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This is a scene from "“Barabbas'’ starring Anthony Quinn, Jack Paiance

and Silvana Mangano in one of Screen Gems' Post 1960 Group il features.
52 in all. Others include “Ship of Fools,” “Advise and Consent,”” “The Bedford
tncident,” and “A Raisin in the Sun.” Need we say more?

& Screen Gems







a We don’t know what our first show will be about:

'\ Tt could be about passing.
% Andmaybe the second show in “This Week In The NFL”
will be about punt returns.
NFL Films introduces a new concept in TV Football.
The thematic approach. We'll step back and analyze
., allthe gameseach week and come up with
¥ a common denominator.
. Perhaps one week fumbles will be prevalent.
The next week interceptions could be the key.
On another week it might be games won or lost in
" the closing seconds.
We will be utilizing every modern film technique available.
Super slow motion. 600nm closeups. Zooms. Stop motion.
Reversals and live sound.
The host for “This Week In The NIFL"” will be former
New York Giant star Pat Summerall. He knows
the game and how it works.
i We don’t expect everybody to buy a new idea such as this
without all the details. Write or call for all the information.
NFL Films, Inc., 440 Park Avenue, Suite 505,
New York, New York 10022. Area Code 212 765-2050.
We're the same people who produce the NFL Game Of

The Week. Thanks for watching (oops, make that reading).

Pat Summerall
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Paint

or a paint brush, health and
beauty aids, food items, deter-
gents . .. or any of the multitude
of other items purchased by wom-
en, reach the women in the Dallas-
Ft. Worth market with a daytime
schedule on KRLD-TV.

In the nation's 12th ranked tele-
vision market, Channel 4 delivers
more daytime women 18-49 per
average quarter-hour than any
other station®*...and at a most
efficient cost.

Contact your H-R representa-
tive for further details and avail-
abilities.

‘February/March
1968 A

Televis:on Audience
Estimates

9:00 A.M.-6:00 P.M.,
Monday thru Friday
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Littler piggies

Stalion reps are worried now that
next big network TV move in 30-
second commercial lengths may be
acceptance of 15-15 piggybacks. They
plan 1o urge their stations whe're rep-
resented on various network affiliates
advisory boards to maintain alert and
man barricades against such move
if it develops.

What coniributed 1o reps’ concern,
if it didn’t actally start it, apparentiv
was 60-sccond conumercial for Coca-
Cola's Hi-C and Kellogg's Pop-Tarts.
Rep sources describe it as “integrated

piggvback,” with approximately first
half for one product, second half for
botlh. They say it was accepted and

run by at leust 1wo networks but was
rejected by overwhelining majority of
stations when it was subsequently of-
fered thent on national-spot basis.

Two to go

Sonderling Broadcasting Corp., ac-
tive in trading marts in recent months
(Crosep CircuiT, May 6), reportedly
is considering preliminary offers for
two of its old-line stations—KDIA
Memphis and kFox Long Beach,
Calif. While Sonderling executives
were noncommittal last week it was
ascertained that offers have been made
for stations individually and as pack-
age,

Striking back

Major TV rep, Peters. Griffin.
Woodward. will challenge mass-circu-
lation magazines in new advertising
campaign breuking in mid-June., Ads
will at first appear in trade publica-
tions, but PGW officials sav campaign
may be widened to consumer publi-
cations. PGW's first ad. parody on
Life magazine's current “Bigger than
Life" uadvertising campaign. claims
PGW-repped TV stations deliver more
circulation in “combined effective cov-
erage areas” than do Life, Look,
Reader's Digest and TV Guide com-
bined.

Heads hunters

Among leading aspirants for presi-
dency of Corp. for Public Broadcast-
ing are half-dozen managing heads of
major-market ETV stations. But cor-
poration’s board of directors, which
met in Washington last Tuesday, has
considerably broader focus and will
continue canvassing field for broadcast
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executive with imposing track record.
These might include men of caliber of
Robert Saudek, independent executive
producer. whose Omnibus, Profiles in
Corirage and others, won wide ac-
claim. and John White, president
of Nationai Educational Television.
They're now talking in terms of $50,-
000 per year for CPB president rather
than $40.000 previously mentioned.

CPB board also is considering ap-
pointment of Washington represent-
ative (probubly vice president) 1o
maintain linison with Congress. FCC
und other agencies directly or indirect-
{v involved in noncommercial pro-
granving venture. Niwumber of veteran
broadcasters identified with Washing-
ion scene are inder consideration,
among others. This joh presimably
would pay in area of $25,000-330.000

per vear.

Waiting for wires

Although telephone-workers strikes
have been settled practically every-
where, installers are still out in Chi-
cago and that's new cause for worry
tor Democratic national convention
officials. With convention set for Aug.
26. there’s not much time left for
installation of television and other
communications cables. Reports on
settlement are optimistic, but there’s
still handwringing.

While other convention arrange-
ments are moving ahead after acdmit-
tedly slow start, networks are still
bugged about problen: they'll have in
moving their gear fronmt Miani con-
vention hall, where Republicans meet
Aug. 5, to Chicago's Stockyards Am-
phitheater. Last week DNC headquar-
ters reported networks appeared pretty
well set (thus far ABC hasn’t re-
qitested booth in amphitheater hut wilf
have regular floor facilities).

Who's to police

Year-old request that FCC adopt
rules prohibiting broadcasters from
discriminating in employment is likely
10 cause internal split. General coun-
sel's office is urging issuance of pro-
posed rulemaking. as requested by
United Church of Christ last year
(BROADCASTING., May 1). But Broad-
cuast Bureau. hard-pressed with pres-
ent responsibilities, isn't eager to
take on job. Some staffers think job

Published every Monday by BroaocastiNG PusLICATIONS INC,,

should be left to other agencies.
federal and state. Department of Jus-
tice is said to have ruled, in response
to query. that FCC has authority to
adopt rules or policy prohibiting dis-
crimination,

Three more rings

Long-standing Bell Telephone Hour
isn’t being phased out of network TV
after all, though it will no longer be
regularly scheduled. AT&T in new de-
cision is reported to have scheduled
three such entertainment specials on
NBC-TV .n 1968-69 scason. These
are to be added to new season’s series
of four NBC-TV specials AT&T is
sponsoring on urban crisis. and 10 its
upcoming weekly half-hour series on
NBC Radio of tapes of past Hour pro-
grams under new title of FEncores
(BROADCASTING. March 25), Agencv
is N. W. Ayer & Son.

Headed for OK

Metromedia Inc.’'s hope of picking
up FM in Washington while dropping
its Baltimore FM appears likely to be
realized this week. FCC order ap-
proving Radio Equipment Co. sale of
waSH(FM) Washington to Metro-
media (for $425,000) and Metro-
media’s sale of wcsm-FM Baltimore
1o A. S. Abell Co. (for $200.000),
was circulating among commissioners
on Friday (May 31). Indications were
that majority would approve order.
One commissioner. Nicholas Johnson.
was known to have registered opposi-
tion to Baltimore sale on ground it
would raise concentration-of-control-
of-media question. A. S. Abell owns
WMAR-Tv Baltimore and Baltimore
Sunpapers, as well as WBOC-AM-FM-Tv
Salisbury. Md.

Loose ball

One unresolved question resulting
from American League’s decision last
week to split into two divisions next
year is whether NBC-TV will be able
to televise playoffs. if network wants
to. Best-three-out-of-five playofis to
pick AL entry in World Series will
fall within regular season. NBC's new
three-year contract. elfective in 1969.
calls for 25 regular-season Saturday
games and three prime-time games
plus All-Star game and World Serizs
vearly (BROADCASTING. Aug. 7. 1967).
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That's onc of the wavs we make a station break
on WIW-TV, We give Clevelanders a iot more
than just the time of day.

WJW-1V Cleveland

We're turned on.

“Its now 11 PM.
Doyou know
where your
children are?

STORER

BROADCAVTING COMPANY

CLEVELARD
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WEEK IN BRIEF

L

Spot-TV business is back; drought is over. Stations,
reps agree that billings, even in secondary markets, are
running ahead of 1967. Increasing interest seen in 30's;
they rank second in demand to minutes. See . . .

HAPPY DAYS HERE AGAIN... 21

According to Television Bureau of Advertising national
advertisers in 1967 put $69.2 million into station ID's, gain
of $5.3 million over 1966. Top user is Philip Morris with
nearly $3 million in ID's. See . . .

NATIONAL ID ADVERTISERS ... 23

Simmering dispute between ARB and SRA, TVB appears
to be cooling off as research firm says it will meet with
two broadcasting trade associations. Conflict centers on
methodological changes in local-market reports. See . . .

TIFF CALMS DOWN ... 26

NAB’'s code authority notes America's become fashion
and weight conscious as it sets up new guidelines for
weight-control ads. Weight-gain ads will also be reviewed
under “spirit" of guidelines. See . . .

CODE A WEIGHT WATCHER ... 32

Two-day Washington confab on antitrust, monopoly pol-
icy in communications industry points to upheaval in
legal structure of that industry with new attitudes toward
multimedia corporate giants, FCC. See . . .

MULTIMEDIA UNDER ATTACK ... 34

Opponents of proposed public utilities control over
Massachusetts CATV's air their case at hearing. NCTA
president asks state fawmakers to wait until Supreme
Court hands down its decisions on cable. See . . .

PUC REINS ATTACKED... 42

As far as Senator Monroney, Budget Bureau are con-
cerned movement to change Federal Reports Act as result
of Cox-Johnson survey is at an end. But NAB wants “clear
resolution” of problems engendered by survey. See . . .

SURVEY FIGHT CONTINUES ... 42

With unexpected speed Senate takes unanimous floor
action on quick committee approval to suspend equal-
time obligations for this year's presidential and vice-presi-
dential campaigns. See . ..

SENATE PASSES 315...48

Oklahoma survey forms 308-page report by FCC's Cox,
Johnson that indicts license renewal process. Commis-
sioners find local service a myth, suggest stations be com-
pared with others on local programing. See . . .

RENEWAL FIGHT PUSHED ... 54

French broadcasting is drastically affected by student-
laber revolt as news gets through to nation on irregular
basis. Objectivity vs. government control is at stake in
current upheaval. See . ..

CAUGHT IN DISORDERS... 60
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ALL
E.B. Marks Music Corp. .
Nino Oliviero, Domenico Colarossi,
Marian Grudeff, Raymond Jessel
ALL YOU NEED IS LOVE
Macien Music, Inc.
John Lennon, Paul McCartney
ALMOST F'ERSUADED
Al Gallico Music Cor
Glenn Sutton, Bllly ‘Sherrili
BABY | NEED YOUR LOVING
Jobete Music Co.,
Eddie Holland, Bnan Holland,
Lamont Dozier
THE BEAT GOES ON
Cotiltion Music, Inc. / Chrismarc Music
Sonny Bono
BORN FREE
Screen Gems-Colurnbia Music, Inc.
John Barry, Don Black
BY THE TIME | GET TO PHOENIX
Johnny Rivers Music
CABARET
Sunbeam Music Corp.
Fred Ebb. John Kander
CALL ME
Duchess Music Corp.
Tony Hatch
CANT TAKE MY EYES OFF OF yOU
Saturday Music, Inc. /
Seasons Four Music Corp.
Bob Crewe
COME BACK WHEN YOU GROW UP
Painted Desert Music Corp.
Martha Sharp
COME ON DOWN TO MY B0OAT
Picturetone Music Publishing Corp. /
Jerry Goldstein Music, Inc.
Wes Farrell, Gerald Goldstein
COMING CON STRONG
Moss Rose Publications, Ine.
David Witking
CREEQUE ALLEY
Trousdale Music Publishers, Inc.
DEDICATED TO THE ONE | LOVE
Trousdale MusiC Publishers. Inc.
Lowman Pauling, Ralph Bags
DONT SLEEP IN THE SUBWAY
Duchess Music Corp.
Tony Hatch, Jackie Trent
DONT YOU CARE?
Beechwood Music Corp.
Gary Beisber, James Holvay
THE 59th STREET BRIDGE SONG
FEELIN' GROOVY)
haring Cross Music
Pauf Simon
FOR WHAT IT'S WORTH
Cotillion Music, Inc. / Ten-East Music,
Inc. # Spnngalo Toones
Stephen A. Stills
FUNNY, FAMILIAR, FORGOTTEN
FEELINGS
Acuff-Rose Publications, Inc.
Mickey Newbury
GENTLE ON MY MIND
Glaser Publications, Inc.
John Hartford
THE GIRL FROM IPANEMA
Duchess Music Corp
Norman Gimbel, Antomo Carlos Jobim
GREEN GREEN _GRASS OF HOME
Tree Publishing Co., Inc
Curly Putman
GROOVIN'
Slacsar Publishing Co., Ltd.
Felix Cavaliere, Eddie Brigati
THE HAPPENING
Jobete Music Co., In
Eddie Holland, Bnan Holland,
Lamont Dozier
HAPPY TOGETHER
Chardon Music, Inc.
Alan Lee Gordon, Garry Bonner
HELLO, HELLO
Great Honesty Music, Inc.
Petar Kraemer, Terry MacNeil
HERE COMES MY BABY
Mainstay Music, Inc.
Cat Stevens
HIM OR ME WHAT'S IT GONNA BE
Daywin Music, Inc.
Mark Lindsay, Terry Melcher
| TAKE IT BACK
Low-Sal Music Co.
Perry C. Buie, James B. Cobb, Jr.
1 WAS MADE TO LOVE HER
Jobete Music Co., Inc.
Henrz‘Cosby. Sylvia Moy,
Lula Hardaway, Stevie Wonder
i WILL WAIT FOR YOU
Jonware Music Corp. / Vogue Music, Inc.
Michel Legrand, Norman Gimbel,
Jacques Demy
I'™M A BELIEVER
Screen Gems-Columbia Music, Inc.
Neil Diamond
ITS SUCH A PRETTY WORLD TODAY
Freeway Music Corp.
Dale Noe
JIMMY MACK
Jobate Music Co.,
Eddie Holland, Bﬂan Holland,
Lamont Dozier
KIND OF A DRAG
Bag of Tunes, Inc. / Daphne Music Co.
lames Holvay

LADY

Roosevelt Music Co., Inc.
Bert Kaerppfert. Herbert Rehbein,
Charles Singleton

LAURA (What s He Got That

1 Ain't Got)

Al Gallico Music Corp.
Leon Ashley, Margie Singleton

LAY SOME HAPPINESS ON ME
Four Star Music Co.. Inc.
Jeéan Chapel. Bob Jennings
THE LETTER
Earl Barton Music, Inc.
wWayne Carson Thompson
A LITTLE BIT ME A LITTLE 8IT YOU
Screen Gems-Columbia Music, Inc.
Neil Diamond
LITTLE OLE WINEDRINKER ME
Moss Rose Publications, inc.
Hank Milts, Dick Jennmgs
LONELY AGAIN
Four Star Music Co., Inc
Jean Chapel
LOVE 1S HERE AND NOW
YOUW'RE GONE
Jobete Music Co., Inc.
Brian Holland. Lamont Dozier,
Eddie Holland
LOVIN' YOU
Faithful Virtue Music Co., Inc
John 8. Sebastian
MARY IN THE MORNING
Pamco Music, Inc.
Johnny Cymbal, Michael Rashkow

APPLAUSE
T0 THE WRITERS
AND PUBLISHERS
WHO CREATED

THE 97 MOST
PERFORMED
SONGS

IN THE
BMI REPERTOIRE
DURING 1967

ALL THE WORLDS OF MUSIC
FOR ALL OF TODAY'S AUDIENCE

BROADCAST MUSIC, INC.
R R W, P

MERCY MERCY MERCY
Zawinul Music

Josgef Zawinul
MICHELLE
Maclen Music, Inc

John Lennon, Paul McCartney
MISTY BLUE
Talmont Music Co.

Bob Montgomery
MORE
E. 8. Marks Music Corp.

Riz Ortolani, Ning Oliviero,

Norman Newell, M. Ciorciolini
MORE AND MORE
Sunbearn Music Corp.

Allan Reuss, Tommye Karen
NASHVILLE CATS
Faithful Virtue Music Co., Inc

John B, Sebastian
NEVER MY LOVE
Tameriane Music., Inc.

Donald J. Addrisi, Richard P. Addrisi
NEVER ON SUNDAY
Unart Music Corp. / Llee Corp.

Billy Towne
PENNY LANE
Maclen Music. Inc.

John Lennon, Paul McCartney
PLEASE LOVE ME FOREVER
Seima Music Corp.

Johnnie Malone, Ollie Blanchard
THE RAIN, THE PARK AND
OTHER THINGS
Luvlin Music, Inc. / Akbestal Music, Inc.

Artie Kornfeld, Steve Duboff
REFLECTIONS
Jobete Music Co., Inc.

Brian Holland . Lamont Dozier,

Eddie Holland
RELEASE ME
Four Star Music Co.. Inc.

Eddie Miller, W. S. Stevenson

RESPECT

Redwal Music Co., Inc. / East

Publications / Time Music Co., Inc
Otis Redding, Jr.

SAM'S PLACE

Blue Book N

Buck Owens, Red Simpson
SAN FRANCISCO (Be Sure To Wear
Some Flowers In Your Hair)
Trousdale Music Publishers, In¢.
SHE'D RATHER BE WITH ME
Chardon Music, Inc.

Alan Lee Gordon, Garry Bonner
SILENCE IS GOLDEN
Saturday Music, Inc.

Bob Crewe
THE SINGLE GIRL
Combine Music Corp.

Martha Sharp
SNOOPY vs, THE RED BARON
Roznidue Music, Inc.

Richard Holler, Phil Gernhard
SOMEBCDY LIKE ME
Earl Barton Music, Inc,

Wayne Carson Thompson
SOMEBODY TO LOVE
Copperpenny Music

Darby Slick
SOMETHIN' STUPID
Greenwood Music Co.

C.Carson Parks
SPANISH EYES
Roosevelt Music Co., Inc.

Bert Kaempfert, Charles Singleton
STRANGERS IN THE NIGHT
Roosevelt Music Co., Inc. s Champion
Music Corp.

Bert Kaempfert, Charles Singleton
SUMMER SAMBA
Butterfield Music Corp. / Duchess
Music Corp.

Morman Gimbel, Marcus Valle,

Paulo Sergio Valle
SUNDAY WILL NEVER BE THE SAME
Pamco Music, Inc.

SUNNY
MRC Music Inc. / Portable
Music Co., Inc.

Bobby Hebb
SUNRISE, SUNSET
Sunbeam Music Corp.

Sheldon Harnick, Jerry Bock
SWEET MARIA
Roosavelt Music Co., InC.

Bert Kaempfert, Herbart Rehbein
SWEET MISERY
Cedarwood Publishing Co., In

Jan Crutchfield, Wayne P. Walker
SWEET SOUL MUSIC
Kags Music Corp. 7 Redwal Music
Co., Inc. 7 Time Music Co., Inc.

Z£am Cooke, Otis Redding, Jr.,

Arthur Conley
THANK THE LORD FOR THE
NIGHT TIME
Tallyrand Music, Inc.

eil Diamond
THAT'S LIFE
Four Star Television Music Co., Inc.

Kelly Gordon
THEN YOU CAN TELL ME GOODBYE
Acuff-Rose Publications, Inc.

John D. Loudermilk
THERE GCES MY EVERYTHING
Blue Crest Music, Inc. /

Husky Music Co., Inc.

Dallas Frazier
TO SIR, WITH LOVE
Screen Gems-Columbia Music, Inc.

Don Black, Mark London
THE TRACKS OF MY TEARS
Jobete Music Co.,

William RoblnBOn Warren Moore.,

Marvin Tarplin
TURN THE WORLD AROUND
THE OTHER WAY
Shealby Singleton Music

Ben Peters
UPTIGHT (Everything's Alright)
Jobete Music Co., Inc.

Sylvia Moy, Stevie Wonder,

Henry Cosby
UP, UP AND AWAY
Johnny Rivers Music
WALKING IN THE SUNSHINE
Tree Publishing Co., Inc.

Roger Miller
WESTERN UNION
Jetstar Publishers, Inc.

Mike Rabon, Norman Ezell,

John Durrill
THE WHEEL OF HURT
Roosevelt Music Co., Inc.

Charles Singleton
WHIPPED CREAM
JAR B Publishing Co.

Naomi Nevifle
WHO AM |
Duchess Music Corp.

Tony Hatch, Jackie Trent
WINDY
Irving Music, Inc.

Ruthann Friedman
WORDS OF LOVE |
Trousdale Music Publishers, Inc.,
THE WORLD WE KNEW
(OVER AND OVER)

Rogsevelt Music Co., Inc

Bert Kaempfert, Herbert Rehbein
YESTERDAY
Maclen Music, Inc.

John Lennen, Paul McCartney
YOU ONLY LIVE TWICE
Unart Music Corp.

Leslie Bricusse, John Barry



Late news breaks on this page and on page 10
Complete coverage of week begins on page 21
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Not SO much debate
as joint appearance

One-hour confrontation between Sen-
ators Eugene McCarthy and Robert F.
Kennedy was scheduled for last Satur-
day (June 1) at 9:30 p.m. EDT on
ABC-TV and ABC Radio.

Their rival for Democratic presiden-
tial nomination. Hubert H. Humphrey.
declined {o participate.

ABC said candidates would answer
questions posed by network newsmen
William Lawrence. Frank Reynolds
(also moderator) and Robert Clark.
Both senators were to be given oppor-
tunity to comment on each question; no
formal opening or closing statements
were to be made.

Format was to follow that of ABC-
TV’s Issues and Answers Sunday after-
noon public affairs program. but there
was to be no studio audience and no
commercials. Show was to originate
from ABC’s KGo-Tv San Francisco and
pre-empt Hollvwood Palace.

Mr. Kennedy was still also scheduled
to appear on [Issues and Aunswers on
Sunday (June 2). Earlier last week
he had notified ABC that he would be
willing to meet Senator McCarthy on
Sunday’s program, but Minnesotan was
already committed to appear on CBS-
TV's Face the Nation, also scheduled
for Sunday afternoon. ABC then of-
fered Saturday night slot to candidates.

CBS's News on Wednesday (May
29) had extended invitation to Senators
McCarthy and Kennedy and Vice
President Humphrey to participate in
TV and radio discussion which was to
have been held Sunday (June 2) eve-
ning. Program was to have been mod-
erated by Walter Cronkite and its
broadcast conditional on acceptance by
two of three candidates.

NBC had also recently invited candi-
dates to appear last Friday. Saturday.
or Sunday.

Senator Kennedy reportedly accepted
ABC's offer because that network had
suggested discussions first. Senator Mc-
Carthy has been willing to meet Senator
Kennedy, and as early as April said he
would meet New York senator alone.
or with Mr. Humphrey. Senator Ken-
nedy at time declined unless Mr. Hum-
phrey appeared. Senators Kennedy and
McCarthy have criticized Mr. Hum-
phrey’s reluctance to debate.

Senator Kennedy reportedly wants
only one TV confrontation with his op-
ponents, apparently because he feels

R R
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there is no need for more than one de-
bate. According to Kennedy aide. Pierre
Salinger, studies of 1960 debates be-
tween John F. Kennedy and Richard
Nixon showed that only one anybody
paid attention to was first. Others, he
said, were widely watched. “but the
people had made up their minds on the
first and watched the other three to root
for their man.”

Secondary stations are
recommended for Nevada

Two Chicago AM stations would lose
exclusive night-time use of clear chan-
nels on which they operate under initial
decision issued by FCC hearing exam-
iner Friday (May 31).

Examiner Jsadore A. Honig approved
applications of Circle L Inc. for 1I-A
station on 780 kc at Reno, Nev., with
50 kw, directionalized at night. He also
approved application of Radio Nevada
for 11-A on 720 kc with 50 kw, 10 kw
at night. directionalized, in Las Vegas.

WsasM Chicago is now dominant sta-
tion on 780 kc, woN Chicago is domi-
nant on 720 kc.

Class II-A stations were provided for
in 1961 commission order breaking
down 13 clear channels: they are de-
signed to provide new service over pri-

AT DEADLINE
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mary area at connderable dlsiance from
dominant station. and to be subject to
interference from it.

Principals of Circle L are E. L. Cord
and Charles E. Cord. Radio Nevada is
owned by Albert John Williams and
Jack M. Reeder.

Cigarette fairness
argument set June 24

Court argument in FCC fairness
case involving cigarette commercials
has been scheduied for June 24, it was
announced Friday (May 31).

Argument will be held before three-
judge panel of U. S. Circuit Court of
Appeals for District of Columbia in
Washington.

At issue is power of FCC to require
broadcasters o carry antismoking mes-
sages as counter to cigaretie advertis-
ing broadcast by station. Commission
said relationship should be reasonable.
defined by FCC General Counsel
Henry Geller as one health message to
every three cigarette announcements.

Case originated last year when New
York attorney John F. Banzhaf 111 com-
plained to FCC that wcss New York
denied him right to attack ocigarette
smoking: he claimed this violated fair-

Advertising industry has new gov-
ernment regulator to deal with—
board of governors of Federal Re-
serve Board. FRB has charge of de-
vising and issuing detailed regula-
tions under Consumer Credit Protec-
tion Act (truth-in-lending) signed
into law earlier in week, staff mem-
ber ol House Banking and Currency
Committee said Friday (May 31).

Section of new law will regulate
consumer-credit advertising (includ-
ing broadcast). and FRB is empow-
ered to begin consultations with af-
fected industry groups on wording of
regulations, to go into effect July 1.
1969.

After regulations are issued. fed-
eral agencies in proper jurisdictions
will assume burden of enforcing law’s
provisions. For most advertising ac-
counts, this will be Federal Trade
Commission. Air travel spots, how-
ever, will come under Civil Aero-

Federal Reserve to detail credit terms

nautics Board.

Law requires commercials that give
certain credit information (like size
of down payment) to give other re-
lated information (size and duration
of payments, annual interest rate).
Law’s provisions are complex, with
different credit statements triggering
various other disclosure requirements
{BROADCASTING. Dec. 4. 1967, et
seq.).

Even though law's provisions are
quite precise, it was noted, FRB will
have some leeway in discussions with
advertisers and agencies on forth-
coming regulations.

Under law, broadcasters, as such,
would not run afoul of penalties for
transgressions. These are responsibil-
ity of advertiser and agency. But if
station time salesmen play part in
spot's preparation, as for local re-
tailer, he and station would become
responsible.

BROADCASTING, June 3, 1968
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Broadcasters are always on look-
out for new and interesting pro-
graming. but how many programs
on atheism have they aired recently”

KTec Austin. Tex.. would appear
to hold that singular distinction, it
became known Friday (May 31).
when that station entered into agree-
ment for series of lectures delivered
by noted atheist—Madalyn Murray
O'Hair.

KTtec is owned by Texas Broad-
casting Corp.. held in trust for Mrs.
Lyndon B. Johnson and her twa
daughters while President is in
White House.

Mrs. O'Hair is reportedly sched-
uled to begin currently-unsponsored
weekly series of lectures, The Amer-
ican Atheisi. over &sTC Monday
(June 3) at 10:15 p.m. Series will
run for 32 weeks.

Mrs. O'Hair. it's understood.

Madalyn Murray O'Hair buys time on KTBC

had been negotiating with KTsC for
about six months. She also at.
templed to buy time on at least 130
other radio stations. it was reported.

Station officials could not be
reached for comment Friday.

Mrs. O'Hair is founder of Austin-
based Society ol Separationists.
group lormed “to agitate for com-
plete separation of church and state.”
FCC was its target last August in law-
suit thut charged Communications
Act provision requiring license for
all hroadcast stations conflicted with
group’s right of free speech (Broan-
CASTING, Aug. 28. 1967). Society
lost its case in March (BROADCAST-
ING. March 25).

Mrs. O'Hair achieved national
prominence in 1963 when her suit
before U.S. Supreme Court resulted
in ban on prayers and bible readings
in public schools.

ness doctrine. FCC last December said
cigarette smoking was controversial pub-
lic issue and told CBS-owned station
(and entire broadcast industry) that
other side of issue must be presented.

Appeals from FCC ruling were taken
by National Association of Broadcasters
and WTRF-Tv Wheeling. W, Va.. juined
by other broadcasters. Mr. Banzhaf also
appealed decision. clainving it did not
go far enough. He had asked for equal.
one-to-one time.

Friendly's name under
study for top PBL post

One of several solutions under con-
sideration for restructuring National Ed-
ucational Television's Public Broadcast
Laboratory (see page 49} is possibility
of hiring Fred W. Friendly as executive
director.

Mr. Friendly. former president of
CBS News. and now head of broadcast
journalism department at Columbia
University school of journalism and TV
consultant to Ford Foundation. which
finances PBL. is generally credited with
creating PBL.

Edward W. Barrett. dean of Colum-
bia graduate journalism school and
member of PBL editorial board and
NET's board of directors, on Friday
(May 31) emphasized this was only one
of several possibilities being considered.
but would not discuss others. Mr.
Friendly could not be reached for com-
ment.

Dean Barrett also indicated that
changes would be made in PBL’s ed-
itorial board. regardless of who wus
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named executive director. Crisis arose
when editorial board recommended
cessation of project and Av Weslin.
currently PBL’s executive director. sug-
gested board’s authority be diminished
{BROADCASTING, May 27).

John White. NET president. and Dr.
Everett Case. NET board chairman.
said decision on PBL’s top operational
post is expected by tomorrow {June 4).

News executives pay
homage to Bill McAndrew

Colleagues und competitors alike paid
tribute Friday (May 31) to William R.
McAndrew. NBC News president. who
died day before (see page 47). Julian
Goodman. now NBC president. who
served under Mr. McAndrew in news
division for many years. said “loss is
more than words can convey.”

Robert E. Kintner. former NBC pres-
ident under whose regime NBC News
made its strongest advances. said credit
belonged to Mr. McAndrew, I was as-
sociated with Bill McAndrew for 10
years.” said Mr, Kintner. “and the rise
of NBC News in its financial position
and prestige should be credited to him.
He was a great reporter and a great
orgunizer. and 1 believe his loss is not
only for broadcasting but for the nation
itself.”

Elmer W. Lower. president of ABC
News and former vice president and
general manager of NBC News, said of
Mr. McAndrew: 1 know of nobody in
the last 20 years who has been more
devoted to advancing the cause of
broadcust journalism.” Richard S. Sal-

ant. CBS News president. called Mr.
McAndrew’s death a great loss to
broadcast journalism.”

Requiem mass for Mr, McAndrew
will be oftered today (June 3) at 1!
a.m. at St. Joseph’s Roman Catholic
church at Bronxville, N. Y. Burial will
be in Holy Mount cemetery. East-
chester, N. Y.

Wometco’'s nonbroadcast
activities issue in case

FCC says it will consider nonbroad-
cast activities of Wometco Inc. in con-
solidated hearing involving three tele-
vision applications in which company
is sole or substantial stockholder.

Commission made this clear Friday
(May 31) in order consolidating Wo-
metco’s applications for renewal of li-
censes for wiLos-Tv Asheville. N. C..
and wtva(Tv) Miami with compara-
tive hearing in which company. 45%
owned by Wometco. is seeking construc-
tion permit for channel 12 Jacksonville.
Company is Florida-Georgia Television.
which has operated WFGA-Tv on that
channel since 1957.

Renewal hearing case was remanded
to commission by U. §. Court of Ap-
peals. after Antwin Theatres Inc. had
appealed commission’s approval of two
license-renewal applications. Commis-
sion. which had requested remand. has
also made Antwin party in channel 12
hearing and enlarged issues in that
proceeding to cover Antwin issue.

Antwin alleges that for several years
Wometco. which owns theatres through-
out Florida. had engaged in monopolis-
tic and anticompetitive practices jn dis-
tribution of first-run movies in Dade
county, thus depriving Antwin of first-
run pictures for its drive-in in Miami.

Issues also include question of whe-
ther wTvy or wiLos-TV have been used
1o further anticompetitive activities in
connection with distribution of first-
run motion pictures in Dade county.

Hunger program defended

CBS President Frank Stanton has
voiced view that Secretary of Agricul-
ture Orville L. Freeman's request for
equai time 10 reply to network TV doc-
umentary last Monday on “Hunger in
America” was unjustified (see page 53).

In telegram sent to Mr. Freeman over
Memorial Day. Dr. Stanton defended
documentary as ‘“hard-hitting job of
investigatory reporting™ about “critical
and shameful national problem.”

Mr. Freeman had called program
“biased. one-sided and dishonest.™ Dr.,
Stanton said he would “make a com-
plete study™ of Mr. Freeman’'s charges.
but said he believes his request is un-
justified on several counts.
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We produce and broadcast more kid shows
than any other TV station around. And we
do it well. For instance, our Bozo Show has
3 clowns, aringmaster, a13-piece band and
a'live studio audience of 200 hollering:kids. TELEVISION -CHICAGO

There’s no TV station like our TV station.
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Don’t Just Stand
Still All Summer

W hether the broadcasting season just
passed was your best, your worst,
or just so-so, there is a unique op-
portunity this summer to make sure
that next year is better.

The major ingredient in a station’s
success comes from what you do
yourself, the programs under your
control. The network helps — it
helps a lot, but interestingly enough,
you can be number one in your mar-
ket regardless of network affiliation.
News, weather, sports, feature film
presentation, local women’s pro-
grams, children’s programs, and syn-
dicated shows in varying degrees
are all critical ingredients in a sta-
tion’s total image, and you need to
know their individual strengths and
weaknesses.

For example, do you know whether
your rating strength in the news
block comes from the news people,
the weatherman, the sports report-
er? Is one or more of these per-
sonalities weak? Do the personali-
ties work as a team and contribute
to the total rating? How do all these
people stack up on your competitors’
stations?

You can't find the answer in a rating
book, but you can through the work
we do. We have supervised over 100
market studies in depth, with over
55,000 ir-home, in-person interviews.
We have worked in 23 of the top 30
markets, and for clients in markets
heyond the top 100 as well.

We have been developing the tech-
niques of depth study and recom-
mendation and have used them suc-
cessfully for over sixteen years.
McHugh and Hoffman, Inc., is in its
seventh year, and was founded to
apply all of the things we have
learned to the study of radio and
television station images.

We have some amazing success sto-
ries to tell which you can verify by
talking directly to station managers
all over the country, We would like
to make a presentation with no ob-
ligation on your part. Just give us
a call.

Don’t waste the valuable time be-
tween the major sweep rating books.
Don’t just stand still all summer.

McHUGH aNnp HOFFMAN, INC.

Television & Advertising Consullanis

430 N. Woodward Avenue
Birmingham, Mich. 48011

Area Code 313
644-9200
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A calendar of important meetings ang
avents in the field of communications

uindicates first or revised listing.
JUNE

June 3—Executive, legislative and copy-
right committee meetings of the National
Cable Television Association. Continental
Plaza hotel, Chicago.

June 3-5—11th iInternational conference of
Sales Promotion Executives Association.
Speakers include John Phillips, president,
R. J. Reynolds Co., and Robert G. Reed III,
vice president and general manager, Clties
Service Oil Co.

June 3-6—Annual
Industries Assoclation.
Chicago.

mfune 3-11—Third annual Communication
Arts Institute sponsored by the department
of journalism and mass communications at
New Mexico State University. Speakers in-
clude Stephen McCormick, vice president
for news of the Mutual Broadcasting System
and Fritz Witti. deputy director of informa-
tion of the Department of Health, Educa-
tion and Welfare. Institute open only to
high school students and their sponsors.
although a limited number of June gradu-
ates will be permitted to attend. New Mex-
ico State University, Las Cruces.

June 4—Annual stockholders meeting, MCA
Inc., to elect directors, to approve increase
of common shares to 9,750.000, to ratify stock
option and stock investment plans, and to
transact other business. Sheraton-Black-
stone hotel, Chicago.

June 4-3—Board of directors meeting of the
Natfonal Cable Television Association. Con-
tinental Plaza hotel. Chicago.

June 5—Deadline for filing reply comments
on FCC's proposed rulemaking that would
permit standard broadcast stations operated
by remote contro! to transmit telemetary
signals by intermittent subsonic tones.

June 8-7T—Meeting of the South Dakota
Broadcasters Assoclation. Speakers include
Thom R. Winkler, manager of the Natlonal
Association of Broadcasters radlo code, and
Willlam Walker, NAB's director of broad-
cast management. Ramada Inn, Sieux Falls.

convention, Electronic
Ambassador hotel,

June 6-T—Spring meeting of Missourl
Broadcasters  Assoclation. Holiday Inn,
Springfield.

June B8-8—Seminar on tople “Broadcasting
and the Democratic Process,' sponsored by
Federal Communications Bar Assoclation.
Willlamsburg, Va.

June 6-9—Joint convention of AP and the
Alaska Broadcasters Association. Sitka.

June 7-8—Meeting of the Wyoming Broad-
rasters Association. Speakers include Doug-
las Anello, National Association of Broad-
casters general counsel. Ramada Inn, Casper.

June T-8—Meeting of Wyoming AP Broad-
casters, in conjunction with Wyoming As-
sociation of Broadcasters. Casper.

June B8—Meeting of the North Dakota
Rroadcasters Association. Speakers include
Thom R. Winkler, manager of the National
Association of Broadcasters radio code, and
Willlam Walker, NAB director of broadcast
management. Edgewater Inn, Detroit Lakes,
Minn,

June 9-10—Montana CATV Association an-
nual meeting. Finlen hotel and motor inn,
Butte.

June 9-11—Annual summer convention of
Florida Association of Broadcasters. Speak-
ers inclide Vincent Wasilewski, NAB presi-
dent, and Stephen Labunski, president NBC
Radio. Tides hotel, §t. Petersburg.

June 9-11—I12th annual meeting of the
Television Program Conference. Regency-
Hyatt House, Atlanta.

June 12 1 -Montana Broadcasters Associa-
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June 4—Boston, Somerset hotel.

June 6—Philadelphia, Sheraton Phila-
delphia.

June 14—Little Rock. Ark.
hotel.

Marion

tion convention. Speakers Include Al King,
National Association of Broadcasters direc-
tor of station relations. Glacier Park Lodge,
East Glacier Park.

June 12-14--Meeting of the Virginla As-
sociation of Broadcasters. Speakers include
Hollls M. Seavey, assistant to vice president,
government affalrs, National Association of
Broadcasters, FCC Commissioner Lee Loev-
inger and Representative John O. Marsh
(D-Va). Conference Center, Williamsburg.

June 13-15—Meeting of the Colorado
Broadcasters Assoclation. Antlers hotel,
Colorado Springs.

June 14—Deadline for fling comments
on FCC’s proposed rulemaking to specify. in
lieu of the existing MEOV concept, a stand-
ard method for calculating radiation for use
in evaluating interference, coverage and
overlap of mutually prohibited contours in
the standard broadcast service.

June 15-18—Thirty-third annual Georgia
Association of Broadcasters summer con-
vention. Speakers include FCC Chairman
Rosel H. Hyde; Elmer Lower, ABC News
president: Representative Williamson Stue-
key (D-Ga.). Holiday Inn, Callaway Gardens.

June 16-28—First annual seminar in mar-
keting and advertising strategy, sponsored
by American Advertising Federation, deal-
ing with "changing and challenging fron-
tiers of knowledge affecting advertising
plans and techniques.” Northwestern Uni-
versitv. Evanson, Ill. For information: Pro-
fessor George T. Clarke, AAF management
seminar director, 855 Madison Avenue, New
York 10021.

June 17-21—Meeting of board of directors
of National Association of Broadcasters.
Washington Hlilton, Washington.

BJune 20-23—Annual summer meeting of
Maryland-District of Columbia-Delaware
Broadcasters Association. Panelists include
George W. Couch Jr.. vice president. mar-
keting operations. Anheuser-Busch: Robert
J. McBride, director of advertising, United
Air Lines; John F. Malone. advertising man-
ager, Pontlac Motor division. General Mo-
tors: John T. Wilner, vice president-broad-
cast engineering. Hearst Corp.: FCC Com-
missioner Kenneth Cox: Douglas Anello.
general counsel. Natlonal Assocfation of
Broadcasters, and Howard Roycroft of Ho-
gan & Hartson. Henlopen hotel. Rehobeth
Beach, Del.

®June 21—Annual stockholders meeting ol
Lamb Communications Inc. Commodore
Perry Motor Inn, Toledo. Ohio.

June 21-22—Meeting of the Texas AP
Broadcasers Association. Holiday Inn. Sher-
man.

June 22-27—World Assembly. snonsored by
World Assoclation of Christian Broadcasting.
Oslo, Norway.

June 23-26—Annual Consumer Electronics
Show, sponsored by consumer products di-
vision, Electronic Industries Association.
Americana and New York Hilton hotels,
New York.

June 24-—Deadline for filing comments on
FCC’s proposed ru'emaking that would pro-
vide simplified procedure for class TV AM
power Increases, and promote for those
stations stricter compliance with minimum
separation rules.

June 26—Annual stockholders meeting of
Standard Radio Ltd, Toronto.

June 27—Deadline for filing comments on
FCC's proposed rtlemaking that would per-
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Color it red,
green or blue
but above all—
color it true!

The rhyme may be pretty corny, but take our
word for it, the results you can expect with our
new Model 538 Chromax Masking Processor
aren't. Whether it's Campbell Soup Red, Oasis
Blue, or even Lucky Strike Green, Chromax
delivers true color fidelity from your telecine
chain.

The new CBS Laboratories development
electronically corrects color distortion caused by
optical color filter overiap and the response
characteristics of camera pick-up tubes. You get
true color fidelity — automatically — without
adding noise to the picture.

Come to think of it, you really don’t have to take
our word for anything. You can call us collect
anytime (203) 327-2000 for details on how you
can try one in your PE-240 chain. If you're

not in too much of a hurry for a better color
picture, then write the Professional Products
Department at CBS Laboratories for more details
on this Masking Processor and others now

being designed.

PROFESSIONAL

PRODUCTS
LABORATORIES
Stamford, Connecticut, A Division of

Columbia Broadcasting System, Inc.

BROADCASTING, June 3, 1968
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Your Blair Man Knows . . .

WHO'S RUNNING THE SHOW? The RF
in call letters could well represent Robert
Ferguson, President of WTRF-TV, Wheel-
ing, Wes! Virginia. What kind of a guy
leads o TV station in a lucrative market?
A nice guy, o dedicated man who just
completad a second term as Chairmaon of
the TY Board of Directors of MAB, who
wos recently oppointed Choirmon of the
TY Code Review Boord for o two year
term, who served os o member of the
Code Review Board 1953-1962, who is the
first Vice President of Braudcast Pioneers,
ond is o member of the West Virginia
Broodcosting Educationol Authority. Scoo?
A well-programmed TV station in the pub-
lic inferest abides by the better ethics
ond cocdes of on industry and enthusiostic,
loyal audiences result, Another reasen
why your od schedules bring resulfs you
waont when you buy WTRF.TY, serving the
Wheeling-Steubenville Market from Wheel-
ing.

BLAIR TELEVISION

Representatfive for

WTRF-TV

Color Channel 7-NBC
Wheeling, West Virginia

MEDIASTAT 1968

Madia Stalistics Incocporated ¢ 8121 Geocgis Ave.. Sibver Spring, Md,

WDBJ Radio
Leads in ADULT

Listenership

WEEKLY CUME PERSONS
wD8) 25-County |

_Cﬂeroge_ Area
Women, 18 4

WDBJ | Station B | Station C
45,500 | 41,100 | 28,700
Men, 18F | 49,600 | 50,500 | 28,100
Aduits, 184 | 95,100 | 91,600 | 56,800

Roanoke Co./City | | |
Adulis, 184 | 55700 53,300 44,800J

As can be seen by the totols obove,
WD8J is the radio station in Roanoke
o use for reaching mare of the lucra-
tive adult audience. This, plus strong
merchandising support, makes WDBJ
a choice medium of many leading
advertisers, Put this selling power to

work for you.

CES Radio — Roanoke, Ya.
Al — = 500
FML — Fd.90c = 14,500%

Times-Waorld Corporotion

MoGavuesy = Gogp = P, O, W, RHapao, Ixc.
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mit type-acceptance and use of automated
FM transmitters.

June 27-26—Mutual Advertising Agency
Network conference on 'Creativity, from
Accounting to Zip-Codes,” Hyatt House,
Denver.

June 28«29—Annual
Oklahoma Broadcasters Association.
ern Hills Lodge, Wagoner.

June 29-July 2—17th annual Natiovnal Cable
Television Association convention, Shera-
ton-Boston hotel, Boston,

Jury

July 7-11—First annual national convention
of American Advertising Federation. Port-
land Hilton, Portland, Ore.

mJuly 7-30—Fourth annual high school
breadecast institute sponsored by Indiana
Broadcasters Association and Indiana Uni-
versity radio-TV department. Indiana Uni-
versity, Bloomington.

July 8—Deadline for comments on FCC pro-
posed rulemaking to explore possibility of
using actual field strength measurements to
determine coverage of TV and FM stations,
instead of present theoretical field strength
charts.

July 8—Annual stockholders meeting, Taft
Broadcasting Co. Cincinnati.

July 12-14—Annual summer convention of
Wisconsin Association of Broadcasters. Pjo-
neer Inn, Oshkosh.

aJuly 14-27—Sixth annual management de-
velopment seminar sponsored by National
Association of Broadcasters. Harvard Busi-
ness School, Boston.

July 14-16—Annual summer convention of
South Carolina Association of Broadcasters.
Ocean Forest hotel, Myrtle Beach.

July 15—Deadline for filing comments
on FCC proposed rulemaking to permit
type-approval of AM modulation monitors
that do not incorporate indicating meters.

July 16—Deadline for S£ling reply com-
ments on FCC's proposed rulemaking to
specify, in leu of the existing MEOV con-
cept, a standard method for calculating ra-
diation for use in evaluating interference,
coverage and overlap of mutually prohibited
contours in the standard broadcast service.

July 21-23 — Annual summer convention
of Idaho State Broadcasters Association.
Speakers include Al King, Natjonal Asso-
clation of Broadcasters director of station
relations, Ponderosa Inn, Burley.

summer meeting of
West-

July 22—Deadline for reply comments on
FCC proposed rulemaking to explore pos-
sibility of using actual field strength meas-
urements to determine coverage of TV and
FM stations. instead of present theoretical
field strength charts.

July 24~-Deadline for filing reply com-
ments on FCC's proposed rulemaking that
would provide simplified procedure for class
IV AM power increases, and promote for
those stations stricter compliance with
minimum separation rules.

July 26—Deadline for filing reply com-
ments on FCC’s proposed rulemaking that
would permit type-acceptance and use of
automated FM transmitters.

July 28-Aug. 9—Eleventh annual seminar in
marketing management and advertising
sponsored by the American Advertising
Federation. Harvard Business School. Bos-
ton. For further information write or call
George T. Clarke, director, Bureau of Edu-
cation and Research, American Advertising
Federation, 655 Madison Ave., New York
10021. (212) TEmpleton 8-0325.

July 30—Deadline for filing reply coms-
ments on FCC proposed rulemaking to per-
mit type-approval of AM moduilation moni-
tors that do not Incorporate {ndicating
meters.

AUGUST

Aug. 3-10—Rocky Mountajn CATV Associa-
tion meeting. Teton Village, Jackson Hole,
Wyo.

TVB REGIONAL BSALES CLINICS

June 17—Los Angeles, Sheraton Wil-
shire Motor Inn.

June 18—San Francisco, Sheraton
Palace.
June 19—Portland, Ore., Sheraton Mo-
tor Inn.

June 20—Denver, Sheraton Mailibu.

mAug. 22-23—Fall convention of the Arkan-
sas Broadcasters Association. Arlington ho-
tel, Hot Springs, Ark.

August 30-September 1—1968 International
Radio-TV-Press Exhibition, sponsored by
International Broadcasters Society '"to pro-
mote interdisciplinary dialogue within the
mass communications media,” The IBS
Honors List will be announced at the an-
fiual honors ceremony. Hotel Het Hof Van
Holland, Hilversum, The Netherlands. For
information interested personnel of the
radio, television and press industry should
write: The Secretariat, International Broad-
casters Society, Zwaluwlaan 78, Bussum
{NH) The Netherlands.

SEPTEMBER

Sept. 9-11—Electronlecs and Aerospace Sys-
tems Conventlon (EASCON), sponsored by
Group on Aerospace and Electronic Systems,
Institute of Electrical and Electronics Engi-
neers. Dr, Burton I. Edelson, Communica-
tions Satellite Corp., Washington, is technical
program chairman. Sheraton-Park hotel,
Washington,

Sept. 13-15—Meeting of the Maine Associa-
tion of Broadcasters. Speakers include
Douglas Anello, National Assoclation of
Broadcasters general counsel. Sebasco
Estates, Bath.

Sept. 15-17—Meeting of the Nebraska
Broadcasters Association. Cornhusker hotel,
Lincoln.

Sept. 16-19—35th National Premium Show.
Navy Pier, Chicago.

mSept. 17-19—Eighth annual conference of
the Institute of Broadcasting Financial Man-
agement. Doral Country Club and hotel,
Miami,

Sept. 19-21—Meeting of the Louisiana As-
sociation of Broadcasters. Speakers include
Douglas Anello, National Association of
Broadcasters general counsel. Downtowner
Motor Inn, New Orleans,

Sept. 20 — Luncheon of Pacific Pioneer
Broadcasters. Sportsmen’s Lodge, North Hol-
lywood, Callf.

Sept. 24-25—"Production '69: A Shirtsleeve
Workshop in Television Techniques’”—a two-
day workshop fn video-tape production
sponsored by a group of industry suppliers,
including Ampex Corp.,, Memorex Corp.,
3M Co., Philips Broadcast Equipment Corp.,
RCA and Reeevs Sound Studios. Hotel
Roosevelt. New York. For more informa-
tion, write on company letterhead to: Grey
Hodges, marketing director, Reeves Sound
Studios, 304 East 4t4h St., New York 10017.
Teelphone (212) 679-3550.

Sept. 27-29—Meeting of the Hawaijan As-
sociation of Broadcasters. Surf hotel, Kavai.

Sept. 20—Qct. 2—Pacific Northwest CATV
Association fall meeting. Sheraton-Portiand
motor inn, Portland, Ore.

OCTOBER

October 14-18—I11th annual International
Film & TV Festival of New York, encom-
passing all phases of film production. For
detalls and applications: Industrjal Exhibi-
tlons Inc.,, 121 West 45th Street, New York
10036.

October 18-19—Annual meeting of New
York State AP Broadcasiers Association.
Buffalo,

NOVEMBER

Nov. 10-13—California CATV Association

sindicates first or revised listing.
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How to get

out of the Army

and

back in uniform.

They couldn't wait to get out of uniform and back
into their civvies.
Now most of the students in Dick Langner’s

class are looking forward to wearing a new uniform,

the neat charcoal grays of a Humble service
station operator. Their training is Humble's part in
“Project Transition” a Department of Defense
project which prepares the men for return to
civilian life.

Humble's Langner instructs the Gls in the
principles of service station operation. He shows
them how an internal combustion engine works,
which greases go on what fittings, and the
economics of service station management.

The 12-week course starts while the men are still
in the Army awaiting discharge at Ft. Knox, Ken-

BROADCASTING, June 3, 1968

tucky. It's been such a success that we're already
expanding the program to 14 other bases.

We think this is a great way to help young men
get a running start at civilian life. We also think it's
a great way to get good Humble dealers.

But even if all of Langner’'s graduates don't join
Humble—and some of them won't—we're glad to
be part of 'Project Transition."

Because we've learned, as we go about our
business of making good products at a fair profit,
that there's added satisfaction in doing
something more for people.

Humble is doing something more.

H u M BL Qil & Refining Company
America’s Leading Energy Company
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The Spotlight Is on

Superior Tape Cartridge Recording
and Playback Equipment

—
LJ:‘_'? 44, .I
o Bl

Model 500-BR

COMPACT 500 SUPER B SERIES—Completely solid state, handsome Super B equipment
features functional styling and ease of operation, modular design, choice of 1, 2, or 3 automatic
electronic cueing tones, separate record and play heads, A-B monitoring, biased cue record-
ing, triple zener controlled power supply, transformer output . . ., adding up to pushbutton
broadcasting at its finest. Super B specs and performance equal or exceed NAB standards.
Record-play and playback-cnly models are available.

RACK-MOUNTED SUPER B MODELS—The 500-BR rack models offer the same Super B
design and performance features and are equipped with chassis slides ready to mount in your
rack. Each unit slides out for easy head and capstan cleaning and other routine maintenance.

All Super B models carry iron-clad full-year guarantees. )

ECONOMICAL 400-A SERIES—Now even the smallest stations can enjoy Spotmaster
dependability with the low-cost, all solid state 400-A series, available in compact record-play
and playback-only models. Performance and specifications are second only to the Super
B series.

For complete details about these and other Spotmaster cartridge units (stereo, delayed-
programming and multiple-cartridge models, too), write, wire or call
today. Remember, Broadcast Electronics is the No. 1 designer {producer
of broadcast quallly carlridge lape equipment . . . worldwide !

BROADCAST ELECTRONICS, INC.

8810 Brookville Road, Silver Spring, Maryland 20910; Area Code 301, 588-4983

6-3-68 |
Please send

Broadeasting o=

OF TELEVISION AND RADIQ D 1 year $]0
Positl O 2 years $17
Name sitlon 0 3 years $25
Canada Add $2 Per Year
Company Forsign Add $4 Per Year
) Business Address 1968 Yearbook $10.
D Home Address anuary Publieation

() Payment enclosed
City State zip [ Bill me
BROADCASTING, 1735 DeSales St., N.W., Washington, D. C. 20036.

O Address change: Print new address above and attach address label from &
recent issue, or print old address, including zip code. Please allow two weeks
for processing, mailing labels are addressed one to two issues in advance
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fall meeting. Del Coronare hotel, Coronauo
Island.

Nov. 17-20—Annual convention of Broad-
casters Promotion Association. Deauville
hotel, Miami Beach, Fla.

Nov. 19-22—Forty-fourth annual National
Association of Educational Broadcasters con-
vention. Sheraton Park, Washington.

Nov. 22 — Luncheon of Pacific Pioneer
Broadcasters. Sporismen’s Lodge, North Hol-
lywood, Calif.

mIndicates first or revised listing,

OPEN MIKE®

Against trade barriers

Eprror: In your May 6 “Monday
Memo” Paul Schlem of Gold Seal
Vineyards makes an incorrect and
harmful statement, In a paragraph sub-
headed “Closed Market” he writes:
“And, since production [of wine] is a
major California industry, there is a
certain amount of support from the
state (in the form of tax advantage) for
loeal vintners,”

The facts are that the California wine
industry does not receive any support
whatsoever from the state of California.
The excise tax js the same for New
York wine as it is for California wine.
. . . The California wine industry has
a4 long record of opposition to trade
barriers. particularly when they are of
a discriminatory nature . . . —Harvey
Posert, Daniel J. Edelman & Associates,
San Francisco.

A re-creation pioneer

EpiTor: Play-by-play sports around the
world are just a satellite away, but 40
short years ago even city-to-city cov-
erage of play-by-play sports via radio
was still a page in the future's book.
Gunnar O. Wiig, program director,
sports announcer and later general man-
ager of wHEC Rochester, N. Y.,
changed that in 1928 with the first base-
ball radio coverage in Rochester.

The Wiig broadcast assumed Or-
wellian proportions as the voice was
followed everywhere in the area. The
fina] doubleheader of the season at
Montreal would determine whether the
Rochester Redwings took the pennant.
Gunnar arranged with Western Union
to telegraph the reports to the Roch-
cster office and have the action relayed
to him via an open phone line. Thus
the play-by-play re-creation of baseball
games via radio came into being.

It was an economic lifeline in the
smaller markets during the depression
and opened a new broadcast avenue
for other sports. Today in his retire-
ment _ ., the industry and others should
take a moment to applaud and thank
this modest broadcast pioneer.—Wil-
liam J. Adams, TV program director,
WHEC-TV Rochester, N. Y.
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IN JULY

DEPARTMENT STORE ADVERTISING—It's a growing factor in television bill-
ings. A recent BAR report on 75 markets shows one-third of all department
store commercials were from Sears stores. Burlington Mills, Dupont and
Monsanto are urging stores to turn to TV. A spot check across the country.

WHAT DO HOUSEWIVES THINK ABOUT DAYTIME TELEVISION? To find the
answers Leo Burnett & Co. has spent a number of months talking to house-
wives and has come up with some surprisingly unexpected answers, A by-
line piece by Gene Accas, VP, Leo Burnett.

WHAT IS HAPPENING TO TELEVISION NEWS PROGRAMS? The trend is to
expand to longer news segments—hour or hour-and-half programs of local
news surrounding a network feed. How successful? Will there be more or
fewer network feeds? More features or hard news? Sponsor reaction? The
current picture with figures, ratings, quotes.

HOW DID THE NETWORKS SCORE IN COVERING THE PRIMARIES? What
started out to be a very dull election year has developed into a year full
of surprises with the changing list of candidates. A progress report on the
techniques of covering an election.

A STATUS REPORT ON EDUCATIONAL TELEVISION—where it stands and
where it’s going. Financing problems. How the future looks for a national
ETV system and what it means to commercials broadcasters.

OTHER FEATURES will include Focus on Finance, Focus on Commercials
. .. and the monthly Television Encounter—"Do advertisers get sufficient
product protection on television?”

CALL OR WRITE: Circulation: 12,000

ASHINGTON _—
¥v7355 DeSales St.. N.W. 20036 202-638-1022 Deadline: June 21, 1968
Maury Long or Ed Sellers
NEW YORK
144 Madison Avenue 10022 212-755-0610 el
Frank Chizzini 1time  6times 12 times
CHICAGO Full page  $670  $620  $545
360 N Michigan Avenue 60601 312-236-4115 2/3 page 490 460 415
David J. Bailey 1/2 page 375 350 315
HOLLYWOOD 1/3 page 275 265 235
1680 N. Vine Street 90028 213-463-3148 1/6 page 150 140 125
Bill Merritt Color $150 (AAAR)
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MON DAY MEMO from JOHN J. MESKIL, Warwick & Legler Inc., New York

What's so magic about 30 seconds?

What is it thul makes 30 scconds a
magical figure?

It seems that everything we discuss or
read about television commercial length
these days deals with the increased use
of the 30-second commercial.

Most of what we read, however, has
dealt with the fact that the 30-second
commercial is going to become the bas-
ic commercial length. I propose to
take a somewhat different stance and
assume that the 30-second length is
actuafly here—which it is—and discuss
its refative merits vs. other commercial
lengths that might be available in the
future.

The use of the 30-second length first
came about to allow new products or
low-budget products of major television
advertisers to obtain television coverage
for two brands at the cost for one. This
allowed the figures for audience reach
and frequency to look good but did not
take into consideration the loss of im-
pact which we know occurs from hack-
to-back commercials. plus the shorter
selling length of the commercial itscil.

It also enables many new products to
be introduced on television that would
cither be delayed or never see the light
of day if they could not be piggybacked
on the coatails of an established prod-
uct. These are frequently placed in
shows that are purchased as a corpo-
rate package and which would be too
expensive if brands had to run only
60-second commercials,

As a reaction against back-to-backs.
and after many discussions among tele-
vision stations. advertisers and agencies.
the isolated 30 is becoming a reality on
a spot-buying basis. This enables nct-
work advertisers, as well as spot adver-
tisers, to obtain nceded advertising pres-
sure in major markets to make up for
the uneven rating pressurc that most
network shows produce nationwidc.

It also seems apparent that the net-
works are going to replace the 60-sec-
ond commercial with the 30-second
length as the basic form.

Just recently, Tom Dawson, president
of CBS-TV, indicated that he would
welcome the 30's as the basic commer-
cial form because it would represent
a ‘‘turning point” in network profit-
ability (BROADCASTING, May 6).

Exactly when this will happen and
how much the 30 will cost in relation
to the 60 is still 10 he determined. but
a good guess is some time during 1969
and at two-thirds of the minutc rate.

Now that we have {raced briefly how
we have arrived at the 30 as the basic
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length, first for spot and now for nct-
work, it seems 10 me that somebody
should step back and view what is hap-
pening from the standpoint of content
and effectiveness,

The Magic Figure » We have much to
learn about commercial length, as well
as the effect of commercial positioning
on the value of any given commercial.
For example. Schwerin tells us that
when 28 seconds for personal-grooming
product “A” was followed by 32 sec-
onds for household product “B”, it
held 85¢¢ of the audicnce at the conclu-
sion of the message. When “B" was
first, it held only 57% of the audience
at the cnd. Also. we are told that the
first 16 sceonds of a one-minute comi-
mercial either make or break the whole
message and that you can casily lose
half your audience.

Can you imaginc the millions of tele-
vision-adverlising dollars going down
the drain because of improper schedul-
ing of piggvback commercials?

Before we fall into the trap of hav-
ing 10 live with 30 scconds as the basic
commercial length. I think it is im-
portant to analyzc. right now, what is
required for an advertiser to maintain
the strongest impact for his dollars.

I think everyone will agrec that, with
color becoming more of a factor, we
can gencrally gain more impact with
color in less than 60-second Iengths
than wc could with a black-and-white
60.

But is 30 seconds the norm? I think
not. Because not long after the 30 gets
cstablished as the basic length, pres-
sure will begin to have piggyback, 15-
second commercials. And why not?
Television creative departments have
cxperience in turning out some very
good 10-second 1D’s so they could cer-
tainly adjust to 50% morc time.

Time to Think = My point is this: 1
think that now is the time to re-examinc
what has been happening to dilute the
cifectiveness of television commercials;
to try to work out some equitable cost
for a less than 60-second length,
whether it be 50, 40, 30, 20 or 15
seconds . . . but to work toward fewer
commercial interruptions and more
isolated commercials,

I would rather have an isolated 20
than a piggyback 30 because I would
only have to worry about my commer-
cial getting through and not about
whether a previous commercial is com-
patible and possibly losing 60% of the
audience before I get on the air,

Now is the time to draw the linc.
before we are moved by osmosis into
30's. Why not isolated 40 seconds as
the basic length? The creative depart-
ment can do much more with a 40 than
a 30 and, wha!’'s perhaps even morc
important, when the piggyback pres-
sures build up. as they inevitably must,
a 20-second length is much more work-
ahle than a 15.

In my opinion. it would be far betler
for the advertiser to be able to deter-
minc what is positioned adjacent to his
commercial either by choice of program
or his own piggyback commercial, than
to have the networks “bank” a group
of ads into one portion of the program
as they do in European television or in
today’s magazines. After all, in maga-
zines an advertiser can run a column
or a four-page spread. or more, if he so
desires.

Let the television networks be flexible
so that the advertiser can specify the
time he needs to sell his product. In
the long run, we'll sell more product
and evervone will benefit.

Please. Mr. ABC, CBS and NBC,
don’t lock us into the 30!

John J. Meskil, vice president and media
director, Warwick & Legler, New York, has
spent all of his career in the agency busi-
ness. He was media manager at two major
agencies, Fletcher Richards and at Grey
Advertising, where he started his career in

1948. Subsequently he was vice president
and director of media with Marschalk, a di
vision of the Interpublic Group of Co.’s,
and in that same position with West, Weir
& Bartel. He left WW&B in 1966 to join
Warwick & Legler.
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The problem of developing new team compile reports on Petry markets an annual seminar where stations
accouants for Spot Television. and stations. They also develop studies exchange ideas and solutions.

. The problem of how your stationcan ~ which dramatize the increasing use of Bob Hutton heads up Public Relations,
best be promoted. Spot TV by different businesses. TV Promotion and gives advice on
The problem of advertising its strong - And since problems are Bob’s everyday  advertising for the Petry TV Stations.
points, presenting its face most job, when you come to him with So when you’ve a problem, give it to
favorably to the public. ‘areally special problem, he’ll try tosolve  Bob. What you'll get back is what every
Bob Hutton has solutions. Heand his  itin a special way. He even runs problem needs—a solution.

The representative is sometimes the only part of your station that people ever get to see.
Edward Petry & Company

ive Bob Hutton a




WHY

DO BALTIMORE AREA
ADVERTISERS INVEST

4217

OF ALL THEIR LOCAL
TV AD DOLLARS WITH

WBALTV?

4 TR e e e it e
e T ST

based on available FCC Market
Data averages since 1960.

Could be these close-to-the-cash register advertisers know something about Maryland’s
Number One Channel of Communication that you should know.

Ahout getting results.
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Stake YOUR advertising on OUR reputation!

WBAL®“TYVY

BALTIM

Nationally represented by Edword Petry and Company
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Spot-TV’s happy days here again

Stations and reps agree that billings, even in

secondary markets, are running ahead of year ago;

increasing interest shown in 30-second commercials

Spot-TV  business is back. The
drought is over.

Earlier signs that the dry spell was
nearing an end were clearly confirmed
last week in results of BROADCASTING'S
annual spring survey of TV stations and
a supporting canvass of leading sta-
tion-representation companies.

Three out-of-cvery-four station re-
spondents said their spot sales were
running ahead of last year’s, and almost
nine out of 10 reps gave a similar
report.

In their projections for the full year,
stations were even more bullish, 92%
of the station forecasts anticipated 1968
gains—and the other 8% expected to
match last year’s levels. Among the
reps. 80% of those offering a full-year
prediction foresaw gains and virtually
all of the rest expected to equal their
1967 figures.

A majority of the reps canvassed,
however, as well as a substantial num-
ber of stations, declined to make long-
range predictions and tended to talk
about the present with caution even
when reporting sizable increases, as if
knocking wood lest the upturn sudden-
ly disappear.

The slowdown that struck most ad-
vertising media a year ago held 1967
spot-TV sales to an unofficially esti-
mated $855.4 million, or 1.9% below
the record achieved by an 11% gain
the year before (BROADCASTING, Jan.
29).

But stations anticipating gains in
1968 indicated that, for the most part,
they look for increases that will do a
good bit more than merely offset last
year’s industry-wide average dip. Some
of them had gains last year, too, and
thus were predicting gains on top of
gains.

Average Gain 13% = Where pro-
jected increases were described in spe-
cific percentages they ranged from 6%-
7% to 20%-22% and averaged about
13%, although there were too few of
them to make that average meaningful.

Reps were inclined to steer clear of

BROADCASTING, June 3, 1968

percentages even when anticipating full-
year increases, preferring to character-
ize the outlook in words like “good,”
“healthy,” “encouraging” and “a better
year.”

As for current spot-sales activity,
74% of the station respondents said it
was running ahead of the pace a year
ago, 20% said it was behind and 6%
said it was about even. These figures
represent a marked departure from
those found in a comparable survey in
May a year ago, when 51% said sales
were up and 39% said down. They are
still considerably short of the 1965
record when 88% reported business up
and only 4% down (see table.)

The survey and the check with reps
also found these developments:

= Stations in secondary and smaller
markets, usually considered the first to
feel advertising cutbacks and the last
to feel the comebacks, generally ap-
pear to be sharing in the overall im-
provement in spot business. This was
more clearly apparent in reports from
reps than in the station survey and was
by no means universally reported, but

A e e o T e T e T T
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. Spot TV reports are most optimistic since 1965 |

a number of reps noted that smaller-
market stations were doing as well as
—and in some cases proportionately
better than—many major-market sta-
tions in gains thus far.

s The popularity of the 30-second
commercial length among advertisers
is growing steadily and in big strides.
Stations ranked it a clear second be-
hind minutes as the length in greatest
demand. Reps also reported strongly
increasing demand for it: One estimated
that 25% of the spot business placed in
major markets is in 30’s; another said
40% of the requests for availabilities
he received in the first quarter were
for 30’s.

= While pricing policies for 30’s vary
from station to station and range from
50% to around 75% of the one-min-
ute rate, the price on the average ap-
pears to be about 60%-65%.

Several factors were credited with
contributing to the current upturn in
business. and one of those mentioned
often was the plum of political ad-
vertising that comes in a presidential
election vear. Many stations have al-

Pt i o bty e ey _n-_-';—-l"!]
|

Station respondents reporting that spring spot TV sales were . . . i

A pick-up in spot TV business
this spring is suggested by this sta-
tions'-eye view. The figures represent
the percentages of respondents in
each year who said spring spot levels
were running higher than, lower than
or about the same as in the preced-
ing spring. The 1968 figure indicates
a first direct move upward in spot

1968 1967 1966 1965 1964 1963 }
UP. 74% 51% 64% 88% 75% 81%
DOWN: 20 39 25 4 14 12
SAME: 6 10 11 8 11 7

business after two years of progres-
sively lower percentages. The turn-
around this year suggested by re-
ports of stations and reps is but-
tressed by the decline in the per-
centage of respondents who said sales
were running lower than they were
for the comparable period of the pre-
ceding vear.

= =R
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SPOT-TV'S HAPPY DAYS ARE HERE AGAIN centinued

ready picked up extra dollars from
political accounts; others look forward
to a harvest during the post-convention
campaign.

Campaign Helps * One broadcaster
put it succinctly. “I wish to hell we
had a presidential primary in this
state.” Another said that “with political
[buys] we expect to be 20%-25% ahead
at the end of the year.”

Other contributing factors, generally
those cited earlier this year when signs
of the upturn were beginning to emerge
with some clarity (BROADCASTING,
April 22), included improvement in
the general economic outlook, rela-
tively little time left for sale by the
networks for this summer, stepped-up
efforts to sell advertisers on the effi-
ciencies of summertime TV and a grow-
ing awareness, among advertisers who
cut their budgets last year, that adver-
tising on TV is vital to sales.

Among the 20% of station respon-
dents who reported spot volume cur-
rently lagging behind last vear's, many
indicated the hardening of the market

had started too late to offset softness
that had continued through much or
most of the first quarter. Their second-
quarter business was up and they were
optimistic about prospects for the rest
of the year, but their gains had not
yet caught up with the drop-off they
experienced in the opening months.

Local, too » In even larger numbers
stations still running below year-ago
levels said the lag in national business
had been partially—and in many cases
more than—overcome by gains in local
business. Some said both national and
local sales were up. Occasionally, but
not often, a broadcaster reported na-
tional up but local down.

Reflecting the historical market-to-
market variations in spot business at
any given time, the station respondents
displayed varying moods in their volun-
teered comments.

One operator in a three-station mar-
ket, for example, said. “We'll be lucky
to do as well as in 1967.” Another,
also with two local competitors, said
in reporting a 10% gain in sales pace

Though most accounts indicate a
clear gain in spot-TV business in the
| first quarter of this year, it's likely
| that a quick reading of the “official”
| figures for that period will leave the
impression it was about 10% below
the last year's first quarter.

That’s because the number of sta-
tions supplying quarterly spot-sales
figures to the LNA/Rorabaugh Spot
TV Service which compiles the in-
dustry-wide reports for the Televi-
sion Bureau of Advertising, dropped
sharply for this year’s first quarter.
TVB authorities said about 400 sta-
tions normally supply such reports
but this time only 340 to 350 did.

The TVB-Rorabaugh reports car-
ry an estimated total dollar figure
covering all reporting stations, and
that's the figure that will be off. For
comparisons between two different
quarters, however, the totals for only
those stations that reported in both
quarters are used, and the percent-
age difference between these two,
officials hope, will more accurately
reflect the 1968 first-quarter’s rela-
tionship to 1967’s.

The drop-off in reporting stations
became known last week when
Thomas H. Miller, president of N, C,

Rorabaugh Co., circulated to agen-

Many stations fail to report on spot-TV sales

cies subscribing to the service “the
unfortunate announcement” that an
accompanying list of stations in the
top 100 markets would not be in-
cluded in the upcoming first-quarter
report.

The accompanying list named 75
stations in 55 markets, but additional
information on the list indicated that
nine of them had submitted first-
quarter reports this year but had
missed some earlier quarters. Thus
66 stations in 51 of the top 100 mar-
kets failed to file data for the report
now in preparation.

This list included at least one sta-
tion in each of the top five markets
and in eight of the top 10.

Mr. Miller and TVB sources both
deplored the drop-off in stations con-
tributing to a report designed to help
them sell as well as to help agencies
and advertisers plan their strategies.
Mr, Miller's letter urged agencies to
put pressure on the “delinquent sta-
tions” both directly and through their
sales reps.

Mr. Miller also had an explanation
for the drop-off: Spot television “has
realized significant increases” this
year, with the result that the person-
nel at many stations have been too
busy to make out the reports.

22 (BROADCAST ADVERTISING)

that “we are so nearly sold out a rate
increase must come.” Another also
from a three station market, reported a
“greatly increased number of spots and
paperwork and only a small increase in
revenues.”

Another broadcaster, reporting from
a four-station market, had already
raised rates and said sales now were
running 22% ahead of a year ago. *Sold
out April and May,” he wrote in big
letters. “We totally underestimated busi-
ness for the second quarter.”

At the other extreme another four-
station-market respondent said his spot
volume was running 8% below last
year’s pace and could see no signs of
vigor in national business.

In between were those who, like
another operator in a multistation mar-
ket, reported that business was up
“but competition for those dollars is
much more intense.”

Comments from one-and two-station
markets similarly showed a varied pat-
tern, ranging from “I'm concerned
about national business” to “better” to
“excellent.”

Here are some typical reports
gathered from leading station reps last
week:

Business Good = A spokesman for an
old-line rep firm with an impressive
list of stations said business during the
second quarter is “very good— at least
5% over 1967, which for us, at least,
wasn’t bad at all. We're very optimistic
about prospects for the third quarter,
and insofar as we can project, we're
looking forward to a good 1968.”

Market size. he indicated, has had
little to do with second-quarter per-
formance. “In fact, our smaller-market
stations have been doing proportionate-
ly better than many of our large-mar-
ket outlets,” he said.

The executive confirmed an ever-in-
creasing demand for 30's. Pricing. he
said, was contingent on day-part, rang-
ing anywhere from 50% to 70% of the
minute rate.

The vice president and sales director
of another large representative com-
pany called business for the first half of
1968 “very satisfactory,” with sales
running about 6% ahead of 1967. He
said the second quarter was “particu-
larly healthy,” exceeding last year’s by
almost 10%.

He indicated that gains from his
company’s list had come primarilv in
the top-40 markets though he said he
had heard reports that some small sta-
tions represented by other organiza-
tions had performed well. He said he
was “optimistic” about 1968 as a whole.
but was cautious about predictions.
pointing out that buys for the third
quarter are just starting to materialize.

30’s in Demand = He said the de-
mand for 30-second announcements is
growing. His stations charge anywhere
from 55% to 75% of the minute rate

BROABCASTING, June 3, 1968
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i National advertisers in 1967 put
| $65.2 million into the short commer-
! 1 cial form (station identification),
1? a gain of $5.3 million over 1966,
according to the Television Bureau
| of Advertising. Though advertiser
g spending for ID’s may be healthy
i it’s but a small relative share of the
| whole spot TV pie: Total spot bill-
| ings came to more than $1.1 billion
| in 1967.
& In a breakdown of “ID” spending
. by advertisers released today (June
3), TVB listed 12 companies spend-
ing $1 million or more, and the lead-
ing 25 brands in the “mini-spot”
category.

Top user was Philip Morris Inc.
with nearly $3 million in ID’s, Other
. advertisers over the $41.5 million
mark were Coca-Cola, Pabst Brew-
ing and American Tobacco. Pabst
Blue Ribbon beer led the brands
with $1,785,000. Other brands with
over $1 million in ID’s last year
were PM’s Benson & Hedges cig-
. arettes, Coca-Cola, Murine eye wash
- and Smith, Kline & French's Contac
{1 capsules cold treatment.

TVB noted that Doxsee canned
i sea food, among advertiser brands,
. allocated the largest share (95%) of
‘ its overall TV budget to ID’s; others
. with big ID shares were Schweppes
fj,a quinine water (83%), Toto Tooter
|

R—

. National ID advertisers spend nearly $70 million in 1967

(78%) and Contac (65%). 2. Coca-Cola 2,884,700 :
TVB said that among local adver- 3. Pabst Brewing 1,910,000
tisers, auto dealers are the leading 4 American Tobacco 1,767,800 |
users of the ID, while other major g lg’iur(;ne (éo. {'gg%gg [
local buyers of the short commercial = Colr et" Poi i J1ado00 1
were department stores, food stores, ¢ Go ga eI Famrando Ve 19,255 :j
commercial banks and restaurants. P ANGIA g L £
9. Schweppes Ltd. 1,122,600 {
12 companies investing $1 million in 1D’s 10. Smith, Kline & french Labs. 1,099,300
1967 11. Standard Brands 1,021,700 ‘ﬁl
1. Philip Morris $2,958,200  12. Pepsico 1,005,600 E*
Spot TV's top 25 brands using ID's in 1967 I*
Expenditures % spot TV H
in ID’s budget in ID's
1. Pabst Blue Ribbon $1,785,000 47
2. Benson & Hedges (Philip Morris) 1,510,900 38
3. Coca-Cola 1,403,800 10
4, Murine eye wash 1,403,400 62
5. Contac capsules (Smith, Kline & French) 1,093,100 65
6. Marlboro (Philip Morris) 799,000 26
7. Pall Mall (American Tobacco) 749,500 19
8. Schwepps quinine water 739,200 83
9. Fresca (Coca-Cola) 707,200 7
10. Sears, Roebuck & Co. 706,800 15 |
11. Tareyton (American Tobacco) 695,400 24
12. Pepsi-Cola 652,600 7
13. Wise potato chips (Borden) 637,700 63
14. Wham-O toys 620,100 27
15. Roto-Rooter 592,500 78
16. Binaca mouthwash {Ciba) 558,700 47 o
17. Schick razors and blades (Eversharp) 538,600 25 4
18. Texaco gasoline and motor oil 491,900 19 &
19. A & P stores 484,700 33
20. Wonder Bread (Continental Baking) 475,300 7
21. Doxsee canned seafood (Hotel Corp. of America) 454,500 95
22. Seven-Up 442,800 6
23. Firestone tires 434,400 46
24. Chevrolet, local dealers 427,100 8
25. Ford, local dealers 408,700 4

Source; TvB/LNA Rorabaugh (Gross Time Charges)
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for 30’s.

A top executive of a firm with a short
list of big-market stations said that cur-
rent business “is considerably better
than it was last year at this time, We
expect it to continue at a good pace
and it should be bolstered by a lot of
political money.”

Like several of his counterparts at
other rep firms, however, he was re-
Iuctant to make projections past the
coming six weeks. “The buys nowadays
are too short-term to make really valid
projections,” he said. “A few years ago
you could make pretty good forecast
for the coming two or three quarters,
but not any more.”

He said his firm has experienced an
increasing demand for 30’s and that
stations on his list have been “pricing
them as most of the industry has: They
use 60% of the minute rate as the
base for pricing 30’s in isolated posi-
tions.” The price is somewhat lower
within breaks, he said.

The spokesman for a small company
representing stations in both large and
medium-size markets, said business is
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“excellent, volume is good, and we're
delighted that our second quarter will
be about 10% better than the same
period in 1967.” The big increases, he
indicated, were experienced by the rep’s
large-market stations, but the firm’s
smaller outlets also did “surprisingly
well.”

He, too, declined to make any “hard”
projections about future sales. But,
he said, if business growth continues at
its present rate, “we’ll be in for a good
third quarter, and possibly, a better
fourth quarter.

“There’s an increasing demand for
30's, and the stations are selling them
at anywhere between 60% and 65% of
the minute rate,” he noted.

Business Better a Business in the first
half is “comfortably ahead” of last year
at this time, according to an official
of a large representative firm. He de-
clined to give a percentage increase but
said the second quarter results were
better than the first quarter, which was
slightly ahead of last year at that time.

The improvement in sales has been
general, covering both primary and

secondary markets, he reported, with
all stations on his company’s list show-
ing improvements over last year. He
indicated that 1968 should be “a better
year” than 1967 but said projections
were difficult because business is placed
“so close” to starting date and flights
are relatively short.

He said 30-second business is “grow-
ing all the time, but it is by no means
overwhelming.” Most of his stations
price 30’s at 60% of the minute rate,
though some use a slightly higher rate,
he said.

Another large representative report-
ed a good first quarter, but said the sec-
ond quarter was tending to get soft at
the end. At present, the summer looks
soft, a spokesman said, possibly because
of expected political pre-emptions or
merely a let-up after an active first half.
Secondary markets appear to be doing
as well as primary markets, he noted.

A steady growth in the requests for
30’s, at station prices 60%-65% of the
minute in non-prime time, has been
evidenced at this firm.

A representative with a short list of
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SPOT-TV'S HAPPY DAYS ARE HERE AGAIN continued

large-market stations described his sales
as getting off to a slow start in the first
quarter, but building toward the end
to a very strong second quarter. He was
optimistic about the second half.

More Demand ®* Another represent-
ative with a small number of stations in
major markets reported increasing ac-
tivity in the number of availability re-
quests, but said sales for the first half
have been down slightly. The company
expects a good second half, however.

He reported a tremendous increase
in request for 30’s, and said prices vary
with time and markets, estimating that
independent stations charge 50%-55%
of the minute rate, and network affili-
ates around 60%.

Sales are “very healthy” this year ex-
cept for some one-station markets in
the Southeast, according to a large rep.
Business throughout the year will prob-
ably be steady, a spokesman predicted.
The pattern in this rep’s business has
been many late-breaking sales, making
“actualities”” look good despite bad pro-
jections.

Half minutes have been requested
more often, but with strings attached.
Many agencies haven't been willing to
pay more than 60% of the minute
price, he said, adding that his stations’
prices generaily run around the 60%
mark.

A rep with a short list in primary
markets said sales were excellent so
far this year compared to last, and
expected a much better vear because
the regular run of business is “vigor-
ous.” He also reported a very strong
demand for 30’s and said his stations
were pricing them at “more than 50%”
of minutes, depending to some extent

on the particular show involved.

Optimist = Business is “booming,”
according to a medium-sized represent-
ative, but secondary markets have been
“slower to come to life” than primary
markets. The average increase over last
year will be about 10%, he predicted.

The demand for 30’s has shown a
dramatic increase at this rep firm, too,
according to the spokesman. Of the
total availabilities requested in the first
quarter, he said, 40% were for the
half—minute length. His stations gener-
ally have been asking 60% of the min-
ute rate, although the price varies with
the market.

Sales gains in the second quarter
after a first quarter slightly behind last
year were reported by another leading
representative. The gains appeared in
both primary and secondary markets.
He hestitated to predict sales for the rest
of the year, but felt they would be as
good as. if not better than, in 1967.

The demand for 30's has increased
greatly since January, he said. His sta-
tions have been pricing them at 60%
or more of the minute rate, depending
on time period.

The vice president in charge of sales
for a large representative company
voiced optimism over sales prospects
for 1968, based on results for the first
half. He said the second quarter is sur-
passing the comparable 1967 period by
a substantial margin, although the first
quarter was up only slightly.

“We're extremely encouraged about
this summer,” he remarked. “Our own
business was fairly healthy last year
until the summer, but this year the out-
look is much brighter.”

There are stronger demands all the

time for 30's, he reported. Stations on
his list price them at an average of
60% of the minute rate, varying from
as low as 50% to as high as 70%, de-
pending on the station.

TV shows 300% jump in
ads of other nations

Foreign governments spent $10,318,-
000 during 1967 in an effort to attract
American tourists to their countries,
Travel Research International Inc. re-
ported last week. The total showed few-
er countries were represented in the
1967 figures.

Television garnered 11% of the total,
or $1,134,980, an increase of 300%
over 1966. A corresponding loss ap-
peared in the newspaper category. Ra-
dio advertising accounted for 1% of
the total, or $103,180, a slight increase
over 1966.

The top 10 foreign advertisers were
Canada, Bahamas, Mexico, Jamaica,
Bermuda, United Kingdom, France,
Greece, India and Israel, with combined
expenditures of $8,286,000.

The foreign-government spending ex-
ceeds U, S. state government spending
by 44%, the same percentage gap as in
1966. The states’ 1967 advertising bud-
get for American tourists was $7,148,-
000.

Radio gets duPont nod

Dupont’s Textile Fibers Division will
introduce a new panty hose made of
Cantrece with a campaign in October
and November that will include radio
spots in 26 major markets and print ads.
BBDO, New York, is Dupont's agency.

BAR network TV-billing report for week ended May 19

Broadcast Advertisers Reports' network-TV dollar revenue estimate—week ended May 19, 1968 (net time and talent charges in thousands of dollars)

ABC
Week Cume
ended Jan. 1-
Day parts May 19 May 19
Monday-Friday
Sign-on-10 a.m. $ ... § 14538
Monday-Friday
10 am.-6 pm. 1,235.7 24,4856
Saturday-Sunday
Sign-on-6 p.m. 855.5 22,575.6
Monday-Saturday
6 p.m.-7:30 p.m, 267.8 6,411.1
Sunday
6 p.m.-7:30 p.m. 68.8 2,492.0
Monday-Sunday
7:30 p.m.-11 p.m. 4,137.5 103,566.9
Monday-Sunday
11 p.m.-Sign-off 303.4 1.176.7
Total $6,868.7  $166,853.7
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CBS NBC

Week Cume Week Cume

ended Jan, 1- ended Jan, 1-

May 19 May 19 May 19 May 19
$ 689 § 15634 $ 3360 § 6,805.1
2,677.9 60,942.5 2,241.8 45,820.7
720.0 20,4488 507.4 9,403
5128 12,066.6 469.8 13,1193
1499 4,557.2 204.6 4246.8
5,444 3 1293074 58995 127,149.7
170.1 921.9 948.9 9,153.9
$229,807.8 $10,608.0 $215,698.8

$9,743.9

Total Total
minutes  dollars
week week 1968 1968
ended ended total {otal
May19  May19  minutes dollars
72§ 4049 1,414 § 85143
1,001 6,1554 18.264 1312483
257 2,0829 4940 52,427.7
93 1,250.4 1,742 31,597.0
21 423.3 419 11,296.0
440 15,4813 8,606  360024.0
95 1,422.4 1,475 17,252.5
1,979 $27,2206 36,860 $612.360.3
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Seven all-new, hour-long King Family
“Holiday Specials” in Color now available

Featuring America’s Leading Musical Family
Proven Top-Rated Programming

The King Family Holiday Specials
for ‘King-sized’ Holiday Ratings

In market after market initial
shows of the King Family Holiday
Specials rated number 1. On New
York's WNEW-TV, the Christmas
Show was No. 1 in the tough 8-9
P.M. Sunday evening time slot. In
St. Louis the Thanksgiving Show
grabbed a 34.0 and a 29.0 in Kansas
City. Ratings repeated in city after
city. Get the complete rating story
tfoday!

The King Family ‘Sells’ and Is Sold!
This new series of seven specials,
which can be programmed at any
time during the month, are being
produced in response to unprece-

dented station and sponsor requests.

More than 30 stations have con-
tracted for this second series of
King Family “Holiday Specials’—
sight unseen. These programs are
prestige, profit-makers that should
have potential sponsors standing
in line. Add your station to the list
now.

Available now in many markets as a first-run “Special-A-Month.”
HERE IS THE COMPLETE LINE-UP:

=\ September
f ool Back to School Days

;f‘\l October
42/ Halloween

/7 November
4 Thanksgiving
£ December
g Christmas

: January
New Year's Resolutions

{0 February
£2%5{ Valentine’s Day

) March
Easter
April
#—~ Spring Housecleaning
May
2 Mother’s Day

<> June Graduation
and Wedding Days

== July
A Flag Waver
August
Picnic

The King Family Has
‘All-Family’ Appeal

The King Sisters, Alvino Rey,
Robert Clarke, the King Kiddies,
the hip, young King Cousins plus
exciting location scenes, lavish
studio productions, swinging
musical and dance numbers, the
great songs of yesterday and the hit
tunes of today all wrapped up into
an eye and ear-appealing series of
specials in full ¢olor for full family
viewing.

For availabilities and prices in your
market call:

Dick Dinsmore

North American Television
Associates, Ine,

Sunset/Vine Tower

Hollywood, California 90023

(213) 466-6300



ARB ratings tiff calms down

Meeting of research firm with SRA, TVB
paves way to truce on methodological fight

A meeting marked by candid talk on
both sides was reported last week to
have gone a long way toward cooling
a simmering dispute between American
Research Bureau and representatives of
two broadcasting trade associations.

Leaders of the two trade groups, the
research committee of the Station Rep-
resentatives Association and the re-
search advisory committee of the Tele-
vision Bureau of Advertising, indicated
afterward that they felt considerable
progress had been made at the meeting,
a session of the ARB Broadcast Advisory
Council. But they said they also were
looking forward to a more formal pres-
entation by ARB later this month.

The disagreement centers around a
number of changes, most of them de-
scribed as methodological, that ARB
instituted in its local-market reports last
fall. The TVB and SRA research groups
formally complained to ARB last month
that it had not adequately alerted the
industry to the changes and had failed
to provide validation for them.

Willing to Talk = ARB officials re-
piied that they would be glad to ‘‘con-
tinue discussions,” as they had been
doing, with their advisory council at
last Tuesday’s (May 28) meeting and
with “any other industry representatives
who care to meet with us.”

Pressed further, they agreed that in
addition to the council session set for
last Tuesday, they would meet later
with the SRA and TVB research com-
mittees specifically. That meeting has
been tentatively set for June 19.

The ARB Broadcast Advisory Coun-
cil is composed of agency, station,
station-rep and advertiser representa-
tives, and its meeting with ARB officials
last Tuesday was variously described
by several members as “lively,” “frank,”
“informative” and “encouraging.”

The differences began to come to a
head on May 17, when James M. Rupp
of Cox Broadcasting Corp. and Daniel
H. Denenholz of The Katz Agency,
acting as chairmen of the research
groups of TVB and SRA, respectively,
sent virtually identical letters to ARB
President Peter Langhoff. Their letters
protested that ARB had introduced
“questionable” research techniques in
its 1967-68 reports without letting users
know enough about what it was doing,
without adequately asessing the effects
of the changes and without providing
adequate data on how the results dif-
fered from those provided by the old
techniques.

The changes
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were described by

council members last week as having
to do with—among other things—
weighting procedures, use of certain
types of incomplete diaries and sending
of diaries to homes that requested they
not be sent. ARB also switched its re-
porting of viewing levels from a sets-
in-use basis to homes-using-TV basis.
What Changes and Why = Critics of
the changes—and of the way they were
handled— said they seemed to produce
slightly lower viewing figures than the
old techniques, but indicated they were
more concerned with what they claimed
was ARB’s failure to let all users of
its reports know that the changes were
being made, and why, and also to Jet
all users know whether any changes
in viewing levels were “real” or merely
resulted from methodology changes.
In their letters Messrs. Rupp and
Denenholz, who are also members of
the ARB advisory council, noted that
“broadcast research is coming under
increased scrutiny from all sides,” and
said its is therefore “becoming more
and more important for ARB—as well
as other research organizations—to as-
certain what will happen to the data
before a given change is made and writ-
ten into a computer system. It is not
sufficient to assume without validation
that a specific refinement or control will
result in data ‘closer to the truth.””
They said that as users of the data
“we feel it is imperative for ARB to
test these refinements to determine if
they result in better research, and to
disclose the results of such tests. This
evidence is still lacking in the so-called
refinements included in the data of the
current broadcast year.
“As far as we know, ARB has made
no move whatsoever to act on sugges-
tions from some industry researchers to

return to last year's methods until this
year’s have been proven sound. Instead,
the March 1968 reports were produced
with the same questionable techniques
used in developing the data for earlier
reports of the current season., The ARB
analysis of the November 1967 reports
was, in our view, inadequately con-
ceived and led to no compelling con-
clusions as to why the data were more
accurate than those of November 1966,

“Before these same methods are used
in producing future reports, you should
present evidence to the industry, includ-
ing [this committee], that such methods
represent an improvement.”

Dr. Langhoff replied on May 21, also
in identical letters to both chairmen,
that “your points are well taken” and
that at the ARB advisory council meet-
ing scheduled for last Tuesday ARB
officials would “continue discussions on
technical issues which actually we have
been having with industry people, par-
ticularly on the occasion of the last
meeting of the council on Feb. 14,
1968.”

“The fact that such a council exists
and is convened periodically,” he added,
“must be interpreted to mean that we
solicit industry opinion and aid.”

Discussions = Dr. Langhoff indicated
willingness and plans to discuss “our
program for tightening up the technol-
ogy currently employed and our plans
for future research designed to validate
our procedures and products.

“Through the past year,” he contin-
ued, “I believe we have made consider-
able progress in many important areas.
We have not solved all our problems,
but with a continuation of this upward
trend we expect to overtake an increas-
ing number. . . . Be assured that I
welcome such comments as those you
have offered and I trust that your faith
in our ability to make progress will
continue.”

Dr. Langhoft also said after last Tues-
day’s meeting that he thought it had
been an “excellent” one. He said he
and his associates had given the council
members “the whole story,” believed

Mr. Rupp

Mr. Denenholz

Dr. Langhoff
BROADCASTING, June 3, 1868



WSB RADIO
ASKED ATLANTANS IF
THEY WANTED TO BUY
A RHINOCEROS.

THEY DID.

L et

m

A Rhinoceros grows on you, believe it or not.
When it came time for the folks at the Atlanta
Z00 to return a borrowed rhino to Pittsburgh's
Z00, they realized they had become fond of the
critter and asked if they could keep him.

“Sure,” said Pittsburgh, "for $6,000.”

That was $6,000 more than the Atlanta Zoo-
keeper had available. He made the problem
known to WSB Radio.

In cooperation with animal lovers of Atlanta's

o

Civitan Clubs, WSB Radio launched a "Wanna
Buy A Rhino” campaign. Deadline: End of the
month.

Mail came pouring in. Dimes from kids, dollars
from Moms and Daddies—more than enough.

Moral: When WSB Radio speaks, Atlantans
listen and respond. This persuasive power
makes WSB the biggest radio salesman in these
parts . . . overwhelmingly preferred by adver-
tisers, listeners, and rhinos.

WSB RADIO

am 750/ fm stereo 98.5 ATLANTA
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A8, Represontad by Edaard Petry 8 Ca. Ine,
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WSB Radio-~home of
the busy WSBeavers.

E“"-‘ t{ COX EROADSASTING CORPORATION SIATIOHS: W3S AP M-IV, A a0 WHIQ Ad-Frl TV, Dayi0n; WSOC aM-T15- 1V, Chaslota; WIDD AM.FM, piiami: KTYU {TV), San Franzisze.Qakland: WNHC. TV, Piltsburgh
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they had “answered a lot” of the mem-
bers’ questions and would try to answer
the rest.

He said the changes ARB instituted
were “not as perfect as had been ex-
pected” but nevertheless represented
“a net improvement.” He also reported
that ARB’s research budget for the com-
ing year had been “substantially in-
creased” over prior years’ and that, ac-
cordingly, a considerably broadened re-
search program would be undertaken.

Members of the TVB research ad-
visory committee with Chairman Rupp
include Dick Gideon, Blair TV; Cris
Rashbaum, Harrington, Righter & Par-
sons; Dr. John Thayer, Peters, Griffin,
Woodward and Dr. Lee Arons, TVB.
SRA research committee members with
Chairman Denenholz are Ralph Crutch-
field, Avery-Knodel; Martin Goldberg,
H-R Representatives: Don Richards,
John Bilair & Co.; Robert Schneider,
Edward Petry & Co., and Messrs. Rash-
baum and Thayer.

ABC Radio offers
cross-service plans

A new selling plan utilizing various
combinations of its four separate radio
services was announced last week by
ABC Radio.

According to ABC Radio President
Walter Schwartz, each of the four net-
works—American Contemporary, En-
tertainment, Information, and FM—has
developed its target audience since they
went on the air Jan. 1. The basis of the
operation, he said, has been to offer ad-
vertisers target audiences, “which could
be bought singly or in combination, de-
pending on the needs of a product or
marketing or media plan.”

Now that the target audiences have
been developed, he said, ABC Radio is
ready to sell two combinations: Contem-
porary/Information and Entertainment/
Information.  Contemporary/Informa-
tion offers the advertiser a younger au-
dience with larger families and a high
proportion of heavy users, while the
Entertainment/ Information combination
offers “an older audience with more
disposal income.” The FM network con-
tinues to be sold separately.

ABC emphasized that whatever the
combination, no rebates or discounts
are offered when the networks are
bought in multiples.

A minute on the C/I combination is
priced at $1.520. Basic minute price for
the E/I pair is $1,495; and $403 for
the FM network alone. The basic price
for all three AM services is $2,295;
and for all four it's $2,698. Affiliates
on all four services now total 818. ABC
said last week.
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Actress Anne Randall in scene
from Coppertone commercial.

How not to get burned

Television commercials will be
used this summer on prime-time
shows on ull threce networks for
Q-T and Coppertone sun lan lo-
tions, manufacturcd by Plough
Inc.. Memphis.

The 20-, 30-, 40- and &0-sccond
spots were initially shown in mid-
April for Q-T and in mid-May
for Coppertone. Bcach scenes arc
featured in both. filmcd by WCD
Inc., New York-Hollywood.

Spot television is being used to
a limited extent in major markels.

Lake-Spiro-Shurman, Mcmphis.
is Plough's agency.

DDB's Phyllis Robinson
named to hall of fame

The Advertising Writers Association
of New York awarded 13 gold kevs
and 12 silver keys and inducted a wom-
an into a “copywriters hall of fame”
last Tuesday (May 28) at its cighth
annual banquet.

Phyllis K. Robinson of Doyle Danc
Bernbach was selected for the “hall of
fame” honor. She was copy chiel at the
agency for its first 13 vears. and has
worked solely on Polaroid and Clairol
accounts for the past six vears.

Broadcasting winncrs ol gold Keys

were Bob Schulman. Jack Tinker &
Partners, for Alka-Seltizer in the over-
a0-second television commercial cate-
gory: Carol Ann Fine. Doyle Danc
Bernbach, under-60-second TV com-
mercial for Buitoni; Dave DeNoon and
Excedrin copy group. Young & Rubi-
cam. for Excedrin radio commercials:
and Bob Schulman. Charles Silbert.
Gil Zif and Hal Heisler. Jack Tinker.
lor the Alka-Seltzer campaign.

Silver key winners included Ray
Dempsey. Young & Rubicam. for East-
crn Air Lines over-60-second TV com-
mercial: Carol Ann Fine. DDB. again
for Buitoni’s under-60-second commer-
cial; David DeNoon and group from
Y&R for Excedrin’s radio spots: and
Martin Puris and James Parry. Carl
Ally. for the Hertz campaign.

FSR to handle national
campaign for Nixon

Fuller & Smith & Ross. New York.
will handle the national ad campaign
in Richard Nixon's bid for the Repuh-
lician presidential nomination. John
Poister. director of planning at FSR.
and (‘al Giegerich, corporatc creative
directar, have been named to head the
Nixon account.

In announcing the appointment last
week. John N. Mitchell. campaign man-
ager of the Nixon for President Com-
mittee. said that Feeley and Wheeler
Inc.. New York, would continue to pre-
pare primary advertising campaigns and
would also handle special projects in
the national campaign in collahoration
with FSR.

FSR handled Barry Goldwater's pri-
mary advertising in 1964, and has had
scveral gubernatorial and  senatorial
campaigns.

Katz details stations’
efforts in MotoRally

Katz Radio, New Yark-hascd station
rcpresentative, has released details of
“MotoRally '68,” its second annual ra-
dio promotional campaign designed to
stimulate car sales. Over 200 auto mar-
keting and advertising executives rc-
ceived copies of the Katz report. which
shows how 40 radio stations—all in he
top 100 markets— participated in last
vear's campaign, which was described
by Katz as a “major success.”

Potential new-car buyers heard an
average of 48 announcements a week
for four weeks late last year. The an-
nouncements advised listeners to visit
their local car dealers’ show rooms to
look at the new models. 'The 40 sta-
tions broadcast a total of 7.600 an-
nouncements and produced special
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Now watch!

KTVH,Wichita
has appomted

BlairTelevision.

Flagsh1p of the Kansas Broadcastmg Systern KTVH sails
off with top honors in Kansas TV every time. In the
February-March ARB and NSI races, KTVH came out
number one TV station in the market. Again.

Now KTVH and the Kansas Broadcasting System join
forces with the nation’s number one broadcast
representative firm, John Blair & Company. Clearly,
full-speed-ahead is the order of the day.

BROADCASTING, June 3, 1968
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Dogs of all sizes and shapes

There’s big money in the pet busi-
ness and Hartz Mountain Products
Corp., New York, is moving heavily
into spot TV and magazines this
summer to get its share of the pet-
owners’ dollars.

Through Gumbinner-North Co.,

iy
Cats have problems, too.

COMMERCIAL PREVIEW: A lot of scratch to sell flea collars

New York, Hartz Mountain is be-
ginning this week a $2-million ad
campaign for its new “90 Day Flea
Collar.” The spot TV will begin in
southern markets with major north-
ern markets to be added. Both day
and night spot schedules, using 60-

1
=5

End the flea prbbiem.

and 30-second commercials, will be
used through September.

Key to the campaign is that dogs
come in all sizes and shapes, but
they have a common problem—fleas.
A problem, Hartz says, that can be
remedied by the flea collar.

events involving dealer tie-ins. The av-
erage station participating last year in-
vested $4,000 in its campaign, making
the total investment about $160,000.
MotoRally grew out of an idea cre-
ated by Katz in Detroit. Thirty-two
stations, all represented by Katz, par-
ticipated in MotoRally *67. About 75%
of the 40 stations which participated in
MotoRally 68 are Katz stations.

AMA, TV code riding
on same highway

It used to be Medicare, and aow it’s
gasoline TV commercials. That’s what
the American Medical Association is
complaining about in its current issue
of the AMA Journal,

But the specific commercial the Jour-
nal cited appears to fall squarely with-
in a recent recommendation made by
the National Association of Broadcast-
er’s television code board to prohibit the
depiction of unsafe acts in commercials
(BROADCASTING, May 27).

The Journal has criticized a TV com-
mercial showing an automobile narrow-
ly escaping a head-on collision while
passing a truck. A voice-over exclaims:
“If you don't believe better gasoline
makes a difference—good luck.”

The Journal says that “while such a
commercial may well sell more of
brand-X gasoline to power-conscious
motorists, it is hardly in the public in-
terest of safe driving.” Such commer-
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cials, it says, should promote safe driv-
ing as well as sell product: “Gasoline,
horsepower or anything else should not
be a substitute for responsible driving.”

Although it’s understood this com-
mercial didn’t effect the TV code board
recommendation, it would appear to fall
within the purview of that provision,
which  stipulates:  “Representations
which disregard normal safety precau-
tions shall be avoided.” When the board
created the rule, it emphasized it wasn’t
going to be concerned whether or not
every depicted act was safe, but whether
a “clearly” unsafe act was being shown.

Dean Martin, ‘Mrs. Muir’
post sold-out sighs

The Dean Martin Show, which returns
for its fourth year next fall on NBC-TV
(Thursday, 10-11 p.m. NYT), is sold
out.

Sponsors are R. J. Reynolds (Wm.
Esty Co.), Glenbrook Laboratories
(Dancer-Fitzgerald-Sample), P. Loril-
lard (Grey Advertising), Colgate-Palm-
olive (Ted Bates & Co.), American
Home Products (John F. Murray Ad-
vertising Agency Inc.) and Miles Lab-
oratories (Jack Tinker & Partners).

A new NBC Saturday night series
The Ghost and Mrs. Muir (8:30-9 p.m.
NYT) is also sold out. Sponsors are
Colgate-Palmolive  (Bates), General
Mills (D-F-S), Whirlpool Corp. (Doyle
Dane Bernbach) and Standard Brands
(Bates and J. Walter Thompson).

Agency appointments.. ..

= Needham, Harper & Steers, New York,
has been assigned two new products by
the Quinton Co., New York, division of
Merck & Co., in the cough-control cate-
gory. NH&S handles advertising for
Quinton’s Sucrets line. An agency
spokesman indicated that the brands
would be major advertisers, but could
not estimate billings.

= The Department of the Navy, Wash-
ington, has named three agencies to
handle its civilian recruitment adver-
tising: Allerton, Berman & Dean, New
York; Henry J. Kaufman & Associates,
Washington, and Hal Lawrence Inc.,,
Palo Alto, Calif. In the past only one
agency had been used.

= The Clima-Soleil cosmetic line ac-
count and Ambiance de Sobelle fra-
grance account have moved from Berta,
Grant & Winkler to Kingen Feleppa
O’Dell Inc., both New York. The two
lines are manufactured by Climate Cos-
metics Co., New York. Billings for 1968
have been running close to $60,000,
with spot radio being used in 35 mar-
kets. The agency hopes to increase the
billings and the number of spot radio
markets.

= Montgomery & Associates, Bala Cyn-
wyd, Pa., has been appointed advertis-
ing agency for U, 8. Sugar Co., Buffalo,
N. Y Appointment is the second an-
nounced by the new agency, which was
established on April 1.
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Attention TV Stations:

e’'ve got news for you!

FILMLINE'S professional color film processors
now availahle for TV NEWS

The FILMLINE Models FE-30 and FE-50 are exciting new color film processors designed specifically for use
in television station news departments. The design is backed by Filmline’s reputation as the world's
leading manufatturer of professional film processors for the tommercial motion picture laboratory industry.

Now for the first time the television industry can enjoy the benefits of professional caliber equipment
incorporating exclusive FILMLINE features that have paced the state.of-the-art in commercial faboratories,
at a cost lower than processors offering less.

After you check these exclusive Filmline features you'll want

to install a Filmline processor in your news department NOW!

MODEL FE-50:
16 mm Color Processor-
for Ektachrome Fitm. Speed

50 FPM. $22.500 j - .t

Ektachirome flim. Spaad

FM."$16,400 |

®'FILMLINE OVERDRIVE FILM YRANSPORY SYSTEM” FE-50 models as standard equipment. Don't combination of the exclusive and special added

This marvel of engineering completely eliminates
film breakage, pulted perforations, scratches and
operator error, The film can be deliberately
stalled in the machine without film breakage or
significant change of film footage in solutions.
The heart of any film processor is the drive
system. No other film drive system such as
sprocket drive, bottom drive or simple clutch
drives with floating lower assemblies can give
you the performance capability of the unique
Filmline Overdrive Film Transport System.

®~TORQUE MOTOR TAKE-UP” gives you constant film
take-.up and does not impose any stress or strain
on the film itself. Completely independent of the
film transport system. This FILMLINE feature is
usually found in professional commercial pro-
cessors but is incorporated on the FE-30 and

settle for less!

® “TEMP-GUARD” positive temperature control sys-
tem. Completely transistorized circuitry insures
temperature control te well within processing
tolerances. Temp-Guard controls temperatures ac-
curately and without the problems of other
systems of lesser sophistication.

@ JYURBO-FLOW" impingement dryer. Shortens dry-
to-dry time, improves film results, and carefully
controls humidity content of your valuable (and
sometimes rare) originals. Immediate projection
capability is assured because the film dries flat
without the wusual curl associated with other
film processors.

®<7ER0 DOWN TIME" The reputation of any film
processor is only as geod as its reliability. The

Filmline features guarantees trouble-free opera-
tion with absolute minimum down-time and with-
out continual operator adjustments. Recapture
your original investment in 2 years on mainten-
ance savings alone. Filmline's ‘*Push the button
and walk-away processing’’ allows inexperienced
operators to turn out highest quality film.

@' ‘MATERIALS, CONSTRUCTION AND DESIGN” All

Filmline machines are constructed entirely of
metal and tanks are type 316 stainless steel,
heliarc welded to government specifications. The
finest components available are used and rigid
quality control standards are maintained.
Cempare Filmline features to other processors
costing more money. Feature-by-feature, a careful
evaluation will convince you that Filmline offers
you more for your investment.

Additional Features included in price of machine (Not as extras).

Magazine load, daylight operation m Feed-in time delay elevator (completely accessible) m Take-up time delay
elevator {completely accessible) ® Red brass bleach tank, shafts, etc. Prehardener solution lilter ® Precision
Flimiine Venturl air squeegee prlor to drybox entry ® Air vent on prehardener ® Solid state varlabte speed D.C.
drive main motor ® Bottom drains and valves on all tanks ® Extended development lime up to two additional
camera stops at 50 FPM ®8 Pump recirculation of all eipht solutions thru spray bars ® Temperature Is sensed in
the recirculation line m All solutlons temperature controlled, no chilled water required ® Built-in alr compressor
® Captive boltom assemblies assure you constant footage in each solution m Change over from standard develop-
ing to extended developing can be accomplished In a matter of seconds ® Impingement dryer allows shorter put
through time.

Partial listing of Flimline Cofor Installations: — NBC- New York,
NBC- Washington, NBC- Cieveland, NBC- Chicago, CBS & ABC Net-
works, Eastman I(odak, Rochester.

Laboratories: De Luxe Labs, General Film Labs (Hoilywood), Pathe-
Labs, Preclsion Labs, Mecca Labs, Color Setvice Co. Capuial Film
Labs, Byron Film Labs, MGM, Movie Lab, Lab-TV, Technical Film
Labs, Telecolor Film Labs, Guffenti Film labs, A-One Labs, All-
service Labs, NASA Cape Kennedy, Ford Motion Picture Labs.

TV Stations: WAPL-TV, WHP-TV. WMAL-TV, WXYZ-TV, WWL-TV, WMAR-

wﬂw.wxfkﬁl.#,m'c%#f 3’%’&'3'.':1‘" ﬁéﬂv N AET “When you buy quality Filmline Costs Less"
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Code becomes
weight watcher

New guidelines fashioned
for weight-control ads
by NAB code authority

It's the era of the mini-skirt, the bi-
kini, and men’s girdles and the National
Association of Broadcasters’ code au-
thority is concerned about what adver-
tisers are saying to urge Americans to
fit into them.

The public’s proclivity to be “fashion
and weight conscious” has led the code
authority to adopt certain guidelines
affecting the advertising of a growing
number of weight-reducing and weight-
gaining products.

And although the language of the
guidelines frequently takes on a “Dear
Doctor” tone (they’re based on “‘cur-
rent medical fact and opinion,” it’s
said), they are wide ranging in their
interpretations of commercials and their
claims. Heretofore questionable adver-
tising has been cited under general pro-
visions of the code regarding ad claims,
false and misleading advertising and the
like.

The new guidelines will go into effect
by Nov. 1. And it’s hoped that adver-
tisers will submit their applicable radio-
TV commercials for review by the code
authority.

With respect to weight-reducing prod-
ucts and their commercials, the guide-
lines provide that:

= Ads representing obese persons, in-
cluding animation and humorous treat-
ments, are not acceptable, while ads
representing persons maintaining their
“current” weight or those who are not
“excessively overweight” are accept-
able.

= Since the basic cause of gaining
weight is over-eating, ads should avoid
implications that a product “in itself”
can cause weight loss without considera-
tion of total diet or that a person can
eat whatever he wants without reducing
his caloric intake or that his appetite
will be “completely satisfied.”

« Since weight loss is an individual
problem, ads should avoid representa-
tions as to losing a “specific number”
of pounds or reducing specific areas of
the anatomy.

« Since weight loss involves “strong
will power and patience” over a period
of time, ads should avoid representa-
tions that reducing is “‘easy or quick.”

= Ads should make no claims that
weight loss will be permanent.

« Low-calorie-food ads shouldn’t car-
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Sears goes network TV

In its first move into full spon-
sorship of a network-TV program,
Sears, Roebuck & Co., Chicago,
has signed as the sole advertiser of
the Ed Sullivan Show (CBS-TV,
8-9 p.m.) on Oct. 6. The cost of
this one-shot sponscrship is esti-
mated at $350,000 for time and
programing. Sears’ agency is Ogil-
vy & Mather, New York.

ry implications that such foods will
permit the user to eat whatever he
wishes or will bring about weight loss
without consideration of total diet.

= Ads shouldn’t ridicule overweight
persons “or depict them as social out-
casts.”

= Pre-adolescent children shouldn’t

be shown using products not directed
towards them.

= Claims that vitamins, minerals and
laxatives have “slenderizing properties”
(there’s no current evidence they do)
shoutd be avoided.

= No comparisons should be made
between the efficacy of an over-the-
counter product with that of a prescrip-
tion product.

Put It On = The code authority fur-
ther notes that because of the limited
number of products and their advertis-
ing with respect to weight gain, it wasn't
going to propose individual guidelines
at this time. But it said the “spirit” of
its weight-reducing guidelines would be
used to evaluate weight-gain advertising.

The code authority would treat as un-
acceptable in this category of product
advertising ads which show excessively
underweight persons who may be suffer-
ing from “some medical disorder.”
Weight-gain products directed toward
persons who are not “excessively” un-
derweight and whose problem can be
“resolved” by an increase in their
caloric intake is deemed acceptable. But
the code authority expects to review
these commercials as well on a case-by-
case basis.

Nestle lines up
summer tea push

Nestle Co., White Plains, N. Y., last
week announced plans for a summer
television campaign for Nestea instant
tea and Nestea iced tea mix.

NBC-TV’s Today and Tonight were
selected for commercials from June
through September. A total of 70 min-
utes will be used on these two programs.

The advertising will supplement the
present schedule of five to six minutes

per week on 12 daytime network shows
and spot schedules in 96 markets.

Nestle's agency is Leo Burnett Co.,
Chicago.

Also in advertising ...

Merged identity = Communications
Center Inc., New York, and Packard
Advertising, Burbank, Calif.,, bhave
formed a third company. The new com-
pany is Basford/Packard. Communica-
tions Center has the controlling interest
in the new firm. Jack Packard, president
of Packard Advertising, has been named
executive vice president of the new
agency. Basford/Packard will operate
as the West Coast base for CCI.

Grocery report = Edward Petry & Co,
has released a report titled “Super
salesmanship—spot TV and grocery
sales,” which points up the role the
medium played in the $24 billion in-
crease in grocery sales between 1956
and 1966. The report notes that in the
same 10-year period advertisers of prod-
ucts sold through supermarkets almost
tripled their investment in spot televi-
sion (from $320 million in 1956 to
$951 million in 1966).

Working wives = Radio Advertising
Representatives will give a presentation
on its study, “Employed housewives: A
major mass market,” to advertiser and
agency officials on June 6 at the Prince-
ton Club in New York. The research
findings on this market segment are
available in a 24-page brochure.

Pocketing the facts = Fuller & Smith &
Ross, New York, has published a “1968
Pocket Media Guide.” The volume pro-
vides information on daily newspapers,
supplements, magazines, television and
radio (spot and network), outdoor,
transit and national yellow pages. Spe-
cific offerings in these categories include
advertising costs for 73 major publica-
tions and detailed national demographic
breakouts for network television,

Integrating Ayer » N, W, Ayer will
move its New York offices to three
floors of the Burlington House, 1345
Avenue of the Americas, on April 1,
1969. The move will centralize all New
York operations, which are currently
located at 1271, 1270 and 1212 Avenue
of the Americas.

ECAP buys four specials

Electric Companies Advertising Pro-
gram (ECAP) through N. W. Ayer &
Son, both New York, will sponsor four
one-hour NBC-TV specials for 1968-69.
Two will be Project 20 specials—""Down
to the Sea in Ships”"—and an unnamed
program on historic events set in Wash-
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tngton. The others will highlight rural
America and the story of the USS
Franklin. an aircraft carrier in World
War 11.

Creativity is sales,
not just being cute

The head of the West Coast oflice
of u national advertising agency, an
office setf-described us being devoted to
the use of radio, wunts the producers
of so-culled creative commercials to gel
one thing clear: “You can’t push a cash
register key with a feather.” J. Robert
Conroy, senior vice president and Wes!
Coast manager of Geyer, Oswald Inc,,
thinks a balance has to be drawn be-
tween crealivity and “the absolute re-
quirement” that what is soft-sell and
creative also produce resulis—"nice, tan-
gihle results, measurable in sales and
profits.”

Addressing the Southern California
Brouadcusters Association in Hollywood,
Mr. Conroy said he was appalled at ad-
vertising competition where entries are
evalnated solely on the basis of what’s
passed off as creativity. "It is incredible
for us 1o understand the reasoning of
certain self-unointed high priests of
creativity when they proclaim, in print,
that commercial requirements should
not be permitted to influence their
esthetic brainchildren,” he told the some
100 radio representatives gathered.

Mr. Conroy pointed out that it does
not take a creative genius 10 come up
with 60-second commercials that enter-
tain the first time around but which
neglect to pinpoint the product, or to
drown sell lines in “a sea of electric
guitars.” or steal the latest Rowan and
Martin one-liner, or ridicule a product
in hopes of imitating the Doyle Dane
Bernbach approach.

Mr. Conroy emphasized his office un-
derstands how to use radio, and in-
cluded in that understanding is the
knowledge of when to call for outside
help from radio commercial production
specialists. He came out strongly for the
use of outside specialists for the crea-
tion of nonmusical radio spots.

He claimed that prior to 1966, when
the agency was Geyer, Morey, Ballard.
the l.os Angeles office was a red-ink
operation and was primarily known as
a print agency. In the two years, since
switching heavily to broadeasting, Gey-
er. Oswald Inc., Los Angeles, has seen
its total billings grow five times greater
and into seven figures. It’s also handling
a client list five times greater, while its
broadcast billings have mutiplied by
six times. “The real clincher,” Mr. Con-
roy revealed, is “that we are writing the
numbers in black ink, despite larger
offices and three times the payroll.”
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Rep. appointments . ..

s KrsM-am-rm-tv El Paso: Avery-
Knodel Inc.. New York.
» Wewa-am-em  Toledo, Ohio: Katz

Radio, New York.
= Wrus Augusta, Ga.: Dore and Al-
len Inc.. New York.

= Wrie Erie. Pa.: wMmax Grand Rapids,
Mich., und wcUE Akron, Ohio: John
. Butler & Co., New York.

s Wark Gardiner-Augusta, Me,: Har-
old H, Segal & Co., Boston.

Five sign for time on MBS

Five advertisers have bought sched-
ules for news and sports programs on
Mutual. They are STP Corp., South
Bend, Ind., through Media Buyers Inc.,
Des Plains, Itl.; AT&T, through J. Wal-
ter Thompson, both New York; Singer
Co., New York, through JWT; Del
Monte Corp. through McCann-Erick-
son, both San Francisco and Colgate-
Palmolive, through Ted Bates & Co. and
through J. Walter Thompson, all New
York.

BUT...WKZO0 Radio Talks to More

Auto Buyers and Dealers in Greater Western Michigan!

If you want the ear of people who
sell—and buy— cars, WKZO Radio
will pass the word farther and better

WKI0's primary service area covers
virtually three times as many Ford,
Chevrolet, and Plymouth dealers
as the next-largest statlon.

than any other radio station in
Greater Western Michigan.

The map tells it like it is. There are
156 Ford, Chevrolet, and Plymouth
dealers in WKZO Radio’s primary
service area—102 more than the next
station covers. And our stronger voice
works for il kinds of retailers—not
just auto dealers.

Why whistle-around in the mar-
ket, when you can shout it from the
rooftops over WKZO? Let your
Avery-Knodel man help your selling
message carry throughout Greater
Western Michigan!

*The whistled language of La Gomera,
Canary Islands, can be.

WKZ0

CBS RADIO FOR KALAMAZOO
AND GREATER WESTERN MICHIGAN

Avery-Knadel, Inc., Exclusive Natlonal Repravantatives




THE MEDIA

Multimedia groups under attack

Washington regulators, congressmen assert need

to arrest or break up consolidations of control;

combined assault by Justice, FCC, Congress urged

No new fields were plowed and most
of the discussions furrowed old pas-
tures, but the focus of an assembly of
communications and antitrust lawyers
and a stable of distinguished speakers
talking about antitrust and monopoly
policy in the communications industry
last week pointed to a potential up-
heaval in the regulation of the com-
munications industry. A hardening of
legal and legislative opposition to con-
solidations of control in the fields of
news, entertainment, information and
advertising is clearly setting in.

From the two days of the conference
in Washington, sponsored by the Fed-
eral Bar Association and the Bureau of
National Affairs Inc., with its 14
speakers and as many panelists and
moderators, the conclusions were evi-
dent:

= The growth of the multimedia cor-
porate giants—those companies in TV,
radio, CATV, newspapers, news maga-
zines, general book publishing, motion
pictures, textbook publishing, phono-
graph records and *talent” enterprises
—requires a new look at the antitrust
laws and the functioning of the FCC
in the broadcast and CATV arena.

= The technological explosion that
seems pointed at a wideband electronic
“pipe” into every home—furnishing
TV, radio, computer retrieval, library
access, telephone and recorded-message
delivery and using cables, satellites,
microwave, lasers and wave guides—
suggests the need for new approaches
to regulation and planning.

#The FCC has failed to keep up with
the multiplying technical and social
changes that have taken place in its
jurisdiction. New forms of regulation
and planning are required.

Familiar Voices » The most urgent
exponent of the need for planning was,
not unexpectedly, FCC Commissioner
Nicholas Johnson. The most caustic
critic of the FCC was Representative
John D. Dingell (D-Mich.), who is a
member of the House Commerce Com-
mittee and of the Select Committee on
Small Business. Also critical of the
FCC was Senator Philip A. Hart (D-
Mich.), a member of the Senate Com-
merce and Judiciary Committees.

Donald F. Turner, outgoing antitrust
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chief in the Department of Justice.
stressed the limitations of the antitrust
laws in coping with concentrations that
are not suscpetible to economic attack.
Where the goals are socially desirable
but don’t lend themselves to economic
approach, he said, it's up to agencies
like the FCC to implement them. Or
legisiation is needed.

FCC Chairman Rosel H. Hyde and
Commissioner Kenneth A. Cox de-
fended the commission’s history in pre-
venting undue concentration in the
broadcast field, but admitied also that
more needs to be done.

Wide Ranging = It was Commissioner
Johnson. without doubt, who set the
tone of the debates. All other speakers
either picked up one or morc of his
points and carried them forward. or
spent time disagreeing with him.

Mr. Johnson called again, as hc has
done before, for long-range thinking
and planning for tomorrow. not only
to encompass technological changes
that are coming faster and faster, hut
also with a clear idea of the social
goals communications should be uscd
for,

“We haven't,” he said. “thc slight-
est notion where we're going {(or in-
deed even where we want to go), but
we know we're getting there a whole
lot faster than ever before.”

In talking of competition, Mr. John-
son noted that in the mass-media
area “we are concerned with compe-
tition in the market-place of idcas. not
just competition in thc conventional
antitrust sense.”

He’s concerned. he said. with the
present-day structure of the mass-com-
munications media which “has hecen
allowed to grow dangerously concen-
trated in the hands of too few owners,
and in the hands of owners with a
disturbing quantity and quality of ad-
ditional economic and political inler-
ests. . . Wherever in this country you
go, you are likely to encounter a dis-
turbingly small number of interests in
control.”

Referring to the FCC’s present con-
sideration of confining a single owner
to a single broadcast scrvice in the
same community, Mr. Johnson. in an
obvious reference to CATV and its po-

tential for not only TV and radio
programs but the gamut of other serv-
ices, asked: “What then, are we to
think of a single entity [in a given com-
munity] in control of 20 or 30 or more
channels through which all communi-
cations, including so-called ‘print’ me-
dia, must pass?”

Stronger Watchdog = Public partici-
pation and control of the communica-
tions-planning process cannot be expect-
ed, he said, from “a monolithic industry
structure, capped by a small and weak
agency invested with formally extensive
powers of ‘regulation’ . . .”

He called for more public disclosure
of plans and decisions by the media as
well as the FCC. He said that after two
years on the FCC he has learned “that
there is a vital need to insure popular
and public representation in the deci-
sions we make, representation that is
not provided by either competition or
regulation. . . ."”

What worries him, Mr. Johnson said,
is that “we have no conception of what
the social consequences of our decisions
are, and little sense of what we think
those consequences ought to be.”

Mr. Johnson at another point raised
the question of common-carrier regula-
tion of CATYV. Speaking of public pro-
tection, he asked who will monitor
rates. complaints, programs and public
availability to channels.

Referring again to multimedia inter-
csts—those that own TV, radio, news-
papers. recordings, talent, book publish-
ing, etc.—Mr. Johnson expressed the
helief that new legislation is needed
in this area. Antitrust laws, he said, are
inadequate and the FCC has no jurisdic-
tion.

He wants. he said, maximum diversity
“in the marketplace of ideas.”

The outgoing assistant attorncy gen-
cral in charge of the Department of
Justice's antitrust division made a dis-
tinction between newspapers and broad-
casting. Newspapers and other printed
media are not regulated, he noted, there-
lore the only way to reach them is
through the antitrust laws.

FCC Contro] = Broadcasting, on the
other hand, is regulated and so can
be moved in the direction of soecial
goals through either the power of the
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Rep. Dingell

FCC or through the antitrust laws. us
enforced by the Justice Department.
where the economics of the markel-
place apply, Mr. Turner said. The FCC
has “extensive control” over entry
which gives it leverage, Mr. Turner
noted. to deal with concentration, merg-
ers, discrimination and monopoly prac-
tices.

Referring to the Department of Jus-
tice’s role in the ABC-ITT merger case,
Mr. Turner said:

“Rather than bring an independent
antitrust suit, as it might have done,
the department intervened in the com-
mission’s proceeding where it offered
evidence to show that the merger was
not justified by public convenience and
necessity, considering its competitive
and other effect.

“Granting some awkwardness in the
jurisdictional pattern,” Mr. Turner
went on: “T do not sense herc important
differences between regulatory and com-
petitive goals, at least in the long run.
Broadcasting is not a natural monopoly
or otherwise an activity in which the
application of competitive principles is
somehow likely to produce perverse re-
sults.”

New Technology » He foresaw the
factor of scarcitv diminishing in im-
portance as CATV and UHF grow,
and as the new technologies. like com-
munications satellites. open up markets
to multiple TV entry and diversity.

Although some government regula-
tion may be desirable—to require
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Sen. Hart

equal time for political candidates, for
example—Mr. Turner said he consid-
ered this “hardly inconsistent with vig-
orous competition for the viewer's at-
tention and the advertiser’s dollar.”

He said that the antitrust laws can
“appropriately be applied to the hroad-
casting industry with substantially full
force” where it is required to maintain
effective competition and promote sound
economic performance.

Speaking of “socially desirable”
goals, Mr. Turner urged the mainte-
nance of open competition, but agreed
that competitive markets do not result
always in socially acceptable goals. Per-
haps. he suggested. a subsidy is neces-
sary in this area.

Stressing that the antitrust laws are
principally based on the economics of
the market place, Mr. Turner saw the
FCC as the principal agent to accom-
plish diversity and to halt undue con-
centration in the broadcast area under
its “public interest” mandate.

At one point. Mr. Turner candidly
commented that he wasn’t sure that
local ownership. for example—one cri-
terion for granting contested upplica-
tions—is perfect os an absolute.

“It's not necessarily true.” he said.
“that a local owner, who may be con-
nected with the local bank, or real
estate firm or principal companv. is
better than a distant owner” who may
not be susceptiblc to the pressures of his
neighbors and colleagucs.

Commenting later about the Depart-

Mr. Turner

ment of Justice’s intervention in the
Beaumont case (where the Beammnont
|Tex.] Enterprise is buying KFDM-TV
there), Mr. Turner called it a case of
horizontal merger. Although he feels
sure this is a clear violation of the
Clayton Act, Mr. Turner said he went
to the FCC because that’s the agency
that has the case before it at the mo-
ment. If the FCC approves the merger,
the department will file suit in court,
If it denies the acquisition, he said.
that’s the end of it.

Attacks FCC = Representative Din-
gell spared no sneers in discussing what
he called the FCC's inadequacies.

He quoted President Kennedy’s ref-
erences to the FCC's “administrative
incompetence,” said that in the field
of communications where competition
is vital, the “commission has had what
might be charitably termed a checkered
carecr in terms of promoting competi-
tion.”

Expressing his concern with concen-
tration in broadcasting—the congress-
man submitted his own list of group
broadcasters and newspaper chains and
their broadeast ownings—he quotcd
from what he called the “horrifying
statistics” that showed that the TV
networks’ 15 owned stations accounted
for more than onc-third of the total
$306.1 million in TV-industry net prof-
its before taxes.

“It is altogether typical of the FCC.”
he said in discussing the cammission’s
one-to-a-customer rulemaking, “where
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concentration has long been present . ..
the commission will act with dispatch
and vigor only after the facts have
jelled beyond repair.”

Put in the form of a question. but
considered hy many in the audience as
an invitation. was this comment by Mr.
Dingell: “In view of the newly ap-
proved policy of the commission to
limit further applicants to one hroad-
casting outlet per market. it is interest-
ing to speculate what the commission
will do in circumstances where com-
peting applications for existing licenses
arc filed in the future involving group
owners who presently operate more than
one station in a given market,

“Consistent with logic, new uppli-
cants will wonder if it is fair to assume
that. all things being equal. jumping
applications. that is. the filing of a com-

“The FCC in its present form is no
longer a viable body.” Mr. Dingell said,
“if it ever was.”

Senator Hart offered the [ramework
of an action program flor fighting
“monopolization in  communications.”
beginning “with strict. learless, aggres-
sive application of the antitrust laws.”

New Law ® Il these prove insuffi-
cient.” he added. “then we can consid-
er legislation to limit the holdings ol
media or methods of communication
by any one corporation.”

But other options beyond case law are
presently open. he observed.

“The FCC must give broader inter-
pretalion (o the ‘public interest. con-
venience and nccessity’ doctrine in order
lo limit cross-ownership of communica-
tions media.”

“It is not sufficient to say that this is

The Justice Department last week
announced the standards it will use
in deciding whether to institute anti-
trust suits against mergers or acqui-
sitions.,

The standards will be applied un-
der Section 7 of the Clayton Act
which empowers the government to
move against consolidations that it
deems will lessen competition. The
act is applicable to radio. television
and other media of communications
as well as other businesses.

The announced standards were
issued in the form of guidelines cov-
ering horizontal. vertical and con-
glomerate mergers. It was the first
time that the department has ex-
pressed general views on conglomer-
ates. the linking into common owner-
ship of companies previously en-
gaged in unrelated fields.

Two categories of conglomerate
mergers that the department said
would present “identifiable anticom-
petitive effects” are those involving

The mergers Justice will go after

potential entrants in a field and those
creating a danger of reciprocal buy-
ing. A third category that will also
be suspect is Lhe merger that threat-
ens to entrench or enhance the mar-
ket power of the acquired firm.

The last category is xaid to apply
the principles of the Procter & Gam-
ble-Clorox case in which the Su-
preme Court upheld the Federal
Trade Commission’s view that P&G's
massive advertising power could be
used on behalf of Clorox to dis-
courage the entry of other manu-
facturers into the bleach market.

The new guidelines were said to
represent the combined views of
Donald F. Turner, recently resigned
chief of the antitrust division. who
was to rejoin the Harvard Law
School faculty last weekend, and Ed-
win M. Zimmerman. whose nomina-
tion to succeed his former chief at
antitrust was approved last week by
a Senate Judiciary subcommittee (see
page 40).

peting application upon occasion of li-
cense renewal, will be favored in the
future in such cases.”

Basic Weakness s He termed the
FCC's invitation Tor bids from research
organizations to study the land-mobile
question as a confession of “total in-
capability to deal with a long-standing
responsibility.” He urged that the com-
mission let the Department of Com-
merce’s Institute of Telecommunications
Sciences handle that assignment.

He stated he liked the ideas pre-
sented by FCC Commissioner Robert
T. Bartley that the FCC he abolished
and three separate entitics be estab-
lished in its place (BROADCASTING, May
27).
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the province of the Justice Depart-
ment.” Senator Hurt observed. “How
cun ‘public interest' he defined without
some consideration of competition?”

For fighting media concentrations
that deal in electronic transmission of
written material. the regulatory agencies
“should encourage parallel systems,” he
suggested. These systems. he said, could
perhaps be treated as common carriers.
*so that anyone willing 10 pay the price
has equal opportunity to transmit.™

In his remarks. he did not extend the
common-carrier concept 1o CATV sys-
tems. or subscription TV, but elsewhere
in his talk he noted that “this pipeline
[CATV] to the home will be the method
by which the printed and electronic

forms of communication will be deliv-
ered.”

But these are matters for the future.
he indicated. while media mergers are
a prohlem now. And, while pinning his
anticompelitive hopes on the FCC and
the Justice Department. he echoed Con-
gressman Dingell's dim view of the rec-
ord to date.

He would “not nominate the FCC or
the Justice Department for any all-star
team.” he said. “Indeed. we have seen.
on occasion, an Alphonse and Gaston
act. leaving hoth agencies nodding to
each other while the elevator doors
close belore them,”

Chairman Hyde and Commissioner
Cox saw the major competitive issue of
the future as the fight between CATV
systems and the telephone companies
for control of communications facilities.
As for the current question as to wheth-
er there is sufficient competition in the
broadcasting industry. they believe there
is—in contrast to the views expressed
hy fellow Commissioner Johnson,

But a key statf member of a Scnate
subcommittee and a Justice Deparl-
ment antitrust division attorney. who
appeared on a panel with Commissioner
Cox. expressed concern about the nced
for keeping a watchful eve on develop-
ments in mass media today.

Power, Not Profit = S. Jerry Cohen.
stall’ director and chicl counsel for the
Senate Antitrust and Monopoly Sub-
committee. surprised his listeners with
the assertion that mass-media owners arc
interested. basically, in power and con-
trol of the market. not maximized prof-
its. He called for Justice Department
and FCC action to block the acquisition
of such power.

And Charles Mahaffie. an antitrust
division lawyer. said Justice would con-
tinue checking for antitrust implications
in cross-media mergers—not only news-
paper purchases of television stations. as
in the current KFDM-TV Beaumont. Tex..
case now pending before the commis-
sion. but also in broadcaster purchase
of CATV systems.

Chairman Hyde said that “eventual-
ly" the commission will have to con-
sider the development of national poli-
cy for broadband services. which can
provide for a variety of communica-
tions uses in the home.

“The economic and regulatory ques-
tions surrounding this proposal for the
future are obvious.”™ he said. “Who
should provide these services. including
the required facilities—the existing tele-
vision companies or some new entities?”
Should there be competition or regu-
lated monopoly?

Commissioner Cox said there is com-
petition between the cable systems and
the telephone companies “for the bur-
geoning home communications which
the future seems to hold in store.,” He
said the telephone industry has the ad-
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vantage of nearly blanket coverage and
of a highly integrated system with
switching capability,

Advantage » "But the cable industry,”
he said, “has the advantage inherent in
the fact that the line it runs into its
subscriberss homes has a broadband
capability far in excess of that of a
lypical vaice 1elephone circuit,

“This may develop into w real battle
for control of the communications net-
works of the future.” (Commissioner
Lee Loevinger, however, who feels the
commission has taken an anti-CATV
position in an effort to proiect broad-
casting, thinks such competition un-
likely under present circumstances. The
commissioner, appearing on another
panei in the conference, said that CATV
does have the capacity for providing
some competition for telephone compa-
nies but that the commission is attempt-
ing to prevent it from competing with
anyone.)

Competition in Broadcasting = In dis-
cussing what he said was the commis-
sion’s obligation to provide for the
“fullest competition” in the broadcast
field, Chairman Hyde said: “*As I view
our record, we have created a frame-
work which encourages the develop-
ment of a nationwide competitive
broadecasting system.”

He said the multiple-ownership
rules “have achieved a level of diver-
sity in ownership which a majority of
the commission believe to be consistent
with the public interest”—phraseology
apparently intended as a gentle gibe at
Commissioner Johnson, who has ex-
pressed little faith in the FCC's ability
to meet the public interest in connection
with multiple-ownership problems.

Chairman Hyde also aimed some
shafts at the Justice Department and at
the House Commerce Committee. He
noted that a commission effort to per-
mit ABC to become more competitive
with the other networks and thus better
serve the public had been “aborted.”
This was a reference to the decision
by International Telephone & Tele-
graph Corp. to scuttle its proposal to
buy ABC after Justice sought court
review of the commission’s approval
of the merger. And he said that the
commission, after a 14-year examina-
tion of proposals to establish pay tele-
vision on a nationwide basis, last year
was told by Congress—actually, the
House Commerce Committee—that it
wants “more time” to consider the
matter.

Commissioner Cox, who . has fre-
quently disagreed with the chairman
on individual cases in which diversifica-
tion of ownership was an issue. said
“some of us are concerned lest multiple
ownership of broadcast facilities may
carry with it unfair competitive advan-
tages vis a vis the single-station owner."

Good Record = But, he said, with
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New studios and offices for wHCT
(tv) Hartford, Conn.. are among
the facilities planned for a 15-story
building to be constructed by RKO
General Inc. in that city’s Trumbull
Street Redevelopment Area.

Of the building’s estimated $6 mil-
lion cost, $2.5 million will be spent
on equipment for the RKO-owned
station. In addition to comprehensive
studio-office facilities on the first two

WHCT set for space in new building

floors of the building, wHTC plans to
develop a corner studio on the first
floor to allow public viewing of
small television productions,

The completed structure will have
two underground levels, a ground-
floor shopping arcade, four parking
levels above street level, and an addi-
tional 10 levels of office and studio
areas., Space not occupied by WHTC
will be leased 0 other companies,

some exceptions, “competition within
and among” broadcasting. CATV and
the pay-TV industries “is cxtensive, is
growing and has been encouraged by
Congress and the commission.” He
noted that in broadcasting with 7,000
AM, FM and TV stations, “competi-
tion is rife, and we are faced with the
fact that despite the inherent limita-
tions on broadcast entry, there are far
more communities with local, and often
competing. broadcast stations than
there are with local papers—and far.
far more than there are with competing
daily newspapers.” )
Mr. Cohen said the Antitrust and
Monopoly Subcomimittee intends to hold
hearings next year on regulated indus-

tries. including the communications in-
dustry, and that they would probably
involve broadcasting.

Mr. Mahaffie said Justice has no
policy as such regarding cross-media
mergers but is looking at them on a
case-by-case basis, and will move against
any that would violate the antitrust
Jaws. This is the rationale the depart-
ment used in urging the commission to
hold a hearing on the proposed sale of
KFDM-Tv Beaumont to the publisher
of the only two newspapers in that city
(BROADCASTING, May 13). The action
was the first of its kind the department
filed with the commission.

Furthermore, he said that the depart-
ment sees CATYV as competing with
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The TR-50 was designed for high band taping at low cost.

New high band It is built to give you high band performance where it counts—

in greatly improved signal-to-noise and moire. Other high

TR-50 band features have been made possible by borrowing from
some of the advanced techniques of the deluxe recorders.

ta pe recorder It can save you $19,000 over the nearest economy model. Yet

the TR-50's high band performance is as good as or better

Saves you 31 9 000 * than the other, as you can see for yourself when you
) | ]

look at the picture. How's this for cost effectiveness?




You get a great value in the TR-50. It's so good that you not only make

LOOk What money with it—you save money on it! With the $19,000 savings you can

buy a lot of things for your station. You can get enough tape to keep the

you can buy machine in business for years. Or you can get TV monitors, new studio

lights, microphones and other broadcast equipment. Stations where

for the tapes for network delays, local commercials and program production
are required will welcome the TR-50. Your RCA Field Man has the

$1 9,000- complete story. Call him about it. Or write RCA Broadcast and

TV Equipment, Building 15-5, Camden, N.J. 08102.
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hroadeasters not only lor viewers but,
eventually. for advertisers. Accordingly.

he said Justice is “concerned” when
broadcasters buy CATV systems.
“We've taken no action” on such

transfers yet, he said, "but we're taking
i look at the situation.”

Chairman Hyde noted (hat the com-
mission  "must  eventually  Tace™  the
question of cross-ownership of CATV
and broadeast Tacilities, which is now
authorized. and “other matters relating
to control of multiple channels of com-
munications.” And Commissioner Cox
indicated that the commission's present
hands-off policy regarding CATV own-
ership would change if there were “in-
creased emphasis on CATV program
origination.”

Zimmerman confirmation
gets nearer on Hill

A special subcommittee of the Senate
Judiciary Committee last week approved
the nomination of Edwin M. Zimmer-
man as assistant attorney general in
charge of antitrust at the Department
of Justice.

The action, taken after a brief hear-
ing held Wednesday (May 29), paves

the way for [ull-commitlce and Scnate
confirmation ol the appointment. Mr.
Zimmerman s replacing Donald F.
Turner as antitrust chief at the Justice
Department ( BROANCASTING, May 27).
The only questions directed at Mr.
Zimmerman by Senator Philip A. Hart
{D-Mich.). who conducted the hearing,
concerned Mr. Zimmerman's opinions
on conglomerate mergers. He told the
schator he thought it wuas (0o soon to
determine if any legislative remedies
would be needed to stem the tide toward
conglomerate concentration.

Eight UHF stations
may lose their CP’s

As expected the FCC is attempling
once again to shake loose. or activate,
dormant UHF construction permits
{CrLosep CircuIT. May 13).

The FCC has told eight UHF station
permittees who requested additional
time to complele construction that such
requests have been turned down and that
they must advise the commission within
30 days of their intent to proceed with
construction. Failure to comply with
this direction will result in the stutions’
loss of construction permits and dele-
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tion ol call fetters, the commission said.

The eight stations involved are WTML
(1v) i{ch. 39) Miami; weNT(TV) {ch.
66) Elgin, Ill.; wenGg (TV) (ch. 55)
Springficld, IIl.; woNH(TV) (ch. 43)
Syracuse, N. Y.; weer(Tv) (ch. 40)
Fayettevilie, N. C.; wDNB-TV (ch. 65)
Defiance. Ohio: kpve-Tv (ch. 24) Port-
tand. Ore.. and KHER(TV) (ch. 16)
Longview. Tex.

The commission said that the requests
for additional consiruction time had
been refused because delays so far had
not been caused by reasons beyond the
stations’ control but because of ™. . .
voluntary decisions to postpone con-
struction because of economic and other
considerations.” The commission added
however that the stations would be given
the opportunity for an oral argument to
justify a time extension if they replied
to the commission within 30 days as
directed. The stations will also be en-
titled to a full evidentiary hearing on
construction-permit extensions if they
feel such is necessary.

Changing hands ...

ANNOUNCED = The following station
sales were reported last week subject 1o
FCC oapproval. (For other FCC aclivi-
ties secc FOR THE RECORD, page 65).

= Kwon Bartlesville, Okla.: Sold by
Horace C. Boren to D. A. Rawley Sr.
and sons for $367,500. Mr. Rawley and
family own or control the High Point
Euierprise,  Burlington  Times-News,
Thomasville Times, ail North Carolina.
They also own wkJK Granite Falls,
N. C., wvgt Mount Dora, Fla,, and a
cable TV system in Quincy, Fla. Mr.
Boren owns kmus Muskogee, Okla.
KwoN is full time on 1400 k¢ with 1
kw day and 250 w night. Broker: Black-
burn and Co.

» KMEO-aM-FM Phoenix: Sold by
William Freeman to Joel W. and Bert-
ram  Harnett and Martin Kenneth
Cowan and Associates for $205,000.
Messrs. Harnett are part owners of
wGNY Newburgh, N. Y. Mr. Cowan is
director of creative services and sales
development for wor-TV New York.
KMEoO is a daytimer on 740 kc with 1
kw. KMEO-FM is on 96.9 mc with 4.8
kw. Broker: Blackburn and Co.

= WwHG-aM-FM Hornell, N. Y.: Sold
by Saul and Alfred Dresner to Gary W.
Hagerich and associates for $160,000.
Sellers have a minority interest in WELV
Ellenville, N. Y. Mr. Hagerich is sales
manager for wuJac Johnstown, Pa.
WWHG is a daytimer on 1320 ke with §
kw. WWHG-FM is on 105.3 mc with 8.3
kw. Broker: Blackburn and Co.

s WTsa Brattleboro, Vt.: 50% sold by
Mr. and Mrs. Daren F. McGavren to
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John K. Healy for 56.300 plus assump-
tion of S$100.000 in liabilities owed
by the corporation. which Mr. Heal
will own 100% . Mr. and Mrs. Mec-
Gavren and Mr. and Mrs. Healy
bought wrsa in December 1967 Irom

Atlantic  Stales Industries Ing.. for
$120.000 (BrOADCASTING. Dec. 25,
1967). Mr, McGavren has a  sub-

stantial interest in ASIL. group broad-
caster and parent ol McGavren-Guild-
PGW. station representative  firm.
WTsa. founded in 1950, is full time on
1450 ke with | kw day and 230 w
night.

One-to-a-customer
deadlines extended

The FCC has extended its deadline
for comments and reply comments on
the proposed rtules limiting multiple-
station ownership in a single market
area. The new deadline for comments
is Aug, 1, with reply comments due on
Aug. 15.

The commission uction follows a re-
guest by the National Association of
Broadecasters (BROADCASTING. May 20)
o extend the time because the rule-
making proposal is * . . . a drastic pol-
icy departure. requiring cxtensive an-
alysis of market conditions in many
communities.” The commission had
hoped for an carly conclusion to this
proceeding. but agrecd with NAB’s con-
tention and replied stating: “Under the
circumstances, it appears that it would
serve the public interest to grant a lim-
ited extension of time.”

Previous deadlines for comments and
reply comments were June 26 and July
8. respectively.

San Antonio AM’s form
city service group

Radio stations in  San Antonio,
Tex., have organized the San An-
tonio Radio Broadcusters Association
with Jack G. Carnegie. vice presi-
dent and general manager of xowno
and XITY-FM as president. The new
organization seeks to improve standards
of advertising and public service, to
further communication between the
radio and advertising industries in San
Antonio. and to carry on a mutual ex-
change of information on matters of
common interest, in order to promote
the effectiveness of radio and San
Antonio as a market.

Tnitial actions included the establish-
ment of an agencv-recognition policy,
a clearing house for exchange of in-
formation regarding bad  debts and
slow-paying accounts. iand a set of pro-
cedures to be followed by all 10
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member stations in the event of racial
disturbances. The stations will also act
as a unit in major public service cam-
paigns.

ETV forces push
for low [free rates

Educational  broadcasting  lcaders
stressed the urgent need for free or re-
duced-rale interconnection services for
noncommercial stations at a meeting
with key government and common-car-
rier officials at an FCC meeting last
Tuesday (May 28).

John F. White, president of National
Educational Television, called for a
“meaningful start” of nationwide ETV
interconnection through daily 3-11 p.m.
service, Time during this eight-hour
period would also be made available
to regional networks for special pur-
poses. He estimated the cost as S7Ll%
million to $9 million per year. depend-
ing upon the amount of regional sophis-
tication built into the system.

From 3-3 p.m. would be used for
program previews and for stations to
tape programs for later use. Children’s
programing would be run from approxi-
mutely 5-7 p.m.. with public affairs and
cultural programing filling the prime-
time hours. Mr. White also announced

that “NET would make use of regular
interconnection 1o mount, as soon as
possible, an evening news-analysis pro-
gram.” which would not be a standard
news report but rather “‘a nightly probe
in depth of one or two major issues that
face the nation today.”

Troublesome Hours = At the meeling
called by FCC Chairmun Rosel H. Hyde
to implement the free or reduccd-rate
clause in !1967s Public Broadcasting
Act, AT&T's spokesman, Dan E. Emer-
son. proposed that off-peak hours. from
midnight to noon. could be available
for interconnection at reduced rates.
ETV leaders. however. indicated that
use of off-peak hours were unaccepta-
able because of the need for engineers
to work the late-night shift, They also
noted that morning hours of many ETV
stations are used for instructional TV so
that engineers would not be available
to tape programs from a network feed.

ETV participants expressed optimism
after the informal meeting in which a
variety of views were offered. They
hoped that some plan for cut-rate or
free networking could be worked out
by this fall. Chairman Hyde will break
the participants into study committees
to produce proposals for the next meet-
ing. which is expected in about a month.

In addition to Chairman Hyde. FCC
Commissioners Robert E. Lee and Nich-
olas Johnson attended. Other major
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participants were William G. Harley,
president. National Association of Edu-
cational Broadcasters; McGeorge Bundy
and Fred Friendly, Ford Foundation;
Frank Pace Jr.. chairman, Corp. for
Public Broadcasting: Vincent Wasilew-
ski, president, Nationul Association of
Broadcasters; Dean Coston. deputy un-
dersecretary, Department of Health, Ed-
ucation and Welfare: Louis Hausman,
U. S. Oftice of Education, and Warren
Baker, representing the U. S. Inde-
pendent Telephone Association,

PUC reins on
CATV attacked

Opponents hit Mass. proposal
at hearing; Ford urges

delay until next year

Massachusetts legislators preparing
landmark CATV legislation last week
heard a parade of witnesses who op-
posed proposed public utilitics control
over CATYV franchises.

Among the persons who appeared he-
forc the state’s committee on govern-
ment regulation were John Mooney,
counsel for Hi-Fi Cable TV of Great
Barrington; David Brickman, Malden-
Everett newspaper publisher: Frederick
W. Ford, president of the National Ca-
ble Television Association, and various
mayors.

They appeared at a committee hear-
ing currently deliberating a bill pro-
posed by the Massachusetts Consumers’
Council in April. The council has rec-
ommended that the state's department
of public utilities (DPU) be permitted
to set up standards of CATV signal
quality, govern the propriety of CATV
rates and conduct investigations into
certain rule infractions when necessary
{BROADCASTING, April 22).

Would Hamper Growth = Participants
in the hearing generally attacked the
DPU sections of the bill as a burden on
a “fledgling industry” that requires high
risk. substantial investment and is suh-
ject to many technological changes.
DPU control. it was suggested. might
“freeze up” investment capital in the
industry. Whatever consideration the
committee may give {o their arguments,
it must report out to the legislature’s
ways and means committee some ver-
sion of the council’s bill within 10 days.

What Mr. Ford suggested is that the
commiftee wait until the slale legisla-
ture convenes next year before hammer-
ing out CATV legislation. He cited the
two current Supreme Court cases (FCC
regulation of CATV and CATV copy-
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right liability) upon which the cable
industry is awaiting decisions as well as
NCTA's series of copyright negotia-
tions.

Once these decisions are rendered, he
said: . . . The future of the CATV in-
dustry will take shape. You should take
advantage of these facts. Good legisla-
tive timing requires that you have
patience—that you avoid the pitfalls of
hasty action—that you avoid legislation
which will lead to bitter litigation.”

But in view of these legal uncertain-
ties. he emphasized that the state legis-
lature “should have grave reservations
about attempting to enact any compre-
hensive CATV regulation this year .. ."”

Example in Connecticut * Mr. Ford
said PUC-type regulation bhas resulted
in litigation. He offered one example in
Connecticut where the PUC has had
the power to enfranchise systems since
1963. After five years of such regula-
tion and concurrent litigation resulting
from PUC grants of certain cable fran-
chises in 1967 (BROADCASTING, March
27, 1967), “not one CATV system has
been constructed.” Mr. Ford said. “Cer-
tainly, legislation emhodying regulatory
principals which retard or destroy de-
velopment of the regulated industry.”
he deduced. “must be the antithesis of
proper and equitable legislative pre-
cepts.”

Mr. Ford further disagreed with cer-
tain PUC aspects proposed by the con-
sumers” council. CATV, he said, should

Franchise side benefits

What dees having a major
league baseball franchise mean
for a city? Among other things
it apparently provides a commu-
nity with incalculable national
promotion via radio and televi-
sion. San Diego. along with Mon-
treal awarded a National League
basehall expansion franchise last
week. already is counting this
blessing.

Dr. Al Anderson, chairman of
the sports committee of the city's
chamber of commerce. said last
week  that  big-league hasehall
*will put San Diego on everv ma-
jor sports page and on millions
of radios and television sets in
the country for days in a row.”
He added. “we could never buy
that kind of advertising.”

It's also estimated. according
to a study done in 1964 by West-
ern Management Consultants for
San Diego. that hig-league base-
ball will pump almost $25 million
into the area’s economy during the
first vear and bring in as much
as $38 million annually by 1985.

not “under any circumstances” be regu-
lated as a utility because it js “not a
necessity, but is a medium for the
provision of entertainment and informa-
tion.” Since cable is a “high risk busi-
ness which depends on venture capital,”
that capital, he said, might “dry up”
under PUC regulation.

Mr. Ford also emphasized that CATV
now charges “reasonable” rates, hut
intimated that as a public utility it
might have to raise them much higher.
He said that CATV’s currently furnish
72.000 kc of channel space about I8
hours a day for a cost of $5 compared
with the telephone company that
charges $6 for a “few calls a day” over
3 ke of space. He also noted that “nor-
mally a public utility is entitled to some
protection as a monopoly, but the state
does not have the means to grant CATV
any protection whatever from actions
of the FCC.”

NAB continues
survey fight

Wasilewski requests
resolution of problems

from Cox-Johnson query

Although that survey of Oklahoma
broadcasters by FCC Commissioners
Kenneth A. Cox and Nicholas Johnson
may promote a new look at license-re-
newal procedures (see page 54), the
movement it spawned to effect changes
in the Federal Reports Act. which the
survey circumvented, appears to be at
an end.

At least it’s at an end as far as Sen-
ator A. S. (Mike) Monroney (D-Okla.)
and the Budget Bureau are concerned,
but not so for the National Association
of Broadcasters. The NAB wants a
“clear resolution” of the problems en-
gendered by the survey.

Senator Monroney had written to
Budget Director Charles J. Zwick last
month asking whether present law ade-
quately covers situations in which “in-
dividual agency members. acting on
their own without agency sanction, seek
to collect information from a substantial
number of members of the puhlic, or
whether further legislation might be re-
quired.” He was referring to the law
that requires agency requests for infor-
mation from the public to be submitted
to the Budget Bureau for clearance
(BROADCASTING, May 13).

Alhough bureau officials found that -
the law doesn’t apply to the survey.
they were reportedly concerned about
the misunderstanding among Oklahoma
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Sdmeday you ‘Il see electrlc cars move out
-powered by the energy of progress.

Electricity is the energy ot
progress. And you can see it
sparking new ideas for the future
—like the experimental electric
cars that may one day transport
you within cities, and possibly
between them.

You can see it in the planning,

the construction, the research
sponsored by the people of the
investor-owned electric light and
power industry.

You can see it in all they do
to make electricity even more
plentiful and dependable, and
o keep it low in price.

The people at your
Investor-Owned Electric Light and Power Companies’

*For names of sponsoring companies write to: Power Companies, 1271 Avenue of the Americas, N.Y., N.Y. 10020.

Wherever the better future
happens—in transportation, in
education, in the home—the
people of the investor-owned
electric light and power industry
will be right there with the energy
of progress, to keep good things
happening for everyone.
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ABC's Lawrence Welk Show is enjoyed by millions each Saturday night...televised with Norelco Plumbicon color cameras.

There is. First a superior color
picture that enhances fine
programs. A picture with snap,
with sharpness of detail, and free
of noise and lag.

There are other reasons,too. The
Norelco Plumbicon*camera has a
unigue optical system that utilizes
light to the maximum—performs
beautifully even at very low light
levels and over high contrast
ranges.

Finally, the Norelco camera

scores consistently with networks,
group and independent stations
from coast to coast by its
simplicity of operation, reliability
and unmatched handling ease.

Send for the brochure, “The
camera that sees eye t0 eye with
the viewer," for a complete
description of the newest
generation Norelco PC-70. For a
live demonstration at your station,
call or write.

Awarded to Philips
for Outstanding
Achievement in

Engineering for the

Development of the
Plumbicon Tube

: /Vore/co'

PHILIPS BROADCAST
EQUIPMENT CORP.

299 Route 17, Paramus, New Jersey 07652

*Registered trade mark for television camera tubes.
N.AT.A.S. ©1949
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leltEd Quantity Still Available! . Send me my own copy of Broadcasting 1968 Yearbook 6:3-68
Order your own copy of the 1968 Broadcasting Yearbook Flease send ______ copies al 510 each to
now—while copies are stili available. Just fill in the coupon Name: tvo inltials and 125 nam

and return it to us. Your copy of the 1968 Yearbook I 316 — —_—
will be shipped promptly. D D |4 [ ] I I J'
The 1968 Broadcasting Yearbook is a complete guide to

Company Name

television and radio facts and figures. You'll want to keep it 1735 e .
at your fingertips for questions involving: [T [T [T ] F
—Television Facts and Figures, 117 pages HEEEN J__L.___LLLJ_J_ L_] 0 Gl

—AM-FM Facts and Figures, 248 pages

A
—Product Guide and FCC Rules, 48 pages 20i3 = y ‘
£ | fomu? _J Yoo by
—NAB Codes and Program Services, 30 pages : ! | I 1 | | E i

—Dataon Agencies, Reps, Networks, 64 pages

: ¢ Gy State Zip Code
... plus many pages of valuable data not available 5466 67
elsewhere . . . including CATV report {p. A-16) . . . radio : | ] l T ]
and television audience report (p. A-22) , . . radio set ' I I L ll ITT ‘
sales (p. B-250) .. . stations programing foreign language, Titie/Positior

Negro, country and western (p. D-29) and much, much more. S e~ ———
ﬂmadﬂﬁﬂiﬂﬂ 1735 DeSales St., N.W., washington, D.C. 20036



William R. McAndrew, president
of NBC News, died unexpectedly
last Thursday (May 30) in a Bronx-
ville, N. Y., hospital from injuries
suffered in a fali at his home five
days earlier. Exact cause of death
was not immediately determined but
it was attributed unofficially to in-
ternal bleeding.

Mr. McAndrew, 53, was widely
acclaimed as one of the principal
architects in building broadcast jour-
nalism, particularly television journal-
ism, to the eminence it enjoys today.
He had headed NBC News since
1951, and at his death led a staff of
more than 900 correspondents. cam-
eramen and technicians who ac-
counted for more than one-fourth of
all NBC-TV programing and three-
fourths of the NBC Radio schedule.

The teaming of Chet Huntley and
David Brinkley, the conversion of
their evening news program to color
and expansion to a half-hour, the
“Instant News Specials,” the NBC
White Papers, the three-and-one-half-
hour prime-time specials, many ad-
vances in the art of election cover-
age and the rise of NBC News to
ratings dominance in coverage of
big political and other events were
among the developments that oc-
curred under his guidance.

Born in Washington, Sept. 7, 1914,

William McAndrew, NBC News chief, dies at 53

Mr. McAndrew had been in journal-
ism since his undergraduate days at
Catholic University there. He gradu-
ated with a bachelor’s degree in eco-

nomics in 1935. He joined the
United Press in Washington, as a
$10-a-week copy boy and was quick-
ly promoted to reporter. Two years
later he joined NBC News in Wash-
ington as news editor and managing
editor of Esso Reporter on NBC-
owned WRC, and subsequently took
on other editorial and reportorial
duties.

On to Government = He left NBC
in December 1940 to join BROAD-
CASTING as executive news director.
He held that post until February

1942, when he became information
director for the board of Economic
Warfare.

In mid-1942 he returned to radio
as editor for Earl Godwin's Watch
the World Go By on ABC and when
that series ended in January 1944 he
rejoined NBC as newsroom man-
ager at WRC. A series of promotions
took him to the managership of wrc-
AM-FM and the new WNBW(Tv)
(now WRC-Tv) in 1949, and to New
York as manager of news and spe-
cial events for the NBC radio and
television networks in 1951.

He was named director of NBC
News in 1955, vice president in
1958, executive vice president in
1961 and president in 1965.

In 1963 Mr. McAndrew received a
Peabody award for “outstanding con-
tributions to electronic journalism.”
It paid tribute to his “vision and lead-
ership, which have resulted in range,
depth and significance in news re-
porting.” This was one of many hon-
ors accorded him, the last of which,
an honorary degree from Holy Cross
College, was conferred on him in
absentia the day before he died.

- He is survived by his wife, the for-
mer Irene Byrne; a son, William, Jr.,
and two daughters, Mary, a reporter
for AP, and Mrs. John J. Prendergast
of Alexandria, Va.

broadcasters that followed the Cox-
Johnson survey and elicited Senator
Monroney’s interest.

Leave It with FCC = The bureau's
approach was to urge FCC Chairman
Rosel H. Hyde to take steps and devel-
op procedures that will avoid such prob-
lems in the future. The bureau also
notified the Advisory Council on Fed-
eral Reports (of which NAB is a mem-
ber) of this approach. The council,
which is the business community's
liaison with the bureau, had complained
about the survey.

Now the Budget Bureau has written
Senator Monroney, saying it doesn’t be-
lieve the act should be changed. Deputy
Director Phillip S. Hughes, in a May
24 letter, said: “To the best of our
knowledge this is the first occurrence of
this type [of problem] in the 25 years
of the Federal Reports Act.”

He continued: “The chairman of the
commission has agreed to make every
effort to provide for the informational
needs of the commission and its mem-
bers through the adoption of procedures
which will avoid any future procedural
misunderstanding. Therefore, we believe
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there is no reason to expect a recurrence
of this type of data request from FCC
commissioners. Nor do we have any rea-
son to believe that officials of any other
federal agency would undertake to
initiate such action.”

Mr. Hughes concluded: “I am most
appreciative of your interest, but we do
not believe that legislative action is war-
ranted at this time.” Senator Monroney
indicated that as far as he's concerned,
the matter is closed.

NAB’s Concern ®* But NAB President
Vincent T. Wasilewski has written the
Budget Bureau director a May 27 letter
in which he claims a “serious question
has arisen as to whether [the act] is ade-
quate to achieve the purposes for which
it was enacted.”

He notes that NAB's concern “is with
the applicability [of the act] to similar
situations [exemplified by the Cox-John-
son survey] that may occur in the fu-
ture.” Since broadcasters are “heavily
regulated” by the government and are
required to submit detailed reports on a
continuing basis, Mr. Wasilewski says:
“Clearances of these requests by the Bu-
reau of the Budget are the best protec-

tion that these members of the public
have from unnecessary demands for in-
formation by the federal government.”

Mr. Wasilewski asks the burean
whether an individual member of a
federal agency could do what the agen-
cy itself could not by sending out
questionnaires without prior bureau ap-
proval. “I believe this question is of
such importance for the future of fed-
eral reporting procedures that a clear
resolution ought to be had as soon as
possible,” he says; “accordingly, it is
respectfully recommended that you seek
an opinion of the attorney general if
you have any doubt as to the clear ap-
plicability of the statute.”

Media reports ...

News picture book = Crown Publishers
Inc., under agreement with NBC Enter-
prises, both New York, will issue NBC
News Picture Booke of the Year: 1968,

Malrite move = Malrite Broadcasting
Co. has established corporate offices in
the West Boulevard building, 2990
West Grand Boulevard, Detroit.

in July.

(THE MEDIA) 47



FCC again gives OK
to Areawide transfer

The FCC has reaffirmed its unprece-
dented action of earlier this year in
which it approved the transfer of con-
trol of four commonly owned AM and
FM stations on condition that the new
owner sell them within six months. The
action involved Gamble-Skogmo Inc.
and Areawide Communications Inc., li-
censee of KRSI-AM-FM St. Louis Park
and wesc Duluth, both Minnesota, and
wnNax Yankton, S. D.

The commission’s earlier decision had
been set aside (BROADCASTING, May 13,
April 1) while an inquiry was con-
ducted into Gamble-Skogmo’s purchase
of Red Owl Stores Inc., parent compa-
ny of Areawide. Under study was an
allegation that the applicants had made
misrepresentations to the commisison in
connection with the stock transfer.

The commission, in reaffirming ap-
proval last week, stated the “overwhelm-

ing weight of the available evidence”
supports the applicants’ contention “that
they were not aware that the purchase
of Red Owl stock required prior com-
mission approval.”

The FCC, however, upheld its notice
of apparent liability for forfeiture of
$10,000 directed to Areawide in the
original decision for violations in the
transfer of control of stations.

CPB board gets briefing

No significant action was taken at the
Corp. for Public Broadcasting’s second
board meeting last Tuesday (May 28).
Chairman Frank Pace Jr. briefed the 11
board members who attended on the
prospects of congressional action on
CPB’s $9-million appropriation. The
board will skip its planned June meet-
ing and will next meet on July 23. No
action on the appointment of a presi-
dent or the naming of a Washington
representative is expected until then.

PROGRAMING

Three systems added
to CATV hearing

Three new CATYV proposals have
been included by the FCC in a consoli-
dated hearing that will consider Milwau-
kee, Madison, Wis., and Rockford, Ill.,
TV markets. The additions bring to 11
the number of systems to be included in
the hearing, which has been pending
since last year.

The new proposals come from Com-
plete Channel TV Inc., Madison, which
plans to operate in that city; GT&E
Coemmunications Inc., Vandergrift, Pa.,
with a proposed operation in Portage,
Wis., and Soundvision Inc., Dixon, Ill.,
which has plans for operation there,

Complete Channel intends to carry
the local signals of wisc-Tv, wMTV(TV),
wKOw-Tv and noncommercial WHA-Tv,
all Madison, plus wRrex-Tv Rockforgd.
The proposed system will also include
distant signals from WGN-Tv, WCIU-TV
and wrFLD-Tv, all Chicago, wTvo(Tv)

Senate passes 315 suspension

Unanimous floor action follows quick

committee approval; spotlight now shifts

to House Commerce Committee’s Staggers

An equal-time suspension for this
fall’s presidential and vice-presidential
campaigns moved with unexpected
speed through the Senate last week,
leaving the next move toward permit-
ting widespread broadcast coverage of
the nominees—including the possibility
of face-to-face debates similar to the
Kennedy-Nixon appearances in 1960—
squarely before the House Commerce
Committee.

Senate floor passage came Wednes-
day afternoon (May 29), before the
Senate recessed for the Memorial Day
weekend. The action followed Senate
Commerce Committee approval of the
resolution (S, J. Res. 175) on Monday.
Communications Subcommittee Chair-
man John O. Pastore (D-R.I.} brought
the resolution to the floor, along with
the committee report urging its adop-
tion. under the Senate’s unanimous-
consent procedures. It passed without
objection. No opposition had been re-
corded previously in committee, he re-
ported.

Senator Pastore told the Senate that
one committee member—Senator Frank
J. Lausche (D-Ohio)-—who raised ob-
jections during a meeting two weeks
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ago with network presidents (BRroap-
CASTING, May 27), had since said he
would ofier no opposition to the sus-
pensicn legislation.

Like 1960 = The resolution adopted
follows the form of the legislation
voted in 1960 suspending the equal-
time requirements of Section 315 of the
Communications Act for presidential
and vice-presidential nominees. The
current resolution, if also passed by the
House. would take effect Aug. 31, after
the Republican and Democratic con-
ventions. With the suspension, broad-
casters would be exempt from equal-
time demands of minor candidates for
the Presidency or Vice Presidency.

In the report on the resolution. how-
ever. the committee says it intends that
“free time will also be made available
on a fair basis to the nominees of any
significant  third party that might
emerge . . . .” It was understood that
at the closed meeting with the network
presidents it was agreed that reasonable
coverage would not be denied George
Wallace. nominee of the American In-
dependent Party.

In regard to that meeting. Senator
Pastore told the Senate he wanted it

clearly understood that no agreement
was reached with the networks concern-
ing formats of programs to be aired
under & suspension or blocks of time
to be committed. He termed news re-
ports that CBS President Frank Stanton
had offered a specific proposal to the
committee “erroneous.” He said the
matter of formats and time would be
left entirely to the networks and the
candidates to work out.

A possible outcome of such negotia-
tions was suggested by Dr. Stanton, it
was reported, but only as an example,
not as a formal proposal to the com-
mittee. The example involved joint ap-
pearances (debates) as well as separate
appearances of the candidates.

Not Slipped Through s The unani-
mous passage of the suspension was
preceded by a quorum call asked for
by Senator Pastore so that senators
would be alerted to the presence of the
unscheduled legislation on the floor.

The report that urged the adoption
of the resolution termed broadcasting
a force of “staggering importance in
our society” and noted that all infor-
mation received by the committee on
coverage under the 1960 suspension
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Rockford, wcee-tv Freeport-Rockford
and wvTv(TV) Milwaukee.

The proposal of GT&E includes the
saume local signals as those to be carried
by Complete Channel with the addition
of distant signals of wiTi-Tv and wTMJ-
Tv, both Milwaukee, wBaYy-TV and
WFRV-Tv, both Green Bay, Wis., and
wSAU-TV and waow-Tv, both Wausau,
Wis.

Dixon System @ Included in the pro-
posed Soundvision system for Dixon
are the local signals of WREX-TV, WTvO
(Tv), WCEE-TV, plus wHBF-TV Rock Is-
land, TIl.. woap-tv Moline, Ill, and
woc-Tv Davenport, Towa. Planned dis-
tant signals are WBBM-TV, WMAQ-TV,
WBKB-TV, WGN-TV, WCIU-TVY, WFLD-TV
and noncommercial wrtw(Tv), all Chi-
cago, and wisc-Tv Madison.

The hearing will determine the ex-
tent of the proposed penetration of
CATYV into the market area and its im-
pact on TV. Such hearings, unless
waived, are required for CATV’s to
bring distant signals into the top-100 TV

markets. Milwaukee ranks 24th, Madi-
son 88th and Rockford 97th on the top-
100 1ist.

Other CATV's in the consolidated
hearing are CATV of Rockford Inc.;
Rockford Community Television Inc.,
Loves Park, Ill.; TV Cable Co. of
Stephenson county, Freeport, I11.; Beloit
(Wis.) Community Television Services
Inc.; Television Wisconsin Inc., White-
water, Wis.; Whitewater Cable Corp.;
Jefferson (Wis.) Cable Corp., and Total
TV Inc., Janesville, Wis.

FCC stays Vumore go-ahead

The FCC has stayed the order which
authorized Vumore Video Corp. of
Colorado Inc. to operate a CATV sys-
tem in Colorado Springs. The action
was taken to permit opposing parties,
Koaa-Tv Pueblo, Colo., and krDO-TV
Colorado Springs, to file for a court
stay of the order pending judicial re-
view. In April the commission had de-
nied a petition by KoaA-Tv and KRDO-TV

requesting special relief in the case
(BROADCASTING, April 15).

Oregon PUC rejects
telephone lease-backs

Telephone companies furnishing lines
to CATV companies on a “lease-back”
basis have been given pause by the Ore-
gon Public Utilities Commission.

There, the state PUC has rejected
a CATYV tariff filed by Pacific North-
west Bell Telephone Co. The tariff had
been protested by the Pacific Northwest
Community Television Association.

The PUC held that telephone-com-
pany tariffs must offer service to the
public; CATV systems, it ruled, are
private businesses and thus cannot take
advantage of Pacific Bell's tariffs.

The ruling is believed to be particu-
larly serious to the Bell telephone com-
panies since they are forbidden under
a 1956 consent order from engaging
in nontelephone business.

“indicated that the broadcasters dis-
charged their responsibility efficiently,
fairly and in a nonpartisan manner.
The public was the beneficiary.”

After the 1960 suspension, the legis-
lation at that time directed the FCC to
report to Congress on free time made
available to candidates and on any fair-
ness complaints received. The present
resolution has a similar provision, call-
ing for an FCC report by March 1,
1969.

Senator Pastore told the Senate that
the committee “desires, as it did in 1960,
to make it crystal clear that in recom-
mending this legislation it does not
diminish or affect in any way the FCC
policy or existing law which holds that
a licensee’s statutory obligation to serve
the public interest is to include the
broad encompassing duty of providing
a fair cross-section of opinion in the
station’s coverage of public affairs and
matters of public controversy.”

The resolution itself provides that
“nothing . . . shall be construed as re-
lieving broadcasters from the obliga-
tion imposed upon them under [the
Communications Act] to operate in the
public interest.”

Next Hurdle = Consideration of the
legislation by the House is still an open
question, although some observers feel
that now the Senate has acted the House
will follow suit. Last week House Com-
merce Committee Chairman Harley O.
Staggers (D-W, Va.) indicated that his
main concern is. and has been. a
crowded legislative schedule (BrOAD-
CASTING, May 27). He denied earlier
reports that he was personally opposed
to a suspension but would offer no clue
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to what might be on the committee’s
agenda after conclusion of hearings on
railroad-safety legislation, scheduled to
end this week.

Scheduling problems in the House
promised to grow even tighter last week
as legislative committees pondered a
letter from Rules Committee Chair-
man William M. Colmer (D-Miss.)
stating that his committee would hold
its last meeting on July 9, in a move
calculated to pressure the House into
consideration of little beyond essential
appropriations bills after that date. Any
legislative proposal, such as a 315 sus-
pension, would need Rules Committee
clearance before it could be scheduled
for floor debate. (Appropriations are
exempt from a need for a rule.)

Many House observers doubt that
Mr. Colmer can stick to his new rule
on rules, but if the maneuver is success-
ful in moving the House toward a pre-
convention final adjournment it adds
pressure to move quickly on the Senate-
passed suspension resolution while. by
concentrating attention on other pri-
ority matters, it makes that considera-
tion more difficult.

Maybe = Late last week Mr. Staggers
denied reports quoting him on the likeli-
hood that his committee would take up
the suspension resolution after conclu-
sion of the railroad-safety hearing. He
didn’t rule out consideration of the
measure but said there were “many,
many” high-priority items pressing for
his committee’s attention.

Some opposition within the commit-
tee can be expected. Representative
John E. Moss (D-Calif.). senior ma-
jority member of the Investigations Sub-

committee and an activist on broad-
casting matters. is expected to lead the
opposition to the suspension on grounds
that such action might pave the way
for permanent repeal of Section 315.

But Representative William L. Spring-
er (R-1Il.), influential ranking minority
member on the committee. favors a
suspension, as he did in 1960.

And another Republican, James T.
Broyhill (N.C.). has introduced a bill
to suspend the section, as has Repre-
sentative Lionel Van Deerlin (D-Calif.),
who is a former broadcaster.

After the Senate Commerce Com-
mittee had approved the suspension
last Monday, Frank Stanton, CBS pres-
ident, called for *“quick and favorable
action” by the Senate (which, as it de-
veloped, came quickly and favorably)
and in the House. “This important
measure,” he observed, “by removing
an anachronistic legal obstacle, would
virtually guarantee a more interesting,
more enlightened political campaign in
the months ahead, with face-to-face dis-
cussions of the issues among the princi-
pal candidates—and at no expense to
them.”

‘PBL’ set for 2d year,
but questions remain

National Educational Television's
board of directors voted last week to
continue the Public Broadcast Labora-
tory for a second vear, but left organiza-
tional questions up to NET’s executive
commiittee.

The committee is composed of John
White, NET president: Everett N. Case,
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board chairman, and board members
Edward W. Barrett, dean of Columbia
University's graduate schoo! of journal-
ism; Norman Cousins, Saturday Review
editor, Newton Minow, Chicago attor-
ney and former FCC chairman; George
D. Stoddard, acting vice chancellor for
academic affairs, Long Island Univer-
sity, and Philip D. Reed, retired chair-
man of General Electric Co. It is ex-
pected to decide within the week the
roles of the PBL editorial board and
the staff, headed by executive director
Av Westin.

The editorial board had recom-
mended cessation of the project (BRoAD-
CASTING, May 27).

Candidates, networks
move to California

Network coverage of the 1968 election
year dealt with one primary last week
and prepared for yet another taking
place Tuesday (June 4) in California.

ABC-TV covered the closely fought
Oregon primary with a half-hour spe-
cial beginning 11:30 p.m. EDT. The
Oregon polls closed at Il p.m. EDT
(8 p.m. PDT). ABC-TV projected Sen-
ator Eugene McCarthy (D-Minn.) as
the winner in the race for the Demo-
cratic nomination at 11:37. At 11:54
the network said Senator McCarthy
would garner at least 40% of the votes
in his victory over New York Senator
Robert F. Kennedy.

ABC, like the other networks, was
able to call former Vice President Rich-
ard Nixon the winner in the Republican
race shortly after the Oregon polls
closed.

ABC Radio covered the Oregon races
during the regular newscasts of its four
separate network services. ABC radio
and TV coverage of the California con-
test is expected to follow the same
schedule as last week’s Oregon coverage.

The Oregon primaries rated an hour
of coverage on CBS-TV beginning at
11:30 p.m. EDT. However, at 11:02,
CBS had said a news survey of voters
leaving the polls indicated Senator Mc-
Carthy would win and at il:14 the
network had “estimated” that the Min-
nesota senator would take the race but
said the contest was still too close to
call. Before the end of the hour special,
CBS estimated Senator McCarthy would
get 42% of the vote, and that Senator
Kennedy would get 39%.

CBS-TV will present essentially the
same type of coverage from California:
live bulletins between 11 and 11:30
p.m. EDT, and then a special at 11:30.

CBS Radio presented an hour special
at 11:30 on Oregon primary night. and
on the following morning fed a 10-min-

50 (PROGRAMING)

Newsmen, cameras and microphones
where all over COregon last week in
attempts to get another word or film
clip of the candidates in the presiden-
tial primary. (Top) Herbert Kaplow (1},
NBC News, has a streetside talk with
Republican hopeful Richard M. Nixon.
(Bottom) Senator Robert F. Kennedy
(D-N. Y.) stops in front of a film crew.

ute program to affiliates for use at their
discretion. The same schedule will be
followed for the California voting.
First Projection = NBC News was
the first network to project Senator
McCarthy the winner—at 11:12 p.m.
EDT, when about 3% of the vote had
been counted. NBC projected Mr. Nix-
on the Republican winner a few min-
utes after a 70-minute primary speciai
began at 11 p.m. EDT. Projections of
the vote were based on samples of 100
precincts scattered throughout Oregon.
Tabulations of the vote in Oregon
were transmitted to NBC News’s elec-
tion center in Burbank, Calif. and were
there posted on digital display boards
for broadcasting. The Huntley-Brinkley
Report is originating in Burbank for
two weeks beginning last Monday (May
27). NBC studios at Burbank house the
election unit for both the Oregon and
California primaries (see page 51).
NBC-TV will originate coverage of
the California primaries beginning at 11

p.m. EDT, lasting at least until 1 a.m.
EDT. The Tonight show will be pre-
empted, and NBC News officials say
special programing may continue past
I a.m. if developments warrant.

Last week, NBC Radio presented six
special five-minute reports on the Ore-
gon election, originating its coverage
from KGw, the NBC affiliate in Port-
land. The radio specials were presented
every half-hour beginning at 11:15 p.m.
and continuing to 1:45 am. EDT. A
five-minute recap was presented Wednes-
day (May 29) at 7:45 a.m. EDT. Ra-
dio coverage during and after the Cali-
fornia primary wiil follow the same
schedule.

MBS presented eight five-minute spe-
cial reports on the Oregon races and
two half-hour specials—Trail to the
White House and Oregon '68. During
the California primary, Mutual will
present 11 five-minute specials and at
least two half-hour news programs.

All networks will cover developments
in the South Dakota primaries which
also take place Tuesday.

ABC-TV pencils in
Olympic time slots

A tentative broadcasting schedule for
ABC-TV’s Oct. 12-17 Summer Olympic
coverage in Mexico City is being an-
nounced today (June 3) by Roone Ar-
ledge, president of ABC sports.

Mr. Arledge estimated that live events
will make up around 75% of the total
42 hours to be telecast. Included in the
live coverage will be the 800-, 1500-
and 10,000-meter track events, men’s
and women’s swimming races, and
basketball and boxing finals.

ABC-TV will also present a one-hour
preview of the Mexico City games on
Oct. 6.

The schedule of the feeds is as fol-
lows (all times p.m. EDT):

Sunday, Oct. 6 (preview) 4-5; Satur-
day, Oct. 12, 1-3; Sunday, Oct. 13, 7-
8; Monday, Oct. 14, 1-2-7-7:30 and 10-
11; Tuesday, Oct. 15, 1-2, 7-7:30, and
7:30-8:30; Wednesday, Oct. 16, 1-2.
7-7:30 and 8:30-9.

Also, Thursday. Oct. 17, 1-2, 7-7:30
and 9:30-11; Friday, Oct. 18. 1-2, 7-
7:30, 7:30-8:30, and 11:30-12; Satur-
day, Oct. 19, 1-2, 6:30-7:30 and 10:30-
11; Sunday, Oct. 20, 5-7 and 1[-12;
Monday, Oct. 21, 1-2, 7-7:30 and 7:30-
8:30.

Tuesday, Oct. 22, 1-2, 7-7:30, 9:30-
10 and 11:30-12; Wednesday, Oct. 23,
1-2, 7-7:30 and 10-11; Thursday, Oct.
24, 1-2, 7-7:30 and 10:30-11; Friday,
Oct. 25, 1-2,9-10 and 11-1 a.m.; Satur-
day, Oct. 26, 4:30-5, 6:30-7:30, 10:30-
11 and 11:30-1 a.m.; Sunday, Oct. 27,
5-7.

BROADCASTING, June 3, 1968



Last week’s presidential primary
in Oregon (May 28) was covered
for NBC-TV by ‘‘Shafer’s Flying
Circus.” This week’s California pri-
mary (June 4) will get the same spe-
cialized handling. Since March 12th,
“Shafer’s Flying Circus"—televi-
sion’s answer to “The Dirty Dozen”
—has covered presidential primaries
in New Hampshire, Wisconsin, In-
diana and Nebraska. After the pri-
maries it will go on to cover the
campaigns and the convention.

Shafer is Robert Shafer, producer
of “instant” news specials for NBC-
TV. His “flying circus”—the nick-
name connotes the unit’s wild and
wacky pace—consists of nine pro-
ducers, directors, technical and edi-
torial people. Their assignment is
to produce news specials—in these
instances coverage of presidential
primaries—fast and comprehensively.
Thev are the nucleus of NBC-TV
News’s primary election coverage.
But before they are through with
their individual state assignments
between 160 and 200 other spe-
cialists—mostly  technicians—have
become involved in the instant spe-
cial.

After five primaries, heading into
the sixth and last in California, the
“flying circus” unit has worked out
a style and operation all its own.
The unit flies into a state and sets
up in whatever facility is big and
sophisticated enough to handle com-
plicated communications require-
ments. In most states it has been a
hotel with convention facilities. In
Indiana it was the farmers building

on the Indiana State Fair Grounds.
In California, it’s the NBC color
studios in Burbank.

Yet wherever the location—even
in NBC’s West Coast headquarters
—the special unit has to technically
build its own facility. It must have
some 275 telephone circuit pairs and
between 12 to 15 video and audio
circuits. On the Indiana fair grounds
it built a video tower with 19 micro-
wave dishes.

On-the-Spot Network = For what
the unit must do is centralize the
NBC-TV network in the state that
is holding the primary. Unlike most
such operations, the NBC News spe-
cials on the primaries are not remote
telecasts to a studio in New York.
Instead, Mr. Shafer and company
are in essence network central, with
an average of six remote installations
tieing-in with their facility. Thus in
the coverage of the Indiana primary,
an interview with California Gov-
ernor Ronald Reagan was brought in
by satellite from Honolulu and com-
ments by Richard Nixon were car-
ried from Medford, Ore.

Heart of the operation is a massive
mobile unit that NBC has designated
N-3. It actually amounts to three
vans containing six color cameras
and two high-band color video-tape
recorders. Mr. Shafer calls it “the
world’s largest Tonka toy.”

The Oregon primary was the only
one where network central was not
located in the state where the elec-
tion was being held. Because the
Oregon election came just a week
before the California one was sched-

Over hill and dale NBC’s ‘Tonka toy’ keeps rolling along

uled, network central for both pri-
maries was maintained at NBC Bur-
bank. But a sub-central was con-
structed at the Benson hotel in Port-
land,

The California primary is the big
one for the NBC special unit in
terms of sustained coverage. Polls
in California will close at 8 p.m.,
PDT and network service will start
at that time. It will run for two
hours or longer.

In the other primaries, the unit
produced 10-minute programs that
were interspersed in NBC-TV's
Tuesday Night at the Movies. A
half-hour wrapup was then turned
out for showing at 11:30 p.m. EDT.
The one exception, other than Cali-
fornia, was Indiana, with a one-
hour program shown immediately
after the polls closed and a 10-min-
ute wrap-up presented at the con-
clusion of the Tuesday night movie.

Mr. Shafer’s base unit of nine has
been established in each state weeks
before the actual date of the respec-
tive primaries. Besides Mr. Shafer,
formerly manager of news on the
West Coast for NBC-TV, the unit
includes Walt Kravetz, associate pro-
ducer and director; Jane Courtney,
associate producer of remote cover-
age; Karlton Rosholt, associate pro-
ducer of studio operations; Cynthia
Kayan, researcher; Pat Creaghan,
production assistant, Nina Merren,
assistant producer; Ed Proctor, tech-
nical supervisor, and Norman David-
son, scenic designer. The unit has
been planning its coverage of the
primaries since last fall.

McCellan urges effort
for copyright revision

Hope of getting a major copyright-
law revision out of the Senate Judiciary
Committee this year may be dead
but Copyright Subcommittee Chairman
John L. McClellan (D-Ark.) wants all
the parties necessary to a CATV com-
promise to keep working. After sub-
mitting a bill to temporarily extend
expiring copyrights( BROADCASTING, May
27), he put broadcasters, copyright pro-
prietors and cable interests on notice
that negotiations must continue if legis-
lation is to be resolved next year.

Senator McClellan noted that CATV
liability remains “one of the most dif-
ficult questions remaining to be re-
solved.” He said all interested parties
had been requested to submit position
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papers by March 15, but observed that
pending litigation before the U.S. Su-
preme Court and private discussions be-
tween the parties resulted in “a consid-
erable reluctance to comply with the
subcommitee request.”

He added that he had received as-
surances from Louis Nizer, on behalf
of the owners of most of the copy-
righted television film programs, that
ad hoc agreements not to bring further
liability suits against cablecasters would
continue in force. “I hope that the
broadcasters will also signify their in-
tent to cooperate with Congress by re-
fraining from the institution of law-
suits,” he said.

Meanwhile, he added: “The subcom-
mittee expects the National Cable Tele-
vision Association to observe its com-
mitment to make every effort to achieve
a reasonable solution to this complex
issue.”

Third movie night
planned for ABC-TV

The movie upbeat goes on in network
television. ABC-TV added a loud tattoo
last week by announcing that in the fall
of 1969 it will have a third night of
feature-film presentations in prime time.

The upcoming series of movies will
involve a new and ambitious concept
for the network. It will consist of 26
new films, 90 minutes in length, to be
produced by various domestic and for-
eign major film studios and independent
movie-makers, at a total cost of some
$15 million. The series, to be entitled
Movie of the Week, will show product
almost entirely produced specificaily for
the network from original story ideas.

The 90-minute feature-films program
will be pure anthology. A new movie
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will be presented every week, with an
initial commitment for 26 weeks. Spe-
cific night and time period when the
Movie of the Week is 1o be shown have
not been determined as yet. The net-
work points out that even though the
movies will vary from week to week a
strong character or situation of partic-
ular interest may show up in a feature
film that couid evolve into a series
spinoff or sequel movie.

Springboard for the new feature-film
series obviously is the proven success of
movies in prime-time network television.
According to Leonard Goldberg, vice
president in charge of network pro-
graming for ABC-TV, the ability mo-
vies have for attracting and entertaining
audiences when shown on television—
particularly young adults—is “eloquent
testimony” that “wellconstructed, well-
produced stories, which are teld in
depth” are what viewers want to see.

Currently ABC-TV has movies on
Sunday and Wednesday nights. NBC-
TV already has scheduled three nights
of feature films in prime time beginning
this September. The same network also
will program in the fall a 90-minute
series called Name of the Gante, which
has been promoted as a full season of
movie-type productions made specifi-
cally for television.

Unlike the proposed ABC-TV Movie
of the Week, however, the new NBC-
TV series will operate under the um-
brella of continuing characters and will
not be in the traditional anthology style.

Methodists’ talk show
starts on 20 stations

Night Call, a late-night telephone
conversation show produced by the
Television, Radio and Film Commis-
sion (TRAFCO) of the United Metho-
dist Church, will begin on about 20
stations today (June 3).

Del Shields, of wLis-FM New York,
will be the host of the live call-in show
weekdays from 11:30 p.m. to 12:30
a.m. EDT. Guests scheduled for the
first week are New York Mayor John
V. Lindsay; Dr. Ralph Abernathy, act-
ing director of the Southern Christian
Leadership Conference; Theodore R.
McKeldin, former governor of Mary-
land and president of the Baltimore
Urban Coalition; Stokely Charmichael,
militant Negro leader, and Sargent
Shriver, U.S, ambassador to France.

WRvR-FM New York will be the
originating station. Other stations, some
of them noncommercial, prepared to
carry Night Call were listed last
week as WLIB-FM and WWRL, both New
York; kLra Little Rock, Ark.; xoco-
AM-FM San Diego; wWAMU-FM Wash-
ington: wrHC Jacksonville, Fla.; wss
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A poignant reminder

A viewer's idea to counter voter
apathy turned into the cornerstone
of a five-dav on-air promotion by
wLBW-TV Miami. The campaign.
suggested to Thomas A. Welstead.
executive vice president and gen-
eral manager of the station. was
to remind voters in last Tues-
day's (May 28) Democratic sen-
atorial primary runoft that soldiers
were fighting in Vietnam to pre-
serve U. S. constitutional rights.

From Friday (May 24) to
Tuesday WLBW-TV ran a series of
announcements over a slide of the
Liberty Bell and the word “Vote.”
The voice-over copy: "This week
549 boys died fighting in Vietnam
for your right to vote. What are
you going to do about it?”

The announcement may also be
used in the general November
elections.

Atlanta; wsBT South Bend, Ind.; KRNT
Des Moines, Iowa; wBUR-FM Boston;
ksJR-FM Collegeville, Minn.; KSIN-FM
Minneapolis: wsrc-FM Durham, N. C.;
wosu-FM Columbus, Ohio; WERE-AM-
FM Cleveland; kLiQ-FM Portland, Ore.;
waMoO-FM Pittsburgh; KerI-FM Belling-
ham, Wash.: Kuow-FM Seattle, and
wRUN Utica, N. Y.

Listeners will be able to participate
in the discussion by calling collect, at
the producer’s expense. Stations may
place local advertising in the show
(BROADCASTING, April 22).

Night Call is released in cooperation
with the National Council of Churches
and the National Catholic Office for
Radio and Television.

California TV's plan
12-hour ‘Workathon’

All of the television stations in Cali-
fornia’s Stockton-Sacramento market
will pre-empt most of their regular pro-
graming, including several hours of
prime time. on June 8 for a 12-hour
Workathon. The purpose of the special
program is to find jobs for the unem-

ployed in 19 northern California coun-
ties.

The Workathon will be conducted by
Sacramento State College. Participating
in the program are KOVR(TV} Stockton
and KCRA-TV, KXTV(TV) and noncom-
mercial KviE(TV), all Sacramento.

The program will originate from the
studios of kXTv with all four stations
sharing in the production effort. Culi-
fornia Governor Renald Reagan and
other state and local dignitaries are ex-
pected to make appearances on the pro-
gram. In addition, Vice President Hu-
bert Humphrey and several Hollywood
personalities have been invited to par-
ticipate in the community effort.

Kovr will program an additional 90-
minute segment prior to the 12-hour
telethon carried by all the stations. This
added program will originate live from
Stockton and will focus on the prob-
lems of unemployment in the San
Joaquin county. An attempt will be
made to enlist the help of the local
community in solving these problems.

NET’s ‘Black Journat
sets start on June 12

Black Journal. National Educational
Television’s monthly magazine series by.
for and about American Negroes, will
start June 12 on a network of more than
100 noncommercial stations.

The first show features a satire writ-
ten and directed by Godfrey Cambridge
and performed by members of Chica-
go's Second City troupe and an inter-
view with Huey Newton. a leader of the
militant Black Panthers of Northern
California. in the Oakland jail cell
where he awaits trial on charges of
shooting a policeman.

Other segments of the first show in-
clude discussions with members of the
Afro Society of Harvard University and
graduating seniors at Atlanta’s More-
house and Spellman Colleges.

Additional segments of the one-hour
show will be kept open for late-breaking
national news stories.

HHH cautions media
on riot coverage

Television particularly, and other
information media such as radio and
newspapers, must become responsible
in covering the disorders of the cities,
Vice President Hubert H., Humphrey
believes.

Commenting last week to a news-
paper columnist, Mr. Humphrey added:
“If the media is going to broadcast
the emotional appeals of the Stokely
Carmichaels and the other agitators, it
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is like throwing gasoline on flames.”

And he feels that a heavy responsi-
bility lies on TV because its impact
is so strong some things can be ex-
aggerated or distorted. For example, he
said, he has noticed that Negro youth
act up, jumping, pushing and shoving,
when theyv think they’re on TV.

“It is absolutely essential,” he said,
“that TV in particular, and radio and
press secondarily, accept their responsi-
bility in these riot situations.”

Radio and TV, he said, acted “fan-
tastically™ in the April Washington
riots. He lauded their “self-discipline,”
which he noted was not imposed by the
government.

‘CATV ordered to carry
transiator’s signal

Brainerd Video, operator of a CATV
system in Brainerd, Minn., has been
ordered by the FCC to provide car-
riage and program exclusivity to
K74cM, Brainerd TV translator, which
carries KDAL-TV Duluth, Minn. The
commission pointed out in this instance
that its rules require the carriage of a
station’s signal without flaws in quality.

Brainerd Video, which carried KDAL-
Tv programing until last summer, said
it discontinued service due to an “in-
ferior and unreliable” signal from
x74cM. The commission said that
Brainerd Video had been given the op-
portunity to prove that the translator
station’s signal was unsuitable and had
been unable to do so.

Freeman asks CBS
for “equal time”

Secretary of Agriculture Orville L.
Freeman last week severely criticized
the content of CBS News's May 21
documentary
Hunger in Amer-
ica and asked for
“equal” time to
outline federal
food programs.

Mr. Freeman,
in a letter to
CBS Inc. Presi-

dent Frank Stan-
ton, charged that
the program
offered a mislead-
ing picture of the
hunger problem in this country due to
an unbalanced presentation which in-
cluded errors and even suppression of
known evidence. In a report to Repre-
sentative Carl D. Perkins (D-Ky.), Mr.
Freeman further claimed that the pro-
gram presented inaccurate statistics in
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Sec. Freeman

relation to federal food programs and
indicated the danger of false public im-
pressions that could be created by
such fallacies.

Mr. Freeman requested “‘equal net-
work time” from CBS to respond to
the points he said were erroneous
in the program. (The request will be
considered under the FCC's fairness
doctrine, not the “equal time” law which
applies only to political candidates.)

A CBS Inc. spokesman said the com-
pany’s legal department was still study-
ing Mr. Freeman's charges and CBS
had not come to any decision on the
equal-time questions by late Wednes-
day (May 29) afternoon.

Richard S. Salant, president of CBS
News, read a statement on the CBS
Evening News with Walter Cronkite
on Monday (May 27). He said Mr.
Freeman's request would be given
“careful consideration.” Mr. Salant
stated:

“We have only heard of, and not
vet seen. Secretary Freeman’s letter and
so-called bill of particulars. They will
obviously receive careful consideration
when they arrive. Meanwhile, T have
every confidence in the accuracy and
responsibility of the CBS News person-
nel who worked over many months on
Hunger in America, of which we are
all very proud.”

Gotham asking stations
about 10-minute show

Gotham Recording Corp.. New York,
in charge of a production of new radio
program to encourage U. S. Army en-
listment. The Hit Heard 'Round the
World, is surveying 5,000 radio stations

AP's audio signers

For the first time on Wednes-
day (May 29), the AP radio
wire began adding “bylines” to
all of its five- and 10-minute news
summaries. The name or names
of the people prepating the sum-
maries are given at the end of
the news copy in a new policy
which AP officials said last week
was effected to inform the sta-
tions who is responsible for in-
dividual summaries. *“The broad-
caster may wish to comment on
material by identifving the name
of the person responsible for its
preparation,” said one AP execu-
tive, who also said that it was
up to the station as to whether it
wished to include the credit line
in a news broadcast.

to determine if a 10-minute show would
be acceptable.

Currently, five-minute public service
programs are broadcast on an estimated
3,000 stations. The new production is
scheduled to begin July 15 on the
same number of stations five times per
week and would feature taped inter-
views and song introductions by disk
jockeys in various countries, with Fred
Robbins as permanent host from New
York. Rachael Elkind is the producer
and N. W. Ayer & Son, Philadelphia,
is the agency.

Reinsch Democratic
convention role defined

J. Leonard Reinsch, president of Cox
Broadcasting Corp., Atlanta, and long-
time consultant and director for Demo-
cratic national
conventions, will
play a specialized
role in the forth-
coming conven-
tion set for Aug.
26 in Chicago,
John M. Bailey,
chairman of
Democratic Na-
tional Committee,
said last week.

Mr. Bailey said
that Mr. Reinsch
“has contributed abundantly to the
planning thus far. We will need and
seek his counsel in the weeks ahead.”
But he noted that Mr, Reinsch had in-
dicated “tremendous duties with his
business prevented the full-time partic-
ipation of past years.” This year Mr.
Reinsch will concentrate as chief con-
sultant on media problems.

The news media, which have re-
quested 7,000 rooms, Mr. Bailey added,
“will be housed better than at any time
in the party’s history.” The convention
will be entirely telecast in color for the
first time, bringing *“‘challenges in light-
ing the amphitheater and then bringing
in enough cool air to make it com-
fortable.”

Mr. Bailey also said John Criswell,
party treasurer. will act as executive
director for the 1968 convention and
John Meek will serve as planning co-
ordinator,

Meanwhile, radio-TV news and pro-
gram directors have been advised that
information regarding audio or video
pool coverage of the Democratic con-
vention can be obtained from Clarence
Cross, CBS. 518 West 57th Street, New
York 10019.

Republican convention pool coverage
information can be obtained from James
Kitchell, NBC, 30 Rockefeller Plaza,
New York 10020.

Mr. Reinsch
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Cox, Johnson push renewal fight

In report on Oklahoma stations, commissioners

declare that local service is a myth, urge new

programing standards be applied to stations

“The basis of American commercial
broadcasting is local service—local
news, enlightened presentation of local
controversial issues, local talent and a
community dialogue. . . . After a three-
month evaluation of the programing of
a sampling of American radio and tele-
vision stations we must report that this
foundation is shaky indeed.”

Thus begins the preface to a 308-
page report on Oklahoma broadcasting
presented to the FCC last week and
released to the public today (Monday),
by Commissioners Kenneth A. Cox and
Nicholas Johnson.

The report, issued in connection with
the commission’s renewal of licenses of
Oklahoma broadcasters—as well as

those in Kansas and Nebraska—for the
three-year term beginning June 1, con-
stitutes sharp criticism of Oklahoma
stations’ local programing service. But
the report is designed primarily as an
indictment of the commission’s renewal
process.

New Standard = The commissioners
offer a number of suggestions for tight-
ening up the process, as well as one for
requesting explanations from 17 Okla-
homa renewal applicants they feel have
not proposed a reasonable amount of
news, public affairs and “other” (ag-
ricultural, instructional and religious)
programing.

The commissioners, whose report is
the product of their long-standing dis-

Too many viewpoints can confuse
the data. In the Senate Commerce
Committee’s fairness-doctrine study
released last month (BROADCASTING,
May 13), a syndicated series called
Viewpoint ranked in the top 10, on
the basis of number of stations car-
rying the program. The number
listed, however, seemed too low for
Bili Bertenshaw, Viewpoint producer
with Radio & TV Roundup Produc-
tions, Maplewood, N.J., who prompt-
ly wrote BROADCASTING with an up-
dated figure.

Neither figure jibed with the com-
mittee’'s own entry from the syndi-
cator, who also, as it turned out,
was not the company with which
Mr. Bertenshaw is affiliated. And
the carriage figure the committee
had from the syndicator that re-
sponded to the committee question-
naire—Capitol  Broadcasting Co.
Inc., Raleigh, N.C.—didn’t jibe with
the number given in the report’s
summary, which was based on re-
sponses from individual broadcasters
on which syndicated programs they
actually carried.

Last week both Viewpoint produc-
ers attempted to clear up the con-
fusion. Mr. Bertenshaw says his pro-
gram. conducted by the Rev. Dana
F. Kennedy for the past 1l years
and presented as a public service by

Too many ‘Viewpoints’' muddle Senate report

the Episcopal Church. is now car-
ried by 376 AM or FM stations in
a 14:20 format, by 31 FM’s in a
24:20 stereo format and is also syn-
dicated via tape in Canada, Europe
and the Far East.

He adds that the program features
discussions with name guests and
has been slotted by many stations
“on other days and other hours be-
sides the Sunday-morning religious-
ghetto bloc.” They have the title,
Viewpoint, copyrighted, he notes.

Another Voice = Jesse Helms,
who has another Viewpoint, says his
five-minute commentary is carried
five times weekly on wraL-Tv Ra-
leigh, N.C., and the audio portion
is aired by approximately 39 radio
stations in the state. In addition, he
notes, 30 or 40 out-of-state stations
are provided with a script service.

Neither Mr. Helms nor Mr. Ber-
tenshaw could account for the cir-
culation figures the committee sum-
mary presented, either combined or
singly. (And neither had heard of
the others’ program with the same
name, although Mr. Helms noted
that technically his comments are
originated as WRAL-Tv Viewpoint.)

But the disparity in the committee
report’s figures gave rise to the pos-
sibility that there might be still an-
other Viewpoint to be heard from.
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satisfaction with the commission’s re-
newal process, regularly dissent to the
approval of license-renewal applications
failing to provide what they consider
minimum standards necessary for re-
newal.

And, in presenting a motion last
week to implement some of their pro-
posals, they had no better luck in per-
suading their colleagues to follow their
lead in renewal matters than they have
had in the past. They proposed that
the staff draft a checklist, based on one
suggested in the report, that could be
used in weeding out for commission
review renewal applicants “presenting
the least satisfactory program propos-
als.” The commissioners say in their
report that judgments should be made
by the commission in terms of how a
station compares with others in its area
in its nonentertainment or sports and
local programing—with some attention
to minimum standards and to the finan-
cial health of the station. They offer
proposals for implementing that idea.

The motion also proposed letters re-
questing explanations from all June re-
newal applicants proposing to devote
less than 5% of their time to news,
1% to public affairs and 5% to a com-
bination of public affairs and “other”
programing. They also proposed sending
similar letters to four Oklahoma tele-
vision stations, XwTv(Tv) and Koco-
Tv, both Oklahoma City, KTUL(TV)
Tulsa and kxswo(Tv) Lawton. Some are
said to have met the minimum stand-
ards the commissioners are using, but
to have shown up poorly in those three
areas of programing comparison with
other stations.

Commissioners Cox and Johnson pro-
vided the only votes for the motion,
which was defeated 4-to-2.

Many of the applicants from whom
the commissioners wanted additional in-
formation—about 40—will be granted
renewals by the staff under delegated
authority. Action on some of the appli-
cations is being held up for considera-
tion of various problems unrelated to
the commissioners’ complaints.

Spreading the Word » However, the
report constitutes more than an effort
on the part of the two commissioners to
persuade their colleagues. The preface
notes that the document is a “case
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study” of the kind of analysis that can
be done by others “in and out of the
commission, for license renewals in
other states.” Specifically mentioned as
hoped for readers are universities and
other institutions currently evaluating
the nation’s telecommunications system,
individual broadcasters and their asso-
ciations, and ‘“public-spirited individ-
uals and organizations throughout the
country-—as well as in Qkiahoma.”

Not mentioned but likely to find the
report interesting, if heavy, reading are
members of Congress, particularly those
on the House Commerce Committee
who have been increasingly critical of
the commission. Senator Philip A. Hart
(D-Mich.), chairman of the Senate
Antitrust and Monopoly Subcommittee,
and Representative John D. Dingell (D-
Mich.), a member of the House Com-
merce Committee, fired new salvos of
criticism at the commission last week
in a symposium on antitrust and mono-
poly policy in the communications in-
dustries (see page 34).

The chief aim of the report has been
clouded in controversy as a result of
the letters the commissioners wrote
some 60 Oklahoma broadcasters, query-
ing them on their programing in con-
nection with their project (Broap-
CASTING, April 15). Some Oklahoma
stations complained that the commis-
sioners were attempting to influence
their programing decisions.

Commissioners Cox and Johnson, in
the report, describe the present license-
renewal process as a ‘“ritual in which no
actual review takes place” and “a sham.”
They say the staff, under delegated au-
thority, routinely grants renewal ap-
plications “except for the few whose
draftsmen were inexperienced and hence
made technical mistakes in filling them
out.” The commission members, they
say, “play almost literally no role at
all.”

Good Forms = They urge more care
and attention in renewal matters on
the part of the commission. They note
that the new renewal-application forms
have been in use for several years and
provide considerable information which
the commission does not use. Indeed,
they say, matters have reached a point
where the “propriety” of the forms may
be in question, in view of Communica-
tions Act provision prohibiting the com-
mission from requiring applicants to file
information that is not material to the
granting of their applications.

Commission members and staffers
who have discussed the Cox-Johnson
proposals cite the considerable amount
of work it would require of a staff al-
ready stretched thin.

The commissioners at one point seek
to meet that objection by suggesting
that “it may be that we should devise
some sampling technique to select ap-
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plications for detailed analysis.”

But the comniissioners say that if the
actual programing of broadcasters is as
“devoid of concern about local expres-
sion and local service as is the commis-
sion’s renewal procedure, then the FCC
should halt the pretense.” They say the
commission should recommend that
Congress enact a different broadcast
system which would not entail the pres-
cent system’s “substantial] economic and
social costs to the public.”

Allocation Warning = Elsewhere. they
make this point more forcefully. “1f our
television licensees are to continue to
deserve protection against the importa-
tion of distant signals by CATV sys-

tems and against the possible develop-
ment of direct satellite-to-home broad-
casting, they must provide a range of
local program services, a significant part
of which should be presented in the
evening hours when it is most conveni-
ent for most of their audiences to watch
television. We think our renewal proc-
ess should emphasize this responsibility.”
They also refer to demands of land-
mobile radio for television spectrum
space and to proposals for permitting
clear-channel stations to exceed the pres-
ent maximum power of 50 kw.
However. they say they regard main-
tenance of the present system as vital,
particularly at a time when, with “vir-
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tually every city in this country . . .
engulfed by incipient rebellion,” the
nation's future “hinges on the ability of
individual cities to create communica-
tion where it has never existed before.”

The commissioners say they decided
to inform themselves on the state of o-
cal programing by studying broadcast-
ing in a single state. Oklahoma was
selected, not because of any complaints
about service there, they say, but be-
cause it seemed a “typical™ state, which
was primarily served by broadcast sig-
nals within its borders, and because its
license-renewal applications were pend-
ing when they decided to begin their
project.

Their principal conclusion, they say,
is “disquieting”: “‘As far as Oklahoma
broadcasting is concerned, the concept
of local service is largely a myth. With
a few exceptions, Oklahoma stations
provided almost literally no programing
that can meaningfully be described as
local expression. They provide very little
that can be considered tailored to spe-
cific needs of their individual commun-
ities.”

Highlights = Among the findings of
the report they highlight:

= Of the 10 commercial television
stations in the state. which take in a
total of more than $16 million in gross
revenues annually. only one devotes as
much as two hours a week to public
affairs programing (out of 105 to 134
hours per week of programing). Two
stations carry none at all.

= Three of the television stations car-
Ty less than eight hours of news per
week.

= There is not a single regularly
scheduled prime-time program devoted
to presentation, analysis or discussion of
controversial issues of public impor-
stance in the state or in the community.

= Not one station carries as much as
one hour per week of locally originated
programing in prime time. other than
news, weather and sports.

= Although an important source of
news. including local news, radio “pro-
vides almost literally no puhlic-affairs

service at all other than news.”

The recommendation for a checklist
for use by the staff in sifting out “Jeast
satisfactory™ applications for commis-
sion review is considered a key one.
They say it would enable the commis-
sioners to participate meaningfully in
the renewal process.

More Financial Data ®= The checklist
should include, they say, data as to
revenues and cash flow (for commis-
sioners’ use only), amounts of program-
ing other than entertainment or sports,
a list of special programs which pre-
empted regularly scheduled programs
during preceding months, the percent-
age of time for commercials, and the
numher of hours containing over 18
minutes (for radio) or 16 minutes (for
television) of commercial time.

In other recommendations they urged:

® The commission be wary of per-
mitting so many mass-comniunications
outlets to accumulate in the hands
of a single organization. They say they
have discovered an uncommon and,
“we helieve. dangerous degree of con-
centration of control” of mass media in
Oklahoma. Four firms. they say, ac-
count for 56% of the revenue and
88% of the income of the totals earned
by all 73 licensee firms in the state. The
leader among the four “is part of a
galaxy of interests” which is owned by
the Gaylord family and which includes
wKY-aM-Tv Oklahoma City, two news-
papers in that city, and four other tele-
vision stations in major markets includ-
ing two in Texas.

= The commission should consider
the adoption of rules that would relate
the amount of time and resources which
a licensee is expected to invest in news
and public affairs to his financial ability
to make such investments. The commis-
sioners note that wky-Tv does provide
more local programing than any sta-
tion in the state, but they are unim-
pressed by the performance in view
of the news-gathering resources of the
parent organization and financial re-
sources of wWKY-AM-Tv. (The commis-
sioners, in a confidential memorandum

SOUTH ATLANTIC STATE

Exclusive. Full time. Gross $5,000 a month.
Absentee owned. Priced $135,000. $35,000
down.
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JacL L. Sto
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Duggan in for Pyne

Star telephone-talk radio per-
sonality Joe Pyne, who flits from
one brouhaha to another, has
been replaced on his home station,
KLac Los Angeles, by Tom Dug-
gan. another highly controversial
broadcast commentator. Mr. Pyne
is recuperating from a stubborn
sneumonia-type virus (BROADCAST-
ING, May 27). Mr. Duggan, like
the man he replaces, a political
conservative. is well-known to
Southern California television
viewers, having had his own inter-
view-commentary shows on Los
Angeles’s KTLA(Tv), KTTV(TV)
and KCOP(Tv) over a nine-year
span. For the last year, he’s been
doing a television talk show on
wrLD-Tv Chicago. Mr. Duggan
also writes a column for the Los
Angeles Herald-Examiner four
times a week.

to the commission, note that WKY-Tv in
1966 generated a cash flow—oprofit, plus
depreciation, plus payment to principal
—of almost $2 million.)

= The commission should adopt “a
flexible concept of local service, which
would allow for the different informa-
tional and expressional needs of small
communities and large cities.”

s The commission consider adopt-
ing different standards for defining lo-
cal-service obligations of radio-station
licensees and television-station licen-
sees. They note that the two media
play distinct roles as outlets for infor-
mation and the presentation of issues of
public importance.

® The commission make the “effort
to make information, such as that we
have assembled here, widely available
to the American people, and otherwise
encourage more meaningful surveys and
other efforts to involve the public in
the program selection process.”

The report contains a considerable
amount of detailed information. It in-
cludes a description of the state and of
11 cities, in terms of population, indus-
try and income, as well as the program-
ing available to them. Information about
the stations includes call letters, power,
location, ownership. Qut-of-city signals
which can be received in the commu-
nity being discussed are listed. So are
the local newspapers and some national-
magazine circulation figures. There is a
nine-page section on concentration of
control of media in the state.

Query Defense = The report also con-
tains a defense of the controversial
letters that were sent to the broadcast-
ers, as well as those that went to the
networks. There was also a touch of
bitterness about the controversy that
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involved Senator A. S. (Mike) Mon-
roney (D-Okla.), whose help was
sought by Oklahoma broadcasters and
the Bureau of the Budget, which, they
said, was asked to “'stop this harass-
ment’.” (See page 42)

“All but 10% of the stations [14 sta-
tions] refused to answer,” they said,
“even after a clarifying letter . . . was
sent.” This was a reference to the letter,
sent after a meeting with Senator Mon-
roncy, making clear that an answer was
not legally required and giving assur-
ances that the material would not be put
in the stations’ license-renewal file or
any other file regularly available to the
public.

The commissioners had asked the
networks for information on news and
public-affairs programs they carried
during the period beginning Dec. 1,
1967, and a record of clearances of
that programing by their Oklahoma
affiliates. ABC and NBC complied;: CBS
provided information on the program-
ing, not the clearances.

The commissioners say they were
“reluctant to draw conclusions from
the unwillingness of the stations to
answer simple questions. or from the
position of CBS. . . . It strikes us as
odd that stations which uniformly
claim they operate in the public in-
terest were unwilling to respond to
limited requests for additional infor-
mation by two members of the com-
mission which licenses and supervises
their operation.”

They say they “make no apology”
for the fact that they concerned them-
selves with programing in preparing
their studv, since law. court decisions
and “numercus” commission actions
“clearly establish that ‘censorship’ . . .
is not to be equated with FCC concern
about local service. . . .”

Local color on CATV

The first New York color cablecasts
of locally originated programs were car-

Fuqua diversifies
into mobile homes

Fuqua Industries Inc., a diversified
Atlanta company and parent corpora-
tion of Fuqua Communications Inc..
group broadcaster, has announced it
will enter the mobile-homes manufac-
turing industry.

Fuqua said it has agreed in principle
to acquire U.S. Mobile Homes Inc..
Henderson, N.C., for an undisclosed
cash amount. U.S. Mobile Homes sales
were approximately $9 miilion in 1967.

Fuqua also announced the signing of-

BROADCASTING, June 3, 1988

FINANCIAL REPORTS

ried over the facilities of Hightower
Telesystems Inc. in Newburgh last week,
Paul Hancock, vice president and gen-
eral manager, said one of the programs
was a local little league baseball game
played on May 25, taped in color by
Hightower and shown to subscribers the
lollowing day. The CATV system is
managed by Time-Life Broadcast Inc.,
which has an interest in the facility, as
well as in 16 other cable TV installa-
tions with a total of more than 60,000
subscribers. All of these systems have
some local program origination.

Program notes. ..

Taped feeds = News feeds from the
Southern Baptist Convention in Hous-
ton this week (June 4-7) are available
to stations that call collect. The Hous-
ton number: (713) 224-6556. The feeds
will be available from 10 a.m.-9 p.m.
CDT daily.

Primary analysis » Former California
Governors Edmund (Pat) Brown and
Goodwin Knight both will appear ex-
clusively on xrix(Tv) San Francisco to
observe, analyze and comment on the
state’s June 4 primary clection, The
appearances of the two governors will
be a feature of the station’s Eyewitness
Campaign 68: California Primary tele-
cast,

Andrea Doria special = Italian ocean-
ographer and producer-director Bruno
Vailatin will head a five-man expedition
team that will undertake an underwater
survey of the sunken Andrea Doria late
in July. The team will take films of the
wreckage that will be incorporated into
a one-hour television special.

Voices from yesterday = Sierra Blanca
Productions, Box 891, Silver City,
N. M., is distributing the first 260 in a
series of Voices of the Great. The 30-
second radic featurettes include the
voices of men and womien such as P. T.
Barnum, Sarah Bernhardt, Florence
Nightingale, and Theodore Roosevelt.

agreements spelling out final terms for
acquisition of Interstate Motor Freight
System. Grand Rapids, Mich. (BROAD-
CASTING, May 6).

Terms call for each share of Inter-
state common stock to be exchanged
for two-thirds of a share of Fuqua
common; two-fifths of a warrant expir-
ing Dec, 31, 1973, permitting purchase
of one share of Fuqua common at $44
per share. and $20 principle amount of
7% subordinated debenture of Fuqua
due July 1, 1988. Transaction will re-
sult in FI issuing about 526,000 shares
of common. 316.000 warrants and
$15,800,000 in debentures.

Fuqua’s sales and net income for
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1967 amounted to $60.2 million and
$4,686,000, respectively. Interstate’s
revenues and net income for 1967 were
$66.3 million and $2,017,000, respec-
tively.

Downes builds up
holdings in Bartell

Downes Communications Inc., New
York, reported last week it has pur-
chased an additional 30% stock interest
in Bartell Media Corp. and has an op-
tion for another 7% of the stock.

Downes said it paid the equivalent of
about $10.25 a share for 626,000
shares, purchased privately from four
Bartell brothers and other family mem-
bers, who had owned about 34% of
the 2.1 million shares outstanding on
April 1, They also have given Downes
a 12-month option to buy 148,000
shares at $15 a share. Previously
Downes had owned 24,000 shares
bought eight months ago.

Bartell is active in magazine publish-
ing, CATV and TV-radio station own-
ership. Downes owns Family Weekly,
the syndicated newspaper supplement;
conducts a mail-order business, and
distributes pet products and aquarium

Company reports. ..

National General Corp., Beverly
Hills, Calif., diversified theater chain
exhibitor and communications com-
pany, which has a television-production
wing and motion-picture production-
distribution operations, reported record
operating profit for the six-month period
ended March 26:

1968 1967
Earned per share $0.73 $0.
Revenues 46,996,522 38,500,162
Net earnings 2,757,929 1,377,978
Shares outstanding 3,793,241 3,716,596

Note: Net earnings and earnings per share
include a one-time extraordinary net gain
of $319,159 this year. Also. 1968 figures reflect
but 18 days of Grosset & Dunlap (book pub-
lishers) interest that the company has ac-
quired this year.

Red Owl Stores Inc., Minneapolis-
based grocery and drug-store chain
owner and group broadcaster, re -
ported substantial increases in net sales
and earnings for the first quarter of

1968 ended April 27:

1968 1967
E er Share $0.35 $0.02
N:gnseadl eg 93,591,862 75,888,754
Net earnings 532.436 34,252

General Instrument Corp., parent
company of the Jerrold Corp., CATV
equipment manufacturer and multiple
CATV owner, which it acquired last

supplies. November (BROADCASTING, Nov. 27,
SEC's April report of transactions
‘The Securities and Exchange Com- of A omedia Inc—Mark E. Austad
mission has reported the following ([Mark Evans] exercised option to buy

stock transactions of officers and di-
rectors and of other stockholders
owning more than 10% of broad-
casting or allied companies in its
Official  Summary for April (all
common stock unless otherwise in-
dicated):

ABC—~Jack Hausman bought 500 shares,
giving him a personal total of 2,000, and
through brokerage firm bought 1,000
shares giving him total of 2,500 in street
account.

Bartell Media Corp.—Lee B. Bartell
sold 8783 shares, leaving 231,546,

Cohu Electronics Inc.— Newlon D.
Benner exercised option to buy 1236
shares. Edward T. Clare bought B800
shares, giving him a total of 2,100.

Collins Radlo Co.—W. W Roodhouse
sold 100 shares, leaving 250.

CBS Inc.—Courtney C. Brown bought
100 shares. giving him a total of 404.
Eugene F. Connolly sold 221 shares, leav-
ing none.

Cowles Communications—Carl J. Schae-
fer in a private transaction bought 250
shares, giving him a total of 28,660.

Gulf and Western Industries—Sidney
S. Goodwin exercised option to buy 515
shares, giving him total of same. Luther
H. Hodges bought 200 shares, giving him
a total of 4,231. George A. Longtin bought
2,000 shares, giving him a total of 8.649.

John Blair and Co.—Wallace Weinress
bought 100 shares, giving him a total of
7.750 shares. He has 400 shares held bene-
ficially with his wife and son.

Kaiser Industries Corp—T. J. Ready
Jr. exercised option to buy 12,500 shares,
which would give him a total of 12,575,

Metro-Goldwyn-Mayer—James H. Rowe
Jr. bought 200 shares, glving him a total

1500 shares, which would give him a
total of 15,600. John W. Kluge exercised
ootion to buy 10,000 shares, which would
give him a total of 171.015. Mr. Kluge
holds 41.000 shares through holding com-
panies.

Oak Electro/Netics—John Cassato Jr.
exercised option to buy 900 shares,
which would give him a total of 1,125.
Robert T. McTigue exercised option to
buy 1.000 shares. which would give him

total of 4,500,

2 Outlet Co—M. A. Trowbridge exercised
option to buy 100 shares, which would
give hm a total of 900.

Papert, Koenig, Lois—A. Cosentino
sold 150 class A common shares and ex-
ercised option to buy 450 class A shares
which would give him a total of 480. He
holds 10 shares beneficially with wife.
Monte Ch;rtler sold 2,000 class A shares,
leaving 7.315.

Reevges Broadcasting—Richard Wein-
inger sold 500 shares, leaving 51,900.

Screen Gems Inc,—Jackie Cooper ex-
ercised option to bug' 2,500 shares which
would give him a total of 5.312. He holds
400 shares through retirement fund. A
Schneider, holding 52,663 shares, bought
953 shares held beneficially with wife,
giving total of 371 held beneficially with
wife. ,
Storer Broadcasting Co.—F. W, Sullivan
bought 900 shares, glving him a total of

8,600.
Taft Broadcasting Co.—Charles S.
Mechem Jr. Poslélght 200 shares, giving
im a total o 0
hl’rl‘neleprompter corp.—Milton H. Hendler
sold 200 shares, leaving 985. H, J. Schlafly
jr., holding 31,478 shares, sold 1,500 shares
beneficially held with wife, leaving 1,250
shares heid beneficially with wife.
Warner Bros.-Seven Arts—D. L. Slater
bought 900 shares, giving him a total of

,400.

Zenith Radio Corp.—Sam Kaplan exer-
cised option to buy 6,000 shares which
would give him a total of 28,740.
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1967), reported a 52% increase in sales
and a 93% increase in net income for
the year ended Feb. 29, 1968:

1968 1967

Earned per share $2.18° $2.000e
Sales and service

income 233,679,108 154,141,580
Net income 12,860,509 6,680,343
Average number

of shares

outstanding 5,549,216 3,008,494%*

*After providing for preferred stock divi-

dends paid in sum of $778,402 during six-

month period commencing Sept. 1, 1967.
**Adjusted for stock dlvidendeﬁx May 1967.

Gulf & Western Industries Inc., New
York, parent company of Paramount
Pictures, International Telemeter and
Desilu Productions Inc., reported earn-
ings up 13% for nine months ended
April 30:

19568 1967
Earnings per share $2.44 $2.10
Revenues 966,000,000 851,500,000
Net income 52,400,000 44,700,000

Avco Corp. to acquire
Seaboard Finance

Avco Corp., diversified company with
multiple-broadcast interests, has an-
nounced plans calling for an offering
of convertible debentures for the com-
mon shares of the Los Angeles-based
Seaboard Finance Co. Seaboard would
operate as independent Avco subsidiary.

Plans call for Avco to offer $30 mil-
lion of 5%2 %, 25-year subordinated de-
bentures, convertible into one-half share
of Avco common for each common
share of Seaboard. Debentures would
mature in two installments, at the end
of the 24th and the 25th years.

For the year ended Sept, 30, 1967,
Seaboard had net income of $12,822,-
000. Avco for the year ended Nov. 30,
1967, had net earnings of $54,171,000.

Sonderling buys TV
film service firm

Sonderling Broadcasting Corp. an-
nounced last week it has acquired Trim
Telefilm Service Co., New York, a
distributor and expediter of TV film
commercials, for more than $1.5 mil-
lion in cash and stock. Trim will be
merged into Modern Teleservice Inc.,
New York, which was acquired earlier
this year by Sonderling.

At the same time, Sonderling re-
ported an increase in earnings for the
first quarter of 1968 ended March 31:

1968 1967
Income per share $0.24 $0.23
Net income 255,623 217,468
Gross income 2,835,056 2,320,602

Financial notes ...

= Commonwealth United Corp., Bev-
erly Hills, Calif,, has announced the
purchase of Koppelman-Rubin Asso-
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ciates, New York, a record production
and music publishing firm. Reportedly,
Commonwealth United, which has di-
versified interests in motion picture and
television production, real estate, insur-
ance, shipping, oil and gas, paid $3 mil-
Yion for the privately owned music com-
pany. Koppelman-Rubin had sales in
1967 of more than $4 million.

» Audio Productions, New York and

NFL promotion materials
in Benjamin Co. hands

Official National Football League
books and booklets will be made avail-
able for approved radio and TV adver-
tising campaigns as a result of an agree-
ment reached between National Foot-
ball League Properties Inc. and the
Benjamin Co., New York, publishers
and developers of books and booklets
as marketing tools.

NFL Properties Inc., the league-
owned organization controlling team
exploitation rights, notes that “more
and more television sponsors and ad-
vertisers of all types are concentrating
on pro football in their marketing, ad-
vertising, sales, public-relations, and
premjum programs.”

Among titles now being made avail-
able are The Official NFL Ilustrated
Digest and the NFL Official Record
Book. The Benjamin Co. is at 485
Madison Ave., New York 10022,

ACC sets international
TV commercials award

The All-Japan Radio & Television
Commercial Council (ACC) has added
a global dimension to its upcoming
commercials festival with a newly es-
tablished international category for tel-
evision commercials.

The festival, an annual event since
1961, already attracts over 3,000 Jap-
anese entries, reflecting TV’'s growth
there to a level second only to the
United States. With the addition of its
international category, ACC hopes
to “facilitate international interchange
among the TV advertising industries of
the world and contribute to the study

Grahm Junior College
RADIO AND TELEVISION BROADCASTING

Learn by doing. Two Year Work-8tudy Programs
in Rldlo and E‘el-dsn Brosadcasting and l[u

Liberal
sional training on School Station WOSB .nd
WOSB-TV. Activitles, Placement. Dormitories.
Oo-KEd. Ostalog. Write Mr. Roberts
Grahm Junior College {founded as Cambridge
School), 632 Beacon Street, Boston, Mass. 02215
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Los Angeles, a producer of TV film
commercials and industrial motion pic-
tures, reported last week it has ac-
quired a substantial interest in Wil-
liams, Drege & Hill Ltd., Toronto, one
of Canada’s oldest film production com-
panies. The latter firm will be known
henceforth as Drege-Audio Ltd. Heinz
A. K. Drege will serve as president of
Drege-Audio.

and development of TV advertising
techniques and theories.”

ACC already has sent out invitations
and entry forms to 500 major advertis-
ing agencies and commercial film pro-
ducers around the world. Deadline for
applications is June 30, 1968. Council
address is Bungei Shunju Building,
Kioi-Cho, Chiyoda-Ku, Tokyo.

Drumbeats...

Capp creation = Li’l Abner cartoonist
Al Capp has been commissioned by
KABC Los Angeles to create a char-
acter that symbolizes the station’s “Be
a Knowbody” advertising campaign.
Mr. Capp’s Knowbody character, a
bare-footed and bare-bottomed cherub
with a professional look and graduate
cap and gown, will appear in news-
papers, on television, on billboards, and
in magazines throughout the year.
There will be Knowbody dolls and even
a Knowbody trophy awarded to leading
advertisers, The station’s campaign
points out that there is only one way
to become a Knowbody—by listening
to KABC radio.

Built-in bias » Fix Tune Radio Prod-
ucts Co., New York. has developed a
portable FM radio designed for radio
stations to use in contests or promo-
tions. The model is fix-tuned to one
frequency and carries the station logo
on the front.

Degree for Murphy « John T. Murphy,
president of Avco Broadcasting Corp.,
will receive an honorary doctor of laws
degree from Xavier University, Cincin-
nati, on Wednesday, June 5, during
the school’s 130th commencement ex-
ercises.

Mystery veoice = Nine radio stations,
from Pennsylvania to Oregon, are par-
ticipating in a mystery-voice contest
that’s a listener promotional tie-in with
“Savage Seven,” theatrical feature film
produced by Dick Clark Productions
and currently in release. Stations are
provided with a package of locally
keyed spots and a recording of the
garbled “mystery voice” of a famous
personality. Listeners are asked to
guess the correct identity of the voice.
Prizes include an all-expense-paid trip
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Tribute to Dr. Levy

Dr. Leon Levy, from 1925 to
1949 general manager of wcau
Philadelphia (which he owned
with his brother, Isaac Levy, un-
tit 1946) and one of the founders
of CBS, was honored May 16 at
a testimonial dinner given by
Delaware Valley chapter of the
Broadcast Pioneers. Nearly 400
civic leaders and broadcasters,
among them Dr. Frank Stanton.
president of CBS Inc., attended
the dinner. (L to r) Jack Downey.
WCAU-AM-FM: Max  Solomon.
wrFIL-Tv Philadelphia. and Dr.
Levy.

to Hollywood and an appearance in a
future Dick Clark movie production.

Hiring Line acquiring shine = Kmtv-

(Tv) Omaha aided in 136 job place-
ments in the first five weeks of its Hir-
ing Line program. The half-hour show
(Saturday, 12:30-1 p.m.) is conducted
by Jack Clayter, executive direcior of the
Omaha Urban League. The Nebraska
State Employment Service, Omaha City
Personnel Department and the Federal
Inter-Agency Board provide informa-
tion concerning job availabilities.

WCBS-TV henefit « New York Mayor
John V. Lindsay joined more than 1,-
000 guests at the Clinton Youth Center
gala organized and produced by wcBs-
Tv New York. The benefit, held in an
old police court building, raised $15,-
000. The Clinton Youth Center is
funded primarily by the YMCA and
the New York Rotary Club.

Beadline » July 1 is the deadline for
entries in the American Optometric
Association’s Public Service Awards for
Distinguished Service in Journalism
competition. The awards will be made
in each of four categories including ra-
dio and television. and winners of the
$500 awards and bronze plaques will
be named in September. Copies of rules
and entry forms may be had from the
department of public affairs, American
Optometric Association, 7000 Chippe-
wa Street, St. Louis 63119.

Honors in Montana = The Greater
Montana Foundation named KGvo Mis-
soula, radio station of the year and

INTERNATIONAL

KooK-Tv Billings, television station of
the year. This is the third consecutive
year KGvo radio has won top honors and
the fourth time in five ycars. The pur-
pose of the foundation is to encourage
the building of the best possible broad-
casting svstem for the people in Mon-
tana.

Movie-bound = Wrs Chicago has bought
out an entire local theatre Oct. 10 for
a special advance showing of the new
film, “Finian's Rainbow,” to an audi-
ence of local advertisers and agencies.

Address it right = Melville Bernstein,
advertising-promotion man has opened
his own firm at 15 East 48th Street,
New York. His address was given in-
correctly in the initial published an-
nouncement (BroapcasTiNG, May 20).

Winning editorials = The American
Medical Association has honored a
series of editorials on veneral disease
broadcast on kPix(Tv) San Francisco
as outstanding journalism contributing
to a better understanding of medicine
and health in this country. The award
included a 31.000 cash prize. It was
accepted by Louis S. Simon, Westing-
house Broadcasting Co. area vice pres-
ident; Richard H. Harris, kpix general
manager; and Howard Hayden, edi-
torial director for the Westinghouse-
owned station. Dr. Malcolm C. Todd,
president of the California Medical As-
sociation, presented the award.

French radio-TV caught in disorders

ONE DAILY TV NEWS SHOW BEING AIRED; RADIO HAS NEWS SUMMARIES

Broadcasting in France is being dras-
tically affected by the student-labor re-
volt, and was described last week as
mired in confusion.

News was “getting through” to the
people over the airwaves but on an
irregular basis. Only one news program
was being telecast on French TV last
week; all other TV programing was
suspended.

Television — particularly in Paris
which has two channels and feeds na-
tional news to the rest of the country—
rapidly underwent a two-phase change
from conventional tight government
control to a form of "liberation” from
the usual censorship. and then to near
blackout as most broadcast personnel.
including newsmen, last week joined the
ranks of the striking forces in Paris.

There were short-range and possibly
lasting effects seen in this turmoil. In
France, the government exercises
stringent control over TV and limited
censorship of radio news. That grip be-
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came at best tenuous at the peak of
upheaval and unrest, but observers were
uncertain last week whether or not
government underpinning had been
knocked from under French radio and
TV—formally the ORTF (Office de Ra-
diodiffusion-Television Frangaise),

From observations of those following
the developments. including French
broadcast officials in the U.S.,, ORTF’s
future policy, that of objectivity vs,
government control, must rest on future
events: what government will emerge in
France and to what extent long-held
grievances that are now being voiced
by broadcast personnel on strike meet
with satisfaction.

De Gaulle Can Get On = As de-
scribed last week, the relationship of
these strikers and management (govern-
ment) is peculiarly Gallic in that
though ostensibly on strike, some tech-
nicians are available to place a pro-
gram on the air on direct orders of the
government. President Charles De-

Gaulle, who gave a seven-minute pre-
taped statement on TV to the nation
May 24, would have little trouble in
broadcasting messages of state. authori-
ties pointed out. and indeed he used
radio May 30 in announcing he had dis-
solved the National Assembly and was
assuming other control measures.
Though the radio broadcast was trans-
mitted normally, power cuts caused by
workers’ strikes were responsible for
widespread use of battery-operated
radios.

What some uobservers ol the scene
described as “astonishing” was a con-
demnation on TV May 21-22 of the
French government bv opposition lead-
ers. A group of TV directors and pro-
ducers had succeeded. at least tempo-
rarily, in a breakthrough by presenting
the position of the opposition during
debate in the French National Assem-
bly. Tt was said to have been the first
such break in a 20-vear period of gov-
ernment overseeing of news and infor-
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mation on the airwaves.

As noted by The (London) Sunday
Times in its May 26 issue, it was Presi-
dent DeGaulle who had said in 1964,
when rejecting proposals then made for
a liberalization by statute of French
broadcasting: “They [the opposition]
have the press. I have the ‘RTF’ and I
intend to keep it.”

Still other breaks came afterward. A
group of TV newsmen succeeded in
forcing the telecast of live interviews
with politicians giving their reactions
to President DeGaulle’s May 24 state-
ment. At first they were rebuffed, live
TV was denied but finally a compro-
mise struck with taping of leftist rep-
resentatives transmitted later.

At one point during the crisis, a
panel program that included Daniel
Cohn-Bendit and other radical student
leaders was telecast just before a speech
by Premier Georges Pompidou. A U. S.
TV newsman who returned to New
York last week from Paris took special
note of the students’ appearance on TV,

Wage Dispute = But this attempt at
“liberation” deteriorated last week. Vir-
tually all broadcast technicians joined
the “greve™ {general strike). Theirs is
the largest broadcast labor union in
France. Primarily the technicians’ griev-
ances ure over wages, it was said.

Producers and directors—followed by
newsmen—were the next in line to re-
bel, but for a different purpose. Their
hope was 1o establish more “objectivity”
in news and feature programing, weak-
ening government censorship. Accord-
ing to news dispatches from Paris, 116
of 150 newsmen had voted it was "im-
possible to assure the honest and im-
partial news that the nation has a right
10 demand.”

The blackout on television was most
evident by Monday of last week. One
news show, the 8-8:30 p.m. Tele-Soir
program, was being telecast. That was
the extent of TV, with a test pattern
telecast during normal hours of trans-
mission. Normally French TV begins
programing in late afternoon, and news
is broadcast 5-5:30 p.m. {(news ex-
<hange via the European Broadcasting
Union) and again at 11 p.m.

A U. S. newsman in Paris on May 26
said the 11 p.m. news show was marred
by unscheduled on-camera walk-ons;
below-par production shots and delays
in cueing of newsfilm.

French broadcast authorities in New
York confirmed the situation and in an-
swer to a question of how things looked
Tast Wednesday (May 29) one official,
said “I would like to know myself.”
Officials confirmed that only one broad-
cast on TV was being fed, manned by
nonstriking newsmen presumably close
to the government.

Radio Has News s The three French
radio networks were affected and as of
May 29 were reported to have cut pro-
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graming to recorded music and hourly
five-minute news summaries.

(In radio, newsmen were said to have
formed an unofficial cadre which broad-
cast news for which its members took
“responsibility” and thus not following
government directive, in itself a radical
departure.)

In contrast, so-called private stations,
transmitting from outside France’s bor-
ders, were broadcasting detailed cover-
age of the crisis. These stations, which
maintain studios in Paris, carry com-
mercials. ORTF does not permit com-
mercials. The private stations are Eu-
rope Number One (SAAR), Radio Lux-
embourg. Radio Monte Carlo and Ra-
dio Andorra.

U. S. network news executives, just
returned to New York from Paris, said
no problems were being met in French
servicing of the U. S. network pool
coverage of the peace talks and the
street riots. French technicians and
some equipment are used particularly
for satellite relay to the U, S, Bob
Priaulx, NBC news producer-director,
who was in Paris from May 3 until his
return to New York at mid-week last
week, said “our troubles in Paris were,
‘how do we get to work this morning? ”

CBC alters production
for Atlantic viewers

The Canadian Broadcasting Corp.
has announced some extensive changes
in its internal production scheduling
and distribution procedures to permit
CBC-TV viewers in Atlantic provinces
to see programs one hour earlier.

Due to time zone differences, Atlan-
tic-provinces viewers have long been see-
ing programs at a later time than view-
ers in others parts of Canada. One per-
sistent complaint through the years has
been the late hour which CBC National
News has been seen by viewers in Mari-
time provinces and Newfoundland. CBC
Nuational News, seen by most Canadians
at 11 p.m. local time, is received in the
Maritimes at midnight and in New-
foundland at 12:30 a.m. local time.

By fall the CBC intends to record or
film many productions prior to broad-
cast, feed the programs by microwave
to CBC’s Halifax, N.S. operations cen-
ter during the night, and release these
programs from the Halifax tape center
to the Atlantic areas one hour earlier
than usual.

Beginning Sept. 15, CBC National
News, which is produced live in Toron-
to. will be seen at 11 p.m.. Atlantic
time and 11:30 p.m. Newfoundland
time. CBC-TV will transmit a second
edition of National News from Toronto
one hour later {11 p.m. EDT) for view-
ers in central Canada.

Colorful '69 Christmas
foreseen in Britain

All British television networks—DBrit-
ish Broadcasting Corp. and Independent
—will be presenting color programs by
the end of 1969, according to Paul
Fox, BBC-1 controler.

Although the official target date is
Nov. 15, 1969, Mr. Fox reckoned this
was an optimistic forecast and com-
mented: “We shall just have to wait
and see whether the target is met, but
we shall certainly have a colorful
Christmas next year.”

BBC intends showing 100 hours of
the Summer Olympic Games from Mex-
ico, both in color and monochrome.
Because of the time lag, live viewing
via satellite will begin around 10 p.m.
and continue till midnight.

Mr. Fox, speaking to the Radio and
TV Retailers Association’s annual meet-
ing, said that the coming months would
bring fierce and challenging competi-
tion from the Independent Television
Authority. The new independents be-
gin operations in August.

It is estimated that there will be be-
tween 500,000 and a million color sets
in British homes by 1971.

Abroad in brief...

FC&B in Scandinavia » Foote, Cone
& Belding has formed a Scandinavian
executive committee to coordinate and
manage the company’s operations in
Scandinavia, Brian F. MacCabe, Chair-
man of FCB’s International Committee,
announced last week. The new commit-
tee consists of the senior executives of
the agency’s Swedish and Danish offices.
Folke Beronius, chairman of FCB’s
Swedish company, with offices in Stock-
holm and Malmo, has been appointed
chairman of the committee, and Erling
Helbech Hansen, chairman of the Dan-
ish company, located in Copenhagen, is
vice chairman,

Champions of law and order = The
Champions, a new British-produced ad-
venture series, will make its debut Sun-
day, June 9 (10-11 p.m. EDT) on the
CTV television network as the summer
replacement for Rowan and Martin's
Laugh-In. Monty Berman, one of the
original co-producers of The Saint, is
producer of the new series.

Sport-Cola in Germany = Canada Dry
Corp. has assigned Ted Bates Werbeg-
esellschaft GmbH, Frankfort, to handle
the introduction of Sport-Cola in Ger-
many. The new product, which claims
to be 99% caffeine-free, was recently
introduced by Bates in Philadelphia,
Boston and San Francisco.
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Threat to viewing
in N.Y. ghettos rises

New York's proposed 110-story
World Trade Center has come under
fire again as a potential disrupter of
television reception.

Leaders of the predominantly Negro
sections or Harlem and Bedford-Stuy-
vesant in New York launched a protest
drive against the twin towers, which they

EQUIPMENT & ENGINEERING

say will cause serious interference in
reception “in certain communities, par-
ticularly ghetto areas of New York City
and Westchester county.”

James Farmer, former national di-
rector of the Congress of Racial Equal-
ity and congressional candidate in Bed-
ford-Stuyvesant, said the World Trade
Center is “another symbol of disregard
for the importance of communicating
with the black peoples of New York
City.” Joining Mr. Farmer on the pro-
test committee are Omar Ahmed, vice

.. x . el

strates the liquid-crystal display

A breakthrough in research on
liquid crystals announced last week
by RCA holds out prospects, the
company said, for the future devel-
opment of pocket-size TV receivers
that can be viewed in bright sunlight
and a range of electronic products
that include a clock with no moving
parts, automobile-dashboard displays
and stock tickers.

By using the substance called
liquid crystals, RCA said, it has de-
veloped a new means of displaying
print, pictures and changing images
on thin, flat surfaces. RCA demon-
strated last week what one company
official called ‘*“very crude proto-
types” of an electronic clock with no
mechanical parts, a small “window”
that can be made transparent or
frosted by the flick of an electric

RCA’s Dr.-Gé'dréé Heilmeier de.mon-

whose image will grow stronger as
the light source becomes brighter.

Liquid crystals may be key to mini-TV sets

switch and a tiny-image display de-
vice that may be the forerunner of
flat-screen television.

Dr. James Hiller, vice president,
RCA Laboratories, said the liquid
crystals are inherently cheap and
their power requirements are ex-
tremely small. He noted that they
lend themselves to use in conjunc-
tion with solid-state and integrated
circuitry.

Liquid crystals, an RCA official
said, are compounds that have the
visible form of liquids (they can be
poured) but the molecular structure
of solid crystals such as quartz and
diamond. He said that the availabili-
ty of the actual products is some
years away, and could not be more
specific on the timetable for their
appearance on the market.
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chairman of the National Conference
on Black Power, and Bishop F. D.
Washington, pastor of Brooklyn's Wash-
ington Temple and assistant state bishop
of Churches of God in Christ.

Current plans are to eventually move
New York City stations’ TV transmit-
ters from the Empire State Building
to the top of the new structure.

Video Center’s new
gear costs $1.5 million

Hollywood Video Center, a one-year-
old color video-tape facility, last week
received delivery of $1.5 million worth
of Norelco and Ampex electronic colot
tape and audio equipment for both
mobile and in-studio use. One of the
major equipment acquisitions is a mo-
bile production unit housed in a 40-foot
air-conditional van. This unit contains
five Norelco Plumbicon PC-70 color
cameras and two Ampex 2000-B high-
band Videotape color recorders with
complete electronic editing capability.

In-studio equipment acquired by Hol-
lywood Video Center, a division of
Western Video Industries Inc., includes
four additional Norelco PC-70 cam-
eras, two additional Ampex 2000-B
high-band recorders and a 24-channel
electrodyne audio console. Also now
installed at the Hollywood-based video-
tape facility are Colortran quartz lights
controlled by a custom-designed elec-
tronic-dimmer board built by Sicodim.

Hollywood Video Center, which be-
gan operations last summer, provides
facilities and services for ABC-TV’s
Operarion: Entertainment series and for
the syndicated Steve Allen Show. The
now cancelled Pat Boone in Hollywood
program also was taped there.

Rohn expands plant

Rohn Manufacturing Co., Peoria, Iil.,
manufacturer of TV and communica-
tion towers, lighting equipment and re-
lated products, is adding 38,000 square
feet of space to its office and production
facilities. According to company Presi-
dent Dwight Rohn, 12,000 square feet
will be used for offices,

Patent case to high court

The U. S, Supreme Court has agreed
to review the patent litigation involving
Zenith Radio Corp., and Hazeltine Ra-
dio Corp. that resulted in a $35 million
judgement in favor of Zenith by a fed-
eral district court, but which was re-
versed by a federal -appeals court last
December (BROADCASTING, Dec. 18,
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1967). The dispute involves patent
rights on the sale of radios, TV sets and
other electronic equipment in Canada,
Britain and Australia,

Spectrum priorities
set by EIA group

Electronic manufacturers, including
those making radio and TV receiving
sets for the public, feel that “radio serv-
ices that can be performed by nonradio
means must give way to those that can

be performed only by radio”.

The statement was made last week
by a special committee of the Electronic
Industries Association in a report to
the President’s Task Force on Telecom-
munications Policy.

Under the heading *“Trade Off Fac-
tors,” the group suggests that broad-
cast networks might trade off direct
broadcasting for the use of cables with
multidrops to low power stations, or
use CATV. Pay TV, it adds, eliminates
the radiated portion of the broadcast
entirely, relying wholly on cables.

As congestion in the radio spectrum

FATES & FORTUNES

develops, the report states, more and
more service will be driven from the
spectrum to cables.

And, as cable TV becomes more wide-
spread, it comments, many UHF sta-
tions may become unnecessary.

The group calls on the federal gov-
ernment to take the lead in establish-
ing telecommunications policy.

Daniel E. Noble, Motorola, was
chairman of the committee. Other mem-
bers were Thomas A. Campobasso,
Collins Radio; Richard P. Gifford, Gen-
eral Electric; James P, Veatch, RCA,
and David R. Hull, EIA. -

BROADCAST ADVERTISING

Robert C. Doran, Ronald R. Kimler,
John J. Saunders and Donald A.
Wright, VP's with Campbell-Ewald Co.,
Detroit, named group VP’s.

Richard N. Parks, with Shulton Inc.
New York, elected senior VP.

Arma E. (Ham) An-
don, VP and director,
special projects de-
partment, Television
Advertising Repre-
sentatives, New York,
named VP-marketing
! and research. He suc-

3 ceeds Robert M. Hoff-
Mo man, who has been
made VP-creative services, Westing-
house Broadcasting Co. (BROADCASTING,
May 27).

Marv Watnick, copy group head with
Richard K. Manoff Inc., New York,
elected VP. Tom Lisker joins agency as
copy group head and VP.

Ron Jacobs, art director, Tatham-
Laird & Kudner, New York, made VP
and executive art director.

Andrew C. Borzner, VP-advertising
merchandising, Prince Matchabelli divi-
sion, Chesebrough-Pond’s, New York,
named VP-marketing, Coty division,
Chas. Pfizer & Co., that city.

James S. Peck, VP of de Garmo,
McCaffery Inc. New York, named
president of Codella Savage Peck Inc.,
that city. James W. Savage named ex-
ecutive VP of agency.

John C. Herklotz, controller for waN-
AM-Tv Chicago, named to new posi-
tion of VP for finance and corporate
planning for Heller Corp., Hollywood-
based radio-TV commercial production
company.

Charles M. Bauer named executive
art director, Young & Rubicam, Chi-
cago.

Marge Flotron, media consultant to
Ford Motor Co. and Helene Curtis,
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joins Barickman & Selders Advertising,
Chicago, as media director.

Lawrence Glovin, director of adver-
tising and public relations for Gillette
Safety Razor Co., Boston, named di-
rector of new product development.
Owen J. Carroll, manager, toiletries di-
vision marketing department, succeeds
Mr. Glovin as director of advertising
and public relations.

Richard P. Davis, director of art, and
Craig E. Deitschmann, radio-television
director, with Caldwell-Van Riper Inc.,
Indianapolis, named VP’s.

James F. Schmidt, creative director
with Kenyon & Eckhardt, Chicago, joins
Mathisson & Associates Inc., Milwau-
kee, as associate creative director.

Patrick J. Kenny, account executive
for CBS-TV, Chicago, named assistant
advertising manager of Alberto-Culver
Co., Melrose Park, Il

Ron Prohaska, salesman with wazs
Summerville, S. C. joins waqz St
George, S. C. as sales manager.

Leon Qlshever, account executive for
Carson / Roberts / Inc., Los Angeles,
named account supervisor.

Frederick P. Berry and John M. Staf-
ford named account supervisors at Leo
Burnett Co., Chicago. Peter M. Husting
and Michael A. Miles named brand
supervisors.

Gene Ackerley, from KCEE Tucson,
Ariz. opens his own agency, Ackerley
Advertising, in Broadway Terrace
Building, 4625 East Broadway, that
city.

Arnold Starr, radio sales executive
with Radio Advertising Representatives
and NBC Radio Spot Sales, both New
York, named senior account executive
for Radio Advertising Bureau, that
city.

Sherman G. Eagan, sales administra-
tion manager with NBC-TV, Chicago,
joins D’Arcy Advertising Co., St. Louis,
as writer-producer in radio-TV depart-

ment.

Pat Shields, in charge of film pro-
duction at Carson/Roberts, Los An-
geles, joins Sandler Film Commercials
there as director.

Ronald S. Ascher, production co-
ordinator at Filmack Studios, Chicago,
named executive producer.

Albert H. Messer, president of Brand
Names Foundation Inc., New York,
resigns. No future plans announced.
H. Ford Perine, treasurer of founda-
tion and president of H. Ford Perine &
Associates Inc., New York, named act-
ing president.

CATV
RADIO

Manufacturers of Precision
i Meteorological Instruments
In Use Arocund the World
TEXAS ELECTRONICE, INC,

i . P.O.BoxTial iR
5529 Redfield Stresl.  Dallas, Texs
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William G. Rhodes,
director of television
for Rollins Inc. (group
owner), Atlanta,
named VP-television.
Lynn Lee Simpson,
director of quality
: control for Rollins’s

- radio and television
LI BT division, named ad-
ministrative assistant to executive VP
of media communications. Ralph Petti,
general sales manager of xGBs Los An-
geles. named manager of Rollins’ Kpay
Santa Monica, Calif.

Wayne R. Hauser, manager of Com-
munity Cablevision Co., Irvine, Calif.,
named VP and general manager of
Newport Beach Cablevision Inc.,, New-
port Beach, Calif. Majority interest in
system is held by Foote, Cone & Beld-
ing and in addition to Newport Beach
system. Mr. Hauser will have manage-
ment responsbilities for all of FC&B's
California systems.

Richard H. Riggs,
president and general
manager of wcIT
Lima, Ohio, elected
president of WKTR-
Tv Kettering-Dayton,
Ohio. Mr. Riggs will
continue as president
of wcrt. H. Paul Bus-
sard, co-owner of
WCIT, assumes position of general man-
ager.

Mr. Riggs

Neal Van Ellis, station manager for
NBC-owned wkyc-tv Cleveland, ap-
pointed station manager for KNBC(Tv)
Los Angeles.

Jay L. Spurgeon, with KCEE-AM-FM
Tucson, Ariz.,, named station manager.

Ted Winter, sales manager of wcss
Amsterdam, N, Y., named station man-
ager at wips Ticonderoga, N. Y. Bill
Pope, program director at wcCss, suc-
ceeds Mr. Winter. Wcss and wiIPS are
Community Service stations.

Robert Mott, chairman of department
of communications and manager of ra-
dio-television services at Washington
State University, Pullman, appointed
executive director of National Educa-
tional Radio division of National As-
sociation of Educational Broadcasters,
Washington. Mr. Mott will succeed
Jerrold Sandler, who plans to leave
NAEB this summer. Mr. Sandler has
accepted initial assignment from Ford
Foundation to work on feasibility study
to develop public radio network project.

PROGRAMING

James L. Hodge Jr., sales manager
of wurac-Tv Nashville, named general

84 (FATES & FORTUNES)

Collins, Peden nominated

Democrat Leroy Collins, for-
mer president of National Asso-
ciation of Broadcasters, governor
of Florida and undersecretary of
commerce, was nominated for re-
tiring Florida Senator George
Smathers’ senate seat last week
in a close decision over Florida
Attorney General Earl Faircloth.
An earlier vote May 7 had not
established a winner and made
necessary last week’s runoff. Mr.
Collins will now face Republican
Congressman Ed Gurney in No-
vember’s election. As of Wednes-
day (May 29) Mr. Collins had
received 401,971 votes, a little
over 50%, to 397,765, or
49.45%, tor Mr. Faircloth.

Katherine Peden, owner of
wnvL Nicholasville and VP of
wHop Hopkinsville, both Ken-
tucky, deteated a field of 12 can-
didates in the Democratic race for
the Senate seat now held by Sen-
ator Thruston B. Morton (R-Ky.).
Miss Peden, the only woman
member of President Johnson’s
riot commission, captured nearly
50% of the vote in the Demo-
cratic primary.

sales manager of 21st Century Produc-
tions, new subsidiary of wrLAC-TV.

Clifford F. Weake, manager, business
development for Hanna-Barbera Pro-
ductions, Hollywood, named VP and
director of marketing for company’s
industrial, educational and commercial
film divisions.

Lee Miller, associate producer of
1968 Tony awards show and co-produc-
er of Jce Capades of 1968, named as-
sociate producer of ABC-TV’s new
Thar's Life series.

Dave Chase, production manager of
wLwcC(Tv) Columbus, Ohio, named
program director of wLwI(Tv) Indian-
apolis. Both are Avco Broadcasting sta-
tions.

David D. Connell, who was execu-
tive producer of Caprain Kangaroo, ap-
pointed executive producer of Chil-
dren’s Television Workshop of National
Educational Television, New York. Mr.
Connell is VP of Ken Synder Enter-
prises. producer of television, industrial
and documentary films.

Edward D. Logue, director of public
service at wsz Boston, joins WHDH-
AM-FM there as assistant program di-
rector.

Ron Erwin, air personality for KGBS
Los Angeles, named program manager.

Clark W. Davis, general manager of
WAJA-TV  Miami, named operations
manager of wWBLG-Tv Lexington, Ky.

Louis A. Potter, production staff
member for National Educational Tele-
vision, New York, named editor of new
monthly series, Black Journal, to pre-
miere June [2 (see page 52). Alvin H.
Perimutter is executive producer.

Bruce Chipman, program director of
wips Ticonderoga, N.Y., assumes same
position with wcss Amsterdam, N. Y.
Bill Barron promoted to program and
production director of wips. Both are
Community Service stations.

NEWS

Charles A. Richards, bureau man-
ager, UPI, Lubbock, Tex., appointed
manager, UPI, Little Rock, Ark.

Lee Neison, news director of wMTw-
Tv Poland Spring, Me., named news
director of wpix(Tv) New York and
anchor man on station's Ten O’'Clock
News program.

Jerry Moring, producer and director,
WHNB-TV West Hartford, Conn., ap-
pointed news director.

Douglas Faigin, Capitol Hill reporter
for U. S, Information Agency, Wash-
ington, named day editor of Radio
News West, regional audio news serv-
ice in Los Angeles. Mr. Faigin suc-
ceeds Andy Park, who joins xkewe Los
Angeles. Robert Kholos joins RNW as
field reporter, replacing Marshall Voigt,
now with KNx Los Angeles. Rick Moore
named operations assistant at RNW,

Carl Holler, assistant news director
of wrwo-Tv Terre Haute, Ind. named
news director, succeeding Paul Hoff-
man, who joins news department of
WTIVT(TV) Tampa-St. Petersburg, Fla.

Alan Walden, news director of WNEW
New York, also named national news
coordinator for Metromedia Radio
group of stations.

Don Murray, wpBJ-Tv Roanoke, Va.,
efected president, Virginia AP Broad-
casters Association; Ambert Dail, woH
Newport News, Va., elected VP,

Bill Henry, with wrLa-Tv Tampa,
elected president of Florida AP Broad-
casters Association,

Manolo Alonso, independent produc-
er-director, named news bureau super-
visor for all-Spanish wxTtv(Tv) Pater-
son. N. I, scheduled to begin broad-
casting in July.

Ken Thomas, with wxyz-Tv Detroit,
named executive news producer.

FANFARE

Morton Slakoff, director of advertis-
ing and sales promotion for NBC Films,
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appointed director of advertising and
sales promotion for Wolper Productions
and Wolper Television Sales, New
York.

Harold . Garb, photo editor for ABC-
TV, Hollywood, appointed supervisor
of photo operations for network’s press
information department, western divi-
sion.

EQUIPMENT & ENGINEERING

Peter W. Orne, chief engineer in
charge of color television at Emerson
Television and Radio Co., Jersey City,
N. J. named director of engineering.
Louis Arma, with Emerson, named
manager of engineering laboratories.

Eli Passin, sales manager of pro-
fessional audio-video division of Har-
vey Radio Co., New York, named
national sales manager of Gotham Au-
dio Corp., that city.

Robert [. Brown, deputy director,
systems application, Communications
Systems Inc., Paramus, N.J., appointed
product business manager, Philips
Broadcast Equipment Corp., that city.

Joseph M. Livesay joins CATV sys-
tems division of Jerrold Electronics
Corp., Philadelphia, as assistant director
of field engineering.

Eli Chezar named sales promotion
manager for Certron Corp., Anaheim,
Calif.

ALLIED FIELDS

Paul Belitz, systems development

coordinator for Bristol-Myers Co., New
York, named head of new data systems
service of American Research Bureau,
that city.

Dr. Walter B. Emery, former legal
assistant to the late FCC Chairman
Paul A. Walker and professor of tele-
vision and radio at Michigan State Uni-
versity, East Lansing, Mich., appointed
professor in College of Social and Be-
havioral Sciences, Ohio State Univer-
sity, Columbus, beginning Oct. 1.

INTERNATIONAL

Cyril Edgar, sales director for Buena
Vista Distribution Co., England, and
Harry Archinal, Latin America super-
visor for Buena Vista International,
both elected VP’s of BVI.

John C. Hierlihy, VP of foreign sales
for Four Star Entertainment Corp.,
named VP of MCP Ltd. and Miss Can-
ada Pageant, Toronto.

Arthur Harnett, news director of
CFRB and ckFM(FM) Toronto, resigns
following nomination for Progressive
Conservative candidate for Toronto
Etobicoke in June 25 federal election.

Witliam W. Holland, president of
William W. Holland Associates Ltd.,
named director of public relations for
Canada, for J. Walter Thompson Co.,
Toronto.

Maurice Stevens, director-camera-
man for The Film-Makers Inc., Chi-
cago, returns to London in July to be-

FOR THE RECORD

come firm’s London-based representa-
tive.

DEATHS

Lenox R. Lohr, 76, president of NBC
from Jan. 1, 1936. to July 12, 1940,
died May 28 in Chicago after suffering
heart attack during dinner at Chicago’s
Museum of Science and Industry. Mr.
Lohr, who also served as a director of
RCA, left broadcasting in 1940 to be-
come president of the museum, position
he held at time of death. Prior to join-
ing NBC Mr. Lohr organized and
guided Chicago Century of Progress Ex-
position in early thirties.

Charles K. Feldman, 63, talent agent
and film producer who founded Famous
Artists Corp., died of cancer May 25 at
his Beverly Hills (Calif.) home. Mr.
Feldman founded Famous Artists in
1932 and sold his interest in 1963 to
Ashley-Steiner Agency, now Ashley-
Famous. He was one of first agents to
represent star, story property and cre-
ative people as package for film pro-
duction. He is survived by his wile,
Clotiide.

Raymond F. Schneider, 62, news ed-
itor of wwsw Pittsburgh, died of heart
attack May 23. He had been with sta-
tion since 1934. He is survived by his
wife, Estelle, and two sons.

Thamas A. Robertson, 71, radio per-
sonality in Washington during 1920’s
and 1930%, died May 22 of cancer, in
Washington. He is survived by his wife,
Mabel, and son.

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING, May
22 through May 28 and based on filings,
authorizations and other actions of the
FCC.

Abbreviations: Ann.~announced. ant.—an-
tenna. aur.—aural. CATV—community an-
tenna television. CH—ecritical hours. CP—
construction permit. D—day. DA—direction-
al antenna. ERP—effective radiated power,
ke—kilocycles. kw—kilowatts. LS—Ilocal sun-
set. mec—megacycles. mod.—modification. N
—night. PSA—presunrise service authority.
SCA—subsidiary communicatiens authoriza-
tion. SH—specified hours. SSA—special serv-
ice authorization. STA—special tem ora:{ly
authorization. trans—transmitter. UHF—ul-
tra _high frequency. U—unlimited hours.
VHF—very high frequency. vis.—visual. w—
watts. *—educational.

New TV stations

APPLICATIONS

Fort Meyers, Fla—Broadcasting-Telecast-
ing Service Inc. Seeks UHF ch. 20 (508-512
mc): ERP 630 kw vis, 63 kw aur. Ant,
height above average terrain 968.6 ft.; ant.
height above ground 995 ft. P.O. address:
Hogan_and Hartson, 815 Connecticut Ave-
nue, Northwest, Washington 20006. Esti-
mated construction cost $992,920; first-year
operatinﬁ cost $257,580. revenue $200,000.
Geographic coordinates 26°¢ 35
lat,; 81° 37’ 53~ west long. Type trans. RCA
TTU-30A. Type ant. RCA TFU-30J, Legal
counsel Hogan and Hartson. Consulting en-
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Jansky and Bailey. Principals:
Thomas F. Mitchell, chairman of board,
Jackson Burgess (each 23.80%), Joseph
Buerry Jr., president William N. Dakos, vice
president (each $.53%) and others. Mr.
Mitchell has no other present business in-
terests indicated. Mr, Buerry was recently
sales manager for WMYR Fort Meyers, Fla.
Willam N. Dakos is doctor and has 10%

gineer

interest in nursing home. Mr. Burgess is
chairman_of board and has 10% interest in
Burgess Vibrocrafters Inc., Grayslake, Il.
Ann, May 24,

. Dubuque, JYowa—Dubuque Communica-~
tions Corp. Seeks UHF ch. 40 (626-632 mc):
ERP 704 kw vis, 141 kw aur. Ant. height
above average terrain 492.75 ft.; ant. height
above ground 491 ft. P.O. address: 762

EDWIN TORNBERG

& COMPANY, INC.

: | Negotiators For The Purchase And Sale Of

: Radio And TV Stations e CATV
Appraisers = Financial Advisors

New York—60 East 42nd St, New York 17, N. Y. « MU 7-4242

West Coast—1357 Jewell Ave., Pacific Grove, Calif. « FR 5-3164
Washington—711 14th St., N.W.. Washington, D.C. « DI 7-853L
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SUMMARY OF BROADCASTING
Compited by BROABCASTING, May 27, 1968
NOT
ON AIR TOTAL ON AIR TOTAL
Licensed CP's ON AIR CP'S Authorized
Commercial AM 4,180 14 4,194* 89 4,283
Commercial FM 1,802 33 1,835 245 2,080
Commercial TV-VHT 496° 9 505 13 518
Commercial TV-UHF 118° 31 148 163 312
Educational FM 332 11 343 35 378
Educational TV-VHF 68 6 74 2 76
Educational TV-UHF 55 27 82 28 110
STATION BOXSCORE
Compiled by FCC, April 30, 1968
COMLAM COM'LFM COM'LTY EDUCFM EDUCTV

Licensed (all on air) 4,178 1,790 614° 326 123
CP's on air (new stations) 10 37 40 11 33
Total on air 4,188! 1,827 653 337 156
CP's not on air (new stations) 88 247 174 37 29
Total authorized stations 4,27¢* 2,074 828* 374 185
Licenses deleted 0 0 0 1 0
CP’s deleted 1 3 1 0 0
* |ncludes two AM's operating with Special Temporary Authorization.
2 Includes three VHF's operating with STA's, and one licensed UHF that is not on the air.

Ramona Street, Dubuque 52001. Estimated
construction cost $650,000; first-year operat-
ing cost $205,000; revenue $215,000. Geo-
graphic coordinates 42¢ 31’ 057 north lat.
40° 370 167 west long. Type trans. RCA
TTU-30A. Type ant. RCA TFU-30J, Legal
counsel Mallych and Bernton; consulting en-
gineer Walter F. Kean. Principals: Gerald
J. and Timothy M. Green, president and vice
president, respectlvei,lz' each 50%). Mr.
Gerald Green owns &, of car dealership.
Mr, Timothy Green is judge, attorney and
director and 1.8% owmer of bank. Ann.
May 27.
FINAL ACTION

Cleveland — Community Telecasters of
" Cleveland Inc, FCC anted UHF ch. 19
(500-506 mc); ERP 572.8 kw vis, 255.3 kw
aur. Ant. height above average terrain 767

ft.; ant. height above ground 658 ft. P.O.
address: 1190 Union Commerce Butlding,
Cleveland. Estimated construction cost

$514,020.45; first-year operating cost $412,495;
revenue $136, Geographic coordinates
41° 21- 197 north lat.; 81° 44 24 west long.
Type trans, RCA TTU-25. Type ant. RC
TFU-27J. Legal counsel Steadman and
Leonard, consulting engineer A. D. Ring and
Assoclates. Principals: Charles W. Steadman,
president (41.25%), Homer H. Marshman,
vice president (31.25%) and John M, Kinsel-
logh, executive vice President (12.5%). Mr
Steadman is attorney and sentor partner
in Washington law firm of Steadman and
Leonard and has numerous business inter-
ests. Mr. Marshman is attorney and is
senior partner with Mr, Mr. Steadman in
Cleveland law firm and has numerous busi-
ness interests, In same action FCC denied
petition by Westchester Corp., llcensee of
WIXY and WDOK-FM, both Cleveland. Ac-
tion May 22.

ACTIONS ON MOTIONS

m Hearing Examiner Charles J. Frederick
on May 23 in San Francisco (Bay Broad:-
cating Co. and Reporter Broadeasting Co.)
TV proceeding, granted motion b{v Bay
Broadcasting Co. and ordered certain cor-
rections to transcript of hearing be made
(Docs. 18678, 16831).

m Hearing Examiner Jay A. Kyle on May
22 in Gainesville, Fla. (Minshall Broadcast-
fng Co. and University City Television
Cable Co.) TV ?roceeding. granted request
by University City and extended time from
May 22 to ay 23 to file reply findings
(Docs. 17609-10).

® Hearing Examiner Chester F. Naumo-
wicz Jr. on May 21 in Patchogue, N. Y.
(Long Island Video Inc., Granik Broadcast-
ing Co.) TV proceeding, having under con-
sideration memorandum opinion and order
by review board, enlarging issues in pro-
ceeding, and by order released May 10
which set procedural dates govemlng course
of hearing. ordered procedures and dates
relating to original issues shall govern
hearing on enlarged issue. provided, that if
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any party believes different arrangements
should be made for enlarged issue they
shall within five days request convening of
further prehearing conference to discuss
matter (Docs. 17889-90).

RULEMAKING ACTION

m FCC denied request for reassignment of
UHF ch. 47 from New Brunswick to Newark,
N. J. Action terminates notice of proposed
rulemaking (Doc. 16784) adopted by FCC
July 20, 1966. Action May 22.

Existing TV stations

FINAL ACTIONS

WBMG(TV) Birmingham, Ala.—Broadcast
Bureau granted CP to change ERP to 1070
kw vis., 214 kw aur., trans. location to 700
£t. north northwest of intersection of Valley
Avenue and Valley View Drive, Birming-
ham, change type trans., ant. structure and
g‘?t, height 1150 ft.,, conditions. Action May

WOWL-TV Florence, Ala.—Broadcast Bu-
reau granted CP to change ERP to 230 kw
vis., 23.3 kw aur., change type trans.; condi-
tion. Action May 24.

WLEX-TV Lexington, Ky,—Broadcast Bu-
reau granted CP to change ERP to 1000 kw
vis., 200 kw aur., change type trans.; condi-
tion. Action May 27.

WDKS-TV Toledo, Ohio—Broadcast Bu-
reau, granted mod. of CP to change ERP
to 524 kw vis,, 78.5 kw aur., trans. location
to 3.5 miles east of Toledo, 0.3¢ miles south
of Cedar Point Road and 0.2 miles east of
Wynn Road, Toledo, change type ant., ant.
structure, increas¢ ant. height to 1010 ft.
and mod. of CP to extend completion date
to Nov. 217.

KVET-TV Austin, Tex.—Broadcast Bureau
granted mod. of CP to crange ERP fo 9.3
kw vis.. 1.85 kw aur. trans. location to on
hill west of trail of Madrones Road near
Austin, change type ant., ant. structure,
ant. height to 1200 ft. and mod. of CP to
extend completion date to Nov. 24.

ACTIONS ON MOTIONS

8 Hearing Examiner David I, Kraushaar
on May 22 In Moline, Ill. (Moline Television
Corp., WQAD-TV, and Community Telecast-
ing Corp.) TV proceeding, examiner having
under consideration petition by Messrs.
Frank P. Schreiber and David Parson for
leave to intervene, ordered under discre-
tionary authority of rule 1.223 intervention
may be fFranted to Mr. Schreiber only, be-
cause his interest and participation as party
in terms of assistind commission in deter-
mining matters in issue which relate to his
own conduet and actlvities have been ade-
quately demonstrated. Mr. Schreiber’s in-
tervention, however, is to be exgressly im-
ited to those matters. Similar showing had
not been made as to Mr. Parson, examiner
said. Examiner's order further stated that

considering tardiness of intervention peti-
tion. Mr. Schreiber may take no pre-trial
depositions or invoke other discovery provi-
sions of commission's rules because of like-
lihood that allowing him to do so would be
disruptive of hearing process (Docs. 17993«
4).

DESIGNATED FOR HEARING

m FCC set for consolidated hearing license
renewal applications of WTVJ(TV) Miami
and WLOS-TV Ashville, N.C., both licensed
to Wometco Enterprises Inc. and applica-
tion for CP of WFGA-TV Jacksonville. Fla.
licensed to Florida-Georgia Television Co.
Action May 22.

New AM stations

FINAL ACTIONS

Northfield, Minn—Northfield Bestg. Co,
Broadeast Bureau granted 1460 ke, 50 kw
D. P.O. address: 182115 Logan Ave. S., Min-
neapolis, Minn, Estimated construction cost
$34,000, first-year operating cost $60,000,
revenue $66.000. Applicants Carroll E, Craw-
ford and Kingsley H, Murphy Jr., equal
artners, are co-owners KOTE Fergus Falls,
Iinn, Action May 21.

OTHER ACTIONS

m Review board on May 24 in Mt. Carmel,
Pa., AM broadcast proceeding, Docs. 17411-
12. board members Berkemeyer, Nelson and
Pincock adopted memorandum opinion and
order denying petition to dismiss or in
alternative to remand for further proceed-
ings filed March 27 by K H Radio Co.

® Review Board. on May 27 in Clifton
Forge, Va., AM broadcast proceeding, Docs.
17945-46 dismissed petition for review of
adverse ruling filed on March 21 by Chief,
Broadcast Bureau.

ACTIONS ON MOTIONS

® Chief Hearing Examiner James D. Cun-
ningham on May 20 in Bishop, Calif. (East-
ern California Broadcasting Corp.) pro-
ceeding, designated Hearing Examiner Isa-
dore A, Honig to serve as presiding officer,
scheduled prehearing conference for July
11, and hearing for July 31 (Doec. 18188).

m Chief Hearing Examiner James D. Cuh-
ningham on May 20 in banon, Tenn.
(Vernon Broadeasting Co.) AM proceeding,
designated Hearing Examiner Basil a
Cooper to serve as presiding officer, sched-
uled prehearing conference for July 3, and
hearing for July 30 (Doc. 18178).

m Chief Hearing Examiner James D. Cun-
ningham on May Hartsville, and
Florence. both South Carolina (Community
Broadcasting Co. of Hartsville and Eastern
Carolina Broadcasters Inc.) AM proceeding.
designated Hearing Examiner Basil b
Cooper to serve as presiding officer and
scheduled prehearing conference for July
10 and hearing for July 22 (Docs. 18198-9).

®» Office of Opinions and Review on May
23 in Jacksonville and Aurora. both North
Carolina (Brown Broadcasting Co. and Dixie
Broadcasting Corp.) AM proceeding, granted
request by Brown Broadcasting Co. and ex-
tended time to May 27 to file réply to
Onslow Broadcasting Corp.'s opposition to
petition to amend (Docs. 16465-6).

m Office of Opinions and Review on Ma
24 in Smithfield and Newport News, bot
Virginia. (The Tidewater Broadcasting Co.
and Edwin R. Fischer) AM proceeding,
granted request by Broadcast Bureau, and
extended time to and including June 14, In
which to file replies to Tidewater Broadcast-
ing petftion for rehearing, motion for stay,
and petition for leave to amend application
(Docs. 13243, 13248).

Existing AM stations

FINAL ACTIONS

KFWB Los Angeles—Broadcast Bureau
granted CP to install new type trans. at
main trans. location to be operated en 980
ke, 5 kw, as alternate main trans. Aection
May 27.

WHOO Orlando, Fla.—Broadcast Bureau
granted CP to increase nighttime MEOV.
Action May 27.

WKZO Kalamazoo, Mich.—Broadcast Bu-
reau granted mod. of license to change
from 590 kc. 5 kw U to 590 kc, 5 kw, DA~
N, U. Action May 24.

KUKU Willow Springs, Mo.—Broadcast
Bureau granted CP to install new type
trans. at main trans. location to be operated
on 1330 ke, 250 w, for auxiliary purposes
only. Action May 24. .

KFLN Baker, Mont—Broadcast Bureau
granted mod. of license covering change in
name to Empire Broadcasting Corp. Action
May 27.

WKYK Burnsville, N. C.—Broadcast Bu-
reau granted CP to change ant.-trans. and
studio location to approximately 100 ft,
North of highway 19E, 0.65 mile east of
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PROFESSIONAL CARDS

JANSKY & BAILEY
Consulting Engineers
1812 K St., N.W.
Wash., D.C. 20006
Member AFCCE

296-6400

JAMES C, McNARY
Consulting Engineer

National Press Bldg.
Wash., D. C. 20004
Telephone District 7-1205
Member AFCCE

~Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Montclair, N.). 07043
Phone: (201) 746-3000
Member AFPCCE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION

527 Munsey Bidg.
783-0111
Washington, D, C. 20004
AMombder AFCOR

COMMERCIAL RADIO
EQUIPMENT CO.
Everett 1. Dillard, Gen. Mgr.
Edward F. Lorentz, Chief Engr.
RUDENTIAL BLDG,

9
WASHINGTON, D. C. 20005
Member AFCCE

A. D. Ring & Associates

42 Years' Experience in Radio
Engineering
1710 H St., N.W. 298-6350
WASHINGTON, D, C. 20006
Member AFOCR

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Wagmer Bidg. National 8-7757

Washington, D. C. 20004

Member AFOCH

Lohnes & Culver

Munsey Building  District 7-8215
Washington, D. C. 20005

Member AFCCE

KEAR & KENNEDY

1302 18th St.,, N.W. Hudson 3-9000
WASHINGTON, D. C. 20006

Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS, TEXAS 75209
(214) 631-8360
Member AFCOE

GUY C. HUTCHESON
817 CRestview 4-872)
P. 0. Box 808
1100 W, Abram
Arlington, Texas 76010

SILLIMAN, MOFFET
& KOWALSKI
711 14th St., N.W.

Republic 7-6646

Washingten, D, C. 20005

Member AFCCR

GEO. P. ADAIR ENG. CO.

CONSULTING ENGINEERS
Radio-Television

Camarvn | cuthons- Elactreaiss
2029 K St N.W.,, 4th Floor
Wuhlnlton. D. C. 20006
Tolcphonc (202) 223-4664

KEAN, SKLOM & STEPHENS
CONSULTING RADILO ENGINEERS
19 E. Quincy Street
Riverside, 1llinois 60546
(A Chicago Subuwrb)

Phene 312-447-2401

HAMMETT & EDISON
CONSULTING ENGINEERS

Radio & Televisien
Box 68, international Alrport
San Francleco, Californla 94128
1415} 5208

2!

JOHN B. HEFFELFINGER

9208 Wyeming Pl. Hiland 4-7010

S e AFOUB Meomber AFCOB Membder AFOCE KANSAS CITY, MISSOURI &4114
VIR N. JAMES

JULES COHEN CARL E. SMITH Cons e A. E. Towne Assocs., Inc.

& ASSOCIATES CONSULTING RADIO ENGINEERS e

Suite 716, Assoclations Bldg.
1145 19th St., N.W., 659-3707
Washingten, D, C. 20036
Momber AFCOB

8200 Snowvlile Road

Cleveland, Ohio 4414)

Phene: 216-526-4385
Member AFOCE

Application and Field
345 Colorado Blvd.
Phone: (Arsa Code 303) 333-5562
TWX 910-931-0514
DENVER, COLORADO
Meoember AFCOB

Inoering

TELEVISION snd RADIO
ENGINEERING CONSULTANTS

727 industrial Road
San Carles, Callfornls 94070
(415) 592-139%4

PETE JOHNSON
& Associates

CONSULTING am-fm-tv ENGINEERS

P.O. Box 4318 304-925-628)
Charleston, West Virginia

MERL SAXON

CONSULTING RADIO ENGINEER
622 Hoskins Strest
Lutkin, Texas 75901
634-9558 @2-2821

WILLIAM B. CARR
CONSULTING ENGINEERS
Walker Bidg., 4028 Dafey
Fort Worth, Texas
AT 4-9311
Member APCCOR

RAYMOND K. ROHRER
Consulting Radio Engineers
317 Wyatt Bldg.
Washington, D. C. 20005

Phone: 347-9051
Membder AFOCER

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49034
Phone: 5E7—278-6733

JOHN H. MULLANEY
and ASSOCIATES
Suite

n,
1150 Conmcticut Ave., N.W.
Washington, D. C. 20036

Phone 202-223-1180
Member AFOOE

ROSNER TELEVISION

SYSTEMS
ENGINEERS CONTRACTORS
120 E. 56 St. 29 South Mall
New York Plainview

N. Y. 10022 N. Y. 11803

Serving The SOUTHEAST
FREDERICK A, SMITH, P.E.
Consulting Engineer
§ Exchange St.
Charleston, S. C. 29401
A/C 803 7234775

| Service Directory

- |

—— —

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS
M-FM-TV
103 5, Market St.,
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERYICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.

Cambridge, Mass. 02138
Phone (617) §76-2810

FRANK A. ZOELLER
TELEVISION SYSTEMS
CONSULTANT
20 Years Experience
Box 366 « San Carlos, Cal. $1470
(415) 5931751

TERRELL W. KIRKSEY
Consulting Engineer

5210 Avenue F
Austin, Texas 78751
(512) 454-7014

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 100,000* Readers
—among them, the decision-mak-
ing station owners and manag-
ers, chief engineers and techai-
cians—applicants for am, fm, ¢v
and h:;rmllo facllitles.

*ARB Continuing Readership Study

contact
BROADCASTING MAGAZINE
1735 DeSales St, N.W.
Washington, D. C. 20036
for availabilities
Phone: (202) 638-1022
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highway 197. Burnsville. Action May 24.

= Broadcast Bureau granted renewal of
licenses for following stations and co-pend-
ing auxiliaries; KAGE Winona, Minn,;
KANA Anaconda, Mont. and, KASM Albany,
Minn. Action May 24.

ACTIONS ON MOTIONS

® Hearing Examiner H. Gifford Irion on
May 20 in Media, Pa. (Brandywine-Main
Line Radio _Inc., renewal of licenses of
WXUR-AM-FM). Granted in part motion by
Greater Philadelphia Council of Churches
et al., (Intervenors) for production of docu-
ments and tape recordings, and ordered
that where documents have been reguested
and WXUR proposes to put themn in evi-
dence through its own witnesses, examiner
will require only that such documents be
available for inspection by other counsel
within 48 hours prior to date on which they
are offered in evidence. Examiner said con-
sidering fact that very complete record has
been made under issues he was constrained
to urge in strongest terms that all parties
show forbearance in trying to adduce more
evidence which will be actually cumulative
in nature (Doe. 17141),

m Hearing Examiner Jay A, Kyle on May
27 in_Jacksonville, Fla. (Mel-Lin Inc.
[(WOBS1) AM proceeding. granted request
by Mel-Lin Inc. and continued hearing
%Ee‘ld)uled for May 24 to June 11 (Doc.

74).

FINES

WFTL Ft. Lauderdale, Fla,—Broadcast Bu-
reau by letter notifed WFTL that it has
ineurred apparent forfeiture liability of $200
for violations of rules, including failure to
provide data concerning equipment per-
formance measurements. Action May 24.

WSLB Ogdensburg, N.Y.—Broadcast Bu-
reau by letter notified WSLB that it has
incurred apparent forfeiture liability of
$200 for viclations of rules, including failure
to have available at time of inspection data
required concerning proof of performance
measurements made within yearly inter-
vals. Action May 24.

RULEMAKING PETITIONS

KUTY Palmdale, Calif—Requests institu-
tion of rulemaking so as to assign ch. 244
to Lancaster, Calif. Ann. May 24.

WIOO Carlisle, Pa.—Requests amendment
of table of assignments to assign ch. 228
to Carlisle, Pa. Ann. May 24.

WKCY Harrisonburg, Va.—Requests fnsti-
tution of rulemaking proceedings looking
toward assighment of ch. 282 to Harrison-
burg. Ann. May 24.

CALL LETTER APPLICATIONS

= WJPB, Opportunity Broadcasters Inc.,
Kissimmee. Fla. Requests WIKS.

®m Ava Radio Associates, Ava, Mo. Re-
quests KSOA.

= Santiam Broadcasters Inc,, Sweet Home,
Ore. Requests KFIR.

= Midland Valley Investment Co.. Langley,
$.C. Requests WBVS.

CALL LETTER ACTIONS

m Andy Valley Broadeasting System Inc.,
Auburn, Me. Granted WPNOQ.

® WUNS, Wireline Radio Inc., Lewisburg,
Pa. Granted WUDO,

PRESUNRISE SERVICE AUTHORITY

® Pursuant to Sec. 73.99 of rules until fur-
ther notice, following AM stations have been
granted by Broadcast Bureau pre-sunrise
service authority from 6:00 a.m. local time
or sunrise at given station, whichever is
later, to sunrise times specified in instru-
ment of authorization, with daytime ant.
system and with power as shown: KTTT
(modified) Columbus, Neb., 53 w, and
WMAD (revised) Madison, Wis. 500 w.

® Broadcast Bureau granted temporary
pre-sunrise operation pending final outcome
of ABS v. USA and FCC (Case No. 31835,
U.S. Court of Appeals, Second Circuit):
WIBA Madison, Wis,, 1150 w and WHEC
Rochester, N.Y., 1340 w.

New FM stations

APPLICATION

Jeffersonville, Ind.—Wireless of Indiana.
Seeks 95.7 mec. ch. 239, 50 kw. Ant. height
above average terrain 320 ft. P.O. address
Box 672, Jeffersonville 47130. Estimated con-
struction cost $49,992; first-year operating
cost $19,044; revenue $24,000. Principals:
Charles N. Cutler, president, Warren Ven-
tress, treasurer and George S. Cutler, secre-
tary (each 3315%). Mr. Cutler is chief en-
gineer for WIMT Louisville, Ky. Mr, Ven-
tress is chief engineer for WVCM Carroll-
ton, Ky. Mr. George Cutler has no other
business interests indicated. Ann. May 24,

FINAL ACTIONS

Angola, Ind.—James A. Chase. Broadcast
Bureau granted 100.1 me, ch. 261, 3 kw.
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Ant. height above average terrain 210 ft,
P. O. address: 400 Norih Martha Street,
Angola 46703. Estimated construction cost
$4,952; ﬁrst-gar operating cost $30,000; reve~
nue $40.000. Principals: James A. Chase, sole
owner. Mr. Chase is sole owner of two-way
radio and motion picture equipment sales
and service company. Action May 21.

Slidell, La.—Faulkner Ragdio In¢. Broad-
cast Bureau granted 1053 me, channel
287, 27 kw. Ant. height above average
terrain 123 ft. P.O. address: ¢/o Robert M.
Thorburn, Box 59, Carrollton, Ga. 30117.
Estimated construction cost $44,516; first-
yvear operating cost $40,000; revenue $45,000.
Principals: James H, Faulkner (75.38%),
Robert M. Thorburn (15.38%), James H.
Faulkner Jr. and Henry Wade Faulkner
(each 4.62%). James Faulkner is owner of
newspaper in Bay Minette, Ala, Mr. Thor-
burn is executive with Fauikner Radio,
James Faulkner Jr. is associated with his
father's newspaper. Henry Faulkner is stu-
dent. Faulkner Radio is_licensee of WBCA
and WWSM(FM) both Bay Minette, Ala,
and WLBB and WBTR-FM, both Carrollton,
Ga., and also has applications pending for
new FM in Auburn and AM in Opelika,
Ala. Ann. May 23.

OTHER ACTION

® Review board in Waco, Tex., FM
broadcast proceeding, Docs. 17939-41, granted
petition to dismiss and for approval of
agreement filed April 1 by KWTX Broad-
casting Co., and Morbro Inc.; approved
agreement; dismissed application of Morbro
lnc. with prejudice; granted application of
KWTX Broadcasting Co., and terminated
proceeding. Action May 24,

ACTIONS ON MOTIONS

= Chief Hearing Examiner James D. Cun-
ningham on May 22 in Reno, (Brian E.
Cobb) FM proceeding, continued heéaring
from June 12 to September 4 (Doc. 18135).

m Chief Hearing Examiner James D. Cun-
ningham on May 27 in Fresno, Calif. (Ra-
dio KYNO Ine, and International Radio
Inc.) FM proceeding designated Hearing
Examiner Elizabeth C. Smith to serve as
presiding officer, and scheduled prehearing
conference for July 18, and hearing for
July 31 (Docs. 18202-3). And in London, Ky.
{H. & . Broadcasting Co. and YLondon
Broadcasting Co.) FM preceeding, desig-
nated Hearing Examiner Jay A. Kyle
serve as presiding officer, and scheduled
prehearing conference for July 10, and
hearing for July 25 (Does. 18200-1).

® Hearing Examinér Isadore A, Honig on
May 23 in New Orleans, (Americana Broad-
casting Corp., and Loyola University) FM
proceeding, granted joint motion by ap-
plicants, and ordered transcript corrected
in accordance with various changes pro-
posed in motion (Docs. 17607-8).

®m Hearing Examiner Elizabeth C, Smith
on May 21 in Tampa, Fla. (WLCY Inc. and
Rust Craft Broadcasting Co.) FM proceed-
ing, granted petition by Broadcast Bureau
and continued furiher hearing from May 22
to June 5 (Does. 17943-4).

Existing FM stations

FINAL ACTIONS

WIHS(FM) Middletown, Conn,—Broadcast
Bureau granted CP to replace expired per-
mit for new FM station; condition. Action
May 24.

WORX-FM Madison, Ind.—Broadcast Bu-
reau granted request for SCA on sub-car-
rier frequenctes of 19 ke and 67 ke. Action
May 27.

KNIR-FM New Iberia, La.—Broadcast Bu-
reau granted mod. of CP to change type
trans., type ant., and to make changes in
ant. system, change ERP to 50 kw, and ant.
height to 130 ft., condition, Action May 21.

*WFUV(FM) New York—Broadecast Bu-
reau granted mod. of CP to extend comple-
tion date to Sept. 1. Action May 16,

WNYC-FM New York—Broadeast Bureau
granted license to install alternate main
trans. Action May 24,

WMVO-FM Mount Vernon, Ohio—Broad-
cast Bureau granted remote control, in-
stall new type transmitter, ERP 20 kw. Ac-
tion May 24.

WKBN-FM Youngstown, Ohio—Broadcast
Bureau granted mod. of CP to extend com-
pletion date to Aug. 13. Action May 24.

WFEM(FM) Ellwood City, Pa.—Broadcast
Bureau granted mod. of CP to change studio
location to 226-5th Street, change type
trans. and type ant. Action May 22,

KVET-FM Austin, Tex. — Broadcast Bu-
reau granted med. of CP to change ant.-
trans. location to hill west of trail of Ma-
drones Road, near Austin, change ant, sys-
tem, ERP 41 Kw, ant. height 1,200 ft. Action
May 22.

WAPL-FM Appleton, Wis,—Broadcast Bu-
reau granted CP to change ant.-trans. loca-

tion to 103 West College Avenue. change
type trans., and make changes in ant. sys-
tem, change ant. height to 210 feet. Action
May 22,

B Broadcast Bureau granted licenses cov-
ering following new stations: WERH-FM
Hamilton. Ala.; *WREK(FM) Atlanta;
WSTK(FM) Woodstock, Ill.:.  KFJB-FM
Marshalltown, lowa; WVCM(FM) Carroll-
ton, Ky.; WAIN-FM Columbia, Ky, WRKD-
FM Rockland. Me.; WTVL-FM, Waterville,
Me.;: *WCAL-FM Northfield, Minn.; *WCWS
(FM) specify tyvpe trans., Wooster, Ohio and
*WKPS(FM) New Wilmington, Pa. Action
May 24.

= Broadcast Bureau granted mod. of CP's
to extend completion dates for the follow-
ing stations: WFMH-FM Cullman, Ala. to
Nov. 8, WW Naugatuck, Conn. to Dec.
11; WQXM(FM) Clearwater, Fla. to Sept.
7, WMYR-FM Fort Myers, Fla. to July 15;
WAFB-FM Baton Rouge, to Oct. 15; WIST
Charlotte, N. C. to June 30 and KPUL-FM
Pullman, Wash, to Aug. 1. Action May 27.

m Broadeast Bureau granted licenses cov-
ering changes in following stations: KENT
Prescott, Ariz.; KBCA( ) Los Angeles;
*KERS(FM) Sacramento, Calif.; KABL-FM
San Francisco: WLOQ(FM) Winter Park,
Fla.; WRSW-FM Warsaw, Ind.. WHOP-FM
Hopkinsville, Ky.; WQRS-FM  Detroit;
WHFM(FM) Rochester, N. Y.;: WSMJ(FM)
Middletown, OChio; *KWAX(FM) Eugene,
QOre.; WSPA-FM Spartanburg, S. C.; EC
Waxahachie, Tex.;, WEZR(FM) Manassas,
Va.; KING-FM Seattle; KXLY-FM Spokane,
Wash.; WKWK-FM Wheeling, W, Va., specify
type trans. Actions May 24.

FINE

WTAB-FM Tabor City, N. C.—Broadcast
Bureau by letter of May 24 notified WTAB-
FM it has incurred apparent forfeiture
liability of $200 for violations of rules. in-
cluding failure to provide data concerning
equipment performance measurements.

CALL LETTER APPLICATIONS

u WAEZ(FM), WOCN Broadeasteyrs, Miami
Beach, Fla. Requests WOCN-FM.,

® Tuscarawas Broadcasting Co., New Phil+
adelphia, Ohio. Requests WNPQ(FM).

CALL LETTER ACTIONS

= KMBY-FM, Johnston Broadcasting Co.,
Montergly. Calif. Granted KWAV(FM).

= KATN-FM, Treasure Valley Broadcast-
ing Co,, Boise, Idaho, Granted KBBK-FM,

® *WNTU( ), Northern Illincis Univer-
sity, DeKalb, Ill. Granted *WNIU-FM.

= Midland Broadcasters Inc., Topeka, Kan.
Granted KEWI-FM,

2 WAAB-FM, WAAB
Mass. Granted WAAF(FM).

® WCRQ(FM)_  Radioc Rhode Island Inc.,
Providence, R. I. Granted WLKW-FM.

= KMAP(FM), Commerce Broadcasting
Corp., Dallas. Granted KXXK(FM)

® KGME-FM, KELA Corp.,
Wash. Granted KELA-FM.

Inc., Worcester,

Cfentralia.

Translators

ACTIONS

California Oregon Radio Co., Orleans,
Calif.—Broadcast Bureau granted CP for
new VHF TV translator station to serve
Orleans, operating on ch, 11, by rebroad-
castinf KIEM-TV, ch. 3, Eureka. Action
May 21,

Riverside TV Inc., Ahsahka, Idaho—
Broadcast Bureau granted CP for new VHF
TV translator station to serve Ahsahka, op-
erating on ch. 13, by rebroadcasting KREM-
TV, ch. 2, Spokane, Wash, Action May 21.

Mineral Television District Number One
Hawthorne, Nev.—Broadecast Bureau grante&
CP for new UHF TV translator station to
serve Babbitt, operating on ch. 78, by re-
broadeasting KTVN(TV), ch, 2, Reno. Ac-~
tion May 23.

Rudspeth county Farm Bureau, Dell City,
Tex.—Broadcast Bureau granted CP for new
VHF TV translator station to serve Dell
City, operating on_ch. 11, by rebroadcasting
KROD-TV, ch. 4, El Paso. And granted CP
for a new VHF TV translator station to
serve Dell City. operating on ch. 5, by re«
broadeasting KTSM-TV, ch. 9, also El Paso.
Action May 23.

K71AU University of Utah Campu$ and
Salt Lake City—Broadcast Bureau granted
license covering UHF TV translator station,
condition. Action May 22.

K08GG Laurier, wWash.—Broadcast Bureau
granted CP to change frequency of VHF
TV translator station to ch. 8, (180-186 me)
and to change type trans. Action May 17,

Trans-Tel Co., Cosmpolis, Wash.—Broad-
cast Bureau granted CP's for new UHF TV
translator stations to serve Aberdeen,
Hoquiam, Montésano and Central Park, op-
erating on ch. 79, by rebroadecasting KTRO-

(Continued on page 75)
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Broadeasting

Payabie In advance. Checks & Money Order only.
o SITUATIONS WANTED 25¢ per word—$2.00 minimum. *
e APPLICANTS: If tapes or films are submitted please send $1.00
for each package to cover handling charge. Forward remittance
separately. All transcriptions, photos etc, addressed to box

numbers are sent at owner's risk. BROADCASTING expressly C
re?udlates any liability or responsibility for their custody or °
return.

e HELP WANTED 30¢ per word—$2.00 minimum.

CLASSIFIED ADVERTISING |

DEADLINE: Monday Preceding Publication Dats

OISPLAY ads $25.00 per inch.—STATIONS FOR SALE, WANTED TO

BUY STATIONS, EMPLOYMENT AGENCIES, and BUSINESS OPPOR-

TUNITY advertising require display space. 5” or over billed at

run-of-book rate. Agency commission only on display space.

All other classificatiens 35¢ per word—$4.00 minimum.

No charge for blind box number.

e Address replies: c¢/o BROADCASTING, 1735 DeSales St, N.W.
Washington, D. C. 20

036

RADIO

Sales—(cont’d)

Sales—(Cont’d)

Help Wanted—Management

We need a good manager for a Missouri radic
station. lst phone would be helpful. Send
all details to Box E-318, BROADCASTING.

Growing radle group needs ambitious man-
ager who can work with figures, sell him-
self and motivate salesmen, and develop
solid programin to fit the community;
beat the competition. It's that simple—and
that tough. All replies confidential. Box F-1.
BROADCASTING.

We own an aggressive AM station in west-
ern Massachusetts. Eight months ago, we
premiered our separately programed FM
station. With heavy Fromotional efforts, the
FM showed up well in two separate ratings.
Without a salesman we picked up more
than $15.000 in sales covering the first seven
months. We've made money every month
and we feel a strong salesman could make
a fqod living, growing with our FM. We're
willing to invest $150 a week as a starter to
prove it. Write Box F-6, BROADCASTING.

Salesman wanted. Take over established
accounts. Could work iInto management.
Guarantee and commission. KCHA, Charles
City, Iowa.

Outstanding C&W station needs
salesman. Good Ilist. Contact
KVOC, Casper. Wyoming.

Adventuresome? ChallenginF opportunity.
North Carolina's seventh oldest broadcast
medium. Good salary, liberal commission.
Needed: Self-starter, able, ambitious. Give
us background. Hear our specifies on eom-
pletely new format, guaranteed saleable...
first in industry . . . mid-Carolina’s_finest
hunting, fresh and salt water fishing. WFTC,
Box 608, Kinston, N, C.

Challenging and rewarding opportunity for
an aggressive and creative salesman. Salary
plus commission. Must desire to earn five
figure income. Send full details, including
experiences, past earnings, and references
to Sales Manager, WIRL Radlo, Peoria, Il-
linois. All applications will be treated con-
fidentially.

roductive
id King,

Group owner seeks manager who is 99%
salesman. Man selected will have opportu-
nity at ownership and to become group V-P.
Applicant must make self avallable for in-
terview. Box F-25, BROADCASTING.

$15,000-$20,000 and fringes to start. An un-
usual opportunity for a seasoned broad-
caster to make it with a progressive large
market radio operation in the mid-west.
Must be 30-40 with a solid background in
programing, successful sales and sales man-
agement record with capacity for top man-
afement. Send all information and if eligi-
ble you will be brought in for a personal
interview. Hurry. Box F-51, BROADCAST-

»

Florida or New York . . . the Erway Broad-
casting Corp. has openings in New York for
general manager—salesman and announcers.
In Sebring, Florida. we need salesmanager
and or C&W salesman. . . . Contact Mr.
2E71:1\.;ay, WGMF, Watkins Glen . . . 607-535-

Sales

Great opportunity for radio station account
executive. Major market in midwest. Excel~
lent working conditions. Earnings unlimited
for an experienced time salesman. Write
Box E-275, BROADCASTING.

Callfornia central coast. Fast growing AM
statlon needs young, experienced, persua-
sive, time salesman in Santa Maria, a great
?laee to live. Population 50,000. Send educa-
ion and sales experience summary. Box E-
282, BROADCASTING.

WABX stereo Detroit seeks strong sales
leadership. Box F-9, BROADCASTING.

Experienced salesman wanted Florida sta-
tlon with room for advancement send com-
plete background information. Box F-38,
BROADCASTING.

We are a multi-million dollar link in a very
big chain. We have an opening for an ac-
count executive, If you are sharp, we want
to hear from you. P.S. We do like men
from small markets. Golden opportunity.
Drop a brief note to Box F-42, BROAD-
CASTING.

Self-starter salesman. Creative. Must have a
good track record. Top-rated Rocky Mtn
radio station. Box F-61, BROADCASTING.

e——
[—

SORRY FOR THE INTRUSION

. .. but if you find replies to a
BROADCASTING classified cluttered
with “sales talk” from competitors,
just consider the source, They're
using us for the same reason you
are . . . huild a business, find a
better joh, fill a vacancy, buy or sell
something. That's why BROADCAST-
ING Classified section is THE mar-
ketplace for everyhody and every-
thing in broadcasting.

A great opportunity awaits in northeastern
South Carolina. Aggressive 5 kw contem-
porary music statlon with application for
10 kw has opening for young, energetic
salesman, Join ou.ruor anization which is
rated #1. Near Myrtle ;
ket, bft area has great potential for right
man. Enjoy hunting and fishing. Send com-
lete resume, Including sales history, photo
if available) to WKYB, P.O. Box 1000.
Hemingway, S. C. 29554.

Minneapolis-St. Paul. Need proved promo-
tional salesman at once. Earn $400 to S$5300
per week for the summer months working
in America’s most beautiful area selling the
nation's most successful merchandising pro-
gram, Community Club Awards, for one of
the finest radio operations in the country.
WPBC AM-FM-Stereo. What_ more could
you want! Call Bill Stewart, 612-869-7503.

each. A small mar-

One salesman, must be hard worker, honest,
reliable, sincere. Good account lJist. Liraw
lus commission. Write, Gayle Lee, Mgy,
BIX, Box 1608, Muskogee, Oklahoma
74401.

Time salesman wanted In progressivel
fowln market. 500 watt AM-3000 watt FN.E
Mpply n writing to: Mr. Fred Korte, Sales

anager, 1150 Morris Road, Lapeer, Michi-
gan.

Nation’s leading broadcast school with 26
offices throughout the country is looking for
ood student counselors. Income ranges
om $15M to $40M annually. One position
available in each of the following cities:
Birmingham, Alabama; Hartford, Houston,
Jacksonvllle, Los An%e]es, Madison, Minne-
apolis, Phoenix, Pittsburgh, Portland, Kan-
sas City, Baltimore, Seattle and Washington,
D. C. de{)th broadcast experience re-
quired. Applicants must be married and
over 25, Send resume with photo to: Wm.
Anderson. President, Box 18008, San Fran-
cisco 94118.

Announcers

Wanted—hip Negro personality for fulltime
contemporary station in south. Must be R&B
oriented and able to “talk that talk”—city
is wide-open for the right man. Send tape,
photo and resume to Box D-358, BROAD-
CASTING.

Two Intelligent, mature personalities needed
to bolster rising ratings at Pennsylvania
medium market station. Toulgh competition
with rockers demands experience, imagina-
tion, and ability. Salary will depend on
ualifications. Send tape and resume to Box
120, BROADCASTING.

Looking for personality afternoon dj. MOR
format in the midwest. Must be experienced.
Send resume, tape & photo to Box E-232,
BROADCASTING.

Conversation personalities needed for New
England conversation station. News back-
ground helpful. Salary open according to
abllity, Send tape, background, sala re=
quirements first response. Box -262,
BROADCASTING.

Staft announcer-play-by-plaf sportscaster.
$550 per month. Excellent Blue Cross plan.
Most_beautiful climate and city in Rockies,
Equal opportunity loyer. Send tape and
resume to Box E-274, BROADCASTING.

Announcer—must be experienced and capa-
ble, MOR. Quality large small market radio
station in South Carolina land of lakes and
mountains, major university. You've got to
be good. Salary $100-$120 weekly depending
on your ability, plus excellent fringe bene-
fits, 44-hour work week. Send photo, audi-
tion tape, complete personal and profession-
al data. Material will be returned. Interview
?It*l Gour expense. Box E-293, BROADCAST-

Radle announcer for large small market
station in South Carolina. Looking for a pro
and will pay top dollar for right man. Send
audition tape, photo, complete data in con-
fidence. Box F-5, BROADCASTING.

Personality dj. If you are a top personality
dj. can run a tight moving show, if you
know when to talk and have something
entertaining to say and know when to keep
quiet, this is your opportunity to break
into the L.A. Market. A top station in the
Los Angeles metro suburban area I$ search-
ing, Send tape and credits to Box F-30,
BROADCASTING.

First-class. Upper midwest, regional. Per-
manent, immediate. All details, require-
ments st letter please. Box F-32, BROAD-
CASTING.

“Swingin” Negro personality for "swlngin"
R&B full-time Ohio station. He will ‘‘go"
if he's a "ecat,” Tape, photo, resume. Box
F-65. BROADCASTING.

Excellent opportunity for experienced an-
nouncer in well-accepted station in north-
eastern North Dakota. Box F-72, BROAD-
CASTING.
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Announcers—(Cont'd)

Help Wanted—Announcers

NEWS

First phone. Good voice and production.
Michigan, Number one MOR in medium
market., Box F-74, BROADCASTING.

Immediate full-time announcer ogen.l.nﬁ at
AM/FM Seattle combo with TV CP whe
it's happening in Christian radio! 5 kw
daytimer is traditional religious format.
240 kw FM (blg%:st north of Frisco) running
adult/popular stereo MOR_ with one sixty
second mini-message per hour. Send tape
and resume to KBIQ, Seattle 98133,

Alaska’s largest market, $800 to start. City
over 100,000, Good music AM-FM-TV, Pro-
duction work, news board shift, Experi-
enced, mature voices only, Quality sound.
Immediate consideration. Airmalil tape, pic-
ture, experience and references to Ken
Flynn, KHAR, Pouch 7-018, Anchorage,
Alaska 99501,

5 KW daytimer offering nearly $8,000 to
right morning man. Must be polished pro-
fessional with alive MOR style, Immediate!
Q. P. Coleman, KOLY, Mobridge, S.D.

Continued

Opening new radio station on clear channel
within 40 miles of St. Louis. All new equip-
ment and studios, We need two announcers,
with 1st phone and an announcer-salesman
with 1st phone, Get in on ground floor with
a good salary. Send details to Pinkney B.
Cole, Box C, Houston, Missourl,

Many program people in radio don’'t under-
stand the significance of billing $325,000 a
year. What it means to you Is the best in
equipment inciuding moblile units . . . both
ground and air . .. three teletypes, weather-
radar, the latest sound equipment and ultra-
modern working conditions. Most impor-
tantly, it means the abllity to employ pro-
fesslonal broadeasters in both announcin

and news . , . it means job security an

something more than just a living wage. It
means diversified programming . . . and it
also means some hard work. We have all of
the above . .. if you have what we want
in both announcing and programming call
Lawrence Weller at 816-263-1230.

Top rated southern major top 40 has im-
mediate opening for topical morning per-
sonality th production talent. Salary open.
Send tape, pleture and resume to WABB,
Mobile, Alabama.

Top pay for a clever fellow with lively ap-
proach who can woo the ladies in mid-
morning. MOR format accent on personalls
tles. Permanent. Send information, tape and
salary expected to Ed K, Smith, WCMB Ra-
dio, Harrisburg, Pa. 17105. Decislion in June,.

Where are all the good radio announcers?
WFIX needs mature announcer for adult
format. Excellent opportunity and pazy in
fast growing market with well established,
successful station. Send tape, photo and
resume to Manager, WFIX, Radlo, Hunts-
ville, Alabama 35804.

Top 40 station needs afternoon drive jock
with teen appeal and adult attitude. Im-
mediate. WHUT, Anderson, Indiana. 317-644-
1255.

WINH in Georgetown, S, C. has opening for
morning ‘‘housewlife"” personality. Willing to
settle in community with growing station.
Rush tape, salary requirement and resume

to Tad Fogel, General Manager,
Professional perfectionist!! Bright, happy
personality to join “Lucky Lads”™ at WLKE

Waupun, Wis, Take pride in air work and
production? Worth approximately $600 per
month? Like fringe benefits? Capable of ad-
vancing with dynamic, expanding group?
First class desirable, not necessary. Call
Jack Davison, P.D., 414-324-4441 after 3
p.m. today!

First phone announcer, no maintenance,
MOR statlon, heavy on talk. Must run a
tight board, do production commercials,
Good salary — vacation — hospltalization —
retirement. Will work with other profes-
sionals. Call Joseph J. Vonesh, 815-223-3100,
WLPO AM & FM, La Salle, Illinois,

One of Washington D.C.s leading quality
music statlons has an opening for a weekend
announcer, Must be experenced with deep
voice and mature delivery. Modern studios
with latest equipment. No calls. Send tape
and resume to WQMR/WGAY, 8121 Georgia
Avenue, Silver Spring, Md. 20910.

Announcer for newspaper owned MOR AM-
FM stations in Indiana’s l.ake Region. Em-
phasis on commercial announcements,
newscasts. FM stereo. First phone necessar%'.
Call 219-267-3111, or mail tape, resume to
WRSW, Warsaw, Indiana.

AM-~5000 watt daytimer-3000 watt full time
FM needs announcer with 1st phone. Pre-
requisite—announcing abllity. 5-day-week.
Good salary for right man, Contact Edward
Oyster at WTHM-AM & FM, Lapeer, 313-
864-8555 days or 864-8293 evenings.

Immediate opening for experlenced an-
nouncer. First phone desirable but not man-
datory. Send Ti; tape and resume, WVSC,
Somerset, Pa.

Medium market station with heavy em-
phasis on local news needs you If you're
versed in production and programing. Ex-
panding young chain offers a good fulure
to the right man. Send resume and iape to
P.O. Box 22082, Greensboro, North Carolina.

Immediate opening, mature voice, sports/
news oriented, young, single for Mexico
City CBS affiliate, big opportunity in Olym-
pic year. Tape, resume plus salary require-
ments to VIP Radio—Bucareli 109, Mexico
City 8, Mexico,

Technical

Ohio station needs chief engineer. Must be
experienced in installation. construction and
maintenance of both AM & FM. Box E-233,
BROADCASTING.

Chief engineer, East of the Mississippi, Di-
rectional. $200 to start with scheduled In-
creases, Box E-249, BROADCASTING.

Chief engineer for group owned radio sta-
tion, Cracker-jack on maintenance and con-
struction. Room for advancement in a multi-
station operation. Good Salary plus benefits,
Send complete resume to Box E-287,
BROADCASTING.

Help wanted — $750.00 a month for first
phone who can do a good englneering job
and a top announcing job. Must also be to?
man morally. References required and will
be checked. Contact Jim Wilsen KAJO—
Grants Pass, Oregon.

Well-equipped central New York news op-
eration with 3 men seeks fourth full-time
man Wwith at least one year in radlo. Must
handle heavy emphasis on local news and
UPI audio. Send tape, resume to Box E-266,
BROADCASTING.

If you are a newsman who loves news, can
deliver a booming, exciting newscast, can
write, research and ferret out the stories
and the stories behind the obwious, a top
station in the L.A. suburban metro area is
searching. Send tape and eredits to Box
F-31, BROADCASTING.

Newsman—to work as part of 3-man news
team; 2 mobile units, fully equipped news-
room, work and learn with pros. Limited
news experience acceptable but desire and
otential a must. Good position for recent
ournalism grad. Send tape, resume and
photo to Operations Manager, KFOR, Lin-
coln, Nebraska.

Excellent opportunity for newsman with
play by play ability. Send resume and au-
ditlon first letter. Dale S, Low, KSMN,
Mason City, Iowa,

News and sports announcer needed. Gather,
edit and deliver local news, Call high school
football and basketball games. Fay com-
mensurate with ability. ogressive, chain
operation, WGAD, Gadsden, Alabama. Con-
tact Ed Carrell.

Michigan regional has fine opportunity for
ood newsman ready to advance from small
0 medium market, WPAG, Ann Arbor.

Experienced newsman ready to take over
as news director for small mkt. 5 KW radio
station. Write or phone Chuck Pettit, WSIV,
Pekin, Ill. 346-2134,

Tired of sitting behind the mike day after
day? Like to relieve that boredom by get-
ting outside the studio doing special tape
programs, remote broadcasts, news and in-
terviews? We belleve the most successful
alrmen are those who can work face to
face with their audience and not be “just a
voice.’”” We have the opportunity for you.
QOur audience will know you're a pre be-
cause of our reputation and also because of
our living standard. Many of our men have
left us for positions as managers, program
directors and news directors, You're next.
You can check our reputation most any-

Technical chief engineer for 50,000 watt, 6

tower directional AM, daytimer. Send
resume, salat{r requirements to Mr. Dick
Kasten, KXEN, P.0. Box 28, St. Louis,

Missouri 63166.

Florida daytimer wants first phone engineer
capable of maintenance, Short announcing
shift. Write Manager, WELE Radio, P. O.
Box 4008, Daytona Beach, Florida, or phone

(904) 1767-1131. No collect calls please.

Radlo/TV engineer, first phone, midwest 125
mi north of St. Louis on the Mississippi
River. NBC-ABC affiliate. Full color. Top
benefits. Phone or wire Jim Martens, Chief
Engineer, 217-222-6840, WGEM-AM-FM-TV,
Hotel Quincy, Quincy, Il

Technical opening for experienced chief or
well trained qualified engineer for chief,
WJAZ, Albany, Georgla,

Southwest Ohlo directional AM needs chief
engineer. Fine community, hospitalization,
We're looking for someone to stay and
grow. Call or write WMWM, 513-382-0000.

Engineer wanted to install new FM and
move AM. Joe Phillips, WSSO, Starkville,
Miss. 601-323-1230,

Natlonally recognized small market station
has engineering obening. High income op-
eration provides funds for updating and re-
placing equipment and for providing more
than adequate test gear, Operation includes
1 KW AM, high power FFM, Multiplex, SCA
varfous mobile units, both land and air, and
weather-radar. Twenty-five man staff works
as team broadcasting in area of over 100,000
people although station is located in smaller
town with relaxed atmosphere. Large metro
areas are within driving distance. We can
offer you security, excellent working con-
ditions, above average living standard, and
a job that is not routine if erou can provide
engineering ability, interest, and stabllity;
good character and credit references. In-
terested? Get the full story from Richard
Womack, 816-263-1230,

where. Call Larry Weller at 816-263,1230.
Programing,—Production, Others

Challenging programing opportunity for
New York State adult statlon that swings.
$7,500. Send complete resume plus tape. Box
¥-46, BROADCASTING.

Program director for small market station.
Must be mature, responsible, have leader-
ship qualities, Prefer family man. We offer
good pay, fine community livinf, excellent
schools, :groximlty to metropolitan areas.
Indiana. Box F-36, BROADCASTING.

Top pro%ram-production manger. Repu-
table, well established major midwest mar-
ket AM-FM radio operation wants at once
a dynamic, experienced man who has
proved record of developing and maintain-
Ing top adult audience ratings in a major
market. Make our stations zoom and so will
your income. Rush full details including age,
experience, rating record, picture, salary
goals to Box F-359, BROADCASTING.

We're growing so fast, we have to expand.
Why don’t you grow with us? We offer you
a different type radio . . . not a boring rec-
ord after record routine, Variety both in
and out of the station .. . a chance to be
something more than a ‘voice.” KWIX lIs
regarded by many In the industry as one of
the finest radio stations in the country. It
you enjoy special broadcasts both live and
taped, if you enjoy “getting away from the
mike.,” doing interviews and news then
KWIX is for you. We've trained many staff
members for managerial positions, why not
you? Call Larry Weller, KWIX, 816-263-1230,

Program director/chief announcer—immedi-
ate opening, 1st class license, tape and come-
plete requirements including salary require-
ments first letter, WEAW, Evanston, Illinois

Production chief-writer: Important tion
in leading Michigan station. Top for
top man, good fringe benefits. Send backe

ground information, photo, sample coby, and
it possible tape of radio spo& you have
produced to WFDF; Flint, Michigan.
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Help Wanted

Situations Wanted

Announcers—{Cont'd)

Prog.—Production, Others—(Cont’d)

Trafic manager, Dominant midwestern top
40, 1000 watts station needs traffic director,
Prefer male with some experience, Send
resume to Gross Telecasting, Inc., 2820 East
Saginaw Street, Lansing Mich. 48904. Attn:
J. L. Colgrove.

Situations Wanted
Management

Sales

Present salesmanager—upper N.Y. state de-
sires relocation with financially secure or-
anization. Strong on promotion. Copywrit-
ng. Full of ideas. Married with family—
15 years In the business. Box E-264,
BROADCASTING.

Sales manager/manager, 13 years experience
all phases broadcast, Always top billing, de-
pendable, creative organizer, midwest. Ready
when needed. Box I-68, BROADCASTING.

Box F-28, BROADCASTING, is nome for
humorous first-phone top-40 personality,
four years experlence, looking for wake-up,
all-night.

Attention: CATV studios, C&W, gospel
stations. 6 years experience, all phases.
Family. Will relocate. Box F-33, BROAD-
CASTING.

Modern C&W disk jockey—first phone. Pro-

ram, farm director experience. Top rate
ings. Married, sober. 30,000 watts or_sub-
stantial metro only. $200 minimum. Confi-
dential. Box F-35, BROADCASTING.

One of New York state’s finest radio station
managers now available. Seekmg steady em-
ployment. Fine track record and best refer-
ences, Family man, sober, reliable, 36 years
old. Experienced in all h})hases 10 years.
Box E-280, BROADCASTING.

Manager, AM-FM, million market. Present
position 12 years. Station currently #1 pulse,

B, Mediastat. Can furnish trade, char-
acter, bank references. Box E-292, BROAD-
CASTING.

Working partnership wanted to fit experi-
enced announcer. Invest for better music,
news, sales and management, Prefer west-
ern Ohio—eastern Indiana. Box E-308,
BROADCASTING.

Currently employed general manager of
powerful east coast rocker is see a
challenging career position. First class per-
sonal salesman, inspiring ghirt sleeve sales
manager, capable of succinct but firm pro-
ram supervision with no wasted motions.
i dyname to whom hours mean not!
with a thorough understanding of all radio
formats. Willing to relocate any area. BoX
E-315, BROADCASTING.

Ambitious, versatlle married man with_ 12
ﬁears experience in all phases of AM-FM

roadeasting, all formats, Top engineer.
Seeking new challenges in position as mane
ager. Currently employed at top-rated med-
jum market midwest station. Prefer warm
climate location. Investment considered. Box
E-319, BROADCASTING.

General Manager—thoroughly experienced
manager, successful background, Currently
major market. Box F-21, BROADCASTING.

Dypamic general manager avallable. Re-
sponsible young general manager with 14
years of diversified manageria] radio & TV
experience of the highest level in all areas,
skﬁled and gualified to manage your radio
or TV station. I desire responsible and
challenging executive position with a station
group or progressive minded broadcaster.
Columbia University graduate with § Years
UHF indie and 5 years radio and TV man-
agerial experience. Capable of assuming re-
sponsibility over all depariments and plan-
ning, plus normal duties of administrative
executfve duties. Qualifications are perfect
for an active broadcast operation. Back-
ﬁround will withstand critical examination.
esume including references of the highest
order upon request, Presently employed in
Philadelphia. Box F-45, BROADCASTING,

To owner seeking strong station manager
who will be top salesman, sales manager,
offering excellent programmg concepts,
varied staff background. 20 years experience
—announcer, sales, station management.
Box F-53, BROADCASTING

Major market salesman desires management,
Degree, first phone, excellent references.
Box F-57, BROADCASTING.,

Thirteen successful years owmer-operator.
First phone. sales, adept all phases small
market radio especially overhead control.
Sober.  conscientious, stable. Box F-87,
BROADCASTING.

Announcers

Excedrin headache #1—No. 1 jock (54%
evening audience) on no. 1 boss station in
50th area needs the best pain reliever: Top
40 station in top 20 market areas only. Box
E-137. BROADCASTING.

Negro soul jock, first class ticket. Working
now. Box E-24]1, BROADCASTING.

Looking for a professional top forty jock
who can adapt his style to anybody’s tight
format? Looking for a production man who
can create and record convincing spots?
Looking for a dependable, enthusiastic em-
ploye with a family and a first phone? Look
1’}3 further than Box E-244, BROADCAST-

Old enough to be professional, young enough
to retain enthusiasm, Versatile relaxed per-
sonality for major market MOR. Have done
talk. Box E-277, BROADCASTING.

Woman with unusually good voice. Experi-
enced educational radio, also speech and
drama. Prefer position educational radio or
TV. Top references, Masters degree. Box
F-36, BROADCASTING.

Presently employed morning man would like
to make first move, Prefer stay west, Ex-
perience on-camera news, Production, write,
sell, Box F-33, BROADCASTING.

Beginner, recent graduate, 3rd class. Broad
knowledge of sports, dj—real desire, draft
exempt. Box F-40, BROADCASTING.

Disc jockey—experienced. Tight board—de-
pendable. Newscaster—authoritative. Sales-
man—aggressive. Versatile—creative, Third
endorsed, DJ/salesman, Box F-47, BROAD-
CASTING.

Good voice, third, some college, two years
experience. Box F-50, BROADCASTING.

Young experienced announcer for radio
and/or TV. First phone . . . reply to Box
F-55, BROADCASTING.

Experienced personable family man. Tight
board, musicaster desires some sales, third
class ticket. Box E-278, BROADCASTING.

Versatile dj-announcer-newscaster, tight
board, 3rd endorsed, recent graduate, broad-
casting school, married. Northeast. Box E-
297, BROADCASTING.

Beginner: 24
cent broadcasting school

interested in sportscast
tight board, any format.
Box E-327, BROADCASTING.

Female ann/d}—3rd endorsed—exp. AM &
FM-—strong news and commercials—con-
tinuity—gather and write local news. Pre-
fer small market—will relocate. Box E-329,
BROADCASTING.

Ambitious young man (20) is anxious to
start his announcing career at your "To
40" station. 1stGphone. college, Box E-332,
BROADCASTING,

ears old, draft exempt, re-
raduate, primarily
;i_ play-by-play,

'hird endorsed.

Experienced ann/newsman seeks position in
Long Island, New Jersey area. Box F-6z.
BROADCASTING.

First class radiotelephone license holder.
Desire combo” work, radio engineering-
radic announcing, Have had experience
at both. Would like to learn same for TV,
Desire permanent job, east or south. Com-
pleted military service, un-married. Box
F-83, BROADCASTING.,

You are . ., a friendly MOR in a medium
to large market. T am . . . an enthusiastic,
consicientlous personality, currently PD
and MD, with a family and a third. Let's
I‘[ili\fséuss the future. Box F-64, BROADCAST-

Experienced announcer looking for a change

.+ . third phone , .. young . .. reply c/o
Box F-66, BROADCASTIN

Dependable, dj, news, tight board, third
endorsed. Versatile. Relocate. Box F-69,

BROADCASTING.

Announcer-dj. Broadcasting school grad-
ate, Personable, versatile, elegant delivery,
authoritative newscaster par excellance;
strong classical-MOR. Bronx resident. Pre-
fer YC, nearby LI. Westchester, N. J.
Third endorsed. tight board. Box F-2,
BROADCASTING.

Mature MOR professional, major market,
ratings getter, seeking permanent change
with potential. Will trade smaller wage
($170) for quick move. Box F-3. BROAD-
CASTING.

Beginner, soul jock. 3rd endorsed, all
phases plus news, have real desire, call
914-699-3816. Box F-8, BROADCASTING.

First phone, no experience, seeks trainee
position. Announcer or technical. Age 37,
prefer southeast; consider all. Box F-12,
BROADCASTING.

British jock now in the United States seeks
position at top 40 or MOR station on the
east coast. I am planning to become an
American citizen and am looking for a per-
manent position. Cannot obtain license due
to citizenship requirements, Available im-
mediately. Box F-13, BROADCASTING.

Operations manager/manage-20 years ex-
perience-—sales manager, news director, pro-
gram director, announcer. Prefer Pacific
northwest. Box F-75, BROADCASTING.

General manager experienced, young, ener-
getic and productive with impressive record.

trong on_ sales & knowledgeable in pro-
graming. Call 301-772-1023,

Experienced professional broadcaster, metro-
market number 1 rated Eaersonality, pro-
duction, sales, 1st phone, 23, married. Wil-

Experienced modern country dj needs full-
time position. Willing to relocate family.
Box F-15, BROADCASTING.

Seasoned professional-—knows music. Knows
radio. Production specialist. Major murket.
References, Box F-17, BROADCASTING.

10 yrs. in radio—29, single, army vet. 3rd
phone endorsed. Strong on ptoduction. Last
five years spent as pro. dir. and general
mgr. Want to get back on the air in good
music or coun%xa' station. Experienced in

Announcer, 18 years radio, 4 yr TV. Experi-
enced all phases radio. News radio & TV,
Sports play by play. Dependable, married.
Now small market. Want to move to a
larger market and stay. Prefer east and
south, Box F-70, BROADCASTING.

Experienced announcer-program director,
married with a 3rd, desires to advance
career at a group owned MOR in a west or
southwest medium market. Box F-71,
BROADCASTING.

Brown Institute Graduate, first phone oper-~
ator. Call 906-226-6414.

Mature modern country dj/md wants to
join stable organization. 8 {iears experience
with solid background, ability, good voice,
and lIst ticket. Desire dj, md, pd, or com-
bination position. Married, 29, military com-
plete, Available immediately. Phone 512«
655-8668. Dale Eichor, San Antonio.

0ld fashioned, morning man, Would like op-
ortunity to do own happy, wholesome,
umorous, (Good Morning Friends) type
shows. Varied music, news, informal ad lib,
audience partfeipation In simple contests
and comments, 15 years local radio. Mature
but versatile, Can follow orders. Depend-
able, cooperative, reasonable salary. Roberts,
526 Elaine Dr., Nashville.

First phone, six Yyears experience. Want
MOR In midwest medium metro market.
Married, military completed. Minneapolis
612-724-9067.

Attractive female broadcaster desires posi-
tion. College, radio/television. E. Shortt,
Box 14045, Houston, Texas,

Now available Chuck Boyles, former nat'l
pgm director and premier specialist in hard
core telephone talk shows.—8319 Floyd Lake
Dr., Dallas, Tex., Tele: 341-1266.

liam J. Elliott, Jr.,, Apt. 4, 32 Oxford all phases of radio programing. Box F-24, Experienced country announcer. Go any-
Street, Worcester, Mass. 617-752-1738. BROADCASTING. where. Call 701-223-4080, ext. 315.
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Situations Wanted—Announcers

TV—Help Wanted—Management

News—{(cont’d)

Continued

College and broadcasting school graduate,
third endorsed, draft deferred, will relocate,
Call Phil, 513-322-6074 after 4 p.m. EDT

Play-by-play and sportscaster. Draft exempt.
Thomas J. Shaffer, 633 West Chicago Ave-
nue, Hinsdale, Illinois 60521. 312-323-4544.

Experienced rhythm and blues combo an-
nouncer, newscaster. Livingston Brizill, 163-
17 Mathias Ave., Jamaica, New York 11433.

First phone, little announcing, no experi-
ence, wants dj work—adult radio. Box 44,
Chisholm, Minn.

Southwest major market "U” needs pro-
fessional, result-producing general sales
manager for local, regional, national. Ex-
cellent compensation plan, opportunity for
corporate level position. Resume and photo
first letter. Box F-60, BROADCASTING.

Sales

Business manager-accountant in east. Send
resume. Box E-156, BROADCASTING.

Television account executive for Wisconsin
network afflliate, We'll provide the incentive
and income opportunity. You supply ambs-
tion, initiative, creativeness and will o
succeed. Box E-209, BROADCASTING.

Announcer, experienced. Good, matured,
resonant voice. Sales, first class license, if
required. Sober. 1122 Grant Street, Ashland,
Ohio 44805, Phone 324-8262.

Dependable, enthusiastic, disc-jockey, Third
phone with broadcast endorsement, runs a
tight board. good news, commercials, air
show. no prima donna. Able to take direc-
tion well, willing to re-locate, draft exempt,
excellent work record. Best of references.
Also interested in production. Presently
employed part time. But am available im-
mediately for full time work. Good all
around man for a reasonable salary. Write
to: Joe Vinski, 1800 Harpster Street, Pitts-
burgh. Pa. 15212, or call me directly Bob
Stevens at 412-921-3412,

Technical

Chief engineer—21 years experience all
phases broadcasting; management to an-
nouncing. AM-FM directionals, stereo, mul-

tiplex. Box E-256, BROADCASTING.

Major market chief engineer—experienced
all phases of operations, administration,
construction and maintenance. Power to 50
KW. Box E-316, BROADCASTING.

Bugs? Let me clean them out. Chief 24 years,
AM/FM. some directional. Proofs, mainte-
nance. construction. Best of references.
$10.500 yearly minimum. Employed. avail-
able after July 1 on two weeks notice.
Box F-14, BROADCASTING.

Experienced, reliable chief engineer avail-
able Immediately. Construction. mainte-
nance, installations on AM and FM stereo.
Maintenance engineering considered. Box
F-22. BROADCASTING.

First phone. 13 years experience. Direc~
tionals, Maintenance with experience to 50
KW. No annocuncing. Charles Pittman, 204
N. Mosley St.. DeLeon. Texas T6444.

NEWS

400-thousand metro-radio news director
seeks major market radio or TV reporting
job with political and governmental em-
hasis. Excellent references. M.A. radio-TV
ournalism. 27. Radlo-TV documentary, talk
show, 4 years radio air experience. Write
Box E-287. BROADCASTING.

T presently operate one of the finest news
departments in the country. I want to move
because my station is de-emphasizing news.
I would llke to organize or operate an all
news station. Box E-295, BROADCASTING.

Top contemporary sound. Seasoned profes-
sional. Informed. Top 20 mkt. References.
Box F-16, BROADCASTING.

Broadcast journalist—necphyte college de-
gree—political sciénce. Negro, excellent
rIrllggia background. Box F-54, BROADCAST-

Programing,—Production, Others

Sports director with good background and
experience In both reporting and play by
play coverage looking for a step up. Can
gilve your station top sports format and
coverage. Box E-334, BROADCASTING.

Already raised the ratings at two. Present
station In 175,000 metro. 5 years operation
manager. Need challenge with $12,000 per
year start. Experienced news, production,
trafic, copy, sales, announcing, play-by-
play. Married, family, 28, college, military
service done. Box F-18, BROADCASTING.

Hollywood network announcer will record
anything for your station for 1¢ per word,
plus tape and postage, spots, promos, pro-
gram Intros, etc., for unlimited use. Send
check and pronunciation guide with copy.
Red Blanchard, General Broadcasting Sys-
tem, North Hollywood, Calif. 91605.

Announcers
Like a good job In a city near good fishing
and boating? Southeastern needs &

booth an: studio announcer with mature
delivery immediately. Great opportunity for
a hard worker. Send audio or video ta
and a complete resume to Box E-136,
BROADCASTING.

Staff anncr. for medium sized upper mid-
west market must be able to do commer-
clals and iInterviews and be able to sub-
stitute for weather and sports program,
Send resume and audio or video tape to
Box E-336, BROADCASTING.

Play-by-play announcer—football, basket-
ball, hockey and baseball—has excellent op-

portunity in 16th market. Box E-346,
BROADCASTING.
Technical

Director of engineering. Working adminis-
trator In east. Total responsibility and au-
thority. Good 2ross and Income, Box E-149,
BROADCASTING.

Wanted: Immediate opening for assistant
chief engineer with a McLendon station.
Fully colorized VTR-——film chain, ete. Full
fringe benefits and ideal working condi-
tions. Contact Chief engineer, A. C. Headley
KCND-TV. Pembina, North Dakota 701-825-
6292 Collect.

Mature, responsible, transmitter supervisor.
Also. two color oriented techniclans for
color remote work. Contact A. R. Beck,
girector of Engineering, KHFI-TV, Austin,
exas.

Immediate openings, first phone television
technicians, full power VHF color TV sta-
tion. Write or call Chief Engineer, WBTW,
Florence, S.C.

Transmitter engineer for modern, color
equipped. two station ETV operation. Must
be strong in both operations and mainte-
nance of VHF and U equipment. Oppor-
tunity for advancement. Top salary and
fringe Dbenefits. Apply Chief Engineer,
WM%S/WMVT. 1015 North 6th Street. Mil-
waukee, Wisconsin 53203.

Chief engineer to install and maintain re-
ligious station WURD-TV, Indianapolis, Ind.
New TTU 30 for 937,000, Dr. Wendell Han-
(s)ggo. Rt. 4, Noblesville, Ind. 46060, 317-773-

Would like to work with all new equipment
and lots of it? Color production house with
mobile unit seeking young energetic engi-
neer, Equipment includes Ampex 2000 and
1200 with all accessories, Marconi Camera,
ete. Should be familiar with tape editing,
maintenance, and color cameras. Willing to
train right man. Call Howard Zuckerman,
sgi_\"t;ona Teleproductions Corp. (317) 251-

CATV chief techniclan—non-lease-back sys-
tem just starting turnkey construction.
Potential 9,000. Salary commensurate with
background. Send resume. Box 1188, St.
Cloud. Minnesota or ecall Paul Franklin,
612-251-4422.

Experienced news director for TV-radio §
man operation in the midwest, Need resume,
tape and photo or reply by wire to Box
E-231, BROADCASTING.

Broadcast journalist, bi-linguai—Spanish and
English for major metropolitan station.
Knowledge of news film technique. Full
company benefits, Equal opportunity em-
ployer. Box E-263, BROADCASTING.

Broadcast journalist—familiar with news-
film techniques. On-air ability. Must be pre-
pared to do standuppers in the fleld. Fol-
low-through on stories. Send audition film
and samples of _actual on-the-air work and
scripts to Box E-313, BROADCASTING . . .
Equal opportunity employer,

Reporter-writer. Has excellent opportunity
in 15th market. Send tape and resume to
Box E-347, BROADCASTING,

Intermountain vacationland full-color net-
work affillate needs young, aggressive tele~
vision newsman. Will entall anchoring
award-winning television neweast and gen-
eral assignment work, College degree pre-
ferred but not required. Seven man news
department. Salary open. Position available
immediately. Box F-41, BROADCASTING.

Leading station in growing southeastern
market needs good newsman for ambitious
radio-TV news department. Must be young,
E?Od voice and dietion, good writer, able

handle radio and TV newscasts. Dutles
will include news gathering, filming, and
editing. Call or write Dave Partridge,
EE‘BC, Greenville, S. C. 29602, phone 239-

Programing,—Production, Others

Administrative assistant/executive secretary
to general manager of TV station in na-
tion's eapital. Top quality gal with good
skills. Interestln%, diversified duties. Box E-
194, BROADCAS G.

I need a director, someone who is good and
not just a good talker, but a good doer.
Small market television. Send all informa-
tion as soon as possible to Box F-T76,
BROADCASTING.

ETV station, planning intensive series of
TV programs on race relations. Seeks per-
sonnel, white and black. for the project:
Producer, associate-producer, ¢o-hosts, cine-
matographer, and writer-researcher. Televi-
sion public affairs or news background
desirable. Call 716-854-4756, or write WNED-
TV. Hotel Lafayette, Buffalo, N.¥. 14203,

TV—Situations Wanted—Management

Sales manager, Bilg track record. Wil
change for right opportunity. Box F-44.
BROADCASTING.

General manager opening? General sales
manager desires opportunity to prove abil-
ity. Box F-48, BROADCASTING.

Sales

TV sales manager in top 40. Bursting with
ambition—but no place to go without wait-
ing forever. Record increases: ‘'66—14%;
'67—25%: '68—12%. Married. 34, BA and MS,
best references. Want medium_size market
opportiunity or better. Box F-7, BROAD-
CASTING.

Announcers

Young-versatile-responsible! Experienced ad-
ministrator, news, programing, promotion.
Box E-309, BROADCASTING.

Emcee-producer for creative kid show with
teen-bopper appeal. Announcer, sales, and
copy experience. College, mature, hard
worker with eéxcellent references. South-
west or coast preferred. Available for July
interview. Box E-312, BROADCASTING.

Television engineer, first phone license with

?ﬁerattng experience, Excellent working con-
tlons. Immediate opening. South central

Pennsylvania. Phone 717-533-9121.

NEWS

Expanding news operation in the nation’s
34th market is seeking a competent TV
ournalist with authoritative on-camera de-
ivery. The man we're looking for must
have credentials as a news broadcaster and
must be able to develop his own stories
for newscasts and _documentaries. Send
resume to: News Director, Box D-381,
BROADCASTING.

Versatlle-18 yr-professional —news-weather-
sports-etc.—avallable now-relocate-Box E-
317 BROADCASTING.

Currently announcer-weatherman, with ex-
perience in news, sports, production, writ-
ing. Relocate anywhere but south. Married.

Stable. Salary open. Box F-26, BROAD-
CASTING.
Versatile announcer/news - weathercaster -

Wt‘essiona] authoritative delivery-14 yrs.

-hard worker-fermanent-mature family
man-base - talent or $175.00 week to start-
resume-references-color VTR upon request,
Box F-27, BROADCASTING.
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TELEVISION—Situations Wanted

FOR SALE—Equipment

MISCELLANEOUS

FTechnical

Director of engineetring seeking large mar-
ket statlon or group position. 19 years top
experience—I14 supervisory. Able to handle
anf job_required, through experience and
ability. Box E-257, BROADCASTING.

First class FCC license (Nebr.) Age 28, com~-
plete communications course graduate NRI,
amateur radio. Box F-43, BROADCASTING.

NEWS

Excellent, mature, radlo newsman seeking
first TV news situation. Box F-4, BROAD-
CASTING.

Available July: Three-media performer—
writer. Experienced news director, chief
announcer, net-feeder and investigative re-
porter. Degree plus newpaper background.
Want news or editorial slot for award-
winning talents. Youthful, personable and
dependable. Box F-23, BROADCASTING.

Top mnewsman in major market seeking
directorship TV, or combined operation, or
anchor position In prime time TV news
program. Broad experience and background,
responsible family man. Prefer mld-south.
Box F-58, BROADCASTING.

Newsman: Experienced in all phases of
radio and television news. Wish to relocate
major S.E. market after Sept. 1, Veteran,
married, B.S.,, M.S. Current employer ref-
erences. James Wollert, §40 W, Badger Rd,,
Madison, Wis.

Programing,—Production, Others

Cost control isn’t automatic. It takes sys-
tems, training, and follow-through. I've
made it work. Like to talk if you have a
problem. Box F-29, BROADCASTING.

A vast waistline, that's what I' getting
sitting in a booth. Surely there's more to be
offered a consicientious family man with 17
years experience announcing, 10 years in
depth color photography, 6 years (AM)
engineering . . . and more! Anything, any-
where, that requires hard work and an
adroit mind will be considered. Personal
interview possible. northeast, July 2nd-
10th. Box F-37, BROADCASTING.

Business affairs director inajor market and
group experience. Designed and installed
EDP systems. Budgets, forecasting, person-
nel and labor relations. Need new cnal-
lenge. Box F-49. BROADCASTING.

Promotion manager-art director. Creatlve,
industrious, practical. Awvailable July 15,
Minimum $10,000. P.O. Box 71156, Atlanta,
Ga. 30309.

Coaxial-cable—heliax. styroflex, spiroline
etc., and fittings. Unused mat'l=-large stock
—surplus prices. Write for price lst. 5-W
Elect.,, Box 4668, Oakland, Calif. 84623,
phone 415-832-3527.

Manufacturer’s close out of FM transmitters
and amplifiers—all power levels—avallable
a[;&aeduced prices. Box D-102, BROADCAST-

General Electric type TT-20A 12 kw UHF
TV transmitter—excellent conditlon—avail-
?1%15 immediately. Box D-299, BROADCAST-

Six million candlepower spotlight mounted
on Ford tractor trailer. Partnership dis-
solved forces sale. Terrific for any radio or

television station advertlsing. Reasonable
priced. Box 2589, Colorado Springs, Colo-
rado.

Desire to donate for education television
—420 foot guide television tower capable of
extension to 700 feet—tower available im-
mediately. Box E-270, BROADCASTING.

Four TK-41 color cameras with sync gen-
erators, color bar generator In air condi-
tioned truck, less audio and switching.
Reasonable. Reply Box E-280, BROADCAST-
ING.

Used AM Transmitters: CCA has obtained
the following AM broadcast transmitters in
trade for our new equipment. They are
available on a first come—first serve basis:
(2) Gates Vanguard I, 1 KW AM transmit-
ters—1 to 2 years old, originally sold in
excess of $6,000.00. Available at $3,250.00.
One avatlable at WDEB in Jamestown, Ten-
nessee. The second at CCA plant. (1) Gates
BC-IT—5 years old, tube version, $3,000.00,
located at Station KAFF, Flagstaff, Arizona.
(1) Raytheon RA-1000—~removed from serv-
ice, $1,700.00. located In Florida. (1) 1 KW
AM Modulation Transformer, never used,
available for $200.00. RCA MI #486140-1.
Contact Bernard Wise, CCA Electronles Cor-
poration. 716 Jersey Avenue. Gloucester
City, N.J. 08030.

One kw FM transmitter, stereo generator,
remote control equipment. Chance to get
into stereo cheap. KONG, Visalia, California.

Deejays! 6000 classified gag lines, $5.00.
Comedy catalog free. Ed Orrin, Boyer Rd.,
Mariposa, Calif. 95338.

Mike plates, studlo banners, magnetic cai
signs, auto tags, decals, celluloid buttons,
ete. Write Business uilders, Box 164,
Opelika. Alabama 36801.

Complete kit Audio Proof forms $3.50 post-

pald specify AM/FM, Box 2605, Corpus
Christi, Texas 78403.

INSTRUCTIONS
FCC License and Electronics Degres

courses by correspondence. Also, resident
classes in Washington, D. C. Free catalog.
Desk 8-B, Grantham Schools, 1505 N. West-
ern, Hollywood, California 90027.

Elkins is the natlon’s largest and most re-
spected name in First Class FCC licensing.
omplete course In six weeks. Fully ap-
proved for Veteran’s Training. Accredited
by the National Assomiauion of Trade anc
Technical Schools. Write Elkins Institutle
2603 Inwood Road, Dallas, Texas 75235.

The nationally known six-weeks Elkins
Training for an FCC first class license.
Conveniently located on the loop in Chicago.
Fully GI approved. Elkins Radio License
School of Chicago, 14 East Jackson Street,
Chicago, Illinois 60604.

First Class License in six weeks. Highest
success rate in the Great North Country.
Theory and laboratory training. Approved
for Veterans Training. Elkins Radio License
School of Minneapolis, 4119 East Lake Street,
Minneapolis, Minnesota 55406.

The Masters, Elkins Radio License School
of Atlanta, offers the highest success rate

of all First Class License schools. Fully
approved for Veterans Training. Elkins
Radio License School of Atlanta, 1139

Spring Street, Atlanta, Georgia 30309,

Be prepared. First Clags FCC License in six
weeks. Top quality theory and laboratory
instruction, Fully approved for Veterans
Training. Elkins Radio License School of
New rleans, 333 St. Charles Avenue,
New Orleans, Louisiana 70130.

Collins 37-M-6 FM antenna, 6 bay with
heaters, tuned to 105.1, approx. 176 feet.
Andrews Heliax H-1, 1-%3 cable, 21-R ter-
minations. Good condition. Will accept rea-
sonable offer. WQRS-FM, 901 Livernois
Ave., Ferndale, Mich. 48220, phone 313-548-
2500.

Scotch audio, recording tape, lowest prices,
Tape Center, P.O. Box 4305, Washington,
D.C. 20012.

Will everyone uninterested kindly step to
the rear, and let a young single @irl seek
employment? Two years experience. Hostess
amf programer of hour long noon show.
Experienced weathergirl. Interested in pro-
duection, film and news reporting. College
%raduate in creative writing. Write Susan
eters, Box 104, Rhinelander, Wisconsin.

WANTED TO BUY—Eqaipment

We peed used, 250, 500, 1 kw & 10 kw AM
transmitters. No junk. Guarantee Radio
Supply Corp.. 1314 Iturbide St., Laredo.
Texas 78040,

Raytheon RA 5000 modulation transformer
in good working condition. Urgently needed.
Call or write, Manager, WIJH., P.O. Box
967, East Point, Georgla 30044, 344-2233.

UHF station equipment, including trans-
mitter, recorders, color and B&W cameras
and all other components: within the next
six months. Box E-268, BROADCASTING.

Plan to construct a channel 11 television
station. Will buy a good used 5000
watt transmitter; a 12 bay high band an-
tenna and 800 foot tower. Contact C. Reiten,
KXMC-TV, Minot, North Dakota.

Used 10 KW ¥FM transmitter, good_condition
and remote pick up_gear 450 or 160
mHz for WESR-FM, Vernon H. Baker, P.O.
Box 889, Blacksburg, Va. (703) 552-2387.

Wanted: Used Mobile studio truck, contact,
WLNG Radio, Sag Harbor, L. L., New York.
516-7T25-2300.

25 or 50 KW high band VHF transmitter or
power amplifier. 500 watt VHE transmitters
either band. Box F-34, BROADCASTING.

Ampex 300, 350, 352, 400, 450 users. for
greater S/N ratio, replace first playback
stage 128J7 with our plug-in _transistor

preamp. For specifications write VIF Inter-
ggg‘{gnal. P.O. Box 1555, Mtn. View, Calif.

Towers, any type. Groundwire new 70¢
per Ib. Bill Angle—P. O, Box 56, Greenville,
N. C. Telephone, 919-752-3040.

Gates M-6467 top level and M-6144A stereo
dual limiter. Like new! First $1,000 takes
both. Contact J. B. Reynolds, JBR, wil-
mington, Delaware. (302) 475-4000.

For sale three EMCEE HTU-100 translators
for channels 72, 74 and 77 each equipped
with Scala SL-8 omnidirectional antenna.
Less than two years old. Contact E. M.
Tink. Chief Engineer, Black Hawk Broad-
gasthixg Company, KWWL Bullding, Water-
0o, Iowa.

Equipment, top brands, will take trades,
lease or finance. Write for list. Audiovox,
Box 7067-55, Miami, Florida 33155.

Utility tower number 480 guyed 200 ft. 32~
facings. Lapp base insulator. Now supports

six bay we keep. You take down by July
1st, plus $500.00. Call: Bob Fisher, KSHO-
TV, 102-870-2020.

Update your monochrome cameras. For

sale: 3 RCA TK-31 field camera chains.
Real buy. Box F-T3, BROADCASTING.

For sale , . . new tele-beam television pro-
jector, never used, will consider loss on
purchase price. For more details call Curran
Wade, WNYP-TV, Jamestown, New York,
716-484-9191.

Announcing, programing, production, news-
casting, sportscasting, console operation,
disk jockeying and all phases of Radio and
TV broadcasting. All taught by highly
qualified professlonal teachers. The natlon’s
newest, finest and most complete facllities
including our own, commercial broadecast
station—KEIR. Fully approved for veterans
training. Accredited by the National Associ-
ation of Trade and Technical Schools.
Elkins Institute, 2603 Inwood Road, Dallas,
Texas 75235.

Guaranteed frst phone, 4-6 weeks, Broad-
cast Engineering Academy, 3700 Lemay
Ferry, St. Louis 63125. 314-892-1155.

Since 1946. Original course for FCC firit
class radio telephone operators license in
six weeks. Approved for veterans. Low-cost
dormitory facilities at school, Reservations
required. Enrolling now for June 26.-Sept.
25, For information. references and reserva-
tions write Willlam B. Ogden Radio Opera-
tional Engineering School, 5075 Warner
Avenue, Huntington Beach, California 82647,
{Formerly of Burbank, California).

R.E.I. in beautiful Sarasota, Florida. Zing,
Zap, Blap, you have a first clasg radio tele-
phone license, a Florida vacation. and a
better job in (5) weeks. Total tuition
§350.00. Free job placement. Rooms & apart-
ments $10-$15 per week. Classes begin June
24, July 29, Sept. 3, Call 955-6922 or write
Radio Engineering Incorporated, 1335 Main
St., Sarasota, Florida 33577.

“Boy, 1 say Boy, you not lsening”. Ther
gotta R.EI. school in Fredericksburg, Vir-
ginla. F.C.C. 1st Phone in (5) weeks. Tuitlon
$350.00. Rooms apartments $i2-8$18 per
week. Call Old Joe at 373-1441. Classes bergin
June 24, July 29, Sept. 3.—or write 809
(z“;&olllne Street, Fredericksburg. Virginia

Going to Kansas City. Kansas City here I
come. They gotta R.E.I. school there and
I'm gonna get me some—F.C.C. lst Phone
in (5) weeks., Tuitlon $350.00. Rooms

anariments $12-8$17 per week. Classes begin
June 24, July 29, Sept. 3. Call The e at
WE-1-5444 or write R.E.I. 3123 Gillham
Road. Kansas City, Missouri 84109
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INSTRUCTIONS—(Cont’d)

New York City's 1st phone school for peo-
le talk

who cannot afford to make

ven results: April 68 graduating class
assed FCC 2nd class exams, 100% passed
CC 1st Class exams; New
ods and earn while you learn job %?go(r:-

tunities. Contact ATS, 25 W, 43rd St.,

Phone OX 5-9245, Training for Technicians,
Combo-men, and

ouncers.

rogramed meth-

First phone in six to twelve weeks through

tape recorded lessons at home. Sixteen
ears FCC license teaching experience.
¥>roven results. Bob Johnson dio License
Instruction 10600 Duncan, Manhattan

Beach, Callf. 90286,

See our display ad under Instruction on
page 79. Don Martin School of Radio & TV
1653 No. Cherokee, Hollywood, California
90028, HO-2-3281.

Jobs, jobs, jobs. Weekly we receive calls
from the top stations throughout the fifty
States, Wash,,

Texas, La., A

Ore., Mich,, Wis.,

our students are in demand!

la,, Fla,, Ky., Vir,, N. J., Penn.,
Conn., Mass., and many more. These calls
are for Don Martin trained personnel. To
succeed in broadcastinf

trained and capable of competing for the
better jobs in the Industry. Only the Don
Martin School of Radio & TV, with over
30 years experience in Vocational Educa-
tion, can offer training in all practical as-
pects of broadcasting. If you desire to suc-
ceed as a broadcaster, call or write for our
brochure, or stop in at the Don Martin
School, 1653 No. Cherokoee, Hollywood, Cal.
90028. HO 2-3281. Find out the reasons why

you must be well

CAREER
GUIDANCE

What are your prospects for obtaining a
better, higher paying position? We can offer
individuals in all phases of the broadcasting
industry an objective evaluation of current
employment trends that will vastly affect
your career. Qur experienced broadcast per-
sonnel consultants can effectively analyze
your background, experience and quafifica-
tions and give vou a report that will enable
you to better understand current employ-
ment trends in the broadeasting industry
and how they affect you. In addition, we
will make wvaluable recommendations to
help you achieve your career objectives.
THIS 1S A COUNSELINC SERVICE ONLY
AND NOT PART OF OUR RECRUITMENT
SERVICE. Send for complete information
and cost of this valuable service to:

Ron Curtis, President, Nationwide

Broadcast Personnel Consultants,

645 N. Michigan Avenue, Chicago,

[llinois 60611. All replies strictly
confidential.

TELEVISION—Help Wanted

Technical-——(Cont’d)

WANTED: CHIEF ENGINEER

Plan, build, and operate new, major mar.
ket, full color television station for grow-
ing group. Strong technical background
and experience in construction and admin.
istration desired. Opportunity for continu-
ing professional advancement. Apply only
by letter including resume and salary re-
quirements,

Nationwide Communications Inc.
246 North High Sircet
Columbus, Ohie 43216

An Equal Opportunity Employer

RADIO—Help Wanted—Sales
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S O L 1

Sales Career Looking For A Man
We're Hungry and Growing! How about you?

Is progress too slow in your present organization? Does your experience in tanagement,
sales or promotion qualify you [or bigger things? Here's your oppertunity for good money
and lots of room to grow. We serve broadcasters all over the country from our New York
office. Travel is limited and up 10 you. Our company is well established and highly respected.
Most important, we're growing faster than our present staf can handle, and we need a
sales go-getter who wants a career with real potential. Here's where selling pays offl

Box F 52, Broadcasting.
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FAR EAST ASSIGNMENT

International Broadcasting Or-
ganization seeking qualified elec-
tronic engineers for challenging
assignment.

Minimum of five years’ mainte-
nance experierce in all phases of
television operations; basically, a
sound electronic engineer.

Separation from dependents is
requirement of position. However,
periodic home leave included as
condition of contract.

Salary and overseas allowances
commensurate with position.

Box ¥-10, Brondensting.
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Tape Plant E
4

Electronics Engineer
This is a newly created position for a
recent graduate with B.S.E.E. degree, A

Situations Wanted—Management

TELEVISION

Station Manager Available

Mid-July
Need management know how! Veteran broadcast
exec . , . 22 years with all formatsy MOR,

Country & R&B., Wanis solid eperation in
medium to large market.

Box E-343, Broadcasting.

Help Wanted—Technical

NEWS

AWARD- WINNING
RADIO

Newsman returning to Vietnam.
Will accept free lance assignments
from radio stations wanting home-
towners and backgrounders,

Send Replies to:

Box E-314, Broadcarting.

14

Career Position in

Television

TELDEX Corporation has an opening for a
qualified person interested in a specialized
career.

You must be a good technician, neat appear-
ing, with a solid background, and be able
to work from schematics. chassis [ayout
and fabrication, basic schematic drafting.
prototype development.

You'll enjoy being a part of the fast-paced
Profession of television where creative and
congenial people work,

Exceflent working conditions in a modern
and convenient building, city location.

This is an opportunity for a stabilized
career.

TV station experience preferred.
Reply with Resume.
TELDEX CORPORATION
Rebuilding Department
747 S. Central Expressway 75080
Richardson, Texas
{North Dallas)

Subsidiary of Intercontinental Mfg. Co.

i nount of supervisory experience
will be considered, however applicant should
be experienced in audio with emphasis on
magnetic tape. This is an excellent oppor-
tunity for a future in plant management.
Excellent salary, liberal fringe benefits and
paid relocation cost. Please send resume to:
Personnel Manager,
CBS/COLUMBIA GROUP
1400 N. Fruitridge Ave.
Terre Haute, Ind.

An Equal Opportunity Employer.
L e o T S TN NN Y A

BUSINESS OPPORTUNITY
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W TaE

AMAZING WAY TO START YOUR

OWN ADVERTISING BUSINESS.

JUST LIKE OWNING YOUR OWN
RADIO STATION

Any salesinan, salesmanager, or station
manager that's willing to work can own
his own Dusiness, and make big money
with hindly any  investment—write today
for rull details~we have openings in 40
suates~

Write:
V.I.C. CLUB ADVERTISING
P.O. Box 4
Cypress Gardens, Fla. 33880

N
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TELEVISION—Help Wanted
Programing,—Production, Others

FAR EAST ASSIGNMENT

Inlernational Broadcasting  Organization
seeking qualified television producer/di-
rector for challenging assignment in the
Far East.

Five years’ minimum television experience
required in such areas as producing, di-
recting, lighting and scenic design.

Job requires separation from dependents.
However, periodic home leave inciuded
as condition of contract.

Salary and overseas allowance commensu-
rate with position.

Box F-11, Broadcasting.
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INSTRUCTIONS
Obtain 5
YOUR FCC 1ST CLASS LICENSE
IN 6 WEEKS
at the

DON MARTIN SCHOOL
OF RADIO & TV

(America’s Foremost School of
Broadcasting) est. 1937
* Individualized Instruction
* Most Comprehensive Methods
* Utilization of Visual Aids
L HighI{ qualified Instructors
® One Low cost until completion
* Inexpensive accommodation nearby
Next Class Scheduled to Start
June 17th

Register Now—Classes Limited
For additional information call or write:

il DON MARTIN SCHOOL
A

I OF RADIO & TELEVISION
' ARTS & SCIENCES

1653 N. Cherokee HO 2.3281
Hollywood, Calif. 90028

Employment Service

THE AMPS AGENCY

BY BROADCASTERS « FOR BROADCASTERS

Join the list of stations and applicants who
have been pleased with our services. Backed
by 25 years of experience in Broadcasting
we have successfully fifted all job categories
of this Industry and allied fields, throughout

the country—Management, Sales Promotion,
Publicity, Engineering, Secretarial, Tuf!fne‘

Bookkeeping, Programming, and A
Employers and applicants send us your re-
quest or resume in confidence.
+ THE AMPS AGENCY
All Media Placement Service
3924 Wilshire Blvd., Los Angeles, Calif, 950005
Telephone 213-388-3116
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(Continued from page 68)

TV, ch, 7, Seattle; operating on ch, 76, by
rebroadcasting KING-TV ch. 3, Seattle; 08-
erating on ch. 70, by rebroadcasting KOMO-
TV, ch. 4, Seattle, and operating on ch, 81,
by rebroadcasting KTNT-TV, ch. 11, Ta-
coma. Action May 21.

o Broadcast Bureau granted renewal of
licenses for the following translator stations
on May : K08DI Huntsville, Liberty and
Eden, all Utah; K08FL area north and south
of Santa Barbara, California and K70CC
Susanville and Herlong, both California.

CATV

APPLICATION

Tuolumne Cable Vision Inc.—Requests dis.
tant signals from KTVU(TV) OQakland,
Sl P fon, e ol and

s o ( ., KEMO-
TV, KSAN-TV and KBHK-TV, all San Fran-
cisco, to Riverbank, all California (Sacra~
g}ento-stockton. Calif.~-ARB 25). Ann. May

FINAL ACTIONS

® FCC ordered Brainerd Video, operator
of a CATV system in Brainerd, nn., to
cease and desist from further operation in
violation_of Sec, 74.1103(e) of rules and to
afford Bralnerd TV translator station
K74CM pro%‘l'am exclusivity as provided by
Sec. 74.1103(e) and (f), in decision by Com-
missioner Kenneth A, 17818).
Action May 22,

m FCC stayed order authorizing Vumore
Video Corp. of Colorado Inc. to operate
CATV system at Colorado Springs to permit
opposing TV licensees Metropolitan Tele-
vision Co. KOAA-TV Pueblo, Colo. and
Pikes Peak Broadcasting Co. KRDO-TV
Colorado Springs to file for court stay of
order pen inf judiclal review, Stay was
granted provided partles file with court
within 14 days. Action May 27.

FINAL ACTIONS
8 FCC denied petition by Appalachian

Cox (Doc.

Broadcasting Co.. licensee of WCYB-TV
Bristol, Va,, asking reconsideration of com-
mission action waiving CATV carriage re-
guirements for Flanery & Dingus TV and
Electronics Inc., Prestonburg. Ky. Action
May 15.

ACTIONS ON MOTIONS

o Hearing Examiner Basil P. Cooper on
May 24 in Delaware county Cable Television
Co., et al., CATV proceeding in Philadel~
phia TV market; Rollins Inc.,, Newark, Del.
and Jerrold-South Jersey T.V. Cable borp.,
Mt. Hollr_ N. J., for CP for new point-to-
point microwave stations and Rollins Inc.
for CATV system at Wilmington, Del,, by
agreements reached at prehearing confer-
ence, continued evidentiary hearing from
June 17 to date to be specified at further
prehearing conference scheduled for July
18 (Docs. 18140-66),

u Chief Hearing Examiner James D, Cun-
ningham on May 20 in Hazleton, Wilkes~
Barre and Mahanoy City, all Pennsylvania
(Mountain City TV Co., Teleservice Co. of
Wyomin% Valley and Service Electric Cable
TV Ine.) CATV show cause ;roceeding.
designated Examiner Chester Naumo-
wiez Jr. to serve as presiding officer; sched-
uled prehearing conference for June 28, and
heoring for July 24 (Docs. 18193-5).

w Hearing Examiner Elizabeth C, Smith
on May 21 in Teoledo, Ohio {Buckeye Cable-
vision Inec.) request for spectal relief pur-
suant to Sec. 74.1109 of rules, dismissed as
moot, motion by D. H. Overmyer Telecast-~
ing Co. for continuance of hearin% from
May 27 to June 22, and ordered further
hearing continued from May 27 to June 19
(Doc, 17882).

w Hearing Examiner Elizabeth C. Smith
on May 23 in Clear Vision TV Co. of Bes-
semer, Televue Cable Alabama Ine., and
Jefferson Cablevision Corp., CATV proceed-
ing in Birmingham, Ala. TV market, granted
petition by Newhouse Alabama Microwave
Inc, for leave to intervene and ordered New~
house Alabama Microwave Inc. made party
intervenor to proceeding (Docs. 18064-6).

FOR SALE—Stations

Confidential Listings
RADIO=—~TV-—CATY
N.E, == S$.E. = S.W. — N.W.

1 XW Daytime

Station, all equipment,
land—Pacific Northwest.

buildings and

Reply Box F-19, Broadcasting.

Tix Rue Mledix Brokers Ine.

116 CENTRAL PARK SOUTH
NEW YORK, N, Y,
245-3430

GOOD FULL TIME

AM in one of top 10 markets.

Box F.20, Broadcasting.
%

WHY BUY AN FM? ol
Build your owm. : KUBC
0 0 . o
For 51000 omer. wiih Revame poremtie] - 5,000 Watt—580 KC
§4,500 mo. If you have decided to enter -
FM and if you have at Jeast $20,000 P+ George Cory. ac 303-249-4546. P.0. Box
liquid strength— " 970, Montrose, Colo.
call collect 213.246-4874
1rrerrrypIpLItILILILIILILLOS

Ala,  small AM&FM  §106M  29% M. small profitable $235M  29%
Col.  small daytime 120M  nego. Minn, smali daytime 115M  29%
N.Y. medium daytime  150M  nego. M. metro  daytime  200M  29%
NE metro  AM&TV  27TMM nego. | East subuwb daytime  160M  terms
South major profitable 500M  29% East major profitable  210M  GOM

CHAPMAN ASSOCIATES

¢

media brokerage service®

2045 Peachiree Road

Atlanta, Ga. 30309
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Ownership Changes

APPLICATIONS

KEMO-AM-FM Phoenix — Seek assign-
ment of licenses from Radio Station KEUQ
Inc. to KMEO Associates for $205,000. Prin-
cipals of Radic Station KEUQ Inc.: William
N. Freeman, president and majority_stock-
holder and Charles J. Sanders, Mr. Sanders
owns KCLS Flagstaff, Ariz. and KUPI
Idaho Falls, Idaho. He also holds CP_for
KVLS(TV) Flagstaff Principals of KEMO
Associates: Joel W, and Bertram Harnett,
chairman of board and Martin Kenneth Cow-
an, president (each 33.3%). Mr. Byertram Har-
nett is 125% owner of WGNY Newburgh,
N. Y. and Joel W. Harnett is 25% owner of
WGNY. Mr. Cowan is director of creative
service and sales development of WOR-TV
New York. Mr. Cowan was also vice presi-
dent of Television Magazine from 1961 to

. May 23.

1 18 Kvalon and Santa Catalina, both
California—Seeks assignment of license from
John Poole Broadcasting Co. to Bonneville
International Corp. for $1.703,000. Principals
of KBIQ Inc.: John H. Poole, president and
family (60%) and Kevin Swceney (407 ). Mr.
Poole also owns 10.2% of WDIO-TV Duluth,
Minn. Principals of Bonneville International
Corp.: David 0. McKay. chairman and pres-
ident, Hugh B. Brown first vice president
et al. Corporation has numerous officers
and directors. David O. McKay holds all
issued and outstanding shares as _COrpora-
tion sole (the Corp. of the President
of The Church of Jesus Christ of Latter-
Day Saints). All of issued and outstanding
stock of Bonneville International Corp. is
owned by Deseret Management Corp.., which
ts owned by Corp. of the President of
The Church of Jesus Christ of Latter-
Day Saints. BIC is sole owner of 1nt$rna-
tional short-wave WNYW and of WRFM
(FM), both New York, 88.2% of KSL-AM-
FM-TV Salt Lake City, which in turn owns
23.35% of KID-AM-FM-TV fdaho Falls,
Jdaho; 100% of KIRO-AM-FM-TV Seattle,
and is licensee of KMBZ and KMBR, both
Kansas City, Mo. BIC also owns 24% of
United Community TV (CATV) In Seattle
and 33.3% of Community Television of
Utah, Salt Lake City. Ann. May 27.

KBIG-FM Los Angeles—Seeks assignment
of license frem KBIQ Inc. to Bonneville In-
ternational Corp. (See KBIG above). Con-
sideration reported above includes KBIG-

Fl\l”:('Kol?(Fl\rl) Redondo Beach, Calif.—Seeks
assignment of license from Southern Cali-
fornia Asscciated Newspapers to Jack Barry
for $200,000. Principals of Southern Cali-
fornia Associated Newspapers: Copley Press
Ine. is parent corporation of Southern Cali-
fornia Associated Newspapers, which s
sole owner of KGU Henolulu. Copley pub-
lishes some 20 daili/ newspapers through-
out California and Illineis. Principal: Jack
Barry, sole owner. Mr, Barry was MC and
major figure in quiz show scandals of late
1950's. Mr. Barry was one of principal own-
ers of WGMA Hollywood, Fla. which he was
orderrd to sell in March 1966 by FCC, Mr.
Barry has 50% interest in Volkswagen deal-
ership and real estate firm, both in Staten
Island, N. ¥. Ann. May 24 .

KKAM Pueblo, Colo.—Seeks assignment of
license from Garvey Communications Sys-
tems Inc. to Southwestern Broadcasters Inec.
for $240000. Principals of Garvey Commu-
nications Systems Inc.: James H. Childers,
president and Willard W. Garvey (100%).
Mr. Garvey owns KKTV(TV) and KKFM
(FM), both Colorado Springs, and with fam-
ily owns 4.88% of Stauffer Publications.
group broadeaster. Principals of Southwest-
ern Broadcasters Inc.: Harry T. Starkland,
vice president (26%), Willlam H. Moore III
(15%), James Gordon Douglas IIT, president
(10%), and others. Mr. Starkland is presi-
dent ef and has interest in electronics man-
ufacturing company. Mr. Moorc has interest
in two car dealerships. Mr. Douglas is pri-
vate investor. Southwestern also Is seeking
F'CC approval for purchase of KPRI(FM)
San Diego and KRDS Tolleson, Ariz. Appli-
cant is licensee of KGFL Rosewell, N. M.
Ann. May 27, )

WJIPB )l’(issimmee, Fla.—Seeks assignment
of license from B & M Broadecasting Co. to
Opportunity Broadcasters Inc. for $72,000,
less station's indebtedness of approximately
$15,000, plus 209% of assignee's stock. Prin-
cipals of B & M Broadcasting Co.: J. Patrick
Beacom, president. Mr. Beacom is 350%
owner of WBUT-AM-FM Butler, Pa.; 40%
owner of Wvvw Grafton, W. Va. Prin-
cipals of Opportunity Broadecasters Ine.:
Robert W. Marlowe, president (26.6%) Sam
B, Gilkey, vice president (26.6%). Thad M.
Lowrey, secretary-treasurer (17.14%) et al.
Mr. Marlowe is manager of WSIC States-
ville, N. C. and 25% owner of fertilizer
spreading service. Mr. Gilkey is assistant
manager of WSIC. Mr. Lowrey is manager
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and 357, owner of WGUL New Port Richey,

Fla. and has 64.37 interest in car wash.
Ann. May 23,
WCMR and WXAX(FM), both Elkhart,

Ind.—Seek assignment of licenses from
Clarence C. Moore to Progressive Broad-
casting System Inc. for purpose of incor-
poration. Principals: Clarence . Moore,
president and scle owner. Mr. Mocre is
premittee of WFWR Fort Wayne, Ind. and
applicant for new FM in Fort Wayne. Ann.
May 27. )

WXXX Hattiesburg, Miss.—Seeks transfer
of control from Bille F. Cornelius (25¢% be-
fore. none after) to Edd Cantrell (25’7 be-
fore, 59’,’; after), Consideration: $6.000. Ann.

May 2

WIBQ-FM Utica, N. Y.—Seeks assignment
of CP from Mohawk Valley F.M. Inc. to
WIBX Inc. which owns 100% of present
permittee, No monetary consideration or
change of ownership involved in assign-
ment. WIBX Inc. is liensee of WIBX Utica.
Ann. May 23.

KNTO-FM Wichita Falls, Tex.—Seeks as-
signimment of license from Steve Gose Enter-
prises Inc. to Wichita Radjo Corp. for $14.-
000. Principal of Steve Gose Enterprises:
Stephen Mathus Gose Jr. owner, Appllcant is
owner of KWKC-AM-FM Abilene, Tex. Prin-
cipals of Wichita Radio Corp.: Ralph C. Par-
ker, president and Joe Edd Sweatt, vice pres-
ident (each 509 ). Mr. Parker is sole owner
of two-way radio service and radio common
carrier and 30% owner with brother, Wil
liam C. Parker. of farm and rental prop-
erty, Mr. Sweatt is owner of Beneral con-
tracting company. Ann. May 27.

KSVN Ogden, Utah—Seeks assignment of
license from North America Broadcasting
Co. 10 Intermountain Valley Broadcasting
Co. for $1 and mutual covenants. Following
judgments are outstanding against assignor:
twe promissory notes amounting te $60,000.
Principals of North America Broadcastin
Co.: LaVor Wood, president (7.8%) an
George I. Norman (51.9%) and others. Mr.
Norman is majority stockholder in KICM
Golden, Colo. Principals of Intermountain
Valley Broadcasting Co.: Rulon §. Wood,
president (90%) and others. Mr. Wood has
no other present business interests indi-
cated. Ann. May' 27.

WRUM(FM) S5Suring, Wis.—Seeks assign-
ment of license from Paul A. Stewart En-
terprises Inc. to WRVM Inc. for assumption
of approximately $33.000 in liabilities. Prin-
cipal of Paul A. Stewart Enterprises Ine.:
Paul A. Stewart, owner. Mr. Stewart is
owner of WRVB-FM Madison, Wis. Prinel-
pals of WRUM Inc.: Assignee iIs nonstock
and nonprofit corperation. Ann. May 23.

ACTIONS

KOSI-FM Denver — Broadeast Bureau
granted assigniment of license from Arme-
strong FM Broadcasting Corp. to Armstrong
Broadcasting Corp. Purpose of assignment
is to assign license to licensee of KOSI for
administrative reasons. Principals remain
same. W. L. Armstrong, president (40%).
and D. Armstrong, secretary-treasurer (30%)
et al. Action May 27.

WEZY-AM-FM Cocoa, Fla.; WDAN-AM-
FM Danvilie, and WREX-TV Rockford, both
Illinois; WINR-AM-TV Binghamton and
WHEC-AM-TV Rochester, both New York—
Breadcast Bureau granted transfer of con-
trol from Frank Gannett Newspaper
Foundation Inc. to Stockhoiders of Gannett
Inc. Transfer of control is sought to adopt
plan of recapitalization consisting of: (1)
change nonvoting class B common stock

Into class A common Stock; (2) redesignate
class A common stock as ‘‘common stock™;
13) split common stock, as redesignated, 40
to 1; (4) change participating preferred
stock into new common stock and (5) in-
crease number of shares of common stock
which company is authorized to issue. No
consideration involved. Action May 23.

WYEA-TV Colminbus, Ga.—Broadcast Bu-
1reau granted assignment of CP {rom Gala
Broadcasting Co. to Eagle Broadcasting Co.
No monetary consideration involved. As-
signment requested to effect merger between
Gala and Inland Broadcasting Co. into
Eagle Broadcasting Co., assignee corporation.
Ann. May 27,

WGN-AM-TV Chicago, KDAL-AM-TV Du-
Iuth, Minn,, KWGN-TV Denver, WPIX-FM-
TV New York and WICC Bridgeport, Conn.
—Broadcast Bureau granted transfer of con-
trol from Tribune Co. (Illinois corporation)
to Tribune Co. (Delaware corporation).
Transfer calls for merger with Tribune Co.,
an Illinois cerporation to Tribune Co., Del-
aware corporation, with latter to be surviv-
ing company. Each issued share of common
stock of $100 par value of transferor wiil be
changed into four shares of common wit:-
out par value of transferee. Number of au-
thorized and issued shares will be increased
from 2,000 to 8.000. Action May 23,

WFMJ Youngstown, Ohio—Broadecasting
Bureau granted transfer of control from Wil-
liam F, Maag Jr. (deceased) to William J.
Brown, executor (none before, 75.2% after),
Principals: Willlam J. Brown (752%). Mr.
Brown is president, treasurer and has in-
terest in WFMJ-TV Youngstown, Ohio. Ac-
tion May 22.

WVLY Water Valley, Miss.—Broadcast Bu-
reau granted transfer of control from J. J.
Kirk (507 before. none after) to Jimmy D.
Martin (50% before, 51% after) and Jim G.
and Lila C. Martin (none before, jointly
49% after). Prinecipals: Jimmy D. Martin,
president (351%) et al. Mr. Martin is an-
nouncer for WSLI Jackson, Miss., Consid-
eration $500. Action May 22.

KGVL, Greenville, Tex.—Seeks transfer of
control from Truett Kimzey, deceased to
executors of estate of Truett Kimzey (none
before, 89% after). Action May 27.

KRIO McAllen, Tex, — Broadcast Bureau
granted transfer of control frem Gene
Cagle, deceased, to Jackson E. Cagle, execu-
tor {none before, 86.1% after) trustee for
Carol Cagle who has interests in KRBC-
AM-TV Abilene and KACB-TV San Angelo,
both Texas, and KENM Portales, N. M. No
consideration involved. Action May 22.

CHV and WCCV-FM, Charlottesville, va,
—Broadeast Bureau granted assignment of
licenses from Eastern Broadcasting Corp. to
Evans Communications System Inc. for
$390,000. Principals of Eastern Broadcasting
Corp.: Roger A. Neuhoff, president (69.3%)
and Louise H. Neuhoff. Mr. and Mrs. Neu-
hoff are licensees of WHAP Hopewell, Va.
and WCVS Springfield, Ill. Principals of
Evans Coemmunications Systems Inc.: Ed-
ward S. Evans Jr.,, chalrman of board
(100%). Mr. Evans is chairman of board
and has interest in Evarie Corp. and Lock-
hart Manufacturing Corp., Detroit and is
director and stockholder in Evans Products
Co.. manufacturing concern, Portland, Ore.
Actlon May 22.

WEET Richmond, Va.—Broadcast Bureau
granted assignment of lcense from Ray-
mond B. Bentley to WEET Radio Broadcast-
ers Inc, for purpose of Incorporation. No
monetary consideration involved. Principal:
Mr. Bentley is sole owner. Action May 27.

COMMUNITY ANTENNA ACTIVITIES

The following are activities in com-
munity antenna television reported to
BroADCASTING through May 28. Reports
include applications for permission to
install and operate CATV’s, grants of
CATV franchises and sales of existing
installations.

sIndicates franchise has been granted.

Ft. Lauderdale, Fla—Florida Telecable
Corp. has applied for a franchise. City
would recelve 4% of annual net revenue
from subscriptions and 7% of advertising
revenue after agencies were paid.

Brunswick, Me.—Multi-Channel TV Inc,
Madison, Me., has appled for a franchise.
Casco Cable Televislon Ine. of Brunswick
is another applicant.

Moss Point, Miss.—Mississippt Triple D

Cablevision Co., Gulfport, Miss.,
plied for a franchise.

= Hannibal, Mo—General Communications
Inc., Iola, Kan., has been granted a fran-
chise. City will receive $11,250 per year or
7.6% of annual gross revenues, whichever
is fgreater. plus a $20,000 initial fee. Instal-
lation and monthly fees will he $10 and
$4.95 respectively. Previous applicants were
International Telemeter. Hannibal Cable-
vision Ine. and Danville Community An-
tenna System.

® Mandan, N. D.—Mandan Cable TV Ine.
has geen Eranted a franchise.

= Ottawa, Ohio—United Transmission Co.,
Shawnee Mission, Kan. (multiple CATV
owner), & wholly owned subsidiary of
United Telephone Co., has been granted a
franchise. Firm will provide a i2-channel
system.

® Kane, Pa—Aiello Brothers of Ridgway,
Pa., has been granted a 10-year franchise.

w Augusta. Wis.—Cable TV Signal Ine,
Soldiers Grove, Wis.,, has been granted a
franchise.

has ap-
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HE team is down by two runs in

the bottom of the ninth. There’s a
man on first, another at third. There are
1wo outs and the count is three and two.

Maurice Corken isn’t sweating. As
early as the fourth inning he could
tell his boys would pull through. He
hangs on, quietly lights another pipe.

The pitcher goes into a slow, agoniz-
ing windup. The pitch is a fat one, right
down the middle. The batter swings.
There’s a “crack.”

The crowd’s roar rises as the ball
goes for a home run.

Now Maurice Corken sweats, the per-
spiring glow of relief and accomplish-
ment. His team has done it again.

Name of the Game = Although the
preceding scene played like a baseball
game, the play-by-play action for the
vice president and general manager of
WHBF-AM-FM-TV Rock Island, 1ll., might
just as well have been symbolic of a
weekly round to match availabilities
with prospects. To Mr. Corken the
game is the same and the qualities
for the baseball team are the same that
are necessary for the sales team of
radio and TV stations.

Enthusiasni, That'’s the prime quality
of them all in Mr. Corken’s book.
“Baseball or broadcasting,” he says,
“you can’t Jose your enthusiasm. Once
vou do, you’ve had it.”

Mr. Corken should know his subject.
He was calling baseball play-by-play on
radio in the early 1930’s and he has
been a broadcast salesman for more
than three decades. He has both the eye
and the instinct to know what his team
will do early in any game.

“All other things being equal, you
can sense which side will win just by
observing the fire and the spirit of the
men in action,” he explains. He says
there is no mystery in maintaining the
subtle, but solid, Corken enthusiasm.
“I’'ve been told every day is a new
day,” he philosophizes. “When I get up
I thank God I'm alive and I look for-
ward to something new. Every day is
a challenge.”

The 85 men and women oOn the
WHBF stations’ staff share in the Corken
enthusiasm as well as the challenge.
But he prefers to give the credit to
others, recalling the “vigorous and tal-
ented” leadership of the late Leslie C.
Johnson, whom he succeeded just a
year ago. For many years Mr. Corken
had been vice president in charge of
sales and assistant general manager of
the WHBF outlets.

Patient Approach * Mr. Corken’s as-
sociates, however, observe that over the
years he has contributed much to the
progress of the operations through his
example and his patient ear for all who
come to him with something to sell or
say.

Mr. Corken believes broadcasters
must learn to adapt to the changing
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Enthusiasm,
patience are
pay-off items

times if they wish to keep moving
ahead. As an examwple he recalls last
month’s CBS-TV affiliates meeting in
Los Angeles where the network pro-
posed to substitute local availabilities
for compensation in sports shows. He
admits it posses problems but recog-
nizes networks have their problems too.
(WHBF-AM-Tv are CBS network outlets.)

“It could be a bonanza for the local
station guys who want to work at it
and get out and sell it,” he reflects. “It
all gets back to how much enthusiasm
you have for your product,” he says,
“and if you can’t sell it maybe you need
a reorganization of sales staff.”

Mr. Corken knows well the important
angle of product quality in selling suc-
cess. In broadcasting the product is
programing and service, but it also is
the best of technical facilities as well as
people to provide them. Over the years
on both points Mr. Corken has en-
couraged and supported decisions to
advance in these areas.

News Conscious = Mr. Corken is

PROFILE

i
#

r -
Maurice John Corken—VP and general
manager, WHBF-AM-FM-TV Rock Island,
lIL; b. Aug. 31, 1903, Rock Island; grad-
uated St. Joseph High School there, 1922;
reporter, ‘The Argus’, Rock Island, 1922-
28: sports editor, 1928-34; part-time
sportscaster, WHBF, 1932-34; joined
WHBF fulltime 1934 soon becoming sales-
man; sales manager, 1938; assistant gen-
eral manager 1943; active in civic affairs;
m. Helen Ryan of Rock island Nov. 9,
1965; has two grown children from first
wife (deceased); hobby—bowling.

especially proud of the full-color news
shows now aired on TV as well as the
considerable local news on radio. The
radar weather station maintained by the
WHBF stations also has proven of great
public service, he notes, even to the
U.S. Weather Bureau. The recent fronts
producing multiple tornadoes gave the
station's radar weather facility consid-
erable opportunity to render vital help
over a very broad region in that area,
he added. The funnels were plotted and
warnings aired promptly.

Mr. Corken knows news and the
importance of such vital information
to the public too. For some years be-
fore getting into broadcasting he was a
newspaper reporter.

Through his years of high school
he had but one job, as an embosser at
a Rock Island company specializing in
the manufacture and sale of ribbons,
badges and similar product. After
graduation he joined the editorial staff
of The Argus.

The paper’s owners, the Potter fam-
ily, also have majority interest in the
WHBF stations.

For six years young Mr. Corken
walked the police and city hall beats.
His first week, he recalls, got off to a
bloody start: eight murders in seven
days, all gangland associated and re-
flecting local political upheaval due to
the paper’s rackets exposé.

Up the Ladder » In 1928 he was pro-
moted to sports editor of The Argus.
When the paper’s ownership acquired
WHBF in 1932, Mr. Corken began part-
time work announcing play-by-play of
Three-Eye league baseball games as
well as various high-school sports.

He joined WHBF as a full-time staffer
in 1934, He soon moved to the sales de-
partment and within a few years was
moved into executive sales positions. At
that early date there wasn’t much na-
tional advertising money being spent in
radio in the Quad Cities area so he
worked hard to promote the market as
a whole.

In the late 1930's he helped form a
Quad Cities manufacturers’ representa-
tives association and ultimately the
story of the market reached the atten-
tion of the key people back at various
corporate headquarters. Ultimately the
money began to come into the market,
he recalls, and over the years it con-
tinued to increase “and we were able
to go after our share.”

Mr. Corken’s grown son, Mike Jr.,
is TV manager in the San Francisco
office of Edward Petry & Co. (Petry
reps the WHBF stations). His daughter.
Katie, is a stewardess for United Air
Lines.

Some years ago Mr. Corken tried
golf but recognizing he never would
be good enough he gave it up for bowl-
ing where he maintains a ‘“‘tolerable”
average of 170.
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EDITORIALS

Something to dismember

figure to propose a reorganization of governmental regu-

CC Commissioner Robert T. Bartley is the latest public
lation of communications. He will not be the last. There is
more and more evidence of dissatisfaction with the present
scheme of things.

The Bartley plan, as reported in last week’s issue of
this publication, would eliminate the FCC and distribute
its functions elsewhere. There would be a new five-member
commission to regulate broadcasting and another to regulate
common carriers. The Department of Transportation would
assume the regulation of safety and special radio services,
most of which are in mobile use. A new Telecommunications
Resources Authority, with one director at its head and an-
swerable to Congress, would be created to allocate fre-
quencies to the various services.

This publication will refrain from shooting from the hip
at the Bartley proposal, which remains to be measured
against the other plans that will eventually surface from
such sources as the President’s Task Force on Telecommuni-
cations Policy. It does strike us, however, that at least
one feature of Mr, Bartley’s plan would introduce politick-
ing on a grand scale into regulatory management.

Spectrum allocations are at the heart of the regulatory
process. Mr, Bartley would give that job to a one-man Tele-
communications Resources Authority whose decisions could
be revoked by a majority vote of Senate and House. That
arrangement could only lead to contests between opposing
interests in the Congress. Political muscle would determine
what service got what piece of spectrum space.

In other respects the Bartley plan deserves serious con-
sideration. There may be some attractions in decentralizing
the regulation of different communications services. But the
decentralization that Mr. Bartley has proposed is only
an organizational change. Nowhere in his proposal has he
touched upon the larger question of the philosophy of reg-
ulation—and that question, we believe, is paramount.

If the Congress is to consider a revision of the Communi-
cations Act to reorganize the apparatus of regulation, it
ought also—if not first—to consider a revision of the act
to define with greater precision the nature and extent of
regulation. For example. whatever commission may eventual-
ly be established to regulate broadcasting, it ought to be
told in the law the limits of its power.

As now constituted and operating under the existing law,
the FCC spends more and more time extending or attempt-
ing to extend its power over broadcast programing. If it got
out of the programing field, where it has no business any-
way, the FCC might find the man-hours to do all those
things that Mr. Bartley and others say it ought to be doing.

The incident-prone Emmys

IKE the sound systems that inevitably fail when engineers
congregate, the one show that seems simply unable to
earn uniformly good notices from television people is the
one intended to honor achievement in their own ranks. With
the Emmys. if it isn’t one thing it's another; this year’s off-
hand dismissal of the journalism winners (BROADCASTING,
May 27) was an offense to all TV newsmen.

If it is likely that something will go wrong with the Emmy
ceremonies, however, it is certain that they will draw huge
TV audiences. At the root of that fact, in our opinion, may
be found both the problem and the opportunity.

The problem is that it is the entertainment stars, not the
newsmen, who attract those huge Emmy audiences, but it
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is in news, not entertainment, that television makes its most
significant and most enduring contributions. If the Emmys’
sponsor, the National Academy of Television Arts and Sci-
ences, would recognize those two facts and treat the cere-
monies for exactly what they are—a mammoth promotional
exercise for television—the result would give TV’s image
some of the enhancement it deserves. To be blunt about it,
the glitter of the stars should be used to get audiences to tune
in, but the viewers should be shown a fair sampling of tele-
vision’s impressive journalistic attainments.

Whether that can be assured without TV newsmen being
given a consequential voice in academy planning is current-
ly a subject of some speculation. But anything less than
that is a discredit not only to newsmen but to television as
a whole. The obvious alternative would be for the TV news
organizations to withdraw from Emmy compelition; there
is a growing number of prestigious other awards for them to
contend for. But we hope it doesn’t have to come to that.
For television news not to be represented in so vast a show-
case would be a shame.

No greater shame than this year’s brushoff, however.

Legacy

AW students in communications soon collide with such

landmark cases as Ashbacker, Scripps-Howard Radio and
KOA Denver. These cases have one thing in common. Paul
Segal, who died May 24 at 68, was the counsel for the suc-
cessful appellant, all the way to the Supreme Court.

Paul Segal retired from private practice in 1962 for
health reasons. But in the preceding three decades he
had figured importantly in the then new jurisprudence of
communications.

With a blue-ribbon list of clients—many of them news-
papers—Mr. Segal in the late 1940's insisted that each
apply for VHF TV in its market. That was at a time when
the few TV stations in business were losing astronomical
sums. An engineer (he was also a radio ham) as well as
a Jawyer, he foresaw the spectrum rush in VHF a decade
before it began.

Paul Segal, like other lawyers of his era, was an inno-
vator. As long as there is a radio jurisprudence, Segal
precedents will be cited.

CLEANS WALLS
LIKE NEW !

Drawn for BROADCASTING by Sid Hix

“First we offer the kiddies a free box of crayons, then
next week we come on strong with our wallpaper-cleaner
spots!”
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DIALOGUE:

___%inﬂstng by

What are the responsibilities of a citizen? To obey the laws? To pay
taxes? To respect your neighbor? All these, and more.

A lot more, if you undertake the special kind of citizenship a television
station undertakes, and go at it as seriously as KPRC-TV. You provide
an open window through which the whole world may be viewed . . . to
help bring understanding. You introduce your neighbors, one to another.
You act as look-out for your community against fire and flood—and
against the disasters which men conjure up . .. And you work to bind
up the wounds of both the body and the spirit. You inspire, encourage
and sometimes, tweak noses. You answer lots of phone calls and lots
of mail. And—you entertain your neighbors . .. This way, you hope to
get invited back.

YOU SEE, WE THINK WE ARE A CITIZEN T0O...THAT'S US,

CITIZEN KPBG'W

NBC ON HOUSTON’S CHANNEL 2

Edward Petry & Co., National Representatives



Beeline Country...awfully big in Recreation

. and BEELINE RADIO KOH is a proven
way to reach an important part of this market.

Add a quarter of a million permanent listeners, plus 5 million yvearly
visitors to the Reno-Lake Tahoe recreational area and vou have the
target audience of Beeline Radio KOH, Reno. Fact is, Beeline Rudio
KOH not only covers the rich Reno-Lake Tahoe area, but 20 counties
in Nevada and Northern California. So, get yvour message heard by
people at home and away from home . . . get on Beeline Radio KOH.
And remember, KOH is one of Beeline Radio’s four stations that give
vou the inside track to Californii’s rich Inland Valley and Western

Nevada.
P% i

Mc(Clatchy Broadcasting

KATZ RADIC — NATIONAL REPRESENTATIVE



