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Allen Gilliland, President
Standard Radio and
Television Company
San Jose, California

“CATV

broadens broadcasting

with workshops for new ideas”

“1t is no secret among TV broadcasters that a
great need exists for experimental programming
... for new scheduling approaches ... for new
audience segmentation techniques. In short,
broadcasters need a low-cost laboratory for new
ideas. That laboratory can be the vast network of
CATYV cperations throughout the nation.

“In fact, the most logical choice to become the
mainstay of the CATV industry is the TV broad-
caster, for the broadcaster is knowledgeable of
the public's needs, and possesses the production
capabilities to fill them.

““As a channel for creative talent, CATV cannot
be surpassed. And all this can be achieved while
extending TV broadcasting to fringe areas with
greater program variety and better picture quality.
The broadcasting industry, its regulatory agen-
cies, Congress, and the TV viewer should welcome
CATV as a powerful entertainment, educational,
and experimental medium.”

lleyd Lrttlorf

This statement courtesy of Standard Radio and Television Company
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We're proud of this state-wide recognition
of our successful community service to Greater St. Louis.
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Housewives first choice

To sell food items, health and beauty aids, hosiery, or any of the
multitude of products purchased principally by the housewife,
select the station that delivers more. In the nation’s 12th ranked
television market, KRLD-TV reaches 19.6% more housewives
per average quarter-hour than the 2nd station; 57.1% more
than the 3rd station; and 130.0% more than the 4th station™.

Contact your H-R representative for a most efficient schedule
on the housewives’ preferred station.

®*February/March, 1967, ARB Market Report
Television audience estimates

Sunday thru Saturday

9:00 A.M. to Midnight

‘lll"""' iid e iy
LIt : 4 s 2on

| -t‘-n'_llt'v'.'!.f.,f fon e . ' _ e My - =
s ' \ N i, ! o

represented nationally by m@

KRLD-'I V ) The Dallas Times Herald Station
O "ve. CLYDE W. REMBERT, President
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One no, one maybe

CBS-TV network officials, who've
been wrestling for nearly two years
with idea of going into late-night pro-
graming, have decided not to do it.
and were expected to advise affiliates
over weekend or early this week. Main
reason was said to be inability to come
up with program idea that seemed
strong enough to put CBS out front
in late-night audiences. Another rea-
son: likelihood of inadequate clear-
ances. High percentage of affiliates
reportedly said they were interested in
CBS late-night. but after discounting
those who said they'd clear for only
this or that type of program, or would
carry only on delayed basis, percent-
age was said to have dropped well
below 85% level CBS had deemed
necessary.

Although thev've written off late-
night, at least until more promising
program format can be found. CBS
officials are still thinking of extending
half-hour Cronkite evening news to
full hour. CBS News would obviousiy
like extra half-hour; question s
whether CBS-TV network will make
extra half-hour available and, if so.
what station clearances might be.
Snbject is due for discussion at affili-
ates board meeting with CBS-TV
network officials Nov. 14-16 at North
Key Large, Fla.

Union pressure

Sponsor boycotts induced by strik-
ing National Association of Broadcast
Employes and Technicians are said
by union to be spreading. NABET
claims that 37 sponsors have re-
sponded to its pleas and have ended
or will end campaigns on ABC owned
stations. (No network sponsorships
are affected to date.) Among adver-
tisers advising NABET of intention
to cooperate, union said, are Thom
McAn shoes, McDonald hamburgers,
J. C. Penney, Stella D' Oro Coffee.
Ballantine beer, Lion van and storage.
Gill-Hile and White Front stores.

NABET is continuing its “leaflet in-
formational distribution” effort at
premises of companies still advertising
on ABC, including Sears. Roebuck.
Chevrolet division of General Motors
and Pan-American World Airways.
ABC said to ity knowledge only five
sponsors have said they would stop
advertising until strike is concluded
(see page 63).

Word from the top

In its quest for guidance on how
to cope with “communications explo-
sion,” President’s Task Force on Tele-
communications picked brain of one

BROADCASTING, November 6, 1967, Vol. 73, No. 19. Published ever
Washington, D. C, 20036. Second-class postage paid at Washington.

CLOSED CIRCUIT®

of world's foremost authorities last
Friday at off-record luncheon. Briga-
dier General David Sarnoff, chairman
of board of RCA and for 60 years in
forefront of communications, an-
swered questions put to him by panel
of task-force members. He was ac-
companied by H. R. Hawkins, presi-
dent of RCA Communications Inc..
and Charles M. Oderizzi, RCA group
executive vice president. Task-force
has been meeting periodically with
outstanding authorities, but it hasn’t
yet named its executive director. Com-
missioned by President Johnson last
Aug. 14, group of 16 was ordered
to report within year.

Fewer originals

Economy, more than ever, has be-
come name of TV production game in
Hollywood. There's widespread indi-
cation that networks are cutting back
number of first-run episodes they will
turn out for some series this season.
particularly hour and 90-minute ones.
Feeling is that this will be way of com-
pensating for finished episodes that
have exceeded budgets. Also with in-
flux of hour and longer specials pre-
empting regular shows across board.
belief is that some series can afford
maybe two fewer first-run episodes
than previously planned.

Another indication of retrenchment
is increased reliance on feature-film-
for-TV projects serving as pilots for
long length projected series. 1t's com-
ing to time when hour pilots no longer
will bhe produced. because if unsold
there's little chance of recouping in-
vestmient. With TV inovies, even if
series concept is rejected. product is
saleable on own.

Buyers' market

Predictions for improved 1968 first
quarter may malterialize, but current
network reports indicate orders aren’t
coming through at pace expected. Last
week network executive offices were
still awaiting signs of dramatic upturn
from dismal last half, with all three
networks singing blues,

Until netwaorks are able to sell their
leftover minutes at regular, rather
than discounted, rates, spot business
likewise will probably lag, based on
recent experience. One top agency ex-
ecutive said last week that weekend
bargains on networks are still avail-
able and “$50,000 minutes can be
bought as low as $10,000 if you wait
until Friday afterncon to bux.”

CASTING, Washington, D, C, 20036.

Up at sunrise

Daytimers are riding off in separate
directions in aftermath of FCC action
adopting new presunrise rule. Group
of undisclosed but apparently growing
size will resist effort of Association on
Broadcasting Standards, which repre-
sents some 75 fulltimers worried about
possible disruptive earty-morning in-
terference, to block implementation
of new rule permitting 6 a.m. stand-
ard-time sign-on. Washington counsel
has been hired to oppose ABS’s re-
quest for court stay of commission
order hearing scheduled for Nov. |3
in Second Circuit Court of Appeals,
in New York,

Meanwhile, Dayiime Broadcasters
Association, as formal voice of day-
timers, is considering going to Con-
gress for whole loaf of presunrise op-
eration. Some DBA members are
seething over rule which prevents
them from broadcasting as early as
4 a.m., as many had for years. And
they feel they would do better in
Congress, especially House where they
have already seen evidence of sup-
port, than in court.

Clearance problem

Those “anticommercials”™ criticizing
TV ads that Public Broadcast Labora-
tory was to carry in inaugural pro-
gram last night (Nov. 5) may not
have been seen on all ETV network
stations. Word late last week was that
some ETV’s, at suggestion of local
trustees, who in many cases include
businessmen, intended to cut to own
promos or to other material when PBL
anticommercials came on. As planned,
PBL show was to include attacks on
credibility of aspirin commercials and
health hazards implicit in exploitation
of 100mm cigarettes (see page 32).

Urban bind

One of two remaining city-owned
broadcast operations — WJAX-AM-FM
Jacksonville, Fla.—may go on block.
Under consideration is proposal by
special committee that city retain
ownership but move to new location
or, as alternative, that stations be sold
to private enterprise for not less than
$1.3 million. WJax-aM. which has
been on air since 1925, is assigned to
930 kc with 5 kw and is represented
nationally by H-R Reps. Wrax-FM
was authorized in 1949 on 95.1 mc
with 7.7 kw. (Other city-owned facili-
ty, but noncommercial, is WNYC-AM-
FM-Tv New York.)

Monday. by BroapcastiNg PusLicaTions INc., 1735 DeSales Street, N. W.
. C. and additional offices. Postmaster: Send Form 3579 to BROAD-




WHY WDCA-TV
HAS APPOINTED
AVERY-KNODEL, INC.

“WDCA-TV offers advertisers a way to beat the
traditional high cost of television exposure in the
vital eighth market. After our first year of amazingly
successful growth, WDCA-TV's ‘counterpoint’ pro-
gramming has led to a sales formula which delivers
Washington’s reach-and-frequency.goals at.a frac-
tion of former budgets. ;

*Many leading advertisers have already grasped
this greater profit-making opportunity. Effective
November 1, 1967, Avery-Knodel, Inc., through its
expanded national sales organization, will present
this concept for us at all levels in the national
marketing field.”

MILTON GRANT,
President and General Manager
Channel Twenty, Inc.

WDCA 'TV CHANNEL

Sold nationally by AVERY- KNO

WHY AVERY-KNODEL
INC. SELLS WDCA-TV,
WASHINGTON

*Much of the success of Avery-Knode! stems-from
the many well-managed stations we have been priv-

" ileged to represent since their formative days—

working in a coordinated effort of programming, re-
search, market development and sales to create
better marketing opporttinities for advertisers.

“Selling WDCA-TV is'bath a familiar .pattern—and

an excitingly different challenge.-Familiar because |
it calls for.the same creative developmental proc-

esses which have worked so well before: Excitingly |
new because WDCA-TV is our first major-market

independent station.”

J. W. KNODEL,
President
Avery-Knodel, Inc.

. 20 WASHINGTON, D.C.
EL,INC.IEXE

New York ..Chicago - Detroit - Atfanta - St. Louis - Dallas - L.os Angeles - San Francisco




WEEK IN BRIEF

Nation's top advertisers at ANA 58th annual meeting
hear Peter Allport, group president, charge medium is
overly sensitive to government pressure; call TV code arbi-
trary and suggest it restricts use by advertisers. See . ..

TV LACKS COURAGE ... 25

Tobacco-industry leaders parley with Senator Robert
Kennedy, discuss possible lowering of percentage cutoff
for youth component of TV show's audience above which
program is deemed not suitable for cigarette ads. See ...

SMOKE SIGNALS ... 30

King Broadcasting joins others at courthouse door pro-
testing fairness doctrine. Appeals FCC ruling on stations’
editorials that endorsed poiitical candidates. What is
“reasonable” rebuttal offer at issue. See . . .

ANOTHER FAIRNESS CASE... 36

Movies on TV are better than ever, according to TVQ
tally. Though average viewer likes new entries about as
much as last fall's shows, teen-agers are not “moved" by
new programing. See...

MOVIES HOLD LEAD ... 40

Talk shows should not shock, titiliate or inflame audi-
ence prejudices, FCC’'s Cox says to lllinois Broadcasters
Association convention. Cites that unless stricter controls
occur, consequences could be serious. See. ..

RESTRAINT ON SENSATIONALISM ... 46

NBC Radio affiliates in sunny Puerto Rico told business
is bright, no drastic program changes are planned. NBC's
Goodman cites net’s “highly favorable position” is result
of “our experience, leadership and ability.” See . ..

NBC RADIO ROLLS...58

Robert W. Sarnoff assumes RCA reins as corporation's
chief executive officer. Dr. Engstrom requests that former
NBC head man assume his duties, will continue as chair-
man of RCA's executive committee. See ..

SARNOFF TAKES OVER... 64

FCC's new station ID rule draws fire from Loevinger
who calls it another rule adopted for sake of regulation,
Johnson who is disappointed FCC didn’t take up question
of licensing stations to individual communities. See . ..

STATION-ID CROSSFIRE ... 68

FCC’s Johnson urges broadcasters at NAB regional fall
meeting to grant access to their facilities to “everyone”
not just spokesmen in community; proposes commission
set up Office of Urban Communications. See ...

NEW ROLE IN URBAN CRISIS... 70A

U.S. news executives at International TV News Directors
meeting shakeup European counterparts with presenta-
tions that show U.S. techniques result in far more news
at demonstrably lower budgets. See ...

COSTS PERPLEX EUROPEANS ... 73

DEPARTMENTS o
AT DEADLINE v 9 OPEN MIKE .oovveeeeccrimeeeene 18 mmmnﬂ
BROADCAST ADVERTISING .....c.... 25 PROGRAMING ... 36 THE BUSINESSHEERLY OF TELEVISION AND RRDI
CHANGING HANDS ..o 70B  WEEK'S HEADLINERS 10 Published every MoE:iaySeby gnol‘m_
CLOSED CIRCUIT oo, 5 WEEK'S PROFILE ........... 93 %Eiﬁg%fgﬁéfﬂ;ﬁuﬁaéﬁnﬁf <
and a onal offices.
DATEBOOK .oocvoiirirtecrerenes 14 S S
EDITORIAL PAGE ... 94 scription for 52 weekly issues $10.00.
Annual subscription including Year-
FANFARE ..coiiiciivivncinnniseiecin 71 book $20.00. Add $2.00 per year fof
Canada and $4.00 for all other coun-
FATES & FORTUNES .... e 13 tries. Subscriber's occupation re-
quired. Regular issues 50 cents per
FINANCIAL REPORTS ..ot 52 copy. BROADCASTING Yearbuok.
FOR THE RECORD 77 _" g:p;_ished every January, $10.00 per
............................ PRESS, L. :
|NTERNA£|ONAL .............................. ;2 _” cﬂz‘lb:i':‘l;s:i‘:,? %:;B?%A%‘;‘l:_u :ﬂ::é‘;:;
MR (8118 S Ky —ie3 e e M W
THE MEDIA - 58 <y Shanas, Bless nbluds Eoth 00 and
MONDAY MEMO 22 ’9%__‘3 front cover of magazine,

BROADCASTING, November 6, 1967




FRONT-LINE REPORT

A news story is where you look for it. WLBW-TV
News Director Ken Taylor found stories galore
in Viet Nam and interviewed 85 Florida service-
men. Unusual assignments are the order of the
day at Colorvision Ten News. That’s why more
and more South Floridians are getting their news
fast — and first, on WLBW-TV.

WLBW-TV ©

MIAMI. FLORIDAR "&TcRémin ono STS

VTR i s
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Late news breaks on this page and on page 10
Complete coverage of week hegins on page 25

AT DEADLINE

KING bows, agrees to
meet with candidate

Confronted with adverse court de-
cision and wire from FCC, King Broad-
casting Co., Seattle, said Friday (Nov.
3) it will talk further with city council
candidate who claims King stations
have not abided by fairness doctrine in
dealing with him.

KING-AM-FM-TV earlier in day lost
bid in U.S. Circuit Court of Appeals in
Washington for stay of commission
order requiring negotiations with candi-
date George E. Cooley (see page 36).

Several hours later, commission
wired stations that, in view of court
action, it expected prompt compliance
with order. Vote to send wire was 5-to-
I, with Commissioner Lee Loevinger
dissenting.

Commission sent telegram after King
spokesman had indicated broadcaster
would ignore commission order despite
setback in court.

Appeal is based on stations’ argument
that commission is seeking illegally to
substitute its judgment for King's in
determining what constitutes “reason-
able” offer of reply to editorial cam-
paign King is waging in behalf of five
city council candidates.

Court verdict on stay request was
unsigned and came after 10-minute ar-
gument between Washington attorney
William Potts Jr. for stations, and John
Conlin for FCC. Participating were
Circuit Judges Warren E. Burger, Ed-
ward Allen Tamm and Harold Leven-
thal.

Earlier in day, FCC denied petition
by Mr. Cooley for cease and desist
order that would have required KING to
stop broadcasting editorials in behalf
of other candidates and which he said
were doing irreparable harm to his
election chances. Commission said fair-
ness doctrine looks to opportunity to
respond to editorials and is not in-
tended to prevent stations from broad-
casting such material.

CBS, NBC half point apart

NBC-TV narrowed CBS-TV lead in
30-market Nielsen Report out Friday
(Nov. 3) covering week ended Oct.
29, Averages, 7:30-11 p.m., were CBS
18.6, NBC 18.1 and ABC 17.2.

Top 10 programs: Deanr Martin on
NBC; “The King and I” Wed. movie
on ABC; Lucy and Griffith on CBS:
“Hud” Sun. movie on ABC: “Charlie
Brown” special on CBS: "The Chalk

Garden” Sat. movie on NBC: Jackie
Gleason on CBS; Caroel Burnent on
CBS; “Don Knotts—Comedy” special
on CBS.

KAUZ-TV sold; WLEE,
WXEX-TV sale okayed

Sale of xauz-Tv Wichita Falls, Tex.,
by Paul Harron to Bass Broadcasting
Co. for $3.1 million reported Friday
(Nov. 3), subject to FCC approval.

On same day, FCC approved owner-
ship transfer of WLEE Richmond and
WXEX-TV Richmond-Petersburg, both
Virginia, to group broadcaster Nation-
wide Communications Inc. for $7,150-,
000. In Wichita Falls sale, buying group
owns KFpa-Tv Amarillo, Tex.; KFDw-Tv
Clovis, N. M.; krpo-Tv Sayre, Okla.,
and 25% of kKaAr-TV San Diego.

Mr. Harron, who continues to own
WKTV(TV) Utica-Rome, N. Y., has
bought wMTw-Tv  Poland Spring,
Maine. from entertainer Jack Paar for
aggregate 35 million; application is
still pending FCC approval. Mr. Harron
bought Wichita Falls channel 6, CBS
outlet in 1963 from Sydney A. Gray-
son and group for $2,360,000.

Richmond-Petersburg transfer is by
Thomas G. Tinsley and Irvin G, Abel-
off. both broadcast pioneers. Mr. Tinsley
owns [00% of WLEE, and Mr. Abeloff
owns channel 8, ABC affiliate in dual
Virginia cities. Five years ago. Mr.
Tinsley sold his WITH-AM-FM Baltimore
to Reeves Broadcasting Co. for $642,-
700. WLEE is fulltime on 1480 ke with
5 kw, MBS affiliated.

Nationwide is former Peoples Broad-
casting Co., and is wholly-owned sub-
sidiary of Nationwide Insurance Co..
Columbus, Ohio. Nationwide owns
VHF in Knoxville and holds UHF
construction permit for Columbus. It
also owns radio in those cities. plus
Cleveland.

ABC using new Ampex
hand-held color cameras

ABC-TV was scheduled to make use
of what’s claimed to be “first truly hand-
held color camera on air” in regional
telecast of Army-Air Force football
game on Saturday (Nov. 4).

Developed specifically for ABC by
Ampex Corp., new camera weighs total
of 35 pounds operated over minature
cable of total of 50 pounds operated as
battery-powered unit via built-in micro-

wave. It’s designed for one-man cover-
age of news and sports events. ABC has
rights to first couple of units, with gen-
eral distribution to others expected by
spring of next year. No price has been
established as yet for unit.

Last month, Philips announced de-
velopment of lightweight color TV
cameras ( BROADCASTING, Oct. 23).

Media concentration in
Fort Smith is FM issue

FCC has designated for hearing ap-
plication of Donald W. Reynolds, own-
er of broadcast properties and news-
papers in Southwest, for FM channel
in Fort Smith, Ark. Issue—unusual one
for commission to invoke in such cases
—is local concentration of control of
mass media.

Mr. Reynolds, sole stockholder of
applicant, owns only television station
in Fort Smith (KFsA-Tv), its only daily
and Sunday newspaper, and one of its
four AM stations (KFsa). He is seek-
ing what would be city's third FM out-
let.

Mr. Reynolds’ newspaper and broad-
cast properties are under name of Don-
rey Media Group. Commission vote
was 5-to-1, with Commissioner James
J. Wadsworth dissenting.

FCC, ETV stations
weigh PBL anti ads

Public Broadeast Laboratory’s plans
to present anticommercials in its maiden
program attacking believability of ad-
vertising for various products Sunday
(Nov. 5) provides no basis for FCC
action.

Commission sent that message Fri-
day (Nov. 3) to Norman E. Cash,
TVB president. He had asked that li-
censees carrying initial program be in-
formed that fairness doctrine requires
rebuttals be carried within or contiguous
to that program (see page 32).

Commission message was disclosed
as indications were received that dis-
pleasure over PBL’s planned “noncom-
mercials” was shared by some ETV
stations as well as advertisers and their
agencies.

Commission said its role is determin-
ing whether licensee has acted respon-
sibly and in good faith. “In any event,
even if it is determined that ‘fictional-
ized commercials’ express a viewpoint
on a controversial issue of public im-

e More AT DEADLINE page 10
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WEEK’S HEADLINERS

Robert W. Sarnoff, RCA president,
named RCA’s chief executive officer,
effective Jan. 1, succeeding Dr. Elmer
W. Engstrom, who will continue as
chairman of the executive committee
(see page 64), Brigadier General David
Sarnoff continues as RCA board chair-
man.

Richard W.
Jencks, CBS's
deputy general
counsel for past
two years, elected
VP and general
counsel of CBS
Inc. He succeeds
Leon Brooks, who
died Oct. 28 (see
page 77). Mr.
Jencks, who had
been assistant to
general counsel of National Association
of Broadcasters, joined CBS West Coast
law department as attorney in 1950;
became resident attorney there in 1953
and in 1959 resigned to become presi-

Mr. Jencks

dent of Alliance of Television Film Pro-
ducers Inc., and upon its merger with
Association of Motion Picture Pro-
ducers in 1964, became VP and TV
administrator of merged organization.

Richard Forsling, VP, business ad-
ministration, CBS Television Stations
Division, named VP, administration, of
newly formed CBS Television Services
Division, part of CBS/Comtec Group
(BROADCASTING, Oct. 30). Other ap-
pointments to CBS Television Services
Division include Joseph L. Stern,
formerly VP, engineering services, CBS
Television Stations Division, to VP,
engineering; Harvey Struthers, pre-
viously VP, station services, CBS TV
Stations Division, to VP, CATV opera-
tions; Norman E. Walt Jr., VP, special
projects, CBS, to VP, CATV develop-
ment; Herbert S. Ornstein, assistant
controller, CBS Television Stations Di-
vision, to controller. Frank J. Shake-
speare Jr. previously had been named
president of CBS Television Services
Division.

For other personnel changes of the week see FATES & FORTUNES
T e e e e et e R N T N 0 e L O e ey L

portance,” fairness doctrine does not re-
quire that conflicting views be presented
on same program or contiguous to it,
commission said.

At least two ETV stations—KUON-TV
Lincoln, Neb., and XKLrN(TV) San An-
tonio, Tex.—said they would not carry
noncommercials attacking credibility
of aspirin and 100mm cigarette ads.
Random survey Friday (Nov. 3) of
ETV station managers throughout na-
tion revealed that many were having
doubts about airing PBL material in
toto; several indicated decision to
excise noncommercials would probably
be made before program aired.

Two ETV stations—wGBH-TV Boston
and wviz-Tv Cleveland—were also de-
bating whether to carry PBL program-
ing in its entirety. Portion of PBL
broadcast examines mayoralty elections
in those two cities, WGBH spokesmen
told BROADCASTING that program may
raise question of providing equal time
to candidates in controversial Boston
election.

PBL also came under attack from
Burroughs-Wellcome & Co., pharmaceu-
tical manufacturers, for including in
PBL noncomimercial reference to Well-
come’s “Empirin” brand of pain killer.
Spokesmen said company was never
censured by Federal Trade Commission
as noncommercial reportedly implies,
and moreover, “Empirin” had never
been advertised on television, and in
fact is not now advertised in consumer
magazines.

10

Company lodged protest with New
York ETV outlet wNDT(TV), but Well-
come spokesmen reported WNDT said
it could do nothing abcut content of
PBL programing.

‘Thief’ series to ABC

Universal Television revealed Friday
(Nov. 3) that it sold It Takes a Thief,
new hour series starring Robert Wagner,
to ABC-TV as midseason replacement.
Series is spinoff of two-hour feature,
originally called “The Magnificent
Thief.” It's scheduled to premiere on
ABC-TV on Jan. 9 in two-hour version.
This is second Universal midseason
sale off two-hour TV feature. Other is
The Outsider, scheduled to play NBC-
TV first as “World Premiere” selection,
and then as weekly hour series, prob-
ably also beginning in January.

Award to Sarnoff

Brigadier General David Sarnoff,
RCA board chairman, is to receive
1967 “sword of Loyola” in Chicago
Nov. 21, Loyola University there an-
nounced Friday (Nov. 3). College presi-
dent, Very Reverend James F. Maguire,
S. J., said tribute is to entire field of
communications as well as to General
Sarnoff. Sword is replica of original
16th century sword of Ignatius of
Loyola, soldier saint who founded
Society of Jesus.

Viewing is unplanned
now in TV, IRTS told

Viewer selectivity is most distinguish-
able characteristic of this television
season, participants in International
Radio and Television Society “news-
maker” luncheon in New York were
told Friday (Nov. 3).

Michael Dann, senior vice president,
programs, CBS-TV, told guests that “for
the first time in broadcast history, the
viewer has become selective” in his
choice of programs. No longer does the
“viewer make up his mind in the fall.
He decides what he will watch next when
the program he'’s watching now ends,”
Mr. Dann said.

Also participating were Mort Werner,
vice president, programs, NBC-TV, and
Leonard Goldberg, vice president, pro-
graming, ABC-TV. Discussion was
moderated by Richard A. R. Pinkham,
IRTS governor and senior vice presi-
dent, Ted Bates & Co.

Mr. Werner said trend toward “long
form” programing and movies was dis-
tinguishing characteristic of new sea-
son. He foresees trend continuing.

All three program heads indicated
that while dwindling supply of feature
films presents problems, there would
probably be seventh “movie night.”
Feature films are now presented by
three networks on six evenings of week.
Mr. Werner said NBC's “World Pre-
miere” policy was helping to alleviate
shortage of feature films. Mr. Goldberg
said present film supply would last for
another three years, and then would be
filled by increasing amount of films
now in production.

Mr, Goldberg and Mr, Dann said
their respective networks hoped to in-
crease amount of original drama, but
that one obstacle to more of this ma-
terial was lack of suitable scripts.

Mr. Dann said original TV drama
was necessary if only to “lure back™ to
television “light viewer” and people
who criticize medium for poor pro-
grams. He said both network manage-
ment and sponsors want more quality
drama.

All three programers agreed that it
was television’s responsibility to “lead”
public taste and not follow it.

‘Maya’ bowing out

NBC said Friday (Nov. 3) it’s can-
celling MGM-produced Maya (Sat.
7:30-8:30 p.m. EST) in February. This
will be second show cancellation by
NBC this season—other to be axed is
Accidental Family. Maya is adventure
series centered on two boys and ele-
phant, and filmed in India. NBC said
it hasn’t decided on replacement.
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Padre Island is
still giving up
buried treasure from
Spanish Galleons. But its real treasure
is its worth as a natural recreation
area, to draw visitors and vacationers
from all over the country. Texans
were always pretty well agreed on
that. What they disagreed on was how
to go about it. The Great State chose
up two sides.

One side wanted free enterprise
with no fences. They promised that
the island, all 117 miles of it, would
be developed in a sort of commercial
way, and wind up like some of the
large resort citics. The opposing side
said no, that idea would only build an
overgrown seaside amusement park.
This group believed that part of the
island, at least, should remain natural
and undeveloped;
that its big
stretches of g
white
sand, its
exotic
vegetation and its flourishing
marine life should be preserved in
its natural state for everybody, in-
cluding future generations. The
only way to carry out this plan was

to have Padre Island made a National
Seashore.

Both sides went along fairly nip and
tuck until Texas’ Senator Yarborough
succeeded in getting Washington to
agree to its part in the National Sea-
shore. This put more fight into the
opponents back in Texas, who pro-
posed that Padre should become a
State, not a National Park, leaving
about half of the Island out of the plan.

But Governor Connally had prom-
ised Texas a National Seashore, and
he stuck by his guns. Support rallied.
A newspaper, the Corpus Christi
Caller-Times, carried the cause right
into South Texas, the hotbed of oppo-
sition. Largely through the work of
newspaperman Ed Harte, and a com-
mittee of private citizens in Corpus
Christi, the tide finally turned. Now
_America has a beau-
tiful new Na-
tional Sea-
shore. The
biggest

; yet!
Texans are proud to have
you come and enjoy the near-
ropic sun, the swimming, the surf-
casting for man-size lunkers.
You're even welcome to poke

-~

thelr Treasure Island

around for bits of Spanish treasure.
(The fun is yours, but any treasure
goes to the government!)

What's true in Texas is true all over.
Officials want and nced the help of
private citizens like Ed Harte and his
neighbors. This is why Sinclair, which
has long been dedicated to conserving
natural resources, encourages people
to take an active pari in preserving
our natural heritage. For additional
information on Sinclair’s conservation
program and on the oil industry’s con-
servation efforts write Sinclair, Public
Relations Department, 600 Fifth Ave-
nue, New York, N.Y.
10020,

Sinclair
Y 2

5

Discover America by Car—it’s worth Seeing and Saving

Another Sinelair public service message encouraging more private citizens to help preserve America’s natural heritage.
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bite out of high band
with the TR-50!

Today’s lowest cost high band machine
for making and playing color tapes.

Here’s the newest member of the RCA tape line. This recorder is designed for high band

color quality . .. plus economy. All high band color modules are solid state RCA standard types.
It’s factory tested before shipment—ready to produce high band color as soon as you get

it. The TR-50 is the most economical high band color recorder available today.

The equipment is compact in size, occupying only 24 x 33 inches of floor space. It's a
total-capability recording and playback machine, with finest professional monitoring {pulse cross
picture monitor ). Features include precision-aligned tape deck (built to SMPTE standards ),
and expanded waveform monitoring. Also air-bearing headwheel and air-lubricated tape guide.

It's part of the complete “Matched Line” of equipment for broadcasters—matched in
features, styling and performance. It’s all engineered and built by RCA. There’s single
source responsibility . . . a better investment for the purchaser.

For further information about this low-priced high band recorder, call your
RCA Broadcast Representative. Or write RCA Broadcast and Television Equipment,
Building 15-5, Camden, New Jersey 08102.

@ THE MOST TRUSTED NAME IN ELECTRONICS
@



One
Moment
Please . . .

Sometimes it's a good idea to get
another point of view on your op-
eration—an outside look, Arethings
really as good . . . or as bad as they
look to you?

It helps most if the feelings, opin-
ions, and attitudes come from the
audience itself — from both those
who like your radio or television
station and those who like your
competitors’.

W hen you think about it, it's really
amazing how readily money is ap-
propriated for capital investment in
plant and equipment, but how little
and how reluctantly it is appro-
priated for depth research into the
audience itself. And after all, they
are the target for the whole broad-
casting effort.

Our company uses the unique skills
of the social scientist to examine
in detail, program-by-program
and personality-by-personality, the
strengths and weaknesses of your
station and the others in your mar-
ket.

Our clients know where they stand
and, more importantly, the reasons
why their ratings tabulate the way
they do. They also know just as
much about their competitors.

One of the principal reasons for
our contract renewals year after
year is that we do more than just
supervise a research project, We
stay with you for a whole year to
make sure you understand it and
that it works for you.

Our contribution and the aggres-
sive management effort of some of
our clients have helped them to
move from third place to first place
in some of the country’s most com-
petitive markets,

If you would like to talk to us
about it, we will be pleased to
come and visit you witk no obliga-
tion on your part. Just drop us a
note, or better still, give us a call.

v L) '®
MG
McHUGH aNp HOFFMAN, INC,
Television & Advertising Consulianis

430 N. Woodward Avenue

Birmingham, Mich. 48011

Area Code 813
644-9200

A calendar of important meetings and
events in the field of communications.

sindicates first or revised listing.

NOVEMBER

Nov. 5-8—43d annual convention of the
National Assoclation of Educational Broad-
casters. Speakers include Secretary of De-
fense Robert S. McNamara; Leonard H.
Marks, director of the U. S. Infermation
Agency; FCC Chairman Rosel Hyde; Fred-
erick W. Ford, president of National Cable
Television Association; R. Buckminster
Fuller, author and designer; Thomas
Hoving, chairman, National Citizens’ Com-
mittee on Public Television, and Grover
Cobb, chairman of the board, National As-
soclation of Broadcasters, Denver Hilion
hotel, Denver.

Nov. 5-8—Meeting of the North Carolina
Association of Broadcasters. Speakers in-
clude Sherril Taylor, vice president for
affiliate relations, CBS Radio. Kings Inn,
Freeport, Grand Bahama, Bahama Islands.

Nov, 6—Special stockholders meeting,
Twentieth Century-Fox Film Corp, to vote
on two-for-one split of common stock, on
increasing authorized common stock from
5 million shares to 15 million shares, on
creating new class of 2 million shares {no
par value) of preferred stock and on elimin-
ating preemptive rights of holders of
common stock. Waldorf-Astorfa hotel, New
York.

Nov, 6—Luncheon meeting of the Canadian
Club of Toronto, Featured speaker will be
Lawrence H, Rogers II, president of Taft
Broadcasting Co, Toronto.

Nov. 6-8—8th Armed Forces Technical Con-
ference. Speakers include Thomas D. Morris,
assistant secretary of defense for manpower.
Lowry Air Force Base, Denver. For further
details write: Plans/Operations Directorate,
Lowry Technical Training Center, Lowry
AFB, Colo. 80230.

®Nov, 8—Annual stockholders meeting, Four
Star Television, to elect directors, vote on
increasing authorized common shares to 3
million and creating class of 1 million shares
of preferred stock. 4030 Radford Ave.,
North Hollywood, Calif.

Nov. 9—Fourth annual FM Day of Georgia
Assoclation of Broadcasters. Speakers in-
clude William Greene, director of CBS/FM,
New York.

Nov. 9—24th annual Achievement Day Din-
ner of Willlam Jewell College, Liberty. Mo.
Principal speaker will be Julian Goodman,
president of NBC. Hotel Muehlbach, Kansas
City, Mo.

Nov. 9-10—Annual fall meeting of Oregon
Assoclation of Broadcasters, Speakers in-
clude Representative John Dellenbach (R.-
Qre.); John J. O'Mara, vice president and
director, western division, Television Bureau
of Advertising: and James A. Murphy, presi-
dent of Washington State Assoclation of
Broadcasters. Sheraton metor hotel, Port-
land.

Nov. 9-10—Western conference on broad-
casting sponsored by the group on broad-
casting, Institute of Electrical and Electron-
ics Engineers. Papers on interference-pro-
ducing ground coupling, lasers, satellite
broadcasting, antenna design, color TV and
CATYV. Ambassador hotel, Los Angeles,

Nov. 9-10—Board of directors meeting of
the Assoclation of Maximum Service Tele-
casters. Arizona Biltmore hotel. Phoenix.

ENov. 10-——Third annual Radio Commercials
Workshop of the International Radie &
Televlsion Seociety. Luncheon speaker will
be Dan Seymour, president of J. Walter
Thompson Co. Other speakers include
Herbert Maneloveg, vice president and
media director, BBDO; Miles David, presi-
dent of the Radio Advertising Bureau;
Jerry Della Femina, president and creative
director, Jerry Della Femina & Partners;
Bob Klein and Alan Barzman, partners in

DATEBOOK

NADB FALL CONFERENCES

Nov, 9-10 — President hotel, Kansas
City, Mo.
Nov. 13-14— Brown Palace hotel,

Denver.

Nov. 16-17—Statler Hilton, Los An-
geles.

Nov, 20-21—Palmer House, Chicago.

Klein/Barzman Inc., Los Angeles; Martin
Solow, prestdent and creative director,
Solow-Weston Inc., and Hugh Heller, presi-
dent of Heller Corp. and Heller-Ferguson
Inc., Hollywood. Waldorf-Astoria hotel,
New York.

Nov. 10—Sixth district, American Advertis-
ing Federation, annual all-day conference.
Sherman House, Chicago.

Nov. 11—Annual Wyoming AP radio news
clintc. Ramada Inn, Casper, Wyo.

Nov. 12-15—Fall meeting, California CATV
Assoclation. Vacation Village, San Diego.

Nov. ‘ld—Luncheon meeting of New York
chapter of International Advertising Asso-
ciation. Speaker A. C. Nielsen, president,
A, C, Nielsen & Co., will discuss increasing
profits through foreign expansion. Biltmore
hotel, New York.

Nov. 14-15—Thirteenth annual convention
of Advertising Research Foundation. Hilton
hotel, New York.

Nov. 14-17—13th annual membership meet-
ing of the Television Bureau of Adver-
tising has the theme of “tomorrow'’s
business today.” WNorman E. Cash, TVB
prestident, is keynote speaker at member-
ship dinner Nov. 14. New York Hilton hotel,
New York.

Nov, 15-18—National convention of Sigma
Delta Chi, professional journalistic Society.
Minneapolis-St. Paul.

ENov. 16-18—20th annual fall meeting of
Alabama Broadcasters Assoclation. Speakers
include Robert E. Button, director of policy
planning, Communications Satellite Corp.,
Washington; Stanley N. Kaplan, president
of WAYS Charlotte, N.C.; Ted Koppel, ABC
News correspondent; James H. Hulbert, as-
sistant to the president of NAB; William D.
Greene, Director CBS/FM, New York: Lee
Morris, general sales manager. WSB-AM-FM
Atlanta; G. M, Allen. general manager,
WSIC and WFMX(FM) Statesville, N. C,
Stafford motor hotel, Tuscaloosa, and Uni-
versity of Alabama.

Nov. 17—Pacific Ploneer luncheon, special
Ken Murray showing of home movies of
old radio days. Sportsman’'s Lodge, North
Hollywood, Calif.

Nov. 20—Deadline for comments on FCC’s
proposed rulemaking concerning the public
value of presunrise operation by class II
stations vis-a-vis co-channet U.S. I-A night-
time services "which they would inevit-
ably limit to some degree" and circum-
stances “under which such usages should
be allowed and the degree of skywave in-
terference protection to be afforded U.S.
I-A statlons, which at present derive their
basic protection from the exclusivity of the
I.A nighttime priority within the North
American Region.”

Nov. 20—Twentieth annual dinner of the
Motion Picture Pioneers. Leonard H. Gold-
enson, president of ABC, New York, will
accept the society's “Ploneer of the Year”
award In recognition of his years of service
to the entertainment industry. Americana
hotel, New York.

mpNov. 22—Special stockholders meeting,
CEIR Inc, which owns American Research
Bureau, for the purpose of voting on mer-
ger of CEIR Into Control Data Corp.
(BROADCASTING, Sept. 25). Key Bridge
Marriott motor hotel, Arlington, Va.

Nov. 24—Deadline for reply comments
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Pupil at Brentwood School, East Pato Alto, California, points to the word on right screen that matches

picture on left screen. The teacher monitoring 16 pupils’ stations has just praised him for his good work.

He is learning to read from a computer. Someday a single
computer will give individual instruction to scores
of students—in a dozen subjects at the same time.

The computer will very probably
revolutionize teaching--and learning—
within a decade. It is already happen-
ing in its early stages.
Computerized instruction can
practically (and plcasurably) allow
cach student to learn more, faster, but
always at his own pace. [ndividual-
1zed instruction, the ultimate dream
of effective education, is well within
the range of possibility. And, by spur-
ring students to think experimentally,

=7
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computers may eventually spark
imaginative, independent thinking.

Computerized cducation will re-
quire huge tonnages of steel. In addi-
tion to computers themseclves, this
method of education will necessitate
construction of new buildings. special
communication systems, new steel
furniture, movable interior stee! walls
and partitions. Required will be im-
proved sheet and bar steels, and
untold miles of highly dependable
steel pipe and tubing.

Republic Steel has anticipated the
steel needs of the future. New mills,
new processes, and intensified re-

search and development will assure
that the new, weight-saving, more
durable stecls will be ready when
needed.

At this moment, the long reach of
steel from Republic is probing into
every area where man’s imagination
needs it — from schoolroom to satel-
lite, from the heartbeat of man to the
drumbeat of defense. Republic Steel
Corporation, Cleveland, Ohio 44101.

You Can Take the Pulse of Progress at

REPUBLIC STEEL

CLEVELAND. DHIO 44101
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The way we see it,




Joyce is as big as Marvin.

At John Blair & Company,
we offer the same top quality
services to every time buyer
in the business.

Marvin Antonowsky is Vice President and
Director of Media Research at ]. Walter
Thompson. Each year, Marvin is responsible
for placing 67 million dollars worth of spot
television. Joyce LaTerre buys spot television
at J. Walter Thompson, too. About 4 million
dollars worth.

When Marvin calls Blair Television, it may
involve long-range planning. When Joyce
calls, she may want hot I. Ds in three cities.
At Blair, it’s a big deal when Marvin calls.
And it's a big deal when Joyce calls.
Big-budget time buyers and small-budget time
buyers get the same service, the same careful
attention at John Blair & Company.

So will you.

| BLAIR TELEVISION
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We get
channels
you
can’t g
anywhe
else.

€

TELEVISTON

In November. The enormous power
that the FTC hasn’t used yet. How TV
inspires the trend toward mini-agen-
cies. A hard look at above-the-line
unions. A Hollywood producer tells
why he returned to the security of the
agency business. And much more. Call
or write Television Magazine, 1735
DeSales Street, N.W., Washington,
D. C. 20036. (202) 638-1022. Or bu-
reaus in New York, Chicago and Hol-
lywood.

18
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‘on FCC’s proposed revamping of VEF trans-
jator rules and policies regarding competi-
tive problems and increasged effective service.

Nov, 28—Newsmaker luncheon sponsored
by the International Radio and Teievision
Society. Speaker will be Thomas P. F.
Hoving, chairman of National Citizens Com-
mittee for Public Television. Waldorf-As~
toria hotel, New York.

Nov. 28-20—Executive committee meeting,
National Cable Television Association, Wash-
ington.

Nov. 28-Dec. 1-—-Media workshop sponsored
by Advertising Age. Speakers include A, L.
Plant, vice president-advertising, Block
Drug Co.; Douglas K. Burch, media director,
P. Lorillard Co.; John B. Hunter Jr., vice
president-consumer products and marketing,
B. F', Goodrich Co., and Leo Rosten, noted
sociologist and humorist. Washington Hilton
hotel, Washington.

Nov. 30—Deadline for reply comments on
FCC’s proposed rulemaking concerning the
public value of presunrise operation by
class II stations vis-a-vis co-channel U.S.
1-A nighttime services ''which they would
inevitably limit to some degree” and cir-
cumstances "under which such usages
should be allowed and the degree of sky-
wave Interference protection to be afforded
U.S, I-A statlons, which at present derive
their basic protectlon from the exclusivity
of the I-A nighttime priority within the
North American Region.”

DECEMBER

Dec. 1-2—AP Wisconsin meeting (news-
paper and radio-television members). Plister
hotel, Milwaukee.

Dec. 4-8—Third annual engineering/man-
agement seminar of the National Associa-
tion of Broadcasters. Purdue University,
Lafayette, Ind.

Dec. 8—Winter meeting of Arizona Associ-
ation of Broadcasters. Speakers include
Charles Stone, NAB vice president for sta-
tion services; Thom Winkler, NAB radio
code manager, Camelback Inn, Phoenix.

mDec, 8—Joint media workshop on state ad-
vertising taxation sponsored by American
Advertising Federation. Monteleone hotel,
New Orleans,

Dec. 8-5—National conference of radio and
TV weathercasting sponsored by the
American Meterological Society. Causeway
Inn, Tampa, Fla. For further information

OPEN

Objectivity in coverage

EDITOR: BROADCASTING's reporting on
the society’s activities has impressed us
here in public information as being of
a very high caliber . . . a most objective
job during a period when strong under-
currents are at work regarding broad-
casting and cigarettes . . . —Theodore
Adams, director, editorial services,
American Cancer Society, New York.

Why the 30's are better

EpiTor: In [BROADCASTING, Oct. 23]
Daniel Yankelovich Inc. concludes that
30-second TV commercials are just
about as good as 60-second commer-
cials. Most [of the 30's] are probably
better because they usually force the
copy people to work harder, omitting
what the client thinks is necessary and
also what usually doesn’t appeal to the

NCTA Regional Meetings

Nov. 9-10—Marriott motor hotel,

Dallas.
Nov.
Diego.

Nov. 18-17—Portland Hilton hotel,
Portland, Ore,

13-14—Vacation Village. San

chairman Ray Leep,

contact program
Box 1188,

WTV'L(TV) Weather Service,
Tampa 33601,

Dec. 12-13—Meeting of National Associa-
tion of Broadcasters television code board.
Ivanhoe hotel, Miami.

Dec. l4—Deadline for filing comments
on FCC’s proposed rulemaking to specify,

fn lteu of the existing MEOV concept, &
standard method for calculating radiation

for use in evaluating Interference, coverage
and overlap of mutually prohibited con-

tours in the standard broadcast service.

Dec. 19—Annual Christmas benefit luncheon
and entertainment sponsored by the Inter-
national Radio and Television Society. Wal-
dorf-Astoria hotel, New York.

JANUARY 1968

Jan. 4—Newsmaker luncheon sponsored by
the International Radio and Television So-
ciety. Speakers include newsmen Walter
Cronkite, CBS; Chet Huntley, NBC; and
Peter Jennings, ABC, Waldorf-Astoria hotel,

New York.
Jan. 12-13—Annual meeting Rocky Moun-

tain Cable Television Association, Holiday
Inn, Albuquerque, N. M,

Jan. 14-26—Tenth annual seminar in mar-
keting management and advertising spon-
sored by the American Advertlsing Federa-
tion. Harvard Business School, Boston.

&Jan, 15—Deadline for receipt of entries in
25th Annual Television Newsfilm Competi-
tion jointly sponsored by National Press
Photographers Association and school of
journalism, University of Oklahoma. Com-
petition open in six categories plus News~
film Station of the Year and Cameraman
of the Year named during final judging
March 1-3. Entries to be mailed toc Bob
Chaddock, coordinator of competition, Uni-
versity of Oklahoma, Norman, Okla, 73089.

ulndicates first or revised listing,

MIKE®

viewer.

If the price of 30's goes up and min-
utes comes down, would you believe
that the followers will buy the 30's and
the smart money will buy the minutes,
when appropriate, and write good copy.
—Harold M. Wheelahan, vice president
and general manager, WDSU-AM-FM
New Orleans.

Yankelovich study rebutted

EprTor: In your Oct. 23 article, head-
lined “30-second spots good as minutes,”
deck says: “Statistical evidence shows

shorter TV commercials not only sell

as well singly, but placed back-to-back
still prove to be consistently effective.”

Reading on . . . we note the research-
ers talk about “learned about products,”
“brand you would consider buying,”
“brand we consider recommending,”
and ‘recall,” etc. When are we going
to learn that there is a world of dif-

BROADCASTING, November 6, 1967



1o reach
more young
omen

at lowest
program Cost...

(See our doctor)

1 Boston, for instance, Dr. Kildare de-
vers more young women per program
‘ollar invested than its Merv Griffin
ompetition.

Why? Because Dr. Kildare concen-
rates on the 18-34 women while the
iriffin show draws its strength from
he older group of daytime viewers.
This older audience bias appears
:ommon to both Griffin and Douglas

daytime strips, just as Dr. Kildare cofi-
sistently attracts more young women
viewers.)

Compare the cost.
Compare the audience. -,
Dr. Kildare can be your
station’'s most effective
daytime program buy.

Ask the man from
MGM-TV for the facts. MES;ISM

New York/Chicago/Culver City/Atlanta

r
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ferences between secondary measures of
attitude, awareness, intention to pur-
chase, etc., and the real meat of the
problem, sales?

In other words, the researchers do
not really know whether the 30-second
commercial will sell better than the 60.
They are, in effect, guessing.

In fact, the article addresses itself to
this question very specifically as follows:

“The Yankelovich report on the study
expressed confidence that, although it
was conducted in a laboratory environ-
ment using techniques not designed to
duplicate a real-life situation, ‘the results
do, in our judgment, reflect the truth.’”
(Emphasis mine.)

Testing methodology, to be meaning-
ful, must be conducted in an in Vivo
[life] situation, not in Vitro [laboratory]
one. . Having conducted in Vivo
experiments, I would be the last person
in the world to make the kind of
generalizations that other researchers
do not hesitate to do. It is sheer non-
sense to say that a 30-second spot is
as good as a 60-second spot. The evi-
dence is quite conclusive that each
product area and each brand, within
each product area, must be judged
separately. . . .

The use of broad generalizations
does not enhance the researcher’s ex-
perience. It is, in fact, wishful thinking,
—Edward Wallerstein, president, Com-
munication and Media Research Services
Inc., New York.

Kind words from BPA

Epitor: I want to extend, on behalf
of the board and members of Broad-
casters Promotion Association, our
thanks and appreciation for the news
coverage you gave in your Oct. 23 is-
sue to our Toronto seminar.

I am glad we made some news that
you considered important to your read-
ers in the industry.—George T. Rod-
man, director, advertising, promotion
and press information, WBKB-TV Chi-
cago.

MOR report in demand

Epttor: Your special report on middle-
of-the-road radio [BROADCASTING, Oct.
23] was excellent. As you conclude,
there is no set format that would de-
scribe [this programing]. The applica-
tion applies to the individual market
and the competition.

Would you please send us 20 copies
of the report and bill us.—Robert
Earle, president and general manager,
WIBR Baton Rouge.

(Reprints of the mjiddle-of-the-road report
are available at 30 cents each, 25 cents
each in quantities of 100 to 500, and 20
cents each in antittes over 500, Write
circulation depa men L 1735 DeSales Street,
Washington, C.
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of areach?
Prove it!

Join the 300 plus stations who have
already subscribed to CP’67, first
radio circulation study in seven years.

ST

For the past seven years reach has
been claimable, but not necessarily
provable. Now Pulse js conducting a
' 50-state circulation study which will
determine all listening to all stations in
all counties, and report it for persons, by
sex, as well as households. The field work
has been going on since January 2, 1967, and
was completed in most markets by September,
1967. Where necessary, interviewing has been
extended until the end of the year—thus covering just
"about all of a typical year’s ups and downs. CP'67 will be released
February-March 1968, at which time subscribers will know whether that peach
of a reach is really a peach . .. or a persimmon. For full information, write,
wire or phone in New York: 730 Fifth Avenue, 212-JUdson 6-3316;

in Chicago: 435 N. Michigan Avenue, 312-644-7141;

in Los Angeles, 6404 Wilshire Boulevard, 213-653-7733.

sy

The Pulse, Iinc.
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MONDAY MEMO from FRED M. MITCHELL, Erwin Wasey Inc., Los Angeles
o PR A T S e e e e

Research can conquer the fear of radio’s unknowns

Fear of the unknown may well be the
strongest fear there is. People like and
need touchstones of stability, routine
and set relationships. And they fear
anything that threatens their known
operations.

This fear of the unknown may be
the biggest problem radio faces, be-
cause our radio-audience data is not
as solid as it might be. When I talk
with radio salesmen they barrage me
with figures. And when I start to talk
about traveling radio sets and lack of
parental knowledge of the listening
habits of children, they fall back on the
fact that their audience figures are con-
servative. But the data isn’t conserva-
tive. They simply do not take into ac-
count certain possibilities. That’s not
conservatism. It’s inaccuracy. It’s lack
of knowledge.

The fear of the unknown in radio,
however, transcends lack of audience
data, It is even more important, I
think, in the area of evaluating com-
mercial effectiveness.

This is the day of accountability.
Every agency wants its performance
measured. At least, Erwin Wasey does.
We know we are good and we want
proof of our performance on an ac-
cepted basis. And our clients are equal-
ly ardent in wanting measurements of
the effectiveness of their efforts.

Solid Figures s Few people in this
business are satisfied with the measure-
ments available for evaluating print ads
or TV commercials. But there are
measurements, Millions of dollars have
been spent on getting them. They have
contributed importantly to decisions in
their field. They sometimes, at least,
shed light on that great unknown,
“commercial effectiveness.” But we do
not have any such measurement readily
available for radio.

We know some radio commercials
have been effective. I am told a huge
business has been built for Compoz—
almost entirely on the basis of slice-of-
life type radio commercials. And
“Wow! It sure doesn’t taste like tomato
juice” has made radio-advertising his-
tory, Just as Stan Freberg did with
“eight green tomatoes.” And as Augie
Becker and his gang did with “you’ll
wonder where the yellow went.” The
competitive radio war between soft-
drink advertisers these days is certainly
of heroic proportions—these people
certainly do work at measuring their
results.

Exacting = But these are basically
isolated cases and they permit no real
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generalization except what we know:
Radio can be highly effective when it
is used right. But who needs to make
the all-out effort it takes to use it right?
Sure, the soft-drink people who can
get high frequency against their heavy
users only through radio must make
the effort. But despite the success of
Compoz, why should competitors with
similar products make an attack via
radio when they have been quite sucess-
ful in TV? And in TV, there are meas-

_ures of performance available. Fast.

So radio probably isn’t living up to
its potential as a carrier of advertising.
Only the unsophisticated advertisers
who make decisions by intuition or the
very sophisticated who insist on evalu-
ation based on data are likely to use
radio heavily.

To put it bluntly, who needs radio
when we find it so difficult to find out
how well we do in the medium? The
bulk of the advertisers and agencies
that insist on tidy rows of numbers
that provide direct media comparisons
is not going to gove radio considera-
tion commensurate with what it de-
serves because the radio data is not tidy.
Radio data too frequently falls into the
realm of the unknown. And the fear of
the unknown will continue to plague
the radio business under these circum-
stances.

If my observations are accurate, is
there a reasonable course of action to
solve the problems indicated? I think
so—but, first, may I say that the so-
phisticated approach would demand
that you get the data to either confirm
or deny the hypotheses set forth here.
Find out whether your lack of data and
the fear of the unknown this causes
create a marketing hurdle,

And if it does, set a course of action

to solve the problem if the economics
of the solution are feasible. Certainly,
the course of action would include:

= Getting adequate audience data.
This certainly can be done. All it takes
is money. And certainly the money
would be well spent in providing you
with a sound selling tool. Get a leader
to prepare a program. Pay him enough
to make it worth his while to secure
the participation. (Easy to say, very
hard to do.)

= Underwriting commercial-effective-
ness research. There are a lot of re-
searchers who could design this work
and carry it through, and thereby es-
tablish a basis for the accountability of
agencies for their radio efforts that
would have at least some acceptance.

= Possibly underwriting experimental
efforts in radio-commercial writing. It’s
tough to admit, but in the face of the
work in which we must be skilled when
doing TV and print, most agencies to-
day do not retain top skills in radio
writing.

Leading the Way = So once you have
your commercial-effectiveness research
measurements, we may need your help
in showing us how to get “effective”
scores. It’s not your job. But if you do
it, it just might help get you more
business. In short, your program should
eliminate the fear of the unknown
problem you now face by getting us
data to make us knowledgeable, or po-
tentially so.

And then, you should solve the next
problem that this will create. Show us
how to conquer our “fear of death”
by helping us learn to write effective
commercials—ones that are demonsta-
bly so according to sound objective
data.

Obviousiy, there’s nothing to it.

Fred M. Mitchell is chairman of the board
of Erwin Wasey Inc, Los Angeles. Before
joining EW in 1965, Mr. Mitchell was sen-
ior vice president and management su-
pervisor for Norman, Craig & Kummel for

four years. From August 1960 to May 1961,
Mr. Mitchell was senior vice president and
management supetvisor in charge of the
Lever Bros. account with Kenyon & Eck-
hardt. Previous to that he was account
supervisor and vice president for Dancer-
Fitzgerald-Sample.
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Jerry Jackson Don Kelly Ron Curtis
Jack Kennedy Bill Casey

As a good businessman your time
is worth PLENTY,
and WE can buy you more t

3
®

with a GUARANTEE

Nationwide will provide the “right man"” for
your opening! In order to assure complete
satisfaction we will back each placement
with a full one year unconditional guarantee.

645 NORTH MICHIGAN AVENUE « CHICAGO, ILLINOIS 60611 « Tel. 312 337-5318
EXECUTIVE, ADMINISTRATIVE, PROGRAMING, SALES, AND ENGINEERING PLACEMENT

@ DIAL 312 337.5318 FOR FAST, CONFIDENTIAL SERVICE
UWatzonwzde “Broadcast “Personnel (Gonsultants
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Ever seen what a tornado can do to a town? We did. On April
21st, the worst twister in lllinois history ripped through several
communities outside Chicago. And we reported it. With movie cam-
eras in color. With helicopters. With reporters wired for sound.

Now, they say our coverage was the best spot television news
reporting of the year. Who are they? The Radio Television News
Directors Association.

Sure, we're glad to have our work commended by our fellow pro-
fessionals. But we can’t forget the tragedy we witnessed. And we
wish none of it had ever happened.

But if you report news, like WGN Television does, you're there
when it happens and you tell it like it is. Even if it hurts.

‘an award we wish we ha

the must respected call letiers in broadcasting
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Broadeasting

Nov. 6, 1967, Vol. 73, No. 19

Does television lack courage?

ANA president charges medium is overly sensitive

to government pressure; calls TV code arbitrary

and suggests it restricts use by advertisers

Leaders of the nation’s top advertisers
made it clear last week that they felt
television is too quick to yield to pres-
sures and carries its self-regulation too
far,

Speaking at the 58th annual meeting
of the Association of National Adver-
tisers, they also renewed their opposition
to FCC’s extension of its fairness doc-
trine to cigarette commercials.

The annual meeting, held Sunday
through Wednesday (Oct. 29-Nov. 1)
at The Homestead in Hot Springs, Va.,
with some 600 ANA members and
guests on hand, dealt primarily with
advertising’s government and public re-
lations problems and with improving
advertising department organization and
advertiser-agency relationships in order
to achieve more efficient advertising.

Although television and radio did not
receive the detailed attention given
them in many earlier ANA meetings,
TV in particular figured prominently
as a symbol of major concern—the TV
advertising code as a symbol of “ar-
bitrary” media action and the FCC’s
cigarette decision as a symbol of regu-
latory agencies’ attempts to extend their
powers without legislative sanction.

Urges a Second Look = Peter W. All-
port, ANA president, said the least
television should do is take a new
look at its position on self-regulation.

In an apparent allusion to ANA’s
prior contentions that the National As-
sociation of Broadcasters’ television
commercial code is unduly restrictive,
Mr. Allport suggested that it may im-
pede advertisers’ access to the medium.

“Television is a visible target and
perhaps because it is licensed it seems
particularly vulnerable to regulation by
suggestion or pressure¢ in contrast to
law and due process,” he asserted.

“While this is understandable, the
advertiser too often is the man at the
end of the line.

*As a very minimum, it seems to me,
the medium should reappraise its posi-
tion and make sure that under the guise
of self-regulation it is not compounding
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and carrying forward the fault of regu-
lation without due process.”

The ANA president explained later
that he was referring to television’s at-
titude toward product claims. It con-
tinues to pass on them without having
the expertise needed to judge whether
they are right or wrong and also with-
out giving so-called scientific experts
a chance to challenge its decisions or
cross-examine concerning them.

“Bven the FTC can’t do that,”
he added.

Mr. Allport’s reference to TV self-
regulation came in a discussion of three
“broad issues” confronting advertisers
in their relationship with government:
issues involving advertising’s impact on
society generally, its economic role and
the extent and nature of consumer pro-
tection that is needed.

As opposed to the *broad issues” of
concern to advertisers, Mr, Allport cited
the FCC's cigarette fairness-doctrine
ruling as an example of a “hot war”

—

issue requiring immediate ANA action,
in this case the issue of government
agencies attempting to extend their pow-
ers beyond the limits set by Congress.

ANA Position Clear » “ANA appro-
priately raised its voice in objection to
this move without—not unexpectedly—
changing FCC’s mind,” he said. “The
issue is now being taken on to the courts
by the NAB and the stations directly
involved.”

In another panel session, Gilbert H.
Weil, ANA general counsel, also cited
the cigarette decision as an unauthorized
extension of regulatory-agency author-
ity.

He noted that a number of bills have
been introduced in the House to exempt
product advertising from the workings
of the fairness doctrine. But he also
pointed out that there is always a log-
jam of legislation facing Congress and
that when special bills of this sort fail
to receive action the rgeulatory agencies
involved often claim the inaction re-

e

Joseph V. Getlin, marketing vice
president of the Grocery Products
Division of Ralston Purina Co., was
elected chairman of the Association
of National Advertisers last Monday
(Oct. 30) at ANA’s annual meeting
at The Homestead, Hot Springs, Va.
(also see above). He succeeds Sam-
uel Thurm of Lever Brothers.

Henry W. Lowe, advertising vice
president of Warner-Lambert Phar-
maceutical Co.. was elected vice
chairman.

Peter W. Allport was reelected
president.

Seven new board members were
elected: H. Walton Cloke, American
Can Co.; William H. Ewen, Borden
Co.; John P. Kelley, Goodyear Tire

Getlin steps up to chairman of ANA

Mr. Getlin

Mr. Lowe

& Rubber; Howard M, List, Kellogg;
Eugene B. Mapel, Chase Manhattan
Bank, New York; Roland G. Says-
ette, Del Monte Corp., and George
W. Sisler, Ashland Oil & Refining.
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DOES TELEVISION LACK COURAGE? continued

flects congressional endorsement of the
policies the bills were directed against.

Joseph V. Getlin of Ralston Putina,
newly elected ANA chairman, mean-
while put the NAB code’s advertising
standards at the top of a list of chal-
lenges for advertisers, agencies and
media.

“Advertisers,” he said, “often feel
these [standards] are arbitrary.”

Other issues listed by Mr. Getlin as
challenges “to which we are currently
addressing ourselves” related to *“derog-
atory and misleading competitive media
claims,” local-versus-national rate dif-
ferentials and “adequate product protec-
tion.”

On the last, he said: “Reasonable
separation from competitive product
messages is an increasing concern of
advertisers because of the steady growth
of advertising messages being beamed
at the consumer.”

Mr. Getlin expressed confidence, how-
ever, that on all these challenges “prog-
ress can be made in the future, just as
we have [made progress] on equally
complex problems in the past.”

The new chairman also reported that
among major ANA sessions currently
being planned is the second television
management seminar, to be held next
April 28-May 2 at Westchester Country
Club, Rye, N. Y.

Case Histories Urged = Dr. Jules
Backman of New York University,
whose study of “Advertising and Com-
petition” was underwritten by ANA and
is widely regarded as the most complete
answer thus far to charges that ad-
vertising is anticompetitive, urged ad-
vertisers to follow up his study by
making public case histories of their
own.

He also called for studies of the
effects of various proposals to limit or
tax advertising expenditures and control
advertising content.

“Jt is vital,” he said, “to evaluate
the economic effects of each of these
proposals on our economy as well as
upon the several advertising media and
the industries affected. These studies
must be made promptly because one
never knows when some unforseen
event may trigger hasty and unwise
legislative action.

“Included should be a study of the
effect of a reduced volume of advertis-
ing on the prices of newspapers, mag-
azines, radio and television and upon
their ability to perform their present
services and an examination of the
actions that advertisers should be pre-
pared to take to correct any abuses in
advertising.”

The American Association of Adver-
tising Agencies, it was disclosed bv Mr.
Allport, is making a film based on Dr.
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Backman's book, for use on educational
television and in schools.

Friendly Foe » Television and radio
meanwhile received kind words from a
competitor. Charles T. Lipscomb Jr.,
chairman of the executive committee
of the Bureau of Advertising, American
Newspaper Publishers Association, said
in a report on media relationships that
TV, radio, newspapers and magazines
are “selling the same product more
than we are selling competitive prod-
ucts,” and that when one medium
improves, all media gain.

“The tremendous success of television
has helped all media and has made
all of us bigger and better,” he asserted.

He said that all four major measured
media “today reach the American pub-

K&E picked

Helena Rubenstein Inc., New
York, last week named Kenyon &
Eckhardt, New York, to handle
U. S. advertising, effective the
end of next January. The cosmetics
firm spends approximately $3 mil-
lion annually, of which about $1
million is in TV-radio. K&E will
replace Warwick & Legler, New
York, and Fuller & Smith & Ross,
New York. A spokesman for the
advertiser said it is envisioned
that eventually K&E will be
named worldwide agency for
Helena Rubenstein, which allots
about $6 million for advertising
in all markets.

lic more thoroughly and more efficiently
than ever before,” and that all are
“enmjoying their greatest periods of
growth and prosperity.”

Outlining creative selling efforts un-
dertaken by newspapers, Mr. Lipscomb
said that “one of the first bureaus to
do this kind of . . . selling was the
Radio Advertising Bureau,” and added
that “television people are constantly
making suggestions in the creative area,
as are magazines.”

But media’s first responsibility is to
the public, not to the advertisers, he
said.

“When the 3M Co. sponsored ABC-
TV’s Africa documentary on Sept. 10,
four hours of serious programing,” he
continued, “the company did so with
the understanding that communication
can’t be measured by rating points—or
by circulation.

“This was brilliant advertising be-
cause it was sound corporate citizen-
ship. Media can make the tastes and

opinions of tomorrow; too often they
merely reflect those of today. Adver-
tisers should encourage media to experi-
ment, to be venturesome, because the
marketing messages of the future can
be only as exciting as the media through
which they take wing.”

Economic Growth » The advertisers
were assured by Lawrence C. McQuade,
assistant secretary of commerce for
domestic and international business,
that “the prospects are good for con-
tinued economic growth in the remain-
ing months of this year and on into
1968.”

They also were told that the best
way to avoid legislation affecting mar-
keting and advertising is *“good per-
formance, visibly seen and understood
by the public,” and that “a second
course is to get a more livable bill by
presenting an effective, intelligent case
for it.”

The fact is, Mr. McQuade said, that
“business by and large does not do well
enough at making itself understood,”
even though its performance record has
been ‘“‘remarkably good.”

He suggested that business set up a
National Marketing Information Center
in Washington as “a meeting place
where businessmen, educators and gov-
ernment officials could participate in a
continuing dialogue of mutual inter-
ests.”

Whether this is done or not, Mr. Mc-
Quade continued, business and govern-
ment “should talk and work with each
other to a greater degree.”

This cooperative approach was also
emphasized by Michael Pertschuk, gen-
eral counsel to the Senate Commerce
Committee, in a subsequent panel that
dealt extensively with consumer-protec-
tion legislation.

Betty Furness, President Johnson's
special assistant for consumer affairs,
urged advertisers to take the lead in
setting up a program of consumer edu-
cation, perhaps starting with an ANA
committee to ‘“‘survey the possibilities
for action” and building into a “major
program area for your association.”

“You have made Mr. and Mrs.
America the king and queen of the
marketplace,” she said, and “no one has
more to gain than you” from consumer
education because it will make today’s
consumers “better customers in the
future.”

The advertisers were also given a pre-
view of a campaign being developed
through the Advertising Council to at-
tract college students, a notoriously
antibusiness group, into business.

The campaign, still in preparation,
will appeal to students’ increasing ori-
entation toward social-action projects
by stressing that “the fastest way to
change the world is to work in a busi-
ness that does.” It will feature work
being done by specific companies and
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specific businessmen in such fields as
urban renewal, rehabilitation and edu-
cation.

BBDO Campaign = Plans for the
campaign were presented by Thomas
C. Dillon, president of BBDO, volun-
teer agency for the campaign, and Hen-
ry M. Schachte, executive vice president
of J. Walter Thompson Co. and vice
chairman of the council.

In a session featuring a preliminary
report on an ANA study of the organ-
ization of advertising, marketing and
public-relations functions within its
member companies, Robert M. Prentice
of Lever Brothers told of “provocative”
findings in a pilot study on a narrower
subject: Client approval of advertising
plans.

He said the pilot study found, among
other things, that “‘a disturbing propor-
tion” of client people involved in copy
approval do not have “creative” back-
grounds, and yet one-third of all agency
copy that is submitted for approval is
rejected or suffers “major revision.”
About half of these changes reflect
client disagreement with the way the
proposed advertising is done, he said,
adding:

“When we couple the reported gen-
eral lack of cliemt creative training and
experience with this high rate of revi-
sion or rejection of advertising due to
client dissatisfaction with creative exe-
cution, I think we begin to see the
dimensions of a very important prob-
lem.”

The broader ANA study of advertis-
ing and marketing organization within
member companies will be followed by
one showing the organization struc-
tures within specific categories of busi-
ness, from industrial goods to pack-
aged goods.

Agency-advertiser attitudes and rela-
tionships that can improve the creative
climate and lead to more effective ad-
vertising were examined by David B.
McCall, president of LaRoche, McCaf-
frey & McCall, New York; H. Copland
Robinson Ir., director of brand man-
agement for Liggett & Myers Tobacco,
and Lawrence D’Aloise, senior vice
president and director of creative re-
view boards at J. Walter Thompson
Co., New York.

M. Lowell McEiroy, retiring in De-
cember as ANA senior vice president
after 18 years with the association,
was presented ANA’s annual Gold
Medal Award for Leadership (BROAD-
CASTING, Oct. 30).

Business briefly ...

Peterson Manufacturing Co., DeWitt,
Neb., has made its first NBC Radio
buy in Monitor. The order, through
The Biddle Co., Bloomington, III, is
for Vise-Grip tools.

General Telephone & Electronics,
BROADCASTING, November 6, 1967

Almost like Marcel Duchamp’s
famous action painting of a “Nude
Descending a Staircase,” the multi-
image effects achieved in a new TV
commercial by AT&T show how a
woman without a home extension
phone has to “doubleback” each
time it rings. As she moves, her
image through a special optical tech-
nique spreads out in accordian
fashion only to stop when she does.

AT&T’s new “Stamp Out the
Doubleback” promotion campaign,
prepared by N. W, Ayer & Son Inc.,
Philadelphia, begins this month in
network TV and consumer maga-
zines. The agency claims it is the
Bell Systern’s heaviest push for build-

Commercial preview: cutting wasted motion

ing residential-extension sales in re-
cent years. In TV, AT&T has bought
participations in CBS-TV’s daytime
series (Love of Life, Love is a Many
Splendored Thing, Secret Storm and
12:25 p.m. News) and ABC-TV’s
nighttime programs (The Invaders,
Wednesday Night Movie, Cowboy
in Africa, The Dating Game and
Weekend News at 11 p.m.), and
NBC-TV’s Bell Telephone Hour.

Savage-Friedman Productions, New
York, produced the commercials (in
60- and 20-second versions) by an
optical strobe effect that required
each print frame to be exposed 12
times while the negative was shifted
slightly in each exposure,

through Doyle Dane Bernbach, both
New York, will sponsor the second
CBS Playhouse special of the season
Wednesday, Dec. 6 (9-11 p.m. EST)
on CBS-TV. The original drama, Reg-
inald Rose's “Dear Friends,” will star
Patricia Barry, James Daly, Rosemary
Harris, Anne Jackson, Hope Lange,
Pernell Roberts, Eli Wallach and David
Wayne. Herbert Brodkin is the pro-
ducer.

Rich Products Corp., through Rich Ad-
vertising Co., Buffalo, N. Y., has ac-
celerated its 1967 radio-TV promotion
of the company’s Coffee Rich, non-
dairy creamer. On schedule are 20- and
60-second color TV spots, and 60-sec-
ond radio spots broadcast on CBS Radio
and NBC Radio.

Lewis Food Co., Long Beach, Calif.,
through Rullman and Munger Adver-
tising, Los Angeles, has added a seven-
station, six-market buy to its basic
radio schedule. The additional buy in-

cludes KING Seattle, KREM Spokane,
KLUB Salt Lake City, KGEM Boise, KT00
Las Vegas and XGw and KPoJ, both
Portland, Ore. Lewis Food, on behalf
of Dr. Ross Dog Food and Dr. Ross
Cat Food, is now running a total of
6,498 radio spots each 13-week cycle.
Television, however, remains the pri-
mary medium for the Dr. Ross brands.

Kool Aid Division, General Foods
Corp., White Plains, N. Y., is using spot
radio commercials to introduce two new
flavors of Great Shakes Shake Mix,
milk chocolate and cherry-vanilla. The
Great Shakes brand is also supported
by a continuing schedule of network and
spot television commercials. Ogilvy &
Mather Inc., New York, is the agency.

Interstate Bakeries Corp., Kansas City,
Mo., through Dancer-Fitzgerald-Sample
Inc., New York, will sponsor an original
musical adaptation of Aladdin, on CBS-
TV Wednesday, Dec. 6 (7:30-8:30
p.m. EST). The Prince Street Players,
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New York City repertory company, will
make their fourth appearance on CBS-
TV with this special. Jim Eiler, director
of the company, wrote the adaptation,
with Ethel Burns as producer and Nick
Havinga as director.

The Jell-O Division of General Foods
Corp., White Plains, N. Y., has intro-
duced a low-calorie syrup, “Log Cabin
Light-Cal,” with advertising that in-
cludes spot and network TV, Young &
Rubicam, New York, is the agency.

J. P. Stevens & Co., through McCann-
Erickson Inc., both New York, will
sponsor a half-hour TV special on the
world premiere of the motion picture
“Camelot,” produced by Warner Bros.-
Seven Arts. The program, featuring
opening night festivities (Oct. 25), will
be programed in prime time at different
dates this month on WPIX(Tv) New
York, xuJ-tv Los Angeles, WHDH-TV
Boston, wrTtg(Tv) Washington, WAGA-
Tv Atlanta, wBBM-Tv Chicago, WCAU-TV

Philadelphia, WEws(Tv) Cleveland,
wpaAP-Tv Ft. Worth-Dallas, WTAE-TV
Pittsburgh, kr1vu(Tv) Oakland-San

Francisco and KMox-Tv St. Louis.

Rep appointments . ..

s Wpca-Tv Washington: Avery-Knodel
Inc., New York.

= Krac Los Angeles and KisT Santa
Barbara, Calif.: Edward Petry & Co.,
New York.

s Wrm Newport News-Norfolk, Va.;
wwok Charlotte, N. C.; Kikx Tucson,
Ariz.: KJoe Shreveport, La.; KxaLY
Spokane, Wash.; wHYD Columbus, Ga.,
and wMmGYy Motgomery, Ala.: Alan
Torbet Associates Inc., New York.

Profit motive
isn’t enough

That's the message
educators give to AAAA

at Pebble Beach convention

Two of the nation’s top educators
tore into the advertising community
last month for alledgedly failing to un-
derstand that it's not only soap they’re
selling on television and in other media
but standards for living. The criticism
was delivered at the four-day (Oct. 22-
25) 30th annual convention of the
Western Region of the American Asso-
ciation of Advertising Agencies in
Pebble Beach, Calif.

Making the keynote address, Jacque-
line Grennan, president of Webster Col-
lege, St. Louis, and the only woman
member of the President’s advisory
panel on research and development in
education, offered the advertising execu-
tives little to cheer about. “If the only
thing you care about is what you sell
and the profit motive, then I don’t see
how you can like yourself very much,”
she emphasized.

But apparently there is a path of
redemption for the “communicators and
the enablers of the great business capi-
talistic world.” For Miss Grennan
urged that the admen “have the secur-
ity to be insecure in all things.”

Berwick Takes Baton = Keith Ber-
wick, a professor of history at UCLA,

was even more sharp in his attack. He
told his audience that “it’s a moral re-
sponsibility to care about something
more than just the profit motive.” Zero-
ing in, he added: “The advertising in-
dustry actually established the stand-
ards we live by and die by in this coun-
try and yet there is not one adman in
100 who knows he’s doing anything
more than selling catsup or soap.” He
pleaded for “some self awareness among
advertising people of the importance of
the part they play in shaping the Amer-
ican way of life.” Then he charged:
“You, who are so effective and skillful
in the art of communications, are so
inept in communicating any sense of
values.”

Other speakers at the convention in-
cluded Frederick M. Mitchell Jr., chair-
man of the board, Erwin Wasey Inc.,
Los Angeles, who also took the adver-
tising community to task for not be-
lieving in the importance of what it's
doing. Sam Riddle, disk jockey for KHJ
Los Angeles, asked that advertising
treat teen-agers as adults. “Kids don’t
have to be told they have pimples,” he
said. “They know. Other kids tell
them.” Edward L. Bond Jr., president
of Young & Rubicam and vice-chair-
man of AAAA, predicted that scien-
tific methods, and not just the human
factor, would be applied to solving
business problems of the future.

Production Critique a A panel on TV
commercial production decided that a
production company should be an ex-
tension of the agency and voted for an
art director or copywriter instead of a
producer as the key man in the pro-
duction of commercials, while voting
down the use of story-boards as too
confining. Sitting on this panel were
John Orloff, Wakeford-Orloff Inc., Los

BAR network-TV billing report for week ended Oct. 29
BAR network-TV doltar revenue estimates—week ending Oct. 29, 1967 (net time and talent in thousands of dollars)
Week Cume Cume Week Cume Cume
ending QOct. 1- Jan. 1- ending QOct. 1- Jan. 1
Day parts Networks Oct. 29 Oct. 29 QOct. 29 Day parts Networks Oct. 29 QOct. 29 Oct. 29
Monday-Friday  ABC-TV — 74§ 173 Sunday ABC-TY 102.0 443.6 4,488.3
Sign on-10 am. CBSTV § 2471 853.8 53921  67:30p.m. CBS-TV 246.7 1,517.3 9,306.7
NBC-TV 3224 1,282.0 11,842.6 NBC-TV 150.0 867.8 5,783.7
569.5 2,143.2 17,252.0 MondarSundar ABGIV 7333; g,sgs.g 19,578.7
Monday-Friday  ABC-TV 1,520.5 5541.9 55,639.2 onday-Sunday - ,089, 25,189, 207,196.8
10 am.-6 p.m. CBSTV 3,.264.3 12,107.2 129,259.0  7:30-11pm.  CBSIV 7,930.7 30,364.5 240,245.6
NBCTY  2,0385 13,683.0 76,421.6 NBC-TY 7,261.9 28,398.9 233,838.2
6,824.3 31,332.1 613198 y ABGTV 2122132{29 83{!;3%3 6%%:;3%
Saturday-Sunday ABC-TV 1,644.9 5,998.9 36,586.1 yeance g : el bl
Signon6pm =~ CBSIV  1763.2 9,011.2 a12985  lpmosignoff CBYIY o 1195 31797
NBC-TV 865.1 7,043 285633 g L7 1,593.5 16,361.1
42732 220544 1064479 o zaa 29,7186
Network totals ABCTV  10,968.2 40,180.4 327,284.9
Monday-Saturday ABC- 399.3 1,873.4 13,179.4 CBSTV 13,7937 56,627.7 451,848.7
6-7:30 p.m. CBS-TV 720.0 2,654.2 23,167.1 NBC-TV 11,6185 55,1565 398,184.6
NBC-TV 577.9 2,287.0 253741  Grand totals ’
1,697.2 6,814.6 61,7206  all networks $36,380.4  $151,964.6  $1,177,318.2
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flanta Belieir'e's"iulviletopolitan Ope
And WSEB-TV.

Opera is very much part of life in Atlanta. b 11 station is always involved in the community,
Opera Week has been a tradition in = and the community believes in the
the city since 1910. One of the many station. Like the Metropolitan Opera,
which go to make Atlanta the cosmo- WSB-TV wins bravos in Atlanta.
politan community that it is. In At- Want to hit 2 high note in this market?
lanta WSB-TV is also a tradition.The WSB-TV/ Ch. 2/ Atlanta / N.B.C. { Petry

e

Irra.

WHITE COLUMNS ON PEACHTREE

G'g COX BROADCASTING CORPORATION STATIONS: WSB AM-FM-TV, Atianta; WHIO AM-FM.TV, Dayton; WSOC AM-FM.TY, Charlotte; WIOD AM-FM, Mlami;. KTVU (TV), San Francisco-Oakland; WIIC-TV, Pittsburgh
L
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Angeles; Chris Petersen, Petersen Co.,
Los Angeles; James C. Nelson Jr., exec-
utive vice president and creative direc-
tor, Hoefer, Dieterich & Brown, San
Francisco; Daniel Dixon, copy group
head, Carson/Roberts/Inc., Los An-
geles; Frederick Manley, vice presi-
dent, Cunningham & Walsh, San Fran-
cisco; Courtenay J. Moon, vice presi-
dent, creative services, Grey Advertis-
ing, Beverly Hills. Paul R. Waddell,
vice president and creative director,
Smock/Waddell Inc., Los Angeles, was
moderator.

Smoke signals
from the Hill

Tobacco-industry leaders
meet with Senator Kennedy

on cigarette advertising

The chief executive officers of nine

cigarette companies, the head of the
Cigarette Advertising Code and the di-
rector of the Tobacco Institute held a
top-level conference with cigarette-ad-
vertising-foe Senator Robert F. Ken-
nedy (D-N. Y.) last week, and advance
speculation was that the meeting could
mark the beginning of the end for cig-
arette advertising on television.
] But all that emerged after the meet-
Ing was an on-the-record assertion that
the cigarette industry was “willing to
discuss” a possible lowering of the per-
centage cutoff—now at 45%-—for the
youth component of a television show's
audience above which a program is
deemed not suitable for cigarette com-
mercials.

And it seemed quite clear, from pri-
vate reports by participants of the meet-
ing from both camps, that even on an
off-the-record basis no “deal” to trade
off TV commercials for support for
full marketing freedom in other areas
was discussed.

It was speculated that tobacco-indus-
try leaders, viewing situations in some
European countries where cigarette
sales have continued at a high level in
spite of curbs on broadcast and other
advertising, might solicit Senator Ken-
nedy’s support for an intra-industry
agreement to reduce television adver-
tising.. Such support might prove use-
ful in avoiding Justice Department
complications, it was reasoned.

Key Role = Senator Kennedy became
a focus for cigarette-industry concern
when he submitted three bills that
would require a stronger health warning
on packs and in ads; give the FCC con-
trol of the type of programs that could
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At an

impromtu news conference
outside of Senator Robert Kennedy's

carry cigarette commercials, the times
of day that exposures would be per-
mitted and the over-all expenditure that
could be made for cigarette broadcast
advertising, and enact a sliding scale of
excise taxes (up to 63 cents a pack)
keyed to tar and nicotine levels
(BROADCASTING, Sept. 18).

At the time he said he would prefer a
cooperative solution by the industry
that would eliminate the necessity for
legislative action, a position he reaf-
firmed after the meeting Tuesday (Oct.
31). The senator’s main concern, he has
reiterated, is that cigarette appeals
reach youth, encouraging young per-
sons to begin smoking. He expressed
doubt that using a lower youth-in-au-
dience percentage figure would be a
meaningful improvement, especially on
high-rated programs where even a small
percentage can mean large absolute
numbers.

Robert Meyner, the former New
Jersey governor who now heads the
Cigarette Advertising Code Inc., said
tobacco advertising served interbrand
competition and was not aimed at per-
suading youngsters to smoke.

Former Kentucky Governor and U.S.
Senator Earle Clements, president and
executive director of the Tobacco In-
stitute Inc., said that it had long been
the industry’s view that the decision to
begin smoking “was an adult decision,”
and that advertising was so oriented.

Top Tobacco Men = In addition to
Senator Kennedy, Governor Meyner
and Senator Clements, the meeting was
attended by Michael Pertschuk, Senate
Commerce Committee aide; David
Hardy, Kansas City, Mo., attorney and
consultant to the Tobacco Institute and
to the tobacco companies; Edwin P.
Finch, president, Brown & Williamson
Tobacco Corp.; Milton E. Harrington,
president of Liggett & Myers Tobacco

office are {l-r) Robert Meyner, the
senator and Earle Clements.

Co.; Joseph F. Cullman III, chairman,
Phillip Morris Inc.: Alexander H. Gal-
loway, president, R. J. Reynolds Co.;
W. B. George, chief executive officer,
Larus & Brother Co.; Louis A. Bantle,
president, U. S. Tobacco Co.; Manuel
Yellen, chairman, P. Loriltard Co.;
Robert B. Walker, chairman, American
Tobacco Co., and Constantine Stephano,
president, Stephano Bros.

Also attending were Dr., Daniel Horn
of the National Clearinghouse for
Smoking and Health of the U. S. Pub-
lic Health Service and Dr. Kenneth
Endicott, director of the National Can-
cer Institute of the National Institutes
of Health,

Surgeon general sets
up antismoking group

TV, radio, newspapers and maga-
zines are going to be on the receiving
end of a new campaign against cigarette
smoking.

This is one of the four objectives of
a new, 1l-member federally sponsored
task force on smoking announced last
week by Surgeon General William H.
Stewart.

The group was scheduled to hold its
organizational meeting last Friday
(Nov. 3) in Washington.

Dr. Daniel Horn, director of the U.S.
Public Health Service’s National Clear-
ing House for Smoking and Health, is
chairman. Among its other 10 members
is Emerson Foote, former advertising
executive, long known for his anti-
smoking views.

Other aims of the group: encourage
young people not to start smoking, re-
duce the harmful effects of smoking
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To the Boy Scouts at Camp Lewis
Humble is Operation Water Mountain.

Their water system damaged by a picnic. But sometimes it feels good community service to be rendered
summer storm, the Scouts at Camp to have sore muscies. [] Today, by our men at Bayonne. Their spirit
Lewis, New Jersey, were stuck a gravity-feed system supplies the reflects a genuine attitude at
without fresh water — to drink or Scout campsite with plenty of clean, Humble: that we must constantly
use for cooking. And no showers! fresh water. [] To these young respond to the needs of America's
A group of fellows from Humble's boys Humble probably isn't most important resource — its
Bayonne, N.J., Refinery moved America's Leading Energy people.

quickly to remedy the problem. On Company. To them Humble is

a Saturday, some 50 Humbie men Operation Water Mountain. This is H U M BLE

met at the camp to begin Operation not the first — or the last —

Water Mountain. [] They buried a 0Oil & Retining Company
10,000-gallon tank in a mountaintop - and the people who make it
overlooking the camp. Then they g A America’s Leading Energy Company

painstakingly laid 1200 feet of
pipeline and completed connections
to the camp's well below. It was no
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among those who already smoke, and
“develop a climate of opinion” favor-
able to the introduction of a less
hazardous cigarette.

Dr. Stewart pointed out that 42%
of the adult population of the U.S.
continues to smoke, and that 1 million
young people begin each year.

TVB flays PBL’s
anticommercials

The Public Broadcast Laboratory
was to present anticommercials attack-
ing the credibility of aspirin advertising
and commercials for 100mm cigarettes
during its maiden program Sunday
(Nov. 5).

The decision to go ahead with the
presentation of anticommercials was
made despite unease among adver-
tisers—some of whom have supported
noncommercial programing in the past
—and advertising agencies over the
PBL decision and despite a strong
message to FCC Chairman Rosel Hyde
from the Television Burean of Adver-

tising.

The announcement of PBL’s plan to
present anticommercials came Oct. 27
and immediately sparked what were
described as “negative” reactions among
advertisers, agencies, and some broad-
casters (BROADCASTING, Oct. 30). While
advertisers withheld comment on the
proposed PBL programing last week,
TVB President Norman E. Cash re-
acted to the PBL announcement with a
telegram to Chairman Hyde which said
in part that “we believe [the PBL] pro-
gram will be flagrant violation of
‘fairness doctrine.” . . . Though fiction-
alized, commercials are said to refer to
Federal Trade Commission statements,
but we are unaware of any provision
within program [for] rebuttal by adver-
tisers and/or their agencies involved to
opinions expressed by [PBL] ...

“We feel every effort should be made
to make ETV licensees planning to
carry the program aware of potential
fairness-doctrine violations unless pro-
visions are made by them to permit on-
air rebuttals within or contiguous to the
planned experimental program,” the
telegram concluded.

Poor Communications » Mr. Cash’s

Commercials in production

Listings include new commercials be-
ing made for national or large regional
radio and television campaigns. Ap-
pearing in sequence are names of adver-
tisers, product, number, length and type
of commercials, production manager,
agency with its account executive and
producer.

Delta Films International Inc., 357 Ponce de
Leon Avenue, San Jjuam, P. R. 00901.

Milton Bradley Co., Springfield, Mass. (games);
one 60, two 30's for TV, on film, color. Agency:
Harvey and Carlson Inc., New York.

Lever Brothers, New York (Silver Dust); one
30 for TV, on film, color. Agency: Sullivan, Stauf-
fer, Colwell & Bayles, New York.

Texize Chemicals Inc., Greenville, S. C. (Fan-
tastik spray cleaner); four 60's for TV, on film,
color. Agency: Don Passante Associates Inc.,
New York.

Loges Ltd., 3620 South 27th Street, Arlington,
Va. 22206.

Brown & Williamson, Louisville, Ky. (Kool “long
survey man"); ope 60 for TV, on tape, color.
Leonard Levin, director. Agency: Ted Bates &
Co., New York. Hank Alexander, agency producer.

Duquesne _lr_ivght €o., Pittsburgh (Ryan homes);
one 60 for TV, on tape, color. Leonard Levin,
director. Agency: Erwin Wasey, Pittsburgh. W. L.
Thunhurst Jr, agency producer.

Pepper Sound Studios, 2076 Union Avenue, Mem-
phis 38104,

First National Bank of Marion, Marion, lowa

{services); one 60 for radio, jingle. Bud Smalley,
production manager. Agency: Colle & McVoy Ad-
vertising, Waterloo, lowa. Bill Frueling, account
executive.

Mr. T. Tape Centers, Cleveland (audio tape);
one 60 for radio, jingle. Bud Smalley, produc-
tion manager. Agency: Saul Isler Advertising,
Cleveland. Saul Isler, account executive.

Wickes Lumber, Saginaw, Mich. (lumber); one
60 for radio jingle. Vinny Trauth, production
manager. Agency: Parker Advertising, Saginaw.
Jack Parker, account executive.

First Federal of Kalamazoo, Kalamazoo, Mich.
{services); one 60 for radio, jingle. Hub Atwood,
production manager. Agency: Advertising Divi-
sion Inc., Chicago. Allen Armstrong, account
executive,

Gerald Schnitzer Productions,
Boulevard, Hollywood 90028.

Chevrolet, Detroit (cars); one 120 for TV, live
on film, color. Richard E. Evans, production man-
ager. Agency: Campbell-Ewald, Detroit. Art Mele,
agency producer.

Southwestern Bell Telephone, St. Louis (Yel-
low Pages); two 60's( three 20's, one 10 for TV,
live on film, color. Richard E. Evans, production
manager. Agency: Gardner Advertising, St. Louis.
Gene Duncan, agency producer.

WXYZ-TV Commercial Videotape Division, 20777
West 10 Mile Road, Southfield, Mich.

Ford Motor Co., Dearborn, Mich. (Henry Ford
Il message, 1968 cars); one 75, two 30's for TV,
on tape, color. Agency: Grey Advertising, New
York. D. Emmet, account executive. Manning
Rubin, agency producer.

6063 Sunset
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wire was sent on the evening of Oct. 27,
but spokesmen for Chairman Hyde's
office said Thursday morning (Nov. 2)
they had not yet received the message.
TVB later that day re-sent Mr. Cash’s
message to the commission chairman.

PBL spokesmen late last week said
that while there had been no time al-
lotted for rebuttals on Sunday’s pro-
gram, the anticommercials would be
followed by an announcement which
reads:

“PBL believes public television should
permit expression of divergent points of
view, and stands ready to provide op-
portunity for responsible comment on
the preceding message.”

Copies of the statement were sent to
the 119 noncommercial stations carry-
ing the PBL program, officials said.

PBL officials denied earlier reports
that the Ford Foundation-supported
PBL would not attack the credibility of
automobile commercials. “We will def-
initely comment on car commercials as
well as package goods,” said a PBL
source. Auto manufacturers, according
to their spokesmen in New York, like
other advertisers who have or may be
criticized by PBL anticommercials, were
reserving comment until the program is
aired.

Agency appointments ...

& Holzer Watch Co., New York, dis-
tributor of Universal Geneve watches,
has appointed Kane, Light, Gladney
Inc., that city, as its agency.

= Dreikorn's Bakery Inc., Holyoke,
Mass., has appointed Barnes & Barnes
Inc., Springfield, Mass. as agency for
the company’s line of Hollywood Diet
bread, Orange Wrap and other bread
varieties. Appointment is to be effec-
tive Jan. 1, 1968.

= Roos/Atkins Inc., San Francisco, has
appointed the local office of Lennen &
Newell Inc. to handle its advertising
account, estimated to bill about $500,-
000 a year. The new agency will be re-
sponsible for all broadcast advertising,
among other media planning, for the
outfitter of men’s, women's and chil-
dren’s wear.

Walton new Midwest rep

Walton Broadcasting Sales Corp., a
new regional station representative for
both radio and television, has been
formed in Chicago by Robert J. Walton,
formerly broadcast farm director in the
Midwest for John Blair & Co. Walton
will specialize in farm accounts as well
as general consumer accounts within an
eight-state area: Illinois, Indiana, Wis-
consin, Minnesota, Iowa, Missouri,
Nebraska and Colorado. Address: 20
North Wacker, Chicago 60606; phone
(code 312) 236-8888.
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Here's Another Reason Why WHO RADIO Should Be On Your Top 20 Market List:

DRUG
SALES!

WHO RADIO DELIVERS THE 16TH MARKET!

Rank our iowa WHO PRIME MARKET AREA drug sales right
. between Houston and Newark*. We're not just Metro Des Moines, Let's
| compare facts:

WHO I M. A.

(79 Pulse Surveyed Metro Des Moines

lowa Counties)*® (1 lowa County)
Retail drug sales ....|.... $92,575,000° . .. |....$17,296,000* _'
Retail drug outlets ...|... ... .. 769 ... ... ... ... 96 '
Population ....... ..|. .. .. 1,911,000®. ... [ .. ... 280,400¢

*1967 ‘‘Survey of Buying Power ®®Sept.-Oct., 1966, 93-County Area Pulse

f L
PRIME MARKEL AREA
(79 lowa Counties)

Wetio Des Momnes
{1 Counbyh

DES MOINES, IOWA
RADIO 1-A CLEAR CHANNEL . 50,000 WATTS

&
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This brings you complete
information on the best
video tape you can put
on your recorder.

MEMNMORE> Yes, I'd like to know about the 79 Series video tape

L o you designed especially for my recorder.
Santa Clara, California 95050

My recorder is manufactured by

Model number.

Name

Title

School or Company

Address

City

000

gt
S

No matter which recorder you use, we have a 79 Series
video tape that can bring out the best picture and sound
your machine is capable of providing. That's because each
tape in our 79 Series has been specifically designed for a
different type of helical scan recorder. Each has its

own formulation, its own configuration.

Memorex precision video tape will perform on your recorder
with fewer dropouts than any other video tape. It remains
picture-perfect long after other tapes have failed. It offers
an unusually long still-frame life. What's more, its special
formulation guarantees it won't stick and get out of sync.
And its special binder eliminates the problem of flake-off
and head-clogging, while keeping head-wear low.

If this sounds like the tape you've been looking for, send
us this coupon. Or contact the Memorex distributor _:'
nearest you. He can tel! you all about our 79 Series

video tape, the best tape you can put on your recorder.

And he can fill your orders from his local stock now.

NMENMORE>X
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Memorex distributors of
79 Series video tapes

TUCSON, ARIZONA
Electronics Service Company
(602) 325-2255/623-1511
HOLLYWOOD, CALIFORNIA
Tri Video, Inc.
(213) 462-6848
LOS ANGELES, CALIFORNIA
Evenview Television Systems
(213) 477-7577
MOUNTAIN VIEW, CALIFORNIA
AVF Communications, Inc.
(415) 961-1914
‘SAN BERNARDINO, CALIFORNIA
Barnes Engineering
(714) 882-1249
DENVER, COLORADO
Eisco Colorado, Inc.
(303) 433-8603
‘NORWALK, CONNECTICUT
Audio Video Industries, Inc.
(203) 847-7231
MIAMI, FLORIDA
Mountain Electronics Company
(305) 634-4556
ATLANTA, GEORGIA
Baker Audio Associates
(404) 261-4111
Calhoun Company, Inc.
(404) 523-8082
Electronic Equipment, Inc.
(404) 872-5622
CHICAGO, ILLINOIS
Video Systems, Inc. i
(312) 677-9000
NEWTON, MASSACHUSETTS
Lake Systems Corporation
(617) 244-6881
WALTHAM, MASSACHUSETTS
Kelehet, A Division of Laboratory
for Electronics, Inc.
(617) 894-6600 et
FERNDALE, MICHIGAN
General TV Network
(313) 548-2500
MINNEAPOLIS, MINNESOTA
K & M Electronics Company
(612) 941-1330
CLIFTON, NEW JERSEY
Video Center, Inc. A kede:
DAYTON, OHIO L
Dayton Communications ¥
(513) 222-5585 !
PORTLAND, OREGON
Oregon Audio Video Systems Co.
(503) 223-6223
PHILADELPHIA, PENNSYLVANIA
Pierce Phelps, Inc.
(215) 477-9000
CHARLESTON, WEST VIRGINIA
Chemcity Electronics Co.
(304) 342-8151

MADISON, WISCONSIN

Satterfield Electronics, Inc. 2
(608) 257-4801
NMENMORE>X
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Bozell & Jacobs sold
to its executives

Bozell & Jacobs Inc., Omaha, ad-
vertising and public relations agency,
has announced its first change in owner-
ship and corporate
management in 46
years. Morris E,
Jacobs, chairman,
announced the
agency has been
sold to a group
of B&J executives
headed by Charles
D. Peebler Jr. and
Alan J. Jacobs.

Mr. Peebler will
continue as presi-
dent and chief ex-

Mr. Peeibler Alan Jacobs

ecutive officer of the agency. In addi-
tion to his position as executive vice
president, Alan Jacobs will also be
chairman of the eXecutive committee.
Morris Jacobs will become founding
chairman of the agency, serve as a
consultant and continue as one of its
directors.

B&J, which bills $28 million an-
nually, has also recently undergone
several major changes. The agency has
acquired Emerson Foote Inc. with
offices in New York and Atlanta, whiie
the agency's Minneapolis office has been
sold to Sam H. Kaufman and Myles
Spicer, the Kaufman Company. B&J
currently has offices in 13 cities in the
U. S, and Canada. The agency’s accounts
include Mutual of Omaha Insurance Co,,
Weyerhaeuser Co. and Jones & Laugh-
lin Steel Corp.

Romney drops his
CBS-TV time

Michigan Governor George Romney
has cancelled the half-hour paid telecast
he was to have made on CBS-TV on
Nov. 15. Ostensibly the program was
to be used to announce his candidacy
for the Republican presidential nomina-
tion in 1968.

However, CBS-TV’s announced pol-

icy is not to sell time for political pur-
poses unless the individual is a candi-
date and the governor apparently was
not about to divulge to one network,
two weeks early, what he wanted to tell
the whole nation at one time.

Although it had never been openly
stated that Mr. Romney wanted the
telecast to announce his candidacy,
CBS-TV President Thomas H. Dawson
said Thursday (Nov. 2) that the gov-
ernor’s representatives had said “he
desired network television time in or-
der to announce his candidacy. We
would not otherwise have entertained
his request for broadcast time.”

Another sore spot in the Romney
camp appeared to be the time slot CBS
offered—10-10:30 p.m. Wednesday.
Dundee and the Culhane has been in the
10-11 slot, has produced poor ratings,
and is being taken off.

According to Travis Cross, the gover-
nor’s personal assistant, that Wednesday
period was ‘‘dog time” for what he
called “Romney’s report to the people.”

Also in advertising ...

Country combination » Two country-
western radio stations in the Los An-
geles market area have joined forces
and are being sold to regional and na-
tional buyers as a combination. KBBQ
Burbank and xrox Long Beach now
are being offered as the Los Angeles
Metropolitan Country Combination.
Adam Young Inc., New York, is acting
as national representative for the alli-
ance,

MCA expands into commercials =
MCA Inc, New York, the one-time
talent agency that has since spread into
extensive feature film and television
production, now is in the commercial
production field. Universal Commercial
and Industrial Films has been formed
as a division of MCA. It will produce
both television commercials and indus-
trial films and will operate out of
MCA’s Universal City Studios in North
Hollywood. Lou Lichtenfield, veteran
producer of television commercials, has
been appointed vice president in charge
i the new company.

Putter foot = Game manufacturér
Leister Game Co., Toledo, Ohio is
now making “one-foot” golf putters in
quantity, on an idea taken from a TV
commercial approach used on the John-
ny Carson Tonight Show on NBC-TV.
The putter actually works though it
has a small replica of a human foot
instead of a club head. It duplicates the
club Johnny Carson has “used” on the
show to introduce commercials devel-
oped by Benton & Bowles for Norwich
Pharmacal Co. (NP-27 athlete’s foot
remedy).
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Another fairness
case taken to court

King stations in Seattle protest FCC ruling

on editorials that endorsed political candidates

Another front was opened last week
in broadcasters’ spreading courtroom
war against the FCC’s fairness doctrine.
The cause of the new fight: a commis-
sion ruling that King Broadcasting Co.
stations in Seattle had not fully com-
plied with the doctrine in the opportun-
ity for rebuttal that they had offered a
local political candidate. .

The issue, as KING-AM-FM-TV see it,
is whether the commission may Sub-
stitute its judgment for that of licensees
in determining what constitutes a “rea-
sonable” offer in such cases.

The commission wired its ruling to
the stations on Wednesday (Nov. 1}
concerning a complaint by George E.
Cooley, a candidate for the Seattle city
council in an election to be held to-
morrow (Nov. 7). He said that the
stations’ offer of six 20-second spots to
respond to a 20-second editorial broad-
cast 24 times to endorse five candidates,
including his opponent, was unfair.
And the commission’s wire, in effect,
directed the stations to engage in “good
faith negotiations” with him on the
matter.

Instead the stations’ counsel on Fri-
day filed an appeal from the ruling with
the U.S. Circuit Court of Appeals in
Washington. They also asked the court
to stay the commission’s order. The
stations told the commission -earlier
that further negotiations with Mr.
Cooley would constitute abandonment
of a policy they consider fair and rea-
sonable.

Stations’ Position = In seeking to re-
quire them to abandon their concept of
fairness, the stations told the court, the
commission has placed an interpreta-
tion of *“reasonableness” on the fair-
ness-doctrine rule relating to political
editorializing that amounts to censor-
ship and a violation of their constitu-
tional rights of freedom of speech.

They also said the commission rul-
ing constitutes an abandonment of a
policy of accepting reasonable good-
faith judgments of licensees in program
matters. The commission, they added,
has injected itself into the center of the
program-decision-making process—an
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area from which they say it is barred by
Section 326 of the Communications
Act—the so-called no-censorship pro-
vision of the statute.

The commission, in its ruling, did
not specify any number of spots the
stations should grant Mr. Cooley for
rebuttal. But it did state that the number
that the stations offer is of as much
importance in meeting their fairness-
doctrine requirements as the total
amount of time they make available.
And the stations, the commission added,
gave no reason for not dividing the time
offered into a greater number of spots.

The commission vote was 4 to O,
with Commissioners Robert E. Lee,
Kenneth A. Cox, James J. Wadsworth
and Nicholas Johnson participating.
Chairman Rosel H. Hyde and Com-
missioners Lee Loevinger and Robert
T. Bartley were absent.

Background = Apparently contribut-
ing to the King stations’ decision to
challenge the commission in court was
the fact that their concept of fairness
evolved out of their experience in the
primary campaign in September. Then,
the stations had backed five of a slate of
28 candidates with a campaign that in-
cluded 30 exposures of a 20-second
editorial. Nonendorsed candidates were
offered two one-minute spots each—
and one of the nonendorsed candidates
complained to the commission.

The result was a commission directive
to the station to negotiate with the
candidate. This in turn led to an agree-
ment under which the stations afforded
the complainant six 20-second spots that
were aired mornings and afternoons
on the Saturday and Sunday preceding
the primary, on Sept. 19 (BROADCAST-
ING, Sept. 25).

In the general election the 20-second
editorial was broadcast over each of
the stations between Oct. 22 and Nov.
6. eight times during the early daytime,
eight times during daytime and eight
during prime time. Each of the eight
nonendorsed candidates in the contest
was supplied with a copy of the edi-
torial and invited to have an authorized
spokesman record a 20-second spot

which would be broadcast on separate
days twice during early daytime, day-
time and prime time, for a total of six
times on each of the stations.

Thus, each of the nonendorsed can-
didates was offered a total of 120
seconds as against the total of 480
seconds the stations intended to devote
to its editorial campaign in behalf of
all five candidates whom it endorsed.

Candidate Upheld = However, the
commission staff, which issued the in-
itial ruling on Mr. Cooley’s complaint,
agreed with the candidate that the offer
of six exposures to respond to 24 edi-
torials did not constitute compliance
with the fairness doctrine. The staff, in
a wire to the stations on Oct. 27, noted
that the stations apparently believe that
broadcast time can most effectively be
used by frequent repetition of a brief
statement rather than by a lesser num-
ber of longer announcements, and said
the “complainant seeks to avail himself
of a comparable opportunity.”

The staff requested the stations to
“inform the commission immediately of
the manner in which you intend to
comply with [the fairness doctrine] and
of such action as you may take.” The
stations were also told that the issue
was “a matter for the immediate good-
faith negotiation” between the stations
and Mr. Cooley.

The stations, however, asked the
commission to review the staff’s order.
They contended that it “represents a
significant variance from basic commis-
sion policy, and a repudiation of the
essential role assigned to broadcast li-
censees by the Congress. . . .” They
also said they had followed the com-
mission’s directive in the primary cam-
paign only because they felt “the public
would suffer from a continued challenge
to the order”—not because they be-
lieved that the commission was within
its statutory or constitutional authority
in issuing it.

In denying the petition for review,
the commission said that licensees “may
make a good-faith judgment as to what
constitutes a ‘reasonable opportunity to
respond’ in the particular circumstances
of each case.” And Mr. Cooley, it said,
is concerned about “a disparity of four
to one” in the number of King-stations
endorsements as against the number of
spots offered to him.

Why Not More Spots? = The com-
mission added that “while Mr. Cooley
has requested opportunity to make addi-
tional responses, you have denied this
request without advancing any basis
upon which the commission can make
a judgment that this restriction is rea-
sonable.” Tt said that reason is given,
for example, why a *“10-second an-
nouncement, resulting in 12 opportuni.
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DEVILS LAKE
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Lookit the EXTRYS you get
with this extry TOWER!

ISSEN, you wheels who have been buying
WDAY-TYV for all these years — just lissen to

the extrys you now get because we now got a “twin”
up there between Devils Lake and Grand Forks!

EXTRY! —you now get North Dakota’s second
market as well as the first — 35,370 new, undupli-
cated TV homes.

EXTRY! — you now get the Grand Forks U.S.
Air Base, with 17,000 sojers and their families.

EXTRY! — you now get the two major colleges
in our state — U. of North Dakota in Grand Forks,

WD

FARGO - MOORHEAD

AYWID

TELEVISION DEVILS LAKE-GRAND FORKS

N.D. State College in Fargo, with their 12,000

students, teachers, etc.

EXTRY! — you now get the entire Red River
Valley, including all Northeastern North Dakota,
Northwestern Minnesota, plus a hunk of Southern
Manitoba. This now gives you total coverage of
149,460 Grade B TV homes.

So now you get 31% more than you've ever
gotten before from WDAY-TV, Which, all by itself,
gives you actually the biggest, best, etc., ete, market
between Minneapolis and Spokane, Washington!

Don't jist SET there. Ask PGW!

Az

THE “HEAVENLY TWINS"

Covering All of Eastern N. D, and Western Minnesota

[

2

D

ONE RATE CARD, ONE BUY — FARGO, N.D.

“'4 PETERS, GRIFFIN, WOODWARD, INC., Exclusive National Representatives
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ties” to reach audiences in different
parts of the day “is not feasible. . ..”

The King stations’ suit, in which the
National Association of Broadcasters is
expected to become involved, adds to an
already impressive list of challenges to
various aspects of the fairness doctrine
now pending in various courts. These
include woce Red Lion, Pa’s suit to
have the Supreme Court review a lower
court ruling upholding the constitu-
tionality of the doctrine; the separate
appeals of the Radio Television News
Directors Association, CBS and NBC
of the commission order adopting the
political editorializing and personal-
attack aspects of the doctrine as com-
mission rules; and the efforts of the
NAB (backed by two stations filing
their own suits and by a dozen inter-
venors including the three networks)
to overturn the commission ruling ap-
plying the doctrine to cigarette advertis-
ing.

That last-cited commission action is
being appealed also by John Banzhaf
III, the New York attorney whose com-
plaint against wcss-Tv New York led
to the ruling—but on the ground it
doesn't impose a sufficient obligation on
stations to present the anticigarette
messages.

Another suit that doesn’t fit the mold
has been filed by atheist Madeline
Murray O'Haire. She has asked the
U.S. District Court in Washington to
enjoin the commission from enforcing
the doctrine in a manner that, she says,
permits licensees “under color of author-
ity of the commission” to deny her and
her co-believers use of the airwaves.

Free-time requests
blasted by Campbell

One of the many broadcasters that
were circularized by the Department
of Health, Education and Welfare with
a request for free commercial time in
behalf of air-pollution abatement re-
sponded with a letter saying exactly
what effect HEW’s request had on him.

Eldon Campbell, vice president and
general manager, WFBM-AM-FM-TV In-
dianapolis, noting that his stations had
devoted “a great deal of time on news,
local and national, editorials and special
reporting activity” in the antiair-pollu-
tion cause, told HEW that he could
only assume a similar letter was mailed
to newspapers and magazines, request-
ing free advertising space. (“I do not
mean editorial content,” he empha-
sized.)

He told the assistant surgeon gen-
eral—to whom his letter was addressed,
with copies to the surgeon general of
the U. S. and the entire congressional
delegation from Indiana—that the gov-
ernment was working at cross-purposes
regarding cigarette advertising, with
HEW and the FCC pushing for anti-
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smoking spots while another branch of
the government supports tobacco grow-
ing and marketing. He said there was a
‘“‘growing concern that the government,
which we support . . . is constantly
finding a way to undermine our effec-
tiveness.

“And if our effectiveness is under-
mined,” he said, “it won’t be long until
you will not have to send your form
letters seeking free time from us as we
will be out of business.”

By late Thursday (Nov 2), Mr.
Campbell’s office noted, he had re-
ceived no reply.

More feature films,
TV series from ITC

Independent Television Corp. out-
lined last week broad expansion plans
in the production of television series
and feature films
especially for TV.

ITC’s expand-
ed role was an-
nounced last week
by Lew Grade,
president of Asso-
ciated Television
(ATV) of Lon-
don, parent com-
pany of ITC,
upon his return to
Britain following
a business trip to
New York where he conferred with
top executives of the three networks,
and with ITC President Abe Mandell.

In the TV-series area, ATV con-
cluded a new long-term agreement with
NBC-TV for production by ITC of new
segments of the hour series, The Saint,
with a limited number of episodes to be
produced each year, presumably for use
as a summer replacement. Mr. Grade
also disclosed that ITC will begin pro-
duction in March on two new series,
Department S and Acres High.

ITC’s feature-film activities will in-
¢lude the production of two “The Saint”
motion pictures, starring Roger Moore,
to be made especially for TV. Mr.
Grade revealed that out of The Pris-
oner TV series, starring Patrick Mc-
Goohan, has come an agreement with
CBS for three motion pictures. The
films will be produced for ITC-ATV by
Mr. McGoohan’s independent produc-
tion company and will include two
primarily for television and a major
feature, starring Mr McGeohan, that
will be released to theaters initially.

Mr. Grade noted that CBS-TV has
bought The Prisoner but the network
has not as yet scheduled it. In addition,
he said, the series has been sold in
Canada, all of Latin America, Ger-
many and Australia and last week an
agreement was signed for sale in
Japan.

Mr. Grade

FCC rejects ACLU
fairness complaint

The FCC has denied a request to
order New York radio and television
stations to provide free time for argu-
ments by opponents to the proposed
new state constitution. The constitution
is up for voter consideration this Tues-
day (Nov. 7).

The request was made by the New
York Civil Liberties Union, which
asked the commission to issue an im-
mediate “broad ruling” under the fair-
ness doctrine regarding programs broad-
cast by the New York stations about the
pending election. The union stated that
previous informal requests for time
made to various stations “have been
refused.”

In a telegram sent to the union last
Tuesday (Oct. 31), the commissiomr
termed the request inappropriate be-
cause the group had failed to submit
any specific complaint, describing the
complete factual situation with respect
to any licensee. The commission said
that although the fairness doctrine
would apply to the controversial issue,
the critical consideration of any ruling
is whether a particular licensee has af-
forded reasonable opportunity for dis-
cussion of the issue, and “that, in turn,
depends on the facts of each case, and
could vary from licensee to licensee.”

Procedures » The commission said
that since equal time is not required
under fairness rules, a station which
has devoted large amounts of time to
the issue “might well be able to sell”
several additional spot messages “with-
out creating an imbalance in its cover-
age of the issue.” In any event the com-
mission noted that since the ACLU
failed to state the facts upon which a
ruling could be made, “we do not
reach other possible issues” unless the
complaint procedure in the FCC’s fair-
ness primer has been “appropriately”
followed.

However, the commission said that
because of the imminence of the elec-
tion, the service of any complaint on
the stations involved will assist it in
expediting the processing of such a
complaint and in issuing a prompt rul-
ing.

Stanley Newborn, ACLU attorney,
said last Thursday (Nov. 2) he had pre-
pared a reconstructed schedule of
broadcasts and ads on WNBC-Tv New
York since Sept. 24, which demon-
strates an “imbalance in advertising re-
garding the church-state issue of the
proposed constitution.” This schedule,
he said, would be sent to the FCC.

However the attorney remarked that
“frankly, I'm not too optimistic that
we will be able to accomplish anything
this way.”
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RADIO FOLK

Are you tired of being Vibrated, Swizzled and Loved with Power?

Are you sick of jingle series that are recorded for ‘planned obsolescence'?

Well . . . read what other leaders in contemporary Radio are saying about
our little company's new Jingle series.

WQXI, Atlanta, Kent Burkhart, Vice Pres. & Gen. Mgr.

“The best idea since the logo.”

WSAI, Cincinnati, Ted Hepburn, Vice Pres. & Gen. Mgr.

“It has to be just about the most sensational thing in the way of a jingle
package I have ever heard. We at WSAI are proud to be a part of this in-

novation.”

WHKBW, Buflalo, Jefferson Kaye, Program Mgr.

“Jim Long and Tom Merriman have created the finest sounding jingles to
come along in years.”

WTRY, Albany, George Williams, Program Mgr.

“Finally, a package that adds something to your overall sound and serves
a definite need.”

WIFE, Indianapolis, KISN, Portland, KOIL, Omaha

Steve Brown, National Program Director Star Stations

“A logical extension of the process of keeping your call letters tied to the
music that accounts for seventy five per cent of your sound. Tom Merriman
and Jim Long have produced a calling card with class.”

Also on the air at: WIBG, Philadelphia WMEX, Boston WDRC, Hartford
KIMN, Denver WLEE, Richmond CKFH, Toronto

1f you're ready to forget all you ever knew about jingles, call or write:

701 NOEL PAGE BUILDING
TOM MERRIMAN INc DALLAS, TEXAS 75206
’ L] A/C 214 368-1318

PS: For you television folk, we’ve got animated 1.D. and title goodies in full color.
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Movies hold lead as viewers’ favorites

TVQ SCORES SHOW NO MAJOR CHANGES IN RESPONSE TO NEW SEASON

The average viewer likes this season’s
parcel of new evening network tele-
vision programing about as much as he
liked last fall's entries, but teen-agers
particularly are not “moved” by the
new crop of shows.

The number of evening network pro-
grams continues to decline, with the
major casualty in this trend being the
situation comedy, which is at its low-
est point in five years.

These highlights emerge from a spe-
cial study, one in an annual series con-
ducted for BROADCASTING by the TVQ
service of the Home Testing Institute,
marketing research firm, of Manhasset,
N. Y. The TVQ score is based on na-
tionwide surveying and represents the
proportion of respondents who, having

said they are familiar with a program,
also call it “one of my favorites.”

Down a Point ® TVQ reported that
interviewing during a 10-day period be-
ginning on Oct. 7 resulted in an average
score of 28 for all nighttime network
programing-——down one point from last
year but equal to or exceeding the
levels attained in three previous years,
dating back to 1963 (see table below).

Network movies registered a TVQ
score of 36, the highest for all program
types, but declined from the 38 achieved
in 1966. Last year movies ousted west-
erns as the leading program type (38
to 35) and this fall features widened
the lead (36 to 30).

Categories that recorded gains in the
October 1967 TVQ averages over 1966

Average TVQ scores for new evening network programs by selected program types
Totals and by age groups 1963-1967

Oct.
1967
Program type
Total new programs
No. of new programs 25*
Average TVQ 27
Age 611 49
12-17 33
18-34 22
35-49 17
504 20
Adventure
No. of new programs 2
Average TVQ 29
Age 6-11 49
12.17 37
18-34 27
3549 23
50+ 20
Comedy
No. of new programs 6
Average TVQ 28
Age 611 54
12-17 40
18-34 21
3549 14
50+ 15
Drama
No. of new programs 3
Average TVQ 30
Age 611 58
12-17 30
1834 20
3549 15
504 24
Suspense & mystery
No. of new programs 3
Average TVQ 26
Age 611 31
12-17 24
18-34 29
35-49 20
504 24
Westerns
No. of new programs 6
Average TVQ 28
Age 611 46
12-17 35
18-34 25
3549 18
504 23

Oct. Oct. Oct. Nov.
1966 1965 1964 1963
35 35 37 35
27 28 30 25
51 52 57 43
40 43 43 37
23 26 24 22
20 18 21 20
17 17 17 20
6 3 6 1
33 30 31 25
56 59 64 46
48 48 42 35
27 29 23 17
23 17 22 19
17 15 18 18
14 16 21 9
25 30 30 25
56 62 60 56
40 49 46 43
18 22 22 16
14 16 19 15
13 13 17 14
— 4 4 8
—_ 23 22 28
— 19 27 40
— 24 33 40
— 29 23 29
— 20 18 25
— 18 17 21

6 4 1 5
29 27 29 30
48 42 54 38
41 40 59 42
27 28 32 30
21 19 18 27
17 18 11 23

4 5 S 2
32 29 - 27
46 39 —_ 38
41 40 — 38
31 30 — 21
25 22 —_ 24
29 21 —_ 22

* Excludes ‘Good Company’ on ABC, whose familiarity level is below minimum acceptable standards.
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were musical shows (up from 27 to
28); quiz and panel (from 22 to 28),
and variety (from 23 to 24).

Three categories turned in TVQ aver-
ages topping the all-program average of
28: movies, with 36; news and docu-
mentary, with 30, and westerns, also
with 30.

Among groupings that dropped in
averages this fall as compared with last
year were adventure (down to 24 from
28); drama (from 26 to 25); network
movies (from 38 to 36); news and
documentary (from 32 to 30); suspense
and mystery (from 31 to 27), and
westerns (from 35 to 30).

Fewer New Shows = The number of
new programs on the networks this fall
dropped drastically to 25 from 35 in
1966, reflecting, TVQ said, “the trend is
to movies and more hour-and-a-half
shows.” The major casualty, it said, is
the situation comedy group, which is
now at its lowest number in five years
(total of 20, as compared with 28 last
year and 38 in the fall of 1964).

The average TVQ score for all new
programs this fall was 27, the same as
last year. Except for suspense-mystery,
all categories in the new program study
exceeded the 27 average. New comedy
series recorded an average 28, up from
25 last year, and this category was the
only one to show an increase over
scores gained by new series in 1966.

TVQ noted that in new evening pro-
grams there was a considerable shift
in audience appeal, with the most dra-
matic change represented by the loss of
teen-age appeal. It stated that the TVQ
score of the average new show is at
its lowest since the 1950's among this

Top Five New Shows
from Oct. 1967 TVQ

Rank Program ™va
1. Flying Nun {ABC) 38
2. Guns of Will Sonnett (ABC) 36
2. 2d 100 Years (ABC) 36
4. Off to See the Wizard (ABC) 32
5. Gentle Ben (CBS) 31
5. High Chaparral (NBC) 31
5. Hondo (CBS) 31
5. Maya (NBC) 31

Bottom Five New Shows
from QOct. 1967 TVQ

Inverse

Rank Program ™G
1. Dundee and The Culhane {CBS) 15
2. He & She (CBS) 16
3.* Danny Thomas Hour (NBC) 18
4. Kraft Music Hall (NBC) 20
4, N.Y.P.D. (ABO) 20

*‘Good Company’ (ABC) also received a score of
18 but was not considered in the analyses be-
cause its familiarity level was too low.
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age group.

“The average new show’s appeal is
also down, but slightly, among 18-34
year olds,” TVQ observed, “while it is
at its lowest since the 1950’s for the
35-49 year age group. The only age
group that likes the new shows better
this year than last is the 50-and-over
age group.”

Three network movie programs made
the list of TVQ’s “top-10” evening
shows, in which 12 programs are rep-
resented because of ties. This compares
with four network movie presentations
that made a similar listing last year.

Network axes
sharpened

NBC and CBS plan only
one killing apiece; ABC
schedules demise of three

Though this is a season noted for new-
show failures in the ratings, the televi-
sion networks were depicted last week
as gingerly approaching decisions that
could drastically change their nighttime
schedules and drive up their financial
risk in program production.

Spokesmen for CBS-TV, which con-
tinues to lead in the Nielsens, attested
to but one change; officials at ABC-TV
acknowledged several moves and the
cancellation of three series, two new,
one a carryover; while at NBC-TV,
where only one program cancellation
has been made public, there was a re-
luctance to speak of additional shuffles.

NBC’s desire for a status quo in the
schedule, despite persistent reports of
several changes underway including a
possible direct switch of the Monday
and Tuesday 9-11 p.m. schedules
{BROADCASTING, Oct. 30), was noted
at advertising agency offices. Agency
executives said reports from NBC in-
dicated a hold-the-line attitude “if at
all possible.”

CBS-TV, a consistent winner in the
ratings, was on top again in the fast
weekly report out last Wednesday
(Nov. 1). For the week ended Oct. 22,
7:30-11 p.m., CBS had 19.9, NBC 18.0
and ABC 16.5, figures that reflect the
over-all relative performance in the
Nielsens by the networks this season.

Movies Drop = In the new report, the
movies didn’t score as high as they
had in most of the past reports, and
the new shows continued the weak per-
formance that’s been evident all sea-
son. The top ranking went to old favo-
rites. g
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Average TVQ scores, all evening network programs, by program type—1963-67

Oct.

5 ; 1967

rogram type
Total—all types (1)

No. of programs 83*

Average TVQ 28
Adventure (2)

No. of programs 12

Average TVQ 24
Comedy

No. of programs 20

Average TVQ 28
Drama

No. of programs 6

Average TVQ 25
Musical {3}

No. of programs 4

Average TVQ 28
Nethorkf movies 6

0. of programs

Average T\FQ 36
News & documentary

No. of programs 3

Average TVQ 30
Quiz & panel

No. of programs 2

Average TVQ 28
Suspense & mystery

No. of programs 9

Average TVQ 27
Variety (4)

No. of programs 7

Average TVQ 24
Western

No. of programs 11

Average TVQ 30

(1) Including miscellaneous programs.
(2) Including science-fiction.
* Multiepisode programs counted once.

Top 10 evening network programs from second October 1967 TVQ report by age

Rank Program Total Audience E%\}é
1. Family Affair (CBS) 42 62
1. Sat. Night Movies (NBC) 42 36
1. Walt Disney (NBC) 42 59
4. Flying Nun (ABC) 38 73
4, Red Skelton Hour (CBS) 38 50
4. Bonanza (NBC) 38 4]
7. Gomer Pyle (GBS 37 59
8. Fri. Night Movies (CBS) 36 27
8. Guns of Will Sonnett (ABC) 36 62
8. Mission: Impossible (CBS) 36 34
8. Second 100 Years (ABC) 36 68
8. Thurs. Night Movies (CBS) 36 26

Oct. Oct. Oct. Nov.
1966 1965 1964 1963
91* 99+ 97 91
29 27 28 28
14 7 7 3
28 29 33 30
28 35 38 22
28 28 29 30
6 12 11 15
26 24 28 28
5 9 5 ]
27 25 27 23
5 4 3 2
38 32 35 43
2 3 5 5
32 25 22 25
4 4 5 6
22 21 23 25
9 6 6 9
31 30 28 28
7 5 10 10
23 25 24 23
9 10 5 8
35 33 3 38

(3) Including musical variety.
(4) Including comedy variety.
12.17 18-34 3549 50-plus
™va ™vQ ™va ™vg
42 32 36 42
47 50 38 39
41 30 38 4
42 28 22 27
37 33 35 37
39 29 33 47
32 25 30 42
39 46 31 35
47 35 27 24
51 4 30 25
55 27 16 12
41 45 32 33

Note: Data cover opinions held by respondents during 10-day period beginning Oct. 7.

Copyright Home Testing Institute/TVQ Inc., 1967.

While ABC-TV plans to cancel three
shows, it will replace them with but
one new.series, while inserting a for-
mer “second season” veteran series
(The Avengers) and returning an ad-
ditional half-hour to the stations.

The new series is To Catch a Thief,
produced by Universal. Thief goes in
on Tuesday, 8:30-9:30, replacing The
Invaders, which moves to Tuesday, 10-
11. The Hollywood Palace, now occu-
pying 10-11 on Tuesday, goes back to
its familiar Saturday period (9:30-
10:30), bumping Iron Horse. Also be-
ing dropped are two shows that were
new starters this season, Custer (re-
placed by the British-produced Aveng-
ers on Wednesday, 7:30-8:30) and

Good Company (Thursday, 10-10:30),
a period that will be returned to the
stations, giving them a full hour,
through 11 p.m., for local programing).

Back To The Stations = ABC affili-
ates, as a result of the changes, will
have a total of 90 minutes weekly in
night hours turned back to them by the
network. ABC at present does not pro-
gram Thursday, 10:30-11, and Satur-
day period, 10:30-11, is currently open
to stations to opt for the feed of ABC
Scope or to program locally. ABC’s
changes will go into effect starting Jan.
9

CBS and NBC last week said they
have given cancellation notice to one
program series each, CBS to Dun-
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Two former radio station execu-
tives have collaborated to produce
one of the year’s most instant hit
records. It's called “Open Letter to
My Teen-Age Son,” a patriotic
declaration spoken in emotional style
over the music-chorus background of
“The Battle Hymn of the Republic.”

The record was composed by
Victore E. Lundberg (who says he’s
a conservative Republican) and
Robert R. Thompson, partners in
ADMAN Inc., a Grand Rapids,
Mich., advertising agency. Earlier,
Mr. Lundberg was general manager
of wMax Grand Rapids, with Mr.
Thompson serving as his program
director.

Inauspicious Start = The words to
the record were written by Messrs.
Lundberg and Thompson, both
of whom have teen-age sons, last
May. It was meant as a way to
“give the American youth food for
thought.” The master record, with
Mr. Lundberg performing (through
his agency he performs in commer-
cials, mostly for furniture store
clients), was first played on several

Antiprotest record by ex-radio men catches on

stations in Grand Rapids. Based on
success achieved there, the re~ord
was picked up for national distribu-
tion by Liberty Records. It was re-
leased about a month ago without
creating much of a stir. Then won
Chicago began playing it regularly
about two weeks ago, generating the
first sales impact. But Liberty still
was having difficulty getting its non-
music record sampled by radio
stations.

Late last month the record was
sent to Jack Thayer, vice president
and general manager of KLAC Los
Angeles, a nonmusic, all-talk station.

The record was introduced on the
Joe Pyne Show Oct. 25. Soon it was
being played on xrac and such other
Los Angeles stations as KMPC, KFI,
XH.J and XNX at least once and some-
times as many as four times an hour.
Between Oct. 25 and Oct. 27, the
record sold 250,000 copies. As of
late last week it had sold 500,000
copies.

The record addresses itself to the
most controversial issues of the
teen-age rebellion. It states the

Lundberg-Thompson reaction to long
hair or beards on young people (if
it's done for a principle it's OK),
to judging young people merely as
teen-agers (“if you will judge every
human being on his own individual
potential, I will do the same™), and
to the question of whether God is
dead (“remember that God is a guide
and not a storm trooper™).

The shocker is left for last. Dis-
cussing draftcard burners, Mr.
Lundberg says: “And if you decide
to burn your draft card, then burn
your birth certificate at the same
time. From that moment on—I have
no son.”

Already rebuttals to these opinions
are being prepared. Reportedly at
least one record company other than
Liberty is preparing to release such
an answer record. The Messrs.
Lundberg and Thompson, mean-
while, are planning to record an
album of philosophical statements
that will involve opinions about such
current, troubling and controversial
subjects as sex and psychedelic
drugs.

dee and the Culhane on Wednesday,
{0-11 p.m., to be replaced by a new
variety program starring Jonathan
Winters, NBC to Accidental Family,
Friday, 9:30-10 p.m. Dundee and Ac-
cidental Family were new this fall. Re-
placement for Accidental Family has
not been set.

Old favorites—Lucy on CBS, Bo-
nanza on NBC, Gomer Pyle and Andy
Griffith on CBS, Bewitched on ABC,
Jackie Gleason and Gunsmoke on CBS
and Dean Martin on NBC— led the
weekly Nielsen through the eighth rank-
ing, followed by NBC’s Saturday movie
(“Mr. Moses”) and NBC's Tuesday
movie (“That Funny Feeling”). The
Saturday and Tuesday movies were tied
at ninth position with NBC’s Virginian.

ABC’s “Johnny Belinda” (taped show
placed in the Sunday movie period)
tied for 25th position with a 19.9 rat-
ing (other show was Carol Burnett’s
vehicle on CBS). CBS Playhouse, a
dramatic special, “Do Not Go Gentle
into that Good Night,” received a 17.3
rating.

TV series sales . ..

Comedy Capers (Sandy Frank Pro-
gram Sales): WaJa-Tv Binghamton,
N. Y., and wsBk-Tv Boston.

High and Wild (Sandy Frank Pro-
gram Sales): WGAL-Tv Lancaster, Pa.
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ABC-TV revamps
its daytime schedule

ABC-TV last week announced a new
daytime program schedule effective
Jan. 1, including the daytime premiere
of Bewitched (noon-12:30 p.m. EST)
and a new audience participation show,
The Baby Game, (2:30-2:55 p.m.).

Two other new shows, whose pre-
mieres have been delayed from Oct. 2
by the NABET strike against the net-
work, Temptation and How's Your
Mother-in-Law, will be seen at 11-
11:25 a.m. and 11:30-noon, respective-
ly, starting Monday, Dec. 4.

Treasure Isle, the fifth new program
in the daytime lineup, will have its pre-
miere Monday, Dec. 18 (12:30-1 p.m.),
in the period currently held by The
Donna Reed Show, which will move to
10:30-11 am.

Five programs remain unchanged in
the rescheduling: The Fugitive, The
Newlywed Game, General Hospital,
Dark Shadows and The Dating Game.

ABC-TV said its daytime schedule
as of Jan. 1 (with interim changes in-
dicated) will be as follows:

10:30-11 a.m. The Donna Reed Show
effective Dec. 18; (Dateline: Hollywood,
last telecast Dec. 1; The Family Game,

telecast Dec. 4-15); 11-11:25 am.
Temptation, effective Dec. 4 (Honey-
moon Race, last telecast Dec. 1); 11:25-
11:30 a.m. The Children’s Doctor
(moves from 10:55 a.m. on Dec. 4);
11:30-noon How's Your Mother-in-
Law? effective Dec. 4 (Family Game
moves to 10:30 a.m. Dec. 4-15).

Noon-12:30 p.m. Bewitched, effective
Jan. 1 (Everybody's Talking, last tele-
cast Dec. 29); 12:30-1 p.m. Treasure
Isle, cffective Dec. 18 (Donna Reed
Show moves to 10:30 a.m.); 1-2 p.m.
The Fugitive (unchanged); 2-2:30 p.m.
The Newlywed Game (unchanged);
2:30-2:55 p.m. The Baby Game, effec-
tive Jan. 1 (Dream Girl, last telecast
Dec. 29); 2:55-3 p.m. News with
Marlene Sanders (unchanged); 3-3:30
p.m. General Hospital (unchanged);
3:30-4 p.m. Dark Shadows (unchanged);
4-4:30 p.m. The Dating Game (un-
changed).

Radio series sales . ..

ANl Time Heavyweight Champion-
ship Tournament (Woroner Productions
Inc.): WJipp Ishpeming, wcsr Hillsdale
and wGoN Munising, all Michigan; kxR
Hope, kTLo Mountain Home and
KMAG-FM  Ft. Smith, all Arkansas;
crco Chatham and ckoy Ottawa, both
Ontario; wsaL Logansport, Ind.; keNe
Amarillo, Tex.; kGGF Coffeyville and
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Yes,Station WFEFLD-TV
in Chicagois for sale-
20 seconds at a time.

A statement by Bailey K. Howard
President, Field Enterprises, Inc.

Someone started the silly rumor that Station WFLD-TV is for sale:

Here’s our answer:

We have signed the Chicago White
Sox for the next 5 years, with an addi-
tional five year option, and will broad-
cast their home and away games.

We’ve just opened our new studios in
famed Marina City—3$1,800,000 invest-
ment right there.

We have the best news facilities in
Chicago because we also publish the
Chicago Daily News and the Chicago
Sun-Times.

We didn’t just buy an existing TV sta-
tion. We built one to our own specifica-
tions. This was the intent of the late
Marshall Field, who wanted to create
something important in broadcasting.

T —
Marina City,
Home of our new studios

And it is the intention of those of us
who succeed him.

We have all the financial resources
of Field Enterprises behind WFLD.

[

We recently appointed a
new General Manager for
Station WFLD-TV. E. H.
(Ernie} Shomo, after 31
years with CBS, brings a

g

E. H.(Ernie)
world of know-how to us. g

If this statement makes you and your
media people take another look at Sta-
tion WFLD-TV, we both will have
gained. Chicago is a great market. It
deserves our great new station. Take a
good look at Station WFLD-TV,
Chicago.

STATION WFLD-TV
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KLEO Wichita, both Kansas; wiMr
Jackson, Miss.; wisN Milwaukee; Kick
Springfield, Mo.; wuNi Mobile, Ala.,
and Radio Rediffusion Barbados, West
Indies.

The First Christmas (Woroner Pro-
ductions Inc.): KrnNY Kearney, Neb.,
and KMAN Manhattan, Kan.

Jimmie Fidler Hollywood News (Jim-
mie Fidler in Hollywood Inc.):; WsrF
Fort Lauderdale, Fla.; wsTrR Sturgis,

Mich., and weHM Skowhegan, Me.

90 Minutes With . . . (Triangle
Publications Inc.): Wsax Wilkes-Barre,
Pa, and wsMw(¥FM) East Lansing,
Mich,

Superfun (Mel Blanc Associates):
WHhoo Orlando, Fla.; wpay Portsmouth,
Ohio; xTTs Springfield, Mo.; WGFa
Watseka, Ill.; kFt Wichita, Kan.; KBMN
Bozeman, Mont., and keNv Ferriday,
La.

WOoR-Tv New York has made a
multimillion-dollar investment in re-
furbishing and equipping its new
Television Broadcast Center on
Times Square as part of the station’s
stronger accent on live and taped
programing in 1967-68,

Jerome Bess, vice president and
general manager of WoR-Tv, report-
ed last week that about 90% of the
station’s operations are now con-
ducted from the center, with only
the origination of on-the-air video
tape coming from WOR-TV’s head-
quarters a few blocks away. He in-
dicated the tape origination will be-
gin in less than a month and added
that its remote mobile unit for sports
coverage will become operational in
January 1968.

Though Mr. Bess would not dis-
cuss the station’s investment, it is
estimated that more than $2 million
was spent in overhauling the build-
ing and equipping the center with
the latest in broadcast devices, in-
cluding film projectors, switching
units, color cameras and transmit-

WOR-TV puts over $2 million in renovations

ters.

“We're looking for a balance in
programing,” Mr. Bess remarked.
“Our backbone in the past has been
feature films, and though we are still
a strong feature-film station, we hope
to present an ‘adult posture’ through
a blending of live and taped local
programs and a heavy dose of pro-
fessional sports, including the New
York Mets, Rangers and Knicker-
bocker games and the New York
Jets preseason contests.”

From its new studios, wor-Tv
originates live Romper Room, The
Joe Franklin Show and a noon-time
half-hour news segment each week-
day. Among the new programs that
are taped there are The Scene, Out-
rageous Opinions with Helen Gurley
Brown, From The Bitter End and
;-‘iring Line with William Buckley
r.

Wor-Ttv New York is now oper-
ating from its new Broadcast Cen-
ter off Times Square as part of its
gmphasis on live and taped program-
ing.
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WXUR official
tells of boycott

The top official of WXUR-AM-FM
Media, Pa., told last week how an
economic boycott of the station’s ad-
vertisers has slashed WxUR’s monthly
commercial income from $7,000 to
$500.

“This boycott thing has really de-
molished us,” John H. Norris, presi-
dent of Brandywine-Mainline Radio
Inc. and general manager of WXUR,
testified during the fourth week of an
FCC hearing on WXUR'’s license renewal.

Brandywine Mainline, which operates
the station, is owned by Faith Theo-
logical Seminary of Elkins Park, Pa.
Dr. Carl Mcintire heads the seminary,

Nearly 20 religious and civic organ-
izations have asked the commission to
deny renewal of the wxur license for
alleged fairness doctrine violations.

Mr. Norris spoke of the boycott
while undergoing questioning about the
station’s effort to service its listening
public.

He said the boycott began shortly
after Faith Theological Seminary pur-
chased the station in April 1965, and
is still continuing.

Mr. Norris said he believes the boy-
cott is the work of people who feel they
can change WXuR’s programing, criti-
cized by many as being slanted to the
extreme right wing, by forcing adver-
tisers to stop sponsoring WxXUR pro-
grams. He charged that the National
Association for the Advancement of
Colored People and B'nai B'rith were
among the groups pressing the boycott.

Mr. Norris testified that the station’s
advertisers were “harrassed” by tele-
phone calls and pressured into cancell-
ing advertising through additional
means. He testified that the station had
increased its religious programing, for
which it had ready sponsors, to help
make up for lost revenue.

Philadelphia Voice = One of the rea-
sons the seminary wanted to buy the
radio station, he testified, was so Dr.
Mclntire’s 20th Century Reformation
Hour would have an outlet in the
Philadelphia area.

Mr. Norris said the program was one
of several described by a magazine
writer in 1964 as the “nine hate clubs
of the air.”

The reference was to an article in
The Nation by writer Fred J. Cook. It
dealt with radio programs the author
believed were right wing and peddled
hate.

The other eight were Christian Cru-
sade, Life Line, Manion Forum, Church
League of America, Dan Smoot Report,
America's Future, Christian Economics,
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and Independent American.

Mr. Norris said all nine of the pro-
grams have appeared at one time or
another over WXUR. He said he dis-
agreed with the “hate club” label, how-
ever, All parties in the hearing then
took to referring to the programs as
“love clubs.”

Mr. Norris underwent extensive
questioning by Washington attorney
Thomas Schattenfield, who represents
the Greater Philadelphia Council of
Churches, one of 19 groups opposing
WXUR’S license renewal.

Through it all, Mr. Norris contended
that WXUR “is freer in putting on vari-
ous points of view on controversial is-
sues than any other radio station in the
Philadelphia area.” He testified the sta-
tion doesn’t “‘discriminate” against any
type of program and opens its airwaves
to all points of view. “The only restric-
tion is subversive organizations,” Mr.
Norris, who spent nearly all week on
the stand, said. “The air is open to
everyone except those advocating the
overthrow of the goverament by vio-
lence.”

Wxur'’s licenses have been up for re-
newal since Aug. 1, 1966, but FCC
action has been withheld pending re-
sults of the hearing.

Three stations grab
for commutation

Three Puerto Rican radio stations,
which twice had received death sen-
tences in initial decisions of an FCC
hearing examiner, have offered to take
without further argument the reduced
sanction of a $10,000 fine the ex-
aminer has proposed in a third initial
decision in the case.

The stations are WKYN and WFQM
(rM), both San Juan, and WORA-FM
Mayaguez, all under the common own-
ership of Radio Americas Corp. The
principal charge against them was that
they had violated commission rules
by rebroadcasting Armed Forces Radio
Service news programs in 1962 without
permission.

Examiner Forest L. McClenning has
held that the president and principal
stockholder of Radio Americas, Alfred
R. de Arellano Jr., was personally in-
nocent of wrong doing. The licensee
corporations, the examiner said, how-
ever, must shoulder ultimate responsi-
bility for the material the stations
broadcast (BROADCASTING, Oct. 2).

The two licensees involved—Qual-
ity Broadcasting Corp. (WKYN and
wrFQM) and Radio Americas—notified
the commission last week that they
were prepared to waive their right to
file exceptions to the examiner’s cumu-
lative initial decision issued last month,
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provided only that the commission
make the decision final with respect to
them. They enclosed a check for $10,-
000 to cover the forfeiture.

Commission acceptance of the de-
cision would not end the case. Still to
be determined would be the existence
or extent of responsibility of George
Mayoral for the violations the examiner
said were committed. The examiner in
all three of his initial decisions pinned
principal responsibility on Mr. Mayoral,
a former official of and stockholder in
WKYN,

McClellan to probe
media’s role in riots

The Senate opened its full-scale study
of riots and civil disorders last week
with an affirmation by Investigations
Subcommittee Chairman John L. Mc-
Clellan (D-Ark.) that charges of radio’s
and television’s possible “inflammatory
impact” would be among those causes
and contributing factors to urban un-
rest that his panel would investigate.

But the first witness, from a city
that has so far escaped community-wide
disorders—Houston—praised his com-
munity’s commercial radio stations for

cooperation in quickly disseminating the
facts when exaggerated rumors of in-
cidents threatened the spread of vio-
lence.

Houston’s mayor, Louis Welch, said
that his city’s experience in avoiding
widespread disturbances led to two gen-
eral guides: keeping lines of communi-
cation open with all segments of the
population and dispelling all rumors,
using local radio or even “door-to-door
fact sheets” if necessary. (Houston's
disturbance last May, he noted, was
campus oriented and did not involve
other major segments of the commun-
ity.)

Senator McClellan, in his introduc-
tory statement, said that the panel
would focus on a group of cities that
would “give a fair cross-section of riot
activity.” Future witnesses were not
announced but Houston was picked as
the first city to be scrutinized. Indica-
tions were that the hearing would be
lengthy and exhaustive.

Complaints » Senator McClellan said
his committee has "received complaints
that television camera crews . . . fre-
quently gave intensive coverage to in-
cidents of violence and scenes of arson
and shooting. . . . ™ Thus it is argued,
he noted, that as a result of the excite-
ment engendered, “other riois were
sparked and ignited in cities within tele-

KFAC-Radio
Los Angeles,

the station other
broadcasters
listen to when

they want to hear
good music, is

now represented by
Edward Petry & Co.




vision range of the large city where the
pictures originated.

“This was certainly a phenomenon
observed in connection with the riot in
Detroit, which was quickly followed by
riots in Flint, Pontiac, Saginaw, Grand
Rapids, and other cities in Michigan and
Ohio,” he added. He also cited the
spread on rioting in Newark, N. I, to
mearby cities.

Senator McClellan noted other com-
plaints that television cameras “seldom
film and the stations rarely show at-
tacks upon policemen, firemen and
other officials on the scene, but that
the cameras become more active when
the police move to subdue their attack-
ers. ...”

Departing from his prepared text, how-
ever, the senator said that it was “not
the purpose or intent of the committee

to seek to curb the right of free speech
or dissemination of the news” by in-
vestigating the role of the news media
in civil disturbances. Rather, he said,
the committee would seek all pertinent
facts to ascertain the causes that might
spark another riot in a city in proximity
to a disturbance.

Other committees in Congress have
been investigating aspects of urban riot-
ing that are germain to specific bills
under consideration by the McClellan
subcommittee, which has been charged
by the Senate with conducting an over-
all probe of domestic disorders. None
of the other hearings have touched di-
rectly on the part played by radio and
television, although criticism in Con-
gress was widespread during the height
of the disturbances that took place last
summer.

Cox wants restraint on sensationalism
IBA ALSO HEARS REPORT ON ABC RADIO SERVICES

Public complaints about open-mike
talk programs on radio are rising at
the FCC and there should be some
measures taken to curb excessive sensa-
tionalism, Commissioner Kenneth A.
Cox told the fall convention of the Illi-
nois Broadcasters Association last week
in Chicago.

The IBA also heard a progress re-
port on plans for the four new ABC
Radio Network program services, a ma-
jor agency executive’s warning that
some TV stations are too careless in
scheduling commercials and a report
on the FM medium’s growing accept-
ance on Madison Avenue.

Commissioner Cox restated his con-
cern that some open-mike shows tend to
be programed for their shock value
rather than their information value to
the audience, a view he expressed earlier

FCC Commissioner Kenneth A. Cox
{second from [} is welcomed to the
Hlinois Broadcasters Association meet-
ing by (I to r): Guy F. Main, IBA presi-
dent from WCIA-TV Champaign, IlL;
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this year before other broadcaster
groups (BROADCASTING, May 1).

He also urged stricter management
control over talk programs and more
careful selection of talk show hosts. He
admitted “my ideas will make such pro-
graming more costly and less sensation-
al” but felt that without such controls
the consequences could be serious.

Talk programs have great potential
for the discussion and airing of all
points of view on controversial issues,
he said, but this comes about only when
the station really tries to inform the
audience and “not shock or titillate it
or inflame the prejudices.”

No ID Needed = Those attacked on
the air during a talk program should
be given opportunity to reply under the
commission’s fairness doctrine, he in-
dicated. Telephone callers need not be

Ed Stern, media director, Foote, Cone
& Belding, and James G. Hanlon,
manager of public relations and ad-
vertising for WGN Continental Broad-
casting.

identified on the air, he thought, but
the station should require identification
and should keep the names on file to
supply later if asked for them. Talk
shows should employ tape delay, he
said, and they also should be taped for
the record.

Ralph W. Beaudin, group vice presi-
dent for radio of ABC Inc., reported
favorable agency reaction to the com-
pany’s plan for inauguration of four
network program services on Jan. 1.
But he admitted that the strike by the
National Association of Broadcast Em-
ployes and Technicians had slowed the
executive echelon down a little in affili-
ate negotiations this fall. The four new
network services, however, will kick
off on schedule, he said.

The four services are: American In-
formation Network, American Enter-
tainment Network, American Contem-
porary Network and American FM
Network (BROADCASTING, Aug. 28,
et seq.).

“To date we have made 18 major
agency presentations, many of them at
the request of the agencies themselves,”
Mr. Beaudin said, “and some of which
are essentially television-buying shops.
When we get to the agency we find in
many cases that the president of the
agency himself is at the head of the
table. When was the last time we had
a crack at him?”

Mr. Beaudin said that for a long time
“we in radio have been approaching the
national multibrand advertiser from the
wrong angle. They don’t think local,
they think national first and local sec-
ond, if they think of stations at all.”

The ABC official said that when the
four new program services begin the
national multibrand advertiser “for the
first time will be able to buy a nation-
al medium to a target audience. In
other words we are in the marketing
business today instead of the rating
business.”

ABC is not after spot radio adver-
tising dollars, Mr. Beaudin said, “be-
cause there just are not enough of them.
But our new concept of a target audi-
ence has to bring new dollars into ra-
dio.”

He said 30 people are being added to
radio news so that each of the four net-
works will have its own distinct news
organization, each competitive with the
other. Another innovation, he said, will
be an $80 gadget to attach to the local
station’s tape system so that ABC head-
quarters in New York can trigger the
station machine and enable it to func-
tion unattended during the night hours
for recording of program material.

A new station compensation policy is
to be initiated for the ABC Entertain-
ment Network, Mr. Beaudin explained.
In the five-minute network segments,
he said, the network will pay the sta-
tions for these periods regardless of
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whether the network is able to sell them
or not.

Loose TV Scheduling = Edward M.
Stern, vice president and director of
media, Foote, Cone & Belding, Chicago,
warned that too many television sta-
tions today are indulging “extremely
loose scheduling practices” for spot
<commercials.

Mr. Stern cited one major station on
which commercials that were supposed
to be rotated during the two-hour To-
day program were all run in a single
early time thereby losing considerable
total circulation. He said another big
station ran late movie spots at 2:30
a.m. in an undisclosed second feature
instead of the first.

Lynn Christian, president of the new-
ly formed Dawson Communications
Inc. (see below) reported to IBA on
the sales success of FM today in many
parts of the country and especially its
acceptance by top New York agen-
cies, He cited the July report of the
Marschalk Co. division of Interpublic,
which concluded that FM ultimately
will supplant AM and found that even
today FM has developed sufficiently
“so that there is no longer any need to
distinguish between AM and FM sta-
tions in terms of either media planning
or buying.”

Mr. Christian also noted the April
study of FM by Ogilvy & Mather,
which found that “for media selection
purposes, FM has reached that point
where no distinction should be made
between it and AM radio.”

Ed Wallis, winp Chicago, was elect-
ed IBA president succeeding Guy F,
Main, wcia-Tv Champaign, Ill. Mike
Douglas, Westinghouse Broadcasting
Co. TV program personality, was
honored as the IBA man of the year.

CBS/FM gets
Midwest rep

CBS/FM and a newly formed com-
pany, Dawson Communications Inc.,
Dallas, have effected an agreement in
which Dawson will represent CBS/FM
program service in the syndication of
its “The Young Sound” music in the
Southwest. The new company will own
kLX$-FM QOklahoma City, and has
entered into a conditional contract for
purchase of kocw{FMm) Tulsa, Okla.,
and is negotiating for an FM station
in the Dallas-Fort Worth area.

At a news conference held Thursday
(Nov. 2) at CBS in New York, plans
for the new broadcast company were
announced by L. Raymond Dawson,
president of XKxLs-FM. Mr. Dawson is
chairman of Dawson Communications,
and Lynn Christian, who has resigned
as general manager of WPIX-FM New
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Pigskin draws at night

CBS-TV managed to garner a
formidable share during its pres-
entation of a National Football
League game between the Chicago
Cardinals and the Green Bay
Packers during a weekday even-
ing (Monday, Oct. 30). Accord-
ing to the national Arbitrons, the
telecast of the game garnered a
44 share, higher than regularly
scheduled shows, which have
been averaging a 39 in dominat-
ing the 9:30-11 p.m. period.

York, is president and chief executive
officer. William D. Greene, CBS/FM
director, noted that the music concept
developed by the CBS operation is now
broadcast by 21 stations, including the
seven CBS-owned FM outlets.

Bigger Association = Mr. Dawson
said it was his station’s “successful op-
eration” with the CBS FM service that
encouraged him to look further into
the possibility of expanding the asso-
ciation. After some study, he said, it
was decided “first, to acquire additional
broadcast properties of our own with
the intention of programing and selling

them with ‘The Young Sound’ on a
regional and national basis, and second,
to undertake to become the exclusive
representative of ‘The Young Sound’ in
the Southwest.

“In the long term,” he said, “I can
see us having a loose amalgam of sta-
tions in the area, all carrying ‘The
Young Sound’ and represented for ad-
vertiser sales by a single sales organi-
zation. That organization will be formed
by Dawson Communications.”

According to Mr. Christian, Dawson
Communications, in addition to its plan
to purchase kocw, will apply to trans-
fer the license for KXLS-FM to the new
corporation and is in final negotiation
for an FM serving the Dallas-Fort
Worth area. He said the company,
which Mr. Dawson said had financial
backing of some $1 million, would
some day have a group of seven FM's.

In representing CBS/FM in “The
Young Sound”, Dawson Communica-
tions will confine its selling to markets
where FM is being developed and would
not take over major FM markets where
“The Young Sound” is already in opera-
tion. Mr. Christian said Dawson has an
agreement with WwMT(FM) New
Orleans to begin broadcasting the CBS
FM service on Dec. 1. Stralem & Co.,
a Wall Street company, managed the
financial aspect of the company’s
formation.

KIST-Radio,
the station that’s
first in almost
everything in

Santa Barbara,

IS now represented
by Edward
Petry & Co.




Copyright extension
moves fast in Congress

A routine bill that at one point might
have figured importantly in the CATV
copyright dispute appeared headed for
swift passage by Congress last week—
but without the CATV complication.
The bill extends copyrights on works
that would normally enter the public
domain but that would remain under
protection under the longer terms en-
visioned in major copyright legislation
pending before the Senate Judiciary
Committee.

The extension bill was seen as a
vehicle by CATV forces for an amend-
ment that would have frozen any
CATV copyright lawsuits until a
compromise on cable liability can be
worked out in the major revision. Un-
official agreements were reached, how-
ever, between copyright proprietors and
cable interests that new suits would be
held in abeyance until court appeals on
& test case were exhausted.

The extension bill, therefore, was
submitted in the same form as previous
bills, promptly passed the Senate, and
last week gained House Judiciary Com-
mittee approval.

Robert F. Wagner, former New
York City mayor, has turned radio
broadcaster, serving as host to a
weekly series
of  half-hour
Family Living
'67 public-
affairs pro-
grams. The
series is being
put into syn-
dication  this
month as a
public service
to over 35
U. 8. radio
stations by the
Home Life Insurance Company of
N. Y. Family Life Institute, a non-

Mr. Wagner

Ex-mayor to serve on public-service series

profit foundation.

Mr. Wagner began the series with
a panel discussion of the disappear-
ing middle class, featuring New York
State Senator Seymour Thayer, Roger
Starr, chairman, Citizens Housing and
Planning Council, and Edwin Lee,
executive director of Family Life.
Mr. Wagner plans to appear on 24
shows, and relinquish his host duties
to comedian Alan King, who is
scheduled for the remaining 27 pro-
grams in the year-long series. Home
Life, of which Mr. Wagner is a
board member, is producing the pro-
grams in conjunction with Fordham
University in New York. Tape dis-
tribution is being handled by J & E
Productions, New York.

The residual checks
are bigger than ever

With two months still to go in the
year, Hollywood writers already have
collected some $510,000 more in re-

You don’t have to feel the
Negro pulsein New Orleans ...

WBOK Wil Show It fo you!

Pulse Proves It . . . all day in
every time period from 6 AM.
until 6 P.M. WBOK IS THE
LEADER . . . more Negro men
. . . more Negro women listen to
WBOK than any other station in
the Metro New Orleans Negro
market. Over 37% of the New
Orleans city area is Negro.
295,000 Negro population — the
second largest city in the State...
Purchasing power $450 Million.

Member OK Group/

WBOK IS THE LEADER

Pulse Special Negro Audience
*Pulse Mon-Fri,

Jan-June, 67 WBOK Station A
6 AM. to I2M 44 3
12 to 6 P.M. 39 35

6 P.M. to 12 Mid. 29 34

*Data quoted or derived from audience surveys
are estimates subject to sampling and other

errors,

Call Dore & Allen
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siduals than they did during all of 1964,
their best previous year. As of Oct. 27
of this year, a grand total of $3,852,-
478.29 had been received by members
of Writers Guild of America West for
domestic residuals, foreign residuals,
royalty percentage compensation and
films-to-TV residuals. In all of calendar
1964, the grand total came to $3,342,-
696.94.

The breakdown on the residual figures
so far this year shows $3,371,279.29
for TV writers from foreign and do-
mestic residuals and royalty percentage
compensation. Another $481,199 was
paid to screen writers whose feature
films are now playing on television.

WGAW estimates that residual in-
come this year averages out to $90,455.-
74 per week. The guild projects addi-
tional residuals of some $1.1 million
for the year. It believes that final fig-
ures may show a grand total of almost
$5 million in residuals for the year.

Trans-Lux plans
TV acceleration

A substantial expansion in the TV
program and CATV activities of the
Trans-Lux Corp. was announced at a
news conference last week by Eugene
Picker, president of Trans-Lux’s enter-
tainment division.

In the TV area, according to Mr,
Picker, Trans-Lux Television Corp.
soon will begin distribution of Wide,
Wide World, 39 color half hours on
various places throughout the globe;
Break QOut, a series of 26 half-hours
keyed to the top-50 rock-pop tunes,
which is being produced on color tape
by Pathe Pictures Inc., and “A Stranger
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Most original music created for television

is licensed through BMI.

Over half of the 82 prime-time network TV programs
of the current season include themes or original
music written by BMI affiliated composers. Some
of them have both. Further proof of the importance
of the BMI repertoire is its increasing use on the
17 additional prime-time variety and feature film
programs..2 The art of matching music to a

storyline takes highly creative and original talent.
BMI is proud that the composers affiliated with it
create music that reaches millions of television
viewers daily.

All the worlds of music B M I !

for all of today's audience.

BROADCAST MUSIC, INC.



NO
MAGIC !
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NO
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NU IMMICKS!

BEE R RAL L (et T e
IT'S JUusT

TALENT

SIGN-ON TO SIGN-OFF—
THAT MAKES WSYR
THE BEST RADIO BUY IN
CENTRAL NEW YORK!!
® Live variety show ® news ¢ farm ¢ good music
® sports ® business ® women — whatever the
category, WSYR has Central New York's
TOP PERSONALITIES.

Floyd Ottoway Kay Russell
WOMEN

Fred Hillegas
WSYR GANG NEWS

Joel reinlss Alan Milair
SPORTS MUSIC-

Ed Murphy
TIMEKEEPER

Jerry Barsha John Eray
NEWS

Music

Oeacon Dnuhleday Richard Heffmann
FARM BUSINESS NEWS

Charfes Hobart
MUSIC

Represented Nationally by

THE HENRY 1. CHRISTAL CO., INC,
NEW YORK ¢ BOSTON ¢ CHICAGO
DETROIT » SAN FRANCISCO
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What television and movie per-
sonalities does the so-called “now
generation” dig the most? What is
its favorite television show? Which
segment of this audience remembers
TV commercials best?

The clues to the thinking and ac-
tion patterns of 12-25-year-olds
throughout the country are to be
found in an in-depth study of this
market prepared for ABC by Media
Research Associates, Los Angeles.
The study, released last week, is
concerned with areas closely related
to marketing—radio;television; news-
papers and magazines; brand identi-
fication and preferences; use of
time and activities; income and out-
go; motion picture and star pref-
erences; records; travel; automotive,
and outside influences that directly
affect action. National sample re-
turn for the study was 1,248. Meth-
odology used was oral interview-
discussion groups, written question-
naires and personal interviews.

Among the findings of the study:

= David Janssen, David McCal-
lum, Bill Cosby, Marlo Thomas,
Don Adams, the Smothers Brothers

The ‘now generation’s’ favorites

and The Monkees were among the
most favored television personalities.

w Most of the “preferred movies
to see” had received heavy TV pro-
motion, and favorite male stars,
such as John Wayne and Robert
Mitchum, had a strong, ‘‘cool”
image. Theater attendance was high-
est among 19-25-year-old males.

» Females 12 to 15 and 16 to 18
lead in their ability to remember TV
commercials, 84% and 82%, re-
spectively. Benson & Hedges stood
out in all age breakouts as having
the most appealing commercial.

» The Monkees is the favorite TV
show of both males and females,
12-15; The Smothers Brothers the
favorite for both males and females,
16-18; I Spy the favorite for males,
19-25; Dean Martin Show the favor-
ite for females, 19-25.

Media Research Associates pre-
tests records for contemporary music
stations around the country. It also
pretests motion pictures, TV pilots,
scripts and story concepts. The com-
pany is headed by Rex Sparger, one-
time investigator for a House Com-
merce Committee subcommittee.

Knocks,” a controversial feature film.
In addition, Trans-Lux is in the final
stages of negotiations for the TV syndi-
cation rights to the American Hockey
League games, which will be aired
either late this year or in 1968.

In CATV, Trans-Lux has established
a film-buying service to serve more than
1,806 systems now operating in the
U.S. Trans-Lux will act as a *‘one-stop”
source of feature-film and syndicated
programing material to CATV opera-
tors, according to Mr. Picker. One of
the areas of concentration will be in
children’s programing with Trans-Lux
providing CATV systems with 16 half
hours or more of programs for use dur-
ing the daytime schedule.

National TV poll
catching on fast

That national instant TV poll in Octo-
ber (BROADCASTING, Oct. 16) has gen-
erated interest among other stations
coast-to-coast that would like to partic-
ipate in the next test of public opinion.
Scheduled for Nov. 8, the instant poll
will ask viewers to register a “yes” or
“no” opinion on the question: “Do you
think that federal, state or local gov-
ernment agencies should distribute birth-

control information and materials?”

WFIL-Tv Philadelphia, which had
created the nightly TV poll and coor-
dinated the first national effort, ex-
pects the November project te involve
20 more stations than the original 13
outlets. Nov. 8, following an election
day, was selected as an “ideal” night
because peopie “will be keyed up to
the whole notion of voting.”

Program notes ...

No duffer = Golf immortal Bobby Jones
will be the subject of a one-hour color
TV special to be produced by Walter
Schwimmer Inc., Chicago. Special en-
titted Golf's Eniperor Jones is sched-
uled for release in 1968 and will feature
Bing Crosby as host-narrator. Charles
Price, author of several golf books,
will write the script.

Big Top = KTsM-Tv El Paso, Tex., re-
cently played host to the Shrine Cir-

CAMBRIDGE SCHOOL
RADIO AND TELEVISION BROADCASTING
Learn by doing. Two Year Work-Study Programs
in Radio and Television Broadcasting and Man-
agement. Communications, Liberal Arts. Profes.
sional training on School Station WCSB and

SB-TV. Activities. Placement. Dormitories.
Co-Ed. Catalog.

Write Mr. Roberts, Cambridge Schooi

632 Beacon Street, Boston, Massachusetts 02116
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cus in its studios. The station broadcast
a live, color 30-minute circus show not
only to promote the Shrine event but
also to test out XTSM-TV's new 3,000-
square foot studio facilities.

All-around production = Ken Berger,
an independent Hollywood commercial
producer, and Barry Weinstein, a West
Coast commercial producer and direc-
tor, have joined forces to form B & B
Productions. Based at 1313 North Vine
Street, Hollywood, the new company is
currently producing both TV and radio
commercials and has just completed
preproductions on 18 three-minute in-
dustrial films. B & B also is producing
a radio talk show, tentatively entitled, Ry
Hollywood Talk-in. 1t’s being produced station market, WJXT held a
as a joint venture with Jonothan Pro-
ductions for national syndication. A
five-minute daily interview show, the
program stars Jon Provost. A TV pilot,
along the same line as the radio series
also is being planned.

International location » Universal Tele-
vision’s World Premiere project of
two-hour movies for NBC-TV is going
on location in Europe for the first time.
The latest movie in the project, “The
Big Train,” starts filming this month
in Paris, Istanbul, Belgrade, Venice,
Switzerland, and in Svetengrad on the
Turkish border. Gene Barry and John
Saxon will star in the feature film for
television, which also will be used as
a pilot for a projected new series for
NBC-TV.

The tax bite ]rr J]_ 4

Viewers of Taft Broadcasting ™ "1
Co.’s new series Cross Section I

9 a.m. to midnight, Monday Ehru Friday.

are finding out that they’re being
pretty good to both Uncle Sam
and to the state and local tax
collectors. to more people watch

One of the shows, “Your Taxes
and How They Stack Up” ana-
lyzes the assessments on the aver-
age tax payer in the Taft station
markets and comes up with these
state~city tax bills: Buffalo, N Y.
— $825; Scranton, Pa.— $799;
Cincinnati—$600; Birmingham,
Ala,—$598; Kansas City, Mo.—
$593; Columbus, Ohio—$§531.

The survey also showed that
the average taxpayer in these
cities pays $600 annually in fed-
eral income taxes.

The Cincinnati-based group’s
stations are: wWkrC-AM-FM-Tv Cin-
cinnati; WTVN-AM-FM-TvV Colum-
bus, Ohio; WBRC-AM-FM-TV Bir-
mingham, Ala.; WGR-AM-FM-TV
Buffale, N. Y.; WDAF-AM-FM-TV
Kansas City, Mo., and wNEP-TV
Scranton, Pa.
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Contract amortization argued

Tax court hears Corinthian and IRS testimony on

legality of depreciating network affiliation contracts

A second round in Corinthian
Broadcasting Corp.’s battle to con-
vince the Internal Revenue Service that
it’s legitimate to amortize network
affiliation contracts took place last week
when the group broadcaster challenged
IRS in a three-day hearing in the U. S.
Tax Court in Washington.

This time Corinthian is seeking to
overthrow an IRS ruling that disallowed
amortization for the CBS affiliation con-
tract when Corinthian bought kHoU(TV)
Houston in 1956 from Paul Taft and
associates for $4.8 million. Corinthian
allocated $2.7 million of the purchase
price to the CBS affiliation, and has
been amortizing this sum over a 14-
year period. IRS challenged this deduc-
tion from income for the three years,
1957-59. The disputed sum amounts to
almost $250,000 for the three years.

Corinthian’s first case involved the
amortization of network affiliation con-
tracts when it bought wisH-AM-Tv In-
dianapolis and waNE-TV Fort Wayne,
Ind., in 1956 from C. Bruce McConnell
and associates for $11 million. It
placed a $4,625,000 valuation on the
CBS affiliation contract with both sta-
tion properties, and began amortizing
them. IRS denied this claim. Corin-
thian won a favorable ruling from U.S.
Tax Court Judge Howard A. Dawson
Jr., who specified that the contracts
could be amortized on a straightline
basis over a 20-year period. A U, S.
Court of Appeals reversed this ruling,
and early in 1966 the U. S. Supreme

Court denied Corinthian’s petition to
review (BROADCASTING, Feb. 7, 1966).

Group’s View = Corinthian claimed
that a 14-year amortization period is
logical, because industry history shows
that it’s “reasonably certain” that a
network affiliation will run for the
initial period of two years plus six
renewals. FCC regulations forbid a sta-
tion from signing an affiliation contract
for more than two years at a time.

IRS contended that affiliation con-
tracts have no useful, determinable life,
and amortization should not be per-
mitted.

Testifying in behalf of the Corinthian
viewpoint were C. Wrede Petersmyer,
president, and Charles H. Tower, execu-
tive vice president of Corinthian;
Thomas S. Murphy, chairman and presi-
dent of Capital Cities Broadcasting
Corp.; Lawrence H. Rogers II, presi-
dent of Taft Broadcasting Co., and
Howard Stark, New York station
broker.

Testifying for IRS were Dr. H. H.
Goldin, Boston University, former chief
economist of the FCC’s Broadcast Bu-
reau, and Robert J. Rawson, chief of
the FCC’s renewal and transfer divi-
sion, Broadcast Bureau.

The hearing last week was before
U. S. Tax Court Judge John W. Kern.
The parties have 90 days from Nov. 1
to file briefs.

Actually, this is the third network-
affiliation amortization tax case to be
heard by the federal tax court. In 1962

A little bit of history on network
affiliation compensation came to
light last week. Lawrence H. Rogers
11, president of Taft Broadcasting
Co., testifying in the Corinthian tax
case (see above), was asked to
describe the reasons why the Taft-
owned WBRC-TV Birmingham, Ala.,
changed its affiliation from CBS to
ABC in 1961,

Mr. Rogers explained that CBS
was paying the station 37.5% on its
rate card, but declined to renew the
affiliation contract at that figure.
ABC submitted a proposal offering
to pay a 50% rate, and Taft grabbed

Compensation can make a big difference

it, he said.

ABC officials, asked about the
Rogers testimony, said it would
have “no comment at this time.”

The change from CBS to ABC
affiliation at the time involved not
only Taft’s Birmingham station, but
also wkre-Tv Cincinnati and its then
owned WKYT-Tv Lexington, Ky.
Taft’s wTvN-Tv Columbus, Ohio, has
been affiliated with ABC from its
inception. At the time, Hulbert Taft
Jr., then president of the Cincinnati-
based group, credited ABC’s “meteor-
ic rise” in programing for the moves
(BROADCASTING, Feb. 27, 1961).
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Westinghouse lost a decision on the
same issue and the U. S. Supreme
Court declined to review. There are
understood to be at least half a dozen
similar cases involving broadcasters at
issue with IRS on the affiliation ques-
tion. Among them: Time-Life Broad-
cast Inc., King Broadcasting Co., Hub-
bard Broadcasting Co., Capital Cities
and Taft Broadcasting.

ABC Inc. earnings
drop 60% in quarter

ABC Inc.’s net earnings from opera-
tions during the third quarter were
down more than 60% from the same
period of 1966, from $3.88 million or
83 cents a share to $1.51 million or
32 cents a share for third-quarter 1967.

For the first nine months of the year,
net earnings from operations were 20%
lower, $9,515,000 or $2.03 a share in
comparison to $12,391,000 or $2.65 a
share in 1966.

Leonard Goldenson, ABC president,
in a report last week said he anticipates
fourth-quarter earnings to rise from
their third-quarter level, although not
to equal those of the fourth-quarter
1966.

For the third quarter ended Sept. 30:

1967 1966

Earnings per share $0.32 80.841‘

Earnings before taxes 2,985,000 7.48

Net earnings 1,510,000  3,940,000f
g inclu des net capital and nonrecurring

g of $80,000 or 1 cent a share.)

For nine months ended Sept. 30:

1967 1968
Earnings per share $1.98* $2.73e0
Earnings L
before taxes 18,040,000 23,391,000

Net earnings 9,280,000* 12793,000**

(* includes $225,000 or 5 cents a share net
capital and nonrecurring loss; ** includes
$402,000 or 8 cents a share net capital and
nonrecurring gain.)

Jupiter files at SEC
as prelude to merger

A stock registration has been filed
with the Securities and Exchange Com-
mission by Jupiter Broadcasting of
Georgia Inc., Stamford, Conn., as part
of a merger agreement between Com-
munications Honolulu Ltd. and invest-
ment bankers Fox, Wells and Rogers.

The registration is to offer 350,000
shares of common stock to the public,
at $15 maximum. Also included in the
statement are warrants that would per-
mit purchase of an additional 104,000
shares, issuable upon exercise of pur-
chasers of $4 million of subordinated
notes of the company.

Simultaneously with the stock sale,
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Attention TV Stations:

e’'ve got news for you!

FILMLINE'S professional color film processors
now availahle for TV NEWS

The FILMLINE Madels FE-30 and FE-50 are exciting new color film processors designed specifically for use
in television station news departments. The design is backed by Filmline's reputation as the world’s
teading manufacturer of professional film processors for the commercial motion picture laboratory industry.

Now for the first time the television industry can enjoy the benefits of professional caliber equipment
incorporating exclusive FILMLINE features that have paced the state-of-the-art in commercial laboratories,
at a cost lower than processors offering fess.

After you check these exclusive Filmline features you'll want

to install a Flimline processor in your news department NOW!

@ “FILMLINE OVERDRIVE FILM TRANSPORT SYSTEM"
This marvel of engineering completely eliminates
film breakage, pulled perforations, scratches and
cperator error. The film can be deliberately
stalled in the machine without film breakage or
significant change of film footage in solutions.
The heart of any film processor is the drive
system. No other film drive system such as
sprocket drive, bottom drive or simple clutch
drives with floating lower assemblies can give
you the performance capability of the unique
Filmline Overdrive Film Transport System.

®“TORAQUE MOTOR TAKE-UP' gives you constant film
take-up and does not impose any stress or strain
on the film itseif. Completely independent of the
fitm transport system. This FILMLINE feature is
usually found in professional commercial pro-
cessors but iS incorporated on the FE-30 and

MODEL FE-50
16 i Golar Procesgar
_4|:r Ekigchrorss Fim. Spsad

T g00 500

Don’t

FE-50 models as standard equipment.
settie for less!

@ “TEMP-GUARD" positive temperature control sys-
tem. Completely transisterized Circuitry insures
temperature control to well within processing
tolerances. Temp-Guard controls temperatures ac-
curately and without the problems of other
systems of lesser sophistication.

@ TURBO-FLOW" impingement dryer. Shortens dry-
to-dry time, improves film results, and carefully
controls humidity content of your valuable {and
sometimes rare} originals. Immediate projection
capability is assured because the film dries flat
without the wusual curl associated with other
film processors.

®42ER0 DOWN TIME' The reputation of any film
processor is only as good as its reliability. The

e MODEL FE-30§
15mm Color, Praceaacr far
Ektachiome fbm, Spoed 30y

4 $16,400

combination of the exclusive and special added
Filmline features guarantees trouble-free opera-
tion with absolute minimum down-time and with-
out continual operator adjustments. Recapture
your original iavestment in 2 years on mainten-
ance savings alone. Filmline's “Push the button
and walk-away processing” allows inexperienced
operators to turn out highest quality film.

@“MATERIALS, CONSTRUCTION AND DESIGN" Al
Filmline machines are constructed entirely of
metal and tanks are fype 316 stainless steel,
heliarc welded to government specifications. The
finest components available are used and rigid
quality control standards are maintained.
Compare Filmline features to other processors
costing more money. Feature-by-feature, a careful
evaluation wifl convince you that Filmline offers
you more for your investment.

Additional Features included in price of machine (Not as extras).

Magazine load, daylight operation m Feed-in time delay elevator (completely accessible} m Take-up time delay
elevator (completely accessible) m Red brass bleach tank, shafts, etc. Prehardener solution filter m Precision
Filmline Venturl alr squeegee prior to drybox entry m Air vent on prehardener ® Solld state variable speed D.C.
drive maln motor m Bottom dralns and valves on alf tanks » Extended devalopment time up to two additionat
camera stops at 50 FPM = Pump recirculation of all elght solutions thru spray bars ® Temperature Iis sensed in
the recirculation line ® All solutions temperature controlled, no chilled water required ™ Built-in air compressor
u Captive bottom assemblies assure you constant footage in each solution ® Change over from standard develop-
ing to extended developing can be accomplished in & matter of seconds ® Impingement dryer allowa shorter put
through time.

Partial listing of Filmline Calor Installations: — NBC:- New York,
NBC- Washington, NBC- Cfeveland, NBC. Chicago, CBS & ABC Net-
works, Eastman Kodak, Rochester.

Lahoratories: De Luxe Labs, General Film Labs (Hollywood), Pathe-
Labs, Precision Labs, Mecca Labs, Color Service Co. Capufal Film
Labs, Byron Film labs, MGM, Movie Lab, Lab-TV, Technical Film
Labs, Telecolor Film Labs, Guffanti Film Labs, A-One Labs, All-
service labs, NASA Cape K'ennedy, Ford Motion Picture Labs.
WAVY-TV, KTVI-TV, WCPO-TV, KTAR-TV, WSYR-TV, ' " “When you huy quatity Filmline Costs Less”
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the company will change its name to
Pacific and Southern Broadcasting Inc.
It will acquire through a 100% owned
subsidiary the licenses of wal-Tv At-
lanta; xuon-Tv Honolulu, xan-tv Wa-
iluku and KHaw-Tv Hilo, and translator
K78AR Lihue, Kauai, all Hawaii and all
owned by Communications Honolulu
Ltd.; woxt and wkxI-FM Atlanta, own-
ed by Jupiter Broadcasting of Georgia
Inc., and wsal and wJBIl-FM Cincinnati,
owned by Jupiter Broadcasting Inc.
(BROADCASTING, Sept. 4).

Net proceeds of its stock sale, togeth-
er with anticipated bank borrowings of
$10 million will serve to pay $7,912,-
449 to that portion of the purchase
price of wall-Tv Atlanta which is pay-
able in cash; $1,916,000 to the pay-
ment of the purchase price of 49.6%
of the outstanding stock of wsal and
wJBI-FM Cincinnati, and $4 million to
the payment of bank loans and miscel-
laneous obligations.

Wave of color-TV sales
rides Zenith to records

Color television set sales continue to
be the most important single factor in
sustained record sales at Zenith Radio
Corp., Chicago, President Joseph S.
Wright reported last week in announc-

ing record sales and profits for the
third quarter.

Sales for the quarter topped $167
million, up 9.2% from the same period
last year, while profits were nearly
$8.2 million (after federal taxes of $7.9
million), an increase of 9.6%. Sales
volume in September was the highest
for a single month in Zenith’s history,
Mr. Wright said.

Raytheon to acquire
a new subsidiary

The directors of Raytheon Co., Lex-
ington, and The Badger Co., Cambridge,
both Massachusetts, have approved a
merger.

Under the plan, subject to approval
by Badger stockholders, Raytheon will
issue five shares of its common stock
for each six shares of Badger stock, or,
a total of 668,746 shares of Raytheon
common for 802,495 shares of Badger
stock outstanding.

Raytheon is a diversified electronics
company active in government markets,
and in major appliances, communica-
tions, electronic components and educa-
tional and natural-resources exploration.
The company’s sales for 1967 were
estimated at $920 million.

Badger Co. is active in natural-re-

Lehman Brothers

October 26, 1967.

This announcement is neither an offer to sell nor a solicitation of an offer to buy
these securities. The offer is made only by the Prospectus.

LIN Broadcasting Corporation

$10,000,000
5%% Convertible Subordinated Debentures
Due Octeber 1, 1992
Conuvertible into Common Stock at $19.50 per Share

Price 100%

Plus accrued interest from October 1, 1967

413,000 Shares Common Stock
($2 Par Value)

Price $17.75 per Share

Copies of the Prospectus may be obtained in any State only from such of the
several Underwriters, including the undersigned
lawfully offer the securities in such State.

C. E. Unterberg, Towbin Co.

Goldman, Sachs & Co. Lazard Fréres & Co.
Loeb, Illhoadeds & Co. Salomon Brothers & Hutzler
Paribas Corporation Balche &‘ Eo. J. C. Bradford & Co.

» A5 Mmay
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sources processing, specializing in the
design and construction of processing
plants for petroleum, petrochemicals and
chemicals, The company’s gross reve-
nue for 1967 was estimated at $170
million. Combined sales of the two com-
panies will provide Raytheon with an-
nual sales exceeding $1 billion.

The Badger Co. will be operated
under its present management (Adrian
J. Broggini, president) as a wholly
owned subsidiary of Raytheon, of which
Thomas L. Phillips is president.

It is expected that the merger will be
consummated by the end of the year.

Nielsen's financial
rating climbs in '67

A. C. Nielsen Co., Chicago, last
week reported consolidated sales of
over $74.7 million for the fiscal year
ending Aug. 31, an increase of 13%
over the year before. Net profit in
the same period increased nearly 8.5%.

For the parent company and its sub-
sidiaries:

1967 1966
Earned per share* $1.18 $1.09
Sales of services 74,716,150 66,132,337
Profit before taxes 12,676,108 11,618,001
Federal, foreign
income taxes 6,613,340 6,027,147
Net income 6,062,768 5,590,854
*Total shares outstanding on Aug. 31:

5,130,00.

Storer’s income drops
for 9-month period

Earnings for Storer Broadcasting Co.,
Miami Beach, were lower for the nine-
month period ended Sept. 30 than for
the same period in 1966.

Storer reported that losses were at-
tributable to the company's 85.7%
owned subsidiary, Northeast Airlines
Inc., and by its wholly owned Storer
Leasing Corp., which leases jet aircraft
to Northeast.

In the third quarter ended Sept. 30,
the company’s profits from its radio and
television stations were also below
those reported in 1966. A company
spokesman said that this drop was be-
cause of “generally uncertain business
conditions throughout the country
which adversely affected station rev-
enues . . . during the summer months,
and continuation of previously antici-
pated operating losses in development
of its relatively new UHF in Boston.”

Net income for the third quarter of
1967 was $1,268,699, or 30 cents a
share, compared with $3,206,735, or
77 cents a share in the same period of
1966. Gross revenues from broadcast
operations were up 1.9% in the third
quarter, and up 8.4% in the nine-
month period.

The Storer stations are: WJBK-AM-
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Reach
Ly Chicago’s

WEFM FACILITIES include the
finest technical equipment. Ex-
ample: Chicago's first antenna with
both horizontal and vertical polar-
ization for best reception in homes
and automobiles. WEFM, the oldest
FM station in the nation, has been
owned and operated by Zenith Ra-
dio Corporation since 1940. Virtu-
ally all programming is in stereo
FM, which was pioneered by Zenith
and first air-tested on WEFM.

SR s GETNRA GLDER e S R e

WEFM ANMNOUNCERS are profes-
sionals with long network experi-
ence. Men like Paul Barnes, Nor-
man Barry, Jack Callaghan, Carl-
ton KaDell, Dick Noble and George
Stone. These “'pros’* have a total of
194 years in radio and TV broad-
casting. And no WEFM announcers
double as "‘board” men. They can
concentrate on delivering your
commercial message in a strong,
authoritative way.

quality market
beston

Lriediy L0 e LR b )

A ST TR I, YL T AR

WEFM PROGRAMMING consists of
a lasteful blend of fine music pfus
news and special features that at-
tracts an audience of adults well
above average in income and edu-
cation. Trend setters. WEFM's com-
mercial standards are high, too.
There's no commercial “clutter.”
Maximum is five commercial min-
utes per hour. And no message that
would detract from WEFM's dedi-
cation to the ‘““sound of quality.”

For more information on WEFM, write or phone General
Manager Jules Herbuveaux or Sales Manager Ron Etter
at (312} 263-0445—120 West Madison Street, Chicago,
llinois 60602.

wefM /995 FMm
Chicago’s sound of quality from;”{!ﬂ
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FM-Tv Detroit, wIw-AM-FM-Tv Cleve-
land; wspPD-AM-FM-TV Toledo, Ohio;
WAGA-TV Atlanta; wiTl-Tv Milwaukee;
wsBK-Tv Boston; WHN New York;
WIBG-AM-FM  Philadelphia; WGBS-AM-
FM Miami, and kGBs Los Angeles.

For the nine-month period ended
Sept. 30:

1867 1965

Earned per share $1.30 $1.93
Income before taxes

(excluding non-

broadcast related

subsidiaries) 11,169,522 11,831,701
Profit (loss) of:

Northwest Airlines 52 ,563,61 6} 1 638,577

Storer Leasing 9,458)
Pretax income 388 650 ,820
Taxes on lncome l ,608,100 1, 724 969
Net in 5 30 550 025 851
Shares outstanding 4,176,973 4,153;811

Earnings up 30% for
Chris-Craft's 9 months

Consolidated net earnings for the
first nine months of 1967 climbed 30%
over last year’s figures in the same
period for Chris-Craft Industries Inc.,
Qakland, Calif. An 8% increase in
consolidated sales was also reported.

Chris - Craft, which manufactures
boats and has an automotive-parts di-
vision, owns WTCN-Tv Minneapolis-St.
Paul, kcor(Tv) Los Angeles and KPTV-
(tv) Portland, Ore.

Third-quarter consolidated net earn-

ings were $467,110 or 27 cents a share
on the 1,686,097 shares outstanding
Sept. 30. This compares with $544,450
or 33 cents a share on the 1,661,639
shares outstanding at the end of the
third quarter of 1966. Consolidated
sales for that period in 1967 were $15,-
405,815 compared with $16,896,442 in
1966.

John G. Bannister, president, re-
ported that the nine months figures “re-
flect improvement in the boat business
over strike-affected 1966 and an in-
crease in the sales and earnings of our
three television stations.”

For the nine-month period ended
Sept. 30:

Earned per share
Consolidated sales
Consolidated net

earnings
Shares outstanding

34 $108
57, 543 799 53,207,731
0,794 1,741,311
1 sas 097 1,861,639

LTV earnings in '67
more than double '66

Ling-Temco-Vought Inc., diversified
electronics company based in Dallas,
has reported record results for the
third quarter and first nine months of
1967.

Net income for the quarter was $7,-
778,000 compared with $3,348,000 last

year, and earnings rose from 92 cents a
share last year to $1.72 in 1967.
For the nine months ended Sept. 30:

1967 1966
Earned per share
Sales 238 000 335 08 000
Income before taxes 54474 1000
Taxes on income ,095,000 10 136 000
Income before
minority interest 28,379,000 11,189,600

Minority interest 3,907,000 1,634,000
Provision for pre-

ferred dividends 2,946,000 420,000
Income available for
common Shares 21,528,000 9,135,000
Net income 24,472,000 9,555,000
Common shares
outstanding
Average for
period 3,408,045 3,135,023
At end of
period 3,033,864 3,705,290

* Includes the Wilson Companies, Allied
Radio, Memcor and Jefferson Wire and
Cable’ ac%uired during 1967 on a pooling of
interests is,

Harris-Intertype sets
records in 1st quarter

Harris-Intertype Corp., Cleveland,
reported record sales and earnings for
the first quarter of its new fiscal year
ended Sept. 30.

The company, which manufactures
equipment for print media, owns Gates
Radio Inc., Quincy, Ill., manufacturer
of broadcast equipment.

Chairman George S. Dively and
Richard B. Tullis, president, said in the

There are cameras...
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Then there are cameras!

And, you can get a picture with either. However, if you are
seeking quality, the latest color equipment, enough cameras

(10) . ..

and, most importantly, the expert personnel .

for any assignment, call our Operations Manager, Jim Pratt,
for your next cotor videotape production.
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report that “at the end of the first
quarter the total backlog of orders was
at an all-time high, and the outlook for
the full fiscal year continues favorable.”

For the three months ended Sept. 30:

1967 1966

Earned per share 20459 80454

Net sales 57,895,528 55,500,163

Earnings before taxes 6,042,940 5,549,388
Provision for taxes

on income 2,812,203 2,624,707

Net earnings 3,230,647 2,924,681

Shares outstanding 5,487,988 5,433,354

Visual plans for
another acquisition

Intentions to acquire a fourth manu-
facturing facility were announced last
week by Visual Electronics Corp., New
York, a manufacturer and distributor
of radio-TV systems. Visual also re-
ported record six-month sales, up ap-
proximately 61% over the comparabie
period in 1966.

James B. Tharpe, president, said
Visual has “entered a memorandum
of intent to purchase all of the capital
stock of Corinthian Electronics Corp.,
Bryn Mawr, Pa.”, a producer of AM-
FM transmitters. Corinthian’s units
have been marketed in the U.S. under
Visual's name, and internationaily under
other company brands.

The new acquisition will be added
to three others purchased by Visual
within the last two years: Lake Systems
Corp., Newton, Mass. (closed-circuit
TV and audio systems), KRS division
of Data Pulse Inc., Pasadena, Calif.
(audio and instrumentation units), and
Allen Electronic, Palo Alto, Calif.
(video recording units).

Visual last month inaugurated trad-
ing of its common stock and 5% %
convertible subordinated debentures,
due Sept. 1, 1968, on the American
Stock Exchange (BROADCASTING, Oct.
16).

For the six months ended Sept. 30:

1967+ 1966
Earned per share 20.52 30.49
Net sales 10,972,000 6,810,000
Net income 558,000 430,000

Shares outstanding 1,073,000 868,000
*Both periods restated to give effect to
pooling with Lake Systems Inc. on Aug. 31.

Sales, income rise
for Cohu's 9 months

Cohu Electronics Inc., San Diego,
manufacturer of broadcast and closed-
circuit TV systems, reported a gain in
net sales and net income for the nine
months ended Sept. 30.

Third-quarter results showed that
Cohu’s sales rose from $1,816,651 in
1966 to $2,255,521 in 1967; net income

was up from $68,944 to $120,568 and
earnings per share jumped to 9 cents
from 6 cents.

For the nine-month period ended
Sept. 30:

1967 1966
Earned per share $0. 030.1
Net sales 8,097,569 5,008,635
Income before taxes 502,1 308,313
Provision for taxes 240,000 130,000
Net Income 262,194 176,313

Financial notes ...

» Packard-Bell Electronics Corp., Los
Angeles, last week reported that in the
fiscal year ended Sept. 30 net income
from operations was $1.3 million or
$1.27 a share, against $796,000 or 83
cents a share the previous year. The
company said that net income for 1966
did not reflect a nonrecurring gain of
$248,500 or 26 cents a share from sale
of a computer division and property.
There were no nonrecurring items this
year.

s Memorex Corp., Santa Clara (Calif.)-
based producer of magnetic tape, had
net sales of $23.3 million for the nine
months ended Sept. 30, 1967. It repre-
sented a 37% gain over sales of almost
$17 million during the comparable
period last year. Net income was $2.3
million, 20% above the $1.9 million in
the first nine months of 1966. Earnings
per share were $2.24 this year, com-
pared with $1.92 last year.

’é(l {(/27 - touch
7
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- WFAA-TV

The Quality Station serving the Dallas-Fort Werth Market

ABC, Channel 8, Communications Center
Broadcast Services of The Dallas Morning News
Represented by Edward Petry & Co., Inc.
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NBC Radio rolls merrily along

AFFILIATES TOLD BUSINESS BRIGHT, NO BIG PROGRAM CHANGES PLANNED

The temperature was in the 80’s and
that was as hot as anything got at last
week’s convention (Oct. 29-31) of
NBC Radio affiliates in San Juan, P. R.

The best indication of the mood of
the 154 delegates was a resolution
coming out of a brief affiliates’ meeting
that said the affiliates were perfectly
happy with the way the network was
being run and they voiced support for
one network for all affiliates.

Stephen Labunski, NBC Radio presi-
dent, set the tone of the day in one
broad stroke that evoked praise for
NBC’s operation while taking two un-
named, but not unknown, networks
over the coals for having to resort to
“revolutionary change” because “their
problems have accumulated over such
a long time.”

Unlike other networks, Mr. Labunski
said, “no radical or extremist innova-
tions will be announced at this conven-
tion. No scrubbing of favorite person-
alities. No sacrifice in network services.
No quadrupie networks, no triple plays
with loyal affiliates out, no double talk.”

There wasn’t one affiliate in the room
that wasn't aware that the objects of
Mr. Labunski’s attack were CBS and
ABC.

One network, he said, has announced,
“after much analysis and soul search-
ing, that its future still lies in ad-
vertiser-supported programing, and yet
it will embark on a new course of pro-
gram experimentation.”

The other network, he continued,
“has split asunder into four separate
programing services, and the principle
of network exclusivity—one network

- A

Partlcapants in news panel at NBC Radio Affiliates con-
vention last week (see page 60) were (l-r): David Brinkley,
Howard Tuckner, Bill Ryan, NBC News correspondents:
Gene Slaymaker, news director, WFBM Indianapolis; Wil-
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affiliate per market—has been labeled
an anachronistic, out-of-date concept.”

“We embrace change,” he main-
tained, “but we recognize that change
for its own sake is little more than an
emotional response to a problem.”

Complacency is not NBC'’s forte, he
went on, citing the network’s initiative
in being the creator, innovator and
spark plug” behind RADAR, the four-
network-sponsored research study, and
in noting that NBC Radio sold duPont
the “first blockbuster network radio
special—the sponsorship of all of
Monitor, 16 hours, on a single week-
end last June.”

Nothing Radical » NBC, he said,
is not being forced into the radical
changes being proposed by the other
networks. “The route of revolutionary
change, it seems to us, is trod only by
those who have allowed so many seri-
ous problems to accumulate so long that
only extreme actions offer some hope
of a solution.”

In a speech, which he himself cate-
gorized as a *“talk” and not an “ad-
dress”—the difference being 45 min-
utes—Julian Goodman, NBC president,
told the affiliates NBC Radio’s “highly
favorable position” is a result of “our
experience, leadership and ability.”
NBC created the radio network system
and others followed, he said, adding
that network radio has changed over
the years and “NBC Radio has grown
with these changes.”

Mr. Goodman said
philosophy had two points:

the network’s
to “keep

sharpening, perfecting and modernizing
what we regard as a good and well-

il i -r|.-"|'-‘
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liam B. Monroe, director, NBC News Washmgton Stephen
B. Labunski, president, NBC Radio, and Donald J. Mercer,

vice president, station relations, NBC. at the microphone
answering an affiliate’'s question.

rounded service,” and “to make the
network programing as compatible as
possible with your station’s program
structures.”

NBC Radio, he pointedly noted, is
not “scrambling as some of our com-
petitors are to make a network operate
smoothly and profitably. We don’t have
to undertake costly experiments in
modern networking.”

Rosy Finances » The affiliates got a
bright financial picture from Marion
Stephenson, vice president for adminis-
tration. Overall, she said, 1967 should
be one of the network’s “better years,
despite a major cutback in tobacco
revenues and the Ford strike.” Although
it’s 100 early to see definitive patterns
in 1968, she continued, “we are plan-
ning on at least the same high level of
sales we are experiencing this year.”

Affiliate compensation payments, she
said, would be the “same or slightly
higher than in 1966” and they may be
“pleasantly higher” in the last half of
this year. She cited Radio Advertising
Bureau figures that show a sales gain
for NBC Radio in the first seven months
compared with 1966.

Discussing program moves made in
the past year, Robert Wogan, vice
president, programs, pointed to the
news content in Monitor and specifically
to the recently begun final half hour of
the Sunday night Monitor segment,
which features NBC News correspond-
ents with in-depth analysis of world
events.

He also noted that the Moniror jin-
gles, which began this year, have added
“brightness, stronger program identi-
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Excellent opportunities are
available to overseas
distributors and licensees.
Write for details about
our new international
marketing program. Six
countries already licensed.
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It’s Ununimous

In their choice of
FIDELIPAC NAB

tape cartridges,

all of the manufacturers
recommend FIDELIPAC as the
standard of the industry!

Why?

Because FIDELIPAC NABs
have a corner post

made of Delrin and because
the brass center post

is machine screw threaded.
That's why FIDELIPACS
can be reloaded frequently
without losing fidelity

and reliability on the air.

Tele ro

Industries Incorporated

FIDELIPAC DIVISION
Cherry Hill Industrial Center
Cherry Hill, N.J. 08034

Tel. 609-424-1234

FIDELIPAC NAB TAPE CARTRIDGE
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It was as if an “introduction to
journalism” class had been moved
en masse from a stateside classroom
to the Americana hotel in San Juan,
P. R. Behind the microphones were
the experts: five newsmen, properly
attired in long pants, neckties and
jackets

In the audience were more than
250 NBC Radio affiliates—dressed
in shorts, slacks, sport shirts. The
affiliates wanted to know the inner
workings of the news they were
getting. Unlike past years, they didn’t
show great concern over who was
handling a news broadcast or how
long it was or when it was being fed.

They asked the panel if the net-
work-owned stations should editorial-
ize? The answer from David Brinkley
and Bill Ryan, NBC news corre-
spondents, was a terse: “no.” From
William B. Monroe Jr., director of
NBC News, Washington, the answer
was "yes.” The network, Mr. Monroe
said, should not editorialize, “but I
would like to see the owned stations
work it out.”

The question was raised in re-
sponse to the comments of another
panel member, Gene Slaymaker,
news director of wrBM Indianapolis.
He had urged the network to start
developing more imaginative docu-
mentaries on current issues and felt
that “it’s time serious thought be

NBC newsmen brief affiliates on journalism

given to the opinion-shaping role of
a network, not just the views of its
personalities.”

Network Limited = Stephen La-
bunksi, NBC Radio president and
moderator of the panel, did not
touch on the subject of editorializing
by the owned stations, but did say
the network itself cannot editorialize
since it is not a licensee and because
it cannot speak with one voice for
its 211 affiliates.

In a related area, a question di-
rected primarily at Mr. Brinkley
asked if a newsman’s comments are
often an editorial. Mr. Brinkley re-
plied that he’s often been accused of
bias, but not that to imply that if
he’d said the opposite thing, the ac-
cusers would be in agreement with
his thoughts. “A biased opinion,” he
said, “is simply one you don't agree
with.”

Noting that objectivity is a gallant
goal but one that is influenced by a
person’s frame of reference, he said
“I make no pretense at being objec-
tive. But fairness is a goal that is
reasonable to be striven for and most
of the time we achieve it.”

The affiliates also wondered if
stories on the network about black-
power advocates such as H. Rap
Brown and Stokely Carmichael are
being blown out of proportion. Mr.
Ryan felt that “all media at one

time or another have been guilty” of
such action. However, he added,
newsmen are increasingly searching
for the strength of the statement
from persons like Messrs. Brown and
Carmichael. Newsmen are looking,
he said, at just how many people
these men speak for.

Controls = Concern over alleged
government censorship of news from
Vietnam was hit by Howard Tuckner,
NBC News correspondent, who re-
cently returned from 18 months
there. He strongly denied that there
is any military censorship or that the
newsmen on the scene are merely
spokesman for the Pentagon’s line.

“There are stories the military
doesn’t want you to have,” he said,
“but once you get the story no one
in Vietnam or Washington stops you
from using it. And they don’t see it
or hear it until it’s on your radio or
TV station. In no war has the U.S.
newsman been given as much free-
dom or cooperation as this one.”

Mr. Monroe offered two predic-
tions to the affiliates: there will be no
great debates in 1968 because the
White House doesn’t want them; and
racial tension and disorders will in-
crease and so will charges that
broadcasting, especially television,
stirs up trouble by its news coverage.
“To which my five-word reply is: we
cannot surpress the news.”

fication and swifter pacing” and that a
second series of jingles will be recorded
in December.

The biggest accomplishment of 1967,
he told the affiliates, was progress in
“blending the network sound with your
local sound.” He said 71 stations re-
quested custom-made material tieing
the stations’ programing to the network
personalities.

Media notes...

Educational aid = Wips-Tv Asheville,
N. C. has donated $60,000 of TV
equipment to +the Greenville South
Carolina Technical Education Center
The donation included two camera
chains, monitors, synch generator, pow-
er supply, camera tripods and projector.

The big move = The FCC’s reference
room in Washington will close its
broadcast license files to both staff and
public use during the week of Nov. 13
as its files are moved to the commis-
sion’s new headquarters. The files will
be available again for general use on
Nov. 20 in room 239 at 1919 M Street,
N.w.

Radio being taught = Central Wyoming
College, Riverton, Wyo,, is offering a
one-year course in radio broadcasting
as one of only six first-year courses.
School, a junior college, has a curricu-
lum that includes announcing skills, ra-
dio speech, FCC rules and regulations,
radio station operation, radio copy and
news writing, basic electricity, typing,
American government and U, S, his-
tory. Tony Kehl, president of xvow
Riverton, Wyo., has been working with
the college and serving as an advisor for
the radio curriculum.

CATV to court = Kaus-Tv Austin,
Minn., reported it has secured an in-
junction in a state court prohibiting
Rochester Video, a cable TV system
there, from asking its CATYV subscribers
to boycott kaUs-Tv advertisers and to
call KaUs-Tv collect in protest. The cable
company has been running editorials
on its system’s channel 9 objecting to
an FCC order obtained by KAUs-TV re-
quiring Rochester Video to carry the
station only on its assigned channel 6
and to blackout duplicate programs on
channel 9 (BroaDcASTING, Oct. 16).

Radio transfers
TV's imagery

NBC study shows that 72%
carry over image of ad
on hearing sound track

Imagery transfer does work in radio
for television advertisers, but only those
advertisers “who have created commer-
cials with strong, memorable themes
and planning, and was presented to the
NBC Radio affiliates convention in San
Juan, P. R., last week.

In the first public report on an
imagery-transfer study made in six
markets last spring, Mr. Eichmann
noted that on the average of 12 com-
mercials tested, 72% of the respondents
got imagery transfer.

That same session of the convention
heard Miles David, president of the
Radio Advertising Bureau, point out
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Mr. Eichmann

that “against more than minimal odds,”
radio has grown, served the public bet-
ter and “defined a wholly new role for
ourselves.”

The NBC study, which was con-
ducted in New York, Washington,
Pittsburgh, Cleveland and San Francis-
co markets where NBC owns stations,
was conducted to determine the levels
of imagery transfer an advertiser could
expect and how these levels varied ac-
cording to brand usage, radio-TV ex-
"posure and audience demographics.

- Technique ¥ Audio tracks of 12 dif-

Nobody brought gifts

There were five violinists stroll-
ing in cutaways; a five-course
dinner with wine and topped by
cigars, a 10-piece orchestra; Ed
McMahon, flown in from New
York to be master of ceremonies;
the Vive la France review; the
Maria Rosa flamenco dance
troupe, flown in from Caracas,
Venezuela, just for the night.

It was quite an evening and the
more than 300 delegates and
wives to the NBC Radio affiliates
meeting in San Juan, P. R,
thought it was just for them.

Then Donald J. Mercer, NBC
vice president for station rela-
tions, proved that network execu-
tives do have a sense of humor.
He welcomed everyone to “Steve
and Jeralyn Labunski’s wedding
reception.” Mr. Labunski, NBC
Radio president, had been married
eight weeks earlier.

62 (THE MEDIA}

ferent TV commercials were played
over the phone to samples of about 200
respondents per commercial. After hear-
the sound tracks the respondent was
asked to describe what was happening
on the TV screen. The scores ranged
from a high of 91% for a food-product
commercial to a low of 41% for a
beverage commercial. Of the 12 com-
mercials, nine ranged 72% or better.

There was virtually no transfer dif-
ferences by sex with 71% of men and
72% of women getting imagery trans-
fer. By age, however, there were notice-
able differences: young people under
35 had imagery transfer score of 81%,
35-49 age group had a score of 73%
and those over 50 had a score of 60%.

Broken down by education, respond-
ents with grade-school education had
a transfer score of 56%; with high-
school education, 73% and college edu-
cation, 72%.

Users of the various product cate-
gories tested had an imagery transfer
score of 76% while nonusers of the
product categories had a 68% score.
Those who said particular brands tested
are the ones they used most often
scored 80%.

In a separate study, brand names
were deleted from the commercial and
replaced by “blips”. Four commercials
were tested among 77 respondents in
New York, Chicago and San Francisco
at the time of the main study. The
“blip” study showed 50% could identi-
fy the brands being advertised and 53%
did get imagery transfer,

Thus, Mr. Eichmann concluded, the
imagery transfer works, “even when
subject to the stringent test of deleting
the brand name from the commercial.”
But a necessity, he said, is a strong
theme and substantial TV investment.

Results of the study, he felt, show
that there are advantages in preparing
the radio and TV spots simultaneously;
that discontinued TV campaigns can
be adapted to and rerun on radio while
a new campaign breaks on TV, that
radio campaigns could be used between
flights on TV, and radio campaigns
can fill in seasonal gaps in TV adver-
tising.

What’s Coming = Mr. David pre-
dicted seven radio developments:

» More major package good com-
panies, following the lead of Colgate-
Palmolive, General Foods and Bristol-
Myers, will make radio a basic medium
for consideration by all brands and use
by many.

* Soaps will be back as a result of
Fab’s “historic” decision to use only
radio this summer.

= Progress will be made in auto-
motive field as documentation is added.
Auto dollars are becoming more locally
oriented and rapport with dealers can
be crucial.

= “There is short-term opportunity

‘Monitor’' lingers on

Any executives or affiliates of
ABC Radio, CBS Radio or Mu-
tual who go to the Americana hotel
in San Juan, P. R., had better be
prepared to be brainwashed with
NBC Radio’'s Monitor music.
During last week’s NBC Radio
affiliates convention there, a two-
hour tape of Monitor music in-
terspersed with the Monitor jingle
and news beeper was played on
the hotel’s taped-music system—
in the rooms, elevators and public
rooms.

The tape sounded so good to
officials they asked Robert Wogan, |
vice president, programs, for NBC
Radio, if they could keep the tape
and use it on the system. Mr.
Wogan graciously gave them the
original tape as well as a duplicate
just in case the first one breaks.

for rebuilding some of our tobacco bill-
ings . . . there will be a gradual return
at least in part of some of the lost to-
bacco business.”

s Cosmetics are a new frontier now
that radio has proof that various female
groups are ‘“remarkably well reached”
by the medium.

* Drug companies are learning about
radio with Anacin and Excedrin lead-
ing the way.

= Retail horizons are limitless. Sears,

Morgan Beatty (right) retired from
doing NBC Radio's ‘News of the
World’ two months ago. But his retire-
ment wasn't official until he had re-
ceived two standing ovations from
delegates to the NBC Radio affiliates
convention in San Juan, P. R. last
week. In addition he was presented
with a typewriter by Julian Goodman,
NBC president.
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Roebuck & Co. has sent to all its stores
a manual—written by RAB-—on use
of radio.

Mr. David noted that radio has final-
ly broken through with new research
studies that are removing it from the
dark decade, 1955-65.

He mentioned a new RAB study from
the American Research Bureau that
shows that “radio delivers enormously
high percentages of people with afford-
able schedules. It delivers them with
repitition of the message. It delivers a
combination of more reach and more
repitition than any other medium for
the same dollars. And it does all this
in a controllable, efficient, pinpointed
manner.”

ABC-NABET still
at loggerheads

The strike by the National Associa-
tion of Broadcast Employes and Tech-
nicians against ABC is due to enter its
45th day today (Nov. 6) with no in-
dication as of late last week that a settle-
ment might be in sight.

Union and management held several
sessions under the auspices of the Fed-
eral Mediation and Counciliation Serv-
ice in New York last week and broke
off talks temporarily Wednesday eve-
ning (Nov. 1) after reaching an impasse
on terms of a new three-year contract.
Both sides remained subject to call by
the federal mediator.

Earlier in the week ABC filed unfair
labor charges with the National Labor
Relations Board against NABET and
also a $1 million defamation suit against
the union in the New York state su-
preme court.

In its NLRB petition, ABC claimed
NABET had “illegally” picketed Den-
nison Clothiers, Union, N. J., a sponsor,
“in an attempt to force Dennison and
its suppliers to cease doing business with
ABC”

One union representative last week
said both parties are in “a hopeless
deadlock™ in negotiations. He claimed
that ABC’s latest offer centered around
a proposed four-year contract that
would give employes “a little more”
than their counterparts at NBC received
in a three-year contract.

An ABC spokesman said that the
company had offered a weekly increase
from $218 to $272 over a four-year
period. He said the proposal ‘“repre-
sented the greatest gains ever offered
by any network .to any union.”

More AFTRA Fines = In a related
action, the New York local board of
the American Federation of Television
and Radio Artists levied another round
of fines against members who had
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crossed NABET picket lines in viola-
tion of a ruling of the AFTRA national
board. Sportscaster Howard Cosell was
fined $15,900 (the largest levied so far
by AFTRA) and news correspondent
Marlene Sanders, $1,575.

The strike got more demonstative in
Los Angeles. Handbills urging support
for the strike were passed out to the
general public on the streets. People
going into the *“Hollywood Palace” to
see a taping of the ABC-TV variety
series of that name were asked by pic-
kets to pass the show by as an indica-
tion of their displeasure with the net-

work management.

On Oct. 31, members of some 350
Los Angeles area locals of various
unions staged a large-scale demonstra-
tion at the ABC Television Center in
Hollywood. The rally, sponsored by the
Los Angeles county Federation of
Labor (AFL-CIO) and the Los Angeles-
Orange counties organizing committee,
was designed to show massive and
unanimous local union support.

The demonstrators paraded for more
than an hour. There was audio and
camera coverage of the event. It was
provided by ABC.
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Bob Sarnoff takes over at RCA

He's named chief executive officer as Engstrom

steps aside; General Sarnoff stays as chairman

The successsion of Robert Sarnoff to
the command for which he had been
destined was formally approved last
week by the RCA board. The younger
Sarnoff was elected chief executive offi-
cer of the corporation, a post held by
his father, Brigadier General David
Sarnoff, during most of the company’s
existence.

The elder Sarnoff, president of RCA
from 1930 to 1947 and chairman since
1947, relinquished the post of chief
executive officer on Jan 1, 1966, when
his son was elevated to the top echelon
of RCA from the chairmanship of its
subsidiary, NBC. At that time Robert
Sarnoff was named president and chief
administrative officer of RCA, and Dr.
Elmer W. Engstrom, formerly president,
was named chairman of the executive
committee and chief executive officer.

The responsibilities of chief executive
officer will pass from Dr. Engstrom to
Mr. Sarnoff on Jan. 1, 1968. Dr. Eng-

L
Robert Sarnoff

Dr. Engstrom

strom will remain chairman of the ex-
ecutive committee. General Sarnoff,
now 76, will continue as chairman of
the RCA board.

The RCA announcement said that
Dr. Engstrom, 66, will work closely
with the younger Sarnoff, especially in
technical areas and in the search for
ideas for corporate growth.

In addition to assuming the duties of
chief executive officer, the younger Sar-
noff will retain his office as president
and chief administrative officer.

Robert Sarnoff, now 49, joined NBC
as a salesman in 1948. Later he was
named executive producer of the Vic-
tory at Sea series of documentaries on
World War II. He became an NBC
vice president three years after joining
the organization, president in 1955 and
chairman of the board and chief execu-
tive officer three years later. He has
been a director of the parent, RCA,
since 1957.

As president and chief administrative
officer of RCA, Mr. Sarnoff’s remunera-
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tion in 1966 was reported as $225,000
in salary and $200,000 in paid and de-
ferred incentive compensation. As chair-
man of the board, General Sarnoff was
paid $295,000 in salary in 1966, but
declined incentive compensation. Dr.
Engstrom in 1966 was paid $250,000 in
salary and $225,000 incentive compen-
sation.

Another of General Sarnoff’s sons,
Thomas, is staff executive vice president
of NBC in charge of West Coast opera-
tions.

According to the official announce-
ment last week, Robert Sarnoff’s ap-
pointment as chief executive officer was
recommended by Dr. Engstrom.

LBJ plans reactivation
of administrative group

The U. S. Administrative Confer-
ence, which has slumbered on a stand-
by basis for the last five years, is due
to become active once again under
the leadership of a 51-year-old Uni-
versity of Texas law school professor.

Jerre S. Williams, a constitutional
and labor law expert, was nominated
by President Johnson to be chairman of
the conference. He was confirmed by
the Senate on Oct. 19, and will assume
his $28,500 a year post after Jan. 1.
The permanent conference with a paid
chairman was voted by Congress in
1964. Its function is to recommend
changes in procedures and practices by
regulatory agencies in the interest of
cutting red tape. President Johnson,
however, during the succeeding years
failed to nominate a chairman, until
last month.

The administrative conference was
established by President Kennedy in
1961, with then U. S. Circuit Judge E.
Barrett Prettyman as chairman. It is-
sued its first report in 1962, recom-
mending revisions of procedures on,
among other items, hearings, delegation
of authority, hearing examiners, dis-
covery techniques, ex parte rules and
right to counsel. The FCC adopted
some of these suggestions, including
the establishment of a review board,
of criteria to be used in comparative
hearing cases for radio and TV sta-
tions, ex parte rules, and the right of
witnesses to counsel. It still has a pro-
ceeding underway involving the prac-
tice to be followed in eliciting informa-
tion in hearings.

The conference received a $250,000

appropriation from Congress in 1965,
but has received no funds since then.
Congress will be asked to appropriate
$147,000 for the remainder of this
fiscal year in the forthcoming supple-
mental appropriation bill.

Reeves set to buy
two Huntsville CATV's

Reeves Broadcasting Corp., New
York, has signed an agreement to ac-
quire two more CATV systems in
Huntsville, Ala. Plans now are to link
them to Reeves’s existing CATV opera-
tion there, to create “the third largest
CATYV system in the country.”

Reeves, a group broadcaster and
CATV owner, bought TV Distribution
Inc., Huntsville, in September, paying
$3 million in cash and long-term notes
for the cable system serving about 8,500
customers (BROADCASTING, Oct. 2). Last
week’s acquisitions were of Video Cable
Systems Inc., serving about 4,000 sub-
scribers, and T&G Cable Co., serving
less than 500.

J. Drayton Hastie, president, said that
by combining the three systems Reeves’
total investment in Huntsville will ex-
ceed $4 million. They currently serve
over 13,000 subscribers with a potential
of over 35,000 homes. Once the Hunts-
ville acquisitions are complete, Reeves
estimates its entire CATV division will
be serving over 30,000 customers with
a potential of over 75,000 homes. The
company operates nine CATV systems
in 13 cities located in seven states
(Alabama, Kentucky, Maine, Ohio,
Oklahoma, South Carolina and Vir-
ginia). It also owns two TV stations
(with 50% ownership in a newly
planned TV outlet in Lexington, Ky.),
four radio stations, Reeves Sound
Studios, and other interests.

Rogers sees need for
freedom from protection

An urgent need for a “Fifth Free-
dom” to add to the Four Freedoms of
the Atlantic Charter is called for by
Lawrence Rogers II, president of the
Taft Broadcasting Co., in an address
scheduled today (Nov. 6) before the
Canadian Club and the Canadian
Broadcast Executive Society in Toronto.

That Fifth Freedom, he explains,
could be called “freedom from protec-
tion”—freedom from the *“zealousness
and dedication of the planners, the so-
cial engineers and the dreamers, to pro-
tect us from ourselves.” It might also
be termed “freedom to make a mis-
take,” he adds.

Citing attacks on advertising by in-
tellectuals and high government offi-
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Now, from a single source,
a full range of TV studio
engineering services.

Studio engineers seeking the
best in TV broadcasting tech-
nology rely on Federal Electric
Corporation’s full range of
studio services, backed by the
experience, skill and resources
of ITT, world leader in com-
munications research and
engineering.

Federal Electric offers studio
design, installation,and backup
maintenance,custom-tailored
to improve your studio’s effi-

ciency and flexibility. Result:
your station equipment is
current, competitive and profit-
making.

We design systems, select,
install, tuneup and checkout
equipment, and deliver as-
installed records and technical
manuals. Whether you are
building a station from the
ground up . .. adding remote
pickup . .. converting from
monochrome to color ... or

merely adding updated or
expanded recording facilities,
you'll find that service from
Federal Electric brings you
top professional peopte, fully
matured in TV studio
engineering.

ITT's Service Associate,
Federal Electric Corporation,
621 Industrial Avenue,
Paramus, N, J. 07652,
(201) 967-2554

ITT
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Sir Anthony Eden, the earl of
Avon (c.), and former British prime
minister, was a key speaker at the
Westinghouse  Broadcasting  Co.
world affairs conference held in
London from Oct. 27 through Nov.
1. The conference, whose theme was
“Forecast: 1968/World in Perspec-
tive,” was attended by approximately
100 marketing-advertising executives
from the U.S. at WBC’s invitation.

Sir Anthony, who spoke at the
conference on “The Dangers of Dis-
array,” is flanked by Larry H. Israel,
president of the Westinghouse Broad-
casting station group (1) and Donald

Earl of Avon on WBC agenda

H. McGannon, chairman of the
board and president of WBC.

The conference was the setting for
an unexpected incident that received
worldwide news coverage. On Tues-
day (Oct. 31) British Foreign Secre-
tary George Brown delivered some
impromptu remarks, in which he
denounced Lord Thomson of Fleet,
a prominent newspaper publisher,
who was host for the dinner that
evening. Secretary Brown’s tirade
subsequently touched off demands
by British newspapers and some
prominent citizens for his resigna-
tion or dismissal.

cials as an “obvious symptom of the
disease of creeping centralism,” Mr.
Rogers says their thrust can “cripple
the free media that alone can guarantee
the continuity of our free institutions.”
He defines the current impetus be-
hind educational broadcasting as anti-
commercial and not simply noncommer-
cial, and adds that “just as certainly as
my name is not George Orwell . . .
these noble instruments will become
tools of government propaganda—and
a decade ahead of 1984—unless the
vigilance of the people prevents it.”

Court backs FCC,
but adds slap on wrist

A federal court in Washington has
affirmed a February FCC decision per-
mitting a CATV system in Santa Fe,
N. M., to carry distant signals over the
objections of koB-Tv Albuquerque—
although the court again chided the
commission for not requiring greater
detail in petitions for waivers and for
not spelling out in more detail its pub-
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lic interest considerations for waiving
a rule.

The Santa Fe case—involving that
city’s cable TV system carrying the sig-
nals of four Los Angeles VHF inde-
pendents which it brings in by micro-
wave—is the third in which the D. C.
circuit has told the commission it is not
being specific enough in granting
waivers in CATV cases. The others in-
volved Syracuse, N. Y., and Dubuque,
Jowa (BROADCASTING, Oct. 2).

KoB-Tv puts a grade A signal over
Santa Fe, which is 55 miles away. Al-
buquerque at the time of the waiver
grant was the 100th TV market. Not-
withstanding its top-100 market rule for
CATV (which forbids a CATV system
from importing distant signals into a
top television market without a hearing),
the FCC granted the waiver without re-
quiring a hearing on the ground that
Santa Fe is on the fringe of the Albu-
querque TV market and the CATV
system’s use of Los Angeles signals
would have no major impact on po-
tential UHF stations in Albuquerque.

The court’s decision, issued Oct. 27,
was without signature, although Senior

Circuit Judge Wilbur K. Miller dis-
sented, holding that the FCC should be
reversed. The other judges were J.
Skelly Wright and Carl McGowan.

CATV's right to view
financial reports upheld

Despite broadcaster pleas for recon-
sideration, the FCC has affirmed its
July decision to accord a CATV opera-
tor a rare privilege: to examine the
confidential financial reports over a
four-year span of two television sta-
tions opposing it in a CATV hearing
(BROADCASTING, July 3).

By a 5-1 vote (Commissioner James
J. Wadsworth dissented), the commis-
sion upheld its prior ruling, with slight
modification of the order for one of
the stations. And the commission action
prompted Commissioner Kenneth A.
Cox to spell out the conditions under
which the ruling may apply.

The disclosure request came from
Multivision Northwest Inc., Dalton,
Ga., currently involved in a proceeding
with Chattanooga stations WRCB-TV
and wTvc(Tv). Multivision, which is
seeking authority to import distant
signals and to be relieved of its non-
duplication protection obligations, re-
quested the station records in an effort
to make an economic-impact showing
in the hearing.

In their reconsideration requests
WRCB-TV alleged that distant-signal im-
portation would have an adverse eco-
nomic impact on its operations; wrvc
specifically said there would be no such
impact on its operations because of the
CATV activity. And the commission in
its decision noted the distinction.

The commission said it would appear
that record disclosure was not neces-
sary for wrvc. However, it said, “recog-
nizing the need for as meaningful a fact-
ual record as possible” to determine the
impact of major market CATV competi-
tion, “we are reluctant to conclude at
this stage of the proceeding that the in-
formation sought by Multivision will
not be relevant to issues that may arise
in the hearing.” As a result the com-
mission permitted the record disclosure
to the extent that the hearing examiner
finds such information to be “relevant
and material and essential” to resolv-
ing the hearing issues.

In a concurring statement Commis-
sioner Cox supported the action, say-
ing that a broadcaster’s adverse eco-
nomic-impact claims (as opposed to
CATV impact on the market as a
whole) would necessitate the disclosure
of station records. He further said that
use of such data should be restricted
to the hearing issues and that the com-
mission’s ruling does not in any way
reduce the CATV’s burden of proof on
the issues.
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BAND-AID
Brand

We hate to prompt you.

But then, we’d hate to see you flub, too. Because
BAND-AID is not a synonym for “adhesive bandage.”
1t's the trademark for the brand of adhesive bandages
which are made by Johnson & Johnson.

So if you want to mention our name (and we’re
delighted when you do), please say BAND-AID Brand,
then the name of the product...as in BAND-AID
Brand Adhesive Bandages for example.

fofmicnjolunon
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Station-ID rule draws crossfire of comments
NEITHER JOHNSON NOR LOEVINGER HAPPY WITH RULING

The FCC’s new station-identification
rule has been criticized by one commis-
sioner who voted against it as “another
rule adopted for the sake of regulation
rather than because of any real need or
purpose.” And a commissioner who
voted for it expressed disappointment
that the commission did not concern it-
self with the larger question of whether
to revise its policy of licensing stations
to individual communities.

The statements of, respectively, Com-
missioners Lee Loevinger and Nicholas
Johnson were released last week. Com-
mission announcement of its action,
taken on a 4-to-2 vote, had been made
on Oct. 26 (BroabpcasTing, Oct. 30).

The rule prohibits stations from mak-
ing identification or promotional an-
nouncements or from carrying material
that would “either lead or attempt to
mislead” listeners to believe the sta-
tion has been assigned to a city other
than that specified in its license.

KABL Decision = The rule grows out
of the commission decision in a case
involving xaBL Oakland, Calif., which
had been accused of failing to abide by
the commission’s station identification
announcement rules. The commission
ultimately ruled that the station had
complied with the letter of the rule but
had violated its spirit with announce-
ments tending to link the station with
San Francisco (BRoADCASTING, Dec.
19, 1966).

But Commissioner Loevinger, in a
statement in which Chairman Rosel H.
Hyde joined, said that although there
have been some cases over the years in
which the commission has criticized
stations for their identification an-
nouncements, “there is no showing
whatever either that there is any wide-
spread practice which is objectionable
or that anyone has been misled or in-

jured in any way even by the few in-
stances that the commission found ob-
jectionable.”

Commissioner Johnson said the prin-
cipal question the commission should
resolve is what it means by local serv-
ice, since the commission is concerned
with stations providing that kind of
service. “Especially in large metropoli-
tan areas can local service perhaps best
be thought of in the context of the
entire area, and programing decisions
best be made in the context of the total
service available to the entire area,” he
said.

The commission should recognize,
he said, that different ailocation, licens-
ing and renewal policies and procedures
may be appropriate for metropolitan
and rural areas. Commissioner Johnson
suggested it might be better to drop the
“charade that a station is somehow
assigned to one of the bedroom commu-
nities and ‘primarily’ serves that com-
munity when in fact it is aiming its
programing to a specific segment of the
population in a large metropolitan
area.”

Commissioner Loevinger said such
considerations argue against adoption
of the rule at the present time, adding,
“the very foundation of the single-city
identification is questionable in this
day of metropolitan-area growth and
suburban living and commuting.”

In a development related to the adop-
tion of the rule, the commission dele-
gated to the chief of its Broadcast
Bureau authority to grant requests by
AM and FM stations for permission to
identify with one or more communities
other than the community to which
they are assigned. (The new city with
which identification is sought must re-
ceive minimum principal city signal
intensity.) The bureau chief already

ISLANDS

Full timer. Growing market but owner
facks financing to reach potential. Gross
$65,000. Priced $130,000. Some terms.
SOUTHWEST

Exclusive. Daytime. Gross last year $54,-
1@00. Absentee owned. Priced at $90,000.
erms.

JacL L; Sto“

and ASSOCATES

a pioneer brokerage service

NATION WIDE SERVICE

SUITE 814.15.18 HOLLYWOOD SECURITY BLDG. * HOLLYWOOD. CALIF. 80028
AREA 213 HOLLYWOOD 4.72798

FLORIDA

Absentee owned daytime serving area of
substantial growth. Priced at $200,000.
Exceltent terms.

EAST

Full time. Gross 1966 $133,000. Price
$225,000. Terms.
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has such delegated authority in the case
of TV stations.

The commission said the station’s
primary obligation to the community
of license will not be affected by grant
of the requests for multiple-city identi-
fications. But the authority granted the
bureau chief will provide a relaxation
of existing requirements and will im-
prove efficiency by achieving greater
consistency in the administration of the
aural and TV services, the commission
said.

Three UHF CP’s
sold to Evans

The acquisition of three UHF con-
struction permits in top TV markets
by Thomas M. Evans, New York fi-
nancier and industrialist, and his asso-
ciates was announced last week, with
emphasis placed on the group’s plans
for expansion in the broadcasting field.

The three CP’s are for wuHF-Tv (ch.
61) Hartford, Conn.; wsau-Tv (ch.
49) Buffalo, N. Y., and wWNTU-TV (ch.

33) Norfolk, Va. The ownership
changes will be subject to FCC ap-
proval.

The buying group is Evans Broad-
casting Corp., which initially consists
of Mr. Evans and principals "of the
Mercury Station Group, present hold-
ers of the three CP’s. Mercury is
headed by Albert G. Hartigan and in-
cludes 14 other stockholders, the larg-
est block being held by Mr. Hartigan
and Sundstan Inc., Florida investment
firm (James B. Dineen, president). Mr.
Hartigan will become executive vice
president of Evans Broadcasting. The
Mercury group retains ownership of
the permit for woru-tv (ch. 35) Or-
lando, Fla.

Mr. Evans will pay $150,000 for half
ownership of Evans Broadcasting. He
has an option for an additional 30%
at a cost of $360,000, not to be ex-
ercised until three-and-a-half years after
the first station starts program tests. He
will finance equipment purchases of up
to $900,000 for the Buffalo station and
up to $800,000 each for the Hartford
and Norfolk stations, and he has agreed
to underwrite initial losses up to a
maximum of $600,000 for each city.

Mr. Evans is president of Evans and
Co., New York brokerage and invest-
ment house. He is chairman and 67%
owner of H. K. Porter Co., Pittsburgh
electrical-equipment manufacturer, and
chairman and 16% owner of Crane
Co., New York manufacturer of bath-
room fixtures and electric controls.

Negotiations for the acquisition were
conducted by Thomas E. Carroll,
Washington, who is broadcast and fi-
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nancial adviser to Mr. Evans. Mr. Car-
roll, a former Time-Life Broadcast Inc.
executive, also holds an option to
acquire 5% interest in Evans Broad-
casting for $15,000.

Opposition remains
to Philadelphia test

Suburban Cable TV Co.'s scaled-
down version of its proposed CATV
experiment in the Philadelphia market
is finding few friends among local
broadcasters, some of whom helped to
defeat the original Suburban proposal.
In October, Suburban, a wholly owned
subsidiary of Triangle Publications,
Philadelphia, group station and CATV
owner, asked the FCC to reconsider its
September rejection of the proposed
experiment (BROADCASTING, Oct. 9).

Stiff opposition to the plan came
last week from Westinghouse Broad-
casting Co. (kyw-Tv Philadelphia)
WIBF-TV, same c¢ity, and the copyright
owners, a group of film producers and
distributors. Multiple-CATV-owner Na-
tional Trans-Video Inc. supported the
proposal.

Prime commission objections to the
original plan were the length of the
experiment, five years (Suburban now
has offered to conduct the experiment
for a period of six months), and the
imminence of copyright legislation that
would affect future CATV operations
(BROADCASTING, Sept. 18).

That such legislation is in the works,
Westinghouse said, is one of the major
difficulties with the Suburban plan since
it will be concerned with a CATV op-
eration that “realistically, will never
come into existence.” Further, the
broadcaster noted the plan fails to take
into account other developments that
might affect the proposal: the ad hoc
Hatch-Stern committee (BROADCAST-
ING, Oct. 30) and the FCC's eviden-
tiary hearing process in top-100 distant
signal importation cases. Suburban’s
claim that the commission’s hearing
process is useless, Westinghouse said, is
“premature.” With only one such trial
to date (the San Diego CATV case,
BroapcasTING, July 25, 1966 et seq.),
the broadcaster suggested the method
has not yet been given a chance to
either prove or disprove itself,

Goshen, Ind.? = Westinghouse said it
is not enough to “simply find a market”
where such a plan might prove valu-
able, but that there is a need to find a
CATYV operation “consistent with what
will in fact come to pass.” Perhaps, the
broadcaster suggested, the CATV ex-
periment proposed for Goshen, Ind.
(BROADCASTING, Oct. 16) would pose
fewer problems.

(At the Oct. 18 meeting of the Hatch-
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REPETITION. ..

is one of the problems confronting your sales
representatives. Here, they need all the help
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Through consistent tradepaper advertising you'
can deliver your sales message often enough to“
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Stern committee that group endorsed
the Goshen experiment, but not the
Suburban proposal.)

WiBF-Tv claimed that acceptance of
the Suburban plan might effect a con-
centration of control of mass media
(Suburban’s parent, Triangle, publishes
several Philadelphia newspapers as well
as national publications such as TV
Guide) and have an adverse effect on
the competitive status of other Phila-
delphia CATV’s. The broadcaster also
alleged that Suburban, by failing to
exempt charges specifically in its pro-
posal, might require its subscribers to
pay for participation in the experiment.
Such charges are against commission
rules.

The copyright owners rejected the
proposal, saying that the patterns of the
CATV industry, “which have prospered
thus far on the basis of not paying for
the product it sells,” are going to bg
different upon passage of copyright
legislation. And the owners said that it
makes little difference “in the irrele-
vance of experimental operations con-
ducted in present free-loading condi-
tions” whether legislation is imminent
in one year or even two years. The
owners instead supported the “well-
settled” policy of the commission in
holding evidentiary hearings on similar
CATYV proposals.

Will a $25,000 gift
win a CATV franchise?

A new wrinkle in winning a CATV
franchise has unfolded in Jefferson
City, Mo.

The wrinkle—an outright gift of
$25,000—was apparently good enough
for the city’s councilmen tentatively to
award a franchise to the donor, Inter-
national Telemeter Corp., Los Angeles-
based multiple CATV owner and wholly
owned subsidiary of Gulf and Western
Industries Inc.,, New York, a holding
company that also owns Paramount
Pictures Corp., among other interests.

The tentative franchise was granted
to International Telemeter after its last-
minute cash offer. Capital City Tele-
cable Corp., a local firm headed by
LeRoy T. Carlson, holder of CATV
franchises in Missouri and Kansas and
a major stockholder in Continental
Telephone Corp., St_ Louis, a multiple
CATV owner, who also met all terms
of the city ordinance. If council
members hold fast against protests, in-
cluding those from area newspapers
and radio stations, International Tele-
meter formally will be granted the
CATV franchise today (Nov. 6).

A Capital City Telecable spokesman
said that since the council closed its
doors to all other applicants, his firm
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and International Telemeter were to
be judged solely on their ability to
meet the terms of the city ordinance.
“Instead,” the spokesman said, “they
[International Telemeter] made their
$25,000 offer behind closed doors. The
only fair thing to do would be to judge
our applications according to terms
of the city ordinance, or reopen the
bidding to all interested firms.”

Both firms are prepared to invest up
to $800,000 in a 12-channel system.
Installation would be free, monthly
service would run $4.50 and the city
would receive 5% of annual gross reve-
nues or $10,000 yearly, whichever is
greater.

NAEB set
for convention

NET's White starts
sessions with word on

‘go for broke’ projects

Within the context of 1967 as “a year
of decision for public television,” John
F. White, president of National Educa-
tional Television was to report to NET
affiliates in Denver Sunday (Nov. 5),
the day before the opening of the Na-
tional  Association of Educational
Broadcasters convention.

In prepared remarks, Mr. White was
to describe a number of what he called
“go-for-broke” demonstration projects,
such as the Public Broadcasting Labo-
ratory’s two-hour news and cultural af-
fairs show that was to start yesterday
(Nov. 5), the joint NET-Eastern Edu-
cational Network interconnection proj-
ect, NET's national interconnection for
special events such as the President’s
State of the Union message and Paul
Niven’s interview of Svetlana Allilu-
yeva. But he gave heaviest emphasis to
educational-television efforts.

Mr. White praised the active lobby-
ing of the Educational Television Sta-
tions (ETS) Division of the NAEB,
and added that “contacts with your con-
gressman may have tipped the balance”
for passage of the public broadcasting
act of 1967, establishing the Corp. for
Public Broadcasting. He warned, how-
ever, that they faced “a second test”
of “finding some basis of coordination
[of demands on the CPB] that might
permit it to concentrate on the long-
range effort and not spend its precious
time refereeing a ‘free for all.’”

He also discussed what he called “a
semantic smoke screen [that] has ob-
scured the whole subject of intercon-

nection,” and said *the best way to
eliminate confusion is to demonstrate
how interconnection works—including
regular network service.”

The NET “affiliates committee has
created the network allocations council
as a subcommittee” to “‘explore the po-
tential and problems of scheduling a
national noncommercial television net-
work,” he said.

That council was to receive a report
Saturday (Nov. 4) from Donald
Quayle, executive director of the East-
ern Educational Network, on the joint
NET-EEN pilot project in regional net-
working, and the NET affiliates were
to be updated on its progress by Ger-
ard Appy, NET vice president for net-
work operations.

NAEB put the final touches on its
convention agenda with the announce-
ment that Ben Holman, assistant di-
rector for media relations, Community
Relations Service, Department of Jus-
tice, will address the Monday evening
general session on the crisis in the cities.

The convention agenda:

Convention Activities:

Monday, Nov. 6.

9 a.m.—Official exhibit opening.

9:15 a.m.—Keynote general session. William
G. Harley, president, NAEB, presiding. Address:
R. Buckminster Fuller, professor, Southern I[lli-
nois University.

10:30 a.m.—Program screenings begin, to be
run continuously except during general sessions.
Professional interest section meetings: utiliza-
tion, engineers, graphic artists, producer/di-
rectors, researchers and television teachers.
Meeting of State Educational Television Authori-
ties: Dr. Lawrence T. Frymire, executive direc-
tor, lllinois Telecommunications Commission,
chairman.

10:30—Concurrent special interest sessions:
Instructional radio: Richard Forsythe, Purdue
University, chairman. Research in educational
broadcasting: Dr. Lawrence Myers, Syracuse
University, chairman. Advanced communication
technology for broadcast management: Robert
Nissen, Rosner Television Systems, speaker.
Community antenna television: Robert Woods,
Krieger & Jorgensen, Washington, chairman;
Frederick Ford, president, National Cable Tele-
vision Association, William G. Harley and Hoit
Riddleberger, both NAEB, participants. FCC
consultation: Dr. Robert Hilliard, Educational
Broadcasting Branch, FCC, coordinator.

Noon--Special session. Details of the Public
Broadcasting Act: Jack Burke, NER chairman,
chairman; Dean W. Coston, deputy under secre-
tary, Department of Health, Education and Wel-
fare, speaker.

12:30 p.m.~—Luncheons: ETS copyright com-
mittee; ETS labor committee; ETS/PS board
subcommittee; Western Educational Network;
Editorial board, Educational Broadeasting Re-
view; Eastern Educational Radio Network.

1 p.n—Armed Forces Program.

2:30 p.m.—Second general session. Robert F.
Schenkkan, vice chairman, NAEB board of di-
rectors, presiding. Address: Rosei Hyde, FCC
chairman.

. 3:30 pm.—Concurrent special interests ses-
sions. Educational broadcasting and the copyright
law: Rhea Sikes, WQED(TV}-WQEX(TV) Pittsburgh,
chairman. Career developments—domestic and
international —in  educational  broadcasting:
Carol Whitcomb, personnel services, NAEB, co-
ordinator. The efficient use of educational broad-
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casting in_adult education projects: Robert
Smith, WETA-TV Washington, chairman. |TFS/
ETV: new relationships: Dr. Robert Hilliard,
FCC, chairman.

5 p.m.—Cocktails,

6:30 p.m.—Exploring employment opportuni-
ties: Or. Frederick Breitenfeld, Maryland Educa-
tional Broadcasting Commission, chairman.

8 p.m.—Third general session. Jack McBride,
chairman, NAEB board of directors, presidirEl%.
Robert Squier, assistant to the president, NET,
moderator. Address: Ben Holman, Community
Relations Service, Department of Justice.

8:30 p.m.—Television for preschool children:
Dr. Rose Mukurji, Brooklyn College, chairman.

Tuesday, Nov. 7.

9 a.m—Special general session. William 6.
Harley, president, NAEB, presiding. Address:
Robert S. McNamara, US. secretary of defense.

10:45 a.m.—Division business meetings.

Noon—Luncheons: Educational Television Sta-
tions: Thomas Hoving, chairman, National Citi-
zens Committee on Public Television, speaker.
Instruction: Wendell Pierce, executive director,
Education Commission of the States, speaker.
National Educational Radio: Grover Cobb, chair-
man of the board, National Association of Broad-
casters. Engineering: no speaker.

2 p.m.—Division meetings, Educational Tele-
vision Stations: Jack McBride, chairman, NAEB
board of directors, presiding. National Educa-
tional Radio: Jack Burke, chairman, NER board,
presiding. Federal assistance for radio: Ray-
mond Stanley, U. 8. Office of Education, chair-
man.

3 p.m—Radio and the community: William
M. Greenwood, public-affairs director, NER/WAMU
Washington, chairman.

5 p.m.—Research advisory committee meet-
ing. Publications advisory committee meeting.
State Educational Television Authorities meet-
ing. Regional networks panel discussions.

8 p.m.—Rocky Mountain Network meeting.
iSoutheastern Communications Association meet-
ng.

Wednesday, Nov. 8.

9 am.—Fourth general session. Dr. George
E. Bair, educational director, South Carolina ETV
Commission, presiding. Address: Vernon Bron-
son, Office of Research and Development, NAEB.

10:30 a.m.—Concurrent special interests ses-
sions. Education comes of age in American
Samoa: Vernon Bronson, NAEB, chairman. Com-
munity public relations: Montez Tjaden, KWTV
{TV) Qkiahoma City, chairman. Physical plants
and facilities: 0. Leonard Press, executive di-
rector, Kentucky Authority for ETV, chairman.
Multiplexing: its possibilities and problems: Al-
bert P. Fredette, WAMC-FM Albany, N. Y., chair-
man.

Noon Luncheon. Representatives of national
and regienal networks and libraries.

1 p.m—Individual member meeting: James
A. Fellows, assistant to the president, NAEB,
chairman.

2 p.m.—NAEB business meeting. Edwin G.
Burrows, chairman, NAEB board of directors,
presiding. Report of the president: William 6.
Harley.

3 p.m.—Concurrent special interest sessions.
ETS program service: David H, Leomard and
Duane Straub, ETS program service, chairmen.
Instructional broadcasting in the large cities:
James F. Macandrew, New York City board of
education, chairman. Management and indus-
trial training: Dr. George E. Bair, South Caro-
lina ETV Commission, chairman. Progress re-
port: EPIE & EMC: P. Kenneth Komoski, Edu-
cational Products Information Exchange, speak-

er.

6 p.m.—President's reception.

7:30 p.m.—Banquet. William &. Harley, pres-
ident, NAEB, presiding. Man of the Year award:
Dr. James R. Kiilian Jr. Address: Leonard Marks,
directer, U. S. Information Agency.
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A new role in
the urban crisis

Nick Johnson proposes
new FCC office to study

cities’ communications
The nation’s cities—their streets

choked with traffic, their white and
Negro populations increasingly distrust-

ful of and hostile to each other and their

other characteristics which frequently
make them ungovernable—obviously
need all the help they can get. So why
not bring the marvels of the communi-
cations revolution to bear on their
problems?

This was the burden of the speech
that FCC Comntissioner Nicholas John-
son delivered in Boston last week, at
a regional fall meeting of the National
Association of Broadcasters (see page
70C). His leading recommendation was
for the creation within the commission
of an Office of Urban Communications,
whose principal function would be the
study of communications regulations in
terms of cities.

But the obligation he feels broad-
casters have for involvement in com-
munity affairs, as indicated in the
speech, appears to go beyond anything
other commissioners have expressed. He
would, for instance, have broadcasters
grant access to their facilities to “every-
one” in the community; “spokesmen”
would not be sufficient.

The commissioner, who talked of the
need for communicators and “urbanolo-
gists” to reshape their approach to urban
problems along lines that would merge,
saw the proposed Office of Urban Com-
munications as a key element in the new
approach the commission might take.
The office would comprise “‘a very small
number of professional employes” who,
besides thinking of communications reg-
ulations in terms of cities, would facili-
tate the exchange of information.

Duties = They would, among other
things, study the research and develop-
ment being done in communications
to gauge the extent to which they are
addressed to improving contacts be-
tween cities, as opposed to within cities,
and to examine measures broadcasters
in different areas are taking to meet
their respective needs, and to determine
which seem to be useful.

He also said the commission should
step up its “presently less-than-energetic
efforts to give life to the policies” be-
hind the U. S. Court of Appeals de-
cision in the wWLBT-Tv Jackson, Miss,-

. 3 course and a 9-hole course and re-
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case, which “requires the commission
to hear the views” of representative
community groups in passing on license
grants and renewals.

And he said the commission should
initiate an inquiry in which other agen-
cies, licensees, city governments, and
civic groups could present their views
on the public-service potential of
broadcast stations in urban areas. “The
inquiry,” he said, “would be used to
lay a foundation for reformulating FCC
policy in regard to the public-service
requirements of broadcasting in metro-
politan centers.”

He noted that interest in communica-
tions is growing at other federal depart-
ments concerned with urban problems
—the Department of Health, Education
& Welfare, among others—and said
such departments should not only ac-
quaint themselves with commission poli-
cies but should help that agency shape
those policies in accordance with urban
needs.

Broadcasters’ Obligation = But broad-
casters themselves “must make intensi-
fied efforts to meet their difficult but
critical responsibility of carrying infor-
mation to and from the different com-
munities within our urban complexes,”
he said. Specifically, he urged broad-
casters to urge their reporters to dig
for relevant information for newscasts
“before issues of importance in the

ghettos explode in a riot. . .”

Furthermore, he said, involvement
isn’t a sometime thing. “It must go on
every day, with 30-second and minute
spots, and with daily reports in the
local news shows.” Then he added:

“It means letting the people of your
community, and their conditions, speak
for themselves, in their own idiom—
not just through the filter of a ‘respon-
sible’ spokesman or reporter. It means
encouraging individuals and groups to
develop programing. It means that
everyone in the community must have
access to the media: all ages, from
grade-school students to senior citizens;
all racial, religious and ethnic groups;
all civic organizations; the man in the
street as well as the man in the execu-
tive suite.” He said that that need im-
poses “a special burden” on educational
radio and television also.

Earlier in the speech, the commis-
sioner had suggested that broadcasters
could do more than they have in over-
coming the “alienation” he says “is
endemic in our cities”—and not con-
fined to one race. “Television and radio
have, of course, done perhaps more
than any other social institution to make
bearable the boredom and loneliness
of urban life,” he said. “But have you
done enough?”’

“What efforts have you expended to
make your programs an instrument by

commission could ever be.
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which the lonesome individual, or the
excluded social group, is integrated into
the social fabric of your city?”

Redefine Local Service ® He also said
that “we must redefine and reaffirm our
commitment to that tired cliche of our
profession—-‘local service.”” He called
the concept “an ikon that no longer
receives even our ritualistic bows except
at renewal time.” But he places much
of the blame for that on the commis-
sion. “My colleagues and 1 have never
sat down to figure out what we mean
by ‘local service,’” he said.

One novel approach to the cities’ com-
munications problems that he suggests
involves the appointment by city gov-
ernments of an official who would be
responsible for “the comunications
needs and activities” of his city. Such
an official would be charged with,
among other things, establishing priori-
ties in the use of frequency space by
city agencies (and possibly by private
users as well), as the Office of Tele-
communications Management does for
the federal government. If local gov-
ernments created such an office, he
said, it should be granted “a formal and
to some degree autonomous role in the
decisions of the FCC on frequency al-
location.”

In that connection Commissioner
Johnson noted that although the com-
mission thinks of land-mobile radio as
a nationa] problem, the spectrum-short-
age problem is centered in that 2% of
the geographical area of the country
that is occupied by the largest cities.

The commissioner also saw broad-
casters serving as a replacement for
the communications link that ward
heelers once provided between the
levers of government power and the
people (stations could inform the pub-
lic of the various government serv-
ices available to them—and some al-
ready do), and foresaw communi-
cations as playing a potentially crucial
role in solving the transportation prob-
lem (sophisticated sensory devices
linked to computers could be used to
regulate the flow of traffic). “The tools
are at hand to make urban life govern-
able and liveable,” he concluded.

“We in the communications business
and those directly responsible for our
cities’ welfare must make it their ur-
gent business to take account of the
communications revolution, and to put
its gifts at the service of urban man.”

Changing hands...

ANNOUNCED = The following station
sales were reporied last week subject to
FCC approval. (For FCC activities see
For THE RECORD, page 77).

= Wunr-Tv Hartford, Conn.; WBAU-TV
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Buffalo, N. Y., and wNTu-Tv Norfolk,
Va.: Construction permits sold by Al-
bert G. Hartigan and associates to
Evans Broadcasting Corp., in which
Mr. Hartigan and group will hold 50%
interest initially, for $150,000 for 50%
ownership by Thomas M. Evans plus
option to acquire 30% more for $360,-
000 (see page 68).

& Woko Albany, N. Y.: Sold by Carl
Lindberg and Howard Hayes to Har-
rison Fuerst for $750,000. Mr. Fuerst
is president of Area Radio Inc., owned
by Welcome Radio Inc., licensee of
wsLR Akron, Ohio. Messrs. Lindberg
and Hayes, principals of woko Inc.,
own WPIK Alexandria and wxRA(FM)
Woodbridge, both Virginia. Woko op-
erates fulltime on 1460 kc with 5 kw.
Broker: Blackburn & Co.

= WoiB and wola(FM) Saline, Mich.:
Sold by Herbert W. Lester to Ronald
E. Felty, Thomas J. Boodell Jr., James
A. Peterson, I. Henry Curtiss and
Theodore C. Anderson for $180,000.
Mr. Felty is minister and is president
of WBRT Bardstown, Ky. Mr. Curtiss is
president, and Mr. Anderson vice pres-
ident of insurance brokerage firm. Mr.
Boodell is attorney. Mr. Peterson is
national representative of insurance
company. WoIB is daytimer on 1290 kc
with 500 w. Wora(FM) operates on
102.9 mc. with 10 kw.

» KkJo St. Joseph, Mo.: Sold by Joseph
W. Marti and the estate of John Marti
to Thomas R. Elkins and others for
$150,000. Mr. Elkins is president of
Marti Broadcasting Corp., licensee of
KKJO. KKJo operates fulitime on 1550
ke with 5 kw.

» KMyrR(FM) Denver: Sold by Craig
R. Bowers, Rebecca Bowers, Arthur L.
Robertson, Stephen T. Susman and
Morris H. Susman, to Doubleday
Broadcasting Co. (Nelson Doubleday,
chairman of the board), for $101,194.
Doubleday is licensee of Kosa-Tv Odes-
sa-Midland, krob-AM-Tv El Paso, KITE-
AM-TV San Antonio (Terrell Hills) and
KDTv(Tv) Dallas, all Texas; KRNO San
Bernardino, Calif.; xkHow Denver and
KDEF-AM-FM Albuquerque, N. M. KMyr
(FM) operates on 95.5 mc with 51 kw.

NAB flies red flag
on subscription TV

The National Association of Broad-
casters is sounding the alert that pay
TV is just around the corner and that
Congress cannot be depended upon to
head it off unless a prompt campaign
to influence lawmakers can be mounted.

In Boston last Monday (Oct. 30),
Paul B. Comstock, NAB vice president
for government affairs. warned broad-
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casters at the NAB’s fourth regional
meeting (see page 70A) that a vote on
the only pay-TV bill before the House
Communications Subcommittee could
be expected any day and that it might
go against opponents of subscription
TV. “If the Congress does not voice its
stand against pay TV,” he said, “there
is great danger that [the FCC] may
proceed to authorize pay TV—despite
the lack of public demand and despite
the absence of clear authority from
Congress.”

Briefings on the issue were also
mailed to NAB legislative liason mem-
bers at the state level with a suggestion
that a repeat of an earlier campaign
might be in the offing if it seems neces-
sary. In 1958 viewer opposition was
solicited; some congressmen still recall
the issue as generating more mail that
year than all other issues combined.
Pay-TV development was held by the
resulting congressional pressure to a
program of limited testing in selected
markets.

(Meanwhile, House Subcommittee
Chairman Torbert Macdonald {D-Mass.]
said that, as promised, a vote would
come soon on the bill before his panel
that would prevent the FCC from giv-
ing the go-ahead to any pay-TV system
without the express permission of Con-
gress. He told BROADCASTING that the

vote could come this week if a sub-
committee hearing on power matters
does not extend beyond midweek.)

Short-term renewal
proposed for KCTY

Doctoring of radio logs proved to
be the most serious of several alleged
misdemeanors charged against the oper-
ations of KcTy Salinas, Calif., according
to FCC Hearing Examiner Basil P.
Cooper. In an initial decision last week
the examiner rapped licensee Allen C.
Bigham Jr., for his “cavalier attitude of
assuming everything is all right {at the
station] while he stayed in bed,” and
recommended a one-year renewal of the
KCTY license subject to forfeiture of
a $10,000 fine. That amount is the
maximum permitted under commission
rules.

The KCTY license renewal application
was designated for hearing last July
to determine whether Mr. Bigham had
relinquished control of the station to
an alien and falsified station logs to
conceal rule violations, and whether
KcTy had broadcast ads concerning a
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Indications are that Representa-
tive Torbert Macdonald (D-Mass.),
chairman of the House Commerce
Committee’s Communications Sub-
committee only since early this year,
is rapidly warming to his new con-
gressional specialty. Pleased by his
subcommittee’s progress on commun-
ications matters so far this year—
and gaining confidence in his ability
to meet and master many of the in-
tracacies of what he terms America’s
fastest growing industry—the 50-
year-old congressman from subur-
ban Boston has already started mak-
ing additional waves on the commun-
ications industry’s none-too-peaceful
waters.

And larger perturbations seem to
be on the horizon. Last month, signs
in the wind became abundant:

s The first on-the-record congres-
sional look at pay TV since the days
of former Commerce Committee
Chairman Oren Harris—an arch foe
of subscription television—found a
subcommittee chairman in charge
whose mind was not made up in
advance (or at least not firmly pre-
committed). Mr. Macdonald’s first
hearing on a broadcasting matter

since he exercised his seniority and
took over the reins of the communi-
cations panel from its previous chair-
man, Walter Rogers (D-Tex.), also
revealed him as a chairman with no
particular ideological commitment to
commercial broadcasting as it is
now constituted (BROADCASTING, Oct.
16, 23).

s Two weeks ago, he reaffirmed
before an Electronic Industries Asso-
ciation audience in Los Angeles a
stand he had taken earlier at a
cable-television gathering—that the
nation's basic communications law
was in serious need of revision
(BROADCASTING, Oct. 30, July 3).

= And at the Los Angeles meeting
he went a step further with a con-
crete suggestion that a new cabinet-
level department based on the White
House’s Office of Telecommunica-
tions Management be assigned the
chore of allocating frequencies. (An
EJA news release subsequently said
Mr. Macdonald had “proposed” such
an agency or department. “Not so,”
says the congressman. “I said it may
be the solution to the coordination
of government and public alloca-
tions.”

" Macdonald ready to tackle all of communications?

Administration Could Act = Last
week in an interview Mr. Macdonald
told BROADCASTING that as he under-
stands the law the administration
could take the major step of creating
a department of communications
without prior congressional approval.

Under its reorganization powers,
he explained, the administration
could consolidate many communi-
cations-oriented executive functions
into one agency, which the Congress
could block or modify only by tak-
ing positive action within 60 days.
This route was followed, he noted,
in the establishment of the Depart-
ment of Transportation.

He also noted that President
Johnson’s task force on communi-
cations (BROADCASTING, Aug. 21)
has at least the potential for prescrib-
ing radical changes in the present
setup, some of which would be sent
to the Hill in the form of legislative
proposals. Thus, at least for now,
he admits, the administration has
the ball.

But this does not rule out pre-
paratory action by his subcommit-
tee; in fact, in the light of the com-
plexity of the issues it almost man-

lottery and violated sponsorship-identi-
fication rules. The commission also di-
rected that should the examiner find
the hearing record does not warrant
denial of license renmewal, he should
recommend what fine should be imposed
{BROADCASTING, July 18, 1966).

According to Examiner Cooper’s find-
ings, Mr. Bigham did not relinquish
control of the station. However, the
examiner said the record supported the
-other charges.

What really piqued Examiner Cooper
was Mr. Bigham’s alleged practice, for
-about six months, of doctoring the KcTY
logs to indicate that a first class engineer
had been on duty at the station at all
times. The facts showed, said the ex-
aminer, that “either he or one of his
engineers had been too lazy to get out
of bed” to put the station on the air,

Although the FCC's broadcast bureau
had urged denial of the license renewal
on this charge alone, the examiner
found that such denial “which would be
tantamount to a fine or penalty in excess
of $100,000 is rather severe for acts
‘which while stupid were not motivated
by either avarice or malice.” Instead,
the examiner concluded, the rule vio-
lations were more “occasioned by either
-ignorance or lack of understanding of
the reasons for the necessity” of com-
plying with the commission’s rules.

‘700 (MEDIA}

NAB radio code
gains 15 stations

The National Association of Broad-
casters radio code showed a net gain
of 15 stations (eight of them noncom-
mercial), as 30 stations were added and
15 stations were withdrawn between
July 15 and Aug. 15.

In the same period, the TV code
picked up one station, KTVR(TV) La
Grande, Ore.

Radio additions: KTMN Truman,
Ark.; komy Watsonville and kQMs Red-
ding, both California; wPKM(FM) non-
commercial, Tampa, and WsAF Saraso-
ta, both Florida; wpcL Douglasville and
wRwH Cleveland, both Georgia; KYME
Boise, Idaho; wBEz(FM) noncommer-
cial, Chicago; KSAC-AM-FM noncommer-
cial, Manhattan, Kan.; WEKY Richmond
and wMTa Central City, both Kentucky;
kpwA Hastings, Minn.; kBIL Liberty,
Mo.; KFMQ(FM)} and KLMS, both Lin-
coln, KkNEB Scottsbluff, and xuvr Hol-
drege, all Nebraska; KUNR(FM) non-
commercial, Reno; WRUR-FM noncom-
mercial, Rochester, N. Y.; Kpsu(Fm)
noncommercial, Fargo, N. D.; wsLN
(FM) noncommercial, Delaware, Ohio;
KELI Tulsa, KVIN Vinita and kxwLG
Wagoner, all Oklahoma; Kixz Amarillo

and xTRN Wichita Falls, both Texas;
waNT Richmond, Va., and kwyz Ever-
ett, Wash.

Radio withdrawals: Kpca Marked
Tree, Ark.; kaHR Redding, xcno Al-
turias and kwa Stockton, all California;
wBRY Waterbury, Conn.; wrIN Ren-
neselear, Ind.; wgL1 Babylon and woTT
Watertown, both New York; wMGs
Bowling Green, Ohio; KkvyL Holden-
ville, Okla.; kMcM McMinnville and
KQEN Roseburg, both Oregon; woRrG
Orangeburg, S. C.; Kkwic Salt Lake
City, and keEpo Longview, Wash.

Levittown to break
another barrier

People who live in Levittown, Pa.,
about 10 miles north of Philadelphia,
are accustemed to being stared at—after
all Levittown was one of the first new,
low-cost towns built in the U, S. Pretty
soon Levittowners are going to be the
object of the broadcasting industry’s in-
terest; it soon will have the nation’s first
24-channel cable television system.

The start of construction of the $1-
million system was announced last week
by Lower Bucks Cablevision Inc. Jer-
rold Electronics Inc., Philadelphia, is
the turnkey contractor for the 250-mile
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dates it, he added. And although it
is too late in this session to begin
the monumental task that communi-
cations-law revision portends, Con-
gressman Macdonald said that hear-
ings on the possibility would very
likely begin next year.

His growing sense of urgency in
the matter, he notes, comes from
three considerations:

s The FCC, as it is presently or-
ganized and funded, is overburdened.

s The Communications Act itself
is clearly outmoded because of many
unforeseen developments since it was
adopted in 1934.

= Because technology is on the
march, “I can foresee fantastic ad-
vances in the next decade,” he said,
“and frankly we don’t have the per-
sonnel and machinery to keep up
with it, let alone exploit it for the
public interest. It [the Communica-
tions Law] needs revamping.”

And as an indication of the im-
portance with which he now views
the subject, he adds: “If politics can
ever catch up with the technology—
if legislators would really become
aware of what’s possible in this field
—communications would become
the number-one subject for Con-
gress.”

system that will reach some 28,000
homes in Levittown and adjacent areas,
The first 50 miles are expected to be
completed by January; the entire sys-
tem later next year.

Initially the system will carry 18
channels of TV programs and other
services, including eight Philadelphia
TV stations and four New York inde-

pendents. The other six channels will
include four devoted to local program-
ing and public service, a time-weather
channel and a special news channel.

Because the Philadelphia TV signals
come in strong in Levittown, resulting
in interference to the stations carried
“on-channel” on the cable, the 24-chan-
nel system was chosen to permit those
stations, as well as the New York sta-
tions which put a grade B signal into
the community, to be converted to other
channels on the cable. New York sta-
tions put a grade B signal into Levit-
town, thus taking it out of the top 100
market rule which would have required
a waiver from the FCC.

The 24-channel system will result
from dual cable construction, actually
two coaxial cables. Each customer’s TV
set will be equipped with a switch, per-
mitting him to choose between the two
12-channel systems at the flick of a
finger.

Lower Bucks Cablevision Inc. is prin-
cipally owned by multiple cable owner
Philadelphia Community Antenna Tele-
vision Co., a subsidiary of the Philadel-
phia Bulletin. John Zettick is president
and Pat Deon, vice president of the sys-
tem. PCATV operates CATV systems
in Santa Barbara, Calif., where the Bul-
letin owns the Santa Barbara News-
Press (xTMS-AM-FM) and in Sarasota
and Venice, Florida. PCATV also holds
franchises for CATV in more than 30
communities in the Philadelphia area,
as well as one for the eastern portion of
northeast Philadelphia proper.

Nebraska completes network

The seventh and last of the Nebraska
Educational Television Network went
on the air last Wednesday (Nov. 1)
when ch. 19 xkxNE-Tv Norfolk started
broadcasting. Engineering  Director
William Ramsey said the station has

FANFARE

NCTA plans new film
for its national week

To celebrate National Cable TV
Week, Feb. 4-10, 1968, the cable-TV
industry is going to rely heavily on a
color documentary film, The National
Cable Television Association announced
last week that it has commissioned Irv-
ing Gitlin Productions Inc., New York,
to produce a 16mm color documentary
film on the CATV industry. Cost is
estimated in the $50,000 range. Prints
will be sold by NCTA for a nominal
fee to members, who will be urged to
use them for showings to local civic
groups, as well as to buy time to run
them on local TV stations.

The new documentary will supersede
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color capability.

It is broadcasting with 282 kw visual,
56.2 kw aural with antenna height of
1,110 feet above average terrain.

CATV cracks down on
subscribers initiative

CATYV subscribers in the little town
of Walton, N. Y. (1960 population
3,855), have been told that their do-it-
yourself projects—hooking up a second
TV set to the one already connected to
the cable—has to cease. And the dead-
line is Nov. 1.

Walton Community Antenna System,
which has operated a five-channel cable
system in that upstate New York com-
munity for 15 years, took a full-page
advertisement in the local newspaper
to warn its 1,200 customers that second
TV connections performed by subscrib-
ers themselves were forbidden. The
reason: customers buying color TV sets
—and according to Edwin Miller, presi-
dent of the CATV system, about 200 of
his customers have already done so—
have been connecting the color set to
the cable on their own, and then, using
a 300-ohm lead, reconnecting the black-
and-white set to the same terminals. The
split of the incoming signal reduces the
signal strength going into the color set,
with resultant poor pictures for which
the cable operator has been getting the
blame.

The Walton CATV system is offering
to install second sets to the cable with-
out an installation charge — but of
course subscribers will have to pay an
additional monthly fee for the second
connection. Walton feeds its customers
three TV signals from Binghamton,
N. Y., and two New York independents
via microwave.

the existing 16mm film on CATV pro-
duced about five years ago.

The choice of the Gitlin firm to pro-
duce the film was made by NCTA’s
public relations committee, which is
headed by Irving B. Kahn, Teleprompt-
er Corp. H. Taylor Vaden, Triangle
Stations, will represent NCTA in the
production of the film.

Drumbeats...

Off the presses = Fifth edition of the
National Association of Broadcasters’
booklet of awards and scholarships in
radio-TV lists a total of 293 now
available. The figure is nearly double
those contained in the fourth edition of
“Awards, Citations and Scholarships in
Radio and Television.” Booklet shows
availability of 194 scholarships, 92

awards to networks, stations, ad agen-
cies and individuals, and 22 engineer-
ing awards.

TV games at home = Bresee, Smith &
Associates, Hollywood, television mer-
chandiser, has been appointed as the
exclusive merchandising representative
for ABC-TV’s upcoming How's Your
Mother-in-Law? series. Bresee and
Smith also represent The Dating Game,
The Newlywed Game, The Family
Game and Dream Girl of ’67. Parlor
game versions of The Dating Game and
The Newlywed Game already are on
the market, with an estimated 1 million
games to be sold this Christmas. The
play-at-home version of The Family
Game is also expected to be marketed
soon across the country, All shows in-
volved are out of Chuck Barris Pro-

n



Peters, Griffin, Woodward at a
special meeting of employes in its
New York office last week distrib-
uted English Toby mugs whose qual-
ity of workmanship has made the
small jugs collectors’ items the world
over. The event was held to mark
PGW'’s 35th year in the business of
station representation and to point
up the vigor of the company as
depicted by its Colonel trademark,
one of the oldest in the broadcast
industry.

The Tobys, in the image of the
jovial Colonel, bright-eyed, white-
haired, hatted in a pearl-gray Hom-
burg and wearing a white carnation
in his lapel, were mailed and de-
livered to PGW clients and friends.
Though the ceremony and the dis-
tribution of the jugs made for a
simple procedure, the preparations
were complex and took about one
year from idea to execution, includ-
ing PGW’s commissioning Beswick,
of Stoke-on-Trent, the English pot-
tery firm that made and flew to New

PGW's Colonel is life of the birthday party

York several casts of the Colonel
before producing the jugs.

At the ceremony Nov. 1, in New
York, presided over by H. Preston
Peters, chairman, and Lloyd Grif-

fin, president, Mr. Peters presented
an historical explanation of the Col-
onel identification. He noted the
company (Free & Peters, founded
by James L. Free in Chicago in 1932
with Mr. Peters opening the New
York office a year and a half later)
in attempting to increase business
and add to the station list “often en-
countered resistance from prospec-
tive station managers [who felt]
that we were too young to sell
and handle their important sta-
tions.

“Our advertising agency at the
time created the Colonel [in 1934]
to symbolize maturity, perhaps even
experience and wisdom . . .”

Mr. Peters said that when small
clay statuettes of the Colonel were
issued in 1942 as a 10th anniversary
event, President Roosevelt, who
enjoyed knicknacks and the like on
his desk, was included in the mail-
ing. “The Colonel is now in Presi-
dent Roosevelt’s museum in Hyde
Park,” Mr. Peters said.

ductions and are shown on ABC-TV.

Retail-print promo = A newly syndi-
cated monthly newsletter for radio sta-
tions to mail to local retail merchants
is being used by wecit Lima, Ohio. The
four-page two-color format is geared
to the retailer with a brief news con-
cept of what’s happening in the national
retail trade. The Retail Marketing
Newsletter, covering most major cate-
gories in retailing, was sent to more
than 250 merchants and regional ad-
vertisers in November with over 40%
return of favorable comment. More
than 25 stations have signed up for
the service.

Golden Mike to Freeman = Doris Free-
man, account executive and broadcaster

THE FARTHER VISION

Educational Television Today

Edited by Allen E. Koenig and Ruane B. Hill

at wpx1 Jackson, Tenn., has been pre-
sented American Women in Radio and
Television's southern area Golden Mike
award for her contributions of com-
munity service in broadcasting and as
an individual. Mrs. Freeman in 1947
and 1955 created the character “Cousin
Tuny” for wbxt and WDXI-TV, respec-
tively, and has been highly active in
many charity organizations.

Talent search = Remember those old-
time movie talent searches—the kind
that discovered Lana Turner eating a
chocolate frappe in Schwab’s? NBC-TV
and Universal City Studios are resur-
recting them as a promotion for their
joint World Premiere two-hour feature
films for television. The search will
be conducted at the local station level

What is the future of one of the most power-
ful means of communication ever devised by

man—television? Articles, solicited from spe-
cialists, offer a perspective over the field of
educational broadcasting: they survey past
achievements, deal with current problems,
make recommendations for training of per-
sonnel, and offer suggestions for further ap-
$7.50

plication of ETV.

At your bookseiler or write direct.

W

THE UNIVERSITY OF
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BOX 1379

MADISON, WISCONSIN 53701
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by NBC-TV affiliates. Winners are
promised a key role in one of Univer-
sal's future motion pictures to be pro-
duced for broadcast on NBC-TV. Ap-
plicants are required to submit a
photograph and resume of their acting
background to the participating NBC-
TV affiliate in each local area.

SAi awards CBS « An award for “the
finest television series in the serious-
music field” has been presented to CBS
by Sigma Alpha Iota, women's national
music honorary. The award is for the
New York Philharmonic Young Peo-
ple’s Concerts and marks the fourth
consecutive year that CBS has received
the award.

Sarnoff gets Freedom Award

Brigadier General David Sarnoff,
board chairman of RCA, was presented
last week with the annual Freedom
Award of the International Rescue Com-
mittee for “distinguished service in the
cause of freedom.” In accepting the
award, General Sarnoff told a gathering
at the Waldorf-Astoria hotel in New
York that a new type of lifetime pro-
fession must be created to cope with the
impact of technology on the human and
natural environment. He warned that
the danger of technology slipping away
from human control “compels us to
look to new approaches to keep this
earth both tranquil and habitable.”
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INTERNATIONAL

News costs perplex Europeans

International TV news directors meeting hears that

U.S. techniques result in more news at lower budgets

What was conceived as a “get-ac-
quainted” meeting of Furopean and
North American news executives may
result in substantive changes in Euro-
pean broadcast news operations,

U.S. participants recently returned
from a two-day meeting of the Inter-
national Television News Directors
Association in Paris report that Euro-
pean news executives displayed keen
interest in American techniques of
news gathering and presentation.

The participants said European in-
terest was piqued by staffing and fund-
ing comparisons made during the con-
ference, which was attended by more
than 70 news directors from 17 nations
throughout the North Atlantic Com-
munity and the U.S.5.R. (BROADCAST-
NG, Oct. 30).

Presentations made during the meet-
ing showed that the television system
of one European country—the Nether-
lands—spends the equivalent of about
$700,000 annually to produce 24 min-
utes of news (not including commercial
time) daily. The staff needed to pro-
duce this daily quota of news consists
of clese to 360 people, including
stringers. In addition, the Dutch News
Service subscribes to the Associated
Press, United Press International,
Reuters, and the Netherlands National
News Agency.

In comparison, Robert Gamble, news
director of wrFBM-aM-FM-TV Indianapo-
lis, revealed that his staff of 22 turns out
12 hours 50 minutes per week of locally
produced television news on an annual
budget of about $510,000.

Efficiency = American participants
reported that European newscasters
“seemed very anxious to find out how
we do it. Qur presentations apparently
left some of the Europeans with the
feeling that they were terribly over-
staffed, or inefficient,” one participant

said.

U.S. news executives, however, were
impressed by one aspect of the Euro-
pean news operations. “Their equip-
ment js fantastically good,” said one
participant, “especially the French
color system. It's the most life-like I’ve
ever seen.”

American television news did come in
for some criticism from Sir Geoffrey
Cox, editor-in-chief of Great Britain's
commercial Independent Television
News, who said he found the number of
commercials in American newscasts a
“bad thing.” Sir Geoffrey had made a
study of American newscasts before mak-
ing a decision to insert a commercial in
ITN’s nightly 30-minute newscast. The
decision was a wise one apparently: “In
fact the one two-minute commercial
that we carry . . . brings us in three
times the total cost of making the news
program,” Sir Geoffrey said.

U.S. representatives to the meeting
described the conference as very suc-
cessful. “I think all of us were im-
pressed by what the other fellow is
doing,” said one participant. “We set
out to have a face-to-face exchange of
ideas, and that we did.”

Rediffusion, ABC
form production firm

London’s ABC Television and Re-
diffusion Television have agreed on the
formation of a joint company to pro-
vide weekday programs in the London
area beginning July 30, 1968. The new
company, Thames TV, will have a capi-
tal of about $16.8 million, equally di-
vided between the partners, but with
the majority of the voting control in
ABC’s hands. This arrangement is in ac-
cordance with the ITA directive that

FATES & FORTUNES

William A. Corley (I}, NBC manager
of Midwest news operations, and Sir
Geoffrey Cox {r), Independent Tele-
vision News, London, are shown at the
ITND conference in Paris.

ordered a merger of the two companies
last June, when program contracts came
up for renewal.

One problem still to be settled is the
future of Rediffusion's Wembley studios,
now on a three-year lease to Londen
Weekend TV. The studios could either
revert to Rediffusion or become the
property of Thames TV.

BBC requests rise in
radio[TV license fee

The BBC, needing another $42 mil-
lion annually for its development pro-
gram, has asked the government to in-
crease the radio/TV license fee from
$14 to $16.75. Although the BBC
converted last year’s deficit of $5.6 mil-
lion into a surplus of over $9 million
this financial year, these funds will be
quickly absorbed by color TV facilities,
the new pop-music service and local
broadcasting stations.

The BBC also disclosed that the
radio pirates gave a more extensive
pop-music service than it has been able
to provide so far. “The demand for
continuous popular music,” it says, “can
to some extent be met within the law,
but up to a dozen seaborn transmitters
operated in anarchy could not help but
meet it more profusely.”

BROADCAST ADVERTISING

Patrick E. O’Rourke, formerly ex-
ecutive VP and advertising director of
Family Weekly, Chicago, joins Knox
Reeves Advertising, Minneapolis, as
VP and marketing director, responsible
for coordinating media, research and
marketing departments. Arthur Cady,
formerly with Norman, Craig & Kum-
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mel and Young & Rubicam, both New
York, joins Knox Reeves, Minneapolis,
as art director-producer. Stan M, Gold-
stein, copy supervisor with Foote, Cone
& Belding, New York, joins Knox
Reeves, Minneapolis, as copy super-
visor.

Harold J. Hogan, with Campbell-
Ewald Co., Detroit, named VP.

Joh: B, Andersen, with Eastern Air-
lines, New York, named division VP-
advertising and merchandising of new-
ly named and enlarged advertising and
merchandising unit of Eastern.

Dona Davies, production manager on
Mattel account for Carson/Roberts/
Inc.,, Los Angeles, named administra-
tive head of broadcast production de-
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partment. Lois Crain, assistant produc-
tion manager of department, becomes
production manager. Renee Gruman,
on traffic desk, named assistant pro-
duction manager.

Carol Gilbert, di-
rector of research-
sales development, for
Robert E. Eastman &
Co., New York, elect-
ed VP.

Hugh H. Graham,
senior VP of Chirurg
& Cairns, Hartford,
Conn., given addition-
a] duties in area of industrial and cor-
porate communications. Charles H.
Gardner, senior VP of Chirurg &
Cairns, Hartford, named general man-
ager in charge of Hartford operations.

Miss Gilbert

Jack Winkelseth, associate media di-
rector at Daniel & Charles, New York,
appointed media director at W. B,
Doner & Co., Detroit.

Frank A. Wolfson, research analyst
at Ted Bates & Co., New York, joins
LaRoche, McCaffrey and McCall there
as research project director.

J. William Axtell, director of adver-
tising and promotion at wxyz Detroit,
named advertising and sales promotion
manager of WBBM Chicago, succeeding

Arthur H. Barnes, who joins WFLD(TV)
Chicago as director of advertising and
sales promotion. Charles Mann, with
PR staff of General Motors Corp., De-
troit, appointed director of advertising
and promotion for wxyz.

Malcolm D. MacDougall, VP and
creative director for BBDO, Boston,
named associate creative director at
BBDO, New York. Robert F. Schmal-
enberger, VP and head art director at
BBDO, succeeds Mr. MacDougall as
creative director in Boston.

Thomas Joerder, president of his
own management consultant business,
Joerder Associates Inc., appointed di-
rector of advertising and sales promo-
tion for Yardley of London Inc., New
York.

Jean F. Anderson named associate
research director of Clinton E. Frank
Inc., Chicago, and Jack L. Jasper
named VP of subsidiary Market Meas-
urements Inc.

Donald Stewart, senior VP, creative
director for Fletcher Richards Co.,
New York, joins Filmex Inc., that city,
as director of TV commercials and fea-
ture films.

William T. Latham, national sales
manager of WFTV(TY) Orlando, Fla,,
also appointed general sales manager.

Elmo Ellis, wse Atlanta, and
Reggie Martin, wsep Toledo, Ohio,
were re-clected chairman, and vice
chairman, respectively, of NBC
Radio affiliates executive committee
at meeting in San Juan, P. R., last
week (see page 58).

Also re-elected to committee was
Herbert L. Kreuger, wrac Worcester,
Mass.

Members of committee, seated

NBC Radio affiliates elect officers

(1-r): Mr. Martin, Mr. ENis, and
Kenneth F. Small, wRUF Gaines-
ville, Fla., secretary-treasurer. Stand-
ing (l-r): Michael 0. Lareau, woop
Grand Rapids, Mich.; Bill Bengston,
KoAaM Pittsburg, Kan.; Richard 0.
Dunning, kuQ Spokane, Wash.; Mr.
Kreuger, and James Caldwell, wave
Louisville, Ky. Not pictured is
Robert H. Harter, wHo Des Moines,
Towa.
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Byron Bellville, with xMox St. Louis,
appointed general sales manager.

James L. Shannon, account execu-
tive, wJas Pittsburgh, appointed sales
manager.

Kenneth Bryan, with wiGo Atlanta,
named sales manager.

John Trojahn, with kpot Scottsdale,
Ariz., named sales manager.

Richard Novik, sales manager, WLIB-
FM New York, adds wLIB to his sales
manager responsibilities. Larry Kingen
resigns as WILIB sales manager to
form advertising agency (BROADCAST-
ING, Oct. 16).

John Michael Keating, account ex-
ecutive for CBS Television Stations Na-
tional Sales, San Francisco, appointed
account executive in New York.

Leo P. Murray joins Bauer-Tripp-
Hening & Bressler, New York, as ac-
count executive.

Richard P. Ruggles 1, with Doyle
Dane Bernbach. New York, joins de
Garmo, McCaffery Inc., that city, as
all media buyer.

J. Robert Holland, news director of
wcCaAU-Tv Philadelphia, joins PR de-
partment of Lewis & Gilman, that city.

MEDIA

William J. Wheatley, formerly oper-
ations manager and head of program
department Of KFwB Los Angeles,
named general manager of wisC In-
dianapolis.

Ken Stephens, with kToP Topeka,
Kan., named manager of WTCR Ash-
land, Ky., replacing Seeb Tweel.

Waiter L. Jones,
sales manager of
WAMO-AM-FM Pitts-
burgh, appointed gen- |
eral manager.

Dan Hollingdale,
manager of wQpDy
Calais, Me., named
general manager of
wQDY, WHoU Houlton
and WMKR Millinocket, all Maine.

Mr. Jones

Jeffrey Sprung, program director
for wvox New Rochelle, N.Y., ap-
pointed station manager for WVOX-AM-
FM.

Ed Wallis, winp Chicago, elected
president of Illinois Broadcasters As-
sociation, succeeding Guy F. Main,
WCIA-TV Champaign. Other new IBA
officers: VP-TV, Milton D. Friedland,
wics(Tv) Springfield; VP-radio, Roger
Coleman, wagIL Galesburg, and secre-
tary-treasurer, M. H. Stuckwish, wrM
Taylorville.

Allan Land, wHiz Zanesville, Ohio,
elected president of Ohio Association
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of Broadcasters, succeeding Collis
Young, wcor Columbus. 0. T. (Sandy)
Dreshach, wepre Middletown, elected
first VP of OAB; Paul Gilmore, wHscC
Canton, elected second VP.

Ben Falber Jr, wTH! Terre Haute,
elected president of Indiana Broadcast-
ers Association. Other officers named:
Paul L. King, wawk Kendallville, VP-
AM; Hilliard Gates, wkJG Fort Wayne,
VP-TV; Frank Haas, wMri Marion,
VP-FM; Rabert B. McConnell, wisH-
Tv Indianapolis, secretary-treasurer;,
Jack T. Brandt, wiTz Jasper, assistant
secretary; William Quigg, wsiw Bed-
ford, assistant treasurer, and Eugene
Strack, wxLw Indianapolis, coordinat-
ing director.

Joseph S. Gans, Cable TV Co.,
Hazelton, elected president of Pennsyl-
vania Community Antenna Television
Association. Other officers elected:
Walter A. Kinash, Jjohnstown Cable
TV, Johnstown, VP, and Jay L. Sed-
wick, Armstrong Utilities Inc., Butler,
secretary.

Jerome W. Morris, formerly with
ABC, wJJD and WMAQ-AM-FM-TV, all
Chicago, appointed business manager
and chief accountant of KTAR-AM-FM-TvV
Phoenix,

Adolfo F. Luca,
with NBC legal de-
partment, New York,
since March 1966,
appointed senior at-
torney.

John Lawrence
Mansfield, labor rela-
tions technician for
Armour Agricultural
Chemical Co., Atlanta, joins WSB-AM-
FM-TV there as personnel director.

Colonel Harry Tabor, U.S. Army,
joins Office of Telecommunications
Management, Washington, as special
assistant to Cole Armstrong, deputy di-

Mr. Luca

=
Think small. If you save one
person from hanger, you
work a miracle. Give to CARE,
New York 10016
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rector of OTM. Colonel Tabor moves to
OTM from year’s assignment as direc-
tor of Beirut, Lebanon, research and
development fieid office, Department
of Defense.

PROGRAMING

Eugene H, King,
formerly with Voice
of America, wor and
wCBS, both New
York, named VP and
executive director of
Broadcasting Founda-
tion of America, that
city.

Abraham Schnei-
der elected to newly created post
of board chairman of Columbia
Pictures Corp., New York. Leo Jaffe,
executive VP, succeeds Mr. Schneider
as president, Mr. Schneider con-
tinues as executive officer of Colum-
bia Pictures, whose television sub-
sidiary is Screen Gems Inc. Serge
Semenenko, vice chairman of First
National Bank of Boston, becomes vice
chairman of board of Columbia Pic-
tures. Mr. Semenenko played key role
earlier this year by warding off efforts
by dissident stockholders to take con-
trol of company (BROADCASTING, Aug.
7.

Donald J. Sheaff, assistant plant
manager of TV division laboratory for
Technicolor Inc.,, Hollywood, named
VP and general manager of division.

William Shelton, film executive for
20th Century-Fox, appointed director
of foreign sales for Harold Goldman
Associates, Beverly Hills, Calif. produc-
tion and distribution company.

Mr. King

Cecil Brown, veteran newscaster now
at noncommercial KCET-Tv Los An-
geles, named TV consultant at Ency-
clopaedia Britannica Educational Corp.,
Chicago.

Julian Bercovici, executive with
Filmways Inc.,, New York, resigns to
enter independent production.

Allan Hotlen, formerly assistant pro-
gram director and music director of
wip Philadelphia, appointed program
director.

John H. Rook, operations director at
KQv Pittsburgh, joins wrs Chicago as
director of operations in charge of pro-
graming.

Andy Moore, with xpot Scottsdale,
Ariz., named program director. Gene
Sturla becomes music director of XpoT.

Steve Vallensky, executive producer
of The Barry Farber Show, also named
general manager of Syndicated Features
In¢., New York.

Howard Linkoff, producer and sales
representative for EUE/Screen Gems,
New York, appointed sales manager of
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Savage-Friedman Inc., that city.

W. F. (Jim) Myers, executive admin-
istrator and director of international
relations for Sesac Inc.,, New York,
elected president of Gospel Music As-
sociation.

NEWS

Bruce Lang, director of sales liaison
and administration, CBS News, New
York, named manager of program ad-
ministration.

Carlos Schiebeck, with UPI news-
picture staff, named Los Angeles news-
photo bureau manager. He succeeds
Gary Haynes, named UPI central divi-
sion newspictures manager, Chicago.
Robert Bott, with UPI in New York,
appointed manager of Canada bureau
in Toronto. He replaces John Keeping,
who resigned. John N. Gregory, with
UPI Chicago bureau, named regional
executive for UPI in Indiana, succeed-
ing Donald R. Pieper, who resigned.

Sam A. Donaldson, reporter and pro-
ducer at wTopP-AM-TvV Washington, joins
ABC News there as staff correspondent.

Wanda Ramey, with Kpix(Tv) San
Francisco, joins noncommercial KQED
(Tv) there as West Coast correspondent
for Public Broadcast Laboratory of Na-
tional Educational Television.

Alan Walden, assistant news director,
WNEW New York, named news direc-
tor, replacing Jack Pluntze, who will
soon announce his plans.

Edward Mullen, with wtak Garden
City, Mich., appointed news director of
WTAE-AM-FM Pittsburgh.

George Luis Navarro, with wkaQ
San Juan, P.R., appointed news direc-
tor of wapo New York.

M. Larry Litwin, with news staff of
wJJz Mount Holly, N. J., appointed
news director.

Bud Kelley, with KpoT Scottsdale,
Ariz., named news director.

Logan Stewart, previously with wkog
New Orleans, xTRA Tijuana, Mexico,
and cHML Hamilton, Ont.,, named as-
sociate news director of KIXI-AM-FM
Seattle.

Jim West, newsman with wxus Chi-
cago, named assistant news director of
KBTR Denver.

Duane Brady, program director for
KoOL Phoenix, joins KTAR-AM-FM-TV
there as news coordination director.

Stan Carmack, news director of
WKYT-TV Lexington, Ky., joins wcky
Cincinnati as morning news editor.

Robert R. lrvine, assistant news di-
rector for KNX Los Angeles, named to
newly created post of executive news
producer.

Ed Hardy, waBc New York, elected
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president of New York State AP
Broadcasters Association.
James Brady, KIFl-aM-Tv Idaho

Falls, Idaho; Thad Sandstrom, wiBw-
1v Topeka, Kan., and John Day, wHDH
Boston, named to awards committee of
AP Radio and Television Association
for 1967-68. Named to nominating
committee for 1967-68, with one rep-
resentative from each of four geo-
graphical divisions of country: East—
Tom Eaton, wric Hartford, Conn.;
Central—Dick Cheverton, woop Grand
Rapids, Mich.; West—Richard Lewis,
KTAR Phoenix; South—James Byron
wBAP Fort Worth, Tex.

FANFARE

Walter C. Liss Jr,
account executive with
CR Associates, Phila-
delphia, appointed ad-
vertising and promo-
tion manager for
WNHC-AM-FM-TV New
Haven, Conn., replac-
ing Bruce Pollock,
who resigns to settle

Mr. Liss
in California.

Richard Ballinger, sales promotion
manager of wNEw-Tv New York,
named to newly created post of assist-
ant director of information services.
Howard Jaffe, advertising and promo-
tion writer/producer at WNEW-TV, be-
comes sales promotion manager. How-
ard Burkat, advertising and promotion
writer/ producer at WNBC-TV New York,
succeeds Mr. Jaffe.

John J. (Chick) Kelly, VP for adver-
tising and promotion for Storer Broad-
casting Co., Miami, resigns to become
partner in Research Engineering Corp.,
Miami-based sales and promotion firm.

EQUIPMENT & ENGINEERING

John P. Buchan and Arthur H. Haus-
man, group VP’s of Ampex Corp.,
Redwood City, Calif., named executive
VP’s.

Bernard Lazarus, VP and controller
of Bogen Communications division of
Lear Siegler Inc., Paramus, N.J., named
executive VP.

Dr. Lawrence T. Frymire, executive
secretary of State of California Educa-
tional Television Advisory Committee,
appointed executive director of Illinois
Telecommunications Commission,

Milton R. Holladay, with waca Cam-
den, 8. C, joins wWINH Georgetown,
S. C. as chief engineer.

Dr. S. W. Herwald, VP, electronic
components and specialty products
group, Westinghouse Electric Corp.,
Pittsburgh, elected president of Institute
of Electrical and Electronics Engineers.

He succeeds Walter K. MacAdam of
American Telephone & Telegraph Co.
Lynn C. Holmes, with General Dy-
namics Corp. electronics division, Roch-
ester, N. Y., elected VP of IEEE.

Harry M. Kane, president of West-
inghouse Appliance Sales & Service
Co., Pittsburgh, subsidiary of Westing-
house Electric Corp., named president
of Olympic Radio & Television divi-
sion of Lear Siegler Inc., Long Island
City, N. Y. Harold Gold, Pit¢sburgh
branch manager, named VP in charge
of branches of Olympic Radio & Tele-
vision Sales Corp., Long Island City.
Simon L. Degulis appointed Southern
California branch manager.

Chris Rager, assistant chief engineer
of noncommercial WMHT(TV) Schenec-
tady, N. Y., named chief engineer for
all-media department of instructional
services, University of West Florida,
Pensacola.

James W. Barnes, manager of in-
strumentation and switching systems for
Cohu Electronics Inc., San Diego,
named assistant chief engineer of San
Diego division.

Homer C. Kornman, chief engineer
of wsLs-Tv Roanoke, Va. appointed
technical operations manager of Mary-
land Educational Cultural Broadcast-
ing Commission, Baltimore.

Raynold A, Swanson, with Gates
Radio Co., Quincy, Ill., appointed
manager-mechanical engineering.

Ray Stolzman, with Bruno-New
York, appointed director of marketing
for Fidelipac division of TelePro In-
dustries Inc., Cherry Hill, N. J,

Donald Humphreys joins Michigan
Magnetics, Vermontville, Mich., as
manager of marketing.

Edward W. Butler, Speer Carbon Co.,
St. Mary’s, Pa., selected to receive an-
nual Medal of Honor of Electronic In-
dustries Association at organization’s
spring conference in Washington in
March. Mr, Butler, present chairman
of EIA’s parts division, is VP, planning
and electronics for the Speer company.

INTERNATIONAL

Roly Koster, program manager of
CcHFI Toronto, appointed station man-
ager of CHaM Hamilton, Ont. Norm
Marshall, sports coordinator for CHCH-
Tv Hamilton, Ont., named operations
manager and sports director of CHAM,
that city. Earle Bradford, assistant
news director of cHFI Toronto, named
news director of cHAM,

Russ Ramsay, csic Sault Ste. Marie,
Ont., elected president of Central Can-
ada Broadcasters Association. Other
officers elected: John Radford, crir
Brockville, Ont.,, VP and convention
chairman; A. A. Bruner, CHCH-TV
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Hamilton, Ont., VP; R. E. Redmond,
CHsC St. Catharines, Ont., secretary,
and D. C. Trowell, ckey Toronto,
treasurer.

Sir Philip Warter, chairman, Robert
Clark, deputy chairman, and Howard
Thomas, managing director, ABC Tele-
vision, London, named chairman, dep-
uty chairman and managing director,
respectively, Thames TV, same city.
Appointments follow merger between
ABC Television and Rediffusion into
new program company (see page 73),

ALLIED FIELDS

Edward Bliss Jr., news editor for
CBS Evening News with Walter Cron-
kite, named associate professor of jour-
nalism at American University, Wash-
ington.

Frank N. Merklein, production man-
ager, foreign operations for Time-Life
Broadcasting International, joins RTV
International Inc., New York, radio
and television consultants, as director,
development services.

Rex Schnupp, chief of television
branch, film-ETV division, U. S, Army
Aviation School, Ft. Rucker, Ala., joins

University of West Florida, Pensa-
cola, as director of all-media depart-
ment of imstructional services. Les-
lie Smith, instructor and producer/
director, department of radio and tele-
vision, St, Petersburg (Fla.) Junior
College, joins University of West Flor-
ida, Pensacola, as head of broadcast
division, department of instructional
services, and assistant professor of
speech and drama.

DEATHS

-

Leon R. Brooks, 55,
VP and general coun-
sel of CBS Inc., died
of heart attack in Har-
vard Stadium in Cam-
bridge, Mass., on Oct.
28 while attending
Harvard - Dartmouth
Mr. Brooks football_ game, Mr.

’ Brooks joined CBS in
1950 as its Washington attorney and
was appointed VP and general counsel
of CBS in June 1964. He was gradu-
ated in 1933 from Harvard College,
where he was elected to Phi Beta
Kappa, and from Harvard Law School
in 1936. He practiced law in Boston

from 1937-39 and served various fed-
eral agencies from 1940 to 1950. He is
survived by his wife, Stacy, and three
children.

Hugh R. Murchi-
son, 71, founder and
until recently major
stockholder of xrpoL
Los Angeles, died Oct.
24 in his home in Los
Angeles, Mr. Murch-
ison was stock broker
and investment bank-
er with Walston &
Co. for many years but was best known
for his work with nation’s largest skid-
row rehabilitation center, Union Res-
cue Mission of Los Angeles. He is sur-
vived by his wife, Pauline, and three
children,

Charles S. Sakoski Sr., chief engi-
neer of WBRE-AM-FM-Tv Wilkes-Barre,
Pa., since all three stations went on air,
died Oct. 18 in Wilkes-Barre’s General
hospital. Mr. Sakoski joined WBRE or-
ganization in 1923.

Ronald A. Moline, 35, assistant chief
engineer at noncommercial WTTW(TV)
Chicago, died Oct. 24 of heart attack.
He had joined ETV station in 1956.

Mr. Murchison

FOR THE RECORD

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BroapCasTING, Oct.
26 through Nov. 1, and based on fil-
ings, authorizations and other actions of
the FCC.

Abbreviations: Ann.—announced. ant.—an-
tenna. aur.—aural, CATV—community an-
tenna television. CH—critical hours, CP—
construction permit. D—day. DA—direction-
al antenna. ERP—effective radiated power.
ke—kilocycles. kw—kilowatts. LS—local sun-
set. mc—megacycles. mod.—modification. N
—night, SCA--subsidiary communications
authorization. SH—specified hours, SSA—
special service authorization, STA—special
temporary authorization. trans.—transmitter.
UHF—ultra high frequency. U—unlimited
hours. VHF—very high frequency. vis—
visual, w—watts, *—educational.

New TV stations

APPLICATIONS

Anaheim, Calif.—Orange County Commu-
nications. Seeks UHF ch. 56 (722-728 mc);
ERP 137 kw vis,, 26,63 kw aur. Ant, height
above average terrain 1,031.16 ft.; ant,
height above ground 148.92 ft. P, O. address:
2201 South Haster, Suite 5D, Anaheim 92802,
Estimated construction cost $758,100; first-
year operating cost $873,300; revenue $585,-
000, Geocgraphic coordinates 33¢ 362 20.2~
north lat.; 117¢ 48 38.6» west long. Type
trans. GE TTS56A. Type ant. GE TY-22.
Legal counsel Julian P. Freret, Washing-
ton; consulting engineer Floyd Hall, Crest-
line, Calif. Principals: David Mathews, pres.
ident, Harrison W. Hertzberg, vice president,
and Kirk Munroe, secretary-treasurer; Ar-
thur Gardner, Arnold Laven and Jules Levy
(each 1315%); Harry Zevin (5%), and Harry
Goldberger (40%). Mr, Munroe is vice pres-
ident and branch manager of Henry Christal
Co.,, New York station representatives, and
is applicant for new FM in San Clemente,
Calif. Mr. Mathews is free-lance writer-pro-
ducer for radio and television in Los An-
geles; applicant for new FM in San Cle-
mente, Calif.; owner of market, and is vice
president and director of broadcast activ-
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ities (1959-1967; less than 1% interest; sold
January 1967) in Fuller & Smith & Ross,
New York advertising agency. Mr. Zevin is
general manager of Melodyland Theatre in
Anaheim, Circle Star Theatre in San Mateo,
and is general manager and vice president
with 5% interest in Carousel Theatre in Los
Angeles, Mr. Hertzberg is attorney; is vice
president with 5% interest in Melodyland
Theatre; vice president of Circle Star The-
atre, and is president with 39% interest of
Ve RI Tas Inc., d/b as Pat Walker's Figure
Perfection, International, Los Angeles. Mr,
Gardner is producer, vice president and
3315% stockholder in Margate Pictures Inc.,
Los Angeles film producers of Big Valley for
ABC-TV; Bristol Pictures, Los Angeles, pro-
ducers of feature film Scalp Hunters; Sus-
sex Pictures Inc., Los Angeles producers of
The Rifleman for ABC-TV, and Rhodes Pic-
ture Imc., producers of feature film Clam-~
beke, Mr. Levy is president, producer and
3315% stockholder of same as . Gardner.

Mr. Laven is treasurer, producer and 331:%
stockholder of same, Mr, Goldberger is
president with 6635% interest in Carmo Ine.,
hotel; secretary-treasurer and 50% stock-
holder in MII Corp., operators of Mission
Inn; secretary-treasurer and sole owner of
real estate brokerage; vice president and
50% owner of real estate develoi)ment. and
financjal consultant. Ann. Nov. 1,

naheim, Calif.—Voice of the Orange Em-
pire Inc. Ltd. Seeks UHF ch. 56 (722-728
me); ERP 628 kw vis,, 125 kw aur. Ant.
height above average terrain 3,138 ft.; ant.
height above ground 128 ft. P. O. address:
3101 West 5th Street, Santa Ana, Calif.
92703. Estimated construction cost 51,
690.60; first-year operating cost $967,128;
revenue $731,128, Geographic coordinates
33° 51 01.157 north lat.; 117° 39 1157 west
long. Type trans. GE TTS59A. Type ant.
GE TY95C, Legal counsel Haley, Bader &
Potts, Washington; consulting engineer A, E.
Towne, San Carlos, Calif, Principals: W.

EDWIN TORNBERG

& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations ¢ CATV
Appraisers ® Financial Advisors
New York—60 East 42nd St, New York 17, N. Y. « MU 7.4242

West Coast—1357 Jewell Ave., Pacific Grove, Calif. « FR 5-3164
Washington—711 14th St., N.W.,, Washington, D.C. » DI 7-8531
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Thomag Davis, president. Davis Broadcast-
ing Co. is 100% owner of applicant. Mr. Davis
is attorney and owns 50% of 4 farms and
D. & T. Investment Co., farming and broad-
casting concern which owns KLOK San
Jose, Calif. Davis Broadcasting owns KWI1Z-
AM-FM Santa Ana, Calif. Ann. Oct, 31,

Salem, Ore.~Channel 3 Inc. Seeks VHEF
ch. 3 (60-66 me); ERP 19 kw vis,, 3.8 kw
aur. Ant. height above average terrain 936
ft.: ant. height above ground 169 ft. P, O.
address: 456 State Street, Salem 97308, Esti-
mated construction cost $175,469; first-year
operating cost $282,090; revenue $360,000.
Geographic coordinates 44¢ 51’ 17# north
lat.; 123¢ 07’ 17~ west long. Type ftrans.
GE TT-8B. Type ant. GE TY-50-D. Legal
counsel Jullan Freret, Washington; con-
sulting engineer Thomas B. Friedman,
Pacific Palisades, Calif. Principals: Urlin S.
Page, president, T. Harold Tomlinson, vice
president (each 9%) et al. Mr. Page was
president with 16% interest in title insur-
ance company. Mr. Tomlinson is Marion
county clerk. Ann. Oct. 31.

FINAL ACTION

Anniston, Ala., Anniston Broadcasting Co.
—Broadcast Bureau granted mod. of CP for
new commercial television to operate on
ch. 40, to change ERP to 200 kw vis., 39.8 kw
aur.; change type trans. and type ant.; in-
crease ant. height to 880 ft. Action Oct. 30.

OTHER ACTIONS

® Review board in Atlantie City television
broadcast proceeding, Docs. 17788-17789,
granted petition filed Oct. 27 by South Jer-
sey Radio Inc., and Atlantic City Television
Co., and extended to Nov. 13 time within
which to file petitions to enlarge issues.
Action Oct. 31.

® Review board in Medford, Ore., televie
sion broadcast proceeding, Docs. 17680-2,
granted petition filed Oct. 24 by Medford
Printing Co., and extended to Noy, 3 time
to file responsive pleadings to petitions to
enla.rsge filed Sept. 27 by Liberty Television,
and Siskiyou Broadcasters Inc. Board mem-
ber Berkemeyer absent. Board member
Nelson abstaining. Action Oct. 26.

@ Office of opinions and review on Oct. 24
in Yakima, Wash. (Sunset Broadcasting
Corp., Apple Valley Broadcasting Inc. and
Northwest Television & Broadcasting Co.)
TV proceeding, dgranted petition by Broad-
cast Bureau and extended to Nov. 7 time
to file responsive pleading to application for
review filed by Cascade Broadecasting Co.
(Docs. 16924-8).

ACTIONS ON MOTIONS

8 Hearing Examiner H. Gifford Irion on
Oct. 27 in Baltimore (Baltimore Broadcastin
Co. and the Meadows Broadcasting Inc.) T‘g
channel 54 proceeding, continued prehear-
ing conference from Oct. 30 to Dec. 13, and
cancelled hearing scheduled for Dec. 13
(Docs. 17740-1).

= Hearing Examiner Jay A. Kyle on Oct.
24 in Boston (Patriot State Televislon Inc.
and Boston Heritage Broadcasting Inc.)
TV proceeding, continued hearing from Deec.
18 to Jan. 29, 1968 (Docs. 17742-3). On Oct.
27 in Gainesville, Fla. (Minshall Broadcast-
ing Inc. and University City Television Ca-
ble Inc.) TV proceeding, granted petition by

Minshall and ruled that at evidentiary
hearing evidence may be adduced under
standard comparative issue (issue No. 2) in
regard to coverage disparity which exists
in proposed grade A contours of competing
applications (Does. 17609-10). By separate
action, and on examiner's own motion,
scheduled prehearing conference for Nov, 9.

o Hearing Examiner Chester F. Naumo-
wicz Jr. on Oct. 25 in Sacramento, Calif.
(Grayson Television Inc. and Hercules
Broadcasting Co.) TV ch. 15 proceeding,
scheduled procedural dates; and hearing
for Jan. 15 (Docs. 17778-9).

CALL LETTER APPLICATION

= Toledo Telecasting Corp., Toledo, Chio,
Requests WDKS-TV.

CALL LETTER ACTIONS

® Marbro Broadcasting Inc., San Ber-
nardino, Callf. Granted KMBO(TV).

® Hubbard Broadcasting Inc., Ocala, Fla.
Granted WOTG-TV.

@ Northeast TV Cablevision Corp., Al-
bany, N. Y, Granted WNEC(TV).

® Mack Broadcasting Inc., Allentown, Pa.
Granted WMSU(TV).

® Apple Vzlley Broadcasting Inc., Yakima,
Wash. Granted KAPP(TV).

Existing TV stations

FINAL ACTIONS

*WETA-TV Washington—Broadcast Bureau
granted license covering changes in existing
noncommercial educational television sta-
tion; redescribe trans. location as 5202 River
Road, Bethesda, Md. Action Oect. 30.

*WJICT(TV) Jacksonville, Fla.—Broadcast
Bureau granted license covering changes in
noncommercial educational television; re-
describe trans. location as 1070 East Adams
Street, Jacksonville. Action Oet. 31.

WORU-TV Orlando, Fla.—Broadcast Bu-
reau granted mod., of CP to change ERP to
501 kw vis., 100 kw aur.; change trans. lo-
cation to Chuluota-Christmas Road, 0.7 mile
northwest of Florida Route #420, near
Tithlo; change type trans., type ant.; change
ant., structure and increase ant. height to
1,110 ft. Action Oct. 30.

WSUN-TV St. Petersburg, Fla.—Broadcast
Bureau granted CP to change ERF to 708
kw vis.,, 708 kw aur.; change type trans.,
type ant.;, decrease ant. height to 440 ft.;
condition. Action Oct. 30.

*WABW-TV Pelham, Ga.—Broadcast Bu-
reau granted license covering new non-
commercial educational television station.
Action Oet. 30.

WVJIS-TV Owensboro, Ky.—Broadeast Bu-
reau Eranted mod. of CP to change ERP to
282 kw vis.,, 56.2 kw aur.; change trans. and
studio location to State Road 66, 0.1 mile
west of Hatfield, Ind.; change type ant.,
ant. structure and increase ant. height to
950 ft. Action Oect. 30.

WDSU-TV New Orleans—Broadcast Bu-
reau granted license covering change in ex-
isting television station (main trans. and
ant. with alternate driver and main ant.).
Action Oct. 30.

*KNME-TV Albuquerque, N. M,—Broad-
cast Bureau granted ]license covering changes
in existing noncommercial educational tele-
vision station. Action Oect. 30.
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*KOAP-TV Portland, Ore.—Broadcast Bu-
reau granted license covering changes in
existing noncommercial educational televi-
sion station; specify studio location as 2828
SOOlfl,u:ISOWESt Front Avenue, Portland. Action

ct. 30,

KOIN-TV Portland, Ore.—Broadcast Bu-
reau granted license covering installation of
an auxlliary trans, at the main trans. and
ant. location. Action Oct. 30.

*WRLK-TV Columbia, S. C.—Brecadcast
Bureau granted license covering new non-
commerclal educational television station.
Action Oct. 30.

*sWCVW(TV) Richmond, Va. — Broadcast
Bureau granted license covering CP for new
noncommercial educational television sta-
tion. Action Oct. 30.

KING-TV Seattle — Breadecast Bureau
granted license covering change in existing
Elivigli]on station (auxiliary trans.). Action

ct. 30.

WDTV(TV) Weston, W. Va.—Broadcast
Bureau granted mod. of license to increase
aur. ERP to 20 kw. Action Oct. 30.

ACTIONS ON MOTIONS

@ Hearing Examiner Millard F. French on
Oct. 27 in Montgomery, Ala. (Cosmos Broad-
casting Corp., WSFA-TV) TV proceeding,
scheduled certain procedural dates and con-
tinued from Nov. 14 to Jan. 15, 1968 date of
hearing on rebuttal phase (Docs. 16984).

8 Hearing Examiner David I. Kraushaar
on Oct. 25 in Homewood-Birmingham, Ala.
(Chapman Radio and Television Co., Ala-
bama Television Inc., Birmingham Broad-
casting Co. and Birmingham Television
Corp., WBMG) TV proceeding, granted mo-
tion by Birmingham Television Corp. and
continued time from Oct. 31 to Nov. 7 for
exchange of exhibits and from Nov. 7 to
Nov. 14 for production of witnesses (Docs.
15461, 16760-1, 16758).

® Hearing Examiner Jay A. Kyle on Oct.
24 in Largo, Fla. (WLCY-TV Inc., WLCY-
TV) proceeding, granted request by Broad-
cast Bureau and extended from Oct. 27 to
{;8;1')9 time to file proposed findings (Docs.

CALL LETTER ACTION

® *KRWE-TV, Redwood Empire Educa-
%g[g‘r}al TV Inc., Eureka, Calif. Granied KEET

New AM stations

APPLICATIONS

Middleshoro, Ky.—Walter Powell Jr. tr/as
Tri-State Broadcasters. Seeks 1560 kc, 1
kw-D. P. 0. address: 202 Peoples building,
Cumberland Avenue, Middlesboro 40865.
Estimated construction cost $19,938.74; first-
year operating cost ,580; revenue $42,500.
Principal: Mr, Powell Is in real estate and
is teacher. Ann., Oct. 26.

Greenfield, Mass.—Greenfield Broadcast-
ing Corp. Seeks 1520 ke, 5 kw-D. P. O, ad-
dress: 4 Bank Row, Greenfield 01301. Esti-
mated construction cost $61,097; first-year
operating cost $115,000; revenue $90,000.
Principals; David F. Shurtleff, president,
Monadnock Broadcasting Corp. (100%).
Monadnock is licensee of WKBK Keeneé and
‘OVEMg Laconia, both New Hampshire. Ann.

ct. 26.

FINAL ACTIONS

Page, Ariz.—Lake Powell Broadcasting
Co. Broadcast Bureau granted 1340 ke, 1 kw-

, 250 w-N. P. O. address: c/o Dixon Q.
Dern, 9465 Wilshire Blvd., Suite 725, Bever-
ly Hills, Calif, 90212. Estimated construction
cost $18,500; first-year operating cost $28,840;
revenue $46,416. Principals: Thomas H. Cole,
Richard J. McDonough (45% each) and
Dixon Q. Dern (10%). Mr. Cole is owner of
television program production company. Mr.
McDonough is freelance television director.
Mr. Dern is attorney. Action Oct. 27.

Wickenburg, Ariz.—Wickenburg Radio Co.
Broadcast Bureau granted 1250 kc, 500 w-D.
P. O. address: Box 1268 85358. Estimated con-
struction cost $3,700; first-year operating
cost $18,000; revenue $22,000. Principals:
W. 8. Thurber (51%) and Joyce Stirling
(49%). Mr. Thurber is owner of Thurber’s
Western Wear. Mrs. Stirling is housewife.
Aection Oct. 25, -

Garner, N. C.—Edward G. Atsinger III.
Broadcast Bureau granted 1000 ke, 250 w-
D, P. O. address: 231 26th Street, Hermosa
Beach, Calif. Estimated construction cost
$20,844; first-year operating cost $48,844;
revenue $55,458. Mr. Atsinger is high school
speech and English instructor in Los ,Ane
geles. Action Oct. 26.

Crossville, Tenn.,, Millard V, Oakley tr/as
Millard V. Oakley Broadcasting—Broadcast
Bureau granted CP for new AM to.operate
on 1520 ke, 250 w-D; condition, -Action
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Licensed {all on air) 4,124
CP’s on air (new stations) 16
CP’s not on air (new stations) 99
Total authorized stations 4,241
Licenses deleted 3
CP's deleted 1

licensed UHF's are not on the air.

SUMMARY OF BROADCASTING
Compiled by BRODADCASTING, Nov. 2

ON AIR NOT ON AIR
Lie. CP's CP's
Commercial AM 4,130" 18 105
Commercial..FM 1,650 72 261
Commercial TV-VHF 488 12 12
Commercial TV-UHF 1122 26 146
Educational TV 311 8 29
Educational TV-YHF 60 7 9
Educational TV-UHF 49 12 48

AUTHORIZED TELEVISION STATIONS
Compiled by BRODADCASTING, Nov. 2

YHF UHF Total

Commercial 519 278 797

Noncommercial 76 109 185

STATION BOXSCORE
Compiled by FCC,

Aug. 31, 1967

COM'LAM COM'LFM COMLTV EDUCFM EDUCTV

1,683 601 311 111

42 27 8 22

253 174 27 52

1,978 807 346 185

0 1 1 0

0 0 0 0

*In addition, two AM's operate with Special Temporary Authorization.
*ln addition, one licensed VHF is not on the air, two VHF's operate with STA’s, and three

. 25.
O?thountain City, Tenn.—Johnson County

Broadcasting Inc. Broadeast Bureau granted
1390 ke, 500 w-D. P. O. address: Mountain
City. Estimated construction cost $11,222;
first-year operating cost $15,920; revenue
$33,400. Principals: Thomas Atkinson, pres-
ident and treasurer (54%), Stuart Clifton
Droke Jr., vice president (42%) and Frances
Anne Atkinson, secretary (4%). Mr. Atkin-
son is manager of WKOY Bluefield, W. Va,
Mr, Droke is self employed in b_roadcast
equipment and supply. Mrs. Atkinson is
housewife. Action Oct. 30,

INITIAL DECISIONS

m Grant of application of Edward A.
Romance trading as Mt. Carmel Broadcast-
ing Co. to operate daytime AM on 1590 ke,
500 w, in Mt. Carmel, Pa. has been proposed
in an initial decision issued by Examiner H.
Gifford Irion (Doc. 17411; BP-16806). Com-
peting application of Robert Kerris and Ed-
ward Helfrick d/b as K H_Radio Co. for
same facilities to operate in Mt. Carmel was
denied (Doc. 17412; BP-17158). Applications
were designated for hearing on May 11. One
hearing session was held Aug. 1, and record
was closed on that date. Proposed findings
and conclusions were submitted and reply
findings were filed Oct. 6. Examiner Irion
based his determination of grant to Mt.
Carmel on extensive experience Mr. Ro-
mance has had in broadeasting and his
proposed “full-time” participation In man-
agement of station. Action Oct. 26.

® Grant of application of Tennessee Valley
Broadcasting Co., to operate new daytime
AM on 1000 ke/s, 10 kw, with directional
ant., has been proposed in an initial deci-
sion issued by Examiner Millard F. French
(Doc. 17059; BP-16609), subject to condition.
Tennessee Valley's application was desig-
nated for hearing in consolidated proceeding
with applications of Rocket City Broadcast-
ing Co., for same facilities in Huntsville and
of Fine Music Ine. (WFMI), Montgomery,
Ala., for frequency change and power in-
crease. Review board on Aug. 30, approved
settlement agreement between Tennessee
Valley and Rocket City and Rocket City
application was dismissed (Doc. 17060). Mu-~
tual exclusivity between Tennessee Valley's
groposal and of Fine Music was eliminated
y engineering amendment to Tennessee's
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application and application of Fine Music
was severed from proceeding (Doc. 17058).
Examiner found that Tennessee Valley has
proven availability and suitability of its
proposed ant. and trans. site, has demon-
strated its financial qualifications. and was
otherwise qualified to construct and operate
proposed station. Action Nov. 1.

OTHER ACTION

u Review board in St. Louis standard
broadcast proceeding, Docs. 17210 et al.,
granted petition filed Oct. by Victory Broad-
casting Inc., and extended to Nov, 1 time to
file responsive pleadings to petition to en-
large issues filed Oct. 12 by Great River
Broadeasting Inc. Board member Berke-
meyer absent. Board member Nelson ab-
staining, Action Oct. 26.

ACTIONS ON MOTIONS

® Hearing Examiner Thomas H. Douahue
on Oct. 27 in St. Charles, Mo. (Michael S.
Rice and First Capitol Radio Inc.) AM pro-
ceeding, granted motion by Michael S. Rice
and continued hearing from Oect. 31 to Jan.
2, 1968 (Docs. 17420-1).

® Hearing Examiner Charles J. Frederick
on Oct. 31 in Bridgeton, N. C. (V.W.B. Inc.}
AM proceeding. On Examiner's own motion,
continued Nov. 13 further prehearing con-
ference to Nov. 27 (Doc. 17560).

m Hearing Examiner H. Gifford Irion on
Oct. 27 in Tucumari, N. M. (Norman W,
Hennig). AM proceeding, granted request by
Broadcast Bureau and extended time from
Oct. 31 t0 Nov. 14 to file initial proposed
findings (Doc. 17175).

® Hearing Examiner Isadore A, Honig on
October 31 in Lima, Henrietta, Geneseo and
Warsaw, all New York (Elim Bible Institute
Inc., What the Bible Says_lInc., Oxbow
Broadcasting Corp. and John B. Weeks), AM
proceeding, denied request for general con-
tinuance of procedural dates until commis-
sion rules on petition to set aside under
Sec, 1.569 filed by What the Bible Says Ine.
(Docs. 17570-3).

m Hearing Examiner Jay A, Kyle on Oct.
25 in Bellaire, Tex. (T. J. Shriner), AM pro-
ceeding, continued without date hearin,
scheduled for Nov. 8 (Doc, 17635). On Oct.
26 In Statesboro, Ga. (Farnell O'Quinn), AM
proceeding, scheduled certain procedural

dates; and continued hearing from Dec. 5
to Dec. 18 (Doc. 17722).

@ Hearing Examiner Forest L. McClen-
ning on Oct. 25 in Sioux Falls, S. D. (Sioux
Empire Broadcasting Co. and John L. Breece)
AM proceeding, admitted into evidence John
L. Breece exhibits numbers 1, 2, and 3 and
closed record (Docs. 17174, 17636).

CALL LETTER APPLICATION

® Gleason Brothers, Wayne, Neb.
quests KTCH.

CALL LETTER ACTION

® Grand Canyon Aircasters,
Ariz. Granted KCYN.

Existing AM stations

APPLICATION

KTHO South Lake Tahoe, Calif.—Seeks
mod. of CP which authorized change ant.-
trans. location to change hours of opera-
tion from daytime to unlimited, with power
of 500 w-N, 1 kw-D, and change from non-
DA to DA-N. Ann. Oct. 26.

FINAL ACTIONS

WANL Lineville, Ala.—Broadcast Bureau
granted license covering new AM; specify
type trans. Action Oct. 31.

WTBF Troy, Ala. — Broadcast Bureau
granted license covering change to opera-
tion with directional ant. at night (main
transmitter). Action Oct. 31.

KSRM Soldatna, Alaska—Broadcast Bu-
reau granted license covering new AM.
Action Oct. 31.

WROD Daylona Beach, Fla.—Broadcast
Bureau granted license covering use of
former main trans. at main trans. location
as an alternate main trans. Action Oct. 31.

WO000 DeLand, Fla.—Broadcast Bureau
granted license covering changes in ant.
system, Action Oct. 31.

WDEN Macon, Ga. — Broadcast Bureau
granled license covering new AM, Action
Qct. 31.

KMVI Wailuku, Hawaii—Broadcast Bu-
reau granted license covering increase in
power and installation of new trans. Action
Oct. 31.

KMAQ Maquoketa, Towa—Broadcast Bu-
reau granted license covering changes in
ant. system. Action Oct. 31.

KFRM Salina, Kan. — Broadcast Bureau
granted CP to install auxiliary trans. at
main trans. location for auxiliary pur-
poses only. Action Oet. 31.

WBME Belfast, Me. — Broadcast Bureau
granted mod. of license to change hours of
operation from unlimited time to specified
hours (5 a.m. to 8 p.m. Mon. through Sun,
EST). Action Oct. 30.

KIRX Kirksville, Mo.—Broadcast Bureau
granted license covering change In ant.
system (BL-11779). Action Oct. 31.

OTHER ACTIONS

m In accordance with commission’s action
of Oct. 25, Franting waiver of Secs, 73.37(a)
and 1.571(c) of its rules. to permit accept-
ance and expeditious consideration of this
application to re-establish the deleted facili-
ties of WZZZ Boynton Beach, Fla., notice
is hereby given that Dec. 5 following appli-
cation: Boynton Beach., Fla.. North Ameri-
can Broadcasting Ine., requests 1510 ke, 1
kw-D, class II will be considered as read
and available for processing. Adopted Oct.

Re-

Williams,

. Ann. Oct, 27.

® Nelsonville, Ohio (Valley Broadcasting
Inc., WNAL), Athens, Ohic (Radic Athens
Ine.. WATH). Commission has denied two
petitions  filed by Radio Athens Inc.
(WATH), Athens, Ohlo. First petition re-
quested reconsideration of June 12 action
by staff which had returned as unacceptable
for filing WATH's application to increase
power on 970 ke-D, from I kw to 5 kw,
with directional ant. WATH's second peti-
tion requested reconsideration of commis-
sion’s action of July 5, granting Valley
Broadcasting Inc. CP for new daytime AM
to operate on 940 ke, 250 w, with directional
ant. WATH also requested that CP granted
WNAL be withdrawn and two applications
be designated for hearing. WATH's applica-~
tion filed May 11, was returned as unac-~
ceptable for noncompliance with overlap
provisions of Sec. 73.35(a). WATH again
submitted its application but it was re-
turned as being untimely filed and there~
fore not acceptable. Commission stated that
. .. "defective or untimely applications are
not entitled to a hearing in proceedings
with other applications with which they
would be mutually exclusive.' Action by
commission October 31, by memorandum
opinion and order. Commissioners Lee, Cox,
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Loevinger and Wadsworth.

8 Sharon Broadcasting Co., licensee of
WPIC Sharon, Pa., has been granted stay
of commission’s action of Oct. 17 granting
it resunrise service authority for 156 w

denying its request for waiver of rules
to permit PSA operation with 500 w. WPIC
was granted operation with 156 w because
of foreign co-channel interference conflict
with CKSO Sudbury, Ontario, Canada, No-
tice of appeal and petition "tor stay was
filed by WPIC on Oect. 27 in U. S. Court
of Appeals, D, C. Circuit. Commission’s stay
order is for _}:eriod of 10 days—Oct. 28
through Nov. to allow for orderly pres-
entation and consideration of case by Court,
WPIC was authorized by commission to op-
erate between 6 a.m. and local sunrise with
power not to exceed 500 w. Action by com-
mission Oct, 27, by order. Commissioners
Hyde (chafrman), Lee, Cox, Loevinger and
Johnson.

m Stations are prohibited from making
identification announcements. promotional
announcements or broadcasting any ma-
terial that would lead listeners to belleve
station fs assigned to location other than
that specified its license, under terms_of
an amendment to rules adopted by FCC,
Action by commission, Oet. 11. by report
and order (Doc. 17145). Commissioners Hyde
(chairman), Lee, Cox, Loevinger, Wads-
worth and Johnson. Commissioner Loev-
inger dissented and jssued statement in
which Chairman Hyde joined: Commis-
sjoner Wadsworth concurred in result, and
Commissioner Johnson concurred and is-
sued statement.

ACTIONS ON MOTIONS

® Chief Hearing Examiner James D, Cun-
ningham on Oct, 26 in Canton, N. C. (West-
ern North Carolina Broadcasters Inc, ), pro-
ceeding on renewal of license of WWIT,
denied petition by Vernon E. Pressley, re-
spondent, requesting that portion of hear-
ings be moved from Washington to Ashe-
ville and/or Canton, N. C. (Doc. 17050). On
Oct. 27 in Natchez, Miss. (Natchez Broad-
casting Co., WMIS), AM proceeding, sched-
uled certain prccedural dates and continued
hearing from Oct. 31 to Dec. 14 (Doc, 17626).

m Hearing Examiner H. Gifford Irion on
Oct. 27 in urel, Miss. (Veice of the New
South Inc., WNSL) AM proceeding, granted
motion by "New South for waiver of publica-

tion re uirements of Sec. 1.594(g) of rules
{Doc, 17634).

w Hearing Examiner Chester F, Naumo-
wicz Jr. on Oct. 30 in Canton, N. C. (We: st-
ern North Carolina Broadcasters Inc.), re-
newal of licengse of WWIT ovroceeding,
denied motion by Vernon E. Pressley to
admit prior testimony (Doec, 17050).

® Hearing Examiner Forest L. McClen-
ning on QOct. 25 in Camden, N, (City of
Camden, WCAM, and L & P Broadcasting
Corp. asslg'nment of license proceeding,
granted %(,)lnt petition bv city of Camden

Broadeasting Corp. and cancelled
procedural dates including Nov. 27 hearing,
and continued without date proceeding
(Doc. 16792).

| ] Hearing Examiner Flizabeth C. Smith
on Oct. 30 in Arvada, Colo. (Radio Station
KQXI [K% 11) AM proceedmg. granted pe-
tition rances C. Gaguine and Bernice
Schwartz doing business as Radlo Station
KQXI, for leave to amend their applica=-
tion to substitute as gplicant newly formed
partnershlp composed of Frances C. Ga-
ﬁ:ne Bernice Schwartz and Richard P.

cKee d/b as Radio Station KQXI (Doc.

CALL LETTER APPLICATIONS

® WTTH, Enterform Inc.,
Requests WEEhT ne., Port Huron, Mich.

m KLOL, J-P Enterprises Inc., Lincoln, Neb.
Reﬂuests KECK.

LOS, Zia Tele-Communications Inc., Al-
buquerque. Requests KZIA.,

Presunrise actions

® FCC has ordered an end to all presun-
rise operations on the 930 kec/s channel
causing interference to signal of WBEN
Buffalo. Action was taken by Commission
*in 1ight of the Order entered October 2,
1967, by the U. S. Court of Appeals {Second
Clrcuit) staylnﬁ the grant of any presunrise
service authority {PS5A) on 930 ke/s which
would cause Interference within the pro-
tected service area of Radio Station WBEN,
Buffalo, Y." On Oect. 11, commission had
issued memorandum oplnlon and order au-
thorizing existing presunrise operations to
continue pending final ocutcome of
suit. Under new Order, Par. 65(c) of Oct, 11
action is revised to prohibit any presunrise
operation—if it would cause interference
to WBEN, until WBEN suit is decided.
There are 47 standard broadcast stations on
930 ke/s channel eligible for PSA’'s. Two of
these stations, WI' Washington, N. C,,
and WSEV Sevierville, Tenn., are currently
operating presunrise. These stations, and
any others operating similarly, will have to
cease presunrise operation under terms of
comimission order, has asked for
court review of commission’s new pre-
sunrise rules. Action by commission, Oct.
25, by order, (Doc. 14419). Commissioners
Hyde (chairman), Lee. Cox, Loevinger and
Johnson.

PRESUNRISE OPERATIONS
LIST A

® Class III stations, or class II stations
which afford North. American Regional
Broadcasting Agreement nighttime protec-
tion to 0.5 mv/m, 50% skywave contour of
all cochannel class I-B stations and operate
(with power stated in watts) from B a.m.
to local sunrise during six months when
sunrise occurs after B8 a
YR Orange Park "Fla., 500; WGGA
Gainesville, Ga., 500; KFRM allna Kan.,
500; WDBM Statesvllle. N. C.. 500; WXTR
Pawtucket, R. I,, 152, and WSVA Harrison-

burg, Va., 500,

6% WOOF Dothan, Ala., 500: KYUM
Yuma Arlz., 500; WERB Frostburg,
500; WQTE  Monroe, Mich., 034 WG
Spri‘r}gﬂesgb Mo., 500, and WJILS ' Beckley,
W.

570: WAAX Gadsden, Ala., 500; KCNO
Alturas, Calif, 500, WFSO Plnellas Park,
Fla., 500; WACL Waycross. Ga., ; WVMI

Biloxt, Miss, 500; XGRT Las " Cruces
) 250; WLLE 'Raleigh N. C., 500, and
WMAM Marinette, Wis.,

580: WABT ’I‘uskegee Ala, 500; KALB
Alexandrla WAGR Lumberton,
N, 500 WHICH J Rockwood, Tenn..
KDAV Lubbock Tex., 390, and WLES
Lawrenceville, Va., 500.

590: WRAG Carrollton, Ala., 500; KBHS
l-Iot Springs Ark., 500; WKZO Kalamazoo,

. and KGLE Glendive Mont.. 500.

800' WIRB Enterprise, Ala., 500: KZIX
Fort Collins, Colo., 500; W New
Orleans, La., 500; WI..ST Escanaba, Mich,,
500, Wi Mu! y., N. C., 500; WSOM
Salem, Ohio, 270; WFRM Coudersport. Pa.,
500; KERB Kevrmlt o'I‘ex, 225, and WVAR
Richwood. W

610: WMEL Pensacola, Fla., 500; WCEH
Hawkinsville, Ga.. 500; WRUS Russellville,
Ky., 500: KOJM Havre, Mont. 196; KCSR
Chadron, Neb., 500, and WAYS Charlotte,

N. C., 500.
620 KNGS Hanford, Calif.,, 500; KWSD
Mount Shasta. Calif., 500; KSTR Grand
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J unctlon Colo.. 500; WTRP La Grange, Ga.

KMNS _Sioux cuﬁ Towa, 500; WTMT
Loulsvllle Ky 500 EN Syracuse, N,
500; WCAY Cayce S. C., 500, and WWNR
Beckle 500.

630: %v AVU Afbertvllle Ala, 500; WIDB
Thomasville Ala., 500; IYAR ‘Anchorage,
00; KVMA Magnolia. G
Toccoa, Ga., 500; XTIB
500: KEST Boise, Idaho, 500;
wood, Mich,, 235. KGVW Belgrade Mont.,
254; WIRC Hickory, N 00; KWRO
Coquille Ore., 308; WEJL Scranton, Pa.,
428; K GbN Edmonds Wash 057, and KZUN
OxagortunltgT ‘Wash

0: WPIN st, Pefersbur% Fla., 500; WISR
Butler, Pa., 250, and WCAW "Charleston,

W. Va., 500.

790: WTUG Tuscaloosa, Ala., 500; WPFA
Pensacola, Fla., 500; WYNR Br\mSchk Ga,,
500; WQXI Atlanta 500: WGRA Cairo, Ga..
500; KBRV Soda Spl’lngs Idaho, 500; WRMS
Beardstown, Ill., 500; WRUM Rumford, Me.,
417; WSLV Weumhe, N, M B0y WING
Thomasville, N. C., 500; WPIC Sharon, Pa,
156; WWBD Bamberg-Denmark s, C, 500;
WETB Johnson City, Tenn., 500, and WSIG
Mt Jackson Va,, 500,

WIVE Knoxville, Tenn, 090,

910 KLCN Blytheville, Ark., 500; TA

Plant City, Fla, 500; WAK O Lawrenceville.

500; KLSI Sal:lna Kan. 500: KOYN
Billin s, Mont., 500; K¥SS Missoula, Mont.,
160; IM Roswell, N. ., 500, WRKL
New City, N. Y. 500; WLAS Jacksonville.
N. C., 500; KCJB Mjnot N. D., 500; WBRJY
Marletta, Ohio WPFB Mlddletown
hio, 500; WHCG North Charleston, S Gr
500; WEPG South Pittsburg, Tenn. 500;
KNAF Fredericksburg, Tex., 500; WNHV
White River Junction, Vt., 157; WHSM Hay-
Ward Wis., 500, and WDOR Sturgeon Bay,

920: KARK Liltle Rock, Ark., 500; KLOC
KLNIR

Ceres, Calif., ama.r Colo., 500;
WVOH Hazelhurst. Ga.. ; WGNU Granité
City, Ill., 500; Metropolis I11.. 500;

CW Whitesbur 'OC Jones-
boro. ., 500, exlngton Park Md.,

MPL Hancock Mich.. 500; WKRT
Cortland, N. Y., 500; WGHQ Kingston, N. Y
262; WBBB Burlington—Graha c.
WPTL Canton N. C., 500; WKVA Lewis-
town, Pa. 500; WTND Orangeburg, S. C..
500; KEZU Rapld City, S. D., 500; KTLW
Texas City, Tex., 500; KITN Olympia Wash.,
500, and WMMN Fairmont, W. Va,, 500.
930: KAPR Douglas. Ar:z 5000 KEWQ
Paradise, Calif,, ; WHAN Haines City,
Fla., 500; WHON Center\nlle Ind., 500;
KOGA O%allala‘ Neb., Carlsbad
KAGI Grants Pass. Ore.
KDET Center, Tex., 500; KQOT Vakima,
Wash., 250, and KROE Sherldan, Wyo. 500,
950: KJRG Newton, Kan, WRMA

Montgomery, Ala . 5003 KXJK Forrest
City. Ark,, Auburn, Calif,
3000 KLER Orofino, Idaho, 500; OEL

Oelwein., Iowa, 500; WXLW Indianapolis,
500; WGRT Chicago, 500; WRYT Boston.
500° WBKH Hattiesburg, Miss., 500; WHVW
Hyde Park. N 50 WBEF Ruchester.
N. Y., 500; WPET Greensboro, N,
KYES Roseburg. Ore., 500; WNCC Barnes-
boro, Pa., 500; ER Moncks Corner, S, C.,
500; KWAT Watertown, S. D.. 500; KSEL
Lubbock, Tex. 500: WERL Eagle River,
Wis., ; WXGI Richmond, Va., 500; WKTS
Sheboygan Wis.. 500; IGVIER Kemmerer,
go 500, and WAGG Fra nklin, Tenn., 500,
KAVR Apnle Valley, Calif., 423;
WGRO Lake Citv. Fla. 500; WJCM Sebring.
Fla., 500; WJAZ Albanv. Ga, 500; WRFC
Athens, Georgia 500: KSRA Salmon Idaho.
192; WDLM East Moline, IIl.. 500; WPR'
Prestonburg, Ky.. 500; KFSV Cape’ Glrard-
eau, Mo,, 500 KLAD Klamath Falls, Ore.,

00; KROF Abbeville, La.. 500: WHAR
Rogers City, Mich.. 500; KLTF Little Falls,
Mlnn. 500: WABG Greenwood, Miss., 500!

Baker. Mont.. 500: KNEB Scotts-
Bluﬂ Neb.. 500; KWYK Farmington, N. M.,
444; WFTC ton, N. C. 500; WWST
Wooster, Ohio, 500; WKZA Rane, Pa, 500;
WHYL Carlisle, Pa., 500: WATS Sayre Pa..

385: WBEU Beaufort. S C., 500; WBMC
McMinnville, Tenn., 500; KIMP Mt. Pleasant,
Tex.. 500; WDBJ Roannke, Va. 500, and
WTCH Shawana Wis. 500.

970: Show Low. Arlz., 063; KNEA
Jonesboro, Ark. 500: KFEL Bueblo, Colo.,
145; WIIN Atlanta. 5000 WVOP Vidalia. Ga.
500} KAYT Rupert. Idaho, 500: WMAV
5&l’ingﬂeld 1., 500; WAMD Aberdeen, Md.,

: WESO Southbridge, Mass.. 500; KOOK
Billings, Mont.. 500; KJLT North Platte
Neb., 500; G Las Vegas. 208; WATH
Athens. Ohlo, 500; WRCS Ahoskie, N. C.,
500; WWIT Canton. N. C., 500; KHFT
Tex._ 75: KBSN Crane. Tex..
Fort Worth, Tex., 204: WYPR Dan\r]lle Va.,
500; WANV Wavnesboro. Va. 500, and
KREM Sookane. Wash., 500.

980: WKLF Clanton, Ala., 500;
Dardanelle, Ark., 500; KINS Eureka, Calif.,
500; KEAP Fresno, .. 500; KCTY
Salinas Calif. 500: GLN Glenwood
Springs Colo., '500; WSUB Groton, Conn..
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Fla., 500; WTOT
OP Pensacola, Fla.,
?ompano Beach, Fla., 500;
WPGA Per: Ga,, 500; WRIP Rossville Ga.,
500; KUPI Idaho Fal.ls Idaho, 500; KsGM
Chester, 111, 500; KCIT Shreveport, La., 500;
WCAP Lowell, Mass., 109; P Ofsego
Mich,, 500; WAPF McComb Miss., 5 0'
KLYQ Hamllton Mont 295; KVLV Fallon
Nev., 500; WKLM Wilmington, N 500;
WAAA Winston-Salem. N. C,, WAZS
Summerville, S. C., 500; WYCL York S. C.,
500, KFRD Rosenberg-mchmond Tex.
KSVC Richfield, Utah, 500; aidma,
Wash., 081; WHAW We ston V 500;
WCUB Manitowoe, Wis,, 500, and WPRE
Prairie Du Chien, Wis., 500.
1150: KGMC Englewood, Colo., 500; WFPM
Fort Valleiyl, Ga., 500; W.fEM Valdosta, Ga.,
Marion, I, WYFE Rock-
ford 1., 500; KYED Burlington Iowa, 500;
WMST Mt Sterlin, Ky.. 373; WGHM Skow-
hegan, Me., 058; N “Mt, Pleasant, Mich.,
161; KASM Albany. Mlnn 184; KRMS Osnge

172; WDVH Galnesvllle.
Marlanna, Fla, 500;
500; WLOD

Beach Mo., 500; KDEF ~ Albu uerque,
N M., 5000 WBAG Burlington-Graham,

'C., 500; WHUN Huntingdon, Pa. 136
Wvms Lehighton, Pa. 083; WKPA New

Kensington, Pa., 189; WTYC Rock Hill. S. C.
500; K Rapid City, S. D. 230; WCRK
Morristown, enn., 500; WTAW College

Station, Tex., 500; KIZZ 'l Paso, Tex., 318;
KVIL Highland Park, Tex., 500; KJBC Mid-
land, Tex., 500; KPNG Port Neches, Tex.,
180; KPUL Pullman, Wash.,, 500; KKEY
Vancouver, Wash,, 500; WELC Welch,
W. Va.. 351, and WAXX Chippewa Falls,
Wis., 358,

1250: WETU Wetumka. Ala,, 500; KFAY
Fayetteville, Ark., 500; KHOT Madera, Calif.,
500; Live Oak, Fla., 500; WLBY

;s WRAY Princeton Ind.,
KCEI Cedar Falls, Iowa, 500; WGUY
: WARE Ware, Masq.. 500;
Red Wlng, Minn.. 5060; KBTC Hou-
; WNOW York, Pa,, 500; WCKM
Winnsboro, S. C., 500; WKBL Coving‘ton,
500;: WXKYZ Madisonville, Tenn.,
500; KFTV Paris, Tex., 500; KVEL Vernal
Utah, 500; WYSR Franklin, Va., 500; WEER
Warrenton, Va, 500, and KTW Seattle,
Wash., 500.

1260: KPIN Casa Grande, Ariz., 500}
WMMM Westport Conn., 500, WNRK New-
ark, Del.. 500; WEFTW Fort Walton Beach,
Fla., 500; WHAB Baxley, Ga. 250; WBBK
Blakel Ga. 500; WTJH East Point, Ga.,

RAEE Idaho Falls, Idaho, 500; XKFGO
5Boc'))one Iowa, 500;
Crookston, Minn., 500: KDUZ Hutchlnson,
Minn., 500; WGVM Greenville, Miss., 500;
WNSL Laurel Miss., 500; KIMB Kimball
Neb., 500; WBNR Beacon, N. Y., 500; WCDJ
Edenton, N, C.. 500: KWSH Wewoka, Okla,
500; WMUU Greenwlle S. C.. 500 WJOT
Lake City C., 500; KWYR Winner S. D.,

: WNOO Chattanooga, 500; WMCH Church
Hﬂl Tenn., 500; WD Dickson. Tenn., 500;
WCLC .Tarnestown Tenn., 500; KSPL Diboll,
Tex., 500; KPSO Falfurnas Tex., 177; KWFR
San An elo. Tex., 253; KTAE Taylor, Tex.,

Chris-

364; K Tulia, Tex 394: WJIJ
tiansburg, Va. 5000 KWI Q Moses Lake,
Wash., 260; WEKZ Monroe, Wis,, 500, and

woCo Oconto, Wis., 500,

1270: WGSV Guntersville, Ala., 500; KADL
Pine Bluff, Ark., 500; KBLC Lakeport Calif.
354; KGOL Palm Desert, Caiif., 150; WHIY
Orlando, Fla.. 500; WKRW Cartersvxlle Ga.,
500; WHYD Columbus, Ga. 500; WEIC
Charleston, IIl., 500; WCMR ‘Elkhart, Ind.,
500; WORX Madison, Ind., 500; KSCB Lib-
eral Kan., 500; WAIN Columbia Ky. 500;
WF’UL Fulton Ky., 500, KVCL Winnﬂeld

La, 210; KWEB Rochester, Minn., 500;
WVOM Iuka, Miss, 500; WLSM Louisville,
Miss,, 500; KUSN St Jose h, Mo., 500; IG’UB
Sparks Nev.,, 287; Alamo ordo,

00: WHLD Niagara Falls, lg

500, WCGC Belmont, N. C., 500; KBOM
Bismarck-Mandan, N, D., 500‘ WILE Cam-
bridge Ohio, 500; KWPR Claremore Okla.,

KAJO Grants Pass, Ore., 500; KNWC
Sioux Falls, S. D, 500; WBHC Hampton,
S, C., 500; WLIK Newport Tenn., 500; EM
Blg Spring, Tex., 500; KEPS Eagle Pass,
Tex., 321; WTID Newport News, va., 500.

WHEOQ Stuart, Va., 500; KCVL Colville,
Wash., 210. and WRJC Mauston, Wis., 500,

1230: KNBY Newport, Ark, 500; KHEP
Phoenix, Ariz., 442; KOAG Arroyo Grande,
Calif,, 500; KIXF Fortuna, Calif., 500: WSUX
Seaford, Del 500; WIBE Macon, Ga 500;
WGBF Evansvllle Ind.. 500; KCOB Newion.
Towa, 500; KSOK Arkansas City, Kan., 500:
WCPM Cumberland Ky., 500; WIXI Lan-
caster, Ky., 500; KWCL Oak Grove, La., 500;
WFYC Alam, Mich., 500; KDKD Clnton
Mo., 500; KCNI Broken Bow. Neb., 500;
WROC Rochester, N. Y., 340; WSAT Salis-
bury, N. C., 500; WYAL Scotland Neck,
N. C., 500; KLCO Poteau, Okla, 500; KERG
Eugene, Ore.. ; WBRX Berwick, Pa., 500;
WKST New Castle, Pa., 500; WIAY Mullins,
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S. C.. 500; WMCP Columbia, Tenn., 500;
WDNT Dayton Tenn., 500; 1 Brenham,
Tex., 225; KLLUE Longview, Tex., 448; KRAN
Morton, Tex. 203, YVE Wytheviile, Va.,
500; KMAS Shelton. Wash,, 206, and KUDY
Spokane Wash.,

1290: WHOD Jackson Ala., 500; WSHF
Sheffleld, Ala, 500; WMLS Sylacauga, Ala,,
500; KEOS Flagstaﬂ Ariz.,, 500; KDMS El
Dorado, Ark. 500; KUOA Slloarn Sprin
Ark., 500; KAZA Gilroy, Calif. KA 1.
Santa Barbara, Calif., 500; wéed® Hartford

Conn,, 500; WTUX Wilmington, Del,, 500;
WSCM Panama City Beach, Fla,, 500; WDEC
Americus, Ga., 500; W HK Canton. Ga.,

500; WREY New Albany, Ind., 500; WCBL
Benton, Ky., 500; KJEF J‘ennings La, 500;
WHGR' Houghton Lake, Mich. 500; WNIL
Niles, Mich., 500 WOIE Saline, Mich., 500;
KBMO Ben Minn,, 500; KALM Thayer,
Mo., 500; WGLI Babylon, N. Y., 500; WEYE
Sanford N. C., 500; WOMP Bellai.re Ohio,
500; KLIQ Portland, Ore,, 500; WFBG Al
toona, Pa., 500; WEIG Sumter, S. C., 500:
KTRN Wichita ¥alls, Tex., 500;
Colonial Heights-Petersburg, Va., 500; WAGE
Leesburg, Va, 500; PY Port Angeles

h., 500; WMIL Milwaukee, 500, and
WCOW Sparta, Wis.,

500.

1300: SA Boaz 'Ala., ; WTLS Talla-
hassee, Ala., WEZQ Winﬁeld Ala,, 500;
KWCB Searcy. Ark 500; WA Z New Haven,
Conn,, 500; WSOL Tampa Fla 500; WMTM
Moultrie, Ga., 500; WNEA N’ewnan, Ga., 500;
WIMO Winder, Ga., 500; KOZE Lewistown,
Idaho, 500; WTAQ La Grange, Ill., 500; WFRX
West Frankfort. I11., 500; WHLT Huntington,

500; WAAC Terre Haute. Ind., 500;
G Lexington, 00; WIDA Qulncy,
Mass 500; M Prlnceton Minn., 500;
KMMO Marshall Mo., 500; KBRL McCook
Neb., 500; WPNH Plymouth, N. H.
WAAT Trenton, N. J., 500; WEEE Rensse—
laer, N, Y,, 500; WRRC Sﬁr[ng Valley, N. Y,
500;" WGOL Goldsboro, WMVO
Mount Vernon, Ohio, 500; WWCH Clarion,
Pa,, 500; WLOW Alken 5. C., 580; WCKI
S. C., 500 WKSC Kershaw S. C,
KOLY Mobridge, S. D., 500; W
Morristown, Tenn. 500 KKUB Brownfield,
Tex., 175; 'WKCY Harrisonburg, Va., 500;
WCLG Morgantown, W. Va., 500, and WKLC
St. Albans, W. Va., 500.

1310: WJAM Marion, Ala.,, 500; WHEP
Foley, Ala., 500; KBOK Malvern, Ark., 500;
KFKA Greeley. Colo., 500; WOCO DeLand,
Fla.,, 500 WGKR Perlx Fla, 500; WA ué
Wauchula, Fla, 500; OMN Decatur, Ga.,,
500; WOKA Douglas, Ga,, 500; WBMK West
Point, Ga., 500; KOKX Keokuk, Iowa. 500;
KDLS Perry, lIowa, 500; KFLA Scott City,
Kan,, 500; WTTL Madisonville, gv
WDOC Prestonburg. Ky., 500; KIKS ulphur,
La., 500, KUZN West Monroe, La., 500
WCCwW Traverse Ci Mich., 500; KRBI St.
Peter, Minn., Hattiesburg, Miss.,
500; WJLK Asbury Park, N, J., 500; KARA
Albuquerque 500; WVIP Mt. Klsco N. Y.,

WKTC Charlotte, N. C., 500; KNOX
Grand Forks, N, D., 500; WFAH Alliance
Ohio, 500; WBFD Bedford, Pa., 500; WGSA
Ephrata 'Pa., 350; WNAE Warren Pa., 331;
WDKD Kf.ngstree, . C., 500; KZIP Amarillo,
Tex., 500; KOYL Odessa, Tex., 500; KBUC
San Antonio Tex., 500' KARY Prosser,
Wash., 500, and WIBA Madlson Wis., 500.

1320: WENN Birmingham, Ala., 500; WAGF
Dothan, Ala., 500; KRLW Walnut Ridge,
Ark., 500; KHSJ Hemet, Calif., N
Lemoore Calif., 500; KAVI Rocky Ford,
Colo., 500; WGMA Hollywood, Fla., 500;
WAMR Venice, Fla,, 500; WHIE Griffin, Ga.,
500; WKAN Kankakee, Ill., 500; KNIA Knox-~
ville, Iowa, 500; IGVIAQ Maquoketa Iowa.
500; KLWN Lawrence, Kan., 500; WCLU
Covlngton Ky., 500; WBRT Bardstown K.
500; WNGO Mayﬂeld Ky., 500: WICO Sal S-
bury. Md., 500; WILS Lansmg, Mich 500;
WDMJ Marquette, Mich.,, WRIW
Picayune, Miss,, 250; KXLW Clayton Mo.,

B WWHG Ho:mell N. Y.. 500; KRK
Murphy, N. C, WAGY Forest Clty,
N. C., 500; WEEW Washington, N.

WHOK Lancaster, Ohio, 500; KWOE Clintg;lr

Ckla., 500; KATR Eugene, Ore., 255; WG’

Gettysburg, Pa., 500; WOIC Columbia, S. C.
500; WKIN Klngsport Tenn., 500; WMSR
Manchester, Tenn., KVMC Colorado

500;
City, Tex., 500; WEET Rlchmond Va., 500;

WAKX Superior Wis., 500, and WFHR Wis-
consin Rapids, Wis., 500.

1330: KMOP Tucson, Ariz., 500; WROS
Scottsboro, Ala., 500 KVEE Conway,
Ark., 500 KLOM Lompoc, Calif, 500;
KLBS Los Banos, Calif., 500; KAHR

Redding, Calif., 500; WWAB Lakeland. Fla,,
500; WMEN Tallahassee, Fla., 500; WMLT
Dublin, Ga., 500; WEAW Evanston, T1l,, 500;
WRAM Monmouth, I1l.,, 500; WRRR Rock-
Oswego, N, Y., 500; WHAZ Troy, N. Y. 500;
WMOR Morehead, Ky., 500; WASA Havre
de Grace, Md., 500; WDAL Meridian, Miss.,
500; KUKU Willow Springs, Mo,, 500: WEBO
Owego, N. Y., 500; WHAZ Troy, N, Y.. 500;
WUSM Havelock, N. ¢., 500; WHOT Camp-

bell, Ohio, 500; WFIN Findlay, Ohio, 500;
WKOV Wellston Ohio, 500; WELW Wil-
loughby, Ohio 500 WBLF Bellefonte Pa.,
500; WAEW Crossville, Tenn., 500; WTRO
Dyersburg Tenn,, 500' RINE Klngsvllle,
Tex., 220; WOLD Marion, Va., 500; WESR
Tasley, Va.. 500; KCFA Spokane, Wash,,
508. and WETZ New Martinsville, W Va,,

1350: WGAD Gadsden, Ala, 560; KLYD
Bakersfield, Calif., 236; WNLK Norwalk,
WINY Putnam. Conn., 440

Conn., 438; tn
WDCF Dade City, Fla., 500; WCAI Fort My-
ers, Fla, 500; WA VC Warner Robins, Ga.,
500: KRLC wistown, Idaho-Clarkston.
Wash., 500; w.TBD Salem, Ill, 500; KMAN
Manhattan, Kan.. 500; WLOU Louisville,
Ky., 500; WHMI Howell Mich., 368; WCMP
Pine City. Minn., 500; WKCU Corinth, Miss.,
500; RX O'Neill, Neb., 500; WLNH La-
conia,, N, H., 500; WCBA Corning, N. Y.,
182; WBMS Black Mountain, N. C,, 500'
WHIP Mooresville, N. C,, 500; KBMR Bis-
marck, N. D., 500; WCHI' Chillicothe, Ohio.
500; KTLQ Tahlequah Okla., 500; WWBR
Windber, Pa., 339; WDAR Darllngmn S. C.,
500; WGSW Greenwood, S. C., WRKM
Tenn., 500; KCAR Clarksvllle.
500; KTXJ Jasper, Tex., 500; WBLT
Bedford, Va., 250; WFLS Fredericksburg,
Va., 453; WNVA Norton, Va., 500, and WPD
Portage, Wis., 500.

1360: WWWB Jasper, Ala., WLIQ
Mobile, Ala,, 500 E'LR Roanoke Ala.. 500
KLYR Clarksvllle Ark., 500; KFFA Helena,
Ark., 500; KFIV Modesto Ca].Lf 500; WOBS
Jacksonville, Fla., 500; WINT Winter Haven,
Fla., 500; WLAW Lawrenceville, Ga., 500,
WMAC Metter, Ga., 500; WIYN Rome, Ga.,
500; WLBK Dekalb, IIL., 500; WVMC Mount
Carmel, I11., 500; KHAK Cedar Rapids, Iowa,
500; KXGI Fort Madison, Iowa. 500; ]CBTO
El Dorado, Kan., 500; WFLW Monticello,
Ky., 500; KDX1 Mansfield, La., 500; KNIE
New Iberia, La 500; KTLD Tallulah, La.,
500; WEBB Baltimore, 500; WKYO Caro,
Mich., 0;° WEFF Columbia, Miss., 500;
KICK Moo, Neb., 500; WNNJ Newton,
N. J, 500; WWBZ Vineland N’. J., 500]
WKOP Binghamton, N. Y. 0; MNS
Olean, N. Y., 500; WCHL Chapel Hill N. C,
500; WWOW Connesaut, Ohio, 500; KUIK
Hlllsboro Ore., 500; WELP Eeasley, S. C,
500; WLCM Lancaster, S. C., 500; WBLC
Lenoir City, Tenn., 500; WNAH Nashville,
500: KACT Andrews, Tex., 244; KXOL Fort
Worth, 500; WBOB Galax, Va., 500; WHBG
Harrisonburg, Va., 0! KFDR _Grand
Coulee, Wash., 500; WHIC Matewan W Va.
500; WMOV Ravenswood, W.

WMNE Menominee, Wis., 500; WISV Vu‘oq-
ua, Wis., 500, and KVRS Rock Springs, Wyo.,

500,
1370: KAWW Heber Springs, Ark., 500;

KTPA Prescott, Ark., 500; WWKE Ocala,
Fla., 500; WAXE Vero Beach, Fla, 500;
WLOP Jesup, Ga., 500; WFDR ‘Manchester,
Ga., 500; wLoV' Washimzton Ga.,, 5007
WPRC Lincoln, 1., 500; WTTS Blooming-
ton, Ind., 500; WLTH Gary, Ind., 500; KGNO
Dodge City, Kan, 500; KALN Iola, Kan.,
500; WABD Fort Campbell Ky., 500; KAFPB
Marksville, La., _500; WMHI Braddock
Heights, Md., 500; WKIK Leonardtown, Md.,
500; WGHN Grand Haven, Mich., 500; KSUM
F‘alrmont Mlnn., 500, WMKT South St.
Paul, Minn., 500; KWRT Boonville, Mo,, 500;
KCRV Caruthersville. Mo., 500; KAWL, ¥ork,
Neb,, 500; WALK East Patchogue N. Y.,
500; WELV Ellenville, N. Y., 500; WLTC
Gastonla N. C., 250; KVYL Holdenville,
Okla., 500; WOTR Corry, Pa, 500; WPAZ
Pottstown, Pa., 500; WKMC arlng Spring,
Pa., 500; WKFD Wiekford, R. I., 500; WDXE
Lawrenceburg, Term., 500; WRGS Rogers-
ville, Tenn., KOKE Austin, Tex, 432;
KSOP Salt Lake City. Utah, 330; WHEE
Martinsville, Va., 500; WJWS South Hill,
Va., 500; KPOR Quincy, Wash.,, WEIF
Moundsvllle W Va., 500, and WCCN Neills-
ville, Wis.,

1380: WRAB Arab, Ala.,, 500; WGYV
Greenville, Ala., 500; WSVA Vernon, Ala,,
500; KDXE North Tittle Rock, Ark., 500;
WLIZ Lake Worth, Fla., 500; WQXQ Or-
mond Beach, Fla., 500; WSIZ Ocilla, Ga., 500;
KCII Wasl'ungton Towa, 500; WWCM Brazil,
Ind., 500; KUDL FalrWay, Kan., 500; WM'I‘A
Central City, Ky., 500; WWKY Wlnchester,
Ky., 343; WYNK Baton Rouge, La.,
WPLB Greennlle Mich., 173; KAGE Wlnona
Minn., 500; WNLA Indianola, Miss., 500;
KUVR Holdrege, Neb,, 500; WLOS Ashe-
ville, N. C., KMUS Muskogee, Okla.,
500; WACB Klttanning Pa., 104; WMLP
Mllton Pa., 144; WAYZ Waynesboro, Pa.,
176; WNRI Woonsocket. R, I., 352; WGUS
North Augusta, S. C., 500; KFCB Redﬁeld.
S. D, 300; WYSH Clinton, Tenn 500; KJET
Beaumont Tex., 500; Mu eshoe, Tex.,
500, and WMTD Hlnton W, Va., 294.

1390: KAMO Rogers, Ark., 500;
Denver, 500; WUWU Gainesville, Fla.,
500; WISK Amerlcus, Ga., 500; WFIW Fair-
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fleld, T, 500;
KCLN Clinton,

WJCD Seymour, Ind., 500;

Towa, 500; KNCK Con*
cordia, Kan., 500; WANY Albany, Ky. 500:
WKIC Hazard, Ky., 500; KFRA Franklin,
La, 500; WCAT Orange, Mass., 500; WCER
Charlotte, Mich., 500; KAOH Duluth, Minn,,
500; KRFO O'watoona Minn.,, 500; WROA
Gulfport Miss.,, 500; KJIPW Waynesville,
Mo., 500; KENN Farmmgton N. M. 500;
KHOE Hobbs, N. M, 191; WEOK Poug{{l-
keepsie, N. Y., 500; WR1V Riverhead, N
500; WADA Shelby, N. C., 500; WIRM Troy,
N. C., 500; WOHP Bellefontaine, Ohilo, 500;
WMPO M1dd]eport-Pomeroy Ohio, 500;
WHPB Belton, S, C., 500; WCSC Charleston,
S. C., 500; KJAM Madison, S. D., 500; WYXI
Athens, Tenn., 500; KULP El Campo, Tex..
245; KBLW Logan Utah, 500, and WKLP
Keyser, W. Va., 500.

1410: WRCK Tuscumpia, Ala., 500; KTCS
Fort Smith, Ark., 500 KRML Carmel Calif.,
500; KCAL Redlands Calif., 250; KCOL Fort
Collins, Colo., 500; WDOV 'Dover, Del., 500
WzsT Leesbur Fla., 500; WONS Talla-
hassee, 500; WSNE Cumming, Ga.,
500; WGRI Griffin, Ga., 500; WRMN Elgin,
111., 500; WTIM Tay]orvllle. Ill 500; KGRN
Grmnell Iowa, 500; KLEM LeMars, lowa,
500; WAZY fayette, Ind. 500; KCLO
Leavenworth, Kan., 500; WHLN Harlan, Ky.,
500; KDBS Alexandria, La., 500; WHAG
Halfway Md., 460; WOKW Brockton Mass.,
205; WGRD Grand Rapids, Mich., 500;
KRWB Roseau Minn., 500; WDSK Cleve-
land, Miss., . KNOP North Platte, Neb.,
500; WHTG atontown N. J., 500; WELM
Elmira N. Y, 3T1; WBZA Glens Falls, N. Y.,
187; WOTT Watertown, N. ¥. 206; WEGO
Concord, N. C., 500: WSRC Durham, N, C.,
500; WVCB Shallotte, N. C., 500; wPce
Clinton s. C., 500; WYMB Manmng, s, C.,
500; WCMT Martm Tenn., 500; KBUD Ath-
ens, Tex., 500; KBAN Bowie, Tex., 500; KVLB
Cleveland, Tex., 500; KXIT Dalhart. Tex.,
500; KDOX arshall, Tex., 500; WIKI
Chester, Va., 500, and 'WRIS Roanoke, Va,

1420 KHFH Sierra Vista, Ariz,, 081;
KXOW Hot Springs, Ark., 500; KPOC Poca-
hontas, Ark., 500; WLIS Old Saybrook,
Conn., 500; WBRD PBradenton, Fla., 500;
WETH St. Augustine, Fla, 500; WAVO
Decatur, Ga., 500; WLET Toccoa, Ga., 500;
WPEH louisville, Ga., 500; WINI Murphys-
boro, IIl., 500; WIMS Mlchlgan City, Ind.,
500; KJCK Junction City, Kan., 500; WTCR
Ashland, Ky., 500; WHBN Harrodsburg,
Ky.. 500; KPEL Lafayette, La., 250; W.
Flint, Mich,, 500; WKPR Kalamazoo, Mich.,
500; KBTN Neosho, Mo., 500; WMYN Mayo-
dan, N. C., 500; KOOO Omaha, 500; WALY
Herkimer, N. Y., 500; WACK Newark, N. Y.,
500; WLN'A Peekskill N. Y, 500: WGAS
South Gastonia, N. C., 500; KTJS Hobart,

Okla., 500 KYNG Coos Bay, Ore, 500;
WCED Du Bois, Pa., 500; WCRE Cheraw,
S. C., 500; KABR Aberdeen, S. D,

500;
WEMB Erwin, Tenn. 500; WKSR Pulaski,
Tenn., 500; KFYN Bonham Tex., 244;
KLFB Lubbock, Tex. 190: KGNB New
Braunfels, Tex. 060: KPEF San__Angelo,
Tex., 092; WWSR St. Albans, Vt., 500;
WDDY Glouster, Va.. 500; WKCW Warren~
ton, Va. 500; KITI Chehalis-Centralia,
Wash., 500 KREN Renton, Wash,, 500, and
WPLY Plymouth, Wis., 500,

1430: KHBM Monticello, Ark., 500; KJAY
Sacramento, Calif, 500; WIII Homestead,
Fla., 500; WGFS Covmgton Ga., 500; WRCD
Dalton, Ga., 500; WEEF Highland Park, I,
500; WCMY Ottawa, Ill.,, 500; KASI Ames
Iowa, 500; KMRC Morgan City, La. 425
WNAV Annapohs. Md., 500; W Ambherst.
Mass., 500; WHIL Medford Mass., 500; WION
Tonia, Mich., 500; WBRB Mt. Clemens, Mich.,
500; WLAU Laura] Miss., 500; KAOL Car-
roliton, Mo., 500; KRGI Grand Island, Neb.,
500; KGFL’ Roswell, N. M. 500, WMNC
Morganton N. C., 500; WRXO Roxboro,

¢, 500; WCLT Newark, Ohio, 500; KGAY
Salem Ore 500; WBLR Batesburg. s. C.,

500; WATP Manon S, C 500; WBUG
Ridgeland. 8. C., 500; BRK Brookings,
D., 500; WENO Madison Tenn., 500;

WHER Memphis, Tenn., 500; "KEES Glade~
water, Tex., 500; KCOH Houston, Tex., 396;
WIVE Ashland, Va.,, 500; WDIC Cllnchco,
Va.. 500, and WBEV Beaver Dam. Wis., 500.

1440: WPRS Paris, Ill., 500; WHHY Mont-
gomery, Ala., 500; KDOT Scottsdale, Ariz..
214; KHOG Fayetteville, Ark, 500; KOKY
Little Rock. Ark., 500; WBIS Bristol, Conn.,
500; WWCC Bremen, Go., 500; WVMG Coch-
ran, Ga. 500; WRAJ Anna, IIL, 500; KCHE
Cherokee, Towa, 500; WCDS Glasgow, Ky.,
500; WPDE Paris, Ky 500, WEZJ Williams-
burg, Ky.. 500;: WDOW Dowaglac, Mich., 500;
KQRS Golden Valley. Minn.. 500; W
Millville, N. J., 500; WJJL Niagara Falls.
N. Y.. 500; WCDL Carbondale, Pa., 500;
WZYX Cowan, Tenn, 500: WHDM McKenzie,
Tenn., 500; KPUR Amanl]o Tex., 137; KETX
Livingston, Tex., 329, and WKLV Black-
stone,, Va., 500.
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1460: WFMH Cullman, Ala., 500; KTYM
Inglewood, Calif., 500; KVRE Santa Rosa,
Calif., 250 WBAR Bartow, Fla, 500; WZEP
DeFuniak Springs, Fla,, 500; WMBR Jack-~
sonville, Fla,, 500; WDYX Buford, Ga., 500:
W'ROY Carmi, IIl,, 500; WRTL Rantoul, II.,

500; WKAM Goshen, Ind.. 500; WOCH North
Vernon, Ind., 500; KBSF Sprmghi]l. La., 500;
WEMD Easton, Md., 500; WBRN Bid Rapids,
Mich.,, 500; WPON Pontiac, Mich,, 491;
KDWA Hasting.s Minn., 500; KDMA Monte-~
video, Minn., 500; WELZ Be]zoni Miss,, 500;
WACY Moss Point, Miss., 500; KRNY Kear-
ney, Neb. 500; WJJZ Mount Holly, N. J.,
500; WVOX New Rochelle, N. Y., 500; WFVG
Fuquay Springs, N. C., 500 WRKB Kannap-
olis, N. C,, 500; WMMH Marshall N. C., 500;
WPVL Pamesvil]e Ohio, 500; KELR El Reno,
Okla., 500;: KROW Da]las Ore 500; WMBA
Ambridge, Pa,, 500; WDOG Allendale, S. c.,
500; WBCU Unien, S. C, 500; WEEN Lafa-
yette, Tenn., 500; WRAD Radford, Va., 500;
KYAC Kirkland, Wash., 500; WBUC Buck-
&?innosndo W. Va., 500, and WTMB Tomah,

s

1470: WBLO Evergreen, Ala.,, 500; KUTY
Palmdale, Calif.,, 031; KXOA Sacramento,
Calif., 500, KKXEP Estes Park, Colo., 500;
WMMW Meriden, Conn., 500; wboL Athen,s,
Ga., 500; WCLA Claxton Ga., 500 WMPP
Chicago Heights IIL., Anderson,
Ind., 500; KWVY Waver]y Iowa, 500; KLIB
Liberal, Kan., 500; WSAC Fort Knox, Ky.,
500; KTDL Farmervxlle La., 500; KPLC Lake
Charles La., 500; WIDY Salisbury Md., 500;
WTTR Westminster, Md., 500; WSRO Marl-
boro, Mass., 500; WKLZ Kalamazoo, Mich.,
500; WCHJ Brookhaven, Miss.,, 500; WNAU
New Albany, Miss., 500; KGHM Brookfield,
Mo., 500; KTCB Malden Mo., 500; WTKO
Ithica N. Y., 500; WPGF Bul‘gaw N. C., 500;
WPNC Plymouth N. C.,, 500, WIOE Spruce
Pine, N. C,, 500; WOHO Toledo, Ohio, 5
KRAF Reedsport, Ore., 500; KVIN Vlnlta
Okla., 500; WFAR Farrell, Pa,, 500; WMML,
Portage, Pa., 500; WQXL Columbia, S. C,,
500; WINH Georgetown, S. C., 500; WEAG
Alcoa Tenn., 500; KDHN Dimmit, Tex., 457;
WTZE Tazewe]l Va., 500; KAPS Mount
Vernon, Wash., 500; WWHY Huntington,
W. Va, 500, WBZE Wheeling, W. Va., 500,
and WBKV West Bend, Wis,,
1450: WARI Abbeville, Ala
Bridgeport, Ala.. 500; KHAT Phoenix,
00; KTHS Berryville, Ark., 500 KWUN
Concord, Calif.,, 500; KRED Eureka, Calif.,
500; KSEE Santa Maria, Calif.. 500; WAPG
Arcadia, Fla,, 500; WGNE Panama City
Beach, Fla, 500 WVCF Windemere, Fla.,
500; WYZE Atlanta, 500; WIBM Jerseyville,
1., 500; WRSW Warsaw. Ind., 500: KLEE
Ottumwa, lowa, 500; WKOA Hopkinsville,
Ky., 500; W Somerset, Ky., 500; KCKW
Jena, La., 500; KJOE Shreveport, La., 500:
WIOS Tawas City, East Tawas, Mich., 500;
WMAX Grand Rapids, Mich., 500; wysi
Ypsilanti, Mich., 500; KAUS Austin, Minn.,
500; KEHG Fosston, Minn., 500; WECP
Carthage. Miss.,, 500; WMSJ Sylvia, N. C,,
500; WTRA Latrobe. Pa., 500; WISY Shamo-
kin, Pa., 500; WSHP Shippensburg, Pa., 500;
KSDR_Watertown, S. D., 500: WIFC Jeffer-
son City, Tenn.. 500; WMQM Memphis,
500; WJLE_Smithville, Tenn.. 500; KLVL
Pasadena, 50; PE San _Antonio,
Tex., 285- X h.
500: WCFR Springfield, Vt., 500; WBLU
Salem, Va., 500; KVAN Vam-ouver. Wash,,
500, and KRAE Cheyenne, Wyoming, 500.
1510: WPUT Brewster, N. Y., 005.7; KXEX
Fresno, Calif. 054; WOGO New 'Smyrna
?faach Fla., 084 and KWIC Salt Lake City,

500, WBTS

1590: WATM Atmore, Ala., 500; KSPR

)i'rmgdale Ark., 500; VNA Tuscumbia,

500; WILZ St. Petersburg Beach, Fla.,

500; WELE South Daytona, Fla., 500; WLFA
Lafayette, Ga., 500; WNMP Evanston. Ill.
500;  WAIK Galesburg, IIL, 500; WGEE
Indianapolis. 5000 WPCO Mt Ver-o~.
Ind., 500; KWBG _Boone, Iowa, 500. WLEN
Lebanon Ky.. 500; WTVB Co]dwater Mich
500; WSMA Marine City, Mich., 500: AD
East Grand Forks, Minn.. 500; KDEX Dex-
ter, Mo., 500; KCLU Rolla. Mo., 500; KPRS
Kansas City. Mo., 500; WERA Plainfield,
N. J,, 500; WAUB Auburn, Y.. 500: WEHH
Elmira Heights, N Y., 500. WGGO Sala-
manca, N Y.. 500; WCSL Cherryville, N. C_,
500; WNOS High Point, N. C.. 500: WSRW
Hillsboro. Ohio, 500; KHEN Henryetta.
Okla., 500: WZUM Carnegie, Pa., 500; WEEZ
Chester, Pa. 500; WYNG Warwick-East
Greenwich., R. I. 500: WABV Abbeville,
S. C.. 500; WPIP Collierville, Tenn. 500;
WJISO Jonesboro, Tenn 500: WDBL Spring-
fleld, Tenn., 500; KERC Eastland, Tex., 500;
KINT El Paso. 475. KBUS Mexia, Tex
500; WIXK New Richmond, Wis., 500; WT RW
Two Rivers, Wis.. 500: WSWW Platteville,
Wis., 500, and WAWA West Allis, Wis., 500.

1800: WEUP Huntsville, Ala.. 500; WAPX
Montgomery, Ala., 500; KXEW Tucson, Ariz.,

500 KGST Fresno Calif., 500; KZON Santa
Maria, Calif., BA Yuba City, Calif.,
500; WKEN Dover Del, 500; WKTX At-
lantic Beach, Fla.. 500; '"WPRV Wauchula,
Fla., 500; WOKB Winter Garden, Fla, 00;
WNGA Nashville, Ga., 500; WRBN Warner-
Robins, Ga., 500; WCGO ' Chicago Heights,
., 500; WMCW Harvard I., 500

Algona, Towa, 500; WBTO Linton Ind 500;
KMDO' Fort_Scott, Kan.. 500; WSTL Eminl
ence, Ky., 500; KIEB Golden Meadow, La.,
00: KNCB Vivian, La., 500; WTYM East
Longmeadow, Mass., 500 WTRU Muskegon
Mich., 500; WKDL Clarksdale, Miss.,
KTTN Trenton, Mo., 500; KNCY Nebraska
City, Neb., 500; KRI'S Superior, Neb., 500
WMCR Oneida, N. Y., 265: WIDU Fa eue-
ville, N. C., 500; WHVL Hendersonvi N,
C.. WFRC Reldsville, N. C.. 500; W LSK
West Jeﬁerson N, C, 500 KADhio, Carrm
ton, N. D., 500: WA I Ashtabula, Ohjo
WELY Springﬂeld hio 441; KUSH sh-
ing, Okla., 500; KOHI St. Helens, Ore., 500;
w Tiffin, Ohio, 177; WHOL Allentown,
Pa.. 190; WHRY Elizabethtown Pa., 234;
WFIS Fountain Inn, S. C., 500; WFNL
North Augusta, S. C., 500; WHBT Harrl-
man, Tenn., 500; WKBEJ Milan, Tenn., 500;
KBEB Borger Tex. 500; KYAL McKinney,
Tex., 500; WEL Mfd]and Tex., 500 WHLL
\v\cheeling ., Va., 816, and WCWC Ripon,

PRESUNRISE OPERATIONS
LIST B

| Class II stations on class I-B channels
which are located west of cochannel class
I-B station(s) and/or which protect 0.5 mv/m
50% skywave contour of any class I-B sta-
tion located west of class Il station listed
(with power stated in watts),

710: WUFF Eastman, Ga., 500, WOR;
WROM Rome, Ga., 500, WOR and WTPR
Paris, Tenn,, 250, .

810: WATT Indiana lis, 250, WGY; WKBC
North Wilkesboro, N. C., 500, WGY: wQIZ
St. George, S. C., 500, WGY; KBHB Sturgis,
S. D, 017, WGY and WMTS Murfreesboro,
Tenn 500 WGY.

940: WCND Shelbyville, Ky.. 250, CBM;
WIDG St. Ignace, Mich.,, 500, CBM; WJOR
South Haven, Mich., 061, CBM; WCIT Lima,
Ohlo, 250, CEM; KWRC Woodburn, Ore., 250,
XEQ WESA Charleroi, Pa., 250 C M
WGRP Greenville, Pa., 500, CBM; KTON
Belton, Tex., 005.22, CBM. and WFAW Ft.
Atkinson, Wis., 230, CBM.

1000: KSTA Coleman, Tex.. 012.3, WCFL.

1060: WRHL Rochelle, I, 120. KYW;
KFIL Preston, Minn., 260, KYW; KNLV Ord,
Neb., 056.5, KYW: WCOK Sparta, N. C., 250,
KYW WOIO Canton, Ohio, 385, KYW'
KGFX_ Pierre, S. D., 500, XEDP: WPHC
Waverly, Tenn., 084, KYW. and WCIR Beck-
ley, W. Va., 440 KYW

1080: KSCO Santa Cruz, Calif., 500, KRLD;
WOAP Owosso, Mich,, 009.6, WIIC: KNDK
Langdom, N. D. 500, KRLD, and WUFO
Amherst, N. ¥., 118, WTIC,

1110: WUNN 'Mason, Mich., 005.2, WRT.

1140: WAWK Kendallville, Ind.,, 250.
WRVA: KNEI Waukon, lowa, 250, WRVA.
%VKLPR Oklahoma City, Okla., 0084,

1500: WGIC Xenia, Ohio, 007, WTOP, and
KTXO Sherman, Tex., 250. KSTP.

1510: WJRC Jollet I]] 500. WLAC WKAI
Macomb, IIl., 250, WLAC: KIFG Iowa Falls,
Iowa, 168, WLAC; WLKM Three Rivers,
Mich.,, 500, WLAC: KCCV Independence,
Mo., 230, WLAC; KABH Midland, Tex.,
140, WLAC, and KSTV Stephenvi]le, Tex.,
250, WLAC.

1520: KMPG Hollister, Calif., 500, KOMA;
KMFB Mendocino, ahf 500. KOMA;
WLUV Loves Park, IIl., 00323 WKBW, and
WYNZ Ypsilanti, Mich. 012.8, WKBW.

1530: KTMN Trumann, Ark., 230, WCKY;
KDSN Denison, Iowa, 145, WCKY; KPCR
Bowling Green, Mo., 250, WCKY: KWLA
Many, La., 250, WCKY; WERX Wyoming,
Mich., 250, WCKY' KSMM Shakopee, Minn,,
144, WCKY' WRPM Poplarville, Miss., 500
WCKY; KMAM Butler, Mo., 172, WCGY;
KLOL Lincoln, Neb.,, 175, WCKY, and
KWLG Wazoner, Okla., 163, WCKY.

1550: KQXI Arvada, Col, 500, XEJJ;
KIWA Sheldon, Iowa, 500, CBE: KEDD
Dodge City, Kan., 140, CBE; KNIC Winfleld,
Kan., 063, CBE; WMSK Morganfield, Ky..
250 CBE; KQWE Fargo, N. D,, 500, CBE, and
WMIR Lake Geneva, Wis,, 500, CBE.

15607 WCIK Gordon, Ga., 500, WQXR;
WBYS Canton, IIl., 230, WQXR; WVAK
Paoli, Ind., 250, WQXR: WRIN Rensselaer,
Ind., , WQXR: KRCB Coincil Bluﬁs
Iowa, 132, WOQXR; WPHN Liberty, K}\;".,
250, WQXR: WGBS Slidell, La., 500, WQX
WTPS Portace, Mich., 500, WQXR' ‘WMIC
Sandusky, Mich.. 500, WOXR; KBEW Blue
Earth, Minn. KQYX Joplin,
KLTI Macon, Mo., 250,
KTUI Sullivan, Mo. 250, WQOXR:
WTNS Coshocton, Ohio, 500. WQXR: WCNW

BROADCASTING, November 6, 1967



Eﬁk@%ESS]

ONAL CARDS

JANSKY & BAILEY
Consulting Engineers
1812 K St., N.W.
Wash,, D. C. 20006
Member AFCCR

296-6400

JAMES €. MeNARY

Consuiting Engineer
National Press Bldg.
Wash. 4, D. C.
Tetephone District 7-1205
Member AFOOR

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Montclair, N.J.07043

Phone: (201) 746-3000

Member AFOOE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION

527 Munsey Bldg.
STarling 3-0111

Washington 4, D. C.
Member AFCCE

COMMERCIAL RADTO
EQUIPMENT CO.
Everett L. Dillard, Gen. Mgr.
Edward F. Lorentz, Chief Engr,
PRUDENTIAL BLDG.

DI 7-1319
WASHINGTON, D. C. 20005
Mentber AFOCE

A. D. Ring & Associotes

42 Yaars' Expetience in Radlo
Enginaering
1710 H St., N.W. 298-6350
WASHINGTON 6, D, C.
Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. Mational 8-7757

Washington 4, D, C.
Member AFCOE

Lohnes & Culver

Munsey Bullding  District 7-8215
Washington 5, D. C.

Member AFOOR

KEAR & KENNEDY

1302 18th St., N.W. Hudsen 3-9000
WASHINGTON 6, D. C.

Member APOCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS 9, TEXAS
MElrose 1-8360

Member AFGCE

GUY €. HUTCHESON
817 CRestview 4-8721
P. O. Box 808
‘!100 W. Abram
Arlington, Texas 76010

SILLIMAN, MOFFET
& KOWALSK!
711 T4th St., N.W.
Republic 7-6646

Washington, D.C. 20005
Member AFOOR

GEO. P. ADAIR ENG. €O.

CONSULTING ENGINEERS
Radio-Talevision
Communications-Electronics

t., N.W.
Washington, D, C.
Federal 3-1116
Member AFOOE

KEAN, SKLOM & STEPHENS
CONSULTING RADIO ENGINEERS

19 E. Quincy Street
Riverside, Iliinois 60546

(A Chicago Suburb)
' Phone 312-447-2401

Member AFCOE

HAMMETT & EDISON
CONSULTING RADIO ENGINEERS
Box 68, International Alrport
San Francisco, Californla 94128
342.5208
Member AFOCE

JOHN B. HEFFELFINGER

9208 Wyoming PL Hiland 4-7010

KANSAS CITY 14, MISSOUR!

JULES COHEN
& ASSOCIATES

9th Floor, Securities Bldg.
729 15th St., N.W., 393.461¢6
Washington 5, D. C.

Member AFOCOE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowvilla Road
Cieveland 41, Ohlo
Phone: 216.526-4386
Member AFCOB

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Appllcations and Field Engineering

345 Colorade 8lvd.—80206
Phone: (Araa Coda 303) 333-5562
DENVER, COLORADO

Member AFOCOE

A. E. Towne Assocs., Ine.

TELEVISION and RADIO
ENGINEERING CONSULTANTS
727 industrial Road
Sar Carlos, California 94070
Phone 592-1394 Res. 593-6706

PETE JOHNSON
& Associotes
CONSULTING am-fm-tv ENGINEERS

P.O. Box 4318 304-925-6281
Charleston, West Virginia

MERL SAXON

CONSULTING RADIC ENGINEER
622 Hoskins Street
Lufkin, Texas

634-9558 632-2821

WILLIAM B. CARR
CONSULTING ENGINEERS
Walker Bldg., 4028 Daley
Fort Werth, Texas
AT 4-9311
Member AFOOE

RAYMOND E. ROHRER
Consulting Radio Engineers

317 Wyatt Bldg.
Washington 5, D. C.

Phone: 347-906!
Member AFCOE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49036
Phone: 817—278-6733

JOHN H. MULLANEY
and ASSOCTATES
Suite 71,

1150 Connecticut Ave,, N.W.
Washiagton, D, C. 20036
Phone 202.223-1180
Member AFCOE

ROSNER TELEVISION
SYSTEMS

ENGINEERS CONTRACTORS

120 E. 56 St. | 230 Newtown Rd.
New York Plainview
N. Y. 10022 N, Y. 11803

Serving The SOUTHEAST
FREDERICK A. SMITH, ».1.
Consuiting Engineer
§ Exchange St.
Charlesten, $. C. 20401
A/C 803 723-4775

Service

Directory

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS

AM-FM-TV
103 5. Market $t.,
s Summit, Mo.
Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS

PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.

Cambridge 38, Mas.
Phone TRowbridge 6-2810

FRANK A. ZOELLER
TELEVISION SYSTEMS
CONSULTANT
20 Years Experience
Box 366 * San Carlos, Cal. 94070
(415) 593-1751
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Fairfield, Ohio, 500, WQXR; WBOL Bolivar,
Tenn., 250, WQXR; WWGM Nashville, Tenn.,
500, WQXR; KABI Abllene, Tex., 154,
WQXR: KGHO Hoquiam, Wash., 500 '
WFSP Kingswood, W, Va,, 250,

WGLB Port Washington, Wis., 250, WQXR.

New FM stations

APPPLICATION

Martinsville, Ind.—Morgan County Broad-
casters Inc. §eeks 1023 me, ch. 272, 3 kw.
Ant. height above average terrain 300 ft.
P. O. address 217 East Washington Street,
Martinsville 46151, Estimated construction
cost $25,185; first-year gileratin cost $8,000;
revenue $9,000. Principals: Davia C. (48%),
president, Ruth (50%), secretary and Kay
Ann Keister (1%). Ruth Keister is_ col-~
umnist for Ionia County News (Ionia,
Mich.), Applicant is licensee of WCBK Mar-
tinsville. Ann. Oct. 26.

FINAL ACTIONS

Clayton, Mo., School District of Clayton—
Broadeast Bureau granted CP for new class
D noncommercial educational FM 05-
erate on ch. 201 (88.1 mec). Action Oct. 30.

Charlotte Amalie, V. I., Thomas L. Davlis,
George J. Jansen and Robert M. Baker d/b
as Warrenville Broadcasting Co.—Broadcast
Bureau granted CP for new class B FM to
operate on ch. 266, (101.1 mc), ERP 5.4 Kkw,
ant. helght 120 ft. Action Oct, 25.

Park Falls, Wis,, Northland Broadcasting
Inc.—Broadcast Bureau granted 98.3 me, ch.
252, 3 kw. Ant. height above average terrain
245 ft. P. O. address: WPFP, Park Falls.
Estimated construction cost $15,245; first-
¥'ear operating cost $2,500; revenue $12,000.

rincipals: George Palo, vice president and
general manager, Applicant is licensee of
WPFP Park Falls, Action Oct. 26.

INITIAL DECISION

W Grant of application of WIKI Radio
Ine. to operate an FM station on ch. 221
(92,1 mHz), with ERP of 3 kw, and_ ant.
height of 255 ft., in Chester, Va,, has been
groposed in an initlal d

Examiner Elizabeth C. Smith (Doc.
this proceeding was

17484). Originally,

designated for hearing with mutually ex-
clusive application of Eastern Broadcasting
Corp., for same faellity at Hopewell, Va. On
July 10, Eastern petitloned for dismissal
of application and examiner dismissed
application with prejudice on Aug. 1. (Doc.
17493). Examiner concluded that WIKI was
basically qualified to construct, own and op-
erate Emposed FM facility: that no bar to
grant has been shown to exist in connection
with dismissal of Eastern’s applicatlon; and
public interest, convenience and necessity
would be served by grant of WIKI's pro-
posal. Action Oct. 31.

OTHER ACTIONS

& Review board in San Clemente, Calif.,
FM broadcast proceeding, Docs. 17648-49,
granted petition to enlarge issues with
respect to application of El Camino Broad-
casting Corp. filed Sept. 7, by South Coast
Broadcasting Co. Board member Berke-
meyer absent. Action Oct. 27,

® Review board in Moline, Ill,, FM broad-
cast proceeding, Docs. 17345-46. Joint peti-
tion for apEroval of agreement filed Sept.
25, b% Lee Enterprises Inc. and Mid Amer-
ica roadcasting Inc, jis granted; that
;greement is approved; that application of

id America Broadcasﬂr{f Inc. s dismissed
with prejudice; that application of Lee En-
terprises Inc. is granted, and this proceed-
ing is terminated. Board member Berke-
meyer absent. Action Oct. 27.

® Review board in Springfield, Mo.,, FM
broadcast proceeding, Docs. 17637-8, granted
request filed Oct, 24 by Broadcast Bureau,
and extended to Oct. 27 time to_file re-
sponse to motion to enlarge issues filed Oct.
9 by Baptist Bible College. Board member
Berkemeyer absent. Action Oct. 26.

® Review board in Portland, Ore., FM
broadcast proceeding, Docs. 17563-64. Joint
request for approval of agreement, filed
Aug. 21, by Western Broadcasting Co. and
King Broadcasting Co. s anted; that
agreement submitted therewith is approved
to extent indicated herein; that application
of Western Broadcasting Co. is dismissed
with prejudice; that application of Kin
Broadcasting Co. for new FM in Portland,
Ore. is granted, and that this proceeding is
terminated. Board member Berkemeyer ab-
sent. Action Oect. 27.

® Review board in San Antonio. Tex.. FM
broadcast proceeding, Docs. 17577-17578,
franted ojnt petition filed Oct. 30 by Wa-
erman Broadcasting Corp. of Texas and
National Enterprises Inc, and extended to
Nov. 3, time within which to file reply
pleadtn%s to comments on joint petition for
approval of agreement filed Oct. 6 by afore-
mentioned parties. Action Oct. 31.

® Review board in Gate Citv. Va. FM
broadcast proceeding, Docs. 17575-17578,
granted to extent indicated and denied in
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all other respects petition to enlarge issues
filed by Palmer-Dykes Broadcasting Co.
Aug. 10. Board members Berkemeyer and
Nelson absent. Board member Pincock dis-
sented with statement. Action Oct. 25.

ACTIONS ON MOTIONS

m Hearing Examiner Charles J. Frederick
on Oct. 27 Fort Wayne, Ind. (The Gospel
Broadeasting Co. of Fort Wayne Inc. and
Fort Wayne Broadcasting Co.) FM proceed-
ing, granted motion by Clarence C. Moore
tr/as Fort Wayne Broadcasting Co. and
continued certain procedural dates. Further
ordered that hearing scheduled for Nov. 27
is rescheduled for Dec. 4 (Docs. 17594-5).

® Hearing Examiner H. Gifford Irion on
Oct. 27 in Corinth, Miss. (The Corinth Broad-
casting Inc. and Radio Corinth) FM proceed-
ing, granted motion by Radic Corinth and
continued certain procedural dates; hearing
continued from Dec. 4 to Jan. 16, 1968
(Docs. 17565-6). .

H Hearing Examiner Isadore A. Honig on
Oct. 26 in Baton Rouge (Miss Lou Broad-
casting Corp. and Romac Baton Rouge
Corp.) FM _proceeding, granted request by
Miss Lou Broadceasting Corp. and extended
from Oct. 30 to Nov. 20 time for exchange
of applicant’s exhibits regarding compara-
tive aspects of proceeding (Docs. 17517-8).

u Hearing Examiner David_ I. Kraushaar
on Oct. 23 in Miami, Fla. (Miami Broad-
casting Corp., Mission East Co. and WOCN
Broadcasters) FM £roceedlng, granted mos
tion by Mission East Co. and dismissed

rejudice for failure to prosecute ap-
plication of WO Broadcasters (Docs.
17401,17403-4).

B Hearing Examiner Elizabeth C. Smith
on Qect, 23 in Portland, Ore, (Western Broad-
casting Co. and King Broadcasting Co.) FM
proceeding, granted motion by King Broad-
casting Cob. and continued hearing from
Oct. 26 to Dec. 27 (Docs. 17563-4).

RULEMAKING PETITION

WRBN Warner Robins, Ga.—Seeks tl
tions for commission to amend its table of
FM assignments in following manner: Vi-
dalla, present 249A, proposed 280A; Hawk-
insville, present 269A, proposed 248A, and
Warner Robins, all Georgia, proposed 269A.
Ann, Oct. 27.

CALL LETTER APPLICATION

o *Westminster Col]e%e. New Wilmington,
Pa. Requests WFHR-FM,

CALL LETTER ACTIONS
m Fidelity Broadcasting Inc., Columbia City,
Ind. Granted WFDT(FM).
B Farmer Investors Inc., Longview, Wash.
Granted KLYK(FM).

Existing FM stations

APPLICATION

KUAC(FM) College, Alaska — Seeks
amendment of CP to change ant.-trans. lo-
cation to building 733, University of Alaska
College; operate trans. by remote control
from studio location (Student Union build-
ing, Constitution Hall, University of Alaska);
install new trans. and dual polarized ant.;
change frequency from 104.9 mcs, ch. 285 to

04.7_mes, ch, 284, and increase TPQ to 5
kw, ERP to 10.01 kw and HAAT to minus 17
feet. Amended to change ant.-trans. loca-
tion to Student Union building, Constitution
Hall, Unlversity of Alaska; delete request
for remote control; make chanies in ant.
system (increase height); and ¢ e ERP
to 1043 kw and HAAT to minus 88 feet.
Petition for rulemaking and reauest for
waiver of Sec. 73.211(a) of rules. . Oct,

FINAL ACTIONS

WDRM(FM) Decatur, Ala.—Broadcast Bu-
reau granted CP to Install new type ant..
change ERP to 100 kw, ant. height 165 ft.;
condition. Action Oect. 25.

KFMM(FM) Tucson, Ariz..—Broadcast Bu.
reau granted CP to change ant.-trans. and
studio location to 1511 Sixteenth Street,
Tucson; install new trans., new ant.; change
ERP to 30 kw, ant, height to 73 feet, condi-
tion. Action Oct. 286.

KCIB-FM Fresno, Calif.—Broadcast Bu-
reau granted CP to change ERP to 44 kw;
specify type trans, Action Oct. 27.

*KUNF(FM) La Canada, Calif.—Broadcast
Bureau granted CP to change ant.-trans,
location to Lanterman Auditorium, 1100
Foothill Boulevard, Los Angeles; Install new
ant.; change frequency from ch. 205 (88.9
me) to ch, 202 (88.3 mc). Action Oct. 27,

*KXLU(FM) Los Angeles—Broadcast Bu-
reau granted CP to Install new trans.;
change frequency from ch. 206 (89.1 mc)
to ch. 205 (88.%9 mc); increase ERP to 2.90
kw; decrease ant. helght to 0 ft.; condition.
Action Oct. 27

*KPCS(FM) Pasadena, Calif.—Broadcast

Bureau granted CP to Install new trans.,
dual polarized ant.; increase ERP to 4 kw;
decrease ant. height to minus 510 ft.: con-

dition. Action Oct. 27. .

*KSJR-FM Collegeville, Minn.—Broadcast
Bureau granted license covering instala-
tion of nxwitrans. émzdo ant.; change ERP to

. Action Oct. 20.
15‘l)(hli‘l‘liL-FM Marshall, Minn.—Broadcast
Bureau granted mod. of CP to change type
ant., make changes in ant, system, ]!y.RP
1.5 kw, ant. height 300 ft. Action Oct. 25.

*KMSM(FM) Rolla, Mo.—Broadcast Bureau
granted CP to install new t¥ e trans,,

300 w, ant. height 230 ft. Action Oct. 25.

WRNA(FM) Charlotte, N. C—Broadcast
Bureau granted mod. of CP. to change type
trans., type dual polarized ant. Action Oct.

WMDE(FM) Greensboro, N. C—Broadcast
Bureau granted mod. of CP_ to make
changes ant. system. Action Oct. 24,

WCLW-FM Mansfield, Ohio—Broadcast
Bureau granted CP to increase ERP to 25
kw, ant. height to 220 ft.; install new trans.
Action Oct. 27.

*KBYU-FM Provo, Utah—Broadcast Bu-
reau granted CP to change trans.-location
to oufrrh Range of Mountains, Coon Peak
8.2 miles southwest of Magna, Utah, install
new type trans., increase E to 1.80 kw,
ant. height 3,610 ft. Action Oct. 25.

OTHER ACTIONS

KFTM-FM Fort Morgan, Colo.—Broadcast
Bureau accepted data filed in accordance
with report and order in Doc. 17536 re-
leased August 14, changincf frequency to ch.
269 (101.7 me). Action Oct. 27.

H Review board in Albany, Ore., FM
broadcast proceeding, Docs. 17472-3, granted
ret&uest filed Oct. 24 by KNND and KRKT,
and extended to Oct. 31 time to file re-
sponsive pleadings to petition to enlarge
issues filed Oct. 9 by Albany Radio Corp.
goiardzs member Berkemeyer absent. Action

ct. 28.

s Office of opinions and review on Oct.
31 in San Juan and Mayaguez, both Puerto
Rico {Quality Broadcasting Corp. WKYN and
WFQM(FM) and Radio Americas Corp,
WORA-FM) revocation of license proceed-
ing, granted petition filed by George A.
Mayoral and extended time to Nov. 28 to
file exceptions to cumulative initial deci=
slon (Docs. 15139-41).

CALL LETTER APPLICATION

® WFHR-FM, Willlam F. Huffman Radio,
g‘iﬁ:)cmsln Rapids, Wis. Requests WWRW-

CALL LETTER ACTIONS

m WIST-FM, WIST Inc., Charlotte, N. C.
Granted WRNA(FM).

m KGFM(FM), King's Garden Ine., Ed-
monds, Wash. Granted KBIQ(FM).

RENEWAL OF LICENSES, ALL STATIONS

KCOH Houston—Broadcast Bureau granted
renewal of license. Action Oct. 24.

m Broadcast Bureau granted renewal of
licenses for followlnﬁ stations and copend-
ing auxiliaries: WABX(FM) Detroit, WAWR-

Bowling Green, Ohio, WBIW Bedford,
Ind, *WBWC(FM) Berea, Ohio; WCEN-FM
Mt. Pleasant, Mich.; WCVL Crawfordsville,
Ind.; WDRK(FM) Greenville, Ohio; WGWC
Selma, Ala.; *WOUB-TV_ Athens, Ohio;
WSGW Saginaw, Mich.: WTRE-FM Greens.
burg, Ind., and WZAK(FM) Cleveland. Ac-
tion Oct. 27,

® Broadcast Bureau granted renewal of
licenses, subject to provisions of Secs. 73.87
and 73.99 of commission’s rules and regula-
tions, for following standard broadcast sta-
tions and copending auxiliaries: KOTE
Fergus Falls, Minn.; WBAB Bab{rlon. Long
Island, N. Y., WFAG Farmville, N. C;
WGTA Summerville, Ga.; WIPS Ticon-
dero'ﬁg{, . Y. Scottsville, Ky.;
WM Morristown, N. J.; WNTT Tazewell.
Tenn.; WPEL Montrose, Pa.; WREN
Totpeka, Kans.; WSGO Oswego, N. Y.; WTAE
Pittsburgh: WTMA Charleston. S. C.; WXOX
Bay City, Mich.; WYTH Madison, Ga,, and
WZOB Fort Payne, Ala. Action Oct. 30.

m Broadcast Bureau granted renewal of
licenses for following stations and copend-
ing auxiliaries: KVAN Vancouver, Wash.;
WAUC Wauchula, Fla.; WBTC Uhrichsville,
Ohio; WBZB Selma, N. C.: WCNW
fleld, Ohio; WFOB-FM Fostoria,
WJIG Tullahoma, Tenn.; Vanceburg,
Ky.; Mount Sterling. Ky.; WPRY
Perry, Fla.;, WTCW-FM Whitesburg, Ky.;
WATC Gaylord., Mich.; WATT <Cadillac,
Mich.: WATZ Alpena, Mich.: WERM(FM)
Wavakoneta, Ohlo; WMBN Petoskey, Mich.;
WORX Madison. Ind.; WOXR(FM) Oxford,
Qhio. and WPHS(FM) Warren, Mich. Ac-
tion Oect. 31.

Translators

ACTIONS
Chromo, Colo, Chromo TV Assoclation—
Broadcast Bureau granted CP for new VHF
TV translator to serve Chromo rural area,
Colorado, operating on ch. 13 by rebroad-
casting programs of KREZ-TV, ch. 6,
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Durango. Action Oct. 26.

WO07AU Bessemer, Ramsey and Wakefield,
Michigan—Broadcast Bureau granted license
covering changes In existing VHF TV trans-
lator. Action Oct. 27.

K12FV Glendale, Ore.—Broadcast Bureau
ﬂ'anted license covering new VHF TV

anstator. Action Oct. 30,

Jordan Valley, Ore. Boise Valley Broad-
casters Inc.—Broadcast Bureau granted CP
for new F TV translator to operate on
ch. 10 by rebroadcasting programs of KBOI-
TV, ch. 2, Boise, Idaho. Actlion Oct. 26.

K13HM Myrtle reek, Ore.—Broadcast
Bureau granted license covering new VHF
TV translator, Action Oct, 30.

KOSDE and KI3HT both Oregon Canyon,
Ore.—Broadcast Bureau granted licenses
covering new VHF television translators.
Action Oct. 30.

KO02EL Monticello and Blanding, Utah—
Broadcast Bureau granted license covering
new F TV translator. Action Oct. 30.

KO0SFZ Spokane East Valley Area and
Minnehaha Park area, Wasb.—Broadcast
Bureau granted license covering changes in
existing VHF TV translator. Action Oct. 27,

Sheboygan, Wis. The Journal Co. (The
Milwaukee Journal)—Broadcast Bureau
granted CP for new UHF TV translator to
serve Sheboygan, operating on ch. 238, by
rebroadcasting programs of WTMJ-TV, ch.

, Milwaukee; condition. Action June 28.
Ann, Oct. 27,

® Broadcast Bureau granted CP to replace
expired CP which authorized new UHF TV
translator for: K80CD, Television Improve.
2n‘;ent Association, Ukiah, Calif. Action Oct.

B Broadcast Bureau granted CPs to re-
lace expired CP which authorized changes
n existing UHF TV translators asg follows:
K74AK, Television Improvement Associa-
Ukiah, Calif. and K75A0. Point Arena
'Ié;:lev-swn. Point Arena., Calif. Action Oct.

CATV

APPLICATIONS

Booth American Co.—Requests distant
signals from - aginaw, and
WKB. both Michigan, and
(Flint%nataiﬂo tB(J Mgﬁnt
naw-Ba b
Mich. ARB 46) Ann, Oct. 2% Y v
Booth American Co.—Requests distant

signals from WKBD-TV and WIBK-TV both
Detroit and CKLW-TV Windsor, Ontarlo to
Saginaw, Carrollton

v Saginaw township,
to:;nsl(’u i:?% iilwaukge tovg:tshiphallthicm-

~Saginaw-Ba f ch.-ARB
EB). Ann. Oct.gzs Y ¥

Eastern Connecticut Cable Television Inc.
—Requests distant signals from WNHC-TV
New Haven, Conn.. WOR-TV, WPIX(TV
and WNEW-TV, all New York, and WSBK-
TV and WKBG-TV, both Boston to Putnam
City, Kimngl% Town, both Connecticut
(Providence, . I.-ARB 14 and Boston,
Mass.-ARB 5) Plainfield Town, and Jewett
City, Conn. (Providence, R. I-ARB 14).
Ann. Qct. 25,

GT&E Communications Ine.—Requests dis-
tant signals from WZZM-TV Grand Rapids,
Mich.; WSJV(TV) and WNDU-TV, both
South Bend, Ind, and WFLD(TV) and
:NGN-h'Il‘V. R’I’Jlﬂ;x C}lécazod Ig. todSt;gth Haven
ownship, ch. ran apids-Kalamazoo,
Mich.-ARB 33). Ann, Oct. 25,

OTHER ACTIONS

Ferriday, La. Ferriday Video—CATV Task
force dismissed as moot, pursuant to Sec.
0.289(c)(8) of commission’s rules, request
filed May 25, for 90 day extension to ord
local stations program exclusivity. Action

1. 27,

® Office of opinions and review on Oect,
20 in Kalamazoo, Mich. (Fetzer Cable Vi-
sion et al)) CATV proceeding, anted re-
quest by Television Corp. of Michigan Inc.
and extended to Oct. 12 time to _file respon.
sive pleading to petition by Jackson TV
%alzbabesfo. for waiver of rule 1311 (Doecs.

ACTIONS ON MOTIONS

% Hearing Examiner Basil P. Cooper on
Oct. 27 in Enumclaw and Buckley, both
Washington (Clearview TV Cable Inc.)
CATV proceedini. granted getltlon by KIRO
Inc., licensee of 0-TV Seattle, for leave
to intervene, and continued evidentiary
hearing from Nov. 8 to Nov. 7 (Doc. 17774).

® Chlef Hearing Examiner James D. Cun-
nngham on Oct. in Brainerd, b
(Brainerd Video) CATV proceeding desif-
nated Examiner Forest L. McClenning to
serve as presiding officer. scheduled pre-
hearing conference for Nov. 22, and hear-
ing for Nov. 30 (Doc. 17818). And in Darling-~
ton, 8. C. (Cosmos Cablevision Corp.) CATV
proceeding designated Examiner Herbert
Sharfman to serve as presiding officer:
scheduled prehearing conference for Nov,
15 and hearing for Dec. 13 (Doc. 17817). On
Oct. 30 in Buckhannon W. Va. (Bettervision
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Systems Inc.) CATV_ proceeding designated
Examiner David I raushaar to serve as
presiding officer; scheduled prehearln% con-
ference for Nov. 15 and hearing for Dec. 6
(Doc. 17834).

® Hearing Examiner Charles J. Frederick
on Oct., 24 in California Water and Tele-
phone Co,, Associates Bell System Com-
%anies and General Telephone System and
nited Utilities Inc. Companies CATV pro-
ceeding, granted motion by National Ca-~
ble Television Association Inc. and con-
tinued further grehearing conference from
Nov. 14 to Dec. 19 (Docs. 16928, 16943, 17088).
® Hearing Examiner Jay A. Kyle on Oet.
27 in Kalamazoo, Mich. (Fetzer Cable Vi-
sfon) CATV proceeding, granted petition by
Gross Telecasting Inc, and dismissed but
with prejudice its petition concerning re-
guest for waiver of hearing requirement of
ec. 74.1107 of rules so that it might carry
signals of certain TV statlons beyond grade
B contours on proposed CATV system in
Lansing, Mich. (Docs. 17200-8).

® Hearing Examiner Herbert Sharfman
on Oct. 30 in Irons_Mountain, Md.-Mt.
Cacapon, W, Va, et al (Potomac Valley Tele-
casting Corp. et al). Granted motion by
Gilmore Broadecasting and extended time
from Nov. 1 to Nov. 9 to file opposition to
petition for reconsideration and clarifica-
tion of issues (Docs. 17510-16, 17531-2). On
Oct. 31 in Peoria, Peoria Heights and Bar-
tonville, all Illinols (General Electric Cable~
vision Corp,) CATV proceeding, granted
petition by General Electric and modifled
grocedural dates (subject to representa.
ons in ﬂgaragraph 5 of General Electric's
petition flled Sept. 13); and continued hear-
ing from Nov. 27 to Jan. 15, 1968 (Docs.
17144, 17155).

Ownership changes

APPLICATIONS

WALB-TV Albany, Ga. and WJHG-TV
Panama City, Fla.—$eeks  transfer of con-
trol from James H. Gray éto reduce his
stock holdings from 81.5% [de jure positive
control] to 42% [de facto control], to Jamesg
H, Gray. Corporation desires issuance and
sale of Mr. Gray’s 104,000 shares in order
to consummate stock Purchase to acquire
control of KTVE-TV El Dorado, Ark.-Mon-
roe, La. for $3,650,000. (See BROADCAST-
ING, Qct. 2).

WRNG North Atlanta, Ga.—Seeks assign-
ment of license from Charles and Lessie B,
Smithgall (75% before, 80% after) d/b as
North Atlanta Broadeasting Co. to_ Ring
Radio Co. Principals: Sheldon C. Singer
(none before, 20% after). The Smithgalls
assets will be transferred to Ring Radio in
exchange for stock and all liabilities of
North Atlanta will be assumed by Rivrag b
Smithgall holds following interesis: WRGA-
AM-F Rome, Ga.; WAAX Gadsden, Ala.,
and WGGA Gainesville, Ga, (applicat{on on
FCC file for transfer of control of these
gssetGSee BROADCASTING, Oct. 26). Ann,

ct. 3

WBMK and WCJM-FM West Point, Ga.—
Seeks transfer of control from J. Dlige
and Wyatt R. Kitchens to C. Jim

Bisho
Murphy. Transaction is for 73% of stock
ownership. Consideration $44,000 to Mr.

Bishop and $29,000 to Mr. Kitchens. Ann.

Oct. 30.

WMCL McLeansboro, Ill.—Seeks transfer
of control from John Elder Choisser (14.3%
before, 22.5% after). Harold Frederick Cline
(14.2% before, 22,59 after), David L, Pat-
terson (14.3% before, none after), Thoral
Gaskins (14.3% before, none after), Jack J.
Harper (14.3% before, none after), Donald
M. Medley (14.3% before, none after) and
Phillip Kane (14.3% before, none after), to
Bonita Choisser (22.5%). Bill Travis Plater
(22.5%) and Donald E, Mitchell (10%). Con-
sideration $4,500. Ann. Oct. 26,

WIDE Biddeford, Me.—Seeks assignment
of license from Biddeford-Sacco Broadcast-
ing Corp. to Hoy Communications Corp.
for §110,000. Principals: Lewiston-Auburn
Broadcasting Corp. (100%). F. Parker Hoy,
president and assistant treasurer. Lewiston-
Auburn is licensee of WLAM Lewiston, Me.
Ann, Oct, 30.

KKJO St. Joseph, Mo.—Seeks transfer of
control from Joseph W. Marti and the
estate of John Marti to Elkins Broadcasting
Corp. Principals: Thomas R. Elkins, presi-
dent (5059%) et al. Mr. Elkins is Marti
Broadcasting Corp. president (licensee of
KKJO). Consideration $150.000. Ann. Oct, 26.

KLOS Albuquerque, N, M.—Seeks assigh.
ment of license from William P. Stanley,
trustee in bankruptcy of B & M Broadcasters
Inc., to Zia Tele-Communications Inc. for
$36,000. Principals: John Deme, president et
al. Ann, Oct, 26.

KGAK Gallup, N.M.—Seeks assignment of
license from Thunderbird Broadcasting Co.
to Gallup Broadcasting Co. Transaction in-
volves liquidation of assignor and assump-
tion of its assety and liabilities by assighnee,
Officers and directors remain the same.
Principals: Jack B, Chapman and Theodote

Bender (each 30%), Roy T. Chapman and
H. T. Etheridge Jr. (each 20%). Ann. Oct.

27.

WRNY Rome, N, Y—Seeks assignment of
license from Roman Radio Inc¢. to Mohawk
Media Inc. for_ $124,000. Mohawk is sub-
sidlary of Star Broadcasting Group. Star is
headed by Gerald Arthur and Oliver Lazare.
It owns WEEE Rensselaer, CP _for WEEE-
TV Albany, and WBJA-TV Binghamton,
all New York, and CP for WEPA-TV Erie,
Pa. Ann, Oct, 30,

WGYW Knoxville, Tenn.—Seeks assign-
ment of license from H. T. Kern, receiver,
to J. B. Broadcasting Ltd. for $75,000. Prin-
cipals: James Brown (90%) and Gregory
H. Moses Jr, (10%). Mr. Brown owns road
companies; Falr Deal Recording Corp., re-
cording company; Dynatone Publishing
Corp., Toccoa Publishing Corp.,
Publishing Corp., Najan Music Corp. and
Spontaneous Publishing Corp,, all record
{:ublishm companies; real estate corpora-
ion; road show promotion company, and
real estate partnership. Mr. Moses is certi-
fied public accountant and holds interest in
real estate, Ann. Cct., 31.

KBLT Big Lake, Tex.—Seeks assignment
of license from Southwestern Broadcasting

0. to WMO Broadcasting Inc. for $1,500.
Principals: Paul A. Huffman (45 before,
45% after), George A, Fox Jr. (46% before,
none after), Mac L. McGowen (10% before,
none after), Mrs. N. W. Hickman (none
before, 45% after) and H, B. Rees (none
before, 10% after), Mr. Fox owns KAMY
McCamey, Tex. Ann. Oct. 27,

KCAN Canyon, Tex.—Seeks assignment
of license from Randall County Broadcast-
ers Inc. to J. R. Clodfelter for $80,000, Prin-
cipal: Mr. Clodfelter owns 35% of KRNY-
AM-FM Kearney, Neb. Ann. Oct. 25,

KILT and KOST(FM) Houston—Seeks as-
signment of license from McLendon Corp.
to LIN-Texas Broadcasting Corp. for $7,250,~
000. LIN owns KEEL Shreveport, La.; WAKY
Louisville, Ky.; WBBF-AM-FM Rochester,
N. Y. and WAND-TV Decatur, IIl. (BROAD-
CASTING Sept. 25). Ann. Qct, 31.

KMOO Mineola. Tex.—Seeks assignment of
license from KMOO Inc. to Dean Angel and
Sammy J. Curry d/b as Mineola Radio for
$50,000. Principals: Messrs. Angel and Curry
%ret %eowsmen for WFAA-TV Dallas. Ann,

ct. 30.

KRSC Othello, Wash.—Seeks assignment
of license_ from Kathleern Brownlow.Warg,
Dan and Jean Leary d/b as Othello Radio,
to Basin Broadcasting Corp. for $40,000.
Principals: Richard Daniel Leary (100%),
president, Mr. Leary is manager and editor
of Basin Publishing Co. (newspaper), owns
50% of oil company and has 25% interest in
KRSC at present. Ann. Oct, 286.

WFMR Milwaukee—Seeks assignment of
lcense from High Fidelity Broadeasting
Corp. to Fine Arts Broadcasters Inc. for
lease of $45,000 at closing ($7,500 from
escrow, $7,350 payable one year after clos-
ing and $4,355.84 payable 15 months after
closing) with option to purchase. Princi-
pals: Willlam €. Dunn, president and treas-
urer (25%), Patrick D, Gallagher, vice presi-
dent and secretary (75%). Mr. Dunn was
formerly with Continental Can Inc.,, manu-
facturer of cans and containers, in sales
marketing and sales management. Mr. Gal-
lagher has interest in insurance agency, and
is 50% equity partner in two real estate in-
vestment concerns. Ann. Oct. 31.

ACTIONS

KPIN Casa Grande, Ariz.—Broadecast Bu-
reau granted transfer of control from Ber-
nard D. Bennett (51% before, 40% after) to
Bonnie H. Emerson (49% before, 60% after).
Consideration $25,000 reduced by $5,392 upon
actual trangfer. Action Qet. 31.

WRKT-AM-FM Cocoa Beach, Fla—Broad-
cast Bureau granted assignment of license
from_ C. Sweet Smith Jr. (100%) to WRKT
Inc. Mr. Sweet i3 proposing to Incorporate
and will hold 98%. ry Virginia Smith and
Virginia W. Smith will each hold 1%. Ac-
tion Oct. 31.

WSCM Panama City Beach, Fla.—Broad-
cast Bureau granted assignment of license
from Theodore M. Nelson to Community
Service Broadcasting Ine¢, of Panama City.
Principals: Mr. Nelson (80% before and
after;, Dorothy D. Nelson (20% before and
after), Jack E. Reinhart (none before, 10%
after) and Raymond C, Me¢Cay (10% before
and after). Action Oct. 26. .

WSYL Sylvania, Ga—Broadecast Bureau
ﬁranted transfer of control from estate of

erbert Brannen, Sylvania Broadcasting
System Inec., to Perry and Hoke Brannen.
Action Oct. 26,

WFDF Flint, Mich.—Broadcast Bureau
granted transfer of control from Howard
Mack to Irving Halevy and Peter Mack,
executors of estate of Howard Mack. Ac-
tion Oct. 25.

KRNY-AM-FM Kearney, Neb.—Broadcast

(Continued on page 92)
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or films are submitted please sead $1.

e SITUATIDNS WANTED 25¢ per word—$2.00 minimum, payable °
In advence. Checks and money orders og:)y.flnnllcants: If tapes

cover handling charge. Forward remittance separately. All tran-
scriptions, photos, etc., addressed to box numbers are sent at .
owner's risk. BROADCASTING expressly repudiates any liability or e
responsibility for their custody or return.

o MNELP WANTED 30¢ per word—$2.00 minimum.

DEADLINE: Monday Preceding Publicaticn Date

each package to
o A run-of-book rate.

CLASSIFIED ADVERTISING

DISPLAY ads $25.00 per inch.—STATIONS FOR SALE, WANTED TO
BUY STATIONS, EMPLOYMENT AGENCIES, and BUSINESS OPPOR-
TUNITY advertising require display space. 5” or over billed at

All other classifications 35¢ per word—3$4.00 minimum.
No charge for blind box number.

e Address replies: c/o BROADCASTING, 1735 DeSales St, N.W,
Washington, 0. C. 20036

gency commission ony on display space.

RADIO Announcers—(Cont'd)
Exceptional opportunity for experienced
He]p Wanted Managemenl sportgcasler. ust have 5 years experience,
know production for 24 hour operation.

Manager or sales manager, experienced, de-
siring to locate in S. W. desert community
of 25,000, able to sustain himself on commis-
sion  only. may obtain stock with hard
work, no cash investment. Send experience
and billing record to Box K-254, BROAD-
CASTING.

Manager—Sales ability, small radio market,
New York State. Good salary. Box K-280,
BROADCASTING.

Arizona station needs sales manager with
plenty of drive. If you can sell, name your
own salary! Dale Bennett, KPIN, Casa
Grande, Arizona.

Sales

Immediate opening for salesman-announcer
%‘Gsmall market. Box K-276, BROADCAST-

Salesman—sell new accounts, service con-
tract accounts. Incentive opportunity stabil-
ity. One-station Kansas market. Box L-43,
BROADCASTING.

Small and medium market sales managers
. . . an outstanding senior salesman. Possi-
bly this is your chance to become a part of
the professional sales team at a major mar-
ket group station. $ell us! Box L-77,
BROADCASTING. t

‘We need top drawer salesman. We can offer
top list in our tightly formatted middle-of-
road AM-FM properties, Prefer man 25-35
years, with at least two years experience.
Contact Ed Urner or Ernie Winn, KERN
Radio, P, O, Box 2700, Bakersfield, Cali~
fornia, Phone area 805-832-1410.

Last two men who accepted this position are
now full ﬁedﬁed artners. Both love radio
.« . work lke ofans . . ., take care of
their numerous accounts. If you qualify,
like balmy sunny Texas and Mexico send full
articulars. Position avaflable January 1.
F{VOZ, Laredo,

!!lt‘mg‘.i gressive salesman, good opportu-
nit, n Francisco area. Send_resume, photo
and salary requirements to Earl Goldman,
KWUN Radio, Concord, California £4522.

Countrypolitan member of midwest group
has accounts waiting for aggressive appli-
cant. Guarantee with comptete fringe bene-
fits and opportunity to work towards man-
agement-ownersht;:. Send resume to Man-
ager, WITL, Lansing, Michigan.

Southwestern Louisiana’s number one sta-
tion needs a salesman. Good account list
and $600 guarantee if you have a good
record. Phone Bill Edgar 318-436-7277.

Announcers

Help Wanted—%ood swinging announcer
wanted for N. C. station. Also chance to
sell. Send tape, resume and picture to Box
K-255, BROADCASTING.

5 kw-network AM/FM affilate outside na-
tion's capital needs 1Ist ticket announcers.
No_ maintenance. Top pay, benefits. Box
K-296, BROADCASTING.

Good starting salary, regular increases, paid
holidays, vacations, security. Afternoon and
night shifts. Located Washington, D.C. area.
Box L-1, BROADCASTING.

Announcer for good small market Penn-
sylvania station. Happy, but no screamers.

hird phone necessary. Tape and resume to
Box L-18, BROADCASTING.

Pennsylvania small market radio station
looking for experienced announcer M.O.R.
Complete details first letter. Box L-24,
BROADCASTING.

Major market Ohio independent wants to
be creative personality for drivetime shift.
MOR format. Good pay and fringe benefits.
Beautiful studios and pleasant working con-
ditions. Send resume and tape to Box L-38,
BROADCASTING.

Experienced announcer, FM, stereo, must
be stable, responsible have mature voice
and knowledge of FM music, Good working
conditions on highly listened-to FM station.
Send resume and tape to Box L-64, BROAD-
CASTING.

Major midwest group making more pur-
chases. The need for two first phones and
two newsmen has arrived. Group offers
Ereat security, good salary, excellent condi-
tions with top pro people. In news, digging
for it is important. DJ, first phones desired,
but not necessary. In any event, if you are
ready for the right move to the right group,
send tape and full information to Box L-70,
BROADCASTING.

Two experienced announcers, Straight board
shift or combination announcer-newsman,
announcer-salesman. Single station market
northern Michigan lower peninsula resort
area. Outstanding plant., Mobile equipment.
Fulltime AM with FM automated. Hesume
and tape to Box L-75, BROADCASTING.

Classical music announcer/programer.
K , Lamar Tower, Houston Texas 7T008.

KLIK radio in Jefferson City, Missouri is
looking for a staff announcer with produc-
tion abilities and one qualified newsman.
Good pay, fringe benefits and five day week.
Send resume, references and tape to Pro-
gram Director, KLIK.

Wanted: one radio announcer with third
ghone and one announcer-engineer with
rst phone. Radio KVOU, Uvalde, Texas.

Join upbeat happy station in sunny south
Texas next door to Mexico. Must be stro
on the air, Pogition open January 13. Sen

details to KVOZ, Laredo.

Voice and maintenance man adult pop and
talk station San Francisco area, Send tape,
hoto, and salary requirements to Vlcgor
gxgszé KWUN Radio, Concord, Califernia

Announcers—(Cont’d)

Morning personality wanted for station in
growing city of 37,000. Contemporary format,
no hard rock. Excellent pay, working condi-
tlons, and benefits, Right man will become 2
keystone of a professional air staff. Personal
interview necessary after we hear your tape.
Mail resume to WFIN, Findlay, Ohio 45840.

After many years we are losing our morning
{Jersonality to another industry. We are
ooking for an experienced man te flll this
opening. He must have good references and
ability to handle an adult format. In ex-
change, he will earn an excellent salary,
commissions if interested in selling, movi
expenses, many company benefits and
ioln & stable growing operation. A personal
nterview will be arranged at our expense,
Send resume and tape in confidence to J. W.
Poole, Manager, WFLS Radio, 616 Amelia
St., Fredericksburg, Virginia 22401.

Experienced combo ~— heavy news/sports
MOR. Salary $150, first phone, WHMC,
Gaithersburg, Maryland.

Step up to 5000 watt contemporary music
operation near Myrtle Beach, South Caro-
lina. Want morning man with personality
and strength in production. No screamer.
Third ticket. Salary open. Send tape, re-
sume, photo (if available) to WKYB, Box
1000, Hemingway, South Carolina.

Immediate opening straight staff board man.
Daytime shift. Some experience preferred.
No_rockers or screamers please. 3rd class
erf{iorsed required. WLDB, NBC, Atlantic

Experienced announcer/salesman for small
market, Thirty hours weekly airtime plus
sales, salary, car allowance, and commission.
Available November 26th. Graham L. Jones,
‘WODI, Brookneal, Virginia.

First phone announcer for MOR network
affiliate_ on beautiful Ohio River. Salary
open, Send resume, photo and tape to
WORX, Madison, Indiana, 47250.

Here’s your chance—Announcer with first
phone to work on well-established big
5,000 watter, serving all of southern New
Fngland. Top 100 format. Salary open for
right man. Contact Joe Anthony, P.D..
WSAR, Knight Quality Stations, P.O. Box
927, Fall River, Mass.

Midwestern regional, AM-FM fulltimer
needs two good men with experience. One
newsman, one announcer for Top 40 night

show, 3rd endorsed necessary. Excellent
working conditions, benefits. Send tape,
complete

resume first repnli;. Call Program
c!

Director, WSTR, Sturgis, h.

WWOW needs 2 top 40 jocks. Rush resume,
tapes. WWOW, Conneaut, Ohio,

Program Analysis, Inc.—Expert critique of
your tapes by professionals at major market
stations, First tape $5.00, Second tape an-
alyzed free. Box 3052, Oakland, California.

Immediate opening for experienced mature
professional announcer—MOR. First ticket
preferred. Call WABJ, Adrian, Michigan,
313-265-T123.

First ticket DJ—WBRY, Waterbury, Con-~

necticut—203-753-1125,

Western Pennsylvania station has immediate
opening for announcer with experience for
night, MOR format. Salary and benefits, no
maintenance or selling. Box K-301, BROAD-
CASTING.

Morning man with sales experience. Ime.
mediate opening $6,000.00 plus 15% com-
mission with established agcount list to
aualiﬂed man. Manager WCBY Radio,
heboygan, Michigan.

First phone—announcer needed immediatel.
—Good pay—iringe benefits—Contact Bo
Ditmer, .511-224-3237—St. Johns, Michigan.

Immediate opening for top-notch Top 40
announcer. engineer and production man
with multiple ownership organization. Ex-
cellent opportunity for advancement. Will
meet any salary requested providing you
meet qualifications and ability we re?’xire.
Send tape, photograph and resume to P. O.
Box 7372-A Mt. Brook Station, Birmingham,
Ala., or phone TR 1-0383, Birmingham, Ala.
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Technical

News—{(cont’d)

Management—(Cont'd)

Chief emgineer weekly to start with
raises to $225 in 6 months. East coast subur-
ban station 4 tower directional array. To
lead teach and inspire staff of 6 first ticket
engineers. Must be able to pass thoro
background check. Send resume references
and recent picture to Box J-146, BROAD-
CASTIN

Four broadcast technicians needed, strong
on maintenance, four years experience mid-
west top 20 markets, union shop, egual oB-
portunity employer. Box K-214, BROAD-
CASTING.

Chief engineer, Maintenance AM-FM small
amount of air time, Salargr beginning $125.00
week, within one year to $150.00 Tell us your
capabilities. Send complete resume to Box
K-257, BROADCASTING.

Chief engineer for major eastern market
50,000 watt AM with FM facility, Must be
experienced, knowledgeable and responsi-
ble. Send resume, references and recent
pleture to Box L-4, BROADCASTING.

Engineer-announcer (1st class license). Good
exclusive station. small city, Kansas. Box
L-46, BROADCASTING.

Engineer for fulltime AM with automated
FM. Short board shift. Excellent equipment.
Midwest area. Resume and tape to Box L-76,
BROADCASTING,

Chief and recording engineer in Sunny

south Texas. Turn_over Iull technical re-

ggonslbxlity to you. Minimum of announcing.
VOZ Laredo, Texas.

First phone man for transmitter. Will train
beginner. WAMD, Aberdeen Maryland.

Experienced chief engineer for 10,000 watt
directional. Capable of top maintenance job.
Complete charge of department. WRGM,
Richmond, Virginia. Call 703-266-8787,

If you're presently qualified as chief en-
gineer in smaller market and want unusual
opportunity with fast growing diversifying
company. You c¢an join us in key engin-
eering position. Contact Art Silver, Direc-
tor of Engineering, Box 1350, Princeton
New Jersey. Or call 600-924-3600.

Chief engineer, excellent opportunity for an-
other Chief Engineer for the Goldman
Group, Excellent working conditions. Send
resume and pertinent Information to: Si
Goldman, Goldman Group, P. O. Box 1139,
Jamestown, New York 14701.

Immediate opening for a Radio Studio Engi-
neer. Applicants should be experienced in
maintenance and operation of studio equip-
ment. FCC license required. Opportunity
to enroll in University courses, Starting
salary_dependent on education and experi-
ence. Liberal fringes. Send resumes to Per-
sonnel Office, The University of Michigan,
1020 Administration Building, Ann Arbor,
Michigan. An Equal Opportunity Employer.

NEWS

Top-rated, professional, midwest medium
market con porarx station seeking ag-
gresslve newsman who feels ready for his
rst stab at news directorship. Here's your
chance to become a key man in a growing
organization. Send tape and resume to Box
K-234, BROADCASTING.

We are looking for two exceptional radio
neéewsmen, These two men would have to do
everything well. Very well. Each would have
to have at least six years of good heavy
ure news experience. They must consider

e tape recorder indispensable. They must
know how to use tape effectively. We want
men who have covered all kinds of news
. . . responsibly. We want men who can go
to the scene of a story and take their listen-
ers with them, We want iwo brainy news-
men who can put their own honest stamp
on everything they deliver. They would
work for a large radio news orgenization.
They would work very hard but would be
aid very well. Send background and audi-
ion tape including newscast and sample
of onscene reporting or adlib. Send to Box
K-273, BROADCAS G.

Needed immediately news director for AM-
FM-TV station in upper midwest. Must
have some experience with camers. Beautiful
medium sizéd eommunity in excellent rec-
reational area. Good starting salary, Em-
ployee benefits including retirement. A
gggctio p;:&e to sft%le down. Sten% a rKecesnt
complete resume to x K-252,
EROADCASTDII(’}. © 2

News photographer-reporter. Medium mar-
ket midwest VHF. Send resume and salary
{ﬁ%xlrements to Box L-36, BROADCAST-

News director—Gather, write and deliver
local news for top rated central New York
station. Immediate c(g)pening, sound future.
Floyd Keesee, WMBO, Auburn, New York.

Michigan regional looking for good newsman
ready to advance from small to medium
market. WPAG, Ann Arbor, Michigan.

Radio~-TV newsman, Gather, write and air
local news for midwest market. Send tape,
resume and photo to Ed Huot, WTIRC,
Elkhart, Indiana.

Production—Programing, Others

To owner In south or southeast, expecting
a completely sales oriented manager who
will increase revenue by personal sales,
better sales direction, Increase statlon ac-
ceptance with solid 20 years experience in
all phases from brcie];_dcastf.er to sgatmrrln rar:_“n;
ager, currently selling for major ik
station. Box L-67, BROADCASTING.

Sales

30-year-old experienced college graduate,
large corporation trained, sober, family
man seeks challenge with permanent future
and room to be earned at top. Excellent
salesman, mixer, businessman. Best refer-
ences; right attitude. Five figures. Box L-35,
BROADCASTING.

small midwestern MOR AM. Experienced,
college, family man will handle your sales,
romotion and Drograming directorships.
&Iill stay with and go to town with right
station. Intense interest in radio. All de-
tails to Box L-40, BROADCASTING.

Announcers

I know how to make'em smile in the
morning. It's done with personality. Top-40,
4 yrs. experience, college, 3rd, married.
Box L-17, BROADCASTING.

Program director for outstanding Top 40
operation in top 100 midwest market, He
must be an idea man, convey enthuslasm,
make the station sound exciting, and be
promotion-minded and contest-oriented. He
must work well with people. Small dally
air shift. Salary open. Rush tape and resume
with photo to Box K-230, BROADCASTING.

FD/OP. DIR. needed bg fast-paced Texas
Top-40. Only experienced heavyweights who
can be clever and creative and be gquick
ahout it need apply. Complete details in
confidence first letter, Excellent benefits and
permanence. Box L-37, BROADCASTING.

Program Directot for west coast 50 kw qual-
ity station. Growing operation and staff
expansion offer an unusual opportunity for
a man with fresh ideas plus good on-air and
administrative ability. Excellent working
conditions and advancement potential with
established progressive chain. Send back-
ground, resume and tape to Box L-41,
BROADCASTING.

Program director—must be creative, imagin-
ative and idea laden. MOR located in highly
competitive 7 station market in hearf of
Florida. Salary open. Send tape and resume
to Box L-74, BROADCASTING.

Exceptional, creative home for experienced
cog writer who thrives on challenge,
achlevement, and recognition. Production
desirable but not necessary. Full details to
Burt Levine, WROV, Roanoke, Va.

RADIO

Situations Wanted Management

After midnight a no-man’s land? I'd like io

live there anchha;logeqit witeh Dper"s]t;rgjl;t
immick. Top-40, yrs. exp., .

:gﬂege. 3rd. Box L-18, BROADCASTING.

soul stations, break the dull repitition of
allusoul brothers. D¢ something different
(if you dare). Let an experienced brown-
eyeg soul sister play your soul music. Ex-
cellent news acr;d ciomm'lg{ﬁi‘ail dleliveryagood
sales and production. rd class endorse-
ment and apsoul expert. Box L-19, BROAD-
CASTING.

Strictly Top 40, less than one year eXperi-
ence. want to learn "Good” production, 3rd,
24, veteran, broadcast school grad. Box L-
21, BROADCASTING.

Nation;.l'ly known Top 40 personality at no.
1 station in top125 marlket, dit:ls;irefi after-
noon slot at major station w advance-~
ment opportunities. Box L-22, BROADCAST-
ING.

Hot 100 format personality ready for larger
market. Production and promotion minded.
Box L-23, BROADCASTING.

Top rated top 20 major market contempor-
ary personality, with past pd experience
seeks program director or operations man-
ager position in large market. Idea inno-
vator, college, first phone, family. Box L-
25, BROADCASTING.

Negro D.J. announcer, recent graduate, 3rd
endorsed. Family man. Plan to get 1st
phone. Box L-26, BROADCASTING.

Experlenced newsman Jock CUrl‘entl{ in
large market Hkes midwest. Box L-27,
BROADCASTING.

D.J. announcer. Broadcast school graduate.
3rd endorsed. Heavi' voice. Married, child-
ren. Anxious. Box L-28, BROADCASTING.

17-year professional offers old-fashioned
hard work, loyalty, dependability. Box K-
259, BROADCASTING.

Manager: Family, veteran, 32 yrs. old, good
record. Good references. 15,000 to ,000
market in Tennessee, Arkansas, Missouri,
South Kentucky, or Oklahoma. Box L-5,
BROADCASTING.

Manager. Heavy sales and promotion over
15 years all phases management in subur-
ban markets. Proven record. Degree. 43,
family. Box L-9, BROADCASTING,

——
Successful general manager with outstand-
ing record see¢ks improvement. Box L-13,
BROADCASTING.

Station ailing, or station doing well but
can do better? Or do you simply need a
&ood management personnel? Professional-
m and humanity are the keys. This 38-
year-old professional has the sense, ex-
?erlence. ability, control, and Seolidity to do
he job, right, and permanently. Don’t ex-
pect fancy presentation or useless corres-
pondence. Write Box L-42, BROADCAST-
ING, then expect my call and personal
visit. expenses shared.

OR Broadcaster. Experienced in radio
g)d television. Marrie;f stélblg,tstroilg gn
duction. Mature, voice. Glad to relocate.
%Znt to settle. Box L-33, BROADCASTING.

You are . . . a friendly MOR in a west or
southwest medium market of at least 100,-
000. I am . . . a bright, conscientious 28-
year-old personality with a family, 2 years
experience and third, Let’s talk about the
future. Box L-49, BROADCASTING.

Responsible DJ, news, third endorsed, tight
board. Will relocate. Versatile, dependable.
Box L-51, BROADCASTING.

Sportscaster. 5 years experience. Some TV.
College graduate. First phone. Box L-52,
BROADCASTING.

Mature, perscnable and single. Prefer MOR
or C&W format, 2 yrs. experience. Past ex-
perience 10 yrs. sales works. Seeklng station
and community stability. Box L-53, BROAD-
CASTING.

DJ with 12 years experience—first phone—
looking for a pd position in medium mid-
west market. Top 40 format. Presently em-
ployed. Tape available. Will interview at
your convenience. Box L-57. BROADCAST-
ING.
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Technical-—(Cont’d)

Announcers—(Cont’d) Production—Programing, Others
ced m ket jock ks reloca- i Expanslon_nf facilities has created & ition
fon Tiet Pijg;emﬂa!?rigd—tgee ratings— Continued tor Jst trensmitter engineer at KCND-TV,
answer now! Box L-58, BROADCASTING. program Director. Announcer, D.J. Sales: & McLendon Statlon. Top salary, fringe

Young, eager broadcast school grad with
3rd endorsed desires experience in mid-
west, Prefer Top 40. Box L-80, BROAD-
CASTIN!

First phone, experienced, presently workin
in 100,000 market, Prefer Top 40, but w
ctxlg&ger any format. Box L-61, BROAD-

Funny two-man DJ team available for Tgp
40 or M-0O-R, Creative, dynamic, experi-
enced. Contract. For tape, resume and photo,
Box L-63, BROADCASTING.

Mature man, graduate broadcasting institute,
2 years college. Small writing experience.
20 years sales and management experience.
Articulate, personable, Box L-71, BROAD-
CASTING.

Negro DJ, good voice, needs break, broad-

cast graduate, 3rd endorsed. Box L-T72,
BROADCASTING.
(Soul man) eight yrs. exp. 1st phone, pro-

duction, news, etc. R&B specialist. top 40,
Your man. Box L-73, BROADCASTING.

Negro, 3rd phone, R&B, DJ, Broadcast
school graduate, draft exempt, good deliv-
ery but no experience. Will iravel any
glace for job. H. Johnson, 5514 Milligan Dr.,

an Jose, Callf, or 251-1813.

Negro DJ/announcer. Tight board, Middle
of road or jazz format. 3rd ‘Fhone. Willlam
McRae, 522 W. 136th St., N.Y.C.

1st phone-Disc jockey, 6 year pro combo,
Bright, tight board, 26, will consider sales.
Call Lynn Gibson, 744-9107 before 5 P.M. or
write Box 5125, N. Muskegon, Mich.

Two major market experienced MOR an-
nouncers seeking station wishing to im-
prove sound and profits. Extremely strong
on production, news and sports and man-
agement experience. Currently eme&o ed.
%’h(:ne 6109-854—2117 or 215-828-4785. Willing
o0 travel.

Technical

Twenty five years operation, construction,
maintenance, AM and FM, directionals,
fifteen Years chief. Capable announcer. Re-
sponsibility cheerfully accepted for ade-
gquate salary. No snow, no smog! Box L-44,
BROADCASTING.

Presentlg employed, but would like to re-
locate. Seven years of commercial radio
experience. Prefer all-country station with
opportunity in sales. Pleasant voice, steady,
reliable, good know-how with Hve shows,
remotes, interviews, etc. Excellent refer-
ences. Box L-29, BROADCASTING.

Morning man . . . program director. Family.
veteran solid background. Available now.
Box L-43, BROADCASTING.

TELEVISION—Help Wanted
Sales

Great opportunity for “Hungry' and pro-
fessional = broadcast salesman to make
money, must have good contacts in western
Pa., N.E. Ohio, northern W. Va., area. Good
léaxe and incentive. Write Box L-54, BROAD-

STING. Include all information and
references.
Northeast TV statiom has two openings-

Sales representative and sales research and
resentation man. Complete employee bene-
ts. Send salary requirements and resume

to Box L-65, BROADCASTING.

Announcers

Looking for_ an experienced and mature
announcer. ust be able to handle all
“on-air” assignments, including hosting a
movie. Good opportunity to grow with the
station. Salary open. Send resume and au-
gition video tape. Box K-206, BROADCAST-

lﬁ_i'tnre on-camera announcer desired by
midwest TV station. ngortunlty to learn
directing-production i inclined. Send
resume, audition, photo or write for de-
talls. Box K-268, BROADCASTING.

Immediate opening for mature, versatile
professional announcer. Major market mid-
Atlantic area. VHF network affiliate. Send
complete resume with a brief film or

at once to Box L-69, BROADCASTING. _

Palm Beach Florida, full color NBC affilate
needs announcer for weather show, booth
work and commercials. Send complete
resume and video tape of weather show
and commercial copy to: , 5 Cocanut
Row, Palm Beach, Florida.

Technical

Engineer/Announcer—Nine years experi-
ence. Excellent references. Call 419-784-4384.
50 hﬁiM' Ray Malone, Route #8, Deflance,

NEWS

Experienced radio newsman. Know beat
coverage, writing, tape and broadcasting.
ualifications: six years radlo, A. S. degree,
single, veteran, Prefer eastern suburban
market, but will consider all replies. Box
K-278, BROADCASTING.

Major market newsman seeks news or
News Director position with growing news
department. Top 40 or MOR. Would be an
asset to your station. Excellent references.
Available almost immediately. Box L-8,
BROADCASTING.

News Director, top station major market
southeast. Experienced pro. Seeking oppor-
%}:qnéty to grow. Box 15, BROADCAST-

Production—Programing, Others

gheatent o try harder: Box Terse0 BROAD.
, 80 arder. Box K-260, =
EASTING v

Copywriter with platformate now working
for station that can’t shell out. You get
more mileage out of me because I work
too hard, but I love itl erienced in

Multi station owner on California coast has
opening for TV Engineer with first class li-
cense and some experience both studio and
tﬁ-\?cnsmitter. Write Box K-225, BROADCAST-

Broadcast engineers with first class ticket.
Permanent work, 40 hours. Mid-west VHF.
Some transmitter or maintenance e Ti-
ence helpful. Send resume o Box K-208,
BROADCASTING.

Chief engineer TV-Radio combination in
medium mid-west market. Wants a chief
who 18 a strong leader and good organizer.
We want a good technician who can estab-
lish a good maintenance program. -
ence in directional radio, color tele
and construction is n . We are a stable
VHF network affiliate. Send complete resume
and snapshot, in confidence, to Box X-300,
BROADCASTING.

Immediate opening for experienced televi-
sion engineer with first class license to
work th Instructional television station.
Ability to assume full responsibility for all
technical opeération of station Dallas, Fort
Worth area. Salary open. Send resume to
Box L-39. BROADCASTING.

benefits, Will accept recent graduate. Grad-
uate's starting salary $100 per week with
scale adjusted upward for experienced
personnel, Will consider handicapped lli-
plicants. Contract R, Vincent, Manager, 701-
825-6292, Pembina, North Dakota.

Enlarging our facilities, immediate opening
for transmitter man, and one studio man.
Experience helpful but not necessary. Con-
tact Weldon Paulsen, KXLF-TV, Butte,
Montana.

New England NBC affiliate. Chief engineer.
Excellent salary. Call WATR-TV, 203-755-
1121 collect.

TV studio engineering supervisor-minimum
5 10 years experience all phases, Must
be capable of working close with chief in
systems planning, construction and engin-
eering personnel relations. Located at pro-
duction center station of five station
state network. Send immediately full resume
and general salaglyv requirements to Chief
Engineer, WENH-TV, Box Z, Durham, New
Hampshire 03824,

Facility expansion has created openings for
two first phone operating engineers. Con-
tact Chief engineer WICD, Television, In-
man Hotel, Champaign, Illinois. Phone Area
217-352-7673.

Wanted: l’.‘xr{eﬂenced first class engineer.
Nathan Frank, E-TV, New Bern, North
Carolina. 919-637-2111, No collect calls please.

Wanted to operate and maintain TRT-1B
colorized video tape recorder. Excellent
conditions and benefits. Send resume and
salary requirement to Curran Wade, Opera-
tions Manager, WNYP-TV, Trend Broadcast-
ing Incorporated, Jamestown, New York.

Studio enfl.neer with first phone—perma-
nent position. Contact Ra eger, Chief
Engineer, WQAD-TV, 30 Park 16th St.
Moline, Iliinois 61265.

General Electric technicians for WRGB.

unjon scale to $12,000. Exceptlonal addi-

tional benefits. TV schooling and/or ex-

erience required. Write or phone: C. B.
g. 518-377-2261, Schenectady, N. Y,

Immediate opening for experienced studio
and transmitter maintenance men at top
ETV operation. Contact W, G. Alliss, Chief
Engineer, WTTW/WXXW, 5400 North St.
Louis Avenue, Chicago, Tliinois.

U.S. News & World Report calls the Shen-
andoah Valley of Vir| a one of the eleven
best places to live. WSVA-TV, the Shen-
andoah Valley, is seeking assistant chief
slrv'xl%neer experienced in maintenance of

, cameras, microwave, and related gear.
Excellent pay for qualified man. Also seek-
ing studjo operations engineer. Phone Buddy
Lowe, C. E., AC 703-434-0331. Harrisonburg.
Virginia.

TV Chief Engineer responsible total tech-

nical operation and maintenance of CCTV

systemn. Queens College Radlo & Television

E;nt%%z ushing, New York, (212) 445-7500.
1% 5

Television studio engineers wanted for ex-
panding color and mono-chrome campus
facilities. Should be experienced in opera-
tion and maintenance. Starting salary de-
pendent on education and experience. Liber-
al fringes. Send resumes to Personnel Office,
University of Michigan, 1020 Administration
Bldg., Ann Arbor, Michigan. An equal op-
portunity employer.

Opportunity for engineer with black and
white television experience to learn color
in a medium sized market using new
plumbicon cameras and high band VTR's.
Call Chief Engineer collect today. 313-239--

TV engineer: Nov. opening. First class li-
cense, experience in R, camera, AM-FM,
remote operation and maintenance required.
Asst. to CE. at mid-west university broad-
fra;_sct’."ing facility. Box L-55, BROADCAST-

NEWS

Top regional station needs Broadcast Man--
afer/News Editor to take complete charge
of flve man department. Must be able-
to write, air and determine proper contents.
of outgoing news, bringing greater depth in

writing comedy, production, hard/soft sell... First phone engineer for television station. our news coverage and repo: . Send
Like m)¥ resen ob but the station No ~ annoumncing. Location-Northern lower tape and resume to Box K-294, BROAD--
Brand X. Box L-14, BROADCASTING. Michigan, Box L-39, BROADCASTING. CASTING.
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News—{(cont’d)

Technical—{cont’d)

Equipment—(Cont’d)

Newsman, journalism school or some experi-
ence required. Will do TV & Radio report-
ing, writing, filming as area reporter, d=
west. Must be able to work on own, but will
be part of 8 man staff. Send complete data,
resume, icture, and tape. Box K-299,
BROADCASTING.

Production—Programing, Others

Production supervisor. Immediate opening
for experienced man to take full charge of
production for independent station in major
eastern market. Must be able to work with
sales for good commercial results., Full
knowledge of equipment, remote technique,
and over-all station operation a must. Rush
resume to Box H-139, BROADCASTING.

Art Director for ETV station. Well versed
in all facets of on-air TV art and familiar

print requirements. One man shop.
Send resume and samples of work. Box K-
245, BROADCASTING.

Big Ten University needs experienced TV

rofessionals.  Immediate openings — No
eaching! VIR engineer, Producer/Director,
camera operator. Send complete background
informat on—salarg‘ requirements to Box
L-12, BROADCASTING.

TV research director—major network owned
television station in midwest has immedi-
ate opportunity for experienced, creative,
“numbers man”. Work closely with local,
national and spot sales force in creating
orbit plans, packages, and rates. Advan-
tageous to have some writing background
for use in preparing sales brochures and
rating stories. Chance for advancement
within compan% Send resume to: WBXB-
TV, Personnel Dept., 190 N. State St., Chi-
cago, IlIl. 60601 or call 263-0800 Ext. 254.

Producer-Director for WOKR-TV Rochester,
New York. One to two years experience
desired. Call production Manager, Don
Friedman, collect. 714-546-4262,

TELEVISION
Situations Wanted Management

Has your national spot suffered? I have 18
years proven experience selling and man-
aging top stations across the country. Will
relocate for Txﬁlsht opportunity. Box K-2T1,
BROADCAS G,

Available November 1st, 10 Kears television,
Oﬁ_eerations Manager, network-local Program
Director, top weatherman, live-booth an-
nouncer, traffic-continuity director, for man-
agement or weather. Art Christ, 605-225-6353.

Situations Wanted—Sales

Successful medium market radio station
General manager seeks TV sales position.
Box L-10, BROADCASTING.

Seekiné radio/TV technician work N.Y.,
N.J., Conn. First phone. UHF/TV experi-
ence. Three years college, Draft exempt.
Box L-30, BROADCASTING.

iVchart.in TBM-SsooPmodul&tiqtn mgntgolruﬁh;
llent condition. Presently tune A
MG, sold new for $995.00. WASK,

. $600.00
Lafayette, Indiana.

Young draft exempt technician willing to
learn. RCA TV studio school. 3rd with
endorsement. Some network work in NYC,
Wil relocate. Box L-34, BROADCASTING.

NEWS

News Director wishes change. Experience
includes all phases of TV production, News
and weather, station breaks, documentary,
variety shows. Every type of remote, also,
runs camerd, projection, some VTR.-audio
board-you name it I can do it. If you need
a top man.-hard worker-Seven years exX-
perience. Let's talk. Box L-56, BROAD-
CASTING.

Production—Programing, Others

Photographer, SOF, stlll commercially
oriented. Expert slide production. Box L-11,
BROADCASTING,

Television news and commercial photog-
rapher. Imaginative, desiring to relocate.
Experienced in all phases of Television
news and_commercial photo raph{i Hard
working. Box L-32. BROADCASTING,

WANTED TO BUY—Equipment
We need osed, 250, 500, 1 kw & 10 kw AM

transmitters. No junk Guarantee Radio
Supply Corp., 1314 Iturbide St.,, Laredo,
Texas 78040.

Wanted immediately used heavy duty self-
su rtin%tower. 225-300”, Set price or we
Kgﬂ(} bid. Urgent! Box K-48, BROADCAST-

Wanted, good used working equiﬁl\?ent for
new 250 watt AM and 25KW ERP station.
Studio and transmitting. Quote lowest price
and give details on equipment. Box L-50,
BROADCASTING.

Wanted, used radar equipment to be used
in TV weather forecasting, C-band equip-
?;;ét preferred. Box L-66, BROADCAST-

Wanted 212 to 5 KW AM transmitter, used,
for a rural community educational station.
Please write and quote price and condition
of equipment to Father Doug Venne, Mary-
knol 'athers, P.O. Box 143, Davao City,
Philippines.

1,000 and 250 watt transmitter in good con-
ditlon. Needed immediately. Call collect 303-
486-1528 or write Box 967, Leadville, Colo~
rado. No junk pleasel

New college in Palm Beach County needs
complete black and white remote, including
two video tape units—will give tax exemg
tion and pay transportation—Thurl b
Campbell, 357 Marlborough Road, West
Palm Beach, Florida, A/C 305, 833-09886.

Announcers

Kovacs-type TV personality/writer. Brilliant.
Funny. Reasonable. Box K-120, BROAD-
CASTING.

NBC and ABC Television and Radlo net-
works announcer-newscaster-DJ now avail-
able. 17 years experience, all phases. 37.
Il\{{;’gried. College. Box K-189, BROADCAST-

Congenial TV E]ersnnallty desiring to host
a "Mike Douglas” type show. Intelligent,
hardworking, talented. Box L-3, BROAD-
CASTING.

Technical

Engineer with considerable TV/AM con-
structional/maintenance and staffing experi«
ence management oriented, desires to relo-
cate, Box K-267, BROADCASTING.

First phone engineer desires permanent
connection. No vacation reliet or other
short term deals please. Recently idled
because of low seniority, strike and auto-
mation. Have had eighteen months tech
school in radio and TV plus twe months at
Elkins. Age 43, divorced, and free to travel
anywhere, but prefer eastern U.S. Box L-
20, BROADCASTING.,

FOR SALE—Equipment

Television radle transmitters, monitors,
. microwave. cameras. audio. Electro-
Bnd, 440 Columbus Ave. N.Y.C.

Co-axial switch-31” Andrews_ #6720, 50 ohm
4 ?ole pressurized, motorized. Two second
automatic switching. Unused $400.00 each.
Sierra Western. Box 4688, Oakland, Cal.
94623. Phone 415-632-3527,

Equipment—Top brands, buy, sell, trade.
Special offers. Audiovox, Box 7T087-55, Mi-
amli, Florida 33155.

Gates M35381 Studioette console, excellent
condition, ., Ken Nealy, WCHB, Inkster,
Michigan 48141 Area Code 313-CR 8-1440.

Used remote truck only with 12 ft. body
(approx.) Write or call Robert G. Engel
hardt, Technical Director, KMEG, P.O. Box
657, Sioux City, Iowa.

For Sale: Gates 4 channel studioette con-
sole, CB-4 desk, two CB-11 tables with
gray arms two Wyco deluxe 84 inch en-
closed racks, Ratheon Limiter, Rust 108
remote control system with many acces-
sories, and pre-wired audio jack stri%r
rices and iInformation, contact
endleton, Oregon.

Ampex recorders, excel. cond. I each 350-P,
350-%. 600, 601 and 620 and 2 SA10 spkrs.
1. Presto 6N and 1 Presto 8 disc recorder,
plus mikes, racks, jack strips _etc., Best
Offer, Northwestern. Inc., 011 S, W. Hooker
St., Portland, Oregon 97201,

Ampex 300. 350, 352, 400, 450 users, for
greater S/N ratio replace first playback
stage 12SJ7 with our plug-in transistor
reamp. For specifications write VIF In-
ernational, P.O. Box 1555, Mtn. View, Cal.
94040.

3 Spotmaster stereo cartridge machines, 1
record-playback, 2 playbacks, 4 years old.
All 3 machines $900.00. WCNW, Fairfield,
Ohio. Phone 513-892-5958.

For sale—McMartin FM monitor TBM 3500
like new, 11 months old. Make offer. Tom
Talbot, WJJL, Niagara Falls, N, Y.

General Radio AM modulation monitor
model 731B—$35.00 RCA field intensity meter
TMV-75-B $145.00. B.E.S.I., 5305 Raymond
Road, Madison, Wisconsin 53711.

FTR 3 KW FM transmitter. General Electric
BM-1-A FM monitor. Approximately 270
feet of 1337 rigid coax line, Andrew 4-bay
FM antenna with brackets. Above items In
operating condition on 92.9MHZ when re-
moved from service this year. Also, West-
inghouse FM-10, 10KW FM power amplifier
in factory packing. Never been used. Will
operate in conjunction with the above FTR
as driver, for 10KW output. All available
immediately. Prefer inquiries for entire
package $8,000.00. Contact s Edf
WGKA, 1910 Peachtree Center, 230 Peach-
tree St., NE, Atlanta 30309.

Commercial crystals, New or repairs for
Gates. RCA, Bliley, W. E, and J-K oven
holders. AM monitors serviced, bought and
sold. What have you, what do you need?
Fastest service. reasonable prices, Over 25
years in business. Eidson ectronic Co.,
Box 96, Temple, Texas 76501. Phone B17-
773-3001.

2-RCA color camera chains. TK-40A's In
working order and ready fo go! Here is
your opportunity to be color competitive
for $25,000. Inspection Invited. Call area
813-253-0447 or write P.O. Box 18151, Tampa,
Florida 33609.

MISCELLANEOUS

30,000 Professional Comedy Lines! Topical
laugh service featuring deejay comment
introductions. Free catalog. Orben Comedy
Books. Atlantic Beach, N. Y.

Deejays! 6000 classified gag lines, $5.00.
Comedy catzlog free. Ed Orrin, Boyer Rd.,
Mariposa. Calif. 85338,

Newsmen! “Ideas Unlimited,” 250 angles. $3.
Newsfeatures, Box 14183, St. Louls, 0.

New concept—Available at no cost. Series
of one minute devotional spots. No finan-
cial or denominational pitch. Professionally
produced by United Communications Mis-
sion, Inc., Route 3, Box 399, Orlando, Flor-
ida 32811.

Instant gags for Deejays—Thousands of one-
liners, ga gs, bits, station breaks, ete. Listed
in free "Broadcast Comedy’ catalog. Write:
Show-Biz Comedy Service—1735 st 26th
St., Brooklyn, N. Y. 11299,

Composite week log analysis and complete
preparation of Section IV-A for license
renewal; also between-renewal log analysis
for management control of programing per-
centages. Reasonably priced, completely
accurate. Noyes, Moran & Com ang'. Inc.
Box 606, Downers Grove, IIL 518 (312)
969-5553.

“365 Days of laughs”—daily radio gag Serv-
ice—may be avajlable In your market.
Sample a month! $3.00. Box 3736, Merchan-
dise Mart Sta., Chicago, 60654.
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INSTRUCTIONS

INSTRUCTIONS—(Cont’d)

RADIO—Help Wanted

FCC License Preparation and/or Electronics
Assoclate Degree training, Correspondence
courses: resident classes Schools located 1o
Hollywood, Calif., and Washington, D. C, For
information, write Grantham School of Elec-
tronics, Desk 7-B, 1505 N. Western Ave.,
Hollywood, Calif. 80027,

Elkins is the nation’s largest and most re-
spected name in First Class FCC licensing.
Complete course in six weeks. Fully ap-
proved for Veteran’s Training. Write Elkins
{rgsz;lstute. 26803 Inwood Road, Dallas, Texas

The nationally known six-weeks FElkins
Training for an FCC first class license,
Conveniently located on the loop in Chicago.
Fully GI approved. Flkins Radio License
School of Chicago, 14 East Jackson Street,
Chieago, Hlinois 80604.

First Class License in six weeks. Highest
success rate in the Great North Country.
Theory and laboratory training. Approved
for Veterans Training. Elkins Radio License
School of Minneapolis, 4119 East Lake Street,
Minneapolis, Minnesota 535406.

The Masters, Elkins Radlo License School
of Atlanta, offers the highest success rate
of all First Class Licensee schools. Fully
approved for Veterans Training. Flkins
Radio License School of Atlanta, 1138
Spring Street, Atlanta, Georgia 30309.

Announcing, programing, production. news-
casting, sportscasting, console operation,
disk jockeying and all phases of Radio and
TV broadcasting. All taught by highly
qualified professional teachers. The nation’s
newest, finest and most complete facilities
including our own, commercial broadcast
station-—KEIR. Fully approved for veterans
training. FElkins Institute, 2603 Inwood
Road, Dallas, Texas 75235.

Be prepared. First Class FCC License in six
weeks. Top quality theory and laboratory
instruction. y approved for Veterans
Training. Flkins Radio License School of
New leans, 333 St. Charles Avenue.
New Orleans, Louisiana 70130.

Sihce 1946. Originmal course for FCC first
class radio telephone ope¢rators license in
six weeks, Approved for veterans. Low-cost
dormitory facilities gt school. Reservations
required. Enrolling now for January 10, April
10, For information, references and reserva-
tions write William B, Ogden Radic Opera-
tional Engineering School, 5075 Warner
Avenue, Huntington Beach, California 92847.
(Formerly of Burbank, California).

‘“‘Warning’” accept no substitute, REI iz #t1
in — success — guarantee — lowest tuition —
highest reliability of all five (5) wWeek
schools. FCC 1st phone license in five (5)
weeks. Tuition $295. Rooms and apartments
$10-$15 per week. Over 95% of REI grad-
uates pass the FCC exams, Class begins
Nov. 13. Write Radic Engineering Institute,
1336 Main Street in beautiful Sarasota, Fla.

R. E. 1. Kansag City, Missouri. Five week
course for FCC 1st class Radio Telephone
license. Guaranteed. Tultion $285. Job g:lace-
ment. Housing available for $10-§15 per
week. Loca in downtown Kansas Clty
at 3123 Gillham Rnad. Telephone WE-1-53444,
For brochure & class schedules write home
office: 1336 Main St.,, Sarasota, Florida
Telephone 955-6922,

Be sure to write, BROADCASTING INSTI-
TUTE, Box 6071, New Orleans, for radio
announcing careers.

Earnings up to $300 weekly, 16t class F.C.C,
aduates working at major networks in
ew York City and stations coast to coast.

N.Y.'s first school specializing in training

1st class F.C.C, techniclans and announcers-

D.J’s-newscasters production personnel. An-

nouncer Training Studios, w. 43 St,

New York 10036. Veteran a;proved. licensed

by N.Y. State. Phone OX-5-9245.

See our display ad under Instructions.
Don Martin School of Radio Arts & Sciences.
h&gazlgczxélc}aerokee, Hollywood. Calif. 90028,

o

First phone in six to twelve weeks through
tape recorded lectures at home Dplus one
week personal instruction in Washington,
Memphis, Seattle, Hollywood, or Minneap-
olis. Fifteen years FCC lcense teaching
ex%eﬂence. Proven results, 95% passing.
Bob Johnson Radio License Imstruction,
10600 Duncan Place, Manhattan Beach,
Calif. 90268,

F.C.C. First phone quickly and easily_via
new concept in correspondence training. Easy
terms. Mid-America Broadcasting Service,
P.O, Box 7522, Milwaukee, Wisconsin 53222,

Sales
TYTTTTTITITITITITITTITITITIINT

SALESMAN

Terrific opportunity with major east
coast station for aggressive, young
salesman with college degree.

Call Jerry Jackson, 312-337-3318, Nation.
wide Broadcast Personnel Consultants.
No Fee.

TITITTITTT

{

Sales

$15,000.00 starting salary,

SELLING VICE PRESIDENT WANTED

plus travel, plus override. You must live out of a suit
case about half the time and must be able to hit the street cold (with run-of-the-mill
local salesmen in our AM/FM eastern chain} and bring in a sheaf of orders at the
end of each week. This Is a tough, hard, slave-driving job available only to a selling
son-of-a-gun who wants to make 50 thousand a year. Sell me, the company president,
in your detailed reply and I'll call you for an interview.

Box L-68, Broadcasting.

Announcers

Technical

—
e——

Number 1 major market contem-
J porary station wants—number 1
morningman,

BIG STATION

BIG JOB
BIG BUCKS

Tape and resume with first reply:

Box L-2, Broadcasting.

0000000000000000000000800,
THE BEST WILL ALWAYS
COST A LITTLE MORE

If you want an honest, cdueated
appraisal of your air work, send
your fape and $7.50 to:

PROFESSIONAL CRITIQUE

59 Finney Blvd. Malone, New York
000000000000000000000080800

.Situations Wanted
NEWS

Broadcast Consulting Firm

Seeks Experienced Broadcast Engineer or
Technician for Position of Junior Engineer,
Applicant must possess  background of
experience and responsibility in all phases
of broadcasting and a willingness to travel,
Engineering Degree Desirable. Send Resume
and References to:

Jules Cohen & Assoclates
729 15¢h Street, N.W.
Washingten, D. C. 20005

-;'-‘-‘-“-‘-'-'-'-'-'-'-’-'-'-'-'-‘-'-'-‘-'-"‘-'n‘—'ﬂ' p

CHIEF ENGINEER

for small New York State radio group.
Young, capable man preferred. Call:
5 Don Kelly, Nationwide,

312-.337-.5318
t-‘-‘-‘-‘-‘-‘-‘.‘-‘-‘-‘-‘-‘-‘-‘-‘-‘.‘ﬂ-‘-‘J‘-‘u‘-ﬁ'

Production—Programing, Others

MOR PROGRAM
DIRECTOR

for group station in Northeast. Top
40 background preferred—college de-
gree required.
Call Don Kelly, 312-337-5318
No Fee

3

L

TOP-RATE NEWSMEN
AVAILABLE NOW!

Nationwide has just completed a search assignment for a newsman to fill a key opening
on the news staff for one of our major clients. We located four top-rate newsmen,
but since our client needed only one man we wanted to advise other broadcasters
that these other three newsmen are available for the right opportunity.

Call Jerry Jackson for complete details at Nationwide Broadcast
Personnel Consultants in Chicago. Phone: Area Code 312-337-5318.

d
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Situations Wanted

Production—Programing, Others

FOR SALE—Stations

Management

Seek nrm.mnt epportunity In the West. Wit
participats in cwnership or working interest with
oltRn ta Imv ndlo proparty. Mlmnmnnl uloi.
890 pr

irst. dn\nr rrohulomr in  present uunlty
Preter university community with sxeellent high
sehools and summer youth baseball, Contaet me
abeut a potential offer in your market. Age 37,
All situatisns considersd In Strietest confidence.

Box K-283, Broadcasting.

Announcers

FORI. Y

FUNNY, FUNNY
TWO-MAN DJ TEAM
Available now for top 40 or M-O-R. This
creative, dynamic duo will build ratings
and make clients love you. Experienced.
Contract. For tape, resume and photo:

Box L-62, Broadcasting.

TELEVISION—Help Wanted

Technical

BROADCAST FIELD
ENGINEERS
RCA

If you have experience In the mainte-
nance of UHF or VHF transmitters, tele-
vision tape or color studio equipment we
can offer you a career opportunity as a
field engineer. Relocation unnecessary if
you are now conveniently located near
good air transportation service.

RCA offers outstanding benefits, including
liberal vacation, eight paid holidays, life
insurance, retirement plan. Plus free
ﬂledical insurance for you and your fam-
y.

Write: Mr. J. V. Maguire, RCA Service
Company, CHiC, Bldg. 225 Cherry Hill,
Camden, N. }. 08101

An Equal Oppertunity Employer
RADIO CORPORATION OF AMERICA
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Attn.
Cameramen
and
Photographers

8end us your President Kennedy alides
and films. We are editing educational TV
and textbooks. Royalty money if accepted.
All returned. Father Henry, E L 8, Ine,,
Suite 9156, 512 Nicollet Bldg., Mpls., Minn.

INSTRUCTIONS

The Don Martin School of
Rodio & Television has furnished
fully Qualified personnel to the
Radio & TV Industry over
30 years.

A - - - -
A - - -

If you are Interested in becoming a ||
GOOD Broadcaster contact the:

DON MARTIN SCHOOL

| 1653 No. Cherokee = HO 2.3281
Hollywood, Calif.

Employment Service

FLORIDA DAYTIMER

Top Market. 100% financing with
long term payout to financially re-
sponsible buyer. $140,000.00.

Box L-6, Broadcasting,

527 Madison Ave., New York, N.Y. 10022

B

BROADCAST PERSONNEL AGENCY
Sheriee Barish, Director

THEAMPS AGENCY

BY BROADCASTERS - FOR BROADCASTERS

We fill ali job classifications for men and
women In broadcasting and allied occupa-
tlons—management, sales programing, en-
gineering, tratfic, secretarial, promotion.
publicity, on-air ralenf, etc. We have im.
mediate job openings iisted with us by sta-
tions, rnmfars. Ad agencies, cilents. com-
merctal ucefs and others. Send us vour
resumse of, if close by, come in or phons us.

% THE AMPS AGENCY %

All Media Placement Service
3924 Wilshire Blvd. Los Angol&s. Calif.

L Telechone DU B8-311 ]

NEWS

e e

STATION GROUP
ESTABLISHING
WASHINGTON
NEWS BUREAU

Needs one Manager-reporter and one
Cameraman-reporter. Complete ben-
efit program, Send resume, refer-
ences and salary requirements to:

Box K-180, Broadcasting.

TV NEWSCASTER

small market upper midwestern TV sta-
tion will give first real break fo college
grad with limited on camera news ex-
perience. $7500-$9000 depending on
experience,

Call Don Kelly, 312.337.5318

No Fee

FOR SALE SCHOOL

p—

‘ Confidential Listings

ATTENTION
GROUP OWNERS

Having trouble recruiting good

| help? Diversify. For acquisition.

A. Electronic School

B. Broadcast School

H “East Coast” Estimated yearly gross
$120,000, Easy to run. Staff to re-

main. Growth potential. 29% down.

10 year payout if qualified.

Box K-226, Broadcasting.

BUSINESS OPPORTUNITY

For Sale
Production Company

TV commercials, industrial films, radio com-
mercials and phonograph records. A weli
established, profitable facility. Yearly sales
$225,000. Sale price $150,000,

Box K-264, Broadcasting.

FM—FOR SALE

Midwest area, market 1% million. Profit-
able main and sub channel. Independent
with own real estate. Other more demand-
ing businesses compel sale. With reply
give cash available.

Box L-7, Broadcasting.
T e

CATV FINANCING

Equity financing offered for new
franchises from well established indi-
viduals. Prefer large situations, but

will examine ull offered. Can move
rapidly. All replies confidential.
References exchanged.

Box L-47, Broadcasting.

LOWER MICHIGAN
5 KW DAYTIMER
with CATY FRANRCHISE
Highiy accepted station in rich county.
Good staff, excellent future. $137,600
cash, or terms. Principals only.
Box L-48, Broadcasting.

A e e - - ---
- - - - -

CLITHERO & HEROLD

Licensed DBrokers,
Sales-Appraisals-Consultants.

100 Spain West, Sonoma,
California, 95476.

RADIO—TV—CA
N.E. — S.E. ~— S.W. — N.W.

l

Ta Rue dMledix Brokers Jne.

115 CENTRAL PARK SOUTH

NEwW YORK, N. Y.
265-3430

Gulf single daytime $ 70M  nego
Ore. small daytime 5M 175
N.E. medium  daytime 150  29%
M.W.  metro 47% VHF 1MM  cash
West  major daytime 200M  29%

-@_ CHAPMAN ASSOCIATES

2048 PEACHTREE, ATLANTA. GA. 30309
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(Continued from page 85)

Bureau granted transfer of control from
J. R. Clodfelter (359 before, none after) and
Alan M. Oldfather (15% before, none after)
to A. E. Payne 10% before, 50% after) and
John Payne (40% before, 50% after), Con-
sideration $45,000. Action Oct. 26,

WWDR Murfreeshoro, N. C, — Broadcast
Bureau granted transfer of control from
Raymond A. Emanuelson Jr, (3315% before,
51.02% after) and Wallace W, Page (3314%
before, 48.98% after). Consideration $17,000.

Action Oct. 26.

WTNS-AM-FM Coshocton, Ohio — Broad-
cast Bureau granted involuntary transfer of
control from F. Bruce Wallace to Evalyn
M, Wallace, executrix of estate of F. Bruce
Wallace, deceased, Action Oct. 26.

WENS-TV Pittshurgh—Broadcast Bureau
granted assignment of license from Spring-
field Television Broadcasting Corp. to Capi-
tal Communications Corp. Assignee corpo-
ration will be operated as wholly owned
subsidiary of assignor corporation. Assignor
is licensee or permittee of following:

COMMUNITY ANTENNA ACTIVITIES

The following are activities in com-
munity antenna television reported to
BrROADCASTING, through Nov. 1. Re-
ports include applications for permission
to install and operate CATV’s, grants
of CATV franchises and sales of exist-
ing installations.

sIndicates franchise has been granted.

@ Tuckerman, Ark. — Davco Electronics
Corp. (multiple CATV owner) has been
granted a franchise. Installation and month-
Iy rates will be $49.50 and $4.95, respective-
1y. Target date is set for first of year.

Arcadia, Calif.—Foothill TV Cable Co. of
Sierra Madre, subsidiary of H & B Commu-
nications (multiple CATV owner); National
Trang Video Inc. of Glendora (multiple
CATV owner); International Cable TV Inc.
of Glendora (multiple CATV owner), and
Tri Systems Cable Corp. of Oakland have
each applied for a franchise. All firms
would charge approximately $5 to $6 month-
ly and a _$10 installation fee.

B San Bernardino, Calif.—TV Receptors
Inc. (multiple CATV owmner) has been
granted a nonexclusive franchise. Firm
ﬁadltsformerly operated only outside city

mits.

San Carlos, Calif.—Peninsula Cable Televi-
sion Corp. of Belmont (multiple CATV own-
er); San Carlos Television Cable Co., in a
joint venture a subsidiary of the
San Francisco Chronicle, licensee 0f KRON-
TV San Francisco; Vumore Video Inc.
(multiple CATV owner); Community Televi-
sion Inc. of Denver (multiple CATV owner),
and California Cable Communications Corp.
of San Francisco have each applied for a
franchise.

Canon City and Pueblo, Colo.—~Pikes Peak
Broadcasting Co., licensee of KRDO-
Pueblo-Colorado Springs, has applied for a
franchise.

Denver-—Western Telecable Corp. of Pue-
blo, Colo., has applied for a franchise.

Duval county, Fla—Empire Cablevision
Inc, and Sam Newey and Associates have
each applied for a franchise.

Lakeland, Fla. — Community Cablevision
Ine, has begun service, Monthly rate will be
$4.95. Precise number of channels, unavail-
able; 24-hour time and weather, bulletin
board service, 24-hour Associated Press tele-
type service and FM music channel will all
be offered.

¥ Okaloosa Island, Fla.—TV Cable Co. has

been granted a franchise that calls for serv-
ice to begin within one year.

Moultrie, Ga.—~Moultrie Cable TV Co. has
begun service. Nine TV, six FM channels and
a 24-hour time and weather service will be
carried over the 55 miles of cable,

Centralia, IlI.—Request of Raymond Lazar-
etti, Centralia businessman and holder of
franchise granted to Home Cable TV Co.,
to operate as a nonprofit corporation was
turned down by city council. Mr. Lazaretti
proposed to give 95% of annual net revenue
to the city’s Teen Council (BROADCASTING,
Oct. 30). City council maintained that a
nonprofit corporation would provide threat
of unfair competition to Sullivan Cablevi-
sion Inc., also holder of franchise for
Centralia,

Scottshurg, Ind.—WMPI of Scotisburg and
WSLM of Salem have each applied for a
franchise.

Newton, Kan.—Newton CATV Co,
applied for a franchise.

runswick, Me.—Casco Cable Television
(Walter M, Norton, president) has applied
for a 10-year franchise. Thirteen channels
would be offered.

Burlington, Mass.—National Cable Vision
Inc. of Boston (multiple CATV owner) has
applied for a franchise. Installation and
monthly service charge would run $15 and
$5, respectively. City would receive 3% of
annual gross revenue or $1,000 annually.

Chelmsford, Mass.—Community Cablevi-
sion of Chelmsford has applied for a fran-

chise.

Chelmsford, Mass. — Minuteman Cablevi-
sion, owned by Gerald C. Tucke and Wel-
don Haire, has applied for a franchise.

Dartmouth, Mass.—National Cablevision
(multiple CATV owner) has applied for a
franchise,

Georgetown, Mass.—Cablevision Corp. of
America (multiple CATV owner) has ap-
plied for a franchise.

Rockport, Mass. — Cablevision Corp. of
America (multiple CATV owner) has ap-
plied for a franchise,

Stoneham, Mass. — Cablevision Corp. of
America and Natfonal Cablevision Inc. (both
multiple CATV owners) have each applied
for a franchise, Installation and monthly
rates would be $15 and $5, respectively.
Each firm estimated construction and in-
stallation costs around $300,000.

Scituate, Mass. — National Cablevision
(multiple CATV owner) has applied for a
25-year franchise. City is guaranteed 3% of
gross revenue. Installation and monthly
rates would be $15 and $5, respectively.

Seekonk, Mass.—Full Channel TV Ine. of
Providence, National Cablevision Inc. of
Boston (multiple CATV owner), and the

has

WANTED

CATV Chief Engineer
Starting salary $13,000 to $15,000
depending on experience.

Write, preferably phone, Bill Adler,
Capitol Cablevision Co.

Box 2673 .... Phone 304-343-8927
Charleston, West Virginia

92 (FOR THE RECORD}

WWLP-TV Springfield and WRLP-TV
Greenfield, both Massachusetts; WKEF-TV
Dayton, Ohio, and WJIHF Raleigh, N. C.
Action Oct. 25,

WFMV(FM) Richmond, Va. — Broadcast
Bureau egranted transfer of control from
Fidelity Bl'oxult:asl:lnill Co. to Benjamin F,
Thomas. Principals: Mr. Thomas is in part-
nership with Roy A. Grove d/b as Green-
castle Broadcasting Co., licensee of WKSL
(FM) Greencastle, Pa., and applicant for
new AM there. Consideration $60,000. Action
Oct. 25.

Outlet Co. have each applied for a franchise.
Full Channel TV Inc. would charge $19.95
for installation and $4.95 monthly for a 12+
channel system. Terms of other firms
applications were not reported.

Winchester, Mass.—Cablevision Corp. of
America (multiple CATV owner) has ap-
plied for a franchise. Installation fee and
monthly servicetiCh]al'ge would run $14.95
and $4.95, respectively.

Oxford, Miss.—Jeff Fairly, and Mississippt
Communications Corp. have each applied for
a franchise,

Pascagoula, Miss.—Jackson County TV Ca-
ble Inc., represented by Ned Nelson, has
applied for a franchise,

Newton, N, J.—Garden State CATV has
been granted an extension of present five-
year franchise to Nov. 7, 1977, Fixed rates
are $10 for installation and $4.65 for month-
ly service,

m Point Pleasant, W. Va—Garden Spot
CATV Co. (multiple CATV owner) has been
granted a nonexclusive 25-year franchise.
Maximum installation fee and monthly serv-
ice charge would run $17.50 and §5, re-
spectively.

® Windsor, N. H.—Windsor Community
Antenna Corp, has been granted a franchise
and begun construction.

Los Alamos, N. M.—Six applications for
franchises have been recelved: KRSN lLos
Alamos: Toppino-Golden Agéncy of Albu-
querque;: Cable TV Construction of Iola,
Kan.; John M. Lenko, attorney from Las
Cruces; Julian Ertx, attorney from Albu-
guergque. and Charles N. Glass, attorney
also from Albuquerque.

Avoca, N. Y.—Avoca TV Cable Inc. has pur-
chased system from Harold Hammel who
has operated it for a number of years.

Hopewell junction, N. Y.—Beacon Cable
Corp. and U. S. Cablevision (multiple CATV
owner) have each applied for a franchise,

Plainview, N. Y. — Marcon Electronics
Corp. of Kearny has acquired MicroVideo
Corp. (Fred Green, founder and president)
for an undisclosed amount. This is Marcon's
second recent acquisition, Valiant Indus-
tries of Englewood having been added on
Aug, 1 of this year.

Kenton, Ohio—Dick Wortman has pur-
chased controlling interest in Hardin Cable
TV from A. J. Andreoli of Akron.

® Midland borough, Ohio—Steel Valley
Ci]a_blevlslon Inc. has been granted a fran-
chise,

Langhorne Manor borough, Pa—Iower
Bucks Cablevision Inc., Levittown, has ap-
plied for a franchise,

# North Londonberry township, Pa.—Val-
ley Video Cable Co. of Hershey has been
granted a franchise.

Washington, Pa.—Washington Cable Co.
has applied for a 10-year nonexclusive
franchise. A proposed franchise ordinance
requires that a 4% fee be based on the
firm’s gross receipts from all sources.

u Danville, Va.—Danville Cable TV, sub-
sidiary of Booth Broadcasting Corp. (mult-
ple CATV owner), has been granted a
franchise.

Leesburg, Vva. — Arthur W, Arundel
(WAVA-AM-FM Arlington, Va.) publisher
of Loudon Times-Mirror, has applied for a
franchise.

Narrows, Va,—Davis Radio and TV, and
Multi-Products Co. have each applied for a
franchise, Action has been deferred pend-
ing disposition on part of present franchise-
holder, Giles TV Cable Inc.

South Boston, Va.—Clearview Cable Tele-
vision Co. of Martinsville has applied for a
10-year franchise.

W Victoria, Va.—Clear-View Cable Televi-
sion Co. of Martinsville has been granted a
franchise. Installation and monthly rates
will be $20 and $5, respectively.

Yakima, wash.—Cable TV of Yakima Val-
ley Inc. and Independent Cableviston of
Yakima Inc. have each applied for a fran-
hise. Citizens will select franchise holder
in Nov, 7 election,

Lovell, Wyo.—Carl Willlams and Robert
Gish of Basin have applied for a franchise.
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NE impression you get upon meet-

ing Wally Schwartz is that here
for a change is a guy who’s really loose,
genuinely affable and very sharp. You
find yourself saying this guy’s a stand-
out, especially in a business where hyper-
tensive types abound; where affability
and congeniality are often a turn-on,
turn-off gambit, and where sharp, bright
people—they would have you believe
-—are in every nook and cranny.

If first impressions are valid, and
Mr. Schwartz’s colleagues say in his
case, at least, they are, ABC executives
couldn’t have made a better choice than
Wally Schwartz as directly responsible
for getting the network’s bold four-part
radio plan off the ground. The plan
itself—four separate services feeding
material to affiliates with differing for-
mats—is novel and innovative, but
that’s no guarantee of success. Respon-
sible for the plan’s success is the youth-
ful-looking Mr. Schwartz, late of WABC,
and now president of the ABC Radio
network. Along with Ralph Beaudin,
corporate group vice presidemt for ra-
dio, Mr. Schwartz has his work cut out
for him.

By most estimates, it would be a
tough job for any man. Mr. Schwartz
is in charge of implementing a plan
calling for separate radio services—
American Contemporary, Information,
Personality/Entertainment and FM Net-
works. The final arbiter of the plan’s
concept and execution will be the bal-
ance books at the end of 1968—a full
year from January, when the new net-
work operations kick-off. While dif-
ferences of opinion on the plan’s
chances of success do exist, the New
York broadcasting community general-
ly agrees that failure, if it should come,
won’t be Wally Schwartz’s doing.

Optimistic = Mr. Schwartz leaves one
with the impression that he wouldn’t al-
low failure to happen. For one thing, he
comes to his new duties with a record
that fairly shines for a person recently
turned 44.

Before being named head of the
ABC Radio network, Mr. Schwartz was
vice president and general manager of
the network’s successful New York ra-
dio outlet, wac. He assumed that job
in 1963 and until being boosted to the
ABC Radio top spot, he presided over a
station that is considered one of the top
billers in the country. Coincidental with
keeping a close eye on costs and pro-
gram content, he delivered the station’s
editorials, some 100 each year.

Before joining wasC in 1963, he
spent a year as assistant general man-
ager of Westinghouse Broadcasting Co.’s
wiNs New York, and before that, a
year as Westinghouse’s national radio
sales manager.

Mr. Schwartz joined Westinghouse
in Detroit, his hometown, after four
years at wwJ, that city, filling succes-
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ABC’s salesman
for its bold
radio services

sive posts as account executive, national
sales manager and sales manager. In
1959 he was named manager for AM
Radio Sales (now Radio Advertising
Representatives) by Westinghouse in
the Motor City.

It was in Detroit that Mr. Schwartz
got his start in broadcasting. After two-
and-one-half years in the Army Air
Corps during the war, Mr. Schwartz
resumed his interrupted education at
Wayne State University, where he grad-
uated in 1951.

Plans to enter commercial broadcast-
ing were foiled by the Korean conflict:
Like many others, he was called to
active duty once more and served with
the Air Force until 1953.

During the vagaries of world politics
and the demands of higher education,
Mr. Schwartz found time to marry the
former Virginia Mayers. He and his
wife have two children and live in Man-

WEEK'S PROFILE

Walter A. Schwartz—president, ABC Ra-
dio network; b, Oct. 31, 1923, Detroit;
U. S. Air Corps, 1943-1945; BA, Wayne
State University, 1951; U. S. Air Force,
1951-1953; account executive, national
sales manager, sales manager, WW) De-
troit, 1955-1959; manager, AM Radio
Sales {new Radio Advertising Representa-
tives), Westinghouse Broadcasting Co.,
Detroit, 1959-1961; national radio sales
manager, WBC, 1961-1962; assistant gen-
eral manager, WINS New York, 1962-
1963; vice president and general man-
ager, WABC New York, 1963-1967; re-
cipient of many public-service awards;
m. Virginia Mayers, Oct. 5, 1945; two
children—Leslie, 21, and Kerry, 16; hob-
bies—tennis, golf.

hasset, N. Y.

Now, however, Mr. Schwartz is see-
ing less and less of his family as a re-
sult of his recent promotion. While
head of wasc he travelled, of course,
to conventions and other industry
events, but now there’s a lot more
travel. He says that while ABC’s four-
network plan is the concept of his boss,
he’s the man in charge of making it
work, the man who must line up the
affiliates and shape the sound and print
images of the services.

“This new plan is really going to take
off,” he said recently. “Radio network-
ing hasn’t changed in years, and it’s
become painfully apparent that one net-
work can’t be all things to all people,

“The trend in broadcasting, especial-
ly radio, is towards more specialization,
and our networking plans reflect this,”
he said.

“The idea behind our plan,” he con-
tinued, “is simple: provide separate and
distinct network programing to affiliates
with separate and distinct formats.

“Not only will the affiliate have net-
work news and other material tailored
more closely to his format, but the ad-
vertiser will know that when he buys
a particular service he will be reaching
the audience he wants, and only that
audience. His cost per thousand will be
lower, more efficient. He won’t be sell-
ing luxury cars to a teen-age audience
and, on the other hand, he won’t be
selling medicine for adolescent skin
blemishes to middle-age listeners.”

Mr. Schwartz said he felt it an “ex-
tremely tough proposition running a
radio operation, regardless of format
or market size.” The toughest obstacles
are “solving the problems of your prod-
uct—streamlining your format, making
it more appealing—and then marketing
the product along the lines laid down
by good, aggressive business practices.”

Solid Footing » Mr. Schwartz’s busi-
ness practices, according to those who
know him, are a blend of in-depth
knowledge about his product and a
genuine ability to sell within the para-
meters of sound business practices.

His knowledge of the radio business
is the result of close and continuing as-
sociations with all the facets of broad-
casting—programing, engineering and
sales. Technicians at ABC Radio studios
in New York were surprised when, two
days after being named network presi-
dent, Mr. Schwartz took a tour of the
organization’s technical facilities. Ac-
cording to one engineer, it had been a
long time since corporate management
came around asking questions.

His apparent desire to learn all about
what’s going on in the business, coupled
with an affable sales ability—"“He could
sell ice as well as ice boxes to the Eski-
moes,” said a long-time associate—
seems to make Wally Schwartz the man
who can implement ABC’s bold plan.
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EDITORIALS

How not to win friends

CCORDING to advance plans, the Public Broadcasting

Laboratory, which was to air its first program last
night (Nov. 5), is thinking of itself not only as noncom-
mercial but also as anticommercial. As reported in BROAD-
casTING Oct. 30, PBL intends to attack the credibility of
some kinds of advertising.

Indeed in its own audience-promotion advertising (which
we must accept as absolutely reliable, of course) PBL
specified, among the features it intends to include in its
Sunday-night programs, “The anticommercials. Exclusive
reports on misleading commercials, fake advertising claims
and phony testimonials.” PBL spent some $225,000, mostly
in newspaper and magazine space, to advertise its opening
show, so presumably some advertising will escape its
censure.

This publication would be the last to suggest that com-
mercial broadcasting and its advertisers are immune to rea-
sonable criticism. But the emphasis placed on “the anti-
commercials” in the PBL ads raises questions about the
judgment of PBL’s editors. We doubt that PBL will suc-
ceed by disparaging the commercial system. It’s got to
offer something more-thdan that to its audience.

Gag rule

Y an action of last week the FCC served notice that
as long as its fairness doctrine is on the books, edi-
torializing by radio and television will be effectively stifled.
The details are recited elsewhere in this issue, but they
boil down to this: KING-AM-FM-Tv Seattle prepared a
single editorial, 20 seconds long, endorsing five candidates
for election to the city council. The editorial was planned
for broadcast 24 times on each of the stations. In ad-
vance, the stations notified each opposing candidate that
he would be given six broadcasts of 20 seconds each on
each station in comparable time periods. This meant that
each candidate was offered more time for response than
the stations were devoting to personal mention of his oppo-
nent in their editorials.

One candidate complained to the FCC that he wanted
more than six exposures. The commission staff advised the
stations that it agreed that six exposures on each station
did not constitute ‘“reasonable opportunity” for response
to 24 editorials and therefore was in violation of the fair-
ness doctrine. The stations petitioned the FCC for review
of the staff’s order and were turned down.

In rejecting the petition for review, the FCC not only
upheld its staff but established the principle that frequency
as well as length of broadcast opportunities will from now
on be invoked as a criterion in fairness-doctrine cases. The
commission hinted that the total time of 120 seconds grant-
ed to each unendorsed candidate would be acceptable, but
it as much as said that the candidate—not the station—
had the right to say how the time could be used and in
what segments.

“Although you have decided to broadcast an editorial
campaign in which you reach the audience 24 times with
your editorial endorsement of selected candidates,” said
the FCC, “you have offered Mr. Cooley [the complaining
candidate] an opportunity to reach that audience on only
six occasions—a disparity of four to one.” With that the
FCC was sayving that one-to-one in total time, or indeed
one-to-more-than-one, is not good enough to overcome a
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four-to-one ratio of frequency. If this is not a case of the
FCC’s substituting its judgment for that of the licensee,
there will never be one.

At the time this editorial was written the KING stations
were considering an appeal, which in our view would have
to rebuff the commission. There are all kinds of uncon-
stitutional infirmities in the FCC’s reasoning, not the least
of them being the inhibiting effect this sort of ruling must
inevitably have on the whole practice of broadcast edi-
torializing.

As a practical matter it is becoming impossible for any
station, however reasonable it tries to be, to undertake ef-
fective editorializing on persons or issues about which there
may be some disagreement. Any station that attempts, as
did KING, to take a position on an election campaign must
assume the probability that it will be engaged in expen-
sive exchanges between its lawyers and the FCC and con-
ceivably in even more expensive litigation. This condition
can only suppress free discussion—which is what the First
Amendment was adopted to encourage.

Next time an FOC member makes a speech exhorting
broadcasters to make waves in their communities, he ought
not to be surprised if he is booed off the rostrum.

Home to roost

IX months ago the Admiral Corp. announced it wouldn’t

use television this ‘“‘season” because of disenchantment
with programing. It got lots of play in the printed-page
press.

Last week Admiral advised its stockholders it had suf-
fered a net loss of $1.221 million in the third quarter, com-
pared with a net profit of $2.25 million in the corresponding
1966 period (when it used both network and spot sched-
ules). For the nine months of 1967 its net loss was $4,-
392,000, compared with a profit of nearty $9 million for
the same months in 1966.

While business hasn’t been too hotsy-totsy all over, we
do note that such companies as RCA and Zenith, which
also manufacture TV sets, report record highs. But then
they used network and spot all season long. They still do.

On this page last June 19 we commented that Admiral’s
1967-68 campaign probably will be remembered in mar-
keting history as “Ross D. Siragusa’s folly.” That obser-
vation stands.

“Think we’re in trouble? He's opposite the Friday night
movie.”
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