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“You will never Rnow
how many lives you saved.”

Late in Junuary last vear camie 1 snowtall that literally
paralyzed western Michigan, People were stranded. Trans-
portation was non-existent. All semblance of normal
community activity ceased. The Fetzer radio station in
Kalamazoo immediately switched its entire programming
over to coordinating and broadcasting literally thousands
of emergency nssages. This continued around the clock
for three struight davs. The guote in the headhine above
was from one of the many. many letters received from

tunkful western Michigan residents,
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WKZO WKZO-TV KOLN-TV KGIN-TV WJEF

Kalamazea Kalamazeo Lincotn Grand Island Grand Rapids

WWTV wWwuUP-TV WIFM WWTV-FM WWAM
Cadillac Savlt Ste, Marie Grond Ropids Codilloc Codilloc
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CALLING
NORTHSIDE
777

Starring
Fred MacMurray
Natalie Norwick

Joe Mantel

ONE
LIFE

Starring
Dane Clark
Nina Foch
N Audrey Totter

A HAPPY
4;. ENDING

1
Starring

® oy ' Gene Barry
, R William Bendix
//' \\ Lori Nelson

OPERATION
CICERO

Starring
Ricardo Montalban
Maria Riva
Peter Lorre

THE
LAURA GUNFIGHTER
Starring Starring

Robert Stack
Dana Wynter
George Sanders

Richard Conte
John Barrymore, Jr.
Marilyn Erskine

BROKEN THE OX-BOW

ARROW INCIDENT
_ Starring
Starring Raymond Burr
Rita Moreno

Robert Wagner
Cameron Mitchell
E. G. Marshall

Ricardo Montaiban
£ Raymond Burr

YACHT € MIRACLE
ON THE "'ﬂ ON 34th
HIGH SEA - STREET
Starring Starring
Gary Merrill Thomas Mitcheil
Nina Foch Teresa Wright

Casey Adams MacDonald Carey

THE GHOST &

MRS. MUIR TWO FLAGS

WEST
Starring Starring
Joan Dale Robertson
Fo'ntalne Victor Jory
Michael Regis Toomey
& 1 Wlldlng
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For Full Market Information
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Is FCC obsolete?

Picking up momentum is proposal
for reorganization of FCC at next
session of Congress. Being used as
rough pattern is regulabion of com-
mercial aviation through dual agency
structure—Civil Aeronautics Board.
which controls policy, handling fran-
chises, rates, economics, etc., and Fed-
eral Aviation Agency, administrative
arm, handling airport clearances, pilot
licensing, accident investigations, etc.
At other extreme is group which
fosters new Department of Communi-
cations at cabinet level.

More conservative plan would not
go as far as legislative proposal of
Commissioner Robert T. Bartley for
three separate agencies (BROADCAST-
ING, May 27) but rather for one policy-
making board of perhaps five members
and Sseparate adiinistrative agency
headed by one administrator. Implicit
in plan would be abolition of FCC
as such, with President auwthorized to
appoini new five-man agency and acd-
minisirator, subject to Senate confir-
mation.,

Wiring New York

Eight companies, including two with
substantial broadcast interests, have
quretly filed with New York City Bu-
reau of Franchises for CATV rights
in Brooklyn, Queens. Bronx and Staten
Island. They are RKO General, group
station owner: Bartell Cable TV Sys-
tems Inc., associated with Bartell sta-
tions; New York CATV Cable Co.,
Teleglobe Cosmatronics, Skiatron Elec-
tronics and TV, and three current
franchise holders seeking to expand
their CATV areas beyond those held
now in Manhattan and part of Bronx:
Sterling Information Services, Tele-
prompter Corp. and CATV Enter-
prises. Franchise bureau oflicials have
said they’ll act quickly but that they
expect city to get 25% of gross re-
ceipts instead of 5% under current
franchises.

Seat gets cold

Search is still on for successor to
Commissioner Lee Loevinger, who
wound up his five-year FCC tenure
June 30. Over weekend of June 29-30
prospects were considered good that
John S. Hayes, U. S. ambassador to
Switzerland and former president of
Post-Newsweek Stations, might accept
post and eventually FCC chairman-
ship. But last week he advised admin-
istration sources his preference would
be to continue in foreign service.
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Local initiative

Another major station group has
cranked up effort to sell department
stores on regular use of television.
Two Triangle stations (WNBF-TV
Binghamton, N.Y., and wFIL-TV
Philadelphia) have now completed re-
vamp of their procedures to speedily
provide stores with availabilities. In
addition, wNBF-TV in past 10 days
built studio in Fowler's department
store in Binghamton for taping of
commercials at virtually instant’s no-
tice. WFIL-Tv has begun guaranteeing
avails to stores in run-of-schedule in
any broadcast day and has already
landed three new department-store ac-
counts. Other Triangle stations have
been told to take note for adaptation
in their markets.

CBS-owned-TV stations took un-
usual step for group broadcasting en-
tity in establishing local retail-sales
units for each of its stations (BROAD-
CASTING, July 1). Move was mmade to
concentrate directly on retail adver-
tisers, among which department stores
are biggest.

Eye on traders

Evidence continues to mount that
FCC is taking tougher line on traffick-
ing in stations. Commission last week
voted tentatively to hold hearing on
McLendon Corp. application to ac-
quire xyx1 Oregon City, Ore.: principal
1ssue would be trafficking. Commission
is expected to take another vote on
question this week, presumably on
whether it should send letter advising
McLendon that sale cannot be ap-
proved without hearing, McLendon
recently sold kILT and Kzar(FM)
Houston to LIN Broadcasting Co.
(BROADCASTING, April 1).

Cooling-off period

New deal on music fees that TV
stations pay to American Society of
Composers, Authors and Publishers
apparently was so near in onc of those
private bargaining sessions last month
(Crosep CircuiT, June 10, 17) that
negotiators for All-Industry TV Sta-
tions Music License Committee
thought it had in fact been reached.
Committee members say traditional
handshake actually occurred, but
when two sides met to draft memo of
agreement ASCAP started raising is-
sues that others thought had been
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clearly settled. Meetings reportedly
broke off in inflamed mood and have
since been in recess while ASCAP
officials attended international confer-
ence jn Vienna.

Press agentry

FCC’s Katzenjammer kids—Com-
missioners Ken Cox and Nick Johnson
—have adopted age-old technique of
getting publicity for their fractious dis-
sents. Copies are delivered—usually
in advance—to selected newsmen like-
ly to give them good break. Thirty-
three-year-old Nick Johnson does leg-
work even to point of inviting on-the-
air interviews of pair, not only in
Washington but as far away as West
Coast where syndicated or regularly
scheduled commentators perform.

Hemmed in

Speculation among FCC-watchers is
that commission will order hearing on
Enterprise Co.’s application to acquire
KFDM-TV Beaumont, Tex. Opposition
to approval without hearing, they
noted, would be fierce. Justice De-
partment’s antitrust division has op-
posed grant because of Enterprise’s
ownership of only two daily news-
papers in Beaumont. Justice says
transfer would violate Clayton Act
prohibition against acquisitions that
tend to lessen competition or create
monopoly (BROADCASTING, May 15).

Whars more, Senator Philip Hart's
(D-Mich.) Antitrust and Monopoly
Subcormmittee has expressed concern
aboit newspaper ownership of televi-
sion stations. And openly hostile
House Commerce Committee would
almosr certainly rtake critical note of
commission rejection of Justice De-
pariment reqiiest.

Cable watcher

CATV Marketing Inc., Pleasanton,
Calif., which provides variety of mar-
keting services for CATV industry,
has developed small computerized unit
that purportedly will provide 100%
read-out as to what and when cable
subscribers are viewing. Unit, to be
installed at system's headend, will re-
spond from sensing devices placed at
subscribers’ installations. It will re-
portedly provide accurate read-outs on
viewing habits for apartment hookups
as well, and is to be tested on West
Coast system within 60 days.
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Corinthian knows that there’s a lot more That’s why, as far back as the 1960
to the national conventions than just the conventions, when we were the only television
- presidential nominations. There’s local interest. group doing it—Corinthian provided this
Natlonal Local issues, Local concern. And a real need kind of local interest coverage for our audiences
H for local coverage. in five key areas of the country.

conventlons That's why every Corinthian Station We'll be at the eonventions again this year.
are made up Of will again send their special news teams to the About 12,000,000 viewers expect us there.

1968 conventions. To report the activities of P
Iocal’ people' their. state .delegati?ns and to 'observe, a:?alyze Corlrlttholat:kv:a:tgso:zc:z:,ek at the issues.
That’s where and interpret general convention events in A KHOU-TV, Hovston WISH-TV, Indianapolis KOTV, Tulsa

- terms of their own conmmunity’s special interests. .

we zoom Iin.

KXTV. Sacramento WANE-TV, Foit Wayne
And there's plenty of interest. RESPONSIBILITY IN BROADCASTING REPRESENTED BY H-R/CORINTHIAN SALES,
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WEEK IN BRIEF

Billionaire Howard Hughes offers to buy two-million
shares of ABC stock for $150 million, but runs into big-
league trouble. ABC's Goldenson to go to court to resist
takeover; FCC wants to hold hearing on transfer. See . . .

CAN HUGHES GET ABC?...17

“Special summary report” on violence in TV program-
ing issued by ANA indicates some of its members are
withdrawing from shows with excessive violence, others
are reviewing policies and practices. See . . .

ADVERTISERS REACT...19

FTC urges Congress to eliminate cigarette commer-
cials on radio-TV, and with HEW urges that if ban is not
imposed, death warnings and tar-nicotine ratings should
be aired with every ad. See . . .

CIGARETTE FIGHT ... 22

Not all the action is in agenda for first national AAF
convention. Officials expected to be challenged for sup-
porting gun control laws; questioned on FTC's proposal
to ban cigarette ads. See . . .

LATE FIREWORKS ... 26

CATVers come to Boston convention in nearly 100%
bullish mood, leave with their optimism tempered by
caution as their leaders stress continued action in FCC,
Congress overregulation and copyright. See . . .

CAUTION SIGNALS ... 32

House Investgations Subcommittee, in vague order,
calls principals, FCC to testify on transfer of five UHF
permits by Overmyer to U.S. Communications Corp.
See . ..

OVERMYER HEARING... 38

United Church of Christ says it will pursue WLBT(TV)
Jackson, Miss., case in court; notes it doesn't look
forward to further litigation, but it has “no choice” in
view of FCC's minority dissent to renewal. See . . .

WLBT(TV) TO COURT ... 40

CATVers hear in Boston distinctive broadcast term,
“counterprograming,” applied to cablecasting, told to
move into local originations by industry leaders, fellow
CATV owners, film buyers. See . . .

WAY TO FILL CHANNELS ... 42

RTNDA regional conference mulls growing list of news
challenges: keeping up with fast-moving, security-con-
scious political candidates; pre-trial crime proceedings;
covering civil disturbances. See . . .

NEWSMEN'S PRESSURES ... 44

Chances are growing that Democratic National Com-
mittee may give up its Chicago convention plans because
of two-month old telephone strike. Other sites being
looked into: Miami, Houston, San Francisco. See . . .

CONVENTION MOVE?...50

DEPARTMENTS
AT DEADLINE ....cooereerereerreccrnraenas 9 MONDAY MEMO ... 14
BROADCAST ADVERTISING ... 19 OPEN MIKE .....overnnee. 13
CHANGING HANDS ......cccoeeevieeee.. 38 PROGRAMING 42 Publlshel;iu every Moﬂ?ays by dagc,ln_
c. Se -
CLOSED CIRCUIT oovvrrcrrseercrene 5 WEEK'S HEADLINER 10 %’%ﬁ}d&:ﬁ?ﬂ:ﬁamﬂgmﬁ“n.° [
' and a onal offices
DATEBOOK ooeeeeveeeeeeresesnanmen. 12 WEEK'S PROFILE .oeecieerericreees. 73 Subscription pricest Annual sub-
EDITORIAL PAGE ........oocevee 74 scription for 52 weekly issues $10.00.
Annual subscription including Year-
EQUIPMENT & ENGINEERING ... 54 book $20.00, Add $2.00 per year for
Canada _and $4.00 for all other coun-
FANFARE ..o ieeereevremrienierreereessseeseneans 53 tries. Subscriber's occupation re-
quired, Reg‘ular {ssues 50 cents per
FATES & FORTUNES 58 P copy, hndn &Dc%sTJ:zG grl%aoroboogr
i e an
FINANCIAL REPORTS ... 57 __“ gopys € Yy Ty p
FOR THE RECORD o 0 RIS
5 ) S reet,
INTERNATIONAL ....... 55 K ", ‘l:v:\:l O?Vaslt‘:;ngetﬁn h?d ct;' tgo%% aog
= ° ease include n
LEAD STORY o 17 ”@‘_ changes Fleate inclie Soth old and
THE MEDIA ..o 32 'o‘,; =/ front cover of magazine.
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The Name of the Game i
STAR TALENT

adds three more!

The Homestead plays a winning game

with top quality TV shows featuring top-notch per-
sonalities. Note the latest additions to our talent-
filled roster: A new music show starring Don DeFore.
A new art show starring Richard Boone. A new music
show starring Dale Robertson. These three join our
present lineup of six successful programs featuring
Robert Taylor, John Reed King, Don Ameche, Dennis
James and two with Sebastian Cabot.

Here is varied, viewer-pleasing entertainment. ..
a selection of nine full-color 15-minute shows, with one
thing in common: They educate as well as entertain
By bringing the beauty of the world’s great art and
music treasures into millions of homes, they make
culture not merely palatable, but actually pleasing.
Tremendous mail pull proves this. It’s the kind of
dynamic action stations like to see.

There’s talent behind the scenes, too. ..

a new professional management team that projects
experienced, aggressive leadership into The Homestead
picture. Philip Steinberg, Vice-President of LIN Broad-
casting Corporation and new General Manager of RTV
Sales (The Homestead), was formerly president of

wand now

DALE ROBERTSON

The HOMESTEAD &

AW

RICHARD BOONE

Advercom, Inc., advertising agency for mail order sales
of Disneyland Records. Mr. Steinberg has already
effected many dramatic changes that result in more
unity and control for this fast-growing organization.
Norman Roseman, new Operations Chief, coordinates
all mail order activities. His wide experience and wealth
of administrative ability have helped to streamline all
facets of The Homestead’s operations.

New, efficient systems speed order fulfillment.
The Homestead is now fully computerized, with highly
systematized fulfillment procedures to handle all
station-generated mail activity the very same day it
is received —regardless of volume. A new plant—over
50,000 sq. ft. of space—facilitates processing more than
25,000 orders every day. Computer-printed acknowl-
edgement cards are mailed immediately upon receipt
of orders to assure greater customer satisfaction. Com-
pletely automated production systems eliminate errors
and speed all orders on their way.

Attention Station Managers:

Schedules are now being prepared for The Homestead’s
three new shows as well as current programs. Please
advise us immediately of your 15-minute availabilities.

The HOMESTEAD

...........

477 Madison Avenue « New York, N.Y. 10022 « (212) 758-4545
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Late news breaks on this page and on page 10
Compiete coverage of week begins on page 17

Géf in Iiné on Negro
employment,FCCsays

FCC has put nation’s broadcasters on
notice that they face loss of license if
they discrimipate in employment.

Commission issued policy statement
Friday (July §) declaring it will deny
license renewal to station found to have
violated “national policy against dis-
crimination in employment.” Action
would come after hearing on complaint.

Commission at same time issued no-
tice of proposed rulemaking to embody
policy in rule and to require that show-
ing of compliance with it be submitted
with applications for construction per-
mits, assignments and transfers, and re-
newals. Proposal would also require li-
censees to post notices at their stations
and include statements in their employ-
ment-application forms asserting that
they are pledged not to discriminate.

And, in what it called most impor-
tant part of three-part order, commis-
sion called on broadcasters—“as mat-
ter of conscience”—to go beyond re-
quirements of policy and make affirma-
tive effort to help solve racial crisis.

Commission urged broadcasters to
seek out and train Negroes as editors
and reporters, and to make special ef-
fort in programing. Commission said
programing is not matter in which it
appropriately can intervene. “Rather,”
it said, “all we do is again raise the
question in context of the conscience of
the broadcaster at this juncture of our
national affairs.”

Commission order, adopted unani-
mously, was in response to petition for
rulemaking filed April 24, 1967, by
United Church of Christ.

Equal Employment Opportunities
Commission, created under Civil Rights
Act of 1964, and Department of Justice
urged adoption of proposed rule.

Commission policy statement makes
clear FCC will regard charge of dis-
crimination in employment a ground
for determining whether station involved
has served needs of its community. Re-
fusal of licensee to hire Negroes, state-
ment said, “immediately raises question
of whether he is consulting in good
faith with Negro community leaders
concerning programing to serve the
area’s needs.”

Commission indicated importance it
attached to order by taking wunusual
step of inviting reporters to briefing by
General Counsel Henry Geller.

Mr. Geller said commission had re-

BROADCASTING, July 8, 1968

ceived only six to 10 complaints of dis-
crimination, “most of which had been
referred to EEOC. He knew of no case
where commission had denied license
because of discriminatory employment
practices.

But now that FCC has expressed its
views on matter, he said, “people who
feel that they have been discriminated
against will tend to bring their com-
plaints to the commission.”

“And we’re saying we won't tolerate
racial discrimination,” he said.

Commission noted that national poli-
¢y on discrimination in employment is
principally embodied in Civil Rights Act
of 1964. This makes illegal discrimina-
tion by employers of more than 25 per-
sons who are engaged in interstate
commerce.

Thus, law would reach 80-90% of
650 television stations but only some
10% of 6,500 radio stations. However,
more than 30 states have fair-employ-
ment-practices laws, most of which af-
fect employers with fewer than 25 em-
ployes.

Commission will rely on these federal
and state agencies in implementing its
anti-discrimination policy. It will refer
complaints to EEOC if that agency has
jurisdiction, to appropriate state agency
if it does not. In either case, commission
will designate application of licensee
involved for hearing if results of liaison
“indicate there is a substantial issue.”

Commission will undertake investi-
gation of complaint with its own staff
if station involved is subject neither to
federal or state fair employment law.

Commission order, in urging broad-
casters to go beyond specific require-
ments of policy, cited report of Na-
tional Advisory Commission on Civil
Disorders on importance of media in
helping ease racial tensions. Report

AT DEADLINE

said media has failed to provide neces-
sary communication between races.

And commission said that, in its
judgment, report makes clear that broad-
casting is most important of all media
in dealing with racial problem, “because
it is most turned to by the ghetto.”

San Diego cable case
going to appeals court

Attorneys for San Diego CATV sys-
tems met Friday (July 5) to determine
course of action following FCC’s de-
cision prohibiting importation of Los
Angeles TV into that city, but per-
mitting local origination without com-
mercials (BROADCASTING, July 1).

Decision already has been appealed
by Midwest Television, licensee of
KFMB-TV San Diego, which spear-
headed attack on CATV'’s there. In no-
tice of appeal filed in federal appeals
court in Washington, Midwest Televi-
sion challenged FCC ruling on origina-
tion, also its permission for carriage of
Los Angeles TV in Escondido and
Rancho San Berpardo, Calif,

ARB asked todrop changes
until they are confirmed

Research Advisory Committee of
Television Bureau of Advertising has
told American Research Bureau it is
“imperative” that ARB drop certain
methodology changes in its local-mar-
ket TV measurements “until proper
validation studies which support the re-
liability of these changes are provided
to the industry.”

In letter to ARB President Peter
Langhoff, James M. Rupp of Cox

Screen Gems executives were to
hear Father Donald F. X. Connolly,
coordinator, National Catholic Of-
fice for Radio and TV, declare to-
day (July 8) in Los Angeles that it
is responsibility of TV and film ex-
ecutives to cut down on violence in
television and in motion picture
portrayal.

“All unnecessary violence should
be eliminated,” priest stated in his
prepared remarks, “‘but where some

Advises westerns show mayhem, not murder

of it is required for the story line,
it should be modified. Instead of kill-
ing another cowboy, the western
hero should wound him. And the
resulting pain should be graphic so
that youngsters will realize that pain
really hurts, and nothing is gained
from brutality but suffering.”

Father Connelly, who has con-
sulted Screen Gems on theology
(Flying Nun) was guest at reception
held for him by production firm.

ez more AT DEADLINE on page 10
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Broadcasting, chairman of TVB com-
mittee, said group was protesting as
users who are ‘“‘responsible for knowl-
edge of the accuracy of measurements
used.” Letter followed meetings with
ARB officials in June (CLOSED CIRCUIT,
June 24) and again last week in effort
to resolve differences.

Practices ARB was asked to discon-
tinue pending validation were use of
incomplete (“blank-day”) diaries; send-
ing of diaries to homes that don’t agree
to keep them and current or future use
of weights based on total-household
data instead of TV-household data.

“Further,” letter said, “it is not suf-
ficient to assume without validation
that a given change will result in bet-
ter measurement.”

Hill being flooded
with pro pay-TV mail

Mail on pay TV was piling up Fri- -

day (July 5) in key House Commerce
Committee members’ offices—all of it
opposed to further delay in establishing
nationwide {test subscription system.y
Committee resolution that would seek
additional delay in FCC’s pay-TV pro-
ceeding could come to vote as early as
Thursday (July 11).

“Above-average” volume of letters
and telegrams were reported in several
offices, with no clue as to underlying
source. But Commerce Committee of-
fice, also receiving heavy pro pay-TV
mail, has copy of Zenith Radio Corp.
letter to stockholders suggesting cam-
paign, with sample texts and targets,
that seemed to correspond to mail being
received by congressmen.

Meanwhile, opposition to resolution
to be offered by Representative James
Harvey (R-Mich.) was appearing in
more than mail. Committee activist
John E. Moss (D-Calif.) said Friday
he would oppose further delay—not on
merits of pay-TV’s case but as unjust
and unwarranted in light of Congress’
long-displayed inability to dispose of
matter.

Communications Subcommittee
Chairman Torbert H. Macdonald (D-
Mass.) is also expected to oppose Har-
vey resolution on same grounds. More
opposition will come from Representa-
tive Richard L. Ottinger (D-N.Y.), who
favors pay TV.

Support for Harvey move, which is
similar to sense-of-committee resolution
adopted last year for one year’s delay,
is expected from Committee Chairman
Harley O. Staggers (D-W. Va.), who
has said he will cooperate in bringing
new resolution before committee for
vote (BROADCASTING. July 1).
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WEEK'S HEADLINER

Kenneth L. Logowitz, executive VP,
QOutlet Co., Providence, R. 1., elected
president, succeeding Joseph S. Sin-
clair, who continues as chairman and
chief executive officer. Mr. Logowitz
joined Outlet Co. in 1922 as office boy.
In 1961 he was elected executive VP
and treasurer, serving in both capaci-
ties until 1965 when he relinquished
job of treasurer. Outlet Co. is licensee
of WJAR-AM-TV Providence, wDBO-AM-
FM-TvV Orlando, Fla., and xsaT-Tv San
Antonio, Tex.

For other personnel changes of the
week see FATES & FORTUNES
P i B | WL Pl Vi W 51

Dingell wants printed
lyrics for song records

Radio stations’ problems in clearing
lyrics on popular records for airplay
could be eased by bill submitted by
Representative John D. Dingell (D-
Mich.). Measure (H.R. 18328) would
require all recordings “of any song or
other verbal material set to music” be
accompanied by printed copy of words
if offered for sale in interstate com-
merce.

ldea was advocated last year during
clean-lyrics campaign launched by Mc-
Lendon Stations, which at time notified
music industry that stations wouldn’t
accept records for broadcast without
lyric sheets (BROADCASTING, April 10,
1967). Entered so late in session.
Dingell bill isn’t given much chance of
clearing Hill before adjournment but
could be brought up again in next
Congress.

Weigh significance in
refusing bids, FCC told

FCC was told Friday (July 5) that
it couldn’t just return as unacceptable
application for broadcast facility with-
out determining through hearing how
significant omission or error was.

Ruling came in unsigned opinion
by D. C. Circuit Court of Appeals in
Washington on case where FCC refused
to accept application for 1110 kc in
Norfolk, Va., by James River Broad-
casting Co., filed three days before May
31, 1966 cutoff date for that frequency;
applicant made what it claimed was
minor engineering correction in Novem-
ber of same year.

Court remanded case to FCC to de-
termine whether error was significant

enough to require new application or
whether it was in truth minor revision.
If latter, court indicated applicant
should have been accepted as originally
submitted.

Proposes liberalization
of identification rules

FCC has proposed amendments in its
rules which would simplify and update
current regulations on AM-FM station
identification, as well as for TV, non-
commercial FM and international broad-
cast stations.

Changes proposed by commission
would retain current requirements for
identification at beginning and end of
operation time. Also retained would be
identification within two minutes of
each hour and half hour, but quarter
hour identification, now permitted in
lieu of half hour announcement, would
be eliminated.

Commission also proposes 1o revise
definition of categories of programs
which are exempt from identification
interruption. New program types which
would be included are single, continu-
ous public affairs, religious or instruc-
tional programs, concert or drama pro-
grams, athletic events and other pro-

grams in which interruption would
break program continuity.
PProposal indicates that regularly

scheduled half hour identification which
falls in course of such exempt programs,
may be deferred to first interruption
after missed identification announce-
ment.

Revocation hearing set
for Tulare FM station

Kprr(FM) Tulare, Calif., was order-
ed by FCC to show cause at commis-
sion hearing why station’s license should
not be revoked.

Commission said Friday (July 3)
that it has information which “raises
serious questions, best resolved at hear-
ing, as to whether Allan R. Jones and
Kenneth F. Warren have qualifications
to be broadcast licensee.” Mr. Jones
and Mr. Warren are joint owners of
KDFR under business name, Blue Ridge
Broadcasters.

Areas commission indicated it would
explore include, whether false state-
ments were made by licensee in applica-
tion for CP and during commission field
inquiry, whether violations occurred in
transfer of control of XDFR and whether
Mr. Jones, who does not hold first class
operator's license, performed transmitter
inspections and maintenance and re-
corded results.
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Why WHIS-TV, Bluefield, West Virginia
has acquired 387 Warner Bros.-Seven Arts’
(lﬁ-Nelwnrk Weslern Hnurs
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WARNER BROS.-SEVEN ARTS
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A calendar of important meetings and
events in the field of communications.

gIndicates first or revised listing.

Ly

July 7-10—Annua! meeting, American As-
soclation of Agricultural College Editors.
University of Tennessee, Knoxville.

July 7-11—First mnational convention of
American Advertising Federation. Speakers
include: Under Secretary Commerce
Howard J. Samuels; Charles A. Anderson,
president, Stanford Research Institute; Tom
Dillon, president, BBDO; A. Carl Kotchian,
president, Lockheed Aircraft Corp.. Senator
Mark Hatfield (R-Ore.); George Kozmetsky,
dean, University of Texas graduate school
of business administration; Oregon Gover-
nor Tom McCall; Walter Straley, vice presi-
dent, public relations, AT&T. Portland Hil-
ton, Portland, Ore.

July 7-20 — Fourth annual high school
broadcast institute sponsored by Indiana
Broadcasters Association and Indiana Uni-
versity radioc-TV department. Indiana Uni-
versity, Bloomington.

July 8—Deadline for comments on FCC pro-
posed rulemaking to explore possibility of
using actual fleld strength measurements to
determine coverage of TV and FM stations,
instead of present theoretical fleld strength
charts.

July $—Annual stockholders meeting, Taft
Broadcasting Co. Cincinnati.

July 12-14—Annual summer convention of
Wisconsin Association of Broadcasters. Plo-
neer Inn, Oshkosh.

July 14-16—Annual summer convention of
South Carolina Association of Broadcasters.
Ocean Forest hotel, Myrtle Beach.

July 14-27—Sixth annual management de-
velopment seminar sponsored by National
Association of Broadcasters. Harvard Busi-
ness School, Boston.

July 15—Deadline for flling comments
on FCC proposed rulemaking to permit
type-approval of AM modulation monitors
that do not incorporate indicating meters.

July 16—Deadline for filing reply com-
ments on FCC’s proposed rulemaking to
specify, in leu of the exisiing MEOV con-
cept.

July 20-21—Brainstorm Bonanza sponsored
by Brain Radio Service. Plainsman hotel.
Lubbock, Tex.

BJuly 21-23 — Annual summer convention
of Idaho State Broadcasters Association.
Speakers include Al King, National Asso-
clation of Broadcasters director of station
relations, and Jack Ackerman, director of
sales, small market division, Radio Adver-
tising Bureau. Ponderosa Inn, Burley.

July 22—Deadline for reply comments on
FCC proposed rulemaking to explore pos-
sibility of using actual fleld strength meas-
urements to determine coverage of TV and
FM stations, instead of present theoretical
field strength charts.

BJuly 23—National Association of FM Broad-
casters seminar. Speakers include: Abe
Voron, president NAFMB; Don Barrett, na~
tional program director, McLendon stations,
Dallas; Alex Smallens, program director,
ABC FM Radio Network, New York. Fair-
mont hotel, San Francisco.

July 26—Deadline for filing reply com-
ments on FCC’s proposed rulemaking that
would permit type-acceptance and use of
automated FM transmitters,

July 28-Aug. 8—Eleventh annual seminar in
marketing management and advertising
sponsored by the American Advertising
Federation. Harvard Business School, Bos-
ton.

July 29 — Deadline for filing comments
on FCC's proposed rulemaking that would

DATEBOOK

RAB MANAGEMENT CONFERENCE
Sept. 12-13—Atlanta Hilton. Atlanta.

Sept. 16-17—White Plains hotel, White
Plains, N. Y.

Sept. 19-20—Carrousel Inn, Cincinnati.

Sept. 30-Oct. 1—Chicagoe Marriott,
Chicago.

Oct. 14-15—Dallas Marriott, Dallas.

Oct. 10-11—Burlingame Hyatt House,
San Francisco.

permit standard broadcast stations operated
by remote control to transmit telemetry
signals by intermittent subsonic tones.

July 30—Deadline for fillng reply com-
ments on FCC proposed rulemaking to per-
mit type-approval of AM modulation moni-
tors that do not incorporate indicating
meters.

AUGUST

Aug. 5-7—Association of National Adver-
tisers workshop on advanced administrative
and planning techniques, Drake Oak Brook
hotel, Chicago.

Aug. 5-8—Annual meeting, American Bar
Association. Among principal speakers are
Senator Philip A, Hart (D-Mich.), U.S. Cir-
cuit Judge Otto E. Kerner, former chair-
man of President's Commission on Civil
Disorders; Betty Furness, President's ad-
viser on consumer affairs; Commissioner
James M. Nickholson, Federal Trade Com-
mission. Civic Center, Philadelphta.

Aug. 8 -~ Deadline for filing reply com-
ments on FCC's proposed rulemaking that
would permit standard broadcast stations
operated by remote control to transmit

telemetry signals by intermittent subsonic
tones.

Aug. 9-10—Rocky Mountain CATV Associa-
tion meeting. Teton Village, Jackson Hole,
Wyo.

Aug. 22-23 Fall convention of the Arkan-
sas Broadcasters Association. Arlington ho-
tel, Hot Springs.

Aug. 30-Sept. 1 — 1968 International Radio-
TV-Press Exhibition, sponsored by Interna-
tional Broadcasters Socliety. Hotel Het Hof
Van Holland. Hilversum, The Netherlands.
For information: The Secretariat, Interna-
tional Broadcasters Society, Zwaluwlaan 78.
Bussum (NH) The Netherlands.

SEPTEMBER

mSept. 8-13—Acoustics and Noise Control
Seminar sponsored by The Pennsylvania
State University, college of engineering,
University Park, Pa. Information: Howard
F. Kingsbury, 101 Engineering A, University
Park, 16802. (814) 885-7351.

Sept. 9-11—Electronics and Aerospace Sys-
tems Convention (EASCON), sponsored by
Group on Aerospace and Electronic Systems,
Ingtitute of Electrical and RElectronics Engl-
neers. Sheraton-Park hotel, Washington.

Sept. 9-13—International! Broadcasting Con-
vention, sponsored by Electronic Engineer-
ing Association; Institute of Electrical and
Electronics Engineers; Institution of Elec~
tronic and Radio Engineers; Royal Televi-
sfon Soclety; and Society of Motion Picture
and Television Engineers. Registration forms:
International Broadcasting Convention, 1968,
Savoy Place, Victoria Embankment, London,
W. C. 2. Grosvenor House, London.

Sept. 12-14—Meeting of Louisiana Associa-
tion of Broadcasters. Speakers include Doug-
las Anello, National Association of Broad-
casters general counsel. Down Towner Mo-
tor Inn, New Orleans,

Sept. 13-15—Meeting of the Maine Associa-
tion of Broadcasters., Speakers include
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NAB FALL CONFERENCES

Oct. 17-18—New York Hilton, New
York.

Oct. 21-22 — Ambassador hotel, Los
Angeles.

Oct. 24-25—Denver Hilton, Denver.

Nov, 11-12—Sheraton Gibson, Cincin-
nati.

Nov. 14-13—Dallas Hilton, Dallas.
Nov. 18-19—Atlanta Marriott, Atlanta.

Douglas Anello, National Association of

Broadcasters general counsel, Sebasco
Estates, Bath.
Sept. 15-17—Meeting of the Nebraska

Broadcasters Assoclation. Cornhusker hotel,
Lincoln,

Sept. 17-19—Eighth annual conference of

the Institute of Broadcasting Financial Man-

;‘gement. Doral Country Club and hotel,
tami.

Sept. 18-20—Meeting of the Tennessee
Association of Broadcasters. Ramada Inn,
Nashville.

Sept. 19-21—Fall broadcast symposium of
Institute of Electrical and Electronics Engi-
neers. Mayflower hotel, Washington.

Sept. 20-22 — Southwest area conference,
American Women in Radio and Television.
Menger hotel, San Antonio, Tex.

mSept. 20-22—East Central area conference,
American Women in Radio and Television.
Christopher Inn, Columbus, Ohio.

Sept. 22-23—Annual fall meeting of New
‘Ct;(l)rk State Cable Television Association.
ean.

Sept. 23 — Deadline for filing comments
on FCC's proposed rulemaking that would
provide simplified procedures for class IV
AM power increases, and promote for those
stations stricter compliance with minimum
separation rules.

Sept. 24-25—"Production '69: A Shirtsleeve
Workshop in Television Techniques’” work-

OPEN

Wrong focus of attention

EmiTor: Instead of maligning television
as a scapegoat for what ails America,
Orville Freeman and Hubert Humphrey
might devote more attention to the
genuine problems television is showing
the American public with great fidelity
and courage—James P. Sewell, 33
Northside Road, North Haven, Conn.

Section applies to CATV's

EDITOR: Your editorial in the June 24
issue [“Monkey on whose back?”’] goes
right to the heart of the matter—Sec-
tion 325 (a) of the Communications
Act.

Perhaps you remember when Bill
Grove, Ed Craney and I—and a dozen
others—were insisting that CATV's
should be required to get permission to
pick up signals from stations.

It was the simple way then—back in
1958—and it’s the only equitable solu-
tion today in the light of the Supreme
Court decision on copyright.
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shop In video-tape production sponsored by
Ampex Corp., Memorex Corp., 3M Co.,
Philips Broadcast Equipment Corp.,, RCA
and Reeves Sound Studios. Hotel Roosevelt,
New York. Information: Grey Hodges, mar-
keting director, Reeves Sound Studios.

Sept. 26-27 — Fall conference, Minnesota ’

Broadcasters Association. Hotel Leamington,
Minneapolis.

Sept. 27-29 — Western area conference,
American Women in Radio and Television.
Sheraton-Portland, Portland, Ore.

Sept. 27-20—Meeting of the Hawailan As-
sociation of Broadcasters. Surf hotel, Kauai.

Sept. 29-Oct. 2—Paclfic Northwest CATV
Association fall meeting. Sheraton-Portland,
Portland, Ore.

OCTOBER
Oct. 4-6—Southern area conference, Amer-
ican Women in Radio and Television.

Oct. 5-T—Fall convention of Texas Associa-
tion of Broadcasters. Inn of Six Flags, Ar-
lington,

mOct. §-9—Michigan CATV Association con-
vention. Boyne Highlands, Harbor Springs.

Qet. 7T-8—Annual Fall convention, New
Jersey Broadcasters Association. Howard
Johnson Motor Lodge, Atlantic City.

Oct. 11-13 — Northeast area conference,
American Women in Radio and Television.
Jug End, Egremont, Mass. .

Oct. 14-18—11th annual International Film
& TV Festival of New York. Information:
Industrial Exhibitions Inc., 121 West 45th
Street, New York 10036.

Oct. 18-19—Annual meeting of New York
State AP Broadcasters Associatfon. Buffalo.

Oct. 18-20—West Central area conference,
American Women in Radio and Television.
Midtown Motor Inn, Des Moines, Iowa.

Oct. 22 — Deadline for filing reply comments
on FCC’s proposed rulemaking that would
provide simplified procedure for class IV AM
power increases, and promote for those sta-
tions stricter compliance with minimum
separation rules.

aindicates first or revised listing.

MIKE®

The CATV gang out-lobbied us in
1958, and with our industry split be-
tween haves and have-nots in CATV
ownership, they'll probably do it again!

And now Roger Clipp announces the
decline and fall of through-the-air trans-
mission [BROADCASTING, June 24). When
the clock strikes 13, it’s later than it’s
ever been before!—Marshall H. Pengra,
general manager, XLTV(1V) Tyler, Tex.

Note on Kennedy assassination

EDTiorR: We were very sorry to see that
KNX radio was not mentioned in your
feature story on the tragic Robert F.
Kennedy assassination in Los Angeles
[BROADCASTING, June 10].

KNx not only aired the first report
of the shooting, by knNxX newsman Ray
Williams who was following Kennedy
through the narrow corridor, but also
presented the first eye-witness report
by kNX newsman Ray McMackin who
was within a few feet of the senator.—
Richard L. Sinclair, director of infor-
mation services, KNX Los Angeles.

The new Model

TP-1A is a rugged, dependable and
field tested unit. It is easy to operate
and fills a need in every station usin
cartridge equipment. Will handle ¢
reel sizes. High speed winding at
2214" per second. Worn tape in old
cartridges is easy to replace. New or
old cartridges may be wound to any
length, Tape Timer with minute and
second calibration optional and
extra. Installed on winder or avail-
able as accessory. TP-1A is $94.50,
with Tape Timer $119.50.

Write or wire for complete details.
Cmofniaalet

BROADCAST ELECTRONICS, INC.
8800 Brookville Road
Silver Spring, Maryland

EXCLUSIVE

for

FIRST
National Bank

RADIO-TV

10 Jingles
10 Announcements
50 Tags

Professionally
Produced

for
DETAILS AND FREE
AUDITION TAPE

WRITE TODAY ! !!

BRAIN RADIO SERVICE
Box 875
LUBBOCK, TEXAS 79408




' MONDAY MEMO from JACK ROBERTS, CarsoanobertsIln.c., Los Angeles

Kids are turned off by

For some time now marketing di-
rectors have been salivating at mention
of the youth market. Slip up behind a
marketing type and whisper, “Youth
Market! and watch him flip his charts
and click his binders. A blizzard of
paper followed by a light rain of statis-
tics can be forecast. Fine. But for those
of us who haven’t yet gotten around
to the speed-reading course, and tend
to doze in mathematical marketing
meetings, here’s a brief briefing (and
some de-briefing) on that massive, mis-
understood market.

First off, whatever it is, it's not a
market: It's markets. The youth mar-
kets, a bill-of-fare so varied that I think
Arlo Guthrie has a better name for it
in his song: “Alice’s Restaurant.” “You
can get anything you want,” according
to Arlo, “at Alice’s Restaurant.” That
says it. Its a psychedelicatessan.

We can divide Alice’s Restaurant
into five sections for faster service
and easier seating. The first four sec-
tions are age groups: the pre-schoolers,
2-5; the “kids,” 6-9 (the pre-soap set);
the sub-teens, 10-13; and the teens,
14-18. Those in the fifth section have
their own bar and are the old-enough-
to-drink crowd.

Head-Start Viewers = The pre-school-

ers can’t read but have a visual vo-
cabulary exceeding that of their grand-
_parents. They’re up early and at the
set early, where they spend an average
54 viewing hours a week.
. The 6-to-9 section is also a major
TV audience. Over 12 million each
Saturday. Last year the toy industry
spent more than $50 million on TV to
.reach these kids. They can also be
‘reached in the comic books, newspaper
funnies, and children’s magazines. On
‘the older end of the scale, crank in
.radio. The biggest singles record buyer
“has an average age of 9 years.

The sub-teens, or “micro-boppers,”
are a complete subculture. They imi-
tate the teens, but haven't the teen-
rage freedom. They’re tuned to rock
. radio, and attempting to reach them on
the tube can get expensive. Sub-teens
read their own special-interest maga-
“zines. Whether they read magazine ad-
vertisments is something else. This is
the beginning of the “tell-it-like-it-is

-syndrome.” And the consequent begin-
:ning of the Generation Gap, This new-
found chasm is filled with advertising
slogans and untrue-to-life TV dialogue.

Next, the teen section, which is the
"noisiest (and that may account for this

14

‘vouth’ campaigns

14-18 group being most seen/asso-
ciated with that youth market misno-
mer). Half the seating in this section
is occupied by micro-skirts and bikinis,
which also accounts for the high visibil-
ity. The medium here is radio. The
new sounds. TV isn’t for them. They
watch less than any other age group.
“Don’t put us on” is the chant from the
teen section, as the generation gap
widens into the grand canyon.

Finally, there’s that fifth section in
Alice’s Restaurant, which is less an age
group than it is a state of mind. Wheth-
er in their 20’s, 30’s or 40’s-plus, they
think, act and buy young. That 35-
year-old executive may be over the
hill according to youth standards, but
he can afford bangles, beads, and even
bubbles. Who do you think is buying
the tailored turtlenecks, the Nehru
jackets, the Gernreich goodies? Junior?
Not on your Rin-tin-tintype. Even if
half the population were under 25, that
leaves easily half over 25. And guess
who has both the income and the in-
clination to respond to youth-appeal ad-
vertising—that same half of the popula-
tion.

Now, about that “half under 25 by
1970” nonsense: That mythical statistic
has caused more confusion than all-
digit-dialing. The actual U, S. Census
prediction is that 44.3% of us will be
under 25 by 1970. But let me de-brief
you further, thanks to Jack Smock’s
(of Smock/Waddell Inc., Los Angeles)
treasurer’s report at the last American
Association of Advertising Agencies’
convention. I learned that there were
59.4% under 25 in 1870. What we have
here just may be a shrinking percentage
market; certainly what we have here is
a failure to communicate.

Not With It = It doesn’t take a

Roberts.

budget-breaking survey to discover that
most of the allegedly “youth-oriented”
advertising campaigns are missing their
mark. Talk to the kids; all four sec-
tions. You’ll find, as I have, that start-
ing with the sub-teens, right through
the teens, they’re tuning you out. They
will only respond to real people, real
situations, wherein they find a sense of
participation. Dropping in a “groovy”
now and then just doesn’t make it.

If you want to reach the kids you
have to know them. Projecting your-
self back to how it was when you were
a kid is helpful but it isn’t the answer.
Things have changed. They've changed
a lot. The things you were reading and
listening to on the radio when you were
a kid don’t even exist anymore.

Remember, the kids today can’t even
begin to imagine what the world was
like before television. They've never
known anything but TV and all of them
have been weaned on the tube, Watch
the kids of today. Talk to them, and
even more important, listen to them.
The strange, inarticulate argot of to-
day’s youth is full of subtlety and rich
with meaning.

And you can bet that the campaign
that has cleared the account group, the
plans board, the marketing review com-
mittee, and the client’s assorted ap-
proval echelons will bomb with ithe
kids. How could anything so tediously
trimmed and trundled come out looking
like “NOW!” And that’s where it’s at.
At Alice’s Restaurant.

Recognize the variety of reach in
these varying markets. Look at and
handle youth markets statistics with
care. Create communication that's be-
levable, likeable and informative. “And
you can get anything you want at
Alice’s Restaurant.”

Jack Roberts, vice chairman of the board
and head of creative services for Carson/
Roberts/Inc., Los Angeles, has been re-
sponsible for the creative output of
the agency since its inception in 1950.

He founded the agency with Ralph Carson.
Mr. Roberts attended the University of
Washington in Seattle, and the Art Center
School in Los Angeles. He was in the art
department of Murray, Dymock & Carson,
Los Angeles, before co-founding Carson/

BROADCASTING, July 8, 1968



SAN
FRANCISCO.

Metromedia Television now serves San Francisco and the Bay Area.

M. 32 KNEW-TV
METROMEDIA TELEVISION

WNEW-TV NEW YORK/KTTV LOS ANG!
KNEW-TV SAN FRANCISCO/WTTG W ASHINGTON D.C. )\\IBC TV KANSASCITY
REPRESENTED NATIONALLY BY METRO TV SALES
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The
Weather Watcher
Weather Watchers

Watch.

Louis Allen is a front man with many sides: pro-
fessional meteorologist*, businessman with his own
industrial-navigational weather forecasting service,
and an on-camera performer with twenty years be-
fore the tv mast.

He sums up his weather-casting experience as a tv
performer with two words: Don’t press. His ca-
pacity to involve his audience is exemplified by a
viewer’s card. “Thanks,” a girl wrote, “for the nice
snows we've had.”

An Allen forecast is the end result of a lifetime of
scientific study and training, kept up to date with
modern equipment—and a direct line to the head
groundhog.

Watch him weekdays on Channel 7: 5:30 p.m—
News 7; 11 p.m.—News 7 Final.

*MS in math, U. of Md., studies at Universities of Miami
and California, Scripps Institute of Oceanography, World

Hydrographic Office {chief meteorologist, Research Div.) ;
staff oceanographer, Office of Naval Research.

% wmal-tve

o The Evening Star Broadcasting Company
s Washington, D.C.
Represented by Harrington, Righter & Parsons, Inc.
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Howard Hughes goes for ABC

His offer of $150 million for working control may

expose America’s richest recluse to FCC hearing;

Goldenson goes to court to resist take-over

Billionaire Howard Hughes, who
dipped into TV ownership by buying
KLAS-TV Las Vegas, last week began a
move into the broadcasting business in
a way befitting his resources. He initi-
ated a $150-million effort that could
give him control of ABC. And he im-
mediately got a taste of big-league
trouble,

ABC was preparing to file a court
suit to block his take-over attempt.

And the FCC said it would hold a
hearing before permitting him to exer-
cise control, if the attempt is success-
ful. This raised the possibility that Mr.
Hughes might eventually be required
to divest himself of the stock interest
he is seeking to acquire.

It also raised the intriguing possibility
that Mr. Hughes, noted for his reluc-
tance to appear in public, might be
called to testify before the commission.

Mr. Hughes, through his wholly
owned Hughes Tool Co., set a train of
fast-moving events in action last Monday
with an offer to purchase two-million
shares of ABC stock at $74.25 per
share. This was $15.87 more than its
closing price before the weekend, and
the price of the stock immediately shot
up $11 on Monday.

But Leonard H. Goldenson, ABC
president, said on Tuesday that the
company’s directors feel the offer is
“substantially below the intrinsic per-
share asset value of ABC and over-
looks the future growth prospects of
the company.”

On Wednesday, ABC attorneys were
drafting a request for a court order to
stop the tender offer, which expires
July 15, The ABC action was expected
to be filed in federal district court in
New York on Friday (July 5).

No Sale s This development, dis-
closed late Wednesday, indicated the
failure of a mission on the part of
Gregson Bautzer, famed Hollywood at-
torney who represents Mr. Hughes,
who met with Mr. Goldenson in New
York earlier that day. He had hoped
to persuade the ABC executive that
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Mr. Hughes's and ABC’s interests were
not contradictory.

The two million shares being sought
by Hughes Tool represents 43% of
the 4.7-million shares outstanding. How-
ever, estimates from the Hughes camp
were that it would be no more than
35% on the basis of increased capital-
ization of the company. This includes
ABC’s offering of a $50-million con-
vertible-debenture issue, for which
rights are being sold, plus 150,000
shares in stock options held by ABC
executives. (ABC sources say it is im-
possible to predict the number of
shares that will be added through the
debenture offering.)

The tender offer states that stock-
holders accepting the offer would still
be able to exercise or dispose of their

This is the littie-photographed How-
ard Hughes as he appeared in July
1955, when he sold RKO Radio Pictures
to General Teleradio, a subsidiary of
General Tire and Rubber Co. The pur-
chaser paid Mr. Hughes $25 million
for the property. Estimate of the total

price offered for the two-million
shares of ABC stock is $148,500,000.

rights to subscribe to the debenture is-
sue. The rights, which expire July 15
also, give stockholders the option of
acquiring $100 subordinated debentures
for every 10 shares they own. The 5%
debentures expire in 1993, and are con-
vertible into common stock at $65.

Mr. Goldenson, in his statement, sug-
gested a connection between the regis-
tration of the rights offering with the
Securities and Exchange Commission
and the timing of the Hughes Tool offer-
ing. This “may have been taken into ac-
count in the Hughes Tool tender in the
hope that ABC management during the
registration period would be inhibited in
its response,” Mr. Goldenson said. ABC
will have more freedom to comment
once the registration period ends.

Commission sources said a two-million-
share block would enable Hughes Tool
to exercise de facto control over a
widely held company like ABC. The
largest known ABC stockholder at pres-
ent is the Noble Foundation, which
owns about 228,000 shares. Mr, Gold-
enson, who owns 89,000 shares, is be-
lieved to be the largest individual stock-
holder.

The commission, in a letter to Mr.
Bautzer on Wednesday stating that a
hearing would be necessary before
Hughes could assume control of ABC,
made no reference to the percentage
of stock that would change hands.

It said simply that the transfer of
two-million shares would raise sub-
stantial questions under the Communi-
cations Act and commission rules and
policies which should be explored in a
hearing where Hughes Tool’s qualifica-
tions to hold “such an interest” in a
licensee which owns one of the three
major television networks could be ex-
plored.

Control Question s “We stress that
what is involved here is the possible
transfer of control of one of the most
important media of mass communica-
tion in the nation,” the commission said.

The commission did more than in-
form Hughes Tool that a hearing would
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HOWARD HUGHES GOES FOR ABC continued

be necessary if the tender offer is suc-
cessful; the tender offer states that
Hughes Tool is not obligated to pur-
chase any certain amount if fewer than
two-million shares are offered prior to
the July 15 deadline. The deadline could
be extended, however.

Until it acts at the conclusion of a
hearing, the commission said, ‘Hughes
Tool “is specifically directed not to ex-
ercise any voting rights in the shares of
ABC stock acquired or in any way seek
to influence the policies of ABC.”

The commission said it “reserves the
right to take any action, including di-
vestiture of such stock, which may be
called for in the public interest upon
the -basis of the hearing record.”

The letter was adopted by a 6-to-0
vote of the commission, and signed by
Chairman Rosel H. Hyde. ABC's only
comment was: “The position of the
FCC is very forthright and speaks for
itself.”

The commission letter said that the
“nature of the hearing” would have to
await developments; the offer might not
be successful, it noted.

Hughes to Appear? = But the pos-
sibility that, whatever the nature of the
hearing, Mr. Hughes might be calted to
testify was read by some observers into
commission language stating that the
“testimony of all necessary witnesses”
would be obtained.

“If he is considered a necessary
witness, he’ll be called,” said one com-
mission official.

Whether Mr. Hughes would appear,
if called, was the subject of considerable
speculation last week. One broadcast
industry source who professed knowl-
edge said Mr. Hughes would be willing
to appear. But this could not be con-
firmed. And Mr. Hughes is reported to
have chosen his privacy over control
of Trans World Airlines Inc., when the
price was a court appearance.

The commission letter said the hear-
ing would permit participation by “in-
terested parties.” This was taken to
mean not only ABC but individual sta-
tions. Commissioner James J, Wads-
worth said he had been informed of
stations that might be interested in ap-
pearing either as supporters or op-
ponents of the Hughes action.

The Department of Justice is also
considered a likely participant. The de-
partment’s antitrust division, which
checks into all major proposed mergers
and acquisitions, succeeded in blocking
ABC’s effort to merge with Interna-
‘tional Telephone & Telegraph Corp.

That proposed merger, which pro-
vided for an exchange of stock between
the two companies, was eagerly sought
by both as a.means, they said, of pro-
viding ABC with the economic strength
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to compete with CBS and NBC. The
commission approved the proposal,
but Justice, claiming that the com-
mission had not considered the anti-
competitive dangers that would flow
from the proposed merger, sought court
review. And ITT, after seeking com-
mission approval for 22 months, can-
celed its agreement with ABC on Jan. 1
(BROADCASTING, Jan. 8).

Technically at issue in the Hughes
Tool proceeding, as in the ITT case, is
control of ABC’s broadcast properties
—seven AM’s, seven FM’s and five
TV’s.

But the Hughes case presents novel
questions for the commission. The com-
mission is required by law to approve
transfers before ownership changes
hands. With a tender offer for stock of
a publicly held corporation which might
not be successful, this is not possible.

New Question = The commission has
never had a problem quite like it. The
closest parallel occurred in 1966, when
a French bank which owned 20% of
Columbia Pictures Corp. sought to ac-
quire another 18%. Columbia controls
Screen Gems, licensee of six radio-TV
stations, and the issue was a commis-
sion rule prohibiting foreign ownership
of more than 20% of a licensee. The
commission ultimately approved the
stock-acquisition plan on condition that
the bank refrain from exercising control
of Columbia. The bank later sold all
of its Columbia stock.

The commission letter to Hughes
Tool followed assurances by that com-
pany it would not seek to exercise con-
trol over ABC, if it acquires the ABC
stock it is seeking. without seeking

I_Battle for ABC shares

ABC Inc., used a display ad in
the New York Times Wednes-
day (July 3) to serve notice that
the management and board of di-
rectors of the conporation *“‘will
oppose the tender offer” made by
the Hughes Tool Co. to purchase
two-million shares of ABC com-
mon stock (see page 17). The
advertisement took the form of
a statement by Leonard H. Gold-
enson, president of ABC Inc. A
spokesman said the Securities
and Exchange Commission was
advised of the company’s state-
ment in advance of its issuance.
The ad appeared on the reverse of
a page carrying an even bigger
ad announcing the Hughes tender
offer.

commission approval. The assurances
were made in a meeting representatives
of Hughes Tool and ABC had with the
commission on Tuesday, and in a peli-
tion Hughes Too!l filed later that day.

The petition seeks temporary waiver
of the multiple-ownership rule to give
Hughes Tool time “to make appropriate
disposition of xLas-Tv,” in the event
the commission holds that the rule
applies. The rule prohibits ownership of
more than five VHF’s, and ABC already
owns that number. The petition would
be moot if the tender offer is not suc-
cessful.

However, the multiple-ownership-rule
question is one of those that the com-
mission said in its letter would be con-
sidered at a hearing on whether Hughes
Tool should be permitted to excercise
control over ABC. Accordingly, com-
mission sources indicated the request
for waiver would probably be held in
abeyance.

Feared Stock Fluctuation = The
petition also disclosed Hughes Tool’s
reason for making its tender offer with-
out first clearing its plans with the
commission—a determination to avoid
market repercussions. Any application
for approval of the sale of xLas-Tv
would have had to be accompanied by
an explanation, the petition said.

“And this would have had a disrup-
tive and speculative effect on the mar-
ket in the shares of ABC contrary to
the policies of the Securities and Ex-
change Commission and the New York
Stock Exchange, and would have been
detrimental to the interests of ABC.
Hughes and the public,” it added.

Hughes Tool acquired KLAS-TV for
$4.5 million in February. Thus, the
station could not be sold without waiver
of the commission’s rule prohibting the
disposition of broadcast properties held
less than three years.

The meeting with the commissioners on
Tuesday was held at the request of rep-
resentatives of Hughes Tool and Loeb.
Rhoades & Co., the dealer-manager for
the tender offer. They wanted to explain
the offer and make clear they recog-
nized ‘the commission’s jurisdiction in
the matter. They also sought “guidance”
on how .to proceed in view of the
“dilemma” Hughes found itself in as a
result of having to make its tender offer
without first resolving the KLAS-TV mat-
ter. The commission offered no “guid-
ance” until it issued its letter the fol-
lowing day.

Mr. Bautzer represented Hughes
Tool. Gene Woodfin, partner in Loeb,
Rhoades, and Bernard Koteen, a Wash-
ington communications attorney rep-
resenting that firm, also attended.

James McKenna, Washington coun-
sel for ABC, and Alfred Beckman,
ABC’s Washington vice president, rep-
resented the network. They were in-
vited after "expressing an interest in
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participating.

Billionaire = Mr. Hughes, who is said
10 be one of the two richest men in the
U. S., with wealth estimated by Fortune
at from. $1 to $1%4 billion, holds all
75,000 shares of Hughes Tool, which
manufactures and sells oil-well tools.
helicopters and armament. The com-
pany also has subsidiaries in Australia
and Mexico and in recent years has
acquired extensive holdings in Las
Vegas.

And through the Howard Hughes
Medica! Institute, he controls Hughes
Aircraft Co. of Culver City, Calif.,
which is very active in defense, commu-
nications and space-exploration work. It
built the four synchronous communica-
tions satellites now being operated by
the Communications Satellite Corp.

It was, in fact, Hughes Aircraft that
was consultant to ABC when that com-
pany proposed that it be permitted to
operate its own communications satellite
system three years ago (BROADCASTING,
Sept. 27, 1965). The commission re-
jected ABC'’s request for such authoriza-
tion, but used it as a springboard for
the currently pending inquiry aimed at
devising policy with respect to private
ownership of satellite systems.

Hughes Aircraft is also active in
CATV through its connections with
Teleprompter Corp. Hughes Aircraft

ABC stock takes off after Hughes bid

No matter how much ABC offi-
cials opposed Hughes Tool Co.’s bid
for control of their company (sec
page 17), the Hughes move had an
electrifying effect on ABC stock and
ABC’s debenture offering to stock-

holders last week.

ABC shares climbed 11% on the
New York Stock Exchange on Mon-
day (July 1), the day the Hughes
tender offer was disclosed, closing at
69%2 after moving as high as 69%.
On Tuesday the price reached a
high of 70%4 and closed at 69, and

owns 17% of Teleprompter, has a 49%
interest in Teleprompter’s New York
City CATV system. The two are equal
partners in a Los Angeles system.
Hughes Aircraft also owns 80% of
Theta Com Corp., which will provide
the equipment to be employed in con-
nection with Teleprompter’s plan to use
the 18 gc (18,000 mc) band in place
of cable trunk lines for short-haul
CATV relay service. The FCC approved
the plan for limited commercial use in
May (BROADCASTING, May 20). Tele-
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on Wednesday slimmed to a 68%
close. (The exchange was closed
Thursday and Friday.)

Rights to purchase ABC's $50-
million convertible debenture issue,
which had been selling at 13/32 be-
fore the Hughes offer, gained 3% to
1 1/32 Tuesday and moved up to
1% on Wednesday, and the $100
debentures, which had been selling
over the counter at about $105,
went to $110.25 bid and on Wednes-
day were still reported going at $110
to $i11,

prompter owns 20% of Theta Com
but under an agreement will purchase
sufficient additional shares to give it
49%.

ABC is said to have been interested
in finding a new merger partner ever
since the ITT deal collapsed. Current
speculation as a possible partner cen-
ters on Ford Motor Co., which also
owns Philco, 2 manufacturer of home
entertainment  equipment. However,
confirmation of merger talks between
the two companies is lacking.

Advertisers react to violence

ANA reports that some of its members are
withdrawing from shows containing excesses,

others are reviewing policies and practices

The Association of National Adver-
tisers urged its members last week to
“bring their best management judg-
ments to bear on the issue of violence,”
and outlined steps that it said some are
already taking, including withdrawal
from TV programs containing ‘“exces-
sive violence.”

In a “special summary report” on
violence in television entertainment pro-
graming, ANA President Peter W. All-
port acknowledged that therc is no
“ecasy definition of ‘excessive violence’ "
and that a causal relationship between
violence in the mass media and violence
on the streets has not been established.
But, he also noted, many leading adver-
tisers are concerned and “are giving the
subject a high order of management
priority.”

Taking Action » He said discussions
with members of ANA’s television com-
mittee indicated that most “are review-
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ing their policies and practices” and, in-
dividually, are taking various steps in
response to their concern over excessive
violence. Among these steps he listed
the following:

“1. Rigid early scrutiny of scripts for
individual show episodes, with special
attention to the content of programs
directed primarily to children and young
adults.

“2. Instructions to agencies to in-
clude an evaluation of violence in their
criteria for recommending program
buys.

“3. The exercise of the legal right
to withdraw commercials from any pro-
gram episodes which do not meet the
advertiser’s standards.

“4, Renegotiation of contractual ar-
rangements with producers to give the
advertiser more effective safeguards in
the future,

“5. Requests to the National Associa-

tion of Broadcasters code to review spe-
cific programs or films for acceptability
under code standards.

“6. Withdrawal from programing
which might incorporate excessive vio-
lence even if the alternative does not
have equal efficiency.”

Demand Decision * Mr, Allport said
the discussions with TV committee
members also indicated that, while ad-
vertisers “do not wish to be arbiters of
public taste and recognize that the re-
sponsibility for what goes on the air be-
longs to the licensee,” they nevertheless
feel that “they have a responsibility to
determine what they wish—or do not
wish—to be associated with.”

Noting that the mass media’s por-
trayal of violence has not been estab-
lished as “causal,” he said that “adver-
tisers will use caution and responsibility
in judging their policies and practices,
but will also question unsubstantiated
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assumptions.”

In the absence of a clear definition
of “excessive violenee,” he said, adver-
tisers feel that “good judgment” and
“responsibility” represent ‘“the only
known approach” to the problem.

Mr. Allport called attention to the
NAB TV code’s provisions regarding
violence, which he said “many believe
[contain] a good guide to the treatment
of violence on the air,” and noted that
the NAB had agreed to put these provi-
sions “on the front burner.” Copies of
the code provisions and of the NAB
board’s statement (BROADCASTING, June
24) were distributed with his letter.

Code Measures * Mr. Allport also
noted that the ANA television commit-
tee had conferred with NAB code lead-
ers “to encourage the activation of code
provisions on violence” (BROADCASTING,
July 1), and said ANA will cooperate
with the President’s Commission on Vi-
olence and will support the American
Association of Advertising Agencies “in
its efforts to work cooperatively with
the networks” [CLosED CirculT, July 1].

In addition, he said, ANA and its
television committee “will consult with
ANA members to identify and correct
industry practices which make it diffi-
cult for advertisers to control their in-
volvement in programs which they feel
are inappropriate for any reason.”

ANA officials said this related to con-
tinuing efforts to learn whether current
practices inhibit advertisers’ ability to
withdraw from specific programs and
whether better withdrawal practices can
be developed. As examples of subjects
being explored they cited such questions
as whether advertisers learn of the con-
tent of programs, especially movies, far
enough in advance to permit them to
withdraw if they object to the content.

s

and whether there are limits on the
number of times an advertiser may
withdraw from such programing.

Mr. Allport told ANA members that
although his letter dealt primarity with
television, “other media are also com-
ing under scrutiny by advertisers. Many
feel that they do not wish to be asso-
ciated with excessive violence in print
any more than they do on the air.”

Praises Action s On behalf of the
ANA board, he commended “those who
are giving serious management review
to the question of violence” and urged
“others to follow suit.”

“Further study of the problem while
simultaneously exercising responsibility
and restraint in current practices” is ad-
vocated by “many leading ANA mem-
bers,” he asserted. He concluded:

“The ANA, of course, recognizes that

most advertisers have little direct con-
trol over programing. ANA also recog-
nizes that other factors—the high ten-
sions and emotions of a changing soci-
ety—may well have equal or more bear-
ing on the problem of violence than
does television.

“At the same time, the judgments of
advertisers are important to producers,
networks and to stations. Additionally,
the medium is clearly a strong influence
for good or evil. Accordingly, leading
companies such as those represented in
the ANA membership are urged to
bring their best management judgments
to bear on the issue of violence just as
they apply them on other matters affect-
ing their corporations and our society.

“Your comments are invited,” he told
ANA members.

BAR estimates networks
up 4% for half year

Network television revenues for the
first six months of 1968 climbed 4%
above last year's first-half level to a
total of $748.6 million, Broadcast Ad-
vertisers Report said last week.

BAR’s figures, covering net revenue
from the sale of time and programing,
put ABC-TV’s revenues for the six
months at $202.7 million, up 0.7%
from the comparable 1967 period;
CBS-TV at $281.8 million, up 1%
and NBC-TV’s at $264.0 million, up
9%. (The dollar figures add to $748.5
million, rather than $748.6 million, be-
cause of rounding.)

ABC-TV's total represented 27.1%
of the three-network total. CBS-TV'’s
was 37.6% and NBC-TV’s was 35.3%.
according to BAR.

ABC
Week Cume
ended Jan. 1-
Day parts June 23 June 23
Monday-Friday
Sign-on-10 am. .. $ 1458
Monday-Friday
0 a.m.-6 p.m. 1,094.9 30,073.7
Saturday-Sunday
Sign-on-6 p.m. 683.4 259113
Monday-Saturday
6 J).m.-7:30 p.m. 256.1 7.663.2
Sunday
6 p.m.-7:30 p.m. 39.0 2,834.0
Monday-Sunday
7:30 p.m.-11 p.m. 3,834.5 121,735.6
Monday-Sunday
11 p.m.-Sign-off 224.7 8,509.2
Total $6,1326  $196,872.8

BAR network TV-billing report for week ended June 23

Broadcast Advertisers Reports’ network-TV dollar revenue estimate—week ended June 23, 1968 (net time and talent charges in thousands of dollars)

CBS NBC

Week Cume Week Cume

ended Jan. 1- ended Jan. 1-

June 23 June 23 June 23 June 23
$ 734 § 18708 § 3360 8275.1
2,656.2 73,763.5 1,962.9 55,092.7

597.1 22,658.3 4495 11,3737

512.8 14,5519 402.1 15,270.1

150.0 5,307.2 104.8 5,042.0
5,368.5 154,009.7 4,852.5 149,731.6

29.4 1,153.7 364.7 10,885.9
$9,387.4  $273,315.1 $8472.0  $255,671.1

Total Total
minutes  dollars
week week 1968 1968
ended  ended total total
June 23 June 23 minutes doltars
76 409.4 1,731 10,291.7
960 57140 22,839 158,929.9
236 1,7300 5923 59,943.3
93 17110 2,191 37,485.2
20 293.8 520 13,183.2
443 14,055.5 10,722  425,476.9
72 618.3 1.833 20,548.8
1,900 $23,992.0 45759 $725,859.0
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Peqgdo
- some selling
for you

Peg Rayborn is women's director
for Charlotte’s WSOC-TV. Nicest
package that ever arrived on
the Carolina scene.

Her main stint is as hostess on

our Today in the Carolinas morning
show. Mail response, from as

far away as Virginia and Tennessee,
shows for sure that in this slot
we've got a good thing going

for advertisers.

Do you have a product that
women buy? Miss Rayborn will
sell it for you. Call us or H-R
for the complete story.

NBC/Represented by H-R

Gharlotte's

WSOG1V

% C0X BROADCASTING CORPORANON slations: WSB AM-FALTY, Atlanla; WHIO AM-FM.TY, Dayton; WSOC AM.FM-TY, Charlatte; V/IOD AR-FES, Wiami; KIVU(1Y), San Francisco-Dakland; WIIC-TV, Piltsburgh.
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Fight opens against cigarettes

Drive begun to take cigarette commercials

off the air or negate them with death warnings;

it's shape-up for a showdown before Congress

Two key government agencies last
week staked out the outer boundaries of
the fight sure to come next year on the
expiration of the Cigarette Packaging
and Labeling Act. And if the recom-
mendations voted by the Federal Trade
Commission and suggested by the Sec-
retary of Health, Education and Wel-
fare hold sway, broadcast advertising
of cigarettes will be stopped outright
or crippled by requirements that death
warnings and tar-nicotine ratings be
aired in every commercial,

The strongest proposals, including a
flat ban on cigarette commercials that
would wipe out broadcast advertising
valued at $244 million by the FTC,
came from that agency. The proposals
were passed by a majority of three on
the five-member commission. The Sen-
ate Commerce Committee is expected
to begin hearings on the ban early in
the next Congress.

FTC Chairman Paul Rand Dixon dis-
sented to the recommendation that ciga-
rette advertising be banned entirely
from the airwaves, but significantly did
not take issue with the majority’s alter-
native suggestion that commercials be
limited as to hours and extent of ap-
pearance. The alternative also would
prohibit certain, but unspecified, types
of programs, regardless of when broad-
. cast, from carrying cigarette commer-
cials.

Chairman Dixon also didn’t object to
majority proposals that a stronger warn-
tng (“Cigarette smoking is dangerous to
health and may cause death from can-
cer and other diseases”) and tar-nico-
tine ratings be displayed on packs and
in all advertisements, including broad-
cast. He said “if a realistically adequate
warning should be required in all tele-
vision and radio advertising the public
interest would be sufficiently protected.”

Elman Janes

FTC majority favoring advertising ban
22 (BROADCAST ADVERTISING)

Overkill * FTC Commissioner Philip
Elman, in dissenting to Mr. Dixon’s
dissent on the outright ban, said he
pointed out in his statement last year
that if “the required warning were
really hard-hitting and effective, ciga-
rette advertising would disappear from
the airwaves.” He said he thought the
ban should be imposed anyway, to
make sure advertisers didn’t find some
way to ‘“obliterate or obscure” the
warning.

Joining Commissioner Elman in vot-
ing for the ban were Mary Gardner
Jones, who urged one last year, and
James M. Nicholson, the FT'C’s newest
member. Mr. Nicholson said he hoped
that before the FTC must file its final
report on the matter, as Tequired next
year under the labeling act, the industry
would make voluntary changes in sched-
uling and content of broadcast cigarette
advertising so that a renewal of the call
for a ban would be made unnecessary.

Under the law the FTC and HEW
have been required to report annually,
at the close of the fiscal year, on the
impact of the congressionally approved
warning now on cigarette packs, along
with presentation of recommendations.

In addition to the ban or alternative
of limiting broadcast cigarette advertis-
ing, and the stronger warning and tar-
nicotine proposals, the FTC majority
recommends increased appropriations to
HEW for antismoking education pro-
grams and for research by the National
Institutes of Health on development of
less-hazardous cigarettes.

‘Mind Own Business’ » FTC Com-
missioner A. Everette MacIntyre regis-
tered a strong dissent to the request for
appropriations for HEW_ as not a prop-
er concern for the FTC, and to the pro-
posed ban or partial limits on broad-
cast advertising as a matter properly

Nicholson

the concern of the FCC—and the sub-
ject of pending legislation that would
affect the FCC. He added that “as far
as could be ascertained the FTC has
not ascertained the position of the FCC
on these proposals.”

Commissioner MacIntyre, however,
did not specifically dissent to the sug-
gestions for a stronger warning and its
inclusion, along with tar-nicotine data,
in all advertisements. He did, however,
say that “to the extent the report con-
cerns itself with opinion making and
recommendations in the areas of soci-
ology, education and philosophy, it is
my position that these are matters that
would be best left to agencies of the
government expected to report to the
Congress on education and social prob-
lems.”

The FTC majority report was offered
as suggestions for legislation, but some
observers have indicated a belief that
the FCC already has the power to ban
or curtail cigarette advertising under the
public-interest standards of the Commu-
nications Act. The power could not be
exercised, however, while the labeling
act, containing explicit restrictions on
regulatory action, is still in effect.

Careful » The FCC, however, is not
expected to take any unilateral action in
the matter. The outcry raised on Capitol
Hill when the fairness doctrine was ap-
plied by the commission to broadcast
cigarette advertising is seen as a deter-
rent to further action on the cigarette
front. Also, it’s noted that the commis-
sion itself says it intends to respect the
congressional mandate for Hill domi-
nance in cigarette marketing matters
that is implicit in the labeling act.

On the other hand, the FTC may
consider itself unleashed next July 1
when the labeling act expires, unless,
of course, it is renewed. Given freedom

Dixon Macintyre

Less stringent advocates
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to act, it can be expected that the FTC,
according to the present sentiment of its
majority, would require the stronger
warning and also require its display in
advertisments.

This, according to testimony during
the hearings that led 1o enactment of
the Cigarette Packaging and Labeling
Act, would serve to eliminate radio
advertising for cigarettes and could not
help but detract, perhaps fatally, from
the effectiveness of televised sales mes-
sages,

The HEW report this year stuck
closely to a discussion of health hazards
said to be associated with smoking. The
report was presented as a supplement
to last year’s review of research since
the 1964 surgeon general’s advisory
committee report on smoking and
health. But HEW Secretary Wilbur
Cohen included four recommendations
in his letter of transmittal:

= The warning label should be
strengthened, he said, opting for the
FTC's proposed death warning.

= The warning should be included in
all advertisements, and displayed on
vending machines, as well as placed
on packs.

= Tar and nicotine ratings should be
published on packs, placed on vending
machines and in all advertisements.

= And the FTC should be appro-
priated funds to test all brands for tar
and nicotine ratings on a quarterly
basis.

No Effect » The labeling act calls
for the FTC to evaluate the effect of
the present warning on packs. The com-
mission concludes that “it cannot be
said that the current warning statement
has thus far had a significant effect. .. .”
The report cites a survey made this year
by Opinion Research Corp. Caravan
Surveys Inc. for the American Cancer
Society, showing that 80% of those
interviewed said the present warning
had not affected them in any way. But
17% said it had—a slight improvement
from a 1966 Public Health Service sur-
vey asking if respondents expected the
then new warning to have any effect.

The survey also indicated that 48%
of those responding would prefer a
stronger warning, and a majority said
they thought the warning should appear
both on packs and in advertisements.

The FTC report also discusses cig-
arette advertising expenditures and the
size and composition of cigarette ad-
vertising’s audience. FTC data indicates
that in January 1968 televised cigarette
commercials “resulted in an estimated
13.3 billion exposures.” Many of these,
the commission says, were on children
(61 exposures per person for teen-agers
[age 12-17]. 45 for children [2-11] com-
pared to 67 exposures per person cal-
culated for the total population.

Knocks Code = The report calls the
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45% cutofl suggested by the Cigarette
Advertising Code “superficial.” (The
code recommends no cigarette commer-
cials where audiences under 21 con-
stitute more than 45% of thc total.)
There were 25 programs in January
1968 wilh exposures to children exceed-
ing 25 million each, it noted, yet none
apparently violated the 45% ban.
Response from the Hill to the FTC's
legislative proposals was slow in mobiliz-
ing. Representative Horace R. Kornegay
(D-N. C.), a Commerce Committee
member who declared last year he would
not stand for re-election and is hence
a lame duck, termed the reports of the
two agencies “unprecedented abuse.” He
charged inconsistency in the FTC's
wanting to eliminate broadcast adver-
tising for cigarettes. “If the FTC con-
siders cigarettes so harmful,” he asks,
“why not ask to have the cigarette ad-
vertising ban extended to all forms of

advertising? Perhaps they will, eventual-
ly,” he added, “if they can delude the
Congress into taking this giant step.”

In the Senate, no comment was avail-
uble from Senator Sam J. Ervin Jr. (D-
N. C.) before the Fourth of July re-
cess. Senalor Ervin has often taken up
the cudgels against the anticigarctie
faction in Lhe Senate, led by Commerce
Committee Chairman Warren G. Mag-
nuson (D-Wash.).

Hearings Coming = Senator Magnu-
son, back in his home state last week,
was almost noncommittal, but did say
in Seattle that he intended to have his
committee hold hearings on the label-
ing act and the FTC-HEW recommen-
dations early in the next session, which
begins in January.

Senator Magnuson, however, had a
good deal to say about cigarette smok-
ing in his latest book, “The Dark Side
of the Marketplace.” In the book he

By all available measurements, tele-
vision is far and away the favorite
medium of cigarette advertisers.
Since January 1964, when the U. S.
surgeon general issued the landmark
report declaring smoking to be a
danger to health, television's gross

Cigarette advertisers prefer net-
work TV to spot TV and spot radio
to network radio. Tables below are
based on data supplied by the Tele-
vision Bureau of Advertising and
the Radio Advertising Bureau. Dis-
crepancies between totals below and
those in the table above may be ex-
plained by differences in methods of
measurement. TVB and RAB obtain
estimates from stations, networks and
monitoring services—not from the

The billings at stake in cigarette threat

News-
Total Total papers- Direct
Year TV Radio Magazines Promotion Other Total
1964 $170.2 $25.5 $45.2 $146 $5.8 $261.3
1965 175.6 24.8 41.9 147 6.0 263.0
1966 198.0 313 43.4 179 6.9 297.5
1967 226.9 175 41.2 203 6.0 311.9
1968* 38.4 15 1.2 34 ) 51.2
*(Jan.-Feb.)

cigarette billings and share of total
cigarette advertising have increased.
The table below was released by the
Federal Trade Commission and was
said to be compiled from data fur-
nished by cigarette makers. All fig-
ures are millions of dollars.

advertisers that supplied data to the
FTC for table above. According to
TVB, cigarette advertising has risen
proportionately with total TV bill-
ings. In 1964 cigarette business ac-
counted for 7.9% of total billings;
in 1967, 8%. According to RAB, the
share of total radio billings repre-
sented by cigarettes has been shrink-
ing, from 9.5% of all billings in
1964 to 5.9% in 1967. All figures
below are millions of doHars.

Spot Network Totai Spot Network  Total
Year TV TV v Radio Radio Radio
1964 $44.4 $127.2 31716 $24.0 $4.6 $28.6
1965 433 128.8 172.0 245 1.2 317
1966 413 146.7 1941 29.5 15 37.0
1967 46.4 170.1 216.6 149 6.5 214
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Sen. Mo

cites the
Robert F. Ken-
nedy's call for a
ban on all televi-
sion advertising
of cigarettes and
says the matter
deserves “serious
consideration.”

But he also
notes that a broad-
casting ban in
Britain had no no-
ticeable effect on cigarette sales.

Senator Frank E. Moss (D-Utah).
who has joined in the past with Senator
Magnuson and the late Senator Ken-
nedy on this issue, said he was very
pleased with the FTC recommendations.
Senator Moss is a member of Senator
Magnuson’s Commerce Committee. He
said that in the light of the time given
the tobacco and broadcasting industries
to achieve meaningful self-restraint.
such as elimination of actual smoking
in commercials, and in the light of the
latest health reports from HEW, that
the votes can probably be found this
year for more effective regulation.

Out for a Smoke = Tobacco-industry
spokesmen were especially quiet follow-
ing the FTC-HEW reports. A spokes-
man at the Tobacco Institute in Wash-
ington said no formal statements were
immediately contemplated.

A spokesman for the Cigarette Ad-
vertising Code 1nc. said the organiza-
tion follows with “considerable interest”
such developments as the FTC’s pro-
posed ban and last week's report of the
Public Health Service. He added: “As
a matter of practice, we do not make
any comments on such developments.
We stay in our own ‘garden patch,’
which is to administer the cigarette ad-
vertising code.”

late

Sec. Cohen

Do they watch shows
they say they want?

A two-year, $20,000 grant from the
American Association of Advertising
Agencies will finance a set of surveys
by Purdue University’s Krannert Grad-
vate School of Industrial Administra-
tion that will seek to discover whether
specific attributes of a product or televi-
sion program affect consumer choice.
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About 3,000 persons chosen at ran-
dom from testing-agency lists will re-
ceive questionnaires asking what quali-
ties they seek in a product or TV pro-
gram, and their answers will be com-
pared with the programs they watch
and the products they buy. A pilot-run
TV preference test showed that peo-
ple generally watch shows that most
closely match the qualities they say
they want.

Previous research at Purdue has in-
dicated that income and personality
have little effect on brand choice or pro-
gram preference. The new surveys hope
to pinpoint the ingredients necessary for
success while matching products and
programs with their potential markets.

Producers defend rise
in commercials’ cost

The cost of a television commercial
has risen sharply in recent years, but
the rate of increase would have been
even greater if producers had not in-
troduced many technical economies.

That was the feeling of members of
the Film Producers Association last
week who acknowledged the accuracy
of a report of the American Associa-
tion Advertising Agencies that said such
costs had gone up 72% in the last five
years (BROADCASTING, May 6).

Following the AAAA cost presenta-

S

A tutti-frutti bird

The “bird on the mailbox,”
long-time symbol of Country
Charm products of Dean Foods
Co., Franklin Park. Ill., gets a dif-
ferent perch in new !0-second col-
or spots for four Dean Ice Cream
flavors. The spots feature green
orchard, double-dark chocolate
marshmallow, fudge nut torte
and peppermint stick, and will
run in Midwest markets, Sarra
Studios, Chicago, is the produc-
tion studio; Clinton E. Frank.
Chicago, is the agency.

tion by Manning Rubin, vice president
and associate creative director of broad-
cast at Grey Advertising, at an FPA
meeting in New York last Monday
(July 1), a panel composed of Mr.
Rubin; Gordon Webber, Benton &
Bowles; Sanford Greenberg, MPO
Productions, and Peter J. Mooney,
Audio Productions, discussed the find-
ings.

Mr. Mooney noted that the figures
were accurate, but that producers had
been economizing with technical im-
provements making work faster and
cheaper. Without these economies, he
said, the jump could have been 150%.

FPA members disagreed with one of
the report’s recommendations—that pro-
duction completion should be consoli-
dated as an editorial service, for reasons
of loss of creativity, authority and re-
sponsibility. The producers generally
felt the greatest cost savings could be
made at the agency level in budgeting
time and careful preproduction.

Agency men and producers were in
general agreement that costs in the next
five years will not increase at so fast a
rate because of technological improve-
ments and advertisers’ feeling that tele-
vision could become a less effective
medium if costs continued to climb.

Use of minority groups
shown in ad clinics

A series of clinics is being planned
by the Association of National Adver-
tisers and the American Association of
Advertising Agencies to show how
much has been accomplished in inte-
grating minority groups into TV com-
mercials and to exchange ideas on how
it can be done more effectively.

The first such meeting was held in
New York on June 26 with some 250-
300 advertisers and agency representa-
tives, especially creative people, attend-
ing one or both of two virtually identical
sessions. According to present plans,
there will be similar clinics this summer
in Chicago, on the West Coast and
probably another in New York.

A reel containing approximately 45
commercials in which minority-group
members were used was shown at the
New York clinic and served as a start-
ing point for discussion of the broad
problem of more representative and
more effective use of minorities in TV
advertising.

The reel was assembled by Gordon
Webber of Benton & Bowles, chairman
of the AAAA subcommittee on com-
mercial production, in cooperation with
ANA. Officials said that for the sub-
sequent clinics the reel will be updated
as additional commercials become avail-
able. Dates for the other clinics have
not been set.
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Maybe what
your station

needsis

some Univers
audience
I'esponse.

It takes great films—the newer
the better. And color. Plenty of
color. Recency and color ex-
plain Universal’s stronger-
than-ever position, a full league even faster: These are 50 of
ahead of other lists in first and Universal’s latest releases—all
second telecast ratings. in color. Just now beginning network
U-123 is a perfect example: 123 exposure, every one has hit a 40 or
Universal features, most released i higher share! _
the mid-1960’s, three-fourths in full  No other list comes close to these rec-
color...and so far over 80% have  ords.Nootherlistcan. So why settle for
scored 33.5 shares and better! a response that’s less than Universal!

mecatv

At the 40+ share level, you’ll
also find more U-123 films than

from any other list, by far!
The U-50 track record is




Portland may have some late fireworks

OVERSHADOW OFFICIAL AAF AGENDA

VOLATILE ISSUES COULD

‘T'he official agenda for the Hrst na-
tional convention of the American Ad-
vertising Federation as a merged orga-
nization looks harmless enough. The
convention theme is “America’s Ad-
vertising Frontiers.” Yet the undercur-
rent at the five days of meetings (July
7-11), scheduled to start in Portland,
Ore., vesterday, may flow along contro-
versial lines.

AAF officials are expected to be
challenged for taking a stand in sup-
port of gun-control legislation and also
are preparing to be questioned and to
comment on the Federal Trade Com-
mission’s recommended ban of cigarette
advertising on radio and television (see
page 22).

Highlight of the convention figures to
be a speech by Howard H. Bell, who
last January resigned as director of the
Code Authority of the National As-
sociation of Broadcasters to become
president of AAF. It will be Mr. Bell’s
first major speech to the new national
organization as its president.

He’s expected to outline some of his
thinking as to what the advertising
community should do in the year ahead.
He’ll make some specific proposals in
different areas including certain ones
about the organizational structure of the
federation. Mr. Bell also will discuss
various AAF projects and explain about
the move of the federation’s headquar-

lers to Washington froms New York.

Ready with Answers = The precon-
vention feeling is that Mr. Bell’s speech
will be a significant statement. He will
not refer to the FTC recommendation
to ban radio and TV cigarette advertis-
ing during the speech. But Mr. Bell will
hold a news conference at the conven-
tion and he’s prepared to comment on
the FTC proposal.

AAF’s president also expects to be
asked why the organization took a
stand on what appears to be the non-
advertising issue of gun-control legis-
lation. Last month a special bulletin
went out over Mr. Bell's signature, for
one, urging AAF members to write to
their congressmen in support of gun
controls.

Immediately prior to Mr. Bell’s
speech on Monday morning (July 8),
AAF Chairman Kenneth Laird, who is
also chairman of the board of Tatham-
Laird & Kudner, Chicago, will address
the opening general membership ses-
sion and trace the progress and develop-
ment of the federation in the last year.
He'll cite some of the accomplishments
and activities that have taken place.

Mr. Laird will not be serving as
chairman another year. A new chairman
of AAF will be elected at the conven-
tion’s first day business session on Mon-
day aftermoon. All the new national
officers of the federation, with the ea-

ception of the president, will be elected
at that same meeting. There also will
be certain by-law changes in the
structure of the federation proposed
for membership ratification. One will be
a proposal for the creation of a new
office of national vice chairman. This
office essentially would be for a man
who would be groomed for a year to
step into the chairmanship of the fed-
eration the following year.

Another by-laws change up for rati-
fication is that the president, who now
technically must be elected along with
the other officers, will be able to re-
tain his office without going through
such a procedure. The reasoning be-
hind this proposal is that the president
is appointed by and under contract to
the board of directors of the federation.

Also in Agenda = Among the other
speakers scheduled to address the con-
vention are four presidents of promi-
nent companies. A. Carl Kotchian of
Lockheed Aircraft Corp.; Harrison
Dunning of Scott Paper Co.; Tom Dil-
lon of BBD&O; and Charles A. Ander-
son of Stanford Research Institute.
Three West Coast politicians also are in-
cluded in the speaker lineup for the
convention. They are Oregon Governor
Tom McCall, Senator Mark Hatfield
(R-Ore.) and Representative Bob Wil-
son (R.-Calif.). Rounding out the
speakers for the event to take place at

COMMERCIAL PREVIEW:

A new candidate has joined the
1968 election year campaign. His
name is Wilbur, and he is described
as “a typical candidate with a stom-
ach beset by the digestive perils of
the electioneering chicken-and-peas
circuit.”

After dynamic speeches

An upset on the campaign trail

Wilbur’s stomach survives the cam-
paign, though, thanks to Norwich
Pharmacal’s Pepto-Bismol tablets,

Wilbur appears in a 30-second
television commercial for Pepto-Bis-
mol produced by Benton & Bowles.
The spot began last Thursday (July

on rubber-chicken circuit,

4) on ail three TV networks, and
will run through Election Day in
November. Included in the schedule
are NBC-TV’s Today and Tonight
shows, ABC-TV’s Joey Bishop Show
and a package that was to be deter-
mined on CBS-TV.

Wilbur needs Pepto-Bismol
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the Portland Hilton hotel are Walter
W. Straley, vice president of public
relations for AT&T, Dr. Lendon Smith,
an author, and Robert M. Light, presi-
dent of the Southern California Broad-
casters Association.

Registration for the convention is ex-
pected to be about 700. This would be
considered a satisfactory turnout by
AAF officials.

“We were naturally concerned with
the convention being in a somewhat re-
mote area,” Mr. Bell explained last
week. “We knew we would have a pretty
good representation from the West, but
we were concerned about the national
representation. It now looks very prom-
ising. We would consider anything over
600 good and anything over 700 excel-
lent. It now looks like we’ll have at
least a good registration and we might
¢ven have an excellent one.”

This convention will mark the first
time that the entire advertising frater-
nity has had the opportunity to come
together in one place since the 1920’s.
The new AAF, formed last year by the
merger of the American Federation of
Advertising and the Advertising As-
sociation of the West, represents 173
advertising clubs and their 40,000 in-
dividual members, 26 affiliated associa-
tions and nearly 700 advertisers, agen-
cies and media companies. It’s reported
to be the world’s largest membership
organization in the advertising field.

Auto dealers top list
of local-TV sales

Auto dealers represent the leading
category of local TV sales, Clyde R.
Spitzner, general sales manager of the
Triangle Stations, told the 22d annual
management conference of the station
group, held in Freeport, Grand Ba-
hamas, last week.

A survey released during the week-
long meeting by Mr. Spitzner showed
that other top local-TV advertisers, in
order, are food stores, department
stores, restaurants, commercial banks,
furniture stores, public utilities, savings-
and-loan banks and drug stores. These
top categories account for 64% of local-
TV business, he pointed out.

George A. Koehler, general manager
of the Triangle Stations, said running
stations at a profit need not conflict
with community service and local in-
volvement. He urged members of the
Triangle group to shun uniformity and
to search “individually for new ideas
in the public interest.”

Warren A. Bahr, senior vice president
and media director of Young & Rubi-
cam, New York, offered a projection in-
to the future of media. He envisioned a
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Lord, Geller, Federico and Part-
ners Inc., New York, the agency in
charge of producing two antismoking
commercials for the American Can-
cer Society (BroADCASTING, July 1),
found some difficulty in recruiting
actors to appear in the one-minute
spots.

Agency President Richard J. Lord
said last week around 80 professional
actors had declined his invitation be-
cause of a possible “product con-
flict,” fearing that tobacco sponsors
would not consider them for ciga-
‘rette commercials.

“If a guy appears in an antismok-
ing film, and then two weeks later

A different kind of ‘product conflict’

is seen in a commercial smoking a
Salem cigarette, it's going to look
very strange,” Mr. Lord said, “And
don’t think viewers wouldnt notice
such things.”

He also confirmed that rights to
residuals were waived for the anti-
smoking film. Contracts with the
Screen Actors Guild and the Amer-
ican Federation of Television and
Radio Artists require a minimum of
$120 for making and first use of a
one-minute spot, with residuals on a
reduced scale for subsequent reuse,
making cigarette commercials more
lucrative than antismoking commer-
cials.

decline in network radio advertising;
the ultimate dominance of FM over
AM; a steady increase in participating
sponsorships an television and a revolu-
tion in outdoor advertising.

Banks shift into TV
documented by TVB

An increase in television advertis-
ing on the part of commercial banks is
being reported today (July 8) by Nor-
man E. Cash, president of the Televi-
sion Bureau of Advertising.

Mr. Cash estimated that 76% of the
top-50 commercial banks were adver-
tisers in the first four months of 1968,
and predicted that the percentage
would increase during the year. Many
of the banks use the time to promote
credit cards, he noted.

Broadcast Advertisers Reports’ fig-
ures show a 17.9% increase in the
number of banks in television between
1965 and 1967, with an increase in
their schedules of 23.1%, Mr. Cash
said.

Members of the top-50 commercial
banks that used television (ranked by
their assets) are:

1. Bank America (San Fran-
cisco); 2. Chase Manhattan Bank (New
York); 3. First National City Bank
(New York); 4. Manufacturers Han-
over Trust (New York); 6. Chemical
Bank New York Trust (New York);
7. Bankers Trust (New York); 8. Con-
tinental Illinois Bank & Trust (Chi-
cago); 10. Security First National
Bank (Los Angeles); 11, Wells Fargo
Bank (San Francisco); 13. United
California Bank (Los Angeles); 14.
Irving Trust (New York); !5. Mellon
National Bank & Trust (Pittsburgh);

16. National Bank of Detroit; 17. First
National Bank of Boston; 18. Frank-
lin National Bank (Mineola, L. I,
N. Y.); 19. Cleveland Trust; 20. First
Pennsylvania Banking & Trust (Phila-
delphia); 22. Detroit Bank & Trust; 23.
Philadelphia National Bank; 24. Manu-
facturers National Bank of Detroit; 25.
Seattle-First National Bank; 26. Harris
Trust & Savings Bank (Chicago); 28.
Pittsburgh National Bank; 29, First Na-
tional Bank of Oregon (Portland); 32.
First National Bank in Dallas; 34. U. S.
National Bank of Oregon (Portland);
38. Marine Midland Trust of Western
New York (Buffalo, N. Y.); 39. Na-
tional City Bank of Cleveland; 40. Val-
ley National Bank (Phoenix); 41. Citi-
zens & Southern National Bank (At-
lanta); 43. Manufacturers & Traders
Trust (Buffalo, N. Y.); 44. Mercantile
Trust (St. Louis); 45. Fidelity Bank
(Philadelphia); 46. Central National
Bank of Cleveland; 47. First Wisconsin
National Bank of Milwaukee; 48. Bank
of the Commonwealth (Detroit); 49.
North Carolina National Bank (Char-
lotte,); 50. First City National Bank
of Houston.

Sources: BAR, 75 markets, one
week /month, January-April, 1968; For-
tune Magazine, 1967 ranking by assets,
June 15, 1968.

4A7A's offering scholarships

To encourage youngsters from mi-
nority groups to consider advertising
careers, New York members of the
American Association of Advertising
Agencies are offering 25 scholarships
for evening students in the “Advertising
Career” program of Manhattan Com-
munity College. Scholarships cover both
tuition and costs for thrée semesters.
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New high band
TR-50

tape recorder
saves you $19,000.*

The TR-50 was designed for high band taping at low cost.

Itis built to give you high band performance where it counts—
in greatly improved signal-to-noise and moire. Other high
band features have been made possible by borrowing from
some of the advanced techniques of the deluxe recorders.

It can save you $19,000 over the nearest economy model. Yet
the TR-50's high band performance is as good as or better
than the other, as you can see for yourself when you

look at the picture. How's this for cost effectiveness?




Look what
you can buy
for the
$19,000.7

You get a great value in the TR-50. It's so good that you not only make
money with it—you save money on it! With the $19,000 savings you can
buy a lot of things for your station. You can get enough tape to keep the
machine in business for years. Or you can get TV monitors, new studio
lights, microphones and other broadcast equipment. Stations where
tapes for network delays, local commercials and program production
are required will welcome the TR-50. Your RCA Field Man has the
complete story. Call him about it. Or write RCA Broadcast and

TV Equipment, Building 15-5, Camden, N.J. 08102,

*8aving over cost of nearest economy model high band recorder.
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“E
i1l




Study pinpoints
color efficacy

Color generates greater interest in
TV commercials and helps put their
messages across, but in several other
ways it doesn’t always work the way
you might expect.

This view is advanced in an article
in the June issue of Advertising Re-
search Foundation’s Journal of Adver-
tising Research, published last week,
reporting on a study of color and
black-and-white commercials conducted
at Pennsylvania State University.

The article says that, for example,
it had been expected that viewers
would remember more “elements” of a
color commercial when it was inserted
in a black-and-white program than
when carried in a color program, and
that the same “novelty effect” would
similarly benefit a black-and-white com-
mercial carried in a color program.

Actually, according to the article, it
didn’t work out that way at all. The
black-and-white commercials elicited
approximately the same response in
both situations, and the color commer-
cials “were actually slightly less effec-
tive” in the so-called novelty situation
than when presented in color program-
ing.

Equally Helpful = Based on percep-
tion theories, it had been expected that
the color version of a commercial
would be more effective than the black-
and-white version in eliciting recall of
visual information, but less effective in
eliciting response to the aural message.
In the test, however, “color seems to
have facilitated learning of audio and
video information to virtually the same
extent.”

The study also found that over a
48-hour period recall of a commercial’s

Emerson returns

Emerson Television and Radio
Co., New York, will spend over
$1 million in network television in
the coming season after a 20-year
TV advertising hiatus. Acquired
by National Union Electric Corp.,
Stamford, Conn., three years ago,
Emerson’s new campaign for
color TV sets will be participa-
tions in CBS-TV’s National Foot-
ball League night games and three
day games, and ABC-TV’s Joey
Bishop Show and News with
Frank Reynolds.

Emerson’s last TV run was
sponsorship of Ed Sullivan’s Talk
of the Town in 1948,
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elements is not improved by the mes-
sage’s having been in color, and that
sex of viewer, previous exposure to the
commercials and time normally spent
watching television have no significant
influence on commercial recall, though
viewer interest in the advertised prod-
uct type does have.

The article warns that “the custom-
ary cautions should be exercised in
generalizing these findings beyond the
specific conditions of the study,” but it
does conclude that “color appears to
have substantially increased the recall
of information” and offers “several pos-
sible explanations” for this greater effi-
ciency:

“Color may simply elicit more vigi-
lant attending behavior by making the
advertising message more attractive to
the viewer. Or . . . events may be clari-
fied or accentuated by color so that they
are more easily communicated. The
evidence suggests that color may well
generate greater interest in the com-
mercial and facilitate communication
of the advertising message.”

The article was written by Eric
Schaps, now at Northwestern Univer-
sity, and Lester Guest of the Univer-
sity of South Florida, based on work
completed while both were at Penn
State.

Hooper Piece s The same issue of the
ARF Journal also contains an article
by Bill Harvey, vice president and di-
rector of broadcast development for
C. E. Hooper Inc., detailing Hooper
studies concluding that meter-based TV
ratings are biased because homes that
will permit meters to be installed tend
to watch television more than non-
cooperators do (BROADCASTING, March
18).

On the basis of his “exploratory
studies” Mr. Harvey called for further
rescarch by *“a disinterested third
party.”

“Ideally,” he said, “the ARF or the
Broadcast Rating Council might con-
duct personal coincidentals [surveys)
among cooperators and noncooperators
of actual meter panels.”

Business briefly . ..

Chevrolet Division of General Motors
Corp., through Campbell-Ewald, both
Detroit, will sponsor a one-hour spe-
cial on Jean-Claude Killy, French skier
and Olympics gold medal winner, pro-
duced by Wolper Productions. Show
will be on ABC-TV Jan, 13, 1969 (9-
10 p.m. EST).

Schick Electric Inc., Lancaster, Pa.,
through Dancer-Fitzgerald-Sample, New
York, and Royal Crown Cola, Co.,
Columbus. Ga., through D’Arcy Ad-
vertising, New York, have each bought
into eight prime-time NBC-TV shows

for 1968-69. Both will be in The Jerry
Lewis Show, The Qutsider, Daniel
Boone, Name of the Game, and Ger
Smart. Schick is also in Ironside, Drag-
net 1969 and the Saturday Movie;
Royal Crown’s other buys are Monday
and Tuesday movies and Star Trek.

Jackson Brewing Co., New Orleans,
through Rockwell, Quinn & Wall Inc..
New York, will use 60-second TV and
30-second radio spots in 31 markets in
support of a New Orleans Saints pro-
football contest during July. Jackson
also will be regional sponsor of Nation-
al Football League games on CBS-TV
in six southern states.

3M Co., St. Paul, through BBDO, Minn-
eapolis, will sponsor ABC-TV’s The
Secret of Michelangelo; Every Man's
Dream, Dec. 5 (9:30-10:30 p.m. EST).
The special, based on Michelangelo’s
fresco in the Vatican's Sistine Chapel,
was produced by Capital Cities Broad-
casting Corp., New York.

Harvard seminar attended
by 108 from Westinghouse

Westinghouse Broadcasting Co. ex-
ecutives representing WBC’s stations
throughout the country and in a wide
range of positions attended a six-day
seminar in advanced marketing tech-
niques. The seminar, which ended last
week, was held in Cambridge, Mass.,
and was taught by professors of the
Harvard Business School.

The sessions were attended by 108
WBC officials. The seminar is part of
the company’s expanding marketing
program, which includes a Marketing
Information Bank, consisting of data
of use to advertisers; frequent closed-
circuit TV panels on which consumers
are questioned about a specific store
or product, and special industrial sales
training for WBC radio and TV sales-
men.

Cine-Vox sells special
on gourmet foods

Cine-Vox Productions, New York,
announced last week that a one-hour
color special on gourmet food and its
preparation in restaurants throughout
the world has been bought by Shurfine-
Central Corp., Northlake, Iil., for show-
ing on 85 TV stations in the Southwest
and Midwest. The agency is Norman,
Navan, Moore and Baird Inc., Grand
Rapids, Mich.

The program title for Shurfine will
be Adventures a la Carte, but will be
shown under the title of Gourmet Ad-
ventures in other markets, according to
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Cine-Vox President Lawrence S. Jacob-
son. Syndication of the special is being
handled by Spangler Television Inc,
New York, Don Ameche is the host of
the special.

Shurfine-Central is a food procure-
nient and merchandising group owned
by 8,000 cooperating supermarkets,

Also in advertising . ..

DDB Program = Doyle Dane Bernbach
has started a new program to train dis-
advantaged youth for positions within
the agency. In association with the
National Alliance of Businessmen, DDB
plans to train 24 people the first year
in such areas as remedial reading, basic
math, and typing and clerical skills.
Anne McGuire will teach, and Roberta
Kirwan will council the trainees.

Convention site » The American Ad-
vertising Federation has set its 1970
convention in Milwaukee in late June.
Eldon Robbins, advertising manager of
Evinrude Motors, will be convention
chairman.

Office mave » Campbell-Ewald Co. has
moved its Kansas City, Mo. office to
Mid-continent Bank Building 64112;
Phone (816) 931-9341.

New maps = The U. S. Burcau of the
Census has published two new statis-
tical maps, ‘“Manufacturing in the
United States: 1963 and “Mineral In-
dustries in the United States: 1963.”
The maps are in the GE-50 U. S. map
series and may be obtained for 50 cents
each from the Superintendent of Docu-
ments, U. S. Government Printing Of-
fice, Washington, D. C. 20402.

New home » Leo A, Gutman Advertis-
ing, formerly at 477 Madison Avenue,
New York, has moved to 7 East 47th
Street, New York 10017, The telephone
numbers are unchanged: (212) 758-
5860-1-2 and (212) 758-5080-1-2.

Voiceover talent » The Robert Glad-
stone Agency, an agency representing
talent for commercials, has opened in
the Los Angeles area. The Gladstone
agency specializes in a voice-over de-
partment -and is said to have an exten-
sive library of audio tapes available. The
new agency is located at 12754 Ventura
Boulevard, Studio City, Calif.

H&G gets another

Waterman-Bic Pen Corp., New York,
has consolidated corporate and trade
advertising at Hicks & Greist Inc., New
York. Ted Bates & Co., continues to
handle consumer advertising. Billings
are estimated at $800,000, with radio
and television set for a fall campaign.
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123 Years...
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Caution signals on CATV’s open road

NCTA CONVENTIONEERS GET REALISTIC APPRAISAL OF FUTURE

CATYV operators, buoyed by a U.S.
Supreme Court copyright victory and
an FCC ruling that they may engage in
unlimited program origination, but
without commercials, gathered in Bos-
ton last week for the 17th annual con-
vention of the National Cable Televi-
sion Association in a mood that was
virtually 100% bullish, They ileft four
days later tempered cautious in their
optimism—but still very much on the
upbeat.

Giving the cable industry its initial
lift was the Supreme Court decision
holding that CATV systems were nol
liable for copyright infringement under
the present copyright law (BROADCAST-
iNG, June 24). Tempering disappoint-
ment with the FCC’s ban on the im-
portation of distant Los Angeles TV
programs into the San Diego market
was the commission’s enunciation ol
the principle that CATV may engage
in program origination (BROADCASTING,

July 1).

During the four-days of meetings,
panel disctissions, seminars and coryi-
dor conversation, the more than 2,600
cablemen were presented with a series
of warnings that although things were
fine, there were still many problems
ahead.

= They heard Robert H. Beisswenger.
president of the Jerrold Corp., Phila-
delphia, their newly elected chairman
{see below). contend that the FC(C
must relax and liberalize its CATV
rules, particularly those prohibiting the
importation of TV signals into the top-
100 markets without first receiving FCC
permission,

= They heard Frederick W. Ford.
NCTA president, alert the member-
ship to continuing congressional and
court actions, particularly in the realm
ol copyright and FCC regulations.

= They heard FCC Chairman Rosel
H. Hyde explain that the FCC is not

patently anti-CATV; its principal re-
sponsibility is the public interest and
the commission still feels “free” broad-
casting is the most ideal method of de-
livering news and entertainment to the
American public.

= They heard industry leaders ex-
pound new and exotic services that are
capable of being rendered on empty
cable channels, including burglary and
fire alarms (see page 42).

Keynote = Perhaps the whole moud
und direction of the convention and the
activities of the coming year in the
cable-TV field were identified by the
NCTA’s new chairman, who made it
plain that he sees bigger and better
CATYV for the year, despite hobbles im-
posed principally by the FCC.

Without any restrictions on growth,
Mr. Beisswenger said. CATV would
wire up 90% of all the homes in the
U.S. in the next 10 years. With pres-
ent FCC limitations “it’ll take a little

Election of new ofticers by the Na-
tional Cable Television Association
membership last week proved to be
anything but a pro forma event.
There was stiff opposition to the
nomination of Jerrold Corp. Presi-
dent Robert H. Beisswenger for na-
tional chairman. And the dissidents
had a previously unannounced can-
didate of their own, Ralph L. Weir
Ir.

Mr. Weir is a Kansas multiple-
CATV owner with broadcast inter-
ests in kJck Junction City and KSLN-
Tv Salina, both Kansas. His candida-
cy was offered to the membership
only a few hours before the associ-
ation’s closed business session where
the elections took place.

The opposition to Mr. Beisswenger
reportedly was not directed at the
candidate personally, but at the pos-
sibility he would be placed in a con-
flict-of-interest position as president
of the largest manufacturer of CATV
equipment, among whose customers
are telephone companies.

Jerrold, a merged entity of Gen-
eral Instruments Corp., Newark,
N. J., is also one of the major multi-
ple-CATV owners and operators,

Chairmanship contested at cabie convention

Mr. Moore

having ownership or substantial in-
terests in 18 cable systems serving a
total of 100,000 subscribers.

The floor fight did not prevail.
Mr. Beisswenger was elected by 283
votes to 204 for Mr. Weir. How-
ever, Mr. Weir was elected to the
NCTA board.

Other 1968-1969 NCTA officers
and directors that were elected:
Richard A. Moore, Southwestern
Cable Co., as national vice chairman;
Marcus Bartlett, Cox Broadcasting
Corp., as secretary, and Monroe M.
Rifkin, Daniels & Associates, as

Mr. Bartlett

Mr. Rifkin

treasurer.

Elected to the board were: Wil-
liam J. Bresnan, Jack Kent Cooke
Inc.; Giles Hubert Dodson, Dorate
Inc.; F. Gordon Fuqua, Television
Communications Corp.; John Gwin,
Robinson TV Cable Co.; William F.
Hemminger, Gulf Coast Teleception;
Amos B. Hostetter Ir., Continental
Cablevision Inc.; Fred Lieberman,
Telesystems Corp.; Robert H. Sy-
mons, Teleprompter Corp.; W. Ran-
dolph Tucker, Cypress Communica-
tions Corp., and John Walson,
Service Electric Cable TV Inc.
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You wince at the wasted staff time when you have to spike a
story. The cost of that time must be included in the price of
your newspaper or magazine if you are going to stay in
business.

You've paid for the effort, but you still have to spike some
stories because they don’t quite measure up or something
better pushes them aside. That’s how you maintain that -
invisible ingredient called “quality” in your publication.

We produce medical products for doctors to prescribe. We

“spike” many, many more prospects in the laboratory than
ever get on the pharmacist’s shelf.

Medicines that are to work and cure disease have to fight
their way past our “spike.” We have no choice but to reject

those that don’t measure up no matter what the research cost.

That’s how we maintain that invisible ingredient called
“quality” in our products.

A Division of American Cyanamid Company, Pearl River, N. Y.
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Robert H. Beisswenger, president of

Jerrold Corp., was elected NCTA
national chairman during the Boston
convention (see page 32).

longer.”

As the new leader of the cable busi-
ness, Mr. Beisswenger set forth his plat.
form by calling for a loosening of the
restrictions imposed on CATV by the
FCC. Specifically, he said, the com-
mission’s top-100 market rule must be
revised. CATV, he emphasized, is not
competitive to broadcasting; it is and
will remain “ancillary.” And, he termed
“specious” the feeling that CATV is a
threat to UHF.

The FCC's role as supervisor of
CATV must be clarified, through law-
suits and through congressional legis-
lation, he stressed. “The FCC's re-
straints have tremendously hampered
the growth of CATV,” he said. And,
further, he added, the FCC's processes
must be speeded up, referring to the
four-year wait Jerrold has endured in
trying to build a CATV system in the
Amsterdam-Gloversville, N. Y,. area
following the filing of opposition by
Capital Cities Broadcasting Corp., li-
censee of WTEN(TV) Albany, N. Y.

Bright Side » Even with FCC regula-
tion, he said, he still considers CATV
a “vibrant” industry.

Mr. Beisswenger cited these signs of
CATV’s continued growth: Seven or
eight years ago, he said, CATV inves-
tors would not consider entering a
community receiving more than two
TV signals; today communities have
become viable for CATV even though
a dozen or more TV signals are avail-
able. A decade ago, he said, CATV
systems strung trunk lines of no more
than 30 miles. Today new systems are
being constructed with over 100 miles
of trunk-cable facilities.

He professed a strong belief in local
origination, although he felt that this
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FCC Chairman Rosel Hyde (I} was the
principal speaker Monday (July 1) at
the NCTA convention. With him are
Representative Torbert H, Macdonald

must be primarily a public service.

Perhaps his most revealing remarks
had to do with his attitude toward the
extra, nonbroadcast services touted
widely during the Boston meetings.

Since cable systems have and will
have almost “limitless” capacity, he
said, the unused channels can and
should be used for nonbroadcast serv-
ices to provide CATV owners with
extra income. But, he added, CATV
should remain true to its original con-
cept—an antenna reception service.

As to suggestions that CATV could
be the nucleus of a national wired-city
television service, he ecxpressed clear
doubts. A significant element for this,
he pointed out, is the need for expen-
sive and extremely sophisticated switch-
ing equipment; CATV is not capable
at this time of providing this. he stated.

Got the Word = NCTA President
Ford told conventioneers that with the
two Supreme Court decisions behind
the industry, it should be prepared to
hitch its wagon to the “polar star” of
public interest, convenience and neces-
sity. CATV, he said, has received a
mandate from Congress and the lower
courts to that effect.

‘He noted that because of the recent
high court actions “we are a stable in-
dustry. Qur property is secure. Our
dreams a reality. Our business a full-
fledged member of the mass media
complex. Our faith justified. Our repu-
tations vindicated. We have arrived.”

Present FCC rules indicate “impa-
tience with CATV systems and a pa-
ternal protectionism for broadcasters
[and] program suppliers” he com-
mented. Now that the high court has
demonstrated that some of those under-
lying assumptions are “without founda-

(D-Mass.) and NCTA President Fred-
erick W. Ford (r). Chairman Hyde's
talk included explanations of major
FCC decisions affecting CATV.

tion in thc law,” Mr. Ford said he
hoped the commission would take a
“more objective and balanced review”
of its obligations to provide a nation-
wide service that would eliminate sec-
ond-class TV citizenship.

Mr. Ford noted that CATVers should
be prepared for further assaults on the
copyright case results. “Make no mis-
take about it—we are still the eco-
nomic underdogs in our communica-
tions society. We have many long and
hard fights ahead which will require
the full support of this entire industry,
We must, therefore, be ever watchful
that the security of your ownership and
economic health is not jeopardized by
provisions of law inimical to your abil-
ity to serve the viewer.”

One aspect of CATV’s future benefit
to the public, Mr. Ford offered, is in
the origination of local-live public-
service programs. “What 1 am suggest-
ing is an ever increasingly meaningful
and thoughtful involvement by our in-
dustry in a highly personalized medium
of local-live public expression” which
cannot now be provided by local TV
slations.

Will Look Again = FCC Chairman
Hyde, explaining the FCC decision to
permit CATV origination, promised
that the commission will continually
re-examine its position.

Hr. Hyde stressed that the commis-
sion action vetoing the importation
into San Diego of Los Angeles TV pro-
grams was based on “a measured like-
lihood that local television service will
be lost as a consequence.” It is not, he
noted, an anti-CATV policy. but one
“whose sole purpose is to protect what
the commission believes to be the pub-
lic's interest.” The maintenance, he
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said, of free broadcasting, to all the
people—not alone to those who can
afford to pay for it and to those in
heavily populated areas—is in the pub-
lic interest.

And, he continued, the decision to
permit unlimited program origination in
the San Diego decision is also in the
public interest. It can provide program
diversity and may become an alterna-
tive program source, he observed.

The prohibition on commercials, he
noted, is primarily “to prevent the de-
struction of the advertiser base of sup-
port for local UHF service.”

Mr. Hyde’s comments also contained
a hint of coming problems affecting
the CATV industry. Noting that there
seem to be no problems respecting
the technology of multichannel cable
offerings, there are still “social” ques-
tions, he said, such as who will pro-
vide the services, who will carry them,
the kind and extent of regulation, and
the relationship between data process-
ing and communications and between
existing elements of telecommunications
and coming new services using wire
into the home and business, the rela-
tionship between expanded use of wire
and the use of the radio spectrum, and,
last, the role of satellites.

- Good and Bad » The opening panel
of the convention, “Future of Cable
TV,” provided some glimpses into the
problems and promises facing cable.
But the panelists proved reluctant to
expound on specifics.

The panelists were Irving Kahn, Tele-
prompter Corp.; Alfred R. Stern, Tele-
vision Communications Corp.; J. Leo-
nard Reinsch, Cox Broadcasting Corp.,
and Bill Daniels, Daniels & Associates.

Their prepared remarks (all except
Mr. Daniels’) emphasized that the twin
problems ahead for CATV are pre-
senting its case before the FCC and
Congress, and harnessing its ever-ex-
panding technology. Mr. Kahn specific-
ally dwelt upon the 18gc microwave
plan conceived by Teleprompter and
Hughes Aircraft Corp. Mr. Stern called
for the formation of a new $750,000
independent industry research com-
pany.

Mr. Reinsch suggested that CATVers
and broadcasters could reach accord on
the rebroadcast rights of programs un-
der modification of existing communi-
cation act sections (BROADCASTING,
July 1).

Mr. Daniels told his listeners that
“where the action is” in CATV’s fu-
ture is in the big cities. He also re-
peated an earlier recommendation that
CATV construction from now on
should be underground. He also said
that the recent Supreme Court copy-
right decision has “loosened up” bank
financing considerably.

But his remarks caused some CATV
operators to whistle under their breath
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at the costs of implementing his rec-
ommendations on construction. In Den-
ver where he is associated with RKO
General’s Vumore Co. in seeking a
franchise, Mr. Daniels said that the
cost of applying will run about $150,-
000. He is anticipating underground
construction at a cost of about $16
million.

“When you go big city,” he observed,
“be prepared to spend money.”

Underground construction costs now
underway in Colorado Springs is about
$7,500 a mile, or about $3.5 million
for a 400-mile system. Installations are
proceeding at about 100 a day he said.
He indicated that it would take from
eight to 10 years to recoup this invest-
ment.

Mr. Daniels predicted that in the next
decade CATYV subscribers will increase
from the present three million to 20
million; that revenues will go from to-
day’s $110 million to over $1 billion.

And. he suggested, if CATV opera-

tors go into cablecasting, “go color;
don’t waste your money on black and
white. . . ." .

The usually ebullient Mr. Daniels
failed to have a clear and concise an-
swer to only one question: How, in
the light of FCC policy, is he going
to bring programs from Los Angeles
and San Francisco into Denver? His
reply, seemingly a nonresponse, was:
“You've got to have a local permit be-
fore you go to the FCC.”

New York Picture » Mr. Kahn said
that 6,500 customers were already on
Teleprompter's upper Manhattan cable
with 7,000 more on order. “We've had
little or no problem selling CATV to
our customers; our biggest problems are
getting the signal to the customer and
getting the landlord to let us bring it
in.” Presently, he said, Teleprompter
has achieved about 50% penetration
wherever the cable passes. But he indi-
cated, although he didn't specifiy how
much, that the cost of construction has

Conventions probably wouldn’t be
conventions without some mishaps,
but the NCTA meeting in Boston
would appear to have had a larger
share of them than it deserved.

Its first principal speaker, who was
to keynote the convention, didn’t.
Some very expensive exhibits didn’t
work. And certain creature comforts
conventioneers have come to expect,
failed, making it literally, a “red-hot”
convention.

Senator Jennings Randolph (D-
W. Va.), who is Public Works Com-
mittee chairman and like NCTA
President Frederick W. Ford a na-
tive West Virginian, was expected to
kick off a convention flushed with
favorable court and FCC decisions.

But in a sometimes emotional
speech punctuated by quavering
voice Senator Randolph “candidly”
told his audience that CATV was
contributing to the spread of violence
in the U. S. and that it bore a re-
sponsibility to serve the “public in-
terest, convenience and necessity.”

That wasn't exactly what the NCTA
delegates had come to hear. Restless
members shifted in their seats and
some dozed through the 45-minute
oration which noted that although
CATV operators weren’t the pro-
ducers of excessively violent pro-
graming, they had a “responsibility
with this atmosphere of violence.”
In his speech TV’s problems became
CATV’s, and it was as if the senator

Who says everything has to go right?

had stepped into the wrong hotel to
deliver the wrong speech to the
wrong convention.

Meanwhile, on the Floor = Apnd
the exhibitors had their problems too.
Ameco Inc. was represented in the
exhibit hall by an engineer’s night-
mare. It was displaying two racks
full of Channeleer equipment that
had been damaged enroute to the
convention, And the mishap was
further emphasized by row upon row
of blank screens on 27 portable TV
sets that had been set up to demon-
strate a 27-channel system. Ameco
salesmen put up a sign to explain
their predicament to the curious, and
gamely went about their business of
showing their remaining equipment.

NCTA'’s own exhibit suffered a
similar fate as well. Its $5,000-plus
Project X, which was designed to
simulate the home communications
center of tomorrow (BROADCASTING,
July 1), just couldn’t be repaired for
demonstrations.

Yet all might have been forgotten
had the Sheraton-Boston hotel's air-
conditioning not succumbed in the
mid-90-degree temperatures that pre-
vailed during the five-day session.
Coats were quickly peeled at early
morning sessions, shirt-sleeves were
rolled up, clothes were drenched in
perspiration. And as the sessions wore
on there were some defections in the
ranks as conventioneers were seen
heading for a cooler oasis at the
Schrafft’s restaurant next door.




been “very high.”

Mr. Reinsch bore the brunt of some
stiff questioning regarding agreements
between CATV’'s and broadcasters un-
der Section 325a. Panel moderator Ben-
jamin J, Conroy Jr. told him that
CATVers were afraid broadcasters
wouldn’t cooperate under the agree-
ment. “It’s up to the FCC as to the
method of [the rule] operating,” Mr.
Reinsch said. “But no station or net-
work in their right mind would turn
down additional circulation” that CATV
could provide. And he also noted that
the “number of broadcasters taking a
dim view of CATV” is diminishing
weekly.

The panel on the “Broad Spectrum
of CATV” was composed of modera-
tor Sol Schildhause, FCC CATV task
force chief; Greg Potvin, counsel for
the House Small Business Subcommit-
tee; S. Jerry Cohen, counsel for the
Senate Subcommittee on Antitrust and
Monopoly, and Dr. Martin H. Seiden,
Washington economic consultant.

Sleeper Seen ®= Dr. Seiden noted that
the wired-city concept “is a sleeper”
that may “come forth™ next year after
the FCC concludes the land-mobile re-
search it has contracted for with Stan-
ford Research Inc. (BROADCASTING.
July 1). And he offered an analysis of
what may be in store for CATV:

“There’s a stalemate now; the FCC
has laid claim to the top-100 markets
and it's guarding the gates.”

The commission, he felt, has three
options open to it—maintain the status
quo, which promises cable an increased
rate of growth “at a decreasing rate”;
extend the freeze, or move back from
the top-100 market position and “se-
lectively open up these markets.”

In that last event Dr. Seiden saw a
substantial growth rate and a change in
the cbaracter of CATV. He foresaw
that CATV’s would have to show in
comparative hearings that UHF’s in a
particular top-100 market do not have
a potential viability.

These comparative hearings, he sug-
gested, would “engulf” (presumably
through legal expense) small CATV’s
seeking franchises. Larger CATV’s will
enter these markets and in turn absorb
or be absorbed into big businesses. Ul-
timately he saw a transformation of the
industry, in its use of ftwo-way commu-
nications.

He observed that the FCC “has
locked itself in with the all-channel re-
ceiver law,” pegging its hope in the
viability of UHF and its alleged local-
service benefits. CATV now comes
along with “its true local service capa-
bilities, but the FCC is [still] advocating
a public policy that contradicts the logic
of its origin.”

Mr. Cohen classed CATV’s as broad-
casters, regardless of what the high
court held, and said that CATV is the
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“distribution system of the entire mass
media of the country.” He also noted.
with alarm, he said, a growing concen-
tration of chain ownership leading to
“a conglomeration of media control in
this country.”

He foresaw a struggle for control of
CATV between the “chains and the
independents.” Antitrust regulation, he
claimed, is concentric in nature: “If you
regulate broadcasters, then you must
regulate CATV.”

The FCC should halt the concenira-
tion of control of mass media and open
up the top-100 markets to CATV?', he
said.

“CATYV should have no more regu-
lation than any other distributor,” he
said, suggesting that CATV should be
considered a common carrier and regu-
lated accordingly (although he agreed.
not for rate-making purposes).

Mr. Cohen said he felt the prohibi-
tion on carrying commercials was fair.
“CATV is a pay-TV system,” he said.
“Congress wants a free television sys-
tem. It’s a political problem.”

FCC Fight = Mr. Schildhause said
that there is a “power struggle” going
on within the commission over cable.

Discussing the ramifications of the
two Supreme Court decisions. public-
utility regulation of CATV and rela-
tions with the telephone company, was
a panel of lawyers that consisted of
Harry M. Plotkin, John P. Cole. E.
Stratford Smith, John D. Matthews and
Lewis A, Rivlin, all of Washinglon, and
Walter Schier, New York.

What those decisions point to. the
panel indicated, is an upcoming battle
to influence the nature of federal regu-
lation, the necessity to pursue copy-
right equity outside the courtroom, a
continued muddled situation on public-
utility regulation. and the possibility
that the antitrust laws may play an in-
creasing role in solving the CATV and
telephone company problems.

Mr. Plotkin, for the benefit of some
antiregulatory diehards among the con-
ventioneers, felt impelled to state un-
equivocally that there is “no lingering
doubt on the FCC’s jurisdiction over
CATV.” He said the question now is
the reasonableness of the FCC’s rules,
citing the Black Hills Video case now
pending a decision in the Eighth U. S.
Circuit Court of Appeals in St. Louis.

The FCC’s present nonduplication
rules, Mr. Plotkin suggested, were estab-
lished with copyright overtones and the
“narrow parochial interest in protecting
local stations.” Now the commission
“must look at us the same way they
do broadcast stations. There are ele-
ments of free speech involved,” he said,
“people have the right to view what
they want without dictate from the
federal government.” And the top-100
matrket rule, he indicated, is another

example of the commission protecting
lelevision stations against competition.

An Alliance? » Mr. Plotkin also
raised the possibility of broadcaster-
CATV cooperation (once thought un-
likely) against this newly affirmed com-
mission jurisdiction, and the point was
pressed by Mr. Cole as well. It was Mr.
Plotkin'’s feeling that CATV is going
to pick up “natural allies. If the FCC
can say lo us that we may not carry
commercials because it might hurt
UHF’s, the National Association of
Broadcasters and the Association of
Maximum Service Telecasters may start
to help us because the commission may
say to them that network-affiliated
VHF’s carrying commercials might hurt
UHF. Copyright holders might help us.”
he speculated; “their fees are greatly
enhanced by our abilities to carry com-
mercials.”

This potential alliance was explored
further by Mr. Cole who noted that the
“monster from outer space—direct sat-
ellite to home broadcasting” might cause
NCTA, NAB and AMST to join in
combating it.

Mr. Cole speculated that there is
now a “great division in the FCC with
a power struggle going on.” The next
two commission appointments, he said.
will “have a tremendous effect on the
future of this industry. As yet we
haven't surpassed broadcasters in the
agency’s affection, but at least we can
vie for it.”

Mr. Smith, in defining the extent and
import of the high court’s copyright
language. warned that should CATV’s
hecome more like broadcasters. they
might well move oulside the protection
of that decision.

Fair Decision = The copyright de-
cision, he said, did not “give CATV
something it did not deserve” and that
“on the facts of the case it was a fair
decision.” (Mr. Smith was co-counsel
for Fortnightly Corp., the winner in
that case.) Whatever concessions cable
might make in future copyright negotia-
tions, he said, should be matched by
gains.

The negotiating table is where Mr.
Schier foresees CATV'’s potential being
realized. “Surely it is clear that if we
cannot settle our problems, someone—
the FCC or Congress—will be obliged
to do it for us, and perhaps in ways
that one side or the other will not like.”
he said.

Mr. Matthews warned that despite
the FCC jurisdiction over CATV that
was affirmed by the high court, and
although CATV now has the best argu-
ment ever for “pre-emption” “serious
and ever-increasing attempts will occur
to place public utilities control on
CATV.” The court, he noted, said it
would not determine the “limits of the
commission’s authority,” and to date
the commission has “disdained” to con-
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sider the question of state or local rate
regulation of cable,

The commission had taken a position
before Congress two years ago that un-
less local regulation conflicted with ex-
isting federal laws, it wasn’'t going to
engage in franchise rate regulation.
Some final decision may be made by
Congress, Mr. Matthews speculated.
And he suggested that the regional and
state CATV associations ‘“should stay
on their toes™ and “be prepared for pos-
sible litigation” should they face with
local public-utility regulation.

[Other NCTA stories on pages 42, 54}

Pay-TV proponents
get back in action

Pay-TV advocates opened counier-
fire last week after learning that an ex-
tension of last year's House Commerce
Committee anti-pay-TV resolution may
be in the works. Members' offices re-
ported a sudden influx of communica-
tions on subscription television.

The week came and went. however.
without committee consideration of the
subject, although Representative James
Harvey (R-Mich)), is to ask a further
delay in the FCC’s subscription-TV
proceeding until the close of the first
session Of the next Congress {BRroaD-
CcAsTING. July 1). The Commerce Com-
mittee met in executive session several
times during the week without the mat-
ter being hroached.

It was expected that the Harvey reso-
lution would come up for committee con-
sideration later in the session, tenta-
tively scheduled to conclude around
Aug. |. The committee last week was
rushing to move fioor-bound legislation
before a Rules Committee deadline, set
tor July 9. Patterned after a similar
measure voted last year, the Harvey
proposal takes the form of a sense-of-
the-Commerce-Committee resolution.

Keystone of the pro-pay-TV effort
was a lengthy telegram sent to all mem-
bers of the Commerce Committee by
Joseph S. Wright, chairman of Zenith
Radio Corp.. long active in subscrip-
tion-TV development. The wire urged
commitiee members to reject any fur-
ther delay, citing “nearly 17 years
|of] delays and frustrations engineered
by intrenched private interests that have
made a mockery of the American prin-
ciples of competition and fair play.”

He stressed that subscription-TV.
under the proposal advanced by an
FCC committee and currently pending
in an FCC docket rendered inactive by
last year’s House committte resolution,
would provide only a supplemental
service to advertiser-supported broad-
casting.
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“Subscription-TV has the potential,”
he said, “to give viewers an attractive
addition to a commercial service that
is the subject of great criticism for its
tasteless commercial clutter, lack of
local programing and undue reliance on
violence.”

FCC calls 2d meeting
on ETV networking

A second FCC meeting of the educa-
lional-television interconnection group
has heen scheduled for July 12 in

Washington. The group is made up of
ETV representatives, common carriers
and government organizations.

Headed by Bernard Strassburg, chief
of the FCC Common Carrier Bureau,
the group is working on a program to
implement the Public Broadcasting Act
provision that legalizes free or reduced
rates for ETV networking. Organiza-
tional details are expected to be worked
out at this meeting.

At the first meeting, FCC Chairman
Rosel H. Hyde announced that he would
appoint working committees to deter-
mine ETV’s needs and to develop pro-
posals for interconnection (BROADCAST-
ING. June 3).
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House sets Overmyer hearing

Stagger's Investigation Subcommittee calls principals,

FCC to testify on transfer of five UHF permits

Principals in last year’'s Overmyer
construction-permit transfer have been
called to testify before the House In-
vestigations Subcommittee later this
month. Beyond issuing a routine sub-
committee notice of the hearing, sched-
uled for July 16 and 17, subcommittee
sources refused to amplify details of
the hearing.

The hearing notice caught the prin-
cipals and their attorneys somewhat by
surprise. They learned of the subcom-
mittee action, ordered by parent Com-
merce Committee Chairman Harley O,
Staggers (D-W.Va.), on the same day
(July 3) the notice was released.

Earlier Hearing = The hearing had
been promised by Mr. Staggers late
last vear, when, on the last day of the
90th Congress’s first session, he called
FCC witnesses for a preliminary in-
vestigation into the details of the con-
troversial sale (BROADCASTING, Dec. 18,
1967). Mr. Staggers, who is also chair-
man of the Investigations Subcom-
mittee, said then that principals to the

transaction—Daniel H. Overmyer, Ohio
warehouse owner, and officials of his
various corporations (who were dispos-
ing of five UHF construction permits)
and present owner U. S. Communica-
tions Corp., a subsidiary of AVC Corp.
—would be permitted to give their ac-
count of the transfer arrangements.
Until last week, however, no official
word had been heard about the in-
vestigation. Reports had been circulat-
ing for the last several weeks that a
resumption of the hearing was a strong
possibility before adjournment, tenta-
tively set for early August. It was
known earlier that the subcommittee
staff had been continuing its investi-
gation into the Overmyer transfers.
Vague Order = The hearing notice
names only one participant to the new
hearing: Mr. Overmyer. In addition,
“present and former employees of his
various corporations” are to appear.
Overmyer sources Wednesday (July 3)
couid not speculate who these might be.
An officer of AVC Corp., later

Outstanding Values
in Radio-TV Properties

potential.
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cable TV system
$1.000.000
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identified as Dr. Frank H. Reiche! Jr.,
is also slated to participate.

Members and staff of the FCC are to
put in their second appearance before
the subcommittee after testimony by
the principals. By late Wednesday FCC
sources said they had been advised
which staff members were invited but
declined to identify them.

Issues raised during last year's hear-
ing involved trafficking in construction
permits and abandonment of the com-
mission’s efforts to adopta top-50-market
multiple-ownership rule. Chairman Stag-
gers at the time indicated that a law
prohibiting even reimbursement of in-
curred costs in construction-permits
transfers might prove necessary.

Changing hands . ..

ANNOUNCED » The following station
sales were reported last week subject to
FCC approval. (For other FCC activi-
ties see FOrR THE RECORD, page 60).

» Wnar Norristown, Pa.: Sold by N.
Joe, Sam G. and Farris E. Rahall to
Charles F. Wister and Victor Mauck Jr.
for $800,000. Mr, Wister is principal
owner of wPeo Peoria, Ill., and is for-
mer Philadelphia broadcast executive.
Mr. Mauck is businessman. WNAR is
500 w daytimer on 1100 kc.

» WGoE Richmond, Va.: Sold by J. Sar-
geant Reynolds and associates to Stan-
ley H. and Irvin L. Fox, and Seymour
L. Dworsky for $182,500. Buyers have
interests in wRMT Rocky Mount, wisz
Henderson, and WEYE Sanford, all
North Carolina. WGOE is daytimer on
1590 kc with 5 kw. Broker: Chapman
Associates.

s Kwki-FM Kansas City, Mo.: Sold by
F. A, Mesch to J. Shea Peeples for
$150,000. Buyer owns WELE Daytona
and wcwr Clearwater, both Florida.
Kwkr-FM is on 93.3 mc with 70 kw.
Broker: La Rue Media Brokers.

» Kour Independence, Iowa: Sold by
Raymond Greutzmacher and group to
Alver Leighton for $100,000. Mr. Leigh-
ton owns KDLM Detroit Lakes, Minn.
KoOuUR is 250 w daytimer on 1220 kc.
Broker: Hamilton-Landis and Associ-
ates.

» KMcM McMinnville, Ore.: Sold by
Ray Fields to Norman T. and Judy L
Aldred for $97,500. KMcM is full time
on 1260 kc with 1 kw. Broker: Chap-
man Associates.

= Waza Bainbridge, Ga.: Sold by J. W.
Woodruff Jr. group to Glenn T. Wil-
liams, Roy Simpson and Harry A.
Schultz for $55,000. Buyers are local
businessmen. Waza is daytimer on 1360
ke with 1 kw. Broker: Chapman Asso-
ciates.
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In 2 memorandum concerning the
current wave of criticism being lev-
eled at television programing, Avco
Broadcasting Corp. President John
T. Murphy called on his station man-
agers to ‘‘re-examine your operation
from top to bottom with a ‘Caesar’s
wife’ approach.”

Some criticism is valid and net-
works are trying to curb the portray-
al of violence, he said, but “the near
hysteria”™ of the mwost vocal critics
will be difficult to combat because
of the emotional and fuzzy nature
of their criticism. Unfortunately, he

Self-examination can forestall criticism—Murphy

said, the industry has not yet edu-
cated the viewer “as to what we pro-
vide on the plus side of the ledger.”

Mr. Murphy suggested manage-
ment at all the Avco stations watch
programing carefully, and ask: “Is
this the best I can do?” If a network
program is substandard, he said, the
network should be informed. “If
there are areas which you feel need
cleaning up—clean them up.”

Mr. Murphy referred to recent
criticisms of stations [by lawyer John
Banzhaf in his antismoking cam-
paign, the programing letters of FCC

Commissioners Nicholas Johnson
and Kenneth Cox to Oklahoma sta-
tions, allegations that weBM-Tv Chi-
cago staged a pot party for news
purposes] and asked his executives
how they would have coped with
such problems at their stations.

Mr. Murphy suggested that sta-
tion personnel “stay close to your
community.” If the stations serve the
public well, and the people are
aware of it, he concluded, “our
strongest and most important allies
are going to be the viewers and the
listeners we serve.”

Carriers to appeal
Sec. 214 ruling

Telephone companies plan to appeal
the FCC ruling which requires them to
seek commission approval before build-
ing channel facilities to serve CATV
systems.

The Associated Bell System Com-
panies, General Telephone Co. of Cali-
fornia, the General Telephone System
and United Utilities Inc, have been
granted a stav by the commission in
order that thev may file an appeal in
the U.S. Court of Appeals in Washing-
ton,

The stay will be for 10 days effective
from the time disposition is taken on
the appeal motion and such motion is
to be filed by July 15. No new CATV
construction by the companies is to
begin and current construction is to be
discontinued until action is taken on the
appeal motion,

The FCC’s order of June 26 had re-
quired the companies to seek certificates
of public convenience and necessity
from the commission under Section 214
before constructing facilities for CATV
systerns (BROADCASTING, July 1).

Committee formed

to aid minorities

The New York Urban Coalition has
formed a communications committee
to evaluate and help execute programs
for hiring, training and up-grading
minority-group newsmen and improve-
ment of minority news coverage.

The committee said last week that
it will assist with two projects at the
New School for Social Research and
Columbia University Graduate School
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of Journalism financed by Ford Foun-
dation grants (BROADCASTING, June
24), and evaluate |5 other programs.
The projects under consideration in-
clude a radio series on urban problems;
support of the Night Call program pro-
duced by the United Methodist Church’s
TV, Radio and Film Commission; a
radio communications center to be es-
tablished in the ghetto; an intermedia
placement center, and special television
progranmiing for ghetto children.

The newly formed communications

committee includes Edward Barrett,
Dean of the Columbia Graduate School
of Journalism; Henry Cohen, director
of the center for New York City affairs
at the New School for Social Research;
Fred Friendly, television consultant to
the Ford Foundation; David McCall,
president of LaRoche, McCaffrey &
McCall; Theodore Walworth Jr., vice
president and general manager, WNBC-
v New York and Ed Bradley, CBS
News correspondent.

Other members are Leonard Gold-
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enson, president, ABC Inc., represented
by James Hagerty, vice president for
corporate relations; and Donald Mc-
Gannon, president and chairman of the
board of Westinghouse Broadcasting
Co., represented by Larry Israel, presi-
dent of the station group, and James
Allen, WBC vice president for tele-
vision.

John Murray, coalition vice president
in charge of communications, noted
that the committee would serve as the
nucleus for a future, enlarged communi-
cations task force.

WLBT(TV) case
given new life

United Church of Christ
to pursue appeal
of FCC decision

The wLBT(TvV) Jackson, Miss., case,
with its charges that the station discrim-
inated against Negroes in its program-
ing and promoted the segregationist
viewpoint, isn’t over.

The Office of Communication of the
United Church of Christ, which has
been protesting renewal of the station’s
license since 1964, announced on Fri-
day (July 5) it would “pursue” its ap-
peal of the FCC’s decision to grant a
full three-year renewal for WLBT(TV)
(BROADCASTING, July 1).

The announcement, which indicated
the continuation of the fight would
place a burden on the church, came as
members of the commission majority,
in the 5-to-2 decision, were still smart-
ing from the bitter dissent filed by
Commissioners Kenneth A. Cox and
Nicholas Johnson.

The dissenters predicted that the de-
cision would spark a new wave of criti-
cism of the FCC—from Congress and
the press, among other sources, and
said the result of the church’s efforts
in the license-renewal proceeding “could
be considered a caricature of the com-
mission at its worst.”

Needs Funds = The church, which
noted that the commission minority
found the decision dismaying, said that
although it may not have the resources
to “fight this mighty licensee and the
determined majority of the commis-
sion,” it wil try.

“After four long and wearying years,”
the church said, it didn’t look forward
to continued litigation, but said it had
no choice.

“If the black population is to receive
fair treatment from the television indus-
try and if the public is to be defended
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in its right to correct harmful television
practices, we must pursue our appeal
to the U. 8. Circuit Court of Appeals,”
the statement concluded.

The church won a landmark court
case when the appeals court in Wash-
ington not only overturned a commis-
sion decision granting WLBT a one-year
license renewal without a hearing, but
directed the commission to grant the
church and its co-complainants standing
as parties in a hearing on the station’s li-
cense-renewal application. The court
has retained jurisdiction of the case.
so no final decision can be rendered
without its approval.

The commission majority, in its de-
cision essentially adopted the conclu-
sions of Examiner Jay Kyle, who had
presided at the hearing and held that
the complainants’ charges against the
station had not been proved.

Local Interest » The majority said
that the record established that wLBT
had complied with its obligation to seek
out and serve the programing needs of
its community. The majority also held
that although the station’s record on
fairness-doctrine matters had not been
spotless, the “intervenors have failed to
prove” many of the serious incidents
they alleged.

Commissioners Cox and Johnson.
however. said the majority reached
those conclusions by manipulating
procedures to favor the station and by
ignoring the record in an effort to pro-
tect the station’s license.

They also said the commission had
“thrust aside” a ‘“clear line” of pre-
cedents and had floated the court’s in-
structions by given what they con-
sidered undue weight to the question of
the “probable future performance” of
the applicant. They said the court held
that the applicant must “run on his
record.” .

They also assailed the commission
and Examiner Kyle on the question of
burden of proof. They said that in im-
posing the main burden on the com-
plainants. the commission was not only
being unfair to them but was ignoring
“the express language of the court” in
its remand.

They had more bitter criticism of the

station. At a time when public concern
is focused on the role of broadcasting
in fostering communication between
the races, the commission majority
*picks this moment to find ‘the public
interest’ served by the renewal of a
license for a station which had not
only made no effort to include and
serve Negroes, but which has for a dec-
ade maintained blatantly racist pro-
graming policies,” they said.

Commissioners Cox and Johnson
concluded their 70-page dissent with
the comment: *“The only way in which
members of the public can prevent re-
newal of an unworthy station’s license
is to steal the document from the wall
of the station’s studio in the dead of
night. . . .”

The commission majority last week
was preparing a response to the dissent-
ing statement.

A training station
for minorities

A predominantly negro group in
Rochester, N. Y., has announced plans
to operate an FM station to train per-
sons from minority groups who are in-
terested in entering the broadcasting
field.

The newly-formed Monroe County
Broadcasting Co., headed by Andrew
Langston, has applied to the FCC for
the station in Rochester. Monroe County
is one of three groups seeking a station
on 103.9 mc.

Mr, Langston, now an insurance
agent, had studied privately for two
years under the news director of wnyc
New York,

More ABC Radio signings

ABC radio announced affiliation of
five stations this week: WTHI Terre
Haute, Ind., on 1480 kc with 1 kw full-
time: WIRE Indianapolis, on 1430 kc
with 5 kw fulltime; kGa Spokane, Wash.,
on 1510 k¢ with 50 kw fulltime, and
wHoOL Allentown, Pa., on 1600 kc with

A bill that would provide funds,
channeled through legal-aid societies,
for people “of limited means” to
participate in rulemaking procedures
at federal agencies—such as the
FCC—has been introduced by Sen-
ator Philip A. Hart (D-Mich.}. The
measure js companion legislation to
a House bill by Representative Mi-

Money for the poor to take a role |

chael A. Feighan (D-Ohio).

The Hart bill (S. 3703) would
authorize the attorney general to
make contracts or grants with ap-
propriate organizations to aid poor
individuals or groups. Such aid has
been recommended by National Le- |
ral Aid and Defender Association
to give the poor a voice. t
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300 w daytime. All were CBS Radic
affiliates. WTHI and WIRE join the Amer-
ican Information Network; KGa, the
American Contemporary Network, and
WHOL, American Entertainment Net-
work. In addition, wkFM(FM) Chicago,
has joined the Information Network.
WKFM operates on 103.5 mc with 100
kw.

Reeves buys ITT’s
CATV holdings

Reeves Broadcasting Corp., New
York. a group broadcaster and a cable-
TV owner. added substantially to its
holdings in the latter by acquiring three
additional systems last week from In-
ternational Telephone & Telegraph
Corp. Reeves, which has been actively
expanding in communication and in
other fields, said it has paid “more than
$4.5 million in cash” for the CATV's.

The systems acquired were Garden
State TV Cable Corp. in New Jersey
(with systems in Vineland, Bridgeton.
Hammontown and Northfield), which
serves about 7,200 customers in the
four cities; Northwest Cablevision Inc.,
Seattle, with 2,000 subscribers, and Uni-
cable Inc.. serving about 1,000 custom-
ers in Oswego, N. Y, Reeves said these
acquisitions bring its total cable sub-
scribers to 47,000 in 16 systems.

ITT bought full ownership in the
New Jersey systems last month (BROAD-
CASTING, June 17). At that time the
the company indicated it intended to
liquidate its CATVY investments,

Reeves’s revenues and earnings were
at a record high in 1967—$10.4 million
in revenues compared to $8.9 million in
1966, and $784,701 in earnings as
against $698,670 in 1966. Reeves
broadcasting stations are: WUSN-Tv
Charleston, S. C.; wHTN-Tv Hunting-
ton-Charleston. W, Va.; wLBG-TY Lex-
ington, Ky. (50% interest); wWITH-AM-
FM Baltimore, and WKEE-AM-FM Hunt-
ington, W. Va,

A few months ago, Reeves stock-
holders voted approval of a management
proposal to create a new class of 100,-
000 shares, no-par preferred stock to
be issued in series primarily for cor-
porate expansion and acquisitions. The
first series of a maximum 15,000 shares
was issued for the acquisition of Video
Cable Systems Inc., Huntsville, Ala.
(BROADCASTING, April 1),

Four sign with CBS Radio

Waac Terre Haute, Ind., wiil join
CBS Radio Aug. 5. Now a Mutual af-
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filiaie, the station is on 1300 k¢ with 1
kw daytime, Also joining CBS, effective
July 15, is weMi Montgomery, Ala.,
on 1000 kc with 5 kw daytime. WFMI
has been with the ABC Entertainment
Network. Two Maine stations, WLKN
Lincoln and wbpmR Dover-Foxcroft,
have also joined CBS Radio. WLKN,
operating on 1450 kc with 1 kw days
and 250 w nights, carried the ABC
FM network affiliate. WDME operating
on 1340 kc with 250 w full time,
was formerly affiliated with Mutual.

NAB Radio Code
offers promo spots

The National Association of Broad-
casters code authority has a new code
promotional record in the mail to all
radio code subscribers. Entitled “Radio
Code Subscriber Spots,” the disk con-
tains 21 musical and entertainment
spots in a variety of styles. It was pro-
duced for the code authority by Hugh
Heller of Heller Corp., Hollywood.

Who delivers the
nation’s 15th largest
food market?

Hwho

DES MOINES

... that’s who!

- $7,477,000 more than

Minneapolis-St. Paul!

- $508,532,000 more than ‘‘metro Des Moines’'!

OUR P.M.A. PROVES IT!

!

WHO's “‘Prime Market Area’’ (PMA) includes 79 lowa coun-
ties surveyed in our latest 93-county area Pulse. In any
category our PMA statistics prove WHO delivers this rich
lowa market that deserves to be on your ‘“top 20" list.
We're more than ‘‘metro Des Moines’'.

WHO P.M.A.¢ | Metro Des Moines
Retail Food Sales ............ $619,014,000%° $110,482,000%°
Retail Food Outlets .......... 2338 203
Population ............. ... 1.911,000*¢ 280,400**

*Sept.-Oct, 1966 93-.County Ares Pulse
®*1967 “Survey of Buying Power"
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PROGRAMING

A way to fill
empty channels

CATVers urged to move
rapidly, totally into
local program origination

“Counterprograming,” a distinctive
broadcast term with competitive insinu-
ations, was mentioned out loud for the
first time in CATV circles last week-at
a panel on local originations during the
Boston convention of the National Ca-
ble Television Association (see pages
32, 54).

The words were spoken by Greg Lip-
tak, program director of Cleveland
Area TV Inc., operating a CATV sys-
tem in Lakewood, Ohio, that is 45%
owned by Cox Cablevision Corp., a
subsidiary of Cox Broadcasting Corp.,
and 55% by the Cleveland Plain Dealer.

Mr. Liptak used the phrase in ob-
serving that CATV’s future in the major
cities lies principally in giving subscrib-

WSTA RADIO

ST. THOMAS
“The

Communication Center
of the
Virgin Islands”

ANNOUNCES
THE APPOINTMENT
OF

T.L.E. SALES LTD.

3, East 54th Street,
New York, New York 10022
TELEPHONE: 212-421-7730

As North American repre-
sentative for Time Sales in
the dynamic Caribbean mar-
kets of St. Thomas, St. Croix
and St. John.

WSTA “SELLS”
THE VIRGIN ISLANDS
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ers TV programs from local stations.
This, he noted, will leave a number of
empty channels on the current 12-chan-
nel and the coming 20-channel-plus
systemns, which will, he stressed, have to
be used for locally originated program-
ing—like feature films, 24-hour news
and stock-market reports, weather, etc.,
plus the special services (police and
fire protection, meter reading, merchan-
dising of goods) mentioned prominently
during the five-day meeting.

The special-services aspect of origi-
nation received a fillip from Bill Dan-
iels, Denver CATV broker and man-
agement consultant as well as CATV
entrepreneur, who reported that his
Colorado Springs, Colo., cable system
is being installed with two-way commu-
nication facilities in preparation for the
day when that CATV system will offer
extra services for computers, facsimile
newspapers, data retrieval. The two-
way facility, he said, is costing him only
$500 a mile more than the one-way
normal cable construction would have
cost.

Mr. Daniels would only say that he
is having “conversations” with IBM on
the possibility of using these features in
his Colorado Springs system.

Get Moving » Foreseeing the pos-
sibility that someday the FCC may re-
verse itself and ban or limit local origi-
nations was Robert Weisberg, Telema-
tion Program Services, New York, who
urged CATV operators to begin cable-
casting immediately. If the FCC ever
imposes a prohibition on cablecasting,
he observed, operators who are en-
gaged in this activity will undoubtedly
be “grandfathered in.”

Telemation Program Services is a
buying service for groups of CATV
systems. It is a subsidiary of Telemation
Inc., Salt Lake City, manufacturer of
CATYV origination equipment.

Most CATV operators interested in
cablecasting happily considered the
FCC’s ruling on origination in the San
Diego case decision (BROADCASTING,
July 1) an indication of the commis-
sion’s thinking—a reversal from the
FCC’s ideas on origination a few years
back when, in seeking congressional
Jegislation, the commission sought a
limitation on origination.

Not so happy were the CATV own-
ers on the FCC’s decision to ban the
sale of advertising on programs origi-
nated by cable systems.

This is an affront to free enterprise,
according to CATV operators. Robert
H. Beisswenger, president of Jerrold
and newly elected chairman of the
NCTA (see pase 32), said he could not
understand the rationale of that element
of the San Diego decision. “If it’s all
right for NBC to sell time,” he com-

mented, “I don’t understand why it's
not all right for a CATV system to sell
time.”

Harry Plotkin, a Washington lawyer,
speaking at a regulatory panel, declared
that the FCC has no legal right to enter
the local-origination area, “This is a
free speech matter and government li-
censing is interfering with free.speech.”

Mort Berfield, another Washington
lawyer, discussing legal aspects of origi-
nation, commented that undoubtedly
the ban on commercials will be tested
in court by cable operators, and ulti-
mately will be decided by Congress.

Mr. Berfield foresaw continued op-
position on the part of broadcasters to
CATV origination, since this function
results in the same thing broadcasters
object to from distant signals—a frac-
tionalization of the audience.

At times, various speakers urged ca-
ble operators to act like local broadcast-
ers, although others warned that cable
systems must not aspire to emulate
telecasters.

Good Promotion = Richard Shively,
Telesis Corp., Chicago, said origination
is a great tool for increasing subscrib-
ers, He said that an Indiana CATV
system had increased its weekly new-
customer rate from two to three a week
to over 20 a week just by announcing it
was going to commence cablecasting.

Other highlights of the cablecasting
features of the NCTA meeting:

= A new market for CATV service,
that of providing facilities for police
and fire protection, was explained by
Richard Garrett, ITT Mackay Marine,
Clark, N. J. Mr. Garrett explained that
CATV systems are in good position to
offer the service not only to businesses,
offices and factories but also to homes
because the cable used for CATV is

Competitors buy together

In what Freemantle Interna-
tional, New York, considers an
wvanusual  buy, two competing
Australian TV networks have pur-
chased 26 half-hour episodes of
a series, Woobinda (animal doc-
tor). The series is a co-production
of Freemantle and two Australian
firms, NTL Productions and Ajaz
Studios. Filmed in Australia, the
series will first be seen on the
Australian Broadcasting Commis-
sion’s noncommercial network
later this year, and subequently
will alternate with Television
Corp.’s commercial Channel 9
network.
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San Diego’s own unit

Television and radio perform-
ers in San Diego, who had been
under the jurisidiction of the Los
Angeles local of the American
Federation of Television and Ra-
dio Artists, have formed their
own local. It marked the first time
in AFTRA history that a new
local was formed in an area al-
ready in the jurisdiction of
another local. The new AFTRA
local includes some 130 active
performers.

capable of carrying the narrow-band
detection circuits without interfering
with programs. ITT Mackay also ex-
hibited to great interest its Digitor 400
system for use with various detection
devices.

= Costs for feature films for CATV
showings ran a gamut of pricing ar-
rangements: Programing Corp. of
America, Houston, charges 60 cents a
month per subscriber on a three-year
contract; Trans America Film Corp.,
Kingsport, Tenn., charges $45 per film,
allowing three plays, on a three-month
contract. Subscribers to Telemation
Program Services pay $20 a week or
$1,040 a year for its services.

On the technical side, the CATYV in-
dustry, which first talked of a 20-chan-
nel system last year, began talking last
week of 80-channel systems—but only
in a theoretical sense.

The need for extra-channel capacity,
cable engineers stressed, becomes acute
as more and more TV stations begin op-
erating, throwing interference into a
sizeable number of cable channels,
through leakage of the off-air signals
into the TV receiver.

The extra capacity is also needed, it
was noted, as CATV girds to move in-
to special services—meter reading, po-
lice and fire protective systems, mer-
chandising.

Already in existence is a system utiliz-
ing dual cables to provide 24 channels.
The system, serving about 2,000 sub-
scribers in the Salem-Kingsville, N. J,
area (outside of Wilmington, Del.) and
the Levittown, Pa., area outside of
Philadelphia, provides interference-free
service on 18 channels. The vacant
channels could be used for narrow-band
information, it was noted.

This was described by Malcolm M.
Ferguson of the Philadelphia CATV
Co., Philadelphia.

Michael Rodriguez, Vikoa Inc., told
of new developments in CATV ampli-
fiers that are capable of passing 37
channels.

Ken Simons, Jerrold Corp., discussed
various methods of creating an 80-chan-

BROADCASTING, luly 8, 1868

nel system, while James Palmer, C-Cor
Electronics, explained work being done
by his company to develop high resolu-
tion amplifiers that would not be affect-
ed by ambient interference.

TVSI sets seminar dates

TV Stations Inc., New York, pro-
gram buying and consulting firm,
will hold its third annual management
seminar at the New York Hilton Oct.
14-15. The seminar drew more than
300 station executives last year.

irish games on 120 stations

Some 120 stations have signed to
carry Sports Network Inc.s delayed
telecasts of Notre Dame’s 1968 football
games. The 13-week schedule, starting
Sunday, Sept. 15, will include 10 Notre
Dame games in 90-minute edited ver-
sions, a preview program, a show high-
lighting the season, and another game
to be announced. SNI, in cooperation
with Chesley Productions, will produce
and distribute the series for a second
season. Last year 138 stations carried
the Notre Dame games.
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The BOB GREEN PRODUCTIONS staff is creative top market radio
pro's . . . ready to service your station with ALL your production
requirements, within AS SHORT A TIME AS TWO DAYS.

Our one time package or weekly plans afford you a full time produc-
tion staff at a cost FAR LESS than the weekly salary you'd expect 5
to pay for just one staff member alone.

STRENGTHEN Ratings.
ENHANCE Audience comp.

MAINTAIN Rapport with your listeners .
SUSTAIN Interest in everything you do.

SEND FOR OUR FREE SAMPLE TAPE AND BROCHURE NOW!
It includes material already proven successful on WKNR
Detroit; WBBF Rochester; WQAM Miami; CHLO St. Thomas,
Ontario; and KLIV San Jose.
OR...
CALL US: Bob Green/Jerry Goodwin/Scott Regen
Dave Schafer/Doug Fernlock /Tom Ryan
27620 BRADFORD LANE, SOUTHFIELD, MICHIGAN 48075 / PHONE (313) 358-4092
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Why newsmen’s blood pressures are up
RTNDA SESSION ANALYZES COMPLEXITIES, FRUSTRATIONS OF '68

TV-radio newsmen face a growing
list of challenges: They are literally on
the run to keep up with fast-moving
and security-conscious political candi-
dates in this jet age; they often are per-
plexed by what they can or cannot re-
veal about developments in pretrial pro-
ceedings; and they face perhaps their
sternest challenge in reporting fully,
temperately and accurately the civil
disturbances that have been wracking
U. S. cities.

These impressions of broadcast news-
men, 1968 style, emerged following the
Eastern Regional Conference of the
Radio and Television News Directors
Association in New York on Saturday
(June 29). From panel sessions and
during question-and-answer periods, ap-
proximately 110 newsmen sought to
gain guidance and assistance in cover-
ing the triad of significant and con-
temporary issues—national politics, pre-
trial crime proceedings and civil dis-
orders.

Better Insight = For eight hours news-
men listened, asked questions, argued
and offered suggestions. The consen-
sus seemed to be that although no solu-
tions had been proposed to solve their

Jerry Trapp (center) AP broadcast
news editor, looked like an oldtime
fight announcer when he signaled for

quiet before introducing speakers
with opposing views on Reardon Re-
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news-gathering problems, newsmen had
better understanding of the challenges
that confronted them and had acquired
an insight into the approaches used by
other stations in handling nettlesome
issues.

AP was host to the convention and
Robert Eunson, assistant general man-
ager of AP, was in charge of arrange-
ments.

The issue of coverage of pretrial pro-
ceedings in criminal cases, centering
around the recommendations of the
Reardon Report, was debated by Chief
Judge Edward J. Devitt of the U. S.
District Court in St. Paul, Minn., and
W. Theodore Pierson, chief counsel of
the RTNDA. Judge Devitt, who is
chairman of the f{air trial-free press
legal advisory committee of the ABA,
which adopted the recommendations
last February, contended that the
standards “already have done some
good with respect to coverage of the
assassinations of Dr. Martin Luther
King and Senator Robert F. Kennedy.”
Mr. Pierson assailed the Reardon Re-
port. particularly a provision that could
call for judicial control of publicity in
criminal cases,

port. On left is Chief Judge Edward
J. Devitt of St. Paul, chairman of the
ABA advisory committee on fair triai-
free press. and, right, is W. Theodore
Pierson, chief counsel of RTNDA.

Those Concerned = Judge Devitt ar-
gued that the report prevents only those
closely associated with a case, including
lawyers, court attaches, witnesses and
police investigative officers, from giv-
ing information that could lead to pre-
judicial publicity in pretrial proceed-
ings. He acknowledged that in most
cases, prejudicial publicity in criminal
cases was the fault of those closely con-
nected with a case rather than the news
media.

He urged that joint law-media com-
mittees be established to work within
the framework of the Reardon Report
and set up voluntary codes that shoutd
be specific and have the comsent of a
substantial segment of the media. He
said such codes already have been en-
acted in some communities and are
being discussed in others.

Mr. Pierson replied that the broad-
cast media would be more cooperative
if some of the suggestions it had offered
before the Reardon Report was adopted
had been considered seriously. He re-
scribed as “the gun behind the door”
the provision in the Reardon Report
calling for judicial control of publicity
in criminal cases, should state legisla-
tures or state law enforcement agencies
fail to adopt the recommendations.

After the Fact » “The pleas for co-
operation have come after the boom was
lowered on us,” Mr, Pierson asserted.
“We think it’s bad for the courts to
usurp the powers of the legislative and
the executive branches.”

One newsman in the audience asked
if the effect of the Reardon Report was
to hamper investigative reporting. Judge
Devitt said he did not think so, adding
its restrictions applied only to persons
related directly to a case. He acknowl-
edged that there may be some “over-
reacting” to the report, and cited an
objection from some newsmen in Min-
nesota who have claimed that prosecut-
ing attorneys and police officers have
been withholding information that
properly could be released.

In the session on coverage of civil
disorders, Len Deibert, news director of
wMAL Washington, said advance plan-
ning is essential on the part of both top
management and within the news de-
partment. He noted that a station should
prepare for any emergency, including
a curfew, which might entail plans for
extra guards and food for the staff. In
making news coverage plans, he said,
the principal objective always must be
“to inform and not to inflame.”

Advance Work = Les Carson, a re-
porter for AP in New York, who is a
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MIAMI

is a Brain Pickin’ Area!

The climate will make ideas grow and
yield bountifully. Meet with the experts
and communicate your station’s thoughts
and needs Promotion changes
moment to moment . . . Its responsi-
bilities grow in fertile, receptive minds.
Duties multiply . and they should

Your attitude freshens . and
it would amidst a gathering of
professional do'ers.

Broadcasters Promotion Association
1812 Hempstead Road
Lancaster, Pennsylvania 17601

Get your registration in now . . . while you are thinking about it! Early

registrations save you money!

CHECK ONE:
Volting Member {J Affitiate Member 3 Associate Member (0 Non-Member (3

Advance Registration: BPA Member $50.00, Non-Member $65.00

It's worth the time, effort and money
to go to Miami and share your know-
how with the idea men of the Broad-
casting industry.

So . . . why not try Miami for size . .
the BPA will provide you with a good

Registration at Seminar: BPA Member $55.00, Non-Member $70.00

Are you bringing your wile? Yes No..
Name

Station or Firm..

fit for all the many hats you wear

in the role of a solid station promo- Address

tion manager.

Non-members: Come join us. Registra. City State . -

tion fee applies to your membership

dues! as my advance registration fee.

Attached is my check for §
Mail this registration torm with your check to BPA address above.

il R e R

Broadcasters Promotion Association 1968 Convention At The Deauville In Miami Beach
November 17-20—For More Information, Write BPA; 1812 Hempstead Road, Lancaster, Pa. 17601
BE SURE TO ENTER YOUR STATION'S PROMOTION EFFORTS IN THE “1968 BPA

AUDIENCE PROMOTION AWARDS” COMPETITION.
(Deadline Postmark Not Later Than August 10, 1968)
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Panel participants in the discussion
of racial disorders coverage (| to r):
Dave Kelly, WIIC-TV Pittsburgh; Ed

Negro, urged newsmen to become ac-
quainted with ghetto communities and
their leaders during periods of quietude.
This might facilitate newsmen’s move-
ments during the times that disorders
erupt, he indicated.

Dave Kelly, news director of wiic-Tv
Pittsburgh, stressed the need for ad-
vance preparation. He pointed out that
the broadcast media in Pittsburgh have
felt secure in the belief there would be
no local disorders because of the rap-
port that supposedly had been built be-
tween militant leaders of the ghettos
and authorities.

“One thing we learned in covering our
recent riot was that you have to throw
away a budget and spend what you have
to spend,” Mr. Kelly said.

Ed De Fontaine, London correspond-
ent for Westinghouse Broadcasting, pro-
vided a picture of disturbances in
Europe. He noted that England now has
its racial problems and rioting and most
nations in Western Europe have been
wracked by student disorders. He said
a prevailing view in Europe is that the
unrest and demonstrations are “to a
large extent an American export,” and
he added:

“If there happens to be an assassina-
tion in Europe, I'm sure they will blame
it on the U. 8.”

The 68 Race » Problems encountered
in coverage of the 1968 national polit-
ical campaign were discussed by a
panel of news executives, who said
complicating factors, aside from the
slaying of Senator Kennedy, include
the rapid scheduling of candidate ap-
pearances, often with little advance
notice, and the deployment of staffs in
different parts of the country. Security
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De Fontaine. Westinghouse Broadcast-
ing, London; Moderator Jay Crouse,
WHAS-AM-TV  Louisville, Ky., and

regulations have been tightened, it was
said, since the Kennedy assassination,
making candidates less accessible.

The consensus was that there were
few complaints from candidates over
the amount of coverage allocated to
their opponents or to themselves.

The panel consisted of John Lynch,
news director, ABC News, Washington;
Bill Small, news director, CBS News,
Washington; Bill Monroe, news direc-
tor, NBC News, Washington; Charles
A. King, vice president, programs and
operations, Mutual, New York, and
Relman (Pat) Morin, reporter, AP,
New York.

Jay Crouse, news director of wHas-
AM-Tv Louisville and president of the
RTNDA, urged the association to join
with organizations representing the
printed media in a combined effort to
“combat the very real problem of en-
croaching governmental control, regu-
lation and, eventually, strangulation.”

Radio, TV praised
for sex-related news

Of the mass media, TV and radio
have been credited with doing the best
job in treating sex-related news stories.

The plaudit came in Ortho Panel, a
report published by Ortho Pharmaceu-
tical Corp., Raritan, N. I, that seeks
to inform physicians of important de-
velopments in the area of human
sexuality.

Ortho conducted a survey of 5,000
randomly selected physicians, posing
questions on sex and the mass media.
One of the conclusions reached by the

RTNDA president; Les Carson, AP re-
porter, and Len Deibert. WMAL
Washington.

majority of the doctors queried was that
TV and radio avoided sensationalism
and presented a balanced and accurate
picture of sex-oriented news,

The print media were not so fortu-
nate, catching the unfavorable side of
the report. They were characterized by
Dr. John Rock, emeritus clinical pro-
fessor of gynecology, Harvard Medical
School, as having a tendency to present
“an exaggerated idea both of the power
of sex and its irresistibility.”

Secondari sets up
production shop

John H. Secondari, formerly execu-
tive producer of documentaries for
ABC-TV, has formed John H. Secondari
Productions Ltd., New York, to create,
write and produce documentaries for
TV, educational films for schools and
motion pictures for theatrical distribu-
tion.

Mr. Secondari, who had been with
ABC for 12 years, is a multi-award
winner, including such efforts as his
Saga of Western Man series.

Secondari Productions has contracts
with ABC-TV to produce documentaries
for the coming season. The company
plans to develop a series based on Win-
ston Churchill’s “History of The English
Speaking Peoples,” in conjunction with
B.H.E. Productions.

Mr. Secondari also plans to venture
into motion pictures, developing his
first property around an adventure story
with the action in Venice after World
War II.
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TV hockey ratings
show yearly increase

Television ratings for National
Hockey League games have been going
up over the past three years, according
to a league official, who also notes some
advertising sources predict hockey will
be the next big television sport.

The 14 regular-season NHL games
and six Stanley Cup playoff games
broadcast by CBS-TV on Saturday and
Sunday afternoons during the 1967-68
season received an average national
Nielsen rating of 4.4. The highest rating,
5.7, was for a playoff game. The 1966-
67 season, in which CBS telecast three
playoff games, produced an average
national Nielsen rating of 3.7, com-
pared with a 2.9 in 1963-66 when
NBC-TV covered three playoff games.

CBS is entering the final year of its
three-year contract, which contains a
renewal option clause. Under its con-
tract, CBS paid $1.5 million each for
last season and 1968-69 coverage.

Nine of next season’s regular games
will also be shown in Mexico and the
final Stanley Cup game will be shown
in Japan. CBS Enterprises said the pur-
chases were made by Telesistema
Mexicano and the Tokyo Broadcasting
System.

Czech filming approved

Saturday House Inc., a New York
production company at 150 East 52nd
Street, in business since the first of the
year, has been granted permission by
the Czechoslovakian government to film
a documentary for U. 8. television
on changes currently taking place in
the country, The one-hour program,
produced by James J. McDonald of
of Saturday House, will be filmed by
a Czechoslovakian crew under Ameri-
can supervision. The documentary is
scheduled for release late this summer,
the company said. Saturday House also
produces commercials and business
films and is in radio work.

Filing deadlines reset
on syndication rule

The FCC has extended the deadlines
for filing comments and reply com-
ments on its proposal to regulate ter-
ritorial-exclusivity agreements between
television stations and suppliers of non-
network programs,

The previous deadlines, which were
July 8 for comments and Aug. 8 for
replies, have been extended to Oct. 8
and Nov. 8, respectively.

The commission action came after
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requests for deadline extensions from
the National Association of Broadcast-
ers and a group of seven TV syndica-
tors. NAB, which had asked for five-
month extension (BROADCASTING, June
24), felt the delay was necessary due
to the general lack of knowledge in this
phase of program exclusivity.

The commission agreed with these
points in granting the extension, and
stated that it recognized “the need for
getting and evaluating a substantial
amount of pertinent information in this
area, and of careful consideration in
formulating standards to be applied.”

D.C. court accepts
Colo. CATV case

A federal court in Washington has
stayed the FCC’s approval of the start
of a CATV system in Colorado Springs,
Colo.

Acting on the request of local broad-
casters, the court last week issued a
temporary injunction that prohibits the
commencement of operations by the
cable company until after it has rend-
ered a decision on the merits of the
appeal. The stations, KrRpo-1v Colorado
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A University of Southern Califor-
nia research study has come up with
an insight into television viewing that
television producers have known by
the seat of their pants for a long
while: If you want to grab the guy
with a patriarch hang-up give him
Ben Cartwright in Bonanza; if it's
Mr. Muscles who’s always taking
long hikes and cleaning his gun that
your sponsor digs, show him the
Daniel Boone series, According to
the USC study, released last month,
adults tend to prefer and to view
most frequently those TV characters
whose personalities they feel arc
similar to their own.

The study is said to be the first of
its kind to measuré’ statistically the
degree to which viewers identify
with TV personalities. It was con-
ducted by Maxwell V. Perrow, who
compiled his findings in a doctoral
dissertation at USC, where he re-
cently earned the Ph.D. degree in
communications.

Dr. Perrow thinks his research is

“a first step toward developing a
simple but effective pretesting instru-
ment which could accurately predict
whether any given group of viewers
would watch a given television show
regularly.” Such a predictive device,
Dr. Perrow believes, could lead to
the development of a single index
that would permit TV producers to
create roles and shows with maxi-
mum predictive chance of command-
ing the largest possible audience. It
would also allow producers to appeal
to specific demographic audiences by
intentionally creating characters that
would appeal to them.

Dr. Perrow points out that in the
past it was well known that viewer
identification with the personalities
of TV characters was important, but
that he has provided a quantitative
measurement of the similarity be-
tween viewers and their most-liked
television characters.

The USC researcher says he found
that some personality traits of TV
roles appeal to a broad group of

Viewers seek their own values in TV's heroes

viewers. The most striking example
of this broad appeal is Ben Cart-
wright of Bonanza, or what Dr. Per-
row calls a “strong self-concept—a
person who has strength of charac-
ter, knows where he's going, knows
his place in society, is fully aware of
his own identity, and has a well-de-
fined value structure.” All of the
roles that were rated as most liked
by the research sample had this trait
in common. Other examples of the
“strong self-concept” trait: Perry
Mason, Rob Petrie of The Dick Van
Dyke Show, Sheriff Andy Taylor of
The Andy Griffith Show, John No-
vak of Mr. Novak and Dr. Richard
Kimble of The Fugitive.

Dr. Perrow’s advice to TV pro-
ducers is include the following traits
in their fictional character’s person-
ality: strong self-concept, reserved-
ness, humility, sobriety, conscien-
tiousness and trusting tendencies. By
all means, he indicates, avoid includ-
ing assertiveness, emotional instabil-
ity, expediency, being opinionated,

Springs-Pueblo and koaa-Tv Pueblo,
both Colorado, had asked the FCC to
hold a hearing on permitting CATV
in the area. This was denied by the
commission last spring, even after the
stations submitted a lengthy research
study to bolster their contention that a
cable operation in the market would
result in adverse economic impact on
the stations (BROADCASTING, April 15).
The CATYV operation is a joint under-
taking of Bill Daniels, Denver CATV
broker and management consultant.
and Vumore Corp., a subsidiary of
RKO General Inc.

Of Negroes by Negroes

WNaAC-Tv Boston will start a 13-week
series produced and presented by mem-
bers of Boston’s black community. The
series will begin on July 21 under the
title Journey out of Africa.

Officials said the idea grew out of
meetings with Negro leaders and that
William M. McCormick, vice president
and general manager of the RKO Gen-
eral station, agreed to underwrite it and
a subsequent special at a cost of about
$45,000. It will be produced in color,
tracing the history of the black man
from Africa to present-day America,
and will be presented Sundays at 10:30-
11 a.m. with repeats Thursdays at 6:25
a.m, as part of the station’s daily edu-
cational series.
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House bill aims at
FCC violence probe

The controversy surrounding TV
violence entered a new phase last week
when 52 House of Representatives’
members introduced a joint resolution
that called for full-scale FCC investiga-
tion of TV programing.

The chief sponsor, Representative
John M. Murphy (D-N.Y\), branded the
increasing incidence of violence in
America “truly a critical problem,” but
expressed even greater alarm over what
he regards as growing acceptance of
this trend—"“not acceptance in the sense
of approval, but in the sense of being
blunted or immune to its often tragic
consequences.” The resolution (H.J. Res.
1379 et seq.) calls for a 30-month study
by the FCC, beginning on the date of
enactment, to produce data on “the ex-
tent of the display of violence on tele-
vision, the effect that display has on
the attitudes and behavior of the view-
ing audience, and the remedies avail-
able both from within industry and from
public sources.”

It’s unlikely that action can be taken
on the bill so late in the congressional
year, according to House Commerce
Committee Chairman Harley O. Stag-
gers (D-W. Va.). He said, however,
that the FCC can and should proceed

on its own with such an investigation.

Mr. Staggers also said he intends to
comment—perhaps this week—on TV
network statements concerning pro-
posed re-evaluation and possible altera-
tion of policies governing the depiction
of violence.

Of the 52 cosponsors, five are mem-
bers of the House Commerce Com-
mittee, to which the resolution will be
referred: Representatives Murphy, Rich-
ard L. Ottinger (D-N. Y.), Peter N.
Kyros (D-Me.), J. J. Pickle (D-Tex.)
and Brock Adams (D-Wash.).

FCC refuses charge
of black militants

The FCC has told a group of black
militants that its protest against the pro-
graming of three St. Louis stations was
much too general in its claims and
lacked any specific charge that would
merit investigation.

A primer on the commission’s fair-
ness doctrine was sent to the protesting
groups, however, to explain the FCC
rules and filing procedures in such mat-
ters. The St. Louis-area stations men-
tioned in the complaint were KATZ, KADI
(FM) and KxLw.

A coalition of St. Louis Negro groups
called the Black Nationalist Movement
had wired the FCC June 27 asking for
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artless and careless of protocol.

Dr. Perrow, an ordained Presby-
terian minister, surveyed 206 married
adults in the Los Angeles area for
his doctoral dissertation. The re-
spondents kept a TV viewing diary
for three nonconsecutive weeks,
completed a role-preference ques-
tionnaire and completed two 16 per-
sonality-factor questionnaires.

Other findings of the research in-
clude:

= Viewers who differ in their lik-
ing or disliking of a particular role
will tend to differ in their respective
personality characteristics,

» There was some correlation be-
tween age of the viewers and age of
the television character: young adults
composed the largest segment of
Dick Van Dyke viewers.

= There also was some correlation
between the intelligence level of the
viewer and that perceived for the
television role: the better-educated
the viewers were, the higher they
rated Perry Mason.

investigation of the stations. The tele-
gram charged the stations with failure
to properly serve the black community,
a charge denied by the stations (BROAD-
CASTING, July 1).

KATz, the same week the protest tele-
gram was sent to the FCC, had re-
ported intimidation of sponsors after it
turned down a list of BNM demands
for considerable program time. George
Lasker, kaTz manager, said last week
the situation was quiet. Mr. Lasker ear-
lier said he had offered time on regular
discussion programs to the black na-
tionalists on the same basis as other
groups, but the radio station’s offer had
been refused.

Charles Koen, a BNM leader and
coordinator of the Black Economic
Union of the Midwest Leaders said
Wednesday (July 3) the radio protest
project was quiet because he and his
organizers had been subjected to what
he claimed was police harassment over
charges of disturbing the peace. Sev-
eral were jailed earlier in the week, he
said.

Mr. Koen said local black disk
jockeys were being invited to a meeting
Friday (July 5) to ask their coopera-
tion. A representative of the National
Association of Television and Radio
Announcers met with him Tuesday, he
said, and the BNM is asking NATRA
for support. Officers of NATRA. how-
ever, which has a large Negro member-
ship, could not be reached for com-
ment.

BROADCASTING, July 8, 1968

Mansfield submits
election reforms

Senate Majority Leader Mike Mans-
field (D-Mont.) has proposed constitu-
tional amendments reforming the pres-
idential nomination and election sys-
tems. And in the process he urged
again that the Senate consider ways to
make candidates confine their personal

appearances to TV (BROADCASTING,
June 17).
Measures introduced by Senator

Mansfield with risk-reducing factors
for candidates included one constitu-
tional amendment that would establish
a uniform national presidential primary,
thus permitting more compact and
consolidated primary campaigns, and
another amendment providing for a sin-
gle, six-year term for the President and
Vice President. The amendment would
also provide for a run-off election if no
presidential candidate received a ma-
jority of votes for his party’s nomina-
tion. Vice-presidential candidates would
be nominated by the party.

Senator Mansfield’s amendment would
also abolish the electoral college, and
Presidents and Vice Presidents would
be elected by a plurality of 40% of
the popular vote. If none had a 40%
plurality, a runoff election would be
held. Under the plan, elections could
not be thrown into the House of Rep-
resentatives for decision, as present law
provides.

NBC asking a question

An NBC News series of four live,
one-hour conversations, What's Happen-
ing to America? are scheduled on
NBC-TV July 12, 19, 26 and Aug. 16
(10-11 p.m. EDT). Edwin Newman,
NBC News correspondent, will partici-
pate in all four conversations, featuring

New York Mayor John V. Lindsay;
Frank Mankiewicz, former news secre-
tary to the late Senator Robert F. Ken-
nedy; and Harry Edwards, former asso-
ciate professor of sociology, San Jose
State College and head of the Olympic
Project for Human Rights.

‘Of Black America’

wins across the board

Rating, share and accolades were all
high last week for the first of what will
be the seven-part Of Black America
series on CBS-TV this summer. The
episode on July 2 (Tuesday), 10-11
p.m. EDT, scored a 17.4 rating and 40
share for CBS, according to national
Arbitrons. CBS research said the Arbi-
tron rating represented 22-million peo-
ple seeing all or part of the hour,

A spokesman for the network re-
ported the CBS News-produced pro-
gram stirred ‘“several hundred calls, and
these ran two-to-one in favor of the
program’s stance.” The episode was
telecast on, a 165-station lineup, which
CBS said was five outlets more than
usually carry its Tuesday-night news
hour. There were no “defections” by
outlets in the South, network spokes-
men said.

The CBS rating compared to NBC'’s
16 rating, 36 share for a movie starring
Gregory Peck (*“Captain Newman”)
and a 7.8 rating, 18 share for ABC’s
Invaders. Network officials said the
show's rating increased from the first
half of the hour (15.7 rating, 35.0
share) to the second (19.0 rating, 45.0
share}, considered an unusual move-
ment for a TV documentary competing
against entertainment shows.

Xerox sponsored the program. There
were no commercial interruptions in
the hour.
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Convention to
leave Chicago

Pressures for shift of
Democrats’ meeting mount
as phone strike continues

The chances were growing last week
that the Democratic National Commit-
tee may give up its Chicage con-

vention plans and

go elsewhere, pos-
sibly Miami, site
of the Republican
meeting, because
of a two-month-
old telephone
strike.
John Criswell,
treasurer of the
. Democratic Na-
tional Committee
“and the man in
charge of the na-
tional convention, was quoted on a
CBS-TV News program Wednesday
evening (July 3) as saying if a move
proved necessary they would have to
consider other possible sites, including
Houston and San Francisco as well as

Mr. Criswell

Miami Beach. Until then, other princi-
pals had denied even this possibility,
and said Chicago plans were set.

James W. Cook, president of lllinois
Bell Telephone Co., last week said to-
day (July 8) is the last day installation
can begin at Chicago’s Internaticnal
Amphitheater if the full request for
television, radio and press facilities can
be provided. Each day thereafter, he
said, means broadcasters probably
would get fewer facilities than ordered.

Deadline Approaches -5 Mr. Cook
also warned that about mid-July is the
deadline for any decision to move the
convention to .another city (except
Miami) if adequate coverage facilities
are to be provided.

The Chicago phone stalemate in-
volves the International Brotherhood
of Electrical Workers. Other craft
unions are expected to walk out if
phone company supervisory people at-
tempt the installation in Chicago.

Democratic convention committee
spokesmen in Chicago last week up
until the time of Mr. Criswell’s report
held to the status quo position. They
pointed out color-TV lights and extra
air conditioning already were being in-
stalled at the stock yards’ hall and they
were confident ‘“everything will be
worked out.” They also attached signif-
icance to the contract with Chicago to
provide resources for the convention.

Chicago Mayor Richard J. Daley at-
tempted to mediate the phone strike

without success over the June 30 week-
end. Wednesday he made a surprise
flight to Miami and reportedly was to
continue later to Houston. Reached in
Miami by a radio reporter, Mayor
Daley described the trip as personal.

Reviving Styles? = The Chicago
mayor assured his inquirer that the con-
vention would remain in his city even
if it had to revert to an *old fashioned
convention in which the delegates will
have something to say instead of the
electronic motivation.” He claimed re-
ports of a site switch were “fabrica-
tion.”

Reports that the networks had been
pressuring for a move of the site were
denied by network officials in New
York. They said they knew of no such
proposals although they agreed the sit-
uation is becoming critical. )

A spokesman for the Democratic Na-
tional Committee in Chicago told
BROADCASTING late Wednesday (July 3)
that work was going forward *“full
speed” and that preparations were te
continue Friday, after the July 4 holi-
day.

He added that reports were incorrect
that “a point of no return” was fast
approaching for the Democrats in Chi-
cago—perhaps as early as this Tuesday
(July 9). What the Democrats face, he
explained, is a series of options and al-
ternatives of less-than-optimum, but still
workable, service as the strike con-
tinued.

Spangler Television Inc.,, New
York, organized on Jan. 1 as a TV
distribution firm, is expanding into
the area of co-production and al-
ready is involved in two entertain-
ment specials, including one that has
been bought in 85 Midwest markets,

Larry G. Spangler, president, said
he began with distribution rights to
two series— Ed Allen Time, 250
half-hours of exercise programing,
and Car and Track, 39 color half-
hours of auto racing, As a new syn-
dicator, he said, he was “besieged”
with programing ideas and the first
one he accepted was to distribute a
one-hour tribute to Maurice Cheva-
lier on his 80th birthday. The special
is being produced in France and
two networks are reported to be
bidding for it.

The company’s most ambitious ef-
fort is the co-production, with pro-
ducer Larry Jacobson, of Adventure
a la Carte, a one-hour special with
Don Ameche as host. The show,
which will be sponsored in 85 Mid-
west markets by Shurefine-Central
Corp., Northlake, Ill. (CLoseD Cjr-

Larry Spangler: syndlcatlon salesman on the move

cuit, June 17), will be a tour of
European restaurants and food mar-
kets designed to show housewives
how they may prepare gourmet meals

economically.

“Out of this special hopefully will
come a weekly half-hour which we
will co-produce and distribute,” Mr.
Spangler said. “We have other co-
production projects under considera-
tion but as a relatively small com-
pany, I want to line up agency and
advertiser support before I move.”

Mr. Spangler is the sole full-time
salesman for the company, but he has
sales representatives in various parts
of the country and John Pepper,
vice president in charge of adminis-
tration for Spangler Television, also
assists in making calls. One time-
saving device that Mr. Spangler has
used since February is a portable
telephone called PET (Portable Ex-
ecutive Telephone), marketed by
Portatronic Systems Inc., New York
(see photo).

“It’'s useful for any salesman or
executive who is on the run,” said
Mr. Spangler. I can make and re-
ceive calls virtually anywhere, I save
anywhere from two to three hours
a day and for a small syndicator,
time is of the essence.”
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A six-week television series de-
signed to improve reading speed,
comprehension and retention will be
shown this summer in over 100
cities.

The program was produced by
Debbie Bates of wGBH(TV) Boston,
a noncommercial outlet, under the
sponsorship of the Manpower Educa-
tion Institute in New York. Jack
Sumroy of WNBC-Tv'New York was
the consultant producer. Melvin How-
ards of Northeastern University’s

Reading series set for 100 cities

Reading Institute conducts the les-
sons in reading concepts.

The series is being distributed
through the institute at no cost, ac.
cording to executive director James
J. McFadden. Among those stations
carrying the program will be the
five Westinghouse Broadcasting Co.
TV stations; WNBC-Tv, WGBH and
noncommercial outlets in Miami and
Tampa, Fla. Other stations making
up the list in the 100-plus cities are
commercial.

Humphrey sidesteps
McCarthy debate

Vice President Hubert H. Humphrey
last week said he would refuse a pre-
convention TV debate with Senator Eu-
gent J. McCarthy (D-Minn.), rival can-
didate for the Democratic presidential
nomination.

The Vice President had been chal-
lenged to debate by Senator McCarthy
on Sunday (June 30) and responded to
a question on his acceptance after a
speech at the Cleveland City Club Tues-
day (July 2). Mr. Humphrey said he
would rather save his ammunition for
Richard Nixon, after the conventions.

Program notes. ..

Sea venture = Bill Burrud Productions,
Hollywood, and Marineland of the Pa-
cific, a Southern California tourist at-
traction, will jointly produce The Chal-
lenging Sea, a series about aquatic ac-
tivities, The series is scheduled to be
shown first on Kcor(Tv) Los Angeles
in September and will then be syndi-
cated in domestic and foreign markets.
Bill Burrud Productions currently pro-
duces Animal Kingdom for NBC-TV
and also produces and syndicates seven
travel-adventure series.

TV movie for ABC = Greenway Pro-
ductions, headed by William Dozier,
and Forest Park Productions, headed
by Stan Shpetner, have entered into a
co-production deal with Universal City
Studios to develop a feature film for
initial showing on ABC-TV. The proj-
ected movie will be based on an origin-
al story, “Until Proven Guilty.” Mr.
Shpetner will produce the feature, with
Mr. Dozier serving as executive pro-
ducer. Production is expected to start
in the fall.

Up and away special = Jim Webb, 21-
year-old writer of hit songs “Up, Up
and Away” and “By the Time I Get to
Phoenix,” will be the star of a one-
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hour color special to be produced by
actor-producer Mel Ferrer for Univer-
sal Television. The format for Up, Up
and Away with Jim Webb and His
Friends, calls for the songwriter to fly
across country in a ballocon to meet a
varjety of singers who will perform his
songs. The special is to be filmed en-
tirely on location with Big Sur, Calif.,
and Mr. Webb’s native state of Okla-
homa included, Production starts in
August for a projected network showing
in the fall.

Gold facts = Gotham Recording Corp.,
New York, is producing Retrospect, a
series of four 15-minute radio programs
dramatizing little known historical
facts about gold. Betty White, radio-TV
personality, is narrator of the series,
produced for the Gold-Filled Manu-
facturers Association.

Special availabie = King Screen Pro-
ductions, Seattle, has made available
Have You Heard of the San Francisco
Mime Troup? for television syndication
as a one-hour special. The program
looks at a spirited and troubled troupe
with a sense of humor.

New roles = Darlene Cotton and Lin-
coln Kilpatrick have been signed to
play a Negro married couple whose
story will become part of Love of Life,
a daytime serial on CBS-TV, The serial
is seen weekdays, 12-12:25 p.m. EDT.

Beauty pageant = Wgsen-Tv Buffalo,
N, Y., will originate a 90-minute live
colorcast of the Miss New York State
Pageant July 12, for a nine-station
statewide network. Others carrying are,
wokRrR(TvV) Rochester, wwNY-Tv Carth-
age-Watertown, WKTV(Tv) Utica, WSYR-
TV Syracuse, WNBF-TvV Binghamton,
wAST(TV) Albany, weTz(TV) Platts-
burgh and wNEw-TV New York.

Writers earnings. = In the last 10 years
the membership of the Writers Guild
of America has earned $276,847,575.10.
Last year the motion picture and TV
writers who make up the membership
of the guild had gross income of about
$38.3 million. The figures are con-

MEMO TO
OUR FRIENDS

FROM
Blair Walliser
and

Olin Tice

We are grateful to those of you
whom we have known through the
years and to the new friends who
responded to the recent announce-
ment of our entry into the Custom
Radio-TV Brokerage field. Our sin-

cere thanks.

We are already involved in nego-
tiations for the sale of several excel-
lent properties.

Qur service offers a solid back-
ground of experience (30 years
apiece) as operators and consultants
in the communications field. We are
prepared to assist you in acquisi-
tions, sale of properties and financ-

ing.

Here are two excellent facilities for
immediate purchase:

AM Radio Station within 25 miles
of New Yo'k City—Needs new
management — tremendous po-
tential — priced at $240,000 cash.
This is a rare opportunity to ob-
tain a N.Y.C. area facility.

Well established VHF Television
in Mid-west City of over 100,000
population—grossing neatly one-
million dollars — priced at $3-
200,000. This is an excellent buy
on today's market.

QUALIFIED BUYERS — contact

TELEVISION RADIO CATV MEDIA

s911 Sime LYfp Dailting
o Yook, H° G 10020

212 - Cl 5.2870
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Eight Indiana stations and wLKY-
Tv Louisville, Ky., will carry a 90-
minute special on the Miss Indiana
Beauty Pageant on July 20. The
production, originating in Michigan
City, Ind., is being handled by Na-
tional Teleproductions Corp., In-
dianapolis.

Marathon Oil, Burger Chef Sys-
tems and Texize Chemicals are spon-

10-station network set for beauty contest

soring it on a 10-station network.

The stations are: wrLwi(Tv) In-
dianapolis, wLBC-Tv Muncie, WSBT-
Tv South Bend, wane-Trv Fort
Wayne, wLFI-TV Lafayette, wrwo-
Tv Terre Haute, wFIE(TV) Evans-
ville, WTAF(TV) Marion, all Indiana,
and wLKkY-Tv. Wciu-tv Chicago
will show the program the follow-
ing evening.

tained in a financial report to the mem-
bership by Michael Blankfort, president
of the Writers Guild of America, West.
Results for the year ended April 30
show television writers earning $23.-
483,600, while movie writers had gross
income of $14,868,000. Writers’ in-
come from movies sold to television in-
creased $200,000 Ilast year, now total-
ing $741,653. Television residuals in-
creased 62% to $4,302,759.

NBC News encore = The American
Alcoholic will be repeated on Aug, 23
(10-11 p.m. NYT). The NBC News
special was originally presented April
12. The program, narrated by James

Adverti

“You took the
words right out
of my mouth”

In the communications industry. this
quote doesn’t necessarily mean
agreement. Quite the contrary.
some crackpot could haul you into
court for piracy or plagiarism based
on just such a charge. And. if it isn’t
that, it could be a charge of libel,
slander, invasion of privacy or a
copyright violation. What can you
do about it? Consider an Employers
Special Excess Insurance Policy.
Just decide on the amount you can
afford in case of a judgment against
you, and we’ll cover any excess. For
details and rates, write to: Dept. B,
EMPLOYERS REINSURANCE
CORP,, 21 West 10th, Kansas City.
Mo. 64105; New York, 111 John:
San Francisco. 220 Montgomery:
Chicago, 175 W. Jackson; Atlanta,
34 Peachtree, N.E.
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Daly, examines the middle-class alco-
holic personality and the social impli-
cations of his alcoholism.

For those who missed it = The Eastern
Educational Network will broadcast
ABC News’s four-hour documentary,
Africa, on a 25-station interconnected
network next fall. Africa will be shown
in two-hour segments Sept. 18-19, 8-
10 p.m. EEN leased the program from
ABC for what was termed “a very
modest sum.” Africa was first broadcast
on ABC-TV Sept. 10, 1967, 7-11 p.m.
WBC at.Wimbledon = Westinghouse
Broadcasting Co. hired former tennis
star Gussie Moran to cover the Wimble-
don tennis matches, now being held in
England, for broadcast on WBC’s radio
stations: Waz Boston; wins New York;
kKYw Philadelphia; xpka Pittsburgh:
wowo Fort Wayne. Ind.; winp Chicago.
and XFWR Los Angeles.

Wasilewski answers
HHH on riot news

Vincent T. Wasilewski, National As-
sociation of Broadcasters president, has
offered audiences an oft-stated theme
in recent weeks—broadcasters showed
“civic responsibility” in covering urban
disturbances. Now he's addressed it to
an audience of one—Vice President
Huhert H. Humphrey.

Mr. Wasilewski’s defense of broad-
casters’ performance came in a letter
to the Vice President. It was prompted
by an article in Look magazine (BrOAD-
CASTING, July 1), which *particularly
disturbed” Mr. Wasilewski. Mr Hum-
phrcy was quoted as saying that “TV
in particular has spread the message of
rioting and looting,” and that was dis-
turhing, Mr. Wasilewski said, because
of its “implication that television was
irresponsible” in reporting riot news.

Mr. Wasilewski noted the comments
of others who had praised radio-TV
coverage. among them the President’s
National Advisory Commission on Civil

Disorders and a poll of city and police
officials in 20 cities conducted by UPI.
“We think a responsible and courageous
job was done,” he said.

But he acknowledged that some mis-
takes occurred: “In many cases these
were the first riots ever covered by the
broadcasting station. . . . No textbook
on riot coverage was available. Station
news people were making decisions
based on incomplete and sometimes frag-
mentary information. It was difficult to
maintain the delicate balance between
trying to report the truth while satisfy-
ing the constraints which responsibility
imposes.”

And he concluded: *You have long
been a sympathetic and knowledgeable
friend of broadcasting. We want to con-
duct ourselves so as to merit your con-
tinued high regard.”

Journalism project
for Negro youths

The Ford Foundation has allotted
$2,500 for an eight-week summer
course called Newsroom: A Jump into
Journalisin for Black Youth, a series
of lectures for 18 Negro youths 18-21
years old, on broadcast and print
journalism.

The program will be conducted con-
currently with Columbia University
Graduate School of Journalism’s $122,-
000 summer training program for
minority group members. which is also
financed by Ford {BROADCASTING, June
24).

Columbia has donated classroom
space for the project, which will be
conducted from July 8 to Aug. 30,
three mornings a week.

The course was conceived by Howard
Weinberg, news writer-producer for
wABC-Tv New York, and Patrick
O’Keefe of the AP, both graduates of
the Columbia journalism school. Mr.
Weinberg will direct the program.

Among the guest lecturers are
Howard Cosell of ABC, and Russell
Baker of The New York Times.

WCBS-TV plans Negro series

Negro history and culture are the
topics to be explored in a 108 half-
hour educational series that will be
broadcast by wces-Tv New York start-
ing this fall. The 18-week, noncredit
course is titled The Americans from
Africa—A Survey of Their History
and will be shown Monday through
Saturday in the early morning hours.
Ned Cramer will supervise production
for wces-Tv. Negro heritage will be
examined in the series by educators,
writers. artists, actors and musicians.
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FANFARE

Beating the heat
in New York’s ghetto

Wasc New York, the 7-Up Bottling
Co. (for Royal Crown Cola) and the
New York Police Athletic League have
joined forces to make the summer a
little more liveable for ghetto young-
sters in areas like Spanish Harlem,
Brownsville and Bedford Stuyvesant.

PAL has 100 streets blocked off dur-
ing the summer and they are turned into
a form of day camp, complete with
games and counselors. Starting July 11
and running for six weeks, wasc and
7-Up will hold amateur talent contests
twice a week on 12 of the “play
streets,” The station and sponsor will
pay the salary of three teen-age PAL
members who will find the talent in the
areas and will award $25 savings bonds
to each nightly winner (up to six bonds
in the case of group winners).

In addition wasc will record all the
acts and play the winning act on the
air the night it wins. The station is pro-
viding disk jockey Chuck Leonard to
act as MC at all the talent hunts and is
also providing a sound truck. 7-Up is
offering refreshments.

Culmination of the summer program

will come on Aug. 25 when all the
winners will show their stufl in the
Singer Bowl on what wasc has dubbed
Recognition Day.

NYU to grant prize
in honor of Dr. King

A Martin Luther King Jr. prize will
be offered yearly at the Institute of Film
and Television of New York Univer-
sity’s School of the Arts, starting in the
1968-69 academic year.

A fund for the prize was initiated by
a $5,000 contribution from Robert
Saudek, former TV producer who is
director of the institute. The annual
yield of the fund will go toward the
production by students of TV or films
that, in the faculty’s judgment, best
reflect the work of Dr. King.

Dr. Robert W. Corrigan, former dean
of the School of the Arts, has pledged
$1,000 to the fund. The university said
contributions in checks (tax deduclibie)
should be made payable to New York
University, with the notation “Martin
Luther King Jr. Prize,” and sent to the
office of the treasurer, New York Uni-
versity, Washington Square, New York,
N, Y, 10003.

Drumbeats ...

Young ID's » Two dozen entries in the
Children’s Art Awards competition
sponsored by wcss-Tv New York have
been selected for use as station identi-
fication slides, beginning in about a
month. The winners were chosen from
over 5,000 entries.

Newsfilm award » Wky-Tv Oklahoma
City has been named national news-film
station of the year by the National
Press Photographers Association. The
award was presented at the national
NPPA convention June 27 in Louisville,
Ky., for “high quality film work on a
variety of assignments.” Among the
news stories entered by wWKy-Tv in the
competition were coverage of a tor-
nado, an open-housing debate before
the city council, and an open-air art
festival.

Basketball in July = Ways Charlotte,
N. C., is sponsoring free basketball
clinics for young people this summer,
in cooperation with the community re-
lations division of the Charlotte police
department. Charlie Scott of the Uni-
versity of North Carolina and U. S.
Olympic basketball teams will conduct
the sessions at 40 different locations in

RESERVE SPACE TODAY!

Bmallt:astinqu () 9 Yearhook

IF IT CONCERNS TELEVISION OR RADIO YOU'LL FIND IT HERE!

Designed for your specialized “must know" references, the
1969 BROADCASTING Yearbook is the most complete

Caribbean stations.

encyclopedia-type book ever published for the business of

frequencies; campus-limited stations; Canada, Mexico-

Program Services/NAB Codes: TV and radio codes; program

TV/radio broadcasting and the associated arts and services.
It includes 51 separate directories of basic economic,
technical and business facts, indispensable to all working in
or contacting the business of broadcasting.

Five Reference Works in One Handy,
Thumb-Indexed Volume:

Facilities of Television: Station profiles; cail letters;
channels; allocations; applications pending; group and
newspaper/ magazine ownership, station sales, plus CATV
listings and data,

Facilities of AM/FM Radio: Station directory includes
executive personnel, specialty programs, call letters,

20,000 CIRCULATION « REGULAR RATES e« DEADLINE, OCT. 1

producers, distributors, production services; news services;
talent agents; foreign language, C&W, Negro programming by
call letters: broadcast audience data

Broadcast Equipment/FCC Rules: Product Guide;
manufacturers and services — who makes it, where to buy
it. Station/set figures,

Representatives, Networks, Top Advertisers/Agencies:
directories including national, regional and state
associations; government; books and reference works;
schools; subject matter index to leading news events
reported in weekly issues of BROADCASTING.

Broadcasting, 1735 DeSales Street, N.W., Washington, D.C. 20036
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Charlotte, with emphasis on low-in-
come neighborhoods. Accompanying
Mr. Scott will be ways sports director
Jim Beatty, former Olympic trackman.

Commercials for lunch » The Tin Liz-
zie Restaurant, 140 West 51st Street,
New York, has been showing top tele-
vision commercials on a large movie
screen every Tuesday during lunch. Ad
agencies and several commercial pro-
duction houses are scheduled to show
their best work. Negotiations are also
underway with the American TV Com-
mercials Festival to show former award-
winning commercials.

EQUIPMENT & ENGINEERING

Catholics honor Lee

For *his dedicated commitment to
the expanded use of radio and television
as instruments of entertainment, en-
lightenment and education,” the Catho-
lic Apostalate of Mass Media last week
presented its 1968 Award of Merit to
FCC Commissioner Robert E. Lee. The
award, which noted also that Commis-
sioner Lee has expressed “deep religious
conviction with characteristic charity
and ecumenical spirit’’ was presented
at the annual Mass and Communion
Breakfast at Georgetown University,
Washington, on June 30.

NCTA gets look at latest CATV gear
IVC'S COLOR CAMERA PROVES TO BE HOT ITEM

CATV operators, attending the in-
dustry convention in Boston last week,
expressed their interest in program orig-
ination in a big way. Color was the
magnet in the exhibit hall that housed
almost 75 equipment manufacturers
and service firms—virtually a 20% in-
crease in numbers over last year.

Scene of heaviest traffic was the In-
ternational Video Corp. exhibit that
featured three-vidicon color camera.
The 1VC-100 (BROADCASTING, June 17)
weighs only 65 pounds, has an integral
viewfinder, sync generator and encoder
and permits the use of lenses normally
available for 35mm single lens reflex
photography. The camera is regularly
equipped with an Auto-Nikkor f4.5, 50
to 300 zoom lens that provides an ef-
fective zoom range of 18.5mm to 111
mn.

The camera, with broadcast color
standards. is priced at $18,500.

IVC also showed its IVC-800 color
video-tape recorder, using a one-inch
tape operating at 6.9 inches per second.
Features include a 90-second fast for-
ward and rewind, stop motion, second
audio or cue track. The recorder uses
a pulse interval modulation system that
provides 4.2 mc bandwidth for 400-
lines resolution, It sells for $4,700.

The Mountain View, Calif., firm re-
ported two-day exhibit commitments
of $60,000 to $90,000 in sales. A
spokesman said that it had received
high-interest inquiries from secondary-
market commerciai TV broadcasters
and from ETV stations. The two-year-
old equipment manufacturer is build-
ing a 150,000 square-foot headquar-
ters building in Sunnyvale, Calif., with
completion of the first phase, 60,000
square feet, expected before the end of
the year.

Other manufacturers featured cam-

eras, but all were black and white.
Telemation Inc. highlighted its new
TMC-2100, one-inch vidicon camera
built to broadcast standards, including
a zoom lens and viewfinder that is used
to display a waveform sampler. It sells
for $4,000. The camera is designed for
single, field use or as part of a studio
chain.

All jn One » American Electronic
Laboratories Inc. showed its Telemo-
bile—a complete TV studio on wheels
that included two vidicon TV cameras
with zoom lenses; a one-half inch video-
tape recorder; preview monitor; pro-
gram monitor; waveform monitor plus
assorted tripods, dollies, microphones,
headsets and 16mm TV film projector.

Sony showed its portable Video
Rover set, consisting of a vidicon cam-
era and one-half inch battery-operated
tape recorder, totaling 18 pounds in
weight, priced at $1,250.

Vikoa featured a new Japanese-made
one-inch vidicon camera with view-
finder, using random sync and stand-
ard lens. priced at $440. It also
promoted its first film chain, consisting
of its standard ST-1000, one-inch vidi-
con camera chained to a Graflex 16mm
projector adjusted for TV use. The
unit is priced at $2,040. For trunk ca-
bles, Vikoa showed its new Futura am-
plifiers capable of being expanded from
12 channels to 21 channels in the same
housing.

Packard Bell offered a complete small
studio, at a price under $9,000, con-
sisting of a single viewfinder, one-inch
vidicon camera and console. It also
featurd a larger studio setup, consist-
ing of two cameras, dual consoles,
monitors, generators, and associated
equipment for under $20,000.

Panasonic showed a one-inch vidicon
camera, said to be compatible with all
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Television translators, normally
used to improve service in areas
where terrain or distance make good
reception impossible, may provide
the answer to good reception in New
York City during the construction
of the 110-story, twin-tower World
Trade Center building there.

The City of New York Municipal
Broadcasting System, which oper-
ates wNYC-Tv (ch. 31) New York,
last week was given a special 90-day
authorization by the FCC to test the
feasibility of using translators during
the period when construction is ex-
pected to cause interference to tele-
vision reception. Wnyc-tv will con-
duct tests on channel 77.

The commission said that if trans-
lators are employed by the New
York stations to beat the interference

problem, it would mark the first
time for translator use in the metro-
politan area. Viewers would receive
the signal on the UHF bands of their
television sets.

FCC Inquiry = An inquiry into the
problem last year under FCC Com-
missioner Robert E. Lee’s supervi-
sion resulted in predictions that the
rising construction would interfere
with reception from signals trans-
mitted from the Empire State Build-
ing tower for a period of eight
months (BROADCASTING, Aug. 14,
1967).

Originally, it had been feared the
interference period would cover two
years. However, this was reduced as
a result of an agreement on the part
of the builders to rush construction
of one of the two towers, so that the

Translators may solve Trade Center problem

transmitters could be transferred to
it before the second tower is raised
to cause interference.

Seymour N. Siegel, director of ra-
dio communications for New York
City, said that engineering studies
indicated that UHF service could be
provided to most of the predicted in-
terference areas through use of a
single translator station for each tele-
vision station. Nine stations operate
transmitters atop the Empire State
Building.

For test purposes, a spare WNYC-
Ty transmitter will be retuned to
channel 77 and will transmit pro-
grams of wNyc-Tv and other New
York City stations. Field-intensity
measurements will be made in con-
junction with the broadcasts to de-
termine the engineering coverage.

video-tape recorders, for $300.

Sylvania featured two new cameras,
one with 650 lines resolution, at $1,175;
the other with a 9-inch monitor/view-
finder, at $1,800.

New Line = Jerrold Electronics
showed for the first time a newly de-
veloped, push-pull, line-extender ampli-
fier with 27-channel capacity, capable
of amplifying the entire VHF spectrum
from 50 mc to 260 mc. The amplifier
was designed to suppress second-order
beats and is reported to give better
cross-modulation performance than pre-
vious line extenders.

It also introduced a new, all solid-
state headend unit for FM programing,

in modular design that provides from
one to 14 FM outputs from a single
power supply, post amplifier. The com-
pany also showed new headend anten-
nas for low-band VHEF, UHF and for
FM, consisting of log-periodic yagis for
channels 2-6. providing a gain of 18.5
db; a broadband, log periodic, eight-
foot parabolic dish for UHF, and single
and dual-bay, broadband, omni-direc-
tional antennas for FM, with outputs
matched to 75-ohm impedance.
Anaconda Electronics Co. displayed
its 8800 series of CATV amplifiers in-
cluding a new line extender amplifier
that features 12 to 20-channel capabil-

ity.
INTERNATIONAL

Technical topics . . .

Switching for laymen = Television
switching is described with diagrams
and photographs in a new eight-page
brochure from Cohu Electronics Inc.,
San Diego. Brochure 6-493 explains
the how and why of video and audio
switching in semi-technical terms.

Compact recorder = Development of
an 8% by 19-inch 10- and 20-track
tape recorder/playback has been an-
nounced by Stancil-Hoffman Corp..
Hollywood. The CRM-10 will record
10 separate tracks continously for 25
hours using a seven-inch reel,

CBC to probe French news blackout

GROUP NAMED TO STUDY WALKOUT AFTER REPORTER IS SUSPENDED

A committee of journalists, producers
and management has been set up to
investigate a news blackout on the
Canadian Broadcasting Corp.’s French
network that stemmed from coverage
of the riot during the St. Jean Baptiste
day parade on June 24.

The blackout was ordered by CBC
executives after the French network
news staff refused to work election night
(June 25). The newsmen had voted
84 to 6 in favor of the walkout follow-
ing the removal of reporter Claude-Jean
Devirieux from the election staff. Mr.
Devirieux was suspended because CBC
management objected to his description
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of separatist-inspired riots during the
annual Montreal parade (BROADCAST-
ING, July 1).

News coverage on the French net-
work (Radio-Canada) resumed Thurs-
day night, June 27, with news broad-
casts at 10 p.m. on the radio network
and at 11 p.m. on the television net-
work,

A CBC statement on the blackout
said that Laurent Picard, CBC execu-
tive vice president, will appoint a com-
mittee of management, reporters and
producers to evaluate “the circum-
stances of the programing of the eve-
ning of June 24 and its consequences”

and to examine the problems “con-
nected with news and public-affairs pro-
graming.

“Given the creation of this commit-
tee,” the statement said, “the corpora-
tion will suspend judgment on the
disciplinary measures which it feels
should be taken against the personnel
responsible for the blackout of election-
night coverage.”

Jurisdictional Conflict » The French
network’s TV coverage of the St. Jean
Baptiste parade was done by a special
crew unrelated to the news department.
The CBC statement affirmed the net-
work’s intention to integrate the French
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network’s special-
programing  sec-
tion into its news
service. The pre-
vious arrange-
ment had led to
tension and juris-
dictional disputes
between the two

e departments.
The CBC state-
- ment also re-
Mr. Picard affirmed manage-
ment’s “inalien-

able right to evaluate the professional
performance of its staff” and main-
tained “the correctness of its decision
to withdraw Claude-Jean Devirieux
from his election-night assignment as a
result of his report” on Radio-Canada’s
11 p.m. television newscast June 24.

CBC management rejected “the claim
of the journalists assigned to election-
night coverage to the effect that Mr.
Devirieux’s withdrawal from that pro-
gram gravely affected professional
standards.”

CBC French-language newsmen, in
accepting the corporation’s offer to probe
the blackout controversy, said perma-
nent ways should be found to avoid a
further “crisis.”

The night of June 24 the French net-
work covered the parade on both radio
and television. Nationalists and separat-

ists protested while Prime Minister
Pierre Trudeau reviewed the parade,
and fighting and violence occurred.

Following parade coverage, Mr. De-
virieux gave a live, 90-second on-the-
spot report on the rioting on the 11
p-m. TV news. In the broadcast Mr.
Devirieux referred to police brutality
in quelling the separatist-led demonstra-
tion. The CBC refused to allow Mr.
Devirieux to appear on the planned
election-night program on the ground
his reporting of the riots lacked objec-
tivity.

Union View = Earlier Michel Bour-
don, leader of the reporters’ union
siid the CBC had reported the parade
but ignored the riots going on all
around. He said that when Mr. De-
virieux came on with a vivid descrip-
tion of the riots on the 11 p.m. news,
television viewers found it hard to
reconcile the reports with the live broad-
cast.

Mr. Bourdon indicated the riots had
been well handled by radio, which gave
a running description of events. He
asked the CBC how it could *‘explain
the fact that the St. Jean Baptiste pa-
rade on Monday night was good for
the radio news service, but not good
for the television news service?”

A movie was run in place of elec-
tion coverage on the French network
while regular election-night programs

Lehman Brothers

Juely 3, 1968.

$11,000,000
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634% Subordinated Notes due June 30, 1973

with Warrants to Purchase 220,000 Shares of
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The undersigned ntegotiated the direct sale
of these Notes to institutional investors.

C.E. Unterberg, Towbin Co.
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were carried on the CBC’s English-
language network. For a time com-
mentator Norman DePoe spoke French
on the English network, explaining that
many French-Canadians were listening
to the English broadcasts due to the
lack of French coverage.

Following the election-night dispute,
CBC management ordered a total news
blackout on the French network until
the dispute could be settled. During the
blackout, newsroom employes reported
for work as usual and were paid, but
no news was broadcast. Newsmen pre-
pared news broadcasts which were never
put on the air.

Television generation
sees world differently

Telling it like it is in advertising to-
day is a realistic approach brought
about through the sophistication of a
television generation, according to John
O'Toole, creative director, Foote, Cone
& Belding, Chicago.

In Australia last week to talk before
the advertising executives of Melbourne,
Mr. O’Toole noted that “the reality of
the world we live in is perceived dif-
ferently by these people than those of
us who formed our early impressions
of it through Hollywood movies and
prewar magazines.” FC&B’s Melbourne
office last week moved to 153 Latrobe
St.

Mr. O’'Toole said “20 years of tele-
vision have affected how a visual mes-
sage can be communicated to viewers.
Many U.S. consumers have been living
with the tube since the day they were
born. They’ve seen and grown accus-
tomed to more new visual techniques
than were dreamed of before television
took over film.”

Abroad in brief ...

Major expansion = Audio Devices Inc.,
New York, manufacturer of magnetic
computers, instrumentation and audio
tapes, and tape cartridges, has estab-
lished four new sales offices in England,
France, Germany, and Switzerland. Its
magnetic tape plant in Annemasse,
France, will go into full-scale produc-
tion in early fall,

McDermott named = The appointment
of Andy McDermott Ltd., Toronto, to
represent NBC-owned television sta-
tions spot sales in Canada was an-
nounced last week. Stations covered by
the agreement are WNBC-Tv New York,
wKYC-Tv Cleveland, wrc-Tv Washing-
ton, and KNBC(TV)} Los Angeles.

BBC orders cameras = The British
Broadcasting Corp. has purchased $2.8
million of color cameras, supplementarv
lens packages and other equipment
from EMI Electronics Ltd., London,
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FINANCIAL REPORTS

Filmways buys five
specialty firms

Filmways Inc., New York television
and motion-picture production, sales
and distribution company, last week
agreed to acquire International Poster
Corp., United Bindery Inc., Artistic
Reproductions Inc., Incentive Special-
ties Inc. and C. F. Enterprises Ltd. in
an expanding diversification program.

Each company will be purchased for
an undisclosed amount of Filmways
common stock.

International Poster, Hollywoad,
Calif.,, creates and distributes surrealis-
tic and personality art posters. United
Bindery, New York, specializes in bind-
ing paperbacks and magazines. Artistic
Reproductions, Incentive Specialties and
C. F. Enterprises, all New York, ac-
quired in one transaction, are respec-
tively a lithography and specialty print-
ing company, an advertising specialties
and premiums manufacturer, and the
publisher of Cosminetics Fair, a trade
publication.

Wometco’s income up
6.3% for quarter

Wometco Enterprises Inc., a diversi-
fied company with broadcast holdings,
reported a 6.3% rise in net income for
the second quarter of its fiscal year, to
$1,006,054 from $945,968 a year ago.
Sales in the same 12-week period rose
13.8% to $14,863,112 from $13,060,-
189 in the similar 1967 period.

Sales in the half-year period reached
a new high, Wometco said, up by the
same [3.8%, while net income eked up

by 1.8%.

Six months ended June 15:

1968 1967

Earned per share* $0.54 $0.58
Gross income 28,695,866 25.209.079
Net income before

income taxes 3,681,992 3,426,059
Net income after

taxes 1,981,992 1.946,059
Average shares

outstanding 3.694,950 3.334,350

*After giving effect to three-for-two stock
split in January and sale of 350.000 shares
that added approximately $7.5 million to
working canpital.

Financial notes . ..

« Nationai General Corp., Beverly
Hills. Calif., last week sold its Designed
Facilities Corp. subsidiary to Kaiser
Aluminum & Chemical Corp., itself a
subsidiary of Kaiser Industries Corp..
Oakland. Calif. Purchase price was $12
million in cash. In addition, Kaiser as-
sumed an $11-million debt owed by the
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acquired company, Designed Facilities,
El Monte, Calif., manufactures modular
building systems, National General is
engaged in motion picture and televi-
sion production, among diversified in-
terests. Kaiser Industries has broad-
casting and community antenna tele-
vision operations.

= A more than $1-billion company was
formed last week bearing the name of
a man who once controlled the largest
single block of stock in ABC Inc. Share-
holders of Hunt Foods & Industries Inc.
approved the merger of the company
with Canada Dry Corp. and McCall
Corp. to form Norton Simon Inc. The
new business entity, which accounts for
total sales of more than $1 billion. will
be based initially in Fullerton, Calif..
where Hunt Foods now makes its
headquarters. Mr. Simon, the 61l-year-
old founder of Hunt Foods and a major
shareholder in McCall and Canada
Dry, does not plan to be active in the
management of the company that bears
his name. In 1965, Mr, Simon owned
some 400,000 shares, or then nearly
9% . of ABC.

= Corinthian Broadcasting Corp., New
York, has announced a dividend of
74 cents per share on common stock

to be paid July 31 to stockholders of
record at the close of business July 17.

= John Blair & Co. has declared a divi-
dend of 20 cents per share payable Aug.
15 to stockholders of record July 15.

= Qutlet Co., Providence, R. 1., diver-
sified department store company with
multiple broadcasting holdings, an-
nounced a regular quarterly dividend of
16Y4 cents per common share and
$1.37% per share on company’s
5%4 % convertible preferred stock, both
payable Aug. 1 to stockholders of rec-
ord July 19.

e General Electric Co.s visual com-
munications  department,  Syracuse,
N. Y., today (July 8) is increasing fi-
nancing charges for company-financed
conditional sales contracts from 4%
to 4¥2% per year add-on.

Nielsen sales up, net down

A. C. Nielsen Co., Chicago, reports
consolidated sales of $59.4 million for
quarter ending May 31, up 7.7% over
the same period last year. Profit in the
period. however, was $4.27 million
compared to $4.55 million in 1967’
first quarter.
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FATES & FORTUNES

BROADCAST ADVERTISING

Robert Allrich, executive VP, Earle
Ludgin & Co., Chicago, named presi-
dent, succeeding agency founder Earle
Ludgin who continues as board chair-
man. Dean Lierle, creative director,
becomes executive VP,

Henry W, Lowe, VP,
advertising, Warner-
Lambert Pharmaceu-
tical Co., Morris
Plains, N. J., joins
William Esty Co,,
New York, as senior
VP and account su-
pervisor.

Harry B, Carpenter,
VP and acting chairman of plans board,
¥q; ng & Rubicam, New York, is re-
tiring after 39 years with agency. He
]10912;‘1 Y&R’s media department in

Pan_:l Dezell and Marion Howington,
associate creative directors, J. Walter
Thompson Co., Chicago, elected VP’s.
_Bob Billingsley, manager, H-R Tele-
vision, Los Angeles, elected VP.
‘Robert Cronenwett, account super-
visor, Gumbinner-North Co., New
York, elected VP.

Mr. Low

Mr, Hayes
James Hayes, television group head;
Alan F. Gordon, executive producer;
Gerard Baumann, personnel manager;
all Benton & Bowles, New York, elect-
ed VP's.

Mr. Gordon

Richard 1. Adrian, account super-
_visor, Grey Advertising, New York,
joins Daniel & Charles, that city, as VP
and account supervisor.

John T. King 11, VP, special projects,
Metro Radio Sales division, Metrome-
dia Inc., Boston, joins WHDH-TV, that

city, as sales manager.

Joseph Bankhead, in charge of pro-
duction services library, Pepper & Tan-
ner Inc.,, Memphis, named VP.

James R. Bostic, account executive,
Campbell-Mithun Inc.,, Minneapolis,
joins American Motors Corp., Detroit,
as national advertising manager.

Charles Wendy Jr. with Leo Burnett
Co., Chicago, appointed associate cre-
ative director.

Van L. Rubenstein, account execu-
tive, RKO National Television Sales,
New York, appointed general sales
manager of wHCT(Tv) Hartford, Conn.,
RKO General Broadcasting station.

E. Holland Low, account executive,
wwLP(Tv) Springfield, Mass., appoint-
ed national sales manager.

Roland McClure, sales manager,
CBS Radio Spot Sales, Los Angeles,
resigns to become a principal of Bry-
ant Co., that city, real estate and land
brokerage firm.

Gene McCormick, regional sales
manager, Gralla Publications, Cleve-
land, joins WHK-FM there as sales direc-
tor.

Joe Benforado, media consultant,
joins Rollins Inc. (group owner), At-
lanta, as director of sales promotion.

Anthony E. Bello, account executive,
KSD-Tv St. Louis, appointed to newly
created position of local sales manager.

Elizabeth Bain, assistant VP, pro-
gram services, CBS-TV New York, joins
The Katz Agency, that city, as assistant
director, audience development, suc-
ceeding Ron Krueger who resigns.

Richard R, Gamble, account execu-
tive, wokr(Tv) Rochester, N. Y., joins
Rumril-Hoyt Inc., that city, as media
manager.

Tibor Hirsch, director of photogra-
phy, Directions Visual Inc., New York,
joins EUE/Screen Gems commercial
and industrial division, that city, in
similar position.

W. E. Wolaver, merchandise man-
ager, WHIO-AM-FM-TV Dayton, Ohio, re-

Incumbents return to SRA offices

Frank Martin, John Blair & Co.,

New York, re-elected president, Sta-

| tion Representatives Association.

Other officers re-elected: Martin

Nierman, Edward Petry & Co., VP;

J. W. Knodel, Avery-Knodel treas-

urer and Adam Young, Adam Young
VTM, secretary, all New York.

Re-elected to board of directors:

Peggy Stone, Stone Representatives

Inc., Robert Eastman, Robert E.
Eastman & Co.; Lloyd Griffin, Peters,
Griffin, Woodward and Edward Shu-
rick, H-R Representatives and Tele-
vision, all New York.

New members on board are Wal-
ter Nilson, The Katz Agency; James
Parsons, Harrington, Righter & Par-
sons and Alan Torbet, Alan Torbet
Associates, all New York.

L1

tires after 17 years in that capacity.

Gil Faggen, former trade magazine
editor, joins First National City Bank
of New York, national division, as
broadcast specialist.

Irv Lichtenstein, account executive,
wToP Washington, appointed to newly
created position of business develop-
ment manager.

MEDIA

George Duncan, general manager,
WNEW-FM New York, elected VP.

John B. Tansey. general manager,
WRVA-AM-FM Richmond, also elected
VP. Harold B. Barre, sales manager
and Alden P. Aaroe, program manager,.
both elected VP's.

William H. Haze, sales representative
for Life magazine Los Angeles, named
general manager, TV Power of North
County, Oceanside, Calif., one of Foote,
Cone & Belding’s community antenna
television properties.

George Geiger, general counsel for
Selmur Productions Inc. Hollywood, ap-
pointed attorney in West Coast office
of CBS law department.

Herbert C. Hoover, administrator, in-
ternational business affairs and Claude
Bartel, administrator, domestic busi-
ness affairs, both NBC Enterprises, New
York, both appointed managers.

Charles Drew, national sales man-
ager, KLRA Little Rock, Ark., joins
wGIv Charlotte, N, C., as general man-
ager.

R. W. MacLeod, manager, KFYR-AM-
FM Bismarck, N. D., appointed direc-
tor of standards and public affairs,
Meyer Broadcasting Co. (group owner),
that city.

Walter P. Sheppard, assistant opera-
tions manager, noncommercial WRVR
(FM) New York, appointed general
manager, succeeding Jack D. Summer-
field, who resigns.

Mimi Hoffmeir, with NBC-TV, New
York, elected chairman, board of trus-
tees of educational foundation, Ameri-
can Women in Radio and Television,
succeeding Dr. Margaret Mary Kearney,
wcau-Tv  Philadelphia. Marjorie Gil-
chrest, U. S. Treasury Department,
savings bonds division, Washington, re-
elected vice chairman. Helen E. Zel-
kowitz, wMmvo-aM-FM Mount Vernon,
Ohio, elected secretary and Billi Haeb-
erle, wcco-AM-FM-TV ~ Minneapolis,
elected treasurer.

PROGRAMING

Larry Werner, with television pro-
gram production division, Screen Gems,
Hollywood, named VP. Robert D. Lust
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National Association of Broad-
casters has appointed following:

Named to by-laws committee: B.
Floyd Farr, xEeNn San Jose, Calif.,
chairman; Norman P. Bagwell, wky-
Tv Oklahoma City; Ben A. Laird,
wpUz Green Bay, Wis.; Hamilton
Shea, Gilmore ‘Broadcasting Group,
Harrisonburg, Va., and Jack S.

NAB names 10 to committees

Younts, wees Southern Pines, N. C.
All are NAB board members.

Named to NAB-RAB liaison com-
mittee: NAB president Vincent T.
Wasilewski; RAB president Miles
David; Richard D. Dudley, wsau
Wausau, Wis.; Harold R. Krelstein,
wMPs Memphis, and Lester M.
Smith, kJr Seattle.

and Fred Keshner, accountants, Screen
Gems Inc., New York, elected assistant
controllers.

Art Stark, with Art Stark Productions
Inc., named executive producer, Treas-
ure Isle on ABC-TV, and VP, MacAr-
thur Productions.

Kenneth R. Clark, program-produc-
tion advisor, Radio Ethiopia (RTV In-
ternational), joins National Association
of Educational Broadcasters, Washing-
ton, as project director, “Program for
the Disadvantaged.”

Rudy Tellez, associate producer. The
Tonight Show on NBC-TV, named pro-
ducer,

NEWS

Austin Bealmear, chief, AP, Milwau-
kee, appointed chief, AP, Kansas City,
Mo., succeeding Frank G. Gorrie, who
is retiring, Dion W. Henderson, Mil-
waukee News Editor, succeeds Mr,
Bealmear. Benjamin A. Brown, corre-
spondent, AP, St. Louis, named chief
of AP’s bureau in Seattle. Mercer G.
Bailey, general news desk supervisor of
AP in New York, succeeds Mr. Brown,

Joseph L. Galloway, with UPI, Tok-
yo, appointed manager for Indonesia
with headquarters in Djakarta. He suc-
ceeds Richard 1. Stone. Bill Reilly,
audio correspondent in Vietnam, re-
turns to U. S. to manage UPI's Chicago
audio news bureau, which is now on
full-time basis.

Ted Kavanau, producer at WNEW-TV
New York, appointed executive pro-
ducer, Metromedia Television news,
that city.

Armond Noble, formerly with Kero-
Tv Bakersfield, Calif. and woob-Tv
Grand Rapids, Mich.,, joins KBAK-TV
Bakersfield as news director.

Warren W. Cereghino, news director,
KVOR(TY) Stockton-Sacramento, Calif.,
joins kTvU(TV) Oakland-San Francisco
as news assignment editor.

EQUIPMENT & ENGINEERING

G. Norman Penwell, former part
owner and operator of CATV systems
in Montana and most recently with
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Illinois Institute of Technology Insti-
tute at Annapolis, Md., named engi-
neering director of Nalional Cable Tele-
vision Association.

: E. J. Manzo, eastern
regional sales man-
ager, Cohu Electron-
ics Ine., San Diego,
joins Philips Broadcast
Equipment Corp., Pa-
ramus, N. J., as man-
ager, commercial
video systems,

John M. Taff, engi-
neering assistant to FCC Commissioner
Lee Loevinger until latter’s resignation
June 30, joins staff of Commissioner
Robert T. Bartley, in similar position.

Andrew Georgia, with Kearfott group,
General Precision Systems Inc., Little
Falls, N. J., appointed director of mar-
keting and contracts, GPL division,
General Precision Systems, Pleasant-
ville, N. Y,

Craig H. Stevenson, consumer prod-
uct manager, distributor sales division,
Jerrold Electronics Corp., Philadelphia,
appointed assistant manager, communi-
ty operations division.

John A. Schroth, manager, quality
control, gauging and control division,
Clevite Corp., El Monte, Calif., appoint-
ed works manager. Robert R. Randolph,
manufacturing manager of division, ap-
pointed sales manager.

Patrick R. J. Court, VP, research
and development, International Tele-
meter Corp., Los Angeles, joins Man-
hattan Cable Television Inc., New York.
as full-time consultant for engineering.

INTERNATIONAL

Bernard Ostry, who resigned in June
as supervisor (talks and public affairs),
for Canadian Broadcasting Corp., Ot-
tawa, joins Canadian Radio-Television
Commission, that city. Mr. Ostry will
work for CRTC in general area of pro-
graming and has been given special su-
pervisory responsibilities in fields of
news and public affairs, political and
controversial broadcasting and educa-
tional and religious broadeasting.

Giulio Ascarelli, Universal Pictures,

Mr. Manzo
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Europe, appointed to newly created
post of MCA divisional director of pub-
licity and advertising, Universal Pic-
tures, MCA Records and Leeds Music,
in Europe and United Kingdom.

DEATHS

Eugene B. Smalley, 46, VP of Pep-
per & Tanner, Memphis, died following
coronary attack June 15. Composer-
lyricist had been with firm since 1962,
earlier was with CBS Radio, Holly-
wood, his radio career began in 1946
at ckMo Vancouver, B, C.

Harold Kemp, 72, longtime NBC
programing executive until his retire-
ment in late 1964, died July 3 in his
North Hollywood home following
lengthy illness. He joined NBC’s Radio
Network in Late 1930’s as head of
artist bureau. In 1953, after three years
as talent coordinator in New York, he
transferred to Hollywood to supervise
live night-time programing. He was
named VP of live night-time programs
in 1960, After his retirement he served
as executive producer of Dean Martin
Show in 1965-66 and at time of his

FOR THE RECORD

death was creative consultant for
Schiatter-Friendly Productions, produc-
er of NBC-TV’s Rowan and Martin's
Laugh-In. Mr. Kemp is survived by his
wife, Sarah.

Millard W. Baldwin, 65, who set up
videophone exhibit at New York World’s
Fair in 1939, died July 1 at his summer
home in East Sebago, Me. He lived in
Glen Ridge, N. J. Mr. Baldwin retired
last June after 43 years with Bell Tele~
phone Laboratories, Murray Hill, N. J.
He is survived by his wife, Lillian, and
Daughter.

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BROADCASTING. June
26 through July 2 and based on filings,
authorizations and other actions of the
FCC.

Abbreviations: Ann.—announced. ant.—an-
tenna, aur—aural. CATV—community an-
tenna television. CH—critical hours, CP—
construction permit. D—day. DA—direction-
al antenna. ERP—effective radiated power.
kec—kilocyeles. kw—kilowatts. LS—local sun-
set. me—megacycles. mod —modification. N
—night, PSA—presunrise service authority.
SCA—subsldiar% cemmunications authoriza-
tion. SH—specified hours. SSA—special serv-
ice authorization. STA—special temporary
authorization. trans.—transmitter. UHF—ul-
tra high frequency. U—unlimited hours.
VHF—very high frequency. vis.—visual. w--
watts. *—educational.

New TV stations

FINAL ACTION

Durham, N.C. Triangle Telecasters, Inc.
—Broadeast Bureau granted mod. of CP for
new commercial TV station on c¢h. 28, to
change ERP to 1080 kw vis, and 214 kw
aur., change trans. location to 54 miles
WSW of Chapel Hill. N.C., change type
trans.. make changes in ant. structure, and
change ant. height to 1040 ft.. condition.
Action June 28,

OTHER ACTION

@ Review board on June 26 in Fajardo,
Puerto Rico. TV broadcast proceeding. Does.
18048-49, denled appeal from presiding offi-
cer's adverse ruling filed April 25 by WSTE-
TV Inc.

ACTIONS ON MOTIONS

m Chief Hearing Examiner James D. Cun-
ningham on June 26 in Brampton, Mich.
(WFRV Ine.) TV proceeding. designated
Hearing Examiner Isadore A. Honig to serve
as presiding officer, scheduled prehearing

conference for August 9, and hearing for
September 18 (Doc. 18221).

u Hearing Examiner Thomas H. Donahue
on June 26 in Utica, N. Y. (Rust Craft
Broadeasting Co., P. H. Ine. and Roy H.
Park Broadcasting Inc.) TV ch. 20 proceed-
ing. upon motion by P. H. Inc, changed
certain procedural dates, hearing date of
August 6 remains unchanged (Docs. 17932-

® Hearing Examiner Chester F. Naumo-
wiez Jr. on July 1 in Patchogue, N, Y.
{Long Island Video Ine., and Granik Broad-
casting Co.) TV ch. 67 proceeding, upon re-
quest of Granik Broadcasting Co. and pend-
ing action on certain pleadings filed with
review board which may obviate necessity
for hearing, continued all procedural dates
and hearing date of July 16, pending further
order (Docs. 17889-90).

® Hearing Examiner Chester F, Naumo-
wiez Jr. on June 28 in Medford, Ore.
{Liberty Television, a joint venture com-
prised of Liberty Television Inc., and Siski-
you Broadcasters Inc. and Medford Printing
Co.) TV ch. 8 proceeding, continued hearing
gl.cheduled for July 1 to July 2 (Docs. 17681-
).

CALL LETTER ACTIONS
@ Theodore Granik, Washington, Granted
WGSP-TV.
u Romac Baton Rouge Corp., Baton Rouge.
Granted WRBT(TV).

DESIGNATED FOR HEARING
® FCC has designated for hearing appli-
cation by WFRV Inc. for CP for new TV
station to operate on ch. 3 at Brampton,
Mich. Aection June )9.

Existing TV stations

FINAL ACTIONS

*WUSI-TV Olney, Ill.—Broadcast Bureau
granted mod. of CP to extend completion
date to Dec. 26. Action June 26.

*WTIU(TV) Bloomington, Ind.—Broad-
cast Bureau granted CP to replace expired

DWIN TORNBERG

& C(

MPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations e CATV
Appraisers ¢ Financial Advisors
New York—60 East 42nd St, New York 17, N. Y. « MU 7-4242

West Coast—1357 Jewell Ave., Pacific Grove, Calif. o
Washington—711 14th St., N.W.. Washington, D.C. « DI 7-8531.

FR 5-3164

CP for new station. Action June 28.

KMTC(TV) Springfield, Mo, — Broadcast
Bureau granted mod. of CP to change ERP
to 392 kw vis., 78 kw aur., trans. location to
R. R. Fordland. Studio location to 300
Cherry Street. Springfield. type trans., ant,
structure, ant, height 1690 ft.. and mod. of
CP to extend completion date to Jan. 1.
1969. Aection July 1.

*WNED-TV Buffalo, N. Y.—Broadcast Bu-
reau granted CP to change to 955 kw vis..
191 kw aur.. trans. location to 2065 Elmwood
Avenue, Buffalo, change type trans., type
ant., ant. structure. ant. height 720 ft.; con-
dition. Action June 27.

*WVPT(TV) Staunton, Va.—Broadcast Bu-
reau granted mod. of to extend com-
pletion date to December 28. Action June 28.

*KSPS-TV Spokane, Wash.—Broadcast Bu-
reau granted CP to change ERP to 195 kw
vis.. 224 kw aur., add driver to visual
trans. Action June 26.

® Commission has granted applications of
WOLO-TV Columbia, N.C. to increase ERP
from 398 kw to 871 kw, vis.. and of WCCB-
TV Charlotte, N. C. to decrease ERP from
589 kw to 298 kw, vis., and ant. height from
1.130 ft. to 1.290 ft. WOLO-TV and WCCB-
}‘V “2?5 commonly owned stations. Action

une 26.

OTHER ACTIONS

u FCC extended for three years authoriza-
tion for RKO General Inc. to conduct trial
subscription television operations over
WHCT(TV) Hartford, Conn. Grant is_sub-
ject to further action by FCC if commission
terminates current proceedings on subserip-
tion TV rulemaking before conclusion of
three-year RKO extension. Action June 27.

m FCC recommended three-year license
renewal for WLBT(TV) Jackson. Miss, De-
cision was passed by 5-2 vote with Com-
missioners Nicholas Johnson and Kenneth
Cox dissenting. Action June 27.

& FCC granted *WNYC-TV ch. 31 New York
a 90-day special temporary authorization
to conduct tests on ch. 77, designed to ex-
amine feasibility of using UHF translators
to improve television reception in New
York City area during World Trade Center
constructon period. Action July 2.

® FCC denied request by Apple Valley
Broadeasting Inc.. permitiee of UHF TV
ch. 35 at Yakima. Wash. (Doc. 16925), for
immediate reconsideration and withdrawal
of eommission’s motion for remand in Cas«
cade Broadcastng Co. v. FCC.

ACTION ON MOTION

® Hearing Examiner Chester F, Naumo-
wicz. Jr. on June 27 in Fajardo, P. R.
(WSTE-TV Inc. {WSTE]) for extension of
time within which to construct, and modi-
fieation of CP for TV ch. 13, on examiner's
own motion. scheduled further prehearing
conference for July 3 (Does. 18048-9).

New AM stations

APPLICATIONS

Honesdale, Pa.—Peter L, Pratt. Seeks 830
ke, .25 kw. P.O. address: W. Mount Airy
Road, Groton. N Y. 10519. Estimated con-
struetion cost $8.750: HArst-year operating
cost $30.000. Revenue $40.000. Principal:
Peter L. Pratt. sole owner. Mr. Pratt is res-
tauranteur. Ann. June 26.

Washington, Pa-~~Di Le Lo Broadcasting
Co. Seeks 1110 ke, 1 kw. P.O. address: 1737
DeSales St., N.W. Washington 20036. Esti-
mated  construction cost $46,000; first-year
operating cost $40,000 Revenue $44.000. Prin-
cipals: Leo L. Shank, Lewis T, wade and
Richard C. Canter (each 3314%). Mr. Shank
is 3313% owner of WMHI Braddock Heights,

BROADCASTING, July 8, 1968



Md. Mr. Wade is salesman for WFMD-AM-
FM Frederick, Md. Mr. Canter is employed
by engineering department of WFMD-AM-
FM. Ann. June 27,

FINAL ACTION

Minot, N. D—KNOX Radio Inc. FCC
ranted 1430 ke, 5 kw-D. P.O. address: 1904
tate Mill Road, Grand Forks, N. D. 58201,
Estimated construction cost $35,145. first-
year operating cost $45,000; revenue $48.000.
Principals: Justin D. Hoberg, president and
Robert F. Hansen, vice president (each
20%), Alma Bannach (30%) et al. Mr. Ban-
nach has farming interests. Messrs. Hoberg,
Hansen and Bannach hold interests in
KNOX Grand Forks, N, D. which is owned
by applicant. Action June 26.

OTHER ACTIONS

® Review board on June 26 in Reno, Nev,,
AM broadcast proceeding, Does. 16110 and
16115. granted motion for extension of time
filed June 24 by WGN Continental Broad-
casting Co., extended to July 12, time within
which to file exceptions to initial decision.

® Review board on June 28 In Sallisaw.
Okla.. AM broadcast proceeding. Doc. 17918,
granted to extent indicated and denied in
all other respects petitlon for special relief
filed May 15 by Broadcast Bureau.

B Review board on June 26 in Edna, Tex.,
AM broadcast proceeding, Docs. 16572-73.
granted jolnt petition for late acceptance
of reply pleadings filed April 30 by Interna-
national Broadcasting Corp,. Cosmopolitan
Enterprises Inc. and H. H. Huntley.

B Review board on June 27 in Edna. Tex..
AM broadcast proceeding. Docs. 16572-73,
scheduled oral argument before a panel of
the review board for 2:00 p.m.. July 30, in
Room 630, 1919 M Street. N, W.. Washington.

ACTIONS ON MOTIONS

® Hearing Examiner Millard F. French on
June 26 in Sallisaw., Okla. (Little Dixle
Radio Inc.) AM proceeding, on examiner's
own motion. scheduled further prehearing
conference for July 8 (Doc. 17918).

= Hearing Examiner Isadore A. Honiz on
June 28 in Reno and Las Vegas {Circle L
Inc. and Radie Nevada) AM proceeding.
granted nunc pro tunc motion by WGN
Continental Broadcasting Co. requesting
corrections to transeript of record (Docs.
16110, 16115).

B Hearing Examiner David I. Kraushaar
on June 21 in Grandview and Kansas City.
both Missouri (H-B-K Enterprises and
Broadcasting Inc.) AM proceeding, upon
oral request by H-B-K Enterprises, resched-
uled prehearing conference to July 17, and
continued hearing to date to be determined
at prehearing conference (Docs. 18183-4),

® Hearing Examiner Chester F. Naumo-
wicz on June 19 in Springfield, Mo.. Gilmer.
Tex. and Ozark. Ark. (Babcom Inc.. Upshur
Broadcasting Co. and Giant Broadcasting
Co. Inc.) AM proceeding, granted request
by Babecom Inc., and continued hearing
from July 15 to July 22 (Does. 17921-3).

CALL LETTER APPLICATIONS
m Midland Valley Investment Co.. Burnet-
town. S.C. Requests WVAP.
® Pepin County Broadecasting Co.. Durand.
Wis. Requests WRDN,

CALL LETTER ACTION
= William B. Matthews, Jr.. Blacksburg.
Va. Granted WKEX.

Existing AM stations

FINAL ACTIONS

WAAX Gadsden, Ala—Broadcast Bureau
granted mod. of CP to specify MEOV, Ac-
tion June 25.

KHOW Denver, Colo.—Broadcast Bureau
granted license covering use of former
main trans. for auxiliary purposes only.
Action June 25.

WEKWF Key West, Fla,—Broadcast Bureau
granted mod. of license to change studio
location to 430 Duval Street., 3rd Floor, La
Concha Motor Inn, Key West. Action June

25,

WSEB Sebring, Fla.—Broadeast Bureau
granted CP to install auxiliary trans. at
main trans. location to be operated on 1340
ke, 250 w. for auxiliary purposes only. Ac-
tion June 25.

WSOK Savannah, Ga.~Broadcast Bureau
granted mod. of license covering change in
name to WSOK Inc. Action June 25.

KPUA Hilo, Hawall—Broadcast Bureau
granted license covering use of former main
irans. for auxiliary purposes only. Action
June 25.

KLOE Goodland, Kan.—Broadeast Bureau
granted license covering use of former
main trans., for auxlliary purposes only.
Action June 25.

KTOP Topeka, Kan.—Broadcast Bureau
granted license covering use of former
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main trans. for auxiliary purposes only.
Action June 25.

WSAR Fall River, Mass.—Broadcast Bu-
reau granted license covering installation
of auxiliary trans. Action June 25,

KPRM Park Rapids, Minn.—~Broadcast Bu-
reau granted CP to increase ant. height;
condlitions. Action June 25.

PAC Patchogue N. Y.—Broadcast Bureau
granted CP to Install an auxiliary trans. at
main trans. location to be operated on 1580
ke, 250 w DA, for auxiliary purposes only.
Action June 25.

KMCM McMinnville, Ore.—Broadcast Bu-
reau granted license covering use of former
main trans. for auxiliary purposes only.
Action June 25,

WBMJ San Juan, P. R—Broadcast Bureau
granted mod. of CP to decrease night power
to 5 kw: conditions. Action June 27,

B Commission has granted appllcatlonAby
KEYE Perryton, Tex. to increase daytime
power from 250 w to 1 kw with continued
operation on 1400 kec. 250 w night. Action
June 2

® Broadcast Bureau granted licenses cov-
ering changes In following stations: KSMA
Santa Maria. Calif.; KPUA Hilo, Hawail;
KORT Grangeville, Ida.; WRKO Boston;
WDBC Escanaba, Mich.; KJPW Waynes-
ville, Mo.: KCTA Corpus Christi. Tex. Ac-
tion June 25,

ACTIONS OF MOTIONS

# Chief Hearing Examiner James D. Cun-
ningham on June 26 in Prentis, Miss. and
Baton Rouge (Jeff Davis Broadcasting Serv-
jce [WKPOIl and Miss Lou Broadcasting
Corp. [WYNK]) AM proceeding, designated
Hearing Examiner Forest L. McClenning to
serve as presiding officer, scheduled pre-
hearing conference for August 8, and hear-
ing for Oct. 8 (Docs. 18208-9).

® Chief Hearing Examiner James D. Cun-
ningham on June 26 in San Antonio. Tex.
(The Walmac Co. [KMAC and KISS(FM)])
AM and FM renewal proceeding, designated
Hearing Examiner Charles J. Frederick to
serve as presiding officer, scheduled pre-
hearing conference for Aug. 13, and hearing
for Oct. 9, Prehearing conference will be
held in Commission Offices, Washington;
hearing will be held in San Antonio, Tex.
at 10:00 a.m. (Docs. 18223-4).

» Hearing Examiner Isadore A. Honig on
June 24 in Mankato Shakopee and Waseca,
all Minnesota and River Falls, Wis. {South-
ern Minn. Supply Co. [KYSM], Progress
Valley Broadeasters Ine. [KSM). Wiscon-
sin Radio, Inc.. and The Waseca-Owatonna
Broadcasting Co.) AM proceeding, granted
requests by Progress Valley Broadcasters.
Inc., and Wisconsin Radio Inc., to extent
that dismissal of application is sought, and
dismissed. but with prejudice, their applica-
tions; and by separate action, granted mo-
tion by The Waseca-Owatonna Broadcasting
Co. and extended date for exchange of ex-
hibit on programing {(“Suburban™) issue
from June 21 to June 24 18075-8;
Docs. 18075 and 18078).

# Hearing Examiner H. Gifford Irion on
June 24 in Media, Pa. (Brandywine-Main
Line Radio. Inc. [WXUR-AM-FM]) AM and
FM renewal, ordered further hearing con-
tinued from June 24 to June 26 {Doc. 17141).

® Hearing Examiner Jay A. Kyle on June
27 in Bowling Green, Ohio (WGMS Ine.
[WGMS] and Ohio Radio Inc.) AM pro-
ceeding. granted request by WGMS Inc. and
rescheduled hearing from Sept. 24 to Sept.
30 (Docs. 16290-1).

FINES

® FCC_assessed forfeiture of $10,000 against
KLWN Lawrence. Kan. for fraudulent bill-
ing practices, broadcast of advertisements
for promotions that apparently constitute
lotteries, and failure to file copy of con-
tract with FCC covering services of David
M. Allen as KLWN's chief engineer on part-
time basis, Action June 6,

m FCC has ordered KCLU-AM-FM Rolla,
Mo. to pay forfeiture of $100 each for fail-
ure to file station renewal applications on
time., Action June 26.

m FCC has ordered KHDN Hardin. Mont.
to pay forfeiture of $200 for failure to file
statlon renewal appiication on time. Action
June 26

sl FCC has ordered WKYN and WFQM-
(FM), both San Juan. Puerto Rico, to pay
total forfeiture of $5,000 for violation of
rules which involved rebroadcast of pro-
grams of Armed Forces Radio Service with-
out proper authority. In same action WORA-
FM Mayaguez, Puerto Rico was also assessed
$5,000 for same violatlons. Action June 28.

CALL LETTER APPLICATIONS
w KSBW, Thomas J. King Broadcasting
Corp.., Salinas. Calif. Requests KTOM.
m WWHG. Steuben County Broadcasters,

(Does.

COMPARE...
YOU'LL BUY

a CCA
FM Transmitter

CCA is the only major FM equip-
ment supplier who uses modern
zero bias triodes in a grounded
grid configuration. We’ve only
lost three tubes in over 100 instal-
lations and some of these tubes
are in operation after 20,000
hours. CCA tube cost is almost
negligible. CCA FM Transmit-
ters don’t require neutralization.
They're superstable and ex-
tremely reliable. They are very
efficient and draw less power
from the line than any
competitive transmitter.

B
E Compare — you'll agree

with your fellow broad-
casters. CCA FM trans-
mitters cost less to buy,
less to operate, are un-
surpassed for reliability.

CCA Electronics Corp.
716 Jersey Avenue
Gloucester City, N. J. 08030
Telephone: (609) 456-1716

CCA
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SUMMARY OF BROADCASTING
Compiled by BROADCASTING, July 2, 1968
NOT
ON AIR TOTAL ON AIR TOTAL
Licensed CP’s ON AIR ({23 Authorized
Commercial AM 4,186 19 4,205 85 4,290
Commercial FM 1,812 41 1,853 239 2,092
Commercial TV-VHF 4962 9 505% 13 5182
Commercial TV-UHF 118 32 149* 163 313
Educational FM 336 11 347 31 378
Educational TV-VHF 68 6 74 3 77
Educational TV-UHF 55 27 82 29 111
STATION BOXSCORE
Compiled by FCC, May 31, 1968
COM'LAM COM'LFM COMLTY EDUCFM EDUCTY

Licensed fall on air) 4, 180‘ 1,808 6142 333 123
CP’s on air (new stations) 30 41 10 33
Total on air 4, 195‘ 1,838 6542 343 156
CP’s not on air {new stations) 86 242 177 34 30
Total authorized stations 4,281* 2,080 8322 377 186
Licenses deleted 0 0 0 0 0
CP's deleted 0 1 0 0 0
* Includes two AM's operating with Specual Temporary Authorization.
? |ncludes three VHF's operating with STA's, and one licensed UHF that is not on the air.

Hornell, N, Y, Requests WHHO.

CALL LETTER ACTIONS
w WMIE, Susquehanna Broadeasting Co.,
Miami Granted WQB
W WMAX, Hlll-Meadowcroft Inc.,
Rapids, Mich. Granted WAFT.
® WKDN, Roberts Broadcasting Co., Salt
Lake City. Granted WTMR.

W KTFO Accent Radio Corp.,
Tex. Granted KIKZ.

DESIGNATED FOR HEARING

® Comunission has designated for consoli-
dated hearing a%plications by Mace Broad-
casting Co. and Herb Newcomb for new AM
stations to operate in Globe. Ariz. on 1240
l}c, wé%h 250 watts, unlimited time. Action
une 26,

Grand

Seminole,

New FM stations

APPLICATION
Glendale, Ariz.—E. S, H. Co. Seeks 92.3
mc, ch, 222, 28.75 kw. Ant height above aver-

Scottsdale, Ariz. 85257. Estimated construc-
tion cost $54,470; first-year operating cost
$50.000; revenue $60,000. Principais: Appli-
cant has 12 stockholders headed by Antony
Evans, president (8.97%). Mr. Evans Is
lgo% owner of music company. Ann. June
2

FINAL ACTIONS

Elizabethtown, Ky.—Billy R. Evans and
Keith L. Reising d/b as Hardin County
Breadcasting Co. FCC granted 106.3 mc, ch.
292, 3 kw. Ant. height above average terrain
300 ft. P, O, address: 415 Eastern Parkway
#9, Louisville, Ky. 40217. Estimated con-
struction cost $20,140; first-year oPeranng
cost $30.522.28: revenue $35,000, Principals:
Mr. Reising owns and manages WKRX-FM
Loujsville, Ky.; is 8% owner of Valleyanna
Cable TV Inc. (CATV), and is 50% owner
of real estate crompany. Mr. Evans iIs an-
nouncer salesman for WXVW Jeffersonville,
Ind. Actlon June 26

Walterboro, S, C.—Walterboro Broadcasting
Co, FCC granted 100.9 mc¢, ch, 265, 3 kw. Ant.
height above average terrain 182 ft. P, O,

[ Business Address
O Home Address

H 1968 Yearbook $10.

uary Publleation

City

[ Payment enclosed

State Zie [T Bill me

age terrain 145 ft. P. O, address: Box 3267, address: Box 833 Walterboro 29488. Esti-
H Please sena !
i - )
. Broadeastin I
i SERVICE

1 THE BUSINES SWEDLY OF TELEVISION AND RAING

] 0 1 year $10

: Name Position 0 2 years $17

1 [ 3 years $25

. Canade Add $2 Per Your

H Company Forsign Add $4 Per Year
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[ ]
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I
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O Address change: Print new address above and attach address label from a
recent issue, or print old address, including zip code. Please aliow two weeks
for processing, mailing labels are addressed one to two issues in advance.
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mated construction cost $6,850:
operatin cost $10,520; revenue $11,.225,
Principals: Robert 8§, Taylor, president-
secretary (90%) and others, Mr, Taylor is
also 90% owner of WALD Walterboro and
gz.zz%zé)wner of WLOW Aiken, 5. C. Action
une 26,

first-year

OTHER ACTIONS

® Review board on June 26 in Fresno,
Calif.,, FM broadcast proceeding, Does. 18202-
03, granted petition for extension of time
filed June 24 by International Radio Ine.,
extended to July 3 time within which to
file responsive pleadings to petitions to en-
large issues filed by Radio KYNO Ine. and
International Radio Inc.

o The FCC on its own motion. has stayed
until further order, effective date of review
board decision on apphcanons of Bill Gar-
rett Broadcasting Corp., and Faulkner Ra-
dio Inc., for new FM stations at Slidell,
La. Decislon was to have become effective
July 2, Action June 26.

I Review board on June 28 in Burlington,

, FM broadcast proceedmg Docs. 18181«
82. dismissed motion to adjust pleading
schedule filed June 24 by Vermont New
York Broadcasters, Inc.

CALL LETTER APPLICATION
W James A, Chase, Angola, Ind, Requests
WICC(FM).
CALL LETTER ACTIONS
N La-Terr Broadcasting Corp., Houma, La.
Granted KHOM(FM

u Stout State Umversity Menomonie, Wis.
Granted *WVSS{FM),

Existing FM stations

FINAL ACTIONS

KPGM(FM) Los Altos, Calif.—Broadcast
Bureau granted mod. of license to relocate
studio and remote control point to San
Antonio Shopping Center, El Camino Real
and San Antonio Road, Mountain View,
Calif, Action June 28,

SWESU(FM) Middletown, Conn.—Broad-
cast Bureau granted CP to install new trans.,
new ant.,, and make changes in ant. system

—ERP 1.9 kw, ant. height minus 48 ft. Ac-
tlon June 28,
m WHMS(FM) Hialeah, Fla. — Broadcast

Bureau granted mod. of CP to extend com«
pletion date io Dec. 10. Action June 20.

KNDX(FM) Yakima, Wash. — Broadcast
Bureau granted mod. of CP to extend com-
pletion date to Dec. 7. Action June 26.

® Broadcast Bureau granted mod. of CPs
to extend completion dates for following
stations: KGUS(FM) Hot Springs, Ark.
Oct. 1; WXOS(FM) Plantation Key, Fla. to
Jan. 2, 1969; WPDE-FM Paris, Ky. to Aug.
15. WALM-FM Marshall, Mich. to Oct. 8;
KZYM-FM Cape G:rardeau Mo. to Sept. 2;
KOWH-FM Omaha, Neb. to Oct. 1; KMOT-
FM Minot, N. D, to Dee, 20. Action June 24.

® Broadcast Bureau granted mod. of CPs
to extend completion dates for following sta-
tions: KARK-FM, Little Rock, k, to Jan.
2, 1969; WTLN-FM Apoka, Fla. to Sept 14
condition: WLOP-FM Jesup Ga. to Au
KDSN-FM Denison, Jowa to Aug. 12; Q-
FM Utica, N, Y. to Jan, 7, 1969; WCLW-FM
Mansfield, Ohio to Dec, 27, KWAT-FM
;Vatertown S. D, to Sept 17. Action June

® Broadcast Bureau granted mod. of CPs
to extend completion dates for followin, g
statlons WTVY-FM Dothan, Ala. to Sep

FMM(FM) Tucson, Ariz. to De¢. 26;

‘KPCS(F'M) Pasadena, Calif. to Dec. 27:
WSTO(FM) Owensboro, Ky. to Dee. 1;
WCTC-FM New Brunswick, New Jersey to
Jan. 9, 1969; *WOUB-FM Athens, Ohio to
Dec. 1i; WIER-FM Dover, Ohlo to Au I%Ix
WVIP-FM Ca uas, P. R. to Sept, 24;
FM Seattle, Wash, to Jan. 11 1969 WCFW-
(FM) Chlppewa Falls, Wis, to Aug 15. Ac-
tion June 28,

ACTION ON MOTION

@ Hearing Examiner Thomas H. Donahue
on June 27 in Lincoln, Neb. (Cornbelt
Broadcasting Corp., KFMQ Inc. [KFMQ-
FM proceedmg set certain procedural
dates and hearing which was continued from
{;11173:4;'!9 will commence Oct. 14 (Docs. 17410,

CALL LETTER APPLICATIONS

N WCBM-FM._ The A. S. Abell Co., Balti-
more. Requests WMAR-FM

u WWHG-FM, Steuben County Broad-

casters, Hornell, N, Y, Requests WHHO-FM.

CALL LETTER ACTIONS
® WIVA-FM. Booth American Co., South
Continued on page 71
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| PROFESSIONAL CARDS |

JANSKY & BAILEY
Consulting Engineers
1812 K St., N.W.
Wash., D.C. 20006
Member AFOOR

296-6400

JAMES C. McNARY
Consulting Engineer
National Press Bldg.
Wash., D. C. 20004

Telephone District 7-1205
Member AFCCE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Montclair, N.}). 07043
Phone: (201) 746-3000

Member AFCCE

GEORGE C. DAVYIS

CONSULTING ENGINEERS
RADIO & TELEVISION

5§27 Munsey Bidg.
783-0111
Washington, D, C, 20004
Member AFCOE

COMMERCIAL RADIO

EQUIPMENT CO.
Everett L. Dillard, Gen. Mgr.
Edward F. Lorantz, Chief Engr.

PRUDENTIAL BLDG.

347- 1319
WASHINGTON, D. C. 20005
Member AFGOI

A. D. Ring & Associates

42 Years’ Experience in Radio
Engineering

1710 H St., N.W. 298-6850
WASHINGTON, D. C. 20006

Member AFOCE

GAUTNEY & JONES
CONSULTING RADIO ENGCINEERS

930 Warner Bldg. National 8-7757
Washington, D. C. 20004

Member AFCCE

Lohnes & Culver

Munsey Building District 7-8215
Washington, D. C. 20005

Member AFOCE

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-9000
WASHINGTON, D. C. 20006

Member AFOOR

A. EARL CULLUM, JR.
CONSULTING ENGCINEERS

INWOOD POST OFFICE
DALLAS, TEXAS 75209
(214) 631-8360
Member AFCOE

GUY C. HUTCHESON
817 CRestview 4-8721
P. O. Box BO8
1100 W. Abram
Arlington, Texas 76010

SILLIMAN, MOFFET
& KOWALSKI
711 14th St., N.W,
Republic 7-6646

Washington, D. C. 20005
Member AFCUB

GEOQ. P. ADAIR ENG. CO.

CONSULTING ENGINEERS
Radio-Television
Communications-Electronics
2029 K St., N.W., 4th Floor
Washington, D. C. 20006
Telephone: (202) 223-4664
Member AFCOR

KEAN, SKLOM & STEPHENS
CONSULTING RAPIO ENGINEERS

19 E. Quincy Street
Riverside, 1llinois 60546

(A Chicago Suburb)

Phone 312-447-240%

Member AFCCE

HAMMETT & EDISON
CONSULTING ENGINEERS
Radio & Teievision

Box 68, International Alrport
San Francisco, California 94128
(415) 342.5208

Member AFCOE

JOHN B. HEFFELFINGER
9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY, MISSOURI 64114

JULES COHEN
& ASSOCIATES
Suite 716, Associations Bldg.
1145 19th St., N.W., 659-3707
Washington, D. C. 20036

Member AFOOR

CARL E, SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141

Phone: 216-526-4386
Member AFCOR

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Application and Field Engineering

345 Colorade Bivd.—80206
Phone: {Area Code 303) 333-5562
TWX 910-931-0514
DENVER, COLORADO
Member AFOCE

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
727 Industrial Road

San Carlos, Califarnia 94070
(415) 592-1394

PETE JOHNSON
& Associates

CONSULTING am- fm-tv ENGINEERS

P.O. Box 4318 304-925-6281
Charleston, West Virginia

MERL SAXON
CONSULTING RADIO ENGINEER

622 Hoskins Street
Lufkin, Texas 75901
634.9558 632-2821

WILLIAM B. CARR
CONSULTING ENGINEERS
Walker Bldg., 4028 Daley
Fort Worth, Texas
AT 4-931
Member AFCCE

RAYMOND E. ROHRER
Censulting Radio Engineers
317 Wyatt Bldg.
Washington, D. C, 20005
Phone: 347-9061
Member AFOUB

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—4903%
Phone: §17—278-6733

JOHN H. MULLANEY
and ASSOCIATES

Suite 71,
1150 Connecticut Ave., N.W,
Washington, D. C. 20036

Phone 202-223-1180

Member AFCOE

ROSNER TELEYISION

SYSTEMS
ENCINEERS CONTRACTORS
120 E. 56 St. 29 South Matl
New York Plainview
N. Y. 10022 N. Y. 11803

Serving The SOUTHEAST
FREDERICK A. SMITH, P.E.

Consulting Engineer

5 Exchange St.
Charleston, S. C. 29401
A/C 803 723-4775

Service Directory

COMMERCIAL RADIO
MONITORING €O.
PRECISION FREQUENCY

MEASUREMENTS
AM-FM-TV
103 S. Market St.
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave.
Cambridge, Mass. 0213
Phone (617) 876- 2810

FRANK A. ZOELLER

TELEVISION SYSTEMS
CONSULTANT

20 Years Experience

Box 366 » San Carlos, Cal. 94070
(415) 593-1751

TERRELL W. KIRKSEY

Consulting Engineor

5210 Avenue F
Austin, Texas 78751
(512) 454-7014

PAUL DEAN FORD
Broadcast Engineering Consultant
R. R. 2, Box 50
West Terre Haute, Indiana 47885
(812) 533-1661

SPOT YOUR FIRM'S’ NAME HERE

To Be Seen by 100,000° Readers
—among them, the declsion-mak-
ing station owners and man¢1
ers, chief enginears and
cians—applicants for am, fm, tv
and facsimile facilities.

*ARB Continuing Readership Study
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‘Mﬂﬂ CLASSIFIED ADVERTISING

Payahle in advance. Checks & Monsy Order only.
o SITUATIONS WANTED 25¢ per word—$2.00 minimum. ]
o APPLICANTS: If tapes or films are submitted please send $1.00

for each package to cover handling charge, Forward remittance

separately. All transcriptions, photos etc., addressed to box

numbers are sent at owner's fisk. BROADCASTING expressly O

repudiates any liability or responsibility for their custody or

return.

o HELP WANTED 30¢ per word—$2.00 minimum.

DISPLAY ads $25.00

TUNITY advertisin,
run-of-book rate.

No charge for blind
o Address replies: c/

DEADLINE: Monday Preceding Publication Date
BUY STATIONS, EMPLOYMENT AGENCIES, and BUSINESS OPPOR-

ency commission only on display space.
All other classifications 35¢ per word—$4.00 minimum.

Washington, D. C. 2003

per inch.—STATIONS FOR SALE, WANTED TO
require display space. 5” or over billed at

box number.

o BGROADCASTING, 1735 DeSales St., N.W.

RADIO

Sales—(cont’d)

Announcers—{(Cont’d)

Help Wanted—Management

Mass.—become one of the top creative sales-
men in the radie industry with an ‘“'idea”
company that has changed management less
than 3 mos. ago and Increased sales volume
over 200% since that time. Excellent salary,
prove yourself in AM and take over as sales
manager in FM with raise in pay. Top level
company with training program. This is a
rare opportunity and one that could com-
pletely change your life. Send resume and
full info. Box G-121, BROADCASTING.

Stn-Sls Mgr. Excellent opportunity for am-
bitious, aggressive individual with success-
ful sales background in medium or large
market. Stock option will be made available

right man. Top-20 markets, attractive
base plus percentage. Replies confidential.
Send complete resume, including references
to Box G-153, BROADCASTING.

Midwestern group of stations within 100 mile
radius of Chicago expanding station opera-
tions. Qualified people can step into real
opportunties for personal growth and devel-
opment with commensurate financial re-
ward. Interested in announcers, newsmen,
combination men, sales personnel and chief
engineer, Send resume including salary re-
quirements in strict confidence to Robert
Moran, WBEL, Beloit, Wisconsin.

Bales manager wanted to take over as man-
aging editor of weekly newspaper. Will
teach good salesman newspaper business.
$600 800 per month ssible. It's up to
the man. Needed immediately. Call collect
ac 404-358-2334, after 5 p.m. 404-358-2298.
Ask for Don Morton, Publisher.

Sales

Announhcer-Salesman for radio. Present man,
leaving after ten years to run own station,
earning more than $1,000 a month in small
“medium” South Carolina market. An-
nounce three hours, sign-on to 8:30 AM, sell
balance of day; car allowance. Send details,
audition tape, photo. Box G-24, BROAD-
CASTING.

Grand Rapids newest AM station, WAF'T, is
looking for two aggressive young experi-
enced radic salesmen who want to make
money. Guarantee and commission, plus
benefits. Send resume to Gar Meadowcroft,
355 Covell Road, N.W., Grand Rapids, Mich-
tgan 49504,

WFUN-Miami, Florida now accepting appli-
cations from Young aggressive, top forty
oriented salesmen. Salary plus commission
(not a draw). Flagship of multi-station,
Rounsaville radioc group. Send resume to
James Austin. Vice-President-Sales.

Wanted—sales manager, promotion minded.
aggressive, to build and direct sales staff
for day time country music station. Good
opportunity for honest hard working mover.
Vgrate Carl Stuart, WHOL, Allentown, Pa.
18103.

Above average salary. Above average op-
portunity, Above average modern country
station. Account list—commission. For an
above average salesman willing to work it's
worth calling. Homer Quann after 6 p.m.
EDT, (703) 434-0031, WKCY, Harrisonburg,
Virginia.

WNJR expanding sales force. Send selling
letter and resume. Ethical training and su-
ervision most rigid. Strict confidence. H.
aslett, Sales Manager Post Office Box 1258,
Newark, New Jersey.

Salesmen—good salary and commissions, fine
account lists. Contact Fred Davis—P. O.
Box 745, Athens, Tenn.

Chicago area sell radio by telephone; age or
experience no factor; will teach_ hard
worker, free to travel midwestl! No car
necessary; expenses paid; home weekends;
salesman and management positions open.
Call ROBERTS—312-743-5056; write 2705 West
Howard Street, Chicago, 1llinols 60645.

Announcers

Number one 5kw station In northeastern
North Dakota looking for a 1st Phone an-
nouncer. All details and requirements In
Ist letter. If you're our man, you can look
forward to a happy and profitable rela-
tionship with a growing company. Box F-
193, BROADCASTING.

Growing station group in Carolinas has
opening for 2 middle of road announcers.
One opening on coast, the other in Pied-
mont. Good opportunity for advancement.
Send tape and resume immediately to Box
F-334. BROADCASTING.

WE BUILT
A BETTER ONE

. . . not to “mousetrap” but to
serve better our customers. Read-
ership of this section continues
upward. Advertisers tell us about
increased responses, including
sales pitches from other publica-
tions. When you have something
to buy or sell, fill a vacancy, or
want a better job use BROAD-
CASTING’S classified section—
THE marketplace for everything
and everybedy in broadcasting.

Wanted first phone bright morning man,
who can provide a cheerful, tight produc-
tion, MOR setting for total information by
farm director, sports director and newsman.
This is a regional station in small market
with professional hard-working staff. Send
tape, photo, and complete resume to Box
G-4, BROADCASTING.

Announcer with good knowledge of middle-
music for Texas Gulf Coast station. No tape
please. Box G-11, BROADCASTING.

Announcer. We want best announcer, $100.-
00 weekly plus excellent frinﬁ: benefits. 44-
hour work week with one ¥ off. South
Carolina good small market operation. Send
details, audition tape, photo. Box G-25,
BROADCASTING.

Announcer with production experience for
highly rated e¢astern independent. Long
established 5000 watt full time operation.
Many fringe benefits. Box G-29, BROAD-
CASTING.

1st phone; California major market in-
formation-entertainment station for alive
adults, Need professional, versatile team-
worker—personable dj {(not personality),
authoritative news creative copy and pro-
duction, mature work attitude; no military
obligation. Union. Tape, resume, references
first reply. Box G-30, BROADCASTING.

Jock for modern Negro-programed, Nash-
ville r&b station. Production and on the air
experience vital. Resume and tape (must
have tape) to Box G-40, BROADCASTING.

Knowledgeable, production minded announc-
er, ready to move from small market to
Texas outlet with a future. Extremely stable
operation with opportunity for advancement
and gratification. If you can produce you
will be rewarded for your efforts. Details
first letter in uimost confidence. Box G-55,
BROADCASTING.

Polished, thoroughly experienced country
music announcer for modern top ten mar-
ket country music station, in east. Tape,
resume. Box G-58, BROADCASTING.

Announcer needed August 18, 1968; must
have 3rd license, 1 year experience, and
transportation, Send tape, references and
starting salary. Station is middle of the
road and segmented C&W. If you are not
loking for permanency, don't reply. Box
G-112, BROADCASTING.

Quality 24-hour better music station in
Rocky Mountain west wants announcer with
minimum 5-years experience, Strong on
news and commercials. Heavy local news
schedule. including the use of 2 mobile
units. Must be mature, responsible, loyal,
and have excellent voice and delivery.
We’ll compensate _with the highest pay
the area. Possibility of sales, if desired.
No berinners or recent broadcast school
%rad_uates considered. Send full references
which will be checked). Resume and tape.
Box G-128, BROADCASTING.

All-night dj with first phone. Top 40. East.
Send tape, resume and references as soon
as possible. Box G-129, BROADCASTING.

Negro R&B personality wanted for Balti-
more’s swinging soul station. Full time
immediate opening must have third class
endorsed license. Send tape and resume to
Box G-152, BROADCASTING.

Farm oriented morning man wanted for
radio-TV. CBS affiliate. Send tape and re-
sume to Doug Sherwin, KGLO, Mason City,
Towa 50401.

Greater Denver — KLAK offers immediate
position to combo-dj production man able
to fit country’s most progressive ¢/w format.
Good past experience and references re-
guired. 1st ?hone helpful; not necessary.

end complete resume, salary requirements
and air check of board work, production
and news to Bob Payne 7078 W. Hampden,
Denver 80227,

First phone announcer for play-by-play and
part time sales. Salary plus 20 Tape and
resume to Max Stevens, Manager, KNIA
Box 31, Knoxville, Iowa.

v
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Announcers—{Cont'd)

Announcers—(Cont’d)

Technical—(Cont’d)

Station will do 70 college and high school
football and basketball games. Need sports-
caster of ablility: sales ability important.
Send tape, resume and picture to KOLT,
Scottsbluff, Nebraska.

Wanted announcer with first phone ticket
emphasis on announcing—no maintenance,
C&W station in Virginia. Good opportunity
andzgood pay. Immediate ofening. Call 703-
629-2509 day, 703-647-8493 nights.

Wanted now . . . man strong on announcinf.
copy writing, production and ideas. Experi-
enced C&W or MOR types preferred. Send
tape to A. N. Meineke, KVOU, Uvalde,
Texas 73801.

Immediate opening . . . all night person-
ality . . . MOR-top 40. Must have 1st phone.
Number 1 station in medium mid-west
market. Salary open, fringe benefits, Call
Manager 217-446-1313.

5000 watt—full time—top 40 station—require
first class license—central California—ad-
dress tapes and resumes to KYOS Radio,
P.O. Box 717, Merced, California 93340,

New 5 KW AM wants 1st phone personali-
ties immediately, Work with professionals.
No maintenance. Send tape and resume to
Box 15, Lebanon, Pa. 17042.

Immediate opening for experienced an-
nouncer. Good salary, fringe benefits. Per-
manent position. Send tape, resume. WASA,
Havre de Grace, Md.

WCCW, Traverse City, Michigan accepting
applications for near future opening for
experienced announcer with copy bproduc-
tion ability. Award winning city. Profes-
sjonal staff and facilities.

Want announcer for late morning and after-
noon shift. Good knowledge of MOR music:
pleasant personality; mature sound. Prefer
family man. Good salary and fringe benefits
to right man. Send tape and resume to
Program director, WCLO, Janesville, Wis-
consin 53545.

Immediate opening for morning man, capable
on news, sports and announcing. Permanent
position. Send tape and resume to WDDY,
Glocester, Va. 23061.

“Fun and sun capital of the world . . .
Miami, Florida! . . . W-FUN, ultra-modern
format, leader of south-east, now audition-
ing DJ's for 9-12 Midnight show. Applicants
must have good employment record, strong
and distinct voice, ability to effectively
communicate and entertain In a modern
format, and have the proper attitude an.d
aggressiveness tgo become part of today's
finest team of broadcasting professionals.
This position offers stability and a chance
for growth in the six station Rounsaville
group. Send complete resume, picture and
recent air check tape. Address: Program
Director, WFUN Radio, 6101 Sunset Drive,
Miami., Florida, 33143,

Announcer with first class ticket, If you
would like to locate in the mid-Hudson
Valley and can keep top rated audience
with M.O.R, format, send resume and air
check to West Richards, WGNY, P.0, Box
gsl, Newburgh, N. Y. 12550. Salary from
130.

Adult approach, good music station needs
mature announcer with minimum two years
commercial experience. First class ticket
would help. but we can get along without ijt.
WPVL, Palnesville, Ohlo, 216-352-3155. No
collect calls, please,

Leading radio-TV operation has opening for
top flight dj for mid-morning radio, with
some television if qualified. Send tape.

WSAV Radio and elevision, Savannah,
Georgla.
Wanted morning man and play-by-play

high school football, basketball, baseball
and Mississippl State University baseball.
.3!3; 1Phllllps, WSSO, Starkville, Miss., 801~

Tmmediate opening for a 1st phone all night

dj at leading central New York top 40 op-

eration. Rush tape and resume to: Bill

Sulnn_ ‘WTLB, Straus Broadcasting Group,
tica, New York.

Sports director/announcer wanted immediate
opening. Must do competent football, basket-
ball and baseball play-b{-play for station
broadeasting approximately 100 high school
and junior college level games, Sports/sales
combination be considered. Send informa-
tion Including tapes and picture to C. R.
Griggs, WVLN, Olney, Illinois.

Western station needs announcer with third
class phone endorsed license. News, sports,
good music non-personality straight opera-
tion. No collect calls. 802-537-2345.

Experienced announcer néeded by top edu-
cational radio station. Immediate opening.
Basic challenge will be in expanding news
and public affairs service to audience. Should
have some familiarity with classical music.
Competitive beginning salary, based on ex-
erience. Opportunity to further education,

end tape ‘and resume to Martin Busch,
Director of Telecommunications, University
of South Dakota, Vermillion 57069.

New York State metro area station needs
professional afternoon drive time air per-
sonality. Contemporary. Permanent position
—no floaters. 518-899-2408 after 6 p.m.

Technical

Chief engineer. Baltimore-Washington area.
Good directional experience necessary. Up
to 8225 weekly to start. Box F-173, BROAD-
CASTING.

Chief engineer needed at once for Ohio
daytimer. Must know installation and con-
struction of AM and FM equipment. Good
salary plus travel allowance. Box F-245,
BROADCASTING.

Chief engineer., Milwaukee metropolitan
area. Full charge AM-direction, FM, MX.
No board hours necessary. Announcing
abllitir desirable. Complete work history
first letter. Box F-297, BROADCASTING.

Interviewing applicants for newly created
chief engineer’s post with three station mid-
western group. Send resume and salary
requirements to Box G-9, BROADCASTING.

Radio engineer with excellent technical
&ualiﬁcations for Texas resort city. Box
-12, BROADCASTING.

Qualified engineer trainee with first phone
for south Texas station. Box G-46, BROAD-
CASTING.

Experienced engineer/announcer needed by
progressive Texas AM/FM. Excellent work-
ing conditions, modern equipment, delight-
ful recreational area with opportunity for
rapid advancement. Details in confidence
first letter. Box G-54, BROADCASTING.

Chief engineer needed. Man who believes
in maintenance to prevent trouble, but who
can handle any that does come along. 1 kw
non-directional. Station is sound, stable,
low pressure with most equipment fairly
new., An adult operation run by pros, not
kids. No announcing. no board work. Send
complete resume to Box G-135. BROAD-
CASTING.

Immediate opening—chief engineer for 1000
watt AM facility and 100,000 watt FM In
the Venice of America, Fort Lauderdale,
Florida. Must be able to do some announc-
ing. Salary commensurate with ability and
experience. Box G-151. BROADCASTING.

will
uzak

Immediate opening for first phone.
train at directional AM/stereo, FM/M
operation. Technical ability or desire re-
qm:’irled. Chief Engineer, KCRC, Enid, Okla.
T73701.

Chief engineer for AM-FM ster¢o. Plan to
expand IGM automation system soon. Extra
income possible from announcing and or
sales. Contact Stephen T. Lindberg, WBEU,
Beaufort, South Carolina. 29903,

Technical opening for first class engineer,
transmitter shift from 4:00 P.M, until 12:00
midnight. Beginners considered. WFMD,
Frederick, Md. Phone 301-683-4181.

Wanted—chief engineer. No board work.
Excellent opportunity, group operation, $150
a week. Call collect 803-822-3576, WGUS-
AM & FM, Augusta, Ga.

Chief engineer for 5 kw full-time station.
Must “take over” complete engineering re-
sponsibility including FCC proofs, studio &
transmitter maintenance, remote control and
night directional operation. Day off air shift
required. Contact General Manager, WIPS
Radio, Evansville, Indiana. Position now
open,

Urgently needed, first phone engineer for
summer 5 kw transmitter shift. Could work
into flllll-timeA WPHM, 313-985-5171, George
Carroll.

Radio technician II—to fill existing vacancy
Metropolitan District Office, Department of
State Highways, located at 18101 Nine Mile
Road, Southfield, Michigan, Possession of a
second class. or higher, radio telephone or
radio telegraph license {ssued by the Federal
Communications Commission, plus two years
professional experience in two-way radio
maintenance. Excellent c¢areer opportunity.
Salary range $678 to 6 per month, com-
mensurate with experience. Travel through-
out four counties in southeastern Michigan,
All civil service benefits, including sick
leave. low group insurance rates, family
medical and hospital insurance, and paid
vacation. Telephone or write to Personnel
Division, Department of State Highways,
first Aoor, State Highway Building, Lansing,
Michigan.

1st ticket, chief engineer wanted immediately
for small market daytime, Chadron, Ne-
braska, Limited air work. Permanent. Call
Jack Miller, 308-432-5545.

NEWS

Midwestern group within 100 mfles of Chi-
cago expanding station operations. Looking
for experienced newsman or news editor.
Permanency with future offered right appli-
cant. Send tape, photo and salary requge-
ments to: Box G-7, BROADCASTING.

Wanted—an alert, energetic newsman who
is interested In a mind-stretching job. Our
man will do remotes, direct interviews and
moderate panel programs in one of the
mid-west’'s most aggressive news operations.
Reply with tape, resume and all particulars.
Box G-15, BROADCASTING.

News Reporter, experienced. Must be able
to gather, write and deliver local news for
news oriented small "medium” market ra-
dio station in South Carolina. Salary open
commensurate with experience, ability; will
consider qualified-trained beginner. Send
details, audition tape, photo. Box G-26,
BROADCASTING.

Upstate New York afil has news opening
in premier operation, 5 years minimum ex-
perience, journalism ~major preferred.
Gather, write., read good copf'. send tape,
resume, references. work samples and photo,
Box G-103, BROADCASTING.

Newsman needed to round-out energetic
news staff. Heavy emphasis local news.
Must be able to gather, write, deliver. Sub-
urban AM-FM station. WLNA, Peekskil],
New York 10566.

Michigan regional has fine opportunity for
fgod newsman ready to advance from small
medium market. WPAG, Ann Arbor.

Newsman needed. Experience preferred,
but qualified beginners will be considered.
Must be able to write for radio, gather,
edit. beepers plus strong news voice. Sal-
ary open. Send ta&)'e and resume to Terry
Parker, WRTA Radio, Penn Alto Hotel, Al-
toona, Pa. 16603.

Programing,—Production, Others

Announcer — production specialist. First
phone mmeans more money, but not neces-
sary for job. Northern Ohio adult station,
Send tape, resume with references in first
letter. Box G-52, BROADCASTING.

Operations manager—program director for
large country music operation in first eight
major eastern market. All replies strictly
confidential. Box G-57, BROADCASTING.

Radio promotion manager. Top group op-
eration seeking promotion manager for Los
Angeles radio station. An excellent oppor-
tunity for a creative, spontaneous profes-
sional who c¢an effectively administer a
sizable ad budget. The man we want has
probably had broadcast experience and is
outstanding in both sales and audjence
promotion. If you want a new challenge
with compensation to match, send a resume
with a letter about yourself to: Box G-123,
BROADCASTING.

Program director-disc jockey. Modern Coun-
try format, 1st Ticket preferred but not
necessary. Top-20 markets. Must be knowl-
edgable from Pproduction and promotion
standpoint. Excellent deal, including top
salary arrangement and- incentive bonus.
Rush tape, resume. Reglies confidential to
Box G-154, BROADCAS' G.
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Situations Wanted

Announcers—(Cont’d)

Announcers—(Cont'd)

Management

Station manager—northeast preferred, broad
experience sales, production, promotion, ad-
ministration, Proven sales management
record. Box F-305, BROADCASTING.

Seek and you shall ind? I am seeking and
hope to find an opportunity. 12 years of
successful broadcasting all phases including
management. No miracle worker or wild
claims, but combination hard work, dedi-
cation, and love for the broadeasting busi-
ness, No brag just fact. Credentials avail-
able., All replies appreciated. Box G-62,
BROADCASTING.

Florida-southeast, Manager AM-FM. Relo-
cate immediately or consider future. Com-
plete resume and personal interview on
request. Box G-63, BROADCASTING.

If you are thinking of selling your station
~don’t! Experienced broadcaster with ex-
cellent record of success available due to
sale of station, Highest recommendations
from owners. Could also Invest. Box G-91,
BROADCASTING.

Stop locking! If you want a dynamic, take
charge general manger for your station.
Fully experienced broadcaster, 38, married
and a college grad. Possesses the four I's:
Imagination, intelligence, intesrity and in-
itiative. strong on sales and administration.
Have also conducted talk show. Presently
employed as sales manager in major mar-
ket. Would like small or medium market.
A nice place to raise kids. Min. salary re-
quirements. mid, teens. Let's get together
and talk. Box G-93, BROADCASTING.

We are selling a profitable midwestern sta-
tion and we would like to help our manager
find another attractive position. He has our
highest recommendations and we would like
to see him properly placed. If you are seek-
ing a highly qualifed and experienced
manager. write us. Midwest or west pre-
ferred, Box G-116, BROADCASTING.

Available August first. Sales or station man-
ager, can do both. 18 years experience. Will
build and train staff. Southeast only. Box
G-125, BROADCASTING.

Station manager, 30, eight years manage-
ment experience, Wants radio situation with
ownership potential or television opportu-
nity. ExcelFent references include present
employer. Present salary $18,000. Box G-127,
BROADCASTING.

To owner seeking strong station manager
who will be top salesman, sales manager,
offering excellent Programing concepts,
varied staff background, 20 years experience
——announcer, sales, station management.
Box G-143. BROADCASTING.

‘Man and wife teamn—presently general man-
‘ager of small market AM—brought billing
from 2,000 to 6,000 in less than year—
proven sales record—Ist ticket—9 years in
radio—28 vyears old—one child—wife Is
bookkeeper at station—knows all facets of
radio including sales—want opportunity to
share in profits we make for you—prefer
Georgia, Florida or Alabama—phone 904-
261-4925 after 5:30 P.M.

Sales

Salesman—dj, news and first phone. 150.00
week plus corunission. Radio or TV. Age:
40. Box G-124, BROADCASTING,

Announcers

DJ, newscaster, salesman, annouficer, Ex-
erienced, third endorsed, versatile, crea=-
five, aggressive, Tight board, authoritative
1, BROADCASTING.

newscaster. Box F-

Good voice plus something to say. Non-

screaming. Hot 100 or Progressive rock, ex-
rience, 3rd endorsed. Want to hear more?
ox F-316, BROADCASTING.

Female announcer; newscaster. Mature
sound, mature individual. Recent graduate.
Prefers east. Box G-1, BROADCASTING.

Are you top forty or young adult formated?
I am. Experienced young dj, with third,
wants change. Box G-37, BROADCASTING.

Soul “r 'n b” jock. 212-872-1182. Joe, first
ticket. Box G-48, BROADCASTING.

Experienced sports director, play by play,
dj, 3rd endorsed, married, draft exempt.
Box G-69, BROADCASTING.

Hockey play by play. Also football, base-
ball. Seeking major assignment. Five ﬁgures.
at least. Twenty Years broadcast experience.
Excellent sports background. Available iIn
fall. Box G-70, BROADCASTING.

Disc jockey, newscaster, announcer and
salesman. Experienced, tight board, third
endorsed. Versatile, creative, authoritative
newsman. Box G-74, BROADCASTING.

DJ, tight beard, good news, commercials,
third phone. Box G-83, BROADCASTING.

I'm tired of the “old MOR” sound . . .
seeking progressive “modern MOR" station.
Six years experience, plus sales. Person-
ality. Married. Veteran. Box G-84, BROAD-
CASTING.

Experienced rock jock, third. production,
tight board, gazing southwesterly, for after-
?ﬁt&n drive time. Box G-96, BROADCAST-

Newcomer s$eeks first position—3rd en-
dorsed, good ad-lib fast thinker & service
complete. Box G-97, BROADCASTING.

Soul jock, announcer, newscaster, MOR.
Recent grad—relocate, reliable. 3rd en-
dorsed. Box G-98, BROADCASTING.

Twenty years experience announcing, copy,
production. Good voice. Long time with
present employer. Prefer Phoenix or Ha-
waii. Box G-102, BROADCASTING.

Versatile dj-announcer-newscaster. Avail-
able immediately, Tight board, 3rd phone,
married. Northeast. Box G-109, BROAD-
CASTING.

Young man with upbeat MOR style and
professional qualifications would like to
make a career in broadeasting. Good tight
board, authoritative news sound and sales
experience. Married, draft exempt. Willing
to relocate. Box G-119, BROADCASTING.

Experienced top 40 jock . . . no screamer,
swings gently . . . seeks advancement with
a modern rock station. Have sales experi-

ence, Married . . . veteran. Box G-120,
BROADCASTING.
Experienced announcer: News, dj, studio

engineer. Stable; college grad. Prefer metro-
politan area. Box G-122, BROADCASTING.

Top male TV-radio host personality. Proven
success in top three market. Superior com-
munity relation record. Excellent references
from employer. Avallable immediately.
Reason for change: New management and
policy. Box G-126, BROADCASTING.

Announcer, 7 years diversified experience.
Wishes to relocate. Box G-134, BROAD-
CASTING.

Sincere, warm announcer. Family man.
Waélts to settle. Box G-136, BROADCAST-
ING.

Two years experience, third. some college,
good voice. Box G-141, BROADCASTING.

Personality—tight, happy, mature, experi-
enced first phone. $175. Box G-142, BROAD-
CASTING.

Mr. Knowledge, telephone talk-show pro-
gram speclalist available. Box G-144,
BROADCASTING.

1st phone—combo. Conscientious, mature,
talented. MOR, med-mkt. Network experi-
ence. Prefer Minneapolis-St. Paul area. Jack
Sweeney, 21012 So. McCann, Kokomo, In-
diana 46901. 317-452-4971 after 6 P.M.

Top rated jock available now, currently top
10 market, program change necessitates
change. First phone, ten years experience,
good record and best references, with a
family. Call 314-839-3325.

Anouncer dj. Tight board. 3rd ticket, family
man. Earnest Adams, 99-09-197 Street, Hollis,
N. Y. 11423—(212) RO 2-98386,

Classical music my specialty—announcing,
programing. 11 years experience. American
Citizen. Willing to relocate. Ron Ray, 927
Wilson, Toronto, Canada.

Technical

Chief engineer wants change. Qver 20 years
experience TV-AM. All phases. Western
states only. Box F-279, BROADCASTING.

Chief engineer FM station desires position
with opportunity for part ownership. Box
G-82, BROADCASTING.

Currently chief engineer,
combo., Seeking assistant, technical posi-
tion, larger station. Two years experience,
all phases of broadcasting. Will relocate.
Box G-145, BROADCASTING.

Transmitter watch-first phone, radio and
TV experience. car. Box G-150, BROAD-
CASTING.

Experienced engineer seeking chief or as-
sistant chief position. 25 years, all phases
AM-FM. Maintenance, construction, diree-
tional, remote control, automatic program-
ming, 50 kw. Family man. no drifter.
10,000 plus, Box G-156, BROADCASTING.

Engineer first phone 14 years experience
TV AM-FM studio or transmitter, operation
or maintenance. Charles Simpson, 73 Knoll-
wood Circle, Waterbury, Conn. 203-757-0619.

NEWS

Young aggressive newsman seeks station
with grow power. Experience, Will relo-
cate. Third endorsed. Box G-89, BROAD-
CASTING.

small radio-TV

Newsman currently working in top ten
market with over ten years experience
seeks news directorship. Five ﬂﬁure salary
only., Box G-118, BROADCASTING.

News and sports oriented. Experienced.
Want to relocate. Prefer college market.
Box G-133. BROADCASTING.

News director—now in major market, 50 kw
operation. Seeking same position plus chal-
lenge with news oriented organization.
Stable family man with 10 years in broad-
casting and a past I'm proud of. Will pro-
vide full resume and tape on request. No
hurry, I'm looking for the organization that
wants a dedicated, professional, hard work-
ing news director with ideas that groduce
results. Box G-140. BROADCASTING.

News director . . . former foreign corre-
spondent, thoroughly versed in local, poli-
tical and mobile news. Currently in the top
10 metro market planning program change.
Available soon. Mike Drexler, 314-361-0077.

College graduate with 9 years experience
seeks news opening. East coast preferred,
will consider all replies. Contact Len Wil=
linsky, 144 North 4th Street, Sunbury, Pa.
Phone 717-743-3585.

First phone announcer; music, news, pro-
duction, Good voice. Midwest. $140. Box
G-148, BROADCASTING.

Authoritative newsman seeks station with
opportunity. Dependable. Will relocate. Ex-
perienced. Call 203-323-4122,

Negro dj, good volce; 3rd phones. Broadcast
grad, seeks break. Box G-157, BROADCAST-
IN

Detroit area MOR stations, need an air per-
sonality or an announcer. Variety and
creativily is what I would like to add to
your station's programed broadcasts. Third
class. Soon to be schooled in advanced
production. Exceptional recent graduate of
the Lee Alan School of Broadcasting Arts.
George Ellery Smale, 535-8200.

Announcer with third . . . experience in al]
phases of radio . , , seeks position in south-
west, Box G-39. BROADCASTING.

Weekend shift, driving distance, Fresno,
Calif. 1st ticket, much experience, SW ac-
cent, Russ Vestal, Fresno, 251-2324.

Programing,—Production, Others

Six year pro. Creative, hard working, mar-
ried. Want to settle in medium. large mar-
ket east of Mississippi. Contemporary. Box
G-100. BROADCASTING.

Is your cop{ selling? Writer also experi-
enced in sales, women's programs, public
relations desires G-113,
BROADCASTING.

position. Box

Young, high powered promotion director—

10 frears experience—seeking good payin,
position in major market. Qualified in aﬁ
phases. Box G-131, BROADCASTING.
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Situations Wanted

Technical—(Cont'd)

Prog.—Production, Others—(Cont’d)

Prog.—Production, Others—(Cont’d)

Full-time Ohio TV/R sports director now
avaflable, Former award-winner. top play-
by-play. Outstanding references, 15 year
background. Young-married-stable. Audi-
tion materials and interview on request.
Mid-west or anywhere. Box G-146, BROAD-
CASTING.

TELEVISION—Help Wanted
Management

Producer-director for top station in top ten
market. We need an aggressive, creative
producer-director who is interested in doing
contemporary television and can deliver
top product. Box G-105. BROADCASTING.

Sales

Cool, colorful Colorado beckons. If you have
experience in TV sales and desire to be an
account executive for the ABC affillate In
Denver, act now! Top draw and commis-
sion. Solid benefits. including great fishing,
world's finest skiing, unmateched climate.
Send resume and photo to Ken Kins_ Sales
Manager, KBTV. 1089 Bannock St.,, Denver,
Colorado 80227.

Account executives—Immediate opening for
energetic and ambitious account executive
at full color NBC affillate in one of the
fastest growing major markets In the south-
west, Good starting salary, commission
scale and fringe benefits, Send complete
confidential resume to Mr, John Stuart,
General Sales Manager, WOAI-TV, San An-
tonio, Texas, An equal opportunity em-
ployer.

CATV system manager wanted, 9,000 home
tential under construction, Xenla, Ohlo,
eed manager—eales manager with real

sales promotional abilities soonest. Cable

experience helpful but not necessary. Excel-
lent Income and growth opportunity for
suburban Dayton ecommunity. Call Herb

Hobler, 609-924.3600, Nassau Broadcasting

Co., Princeton, N. J.

Announncers

Announcer for small TV market.
send resume, photograph, tape, and salary
mre«%uirements to Box F-289, BROADCAST-

Please

Announcer: Personable, dependable, mature
voice for south Texas statlon. Box G-14,
BROADCASTING.

Engineer Instructional Media Operations
sought by midwestern university to super-
vise technical operations of closed-circuit
television systems and studios, audio and
video recording and duplication systems,
audio and video retrieval systems, sound
reinforcement Systems and stage produc-
tions. Administrative duties also include
supervision of all operational personnel,
scheduling, budgeting., inventory control
and_ systems planning. Minimum acceptable
qualifications: university graduation with
degree in radlo, television or electrical en-
gineering; or graduation from a recognized
electronies institute with 3 yrs. experience
in one or a combination of the fields men-
tioned above, and 3 yrs. experience in an
administrative or supervisory capacity.
Avail,: immediately. Salary: $8.820.00-$12,-
600.00, 12 mos. contract, Box G-132, BROAD-
CASTING.

Wanted—assistant chief engineer for estab-
lished midwest VHF full color station. Must
be knowledgeable in all operational phases.
Box G-133, BROADCASTING.

First phone engineer for studio switching
and transmitter operation, Permanent posi-
tion. Contact Chief Engineer, WBJA-TV,
Binghamton, N. Y, 607-772-1122.

Wanted: One assistant chief engineer familiar
with GE PE250 color cameras, Ampex tape
recorders and GE 50 KW transmitter. Call
or write Harvey Mason, VP-Engineering,
WITN-TV, P.O. Box 468, Washington, N. C.
Phone 946-3131.

Opportunity for technician with supervisory
ability to become assistant chief at expand-
Ing station, now all color and soon to con-
struct complete new lant., Experience
should include specialization in VIR and/or
UHF transmitter. Good salary, benefits, po-
tential advancement in fg‘roup operation,
Contact Bob Klein, Chief Engineer, WKYT-
TV, Lexington, Ky. 606-254-2727,

Midwest UHF station needs engineer for
combination studio transmitter operation.
Phone M, J. Lamb, 419-225-3010,

University physical plant electronics de-
signer: Require knowledge in audio/TV/RC
building systems. Some drafting and esti-
mating skills. Minimum education: 2 years
electrical-electronics, Send complete infor-
mation and salary requirements to J, M.
Grubb, Plannin% <+ engineering, Physical
Plant, Purdue University. West Lafayette,
Indiana 47907.

NEWS

Staff announcer for midwestern NBC-TV
affliale. Medium market. Send tapes,
resume etc. to Box G-185, BROADCAST-
IN

KOMU-TV, Columbia, Mo, has opening for
morning booth announcer. Will consider ra-
dio man with TV potential. Would prefer
midwest applicants so personal interview
can be arranged. Please contact Program
Director with full details.

Technical

TV engineering positions available/malnte-
nance and oPeration of high %ucwer UHF
transmitter, TK-27 film chains, =70 color
cameras. Work with professional broadcast-
ers who take pride in their air product.
1st class license necessary. Unlon shop with
excellent employee/management relations.
Box F-225, BROADCASTING.

Chiet engineer—radio/TV and microwave
system, Pay above union scale. Must
be prepared to set up color installation.
Must belleve anything 1s possible, some
things are difficult. Send resume to Box F-
266, BROADCASTING.

Wisconsin Radio-television operation has
opening for engineer with FCC first. No
experence required—good salary and fringe
benefits. Send telephone number and recent
photo. Box F-319, BROADCASTING,

Maintepance chiet for Texas station. Must
have superior technical qualifications. Box
G-13, BROADCASTING.

Engineer, best technical qualifications, reli-
able character, for VHF Texas resort city.
Box G-33, BROADCASTING.

Well-qualified engineer trainee with first
phone for Texas VHF, Box G-47, BROAD-
CASTING.

News/sports announcer. Must be experi-
enced on camera, able to shoot 16mm film.
Will be paid exceptionally well for excep-
tionally hard work and ability. Must bring
us No. 1 ratings in one of toughest markets
in southwest, Send resume and photo to
Box F-267, BROADCASTING.

Newsman with TV or radio experience in
gathering, writing, and on-air presentation.
Please send resume, photograph, tape and
salarv r%?uirements to Box F-298, BROAD-
CASTING.

Anchorman-editor-plus staff reporter wanted
by Smg‘resslve Jtop-50 market TV station.
Send resume, picture, salary requirements,
plus audition tape if possible, with first
letter, Ian MacBryde, News Director, W1.OS-
TV, Asheville, North Carolina, 28802 ,

Graduate assistantship opportunity . ., work
in commercial television newsroom half-
time and pursue an MS in journalism. Must
have B.A. . . . for details write News Di-
rector, WOI-TV, Iowa State Unliversity.
Ames, Iowa 50010,

Programing,—Production, Others

Creative setrvices directot—group owned,
VHF in large midwestern city is seeking
a director of a unit within the station
organization which will be responsible for
the producton of original commerecial tapes
and film. He should be a strong writer and
have a working knowledge of graphies,
art and photography. He will have these
areas reporting to him and work in close
cooperation with the production department
in a creative role. Please send resume to
Box G-101, BROADCASTING,

If you are a TV meteorologist and looking
for a change of climate, get in touch im-
mediately with this major market TV sta-
tion, Box G-106. BROADCASTING.

Creative art director needed to lead 5 man
graphics department of major %roup sta-

tion. Self-starting idea man wanted to de-
velop total station “look.” Box G-149,
BROADCASTING.

Producer/director for midwest VHF market,
{ull eolor station. Must be creative. expe-
rienced and capable of upholding high pro-
duction standards. Write Leon Hintz, c/o
WJIRT-TV, 2302 Lapeer Road, Flint, Michi-
gan.

Director-announcer. Leading southern sta-
tion with most modern production facilities
has opening for creative director capable
switching and all other phases live produc-
tion. WSAV-TV, Savannah, Georgia.

TELEVISION—Situations Wanted
Management

Need a general manager? Extremely suc-
cessful general sales manager ready for
move up. Box G-90, BROADCASTING.

Young executive with broad experlence In
all phases of station, group and network
operation seeks responsible management
position. Box G-104, BROADCASTING.

General manager—general sales manager—
avallable as a result of chaniﬁ in top man-
agement of group operation. History of out-
standing success In sales and management
in small, medium and large markets, Well-
versed in creative programing and promo-
tlon — strong comfetitor —tough-minded —
profit-oriented—unlimited energy. Best ref-
erences. For complete resume write: John
F. Cundiff, 5 Stonehenge Lane, Malvern,
Penn. 19355.

Technical

Director/chief engineer with 20 years ex-
perlence major market AM-FM-TV, two
years with cable system., Heavy design,
construetion, maintenance and operation,
Presently engaged as consultant on large
ITV installation nearing completion. Box
G-92. BROADCASTING,

Chiet
years
chief.

engineer position desired—several
experience, will consider assistant
Box G-110, BROADCASTING.

Chief engineer or assistants position. 15
yvears television experience, college—elec-
}gx&al engineering. Box G-130, BROADCAST-

NEWS

Experienced radio-TV news director seeks
similar position with northeast broadcaster
who believes in news. Box G-53, BROAD-
CASTING.

Former Washington correspondent for ma-
jor network available as news director
and/or air man. 39. 14 years newspaper, TV-
radio experience. Covered Vietnam, White
House, ongress, varlet major national
news breaks. Anchored TV news shows in
two major markets, Knows news, film and
TV-radio production. Good writer, inter-
viewer. Knowledgeable about government
and politics, Loves to compete. Solid, au-
thoritative air presence. Best references,
Box G-108, BROADCASTING,

Woman, 27, with experience on the air, in
production and news writing. seeks on-
camera news. interview position., Box G-
114, BROADCASTING.

Looking for a newsfilm photographer? Does
a_ little experience, a master’s degree in
TV-radlo (Syracuse University) and a pas-
slon for newsfilm mean something to you?
Write Box G-117, BROADCASTING.

Programing,—Production, Others

Producer director: Extensive studio, remote
and film production experience. Saiary de-
pénds on market—$9.500 minimum, Box
G-115, BROADCASTING.,

Art director—production coordinator: Scenic
and graphics designer—artist—program de-
veloper. Client services coodinator. Com-
mercials and program presentations (illus-
trated scripts). Promotions. Thorough out-
standing innovative wversatile TV experi-
ences, Administrative and creative back-
ground. Can literally do everything. Col-
lege degree. Box G-~137, BROADCASTING,
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TELEVISION—Situations Wanted

MISCELLANEOUS—(Con't.)

INSTRUCTIONS—(Cont’d)

Prog.—Production, Others—(Cont’d)

Full-time Ohio TV/R sports director now
available. Former award-winner, top play-
by-play. Outstanding references, 15 year
background. Young-married-stable. Audition
materials and interview on request. Mid-
west or anywhere. Box G-147, BROAD-
CASTING.

WANTED TO BUY—Equipment

We need used, 250, 500, 1 kw & 10 kw AM
transmitters. No junk. Guaranteed Radio
Supply Corp., 1314 Iturbide St., Laredo,
Texas 78040.

Looking for qualified specialist to examine
our present ground system and make rec-
ommendations for improving signal strength.
Box G-8, BROADCASTING.

Anyone knowing the whereabouts of Don-
ald F. Lewis or Don Tucker please contact
Jim Kimbrell at 601-442-1941.

Like fishing? World’s best! Duebills offered.
Bimini! Free literature. American Advertis-
ing Company, 270 North-Crest Road. Chatta-
nooga, Tennessee.

Midwest manager looking for free-lance re=-
search writer for special project. Box G-6,
BROADCASTING.

Going to Kansas City, Kansas City here I
come. They gotta R.E.I. school there and
I'm gonna get me some—F.C.C. 1st Phone
in (5) wee Tuition $350.00. Rooms &
apartments $12-$17 per week. Classes begin
July 29, Sept. 3, Oct. 7. Call The Pope at
WE-1-5444¢ or write R.E.l., 3123 Gilham
Road. Kansas City, Missourt 84109.

New York City's 1st phone school m-
ple who cannot afford to make 8.
Proven results: April 68 graduating class
g:u.ssed FCC 2nd class exams, 100% passed
CC 1st Class exams: New programed meth-
ods and earn while you ﬁam job %P T~
tunities. Contact ATS, 25 W. 43rd St., goc
Phone OX 5-5245. Training for Techniciana,
Combo-men. and Announcers.

Used UHF-TV and FM equipment needed
immediately. For UHF—60 twenty foot sec-
tions six and one eighth inch rigid transmis-
sion line universal 75 ohm plus single ex-
pansion hangers and mounting hardware.
For FM—one hundred single expansion
hangers for three and one eighth inch l‘iﬁld
transmission line, mounting hardware, 5§ kw
transmitter, 8 bay horizgntal antenna. 100.7
mes. modulation and freguency monitor,
400 ft. or over tower. also need used micro-
wave 2000 mes. I you have all or any‘Part
call John R. Kreiger. 512-GR 8-8521, KVET,
113 West 8th Street, Austin, Texas 78701.

FOR SALE—Equipment

Coaxial-cable-—heliax, styroflex, spiroline,
etc., and fittings. Unused mat'l—large stock
—surplus prices. Write for price list. S-W
Elect.,, Box 4688, Oakland, Calif, 94623,
Phone 415-832-3527.

General Electrie type TT-25A 12 kw UHF
TV transmitter—excellent condition—avail-
?It‘}lé immediately, Box D-299, BROADCAST-

1 Gates top-level, 1 Gates dual stereo limit-
er, 2 Cartritape II solid state record-play-
back units, + 6 playbacks. Excellent con-
dition. Dick Hardin, WBUD, Trenton.

FM Andrews 4 Bay antenna and all con-
necting hardware. Tuned to 94.9 mc, Im-
mediately avallable. Make offer. L.E.V..
1033 Green Street, San Francisco, 94133,
Phone 415-474-0647.

RCA TK-26 3V color chain complete. Every-
thing to make color except S. G. Standard.
$6,000.00 FOB. Contact ?(ULR-TV, P. O.
Box 2512, Billings, Montana.

Dresser 300 foot self supporter tower, dis-
mantled on ground ready for shipment.
Base leg spacing 15 feet previously held 12
bay FM antenna, two microwave dishes and
TV antennas. Priced right for quick sale,
Call Art Silver, or Herb Hobler at 609-896=-
0975 or write WTOA, Box 9750, Trenton,
N. J. for details.

Used 175 foot Fischer Tower. Spencer
Brinkerhoff, Box 47, Safford, Arizona 85546,

Gates producer like new $450. Several P-150
& P-190 playback and record units $50 a
piece. 1000 watt modulation transformer
—brand new $200. watt power trans-
former used $100. 500 watt modulation re-
actor $100. 100 watt all transistorized G.E.
base station on 26.23 megacycles also mo-
bile unit at 100 watt output both units for
$1.000. Original cost $2,000. For more infor-
mation contact Howard Gilreath, Box 632,
Vidalla, Ga. 912-537-7161.

MISCELLANEOUS

Deejays! 6000 classified &:_:g lines, $5.00.
Comedy catalog free, Ed n, Boyer Rd,,
Mariposa, Calif, $5338.

Instant gags for Deejays—Thousands of one-
liners, gags, bits, station breaks. etc. Listed
in free “Broadcast Comedy' catalog. Write:
Show-Biz Comedy Service—1735 East 26th
St.. Brooklyn, N. Y. 11299,

#“365 Days of laughs”—daily radio gag serv=
ice—may be available in your market.
Sample a month_$3.00. Box 3736, Merchan-
dise Mart Sta., Chicago 60654.

Would like to obtain plans for construction
of new broadcast building. Are there archi-
tects or construction people experienced in
this field? Box G-10, BROADCASTING.

Mike plates, studio bann;;s, magnetic car

INSTRUCTIONS

FCC License and Electronics Deg.r:c
courses by correspondence. Also, resi }
classes in Washington, D. C, Free ca .
Desk 8-B, Grantham Schools, 1505 N. West-
ern, Hollywood, California 90027.

The nationally known six-weeks Elkdns
Training for an FCC first class license.
Conveniently located on the loop in Chicago.
Fully GI approved. Elkins Radio License
School of Chicago, 14 East Jackson Street,
Chicago, Ilinois 60604.

Elkins is the nation's largest and most re-
lcpected name in First Class FCC licensing,
omplete course In six weeks. ap-
groved for Veteran's Training. Accredited
¥ the National Assoclation of Trade and
Technical Schools. Write Elking Institute.
2803 Inwood Road, Dallas, Texas T5235.

First Class License in six weeks, Highest
success rate in the Great North Country.
Theory and laboratory training. Approved
for Veterans Training. Elkins Radio License
School of Minneapolis, 4119 East Lake Street.
Minneapolis, Minnesofa 55406.

The Masters, Elkins Radio License School
of Atlanta, offers the highest success rate
of all First Class License schools. Fully
approved for Veterans Training. Elkins
Radio License School of Atlanta, 1139
Spring Street, Atlanta, Georgla 30309.

Be prepared. First Class FCC License in six
weeks. Top quality theory and laboratory
instruction. lly approved for Veterans
Training. Elkins Radio License School of
New Orleans, 333 St. Charles Avenue,
New Orleans, Louisiana 70130,

Announcing, programing, production, news-
casting, sportscasting, console operation,
disk jockeying and phases of Radio and
TV broadcasting. All taught by highly
qualified professional teachers. The nation’s
newest, finest and most complete facilities
including our own, commercial broadcast
station—KEIR, Fully ap?roved for veterans
training. Accredited by the National Associ-
ation of Trade and_Technical Schools.
Elkins Institute, 2603 Inwood Road, Dallas,
Texas 75235.

Since 19%46. Original course for FCC firt
class radio telephone operators license in
six weeks. Approved for veterans. Low-cost
dormitory facilities at school. Reservations
required Enrolling now for Sept. 25,
For information, references and reserva-
tions write William B. Ogden Radio Opera-
tional Engineering School, 5075 Warner
Avenue, Huntington Beach, California 92647.
(Formerly of Burbank, California).

First phone in six to twelve weeks through
tape recorded lessons at home. Sixteen
ears FCC license teaching experience.
ven results. Bob Johnson Radio License
Instruction 1060D Duncan, Manhattan
Beach, Calif. 90268.

R.E.L._in beautiful Sarasota, Florida. Zing,
Zap, Blap, you have a first class radio tele-
hone license, a Florida vacation, and a
etter job In (B) weeks, Total tuition
$350.00, Free iob placement., Rooms & apart-
ments $10-$15 per week. Classes begin July
29, Sept, 3, Oct. 7. Call 955-6922 or write
Radio Engmeering Incorporated, 1336 Main
St., Sarasota, Florida 33577.

“Boy, I say Boy, you not lisening’’. They
gotta R.E.I. school in Frederickshurg, Vir-
inja, F.C.C. 1st Phone in (5) weeks, tion

0.00. Rooms & apartments $12-$18 per
}vueiek. Call Old Joe at 373-1441, Classes bewt»

§o: Tuition, rent. Memorize Command's:
1968 Tests-Answers” for FCC first class
license. Proven. $5.00. Command Produc-
tions, Box 1591, Portland, Oregon.

See our display ad under Instruction on
page 74. Don Martin School of Radio & TV
1653 No. Cherokee, Hollywood, California
90028. HO-~2-3281,

Help Wanted

Short of
time

to Recruit

People?

Our staff of experienced
broadcasters can help you.
Use our nationwide TV and
radio recruiting firm able to
effectively search for broad-
cast personnel in all job cat-
egories.

Call 312-337-5318

“Nationwide
“Broadcast “Personnel
Gonsultants

RECORDED
NEWS
SOUNDS

If Your Newscasts sound like your
competition. . . You Need—*"Twenty-Origi-
nal-News-Sound-Effects”. . . You get—
News Intros . . . Story Dividers . . . I

Time Signals . . . Weather Intros . . .
Background Seunds , , . and More! 20
recorded News Sounds in all! “Exclusive”
to only one station per market! Semd }J
Only $9.95 to Command Productions, Box
1591, Portland, Oregon 97207.

NEED HELP?
Place Your AD- in

Broadeasting

signs, auto tags, decals, celluloid buttons, 29, Sept. 3 1. s :
etc. Write Business Builders, Box ; Car)c'mne s@get, i‘re%ceric;;ﬁ?;g.wr‘iltisgl:?ag where it receives
Opelika, Alabama 36801. 22401. nationwide display.
68

BROADCASTING, July 8, 1968



Help Wanted

Situations Wanted

Announcers

IV TR VTR

MIDWEST MOR

Looking for top flight air personalities. No
beginners, Tight production a must. You will
work at a top rated/5,000 watter serving
over 300,000, gend tape and resume to , .

Box G-43, Broadcasting.

LIP30 AT EOERE £ LRGN 30T AL COECRAL VAN A4 RO D LERCSON AR EGOLRSTRA N USOAAGT

Announcers

NEWS

PROS ONLY

Top jock/personalities. We offer what ¥o
are worth-—up to 15,000, for openers. Top
Radio Market—join the pros Send tape and
resume to:

Box G-111, Broodcasting

Technical

ENGINEERS

Major Washington Consulting Engineer
firm has positions available for two
engineers interested in AM-FM-TV al-
locations and all other engineering
factors related to broadcasting and allied
fields. Compensation proportional to
ability and experience. Many fringe
benefits. All replies confidential.

Box G-36, Broadcasting

LOOKING

FOR AN
ANNOUNCER?

Then write Jerry Berman a letter.

Jerry's Job Placemeant Director at
Columbia School of Broadcast-
ing—with 26 offices coast to
coast the chances are that we
have a graduale near you. Jusi
tell Jerry what you want and he'll
send you a resume, photograph
and audition tape of just the one
you're looking for. Air mail.

ey Columbia School
of Broadcasting
4444 Geary Boulevand n Franciseo $4116&
|:‘H|'_|l altilimled willh CBS, Inc|

REPUBLICAN NAT'L
CONVENTION

Localize and supplement your nétwork.

Radio/TV crew will cover your delegates.
Package rate. Call, write, or wire
CENTURY INTERNATIONAL
Box 3588
Lantana, Florida 33460
305-832.1028

Programing,—Production, Others

'ih'-ﬁ-‘-%'-'

e e e e e e e e e

Operations Manager/P.D.
M.O.R. 15 yrs. exp. $15.000-contract. Reply

to
P. O, Box 3801
W. Hellywood, Fla. 33023

e e e

TELEVISION—Help Wanted

NEWS

00000000000 0008800080008
TV ANCHOR MAN

Major market group owner locking for
anchor man.
Send picture and resume to

Box G-59, Broadcasting.
I P Y YRR Y TR YYY YR Y Y Y

Programing,—Production, Others

Major East Coast

VHF has need for experienced, versatile,
creative, hard working director, Challeng-
ing position for a person whe can accept

challenge. Submit resume to

Box F-277, Broadcasting.
An Equal Opportunity Employer

TELEVISION—Help Wanted—Management

Programing,—Production, Others

CUSTOMER SERVICE DEPARTMENT
BROADCASTING EQUIPMENT
MANUFACTURER

Young man familiar with broadcasting in-
dustry needed to fill position of Returns and
Adjustments Coordinator in Customer Service
Department of expanding midwest broadcast-
ing equipment manufacturer,
Must have knowledge of broadcasting indus-
try and be technically familiar with wide
variety of associated equipment.
Should also be familiar with electronic test
equipment and test procedures,
Must have ability to write and converse
tactfully, and have good telephone manners
in handling written and phone contacts with
customers.
If interested in investigating this excellent
opportunity for young person with interest
and background in the industry, call colfect
or send resume to:

Mrs. Ruth Snowhill

123 Hampshire

Quincy, Jlinois 62301

Phone (217) 222-8202

A DIFFERENT OPPORTUNITY

You may be a knowledgeable TV station manager, account executive or program director

with sales experience, who would be interested in forming an asseciation with a world-
famous producer of educatlonal films. For years, our products have been regularly, programed

on TV stations nationally. Now our decision to form our own syndication provides you with

a chance to build on and expand our past good relationships with a wide variety of stations.

This offer is a unique opportunity to relate our fine film products to ever-increasing national
and local TV program needs—and to gain important personal satisfaction at the same time.

We would like to here from you including experience, age, and salary requirement.

Box G-139, Broadcasting.

|
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TELEVISION—Help Wanted—Programing—Production, Others

MISCELLANEQUS—(Con’t.)

strict confidence to

ART DIRECTOR

We are sceking an experienced television or commercial artist, preferably with some
supervisory experience, who is fully capable of managing a large broadcast art depart-
ment that is responsible for producing a full range of quality graphic materials for
live programs, on-ait program promotion, news, sales, promotion and publicity. The
person we select for this position will be offered a substantial comprehensive compensa-
tion package. Send a complete resume of your experience, age and salarv history in

Box G-95, Broadcasting.
We Are An Equal Opportunity Employer (M/F).

Box G-60, Broadcasting.
PRGN T CEFTa L i 2o

WANTED

Television
Traffic Manager

Experienced, well
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qualified
individual wanted to assume
complete control of TV traffic
operation for large, major mar-
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TV—Situations Wanted—Management

WILL EXCHANGE

Ten years contemporary radio

o e e e e

e = e

DON MARTIN SCHOOL
OF RADIO & TV

(America’s Foremost School of
Broadcasting) est. 1937

® Individualized [nstruction

®* Most Comprehensive Methods

® Utilization of Visual Aids

L) Highl{ qualified Instructors

One Low cost until completion
pensi dation nearby

T

T e

Next Class Scheduled to Start
August 5th

Register Now—Classes Limited

For additional information call or write:
DON MARTIN SCHOOL
OF RADIO & TELEVISION
ARTS & SCIENCES
1653 N. Cherokee HO 2-3281

LETS ADVANCEL!!

Major market radio personalities
have assembled in Wisconsin’s vaca-
tion land, and have written a book
showing DJ's, newsmen, and pro-
gram_ directors how to advance up
the ladder of stuccess, DJ's are
shown how to be more interesting
and have more to say on the air.
Newsmen are shown how to increase
their potential, and Program direc-
tors are given advice on how to han.
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IT'S PROFITABLE! !
Watch for it from

CHARLES EVENSON
PRODUCTIONS

Waupun, Wisconsin

22 NN N N
T

BALONEY!

No Station, Not Even

EFFFT AR RN PO Sl
INSTRUCTIONS
TV WEATHERMAN o An EM In A Mai
tain
f.‘“‘tfi‘,;“ﬁ&?it T&i:%,ﬂ“m'ke.' ickebrologist YOUR FCC IST CLASS LICENSE n M In ajor
preferre ut not necessary. nd ple- WEEK
i & e Market, Can Increase

It's Audience An
Average 82%

6 AM to 12 Midnight
In One Rating Period

Cet out the bread, mustard and
pickles! That's what we did for
WDVR (FM) in Philadelphia.

Call or write for details:
R. A. Weiner

Robert-Carole, Inc.
535 East Church Road

ket station in Great Lakes Hollywood, Calif. 90028 ;?;Iag;;p?is& Pa. 19117
area. Send detailed resume. MISCELLANEOUS
Box G-107, Broadcasting.
AIR MEN WANTED TO BUY—Stations

“Wanted to buy—

Radio Station in Louisiana, Mississippi,
Arkansas, Alabama. Single Station market

preferred. Reply kept confdential.

Box 1625, Meridian, Mississippl

programing & management dle persolr;nel an%_énake élﬁeir Ysglgg FOR SALE
come alive, I REA
FOR TV COPPORTUNITY BARNING POWERS, Set the pace Stations

With your major market
radio-tv outlet

Box G-30, Broadeasting.

Employment Service

at your station! Order your book
today!!!

Send $9.95 Check or Money
Order to:
Charles Evenson Productions

P.O. Box 254, Dept C
Waupun, Wisconsin 53963.

D P g e P R R P P e R

SIS SETEFEITEITS eI ST aIIIdIIIISdIIITIdIITIdINn

onfidential Listings
ADIO—TV—CATYV
£E. = S.E. = S.W. — N.W.

rvrX

Ty

your own station NEWSLETTER!

Created to spark retail radio sales and
new interest in your station!

Livaly. twe soler format sdtied lor radie ‘salf. Low gty

Preen onabiet yiu 19 chroulon ol remal) rpille Poewpaany,
usiemers.

527 Madison Ave., New York, N.Y. 10022

I3

BROADCAST PERSONNEL AGENCY
Sherlee Barish, Directer

Maw
Sales

LiaRue Mediz Brokers Fne.

::::‘zmr:h—- Idea for 116 CENTRAL PARK SOUTH
“inuse by 87 matiens NEW YORK, N. Y.

Aadio! 265-3430 -

D fock | T2
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Continued from page 62

Bend, Ind. Granted WRBR(FM).
= KLUB-FM, KLUB Broadcasting Co.,
Salt Lake City. Granted KWIC{FM).

RENEWAL OF LICENSES, ALL STATIONS

m Broadcast Bureau granted renewal of
licenses for the following stations and co-
pending auxiliaries: KCLO-AM-FM Leaven-
worth, Xan., KFLA-AM-FM Scott Ci;:g,
Kan., KJRG-AM-FM Newton, Kan.,, KJSK-
AM-FM Columbus, Neb.,, KTOK OCklahoma
City, Okla. and KWNS-FM Pratt, Kan, Ac-
tion June 25.

® Broadcast Bureau granted renewal of
lcenses for following stations and co-pend-
ing auxiliaries: KICX McCook, Neb.; KFDI
Wichita, Kan.; KOKX Keokuk, Iowa; KULY
Ulysses, Kan.,; KWWL Waterloo, Iowa, and
WHB Kansas City, Mo. Action June 25.

. ® Broadcast Bureau granted renewal of
licenses for following UHF TV translator
stations: K71BB Daggett, Calif. and W73AA
Palmerton, Slatedale and Slatington, all
Pennsylvania. Action June 26

& Broadcast Bureau granted renewal of
licenses for the following stations and co-
pendin auxiliaries: KVBC(FM) Grand
Forks, N. D,, KWNS Pratt, Kan. and WSAM
Saginaw, Mich, Action June 28,

MODIFICATION OF CPS, ALL STATIONS

@ Broadcast Bureau granted mod. of CPs
to extend completion dates for following
stations: WABK Gardiner, Me, to Sept. 13;
KAVE-TV Carlsbad, N. ., to Dec. 25;
WKBQ Garner, N. C. to Sept. 15; WTNS
Coshocton, Ohio to Sept. 22; WPMH Ports-
mouth, Va, to Nov. 8; WCHS Charleston,
W. Va. to Sept. 28. Action June 25,

Translators
ACTIONS
# FCC granted application by Mili Acqui-

FOR SALE—Stations

Continued
e B
. FOR QUICK SALE
MAKE OFFER

UHF-TV Station
(Channel 30)
or

Will consider sale of equipmeni
only
Transmitter: Townsend Ass. 30kw
. E, Driver
Cameras: 2 1.0. 4%* RCA TX60
(B/W)
Film Chain: RCA
TK27 Film Camera (Color)
TK21 Film Camera (B/W)
TP15 Multiplexer
TP? Slide Projector
Antena: Jampro (Zig Zag) Gain 28
Tower: 450' guyed-type
COMPLETE STUDIO
EQUIPMENT
Cable, write or phone:

Mr. Littauer
El Imparcial

stapace, Helen L. Pedotti, Burns Rick and
Marion A. Smith, d/b as Central Coast Tele-
vision, for 1-w television broadcast trans-
lator siation to serve Atascadero, Calif. The
translator is to rebroadeast KCOY-TV Santa
Maria, Calif. Commssion granted petition to
extent of making translator grant on condi-
tion that, upon request by station whose
predicted Grade A contour covers area, it
not duplicate that station's programs simul-
taneously or on same day. Action June 26.

K71BB Dngiett. Calif.—Broadcast Bu-
reau granted license covering changes in
UHF translator station. Action June 25.

K0SGB Derby Mesa, Colo.—Broadcast
Bureau granted CP for VHF TV translator
station to change primary TV station to
KBTV(TV), ch. 9, Denver, make changes in
ant. system. Action June 13.

& FCC denied petition by The Klix Cor-
poration, licensee of (TV) Twin Falls,
Idaho, for reconsideration of order released
Feb. 29, renewin% license of TV translator
K13FQ, Burley, Idaho, Earl! W. Reynolds,
licensee, and denying Klix petition to deny.
Action June 26.

WI12AD Monticello, Ky. — Broadcast Bu-
reau granted assignment of license to Mon-
ticello Cable Co. for translator
station; consideration $1,000. Action June 26,

K68AC Indian Village, Ft. Wingate and
Thoreau, all New Mexico—Broadcast Bureau
granted license covering new UHF TV
translator station. Action June 26,

K71BY Bend, Ore.—Broadcast Bureau
granted mod. of CP for F TV translator
station to change type trans. Action June 25,

K03BQ Ukiah, Ore. — Broadcast Bureau
granted license covering changes in VHF
TV translator station. Action June 27.

W73AA Palmerton, Slatedale and Slating-
ton, all Pennsylvanja — Broadcast Bureau
granted license covering changes in F
TV translator station. Action June 25.

K12DG Spearfish, 8. D.—Broadcast Bureau
granted license covering changes ant.
system for VHF TV translator station. Ac-
tion June 27

KIN-53 Martin, Tenn.—Broadcast Bureau
granted CP for new instructional TV fixed

station. Action June 25.

® Broadcast Bureau granted licenses cov-
ering following new TV translator sta«
tions: K76CN Lihue, Hawail; W82AI Potts~
ville, Minnersville and Port Carbon, all
Pennsylvania. Action June 25,

® Broadcast Bureau granted renewal of
licenses for the following VHF and UHF TV
translator stations: K06CV June Lake and
Fern Creek, both California, K12ZED June
Lake, Fern Creek, Gull Lake and Silver
Lake, all California and W71AG New Haven,
Conn. Action June 28.

® Broadcast Bureau granted licenses cov-
ering changes in following UHF TV trans-
lator stations: K79BM Alamogordo and Hol-
loman AFB. N. M,; K74CY Horse Springs,
N. M.; KB83IBK Carrizozo, Tularosa and
La Luz, all New Mexico; K83BL Montoya,
N. M, Action June 26.

FOR SALE—Stations
Continued

COLORADO AM

]

1

1

: Fuiltime station in beautiful Colorado mountain
§ area. Needs aggressive owner/manager to fully
§ develop potential. Annual gross revenue for
]

1

1

]

-

each of the past 2 years nearly $100,000.

eléphone: Toi-2340 P e 0. Brocdenig
B st O T O O 8
Fla. small fulltime $100M  nego Ky. small  daytime $100M  terms
Wisc. smaill  daytime 210M  cash Ala.  small  AMEFM 106M  terms
$D. small  daytime 90M  29% Ore. medium daytime 125M  29%
Gulf metre  daytime 175M  terms M.W. CATV  profitable 540M cash
MW. major daytime 168M  nego South major  daytime 165M  29%

CHAPMAN ASSOCIATES

©

media brokerage service®

2045 Peachtree Road

Atlanta, Ga. 30309
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CATV

APPLICATIONS

Cardinal Telecable Corp.; United Video
lnc.—Re%uests distant signals from WGN-
TV, (TV), WCIU-TV and WFLD(TV)
all Chicago; WTTV(TV) Bloomington, Ind.;
and KPLR-TV St. Louis to Paris, T,
(Chamc{:a'ilgn-Deeatur-Sprlngﬁeld, IIl.-ARB-
72 an erre Haute, Ind.-ARB 99). Ann.
June 28,

Crosswicks Industries—Requests distant
signals from WP TV, IBF-TV and
WKBS-TV, all Philadelphia: and WNYC-TV
New York to Brick Township including un-
incorporated communities of Cedarwood
Park and Brenton Woods, both New Jersey
(New York-ARB 1), Ann. June 28.

Lake County Cable TV Co. — Requests
distant signals from WISN.TV, WITI-TV,
and WTMJ-TV all Milwaukee; WNOU-
and WSJV(TV) both South Bend, Ind. io
Gary, Indiana (Chicago ARB 3). Ann. June
28.

FINAL ACTIONS

m FCC has placed restrictions on San
Diego CATV systems operating within
Grade A contours of San Diego market, in
their transmission of Los Angeles TV sig-
nals. Systems may continue to carry Los
Angeles signals only in areas where they
were being distributed on or before Aug.
23, 1966, Action also permitted program orig-
inatlon on San Diego CATVs without re-
striction but subject to any rules commis-
sion might adopt. Action June 28,

® FCC authorized Middlesboro TV Sys-
tems Inc, to operate CATV system in Mid-
dlesboro, Tenn. Hearing requirement for
importation of distant signals into top-100
market area was Wwaived. Middlesboro is in
Knoxville, Tenn. market, ranked 77th. Ac-
tion June 27.

OTHER ACTIONS

& FCC extended its stay of order author-
izing Vumore Video Corp. of Colorade Inc.
to operate CATV system at Colorado
Springs, Colo., until such time as U. S,
Court of Appeals for District of Columbia
acts on petitions for stay in its Case Nos.
22023, 22024. Action June 27.

& Review board in Buffalo, N, Y., CATV
proceeding. Doc. 16921, denied request for
official notice filed May 6 by Ultravision
Broadcasting Co. and Beta Television Corp.
Action July 1.

ACTIONS ON MOTIONS

@ Hearing Examiner Isadore A. Honig on
June 28 in Somerset, Pa. (Laurel Cablevision
Co,) CATV proceeding in the Johnstown-
Altoona TV market, granted petition by
Broadcast Bureau and extended time from
June 28 to July 12 to file proposed findings,
and from July 16 to Aug. £ for replies (Doc.
17538).

= Hearing Examiner Chester F. Naumo-
wicz Jr. on June 25 in Van Buren, Solvay,
East Syracuse and Camillus, all New Yor!
(General Electric Cablevision Corp., New-
channels Corp. and Eastern Microwave Inc.)
et al. CATV proceeding and point-to-point
microwave proceeding, granted motions by
Upstate Community Antenna Inc. Channel 9
Syracuse Inc., Meredith Syracuse Television
Corp., New Channels Corporation and East-
ern Microwave Inc. and ordered transcript
corrected accordingly (Docs. 17131-6, 17274~
8).

w Hearing Examiner Chester F. Naumo-
wicz Jr. on June 25 in Hazelton, Wilkes-
Barre and Mahanoy City all Pennsylvania
(Service Electric Cable TV Inc, tr/as Moun-~
tain City TV Co., Teleservice Co. of Wyo-
ming Valley) CATV show cause proceedgré.
upon request of Service Electric Cable R
Inc. ordered prehearing conference ad-
vanced from June 28 to June 25; and by
separate action, scheduled certain procedural
d)ates, and hearing for July 30 (Docs. 18193
3).

® Office of opinions and review on June
26 in Delaware County Cable Television Co.,
et al. CATV proceeding in Philadelphia TV
market and Harrisburg-Lancaster-Lebanon«
York. Pa. TV market, or Wilkes-Barre-
Scranton, Pa., TV market, granted motion
by General CATV Inc, and extended time
to and including July 8, in which to file its
reply_to oppositions submitted b% Broad-
cast Bureau, and jointly by WIBF Broad-
casting Co,, U, S, Communications of Phila-
delphia Inc. and Westinghouse Broadcasting
Co. (Docs, 18140-66).

DESIGNATED FOR HEARING
® FCC designated for hearing CATV pro-
posals for northeastern Texas. All are part
of Shreveport, La.. market, ¢oming under
CATV rules for top-100 TV markets, since
Shrevepeort is ranked 68th, Action June 26,
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Ownership changes

APPLICATIONS
KWIP Merced, Calif.—Seeks transfer of
control from estate of Julia B. Miller, de-
ceased to Robert Wiley Miller (40% before,
gﬂ% after). No consideration involved. Ann.
une 28,

M. D. Price Jr., Northfield, Minn.—Seeks
agsignment of CP from M, D. Price Jr. to
National Communications Inc. for purpose
of incorporation. No monetary consideration
involved. Mr. Price will remain as sole
owner. Ann. June 27,

KSTL St. Louis—Seeks transfer of stock
from Dick J. Kasten (4.33% before, none
after) to E. E. Haverstick (49.13% before.
51.35% after) and William K. Haverstick
(42.81% before 44.75% after). Consideration:
$13,859.25. Ann., June 27,

KTOW Sand Springs, Okla.—Seeks transfer
of control from Lovelle Morris *“Jack”
Beasley et al. (67.5 before, none after) to
Big Chief Communications Inc. (none be-
fore, 67.5% after). No change in principals.
Transaction is for corporate rearrangement.
No consideration involved. Ann, June 27.

KVIL-AM-FM Highland Park-Dallas —
Seeks assignment of license from University
Advertising Co. to KVIL Broadcasting Inc.
for $700,000. Principals of University Ad-
vertising Co.: Troy Post, chairman (59.9%)
et al. Principals of KVIL Broadcasting Inc.:
James B. Francls, president (319) and
Robert D. Hanna, vice president (49%). Mr.
Francis is attorney and has extensive hold-
ings in real estate, oil and gas properties.
Mr. Hanna is sole proprietor of program
syndication and promotion company and has
interest in radio sales company and broad-
cast sales company, Mr. Hanna is officer and
director of KPCN Grand Prairie, Tex., which
has a{)pllcation pending before FCC for ap-
proval of purchase of KNUS(FM) Dallas.
Mr. Hanna plans. however to dispose of his
minority interests in KPCN before sale is
approved. Ann. June 27,

ACTIONS

WRCK Tuscumbia, Ala.—Broadcast Bu-
reau granted assignment of jicense from
Ervin Parks Jr, to Robert Warren Kicker for
$10.000. Assignors and assignee have no other
business interest indicated. Action June 27.

KIKX Tucson, Ariz. — Broadcast Bureau
granted assignment of license from John B,
Walton Jr. to Walton Broadcasting Inc.
Principals: John B, Walton Jr. (99%) et al,
Assignment requested for purpose of in-
corporation, Mr, Walton is owner of KVKM-
TV Monahans, KELP-AM-TV EI Paso.
KDJW-AM-FM  Amarillo and KBUY-AM-
FM Fort Worth, all Texas, KVOD Albuquer-
que and KAVE-TV Carlsbad, both New
Mexico. Action FJune 28.

KERN-AM-FM Bakersfield, Caiif.—Broad-
cast Bureau granted transfer of 209~ from
Edward_E. Urner (76% before. 56 after) to
James L. Norman (5% before, 25% after).
Consideration: $25,000. Action June 11

KWUN Concord, Caiif.—Broadcast Bureau
granted transfer of control from Barbara
and Earl Goldman (50% before. none after)
to Patricla and Norman Kestner (30% be-
fore, 100% after). Consideration: $110.623.50.
Action June 27.

KCHJ Delano, Calif.—Broadcast Bureau
granted assignment of license from Charles
Herman Johnes (deceased) to Mrs. Jean
Goss Johnes. Mrs. Johnes becomes sole re-
cipient. Action June 2

KPOP Roseville, Calif.—Broadcast Bureau
granted assignment of minority interest
(15% of stock) from Donneliy C. Reeves, to
Eugene Ragle (10%), Henry Gonzales (49%)
%lnd wefﬂ?hw'llseoyer; (19%) for total considera-

on o ,750. uyers are employes of
KPOP, Action June 27. ploy

KOMY Watsonville, Calif.—Broadcast Bu-
reau franted transfer of control from Craig
R. Lawrence Jr, to Phillip E. Rather (507
before, 100% after). Principal: Phillip E,
Rather, sole owner. Consideration: assump-
tion of approximately $102.000 in obligations,
Action June 27.

WDEC-AM-FM Americus. Ga.—Broadcast
Bureau granted transfer of control from
Charles C, Smith (100% before, none after)
to Conway M. Smith (none before. 100%
after), Principal: Conway M. Smith sole
ovner, Conway M. Smith is 78% owner of
WTTL Madisonville, Ky. Consideration:
$160.000. Action June 25.

WMRO Aurora, Ill.—Broadcast Bureau
granted transfer of control from Benjamin
A. Oswalt (50% before, none after) to Vin-
cent A, Cofey and Charles V. Hunter, (50%
before, 70% after, and none before, 30%
after, respectively.) Principals: Vincent G.
Cofey, president and treasurer and Ben-
jamin A. Oswalt, vice president and secre-
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tary. Mr. Hunter 1is sales manager of
gMRO. Consideration: $225,000. Action June

WFAG Farmville, N. C.—Broadcast Bu-
reau granted transfer of control from H.
Cioid Wade Jr. to Carl V. Venters Jr.
(48.57% Dbefore, 94.7% after). Principals:
Carl V. Venters Jr. and others. Considera-
tion: $15,522. Action June 28.

WPET Greenshoro, N. C,—Broadcast Bu-
reau granted transfer of control from
Donald L. Wilks and Michael E. Schwartz
(each 50% before, 33.3% after) to Thomas
V. Armshaw (none before, 33.3% after),
Principals: Donald L. Wilks, president and
treasurer, Michael E. Schwartz, vice presi-
dent and director and_Thomas V. Armshaw,
general manager. Consideration: salary
agreement of $275 per week for Mr. Arm-
shaw. Action June 28.

WSPF Hickory, N. C.—Broadcast Bureau
granted transfer of control from Claude J.
Rudisill to Willis A. Deal (50% before,
100% after), Principals: Mr, Deal will be
sole owner. Consideration: $15,000 plus as-
sumption of $20.000 in liabilities. Action

June 28.

WESP(FM) Charlotte Amalle, V. I.—
Broadcast Bureau granted assignment of
CP from Warrenville Broadcasting Co. to
Radio Carribean Inc. for purpose of incor-
poration. No consideration involved. Princi-
pals: Thomas L. Davis_(40%), Robert M.
Baker and George J. Jansen {(each 30%).

Action June 28.

WODY Bassett, Va.—Broadcast Bureau
granted assignment of license from WYTI
Inc. (S. L. Goodman and Lester L. Williams,
each 50%) to WODY Inc. (8. L. Goodman,
100%). Principal: S. L. Goodman, sole own-
er. Consideration: stock for stock transfer.
Action June 27

WYTI Rocky Mount, Va.—Broadcast Bu-
reau granted voluntary acquisition of posi-
tive control from 8, L. Goodman to Lester
L. williams (50% before, 100% after), Prin-
cipal: Lester L, Williams, sole owner. Con-
sideration: stock for stock transfer. Action
June

KMEL Wenatchee, Wash.—Broadcast Bu-
reau granted transfer of control from
Phillip E. Rather (50% before, none after)
to Craig R. Lawrence Jr. (50% before, 100%
after}. Principal: Craig R. Lawrence Jr., sole

owner. Consideration: assumption of ap-
groxlmately $75,000 in liabilities. Action
une 27,

WISM-FM Madison, Wis.—Broadcast Bu-
reau granted assignment of license from
Heart O’'Wisconsin Broadcasters Inc, to
Midwest FM Inc. No initial consideration
involved. Stockholders of Midwest FM will
be same as those of assignor. After assign-
ment is approved, Midwest FM Inc. will
issue 16.6% of stock to Thomas Holter, man-
ager of WISM-FM for approximately $20,-
000. Officers and directors remain un-
changed. Action June 28.

COMMUNITY ANTENNA ACTIVITIES

The following are activities in com-
munity antenna television reported to
BroabcasTING through July 2, Re-
ports include applications for permission
to install and operate CATV’s, grants
of CATV franchises and sales of exist-
ing installations.

=Indicates franchise has been granted.

Berkeley, Calif.—Bay Cablgvision (multi-
ple CATV owner), a subsidiary of Gulf &
Western: Nationwide Cablevision. Los An-
geles, and Data Video Systems Inc. have
each applied for a franchise.

® Dixon, Calif.-—California
has been granted a franchise.

Hayward, Calif.—Krane Cablevision Asso-
clates has applied for a franchise. Nation
Widte Cablevision Inec. was a previous appli-
cant.

Denver, Colo.—Cosmopolitan Denver TV
Inc. has applied for a franchise. Previous
appblicants are Time-Life Broadcast Inc.,
New York {(multiple CATV owner): Interna-
tional Telemeter, Los Angeles (multiple
CATV owner); Foote, Cone & Belding, New
York advertising agency; Western Telecable
Corp.. Pueble, Colo, and Lawrence C.
Phipps III, Laurel Cablevision Inc. and
Mountain States Video Inc., all Denver.

® Bunnell, Fla.—Micanopy Cable TV Co.
has been granted a 30-year franchise for a
20-channel system. The system will carry a
minimum of five channels when operations
begin. and installation and monthly fees,
subject to cost-of-living changes after three
years. will be $10 and $5, respectively, with
each additional set costing an extra $1 for
installation and $1 monthly. The city will
receive 3% of gross revenues for the first
1,200 outlets, 4% for the next 300, and 5%
on those in excess of 1.500.

Brevard county, Fla.—Gulf & Western,
New York, has acquired North Brevard Ca-
ble Television for an undisclosed sum.

Augusta, Ga.—Cosmos Broadcasting Co.,
Columbia. $.C. (multiple CATV owner).
Fuqua National, Augusta, Ga. (multiple
CATV owner), Augusta Cablevision and
Arvon Cablevision have each applied for a
franchise. Augusta proposes installation and
monthly fees of $3.95 and $4.75, respectively:
city would receive approximately $81,000 a
year, Firm would also donate a $100.000 ed-
ucational radio-TV studio to the city and
provide $25.000 annually for maintenance.
Cosmos would charge $5 monthly; city
would receive $5.000 annually for first five
years. Arvon. owned primarily by CSRA
Capital Corp. {a previous applicant) and
Rust Craft Cards, Steubenville, Ohio {mul-
tiple CATV owner). would charge $5 month-
ly: city would receive 4% of gross or 10%
of net revenues with minimum annual pay-

Antenna TV

ment of $5,000. Fuqua National would pay
the city $100,000 for first five years of op-
eration.

® Centerville, Ga.—CATV & Communica-
tions Service Co.. Centerville, has been
granted a franchise.

Gary, Ind.—Teleprompter, New York
(multiple CATV owner), has applied for a
franchise. Lake County Cable TV Inc. pres-
ently holds a franchise.

Seymour, Ind.—Robert Baker. Derrell
Boren, Harry Burbrink and James F. Theiss
have applied for a franchise. Installation
fee would be $10 and the monthly fee $4.75
for the seven-channel system.

| International Falls, Minn.—Cable TV
Signal Inc.. Soldiers Grove, Wis., has been
granted a franchise. Installation and month-
ly fees will be $15 and $5, respectively. In-
ternational Cable TV Co., International Falls,
is a previous franchise holder.

Grand View, N. ¥.—Rockland Cable Vis-
sion Inc. (multiple CATV owner) has ap-
plied for a franchise.

® Washington C. H., Ohio—Court Cable
Co., a_subsidiary of Logan Cable Television
Co., Bellefontaine, Ohio (multiple CATV
owner), has been granted an exclusive 25-
year franchise. Installation and monthly
fees will be $7.50 and $5. respectively. City
will receive §1,100 annually, plus $1 per
customer in excess of 1,000, Tower Anten-
nas Ine.. Coshocton. Ohio (multiple CATV
owner) and Beacon Cable Systems, Green-
field, Ohjo. were the other applicants.

Lyons, Ore.—Santiam Cable Television
Inc.. Mill City, Ore. (multiple CATV owner},
has applied for a franchise,

Altoona, Pa.—Susquehanna Valley TV
Corp. has applied for a franchise.

® Butler, Pa.—Armstrong Utilities Inc.,
Kittanning, Pa. (multinle CATV owner) has
been granted a franchise for Butler housing
projects.

m Carnegie, Pa.—Centre Video has been
granted a franchise.

m Belis, Tex.—Community Cable Co. of
North Texas, Deport, Tex., has been granted
a l5-year franchise.

w Falfurrias, Tex.—Southwestern CATV

Inc., Harlingen, Tex., has been granted a
20-year franchise. Monthly fee will be $4.95
with free installation. City will receive

4% of annual gross revenues or a minimum
of $1,000.

w St. Albans, Vt—Manchester TV Corp.,
Manchester, Vt. (multiple CATV owner),
has been granted a franchise.

® Radford, va.—Clearview Cable TV Co.
(multiple CATV owner) has been granted
a franchise.

® College Place, Wash.—Blue Mountain
TV Cable Co., Mt. Vernon, Ore. {multiple
CATV owner). has been granted an exclu-
sive 15-year franchise. City will receive
4% of annual gross revenues.

Ellensburg, Wash.—Ellensburg Television
Cable Corp. has been purchased by King
Videocable Co., Seattle, Wash. (multiple
CATV owner). for an un-disclosed sum. A
new franchise for King will go into effect in
March. 19869, after Ellensburg's franchise
expires.
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ISSION possible, This is the slogan

the WavE Inc. station group might
adopt if it needed one, but it doesn't.
The Norton family (Mrs. Jane Morton
Norton) group’s example in the broad-
cast marketplace of itself more than
suffices.

Mission possible is the progressive
spirit of achievement in public service
and accomplishment in sound business
that has been renewed during the past
four years at WAVE-AM-Tv Louisville.
Ky., and sister stations by the group's
young president, T. Ballard Morton Jr.
He was asked to take the helm in 1964
after twin Norton family tragedies.

WavVE Inc., in addition t0 WAVE-AM-
TV, also is the parent firm of WFIE-TY
Evansville, Ind., and WFRv-TV Green
Bay, Wis. With FCC approval the com-
pany recently purchased WMT-AM-FM-
Tv Cedar Rapids, lowa, for about $10
million from the Mrs. Helen S. Mark
family group and others. Cable TV
system holdings also are among the
WMT properties purchased. Consumma-
tion of the Cedar Rapids buy is ex-
pected later this month and other sta-
tion acquisitions are planned when suit-
able opportunities appear.

Political Parent = Ballard Morton
learned well the lessons of good per-
sonal and business citizenship from his
father, Senator Thruston B. Morton
{R-Ky.), who plans not to run for re-
election this fall. Senator Morton is
the second ranking minority member of
the Senate Commerce Committee. Mrs.
Jane Morton Norton is the senator’s
sister.

“Ballard is more than a profit-ori-
ented broadcaster,” one of his wave
associates explains. “He also is one of
the most truly dedicated men whose ac-
tivities could be an example to any
corporate head in the country.”

Since taking over as president of the
Wave Inc. stations Mr. Morton has
worked hard to strengthen all station
ties with the business community as
well as with the civie, cultural and
charitable organizations of Louisville.
a pattern of performance he has en-
couraged at the sister operations too.
He is a director or governor of a num-
ber of firms or .institutions.

This spirit of active participation in
community life is expected of all sta-
tion executives, these same associates
point out. “Ballard reminds us that our
knowledge of other businesses helps us
to better serve them through learning
how to improve our niethods.” they
add.

One practical implementation of this
philosophy has been the continuing
expansion of the wAVE stations’ news
department, which has quadrupled in
the past three years and now totals 21
people. A Washington news bureau has
been established to serve all the Norton
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Community ties
made stronger
at WAVE Inc.

outlets and a Kentucky state capitol
news bureau at Frankfort has a micro-
wave link to enable wWAVE-Tv to cover
the legislature live.

Another area in which Ballard Mor-
ton has devoted particular attention and
interest is the WAVE-Tv department of
special projects. This unit has become
responsible for the creation of local
documentaries and news-in-depth fea-
tures on a regular basis and eventually
will be duplicated at the other TV sta-
tions as well. Typical program titles
have included Open Housing, Rock and
Roll Music, A Child Looks at the
Museum, An Intimate Friendship—
Lincoln and Speed and A Catholic
Looks at his Schools.

Within the past couple of years, oo,
WAVE's service has been expanded in the
field of local public affairs programing.

WEEK'S PROFILE

Thruston Ballard Morton Jr.—president,
WAVE Inc., owner of WAVE-AM-TV Louis-
ville, Ky, WFIE-TV Evansville, Ind., and
WFRV.TV Green Bay, Wis., and purchaser
(FCC has approved) of WMT-AM-FM-TV
Cedar Rapids, lowa; b. April 6, 1932,

Louisville; attended Woodbury Forest
School, Orange, Va.; graduated from Yale
University in 1954 with BA degree; same
year joined Louisville stock brokerage of
). 1. B. Hilliard and Son but shortly
afterward spent two years in U. S. Army
in Korea; rejoined Hilliard in 1957, be-
coming general partner in 1959; joined
WAVE stations group in June 1964, be-
coming president of parent firm over all
properties; m. Julie Baquie of Louisville,
Sept. 18, 1954; children—Thruston, 13,
Michael,9, More!, 8 and David,5; hobby—
tennis.

The wavEe helicopter went into opera-
tion as a traffic safety contribution.

Earlier this year, as a logical part o.
the total community involvement evolu-
tion, the wWAVE stations began regular
on-air editorials voiced by the news
director. Ballard Morton and Mrs. Nor-
ton share the editorial board responsi-
bilities with Ralph Jackson, executive
vice president and general manager,
WAVE Inc., and other key executives.

As president of Wave Inc. Mr. Mor-
ton perhaps is more concerned with the
future plans of the WavE Inc. stations
than he is with day-to-day operations.
But, his associates note. “in both the
daily operation as well a3 long-range
planning he works with Ralph Jackson
in an example of teamwork that is out-
standing for its efficiency and the scope
of its communication.”

Service Philosophy = Earlier in his
stewardship Ballard Morton authored
a precise and concise company philoso-
phy that has helped all of the station
executives and workers to define their
goals more clearly.

Worked out in association with the
Norton family, it simply states: “Our
chief objective is to serve and to profit
by serving. In serving we want to be
both responsible and progressive and
we want to stand for quality and
good taste. We want those associated
with us to develop and use their talents
to the fullest and we want them to be
proud of what they are doing.”

Ballard Morton points out the choice
of wording was done carefully to give
the spirit of the philosophy. “We chose
the active verb ‘serve’ rather than the
conventional ‘render service.” We must
be creative, positive in our approach,”
he says.

Specifically this means actively going
after news stories, not just taking them
off the wire. Also, he explains, “It
means actively going after sales, not
just waiting for orders to be phoned in.”

Ballard Morton had become intimate
to the WAVE Inc. tradition long before
his move there as a result of business
and family ties. His move to the WavEe
Inc. presidency came in June 1964 after
the untimely auto accident death of
his cousin, George W. Norton IV. This
tragic event had come only three
months after the similar death of
George W. Norton Jr.. Senator Mor-
ton’s brother-in-law.

The challenge faced by Ballard Mor-
ton at this period was further compli-
cated by the retirement of Nathan Lord,
who had been general manager of the
WaVE Inc. broadcast properties since
1933.

A part of the challenge that he has
enjoyed was completion of the exterior
garden studio, a big sunken garden
complex adjoining the WAVE building.
The area is used for colorcasting.
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EDITORIALS

Fantasy land

HE *‘Little Orphan Annie” episode that appeared in Sun-

day newspapers on June 30 was an unadorned appeal to
the professional chauvinism of editors who buy the strip.
As nearly as Annie can be translated, the sequence went
like this:

Annie, on the lonesome road with her faithful Sandy,
strikes off on a fine day, secure in the knowledge that
*“TV says perfect vacation weather.” In the next panel she
miraculously finds an unruffled copy of the mornings news-
paper which has scored a remarkable news beat on televis-
sion. A headline advises Annie that a violent storm is
headed her way. She takes shelter in a country store oper-
ated by a venerable character whose dialogue we wouldn’t
dare to paraphrase: “How come wust storm in 10 years,
half drowns ever'body else, 'most washes ni'store away
whilst you set here calm as if you knowed all along it was
comin'? You got real CONFIDENTIAL information?”

“Nope,” says Annie, “I just read th’ local newspaper!”

Well, now, “Little Orphan Annie” makes no pretense of
imitating life, at least as it has been lived in recent centu-
ries, but this episode raises questions about the editorial
judgment of editors who printed it. Is it possible that any
of them still believes that a morning paper that has gone
to press the night before will contain a later weather fore-
cast than is available on television?

The Annie incident would not be worth reporting here if
it did not bespeak what is clearly a trend in newspaper
editing. In recent weeks some of the most respected papers
in the country have gone out of their way to clobber the
modern medium of journalism.

The New York Times, Washington Post and Washingion
Evening Star, to name three, have carried editorials endors-
ing the local-programing criticisms of FCC Commissioners
Nicholas Johnson and Kenneth Cox and adding their own
generalized disapprovals of television programing. Papers
all over the country have faithfully carried the ongoing
crusade by Drew Pearson to berate television for excessive
violence and the FCC majority for coddling the medium.
The public figure who finds fault with anything on or about
TV is almost certain to be quoted prominently.

We have no doubt that this editorial outpouring is favor-
ably viewed by the business offices of the participating
newspapers. Long ago television took the national-advertis-
ing play away from newspapers and has lately begun to make
serious inroads into local accounts, including the depart-
ment stores that have been traditional newspaper users.

Perhaps it is time for television broadcasters to begin
using their own facilities to set the record straight when
misleading editorials and slanted stories appear in their
local newspapers.

Bootleggers in 1969?

E doubt whether Congress will be taken in by the Fed-

eral Trade Commission majority’s preposterous re-
commendation that cigarette advertising on radio and tele-
vision {but not in other media) be outlawed. But it would
be foolhardy to suggest that the antismoking forces won’t
keep the pressure on.

The recommendation was timed to coincide with other
anticigarette blasts and is an obvious opening salvo for
congressional action at the next session. By mid-1969
Congress must take another look because it committed it-
self three years ago when it adopted the labeling law
invoking health warnings on cigarette packages.
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Two weeks ago (Crosep Circurt, July 1) Henry Geller,
FCC general counsel, told a closed session of lawyers that
the FCC would have the authority to ban cigarette adver-
tising on the air, when the labeling moratorium expires—
another extralegal extension of the pubilc-interest doctrine,
we suppose.

Any resistance to the drive will bring wild charges that
the media, in their grecd for revenue, place themselves
in the posture of favoring such horrendous diseases as
cancer, heart failure and worse. If the problem is that
serious, the government and antismoking agencies should
go all-out for a prohibition against cigarette manufacture.
But as we've repeatedly proclaimed, if it’s legal to make
and sell cigarettes, it's legal to advertise them—-honestly.

A ban on advertising, even if imposed multilaterally
on all media. wouldn't stop or necessarily reduce smoking.
Nor would a prohibition on manufacture. It didn’t stop
drinking during the Volstead Act’s reign. It hasn't stopped
the use of pep pills. pot, “acid” and worse in today's out-
landish youth rebellion.

The target now is air advertising—about $250 million
of which supports many of the best programs on the air.
If newspapers and magazines. which seem to relish an at-
tack upon a competitor, think this will be their windfall,
they're living in a dream world.

The manufacturers, the media and their agencies had
better be as well prepared as the government agencies in
the congressional confrontation ahead. The government
needs the tax revenue which, ironically, helps support the
agencies pressing the anticigarette fight.

Bootleggers, whether they deal in alcohol or cigarettes
or dope, pay no taxes.

Know-it-alls

NE of the most widely quoted lines in the widely quoted
dissent of FCC Commiissioners Nicholas Johnson and
Kenneth Cox to the license renewal of wiBT{(Tv) Jackson,
Miss., was this: ~Indeed it would appear that the only way
in which members of the public can prevent renewal of an
unworthy station’s license is to steal the document from
the wall of the station’s studio in the dead of night.”
Messrs. Johnson and Cox have given the public a bum
tip. By FCC rules a license must be displayed at the trans-
mitter or transmitter control point.

Drawn for BROADCASTING by Sid Hix
“It's a bad-breath commercial 10 run on Alaskan stations
. . he gets a handshake instead of a nose rub!”
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years ago...

KSTP-TV became the first NBC television
affiliate in the nation and the first TV station
in the vital Northwest market it serves so
well today.

Throughout these pioncering years KSTP-
TV has been a leader in many areas — first
with maximum power and first with color —
but even more important. KSTP-TV has al-
ways been first with news, the mark of a
superior television station.

KSTP-TV’'s advanced facilities and spe-
cially-trained newsmen combined with the
top-rated news, weather and sports commen-
tators in the market have given the station a
reputation as one of the outstanding broad-
cast operations in the world.

KSTP-TV’s award-winning news team pre-
sents international, national, regional and
local news clearly, concisely and completely
and without distortion or bias. This service
has resulted in a generation of viewers who
depend on KSTP-TV for their news — first,
fast and factual.

The rating-lead that KSTP-TV has enjoyed
as a result of this unmatched service is a
responsibility that we welcome — and intend
to maintain.

Represented Nationally by Edward Petry & Co.
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T2 K-43 Cameras
USE THE RCA-4536 IMAGESQEHICON

For the §

The RCA-4536 Image Orthicon in the luminance channel of vour
TK-42 und TK-43 color cameras is the perfect compunion tube for
the RCA-4493. -4494 and 4495 Vidicons. .. designed specifically
For RCA cameras and cavefully guality-tested in the actual cam-
erir components.,

The RCA-4536 gives a signal-to-noise-ratio 23% greater than
the previons stancdard. 4492 Image Orthicon. The electronically-
conducting glags targel assures non-stick and anti-burm operation
over a long operating life.

The RCA-4536 Imave Orthicon assures the best color. .. the best”
in-studio service. Ask vour RCA Broadeast Tube Representative
about the RCA 4'%” LO. for TK-42 and TK-43 cameras.
Available froni ypour RCA Broadeast Tube Distributor,

RCA Electronic Compuonents, Flarrison, N.]J. 07029.
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