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The Super Market

These products are all produced in the
Enough of Your Spot BUdge.t *K Green Bay Television Market. Their
going to the Market producing manufacturers add strength and stability
these Nationally-Known Goods? to our nearly 400,000 TV families in the

Land of Miik and Money.
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Just ask Blair for the story.
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FIRST-RUN TELEVISION SERIES
FROM WARNER BROS.-SEVEN ARTS




The November 1967 ARB Dallas-Fort Worth television
audience estimates show the continuing dominance of
KRLD-TV in the nation's 12th ranked television market.

Monday thru Sunday, 9:00 AM to midnight, Channel 4
leads the second station by 26.5% more homes per average
quarter hour; the third station by 53.4% more homes; and
the fourth station by 107.3% more homes.

Contact your H-R representative to take advantage of
KRLD-TV's proven dominance.

/ . represented nationally by #ﬂ#@

KR,I_'D'TV The Dallas Times Herald Station

O "\\e\ CLYDE W. REMBERT, President
4‘_‘48 —FT. wo®
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Million dollar movies

Since beginning of year, Warner
Bros.-Seven Arts has put together and
is now offering big bundle of recent
movies to TV networks. Package in-
cludes such blockbusters as “Cam-
elot,” “Bonnie and Clyde” and “Who’s
Afraid of Virginia Woolf?” Reported-
Iy total of 78 movies are included but
studio sources indicate package is not
quite that big. Price tag on pictures
is said to be $1 million per title. ABC-
TV and NBC-TV, at last check, ap-
parently have passed offer by, but
CBS-TV was negotiating. Networks
feel price is overblown for many of
pictures in package and also have
qualms about how graphic realism of
more explicit pictures would go over
in living rooms. Even if purchase was
made they’d have long wait to find out.
Stipulation of deal would be that some
of titles wouldn't be released to TV
for maybe five years.

Convention package

Paramount Television, which broke
into syndication at last year’s NAB
convention with package of 60 feature
films (33 in color), is ready to an-
nounce second such portfolio in time
for this year’s convention. Portfolio
II out of Paramount will offer 48 pic-
tures, 28 in color. Since last conven-
tion, too, Paramount has inherited all
of Desilu Sales Inc.’s product as re-
sult of merger. Most important items
from that list are 118 episodes of “The
Untouchables,” 39 hours of “Desilu
Playhouse” and 78 half-hours of “The
Texan.”

Back in harness

P. A, (Buddy) Sugg, who left NBC
in 1962 to retire to Tampa, Fla., tem-
porarily came out of retirement last
week at request of Dr. Frank H.
Reichel Jr. president of U.S. Com-
munications Corp. (owned by AVC
Corp.), which last December acquired
wpPHL-Tv (ch. 17) Philadelphia and
five UHF CP’s owned by Daniel Over-
myer. Dr. Reichel said Mr. Sugg is
“consultant without portfolio.” Mr.
Sugg had been executive vice presi-
dent of NBC-owned stations and spot
sales when he stepped down in June
1962. U.S. Communications properties
are: KEMo-Tv San Francisco, WEco-
TV Pittsburgh, wgsMoO-Tv Atlanta,
wsco-Tv Newport, Ky.-Cincinnati and
kJDO-Tv  Rosenberg-Houston. Only
WPHL-TV is on air.
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Burnett trims staff

Fiscal belt-tightening is underway
at Leo Burnett Co., Chicago, with half
dozen executive types released, some
more to follow. Some staff jobs are not
being filled when vacancy occurs. With
billing holding even this year agency
apparently feels need to keep opera-
tions tight, particularly in view of gen-
eral rising costs. Similiar economy
moves made by several New York
agencies, including Grey Advertising
and Ted Bates.

Wald to NBC News

Shortly to be announced by W, R.
McAndrew, NBC News president, will
be appointment of Richard C. Wald,
vice president of Whitney Communi-
cations and last managing editor of
New York Herald-Tribune, as vice
president, NBC News. New appoint-
ment is in keeping with NBC plan to
beef up its news operations (1968
budget, $80 million, including sports
but no rights).

Mr. Wald, who also had served as
HT correspondent in London, will re-
port to NBC News executive vice
president Reuven Frank, as does Don-
ald Meany, vice president, special pro-
graming.

30's in pairs

Advertising agency sources report
that several “orders” for 30-second
announcements have been offered tele-
vision networks “conditioned on 30’s
being paired” with 30-second com-
mercials of other advertisers. Sources
note, however, that there’s been no
action thus far by networks. Though
30-second announcements’ inroads in-
to network TV are deeper, there’ve
been no 30-second unit buys on net-
works, agency sources report. Recent
purchase of 30’s by N. W. Ayer &
Son for AT&T's Trimline telephone
on NBC-TV is for “split 30’s,” time
bought in one-minute units that are
then divided into 30-second units in
line with current “split-30” policy
(BROADCASTING, March 4).

Settlement with ASCAP?

Hope remains alive for settlement
of protracted litigation, now going in-
to its seventh year, over what rates

ald a
DCA éTING

Published every Monday “;/ BROADCASTING PUBLICATIONS INC.
. 200368. Second-class posta 2.
Postrnaster: Send Form 3579 to B 0

TV stations must pay for use of music
of American Society of Composers,
Authors and Publishers. Leaders of
ASCAP and of All-Industry TV sta-
tions Music License Negotiating Com-
mittee, which initiated suit in Octo-
ber 1961 seeking court determination
of “reasonable” rates, held lengthy
meeting last Wednesday (March 6),
Although neither side came away
exuding optimism, both indicated
some progress and expressed hope
more would follow in another session
to be held in next few weeks. All-
Industry Committee was led by Chair-
man Charles Tower of Corinthian
Broadcasting; ASCAP delegation was
headed by President Stanley Adams
and General Counsel Herman Finkel-
stein.

Pro bono juridico

President’s Task Force on Tele-
communications, whose executive di-
rector Alan Novak is State Depart-
ment attorney, is using legal technique
of ‘“‘adversary” proceeding to insure
receipt of all sides of some very
touchy issues (like television distribu-
tion). Group already has contracted
certain studies to private research
organizations, some of which have
raised hackles of broadcasters because
of obvious wire orientation. ‘Mr. No-
vak minimizes alarm, explaining such
reports will be submitted to broad-
cast groups for comment and rebuttal,
leaving Task Force as arbiter.

Youth job drive

Plan soon to be unveiled for mas-
sive all-media campaign for maximum
employment of American youth this
summer. Under general chairmanship
of Vice President Humphrey and with
Henry Ford II and Danny Seymour,
president of J. Walter Thompsen Co.
heading business and media divisions,
project will take priority over all vol-
untary campaigns.

Meetings already have been held by
Vice President Humphrey with 1op net-
work brass and by his aides with sec-
ond-echelon executives. Cooperation
has been offered all down the line and
ir's likely campaign will be meshed
into Advertising Council rtop project
as primary move in direction of keep-
ing young people gainfully employed
in top 50 urban areas.

1735 DeSales Street,

shington, D. C, and additional offices.
ashington, D. C., 20036,

N. W,



is better than good but it isn't good enough. Broadcasters
want the best. And even the best doesn't stay that way for long.
That's why the best keeps getting better at General Electric.
See for yourself at our Booth at NAB.

)
GENERAL ¢ ELECTRIC




WEEK IN BRIEF

With 1968 an election year that seems bound to be one
of the most controversial in some time, fairness problems
are likely to be among those most pressing for most
broadcasters. See ...

FAIRNESS ANSWERS? ... 29

Fairness panel held by House investigations Subcom-
mittee seeks expert opinion on controversial fairness doc-
trine, but 21 experts called on for advice point in almost
that many directions. See ...

MANY FAIRNESS ROADS... 31

Golden West Broadcasters’ portfolio of one TV, four
radio stations, a total $50-million to $60-million package,
is coveted by prospective buyers, ETV station, Bonneville
International, Capital Cities and Cox. See .

OFFERS FOR GOLDEN WEST... 36

New York State Broadcasters Association in Aibany,
N.Y., meeting gives green light to legal assault on FCC's
prohibition of lottery news, cites preparedness to take
case to U.S. Supreme Court, if necessary. See . .

FCC FACES FIGHT ... 46

Xerox Corp. drops Papert, Koenig, Lois over dissatisfac-
tion with PKL's program choices, wants to sponsor “reach-
ing"" not “crisis” shows. Xerox $4.5-million account is sec-
ond big broadcast one to leave PKL within month. See .. .

XEROX, PKL SPLIT ... 47

Informal meeting between Ali-Channel Television So-
ciety and tuner manufacturers produces bitter feelings
because TV set manufacturers didn't show up; UHF group
takes its case to FCC. See ...

ACTS TURNED OUT...54

Secretary of Transportation Alan Boyd proposes private
or cooperative leasing companies be set up to Pprovide
circuits, lease equipment to land mobile and use unas-
signed radio frequencies on temporary basis. See . ..

INTERIM USE ... 57

Radio-Television News Directors Association takes issue
with parts of report by President’'s Commission on Civil
Disorders and ABA’s Reardon Report affecting trial news
coverage. See .

RTNDA'S COUNTER-PUNCHES ... 60

Elton Rule, ABC-TV president, dons rose-colored glasses,
foresees network “turning the corner” in 1968-69 season;
early program buys as against participations are “hearten-
ing,"” second-third quarter sales are good, he says. See . . .

ABC-TV TURNS CORNER...62

Screen Gems International will turn out 47 half-hours
of TV product a week in Canada, Australia this year; cites
that in many foreign countries coproduction would be
best course to follow. See . ..

SGI'S FOREIGN TV SCENE... 69

DEPARTMENTS . Y
e P S I s - | Brogdeasting
BROADCAST ADVERTISING .......... 46 PROGRAMING ...cccocicrmvrrrenirieirenens 60 THE SRR AND RAIND
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Meat sales stopped at 6:00 p.m.,

so KIRO took action!

For years Seattle consumers lived with a
city ordinance which blocked the sale of fresh
meat after 6:00 p.m. in this heavy industrial
three-shift area.

KIRO, aroused by this infringement on the
public’s rights, tock up the fight to get this
ordinance revoked.

Editorializing. Demanding public hearings.
Securing 15,000 petition signatures. Gaining
Chamber of Commerce and other civic organi-
zation support.

Success!

The ordinance was changed but the situation

City Location
New York, N. Y.
Seattle, Washington

Kansas City, Mo.
Sall Lake City, Utah

EN

“Boise, idaho

“idaho Faills, idaho
" Atfiliated With

wasn’t. The Meat Cutters Union contract pro-
vided for a 6:00 p.m. closing and the stores
agreed not to sell meat after that time.

So the KIRO Crusade shifted, demanding
meat be sold after 6:00 p.m.

The stores responded by taking a month-
long strike rather than capitulating to the Meat
Cutters 6:00 p.m. prohibition. The Meat
Cutters Union Local 81 filed a $100,000 suit
against KIRO and the stores. A federal Court
dismissed it.

Now the Seattle consumer enjoys the right
to buy meat after 6:00 p.m.

International
FM Radio  AM Radlo Television Shortwave Radio
WRFM Stereo —_— WNYW No. 1
KIRO  Stereo KIRO 50,000 Watts KIRO ® WNYW No. 2
KMBR Stereo KMBZ 5,000 Waits —_— WNYW No. 3
KSL Stereo  KSL 50,000 Watts KSL ® WNYW No, 4
KBO! Stergo “*KBO! 50,000 watls  KBO/I WNYW No. 5
KiD  Stereo  KiD 5000 Watls  KID Studios in
New York, N.Y.

"C.P.

The BONNEVILLE Group

Bonneville International Corp.
BROADCASTING, March 11, 1968




Late news breaks on this page and on page 10
Complete coverage of week begins on page 29

AT DEADLINE
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Justice intervenes in KFDM-TV sale

SEES ANTITRUST VIOLATION, ASKS HEARING

Department of Justice has stepped in
to block sale of KFpM-tv Beaumont,
Tex., to Enterprise Co., publisher of
only two daily newspapers in that city.
Department feels sale involves “serious”
antitrust questions.

Donald F. Turner, chief of depart-
ment’s antitrust division, requested FCC
Chairman Rosel H. Hyde in letter Fri-
day (March 8) not to pass on applica-
tion without hearing.

He said if hearing is held, depart-
ment would participate and present
evidence. He also offered to turn over
to commission staff pertinent informa-
tion in department’s files.

Mr. Turner said department initiated
investigation into proposed sale because
of Enterprise’s monopoly newspaper
position in Beaumont and because En-
terprise competes with KFDM-Tv.

As a result of that investigation, he
said, department concluded that pro-
posed acquisition ‘“‘raises serious ques-
tions of illegality” under Section 7 of
Clayton antitrust act and, consequently,
under public-interest standards of Com-
munications Act.

Besides KFDM-Tv, Beaumont is served
by kBMT(TV) and four AM and four
FM stations.

Action, believed to be first of its kind
by Justice, brings into open department’s

growing concern over antitrust implica-
tions in newspaper ownership of broad-
cast media. Department is understood
to be checking into other proposed
broadcast-station sales to newspaper-
connected applicants.

Action also constitutes modified re-
play of department’s intervention in In-
ternational Telephone & Telegraph
Corp.’s proposed acquisition of ABC.
Major difference is that in ABC-ITT
case Justice didn’t seek to intervene
until after commission approved sale,
in December 1966. Merger fell apart,
however, after Justice took case to court
and ITT canceled agreement (BROAD-
CASTING, Jan. 8).

Regardless of effect on KFDM-TV
case, Mr. Turner’s letter may have im-
pact on commission’s policy regarding
acquisitions of broadcast media by news-
papers. In number of cases involving
small communities, commission has per-
mitted acquisitions resulting in single
entity owning town’s only newspapers
and AM and FM stations (see page
40).

Beaumont sale involves purchase
price of $5.5 million. Principal owners
of channel 6 facility are family of Dar-
rold A. Cannan Sr. (55%) and C. B.
(Blakey) Locke, president (26%). Mr.
Cannan also owns 46.63% of XKFDX-Tv
Wichita Falls, Tex.

Top 50 hangup ready for
riddance in KSAN-TV sale

FCC is expected to give favorable
consideration, possibly this week, to $1
million sale of ksan-Tv (ch. 32) San
Francisco to Metromedia Inc. Applica-
tton, pending since August, will be first
on which commission will act under
new top-50 market policy. In abandon-
ing proposed rule to limit new owner-
ship of television stations to three (no
more than two VHF’s) in top-50 mar-
kets commission said it would require
“compelling public-interest showing” be-
fore granting application that would
result in applicant owning more stations
than rule would have allowed (BRroAD-
CASTING, Feb. 12), Metromedia now
owns four VHF’s in major markets.

Staff had recommended approval when
application came up for action last
month under old policy (CLoSED Cir-
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cuIT, Jan. 29). After top-50 proceeding
was terminated, staff was instructed to
rework order in terms of new policy;
draft order says necessary showing has
been made by applicants.

Half CATV's originate

Little over half CATV systems origi-
nate programs, with time, weather pre-
dominant. That's result of mail query
by National Cable TV Association, with
responses from 324 CATYV operators,
made public Friday (March 8), week
following NCTA-sponsored cablecast-
ing seminar in Salt Lake City (see page
44),

Responses disclosed:

= Almost 52% of respondents orig-
inate while more than 48% don't;

= Most often originated programing
is time and weather with “talk” pro-
grams and sports events ranked second.

= Only about 10% sell advertising

with charges ranging from $1 to $30
for one-minute spots; only 87 operators
said they planned to sell time at all.

CPB financing out
for '68, in for '69

Man who knew told Corp. for Public
Broadcasting directors assembled for
Senate confirmation hearing Friday
(March 8) that CPB can't look for any
public funds until after July 1,

Commerce Committee Chairman War-
ren Magnuson (D-Wash.) said he had
agreed on funding plan with Budget Bu-
reau that would mean supplemental
budget request expected shortly on Hill
is to contain no CPB request {$9 mil-
lion had been authorized for fiscal 1968
appropriations).

Instead, Commerce Committees are
to amend Public Broadcasting Act to
authorize $9 million for fiscal 1969,
which President presumably will accept.

(Later, BROADCASTING was advised
that supplemental wouldn’t contain
funds for equipment and facilities grants,
either. Authorization for fiscal 1968,
$10.5 million, would remain unused,
thus effectively will be lost to program.)

President earlier had told Congress
he intended to ask for $20 million for
CPB in 1969; $4 million in 1968. Noth-
ing was to be sought for facilities in
1968, a decision educational broadcast-
ers attempted unsuccessfully to reverse
{BROADCASTING, Feb 5).

Prospects for prompt committee ap-
proval of 15 nominees t0 CPB board
(BROADCASTING, Feb. 19) were as
bright as TV lights in hearing room.
Nominees were almost outnumbered by
home-state Senators who appeared in
their behalf.

Only absentee was CPB chairman-to-
be, Frank Pace Jr., hospitalized with

Pitching for PTV

Thomas P, F. Hoving, chair-
man of National Citizens’ Com-
mittee for Public Television, will
address leaders of more than 50
national organizations on how
their memberships can aid PTV
growth. He speaks at luncheon in
New York today (March 11)
sponsored by American Jewish
Committee and presided over by
Morris B. Abram, AJC president.

more AT DEADLINE page 10
9



Philip G. Lasky,
VP for Westing-
house Broadcast-

cisco, retires after
40 years in radio-
TV to concentrate
on personal busi-
ness interests in
other fields. He
came to San Fran-
cisco in 1935 as
VP and general
manager of KsFo. In 1940, with asso-
ciates, he bought krRow Qakland (now
KABL). in 1948, Mr. Lasky helped
found KkPix(Tv) San Francisco, which
was sold to Westinghouse in 1954. He
continued to manage station and sub-
sequently was named West Coast VP
for Westinghouse.

Mr. Lask;

John P. Taylor, manager, marketing
services, named division VP for mar-
keting programs of RCA’s commercial
electronic systems division, Camden,

ing Co., San Fran-

WEEK'S HEADLINERS

N. I. He will develop overall marketing
plans and strategy for division’s broad-
cast, instructional, and communications
products. Veteran of almost four dec-
ades in the broadcast equipment indus-
try, he will continue present activities
as head of marketing services, research,
sales promotion, and advertising for di-
vision.

Donald Sipes,
VP-business  af-
fairs, Hollywood,
for CBS-TV,
moves to New
York March 18
to become VP-
business  affairs
for CBS-TV net-
work. He succeeds
Salvatore J. lan-
nucci Jr., who is
resigning after 14
years with network, last six spent in
business affairs post. Mr. Iannucci will

Mr. Sipes

Mr. Rubin

Mr. lannucci

join National General Corp., Holly-
wood, as VP in charge of administra-
tion. Mr. Sipes has been in Hollywood
post since March 1965 following two
years in New York as director of pack-
age negotiations for business affairs de-
partment. Gerald Rubin, director of
business affairs, CBS-TV, New York,
will replace Mr, Sipes in Hollywood.
Mr. Rubin joined business affairs de-
partment in 1965 as director of pack-
age negotiations.

For other personnel changes of the week see FATES & FORTUNES

sudden kidney-stone attack. James R.
Killian, Massachusetts Institute of Tech-
nology chairman, read Mr. Pace’s
statement.

In it, Mr. Pace cautioned against
expecting “"any spectacular results in
early stages of [CPB] operation,” indi-
cating slow planning and staff selection
will be CPB’s early style.

CPB was topic of day for Senator
Magnuson; he addressed luncheon meet-
ing of American Women in Radio and
Television on subject, warning that pub-
lic TV should avoid ratings race with
commercial broadcasters.

Networks' pricing lists
are not discriminatory

Documentation portraying TV net-
work pricing practices as non-discrimi-
natory to small advertisers is being pub-
lished in journal of graduate school of
business of University of Chicago.

Thrust of article, by Dr. David M.
Blank, vice president, economics and
research CBS/Broadcast Group, is that
evidence refutes charge—and belief—
that still persists among important ob-
servers of TV business that “the tele-
vision networks’ pricing practices in-
volved the granting of volume discounts
which permitted large advertisers to
make prime-time purchases on the net-
works on much more favorable terms
than were available to small advertis-

10

ers,” from which number of anti-com-
petitive economic consequences were
held to flow.

“Yet the truth is that, at the time
of the charges and since, no such dis-
criminating pattern existed in the prime-
time prices charged by the networks,”
Dr. Blank observed, noting that critics
are unaware of fundamental changes
that had taken place in networks’
charges.

Woolworth’s saturation

F. W. Woolworth Co. plans to use
spot radio and television on 52-week
basis in Philadelphia, starting March
11, said to be its first continuous spot
effort.

Company has been on radio in 162
other markets but not on 52-week basis.

In Philadelphia, Woolworth will be
using more than 500 one-minute color
spots on TV (WFIL-Tv and KYW-TV)
and same number on radio (WFIL, WIP
and wiBc) during first five-week cycle.

Agency is Frank B. Sawdon Adver-
tising, New York.

Reinsch, Schneider added

J. Leonard Reinsch, president, Cox
Broadcasting Corp., and John A. Schnei-
der, president, CBS Broadcast Group,
are new additions announced Friday
(March 8) to March 29 symposium on
mass media communications explosion

scheduled in Chicago by Breadcast Ad-
vertising Club on eve of annual Nation-
al Association of Broadcasters conven-
tion.

Other new additions are Dr. John C.
Maloney, Northwestern Medill School
of Journalism, who has research report
on media and race relations, and George
E. Akerson, publisher, Bosron Herald-
Traveler {WHDH-AM-TV Boston).

Luncheon speaker may be Illinois
Governor Otto Kerner who headed
Presidential Commission on Civil Dis-
orders.

CATV impact study due

Study sponsored by Colorado Springs-
Pueblo, Colo., market television stations
is said to pravide first hard information
that FCC’s CATV rules are inadequate
to protect small-market stations.

Letter disclosing existence of study
was filed with commission Friday
(March 8) by James A. McKenna Jr.,
counsel for x0aA-Tv Pueblo, who said
he was notifying commission of study
in advance because Vumore Video
Corp. “is circulating information™ that
it expects commission authorization to
begin operation by March 15, and ex-
pects to carry Denver stations. KOAA-TvV
and other stations in area have opposed
start of system’s operation. KOaa-Tv
also intends to oppose proposal of an-
other system in area, Pueblo TV Power

“Inc.. to import distant signals.

BROADCASTING, March 11, 1968



The smartest put—oﬁ in locl TV prgamig

: smart decisions in slotting shows
ay are based on demographics for
gramming and demographics for
's. But there are new shades to the
‘ure alert programmers must evalu-
which go a step beyond pure demo-
shics: That is, that every program

has a life-style that’s reflected in the
audience it attracts. -
Life-style cutsacross thearbitrarylines
of age, sex, income and the other vertical
data. For example, the UN.C.L.E. view-
ers. Their preferences for high-ticket

items,for conveniencefoods,for products

and services that weren't even invented

ten years ago, are measurably higher

than those of the average TV viewer. F
U.N.C.L.E.isa stylish show. It attracts

equally stylish viewers. The most mod-

ern ones...the market for the forward-

moving station.

TELEVISION
New Yark, Chicago, Culver City, Atlanta, Datlas, Toronta




No more eloquent and persuasive
summary of human rights has ever
been made than Thomas Jefferson's
“life. liberty and the pursuit of hap-
piness.” cfted in his impressive me-
morial in Washington. D.C.




UASIVENESS...

Straightforward, persuasive language is a
required ingredient of the frequent editor-
jals which present the views of Storer
stations on matters of vital concern to the
communities they serve. When audiences
are persuaded that their station stands
foursquare with them in
the public interest, they
give greater credence to
its commercial messages.
This axiom our staticns
have learned through

(Eighth in a series)

proven experience-—and it's another reason
why it is good business to do business
with Storer. % ¥ ¥ If you are interested in
selling major markets, Storer's national rep-
resentatives and station sales personnel
can give you fast facts on ten of them
from coast to coast. For
time-buying made easy,
contact Storer Television
Sales or Major Market
Radio—or the Storer sta-
tion in your area. ¥ ¥ %

STORER

BROADCASTING COMPANY

DETROIT LOS ANGELES

MIAMI MILWAUKEE NEW YORK PHILADELPHIA TOLEDO
WJBK KGBS WGBS WITI.TV WHN WiBG WSPD-TV
TOLEDO ATLANTA BOSTON CLEVELAND CLEVELAND CLEVELAND DETROIT
WSPD WAGA-TV WSBK-TV wjw.TvV wiw WCJW (FM) WJBK.TV




NEXT MONTH IN

TELEY

WHAT SYNDICATORS ARE DOING TO MEET PROGRAMING NEEDS OF
TELEVISION STATIONS. More and more syndicators are increasing output
to supply lower price packages to fill daytime slots.

THE COMPUTER'S ROLE IN TELEVISION. Will spot buying be made easier?
What do the reps say, agencies and others who have used or are using
computers?

SPECTRUM COLLISION. Commercial television and radio, land mobile, mili-
tary, airlines, commercial common carriers and others. A review of the forces
vying for space in the limited confines of the spectrum.

HOW THE NETWORKS COVER AN ELECTION. The costs, the manpower, the
technical details of coverage of the conventions, the campaigns and the
elections.

CAN LARGE AGENCIES ALSO BE CREATIVE? The current rash of small
agencies, all established on the premise that it takes a small agency to do
a creative campaign.

OTHER features will include ABC’s Summer Olympics, Focus on Finance and
Commercials, and the monthly Television Encounter—"Are Television Censors
Overiy Active?”

Circulation: 12,000
Deadline: March 22

CALL OR WRITE:

WASHINGTON

1735 DeSales St., N.W. 20036 202-638-1022
Maury Long or Ed Sellers

NEW YORK

444 Madison Avenue 10022 2127550610 Rates
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CHICAGO
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DATEBOOK

A calendar of important meetings and
events in the field of communications.

mIndicates first or revised listing.

MARCH

March 11—Monthly talent audition spon-
sored by New York chapter of National
Academy of Television Arts and Sciences.
The Lambs, New York.

March 12—Eighth annual presentation din-
ner of the International Broadcasting
Awards, sponsored by Hollywood Radio and
Television Soclety. Trophy winners in 11
TV and 8 radio categories will be announced,
in addition to grand sweepstakes winners
for both mediums. Century Plaza hotel, Los
Angeles,

Mareh 14—Deadline for filing comments
on FCC’s proposed rulemaking to spe-
sify, in lleu of the existing MEOV con-
cept, a standard method for calculating rad-
jation for use in evaluating interference,
coverage and overlap of mutually prohibited
contours in the standard broadcast service.

March 14—Anniversary banquet of the
International Radio and Television Soclety.
Gold medals to be presented to Presidents
Elmer W. Lower, ABC News, Richard S.
Salant, CBS News, and Willam R. McAn-
drew, NBC News. Waldorf-Astoria hotel,
New York.

March 14-15—Annual spring meeting of
Arkansas Broadcasters Association. Speakers
include Thom Winkler, Manager, NAB radio
code. Holiday Inn, North Little Rock.

wMarch 15—Deadline for applications for
grants given by American Association of
Advertising Agencies Educational Founda-
tion Inc. to professors at U. S. colleges and
universities for development of research
programs in areas of advertising, marketing
communications and consumer behavior. Ap-
ply by letter to: American Association of
Advertising Agencies Educational Founda-
tion Inc., 200 Park Avenue, New York 10017.

March 15 — Luncheocn of Pacific Pioneer
Broadcasters, featuring Irene Ryan of The
Beverly Hillbillies. Sportmen’s Lodge, North
Hollywood. Calif.

March 15—Annual Spring Meeting of In-
diana Broadcasters Assoclation. Stouffer’s
Inn, Indianapolis.

March 15—Deadline for entries in Alpha
Epsilon Rho (national honorary radio-tele-
vision fraternity) production awards com-
petition for standard-length fllms; fiction
and documentary. Programs must be stu-
dent produced and directed but need not
be student written or conceived. File entries
with: Jeff Greenhawt, production awards
chairman, Emerson College, 130 Beacon
Street, Boston.

March 18—Annual Alabama AP Broadcast-
ers Assoclation seminar and awards ban-
quet. Birmingham.

March 17-20—National Association of Edu-
cational Broadcasters Educational RBroad-
casting Institute on principles of supervisory
management. Hotel Sir Walter, Raleigh, N. C.

March 18-19—Spring convention, Pacifio
Northwest Community Television Associa-
tion. Ridpath hotel, Spokane, Wash.

March 18-22—1968 International Convention
and Exhibition of the Institute of Electrical
and Flectronics Engineers. New York Hilton
hotel and the Coliseum, New York.

®March 19—Radio Advertising Representa-
tives second annual management meeting.
Luncheon speaker is M. William Haratunian,
chief of news and current affairs, voice of
America (USIA), Other guest speakers in-
clude: Guy E. Noyes of Morgan Guaranty
Trust Co. of New York, Lawrence V. Staple-
ton of Trans World Airlines, Merv Griffin,
A, O. Knowlton of General Foods, Richard
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hal mealtime beverage
ives you the nutrition
hat one glass of milk
provides...for only
7'; cents a serving?

Only a second olass of milk.

Nothing else comes close.
Look at it another way. Since
there are a little more than two
pounds of milk in a quart, milk
costs you only 15 cents a pound
or less. Tty buying any other
food with milk’s nourishment
for as little as that!

Take a good look at these two
charts. They list the percent-
ages of the recommended daily
dietary allowances that four
8-0z. glasses of milk will pro-
vide the average teenage girl or
boy, age 12-15. It’s easy to see
why they need to drink milk,
but there are still other impor-
tant reasons.

The teen years are usually
the most active ones in a per-
son’s life. So it’s obvious that

ﬁf american dairy association

teenagers, more than anyone
else, need both the proper
amount of rest and a well-
balanced diet. And that means
plenty of milk.

The poorly nourished teen-
ager is a growing problem in

Girl, uga
12-15 years

Bay, oge
12-15 years
Protein 48% Protein S8%
Calcium 82% Calcium 89%

Vitamin A 28%

Vitamin A 28%

“thamine 27% [ Thiamine 32%
aibattavin 53% [ Riboievin 100%
visamin 0 100% [l Vitemin D 100%
rood Enorsy 21% [ Food Enaray 26%

& B-ai. glusses
of milk per doy

4 Bl gilaiiees
of mills par day

our country. Not that teenagers
don’t eat enough (they seem to
eat from morning till night),
but they don’t always eat
enough of the right things.
They need a balanced diet to
keep them physically fit and
mentally alert.

You as a mother must see
that your children’s progress is
not hampered by poor eating
habits. Whether you realize it
or not, you can be of help to
your children’s education just
by starting them off with a good
breakfast that includes milk.
It’s up to you to make sure that
their active school years are
healthy ones too.

Pound for pound; milk is
still your best food buy.

#One quard of milk weighs 2.15 pounds.
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Announces the 20 hour week
First run full color for fall start

A completely new programming concept — available individually or in combination

BINGO AT HOME. Color — 260 half-hours
usable in one hour format as well.
Viewer participation. No cards 1o
distribute. Play with your home phone
numbers.

THE WEAKER (?) SEX. Color — 260 half-
hours starring Pamela Mason in The
Battle of the Sexes. Pamela Mason
trades blows with male guests on their
favorite topic. Men vs. women.

SPORTS HOT SEAT. Color — 52 half-hours,
Noted sports columnists in depth
interviews with top sports figures.

PERRY'S PROBE. Color — 260 half-hours
starring Norm Perry. Hard hitting and
probing interviews on all subjects of
adult appeal.

PEPPERMINT SCHOOL. Color — 260 half-
hours starring Rocky Graziano with
Toby Tarnow. An unusual nursery
school show.

SHOW OF THE MONTH. Color — 12 One-
hour High budget specials. Top musi-
cals, drama.

WAYNE & SHUSTER. Color — 4 one-hour
specials. Starring this great comedy
team in full musical productions.

TOMMY HUNTER SHOW. Color — 39 half-
hours starring Tornmy Hunter. Musi-
cals with chorus, dancers and guests.

THE STU DAVIS SHOW. Color —~ 39 half-
hours starring Stu Davis. Musicals
with a country beat.

WOJECK. Color — one-hour action adven-
ture series for prime time evening
entertainment.

FESTIVAL. Color — 12 ninety minute spe-
cials. Drama, comedy and musicals.

HOCKEY. Color — 2 hours a week. Top
Canadian hockey.

| TAPE/NEI

A division of Krantz Films
250 West 57th Street, New York, New York (212) 757-4630



Were You Pleased
with
Your New Ratings?

We hope so, but if you are one of
the station owners or managers who
just can’t figure out why things came
out the way they did, maybe we can
help.

Ratings can only tell you what hap-
pened, not why? The old system of
trial and error is @ method of cor-
recting rating problems that -isn’t
necessary any more. In time con-
sumed, money spent, and income lost
because of unsatisfactory program
periods, it can be most expensive.

Through our consultation and super-
vision of sound, depth research in
your market, you can find out not
only what your strengths and weak-
nesses are, but also those of your
competitor as well. No matter what
you may have heard or read, images
are important—not only the station’s
image as a whole, but the image
strength and weakness of every per-
sonality and program under your di-
rect control.

Image movement, up or down, in
many cases precedes rating change
by six months to a year.

Studies for our clients have taken
us not only into twenty-one of the
top thirty markets, but into markets
below the top one hundred. We have
also done work for a large number
of the leading station groups and
two of the three networks. All in all,
we have completed over one hun.
dred major TV and radio studies,
encompassing some 55,000 in-person,
in-depth interviews.

If you are concerned about current
ratings and would like a sound ob-
Jective look at your station and its
relationship to the market, give us
a call for o presentation with ab-
solutely no obligation on your part.

MeETr

McHUGH anp HOFFMAN, INC.
Television & Advertising Consuliants
480 N. Woodward Avenue
Birmingham, Mich. 48011

Area Code 818
644-9200
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J. Mercer of BBDO, Peter A. Berla of Carl
Ally Inc., Martin Solow of Solow/Wexton,
and Jerry Della Femina of Jerry Della
Famina and Partners.

March 19 — Annual stockholders meeting.
Boston Herald-Traveler Corp., to elect direc-
tors, ratify selection of auditors, read report
of president and other matters. Statler-
Hilton, Beston.

March 20 — Special stockholders meeting,
Reeves Broadcasting Corp., to vote on issu-
ance of new class of 100,000 shares of pre-
ferred stock. 304 East 44th St., New York.

March 20-22 — State Educational Television
Authority meeting. Hotel Americana, Wash-
ington.

March 20-23—Annual West Coast meeting
of Association of Natlomal Advertisers. De)
Monte Lodge, Pewble Beach, Calif.

March 21-2T7—Fifth Hollywood Festival of
World Television. Los Angeles.

March 22 — Annual stockholders meeting,
Cox Broadcasting Corp., to elect directors
and auditors and other matters. 1601 West
Peachtree St., N.E., Atlanta.

March 22—Newsmaker luncheon sponsored
by the International Radio and Television
Society. Winners of the International Broad-
casting Awards competition will be pre-
sented. Waldorf-Astoria hotel, New York.

March 23—Georgia AP Broadcasters Asso-
ciation annual awards banquet and news
clinic. Regency Hyatt House, Atlanta.

March 23-28—Annual meeting of Louisiana
UPI Broadcasters Assoeiation. Downtowner
hotel, New Orleans,

March 24-26—Spring meeting, Southern
{JA’tI'V Association, Callaway Gardens, At-
anta.

March 25—Deadline for filing comments on
FCC’s proposed rulemaking that would per-
mit standard broadcast stations operated by
remote control to transmit telemetry signals
by intermittent subsonic tones.

sMarch 28-29—Board meetings of Associa-
tion for Professional Broadcasting Educa-
tion. Pick-Congress hotel, Chicago.

March 28-29 — Annual meeting of affiliates
of NBC-TV. Waldorf-Astoria, New York.

March 28-29 — Conference on x-radiation
measurement standards and insirumentation,
sponsored by U. S. Public Health Service
and Electronic Industries Association. Prin-
cipal speakers: James G. Terrill Jr., director,
National Center for Radiological Health,
PHS, and Robert W. Galvin, chairman,
Motorola Inc., Department of Health, Educa-
tion and Welfare, Washington.

March 28-20—19th annual Atlanta Advertis-
ing Institute, sponsored by Atlanta Adver-
tising Club and Southeast Council of Amer-
ican Assoclation of Advertising Agencies,
on theme "Comrmunications in the Seven-
ties."” Annual advertising awards competi-
tion winners within seventh district of
American Advertising Federation will be
announced. In conjunction with Advertising
Institute, southeast council of AAAA will
hold annual meeting and election of officers.
Regency Hyatt House, Atlanta.

March 20—Seminar, sponsored by Broad-
cast Advertising Club of Chicago, to discuss
promises and problems of communications
explosion. Speakers will include: Dr, Jogeéph
Charyk, president, Comsat Corp.; FCC Com-
missioner Lee Loevinger; Frederick W. ford,
president. NCTA: Chet Huntley, NBC-TV;
Walker Standback, executive director, Con-
sumers Union; Paul Knaplund, vice presi-
dent, IBM; Dr. Nelson Foote, vice president,
General Electric; James Robertson of Univer-
sity of Widconsin, president, NAEB; New-
ton N. Minow, Chicago attorney and former
FCC chairfnan, and James E. Greeley, Wash-
fngton attorney. Registration is lmited to
700. Sheraton-Chicago, Chicago.

March 26-31—29th national convention of
Intercollegiate Broadcasting system. Palmer
House, Chicago.

March 29-31 — Annual convention of Na-

1968 RAB REGIONAL SALES CLINICS
March 20—San Francisco, Hyatt House
—Burlingame.

March 21—Seattle, Hyatt House—air-
port.

April 25—Minneapolis, Holiday Inn—
airport.

May 21—Kansas City, Mo., Sheraton
Motor Inn,

May 23~—Chicago, Sheraton Chicago.
June 4—Boston, Somerset Hotel.
June 6—Philadelphiza, Sheraton Phila-
delphia.

June Il4—Little Rock, Ark. Marion
hotel.

tional Assoclation of FM Broadcasters.

Palmer House, Chicago.

mMarch 30-April 2 — National Asscciation
of Educational Broadeasters’ Educational
Broadcasting Institute on supervisory man-
agement, co-sponsored by American Man-
agement Assoc. Sheraton Western Skies
motor hotel, Albuquerque, N. M.

sMarch 31—Board meeting of Association of
Maximum Service Telecasters. Conrad Hil-
ton, Chicago.

mMarch 31—Meeting of technical committee
of Assoclation on Broadcasting Standards.
Conrad Hilton, Chicago.

sMarch 30-31—Annual meeting of Associa-
tion for Professional Broadcasting Educa-
tion. Pick-Congress hotel, Chicago.

March 31—Annual meeting of Society of
Broadeast Engineers. Conrad Hilton, Chicago.

March 31-April 3—Annual convention of
the Nationai Association of Broadcasters.
Conrad Hilton hotel, Chicago.

APRIL

April 1 — Seventh annual programing-sales
seminar, sponsored by Mark Century Corp.,
dealing with ‘'Radio—the Changing and
Challe~ging Medium.” Panelists: Ralph
Beaud.., vice president, ABC Radio: Fred-
eric Gregg Jr., chairman and president,
LIN Broadcasting; Stan Kaplan, president.
WAYS Charlotte, N. C., and Ed Winton.
president and general manager of WOCN
Miami. Conrad-Hilton, Chicago.

April 1—Deadline for applications for H, V.
Kaltenborn radio-television scholarship,
sponsored by University of Wisconsin Board
of Regents. Applicants send transcript of all
college-level credits; letter of application
presenting Interests, experience and ambi-
tions, and three supporting letters to Harold
B. MecCarty, University Extension, 606 State
St., Madison, Wis. 53708.

April 1-2—Eighth annual Washington con-
ference on business-government relations
sponsored by The American University.
Shoreham hotel, Washington. For further
information write Robert W. Miller, direc-
tor, business-government relations program,
school of bhusiness administration, The
American University, Massachusetts &
Nebraska Avenues N.W. Washington 20016.

wApril 2-—Board meeting of Association of
Maximum Service Telecasters. Conrad Hil-
ton, Chicago.

mApril 2—Meeting of board of directors of
Association on Broadcasting Standards. Con-
rad Hilton, Chicago.

April 2—Annual membership meeting of
Association of Maximum Service Telecast-
ers. Conrad Hilton, Chicago.

mApril 3—Annual membership meeting of
Association on Broadcasting Standards. Con-
rad Hilton, Chieago.

mApril 3-6—National Association of Educa-
tional Broadcasters’ Educational Broadcast-
ing Institute on supervisory management,
co=sponsored by American Management
Assoc. Travel Lodge, Fisherman's Wharf,
San Francisco.

April 3-7—Third semi-annual conference of

wIndicates first or revised listing,
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Nothing illustrates so vividly
the attention television gets from its
viewers as the time and money they
spend watching it.

Incredible as it may seem, the
average family has its set on more
than five-and-a-half hours aday. The
average manwatches 3.1 hoursaday;
the average woman, 4.0; the teen-
ager, 2.9; the child, 3.3. Altogether,
adults spend four times as much

Iwant to show it
topeoplewhoare
paying attention.’

time with television as they do with
newspapers,eight times as much as
with magazines.

To watch television, the Ameri-
can people spend three billion dollars
a year (more than for newspapers
and magazinescombined).Inthelast
20 years people have bought somie
135 million sets, of which 77 million
are still inuse in 56 million homes. In-
deed, they enjoy television so much

they can hardly do without it. When
television sets get out of order, 26 per
cent of their owners have them fixed
within 12 hours; 47 per cent within a
day. In other words, life without tele-
vision is almost unthinkable. Televi-
sion is far and away the medium
people enjoy most.

And within television the net-
work people enjoy most,and pay the
most attention to,1s...

The CBS Television Network

Hours of viewer-use based on Nielsen Audience Composition data, November 1966-April 1967 (3 A.M. to midnight) adjusted to NTI houschold-use (24-hour day)
January-December 1967. Estimates subject to qualifications available on request.




The WJEF Countrypolitan

Just average listeners —
but what an average!

What's the average WJEF Country-
politan like?

He or she is about 29, married,
and has three children. Typically,
the family has two cars and is buy-
ing their home.

They have quite a lot already —
but they need a lot, and are buying
more every day.

What kind of income are they
buying with? Well, Countrypolitans
span the spectrum of professions,
services, trades, and farming. But
often as not he works in one of the

50 Kent and Ottawa County plants
employing over 400 people at real
good salaries and wages.

They're inquisitive; they listen to
WIJEF to know what's going on, as
well as to be entertained.

And they're acquisitive; they're
prompted to get the things she hears
about while making her shopping
list, or he hears about driving home.

Ask Avery-Knodel about WJEF
~—the country music station listened
to by people with lots of needs and
the means to meet them.

WJEF

CRS RADIO FOR ORAND RAPIDS AND KENT COUNTY
Avery-Knodel, Inc., Exciuive Nationol tepreseniatives

Ly
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members of the Intermarket Association of
Advertising Agencies. El Maiador hotel,
Palm Springs, Calif.

April 4+—Awards presentation in the fourth
annual competition for the ANDY awards,
given by the Advertising Club of New York.
New York Hilton hotel, New York.

April 4-5—Region II conference of the Na-
tonal Association of Educational Broad-
casters. Atlanta Cabana hotel/motel. At-
lanta. Inquires should be sent to Louls
Peneguy, Georgla ETV Network, State Office
Building, Atlanta 30334.

April 5—Deadline for filing reply com-
ments on FCC’s proposed rulemaking that
would permit standard broadcast stations
operated by remote control to transmit
telemetry signals by intermittent subsonic
tones.

Aprll 5-6—Annual Spring meeting of In-
diana AP Broadcasters Association. Ball
State University, Muncle.

mApril 7-10—National Assoclation of Educa-
tional Broadcasters’ Educational Broadcast-
ing Institute on supervisory management,
cosponscred by Amerlcan Management
Assoc, Purdue University, West Lafayette,
Ind.

April B3—Tenth annhual Broadcasting Day,
co-sponsored by Florida Association of
Broadcasters and University of Florida.
Speakers include Red Barber, sportscaster.
University campus, Gainesville,

April $-13 — Atlanta International Film
Festival, sponsored by Eastern Airlines,
Eastman Kodak and Atlanta film-production
firm Cinema East. Awards will be given for
features, documentaries, short subjects, TV
commercials and experimental films. Roxy
theater, Atlanta.

mApril 9—Annual Congressicnal affalr, spon-
sored by Pennsylvania Association of Broad-
casters. Sheraton-Park hotel, Washington.

April 16—Deadline for filing reply comments
on FCC’s proposed rulemaking to specity,
in lieu of the existing MEOV concept, a
standard method for calculating radiation
for use in evaluating interference, coverage
and overlap of mutually prohibited contours
in the standard broadcast service.

April 16—~Newsmaker luncheon sponsored
by the Internmational Radio and Television
Society. Waldorf-Astoria hotel. New York.

April 16-19—18th annual broadcast industry
conference sponsored by San Francisco State
College. Broadcast media awards are voted
to entries of unusual merit in both radio
and television. San Francisco State College,
San Francisco. Inquiires about entry details
should be addressed to Professor Benjamin
Draper, radio-TV-film department, San
Francisco State College, San Francisco 94132.

wApril 18-19—Seventh annual College Con-
ference held by the International Radio and
Television Society; IRTS first faculty con-
ference to be held concurrently on the
second morning. Roosevelt hotel, New York.

wApril 13-25—Seventeenth Cine-Meeting,
held by International Film, TV film and Doc-
umentary Market (MIFED) for producers,
renters and distributors of feature and doc-
umentary films for cinema and TV presen-
tation. For Information contact: Largo
Domodossola 1, 20145-Milan, Italy.

Aprll 18-20—Annual spring convention of
Oregon Association of Broadcasters. Speak-
ers include Douglas Anello, NAB general
counsel. Thunderbird motel, Eugene.

April 21 — National Association of Educa-
tional Broadcasters Educationa! Television
Stations Division meeting. Statler Hilton,

New York.

mApril 22—Annual luncheon of the Assocl-
ated Press, preceded by annual business
meeting of AP members. Clark M. Clifford,
secretary of defense, is speaker. Waldorf-
Astoria, New York.

mindicates fist or revised listing.
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“This is what I sell.

The best waytounderstand how
anything worksistowork it yourself.
The next best way is to watch some-
body doing it.

Television’s ability to show what
a product can do is the secret of its
extraordinary impact as an advertis-
ing medium. It achieves this not only
by showing the product in use-
through sight, sound, motion and
color-but in use by somebody like
ourselves, thus enabling us to iden-
tify with the man driving the car, the

Iwant people
tounderstand
whatit can do”

woman cleaning the house, the child

brushing his teeth. As one med:a ex-

pert puts it: “Television is above all
a medium that demands a creatively
participant response....It engages
you. You have to be with it.”

Once having engaged us, televi-

sion holds our attention far better

than print—for one basic reason: tele-

vision operates in linear time and
the press in space. In television it is
easier for the viewer to concentrate
on one thing at a time and for the

advertiser to make his points in a
fixed and effective order. For exam-
ple, it has been demonstrated that
people become more aware of a prod-
uct when advertised on television
than in magazines, more certain of
its advertised value, more likely to
believe, and more eager to buy.

Advertising achieves its great-
estimpacton the individual through
the medium of television. And its
mass impact is greatest where audi-
ences are biggest,on...

The CBS Television Network

Audience estimates based on National Nielsen Television Index AA households, Oct. 1967-Feb. I, 1968, subject to Gualifications available on request.




You can do it easily
...with a DREISE

COLOR PROCESSOR!

Now that big things are happening in net-
work color, the logical next step for your
station is to film your local news in color.
You'll gain added interest from your com-
munity . . . enhance your value to adver-
tisers . .. and brighten your profit picture.
Treise makes it possible by offering you a
fully automatic, professional quality proc-
essor that will have your local news “on
the air" in color within minutes after the
exposed film is loaded in the processor.
This compact, seif-contained unit can be

show your
local news

minutes after

it happens...

.

operated ina 17° x 9’ area and is so fool-
proof, anyone can run it!

Check these features: Warms up in only
20 minutes @ stays on temperature auto-
matically ® only processor in its price
range that meets or exceeds all Kodak
color requirements ® even provides 50%
additional first-developer time to permit
full utilization of new EF Ektachrome film
@ operates up to 40 fpm (ideal speed for
most TV needs). Want more data?

Write for catalogs on Model MTV-30 (illus.), Model MTV-50

(up to 50 fpm), and Model MT-20 (up to 70 fpm)

REISE ENGINEERING, INC.

1941 First Street o San Fernando, Calif. 91340 « (213) 365-3124

JOSEPH E LEVINE PRESENTS I:O H EMBASSY FIETUHEEIEEIITF. S TELEVISION

soln {Prior to general release) HUNUH".“ KGMB'TV

22

OPEN MIKE®

Missing the major story

EpiTOorR: We are approaching the date
for another National Association of
Broadcasters’ convention. We have com-
plained before here in Missouri as a
state association and individually of the
coverage given by the networks to the
NAB convention. It's rather a strange
sight to see a battery of cameras and
microphones lined up to cover an FCC
speech at our luncheons and then see
the coverage for our own NAB presi-
dent and award winners. Through the
years some of the finest thoughts to
come out of these conventions are
spoken by the award winners and our
president. It’s inconceivable to me that
every network as well as the large inde-
pendent stations would not be on hand
for full live or at least taped coverage.
How do we expect the public to un-
derstand our industry and it’s problems
as well as successes if we continue to
ignore the best spokesmen we have?—
Don C. Dailey, vice president and gen-
eral manager, XGBx Springfield, Mo.

Source for old programs

EpiTor: There has been a rash of letters
in your “Open Mike” pages recently in
regards to those who wish to build a
library of old radio shows, that is, the
actual broadcasts. . . .

On an old disk recorder that I had
many years ago during the “golden age
of radio” and then on a wire recorder
and tape recorder, I captured many bits
and parts of live radio shows, including
full-length shows. . . .

1 have never sold or bought any of
these. . . . But I fully believe these are
the best references anywhere of the
great days of broadcasting. . . . —John
R. Cooper, Route 1, Box 364, Clarks-
burg, W. Va. 26301.

AFN seeks old programs

EpiTor: On the Fourth of July, 1968,
the American Forces Network, Europe,
will celebrate its 25th year of broad-
casting to armed forces personnel serv-
ing throughout the FEuropean conti-
nent.

On the night of July 3, AFN intends
to have a celebration commemorating
its founding. General of the Army
Dwight Eisenhower will shortly be in-
vited as our guest of honor. Bob Hope
has already been asked to headline our
program, which will include at least
three European recording and TV stars
and a 45-piece orchestra donated by the
German network. . . .

In addition to our ambitious anniver-
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The businessman who invests
in television can be sure he isin good

company. America’s biggest adver-

tisers confirm his choice. Year by

year they rely on it more and more.

Back in the old days of Arthur
Murray, Herb Shriner, and Lucky
Pup—in 1950—national advertisers

put just three per cent of their bud-

gets into television. By 1966 (the
latestyear forcomparable data) they
were spending more on television

“This is what I sell.

Iwanttoadvertiseit
where the
biggest advertisers
spend mostof
their money.”

than on newspapers and magazines
combined! In the same year the 100
largestadvertisers,whobyand large
have had the most experience with
television, were putting into it six
dollars out of every ten. In 1967 all
advertisers together spent nearly
three billion dollars in this medium
of sight,sound, motion and color.

If you are selling food products,
you doubtless know that your indus-
try allots 71 percent to television.For

drugs,television’s share comes to 80
per cent. For toiletries, 72 per cent.
Forsoaps, cleansers,and polishes, 89
per cent. The biggest advertiser in
this television-sold industry, Procter
& Gamble, weighs in at 91 per cent.
For 20 years more and more of
thesmart money has been going into
television. And within television, for
the past 14 years, the smart adver-
tisers have been spending the big-
gest share of their budgets on...

The CBS Television Network

Media advertising voiume and proportions from data compiled by TVE; expenditures by Industry in 1966 from LNA/BAR for network television, LNA-Rorabaugh
for national spot television, PIB for magazines, Media Records for newspapers, and LNA for cutdoor,
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contained and self-powered, Porta-
Pak | offers wide-range response,
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sary plans, we will produce 26 hour-
long documentaries (one for each year
of AFN’s history, including the current
year). We have an urgent need for
transcribed or taped material that might
exist in the archives of ex-AFN’ers
who are still in broadcasting. . . . —
Major Gerald H. Buchanan, chairman,
25th anniversary committee, American
Forces Network, Europe, APO New
York 09757.

Radio equipment needed

Eprror: Father Doug Venne is a mis-
sionary in Davao, Philippines. He is
presently working on a project to start a
radio station in that area. The station
would broadcast farming and fishing
methods, health information, education-
al programs, etc. Father Venne figures
it will cost $40,000 to start the station
. . . half of this amount for equipment.
It would be of great assistance if any of
your readers could contribute radio
equipment of any kind. Please direct
questions or replies to me.—David Buh-
ler, 3027 Washington Avenue, Racine,
Wis. 53405.

Reaching the white areas

EmiTor: I was pleased to learn that
KREX Grand Junction, Colo., is going to
get 50 kw daytime [BROADCASTING, Feb.
19]. As a family camper who enjoys the
West, I strongly support the addition of
more 50 kw’s in the Rocky Mountain
country. Outdoors people can’t seem to
get enough weather news and the 50
kw’s really fill the white spaces. . . . —
George L. Brooks, president and gen-
eral manager, KCUE-AM-FM Red Wing,
Minn.

Interference corrected

"Epitor: In the article “FCC cracks

down on FM interference to TV”
(BROADCASTING, Feb. 19), you reported
that Mr. Curtis B. Plummer, chief of
the FCC’s Field Engineering Bureau,
said that St. Lawrence University's
wsLU(FM) Canton, N. Y., on 96.7 mc
had been forced to go off the air be-
cause of interference . . . to WWNY-TV
(ch. 7) Watertown, N, Y. There is some
error in reporting here. It was
wsLU’s former frequency (89.3) that
resulted in the interference problem. ...
Since our station was the “last man in,”
we assumed the responsibility of reme-
dying the situation, namely, frequency
change and tower relocation. . . . The
university’s FM station [was to be] back
on the air by March 7. . . . —Richard
D. Hutto, assistant professor of radio-
TV and manager of wsLU(FM) Canton,
N. Y.
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Advertisers display their wares
to more customers on the CBS Tele-
vision Network than in any other
marketplace. This is where the big-
gestaudiencescometowatch-night
andday, for entertainment and news,
specials and sports.

The CBS Television Network
has attracted the biggest average
nighttime audience for 13 consecu-
tive years. This season it leads one
network by 12 per cent, the other by

Iwantto sellit
in America’s busiest
marketplace”

28 per cent.CBS reaches the biggest
nighttime audience in every Nielsen
age classification. And according to
ARB, the network’s stations lead, or
tie forthe lead,in 44 of the nation’s 50
biggest markets.

CBS hasalso attracted the big-
gestaverage daytime audience (Mon-
day to Friday) for 10 straight years.
Thisseasonitsaveragedaytime audi-

ence exceeds five million homes—12
per cent more than one network, 94

per cent more than the other. It is,in
short, the prime marketplace for ad-
vertisers who want to reach women.
CBS enters more homesin a single

Home Journal, and McCall’s sell cop-
lesin an entire month.

If you have something to sell,
CBS is the place to sell it. That’s why,
for 14 consecutive years, the nation’s
advertisers have been putting their
largest appropriationson...

The CBS Television Network

ARB audience estimates for individual markets for Nov. 1967, 7:30-11 pm. All other audience estimates based on NTI and Nielsen Audience Composition data;
nighttime and daytime averages, other than age, based on household data, Jan.-Dec. each vear: current season, Oct. 1967-Feb. [, 1968. as available; nighttime,
5-11 pm: daytime, Monday-Friday, 10 am-5 pm. Specials are evening programs telecast not more than once a month. News and sports, day and evening, seven
days a week. Audience estimates subject to qualifications available on request.




Time to waken TV's silent partner: packaging

A television program I saw recently
described lasers and the new scientific
breakthrough that promises exciting ap-
plications for virtually all aspects of
industry. The show struck both inter-
esting and irritating notes.

Interesting, because lasers certainly
are; irritating, because of an obvious
oversight.

To paraphrase the program: “Lasers
provide extraordinary opportunities in
photography—particularly holography.
They offer true three-dimensional effects
on a two-dimensional plane. The ap-
plications are limitless. One example:
an opportunity to offer true three-dimen-
sional advertising for the first time.”

That irritated me. Especially the last
part.

Package Is ‘Medium’ = Packaging
has to be the first true three-dimensional
medium of advertising above all others.
And packaging has been around for a
long time.

It isn’t surprising that a science
writer should fail to view packaging as
an advertising medium. The advertis-
ing discipline and its practitioners have
largely overlooked the potentialities that
packaging offers them and their clients.

Packaging is a virtually unexploited
advertising medium in its own right,
Nor have sufficient thought and atten-
tion been given to packaging as a part-
ner of the mass media, particularly
television.

Considering all the factors of TV
today, the impact of color, motion and
emotion as well as the high cost of a
national commitment in this medium,
it is time that agencies and advertisers
took a new look at their package design
to be sure they are getting their money’s
worth—and their campaign’s worth,

All of us in the business of market-
ing and selling are familiar with the
concept of “advertising impressions.”

Yet how unfortunate that they always
are interpreted in the vernacular of tele-
vision and print. I submit that compared
to packaging all other advertising im-
pressions are less than impressive.

There are hundreds, perhaps thou-
sands, of packaging impressions in the
daily experience of the average con-
sumer. The galaxy of packaging that
confronts a shopper in a supermarket,
all by itself, is statistically overwhelm-
ing—a constellation of line, color and
form. Here is a medium that has over
91-million feet of shelf exposur¢ in
supermarkets alone,

We are told that an estimated 1,600
ads or commercials are exposed to the
consumer on the average each day. Bu*

26
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a woman pushing a shopping cart down
an aisle at the local supermarket must
see that many packages in five minutes.
Further, she goes there with the pur-
pose of looking at them—and buying
them.

We literally spend millions of dollars
for advertising in the electronic media,
in newspapers and magazines. Yet pack-
aging is relegated to the role of a kind
of unsavory relative, if, indeed, we
choose to recognize it at all. Packaging
as partner, however, could be the key
to the mass medium’s doing its most
efficient selling job.

Hitting the Point = In television, for
example, the package is able to provide
a positive factor that more readily
projects advertising at the most critical
point of a product’s life cycle—the point
of sale. A consumer who has been con-
sciously or unconsciously avoiding other
forms of advertising will elect to view
the “advertising” facing her from the
retail shelf. For this visual reinforce-
ment and impact not to be more
imaginatively employed in television
marketing campaigns represents a real
gap in media utilization.

The strengthening of impressions is
not merely a matter of repetition of
message. It also is an environmental
factor. The primary impression from a
package can serve to create a more
receptive atmosphere for advertising of
greater depth from television and the
other mass media. Use and reuse of the
product already purchased are important
considerations in total marketing strat-
egy.

The primary purpose of this strategy
must be to move merchandise. Package
designers long have recognized that they
are purveyors as surely as they are
designers. Now advertisers themselves

OHN MASSEY, Container Corp. of America, Chicago

must begin to appreciate this posture
and better incorporate the package into
the total advertising and marketing
effort.

On Target or Off? s The situation of
the consumer viewing big-screen, living-
color advertising that extolls the merit
of the virgin woodland where the prod-
uct is created and then being obliged to
search the shelves for the product pack-
aged in an out-dated carton with a
bull’s-eye for a brand mark is rather
Iudicrous. It also is a waste of millions
in advertising dollars.

With all our reputed sophistication
and imagination, we in the business of
advertising, marketing, public relations
and, broadly speaking, communications,
are really a bunch of traditionalists. We
are not as creatively inclined as we
would prefer to believe.

Simply put, the idea of a package as
an advertising medium is not traditional
enough. But why not? The package is
an extension of the company as much
as a TV commercial or print ad. It is
right there in the homes and you can’t
turn it off, tune it out or close the pages.

The package and the product form a
single entity. The package is part of
the product. Together they represent a
fusion. The package refracts product
benefits; it enlarges them and fulfills
them in a broader spectrum.

Package cost, though, is not a pro-
duction cost. It’s a marketing invest-
ment. The package fits into every aspect
of the marketing matrix: It provides
convenience, disposability, speed in use,
durability. All of these are marketing
factors, selling factors, benefits that we
relate to advertising.

Packaging is a media partner. Those
in package design are ready when you
are.

John Massey is director of design, adver-
tising and public relations, Container Corp.
of America, Chicago. He also is director
of the firm's Center for Advanced Research
in Design. Container itself is relatively
new in broadcast advertising and currently

is co-sponsoring the Chicago Symphony
Sundays 8-10 p.m. on WCRB(FM) Boston
and WFMT(FM) Chicago. Mr. Massey was
elected art director of the year in 1967 by
National Society of Art Directors. He is a
graduate of the University of illinois.
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WCKT NEWS, MIAMI, GOT
A NEW LOOK THE EASY WAY,

IT SWITCHED TO FULL COLOR.

"A |ot of color sets were
being sold in our areq," points
out Gene Strul, WCKT News
Director. “It made good sense to

go to color and boost ratings. The

switch was easy. We gained
nearly a year and ¢ half jump on
our competitors and set the
market tone. The result was a
definite audience pickup.”

How did the switch go 2 Strul
continues, “From a filming and
processing point of view it was

easy. We followed Kodak's
recommendations right down the
line and had no problem. For
example, our newsfilm reporters
are all journalists, most with a
minimum background in
photography. We provided each
cameraman with a copy of
Kedak's recommendations for
shooting color. The good-quality
film we get tells the story.

“As for processing, our lab
man, Frank Broughton, follows

Kodak instructions to the letter.

All chemicals are pre-packaged.”
A Kodak technical expert is

only minutes away by phone to

clear up any ME-4 coior

processing /equipment problem.
Soonerorlaterall TVstations

will be in full color. Why don't

you get a head start

in your market

by contacting

Kodak now? o Kloldfans
It's easy.

EASTMAN KODAK COMPANY

ATLANTA: 5315 Peachtree Industrial Blvd, Chamblee, 30005, 404 —GL 7-5211; CHICAGO: 1901 West 22nd S5t., Oak Brook, 60523,
312—654-0200; DALLAS: 6300 Cedar Springs Rd., 75235, 214—FL 1-3221; HOLLYWOOD: 6706 Santa Monica Blvd., 90038,
213—464-6131; NEW YORK: 200 Park Ave., 10017, 212—MU 7-7080; SAN FRANCISCO: 3250 Van Ness Ave,, 94119, 415—776-6055
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Fairness? Answers grow tougher

Facing an election year and questions arising

daily, broadcasters find FCC asking court to let

it rewrite its rules governing personal attack

With 1968 an election year that
seems bound to be one of the most
controversial in some time, fairness
problems are likely to be pressing for
most broadcasters.

These pressures promise to become
even more acute if the U. S. Court of
Appeals for the Seventh Circuit grants
the FOC request for permission to re-
write its personal-attack rules.

The commission earlier this month
asked the court to hold in abeyance the
industry’s challenge to the fairness rules
so that it may rewrite the personal-
attack regulation (BROADCASTING, March
4). Attorneys for the Radio Television
News Directors Association, CBS and
NBC met last week to determine how
they should respond to the FCC’s mo-
tion. They have until March 14 o file
their answers, with RTNDA and NBC
expected to oppose the FCC’s request,
and with CBS not having made up its
mind as yet, although understood to be
leaning toward not opposing the FCC
move,

Meanwhile, on Capitol Hill, the
House Commerce Committee’s Investi-
gations Subcommittee heard broadcast-
ers plead for revocation or stringent
revisions of the equal-time provisions
of the Communications ‘Act and of the
FCC’s fairness rtules and policy.

Tn a panel-type format, with Roscoe
S. Barrow, dean of the University of
Cincinnati Law School, acting as mod-
erator, the broadcaster presentations ran
up against exceptions from the panel
and committee members (see page 31).

Should the federal court grant the
FCC’s request, broadcasters are ex-
pected to find themselves in a hiatal
period where the fairness rules would
be on the books, but with one portion
of them under alteration, all going on
while the 1968 presidential campaign
mounts in intensity—and with this
year’s campaign explosively charged
with issues of Vietnam, riots, crime in
the streets, and racial problems.

Although commission sources noted

BROADCASTING, March 11, 1968

that there would be no change in the
policy or the rules while the rewriting
is going on, it was stressed on high au-
thority that the FCC will not try to
enforce them to the extent of assessing
fines and other penalties in this period.

But, it was also emphasized the fair-
ness doctrine will continue to be ob-
served by the commission, requiring
stations to be fair to persons attacked.

Promises Speed = If the court grants
its motion, FCC sources say, a notice of
rulemaking will be issued and an ex-
pedited proceeding initiated so that the
rulemaking can be completed in between
45 and 60 days.

This schedule can be assumed to be
the ideal the commission is shooting

for; generally commission proceedings
of this nature go on for 90 to 120
days—and that is with all deliberate
speed.

The FCC's schedule raises another
problem feared by the appellants in
the seventh circuit. This is related to
the Red Lion fairness case which has
been held in abeyance by the U. S. Su-
preme Court while it awaited a deci-
sion in the seventh circuit case. The Su-
preme Court, acting after several re-
quests from RTNDA, CBS and NBC,
including taking jurisdiction of their ap-
peals before judgment from the cir-
cuit court, decided that it would not
hear argument in the Red Lion (waGcs
Red Lion, Pa.) case until the seventh

Welcomed by House Commerce Com-
mittee Chairman Harley O. Staggers
(D-W.Va.) to role as moderator of two-
day panel discussion on fairness is

Roscoe L. Barrow (1), dean emeritus of
University of Cincinnati law school
and author of FCC’s 1957 ‘Barrow Re-
port* on network regulation.
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FAIRNESS? ANSWERS GROW TOUGHER -continued

circuit decided and the loser sought
certiorari (which the Supreme Court
virtually said it would grant).

The assumption has been that the
seventh circuit case would be argued in
April, with a decision forthcoming in
June. This would permit a petition to
be filed with the Supreme Court this
summer, and with virtual assurance that
it would be granted, consolidation with
the Red Lion case and argument this
fall, with a Supreme Court decision
before the end of the year.

Should the circuit court assent to the
FCOC’s request, it is feared that the re-
vised rule could not be enacted for at
least 90 days from the date of the

Elmer Lower

rulemaking notice. It must then be filed
with the seventh circuit court, and time
must be allowed for the parties to re-
file their briefs, and responses. This,
it is calculated, could easily throw the
seventh circuit case into the fall for
argument, with a decision out in late
fall or early winter under ideal con-
ditions. The procedures necessary for
filing petitions for review with the Su-
preme Court, and acceptances, mean
several more months must be counted
for the filing of briefs and responses
by the parties. What concerns the in-
dustry attorneys is that the Supreme
Court may decide to schedule argument
for its fall 1969 term with a decision
not coming out until 1970. The court
recesses each year from June to Octo-
ber. Red Lion attorneys say they can-
not make a decision on what to do

30 (LEAD STORV

Howard Bell

until the seventh circuit court rules on
the FCC’s motion. There is some ques-
tion whether Red Lion would care to
wait until 1970 for its case to be de-
cided. There is no question, either, that
some FCC circles would prefer to have
the fairness question decided in the
Red Lion case, rather than face the
heavier weight of the industry challenge.

No, But = RTNDA sources said it
intended to oppose the commission’s
request. But, they added, they also in-
tend to tefl the court that if it wishes
to grant the commission’s motion, a
deadline of 75-90 days shouid be im-
posed on the FCC for the revised rule
to be brought back to court. And, they

added, RTNDA also intends to ask the
court to require that the FCC set aside
the personal-attack rule and policy
until after the challenge has been liti-
gated.

CBS, which had never contested the
fairness rules to the same extent that
RTNDA and NBC have, is expected
to take a softer line. In fact, its be-
lieved in some quarters that CBS may
not oppose the FCC request at all.
Principal CBS attack has been on the
unfair burden of following the personal-
attack rule and if it is rewritten to take
this off its back, it will have won its
case.

The personal-attack rule as now con-
stituted requires a broadcaster to fol-
low these steps where someone has
been attacked over his facilities: Send
the person or group attacked a tape,

Frank Stanton

script or accurate summary of the
broadcast, a notification of the time of
attack and an offer of an opportunity
to respond. Similar steps are required
where stations broadcast political edi-
torials, but these are not to be revised.

Exactly what the commission has in
mind in revising the personal-attack
rule has not been made public. The
ultimate, it’s felt in some circles, is for
the commission to delete the affirma-
tive requirements on the part of the
broadcaster, but retain the fairness
principle requiring a station to offer its
facilities when and if a person attacked
makes such a request.

Justice Doubts = The turnabout by
the FCC came virtually on the heels
of receipt of a letter from Donald F.
Turner, assistant attorney general in

Glenn Robinson

charge of the antitrust division of the
Department of Justice. In this letter
dated Feb. 29, Mr. Turner stated that
the Justice Department is “fully pre-
pared” to support the commission in
the fairness case on constitutional and
statutory grounds.

“However,” he went on, “we have
some concern that the rule, as drafted,
raises possible problems that might be
minimized by appropriate revisions in
the rule without materially interfering
with the public-interest objectives that
the rule is intended to serve. In dis-
cussions with members of your staff
some possibilities along this line have
been considered.”

The commission’s decision to seek
court permission to revise the rule was
taken on a 5-to-1 vote the same day-—-
but not without an angry dissent by

BROADCASTING, March 11, 1968



Commissioner Lee Loevinger. Com-
missioner Robert T. Bartley abstained.
And, as is common in these instances,
Commissioner Kenneth A. Cox issued
a statement rebutting Commissioner
Loevinger.

Commissioner Loevinger, who had
concurred in the adoption of the dis-
puted rules last July but who had de-
clared then that he didn’t like the way
they were written, termed the commis-
sion’s action two weeks ago “'a cosmetic
effort to present a better face in court.”

But, he added: “It is not complimen-
tary to the courts to suggest that they
will be influenced by this.”

The right of the commission to regu-
late programing, Commissioner Loe-
vinger recalled, has been disputed and
debated for years. The issue has

Reuven Frank

never been tested in courts, he com-
mented, because “licensees have gener-
ally deemed it more prudent not to
hazard their licenses or antagonize the
bureaucracy which had such great dis-
cretionary power over their business.”
But, he added, the commission and
individual commissioners have often in-
vited broadcasters to test the legality
of the FCC’s actions in the courts.
Sees No Gain » Speaking of the pro-
posed revisions, Mr. Loevinger stated
that they seem to involve no improve-
ment in the rules “but merely another
step away from clarity and precision.”
“In any event,” he continued, “this
endless tinkering with the language of
the rules cannot affect the governing
legal principles and can amount to
no more than an attempt to buttress
legal arguments on the commission’s

BROADCASTING, March 11, 1968

behalf.”

Commissioner Cox, defending the
commission’s action—and relating that
he at first was also opposed to the
move—chided Mr. Loevinger’s “truly
remarkable document.” Commissioner
Loevinger, he said, “imputes motives
to those who disagree with him which
simply do not exist.”

And, Mr. Cox went on, Mr. Loe-
vinger “should [not] be allowed to dis-
tort the record without challenge—
particularly since the statements he now
makes are not, for the most part, the
ones he advanced while we were con-
sidering the matter.”

Commissioner Loevinger’s charges of
intentional defay, Mr. Cox said, “cast
an unwarranted aspersion not only on
the commission but also the solicitor

general of the United States, who con-
trols our litigation in the Supreme
Court and filed the pleadings in ques-
tion.”

In fact, Mr. Cox said, if the Supreme
Court had followed the commission’s and
the solicitor general’s objections to post-
ponement of the Red Lion case, a de-
cision on the legality of the fairness
doctrine would have come earlier.

The revision that is contemplated,
Mr. Cox concluded is aimed at making
the rule more valid “without causing
alleged impairment of the interests of
the parties and public in free broad-
casting journalism.”

Voting in favor of the recall request,
in addition to Mr. Cox, were Chairman
Rosel H. Hyde and Commissioners Rob-
ert E. Lee, James J. Wadsworth and
Nicholas Johnson.

Vincent T. Wasilewski

Panel sees many
roadstofairness

Despite varying testimony
committee is unanimous

in support of policy

Communications policy makers on
Capitol Hill last week sought expert
opinion on the fairness doctrine—past,
present and future—but the 21 experts
they called on for advice pointed in al-
most that many directions.

Jay Crouse I

In contrast, the representative sample
of House Commerce Committee mem-
bers that attended panel discussions
held by the Investigations Subcommittee
seemed united to a man against any re-
laxation of restraints on programing
freedom for broadcasters.

That broadcasters must continue to
look to the courts and not to Congress
for relief against the fairness doctrine
and related personal-attack rules was
driven home midway on the second day
of the hearing by Representative Wil-
liam L. Springer (R-IN), influential
ranking minority member of the com-
mittee. Describing the doctrine as “a
guarantee to citizens,” he said flatly
that a poll of the committee would find
none in favor of abandoning discretion
on fairness matters to broadcasting sta-
tion owners. “If this is the industry

A



FAIRNESS? ANSWERS GROW TOUGHER continued

proposal,” he added, “it does not strike
home. These are public airwaves. Why
should citizens have to go begging for
their rights?”

Although Mr. Springer’s reading of
committee sentiment saw no possibility
of congressional repeal of the doctrine,
the door to some legislative modifica-
tions was left ajar by Representative
Harley O. Staggers (D-W. Va.), chair-
man of the full committee and the
Investigations Subcommittee. Several
times he asked panelists for specific
proposals, while stressing: “We don’t
know at this point if remedial legisla-
tion is desirable or needed.”

Opposition View » Critics of the
fairness doctrine itself mostly urged
abandonment (a friend of the doctrine
said the moderator should rule that
possibility out of order as begging the
question and threatening to derail the
whole discussion).

The American Civil Liberties Union
representative, Harriet Pilpel, however,
repeated an earlier ACLU suggestion:
that authority to rule on fairness deci-
sions should be vested in local boards,
leaving the FCC as a court of appeal
in those cases not settled on the local
level.

Mrs. Pilpel also provided the most
radical suggestion heard during the ses-
sions: Reversing the argument of broad-

casters that they be given equal status
with newspapers in the exercise of
journalistic judgment, she proposed that
print media might also need to come
under a fairness doctrine,

Several of the law scholars present
had advanced the thesis that regulation
of entry into broadcasting because of
limited channels was an insufficient rea-
son for the government to discriminate
between broadcast and print media on
matters of content.

“I would venture to suggest,” said
Mrs. Pilpel, “one could make exactly
the opposite argument, namely that the
kind of doctrine that has evolved into
the fairness doctrine is the kind of a
doctrine that may now be urgently
needed in one form or another in con-
nection with the print media, and that
a right of access, for example, or a
right of many-sided presentation would
not only violate the First Amendment
when involved in broadcasting, but
would also not violate the First Amend-
ment when involved in the print
media.”

The First Amendment, she explained,
“does not prohibit Congress from regu-
lating freedom of speech and of the
press, it prohibits Congress from mak-
ing laws abridging freedom of speech
and of the press.”

Await Court Rulings = All present

Could the topic have been the
Democratic convention or the Presi-
dent’s grandson? This candid was
snapped as President Johnson, grand-
son Patrick Lyndon Nugent in arms,
chatted with J. Leonard Reinsch,
president of Cox Broadcasting Corp.

The voice of a grandpaw or a President?

and consultant to the Democratic
National Committee on Chicago con-
vention planning. Occasion was the
President’s visit to Marietta, Ga., for
the “roll-out” of Lockheed’s C-5A
transport, the newest and largest
cargo plane.
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noted that the matters under discussion
were also before the courts, a fact that
kept some of the testimomy by those
involved in the litigation, such as FCC
Chairman Rosel H. Hyde, confined to
general comments. Mr. Hyde, in partic-
ular (and with Chairman Stagger's
blessing), volunteered little in the way
of advocacy, confining himself to an-
swering direct questions asked and
offering for the record texts of existing
FCC positions.

One observer noted that pending
court cases, when resolved, wouid *wipe
out 50% of the papers being pre-
sented.”

The format for the hearing rested on
eight position papers, coupled with eight
formal reply papers. Discussion by the
panelists followed presentation of each
pair of comments. Held to a minute-
by-minute schedule, congressmen coop-
erated—after some initial grumbling—
by remaining relatively silent, at least
on the first day. By the second day suf-
ficient discussion time became available
o permit committee participation.

But the session that drew the most
attendance, with congressmen paying
the strictest attention, came on the first
day, when congressional questioning
was inhibited. The subject: the equal-
time provisions of Section 315 of the
Communications Act, regulating polit-
ical broadcasting. The lead-off witness
was Frank Stanton, president of CBS,
with reply comments by Herbert E.
Alexander, Citizens Research Council,
a specialist in problems of campaign
financing.

Pointed Critique = Dr. Stanton
charged that the equal-time provisions,
although probably well-intentioned
when enacted, have “resulted in essen-
tially negative and repressive measures.”
Resting much of his case on the demon-
strated benefits of the suspension of
Section 315 restrictions in the 1960
presidential campaign, Dr. Stanton
called for a six-year suspension for all
offices as a further trial relief from
“a mechanical formula that precludes
broadcasters both from exercising their
judgment and from carrying out their
responsibility.”

Giving a practical example of how
the requirements act to stifle program-
ing in the public interest, Dr. Stanton
cited a CBS News memo he had re-
ceived the previous week advising of
the necessity to drop a planned pro-
eram on presidential candidate Georpe
Wallace because of third-party compli-
cations. Opinion of counsel, he noted,
was that with Mr. Wallace’s announce-
ment of the formation of his American
Tndependent Party, the proposed pro-
gram would no longer be exempt from
Section 315 considerations. Thus, a law
designed to protect third parties actual-
ly operates to their disadvantage, he
noted. “Some parties . . . can develop
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FAIRNESS? ANSWERS GROW TOUGHER continued

into meaningful forces in a campaign,”
he said. “Broadcasters ought to be free
to treat them as such.”

Objections that minorities “would not
get a fair shake” are unjustified; like-
wise, fears of favoritism in campaigns
by broadcasters operating without the
restrictions are unfounded, Dr. Stanton
charged, Indulging “personal attitudes
in the conduct of the public-service
function of their stations would be a
very risky business. A broadcasting
franchise is a very precious thing,” he
explained.

Mr. Alexander countered that broad-
casters, left to their own campaign cov-
erage choices, would tend to concen-
trate on “confrontation politics.” He
also noted that Section 315 protects
broadcasters from unreasonable de-
mands. He also charged that the indus-
try record in providing coverage in
races with only two candidates did not
suggest that suspension of Section 315
would result in any substantial increas-
ing of free time for campaigners.

Dr. Stanton replied that two-candi-
date races (with no third-party equal-
time complications under present law)
were not a true measure of broadcast-
ers’ desires to expand coverage of cam-
paigns because of the ever-present
possibility that availability of coverage
would encourage the entrance of other
candidates.

Mr. Alexander made two counter-
suggestions to Dr. Stanton’s suspension
proposal: Establish “differential equality
of access” for major and minor candi-
dates (with major granted equal time
to major, and minor to minor), or al-
low stations a tax reduction for a por-
tion of revenue lost when free time is
granted.

Familiar Figure » Moderator of the
discussion throughout the two-day ses-
sion was Roscoe L. Barrow, dean emer-
itus of the University of Cincinnati law
school and former director of the FCC
network study group that issued, in
1957, a massive set of regulatory sug-
gestions—many of which were adopted
—that came to be known as the “Bar-
row Report.” He began the proceedings
on Tuesday (March 5) with presenta-
tion of a position paper that left no
doubt about his sentiments on the is-
sues to be discussed. “The commis-
sion’s [fairness doctrine] is sound in
theory, and I believe, in practice,” he
observed,

Waving a warning flag he was to un-
furl several more times during the dis-
cussion he was to moderate, he added:
“In deliberating upon the equal-oppor-
tunities and fairness doctrine, the cau-
tion lamp should be lit because these
doctrines are close to the heartbeat of
the free society.” (In his opening state-
ment he ad libbed that he saw his role
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as a catalyst rather than as a moder-
ator.) He also invoked a sort of Gres-
ham's Law that might operate in the
absence of programing regulation: bad
broadcasters driving out the good.
“Competition between irresponsible and
responsible broadcasters might prompt
responsible broadcasters to decrease
their service in providing equal political
opportunities and in broadcasting con-
trasting viewpoints. . . .”

At one point Mr. Barrow cited the
decision in the 1943 NBC case as giv-
ing constitutional authority to the FCC
in program-content regulation, The point
was at once challenged by Glen O. Rob-
inson, University of Minnesota law
professor. Mr. Robinson noted that the
NBC case resolved an economic ques-
tion of chain-broadcasting arrange-
ments, not a freedom-of-speech dispute.
Nevertheless, retorted Mr. Barrow, the
decision looked not just at economic
aspects but also at problems of net-
work control that affected programing
choices.

By way of concrete suggestions to
the panel, Mr, Barrow suggested that
attention be given to the possibility of
requiring broadcasters to donate time
to political campaigns (although, as it
turned out, little time was subsequently
given by the panelists to this idea). He
also, despite agreeing with Chairman
Hyde that the commission has ample
statutory authority for the fairness doc-
trine in the 1959 amendments to the
Communications Act, suggested that
specific enactment of the doctrine by
the Congress “would clear the air,”
especially if such legislation could de-
fine the doctrine with the same explicit-
ness as that provided for in the equal-
opportunities section.

(The interpretation that Congress en-
acted the fairness doctrine in the 1959
amendments was not supported by Mr.
Robinson, nor was it supported in a
staff study produced for the Investiga-
tions Subcommittee by counsel Daniel
Manelli.)

Weighing Influences » Following the
Stanton-Alexander exchange were pa-
pers by Elmer Lower, president, ABC
News, and Louis Lyons, former curator
of the Nieman journalism fellowships
at Harvard University and currently a
news commentator on noncommercial
wGBH-TV Boston. Mr. Lower focused on
comparisons between print and elec-
tronic media in opinion influence.

Mr. Lower noted that ABC has never
advocated “the entire withdrawal of the
fairness doctrine.” ABC’s position on
Section 315 would be a trial suspension
this year for all offices, or. barring that,
a permanent suspension for the offices
of President and Vice President, Mr.
Lyons concurred with Mr. Lower's
statement, but noted that television

(compared to newspapers) had not yet
fully exploited its journalistic possibili-
ties, becoming an institution in the com-
munity in the same sense as newspapers.

Tuesday afternoon sessions heard pa-
pers by Mr. Robinson {with comment
by Charles A. Siepmann, reputed at the
time to be, but not formally identified
as, the author of the FCC “Blue Book,”
a post World War II document advocat-
ing sterner regulation of programing
and commercial practices of broadcast-
ers, and recently retired as chairman of
the department of communications at
New York University), and Reuven
Frank, executive vice president, NBC
News (with comment by Mrs. Pilpel).

Mr. Robinson offered a strong legal
brief that the fairness doctrine is prob-
ably unconstitutional. Siding with broad-
casters all the way, he told the commit-
tee: “Frankly, if private censorship is
an il to be cured, I think this cure
[government censorship] is worse than
the illness.”

He drew the immediate fire of Mr.
Siepmann, who charged that Mr. Rob-
inson’s real target seemed to be not just
the fairness doctrine “but all the FCC
regulations.” He urged more money for
the FOC to adequately administer the
doctrine by actually monitoring what is
broadcast and a reversion to principles
of the Mayflower decision banning edi-
torializing by broadcasters. He also
gave short shrift to the commission’s
personal-attack rules, Personal abuse
should be banned outright, he sug-
gested: “Call it censorship if you will.”

Mr. Frank summarized a basic argu-
ment against the operation of the doc-
trine; “The community of American
journalism~—and this may be its most
important function—is charged with
keeping an eye on government. There
is a logical flaw in having a part of
government judging how it performs
this function.” He noted that NBC is
participating in court cases to overturn
the fairness doctrine on First Amend-
ment grounds. He added that his net-
work favors repeal or suspension of
Section 315, and advocated an idea also
raised by Mr. Alexander that the ex-
emptions to Section 315 be broadened
to include all debates, bona fide news
conferences and all bona fide news
documentary programs.

Mrs. Pilpel, replying to the Frank
paper, said that broadcasters seemed to
be not much hurt by the operation of
the doctrine. Freedom of expression is
for the people, not just the broadcasters,
she added, and “the people are entitled
to that much protection.”

The Wednesday (March 6) session
to a smaller congressional audience,
and despite participation in the dialogue
bv committee members, seemed less
charged with excitement than the pre-
vious dav’s encounter. Positions, a mat-
ter for exploration on Tuesday, became
a matter for hardening and reiteration
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on Wednesday.

Stumbling Block * Vincent Wasilew-
ski, National Association of Broadcaslt-
ers president, summed up the broad-
casters’ case: The doctrine is regarded
as “legally unsupportable and, in oper-
ation, impractical,” he said. An NAB
survey, he noted, “shows that 60% of
all station managers stated that their
reluctance to take on controversial sub-
jects on their stations was due to diffi-
culties they knew they would encounter
under the fairness doctrine.”

For his pains, Mr. Wasilewski drew a
retort from Frank Orme, executive di-
rector, National Association for Better
Broadcasting, that charged the NAB
president with sketching the plot for a
TV children’s program called “Super
Antenna,” whose hero was the head of
“a great association of broadcasters.”

Mr. Wasilewski attempted no reply
to what he termed an ad hominem ar-
gument. Hyman H. Goldin, associate
professor of communications at Boston
University and a former FCC econo-
mist, was the first to comment after the
Orme-Wasilewski exchange. “The last
thing I want to do,” he declared, “is
launch a personal attack on Mr. Wasi-
lewski.”

The first paper Wednesday morning
was presented by William G. Harley,
president, National Association of Ed-
ucational Broadcasters. He and Lincoln
Furber, public affairs director of non-
commercial WETA-Tv Washington, as-
signed to reply to Mr. Harley’s paper,
were in basic agreement. Both assailed

the prohibition in the Public Broad-
casting Act passed last year against edi-
toriaiizing by educational stations.

Chairman Staggers had a reply com-
ment on this proposition. He noted that
the educational broadcasters had had
ample opportunity to oppose such a
provision during hearings before his
committee last year before the bill was
passed. Mr. Harley replied that they
had testified that they didn’t plan to edi-
torialize but that being prohibited from
doing so was more than they had bar-
gained for. Mr. Staggers observed that
without such a section no bill could
have emerged from his committee, but
agreed that the matter might some day
come up for re-examination.

The final session on Wednesday af-
ternoon featured papers by Jay Crouse,
president, Radio Television News Direc-
tors Association, and news director of
wHas-Tv Louisville, Ky., and Louis L.
Jaffee, Harvard University law profes-
sor. Mr. Crouse’s paper was answered
by Paul Porter, Washington attorney;
Mr. Jaffee’s paper by Howard Bell,
president, American Advertising Feder-
ation,

Other panelists, without formal pa-
pers or reply comments, but who partic-
ipated throughout the sessions, were
John R. Corporan, vice president-news,
Metromedia TV; Mr. Hyde, and Mr.
Goldin. Donald McGannon, chairman,
Westinghouse Broadcasting Co., was al-
so slated to appear, but was kept away
by a death in his family.

Mr. Crouse cited specific examples
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of the tairness doctrine’s effect on news
coverage. “A form of what might
oe labeled precensorship has already
evolved,” he said. As seen by a practic-
ing newsman, he said, “the fairness
doctrine is a crippling restraint.”

Mr. Porter said that “what bothers
me is the critical impreciseness of the
standard.” But it all boils down to
“whom you trust”—the FCC or Dr.
Stanton? The best the FCC could do, he
concluded, would be to abandon any
case-by-case or dossier approach and
depend solely on an over-all review at
license-renewal time. :

Mr. Jaffee concluded that the doc-
trine doesn’t do much good: “At bot-
tom, my doubts reflect the general no-
tion that the fairness doctrine overem-
phasizes the significance of isolated TV
communications.” But on balance, he
concluded that “the fairness doctrine
does have a marginal utility.”

Mr. Bell used his reply to Mr. Jaffee
as a platform to air aspects of the
FCC's extension of the doctrine to
product advertising, urging the Con-
gress “to consider enactment of legisla-
tion specifically overruling this order of
the commission.”

Mr. Corporan took the brunt of a
subcommittee probe into what guaran-
tees the public would have of hearing
all sides in the absence of the doctrine.
“Broadcasters,” he replied, “have a con-
stituency, just as congressmen have.
Listeners are the best judges, exerting
pressures on the broadcaster in the mar-
ketplace.”

Bids are made for Golden West

But Gene Autry is adamant as Los Angeles

educational group, the Mormon Church, Cox

and Capital Cities all talk purchase

Los Angeles educational television in-
terests are making a run for the acquisi-
tion of channel 55 KTLA(Tv) Los An-
geles, and say they are prepared to pay
$25 million for the independent and
convert it to noncommercial operation,
But Gene Autry’s Golden West Broad-
casters isn’t sure it wants to sell the TV
outlet or the four AM stations it owns,
in spite of overtures and conversations
with interested entities.

First word of a possible sale of the
Golden West properties surfaced last
December (BROADCASTING, Dec. 4,
1967), when Mr. Autry stated that
there were no current negotiations with
Mutual Broadcasting Corp. terminating
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months of intermittent conversations
initiated by Mutual at a reported figure
of $60 million for KTLA and XMPC Los
Angeles; xsFo San Francisco, Kex Port-
land, Ore., and Kvr Seattle. Mr. Autry
said at that time that if those responsible
for rumors of imminent sales did not
desist, legal action would be taken,

Last week the California educational
group announced it had not but was
prepared to negotiate, for a VHF outlet
—presumably channel 5. Unofficially,
it was said that it felt it could raise
$25 million through contributions from
networks and stations in the area, from
the Ford Foundation and from public-
spirited citizens.

No serious negotiations are underway,
Golden West executives said last week.
But, three prospective buyers are eyeing
KTLA—Bonneville International (Mor-
mon Church), whose executive board
is scheduled to meet Friday (March 15)
to make a decision; Capital Cities
Broadcasting, and Community Televi-
ston of Southern California, licensee of
noncommercial, educational KCET(TV)
Los Angeles on channel 28. Capital
Cities reportedly is also interested in
KSFO.

Cox Broadcasting has its eye on the
four radio stations only, reportedly at
about $25 million.

Golden West is principally owned
by Gene Autry; his associates are Rob-
ert ‘O. Reynolds, owning nearly 30%,
and Loyd C. Sigmon, who recently be-
came executive vice president for financ-
ing and planning after relinquishing the
general managership of the broadcast
properties, holding approximately 4%.
Golden West also owns the California
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Angels baseball club and real estate in
Los Angeles.

Mr. Autry and his associates have
been reluctant to discuss the overtures
that have been made to them. Mr.
Autry does not want the stations
“hawked” on the ground that they are
not for sale; but, it’'s understood, in the
light of the wishes of his associates he
would be disposed to sell to the right
people under proper auspices and for
cash.

Not Arizona = The Autry-controlled
properties in Arizona—KOOL-AM-FM-TV
Phoenix and KoLD-am-Tv Tucson—are
not Golden West properties and have
not become involved in any prospective
negotiations.

Arch Madsen, president of Bonne-
ville International, contacted last Thurs-
day, said his group had under “ex-
ploratory negotiation™ the possible ac-
quisition of KTLA. He confirmed re-
ports that a meeting of the board of
Bonneville International would be held
in Salt Lake City ‘Friday, at which time
a decision would be made. Bonneville
International’s interest in Los Angeles,
it is presumed, is whetted by the fact
that there are 200,000 Mormons in
the Los Angeles area, containing also
one of the largest of the Mormon tem-
ples.

Ailso discussed with Golden West
officials and attorneys has been the pos-
sible acquisition of kTLA and the San
Francisco radio station by <Capital
Cities through Howard Stark, New York
broker, who has been identified with
acquisitions made by Golden West. But,
it’s learned, there’s no present disposi-
tion to sell any of the radio properties
piecemeal, if at all.

Capital Cities cannot bid for Golden
West’s KMPC in Los Angeles because it
already owns KPOL-AM-FM there, which
it bought in 1966 for $8.2 million.
Moreover, having its full quota of five
VHF television stations, Capital Cities

would have to sell one of its properties
in order to acquire KTLA.

Perhaps the most intriguing prospec-
tive purchaser is the educational group
in Los Angeles. John W. Luhrin, presi-
dent of KCET, said his group has been
considering the possibility of purchas-
ing a VHF property for a month.

Promises of support from founda-
tions and civic-minded Angelanos, as
well as from presumably happy com-
mercial telecasters in that market glad
to see a competitor turned into a non-
commercial station, were mentioned by
KCET officials as the basis for their be-
lief they could raise the necessary $25
million. If the educators actually got the
channel-5 facility, it would be a repeat
of the transfer of ownership of channel
13 in New York in 1961 when the com-
mercial WNTA-TV (now wnDT[TV]) offi-
cially assigned to Newark, N.J., was
sold to noncommercial Educational
Broadcasting Corp. for $6.2 million.

KceT officials said they had no in-
tention of giving up channel 28; they
would use their present facilities, they
said, for in-school instruction or as
part of a classroom circuit. Actually,
KCET has an application pending before
the FCC for channel 58. There is no
barrier to an educational group owning
two stations in the same community.

More for Others » Should XTLA go
noncommercial, knowledgeable station
men in Los Angeles calculate that this
would mean about $14 million in reve-
nues for the 10 other commercial TV
stations operating there, Six of the 10
are VHF stations.

An interesting sidelight is that local
stations are already contributing $1.8
million to KCET so that the station can
equip itself completely for color.

Acquisition of the four radio prop-
erties in one transaction, with the con-
sideration also in the $25-million range,
has been discussed, it's understood, be-
tween J. Leonard Reinsch, president of

The FCC mailman’s work

Broadcasters
who were in
Washington
for the Nation-
al  Asociation
of Broadcast-
ers’ annual
state presi-
dents confer-
ence (BRoAD-
CASTING, ‘Mar.
4) are trying
to figure out if
William B. Ray
was trying to tell them something

keeps growing

about public reaction toward broad-
casting.

Mr. Ray, chief of the FCC’s com-
plaints and compliance division, men-
tioned that his office received about
35,000 complaints against broadcast-
ers in 1967, and that only a “minis-
cule number” are valid complaints.

Questioned as to whether the 35,-
000 was a larger number than the
previous year, Mr. Ray replied that
the number of complaints is increas-
ing yearly and “we don’t have a
chairman like Newton Minow urg-
ing people to write in,”
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Cox Broadcasting, and Mr. Autry. If
Cox Broadcasting acquires the Golden
West radio group, it will have to sell
one of its radio stations in order to
comply with the FCC limitation of
seven under one ownership. This pur-
chase would be, of course, contingent
on Golden West’s sale of kTLA to one
of the current bidders.

Reshuffle of Command = Last month
the management structure of Golden
West was changed. William D. Shaw,
general manager of KsFo, was named
vice president and general manager of
the radio division, with headquaters in
San Francisco.

Stanley L. Spero was named vice
president and general manager of KMPC.
Carolo Anneke, general manager of
KTLA, left late last month and has not
been replaced.

Also KXMPc is now moving under the
same roof with KTLA to the former
Paramount Sunset Studio lot which
Golden West bought last year for $4.5
million.

NLRB examiner finds
for union in WMAN case

A National Labor Relations Board
trial examiner has recommended that
Richland Inc. (WMAN Mansfield, Ohio)
be ordered to cease and desist from
unfair labor practices. Trial Examiner
Frederick U. Reel said the station
should be ordered to bargain in good
faith with the National Association of
Broadcast Employes and Technicians,
AFL-CIO, which represents the sta-
tion’s announcers and engineers.

The examiner also said the company
should be ordered to quit saying it
would never sign a contract with
NABET, that it should refrain from
threatening employes with reprisals if
they engage in union activities, and that
it should stop promising benefits to em-
ployes who refuse to support a union.
The examiner recommended two em-
ployes be paid for sick leave the
examiner said had been denied them
because of their union activity.

The examiner’s order is not final and
may be either approved, denied, or
modified by the NLRB.

NAB TV code adds two

Two Kaiser Broadcasting stations,
WwKBF-TV Cleveland and KBHK-TV San
Francisco, were added to the National
Association of Broadcasters television
code between Dec. 15, 1967 and Jan.
15, 1968, according to an announce-
ment last week from NAB. It was fur-
ther noted that in the same one-month
period there were no station withdraw-
als from the TV code.
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VISUAL...

your major

source for
advanced
equipment

NOW . .. COLOR SLOW-MOTION AND STOP-ACTION!
with Visual’s simpler Color Video Disc Recorder

Visual's new VM-80 Color Video Disc Recorder incorporates

new ideas, new techniques, and new components for a better
slow-motion and stop-action unit . . . smaller than competitive
dual-disc units and with half the critical components!

These unique features are combined in a single-disc recorder with
the ultimate in smooth-motion control and crystal-clear
stop-action.

The VM-80 meets and exceeds critical broadcaster’s requirements
and includes integrated-circuit reliability . . . compact size
and transportability for economical, practical use in the
field . . . and operational simplicity. Cueing accuracy is assured,
thanks to an exclusive search-mode technique that lets you
quickly reset exactly the desired starting point in the
previously recorded scene.
Slow-motion and stop-action recording is simple and reliable
with this unique state-of-the-art development from

the Visual Electronics!
Blue
Ribbon
Line

VISUAL ELECTRONICS CORPORATION
356 west 40th street e new vork, ny. 10018 e (212) 736-5840
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Dirksen, Martin fill
NAB speakers list

The speaker roster for the National
Association of Broadcasters March 31-
April 3 Chicago convention was com-
pleted last week with the addition of
Senate Minority Leader Everett M.
Dirksen (R-1Il.). Senator Dirksen will
address the closing management lunch-
eon on April 3.

The concurrent Broadcast Engineer-
ing Conference filled its speaker list
with Edgar T. Martin, manager of en-
gineering, Voice of America. He will
speak to the engineering conference
luncheon on April 3.

With the convention only three
weeks away registration is running at
about the 1967 pace. As of Wednes-
day, March 6, a total of 3,109 had pre-
registered; 2,237 for the management
sessions and 872 for the engineering
sessions.

Two new features have been added
to this year’s convention, one on the
unofficial agenda, the other a part of
the official program.

On Sunday, March 31, the annual
NAB convention mass will be held in
the upper church of Old St. Mary’s
Church. At the request of broadcasters,
an NAB Protestant service will be held
for the first time this year at Orchestra
Hall on South Michigan Avenue.

At the Wednesday television session
the National Academy of Television
Arts and Sciences has been given a spot
to present its annual award to a TV
station for an outstanding locally pro-
duced program or series.

Board Elections = Also on the Wed-
nesday session will be the annual elec-
tion of NAB TV board members. Six
seats on the 15-man board will be up
this year, three of them being vacated
by board members who have completed
two two-year terms. At least 11 broad-
casters, including three incumbents, are
reported to be running for the six seats.
The seats being vacated are held by
Robert Ferguson, wTrF-Tv Wheeling,
W. Va.; John T. Murphy, Avco Broad-
casting Corp., Cincinnati, and Joseph
S. Sinclair, Outlet Co. Stations, Provi-

Senator Dirksen Mr. Martin
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dence, R. 1.

The three board members seeking a
second two-year term are: Roger Clipp,
Triangle Stations, Philadelphia; Arch
Madsen, Bonneville International Sta-
tions, Salt Lake City, and Willard Wal-
bridge, KTRK-TV Houston.

Others whose hats are in the ring for
one of the six seats are: Charles Bat-
son, Cosmos Broadcasting Corp., Tole-
do, Ohio; Joseph Baudino, Westing-
house Broadcasting Co., Washington;
Richard C. Block, Kaiser Broadcasting
Corp., Oakland, Calif.; Donald P.
Campbell, wMaR-Tv Baltimore; William
Putnam, Springfield Television Stations
Springfield, Mass.; A. Louis Read,
wpsu-Tv New Orleans; Peter Storer,
Storer Broadcasting Co., Miami Beach,
and Fred Weber, Rust Craft Stations,
Steubenville, Ohio.

Star Stations argue
for WIFE renewals

Star Stations of Indiana Inc. took
exception last week to an FCC hearing
examiner's recommendation that its
wIFE-AM-FM Indianapolis license re-
newals should be denied for broadcast
practices “offensive to the public inter-
est” (BROADCASTING, Dec. 25, 1967).
In a brief supporting exceptions to the
initial decision Star claimed that the
public was not affected “in any way”
by the practices.

The practices that the examiner found
odious were those in which Star al-
legedly defrauded numerous advertisers
by furnishing affidavits of performance
that contained false and misleading in-
formation about the times and dates of
ads broadcast on the stations. But Star
reiterated its claim that it should not
receive sanctions for practices that
the commission has no clear rule
against.

Star noted that “while the station
held itself out as open to do business
with and, indeed, entered into private
contractual relationships with a com-
paratively insignificant number of ad-
vertisérs, the greater public—the listen-
ing public which is the ultimate concern
of the commission—was not in any way
affected by the practices.”

The Broadcast Bureau in its brief
said it supported the examiner’s deci-
sion, but took exception to his failure
to conclude that Don Burden, former
president of Star’s parent company, had
submitted false and misleading state-
ments regarding his knowledge of the
extent and nature of the billing prac-
tices. The bureau said that the examiner
had a “clear mandate” to draw a con-
clusion on this subject.

In a related matter Star asked the
commission to reopen the hearing rec-

ord to show, among other things, that
Mr. Burden had made restitution total-
ing $6,100 to advertisers who “may

‘have ‘been sent incorrect bills” and that

he was no longer president of Star, but
instead chairman of the board (BRoAD-
CASTING, Jan. 8). In its brief Star con-
cluded it has shown that “it has the
ability to clean its own house without
the supervision of the commission.”

Media concentration
issue flares up again

The question of whether the FCC
will permit a company to acquire all of
the broadcasting properties in a smail
community—even if it already owns the
local newspaper—has been answered in
the affirmative on several occasions over
the years. But the issue of monopoly
control of media in such cases still re-
tains its heat so far as the commissioners
are concerned.

That was indicated last week with
the release of three separate statements
accompanying an announcement that
the commission had approved the sale
of financially ailing wakm(FM) Bed-
ford, Pa.,, from Ford Bedford Enter-
prise Inc. to the Inquirer Printing Co.

The Inquirer, which bought the sta-
tion for $53,887 (including $20,000 in
liabilities), owns the only AM station
in the town of 3,700, wBFD, a day-
timer, and its only newspapers, a weekly
and a daily.

But Commissioner Lee Loevinger, of
the four commissioners voting to ap-
prove the sale, noted that Bedford is
served by 10 -AM and five FM stations
located within 30 miles, plus two CATV
systems and ‘“numerous broadcasting
stations” slightly farther from the com-
munity. He also pointed out that 13
newspapers circulate in the county.

“In these circumstances talk of
‘monopoly control of local media’ is
more than unwarranted—it is absurd.”
he said. “The separate dissenting opin-
ions being filed in this matter appear to
be attempts to make ideological moun-
tains of fact which don't even amount
to genuine molehills.”

Rebuttal s Commissioner Kenneth A.
Cox, one of the dissenters, fired back
that talk of monopoly control wasn’t
absurd. “In fact, if this is not such a
monopoly, 1 don’t see how one could
ever exist.” Then he added: “It seems
a little odd that such a condition doesn’t
even qualify as a monopolistic molehill
to one who was once this country’s
chief trustbuster”—a reference to Com-
missioner Loevinger’s two-year hitch as
assistant attorney general in charge of
the Justice Department’s antitrust divi-
sion before joining the commission in
1963.

Commissioner Cox said of the out-
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now...Washington people
turn on to all-news
during a.m. traffic hours

W)
surns

Washington’s only 50,000 watt talk station now programs
news exclusively during the morning rush hours. When

you turn on people, you turn on sales. Want proof? Call
collect: (code 202) 244-5678...let our Mr. Dobra turn you on/

reopie

A POST-NEWSWEEK RADIO STATION IN WASHINGTON, D.C. / ol
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side 15 stations said to be serving Bed-
ford, only one AM and two FM’s could
be expected to put signals into the com-
munity. He said the outside papers cir-
culating in the county are published in
cities much larger than Bedford and
could not be expected to devote ‘“any
significant attention™ to Bedford affairs.

Commissioner Nicholas Johnson, in
a separate dissenting statement, said
the Inquirer’s purchase is “one of the
more egregious recent departures” from
the commission’s professed allegiance
to diversity. “But,” he added, “it is not,
unfortunately, atypical of the commis-
sion’s readiness to approve transfers to
applicants who would never be con-
sidered suitable licensees in compara-
tive proceedings. Transfer policy is the
loophole through which these govern-
ment-authored threats to freedom of
expression find their way into commu-
nities like Bedford, Pa.”

Station’s Losses = A key factor in the
proceeding was the financial losses of
wAKM from the time it went on the
air in December 1966. Commissioner
Loevinger said that the licensee cannot
afford to continue taking losses and
that the combination of the two stations
might permit better programing and
more efficient operation than would be
possible with either one alone.

Commissioner Cox, however, said the
commission had consented to the crea-

tion of a monopoly of local media out
of a feeling of sympathy with a licensee
who has lost money. The commissioner,
asserting that the licensee had held out
for “the highest possible price” as a
means of minimizing its losses, con-
cluded: “We cannot protect the interest
of the public in diversity unless we are
willing to see broadcasters absorb their
losses by requiring them to sell to pur-
chasers who pose no concentration
problems.”

Joining Commissioner Loevinger in
the majority were Chairman Rosel H.
Hyde and Commissioner James J.
Wadsworth, as well as Commissioner
Robert E. Lee, who joined in the con-
curring statement. Commissioner Robert
T. Bartley was in the minority, along
with Commissioners Cox and Johnson.

Court rules legislature
controls R.I. CATV

Rhode Island cable-TV prospects
received bad news last week. The state
supreme court ruled that municipalities
cannot grant franchises to CATV’s
unless they have explicit delegation of
authority to do so from the general
assembly of the state legislature.

The court’s edict came in upholding
a superior court ruling last year that

Outstanding Values

in Radio-TV Properties

terms.

Good daytime AM. Fair cash flow.
Absentee owned. Needs owner-manag-
er. Unusual market potential. Liberal

Recent growth pattern indicates ex-
cellent potential. Located in well de-
fined suburban area with tremendous
growth record. Specialized program-
ming. Beautifully appointed studios
and equipment. Good terms available.
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the East Providence city council im-
properly granted a CATV franchise in
1966 to Full-Channel TV Inc. Full-
Channel appealed that ruling lo the
supreme court.

Last week’s decision was constdered
wide ranging for Rhode Island towns
and cities, since it held that no license
or franchise for any business activity
could be issued unless that power was
delegated to the municipality by the
state.

Meanwhile, argument on a motion to
dismiss is scheduled to be held tomor-
row (March 12) on a complaint filed
by the state public utilities commission
against the Westerly, R.I., cable system,
New England Telephone Co., and
others. The utilities commission claims
that it is the only body authorized to
grant CATV franchises. The Westerly
system, which began in 1966, now has
less than 1,000 subscribers. It is the
only operating system in the state. It
leases its lines from New England Tele-
phone.

Changing hands...

ANNOUNCED = The following station
sale was reported last week subject to
FCC approval.

= WkMF Flint, Mich.: Sold by John
Carroll and associates to Martin F. Beck
and group for a consideration in the
neighborhood of $600,000. Buyers own
woLl Babylon, N. Y. Mr. Carroll's
group bought the station in 1963 for
$250,000. WKMF operates on 1470 kc
with 5§ kw days, I kw nights. It was
founded in 1953 and is affiliated with
ABC.

APPROVED = The following transfers
of station interests were approved by
the FCC last week (For other FCC ac-
tivities see For THE RECORD, page 74).

» Kanl and xKAFI(FM) Auburn, Calif.:
Sold by Donnelly C. Reeves to F.
Robert Fenton and John McCabe for
$315,000. Mr. Reeves has been granted
CP for a new AM in Roseville, Calif.,
contingent on FCC approval of the sale
of kaHt. Mr. Fenton is 60% owner of
kfFiv Modesto, Calif. Mr. McCabe is
advertising director for Save Mart
Stores, supermarket chain in Modesto.
KaH1 is daytimer on 950 kc with 5 kw.
Kari(FM) operates on 101.1 mc with
3.2 kw.

= Wesc(FM) Catonsville, Md. (Balti-
more suburb): Sold by J. Stewart
Brinsfield Sr. and J. Stewart Brinsfield
Jr. to George E. Hull and Carl G. Bren-
ner for $300,000. Messrs. Brinsfield own
wHRN Herndon, Va., wcir Beckley, W.
Va., and a new AM in Naples, Fla.
Messrs. Hull and Brenner are licensees
of weMpD Baltimore. WcBcC operates on
105.7 mc with 2.8 kw.

= KrRAL Rawlins, Wyo.: Sold by Mal-
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com Wyman to Korral Radio Inc. for
$100,000. Korral Radio is owned by
Philip Sterling and wife, who also own
kpoM Windom, Minn. KRAL is on 1240
ke with 1 kw days, 250 w nights.

New TV Stations

*WGIQ(TV) (ch 43) Louisville, Ala. has
set Aug. 1 as target date to begin tele-
casting in association with seven sta-
tions of the Alabama ETV Network.
The station will operate with 708 kw
visual, 70.8 kw aural with an 801-foot
tower, 8 a.m. to 10 p.m., Monday
through Friday.

WXTV(TV) (ch 41) Paterson, N. J, a
Spanish-language station, has set July 1
as target date to begin telecasting. The
station will operate from an 890-foot
tower above average terrain with 1,020
kw visual and 204 kw aural.

St. Louis ETV loses
CP for new facilities

Matching funds that weren’t there
and inaccurate geographical coordinates
added up to a rescinded construction
permit for the St. Louis Educational
Television Commission last week.

The commission on Feb. 14 had
granted the educational group a permit
to make changes in its noncommercial
station, KETC(TV).

But the commission set aside the
grant after it determined that the edu-
cational group had relied on matching
construction funds from the Depart-
ment of Health, Education and Welfare,
which have not yet been made available.

The commission also found that the
geographical coordinates for the trans-
mitter site specified in the application
and on which the Federal Aviation Ad-
ministration approval was based were
incorrect.

The educational group had asked for
a waiver of the short-spacing rule to
permit relocation of the KETC trans-
mitter at a site southwest of St. Louis
that would be 157 miles from the center
of Evansville, Ind.,, and 168.1 miles
from the site proposed in a pending
application. The new site and the tower
on it have been donated to KETC.

The construction permit included au-
thorization to increase power and an-
tenna height.

Lexington UHF joins ABC

WaLG-Tv (ch. 62) Lexington. Ky.,
will be a primary affiliate of ABC-TV
when it goes on the air in early June,
it was announced last week. The sta-
tion is owned equally by Roy White of
Lexington and Reeves Broadcasting.
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Springfield replies
to CATV complaint

Springfield Television Broadcasting
Corp. has answered its CATV critics
who have called on the FCC to revoke
its TV licenses.

The Community TV Association of
New England asked that the commission
revoke Springfield's licenses or impose
the maximum monetary penalty against
its wwLp(Tv) Springfield, and satellite
WwRLP(TV) Greenfield, both Massachu-
setts. The association said Springfield
had not informed CATV owners of anti-
CATV editorial comments that were
allegedly of a “vituperative nature”
(BROADCASTING, Feb. 26).

Springfield said last week that it had
mailed copies of the editorials to the
24 CATYV operators in the WwLP-WRLP
service area, but had received no re-
sponse. The association “sat silently for
a year and a half,” Springfield claimed,
“then, in a great gush of emotional
purple prose . . . asks the commission to
impose the administrative death sen-
tence . . .” Springfield alleged the asso-
ciation has employed the fairness doc-
trine “as a blackjack to silence the
voice of a competitor.”

Meanwhile, Community TV modified
its petition to ask the commission to

revoke all of Springfield’s licenses in
light of its complaint against two of the
stations. Springfield also owns wJzs
(Tv) Worcester, Mass.; WKEF(TV)
Dayton, Ohio; wWENs-Tv Pittsburgh, and
wJHF(Tv) Raleigh, N, C.

Court to review grant
of Rochester ch. 13

A federal court has stayed the FCC’s
grant of Rochester, N.Y., channel 13
to Flower City Television Corp., but
has imposed an expedited briefing
schedule that looks to argument the
week of April 22. The stay was granted
at the request of the eight unsuccessful
applicants. The court told the appel-
lants to file a single brief in the case.

The channel 13 grant was made by
the FCC on a 4-to-2 vote last year
with Commissioners Robert T. Bartley
and Nicholas Johnson dissenting (BROAD-
CASTING, Aug. 7, 1967).

Appealing are Federal Broadcasting
System (wsay Rochester and WNIA
Cheektowaga, both New York), Gen-
esee Valley Television Co., Community
Broadcasting Inc., Heritage Radio and
Television Co., Main Broadcasting Co.,
Citizens Television Corp., Rochester
Telecasters Inc, and Star Television Inc.

EXCLUSIVE LISTINGS!
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Interconnection
sought by ETV

Educational broadcasters planned to
ask the House Education Subcommittee
last Friday to consider the intercon-
nection of broadcast facilities within the
proposed “networks for knowledge con-
cept” that is included as an amendment
to the Higher Education Act.

The bill (H.R. 15067) envisions the
interconnection of universities, research
centers and lihraries to exchange educa-
tional resources such as hooks, library
collections, catalogues, instructional ma-
terials, etc., through computers and
other electronic systems.

Impetus for such legislation came
from President Johnson whe, when
signing the Public Broadcasting Act
last November, said: “We must consider
new ways to build a great network for
knowledge, not just a broadcast system,
but one that employs every means of
sending and of storing information that
the individual can use.”

James Fellows, director of research
and development, National Association
of Educational Broadcasters, in planned
testimony urged that nothing in the
present bill “should be used to prevent
grants which include the interconnec-
tion of broadcast facilities.”

Pointing out that interconnected net-
works for educational broadcasting are
either operating or in advanced plan-
ning in 20 states, John Witherspoon,
general manager of San Diego State
College’s KEBS-TV, recommended that
the bill be broadened to include opera-
tion of educational broadcasting facili-
ties. Mr. Witherspoon said “there is
little point to establishing a computer
network and a broadcast network and
various other kinds of networks™ that
could be combined in one system.

Mr. Fellows urged the subcommittee
to consider the present proposals with-
in the context of the Public Broad-
casting Act and the new function of
the Corp. for Public Broadcasting.

Also testifying for educational broad-
casters was Luke F. Lamb, director
of educational media, Oregon State
System of Higher Education.

Savannah UHF grant approved

The FCC’s review board has upheld
a hearing examiner’s initial decision
that would grant channe! 22 at Savan-
nah, Ga. to Lewis Broadcasting Co.
Lewis Broadcasting is wholly owned by
J. Curtis Lewis, who has no other
broadcast interests and is currently the
mayor of Savannah. The board action
denied a competing application of WscGa
Television Inc., whose principals own
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wsGA Savannzh. The board said that
the Lewis application “is entitled to
greater weight” than that of wsGa be-
cause of the commission’s policy objec-
tive of maximum diffusion of control
of mass-media communications.

Color prime topic
at CATV meeting

Color cablecasting was what it was
all about for the more than 100 cable
operators who met in Salt Lake City
for a program origination workshop
sponsored by the National Cable Tele-
vision Association.

The sessions ranged from panel dis-
cussions on CATV-community public
relations to practical exercise in creative
programing with a single keynote—
color—and a prediction from some ca-
ble sources that major-market color
cablecasting will be a reality within five
years.

It also became known during the
workshop that Bili Daniels, multiple
CATV owner and CATV broker, has
invested in color equipment for use in
several of his California systems. Mr.
Daniels reportedly is set to purchase
$70,000 to $75,000 of equipment
through Telemation Inc. for systems
near Twenty-nine Palms, Calif. The
package will include two live cameras
and two color video-tape recorders (In-
ternational Video Corp.) and one film
camera. Other color systems were sold
as well.

According to one NCTA source,
what gave this meeting a boost in the
arm over previous sessions is that some
color equipment manufacturers and film
packagers apparently discovered a mar-
ket in cable this year. Included injor
conducting various panel discussions,
demonstration and instruction classes
were Lyle O. Keys, president of Tele-
mation Inc.; Keith Covey of ColorTran
Industries Inc.; Matt Spinello and Jim
Crooks of Ampex Video, and Jack J.
Lawson, vice president-sales, Sparta
Electronic Corp. Film packagers were
represented by Robert Weisberg, Tele-
mation Program Services; John Brun-
son, Programing Corp. of America, and
Gene Dodge, Modern TV,

Featured at the workshop were two
color studios—one a fully automated
one-man studio operation with weather-
time facilities, a single live camera
(IVC) and projection equipment; the
other, a two-camera setup with conven-
tional film chain, multiplexer and full-
control facility. Both studios were
offered through Telemation and are said
to provide “acceptable” color. A basic
color setup sells for a reported $20,000.

Among the speakers at the workshop

was George Hatch, xutv(Tv) Salt Lake
City, and cochairman of the ad hoc
copyright negotiating committee, who
warned that “in all likelihood, what
Congress will enact will be the last
[copyright] legislation for 45 years,”
therefere “you'd better talk to your
senators and congressmen in a hurry.”
He also expressed dissatisfaction with
the current legislation before Congress
that has specific language covering tele-
casts of live presentations. He said it
may “open wide a huge new area of
copyright liability.”

TV’s get protection
in two CATV cases

The FCC terminated one show-cause
proceeding against a CATV system and
issued a cease order against another last
week.

The commission dismissed the show
cause against Welch Antenna Co., serv-
ing Welch, W, Va., because the CATV
had reached agreement with a complain-
ing TV station, wHis-Tv Bluefield,
W. Va., over carriage and nonduplica-
tion protection. WHis-Tv will receive
protection starting April 1.

The commission also ordered Willmar
Video Inc., serving Willmar, Minn,, to
provide program exclusivity to KCMT
(Tv) Alexandria, Minn. Willmar Video
is within the station’s grade-A contour.

The CATV argued that no “effective
request for program exclusivity” had
been received in the “form (or) style”
provided for in the rules. The commis-
sion said that the important question is
whether a CATV has been given enough
information to determine the program
to be deleted without searching through
the entire day’s schedule of each sta-
tion carried on the cable. The FCC said
the kcMT schedule was sufficient.

Metromail unit established

The formation of the Metromail Di-
vision of Metromedia Inc. to provide
for a unified national organization in
the direct-mail field is being announced
today (March 11) by the parent com-
pany, The division encompasses three
basic services—media marketing, crea-
tive marketing and business communi-
cations—that formerly were handled
respectively by the O. E. Mclntyre,
Dickie-Raymond and Sampson-Hill
companies. Metromedia is also engaged
in the fields of TV-radio station owner-
ship; television and theatrical-motion-
picture production and distribution
{(Wolper Productions): outdoor adver-
tising (Foster & Kleiser) and transit ad-
vertising (Metro Transit Advertising
and Mutual Transit Advertising).
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Ohio State _
just gave us an award

for introducing him
toalotof
Boston children.

We were honored for our five part production of
““This Man Shakespeare”, telecast last May on
our Classroom 5 educational series.

The 1968 Ohio State University Award was for
& meritorious achievement among local TV shows
in the category of Fine Arts and Humanities.

- « =,

The citation reads: *. . . an excellent contribution
to children’s understanding and enjoymentof .
Shakespeare’s ‘Hamlet’. . .” '

For this, we thank our producer, Michael D.
Neben; dramatic director, Paul Barry; and
Samuel Hirsch, Drama Critic from the Boston
Herald Traveler, whose professional skill and
dedication helped make this award possible.

And, lest we forget, thank you, William
Shakespeare. After all, “the play’s the thing”.

WHDH-TV, 50 Morrissey Blvd., Boston, Mass. 02025, telephone (617) 288-5000 .WHHW

Represented nationally by Blair Television, a Division of John Blair & Company
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FCC faces
court fight

Rules forbidding airing
of lottery contests
to be challenged

The New York State Broadcasters
Association last week gave the green
light to a legal assault on the FCC's
prohibition of lottery news, approved a
new slate of officers, and heard Gover-
nor Nelson Rockefeller announce the
appointment of a committee to help
Negroes and Puerto Ricans find jobs
in broadcasting.

During a busy one-day meeting in
Albany, NYSBA directors unanimously
approved plans to challenge FCC reg-
ulations that prohibit the broadcast of
lottery information even if such infor-
mation pertains to a legal, voter-ap-
proved game. (The commission’s rules
are based on a U.S. criminal code pro-
vision prohibiting lottery broadcasts.)
NYSBA and Metromedia Inc., New
York, a group broadcaster, and the city
and state of New York are mounting the
attack, and are said to be prepared to
go as far as the U.S. Supreme Court
in an effort to get the rule declared
unconstitutional. (BROADCASTING, March
4).

NYSBA and Metromedia have not yet
presented the commission with their
initial request for a declaratory ruling.

Formal submission is expected within a
week.

Later in the day, NYSBA members,
representing 112 AM, 43 FM and 24
TV stations, elected Walter A. Schwartz,
president of the ABC Radio networks,
to the association presidency. He suc-
ceeds Robert K. King, vice president
and genera! manager of wkBw-Tv Buf-
falo.

C. Glover DeLaney, vice president and
general manager of WHEC Inc., Roch-
ester, and head of the Gannett News-
papers’ broadcasting division, was
elected vice president; William Mc-
Kibben, manager, WBEN-AM-FM Buf-
falo, and John B. Lynch, president,
wwsc-AM-FM  Glens Falls, were re-
elected to one-year terms as secretary
and treasurer, respectively.

NYSBA’s banquet was the scene of
an announcement by Governor Rocke-
feller of plans to establish a committee

to aid Negroes and Puerto Ricans in

finding jobs in broadcasting and journal-
ism. The governor also applauded ef-
forts by NYSBA and Metromedia to
reverse the lottery regulation.

Two Societies = In his speech, the
governor said formation of the com-
mittee was prompted by the recent re-
port of the National Advisory Commis-
sion on. Civil Disorders, which con-
cluded that the nation may move toward
two societiecs— one white and one
black—but which generally applauded
media coverage of last summer’s several
race riots (BROADCASTING, March 4).

“We are not going to see the urban
problems of this nation clearly as long
as we see them exclusively through the
eyes of white men,” the NYSBA was
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told.

Moreover, Governor Rockefeller
said: “The Negro community shouldn’t
be projected only in the flames of riot
and the torment of disorder, but in
everyday events . . . Much of the good
news—the constructive, positive efforts
of people to make a better life for them-
selves in the central city—too often
goes unreported.”

Governor Rockefeller said he had
named Dr. Samuel Gould, chancellor
of the State University of New York,
to set up the group, called the Commit-
tee on Minority Employment Opportu-
nities in the News Media. Members will
be selected from broadcasting, news-
papers and journalism schools.

IRTS meeting to hear
top network officials

Speakers at the seventh annual col-
lege conference of the International Ra-
dio and Television Society in New York
April 18-19 will include Walter A.
Schwartz, president. of ABC Radio;
Richard S. Salant, president of CBS
News and Don Durgin, president of
NBC-TV.

The three network heads will talk on
their individual specialities. Other
speakers will include John F. White,
president of National Educational Tele-
vision, and Wallace A. Ross, founder
and director of the American TV-Radio
Commercials Festival. Faculty members
attending the conference will have an
opportunity to meet with Dr. Frank
Stanton, president of CBS, during an
informal seminar.

Rising media costs
cited by BBDO

BBDO last week published a judg-
ment that surprises nobody in the
broadcast business, least of all the ad-
vertising fraternity. Said BBDO in ef-
fect: All advertising media will cost
more in 1969.

According to “future media trends,”
a new feature of the BBDO media de-
partment’s 1968 audience coverage and
cost guide (published annually), both
daytime and nighttime network tele-
vision will cost 5% more on the aver-
age in 1969 than in 1968. The network
audience size won't increase appreci-
ably in daytime and only 1% in prime
time while the cost-per-thousand will
go up 5% and 4% respectively, ac-
cording to the projection. Moreover,
said BBDO, $1.06 will be needed in
1969 to buy an audiience equal in size
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to that purchased in 1968 with $1 in
daytime network TV, and $1.04 for
every $1 in prime-time network TV,

Spot television and network and spot
radio also will be up, in average cost
increases, 5% in daytime and early
fringe time in spot television; 6% for
prime-time 20-second commercials and
7% for “late fringe” periods in spot
TV. Compared with $1 this year, pur-
chases in spot TV in 1969 work out to
$1.06, $1.03, $1.05 and 1.05 in 1969
in the daytime classifications respec-
tively of daytime, early fringe, prime
time (20°s) and late fringe to achieve
an audience equal in size.

Radio spot (drive-time periods only)
was shown as costing 4% more (yearly
average) and network 3% more. In
dollar terms it'll take $1.05 and $1.04
in 1969 for drive-time spot radio and
network radio to buy an audience
equal to what $1 can buy in 1968.

Higher rates were also projected for
newspapers, magazines, Sunday supple-
ments and outdoor advertising.

BBDO, however, warned the book-
let’s users that its projections ought
to be used in a general way only and
though “easy to use, they should never
be used blindly.” Inflation, said BBDO,
can speed up or slow down “at any
time.”

Tape-film firm formed

A new commercial production com-
pany, CPI Television Corp., has been
formed in Glendale, Calif.

The new firm, at 1616 Victory Blvd.,
will feature complete high-band color
video tape and commercial film serv-
ices on the basis of a rate card for retail
client productions. Victor H. Turner,
producer with Eagle Advertising, Los
Angeles, is the company’s executive
producer; Stephen Taylor, director of
operations.

Telephone number for CPI Televi-
sion and its program subsidiary, Fox
Chase Productions, is (213) 241-3621.
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D.C. court hears
Florida TV appeals

The refusal of the FCC to permit
interim operation of TV channels in
Jacksonville and Orlando, both Fiorida,
was chalienged in federal appeals court
in Washington last week.

At issue is the denial by the com-
mission of petitions by applicants that
the channel 12 operation in Jacksonvilie
and the channel 9 station in Orlando
be terminated and put into the hands of
a combination of applicants in each city,
pending the outcome of comparative
hearings. On the air on those chan-
nels are WwFGA-Tv Jacksonville and
wrTv(TV) Orlando, both since 1957.

Both stations were involved in ex
parte charges following congressional
hearings in 1958 and 1959. Neither,
however, was found to be responsible,
and their grants were renewed by the
FCC in 1964. The U. S. Court of Ap-
peals for the District of Columbia re-
manded the cases back to the commis-
sion in 1965 with orders to hold new
hearings and to permit new applicants
to file for the facilities. The court said
the records in both cases were “stale.”
The commission followed these instruc-
tions, and there are now three applicants
plus WFGA-TV for channel 12 in Jack-
sonville and seven applicants plus wWrTv
for-channel 9 in Orlando.

In denying the requests for interim
operation, the FCC said it had dis-
cretion on whether or not to permit
interim operation. The other applicants
claimed, however, that the FCC had
permitted this arrangement in Rochester

and Syracuse, N. Y., and should agree
to it in Jacksonville and Orlando.

The argument was heard by Circuit
Judges Warren E. Burger and Edward
A. Tamm. Senior Circuit Judge Walter
M. Bastian, who was not present, is the
third member of the panel and will
hear the argument by way of a tape
recording.

FCC revamps handling
of CATV waivers

The FOC, staggering under a back-
log of CATV petitions for waiver of
the carriage and nonduplication rules, is
temporarily modifying its processing
priorities. Its aim is to expedite con-
sideration of cases in which commission
action would have a “more significant”
effect on the status quo.

This commission has been dealing
with petitions in the order they are
filed. But while this has the advantage
of being fair, the commission said last
week, “small CATV systems, which
frequently can best make out a per-
suasive hardship case, are taken in
order and engender difficulties out of
proportion to their impact on broad-
casting, while action on larger systems,
where commission action will have more
significant effect on the status quo, is
delayed.”

As a result, the commission said it
would continue chronological proc-
essing, but action will be deferred in
cases involving CATV systems with
fewer than 500 subscribers.

Currently pending are some 300 peti-
tions for waiver of the carriage and

nonduplication rules—many have been
on file at least a year.

The FCC said it believes the new
procedure will “preserve many of the
benefits of chronological processing,
direct available staff first to the cases
with the greatest potential impact, and
defer action in possible hardship situa-
tions.”

The commission said it may make an
exception in its new system of priori-
ties in the case of a new system in a
larger community if it appears that
there could have been a substantial sys-
tem growth since a subscriber count
was last given the agency.

And broadcast licensees may call the
commission’s attention to cases present-
ing special circumstances that require
earlier action than would be provided
under the new procedure. But the com-
mission said, a “persuasive showing
of hardship” will have to be made be-
fore it considers the matter.

The commission said that systems
with pending waiver requests will be
expected to supplement their petitions
if their subscribers number above 500.

WFOX sale consumated

L&P Broadcasting Corp., Chicago,
has assumed operating control of wFox
Milwaukee following FCC approval’
Feb. 14 of the purchase, it was an-
nounced last week by Robert F. Bell,
general manager of L&P’s station prop-
erties. The group owner acquired wrox
for $260,000 from Fox Broadcasting
Corp. Sandy Sandison continues as sta-
tion manager. L&P also operates wvoN
and wspM(FM), both Chicago. Leonard
Chess is president of L&P.

Program choices
split Xerqx, PKL

Papert, Koenig, Lois Inc., New York,
lost a big one last week: The Xerox
Corp. Loss of the account, according to
officials of both companies, was due to
differences over television programing.

Xerox (Rochester, N. Y.) is the
second big broadcast spender to leave
PKL within the past month. Quaker
Oats withdrew “by mutunal agreement”
its Puss ’n Boots cat food and Diet
Frosted Wheat and Rice Puffs accounts
last month (BROADCASTING, Feb. 19).
Quaker placed about $2 million annu-
ally through PKL; Xerox spent about
$4.5 million, more than half of it on
television specials.

According to PKL spokesmen, Xerox
had expressed dissatisfaction in recent
months over some of PKL’s program
choices. Xerox had been sponsoring
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such specials as CBS-TV's Death of a
Salesman and ABC-TV’s Rise and Fall
of the Third Reich, which was pre-
sented last week.

Xerox spokesmen would not com-
ment on the program differences, ex-
cept to confirm reports that the com-
pany wanted to sponsor what it calis
“reaching” shows and not “crisis” shows.
They did not explain these terms, but
said that programs bought would re-
main “meaningful.” Apparently Xerox
has decided to sponsor more conven-
tional TV fare.

PKL's relationship with Xerox began
in October 1961 and ends officially this
June. Termination is being effected with
“mutual good wishes,” spokesmen said.

Business briefly . . .

Quaker Oats Co., Chicago, through
Compton Advertising there, plans to
use heavy network and spot television
schedules starting this spring to intro-
duce new Cap'n Crunch Crunch Ber-

ries breakfast cereal. Regular ‘Cap’n
Crunch was introduced in 1965 through
highly successful TV exposure, Cartoon
characters involved were created by Jay
Ward Productions, Hollywood.

New York Life Insurance Co., through
Compton Advertising, New York, has
purchased half-sponsorship of an NBC
News special, American Profile: Home
Couniry, USA, to be broadcast April 5
(10-11 p.m. NYT) on NBC-TV. Also
participating are Abbott Laboratories
(Tatham-Laird & Kudner), Colgate-
Palmalive Co. (Ted Bates & Co.) and
Procter & Gamble (T-L & K). The
program was produced, directed and
written by Bob Rogers; NBC News
correspondent Chet Huntley will be the
reporter.

NBC-TV has reported sales of partici-
pations to five companies: Pontiac” Mo~
tor Division, General Motors Corp,
Pontiac, Mich. (MacManus, John &
Adams, Bloomfield Hills, Mich.) in
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COMMERCIAL PREVIEW:

The theme of Sinclair Refining
Co.’s new campaign, breaking March
11 on 110 television stations and
supported with intensive network
radio in the spring and summer, is:
“If your car had a mind of its own,
it would head for a Sinclair station
for The Hetter Gasoline.”

.I'i"l!."”-}f Fil"'
-I1r||l| PAINT

e

COMMERCIAL PREVIEW:

Two animated characters, “Brush-
man and Roller,” will be featured in
a new series of television commer-
cials for O'Brien Paint Corp., South
Bend, Ind., when the nearly 100-
year-old company moves into tele-
vision this spring for the first time.
O'Brien has used the characters suc-
cessfully in radio until now. Clinton
E. Frank Inc., Chicago, is the agency.

Cars try to get gassed

Series of humorous TV spots fea-
ture a policeman, a man in a Turkish
bath, a newly married couple, etc.
chasing their willful autos to the
nearest Sinclair station. Spots” were .
created by Cunningham & Walsh and
filmed in Fort Lauderdale Fla.,, by
Motion Associates East

O'Brien paints the world

The cartoon pair emphasize the
ease and economy of O’Brien paint in
the six commercials being produced
by Frank through Cascade Studio,
Hollywood. A minute version will be
used in network participations on
ABC-TV and 10-second versions are
for local spot placement. O’Brien
distributes nationally through inde-
pendent paint dealers.
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Frank McGee Sunday Report and’ six
prime-time programs; Minute Maid Co.,
Orlando, Fla. (Marschalk Co., New
York), in 12 nighttime shows; Ameri-
can Home Products Corp., New York,
(Ted Bates & Co., New York), in eight
prime-time shows; Thomas J, Lipton
Inc., Englewood. Cliffs, N. J. (Edward
H. Weiss & Co., Chicago), also in eight
programs; and the Seven-Up Co., St
Louis (J. Walter Thompson Co., New
York), in seven nighttime programs.

Mattel Inc., Hawthorne, Calif., through
Carson/Roberts/Inc., Los Angeles, is
expanding its saturation sponsorship of
Saturday morning programing on ail
three networks to morning and early
afternoon programs throughout the
week. Mattel is to co-sponsor a total of
19 programs on Saturdays and 13 shows
during the week. On weekday after-
noons, the toymaker will be on four
CBS-TV programs including soap- op-
eras. Mattel also.will-be participating
in four afternoon shdws on ABC-TV
including reruns of The Fugirive -and
two game shows. The objective of the
expanded schedule is to reach mothers
with’ products for preschool chﬂdren

Bird & Son Inc., East Walpole Mass,
through Reach, McClinton & Co., Bos-
ton, - has purchased, .13-week sponsor-
ship in 'NBC Radio’s David Brmkley
Reporis.

Florists' Transworld Delivery Associa-
tion, through Post-Keyes-Gardner Inc.,
both Detroit, and Morton Salt Co.,
through Needham, Harper & Steers,
both Chicago, have bought first-quarter
sponsorships on CBS Radio’s News and
Dimension.

GF returns to NBC
as program sponsor

For over a decade, NBC-TV has
sought General Foods Corp.’s network-
program business, an effort rewarded
last week with an announcement that
GF has ordered an alternate-week spon-
sorship of Julia, a new half-hour com-
edy-drama that starts on NBC next fall.

General Foods, White Plains, N.Y.,
has consistently placed all its program
buys on CBS-TV. Next season, GF's
lineup on CBS in prime time includes
one-half of the new Mayberry RFD
series, two-thirds of Gomer Pyle and
various participations scattered through-
out the CBS schedule.

In reporting the new buy, handled
through Young & Rubicam, New York,
NBC said this was the first General
Foods program sponsorship in prime
time on that network since the 1956-57
season. Julia is slotted in the Tuesday,
8:30-9 p.m. period on the new NBC
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schedule. Mayberry is a Monday entry
and Gomer has a Friday berth on CBS's
fall line-up.

GF’s last program buy of a night-
time show on NBC was full sponsorship
of The Adventures of Hiram Holliday
in 1956-57. Though it had not pur-
chased a program sponsorship on NBC
since that time, GF was represented on
the NBC schedule as a participating
sponsor in several shows, including such
current series as The Virginian, Daniel
Boone and Tuesday Night at the
Movies.

What the buy means in terms of dol-
lar investment was not disclosed, but it
was noted that on the basis of minute
costs, the buy in Julia comes to some
$165,000 every other week.

Rep life complicated
by requests for data

Advertising agencies are making the
television-station rep’s job tougher these
days. In fact, agency requests for de-
tailed information have just about
doubled the average rep’s workload, ac-
cording to Television Advertising Rep-
resentatives Inc., New York.

A study just completed by TVAR
shows that agencies are asking for de-
tailed data on station audiences, re-
flecting the increasing effort to pin-
point television audiences for marketing
purposes.

A summary, based on information
contained on “avail requests” forms
filled out by TVAR salesmen, shows
that agencies formerly requested infor-
mation primarily on homes and ratings
before making a station buy. Later, a
third element relating to audience com-
position was added: men, women,
teenagers or children,

Now, according to the TVAR study,
an increasing number of spot-TV buys
involve four or more audience factors:
age of audience as well as ratings,
homes and gender of audience.

Age A Big Factor s That the age of
audience has become an increasingly
important factor is confirmed by TVAR
avail requests records that show that
during the last quarter of 1967, 53%
of the requests for availabilities involved
one or more specific age groups. In
other words, agencies wanted to know
if a show reached a particular age group
in more than half the cases.

And where age was a factor in mak-
ing a spot buy, agencies relied exclu-
sively on one group in approximately
34% of the cases, TVAR said. In these
cases, the agency does not request in-
formation on all viewers, but instead
limits its request for information to a
particular age group. Where agencies
ask for information on a particular age
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Sometime in the future, if the
possession and use of marijuana is
made legal, would television carry
commercials for “101 mm Joints™?
Looking forward to that time, Los
Angeles televiewers this week will
see “‘commercials” extolling cannakis
sativa as if it were legal today, on a
four-night, 12-hour special on KCET
(Tv), the city’s noncommercial TV.

Stan Freberg, advertising’s most
gainfully untamed soul, has created
six taped vignettes on the subject.
The spots, varying in length from 45
seconds to five minutes, will be slot-
ted throughout KCET’s prime-time
examination of marijuana. In the
most ambitious production in its

-
=

NONCOMMERCIAL PREVIEW: Mary Jane 101's

It ain’t Prince Albert, man

more than three-year history, the
viewer-supported station will broad-
cast POTpourri: Many Views of
Marijuana March 11-March 14,
7:30-10:30 p.m. PST.

In one spot that he created and
taped for the program, Mr. Freberg,
who is one of several outside talents
to participate, plays Marshall Mc-
Media (“Just call me an oracle. 1
like the word”), an educator who
has written that “classical tome,”
“Understanding Pot.” Grass is a
cool narcotic, Profesor McMedia de-
cides, until you get caught using it.
Then it’s hot,

POTpourri was produced for KCET
by Richard Scott, M.D.

group, they ask for data on viewers in
the 18-49 group about half the time.

Near 100% = An analysis of avail
requests received by TVAR in 1967
shows that 99.5% of the agency re-
quests asked for more than just ratings
and homes data.

In 20.9% of the cases, agencies also
requested data on men viewers; in
53.5% of the cases, agencies wanted
information on women viewers; 12.6%
of the requests wanted data on teen-
agers and/ or children; 12.9% on adults;
2.4% also requested data on lady of the
house viewers (an A. C. Nielsen Co.
service), and 1% wanted area of domin-
ant influence data.

Requests for ADI data, provided by
the American Research Bureau, in-
creased significantly during the year.
TVAR reported that, assuming half of
all avail requests came from “ARB
agencies, ADI ratings were involved in
approximately 5% of the spot-TV buys
during October-December 1967.”

TVAR said that agency emphasis on
detailed information has increased the
complexities involved in buying and
selling TV. Spokesmen said there will
be an increasing demand for age and
ADI data in coming months, and pre-
dicted an even more complicated situa-
tion with the availability of additional
local demographic data this autumn.
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BAR network-TV billing report for week ended Feb. 25

Broadcast Advertisers Reports’ network-TV dollar revenue estimate—week ended Feb, 25, 1968 (net time and talent charges in thousands of dollars)

ABC CBS NBC
Week Cume Week Cume Week Cume
ended Jan, 1- ended Jan, 1. ended Jan, 1-
Day parts Feb. 25 Feb.25 Feb. 25 Feb. 25 Feb. 25 Feb. 25
Monday-Frida
Signon-10 am. $—_ § 1458 § 807 § 6763 § 3597 § 28622
Monday-Friday
10 a.m.-6 p.m. 1,313.6 9,997.3 3,394.7  26,384.8 2,386.8  19,833.8
Saturday-Sunda
Sign-on-6 p.my. 1,188.5 10,461.3 7219 9,981.3 503.2 4,059.2
Monday-Saturday
6 p.m.-7:30 p.m. 249.3 2,937.5 659.5 4,884.1 616.8 5,774.4
Sunda
6 p¥'n -7:30 p.m. 66.0 1,585.0 240.9 2,115.0 184.2 1,709.0
Monday-Sunda
7:30 p.m.-11 p.m. 56564  43,563.3 6,965.8  54,516.0 6,369.1  51,687.1
Monday-Sunday
11 p.m.-Sign-off 2915 25303 35.4 348.1 4038  3,156.6
Total $6,765.3 $71,220.5 $12,0989 $98,905.6 $10,8236 $88,882.3

Total Total
minutes  dollars
week week 1968 1963
ended ended total total
Feb.25  Feb.25 minutes dollars
73§ A04 563 $ 34843
943 7,0951 7,19 56,215.9
254 2,413.6 1,908 24,501.8
83 1,525.6 639 13,596.0
18 491.1 183 5,409.0
439 18,9913 3,353 149,766.4
72 730.7 533 6,035.0
1,882 $31,687.8 14,375 $259,008.4

Johnstone Inc. to go
under Marschalk wing

The Marschalk Company Inc. will
absorb Johnstone Inc., effective April 1.
Both agencies are subsidiaries of the
Interpublic Group of Companies Inc.,
and both are based in New York.

Late last year, Marschalk absorbed
The Fletcher Richards Co., another In-
terpublic subsidiary. Last week’s an-
nouncement was the latest development
in the restructuring of the Interpublic
Group (BROADCASTING, Nov. 13, 1967,
et seq.).

Toni Robin, president of Johnstone,
will become vice chairman of Mar-
schalk and managing director of John-
stone, which becomes a Marschalk di-
vision. Three other Johnstone executives
will become officers of Marschalk: Rob-
ert Mahmarian, senior vice president,

and Milton Raymond and Clay Stevens,
who become vice presidents.

It was also announced that Austin
D'Alton, a senior vice president at Mar-
schalk, had been named executive vice
president and head of the agency’s New
York office.

BBDO picks $3 million
in Pillsbury accounts

The Pillsbury Co., Minneapolis, last
week named BBDO as agency for its
nutritional products, snack products,
prepared vegetable products, calorie
control products and protein products.
The billing amounts to about $3 million,
of which an estimated $2.3 million is in
broadcast.

A. L. Powell, director of communi-
cations for Pillsbury, said BBDO is re-
ceiving the following individual prod-
ucts: Gorilla Milk Instant Breakfast,

JASEFH E. LEVINE PRESENTS F O H EMBASSY PICTURES CORP. / TELEVISION

SOLD oo e JACKSONVILLE WFGA-TV
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Space Sticks, Sweet*10 and Sprinkle
Sweet, all from Campbell-Mithun, Min-
neapolis, plus Snack-a-Tizers refriger-
ated snacks, Pillsbury and Hungry Jack
instant potatoes, all from Leo Burnett
Co. In addition, Burnett is assigned
Coffeetime snack mixes and Funony
Face, a presweetened dry beverage mix,
which bill about $500,000 with $350,-
000 in broadcast. They had been at
Campbell-Mithun.

The loss of these products ends a
16-year relationship between Campbell-
Mithun and Pillsbury, a spokesman for
the company said.

B&W allowed to use
tar-nicotine figures

The Federal Trade Commission has
modified a 1960 consent order to permit
the Brown & Williamson Tobacco
Corp., Louisville, Ky., and its agency,
Ted Bates & Co., New York, to make
accurate representations of government
findings concerning the tar and nicotine
content of Brown & Williamson’s filter
cigarettes as compared with other filter
brands.

The action follows the release late
last year of government ratings of the
tar and nicotine levels of various brands
of cigarettes (BROADCASTING, Dec. 4,
1967). The ratings were based on data
supplied by the new cigarette-testing
laboratory of the FTC.

The original provision of the 1960
order had prohibited Brown & William-
son and its agency from saying the gov-
ernment or any of its agencies had
found that the smoke of Life cigarettes
or any other filter cigarette is lower in
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... It delivers

as they say!”

We didn’t want to blow our own horn

so we asked AL HIRT to do it for us.

® s number | in local news coverage

We're proud that TV 5 . . . ® delivers 470,800 Michigan felevision homes
® is 32nd in the nation in total retail sales

AL HIRT‘S LATEST ALBUM : ® ARB/Nielsen November 1947
"The HGppy Trumpef" 1 1 Sales Management’s Market Figures

FLINT-SAGINAW-BAY CITY

WNEM TV 5

Represented By : STORER TELEVISION SALES, INC,
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tar or nicotine content than the con-
tent of any other filter cigarette. The
new modified order permits the com-
parison if the government has actually
found the cigarette to have a lower tar
and nicotine content.

Other provisions of the consent order
are still in effect. Under the order the
company and agency may not use pic-
torial demonstrations purporting to
prove that the filter used in Life ciga-
rettes, or any other filter cigarettes they
promote, absorbs or retains all of the
tars or nicotine in the smoke, or that
the filter used in these cigarettes absorbs
more of the tars or nicotine than the
filter of other cigarettes, without proof
of such a claim.

The 1960 order also prohibits the
claim that the U. S. government ap-
proves or sanctions Brown & William-
son's filter cigarettes.

Brown & Williamson uses spot and
network television to advertise Viceroy,
Kool, Raleigh, Belair, duMatrier, Capri

100 and Dover Long cigarettes. The
company spent $25,192,500 in net-
work television in 1967, according to
the Television Bureau of Advertising.

WNEW puts up SRO
sign for Giants football

WnNEw New York has sold out its
coverage of the New York Giants 1968
football season to seven advertisers.

Sponsors for the four preseason and
14 regular-season games are L & M
cigarettes (Compton  Advertising),
Manufacturers Hanover Trust Co.
(Young & Rubicam), Ford Motor Co.
(J. Walter Thompson Co.) and Trans
World Airlines (Foote, Cone & Beld-
ing), with Sinclair Refining Co. (Cun-
ningham & Walsh) buying one-minute
adjacencies to the games.

The pregame Pro Foothall Report,
the Half-Time Show, and the postgame

ABC-TV last week said that
among the some 30 advertisers par-
ticipating in its new daily 90-minute
variety series This Morning, Calgon
Corp. has signed for a substantial
contract. Calgon is the longest con-
tinuing sponsor of NBC-TV’s To-
night show, is a user of daytime se-
ries on ABC-TV and markets five
products nationally through its con-
sumer-products division. It is a sub-
sidiary corporation of Merck & Co.,
Pittsburgh, and places its advertis-
ing through Ketchum, MacLeod &
Grove, Pittsburgh and New York.

Among other advertisers in the

Advertisers warmly greet ‘This Morning’

show are Armour, Bristol-Myers,
Campbell, Colgate-Palmolive, du
Pont, General Electric, General
Foods, Gillette, Lehn & Fink, Min-
ute Maid, Norwich Pharmacal, Rex-
all and Warner-Lambert.

This Morning, starring Dick Cav-
ett, started on the network last week.
1t is telecast 10:30 a.m.-noon. During
the premiere week, Calgon and agen-
cy officials met with the show’s host,
L to r: Dick Cavett; John H. Lock-
hart Jr., Calgon’s advertising and
sales promotion manager; John
Weaver of KM&G, and William G.
Schulze, a Calgon vice president.
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Locker Room Report will be cospon-
sored by Pepsico (BBDO) and Equit-
able Life Assurance Society of the U.S.
(Foote, Cone & Belding.)

WNEW renewed its contract with the
Giants last November for another three
years, after covering the football team
for seven consecutive seasons. Chip
Cipolla, Marty Glickman and Al Dero-
gatis again will handle the reporting.

RAR to offer data
on empioyed housewives

“Employed Housewives—a Major
Mass Market,” a specialized study by
Radio Advertising Representatives work-
ing with Westinghouse Broadcasting
Co.’s marketing information bank, will
be introduced at the national represen-
tatives annual management meeting
March 19 at the New York Princeton
Club.

Among the findings in the study are
that 3.6 million housewives with chil-
dren under six, 9.8 million with chil-
dren under 18, work. Working house-
wives are in general better-educated,
and their family income is on the aver-
age about one-third higher than the
family with the unemployed wife, the
rep’s study points up.

The study also discloses differences
in shopping days and times, preferences
for different types of stores, brand
Joyalty, and receptivity to new products.

Rep appointments ...

» WpHO-Tv Toledo, Ohio, and Kvil-Tv
Amarillo, Tex.: H-R Television Inc.,
New York.

» KrLra Little Rock, Ark.: Edward
Petry & Co., New York.
= KsNp  Seattle; wHLL Wheeling,

W. Va.; xozN Omaha; KupL Fairway,
Kan.; x1sp Sioux Falls, S. D.: Alan
Torbet Associates Inc., New York.

» WLKN Lincoln and WDME Dover-
Foxcroft, both Maine: Vic Piano Asso-
ciates Inc., New York.

= WMprP Chicago and wesy Greenville,
Miss.: Greener, Hiken, Sears, New
York.

= Jowa Radio Network (14 stations):
Walton Broadcasting Sales Corp., Chi-
cago.

Agency appointments ...

= Tuborg Importers Ltd. has appointed
Gilbert Advertising Agency Inc., both
New York, as agency for Tuborg Dan-
ish beer. Tuborg spends most of its
estimated $250,000 budget in radio and
consumer magazines. The beer was pre-
viously imported by Danisco Inc., with
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- Tom Capra interviewing one of the many Sacramento area
servicemen in Vietnam.
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think you’ve started a sort of ‘lmproving-the-morale-&-encouraging-

he-loved-ones-of-servicemen-in-Vietnam Club’”’
1C T.E. JONES

Thank you letters. Not the pciite kind. But

selves felt about the war, so as to make the

the kind that come from the heart. Thou-  war more personal, more immediate and KOT?MSQ T e
sands of them came in response to our more meaningful to our local television KHOU-TY, Houston ~ WANE-TV, Fort Wayne
filmed Vietnam interviews with servicemen viewers.

We sent-crack teams to Southeast Asia our job.
to find out how local iigating men them-

from the Corinthian markets. Their letters tell us that we did %’ CORINTHIAN

Responsibility in Broadcasting
Represented by H-R/Corinthian Sales.



Doyle Dane Bernbach, New York, as
agency.

» Motorola Inc., Chicago, moves na-
tional advertising account of its con-
sumer products division from Leo Bur-
nett Co. to Clinton E. Frank Inc. Ac-
count bills in excess of $5 million a
year.

» Air West Inc., San Francisco, pro-
posed airline to result from anticipated
merger of Bonanza Air Lines Inc.
(Phoenix), Pacific Air Lines Inc. (San
Francisco) and West Coast Airlines
(Seattle), has appointed McCann-
Erickson Inc. to handle its projected
$1.5 million annual account. Appoint-
ment was made following presentations
by agencies handling each of the exist-
ing accounts. McCann-Erickson handles
West Coast, J. Walter Thompson has
Pacific and MacManus, John & Adams
serves Bonanza. Air West will be su-
pervised out of McCann’s San Francis-
co office.

» Mrs. Paul's Kitchens, Philadelphia,
has appointed J. M. Korn & Son for
frozen prepared vegetables and Lee
Keeler Inc. for frozen dinners and
specialty items. Aitkin-Kynett Co. Inc.
will continue to handle advertising on
the frozen prepared seafood line. All
agencies are in Philadelphia.

» National Bank of North America
moves its account from Reach McClin-
ton to Hicks & Greist, both New York.
The bank has used radio and television
in the past. The account bills an esti-
mated $1 million.

‘Electography’
makes its debut

The 3M Co., St. Paul, Minn., held
the first in a planned series of advertis-
ing agency and industry presentations

in New York

0 last week aimed

at popularizing
the term “electog-
raphy’’ to con-
note the growth
and development

ments surround-
ing video taping.

Jack W. Sav-
idge, marketing
manager for 3M’s
magnetic produc-
tions division, told a group of program
and commercial production executives
from BBDO, Young & Rubicam and
MacManus, John and Adans that elec-
tography is *“a production technology
that combines modern video tape, the
electronic camera and related equip-
ment with the growth of professional
expertise and art in using them to make
motion pictures.”

The assembled advertising executives
saw a 10-minute film on electography
produced by the Videotape Center
(owned jointly by 3M and Metro-Gold-
wyn-Mayer) that focused on the new
technology that has developed in the
production of tape commercials and

Mr. Savidge
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of various ele- -

programing.

The 3M promotion in support of
electography begins this month with ad-
vertisements in business and profession-
al publications and will continue with
special exhibits at the National Asso-
ciation of Broadcasters’ convention in
Chicago March 31-April 3 and the
meeting of the department of audio
visual instruction of the National Ed-
ucation Association in Houston March
25-27. Presentations will be made on
behalf of electography to advertising
agencies, producers, advertisers and
educational and public-service organiza-
tions, according to Mr. Savidge.

Also in advertising ...

Now, now = RKO General Broadcast-
ing National Sales released last week an
updated version of its 12-minute color
film originally released last year, and a
20-page booklet of marketing informa-
tion on the “Now Generation,” con-
sumers between 18 and 34.

New in New Haven = Van Leeuwen
Advertising Inc., has set up shop at 200
College St.,-New Haven, Conn., it was
announced by president Louis Van
Lecuwen. New agency offers complete
advertising, marketing and public rela-
tions services.

Butler moves = John C. Butler & Co.
has moved to 205 East 42d Street, Suite
1215, New York 10017, telephone:
(212) 899-6161. The representative
firm was at 500 Fifth Avenue.

Set manufacturers tune out ACTS

ANGERED BY COLD SHOULDER, UHF GROUP TAKES ITS CASE TO FCC

An informal meeting that had been
conceived as a means of permitting
UHF broadcasters and TV-set manu-
facturers to exchange ideas on the de-
velopment of UHF-set tuners appeared
to have failed in that respect last week.
What the meeting did produce was
bitter feelings among broadcasters.

The All-Channel Television Society,
the UHF trade association, made it
clear after the closed-door meeting in
Washington Tuesday that it had given
up on informal get-togethers with Elec-
tronic Industries Association members.
ACTS issued a statement saying it would
ask the FCC to conduct a formal en
banc inquiry on the tuner matter.

ACTS leaders were incensed at the
absence of set manufacturers Tuesday.
Representatives of three tuner manu-
facturers (none of them EIA members)
were present, and two discussed im-
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proved tuners that, they said, would be
in production in about a year. But
Charles N, Hoffman, a vice president of
Warwick Electronics Inc., and chairman
of the EIA consumer products division,
was the only set-manufacturer repre-
entative present. :
And, ACTS spokesmen said later,
only the set manufacturers can give
them the specific information they want
as to whether and when improved new
tuners will be ordered for their sets,
and for what price sets; the broadcast-
ers’ concern is lower-priced sets.
ACTS Representatives = ACTS was
represented at the meeting by William
Putnam, Springfield Television Broad-
casting Co.; David M. Baltimore, WBRE-
Tv Wilkes-Barre-Scranton, Pa.; Warren
P. Williamson III, wkBN-Tv Youngs-
town, Ohio; David Steel Sr., wcTU-TV

Charlotte, N. C.; Robert F. Adams,
executive secretary of ACTS, and
Martin Firestone, counsel for ACTS.

“QOur big complaint,” said one ACTS
spokesman, “is that the manufacturers
are not giving us the kind of tuner that
is possible under the present state of
the art.” He said ACTS is not demand-
ing—for now—that single knob tuning
be built into all sets—that might not be
possible at reasonable cost within pres-
ent capabilities.

But UHF broadcasters are concerned
over the fact that, he said, viewers fre-
quently have a more difficult time tun-
ing in UHF channels than they do VHF
channels. “This is not only separate
treatment but separate and unequal
treatment,” he said. It is this matter of
“comparability” that ACTS wants to
discuss with set manufacturers.

Jack Wayman, vice president of EIA’s
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Rank Taylor Hobson
Varotal V lenses

now fit ali
major TV cameras

Hurray!

That means that | can keep my favorite
Varotal V lens when | buy my new camera.
No matter what | choose?

Right. In addition to all monochrome
cameras and RCA color cameras, our
lenses now fit General Electric, Norelco,
Sarkes Tarzian and Marconi color
cameras.

And that means when | buy a new camera
and need a new lens, | can order the
camera with a Varotal V?

Right again. Our lens fits 2-tube, 3-tube,
and 4-tube color cameras. Image Orthi-
con, Plumbicon, and Vidicon.

How did you do it?

With a new Lens-Pak developed by Rank
Taylor Hobson.

Does it work as well as a lens without the
pak?

Better. The focal length of the Varotal
lens can be easily changed by finger-tip
control. And the Lens-Pak has a *'ride the
rails’’ device that allows ‘‘close-up’ focus-
ing to less than 1 inch.

Hmmm. Sounds like something | should
look in on.

Fine. Why not look in on us atthe NA B
Show, Booth 251.
kook ok
While you're there, we'll show you the
newest thing in color T.V. monitors and in
color title card and transparency scan-
ners. And we have another electronic
device on display that takes unusable
color film and applies calibrated gamma
correction to make the film acceptable
for T.V. use.
ALBION OPTICAL COMPANY

260 N, ROUTE 303 WEST NYACK, N. Y.
Sole U. 5. Agents for

Rank Taylor Hobson
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consumer products division, confirmed
the impression that neither side had per-
suaded the other at the meeting. He
indicated that the kind of tuner com-
parability ACTS’s members want would
run the price of UHF tuners to a point
where buyers would balk.

Costs Would Climb = He noted that
manufacturers pay less for UHF tuners
than they do for VHF tuners. But if a
manufacturer paying $3.50 for a VHF
tuner (which comes to about 30 cents
for each of the 12 channels) were to
put a comparable UHF tuner in his set
he would have to pay $21 (30 cents
for each of 70 channels)j—with the
result that $42 would be added to the
retail cost of the set. He said the aver-
age factory cost of the current UHF
tuner is $3 to $4, which adds $6 to
$10 to the retail price.

Mr. Wayman also referred to an EIA
statement on the present state of the
art of television sets’ all-channel capa-
bility in rebuttal to ACTS’s complaints
that manufacturers are dragging their
feet in building improved tuners into
their sets. The statement notes that
tuner costs have been decreasing over
the years while improvements have been
made in them.

The statement also noted that all-
channel set saturation is being achieved
at a faster rate than had been expected
when the all-channel act, requiring all
sets shipped in interstate commerce
to be capable of receiving UHF as
well as VHF signals, became effective
in April 1964. Former Chairman New-
ton N. Minow had predicted that 75%
of the nation's sets would have all-chan-
nel capacity by 1972, but the statement
says this point will be reached by 1970.

Reason for Absenteeism = There was
also a clue in the statement as to why
set manufacturers stayed away from a
meeting where they were likely to be
pressed for details on their plans. It
said that the industry is “highly com-
petitive” and that “any UHF tuning
innovation in the distant future and
even in the new model lines to be in-
troduced in June by individual com-
panies is proprietary information.”

The meeting was set up by the office
of Commissioner Robert E. Lee, who is
chairman of the government-industry
Committee for All Channel Broadcast-
ing, whose primary function is to boost
UHF development. The meeting fol-
lowed by a day a CAB session at which
UHF broadcaster feelings on the tuner
issue were made plain. Mr. Putnam said
it is “a fraud on the public to sell them
a cheap tuner.”

Sarkes Tarzian of Sarkes Tarzian
Inc., a tuner manufacturer who attended
both meetings, said on Monday that “a
reasonably economic way” must be
found before UHF-VHF equality in
tuners could be obtained. He said UHF
tuners now do “much more” than VHF
tuners. :
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One-knob all-channel
tuner revealed by Oak

Oak Manufacturing Co., Crystal
Lake, IIl., for 20 years a major sup-
plier of television tuners and related
components to set manufacturers, has
developed a single-knob controlled all-
channel VHF-UHF tuner. It also is
highly compact and is said to have
greater stability through use of thick-
film integrated circuit modules. Until
now TV sets have required two tuners
and two knobs to tune both VHF and
UHF channels.

Volume production of the new tuner
is expected later this year. Set manu-
facturers currently are receiving sam-
ples of the device and patents are pend-
ing. Oak Manufacturing is a division
of Oak Electro/netics Corp.

The tuner also provides optional
detent positions for up to a dozen chan-
nels each in both VHF and UHF, thus
permitting the viewer to snap-lock
easily from channel to channel, a fea-
ture not previously practical in the
UHF band. The new tuner measures
only 1% by 3% by 4 inches.

Qak also is introducing a new inte-
grated<circuit VHF tuner as well as
printed inductance switch sections for
use in tuners.

New Oak tuner

ACTS last fall had requested the
commission to arrange a meeting with
EIA members as a follow-up to a letter
in which Chairman Rosel H. Hyde had
queried set manufacturers on their
plans for improving set tuners (Broap-
CASTING, Oct. 16, 1967). ACTS said the
question of how UHF tuning devices

could be improved might best be re-
solved through such a meeting.

Second Meeting ® Members of Com-
missioner Lee’s staff said Tuesday a
second meeting, this time with set manu-
facturers present, might be helpful. But
ACTS, in its statement, said it had no
confidence any more manufacturers
would attend a second informal meet-
ing than attended Tuesday’s session.

“Therefore,” it said, “the All-Chan-
nel Television Society will [this week]

‘file with the FCC a letter requesting the

commission, by the adoption of a formal
public notice, conduct a formal en banc
inquiry for the purpose of exchanging
views with respect to the proper de-
velopment of all-channel tuners and
related equipment.”

The tuner-manufacturer representa-
tives who discussed the improved UHF
tuners their companies were working on
were Ralph Benson, of the Standard
Components Division of Standard Kolls-
man Industries, and Edward D.
Chalmers, of the Oak Manufacturing
Co. division of Oak Electro/netics
Corp. (see story at left).

A commission news release on the
meeting reported that the manufac-
turers’ representatives said the new
equipment would give UHF-TV tuning
the ease and facility now available for
VHF-TV and would not “significantly”
affect the cost of the inexpensive sets
for which they were designed.

Push Buttons, Too = The release
quoted the manufacturers as saying that
the tuners embody completely new con-
cepts and will be compatible with auto-
matic frequency control devices to
eliminate difficulty in precise tuning and
will incorporate easy tuning devices, in-
cluding push buttons.

And, “in the face of criticism of in-
adequate efforts to include in TV sets
an effective UHF tuner comparable to
a VHF tuner,” the release added, “the
manufacturers emphasized that only re-
cently has development of transistors
permitted the advanced technology
needed to design new tuning devices.”
ACTS's representatives, however, re-
mained unimpressed. “We don't know
when or whether the set manufacturers
will put them in their sets,” one said.

Some ACTS members last week indi-
cated the association is considering peti-
tioning the commission to require set
manufacturers to provide for compara-
bility in UHF-VHF tuners. ACTS sub-
mitted a memorandum at the Tuesday
meeting that concluded that the com-
mission has the necessary authority
under the All-Channel Receiver Act.
The memorandum says that the author-
ity is “explicit” in the language of the
act and “implicit” in the legislative his-
tory of the law, which empowers the
commission to insure that all sets are
“capable of adequately receiving” all
television signals.

And Commissioner Lee, at the CAB
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meeting on Monday, said that he feels
that the law could “conceivably” be
construed as providing the necessary
authority. He said he reached that posi-
tion after discussing the matter with the
commission’s general counsel, Henry
Geller.

ElA, however, disagrees. In the state-
ment issued by Mr. Wayman, it said
that the commission, which had urged
adoption of the all-channel bill, “made
clear its purpose [was] to obtain only
the most limited authority needed to
accomplish the statutory goal of assur-
ing that receivers are capable of
efficiently receiving all channels and
that it would seek to insure adequate or
effective capability of all-channel re-
ception and not the best poss:ble capa-
bility.” .

Interim use of
vacant chann'els

Alan Boyd offers plan-
to EIA; assomatlon

outlines hew. prolects

A new proposal for the relief of
spectrum-hungry land mobile services
on an interim basis was made last week
by Alan S. Boyd, secretary of trans-
portation.

Recommending that land mobile serv-
ices be permitted to use unassigned
radio frequencies on-a temporary basis
until the primary user claims them, Mr.
Boyd also proposed-a new wrinkle in
land mobile spectrum management' the
leasing company.

Mr. Boyd’s plan was broached in a
speech to Electronic Industries Asso-
ciation members, meeting in Washing-
ton for EIA’s spring conference.

Proposed Method = Under the Boyd
plan, a private or cooperative leasing
company would be established in vari-
ous markets dedicated to providing cir-
cuits and leasing equipment to land
mobile services. It would have the right
to use any or all unused frequencies in
the area, both government and non-
government. If a UHF television chan-
nel were used, Mr. Boyd pointed out,
and the FCC finally made a grant on
that channel, the leasing company would
relinquish it and either replace or adapt
equipment for another unused fre-
quency. One TV channel, Mr. Boyd
noted, would accommodate 240 mobile
radio channels. “While that channel
remains unused for television, why can’t
it be devoted to another worthwhile
use?” Mr. Boyd asked.

Mr. Boyd referred to the situation in
BROADCASTING, March 11, 1968

New York where the city’s police de-
partment has been using frequencies
assigned to the forestry service “on the
sound premise that timber is not, a
major industry in Manhattan.”

In Los Angeles, Mr. Boyd said, there
are 450 usable mobile channels in por-
tions of the spectrum not being used
for which equipment is available im-
mediately. And, he noted, minor modi-
fications of existing equipment could
make another 300 channels usable within
six months. This is a 40% increase in
land mobile communications capability,
he said.

Cites Immediate Relief = “The beauty
of the secondary-user plan,” he con-
cluded, ‘“‘is that it would permit the use
of a valuable resource to the fuller ad-
vantage of everyone without ‘disturbing
the existing primary-allocation formulas
in any way. It would provnde immediate
relief. It would permit revision of the
basic primary-allocation system if, at a
later time, that should become feasible.”

There was no comment from the FCC
on Mr. Boyd's idea. From unofficial

sources, however, it was ledrned that

some commissioners and staff believe
the Boyd plan may have some merit.

Other highlights of the EIA meeting:

# New EIA members, all in con-
sumer products, are Admiral Corp.,
Packard-Bell Electronics Corp., Bell &
Howell "Co., and Lear-Jet Industries
Inc. Admiral withdrew from the asso-
ciation about 10 years ago; Packard
Bell, three years ago. Bell & Howell and
Lear-Jet are first time members. :

» A pilot program on reporting retail
sales and inventories in the consumer
products area was authorized, with a
report on its feasibility due.in time for
the next EIA meeting in June. At the
present time, EIA collects information
on consumer products production and
distributor sales and inventory.

w EIA President Robert W. Galvin,
Motorola, was authorized to continue
merger negotiations with the Associa-
tion of Electronic Manufacturers, a
trade organization whose members in-
clude parts and accessory makers sell-
ing through sales distributors.

» Instituted its $100,000 service train-
ing program with a first class for mili-
tary servicemen awaiting discharge at
the Great Lakes Naval Training Center
in Glencoe, Ill., with plans to enlarge
this program to encompass 20 military
posts in 10 states within six months.
The program is aimed at developing
television technicians for home service
calls.

» Due April 1 is a consumer products
division yearbook, first of its kind, that
will consolidate all information and
statistics on home entertainment prod-
ucts in one volume. The yearbook also
will contain a chronology and a history,
as well as general sketches of how TV,
radio, phonographs and tape recorders
work.

‘Beam-tilt’
moves ahead

CAB meeting told
FCC to approve new
UHF measurement plan

The joint FCC-industry Committee
for the Full Development of All-Chan-
nel Broadcasting (CAB) held its month-
ly meeting at FCC headquarters last
week with the presumed intent of meet-
ing the commissioners and -giving the
commissioners a chance to meet if! Not
all could make it. Absent were Chair-
man Rosel H. Hyde and Commissioners
Nicholas Johnson and James J. Wads-
worth.

But that didn’t impede coverage of a
full agenda of items concerning UHF
broadcasters in an all-day meeting that
was marked by some acrimonious dia-
logue between ' UHF and a repre-
sentative of the Electronic Industries
Association, and that spilled over into
a closed-door huddle with tuner manu-
facturers the next day (see page 54).

The broadcasters, however, received
some good news. Commissioner Robert
E. Lee, CAB chairman, said the com-
mission staff has been given orders to
draft an approval in the so—caIIed
“beam-tilt” proceeding.

The proceeding was urged by WKBN-
Tv Youngstown, Ohio, last April. At
stake is the present method of determin-
ing a TV station’s field intensity con-
tours, which UHF owners claim is de-
priving them of carriage by CATV sys-
tems within their television stations’
service areas.

The proposed rule change would spec-
ify that the power in the pertinent ver-
tical direction shall be used to predict
the distance to a station’s grade A and
grade B contours. UHF’s normally use
narrower vertical beams and more elec-
trical beam tilt than do VHF’s in order
to obtain greater effective radiated pow-
ers and better close-in coverage. The
present rule states that only the hori-
zontal power is to be used in predicting
those contour distances.

But the UHF’s claim that with their
increased tower heights and higher-gain
antennas, any power directed in the
horizontal plane is wasted and in effect
has no practical significance in a TV
station’s coverage. It would be more
meaningful, they claim, to use the power
a station radiates in the direction of the
horizon to compute the distance to the
contours. Location of these predicted
lines. the UHF’s note, is virtually the
“absolute determinant” as to carriage
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CBS Radio President Clark B.
George last week scored FCC delay in
testing and approving a system for
automatic emergency alerts via home
radios, a prototype of which, Home-
alert, has been developed by CBS
Laboratories.

Addressing a meeting of the At-
lanta Broadcasting Executives Club,
Mr. George pointed out that the
only commission action on this ques-
tion since 1964, when CBS sub-
mitted its system for approval, has
been inconclusive field tests during
January 1967, and that no other ac-
tion has been scheduled.

He said: “All over the U.S. in
recent years mayors, governors, and

FCC inaction on Homealert system criticized

other local, state and national offi-
cials have had plenty of reason to
wish they could contact their com-
munities on a moment’s notice. We
can be certain there will be more in
years to come.

“Virtually everybody has a radio.
In fact, there are many more radios
than people in the U.S. If the FCC
were to just give the word, every
radio made from now on could in-
clude a device such as the one CBS
developed.”

The Homealert system operates on
a broadcast subaudible signal that
switches radios on and tunes them to
a preselected station for an emer-
gency announcement.

of their stations by CATV's in their
service areas.

(It’'s understood that there is no
commission action pending on a pro-
posed rule change that would have an
effect in many cases of reducing UHF
stations’ predicted grade B contours by
revising methods of computing such
coverage [BROADCASTING, May 1, 1967].
Presumably such action won't be taken
until after commission consideration on
a rulemaking proposed by engineering
firm Kear and Kennedy two weeks ago.
The firm urged exploration of possi-
bilities of using actual field-strength
measurements to determine station cov-

erage, instead of present theoretical
field-strength  charts [BROADCASTING,
March 4].) :

UHF Tuners » CAB-invited com-
ments from Jack Wayman, staff vice
president of EIA’s Consumer Products
Division, on UHF tuner developments
provided the framework for a brief, but
heated dialogue on what the UHF’s
feel the TV-set manufacturers should
provide in the way of tuning conveni-
ence (one knob, detent tvoe, see page
54), and what the manufacturers say
cannot now be provided at a “reason-
able” cost, principally because of little
customer demand for such convenience.
The dialogue turned more toward a
discussion of whether manufacturers
should or could create a demand for a
convenient UHF tuner before it was
suggested that the closed meeting on
Tuesday would answer some of the
broadcasters’ questions.

A resolution that would consolidate
two separate commission proceedings
dealing with CATV was passed by the
CAB. It recommends that whatever
consideration the commission “may un-
dertake” in two aspects of the Com-
munity Antenna Relay systems (CARS)
proceeding it should be consolidated
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with a request made by the All-Channel
Television Society to adopt rules li-
censing CATV systems. Both aspects of
the CARS proceeding involve transmis-

sion of locally originated CATV pro-

graming (BROADCASTING, Oct. 23, 1967,
Feb. 19). As noted by counsel for
ACTS, the resolution reflects that or-
ganization’s continuing concern with
CATV head-end program origination.

In other actions:

= The CAB voted to abandon recom-
mendation of a prospective Standard
Rate & Data Service practice that would
place the letters “UHF” onto listed
station call letters.

= CAB also set up a subcommittee to
follow the progress of the commis-
sion’s hearing on AT&T’s rate structure.
Several broadcasters complained that
they were paying higher cable costs for
independent programing based on a few
hours a week of use of transmission
facilities. The subcommittee named:
Fred Weber, Rust Craft Broadcasting
Co.; W. Robert McKinsey, WJRJ-TV
Atlanta; William Hyland, Sports Net-
work Inc.; Howard W. Pappert, AT&T,
and William Carlisle, National Associa-
tion of Broadcasters.

» ACTS will undertake a mail survey
to ascertain what problems UHF’s have
in obtaining netwo:rk affiliation or in
obtaining network programing that af-
filiates don't take.

CAB members also heard three pres-
entations by rating service representa-
tives. A. C. Nielsen Co.’s Gale Metzger
reported in essence that while network-
affiliated UHF's get audiences, generally
independent UHF’s in competition with
VHF’s must provide strong programing
in order to generate audience. American
Research Bureau’s R.R. Ridgeway re-
ported an approach to ethnic measure-
ment with ARB’s personalized dairy
technique used in the San Antonio, Tex.,

market. Med-Mark Research’s Albert
B. Petgen reported that, in effect, al-
leged built-in biases in the diary tech-
niques were responsible in part for a
poor showing of UHF audience.

The presentations were not made
without a few moments of controversy
however. The ARB representative
pointedly refused to say, when asked,
how much more expensive his survey
technique was over conventional diary
methods. The Nielsen representative
wanted the use of its figures in the
Med-Mark report corrected. Several
UHF broadcasters indicated somewhat
petulantly they would prefer the use of
electronic metering techniques, but
wanted to know why they couldn’t be
used outside of certain restricted areas.
The services said they were willing to
provide the technique if the UHF’s
were willing to foot the costs.

NAB asks for delay -
on CARS comments

The National Association of Broad-
casters has requested the FCC to ex-
tend for 120 days the deadline for
comments on the commission’s pro-
posal to permit CATV systems to use
microwave facilities to relay original
programing.

NAB, in a petition filed last week,
said the additional time is needed to
prepare comments on the whole range
of issues involved in the general ques-
tion of CATV program origination.

The commission issued its notice of
proposed rulemaking last month in
concluding a proceeding in which it
established a new service—Community
Antenna Relay Service (CARS)—in the
12,700-12,950 mc band for CATV sys-
tems using microwave (BROADCASTING,
Feb. 19).

The order effectively bars CARS Ili-
censees from transmitting original pro-
graming by limiting the use of CARS
frequencies to the relay of broadcast
signals. There had been no such limita-
tion previously on the use that CATV
systems could make of microwave. And
there are no restrictions on CATV sys-
tems that do not use microwave.

Accordingly, the commissioner posed
a rule that would permit CATV systems
to use CARS frequencies to serve as
additional outlets for community self-
expression. It noted that it had already
found that such service would be in
the public interest, but raised a number
of questions as to the desirability and
technical feasibility of the proposal.

Broad Implications = NAB, in its
petition, said that the proposal has
“much broader implications” than
those indicated in the proposal. “We
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submit that the commission should not
approach such an important question
on a piecemeal basis. . . . To make
frequencies available for program orig-
ination before an over-all policy on the
matter has been established would be
akin to putting the cart before the
horse.”

The present deadline for comments
and reply comments—March 22 and
April 2—will not provide sufficient time
to prepare comments on the varied
issues involved, NAB said. It asked that
the deadline for comments be moved
back to July 22.

Among the issues NAB said should
be considered is whether the proposed
use of the spectrum should be author-
ized at a time when studies are under-
way—by the commission, among others
—on the availability and use of the
spectrum.

Other Questions * NAB also said the
commission should consider a host of
possible limitations on systems trans-
mitting CATV-originated programing.
The commission specifically asked for
comment on whether commercials
should be barred, but NAB said there
is the broader question as to whether
CATV-originated programing trans-
mitted on microwave should be sub-
jected to the same obligations imposed
on broadcasters. These would include
a prohibition on the dissemination of
gambling information and obscene or
pornographic matter, as well as the re-
quirements of the equal-time law and
the fairness doctrine.

Other questions reflect broadcasters’
traditional concern over the emergence
of CATV as a fullfledged competitor.
One asks whether the commission
should “authorize the use of radio fre-
quencies to foster the growth of hybrid
CATV-pay-TV.”

Another asks whether “CATYV should
be permitted to originate entertainment
programs such as movies, sports, etc.,
in competition with the very broadcast
signals which form the basis of the sys-
tems’ operations.”

And, NAB asks, “should the commis-
sion permit the use of licensed micro-
wave facilities to be used as part of an
eroding process which would siphon
off popular programs from free televi-
sion available to all and make those pro-
grams available only to persons who
are economically and geographically in
a position to pay the CATV subscrip-
tion fee?”

FCC aiters nighttime rule

The FCC has amended its rules to
permit nighttime coverage requirements
for class II and class III station assign-
ments to conform with those for class
1I-A stations operating on certain class
1-A channels. The rules now stipulate

BROADCASTING, March 11, 1968

that a proposed new or changed night-
time operation must provide a first pri-
mary AM service to at least 25% of
the area or population to be served. The
rule became effective March 8.

Rogers’ X-ray bill
passed in subcommittee

A House subcommittee has approved
a bill empowering the Secretary of
Health, Education and Welfare to set
standards regulating the amount of
radiation emitted by color-TV sets and
other devices. The bill was supported
by the Electronic Industries Associa-
tion, which helped draft it.

The measure (H.R. 10790) is an out-
growth of hearings held last month by
the Health Subcommittee of the House
Commerce Committee on a Public
Health Service survey of X-radiation
levels of color-TV sets (BROADCASTING,
Feb. 5). Representative Paul Rogers
(D-Fla.), who conducted the hearing,
also was the bill’s sponsor.

After declaring a standard for any
product, manufacturers would have be-
tween one and two years to comply.
Violators would face fines of up to
$1,000 for each offense to a ceiling of
$200,000.

Land-mobile report
open for comment

The report of the Advisory Commit-
tee for the Land Mobile Radio Services
has been incorporated in a formal FCC
docket. Its number is 18060.

The docket will contain the report
itself, the minutes of the standing and
executive committees, copies of the in-
dividual reports of the various working
groups, and any relevant comments and
cotrespondence.

The purpose, the commission said in
making the announcement last week, is
to facilitate public access to the mate-
rial. Comments are not being invited,
although they may be submitted.

The report, which was submitted to
the commission on Nov. 30, 1967, con-
tains the findings of a government-in-
dustry committee that made an exhaus-
tive study of the possibility of getting
additional use of the spectrum now al-
located to land-mobile radio {BroaD-
CASTING, Dec. 4, 1967).

It has stirred considerable contro-
versy as a result of .its conclusion that
land-mobile needs additional spectrum
space—and its implication that the ad-
ditional space should come from that
part of the spectrum now reserved for
television.

PROCESSOR.

NEW HOUSTON FEARLESS COLOR-
MASTER IS USED BY MORE TV
STATIONS—OVER 60 RIGHT NOW—
THAN ANY OTHER COLOR FILM

Easy to operate; one man can do it. Durable stainless steel construc.
tion means longer life, less down time. Unique modular construction
permits easy conversion to any new process or requirements.

11801 West Olympic Boulevard,
Los Angeles, California 90064 (213) 272-4331




PROGRAMING

RTNDA throws
counter-punch

Criticizes implications
in riot commission report,
adoption of Reardon Report

The Radio Television News Directors
Association took issue last week with
critical portions of the report of the
President’s Commission on Civil Dis-
orders. The report had found that while
TV-radio coverdge of the 1967 riots
generally was balanced there is still
much room for improvement (BROAD-
CASTING, March 4).

The RTNDA response came from the
group’s president, Jay Crouse, news di-
rector of wWHAS-TV Louisville, following
@ meeting of the RTNDA board in Los
Angelés March 2-3. At the same meet-
ing the news association called for local
action to discourage implementation of
thé¢ Reéatdon Teport of the American
Bar Association which would dry up
sources of criminal trial news (Broap-
CASTING, Feb. 26).

Mr. Crouse said he was “greatly dis- -

turbed” by some implications in the
summary of the riot report from the
presidential commission headed by Gov-
ernor Otto Kerner of Illinois. He noted
the report charged that important seg-

ments of the news media: failéd to re-.
port adequately or the causes and con-

sequences of civil disorder and on the
underlying problems of race relations.

Cites Radio-TV’s Record s *“This is
totally unfair to responsible radio and
television 'stitions and newspapers who
have attenipted 1o do just what the com-
mission says was not done,” Mr. Crouse
said. “If the commission members could
have worked with RTNDA judges each
year for the pas€®i0 years, reviewing
literally hundreds of radio and TV
documentaries and special reports on
racial relations and civil disorders (re-
ports done at the local level on local
problems), I doubt they would have
made such a sweeping indictment,” he
added.’

RTNDA also expressed concern for
the commission’s recommendation that
coordination with police in reporting
riots “can be improved.” Certainly they
can, Mr. Crouse admitted, “but this
implies that coordination has been bad
in the past,” he said.

It also ignores the efforts made in
most major cities, Mr. Crouse 'con-
tinued. RTNDA further has repeatedly
discussed this problem at its national
conventions with news directors outlin-

ing their cooperative efforts with local
authorities, he said.

The RTNDA code of ethics for its
members requires responsibility in this
area, Mr. Crouse said. “In fact in some
cases we may be going too far,” Mr.
Crouse said. “The fact that the Detroit
riot went unreported for half a day (at
the urging of local authorities) raises
a real question as to the public’s right
to know what is going on,” he said,
explaining “there is a responsibility to
keep innocent bystanders from being
involved in a riot on a Sunday after-
noon drive.”

RTNDA also took issue with the
committee’s claim that the news media
could be guilty of “exaggeration of both
mood and event” in covering the 1967
riots. There may have been some in-
dividual cases of exaggeration, Mr.
Crouse conceded, *but to impugn
everyone for these few exceptions is a
serious exaggeration in itself. Particu-
larly when the commission summary
itself claims the riots pose such a seri-
ous problem for the nation that ‘if we
aré heedless, none of us shall escape
the consequences’.” o

‘Questions Approached = If the sum-
mary statement is corréct, Mr. Crouse
noted, “it would seem most difficult to
exaggerate the seriousness of the ‘mood
and the event’. The commission seems
to take a two-faced approach in this
regard.”

Concerning the free press-fair trial
issue raised by the ABA’s recent adop-
tion of the Reardon teport, the
RTNDA board called upon its members
“to take all necessary action at the local
level to prevent implementation . . .

NBC-TV schedules Rusk

NBC News announced last
week that it would cover testi-
mony on the Vietnam war by
Secretary of State Dean Rusk be-
fore Senator J. W. Fulbright's
(D-Ark.) Senate Foreign Rela-
tions Committee today (March
11) starting at about 10 a.m, and
following through to conclusion.

CBS News, in line with its pre-
vious policy statement' (BROAD-
CASTING, March 4) will present
either a half-hour or an hour spe-
cial report this evening (9-9:30
or 10-11 p.m. EST) including
highlights of the hearings and ap-
pearances by Messrs. Rusk and
Fulbright. In addition, CBS News
said it will be on standby through-
out the hearing for live coverage
of important news.

RTNDA has maintained since the
recommendations were first proposed
that they open the door to management
of crime news by the judicial and by
local law enforcement officials.”

Since the ABA has chosen to ignore
these warnings, the fight must now be
made at the local level, RTNDA said.
RTNDA urged its members “to coop-
erate to the fullest extent with other
news media in seeing that city, county
and state judicial, law enforcement
officials and elected officials are fully
informed of the real dangers of the
recommendations.”

RTNDA said it is prepared to insti-
tute court challenges to the recommen-
dations, “particularly to the provision
threatening contempt of court proceed-
ings against news media, as such court
challenges become necessary.” RTNDA
asked members to report immediately
to its freedom of information commit-
tee “any attempts to implement the
Reardon recommendations.” .

Other Opposition » In a related meet-

ing, held in Sacramento on Feb. 29,
the California Freedom of Information
Committee, which includes representa-
tives -of broadcasters and publishers
associations and various press clubs,
called an emergency session for the sole
purpose of discussing the Reardon
report. : -
" The group -was greeted with a letter
from the president of the California
State Bar, concilatory- in nature, which
assured that it will not necessarily
rubber stamp the recommendations of
the ABA. In part the letter, signed by
John H. Finger, president of the State
Bar Association said: “. . . it should be
made clear in the meantime that the
state bar is a constitution agency of the
state of California and is in no way
bound by any action or recommendation
of the ABA, which is a voluntary or-
ganization. It should not be assumed
that the state bar board of gover-
nors would agree with either the ap-
proach to the problem or the substance
of the rules recommended in the Rear-
don report.”

Mr. Finger, an attorney from San
Francisco, suggested that “an exchange
of views” take place between the state
bar and the press. His letter was de-
livered by Ben Martin, executive direc-
tor of the California Newspaper Pub-
lishers Association.

The emergency meeting in Sacra-
mento took place a day after film crews
from three Los Angeles TV stations had
been chased from covering a nonjudi-
cial hearing in Santa Ana, Calif. Crews
from XNXT(TV), KNBC(TV) and KABC-
Tv had set up cameras and lights in the
Santa Ana Chamber of Commerce
building to cover a hearing on a high-
way patrolman's complaint who said he
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Representative of NAB and NCTA who attended last
week's meeting were (seated I-r): lrving Kahn, Teleprompter
Corp., New York; Alfred Stern, NCTA committee chairman;
Robert W. Ferguson, WTRF-TV Wheeling, W. Ya., NAB com-
mittee chairman; Douglas A. Anello, NAB general counsel,
and John T. Murphy, Avco Broadcasting Corp., Cincinnati.

Standing (1-r): Walter Scheier, special NCTA copyright
counsel, New York; Paul Comstock, NAB vice president
for government affairs (partially hidden); Wally Briscoe,
NCTA executive director; Jack Crosby, Gencoe Inc., Aus-

tin, Tex.. NCTA chairman; Richard Dudley, WSAU Wausau,
Wis.; Robert Beisswenger, Jerrold Corp., Philadelphia;
Bruce E. Lovett, NCTA general counsel; Arch Madsen,
KSL-TY Salt Lake City; William Carlisle, NAB vice presi-
dent for television; Charles H. Tower, Corinthian Broad-
casting Corp., New York; Willard Walbridge, KTRK-TV
Houston, and Ralph Demgen, Willmar Video Inc., Will-
mar, Minn.

Not present was John F. Dille Jr, Communicana Group
of Indiana.

was fired for not giving out enough
tickets, when they were ordered to leave
the building. Robert Hill, hearing officer
for the California state personnel board,
told the TV crews that there would be
no news filming. He said the radio and
TV newsmen could stay but no tape
recording would be allowed. Asked by
what authority he was taking this ac-
tion, Mr. Hill said it was policy of the
state personnel board not to permit
radio-television coverage of its proceed-
ings.

Four Star, Morris settle

The William Morris Agency Inc,
Beverly Hills, Calif., last week accepted
an undisclosed sum in settlement of a
debt owed by Four Star International
Inc., North Hollywood. The debt, for
commissions due on the sale of nonnet-
work television shows, is estimated to
be under $1 million. Abe Lastfogel,
president of William Morris, said that
the talent agency “will be happy to
assist” Four Star International attain its
“dynamic plans” for future growth.
David B. Charnay, president and chief
executive officer of Four Star Interna-
tional (formerly Four Star Television),
cited the settlement as a major step in
the rehabilitation of his television pro-
duction and distribution organization.
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NAB, NCTA meet
on copyright issue

For the first time in three years the
National Association of Broadcasters
and the National Cable Television As-
sociation have held formal talks aimed
at producing a bi-industry agreement
on CATYV copyright.

Last week in Washington, representa-
tives of the two groups met in what
was termed a friendly atmosphere.
Although the exact points of agreement
and disagreement and the extent of each
was being kept quiet, representatives of
both groups indicated that something
concrete could come out of the next
meeting, tentatively set for April 10 in
Washington.

The meeting, which ran from 10 a.m.
to after 3 p.m., included a point-by-
point discussion of the material cov-
ered by the Hatch-Stern ad hoc broad-
caster-CATV copyright committee that
met throughout last summer. The
Hatch-Stern meetings (George C.
Hatch, xurtv[Tv] Salt Lake City, and
Alfred R. Stern, Television Communica-
tions Corp., New York) were attended
at one time or another by 26 broad-
casters, 20 cable operators plus NAB
and NCTA personnel.

The outgrowth of that series of
meetings was general agreement in many
areas, but continued disagreement on
two points: Should CATV origination
of entertainment programs and/or
commercials change the CATV’s copy-
right obligations, if any, in the car-
riage of station signals, and should
CATV carriage of outside signals in
underserved areas pursuant to compul-
sory copyright license be subject to re-
strictive covenants contained in broad-
caster-copyright contracts (BROADCAST-
ING, Dec. 18, 1967).

It was understood that the general
feeling following last week's NAB-
NCTA meeting was that more progress
had been made in that one session than
in all the Hatch-Stern meetings.

Mendelsohn signs NBC pact

Lee Mendelsohn Film Productions,
Hollywood, has signed a long-term
agreement with NBC-TV for the joint
development of TV specials, it was an-
nounced last week. The Mendelsohn
firm will produce a minimum of two
programs a year for NBC-TV. Already
in development are five specials, includ-
ing Children’s Letters to God, The
American Woman, Hi and Lois, The
Builders and a sequel to The Fabulous
Funnies, recently on NBC-TV.
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With sales healthy and program-
ing firm, ABC-TV last week was pro-
nounced ready for what may be a
most critical 1968-69 season, the first
following buffeting during two years
of an ABC-International Telephone
Telegraph Corp. merger that never
came off.

The reading came from Elton H.
Rule, ABC-TV’s president of six
weeks on the job, who in an inter-
view with BROADCASTING said that
six weeks was obviously not long
enough to “evolve a policy” but su-
fficient time for him to become
“pleasantly surprised” with the pass-
ing of a “dilemma” and the network
“turning the corner.”

Mr. Rule, former vice president
and general manager of ABC-owned
KaBc-Tv Los Angeles, was elected
president of the television network
about a week after ABC’s bid to
merge with ITT was rejected (BroAD-
CASTING, Jan. 8, 15).

During the interview, Mr. Rule
discussed his network from the point
of view of sales, programing and
general prospects. In the programing
area, Mr. Rule talked fully about the
1968-69 season for which ABC had
just set its schedule (see story, page
63).

He said the network was “very
optimistic” in the sales area, that
early program buys as against par-
ticipations were “heartening” and
that second- and third-quarter sales
were doing well. He estimated that
ABC-TV is running 25% ahead of
last year in business placed in the
fourth quarter in context of a
“stronger economy” with advertisers
showing ‘“confidence in our sched-

ule.”
Bigger buyers for the fall include
automobile makers  Oldsmobile,

Chevrolet (Bewitched) and Ford
(FBI); Bristol-Myers, Noxema, S. C.
Johnson, Colgate-Palmolive, Quaker
QOats (Bewitched) and J. B. Williams
(The Lawrence Welk Show), and
cigarette advertisers Brown & Wil-
liamson, P, Lorillard and R. J. Rey-
nolds Tobacco.

For the fourth-quarter alone (first
quarter of the new season), ABC’s
new Mod Squad (Tuesday, 7:30-
8:30 p.m.) and That’s Life (Tuesday,
10-11 p.m.) are
nearly sold out
to advertisers
though they
had only seen
scripts and not
pilots. Yard-
ley, which had
been on NBC's
Monkees, is in
ABC’s new
The Upgliest
Girl in Town
(Thursday,
7:30-8 p.m.)

The fall schedule was announced
early in the week to affiliates but
Mr. Rule said “we’ll get down to the
specifics” at the ABC-TV affiliates
convention on April 28 in Los An-
geles. More than anything else, Mr.
Rule stated, he wants to “try for a
continuing stability in programing.”
He said ABC would no longer
“change a show for change’s sake,
that's not to be the modus operandi.”

When he assumed command, Mr.
Rule said: “We were supposed to have
been in a fantastic dilemma. It was
said as many as 14 programs in the
schedule would have to be replaced
next season. At the time, our people
hadn’t seen our new programs.

“Now the impetus is with us, we
are rolling and have turned a cor-

Elton Rule finds that ABC-TV has turned the corner

ner.”

Mr. Rule said several replace-
ment shows earned places on the
new schedule while other midsea-
son changes in time periods paid off,
making “our program decisions con-
siderably easier” for the fall. He said
ABC would replace six-and-a-half
hours on the schedule.

Among the viewpoints in program-
ing presented during the interview:

= ABC is keeping to youth-appeal
shows while rounding out its sched-
ule with such veteran series as Welk
and The Hollywood Palace.

= Tuesday night, Mr. Rule would
expect, will be one of ABC’s strong-
est next season. That night is a
superb example of what Mr. Rule
said is ABC's philosophy of an un-
interrupted “audience flow” in a
given evening. “The flow,” he ex-
plained, “ought to follow” for the
full evening and “not change in each
time period.”

The line-up Tuesday is Mod
Squad, It Takes a Thief, Felony
Squad and That's Life. This follows
the flow concept while also provid-
ing full counterprograming: Mod
against CBS’s new Lancer western
and NBC’s comic Jerry Lewis; ac-
tion thriller Thief vs. Red Skelton
(CBS) and NBC’s new “comedy-
drama” Julia;, Life, musical comedy
starring Robert Morse, against an
NBC movie and news on CBS.

= No network would be expected
to continue a series that’s run a
course of several seasons on the air.
and has fallen off, but ABC no longer
will dump a show after, say, one or
two seasons without first trying vari-
ous remedies of “medical care or
surgery,” of replacing talent or
strengthening the script. “We would
rather a show stay on the schedule

Dinah Shore climbs the
Hill for royaity bill

Senators learned last week that lobby-
ing can be fun as they found Dinah
Shore on Capitol Hill seeking support
for royalty payments to recording
artists. Miss Shore was guest of honor
at a Senate party given by Senator
Howard Baker (R-Tenn.), who repre-
sents her native state, and took the op-
portunity to explain her views on a
pendirig copyright amendment that
would’ allow performers to receive com-
pensation each time a record is played
on the air. Miss Shore pointed out that
at present only composers and music
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publishers receive royalty payments.

Miss Shore was in Washington in her
capacity as national Easter Seal chair-
man to present the first sheet of 1968
Easter Seals to President Johnson in
the White House, but she had also
agreed to do some “missionary” work
for the National Committee for the
Recording Arts, headed by Stan Kenton.
The amendment she supports has been
introduced by Senator Harrison Wil-
liams Jr. (D-N. I.).

The list of legislators Miss Shore met
included Senators Thomas H. Kuchel
(R-Calif.), George Murphy (R-Calif.),
Jacob K. Javits (R-N. Y.), Robert F.
Kennedy (D-N. Y.), Albert Gore (D-
Tenn.), John Sparkman (D-Ala.), Ed-

ward V. Long (D-Mo.), Peter H.
Dominick (R-Colo.), and Representa-
tives James H. Quillen (R-Tenn.), and
Joe L. Evins (D-Tenn.).

Other stars who have lobbied for the
same cause in the past have included
Peggy Lee and Tony Bennett.

NCRA is working with some other
stars now. Rudy Vallee has said that he
will go to Washington for the cause, as
have Bing Crosby, Phil Harris and
some of the country-and-western people
from Nashville such as Chet Atkins and
Boots Randolph.

Tex Ritter is NCRA’s Nashville chair-
man and Mitch Miller is eastern chair-
man.

Last week in the Senate lobby Senator
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than replace with it an unknown
quantity. And that it be in the same
time period and that the show re-
ceive help.” ABC in the past, he said,
“experimented with change more
than necessary.”

= ABC, he said, has gained pro-
gram strength, and, he reminded, the
network was in a position of “owning
the television motion picture busi-
ness in 1968-69,” referring to “our
list of the most outstanding movie
titles in the television business” for
next season.

= A program is being implemented
immediately to improve ABC’s tal-
ent, programing development and
planning activities. Mr. Rule said this
phase would receive more budget.
Leonard Goldberg, programing vice
president, Mr. Rule said, will spend
a greater percentage of his time on
the West Coast for program-develop-
ment purposes, specifically starting
with the 1969-70 season,

Mr. Rule, who has now moved
his family to New York and is in
that city “to stay,” recalled that the
ABC-TV position after Jan. 1
“looked difficult” as the network
had been identified for two years
with an impending merger, a matter
that had been “superimposed over
anything we did.” He said ABC was
no longer regarded in the light of
what it did or what it was going to
do but “what it would do after the
merger took place.” That period, he
said, was “unfortunate, it delayed
progress.”

ABC, he said, now has a “clean
bill of health” and its plans for
financing have been made public
(BrOADCASTING, Feb. 26). The com-
pany, Mr. Rule continued, “will pro-
ceed vigorously” to get on with mat-
ters not yet completed, such as in
the colorization of all studios requir-
ing changeover. “We've been limited
in development and in financial
handcuffs,” he said.

Kennedy said to Miss
Shore:
“I don’t know what the issue is, but

you've sold me.”

reportedly

Convention anchormen picked

CBS Radio last week picked Robert
Trout and Dallas Townsend as the
anchormen for its coverage of the Re-
publican and Democratic national con-
ventions this coming summer. Mr.
Trout has covered every nominating
conventjon since 1936 and Mr. Town-
send has performed in a similar capac-
ity since 1948.
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More moves in fall chess game

ABC-TV adds two to line-up, plans to drop

‘Garrison’s Gorillas’, start season at end of September

ABC-TV has added two series, Dream
House and The Don Rickles Show, to
its fall schedule and will not renew
Garrison’s Gorillas,

These were the key decisions, affect-
ing Monday, Tuesday and Friday nights,
in firming a final line-up for 1968-69.
ABC officials last week also said the
network will not open its season earlier
than Sept. 29 (CBS-TV expects to start
Sept. 22 and NBC is unlikely to begin
earlier than that date).

In another decision, ABC plucked a
spy-adventure series, Man in a Suitcase,
from its standby list for a May 3 start
on Fridays at 8:30-9:30 as a summer
replacement for Operation: Entertain-
ment. The latter show will return in a
new time period next fall (on Friday,
7:30-8:30). Suitcase stars Richard
Bradford as McGill, a former U. 8.
espionage agent, and is produced by
ATV Limited in London.

Several weeks ago advertising agency
sources had indicated that Dream
House, a half-hour game show, was
being considered for a prime-time berth
(BrROADCASTING, Feb. 19). The new
Rickles series, also a half-hour, is a
Goodson-Todman taped production de-
scribed as a nonprize game show featur-
ing comic Rickles with celebrity guests
and panelists.

Other Changes Due » There will be
new “increments” built into several se-
ries, according to ABC-TV President
Elton H. Rule (see page 62). For ex-
ample, That’s Life, Tuesday, 10-11, will
star Robert Morse in a taped musical-
comedy show. The Avengers will
change locales next season with epi-
sodes filmed in Ireland, Scotland and
France as well as in England. In addi-
tion, that series will change the female

lead.
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The schedule:

Sunday — 7-8, The Land of the
Giants; 8-9, FBI; 9-conclusion, movie.

Monday — 7:30-8:30, The Avengers
(originally penciled in at Friday, 8:30-
9:30); 8:30-9, Peyton Place I; 9-10,
The Outcasts; 10-11, The Big Valley.

Tuesday — 7:30-8:30, Mod Squad
(originally penciled in at Monday,
7:30-8:30); 8:30-9:30, It Takes a
Thief; 9:30-10, Felony Squad; 10-11,
That's Life.

Wednesday—7:30-8:30, Here Come
the Brides; 8:30-9, Peyton Place II; 9-
conclusion, movie.

Thursday—7:30-8, The Ugliest Girl
in Town; 8-8:30, Flying Nun, 8:30-9,
Bewitched; 9-9:30, That Girl; 9:30-
10:30, Tales of the Unknown; 10:30-
11, no network programing.

Friday—7:30-8:30, Operation: En-
tertainment; 8:30-9, Dream House; 9-
9:30, Don Rickles Show; 9:30-10, Guns
of Will Sonnett; 10-11, Judd.

Saturday—7:30-8, Dating Game; 8-
8:30, Newlywed Game; 8:30-9:30,
Lawrence Welk; 9:30-10:30, Holly-
wood Palace; 10:30-11, no network
programing.

Talent show set for summer

A summer musical competition will
take over half of Jerry Lewis’s spot on
NBC-TV (Tuesday, 8-8:30 p.m. NYT)
from June 11 to Sept. 3. Showcase '68,
a series of nine talent contests filmed
in nine different regions of the country,
will conclude with a one-hour show
Sept. 3 to select a grand winner from
the nine semifinalists. The series also
will feature a different nationally known
star on each program. NBC sources in-
dicate its movie may start a half-hour
early to fill the 8:30-9 p.m. period.
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Krantz Films forms
TAPE/NET for TV

In an expansion move designed to
provide first-run programing for inde-
pendent TV stations, Krantz Films Inc.,
New York, last
week announced |
the formation of I
TAPE/NET, a |
corporate division ||
that will produce
and distribute
shows in syndica-
tion.

Steve Krantz,
president, said his
company is ear-
marking $3 mil-
lion for new pro-
graming, but added that a total of $15
million is involved in TAPE/NET prod-
uct, including $12 million in produc-
tions in Canada to which Krantz has
distribution rights. The new program-
ing, largely on tape, will be introduced
at the National Association of Broad-
casters convention in Chicago next
month and will be available for the fall
season.

TAPE/NET will make its production
headquarters in Toronto. Mr. Krantz
reported that three daily 30-minute
series are now in production. They are:
The Weaker (?) Sex, featuring Pamela
Mason in discussions with rotating male
guests such as Cleveland Amory,

Mr. Krantz

Truman Capote, Sidney Poitier, David
Merrick and Peter Ustinov; Peppermint
School, a program aimed at preschoolers
featuring Rocky Graziano and Toby
Tarnow, in which the former middle-
weight champion will conduct daily ex-
ercises, story telling and singing sessions
with youngsters, and Bingo At Home,
a participation series.

In addition, Krantz Films has a dis-
tribution contract with the Canadian
Broadcasting Corp., the CTV Net-
work in Canada and crro-Tv Toronto
for the syndication of selected program-
ing from their schedules. Among the
programs already set for distribution in
the U, S, are Festival, a group of twelve
90-minute specials, including drama,
comedy and musical; four Wayne and
Schuster specials; Show of the Week, a
series of 39 one-hour specials with
comedy and dramatic talent; Perry’s
Probe, an interview-discussion series,
starring Norm Perry; 39 half-hours of
country-and-western-music programs
with Tommy Hunter; Sports Hot Seat,
52 half-hours of in-depth interviews
with top sports figures; The Stu Davis
Show, a country music series, and Un-
cle Bobby, a children’s series.

Mr. Krantz, who was vice president
and general manager of Screen Gems
(Canada) before organizing his own
firm three-and-a-half years ago, said last
week that production from Canada is of
high quality and can be released in the
U. S. on an equitable basis because of
simultaneous exposure across the
bordet.

“An important ingredient of TAPE/

NET is that we will recapture one min-
ute of time in each program that we will
sell to a national or regional adver-
tiser,” Mr. Krantz said.

Racism charge leveled
against TV show

Plymouth may be out “to win you
over this year,” but Harry Belafonte
doesn’t think he’s included. The Negro
singer last week charged that the Chry-
sler-Plymouth Division of the Chrysler
Corp., and its advertising agency, Young
& Rubicam, practical racial discrimina-
tion against him. Mr. Belafonte made
the charge in Hollywood where he taped
a guest star appearance on the Petula
Clark special, which Plymouth will
sponsor on NBC-TV April 2.

According to Mr. Belafonte, the ad-
vertiser was against his appearance on
the show and, after he was signed to
do it, sought to have him replaced. He
also claimed that both advertiser and
agency objected to a scene near the
close of the special when, after com-
pleting an antiwar duet with Miss
Clark, she impulsively touched his arm.
He further claimed that Doyle W.
Lott, advertising manager of the Chry-
sler-Plymouh Division, demanded that
the scene be done over again. Repre-
sentatives of Y&R, according to Mr.
Belafonte, backed Mr. Lott and threat-
ened to cancel the show unless the
singers consented to redo the offend-

‘Movies’ domination of prime time
is resulting in major changes in the
TV industry according to an analysis,
released yesterday (March 10) by A.
W. Zelomek, visiting professor at the
University of Virginia’s Graduate
School of Business Administration.

Mr. Zelomek finds that expansion
of network movies “may result in
increased autonomy of affiliated sta-
tions.” As first- and second-run fea-
tures are exhausted, network-affili-
ated stations and independents will
be forced to strengthen their local
positions by more diversified pro-
graming.

Football’s TV success has encour-
aged added coverage of other sports
events, Mr, Zelomek’s analysis indi-
cates. But the increasing pigskin glut,
especially on week end afternoons,
may result in a letdown, The report

Movies, football seen as reshaping TV’s profile

finds that regional and local sports
will gain and affect national sports.

Although syndication sales have
deteriorated, Mr. Zelomek finds that
program packagers’ economic posi-
tion is not hopeless, He sees a strong
likelihood that artistic and cultural
programing may revive this segment
of the industry, and this will be a
factor in strengthening independent
stations even further.

The growth of prime-time movies
is also forcing a re-examination by
leading national advertisers of TV’s
price policies, Any loss at this time
is being offset by increased local ad-
vertising. But Mr. Zelomek pointed
out that problems of local advertis-
ing are “much more complex than
those of national TV advertisers.”

The survey showed that news and
news-interpretation programs, both at

the network and local levels, are ex-
panding and that there is concern
that there is a sufficient number of
professional journalists to handle the
explosive change. The 1968 presi-
dential election, the report indicated,
“will provide a major challenge in
television news reporting and inter-
pretation.”

The establishment of the Corp.
for Public Broadcasting will also pro-
vide a new challenge to the industry,
the report said. A negative attitude
by the industry to public TV, Mr.
Zelomek said, would be “inconsist-
ent with the post-depression Ameri-
can political and economic history.”

Mr. Zelomek is president of Inter-
national Statistical Bureau, New
York. Material for the analysis was
gather by students in Mr. Zelomek’s
marketing class.
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ing sceme.

Mr. Lott and the Plymouth Division
denied Mr. Belafonte’s charge of racism.
They issued a news release that among
other things said: “The performances of
Miss Clark and Belafonte have con-
tributed to the most outstanding TV
program in which Plymouth has been
involved.” Mr. Lott said: “This thing
is being blown out of all proportion,”
and revealed that he had approved the
segment in question after seeing rushes
of it at a screening.

Plymouth Division made it clear
that “if there was any incident during
the taping, and we are trying to check
it out, it resulted solely from the re-
action of a single individual and by
no means reflects the Plymouth Divis-
jon’s attitudes or policy on such mat-
ters.” Miss Clark has been Plymouth’s
commercial spokeswoman for the last
year.

Program notes...

NET election analysis = National Edu-
cational Television said last week it will
provide a one-hour analysis of the New
Hampshire primary Wednesday, March
13. On the 17 interconnected stations
of the Eastern Educational Network,
the show will be seen within hours of
the vote tabulation, at 8 p.m. Appear-
ing on the show will be the two news-
men assigned to cover the primary for
The New York Times, Washington bu-
reau chief Tom Wicker and national
political correspondent Warren Weaver.
They will be joined by Lester Markel,
Times associate editor, acting as mod-
erator, and Frank Burt Freidel Jr,,
Harvard University professor of history.

Decision to talk foreign policy = NBC-
TV will present a two-hour special,
“Great Decisions 1968,” on the Today
show, Monday, March 18 (7-9 a.m.)
in an analysis and examination of the
great decisions of foreign policy facing
the U. S. this year. The program will
be produced in collaboration with the
Foreign Policy Association.

End of Yorty’s term = Samuel Yorty’s
term on local television is at an end.
The celebrated mayor of Los Angeles is
making another move—a forced one.
It will take him off xHy-Tv Los An-
geles, the RKO General-owned inde-
pendent that has been carrying his
weekly discussion-interview program
for the last year. Mayor Sam, who bows
off the station on March 17, fell victim
to low ratings and insufficient adver-
tiser support. He’s being replaced by
william F. Buckley’s Firing Line. The
mayor’s TV advisers are negotiating
with other local stations for a return
of The Sam Yorty Show.
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TV speeds radio news

WRAJ Anna, I1ll., is using
closed-circuit television in a prac-
tical way: to telecast broadcast
news from the newsroom to the
announcer on duty alert to late-
breaking news.

The system, promoted on the
air as “Video News Monitor”,
enables the announcer to continu-
ously monitor the UPI broadcast
wire, often reading bulletins di-
rectly from news ticker. The
closed-circuit TV  camera is
mounted on a bracket in front of
the Teletype printer in the news-
room.

UPI also installed a modified
Teletype printer that prints lines
half the uvsual length, making pos-
sible the enlargement of letters
for easy reading.

‘Susann’ in syndication = Jacqueline
Susann and the Valley of the Dolls, a
one-hour color special on the American

IRSERH E LEVINE PRESENTS FO H
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authoress, is now being offered in syn-
dication by 20th Century-Fox Televi-
sion. It was first telecast Jan. 27 on
wapc-Tv New York.

Filmways moves = Filmways inc., for-
merly at 51 West 51st Street, New
York, has moved to expanded head-
quarters at 477 Madison Avenue. New
telephone number is (212) 758-5100.

New Location = VIA Film Ltd., pro-
ducer of television commercials, docu-
mentaries, sales and industrial films, has
moved to expanded studio and office
facilities at 333 Park Avenue South,
New York 10010; telephone (212) 777-
0100. Ira Marvin, director, and Zoli
Vidor, A.8.C., director-cinematograph-
er, founded the company last June, and
producer-art director Paul Heller be-
came third partner last fal.

WABC-FM sets up
quickie format change

In about six days waBC-FM New
York turned around its format and
over the past weekend (on March 9)
was to begin broadcasting what, for
lack of time to pick a better or differ-
ent title, is being called “now music.”

By changing, the station takes on an
entirely new sound—changing from
show tunes and some jazz with a one-
shot program devoted to a psychedelic
music sound to a new format mix of
baseball coverage and the new music
(a synthesis of elements found in con-
temporary pop, folk, electronic, “evolu-
tion psychedelic,” and soul). At the
same time, officials acknowledged last
week, the station may no longer be
affiliated with the FM service of ABC
Radio’s four services.

Except for news feeds, wABC-FM,
with the new format, is to cut away
from the FM network. Future status
of its affiliation with that service has
yet to be determined, it was indicated.
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In the second-floor of a Holly-
wood hotel that has known better
days, some 50 men and three or four
women have been taking lessons in
how to work for radio’s most ex-
haustive and expensive program for-
mat. Mostly young; Caucasian,
Oriental, Negro, they have been at-
tending a news school tutored by

executives of Westinghouse Broad-
casting Co.
A hand is raised. “When do we

interrupt a story for a live report?”
somebody asks.

“The only time you interrupt is
when an editor stands over you and
drums his fingers on the copy,” an-
swers a man Sitting at the table at
the front of the room. “Then you'll
know that the story is of such major
proportions that we all don’t have
much longer to go.”

Questioning, orienting, indoctri-
nating, testing, perfecting. The class
has been going on this way since
Feb. 19. But it really began more
than a month earlier when Westing-
house announced that kKFws Los
Angeles, a station it acquired ex-
actly a year before, would go all
news, all-the-time like two of the
group’s other stations, wiNs New
York and kyw Philadelphia (BroabD-
CASTING, Jan. 15). Last week the
class was scheduled for a dry run.
Everything to be done during a typi-
cal broadcast day was tried except
talking into a live microphone. Like
the real thing, it was an around-the-
clock, seven-days-a-week operation.
(Free-lance and part-time newsmen
handled news reports for krwB dur-
ing the training period.) But last
week’s dry run was piped into nearby
hotel rooms where Westinghouse ex-
ecutives listened and evaluated.

At 6 am. today (March 11)
KFrWB ends all try-outs and goes on

Dry run precedes KFWB's switch to all news

the air with its specially designed
all-news sound. Similar to the New
York and Philadelphia operations,
xFwB will present news reports from
its newsmen, mobile units and cor-
respondents in the field; from the
wire services, and from Westing-
house’s Washington and foreign news
bureaus. The station promises that
stories will be constantly up-dated,
new facts added, new angles pursued,
new approaches taken. Lines will be
kept open among the seven Westing-
house-owned radio stations and also
to the Washington news bureau.
Twice a day feeds will come in from
overseas correspondents. Editorials
and local reviews of cultural events
will be presented regularly.

“We'll be presenting news not his-
tory,” Gordon Davis, vice president
in charge of the Los Angeles station,
assures. “We can be compared to an
evolving daily newspaper getting out
new editions every half-hour or 45
minutes. When a major story breaks
we'll be able to have as many as 35
people covering it.”

Westinghouse has scoured the
West Coast for firstclass, experi-
enced newsmen. KFwe’s news staff of
10 has been increased some six-fold.
The station’s engineering staff of five

has doubled. The over-all staff is
now more than 100, about double its
size under KFwB’s music-and-news
format.

The bigger staff needed more
room. So XKFwB’s cramped facilities
above Hollywood Boulevard have
been ripped apart and rebuilt. The
news room has been tripled in space.
Yet the reconstruction will be used
for only a short time. The station has
been scouting locations and in about
a year may have a new facility built
from the ground up.

Lots of new equipment has gone
into the station. Portablé tape re-
corders, two-way transistors, at least
three new mobile units (making a
total of six) have been added in re-
cent weeks or are on order. A new
transmitter also is being added to
keep the station, which used to be
off the air about four hours a week,
in constant operation.

Westinghouse officials will not dis-
close how much the company is in-
vesting in the new operation, but lo-
cal observers believe kFwB will be
the most expensive radio operation
in the market.

“We're going first-class all the
way,” says Mr. Davis. It would ap-
pear that he’s not exaggerating.

‘Africa’ earns Polk
award for ABC news

ABC News was named last week
among nine winners of the 20th annual
George Polk Memorial Awards given
by Long Island University. The awards
are a memorial to Mr. Polk, a CBS cor-
respondent killed in Greece in 1948.

The winners will be given bronze
plaques and citations at a luncheon in
New York on March 28. ABC News
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was cited for its four-hour TV docu-
mentary, Africa, called “a milestone in
TV journalism.”

Other winners were Newsday, a Long
Island newspaper, for community-serv-
ice coverage; R. W. Apple Jr., New
York Times, foreign reporting; J. An-
thony Lukas, New York Times, local
reporting; Clayton Fritchey, Newsday
Specials national reporting; Catherine
Leroy, free-lance, news photography;
The Paris Review, magazine reporting;
Saul Maloff, Newsweek, criticism; Alan
F. Westin, book award.

McLendon gets green
light for no-news FM

Kost(FM) Los Angeles, which began
wearing McLendon Corp. colors as an
all-classified-ad station, has received
FCC permission to become an enter-
tainment-oriented, no-news station.

Kost was KGLA(FM) when McLen-
don acquired it in July 1966, and trans-
formed it into a classified-ad-page of the
air. The calls were changed to xabs
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‘The commission, in appreving the
station's sale in 1966, required Mec-
Lendon to file an application for re-
newal within a year, to permit an early
review of the station’s unique opera-
tions,

Last summer, McLendon notified the
commission that the plan had failed.
The station lost $86,000 in the six-
month period ending June 30, 1967,
McLendon said, and a survey was being
conducted to determine what new for-
mat should be attempted (BROADCAST-
ING, Aug. 21, 1967).

In September, McLendon filed an
amendment to its renewal application
proposing a format including a mini-
mum of 75% music, with 0.7% of the
balance devoted to public affairs and
0.3% to all other programing.

No News » The amendment said that
no news would be carried because the
survey indicates that news and talk
shows are adequately covered by the 20
FM’s and 12 AM’s in the city.

These include kFwB, which is to be-
come an all-news station today (March
11) (Crosep Circurt, Feb. 26, also see
page 66). Another station serving the
area with an all-news format is XTRA
Tijuana, Mexico. Its U.S. sales rights
are owned by McLendon.

KosT’s license renewal will run for
the remainder of the normal term for
California stations, which ends Dec. 1,
1968.

The commission vote on the renewal
was 4 to 2, with Commissioners Ken-
neth A, Cox and Nicholas Johnson dis-
senting.

McLendon’s other stations are KLIF,
KNUS(FM) and a construction permit
for ch. 27, Dallas, KILT and KzAP(FM)
Houston, KaABL-AM-¢FM  Qakland-San
Francisco, wysL-aM-FM Buffalo, N.Y .,
wNUs-AM-FM  Chicago, wwww (FM)
Detroit, and KcNp-Tv Pembina, N.D.
McLendon plans to sell KILT and KzAP
(FM) to LIN Broadcasting, and to ac-
quire wcaM Camden, N.J,, and KyxI
Oregon City, Ore.

Four Star offers
Australian cartoon

Arthur! (and the Square Knights of
the Round Table), a new cartoon series
currently in production in Sydney, Aus-
tralia, has been acquired by Four Star
Entertainment Corp. for distribution in
the U. S., Latin America and the Far
East, exclusive of Australia and New
Zealand.

Four Star will introduce the series
at the National Association of Broad-
casters’ convention in Chicago and will
release it for presentation next fall.
Arthur! is a series of 39 fully animated
half-hour color cartoons with bridges
for a total of 117 individual segments.
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Taft, Nicholson-Muir
to syndicate new series

The second series in a program devel-
opment effort by Taft Broadcasting Co.
and Nicholson-Muir Inc., New York, is
Card Party, scheduled for release next
fall, it was announced last week.

The half-hour series, in which con-
testants compete at a variety of popular
card games, is designed for daytime or
early evening stripping, Lawrence H.
Rogers I, president of Taft, said he has
advanced the production schedule of
the pilot for Card Party so that it will
be available for the National Associa-
tion of Broadcasters’ convention.

As with Matches 'n' Mates, the first
series developed by Taft in association
with Nicholson-Muir, Card Party will
be ready for a fall start on Taft outlets
as well as other stations, according to
Mr. Taft.

Showcorporation
to handle RKO shows

The acquisition by RKO General of
a substantial interest in Showcorpora-
tion of America, New York TV-distri-
bution company, was announced last
week by Henry V. Greene Jr., vice
president in charge of television for
RKO General, and Robert Manby and
Fred Schneier, principals in Showcor-
poration.

Under the agreement, Showcorpora-
tion has obtained distribution rights for
TV programs produced by RKO Gen-
eral and previously distributed by RKO
Pictures. The programs are Firing Line
with William Buckley Jr., Surf's Up,
Aero Classic, Shirley Temple's Story-
book, Hollywood Backstage, Murray the
K at Shea, Baby and Fashion, Italian
Style. In addition, Showcorporation,
under previous agreements with RKO
General, has worldwide TV-distribution

rights to a large number of feature
films.

Showcorporation is located at 10 East
49th Street, New York 10022. Tele-
phone: 421-8830.

Cleveland TV distributor
switches to New York

Olas Corp. has moved its headquar-
ters from Cleveland to New York from
where it will distribute jts travel-adven-
ture TV programing, it was reported last
week by Robert S. Buchanan, president.

The company, formed three years
ago, is distributing 247 one-hour epi-
sodes and 105 half-hour segments of
Of Land and Seas. Mr. Buchanan said
the programs are in color and on video
tape. The series has been sold in Los
Angeles; San Francisco; Minneapolis;
St. Louis; Dallas; Fort Wayne, Evans-
ville and South Bend, all Indiana; Buf-
falo, N. Y.; Orlando, Fla.; Miami; Kan-
sas City, Mo.; Flint, Mich.; Milwaukee
and Washington.

Olas’ headquarters is at 52 Vander-
bilt Avenue, New York 10017. The
company’s production and quality con-
trol operations will remain in Cleveland.

Specials win for ABC-TV

ABC-TV reported last Thursday that
its “night of specials” on Wednesday,
March 6, scored well in the ratings in
New York. On that evening, the net-
work pre-empted its 7:30-11 p.m. pro-
graming and substituted four specials:
The Savage World of the Coral Jungle,
The NOW Generation, Monte Carlo
.« . C'est la Rose and Part I of The
Rise and Fall of the Third Reich. ABC-
TV said the New York Nielsens showed
the network averaged a 16.4 rating and
a 34.7 share for the evening, as com-
pared with a 15.6 rating and a 32.1
share for CBS and 15.7 rating and a
33.2 share for NBC.

In the current issue of THE VIEWER
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FINANCIAL REPORTS

Visual Electronics
files stock offer

Visual Electronics Corp., New York,
distributor of television and radio
broadcast equipment, registered for a
public offering 40,000 shares of stock
with the Securities and Exchange Com-
mission last week.

The stock will sell at a maximum of
$25.37 per share, which is expected to
yield approximately $8 million.

All of the 40,000 shares will be sold
by Joseph Stevens Allen, vice presi-
dent of Visual Electronics Laboratories
a wholly owned Visual subsidiary, which
was acquired from Mr. Allen in Febru-
ary 1966 for $446,332. Mr. Allen pres-
ently has an option to purchase 60,000
common shares of Visual stock at $9.20
per share.

Visual has 1,125,299 shares outstand-
ing, of which James B. Tharpe, board
chairman, owns 26.7% and manage-
ment officials as a group own 28.5%.

According to the report filed with
the SEC, Visual has undertaken a pro-
gram for developing a color-camera
line and intends to acquire all of the
outstanding stock of Educational Elec-
tronics Inc., Newton, Mass., for expan-
sion into television systems and equip-
ment, closed-circuit television systems
and equipment for educational and in-
dustrial use. As of Dec. 31, 1967, Edu-
cational Electronics had sales of $900,-
000 and a net income of $35,000.

For nine months ended Dec. 31,
1967 Visual paid 54 cents in earnings
per share on $586,000 in net earnings.

Average number of shares outstanding
is 1,090,000,

National Union drops sharply

National Union Electric Corp. last
week reported an earnings decline of
more than $3 million in 1967 compared
to 1966. The company is a diversified
manufacturer, one of whose major divi-
sions is Emerson Television and Radio
Co.

For the full year:

1967 1966
Earnings per share $1,74 g
Net income 3,413,815 8.591,190
Net sales 134,395,795 151,037,551
Average number of
sharas outstanding 1,964,234 1,666,319

MCA aquisition approved

The merger of Spencer Gifts Inc. into
MCA Inc. has been authorized by the
board of directors of both companies, it
was announced last week. Under the
plan of the merger, revealed last De-
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cember, sharcholders of Spencer will
receive one share of MCA common
stock for each three shares of Spencer.

TV helps push
MCA net up 15%

MCA Inc. reported last week that net
incomes in 1967 climbed by more than
15% over 1966.

Lew R. Wasserman, president, said
the rise resulted from improved box-
office results of motion pictures; in-
creased profitability of television pro-
duction and record earnings of MCA’s
music-publishing and savings-and-loan
companies.

MCA announced last week that the
company’s board of directors has de-
clared a quarterly dividend of 20 cents
a share on MCA common stock, pay-
able April 10 to stockholders of record
March 20. The board also declared a
quarterly dividend of 37% cents a share
on its outstanding convertible preferred
stock to holders of record March 20,
payable April 1,

For the year ended Dec. 31:

1967 1966
Earned per share $3.20 $2.76
Gross revenue 224,338.898 218,137,751
Net income 15,680,140 13,619,184

Zenith sets new sales
high, but profits drop

Zenith Radio Corp., Chicago, set a
new sales record in 1967 for the seventh
consecutive year although profits ranked
second highest.

Joseph S. Wright, president, said
color-TV sales in 1967 jumped 30% in
both units and dollar volume. Mono-
chrome-TV-set sales are slowing, as in
the industry generally, he said, but at
Zenith they still exceeded a million units
for the year.

Based on a preliminary report,
Zenith’s sales in 1967 topped $653.9
million, up 5% over the previous year.
Net income after taxes was $41 million,
compared to nearly $43.5 million in
1966.

Talent-theater merger off

Tentative agreement to merge Gen-
eral Artists Corp.,, the talent agency,
and Trans-Beacon Corp., movie theater
operator and licensing agent for per-
sonalities and properties, has been can-
celed Trans-Beacon was to have been
the surviving entity. General Artists is
traded over-thecounter; Trans-Beacon
is listed on the American and Pacific
Coast stock exchanges.

RCA sets stockholders
meeting for May 7

RCA will hold its annual stockholders
meeting on May 7 in Clowes Memorial
Hall at Butler University in Indianap-
olis.

In a notice of the meeting distributed
to stockholders, it was stated that stock-
holders will act upon the continuation
of the amended RCA incentive plan;
amend the RCA stock-option plan, and
elect directors to its board.

The proxy statement listed the annual
salaries and other remuneration of top
executives, including Brigadier General
David Sarnoff, board chairman, $290,-
000; Elmer W. Engstrom, chairman of
the executive committee, $250,000 plus
$40,000 in incentive payment; Robert
W. Sarnoff, president, $225,000 plus
$35,000 incentive, and Walter D. Scott,
board chairman of NBC, $160,000 plus
$23,000 in incentive.

The RCA board of directors last week
declared a quarterly dividend of 25
cents a share, payable May 1 to holders
of record March 18. It also declared
dividends of 87% cents a share on the
$3.50 cumulative preferred stock and
$1 per share on the $4 cumulative con-
vertible series first preferred stock, both
for the period April 1 to June 30 and
both payable July 1 to holders of rec-
ord on June 14.

Financial notes ...

= H&B American Corp., Beverly Hills,
major community antenna television op-
erator, announced it would temporarily
omit cash dividends on its common
stock and use all available cash re-
sources for the acquisition of additional
CATV systems.

= Metro-Goldwyn-Mayer Inc. directors
last week declared a quarterly dividend
of 25 cents a share, payable April 15 to
stockholders of record, March 18.

= Trans-Lux Corp. has declared regular
quarterly dividend of 15 cents a share
on the common stock. It is payable
March 29, to stockholders of record at
the close of business on March 19,

= Republic Corp., which has a television
and movie film processing facility
among other diversified interests, re-
ports net earnings for the first quarter
ended Jan. 31 were $1,579,000, the
highest in the Beverly Hills, Calif., com-
pany’s history and 97% more than in
the same period last year. Net sales of
Republic for the period were $24,-
062,000, an increase of 26% . Earnings
per share were 50 cents, compared to a
restated 25 cents per share in 1967s
first quarter.
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INTERNATIONAL

SGI evaluates foreign TV scene

Plans heavy production in Canada and Australia;

says coproduction best course in many countrizs

Screen Gems International will be
turning out a total of 47 half-hours of
television production a week in Canada
and Australia this year, a sales con-
ference of the division was told in
Hollywood last week. In addition to the
32 half-hours a week of television now
being produced in Canada and dis-
tributed primarily to the Canadian mar-
ket, TV production has started on “a
reasonable scale” in Australia and will
account for 15 half-hours a week.
Screen Gems International has spent
several million dollars in production
since embarking in this direction seven
years ago with a $500,000 investment
in Canada for a five-minute show in-
volving journalist Pierre Berton.

One of the prime purposes of last
week’s sales conference, the first for
the Screen Gems Inc.’s division since
1961, was to evaluate the direction of
the international television industry.
According to a summary of this dis-
cussion given by SGI President Lloyd
Burns, international TV has evolved
from a very glamorous division to
“basically hard work.”

Explained Mr. Burns: “Our orig-
inal markets are shrinking, because as

they become more nationalistic they use
less imported film. This is made up to
a certain extent by the increase in the
channels in particular markets and the
opening up of new markets. Addition-
ally, prices are on an average higher
than they were five or six years ago.”

Yet the sales conference also heard
words of caution. “Everybody has to
dig in at the moment,” Mr. Burns
pointed out. “And while the industry is
doing more dollar volume—there will
be more made this year than last year,
following the pattern of the last several
years—I have a feeling that this is be-
ginning to level off.”

Coproduction Route » The sales con-
ference came to the conclusion that in
many foreign countries coproduction is
probably the right course for SGI to
follow. The division has coproduced a
filmed series, Sea Sprite, that has sold
in about 30 countries, including a few
markets in the U.S. SGI also has co-
produced, with a studio in Hamburg,
Germany, Intercontinental Express.

According to Mr. Burns, faith in in-
ternational production was overwhelm-
ingly reaffirmed and plans for expan-
sion were outlined. “We decided that we

Michael Young, a British sociolo-
gist, has proposed the establishment
of a BBC-style television network in
the United States to televise pro-
grams from the BBC, from the com-
mercial network in Britain, and from
some European stations. He said he
thought these sources could provide
four hours of programing nightly on
a network based in New York or
Boston.

The purpose of the network, he
said, would be to help raise the
quality of American television.

The money from the network, he
suggested, could come from the
British government acting through
the British Export Council. The
justification for the project would be
that this kind of network, with com-
mercials by British exporters, would
improve the flow of British products
to the United States.

These and other views on Ameri-

Briton suggests the colonies’ TV needs help

can television were expressed by Mr.
Young in an article in The Listener,
published by the BBC. Mr. Young is
chairman of the British government's
Social Science Research Council and
the founder of the Consumers As-
sociation. He is also chairman of the
Advisory Center on Education in
London.

Mr. Young recognized the diffi-
culties of trying to set up such a net-
work—the financing of the venture
and the approval that would have to
be obtained from the FCC.

As an interim solution, he said,
British  television should provide
more programs to National Educa-
tional Television in the form of regu-
lar nightly or weekend programing.

Mr. Young also thought the ven-
ture might get off to a better start
vith the assistance of the Ford
Foundation-financed Public Broad-
cast Laboratory.
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will have our own production organiza-
tions in some, countries, while in other
countries we may go the way of co-
production,” he said.

Six major overseas executives from
SGI attended the sales conference. They
spent four days in Hollywood (March
3-6) and were scheduled to continue
their meeting in New York later in the
week (March 7-9). While in Hollywood,
the international executives screened all
of Screen Gems Inc.’s new production
for the 1968-69 season, some of the
company’s international productions,
met with producers, directors and stars
of the new shows and did sightseeing.
In addition to Mr. Burns, SGI execu-
tives attending the Hollywood sessions
included Joe Joel, vice president and
director of Far Eastern operations; Bruce
Ledger, vice president and general man-
ager, SG (Canada) Ltd.; Vernon Burns,
vice president and director of European
operations; Harold Winston, general
manager for Mexico; Helios Alvarez,
general manager for Brazil; and Toru
Ohnuki, general manager for Japan.

ITV pushes British
color-TV conversion

Britain’s Independent Television
Authority is speeding up its program
to get color on ITV screens in London,
the Midlands and North by the fall of
1969. Seven main UHF stations will
begin operation in 1969, nine in 1970,
and 10 in 1971.

The authority also discloses, in its
report for 1966-67, that it had to pay
the Exchequer $1,440,000 in excess of
what it considered to be fair. After
disbursements for running costs and
other expenses, the authority was left
with a surplus of $8,971,160, from
which it decided on a payment to the
Exchequer of $2,880,000 taking into
account its expanded building program.
Without disputing the expenditure fore-
casts, the government directed the
authority to make 2 payment of $4,320,-
000 which, the authority has said un-
officially, is a process of government

FATES & FORTUNES

“milking” that may hold long-term dis-
advantages for ITV viewers. Since 1961
the ITA has paid out a total of almost
$16 million from jts surpluses to the
government.

SG International forms
new overseas arm

In an expansion move, Screen Gems
International has organized a new unit,
Screen Gems (Australia) Productions
to produce live programs for Australia
and the Far East.

Lloyd Burns, SG International presi-
dent, said the new unit will coproduce
with Channel 7 in Sydney two daily
programs, People In Conflict and Mar-
riage Confidential. Mr. Burns noted that
the international division already has a
production operation in Canada, which
now is producing 32 half-hour programs
weekly on Canadian television.

BROADCAST ADVERTISING

David P. Guthridge, management ex-
ecutive with Campbell-Ewald, Chicago,
named VP in charge of development.
Terry Galanoy, creative director of Earle
Ludgin & Co., Chicago, joins C-E, that
city, in similar position. Rebert Powell,
media director with C-E, Chicago,
named VP and management supervisor;
he is succeeded by William Frame IlI,
media director with McCann-Erickson,
Chicago. Paul Dreiske, from Tatham-
Laird & Kudner, and Leo Burnett Co.,
both Chicago, joins C-E, that city, as
cOpYy supervisor.

Mrs. Jonne Murphy, director of me-
dia services, Radio Advertising Bureau,
New York, promoted to director of
member services for RAB’s large mar-
ket division. John Flynn succeeds Mrs.
Murphy who replaces Joyce Reed,
RAB’s new director of retail services
(BROADCASTING, March 4).

Dick Madison, account supervisor
with Harry M. Frost Co., Boston, joins
Reilly, Brown, Tapply & Carr, that city,
as VP and director.

Mr. Oerman Mr. Pietras

70

Henry J. Opperman and Edward R. '

Pietras, account group heads with
North Advertising, Chicago, named
senior VP’s.

r. Moore Mr. Katz

Tod Moore, VP and director for The
Katz Agency, New York, assumes re-
sponsibility for station relations, Katz
Television. John Katz, New York sales
manager, Katz Radio, takes over new
business development for Katz Radio.
Both changes, effective April 1, are in
preparation for retirement in July of
Edward Codel, senior VP (BROADCAST-
iNg, Feb. 19). Donald (Chips) Bar-
rabee, with Avery-Knodel, New York,
and Thomas Watson, with wHN, that
city, join Katz Television sales staff.

Stephen J. van Ophuijsen and Ar-
thur Zarin appointed administrator and
coordinator, respectively, sales develop-
ment, NBC Radio, New York.

Paul Dietz, creative director with
Wermen & Schorr, Philadelphia agency,
joins J. M. Korn & Son, that city, as
VP for creative services.

Earl Cole, copy group head with Ted
Bates & Co., Chicago, elected VP and

creative supervisor.

Stanley Dersh, cre-
ative associate for art
at Sullivan, Stauffer,
Colwell & Bayles, New
York, elected VP.

Donald K. Reece,
director and account
._ executive,  Gordon-
Mr. Dersh Kietzman - Dennis,

Oklahoma City, joins
Smith & Douglas Advertising, Dallas,
as VP, member of account service staff.

Don Heller, VP and assistant general
manager, and Samuel Feinberg, direc-
tor of regional sales, both with wWpHL-
Tv Philadelphia, appointed general sales
manager and director of sales, respec-
tively, of parent U. S. Communications
Corp., group owner.

Mr. McGrath

Patrick J. McGrath and Richard J,
Sutter, VP’s and management super-
visors with Benton & Bowles, New York,
elected senior VP’s and members of
board of directors. Mark Bollman, sen-
ior VP, also elected director.

Frank Martello of Leo Burnett Co.
BROADCASTING, March 11, 1968
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elected president of new Broadcast Ad-
vertising Producers Society of America.
Others named: Lincoln Diamant, Grey
Advertising, VP; John Edgerton, Sulli-
van, Stauffer, Colwell & Bayles, treas-
urer, and Catherine Land, Grey Adver-
tising, secretary.

Mark J. Wolters named director of
marketing services, responsible for ad-
ministration of newly merged media
and marketing departments at Winius-
Brandon Co., St. Louis. Ralph Greb
named associate director, marketing
services. George R. Bishop, Viola S.
Arnold and Evelyn M. Langan named
media directors.

Ben R. Midgow elected president of
M. M. Fisher Associates, Chicago
agency, succeeding Jack L. Fisher who
becomes chairman and continues as
chief executive officer of agency.

Werner Wolff, manager of TV-.radio
department at Post-Keyes-Gardner, Chi-
cago, named VP and manager of crea-
tive operations.

Thomas A. Wright, VP in charge of
computer services, Leo Burnett Co.,
Chicago, resigns.

Joel Heathcoate, formerly copy su-
pervisor at Procter & Gamble, Cincin-
nati, joins Knox Reeves Advertising,
Minneapolis, in similar capacity.

Jerry R. Lyman, with Adam Young-
VTM, Los Angeles, for three years,
named manager of radio division in
firm’s Chicago office.

Doug Gabrielle, head of TV-radio
production, Kenyon & Eckhardt, Chi-
cago, named administrative assistant
to VP for creative services. Bob Wool-
son named director of TV-radio busi-
ness and traffic department.

John J. Horak, senior account rep-
resentative on RCA at J. Walter
Thompson Co., New York, and before
that on Ford dealers account in JWT's
Detroit office, joins Clinton E. Frank
Inc., Chicago, as account executive on
Toyota account.

Donald J. Day, VP and account
group head for Fuller & Smith & Ross,
Pittsburgh, joins Erwin Wasey, Los An-
geles, as account supervisor.

Jon L, Fischer, senior art director for
Campbell-Ewald, New York, has joined
Carl Alley Inc., that city, as art director.

George Feldman, director of research
and sales promotion for KGO-Tv San
Francisco, appointed director of re-
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C&W doubles board

Cunningham & Walsh last week
expanded its board of directors
from six to 12. New directors are
Thomas T. Ryan, senior VP di-
rector of account management;
Edward T. Baczewski, VP-ac-
count group supervisor; William
T. Brooks, VP-manager of mar-
keting services and account group
supervisor; Lowell K. Cohn, VP-
assistant director of creative serv-
ices; Daniel H. Dolgins, VP-man-
ager of account management and
account group supervisor, and
James R. Frankenberry, VP-ac-

count group supervisor.
L

search for wasc-tv New York. Both
are ABC stations.

William Thomas Jr., with The Mar-
schalk Co., Cleveland, joins PRO Time
Sales as manager of Cleveland and De-
troit offices.

Warren Rogers, VP and senior group
supervisor with Compton Advertising,
New York, named creative division su-
pervisor.

Angelo Gallo, from Grey Advertising
and Kenyon & Eckhardt, both New

York, joins Rockwell, Quinn & Wall,
that city, as art director.

g -

Bernard S. Owett,
creative supervisor for
art and television with
J. Walter Thompson
Co., New York, elect-
ed senior VP-creative
supervisor.

Alden F. Schutte,
art director from Stahl-
ka, Feller & Klenk Ad-
vertising, Buffalo, N. Y., and Comstock
Advertising Co., that city, joins Rich
Advertising Co., that city, in similar
position.

Mr. Owett

Michael D. Moore,
associate media direc-
tor with Benton &
Bowles, New York,
elected VP.

Don Reynolds, ad-
vertising manager of
Dutch Boy Paint divi-

Mr. Moore sion of National Lead
Co., New York, joins
Goodwin, Dannenbaum, Littman &

Wingfield, Houston agency, in newly
created position of assistant to presi-
dent.

Thomas D. Coolican, VP of Cooli-
can, Coe and Coolican, Syracuse, N. Y.,
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AP Radio-Television Association
nominating committee announced
last week slate of eight candidates
to fill expiring terms of four mem-
bers of association’s board of direc-
tors. Candidates follow, with incum-
bents and incumbent status in pa-
rentheses.

Eastern district—one director rep-
resenting stations under 5 kw to be
elected every four years: Frank A.
Balch, general manager, wjoy Bur-
lington, Vt.; John B. Lynch (first-
term incumbent), president and gen-
eral manager, wwsc Glens Falls,
N. Y.

Central district—one director-at-
large to be elected every four years:
Rex Davis, news director, KMOX-AM-
FM St. Lous; Harold Salzman, news
director wLs-aM-FM Chicago. (James

Eight on APRTA directors slate

Borman, director of news and public
affairs, wcco Minneapolis, is retir-
ing incumbent.)

Southern district—one director
representing stations of 5 kw and
over to be elected every four years:
Fred Hammond, news director, WwL
New Orleans; Russ Kilgore, news
director, WKRG-AM-FM Mobile, Ala.
(F. O. Carver, director of public re-
lations, wsJs Winston-Salem, N. C,.
is retiring incumbent.)

Western district—one director rep-
resenting stations under 5 kw to be
elected every three years: Willard
Shoecraft, general manager, KIKO
Miami, Ariz.; Milton Cook, news di-
rector, KACE Riverside, Calif. (Gene
Shumate, president and news direc-
tor, KRXK Rexburg, Idaho, is retir-
ing first-term incumbent.)

agency, joins Conklin, Labs & Bebee
agency, that city, as art director of mar-
keting development.

Robert Taft, from Cunningham &
Walsh and The Marschalk Co., both
New York, William Adams, with
BBDO, New York, and on special as-
signment for United Nations, and
Charles Polis, art director with Fuller,
Smith & Ross, that city, join creative
department of Hicks & Greist, that city.

Gary E. Holt, creative director with
Rutledge Advertising Co., St. Louis,
joins Lynch, Phillips & Waterbury, that
city, as copy chief.

Martin J. Malone, with Geyer-Os-
wald, New York, as VP-art supervisor
and producer, print and TV, joins Ross
Roy of New York Inc., agency, as sen-
jor art director and producer, print and

TV.

Alan Silverman, account executive
with wapo New York, appointed gen-
eral sales manager.

John H. Brock appointed national
sales manager of wis-Tv Columbia,
S. C., succeeding Jack Spring, named
national sales manager of wroL-Tv To-
ledo, Ohio. Both are Cosmos Broadcast-
ing stations.

Bella Werner joins John C. Butler &
Co., New York, as director of radio re-
search.

David E. Michels, national sales man-
ager of wBAL-Tv Baltimore, named as-
sistant director of sales.

Robert W. Hall, media supervisor
with Dancer-Fitzgerald-Sample, San
Francisco, joins Honig-Cooper & Har-
rington, that city, as associate media
director.

72 (FATES & FORTUNES)

Harry A. Bernard, art director with
Nadler & Larimer, New York, and
Alfred H. Roswig, copywriter at Mogul
Baker Byrne Weiss, New York, join
LaRoche, McCaffrey and McCall, that
city, in similar positions.

Robert A. Stuart,
assistant to president
of Television Advertis-
ing Representatives,
New York, appointed
general sales manager.

James Baldwin,
with Rutledge Adver-
tising Co., St. Louis,
named associate crea-

Mr. Stuart
tive director.

William F. Neary, sales promotion
director with wect(Tv) Wilmington,
N. C,, joins wrvr(Tv) Richmond, Va.,
as sales development coordinator.

Patty Hodge named director of mer-
chandising for xGB San Diego.

Joseph J. Rogers joins Blair Televi-
sion, Philadelphia, as account executive,
succeeding Warren G. Paul, named to
Blafifr’s New York market division sales
stafl.

Loren Collard, with Young & Rubi-
cam, New York, as TV producer, joins
Knox Reeves Advertising, Minneapolis.

Wiltiam Jaeger, sales manager with
Triangle Publications broadcast divi-
sion (WFBG Altoona, Pa.,, and WNBF
Binghamton, N. Y.), joins wrTo To-
ledo, Ohio, as general sales manager.

Boyd Browning, executive on Fris-
kies pet food account for Erwin Wasey
Inc., Los Angeles, appointed executive
for Anderson-McConnell Advertising
Agency, Hollywood.

J. Milton Seropan, manager of San
Francisco office of Paul H. Raymer Co.,
joins Bernard Howard & Co., San Fran-
cisco, as account executive.

James W. Dodd, sales service man-
ager of NBC International, New York,
appointed manager for sales, promotion
and planning.

Robert Wiser, formerly with Papert,
Koenig & Lois, New York, and James
D. Block, previously with J. Walter
Thompson Co., New York, join Cun-
ningham & Walsh, New York, as ac-
count executive and copywriter, re-
spectively.

MEDIA

J. Strider Moler, president and gen-
eral manager of Wxva Broadcasting
Corp. (wxva-wzFw|[FM] Charles Town,
W. Va.), resigns, effective March 30.

Sam Sherwood, general manager of
KDWB St. Paul, elected VP of parent
ValJon Inc.

Walter Schwartz, president of ABC
Radio, elected president of New York
State Broadcasters Association, succeed-
ing Robert King, VP and general man-
ager of wkew-tv Buffalo. C. Glover
Delaney, VP and general manager of
wHEC Rochester, elected VP, NYBA.

Julia R. Setterholm joins law depart-
ment of NBC, Los Angeles, as attorney.

E. E. Bliss of Houma Cablevision
elected president of Louisiana Associa-
tion of Cable Operators. Henry Busch
of All Channels Cable TV elected VP,
and John Mankin Jr. of Leesville Cable
TV elected secretary-treasurer.

Howard Teel and N. L. Paviovich
elected president and secretary-treas-
urer, respectively, of Arizona CATV
Association.

Dr. William Hanford, director of Del-
aware Educational Television Network,
resigns to become dean of college of
fine arts at Wisconsin State University
at Stevens Point.

CBS newsman hit again

CBS News producer Russ Bens-
ley, who received multiple shrap-
nel wounds on ‘March 1 at Khe
Sanh (BROADCASTING, March 4),
was wounded again March 2
during Vietcong mortar attack on
Marine base outside Danang, to
where he had been evacuated. Mr.
Bensley was one of seven men
wounded when mortar round fell
between two Navy hospital bar-
racks. His condition was listed as
“serious but not critical,” with
shrapnel wounds in wrist, legs and
lower abdomen.
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PROGRAMING

Lewis Klein of wFIL-Tv Philadelphia,
elected president of National Associa-
tion of Television Program Executives.
Also elected: lan Harrower of wwJ-Tv
Detroit, first VP, and Herb Victor of
WMAL-TV Washington, second VP.

Dale Juhlin named executive pro-
ducer and James Becker named direc-
tor at WoN Continental Productions,
Chicago.

Charles H. Schultz, executive pro-
ducer for CBS-TV, New York and Hol-
lywood, joins Belafonte Enterprises,
Los Angeles, as executive producer in
charge of projects in TV and motion
pictures.

John Geller, former music director
of NBC-TV’s The Docrors for Score
Productions, appointed VP, production
manager.

Rhett Hamilton Walker, production
director with kria Pasadena, Calif.,
joins krUX Glendale, Ariz., as opera-
tions manager.

Jack Leary, with xyw-Tv Philadel-
phia, joins wTvJ(Tv) Miami as opera-
tions manager.

Don Hofmann, program director for
KMBY-AM-FM Monterey, Calif,, joins
KDAY Los Angeles as operations man-
ager.

Dick Drury, program manager for
wHK Cleveland, appointed VP in
charge of creative broadcast sales for
The Heller Corp., Hollywood.

Ed Robbins, production manager and
program director for KPAT-AM-FM Ber-
keley, Calif., appointed assistant pro-
gram director for KcBS San Francisco.

Robert H. Kinkead, production man-
ager for wHDH-Tv Boston, appointed
director of programing, succeeding
Robert B. Cheyne, named director of
public relations for parent Herald-
Traveler Corp.

Walter Boris Jr., with wkBF-Tv Cleve-
land, named producer-director.

Albert Osborne, associate director
with wrTv(Tv) Bloomington-Indianap-
olis, named producer-director.

Marcia Sicard named community af-
fairs and woman’s director for wpTa
(tv) Roanoke, Ind.

David M. Kennedy, coordinator of
sports for NBC, joins Trans-World En-
terprises as director of programs and
sales and head of newly created office
in New York.

NEWS

Bos Johnsen, wsaz-aM-Tv Huntington,
W, Va,, elected treasurer of Radio-Tele-
vision News Directors Association.
Ernest J. Schultz Jr, wky-Tv Okla-
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homa City, elected RTNDA director,
both to fill vacancies.

Bill Hill, producer with NBC News,
New York, named executive producer
for NBC News, West Coast, and KNBC
(Tv) Los Angeles. Ed Adler, manager,
news operations, West Coast, appointed
manager, TV news programs. Art Mc-
Carroll, local assignment editor, West
Coast, named manager, TV news as-
signment.

Arthur James Lagios, from WwaAB
Worcester, Mass.,, and wsz Boston,
joins ABC News, New York.

UPI adjusts world-wide

Eric Riel, UPI manager for
Canada, named business manager
for Asia. John Alius, UPI man-
ager for Mexico and Central
America, named manager for
Canada. H. D. Davis, UPI manag-
er for Brazil, named for Mexico
and Central America. John Vir-
tue, UPl bureau manager, Sao
Paulo, Brazil, named manager for
Brazil.

Alberto Schazin, editor of Bra-
zilian and Latin American spe-
cial services, New York, named
manager for Rio de Janeiro. Mar-
tin Leguizamon, manager in Uru-
guay, named manager for Ven-
ezuela. Jack Brannan, manager
for Venezuela, named assistant
editor, Latin American services,
New York.

Ronald Wills, with Tokyo bu-
reau, named regional executive,
central division, USA. Richard
Stone, UPI manager in Indonesia,
transferred to Indianapolis, Ind.,
bureau. Vicente Maliwanag, with
Manila bureau, joins Djakarta bu-
reau on temporary basis.

Mike Conard, named newspic-
ture manager of UPI's Portland,
Ore., burean. Roger Norum, corre-
spondent and general news editor
with UPI’s New York audio de-
partment, named UPI, Saigon, au-
dio network correspondent.

John E. Nance, on temporary assign-
ment with AP’s Saigon bureau, named
chief of Manila bureau succeeding Tony
Escoda, who resigns to become man-
aging editor of Philippines Herald.

Barry Sheft, assignment editor, with
woBs Miami, named news director.

Robert G. Palmer appointed news and
public affairs director for Koa-AM-Tv
Denver, succeeding Thampson R. Watt,
news director, who resigns for reasons
of health.

Norman Wagy, news and editorial
director for waw-Tv Cleveland, named

news director. Frank Lecjaks, editorial
research director, named editorial di-
rector for WIW-AM-TV,

Al Mann, newsman with KNXT (TV)
Los Angeles, joins XMOX-TV St. Louis
as news director.

Paul Carson, with wcva Geneva,
N. Y., named news director, succeeding
Bob Lane, who joins wNYR Rochester,
N. Y.

Bob Young, news director of wBBg
Augusta, Ga., joins news staff of KIMN
Denver.

FANFARE

Edward E. DelLong, research director
and member of editorial staff of The
Rock Island (1ll.) Argus, named pro-
motion and merchandising manager for
WHBF-AM-FM-TV Rock Island, Ill., help-
ing assume duties of Heber E. Darton,
recalled to active naval service at Great
Lakes Naval Training Center. |

John Korbelak, supervisor, booking
and traffic for NBC Enterprises, New
York, appointed manager, sales service.

EQUIPMENT & ENGINEERING

Bruce L, Birchard, industrial division
head for Sony Corp. of America, Ingle-
wood, Calif., named VP and head of
newly created industrial and commer-
cial VTR division.

Carl W. Claras, director of manufac-
turing for International Video Cotp.,
Mountain View, Calif., named VP.

George B. Marten,
senior technical editor
for General FElectric
Co.’s advertising and
sales promotion de-
partment, Schenecta-
dy, N. Y., appointed
- advertising and sales

y romotion technical
Mr. Marten f:’ommunications spe-
cialist for visual communication prod-
ucts department. 0. A. (George) Lively,
sales manager of GE’s distribution pro-
tective equipment department, Pitts-
field, Mass.,, named to newly created
post of manager of marketing and plan-
ning for visual communication products
department, Syracuse, N. Y. Stanley
W. Wickliffe, manager of special mar-
kets for distribution sales operation, Los
Angeles, appointed to newly created po-
sition of marketing supervisor for west-
ern region of closed-circuit TV busi-
ness section, that city.

Dr. Anthony P. van den Heuvel
named manager of reliability and ad-
vanced devices section at ITT Research
Institute, Chicago, where for severat
years he has lead research in advanced
electronic devices, particularly thin film.

Paul A. Rock, design and field engi-
neer specializing in color TV at Gener-

n




al Electric Co., Syracuse, N. Y., named
chief engineer at noncommercial WTTw-
(rv) Chicago replacing Walter Allis.
Donald Newsom named assistant chief
engineer.

John F. Garrety, VP and manager in
charge of engineering and electronics,
Empire State Building and its master
TV and FM radio transmitting anten-
nas for Helmsley-Spear Inc., New York,
named also to newly created position
of executive assistant to senior VP in
charge of management department.

Paul J. Weber, corporate marketing
services manager for Ampex Corp,,
Redwood City, Calif., appointed mar-
keting manager of magnetic tape divi-
sion.

Robert Wheatley, project manager
for CATV construction department of
Jerrold Electronics Corp., Philadelphia,
named operations manager.

INTERNATIONAL

Norman Botterill, general manager
of cJLH-Tv Lethbridge, Alberta, ap-
pointed director and VP of broadcast-
ing operations for parent firm, Selkirk

Holdings Ltd. William A. Speers, man-
aging director of CKwx WVancouver,
B. C., appointed VP of Selkirk Hold-
ings. Bailt Elton, general manager of
cJca Edmonton, Alberta, appointed
general manager of CKwx, succeeding
Mr. Speers, Cameron Perry, general
manager of cFGp Grande Prairie, Al-
berta, appointed general manager of
CJCA, succeeding Mr. Elton. All are Sel-
kirk Holdings stations.

Franz Elmendorff, VP with MCA
TV, Munich, Germany, appointed Euro-
pean manager of MCA TV.

Eric Dunn, Toronto news editor for
Broadcast News 1td., retires for reasons
of health.

DEATHS

Robert D. Work, 66, who retired in
1962 as VP, board director and mem-
ber of plans board, Young & Rubicam,
died Feb. 29 of heart attack in Key
Biscayne, Fia. Mr., Work was agency’s
first male employe when hired in 1923
as office boy and copy trainee. During
his career, he was associated with ad-
vertising copy for such clients as Gulf
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Qil, General Electric, Procter & Gam-
ble and Beechnut. He is survived by
his wife, Edith, and three daughters.

Stanley Burt Jones, 74, who retired
in 1958 as executive and copywriter
with Young & Rubicam, died March 1
at his home in New York. Following
World War I Mr. Jones joined J. Wal-
ter Thompson Co., starting at Y&R in
1939. He is survived by his wife, Mary,
and daughter.

william F. Maag Jr., 84, president
of WrFMJ-aM-Tv Youngstown, Ohio,
died Feb. 29 at his home near Youngs-
town. Mr. Maag, publisher of the
Youngstown Vindicator, put WFMJ on
the air in 1939. He put WFMJ-TvV on
air in 1953.

Bryce Haynes, 75, secretary-treasurer
and member of board of directors, Au-
dio Devices Inc., New York, died Feb.
24 at his home in Bradford, R. 1., after
long illness. Mr. Haynes, with tape-
manufacturing company for 27 years,
retired from fuli-time business activity
in 1962 but continued as officer and
board member. He is survived by his
wife, Nina, and daughter.

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING, Feb.
29 through March 6 and based on fil-
ings, authorizations and other actions
of the FCC.

Abbreviations: Ann.—announced. ant.—an-
tenna, aur.—aural. CATV-—community an-
tenna television. CH—critical! hours. CP—
construction permit. D—day. DA—direction-
al antenna, ERP—effective radiated power.
kc—Kkilocycles. kw—kilowatts. LS—local sun-
set. mc—megacycles. mod.—modification. N
—night. PSA—presunrise service authority.
SCA—subsidiary communications authoriza-
tion. SH: ified hours. SSA—special serv-
ice autho tion. STA—special temporary
authorization. trans.— transmitter. UHF—ul-
tra high frequency. U—unlimited hours.
VHF—very high trequency. vis.—visual. w—
watts. *—educational.

New TV stations

APPLICATIONS
Anaheim, Calif.—Orange Empire Broad-

casting Co. Seeks UHF ch. 56 (722-728 mc);
ERP 3,715 kw vis., 743 kw aur. Ant. height
above average terrain 1.919.3 ft.; ant. height
above ground 133 ft. P, O. address: 231
North Euclid Street, Anaheim 92800. Esti-
mated construction cost $941,154; first-year
operating cost $750,000; revenue $400,000,
Geographic coordinates 33¢ 51’ 007 north
lat.; 117» 39 137 west long. Type trans.
GE TT-59-A. Type ant. GE TY-97-A. Legal
counsel Cohen and Berfield; consulting engi-
neer Silliman, Moffett and Kowalski. Prin-
cipals: Raymond E. Wieck Jr., president
(15%) Robert A, Lewis, executive vice pres-
ident (15%), Keith D. Carlsgaard, vice pres-
ident, secretary, treasurer, et al. Mr. Wieck
is sole owner of mercury refining and re-
search company. Mr. Lewlis is executive
vice president of Gold Coast Productions
Inc. Dr. Carlsgaard is dentist and 50%
partner in rock and mining company. Ann.

Feb. 28.

sGarden City, N. ¥.—Long Island Educa-
tional TV Council Inc. Seeks UHF ch. 21
(512-518 mc); ERP 715 kw vis., 143 kW aur. Ant.
height above average terrain 384.14 ft.; ant.
height above ground 406.5 ft. P. Q. address:
220 Old Country Road. Mineola, N. Y. 11530.

EDWIN TORNBERG

& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations e CATV
Appraisers ® Financial Advisors
New York—60 East 42nd St, New York 17, N. Y. « MU 7-4242

West Coast—1357 Jewell Ave., Pacific Grove, Calif. « FR 5-3164
Washington—711 14th St., N.W., Washington, D.C. « DI 7-8531
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Estimated construction cost $528,164; first-
year operating cost $286,000. Geographic co-
ordinates 40° 43’ 55~ north lat.; 73° 36 124~
west long. Ty% trans. RCA TTU-30A. Type
ant. RCA TFU-30J. Legal counsel Krieger
and Jorgensen; consulting engineer George
Coast afforded 10 days from release date
P. Adair. Ann. Feb. 28.

FINAL ACTION

Savannah, Ga.—Lewlis Broadcasting Corp.
Review board granted UHF ch. 22 (530-536
me); ERP 198 kw vis,, 39.6 kw aur. Ant.
helght above average terrain 507 ft., above
ground 509 ft. P. O. address: c/o J. C. Lewis
Jr.,, Box 6447. Savannah 31401. Estimated
construction cost $686,425; first-year operat-
ing cost $420,000; revenue $480,000. Geo-
graphic coordinates 32¢ 04 377 north lat.;
81e 05’ 47» west lonfl. Studio and trans. both
located in Savannah. Type ant. RCA TFU-
307, type trans. RCA TTU-10A. Legal coun-
sel Pierson, Ball and Dowd: consulting engi-
neers Lohnes and Culver, both Washington.
Principal: J. C. Lewis Jr. is sole owner; in
addition Mr. Lewis is mayor of Savannah,
owner of cab company, varlous Investment
companies, motor iInn, insurance agency,
and tractor company. In same actlon board
denied application of WSGA Television Inc,
for same facility. Action March 5.

OTHER ACTIONS

# Review board in Sacramento, Callf.,, TV
proceeding, Docs, 17778-79, granted peiition
for acceptance of late filed application for
review filed Jan. 23 by Grayson Television
Co., and denied application for review, filed
Jan. 23 by Grayson Televisicn Co. Action

Mar. 4.

B Review board in Santa Maria, Calif., TV
proceeding, Doc. 16430, granted to extent
indicated and denied in all other respects
request of Key Television Inc. filed on Jan.
10. Reply pleadings filed by Central Coast
Television, on Jan. 8 dismissed and Central
of document to submit new reply document
in accordance with rules. Action Marc¢h 1.

= Review board in Largo. Fla., TV pro-
ceeding, Doc. 17051, granted motion for ex-
tension of time filed on Feb, 27 by WLCY-
TV Inec., and extended to March 12 time
within which to file exceptions to initial
decisfon. Action Feb. 28,

# Review board in Patchogue, N. Y., TV
proceeding, Docs. 17889-90, granted petition
filed on Feb. 27 by Granik Broadecasting Co.
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and extended to March 11 time within which
g;arues may flle reply gleadlngs to petitions

enlarge issues filed by Long Island Video
Inc. and Granik Broadcasting Co. on Jan.
11 respectively and oppositions to petition to
enlarge issues filed by Long Island Video
Inc. on Feh. 16. Action Feb. 29.

ACTIONS ON MOTIONS

m Chiet Hearing Examiner James D, Cun-
ningham on Feb. 29 in Sacramento, Calif,
(Grayson Television Co. and Hercules Broad-
casting Co.) TV proceeding, designated Ex-
aminer Jay A, Kyle, in lieu of Examiner
Chester F, Naumowicz, Jr., fo serve as
presiding officer; scheduled prehearing con-
ference for March 11.

8 Hearing Examiner Thomas H. Donahue
on Feb. 27 in Utica, N, ¥, (Rust Craft
Broadcasting Co., P, H. Inc, and Roy H.
Park Broadcasting Inc.) TV ch. 20 proceed-
ing, denied petition by P. H. Inc. for leave
to amend application (Doces. 17932-4).

u Hearing Examiner Jay A. Kyle on Feb.
27 in Gainesville, Fla, (Minshall Broadecast-
ing Co. and University City Television Ca-
ble Co.) TV proceeding, rescheduled March
18 (Docs. 17609-10).

m Hearing Examiner Chester F. Naumo-
wicz, Jr., on Feb. 28 in Patchogue, N. Y.
(Long Island Video Inc. and Granik Broad-
casting Co.) TV ch. 67 proceeding, sched-
uled prehearing conference for Feb. 28 to
discuss petition filed by Granik Broadcast-
ing Co. for continuance (Docs. 17889-90).
(Action Feb. 28) and by separate actions,
granted petition by Granik for continuance;
and scheduled following procedural and
hearing dates: March 15. exchange of exhib-
its, March 19, notification of witnesses, and
March 26, commencement of hearing; and
granted petition by Granik for extension of
time to March 11 to fille responses to pres-
ently pending petitions for leave to amend
(Docs. 17889-90).

RULEMAKING PETITION

Marquette, Mich., Northern Michigan Uni-
versity—Requests following changes in table
of television assignments: in Esccbana.
Mich.,, on ch., 3, requests ch. 13; in Mar-
quette, Mich., on channels 13 and 19, re-
quests channels 3 and 19, Ann. Mar. 4,

® Commission has denied request to as-
sign UHF ch. 43 to Baylown, Tex., and has
terminated rulemaking proceeding on ques-
tion (Doc. 17496). Baytown is approximately
I2‘5hr|r1£il’es from center of Houston. Action

eb. 23.

RULEMAKING ACTIONS

® Commission has denied petition (RM-
1169) filed by KLUB-AM-FM Salt Lake City
for rulemaking on a proposal to amend TV
table of assignments (Sec. 73.6068) to assign
ch. 13 to Salt Lake City for fourth VHF
commercial TV service. Action March 6,

Commission has amended its TV table of
assignments and assigned Ch. 24 to Iron-
wood, Mich. Actlon Feb. 28.

DESIGNATED FOR HEARING

® Commission designated for hearing mu-
tually exclusive applications of George T,
Hernreich, d/b as KFPW Broadcasting Co.
and Cleve L. Cotner, Mike Meyer, Carle
Robbins, Ernest S, Stephens, and Gilbert
Forsgren, d/b as Broadcasters Unlimited for
new television station to operate on ch. 24
at Fort Smith, Ark. Action Feb. 28.

Existing TV stations

FINAL ACTIONS

® Commission has waived provisions of
Sec. 73.610 {mileage separation requirements)
and granted application of *KEET(TV) Eu-
reka, Calif., to relocate transmitter at new
site approximately 13 miles east of the
present KEET site and about 12 miles east
of Eureka. Grant includes authorization to
increase antenna height to 1,510 feet. KEET
is authorized tc operate with ERP of 32.4
kw vis. and 6.46 kw aur, Action March 6.

WEEQ-TV La Salle, Ill. — Broadcast Bu-
reau granted mod. of license covering
ﬂlangle in aur. ERP to 3.02 kw. Action

ar, 1.

m FCC granted mod. of CP's to extend
completion dates for following stations:
*WGIQ(TV) Louisville, Ala, to Aug. 29:
WFLA-TV Tampa, Fla. to Aug. 29; *WNDT
(TV) Newark, N. J, to Aug. 29; WNBE-TV
New Bern, N. C. to Aug. 29; *WVIZ-TV
Cleveland to Aug. 29; KTVM(TV) Medford,
Ore, to Aug. 29; WOLO-TV Columbia, S, C.
to Aug. 29; WRCB-TV Chattanooga to Aug.
29 and *WMUL-TV Huntington, W, Va. to
Aug. 29. Action Feb. 29,

OTHER ACTION

8 Review board in Houston, TV proceed-

ing, Doc. 15827, granted motion to accept
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amendment, filed Feb. 8 by Crest Broadcase-
ing Co. and accepted amendment. Action
Mar. 4.
ACTIONS ON MOTIONS

m Hearing Examiner David I, Kraushaar
on Feb, 29 in Moline, Ill, (Moline Television
Corp., [WQAD-TV] and Community Telecast~
ing Corp.) TV proceeding, granted motions
by Moline Television and extended to March
6 time to file objections to a notice of taking
depositions; and to March 7 to ogpose mo-
tion for production of certain documents
and submission of motion to limit or sup-
press interrogatories (Docs. 17993-4),

® Hearing Examiner Jay A. Kyle on Feb.
28 in Largo, Fla. (WLCY-TV Inc. [WLCY-
TV]) TV proceeding, corrected in various
respects transcript of record, and further
ordered that official copies of exhibit which
were erroneously marked by official re-
porter as having been identified on July 14,
1667 and rejected on July 16, 1967 are cor-
rected to read as being identified and re-
jected on July 7, 1967 (Doc. 17051).

DESIGNATED FOR HEARING

m Commission has designated for heari
the mod. of CP applications of WSTE(TV
Fajardo, P. R., and has dismissed earlier ap-
plication for mod. of CP. Action Feb. 28.

New AM stations

APPLICATIONS

Denver—Denver United Investors Ine,
Seeks 1090 ke, 10 kw. P, O. address: 1600
York Street, Denver 80206. Estimated con-
struction cost $67,000; first-year operating
cost $81,384; revenue $310,000. Prinecipals:
Dr, John F. Bookhardt, president, Lorenzo
B. Francls, vice president, Reverend John
H Jackson Jr., vice president, and Sheldon
W. Greene, vice president-legal. Stock has
not yet been Issued. Dr. Bookhardt 1s medi-
cal doctor. Mr. Francis is government em-
ployee. Mr, Greene is attorney. Reverend
Jackson is Methodist minister. Ann. Feb. 28,

Brockport, N. Y.—Brockport Broadcasting
Inc, Seeks 1560 ke, 1 kw. P. O. address:
Lester Building, Brockport 14420, Estimated
construction cost $65,000; ﬁrst-year_ operat-
ing cost $80,000; revenue $85,000. Principals:
Erwin L. Duryea, president, Richard W.
Sweeting, vice president, Robert A. Pepper,
secretary, George T, Donaher, treasurer
(each 14.3%) et al. Mr, Duryea is 97% own-
er of two automobile agencies and one car
rental agency, and is sole owner of motel.
Mr. Sweeting Is manager of advertising di-
vision of film company. Mr. Pepper is auto-
mchile salesman and owner of real estate
company. Mr. Donaher is 50% partner in
insurance company. Ann. Feb. 28.

Humboeldt, Tenn.—Communications Asso-
clates Inc. Seeks 1090 ke, 5 kw. P. O. ad-
dress: Box 33, Humboldt 38343. Estimated
construction cost $17,930; first-year operat-
ing cost $30,000; revenue $36,000. Principals:
Jesse Hill Ford Jr., president (60%), James
Sentee IIT (20%) et al. Mr. Feord is free-
lance author/writer and lecturer. Mr. Sentee
is 50% partner in law firm. Ann. Feb. 28.

Soddy, Tenn.—Lee J. Cooper d/b as Ra-ad
of Soddy. Seeks 1240 kc, 0.25 kw. P. O. ad-
dress: 952 Washington Building, Washington
20005. Estimated construction cost $7,510;
first-year operating cost $28,880; revenue

,000. Principal: Lee J. Cooper (100%).

. Ceooper is employed by WAPO Chatta-
nooga. Ann. Feb. 28.

FINAL ACTIONS

Blacksburg, Va.—William B. Mathews Jr.
FCC granted 1430 ke, 1 kw-D. P. O, address:
Route 2, Box 271, Blacksburg 24060. Esti-
mated construction cost $16,932; first-year
operating cost $32,000; revenue $47,000. Mr.
Mathews Is assistant athletic director at
Vir%im'a Polytechnic Institute in Blacksburg.
He has no other broadcast interests. And in
same action dismissed application of Lester
L. Williams in return for reimbursement by
Mr. Mathews of $1700 of expenses Mr, Wil-
liams Incurred in preparing and prosecuting
:‘? lication. Mr, illiams has interest in

Rocky Mount, WODY Bassett and
WODI Brookneal, all Virginfa. Action Feb.
28,

OTHER ACTIONS

® Review board In Mishawaka, Ind., AM
proceeding, Doc. 14855, denied petition for
further continuance of oral argument filed
on Feb, 26 by Northern Indiana Broadcast-
ers Inc. Action Feb. 29.

B Review board in Springfield, Mo., AM
proceeding, Docs. 17921-23, granted petition
filed on Feb. 27 by Giant Broadcasting Co.
and extended to March 4 time within which
to file reply to opposition to petition to en-
large issues filed by Upshur Broadcasting
Co. on Feb. 16. Action Feb. 29,

AM proceeding, Docs. 16200-y1, granted peti-
tion for extension of time filed March 4 by
Ohio Radio Inc. and extended to March 12
time within which to file oppositions to
petition to enlarge issues and to designate
expedited procedures filed by WMGS Inc.
Action March 6,

ACTIONS ON MOTIONS

B Chief Hearing Examiner James D. Cun-
ningham on Feb. 26 in Jenkins, Iggl {Cardi-
nal Broadcasting Co.), AM proceeding, desig-
nated Examiner Forest L. McClenning to
serve as presiding officer; scheduled pre-
hearing conference for April 18 and hearing
for May 14 (Doc. 18035).

® Hearlng Examiner Thomas H. Donahue
on March 1 in Sallisaw, Okla., and Boone-
ville, Ark, (Big Basin Radio and Booneville
Broadcasting Corp.), AM proceeding, grant-
ed joint petition by applicants and continued
?_{e%rsu:ig) from March 1 to April 1 (Docs.

® Hearing Examiner Isadore A. Honig on
March 1 in East St. Louis, Mo. (East St.
Louis Broadcasting Co., and Metro-East
Broadcasting Inc.), AM proceeding, granted
petition by Metro-East and extended time
from March 7 to April 1 to file proposed
findings; and on examiner's own motion, ex-
tended from March 22 to April 18 date for
filing replies (Does. 17256-7).

® Hearing Examiner Isadore A. Honig on
March 4 in Henrletta, Geneseo and Warsaw,
all New York ("What The Bible Says Inc.,”
Oxbow Broadcasti Corp., and John B,
Weeks), AM proceeding, granted petition by
"“What The Bible Says Inc.” for leave to
amend application to update information as
to available funds and construction costs
(Docs. 17571-3).

® Hearing Examiner Jay A. Kyle on Feb.
27 in Bellaire, Tex. (T. J. Shriner), AM pro-
ceeding, rescheduled March 18 hearing con-
ference for March 19 (Doc. 17635).

m Hearing Examiner Forest L. McClen~
ning on March 1 in Costa Mesa - NewElort
Beach, both California (Charles W. Jobbins),
AM proceeding in Docs. 15752, 15754-6, 15758~
80, 15762, 15764-8, granted petition by Charles
W, Jobbins and reopened record to reflect
dismissal of gpplication of Jobbins for new
AM station at Grass Valley (Doc. 13997), and
again closed record.

® Hearing Examiner Chester F. Naumo-
wicz Jr. on March 1 in Springfield, Mo., Gil-
mer, Tex. and Ozark, k. (Babcom Inc.,
Upshur Broadcasting Co., and Glant Broad-
casting Co.) AM proceeding, granted peti-
tion by Upshur Broadcasting Co. for leave
to amend_ application to update fnancial
showing (Docs. 17821-3).

DESIGNATED FOR HEARING

B Commission has designated for consoli-
dated hearing AM applications of Risner
Broadcasting Inc., Lebanon, and Lee Mace,
Bagnell, both Missourl, with FM application
of Risner Broadcasting Inc. to operate on
ch, 279 (103.7 me), ERP 255 kw, ant. height
251 ft. (Doc. 17899). AM applications request
authority to operate on 1080 k¢, Risner with
250 w, directionalized ant.-D, and Mace with
1 kw, directionalized ant.-D. Action Feb. 28.

® Commission has desifnated for hear
mutually exclusive applications of
Kaysbier for new daytime AM station at
Alamogordo, N. M., to operate on 1360 ke
with 5 kw, Action Feb. 28.

Existing AM stations

FINAL ACTIONS

KHAR Anchorage — Broadecast Bureau
granted CP to replace expired permit which
i_u%ho;gzed changes in ant. system, Action

eb. 28.

KMCW Augusta, Ark.—Broadcast Bureau
granted mod, of CP for extension of com-
pletion date to July 2. Action Feb. 28.

Buckley-Jaeger Broadcasting Corp. of Cali-
fornia, KKHI-AM-FM San Francisco, and
KGIL San Fernando, Calif.; KOL-AM-FM
Seattle—Broadcast Bureau granted mod. oi
Heenses to change name of licensee to Buck-
I;beggadcasting Corp. of California. Action

'eb. 29.

WDRC-AM-FM Buckley-Jaeger Broadcast-
ing Corp. of Connecticut, Hartford, Conn.—
Broadcast Bureau granted mod. licenses
o change name of licensee to Buckley
?rgad%asting Corp. of Connecticut. Action

eb. 29.

WRKV Rockville, Conn.—Broadeast Bu-
reau granted mod. of CP to extend comple-
tion date to July 10. Action Feb, 28.

‘WEAS Savannah, Ga.—Broadeast Bureau
granted mod. of CP to extend completion
date to March 12. Action Feb. 28.

WNTN Newton, Mass.—Broadcast Bureau

anted mod. of CP to extend completion

ate to May 2. Action Feb. 28.

KEYZ Williston, N. bD.—Broadecast Bureau
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. of CP to extend completion
5:’32%3 Jllrll:g 30 (alternate main trans.) Ac-
tion Feb. 28.

WNAL Nelsonville, Ohio—Broadcast Bu-
reau granted mod. of CP to extend comple-
tion date to Aug. 3. Action Feb. 28,

WTEL Philadelphia — Broadcast Bureau

anted mod. of CP to extend completion

ate to Sept. 11, Action Feb. 28.

KRME Hondo, Tex. — Broadecast Bureau
granted mod. of CP for extension of com-
pletion date to June 15. Action Feb. 28.

INITIAL DECISIONS

m Application by WFNC Fayetteville, N. C.,
for CP to increase daytime power to 50 kw,
directionalized, has been granted in initial
decision by FCC Chiet Hearing Examiner
James D, Cunningham. Ann, March 8.

m Grant of application of WESX Salem,
-Mass., to ‘operate during daytime with 1 kw
but without directional ant. sys. has been
groposed bﬂﬂ Hearing Examiner Basil P.

ooper in tia]l decision. Ann. March 1,

OTHER ACTION

m Review board In Bowling Green, Ohio,
AM proceeding, Docs. 16290-9]1, granted peti-
tion for extension of time filed Feb. 28 by
WMGS Inc. and extended to March 15 time
within which to file oppositions to petition
to enlarge issues filed by Ohio Radio Inc. on
Feb. 20. Actlon March 4.

ACTIONS ON MOTIONS

W Hearing Examiner Charles J. Frederick
on Feb. 29 in St. Louis (Great River Broad-
[= g Inc.) AM proceeding in Docs, 17210-
15, 17217, 17219, granted request by Kansas
Broadcasting Inc. (KUDL) and scheduled
further prehearing conference for March
12; further ordered that hearing now sched-
uled for March 12 i p ned to date to be
agreed upon at March prehearing con-
ference. Action Feb. 29,

# Héaring Examiner Chester F. Naumo-
wicz Jr., on Feb, 29 in Macon, Miss, (J. W.
Furr [WMBC]) AM proceeding, dented mo-
tlon and rejected amendment filed with
motion for leave to amend application. Fur-
ther ordered that in event Furr propose< to
meet any portion of issue added by review
board's order released Nov. 29, 1987 by
written exhibits, he shall exchange copies

Now!

Class AAA Quality
Class A Costs

with Marti STL

For information on complete line of
950 mhz Studio-Transmitter link and
' Inter-City reloy systems, write MARTI

Blectronics, box 841, Clebume, Texas
76031, Tel, 817-645-4091

MONAURAL

STEREO
REMOTE CONTROL

TELEMETRY

MARTI & lectronics
A DIVISION OF MARTL, INC.
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on or before March 11, and, in event any
portion of case Is to be presented orally, he
shall give written notice of identity of wit-
nesses on or before March 11 together with
brief statement as to scope of testimony,
that if Broadcast Bureau wishes any of
Furr's witnesses produced for cross-exami-
nation it shall give notice on or before
March 14, and that hearing shall resume on
March 19 (Doc. 17444).

m Office of opinions and review on Feb.
29 in Indianapolis (Star Stations of Indiana
Inc., renewal of licenses of WIFE-AM-FM),
granted motlon by Star Statlons of Indiana
Ine. and extended time to March 4 to file
exceptions and supporting brief to initial
decision (Doc. 16612).

FINES

m Commission has notified KBAR Burley,
Idaho of apparent liability for forfeiture of
$500 for willfully or repeatedly falling to
observe the provisions of Sec, 73.57 of rules.
Action Feb. 28.

m Commission has notiied KAWL York,
Neb. of apﬁarent liability for forfeiture of

Ifully or repeatedly failing to
observe provisions of Sec. 73.93(b) of rules.
Action Feb. 28.

m Broadcast Bureau notifled KASL New-
castle, Wyo. that it has incurred an appar-
ent forfeiture liability of $200 for violations
of rules, including failure {o provide data
concerning equipment performance meas-
urements. Actlon March 4.

RULEMAKING PETITIONS

WCDS Glasgow, Ky.—Requests amend-
ment of rules so as to allocate ch. 288 to
Glasgow. Ann. March 4.

KGLE Glendive, Mont—Requests amend-
ment of rules to allocate ch. 243 to Glendive.
Ann. March 4.

WKXIL Concord, N, H—Requests amend-
ment of rules to assign ch. 288A to Con-
cord. Ann. March 4.

RULEMAKING ACTION
® Commission has amended rules to con-
form nighttime coverage requirements for
class II and class station assignments
with those for class II-A stations operating
on certain class I-A channels. Action Feb. 28.

CALL LETTER APPLICATIONS
®m Woods and Watkins, Garden City, Ga.
Requests WNMT.

B WFOX, L. & P Broadcasting Corp..
Milwaukee. Requests WNOV.

CALL LETTER ACTION

m Fetzer Broadcasting Co,, Cadillac, Mich.
Granted WWAM.

DESIGNATED FOR HEARING

m FCC designated for hearing application
of Edward D. Hyman d/b as Sierra Blanca
Broadcasting Co. {o change facilities of
KRRR Ruidoso, N.M. from operation un-
limited time on 1340 kc with 250 w night,
1 kw-LS, to da e operation on 1360 kc
with 5 kw. Actlon Feb. 28.

PROCESSING LINE

a Broadcast Bureau on Feb. 29 adopted
pursuant to Section 1.571{c) of commis-
sion’s rules, April 12, following standard
broadcast applications will be considered as
ready and available for processing.

Applications from top of processing line:
NEW Camden, S.C, req: 1130 ke, 1 kw-D:
NEW Red Springs, N.C., req: 1510 ke, 1 kw
500(CH)-D; NEW Wisconsin Dells, Wis,
req: 990 ke, 500-w-D.UKBRR, lléeéaod;ﬂleéscoolo.
on: 1230 ke, 250 w-U, req: C, w,
1 kw-LS, $H; KMFB Mendocino, Calif,
on: 1520 ke, 1 kw-D, req: 1300 kc, 1 kw, D;
KHOS Tucson, Ariz., on: 940 ke, 250 w,
DA-2-U, req: 940 ke, 250 w, 1 kw-LS, DA-2,
U; NEW Winona, Miss,, req: 1190 kc, 500 w-
D; NEW Bentonville, Ark, req: 1140 kc,
500 w-D; KBUB Sparks, Nev. _on: 1270 ke,
1 kw-D, req: 1270 ke, 5 kw-DA-D; NEW
Ponce, P, R., req: 1490 kc, 250 w, 1 kw-LS,
U; WGHN Grand Haven, Mich., on: 1370 ke,
500 w-D, req: 1370 ke, 500 w, DA-N, U;
NEW Seneca Falls, N. Y., req: 1110 kc, 1 kw=-
D; NEW LaFolletie, Tenn., rea: 1540 ke,
1 kw, 300 w(CH)-D; WHOD Jackson, Ala.,
on: 1280 ke, 1 kw-D, req: 1230 ke, 250 w,
LS, U; NEW Circleville, Ohfo, req:
1 kw, DA-D; NEW Heath, Ohio,
req: 1000 ke, 250 w, DA-D; NEW Houston,
req: 850 ke, 10 kw, DA-D; WELK Char-
lottesville, Va., on: 1010 ke, 1 kw=D, req:
1400 ke, 250 w, kw-1S, U; NEW Char-
lottesville, Va., req: 1400 ke, 250 w, 1 kw-LS,
U; WIXI Lancaster, Ky., on: 1280 ke, 500 w-
D, req: 1280 ke, 1 kw-D; WCRV Washington,
N.J., on 1580 ke, 500 w-D, req: 1580 ke, 1 kw,
D; KOHO Honolulu, on: 1170 ke, 1 kw-U,
req: 1170 ke, 5 kw-U; NEW Oak Ri}%ie, Tenn.,
reqa: 1540 ke, 1 kw, 500 w(CH)-D; OK San

Jose, Calif., on: 1170 ke, 5 kw, 10 kw-LS,
DA-2, U, req: 1170 ke, 5 kw 50 kw-LS, DA-
2. U; Louisville, Ky., on: 1080 ke,
1 kw, 5 kw-LS, DA-2, U, req: 1080 ke, 1 kw,
10 kw-LS, DA-2, U; KLUC Las

1050 ke, 500 w-D, req: 1140 ke, 10 kw-D:
NEW Hattiesburg, Miss., req: 1580 ke, 1 kw=
D: NEW Lake City, S.C., req: 1460 ke, 500
w-D; R Johnstown, N.Y., on: 830 ke,
1 kw, DA-D, req: 930 k¢, 1 kw-D; KGCA
Rugby, N.D., on: 1450 ke, 250 w, U, req:
1450 ke, 250 w, 1 kw-LS-U; NEW

Fails, n., req: 1410 ke, 500 w-D; W
New Boston, Tex., req: 1530 kc, 1 kw-D;
NEW Clifton, Ariz., req: 1490 ke, 250 w,
U, and NEW Yazoo City, Miss.,, req: 1520
ke, 250 w, D.

PRESUNRISE BERVICE AUTHORITY

® Pursuant to Sec. 73.89 of commission
rules until further notice, following AM
station has been granted presunrise service
authority from 6:00 a.m. local time or sun-
rise at given station, whichever is later, to
sunrise times specific in instrument of au-
thorization with daytime ant. system and
with power as shown: WMAP Monroe, N.C,,
202 w, Action Feb. 28,

m Pursuant to Section 73.99 of the Com-
mission Rules until further notice, follow-
ing AM stations have been granted pre-
sunrise service authority for operation be-
tween 6:00 aon. and sunrise times specified
in basic instrument of authorization, with
daytime antenna system and with power as
shown: WOSC Fulton, N.Y., 500 w, action
Feb. 12; WTMP Tampa, Fla,, 500 w, action
Feb. 14; WDOE Dunkirk, N.Y., 310 w, action
Feb. 16; KBOP Pleasanton, Tex., 250 w,
action Feb. 21; and WYND Sarasota, Fla.,
500 w, Actlon Feb. 26.

Following are temporary pre-sunrise op-
eration grants pending outcome of

, v. USA & FCC (Case No. 31833 US
Court of Appeals, Second Circuit): WWNR
Beckley, W. Va, 1000 w, action Feb. 14; XPQ
Wenatchee, Wash., 5000 w. action Feb. 20;
KXOA Sacramento, Calif., 940 w. action Feb,
21; WFLA Tampa, Fla.,, 4260 w, action Feb,
23; WGH Newport News, Va., 1140 w, and
WLEE Richmond, Va., 5000 w; and WIL St.
Louis, 3950 w. Actions Feh. 26,

New FM stations

APPLICATIONS

Delano, Calif.-—Jesse L. Koonce. Seeks
98.5 me, ch 253, 12.5 kw. Ant. height above
average terrain 620 ft. P.0. address: 1009
Kensington Street, Delano 93215. Estimated
construction cost $26,100.50; first-year op-
eratins cost $12,000; revenue $12,000. Princi-
pals: Jesse L. Koonce (100%). . Koonce
is 50% partner with son in credit reporting
company, credit reporting and collection
agency, and collection agenecy. Ann. Feb. 28

Delaware, Ohfo — elaware-Marysville
Broadecasting Service Inc. Seeks 104.9 mc, ch
285, 3 kw. Ant, helght above average ter-
rajin 224 ft, P.O. address: Radio Bulilding,
Frankfort, Ky, 40601. Estimated construc-
tion cost $16,440; first-year operating cost
$12,000; revenue $15,000. Principals: William
C Clay Jr., president and chairman and
R. J. Reynolds treasurer (each 40.33%) et al,
Mr. Clay iIs 40.33% owner of WFKY and
WKYW-FM, both Frankfort, Ky., has 6.33%
interest in WMST Mount Sterling, Ky.
is 28.4% owner of bank, 4% owner of con-
crete pipe company, 40% owner of tobacco
company and has numerous other business
interests. Mr. Reynolds has same broadcast
interests as Mr. Clay iz sole owmer of
trucking business, has interests in concrete
pipe company and dry cleaning establish-
ment. Ann. Mar. 5,

Westerville, Ohio—Mid-Ohio Communica-
tions Inc. Seeks 103.9 me, ch 280, 2 kw. Ant.
height above average terrain 358 ft. P.O.
address: 13076 North Walnut Street, Galena
Ohio 43021. Estimated construction cost
$27,918; first-year operating cost $20,000;
revenue $20,000. Principals: Willlam R.
Bates, president (45%) et al. Mr, Bates is
radio engineer and also self-employed In
electric service station. Ann. Mar. 1.

FINAL ACTIONS

Blue Ridge, Ga.—Fannin County Broad-
casting Co. Review board granted 103.9 me,
c¢h. 280, 3 kw. Ant. height above average
terrain 240 ft. Action Feb, 28,

Hutchinson, Kan.—Sound Sales Inc. FCC
granted 99.1 me, ch, 256, 10 kw, Ant. height
above average terrain 554 ft. P.O. address:
2627 East 4th (Box 1691) Hutchinson 87501.
Estimated construction cost $64,877.64: first-
year operating cost $54,000; revenue $55.000.
Principals: D, W. Wright, president (52%),
Kermit Kruse, vice president and assistant
secretary and William H. Humiston, secre-
tary-treasurer (each 24%). Mr. Wright is
semiretired. Mr. Humiston is sales repre-

BROADCASTING, March 11, 1968



—_—

| PROFESSIONAL CARDS |

JANSKY & BAILEY
Consulting Engineers
1812 K St., N.W.
Wash., D. C. 20006 296-6400
Membder AFOOE

JAMES C. McNARY
Consulting Engineer
National Press Bidg.
Wash., D. C. 20004

Telephone District 7-1205
Member AFOOE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Montclalr, N.J. 07043

Phone: (201) 746-3000

Member AFCOR

GEORGE C. DAVIS
CONSULTING ENGINEERS
RAPIO & TELEVISION
527 _’kglax?m IIlclg.
Washington, D, C. 20004
Member AFOCE

COMMERCIAL RADIO

EQUIPMENT CO.
Everett L. Dillard, Can. Mgr.
Edward F. Lorentz, Chief Engr.
PRUDENTIAL BLBC.
347-1319
WASHINGT@N, b, C. 20005
Momber AFOUE

A, D. Ring & Associates

42 Years' Experlence in Radio
Englneering
1710 H St., N.W. 298-6850
WASHINGTON, D. C. 20006
Member AFOOR

GAUTNEY & JONES
CONSULTING RADI® ENCINEERS
930 Warner Bidg. National 8-7757

Washington, D. C. 20004

Member AFOOE

Lohnes & Culvar

Munsey Building  District 7-8215
Washington, D. C. 20005

Member AFOCE

KEAR & KENNEDY

| 1302 18th St., N.W. Hudsen 3-9000
WASHINGTON, D. C. 20006

Hember AFOCB

A, EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOGB POST OFFICE
DALLAS, TEXAS 75209
(214) 631-8360
Hember AFCOR

GUY C. HUTCHESON
817 CRestview 4-8721
P. O, Box 808
1100 W. Abeam
Arlington, Texas 76010

SILLIMAN, MOFFET
& KOWALSKI
711 14th St., N.W.

Republic 7-6646

Washingtes, D, C, 20005

Woembder AFOOR

GEO. P. ADAIR ENG. CO.
CONSULTING ENGINEERS
Radio-Television
Communicatiens-Electronics
2029 K St., N.W., 4th Fioor
Washiagton, D. C, 20006
Talephone: (202) 223-4664
Member AFOCE

KEAN, SKLOM & STEPHENS
CONSULTING RABIO ENGINEERS

19 E. Quincy Street
Riverside, Illinois 60546

(A Chicago Suburb)
Phone 312-447-2401

Member AFOOE

HAMMETT & EDISON

CONSULTING ENGINEERS
Radio & Television
Box 68, International Alrport
San Francisce, Californis 94128
(415} 342-5208
Membder AFOOR

JOHN B. HEFFELF!INGER

9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY, MISSOUR? 64114

JULES COHEN
& ASSOCIATES
Selte 716, Associations Bldg.
1145 19th Se, N.W., €59-3707
Washingtes, D, C. 20036
Member AFOOE

CARL E. SMITH
CONSULTING RABI® ENGINEERS
8200 Snewviile Read
Cleveland, Ohlo 44141
Phona: 216-526-4386
Member AFOOE

VIR N. JAMES
CONSULTING RADI® ENGINEERS
Application and Fleld neeriag

345 Colerade Blvd.
Phene: (Area Code 303) 333-5562

TWX 910-931-0514

DENVER, ORA

Member AFOON

A, E. Tewne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS

727 tndustrial Road
San Carios, Californla 94070
415) 592-1394

PETE JOHNSON
& Associates

CONSULTING am-fm-tv ENQINEERS

P.0. Box 4318 304-925-6281
Charfeston, West Virginie

MERL SAXON
CONSULTING RADI® ENGINEER
622 Hoskins Street
Lufkin, Texas 75901
634-9558 632-2821

WILLIAM B. CARR
CONSULTING ENGINEERS
Walker Bldg., 4028 Daley
Fert Werth, Texas
AT 4-9311
MHember AFOCN

RAYMOND E. ROHRER
Consulting Radie Enginesrs
317 Wyatt Bldg.
Washington, D. C, 20005
Phone: 347-9061
Momder AXOON

E. HAROLP MUNN, JR.

BROADCAST ENGINEERING
CONSULTANT

Box 220

Coldwater, Michigan—49036
Phone: 517—278-6733

JOHN H. MULLANEY
and ASSOCIATES
Sulte M,

1150 Connsetlicut Ave.,, N.W.
Washington, D, C. 20036
Phene 202-223-1180
Wembder AFOCE

ROSNER TELEVISION

SYSTEMS
ENGINEERS CONTRACTORS
120 E. 56 St. 29 South Mall
New Yerk Plainview
N. Y, 10022 N. Y, 11803

Serving The SOUTHEAST
FREDERICK A. SMITH, p.a.
Consulting Engineer
S Exchange St.
Chatlesten, S. C, 29401
A/C 803 723-4775

Service

Directory

COMMERCIAL RADIO
MONITORING CO.
PRECISI®N FREQUENCY

MEASUREMENTS
AM-FM-TV
103 §. Market St.,

Lee’s Summit, Mo.
Phone Kansas City, Laciede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.
Cambridge, Mass. 02138
Phone (617) 876-2810

FRANK A. ZOELLER
TELEVISION SYSTEMS
CONSULTANT
20 Years Exparience
Box 366 ¢ San Carleg, Cal. 94070
(415) 593-1751
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ON AR
Lic.
Commercial AM 4,159
Commercial FM 1,758
Commercial TV-VHF 493*
Commercial TV-UHF 118
Educational FM 323
Educational TV-VHF 67
Educational TV-UHF 53

Compiled by £CC,

Licensed (all on ain 4153
CP’s on air (new stations) 16
CP.s not on air (new stations) 87
Total authoirzed stations 4,258
License deleted 1
CP's deleted 0

SUMMARY OF BROADCASTING
Compiled by BROADCASTING, March 7, 1968

STATION BOXSCORE

COM'LAM COM'LFM COMLTV

1 |n addition, two AM's operater with Special Temporary Authorization.
*n addition, three VHF’s operate with STA’s, and two licensed UHF's are not on the air.

NOT ON AIR Total

CP's CP's Authorized
15 86 4,262
40 256 2,048
8 14 518
27 161 307
6 30 362
4 5 76
22 34 109

Dec. 31, 1967

EDUCFM EOUC TV

1,732 611 320 120
43 34 6 26
252 173 36 39
2,031 822 362 185
l 0 1 0

2 0 0 0

sentative for Greater Kansas Radio Net-
work. Mr. Kruse Is account executive for
KTVH(TV) Hutchinson, Kan. Action Feb. 27.
*Chattanooga, Tenn, — Tennessee Temple
College. FCC granted 89.7 mec, ch. 208, 10 w.
Ant. height above average terrain 197 ft.
P. O. address: 1815 Union Avenue Chatta-
nooga. Estimated construction cost $4,850;
first-year operation cost $3.000; revenue
none Principals: Dr. Lee E. Roberson, pres-
ident and Dr. J. R. Faulkner, vice president
and others. Dr, Roberson is pastor of church
and president of Tennessee Temple College.
Dr. Faulkner is co-pastor of church and
vice president of college. Action Feb. 27.

OTHER ACTIONS

® Review board in Murphy, N.C., FM pro-
ceeding, Docs. 17086-87, denied motion to
defer action, filed Feb. bv Cherckee
Broadcasting Co. Action Feb. 28.

® Review board in Eugene, Ore., FM pro-
ceeding, Docs. 17851-52, granted joint peti-
tion for approval of agreement, filed Feb.
13, by KUGN T1nc. and Pacific Northwest
Broadcasting Corp.,, the agreement is ap-
proved: that application of KUGN Inc. is
dismissed with prejudice; that application
of Pacific Northwest Broadcasting Corp. is

ranted subject to condition set forth be-~
ow; and that this proceeding is terminated.
Action March 1.

B Review board in Wellshoro, Pa., FM pro-
ceeding, Docs. 17995-96. denied motion for
extenslon of time filed on Feb. 26 by Tioga
Broadcasting Co. Action Feb. 28.

ACTIONS ON MOTIONS

® Hearing Examiner Basil P. Cooper on
Feb. 29 in Waco, Tex., (Centex Radio Co,,
[KEFC(FM)] KWTX Broadcasting Co. and
Morbro Inc.) FM proceeding, scheduled cer~
tain procedural dates and continued March
20 evidentiary hearing to May 9 (Docs.
17939-41),

® Chiet Hearing Examiner James D. Cun-
ningham on Feb. 19 in Pompano Beach. Fla.
(The World Christian Radlio Foundation Inc.,
Almardon Inc. of Florida and Sunrise
Broadcasting Corp.) FM proceeding, desig-
nated Examiner Charles J. Frederick to
serve as presiding officer; scheduled pre-
hearing conference for April 25 and hearing
for May 15 {Docs. 18018-21).

» ef Hearing Examiner James D. Cun-~
ningham on Feb. 19 in Hannibal, Mo. (Mark
Twain Broadcasting Co. and Great River
Communications Inc.) FM proceedings,
designated Examiner Basil P. Cooper to
serve as presiding officer: scheduled pre-
hearing conference for April 24 and hearing
for May 16 (Docs, 13017-8).

& Chief Hearing Examiner James P. Cun-

78 (FOR THE RECORD)

ningham on Feb, 29 In Vidalla, Ga, (Radio
Vidalia and Vidalia Broadcasting Co,) FM
Elroceeding. designated Examiner Thomas

. Donahue to serve as presidln% officer;
scheduled prehearing conference for April
19 and hearing for y 15 (Docs. 138014-5).

® Hearing Examiner Charles J. Frederick
on Feb. 29 in Pompano Beach, Fla. (The
World Christian Radio Foundation Inc.,
Almardon Inc. of Florida and Sunrise
Broadcasting Corp.) FM proceeding, granted
motion by The World Christian Radio Foun-
dation Inc. and_dismissed with prejudice
its application (Docs. 18019-21).

® Hearing Examiner Charles J. Frederick
on March 1 in Fort Wayne, Ind. (The Gospel
Broadcasting_ Co. of Fort Wayne Inc. and
Fort Wayne Broadcasting Co.) FM proceed-
ing, received in evidence Gospel Broadcast-
ing Co. exhibits 5 and 11 and closed record
in proceedinix(Docs. 17594-5).

® Hearing aminer Isadore A. Honig on
Feb. 29 in New Orleans, (Americana Broad-
casting Corp. and Loyola University) FM
proceeding, granted joint motion by appli-
cants and reopened record: received
evidence Americana exhibit 3-A _and Loyola
Exhibit 17 and closed record (Docs. 17607~

8).

m Hearing Examiner David I Xraushaar
on Feb. 20 in Miami (Miami Broadcasting
Corp. and Mission East Co.) FM proceeding,
on examiner's own motion, scheduled hear-
115;50 conference for March 8 (Docs. 17401,

3).

RULEMAKING PETITIONS

KBRI Brinkley, Ark.—Requesis issuance
of notice of proposed rulemaking looking
towards amendment of FM table of assign-
ments. Ann. March 4.

KSRF-FM Santa Monica, Calif.—Requests
commission to adopt notice of proposed
rulemaking which adds Santa Monica ch.
68 to 73.608 (b) of rules. Ann. March 4.

= Amendment of FM table of assignments
to provide for new channel assignments for
FM stations in California, New York, Mis-
souri, Kentucky, Illinois, Texas, Wisconsin,
Kansas and Florida has been proposed by
FCC in notice of proposed rulemaking.

Following are pro&osals for additions to FM
table: Holister, Calif. ch. 228 A, Liberty, Ky.
¢h. 288 A and Dexter, Mo. ch. 272 A. Rock-
ford, 1l. on ch, 248, 285 A, req. ch, 248, 265
A, 285 A; Mendota, III. on ch. 265 A,
ch. 261 A; Peru, IIl. on ch. 261 A, .
265 A; Livingston, Tex. ch. 221 A; La Crosse,
Wis. on ch. 227, req. ch. 227, 240 A:; Wichita,
Kan. delete ch. 275. add ch. 236: Great Bend,
Kan. de'ete ch. 235, add ch. 282: El1 Dorado,
Kan. delete ch, 237 A, add ch. 257 A Hutch-
inson, Kan. delete ch. 258, add ch, 275}

Marion, Il on ch. 232 A, req. ch. 208 A;
Vero Beach. Fla. on ch, 292 A, req. ch. 228

DESIGNATED FOR HEARING

@ Vidalia, Ga. (Radlo Vidalia and Vidalia
Broadcasting Co.) FCC designated for con-
solidated hearing in applications for new
FM station to operate on Ch, 249, 97.7 mc
with ERP of 3 kw; Radio Vidalla with ant,
helght of 139 ft. and Vidalia Broadcasting
with ant. helght of 289 ft. Acion Feb. 14.

Existing FM stations

FINAL ACTIONS
*WHPK-FM Chicago — Broadcast Bureau
to replace expired permit. Ac-
tiol?BFeb. 27.

UZ-FM, Mesa, Ariz.—FCC granted CP
to install new trans., install dual polarized
ant., change ERP to 100 kw and ant. height
to 170 ft. condtion. Action Feb. 27,

*KANG(FM) Angwin, Calif—Broadcast
Bureau granted CP to replace expired per-
mit for change In ant. system, install new
type trans.. change in frequency, change

RP, ant. height and install new type ant.
Action Feb. 29.

KECR(FM) El Cajon, Calif.—FCC granted
mod. of CP to extend completion date to
April 7. Action Feb. 27,

WRMF-FM Titusville, Fla.—Broadcast Bu-
reau granted mod. of CP to change type
trans., type ant., ant, height 230 ft.; condi-
tion. Action March. 1.

KREB(FM) Monroe, La.—Broadcast Bu-
reau rescinded December 27, 1967 grant of
application for renewal of license on Feb.
28 for failure to meet condition placed upon
grant. Application returned to deferred ac-
tion status. Action Feb, 28,

WOBM(FM) Toms River, N.J.—Broadcast
Bureau granted mod. of CP to change type
trans., type ant., specify studio at trans.
site. Actlon Feb, 28.

KGAF-FM Gainesville, Tex.—FCC granted
mod. of CP for extension of completion
date to June 30. Action Feb. 27.

KTXN-FM Victoria, Tex.—FCC granted

amendment to CP to change applicant to
Cosmopolitan Enterprises of Victoria Irc.
and to consider application as change in
facilitles of KTXN-FM as follows: change
frequency to Ch. 236 (95.1 mc); ERP to 40
kw;; 11 new trans., new ant.; make
ch‘;mges in afx:t'A‘yis'; Fanl? '}'ncrease ant.
eight to 155 ft, Action Feb. <i.
h V&PRE-FM Prairie Du Chien, Wis.—Broad-
cast Bureau granted mod. of CP to change
type trans., install circular polarized type
ant.; conditlon, Action March 1L

® Broadcast Bureau granted mod. of CP
to extend completion dates for following

FM stations: WTVL-FM Waterville. Me,, to
April 15; WORO(FM) Corozal, P. R. to
Aug. 28, WCH

Q(FM) Camu& P. R. to July
31; WMIN-FM St. Paul, Minn to Aug. 28;
WFRILF“M) Auburn, Ala, to July 15; WDVL~
FM Vineland, N. J. to June 30; WRLJ(FM)
Yacksonville, Fla. to Sept. 18; WVCM Car-
rollton,. Ky., to Aug, 27 and WIAG-FM Nor-
folk, Neb. to July 24. Action Feb. 27 and
on March 4 bureau granted mod. of CPs
to extend completion dates for following
stations: KAWT-FM Douglas, Ariz. to Aug.
6; WHIY-FM Mount Dora, Fla. to Aug. 15;
KEYC- Mankato, Minn. to April 18 and
KALL-FM Salt Lake City, to Aug. 1.

OTHER ACTION
» Review board in Albany, Ore. FM pro-
ceding, Doe% }t'gl-?z-;s, uj;niedmjo‘iintF rgquest
for stay of further hearings, e ebruary
37 by KNND(FM) and KRKT(FM) and Al-
bany Radio Corp. Action March 8.

ACTION ON MOTION

® Chief Hearing Examiner James D. Cun-
ningham Feb.)zs in Sa::lxl':mento, Califij(Dalg
W, Flewellin roceeding on revocation o
license for KfCRg(FM), designated Examiner
Jay A, Kyle to serve as presiding officer;
scheduled prehearing conference for March
11 in Washington and hearing for April 16
in Sacramento {Doc. 18038).

RULEMAKING PETITION

s WBNB-FM Charlotte Amalie, V.I., has
petitioned commission for inclusion in ex-
ception to general power-height limitations
for Zones 1 and 1A class FM stations.
WBNB-FM broadcasts 3.2 kw of power with
an antenna height of 1500 feet. If petition
is granted WBNB-FM proposes to increase
facilities to 50 kw at its present antenna
height to provide 1 mv/m signal over all
Virgin Islands.

CALL LETTER APPLICATIONS
& WCOS-FM Community Service Broad-

(Continued on page 85)
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return,

o HELP WANTED 30¢ per word—$2.00 minimum.

“EMMEH — CLASSIFIED ADVERTISING

Payable in advance. Checks & Money Qrder enly.
o SITUATIONS WANTED 25¢ per word—$2.00 minimum, °
o APPLICANTS: If tapes or films are submitted please send $1.00

for each package to cover handling charge. Forward remittance

separately. All transcriptions, photos etc., addressed to box

numbers are sent at owner's risk. BROADCASTING expressly °

repudiates any liability or responsibility for their custody or

DEADLINE: Monday Preceding Publication Date

DISPLAY ads $25.00 per inch.—STATIONS FOR SALE, WANTED TG
BUY S'IATIUNS_. EMPLOYMENT AGENCIES, and BUSINESS OPPOR-
TUNITY advertising require display space. 5” or over billed &t
run-of-book rate. Agency commission only on display space.

All other classifications 35¢ per word—$4.00 minimum.

No charge for blind box number.

o Address replies: c/o BROADCASTING, 1735 DeSales St., N.W.

Washington, D. C. 20036

RADIO

Sales—(cont’d)

Announcers—(Cont'd)

Help Wanted-—Management

We're lookln]g for an ambitious man, 28-35,
with solid sales and programing background
to take over management of established
station in medium market of North Caro-
lina Send complete resume. Box B-277,
BROADCASTING.

Assistant manager . . . also actively head
local sales department. Ethnic radio experi-
ence helpful—not egsential. Ideal location
. « + state income expected in first letter.
Box C-31, BROADCASTING.

Manager very strong in sales and general
management for strong Indiana day-timer,
in city of 100,000. $15,000 to $25,000 for right
man with fringe benefits and incentive bon-
uses based on increase over existing busi-
ness. Only managers or sales managers
currently employed apply. Write Box C-70,
BROADCASTING. Air mail replies.

General manager for powerful regional hard
rock operation in northeast. Must be #1
personal salesman, an inspiring shirt-sleeve
salesmanager and capable of suceinet but irm
program supervision with no wasted motion.
Salary open. Challenging career opportunity
for dynamo to whom hours mean nothing
and who is now operating a successful rock-
e{. We witlil1 not contact your present em-
ployer un ou say so. Sell us c/o
C-145. BROADCASTING. s c/o Box
Assistant manager working toward station
manager. Management experience essential.
Capable of handling all activities. Strong on
sales, capable announcer. Satisfactory credit
standing. Medium market. Pacific northwest.
Middle~of-the-road music and news, day-
time. No smog, freeways, or race problems.
Fishing, hunting, boating, skiing., golf fa-
cilities unexcelled. Send resume, references,
tape with news and commercials, salary
requirments. Replies confidential. Box C-150,
BROADCASTING.
Experienced manager wanting fourth owner-
ship $15,000 investment opportunity. New,
small-market AM. Prosperous area. Nice
facilities, real estate. Well financed. Good
frequency. Box C-151, BROADCASTING
We can offer opportunity and growth to you
as a commercial manager of this recently
purchased Airmedia station, This man must
have proven sales record, be able to plan
promotions, create selling ideas, direet and
organize sales force. using modern control
system. Can lead to manager of Airmedia
station. Send resume: Hudson C. Millar,
RA, Fort Plerce, Florida.

Help Wanted—Sales

Looking for super income potential, fringe
benefits—excellent working conditions with
medium-large market station? Look no fur-
ther. Large eEroup-owned station needs a
super salesman for top 40 operation, num-
ber one In market of over half milllon—
sunny south location. Glve references—pres-
ent billing and income. All replies confiden-
tial. Write Box C-71, BROADCASTING.

Salesman~sportscaster, High school and col-
lege sports. 5 kw station, city of 20,000.
Good opportunity. Apply now to Box C-72,
BROADCASTING.

We offer challenge, opportunity for advance-
ment and growth to young men (25-35)
wanting a future in sales, sales management
and manaegement with Airmedia. Immediate
openings for two salesmen—one with WIRA,
can easily lead to management of Aifrmedia
station: one to be manager or commercial
manager of WOVV, Negro format, both Fort
Plerce. Florida. Must have proven sales ex-
perience, love radio, and be work dynamos,
full of ideas and imagination. You can go
lfc'g'uwith Alrmedia. Send resume to Hudson
ar.

Personable, self-starter who likes people,
can become involved in community. Pleas-
ant announcing voice helpful for brief board
shifts, heavy sellini. Alr mail resume to:
KSEW, Box 258, Sitka, Alaska 99835.

New Jersey metropolitan area station needs
experienced announcer/newsman. pay
for person seeking permanent position at
good music adult station. Interview re-
quired. Box C-57, BROCADCASTING.

WRNW, outstandingKI;'M station outside New
York city, in Mt. sco, New York, needs
experienced salesman for local and regional
accounts, salary plus commission. Contact
WRNW, 78 Lexington Ave.,, Mount Kisco,
New York.

First phone announcer-salesman for central
Missouri daytimer. Twenty hours board,
rest in sales. Good salary plus commission.
If you produce, age is no factor, send tape,
resume stating all, first letter. Box C-128,
BROADCASTING.

A great opportunity awaits in northwest
Florida. Aggressive 5 kw NBC good music
station has opening for young man with
roven track record. Join our professional
roadcast organization. Send complete re-
sume_including sales history. Mail to BID
Tewell, Commercial Manager, Box 1669, Pen-
sacola. Florida.

Need part time help in the sales or manage~
ment field. Need not affect your present
position. Write Box 812, Denton, Texas
76201.

Like to sell but want to be your own boss?
New idea in jingles packages, all markets.
need sales force. Sabre Productions, Inc.,
755 Steves Ave., San Antonio, Texas 78210.

Announcers

MOR morning or afterncon man. Expeti-
enced only. Mature. Major university town
in Northeast. Box M-175, BROADCASTING.

Hard working contemporary music per-
sonality to work in 180M southern market.
Salary open. Send resume and tape to Box
A-360, BROADCASTING.

Announcer-salesman. Send complete info in
confidence. No contact with your boss; no
refs needed. Fine medium market opé€ra-
tion; good pay, working conditions. Box
B-91, BROADCASTING.

Adunlt oriented air personality with imagin-
ation and experience needed by high image
midwest metro, 50 kw station with stron
position in  market. Forward tapes an
resume to Box B-287, BROADCASTING.

Experienced announcer—morning-man slot,

bright MOR . . . friendly voice, . . no chat-
ter . . . NYC metro area 00_mo. re=-
sume, tape, photo, references. Box C-8,
BROADCASTING.

Southeast major market top forty format
station needs morning diz(s-loAM-M-S) with
1st ticket, programing production neces-
sary. Send resume, tape, photo, salary re-
quirements to Box C-13, BROADCASTING

Production man.announcer wanted by lead-
ing tog 40, medium market station in east.
Must be creative and versatile; capable of
froducinf consistently good, attention get-
ing continuity; utilizing a wide range of
techniques, deliveries and production aids.
Excellent opportunity in group operation.
Rush tape and resume to Program Dirertor.
Box C-16, BROADCASTING.

Northwestern Pennsylvania expanding col-
lege~industrial community is currently look-
ing for 2-3 young but mature announcers
who are news programing consclous and
who would like to become an Integral part
of the community. Third class tickets and
draft exempt. We ate waiting for your tapes
and resume. Write to Box C-27, BROAD-
CASTING.

Two summer Tellef announcer positions
available at major upstate New York radio
and TV station. $150.00 per week for top
men, skilled in news operation and record
programs. Openings available May through
December and June through September.
Send tape and resume to Box C-73, BROAD-
CASTING.

Top rated group operator needs red-hot
R&B and jive d ockies for Negro pro-
ﬁ;amed station. Experience on Negro station

portant. Top pay and excellent working
conditions for man who has ability to do
modernized version of T m and blues
show. Box C-148, BROADCASTING.

Mid. Road dj for N.J. AM/FM in suburban
market. Box C-152, BROADCASTING.

Increasing staff. Immediate opening. Exper-
lenced announcer-salesman. Will train in
sales. Growing community, good working
conditions, profit sharing. Ralph Meador,
lgIzgnager, KLEX, Lexington, Mo. 816-259-

2.

Small station with MOR format, local orien-
tation, good equipment. wants self-starter
who enjoys being creative. Airmail resume
to: KSEW,k Box 258, Sitka Alaska 80835,

Tan your hide in Oceanside. Southern Call-
fornia. Experienced, permanent morning
man. 1st phone MOR. All fringe benefits.
Ideal place to live. Contact PD, e Wynn,
PDQ, KUDE, Oceanside, Calif. T14-757-1320.
WFIX has opportunity for announcer ex-
perienced in MOR adult format. Established
organization in space capital of the world

offers excellent future, nd resume, tape
and photo to Manager, WFIX Radio, P.O.
Box 7, Huntsville, Ala. 35804.

Our production manager has been promoted
within our 7 station chain. Replacement
should have 1st class ticket, ability to
create hard sell commercial copy, al

trative ability, short air trick. In return we
offer security, insurance program. retire-
ment plan, paid vacation, opportunity for
advancement and salary commensurate with
experience and ability. Send resume, taj
photo, immediately to Bob Todd, WGﬁ
4800 E, Raymond St., Indianapolis. P
interview at our expense a must.
Combination announcer-news editor needed
by ABC affiliate half hour from Ann_ Arbor,
East Lansing and Detroit. WHMI, Howell,
Michigan.

Immediate opening, Experienced morning
man, contemporary format. Sports a?cl-
ence preferred but not necessary. Want de-
pendable, mature man. First opening in 8
years. Send tape and resume to: Manager,
WILS-AM-FM, Lansing, Michigan.
Immediate opening for announcer with 1st
class license. Experience not as important
as integrity at MOR station that is expand-
ing. Located 35 miles from St. Louis. Send
taFe and resume to WINU, P.O. Box 38,
Highland, Illinois.

We offer challenge, opportunity for ad-
vancement and growth to the right man to
be final man to make up this leading re-
cently acquired Airmedia station. t
do you offer? Are you an announcer-engl-
neer looking for a future; are you ca

of AM-FM maintenance, knowledgeable in
MOR music, good on news and production:
then you are our man. You'll go far with
Airmedia. Send tape and resume to Hudson
Millar, WIRA, Fort Pierce, Florida.

Needed one announcer experienced in play-
by-play. Good worklnj; conditions, salary
negotiable. Call John J. Bafles. Gen. Mgr.,
WJAT, Swansboro, Ga., $12-237-2011.
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Announcers—(Conf’d)

Technical—(cont’d)

Production—Programing, QOthers

WJAS, Pittsburgh, seeks summer replace-
ment announcer capable of handlin% moni-
tor-type format. MOR, mature, tight pro-
duction, interview ability. Your chance to
make your mark with an NBC owned sta-
tion. Send tape, resume, photo to Mel Ber-
man, WJAS, Pittsburgh, Penna. 15220.
Good announcer . ., 5:00 p.m. to midnight
. . « Middle of the Road, AM-FM operation.
Above average remuneration . . . send
resume and tape to WKAJ, Saratoga
Springs. New York.

WEKBW radio has an opening! You'd better
be sharp. You'd better be very, very good.
No “Ron radio” need apply. Send non-re-
turnable tape, complete resume, and piec~
ture to: Jeff Kaye, Program Director,
WKBW Radio, 1430 Main Street, Buffalo,
N. Y. 14208.

New station WFEM FM, Ellwood City, Penn.,
a_member of the Great Scott group. Com-
plete stafl hired except for PD who can do
news and play by play; and one salesman-
announcer. Enthusiasm more important than
experience. Send tape and full particulars
to H. Scott. WPAZ, Box 638, Pottstown,
Penna. 19464,

Combination play-by-play and news man.
Excellent opportunity. Salary and talent.
University and high school sports. Send
resume, pieture, complete background plus
air check to James P. Schuh, Program Di-
rector, WSPT, Stevens Point, Wisconsin or
call 715-341-~1300.

Florida calls! Immediate opening. Aduilt
sound, successful full-timer needs all around
announcer-producer to work with staff of
professionals, Experience, endorsed third,
and love of radio essential. Send tape, snap-
shot, full detalls airmail to Art Ross, PD.
‘WTMC, Ocala, Florida 32670,

Need experienced first phone announcer—
start April 20—good permanent position with
opportunity for advancement. $150.00 per
week, igs.oo raise very six months, 45 hour
air shift, 48 hour total. Car necessary. No
collect calls. Radio station, WTOR, Torring-
ton, Connecticut. 203-489-4181.

Immediate opening for experienced an-
mcex& vﬁﬂanﬂr:tta tf)htmec flclnr night shift.

O] on.
i ey 4ll Manager at

wood voiced announceX with production and
news experience. Good opportunity with
growing group operator for rapid advance-
ment to PD or management. Send tape and
resume to P. O. Box 22082, Greensboro, N, C.

Technical

€hief engineer wanted for full-time, upstate
New York operation. Fine opportunity for
capable maintenance man—who is a sgelf
starter—and takes pride in his work. Send
full particulars—first _letter—to General
Manager, Box B-273, BROADCASTING.
First_phone-maintenance and operation for
FM Xmitter and studio, college station in
the east with new equipment. Send resume
to Box B-305, BRO. ASTING,
¥mmediate opening in upper east Tennessee
area for man with first phone who can do
Hght maintenance and some ajr work. Send
resume {o Box C-75, BROADCASTING.

2 engineers with 1st class license needed.
Radlo, TV and full time FM Stereo in
medium midwest market. Technical opera-
Hons and maintenance only. Prefer one to
have previous radio or TV station experi-
ence, Will consider one without broadeast
experience if tech school or other experi-
inuc:h Fine mdusltrial community and schools,
resume, please include
Box C-76, BROADCASTING, . O1¢ Pumber.

Chief engineer. Midwest 5 kw daytimer.
Permanent gcsition for experienced man,
No aifr work. WAIK, Galesburg, Illinois,
(309) 342-3161.

First phone man for transmitter, no an-
nouncing. Will train beginner. Station
WAMD, Aberdeen, Md.

Chief engineer who can work in at least
one other department. Non-directional AM
%oing FM later in year. Good opportunity
or qualified person who would like livin,
in eity of 15,000. Send photo. background,
experience and salary requirements.
WBYS, Canton, Illinois.

Gal Friday. Gather and write news, write
good commercial copy, voice with seduc-
tive qualities, Good pay, successful small
market AM-FM stations. Box B-92, BROAD-
CASTING.

Group operator has immediate opening for
program director in New Orleans. Top 40
rock experience important., Must be promo-
tion minded, contest oriented, idea man and
rati conscious. Production ability on com-
mercial spots important. Annual salary top
four figures up to $15,000 plus merit raises
and annual bonus. Send complete details
with an outline of your successful ideas.
Box C-149, BROADCASTING.

First phone for transmitter and mainte-
nance. Write or phone Don Cook, WCNW,
Fairfield, Ohio, phone 513-892-5958.

Florida daytimer wants first phone engineer
capable of maintenance. Short announcing
shift. Write Manager, WELE Radio, P. O.
Box 4008, Daytona Beach, Florida, or phone
(904) 767-1131. No collect calls please.

Needed immediately—1st phone engineer at
WEOK AM-FM, Poughkeepsie, N.Y. Contact
Lou Pells or Fred Brill, tel. (914) 471-1500.

Permanent salaried position open for right
man . . . first phone . . . maintenance . , .
call Bob Olson. WJMS Radio, Ironwood,
Michigan. (908) 932-2411.

Two first class ticket engineers needed by
growing Illinois station group, Salary based
on experience and qualifications. Apply John
F. Hurlbut, Jel-Co. Radio, Inc., P, O. Box
553, Mt. Carmel, Illinois,

ABC radio networks in Chicago will need
vacation relief men starting March 30, 1988.
Must have_first class license. Audio opera-
tions, production & remote broadcast ex-
erience necessary. Write Bill Gilmore, ABC
dio, 380 N. Michigan Avenue, Chicago,
Illinols. 80601.

NEWS

Experienced on-air news director needed by
southern California contemporary station
to expand and manage department. Send
resume, tape, and photo to Box A-341,
BROADCASTING.

Major metro AM needs experienced, ag-
gressive, AM newsman. Big voice, showman-
ship, strong on lacal news, ‘beepers’, rewrite.
Send tape, resume pic. To Box C-77,
BROADCASTING.

Newsman. Must be experienced in gather-
ing, writing and delivering the news. Pro-
gressive southern market. Benefits, good
&aétlng salary. Box C-155, BROADCAST-

This 35,000 plus market really tienerat;es
news ., . We've been first wi it for
years . . . but we've decided one more re-

rter could put us even further ahead.

ing this new position will be an Investi-
gative, interpretive reporter who will have
time to develop the '"entire” story. He'll
have college or training and will be part of
a five man staff receiving excellent salaries
and fringe benefits. If you're the man, rush
tape and resume to Morry Alter, News Di-
rector, KSTT, Davenport, Iowa.

Newsman wanted immediately for Central
Florida's top station, Should be experienced
in gathering, writing, and on-air reporting.
Phone Bob Raymon, News Director, 305-
241-1491, WDBO, Orlando, Florida.

Newsman for tight top 40 format in metro-
olitan Washington, D. C, Call or write
arry Averill, WEAM, Arlington, Virginia.

703-534-8300.

First phone for transmitter and studio. Ex-
cellent opportunity for experienced man;
le:ec:%legrt sa;:;y anicli1 chin;ceufor ad;rance-

. No. ouncing, cation: Mid-U.S,
Box C-133, BROADCASTING. v-s
Chief engineer—first phone. Medium Pa.
market sixty miles from Philadelphia. One
KW station, Maintenance only transmitter,
studio, remote equipment. No announcing.
Ideal for technician with experience to move
up to chief. $130 per week, fringe benefits,
%gngd resume to Box C-154. BROADCAST-

:lgilistation “%(glngAFﬁl and TU‘I}IF TV; needs
engineers or experience.
KVET, 113 W. 8th, Austin, Texas 'ﬁ!e'wl.

Chief engineer, excellent facilities. Little an-
nounelnE. Soon to install new transmitter
angd No_ smog, ice, snow, tornadoes

Local newsman for WELV, Ellenville, New
York. Contact H. Borwick, WVOS, Liberty,
New York.

News director for Chicago surburban sta-
tion. Must be experienced in gathering,
writing, and delivering news . . . plus abil-
ity to take charge of news operation, Im-
mediate opening. Send tape, resume and
salary requirements first reply. WNWC,
Arlington Heights, Illinois, 60004.
Central Pennsylvania full time news.talk
formated station has immediate opening for
experienced news writer-broadcaster for
news team that pulls no punches. Oppor-
tunity to learn talk. $100 per week for
ualified person. Call Terry Parker, News
irector, WRTA, Altoona, Peénnsylvania. 843«
8112, or send tape and resume.

Radio newsman wanted for early morning

N.J, MOR AM/FM seeks production buff to
handle short air trick, production, etec.
Tape, resume and dollars first. Box C-153,
BROADCASTING.

Good opportunity for board man strong in
production . . . 10,000 watt station . . . me-
dium market Rugh tape, photo, resume.
Box C-156, BROADCASTING.

Projection and sound expert, to be in charge
of systems In motion pieture theatres; and
coordinate and advise on Installations in new
theatres, Including automated systems. Ex-
perienced only. Full time, with fast-growing
nation-wide circuit of theatres, Box C-157,
BROADCASTING.

Combination salesman, copywriter, and
week-end announcer. Will consider part of
these abilities. Selling a must. Top salary-
fringe. Send resume and tape. KXOW,
P.0. Box 579, Hot Springs, Arkansas.
Production manager copywriter for Chicago
suburban station. Must be a pro willing to
accept the challenge of stereo produc
and have the desire to_ train for program
director position. Immediate opening. Send
tape, resume and salary requirements first
re&ly. C, Arlington Heights, Illinois.

Si.tuations Wanted—Management

Excellent general manager available, out-
standing record and background, top indus-
try references. Box C-74, BROADCASTING.
Experienced manager , . . excellent record
and references. Proven =ability. Small to

medium midwest market preferred. Can
invest. Box C-78, BROADCASTING.
General manager: Professional salesman,

money making programer, cost consclous,
community relations, experienced all phases.
Excellent references. Now managing small
market station. Available 30 days. Box C-80,
BROADCASTING.

Veteran station manager with proven track
record seeks realistic opportunity. Box C-81,
BROADCASTING.

New England—top rated salesman—i)resently
employed in management. 36. Experienced in
all phases. Desire general manager position
—small or medium market. Box C-82,
BROADCASTING.

24 years, all phases of radio. Highest rec-
ommendations. Seek sm S. C. market.
Combo/mgr. sales mgr. Box C-110, BROAD-
CASTING.

Rellglous station, college graduate—Radio
degree seeks management position. Experi-
ence gll phases management also produc-
tion, sales, announcing. Prefer eastern loca-
tion. Box C-137, BROADCASTING.

To multiple station owner looking for stron,
station manager, top salesman, excellent a
around operation, organization offering at-
tractive situation to relocate man of 19
years expcTience, announcer thru station
managership. Now in major market sales.
Box C-147, BROADCASTING.

Sales

Excellent time salesman established at major
market station. Seeks position with station
or group leading into management. Young,
highly productive, with solid broadcast back«
ground. Box C-83, BROADCASTING.

Announcers

Experienced announcer, creative versatile
dj. Authoritative newscaster, aggressive
salesman, third endorsed, tight board, de-
pendable, Box B-78, BROADCASTING.

First phone combo: experienced, college,
manggement potential, 'like? Box B-158,
BROADCAS G.

DJ, tight board, solid news, commercials,
third phone. Box B-217, BROADCASTING.

sandstorms, hurricanes. Mexico is _nexf Shift. Possibility for some TV. Tape and info  Sportscaster, 21, play-by- la; 13 aft
door. Send complete detalls to KVOZ, to Bob Lee, TV, Cadillac, Mich,, P. O, exempt eight monthe ye:;(’pe)l{'ieg%e.egﬁbgr B-
Laredo, Texas. Box 627. 294, BROADCASTING.
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Situations Wanted—Announcers

Situations Wanted—Announcers

Situations Wanted—News

Continued

Continued

Continued
Sportscaster. Experienced. Dynamic play-
by-plav. First plione, Some . Box C-32,
BROADCASTING.

NYC broadcast school grad seeks first posi-
tion. Adult—announcer, MOR, dj. 3rd en-
dorsed. College, single, 28, Audience appeal
and more. Box C-40, BROADCASTING.

Experienced young Negro dj announcer, top
references, salary secondary to opportunity.
Avallable on short notice, 3rd endorsement.
Box C-41, BROADCASTING.

Rock, top forty, rhythm and blues, authori-
tative newscaster, 3rd class, draft free, Box
C-65, BROADCASTING.

Morning man. 33. 15 years in Dallas. New
York markets. #1 in 12 station area. Bright
but intelligent approach to music-informa-
tion-humeor-telephone format. Call 516-368-
0238 or write Box C-79, BROADCASTING.

Experienced coach and announcer seeks
permanent radio/TV affiliation. Knowledge-
able play-by-play and analysis. Copywriter.
Masters degree, veteran. Box C-84, BROAD-
CASTING.

DJ radio or TV newscaster, experienced.
3rd class_ endorsed. Solid theatrical back-
ground. Box C-85, BROADCASTING.

Responsible, married, 16 yr professional of
Baltimore radio, desires new location, pre-
fer Miaml, Florida or nearby southern area.
Especially strong on late evening or all night
rogram, If you are interested in a well
alanced, informative, entertaining show.
then I am interested in you. No unimagina-
tive. rock, top 40, revolving door policles
considered. Box C-86. BROADCASTING.

Radio announcer with very good background
desires to return to radio or TV or both.
Graduate of radio school. Have had 2 years
of college. Prefer in person audition. Will
go anywhere in country. Sober, mature,
dependable. Box C-122, BROADCASTING.

Experienced sportscaster wants play by play
baseball position. Box C-125, BROADCAST-

Tennessee, Kentucky preferred. First phone.
Announcer, some experience. Box C-127,
BROADCASTING.

10 year veteran in radio desires new chal-
lenge. Familiar all phases. Would like to
program or jock your country or MOR sta-
tion. Not a genius, willing to learn and
work hard. First phone, family, excellent
work record. Please no blue sky story, per-
sonal interview a must. Any market . . .
but a llvable wage. No hurry, now at 50 KW
contemporary in top 15 market Box C-I128,
BROADCASTING.

Jet-set jock . .. Personality. top 40, swinger,
experienced, 3rd class, looking for larger
market. better pay, married, mid 20's, draft
free, employed now, “Will wait for right
offer.” Box C-134, BROADCASTING.

Third endorsed, prefers midwest, college.
three years experience, production, strong
on news. Box C-136. BROADCASTING.

Los Angeles, San Francisco, want a very
knowledgeable, controversial talker for your
telephone talk show? Try me. Box C-138,
BROADCASTING.

Experienced, ambitlous announcer, homesick
for the Pacific northwest. Military com-
pleted. Family. Box C-143, BROADCAST-
ING.

Negro soul éock, any format, first class li-
cense, Box C-87, BROADCASTING,

Negro dj, rhythm and blues preferred, 3rd
phone, good voice, needs break. Box C-88,
BROADCASTING.

Announcer, Negro, modern approach, some

experience. Tape available. Box C-89,
BROADCASTING,
8ix years experience—three with major

market station, First phone, college, family.
Prefer midwest MOR and/or TV but will re-
locate with proper offer. Desire opportunity
for advancement. Ready for PD. Box C-20,
BROADCASTING,

Young with great potential, top 40 dj—an-
nouncer—3rd endorsed—little experience—
military completed—will relocate—available
immediately. Box C-21, BROADCASTING.

Any announcer openings at a Florida money
maker? 3rd phone, 5 years MOR experience,
{nNigtary complete., Box C-92, BROADCAST-

Hot 100 new sound, 3rd endorsed. draft de-
ferred. Good commercial dellvery and pro-
duction ability, Experienced. Box -93,
BROADCASTING.

Career Academy graduate. anxlous to work
under fire. DJ, news orlented, strong com-
mercial delivery. Call collect after 5 P.M.,
203-537-2604. Or Box C-9%4, BROADCASTING.

Boss personality jock, mellow production,
first phone, college grad, experienced, single,
draft exempt. Wants major teen nite spot
?ﬁté will get it] Box C-113, BROADCAST-

Good voice announcer, dj, authorative,
newscaster, family man. Will relocate, Box
C-114, BROADCASTING.

Disc jockey, announcer, air personality, ex-
perienced bright swinging dj. Bright sounds.
Authoritative, newscaster. Family man, No
prima donna, or ficater. Willing to relocate.
Box C-115, BROADCASTING.

Perspicacity is alive and embodied in John
Yarborough—newscaster-disc jockey. What-
ever your format the perspicacious Mr.
Yarborough is more than capable. Under 30,
unmarried, accent free and some experience
in NY area. Box C-117, BROADCASTING.

Announcer-newsman. Family man with six
years experience in all phases. Prefer me-
dium to large market. MOR only. Box C-118,
BROADC G.

Good jJock. Now in top market. May be
what you're looking for. Why not find out?
Box C-121, BROADCASTING.

Have rate card will fiy. Seeking manage-
ment position where these qualifications
will be utilized: broadcast “jdea’ salesman,
creative programing, Bachelor Science de-
gree, radio/TV, developing active adver-
tisers, commercial pilot license, instrument
and multi-engine rating. Resume is in Box
C-158, BROADCASTING.

Newscaster, reporter, women's director, for-

mer model. Experienced radio-television in

major market. Want well-paying, permanent

%pportunity in fast-moving market. Box
-140, BROADCASTING.

Bright college grad, 22, strong news, sports,
MOR; relocate, prefer Orlando, Tampa,
Jacksonville or other Florida. 5 years fn
broadeasting. For real, want full career!
Parke Hayes, Box 144, Hillsdale, Michigan
49242, Available 4/1.

Preduction—Programing, Others

Solid top 40 experience . .. devotion, music
director. Box C-96, BROADCASTING,

Professional music director . , ., top 40 . . .
now! Box C-97, BROADCASTING.

Sales and promotion minded, top 40, take
charge PD detail man . . . young family
man, First ticket. Prefer medium market.
Will wait for right offer. Box C-98. BROAD-
CASTING.

Topnotch take-charge gal, legal background,
presently with radio tape/dise producers as
administrative assistant, traffic manager, col-
lections correspondent, seeks similar posi-
tion, radio, TV, films. NYC only. Box C-99,
BROADCASTING.

Production director-announcer, 11 years ex-
perience MOR to classical, also strong on
news and sporis—prefer central or south
Florida. Box C-100, BROADCASTING.

Radio group: music~-programing-operations.
And I can announce, too! Can you afford
me? Box C-123, BROADCASTING.

Continuity/production director — 31t years
experience. Nice person. Married. Conscien~
tious. Clever? Send job/station information.
Receive copy, resume, production tape. Mid-
west. Box C-139, BROADCASTING.

Director of commercial production: Topflite
creative writing and production: all-media
work experience. Wants larger TV market
challenging opportunity, Degree. Write Box
C-142, BROADCASTING.

Almost two years experience. Some college,
third phone. Box C-159, BROADCASTING.

Attention Philadelphia area! Good music an-
nouncer seeks summer position. Degree in
radio, 2 years experience, 3rd phone with
endorsement. Box C-160, BROADCASTING.

First phone, married. Top 40. Five years ex-
erience. Medlum, metro market onlg].
4rIMzt elxempt veteran. William. 812-PA4-9067,

First phone, experienced Negro R&B an-
nouncer. Presently em‘gloyed. Ready for big
times in same music. Age 26, Family. Avall-
able on notice. John Carter, 5756 South
Psaagkway. Chicage, Illinocis, phone 312-324-
7533.

Radio-tv announcer looking for first posi-
tion. Broadcasting school graduate, 3 yrs
college, Military completed. 3rd endorsed.

relocate. Dependable, anxious to get
started, Paul Siragusa, 79 Chatsworth Ave.,
Kenmore, N.Y.

Excellent play-by-play man. Just graduated
from top broadcasting school. Salary open.
201-267-7264, after 5:30.

First phone, uppermidwest middle-aged, no
experience. DJ, some announcing,
dedicated to entertain. Box 44, Chisholm,
Minn. 55917

TELEVISION—Help Wanted

Sales

Southwest TV major market network VHF.
Exceptional opportunity for salesman of
proven ability to join aggressive sales-
oriented operation. Assume established list
with opg::rtunity to grow. Send complete
resume Including references and picture to
Box B-279, BROADCASTING.

One of the nation's first UHF-TV stations
seeks salesman. Unusual growth potential
for experienced man. Mid-west location.
Send resume, salary requirements to Box
C-101, BROADCASTING.

Should have at least 3 to 5 years rep, ex-
perience and/or national TV sales experience
with an indie. If you can’t "take over and
go,” don't respond. Mid-west background
desired but not required. Call or write Don
Heller 215-735-2320. U.S. Communications,
1500 Walnut Street, Phila. 19102.

Announcers

Staff announcer. Good background for on-
the-air and booth work for major VHF color
operation. Also need responsible news
anchor and desk man with general staff
experience. No problem child please. Send
tapes to Box C-111, BROADCASTING.

Top 10 markets and suburbs: Give your lis-~
teners what your competition isn't. Jazz
record host will provide 60 to 80 minute
Monday through Saturday series. Yours to
sell for total profits or run sustaining. First
offer accepted for returning tapes after
laying. JAZZ, 103 Middle Road, Muscatine,
owa.

Excellent voice, references. Young, versatile,
professional announcer. Immediately avail-
able. 408-476-0967.

Technical

First phone, desires chief engineer job with
announcing. Box C-25, BROADCASTING.

Radio announcer who needs TV break will
be considered, chance for weather and news
shows, Ohjo station. Contact Barry Lillis,
419-225-3010 (no_collect calls).

Technical

1st class engineers for operations, transmit-
ter and maintenance. Midwest network
VHF, medium market. Good place for family
living. Send details, photo and salary te-
quirements. Box B-76, BROADCASTING.
Television engineer—for studio operation,
live, film and VTR. Color experience pre-
ferred. Southwest VHF station. Box C-144,
BROADCASTING.

AM station gol.ngAFﬁd and UHF TV; needs

engineers with or TV experience.
NEWS KVET, 113 W. 8th. Austin, Texas T8701.
Immediate availability. Television-radic Tmmediate opening for two experienced

newscaster. Over 15 years metro experience.
Commercials, writing, editing, documen-
tarles, stable, mature. Metro area only. Box
C-118, BROADCASTING,

television engineers with 1st class licenses
for northern California VHF station. Send
resume to Chief Engineer, KVIQ-TV,
Eureka, California 95501.

BROADCASTING, March 11, 1968
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TELEVISION—Help Wanted

TELEVISION—Help Wanted

TELEVISION—Situations Wanted

Technical—(Cont’d)

Production—Programing, Continued

" News—(cont’d)

Southeast first class phone TV maintenance
and operational experience preferred, others
considered. Vie Bankowski, C.E., P.O. Box
19, WHNT-TV, Huntsville, Alabama.

New UHF station in growing market with
four season recrealion requires broadcast
engineers with color. VTR and control room
experience. First Class License required.
Send resume to WVNY-TV, P, O. Box 22,
Burlington, Vt,

Television studio VIR and transmitter en-
gineers for operation, maintenance of ETV
system in American Samoa. Good living
%ogz\gng)fras, “?,{%‘B‘”{ﬁ%‘% SendAresume to:

ce, \ onn. o -
ington, D. C. 20038. ve. Wash

Instructor-operating and maintenance tech-
niques of radio and b&w TV studio equip-
ment. Day school only. Year around. Must
have good technical background. Call or
write N.E. Vilander, Director of Instruction,
Central Technical Institute, 1644 Wyandotte,
Kansas City, Missourl 64108

Fetzer Television of Cadillac, Michigan needs
techniciang with first phone license to work
in AM-FM-TV operation. Experience desir-
able but will accept inexperienced man with
good potential. Excellent opportunity to ob-
_’1:zi:Ln75 #%gersiﬂed experience. Call collect 616~

TELEVISION—Help Wanted
NEWS

Need general radio and television reporter
for midwest metropolitan market. You will
be required to shoot film as well as do radio
air work. Box C-14, BROADCASTING.

NBC-TV affiliate looking for all around ex-
perienced newsman, who can gather, shoot
film, and handle on the air work! Knowl-
%jc.ﬁe g:.usports \iifer)i) desirable, but not essen-

5 or wri rogram Manager, W -
TV, Springfield, Ill. 217-528-0465. & 1cs

TELEVISION—Help Wanted
Production-—Programing, Others

We need a super-whlz, Man or woman. Must
know film editing, all phases including
A-B-C rolls, matching, syne, 16mm mag
maybe even handle camera. Must know
studio and location recording techniques:
tape editing (all kinds), sound mixing
microphone applications, post-equalizing,
ash-tray emptying, script and copy writing.
studio sweeping and operation of old G-E
vacuum cleaner at times. We provide top
facilities, long hours and interesting assign-
ments. Reputat'lon and company name are
excellent. You'll have opportunity; you’'ll
work with talented people, have chance for
part-ownership in time and exercise total
creative freedom within bounds of accepted
good taste. This company produces records,
Radio-TV commercials, films of all types;
fulﬁ! equipped and growin% liké crazy. All
staff members enjoy equal freedom, ade-
quate salaries which grow as company
grows, Fringe benefits don’t exist, but are
coming. Work load is heavy, will continue.
I You don't egoy work, if you can't dis~
cipline yourse to handle the drudgery
along with the fun, forget it. Send full de-
lails, photo, samples of work and state
salary requirements first letter. Married?
Make certain your spouse is interested, too.
Include all facts. Mere letters of inquir:
will. be unanswered, If you meet gur higl
(we're not kidding) stangards. you'll receive
all information a hurry.
BROADCASTING.

Southern station in top 50 market seekin;
talented artist to create on-air and romog
tion art. Liberal benefits (profit-sharing, re-
tirement, etc.) add to incentives of pleasant
wortlgil;lg co:;ﬂitg)ns and climate. Wrgte first,
portfolio w ¢ requested and .
Box C-103, BROADCXSTING. returned

Studio crew member, midwest VHF, top
fifty markets. Must have experience. Solid
future with growing corporation. Send re-
sume to Box C-120, BROADCASTING.

Producer-director for large production cen-
ter in southeast. Heavy on cultural and pub-
lic ta_ffairsbn}}{mductiﬁ)nét Igdependence and
creative a y a must. Salary open.

C-129. BROADCASTING, v oop Box

Box C-102,

Expanding ETV statlon needs experienced
producer-director starting July 1, 1968, Sal.-
ary $7500-8000 for eleven months. Master's
Degree required. Film-making exXperience
desirable. Bowling Green State University
is an equal opportunity employer and as
such will give consideration for employment
without regard to race, color, creed, or
national origin. Send credentials to Dr.
Duane Tucker, WBGU-TV, Bowling Green,
Ohio,

Producer/director. We have opening at full
color WLWT, for experienced person to pro-
duce and direct major live programs that
hold top ratings in our market. Candidates
should have a minimum of 2 yrs, experi-
ence directing llve entertainment, news, or
sports programing. We wzant a creative,
aggressive. well-orpanized college graduate,
under age 30, with the potential to eventual-
ly assume grea‘er management level re-
sponsibility. Send a detalled confidential
resume of your experience, education, age
and present income to Warren Baker, Pro-
duction Manager, WLWT. AVCO Broadcast-
ing Corp., 140 W, 9th Street. Cincinnati, Ohio
45202, An equal opportunity employer (M/F).

Young aggressive producer/director for ma-
jor market VHF. Applicant must be creative
producer, excellent organizer, sharp director
and self-starter. Best, all-color facillties.
Excellent working conditions. The man we're
looking for is no button-pusher. Write im-
mediately, no calls, Chief Producer, WTMJ-
TV, Milwaukee, Wisconsin 53211. Include
resume and salary requirements.

Producer/director experienced switcher. Im-
mediate opening with bright future for right
person at Richmond/Petersburg "V net-
work affiliate. Send full particulars, includ-
ing sala;{y to John Mackin, Operations Man~
ager, WXEX-TV, 124 W. Tabb Street, Peters-
burg, Va., or telephone "03-733-7876.

TELEVISION
Situations Wanted—Management

CATV—multiple systemm management team
with broadcast experience interested in as-
sociation with stock participation incentive,
Forminf new communications division to
diversifying corporation of extreme interest.
Replies  in strict confidence. Box C-11,
BROADCASTING.

Have reached full potential in present po-
sition. Experienced, energetic television ex-
ecutive heavy sales and all aspects of
television statlon management. Would accept
general manager or general sales manager
position, with chance to move up. Would
like to locate with organization who re-
munerates commensurate with performance.
Can supply excellent references. Box C-105,
BROADCASTING.

Top level TV/radio executive. 15 years major

market experience in all phases TV, radio,

adverﬁsinf. Built and operated UHF. Re-
la

sume available. Kenneth D. Caywood, 319
Lincoln Park Blvd., Dayton, Ohio 45429,
(513) 299-4495.

Announcers

Wanted immediately?—=Mature experienced
announcer—works TV booth and on camera
work. Call 423-4817, 114 East Prospect,
Shreveport, Louisiana,

Technical

Assistant chief engineer position desired in
northeast. Experience in h band color
VTR and management. Box C-119, BROAD-
CASTING.

Director of engineering: 19 years all phases
of broadcast engineering. 14 years manage-
ment. Seeking top positlon with future.
Heavy experience both construction and ad-
ministration. Box C-131, BROADCASTING.

Newsman, presently editing 2 newscasts
daily. anchoring 1 on air. needs change.
Mid” or south-west medium or large mar-
ket preferred. Real pro, no appeal to the
youthful-charm-wire-copy  operation. $200
minimum. Box C-130. BROADCASTING.

Experfenced major market newsman will Te-
locate for reporter, newscaster or news di-
rector position. Box C-141, BROADCASTING.

June/September employment desired by
top Northwestern TV/radio journalism stu-
dent. Two years experience. Desires to do
all facets of TV news operation. Will go
anywhere. Roger Hilkert. 610 Lincoln Street,
Evanston, Illinois, 312-491-0501. After March
15, 1925 Harlan Road, Toledo, Ohio 419-536-
TI7L.

Production—Programing, Others

Executive producer: creative, energetic,
productive. Age 29. Seeks to develop eX-
citing local programing and documentaries
for aggressive siation, Experienced in pro-
graming, production, writing. Present: in
major market. Box B-259, BROADCAST-
1

Production manager. Outstanding qualifica-
tions and experience in top 10 market.
Available immediately. Box C-5, BROAD-
CASTIN

17 years television broadcasting. 3 years
supervisory. Desires osition, southern
states. Box C-104, BROADCASTING.

Producer-director, instruction/ETV: three
years Armed Forces radio-TV experienced
all phases production. Degree. Prefer mid-
west—available May. Box C-106. BROAD-
CASTING.

gxperienced-knowledgeable-dependable pro-
duction man, desires challenging relocation.
References and experience prove capability.
Director material. Employed—Mid Michigan
market. Box C-132, BROADCASTING,

WANTED TO BUY—Equipment

We need used, 250, 500, 1 kw & 10 kw AM
transmitters. No junk. Guarantee Radio
Supply Corp., 1314 Iturbide St., Laredo,
Texas T8040.

Stereo equipment needed--immediate buyer
for used Ampex PD-10 stereo duplicator
with minimum of three slaves. Box B-270.
BROADCASTING.

1 or more portable new or used cartridge
tape recorders of broadcast quality like ATC
CPS-1. Please write with technical descrip-
tion of equipment. Box C-109, BROADCAST-
I

Wanted: 4 RCA or Marconi b&w used
camera chains in perfect condition. Chan-
nel 3, Box 1875, Monterrey, Mex.

Color television tape playback unit. Contact
Chief Engineer at WO-TV, Box 708,
Lawton, Oklahoma.

Wanted: All equipment for the construction
of small black and white television studio.
Seeking donations but will consider pur-
chase. Supt. of Schools, Dr. James P. Harrl-
son, Nether Providence Township, Walling-
ford, Pennsylvania 19086, 215 LO 6-8000.

FOR SALE—Equipment

Coaxial-cable—heliax, styrofiex, spiroline,
etc., and fittings. Unused mat'l—large stock
—surplus prices, Write for price Iist. S-W
Elect., Box 4668, Oakland, Calif. 94623,
phone 415-832-3527,

For sale: must move, real buy on kiown
brand 5-Xw AM transmitter. Box B-89,
BROADCASTING.

TK26 Color Film Camera avallable, ideal
for lJow budget color. Contact Jim Lock-
erd, Chief Engineer, KSWO-TV, P. O. Box
708, Lawton, Oklahoma, 355-7000.

Situations Wanted—News

Experienced, youthful photographer-report-
er desires Viet Nam assignment. Box C-37,
BROADCASTING.

Radio/television announcer newsman for
large newspaper and broadcast chain_with
no advancement within. College, Box C-107,
BROADCASTING,

UHF 1214 kw RCA transmitter (used).
Negotiable sale price to include freight and
proper operation upon installation. Price
does not include filtiplexer which s indi-
vidually required for each specific channel.
Transmitter not being used but avaflable
for inspection, $75,000.00. Box B-275,
BROADCASTING.

TK-41-C and TK-41-B modified to 41-C. Box
B-302, BROADCASTING.

82

- BROADCASTING, March 11, 1966



FOR SALE—Equipment

INSTRUCTIONS

INSTRUCTIONS—(Cont'd)

Continved

Scotch audio recording tape, lowest prices,
Box 4305, Washington,

Tape Center, P. O.
D. C. 200

1+

Scully, spotmaster, Russco, QRK, Trad;
finance. Write for lists. Audiovox, Box
7067-55, Miami, Flortda 33155,

1 phase monitor—2 Tower W.E. 2A; 1 phas-
ing unit—2 Tower 5-10 kw, W.E. 33A: 1 kilo-
watt AM composite transmitter—suitable
for auxiliary—large, well-built, some com-
onents floor mounted. Contact; Elbyrne F.
t. Clair, Chief Eng. Radio Station WDBJ,
2?;%%& Office Box 150, Roanoke, Virginia

Audio consoles complete with re-recording
equalizers, compressor, three outputs ine
cluding combining networks. Complete con-
trol facilitles, patch board included. Other
assorted audio equipment all in good con-
dition. 212-PL 7-8855. Box C-63, BROAD-
CASTING.

One MVRI5 video t:é)e recorder with good
head and one unused, rebuilt head. Some-
what battered, but all modifications are in
accordance with Machtronics Corporation.
One MVRG66 in like-new condition, complete
with electronic editing. Head is in good con-
dition, tapes are interchangeable between
machines. Also, one Kintel vidicon studio
camera. Contact Jesse Waymire, Chief Engi-
neer, KRTV, P. O. Box 133{, Great Falls,
Mont. 59401.

Reuring FTR 192-A, 3 kw transmitter. Buy
it for the parts as is for only $400, complete
with tubes, but has defective plate trans-
former, Crating and shipping extra, Tubes
alone worth the price. Contact WRFL, Box
gg?l, 2\2ngnchester. Virginia or telephone 703-

Andrew 8-bay multi-v antenna. 103.7 but
tunable any frequency $1,150. 3l3 Steatite
coax cleaned $40. 20 foot sections. Bendix
station guardian with directional coupler,
$225. Ken Freeman, CE, WBBQ, Box 1443,
Augusta, Ga. 30903. 803-824-5441.

5 kw AM transmitter, RCA-5DX transmitter
Just.removed from service; avaftlable im-
mediately, with tubes and spare parts $3500
FOB, Youngstowti, Ohio, WKBN, W, P, Wil-
liamson, IIT, Phone: 216-782-1144.

Ampex VR-1000C videotape recorder/repro-
ducer for monochrome broadcast. Refur-
bished. Rebuilt quad head. Picture, wave-
form, and audio monitors, $10,500. Write
Box C-108, BROADCASTING.

Translator power. Now put your translator
where antenna should be for best coverage,
not where Imeer line happens to be. Use
the TELAN thrmo-electric generator, No
moving parts, simple to operate, leave un-
attended 6-12 months. General Instrument
Corp., Thermoelectric Divislon. Box 544-B,
cht:k%élle, New York 11802, 516-681-4300,
ext. o

MISCELLANEOUS

Deejays! 8000 classified gag lnes, $5.00.
Comedy catalog free. Ed Orrin, Boyer Rd..
Mariposa. Calif. 95338.

“365 Days of laughs”—daily radio gag serv-
lce—may be available in your market
Sample a monthi $3.00, Box 3736, Merchan-
dise Mart Sta., Chicago 60654.

Keeping your promises? Between-renewals
program content analysis saves headaches
at renewal time. Smart management tool
to check compliance with proposals, Noyes,
Moran & Company, Inc., 1027 Curtiss,
Downers Grove, Ill. 80515. (312) 969-5553.

Insurance sales seminars. Three or five day
sales training program conducted by Dr.
Napoleon Hill, author of "Think and Grow
Rich” and E. Harold Keown. associate.
Write Box 437, Charleston, South Carolina.
29402,

Custom ideas! You supply details--we sup-
ply ideas. Programin%, advertising, promo-
tional, etc. Economical. Satisfaction guaran-
teed. The SRM Company, P. O. 9013, Rich-
mond, Virginia 23225,

Are you satisfied with the sound of your
station? If not write the Sound Doctor,
Box 3694, Birmingham, Alabama.

FCC |License and Electronics Degree
courses by correspondence, Also, resident
classes in Washington, D. C. Free catalog.

. 1505 N. Western, Hollywood,
California 80027.

Elkins is the nation’s largest and most re-
spected name in First Class FCC licensing.

omplete course In six weeks. Fully ap-
proved for Veteran's Training. Accredited
by the Natlonal Assoclation of Trade anc
Technical Schools. Write Elking Institute,
2603 Inwood Road, Dallas, Texas 75235.

The nationally known six-weeks Elkins
Tralninf for an FCC first class license.
Convenlently located on the loop in Chicago.
Fully GI approved. Elkins Radio License
School of Chicago, 14 East Jackson Street,
Chicago, Illinois 60604.

First Class License In six weeks. Highest
success rate in the Great North Country.
Theory and laboratory trailning. Approved
for Veterans Tralning. Elkins Radio License
School of Minneapolis, 4119 East Lake Street,
Minneapolis, Minnesota 55406.

The Masters, Elkins Radio License School
of Atlanta, offers the highest success rate
of all First Class License schools. Fully
approved for Veterans Tralning. Elkins
Radio License School of Atlanta, 1139
Spring Sireet, Atlanta, Georgia 30309,

Be ?‘l;epared. First Class FCC License in six
weeks, Top quality theory and laboratory
instruction. Fully approved for Veterans
Training. Elkins Radio License School of
New Orleans, 333 St. Charles Avenue,
New Orleans, Louisiana 70130.

Announcing, programing, production, news-
casting, sportscasting, console oOperation,
disk jockeying and all phases of Radio and
TV broadcasting, All taught by highl
qualified professional teachers. The nation’s
newest, finest and most complete facilities
including our own, commercial broadcast
station—KEIR. Fully ap{)roved for veterans
training. Accredited by the National Associ-
ation of Trade and Technical Schools.
Elkins Institute, 2603 Inwood Road. Dallas.
Texas 75235.

Since 1946. Original course for FCC first
class radio telephone operators license in
six weeks. Approved for veterans. Low-cost
dormitory facilities at school. Reservationa
required. Enrolling now for April 10-June
26. For information, references and reserva-
tions write Willlam B. Ogden Radio Opera-
tional Engineering School. 5075 Warner
Avenue, Huntington Beach, California 92647
(Formerly of Burbank, California).

Are you tired of low pay and bad weather?
Come to sunny Sarasota and train for your
First Class Radio Telephone License in only
(5) weeks. Total tuition $350.00. Job {Jlace-
ment free. Rooms & apartments $10-§$15 per
week. Classes begin April 15, May 20. June 24.
Call 955-6922 or write today—R.E.L, Inc.,
1336 Main Street. Sarasota, Florida.

R.EI. in the center of the U.S. can train
iou for the First Class Radio Telephone
icense in only (5) weeks. Total tuition
$350.00. Job placement free. Rooms
apartments $10-$15 per week. Classes be-
gin April 15, May 20, June 24. Call WE-1-5444
or write 3123 Gillham Road, Kansas City,
Missouri.

“Yes it’s New"” R.E.I. at 809 Caroline Street,
Fredericksburg., Virginfa. But it's R.El’s
famous (5) week

course for the Ist Phone
License that makes it dependable. Call 373~
1441. Tuition and class schedule is the same
for all R.E.I. schools.

Earnings up to $300 weekly, 1st class F.C.C.
%raduates working at major networks in
N

ew York City and stations coast to coast.

.Y.'s first school specializing in training
Ist class F.C.C. technicians and announcers-
D.J.'senewscasters production personnel. An-
nouncer Training Studios. 25 W. 43 St.
New York 10036. Veteran approved, licensed
by N.Y. State. Phone OX-5-9245.

First phone In six to twelve weeks through
tape recorded lessons at home plus one
week personal instruction in Washington,
Detroit, Atlanta, Minneapolis, Denver,
Seattle, Memphis or Los Angeles, Sixteen
ears FCC license teaching experience.
roven results. For references and reserva-
tions write, Bob Johnson Radio License
Instruction, 10600 Duncan, Manhattan
Beach, Calif. 90266.

Guaranteed first phone, 4-8 weeks, Broad-
cast Engineering Academy, Box 22471. St
Louis 631286.
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See our display ad under Instructions on
page 85. Don Martin School of Radio & TV.

1663 No. Cherokee, Hollywood, California
90028. HO-2-3281.
Help Wanted

Complete Staff

New 5 kw, full-time AM-FM in
Northeast. Sales, P.D.,, News, An.
nouncers, Chief Eng,, Announcer-1st,
Gal Friday, etc. Resumes-tapes-(no
calls) to:

Don Roberts, G.M.
114 State St., Augusta, Me.

WE
RECRUIT
EXECUTIVES

AND OTHER IMPORTANT
TV/RADIO PERSONNEL

Call 312-337-5318
For Search Charges.

-

“Nationwide
“Broadcast “‘Personnel
Gonsultants

645 NORTH MICHIGAN AVENUE
CHICAGO 60611

RADIO—Help Wanted

Sales

000 S A R AL AALOE
One of America’s
Great FM stations is looking for an ex-
erlenced, professional salesman. Excel-
ent growth potential with important
broadcast company. Good salary, plus
commission, plus fringe benefits, Send us
your sales record, resume and refer-
ences NOW!

WJIBI Cincinnati

W. 8th and Matson Place
T T e P P e
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SALESMEN

Looking for sales management?

Upstate New York regional station

serving four-county area with quar-

ter million population has immediate

opening. Excellent account list, com-

pany benefits in group operation.
Call Panl Dunn, WGVA

315-789-1200
An Hqual Opportunity Employer




Help Wanted Help Wanted TELEVISION
Sales—(Cont'd) Announcers Help Wanted
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MR. RADIO STATION
OWNER OR MANAGER

We sell your r.o.s. unsold time! }
Roberts Advertising Inc. has been sell-

ing air time for 53 satisfied radio sta-

o tions for over five years. We sell for ©
only one station in a market, and you
must be within 8060 miles of Chicago.
Roberts salesmen will sell their proven

program during a two week campaign
once a year. We do all the work—all
you do is log and air the spots.

Your r.o.s. unsold time will mean
big profits to you once each year,
plus additional accounts and leads for
your salesmen. Call collect: Area Code
312-743-5056 or write for station ref-
erences in your area and details.

Roberts Advertising Inc.,, 2705 W.

' Howard Street, Chicago, Illinois 60645, °
bo:o

WSEB AND WSEB-FM

Wanted ... versatile announcer,
salesman not afraid of work.

Beautiful Sebring, Fla.

Production—Programing, Others

Tv- ENGINEERS ¥in~

VHF  color station
No Executive positions
send full resume & references

Box B-256, Broadcasting.

Florlda

:—'-'-'-'.'-’-'-‘-'J'-'H.'.Wﬁ“‘-‘-'-""

PROGRAM DIRECTOR—TOP 40 5
Number one station in medium size Mid-
west market of 350,000 needs a contest. 5
promotion minded leader to take charge ,#
of all programing responsibilities. Send 5
tape and resume to

Box B-281, Broadcasting.

o e

TELEVISION—Help Wanted

Management

RADIO
Help Wanted

Announcers

Morning Man

Midwest metro needs bright sound
for Number One Top 40 adult
oriented operation. Must be capa-
ble in production as well as will-
ing to sound bright and cheery
at 5:00 a.m. Top salary. Medical,
health and pension plah available
at no cost. Send tape to
Box CO-09, Broadcasting.

MANAGEMENT

Our clients want Executive, Administra-
tive, Programing, Sales, and Engineering
applicants under 85 ¥years of age with
college degrees. Radio and TV. If you
qualify. send resume in complete confi-
dence to Nationwide Broadcast Personnel
Consultants,

645 N, Michigan Ave., Chicago,
I1l. Employer pays our fee,

Sales

BROADCAST FIELD
ENGINEERS
RCA

If you have experience in the mainte-
nance of UHF or YHF transmitters, tele-
vision tape or coler studio equipment we
can offer yau a career opportunity as a
field engineer. Relocation unnecessary If
you are now conveniently located near
good air transportation service.

RCA offers outstanding benefits, including
liberal vacation, paid holidays, life in-
surance, retirement plan. Plus free medi-
cal insurance for you and your family.

Write: Mr. J. V. Maguire, RCA Service
Company, CHIC, Bldg. 225 Cherry Hill.
Camden, N. J. 08101. We are an egual
oppertunity employer.

RCA

TELEVISION

Washington DC’s
“New Soul Sound” Radio Station is look-
ing for a Top Notch R&B Top 40 D],
with programing and production knowl-
edge. Unlimited opportunity for right
man.
Call E, C. Myers, General Manager,

WOOK. Area Code 202-882-9389.

TOP SALES OPPORTUNITY
Major market VHF network affiliate in
New England, offers outstanding income
and advancement to an experienced sales- '

man. We want an ambitious, self-starting
creator, capable of the work necessary to
develop new accounts, in addition to sell-
ing and servicing a large active list of
major advertisers in this market. Income
potential based on commission, $20,000+,
Excellent fringe benefits. Send a photo
and tell us about yourself. All replies
confidential. |

|

Box C-66, Broadcasting.

Situations Wanted—Management

Major Market TV Manager
Is looking for managerial position,
preferably west coast. Thoroughly
experienced in every phase of station
management in top metropolitan
market. National ageney and adver-
tiser contacts on first name basis,
Well known in network and industry
circles. Excellent references. Salary
important but secondary to growth
potentialities.

Box C-68, Broadcasting.

Situations Wanted

FOR SALE—Equipment

Production—Programing, Others

EXCLUSIVE TAPED “INSIDE»

The Unique Dimension

NEWS FEATURES TO SUPPLEMENT RADIO
NEWS AND PROGRAMING. EXCLUSIVE INTERVIEWS FROM WORLD OF
SPORTS, TRAVEL, POLITICS, MEDICINE, ENTERTAINMENT, BUSINESS, THE
ARTS, SCIENCE, INTERNATIONAL SCENE!
The Garsand Group
covering now what the others are just beginning to hear about
BOX C.124, BROADCASTING.

CONTEMPORARY RADIO'S HOTTEST NEW PROMOTIONAL IDEA!
Franchised to stations on a no charge—exclusive market basis
WRITE—WIRE—PHONE: JACK T. SHARP ADVERTISING AGENCY
14055 CEDAR RD., CLEVELAND, OHIO 44118 (216) 371-2000

Fonow g
B " GEE e m &
T =y "

75% DISCOUNT
COLOR-B&W
STUDIO CAMERAS

3—GE, PE25 Color Cameras com-

plete with lens, cable, PDIC

power pedestal, monitors, ete.

@ $22,500

3—GE, PE17 B&W Cameras com-

plete with lens, cable, PD1 ped-

estals, monitors, ete. @ $3,900

1—Varotal V, 10:1 Zoom Lens $3,800

1—Telemet Transistorized Spee. Ef-

fects including 3801, 4301, 4302

$3,900

5—GE, TP21 Transistorized 24 Volt

Py @ $195

All Eguipment in Limited Use

Contact : Duane Weise,c/o WRGB,
Sehenectady, N. Y.
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FOR SALE—Equipment

Continuved

USED
BROADCAST
VIDEOTAPE
RECORDERS

VR-1000B
AMPEX { VR-1000C
VR-1100
TR-4
RCA { TR-22

Accessories available for
some units. Priced from
$7,500 to $30,000. Write:

Bn_xnc_-jl_]_z, __Brnadcasting. -

INSTRUCTIONS

Obtain
YOUR FCC 1ST CLASS LICENSE
IN 6 WEEKS
ot the

DON MARTIN SCHOOL
OF RADIO & TV
(America’s Foremost Schoo! o
Broadcasting) est. 1937

® Individualized Instruction
* Most Comprehensive Metheds
* Utilization of Visval Aids
* Highly qualified instructers
® One Low cost until completion
* lnexp nearby
Next Class Scheduled to Start
April 15th
Register Now—Classes Limited
For additional information call er write:
i DON MARTIN SCHOOL
OF RADIO & TELEVISION
ARTS & SCIENCES

1653 N, Cherokes HO 2.3281 (i}
Hollywood, Calif. 90028 i

e s S

R e

WANTED TO BUY—Stations

gﬂlll.ll"."“."W.Hﬂ.‘"f.ﬂ“.‘lﬂ-ll |.||||-||ﬂ-”ﬂ.|||[l
[ Wanted To Buy

B AM. Radio, fulltime or daytime in

B small market, or purchase majority inter-

% est. All replies in confidence.

ﬁ Box C-135, Broadcasting. a
ANV 10 O

FOR SALE—Stations

Long Established

Regional full-time hard rock facility in
northeast needs management. Excellent

real estate and building. Will cost high
6 figures,

Box C-146, Broadcasting.
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(Continued from page 78)

casters Inc., Miami Beach, Fla, Requests
WBUS(FM). eques
& KATN.FM, Treasure Valley Broadcast=-
ing Co., Boise, Idaho. Requests KBBK.FM,
B KXOL-FM, KXOL Inc,, Fort Worth,
Tex. Requests KCWM(FM).

RENEWAL OF LICENSES, ALL STATIONS

® Broadcast Bureau granted renewal of
ucenses for following stations and co-pend-

é auxiliarles on March 4: WCCV-FM,
WCHV both Charlottesville and
Hopewell, all Virginia.

B FCC granted renewal of license of
KSTT Davenport, Iowa. Action Feb. 29,

& FCC iranted application of KOST-FM
{&os Ange es for license renewal. Action

arch 6,

Translators

ACTIONS
K74BR, K76BQ Parker, Ariz. Broadcast
Bureau granted licenses covering operation
of UHF TV trans. stations. Action Feb. 28,
KOIFW Willits, Calif. — Broadcast Bureau
ranted license cove changes in exist-
g VHF TV trans. station. Actlon Feb. 28.

Deita Communications Cor Laurel Miss
—FCC granted CP for new trans,
station 1o serve Laurel on ch. 18 by rebroad-

casting programs of WHTV-TV, ch 24, Me-
ridian ; condition. Action Feb, 21.

K12GB Boise and Collister, both Idaho.—
Broadcast Bureau granted mod. of CP for
VHF TV trans. station to extend completion
date to Sept, 1, Action March 1

K76BC Walker, Minn.—Broadcast Bureau
graned CP for UHF TV trans. station to
change primary station to WIRT-TV, ch,
13, Hlbbing and change type trans. Action
March 1

wsJc Magee, Miss.—Broadcast Bureau
granted CP to change from DA-2 to DA-N;
conditions. Action March 1,

K04EX Atkinson, Neb.—Broadcast Bureau

anted Ucense coverin changes In exist-

gV TV trans, station. Action Feb. 28.

KOTCM Panaca, Nev.—Broadcast Bureau
e;anted license covering changes in existing

HF trans. station Action Feb, 28,

K03BZ Rogue River, Savage Creek and
Foots Creek, all Oregon.—Broadcast Bureau
ggnted license covering changes in existing

F TV trans. station. Action Feb, 28

KOTHQ Umatac, Gunam—Broadcast Bureau
granted license covering new VHF TV trans.
station. Action Feb. 28,

K10BS Thompson, Utah—Broadcast Bu-
reau granted license for operation of
TV trans. station. Action Feb. 28.

K111B Chelan Station, Wash.—Broadcast
Bureau granted license coverlng new VHF
TV trans. station. Action Feb. 28.

& Broadcast Bureau granted CPs to re-

i)lace expired permits for changes in follow-

TV trans, stations: K03AN, K07CJ

bo h_ Dutch John, Green Lake and Manlla
all Utah. Action March 1

CATV

ACTIONS ON MOTIONS

& Chief Hearing Examiner James D. Cun-
ningham on Feb. 26 in Amherst, Greenfield,
Monson, Palmer and Ware, Mass. (Pioneer
Valley Cablevision Inc.) CATV proceedingo
designated Examiner Isadore A. Hon
serve as presiding officer: scheduled pre-
hearing conference for March 20 and hear-
ing for April 22 (Doc. 18034).

® Chief Hearing Examiner James D, Cun-
ningham on Feb. 28 in Lower Belle, Malden,,
Dupont City, Rand and George's Creek.,
W, Va. Asbuléy & James TV Cable Servlce)
CATYV proceeding, corrected in wvarious re-
spects transcript of hearing (Doc. 17968).

® Hearing Examiner Charles J. Frederick
on Feb. 29 in California Water and Tele-
phone Co., The Assoclated Bell System
Companies, and the General Telephone Sys-
tem, and United Utilities Companies, ta:
for channel service for use ggr CATV soys-
tems, proceeding in Docs. 16928, 16943, 17098
postponed inde itzgg proceeding pending
decision In Doc. 17

w Hearing Examiner Jay A, Kyle on Feb.
28 In Kalamazoo, Mich. (Fetzer Cable Vi-
sion) CATV proceedlng‘ in Docs. 17200-3,
17207-8, by separate actions, denied requests
by Booth American Co. and Allegan Tele~
Ception Inc. requesting issuance of separate
initial decisions.

APPLICATIONS

Crawfordsville Community Cable Cotrp.—
Requests distant signals from WGN-TV,
WFLD-TV and WTTW ‘I'V) all Chicago, and
WCIA(TV), Champai, to Crawfords-
vll]e, Ind. (Indianapo s, ARB 18). Ann, Feb.

Pennwire Television Co. —Requestl distant
signals from WPIX-TV and WOR-TV. both
New York to L.ewistown, Burnham borough
Derry township and Granvilile township,
all Pennsylvania. (Johnstown-Altoona, Pa.-
ARB 29 and Harris urg-Lancaster—Lebanon—
York, Pa.-ARB 30). Ann. Feb. 28,

ACTIONS

® The Commission has denled reconsidera-
tion petitions by WGAN-TV and WCHS-TV,
both Portland, Me,, directed against com-
mission action authorizing tmportation of
distant teievision signals b er's TV
Service Inc,, CATV system in Rumford,
Me. (Doc. 17378). Action Jan. 31.

® Commission has waived evidentiary
hearing provision of section 74.1107 of rules
and granted Rumford Teievigsion Service,
operator of CATV system at Rumford, Me.
authority to import istant signals from two
Boston stations, one Manchester, N.H. sta-
tion, and one Burlington, Vt. station., Grant
wag opposed by WGAN-TV, Portland, Me..
Action Jan. 31.

Ownership changes

APPLICATIONS

KNEZ Lompoc, Calif.—Seeks assignment
of lcense from Cannon Broadcasting Co. to

FOR SALE—Stations—(Cont’d)

Ta Rue Medix Brokers Inc.

116 CENTRAL PARK SOUTH
NEW YORK, N. Y.

Confidential l.istin1gs
RADIO~—=TV~—=CATY
NE. — S.E, — S.W. — N.W.

265-3430
Miss.  small daytime $ 63M  SOLD | Gulf  VHF profitahle $300M  CASH
Colo. medium daytime 120M  nego | Ore. small fulltime 105M  terms }
Fla. medium  fulltime 550M 29% | N.Y. medium  daytime 150M  nego
Gulf metro daytime 175M  terms | MW.  metro M 100M  terms
East major profitable 600M  29% 1 Calif. metro VHF 1.2MM  SOLD

CHAPMAN ASSOCIATES

©

media brokerage service®

2045 Peachtree Road

Atlanta, Ga. 30309
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H&B Communications for $127,000. Principals
of H&B Communications: H&B Communica-
tions is a publicly-held corporation. Princi-
pal of Cannon Broadcasting Co.: Edward
C. Cannon, prestdent. Ann. March 5

KMPX(FM) San Francisco—Seeks assign-
ment of license from Leon A, Crosby,
Donald McMahan, J. Edmund Williams,
Walter Samulski and Franklin Mieuli, d/b
as Crosby-Pacific Broadcasting Co. to Leon
A, Crosby, Marilyn I, Crosby, Walter Samul-
ski and Franklin Mieuli d/b as Crosbir Pa-
cific Broadcasting Co. for $12,000. Consldera-
tion is for 10% interest of J. Edmund
Williams.

KRIH Rayville, La.—Seeks assignment of
license from Aycock Inc. to Ewing Inc. for
$57,250, Principals of Aycock Inc.: C. S.
Aycock, president (84.5%) et al. Principals
of Ewing Ine.: F. C. Ewing, president (40%),
F. C. Ewing V. vice president, Robyn B,
vice president and Thomas E., vice presi-
dent (each 10%) and Frances G, Ewing
secretary-treasurer (30%). F. C. Ewing s
100% owner of WGRM Greenwood, Miss,
F. C. Ewing V is commercial manager of
WGRM. Robyn B. Ewing is announcer and
salesman_for WJBO Baton Rouge, La.
Thomas E. Ewing is’ program director and
announcer for WGRM. Frances G. Ewing is
%etg'etfsry and bookkeeper for WGRM. Ann.

'eb. 28.

WCUM-AM-FM Cumberland, Md.—Seeks
assignment of license from Group “B”
Broadcasting Co. to WCUM Inc. for $200,000
plus assumption of original purchase money
mortgage balance. Prineipals of Group “B”
Broadcasting Co.: Clifford 8. Brown, presi-
dent and Harry M. Brown, vice president
(each 49%). Principals of WCUM Inc.:
Thomas C. Feldman, president and treas-
urer, Ralph J. Baron, vice president, Susan
C. Feldman, secretary and Judith M. Baron
{each 25%). Mr. Feldman is general sales
manager of WEBR Baltimore, 33.3% owner
of restaurant. Mr. Baron Is president, treas-
urer and 25% owner of WILA Danville, Va.,
vice president and 25% owner of WLLE
Ralefgh, N.C. and president and 40% owner
of WENZ Highland Springs, Va. Mrs, Baron
is secretary-treasurer and 40% owner of
WENZ Highland Springs, Va., secretary and
50% owner of WILA Danville, Va. Mrs.
Feldman is housewife and student.

WTOW-AM-FM Towson, Md, — Seeks
transfer of control from Harry J. and
Maryhelen Daly d/b as (jointly 51% before,
none after) WTOW Inc. to Towson Radio
Inc. (49% before, 100% after). Principals of
Towson Radio Inc.: T. E. Paisley Jr., presi-
dent, treasurer (3%)., John M. Horan
{38.8%), Barry Munro (15.9%) et al. Mr.
Poisley Jr. is general manager of WITOW-
AM-FM. Mr. Horan is vice president of
bank. Mr. Munro is regional manager of
Xerox Corp., Fort Washington, Pa. Consid-
eration: $360.000. Ann. Feb. 28

KOCW(FM) Tulsa, Okla.—Seeks assign-
ment _of license from Grayhill Inc. to Daw-
son Communications Inc. for $42,500. Prin-
cipals of Grayhill Inc.: Claude H. HIl, sec-
retary-treasurer {89.99%) et al. Principals
of Dawson Communications Inec.: Lynn A,
Christlan, president and Hirschel B. Abel-
son, Secretary-treasurer. Ann. March 4.

WEKMG Newberry, S.C.—Seeks assignment
of CP from James B. Gowan, James R. Kelly
and Joe E. Morris d/b as Service Radio Co.
to Service Radie Co., Inc. for $1,000. Mr.
Morris is selling his 33.3% Interest to
Franklin D, R. McClure and Donald P.
Estelle (each 16.6%). Principals of Service
Radio Co.: James R. Kelly, James B. Gowan
and Joe E. Morris (each 33.3%). Principals
of Service Radio Co. Inc.: James R. Kelly,
James B. Gowan (each 33.3%). Franklin
D. R. McClure and Donald P. Estelle (each
16.6%). Messrs. Kelly, Gowan. and Estelle
have nc other broadcast interests. Mr. Mc-
Clure has 25% interests in WJES Johnston,
WEKKR Pickens both South Carolina and
WKYK Burnsville, N.C.

KWEL Midland, Tex.—Seeks assignment
of license from D-J Broadcasting Inc. to
M. G. Weber d/b as KWEL Radio for $120,-
000. Principals of D-J Broadcasting Inc.:
W. J. Deane. president and 100% owner.
D-J Broadcasting is licensee of KOTN Pine
Bluff, Ark. Principals of KWEL Radio:
M. G. Weber (100%). Mr. Weber is sole
owner of laundry and dry clearing business
and is parttime engineer for KLIF Dallas.
Ann. Mar. 4.

KFTV Paris, Tex.—Seeks transfer of con-
{trol from Mrs. Dorothy M. Hendrix to
Michel T. Halbonty. Principal: Dorothy M.
Hendrix, president (100%). Principals: Mi-
chel T. Halbouty; sole owner. Mr. Halbouty
is 100% owner of geclogy and petroleum en-
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gineering company, is president and chair-

man of oil company, controlling stock-

holder and chairman of four banks and is

ﬁockgoider in two additional banks. Ann.
arch 4.

WKYE Bristol, Va.—Seeks assignment of
license from Charles J. and Mary Jane Mc-
Guile to Jackson S. White Jr. Assignment
involves involuntary bankruptcy. Mr. White
wiil be sole owner. Mr. White has no other
broadcast interests or other business inter-
ests indicated. Ann. March 4.

 WWIS Black River Falls, Wis.—Seeks as-
signment of license from Falls Communica-
tions Inc. to Robert E, Smith for $51,000.
Principals of Falls Communications Inc.:
Mary Ann McDonald, president (69%) and
John R, McDonald (30%). Principal of ase
slgnee: Robert E. Smith (sole owner). Mr,
Smith is owner of WIXK-AM-FM New Rich-
mond, Wis. Ann. Feb. 28,

ACTIONS

KAHI and KAFI(FM) Auburn, Calif.—
Broadcast Bureau granted assignment of
license from Donnelly C. Reeves to Auburn
Broadcasting Corp. for $315,000. Principals:
F. Robert Fenton, president (75%), and John
McCabe, treasurer (25%). Mr. McCabe is
advertising manager of retail store chain.
Mr. Fenton is 60% owner of KFIV Modesto,
Calif. Action March 4.

WCBC(FM) Catonsville, Md.— Broadcast
Bureau granted assignment of license from
Christian Broadcasting Co. to Key Broad-
casting Corp. for $300,000. Christlan owns
WHRN Herndon, Va. and its stockholders
J. Stewart Brinsfield Sr. and J. Stewart
Brinsfield Jr., own new AM application in
Catonsville, and WCIR Beckley, W. Va. and
are applicants for new AM in Naples, Fla,
Principals of Key: Carl G. Brenner, presi-
dent, George E. Hull, chairman of board.
Ihiey ihs iicensee of WBMD Baltimore. Actionmr

arch 4.

KGFL Roswell, N, M.—Broadcast Bureau
granted assignment of license from KGFL
Inc. to Southwest Broadcasters Inc. for $50,-
000 with covenent not to compete within 2§
miles for five years. Principals: James Gor-
don Douglas III, president (10%). Harry T.

Starkland, vice president (25%) et al. Mr.
Douglas is private investor, owns 20% of
Pandex Inc. and Kycoga Co., New York and
Hazard, Ky., respectively. Mr. Starkland is
president, director and stockholder of elec-
tronic equipment manufacturer. Action
March 4.

WAKM(FM) Bedford, Pa.—FCC granted
assignmelst o)! license from Fort Bedford
Enterprises Inc. to Inquirer Printing Co. for
$33,887 and assumption of certain bilities
of approximately $20,000. Principals: John
H. Biddle, president (49.5%), Hugo K. Frear,
vice president {50%). Action Feb, 28.

WRTW(TV) Florence, 8. C.—Broadcast Bu-
reau granted assignment of license from
Jefferson Standard Broadcasting Co. to Dally
Telegraph Printing Co. for $4.5 million plus

2,350 for equipment and other expenses,

rincipals: Hugh 1. Shott Jr., president.
Daily Telegraph is licensee of WHIS-AM-
FM-TV Bluefield. W. Va. Action Feb. 28.

Sioux Falls, §. D-=Northwestern College.
FCC granted 96.5 me, ch. 243, 100 kw._Ant.
height above average terrain 205 ft. P. O.
address: 50 Willow Street, Minneapolis
55403. Estimated construction cost $53,436.20;
first-year operatln% cost $12,000; revenue
$12,000. Principal: Cornelius Keur, general
manager. Applicant is licensee of KTIS-
AM-FM Minneapolis; KFMW-AM-FM Fargo,
N. D., KNWS-AM-FM Waterloo, Iowa an
KNWC Sioux Falls, S. D. Action Dec. 1l.

WFOX Milwaukee—FCC granted assign-
ment of license of Fox Broadcasting Corp.
to L. & P Broadcasting Corp. for ,000.
Principals: Leonard and Phil Chess. Appli-
cant ii licensee of WVON Cicero, Ill. Action
Feb. 14.

KRAL Rawlins, Wyo.—Broadcast Bureau
granted assignment of license from Radio
Twelve-Forty Inc. to Korral Radio Inc. for
$100,000. Principals: R. Wylie Sterling, pres-
ident (75%) and William L. Pope, vice pres-
ident and general manager (25%5. Mr, Ster-
ling is president of KDOM Windom, Minn.
Mr. Pope is sales manager and station man-
ager of KPOC Pocahontas, Ark. and KDOM
Windom, respectively, and is also associated
with WBFJ Woodbury, WENK Union City
and WGNS Murfreesboro, all Tenn
Action March 4.

COMMUNITY ANTENNA ACTIVITIES

The following are activities in com-
munity antenna television reported to
BROADCASTING, through March 6. Re-
ports include applications for permission
to install and operate CATV’s, grants
of CATV franchises and sales of exist-
ing installations.

sIndicates franchise has been granted.

m Vestavia, Ala.—Telvue Corp. has been
granted a nonexclusive franchise, Firm
plans to provide a system of local channels
including a 24-hour news and music chan-
nel. and a weather channel.

York, Ala.—Twin City CATV Co. has ap-
plied for an exclusive 25-year franchise,
City would receive 1% of firm’s annual
gross revenues.

Lodi, Calif. — Multi-View Systems Inc.,
Lodi, and California Antenna T-V Inc,
Sacramento, have each applied for a fran-
chise.

Fruita, Colo.—Comtronics Cable TV Inc.
Grand Junction, Colo. has applied for &
franchise.

Rocky Ford, Colo.—Rocky Ford Invest-
ment Co., represented by Lee Sturgeon and
Ed Patrick, has applied for a franchise. In~
stallation and monthly fees would be a{:—
proximately $15 and $68, respectively. City
would recetve 2% of gross revenues. Silver
King Cable Co. Denver (multiple CATV
owner), {s a previous applicant.

® Riviera Beach, Fla.—TelePrompter Corp.
(multiple CATV owner) has been granted a
30-year franchise. Installation and monthly
fees will be $14.95 and $4.95 respectively.

® Winthrop, Mass.—Winthrop Cablevision
Corp. has been granted a 25-year franchise.
Firm will pay the city $92 for each mile of

cable installed in addition to a franchise
fee of $100.

® Moberly, Mo.—International Telemeter
Corp. (multiple CATV owner). a subsidiary
of Gulf & Western Industries, has been
granted a 10-year franchise. In addition to
an initial $20,000, the city will recetve 5%
or no less than $7,500 of the firm's annual
gross revenues, after the first year. Installa-
tion will be free and monthly charge $5.

Blooming Grove, N. Y.—NCD Corp. has
applied for an extensfon of its franchise
rM g};;s to include the town of Salisbury

ills.

® Peekskill, N. Y.—U. S. Cablevision of
Poughkeepsie has been granted a nonex-
clusive franchise. Installation and monthly
fees will be $19.95 and $4.95. respectively.
Continental CATV, Hoboken, N, J. (multiple
CATV owner) already has a franchise in
Peekskill.

Bluffton, Ohio—Reynolds Cable Television
Corp. has applied for a franchise.

® Wellston, Ohio—Jackson County Cable
Services Inc. has been Eranted a nonexclu-
sive franchise. Installation and monthly fees
will be $19.95 and $4.95, respectively.

Dillon, §. C.—Kaiser CATV Corp. has been
awarded the construction contract for sys-
tem to be operated by International Tele-
meter Corp. (multiple CATV cwner), a sub-
sidiary of Gulf and Western Industries.

® Parls, Tenn.—Middle Tennessee Cable
TV has been granted a 25-year franchise.
The $20 installation fee will be waived for
the first €0 days of operation, and $4.75
monthly will te charged for the proposed
12-channels. City has the option to purchase
system after ten years.

# Rocky Mount, Va.—Comnmuni-Cable TV of
Rocky Mount has been awarded a franchise
with a high bid of $3,055. In addition, the
franchise calls for the city to receive 3% of
the firm’s annual income, with a minimum
guarantee of at least $500 annually.
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EATH came suddenly and swiftly to
the couple as they reached the
crest of a small hill on a lonely gravel
road. . . . Their tan, four-door sedan
had slowed down to less than 20 miles
an hour when Sheriff Henderson Jor-
dan . .. tall, strapping war veteran ap-
peared on the side of the road.

“With dramatic suddenness he issued
a command to halt. Barrow reached
for an automatic rifie on the floor of
the car. Bonnie raised a similar gun
held in her lap. Neither fired a shot,
however. Steel-jacketed bullets from six
large-caliber pistols poured at least 75
shots into their automobile. As the car
came to a sharp halt in a two-foot ditch
both were dead.”

The 29-year-old author of those words
is now 62 and spends his time in Cros-
sett, Ark. (pop. 5,370), the largest city
in Ashley county (pop. 24,220), where
he does some front-porch bird watching
in those rare moments each day when
he’s not supervising the operation of
KAGH-AM-FM, handling publicity for
some community events, selling time 1o
local merchants or typing out a story for
the midday Hometown News.

Top Story = Julian Haas was a sea-
soned reporter for the Shreveport (La.)
Times when Clyde Barrow and Bonnie
Parker ran into a police ambush outside
Arcadia, La., in May 1934. It was about
50 miles from Shreveport to that lonely,
gravel road, and minutes after the shoot-
ing Julian and a staff photographer were
on their way to the scene. When they
got there, Mr. Haas recalls, “the photog-
rapher was jumping on top of cars and
shooting away, then he got in my car
and drove back to Shreveport.” Al-
though the other events of that day al-
most 34 years ago are still etched in his
memory, Julian Haas can’t remember
exactly how he got back to Shreveport.

Somehow he did make it back to his
desk at the Times and his front-page
by-lined story in the next day’s editions
gave a detailed description of the death
of Bonnie and Clyde.

Julian Haas looks as much like Holly-
wood’s version of a hard-nosed reporter
as Sophia Loren looks like Marjorie
Main. And his soft, Southern accent
sounds nothing like the brash outpour-
ings of Lee Tracy as the star reporter
in “Front Page.”

News has been a vital part of his life
since 1927, when as a senior at Tulane
University he was a student in the
school’s first journalism course. In the
decade that followed he went from
cub reporter on the New Orleans Times-
Picayune (*1 learned how to make nine
mistakes in a 10-line obituary”) to At-
lanta correspondent for Internaional
News Service.

Between New Orleans and Atlanta
novice newsman Haas turned into a
seasoned reporter. He spent four years
working out of Panama City and Cristo-
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Top newsman
keys station
to local needs

bal-Colon, Panama, as Central Ameri-
can correspondent for first the Panama
Star and Herald and later the Chicago
Daily News Foreign Service. (“A few
revolutions, a few tornadoes—the usual
run-of-the-mill stuff.")

Then in 1931 he went back to his
hometown of Shreveport and the city
desk of the Times. It was in Shreve-
port that Mr. Haas got his first taste of
radio when he often would deliver the
10 p.m. news from the Times’ remote
studio over KWKH.

He left the Times in 1935 to go into
general sales work in Little Rock, Ark.

WEEK'S PROFILE

Julian Francis Haas—owner, KAGH-AM-
FM Crossett, Ark; b. June 5, 1905,
Shreveport, La.; aitended Columbia Uni-
versity, New York; BA in liberal arts,
Tulane University, New Orleans, 1927;
reporter, ‘New Orleans Times-Picayune,
1927; Central American correspondent,
‘Panama Star and Herald,’ 1928; Central
American correspondent, Chicago Daily
News Foreign Service, 1928-31; reporter,
‘Shreveport Times,' 1931-35; reporter, In-
ternational News Service, Atlanta, 1935-36;
salesman, Little Rock, Ark., 1936-41; sales-
man, KARK Little Rock, 1941-43; commer-
cial manager, KARK, 1943-52: purchased
KAGH October 1952; put KAGH-FM on air,
March 1967; m. Rose Marie Frank of
Little Rock, Ark., April 15, 1935; children
—Lieutenant Julian F. Haas Jr., 30, U.S.
Navy, and Mrs. Carol Haas Cross, 25; past
president, now director of Arkansas Broad-
casters Association; member—National As-
sociation of Broadcasters Small-Market
Radio committee; past president, Crossett
Chamber of Commerce; hobbies-—golf,
bird watching.

That same year he and a Little Rock
girl, Rose Marie Frank, eloped and were
matried in “Texarkana, USA. I can’t
remember if it was the Arkansas or
Texas side.”

In 1941 Mr. Haas joined xaRK Little
Rock as a salesman, three years later
he was made commercial manager and
he held that job until October 1952
when he purchased kaGH for $32,000.

At that time Mr. Haas recalls, KAGH
had 100 w, but in less than a year, it was
moved to 1340 kc and “250 big, power-
ful watts.” The only trouble then was
picking up the signal outside the city
limits after sundown.

Since KAGH couldn’t adequately serve
the community or county that way, Mr.
Haas decided to give up the nighttime
service and go daytime only with 250
w on 800 ke.

Nine years later he decided to re-
enter nighttime radio. The credit for
that decision, he says, belongs to FCC
Commissioner Robert E. Lee. Mr. Haas
was in the audience at the National As-
sociation of Broadcasters’ 1966 conven-
tion in Chicago when the commissioner
took the cover off his crystal ball and
peered into FM’s future: It was bright.

Taking Commissioner Lee at his
word, Mr. Haas applied for an FM
channel, got it and in March 1967 put
KAGH-FM on the air.

New Talent = It was also in 1967
that Julian Haas started a high-school
broadcast club. Its purpose was to in-
terest some youngsters in a broadcast-
ing career and to give KAGH'S owner a
chance to find some talented youths
who could work at the station. Present-
ly two students are on the staff.

When he talks of the 11 high-school
students who have worked for him over
the years, Julian Haas’s voice exudes a
paternalistic pride. He points out that
four are college graduates, five are now
in college and two started college.

He feels that working at the station
has been good experience for the boys.
“I've taken kids who have never made
the honor roll, but all the boys have
learned how to plot their time—to
study. It’s actually helped a couple get
through college.”

And there's pride when he talks of
Crossett, of Ashley county, of his friends
who listen to KaGH and for whom the
station is programed. He admits “it's a
damn hackneyed phrase, but you have
to serve all your people. You have to
program to local needs. We like to think
we’re running the station like a good
daily newspaper.”

Any good small-town daily carries
gossip as well as news and in Crossett
KAGH has both: 22 newscasts a day, plus
Party Line from 8:30-9 a.m. That show,
Mr. Haas says, is like an ether-borne
backfence. “You can always tell a wom-
an is pregnant when she wants to trade
her evening gown for a bassinet.”
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EDITORIALS

The dirty 30

HE growing acceptance of 30-second commercials by

the television networks is likely to lead to the establish-
ment of the 30 as a standard length. In itself that phenom-
enon may forbode no disaster for the business, but the net-
works’ practices in pricing and placing 30's could have
troublesome effects in spot and local advertising.

The networks are selling minutes at minute rates and
permitting advertisers to fill them with two 30’s. Not only
that, advertisers are permitted to buy minutes to share
with other advertisers, with the two cross-exchanging 30-
second segments within the minutes that are bought.

It takes little knowledge of arithmetic to calculate that
by these practices networks have in effect priced their
30’ at half their minute rate. That does little to help
the individual station sell 30’s to spot or local advertisers
at prices exceeding half the stations’ minute rates. Tradi-
tionally the 30, in spot or local sale, has commanded
considerably more than half the minute rate, for the quite
logical reason that research has proved the 30 to be con-
siderably more than 50% as effective as the minute length.

In prime time, network affiliates face problems. Most
breaks in or between network programs give the stations
40 seconds to sell to spot or local accounts. This length
accommodates two 20's, which are usually priced at con-
siderably more than one-third of the minute rate, or one
30 (at more than half the minute rate) and one 10 (at much
more than one-sixth the minute rate). If the station break
remains fixed at present lengths, and if advertisers begin
insisting on buying fractions of minutes at the same frac-
tions of the minute rate, stations will feel it in their P&L
statements.

Stations mwust beef up their showings of proof that 30’s
are worth more than half the price of 60’s. They might
also begin considering whether station breaks need modern-
izing in position and length.

FCC takes a powder

HE hard-line regulators on the FCC and its staff have

often challenged broadcasters to court tests of the
agency's powers of program regulation. Now the hard-liners
want to cut and run from a meaningful showdown on the
constitutionality of the fairness-doctrine rules, and they have
persuaded a majority of commissioners to cut and run with
them. The performance is to be admired more for its legal
slickness than its principle.

As reported in BROADCASTING’S March 4 issue, the com-
mission, by a vote of 5 to 1 (Robert Bartley abstaining
and Lee Loevinger dissenting), has petitioned the U.S.
appellate court in Chicago to withhold action on the fair-
ness-doctrine challenges filed by the Radio Television News
Directors Association, CBS and NBC. The commission
wants time to rework part of the rules that are under attack.
Mr. Loevinger described the action with precision, It is,
he said, “merely a cosmetic effort to present a better
face in court.”

It is really a little late in the game for the commis-
sion to be having second thoughts about the personal-attack
rule that it now wishes to reconsider. The rule is part of
a codification resulting from a proceeding that was initi-
ated way back in April 1966. The rules were not adopted
until July 1967, after the commission took plenty of time
to consider volumes of comment—including a detailed le-
gal presentation submitted by the RTNDA and a number of
station licensees to argue that the proposed rules would

be unconstitutional. Nor can the FCC now pretend to be
caught in court without warning. In its original comments—
filed more than a year before the FCC took final action—
the RTNDA said it was laying the foundation for a judicial
appeal which it promised to take if the FCC adopted the
rules it was proposing.

None of that history appeared in a concurring statement
issued by Commissioner Kenneth A, Cox a fortnight ago
when the FCC asked the appellate court to hold the current
cases in abeyance. Mr. Cox addressed himself primarily to
an attack on Commissioner Loevinger’s dissent (another
missive in an ongoing correspondence from poison-pen
pals) and secondarily to a defense of the commission's
decision to reconsider tbe rule as an act of high concern for
the public interest.

It was understandable that Mr. Cox would wish to explain
his latest vote on the matter. In November 1967, confi-
dently implying that he expected the courts to sustain every-
thing the FCC had done, Mr. Cox told a regional meeting
of the National Association of Broadcasters in Kansas City
that he welcomed the litigation.

In Kansas City Mr. Cox was merely acting in the tradi-
tion of those on the commission who think that broadcast-
ing is entitled to less protection under the First Amendment
than unlicensed media can claim. When E. William Heary
was FCC chairman, he publicly invited broadcasters to at-
tack the constitutionality of FCC program controls. Mr.
Henry's predecessor, Newton Minow, often made the same
offer. (It may be of some interest to note that Mr. Minow,
now in private practice in Chicago, is among the lawyers
representing CBS in its appeal, which takes a considerably
gentler attitude toward FCC powers than do the appeals
filed by the RTNDA and NBC.)

But until the FCC adopted its fairness rules, it had
been careful to apply its policies in ways that could be
constitutionally tested only if licensees committed viola-
tions and laid their licenses on the line. When parts of
the fairness doctrine were codified into rules, the rules
themselves became susceptible to the constitutional attacks
that the RTNDA, NBC and, with somewhat less intensity,
CBS have been prosecuting. Obviously the hard-liners on the
FCC have belatedly realized that they have stumbled, or
rather swaggered, into the kind of fight they have been
loudly inviting but cleverly avoiding up to now.

If the FCC succeeds in ducking this fight, broadcasters
can expect to be pecked into groveling submission by the
case-by-case application of individual sanctions.

YOUR
LIFE
STARRIN G-

BEN G"Z?.ARA

. Drawn for BROADCASTING by Sid Hix
Well, Mort Werner beat 1the Grim Reaper.”
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Next time you’re on the road, all keyed-up from “turnpike tension,” stop in
Houston and ease up. Enjoy a great meal, a quiet, air-conditioned room, the
swimming pool, then sit down in front of the TV set. Tune in KPRC-TV,
and unwind!

Keyed-up
executives
unwind with

KPRC-TV
NBC in Houston

NBC in Houston represented nationally by Edward Petry & Co. ‘ 2 ’



AMERICA'S MOST MODERN BROADCASTING FACILITIES-
PLUS FULL POWER TO GIVE YOU GREATER COVERAGE!

THE SOUTHWEST'S FINEST BROADCAST STUDIOS...

West Texas' newest and finest television station .. . An entire new operations plant with over 22,000 square
feet of studios, stages, taping facilities, art production, film processing, and remote color equipment.

ABILENE-SWEETWATER'S
MOST POWERFUL STATION...

Now operating at full power, with 316,000 watts.
Increasing our coverage pattern to over 122,000 TV
homes . . . Serving the largest area of any station in
the “‘Big Country.”’

TOTAL COLOR...

Offering full color . .. live, film, tape, slides and net-

work. We have complete GE color equipment from an-

tenna to transmitter, enabling us to give you the
finest in color TV.

THE FINEST PROGRAMMING
FROM TWO NETWORKS...

Combining the top rated shows of CBS and ABC into
a powerful program schedule that is not available any-
where else in the Southwest. Supplemented by live
local color programming from new KTXS-TV studios.

TALLEST TOWER...

Our tower height was 568 feet above ground and is
now 1,080 feet, 3,550 feet above sea level, making
KTXS-TV the tallest television tower in the ‘'Big
Country.”

MEMBER OF THE WEST TEXAS TELEVISION NETWORK...

KLBK-TV

LUBBOCK

KLBK-AM RADIO

LUBBOCK

KTXS-TV

ABILENE-SWEETWATER
REPRESENTED BY

m@ TELEVISION

KWAB-TV

BIG SPRING

KLBK-FM RADIO

LUBBOCK




