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New middlemen in spot deliver campaigns below rates. p23
AAF President Howard Bell blasts government control. p28

ABC set back twice in fight over Hughes control bid. p38
Cleavage at FCC widens over WLBT(TV) renewal case. p44
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Atlast there’s to be a syndicated, e S times a week this Fall!
variety-guest show with a host who’s 90 minutes or one hour! Color-taped live.
already known in just about every
American home. It’s “The Donald
O’Connor Show!”’ Talented, versatile
Donald sings, dances, acts, parodies,
talks, converses, teams-up with major
name guest stars. The format is
refreshment! You take it from there.
Call now—orders are coming in. 757
@
W
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In 18 years, the number of CATV (Cable television) viewers has ,s‘l
increased ten million percent. These are the people who enjoy the full »"'
capabilities of their TV sets. Throughout America—in large cities

or small communities—the cable delivers to them a large choice of 5

TV programs in living color and crystal-clear black-and-white.

CATYV has dusted off their window to the world. It can do the

same for everyone in America.

Systems now under construction will provide their subscribers

with up te 20 TV channels over a single cable. These include a wide
selection of VHF and UHF broadcast channels and service channels, >
originated at the head-end, which can cover emergency warnings, /i
time, weather, stock market quotations, and events of purely 4
local interest such as high school sports, town meetings,

concerts, etc. This audio-visual highway to 7
our homes is recognized today to be an integral part ﬁ
of total communications.

CATYV has the down-to-earth potential of becoming the y
key contributor to total communications—the means "
whereby the broadest possible range of viewer interests 4
will be served in the future. Techniques are presently
being worked out to enable CATV to provide
facsimile newspapers in the home, a home library
reference service, full educational services,

and even a method for shopping by cable.

In fact, the future of CATV is limited

only by the imagination.

For complete information about why the
CATYV systems of tomorrow are equipped

by Jerrold today, write CATYV Systems ‘;J’
Division, Dept. H, Jerrold Electronics y
Corporation, 401 Walnut St.,
Philadelphia, Pa. 19105.

JERROLD

a GENERAL INSTRUMENT company |
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When she tuned into her
radio last weekend, she may
have heard an addiet relating
the degrading, dchnnmanizing
result of narcoties addietion.

That’s right, an addiet
spolke to listencrs on radio.
Why shouldn’t he? His truthful
account most likely stopped
every listener from trving
narcotics “for a kiek.” Or,

“to see what it’s like.”

Just look at today’s radio
listings. Youw’ll probably find
diseusgsion programs that tallk
to your children ahout things
on air that your parents
wouldn’t talk about in private.
Things like addiction, ahortion,
racism and the Vietnam War.
Yet things like these are very
important problems in today’s
society. They should be
discussed by knowledgeable
people on radio. They should
be, so that we can understand
them and try to deal with them.
And mayvbe even start to find
solutions.

Soif an addiet is talking
on radio tonight, tell your
daughter to listen. In fact, vou
listen with her. Then you'll be
able to tallkmore intelligently
together about that problem.
And know for certain that
vow'll never have to confront it.

We shouldn’t forget
though, that today’s radio still
entertains listeners. And with
the world as it is today, we
need that too.

Nould you let a drug addict talk t
your daughter?

“dward Petry & Company keeps up with the stations that keep up with the times.
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The most sophisticated television
equipment available is incorporated
in Channel 4's studio facilities
and 40-foot color tele-production
cruiser. Combine the ultimate in
studios and equipment with the
technical know-how of KRLD-TV's
craftsmen and you achieve the highest
production standards in the industry.

TO PUT THE MARK OF EXCELLENCE ON YOUR NEXT VIDEO-
TAPE PRODUCTION, CONTACT THE SPECIALISTS AT KRLD-TV.

represented nationally by m@

KRI]D'TV The Dallas Times Herald Station

2 W CLYDE W. REMBERT, President
Uy OE“‘
AS —FT. W
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Short form

Thirty-second TV announcements
aren’'t coming; They're here. Study
being made by Television Bureau of
Advertising indicates they've moved
into second place tn nonnetwork TV
advertising, with single 30’s now out-
numbering 60-second piggybacks. In-
crease is evident in all day parts, in-
cluding prime time. There are also
signs 30's are cutting into number of
“clean” (nonpiggyback) 60's, indicat-
ing some move by advertisers from
full 60’s 10 30's. According to TVB
authorities, 30’s represented 1.6% of
all national-spot and local commer-
cials in May 1967: one vear later
they represented 14.1%.

Trend setter

Whatever outcome of Howard
Hughes’s effort 1o acquire substantial,
and possibly controlling, share of
ABC, case could have long-range im-
pact on FCC policy regarding public-
ly held broadcast companies. For
many at commission, case is dramatic
exanmiple of problem agency faces con-
stantly in maintaining control of own-
ership of corporation in which shares
are traded daily. Commission order to
billionaire Hughes not to vote ABC
shares he acquires to influence ABC
policies or operation without first
getting commission approval is re-
garded as patchwork solution.

For some at conunission, answer is
in linmiting amouni of shares in broad-
cast company that can be publicly
held. And there are some in agency
who feel it already has sufficient au-
thority to adopt rules putting that solu-
iion into effect.

Vigilance or violence

Advertising Men for De-Escalation
of Violence on Television, committee
composed mainly of agency media
men who prefer to remain anonymous.
has incorporated as non-profit organi-
zation in New York State, has parallel
commitice working in Chicago, and
plans to have advertiser group join
soon in effort to “focus attention on
violence on television and foster public
opinion against violence.”

AMDVT was formed following as-
sassination of Senator Kennedy, and
has set up commitees on policv, res-
olutions, membership. network com-
munications, petitions. codes and re-
search. Group plans to publish 23-
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page policy paper in near fuiure, and
will recommend research aimed ar es-
tablishing cousal relationship in quan-
titative form between violence on tele-
vision and violence in real life.

On and on

Several members of House Investi-
gations Subcommitiee are urging hear-
ings in September—after political
conventions—on at least two issues:
news-staging incidents and concentra-
tion of media ownership in major mar-
kets. Assurances are being sought that
statl will remain available for further
assignments after Congress adjourns
or recesses in early August. Subcom-
mitiee has investigated news-staging
charges in waBM-Tv Chicago pot-party
case and is holding another hearing
on concentration issues in Overmyer
transfer case this week (sec page 48).
September hearings would probe be-
vond those cases.

Up or down?

Alternative proposals for land-
mobile radio use of UHF share of
spectrum will be on FCC agenda this
week. One, developed by Office of
Chief Engineer, would reallocate to
land mobile top 14 channels (70-83),
plus 26 megacycles above UHF band
being turned over to commission by
Office of Telecommunications Man-
agement (BROADCASTING, June 10).
Other, prepared by Safety and Special
Radio Services Bureau, provides for
television's sharing of low seven UHF
bands (14-20) with land mobile. Pro-
posals are in form of draft notices of
proposed rulemaking, with commis-
sioners being asked to choose one to
issue for comment.

One other possible course somc
commissioners may urge is that agen-
cy do norhing until results of research
project by Stanford Researclt [nsii-
tute, under $500,000 coniract, are in.
Thar joh, which inciudes study of in-
terservice sharing of land-mobile radio
channels and [requency assignment
principles, is 10 be completed within
vear.

Trial run

David C. Adams, senior executive
vice president of NBC, will take leave
of absence in September—probably

through December-—and will tour
Europe with his wife. It's expected
he then will decide whether to retire
(as he had originally planned at age
35) or to return to NBC which wants
him to stay on,

Anybody got a dime?

Nelson Rockefeller may be richest
man running for Presidency, but late-
ly he's been leaving impression he
must be most strapped. His agency,
Jack Tinker & Partners, in recent days
reportedly has cancelled firm orders
for time on TV networks and in ex-
planation is said to have claimed
broadcast funds are too low to honer
commitments. Money involved is be-
lieved to be no more than $10.000 in
each case.

Back to the bar

Leonard H. ‘Marks, confidant of
President Johnson, is expected to leave
his post as director of United States
Information Agency before end of
year to return to private law practice
in Washington. He relinquished his
partnership in Cohn & Marks, Wash-
ington communications law firm, to
accept USIA appointment in fall of
1965 and it's logically presumed this
partnership will be reactivated.

If Mr. Marks leaves before end of
year, it's expected that acting director-
ship of USIA will be assumed by Rob-
ert W. Akers, former editor of Beau-
mont (7Tex.) Enterprise.

into the bottieneck

Neither broadcaster nor would-be
employe accusing him of bias is likely
to be satisfied with pace of FCC ac-
tion in implementing its new policy
against racial discrimination in em-
ployment (BRroOaDCASTING, July 8).
Policy calls for submission of com-
plaints covered by Civil Rights Act of
1964 to Equal Employment Oppor-
tunitics Commission for investigation.
But EEOC has fiercer money and
backlog problems than even FCC.
EEOC, with budget of $6.5 million,
reported 1,900 cases pending as of
June 1, and says it takes average of 16
months to process complaint from
time it arrives.

Washingion. D. C. 20036. Second-class posfage paid at Washington, D. C. and additional offices.
Postinaster: Send Form 3379 to BROADCASTING. Washington, D. C. 20035,




EXPANDING
MEDIA SERVICE
IN THE
SOUTHEAST

MidL—Tirr=r1 =3

Consolidating a group of long established, well
managed and successful daily newspapers, radio
and television stations in four southeastern states,
Multimedia, Inc., gives new strength financially to
each of the connected communications media. Each
company is an integral part of the regional area it
serves. Each will continue to be locally managed,
and will now strive with greater vigor for the best
interests of its own region and for the Southeast.
Multimedia, Inc., invites your inquiries to the
individual media, or to the national representatives
which serve them.

DIVISIONS OF MULTIMEDIA. INC.

Multimedia Broadcasting Co. WFBC-AM-FM-TV, Greenville, S. C. 29602
Greenville, South Carotina 29602 WBIR-AM-FM-TV, Knoxville, Tenn. 37917
Represented by WMAZ-AM-FM-TV, Macon, Ga. 31208
Avery-Knodel, Inc. WWNC-AM, Asheville, N. C. 28802

The Greenville News-Piedmont Co. The Greenville News—morning and Sunday

Greenville, South Carolina 29602 Greenville Piedmont —evening
Represented by
Ward-Griffith Co.

The Asheville Citizen-Times The Asheville Citizen—morning

Publishing Co. The Asheville Times—evening
Asheville, North Caroiina 28802 The Asheville Citizen-Times —Sunday
Represented by Citizen Express Co.

Sawyer-Ferguson-Walker Co.

Multimedia, Inc. |

CORPORATE OFFICES: P. 0. BOX 1688
GREENVILLE, SOUTH CAROLINA 29602
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WEEK IN BRIEF

New breed of entrepreneur, “negotiator-buyer,” appears
on spot TV-radio scene, promising and apparently deliver-
ing on assignments from ad agencies campaigns at 10%
to 20% lower than prevailing rates. See . ..

NEW SPOT MIDDLEMEN ... 23

American Advertising Federation President Howard Bell
generates most of hard news out of AAF's first national
convention. Bell assails FTC's ban proposal on cigarette
ads, calls for new government ad spokesman. See . ..

BELL BLASTS CONTROL...28

ABC officials receive two setbacks to head off Hughes
control of company. Preliminary merger pact with CIT
Financial Corp. held up; court says it won't restrain
Hughes offer, but orders hearing on issues. See. ..

ABC'S COUNTERATTACK... 38

FCC majority in controversial WLBT(TV) Jackson, Miss.,
renewal case finally defends action against Cox-Johnson
dissent. FCC's Bartley calls minority vituperative, seif-
serving. See ...

FCC CLEAVAGE ... 44

Richard Miller, KXLW Clayton, Mo. and KADI(FM) St
Louis, whose stations were recent targets of black mili-
tants, offers to provide black-owned businesses in ghetto
with free ad help, on-air promotion. See ...

NEGRO BUSINESS ... 49

McCall Corp. applies to FCC for exclusive use of color
TV channel in domestic satellite pilot program not yet
approved. "Premature” plan offers to produce, relay TV
shows, use channel for computerized data. See . . .

MCCALL SEEKS CHANNEL ... 50

House Subcommittee staff study that shows banks are
“becoming the single most important force in the nation-
al economy” concerned about stock holdings, director
interlocks involving some TV-radio stations. See . . .

HOUSE TROUBLED ... 51

AMST proposes set-up of government-industry advisory
committee to monitor traffic in land-mobile radio frequen-
cies in New York, Chicago, Los Angeles to determine pre-
cise use made of those frequencies. See . ..

MONITORING NOD...53

FCC’s program-reporting form is center of new contro-
versy as commission proposes to issue public notice on
ascertainment-of-community-needs question; Budget Bu-
reau still must give notice its okay. See ...

FORM DRAWS FIRE ... 56

Presidential hopeful Nixon adds support to attempts to
suspend equal-time rule, says he would debate Vice Presi-
dent Humphrey should 315 problem “be worked out." Hill
vote might come in closing days of session. See . . .

NIXON AMENABLE ... 59

DEPARTMENTS -
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SYMBOLS
DL =Day Lerter
NUaaNight Lettee

i e tional
LT erter Telegram

TELEGRAM

W. P MARSHALL, Preoionnt
s ds STANDARD TIME wt pooint of oelidn. Time of reccipt te STANDARD TIME at point of desnnatbon

The hiing thave shown 1o the Jure line on damesde reles

NEW YORK NY JUN 11 1131A EDT

DONALD P. CAMPBELL , VICE PRESIDENT AND GENERAL MGR

WMAR-TV BALTIMORE MD
FROM ALL OF US HERE AT CBS NEWS-- AND ESPECIALLY FROM ME-~ OUR

DEEPEST GRATITUDE TQ YOU, DAVE STICKLE AND ALL HIS BOYS FOR THE

MAGNI FICENT WORK YOU D!D FOR US IN THE RFK COVERAGE...
WHEN TELEVISION HISTORY iS WRITTEN AND RECALLED, THE BALTIMORE

SEQUENCE WILL BE REMEMBERED AS ONE OF THE MOST MOVING PIECES EVER

BROADCAST . ALL THANKS
DiCK SALANT, CBS NEWS




Late news breaks on this page and on page 10
Complete coverage of week begins on page 23

AT DEADLINE

Hughes offer making
for uncertainty: ABC

Witnesses for ABC testified at court
hearing in New York Friday (July 12)
that Hughes Tool Co.’s tender offer for
control of ABC has created “uncer-
tainty” in sales and network-affiliates
areas of its operations (see page 38).

Hearing, held in federal district court
on motion to restrain Hughes from ac-
quiring stock of ABC, was adjourned
late Friday until next day (July 13) to
hear witnesses for Hughes and final
argument.

Leonard H. Goldenson, president of
ABC Inc,, said offer seems to have had
effect of creating doubt about company's
future in minds of top personnel, talent,
network affiliates and some advertisers.

Mr. Goldenson said there were sev-
eral overtures from Hughes interests be-
fore tender offer was made. He reported
that Eliot Hyman, board chairman of
Warner Brothers-Seven Arts, last Janu-
ary. after ABC’s projected merger with
ITT failed to eventuate, told him
Howard Hughes was interested in ac-
quiring ABC and suggested that Mr.
Goldenson talk to him. Mr. Goldenson
said that he expressed grave doubts that

Or was he pushed

Shades of Jack Paar—or was it
fine hand of press agent? That's
what millions of surprised TV
viewers are wondering after Regis
Philbin, announcer on ABC-TV's
Joey Bishop Show watked off dur-
ing program that was taped last
Wednesday (July 10) and shown
to nation on Thursday night (July
11).

Both network and Mr. Bishop
said they could not explain an-
nouncer’s action.

Mr. Philbin told Mr. Bishop he
was quitting about three minutes
after pretaped show was on air.
Responding to rumors that he'd
been criticized by ABC officials.
Mr. Philbin said he didn't want
to jeopardize show and should be
replaced “for the good of the
show.” In statement. network
said: “We are surprised at the
action and statements of Philbin
on the Bishop show. We feel his
statements are unwarranted and
had no basis in fact.”

FCC would approve such transaction in
view of Mr. Hughes’ reputation arising
from TWA and other antitrust cases.
Mr. Hyman replied, according to Mr.
Goldenson, that Hughes can get around
the FCC by setting up dummy cor-
porations.”

Mr. Goldenson said he told Mr.
Hyman that ABC at that time (late
January 1968) was concentrating on
*“getting its house in order” and prepar-
ing for registration for debentures and
was not seeking merger opportunities.

James E. Duffy, vice president in
charge of sales for ABC-TV, voiced
view that Hughes tender offer is creat-
ing “aura of uncertainty” in sales area.
He cited one example of advertiser,
Playtex division of International Latex
Corp.. which told him early last week
that in order for ABC-TV to get ad-
ditional business from Playtex it would
have to be better than its competitors.
Representative of Playtex told him he
took this position, Mr. Duffy said, be-
cause “we don’t know who we are
going to be doing business with.”

John O. Gilbert, vice president, af-
filiate relations, ABC-TV, said that two
ABC-TV affiliates—wRAL-Tv Raleigh,
N. C,, and XTvk(Tv) Phoenix—had ex-
pressed concern over effects of tender
offer, and possible future relationship
with organization with which they were
unfamiliar.

Judge Dudley Bonsal continued as
he had earlier—to parry questions from
ABC attorneys as to whether Howard
Hughes would be required to appear.

Cooke CATV interests
sold to H&B American

H&B American Corp., Beverly Hills,
Calif.. already believed to be largest
community antenna television operator
in country, is set to acquire what may
be the nation’s second largest CATV
operation.

H&B chairman and president Wil-
liam M. Jennings said company will
pay 1.6 million shares of its common
stock. with current market value of
about $30.8 million, to purchase CATV
interests of millionaire sportsman Jack
Kent Cooke. Included are American
Cablevision and Continental Cablevision
Inc.. which encompass aggregate of 20
systems with 81,000 subscribers in 45
communities.

In separate transaction, H&B also has
agreement in principle to acquire assets

of General Television Inc., which has
12,125 cable TV subscribers in Mary-
land and Delaware, for 220,000 shares
of its common stock valued at $4.2
million.

Combined acquired companies (sub-
ject to preparation of final agreements
and approval of H&B stockholders)
would have 56 operating systems serv-
ing 210,000 subscribers in 101 com-
munities and have total market value
of above $35 million.

At one point, 29.1% of H&B Amer-
ican was owned by multiple-broadcaster
RKO General, but this interest was
disposed of last September, with a capi-
tal gain of almost $6 million, according
to 1967 fiscal year report by General
Tire and Rubber Co., parent company
of RKO General.

Task Force gets
‘wired city’ study

It bears formidable title and fills over
200 pages, and it represents broadcast-
ing’s answer to “wired city” concept,
one approach being entertained by
President’s Task Force on Telecommu-
nications.

“It” refers to program diversity study
conducted by Herman W. Land Asso-
ciates, New York, and commissioned
by Nationai Association of Broadcasters
last May (BROADCASTING, May 6). It
was delivered Friday (July 12) about
12 days behind deadline to Alan Novak,
executive director of task force.

Study carries ponderous title of “Tele-
vision and the ‘Wired City'—A Study

Hopes for phone peace

Hope for weekend settlement
of Illinois Bell Telephone Co.
strike brightened Friday (July
12) with disclosure federal medi-
ator Gilbert Selden in Washing-
ton had called both Illinois Bell
and International Brotherhood of
Electrical Workers to Saturday
(July 13) session in Chicago of-
fice of federal mediation and
conciliation service (see page 59).
Chicago Mayor Richard J. Dalev
said settled or not strike wouldn't
affect Democratic national con-
vention. He said convention
would be held there as planned,
“with or without television.”

I R e T T T S L R s e eredl more AT DEADLINE on page 10
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Arthur B. Tour-
tellot, principal
and chairman of
Earl Newsom &
Co., New York
public relations
firm, named VP
and general ex-
ecutive, CBS Inc.,
that city. From
1941 to 1952 Mr.
Tourtellot was ed-
itorial  executive
of Time Inc., associate producer of
March of Time films and director of
Time’s television productions. He pro-
duced television series, Crusade in
Europe and Crusade in the Pacific,
and was editor of Life's “Picture His-
tory of World War 11. CBS has for
some years been a client of the Newsom
firm. In his new job Mr. Tourtellot. re-
portedly will work closely with CBS
chairman, William S, Paley. particu-
larly in cultural and civic activities in-

Mr. Tourtellot

WEEK'S HEADLINERS

cluding Mr. Paley’s forthcoming term
as president of 'Museum of Modern Art,
and will not be involved in CBS public
relations activities.

Paul B. Nelson
Jr, VP and ac-
count supervisor.

Papert, Koenig,
Lois, Inc., New
York, appointed

director of adver-
tising for North
American Philips
Co., that city.
He will adminis-
ter budget of over
$12 million for
Norelco consumer, industrial and pro-
fessional products, and will be respon-
sible for sales promotion and public
relations activities,

Mr. Nelson

Alcuin W. Lehman, former president
of Advertising Research Foundation,

named acting president of ARF pend-
ing election of successor to President
Sherwood Dodge, who died July 5 of
heart attack (see page 75). Mr. Leh-
man was chief administrative officer and
president from 1941 to 1966 and since
then has served as consultant/past pres-
ident.

Walter Terry,
senior VP and
head of western
operations. D’-
Arcy Advertising,
San Francisco.
elected chairman
of American Ad-
vertising Federa-
tion in Portland,
Ore. (see page
28). He succeeds
Kenneth Laird,
chairman of Tatham-Laird & Kudner.
Chicago. (For other results of AAF
elections see page 74).

Mr. Terry

For other personnel changes of the week see FATES & FORTUNES

of the Implications of a Change in the
Mode of Transmission.” 1t’s product of
crash two-month research program that
ultimately involved over 300 stations
{BROADCASTING, May 20).

Although text wasn't available Fri-
day, it's understood study demonstrates
(perhaps for first time) extent of di-
versified programs now available to pub-
lic. And, not surprisingly. among its 35
to SO pages of conclusions and projec-
tions, is implication that public would
be better served by present broadcast
system rather than by wire.

Gencoe gets franchise
for Albuguerque CATV

Much of current action in CATV ap-
pears to center in big cities (see page
47). Multiple-CATV-owner Gencoe
Inc., Austin, Tex.. subsidiary of Liv-
ingston Oil Co., has been awarded
franchise to operate in Albuquerque.
N. M, it was made known Friday
{July 12). And cost of franchise came
high.

Gencoe said system will cost $4 mil-
lion to construct; it offered to pay city
36% of gross revenues over $1.3 mil-
lion. Gencoe proposed 20-channel sys-
tem that would include signals of Los
Angeles. Phoenix, Denver and Dallas
independents.

Gencoe owns other systems in Illi-
nois, Texas, Utah, Wyoming, Colorado
and Maryland.

10

Cox, Johnson still
unsatisfied on WLBT

FCC Commissioners Kenneth A. Cox
and Nicholas Johnson say colleagues’
criticism of their position in wiBT(TV)
Jackson, Miss., case has not altered
their “grave dissatisfaction” with com-
mission procedures and results in that
proceeding. Commission majority in
case on Friday (July 12) released “fur-
ther statement” responding to sharp
Cox-Johnson dissent from decision to
grant full three-year renewal for wLBT
(see page 44).

Commissioners Cox and Johnson, in

Hayes sees LBJ

Back in U, S. for vacation,
John S. Hayes. U. S. ambassador
to Switzerland and former presi-
dent of Post-Newsweek Stations.
reported to President last Friday
(July 12). Presumably FCC va-
cancy was discussed, but it's be-
lieved Mr. Hayes clung to his
original preference to stay in
diplomatic corps (CLosep Cir-
cult, July 8). As for FCC post.
several names are reportedly be-
fore President, but there’s no sign
of imminent appointment.

brief reply, also said there is nothing
new in majority statement that changes
their conclusion that wLBT “systematic-
ally suppressed expression of integra-
tionist views,” ignored 47% of popula-
tion of its coverage area “who happen
to be black,” and which made “numer-
ous misrepresentations™ to commission
and public about these matters.

Two commissioners noted that U.S.
Court of Appeals, which had directed
commission to hold hearing on appli-
cation for wWLBT license renewal, has
retained jurisdiction in case.

They said they would prepare “analy-
tical *appendix,”” for inclusion in print-
ed report of opinions in case. to deal
with matters in majority’s “further state-
ment” that involve factual disputes.

Overmyer witnesses

Witness list in Overmyer CP’s trans-
fer hearing before House Investigations
Subcommittee was rounded out Friday
(July 12) with names of four witnesses
from D. H. Overmyer.

Others, including Mr. Overmyer, were
learned earlier (see page 48).

Overmyer employes called to testify:
T. J. Byrnes and Arthur ‘M. Dorfner.
Two former employees have also been
called: Robert F. Adams and Robert
L. Bryan.

Hearing, at which FCC will also
testify, is set for Tuesday and Wednes-
day (July 16-17).
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MELTF
Researches Your
Personality

Every television and radie station
has a personality which, like that
of a person, its audience can define
and articulate with amazing and
sometimes startling candor.

This personality (or image) is the
result of the effect of everything that
happens on the station. Each in.
dividual on the air is part of the call
letters or channel personality.

W e have completed over 130 market
studies, encompassing more than 60,
000 depth interviews, studying the
images of TV and radio stations
from coast to coast in the United
States as well as in Canada.

Our company uses the unique skills
of the social scientist to examine in
detail, program-by-program and per-
sonality-by-personality, the strengths
and weaknesses of your station and
the competing stations in your mar-
ket.

Our clients know where they stand,
and more importantly. they know
reasons why their ratings tabulate
the way they do, particularly for
the programs under their control—
news, weather, sports, documenta-
ries, women's programs, moties,
children’s programs, etc.

One of the principal reasons for our
contract renewals year after year is
that we do more than just supervise
a research project. We stay with the
station for a whole year to make
sure you understand the study and
that it works for you.

Our contribution has helped the ag-
gressive management effort of some
of our clients to move from third
to first place in several of the coun-
try's most competitive markets. As
a matter of fact, over one-half of our
current clients are number one in
their markets. Why do they use us?
They want to know why they are in
first place and be sure they stay
there.

If vou are concerned about ratings
and would like a sound objective
look at your station and its relation-
ship to the market, give us a call
for a presentation with absolutely
no obligation on your part.

McHUGH AND HOFFMAN, INC.
Television & Advertising Consullanis
430 N. Woodward Avenue
Birmingham, Mich. 18011

Area Code 318
644-9200
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A calendar of important meetings and
events in the field of communications.

aIndicates first or revised listing.

oy

July 7-20 — Fourth annual high school
broadcast institute sponscred by Indiana
Broadcasters Assoclation and Indlana Uni-
versity radio-TV department. Indiana Uni-
versity, Bloomington.

July 14-16—Annual summer convention of
South Carolina Association of Broadcasters.
Ocean Forest hotel, Myrtle Beach.

July 14-27—Sixth annual management de-
velopment seminar sponsored by National
Assoclation of Broadcasters. Harvard Busi-
ness School, Boston.

July 15—Deadline for #lng comments
on FCC proposed rulemaking to permit
type-approval of AM modulation monitors
that do not incorporate indicating meters.

July 16—Deadline for filing reply com-
ments on FCC's proposed rulemaking to
specity, in lleu of the existing MEOV con-
cept, a standard method for calculating ra-
diation for use in evaluating Interference,
coverage and overlap of mutually prohibited
contours in the standard broadcast service.

July 20-21—Brainstorm Bonanza sponsored
by Brain Radio Service. Plainsman hotel,
Lubbock, Tex.

July 21-23 — Annual summer convention
of Idaho State Broadcasters Association.
Speakers include Al King, National Asso-
ciation of Broadcasters director of station
relations, and Jack Ackerman, director of
sales, small market division, Radio Adver-
tising Bureau. Ponderosa Inn, Burley.

July 22—Deadline for reply comments on
FCC proposed rulemaking to explore pos-
sibility of using actual field strength meas-
urements to determine coverage of TV and
FM stations, instead of present theoretical
field strength charts.

July 23—National Association of FM Broad-
casters seminar. Speakers include: Abe
Voron, president NAFMB; Don Barrett, na-
tional program director, McLendon stations,
Dallas; Alex Smallens, program director,
ABC FM Radio Network, New York. Fair-
mont hotel, San Francisco.

July 268—Deadline for filing reply com-
ments on FCC’s proposed rulemaking that
would permit type-acceptance and use of
automated FM transmitters.

July 28-Aug. 9—FEleventh annual seminar in
marketing tmanagement and advertising
sponsored by the American Advertising
Federation. Harvard Business School, Bos-
ton.

July 29 — Deadline for Aling comments
on FCC’s proposed rulemaking that would
permit standard broadcast stations operated
by remote control transmit telemetry
signals by intermittent subsonic tones.

July 30—Deadline for filing reply com-
ments on FCC proposed rulemaking to per-
mit type-approval of AM modulation moni-
tors that do not Incorporate indicating
meters.

AUBLST

Aug. 5-7—Assoclation of National Adver-
tisers workshop on advanced administrative
and planning techniques. Drake Oak Brook
hotel, Chicago.

Aug, 5-9—Annual meeting, American Bar
Association. Among principal speakers are
Senator Philip A. Hart (D-Mich.); U. S, Cir-
cuit Judge Otto E. Kerner, former chair-
man of President’'s Commission on Civil
Disorders; Betty Furness, President’s ad-
viser on consumer affairs; Commissioner
James M. Nicholson, Federal Trade Com-
mission. Civic Center, Philadelphia.

Aug. 8 — Deadline for filing reply com-
ments on FCC’s proposed rulemaking that

DATEBOOK

RAB MANAGEMENT CONFERENCE
Sept. 12-13—Atlanta Hilton, Atlanta,

Sept. 16-17—White Plains hotel, White
Plains, N. Y,

Sept. 19-20—Carrousel Inn, Cincinnati,

Sept. 30-Oct. 1—Chicago Marriott,
Chicago.

Oct. 14-15—Dallas Marriott, Dallas.

Oct. 10-11—Burlingame Hyatt House,
San Francisco.

would permit standard broadcast stations
operated by remote control to transmit

telemetry signals by intermittent subsonic
tones.

Aug. 9-10—Rocky Mountain CATV Associa-
tion meeting. Teton Village, Jackson Hole,
Wyo.

Aug. 22-23—Fall convention of the Arkam-
sas Broadcasters Association. Arlington ho-
tel, Hot Springs.

Aug. 30-Sept. 1 — 1968 International Radio-
TV-Press Exhibition, sponsored by Interna-
tional Broadcasters Society. Hotel Het Hof
Van Holland. Hilversum, The Netherlands.
For Information: The Secretariat, Interna-
tional Broadcasters Soclety, Zwaluwlaan 78,
Bussum (NH) The Netherlands.

SEPTEMBER

Sept. 8-13—Acoustics and Noise Control
Seminar sponsored by The Pennsylvania
State University, college of engineering,
University Park, Pa. Information: Howard
F. Kingsbury, 101 Engineering A, University
Park, 16802. (814) 865-7551.

Sept. 9-11—Mectronics and Aerospace Sys-
tems Convention (BASCON), sponsored by
Group on Aerospace and Electronie Systems.
Institute of Electrical and Electronics Engi-
neers. Sheraton-Park hotel, Washington.

Sept. 9-13—International Broadcasting Con-
vention, sponsored by Electronic Engineer-
ing Association; Institute of Electrical and
Electronics Engineers; Institution of Elec-
tronic and Radio Engineers; Royal Televi-
sion Society, and Society of Motion Picture
and Television Engineers, Registration forms:
International Broadcasting Convention, 1968,
Savoy Place, Victoria Embankment, London,
W. C. 2, Grosvenor House, London.

Sept. 12-14—Meeting of Louisiana Associa-
tion of Broadcasters. Down Towner Motor
Inn, New Orleans.

Sept. 13-15—Meeting of the Maine Associa-
tion of Rroadcasters. Speakers include
Douglas Anelle. National Assoclation of

Broadcasters general counsel. Sebasco
Estates. Bath.
Sept. 15-17-—~Meeting of the Nebraska

Broadcastets Assoclation. Cornhusker hotel.
Lincoln.

Sept. 17-19—Eighth annua) conference of
the Institute of Broadcasting Financial Man-
agement. Doral Country Club and hotel,
Miami.

Sept. 18-20—Meeting of the Tennessee
Assoclation of Broadcasters. Ramada Inn,
Nashville.

Sept. 19-21—Fall broadcast symposium of
Institute of Electrical and Electronics Engi-
neers. Mayflower hotel, Washington.

Sept. 20-22 -~ Southwest area conference,
American Women in Radio and Television.
Menger hotel, San Antonio, Tex.

Sept. 20-22—East Central area conference,
American Women in Radio and Television,
Christopher Inn, Columbus, Ohio.

Sept. 22-23—Annual fal! meeting of New
York State Cable Television Association.
Olean.

windicates first or revised listing.
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For years we've been offering

a 30-day free trial, a full year's
warranty on parts and labor,

an increase in effective coverage,
a guarantee of protection against
overmodulation without
distortion-but there are

still a few of you who haven't
tried AUDIMAX and VOLUMAX.

You sure are a tough audience!

Audimax reacts to any given program situation in
exactly the same way as your best audio man would
— only a lot faster and more efficiently. It eliminates
distortion, thumping, pumping, audio “holes”, and
bridges through program pauses to eliminate the
“swish-up" of background noise. It even returns the
gain to normal during standby conditions. Big
claims? You bet. But we're willing to back them up
with a 30-day free trial in your own studio. After that,
send us $665 if you like it. If not, send it back —
freight charges collect. What can you lose? By keep-
ing average modulation up, everybody wins.

Volumax for AM broadcasters costs the same as Aud-

BROADCASTING, July 15, 1968

imax and limits peaks without side effects. Its action
may be gentle or microsecond fast. That depends on
the program waveform but the end result of the
Audimax-Volumax team is always a more even and
pleasant sounding program that may be transmitted
safely at much higher effective power levels. That's
another big claim we’ll back up with a free trial.
We've even got a claim for FM and TV broadcasters.
FM Volumax is absolutely guaranteed to prevent FM
overmodulation and SCA crosstalk without distortion.
This one costs $695.

Write and let us back these claims with a 30-day free
trial. Or better yet—call us collect at (203) 327-2000.

PROFESSIONAL
PRODUCTS

LABORATORIES

~ Stamford, Connecticut, A Division of

Columbia Broadcasting System, inc,
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Look at the facts.

The television stations
represented by

Peters, Griffin, Woodward
deliver more circulation
in their combined
effective coverage areas
than Look.

And Life.

And Reader’s Digest.
And McCall’s.
Combined.

And here’s the frosting

on the cake:

Only television
demonstrates the product
with sight, sound,

motion and color.

Surprised?

Want to take a good look
at Spot Television?

OETEBS @ RIFFIN, @ OODWARD, ixc.

Pioneer station representatives since 1932

SOURCES: Estimates of TV circulation from Salcs Man-
agement Magazine 8/67 and American Research Burean.
Magazine circulation from their most recent reports on
file with Television Burcan of Advertising.
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NEW HOUSTON FEARLESS COLOR-
MASTER IS USED BY MORE TV
STATIONS—OVER 60 RIGHT NOW—
THAN ANY OTHER COLOR FILM

PROCESSOR.

Easy to operate; one man can do it. Durable stainless steel construe-
tion means longer life, less down time. Unique modular construction
permits easy conversion to any new process or requirements.

HOUSTON FEARLESS
CORPORATION

11801 West Olympic Boulevard,
Los Angeles, California 90064 (213) 2724331

it's Gregg

To the uninitiated, a page of Gregg is so
much Greek. But a secretary trained in the
symbology of shorthand's foremost author-
ity can translate it into a meaningful com-
munication, To a bus-driver, a page from
the 1969 BROADCASTING YEARBOOK
won't be very lucid either. But the men and
women who make important decisions in
broadcast advertising look upon this com-
prehensive volume as THE authority for a
multitude of facts about television and
radio . . . dependable facts they can

in TV and Radio...

IT'S

BROADCASTING
| YEARBOOK!

translate into more profitable advertising
plans. Nowhere is so much useful TV-radio
information assembled within a single se’
of covers, or consulted so often day-
after-day throughout the year. The 1949
BROADCASTING YEARBOOK, packed
with more data about the broadcast media
than ever before, will be delivered to sub-
scribers in December. Your message gets
a big bonus of attention and long life
at regular BROADCASTING rates, To-
day's the day to reserve a good spot for it,

Deadlines? Oct. | if proofs are needed; Oct. 15, no proofs.

e Broadeasting

1735 DeSales Street, N.W.
Washington, D. C. 20036
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OPEN MIKE®

Series counters charges

Eprtor: Contrary to some charges
made in recent weeks in some quarters
concerning the responsibility of the
broadcast media in reporting on civil
strife situations, [the responsibility of
broadcasting is reflected by] wNLk Nor-
walk, Conn., which, in conjunction with
the Norwalk hospital, produced a series
of 30 15-minute public service interview
broadcasts over a period of six weeks.
The daily programs contributed to a
better understanding of the hospital’s
services to the community and helped
to open new career opportunity hori-
zons for young men and women listen-
ers. It is our feeling that the radio
series is an outstanding example of pub-
lic service.—Clarence C. Traum, di-
rector, The Norwalk Hospital, Norwalk,
Conn.

Collector’s item

Eprtor: On page 86 of your May 20
issue you had a great cartoon about
Julia Child and The French Chef. We
would very much like to have six tear
sheets and the original, if it is possnb]e
We are making a collection of Julia

Child cartoons and this would be a de- |

lightful addition.—Ruth J. Lockwood,
producer, The French Chef, WGBH-TV
Boston.

(The original and six tear sheets have been
forwarded.)

Drawn for BROADCASTING by Sid Hix

“They’re the production crew on the Julia
Child cooking show!

Extended funeral coverage

Epitor: I have just read your editorial
in the June 17 issue [“Question of bal-
ance”] of the amount of time devoted
by the networks to the Kennedy funeral.

You are absolutely correct, in my
opinion, and I'm glad you had the cour-
age to say so. I agree that this does not
belittle the widespread anguish, but I
thought the networks went entirely too
far on this occasion.— Glen A. Wilkin-
son, Wilkinson, Cragun & Barker, ai-
torneys, Washington.

BROADCASTING, July 15, 1968

In the South Poll,

these guys
beat the others cold.

When you're polling the
news front in the South,
check the cold facts on these
guys.

They're known in the
Charlotte market as Doug
Mayes, news; Clyde McLean,
weather and editorial; and
Jim Thacker, sports. And
they're backed up by the
South’s leading TV news de-
partment.

Their news program,
WBTV’S Early Report-6:00-
6:30 P.M. Monday-Friday—

reaches more homes than
any local TV newscast in the
entire South. 146,400
homes, in fact. That's more
than Atlanta, Miami, Hous-
ton, Washington or Dallas.*

Facts like these prove that
these guys stop the competi-
tion cold.

CHARLOTTE
JEFFERSON STANDARD
umncu'r NG COMPANY
WBY / wiT-

JLFFERSON 'R.DUC'IONS

Representad Nationally by

*Average quarter-hour audience in total homes, February/March, 1968, ARB. The audience figures
are estimates oniy and are subject to the qualifications set forth in the survey report.
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MONDAY MEMO from WARREN ADLER, president, Warren Adler Ltd., Washington

Solving the real estate enigma for radio

For more than a decade we've
wrestled with the challenge of how to
make the broadcast media more mean-
ingful to the rental of apartments and
the sale of homes.

Up until recently the results have
been spotty, even disastrous. This is
not to imply that we've found the holy
grail of real estate advertising, only
that we've probably stumbled upon the
obvious.

Real estate advertising has been a
stepchild of the advertising business.
For years agencies would not touch a
real estate account with a 10-foot pica
rule. The results have been reams of
“shock”™ print, off-target broadcast com-
mercials, and endless lines of vapid
classified advertising.

This was partly due to the unsophisti-
cation of the industry itself. spoiled
rotten by the post World War 1T boom
when the product was sold long before
the hole was dug. Because of this there
really hasn’t been time enough to build
up a library of experience. Getting
builders to use agencies is still a sticky
problem.

To be sure. the use of print to move
real estate has been sufficiently refined
in certain markets so that some measure
of effectiveness can be ascertained. But
broadcast has always been an enigma
in this field.

Promotion Problem =« Take apart-
ment promotion as a prime example.
Youw've first got to bring the people to
the product. If the directions are com-
plicated. the obstacles seem massive.
It is this single fact more than any other
that has inhibited the use of broadcast.

It wasn’t until we began to ignore
the problem of directions that we be-
gan to achieve some modicum of suc-
cess. We simply discovered that identity
is more important than directions.

Thus, the classified pages are cata-
logues geared only to those who seek
an apartment at a specific moment in
time. In these pages there can be no
element of impulse buying, no wooing
away from existing products, The peo-
ple who go there are simply hot pros-
pects. This is fine when demand exceeds
the supply, but not when the opposite
condition exists.

At the moment, as it has been for
the last 10 years in the Washington
metropolitan area, the supply has ex-
ceeded the demand. This means that
the apartment house developer has to
go out and fish for his tenants in other
buildings and other nearby areas.

Radio’s Value » Radio offers him the

18

best fishing potential. In radio he at
least knows what fish he will find. If
he’s in the market for certain age
groups and income levels he has a
more accurate target than the scatter
gun approach of print. We don’t, of
course, advocate that print be totally
eliminated, but under existing condi-
tions of over-supply we do advocate a
substantial, not supplemental, use of
radio.

Bearing in mind that we are deal-
ing with what is essentially a low
budget situation, the challenge of ex-
posure becomes critical. How then do
we meet the challenge with limited dol-
lars?

» We sacrifice information for fre-
quency: We buy a [0-second satura-
tion package on a given format which
we know is in our market target.

* We concentrate on women: Drive
time doesn’t interest us unless it shows
a whopping big sample of women listen-
ers. Chances are we’ll ask for our spots
to go into a 10 am. to 3 pm.
time frame. Women are the big deci-
sion makers in this industry.

= We tell only one fact: We dont
waste time on romance. We tell them
one fact and tell it straight. Naturally
we pick the most important selling
propositions. tell them one at a time,
and make as many as six or seven to
be revolved in sequence.

=« We inform them of one intersec-
tion: In most cases there is an inter-
section that is a neighborhood land-
mark. It’s the rare apartment that’s
built in the middle of nowhere.

= We revolve our stations frequent-
ly: No campaign runs for less than a
week. Dollars available dictate how
many stations we buy in a given week.

Sample Spots = Here's an example of
a typical series of 10-second spots for

eration.

a given apartment house.

1. “At the Sunview Apartments in
Bethesda, every apartment has its own
built-in security alarm system, the only
one of its kind in the world. See the
fabulous Sunview at Wisconsin and
Sunset.”

2. “Families with school children in
the fabulous Sunview Apartments send
them to Western Junior High or Be-
thesda-Chevy Chase High, two of the
finest schools in Montgomery county.
See the Sunview Apartments, Wisconsin
and Sunset.”

3. “The people who live at the fab-
ulous Sunview Apartments in Bethesda
do most of their shopping at Saks Fifth
Avenue and Lord & Taylor. Maybe it’s
because they can walk there. The Sun-
view Apartments. Wisconsin at Sunset.”

4, “Many of the people who live in
the fabulous Sunview Apartments in
Bethesda are former home-owners.
Their apartment at. the Sunview is as
large as a house, Visit the Sunview to-
day.”

5. “The Sunview Apartments in
Bethesda has two and three bedroom
apartments with solariums for people
used to large homes and lavish enter-
taining. See them at the Sunview—Wis-
consin at Sunset.”

6. “The fabulous Sunview Apart-
ments in Bethesda has a special incen-
tive plan for people who want to sell
their present home and move to the
Sunview. Visit Sunview today and ask
about our Homeowner Plan.”

We’ve illustrated the radio approach
to apartment advertising. We're sure.
although we haven’t concentrated on
the client convincing process. that the
same holds true for house advertising.

Once again, we think we've proved
that radio, used correctly, will rise to
almost any occasion.

After graduating from New York University
at 19, Warren Adler went into the news-
paper business in New York City. He left
New York 15 years ago to found Warren
Adler Ltd. in Washington, an advertising
agency specializing in real estate promo-
tion. In February 1967 he founded Adler
Communications Corp., purchasing WHAG-
AM-FM Halfway, Md. In October 1967 he
purchased WAYE in Baltimore and con-
verted it to Baltimore's only all news op-
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" HI, CHARLIE, THIS IS YOUR BROKER.
~ THE MARKET OPENED STRONG. IT'S
5 tRE‘A’?Y.uPs POINTS, ()

AT e Ocoo

A new type of

It is predicted that one day tele-
phones will be so small they will be
packaged in almost any handy article
—sunglasses, for instance. Wherever
you are then, you'll be able to com-
municate quickly and conveniently.

As you would expect, we're inter-
ested in all kinds of communications
systems for the future. But throughout
the world, our companies make all
kinds of telecommunications equip-
ment for today, 100.

This includes 1elephones, switch-

T 1
.‘{-1

Pk

telephone. No hands. In fact, no telephone.

loards, private branch and central of-
tice exchanges, and the necessary
wires and cables. In the U.S., we sup-
ply a lot of equipment to the inde-
pendent lelephone companies.

The “International” in our name
comes {rom our long-standing opera-
tions overseas. But as inlernational as
we are, about half our 1967 earnings,
on worlchwide sales of over $2.7 bil-
lion, came from U.S. sources.

An important part of our income is
from the teiecommunications busi-
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ness. It also comes from renting cars
{Avis, lo be exact), consumer loans,
mulual funds, airport and hotel park-
ing, data processing, hotels, avionics,
and satellites and their earth terminals
—just to name a few.

So, you see, we can be of service
in many ways. But if you want to dis-
cuss your phone bill, dont call us.
Please. We only supply equipment.

International Telephone and Tele-
araph Corporation, 320 Park Avenue,
New York, N.Y. 10022.

ITT




The thought is from Alfred North Whitehead. The interpretation is by Sister Mary Corit3

“Ideas won’t keep. Something must be done about them.”*

There are few things more wasteful than the right idea
conceived at the right time but communicated too late.

Yet it happens all too often: the perfect solution to a
current problem, left unexposed, becomes pale and
useless virtually overnight.

Through today’s broadcast media, an idea can be brought to
more people in less time than ever before.

And through such advances as communications satellites, video
tape, and miniaturized equipment, we’re working to make the
gap between conception and communication even shorter.

Every new electronic breakthrough, each new broadcasting
technique contributes to this speed-up.

The faster an idea can be tested in the crucible of public
opinion, the faster it can be passed into practical effect. And that

is one of the broadcasting industry’s greatest contributions.

Helping to transform one man’s idea into progress for all men.

* Quoted from Dialogues of Alfred North Whitehead, Atlantic-Little, Brown and Company.

BOSTON WBZ - WBZ-Tv
GROUP NEW YORK WINS

PHILADELPHIA KYW - KYW-TV

BALTIMORE WJZ-TV

PITTSBURGH KDKA - KDKA-TY

FDRT WAYNE WOWQ

CHICAGD WIND

SAN FRANCISCO KPIX

LDS ANGELES KFW8B

WESTINGHOUSE BROADCASTING COMPANY







PHOTOCOLOR: AP’s unique color
news service, now serving over 1000 net-
work television stationsand key independ-
ents around the world.

Color broadcast stations demand
more color news slides everyday. And it's
no wonder. This year’s news alone will be
a kaleidoscope of color. The Olympics in
Mexico, the conventions in Miami Beach
and Chicago, the elections. Football,
baseball and possible lunar landings. All
colorful news. And as an AP PhotoColor
subscriber, you can stop worrying where
your next color slide will come from.

Twice a week you'll receive ten 35mm
color slides by the fastest air service.
That's more than 1000 guality slides a
year, relating to current events, continu-

ing stories and news in the making. Each
one is numbered and cross-indexed on
corresponding 3 x 5 fact file cards for
quick reference and easy cataloging.

Furthermore, asan AP PhotoColor sub-
scriber, any of the more than 2000 color
news slides in our library is available at a
favorable reduction. Just select the
slides you want from our free PhotoColor
catalogue. And if you need color shots in
a different format, let us know. Chances
are we have what you want.

For complete details and our free cata-
logue, contact your nearest Associated
Press representative, or call Bob Eunson
at AP headquarters: 50 Rockefeller
Plaza, New York, New York 10020. (212)
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New middiemen in spot

They're buying specialists who act for agencies

on promises of delivering campaigns below rates;

and their billings may total $40 million this year

A comparatively new breed of entre-
preneur — the “negotiator-buyer” — is
moving more prominently into the spot
television and radio scene this summer,
promising and apparently delivering—
on assignments from advertising agen-
cies—campaigns at 10% to 20% lower
than prevailing rates.

From a trickle of activity only two
years ago when the first of these outside
buying agents began operating, this
latest technique in media placement has
attracted at least three other “middle-
man” organizations and, if their pro-
jections are accurate, they will place
more than $40 million in advertising in
1968, overwhelmingly in spot television,

The movements of these media pur-
chasing agents went virtually unnoticed
until several months ago, when the
tempo of their buying pace started to
quicken. The serious attention of na-
tional spot representatives was drawn
to these enterprises only recently when
the impact of their purchases started
to be felt.

Puzzled Reps = Station representatives
questioned by BROADCASTING over the
past several weeks acknowledge, with a
few exceptions, that they had not been
by-passed by these outside buyers, had
sold at card rates and had been paid
their commissions. But reps seemed
puzzled that advertising agencies would
want to relinquish a vital part of a
client assignment-—media buying. They
also expressed concern over the addi-
tion of a middleman. who professes to
be able to deliver a media plan devised
by the agency at a reduced cost. One
rep articulated his reservations in this
way:

“Could this lead to widespread rate-
cutting and to depressing prices at sta-
tions that want to hold the line?”

The acknowledged leader and pio-
neer in the area of negotiated buying
is U.S. Media—International, New
York, which predicts that it will pur-
chase $25 million in advertising this
year after two years of functioning in
this field. Other organizations that have

BROADCASTING, July 15, 1968

emerged on the negotiator-buying scene
are Adonis Radio Corp. and RDR As-
sociates’ Timebuying Services Inc., in
New York and Broadcast Media Corp.
in Chicago (see page 24).

U.S. Media—International is re-
portedly the most active of the outside
media-buying firms. With extreme re-
luctance, Norman King, chairman-pres-
ident, consented to an interview with
BROADCASTING, pointing out that both
he and his agency clients believe his
company can operate more effectively
on a confidential basis. He stressed that
he could not reveal the identity of his
agency clients, because, he said, they
had requested anonymity.

Mr. King reported that U.S. Media
serves as a buying unit for advertising
agencies, usually on an assignment basis
on particular campaigns, and functions
under the agencies’ complete supervi-
sion and control. He underlined this
assertion: U.S. Media is not involved
in barter in any way.

Follows Format = Mr. King em-
phasized that his company performs
strictly according to the media plan

Norman King

devised by the agency. It first makes a
“paper buy” for the agency and com-
pletes the buy only after agency ap-
proval of the contract. It handles all
the paper work—schedules, make-goods,
pre-emptions and, according to Mr.
King, accepts no make-goods or changes
without submitting them first to the
agency for its prior approval. The
agency for which it acts receives one
over-all bill with station affidavits and
documents attached to it.

Mr. King said U.S. Media has acted
on behalf of about a dozen agencies on
certain campaigns, but he declined to
name them. It is known, however, that
U.S. Media has performed test cam-
paigns for John F. Murray Advertising;
Delehanty, Kurnit & Geller; the I.am-
pert Agency; Chalek & Dreyer; Wilson
Harrell Agency; Grey Advertising;
Warwick & Legler, and West, Weir &
Bartel.

A spokesman for Ted Bates & Co.,
one of the biggest spot agencies, said
it has not utilized the services of an
organization such as U.S. Media to
date, “but we probably will, since we
owe it to our clients to test any orga-
nization that promises to bring our costs
down.”

Lennen & Newell is also planning a
test.

Mr. King said U.S. Media is paid by
the agency either on a flat-fee basis, a
percentage of the agency commission
or a percentage of the buy. He noted
that for agencies that lack a sizable
media department, his company is
equipped to formulate a complete media
plan,

How It Works » He contended that
through the use of U.S. Media, an
agency and its client, the advertiser,
will obtain added value for its money,
but he emphasized that “we do not
make a cheap or cut-rate buy.” Asked
to explain how U.S. media can improve
upon a buy that an agency itself could
make, Mr. King stated:

“We can perform very efficiently on
certain particular assignments that re-
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Oter firms offe to do specialized buying

U.S. Media—International is by
long odds the biggest company in
the “negotiated-buying™ field (sec
page 23), but it is not the only onc.

At least three others are active in
negotiating and buying (imc and
other media. but most were loath to
discuss details of their operations
with BROADCASTING., The three:
Adonis Radio Corp. and Time Buy-
ing Services in New York, and
Broadcast Media Corp. in Chicago.

Adonis Radio, despite its name,
is active in buying television as well
as radio time for agencies. Its chief
executives are Sy Rosen, president,
and Jerry Shapiro, executive vice
president. Mr. Rosen said Adonis ex-
pected to buy about $5 million worth
of TV and radio time this vear. but
declined to give any other details of
the operation.

Nothing to Say » Equally reticent
was Sam Wyman, president of RDR
Associates. which has been identified
as a barter organization and whose

quire a concentrated effort. We can
relieve the pressure at an agency dur-
ing the heavy busy season when their
regular buyers are occupied on other
assignments. But I think that the most
important contribution we can make is
to bring the force of a highly experi-
enced, sophisticated buying team into
play—the skills of people who know
markets, stations, rate cards—and make
the best possible buy.

“In short, we know how to buy ex-
cellently,” Mr. King remarked, “and
we can accomplish this with a staff of
experienced sales and buying personnel
with wide contacts.”

The U.S. Media permanent staff now
numbers 30, according to Mr, King.
His key aides include Dennis Holt, for-
merly a salesman with RKO General
National Sales, who is executive vice
president; Don Severn, previously vice
president in charge of station relations
at Ted Bates & Co., who holds the
same title at U.S. Media, and Burton
Lambert, formerly vice president in
charge of sales at wor-Tv New York.
who serves in that capacity at Mr.
King's company.

Recent top-level additions to the
company’s staff include Stuart Kelly,
formerly vice president for TV sales at
the Paul H. Raymer Co., who is direc-
tor of sales development; Tom Hardy,
previously an account executive with
Avery-Knodel and a senior timebuyer
at Donahue & Coe, and Joyce Peters,
veteran media buyer with Bates.
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New York oflices and telephone arc
nsed by Time Buying Services. RDR
and TBS are belicved (o hc under
common ownership, partially if not
wholly. Mr. Wyman said disclosure
ol the TV-radivo buying scrvice was
“prematurc” at this time. asscrting
the concept had not becn fully tested.

He expected to buy “considerably
more than $10 million” in advertis-
ing this year, but would not elabo-
rate, He said he has been testing his
system for more than 18 months and
expects to make an announcement in
about six weeks. He stressed the plan
“has nothing to do with barter.”

(All media-buying scrvices insist
they do not barter, though a number
of the peopic involved have engaged
in bartcr in the past. Somc advertis-
ing agencics feel some of these or-
ganizations may indecd baricr in ccr-
tain markets and on certain stations,
while buying for cash on the large
majority of stations. But agcncies
confessed they have no proof that

Well Financed » Mr. King empha-
sized several times that U.S. Media
works with station representatives and
does not bypass them. As for representa-
tives who may have reservations about
dealing with a fairly new organization
such as U.S. Media. as contrasted with
a long-established agency. Mr. King
stated:

“We have a line of credit that runs
into seven figures with the First Na-
tional City Bank and the Franklin Na-
tional Bank. We are pleased to refer
questioners to the appropriate individ-
uals at these banks in New York.”

Agencies that have had test cam-
paigns with U.S. Media were reluctant
to discuss them—and in some cases to
acknowledge they had been run. A few
said they had tested U.S. Media and
found the service delivered what it had
promised. One agency executive offered
this rationale:

“We consider U.S. Media an outside
contractor, just as we may from time to
time use an outside art service or pub-
lic-relations firm. In certain periods of
the year, when our own buying staff
may be overburdened or in a special
situation when we feel an outside service
can be useful, we may turn to them.

Keen Control = “We have tested U.S.
Media on one occasion and I will say it
delivered all it had promised. Its staff
seems to have developed a good rapport
with stations and has come up with
good availabilities. We check all out-
side services carefully and maintain

barter actually 1s involved.)

Late Starter » The latest entry into
the negotiating-buyving sphere is
Broadcast Mecdia Corp.. Chicago,
formed and hcaded by Arthur W,
Bagge, prcviously an cxccutive with
Pcters, Griffin, Woodward (Broan
CASTING, May 27).

Mr. Bagge could not bc rcached
by BROADCASTING last week, and it
could not be ascertained whether his
company already has begun work,

Other sources in Chicago indicated
that the BMC plan calls for it to
work at no cost to agencies. They
understood that if this new firm ne-
gotiated sufficient savings in a buy.
it would be allowed to collect up to
15% commission. to be taken out of
the portion saved. Any excess saving
would be rebated to the agency
These same sources said there may
be an association between Time Buy-
ing Services in New York and BMC,
with the former company handling
the paper work for the latter,

close control to make certain it per-
forms according to our plans and de-
livers what it promises.”

Officials at some agencies. however.
said they were not impressed with the
claims or the performances of outsidc
buying-negotiating services. One execu-
tive expressed himself in these terms:

“These outfits say they can bring in
a buy from 15% to 20% lower than
rate card. Is this a big deal? I start off
with the premise that all rate cards for
spot TV are overpriced and I bring in
my buys at 20% and more below the
rate cards in most markets. How do I
do this? Sometimes I just negotiate it
downward. Sometimes I buy spot on a
pre-emptible basis but I let the stations
know in no uncertain terms that I
don’t want to be pre.empted. At other
times, I buy run-of-schedule. but sta-
tions had better run them in the time
periods I want. Any agency with a
knowledgeable, on-the-ball media staff
can do the same thing.”

There was a strong feeling among
some agencies and representatives that
out of all this ferment may come efforts
at centralized buying of spot television
and radio. One agency executive said
his company has under consideration a
plan whcreby two, three or four agen-
cies would pool their resources for the
timebuying functions.

“Buying time can be a very costly
undertaking,” he said, “and a joint
effort on the part of several agencies
can be at least a partial ameliorative.”
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Advertising:
the public view

Harvard research shows
majority are ‘favorable,
regulation not needed

The American public’s opinion of ad-
vertising is “preponderantly favorable.”
People talk about it a lot, often critical-
ly, but it’s not a subject of major con-
cern for them. Despite what socjal
critics say, few people think it is in
need of immediate change, and no more
than 1% think it needs more govern-
ment regulation.

The findings are not ncw, but the
book in which they appcar is. It's “Ad-
vertising in America: The Consumer
View,” published last week by Harvard
Business School’s division of rescarch
and launched in special gatherings
where it obviously seemed apt to do the
most good: Washington and New York.

The volume, by Harvard Business
School Professors Raymond A. Bauer
and Stephen A. Greyser, is based on
extensive 1964 research underwritten
by the American Association of Adver-
tising Agencies, which made the basic
findings public four year ago (BRroapn-
CASTING, April 27, 1964). Professors
Bauer and Greyser also report on a
follow-up study conducted in 1967
which they say found “no basic shifts”
in the consumer attitudes prevalent in
1964,

Electronic Power = The book includes
a detailed study of individual media,
pointing out that—as the preliminary
report in 1964 had shown—television
and radio account for a vast majority
of the advertising messages that con-
sumers regard as noteworthv in terms
of being *“annoying,” “enjoyable.” “in-
formative” or “offensive,” but that the
same pervasiveness of the broadcast
media helps make their messages more
likely to be considerd “annoving.”

The study also points up a consider-
able disparity—much in the favor of
TV and radio—in the amount of time
people spend with different media.
Ranking the respondents according to
the number of hours thev said they
spent with each medium over the pre-
ceding week, and then dividing them
into groups as nearly equal in size as
possible, the researchers found that:

= A total of 19% spent from zero
to five hours a week with television;
18% spent six to 10 hours, 24% spent
11-20 hours. 20% spent 21-30 houts
and 19% spent 31 or more hours.

= With radio, 33% spent zero to two
hours a week, 35% spent three to 10
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hours and 32% spent 11 hours or more.

= By contrast, magazines were read
zero hours a week by 26%, one hour
by 27%. two to three hours by 26%
and four or morc hours by 2i%, while
newspapers were read zero-to-one hour
a week by 23%, two to three hours by
32%, four to six hours by 24% and
scven or more hours by 21%.

The authors said that although ask-
ing pcople to cstimate *“about how
many hours” they spent with a given
medium would not ordinarily be con-
sidered “an adequate measure of the
exact amount” of time spent, it is “an
appropriate device for comparing groups
of people.”

Information Value » The book, 474
pages in length, contains more than 100
tables and exhibits along with detailed
analysis of them by the authors. It
notes, as did the 1964 report, that the
main reason people like advertising is
for the information it provides, and
that generally those who dislike it fee!
that it is boring. interruptivc or insult-
ing to their intelligence. Complaints that
advertising is untruthful or misleading
were found to be less frequent.

Collaborating with the authors were
Dr. Donald L. Kanter of Carson/Rob-
erts, Los Angeles, and William M. Weil-
bacher of Jack Tinker & Partners, New
York.

Although the research was under-
written by AAAA, it was conducted
under the supervision of an academic
review committee of professors from
Harvard and the Massachusetts Insti-
tute of Technology and the AAAA
specified in advance that the researchers
would have a free hand and that all
results could be published.

Also in advertising .. .

Midwest agency = Neale H. Oliver has
formed Oliver Advertising Inc., City
National Bank Building. Kansas City,
Mo. Robert M. Sokoloff is vice presi-
dent and creative director of the new
firm. which includes among its initial
clients the Kansas City Southern Rail-

way Co.: Putsch’s Restaurants; the Per-
forming Arts Foundation of Kansas
City, and City National Bank and
Trust Co.

Office move = Jaffe-Naughton-Rich Inc,,
Minneapolis. has moved to the Studio
One building. 1220 Glendwood Avenuc,
same ity,

Rumrill-Hoyt, Geyer
in preliminary talks

Rumrill-Hoyt and Geyer-Oswald offi-
cials confirmed last week that discus-
sions of a merger were in progress, but
they termed negotiations too prema-
ture to tell when or even whether the
agencies definitely would combine.

Rumrill-Hoyt, the product of a 1966
merger between the Rumrill Co. of
Rochester, N, Y.. and Charlcs W, Hoyt
Co. of New York. bills about $42 mil-
lion. with approximatcly $4.5 million
in broadcast. The agency maintains
offices in BufTalo and Utica, both New
York. in addition to New York City
and Rochester, and provides a public
relations staff of 40 as well as advertis-
ing personnel. Among Rumrill-Hoyt's
clients are the Eastman Kodak Co.,
DuPont, and Corning Glass Works.
The agency also handles international
industrial advertising through Parker-
Rumrill International, a partnership
established with a group of I.ondon
agencies headed by H. T. Parker.

Geyer-Oswald, with offices in nine
cities—New York, Los Angcles, Chi-
cago, Denver, Omaha, Racine, Wis.;
Detroit, San Jose. Calif,; and Portland,
Ore.—bills over $50 million, with about
$15 million in broadcast. The name
was changed from Geyer. Morey, Bal-
lard last October as a reflection of “a
totally new management structure,”
president Georgc Oswald said at the
time. The agency has two clients in
common with Rumrill—Merck & Co.
and Hiram Walker. Its other clients

Bellows & Co., New York, has
popped its corks over an East Coast
radio campaign for sweet and dry
vermouth—and, indircctly, for hard-
er stuff.

The National Distillers & Chemi-
cal Corp. subsidiary had to suspend
its newly started commercials when
a packaging problem arose—the
corks wouldn’t stay in the bottles.
The Young & Rubicam executive on
the account said last week the adver-

God bless Mr. Bellows, said Tiny Tim

tising would be resumed after the
stock had been replaced.

The commercials, parody Ebene-
zcr Scrooge and Bob Cratchit of
Chartes Dickens’s “A  Christmas
Carol” and include a tag line rec-
ommending Bellows’s “eight other
flavors.” The campaign started this
month on radio stations in New
York, Massachusetts, Rhode Island,
New Jersey, Delaware, Maryland
and the District of Columbia.
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vice president-executive producer.

The regeneration of the waterfront
area of St. Louis moved forward last
week as the headquarters office of
D’Arcy Advertising Co. formally
opened its new quarters in the
shadow of the Gateway Arch on the
bank of the Mississippi.

D’Arcy’s late founder. William
D’Arcy, long had been active in pro-
moting the restoration idea and more
than two decades ago was a principal
catalyst in working to secure neces-
sary preliminary bond issues for the
work. Today the office of Harry
Chesley, D’Arcy board chairman,
looks out upon the memorial arch
saluting the city’s new spirit.

D’Arcy now occupies the 11th
through 15th floors of Gateway
Tower, the modern structure nearing
completion at 1 Memorial Drive. The
building also is the new home of
CBS-owned kMOx-AM-Tv St. Louis.
Kmox is already in and KMOX-TV
began moving in over the weekend.
CBS is 50% owner of the building,

Studio D needs only a transmitter and tower to be on
the air, its closed-circuit studio facilities are so com-
plete at new St. Louis offices of D'Arcy. Video-taping
session here gets master-control touch of technician
Bob Eller as live camera is worked by Bob Johnson,

D’Arcy’s new office reflects spirit of St. Louis

according to local sources.

D’Arcy Advertising had been
founded in 1906 just a couple of
blocks from its new site. It had been
38 years at its last location.

D’Arcy ranks among the top-16
agencies nationally. Its combined
broadcast billing tops $62 million
annually. In addition to seven North
American offices, D’Arcy has part-
nership offices in 14 foreign coun-
tries.

A well-equipped closed-circuit TV
and radio production studio is one
feature of the agency’s new home.
Called Studio D, the facility is de-
signed to allow creative experimen-
tation in the broadcast media.

At  Monday’s dedication Mr.
Chesley was happy to announce that
Studio D had already paid for itself.
The agency just received $1 million
in new institutional billing from
Southwestern Bell Telephone Co..
St. Louis, based on a presentation
video taped only a few days before

Latest broadcast and other plans for Budweiser beer at
D'Arcy’'s new St. Louis offices are discussed by Walter
A. Armbruster {r}, agency's vice president and creative
director, with Robert E. Murphy, Budweiser account
coordinator, as Louise Recuppero, secretary, takes
notes.

in Studio D.

Walter A. Armbruster. D’Arcy
vice president and creative director.
commenting on his department’s new
broadcast production facilities. said:
“We've always had the talent. Now
our new creative workshop will really
let us fly. We'll be able to do what
few agencies can—get an idea, rough
it out on tape or film, then play it
right back here in our own shop to
see if it’s a workable idea.”

The creative department occupies
the entire 12th floor. The research
and media departments are on the
14th fioor.

St. Louis Mayor Alfonso .
Cervantes at the building dedication
noted that “the D’Arcy company,
through its creativity and vitality,
has earned its way from a one-room
office to this new prestige address.
The firm has always been a very
good citizen, giving freely of its
means and talents to aid civic
causes.”

include Irish Airlines, John Morrell.
Aunt Jane division of Borden, Aqua-
Tec, Sunsweet Growers and United
States Gypsum Co.

Rep appointments.. ..

sWixa-Tv Fontana-Los Angeles,wABG-
Tv Greenwood, Miss.,, and WKOX-AM-
FM Framingham, Mass.: Savalli/Gates
Inc., New York.

®» WvcG Coral Gables-Miami: Katz Ra-
dio, New York.

= KoNo San Antonio, Tex.: Metro Ra-
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dio Sales, New York.

» Wsta St. Thomas, V. I.: T. 1. E.
Sales Ltd., New York.

s KARM-aM-FM Fresno, Calif.: Avco
Radio Television Sales, New York.

Business briefly ...

Campbell Soup Co., Camden, N. I,
for Swansen Frozen Foods, through
Leo Burnett, Chicago, is using one-
minute spots in the western states,
Hawaii and Alaska to introduce “In
the Mood” food, its newest frozen food

line.

State of Indiana, through Bozell &
Jacobs Inc., Indianapolis, will promote
tourism in one-minute spots Aug. 17-
Sept. 8 on ABC Radio’s “The World
of Sports.”

Standard Brands Inc., through Ted
Bates & Co., both New York, has
bought an eight-week sponsorship in
NBC Radio’s Monitor. Sinclair 0il,
through Cunningham & Walsh, both
New York, has purchased 13-week
sponsorship in NBC Radio’s News on
the Hour.
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STATION TOTAL HOUSEHOLDS - DAYTON AREA

Sunday thru Saturdayt

Eve. Total Day
Station 7:30 PM 7 AM
Station Circulation* 11 PM 1AM
O: : WHIO 7 42 counties 450,000 535,000
DW”/” Q Station B 33 counties 384,000 432,000
D U WHIO-TV
Advantage +89 counties +66,000 +103,000

O

TSource: NSI =TV Weekly Cumuiative Audiences—February-March 1968
Represented by Petry *Source: ARB Circulation Study 1965

Any figures quoted or derived from audience surveys are estimates subject to sampling
and other errors. The original reports can be reviewed for details on methodology.

c.ac Cox Broadcasting Corporation stations: WSB AM-FM-TY, Atlanta; WHIO AM-FM.TY, Dayton; WSOC AM-FM-TY, Charlotte; WIOD AM-FM, Miami; KTVU, San Francisco-Oakland; WIIC Tv, Pittsburgh
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Bell blasts government control

AAF president assails FTC's proposal to ban

broadcast cigarette advertising, calls for

new government spokesman for advertising

It was Howard H. Bell front and
center at the American Advertising
Federation's first national convention,
held in Portland, Ore., last week. The
former director of the code authority
of the National Association of Broad-
casters generated most of the sparse
volume of hard news to come out of
the five days of meetings (July 7-11).1In
his capacity as the paid president of
the AAF, a position he has held only
for six months, Mr. Bell first boldly
called for the establishment of an as-
sistant secretary for advertising and
marketing in the Department of Com-
merce, and then lashed out at the Fed-
eral Trade Commission’s proposed ban
on radio and television advertising of
cigarettes. Throughout his long week in
the sunny Northwest, the reserved and
steady industry spokesman reiterated
two major points: The public and gov-
ernment must be informed and edu-
cated to know that advertising isn't
always the “bad guy,” and the dilemma
of cigarette advertising would be better
and more equitably handled by self-
regulation,

Mr. Bell's ringing rebuttal to the
FTC’s recommended ban on radio and
TV advertising of cigarettes and its
proposed warning statement to be used
in all advertising ( BROADCASTING, July
8), was delivered at a news conference
before both consumer and trade media.
Armed with a prepared statement of
policy, Mr. Bell strongly urged the
Congress to reject the FTC's recom-
mendations. He pinpointed six key
reasons for challenging (he regulatory
body'’s proposals.

The ban would be “contrary to the
whole concept of our free-enterprise
society,” he said, and it “would con-
stitute an arbitrary and capricious exer-
cise of government power.” It also
would raise “substantial legal questions,”
and besides would “deal with effect”
instead of cause and wind up not solv-
ing anything. Further, the FTC recom-
mendations ignore “the role and progress
of self-regulation by the industry.”
Finally, beyond the question of the
radio-TV ban, “the inclusion of a
health-warning statement in advertising
would be unwarranted and ineffective”
because such requirements could lead
to the eventual destruction of all adver-

28 (BROADCAST ADVERTISING)

tising and still would not prevent those
that want to smoke from smoking. Mr.
Bell made it clear that heaping the
blame on advertising is putting “the
cart before the horse,” instead of at-
tempting to solve the fundamental health
questions involved in cigarette smok-
ing.

Ambiguities = This statement of
policy drew an immediate reaction from
Oregon Governor Tom McCall, who ad-
dressed an overflow crowd at the open-
ing luncheon. A Republican who used to
be a political analyst on radio and tele-
vision, Mr, McCall first reassured that

Mr. Bell

it would be an “unbearable strain on
the brain to visualize America without
advertising” and then waved an am-
biguous stick. He cautioned that a “crsis
of conscience is looming up on the
horizon” and that “this issue of cig-
arettes is not going to stop smoking for
quite a while.”

Representative Bob Wilson (R-Calif.),
another speaker on the convention pro-
gram, told BROADCASTING that where
there’s smoke there's bound to be fire
and cigarette advertising is not likely
to get away unsinged. But Mr. Wilson,
who has a background in advertising
and public relations, placed himself un-
equivocably in opposition to -any ban
on cigarette advertising and said he
doesn’t think such a proposal “will get
anywhere” in Congress.

The cigarette-advertising issue all but

overshadowed everything else that was
said or occurred at the convention, in-
cluding Howard Bell’s proposal for a
new high federal post for advertising.
In his first major speech as president of
what probably amounts to the world’s
largest advertising-industry body, Mr.
Bell told the more than 600 delegates at-
tending the convention that the time has
come to upgrade the image of advertis-
ing and marketing within jaundiced
government circles.

“If consumers can have direct lines
into the highest councils of government,
it is high time that advertising enjoyed
the same privilege,” he said, pointing
out that there now exists an office of
marketing in the Commerce Depart-
ment. But, he indicated, this office is
no as effective as it could be if it had at
its head “an assistant secretary who
would have direct access to the highest
officers in government.”

New Spokesman = The AAF execu-
tive suggested that a “persuasively artic-
ulate” assistant secretary capable of in-
terpreting and coordinating advertising
and marketing developments would be
one way “to improve the climate of
understanding and trust between gov-
ernment and our industry.” A side ef-
fect of having an ad rep in such a key
government post “would be to permit
industry to devote more of jts time to
shoring up its own weaknesses, rather
than spending so much of its time
justifying its existence.”

Mr. Bell made a special point of
emphasizing that AAF suffers from no
persecution complex, does not believe
that the government is ‘diabolically
repressive,” and wants to avoid being
known “as perennial objectors to each
and every government action.” Still,
he’s convinced that “these are difficult
days for advertising” and that “the con-
sumer-protection movement is here to
stay.”

Giving clear indication that AAF
may be headed for a role similiar to
that of his alma mater, the NAB, Mr.
Bell said *advertising and marketing
must meet this challenge not merely by
establishing a strong voice, but by
strong action—including a vigorous in-
formation program to keep government
and the public informed . . . and when
abuses occur we must deal with them

BROADCASTING, July 15, 1968



oursefves or we will be defenseless
against intrusion by government.” He
called this apparent new role of the
federation “creative statemanship.”

The other news-maker at last week’s
advertising convention in the Portland
Hilton was Kenneth Laird, chairman of
the board of Tatham-Laird & Kudner
Inc., Chicago, and outgoing chairman
of AAF, In his report to delegates, Mr.
Laird called for renewed efforts to clean
up deceptive advertising and selling
practices in advertising which combine
to “damage the credibility of all ad-
vertising and the reputation of all busi-
nessmen.” He promised that AAF
would move “positively against these
business cockroaches.”

To this end, Mr. Laird disclosed that
AAF’s legal staff in Washington has
prepared a first draft of a simple, civil
law that would prohibit false advertis-
ing. The proposed law, to be admin-
istrated by the attorney generals of the
some 30 states that do not now have a
broad general law against dishonest ad-
vertising, would provide for a maximum
fine of $10,000 per violation. It would

Senator Hatfield
not be applicable to media outlets thut
broadcast or publish the false adver-
tising without knowledge of its im-
proper design.

Nuts and Bolts = There was little
nitty-gritty about this convention. The
various advertising clubs, which are
members, swapped ideas of how best
to run local organizations at a couple
of sessions, but for the most part in-
dividual speakers and forums covered
issues that far transcended the mundane
questions of many such conclaves. In-
stead, in keeping with the convention’s
lofty theme of “America’s Advertising
Frontiers,” there were constant re-
reminders of advertising’s current and
future responsibilities to society. AAF
delegates, some of advertising's leading
citizens, were told at various times that
they’re overcommunicating, not com-
municating enough, must change the
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Mr. Dillon

direction of their communications. They
were charged with selling American
business ineffectually to the public dur-
ing one speech and complimented in
another speech for bringing the craft
of persuasion to a fine art. They were
called upon to meet the challenges of
crime, leisure time, equal opportunity,
racial unrest, population explosion,
political upheaval and generally in-
fluencing the climate of the times. These
premises and demands had one com-
mon denominator: that profit-making
by American business is no longer
enough.

Typical and the tipoff of what this
business convention was going to be
about came in the keynote address of
Senator Mark Hatfield (R-Ore.).

Appearing before what was essential-
ly a hometown crowd, Senator Hatfield
talked about ghettos and government
not about media and marketing. His
message was to be one heard throughout
the convention—government is limited
in what it can do and needs help from
advertising to overcome social injustices.

Howard J. Samuels, undersecretary

of commerce, was more specific about
why and how advertising should and
could help government. He asked ad-
vertising to communicate the need for
keeping the tax surcharge in effect after
its scheduled expiration as a way of
meeting the nation’s challenges. Cau-
tioning also that the institutions of gov-
ernment must be updated to keep pace
with rapid changes in society, he pointed
out that “certainly an industry that can
get the country drinking Fresca in six
months can help us sell the American
public on new approaches needed for
our nation’s progress.”

Up to Date = Dr. Dorothy Gregg, as-
sistant director, education services for
U. S. Steel Corp., who was announced
as AAF’s “Advertising Woman of the
Year” at the convention, urged the dele-
gates attending to be more sensitive to
the “framework of the times” when pre-

Rep. Wilson

paring their ads and commercials. “We
are living in an age of tension . . . in
a nation at war,” she reminded her
audience as she accepted the AAF
award at a iuncheon in her honor, “and
perhaps it is because of this frame-
work . . . that some of today’s advertis-
ing seems particularly irritating 10 a
great many people.”

H. F. Dunning, president, Scott Paper
Co., and chairman, Grocery Manufac-
turers of America, stressed the change
that has come upon the advertising
business in recent years. No longer is
it enough to persuade people to buy a
product or service with the reward for
this being merely success in the market-
place. Instead, he asked that media rep-
resentatives “be more than a publisher
or a creative person, an account man-
ager or a marketing executive.” It’s
not too late, he stressed, “to determine
how you can relate yourself to one of
the greatest challenges this nation has
ever faced, and start tomorrow to make
your personal contribution.”

In an enthusiastically received speech,
Tom Dillon, president of BBDO, New

Mr. Laird

York, charged thal American business
has sold itself so ineffectually to the
public that the average housewife thinks
the food retailer’s profits and those of
the food manufacturer are more than 10
times the actual profits. Such misunder-
standings about American business are
helping to make business susceptible to
further onslaughts of “consumerism,”
he warned.

An ironic and devastating picture of
what advertising has wrought was etched
by W. W. Straley, vice president, AT&T.
“Advertising gentlemen,” he said, “wel-
come to the sad-sack status of members
of the establishment. Sit quietly in your
grooves. You have nothing to lose but
the press in your pants, which would
make you more acceptable to the great
and growing sect of anti-establishment.

“Welcome to the race of robots who
are wound up in the morning as they

29



It was a classic example of an
embarrassment of riches. Ballroom
A of the Portland Hilton in Oregon
seats 450 people. But some 600
hungry members of the American
Advertising Federation and their
guests showed up for lunch last
Monday (July 8). It was the first
formal luncheon of AAF's first na-
tional convention. Obviously, it was
a historic moment—a time to re-
member.

What will never be forgotten by
those who attended was Paul H.
Willis, the graying vice president of
Carnation Co., possibly the most im-
portant West Coast-based advertiser,
fiddling with the folded legs of what

Overflowing crowd causes AAF to blush

was to become his impromptu table.

Peter W, Allport, president of the
Association of National Advertisers,
stood unnoticed for a half hour
among perspiring waiters and shirt-
sleeved maitre ‘d’s, finally leaving
without having been served chair or
food. And the hastily set-up line of
high-priced advertising talent pass-
ing chairs from closet to ballroom
floor, fire-bucket style.

Finally, with dusty chairs and
tables assembled in all aisles and in
adjoining galleries, lunches and
speeches were served to most who
cared to stay. It turned out to be
AAF’s only major embarrassment
of the five-day affair.

leave their ticky-tacky houses and to
where they bring their faceless run-down
selves at night,” he continued. “What
you have gone and done is build a
society by and large so affluent that it
provides a cushion for those who drop
out of it to drop out on.”

Passing the Prescription » Dr. Lendon
Smith, a practicing pediatrician and
syndicated TV personality (Ask the
Doctor), suggested that the future task
for advertising is somehow to get inside
the home of consumers—even if it has
to be in a sneaky way—and stimulate
people into being more intelligent so
that they may be “able to cope with
the complexities of tomorrow’s life.” If
advertising fails this test, according to
the speaker, consumers will be unable
to hold jobs that pay enough so that
they can buy the products advertised.

George Kozmetsky, dean of the Uni-
versity of Texas School of Business Ad-
ministration, told the convention that
the initiative for advertising’s future
lies in acceptance and understanding of
systems planning and marketing research
concepts. The systems concept, he ex-
plained, “recognizes that many factors
interact in a complicated way in order
to achieve an objective.” According to
Mr. Kozmetsky, the marketing-research
concept “rests firmly upon the notion
that the key to competitive success is
the design, production and marketing
of a product whose origin springs from
the needs of the consumer, rather than
the manufacturer’s preconceived notion
of what may be good for the consumer.”

In all, more than 630 of the nation’s
top advertising executives attended the
convention in Portland last week. They
were told at a general membership meet-
ing that the AAF is in *‘reasonably good
financial condition.” The membership
present, on behalf of an aggregate of
some 40,000 who belong to the federa-

30 (BRGADCAST ADVERTISING)

tion, voted on and approved a number
of by-law changes and additions.
Among them was the addition, starting
next year, of a senior vice chairman
who would be groomed to automatically
take over as chairman.

Charles W. Collier, retired president
and executive director of AAF, who was
instrumental in effecting the formation
of one national organization through
the merger of the former Advertising
Federation of America and Advertising
Association of the West, was presented
with a check for more than $8,000 by
members who contributed.

Bell’'s week
in Portland

AAF president uses TV,
news conferences to hit
at FTC, FCC strictures

What last week’s first national Amer-
ican Advertising Federation convention
lacked in excitement (see page 28),
peripheral events tried to supply. There
were three news conferences and one
local television program, all concerned
with the Portland Hilton meetings. It
was at a formal, full-blown news con-
ference for all media that AAF Presi-
dent Howard H. Bell—surely a busy
man last week—empbhatically declared
that Congress must reject the Federal
Trade Commission’s proposed ban on
broadcast advertising of cigarettes. At
that same news conference, Mr. Bell
spoke out against the FCC's fairness
doctrine that requires broadcasters to
give free time to groups that want to

criticize cigarette smoking. He said ap-
plication of the fairness doctrine in this
area is wrong and is an encroachment
of freedom of the press, with serious
First Amendment questions involved.
“It could so saddle media,” he said,
“that it wouldn’t be able to advertise
at all.”

At a news conference a few days
later, this one informal and essentially
for the trade press, Mr. Bell revealed
that the advertising community’s reac-
tion to the surprising AAF stand in
favor of gun-control legislation (Broan-
casTING, July 8) has been emotional
and mixed. He said the federation, be-
cause it wants to become the “voice of
advertising,” had need to take a posi-
tion on the controversial issue quickly.
He pointed out that since the mail
order purchase of guns figures largely
in the problem of violence in this coun-
try, a substantial question of advertising
was involved,

Second Attack » During a television
program interview on KGw-tv Portland
(“Advertising Woman of the Year”
Dorothy Gregg also appeared), Mr.
Bell again attacked the FTC’s recom-
mended ban against broadcast advertis-
ing of cigarettes. He said it was “highly
discriminatory against a legal product
in interstate commerce” and decidedly
arbitrary.

A representative of government at
the convention, Undersecretary of Com-
merce Howard J. Samuels, held his own
news conference but seemed to have
come more to praise Mr. Bell than
plaster him. He agreed with Mr. Bell's
proposal for the appointment of a high-
ranking advertising and marketing
spokesman within the Commerce De-
partment. He particularly agreed that
there’'s an understanding and commu-
nications gap in this country. The Com-
merce Department, he said, “has a much
greater responsibility than it has so far
executed in representing American busi-
ness.”

Metro stores find
medium for message

An “Armageddon for newspapers”
may be approaching as television cuts
deeply into the once-private preserve of
department-store advertising, Television
magazine reports in its July issue.

“It is clear that 1968 . . . is fast be-
coming the breakthrough year for de-
partment stores on television,” the maga-
zine says, adding that newspaper pub-
lishers, who have had a virtual monop-
oly of as much as $500 million in
annual billings, are ‘“understandably
alarmed.”

According to Broadcast Advertising
BROADCASTING, July 15, 1968



|3 THERE A LIFE AFTER YOUTH?

Little-known facts about a very big market.

Contrarytotheopinions of many are today’s“Crucial Customers.

marketing people, life doesnot  Never before have they been

end at age 35. In fact, it’s just so youthful. Or so active.

beginning. People 35and over  They own more homes, have more

children, buy more products, do

more traveling, spend more money

than people under 35 do. No matter

what you have to sell, they’re jm—m——yH oo___
a market you should A
be talking to. | :

Lo’

There
high flyers.

Among men who flew

last year, 57.8% were 35
i or more. Among men who

And they hold it dear. 57% of male = took more than 8 trips within

beer drinkers are 35 and over. 31.5% of the year, 40.9% were in the

them, the biggest beer-drinking group, } 35-49agegroup.

are age 35-49, How’s that for a go-go generation!

They hold their beer. ?

They reign over cats and dogs.

[G»; Y 78.5% of the money spent
ey for pet food was spent by people
age 35 and over. Sowhile it’s

kids who own most of the pets,
it’s Mama who brings home
the dog biscuits,

. do they have headaches.
The commercial. 66.5% of the women who buy headache
By a curious coincidence, the remedies are 35 or more. (H'eawes_t
CBS Owned radio stations’ growing LLews: Age 35'49.‘) Soif you'reselling
audience includes a goodly share of quick rehe.f' sell it to the people
35 and over consumers. In fact, we've whoneed it most.

written a book on the subject, with even
more data on these Crucial Customers.
Your station salesman or CBS Radio Spot
Sales representative will be happy to give
you a copy. Even if you are under 35.

THE GBS OWNED RADIO STATIONS

WCBS New York, KNX Los Angeles
WBBM Chicago, WCAU Philadelphia
KMOX St, Louis, WEEI Boston

KCBS San Francisco
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054UPR
EDITORS:
THE TALKS IN RUNNYMEDE, ENGLAND, BETWEEN THE KING AND BARONS
ARE OVER. A STATEMENT IS EXPECTED SHORTLY.
UPR/CHICAGO
FK151PCS

055UPR

(Uso ‘s>
(UNDATED) -~ MORE REPORTS TODAY OF UNIDENTIFIED SAILING OBJECTS SPOTTED
BY TRIBES ALONG THE EASTERN COAST. CHIEFS IN THE PALACE HAVE ORDERED
AN INVESTIGATION....BUT MOST FEEL IT°S JUST ANOTHER CASE OF MASS HYSTERIA.

FK153PCS
058UPR
BULLETIN
C(RUNNYMEDE,» ENGLAND) -- THE KING AND BARONS HAVE SIGNED A NEW AGREEMENT.

ITS TERMS ARE SPELLED OUT [N A PAPER ENTITLED THE °*MAGNA CARTA.*
MARE FKI155PCS

057UPR
BULLETIN AUDIO ADVISORY
AUDIO NOW FEEDING CUTS FROM RUNNYMEDE. PLS MONITOR.

FK156PCS

0S8UPR
MORE AGREEMENT BULLETIN X X X *“MAGNA CARTA.*
WORD OF THE NEW CONTRACT CAME AFTER FOUR DAYS OF TALKS IN A
FIELD ALONGSIDE THE RIVER THAMES (TEHMZ). - KING JO4N SAID THE AGREEMENT MET
MOST OF THE DEMANDS OF THE NOBLES --' INCLUDING THE CHEEF ONE -~ THAT HE CUT
BACK ON THE NUMBER OF EXPEDITIONS SCHEDULED EACH YEAR AGAINST THE FRENCH.
FK)S9PCS

059UPR
URGENT AUDIO ADVISORY
AUDIO WILL REFEED FOLLOWING CUTS AT 3:15P EST WHICH WERE FED ON A BULLETIN
BASIS AT 2:56P EST.
53. 141 V-RUNNYMEDE (DON MACKAY) THE SPIRIT OF RUNNYMEDE.
54. 125 A-RUNNYMEDE (KING JOHN) FORMAL ANNOUNCEMENT OF AGREEMENT
(X X X BUNCH OF WORRIERS.)
55. 127 A-RUNNYMEDE (ROBERT FITZWALTER, LORD OF DUNMOW, SPOKESMAN FOR
BARONS> TELLS OF TOUGH NEGOTIATIONS (X X X FULL AGREEMENT.)
S6. 145 A-RUNNYMEDE (SINGING) "GOD SAVE THE KING™ (X X X APPLAUSE FADED)
57. 140 V/A RUNNYMEDE (RODERICK BEATON W/SOUNDS OF CLANKING ARMOR)
DESCRIBES DISARMING OF RIVAL FORCES OF BARONS AND KING JOHN.
HLS204PCS

060UPR 0
MORE AGREEMENT BULLETIN X X X AGAINST THE FRENCH.

THE CHIEF NEGOTIATOR FOR THE BARONS...ROBERT FITZWALTER...SAYS
HE THINKS THE MAGNA CARTA [S A GOOD CONTRACT...ONE THE PEOPLE CAN LIVE WITH.
FITZWALTER SAYS THE CONTRACT MAKES ALL MEN...AND THESE
ARE H1S WORDS..."FREE MEN."

THE MAGNA CARTA SETS LIMITS ON HOW MEN MAY BE DISPOSSESSED...
OUTLAWED. . EXILED...OR THROWN IN PRISON. THE NEW CONTRACT IS
35-HUNDRED WORDS LONG AND 1S WRITTEN IN LATIN.

HLS210PCS

0&1UPR
MORE AUDIO ADVISORY (FOR 3:15P EST FEED)
S8. $38 A-RUNNYMEDE (KING JOHN) READING IN LATIN A KEY SECTION
OF MAGNA CARTA ¢X X X AMOR VINCIT OMNIA)
HLS212PCS

062UPR
MORE AGREEMENT BULLETIN X X X WRITTEN IN LATIN
AT KING JOHN'S SIDE AS HE MADE THE HISTORIC ANNOUNCEMENT WERE ARCHBISHOP
STEPHEN LANGTON OF CANTERBURY...THE ARCHBISHOP OF DUBLIN...THE BISHOPS OF
LONDON, WINCHESTER., LINCOLN, BATH, WORCESTER, COVENTRY AND ROCHESTER...
AND THE EARLS OF PEMBROKE, SALISBURY, DE WARRENNE AND ARUNDEL.
HLS214PCS

Are you

exercising
your rights...

... to the kind of writing th
turns news events into
ntful reading? Stories 1
this one are proof that UPI
is not only Magna but also
Summa Cum Laude in
Reporting!
Assert your rights to the
reporting service that 6,500
subscribers the world over
rely on. Exchange oaths of

our convenience. To
pen negotiations, call or
write Wayne Sargent,
Vice President for Sales.

“pl is at the scen




ABC
Week Cume
ended Jan, 1.
Day parts June 30 June 30
Monday-Friday
Sign-on-10 a.m. v 9 1408
Monday-Friday
10 a.m.-6 p.m. 1,1314 31,205.1
Saturday-Sunday
Sign-on-6 p.m. 519.1 26,448.4
Monday-Saturday
6 p.m.-7:30 p.m. 271.5 7,934.7
Sunday
6 p.m.-7:30 p.m. 36.0 2,870.0
Monday-Sunday
7:30 p.m.-11 p.m. 36374 125,373.0
Monday-Sunday
11 p.m.-Sign-off 274.6 8,783.8
Total $5,870.0  $202,760.8

BAR network TV-billing report for week ended June 30

Broadcast Advertisars Reports’ network-TV doliar revenue estimate—week ended June 30, 1968 (net time and talent charges in thousands of doilars)

CBS NBC

Week Cume Week Cume
ended Jan, 1- ended Jan, 1-
June 30 June 30 June 30 June 30
$ 760 $ 19468 $ 336.0 8,611.1
2,664.2 76,427.7 1,976.8 57,069.5
420.7 23,079.0 448.7 11,8224
384.7 14,936.6 387.8 15,657.9
117.6 5,424.8 105.0 5147.0
4,863.0 158,872.7  4,695.2 154,426.8
27.0 1,180.7 3855 11,2714
$8,553.2 $281,868.3 $8,335.0 $264,006.1

Total Total
minutes  dollars
week week 1968 1968
ended ended total total
June 30 June 30 minutes dollars
77 4120 1,808 10,703.7
974 57724 23,814 164,702.3
211 1,388.5 6,135 61,349.8
93 1,0440 2,284 38,529.2
20 258.6 540 13,441.8
436 13,1956 11,159  438,6725
77 687.1 1,910 21,235.9
1,888 $22,758.2 47,650 $748,635.2

Reports, the article says, television’s
share of department-store advertising in
the nation’s top 75 markets has been
skyrocketing. Average weekly billings
for April of this year jumped 114%
over April, 1967. Sears, Roebuck &
Co., an industry pace-setter, upped its
television budget in one major market
by more than 300% from 1965 to 1967,

“There have been isolated cases over
the years of immensely successful de-
partment store TV advertising,” Tele-

vision says, “but television’s over-all
share of those large budgets was barely
measurable. Today . . . it could be any-
where from 10% to 30% of the total
advertising allotment.”

The article notes that the department
store business is “local in the most lit-
eral sense,” and that even large chains
stress local autonomy in operations. The
decline of city newspapers and the
growth of monopoly and near-monopoly
rate structures have combined with the

Although network television ad-
vertising billings for the first six
months of 1968 rose 4% to $748.6
million, according to Broadcast Ad-
vertisers Reports (BROADCASTING,
July 8), a breakdown shows many
top advertisers cut back their ex-
penditures compared with the first six
months of 1967. The total was spent
by 367 advertisers for 1,810 separate
brands or services.

The top three companies, Procter
& Gamble, Bristol-Myers and Gen-
eral Foods, each decreased spending

Parent company

Procter & Gamble
Bristol-Myers

General Foods

American Home Products
R. J. Reynolds Tobacco
General Motors
Colgate-Palmolive

Sterling Drug

Lever Brothers

Gillette

SvmNOUMA LN~

—

Network TV's top spenders show cutback

by $3 million to $4 million. Nine
of the top 20 contributed less to
network television in 1968 than in
1967.

Individual expenditures by the top
50 brands also increased, from $135
million to $159.9 million. American
Home's Anacin led the list with $7.4
million. Ten of the top 20 brands
decreased spending, however. and
five of those 10 were cigarettes.

The top 10 network television ad-
vertisers (net time and talent), first
half of 1968 compared with 1967:

1968 1967
$51,954,400 $55,157,700
25,362,000 29,518,800
22,899,800 26,612,100
22,791,100 22,699,000
22,724,000 19,973,200
20.704,000 15,561,100
20,588,900 14.979,900
18,680,600 16,374,000
14,663,200 15,044.800
14,292,900 14,214,900

34 (BROADCAST ADVERTISING)

mushrooming of the suburban press to
make blanket coverage of a metropoli-
tan area increasingly difficult. Depart-
ment stores, meanwhile, have opened
more suburban outlets and become less
center-city oriented. Local TV’s looking
for new advertisers and local depart-
ment stores looking for more advertis-
ing exposure made a natural combina-
tion.

A new “television generation” of de-
partment-store advertisers with a new
advertising philosophy has geared itself
toward a “‘total institutional approach”
—pushing store image—that is more ef-
fective on TV, especially with young
people, than the traditional newspaper
“price-and-item” format. “A good
springboard” has been the growth of
daytime housewife-slanted variety and
talk shows that Television says are like
“a women’s section in a newspaper con-
verted to television.”

Tax seen affecting
advertising modestly

The national economy in the second
half of this year will show “more modest
gains” than it did in the first half, be-
cause of the recently enacted tax in
crease, but neither a recession nor “‘even
quite as severe a slowdown as occurred
in early 1967 is expected, “And with
the normal lag in the variation in adver-
tising expenditures behind the general
economy, the advertising industry will
probably not be more than modestly
affected before 1969.”

These conclusions come from a first-
quarter report by CBS/Broadcast

BROADCASTING, July 15, 1968



Group's office of economic analysis.
made public July 5.

The report saw a clear upturn in net-
work and spot TV in the first quarter
but said preliminary data indicates na-
tional radio expenditures were “off
somewhat.”

The report said network TV revenue
cstimates compiled by Broadcast Adver-
tisers Reports show, when adjusted for
seasonal variations in business, that in
the first quarter this year network-TV
sales were moving at an annual rate of
$1.528 billion, 2% above the all-time
high rate reached in first quarter of 1967
before last year’s sluggishness set in.

CBS-TV's 1968 first-quarter revenues
were said to be at a seasonally adjusted
annual rate of $587 million as against
a $586 million rate in the same quarter
of 1967; NBC-TV's at a rate of $531
million as compared with a $497 mil-
lion rate one year ago, and ABC-TV's
at a rate of $410 million as against 1967
first quarter’s $421 million rate.

ARB reorganizes
rating operations

The American Research Bureau,
Beltsville. Md., has consolidated its op-
crational functions to improve the
quality and speed
of its audience-
measurement
services and to ex-
pedite the instal-

iation of a new
data - processing
system at the com-
pany's Beltsville
home office.
Charles F.
Crichton.  assist- |
Mr. Crichton ant to the presi-
dent of ARB. be- |
comes vice president and general man-
ager of operation. Under the new op-
erations structure Mr. Crichton will
have the following divisions reporting
directly to him: operations under Ru-
pert R. Ridgeway. plans and research
under Herbert S. Kaufman, administra-
tion under Maurice J. McCarthy. budg-
ets and finance under William W. Ran-
kin and special projects under Oscar
Lurie.

RAB wants the runners |

The Radio Advertising Bureau has
published an “Election Handbook on
Radio Advertising” as part of its cam-
paign to influence politicians to use
radio. The booklet includes audience
profiles, a description of radio’s dimen-
sions and characteristics, creative tech-
niques and case histories of successful
radio campaigns. I

BROADCASTING, July 15, 1968

NEWSMAN
O?heﬂﬂﬂ ’:

Since being named Colorvision Ten’s News Director last year,
Ken Taylor has become South Florida’s most respected tele-
vision newsman. Believing that most news stories are where
you find them, Ken keeps his energetic assistants (and himself)
on call around the clock to film the news wherever it is, and
provide the area’s outstanding, most picture-full coverage.

MIAMI .FLORIDA ISk oo




eet The Family...
merica’s First

amily of Plumbicon’
olor Cameras.

“Hegistered trademark [or teievision camera tubes.

The PC-70 Studio-Field Color Camera. Now  [The PCP-70 “Little Shaver” Portable.

used by all three networks on prime-time It can do anything the PC-70 can do.. . but
shows. Plus a growing list of groups, it gets around a lot more. [t's the
independents, and videotape producers. broadcast quality portable. For news,
Why? Because it offers pictures of truest special events, sports. You'll see them all
fidelity. Unquestionably, the finest over the place this year, wherever the
Plumbicon camera in the world. networks go, and at pace-setting

Because it offers lowest maintenance, independents. They're lightweight, easy to
simplest set-up, widest selection of set up, can get the closest, most intricate

lens types around today. , _ shots in beautiful, faithful Norelco color.




Last year, more Norelco Plumbicon
cameras were sold than any other kind.
If you haven’t met America'’s first family of
Plumbicon Color Cameras, now’s the time
to get acquainted. We have modified and
improved it further. For example, the
new-generation PC-70 has the revolutionary
extended red sensitivity Plumbicon tube
(as do other members of the family),
separate-mesh Plumbicons for finer overall
resolution and improved highlight handling
capability, external filter wheel control
and new, no-guesswork set-up accessories.
It's remarkable. The entire family is

The PCB-701 Remote Pan and Tilt. The
swinging Robot. Works all by itself. It pans,
tilts, focuses by remote control. Ideal for
small studios or networks. You can mount
it in a studio, a stadium, an operating
room...a mountaintop. It offers economy,
low maintenance and the superb color
reproduction that has made

Norelco the number one name

in color cameras.

endowed with those important traits that
mean so much: All offer extraordinary
resolution and-color fidelity. They offer camera
control unit compatibility from camera to
camera. They have interchangeable CCU
modules. Stability. Low maintenance.
Simplicity and ‘ease of set-up. Economy.
Backed up by total Philips Broadcast

service. You must meet the family. Call or
write, today.

PHILIPS BROADCAST |
EQUIPMENT CORP.

/299 Route 17, Paramus. N.J. 07652 - 201/ 262-7300

The PCF-701 Film Camera. The only
three-Plumbicon color film camera in the
world! This telecine camera is the heart of a
complete film system, and its beam split
optical assembly is specifically tailored to
the colorimetry requirements of color
motion picture film. Now you can show
movies and filmed commercials with the
breathtaking fidelity that distinguishes
Norelco three-Plumbicon color.
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ABC’s counterattack stymied

Court refuses to restrain Hughes Tool's offer,

but orders hearing on issues; CIT Financial

ends merger talks until threat has passed

ABC officials were set back last week
in two attempts to head off billionaire
Howard Hughes’s $148.5-million bid
for control of the company.

Whether the setbacks would be per-
manent remained to be seen.

= ABC management was on the verge
of a preliminary merger agreement with
CIT Financial Corp. when CIT officials
decided—after the ABC board ap-
proved the merger plan—that it would
not be feasible to sign the agreement
while the Hughes Tool threat was pend-
ing. An ABC attorney indicated later
that the merger plan will proceed if
Mr. Hughes is stopped (for profile of
CIT, see page 41).

= A federal judge in New York re-
fused to grant ABC'’s bid for a tempora-
ry restraining order against the Hughes
Tool move, a tender offer for two-mil-
lion shares, or almost 43%, of ABC
common stock (BROADCASTING, July 8).
But he ordered a show-cause hearing to
start Friday (July 12) with Hughes
Tool interests called to show why they
should not be permanently enjoined
under a complaint that alleged, among
other things, antitrust violations. There
was speculation the hearing would con-
tinue into, if not through, the weekend.
By its own terms, the tender offer ex-
pires today (July 15), unless extended
one week by the Hughes Tool interests.

FCC Appeal = Another ABC move
against the take-over attempt, an ap-
peal for FCC intercession, remained on
dead center late last week.

James McKenna, Washington counsel
for ABC, on Monday (July 8) had
asked the commission to issue a declara-
tory ruling that acquisition of two-mil-
lion shares of ABC stock without prior
commission approval constitutes a prima
facie violation of the Communications
Act, even if Hughes Tool did not vote
the stock. As an alternative he asked
that the commission direct Hughes Tool
to place any stock it acquires through
the tender offer in a trust, with the
trustee instructed to vote the shares in
accordance with the recommendations
of the ABC management proxy com-
mittee.

He pointed out that Hughes Tool’s
acquisition of 43% of ABC stock would
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prevent ABC from undertaking a num-
ber of actions—including merger—for
which a two-thirds vote of its stock-
holders is required.

The commission informed ABC and
Hughes Tool on Thursday that it would
take no action on Mr. McKenna’s re-
quest until this week—when the results
of the tender offer will be known, as-
suming the offer is not extended.

Gregson Bautzer, counsel for Hughes
Tool, offered another proposed solution
to the problem presented by Mr, Mc-
Kenna. In a letter to the commission on
Wednesday he said Hughes Tool, if its
offer is successful, would be willing to
cooperate with ABC and the commis-
sion in establishing a procedure under
which Hughes Tool shares would be

The man in the mustache

It couldn’t be and it wasn't
Howard Hughes in the courtroom
but for a moment lawyers repre-
senting ABC, news reporters and
a U. S. marshal who was on the
job thought the publicity-shy
billionaire was looking in on pro-
ceedings. In argument at the time
(July 10) was the possibilty of
federal district judge Dudley B.
Bonsal requesting Mr. Hughes to
appear at a hearing then being
scheduled on a temporary injunc-
tion against Hughes Tool Co. (see
above). The man, seated at the
back of the courtroom and wear-
ing a well-trimmed mustache and
strongly resembling existing pic-
tures of Mr. Hughes, left the court-
rom when several observers identi-
fied him as the real Mr. Hughes.
In a brief session in the corridor
outside the courtroom the would-
be star of a courtroom drama
identified himself to the satisfac-
tion of all concerned as William
Donovan, a New York insurance
salesman, accepted apologies, and,
not being required to explain his
presence, didn't, and left in the
manner first noticed, quietly.

voted *“pursuant to special commission
consent, in such a way as to eliminate
any possible corporate impasse.” He
said any such vote would be in ac-
cordance with the commission’s direc-
tive to ‘Hughes Tool two weeks ago not
to “seek to influence the policies or op-
eration of ABC.”

Mr. Bautzer said that the only action
ABC management might be contem-
plating that would be subject to the two-
thirds voting requirement is a merger in
conflict with the tender offer. He said
such a merger would require prior com-
mission consent and that Hughes Tool
doesn’t believe it would be required by
the commission to vote in favor of it.
He said Hughes Tool would expect, “at
the very least,” to have the opportunity
of considering such a merger when it
comes before the commission.

Courtroom Appearance? = Much of
last week’s courtroom drama in
New York centered on efforts by
ABC attorneys to require the personal
attendance of Mr. Hughes, a reclusive
figure who reportedly gave up control
of Trans World Airlines rather than ap-
pear in court. But Judge Dudley B.
Bonsal of the U. S. Southern District
Court in New York, who was presid-
ing, parried the ABC demands noncom-
mittally in sessions held Wednesday
and Thursday (July 10 and 11).

The ABC efforts to compel—or en-
tice—Mr. Hughes to appear were ex-
pected to be resumed when the hear-
ing opened Friday.

In a court session Thursday, after Judge
Bonsal had denied a temporary restrain-
ing order the day before, attorneys ac-
cepted the show-cause papers on behalf
of two of the four defendants named
by ABC: the Hughes Tool Co., which
made the tender offer, and Loeb,
Rhoades & Co., dealer-manager for the
tender offer. But no one would accept
on behalf of the other two defendants:
Mr. Hughes personally, and the Hughes
Aircraft Co.

ABC then, following legal practice
in such cases, mailed the papers to
those defendants. Authorities said the
papers do not have the force of sub-
poenas but that whether Mr. Hughes
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When you want to see what you saw in your mind-use film.

Why film? Because color film is the stuff such pmﬁmionals behind the scenes and the cameras to make
dreams dre finally made of. It’s the logical medium  color film do what you want it to do. And you know, even
for the bright excitement, the spark that first came to  though they have been working with film all their lives,
your mind. Color film does the tricks you want. It they still haven’t found its limits. The best salesman E
conveys, teases, pounds. Film delivers. color film ever had is an advertiser with a successful

But film doesn’t do that all by itself. It takes spot. And when he’s happy, we're all happy.

EASTMAN KODAK COMPANY

Abtanta; 404/GL 7.5211, Chicago: 312/654-0200, Dallas: 214/FL 1-3221
Hollywood: 213/464-6131 New York: 212/MU 7-7089, San Francisco: 415/776-6055
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How to
work your way

up from
the top.

He might be on the Dean's List at the University
but the girl from State thinks some of his
theories are pretty silly. And says so.

it happens at the College Leadership
Institutes sponsored by the Humble Education
Foundation. Oniy top students are invited,
academic and campus leaders.

It's a rough, instructive weekend session,
with the young thinkers divided into teams and
tackling the kind of problems they’'ll face in
business or the professions. Each team peri-
odically submits its “‘solutions’ to the judgment
of the entire group. That's when the sparks —

and, more importantly, the ideas — fly.

it's a unique opportunity for young collegians
to get some advance training in the art of
leadership before they interview for that first
job. We're giad to provide that opportunity.

Because we've learned, as we go about our
business of making good products and a fair
profit, that there's added satisfaction in doing
something more for people.

Humble is doing scmething more.

H U M BL Oil & Refining Company
America’'s Leading Energy Company




CIT Financial Corp.. formerly
Commercial Investment Trust, New
York. which has been in merger
negotiations with ABC, has been
around a few years: 60. to be exact.
It's engaged in a wide variety of
industrial and consumer financing,
leasing, banking. insurance. manu-
facturing and merchandising activi-
ties. When it began in 1908, total
assets were $178.000. net income
was $10,000. and its 10 shareholders
received total dividends of $5,000.
At the close of 1967, total assets
were $3.4 billion. net income had
soared to $60.2 million, dividends
of $34.3 million were paid to over
50,000 shareholders.

Personal loan offices expanded
significantly in 1967 with acquisi-
tion of Laurentide Finance and its
offices in California. Nevada and
Oregon. All told. CIT operated 871
personal loan offices.

CIT’s consumer financing also ex-
tends into education with its 30-
year-old “tuition plan” that permits
parents to finance educational costs
on a monthly basis. Over 500,000
students have attended schools and
colleges through the ‘“‘tuition plan.”

Industrial financing in the U. S. is
conducted primarily through CIT
Corp. and in Canada through Cana-
dian Acceptance Corp. Leasing ar-
rangements in 1967 include diesel
locomotives, railway gondolas. hop-
per cars, jet aircraft, electronic data

CIT has extensive holdings in a wide variety of fields

processing systems. marine cargo
containers and fleets of automobiles
and trucks.

CIT alsec builds dormitories and
other campus structures and leases
them through CIT FEducational
Buildings Inc. It provides voluntary
hospitals with nursing homes and
extended-care units. CIT also sells
ore, leases factory-constructed trans-
portable buildings for classroom, lj-
brary. and branch banks.

Additional Interests = CIT's activ-
ities in factoring and commercial
and wholesale financing are exten-
sive. The company has two factoring
subsidiaries, Meinhard - Commercial
Corp. and William Iseling & Co.
They primarily serve textile mills.
cloth converters. apparel, shoe and
furniture manufacturers and distrib-
utors. Factors purchase outright the
receivables owed to their clients. and
assume credit and collection respoen-
sibility. Both of these companies,
along with CIT Corp., engage in
commercial financing, or the pro-
viding of funds to clients, whose ac-
counts receivable and inventories
serve as collateral for interest-bear-
ing loans. New-business volume
from factoring and commercial fi-
nancing operations in 1967 totaled
more than $2 billion for the third
consecutive year.

CIT is in the banking business as
well. The National Bank of North
America emerged in May 1967

through consolidation of Meadow
Brook National Bank, part of the
CIT organization. For 1967 earnings
applicable to CIT's 95.3% invest-
ment in the merged bank were $8.5
million. This compares with $6.4
million in 1966 on CIT’s 93.5% in-
vestment solely in Meadow Brook.
The bank’s branch network totals 90
oftices in New York City and on
Long Island, with headquarters on
Wall Street.

Net income derived from CIT's
insurance companies totaled $15.1
million in 1967. compared to $14.8
million for 1966.

In CIT’s manufacturing and mer-
chandising operations. net sales were
$265 million in 1967. compared
with $237 million in 1966. Despite
this increase, net income was $7.5
million in 1967 compared with
$10.7 million for 1966. The com-
panies are: All-Steel Furniture Prod-
ucts Division, Aurora, Ill., and Hazle-
ton, Pa., manufacturer of a variety
of all-steel furniture products; Gib-
<on Greeting Card in the U. S,
Canada and England; Holt Renfrew,
retailer of apparel for men, women
and children. headquarters in Mont-

real and branches in Winnipeg,
Man.,, and Quebec City; Picker
Corp.. manufacturer and supplier

of clinical ultrasonic devices, nuclear
instrumentation and research analy-
tical apparatus for areas outside the
X-ray field.

and officers of Hughes Aircraft would
be required to attend would be up to
the presiding judge. Attorneys oppos-
ing ABC claimed Mr. Hughes need not
attend because he is not an officer of
Hughes Tool. though he is listed as
president of Hughes Aircraft.

The courtroom drama—which flur-
ried briefly when a case of mistaken
identity led participants and observers
to think that Mr. Hughes was among
the on-lookers (see page 38)—was pre-
ceded by a board-room drama in which,
it was disclosed, CIT and ABC author-
ities came close to agreement on a pre-
liminary merger but decided at the last
moment to hold off.

The talks were said to have started
in March and resumed in earnest on
the weekend following the Hughes
Tool tender offer. Last Monday morning
(July 8), the companies notified the
New York Stock Exchange. in line with
customary procedure, that they might
have a statement later in the day. The
exchange promptly suspended trading
in the two stocks pending the statement.
When it came a few hours later the
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statement was a one-paragraph an-
nouncement that merger talks had been
suspended.

The merger plan under discussion re-
portedly would make ABC the surviving
company, Wwhich presumably would
minimize if not avert the need for FCC
approval.

Stock Rises = ABC stock meanwhile
edged up again, from 68% at the end
of trading last week to a closing last
Thursday at 72%. or 14 below the
Hughes Tool tender offer of 74'4 a
share.

In denying ABC a temporary restrain-
ing order after three hours of argument
by attorneys, Judge Bonsal said he had
tried to “balance the hardships™ as they
would affect all involved and that they
tipped the scale against ABC’s position.

He said ABC stockholders “may wish
to sell” and that a restraining order
would take that opportunity away {rom
them. He also said a restraining order
would effectively destroy the tender
offer, with consequent injury to Hughes
Tool. Argument before the court had
elicited an estimate from attornevs that

Hughes Tool had already spent $100,-
000 on the offering.

Judge Bonsal took note of ABC’s as-
sertion that the tender order had ‘‘de-
stroyed the CIT merger” but said he
did not know for a fact that this was.
50.

He rejected several other ABC argu-
ments. among them the claim that by
causing an FCC hearing and subsequent
court appeals the tender offer could
conceivably tie up ABC corporate ac-
tivity for “four, five or six years” and
even affect its conduct of annual stock-
holders meetings. The next annual
meeting. he noted. is a year away (May
1969).

Judge Bonsal made clear his ruling
was not on the merits of the case and
that he would hear argument on a per-
manent injunction starting Friday.

He said he could not rule on anti-
trust violations aileged in ABC’s com-
plaint, nor on charges that are pertinent
to the FCC and Securities and Exchange
Commission regulations, “without hear-
ing all of the facts.”

Willing List » A list of officers of
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Hughes Tool and Loeb, Rhoades who
might testify Friday was being developed
by attorneys. ABC said that ABC Presi-
dent Leonard H. Goldenson, Executive
Vice President Simon B. Siegel and Vice
President and General Counsel Everett
H. Erlick would be available to testify
if called upon.

Mr. Hughes, reputed to be one of the
two wealthiest men in the U, S., holds
all 75,000 shares of Hughes Tool, which
makes and sells oil-well tools, heli-
copters and armaments. The company
has subsidiaries in Australia and Mexico
and has recently acquired extensive
holdings in Las Vegas.

‘Hughes Aircraft Co. is controlled by
Mr. Hughes through the Howard
Hughes Medical Institute and is active
in defense, communications and space
exploration. It is also active in CATV
through associations with Teleprompter
Corp.

ABC attorneys said that in addition
to Mr. Hughes they would seek to ex-
amine Mr. Bautzer, the Hollywood at-
torney who represents Mr. Hughes and
who met a week earlier with Mr. Gold-
enson in efforts to persuade ABC’s
president that Mr. Hughes’s and ABC’s
interests were compatible. Mr. Bautzer
also was one of the attorneys who met
with FCC that week.

The indication that ABC Inc. would
proceed with merger talks with CIT
Financial should the court enjoin
Hughes Tool’s tender offer was pre-
sented near the outset of ABC’s argu-
ment by David Hartfield Jr. of White
& Case, a New York law firm retained
by ABC.

Argument on behalf of Loeb,
Rhoades & Co. was made by Leon Sil-
verman of Strasser, Speigelberg. Fried
and Frank, also a New York law firm.
and by Chester Davis, Hughes Tool's
counsel, on behalf of that firm.

Indications » During a brief reap-
pearance before Judge Bonsal Thurs-
day (July 11), Mr. Hartfield referred
to “some indication” that the Hughes
Tool tender offer “will not be suc-
cessful.” Asked later by BROADCASTING
to amplify this remark, Mr. Hartfield
withheld comment.

During Wednesday’s argument on a
preliminary injunction, Mr. Hartfield
noted that the tender offer coincided
with ABC’s offering of a $50-million
convertible-debenture issue, during
which time it cannot under SEC regu-
lations actively promote its stock.

He said that “we [the network] want
our $50 million [in ABC’s debenturc
offering] and we want to tell our stock-
holders about Mr. Hughes,” but, he
said, ABC was inhibited from telling
them “not to sell” during the debenture
offering. That expires today.

Mr. Hartfield said that ABC had al-
ready “suffered and will suffer irrepara-
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ble harm” by Hughes Tool’s tender
offer, which ABC characterized as
illegal. He told the court that ABC
“already got hit on the head by not
being able to make a deal” with CIT
Financial, that ABC was ‘‘already
hampered and restricted” in conducting
its corporate affairs and that “Hughes
[Tool]} should have gone first to the
FCC” before making its tender offer
to ABC stockholders.

Mr. Hartfield, citing interests in
CATV and in what he termed the
‘“esoteric  satellite system business’
through Hughes Aircraft, asserted at
one point that “$150 million in a con-
ventional TV system [ABC)] might sug-
gest to Hughes to get out of the satellite
business and not push it so hard.”

Mr. Davis, Hughes Tool’s counsel,

ABC stock still going up

In the midst of the legal ma-
neuvering surrounding the attempt
of Hughes Tool Co. to gain con-
trol of ABC (see page 38), com-
mon shares of ABC continued to
rise last week on the New York
Stock Exchange.

ABC stock closed Thursday
(July 11) at 723, up 4%2 from
the last day of trading the pre-
vious week (July 3). Rights to
purchase ABC’s $50 million con-
vertible debenture issue, which
had been selling at 13/32 before
the Hughes bid and rose to 1%
a few days later, slipped back to
5/16 as of last Thursday.

CIT Financial Corp. figured last
week in the ABC financial picture
when it was revealed the com-
panies had held merger talks,
CIT common, which had closed
on NYSE the preceding week at
a 1968 high of 50, was not traded
Monday but closed Tuesday at
44% and on Thursday at 44%.
There was no trading on Wednes-
day.

questioned ABC’s approach to Mr.
Hughes’s diverse interests, asking how,
if ABC’s contention were valid, the
FCC would be “hurt” should the tender
offer be successful. Similarly he asked
the court just how would ABC be
“helped” should Hughes Tool proceed
with acquisition such as that of the
D. H. Overmyer UHF group and actu-
ally establish a “fourth and competing”
television network as implied by ABC
in its complaint.

Mr. Davis contended there was “no
better time to make a tender offer than
during a period of the debenture rights
oftering” when stockholders have in-
formation on ABC spelled out for them
in the registration statement.

Rebuttal = Mr. Silverman asked the

court what “more could Hughes have
conceivably done” in having already
indicated in correspondence and meet-
ings with the FCC that it was aware
that it must “come before the FCC on
any sale” and that its action is “subject
to the jurisdiction of the FCC.” He said
Hughes Tool had agreed, pending FCC
approval, not to vote its stock or to
exercise its control should the tender
offer be successful and that it has
affirmatively expressed recognition of
the FCC’s authority to order divestiture
of acquired ABC stock should that be
“directed” by the commission.

Mr. Hartfield mentioned several times
that ABC desired to question Mr.
Hughes and contended it had the right
to “examine” him by obtaining testi-
mony directly in court or by deposi-
tion. At one point, Judge Bonsal said in
an aside. “I have heard that he is a
hard man to examine.”

In i1s complaint, ABC urged the court
not only to restrain the four defendants
from acquiring ABC stock, but also to
make them divest any they have ac-
quired.

ABC charged that the tender offer
should be enjoined and listed eight
specific causes for such an action.
Among them were:

s If successful, the tender offer
would put effective control of ABC’s
broadcast properties into Hughes Tool’s
hands without prior approval of the
FCC. Thus, a successful tender offer
would jeopardize the network’s right to
operate its “valuable and highly profit-
able” TV and radio stations.

= Hughes Tool’s ownership of KLAs-
TV Las Vegas together with the five
ABC-owned television outlets would be
in violation of FCC rules prohibiting
any party from having a greater than 1%
interest in more than five VHF stations.

s ABC told the court that Frank W.
Gay. a director of Hughes Tool, owns
“directly or indirectly” approximately
15% of the stock of Orange Radio
Inc.. which has applied to the FCC to
operate an AM station in Fullerton,
Calif.. serving the Los Angeles area.
This. ABC said, conflicts with the FCC
rule that limits ownership to seven AM
outlets,

s Moreover, ABC contended, an
Orange Radio property serving the same
broadcast area as ABC-owned KABC
Los Angeles, would be in violation of
the commission regulation prohibiting
control of two AM’s in the same area.

» If Hughes gains effective control
of ABC, Orange Radio’s interests in the
proposed Fullerton AM station would
jeopardize ABC’s right to acquire Kxyz-
AM-FM Houston, “a valuable adjunct
to the present properties and licenses of
plaintifft.” The FCC has already ap-
proved ABC’s acquisition of kxvz-
AM-FM.

= ABC contended further that an
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approximate 17% interest held by
Hughes Aircraft Co. in Teleprompter
Corp., New York, which is principally
engaged in developing CATV systems
and “related projects,” gives Hughes a
“significant position” in CATV. CATV,
ABC told the court, is “rapidly and in-
creasingly becoming competitive” with
traditional networking and if Hughes
Tool gained control of ABC, the result
would have the effect of “substantially
lessening competition” in networking.

= ABC also told the court that in
making the tender offer while ABC was
in registration with the SEC on a $50
million debenture issue (BROADCASTING,
June 17), the defendants engaged “in a
device, scheme and artifice to defraud”
in violation of federal securities laws.

s Finally, the ABC complaint in-
voked the antitrust provisions of the
Sherman and Clayton Acts. ABC told
the court that “in light of Hughes in-
terests in communications satellites.
CATV on both the East and Wesl
Coasts, radio and television stations,
and distribution of electronic equip-
ment useful to the communications in-
dustry, the defendant’s attempt to ac-
quire effective control of ABC" vio-
lated antitrust legislation,

Damages = On the restraint-of-trade
charge, the complaint asked the court
to determine how much damages ABC
may have suffered and to enter judg-
ment against the defendants for triple
that amount.

ABC President Goldenson mean-
while urged stockholders “not to be
pressured” into accepting the Hughes
Tool proposal.

In an open letter to ABC stockhold-
ers published Thursday in four newspa-
pers, Mr. Goldenson said that “aside
from the inadequacy of the Hughes
offer,” shareholders must also ‘‘care-
fully consider the risks involved in
tendering stock to Hughes.”

ABC, he said, has instituted suit on
the grounds, among other things. that
such a purchase would violate FCC
and antitrust rules. “Anyone tendering
stock to Hughes would assume all of
the resulting risks and uncertainties,”
he warned.

ABC’s management, he wrote. dis-
approved of the “surprise cash tender
offer as a means of attempting to seize
control of a large publicly held com-
pany, particularly one such as ABC
engaged in serving the public through
nationwide television broadcasting.”

Mr. Goldenson reiterated his opin-
ion that the Hughes Tool offer is “sub-
stantially below the per-share asset
value of ABC stock,” and that it over-
looked the growth prospects of the
company. He said ABC management
believes a merger with a company such
as CIT “would be of far greater near
and long-term benefit to you than the
taxable cash offer of Hughes.
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“If you reject the Hughes offer, as I
sincerely hope you will,” he wrote,
“your company will be in a better posi-
tion to consider the possibility of a
combination offer either with CIT or
with other companies which have ex-
pressed interest.”

Mr. Goldenson said newspaper ad-
vertisements placed by Hughes con-
cerning the tender offer “failed to make
any mention of the fact that the Hughes
offer is subject to withdrawal by
Hughes ‘at any time as to any shares
hereunder and not theretofore pur-
chased, if {ABC] has agreed to make,
or is negotiating a material acquisition
or disposition of assets. . .."”

NAB-state meeting set

In what will probably be its first for-
mal meeting in its new headquarters the
National Association of Broadcasters
has set April 21-23, 1969 as the dates
for the 14th annual meeting of presi-
dents and executive secretaries of state
broadcast associations. The yearly gath-
ering in the past has been held in Febru-
ary, but the new NAB building at 1771
N Street N.W., Washington is not sched-
uled for completion until Feb. 1, and
the NAB 1969 convention, which is
also to be held in Washington, is sched-
uled for late March.

The WJEF Countrypolitan

Just average listeners —
but what an average!

What's the average WJEF Country-
politan like?

He or she s about 29, married,
and has three children. Typically,
the family has two cars and is buy-
ing their home.

They have quite a lot already —
but they need a lot, and are buying
more every day.

What kind of income are they
buying with? Well, Countrypolitans
span the spectrum of professions,
services, trades, and farming. But
often as not he works in one of the

50 Kent and Ottawa County plants
employing over 400 people at real
good salaries and wages.

They'te ingnisitive; they listen to
WJEF to know what's going on, as
well as to be entertained.

And they're acquisitive; they're
prompted to get the things she hears
about while making her shopping
list, or he hears about driving home.

Ask Avery-Knodel about WJEF
—the country music station listened
to by people with lots of needs and
the means to meet them.

CBS RADIO FOR GRAND RAPIDS AND KENT COUNTY
Notiens! |

Avery-Knedel, Inc., Exclush




Cleavage widens at the FCC

Johnson-Cox dissent in WLBT renewal

at last rouses majority to counterattack;

Bartley calls minority vituperative, self-serving

Members of the FCC majority in the
-controversial wLBT(Tv) Jackson, Miss.,
-case last week took aim at the minority’s
70-page dissent and concluded: *The
-dissent does not withstand reasoned
analysis. To deny renewal of this license
-on the basis of the dissent, stripped of
its inaccuracies, errors and misinterpre-
tations, would indeed have been a gross
miscarriage of justice and an abuse of

Chairman Hyde

.agency discretion.”

This was the strongest language used
in a generally low-key, point-by-point
response to the strongly worded state-
ment of Commissioners Kenneth A.
Cox and Nicholas Johnson objecting to
the commission vote last month to grant
a full three-year license renewal for
WLBT (BROADCASTING, July 1).

The station has been accused by the
United Church of Christ and several co-
complainants of discriminating against
Negroes in its programing and of vio-
lating the commission’s fairness doctrine
in connection with racial issues. The
dissenters in effect accused the majority
of manipulating the hearing process to
favor the ‘‘racist” station and of ignor-
ing the record to protect wLBT’s license.

“The dissenters,” said the majority,
“have misunderstood both the facts es-
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tablished on the record and the reason-
ing process by which we drew our con-
clusions.” They also said that the more
they study the record the mwore con-
vinced they are of the soundness of their
original decision. “WLBT has not shown
by this extensive record to have violated
the commission’s and the public’s trust,”
they said.

Three Signers » The statement was

e
Mr. Wadsworth
signed by Chairman Rosel H. Hyde and
Commissioners Robert E. lee and
James J. Wadsworth. Former Commis-
sioner Lee Loevinger, who had also
participated in the majority decision,
stepped down from the commission two
days after the wiLBT decision was an-
nounced on June 28.

Commissioner Robert T. Bartley, who
concurred in the majority opinion, last
week issued a separate statement that
was brief but biting: “The dissenting
opinion, stripped of its vituperations
and self-serving characterizations, adds
up to one thing: The dissenters try to
build a case on bare and unsupported
allegations by the intervenors and, then,
appear to question the motives of the
commission majority because they did
not succumb to the same error.”

Commissioner Bartley said the case

boils down to the fact that the petition-
ers had made allegations against the
station which, after evidentiary hear-
ing, were found to be unsubstantiated
bv a hearing examiner, the commission’s
Broadcast Bureau attorneys who par-
ticipated, and the commission majority.

It is not customary for commission
majorities to respond to dissents in the
manner followed in the wLBT case. But

Mr. Lee

there were two reasons for the one is-
sued last week. One was public rela-
tions. The commission majority, rushing
to get its original opinion released be-
fore the departure of Commissioner
Loevinger, had had no opportunity to
respond to any of the charges in the
dissent, The dissent, colorfully phrased,
received considerable attention in the
press, and the majority was anxious to
hit back.

Court Again » The other reason was
legal. The majority’s response will form
part of the commission’s case in defend-
ing its decision in court. The church,
which has been protesting the station’s
license renewal since 1964, has said it
would pursue its appeal in the renewal
matter in the U.S. Court of Appeals in
Washington (BroapcasTIng, July 8). It
was the church, through its appeal,
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that forced the commission to hold a
hearing on the application for WLBT'S
license renewal. The commission had
originally granted wiBT a one-year li-
cense renewal without a hearing.

Throughout their response last week
the majority asserted that the dissenters
had misunderstood or misstated the rec-
ord. The statement is studded with such
remarks as: “The accuracy of the dis-
sent is questionable. . .” “The dissent
has conveniently overlooked. . ."” “The
purported incidents of misrepresentation

. are also unsupportable and unrea-
sonable.”

At one point the majority said the
dissenters had confused ‘'allegations”
with “facts.” The majority noted that
the dissenters refer originally and cor-
rectly to “allegations” that the court in
1965 had recognized as sufficiently seri-
ous to require a hearing on the station’s
license-renewal application. “But by

Mr. Bartley

page 3 [of the dissent] the allegations
become ‘the facts requiring the original
one-year renewal’,” the majority noted,
pointing out that the 1965 order was
not based on evidentiary facts.

Burden of Proof = A principal argu-
ment of the dissenters was that the ma-
jority had imposed an unfair burden of
proof on the church and its co-petition-
ers. They said the intervenors should
have been required only to go forward
with the evidence.

But, the majority said. those having
that burden do not discharge it simply
by making charges. “We do not think
that the examiner imposed an impos-
sible or unreasonable burden upon pe-
titioners by requiring them to prove
specific instances of misconduct.

“There are legal systems in other
nations where the mere making of
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charges casts upon the respondent the
burden of proving their falsity. We do
not believe that such is the time-honored
common-law precept, the Anglo-Ameri-
can legal standard, and we decline to
adopt it as our own.”

Another key argument in the dissent
was that the majority had given undue
weight to the station’s post-1964 per-
formance—that is, in the period follow-
ing the church’s petition to deny
WLBT's  license-renewal  application,
when the station would be expected to
upgrade its performance.

The majority said that their col-
leagues noted that the court, in remand-
ing the case for a hearing, ‘‘declined
10 pass upon the relevance of post-1964
performance,” and said they agree. But
they said they disagreed with the con-
tention that they had ‘‘transgressed a
standard which was never established.”
The dissenters had said the court left no

doubt that the importance of post-ap-
plication performance was to be sec-
ondary to that of past performance.

One example of what the majority
said was the ‘‘questionable” accuracy of
the dissent involved a program aired by
wLBT on the Little Rock school inte-
gration crisis in 1957. The minority
had castigated the majority for holding
that the petitioners had not substantiated
their charge that the program—which
featured the Mississippi governor and
members of the state’s congressional
delegation—had supported the segrega-
tionist viewpoint.

The dissenters asserted that church
witnesses had testified that the partici-
pants in the program “uniformly backed
segregation and blamed the outbreak of
violence on the Little Rock Negroes . . .
[and that] this testimony was not con-

tradicted.” But, the majority said, “The
cited material does not support the dis-
senters’ version of the incident . . . there
is no basis whatsoever for the statement
of the dissenting commissioners about
participants in the program blaming the
Little Rock violence on Negroes.”

Misrepresentation Issue » The majori-
ty discussed and rejected as unfounded
a series of incidents the dissenters had
offered as proof that, contrary to the
holding in the decision to renew the
station’s license, wLBT had misrepre-
sented either to the commission oOr the
public its programing on the issue of
racial discrimination.

One incident involved the efiort of
the Rev. L. T. Smith, one of the
church’s co-petitioners, to purchase time
on the station for a political broadcast
in 1962. The dissenters noted that the
station had told the commission on

Feb. 1, 1962, that it had not refused

Mr. Cox

to sell Mr. Smith time but that in an
April 20 letter to the commission it re-
ferred to ‘“our decision not to sell
time. . ."”

The majority said the letters appear
to constitute a misrepresentation to the
commission “if one assumes that the
same ‘decision’ is referred to.” But,
they added, the dissent “has convenient-
ly overlooked” materials in the record
which detail the correspondence on the
subject and “clearly demonstrate that
while wLBT originally stated . . . that
it had offered time to the Rev. Mr.
Smith, it subsequently withdrew that
offer and promptly notified the commis-
sion of this fact by letter dated April
12, 1962. The April 12, 1962, letter
reversing its previous decision to sell
time is the ‘decision not to sell time’

. there were no contradictory state-
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ments to the commission.”

The majority also held that the dis-
senters’ assertions of “bad-faith” report-
ing by the station on highly contro-
versial issues are “unsupportable and
unreasonable.” The majority conceded
that there may have been examples of
factual errors in reporting but said these
cannot be regarded as bad-faith misrep-
resentations to the public on the racial
issue,

Police Brutality? = The dissent had
cited the testimony of one witness who
said that he had seen police beat a par-
ticipant in a civil-rights demonstration
at city hall. The witness said that WLBT
reported that the demonstrator “stum-
bled and fell from the porch, injuring
himself.”

“Granting the accuracy of the wit-
ness’s testimony,” the majority said, “we
consider this incident as evidence that
the news coverage may not have been
completely accurate at all times, and
that some inaccuracy certainly is under-
standable during this unsettled period
in Mississippi.”

The dissent also cites a wLBT report
that “Mrs. King [the wife of a white
clergyman who was chaplain and faculty
member at nearby Tougaloo College and
who was active in civil-rights activities]
had been arrested for public cursing and
disorderly conduct when, in fact, Mrs.
King had not been arrested and was not

even at the scene of the demonstration.”

But, the majority said: “Mrs. King,
contrary to what the dissent states, was
at the scene of the demonstration, where
another white woman was arrested.
Thus, a misidentification of a party ar-
rested, explainable in light of the con-
fusion of the day, becomes for the dis-
senters a bad-faith misrepresentation on
the racial issue.”

Hearing ordered for
new McLendon buy

The McLendon Corp.’s effort to ac-
quire xyx1 Oregon City, Ore., has been
placed under the cloud of the FCC's
growing concern over trafficking in the
sale or purchase of broadcast proper-
ties.

The group owner was informed last
week that its application to purchase
the stations from Republic Broadcast-
ing Inc. cannot be approved without
a hearing on whether McLendon has
engaged in trafficking (Crosep CIrculr,
July 8).

The letter, which was not made pub-
lic, reportedly did not specify any sta-
tion sales in which McLendon was in-
volved which might constitute traffick-
ing. However, the Texas-based com-
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pany has been active in the station-sale
market, and recently sold XILT and
KzAapP(FM) both Houston to LIN Broad-
casting Co. (BROADCASTING, April 1). It
is also seeking commission approval to
acquire wcAM Camden, N. J., from the
city of Camden. The sale price is
$1,350,000.

The commission adopted the letter
on a 5-to-]1 vote, with Commissioner
Robert E. Lee the only dissenter.

The commission’s growing interest in
the station-trading practices of its li-
censees was indicated three weeks ago,
when the commission asked the U. S.
Court of Appeals to remand a case in-
volving the grant of a construction per-
mit for kapp(Tv) Yakima, Wash., to a
firm in which multiple-owner Morgan
Murphy holds a 30% interest.

Court Pressure 8 The commission, in
a reversal of an earlier position, said it
felt it should consider allegations that
the veteran broadcaster had engaged in
trafficking (BROADCASTING, July 1).
This change of mind, in turn, was in-
fluenced by two decisions of the U. S.
Court of Appeals in Washington which
indicated that court’s concern with the
issue.

For Republic Broadcasting, which
would realize $1.3 million on the sale
to McLendon, the present snag in the
sales effort has a familiar, and ominous,
ring, Last year, the commission had
approved the sale of xyx1 (then XYMN)
to a group headed by multiple-owner
J. Elroy McCaw (BROADCASTING, June
12, 1967).

However, xxL-AaM-FM Portland, Ore.,
which had urged the commission not
to grant the application without a hear-
ing on a number of issues, including
one as to whether Mr. McCaw had
engaged in trafficking, appealed to the
U. S. Court of Appeals.

The court stayed the commission’s
grant and, before the case was argued,
the applicants on Sept. 18, 1967, asked
that the assignment application be dis-
missed. That ill-fated sale was for
$980,000, plus assumption of $830,000
in debts.

Changing hands ...

ANNOUNCED ® The following station
sales were reported last week subject to
FCC approval. (For other FCC activi-
ties see FOR THE RECORD, page 71).

® WRTH Wood River, Il. (St. Louis):
Sold by Robert W. (Woody) Sudbrink
and wife to Avco Broadcasting Corp.
for about $3 million (see page 52).

» KxLrR North Little Rock, Ark.: Sold
by Frank J. Lynch and associates to
Peter Starr and William F. Buckley for
$450,000. Mr. Buckley is editor of
National Review and host of national-
ly syndicated TV show, Firing Line.
Buyers own XozN and KOWH-FM, both
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Omaha, kupL and KcJc, both Kansas
City, Kan., and kisp Sioux Falls, S. D.
Sellers own kBYE Oklahoma City and
KFDI Wichita, Kan. KXLR is a full-time
station on 1150 kc with 5 kw day and
1 kw night. Broker: Blackburn and Co.

s Kexo Grand Junction, Colo.: Sold
by H. Abbott Tessman and associates
to Charles D. Powers and group for
$267,500. Mr. Powers has heen associ-
ated with radio stations in California.
Pennsylvanja, Nevada and Michigan
for the past 20 years. Kexo is a full-
time station on 1230 kc with 1 kw day
and 250 w night.

» KTRY Bastrop, La.: Sold by Mercer
L., Neva S. and Margaret G. King 1o
George Shurden Sr., Jesse A, James
Jr, J. D. Kulbreth and Thomas B.
Trotter Jr. for $80.000. Mr. Shurden
has an interest in wcLp Cleveland.
Miss. KTRY is a daytimer on 730 ke
with 250 watts. Broker: Chapman
Associates.

APPROVED s The following transfers
of station interests were approved by the
FCC last week,

= Wksz Muskegon, Mich.: Sold by
Robert K. Richards and Frederick L.
Allman to Frazier Reams Jr. for $541.-
506 (see page 53).

» KrbDs Tolfeson. Ariz.: Sold by E, O.
Smith to Southwestern Broadcasters
Inc. for $350,000 (see page 53).

& KxkaM Pueblo. Colo.: Sold by Wil-
lard W. Garvey to Southwestern Broad-
casters Inc. for $240.000 (see page 53),

» WkyrR Cumberiand, Md.: Sold by
Robert K. Richards and Frederick L.
Allman to Frazier Reams Jr. for $218.-
500 (see page 53).

New TV stations

KSEL-TV (ch. 28) Lubbock, Tex. has
set a target date for October to begin
telecasting. Station will operate with
550 kw visual and 110 kw aural trom
an antenna 730 feet above average ter-
rain. Permittee is William McAlister,
owner of KSEL-aM-FM Lubbock.

WXIX-TV (ch. 19) Newport, Ky. (Cin-
cinnati) has set an Aug. | target date
to begin telecasting with 436 kw visual
and 87.1 kw aural from an antenna
990 ft. above average terrain. Permit-
tee is U. S. Communications Corp.

KLRA returns to CBS Radio

KLrA Little Rock, Ark., will rejoin
CBS Radio July 29. The station first be-
came a CBS affiliate in 1928, a year
after its founding, and stayed with the
network for 25 years. KLRA operates at
1010 ke with 10 kw day and 5 kw night.
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Sky's the limit for Jacksonville franchise
APPLICANTS WANT LAME-DUCK COMMISSIONERS TO ACT

No matter what crucial pational is-
sues remain to be resolved for the
CATYV industry, there’s still plenty of
action in the local arena as CATV en-
trepreneurs continue to slug it out over
a coveted franchise.

Duval county, Fla. is but one scene
of such activity where multiple-CATV-
owners—Teleprompter Corp. and Con-
tinental CATV of Florida Inc., a sub-
sidiary of Vikoa—are competing against
three local groups—and all parties ap-
pear to be offering “sky-high” terms for
a franchise that is itself in dispute.

The contest is over an exclusive 20-
vear franchise (10-year initial term
with 10-year renewal option) to operate
in unincorporated county areas. But
the awarding of the franchise is en-
tangied in a confused web of local
politics.

Under a 1965 state law the Duval
county commissioners have the author-
ity to grant a franchise up to 30 vears
with 1% of the designated CATV sys-
stem’s gross revenues allocated for the
countv. The board has opted to award
an exclusive 20-vear franchise. But the
board is due to be dissolved by Oct. 1

under a consolidation charter that would
place any franchise awarded for the un-
incorporated area in control of a
merged city (Jacksonville) and county
government.

The board appears determined te
award a franchise before that date.
Predictably its actions have drawn fire
from members of the proposed new
government, a local taxpayers group
and one of the franchise applicants, the
Florida Publishing Co., publisher of
two Jacksonville newspapers, the Times-
Union and Journal.

WIXT’s Opposition = They also have
received some support from wixT(TV)
Jacksonville. The station has filed suit
to enjoin the county board from award-
ing the franchise. It's challenging the
validity of the 1965 law as well as argu-
ing that the proposed franchise would
reduce its advertising revenues and
fragment its audience.

Despite these manuevers the other
franchise applicants, in an appearance
before the board last week, urged it to
act on their bids “as soon as possible.”
And the tenor of their proposals indi-
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cates they are willing to pay a stiff
price for the franchise.

Teleprompter offered a sliding fee
schedule of 8.3% of its first $2-million
income. It proposed 6% of the first
$200,000 to 20% of all income over
$2 million, with a minimum guarantee
of $25.000 the first year to $75,000 by
the 13th and successive years. Tele-
prompter aiso offered a $25,000 per-
formance bond, $25,000 advance
against the first-year guarantee and
$4.95 each for installation and monthly
charges.

Continental proposed 8.5% of gross
revenues for the first five years with a
minimum annual guarantee of $15,000
the first three years. $25,000 the next
three, and $40,000 each succeeding
year. Continental proposed a $40,000
performance bond, and a $9.95 in-
stallation and $4.85 monthly charge.

Empire Cablevision Inc. of Jackson-
ville offered 4.5% of gross revenues
on the first 5,000 subscribers to 7%
revcnues from all subscribers over 20,-
000 with a minimum annual guarantee
of $7,500, Empire proposed a $9.95
installation and $4.95 to $5.95 monthly
charge.

Sam Newey & Associates Inc. of
Jacksonville requested a 30-year fran-
chise with a renewal option. It has
guaranteed a minimum payment of
S1.1 million during the term of the
franchise. Newey offered 10% of gross
revenues or a $20.000 minimum an-
nually the first five years to a $50,000
annual minimum through the 26th to
30th years. Newey also proposed a
performance bond of $25,000 to $1
million. and said it would charge $4.50
monthly.

Florida Publishing offered an initial
$50.000 guarantee as well as 8% of
monthly charges with 2 minimum an-
nual guarantee of $5.000. To that fig-
ure it would add 10% of income from
installations plus 6% of all other in-
come. Florida also offered a $100,000
performance bond.

Witnesses named for
Overmyer hearing

Nine FCC staff members, in addi-
tion to the commissioners themselves,
have been called to testify in this week’s
House Investigations Subcommittee
hearing on D. H. Overmyer’s transfer
of five UHF construction permits to
the U. S. Communications Corp., which
the commission approved last year.

The subcommittee has also called Mr.
Overmyer and “present and former em-
ployees of his various corporations,” as
well as Dr. Frank H. Reichel Jr., chair-
man of AVC Corp., parent corporation
of U. 8. Communications, to testify.

The principals to the Overmyer trans-

fer deal will be first to testify at the
hearing beginning Tuesday (July 16).
Slated to be heard Wednesday will be
the FCC and staff. The commission has
already made one Hill appearance in
the matter—at a surprise hearing called
by the subcommittee on the last day
of last year’s congressional session
(BROADCASTING, Dec. 18, 1967). Since
then the subcommittee staff has con-
tinued to probe details of the transfers,
seeking evidence on issues raised at the
earlier hearing: trafficking in permits
and concentration of electronic media
ownership in major markets.

The subcommittee has summoned
those commission staff members who
had anything to do with the original
grant of the Overmyer CP’s and their
transfer to AVC Corp. They are: Rob-
ert Rawson, chief of the FCC’s renew-
al and transfer division; Robert Alford,
chief of the transfer branch; Martin
Levy, chief of the broadcast facilities
division; James O. Juntilla, deputy chief
of the Broadcast Bureau; Samuel L.
Saady, chief of the television applica-
tions branch, with Roy Stewart and
Gordon Oppenheimer, attorneys, and
Lloyd Smith, engineer, in the TV ap-
plications branch, and James Sheridan,
now special consultant to the commis-
sion, but chief of the Broadcast Bureau
at the time the CP’s were issued.

Huntley case moves Hart
to recommend disclosure

A proposal that broadcast newsmen
be required to file annual disclosures
of financial interest has been made to
the FCC by Senator Philip A. Hart (D-
Mich.) as a response to a controversy
aired last month in the House over a
conflict of interest charged to NBC
commentator Chet Huntley

The commission is withholding its
reply to Senator Hart pending its in-
vestigation of the House complaint,
lodged by Representative Neal Smith
(D-Towa), that Mr. Huntley editorialized
against the Wholesome Meat Inspection
Act of 1967 while holding an interest
and serving as an officer of a feed-lot
company.

The FCC investigation is awaiting a
response from NBC, which was asked
for comment on the charges raised by
Congressman Smith. Last week NBC
said it had no comment on Senator
Hart's suggestion and would give no
indication when it expected to reply to
the FCC on the Smith inquiry.

Representative Smith has scored Mr.
Huntley for several broadcast editorials
against the clean-meat law, and charged
inaccuracies of fact to the NBC com-
mentator (BROADCASTING, June 17).
NBC subsequently gave Congressman
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Smith broadcast time to reply to the
Huntley editorials.

Bad Example » Senator Hart said in
a letter to FCC Chairman Rosel H.
Hyde that although Congress had not
set a very strong example for financial
disclosure of its members, he still felt
it was a good idea and thought that
perhaps, in the light of the Huntley dis-
pute, such a rule would be good for
“media commentators.”

“In molding public opinion,” he said,
“it must be conceded that the media
has an ever greater influence than
Congress. And certainly no one disputes
its ability to influence events and force
decisions,” he added.

KXLW to aid
Negro business

Station’s plan calls
for about $250,000 in

advertising assistance

A plan to provide newly established
black-owned businesses in the ghetto
with free advertising help and on-air
promotion was announced in St. Louis
last week by Richard J. Miller, principal
owner of kxLw Clayton, ‘Mo. and xADI
(Fm) St. Louis. About $250,000 worth
of services are being given.

The concept also is under considera-
tion by Negro-programed stations in
more than 30 other markets and could
represent a ghetto investment of some
$10 million by broadcasters, according
to ‘Mr. Miller. He expects to meet with
group owners soon in New York, At-
lanta and Los Angeles and said the in-
terest developed immediately when his
stations’ new policy become known.

Mr. Miller explained his plan has
been under development for several
months and had no connection with rc-
cent unsuccessful demands by local
black militants for large blocks of pro-
gram time weekly to preach black na-
tionalism (BROADCASTING. July 8, 1).

The ¥xXLw plan, he said, is called
“Partners in Progress” and the free ad-
vertising assistance is given to new
black-owned ghetto businesses through
the help of a Negro businessman’s com-
mittee that is representative of the black
community. Although flexible, the plan
in general gives each new business about
10 weeks of free advertising consisting
of about 30 spots per week, plus pro-
fessional marketing and merchandising
assistance.

“This is not charity,” Mr. Miller ex-
plained, “because we tell these people
we expect them in the future to become
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some of our biggest and most success-
ful paying sponsor accounts.” About a
dozen new ghetto businesses already
are enrolled, he said, including a dry
cleaner, an exterminator, barber shop,
cosmetics firm, restaurant, printing firm,
auto body shop and a clothing store.
Each free spot is tagged: “This is a
Partners in Progress enterprise.”

Call for Entrepreneurs v Mr. Miller
began airing broadcast editorials about
the plan July 3. He introduced them by
saying they were the most important
announcements he had yet made in his
10 years of station ownership. The
editorials continued:

“For too long now the community
outlook of white-controlled media has
been limited to the four walls of man-
agement’s office. . . . Events of the hour
both nationally and locally have re-
vealed to this radio station the true
story of what is really happening to
black people in the ghetto and 1 am
announcing Sweeping changes in our
policies, a new direction in our objec-
tives. and a shift in the very character
of kx1.w and KADI so we can take a
more active and meaningful role in the
black man’s struggle for self-sufficiency

and self-determination,

“We are very critical of sporadic ef--
forts by business associations and study
groups who hold continual conferences.
on the problems of the Negro ghetto

. KXLw and kapi have decided that
talk is not enough. Now is the time for-
direct action . . . the black people of
the ghetto are frozen out of the eco-
nomic and business life of their own
community . . , to change this and give-
hope in the ghetto we say that what is-
needed now is more Negro entrepre-
neurs. . . .

“Negro-owned businesses and black
capitalism will provide real job oppor-
tunities in the very central ghetto areas
where help is needed most. However,
because of the financial burdens of
starting a new enterprise owners of such:
businesses often are unable to provide
further capital funds to generate neces-
sary promotionai efforts to compete. . ..

“It is here that kxLw and KapI will
focus our attention to help the newly
emerging Negro businessmen realize and’
achieve their potential both for their
benefit and for the benefit of their black
employes for whom they are creating
jobs.”

To the American housewife, tele-
vision is “my companion” or “my
medium.” Contrary to popular ster-
eotypes. however. the relationship
between women and dayltime TV is
not that of two mindless vegetables,
but one in which her need for in-
formation and involvement is met
by the best of daytime programing
and advertising.

That's the message of a July arti-
cle in Television magazine in which
Gene Accas, vice president for net-
work relations at Leo Burnett Co.,
New York. discusses his firm’s “con-
versational investigations” into wo-
men’s attitudes toward daytime TV
fare.

“The most revealing discovery of
our investigation . . . is the need
women have for television,” Mr.
Accas reports. It’s best described,
he says. as a need for “stimulation.”
In his words, the best daytime pro-
grams “seem to provide the contact
with the world that women miss . . .
they {women] are delighted to learn.”

Mr. Accas noted the housewives’
vocal and explicit comments on
the medium. The most frequently
praised programs, he says, were the
talk shows, such as Mike Douglas,
Girl Talk and Dick Caver:. When
asked what they’d most like added
to the schedule, he reports, the wom-

Daytime TV fills a need for stimulation

en requested more recent feature
films, short dramas and “service”
programs on such practical topics as
sewing and cooking. No less vocal
in their complaints, housewives de-
plored the “nancredibility,” *“im-
personality.” and “carbon-copyism”
of too many commercials; the same-
ness of programs and of scheduling;
and the *“crudeness, rudeness and
vulgarity” of much programing and
advertising. according to Mr. Accas.

While emphasizing the tentative
nature of these findings, Mr, Accas
also suggests some possible impli-
cations for marketers, agencies and
broadcasters. Those in advertising,
he says, should aim for uncluttered,
audio-oriented communication with
the viewer, not necessarily “sales-
point recall.” Broadcasters should
heed the call for new and different
programs, cater to the housewife’s
genuine desire to learn, and consider
the possibility of vertical scheduling
(by day rather than time period)
because, he says, such scheduling
would better accommodate both the
woman’s desire for choice and her
varied household routine,

For all concerned, Mr. Accas
says, ‘“‘a mini-summary of these
views is capsulized in the well<known
IBM plaque: Think.

“We should.”
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McCall's seeks use
of satellite channel

Publishing house would produce, relay TV shows;

use facility for computerized data, printing

McCall Corp. applied to the FCC
last week for exclusive use of a color
TV channel in a domestic satellite pilot
program that the commission hasn’t yet
approved.

‘McCall officials said they would use
the channel for relaying TV programs
that they plan to produce, for com-
puterized data transmission and for
computerized printing applications.

Announcing the move at a news con-
ference in New York, McCall Presi-
dent Henry E. Bowes said the com-
pany was asking for one of the chan-
nels in the pilot program proposed by
the Communications Satellite Corp. but
wanted one on whatever test plan is
ultimately approved by the FCC,
whether that is Comsat’s plan or not.

At the FCC, where no decision on
the Comsat proposal is expected until
after the President’s Task Force on
Telecommunications makes its report
late this summer or fall, officials ap-
peared surprised by the McCall appli-
cation, in view of the complex questions
still unresolved.

These include, aside from the basic
decision on the Comsat plan specifically,
the question of whether—assuming
some type of domestic-satellite test is
approved—prospective users like Mc-
Call and the networks would deal with
the satellite operator directly or, as is
generally the case in the Comsat inter-
national satellite system, be required to
deal through common carriers.

Some commission sources character-
ized the McCall application as “early”
and “premature.”

Stein’s Project » Mr. Bowes, however,
didn’t appear to have any such reserva-
tions. He told the news conference Mc-
Call would use the time between now
and Comsat’s 1969 date for launch of
the domestic satellite in getting ready.
He said Robert Stein, former editor of
the company’s Redbook and McCall's
magazines and now executive assistant
to the president, had been put in charge
of the TV project.

He noted that McCall's pattern divi-
sion produced 10 half-hour home-sew-
ing programs carried on 100 educational
TV stations and said it is currently em-
barking on another 10. He said McCall
plans to produce 52 shows next year
and twice that number in 1970, when it
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Mr. Bowes

hopes to begin using the satellite. The
“data bank” of the McCall magazines—
Saturday Review in addition to Redbook
and McCall's—offers voluminous re-
sources for programs of specialized in-
terest to viewers, according to Mr.
Bowes,

He estimated that transmission cost
would ultimately be reduced from what
he said was now $10,500 a channel
hour to about $1,000 a channel hour
on the satellite, and that when this oc-
curred it would be *“‘economically vi-
able™ to present specialized programs
aimed at “a couple of million people”
rather than the bigger audiences of “six
or eight million” or more viewers need-
ed in the current TV economy.

He ventured that McCall could pro-
duce such programs, which he said
would be much less elaborate as well as
much more specialized than current TV
fare, for about $5,000 a half-hour.

Unanswered Question = Whether
salesmen would sell advertising in Mc-
Call magazines and on McCall TV pro-
grams at the same time—or, indeed.
whether the programs would carry ad-
vertising at all to be sold to stations—
were questions that he said remain to
be answered.

He anticipated that the programs in-
itially would be picked up by educa-
tional stations, CATV systems and “a

few” independent commercial stations.

Officials said a new McCall division
had been created to develop program
formats. They said it will explore the
various kinds of editorial material in
the company’s three magazines that lend
themselves to audio-visual adaptation
for TV and also investigate the creation
of original programing for both home
and classroom audiences. They referred
to the programing generically as “a
new kind of information and service
programing for television.”

Mr. Bowes said he wouldn’t call the
proposed programing “better” than cur-
rent network fare, but that it would be
“different.” One example he cited as a
possibility was a daily series showing
new mothers what developments they
might expect in their babies from day
to day.

Mr. Bowes, whose career has been
mostly in electronics—over six years
with International Telephone and Tele-
graph and before that 25 years with
Philco—anticipated eventual emergence
of direct satellite-to-home transmissions,
not soon, but conceivably in 15 years.
Electronic delivery of printed material
to homes could come, he estimated,
within 20 to 25 years.

Programing, Not Operating = He
emphasized that McCall’s interest in
TV is in “the creation and distribution
of information and knowledge,” not in
building or operating facilities.

Aside from its magazine publishing,
Mr. Bowes said. McCall is the second
largest commercial printer in the U. S.
and its McCall Information Services Co.
(MISCO) is one of the biggest data-
processing firms in the country, and the
company wants to develop satellite ap-
plications for these, too.

Officials anticipate that MISCO, for
instance, could use the satellite to feed
a nationwide network of computerized
communications centers, interconnect-
ed with one another and offering a wide
range of services, such as customized
data banks for schools and industry and
even “electronic libraries” for home-
makers seeking product and service in-
formation. A national network of this
sort offering these and other services
was described as a “long-range objec-
tive” that MISCO would be able “to
move toward”’ once the satellite lowered
communications costs.

In printing. officials said, McCall has
developed systems in which a manu-
script or magazine copy is put on mag-
netic tape that is fed into computers
capable of selecting type font, proper
hyphenation, justification and page
make-up and then producing, through
a cathode ray output device, fully made-
up book pages at a rate of one every
10 seconds. Transmitting the tape’s
electrical impulses by satellite instead
of land-lines. they said, would accel-
erate trends toward printing in remote
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locations and make regionalized dis-
tributions of magazines more feasible.

In addition to filing its application
with FCC, McCall submitted a copy to
the President’s Task Force on Tele-
communications. McCall said it is also
asking that the eastern and western
ground stations anticipated by the Com-
sat plan be supplemented by one at
Dayton, Ohio, for the McCall printing
plant and computer center there.

FCC's half a loaf
better than none

Last month the FCC went hat in
hand to the Senate Appropriations Sub-
committee seeking restoration of $500,-
000 from funds cut by the House. Last
week it learned it got exactly half for
its efforts.

The Senate Appropriations Com-
mittee, embodying the recommenda-
tions of the subcommittee on indepen-
dent offices headed by Senator Warren
G. Magnuson (D-Wash.), voted an even
$20 million for the agency. That
amount is $250,000 more than the
House voted. At last month’s hearing,
FCC Chairman Rosel H. Hyde said the
commission needed $500,000 more
than the House had allowed, just to
stay in the same place—allowing for
mandatory pay increases and house-
keeping matters (BROADCASTING June
17).

The Senate committee’s $20 million
must still be approved by the full Senate
and the difference between the House
and Senate figures must then be recon-
ciled in a conference between the two
houses.

The $20 million recommended by the
Senate panel is $1,271,000 below the
FCC’s budget estimate of needs. The
$20 million, if appropriated, is how-
ever, $830,000 more than the agency’s
1968 appropriation.

FTC’s Budget Increase » In other
actions, the Senate panel recommended
$16 million for the Federal Trade Com-
mission, an amount equal to that voted
by the House. The FTC was reduced
$127,000 from its budget request, but
the amount recommended is $830,000
more than it got in 1968.

The Office of Telecommunications
Management was voted $1,675,000,
equal to the House appropriation. The
funds will provide for $500,000 in con-
tract work in telecommunications re-
search. The amount is a reduction from
the budget request (51,986,000, with
$800,000 for contract) and from last
year's appropriation ($1,945,000, with
$600,000 for contract).

The National Aeronautics and Space
Administration’s budget request was cut
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$362 million by the Senate panel, equal-
ing the figure voted by the House.
NASA’s total recommended appropria-
tion exceeds $4 billion.

The Senate committee voted $63,-
640,000 for Civil Defense appropria-
tions in the Defense Department pro-
grams. The figure represents a $5,600,-
000 restoration of funds cut by the
House. No money was recommended
for Civil Defense programs under the
Department of Health, Education and
Welfare due to an unobligated balance
still available from last year’s funds.

Banks’ control
troubles House

Staff study finds some
exercise economic power

in 17 radio, TV stations

The House Domestic Finance Sub-
committee staff, conducting an intensive
study of investments owned or con-
trolled by 49 large commercial banks,
along with interlocking directorships,
has concluded that such banks are “be-
coming the single most important force
in the national economy.”

And an area that “should be of spe-
cial concern,” the staff report released
last week says, “is the news and infor-
mation media business.”

The staff found substantial stock
holdings or control and director inter-
locks involving 18 companies publish-
ing 31 newspapers and 17 magazines,

as well as operating 17 radio and tele-
vision stations.

Corporate Control = Some of the
common stock held and voted by the
banks are in percentages that “clearly
constitute enough to control the cor-
poration,” the staff study notes, specific-
ally citing holdings of the Mercantile-
Safe Deposit & Trust Co., Baltimore, in
the A. S. Abell Co., publisher of the
Baltimore Sunpapers and owner of
WMAR-TV Baltimore and wsoc-aM-FM-
Tv Salisbury, Md. (Last month the
A. S, Abell Co. received FCC approval
for its purchase of wcBmM-FM Baltimore
from Metromedia Inc.)

The bank, it’s said, holds 61.3% of
A. S, Abell common stock, has sole
voting rights for 27% of the stock and
exercises partial voting rights over an-
other 23.4%. In addition, the study
notes, the bank has three interiocking
directorships with the company.

Other broadcast owners cited by the
subcommittee staff as linked with any
of the 29 banks studied are:

* Time Inc., with a director inter-
lock with the First National Bank of
Chicago and another with the Chemi-
cal Bank New York Trust; with the
Morgan Guaranty Trust Co., New York,
holding 8.1% of the outstanding com-
mon. The bank’s holding involves 4.1%
of the sole voting rights. In addition,
the bank has partial voting rights on
0.7% of the outstanding stock. Time
Inc. stations are KLz-AM-FM-Tv Denver;
wooD-AM-FM-Tv Grand Rapids, Mich.;
WFBM-AM-FM-TV Indianapolis; xogo-
AM-FM-Tv San Diego, and KEgro-TV
Bakersfield, Calif, The company also
owns CATV systems.

» The Tribune Co., publisher of the
Chicago Tribune, has 8% of its out-
standing common stock held by the

FBI men won’t again try to pass
themselves off as newsmen, as they
did during a recent antiwar demon-
stration, network news organizations
were assured last week.

Attorney General Ramsey Clark,
replying to a letter from CBS News
Washington chief Bill Small, written
on behalf of all three networks, said
FBI agents would no longer pose as
newsmen while performing investi-
gative duties.

Mr. Small had protested that FBI
agents posed as broadcast newsmen
during a June 17 antiwar and drafi-
card-burning demonstration in Wash-
ington. Legitimate newsmen cover-
ing the story noticed that several
members of the press were completely
unknown to them. When asked to

Those FBI men from INS are out of business

identify themselves, these tape re-
corder-equipped “newsmen” walked
away or said they were associated
with the now-defunct International
News Service.

Newsmen also noted that the un-
famijliar persons asked demonstrators
unusual questions, and that on oc-
casion, muscled in on interviews con-
ducted by real newsmen.

Other reporters later identified the
unknown men as FBI agents.

Mr. Clark replied last week that
he too felt FBI agents should not
pose as newsmern, and said “instruc-
tions have been issued . . . to all
FBI personnel that under no circum-
stances are they ever to pose as mem-
bers of the news media in connection
with any future investigations.”
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Continental lllinois National Bank,
Chicago, with the bank exercising 1.2%
of sole voting rights and having partial
voting rights on 6.8% of outstanding
stock. The Tribune Co., the study notes,
owns WGN-AM-Tv Chicago and KbAL-
AM-Tv Duluth, Minn. Not noted in the
study is WoN Continental Broadcast-
ing Co.’s ownership of kwgN-Tv Den-
ver and wrFMT(FM) Chicago. WGN
Continental is owned by the Tribune
Co. The company also has interlocking
ownership with the News Syndicate Co.
(New York Daily News), which owns
Wrix Inc. (licensee of wrix-rM-Tv New
York and wicc Bridgeport, Conn.).
WaN Continental also owns CATV sys-
tems in Michigan and California.

= The Evening News Association,
Detroit, publisher of the Detroit News,
has 16.1% of its stock held by Detroit
Bank & Trust, with the bank exercising
scle voting rights on 5.8% of the com-
pany’'s stock. The company is licensee
of wwJ-AM-FM-TV Deltroit.

Appeals court slaps
applications procedure

The FCC’s practice of returning as
unacceptable applications for broadcast
facilities that are not perfectly complete
in all details received another blow last
week.

A federal appeals court in Washing-
ton told the commission it should have
accepted an application from WATH
Athens, Ohio (on 970 kc), seeking an
increase in power from 1 kw to 5 kw,
WATH's application was filed on May
11, 1967, the cutoff date for considera-
tion of competing applications with that
of Valley Broadcasting Inc. for a new
station at Nelsonville, Ohio, on 940 kc
with 250 w,

The waTH application was refused .

by the FCC because, the commission
noted, A. H. Kovlan, a 70% owner of
WATH, is also a 32.5% owner of wpMoO
Middleport-Pomeroy, Ohio. If waTH's
power increase was authorized, the
commission said, this would increase the
overlap with wpMmo, thus violating the
duopoly rules that forbid common own-
ership or control of more than one
station in the same area,

Not Spelled Out s The court said
that the commission’s action was high-
handed because there is nothing specific
in the commission’s regulation that says
an application involving such duopoly
will not be accepted. In fact, the court
noted, Mr. Kovlan has indicated that
he intends to divest himself of his inter-
est in wWpMo.

The decision, written by Circuit
Judge Harold Leventhal, for himself
and Judges Spottswood Robinson III
and Walter M. Bastian, also warned:
“When the sanction is as drastic as dis-
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missal without any consideration what-
ever on the merits, elementary fairness
compels clarity in the notice of the ma-
terial required as a condition for con-
sideration.” The case was remanded to
the commission with instructions to ac-
cept the applicant’s filing as of the date
it was tendered, to set aside the grant
to wNAL and to consolidate the two ap-
plications for hearing.

This is the second cutoft-date appli-
cation refusal by the FCC that has been
overturned by the court. Two weeks
ago, the court told the commission it
could not, out of hand, refuse to accept
an application in conflict with one al-
ready on file because of an engineering
error ( BROADCASTING, July 8).

Avco pays $3 million
for lllinois AM

Avco Broadcasting Corp. took a step
into a neighboring state last week and
bought a full-time radio station in a
suburb of St. Louis for almost $3 mil-
lion. The station is wrTH Wood River,
Il

The move marks Avco’s first radio
expansion into the Midwest since the
establishment of pioneer wLw Cin-
cinnati in 1922 by Avco's prede-
cessor, Crosley Broadcasting Corp. In
recent years, however, Avco has ac-
quired woAl-AM-Tv San Antonio, Tex.;
wwpC-AM-FM  Washington, and Kva
and KOIT(Fm) San Francisco. Avco's
other stations. in addition to wLw, are
wrLwT(Tv) Cincinnati, wLwc(tv) Co-
lumbus and wLwb(tv) Dayton, all
Ohio, and wiwi(Tv) Indianapolis.

WRTH, founded only seven years
ago, is on 590 kc and operates
with 500 w daytime and 1 kw night-
time. It is owned by Robert W.
(Woody) Sudbrink and wife. The
Sudbrinks also own wrMsS Beards-
town. Ill., and xyND Burlington, Iowa,
and at one time owned wiok Normal,
I1l. WRTH operates as a middle-of-the-
road. good-music station.

Broker was LaRue Media Brokers
Inc.

Ky. CATV ordered
to protect UHF's

The FCC has ordered a Kentucky
CATYV operator to stop refusing pro-
gram exclusivity to two UHF's in Lex-
ington, Ky.

Tele-Ception of Winchester Inc.
which operates a CATV system in Win-
chester, Ky., has been duplicating pro-
grams of WLEX-TV and wWKYT-Tv, both
Lexington, by importing the distant

signals of three Cincinnati and two
Louisville, Ky., stations. The commis-
sion said that the Winchester system
operates within the normally protected
grade A contours of both UHF stations
which are seeking program exclusivity.
Winchester said the commission’s
conclusions were based on insufficient
proof. The CATV said there was in-
adequate evidence 1o establish that it
had actually received requests from the
UHF's for nonduplication protection
and program schedules listing programs
to be protected and programs to be de-
leted. Winchester also claimed that the
weekly program schedules submitted to
them by the UHF’s were inadequate.
The commission rejected the objec-
tions stating: “From the course of events
and from the record, it is apparent that
the failure of the CATV operator to
afford the requested program exclusivity
protection was not the result of lack of
adequate information but of the CATV
operator’s unwillingess to do so.”

Pay-TV resolution
is still stalled

Strong opposition to renewal of a
resolution asking for further delay in
the FCC's pay-TV proceedings was
registered last week in the House Com-
merce Committee. The resolution was
discussed in closed session Wednesday
(July 10) but was not brought to a
vote.

It was understood that the committee
chairman, Harley O. Staggers (D-
W. Va.), intends to bring the resclution
to a vote but the matter was not brought
up at an executive session on Thursday.
The committee was to meet again Fri-
day morning (July 12), when a vote
could be taken on the resolution, to be
offered by Representative James Harvey
(R-Mich.). Mr. Harvey authored a
similar resolution last year that was
adopted by the panel (BROADCASTING,
July 1).

Opposition to the Harvey move,
which is to be another sense-of-the-
committee resolution, this time urging
the FCC not to act on any subscription-
television proposal at least until the end
of the first session of the $1st Congress.
was said to be so pronounced that had
the matter been brought to a vote on
Wednesday it could have been defeated.

Among those reported in outspoken
opposition to the move were Represent-
atives John Moss (D-Calif.), Brock
Adams (D-Wash.), Richard L. Ottinger
(D-N. Y.) and Torbert Macdonald (D-
Mass.), chairman of the Communica-
tions Subcommittee. Mr. Macdonald
was said to have been exceptionally
forceful in arguing against the Harvey
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resolution.

Macdonald’s Stand s Earlier. he had
said he would oppose the move. not on
the merits or demerits of pav TV, but
on grounds that Congress had asked lor
time to enact appropriate legislation on
subscription TV last vear but this vear
had not even held hearings. The pay-
TV problem, he added. had been drag-
ging on for more than a decade. and
both sides were entitled to a decision.
one wav or the other.

Mr. Harvey has said he regards the
institution of any large-scale pav-TV
system as a radical departure in U. S.
communications of the sort on which
Congress should speak. In the closed
session he argued that other pressures
had precluded an investigation of pav
TV this year, as had been hoped. Op-
ponents reportedly charged that next
year would prove to be no different
from this one.

NER receives $20,000
grant from foundation

National Educational Radio has re-
ceived the help it needs most—money
—in the form of a $20,000 grant from
the National Home Library Founda-
tion. The grant wiil enable NER to
realize its primary 1968 objective: new
equipment for the network reproduc-

tion center in Urbana, IlIl. (BRroaD-
CASTING, Jan. 29).
One master unit, six slaves and a

quality control unit will be included in
the projected purchase, adding to the
technical quality of a network service
which provides 3,000 hours of taped
programs monthly to 160 affiliated edu-

AMST seeksFCC
monitoring nod

Suggests joint committee
monitor land-mobile radio
in NY, Chicago and LA

The Association of Maximum Service
Telecasters has proposed the creation
of a government-industry advisory com-
mittee to monitor traffic in the land-
mobile radio frequencies as a means of
obtaining precise information on the
use being made of those frequencies.

The proposal is seen as a further re-
flection of broadcaster concern that tele-
vision frequencies may be realiocated
to land-mobile radio before the needs
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cational radio stations.

NHLF presented the grant to the
National Asscciation of Educational
Broadcasters. which allocated it to the
NER division. In announcing the grant.
William G. Harley, NAEB president.
noted that NHLF has provided previ-

ous support 1o educational radio
through program grants.
Double station sale
gets FCC approval
In an uncommon occurrence last

week, the FCC approved the sale of two
pairs of stations to two pairs of buyers:

Frazier Reams Jr.. principal owner
of wewa-aM-FM Toledo. Ohio. bought
wkBz Muskegon. Mich,, and wxyr
Cumberland. Md., from Robert K.
Richards and Frederick L. Allman for
$541.506 and $10,000 respectively.
WkRz is a davtimer on 850 kc with 1
kw., WKYR is full time on 1270 kc with
5 kw days, 1 kw nights.

Southwestern Broadcasters Inc. has
bought krps Tolleson, Ariz. (Phoenix).
from E. O. Smith, and xkaM Pueblo.
Colo., from Willard W. Garvey for
$350,000 and $218,600 respectively.
Mr. Garvey owns KKTV(TV) and KKFM-
(FM) Colorado Springs and owns 4.85%
of group publisher-broadcaster. Stauffer
Publications Inc, Southwestern Broad-
casters is headed by JYames Gordon
Douglas III and Harry T. Starkland.
and already owns KGFL Roswell. N. M.
and XPRI(FM) San Diego. Calif. Krps
operates full time on 1190 kc with 250
w. KkaM is a full-time station on 1350
ke with 5 kw days and | kw nights.

EQUIPMENT & ENGINEERING

of those services are fully documented.
The FCC is preparing a notice of pro-
posed rulemaking looking to some man-
ner of land-mobile radio use of UHF
frequencies (BROADCASTING, April 1).

Lester W. Lindow. AMST executive
director, made the proposal in a letter
to FCC Chairman Rosel H. Hyde last
week. and urged the commission to
implement the plan, However. he said
the proposed program—an outline of
which accompanied the letter—need not
cost the financially hard-pressed com-
mission anything more than the assign-
ment of commission personnel to aid in
planning, managing and supervising the
traffic-monitoring activities.

Under the plan, an advisory commit-
tee comprising representatives of the
television and land-mobile industries.
along with FCC personnel, weuld con-
duct the monitoring study. And costs
would be borne by the nongovernment
parties participating, along with others
“who might be persuaded to make

r
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financial contributions,” according to
the proposal.

Go It Alone, If Necessary s There
was no indication last week whether
land-mobile radio representatives would
be interested in participating. But the
proposal states the television industry
“is prepared to proceed with the FCC
even if the land-mobile industry elects
not to participate.”

If the AMST plan were adopted,
commission consideration of realloca-
tion of television frequencies could be
put off for a least a year. The proposal
would produce results between nine and
12 months after the creation of the
advisory committee. And the AMST
proposal says the results—to be of most
value—should be available about the
same time that the final report of the
commission’s research policies studies
program is completed. That program,
undertaken by Stanford Research In-
stitute of Menlo Park, Calif., under
contract, is to be completed within a
year.

Mr. Lindow, in his letter to Chair-
man Hyde, did not refer explicitly to
concern over the possible reallocation
of television frequencies. But he said
that “before conclusions are reached
concerning future steps to be taken in
commission regulation of the land-mo-
bile radio services, the commission
should have a clear picture of the ex-
isting use of land-mobile channels.”

Sounder Base = When data from the
proposed traffic-monitoring project is
added to that to be obtained from re-
search and policies studies program, he
added, “the commission will have a far
sounder factual base from which to
draw conclusions, determine future pol-
icy and fulfill its responsibilities” in
land-mobile radio regulation.

The AMST plan provides for traffic
monitoring in New York, Chicago and
Los Angeles, where land-mobile con-
gestion is said to be most severe. The
frequencies monitored would be in the
industrial and land transportation serv-
ices, with particular emphasis on the
special industrial, manufacturers, and
business radio services, which, the pro-
posal notes, have many more users than
certain of the other subservices. All of
the frequencies involved are shared.

The monitoring would be designed to
obtain information on the identity of
licensees actually using mobile radio
frequencies and the volume of their
use, the nature of the licensee’s business
or other activity in connection with
which mobile radio is used, the volume
of use by each category of type of
business and other activity, and on the
actual messages transmitted over li-
censed facilities.

The AMST proposal follows com-
mission rejection of a suggestion that
such a traffic monitoring study be in-
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cluded in the research and policies study
program. That program will include a
study of interservice sharing of land-
mobile radio channels and of frequency
assignment principles.

Mr. Lindow wrote Chairman Hyde
that the proposed study would not only
relate to an evaluation of licensee eligi-
bility, which the commission said was
outside the scope of the work to be
done under contract, but also to more
extensive interservice sharing, which is
within the scope of the research project.

Other Benefits = He also said a traf-
fic monitoring study would provide the
information to enable the commission
to:

= Establish and categorize the degree
of use of land-mobile channels in the
top three metropolitan areas by indi-
vidual licensees and by types of activ-
ities.

= Determine actual volume of traffic
and amount of channel-loading stated
as a total for various land-mobile serv-
ices, as a relative volume of use by
individual licensees engaged in similar
activities and as a relative volume of
use by categories of licensee activity.

= Establish channel-loading criteria
which would be based on actual channel
use rather than on a “paper record”
based on commission files. Mr. Lindow
said limited monitoring in the past has
shown a discrepancy between channel
loading as reflected in commission rec-
ords and the actual number of licensees
who are using channels.

The proposal contained no estimates
of how much the study would cost but
it said the cost of analyzing the data
would vary depending on whether an
independent contractor performed the
analysis or whether it was performed
by representatives of the participants
in the program. The plan ‘“assumes”
that broadcasters and land-mobile radio
operators would provide personnel to
make equipment installations and per-
form “‘caretaker” functions for the
equipment.

FCC releases funds
to satellite carriers

A request by four overseas TV serv-
ice carriers for withdrawal of the de-
ferred-credit requirement has been
granted by the FCC.

AT&T, RCA Communications Inc.,
ITT World Communications Inc. and
Western Union International had asked
for withdrawal of the requirement
which placed their revenues from over-
seas television service via satellite in a
deferred-credit account for the time
prior to Jan. 1, 1969.

Carriers stated that the deferred-
credit stipulation restricted normal ac-
counting and due to its presence, they

“have been unable to reflect in their
accounts any operating revenues derived
from overseas television service.”

In granting the request, the commis-
sion said that the deferred-credit stipu-
lation was established at a time when
little operating experience with over-
seas television service existed. The FCC
further stated that, at conception, the
regulation “allowed for the possibility
that actual experience might show that
charges were unreasonably high.”

ATR’s microwave empire
further diminished

Less than a third of the original
150-0dd construction permit applica-
tions for microwave radio stations in
a once ambitious 1,610-mile point-to-
point microwave systern remain on file
at the FCC.

At the request of American Televi-
sion Relay, the commission has dis-
missed seven more applications for
those CP’s, bringing the total to 91
that have been dismissed since last
December. According to commission
records ATR has 47 of those applica-
tions remaining on file.

ATR, 100% owned by CATV entre-
preneur Bruce Merrill, said last De-
cember that “changes have occurred
which make it undesirable for the ap-
plicant to prosecute these applications
further.” One of those changes cited
was the withdrawal of customer re-
quests for service (BROADCASTING, Dec.
4, 1967). And that was the basis for
the latest dismissal request.

Early Request » But the character of
the latest CP withdrawals appear to be
different than that evident last Decem-
ber. When ATR requested at that time
dismissal of 84 applications, it caused
links to be removed in a 1,610-mile
long chain of proposed service extend-
ing from Oregon to Texas, and Illinois
and Indiana to Kentucky and Ala-
bama. The seven CP applications now
dismissed appear to constitute one
whole segment of the chain at its
southernmost point. They were for
CATY stations in Texas, on a line from
San Antonio to McAllen.

Almost since its inception ATR’s
proposed system has been surrounded
in controversy. ATR proposed to car-
ry signals of four Los Angeles inde-
pendents to CATV’s requesting that
service along the following routes:
California to Oregon and California to
Texas. It also proposed to carry Chi-
cago and St. Louis independents to
CATV’s along the Ilinois and Indiana
route.

The proposal met with stiff broad-
cast opposition into whose service
areas the signals would pass. The
broadcasters alleged, in part, that the
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proposals represented ‘“‘a ready-made
pay-TV network” (BroapcasTiNG. Oct.
3, 1966 et seq.).

Drop in Stature = But the commission
disagreed with that contention last
January, saying that since ATR had
dismissed major portions of its pro-
posed routes, the action ‘rendered
moot” claims the proposals would form
the “nucleus of a vast network criss-
crossing the nation.” The remaining
applications, it said, appear to be those
involving construction of new facilities
“of more modest proportions.”

However, the commission said it
would consider in connection with
specific applications financial issues
raised by the broadcasters, They had
alleged virtually from the beginning
when the applications were first made
known that ATR was not financially
qualified to construct and operate the
facilities proposed.

In May Mr. Merrill, president and
principal stockholder of Ameco Inc.,
CATV-equipment manufacturing firm,
reported for the nine-month period end-
ing March 31 a net loss for the compa-
ny of about $460,000. For a similar
period in 1967 Ameco reported net
losses of $1.03 million (BROADCASTING.
May 27).

NABER counters AMST
on allocations proposal

The National Association of Busi-
ness and Educational Radio has re-
asserted its position in seeking FCC
permission to coordinate newly acquired
frequencies for business-radio service.

The latest remarks from NABER
were in reply to opposition submitted
by the Association of Maximum Serv-
ice Telecasters, which felt that business-
radio frequencies should be coordi-
nated by the commission rather than by
NABER (BROADCASTING, June 24).

NABER stated in its reply that AMST's
contention indicates its lack of under-
standing of the nature of NABER, its
proposal, and business-radio-service li-
censees. NABER said that it is a non-
profit, membership organization repre-
senting a cross section of business-radio
users throughout the country. It said
that each of its chapters have a fre-
quency advisory committee to assist
local applicants in frequency selection.
NABER said that it is established to
benefit all business radio service Ii-
censees.

NABER referred to statements of
the Advisory Committee for the Land
Mobile Radio Services which supported
the establishment of frequency advisory
committees. Its report said that “the
commission cannot adminiSter an in-
volved allocation program under pres-
ent staff and budget limitations. It is
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natural that the users themselves be
called upon to help administer the
channel assignments.” NABER said
that it is prepared to form such a
committee to handle the new frequency
space and that “a frequency advisory
committee formed by NABER would
be in an excellent position to marshall
the knowledge and resources of its
members to assure optimum frequency
allocation.”

Technical topics ...

Sequential switcher s Orth-O-Vision
Inc., New York, has developed a solid-
state, four-position sequential video

Best

switcher for cable, educational and

closed-circuit systems. Price is $395.

Teflon products = Belden Corp., Chica-
20, has introduced 50 new teflon-in-
sulated wire and cable products in its
new high-temperature program. In-
cluded are type E, EE, and ET, RG/U
transmission cables, type E shielded,
teflon-jacketed cables.

Duct probe = Delcon Division of Hew-
lett-Packard Co.. Mountain View,
Calif., has begun production of a new
accessory for ultrasonically pinpointing
leaks in pressurized underground ducted
communications cables.

Performance

by a
Computer!

The STOCK MARKET OBSERVER
program wins new audiences — and an { *'L_\.-
Area Emmy — for WCIU -TV Chicago!

“...a pioneer program...a new

concept to television...especially

designed for those millions interested in the world of business.”

The STOCK MARKET OBSERVER program attracts intimate interest from among the
more than 24 million American adults who invest in common stocks. Completely pro-
grammed, it offers up to six full hours of comprehensive financial news—live news,
during the day, when the market is active and interest is at its height.

The entire market spectrum is analyzed by computer-generated information, pro-
vided ready for broadcast. And, statistical coverage is supplement2d with business
reports prepared by the staffs of The Wall Street Journal and Dow Jones News Service.

Businessmen, analysts, private and institutional investors —countless millions
more who are concerned about the economy and barometers of change — are the

immediate prime audiences available to broadcasters subscribing to the STOCK MARKET
OBSERVER service. For an exciting new approach to daytime programming, for new

audiences and advertisers— Join the OBSERVERS!

Full details are available from:

SCANTLIN ELECTRONICS,

" STOCK
MARKET

lonsERVER,

INC., 2231 BARRINGTON AVENUE
LOS ANGELES, CALIFORNIA 90064 -

(213) 478-8251
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Programing form draws more fire

Debaie is over proposed public notice on community-need

question; Budget Bureau still must give notice its okay

The FCC’s program-reporting form
which in its drafting and adoption had
provided the commission and broad-
casters with a subject of controversy
for years, is the center of a new, though
still mini, controversy.

At issue is a public notice the com-
mission proposes to issue on the ascer-
tainment-of-community-needs question
in both the radio and television forms.
This is Part IV of the license-renewal,
assignment and transfer, and new-sta-
tion application forms.

The commission regards the pro-
posed notice as merely codifying and
clarifying practices it already requires
(Crosep Circuit, July 1). Broadcast
industry spokesmen, however, view it
as adding a new and onerous burden
on license applicants.

Waiting to hear all arguments before
clearing the proposed notice for release
is the Bureau of the Budget, which is
required by law to pass on all govern-
ment questionnaires issued to 10 or
more individuals.

The present radio and television
forms were adopted, respectively, in
1965 and 1966, after the commission
had worked since 1959 to rewrite a
document that had been in use for ra-
dio since 1946. Over the years. various
proposed forms were issued, then dis-
carded and reused, as broadcasters
complained they would constitute un-
due burdens on them or amount to an
effort to control programing.

Lack of Communication = The pro-
posed notice grows out of what some
commissioners feel is widespread fail-
ure on the part of broadcasters to pro-
vide the information requested by Part
I of the present forms. This asks appli-
cants to report on the steps the broad-
caster has taken to determine commun-
ity needs and interests, to describe the
needs and interests that the applicant
intends to serve, and to list the “typical”
programs that he proposes to carry to
meet those needs and interests.

Commission staff members are said
to spend considerable time writing to
applicants whose responses to this sec-
tion are considered inadequate. The
proposed notice says these “deficient
showings delay definitive action on ap-
plications and impose a costly work-
load burden on the commission.”

The proposed notice, which was
pushed principally by CTommissioner
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Robert T. Bartley, who has long been
concerned with the manner in which
broadcasters report on ascertaining
needs, would detail the kind of informa-
tion being sought.

It states that broadcasters are to re-
port en what should be a broad range
of contacts with community leaders—
and that this information is to include
identification, by name, position and
organization. of each person consulted.

Another Requirement ® It also states
that broadcasters are to list suggestions
received—those rejected as well as
those adopted—and to evaluate “the
relative importance of all suggestions
and the consideration given them in
formulating the station’s over-all pro-
gram structure”; the evaluation show-
ing would include reasons why partic-
ular suggestions were not adopted.

These provisions are providing the
major source of concern on the part
of members of the Industry Advisory
Committee which advises the Budget
Bureau on questionnaires affecting
broadcasters and whose advice has been
solicited on the proposed notice. The
subcommittee is headed by Joseph
Baudino, of Westinghouse Broadcast-
ing Co.

“Broadcasters would have to walk
down the street with a notebook to make
sure they can record the names of all
those who make suggestions,” said one
subcommittee member. He said the re-
quest that broadcasters list all sugges-
tions received, including those re-
jected. amounts to interference in their
“program judgments.”

The 12 subcommittee members will
file their individual views with the
Budget Bureau this week. And the ex-
pectation among those contacted was
that most if not all members would
register opposition to the proposed
notice.

Dropped Once » Subcommittee mem-
bers appeared particularly irritated by
the fact that a request for names of
persons contacted had been dropped
from an early version of the form after
sharp broadcaster protests to the Bureau
of the Budget. The form now refers to
identification only of “groups, interests
and organizations.”

Commission sources, however, insist
the proposal involves nothing new. They
concede that reference to individuals®
names was dropped from an early ver-

sion of the form. But they deny the
commission’s intent was to “exclude
names.” The proposed notice cited a
1967 court case as proof that the com-
mission has previously held that per-
sons and organizations consulted in the
survey must be identified.

And commission sources refer to
the commission’s report and order
adopting the television form on Oct. 7,
1966, for proof that the commission
had always expected applicants to list
all suggestions received. The notice
which said that users of the virtual-
lv identical radio application form,
adopted a year earlier, were not supply-
ing “full answers” to the ascertainment-
of-needs question, cautioned TV appli-
cants te include “any suggestions” that
may have been made as to how the sta-
tion might meet community needs, and
to evaluate “the relative importance of
all such suggestions. . . .”

Commissioner Robert E. Lee pre-
sented the Bureau of the Budget with
a written dissent to the proposed notice.
He objected to the proposed require-
ment that applicants provide the com-
mission with the names of persons con-
tacted. He said that he could see no
need for such a list other than a means
by which the commission could check
the truthfulness of applicants.

Commissioner Lee also objected to
a requirement in the proposed notice
that applicants cite the programing they
propose to carry to meet specific needs.
He said that broadcasters have a variety
of ways of becoming expert in the
needs of their communities, and that
while he reserves the right to question
them on how they became experts, he
would accept their programing propos-
als “without question” and would not
require a listing of every program.

Avco plans 5 specials
for its stations

Avco Broadcasting Corp.’s documen-
tary production unit is preparing five
programs to be aired on the group’s
stations before the end of this year.

Appalachian Heritage, a one-hour
color film, will examine social and eco-
nomic conditions in that region and the
plight of the hundreds of thousands of
hill people who have fled to the north-
ern industrial cities. Two Wheels to
Eternity, a half-hour color safety film.
will examine the motorcycle boom and
Ehe. corresponding rise in deaths and in-
juries.

Sound of Soul will use the words of
Negro poets and writers to present a
one-hour outline history of American
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As Goes Maine,

|
|

Soon many residents
of Maine, New Hamp-
shire, Vermont an
eastern Canada wi
be enjoying better-
than-ever TV colo!
quality, picture
resolution and audio
fidelity.

1

Why? Because norllﬂh-
ern New England :
affiliates of ABC |
are installing over |
300 miles of intercity,
STL and TSL micro-
wave relay links
...B-Line fixed |
links from Micro-
wave Associates. '

So Goes
the Nation?

How come better performance? Because wideband
linear phase and amplitude designs provide minimal
differential phase, gain and group delay. Because both
transmitter and receiver are totally solid-state. And
because there are no klystron tubes. That means
higher reliability, lower power consumption, less heat,
no harmful voltages . .. and reduced operating costs.

All good reasons for electing B-Line fixed microwave links.
And systems are available for 2 to 13 GHz frequency bands,
along with complete RF system engineering assistance.
They're dossiered in Bulletin 9025, yours for the asking.

As goes Maine, so goes the nation.

MICROWAVE ASSOCIATES
Burlington, Massachusetts
Offices: Northwest Industrial Park, Burlington, Mass. 01803

international Sales: Microwave Associates International
Northwest Industrial Park, Burlington, Mass. 01803




How can a station provide fast-
breaking rush-hour traffic reports
without taking to the air? Or when
even-the-birds-are-walking  weather
would ground your whirlybirds just
when motorists most need aid and
comfort? Kiro Seattle has found
that a studio high enough off the
ground can make possible a car-
watching operation fed by drivers
themselves caught in the thick of it.

The station’s altitude—on the 580-
foot level of Seattle’s Space Needle
—parlayed with the enthusiasm of
the area’s citizens band operators has
made possible the creation of a traf-
fic-watch network of CB-equipped
motorists en route to and from work.
The station believes its CB/AM ra-
dio link-up was the first in the na-
tion and is stilt perhaps the only one
operating in traffic-reporting service.

The height of KIrRO’S Amphenol
CB base station provides sometimes
“unbelievable” range, Jim French,
the station’s morning man, reports.
And within a 20-mile radius cover-
age is dependable for day-in, day-out
operations.

Citizens band provides “the most
certain method for covering the free-
way f{raffic scene on a full-time
basis,” says Mr. French, adding that
the system, in operation more than
two years, has proven practical and
dependable—at “insignificant” cost.

The method also allows CB-
equipped listeners—about 100 in all
—to “get into the act.” Citizens band
users were polled at the start of the
service on a preferred frequency;

Regardless of weather KIRO reports latest on bumper derby

KIRO’s morning man, Jim French,
reports an accident called in by a
CB-equipped motorist as a com-

since then chattering on the CB
channel chosen has dropped to a
minimum, it’s reported. And the no-
nonsense habit has spread—due to
the station’s example—to other CB
channels in the area, users indicate.

Mr. French and the station’s pro-
gram director, Ron MacDonald, who
has the afternoon rush-hour show,
man the CB transceiver themselves,
as well as running the board for their
own programs. At times, they report

4

mercial plays. The Amphenol 650
CB transceiver is beneath the
clock.

—as when accidents on slick morn-
ings prompt several CB reporters to
hit their mikes simultaneously—
things can get a bit thick.

But they’ve managed to get un-
tangled fast enough on many occa-
sions to call for police or ambulance
service, and once were instrumental
in following the course of a hit-run
sideswiper (who had caromed off
a CB reporter’s car) until his appre-
hension by police.

Negro music. Homeless Child, a holi-
day-oriented film to be released just
before Christmas, will tell of the thou-
sands of abandoned, neglected and un-
wanted children who have no home. A
half-hour film about the Apollo space
project to be shown just prior to the
first manned Apollo flight in October
is also in the works.

The programs will be carried on
Avco stations wLwT(Tv) Cincinnati,
wLwc(Tv) Columbus, wLwbp(TV) Day-
ton, all Ohio, wLwI(TV) Indianapolis,
and woAI-TvV San Antonio, Tex.

HHH to Wasilewski:
thanks for the info

A final epistle has been written in
that brief correspondence between Vin-
cent T. Wasilewski, National Associa-
tion of Broadcasters president, and
Vice President Hubert H. Humphrey
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over TV-radio coverage of urban dis-
turbances.

In a “Dear Vince” letter Mr. Hum-
phrey thanked the NAB chief “for
your long letter outlining constructive
efforts of the industry.”

Mr. Wasilewski had written the Vice
President a five-page letter in which he
defended broadcasters’ performance as
a ‘“responsible and courageous job.”
He was “particularly disturbed” by a
Locok magazine article in which Mr.
Humphrey was quoted as saying that
“TV in particular has spread the mes-
sage of rioting and looting” (BROAD-
casTING, July 1, et seq.). That article
prompted the letter.

In a three-paragraph reply Mr. Hum-
phrey said: “Needless to say, my com-
ments in Look were not meant to in-
dict or cast doubt on any network or
station. They were, however, intended
to draw attention to a problem which
I know concerns you as much as it

does me. Thank you so much for tak-
ing the time to bring this information
to my attention.”

Ghetto to be heard
through TV ombudsman

Wsaz-Tv Huntington-Charleston, W.
Va., will present a Television Ombuds-
man program weekly starting the latter
part of August,

Jack Lee, vice president and general
manager, said the purpose of the pro-
gram is to “allow the people in the
poverty areas to make specific com-
plaints about specific conditions via the
ombudsman program.”

Mr. Lee indicated that the wsaz-Tv
ombudsman would go out into the
ghetto areas to talk with individuals
with complaints and meet with local
leaders.
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Nixon amenable
to a debate

Candidate says he is
willing provided 315

problem can be solved

Presidential hopeful Richard Nixon
indirectly added support last week to
attempts to suspend Section 315 of the
Communications Act permitting face-
to-face television debates between pres-
idential nominees without causing splint-
er-party complications. At a Cleveland
news conference he said he would be
willing to debate Vice President Hum-
phrey after the conventions “in the
event the 315 problem can be worked
out.”

Lack of a firm position on 315
suspension on the part of Republican
candidates Nixon and New York Gov-
ernor Nelson Rockefeller has been
cited by minority members of the
House Commerce Committee as
grounds for withholding support for
the suspension legislation. A suspension
bill was before the House committee
late last week, where it was referred
after Senate passage (BROADCASTING,
Jupe 3).

The House panel informally dis-
cussed the suspension during a closed
session Wednesday (July 10) but com-
ment for or against the measure was
scarce, it was reported. A vote on the
suspension bill, if not taken last Fri-
day (July 12), could possibly come this
week or next. Committee Chairman
Harley O. Staggers (D-W.Va.) has
told members that there would be an
opportunity to vote on the suspension
in committee before adjournment.

Uphill Vote * The suspension, if
cleared by committee, will probably be
considered by the House in the closing
days of the session, when it would be
brought up under suspension of the
rules, thus requiring a two-thirds vote.

Meanwhile, challenges continued to
fly for pre-convention debates, but
both front-runners have declined. Vice
President Humphrey has replied to de-
bate suggestions from the camp of
Senator Eugene J. McCarthy (D-
Minn.) that he is saving his ammuni-
tion for Mr. Nixon. Mr. Nixon, in
turn, says Vice President Humphrey
would be the “major beneficiary” of a
Nixon-Rockefeller debate.

Governor Rockefeller, however, has
made it clear that he regards television
—with or without debates—as the one
essential ingredient for his campaign.

Rally 'Round the Tube = Television
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is the village green in 1968, he said in
St. Louis last week as he talked his way
along the presidential nominating trail.
The governor was interviewed on
KMOX-TV there.

Asked about the charge he was at-
tempting to buy his way into the White
House through big campaign spend-
ing, Governor Rockefeller disclaimed
the idea and replied it was a part of
democracy and necessary in today’s
political realities. Governor Rockefeller
explained:

“In the old days you could go into
the village green and you could get a
crowd around the bandstand and you
could talk. Today, you [KMOX-Tv] are
the village green. Television is the
place where you go to tell it to the
people.

“Therefore the only way I have of
reaching 200 million people in a short
time is through newspapers, radio and
television. I'm deeply grateful for the
opportunity.”

CBS Radio to survey
Republican prospects

CBS Radio will broadcast a three-
part news special on the men and issues
that will shape the Republican national
convention.

The first report, Campaign '68: The
Road 10 Miami Beach, will review the
campaigns of the leading Republican
presidential contenders, Richard M.
Nixon and Governor Nelson A. Rocke-
feller, Friday, Aug. 2 (7:35-8 p.m.
EDT). Campaign '68: Where the Re-
publicans Stand will be the second pre-
convention special. It will focus on the
views of the two candidates as ex-
pressed this year. Broadcast is set for
Saturday, Aug. 3 (8:35-9 p.m. EDT).
The third special will concentrate on the
candidates’ prospects of winning the
nomination and the strategies employed
to bring them victory. Called Cam-
paign '68: On the Eve of Decision, air
time is Sunday, Aug. 4 (8:35-9 p.m.
EDT).

600 stations to carry fight

Over 600 radio stations have signed
for Woroner Productions Inc., com-
puterized All Time Middleweight Tour-
nament and Championship Fight to
begin Sept. 30. The program was an-
nounced last February (BROADCASTING,
Feb. 19) after the successful comple-
tion of the All Time Heavyweight Tour-
nament, the Miami firm’s first such
venture. Ford Motor Co., Dearborn,
Mich., through J. Walter Thompson,
Detroit, will sponsor the package for
an estimated $500,000.

Chicago phones
buzz with rumor

Optimism, gloom alternates
on strike settlement

to unsnarl convention

Tongue-in-cheek predictions of *an
old-fashioned convention”—without ra-
dio and television coverage, or, perhaps,
even telephone service for delegates—
were as good as any other kind in Chi-
cago last week. The word was out late
Thursday (July 11) that the phone
sirike had threatened all communica-
tions at the Democratic convention set
for Aug. 26 had been settled. The next
day reports of settlement were denied.

The continuing dispute between
the International Brotherhood of Elec-
trical Workers and the Illinois Bell
Telephone Co. revived the hopes of
many newsmen who saw the possibility
that the convention would be shifted to
Miami Beach, where communications
gear used for the Republican conven-
tion starting Aug. 5 could have been
left in place for the Democrats.

No announcement had been made,
however, by Friday noon, and it was
noted that bargainers had not met all
week and that no such meeting had been
scheduled.

Whether the delay will result in cur-
tailed communications service in Chi-
cago could not immediately be deter-
mined. Earlier, it was said that unless
a crash effort was begun early last
week a less-then-optimum installation
would necessarily result. But during the
strike substantial prewiring of equip-
ment had been performed off the con-
vention site by telephone company su-
pervisory personnel, it was reported.

One month was considered the final
limit on providing convention coverage
facilities at the Chicago International
Amphitheatre, the experts observed.
Normal installations usuaily have re-
quired 10 weeks.

Meanwhile, a nationwide strike
against the iong lines department of
AT&T was authorized in New York
last Wednesday (July 10) by the Com-
munications Workers of America.

Union officials, however, did not ex-
pect any serious threat against services
to the broadcast networks or the na-
tional political conventions since the
negotiation issues were considered rela-
tively minor and did not involve wages.
The strike vote, they explained, was
routine.



Stevens urges study
of film, TV uses

It's time for the print-oriented edu-
cational community to take a more
active interest in the visual media, ac-
cording to George
Stevens Jr.. Amer-
Film Institute di-
rector.

Speaking to
that organiza-
tion’s first leader-
ship seminar on
“Teaching the

Film.” at Santa
Barbara, Calif.,
s Mr. Stevens

Mr. Stevens pledged the AFI

to a campaign to
“increase the level and elevate the
quality of film study in American edu-
cation.” He proposed four specific steps
to implement that goal: (1) develop-
ment of curricula for film and televi-
sion study; (2) action to introduce
quality film and television study into
schools; (3) the training of master
teachers to lead the movement, and (4}
sponsorship of a national organization
of film teachers to guide the movement.

“Education cannot continue to over-
look an activity which pre-empts more
of our children’s time than all the other
arts combined, and for that matter, than
education itself,” Mr. Stevens said.
“An American 18-year-old has devoted
more time to watching television and
seeing movies than he has spent in
school.”

The emphasis on technology, he
said, should never outweigh our con-
cern for the quality of life. “This na-
tion has spent nearly one-billion dollars
developing new math.” he noted. “This
will affect the quantitative and indus-
trial aspects of our life. At the same
time we can ill afford not to mobilize
some productive support to improve the
qualitative aspect of our lives. Film
study is such a concern.” he said.

AFI, a nonprofit, nongovernment
corporation established to advance the
film art in America, will hold its film
conference for four weeks, during which
time teachers will meet and work with
film professionals. The conference is
sponsored by the U. S. Office of Edu-
cation.

News ticket in Miami

News credentials for the Republican
platform hearings scheduled for Miami
Beach on July 29 through Aug, 1 will
be handled by the House and Senate
gallery superintendents. Broadcast cor-
respondents desiring credentials can ob-
tain them through the gallery superin-
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tendents at Miami Beach. The creden-
tials desk will be at the Fontainebleau
hotel. House radio-TV gallery super-
intendent is Robert M. Menaugh;
Senate gallery superintendent is Robert
C. Hough.

Fair-trial rules
go international

A move has begun to impose world-
wide strictures on news reporting of
criminal trials, similar to those adopted
bv the American Bar Association for
the U. S. early this year.

The International Bar Association
meeting in Dublin, Ireland. last week
decided to consult with world news or-
ganizations on adopting an international
code of conduct for newsmen and news
media to insure fair trials and to protect
the rights of privacy.

Directed to discuss the possibility of
a world code was Sean MacBride. gen-
eral secretary of the IBA committee of
jurists. He will get in touch with such
organizations as the International Press
Institute, British National Union of
Journalists, East European Interna-
tional Association of Democratic Jour-
nalists and similar groups.

Dr. Jean-Flavin Lal.ive of Switzer-
land proposed the action at the opening
session of the IBA on July 8. Associate
Justice Paul Reardon of the Massa-
chusetts Supreme Court, who headed
the ABA’s committee on the same sub-
ject. strongly supported the suggestion.

A warning of laws
on TV violence and sex

Senator Gaylord Nelson (D-Wis.)
warned broadcasters last week that the
public will demand legislation if the
industry doesn’t voluntarily act to re-
duce violence and sex in TV program-
ing.

He told members of the Wisconsin
Association of Broadcasters that he did
not favor giving a government agency
power to regulate the content of broad-
casts but added that when public opin-
ion is galvanized it will ultimately pre-
vail.

He told the Wisconsin broadcasters
at their annual convention, held in
Oshkosh, Wis., that such regulation
would be difficult to legislate at either
the national or local level and that con-
tent controls would be “bad for the in-
dustry and a dangerous threat to the
whole concept of freedom in this
country.” He added that regardless of
the difficulties, ‘“something must be
done.”

Student revolt topic
of WBC-BBC special

Westinghouse Broadcasting Co. will
present a 90-minute special, Studenis in
Revolt, that features an hour discussion
with students from wvarious countries
produced by the BBC and a half-hour
produced by WBC.

The BBC portion, being syndicated
in the U. S. by Peter M. Robeck Co..
includes Daniel “Danny the Red” Cohn-
Bendit, French student revolt leader:
Lewis Cole of Columbia University,
and other students from Japan, Great
Britain, West Germany, West Berlin,
Czechoslovakia, Yugoslavia, Spain, Ita-
ly and France. It has been sold in 20
markets, including the WBC purchase.

Rod MacLeish, WBC commentator;
Irving Howe, editor of Dissent maga-
zine. and Jack Neufield, political writer
for The Village Voice, will participate
in the WBC-produced half-hour anal-
ysis.

The program will be shown on WBC
stations (wJz-Tv Baltimore, kpIx[Tv]
iSan Francisco, kpka-Tv Pittsburgh,
Kyw-Tv Philadelphia and wsz-Tv Bos-
ton) July 24-29 in prime time.

Friday night games
studies by NBC, House

NBC and the House Judiciary Com-
mittee have been pondering the charge
made by Representative J, J. (Jake)
Pickle (D-Tex.) that planned telecast of
two pro football games, scheduled on
Fridays, violate the spirit of the 1966
merger legislation.

The Texas congressman said the law
providing for local blackouts of pro ball
telecasts to protect high-school or col-
lege games slotted on Fridays has un-
intended loopholes that will permit the
American Football League game sched-
uled Sept. 6 (Kansas City at Houston)
to conflict with high-school games in
30 states. Another AFL game on Oct,
11 (Buffalo at Miami) will conflict with
high-school games in all 50 states, he
added,

Program notes...

First program = MPO Sports, newly
formed division of MPO Videotronics
Inc., New York, reported plans last
week for its first programing project—
a half-hour weekly TV show highlight-
ing the New York Jets football games.
Host will be Kyle Rote, sportscaster
and former football star. Initial sale
has been made to wNBc-Tv New York,
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Furtherproof...
sound has never

been in better shape!

OMNIDIRECTIONAL
DYNAMIC
MICROPHONE

RES5

There are plenty of good, functional reasons

2 behind the new look of Electro-Voice profes-
sional microphones. Reasons dramatically proved by
the rapid success of the Model 635A and the REIS.
Now we've added the RESS to this handsome group.

The RESS, like its predecessor the 655C, is an
extremely wide-range omnidirectional dynamic. And
in most electrical particulars it is not greatly different.
RES5S5 frequency response is a bit wider, and perhaps
a trifle flatter. An impressive achievement when you
consider that the 655C has been extensively used as
a secondary frequency response standard. Output
Ievel is 2 db hotter, and the exclusive E-V Acoustalloy®
diaphragm of the RE3S5 can provide undistorted out-
put in sound fields so intense as to cause ear damage.

The biggest changes in the RESS5 are mechanical.
For this microphone is even more rugged than the
655...long known as one of the toughest in the
business. There’s a solid steel case and new, improved
internal shock mounting for the RES55. Plus a satin
nickel finish that looks great on TV long after most
microphones have been scarred and scratched almost
beyond recognition,

+ high fidelity speakers and systems « tuners, amplifiers, receivers « public address loudspeakers
« microphones « phonograph needles and cariridges « organs « space and defense electronics

For convenience we've made the
barrel of the RESS just 3/4” in diameter.
It fits modern 3/4” accessories. It also
fits the hand (and its length makes the RES55
perfect for hand-held interviews). We also
provide XLR-3 Cannon-type connectors to help
you standardize your audio wiring. Detail
refinements that make the RES5S more dependable,
easicr to use.

Finally, the RESS has the exclusive Electro-Voice
2-year unconditional guarantee. No matter what hap-
pens, if an RES5S fails to perform during the first two
years — for any reason — we'll repair it at no charge.

Try the Electro-Voice RE5S today. The more you
listen, the better it looks!

ELECTRO-VOICE, INC., Dept. 781BR, 660 Cecil Streel, Buchanan, Michigan 43091

EleilhoYores

A SUBSIDIARY OF GULTON INDUSTRIES. INC.
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for a Sept. 14 start.

News to twang s WiL St. Louis has
switched to country-and-western format.
It had been all news since September
1967.

Affiliate increase s Night Call, a one-
hour telephone call-in program which
premiered June 3 (BROADCASTING, June
3), with 21 stations, now has 50 affili-
ated stations in 20 states and the Dis-
trict of Columbia. The show is pro-
duced by the Television, Radio and
Film Commission (TRAFCO) of the
United Methodist Church,

Top billing for Cambridge = CBS-TV
has signed Godfrey Cambridge to a
long-term, exclusive contract. The con-
tract calls for Mr. Cambridge, a Negro
comedian, actor and writer, to star in
a one-hour comedy-variety series or a
half-hour situation-comedy program,
planned for January 1969 or for the
fall schedule of the 1969-70 season.

BMI suit = Broadcast Music Inc. and
several of its affiliated music publishers
have started a suit against wcMs Nor-
folk, Va., alleging that the station
broadcast a copyrighted musical com-
position without authorization. The
suit. which was filed inthe U. S. District

Coverage set for
U.S. conventions

The British Broadcasting Corp. will
provide worldwide coverage of the
Democratic and Republican national
conventions in August by means of a
special pool arrangement in which 32
nations, including Communist countries,
will participate.

The BBC will edit and assemble a
half-hour package film as the basic raw
material for the participating networks.
The networks will add commentary in
local languages and also use package
material from American television cov-
erage.

In Canada both the Canadian Broad-
casting Corp. and the CTV network
will provide TV coverage of the con-
ventions.

CBC reporter Norman DePoe and
Washington correspondent Knowlton
Nash will put U.S. political develop-
ments in perspective for Canadian view-
ers and the CBC's live coverage of con-
vention activities will originate with
NBC.

The CTV network will pick up CBS
coverage with commentary by CTV
newsmen. CTV will also air a special
Sunday telecast, July 28 (8:30-10 p.m.
EDT) on The Next President? In the

INTERNATIONAL

Court of Virginia, seeks statutory
damages, attorneys’ fees and court
costs.

More spares » Pro Bowlers Tour has
been renewed for two years by ABC-
TV, with an option for an additional
three years. The Professional Bowlers
Association events will begin their
eighth season on ABC Jan. 11, 1969,
and will run through April 5.

New format » Triangle’s wriL-FM Phil-
adelphia was scheduled to change for-
mat, beginning July 10, from playing
of classical and light classical music to
middle-of-road. Four breaks are slated
for each hour, providing 27-minute
block of uninterrupted music within
each 60 minutes.

‘Playboy’ production begins

Screen Gems Inc.,, New York, and
Playboy Enterprises, Chicago, are co-
producing Playboy After Dark, a one-
hour weekly variety interview syndi-
cated series with Hugh M. Hefner, edi-
tor and publisher of Playboy magazine,
as host. Production is scheduled to be-
gin in Hollywood on July 23, and the
series will be available for programing.
Screen Gems will distribute the series.

special, British interviewer David Frost
will conduct conversations with Vice
President Hubert Humphrey, Senator
Eugene McCarthy, Richard Nixon,
Ronald Reagan, Nelson Rockefeller,
Harold Stassen and George Wallace.

EMI plans bid for
rest of ABPC equity

Britain’s EMI, which bought up a
25% stake in Associated British Picture
Corp. (BROADCASTING, Feb. 26), is
making preparations to bid for the re-
maining 75% of the equity.

The bid has remained in suspension
because the Independent Television Au-
thority feared that if EMI won control
of ABPC it would be in a position to
dominate British TV entertainment
from the artist to the camera. The au-
thority therefore stipulated that it re-
served the right to alter the contract of
new programmer Thames TV, 51%
controlled by ABPC subsidiary, ABC
Television. In deference to ITA con-
cern, EMI has now agreed to sell off
part of the agency side of its Grade
Organization, and to divest itself com-
pletely of its agencies later on.

By the time EMI has completed this
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process, Thames TV, which begins
broadcasting at the beginning of August,
will have produced signs of its profit
potential. Thames is expected to provide
something like 40% of its parent com-
pany’s profits.

Providing it receives the expected
ITA approval sometime next year, EMI
should not meet with too much op-
position from the ABPC board, since
it is now the largest single shareholder.

Fee hike slated for
viewers in Holland

The Dutch minister of culture, rec-
reation and social work has introduced
a bill into the second chamber of par-
liament raising the TV-set license fee
in the Netherlands. The purpose of the
proposed measure is said to be to help
meet increasing costs and the annual
extension of transmitting time for Ned-
erlandse Televisie Stichting.

Since 1960 TV-set owners have paid
a license fee of $10. An estimated 300.-
000 of these TV-set owners have been
thought 1o have been evading the radio
license fee. The new bill automatically
forces them to help pay radio costs.

Under the bill, TV-set owners, re-
gardless of whether they own a radio
receiver or not, would pay a little over
$20 in a combined radio-TV license
fee. The combined radio-TV license
fee of $20 is called contribution A.
Under the new bill owners of radio
sets only would be liable to pay $6.65,
called contribution B.

The new tariffs are based on a finan-
cial prognosis covering 1967 through
1971. The new charges take into ac-
count a constant extension of TV trans-
mitting time in the coming years:

Transmitting time per week

Total hours Color hours  Ad minutes
1967 58 6 95
1968 62 8 105
1969 69 12 129
1970 68 16 153
1971 71 20 177

Argentina cracks down
on TV news freedom

The Argentine government last week
warned radio and television to conform
to government rules “dictated to safe-
guard order, morality, tranquility and
good manners.” The warning came dur-
ing a news conference from the Argen-
tine interior minister, Guillermo Borda,
and was apparently prompted by the
resignation of Alberto Constantini, di-
rector of channel 13. He said he quit
because of “the frank advance of state
control on the private activity of tele-
vision.”

Mr. Constantini claimed the govern-
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Television advertising rates in
Britain have been added to the gov-
ernment’s list of items requiring
“early warning” of price increases.
Until now the list has been confined
almost exclusively to consumer goods.

The government’s move follows
intense pressure by the Society of
British Advertisers and the Institute
of Practitioners in Advertising, which
represents all the major agencies. Fu-
ture price uplifts by the programing
companies will now be scrutinized
and may in some cases be referred to

Early warning system to apply to ad rates

the Prices and Incomes Board.

Agencies have been hotly critical
of the recent inflationary trend in
TV advertising rates. One program-
er's over-all rates have gone up by
15% and as much as 200% for
prime time.

Although discussions have been
taking place on the advertisers’ sug-
gestions that TV advertising rates
should be geared to audience meas-
urements rather than to arbitrary
calculations, there is no sign yet that
the programers are amenable.

ment had pressured channel 13 into
firing a news commentator, Francisco
Manrique. because he “disturbed gov-
ernment functionaries.” Mr. Constan-
tini also said the government had pres-
sured radio and TV media to play down
their reports of recent student violence
in the country.

At last week’s press conference, the
interior minister said that, while there
was “absolute” freedom of the press in
Argentina, radio and TV still must
“police” their programing.

USSR orbits new satellite

The Soviet Union, which for the last
several years has had a domestic ¢com-
munications satellite system providing
television and telephone circuits be-
tween its European territory and its
far eastern -areas, launched a new satel-
lite in the Molniya-1 series, it was an-
nounced last week by Tass, the USSR’s
official news agency.

The new satellite carries TV and
telephone equipment for communica-
tions between Moscow and the remote
areas of Siberia, the far north and cen-
tral Asia, the agency said. All equip-
ment is functioning normally. Tass said.

Abroad in brief . ..

Reorganization = The Canadian Broad-
casting Corp. has regrouped all of its
foreign operations into a single External
Services Division. The major unit in
the new division will be the CBC’s in-
ternational service, with headquarters
in Montreal. The first director-general
of the External Services Division will
be H. G. Walker.

Parliamentary privilege = Members of
the Indian parliament will soon receive
free television sets for their homes. Al-
ready MP’s get free telephones, subsi-
dized flats furnished free of cost, plus
free travel to New Delhi and their

constituencies. TV sets in India cost

about $400 each.

Toronto switch = American Standard
Products (Canada) Ltd., Toronto, has
moved its account to the Toronto of-
fice of Foote, Cone & Belding. The
previous agency was Goodis. Goldberg,
Soren Ltd.

Sold in Canada = Warner Bros.-Seven
Arts reports that 7 Surprizes, a motion
picture produced in assoctation with the
National Film Board of Canada, has
been sold to the CBC television net-
work for showing on Aug. 7.

Canada forms ministry
to regulate carriers

Prime Minister Pierre Trudeau has
announced that a new department, the
Ministry of Communications, is to be
set up and included in the new Cana-
dian cabinet. The new ministry will be
responsible for such fields as telecom-
munications and satellite communica-
tions.

Eric Kierans, who was named post-
master-general in the new Liberal cabi-
net, will become minister of commu-
nications. Mr. Kierans was former pres-
ident of the Quebec Liberal federation,
and former president of the Montreal
and Canadian stock exchange.

Other cabinet changes announced
by Mr. Trudeau include a new secre-
tary of state. Gerard Pelletier, former
Montreal newspaper editor, was con-
firmed as secretary of state, a spot he
held on an acting basis.

Don Jamieson, Liberal MP and pres-
ident of cyoN-aM-TV St. John's, Nfld.
(also a former president of the Cana-
dian Association of Broadcasters), be-
comes minister of defense production.
This department is to be converted and
as a result Mr. Jamieson will become
minister of supply and services.

63



FANFARE

CBS opens campaign
for its new programs

CBS-TV’s promotion campaign for
the 1968-69 season was scheduled to
begin Sunday (July 14), with television
as the primary medium,

To advertise the introduction of the
new season that starts Sept. 23. CBS
has prepared 40 different spots. 24- and
60-seconds in length, to be shown dur-
ing nighttime hours, as well as a 30-
minute preview of all seven new pro-
grams and 20- and 60-second films for
each nighttime program.

Co-op radio advertising will be used
for the first time, featuring 3CG-and 60-
second spots for all new shows. News-
papers will run advertisements during
the first two weeks of the new season.
Every nighttime program will be high-
lighted in ads in 12 dailies and seven
weekend supplements in New York.
Chicago, Los Angeles. Philadelphia. and
St. Louis, while affiliates will be sup-
plied with co-operative advertising for
their local newspapers.

The network will advertise with CBS-
owned stations in their cities in TV
Guide editions and with other stations
in other major markets. Posters and
transit advertising will also be used.

Special promotions for movies and
specials will appear on television and
in newspapers. The movie campaign
continues through Dec, 13.

NBC announced its promotion plans
at meetings of affiliates’ promotion man-
agers in June (BROADCASTING, June 24).
ABC has not yet disclosed its plans.

Abstract reminder of
new ABC News format

ABC-TV has and is promoting its
new news format via a new animation
process. The network is using a series
of 10-second on-air promos to symbol-
ize the excitement and variety of the
news format. About five seconds of the
spots are given over to rapidly develop-
ing images that suggest the effect of a
continuous camera pullback. Starting
from what seems to be an abstract
shape completely dominating the screen,
these images become photographs of a
policeman, a model, a political conven-
tion. an auto racer, and a civil rights
demonstration. There’s a lap dissolve
at the end into titles reading “Watch
for ABC News.”

The spots were created by Tom
Rounds and Peter Gardiner of Holly-
wood’s Charlatan Productions for Harry
Marks, creative director of ABC-TV

b4

network promotion. Charlatan Produc-
tions, which developed the animation
process, also created promos for ABC-
TV’s Siars of Tomorrow special and
the main titles and credits for the same
network’s Happening 68 series.,

From Florence with love

Robert W. Sarnoff, RCA presi-
dent and chief executive officer,
was honored by the city of Flor-
ence, Italy, for NBC-TV news
coverage said to be instrumental
in raising millions of dollars to
restore art treasures damaged in
the disastrous flood of 1966. RCA
is the parent company of NBC.

Mr. Sarnoff was given a parch-
ment scroll and became the first
American to be presented with
that city’s Gold Medal of Hospi-
talitv. A two-part NBC-TV docu-
mentary, Michelangelo: The Last
Giant, first shown on NBC-TV in
1965, also was cited.

7 ABA awards won
by broadcasters

Two television networks, a TV pro-
duction company and two radio stations
have received silver gavel awards from
the American Bar Association for “con-
tributing to public understanding of the
American system of law and justice.”
Two Chicago broadcasters also won
certificates of merit in the 11th annual
Gavel Awards competition.

The winners were: NBC-TV for
Justice for All; ABC-TV for 4 Case of
Libel; 20th Century-Fox Television for
the “Commitment” segment of its Jidd
for the Defense series on ABC; wMAL
Washington for Perspective—D. C.
Crime Reports. and weEer Boston for
Benzaquin’s Notepad.

The certificate of merit winners were
WGN-AM-TV  Chicago for The New
Laws, and wBRM-Tv Chicago for “Free
Press vs. Fair Trial” segment on Eye of
Chicago.

Radio-promotion contest
enters second year

The Broadcasters Promotion Associ-
ation and the Radio Advertising Bureau
said last week they will co-sponsor a
radio - promotion - awards competition
again this year. The first such event was
held a vear ago. It is open to stations,

station representatives, networks and
station groups.

The competition covers the 1967
calender yvear. Deadline for submission
of entries is Sept. 9, with each entry
required to be accompanied by a con-
cise statement of the purpose of the pro-
motion and a $10 fee. Awards will be
made in three categories: visual, aural
and print. Entries will also be consid-
ered by size of market (metro-area
homes). although awards will not nec-
essarily be given in each of the group-
ings of under 90,000, between 90,000
and 200.000 and over 200,000 homes.

Arnold Katinski of wNEW New York
is chairman of the awards committee.
Other members are Andy Erish of
wasC New York and Steve Bell of
wins New York. Entries should be sent
to Box 1165. Grand Central Station,
New York, N. Y. 10017.

Station becomes
Pollyanna for a day

If you are weary of news about war,
riots. violence and corruption, you
should have been in Hereford. Tex,,
July 3. when KpaN held its first “Good
News Day.” Bad news was banned and
only good news could be read on any
newscast.

The station revamped its schedule
and ran only bright, happy music, and
editorials and features highlighting hu-
mor, human interest, pride of country
and the achievements of mankind. Hour-
ly newscasts included remote reports
noting that there had been ‘“‘no riots on
our streets in the last hour,” and “no
fires, no violence, and no deaths.” The
local hospital report listed no admis-
sions. but only dismissals.

“Good News Day” was a response
to criticism of news media for playing
up violence. crime, civil disorders and
other bad news.

Local-regional agencies
win fair share of ADDY’s

Local and regicnal advertising agen-
cies more than held their own in the
national ADDY awards competition
held last week at the American Adver-
tising Federation convention in Port-
land, Ore. Of seven first prizes given
in radio-TV divisions. local and regional
agencies won four. They also won an
aggregate of 12 second-place awards
and citations of excellence in these divi-
sions, compared to seven such awards
given to national agencies. In all,
awards were given in 19 media classi-
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Owninga
Schater Broadcast Automation System
gives him fime for The Wild life!

African Safari in Kenya....

Sahara Safari in Vegas.

Since installing his reliable Schofer
Broadcast Automation System, this station
owner has time for that much needed vacation.

Even sickness or personnel changes won’t
interrupt his smooth running daily programming
one bit.

And his system is ready for computer
control. .. which means an investment in
Schafer today is also an investment in the radio
station of tomorrow.

That's the magic of Schafer-land.

Meanwhile Back at the Station
The Live Sound of Schafer Goes On...And on.
By = =

= |
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World's leader in Broadcast Automation Systems
Schafer Electronics 9119 De Soto Avenue,
Chatsworth, California 91311 [213) 882-2000

..And on.




fications (the announced “best of show
for creative art category” was by-
passed).

The national ADDY awards are pre-
sented to advertisers and agencies whose
ads are selected for their superior com-
municative qualities in local, regional
and ultimately national judging by ad-
vertising professionals. The competi-
tion, believed to be the biggest in the
advertising industry, encompasses some
12,000 advertisements in newspapers,
magazines, radio, television, direct mail,
company public relations, outdoor,
transportation, specialties and sales pro-
motion. Among the competition’s 20
judges were Aldo H. Constant, KRON-
Tv; Neil Darrough, kcBs; Richard Har-
ris, kKPIX(Tv), all San Francisco; Jim
Ingraham., Radio Advertising Bureau,
and Jack O’Mara, Television Bureau of
Advertising, both Los Angeles.

Nationa! ADDY awards winners in radio and TV,

Radio, 30 seconds or less—first place: Noble-
Dury & Associates, Nashville, for Kentucky Fried
Chicken Corp. Second place (tie): Davis Advertis-
ing Agency, Grand Rapids, Mich., for Modern
Splorts; Burton-Campbell Inc., Atlanta, for Theater
Atlanta.

Radio, more than 30 seconds—First place:
BBDO. Los Angeles, for Western Airlines. Second
place: Fred Arthur Productions, Denver, for
Shakey's Pizza. Citation of excellence: Lang,
Fisher & Stashower, Cleveland, for Richman

Brothers Co.

Radio, commericals campaign—First place:
Cunningham & Walsh, San Francisco, for Qantas
Airways Ltd. Second place: Botsford, Constantine
& McCarty, San Francisco, for Japan Air Lines.
Citation of excellence (tie): Honig-Cooper &
Harrington, San Francisco, for Levi Strauss &
Co.; Campbell-Mithun, Minneapolis, for Pillsbury
Co.

TV commercial, 30 seconds or less, black and
white—First place: no winner. Second place:
no winner. Citation of excellence: Cargill, Wilson
& Acree, Richmond, Va., for Cheasapeake and
Potomac Telephone Co. of Virginia.

TV, 30 seconds or less, color—First place:
Erwin Wasey, Los Angeles, for Carnation Co.
Second place (tie): lang, Fisher & Stashower
Cleveland, for Cleveland Trust Co.; Leo Burnett
Co., Chicago, for Jos. Schlitz Brewing Co. Cita-
tion of excellence (tie): S. L. Brown & Associates,
Houston, for Harris Rambler dealers; BBDO, San
Francisco, for Pacific Telephone Co.

TV, over 30 seconds, black and white—First
place: Jim Murray Motion Pictures, Dallas, for
Dallas County Community Action Committee.
Second place: Plunkett's, Fargo, N. D., for
Plunkett's. Citation of excellence: N, W. Ayer
& Son, Philadelphia, for First Pennsylvania Bank-
ing and Trust Co.

TV, over 30 seconds, color—First place: Bots-
ford, Constantine & McCarty, Seattle, for Olympia
Brewing Co. Second place: McCann-Erickson, San
Francisco, for Chevron Chemical Co, Citation of
excellence (tie): Cunningham & Walsh. San Fran-
cisco, for Qantas Airways, Foote, Cone & Beld-
ing, Los Angeles, for Sunkist Growers.

TV commercial campaign—First place: Bloom
Advertising Agency, Dallas, for Zale Corp. Second
place: Bonsib Advertising, Fort Wayne, Ind., for
Peter Eckrich & Sons. Citation of excellence:
Griswold-Eshleman Co., Cleveland, for B. F.
Goodrich.

FINANCIAL REPORTS

Storescope registers
for 100,000 shares

Storescope TV Inc., New York, pro-
ducer of commercials and television
shows for department and chain stores,
has filed a statement with the Securities
and Exchange Commission seeking
registration of 100,000 shares of stock
which is expected to yield a net ag-
gregate of $625,000.

The company will use the proceeds
to cancel $107,000 in loans and indebt-
edness and the remainder will be used
as working capital for general business
purposes. As of April 30, the company
was operating at a loss of $73,694.50.

Storescope, organized in Decem-
ber 1967, has completed several tele-
vision commercials and the video-
taping of its first television series,
Boutique, currently being telecast over
KNXT(TV) Leos Angeles. The show,
geared to the female audience, is spon-
sored by The May Co., owner of de-
partment stores throughout Southern
California. Besides The May Co., Store-
scope has sold color commercials to
Sears, Roebuck and Co., Chicago, R. H.
Macy and Co., New York, and Day-
ton’s, Minneapolis.

Drumbeats ...

Udderly remarkable = Ways Charlotte,
N. C., presented a pure-bred Jersey
heifer to the winner of its second an-
nual “Milk Maggie” contest. Through-
out June listeners called in to guess
how many squirts it would take to
make Maggie moo; names of winners
were then put into a barrel, and the
name of 11-year-old Kathy Stroud was
drawn.

TOP coats » WzzMm-Tv Grand Rapids,
Mich., has purchased 50 navy blue ny-
lon jackets for member of TOP (Teens
on Patrol), a group of that city’s teen-
agers hired to patrol parks and recrea-
tion centers. The youths, ages 15 to 19,
assist adult play leaders at city recrea-
tion sites, organize games and main-
tain order.

Donuts and wings = In a contest for
timebuyers, Greater New York Radio
is offering the winner coffee and dough-
nuts for a year and a flight over the
New York market, and for everybody
entering-—a bag of doughnuts. Winner
will be drawn from correct entries to
questions describing the market served
by four sponsoring suburban New York
stations: WcTc New Brunswick, N. J.;
wFAs White Plains, wgsM Huntington
and wGBB Freeport, all New York. Ed-
ward Petry & Co. is the representative.

According to the registration state-
ment, Storescope also is planning to
establish a library of color television
commercials. The commercials, designed
for recurring events, such as Mothers
Day, will be sold to department and
chain stores throughout the country.

Storescope is headed by John H.
Noble Jr., who has held executive ad-
vertising and public relations positions
with various department stores for the
past 15 years. Upon selling the 100,000
shares, officers and directors as a group
will own 69.1% of Storescope stock,
of which Mr. Noble will retain 22.1%.

The offering, which is being made on
an “all-or-nothing” basis, is being han-
dled by Shaskan and Co., New York.

RCA sets record
in sales, earnings

RCA sales and net earnings reached
record levels for the first half of 1968.
it was announced last week by Robert
W. Sarnoff, president and chief execu-
tive officer of RCA.

Sales climbed to almost $1.48 bil-
lion and net profit to $63.5 million.
Earnings in the second quarter rose by

13% over the comparable period of
1967.

Despite a heavy schedule of pre-
emptions for nonsponsored coverage of
major news developments in the second
quarter, Mr. Sarnoff noted NBC
achieved record second-quarter and
first-half sales and profits. He said a
majority of NBC-TV’s program for
next season already has been sold with
the pace of sales “well ahead” of the
previous season.

Sales on RCA color TV receivers at
both the factory and distributor levels
set records during the first half of the
year, he reported.

For the six months ended June 30:

1968 1967
Income per share 0080.91 $0.950
Gross sales 1,479,000,000 1,402,400,000
Net profit 63,500,000 58,700,000

Jefferson-Standard first
quarter earnings good

Jefferson-Standard Broadcasting Co.,
a subsidiary of the Jefferson-Pilot Corp.
(formerly Jefferson Standard Life In-
surance Co.) and licensee of WBT-AM-
FM and wBTV(TV) Charlotte, N. C.
earned a profit of over $250,000 from
Jan. 1 to March 31. This became known
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last week when WRrva-Tv Richmond,
Va., filed an application with the FCC
seeking approval of the station’s sale to
Jefferson-Standard for $5 million. Ne-
gotiations were completed last May
(BROADCASTING, May 20).

According to the application, Jeffer-
son-Standard also earned over $800,000
in profits during both 1966 and 1967.
and $258,210.33 from Jan. 1 to March
31.

Wrva-Tv as of May 31 had $1,294.-
560 in assets and $115,295 in current
liabilities. Total capital stock and sur-
plus amounted to $1,173,015. Replace-
ment costs of all fixed assets were listed
at $1,959,689.

Jefferson Standard’s assets and li-
abilities were listed at $10,338,684.81
and $2.3 million, respectively. Its cap-
ital stock and surplus were listed at
$1 million.

The application also indicated that
the buyers have set aside $1.5 million
for station improvements.

Taft says tax caused
earnings decrease

Taft Broadcasting Co., Cincinnati, an-
nounced a 2% increase in revenues and
a 4% decrease in net earnings for the
first quarter ended June 30 at its annual
stockholders’ meeting last week.

The drop in net earnings was attrib-
uted by the company to the 10% fed-
eral income tax surcharge. Without the
tax surcharge earnings would have in-
creased 6%, the company reported.

Stockholders re-elected existing di-
rectors who declared a dividend of 13
cents per share, payable Sept. 13 (o
stockholders of record Aug. 15.

For the first quarter ended June 30:
1968 1967

Earned per share $0.50 $u 52
Reyenues 9.561.042 9.373.835
Net earnings 1.682.936 1.752.499

Tele-Tape splits stock,
aims for exchange spot

Tele-Tape Productions Inc., Chicago.
declared a two-for-one split of the
firm’s common stock last week payable
to stockholders of record at the close
of business Aug. 9. One goal is to ex-
pand the stock-holding base to enable
early listing on a major exchange.

Tele-Tape went public in November
1966 and at that time the stock sold for
$12.50 per share. Currently the stock
is selling at around $30 per share.
Tele-Tape has 915,454 shares out-
standing with a total of five-million
shares authorized.

Tele-Tape recently acquired Jam
Handy Productions, Detroit, and Para-
digm Films, New York, expanding
Tele-Tape’s operations into the educa-
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tional-television and industrial-film fields
as well as commercial-TV program
packaging and production services.
Tele-Tape presently is redesigning a
New York theater for TV use at a cost
of more than $2 million. It is to be
ready for use by late summer.

RKO cites ‘softness’
for earnings drop

RKO General Inc., group broadcaster
and wholly owned subsidiary of Gen-
eral Tire and Rubber Co., reported an
increase in revenues, but a sizeable
drop in earnings for the first six months
of 1968 ended May 31.

In a report to stockholders, RKO
General attributed the decreased earn-
ings to “a softness that existed through-
out the television broadcasting industry
early in the year” and to losses en-
countered by Frontier Airlines, a 54%-
owned subsidiary, in its transitional
change to jet equipment.

For six months ended May 31:

Revenues

1968 1967
$44.200.000 $40.700.000
Earnings 972,

2,000 4,768,000

Filmways’ income up,
but tax drops net

Filmways Inc., New York, reported
the highest third quarter income in the
company’s history, although provision
for the federal income tax surcharge
reduced the net income from $367,000,
or 37 cents per share, to $327,000, or
33 cents per share.

Filmways has five TV properties on
the networks, syndicates two others
(Steve Allen Show and The Addams
Fumily), and is in motion pictures. It
also has been diversifying in other re-
lated fields.

For nine months ended May 31:

1968 1967
Income per share $1.03 $1.28
ReVenues 31,127,000 24,714,000

Net income 1,028,000 1.254.000

Baird suspended
from trading by SEC

A New York stock broker whose
personal family foundations engaged in
loans and investments to companies.
including motion-picture and television
firms, was ordered suspended from
trading as a broker by the Securities
and Exchange Commission last week.
He’s David G. Baird, who resigned a
year ago as president of Baird and Co.

As part of a consent settlement, an-
nounced by SEC last week, Mr. Baird,
72, agreed to withdraw from the broker-
age firm and not to engage in the se-
curities business in any capacity with
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any broker-dealer.

The SEC investigation was triggered
by a 1963 report of the foundations
subcommittee of the House Small Busi-
ness committee, headed by Representa-
tive Wright G. Patman (D-Tex.)
(BROADCASTING, Oct. 28, 1963). This
showed that Mr. Baird’s foundations
(David, Josephine and Winfield Baird
Foundation, the Winfield Baird Founda-
tion and the Lansing Foundation) with
total assets then of $28 million, had
between 1951 and 1962 engaged in
business dealings with the late Matthew
Fox, then engaged in promoting sub-
scription television in Los Angeles and
San Francisco; C&C Super Corp., en-
gaged in the early days of television in
bartering of programs for credits in
time that it sold to advertisers; Louis
Chesler, Eliot Hyman and the late
David B. Stillman, then executives in
Seven Arts Productions Ltd. and Seven
Arts Associated Corp.; Spyros Skouras,
Walt Disney, Nicholas Reisini (Cine-
rama Inc.), Serge Semenenko (finan-
cier), Stanley Warner Corp., then owner
of wasT(Tv) Albany, N. Y.; Joseph
Harris. New York insurance execulive,
who then owned 50% of XELP-AM-FM

El Paso, and 100% of Essex Universal
Corp., film distributor.

Mr. Baird, according to FCC records
at one time owned 49% of XFwWB-rM
Los Angeles; he sold that interest in
1952.

Company reports ...

Guif and Western Industries Inc.,
parent corporation of Paramount Pic-
tures Corp., International Telemeter
Corp. (multiple CATV owner) and
Desilu Preductions Inc., reported rec-
ord sales and earnings for nine months
ended April 30:

1968 1967
Earned per share $2.44 $2.10
Sales 996,000,000 851,500.000
Net earnings 52,354,000 44,694,000

AT&T reported increases in income
and earnings for three months ended
May 31, and a dividend payment of
$0.60 per share:

1968 1967
Earned per share 0.92

$1.00 .
Operating revenues 3,460204  3,233.618
Net income 563,032 510,356

Scripps-Howard Broadcasting Co,,
Cincinnati, reported a slight increase
in net income for the three-month per-
iod and a slight decrease for the six-
month period ended June 15 as com-
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William E. Davis, creative director,
Magna Ltd.,, Los Angeles agency,
also named executive VP.

James E. Muse, manager. The Katz
Agency, St. Louis, joins Media/ Market-
ing Service Center Inc., Western
Springs, Ill., as executive VP in charge
of new St. Louis office due to open
within month.

John F. Tukey, account supervisor;
Frederick L. Schlinger, manager, copy
and creative research; Carlton Zucker
and Don A. Reed, client services, all
Leo Burnett Co., Chicago. all named
VPs.

pared with the same periods last year.
For three months:

Income per share $0.48 80.44

Revenues 5,208,045 4,640,908

Net income 1,257,682 1,126,256
For six months:

Income pre share $0.85* $0.86

Revenues 9,713,952 9,024,329

Net income 2,208,217 2.238,691

*The 10% federal income tax surcharge and
1968 depreciation expense, an increase of
$167,343 over 1967, adversely affected earn-
ings per share by approximately 12 cents.

Schertle galleries
added to LIN holdings

LIN Broadcasting Corp., Nashville,
a diversified company with multiple
broadcast and CATV holdings, has
acquired Schertle Galleries, Baltimore-
based art marketer, for $3.3 million in
an exchange of stock.

Schertle has 51 outlets throughout
the country. Frederic Gregg Jr., presi-
dent and chairman of LIN, said that
an additional 50 galleries would be
opened by the end of this year. Mr.
Gregg added the company would inau-
gurate an “aggressive franchising pro-
gram which will ultimately include 500
to 750 art galleries throughout the
U. S. and Canada.”

David Low, account executive, WKBF-
Tv Cleveland, appointed sales manager.

Nathan Pinsof, media manager, I.
Walter Thompson Co., Chicago, elected
VP.

Sidney H. Gilmore, marketing and
merchandising director, Fraust/Day Inc.
Advertising. Los Angeles. appointed
national sales manager, radio division,
Golden West Broadcasters, that city.

Clare L. Simpson, group supervisor,
TV-radio department, Young & Rubi-
cam. New York, named VP.

Joseph G. Burbeck, associate media
director, and Joseph A. Ferenc, direc-
tor. print production/traffic, Compton

FCBA’s new officers

Robert L. Heald, member of Wash-
ington law firm of Fletcher, Heald,
Rowell, Kenehan and Hildreth, has
been elected president of Federal
Communications Bar Association. He
succeeds Ben €. Fisher, who has be-
come member of board.

Other FCBA officers elected at an-
nual meeting: Morton H. Wilner, 1st
VP; Howard C. Anderson, 2d VP,
Michael H. Bader, secretary: David

R. Anderson, assistant secretary:
Alan Y. Naftalin, treasurer. Newly
chosen members of board are Jack P.
Blume and Herbert E. Forrest, as
well as Mr. Fisher. Other board
members are R. Russell Eagan,
Stanley S. Harris, Harry J. Ockers-
hausen, and Thomas H. wall. J.
Roger Wollenberg remains as FCBA's
delegate to American Bar Associa-
tion.

Advertising Inc.,, New York, named
VP’s.

William Middleton, writer-producer,
D'Arcy Advertising Co., appointed gen-
eral manager, audio-visual studio, St.
Louis.

Henry P. McHale, marketing re-
search analyst, Ford Motor Co., Dear-
born, Mich., joins American Motors
Corp., Detroit, as marketing research
manager.

Richard J. Ende and William Parrott,
both Benton & Bowles, New York, ap-
pointed creative supervisors.

Robert J. Kohlbrenner, associate
manager, production department, N.
W. Ayer & Son, Philadelphia, ap-
pointed production and traffic manager.

James B. Nickel, VP and creative
group supervisor, Gardner Advertising,
New York, joins McCann-Erickson,
Los Angeles, as creative director.

Robin Adrian, account executive,
CBS Television Stations National Sales,
Los Angeles, appointed manager of
Los Angeles office.

Fred Kaufman appointed general
sales manager, KOMO Seattle.

Dale Drake, naticnal sales manager,
KxoL Fort Worth, appointed sales man-
ager.

Anthony R. Thompson, account ex-
ecutive, KTVK(Tv) Phoenix, joins wKBG-
Tv Cambridge-Bosten as sales promo-
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NAB names PR committee

National Association of Broad-
casters has named its public rela-
tions committee: Frank Gaither.
Cox Broadcasting Corp.. Atlanta.
chairman; James M. Caldwell,
wavE Louisville, Ky.; Don C.
Dailey, kGBx Springfield. Mo.;
Harold Essex, wsJs-Tv Winston-
Salem. N. C.; Simon Goldman,
wJTN Jamestown, N, Y.: J. R.
Livesay, wrLsH Mattoon, Ill;
Arch L. Madsen, Bonneville In-
ternational Stations, Salt Lake
City; A. Louis Read, wDSU-Tv
New Orleans. and Al Ross, KNaB
Burlington, Colo.

tion director.

Del Gore, KknTv(TV) San Jose. Calif..
appointed sales development manager.

James Skelly, with wyw Cleveland,
appointed local sales manager, wcJw-
(FM), that city, both Storer Broadcast-
ing Co. stations.

Russell DeMarois, account executive.
wTaKk Garden City. Mich., appointed
local sales manager.

MEDIA

Robert C. (Jake) Embry, president.
Baltimore Ice Sports Inc. (Baltimore
Clippers) and Maryland FM pioneer.
named general manager, wCBM-FM Bal-
timore (applied for wMmaRrR-FM). MTr.
Embry was former VP, WITH-AM-FM
there.

R. Edward Ripley, program director,
wnAE Tampa. Fla,, also named VP.

George Hagar, assistant general man-
ager, wQxI-Tv Atlanta, appointed gen-
eral manager.

Robert G. Pieger, with wuzz(FMm)
Bridgeport, Conn., appeinted general
manager.

Howard C. Weiss, with wnov Mil-
waukee, joins WMIL-AM-FM, that city,
as general manager.

Don Boyles, with wypk Birmingham,
Ala.. joins xoME Tulsa, Okla. as gen-
eral manager.

Joseph A. Reilly, commercial man-
ager. WERA Plainfield, N. T., also ap-
pointed station manager.

William H. Tewell, commercial man-
ager. wcoa Pensacola, Fla., appointed
station manager.

Frank Reagan, commercial manager,
wPUT Brewster, N. Y., appointed sta-
tion manager.

Bob Luningham, account executive,
KrzY Albuquerque. appointed station

BROADCASTING, July 15, 1968

manager of Krsy Roswell, both New
Mexico. Both are John M. Burroughs
stations.

Bob Nelson, operations manager,
wJIs(FM) Boston, joins wrPiX-FM New
York in same capacity.

James A. Geisheimer returns to
Westinghouse Broadcasting Co., New
York, as business manager.

William L. Alexander, manager,
GT&E Communications Inc., Sun City,
Calif., appointed manager, California
operations.

Wesley P. Melling, with IBM, New
York. joins CBS Television Stations Di-
vision, there. as director of management
systems and procedures.

PROGRAMING

George Resing Jr.,
program director.
wLwbD(Tv) Dayton,
Ohio, (Avco Broad-
casting Corp.). ap-
pointed to newly cre-
ated position of man-
ager, corporate TV
programing for Avco,
Cincinnati.

Mr. Resing

Hal Secor, creative director, Midwest
sales, Wilding Inc., Chicago. named VP.

Lee Shoblom, station manager. KDKO
Littleton. Colo.. resigns to devote full-
time to his production company, Sho-
blom Productions, Denver.

Jon Ross, executive producer, KTTv-
(Tv) Los Angeles, appointed program
director.

Vasil R. Furnad, with ABC News,
Washington, joins wswo-Tv Springfield,
Ohio, as production manager.

Bob Carlin, program director, wpPTH
(FM) Fort Wayne, Ind., resigns to be-
come pastor of three United Methodist
churches, Bryant, Ind.

Marvin Chauvin, television produc-

tion director, woobn-Tv Grand Rapids,
Mich., appointed program director,
WOOD-AM-FM-TV.,

Mark Prichard, VP in charge of pro-
graming, wrLac-aM-FM Nashville, joins
wJw Cleveland as program manager,
succeeding Charles Renwick, who as-
sumes position of general manager,
wCIW(FM), that city.

James F. Major, production man-
ager, wiITl-Tv Milwaukee, appointed
program and operations manager, suc-
ceeding Robert A. Oliver, who died
June 7 after long illness. Kenneth Be-
han, chief director, succeeds Mr. Major.

Martin Jacobs, with KDTH and KFMD-
(Fm) Dubuque, Iowa, appointed direc-
tor of operations and programing for
KFMD.

Ted Moore, assistant program man-
ager, wTMJ Milwaukee, appointed pro-
gram manager.

John Yotts, air personality, wpuT
Brewster, N. Y., appointed program
manager.

Len Biegel, manager, live and video
tape operations, Public Broadcast Lab-
oratory, New York. appointed assistant
program manager, WNEW-Tv New
York.

E. Norman Bailey, wMNB-AM-FM
North Adams, Mass., joins WHRL{¥FM)
Albany. N, Y. as program director, suc-
ceeding Richard N. Hoague.

Don Nutting, wera Plainfield, N. 1.,
appointed program director.

Stanley M. Donaldson producer-di-
rector Kzaz(Tv) Nogales, Ariz., joins
wIRT-TV Flint. Mich. in similar ca-
pacity.

NEWS

Paul Kuntz, wtic Hartford. elected
president, Connecticut AP Broadcasters
Association; Chris Kelly, wicc Bridge-
port, elected VP; Pat Yal, chief, AP
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Robert Light, president, Southern
California Broadcasters Association,
Hollywood, and Jack P. Timmons,
general manager, KWkH Shreveport,
La., elected vice chairmen of west-
ern and central regions, respectively,
of American Advertising Federation

at AAF’s national convention in
Portland, Ore. last week.
Howard H. Bell and Samuel

Thurm, Lever Brothers, New York,
continue as AAF president and vice
chairman, eastern region, respectively.

Charles H. Whitebrook, senior
VP, Bishopric/Green/Felden Inc.,
Miami, re-elected treasurer. Frank
Karsh, president, Advertising Dis-
play Co., Denver, elected secretary.

Mrs. Annie-Clair Mote, Herbert S.

i,
Mr. Timmons

Mr. Light

AAF elects new officers and directors in Portland

Benjamin Associates, Baton Rouge;
John Coyle, Commercial Recording
Corp., Dallas, and Jean Middlebrook,
Chicago Bank & Trust, all elected
new VP’s of AAF.

Gail Smith, General Motors Corp.,
Detroit; Dr. Dorothy Gregg, U. S.
Steel Co., New York; Richard Dod-
derich, Bruce Brewer, Kansas City,
Mo.; Lydia Reeve, Foote, Cone &
Belding, Los Angeles; John Lamb
of Minneapolis; Douglas Smith,
Lennen & Newell, New York, and
Jean Replogle, Davis/Replogle &
Associates, Los Angeles, all elected
new directors.

Heads of affiliated associations
who become directors of AAF for
first time: James E. Calla, Univer-

Mr. Thurm

Mr. Coyle

sity of Indiana, for American Acad-
emy of Advertising, East Lansing,
Mich.; G. P. Swanson, Northwest
Farm Paper Unit, Spokane, Wash.,
for Agricultural Publishers Associa-
tion, Cleveland; Howard Stumpf,
Point-of-Purchase Advertising Asso-
ciation, New York: Mel Hattwick,
Continental Oil Co., for Advertising
Research Foundation, New York;
Joseph W. Pearson, Springfield Ad-
vertising, Springfield, Mass., for Out-
door Advertising Association of
America, New York; James F. Reil-
ly, U. S. Brewers Association, New
York; H. Ford Quperine for Brand
Names Foundation, New York.

Other AAF directors are continu-
ing in office.

Dr. Gregg Mr. Smith

New Haven Bureau, re-elected secre-
tary-treasurer.

Peter Heller, newsman, wowo Fort
Wayne, Ind., joins ABC-TV, New York
in same capacity.

William S. Brady, assistant news di-
rector, KbKa-Tv Pittsburgh, joins xpks
there as news director.

Bob Feldman, with wriL-Tv Phila-
delphia, joins WNEP-TV Scranton-Wilkes-
Barre as news director.

Joe Tierno, with wrtLB Utica-Rome.
N. Y.. appointed chief news editor. suc-
ceeding Phil Tucker, who joins wMca
New York, as morning news editor
(both stations belong to Straus Broad-
casting group).

Peter Richard, newscaster, WERA
Plainfield, N. J. appointed news direc-
tor.

Jack Krueger, manager. news and
public affairs, WTMJ-AM-FM-Tv Mil-
waukee, appointed manager, public af-
fairs. Donald Loose, program manager,
appointed manager, news operations.

FANFARE

Murray D. Kirkwood, director, public
relations and advertising, ITT World
Communications Inc., New York. also
elected VP.

Charles A. Moses, with Universal
70 (FATES & FORTUNES)

Pictures, Paris, appointed executive in
charge of domestic and foreign adver-
tising and publicity department, New
York.

EQUIPMENT &

=

ENGINEERING

Orrin W. Towner,
director of engineer-
ing, WHAS-AM-FM-TV
Louisville, Ky., re-
tires. Mr. Towner en-
tered broadcast engi-
neering in 1926. Prior
to joining WHAS in
1938, he was broad-
cast equipment field
supervisor, Bell Telephone Laborato-
ries, New York.

Edward Rehm, with wrva(Tv) Mi-
ami, joins Film Recording Inc., that
city, as chief engineer.

Donald V. Kleffman, manager, video
product management, Ampex Corp.,
Redwood City, Calif., appointed mar-
keting manager. Richard Sirinsky, vid-
eo national accounts manager with
firm, appointed national sales manager.

Clyde G. Haehnle, VP and technical
assistant to president, Avco Broadcast-
ing Corp., Cincinnati, also appointed
chairman, technical committee, Associa-
tion of Maximum Service Telecasters
Inc., Washington, succeeding Orrin W.
Towner, who retires.

Mr. Towner

Ron Adamson, chief of systems en-
gineering, International Nuclear Corp.,
Nashville, joins Sarkes Tarzian Inc.,
Bloomington, Ind., as manager, sales
systems engineering, broadcast equip-
ment division.

Waverly C. Foster, with wavy-Tv
Portsmouth - Norfolk - Newport News,
Va,. appointed supervisor, studio en-
gineering. Edgar H. LaRose, with waAvy,
appointed supervisor, transmitter engi-
neering.

ALLIED FIELDS

Oliver McB. Green, manager, Wash-
ington operations, General American
Transportation Corp., joins Datran As-
sociates Inc., Chevy Chase, Md., as VP
and member of board. Datran is newly
formed company providing technical
and market consultation services to
communication and data processing in-
dustries.

Lawrence Valenstein, chairman, ex-
ecutive committee, Grey Advertising,
New York, elected to Hofstra Univer-
sity board of trustees.

DEATHS

Frank Young, 56, account executive,
McFadden, Strauss, Eddy & Irwin, New
York, died July 4 in Greenwich (Conn.)
hospital after long illness. Mr. Young
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began news career in 1934 with UP,
Washington, later specializing in enter-
tainment news. He was formerly direc-
tor of press for NBC and Screen Gems
and public relations director for WNEw
New York.

Richard C. Rosenthal, 44, executive
VP, Harold E. Flint & Associates, ad-
vertising agency, Fargo, N.D., died July
2 following short illness. He is survived
by his wife, Marguerite, and two chil-
dren.

Sherwood Dodge,
52, president of Ad-
vertising Research
Foundation, died of
heart attack July 5
in Doctors hospital,
New York. Mr.
Dodge, who had been
ARF president since
1966, started his ad-
vertising career as copywriter-research-
er at Lord & Thomas after graduation
from the University of California in

Mr. Dodge

1938. Following World War II service
as director of research for Office of
Price Administration, he joined Foote,
Cone & Belding, successor agency of
Lord & Thomas, as research director,
and became national VP in charge of
marketing. In 1957 he was elected ex-
ecutive VP of Fletcher D. Richard Inc.
and later served three years as market-
ing VP of Colgate-Palmolive toilet ar-
ticles division. He was past president
and member of the Copy Research
Council; member of American Associa-
tion of Advertising Agencies’ standing
committee on media relations and mem-
ber of market research council. He
was co-author of The Engineering of
Counsent, published by University of
Oklahoma Press in 1956. He is sur-
vived by his wife, Betty, and daughter,
Dariel.

Dr. Donald Manly Williams, 56, pro-
fessor of communications, American
University, Washington, died July 8
of brain hemorrhage in Suburban hos-
pital, Bethesda, Md. He is survived by

FOR THE RECORD

his wife, Josephine, two daughters and
son.

Harold F. (Hal) Dyer, 49, program di-
rector, wTN Franklin, N. H., died
July 5 in Laconia, N. H. He had been
in broadcasting for more than 26 years.

Robert S. Darby, 53, broadcast stu-
dio technician, Voice of America,
Washington, died July 8 of heart at-
tack at his home in Falls Church. Va.
He is survived by his wife, Elizabeth,
son and daughter.

Mrs. Frances Goke. 56, continuity di-
rector, wsww-aM-FM Platteville, Wis.,
died June 24 of heart attack. She is sur-
vived by her husband, William, and
daughter.

Mrs. L. L. Morris, 60, retired FCC
secretary, died July 1 in Northern Vir-
ginia Doctors hospital following illness
of several months. She lived in Alex-
andria and was with FCC for 25 years.
Mrs. Morris is survived by her husband,
L. L.. and son.

STATION AUTHORIZATIONS, APPLICATIONS

As compiled by BroabpcasTiNg, July
3 through July 10 and based on filings,
authorizations and other actions of the
FCC.

Abbreviations: Ann.—announced. ant.—an-
tenna, aur.—aural. CATV—community an-
tenna television. CH—critical hours, CP—
construction permit. D—day. DA—direction-
al antenna. ERP—effective radiated power.
ke—kilocycles. kw—kilowatts. LS—local sun-
set, mc—megacycles. mod.—modification. N
—night. PSA—presunrise service authority.
SCA—subsidiary communications authoriza-
tion. SH—specified hours. SSA—special serv-
ice authorization. STA—special temporary
authorization. trans.—transmitter. UHF—ul-
tra high frequency. U-—unlimited hours.
VHF—very high frequency. vis.—visual. w—
watts. *—educational.

New TV stations
APPLICATION

Reading, Pa.—Reading TV Broadcasters.
Seeks UHF ch. 51 (692-698 mc); ERP 269
kw vis., 40.7 kw aur. Ant. height above
average terrain 7125 ft.. ant. height above
ground 339 ft. P. O, address: ¢/o Robert N.
Thomas, 119 North Fairfax Street, Alexan-
dria, Va. 22314. Estimated construction cost
$427,500; ﬁrst—year operating cost $296,000
revenue $60,000. Geographic coordlnates
40° 15¢ 59~ north lat.; 75° 58’ 59~ west long.
Type trans. Ampex TA-15BT. Type ant.
Jampro J22-3-0-B, Legal counsel Robert N.
Thomas; consulting engineer David L. Steel
Sr. Principal$: Charles Bresler (41%), Stan-
ley A. Marks (27%) et al. Mr. Bresler is
partner in real estate development firm,
50% owner of nursing home in Reading,
Pa. and 25% owner of nursing home in
Greenbelt, Md. Mr. Marks is partner in two
stock brokerage firms and 50% owner of
real estate firm. Mr. Marks is also 35%
owner of WGMZ-FM Flint, Mich.,, WPAC-
AM.FM Patchogue and WHRF-AM-FM
Riverhead, both New York. Ann. July 10.

FINAL ACTIONS

Hagerstown, Md. — Regional Broadcasting
Co. Broadecast Bureau granted UHF ch. 25
(536-542 mc); ERP 324 kw vis., 324 kw aur.
Ant, height above average terrain 231.13 ft.
P. O. address: c/o Arthur A, Snowberger.
Box 481, Hagerstown. Estimated construc-
tion cost $121,987.50; first-year operating
cost $84,000; revenue $100,000. Geo%raphic
coordinates 39¢ 38 307 north lat.; 17¢ 4¥
13.57 west long, Type trans. GE TT202A.
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Type ant. GE TY-106-C. Legal ecounsel
Fletcher, Heald. Rowell, Kenehan & Hild-
reth, Washington: consulting engineer Ar-
thur A. Snowberger, Hagerstown, Md. Prin-
cipals: Warren Adler, president, Arthur A,
Snowberger, vice president and John Bozza
secretary-treasurer. Applicant is licensee o
WHAG-AM-FM Halfway, Md. Action July 2.

OTHER ACTIONS

® Review board in Sacramento, Calif., TV
broadcast proceeding. Docs. 17778-79, peti-
tion for grant of application and favorable
resolution of limited financial issue, filed
by Hercules Broadcasting Co. on May 13
and Joint request for approval of agree-
ment and dismissal of application filed on
same date by Hercules Broadcasting Co.
and Grayson Television Co. are granted;
agreement submitted therewith approved
to extent indicated; application of Gray-
son Television Co, dismissed with prejudice;
application of Hercules Broadcasting Co.
for CP for new television broadcast station
to operate on ch. 15 in Sacramento granted
and proceeding terminated. Action July 9.

® Review board on July 2 in Largo, Fla.,
TV broadeast proceeding, Doc. 17051, sched-
uled oral argument before panel of review
board for Aug 1

B Review board in Medford, Ore., TV
broadcast proceeding, Docs. 17681-82, grant-

ed motion filed on July 5 by Medford
Prmtmg Co., extended to July 24 time
within which' to file reply to Liberty's op-
s?ointion to motion to enlarge issues. Action

uly_ 8.

s Review board, on July § in Medford,
Ore., TV broadcast proceeding, Docs, 17681~
82, granted petition for extension of time
filed July 2, by Broadcast Bureau, extended
to July 15 tfime within which to file respon=
sive pleadings to request for clarification of
issues and/or enlargement of issues filed by
Southern Oregon Broadcasting Co.

RULEMAKING ACTION
aFCC adopted amendment of the TV table
of assignments to provide for additional
UHF channel assignment at Fort Smith,
Ark. George T. Hernreich tr/as KFPW
Broadcasting Co. requested
{RM-1297). Action July 10,

Existing TV stations
FINAL ACTIONS

WKAB-TV Montgomery, Ala.—Broadcast
Bureau granted CP to change ERP to 813
kw vis,, 83.2 kw aur.; redescribe trans. and
studio location as 3251 Harrison Road,
change type trans., type ant., make changes
in ant, structure, ant. system and increase
ant. height to 830 ft.; condition. Action

rulemaking

EDWIN TORNBERG

COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations e CATV
Appraisers ® Financial Advisors
New York—60 East 42nd St., New York 17, N. Y. « MU 7-4242

West Coast—1357 Jewel! Ave., Pacific Grové, Calif. « FR 5-3164
Washington—711 14th St,, N.W.. Washington, D.C. « DI 7-8531
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July 2.

IyKLOC-TV Modesto, Calif. — Broadcast
Bureau granted CP to change aur. ERP to 2
kw., Waiver of Sec. 73.682 was granted at
same time. Rule specifies that ERP of aur.
trans. shall not be more than 207 of peak
radiated power of vis. trans. Action July 3.

KKTV(TV) Colorado Springs—Broadcast
Bureau granted CP to change studio loca-
tion to 3200 North Nevada Avenue. Action
July 3.

WOWE-TV Albany, N. Y.—Broadcast Bu-
reau granted mod. of CP to change ERP to
456 kw vis.,, 91.2 kw aur. trans. location
to Beaver Dam Road, Helderberg Mountain,
near New Scotland Town, N. Y.; studio
location to be determined; change type
trans., type ant., ant. structure. ant, sys-
tem, increase ant. height to 1030 ft. and
mod. of CP to extend completion date to
Jan 8, 1969. Action July 8.

WDTV(TV) Weston, W. Va.—Broadcast
Bureau granted mod. of license covering
change inh name to Broadcast Industries of
West Virginia Inc. Action July 8.

OTHER ACTION

@ FCC has ordered stay of effectiveness
of grant on May 24 by Broadcast Bureau
of application by Birmingham Television
Corp.. Birmingham, Ala.,, pending action
on petition for reconsideration by Johnston
Broadcasting Co., licensee of WJLD Home-
wood, Ala. Action July 3.

CALL LETTER ACTION

& Philip Y. Hahn Jr., Rochester,
Granted WPYH(TV).

N, Y.

New AM stations

FINAL ACTIONS

St. Maries, Idaho—Clearwater Broadcast-
Ing Co. FCC granted 1600 ke, 1 kw D.P.O.
address: Box 32, Orofino, Idaho. Estimated
construction cost $8,450; first-year operating
cost $21,600; revenue $24,000. Principais:
John H. Matlock and Eugene A. Hamblin
(each 50%). Mr. Matlock has 50% interest
in KLER Oreofino, and 60% interest in
KOZE-AM-FM Lewiston, Idaho. Mr. Ham-
blin has 40% interest in KOZE-AM-FM
and 30% interest in KLER. Action July 3,

STL
Inter-City Relay

STERED ¥ REMOTE CONTROL
MONAURAL TELEMETRY

*

With two seporote STL systems, there

is no meosurable amount of cross tolk
between chonnels. The duol system also
offers protection against loss of oir time,
Additionally, this system hos the cop-
obility for tronsmission of remote conirol

and SCA multiplex subcarriers. Write
0 Box 661, Cleburne, Texas
] 76031 for information.

MARTI Clectronics

A DIVISION OF MARTL, INC,
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INITIAL DECISION

® Application of Rice Capital Broadcast-
ing Co. for CP lo build new AM daytime
station in Crowley, La., has been granted

in initial decision by Hearing Examiner
Charles J, Frederick (Doc¢. 16783). Ann,
July 3.
OTHER ACTIONS
® Review bhoard in Prentiss, Miss., AM

broadcast proceeding, Docs. 18208-09, grant-
ed request for extension of time filed July
5 by Miss Lou Broadcasting Corp., extended
to July 25 time within which to file peti-
tion to enlarge issues. Action July 10,

® Review board on July 9 in Wanchese,
N. C., AM broadcast proceeding, Docs.
17886-88, action on petition to dismiss and
for approval of agreement filed by Onslow
County Broadcasters and Hendon M. Harris
on May 20 held in abeyance; that further
opportunity be afforded other persons to
apply for facilities specified in application
of Hendon M. Harris; that Hendon M. Har-
ris will therefore comply with provisions
of Sec. 1.525 of commission's rules.

® Review board in Lebanon, Mo., FM and
AM broadcast proceeding, Docs. 17899, 18043-
44, granted to extent indicated, denied in
all other respects motion to enlarge issues
fited March 29 by Risner Broadcasting Inc.
Action July 3.

& Review board on July 10 in Hartsville,
S. C., AM broadcast proceeding, Docs.
18198-99, granted petition to enlarge issues
filed June 11 by Community Broadcasting
Co. of Hartsville,

® Review board in Edna, Tex., AM broad-
cast proceeding, Docs. 16572-73, granted re-
quest for extension of oral argument date
filed July 8 by International Broadcasting
Corp.,_and rescheduled oral argument for
Sept. 5. Action July 9.

ACTIONS ON MOTIONS

& Hearing Examiner Basil P, Cooper on
July 3 in Lebanon, Tenn. (Vernon Broad-
casting Co.) AM proceeding, continued
evidentiary hearing scheduled for July 30
to Sept. 9 (Doc. 18178).

® Chief Hearing Examiner James D. Cun-
ningham on July 3 in Globe, Ariz. (Mace
Broadcasting Co. and Herb Newcomb) AM
proceeding, designated Hearing Examiner
Herbert Sharfman to serve as presiding
officer and scheduled prehearing conference
for Aug, 16 and hearing for Oct. 13 (Docs.
18225-6).

® Hearing Examiner Chester F. Naumo-
wicz, Jr. on July 3 in Springfield, Mo.,
Gilmer, Tex., and Ozark, Ark. (Babcom
Inc., Upshur Broadcasting Co.. and Giant
Broadcasting Co.) AM preceeding, granted
petition by Upshur Broadcasting Co. for
leave to amend engineering aspects of
proposal and returned application to proc-
essing line (Docs. 17921-3)

= Office of Opinions and Review on July
5 in Wanchese, Midway Park and Mays-
ville, all North Carolina (Outer Banks
Radio  Co., Onslow County Broadcasters
and Rendon M. Harris) AM proceeding,
granted request by the Broadcast Bureau
and extended time to and including July
19 to file responsive pleadings to applica-
tions for review filed by Onslow Broad-
casting Corp. and Seaboard Broadcasting
Co. to Review board's order (Docs. 17886-8).

DESIGNATED FOR HEARING

® FCC designated for hearing applications
by Lawrence County Broadcasting Corp.
and Twa Rivers Broadcasting Co. to oper-
ate AM station in Louisa, Ky. Both appli-
cants want to operate on 1270 ke with 1 kw
power daytime. Action July 3.

Existing AM stations

FINAL ACTIONS

& FCC denied petition by Clayton W.
Mapoles, d/b as Milton Broadcasting Co..
licensee of WEBY Milton, Fla., for recon-
sideration of commission’'s memorandum
opinion and order released April 13 deny-
ing request for termination of WEBY li-
cense renewal hearing (Doc. 17613) and for
assignment of station license. Action July 3.

& Commission has waived Sec. 73.24(2)
of rules and granted KOHO Honolulu, CP
to increase power on 1170 ke, unlimited
time, from 1 kw to 3 kw, with remote
control permitted. Grant was made subject
to certain conditions. Action July 3.

m FCC granted request by Nationwide
Communications Inc., licensee of WRFD
and WNCI(FM) at Columbus-Worthington,
for change of location of WNCI(FM) to
Columbus, Ohio.

KFNF Shenandoah, Iowa—Broadcast Bu-
reau granted mod. of license to change
;tudig location to 301 Maple Street. Action
uly 3.

WMSK Morganfield; Ky.—Broadcast Bu-
reau granted CP to increase ant. height to
200 ft. Action July 3.

WDXR Paducah, Ky.—Broadcast Bureau
granted mod. of CP for changes in daytime
MEOV, conditions. Action July 3.

WFYC Alma, Mich.—Broadcast Bureau
granted mod. of CP to extend completion
date to Nov. 30. L

® Commission has granted application of
Broadcast Service Inc. to increase direc-
tionalized nighttime power of its station
WHNY McComb, Miss., from 500 w to 1 kw
on 1250 ke. Action July 3.

KELI Tulsa, Okla., — Broadcast Bureau
granted waiver of Sec. 73.30 of rules to
extent of permitting relocation of main
studio beyond corporate limits of Tulsa, at
21st Street and South Louisville (Tulsa
State Fairgrounds). Action July 3.

FINES

& FCC notified city of Camden, N. J., li-
censee of WCAM Camden, that it has in-
curred apparent liability of $700 for rule
violations, Action July 3.

# FCC denied application for mitigation
of $2,000 forfeiture imposed on Rhode Is-
land Broadcasting Co., licensee of WRIB
East Providence, R. I,

RULEMAKING ACTIONS

m FCC adopted notice of proposed rule-
making to simplify, clarify and update rules
for station identification of standard and
FM stations by amending Sec. 73.117 and
73.287. Action July 3.

CALL LETTER APPLICATIONS
® Wade B. Sullivan, Ozark, Ala. Requests
WWBS.
& WYSI, Koch Broadcasting Corp., Ypsi-
lanti, Mich. Requests WKKM,

CALL LETTER ACTION

® Ava Radio Association, Ava, Mo. Grant-
ed KSOA.

New FM stations
APPLICATIONS

Washington, Ga. — Better Broadcasting
In¢c. Seeks 100.1 mc, ch, 261, 24 kw. Ant.
height above average terrain 324 ft. P. O,
address: Berkshire Drive, Washington, Ga.
30673. Estimated construction cost $10,498:
first-year operating cost $5.200: revenue
$15,000. Principals: B. L. Williamson, presi-
dent. Applicant is licensee of WLOV Wash-
ington, Ga, Ann. July 3.

*St. Helen, Mich.—Kirtland Community
College. Seeks 105.5 mec, ch. 288A. 3 kw.
Ant. height above average terrain 300 ft.
P. O. address: 814 Lake Street, Roscommon,
Mich. 48653. Estimated construction cost
$38,443.537; first-year operating cost $10,000;
revenue none. Principals: Kirtland Commu-
nity College has no shareholders. Lloyd H,
Buskirk, president et al. Ann. July 3.

Rochester, N. Y.—~Monroe County Broad-
casting Co. Seeks 103.9 me, ch. 280A, 3 kw.
Ant. height above average terrain 300 ft.
. O. address: 330 South Avenue, Roch-
ester 14620. Estimated construction cost
$62,536; first-year operating cost $47,000;
revenue $50,000. Principals: Andrew A,
Langston, president, Milton Moss, vice pres-
ident, Gordon L. Kelso, vice president, Au-

ustus Niles, treasurer, Fred A. German
fem!h 125%) et al, Mr. Langston is insur-
ance consultant., Mr, Moss is real estate
salesman. Mr. Kelso is insurance broker,
secretary of trucking (transportation) come
pany and real estate salesman. Mr. Niles is
real estate broker. Mr. German is proprie-
tor of two farms and is sole owner of
WWOK Charlette, N, C, Ann, July 30.

Rutland, Vt.—Central Vermont Broadcast-
ing Corp. Seeks 98.1 mc, ch. 251B, 50 kw.
Ant. height above average terrain minus
293 ft. P. O. address West Proctor Road,
Rutland 05701. Estimated construction cost
$49,177.35; first-year operating cost $20,000;
revenue $25,000. Principals: John J., presi-
dent (41.7%), and Louls M. Carusone, sec-
retary (41.4%) et al. Messrs, Carusone are
both attorneys and manufacturers of pre-
cut homes. Applicant is also licensee of
WHWE Rutland. Ann. July 3.

La Crosse, Wis,—Lee and Associates Inc.
Seeks 959 mc, ch. 240, 1 kw. Ant. height
above average terrain 4745 ft. P. O, ad-
dress: Box 1148, La Crosse 54601. Estimated
construction cost $23,199.50; first-year oper-
ating cost $24,000; revenue $25000, Princi-
pals: Herbert H. Lee, president, treasurer
and general manager (85.71%) and Elaine

Lee, secretary (1429%). Mr. and Mrs.
Lee are owners of WKTY La Crosse, Wis,
Ann. July 3.

FINAL ACTION

McQueen and Co., Dyersburg, Tenn.—
Broadcast Bureau granted authority for
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'PROFESSIONAL CARDS

JANSKY & BAILEY
Consulting Engineers
1812 K S§t., N.W.
Wash., D.C. 20006 296-6400
Member APOOR

JAMES C. McNARY
Consulting Engineer
National Press Bidg.
Wash.,, D. C, 20004

Telephone District 7-1205
Member AFCOUR

—Established 1926—
PAUL GODLEY CoO.
CONSULTING ENGINEERS

Box 798, Upper Montclair, N.J. 07043
Phone: (201) 746-3000

AMember AFCCE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION

527 Munsey Bldg.
783-0111
Washington, D. C. 20004
Member AFOCE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Gen. Mgr.
Edward F. Lorentz, Chief Engr.
PRUDENTIAL BLDG.
347-131%
WASHINGTON, D. C. 20005
Member AFOOR

A. D. Ring & Associates

42 Years' Experience in Radio
Engineering

1710 H St, N.W. 298-6850
WASHINGTON, D. C. 20006
Member AFOCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS

930 Warner Bidg. National 8-7757
Washington, D. C. 20004

Member AFCCE

Lohnes & Culver

Munsey Building District 7-8215
Washingten, D, C. 20005

Membsr AFCUE

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-9000
WASHINGTON, D. C. 20006

Member AFOOR

A. EARL CULLUM, JR.
CONSULTING ENGINEERS

INWOOD POST OFFICE
DALLAS, TEXAS 75209
(214) 631-8360

Member AFCUR

GUY C. HUTCHESON
817 CRestview 4-8721
P. O. Box 808
1100 W, Abram
Arlington, Texas 76010

SILLIMAN, MOFFET
& KOWALSKI
711 14th St.,, N.W.

Republic 7-6646

Washingten, D. C. 20005

Member AFOCE

GEOQ. P. ADAIR ENG. CO.

CONSULTING ENGINEERS
Radio-Television
Communications-Electronics
2029 K St., N.W., 4th Floor
Washington, D. C, 20006
Telephone: (202) 223-4664
Member AFOOR

KEAN, SKLOM & STEPHENS
CONSULTING RADIO ENGINEERS

19 E, Quincy Street
Riverside, Illinois 60546
{A Chicago Suburb}
Phone 312-447-2401

Member AFOCE

HAMMETT & EDISON
CONSULTING ENGINEERS
Radio & Television

Box 68, International Airport
San Francisco, Californla 94128
(415) 342-5208

Member AFUCE

JOHN B, HEFFELFINGER
9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY, MISSOUR! 64114

JULES COHEN
& ASSOCIATES
Suite 716, Associations 8ldg.
1145 19th St., N.W., 659-3707
Washington, D. C. 20036
Momber AFOCR

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Member AFOOR

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Application and Field Engmeorinz

345 Colorado Blvd.—8020
Phone: (Area Code 303) 333-5562
X 910-931-0514
DENVER, COLORADO
Member AFCOE

A. E, Towne Assocs., Ine.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
727 Industrial Road

San Carlos, Californla 94070
(415) 592-1394

PETE JOHNSON
& Associates

CONSULTING am-fm-tv ENGINEERS

P.0. Box 4318 304-925-6281
Charleston, West Virginia

MERL SAXON
CONSULTING RADIO ENGINEER

622 Hoskins Street
Lufkin, Texas 75901
634-9558 632-2821

WILLIAM B. CARR
CONSULTING ENGINEERS
Walker Bldg., 4028 Daley
Fort Worth, Texas
AT 4-9311
Member AFOCE

RAYMOND E, ROHRER
Consulting Radio Engineers
317 Wyatt Bldg.
Washington, D, C. 20005
Phone: 347-9061
Member AFOOE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49036
Phone: 517—278-6733

JOHN H. MULLANEY
and ASSOCIATES

Suite 71,
1150 Connecticut Ave., N.W.
Washington, D. C, 20036

Phone 202-223-1180
Member AFOOR

ROSNER TELEVISION

SYSTEMS
ENGINEERS CONTRACTORS
120 E. 56 St. 29 South Mall
New York Plainview
N. Y. 10022 N. Y, 11803

Serving The SOUTHEAST
FREDERICK A, SMITH, P.E.
Consulting Enginaer

5 Exchange St.
Charleston, 5. C, 29401
A/C 803 723-4715

Service Directory

FRANK A. ZOELLER

TELEVISION SYSTEMS
CONSULTANT

20 Years Experience

Box 366 ¢ San Carlos, Cal. 94070
(415} 593-1751

TERRELL W, KIRKSEY
Consulting Engineer

5210 Avenue F
Austin, Texas 7875)
(512) 454.7014

COMMERCIAL RADIO
MONITORING €O.
PRECISION FREQUENCY

MEASUREMENTS
AM-FM-TV
103 5. Market St.
Lee’s Summit, Mo.
Phone Kansas City. Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave.
Cambridge, Mass. 02138
Phone (17} 876-2810

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 100.000* Readers
—among them. the decision-mak-
ing station owners and manaﬁ-
ers, chief engineers ond techni-
cians—applicants for am, fm, tv
and facsimile facilities.

*ARB Continuing Readership Study

TELCOM, INC.

Offering The Services Of
Its Reglstered Structural
Engineers

8027 Leesburg Pike
Mclean Va. 22101
(703} 893-7700
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COM'L AM
Licensed fall on air) 4,185*
CP's on air (new stations) 18
Total on air 4,203
CP's not on air [new stations) 86
Total authorized stations 4,289
Licenses deleted 1
CP's deleted 0

SUMMARY OF BROADCASTING
Compiled by BROADCASTING, July 9, 1968

ON AIR

Licensed CP's
Commercial AM 4,186 22
Commercial FM 1,812 45
Commercial TV-VHF 496° g
Commercial TV-UHF 118 33
Educational FM 336 11
Educational TV-VHF 68 6
Educational TV-UHF 55 27

STATION BOXSCORE
Compiled by FCC, July 1, 1968

(W

Y Includes two AM's operating with Special Temporary Authorization.
*Includes three VHF's operating with STA’s, and one licensed UHF that is not on the air.

NOT
TOTAL ON AIR TOTAL
ON AIR CP'S Authorized
4,208 82 4,290
1,857 235 2,092
5052 13 5182
15¢° 163 3142
347 31 378
74 3 n
82 29 111
OM'LFM  COM'LTV EDUCFM  EDUCTV
1,812 614* 335 123
38 42 13 33
1,850 655° 348 156
244 180 30 32
2,094 835° 378 188
0 0 0 0
1 0 0 0

SCA on sub-carrier frequency of 67 ke for
new FM station. Action July 3.

INITIAL DECISIONS

m Hearing Examiner Millard F. French
proposed in initial decislon grant of appli-
cation for new FM station to operate on ch.
296 (107.1 mc) with ERP of 3 kw and ant.
height of 300 ft. to Robert P. Singletary and
Logan M. Lewis db/as Thomasville Broad-
casting Co., Thomasville, Ga. {Doc. 17854).
In same action, mutually exclusive appli-
cation of Triple C Broadcasting Corp. was
denied (Doc¢. 17853). Ann. July 3.

m Hearing Examiner Jay A. Kyle in initial
decision granted application of Tri-Cities
Broadcasting Corp. for CP (Doc. 17575) for
new class A FM station to operate on ch.
285 (104.9 mc) at Gate City, Va. Ann, July 9.

OTHER ACTIONS

® Review board in Pompano Beach, Fla.,
FM broadcast proceeding, Docs. 18020-21,
18187, granted motion for extension of time
filed July 8 by Deerfield Radio Inec.. ex-
tended to Aug. 8 time within which to file
responsive pleadings to petition to enlarge
issues and petition for mod. or enlargement
of issues filed by Almardon Inec. of Florida.
Action July 10.

w Review board on July 3 in Hardinsburg,
Ky., FM broadcast proceeding, Docs. 17856~
57, denied petition to enlarge issues filed
May 7 and granted motion to accept reply
gled May 24 by Breckinridge Broadcasting

0.
®m FCC notified Irvenna Broadcasting Co.,
licensee of WIRV Irvine, Ky., that applica-
tion for new FM statlon cannot be granted
without hearing. Action July 3.

W FCC review board decision granting FM
CP for Slidell, La.. will be reviewed by
commission. Following stay it ordered on
grant June 26, commission has issued an-
other order calling for oral argument on
two applications for permit Sept. 30 before
commission. Actlon July 3.

®m Review board in Bellefontaine, Ohio,
FM broadcast proceeding, Docs. 17519-20,
rescheduled oral argument before panel of
Review board for July 30. Action July 9.

®m Review board in Albany, Ore., FM
broadcast proceeding, Does. 18210-12, grant-
ed petition for extension of time filed July
8 by WPOW Inc., extended to July 22 time
within which to file motions to enlarge,
change or delete lssues, Action July 9.

DESIGNATED FOR HEARING
m Commission has designated for con-
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solidated hearing applications by KFPW
Broadeasting Co. and George Domerese for
new FM stations to operate in Fort Smith
and Van Buren, both Arkansas, on ch. 265
(100._9 mc) with ERP of 3 kw. KFPW Broad-
casting Co, with ant. height of 275 ft. and
George Domerese with ant. height of 300
ft. Action July 3,

® Commission has designated for con-
solidated hearing applications by Avco
Broadcasting Corp. and Bexar Broadcast-
ing Co. for new FM stations to operate on
ch. 298 (1075 mec) with application of
Turner Broadcasting to change facilities
of KBUC-FM from ch. 292 (106.3 mc), ERP
3 kw, ant. height 300 ft., to ch. 298 (107.5
me). ERP 100 kw, ant. height 287 £t., and
change station location from Terrell Hills
to San Antonio. Avco requested ERP of
100 kw, and ant. height of 1,258 ft., and
Bexar ERP of 42.35 kw, and ant, height of
450 ft. Action July 3.

Existing FM stations

FINAL ACTIONS

KEQR(FM) Chico, Calif.—Broadcast Bu«
reau granted mod. of CP to change type
trans., make change in ant. system, change
ant. height to 300 ft., remote control per-
mitted: condition. Action July 3.

WELL-FM Freeport, Ill.-—Broadcast Bu-
reau granted mod. of CP to add vertical
polarization, change type ant, ERP 195
kw, ant. height 150 ft., remote control per-
mitted: condition and CP to replace ex-
pired permit. Action July 3.

s Commission has granted application of
Iowa State University to increase ERP of
station *WOQI-FM Ames, Towa, ch. 211 (90.1
me), from 16 kw to 100 kw and decrease
gn]t. l'éeight from 480 ft. to 440 ft. Action
ulv 3.

WHSL-FM Wilmington, N. C.—Broadcast
Bureau eranted CP to replace expired per-
mit. Actlion Julv 3.

WCLV(FM) Cleveland--Broadcast Bureau
granted CP to change ant., trans. and studio
location to 50 Public Square, Terminal
Tower Building: remote control permitted:
install new type trans. and new type ant,;
change ERP to 27 kw; ant. height 640 feet,
condition, Action July 2,

KXLS(FM) Oklahoma City — Broadcast
Bureau granted mod. of CP to change name
to Capitol Broadcasting Corp., and mod. of
license covering change in name to Capitol
Broadcasting Corp. Action Julv 3,

WORA-FM Mayaguez, P. R.—Broadcast

Bureau granted license covering installation
of former main trans. at main trans. loca-
tion, remote control permitted for auxiliary
purposes only. Action July 3.

*V?HKW(FM) Chilton, Wis.—Broadcast Bu-
reau granted mod. of SCA to change sub-
carrier frequency from 22 to 41 ke. Action
July 3. ,

m Broadcast Bureau granted mod. of CP’s
to extend completion dates for following
stations: KSUN-FM Bisbee, Ariz. to Nov.
30: KXRQ(FM) Sacramento, Calif. to Jan.
15, 1969 and KRCB-FM Council Bluffs, Towa
to Jan. 7, 1969. Action July 3.

OTHER ACTIONS

m Commission has granted waiver of Sec.
73.213 which prohibits acceptance of appli-
cations that create short spacings and mile-
age separation requirements of Sec. 73.207(a)
of rules, and accepted for filing application
by Peninsula Broadcasting Corp. for con-
struction permit. Application _ requests
change of trans. site of stations KPGM(FM)
Los Altos, Calif. and reduction of ant.
height to minus 137 ft. KPGM(FM) is now
operating on ch. 249 (97.7 mc) with ERP
of 3 kw and ant. height of 160 ft. Action
July 3.

m FCC ordered Allan R. Jones and Ken-
neth F. Warren, d/b as Blue Ridge Broad-
casters, licensee of KDFR(FM Tulare,
Calif., to show cause why license should not
be revoked. Action July 3.

FINES

m Broadcast Bureau by letter of July 8
notified WCPS-FM Tarboro. N. C., that it
has incurred apparent forfeiture lability of
$200 for violations of rules. including fail-
ure to provide data concerning equipment
measurements. Actlon July 8.

= Broadcast Bureau by letter of July 8
notified WITN-FM Washington, N. C., that
it has incurred apparent forfeiture lability
of $200 for violations of rules, Including
failure to provide data concerning equipment
performance measurements. Action July 8.

CALL LETTER ACTIONS

m WTHB-FM, North Augusta Broadcasting
Co., Augusta, Ga. Granted WZZW(FM).

® Mr. D's Radio Inc., Wichita, Kan.
Granted KEYN-FM.,

m Delmarva Broadcasting Corp., Salisbury,
Md. Granted WICO-FM.

& WIJON Broadeasting Co., St. Cloud,
Minn. Granted WJON-FM.

u WENE Endicott, N. ¥. Granted

ne.,
WENE-FM.

RENEWAL OF LICENSES, ALL STATIONS

® Broadcast Bureau granted renewal of
licenses for following statlons and their co-
pending auxiliaries: KMMJ Grand Island,
Neb.; KREY-TV Montrose, Colo.; KREZ-TV
Durango, Colo.; WWGS Tifton, Ga.:. WFQM-
(FM) and WKYN both San Juan, P. R.:
WORA-FM Mayaguez, P. R. and KXEW
Tueson, Ariz. Action July 3.

Translators

MODIFICATION OF CP's, ALL STATIONS

® Broadcast Bureau granted med. of CP’s
to extend completion dates for following
stations: KEQS Flagstaff. Ariz. to Oct. 1;
KIXF Fortuna, Calif. to Dec, 1; KLIV San
Jose, Calif. to Nov. 1; WSRF Fort Lauder-
dale, Fla. to Dec, 31; KBOI Boise, I1daho to
Oct. 8, WMEX Boston_to Sept. 13 and
KCBD Lubbock, Tex. to Jan. 13, 1969. Action

July 2.
ACTIONS

Grand Canyon Recreation Association,
Grand Canyon, Ariz.—Broadcast Bureau
ranted CPs for following VHF TV Trans-
ator statlons to serve Grand Canyon op-
eratinﬁ on ch. 9, by rebroadcasting KOOL-
TV, ch. 10, Phoenix: operating on ch. 11,
by rebroadcasting KTAR-TV, ch. 12, Phoe-
nix; operating on ch. 13 by rebroadcasting

TVK(TV), ch. 3, Phoenix. Action July 8.

Whiteriver Civie Club, Whiteriver, Ariz.—
Broadeast Bureau granted CP for new
TV translator station to serve Whiteriver,
operating on ch. 6. by rebroadcasting pro-
r?ms of KVOA-TV, ch. 4, Tucson. Action

uly 1,

K06CV June Lake and Fern Creek, both
California—Broadcast Bureau granted mod.
of license for VHF TV translator station to
change primary TV station to KQED-TV
ch. 9, San Francisco. Action July 2.

KO08FZ Maxwell, Calif.—Broadcast Bureau
granted mod. of CP for VHF TV translator
station to change trans. location to 10.2
miles east of Twin Peaks, Actlion July 2.

KT1CA Stockton, Calif,—Broadcast gureau
granted mod. of CP for UHF TV translator
station to extend completion date to Jan.
2, 1969, Action July 2.

WXOS(FM) Plantation Key, Fla.—Broad-
cast Bureau granted mod, of CP to change

(Continued on page 81)
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i return.

o HELP WANTED 30¢ per word—$2.00 minimum.

_—_B.MM;&M — CLASSIFIED ADVERTISING™

Payahle in advance. Checks & Money Order only.
o SITUATIONS WANTED 25¢ per word—$2.00 minimum. e
o APPLICANTS: If tapes or films are submitted please send $1.00
for each package tn cover handling charge. Forward remittance
separately, All transcriptions, photos etc., addressed to box
numbers are sent at owner’s risk. BROADCASTING expressly °
repudiates any liability or responsibility for their custody or .

DEADLINE: Monday Preceding Puhlication Date

DISPLAY ads $25.00 per inch.—STATIONS FOR SALE, WANTED TO

BUY STATIONS, EMPLOYMENT AGENCIES, and BUSINESS OPPOR.

TUNITY advertising require display space. 57 or over bllled &t

run-of-book rate. Agency commission only on display space.

All other classifications 35¢ per word—$4.00 minimum,

No charge for biind box number.

o Address replies: c/o BROADCASTING, 1735 DeSales St, N.W.
Washington, D. C. 20036

RADIO

Announcers

Announcers—(Cont’d)

Help Wanted

Management

Mass.—become one of the top creative sales-
men in the radio industry with an “idea”
company that has changed management less
than 3 mos. ago and increased sales volume
over 200% since that time. Excellent salary,
prove yourself in AM and take over as sales
manager in FM with raise in pay. Top level
company with training program. This is a
rare opportunity and one that could com-
pletely change your life. Send resume and
full info. Box G-121, BROADCASTING,

Unusual oppertunity—learn managership—
sales experience necessary. Group owner,
N.Y. single. Box G-180, BROADCASTING.

Young, aggressive, educated, community-
minded, selling manager. Single, Syracuse
vieinity. Box G-220, BROADCASTING.

Sales manager wanted to take over as man-
aging editor of weekly newspaper. Will
teach pgood salesman hewspaper business.
$600 to $800 per month Jaossib e. It's up to
the man. Needed immediately. Call collect
ac 404-358-2334, after 5 p.m. 404-358-2298,
Ask for Don Morton, Pubiisher.

General manager for top 10 market subur-
ban station midwest. Young ownership. Rich
market! Need general manager to assume
responsibility. Must be experienced in every
phase of radio station management, heavy
on sales. Salary wide open, opportunity for
share of ownership when results merit,
Write fully in first letter to: Radio, c/o Ira
Davidson, 107 . Waeker Drive, Chicago,
Illinois 60606. No phone calls.

Help Wanted
Sales

Pregnant station needs account executive
with #ood delivery for fat commissions,
Must be honest. agfressive. and have proven
track record. Louisville market. Send full
resume and picture to Box G-212, BROAD-
CASTING.

If you like money . . . and security, you'll
like our medium market North Carolina
station. The salesman picked will be trained
to earn over $15.000 next year and a real
go-getter could become manager. Box G-217,
BROADCASTING.

Capitalize on your sales experience—become
manager. New acquisition, single. 200 miles
N.Y.C. Box G-221, BROADCASTING,

Grand Rapids newest AM station, WAFT, is
looking for two aggressive young experi-
enced radio salesmen who want to make
money. Guarantee and commission, plus
benefits. Send resume to Gar Meadowcroft,
355 Covell Road, N.W,, Grand Rapids, Mich-
igan 49504,

Join the professionals, WNJR exgandlng
sales force. Get training. Work hard. Make
money. Be happy. Join group operation.
Maybe get promoted. Write selling letter,
resume to: H. Haslett. Sales Manager,
WNJR. Post Office Box 1258, Newark, New
Jersey.

Chlcafo area sell radio by telephone; age or
experience no factor; will teach hard
worker, free to travel midwest! No car
necessary; expenses patd; home weekends;
salesman and management positions open.
Call ROBERTS—312-74345056; write 2705 West
Howard Street, Chicago, Illinois 80845.

Number one S5kw station in northeastern
North Dakota looking for a Ist Phone an-
nouncer. All details and requirements in
1st letter. If you're our man, you can look
forward to a happy and profitable rela-
tionship with a growing company, Box F-
193, BROADCASTING.

Wanted first phone bright morning man,
who can provide a cheerful tight produc-
tion, MOR setting for total information by
farm director, sports director and newsman,
This is a regional station in small market
with professional hard-working staff. Send
tape, photo, and complete resume to Box
G-4, BROADCASTING.

Announcer with good knowledge of middle-
music for Texas Gulf Coast station, No tape
please. Box G-11, BROADCASTING.
Announcer needed August 18, 1968, must
have 3rd license, 1 year experience, and
transportation. Send tape, references and
starting salary. Station is middle of the
road and segmented C&W. If you are not
loking for manency, don’'t reply. Box
G-112, BROADCASTING.

SORRY FOR THE INTRUSION

. .. but if you find replies to a
BROADCASTING classified cluttered
with “sales talk” from other publi-
cations, please consider the source.
They're using us for the same rea-
son you are . .. build a business,
find a hetter joh, fill a vacancy, buy
or sell something. That's why
BROADCASTING Classified Section
is THE marketplace for everybody
and everything in broadcasting.

All-night dj with first phone. Top 40. East.
Send tape, resume and references as soon
as possible. Box G-129, BROADCASTING.

Negro R&B personality wanted for Balti-
more's swinging soul station. Full time
immediate opening must have third class
endorsed license. Send tape and resume to
Box G-152, BROADCASTING.

Experienced announcer needed for major
adult album station in Phoenix. Goed com-
pany benefits. Excellent employment record
and references are essential. Send tape,
snapshot and resume with first letter to
Box G-160, BROADCASTING.

Changing format from MOR to contempo-
rary. Need young-thinking operations di-
rector and dj's. Send tape, picture and
complete detajls with references, first letter.
Top pay for top man. Box G-171, BROAD-
CASTING.

Small market west Texas MOR station needs
announcer with first or third phone. Box
G-179, BROADCASTING.

Annoeuncer experienced in commercial
writing and production; sales opportunity
possible if adaptable. Box G-194, BROAD-
CASTING.

Baltimore-metro station has immediate
opening for first phone nighttime dj. Send
tape. resume. Box G-215. BROADCASTING.

Selling is like driving a car . . . it's easy
if you know how. Let us train_you in sales
at our medium market North Carolina Sta-
tion. Box G-218, BROADCASTING.

Wanted immediately by top rated 10,000
watt KAWA, Waco, Texas; evening drive
man. Heavy on production, strong on news.
First phone preferred. Contact Program Di-
rector, Johnny Dallas, area code B817-SW
9-2488 or area code 817-PL 4-1488. Send tape,
resume, and recent photo.

Announcers with first phone needed at once.
MOR. Local news/sports. Send tafe, resume,
photca. Ron Knight, KEXS, Excelsior Springs,
Mo, 84024.

Immediate opening for announcer and play-
by-play combination. Baseball, basketball
and football high school schedule involved.
Additional capabilities will be taken into
consideration on salary talks. Send full
particulars, including tape, snapshot and
salary expected. Mason Dixon, KFTM, Fort
Morgan, Colorado,

Greater Denver — KLAK offers immediate
position to combo-dj production man able
to fit country’s most progressive ¢/w format.
Good past experience and references re-
uired. 1st ghone helpful: not necessary.
end complete resume, salary requiremen
and air check of board work, production
and news to Bob Payte 7075 W, Hampden,
Denver 80227.

Station will do 70 college and high school
football and basketball games. Need sports-
caster of ability; sales ability important.
Send tape, resume and picture to KOLT,
Scottsbluff, Nebraska.

5000 watt—full time—top 40 station—require
first class license—central California—ad-
dress tapes and resumes to KYOS Radio,
P.0O. Box 717, Merced, California $5340.

Have opening Sept. 1 for MOR announcer,
who has mature music judgement. and good
i ear round vacation

voice. Some sports. ¥
land . . . hunting, fishing. Next to Mexico.
Pay scale above average for area. Send

tapes and resume to Joe Young, KVOZ,

Laredo, Texas.

Immediate opening for evening MOR per-
sonality, Must be experienced and able to
produce a tight and bright sound. First
opening in two years. Professional staff.
Florida resort area. Send resume to WCOA
Radio, (NBC), P. O. Box 1669, Pensacola,
la.

Negro announcer—minimum 2 years experi-
ence, capable of fast paced r&b and gospel.
In return salary commensurate with experi-
ence, health and life insurance program,
paid vacation, company paid retirement pro-
gram, pleasant working conditions and sur-
roundings. Send immediately: Resume,
photo, tape to Bob Todd, Operations Direc-
tor, Radio Station WGEE, Indfanapolis, In-
diana 46203. No phone calls. Personal inter-
view mandatory.

Announcer, professional sound, tight board.
Settled, looking for permanent jeb with a
future. Excellent working conditions. Top
salary. Southwest. Send tape, resume. Box
G-176, BROADCASTING.

20,000 college students will listen to you.
Number-one station needs night-show dj.
Tape—resume to Mal Harrison, WGGG,
P. O. Drawer G, Gainesville, Florida . . .
home of University of Florida.
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Help Wanted—Announcers—(Cont’d)

Technical—(Cont’d)

Programing,—Production, Others

50,000 watt, clear channel WHAM has an
opening for strong mid-day personality.
And we mean personality! Excellent op-
portunity for rigﬁt man to join the staff of
one of America's fine radio stations. Send
audition tape, complete resume and photo to
Bill Givens, WHAM. Rochester, New York
14604. Phone: 716-454-4884.
Experienced combo—bright news/sports
MOR. standard. Salary $150, first phone.
WHMC, Gaithersburg, Maryland.
Anncuncer/salesman. Minimum one Year
commercial of AFRS-type experience. Need
excellent, accent-free reader who likes radio
and enjoys working in small market. Salary
reasonable, commensurate with ability.
Write Arch Harrison, WIMA, Orange, Vir-
ginia 22960.
Experienced announcer for prestige station.
Zlgesort town. WLDR, Traverse City, Michigan
684.
Mature, dependable, experienced staff an-
nouncer . . . MOR . . . no floaters. Send
tape, resume, to WMBS Radio, Box 668,
Uniontown, Pennsylvania 15401.
Adult approach, good music station needs
mature announcer with minimum two years
commercial experience. First class ticket
would help, but we can get along without it.
WPVL, Painesville, Ohio, 216-352-3155. No
collect calls, please.

Wanted morning man and play-by-play
high school football, basketball, baseball
and Mississippi State University baseball.
gg; lgsl:)ulips. WSSO, starkville, Miss., 601-

Necd first ticket dj. Experience preferred
chance to learn and move into manageinent.
Send tape and resume to WTHD, Milford,
Del. 19963.

Immediate opening for a 1st phone all night

dj at leading central New York top 40 op-

eration. Rush tape and resume to: Bill
uinn, WTLB, Straus Broadcasting Group,
tica, New York.

Western station needs announcer with third
class phone endorsed license. News, sports,
good music non-personality straight opera-
tion. No collect calls. 602-537-2345.

Wanted announcer with first phone ticket
emphasis on announcing—no maintenance,
C&W station in Virginia. Good opportunity
and good pay. Immediate opening, Call 703-
629-2509 day, 703-647-8493 nights.

Immediate opening . . ., all night person-
ality . . . MOR-top 40, Must have 1st phone.
Number 1 station in medium mid-west
market. Salary open, fringe benefits. Call
Manager 217-446-1313.

New 5 KW AM wants 1st phone personali-
ties immediately. Work with professionals.
No maintenance. Send tape and resume to
Box 15, Lebanon, Pa. 17042.

New York State metro area station needs
professional afternoon drive time air per-
Sonality. Contemporary. Permanent position
—no floaters. 518-899-2409 after 6 p.m.

Bright, alert, morning jock for modern
country format in the Shenandoah Valley.
Call Frank Laseter, 703-434-1777.

Technical

Chief engineer. Baltimore-Washington area.
good sdirec:‘llon% et);piﬂencane'lcessary. Up

wee . -173, -
i A§IZ’ING. ¥ to start. Box BROAD

Chief engineer needed at once for Ohio
daytimer. Must know installation and con-
struction of AM and FM equipment. Good

salary plus travel allowance. -
L 5% owance, Box F-245,

Rgglii‘;i . :gg]ill;eeir w’i‘th e)'cc_eller;t technical
or Texas reso b
2-12, BROADCASTING. ssort clty. Box

;%galinegl %nglheer ttil'alnee.- with first phone
sou as . -
Castr. exas station. Box G-46, BROAD

Chief engineer meeded. Man who believes
in maintenance to prevent trouble, but who
can handle any that does come along. 1 kw
non-directional. Station is sound, stable,
low pressure with most equipment fairly
new. An adult operation run by pros, not
kids. No announcing, no board work. Send

complete resume t - -
CASTING. 0 Box G-135, BROAD

Immediate opening fo; board operator
steady and permanent—Chicago station 3rd
}jcense required. Box G-199, BROADCAST-

Qualified chief engineer needed by Pennsyl-
vania fulltime non-directional AM-only sta-
tion. Must excel in maintenance and con-
struction for complete ‘‘take over.”’ Well
equipped station: Good working conditions.
Details in confidence first letter. Box G-216,
BROADCASTING.

Chief Engineer. Immediate opening for a
Chief Engineer at KYA Radio, San Fran-
cisco. We are seeking a seasoned person
who is thoroughly familiar with modern
radio engineering practices and has some
successful supervisory experience. Top
starting pay and fringe benefits. Send a
detailed resume' of your training, experi-
ence. and current earnings to Mr. Howard
Kester, Vice President, General Manager,
AVCO/Broadcasting of California, KYA/
KOIT-FM. No. 1 Nob Hill Circle, San Fran-
cisco. California, 94108. An equal opportunity
employer. (M/F).

Chief engineer, good maintenance. Open-
ing at 1 of 3 station group. Send resume
to WEBO, Owego, N. Y.

Engineer — WGH, Newport News-Norfolk,
Virginia. ¥1 radio operation has an open-
ing for one fulltime and one parttime engi-
neer. Must have FCC first class license.
Contsact Chief Engineer, WGH, Phone 703-
826-1310.

Wanted—chief engineer. No board work.
Excellent opf;ortunity, group operation. $150
a week. Call collect B803-822-3576, WGUS-
AM & FM, Augusta, Ga.

Chief engineer for 5 kw full-time station.
Must ‘‘take over” complete engineering re-
sponsibility including proofs, studio &
transmitter maintenance, remote control and
night directional operation. Day off air shift
required. Contact General Manager, WJIPS
Radio, Evansville, Indiana. Position now
open.

Urgently needed, first phone engineer for
summer 5 kw transmitter shift. Could work
glto fltlxl]-time. WPHM. 313-985-5171, George
arroll,

1st ticket, chief engineer wanted immediately
for small market daytime. Chadron, Ne-
braska. Limited air work. Permanent. Call
Jack Miller, 308-432-5545.

Announcer — production specialist. First
phone means more money, but not neces-
sary for job. Northern Ohio adult station.
Send tape, resume with references in first
letter. gox G-52, BROADCASTING.

Production directer —anneuncer. Creative
production ability and good air sound are
necessary to fill opening at leading adult
station in important Florida market. CBS
affiliate. Send resume and tape to Carl
Hallberg, Manager, WDBO, Orlando, Flor-
ida.

Situations Wanted
Management

Station manager—northeast preferred, broad
experience sales, production, promotion, ad-
ministration. Proven sales management
record. Box F-305, BROADCASTING.

Available August first professional sales
manager. Can build and train stafl. 18 years
all phases. Can get the job done. Box G-187,
BROADCASTING.

Available for interview anytime from Aug-
ust 1 to August 13, a young married man-
ager-sales manager of a Mass. medium mar-
ket station. Will be in the Ohio, Kentucky,
Tenn. and Florida areas. Currently in the
$15.000 range. Reply to Box G-200, BROAD-
CASTING.

General manager—thoroughly experienced
manager. Successful background. Currently
major market. Box G-201, BROADCASTING.

Big-league assistant promotion manager
seeking challenge; responsibility. Skilled,
experienced, versatile youngster. Box G-
205. BROADCASTING.

Manager of profitable station—experienced
in training sales staff, Looking for Ssales or
station management. Available immediately.
Box G-209, BROADCASTING.

Manager, 31, family, vet., 14 years radio,

management, sales, programing. Exc. ref.
Within 250 miles of Memphis, Tenn. 918-
287-3204.

Sales

NEWS

Wanted—an_alert, energetic newsman who
is interested in a mind-stretching job. Our
man will do remotes, direct interviews, and
moderate panel programs in one of the
mid-west's most aggressive news operations.
Reply with tape, resume and all particulars.
Box G-15, BROADCASTING.

Upstate New York affil has news opening
in premier operation, 5 years minimum ex-
perience, journallsm major preferred.
Gather, write, read good cop?r. send tape,
resume, references, work samples and photo.
Box G-103, BROADCASTING.

Pennsylvania station . . . looking for a
morning personality with news and pro-
duction abilities. Must be experienced and
community minded. Send resume and tape
to Box G-173, BROADCASTING.

At Jeast 5 years experience-—radio news, re-
porting, writing, good air man. Journalism
regree preferred for news-information sta-
tion in Washington, D.C. Send resume,
writing samples. air-check tape to Box G-
182, BROADCASTING.

Negro newsman for tight format, top-
rated ethni¢c station. Must be aggressive
and experienced in news writing, delivery.
Union scale. Pacific coast. Immediate. Box
G-236, BROADCASTING.

Immediate opening for alert young radio
newsman for morning beat on midwest
radio-TV news bureau in growing market.
Pleasant news active community. Some
news gathering and reporting experience
preferable. Send resume, picture and tape

to Walt Wilson, WIMA, Lima, Ohio or
telephone ac 419-223-2060.
Advancement guaranteed . . . our last three

news directors went to 50,000 watt stations,
while others have found comfortable jobs
within our six station family. Not a large
department, but one that offers tremendous
Aexibility and growth, if you're chosen to
carry on the tradition. Send photo and re-
sume to Manager, WITL, Lansing, Michigan,

Recent NYC broadcast school grad, 3rd en-
dorsed. 31 yrs old. Desire opportunity to
learn sales, hard worker. Box G-184,
BROADCASTING.

Announcers

DJ, newscaster, salesman, announcer. Ex-
erienced, third endorsed, versatile, crea-
five. apgressive, Tight board, authoritative
newscaster. Box F-271, BROADCASTING.

Good voice plus something to say. Non-
screaming. Hot 100 or_Progressive rock, ex-
perience, 3rd endorsed. Want to hear more?
Box F-316, BROADCASTING.

Experienced sports director, play by play,
dj. 3rd endorsed, married, draft exempt.
Box G-69, BROADCASTING.

DJ, tight board, good news, commercials,
third phone. Box G-83, BROADCASTING.

Experienced rock jock, third, production,
tight board, gazing southwesterly, for after-
?bt;(&n drive time. Box G-96, BROADCAST-

Versatile dj-announcer-newscaster. Avail-
able immediately. Tight board, 3rd phone,
married. Northeast. Box G-109, BROAD-
CASTING.

Young man with upbeat MOR style and
professional qualifications would like to
make a career in broadcasting. Good tight
board. authoritative news sound and sales
experience. Married, draft exempt, Willing
to relocate. Box G-119, BROADCASTING.

Talented, ambitious, determined TV-radio
dj, announcer. newscaster, solid theatrical
experience. 3rd phone, Box G-161, BROAD-
CASTING.

A.BJ. in August. Want to work and learn
all phases of broadcasting. Inexperienced,
but capable. 3rd, draft exempt, from south-
east. Box G-162, BROADCASTING.

Two years experience, some college, third,
good voice., Box G-167, BROADCASTING.

Michigan regional has fine opportunity for
%ood newsman ready to advance from small
o0 medium market. WPAG, Ann Arbor.

Versatile, portable 3rd, readir for medium
market, any format. Disturbingly creative,
Box G-168, BROADCASTING,
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Situations Wanted

Technical

TELEVISION—Help Wanted

Announcers—(Cont'd)

Announcer with first phone, experienced.
wants position in broadcasting. Northeastern
states. Box G-169., BROADCASTING.

Communicator, knowledgeable, wants Cali-
fornia telephone talk-show program. Box
G-174, BROADCASTING.

Announcer/newsman—far west or west
coast. Full time or week-ends. Medium or
major markets. J. Daniles, code (213) 244~
4491 (phone AM only). Box G-185, BROAD-
CASTING.

Modern C&W, 1st phone, plus sales. Young,
experienced in large markets. Box G-188,
BROADCASTING.

Want good announcing job or medium or
small program directorship. 10 years experi-
ence In most phases of radio. Family, 1st.
phone, 31. Prefer midwest. Box G-190,
BROADCASTING.

Put some insight in your major market
“now sound.,” Contemporary mouth with
mind fresh from Vietnam/Army. 5 yr. top
40 exp., college degree, 25, married, 3rd; not
afraid to work. Available late July. Box G-
191, BROADCASTING.

Experienced, responsible, listenable MOR
personality. 1st phone, good record, family.
?ll\lgts; minimum. Box G-198, BROADCAST-

Smooth sound dj, authoritative news. 3rd
endorsed. Seeks small station with big op-
portunities. Dependable. Will relocate. Box
G-203, BROADCASTING.

Rock, blues and top forty contemporary disc
jockey authoritative newscaster. Draft free.
Box G-207, BROADCASTING.

Chicago: Part-time. Veteran announcer
wants relief spot or one or two shifts
weekly. AFTRA. Experienced all phases in-
cluding news and sports. Box G-213,
BROADCASTING.

Experienced and aggressive announcer, age
24, draft exempt, 3rd ticket. would like to
work in college town. Prefer northern Illi-
nois, Ohio, Indiana. Box G-222, BROAD-
CASTING.

Contemporary dj, major market experience.
swinging sound, military exempt, desires
permanent position in central or southern
Florida. Box G-223, BROADCASTING.

Jazz is not dead, I can prove it, Experienced,
married, draft deferred. Immediately. Box
G-224, BROADCASTING,

A former #1 TV and radio personality re-
turning to broadcasting after a year in
industrial management. Seeks a position
with growth potential—dj, newscaster—or
management. Would consider simall market
with investment opportunity. Box G-225,
BROADCASTING.

Modern country dj-programer with major
market background. Fresh fun sound, prov-
en rating maker, young. draft exempt. seeks
Florida medium to major market. Send air
gheck with reply. Box G-226, BROADCAST-

Experienced dj/announcer, all phases, ma-
ture voice, selling sound, married, draft de-
ferred, New York, New England market.
Box G-228, BROADCASTING.

Soul dj, incessant soul. 3rd phone, good
voice. Seeks break. Box G-229, BROAD-
CASTING.

New York metropolitan area announcer in-
terested in a major market. Can write and
broadcast news, Bob Curley, 233 Thomas
i’tﬁo szoodbridge, New Jersey, 201-Mercury

First phone jock . . . singer, r&bh, top 40.
Broadecast graduate, experience in news,
production, top 40, r&b, MOR, some TV.
Willing to learn sales and service. also In-
terested in engineering. Young, draft free.
Relocate anywhere for right job. This is it
for ambitious, fast paced, hard worker—
Greg, 710 Walnut, Likiah, California. (707)
462-7654.

First phone. Night dj. or TV station. No
tNad:es, inexperienced, Box 44, Chisholm,
nn.

Experienced engineer sesking chief or as-
sigtant chief position. 25 years, all phases
AM. . Maintenance, construction. direc-
tional, remote control, automatic program-
m% 50 kw. Fami man, no drifter,
10,000 plus, Box G-156, BROADCASTING.

Chief wanted? In TV, desire return to radio.
w or? Salary? Replies acknowledged.
Box G-170, BROADCASTING.

Major market chief with 20 years diree-
tional experience, RF and audic construc-
tion, maintenance engineering management.
Can handle all FCC work. Desires chief's
position with %xallty mid western station
or group. Box G-172. BROADCASTING.

Chief eng.—15 yrs. plus exp. All phases.
Mgt. oriented. Sal. open. Box G-195,
BIIIlOAtDCASTING or call '703-768-3253—not
collee

Wish transmitter position, 2 yrs dir. expt.,
available immedijately. License. Box G-204,
BROADCASTING.

Engineer first phone 14 years experience
TV AM-FM studio or trangmitter, operation
or maintenance, Charles Simpson, 73 Knoll-
wood Circle, Waterbury, Conn. 203-757-0619.

NEWS

Experienced radio-EV weathercaster. Pro-
fessional meteorologist with the AMS Seal
of Approval desires to make move to larger
market. Box G-163, BROADCASTING.

Seeking permanent position. Ten years ex-
perience in all facets of hroadcast news,
including television weather. Family. Mili-
tary complete, Three years of college. Box
G-219, BROADCASTING.

News director . . . former foreign corre-
spondent, thoroughly versed in local, poli-
tical and mobile news, Currently in the top
10 metro market planning program change.
Available soon. Mike Dréxler, 314-361-0077.

Experienced, first phone, radio and TV
newsman. Six years experience. Medium.
metro market only. Top 40 or MOR. Call—
218—PA 4-9067.

Programing,~—Production, Others

Six year pro. Creative, hard working, mar-
ried, Want to settle in medium, large mar-
ket east of Mississippi. Contemporary. Box
G-100, BROADCASTING.

Full-time Ohlo TV/R sports director now
available. Former award-winner, top blay-
by-play. Outstanding references, 15 year
background. Young-married-stable. Audi-
tion materials and Interview on request.
Mid-west or anywhere. Box G-146, BROAD-
CASTING.

Major market production manager wants
air shift and production on lively person-
ality rocker, east, north central area. Bright
tight jock, A-1 news, light maintenance
(no tlcket) and continuity writer too. Sin-
gle. draft free, young and will work hard

for young-minded station. Box G-159,
BROADCASTING.
Creative. young bi-lingual PD/Production

man seeks employment commensurate with
11 s_s"ears experience. Box G-192, BROAD-
CASTING.

Copywriter-idea man. Excellent professional
background. Station or agency. East coast.
Complete details first letter, please. Box
G-206, BROADCASTING.

Program and operations manager in LA
market will relocate on coast or northwest,
15 years broadcasting plus degree. Excel-
lent airman, production and copy, admin-
istrator. and musie grogramer. 213-249-8139
or 4314 Oceanview Blvd.. Montrose, Calif.
91020.

Boss of 4 years welcomes your contact! I
have served as advertising manager of one
of nation's largest automobile dealerships.
Am seeking {full-time broadcasting chal-
lenge. This move is for the rest of my life,
Career: College. 40's, regional, 50 kw and
net announcing. World War II. 30's, news-
caster-salesman. Hosted 50.000 calls on "“The
People Speak.” Sloan award, Manager: part-
owner. Favorable community involvement.
Believability. Ready to be idea man for you.
strengthen your public relations, with in-
terviewing and upgrading of features for
your policles and needs. Lloyd Anderson
(505) 268-1662 after 5:30 p.m.

Sales

Lin Broadcasting’s WAVY-TV has immediate
opening for account executive due to pro-
motion within company. Radio or TV sales
background desired but not required. Prior
sales experience essential. All replies held
confldential. Send photo and resume to
P.0. Box 1600, Norfolk, Virginia 23501.

Announcers

Announcer: Personable, dependable, mature
voice for south Texas station. Box G-l14,
BROADCASTING.

Staffl announcer for midwestern NBC-TV
affiliate. Medium market. Send tapes,
Eesume ete. to Box G-155. BROADCAST-

Staff expansion creates room for television
staff announcer, Excellent oprortunitgr to
switch from radio, with top flight trainin;
for TV. Good advancement potential. Sen:
audition materials. including Gphotograph.
to Box G-166, BROADCASTING.

KOMU-TV, Columbia, Mo, has opening for
motrning booth announcer. Will consider ra-
dic man with TV potentlal. Would prefer
midwest applicants so personal interview
can be arranged. Please contact Program
Director with full details.

Technical

Wisconsin Radio-television operation has
opening for engineer with FCC first. No
experence required—good salary and fringe
benefits. Send telephone number and recent
photo. Box F-319, BROADCASTING.

Maintenance chiet for Texas station. Must
have superior technical qualifications. Box
G-13, BROADCASTING.

Engineer, best technical qualifications, reli-
able character, for VHF Texas resort city.
Box G-33, BROADCASTING.

Well-qualified engineer trainee with first
phone for Texas VHF. Box G-47, BROAD~
CASTING.

Wanted—assistant chief engineer for estab-
lished midwest VHF full color station. Must
be knowledgeable in all operational phases.
Box G-138, BROADCASTING.

Major group seeks corporate chief engineer
with strong technical operation experience,
broad depth administrative background and
capability. Knowledge of license renewal
and FCC filings a must. Box G-232. BROAD-
CASTING.

First phone engineer for studio switching
and transmitter operation. Permanent posi-
tion. Contact Chief Engineer, WBJA-TV,
Binghamton, N. Y. 607-772-1122.

Opportunity for technician with supervisory
ability to become assistant chief at expand-
ing station, now all color and soon to con-
struct complete new lant. Experience
should include specialization in VTR and/or
UHF transmitter. Good salary, benefits, po-
tential advancement in group operation.
Contact Bob Klein, Chief Engineer, WKYT-
TV, Lexington, Ky, 606-254-2727,

Midwest UHF station needs engineer for
combination studio transrnitter operation.
Phone M., J. Lamb. 419-225-3010.

Florida, beaches, fishing and money for two
engineers, Color experience necessary. Po-
sitions are permanent. Call Chief Engineer
—305-965-5500,

NEWS

Assistant sports director for major mid-
west independent. Interested in top caliber
play-by-play. sports news and commercial
man. Send resume and VTR tape io Pro-
g;lam Director., Box G-158, BROADCAST-
ING.

TV newsman to do major newscasts on J1
station in 3-station market. Appearance, de-
livery. and writing more important than
photographic skills, although will be ex-
pected to develop latter. Will consider good
man wanting to switch from radio. Audi-
tion materials, including ghotograph, to
Box G-164. BROADCASTING.
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TELEVISION—HeIp Wanted

Technical—(Cont’d)

FOR SALE

News—(cont’d)

Highly regarded Ohio station seeks news-
man who is both an experienced reporter,
and capable of delivering a professional on-
the-air newscast. Send resume, taped sam-
ple of newscast, writing samples and Dpic-
ture. Box G-177, BROADCASTING.

Chief eng.—15 yrs. plus exp. All phases,
Mgt. oriented. Sdl open. Box G-196, BROAD-
CASTING, or call 703-768-3253—not collect.

Chief engineer position desired, several
years experience, will consider assistant
chief. Box G-214, BROADCASTING.

NEWS

Male personality/newsman. Looking for ex-
Rerienced broadcaster who can produce and
ost news/entertainment program at new
televiston station in Palm Springs. Send
resume, photo and salary requirement to:
Program _Director, KPLM-TV, 190 West
&rzraazdo Road, Palm Springs, California

Need TV newsman. Must gather, write and

present news. TV experience helpful but

man with good radio news background con-

sidered. Send tape resume and salary re-
uired to Al Uzzell, Operations Manager,

58THI-TV. Box 1878, Fargo, North Dakota
102,

Graduate assistantship opportunity . ., work
in commercial television newsroom half-
time and pursue an MS in journalism. Must
have B.A, , . ., for details write News Di-
rector,  WOI-TV, Iowa State University,
Ames, Towa 50010.

Programing,—Production, Others

Creative services director—frou owned,
VHF in large midwestern city is seeking
a director of a unit within the station
organization which will be responsible for
the producton of original commercial tapes
and film. He should be a strong writer and
have a working knowledge of graphics,
art and photography. He will have these
areas reporting to him and work in close
cooperation with the production department
in a creative role. Please send resume to
Box G-101, BROADCASTING.

We're moving our sports director up. He'll
train you to run our television sports de-
partment if you really like sports and
sports people. Good chance to switch from
ra’io since experience less important than
ability and potential. Rush photo, tape, and
resume to Box G-165, BROADCASTING.

Major east coast station looking for take-
charge cameraman-editor to produce ‘gutsy’
documentaries. Must be creative and ener-
getic. Must excell as cameraman and edi-
tor capable of meeting pressing deadlines.
Opening in September. Box G-181, BROAD-
CASTING.

TELEVISION—Situations Wanted
Management

Assistant manager: Right-hand TV admin-
istrator for aggressive top man. Married,
experienced, adaptable. Box G-183, BROAD-
CASTING.

General sales manager, long tenure present
position. Qualified for top spot. Box G-189,
BROADCASTING.

Local retail sales heavyweight. Mature pro-
fessional broadcaster with no place to grow
in present top 50 market seeks change with
opportunity. Box G-193, BROADCASTING.

General manager—general sales manager—
available as a result of change in top man-
agement of group operation. tory of out-
standing success in sales and management
in small, medium and large markets. Well-
versed in creative programing and promo-
tion — strong competitor — tough-minded —
profit-oriented—unlimited energy. Best ref-
erences. For complete resume write: Box
G-231, BROADCASTING.

Technical

Chief engineer desires affiliation with sta-

tion interested in good engineering prac-
tices and quality operation. Box G-77,
BROADCASTING.

Chief engineer or assistants position. 15
ears television experlence, college—elec-
le'\irgl engineering. Box G-130, BROADCAST-

TV engineer available to design, make FCC
application, organize and operate your color
station. Years experience In all technical
phases of installation and operation. Box
G-186, BROADCASTING.

Former Washington correspondent for ma-
jor network available as news director
and/or air man, 39. 14 years newspaper, TV-
radio experience. Covered Vietnam, White
House ongress, varlet'i\:v major natlonal
news breaks. Anchored news shows in
two major markets. Knows news, film and
TV-radio production. Good writer, inter-
viewer. Knowledgeable about government
and politics. Loves to compete. Solid, au-
thoritative air presence. Best references.
Box G-108, BROADCASTING.

Looking for a newsfilm photographer? Does
a little experience, a master's degree in
TV-radio (Syracuse University) and a pas-
sion for newsfilm mean Ssomething to you?
Write Box G-117, BROADCASTING.

Programing,—Production, Others

Full-time Ohio TV/R sports director now
available. Former award-winner, top play-
by-play. OQutstanding references, 15 year
bacﬁground. Young-married-stable. Audition
materials and interview on request. Mid-
west or anywhere. Box G-147, BROAD-
CASTING.

TV artist-seven months experience seeks
creative opportunity. Production-photo
background. Box G-197, BROADCASTING.

Young draft free former professional ath-
lete with major market radio experience
desires TV sports directoship or news
central or southern Florida. VTR available.
Box G-227, BROADCASTING.

WANTED TO BUY—Equipment
500, I_kw & 10 kw AM

We need used, 250

transmitters. No junk. Guaranteed Radio
Supply Corp., 1314 Iturbide St., Laredo,
Texas T78040.

Used UHF-TV and FM equipment needed
immediately. For UHF—60 twenty foot sec-
tions six and one eighth inch rigid transmis-
ston line universal 75 ohm ?lus single ex-
pansion hangers and mounting hardware.
For FM—one hundred single expansion
hangers for three and one eighth inch riﬁid
transmission line, mounting hardware, 5 kw
transmitter, 8 bay horizontal antenna, 100.7
mes. modulation and freguency monitor,
400 ft. or over tmfaver, alﬁso neeg used micro;
wave 2000 mes. If you have all or an ar
call John R. Kreiger, 512-GR 8-8521, i‘é\FET
113 West 8th Street, Austin, Texas T8701.

Wanted: 5000 watt AM transmitter. Must be
in fair to good condition. Can need some
work. Call area code 218-732-3306 collect.

rField intensity meter, Nems-Clarke model
120 or equivalent. Send details. last calibra-
tion date to Sam Schmid, WSHO, 637 Com-
mon St.. New Orleans, La.

Non-profit college in Hong Kong, establish-
ing a Department of Mass Communication
to open in September for training Asian
students. We need equipment which may
be surplus to your need. We must furnish
one radio-studio and one 2-camera chain TV
studio. Can you help? Tax-deductable re-
ceipts provided for U.S. Internal Reveénue,
Write to Mr. Timothy Yu, P. O. Box 6138,
Kowloon, Hong Kong.

FOR SALE—Equipment

Coaxial-cable—heliax, styrofiex, spiroline,
ete., and fittings. Unused mat'l—large stock
—surplus prices. Write for price list. S-W
Elect, Box 4668, Oakland, Calif, 94623,
phone 415-832-3527.

General Electric type TT-25A 12 kw UHF
TV transmitter—excellent condition—avail-
?ﬁlé immediately. Box D-299, BROADCAST-

1 Gates top-level, 1 Gates dual stereo limit-
er. 2 Cartritape II solid state record-play-
back units, + 6 playbacks. Excellent con-
dition. Dick Hardin, WBUD, Trenton.

RCA TK-26 3V color chain complete, Every-
thing to make color except S. G. Standard.
$6,000.00 FOB. Contact LR-TV, P. O.
Box 2512, Billings, Montana.

Equipment—(Cont’d)

Dresser 300 foot self supporter tower, dis-
mantled on ground ready for shipment,
Base leg spacing 15 feet previously held 12
bay FM antenna, two microwave dishes and
TV antennas. Priced right for quick sale.
Call Art Silver, or Herb Hobler at 609-896-
0975 or write WTOA, Box 9750, Trenton,
N. J. for details.

Gates producer llke new $350. 1000 watt
modulation transformer—brand new $200. 500
watt power transformer used $100. 500 watt
modulation reactor $100. 100 watt all tran-
sistorized G.E. base statlon on 2623 mega-
cycles also mobile unit at 100 watt output
both units for $1,000. Original cost $2,000.
For more information contact Howard Gil-
reath, Box 632, Vidalia, Ga. 912-537-7161.

#1—Gates BFE-10 exciter mono only can
not be multiplexed. $400.00. %#2—Gates SA
39 B limiter like new. $275.00. #3—CBS Labs
Audimax RF II automatic gain controller
like new. $400.00. Contact Harry E. Hager,
Chief Engineer, WJEJ, Box 399, Hagerstown,
Md. 21740. Phone 301-739-2323.

Magnetic tape time delay, model 2301-A.
Little used:; in excellent condition. Temple
Sinai, 3100 Military Road, N.W. Washing-
ton, D.C. 20015—EM 3-63%94.

New equipment: Spotmaster, Scully, Crown,
Audimax, Volumax, QRK, Russco, Gray,
Rek-O-Kut, Finance, trade. Audiovox, Box
7067-55, Miami, Florida 33155.

MISCELLANEOUS

Deejays! 6000 classified
Comedy calalog free. Ed
Mariposa, Calif. 95338.

ag lines, §5.00.
rin, Boyer Rd.,

Mike plates, studio banners, magnetic car
signs, auto tags, decals, celluloid buttons,
etc.  Write Business Builders. Box 184,

Opelika, Alabama 36801.

Anyone knowing the whereabouts of Don-
ald F, Lewis or Don Tucker please contact
Jim Kimbrell at 601-442-1941.

Like fishing? World’s best! Duebills offered,
Bimini! Free literature. American Advertis-
ing Company, 270 North-Crest Road, Chatta-
nooga, Tennessee.

“What do you want to know" answers ques-
tions your listeners send in. Five complete
taped programs each week. Add your own
local commercials. Just $2 per program.
Audition tape on request. Elee Productions,
8317 Park Lane, #247, Dallas, Texas 75231.

$50.00 reward for information to the pres-
ent whereabouts of an announcer by the
name of Keith E. Lamonica, also may be
known as Bobby Noonan or Bobby Keith.
Replies will be held confidential. Box G-
175, BROADCASTING.

INSTRUCTIONS

FCC License and Elecironica Degree
courses by correspondence. Also, resident
classes in Washington, D. C. Free catalox
Desk 8-B, Grantham Schools. 1505 N. West-
ern, Hollywood, Californta 90027.

The nationally known six-weeks Elkins
Training for an FCC first class license.
Conveniently located on the loop in Chicago.
Fully GI approved. Elkins Radio License
School of Chicago, 14 East Jackson Street,
Chicago, Ilinois 60604.

Elkins is the nation’s largest and most re:
ipected name in First Clags FCC licensing
Complete course in six weeks. Fully ap-
oroved for Veteran’s Tralning. Accredited
by the National Association of Trade and
Technical Schools. Write FElkins Institute
2603 Inwood Road, Dallas, Texas 75235.

First Class License in six weeks. Highest
success rate In the Great North Country.
Theory and laboratory training. Approved
for Veterans Training. Elkins Radio License
School of Minneapolis, 4119 East Lake Street,
Minneapolis, Minnesota 55406.

The Masters, Klking Radio License School
of Atlanta, offers the highest success rate
of all First Class License schools,
approved for Vetérans Training. Elkins
Radio License School of Atlanta, 1139
Spring Street, Atlanta, Georgia 30309,
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INSTRUCTIONS—(Cont’d)

Help Wanted

Prog.— Production, Others—(Cont’d)

Be ﬁrepared. First Class FCC License in six
weeks. Top guality theory and laboratory
instruction, ly approved for Veterans
Training. Elkins Radio License School of
New Orleans, 333 t. Charles Avenue,
New Orleans, Loulsiana 70130.

Announcing, programing, production, news-

casting, sportscastlr;fl. console operation,
%l‘s’k ockey and phases of Radio and

roadcas lnf. All taught by hlighly
qualified professional teachers. The nation's
newest, finest and most complete facilities
including our own, commercial bBroadcast
station—KEIR. Fully approved for veterans
training. Accredited b e National Associ-
ation of Trade and Technical Schools.
Elkins Institute, 2603 Inwood Road, Dallas,
Texas 75235.

Since 1946. Otiginal course for FCC frt
class radio telephone operators license In
six weeks. Approved for veterans. Low-cost
dormitory facilities at school. Reservatinna
required. Several months ahead advisable.
Enrolling now for Sept. 25, Jan. 8, April 2.
For information, references and reserva-
tions write William B. Ogden Radio Opera-
tional Engineering School. 5075 Warner
Avenue, Huntington Beach, California 92647.
(Formerly of Burbank, California).

First phone In six 10 twelve weeks throughb
tape recorded lessons at home. Sixteen
vears FCC license teaching experience.
Proven results. Bob Johnson Radio Iicense
Instructlon. 1060D Duncan. Manha
Beach. Calif. 90266.

R.E.l._in beautiful Sarasota., Fiorida, Zing,
Zap. Blap. you have a first class radio tele-
phone license, a Florida vacation, and a
better job In (5) weeks. Total tuition
$350.00. Free job placement. Rooms & apart.
ments $10-$15 per week, Classes begin July
29, Sept. 3, Oct. 7. Call 955-6922 or write
Radio Engineering Incorporated, 1336 Main
St., Sarasota, Florida 33577.

“Boy, 1 say Boy, you not lsening’’. They
gotta R.E.I. school in Frederlcksbur%.“vu-
ginia. F.C.C. 1st Phone in (5} weeks. Tuition
$350.00. Rooms & apartments $12-$18 per
week. Call Old Joe at 373-1441. Classes begin
July 29, Sept. 3, Oct. 7T—or write 809
gzaglac;line Street. Fredericksburg, Virginia

Going to Kansas City. Kansas City here 1
come. They gotta R.E.I. school there and
I'm gonna get me someé—F.C.C. 1st Phone
in (5) weeks, Tuition $350.00. Rooms &
apartments $12-817 per week. Classes begin
July 28, Sept. 3, Oct, 7. Call The Pope at
WE-1-5444 or write R.E.I., 3123 Gillham
Road, Kansas City, Missouri 64109,

New York City’s 1st phone school for peo-
ple who cannot afford to make mistakes.
Proven regults: April 63 graduating class
passed FCC 2nd class exams, 100% passed
FCC 1st Class exams; New l[:n'ogramed methe
ods and earn while you learn job oppor-
tunities. Contact ATS, 25 W, 43rd St., N.Y.C.
Phone OX 5-9245. Training for Techni¢ians,
Combo-men. and Announcers.

No: Tuitlon, rent. Memorize Command's:
‘1968 Tests-Answers” for FCC first class
license. Proven. $5.00. Command Produc-
tions. Box 1591, Portland, Oregon.

See our display ad under Instruction on
i:age 80. Don Martin School of Radio & TV
853 No. Cherokee, Hollywood, California
90028. HO-2-3281,

Anncuncers—(Cont'd)

i

If You Are—

an experienced announcer, no floater wanted, have
a lst ¢lass ticket—we have an ideal position
available, If you are capable of doing a talk
program, know how to handle the public—you
can eafn an excellent salary. Fulltime, 5,000
watt, CBS Radio affiliate.

We need 2 good men—one with 2 lIst class
ticker and the other with or without 1st ticket.

Telephone immediately: J. C. Jeffrey,
daytime, 317-453-1212 or night 453-

5903. Call person

to person—--no
collect calls please.

This is nat just another lob!

Technical

ENGINEERS |

Major Washington Consulting Engineer
Firm has positions available for two
engineers interested in AM-FM-TV al-
locations and all other engineering
factors related to broadcasting and allied
fields. Compensation proportional to
ability and experience. Many fringe
benefits. All replies confidential.

Box G-36, Broadcasting

Help Wanted
Annotincers

Programing,—Production, Others

PROS ONLY

Top jock/personalities, We offer what you
are worth—up to 15,000, for openers. Top
Radio Market—ijoin the pros. Send tape and
resume to:

Box G.111, Broodcasting

e L e T LT
= MODERN COUNTRY
= JOCKS

M Join a winner! South Florida's only fulltime,
= modern country music sound. Pros only
need apply. Send tape and resume to:

WGMA Hollywood, Florida 33022
{No collect calls)

?ﬂilllI!Ililllilllllll\lllIIIIHIIIIIIlIIIIIIIIiIIIIlHIIIIIIIi!hE
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CUSTOMER SERVICE OEPARTMENT
BRDOADCASTING EQUIPMENT
MANUFACTURER

Young man familiar with broadcasting in-
dustry needed to fill position of Returns and
Adjustments Coordinator in Customer Service
Department of expanding midwest broadcast-
ing equipment manufacturer. L
Must have knowledge of broadcasting indus-
try_and be technically familiar with wide
variety of associated equipment.
Should alse be familiar with electronic test
equipment and test procedures.
Must have ability to write and converse
tactfully, and have good telephone manners
in handling written and phone contacts with
customers. )
If interested in investigating this excellent
opportunity for young person with interest
and background in the industry, call collect
or send resume to:

Mrs. Ruth $Snowhill

123 Hampshire

Quincy, llinois 62301

Phone (217) 222-8202

s ssssa s s s T s e T Y s m s E e -,

SPORTS DIRECTOR

Heavy sports schedule September through
March., Compensation depends on ability
w also serve as I'rogram  Director, an-
nouncer, or sales. Send non-reiurnable
applications to

Roger H. Coleman
WGIL AM-FM
Galesburg, Illinois 61401

BROADCAST
WRITER

IMMEDIATE ASSIGNMENT AND
EXCITING CAREER OPPORTUNITY
WITH TOP STARTING SALARY
FOR PROVEN MAN OR WOMAN

You will work in Manhattan with ons
of the world's leading publishers writing
broadcast programs for major Chicago
syrdicator.

You should be young—matuce, crea-
tive, drama-conscious with strong news/
documentary type backeround.

Send letter/resume. work samples,

salary requirements, ard earliest avail-
ability to

L L LT Y T

Nightincale-Conant Corporation
333 N. Michigan. Chicago, lllinois
60601

A A ol Al il o o o o A
Are You Ready

te move up to Program Supervision and
1" - an #&ir shiff. toor Contemporary
shition in northeast offers excellent -
purtnnity for experienced knowledgeag"e
man. Send full information to:

Rox (=233, Broutcasting. L

PP EEEFEEFFFEEFEEEEE R,

AUDIO PRODUCTS MANAGER

Cusrom audio equipment manufacturer has immediate opering for Audio Products Manager with
thorough te¢hnical knowledge of complex audio systems and 15 familiar with transistorizi

ment. Responsibility incl
and product management.

Located in progressive medium-size midwest city. Salary commensurale with esperience and com-

plete company benefits.

Call or send resume to Robert T. Fluent, Employment Manager, 217/222-82C2.

GATES RADIO COMPAXNY
A DIVISION OF HARRIS.INTERTYPE CORPORATION
QUINCY. ILLINOIS 62301
AN EQUAL OPPORTUNITY EMPLOYER (M & F).

s sales administration, customer communication, bids and proposals,

equip-
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TV—Help Wanted—Management Prog.—Production, Others—(Cont’d) INSTRUCTIONS
] Obtain
ART DIRECTOR
We are looking for a grapt(l)ic artist with 4] YOUR FCC 1ST CLASS LICENSE
high style and administrative ability to IN 6 WEEKS
Immediate Opening head art department in major eastern at the

TV Business
Manager/Controller

Major New England market

Must be capable of evaluating present
system and recommending changes for
automated system to include budgets, dis-
persements, payroll, general ledger, traf.
fic, billing, production, program and flm
costs. Send resume 1o include minimum
salary requirements and earliest date avail.
able o

Box G-210, Broadeasting.

Announcers
I:I-l.’ -n..l..-..I-I.I..-.-IEI.I-I....’I.I-. I-l.l-$
)
© TALK PERSONALITY =
-: Responsible, knowledgenble hast for television ':
%y show. Medium-sized Ohio market. L
:. Brains more important than voice. Send resume $
s to.
:: Box G-211, Broadcasting. $
a2
e e T e S N
NEWS
:Ooooooooooooooococncocooo .
.
¢ TV ANCHOR MAN ¢
: Major market group owner looking for :
e anchor man. *
e Send picture and resume to °
.
: Box G-59, Broadcasting. :
.
000000000000 000800000000060

Programing,—Production, Others

TV STATION
OPERATION EXPERIENCE
FOR
MARKET RESEARCH
ADMINISTRATION
AT

RCA

This challenging position for RCA's
Commercial Electronic Systems Division
demends a varied background in TV
station operations. Candidate should

have an appreciation of the needs of
broadcasters for all types of TV sta-
tion equipment.

Responsibilities include conducting mar-

keting studies, determining broadcaster
requirements,  assisting in  product
planning and preparing market fore-
casts.

Individual will work closely with the
industry to maintain a comprehensive
knowledge of market and compstitive
conditions.

Please send resume including salary re-
quirements to Mr. F, T, Flanagan, RCA
Commercial Electronic Systems Divi-
sion, Building 15.3, Camden, New
Jersey 08102. We are an equal oppor-
tunity employer.

RCA

market television station. Send complete
resume of professional experience
mediately. Salary negotiable.

Box G-208, Broadcasting.

An Equal Opportunity Employer,

ime

LRELRAFRAFINLIEVRAGELRE AL

SETEALILI DY FITEI TN NE LA

PROGRAM DIRECTOR

Due to a recent promotion, we have an
immediate openmg for a program director
at WLWD in Dayton Ohio. Candidates
should have substantial administrative and
programing experience including manage-
ment of local live programing employees
selection and supervision, labor contract

administration and budget administration. A

top compensation package will be offered
to the person selected for this fob. Send a
complete confidential resume of your ex-
perience education and current income to:

Mr. Donald L. Dahlman, Vice-Presi-
dent-General Manager, WLWD, 4595
Avco Dr., Dayton, Ohio 45401.

An Equal Oppottunity Employer (M/F}

TV WEATHERMAN

‘Wanted b{ major market ﬁroup owper
a top flight weatherman. Meteorologist
preferred but not necessary. Send pic
ture and resume to

Box G-60, Broadcasting.
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WANTED

Television
Traftic Manager

Experienced, well qualified
individual wanted to assume
complete control of TV traffic
operation for large, major mar-
ket station in Great Lakes
area. Send detailed resume.

Box G-107, Broadcasting.
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TELEVISION—Situations Wanted

Announcers
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COP-OUT WANTS
COMMITMENT

Over twenty years experience in radio. L'V,
principally spent in fromt of mike and
camera on network commercial TV, Seeks
application of accumulated abilities in new
direction, Any field considered, however,
nmust offer creative opportunity to con-
tribute toward the goal of a world of total
and true equality, justice, peace and
plenty. [Education, Communications or
Foundation work might be type of area
preferred. Must remain based in New York
City for next several years,

Box G-234, Broadeasting.
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DON MARTIN SCHOOL
OF RADIO & TV
(America’s Foremost School of
Broadcasting) est. 1937

® [ndividualized Instruction

® Most Comprehensive Methods

® Utilization of Visual Aids

. Highll qualified Instructors

* One Low cost until completion

* Inexpensive accommodation nearby
Next Class Scheduled to Start
August 5th

Register Now—Classes Limited

For additional information call or write:
DON MARTIN SCHOOL
OF RADIO & TELEVISION
ARTS & SCIENCES
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1653 N. Cherokee HO 2.3281
Hollywood, Calif. 90028
MISCELLANEQUS
e e e T
‘:E' "ROCK” E
5 AIRCHECKS E
£ Cet inexpensive tape recordings of the Top &
£ D.).'s on "MAJOR MARKET" Rock stations, E
E Markets like L.A.—N.Y.C.—-Chicago—Miami £
£ to name a few. SEND FOR "FREE" BROU- £
£ CHURE & SPECIAL OFFER. £

Command Productions, Box 1591 2
Portland, Ore. 2
SRR E T L s
] {
§ Is sweeping the nation. Wareh for it t
t fram |
! CHARLES EVENSON !
\ PRODUCTIONS ;:
E Waupun, Wisconsin t
i

BUSINESS OPPORTUNITY

[ EXYYTEN YRR RYNE NN N2 XN ]

400000000000 00000000000000

Once in a lifetime Offer.

Combination broadcast school—electronics school.
Licensed school franchise in New Yeork City
available. Not =z correspondence school, This is
a residence school. We will get You licensed
and approved by state. $15,000 required. Four
territories in New York City available . . .
Long Island, Staten Island, New Jersey and
‘Westchester. Upstate New York available also.
Contact Franchise Director:

New York School of Announcing
& Speech, 166 West 46th Street,
New York, N. Y.

[
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AMAZING WAY TOSTART YOUR

OWN ADVERTISING BUSINESS

JUST LIKE OWNING YOUR OWN
RADIO STATION

Any ! 1 , or station
manager that's willing to work can own
his own business, and make big money
with hardly any investment—write today
for full details—we have openings in 40
statés—

Write:
V.I.C. CLUB ADVERTISING
P.O. Box 4
Cypress Gardens, Fla. 33880
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(Continued from page 74)

trans. and studio location to 4.8 miles south-
west of Taviner; change type trans. and
type ant. Action July 3, .
Universal Missionary Church, Detroit—
Broadcast Bureau granted authority to de-
liver by leased wireline, religious programs
to CKLW Windsor, Ont. Action July 3.
Loyola University, Gulfport, Miss.—Broad-
cast Bureau granted CP for new UHF TV
translator station to serve Gulfport. operat-
ing on ch. 70 by rebroadcasting programs
of WWL-TV, ch. 4, New Orleans. Action

Ju‘l’y 1.

alley T.V. Club Inc.,, Tampico, Mont.—
Broadeast Bureau granted CP for new VHF
TV translator station to serve Tampico and
rural area, operating on ch. 4. by rebroad-
casting programs of KFBB-TV, ch. 5, Great
Falls. Action July 1.

KO07HT Bandon, Ore.—Broadcast Bureau
granted mod. of CP to extend completion
date for VHF TV translator station to Jan.
8, 1969. Action July 8.

Radio Medford Inc.,, Klamath Falls, Ore.—
Broadcast Bureau granted CP for new VHF

BUSINESS OPPORTUNITY
Continued

Capital Needed

For expansion in single station market in
fastest growing community in southern
Cnlifornia.

Box G-178, Broadcasting.

TV translator station to serve Klamath
Falls, Altamont, Pelican City, operating on
ch. 12 by rebroadeasting programs of ED-
TV, ch. 10, Medford. Action July 1,

WHBI(FM) Newark, N. J,—Broadcast Bu-
reau granted mod. of SCA to delete sub-
carrier frequency of 41 kc (retain 67 kec)
gni:l x;xake changes in programing. Action
uly 3.

Electronics, Missiles and Communication
Inc., White Haven, Pa.—Broadcast Bureau
granted CP's for following new UHF TV
translator stations to serve White Haven,
operatir’llg on ch. 72, by rebroadcasting
WNEP-TV, ch. 16, Wilkes-Barre: operating
on ch. 77 by rebroadcasting WDAU-TV, ch.
22, Scranton; operating on ch. 80 by re-
broadcasting WBRE-TV, ch. 28, Wilkes-
Barre; operating on ch. 82. by rebroadcast-
.iTngl V%VIA-TV. ch. 44, Wilkes-Barre. Action
uly 8.

KO06EQ Midland, Tex.—Broadcast Bureau
granted mod. of CP to extend completion
date for VHF TV translator station to
Jan. 1, 1969. Action July 1.

K78CM Wheeler County, Tex.—Broadcast
Bureau granted license covering changes in
UHF TV translator station. Action July 3.

KSL 1Ine., Brigham City, Utah—Broad-
cast Bureau granted CP for new VHF TV
translator station to serve Brigham City,
operating on ch. 13 by rebroadcasting pro-
grams of KSL-TV, ch. 5. Salt Lake git_v.
Action July 1.

Quincy Valley TV Inec.,, Quincy, Wash.—
Broadcast Bureau granted CP for new UHF
TV translator station to serve Quincy, op-
erating on ech. 70 by rebroadcasting pro-
grams of KSPS-TV, ch. 7, Spokane. Action
July 1.

¥ Broadcast Bureau granted mod. of CP's
to _extend completion dates for following
UHF TV translator stations: K81BI Alamosa.
Leadville. and Salida. all Colorado to Jan.
1. 1969 and K74DI Hillside and rural area.

WANTED TO BUY—Stations

Long-established

Highly-successinl group operuuor  wishes te purchase  direct

fram principals alinm-to-

large VHF 1elevision property. All replies held in strictest confidence. Reply to

Box G-230, Broadcasting.

FOR SALE—Stations

Confidential Listings

RADIO—TV—CATY
N.E. — SE, — S.W. — NW,

S AT e I I XY IR I LS
CALIFORNIA

Unique opportunity. Single market AM full-

timer, in solid, fast-growing community.

$375.000 with $250,000 cash over five years.

Includes building, valuable real estate. No

brokers. Send detaited identification in first
¥ letter.

2.9, 9.9 9B
PP PPIPIPx

Rox G-202, Broadecasting.
DFFFIFFIFFFIFIFFFFFIIFFIFI IR

T Ruze Media Brokers Inc.

116 CENTRAL PARK SOUTH
NEW YORK, N, Y.

Northwest

Single market AM. Tdesl far ownér numager
shawimg excellent profits. $70,000 with $20,-
000 down.

Bo. (G-238, Broadcasting.

285-3430
! .
South single AMA&FM $ 85M terms Ky. small daytime $100M  terms
Wisc. small  daytime 210M  cash Mla. small  AMEFM 106M  terms
$.D.  small daytime 9OM  29% Ore. medium daytime 125M  29%
Guif  metro  daytime 175M  terms SE  metre daytime 100M  29%
MW. major daytime 168M  nego South majer  daytime 165M  29%

CHAPMAN ASSOCIATES

©

media brokerage service®

2045 Peachtree Road

Atlanta, Ga. 30309
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Colo. to Jan. 1, 1969. Action July 1.

8 Breadcast Bureau granted licenses cov-
ering changes in following UHF TV trans-
lator stations: K83AU Spencer, Iowa; K71AS
Newport and Otter Rock, both Oregon;
K73AE Redmond, Ore.; K79AJ Redmond and
Prineville, both Oregon: KB80AT Wheeler
county, Tex. Action July 2.

® Broadcast Bureau granted licenses cov-
ering following new TV translator
stations: K12GF North Tongass community,
Alaska and KO9ID. Soda Springs, Bancroft,
and Grace, all Idaho. Action July 2.

® Broadcast Bureau granted licenses cov-
ering following new UHF TV translator
stations; K82BJ Tohatchi, N. M. and K81AW
Redmond. Prineville and Madras, all Oregon.
Action July 2.

= Broadcast Bureau granted licenses cov-
ering changes in following VHF TV trans-
lator stations: WO04AH Middlesbaro, Ky. to
specify name as Multimedia Inc., KO08FD
Missoula, Mont. and KO08DI Huntsville,
Liberty and Eden, all Utah. Action July 2,

CATV
APPLICATIONS

Auburn Cablevision Inc.—Requests distant
signals from WHEC-TV, WOKR{(TV)., and
WROC-TV, all Rochester, N, Y.; WOR-TV,
WPIX(TV), and WNEW-TV, all New York
tg Sennett. Fleming. and Owasco, New York
(Syracuse, N. Y.-ARB 34). Ann. July 10.

Mexico Cable TV Inc.,, d/b as NOR-PAR
Cablevision—Requests distant signals from
CFCF-TV Montreal to Norway and South
Paris. both Maine (Portland-Poland Spring,
Maine-ARB 63). Ann. July 8. .

Booth American Co, — Requests distant
signals from WOAY-TV Oakhill, W. Va.:
and WRFT-TV Roanoke. Va. to Christians-
burg. and Blacksburg. both Virginia (Roa-
noke-Lynchburg, Va.-ARB 67). Ann. July 8.

FINAL ACTIONS

Cedartown, Ga., Rounsaville of Cedar-
town Inc.—FCC dismissed petition for partial
waiver of Sec. 74.1103 of rules. Action June

i-lohhs, N. M., Gregg Cablevision Inc.—
FCC dismissed petition for stay and petition
for reconsideration. Action June 28.

OTHER ACTION

s Request by Berea Cablevision Co,,
Berea. and Gregg Cablevision Inc., Danville
and Lancaster. respectively. CATV opera-
tors in the Lexington, y.. market, for
modification of interim authority of Nov.
29, 1966, to carry distant Cincinnatl signals
has been referred by commission to review
board for determination. Action July 10.

Ownership changes

APPLICATIONS

WTUF Mobile, Ala—Seeks assignment of
license from Radio Mobile Inc. to Bellaire
Inc. for $185.000. Principals of Radic Mobile
Inc.: William Katrishen, president et al.
Principals of Bellaire Inc.: John L. Vath
Jr., president (20%), Mrs. Aimee B, Vath
(51% ) et al. Mr. Vath Jr. has been employed
by WSMB New Orleans. Mrs. Vath is house-
wife. Ann. July 10.

KFAV(FM) Fayetteville, Ark.—Seeks as-
signment of license from H. Weldon Stamps
to Stamps Radio Broadcasting Co. No mone-
tary consideration involved. Assignment for
purpose of incorporation. Ann. July 9.

KTOB Petaluma, Calif.—Seeks assignment
of license from Sonoma County Broadcast-
ing Co. to Joseph H. and Agnes I. McGillvra
for $142.000. Buyers: Joseph H. and Agnes 1.
MeGillvra (each 50%). Mr. and Mrs. Mec-
Gillvra owned KCKC San Bernardino, Calif.
from 1962 to 1966. Ann. July 5.

KBLF Red Bluft, Calif.—Seeks transfer of
control from Walter B, Lake, Willard Baum-
garten and Charles B. O'Neill (collective'lpy
51.8% before. none after) to Robert
Dennis (38% before, 89% after). Principal:
Robert F. Dennis, president et al. Mr. Den-~
nis and family own advertising agency.
Consideration: $49.500. Ann. July 10.

KDFM(FM) Walnut Creek, Calif.—Seeks
assignment of license from Stereophonic
Broadcasters Inc¢. to Hendrickson and Knapp
Broadcasting Co. for $140,000. Principals of
Stereophonic Broadecasters Inc.: Alfred M.
Pettler, president (51%) and Harold Hirsch-
mann, vice president (49%). Principals of
Hendrickson and Knapp Broadeasting Co.:
Robert S. Hendrickson and J. Gordon Knap
{each 50%). Mr. Hendrickson is a vice presi-
dent of McCann-Erickson Ine. (advertising
agency). Mr. Knapp Is chalrman of beverage
manufacturing eompany. Ann. July 10.

KEXO Grand Junction, Colo.—Seeks as-
signment of license from KEXO Inc. to
Century Broadcasting Co. for $267.500. Prin-
cipals of KEXO In¢.: H. Abbott Tessman,

resident, et al. Principals of Century

roadcasting Co.: Charles D, Powers, presi-
dent (50%) et al. Mr. Powers has bheen as-
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sociated with the broadcasting industry
for approximately 20 years on managerial
level with stations throughout California,
l;e?nsglvania, Nevada and Michigan, Ann.

uly 5.
~ WKUZ Wabash, Ind.—Seeks assignment of
license from Upper Wabash Broadcasting
Corp. to Ind-Iec Broadcasting Inec. for $25,-
000. Principals of Upper Wabash Broadcast-
ing Corp.: Paul G. Adams, treasurer (79.16%)
et al. Principals of Ind-Jo Broadcasting Ing.:
James H. Williams, president (14.5%), H.
James Barnett, vice president (10%), Ed-
ward Roehling (13.5%), Miles R. Jackson
(10%), Chester C. Hamlilton Jr., secretary-
treasurer (8%) et al. Mr. Barnett is cashier
in bank. Mr. Williams is president and 25%
owner of manufacturing company and presi-
dent and 17% owner of bank. Mr. Toehling
is executive vice president and 13% owner
of WIUC-FM Winchester, Ind. Mr. Jackson
is sole owner of sporting goods store. Mr.
Hamilton Jr. is public accountant and is
secretary-director of WSVL-AM-FM Shelby-
ville, Ind. Ann. July 3.

KRIB Mason City, Jowa—Seeks assignment
of license from Linton D. Hargreaves (25%
before, none after) to D. Bryce Ekberg (50%
before, 75% after). Consideration $6,000.
Ann. July 10.

WHLS-AM-FM Port Huron, Mich.—Seeks
assignment of license from Stevens-Wismer
Breoadcasting Co. to Stevens-Wismer Broad-
casting Co. Inc. Messrs. Stevens and Wismer
each hold 50% interest in assignor and each
is a 50% stockholder in assignee. No con-
sideration. Assignment for purpose of in-
corporation. Applicant is_also licénsee of
WAOP Ostege, Mich. and Mr. Wismer is
66% owner of WLEW-AM-FM Bad Axe,
Mich. Ann. Jug‘ 3. .

WREKL New City, N. Y—Seeks assignment
of license from Albert Spiro, deceased to
Betty Spiro, executrix of estate of Albert
Spiro. Ann. July 9.

KBOM Bismark-Mandan, N. D.—Seeks as-
signment of license from Robert O. Clark
(50% before, none after) to Richard K.
Power (50% before. 55% after) and Rebert
Schuller {none before. 45% after). Consid-
eration $1.00. Ann. July 9. .

KQFM(FM) Portland, Ore.—Seeks assign-
ment of license from Point-o-Salecast Inc.
to Action Broadcasting Co. for $40.000.
Principals of Point-o-Salecast Inc.: Juan
Young, president, et al. Principals of Action
Broadcasting Co.: John E. Grant and George
0. DeWitz (each 50%). Applicant is licensee
of KRDR Gresham, Ore. Ann. July 3.

WHPB Belton, S. C.—Seeks transfer of
cantrol from C. O. Brazzell, H. 0. McDeonald,
Clyde Luaghter and Jack Moore (collective-
1y 100% before, none after) to Andco Broad-
Co. (none before, 1005 after). Mr. Brazzell
is 3% owner of WELP Easley, S. C. and
50% of WMMH Marshall, N. €., Mr. Mec-
Donald is 25% owmer of WELP. Principals
of Andco Broadcasting Co.: Willlam L.
Thompson, president. Norman W. Wham,
vice president, William S. Brissey, secretary-
treasurer and Cary C. Doyle (each 25%).
Mr. Thompson is attorney. Mr. Wham is
principal stockholder in road construction
company. Mr. Brissey is assoclated with in-
vestment firm. Mr. Doyle is partner in law
firm and is 35% owner of dry cleaning busi-
ness. Ann. July 3,

WRVA-TV Richmond. Va.—Seeks transfer
of control from Larus and Brother Co.
(99.85% before, none after) to Jefferson
Standard Broadcasting Co. (none_ before,
99.85% after). Principals of Larus Brothers
Co.: W. Brooks George, president, William
R. Preston, vice president. Applicant is per-
mittee of WTRT-TV_Columbus, Ga. Prin-
cipals of Jefferson Standard Broadcasting
Co.: Company has over 50 stockholders and
is licensee of WBT-AM-FM-TV Charlotte,
N. C. Consideration: $5.000.000. Ann. July 3.

WHAR Clarksburg, W. Va.—Seeks transfer
of control from Charles A. Gaylord (73.27%
before, none after) to James T. Fawcett
(none before, 73.2% after). Mr. Fawcett
owned 11.53% of WPDX Clarksburg, W, Va.
from 1961 to 1963 and is vice president and
general manager of WHAR. Consideration:
ames Gordon Douglas III. Applicant is
$60.000. Ann. July 3.

WELF Tomahawk, Wis,—Seeks assignment
of CP from Bruce John Micek (50% before,
same after) and Louise Micek (489% before,
2% after) to Robert A. Jones (none befaore,
48% after). Transfer is requested to fulfill
partnership agreement. No monetary con-
sideration re?orted. except Mr. Jones's com-
pensation will be monthly salary and profit
sharing in company. Ann. July 9.

ACTIONS

KRDS Tolleson, Ariz.—Broadcast Bureau
granted assignment of license from E. O.
Smith to Southwestern Broadcasters Inc. for
$250,000 plus $100,000 for consultant service of
Mr. Smith for 10 years. Principals: E. O,
Smith, owner. Principals of Southwestern
Broadcasters Ine.: Buyers are headed by
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licensee of KFGL Rosewell, N. M. and
KRPI(FM) San Diego. Action July 5.

KXEW Tucson, Ariz.—Broadcast Bureau
granted assignment of license from Paul A.
Robinson, trustee to Radio Fiesta Inc, for
$140.000. Principals of KXEW: J. Carlos
McCormick, president (59%) et al. Princi-
pals of Radio Fiesta Inc.: Mathew M.
Becker, president (10%), Maurice Paley,
vice president (13.3%) et al. Mr. Becker has
no_ other business interests indicated. Mr.
Paley is general partner in utilities com-
pany. Action July 3.

KCOY-TV Santa Maria, Calif.—Broadcast
Bureau granted assi%nment of license from
Helen L. Pedotti, Mili Acquistapace, Burns
Rick and Marien A. Smith to Dale G. Moore
for $75,000. Principals: Dale G. Moore, pres-
ident (50%). Helen L. Pedotti, vice president
(33.68%) Mili Acquistapace, vice president
(10% ), Burns Rick (3.425%) and Marion A.
Smith (2.815%). Assignment involves 50%
interest sold to Mr. Moore. Mr. Moore is
92.5% owner of KCAP Henela, 99.32% owner
of KGVO Missoula, 79.36% owner of KMSO-
TV Missoula, all Montana. Mr. Moore is also
98% owner of broadcasting consulting firm.
Helen Pedotti is owner of ranch. Mili
Acquistapace has extensive interests in
farins and bowling alleys. Mr. Rick also has
'r;ulme;ous interests in bowling alleys. Action

uly 9.

KKAM Pueblo, Colo.—Broadcast Bureau

ranied assi%‘nment of license from Garvey

emmunications Systems Inc. to Southwest-
ern Broadcasters Inc. for $240,000. Principals
of Garvey Communications Systems Inc.:
James H. Childers, president and Willard
W. Garvey (100%). Mr. Garvey owns KKTV-
(TV) and KKFM(FM), both Celorade
Springs, and with family owns 4.88% of
Stauffer Publications, group broadcaster.
Principals of Southwestern Broadcasters
Inc.: Harry T. Starkland, vice president
(25%), Willlam H. Moore III (15%), James
Gorden Douglas III, president (10%). and
others. Mr. Starkland is president of and
has interest in electronics manufacturing
company. Mr. Moore has interest in two car

dealerships. Mr. Douglas is private investor.
Southwestern also is seeking FCC approval
for purchase of KPRI(FM) San Diego and
KRDS Tolleson, Ariz. (Applicant is_licensee
of KGFL Rosewell, N. M. Action July 5.

WKBZ Muskegon, Mich.—Broadcast Bu-
reau granted transfer of control from Rob-
ert K. Richards and Frederick L. Allman
(together 100% before, none after) to
Reams Communications Corp. Principals of
Reams Communications Corp.: Frazier
Reams Jr. (100%). Mr. Reams has interest
in WCWA-AM-FM Toledo, Ohio. Consider-
ation: $3541,506.01.

WNIL-AM-FM Niles, Mich. — Broadcast
Bureau granted tiransfer of control from
Plym Co. to William S. White, trustee of
Sarah Plym Campbell and Andrew Jo-
seph Plym, Murray C. Campbell, Lawrence J.
Plym, and J. Eric Plym (none before, 100%
as group after). Principals: J. Eric Plym
(65.7%), William S. White as trustee of An-
drew Joseph Plym and as trustee of Sarah
Plym Campbell (each 14.9%), Murray C.
Campbell (3%) and Lawrence J. Plym
(1.5%). In essence, transfer involves sale
of all shares of Star Publishing Co., where-
by members of Plym family will exercise
control of Niles Broadcasting Co., licensee
of WNIL-AM-FM. J. Eric Plym is business
manager of Star Publishing Co.. Willtam S.
White is partner in law firm. Lawrence J.
Plym is shareholder in manufacturing com-
pany and is majority shareholder in Star
Publishing Co. and yacht club. Considera-
tion: $234,500. Action July 8.

KCLE Cleburn, Tex.—Broadcast Bureau
granted assignment of license from Jim
Gordon Inc. to KCLE Inc. for $152,235.
Principals of Jim Gordon inc.: Jim Gordon,
president (100%). Mr. Gordon is owner of
KCLE-FM Cleburn, Tex. Principal of KCLE
Inc.: Earle Fletcher, president (100%). Mr.
Fletcher is owner of KBAN Bowie, Tex.,
vice president and 25% owner of back-
ground music firm and vice president and
goqk 7owner of car leasing firm. Action
uly 7.

COMMUNITY ANTENNA ACTIVITIES

The following are activities in com-
munity antenna television reported to
BroancasTinG through July 10. Reports
include applications for permission to
install and operate CATV's. grants of
CATV franchises and sales of existing
installations.

s[ndicates franchise has been granted.

m Berkeley, Calif.—Bay Cablevision Inc.
(multiple CATV owner), a subsidiary of
Gulf & Waestern Industries Inc.,, has been
granted an exclusive 25-year franchise.
City will receive 8% of annual gross reve-
nttes. with minimum guarantee of $15,000
the first year to $40.000 the third year and
thereafter. Monthly fees will be $3.95.

Burney, Calif.—Golden Electronies has
applied for a franchise.

Daly City, Calif.—The franchise held by
California Cable Communications Corp. has
been revoked.

8 Leesburg, Fla—Burnup & Sims Inc.,
West Palm Beach, Fla. (multiple CATV
owner), has been granted a franchise. In-
stallation and monthly fees will be $10 and
83, respectively, for the 12-channel system.
International Telemeter Corp., Los Angeles
{multiple CATV owner), and Empire Ca-
blevision Inc. were the other applicants,

Decatur, Il.—The Illinois State Supreme
Court has upheld the franchise grant to
General Electric Cablevision Corp., Sche-
nectady, N. Y. (multiple CATV owner).
The grant had been challenged by Illinois
Broadcasting Corp., a previous applicant.
Fourteen other companies also were pre-
vious applicants.

B Mishawaka, Ind.—Mishawaka CATV Inc.
has been granied a franchise. Valley Cable-
vision Inc. also holds a {franchise for the
city. Previous applicant$ were multiple-
CATV-owners GT&E Communications Inec.,
Vanderegrift, Pa. and Community Telecep-
tion Inc., Indianapolis.

® Portland, Ind.—Soundvision Inc., Dixon,
Ill., has been granted a franchise. Other ap-
plicants were Community Teleception Inc.,
Bloomington, Ind. (multiple CATV owner);
United Transmission Ine. (multiple CATV
owner), Shawnee Mission, Kans,, and Cit-
com_Inc, Decatur, Ind.

® McPherson, Kan.—McPherson CATV
Inc. (multiple CATV owner) has been

granted a 20-year franchise, Installation and
monthly fees will be $9.50 and $5.95, re-
spectively. City will receive 3% of annual
gross revenues.

Woburn, Mass.—Colonial Cablevision
Corp., National Cablevision and Cablevision
Corp. of America have each applied for a
franchise.

Ann Arbor, Mich.—Cablevision Co. Ann
Arbor, a subsidiary of Cosmos Broadcast-
ing Co., Columbia, S. C., and Michigan
Communications Group Ine. have each
applied for a franchise.

® Canby, Minn.—K & M Electronies Co.
has been granted a franchise.

Celumbia, Mo.—Columbia Master Video
Inc. has applied for a franchise. Other
applicants are GT&E Communications Inc..
Vandergrift, Pa. (multiple CATV owner),
Commaonwealth Theaters Inc.. and Interna-
tional Telemeter Corp., Los Angeles (multi~
ple CATV owner).

Fredonia, N. Y.—Fredonia Cable Televi-
sion Inec. has applied for a franchise.

White Plains, N. Y.—Teleprompter, New
York (multiple CATV owner), has applied
for a nonexclusive S5-year franchise. In-
stallation and monthly fees would be $19.95
and $5, respectively. City would receive
5% of gross revenues or $10,000 annually,
whichever is greater.

Canton, N. C.—The Canton-Bethel Cham-
her of Commerce has applied for a 20-year
nonexclusive franchise. Revenue to the city
for the first five years would be 3% of
the gross or $1,000, whichever is greater;
415% or $2,000 for the second five Years,
and 5% % or $3.000 for the last 10 years of
the franchise period. The franchise of Can-
ton TV Cable, previous franchise holder,
was revoked. American CATV, Kingsport,
Tenn., and Video Cable Co., Waynesville,
N. C., were previous applicants.

8 Charlerol, Pa. — Tex-Video Inc., Mec-
Keesport. Pa. (multiple CATV owner). has
been granted a 20-year franchise. Monthly
fee will be $4 with free installation. South-
west Pennsylvania Cable TV Co.. California,
Pa., was the other applicant.

Pittsburgh — Western Penn Cablevision
Inc., Pittsburgh (multiple CATV owner),
has been acquired by Cornelia Corp.. a
diversified holding company with CATV
interests, for 11,000 shares of Cornelia
common stock.

® Puyallup, Wash.—Cable Television of
Puget Sound {(multiple CATV owner) has
been granted a franchise.
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CHLATTER and Friendly? It’s not
exactly the world’s most celebrated
team. Smith and Dale; Homer and
Jethroe; Tippecanoe and Tyler too,
even Rowan and Martin, they're not.

George Schlatter, as compulsively ir-
reverent as a boy on the last day of
school, looks like Orson Welles before
“Citizen Kane” went to his head and
girth, Ed Friendly, who wore the cloak
and demeanor of the advertising agency-
network TV institution for 15 wyears,
is Gauguin in Tahiti or Sherwood Ar-
derson escaped from a small-town,
middle-class existence after more than
half his life was spent.

Like all men in any society border-
ing on middle age, Schlatter and Friend-
ly, it appears, have been steadily striv-
ing for some kind of vague sense of
self-fulfillment without ever really
knowing what the hell it is. Then they
decided to team together—Schlatter
drawing on Friendly’s stability, Friend-
ly ripping away at the shackles of the
social structure, which is really Schlat-
ter’s bit.

TV for Twe = Suddenly out of this
union came Rowan and Martin’s Laugh-
In and with it acceptance of the wildest
kind. It’s the stuff groovy hallucinatory
trips are made of. I mean, man, you're
12-feet tall and there ain’t nothing you
can’t do.

Want to see creative freedom in ac-
tion, gainfully employed Waldens play-
ing by their pond? Visit Schlatter-
Friendly Productions (in lieu of top
billing, Friendly has the title of presi-
dent), actually a couple of miles south
of beautiful downtown Burbank. Come
as you are if the way you are is you
and not somebody in the livery of con-
vention. Ed Friendly, needing no in-
struction in kicking over the traces, is
with it, a now guy wearing a turtleneck.
George Schlatter, in deference to a
visitor from the world of commerce, has
been persuaded to wear a jacket but it’s
plainly an effort.

Don’t leave any lines dangling.
They're likely to come back with a
put-on attached. Play it cool and
chuckle at everything. In a place where
little is sacred, every conversation has
you as the potential straight man.

Schlatter and Friendly mostly talk
about their writers. There are 10 of
them going on 14 for next season and
no cub troop ever had prouder den
mothers. Listen to what those nutty
guys did to the lady at this motel where
they were working when she com-
plained about the noise. And let us
tell you about the time the journalist
from the prestige consumer publication
came to call and instead of putting on
a shiny face, as instructed, they devas-
tated everything in sight, especially
Schlatter and Friendly.

You see, it’s explained, they, too,
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A little flip,
a little blip,
and a big hit

have been set free—free from writing
for the traditional and tired variety
shows and its sketches. Now there are
no more rules and regulations for them,
just sensitive boys off on a spree and
encouraged to reflect the things that
are going on in the world.

“They're experienced to know how
to do it and young enough not to be
bored,” says Ed Friendly. Do what?
Do funny things—sight gags, one-
liners, songs, cheers. news streamers,
poems. Somehow it communicates with
a broad cross-section of the country,

The television series has conspired
to make Schlatter-Friendly Productions
{Romart Inc., Rowan and Martin’s
company gets token credit as co-pro-
ducer) the hottest independent house

WEEK'S PROFILE

Mr, Friendly Mr. Schlatter

Edwin Friendly Jr.—president and part-
ner, George Schlatter-Ed Friendly Produc-
tions, Burbank, Calif.; b. April 8, 1922,
New York City; daytime program director
and then producer of “The Jimmy Dean
Show' on CBS-TV, 1956-59; general sales
executive for NBC-TV, New York, 1959-60;
director of special program sales, NBC-
TV, 1960-61; VP, program administration,
NBC-TV, 1961-62; VP in charge of all
entertainment specials, NBC-TV, 1962-67;
co-founded Schlatter-Friendly Productions,
1967; m. Natalie Brooks of Manhasset,
Long Istand, N. Y., Jan, 31, 1952; children
—Brooke, 10, Edwin Ili, 8.

George Schlatter—partner, George Schiat-
ter-Ed Friendly Productions, Burbank,
Calif.; b. Dec. 31, 1929, Birmingham, Ala,;
general programing executive booking tal-
ent for NBC-TV, Hollywood, 1956-59; NBC-
TV staff producer of special programs,
1959-1960; freelance producer of all
Dinah Shore shows, also producer of spe-
cials starring Andy Williams, Victor Borge,
Janet Blair, Robert Goulet and Carol Law-
rence, and Judy Garland, 1961-67; co-
founder of Schlatter-Friendly Productions,
1967; m. actress Jolene Brand of Los An-
geles, June 21, 1956; children—Maria, 6.

in television. On order, besides 26 new
Laugh-Ins for NBC-TV in the fall, are
a series of specials for Monsanto Co.;
a Diana Ross and the Supremes special
for Time and NBC-TV late in 1968;
The Besr on Record (Grammy Awards)
next spring; a firm commitment from a
major advertiser for 16 half hours of
a comedy series called Kockamamie to
start maybe next January; and Soul,
an hour special for late this year with
an all-Negro cast, Negro writers and
Negro technical staff, which may be
the forerunner for a series.

George Schlatter came to this time
of wine and roses after a reported di-
verse background as boxer, wrestler,
football player and opera singer. Then,
while managing the now-defunct Ciro’s
nightclub on the Sunset Strip, he came
to the attention of NBC programing
executive Hal Kemp. who died earlier
this month. Mr. Kemp brought George
Schlatter into NBC-TV’s programing
department where he produced many
specials before going into independent
production.

As an independent, Mr. Schlatter
worked many times with Ed Friendly,
who toiled for BBDO, ABC-TV and
CBS-TV before moving to NBC-TV in
1959. As of 1962. Mr. Friendly was
responsible for all entertainment spe-
cals at the network, did maybe 50 or
A0 specials a year, worked with every
independent producer in the business.

On Same Frequency = Why, then,
George Schlatter of all free-wheeling
people as a partner? For one, Ed
Friendly felt every Schiatter produc-
tion was magnificently done, Then, too,
there were vibrations between the two.

On April 10, 1967, they formed an
equal partnership and after a month of
thinking came up with a two-year plan
that included TV specials. series, fea-
tures and a record company,

For the first six months, specials
carried the new company. There were
The Tennessee Ernie Ford Show, Radio
City Music Hall at Christmas Time,
The Fabulous Funnies, The Legend of
Robin Hood, The Best on Record, and
Wayne Newton’s One More Time pro-
gram. Then on Sept. 9, 1967, Rowan
and Mariin's Laugh-In was introduced
as an hour special on NBC-TV with
the audience and critical reaction so
spontaneously favorable that the one-
shot soon became a regular weekly
hour,

Won't this cascade of achievement
spoil Schlatter-Friendly? The trouble
with revolutions is that they just lead
to new and bigger establishments, “Do
T look up tight?”’ asks a smiling Ed
Friendly, his in-coming basket devoid
of network memorandum. “It can’t hap-
pen here,” says George Schlatter, fing-
ering his less-than-luxuriant chin whisk-
ers.



EDITORIALS

They can't have it all

ORE and more it becomes apparent that the ambitious
venturers in cable television think of some day owning
systems containing 20 channels or more of distributive
capacity—and controlling all the intelligence that passes
through those many paths of access to American homes. It
is a beguiling dream, and some cable enterprisers have be-
gun to talk of it in public.

At the convention of the National Cable Television Asso-
ciation, which was extensively reported in this publication
a week ago, there was open talk of exploiting all the cable
channels that will be left over after broadcast relays are
accommodated. Meter reading. merchandising. police and
fire alarms, the display of motion pictures—these were
among the services that were mentioned as revenue poten-
tials for the cables of the future. And all this was said from
a position of assumed proprietorship—as though tomorrow’s
cable operator would combine the functions (and the own-
erships} of the Bell System, the television networks, the
independent television stations. the motion-picture theaters
and who knows what other enterprises.

It won't wash.

If indeed the cable system of the future is to contain a
multichannel capacity far in excess of that needed to relay
broadcast signals that subscribers cannot easily take off the
air, it will be an entirely different system from the kind for
which regulatory principles are now being decided. Before
those regulatory principles are firmly set, the regulators
ought to look at what they are likely to be regulating.

As a starter, the regulators might find it helpful to think
of cable television as a common carrier, a distribution sys-
tem available to those who have something to distribute. In
such a concept it would be logical to decide that no one
could monopolize both the carrier and its contents. And that
sort of decision, it seems to us, may be the necessary first
step toward a rational structure of regulation for the kind
of cables that cable operators are now conceiving and in-
deed installing.

Landslide vote

HE critics of advertising last week were given a re-

minder—if a 474-page document filled with tightly rea-
soned analysis and more than 100 tables and exhibits can
be called a mere reminder—that their criticisms are a far,
shrill cry from the way the public feels about advertising.

The reminder is a book, “Advertising in America: The
Consumer View,” published by Harvard Business School’s
division of research. It is a reminder because its basic find-
ings were made public four years ago (BROADCASTING, April
27, 1964). It is based on research underwritten by the
American Association of Advertising Agencies, but its cre-
dentials for independence and impartiality are impeccable.
And in case the critics claim that attitudes have changed
since 1964, it reports that a follow-up study in 1967 found
“no basic shifts” had occurred.

The nub of the findings is that while consumers have clear
feelings about what they like or dislike in advertising, their
opinions are ‘“preponderantly favorable,” and few people
think immediate changes are needed.

The book also notes, as did the findings published four
years ago, that eight out of 10 advertisements that the con-
sumer considers noteworthy in terms of being enjoyable,
informative, annoying or offensive come from—you guessed
it—the broadcast media. Radio and TV commercials are
hard to miss. For any advertiser who didn’t get the message,
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let us quote the authors, Professors Raymond A, Bauer and
Stephen A, Greyser: “It is precisely this intrusiveness that
is one of the attractions of radio and TV for the advertiser.”
As one might expect, and as the report four years ago also
brought out, intrusiveness of this magnitude if not necessari-
ly all good. It is, in fact, mainly responsible for the tendency
for TV and radio commercials to be considered “annoying”
more often than print ads. Intrusiveness is, therefore, both
an advantage and a problem, and the obvious challenge is to
maximize the advantage by minimizing the problem.
Adbvertising in all media is considered “enjoyable” and
“informative” far more often than “annoying” and “offen-
sive,” but every effort should be made—by all involved—
to improve the ratio on the favorable side. “The Consumer
View” effectively answers the popular criticisms of adver-
tising, but the people in the business would be mindless to
disregard the insights it offers for further improvement.

Going too far

O enlightened broadcaster can quarrel with the estab-

lished national policy that prohibits racial discrimination
in employment practices. But all broadcasters have reason
to object to the FCC’s new interpretation of how that na-
tional policy is to be enforced.

As reported in this publication’s July 8 issue, the FCC
has adopted a policy under which complaints of discrimina-
tion at broadcast stations will be investigated. If the com-
plaint is considered serious enough, a hearing will be held. If
the hearing is called in a license-revocation proceeding, the
burden of proof will be on the FCC. Fair enough. If it is
called at license-renewal time, the burden will fall on the
applicant. In the latter case, the licensee is in the position
of having been found guilty unless he can prove his in-
nocence. Not so fair.

Further, the commission has proposed to adopt a rule re-
quiring every applicant for a station grant, transfer or re-
newal, to prove as part of his submission, that he has not
engaged in discriminatory practices. This could only lead
to a system of entrapment, which is as unattractive in its
way as racial discrimination is in its.

The policy that has already been adopted is harsh enough.
The rule that has been proposed would discriminate against
the broadcasters.
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Drawn for BROADCASTING by Sid Hix
“Say, all those Excedrin commercials are giving our sales
manager an Excedrin headache!” :
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FARM DEPARTMENT

Good Morning,
Texas!

From the mountains, to the prairie, to the ocean
white with foam, Robert W. Walsh, WBAP-TV Farm
Director. roams continually. Bob packs his gleanings

in a tight half-hour program, sprinkled generously
with general news, weather. and sports, and wakes WBAP"TV M@
Texas viewers each morning at 6:30.

DALLAS - FORT WORTH

Represented Nationally by Peters. Griftin, Woodward, Inc.




New Gates TV Audio Console

can be expanded
as your station grows.

Gates new dual-channel TV-15 audio control console is a
big-facility board in a space-saving size. Compact, yet capable
of providing complete audio control with proven solid- state
reliability for your entire television operation.

The TV-15 features 15 mixing channels - six studio mlcrophone
channels, an announce booth channel, and eight
medium-level channels. Each channel has a four-station
interlocked push-button selector to expand the total number
of inputs to 60. All channels are provided with a jumper card
or preamp board for hi or low level inputs.

Easy-to-operate vertical attenuators provide precise audio
control — and a cue position on each feeds the inbuilt cue
amplifier. Audio follow video may be added by plugging in
the remote controlled relays.

As your station grows, the TV-15 can be expanded to
21 mixing channels, or 27, or more.

Write for complete information.
TR
Cates TV-15 with two TVS-6's added
for a total of 27 mixing channels and 108 inputs.
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GATES

GATES RADIO COMPANY
QUINCY, ILLINOIS 62301, U.S.A.
A subsidiary of Harris-intertype Corporation




