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Metro - Goldwyn - Mayer is the leading name in motion pictures.
The MGM/7 list includes 53 first-run titles plus 92 more that are
first-run in syndication. There are 93 in color. They are all post-
’48, of course, with more than half post "60. The 145 titles
give a wide range of opportunity in programiming for vari-
ous audiences at different times of day or night ... a

unique flexibility in building prime audiences and
serving local demographic interests.

Trends come and go, but movies survive them

all. A single picture usually has more talent

than any combination of talk-shows, more
production and excitement than any
series episode.

It’s the titles and the stars that make
movies great. It's the titles and
the stars that make the big
MGM/7 even better.

New York. Chicago, Culver City.
Alanta. Dallas. Toronto



STATION TOTAL HOUSEHOLDS - DAYTON AREA

Sunday thru Saturday+

Eve. Total Day
Station 7:30 PM 7 AM
Station Circulation* 11 PM 1AM

O Q WHIO 7 42 counties 450,000 535,000
D Q Station B 33 counties 384,000 432,000
DW///H {4 U

WHIO-TV

Advantage +9 counties 866,000 +103,000
%
4rronS :

“Source: NSI TV  Weekly Cumulative Audiences—February-March 1968
RepresentEd by Pe”y "Source: ARB Circulation Study 1965

Any figures quoted or derived from audience surveys are estimates subject to sampling
and other errors. The original reports can be reviewed for details on methodology.

Cox Broadcasting Corporation stations: WSB AM-FM-TV, Atlanta; WHID AM-FM-TV, Dayton; WSOC AM-FM-TY, Charlotte; WIOD AM-FM, Miami; KTVU, San Francisco.Oakland; WIIC TV, Pittsburgh



Our Finch Won’t Eat Crow...

Fim-h is Houston's sly old bird. He programs KTRK-
TV. And hes got plenty to erow about. Like oar Late
News which delivers 30% more homes than a vear aga.

In the daytime. his “Dialing For Dollarz" doubled the
- - - e rating and share in the time period and increased Homes
: and Women more than 150%.

l 1 ow he's scheduled “Run For Your Life” in the after-
noon at 4:00 PN T inherits an 11 vating and a 36 sharve
in the time periud. Finch sav= i1l iy,

Cheuk our movies. They flv foo. Last spring our Fri-
dav Late Movie soared our rating in the time period 00
and our women 600%. That's not hard o swallow.

Huwnr(l. That's our Fineh. And he doesn’t lay eggs.
T vour nest needs feathering. call vour Blair man.

KTRK-TV HOUSTON
CAPITAL CITIES BROADCASTING CORPORATION

Howard Finch

Source: Houston ARB.
Feh/Macch, 19671963
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WGAL'TV: the one Not only does Channel 8 have multi-
R cityreach, it also has the highest share

H of audience throughout its market. This
Statlon that leadership rests on bold pioneering,
sensitive programming and 36% color

delivers La ncaStel', penetration®. Buy one television station—

WGAL-TV—and be sure of top audience-
share in the cities, towns, and com-

HarriShurg, vork, munities in this market.

Lebanon, and many  \ASES Al TV

other communities Channel 8 - Lancaster, Pa.

*Based on Feb.-March 1968 Nielsen estimales for

both metro area and ADI; subject to inherent limita- Representative: The MEEKER Company, Inc.
tions of sampling lechnigques and other qualifica- g .
tions issued by Nielsen, available upon request, New York - Chicago « Los Angeles < San Francisco

STEINMAN TELEVISION STATIONS - Clair McCollough, Pres.
WGAL-TVY Lancaster—Harrisburg—York—Lebanon, Pa. - WTEY Providenre, R.l. / New Bedford-Fall River, Mass. « KOAT-TY Albuquerque, N.M.
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blosedbircuit

New Humphrey money

Word from television insiders is that
there appears to have been reversal of
roles and it's now Hubert Humphrey
who seems to have plenty of broadcast
money to spend, while Richard Nixon
seems to be facing unaccustomed budg-
et limitations. One tally sheet shows
that based on appearances already made
and firm orders placed. Messrs. Nixon
and Humphrey will each have used
three-and-a-half hours of prime net-
work-TV time through Sunday, Nov.
3 (George Wallace: two hours). If
election-eve orders (Nov. 4) are added
in, totals go to six-and-a-half for Mr.
Humphrey and five-and-a-half for Mr,
Nixon (Mr. Wallace three-and-a-haif).
These figures are for programs of half-
hour or more, do not count minutes
and five-minute periods—and may be
changed by orders placed between now
and Nov. 4 (early story page 69).

Uncle is watching

FCC is making still another investiga-
tion of television news. With all three
television networks under scrutiny for
Chicago coverage during Democratic
convention (see page 67) and CBS-
owned waBM-Tv Chicago on griddle for
“pot party” program. commission is
now looking into CBS Reports’ May 21
broadcast, “Hunger in America.”

It's reported one complaint was filed
at FCC by Representative Henry Gon-
zalez (D-Tex.) who filled Congression-
al Record with denunciation of CBS-
TV show after it went on air. He has
charged that extent of hunger in his
district was distorted on program.

Retailers move to TV

F. W. Woolworth Co., New York, which
for last two months has been testing
spot TV for first time in New York,
Philadelphia, Denver and Cleveland
(BROADCASTING, Sept. 9) is obviously
pleased with its maiden effort. Word is
that Woolworth, which has been staunch
newspaper advertiser for years, is set to
make announcement within next few
weeks on expanded spot-TV campaign.
Agency is Frank B. Sawdon Inc., New
York.

Woolworth isn’t only retailer that
likes experience of getting feet wet in
TV. There've been reports that New
York stores aren’t keeping up with TV
trend in retailing generally, but evidence
now is to contrary. Spot check last week
found at 15 New York retailers cur-
rently active in television, most with

sizable budgets, at least one with more
budget than its first-choice station could
accommodate. In addition to Sears—
bellwether in nationwide retail TV
surge—and Woolworth, group includes
Macy’s, Gimbles, Abraham & Straus,
Alexander’s, Barney’s and Robert Hall
clothing stores, Beck shoes, Allen car-
pet, Kaufman carpet and Sachs Quality
furniture stores.

The UHF market

Negotiations for sale of channel 20
WDCA-TV Washington to Bishop Indus-
tries (Hazel Bishop cosmetics, etc.)
understood to be nearing completion.
Over-all consideration believed to be in
neighborhood of $3.5 million. Wbca-
Tv, built in 1966 by Washington broad-
cast personality Milton Grant and
others, is independent. This would mark
Bishop's first entry into station owner-
ship.

Far futures

Not only are TV networks now develop-
ing projects for 1969-70 season at un-
usually fast clip, but they also are mak-
ing deals for 1970-71, still two full
years away. Maybe as many at 10 or
more such long-range projects already
are in works. Among them: Chinook,
action-adventure hour being prepared
by David Dortort, Millicent Martin
Show, half-hour comedy about airline
hostess to be filmed on location around
world by Sheldon Leonard, both for
NBC-TV; “Love—American Style,” 90-
minute feature-film-for-TV to be pro-
duced by Paramount TV for ABC-TV’s
1969-70 “Movie of the Week” time
slot, with feature serving as basis for
romantic anthology series projected for
1970-71; “Panic in the Streets,” sus-
pense-drama from theatrical feature of
same name to be produced by 20th
Century-Fox TV as movie for CBS-TV,
with possibility of series developing.

Short memories

Letting bygones be bygones, some of
nation's top broadcasters (active Demo-
crats) are supporting candidacy of Le-
Roy Collins, former president of Na-
tional Association of Broadcasters (Jan-
vary 1961- August 1964) for U. S.
senator from Florida, and are actively
soliciting contributions among their
colleagues. Mr. Collins, former gover-
nor, is running for seat being vacated
by Senator George Smathers against
incumbent GOP Congressman Edward
Gurney (see page 25).

At outset of his NAB tenure, Gov-
ernor Collins made good impression
because of his charm as speaker, but
he soon found himself navigating in
hot water because of his advocacies of
causes unpopular to broadcasters, with
result that his contract was picked up
about 18 months ahead of time.

Hot air

Question arises whether permissiveness
prevailing in publishing field has sifted
through to radio. In early morning of
Oct. 25, KpFK(FM) Los Angeles broad-
cast comedy album of Murray Roman,
“You Can't Beat People over the Head
and Have Them Say I Love You.” In-
cluded in broadcast was segment of
record that describes sexual act. Also
broadcast were three-letter and four-
letter barracks-room words for sexual
intercourse.

According to spokesman for Tetra-
grammation Records, company that
produced Murray Roman album, cuts
from album are being played by radio
stations all over country, but with ex-
plicit words and graphic descriptions
avoided. KPFk is owned by Pacifica
Foundation, which also operates KPFA-
(FM) and KPFB(FM) both Berkeley,
Calif. In 1965, Pacifica was given
shori-term renewals of station licenses
because of complaints about program
material and loose supervision (BroaD-
CASTING, Dec. 20, 1965).

Pie in the sky

Importance attached to international
satellite communications will be re-
flected in U.S. delegation to upcoming
Intelsat conference. Chairman, Leonard
H. Marks, retiring director of TU.S.
Information Agency, has already been
announced (BROADCASTING, Oct. 7).
Others will be named by Secretary of
State Dean Rusk early next month.
Intelsat conference, comprising 63
member nations, begins in Washington
next Feb. 24.

Among delegates almost certain to
be appointed are Rosel H. Hyde, FCC
chairman: James D. O’Connell, direc-
tor of telecommunications management;
James McCormack, chairman of Com-
sat, and Frank E. Loy, deputy assistant
secretary of state for transportation and
telecommunications. Also high-ranking
ambassador will be added to handle
diplomatic assignments. Satellite ap-
portionments are seen by some as new
“legal tender” to be used in diplomatic
negotiations in lieu of foreign aid.

BroADCASTING, Oct. 28, 1968: Vol. 75, No. 18
Postmaster: Send Form 3579 to BROADCASTING

, 1735 DeSales Street. N.W., Washington, D.C. 20036.



Donald’s got'em!

e:SRDS 1968

Ncw York
Los Angeles
Philadelphia
Boston
Detroit
$an Francisco
Cleveland
Washington,D.C.
Pittsburgh
$t. Louis
Dallas
Indianapolis
Baltimore
Secattle
Houston
Atlanta
Hartford
Miami
Sacramento
Kansas Cit
Portland.Or
Tampa
Denver
Albany
San Dlego
Augusta,
ayton !:rlngflcld
Bingham
Phoenix

(And that's for openers!)

52 weeks with 46 weeks of 1st run—only 6 waexs of repeat.

90 minutes or 60 minufes! Never loses momenium!
More entertainment and more involvement!

MPC METROMEDIA PRODUCERS CORPORATION
(Formerly Wolper TV Sales)
485 lexington Avenue, New York, N.Y. 10017 682-9100
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Broadcasters would be unwise to put any confidence in
prospect of sweeping changes in political, regulatory com-
plexion on Hill, according to state-by-state survey of key
races for House and Senate seats next week. See ...

It won't get better; could be worse ... 25

The 90th Congress passes into history, but its legislative
record on ‘matters affecting broadcasting, and overall regu-
latory climate on Hill, portend of difficult times ahead
in 91st session. See...

90th Congress: warm-up for 91st? ... 36

American Association of Advertising Agencies spices its
eastern conference by examining industry’s position on
integration, hears Negroes complain it's rough backing
Anglo-Saxon tide, lonely in “goldfish bowl.”” See ...

Minorities' slow going on Madison Ave. ... 38

NBC’s Julian Goodman tells annual NBC Radio network
affiliates' convention in New York that broadcasters must
strive for greatest excellence and deeper commitment to
public service to stave off government criticism. See .. .

Better service will answer critics ... 48

Douglas Anello, NAB general counsel, tells NAB Los An-
geles regional broadcasters are “obligated” to hire minor-
ity applicant if difference between him and white appli-
cant is not “substantial.” See ...

if it's close, choose minority . .. 50

Degartments

FCC Commissioner Robert E. Lee warns network affiliates
they can expect increased government intervention if they
do not exercise greater control over programing they are
fed by their networks. See ...

Lee advises affiliates to censor ... 63

Wolper Productions Inc. becomes Metromedia Producers
Corp. with Metromedia-Transamerican merger, defection
of founder David L. Wolper. New firm plans heavy sched-
ule of TV documentary, entertainment specials. See . ..

Wolper Productions is no more ... 66

More sophisticated computers, graphics, remotes are
order of the day as three major network news groups
make final preparations for what appears to be their tough-
est, most expensive vote-watching orgy yet. See . . .

Networks ready to count votes ... 68

Even though George Wallace frees way for face-to-face
debate between Richard Nixon and Hubert Humphrey,
Mr. Nixon still demurs. But Republican presidential can-
didate accepts CBS 'Face the Nation® interview. See . ..

Nixon says no to Stanton offer ... 69

ABC’s Leonard Goldenson refuels controversy concerning
ownership of proposed domestic communications sateliite
system with request that broadcasters not be left out in
nongovernment-owned pilot program. See . ..

ABC speaks up on satellites ... 76

Broadeasting

AT DEADLINE .....ccccovevecvevccvieeecene. 3 PROGRAMING ..o 60 | Published lt;lvery Monllday S:y lgrolad-
casting Publications Inc. Second-class
BROADCAST ADVERTISING ........ 38 PROMOTION ..o 14 postage paid at Washington, D.C., and
CLOSED CIRCUIT .vervevrecererssevernrns 5 SPECIAL REPORT ....ccooovivcee. 25 | additional offices.
DATEBOOK ccovveeeercrereeserenevsnien. 12 WEEK'S HEADLINERS ...t 10 Subscription prices: Ann;al subscj{hp&
EDITORIALS .ooccoecvrecvcs s 98 WEEK'S PROFILE ..., 97 | tiOD for 52 weekly issues $10.00.
""""""" $2.00 per year for Canada and $4.00
EQUIPMENT & ENGINEERING ... 76 for all other countries. Subscriber’s oc-
FATES & FORTUNES ... 83 cupation required. Regular issues 50

cents per copy. BROADCASTING YEAR-
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New and exciting things are happening in
Tidewater Virginia and this excitement has been
generated by the HAPPENINGS at the NEW WAVY-TV.

Last April the LIN Broadcasting Corporation
made things happen at WAVY-TV. . and it's now
beginning to show.

M
-

Dynamic new leadership has provided new in-
novations to the local television scene. The
people in Tidewater are aware (over [|.250.000
population).. the competition is certainly
aware .. .and you surely should be aware of the
NEW LOOK of the NEW WAVY-TV...and the great
new profile of the Tidewater Virginia market.

Yes.. there is a HAPPENING at WAVY-TV and you
can get all the particulars from your AVCO Radio
Television Sales Inc. representative. Call him
today! e




Late news breaks on this page and overleaf.
Complete coverage of the week begins on page 25,

AtDeadline

Equal time is stretched

Length of time in which political can-
didates can make use of equal broadcast
time in some Section 315 cases has
been stretched by ruling that FCC
handed down on Friday (Oct. 25).

At issue, in case involving WOR-TV
New York, was interpretation of rulc
providing that candidate must make
equal time demand under Section 315
within seven days of “prior use” of sta-
tion by opponent.

Commission held that in contests in-
volving more than two opponents, can-
didate need make request within seven
days only of last prior usc of station
by opponent, not within scven days of
tirst use to be made of station.

Case involved request of Hedda
Garza, Socialist Workers Party candi-
date for senator from New York, for
cqual time as result of broadcast on
WOR-Tv by John Emanuel, Socialist
[.abor Party candidate.

Mr. Emanuel had appcared on pro-
gram for half-hour on Oct. 13 as result
of Sept. 23 broadcast by Democratic
candidate Paul O'Dwyer. Miss Garza
had made her request, station said, “on
Oct. 10 or 11,

Station had argued that “prior use”
refers to Mr. O'Dwyer’s broadcast, that
“any other conclusion would make pos-
sible chain of ‘equal-time’ requests
which would go on and on . . . and
would negate completely the one-week
cut-off which obviously is the underly-
ing reason for the [the rulel.”

Commission, however, said that to
have “restrictive effect” urged by sta-
tion, rule would have to be worded in
terms of “the prior, first [or initiating]
use.”

Among other Section 315 rulings is-
sued Friday was one in which staff held
that five television stations in Pcnnsyl-
vania, subject of single complaint, had
tulfilled their obligations.

In that one, Frank W. Gaydosh, Con-
stitutional Party candidate for senator
trom Pennsylvania filed complaints
against stations in connection with their
broadcasts of half-hour debates between
Senator Joseph Clark (D-Pa.), and his
Republican opponent, Representative
Richard S. Schweiker.

Mr. Gaydosh said he had been
turned down in his request for cqual
time.

Staff held that xpka-Tv Pittsburgh
and Kyw-Tv Philadelphia met their ob-
ligations in offering third-party candi-
date 13% minutes, exclusive of intro-
ductory remarks. Major party candi-

dates received a total of 27 minutcs,
according to stations.

WFIL-Tv Philadelphia and WFBG-Tv
Altoona offered Mr. Gaydosh two 15-
minute programs to be taped at his
convenience. Staff said this appears to
satisfy stations’ equal-time obligations.

WprHL-Tv Philadelphia said it had
broadcast debate on July 27 but re-
ceived no request for equal time until
Sept. 12. Station denied request on
basis of seven-day rule,

Commission, in separate action, told
wisH-Tv Indianapolis it had “sub-
stantially complied” with its equal-time
obligation in broadcast of program taped
clsewhere featuring Senator Birch Bayh
(D-Ind.) that had some technical de-
fects. Tape included two minutes and
50 seconds of Senator Bayh's closing
remarks in which there was no video.
During that period, in which audio was
not affected, wisH-Tv carried still pic-
ture of senator. Station had been re-
quested by senator’s aides to repeat
closing remarks.

Has HHH given up debate?

Strange silence enveloped Humphrey
camp Friday (Oct. 25) after George
Wallace remove last roadblock imped-
ing all-out push on Richard Nixon for
TV debates. Mr. Wallace’s withdrawal
from free time offered by CBS (see
page 69) undermined main line of
Nixon camp’s defense against Hum-
phrey-Nixon debates—that Mr. Nixon
would do nothing to give Mr. Wallace
publicity.

Democratic National Chairman Law-
rence F. O'Brien did issue statement
saying “Wallace offer leaves Mr. Nixon
no place to hide,” but Vice President
Humphrey on campaign trail in Cali-
fornia didn’t follow through on opening
he’d sought for months,

Mr. O’Brien’s statement received
sketchy distribution; aide said wire
services were supplied texts but other
staff members seemed unaware of state-
ment’s whereabouts or existence. Aide
in Washington headquarters suggested
reason why Mr. Humphrey had not
exploited opening was overcrowded
agenda on candidate’s western swing.

Meanwhile, Mr. Humphrey was re-
ported saying his efforts to get Mr.
Nixon on TV debate were finished.

Democratic candidate did accept of-
fer of Houston Astrodome by Roy
Hofheinz for debate on Nov. 3. Mr.
Nixon was also invited. If Mr. Nixon
declined, said Vice President, he would
appear alone.

Both Messrs, Humphrey and Nixon
plan extensive paid TV appearances in
last days before election. President
Johnson is also slated to make half-
hour TV pitch for Mr. Humphrey on
NBC Nov. 3. Estimated time and pro-
duction costs for President’s appearance
arc put at $80,000.

NBC ahead in latest MNA

Specials and movies pushed past pop-
ular comedy series in Nielsen MNA
ratings for week of Oct. 14-20. NBC-
TV, with first four programs in top
20, two of them specials—had 19.5
rating, CBS-TV 18.5 and ABC-TV 16.4.

Top 20:

1. Beb Hope special (NBC) 33.9
2. Rowan & Martin (NBC) 30.3
3. Mitzi Gaynor special (NBC) 26.7
4. Julia «NBC) 26.3
5. Friday Movle

“Goodbye Charlie’” (CBS) 25.0
6. Sunday Movie

Assault on a Queen' (ABC) 241
7. F.B.I. (ABO) 23.4
8. Phyllis Diller (NBC) 23.0
9. Pat Paulsen special (CBS) 21.7
10. CBS Playhouse (CBS) 21.3
11. Bonanza (NBC) 21.2
11. Bewitched (ABC) 0.2
13. Saturday Movie

"Hallelujah Trail” (NBCY 20.6
13. Red Skelton (CBS) 20.6
15. Dean Martin (NBC) 20.5
16. Pelticoat Junction (CBS) 20.3
17. Here's Lucy (CBS) 20.2
18. Wednesday Movie

**Nutty Professor’”” (ABC) 20.0
19. Thursday Movle

“¥Youngblood Hawke'" (CBS) 19.8
20, Jackie Gleason (CBS) 19.6

Humphrey, Wallace on ABC

ABC Friday (Oct. 25) lined up TV
appearances of four of six major White
House candidates for Sunday (Nov.
3), preceding election. Hubert Hum-
phrey and running-mate Senator Ed-
mund Muskie (D-Me.), and George
Wallace and his running-mate, Curtis
LeMay, are to appear on succeeding
half-hour segments of Issues and An-
swers starting at | p.m. (EST).

ABC officials stressed that there
“will not be any debate” between rival
candidates. Offer of appearance also ex-
tended to Richard Nixon and running-
mate Governor Spiro T. Agnew (Md.)
was not accepted. ABC said that in ad-
dition to network TV, audio portion
will be fed to all four of its radio net-
works. Show feed normally goes only
to American Information Network.

CBS also reported Friday that spon-
sorship of its election night network
icicvision coverage is “virtually sold

More *At Deadline” on page 10




Mr. McGredy

Mr. Shapiro

Robert M. McGredy, Marvin L. Sha-
piro and Perry B. Bascom elected to
new posts with Television Advertising
Representatives (TVAR) and Radio
Advertising Representatives (RAR).
both New York, and both Westinghouse
Broadcasting Co.-owned national sales
rep organizations. Mr, McGredy, pres-

Mvr. Bascom

ident of TVAR, becomes board chair-
man. Mr. Shapiro, president and chief
executive officer of RAR, succeeds Mr.
McGredy as president of TVAR, and
Mr. Bascom, VP, New York corporate
statt of Westinghouse Broadcasting,
succeeds Mr, Shapiro as RAR presi-
dent.

For other personnel changes of the week see “Fates & Fortunes"

out.” ABC and NBC earlier soid their
election broadcasts as package buys
(see page 68). Major CBS sponsors will
be Institute of Life Insurance, through
J. Walter Thompson; Masonite Corp.,
through Buchen Advertising; Bristol
Myers, through Doyle Dane Bernbach;
Westinghouse Electric, through Mc-
Cann-Erickson.

Also Friday, Mutual outlined plans
for its election night radio broadcasts.
Continuous coverage will begin at 7:35
p.m. When possible, regular five-minute
news summaries will be maintained on
hour and half-hour. Mutual will anchor
broadcast from New York this year,
rather than Washington, as in past.
Charles Warren, Washington bureau
chief, will be anchorman, with George
Hamilton Combs and Whitney Bolten
assisting with analysis in New York,
and Fulton Lewis III in Washington.
Network also will cut in affiliates for
reports on key regional contests. MBS
coverage is being sponsored by Philip
Morris through Leo Burnett,

Young-VTM getting NTS

Another rep-firm acquisition was made
known Friday (Oct. 25) with Adam
Young-VTM Inc.,, New York, absorb-
ing National Television Sales, also New
York rep firm. Adam Young, presi-
dent of company that represents both
radio and TV stations, said final papers
probably would be signed this week
and details of merger then disclosed.
NTS represents TV stations; radio di-
vision of Young-VTM is not affected
in transaction,

10

Network presidents called

Three television network presidents
have been called to testify on TV and
violence in Washington early in De-
cember by Nationai Commission on
Causes and Prevention of Violence.

Resumption of three-day probe into
subject (BROADCASTING, QOct. 21) was
announced Friday (Oct. 25) by Dr.
Milton Eisenhower. chairman of com-
mission.

Others who have been asked to testify
then are representatives of motion pic-
ture producers, presumably Jack Va-
lenti, president of Motion Picture As-
sociation of America; comic book
publishers and ncws organizations.

Dr. Eisenhower said task force on
mass media will have completed survey
of public’s “actual experience with and
attitudes toward” violence, being done
by polister Louis Harris; as well as
special analysis of TV programing con-
tent, being done by Annenberg School
of Communications at University of
Pennsyivania.

Mass media task force is under co-
directorship of Robert Baker, former
Department of Justice attorney, and Dr,
Sandra Ball, on leave from University
of Alberta, Canada. Dr. Otto N. Larsen
of University of Washington is special
consultant to task force.

Although reason for resumption of
TV and violence study was not given,
there’s speculation commission mem-
bers were unhappy that network con-
tinuity executives who appeared three
weeks ago were unable to discuss man-
agement and news policy questions.

‘Bad’ news isn’t stressed

Panel of top NBC News correspondents
and commentators fielded questions on
wide range of subjects from audience
Friday (Oct. 25) at final session of
NBC Radio network affiliates conven-
tion in New York (see page 48).

Panelists Chet Huntley, David Brink-
ley, Edwin Newman and Bill Ryan con-
tended in reply to one query that broad-
cast coverage does not lean consciously
toward “bad news.” Mr. Brinkley said
that he had been conscious of this
criticism and had made study of all
news items emanating from his office in
Washington in 1967 and found that
30%-40% of news could be termed
“bad.” Panelists seemed to agree that
people remembered “bad” news more
vividly than good.

At one point, Mr. Huntley said that
letters he receives indicates public wants
broadcasts to be more responsible but
more provocative. He believes public
wants commentators to broadcast ideas.
but added that if these ideas could be
construed as opinions, they should be
laheled as such.

Pretrial news ban attacked

Ban on pretrial publicity about Sirhan
Bishara Sirhan, accused of mwrder of
Senator Robert F. Kennedy last June.
has been attacked by Evelle J. Younger,
lLos Angeles district attorney. Mr.
Younger asked U. S. Supreme Court
to review what he calls “gag™ imposed
by state court.

Los Angeles county court imposed
prohibition on statement by all attor-
neys and court officers regarding evi-
dence, documents, exhibits, opinions.
and witnesses. Mr. Younger asked high-
cr state courts to overrule ban but was
unsuccessful.

“The public has a right to be in-
formed as to the process of criminal
cases and the conduct of public offi-
cials,” Mr. Younger said, contending
that order violates freedom of speech
and press constitutional guarantees.

Chuck Barris goes public

Chuck Barris Productions Inc., which
turns out such shows as Dating Game
and Newlywed Game, has joined money
game. First public sale of production
company has been completed, it was
announced Friday (Oct. 25), with
issue of 200,000 shares of common
stock each at $9.50 by Gregory and
Sons reportedly over-subscribed within
hours of offering. Company’s outstand-
ing capitalization now consists of 700,-
000 shares of comxmon stock, which
were quoted Oct. 24 on over-counter at
$13 bid. It also was announced that in
quarter ending Aug. 31, company had
net income of $100,730 on revenues
of $768,459.
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Warner Bros.-Seven Arts presents

HAWAIIAN EYE BIIIIIIBIIN STREET BEM
(134 HOURS) (3 HOURS)

' 2 Mlaml ‘_New Orleans Los Angeles and Hawan provnde the gllttenng

------

' -___locales for the stars of these. proven 396 hours of ofi-network detec- e

tive- adventure entertainment.
The style and action in SURFSIDE 6, BOURBON STREET BEAT

77 SUNSET STRIP and HAWAIIAN EYE makes this a natural ._and
very commercial across-the-board combination.

AVAILABLE IN SELECTED MARKETS

 NEW YORK « CHICAGO - DALLAS « LOS ANGELES
TORONTO - LONDON - PARIS » ROME + BARCELONA
LISBON  SYDNEY - TOKYO « MEXICO CITY NASSAU



Your Blair Man Knows . . .

CENTRAL SEVEN! Elegant design and 20,.
000 bricks are “out front” inviting poss.
ersby into the brand new WTRF.TV and
WTRF-FM communicotion center, This vitra.
modern gloss and brick structure now
houses 24,000 square feet of studies, pro-
duction facilities and the newest color
TV and FM sterec equipment ctap the
vnderground parking garage. Sixty.one
full time ond tolented employees are
“about your business” ot new CENTRAL
SEVEN (ond enthusiastically welcome the
opportunity to handle more). Drop in to
see CENTRAL SEVEN and heip WTRF-TV
celebrate its fifteenth anniversary of serv-
ing the Wheeling-Steubenvilie Market
from the heart of downtown Whaeling.
hub of the rich ond busy indusirial upper
Ohio River Valley.

BLAIR TELEVISION

Representotive for

WTRF-TV

Color Channel 7-N8C
Wheeling, West Virginia

(Advertisement)
Famous last words:
“So go ahead
and sue”

Jurics, at best, are unpredictable.
Especially in lawsuits for libel,
slander, piracy, plagiarism, invasion
of privacy or copyright violations.
So if you're part of the communi-
cations industry, don’t be tempted
to say: “Go ahead and sue.” Even
when youre right, there’s no as-
surance a jury will decide in your
favor. Moral? Don’t take chances.
Take out an Employers Special Ex-
cess Insurance Policy instead. Simply
decide what you can afford in case a
judgment goes against you . . . we’ll
cover any excess. For details and
rates, write to: Dept. E, EMPLOY-
ERS REINSURANCE CORP., 21
West 10th, Kansas City, Mo. 64105;
New York, 111 John; San Francisco,
220 Montgomery; Chicago, 175 W.
Jackson; Atlanta, 34 Peachtree, N.E.
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Datebook

A calendar of important meetings and events

in the field of communications

aIndicates first or revised listing.

October

Qct. 28 — Chicago chapter luncheon, The
National Academy of Television Arts and
Sciences. Speaker: Steve Allen. Continental
Plaza hotel, Chicago.

Oct. 29-30 — Annual meeting, Mississippi
CATV Association, Heldelberg hotel, Jack-
son.

Oct. 31-Nov, 1 — Fall convention, Ohio As-
sociation of Broadcasters. Neil House, Co-
lumbus.

November

Nov. 1—Fifth annual FM Day of Georgia
Association of Broadcasiers. Regency Hyatt
House, Atlanta.

Nov. 56 — Annual fall meeting. Alabama
Cahle Television Association. Guest House
motor inn, Birmingham.

Nov. 7 — New deadline for comments on
F(CC’s provesal to permit the use of field-
strength measurements for determining cov.
erage of FM and TV stations, and to estab-
11sh a standard method of making such
measurements. Previous deadline was Oct. 7.

aNov. 7-9—Fall conference. Oregon Asgocia-

tion of Broadecasters. Speakers Include
Richard Salant. president. CBS News:
Grover Cobb. KVGR Great Bend. Kan..

chairman of National Association of Broad-
casters, and Paul Martin. national director
advertising and promotion. Triangle Sta-

tions. Philadelphia. Sheraton motor inn.
Portland.
Nov. T-10—Meeting. hoard of directors.

American Women in Radio and Televizion.
Shamrock Hllton, Heuston.

Nnv. 8-9—Fall meeting, Wisconsinn AP Radio-
TV Assocfation. Ramada inn. Madison.

Nnv. 6-8 — Northeast electroniecs research
and engineerfng meeting. sponsored by In-
stitute of Electrical and Electronics Engi-
neerg Inc. Sheraton-Boston hotel and War
Memorial Auditorium, Boston.

Nov. 6-8—West Coast conference on broad-
casting of Institute of Electrical and Elec-
tronics Engineers. Ambassador hotel, Los
Angeles.

Nov. 8—Deadline for filing comments on
F(CC’s proposed rulemaking to permit pub-
lic 'nspection of network affiliation con-
tracts.

Nov. 8—Deadline for flling reply comments
on FCC’s proposed rulemaking concerning
television programs produced by nonnetwork
suppliers and not made available to certaln
television stations.

Nov, B—Annual meeting, Colorado CATV
Association, Antlers hotel, Colorado Springs.

Nov. 810 — Second district convention,
American Advertising Federation. Speakers
include Howard H. Bell, president of AAF,
and Willlam P. Grayson, executlve vice
president, Johnson Publishing Co., Pocono
Manor, Pocono Manor, Pa.

Nov. 10-13—California CATV Association
fall meeting., Del Coronado hotel, Coronado
Island.

Nov. 10-15—Society of Motion Picture and
Television Engineers’ 104th technical confer-
ence. L'Enfant Plaza Communications Cen-
tre, Washington.

sNov., 11-12—Fall regional conference, Na-
tional Association of Broadcasters. Sheraton
Glibsen, Cincinnati.

Nov. 11-15--Fourteenth annual Holm semi-
nar on electric contact phenomena, spon-
sored by [Illinois Institute of Technology
and IIT Research Institute. Sherman House,
Chicago.

Nov. 12 — Radio commercials workshop,
International Radio and Television Society.
Waldert-Astoria. New York.

sNov. 13—Annual meeting, Allied Artists
Pictures Corp. Demonico’s hotel, New York.

14-15—Fall reglonal conference, Na-
Dallas

sNov.
tional Association of Broadcasters.
Hilton, Dalias.

Nov. 16~—Deadline for fillng comments on
FCC’s proposed rulemaking to prohlbit net-
works from owning or controtling more
than 50% of their nonnews prime-time pro-
graming. and to limit their participation in
syndication activities.

sNov. 17 — Thirteenth annual seminar.
Broadcasters Promotion Association. Speak-
ers Include John Fisher, John Fisher Enter-
prises Ltd.. Toronto, and Ivan Tors, Miami
TV producer. Miami Beach, Fla.

Nov 18—Oral argument before FCC on Its
proposed ruiemaking to permit public In-
spection of network contracts.

aNov. 18-19—Fall regional conference, Na-
tional Assorciation of Broadcasters. Atlanta
Marriott, Atlanta.

Nov. 19 — Speclal stockholders meeting,
Corinthian Broadcasting Corp. Bankers Trust
Co.. New York.

Nov. 19—Deadline for filing reply comments
on FCC’s proposed rulemaking that would
nermit stations licensed In the community
anienna relay service to transmit program
material originated by CATV systems,

Nov. 19-21 — Annual meeting. Tealevision
Bureau of Advertising. Continental Plaza
hotel. Chicago.

Nov. 19-22—Forty-fourth annual National
Association of Educational Broadcasters con-
vention. Speakers include Frank Pace Jr.,
chairman. Corp. for Public Broadcasting,
and FCC Commilssioner Nicholas Johnson.
Sheraton-Park, Washington.

Nov. 19-23—National convention, Radio and
Television News Directors Association. Bev-
eriy-Hilton, Beverly Hills, Calif.

Nov. 20-23—Fifty-ninth anniversary meet-
ing. Sigma Delta Chi. Speakers include Dr.
Frank Stanton, president CBS Inc.: Rosger
Tatarlan, UPI editor; Lou Harrls, pollster,
and Donald Shanor, Chicago Daily News
European correspondent. Atlanta Marriott,
Atlanta.

Nov. 21 — New deadline for reply comments
on FCC’s proposal to permit the use of
field strength measurements for determining
coverage of FM and TV stations, and to
establish a standard method of making
such measurements. Previous deadline was
Oct. 21.

Nov. 21-23 — Sixth annual National Broad-
cast Editorial Conference sponsored by the
Radio-Television Netws Directors Associo-
tion. Beverly Hilton hotel, Beverly Hills,
Calif.

Nov. 22—Autumn managers seminar, Kat-
sas Association of Radio Broadcasters. Ra-
mada Inn, Manhattan.

Nov. 26—Newsmaker luncheon, Internation-

BROADCASTING, Oct. 28, 1968



Minicam Vi-a great new innovation that puts the world on the shoulders of a single cameraman!

Our Professional
Products give you a
better look at the world.

Proud new achievement in Professional
Products from CBS Laboratoriesis the
Minicam VI, aremarkable, portable television
camera that gives you a closer look at the
world. Minicam V| is acamerathatcan go
anywhere: land, sea or air and bring you
studio-quality color pictures live right from
thesceneof action. Captures fast-action sports
events and fast-breaking news stories—when
they happen. Minicam VIl is justone more
significantinnovation from CBS Laboratories
...the organization which has researched,
developed, produced and marketed such
advances as the Masking Processor, the Image
Enhancerand Mobile Television Vans. Look

to CBS Laboratories fortomorrow’s
electronics today.

é% LABORATORIES

Stamford, Connecticut. A Division of
Columbia Broadcasting System. Inc.

BROADCASTING, Oct. 28, 1968

Masking Processor electronically corrects color
distortion. Gives true color fidelity—automatically
—without adding noise to the picture.

Image Enhancer “‘rides through'* weaknesses and
defects in home television receivers. Delivers
amazing picture clarity ... both in color and black-
and-white.

Mobile Television Vans. Television coverage on
the move! Goes anywhere. Sees i2verything. Takes
two cameras or twelve. A van to fit your needs.

13
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ul Ruadio und Television Society. Waldor(-
Astoria hotel, New York

December

De¢. 6-8—Third annual radio pregraming
eanforence. Radio Proyram Conference Ad-
uisory Conumittee. Riviera hotel. Las Vegas.

v, 9—MNew deadline for [iling comments
on FCC’s praposed rulemaklng concerning
television programs produced by nonnet-
work suppliers and not made available to
I certaln television stations. Previous deadline

was Oct, 8

sDece. 9-11—Twenty-fourth annual exhibition.
National Electronics Conference Inec. Con-
rad Hilton hotel. Chicago.

Dce. 16—Oral argument before FCC on its
proposed rulemaking to prohlbit networks
from vwning or econtralling more than 50%
of their nonnews prime-time programing.
and to Illmit their participation in syndica-
tinn activities.

| January 1959

| Jan. 9—New deadlin® for filing rcply com-
ments on FCC’s proposed rulemaking con-
cerning  television programs produced by
nonnetwork suppliers and not made avail-
ahle to certain television statlons. Previous
deadline was Nov. 8.

Jan. 10 — Network newsmen newsmaker
luncheon. International Radio and Television
Society. Waldorf-Astoria hotel. New York.
1 Jan, 10-12—Midwinter conference. Florida
Association of Drouderasters. Orlando.

Jan. 16-18—Florida CATV Association meoet-
ing. Mareo Island.

| Jan. 17—Cable Television Association of
| New Ewugland meeting. New Hampshire
Highway motel, Concord. N. H.

Jan. 24-25—First annual convention, Geor-
gia Cable Television Association. Macon.

Jan. 27—Annual midwinter meeting. /daho
Stute Broadcasters Association. Downtowner
motel, Boise.

Jan. 28 — New deadline for filing reply com-
ments on FCC’s preoposed rulemaking to
limit station acquisitions to one full-time
outlet per market. Previous deadline was
Sept. 30.

Februa ry 1969

Feb. 5—Newsmaker luncheon, I'nternational
Radio and Television Society. Waldorf-
Astoria hotel, New York.

Ieb. 69 -— Meeling, board of directors,
American Women in Radio and Television,
Las Vesgas.

Feb. 12-14 — Annual convention, National
Association of Television Program Execu-
tives. Los Angeles,

Feb. 14-15 — Meeting, hoard of trustees,
educational foundation, American Women
in Radio and Television. Executive House,
Secottsdale, Ariz.

wFeb. 17-19 — Eleventh annual midwinter
conference on government affairs, American
Advertising Federation. Statler-Hilton, Wash-
ington.

Feb. 25-28—1968 Conference, Western Radio
and Television association and West Coast
Instructional Television. Olympic hotel, Se-
attle.

March 1969

Marech 13 — Annual anniversary banquet,
International Radio and Television Society.
Ed Sullivan will receive 10th annual Gold
%{/{edal Award. Waldorf-Astoria hotel, New
ork.

Mareh 21 — infernational Radio and Tele-

sIndicates first or revised listing.
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The New ““WHAT’S MY LINE?//

o

4:30 to 5:00 P.M.

-~

to o P Y to
6:00 P.M. iy 7:30 P.M.

...OF GREAT, NEW
SELLING TIME

(MONDAY THRU FRIDAY)

There's a whole new look to late afternoon and early evening
on WSYR-TV this season.

Take a look at it. Coming out of NBC at 4:30 p.m. is the all-new
“"What's My Line?”, followed from 5 to 6 p.m. by "Perry Mason.”
Then comes WSYR-TV's one hour perennial news blockbuster and at
7 p.m. "Hazel"” moves into her new home in the schedule.

They're all selling for you in the strongest audience flow pattern
in Central New York Television.

Get the Full Story from HARRINGTON, RIGHTER & PARSONS

oW

— e

x0T

Channel 3 -+ SYRACUSE, N.Y. + 100 KW
Plus WSYE-TV chaonel 18 ELMIRA, N.Y.

Affiliate L




Later, he’ll make a second-rate tape.

But it's not his fault. Things have just got to go
wrong when the controls for any given function are
spread all over the recorder. Delays and retaping.
Or make-goods. Or worse.

But a tape recorder doesn’t have tc be designed for
the convenience of the manufacturer—from the in-
side out. At RCA it's got to be designed strictly for
the convenience of the user—from the cutside in—
for absoiute simplicity of operation and mainte-

nance. A simple truth . . . but we seem to be the only
ones doing it that way.

Consider our TR-70 hi-band, hi-fi color tape re-
corder. It's intelligently laid out, throughout. Human
engineered. Controls are grouped by function.
Monitors are eye-level and ear-level. Everything is
instantly accessible, convenient, efficient.

Operation is so straightforward we defy anyone to
make a bad tape on it. Even its fourth-generation
tapes are excellent by any standards.

In fact, with accessories, the TR-70 is really a com-




Right now,
he’s cutting

the clincher
off a commercial.

plete color teleproduction system. It automatically
corrects those substandard outside tapes line-by-
line, including drop-outs. It has push-button editing,
automatic splicing, too.

if you're interested in numbers, it has the world’s
best specs in K factor, moire, differential phase, dif-
ferential gain. And its performance is superb under
the critical 20T pulse test.

But what we're really talking about here is the
clearly visible, unquestionabie superiority of tapes
made on the TR-70.

If you don't believe the difference can be that obvi-
ous, you and your chief engineer owe yourselves a
look at the TR-70.

To arrange it, call your RCA Field Man. Or write
RCA Broadcast and Television Equipment, Bldg.
15-5, Camden, N. J. 08102.

RGA




DIVORCE COURT

lands with

IMPACT

in market
after market

In Columbus

DIVORCE COURT

sent
share up48% *
adults up 74%
women up 46%

over the program previously |~
in the time slot iy
on WTVN-TV, 4ty
Monday through Friday, w1
2:30-3 p.m. R

ANS: OCT. 1967 vi. OCT. 1966

“Divorce Court”’
consistently delivers
more homes,

more women.

30 Rockefeller Plazs
M MNew York, M.Y. Sce page 74

S POTMASTER
The all solid state AD1A
AUDIO
DISTRIBUTION
AMPLIFIER

Meet the AD1A, a solid state audio dis-
tribution ampiifier specifically designed for
AM, FM and TV broadcast stations and
recording studios. The AD1A distributes
audlo signals via five separate output
channels (up to 25 with the addition of
AD1A-X extenders), and incorporates a
front-panel VU meter and monitor jack ta
permit visual and aural monitoring of the
incoming signal at the output of the line
amplifier. Response is essentiaily flat from
40 to 20,000 Hz, with low distortion and
nolse, 60 db channel isolation and 12 db
peak factor. For further information, write
or call today:

BROADCAST ELECTRONICS, INC.

. 8810 Brookville Road
Silver Spring, Maryland 20910
Area Code 301 o 588-4983

vision Society luncheon for International
broadcasting awards winners. Waldorf-As-
toria hotel, New York.

March 23-25—Southern CATV Association
meeting. Montelecne hotel, New Orleans.
March 23-26—Annual conventlon, National
Association of Broadcasters. Shoreham and
Sheraton-Park hotels, Washlngton.

April 1969

Avpril 11—Radio day newsmaker luncheon,
International Radio and Television Society.
Waldorf-Astoria hotel, New York.

April 13-14 — Spring board meeting and
broadcasting day, FPFlorida Association of
Broadcasters. University of Florlda, Gaines-
ville.

April 30-May 4—Eighteenth annual national
convention of dAmerican Women in Radio
and Television. Shamrock Hilton, Houston.

May 1969

sMay 8-10—Spring meeting, Kansas Associa-
tion of Radio Broadcasters. Statler-Hliton
Inn, Salina.

sMay 13—Annual meeting and performet's
award luncheon. Julernational Radio and
Television Society. Waldorf-Astorla, New
York.

sMay 15-16—Annual spring convention, Ohio
Association of Broadcasters. Imperial House
South, Dayton.

sMay 19-23—Annual international television
symposium and technical exhibition. Intor-
mation: Case-Box 97, 1820 Montreux, Swit-
zerland.

=May 23-25—Spring meeting, 7linois News
Broadcasters  Association. Wagon Wheel
Lodge, Rockton.

June 1969

ujune 8-10—Annual convention, Flovida As-
sorialion of Broadcasters. Thunderbird mo-
tel, Ariington (Jacksonvllie),

sJune 22-25—Annual convention, National
Cable Televigion Association. San Francisco
Hilton. San Francisco.

-June' 26-July 2 — National conventlon,
American Advertising Federation. Waldorf-
Astoria hotel, New York.

December 1969

mDec. 15 — Presentation of first national
gwards in communications media by 4mer.
ican Civil Liberties Union. New York.

JpenMike

Tired of ‘bleeding hearts’

EpiTor: According to the letter of Jay
Murley (BROADCASTING, Oct. 14) Chi-
cago is now the city of shame. Possibly
the news hasn't yet filtered through the
Los Angeles smog that there were no
fatalities here during the Democratic
convention, but Robert Kennedy has
been dead for almost five months now
and we all know where he was mur-
dered.

Chicagoans are damn proud of
Mayor Daly and our police department
and we're tired of the bleeding hearts
who continue their misinformed bleat-
ings concerning a situation brought
about mainly by punks who invaded
our city to create chaos and wound up
almost getting what they deserved. . . .

Chicago will eagerly welcome the

BROADCASTING PUBLICATIONS INC.

Sol Taishoff, president ; Lawrence B.
Taishoff, executive vice president and
secretary; Maury Long, vice president;
Edwin H. James, vice president, B. T.
Taishoff, treasurer; Irving C. hﬂller,
comptroiler; Joanne T. Cowan, assistant
treasurer.

Broadeasting

TELEVISION

Executive and publicatlon headquarters:
BROADCASTING-TELECASTING bullding,

1735 DeSales Street, N.W., Washington,
D.C. 20036. Phone : 202-638-1022,

Sol Taishoft, editor and publisher
Lawrence B, Taishoff, executive vP.

EDITORIAL

Edwlin H. James, vice president and
executive editor; Rufus Crater, editorial
director (New York): Art King, manag-
ing editor,; Frederick M. Fitzgerald.
Earl B. Abrams, Lawrence Christobher
(Chicago), Leonard Zeldenberg, David
Berlyn (New York), Rocco Famighett!
(New York), Morrls Gelman (Holly-
wood)., Sherm Brodey, senior edifors;
Joseph A. Esser, F. Martin Kuhn,
Robert A. Malone, agsociate editors:
Alan Steele Jarvls. James C. Learnard,
Steve Millard, Sue M. Tropin, staff
writers; Timothy M. McLean, Jeffrey
Olson., Mehrl Martin, Marcla Sanford.
editorial assistants; Gladys L. Hall,
secretary to the publisher.

Jack Lefkowltz, art director.

Erwin Ephron (vice president, director
ot media, Papert, Koenig. Lols),
research adviger.

BUSINESS

Long, vice president and general
mﬁzw 8 V%arren W, Middleton (New
York). national sales manager; E
Sellers. advertising director; Fleanor
Manning (New York), institutional sales
manager; George L. Dant, production
manager; Harry Stevens, traffic man-
ager; Bob Sandor. assistant production-
traffic manager; Margaret E. Montague,
classified advertising; Dorothy Coll.
advertising assistant.

Trving C. Miller. comptroller; Eunice
Weston. assistant auditor; Sheila
Thacker.

CIRCULATION

David N. Whitcomue. circulution direc-
tor; Richurd B. Kinsey. subscription
manayer,; Michael Carrlg, Willlam
Criger. Kwentin Keenan, Jean Powers,
Suzanne Schmidt. Kiatherine Tucker,
Arbenla Williams.

BUREAUS

New York : 444 Madlson Avenue, 10022,
Phone:_212-755-0610.

Rufus Crater, editorial director; Davld
Berlyn, Rocco Famighetti. senior editors;
Waiter Troy Spencer, associate editor,;
Hazel Hardy, Carollne H. Mever, Linda
Miller. staf writers.

Warren W. Middleton, national sales
manager,; Eleanor R. Manning, institu~
tional safes manager; Greg Masefield,
Eastern sales manager; Laura D.
Grupinskl, advertising assistant.
Chicago: 360 North Michigan Avenue,
60601, Phone: 312-236-4115.

Lawrence Christopher, senior editor;
David J, Bailey, Midwest sales m

Rose Adragna, assistant.

Hollywood : 1680 North Vine Street,
90028. Phone: 213-463-3148.

Morris Geiman, senior editor,; Blll
Merrltt, Western sales manager.

»

BRroADCASTING® Magazine was founded In
1931 by Broadcasting Publications Inc.,
using the title, BrRoADCASTING*—The
News Magazine of the Fifth Estate.
Broadcasting Advertising® was acqulred
in 1932, Broadcast Reporter In 1933,
Telecast® In 1953 and Televisien® in
1961. Broadcasting-Telecasting® was
introduced In 1946.

*Reg. U.S. Patent Office.

(Contents copyrighted 1968.)
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A new “look”—and a new “sound”! | "t taseraeh

Richard Strader, weather

A television news leader for two decades, WMAR-TV is Man; Chuck Richards,
. . , News Reporter; Ron

still ahead of the field with Maryland's only full color news Meroney, Weather Man;
o . George Rogers, News

report and Maryland’s only television colorfilm laboratory. Director; Jack Bowden,
. . . News Reporter; Jack

An augmented staff this season expands and intensifies Dawson, Sports Director;
Susan White, Special

Channel 2 news coverage of the Maryland scene. Feature Reporter; Perry

Andrews, News Reporter.

No Wonder....In Maryland
Most People Watch COLOR=FULL

WMAR-TV

CHANNEL 2, SUNPAPERS TELEVISION
TELEVISION PARK, BALTIMORE, MD. 21212
Represented Nationally by KATZ TELEVISION
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Final deadline for
station advertising
Nov. 12, 1968
Write, or call collect

today to any
ROADCASTING

National Association of Broadcasters
in 1970 with the same happy brand of
hospitality that all broadcasters recall
from past NAB conventions.—Dennis
McGuire. station manager, WKFM{FM)
Chicago.

Maria, not Monica

EDITOR: With reference to your story
on page 38D of BROADCASTING, Oct. 14,
KSEE [was listed] as being in Santa
Monica, Calif. Let me hasten to say
that we are very pleased to be the num-
ber-one-rated radio station in Santa
Maria. Let someocne else be number one

in Santa Monica.

Would you then please inform my
friends, relations, and bill collectors
that KSEE has not moved and we are
open for business as usual in Southern
California’s fastest growing market—
Santa Maria.—Frank G. Macomber IV.
president, KSEE Santa Maria, Calif.

Likes the extras

EpiTor: The additional editorial features
of the merged BROADCASTING-Television
magazines perform a real service to the
industry.—Howard E, Stark, New York.

BookNotes

“Tune in Tomorrow,” or “How [ Found
‘The Right to Happiness’ with ‘Our Gal
Sunday, Stella Dallas, Johin's Other
Wife,” and other Sudsy Radio Serials,”
by Mary Jane Highy. Cowles Educa-
tion Corp., New York. 226 pp. $5.95.

As the book jacket says about radio
soap opera—"it was melodramatic, it
was hilarious, it was bone-tiring, it was
the big time, it was the tranquilizer for
millions of housewives, it was the
stimulator that soared sales.”

Mary Jane Higby’s book is, if any-
thing, nostalgic and anybody who cared
about the peak program years of net-
work radio, or wants to care about
them, will find much to go by in Tune
in Tomorrow.

Miss Higby was the leading lady for
18 years of When a Girl Marries and
spoke, sang and “sometimes sputtered”
her way through a number of shows in-
cluding Lux Radio Theater, Camel Car-
avan, Kraft Music Hall, Maxwell
House Showboat, Silver Theater, Shell
Chateau, We, the People and a legion
(52) of drama serials, which defy listing.

There’s also some residual promise
for those in the broadcast field: Miss
Higby, who currently is cast in motion
pictures and appears in radio and TV
commercials, touches on such ongoing
matters as ‘“censorship” by program
sponsors; the inevitable presence of ad-
vertising agency types, and the influ-
ence of program ratings.

“Television News,” 1968, by Irving E.
Fang. Hastings House, Publishers Inc.,
New York. 285 pp. $8.95.

“The influence of television news on
our lives may not be dismissed light-
ly. . . . Viewers believe what they see
and, along with what they see, they
believe what the newscaster tells them.
No one in or out of the television in-
dustry should ignore this measure of
public trust. . . ." How TV newsmen
serve this “measure of public trust,”
as Irving E. Fang. assistant manager

of ABC News Political Unit, designates
it, is a major focus in “Television
News.”

With an emphasis on network news
practices and procedures, Mr. Fang
touches all phases of TV news reporting
and production including daily news-
cast preparation, TV news writing style,
news camera technique and film editing.
One instructive portion of the book
is devoted to comparison between a
three-hour segment of the AP broadcast
wire, and the subsequent reporting of
those events on the three network eve-
ing news programs.

“The CanniBalS,” by Keefe Brasselle.
Bartholomew House Ltd., distributed by
Delacorte Press, New York. 510 pp.
36.95.

From first page to last the question that
nags is how anyone with as little taste
and talent as the author ever found a
prominent place in television program-
ing. For it's a matter of record that
during the 1964-65 network season,
Keefe Brasselle’s Richelieu Productions
(“Cardinal Productions™ in the book)
had three programs in prime time on
CBS-TV, The Reporter, Baileys of Bal-
boa and the Cara Williams Show (fic-
tional counterparts: Mr. Trouble, Barn-
aby’s and Karen). All three failed. But
how did they get on the schedule in
the first place?

“The CanniBalS” tells how an untried
producer with gangland connections
placed three programs on television in
a single season. This is the story told in-
side the larger one of the rise and fall
of a would-be and almost emperor of
broadcasting, to whom the producer is
prime minister and chief assassin with-
out portfolio. Page after page reeks of
cut-throat intrigues and sex play of a
network’s executive suites.

No vulgarities are barred. Broadcast-
ing has been smeared by the dirty-mind-
edness of this rather primitively written
book.
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They conquered everything, but time.

Ah those great old radio heroes. They're gone
forever. Because today’s radio heroes are living
legends. The “good guys” are still fighting the foes—
on a Vietnam combat tape. And the space sagas are
now transmitted live from Cape Kennedy. Listen-
ers today would rather hear today’s exciting actual
accounts of today’s important happenings. Yester.
day’s imaginary heroes met every test. But time.

Edward Petry & Company.

ONE DOWN. . .
TWO 70 GO...




Mﬂ”MMﬂ from Paul Rowe, N. W. Ayer & Son, Philadelphia

INA looks forward to another good season

About three years ago, the Insurance
Co. of North America developed
new, very ambitious, long-range corpo-
rate objectives. To achieve these cor-
porate goals, all INA operations, in-
cluding marketing and advertising plans,
were painstakingly reviewed.

After numerous discussions internally
and with our INA associates, it was
agreed that advertising’s prime assign-
ment was to accelerate a further de-
velopment of favorable public accept-
ance of INA ... and its agents. To im-
plement this objective most effectively,
the agency proposed the employment of
a brand advertising strategy.

With these benchmarks established,
Ayer promptly set sail on preparation
of media and creative recommendations.
With regard to the latter, INA’s history
reveals numerous and impressive firsts
in the industry: the first American
marine policy on an American ship;
establishment of the independent in-
surance agency system; the first safe
driver’s merit rating; pioneered with the
home owners’ policy and precedent
shattering coverages like those on the
top secret “Manhattan project” during
World War II and the protection on
the reactor for the first nuclear sub-
marine.

This remarkable record plus INA’s
future plans truly characterize the
company as a pioneer . . . an innovator.
To capitalize on this enviable profile
the agency decided to identify INA as
the imaginative insurance company—
and to utilize policies, lines or service
concepts which exemplify INA imagina-
tion.

In addition to the appropriateness
of the word, imagination, the fact that
the letters “INA” were in the middle
of the word make it possible to graph-
ically represent the word as “imagINA-
tion.” This tie-in offered a variety of
strong, creative approaches.

We then addressed ourselves to the
media segment of our assignment. In
view of the creative strategy, and its
implementation, television was singled
out as the most desirable vehicle . . .
provided the right programs could be
purchased within the framework of the
budget.

Sports television was obviously a
very logical route to pursue. Its demo-
graphics accommodate our prime audi-
ence requirements—men, well educated,

and in the 20 to 45 age category. Ad-
ditionally, we knew this type of TV
programing would be highly merchan-
disable and promotable to another key
segment of our audience—INA agents
and brokers. A comprehensive search
of availabilities ultimately led us to co-
sponsorship of National Coliegiate Ath-
letic Association football in 1966 on
ABC-TV.

To obtain an indication of the ef-
fectiveness of coliegiate football activ-
ity, INA contracted with an independ-
ent research organization to check the
depth and degree of consumer aware-
ness of INA and other selected com-
panies before and after the football sea-
son. The results were indeed impressive

. and encouraging . . . for on an un-
aided basis favorable consumer identi-
fication of INA increased by 50%. In
subsequent years, similar surveys also
yielded substantial gains.

While the consumer has been a key
target, we cannot forget the other vital
segment of our audience—our agents
and brokers. Here again research in-
dicates extremely favorable reaction
with receipt of many unsolicited letters
endorsing the program. In addition, a
survey conducted by INA among a
sampling of its agents evoked similar
reaction.

One of the key ingredients in the
success of NCAA football sponsorship
has been the sales promotion program.
INA’s sales promotion department de-
veloped a very comprehensive kit (rang-
ing from NCAA schedules, and sched-
ule holders, to football fact booklets,
to counter cards, wall posters, news-
paper mats, TV commercials) that was

sent to INA agents and brokers. This
enables the agent to tie in locally with
the football program and capitalize on
sponsorship among his customers and
prospects. ABC acknowledged this sales
promotion program to be one of the
most extensive it had even seen.

The over-all effectiveness of the INA
advertising program has been advan-
tageous not only to the Insurance Co.
of North America but to the consumer
as well. With the image of INA as one
of aggressive imagination, the consumer
has found that not all insurance is alike.
This in turn has given the agent more to
be proud of and even more to mer-
chandise.

Jim Powell, advertising manager of
INA, recently summarized results this
way: “Response to the NCAA football
program has been unequalled in INA's
advertising history. It has achieved a
dramatic increase in awareness of INA,
as measured by several in-depth sur-
veys. Because it’s cohesive and simple
in concept, it can be merchandised ef-
fectively to agents, the public and INA
personnel.”

As we said before, imagination marks
not only INA's insurance program and
history but also the company's adver-
tising program. Our association with
college football marks a significant
breakthrough in insurance company ad-
vertising.

With this sort of evidence, there is
no question we're on the right wicket to
achieve our advertising objectives; 1968
marks the third consecutive year of
NCAA football sponsorship . . . and we
look forward to a continuation of this
activity.

Paul E. Rowe, a graduate of Boston Uni-
versity, joined N. W. Ayer & Son, Phila-
delphia, in March 1954. He had a business
background of 14 years with Lever Brothers.
Mr. Rowe's first Ayer assignment was as
a media planner in the automotive co-op
section. From there he moved to account
service in the agency's New York office for
a year, then back to Philadelphia in plans
and marketing, then 1o office account serv-
ice in 1959 as an account supervisor. He
became vice president in November 1967.
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Spin a
professional
test record
and check out
your entire
sound system!

Our Broadcast Test Record (BTR 150). A single
12-inch record that gives you a convenient

signal source for testing and adjusting alf your
sound equipment —from pickup right through your
whole audio chain. It's fast. Simple. Easy to use.

It's just one of nine in a series of
professional test records we make at
CBS Laboratories, Unique high-precision tools
designed for a rapid evaluation of audio
components, equipment and systems.

Each record contains a complete series of
tests. Eliminates the need for elaborate
equipment. Saves you studio space. Saves you
hours of time.

Order a quantity of CBS Laboratories’ Test
Records now, and get a liberal discount.{Only $10
buys our BTR 150. Buy 10 records and save $38!)
Ask for our complete Test Record Catalog today,

PROFESSIONAL
PRODUCTS
%‘#ﬂ LABORATORIES

Stamford, Connecticut.
A Division of Columbia Broadcasting System, In¢,
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WHKIJG-TV...1st and FIFTEEN

... which is a ‘sports’ way of saying that WKJG-TV, Channel 33 in Fort Wayne, Indiana —
the first station in the area — celebrates 15 years on the air this month. B Whether it's in
the field of sports, news, weather, entertainment or public affairs programming, WKJG-TV
offers service that is constantly being improved and expanded. M WKJG-TV continues
to add to its list of ‘firsts’— a list that's already so long that it makes us blush — a list that
includes such things as being first in all phases of colorcasting, including the first color film
processor in the area.

Call Blair TV for more information about WKJG-TV — 1st and Fifteen!

THE WKJ@ STATIONS

gTHE COMMUNICANA GROUP:
L]
% 5 Hilliard Gates, Vice President & General Manager '
H WEKJG - STEREO FM « WKJG -AM « WKJG -TV
g 3 Fort Wayne, Indiana . .
2 g MEMBER STATIONS OF THE COMMUNICANA GROUP !
g s Also: WSJV-TV, WTRC-AM and FM, Elkhart
g g The Etkhart Truth {(Newspaper)
Z INDIANA COMMUNICATORS £ JOHN F. DILLE, JR., PRESIDENT BLAIR TELEVISION
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THE S0 MERSWTTRLY OF TELEVISION ANO RADID

It may not get better, could get worse

Elections promise no relief in next Congress
as broadcast critics show up running strong

A state-by-state and district-by-district
survey of campaign trends in key races
for House and Senate seats of impor-
tance to the broadcasting industry sug-
gests that broadcasters would be unwise
to put any confidence on the possibili-
ty of sweeping changes in the political
and regulatory complexion on Capitol
Hill after next week’s elections. A com-
pilation of election predictions by po-
litical observers and newsmen on the
scene where the campaigns are being
fought (subject, of course, to the fal-
libilities of any attempts to call elections
in advance, particularly this year) indi-
cates that no reductions in congression-
al pressures for hard-line regulation of
the industry are in sight.

To be sure, all three major candi-
dates for the Presidency have gone on
record as favoring a less-rigorous reg-
ulatory environment for broadcasters
{(BROADCASTING, Oct. 7), and direction
from the top may moderate the increas-
ingly tough line being taken by the
FCC. But the FCC, according to the
gospel as promuigated at the other end
of Pennsylvania Avenue, is the creature
of the Congress, and ought, by rights, to
serve as an arm of the legisiative branch,
presidential power to appoint commis-
sioners and adjust the commission’s
budget notwithstanding.

That broadcasters in general (always
excepting home stations that are friend-
ly) and the FCC in particular will be
targets of opportunity in the 9ist Con-
gress, which is to assemble on Jan. 3,
1969, was made evident in the 90th
Congress, particularly in the post-con-
vention session, which met in the imme-
diate aftermath of the Chicago cover-
age. The outpouring of antibroadcast-
ing oratory, it should be noted, was bi-
partisan. It should also be noted that the
concern expressed about broadcasting’s
power over public opinion and politics
in the post-Chicago speechmaking only
reflected what many of the members
had been saying throughout the session.

Broadcasting legislation, of course,
didn’t keep pace with the oratory—-it

seldom does (see page 36). But Con-
gress works its will in a variety of ways,
not the least of which is the telephone
call that doesn’t make the headlines (or
even go reported). Other tried-and-true
methods include the hearing, or investi-
gation. Another is the “study.”

The 90th Congress saw the full con-
gressional armamentorium brought into
play, with notable results on the FCC,
which with no particularly observable
shifts of ideology or membership man-
aged to adopt an incrcasingly tough
regulatory stance.

New rules aimed at tightening the
commission’s handling of transfers of
construction permits are a case in point.
The FCC’s proposals are responsive to
the smallest details of criticisms raised
during the House Commerce Commit-
tee's probe into the transfer of UHF
construction permits from D. H. Over-
myer interests to U. S. Communications
Corp.

Likewise, renewed emphasis on net-
work program ownership was no doubt
encouraged by favorable comment (and
legislation waiting in the wings) from
Hill partisans (including committee staff
members). The issues of media concen-
tration and economic power also led
Hill critics to jump with both feet on
the proposed ABC-International Tele-
phone & Telegraph Co. merger. A sen-
ate-staff member later took credit for
derailing the multi-billion-dollar deal.

The commission, called at the very
least to comment on cvery issue raised
on the Hill, and often summoned en
banc to House and Senate hearing
rooms for sessions that are seldom pleas-
ant and always time-consuming, can be
expected to hearken to the 91st Con-
gress as it has the 90th, and those be-
fore it. The temper of the 91st, there-
fore, will largely determine the shape
of the broadcasting industry’s next few
turbulent years in Washington.

As went the 90th, BROADCASTING'S
reading of the campaigns indicates, so
will go the 91st, or even more so. The
key House and Senate members in

broadcasting’s future, are, of course,
found in the respective Commerce Com-
mittees. Some Commerce Committee
members cut more ice than others, be-
cause of seniority, positions on other
committees, or because of the noise they
make.

Because of fewer numbers, all Senate
Commerce Committee members wield
considerable importance over broadcast-
ing matters. Most of the specialists on
the Communications Subcommittee,
however, are not up for re-election this
year. Only Senators A. S. Mike Mon-
roney (D-Okla.) and Russell Long (D-
La.) had terms that expire with the
90th Congress. Senator Monroney pre-
sents the only immediate possibility of
a change in personnel on the subcom-
mittee; Senator Long is unopposed for
re-election. (A shift in the Democratic-
Republican balance in the Senate as a
whole may also change the proportions
of seats in the committees and subcom-
mittees, resulting in shifts within and
between committees.)

At least one new Republican face on
the Senate Commerce Committee can
be expected; the resignation of Senator
Thruston Morton (R-Ky.) will assure
at least one vacancy. Defeat of ranking
minority member Norris Cotton (R-
N.H.), which seems to be a real possi-
bility, would produce another.

Mostly, however, the Senate Com-
merce Committee can be expected to be
back in business at the same stand with
most of the same senators.

In the House the picture differs only
by showing even less possibility of
change. Fewer House Commerce Com-
mittee members seem to be in trouble
than Senate Commerce Committee
members. Only Representative James
Broyhill (R-N.C.), a victim of redis-
tricting, seems to be in serious trouble.
Four or five others, at the most, are
facing challenges sufficient to cause ob-
servers to hedge their bets, and none of
these have made any particular marks
on broadcasting issues.

The outstpoken critics of broadcast-
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ing and the FCC seem destined to
continue their campaigns: Committec
Chairman Harley O. Staggers (D-
W.Va.) on trafficking and news staging;
John E. Moss (D-Calif.) on strengthen-
ing, not suspending, Section 315, and
John Dingell {D-Mich.) on more spec-
trum space for land-mobile (and all
three on the need for a hard-line FCC
in general).

Some substantive action may be ex-
pected in the next Congress; Chairman
Staggers has said he will cxamine Sec-
tion 315 to seek a way to avoid period-
ic suspension attempts sought fo permit
televised presidential campaign debates.

In the Senate a wide-ranging hearing
is contemplated on “the responsibilities
of broadcasters and how they are meet-
ing those responsibilities,” a subject that
could contain almost every broadcast-
ing issue ever raised on the Hill.

It remains to be scen, however, just
how wide-ranging the Senate hearing
will actually be, and what results may
issue from the effort either in the form
of legislation or the mere usual pres-
sure. In the House the Staggers re-
examination of Section 315 may not
even come {0 pass.

The role of the Investigations Sub-
committee also remains shrouded in
mystery, with no one even willing to
make a guess about what issues will
emerge in 1969,

The very unpredictability of House
action and directions of the Commerce
Committee in the next Congress renders
it advisable to watch all 29 Commerce
Committee members who are opposed
for re-election (two are unopposed and
one is resigning, making a total of 33).
The committee in the 90th Congress was
also marked by a number of very close
votes (pay TV, equal-time suspension)
that will add to the importance of each
change in committee make-up in the
9lst.

Accordingly, BROADCASTING has looked
at all the races in the Senate and the

House Commerce Committees and has
reportced on each member’s prospects
individually (sce capsule summaries).

It should be noted that all broadcast-
ing issues are not confined to the Com-
merce Committees, although they rule
on the great bulk of broadcast-oriecnted
bills. One issue that's destined to come
to a hcad in the 91st Congress is copy-
right revision. The 90th struggled
mightily with this issue, and its CATV
complications, but passed the buck to
the 91st.

In the Sepate Judiciary Committee,
which will lead in next year’s effort at
revision, no members of the Copyright
Subcommittee are up for re-election. In
the House, of course, they all are, but
the leader of the revision attempt, full-
committee Chairman Emanucl Celler
(D-N.Y.), is expected to win by a wide
margin.

Other candidates are of interest to
broadcasters because of past or present
connections with the broadcasting in-
dustry. In Kentucky Kathrine Peden,
owner of wnve Nicholasville, Ky., has
the Democratic nomination for the
Scnate seat vacated by Senator Morton.
Newsmen pick Republican Marlow
Cools as winner.

And in Florida, former National As-
sociation of Broadcasters President Le-
Roy Collins is Democratic candidate for
Senate, facing conservative Edward J.
Gurney (Republican). Mr. Collins, who
could be expected to air strong opinions
about the broadcasting industry as a
scnator (as he did as NAB president),
is not considered likely at this point to
gain a Senate scat, but ncwsmen in the
state say the race is too close to call for
certain. The consensus is that Mr. Col-
lins held an early lead but now is in
trouble, facing a conservative tide in
the electorate.

Among other broadcasters in con-
gressional contests are Richard Smilev.
president of KxxL Bozeman, Mont..
challenging incumbent Representative

Senator Magnuson

Arnold Olsen (D-Mont.), and Stelio
Salmona, former newsman with WNHC-
v Hartford-New Haven, Conn., chal-
lenging incumbent Representative Rob-
ert Giaimo (D-Conn.).
In the House, 33 seats (19 Democrats,
14 Republicans) on the Commerce
Committee are at stake. One member
is retiring and two are unopposed for
re-clection, making 29 races that await
the official stamp of the elections can-
vassing boards. Most of these don’t
secem to be in doubt. As the 9]st Con-
gress is organized, however, a shift in
relative strengths between Republicans
and Democrats may, if the Republicans
gain over-all in strength, as is antici-
pated, result in a change in the within-
commitiee party split.

The races as they shape up just be-
fore the election, according to BROAD-
CASTING'S survey:

Brock Adams (D-Wash.)

“Fair to bright” is the reading on re-
election chances for Mr. Adams, 15th-
ranking Democrat on the Commerce
Committee. His opponent, Republican
Robert Eberle of Seattle, is not well
known, notes Jim Topping of xIro-TV
Seattle, but a large GOP swing vote

Candidate Collins

26 (SPECIAL REPORT)
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and a large group ol “no opinions”
render predictions hazardous. Ted Bry-
ant, on the news staff of KING-Tv Seat-
tie, says nevertheless the district should
be safe for Mr. Adams. The congress-
man holds a seat on the Investigations
Subcommittee and is seeking his third
term.

Ray Blanton (D-Tenn.)

As 17th in seniority among the Com-
merce Committee’s 19 Democratic
members, Mr, Blanton is rated as the
“probable winner” in his race against
John T. Williams, Republican of Jack-
son, Tenn. Dave O'Brien, news director
for wesJ-Tv Jackson, adds that an up-
set is possible, but not likely. Mr. Blan-
ton, although a conservative Democrat,
may have identification problems with
the Johnson-Humphrey administration.
A heavy Wallace vote, however, is seen
as cutting into Mr. Williams’s total. Mr.
Blanton is seeking his second term.
Donald G. Brotzman (R-Colo.)
Challenged by a former occupant of
the seat at issue, for Colorado’s second
district, Democrat Roy H. McVickers,
Mr. Brotzinan is running “pretty well
against stiff competition.” But Mr.

Senator Monroney

Brotzman seems to have the edge, re-
ports Ron Voigt, newsman with XWGN-
Tv Denver. Other state political observ-
ers also give an edge to the Republican
candidate, who gained the seat in 1963,
lost it in the next election, regained it,
and is now shooting for two in a row.
Mr. Brotzman is 11th-ranking Republi-
can on the Commerce Committee and
is a member of both the Investigations
Subcommiittee and the Communications
Subcommittee.

Clarence (Bud) Brown Jr. (R-Ohio)

Charles Voskuehler of the Springfield
(Ohio) News-Sun says flatly that Mr.
Brown “will win.” Although a hard-
hitting campaign is being waged against
him, Mr. Brown is expected to benefit
from a redrawing of the seventh con-
gressional district, in which he runs.
His opponent is Robert E. Cecile, a
Democrat and political-science profes-
sor at Wright State University. Mr.
Brown owns an FM station in Urbana,
Ohio (wcomMm-FM), and has refrained
from voting on some broadcast-oriented
measures in the 90th Congress. He
holds seats on both the Communications
and Investigations Subcommittees. He

Representative Celler

ranks 12ith among Republicans on the
parent committee and is seeking his
second full term.

James T. Broyhill (R-N. C.)

He may well turn up as a casualty in
next week’s balloting. Running in a
redistricted territory, of which all but
two counties are new to him, against
a Democratic fixture of North Caro-
lina politics, incumbent Representative
Basil Whitener, Mr. Broyhill is seeking
his fourth term. Mr. Whitener is seek-
ing his seventh term. Political observers
at wHKY-Tv and wirc Hickory, and
wJRI Lenoir note that both men are
well respected and well known in the
new district; rate the race as a toss-up.
However, Jim Hardin, news editor of
the Gastonia Gazerre, reports that par-
tial results of a telephone poll taken in
the newspaper’s circulation area, which
includes the main population centers in
the district, shows Mr. Whitener with
an almost three-to-one lead. Almost
25% of voters surveyed, however, in-
dicated they were undecided. Mr. Broy-
hill is a member of the Communica-
tions Subcommittee and also holds a
seat on Representative John Dingell’s
(D-Mich.) Small Business Subcommit-
tee on Regulatory Agencies.

Tim Lee Carter (R-Ky.)

The ninth-ranking minority member on
the committee, is running consistently
ahead in all polls, according to John
Brock, news director for wmik Mid-
dlesboro. His main opponent, Democrat
Thomas Jeflerson Roberts, has not been
doing much campaigning, it's noted.
Mr. Carter is also facing an American
Anti-Communist contender, Charles P.
Peace, but observers in the district
minimize the threat from this quarter.
Mr. Carter is seeking his third term.

Glenn Cunningham (R-Neb.)

He has “fair to probable” chances for
re-election, report newsmen in his east-
ern Nebraska district. Dick Smith of
KETV(Tv) Omaha says Mr. Cunning-
ham should have no trouble, cites news-
paper polls giving Mr. Cunningham a
17% edge (with 13% undecided), yet
says “i’s an odd race to feel out
There’s no surge of interest in either
candidate.” The Democratic opposi-
tion is Maxine (Mrs. Frank B.) Morri-
son, wife of a former governor. Mr.
Cunningham ranks fifth among the
committee’s 14 Republicans and is seek-
ing his seventh term. He’s a member of
the broadcasting-oriented Investigations
Subcommiittee.

Samuel L. Devine (R-Ohio)

The second-ranking Republican on the
committee, is rated by newsmen in his
district as a sure winner of re-election.
Tom Dorsey, news director for wWBNs-
Tv Columbus, says Mr. Devine’s op-
ponent, Herbert J. Pfeifer, has been
waging a very uneven campaign against
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what were uphill odds to start with. A
flirtation with George Wallace has also
cost Mr. Pfiffer some labor support in
the district, it’s noted. Mr. Devine has
been a strong vote-getter in the district,
which is rated as conservative, and he
may take this year’s race by 100,000
votes. Mr. Devine is sceking his sixth
term.

John Dingell (D-Mich.)

An outspoken House member on broad-
casting matters, Mr. Dingell has a
“safe” seat, according to Bob Lyle, po-
litical reporter for wwJ-Tv Detroit. Mr.
Dingell’s opposition, Republican Monte
R. Bona, is said to be making “very
little waves” in the campaign. Mr. Din-
gell, sixth-ranking member of the Com-
merce Committee, is also chairman of
the Select Committee on Small Busi-
ness’s Subcommiitee on Activities of
Regulatory Agencies. As such, Mr. Din-
gell has led the fight in the House for
more spectrum space for land-mobile
radio. He also holds a seat on the Com-
merce Committee’s Investigations Sub-
committee. He's seeking his seventh
full term.

Samuel N. Friedel (D-Md.)
The second-ranking majority member

ot the committee won his tough re-
election fight in the primary, Baltimore
newsmen note. Opposition in next
week’s general election offered by Re-
publican candidate Arthur W. Downs,
is termed “token.” Mr. Friedel is chair-
man of the Commerce Committec's Sub-
committee on Transportation and Aero-
nautics. He’s seeking his ninth term.

James Harvey (R-Mich.)

The middle-seniority minority member
of the House Commerce Committee
(ranking seventh, of 14) is a “stroeng”
candidate for what will be his fifth
term, according to Don Hill, political
observer and news coordinator for
WKNX-Tv Saginaw-Bay City-Flint. One
sure sign, notes Mr. Hill, is that few
voters seem to be able to call his op-
ponent, Richard E. Davies, by name.
Mr. Harvey is a member of both the
Communications and Investigations Sub-
committees, led the fight for a sense-of-
committee resolution against pay TV in
1967 and for renewal this year.

John Jarman (D-Okla.)

The fourth-ranking Democrat on the
committee should win re-election in a
breeze, report newsmen from his dis-
trict. His opponent, Bob Leeper, trails

Representative Moss

Representative Macdonald

28 (SPECIAL REPORT)

Mr. Jarman in Straw votes; margins are
live to one or seven to one in favor of
Mr. Jarman. Intramural fighting among
central Oklahoma Republicans is also
hurting Mr. Leeper’s cause, it’s noted.
Mr. Jarman is chairman of the Com-
merce Committee’s Public Health and
Welfare Subcommittee. He’s seeking his
10th term.

Hastings Keith (R-Mass.)

Waiting for the votes to be counted on
election night will hold no terrors for
the fourth-ranking Republican Com-
mercc Committee member. He’s run-
ning unopposed for the Massachusetts
12th district seat, which includes Cape
Cod. Mr. Keith is a member of the
Investigations Subcommittee and will
be elected to his seventh term.

Horace R, Kornegay (D-N. C.)

Mr. Kornegay is not seeking re-election
to the 91st Congress. His absence will
insure at least one vacancy on the Com-
merce Committee, of which he was
the eighth-ranking Democrat. He an-
nounced his retirement from the House
last spring, saying he simply wanted to
spend more time with his family. He
also leaves a seat open on the Commu-
nications Subcommittee, but there may

Representative Dingell
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also be others as members shift posi-
tions next year. Mr. Kornegay is a
four-term member of (he House.

Dan Kuykendall (R-Tenn.)

Ranking 13th among 14 Republicans
on the committee in the last Congress,
Mr.  Kuykendall should have “no
trouble” gaining re-election, according
to Don Hickman, assistant news di-
rector for wmc-Tv Memphis. Although
the district has been nominally Demo-
cratic, Mr. Kuykendall broke the pat-
tern with his election to Congress two
years ago. His Democratic opponent,
James E. Irwin, has jeopardized his
support by leaning toward George
Wallace, it's reported. The race has
also been complicated by the write-in
candidacy of a former mayor of Mem-
phis and two splinter candidates, all
of whom are expected to cut into Mr.
[rwin’s vote. Mr. Kuykendall is seek-
ing his second term.

Peter N. Kyros (D-Me.)

Mr. Kyros’s race is rated as a Loss-up.
He’s running against Horace H. Hil-
dreth Jr., whose father is a radio-TV
group owner and former governor of
the state. Larry Geraghty, news director
of wesH-aM-Tv Portland, Me., says the

Representative Van Deerlin

Representative Adams

race just can't be called. Both men are
driving strong, he notes, in a district of
mixed Republican and Democratic reg-
istration. Mr. Kyros gained his seat on
the Commerce Committee last year ancl
remains the lowest ranking Democratic
member. He's seeking his second term.
Torbert Macdonald (1D-Mass.)

The third-ranking Democrat on the
parent committee and chairman of the
Communications Subcommittee  has
“bright” prospects for re-election, Bay
State newsmen report. Mr. Macdonald,
who has a reputation in his district as
a “worry wart,” at least as far as elec-
tions are concerned, is favored over
William 8. Abbott, Republican chal-
lenger and former White House fellow.
Mr. Abbott is waging an active cam-
paign, seemingly well backed financial-
ly, but observers suggest that the big
push this year is being made with an
eye on 1970. Mr. Macdonald’s cam-
paign has been marred by a broken
shoulder, sustained during a family
lootball game, but Art Smith, news di-
rector for WEEI-AM-FM Boston, says he
nonetheless rates Mr. Macdonald’s
chances as “excellent.” Mr. Macdon-
ald is seeking his eighth term, also

Representative Springer

serves on John E. Moss's (D-Calif.)
Freedom-of-Information Subcommittee.

John E. Moss (D-Calif.)

The third-ranking Democrat on the
Commerce Committee is picked to win
his race for re-election against Republi-
can Elmore J. Dufly and American In-
dependent Party candidate James Tar-
leton Slaughter. Tom Capra, news di-
rector for KxTv(1v) Sacramento, says
it could be close, but “put it as a win
for John.” John Jervis, political editor
for KCRA-Tv Sacramento, thinks Mr.
Moss will win. He has “an outstanding
track record” in what is now a much
smaller district, he observes. Both re-
porters agree that Mr. Slaughter poses
no threat, but that Mr. Duffy, the Re-
publican, is waging an active and well-
tunded campaign. Mr. Duffy, however,
is comparatively unknown in the dis-
trict, it’s added. Mr. Moss is chairman
of the Commerce Committee’s Com-
merce and Finance Subcommittee and
actively sought the chairmanship of
the Communications Subcommittee last
year. He is also chairman of the Free-
dom-of-Information Subcommittee of
the Committee on Government Opera-
tions. He is seeking his ninth term.

John M. Murphy (D-N. Y.)

He is seen as the ultimate winner in
what may turn out to be a “very close
race,” note newsmen in Mr. Murphy’s
Staten Island district. The threat comes
from a heavy conservative trend in the
district, which, if its strength holds up,
will benefit Republican-Conservative
challenger Frank 7. Biondelille. The
race is a rematch between Messrs.
Murphy and Biondelille, who fought for
the seat two years ago. Liberal candi-
date Joseph Kettler is seen as no factor
in the contest. Mr. Murphy ranks 12th
among the 19 Democrats on the House
Commerce Committee and is seeking
his fourth term.

Ancher Nelson (R-Minn.)

He faces almost no possibility of defeat,
reports Phil Jones, political analyst for
wcco-Tv  Minneapolis-St. Paul. He’ll
win, is the word. “The only question is
by how much.” Mr. Nelson is third-
ranking Republican member of the
House Commerce Committee. He's
seeking his sixth term.

Richard L. Ottinger (D-N. Y.)

Scott Witt, news director for wLNA-AM-
FM Peekskill, N. Y. says he hears
around the district that Mr. Ottinger
has “a very good chance” for re-elec-
tion, There have been no surveys, he
notes, but a high-school straw vote
turned up support for ail other Repub-
licans while backing Democrat Ottinger,
His two opponents are Samuel Naka-
sian, Republican (with no local promi-
nence, it’s said), and Anthony J. De-
Vito, Conservative (who's been in the
news a lot, reports Mr, Witt). The
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district is nominally Republican. Mr.
Ottinger is a member of the Communi-
cations Subcommittee and is seeking
his third term.

1. ). (Jake) Pickle (D-Tex.)

Mr. Pickle is favored to win, but is
considered no shoo-in, in a race for
re-election that has everyone taking
sides. Newsmen at XHFI-Tv Austin call
the race a “‘toss-up,” but note that the
station has aired heavily critical mate-
rial against Mr. Pickle’s alleged in-
volvement in government land sales.
Newsmen at KTBC-Tv Austin agree that
Mr. Pickle is in a real race but peint to
influential Democratic support that fa-
vors him. His opposition is Ray Gabler,
an Austin businessman. Mr. Pickle is a
member of the Investigations Subcom-
mittee, holds a middle-seniority posi-
tion on the parent committee (10th of
19), and is seeking his third full term.

Paul G. Rogers (D-Fla.)

He will “unquesticnably be re-elected,”
according to Doug Morgan, assignment
editor for WEAT-Tv West Palm Beach.
Another broadcast newsman in the area,
who chose to remain nameless, said he
wasn’t so sure, but if he “had to go out
on a limb,” he’d lean toward Mr.
Rogers. His Republican opposition,
Robert W. Rust, a freshman state legis-
lator, is said to be waging an active
campaign, but needs Democratic as
well as Republican support to win. It’s
a conservative district, but Mr. Rogers
is rated as a conservative congressman.
Mr. Rogers is seventh-ranking majority
member of the committee, holds a seat
on the Investigations Subcommittee,
and is seeking his seventh full term.

Daniel J. Ronan (D-Il.)

He is termed by Chicago-area TV
newsmen as ‘“‘probably OK” for re-
election. However, the possibility of a
Republican sweep, aided by light turn-
out of the normally Democratic ma-
jorities may alter a number of Chicago-
area races, it’s noted. Mr. Ronan is

opposed by Gerald Dolezal, Republican
of Cicero, 1ll., where he’s rated as quite
well known. Mr. Ronan is seeking his
third term. He is 14th ranking majority
member of the committee (of 19).

Fred B. Rooney (D-Pa.)

He is expected to pile up a “healthy
majority” in his race with Republican
Paul E. Henderson, sheriff of Lehigh
county. Mr. Rooney also faces two
splinter-party opponents who aren’t ex-
pected to affect final totals. Jim Gaffney
of the Beihlehem Globe-Times notes
that the Democrats have a heavy edge
on registration in the district, allowing
Mr. Rooney to win with “no trouble.”
Mr. Rooney is seeking his third full
term, ranks 11th among Democrats on
the committee. He is a member of the
Communications Subcommittee.

David E. Satterfield (D-Va.)

Mr. Satterfield, who ranks 13th among
the 19 Commerce Committee Demo-
cratic members, is given the edge for
re-election in a close race, according to
Doug Hill, news director for WRVA-TV
Richmond. Strength at the top of the
ticket for Republican Richard Nixon
may pull votes for Mr. Satterfield’s op-
ponent, John S. Hansen, a former mem-
ber of the state house of delegates. Mr.
Satterfield is seeking his third term.

Joe Skubitz (R-Kan.)

Mr. Skubitz is reported leading all
tickets in newspaper polls cited by
newsmen at KOAM-Tv Pittsburg. Latest
figures gave Mr. Skubitz 72% of the
vote, it’s noted. His Democratic oppo-
sition is a Methodist minister, A. F.
(Al) Bramble, a long-time Republican
who switched registration in 1964 dur-
ing the Goldwater campaign. Mr. Sku-
bitz is seeking his fourth term but has
only been on the Commerce Committee
for one year.

William L. Springer (R-I11.)
The ranking minority member of the
House Commerce Committee and in

Humphrey, Nixon promise
minimum federal secrecy

Presidential candidates Hubert H.
Humphrey and Richard M. Nixon are
agreed on at least one subject: If
elected President, they say, they will
adhere to a policy of making the fullest
feasible disclosure of government infor-
mation to the American public.

The views of Mr. Humphrey and
Mr. Nixon, made public last week by
the AP, were given in replies to ques-
tions by Sam Ragan of the Raleigh
(N. C.) News & Observer and the
Raleigh Times, who is chairman of the
freedom and information committee of
the American Society of Newspaper

Editors, and to Hu Blonk of the
Wenatchee (Wash.) Daily World, who
is chairman of the freedom of informa-
tion committee of the Associated Press
Managing Editors Association.

Mr. Humphrey, who conceded that
a “communications gap” exists between
the government and its citizens, said he
would take this attitude: “Either there
is valid reason for witholding—and the
government has the burden of proving
this—or the information will be made
available.”

Mr. Nixon’s view was summed up
this way: “I believe a President must,
wherever he possibly can, make the
decision for more knowledge rather
than less. I do not believe in a ‘right to
lie. ”

line for the chairmanship if the Repub-
licans capture a majority of House
seats, is facing a split opposition in a
district that is considered safe for his
re-election anyway. Paul Davis, with
wcia(Tv) Champaign, notes that Mr.
Springer’s Democratic oppenent, Cart
Firley, was campaign manager for an-
other candidate, who pulled out of the
race to join the Peace and Freedom
party. He’s an instructor at the Uni-
versity of Illinois. Mr. Springer is ex-
officio member of all Commerce Com-
mittee subcommittees, including the
broadcasting-oriented Investigations and
Communications Subcommittees. He's
seeking his 10th term.

Harley O. Staggers (D-W. Va.)

The chairman of the House Commerce
Committee is seen “certain of re-elec-
tion—no likelihood whatsoever that he
would lose,” according to Tom Knight,
news director of wcCHs-Tv Charleston,
W. Va. His Republican opponent in a
predominantly Democratic state is
George L. Strader, who does not seem
to be well known in the district. An-
other write-in candidacy has been
launched against Mr. Staggers but its
impact is discounted. Mr. Staggers, as
chairman of the Commerce Committee,
holds ex-officio seats on all subcommit-
tees. He’s seeking his 11th term.

wW. S. (Bill) Stuckey (D-Ga.)

Ancther Commerce Committee member
who is running unopposed. A newcomer
to the committee last year, Mr. Stuckey
ranks 18th among 19 Democrats on the
panel. He will automatically be elected
to his second term.

Lionel Van Deerlin (D-Calif.)

A heavily Democratic district makes "
“a pretty safe bet” that Mr. Van Deer-
lin, a former broadcast newsman, will
be returned to Congress, notes Ray
Wilson, news director for KFMB-Tv San
Diego. His opponent, Mike Schaefer,
is a San Diego city councilman., Mr.
Van Deerlin, who ranks ninth among
19 Democratic members on the Com-
merce Committee, holds seats on both
the Investigations and Communications
Subcommittees. He's seeking his fourth
term. He led the fight in the House for
the ill-fated Section 315 suspension that
would have cleared the way for tele-
vised presidential debates this year had
it not died in the Senate.

G. Robert Watkins (R-Pa.)

The 10th ranking Republican on the
committee is rated as a sure winner
by Taylor Buckley, political reporter
for the West Chester Local News. Mr.
Buckley reports that neither Mr. Wat-
kins’s Democratic opponent, Philip L.
Harding, nor Constitution Party candi-
date William J. Schoble is exvected
o cut very far into Mr. Watkin's com-
manding lead. Mr. Watkins is seeking
his third House term.
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Tonight's big movie is ‘Songs of the Pampas’,
starring Patrice Begler, Arturo Mendel and many more of your...

If that doesn’t put them out nothing will.

But it’s what you've come to expect from local
stations running films from their own inventory.
- Sowe'd like to surprise you with bur own local

movie package. Which is an investment in a [E.J¥

million dollar inventory.

It's WSB-TV’s Monday Night Movie, sans
Begler and Mendel, but including Heston,
Wayne, Peck, Brando, Hudson, Day, Stewart,

WHITE COLUMNS ON PEACHTREE

Niven, Douglas, Ladd, Kerr, Fleming, Ustinov,
Bogart and—well, you get the picture.

Quality films that can capture the Atlanta
Monday night prime time audience for you,

s from September 16 to December 23.

More reasons why in Atlanta, 2 is the one.

| For most, the only one.

WSB-TV, Ch. 2, Atlanta, NBC, Petry

G::f_-\fcm BROAOCASTING CORPORATION STATIONS: WSB AM-FM.TV, Atlanta, WHILO AM.FLI.TY, Daylon: WSOC ALS.FM.TV, Chariofte. W/IQON ARY FA1, tiam: KT {TV] San Feanc Oaklana; WIIC-TY, Pitisburgh

BROADCASTING, Oct. 28, 1968




Albert W, Waison (R-S, C,)

He is picked to win his race for re-
election against Frank K. Sloan, former
Columbia, S. C., poverty-program direc-
tor. Jim Welch, newsman with wis-Tv
Columbia, says Mr. Sloan has been
waging a vigorous campaign, but that
Mr. Watson should win, “it’s not going
to be that close.” Mr. Watson is
eighteenth ranking Republican on the
Commerce Committee. He was first
elected to Congress in 1962 as a Demo-
crat, but was stripped of seniority after
supporting Republican Barry Goldwater
in 1964. He was re-elected as a Repub-
lican in a special election in 1965 and
is seeking his third full term.

Eight members of the Senate Com-
merce Committee (of 18 total) would
normally be up for re-election this year.
However, one is retiring from the Sen-
ate and one was defeated in a primary
race, leaving at least two vacancies to
be filled in the 91st Congress:

Daniel B. Brewster (D-Md.)

Newsmen at two Baltimore television
stations agree that Senator Brewster’s
race against Republican Charles McC.
Mathias, who resigned from the House
to make the challenge for Senator
Brewster’s seat, is too close to call. The
newsmen also agree that the situation
is so touchy they prefer to remain off
the record. Senator Brewster also faces
opposition from George P. Mahoney, a
perennial office-seeker in the state who
lost his bid as a Democrat for the gov-
ernorship two years ago against Spiro
T. Agnew. Mr. Mahoney is making the
Senate race as an independent. One
news director thought Mr. Mathias had
an early clear lead, but now isn't so
sure. Senator Brewster is fighting a hard
campaign with strong labor support, he
notes. Senator Brewster may have taken
the lead in the last several weeks but
Mr. Mahoney could be a key factor,
taking conservative votes from either
major-party candidate. Senator Brews-
ter is seeking his second term. He was
ninth-ranking Democrat on the commit-
tee in the 90th Congress.

Norris Cotton (R-N.H.)

A race that could lead to the defeat of
the ranking minority member of the
Senate Commerce Committee is one of
the more substantive contests for broad-
casters to watch in next week’s ballot-
ing. Straws in the wind indicate that
Senator Cotton's defeat may well be im-
minent. At the least, notes Ed Williams,
news director for wMur-Tv Manchester,
Senator Cotton is up against perhaps
the stiffest challenge of his Senate
career. The senator’s Democratic op-
ponent is John W. King, three-term
governor of New Hampshire and a
proven vote-getter. Observers note that
Governor King may be expected to car-
ty the Democratic vote in Manchester,
the state’s population center, and that in
his last race for governor, Mr. King
polled more Republican votes statewide
than he did Democratic votes. Senator
Cotton was the early favorite, but as a
hard-fought campaign moves toward
election day more and more observers
are predicting a King victory. If Senator
Cotton is defeated, Senator Hugh Scott
(R-Pa.), who is up for re-election in
1970, will become ranking minority
member of the committee and in line
for the chairmanship if Republicans
capture control of the Senate. Senator
Cotton is seeking his third full term.

Ernest F, Hollings (D-S,C.)

Seeking his first full term, Senator Hol-
lings is engaged in a rematch with Mar-
shall Parker, state legislator and Oconee
county dairy farmer, who was defeated
in a close race for an unexpired Senate
term that Senator Hollings won two
years ago. Newsmen at wis-Tv Colum-
bia, S. C., suggest that the race this year
may be even closer, but Graham Smith,
news director for wciv(tv) Charleston,
says that Senator Hollings wi'l win, cit-
ing late August polls that showed the
senator with a lead over Mr. Parker.

Frank J. Lausche (D-Ohio)

Senator Lausche was defeated as Dem-
ocratic nominee for re-election in Ohio’s
May 7 primary. His defeat leaves a va-
cancy on the Commerce Committee

Avco seminars explain
broadcast election rules

Broadcasters continue to meet two
challenges in this election year—educat-
ing politicians on broadcasting regula-
tions, and motivating citizens to vote.
Avco Broadcasting Corp. has insti-
tuted an “effective citizens” campaign
in which seminars are held by its five
TV stations for all local political candi-
dates and party officials. Avco uses the
seminars to explain the rules with which
broadcasters must comply, as well as to
indicate what the political advertiser
may or may not be able to do on TV.

The seminars have been held every
year since 1964,

Avco also has run public service
spots urging people to vote. Its Cin-
cinnati outlet, wrLwT(TV), recently
editorialized on the “don’t vote”
theme, by saying: “Those of you who
don’t care enough to vote, probably
aren’t the kind of peoole we want to
help us make imnortant decisions, any-
how. So, if you're too lazy, too busy, too
disinterested to vote, we thank you for
at least exercising good judgment by
staying out of a situation you apparent-
ly don’t understand. . . . If you don’t
care, don’t vote. We'll let you know
what we decide on Nov. 5.”

that may be filled by either a Republi-
can or Democrat depending on the
election. Senator Lausche was a mem-
ber of the Communications Subcommit-
tee.

Russell B. Loeng (D-La,)

Senator long, also a Communications
Subcommittee member and majority
whip of the Senate, has been running
unopposed since the Republican oppo-
sition in his state withdrew the day after
the primary, in which Senator Long
drew 85% of the vote. He'll be elected
to his fourth full term.

Warren G. Magnusen (D-Wash,)

Defeat is unlikely for the chairman of
the Senate Commerce Committee, news-
men in the state agree, but Ted Bryant
of the KING-Tv Seattle news staff notes
that Senator Magnuson has been “run-
ning scared ever since the last election
when his opponent came within 50,000
votes.” Jim Topping, news manager for
KIRO-TV Seattle, cites polls showing Sen-
ator Magnuson with a two-and-one-half
to three-to-one lead over his opponent,
Jack Metcalf, an “ultraconservative”
Republican state senator. Senator
Magnuson, as chairman, is ex-officio
member of all subcommittees, including
the Communications Subcommittee.
He’s also chairman of the Appropria-
tions Subcommittee that passes on the
FCC’s funds. Senator Magnuson is
seeking his fifth full-six-year term.

A, S. Mike Monroney (D-Okla.)

In a race that observers on the scene
will only characterize as a “toss-up,”
Senator Monroney has found himself in
a very tough fight for re-election. Po-
litically oriented newsmen in Oklahoma
City feel that Senator Monroney’s op-
ponent, former Governor Henry Bell-
mon, has the edge at the moment, but
that Senator Monroney may overcome
a belated start and pull into the lead.
Mr. Bellmon was the first Republican
to be elected governor of Oklahoma and
has been running for Senator Mon-
roney’s Senate seat for the past year.
One of Senator Monroney's Washington
chores this year was going to bat for
Oklahoma broadcasters during a dispute
over an ad hoc investigation launched
by minority Commissioners Kenneth
Cox and Nicholas Johnson of the FCC.
Senator Monroney is the third-ranking
Democrat on the Commerce Commit-
tee and is on the Communications Sub-
committee. He’s seeking a fourth term.

Thruston B. Morton (R-Ky.)

The second-ranking Republican on the
Commerce Committee in the 90th Con-
gress is not running for re-election.
When announcing his retirement from
the Senate last year he said he was “just
plain track-sore.” He has completed his
second term. Senator Morton’s sister
is chairman of the Norton Stations and
his son is president of WAVE-AM-Tv
Louisville, Ky.
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EVERYTHING'S THE SAME

Same
executives

M. J. “Bud” Rifkin
President

Walter Kingsley
Executive V.P.

Harvey Bernhard

Executive V. P & Treas.

Same creative
film makers

Alan Landsburg
Executive V.P.

Jack Haley, Jr.
Executive V.P.

Warren Bush
Wally Green
Jack Kaufman
Jeff Myrow
Larry Neiman
Larry Savadove
David Seltzer
Bud Wiser

Same award
winning past

Movin’ with Nancy/Emmy
China: Roots of Madness/Emmy

National Geographic Series/
George Foster Peabody

Hidden World/Ohio State
Alaska/Cine Golden Eagle Award

The Making of the President 64/
Thomas Alva Edison, Emmy,
Saturday Review

Let My People Go/Oscar Nomina-
tion, Monte Carlo TV Festival

A Thousand Days/San Francisco
International Film Festival

Hollywood and the Stars/
Venice Film Festival

Biography Series/
George Foster Peabody
And more than 60 other awards.



BUT THE NAME.

Same network Same network Same
plans successes addresses
Whales (Jacques Cousteau)/ Jacques Cousteau Series/ABC & phOﬂeS
Nov. 15, 1968/ABC/ National Geographic Series/ CBS New York:
Sponsor: Armstrong Cork Ice Capades/NBC 485 Lexington Ave.
Reptiles (National Geographic)/ Rise and Fall of the Third Reich/ABC ~ (212) 682-9100
Dec. 3, 1968/CBS Herb Alpert: Tijuana Brass/CBS Los Angeles:
Sponsor: Encyclopaedia Britannica  Certain Honorable Men (Drama)/NBC 8544 Sunset Blvd.
& HamiltonWatch Big Cats, Little Cats/NBC (213) 652-7075
“Le Superman” (Jean-Claude Killy)/ ~ World of Dogs/NBC
Jan. 13, 1969/ABC World of Horses/NBC

Sponsor: Chevrolet

Ice Capades '69/Feb. 16, 1969/
NBC/Sponsor: American Gas
Association

Australia (National Geographic)/
Feb. 18, 1969/CBS/

Sponsor: Encyclopaedia Britannica
& Hamilton Watch

Adventures in the Jade Sea/(William
Holden)/Mar. 26, 1969/CBS/
Sponsor: Westinghouse

VMPC

Metromedia
Producers
Corporation

(Formerly: Wolper Productions, Inc.)



90th Congress: warm-up for 91st?

After fitful forays into broadcast matters
session ends with promises of deep probes

The 90th Congress left its mark on the
world of broadcasting by the passage of
only one substantial piece of legislation
—the Public Broadcasting Act of 1967.
But as with past Congresses, the place of
the 90th Congress in the always-being-
written history of basic communications
law and policy will depend as much on
what wasn't done as on actual accom-
plishments—and on whatever pressures
can be applied on the regulatory agen-
cies by individual congressmen or com-
mittees.

And the very climate of debate and
floor speeches on matters concerning
an industry of prime importance to
practicing politicians is of constant con-
cern to broadcasters. In the past two
years the climate has been seldom
sunny and the dark clouds that have
been gathering on the Hill are seen by
many observers as the most ominous
ever for broadcasting.

But the Congress must pass legisla-
tion in order to make law, and on that
score the productivity record of 90th
Congress was about on a par with most
of the others since 1934, when the na-
tion's basic communications statute was
written.

Indeed, the House Commerce Com-
mittee’s effort to make law by passing
committee resolutions, although effec-
tive in the past, this year faced an op-
posing stand by the FCC on the issue of
pay television. And some committee
members, despite the passage of yet
another resolution urging delay by the
commission in consideration of its pay-
TV docket, applauded the commission’s
insistence that the law can only be
changed by passing another law.

The committee’s pay-TV resolution,
however, should probably be listed as
at least a partial accomplishment, at
least until the commission demonstrates
its intention to challenge the commit-
tee's position by action and not just by
rhetoric. Historically, less than full-
fledged actions by Congress have ef-
fectively stalled the commission for
more than 14 years from considering
a nationwide system of subscription
television.

Actually, the 90th Congress saw two
anti-pay-TV resolutions approved by
the House committee: the first, passed
last year, asked for a year’s delay so
that Congress could act. The second,
passed last month (BROADCASTING, Sept.
16), asked for more delay because time
had run out for definitive action. The
second resolution promises more hear-

ings early next year. Hearings were held
last year by the committee’s Communi-
cations Subcommittee.

The Public Broadcasting Act, the
only major communications legislation
enacted by the 90th Congress, was
hailed as landmark law comparable to
the land-grant college act of more than
a century ago. However, its slow-to-
be-implemented impact on educational
broadcasting (not to mention commer-
cial broadcasting) remains to be estab-
lished.

The organization it chartered—the
Corp. for Public Broadcasting—was only
this month appropriated its first federal
funds, and still hasn’t advanced to the
point of naming an acting president.

The federal funds ($5 million—of
$9 million authorized) were intended
as a one-shot, temporary measure to
provide seed money to get the CPB
started while a plan for permanent
financing was being readied. The per-
manent financing would also involve
federal funds to subsidize, for the first
time, noncommercial programing and
station operation, but ways are being
sought to avoid the annual appropria-
tions process, thus minimizing the op-
portunities for political interference in
ETV programing policies.

Front runner among plans for per-
manent financing has been a trust fund
fed by proceeds from a manufacturers’
excise on radio and TV set production,
but it's thought that further appropria-
tions may be necessary to establish a
trust fund until a politically acceptable
method can be studied and enacted.

Until the CPB can actually get
started, its potential impact on viewing
patterns and commercial broadcasting
remains only a matter of speculation.
And after actual programing goes on
the air, it still remains to be seen if
politicians can find a way to provide
public money without attaching political
strings. Commercial broadcasters, even
without cash subsidies, have found their
relationships with Congress to be touchy
indeed. Whether noncommercial broad-
casting can avoid an even-touchier re-
lationship and still provide an impact
commensurate with the avowed pur-
poses of the Public Broadcasting Act
remains for other years and later Con-
gresses to determine.

The congressional power of the purse
affects broadcasting mainly through
appropriations for the FCC, and, to a
lesser extent, for other regulatory agen-
cies such as the Federal Trade Com-

mission. In addition, the 90th Congress
reauthorized a program of facilities and
equipment grants for noncommercial
broadcasting. Actual appropriations,
however, didn't keep pace with the
authorizations.

The Congress approved $10.5 million
for fiscal 1968 for ETV facilities and
equipment, and $12.5 million for fiscal
1969. The fiscal 1968 authorization was
skipped over entirely and only $4 mil-
lion was finally appropriated of the
$12.5 million authorized for fiscal 1969,
now in progress.

The FCC’s appropriations were, as
usual, more than previously granted but
less than asked. For the current fiscal
year (1969) the commission was al-
lowed $19,750,000; $21,271,000 had
been budgeted. For the previous year
(fiscal 1968), commission appropria-
tions totaled $19,170,000.

Besides the Public Broadcasting Act
and appropriations, the 90th Congress
enacted three other measures of direct
or indirect interest to broadcasters. The
FCC, after years of lobbying, was final-
ly given authority to regulate the manu-
facture of devices, such as garage-door
openers, that can interfere with other
uses of the spectrum.

And Congress also passed two con-
sumer-oriented measures, one of which
gained impetus from the great color-
TV X-ray scare of 1967. A radiation
control bill, giving the secretary of
health, education and welfare power
to set and enforce radiation standards
in consumer and industrial electronic
equipment moved to final enactment
during the closing days of the session.

The other measure provides federal
regulation of consumer credit and ad-
vertising thereof. Proposed guidelines
under the “truth in lending” bill, en-
acted in early summer of this year
(BROADCASTING, June 3, May 20) are
cxpected to rule out advertising copy
like “only pennies a week.” The law
provides that if certain credit informa-
tion is included in advertising copy, in-
cluding broadcast (such as the size of
an installment payment), other inform-
ation must also be presented (such as
the number, amount and period of each
payment, as well as the finance charge,
expressed as an annual percentage
rate).

Undoubtedly the most spectacular
failure on Capitol Hill during the past
two years was the last-minute defeat of
a Section 315 equal-time suspension
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Awoman's got a right to the news.
The minute the kids get off to school.

When you have your hands full try-
ing to feed the kids and get them off to
school, you certainly don’t have time to
keep up with what's happening in the
world.

Not until they're on their way, can
vou sit down and listen to what's hap-
pened to the world since you woke up.
And what you can expect for the rest of
the day.

At Group W we believe everyone has
a right to the news. Whenever they
want it.

‘/'f -.‘I- [0
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And that’s what people get on
WINS, in New York, KFWB in Los
Angeles. And KYW 1n Philadelphia.

Not the same news over and over.
But new news. Constantly up-dated.
And not just a handful of headlines. We
give you commentary. Analysis. Edi-
torials. So you ean make some sense of
this crazy world.

But the way we broadcast is only
part of what makes us different.

It’s also the way our audience listens.

When you're talking about things

Ll

7 Wli.

was /]

Z

NEW YORK PHILADELPHIA  LOS ANGELES

WIN

ALLNEWS. ALLTHE TIME.
GROUP

WESTINGHOUSE BROADCASTING COMPANY

S KYW KFWB

like Vietnam, crime, the weather, and
the traffic... people pay attention. Even
when the news stops and the commer-
cial goes on.

And since the news keeps happen-
ing, they keep listening.

The way we see it, there’s no reason
why you shouldn't have news the min-
ute vou want it.

History doesn’t wait for you.

You shouldn’t have to wait for it.

News the minute you want it.
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that would have removed legal ob-
stacles to televised debates involving
the major presidential candidates. The
measure, similar to one enacted in 1960
for the Kennedy-Nixon debates, but
amended by the House to include third-
party candidate George Wallace, passed
the House after a Democratic “lock-in,”
but was blocked in the Senate after a
Republican “sit-out” (BROADCASTING,
Oct. 14).

A legislative failure of perhaps more
far-reaching consequences was the in-
ability of either the House or the Senate
to come to terms with the CATV copy-
right problem. The House passed a
copyright-revision bill (which has been
pending for more than a decade), but
only after the bill’s CATV section had
been eliminated completely. Action on
the measure was stalled in the Senate
after Copyright Subcommittee Chair-
man John McClellan (D-Ark.) decided
.to postpone consideration of the revi-

sion and the cable-television provisions
until the next Congress. He has prom-
ised that the Senate will act first on
copyright next year (the House led
the way in the 90th Congress).

All sides agree that some degree of
copyright liability will be attached to
cable operations by the 91st Congress
(or perhaps some future Congress), but
negotiating positions shifted after the
cablecasters won an unexpected Su-
preme Court victory in June (BRoAD-
CASTING, June 24).

The 90th Congress also saw its share
of investigations, studies and hearings
that produced no legislation. The Senate
Commerce Committee finally released
its massive study of the operation of
the fairness doctrine and found that
broadcasters were less than unanimous
in opposition to the doctrine (BRroAD-
CASTING, May 13). Earlier, the Senate
Commerce Committee studied problems
in political broadcasting (BROADCAST-

ING, July 24, 1967), including impact
of election-day predictions on voting
where polls were still open, but no leg-
islation emerged from the session.

The House Commerce Committee re-
staffed its Investigations Subcommittee
and probed the fairness doctrine during
panel discussions (BROADCASTING, March
11). The committee’s conclusions, if
any, are still to be released.

Reports are also pending on two other
Investigations Subcommittee probes. The
panel investigated charges of trafficking
in construction permits in the sale by
D. H. Overmyer of five UHF CP’s to
U. S. Communications Corp. (Broab-
CASTING, Dec. 18, 1967, et seq.).
Charges of news-staging by CBS-owned
wBBM-Tv Chicago were also aired by
the committee after presentation of
films of a marijuana party. The pot-
party incident is also under investiga-
tion by the FCC (BROADCASTING, Oct.
14).

BroadeastAdvertising

Minorities find slow going on Madison Ave.

AAAA’s eastern meeting hears from Negroes
who find it rough bucking Anglo-Saxon tide

The American Association of Adver-
tising Agencies spiced its 1968 eastern
annual conference last week with con-
troversy by examining the industry’s
position on two of contemporary so-
ciety’s most popular issues: integration
and sexual permissiveness.

The AAAA recruited five Negroes
working in advertising to “tell it like it
is” from their viewpoint at the Tuesday
(Oct. 22) afternoon session of the two-
day conference in New York. The
panelists, and other Negro speakers,
told the some 1,000 delegates that al-
though things may be somewhat bet-
ter than they were for minority group
members in advertising, most of them
are still far from happy about condi-
tions.

The Wednesday (Oct. 23) morning
session was graced by illustrated dis-
cussions of “sex in advertising,” both
here and overseas. As might be ex-
pected, among the agency and publish-
ing executives and one network execu-
tive who participated, there was less
than a consensus on how much sex
there is in advertising today. how de-
sirable it is and how much can be ex-
pected in the future (see page 41).

Presiding at the seminar on “Closing

the Gap: Minority Groups in Advertis-
ing Agencies.” John Elliott Jr., chair-
man of Ogilvy & Mather, said: “The
most significant thing about this meet-
ing is that it’s being held at last.”

Public offictals considered the meet-
ing significant enough that it was at-
tended by New York City Human
Rights Commissicner William Booth,
his hearing officer, deputy commissioner
of the department of purchase and
New York State Human Rights Com-
missioner Robert J. Mangum.

Mr. Elliott called “training and em-
ployment of minority groups . . . the
most urgent issue of the day,” but
warned that “good intentions aren't
enough . . . it's up to management to
enforce them.” He said that although
“the advertising agency business was
slow to awake to the problem, it has
awakened with a start.”

There was agreement among the fol-
lowing speakers that the industry still
has a long way to go in resolving the
problem.

Richard Clarke, a Negro who is
president of Richard Clarke Associates,
New York firm specializing in minority-
group personnel placement, said that
of 37 Negroes he queried on their views

of job opportunities. “Madison Avenue
was at the end of the list, just above
Wall Street.”

Mr. Clarke said that “what saddens
and hurts most of us so deeply about
discrimination on Madison Avenue is
that you and your industry are the
dream weavers , . . you have been able
to create a climate of acceptance around
the most mundane products; but the
one product most sorely needed in this
time of our lives has largely been ab-
sent—that product is believability.”

Addressing himself to *“what agen-
cies are doing,” David B. McCall, pres-
ident of LaRoche, McCaffrey & McCall,
said that while “there is a tremendous
amount of experimentation going on

. agencies do not feel that they have
found a reliable set of answers to this
challenge from the minorities.”

Enumerating the gains made by agen-
cies in minority relations, he said that
“there is little evidence of flat-out dis-
crimination . . . there is general agree-
ment that being willing to hire minority
group personnel is not enough . . . the
black and Puerto Rican people who
have been hired are working out far
better than anyone expected.”

Mr. McCall said a study at Benton
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ABC LETS YOU D0

YOUR OWNTHING

(AND STILL BE A NETWORK AFFILIATE).

Anindependent station shou/d take great pride in being networking that hadn't kept pace with the growth of
an independent. You do your own thing, your own way what makes a network possible...stations like yours.

and can point to the results with legitimate pride. Each of our networks has a /imited inventory of pro-
it used to be that one of the prices of being inde- gramming, because we're designed to offer only
pendent was a more limited na- what a network can do best...and

tional—international news and no more!
sports operation. When you talk about network
When ABC introduced its mod- ! Rt radio with ABC, you'll find it's a
AMERICAN

ern concept of network radio, we information Contemporary ENTERTAINMENT t\uul)lu whole new business.
changed that forever...along with " o {330 RETwOR KADIO MTWOR SETHIRX Try it...you'll like the bottom

a lot of other old-fashioned ideas in DIVISIONS OF THE ABC RADIO NETWORK line.



& Bowles showed that while while em- v -

ployes there received a salary increase !

on an average of every 10 months of ;

10.7%, nonwhite employes reoeivedi

salary increases on an average of every !

L 'S

nine months of about 11%, and that ' /7

while 29% of the white employes have
been promoted at least once, 48% of |
the nonwhite employes have been pro-
moted at least once,

Among problems facing agencies as
.y dliempt to integrate, Mr. McCa..
adlu, are.
particularly slow to get moving in any
substantial way . . . we pay very low
starting salaries . . . entry into this
business became widely possible just
about at the same time that the agen-
cies hit the first really serious profit
squeeze of their lives. . . . The burden
of finding the people, training the peo-
ple and making successful career be-
ginnings for the people lies on us. It
is not enough—-and never has been—
to say that we are willing to hire with-
out prejudice.”

The black view from within the
agencies was predominantly one of
Ioneliness. For the panel discussion, on
“How Is It Now,” moderator Douglas
Alligood said: “Within the limited
amount of time available to us, we have
decided that the most positive approach

. is to examine the negative.”

Edgar W. Hopper Jr., a former agen-
cy employe who is now a member of
the corporate marketing at Ziff-Davis
Publishing Co. said that a Negro at an
agency “is in kind of a goldfish bowl

. in a strange environment and feels
a rarity: a black man working in a
white man’s world . . . not really a
member of the guts agency team.”

Carolyn Jones, a copywriter at i.
Walter Thompson, said nonwhites don’t
get paid enough because “at a certain
level, agencies don’t have anybody
around to gauge what I'm worth to
them. Whether it’s unconscious or not,
they still need a guideline to help de-
cide what to do.”

Bernard Baskett, senior media buyer
at Grey Advertising, supported Mis.
Jones’s feeling. Agencies, he said, “tend
to slot you in a position because they
don’t know what to do with you.” He
said that while a Negro may get “se-
curity and an office with corner win-
dows,” he does not have the opportuni-
ty to move up at the same rate as a
white employe.

Mr. Hopper said agencies often are
uncertain what to do with Negro em-
ployes because they do not know how
white clients will react, and “our prog-
ress is going to be minimal until agen-
cies get strong enough” not to worry
about client reaction.

He also noted that Negroes not only
face barriers to vertical advancement
within their own agency, but find a

“The smaller agencies ar. -

Laking part in the minority-group panel
at the American Association of Adver-
tising Agencies meeting were (I-r): Caro-
lyn Jones, ]. Walter Thompson; Doug-

“lack of mobility” within the industry
because se much of the advancement
in the industry depends on personal
referrals and Negroes don’t have “the
friendships, the old school tie, the so-
cial club contacts that help people in
the business move on.”

Harry Webber, assistant art director
at Young & Rubicam, said “black art
directors today are hemmed in because
they are afraid to do their thing.” He
said that the strength of successful
white art directors has been their “guts
to work out their own concepts and
fight for them” but “most Negro cats
you see on Madison Avenue are car-
bon copies of what they think the
whites are like.”

Wednesday’s session on “Sex in Ad-
vertising” had wider disagreement, if
less passion. Before the panel on sex
in contemporary American advertising
heated up, the audience was shown that
things are even further along in Euro-
pean advertising, sex-wise.

To illustrate *“the use of eroticism
in European advertising,” Armand de
Malherbe, of Agence France de Propa-
gande, Bates & Cie, S.A., Paris, dis-
played a series of European advertise-
ment involving sex—or “eroticism"” as
most of the session’s participants pre-
ferred to call it.

Mr. de Malherbe said that *geo-
graphically most countries in Europe
are too small to be erotic. Spain and
Italy are controlled, Sweden and Den-
mark say ‘sex is part of life, advertis-
ing is made to sell’ . . . Britain seems to
apply Oscar Wilde's motto, ‘the best
way to get rid of temptation is to give
in,” and, therefore, having got rid of
temptation, Britain has no sex to speak
of in advertising. Two countries re-
main—Germany and France.”

With ads for everything from girdles
to wrist watches, Mr. de Malherbe
showed “the trend in Germany is to-
wards cruder and cruder ads where
you actually wonder if so-called ‘ero-
tica' is not taking so much space that
there is very little left for poor little

*'-’_&,a,*‘
ALLIGOD H

lass Alligood, BBDO; FEdgar Hopper,
Ziff-Davis Publications; Harold Web-
ber, Young & Rubicam; and Bernard
Baskett, Grey Advertising.

pornography.”

Taking up the situation on this side
of the ocean, panel member Ernest Lee
Jahncke Ir., vice president of standards
and practices, NBC, said that “rather
than a permissive society, I would sub-
mit society is getting more adult” and
“TV is a mirror of our society.”

Jerome F. Birn, creative director of
Tatham-Laird & Kudner, said: “Of all
the selling tools at our disposal, sex
has to be the strongest human motivat-
ing factor.” He said he is “not happy”
with the way sex is being handled today
—"“it's double-entendre, the lewd leer,
the coy smile, oh-you-kid kind of sex.”
But he predicted that “you can expect
to see more sex in advertising and far
better handling of it—contemporary,
frank, with candor.”

Chester L. Posey, vice chairman of
McCann-Erickson, said: “We are in
an era of sexual overkill. We are per-
haps no longer shockable. Sex may be
losing some of its communications im-
pact. You should use sex to persuade
rather than arouse or shock.” He said
he found “the phallic symbolism built
into some cigarette and beer advertising
very boring and, 1 think, not very ef-
fective.”

The conference closed with a third,
if less arousing, panel session on “The
Future of the Advertising Agency Re-
search Function.”

Thomas H. Dunkerton, senior vice
president and director of research at
Compton Advertising, reported results
of a study conducted by the AAAA re-
search committee, in which S0 agencies
were queried on what changes are ex-
pected in their research departments
in the next 5 to 10 years.

Of the 39 agencies that replied, it
was found that average research staff
size has not changed much in the past
five years, but most agencies expect
the average staff to increase by 20%,
from 30 people to 36, in the next five
years.

In the past five years, the median re-
search department payroll has more
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than doubled, from $95,000 a year to
$213,000, and it is expected to go up
75%, to $375.000. by 1973.

Agencies with computers or compu-
ter time sharing have grown from five
to 20 within the past five years, and
eight more expect (hem five years from
now. Greatest growth in research work
has becn in analysis performance using
multisources for problem solution. fol-
lowed by decision recommendations,

Also according to the survey, more
agencies are now farming out field
work, tabulation and copy rescarch, and
more agencies are doing evaluative re-
search. Research directors said, how-
ever, that in the next five years they ex-
pect to do less evaluative and more de-
velopmental research.

They also expect to make more use
of outside consultants for specialized
knowledge. A 45% increase in billings
for use of outside research services is
expected in the next five years.

Wednesday morning was devoted to
detailing of success stories in individual
ad campaigns. including Gilbert Adver-
tising’s work for the Rcnault 10 auto-
mobile.

Agency President Richard [.. Gilbert
described how frunk advertising admis-
sion of Renaults previous failings key-
noted a campaign which helped tum
around rapidly declining sales of the
cars in the U. §. and gave Renault the
best September sales month since 1963.

Richard W. Bowman. president of
Marschalk Co., described the steps in-
volved in developing the *Blizzard”
campaign to sell Fresca as an experi-
ence more than simply as a new taste
in soft drinks.

Constantine Karvonides and Lewis
M. Smith Jr.,, vice presidents, Wunder-
man, Ricotta & Kline, described ad test-
ing measures used in evaluating cam-
paigns for The National Observer, Dow
Jones® national weekly newspaper.

David M. Mixter, senior vice presi-
dent, Ted Bates & Co. enumerated the
steps involved in marketing Palmolive
dishwashing liquid—from selecting the
color of the product, through the shape
of the packaging to testing the qualities
to be stressed in advertising and settling
upon a believable authority figure
(“Madge the manicurist™) to sell them
in advertising.

Frederic B. Hirsch, Doyle Dane Bern-
bach. described how Heinz ketchup
sales were revived by selecting a signifi-
cant fact about the product (that it
nours more slowly, and therefore is
thicker and richer) and building an ad
campaign around the demonstration of
this. “The demonstration is still the
strongest, most powerful form of adver-
tising,” he said.

The opening session of the confer-
ence on Tucsday morning was taken
up with members-only meetings.

Sex censorship poses
problem for panel

AAAA seminar debates
topic of what group
should have responsibility

When the talk furns (o sex in broadcast
advertising. can the question of a cen-
sor be far behind?

Ernest Lee Jahncke Jr.. NBC’s vice
president for standards and practices,
found himself surrounded by question-
ing fellow panelists when he partic-
ipated in the “Sex in Advertising”
seminar Wednesday (Oct. 23) during
the American Association of Advertis-
ing Agencies’ eastern annual conference
in New York (see page 38).

Ad men on the panel with him were
quick to try shifting talk from sex in
advertising to who says how much is
permissible.

“What group is responsible?” asked
Stephen Baker. creative director of
Griswold-Eshleman. “What group
should be? It’s not the code [National
Association of Broadcasters Code Au-
thority]. because individual stations can
still take off a commercial. Should it be
agencies. censors. or old ladies in
tennis shoes who write letters?”

Panel moderator Frederic Papert,
board chairman of Papert, Koenig, Lois,
jumped in, questioning “this role that’s
being thrust on us of being a censor.”

He appealed for discussion of uni-
form standards of acceptability in
broadcast advertising and resolution of
“the question whether TV should lead
or follow.”

He noted that when “39 million peo-
ple go see the movie, “The Graduate,’
in the first seven weeks, it must mean a
lot of the public is sophisticated,” but
no one is willing to say what they can
see on television today.

“We know ‘The Graduate’ will be
shown on television two or three years
from now,” Mr. Papert argued.

Asked what he would do if “The
Graduate” were purchased for televi-
sion today, and “a big advertiser. say
the Ford Motor Co.. agreed to sponsor
it,” Mr. Jahnke replied: "1'd start
bringing my job resume up to date.”

Chester L. Posey. vice chairman of
McCann-Erickson. noted. “censorship
has become one of the most disliked
words in our language. No one wants
to be one. but everyone has to be. You
can't criticize an individual radio or
television station for deciding it can't
give up its responsibility to refuse a
commercial.”

Jerome F. Birn. creative director of
Tatham-l.aird & Kudner. said to “worry
about our responsibility to family view-
ing would be fine if you could keep the

family locked in the house all the time.
Then T would have some qualms about
sex in television ads. But with mini-
skirts. a teen-age boy can walk out on
the street and see more things in five
minutes than T did in years going to
burlesque houses.”

Mr. Jahnke said that “TV to perform
its service should keep abreast of the
times. but by its nature it always will
be the most conservative of the media.”
He said “my personal standard in
judging commercials is that there’s a
whale of a difference between allure
and a leer.”

Asked from the audience about re-
sistance to television spots for the New
York Urban League’s “Give a Damn”
campaign. Mr. Jahnke replied that he
felt “they would have been better ad-
vised to leave the ‘n’ off ‘damn’—do
something in between.”

An obviously frustrated Mr. Papert
said, “there’s the whole problem: that
you've got to sell somewhere between

. . now we find out if we tcok the ‘n’
out of ‘damn’ it would make it accept-
able. Who decides these things?”

Among general grumblings by the ad
men about problems thev’ve had with
network censors, one said he had “a
whole dossier on the problems we've
had over a commercial with a girl on
the beach in a bikini walking toward
the camera. We didn’t show her head,
simply to save residuals. The censor
said it was everything from evil to
prurient. You know what their answer
was? To show her head!”

Mr. Jahnke said he did not partic-
ularly like having to perform as a cen-
sor “but it beats unemployment.”

Mr. Papert consoled him, saying,
“of the three networks, you're the most
lenient.”

Doubile billing charged

to two Georgia stations

The FCC has notified wrGA-AM-FM
Perry, Ga.. and wrpM Fort Valley. Ga.,
of apparent liability for $7,500 and $4.-
000. respectively. The stations are
charged with double billing practices.

The commission noted that informa-
tion obtained during an inquiry indi-
cated that the stations” licensees had on
several occasions issued affidavits of ver-
formance which misrepresented either
the amount charged for advertising or
“the nature, content or quantity of such
advertising.” Both practices are specifi-
cally prohibited under FEC rules.

The commission also said that the
president-general manager and secre-
tary of Rocket Radio Inc., licensee of
WFPM. acknowledged issuance of false
affidavits in a letter dated May 13.

The stations have 30 days to request
reduction or remission or to pay the
fine.
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ANA talks about different images

TV usage by advertisers to promote role
of community responsibility to be debated

Some 600 of the nation's leading adver-
tisers and guests are expected to meet
this week to consider their roles in a
changing society, a changing business
and changing agency-client relation-
ships.

The occasion will be the annual meet-
ing of the Association of National Ad-
vertisers, to be held Thursday through
Saturday (Oct. 31-Nov. 2) at the Home-
stead, Hot Springs, Va.

Ways in which advertisers can use
television to extend their roles as re-
sponsible community members in re-
sponse to issues of the day will be the
subject of a presentation by Norman E.
Cash, president of the Television Bu-
reau of Advertising, at the opening ses-
sion.

Television itself—including such as-
pects as ‘“control and regulation, integra-
tion, violence and measurement”—is to
be the subject of a separate meeting
Friday afternoon. And there’'ll be special
showings of award-winning commercials
Friday and Saturday morning.

TVB’s President Cash is one of four
speakers set for the Thursday-morning
session on “Changes in Our Society
and Their Impact on Marketing.” Oth-
ers are C. W. Cook, chairman of Gen-
eral Foods; Carolyn Shaw Bell, profes-
sor of economics, Wellesley College,
and Clarence Walton, dean of general
studies. Columbia University.

Four concurrent workshons are
scheduled Thursday afternoon: “Using
the Comouter in Advertising” with
Charles K. Ramond of Marketing Con-
trol Tnc., Dudley M. Ruch of Pillsbury
Co., and Dr. Benjamin Lipstein of Sul-
livan, Stauffer. Colwell & Bayles; “Co-
ordinating the Corporate Communica-

tions Function™ with William Bartel of
Celanese Corp. und Munuel V. Nodar
of Black & Decker; "Utilizing Re-
secarch as a Management Tool™ with
Roy Campbell, author of a forthcoming
ANA publication on “Measurement of
Advertising Results,” and Malcolm Mc-
Niven of Coca-Cola and Gilbert Miller
of du Pont; “Strategies and Techniques
for Effective Consumer Promotions™
with Peter Thornton of the SCI Divi-
sion of Communications Affiliates Inc.,
Stevhens Dietz of Kenyon & Eckhardt,
and Charles E. Wilson Jr., Nestle Co.

The advertisers and their agency and
media guests on Friday morning will
look at “The Advertising Agency in thé
Future,” reviewing current trends in ad-
vertiser-agency relations and steps ad-
vertisers can take to improve agency
service. Speakers will be Marvin Bower
of McKinsey & Co., management con-
sultants, on “Changes in the Marketing
Structure,” and Edward L. Bond Jr. of
Young & Rubicam, who also is chair-
man of the American Association of
Advertising Agencies on “The Future
of the Agency Business.”

The Friday-morning session will also
hear three agency presidents and four
advertiser executives exchange views on
the future of the client-agency relation-
ship. Agency participants are Richard
C. Christian of Marsteller Inc., Rich-
ard L. Gilbert of Gilbert Advertising
and Earle Ludgin of Earle Ludgin &
Co. Advertiser representatives are Rich-
ard Q. Kress of North American Phil-
ips, Paul W, Moseley of PensiCo, H.
Covoland Rohinson of Liggett & Myers,
and Robert V. Cummins of P, R, Mal-
lory & Co.

The meeting on television is one of

four concurrent discussion sessions set
for Friday afternoon. Others will deal
with advertising’s public and govern-
ment relations, advertiser-agency rela-
tions and, repenting a Thursday-after-
noon workshop, the use of research as a
management tool.

Three agency cxecutives will talk
about advertising they like und how it
was produced in Saturday's opening
mecting. They are Jack Roberts of Car-
son/Roberts, Carl Ally of Carl Ally Inc.
and Charles H. Brower of BBDO. A fin-
al business session will wind up the con-
vention after this presentation.

New Nielsen sponsor service

A. C. Nielsen Co., Chicago, has intro-
duced a new service for national adver-
tisers calied “Telematic,” which will en-
able prospective customers to learn
where to find a product in their areas
and also will give a measure of media
impact for the advertiser himself. The
customer dials free the phone number
(800) 553-9550 at the Nielsen clearing
house in Clinton, Jowa, and learns
where to buy brand X widgets. The
computer system in turn records where
the customer says he heard or saw the
widgets advertised. This information is
given daily to the subscribing sponsor.
Nielsen calls Telematic the “final link
between advertising exposure and the
point of sale.”

Dow moves cleaner to BBDO
Dow Chemical Co., Midland, Mich.,
last week selected BBDO New York to
handle Dow bathroom cleaner and a
group of new products. The cleaner ac-
count has been at MacManus, John &
Adams, Bloomfield Hills, Mich. Dow
cleanetr billed about $1.4 million in
1967 and almost $1.8 million during
the first six months of 1968, It is ex-
pected to bill about $3 million for
1968, with $1.3 million allocated to
broadcast.

How TV-network billings stand in BAR's ranking

Broadcast Advertisers Reports’ network-TV dollar revenue estimate—week endead ' Oct.’13,"1968

(net time and talent'charges in thousands of dollars)

Total Total
ABC cBs NBC minutes | dollars
Week Cume Week Cume Week Cume weak week 1968 1968
ended Jan. 1. ended Jan, 1. ended Jan, 1. ended ended total total

Day parts Oct. 13 Oct, 13 Oct. 13 Oct, 13 Oct. 13 Oct, 13 Oc'.13 Oct. 13 | minutes doliars
Monday-Friday

Sign-on-10 a.m. § — § 1458 !¥S 1836 S 3.069.3 | § r336.0 $ 13,560.4 99 $ 5196 2,959 $ 16.775.5
Monday-Frid I -

lé'a.ar;.-s p.aryl. 1,426.6 46,912.0 2,834.6 111,043.5 6.644.0 91,564.4 879 10,904.2 36,105 249,519.9
Saturday-Sunda

Sign-on-6 p.m.y 1,709.7 39,546.5 2.088.0 37,458.4° 711.8 25,118.0 318 4,509.5 10,063 102,122.9
Manday-Saturda :

6 p.m‘(-?:ao p.m‘( 637.4 12.550.0 756.1 22,188.8° 723.0 23,261.1 100- 2,116.5 3,653 [57,999.9
Sunday

6 p.m.-7:30 p.m. 192.0 3,951.6 255.9 7.743.8" 2493 7,095.7 20 697.2 806 18,791.1
Monday-Sunday

7:30-1yl p.m. 5.147.2 186,237.7 7.325.6 229,462.3° 7.338.1 230.569.1 455 20,810.9 18.032 646,246.1

I

Monday-Sunda

11 p.%.-Sign-gﬂ 307.2 13.353.4 ‘71.0 4,592.1 488.2 18.368.6 73 866.4 3,168 36,314.1

Total $10,419.1 $302,697.0 ! $13,514.8 $5415,558.2 ' S16,490.4 $409,537.3 1,953% | $40,424.3 74,786 51,127,792.5'

42 (BROADCAST ADVERTISING)

BROADCASTING, Oct. 28, 1968



With all the people we reach
you'd think we were AM

Forthe past year WPRO-FM has been competing for
adult listenership with the top 5 stations in
Southern New England. What's more, we've been
competing with the AM stations on their own terms
and have been winning consistently.

We've done it by offering adult listeners what they
wanttohear...13 minute segments of uninterrupted
familiar, good music. plus ciassic little features
like the Roxy Rothafel Ski reports. That's how
WPRO-FM keeps its listeners happy 24 hours a day.

Andwe keep our advertisers happy, too. By bringing
them the kind of results they expect from one of
the top radio stations in the market. The kind of
results that makes them forget we're FM. The only
thing that reminds them is our cost efficiency.

Call Blair for details. (,0,.(/,'”//1

NWPRO

WPRO FM 92.3 mc 24 Mason Street. Providence, R. . 02902 (401) 831-6383 A divislion of Capital Cities Broadcasting Corp. Ingc.
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TV dominant medium
in auto advertising

The Television Bureau of Advertising
reported last week that television is be-
coming the dominant medium for auto-
mobile advertising and indicated that
the extensive color TV set circulation
could be a strong factor.

Eldon Hazard, vice president, Detroit
office, TVB, pointed out that color TV
sets in use hit 18.2 million on Oct. 1,
surpassing the circulation of each of
the nation’s top 10 magazines. He cited
statistics showing that the percentage
ot advertising allocated to television by
major auto manufacturers and their
dealers grew substantially from 1966 to
1967 and said this trend has continued
for the first half of 1968 versus the
comparable period of 1967.

Color set ‘circulation’ vs. top 10
magazines’ circulation

*Color television sets 18.200.000
**Reader’'s Digest 17,777.417
TV _Guide 14.040.773
McCall's 8.542.403
Look 7.756.351
Better Homes & Gardens 7.412.669
Family Circle 7.386.700
Life 7.354.615
Woman’s Day 7.225.073
Ladies' Home Journal 6.779.059
Good Housekeeping 5.618.738

*NBC. Oct. 1. 1968
**Magazine SRDS. Oct. 1968

% share of ad budeget in television

General Motors 1967: 299
1966 : 24%
Ford Motor Co. 1967: 37%
1966: 319
Chrysler Corp. 1967: 46%
1966 : 407
American Motors 1967: 49%
1966 : 407

Source: Figures include advertising expendl-
tures of dealers and dealer associations. Per-
cent share hased on flgures supplied by
Bureau of Advertising. ANPA, Farm Publi-
cation Reports. American Business Press.
Institute of Qutdoor Advertising. Television
Bureau of Advertising. Leading National
Advertisers. Radlo Advertising Bureau.

Expensive spots
in faraway places

The skyrocketing costs of making TV
commercials on location in exotic and
expensive places merely to suit the
whims of agency producers raise the
question of whether creativity is be-
coming an expensive sacred cow.

It was the question raised Tuesday
before the Des Moines (Iowa) Adver-
tising Club by Draper Daniels, head of
his own Chicago advertising agency.
He noted TV commercial-production
costs have gone up 72% in the last five
years.

But Mr. Daniels didn’t think the
trend is all bad, He noted: “The so-
called new breed may be careless with
money, too often unaware of the need
to have an idea before one starts to
dress the window but it has brought a
freshness. candor and warmth of per-
son-to-person communication into ad-
vertising that is all to the good.”

Would he like to go back to another

year? Hardly, he admitted, since “yes-
terday’s so-called hard-sell advertising
was just as often a waste of the adver-
tiser's dollar as is today’s no-sell
beat filmed at the foot of a glacier in
Greenland with four teeny boppers
dancing barefoot in the snow to show
the sheer ecstacy created by a change of
shaving Jotion.”

Wool Bureau uses radio,

TV spots to aid sales

The Wool Bureau, New York, will

wrap up a quick campaign this week
with one-minute prime-time and day-
time spots in 29 markets promoting
pure wool doubleknit fashions.

The commercial features a United
Air Lines stewardess on duty in her

Jean Louis wool uniform and off duty
in another wool garment. The second
segment was filmed in 10 different
versions to include fashions from 10
different manufacturers.

Wool Bureau also has purchased
radio spots in five major markets to
promote pure wool topcoats. The two-
week campaign begins this week in
Chicago, New York, Philadelphia, Bos-
ton and Washington. A.C, & R. Adver-
tising Inc., New York, is the agency.

Tele-Rep will open
offices in NY, Chicago

Tele-Rep Tnc.. New York, which starts
operations as a new television station
representative firm on Jan. 1, 1969,
last week announced the establishment
of offices in New York and Chicago.
The firm, which will represent three
TV outlets of Chris-Craft Industries

Inc. (xcoe[tv] Los Angeles KPTV[TV]
Portland, Ore., and wTcN-Tv Min-
neapolis-St. Paul) and also KTNT-TV
Seattle-Tacoma (BROADCASTING, Oct.
14) was established by Chris-Craft
(BROADCASTING, Aug. 19).

Offices: 545 Madison Avenue, New
York 10022, phone (212) 759-8787,
and Prudential Plaza, Chicago, (312)
329-1515. The firm will open other of-
fices in major advertising centers, ac-
cording to Alfred M. Masini, Tele-Rep
president.

Bower gets post of
top consumer attorney

Paul G. Bower, a young Department of
Justice lawyer who has specialized in
the prevention and control of civil dis-
orders, has been named the federal
government's number-one consumer at-
torney.

Named as consumer counsel by At-
torney General Ramsey Clark last week,
Mr. Bower steps into a post that has
been vacant for almost six months.
Merle M, McCurdy. Cleveland attorney.
who was chosen to be the first con-
sumer counsel (BROADCASTING, April
1) died last May, three months after
being appointed. The post was created
by President Johnson earlier this year.

Since March Mr. Bower has been
a special assistant to Deputy Attorney
Generat Warren Christopher.

New commercial producer

Edward H. Gaines, former assistant
program manager at WNEWwW-Tv New
York. has formed Edward ‘H. Gaines
Enterprises Inc., a TV commercial and
industrial film production company.
The firm will introduce an innovative
training program to develop new talent
in the commercial production field and
will be predominantly staffed by Ne-
groes. The firm is located at 155 West
68th Street, New York. Phone (212)
362-2617.

New snowmobile campaign

AMF Western Tool division of Ameri-
can Machine & Foundry Co., Des
Moines, Towa, turns to television again
this fall to sell its family fun machine,
the AMF Ski-Daddler snowmobile.
Through North Advertising. Chicdgo,
the company will use TV spots in 100
U. S. and Canadian snowbelt markets
in its biggest campaign vet.

L&N opens Pacific division

Lennen & Newell has formed Lenneh &
Newell/Pacific, a new organizational
structure for the New York-based agen-
cy. The reorganization will consolidate
L&N's San Francisco, Seattle, Tacoma,
Los Angeles and Honolulu offices into
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*A NEW SWITCH ON REGIONAL
NEWS: You'll find it in every AP bureau

throughout the country: a new and exclu-

sive electronic device that does avital job
for every AP member. Every time we
switch it on, we switch you ahead of your
competition with faster regional news.
When a regional bulletin reaches
your Associated Press bureau, flip goes

the switch and AP electronics is in action.

It breaks into the national tape, then
storesthe incoming information. (Instead
of letting it go by.) And when the regional
item is over, the national tape picks up
right where it left off. That way you get all

the news, fast. Without waiting for a re-
gional split. And without missing a single
itemm of national news.

So if you're an AP member (and there
are now 3,000 of them in broadcasting)
remember, just the flip of an AP switch
gives you a regional competitive edge
that no other news service can deliver. If
you aren’t an AP member, maybe you'd
better pull a switch of your own. Contact
your nearest Associated Press representa-
tive for further details. Or call Bob Eun-
son at AP headquarters: 50 Rockefeller
Plaza, New York, New York 10020. (212)
PL/1111. THE ASSOCIATED PRESS

FOR AP MEMBERS




AYS Radio|.

e

Who gets the 6-9 a.m. audience in Charlotte? TV? Look
again. It's radio . . . WAYS Radio, to be exact. No
other station in Charlotte—radio or TV—tops the
morning audience of WAYS.*

And from 9 a.m. to 5 p.m., WAYS tops ati of Char-
lotte's nine radio stations . . . and all but one of the
four TV stations, even though the television ARB
covers 35 counties more than the radio survey!*

When you’re buying the Charlotte market, take an-
other lock. Buy WAYS Radio . . . and get more than
meets the eye.

AYS Radio

Contact your EAST-MAN... or call WAYS Radio, 704/392-6191 today!

*People 12 plus or total adults.

Source: ARB estimates. Radio: April-May 1968, Tv: February-March 1968.
Total survey areas. Data subject to qualifications which WAYS Radio
will supply on request.
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a Pacific division. George B. Richard-
son, senior vice president, West Coast,
will continue to be based in San Fran-
cisco and will be chairman of a man-
agement committee made up of the
heads of each Pacific area location.
These offices, previously reporting indi-
vidually to New York, now will report
through Mr. Richardson.

Lawyer burned over
cigarette editorials

Urges FCC to act against
Time-Life Indiana stations
for refusing rebuttal time

New York attorney John F. Banzhaf
IIT last week called upon the FCC to
discipline the Indiana stations owned
by Time-Life Broadcast Inc. for airing
pro-cigarette editorials and refusing to
provide time for opposing views.

Mr. ‘Banzhaf also recommended that
the commission deny license renewal
to Time-Life’s x0Go-AM-FM-TV San
Diego and xEro-Tv Bakersfield. Calif.,
because of the Indiana editorials. The
California stations are up for license

renewal Dec. 1.

Where broadcasters are concerned,
Mr. Banzhaf has been a prime mover
among the anticigarette forces for over
a year. It was his complaint in June of
1967 which led the FCC to apply its
fairness doctrine to cigarette advertis-
ing. He also filed the first complaint,
under that extension, against wNBC-TV
New York. Mr. Banzhaf is executive
director of ASH (Action on Smoking
and Health).

In his latest complaint, Mr. Banzhaf
alleged that wFBM-AM-FM-TV Indianap-
olis presented 20 editorials on July 15
and 16 opposing the Federal Trade
Commission’s proposal that cigarette
advertising be banned from radio and
television, and that the stations refused
to allow supporters of the ban to be
heard. The complaint charged the sta-
tions with *“deliberately placing their
own financial interests above the rights
of the people they are required by law
to serve,” and asked that both they
and their corporate owner be punished
for fairness-doctrine violations.

On Aug. 1, Mr, Banzhaf said, he
wrote to the president of WFBM-AM-FM-
Tv, requesting time for ASH “or some
other responsible spokesman” to answer

the editorials. According to Mr. Banz-
haf, the stations responded five days
later through their vice president, deny-
ing the request “upon the rather incred-
ible grounds that the editorials com-
posed by the station and designed to
make their audience antagonistic to the
FTC proposal ‘pointed out both sides of
the issue’ by stating the FTC proposal
and then presenting arguments against
it.”

Acceptance of the argument that a
station has met its fairness-doctrine ob-
ligation when it states the opposing
position would make the doctrine a
“farce,” Mr. Banzhaf said. “It is an
elementary principle of American law
and ordinary common sense that one
side cannot be expected to present the
arguments in support of his opponent’s
position,” he said.

The commission itself has ruled, Mr.
Banzhaf said, that a station’s conduct
with respect to the fairness doctrine
must be examined with particular care
whenever the station’s own interests are
directly involved. “Here is a classic ex-
ample,” Mr. Banzhaf said. “Cigarettes
are the largest single advertised product
on TV today and a major source of rev-
enue to stations and their owners.”

Business briefly:

Parker Brothers Inc., Salem. Mass..
through Badger and Browning & Parch-
er, Boston. has bought 67 participation
spots on CBS-TV and NBC-TV, in
November and December to promote
its toys and games. It is also using
spot TV in 52 markets and over 3,000
radio spots in 26 markets. Programs on
CBS-TV include I Love Lucy, Dick
Van Dyke and Andy of Mayberry, all
daytime and prime-time version of Bev-
erly Hillbillies. The Todav and Tonight
shows will be used on NBC-TV.

Pacific Power & Light Co., through
McCann-Erickson, both San Francisco,
has purchased Independent Television
Corp.’s Spoilight on Stars series of
nine off-network musical variety shows
for 11 markets in Oregon. Washington.
Wyoming and Montana.

Union Oil Co. of California, through
Smock-Waddell Inc., both Los Angeles,
will sponsor the Stardust Grand Prix,
a climatic event in the Canadian-
American challenge cup series, in 40
markets, The race, to be filmed in Las
Vegas Nov. 9 and 10 and syndicated
by Triangle Stations, will be aired in
the winter,

U. S. Time Corp., through Warwick &
Legler Inc.. both New York. will spon-
sor TCB {taking care of business) a
special starring Diana Ross and the
Supremes, on NBC-TV, Dec. 9, (8-9
p.m. NYT).

Kroger Co.. Cincinnati-based grocery

chain will co-sponsor the “King Family
Holiday Specials” in 11 Midwestern
and Southern markets. The series was
sold by North American Television
Associates, Hollywood.

General Foods, White Plains, N. Y.,
will introduce Birds Eye Orange Plus.
a frozen orange juice concentrate. in
the Northeast states with television
and print. Benton & Bowles, New York,
is the agency.

Liggett & Myers, through J. Walter
Thompson, both New York. has pur-
chased sponsorship in NBC Radio’s
Monitor and Monitor News on the
Hour.

Colgate-Palmolive, through Norman,
Craig & Kummel, both New York, has
bought time on CBS Radio’s News-On-
The-Hour and Dimension.

Singer Co., through J. Walter Thomp-
son, both New York, will sponsor Elvis
Presley’s first television special on NBC-
TV, Dec. 3, (9-10 p.m. NYT).

Radio City Music Hall, through Mac-
Manus, John & Adams, both New
York, in its first suburban radio
package buy. has purchased a scatter-
plan schedule on the New York Radio
Group (wras White Plains, waen
Freeport, and wasMm Huntington. all
New York and wcrc New Brunswick,
N. 1) to promote the theater’s new
film and stage show.

3M Co., through MacManus, John &

Adams, both St. Paul, and United Air
Lines, through Leo Burnett, both Chi-

cago. will co-sponsor the 1968 Hawai-
ian International Open Golf Tourna-
ment on NBC-TV, Nov. 9-10.

Mem Co., Northvale, N. J., is begin-
ning a fall-Christmas campaign for its
English Leather toiletries, through Al
Paul Lefton, New York. Commercials
will be seen on CBS-TV’s Jackie Glea-
son, Ed Sullivan, Red Skelton, Friday
movie, and news shows with Roger
Mudd and Walter Cronkite.

Agency appointments:

a Kelly, Nason Inc., New York. has been
named to handle American Home Prod-
ucts’ Aerowax and Old English furni-
ture polish. The products bill about
$1.3 million. of which an estimated
$1.1 million is in broadcast. McCann-
Erickson has been the agency for these
two products as well as Easy-Off house-
hold cleanser. which has not yet been
reassigned (BRoADCASTING, Oct. 21).

» Masius, Wayne-Williams, Street & Fin-
ney Inc., New York, has been named
to handle American and Canadian ad-
vertising and marketing programs for
Weetabix Ltd., London (whole wheat
breakast biscuits and other products}.

Rep appointments:

a WRFM(FM) New York: Stone Rep-
resentatives Inc., New York,

s WsoL Tampa. Fla.,, and kcac Phoe-
nix: UBC Sales Inc., New York.

s WusL Sheboygan, Wis.: Burn-Smith
Co., Chicago.

BROADCASTING, Oct. 28, 1968

(BROADCAST ADVERTISING) 47



TicMeda

Better service will answer critics

Goodman calls on NBC Radio affiliates to meet
challenges medium faces in unsettled times

Broadcasters were urged during the an-
nual NBC Radio network affiliates’ con-
vention in New York last week to strive
for a higher degree of excellence and a
deeper commitment to public service in
order to meet the challenge of growing
criticism of the industry.

This theme was enunciated by NBC
Inc. President Julian Goodman and
echoed by NBC Radio President Ste-
phen S. Labunski in speeches that
heralded the 1968 achievements of
radio as both a communications and an
advertising force. But they also dwelt
on the challenges that lie ahead for
radio during this period of change and
uncertainty in the U. S. and many parts
of the world.

“I see broadcasting faced by a trou-
bling and frustrating paradox,” Mr.
Goodman stated. “Our media of radio
and television have become the most im-
portant sources of news and informa-
tion to most of the public. Yet I can't
remember a time when we have been
under such critical attack or been
viewed with such suspicion and distrust
by so many who, on the merits of our
case, should be our friends.”

He tied in the mounting criticism
against radio and television with the
uncertainty and unrest that is pervad-
ing America, and added:

“Radio and television have reported
the unrest and the uncertainty because
it is our function to do so. Because the
facts we report often are disturbing and
threatening, we are too often accused
of stimulating them or distorting them
for some sinister purpose. The distinc-
tion between the medium and the mes-
sage has, for many people, disappeared.
And because opinions and commit-
ments have become so firmly fixed on
opposing sides, it is increasingly difficult
to communicate.”

Mr. Goodman pointed out that there
are proposals that would impose tighter
government regulations on broadcast-
ing. He noted that he had no quarrel
with the basic regulatory function of
the government, adding that a license
to operate a radio or TV station does
not sanctify the broadcaster.

But he said he was concerned about
proposals:

= “That could place increasing con-

trol over programs, particularly news
programs, in the hands of nonprofes-
sionals, no matter how well-meaning
and skilled they may be as career of-
ficers in government and responsible
public servants.

» “That could undermine our system
of broadcasting by restricting media
ownership, by forcing the separation of
radio ownership from television owner-
ship, and by separating AM stations
from their FM counterparts.

= “That would upset the process, de-
veloped over a long period of trial and
error in the market place, under which
a television network plans and struc-
tures its program schedules.”

“The situation places greater de-
mands on us than we have ever faced.
They affect us as an industry, and it is
as individual broadcasters that we will
meet them most effectively.

“Since its beginning, broadcasting
has continuously improved and extended
the quality and depth of its service.
The real story of broadcasting is one
of progress and a quest for excelience,
and that is a story we must tell, at every
opportunity and by every means avail-
able to us.

“But above all we should strive to
operate in a fashion that is above re-
proach by even our narrowest and most
demanding critics. This means reach-
ing for a higher degree of excellence
and deeper commitment to public serv-
ice” to meet the demands placed on the
industry. And he suggested that they
maintain contact with their senators and

NBC Radio affiliates
re-elect WSB's Ellis

Elmo Ellis, wss Atlanta, was re-elected
chairman of the NBC Radio network
affiliates executive committee during
the affiliates convention last week (see
above).

Also re-elected were Reggie Martin.
wsPD Toledo, Ohio, vice chairman, and
Kenneth F. Small, wruF Gainesville,
Fla., secretary-treasurer.

Newly elected to the committee were
Grover Cobb, xves Great Bend, Kan.;
Wilson Edwards, xoGo San Diego,
and Herman Clark. wear Fort Worth.

congressmen to make them aware of
the contributions that broadcasting
makes daily in serving local communi-
ties.

Mr. Labunski told the convention
that networks and stations must work to-
gether to “strengthen our voice in com-
munities , . . and to increase our joint
contribution to a more sane and stable
society.” He said radio is reappearing
in the spotlight and is entering a new
phase of influence and prosperity at a
time when the world is gripped in new
crises.

To illustrate radio’s new shape of
influence, Mr. Labunski cited some of
the medium’s recent achievements as a
communications force. He mentioned
the clandestine radic broadcasts from
Prague that the world depended upon
for information during the recent
Czechoslovakian crisis; Sindlinger sur-
veys singling out radio as the outstand-
ing source for news of both the Russian
occupation of Czechoslovakia and the
assassination of Senator Robert F. Ken-
nedy, and Richard M. Nixon’s recent
statement that he favors radio as a
means of reaching the American people.

Mr. Labunski said NBC Radio is
sharing in the prosperity that is char-
acterizing radio in 1968. He predicted
that the year will be a record one in
minutes of commercial time sold in the
1960’s, Correspondingly, he said, com-
pensation payments to stations are ex-
pected to be an all-time high for this
decade.

Robert Wogan, vice president, pro-
grams, NBC Radio, served as chairman
for a panel discussion on the integra-
tion of network programs into the
schedules of affiliated stations. Panelists
were Dean L. Osmundson, station man-
ager, wMc Memphis; Earl Buncher, sta-
tion manager of NBC-owned wJas
Pittsburgh; Bill Bengston, general man-
ager, koaM Pittsburg, Kan.; Elliott
Nevins, program manager, wioD Mi-
ami, and Bruce Buchanan, general man-
ager, wrBc Greenville, S, C,

Mr. Wogan told affiliates that NBC
Radio has available a large assortment
of promotional announcements featur-
ing network personalities and programs,
but pointed out it is prepared to create
custom-made jingles for the station. He
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A ‘do-it-yourself’
newsman
does it
and reports it.

BROADCASTING, Oct. 28, 1968

WMAL-TV special-assignment newsman Steve Schatz
zeroes in on the news, and joins the action. He knows
what’s happening, hecause he’s there when it hap-
pens. During the Poor People’s Campaign, Schatz
moved into Resurrection City and lived in a ply-
wood hut for two cold, rainy, muddy weeks. Eating.
Sleeping. Working. Learning. Intensely aware of
the plight of the nation’s poor. From the shanty
town, he broadcast over GO reports, exactly as he
saw it. Felt it. Lived it. Believed it. He was buf-
feted by Hurricane Doria; a member of the audi-
ence at the Patler trial for the murder of George
Lincoln Rockwell; a walker-talker in the Peace
March on the Pentagon.

Schatz, a graduate of the University of Missouri
School of Journalism, has criss-crossed the country
and twice traveled to Europe to produce news docu-
mentaries. As a member of WMAL-TV’s news team,
he is almost always on the move—gathering in-
depth, on-the-scene reports.

Get the complete story, from one who knows. The
award-winning News 7 is presented weekdays at
12 noon, 5:30 p.m. and 11:00 p.m. Weekends at
6:30 p.m. and 11:00 p.m.

wmal-tvg

The Evening Star Broadcasti
Washington, D.C.
Represented by Harringion, Righter & Parsons, Inc..
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added that the latter are produced at a
minimal cost.

The affiliates unanimously passed a
resolution commending NBC Radio and
its staff for its efforts in meeting the
needs of millions of listeners. It praised
the network for the news director’s
monthly closed-circuit broadcasts and
questionnaires to obtain a feedback of
local needs; the restructuring of Em-
phasis broadcasts, the expansion and
improvement of the national-local sales
plan, and the increased production of
customized promotional announcements
for individual stations.

The convention opened on Thursday
(Oct. 24) and was slated to wind up
after further meetings Friday morning
and a dinner Friday night (Oct. 25).
Approximately 200 representatives of
almost 150 NBC affiliated stations were
on hand.

During a reception at the NBC Radio
Affiliates convention, NBC executives
met with U Thant, secretary general of
the United Nations. (L-r); Donald J.

If it's close, choose the minority

Anello interprets order on fair employment
at NAB regional meeting in Los Angeles

Douglas A. Anello, plain-talking gen-
eral counsel for the National Associa-
tion of Broadcasters, last week laid the
hard facts of the recent FCC order on
Fair Employment Practices on the line
for some 175 broadcasters on the West
Coast. The thrust of what Mr. Anello
had to say is that given two applicants
of somewhat comparable qualifications
for a job, a station should give the job
opportunity to the minority applicant
(Afro-Americans, Latin-Americans, In-
dians, Orientals) over the white appli-
cant, even though the minority mem-
ber’s qualifications may not be as good.

Broadcasters, sometime along the line
of the next few years, are “obligated”
to hire the minority applicant if the
difference between him and a white
applicant is not “substantial,” it was ex-
plained. According to Mr. Anelio: “If
he’s inarticulate and can’t pass a basic
grammar test or his grade would be a
60, I don’t mean you have to give him
a break, but by and large if there’s not
a great difference between the two
scores, perhaps you should try the
minority applicant instead of the other
applicant.” He conceded that this would
be described as “discrimination in re-
verse.” But Mr. Anello would argue
with this way of looking at it.

“The truth of the matter is,” he said,
“it's to be expected that because of
background, because of environment

. the white majority will probably
come out ahead in a basic test.”

But it's not the hiring nor the train-
ing of minority personnel nor the com-

plying with the letter of Fair Employ-
ment rules that causes Mr. Anello con-
cern and raises his ire. What bothers
him is the suggestion by the commission
that every three years or at assignment
time or maybe when a construction
permit is granted, that the broadcaster
may have proved he’s innocent of dis-
criminatory practices. “Now I just don’t
know how a station can say I have
complied with the law other than by
self-serving declarations,” he pointed
out, adding that it would only amount
to more paper work, “It is in my mind
comparable to proving you're innocent
rather than having the burden on the
government to prove that you’re guilty.”

A subsequent debate that Mr. Anello
got into with FCC Commissioner Ken-
neth A. Cox on this subject was the
highlight of the NAB’s fall conference
stop in Los Angeles last week (Oct.
21-22), second on this year's tour.
Commissioner Cox, who earlier had de-
livered a state of the industry speech
from the government’s viewpoint to the
broadcasters attending the program (see
page 56), was participating in a panel
discussion on the finding, hiring and
training of minority group personnel
when Mr. Anello made his remarks.
Replying to them, the commissioner ad-
mitted that he did not know what
action the FCC is going to take con-
cerning the recommendation that at
renewal time stations must show how
they complied with the Fair Employ-
ment rule, He explained that there
seems to be wide support for such a

Mercer, vice president, station relations;
Julian Goodman, president; U Thant;
Walter D. Scott, chairman, and Stephen
B, Labunski, president, NBC Radio.

requirement, particularly among church
groups.

Giving indication of how he stands
on the issue, Mr, Cox said: “I think
that if the commission were to assume
that evervone is complying. had been
complying, with the law we'd expect
to see more minority group employ-
ment than exists.” Then he added: “I
think what the commission has to
consider is whether there is some fair
and not too burdensome wayv of asking
for a demonstration of results or efforts
to attain results.”

NAB Vice President Harold Niven,
also on the same panel. discussed some
of the ways broadcasters located or de-
veloped minority group people as em-
ployes. John M. Couric. NAB’s vice
president for public relations and still
another member of the panel, sum-
marized what material was available
for broadcasters in their efforts to find,
hire and train minority group people.

In another panel discussion held dur-
ing the conference, Philip A, Rubin, an
executive with the Aerospace Group,
Hughes Aircraft Co., El Segundo, Calif.,
talked aboul television distribution by
communications satellite and had some
disquieting news for broadcasters,

“To the operator of the commercial
satellite system,” he said, “television is
an inconvenience. In fact,” he stressed,
“it is more than an inconvenience, it is
an irregularly occurring event that dis-
rupts up to 300 voice channels of tele-
phone.” Then really socking it to the
broadcasters he said: “And it is tele-
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phone, ladies and gentlemen, that is the
bread and butter of today’s communica-
tions satellite systems and not televi-
sion.”

He was more optimistic, however,
about television’s role in space in the
future. Direct broadcast satellites, he
said, will not be feasible until the
1980's. The technical problems—some
of which exist today still, but are not
insurmountable—will be solved by then.
What will remain to be solved are the
economic, political, legal and social
problems of direct broadcast satellites.

Throughout the two days of meetings,
great emphasis was placed by the NAB
on what broadcasters can do about the
trouble the industry is in “along the
banks of the Potomac.” In a panel on
how stations can build .a basis for good
congressional and legislative relation-
ships, Ray Johnson, executive vice
president and general manager of
KMED-Tv Medford, Ore., urged broad-
casters to visit and talk to elected offi-
cials, cultivate their friendship and
trust and to be more aware of activ-
ities at the FCC. “File your comments
if you find the proposed rulemaking
affects your station,” he said. “File,
darn ya, file.”

James A. Murphy, president, Wash-
ington State Broadcasters Association,
Seattle, said the ultimate political con-
tact a broadcaster can make is at the

grass roots level with the individual
legislator or congressman. Clayton
Brace, vice president and general man-
ager, KoGo-rv San Diego, criticized
broadcasters for the “lousy job” they do
in relations with national, regional and
local leaders. He said that his station
“starts to build the bridge” of contact
with “that young, eager fellow that is
tasting victory, hopefully, for the first
time and who may very well be in a
very, very important job that will affect
you and me one of these days.”

A panel on personnel policies and
practices, moderated by William L.
Walker, NAB director of broadcast
management, included Manning Slater,
president and general manager of KRAK
Sacramento; Dale G. Moore, president,
KGvo Missoula, Mont.; and Allan Land,
group manager from wHIZ Zanesville,
Ohio. Mr. Slater pointed out that one
of the ways his station keeps employes
from leaving is to reward them not with
gifts or momentoes but only with cash.
Mr. Moore suggested that broadcasters
consider the training, treatment, up-
grading and education of personnel a
capital investment. Mr. Land said the
secret of retaining people is to main-
tain “a never ending line of communi-
cation” with them. “The good word is
the forerunner of good work,” he ob-
served.

Charles M. Stone, NAB's vice presi-
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dent for radio, and Charles E. Gates,
vice president and general manager of
waGN Chicago, presided over the radio
session of the fall conference in Los
Angeles. Taking part in a two-pronged
radio clinic on music programing and
record selection and use were William
P. Hessian Jr. of xoy Phoenix; Everett
B. Cobb, general manager and chief
engineer of KNEV(FM) Reno; Ken
Mansfield, promotion director for Capi-
tol Records, Los Angeles; Willard
Mears, xoiN Portland, Ore., and J. C.
Stallings xEEE, Nacogdoches, Tex. A
sales presentation also was given during
the radio session by Carleton F. Loucks,
director of regional sales for the Radio
Advertising Bureau, and James W. In-
graham, director of sales, western re-
gion, RAB.

Grover C. Cobb, chairman of the
NAB board of directors and vice pres-
ident and general manager of KvGB
Great Bend, Kan., presided over the
joint radio-TV sessions of the confer-
ence in Los Angeles. The NAB road-
show was scheduled to stop in Denver
later last week.

Northwest CATV
in $7-million sales

Buy gives Nation Wide
32 franchises; ‘L.A. Times’,
Vikoa in other CATV transfers

A home builder in the West who en-
tered the CATV business in 1966 paid
over $7 million in cash last week for
one of the Northwest's pioneer cable
companies, Total Telecable Inc., Seat-
tle.

Purchaser is Nation Wide Cablevision
Inc., a subsidiary of Kaufman and
Broad Inc., Los Angeles, which expects
to do $69 million worth of business in
its housing division this year, according
to Eli Broad, president of the company.

The purchase of Total Telecable,
serving an estimated 20,000 customers,
is subject to the approval of Kaufman
and Broad directors, and banks. The
sale was made from Richard Evanson
and the Norton Clapp family.

Sandford N. Levine, president of Na-
tion Wide (not to be confused with
Nationwide Broadcasting Co., a subsid-
iary of Nationwide Insurance Co. of
Columbus, Ohio), estimates that by the
end of this year, his firm will be operat-
ing cable systems with 26,500 sub-
scribers, having a potential of 60,000
homes, and with revenues reaching an
annual rate of $2 million. Total value
to Nation Wide, Mr. Levine said, will
exceed $20 million by then.

The acquisition of the Total Teleca-
ble systems gives Nation Wide 32 fran-
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chises in the major Western markets of
Los Angeles, San Francisco and Seattle,
it was noted.

Also reported last week:

= The Los Angeles Times has agreed
to acquire all of the outstanding stock
of Co-Axial Systems Engineering Co.,
which operates four CATV systems
serving 5,800 subscribers in Palos Ver-
des, Tustin, San Clemente and Acgean
Hllls all California. Purchase price was
undisclosed. Robert C. Hilliard, presi-
dent of the selling group, is remaining
as part of the management team of the
CATYV systems. Richard Watson, a vice
president of the Times Mirror Co., is
general manager of CATV operations
for the newspaper which at one time
owned XTTV(TVv) LOs Angeles. It sold
the channel 11 station to Metromedia
in 1963 for $10.4 million.

= Vikoa Inc., Hoboken, N. J., CATV
equipment manufacturer and multiple
CATYV owner, has agreed to buy Rock-
land Cablevision Inc., serving 1,200
subscribers in Haverstraw, N. Y. Pay-
ment will be 14,000 shares of Vikoa
common, which closed on Oct. 24 at
30%.

Vikoa already owns CATV systems
in Lafayette, La.; Zanesville, Ohio; Oak
Ridge, Tenn.; Rochester, Pa.; and Wil-
lingsboro, N. J., and has minority inter-
ests in systems in New Castle. Pa., and
East Liverpool. Ohio, serving 17,800
customers.

UA will not buy two U's

with merger on horizon

United Artists last week dropped its
proposed purchase of two UHF tele-
vision stations from Springfield Televi-
sion Broadcasting Co., announced two
weeks ago (Broapcasting, Oct. 21)—
victim of the biggest merger deal be-
tween Transamerica Corp. and Metro-
media Inc. Transamerica is UA’s parent
corporation.

In canceling the agreement to pur-
chase Capital Communications Corp.,
licensee of wJyzs-Tv (ch. 14) Worcgester,
Mass., and holder of a grant for wENs-
TV (ch. 22) Pittsburgh, John A. Serrao,
vice president-general manager of
United Artists Broadcasting Inc., said
UA would forfeit the $50,000 escrow.
Capital Communications is a wholly
owned subsidiary of multiple-TV-broad-
caster Springfield Television.

Mr. Serrao said that the UA-Spring-
field agreement, signed Sept. 6 with
formal agreement concluded Oct. 10,
might jeopardize FCC action on the
transfer of control of Metromedia to
Transamerica.

UA was prepared to pay $800,000 to
aquire both stations. The Transamerica-
Metromedia merger is estimated to be
a $300-million transaction, involving
Metromedia’s four VHF and one UHF

television stations and an option to ac-
quire a second UHF outlet (WREP[TV]
Boston). Transamerica, through UA,
now owns WAUB(TV) (ch. 43) Lorain-
Cleveland, and holds a permit for KAUB-
(Tv) (ch. 20) Houston.

Since consolidation of these stations
under one ownership would give Trans-
america one UHF station over the FCC
limit, it’s anticipated that the owner-
ship of one of the U’s will be trans-
fered before the merger application is
filed for FCC approval. FCC duopoly
rules forbid one entity from owning
more than seven TV stations (with no
more than five in the VHF band).

Eastman-Southern
set for merger

Preliminary agreement on a merger of
Robert E. Eastman & Co. national ra-
dio-station representative and owner of
two radio stations, and Southern Broad-
casting Co., a group-station owner, was
announced last week by Robert E. East-
man and John G. Johnson, presidents
of the respective firms (“Closed Cir-
cuit,” Oct. 21).

The new company would pursue the
operations of both firms under the joint
management of Mr. Eastman as presi-
dent and Mr. Johnson as chairman.
Through the consolidation the company

would own the FCC-imposed limit of
seven radio stations, plus one televi-
sion station and a minority interest in
a second.

Messrs. Eastman and Johnson said
they had agreed in principle on the
merger but that it was further subject
to governmental and stockholder ap-
provals and the customary accounting
and legal reviews of the companies.

Financial details were not disclosed.
In response to questions, authorities
said each of the merging companies
would have four representatives on the
board of directors.

Southern Broadcasting owns KTHT
Houston, xoy Phoenix, wsGN Birming-
ham, Ala., and wxix Raleigh and wTtoB
Winston-Salem, both North Carolina,
all of which are represented by the East-
man firm. Southern also owns WGHP-TV
High Point-Greensboro-Winston-Salem
and a minority interest in WBMG(TV)
Birmingham. Eastman owns KAFy Bak-
ersfield, Calif., and wTrx Flint, Mich.

Vikoa into syndication
with Krantz acquisition

Vikoa Inc., Hoboken, N. J., has reached
an agreement in principle to acquire
the stock of Krantz Fiims Inc., New
York, and its subsidiaries. Krantz
Films, a distributor of TV programs
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and animated cartoons, is a privately
held firm.

The transaction will involve the is-
suance of 125,000 shares of Vikoa
common shares initially and the pos-
sible issuance of an additional 125,000
shares based upon Krantz’s earnings
over the next five years. The initial pay-
ment represents about $4 million, based
on the current market value of Vikoa
stock. Vikoa is a multiple CATV owner
and manufacturer of cable TV equip-
ment.

Krantz Films will operate as a sepa-
rate division of Vikoa with Stephen
Krantz continuing as president under
a contract.

Krantz earned $209,963 on sales of
$2,157,130 for the 10 months of this
year; this included a special tax loss
carry forward benefit of $61,963. Vikoa
reported a net income of $558,777 on
sales of $9,538,692 for the first six
months of this year. Theodore Baum
is president of Vikoa,

Citizens get into act
over station sales

Atlanta, Chicago groups
file pleas with FCC,
want voice in transfers

Evidence is beginning to accumulate of
adetermination on the part of the public
to participate in FCC actions affecting
the broadcasting stations that serve
them.

Pleadings were filed with the FCC
last week in behalf of citizens groups in
Chicago and Atlanta that are continu-
ing to press their efforts to block the
sale of stations in their respective cities.

In Chicago, the station involved is
WFMT(FM), whose sale to WeN Con-
tinental Broadcasting Co. was approved
by the FCC in March. In Atlanta, the
stations are WGKA-AM-FM, whose owner-
ship was transferred to Strauss Broad-
casting Co. with commission approval
in August.

Efforts of both groups focused orig-
inally at least on concern about los-
ing the classical music format of the
stations. However, in view of WoN
Continental’s intention to broadcast
classical music on the station, the Citi-
zens Committee to Save WFMT-FM (sic)
is now concentrating on the implications
of concentration of control of mass
media in the sale.

This trend toward greater citizen
participation in matters before the FCC
—if it is one—started with the success-
ful effort of the United Church of
Christ and several co-complainants to
persuade a U.S. Court of Appeals in
Washington two years ago to grant

them standing in a renewal proceeding
involving wLBT(TVv) Jackson, Miss,
and to direct the commission to order a
rehearing on the renewal application
(BROADCASTING, March 28, 1966).

The wLBT case, which involves al-
legations that the station discriminated
against Negroes in its programing and
violated the commission’s fairness doc-
trine, is back in the circuit court. The
commission, following the court-ordered
hearing, granted the station a full
three-year renewal, and the complain-
ants are seeking to have that decision
overturned.

The Chicago citizens group succeeded
last summer in persuading the same ap-
peals court to reverse the commission
on its grant of the application for the
assignment of wrFMT from Gale Broad-
casting Co. The court held that the
commission had failed to conform to
procedural requirements in the case
(BROADCASTING, Aug. 5). And the
court has since rejected a request by
Gale and WoN for a rehearing on the
matter.

Last week the Chicago citizens com-
mittee urged the commission to deny
a petition by Gale and WGN requesting
it to reaffirm its grant of the assignment
application. The committee also asked
the commission to direct WGN to re-
store WFMT to Gale Broadcasting, and,
if those parties want to continue prose-
cuting their application, to hold a hear-
ing on it in Chicago.

Gale and WGN had said that the com-
mission could cure the procedural de-
fect the court found in the order grant-
ing the assignment by making explicit
the public interest considerations that
had led it approve the application
(BROADCASTING. Oct. 7).

The citizens committee, however,
said if the commission followed the
Gale-WGN advice and granted the as-
sighment application without a hearing,
it would be violating the committee's
right to due process, and would be oper-
ating contrary to the Communications
Act and “controlling Federal court rul-
ings.”

The committee, in switching the target
of its attack, said that the issue in the
case is not the nature of the service
rendered by weMT. Rather, it is whether
“any new broadcast license in the Chi-
cago area” or elsewhere may be ac-
quired by the parent Tribune Co. and
“any of its 25 subsidiaries,” in view of
the interrelated broadcasting and news-
paper holdings involved. The Tribune
Co. owns eight stations, including woN-
AM-Tv Chicago, and seven newspapers,
including the Chicago Tribune and Chi-
cago’s American. The committee said
the acquisition of any new station by
such an organization is on its face con-
trary to the public interest, convenience
and necessity. as set forth in the Com-

munications Act.

The Atlanta group, calling itself the
“Citizens Committee to Preserve the
Present Programing of the ‘Voice of the
Arts in Atlanta’: WGKA-AM-FM,"” was
formed after the commission overrode
the objections of some 2,000 Atlantans
and approved the sale by Glenkaren
Associates Inc. (BROADCASTING, Sept. 2).

The commission, in making the grant,
said it appreciated the concern, ex-
pressed in letters and informal petitions,
about the replacement of a classical
music format with one featuring popu-
lar favorites and Broadway show tunes.
But it said it “cannot properly insist
that the prior format . . . be retained.”

Strauss, in proposing the new format,
relied in part on a survey of 13 com-
munity leaders whose results supported
the change—but the validity of that
survey could become the central issue
in the case.

The commitee, in a pleading filed
with the commission last week, said
that it had interviewed ‘'several” of
those quoted by Strauss and that each
“has related an entirely different ac-
count of their interview than that re-
lated by Strauss.” Most of the six who
provided the committee with affidavits
indicated a preference for a retention
of the classical music format.

The committee claims a membership
of more than 2,000. However, it ac-
knowledges that only 52 attended the
first publicly anonunced meeting, which
was held, in turn, three days after the
committee filed its petition for recon-
sideration with commission,

The outpouring of letters and in-
formal petitions opposing the sale of
WGKA-AM-FM followed the publication
of columns and editorials in the Atlanta
Journal urging listeners to take some
action to preserve the classical music
format.

This in turn has led to the charge by
Strauss that the opposition is being di-
rected by Cox Broadcasting Corp.,
which has a corporate relationship to
the Journal and which owns wsg-AM-
FM-Tv Atlanta, which compete with
WGKA-AM-FM. The committee denies
that the newspaper owner is playing a
part in the campaign. It said the Jour-
nal “was merely reporting the facts.”

Maypoles loses in try

to delay renewal hearing

Clayton W. Maypoles, whose WEBRY
Milton, Fla., figured in a 1962 case that
helped establish the FCC's beleagured
personal-attack principle, has lost a bid
for stay of that station’s license-renewal
hearing. Mr. Maypoles, trading as Mil-
ton Broadcasting Co., had requested
continuance until the U. S. Supreme
Court decides the constitutionality of
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the fairness doctrine.

Mr. Maypoles’s petition was filed
Oct. 10 after a similar request had been
denied at a prehearing conference. In
dismissing the petition, the commission
said that it was actually an appeal from
the hearing examiner’s adverse ruling,
and should therefore have been filed
with the FCC review board within five
days after the ruling.

WEBY's application was designated
for hearing on issues regarding misrep-
resentations or lack of candor, viola-
tions of the fairness doctrine, and viola-
tions of the program logging provisions
of FCC rules.

Cox states diversity
of media problems

Tells NAB industry must
fulfill its responsibilities
to the public more fully

Are broadcasters in radio and television
fully discharging their responsibilities
in this second half of the 20th century?
FCC Commissioner Kenneth A. Cox
thinks more people than ever before are
asking this question.

In a luncheon speech delivered at the
National Association of Broadcasters
fall conference in Los Angeles (see
page 50), Commissioner Cox, in his
now familiar role as good-natured,
gentle nagging conscience of the indus-
try, took stock of the state of broadcast-
ing from programing and violence
through Section 315 and the fairness
doctrine to cable television and alloca-
tions and the position of the govern-
ment in all of these aspects. Over-all,
he concluded that broadcasters face
some difficult days ahead.

Summarizing his specific conclusions:

» Entertainment programing — More
and more people are getting a little
restless . . . they’re watching on a much
more selective basis . . . Movies largely
have taken over the prime-time sched-
ule.

= News and public affairs program-
ing—*1 think you have encountered a
sort of crisis of confidence with the
public . . .” After years of accepting
without question what broadcast news-
men told them many people now have
doubts.

s Local programing—Stations should
devote a significant time to a fairly
broad range of local programing . . .
He hopes the Corp. for Public Broad-
casting will continue to get adequate
financing and that it stimulates a flow of
improved programing to eduactional
stations “but that will not reduce your
license obligations one iota.”

= Section 315 and fairness doctrine—

There should be permanent exception
of the President and Vice President to
provisions of Section 315 or even
broader scale modification . . . While
acknowledging Section 315 is certainly
an obstacle he doesn't think it a com-
plete excuse for not providing the public
with more vital information about polit-
ical candidates , , . The amendments to
the section now in force allow much
more leeway than the industry, includ-
ing the networks, has taken advantage
of . . . broadcasting’s performance in
the area of the fairness doctrine is sub-
jected to increasing criticism . . . Most
obvious criticism is involved with radio
call-in programs . . . Such programs
can be useful but only if they are care-
fully controlled . . . If the thrust of the
decision of the U. S. Court of Appeals
for the Seventh Circuit in Chicago that
fairness rules are unconstitutional is
carried out it “would spell the end of
the fairness doctrine, Section 315, and
with it any vestiges of commission con-
cern over broadcast programs.”

= Excessive violence on television—
Full-scale study of violence has been too
long delayed . . . Agrees with BrRoAD-
CASTING magazine editorial that en-
dorsed congressional suggestion that
broadcasters finance a study of televi-
sion influence on public action (BROAD-
CASTING, Aug. 12).

= Cable television—CATYV people are
winning the propaganda battle with

H. Rex Lee, who was named to suc-
ceed Lee Loevinger as a member of the
FCC, showed up for work in his new
Washington office last week after wind-
ing up his affairs in his last job as
assistant administrator of the Agency
for International Deveclopment. He is
scheduled to be sworn in today (Oct.
28) by FCC Chief Hearing Examiner
James D. Cunningham, He spent a good
part of last week interviewing appli-
cants for positions on his office staff.

broadcasters . . . are winning friends
and influencing people that they will do
a better job on the local level . . . He
doesn’t think CATV will do better job
because they're not going to have much
incentive to do this job . .. Also thinks
the expansion of CATYV continues to be
the most serious single problem the in-
dustry faces.

= Allocation of spectrum space-—*I
think you undercut your position with
the FCC and Congress when you keep
repeating  generalized, undocumented
statements that there is no land-mobile
congestion and that no use of broadcast
frequencies is to be tolerated.”

Review board denies
petition on Hughes

The specter of Howard Hughes, which
appeared unexpectedly two months ago
in the five-year-old contest for control
of krLA Pasadena, Calif., was banished
last week by the FCC review board.

The board’s action was in response
to a petition to enlarge issues filed by
four of the 11 applicants for KRLA,
which has been operated on an interim
basis for several years.

Crown City Broadcasting Co., West-
ern Broadcasting Corp., Pasadena
Broadcasting Co., and Storer Broadcast-
ing Co. said that another applicant,
Orange Radio Inc., numbered among
its principals three close associates of
Howard Hughes, billionaire owner of
Hughes Tool Co. and Hughes Aircraft.
According to the petitioners, Mr.
Hughes’s attempt in July to gain con-
trol of ABC would have resulted in
“serious violations of law and the com-
mission’s rules and regulations.” They
argued that the possible relationship of
Mr. Hughes to Orange Radio should
be more carefully scrutinized, to de-
termine whether Mr. Hughes was an
unacknowledged party to the firm's
application, whether the conduct of
Orange principals in the ABC affair
reflected adversely upon their qualifica-
tions as broadcasters, and whether the
three stockholders are really independ-
ent of Mr. Hughes (BROADCASTING,
Aug. 19). Storer Broadcasting Co.
subsequently asked that its name be re-
moved from the petition.

The FCC review board said in its
denial that the petition was untimely
filed, procedurally defective, and lack-
ing in “factual specificity.” The board
said that Mr. Hughes recognized the
commission’s jurisdiction over his at-
tempt to acquire ABC, that Hughes
Tool Co., the official applicant for the
network, was attempting to cooperate
with the commission, and that there is
no evidence that the firm’s actions con-
stituted “willful and deliberate disre-
gard of the potential violations which
may have occurred.”
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For reservations, call: In New York 212 LT 1-7777-In Chicago 312 263-0800




CATV decision in N.Y.
postponed until Nov. 7

Witnesses appear to argue
against resolution that would
allow local CATV origination

A decision on CATV program origina-
tion in New York City has been post-
poned until Nov. 7, to give the members
of the board of estimate time to digest
opinions gathered in a five-hour hearing
last Thursday (Oct. 24).

More than 30 witnesses were on hand
to argue against resolutions before the
board which would allow the three
CATV companies operating under ex-
perimental city franchises to begin their
own programing. The speakers included
10 state senators and assemblymen, two
city councilmen, a group of small busi-
nessmen, broadcasters, hotel operators
and antenna manufacturers, a spokes-
woman for Puerto Rican women, mem-
bers of minority groups, and the New
York theater owners, who brought pe-
titions with 500,000 signatures gathered
during the last two weeks (BROADCAST-
ING, Oct. 21).

Manhattan Cable announced last
week it would broadcast award-winning
films, American symphony orchestra
concerts, sports shows and informa-
tional programs starting yesterday
{Oct. 27), but the presentations were
contingent on the expected ruling last
Thursday, and thus have been post-
poned.

Although Irving Kahn, president of
Teleprompter, told the board CATV
companies would not be able to com-
pete with networks on such events as
the World Series or Olympics, a Metro-
media spokesman noted that independ-
ent stations could be hurt, because syn-
dicated local programing does not cost
millions of dollars.

The theater owners and small busi-
nessmen were primarily concerned with
a possible neighborhood business de-
cline, citing such figures as a 48% drop
in the number of New York theaters
when broadcasting began, Community
groups and the various state legislators
worried about the extra cost to their
constituents, many of whom, they said,
could not afford the subscription
charge.

Court says Bell TV
doesn't need franchise

Bell Television Inc. and its subsidiary,
Comtel Inc.,, New York, will continue
to operate CATV systems without a city
franchise.

In a unanimous decision last week,
the five judges of the appellate divi-

sion of the New York State Supreme
Court upheld an April ruling of the
state supreme court that refused to grant
an injunction against Beil. The CATV
company maintained a city franchise
was not necessary because it leased ex-
isting telephone company lines instead
of constructing its own under the city
streets.

The appellate judges had no com-
ments on the previous opinion of Jus-
tice Matthew M. Levy, who held that
TV signals sent on telephone company
cables does not “come within the juris-
diction of the board of estimate to
franchise” (BROADCASTING, April 22).

Authorities said that for the city
to appeal the case further, it would have
to obtain “leave” of the court that just
unanimously rejected the suit or get
permission from a judge in the New
York State Court of Appeals in Albany.

ACTS seeks check on
independent VHF’s

Claims CATV importation
subverts commission's
diversification policy

The All-Channe! Television Society has
asked the FCC to initiate an inquiry
into the effect of CATV carriage of
major-market independent stations ‘“‘on
the policy underlying the commission’s
multiple-ownership rules.” Pending com-
pletion of the inquiry, ACTS said,
the commission should also impose a
freeze on carriage of such stations be-
yond their predicted grade B contours.

In a letter to FCC Chairman Rosel
H. Hyde, ACTS contended that the
commission’s goal of diversification in
broadcast control is threatened by
CATV importation of independents’
signals beyond their normal service
areas, with a consequent increase in
their infiuence and impact.

As an example, the UHF trade as-
sociation enclosed with its letter a map
showing the predicted grade B contours
of New York’s three independent TV
stations, WNEW-TV, WOR-TV and wPIx-
(Tv), and indicating areas in the North-
eastern United States where CATV sys-
tems carry or propose to carry the three
VHF stations. The increase in their
service areas, ACTS said, is “far be-
yond that permitted under the alloca-
tions rules.”

“The fact is,” ACTS said, “that the
commission is indirectly authorizing
this unwarranted, unnecessary and un-
wanted (by the stations concerned) ex-
tension by not requiring CATV systems
to make any showing as to the impact
of their proposals on the commission’s
diversification policies.” The commis-

sion would never directly approve the
extension of independents’ signals
through the establishment of satellite
or translator stations in areas where
CATV systems presently carry them,
the association said; therefore, it was
held, the same logic should be applied
to CATV carriage.

ACTS said the FCC should acknowi-
edge that “CATYV can, and does, endow
a handful of independent television sta-
tions in a handful of major cities with
a potential power and influence of pre-
viously inconceivable proportions; a
power and influence neither desirable
or desired by the stations involved.”

NCCPB revamped, gets
new name, expands board

The National Citizens Committee for
Public Broadcasting last week an-
nounced a change in its name and an
expansion of the board of trustees.

The name is now National Citizens
Committee for Broadcasting, reflecting
the group’s increased concern with all
broadcasting, while still advocating a
strong public broadcasting system.

The new 25-member board of trust-
ees will outline over-all policy and will
meet quarterly. An executive commit-
tee of 10 trustees will meet monthly
and make specific recommendations
for action to chairman Thomas P. F.
Hoving and executive director Ben
Kubasik.

New members are Milton Bass, en-
tertainment editor of The Berkshire
Eagle, Pittsfield, Mass.; entertainer
Harry Belafonte; television playwright
william B. Branch; Richard M. Clur-
man, Time-Life News Service chief of
correspondents; the Rev. Robert F.
Drinan, S, J., dean of Boston College
Law School; John D. Entenza, director
of the Graham Foundation for Ad-
vanced Studies in the Fine Arts; John
Kenneth Galbraith, Harvard professor
of economics; The New Yorker drama
critic Brendan Gill; Harvard urban
sociologist Nathan Glazer; Robert
Goodman, president of the Pacifica
Foundation; Chicago attorney Marshall
M. Holleb; author-critic Marya Man-
nes; producer-actor Robert Montgom-
ery; Earle K. Moore, New York attor-
ney and counsel to the committee, and
Walker Sandbach, executive director of
Consumers Union.

Present members who remain on the
board are Shana Alexander of Life;
Mrs. Moise W. Dennery, president of
the Greater New Orleans Educational
Television Foundation (WYES-Tv); au-
thor Ralph Ellison; Minneapolis attor-
ney Phillip Gainsley, Ralph Lowell,
president of woHB-(Tv) Educational
Foundation, Boston; Gerard Piel, pres-
ident and publisher of Scientific Amer-
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Attention Radio Station Management:

Limited offer!

This year your listeners

can call Santa free.
And you can write your
biggest Christmas
business ever!

Phone-Santa Service has always been a great idea.
Your sponsors include a special number in their
commercials. Kids dial it. And hear a Christmas
greeting—straight from Santa Claus.

There's only been one problem.

Phone calls cost money. Which is something most
parents don't appreciate. Especially when kids call
the number again and again. (And let friends try.)

Today there's a new kind of Phone-Santa service
that doesn't have this problem.

it's called the LISTFAX Phone-Santa service.

Anyone in the United States can dial it
—free. Twenty-four hours a day, seven days
a week. Thanksgiving through December 24.

As a radio station, you can profit two ways. You
can sell the service to your sponsors. (Or offer it
free.) Or you can use it yourself to boost ratings in
the vital pre-Christmas selling season.

The cost? Less than any other service of this type
now available!

But this offer is limited. To protect users of the
number, we're restricting rights to one station in
each listening area.

For more information, call 800-243-1890. Free.

And ask for operator 100.

But do it now. Before your competition
t reads this ad, too.
Ho ho ho.

Call free! 800-243-1890.

Ask for operator 100.

BROADCASTING, Oct. 28, 1968

59



ica; Charles Siepmann, New York Uni-
versity professor; Mrs. David Skinner,
Seattle patron of the arts; and June
Wayne, director of the Tamarind Li-
thography Workshop, Los Angeles.
On the executive committee are
Messrs. Hoving, Bass, Branch, Clur-
man, Gainsley, Gill, Montgomery,
Siepmann and the Rev. Mr. Drinan.

Negro coverage question
put on NAEB agenda

The National Association of Educational
Broadcasters is going to put “soul” into
deliberations at its annual convention to
be held next month in Washington.
A confrontation between spokesmen
for the black community and educa-
tional broadcasters is seen as one of the
highlights of the Nov. 19-22 meeting.
Scheduled for the last day is a panel
of distinguished Negroes who will dis-
cuss “Soul: Does Public Broadcasting
Have 1t?” Chairman of the general ses-

sion will be Dr. Kenneth H. Clark, pro-
fessor of psychology at the City Uni-
versity of New York. Members of the
panel will be Gregg Morris, star of
Mission: Impossible; Jesse Jackson, ex-
ecutive director of “Operation Bread-
basket,” a project of the Southern Chris-
tian Leadership Conference; Dr. Wil-
liam Grier, co-author of “Black Rage,”
and Nathan Wright, national chairman,
Black Power Conference.

Following the panel, examples of suc-
cessful formats used by educational TV
and radio stations to reach ghetto resi-
dents will be presented. The TV session
will be under the direction of Edward
L. Morris, director of programing of
wTTW(TV} and wxxw(Tv), both Chi-
cago; the radio session, under William
H. Siemering, general manager of
wsFO(FM) Buffalo, N.Y.

Aside from the panel on the Negro
question and the discussion of service to
the ghetto, educational broadcasters will
hear McGeorge Bundy, president of the

Ford Foundation; Frank Pace, chair-
man of the Corp. for Public Broadcast-
ing, and FCC Commissioner Nicholas
Johnson.

WSM plans new facility
for Grand Ole Opry

WsMm Inc., (wsM-aM-Tv) Nashville,
has retained Research Associates, Los
Angeles. to do an economic feasibility
study for Opryland, U.S.A., a complex
for a new Grand Ole Opry House,
amusement area, hotel and broadcasting
facilities. Research Associates has done
similar work for Disneyland and Sea
World of San Diego.

The Opry, owned by WsM, has been
housed in five different locations during
its 43-year history. The Opry originated
from the National Life and Accident
Insurance building, WsM’s parent com-
pany, and has been in the Ryman Au-
ditorium since 1942,

Programing

Networks get more time on 50-50

FCC allows four-month extension
in program-ownership proceeding

The FCC has granted CBS and NBC
the four-month extension they requested
for filing updated comments in the rule-
making proceeding aimed at restricting
network ownership or control of pro-
graming. The date of the oral argument
to be held in the reopened proceeding
has been moved back five months.

The networks said the additional time
is needed to enable the Arthur D. Little
Co., a Cambridge, Mass.-based research
organization, to update the analysis of
the commission proposal that it had
submitted in March 1966. The net-
works also said they needed the extra
time to develop other information con-
cerning the proposal.

The commission last week set March
17, 1969, as the new deadline for com-
ments; the deadline for replies is April
14. The oral argument, originally
scheduled for Dec. 16, will be held on
May 12.

The commission did not rule on a
request of the networks that a staff
analysis reportedly critical of the Little
report be made public so that interested
parties might comment on it. The com-
mission is expected to rule on the re-
quest this week.

The networks had also asked for a
clarification of the counterproposal that

had been offered by Westinghouse
Broadcasting Co. and on which the
commission, in reopening the proceed-
ing, invited comments. The proposal
would impose a limit on the amount of
network programing that stations in
top-50 markets with three or more sta-
tions could take in prime time.

In response to the classification re-
quest, the commission said simply that
it does not intend “to confine its con-
sideration of this important matter to
any narrowly restricted course within
the subject and issues involved.” It said
it might consider a number of variants
of the proposal.

Although the proceeding is already
three-and-a-half years old and grew out
of an inquiry begun in 1959, the com-
mission said it felt the four-month ex-
tension requested by the networks is
justified. It is important “that the com-
mission be fully and currently informed
with regard to the several vital aspects
of the nation’s communications system
which are involved,” it said.

The so-called 50-50 proposal, one
of the most controversial to come be-
fore the commission in years, is de-
signed to loosen the networks’ grip on
programing. It would prohibit the net-
works from owning or controlling more
than 50% of their nonnews prime-time

programing, bar them from acquiring
subsidiary rights and interests in inde-
pendently produced programs and per-
mit them to distribute abroad only
shows they produce themselves.

WBC challenges FCC
on equal-time ruling

Westinghouse Broadcasting Co. has
asked the FCC to reconsider its ruling
that stations may not prohibit candi-
dates who have been given equal reply
time under Section 315 of the Com-
munications Act from using that time
in the company of others.

The commission issued that ruling
last month in upholding a staff-written
interpretation of the law in a matter
having no direct impact on any of the
14 WBC broadcasting properties. How-
ever, the ruling applies to all stations.

The staff has said that wJHG-TV
Panama City, Fla., was wrong in re-
fusing to permit the Republican candi-
date for tax collector in Bay county,
Fla, to bring several high school stu-
dent and others with him before the
cameras in a Section 315 appearance
(BROADCASTING, Sept. 30).

The commission backed the staff’s
contention that the provision in the
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of those who advertised
on Los Angeles

Radio Station KPOL in 1967
are again advertising

on KPOL in 1968.

Repeat business tells you
a lot about a radio station.

“(The other 8% will probably check in by the end of the year.)




equal-time law prohibiting stations
from censoring the material of candi-
dates barred wJIHG-TV from preventing
the Republican candidate from making
use of the station’s facilities as he had
planned. The commission also held that
the immunity of libel that stations en-
joy in connection with the statements of
a candidate extends to statements by
supporters appearing with the candi-
date.

WBC, however, said the decision ap-
pears to modify or reverse an earlier
ruling holding that Section 315 applies
only to “regularly qualified candidates
and does not apply to one speaking for
or on behalf of the candidates.” WBC
also cited court cases in support of its
contention that the equal-time law does
not apply to others authorized by the
candidate to speak on his behalf, even
if they appear with the candidate on
broadcast.

FCC says no to N.Y.
senatorial hopeful

The FCC last week encountered one of
those minor but vexing cases raised in
an election year by Section 315 of the
Communications Act. The commission
resolved it by denying a review of a staff
letter concerning requests for equal
time from an alleged candidate for the
U. S. Senate in New York.

Roy Anderson of New Rochelle,
N. Y., requested in June that the com-
mission rule on his right under Section
315 to appear on NBC's Huntley-
Brinkley Report, in view of the net-
work’s refusal to grant him the time.
A staff letter sent to Mr. Anderson on
Sept. 18 informed him that news broad-
casts such as the Huntley-Brinkley pro-
gram are exempt from the equal-time
requirements of Section 315, and said
that the commission would give his re-
quest for equal time further considera-
tion after it was informed that he had
become a legally qualified candidate un-
der the laws of New York. Enclosed
with the letter was information from
the secretary of the state of New York
on the means for becoming a candi-
date in that state.

Mr. Anderson then filed a petition in
the U. S. Court of Appeals for the
Second Circuit, stating that he had been
denied “recognition of his candidacy.”
But the commission informed him that
his appeal could not be “perfected” un-
til he had requested commission review
of the staff letter. This he did, and the
court agreed to postpone its considera-
tion of the matter until Mr. Anderson’s
request for review had been answered.

The commission then decided last
week that no determination had been
made which could be properly subject
to review. At the time the staff letter
was written, it was noted, the commis-

sion had no knowledge of whether or
not Mr. Anderson was a legally quali-
fied candidate, and the letter simply
provided general guidelines which “in
no sense constituted a ruling . . . which
in any way would be determinative of
his Section 315 rights.” Moreover, the
commission said, Mr. Anderson never
came forward with a complaint that
any licensee had dented him equal
time, and there was thus “no determina-
tion by any broadcast licensee” to be
reviewed.

L.A. police chief
pleads for balance

Refers to broadcast of
Chicago riots as example
of ‘unbalanced’ coverage

These are complicated times, frighten-
ing times, and the need for tolerant,
understanding and well-informed peo-
ple has never been greater. That's where
broadcasters come in, Los Angeles Po-
lice Chief Thomas Reddin said last
week. But when broadcasters come in,
the law enforcement officer chided, they
sometimes fail to bring an adequate bal-
ance to their coverage.

Addressing the National Association
of Broadcasters fall conference, which
was held in Los Angeles for two days
(Oct, 21-22) as part of its annual road-
show tour of the country (see pages
50, 56), Chief Reddin cited the example
of broadcast coverage of the street riots
that took place in Chicago during the
Democratic convention. “What we had
was an unbalanced coverage of what
actually took place in its totality,” he
said, while explaining that his opinion
was based on the reports of a Los An-
geles police department observer who
was in Chicago during the time of the
disturbances. According to Chief Red-
din, the problem in achieving balanced
news coverage is that too often “the
sensational, the explosive, the wild
things, the violence are the things that
make news.”

Los Angeles’s chief officer went on to
tell of the dilemma that faces law en-
forcement agencies when broadcasters
do not achieve balanced coverage. He
said wild, irresponsible, inflammatory
charges get extensive coverage because
they are sensational. Authorities are
confronted with the problem of how to
handle the situation.

“We must be responsible,” Chief Red-
din explained. “We cannot be emotion-
al in our response. We cannot be in-
flammatory in what we say. We can-
not say things that will further polarize
the black and white communities. So
we have to respond rather weakly be-
cause we're waiting for all the facts to

come in before we have the opportuni-
ty to really lay it out the way it is.”

Additionally, he pointed out, author-
ities are restricted because they may
be legally responsible in civil courts for
some of the acts that took place and
restricted in criminal situations by fear
of prejudicing pending cases.

This results in authorities being
“pretty well battered from pillar to
post,” he said. It creates a serious prob-
lem, he emphasized, because “the wild-
est individual who looks like something
out of a bad dream can get extensive
TV coverage and he answers to nobody
for what he says on television. He goes
back to his community and he’s a big-
ger man for what he said.”

Chief Reddin maintained that the
challenge to news media is to somehow
strike a balance between covering the
sensational and presenting the respon-
sible positions of those in authority.
Saying he didn’t have any answers, Mr.
Reddin still suggested that broadcasters
could achieve a better balance by
broadcasting editorials and documen-
taries presenting the other side of ques-
tions, by engaging in undercover in-
vestigations of their own to get at the
real truth of situations, and by establish-
ing guidelines on such things as what
language to avoid using and on how to
describe certain situations.

Generally praising local relations be-
tween police and news media in Los
Angeles, Chief Reddin concluded by
saying: “I think we’re lucky to be in
positions of importance in a time such
as this in the history of our country be-
cause if anybody ever had an opportun.-
ity to do something lasting for the wel-
fare of the United States it's the news
media and it’s those of us in law en-
forcement.”

Producers fall into
employe camp in contract

Some of the highest paid executives in
the world last week won the right to
such basic worker benefits as pensions,
heaith and welfare provisions and a
guild shop when the Association of Mo-
tion Picture and Television Producers
agreed to recognize the Producers Guild
of America as collective bargaining
agent for movie and TV executive pro-
ducers, producers and associate produc-
ers. The agreement, under negotiation
for a year, is for a 10-year term.

Under terms of the agreement, the
more than 260 members of the PGA
will be covered by the film industry
health-and-welfare plan, and a pension
plan to be set up by the guild and
AMPTP. The agreement also calls for
established of a guild shop, with
producers becoming members of the
PGA 30 days after their first employ-
ment as producers.
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Lee advises affiliates to censor

Says licensees, not their networks,
are responsible for what is broadcast

FCC Commissioner Robert E. Lee has
warned network affiliates that they are
heading for trouble—in the form of in-
creased government intervention—if
they do not exercise greater control
over the programing they are fed by
their networks.

No matter what a program consists of
or where it may originate, it is the
licensee that is solely responsible for
what is broadcast on his station, the
commissioner said in a speech at the
National Association of Broadcasters
fall conference in Denver last week.

And in the case of network program-

ing, he said, a ‘“station proceeds at its’

peril if it does not know what is coming
down the line. The job of the station is
to censor and if it is doing its job, it
censors every day.”

The commissioner said that if an
affiliate doesn't like what the network is
offering, “he can, and he must, do
something about it.” He stressed that
it is the licensee not the network that
is responsible for “the excessive sex,
crime and violence,” “the ‘questionable’
or ‘dirty’ movies,” “‘overcommerciali-
zation' and ‘loud commercials®.”

He noted that network affiliation con-
tracts contain indemnification clauses
relieving the affiliate of any financial
obligation that might be caused by the
broadcast of certain network program-
ing. But, he added, that clause *does
not extend to your station license.”

Then he had this to say about the net-
work-affiliate relationship: “Power with-
out the right of dissent is corrupting
and leads to more and more government
intervention, an alternative devoutly
not to be desired. Exercise your right
of dissent and become, as many of you
are, a vital voice in the program fare
that benefits or corrupts your society.”

Then, by way of underlining his view
that the affiliate-network relationship
cannot continue unchanged, he said:
“There is a law of nature that where
there is growth of an organism. there
must also be changes in its organiza-
tion.”

The commissioner gave point to his
concern by recalling that in a 1959
speech to an NBC affiliates meeting in
New York he had said that he had
heard “rumblings about payola, double
billings and other sordid practices.” He
said the speech was intended as “a friend-
ly hint” to the broadcasters to be careful
but that he was criticized by the trade
press for “threatening the industry.”

There were “no apologies a year or
so later,” he continued, “when the
boom”—in the form of legislation and

commission rules—"began to fall on
these practices.”

Commissioner Lee elaborated on two
kinds of problems that disturb him in
connection with the present network
system. One involves “the sophistication
of the movies” now being shown on
the networks. The commissioner, who
has frequently expressed concern about
the availability of such movies to young
TV viewers, said he realizes that net-
works frequently edit films before feed-
ing them to affiliates. But he also said
“many of our more responsible broad-
casters” determine the content of pro-
grams and weed out those they feel
will not serve the interests of their
particular community.

The other is exemplified by the con-
troversy surrounding the networks’
coverage of the Democratic convention
in Chicago. He noted that Mayor Rich-
ard Daley was turned down by the net-
works in his request for time to counter
what he considered the unfair picture
the networks had painted of him and
the city’s police in connection with the
disorders that swirled around the con-
vention. Yet, the commissioner noted,
the judgment the networks made was
one “for which only the licensee is
responsible.”

Writers Guild ratifies
three-year contract

Members of the Writers Guild of Amer-
ica, West, last week voted overwhelm-
ingly to approve a new contract with
the three major radio and television
networks, terms of which were finally
settled earlier this month after a month
of negotiations in New York (Broap-
casTING, Oct. 7). The new agreement,
covering live-TV, radio-free-lance, doc-
umentary-film, staff-news and continuity
writers, was ratified by West Coast
members of the WGA by a reported
vote of 140-2. Earlier, membership of
the Writers Guild of America, East, had
approved the contract offer, ratification
of which was recommended by the
guild’s leadership on both coasts, by a
reported margin of two-to-one.

Under terms of the new three-year
agreement, retroactive to Oct, 1, 1968,
writers in live TV will receive a 20%
wage increase over the term of the con-
tract, Staff and news writers will get a
$15 weekly increase the first year; $10
the second year; and $15 the third year,
adding up to a $40 package. Other
benefits gained by the guild cover gen-
eral working conditions and increased
health-and-welfare payments.

LAS

OFF!

83 exciting shows

54 in color

Fresh from a 3 year
orbit on the CBS Network.

Starring Guy Williams,
June Lockhart and
Jonathan Harris.

1990 style family
entertainment.

Great for weekly series.
Great for stripping.

TELEVISION

New York: Tel. (212) 957-5010;
Los Angeles: Tel. (213) 277-2211;
Chicago: Tel. (312) 372-1584;
Dallas: Tel, (214) 748.7221,
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DELIVE

%

adults

with more education,

including more men,
mete executives,
mife managers,
‘more professional men,
more technical workers:
:<more proprietors,
and more clerks,
more salesmen,
more skilled laborers,
also more semi-skilled laborers,
which means more white and blue-collar workers,
who make more money,
buy more new cars,
drink more beer,
and take more airline trips,

than any other radio station in Chicago.

e
RADIO 720

Source: Pulse LQR-¥1(1968)
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Hoving claims legal leeway in 315

But, Jencks of CBS contends his network
covers campaign as fully as law permits

Thomas P. F. Hoving, chairman of the
freshly re-named National Citizens
Committee for Broadcasting (see page
58), let loose another broadside at com-
mercial broadcasters last week, using
a legal opinion by the committee’s coun-
sel as the catapult.

The legal opinion purported to show
that the equal-time requirements of Sec-
tien 315 of the Communications Act
give broadcasters “considerable latitude”
in presenting political issues and candi-
dates, including live or filmed appear-
ances by candidates in documentaries.

CBS, to which Mr. Hoving sent the
document, replied in a letter challeng-
ing the case that the committee’s coun-
sel had cited as authority for the con-
clusion that major-party candidates
could be shown on documentaries with-
out invoking equal-time requirements
for lesser candidates. CBS also dismissed
as “not feasible” a blackout plan the
counsel had offered for getting around
Section 315.

The CBS letter was sent by Richard
W. Jencks, vice president and general
counsel, to Earle K. Moore, newly ap-
pointed counsel to the committee. Mr.
Moore’s legal opinion was in the form
of a letter to Mr. Hoving, who sent a
copy to CBS President Frank Stanton
because, he said, CBS News President
Richard S. Salant had asked him for
the legal authority behind his conten-
tion that Section 315 does not apply to
news documentaries (BROADCASTING,
Oct. 7).

Mr. Hoving's letter did not mention
Dr. Stanton’s call upon him to “present
your evidence” for the Hoving charge
that the networks and AT&T are in
“collusion” to keep the public “unin-
formed” (BroADCASTING, Oct. 14). It
did say that copies of Mr. Moore's legal
opinion on Section 315 were also being
sent to ABC President Leonard Golden-
son and NBC President Julian Good-
man “so that they, too, might share the
commniittee’s thoughts.”

ABC and NBC spokesmen said they
would have no comment.

Mr. Jencks’s letter told Mr. Moore
that aside from the two points on which
“l am obliged to take exception,” the
committee counsel’s legal opinion “gen-
erally describes with accuracy the ways
in which broadcasters can provide cov-
erage of political campaigns under ex-
isting law.” But, he insisted, CBS has
“vigorously pursued all means of pre-
senting the campaign and the candidates
[that Section 315] leaves open to us.”

Much of Mr. Moore’s opinion dealt
with debates between the major-party
candidates, an issue that seemed to ob-

servers to have little practical pertinence
in view of Richard M. Nixon's refusal
to engage in debates even after George
C. Wallace said he would waive his
Section 315 rights to participate in one
between Mr. Nixon and Vice President
Hubert H. Humphrey (see page 69).

Mr. Moore's opinion said the issues
of the campaign could be covered ‘“‘in
bona fide news documentaries in which
appearances of the candidates were in-
cidental to the presentation of the is-
sues.”

Mr. Moore acknowledged that “the
exact meaning of an incidental appear-
ance is not clear,” but said that the FCC
“has ruled in at least one case that the
subject of the documentary can be the
political campaign itself, and that ap-
pearances by candidates can be includ-
ed.”

This was the first point on which Mr.
Fencks took exception. He said the FCC
ruling cited by Mr. Moore involved a
totally different kind of program:

“That ruling involved a 1962 CBS
News documentary entitled 50 Faces of
‘62 which included appearances by a
multitude of candidates in that year’s
off-year congressional, senatorial and
gubernatorial elections throughout the
nation. No single candidate was on-
camera for more than approximately
two or three minutes and most were on
for considerably less time.

“We consider that the FCC ruling
with respect to this unusual broadcast,
hoiding that any such appearance by a

candidate was ‘incidental” to a one-hour |
program which provided a naticnwide -

over-view of the election process as ex-
emplified in dozens of campaigns, is
highly unlikely to be regarded as prece-
dent for the type of program which you
suggest, which would be confined to
the views of a handful of candidates in
a single campaign.

“A ruling which would permit the
program you suggest would create an
exception large enough to obliterate
Section 315.”

Film firm changes name

Alexander Cantwell Associates, New
York, which produces TV programs,
commercials, filmed and live business
shows has changed its name to Cant-
well-Miller Ltd. Alexander Cantwell,
president, said the name change reflects
the appointment to the staff of Byron
Miller as a vice president. Mr. Miller
has been active in investment banking.
Mr. Cantwell was a vice president of
BBDO until he formed his own com-
pany in 1966.

WAY-

UT!

LOST IN SPACE outrated
all other programs in its
time period in its first
syndication rating!

MILWAUKEE

Sept. 23-27/4:30-5:30 PM
Rating Share

WISN-TV  LOST IN SPACE 9 30
WTMJ-TV  various 6 20
WITI-TV Mike Douglas 7/ 23
wWMUS Mousetalls/

Mr. Rogers 1 4
WVTV Batman/

Flintstones 7/ 23
Last report—July 1968
WISN-TV  Of Lands & Seas 4 18
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Wolper Productions Inc. is no more

Name changed to Metromedia Producers Corp.
as result of Metromedia-Transamerica merger

Wolper Productions Inc., started 10
years ago as a one-man shop by a
young and unknown television film
salesman, last week severed the last
{ink with its founder. The highly suc-
cessful, highly acclaimed television pro-
duction company took the new name of
Metromedia Producers Corp.

In October 1964, Wolper Productions
was acquired by Metromedia Inc. Ear-
lier this month, Metromedia, as part of
a proposed merger with Transamerica
Corp., sold Wolper Pictures Ltd., its
motion-picture producing subsidiary, to
David L. Wolper {(BroabpcasTING, Oct.
14). As part of this transaction, Mr.
Wolper, who as a 30-year-old film sales-
man started Wolper Productions in
1958, cut his last tie with Metromedia,
creating the reason for last week’s
change of company name.

Announcing the change at a news
conference in Hollywood, Maurice J.
Rifkin, president and chief executive
officer of the newly christened Metro-
media Producers Corp., also revealed
that the production company, despite
the divesture of its motion-picture wing.
would start a new movie-making opera-
tion within the coming year. Television
production, relatively inactive for the
last two vears while Mr. Wolper con-
centrated on movies, also will be ac-
centuated, Mr. Rifkin disclosed. A
heavy schedule of documentary and
entertainment specials is planned.

Among other projects, Metromedia
Producers Corp. will turn out its first
weekly television series in the last three
years. The projected series, to include
32 half-hour programs in color, is
titled “Untamed World.” Focusing on
vanishing wild life and primitive peo-
ples and cultures, the programs will be
filmed throughout the world. The new
series is being prepared for delivery
next Year and will be offered for net-
work presentation.

MPC is currently filming three Na-
tional Geographic specials and William
Holden's Adventure In Unconquered
Worlds special for CBS-TV, as well as
four Undersea World of Jacques Cous-
teau specials and a special on French
skiter Jean-Claude Killy for ABC-TV.
Also in production is The Making Of
The President; 1968, scheduled to be
shown next September as a 90-minute
special. Mel Stuart, who is producing
this special, will leave MPC upon its
completion and join Mr. Wolper as vice
president of Wolper Pictures Ltd.

Jerome M. Zeitman, in a sort of
reciprocal trade, has resigned as execu-

tive vice president of Wolper Pictures
and joins MPC as executive vice presi-
dent in charge of developing properties
for movie production.

There will be no other changes in
the key management of the television
operations of what used to be known
as Wolper Productions. This includes
the retaining of Alan Landsburg as ex-
ecutive vice president in charge of film
and documentary production and pro-
graming; Jack Haley Ir. as executive
vice president in charge of live and
entertainment specials; Harvey Bern-
hard as executive vice president in
charge of business affairs and treasurer;
Warren Bush, as vice president, special
projects; Barry Wood. as vice president,
programing, East Coast; and Edith
Hamlin, as head of development of
literary properties, Fast Coast.

The sales division of MPC will con-
tinue to be based in New York intact
under Walter Kingsley, executive vice
president in charge of network, for-
eign and domestic sales. Wynn Nathan
will continue as vice president in
charge of the syndication department.

Cox says FCC
should aid ABC

Argues against denying
help to network in fight
for primary affiliations

The FCC has finally wrapped up the
issue touched off by ABC's request in
March for protection against raids by
NBC or ABC-TV affiliates in two-VHF
station markets. The commission last
month announced it was rejecting the
plea (BROADCASTING, Sept. 9). But it
wasn’t until last week that the commis-
sion released its letter to ABC President
Leonard Goldenson, along with a dis-
senting statement by Commissioner
Kenneth A. Cox, in which Commis-
sioner Nicholas Johnson joined.

The commission, in its letter to Mr.
Goldenson, said that while it was con-
cerned about “the lack of comparable
facilities” in two-VHF-station markets,
it did not feel the protection being
sought was “appropriate.” Mr. Golden-
son had requested help after wspp(TV)
Toledo and wiwbp(Tv) Dayton, both
Ohio, announced they were switching
their primary affiliations rom ABC to
NBC, and after wsoc-Tv Charlotte,
N. C., which once cleared a majority
of ABC's prime-time schedule, had

stopped such clearances and become a
primary affiliate. All three stations are
in two-VHF markets.

In his dissent, Commissioner Cox
said the commission has the authority
and obligation to provide some relief
for ABC, which has always trailed CBS
and NBC in the number of primary
VHF affiliates in the top 19 two-VHF
markets.

It is not that the government is
obligated to “insure that all three net-
works equalize profits,” he said. Rather,
he thinks there is “agreement that it is
an appropriate concern of government
to provide the opportunity for equal ac-
cess to the national audience which is
a necessary prerequisite to free and
equal network competition.”

Commissioners Cox and Robert E.
Lee had originally been approached by
Mr. Goldenson for assistance. Together
the two commissioners advanced a pro-
posed rulemaking and inquiry that sug-
gested three alternative means of equal-
izing the three networks’ access to
homes in the top 19 two-VHF markets
(BROADCASTING, May 6). The alterna-
tives would have provided for com-
mission restrictions on the amount of
programing stations could take from a
network or on stations’ freedom in
changing or initially selecting a net-
work affiliation. Any restriction would
have been temporary; restrictions would
have been lifted when UHF stations
reached their full circulation as a re-
sult of full distrihution of all-channel
receivers.

Commissioner Cox said he was par-
ticularly interested in some form of
market-sharing which would have re-
sulted in all three networks having full
affiliations with UHF stations in some
of the 19 markets. He acknowledged
this would have required changes in
affiliation from NBC or CBS to ABC
in some cases—a prospect that would
not be “attractive” to the “dominant”
networks of the VHF affiliates that
would be affected.

Commissioner Lee ultimately turned
against the proposal himself. But Com-
missioner Cox attached it to his dissent
in order to give all parties an idea of
what was at issue.

SNI sets up 100-station

basketball network

Sports Network Inc. has signed over
100 stations for its 1969 college basket-
ball season, which starts Jan. 4 with
regional telecasts of the Big 10, Pacific
8, Atlantic Coast, Eastern Collegiate
and Missouri Valley Conferences.
The “Game Of The Week” series
will continue through March 1 in the
ECAC and Atlantic Coast divisions and
through March 8 in the others. A na-
tional telecast scheduled for Saturday

<
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night, Dec. 7, will feature UCLA at
Notre Dame in South Bend, Ind.

Two advertisers, Chrysler Motors
(Young & Rubicam) and Reynolds To-
bacco (Dancer-Fitzgerald-Sample), will
sponsor the weekly games in all five
conferences. Sun Oil Co., (William
Esty) has bought time in the ECAC
games, Atlantic Richfield (Hicks & Jor-
genson) in the Pacific §, and Pilot Life
Insurance (Lavidge Davis & Newman)
in the Atlantic Coast. Regional sponsors
in the Big 10 and Missouri Valley were
not firm last week.

NBC defends
news objectivity

Concurs with ABC, CBS
that Chicago coverage
was balanced, not biased

NBC has made the three networks' re-
ponse to the FCC concerning complaints
about coverage of the Democratic na-
tional convention in Chicago in August
unanimous. As CBS and ABC did in
previous letters to the commission,
(BrROADCASTING, Oct. 21, 14), NBC last
week said its coverage was balanced
and fair, not biased.

And, as CBS did also, NBC urged the
commission to reconsider the policy
that caused it to request the networks
to comment on the more than 1.200
complaints it had received about the
Chicago coverage. NBC said the request
raises “serious” free-speech questions.

NBC, in a 10-page letter signed by
Howard Monderer, its assistant general
attorney in Washington, went into con-
siderable detail explaining the unusual
physical difficulties under which it—
and the other networks, too—labored
in Chicago. It said the strike of com-
munications workers prevented the in-
stallation of equipment that would have
made possible the kind of instantaneous
communication that was provided dur-
ing previous national conventions. And
the “security” arrangements insisted
upon by the city of Chicago, it added,
prevented the stationing of cameras in
strategic locations outside the conven-
tion hall.

These problems could have been a
significant causative factor in one of the
major complaints directed against the
networks that they failed to show the
demonstrators’ actions that “provoked”
the Chicago police into actions that
were frequently characterized as
“brutal.”

NBC said that, because of distances
between fixed camera locations and the
nighttime disturbances—about the length
of a football field—cameras were un-

able to penetrate the darkness to the
middle and rear ranks of the demon-
strators “from where, it was later said,
missiles were being thrown at police.”

However, in response to one of three
generalized complaints on which it
commented—that it had been biased in
its coverage of Chicago Mayor Richard
Daley—NBC said it had covered dem-
onstrators’ activities, ‘“including the
throwing of missiles, the tearing down
of an American flag and the taunting of
police.”

NBC also said, in response to the
same charge, that in the weeks preced-
ing the convention, it had reported the
demonstrators’ plans to force a confron-
tation with the police and the National
Guard. And the network denied it had
not offered Mayor Daley an opportunity
to present his views; it cited a number
of NBC News programs on which he
had appeared, and listed several op-
portunities for expressing their views
that he and Chicago officials declined.

NBC also denied it had been biased
against administration Vietnam policy.
It said it presented interviews with
a number of persons who supported the
administration on the war and provided
coverage of the debate on the Vietnam
platferm plank. And NBC refuted
claims it presented a distorted account
of the convention proceedings, stimu-
lated rumors, created controversy and
gave undue coverage to minority views.
In that connection it dealt with com-
plaints it had “cut away unnecessarily
from significant activity at the podium.”
NBC said it had covered the significant
speeches but said many relevant activi-
ties—including the credentials fight, the
unit rule and other controversial issues
—occurred on the convention floor and
elsewhere and required coverage.

In its request that the commission re-
consider the policy that prompted it to
ask the networks to comment on the
complaints, NBC said that the simple
transmission of a formal inquirv to a
broadcaster by the commission implies
that the commission may take some ac-
tion if the response is unsatisfactory.

“Nothing could be more deleterious
to the journalistic function of the broad-
caster than to compel him to be guided,
not by professional, experienced judg-
ment of reporters, editors and news ex-
ecutives, but by an attempt to anticipate
what would please the commission or
those who might complain to the com-
mission,” NBC said.

It added: “Few spectres can be more
frightening to a person concerned with
the vitality of a free press than the
vision of a television cameraman turn-
ing his camera to one aspect of a pub-
lic event rather than another because
of concern that a governmental agency
might want him to do so, or fear of
government sanction if he did not.”

-OK!

LOST IN SPACE
demonstrates its
audience-building

power!
MIAMI
Sat., October 5, 1968
5:00-6:00 PM Rating Share
WTVJ LOST IN SPACE 12 34
WCIX-TV Movie 1 3
WCKT-TV  John Gary Show 9 26
WLBW-TV Football 13 37

Last report—may 1968
wWTVvJ LOST IN SPACE 10 37
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Networks ready to count votes

NBC brings in ‘brain trust,’ ABC brings back
Buckley-Vidal, CBS brings on circular set

With election night eight days off, the
three major network news organiza-
tions are in the final throes of prepara-
tion for what appears to be their
toughest, most expensive vote-watching
orgy yet.

Faced with their first three-way pres-
idential race and their first White House
election in color, the TV networks are
promising more of everything: bigger
and more sophisticated computers;
more, clearer visual display of infor-
mation; more remote broadcasts and
bigger cadres of precinct-watchers
across the country.

In addition, two of the networks are
calling in outside help for some of the
punditry. NBC has assembled a brain
trust of consultants to aid in explaining
just what all the returns seem to mean
in the expected tangle of balloting Nov.
5. The panel: Daniel P. Moynihan,
urban affairs expert and director of the
Massachusetts Institute of Technology-
Harvard Joint Urban Studies Center, to
analyze the vote in cities and ethnic
groups; Charles V. Hamilton, professor
of political science at Roosevelt Uni-
versity, Chicago, to cover the new left
and peace movements; Roger Hilsman,
Kennedy administration assistant sec-
retary of state for far eastern affairs,
now a Columbia University professor,
to explain the election’s impact on for-
eign policy;, Donald R. Matthews, Uni-
versity of North Carolina professor and
expert on Southern politics, to analyze
the Southern vote; Bert M. Evans, agri-
cultural economics professor at the
University of Nebraska, on the farm
vote; Paul A. Freund, Harvard Law
School professor and expert in consti-
tutional law, to serve as adviser on legal
aspects of the electoral college and
House of Representatives in case none
of the three presidential candidates gets
a clear electoral-vote majority; William
E. Leuchtenburg, Columbia University
history professor, to provide a historical
viewpoint.

ABC earlier announced that it is
calling back into service its Frick-and-
Frack team of opinionated commenta-
tors, William F. Buckley Jr. and Gore
Vidal, to do an election-night reprise
of the acts they performed for the net-
work at the two political conventions,

Going after a streamlined new look
to its election coverage. CBS is relying
heavily on visual impact, with an elab-
orate multilevel circular set, complete
with cameras housed in plastic bubbles.

The set will surround an “election

round-table” team, anchored by Walter
Cronkite, assisted by Eric Sevareid,
with the country parcelled into sections
for individual analysis by Mike Wallace
(East), Roger Mudd (South), Dan
Rather (Midwest) and Joseph Benti
(West).

CBS also has installed a huge bank
of IBM computers in its West 57th
Street broadcast center in New York
and will lean heavily on visual display
systems hooked to the computers to
instantly relay data.

NBC also has installed three new,
more sophisticated RCA computers at
its RCA Building headquarters in New
York’s Rockefeller Center, but both
its election set and DIVCON display
systems will look little different from
those in the 1966 election,

NBC’s reporting team will be the
same as that used at the two conven-
tions: Chet Huntley and David Brink-
ley as anchor men assisted by the four
floor men from the conventions: John
Chancellor on projection and analysis;
Frank McGee handling the 21 guber-
natorial races: Sander Vanocur the 34
Senate contests, and Edwin Newman
the 435 House races.

NBC also is calling in two outside
consultants to advise on election pro-
jections under Robert M. Scammon,
former census director and long-time
chief election consultant to the net-
work. They are John Tukey, chairman
of the department of statistics at Prince-
ton University (who served also in the
1964 election coverage), and Milton
Cummings, professor of political science
at Johns Hopkins University. Under
them will be a band of university
statistical experts advising on various
research data and projections.

ABC also will have an elaborately
redesigned new election set at its West
66th Street broadcast center in New
York. But because it is renting its
computers from International Tele-
phone & Telegraph Co., the network’s
broadcast team will be split, with the
on-air men in the broadcast center
and the decision and analysis desks
going to ITT’s computer center in
Paramus, N. J.

ABC’s on-camera faces also will be
familiar to political broadcast watchers:
Howard K. Smith as anchorman, as-
sited by political editor William H.
Lawrence, ABC Evening News anchor-
man Frank Reynolds, and ABC News
Atlanta bureau chief Tom Jarriel.

All three networks will have remote

units with each of the presidential and
vice-presidential candidates; at the
national headquarters of the political
parties; with major political figures
such as President Johnson and Barry
Goldwater, and at the scenes of key
regional races across the country. Esti-
mates are for 30 or more remotes by
each network.

ABC will begin its coverage at 7
p.m. EST Nov. 5, CBS at 6 p.m., and
NBC with its 6:30 p.m. Huntley-Brink-
ley report going straight into continuous
election coverage at 7 p.m.

ABC’s television coverage will be
sponsored by B. F. Goodrich Co.,
through BBDO, and by Sentry Insur-
ance Co., through Grey Advertising.

NBC’s coverage will be sponsored
equally by Bulova Watch Co., through
Young & Rubicam; Miracle White Co.,
division of Beatrice Foods, through
Spot Sales Advertising Agency; Camp-
bell Soup Co., through BBDO, and
American Motors Corp. through Wells,
Rich, Greene.

In radio coverage of the election,
ABC will have one of the most com-
plex jobs, as it attempts to provide sep-
arate programing for each of its four
networks. Joseph F. Keating, executive
producer for ABC Radio special events,
said it will have *“the largest radio news
team deployed by any broadcast news
organization to cover this presidential
election.”

There will be separate anchor teams
for each network and a total of 20
different feeds will be made each hour,
with 16 reports of returns in addition
to regular hourly news programing.
There will not be continuous coverage
on any of the four subnetworks.

The hourly schedules, beginning at
7:05 p.m.:

American Entertainment Network:
7:10, 7:21, 7:42 and 7:52.

American Contemporary Network:
7:12, 7:25, 7:38 and 7:50.

American Information Network: 7:05
(a five-minute report replacing the sec-
ond five minutes of news on the hour),
7:23, 7:36, 7:44 and 7:48.

American FM Network: 7:27, 7:40
and 7:46.

CBS Radio’s election coverage will
follow a correspondent assignment for-
mat similar to that of its television
operation.

Robert Trout and Dallas Townsend
will co-anchor the broadcast, with
Alexander Kendrick at an analysis
desk. Neil Strawser will cover returns
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from the South, Bill Stout the West,
Stuart Novins the East and Reid Col-
lins the Midwest.

Continuous CBS Radio coverage will
start at 6 p.m. It will be interrupted at
seven minutes before the half-hour and
seven minutes before the hour until
midnight for insertion of local returns
by affiliates. CBS Radio also plans two
special morning-after reports, a 6:35-
6:45 a.m. “Campaign ’68: Post-Elec-
tion Report—How the Voting Went”
with Robert Trout and the four regional
correspondents; and a 7:15-7:25 am.
“Campaign 68: Post-Election Report—
What the Voting Means” with Marvin
Kalb and Alexander Kendrick analyz-
ing the impact of the election on for-
eign and domestic policy.

NBC will use its battery of outside
consultants on the radio network elec-
tion results as well as television. Russ
Ward and Peter Hackes will be anchor-
men for NBC Radio coverage. Bill
Ryan will be assigned to projection and
analysis, Robert McCormick will cover
the Senate and House races, and Dean
Mell gubernatorial and other major
regional contests.

NBC Radio election coverage will
begin at 7 p.m. and be continuous.

Nixon says no
to Stanton offer

Declines prime-time hour
to debate HHH; Wallace
offered separate time

It appeared late last week that only a
dramatic turnabout could produce a
face-to-face meeting on radio and TV
between Richard Nixon and Hubert
Humphrey before Nov. 5 election day.

Hope flickered Thursday (Oct. 24)
that a confrontation between the Re-
publican and Democratic presidential
aspirants might be brought off, when
third-party candidate George Wallace
said he’d waive a CBS offer of free
time. But a Nixon aide stated Thursday
night that Mr. Nixon’s stand on no-
debate would not change.

A series of events was set in motion
Wednesday (Oct. 23) by a wire sent to
both candidates from CBS Inc. Presi-
dent Frank Stanton offering them a
special edition of Face the Nation that
was to have been telecast on CBS-TV
Sunday (Oct. 27),9-10 p.m. (EST). Dr.
Stanton said Mr. Wallace had been in-
vited to appear separately on another
edition of the program that would be
telecast Sunday, Nov. 3, 7:30-8 p.m,, a
proposal to which the candidate of the
American Independent Party publicly
agreed.

The final push on election eve

Candidates will use all three networks;
Nixon telethon even to employ satellite

The television networks reported last
week that the three major presidential
candidates have ordered a total of five-
and-a-half hours in prime time on elec-
tion eve (Nov. 4), the purchases rep-
resenting an investment of an estimated
$1 million.

The Humphrey forces purchased two-
and-a-half hours (two on ABC-TV and
a half-hour on CBS-TV), Nixon back-
ers bought two hours on NBC-TV, and
George Wallace's supporters reserved
a half-hour each on ABC-TV and CBS-
TV. In addition, Citizens for Hum-
phrey-Muskie placed a half-hour in
prime time on NBC-TV on Nov. 2. The
cost for this segment was put at $80,000
for time and production.

According to estimates of TV spend-
ing by the campaigners on election eve,
Mr. Nixon’s bill for time and production
is $500,000, which NBC called the larg-
est single order of network TV time
purchased for a political broadcast, and
Wallace’s is $145,000 for time.

The program buys:

s ABC-TV—Campaign forces for
Humphrey, Nov. 4, 8:30-10:30 p.m.
(EST): for George Wallace, also Nov.
4, 10:30-11 p.m. (EST).

= CBS-TV—<Citizens for Humphrey-
Muskie, Nov. 4, 7:30-8 p.m. (EST);
for Governor Wallace, Nov. 4, 9-9:30

p.m. (EST).

= NBC-TV—Nixon-Agnew Victory
Committee, Nov. 4, 9-11 p.m. (EST);
Citizens for Humphrey-Muskie, Nov.
2, 9-9:30 p.m. {EST).

CBS revised its scheduled -election
eve pre-empting Gunsmoke, regularly
presented at 7:30-8:30, and moving
Mayberry R.F.D. from its usual 9-9:30
period to 8-8:30 that night. NBC re-
scheduled its Saturday night movie on
Nov. 2 to 9:30-11:30. The election eve
Nixon-Agnew presentation, Ask Richard
Nixon, will occupy the Monday movie
slot.

The Nixon telecast on NBC will orig-
inate live from NBC’s Burbank, Calif.,
studios. Mr. Nixon will reply to ques-
tions telephoned to the studio by a na-
tionwide audience, the telethon continu-
ing for four hours to permit the pro-
gram to be shown live on both coasts
in the 9-11 period. In addition, the pro-
gram will be relayed to Hawaii via
satellite, marking what was said to be
the first use of a communications satel-
lite for a political broadcast.

Buys for Mr. Humphrey are placed
through Lennen & Newell, New York,
for Nixon via Fuller & Smith & Ross,
New York, and for Wallace through
Luckie & Forney Inc., Birmingham.

But later that night a Nixon aide
indicated that the proposed Humphrey-
Nixon confrontation would be unac-
ceptable to the Republican candidate on
grounds that Mr. Wallace would gain
free time as a result of Mr. Nixon's ap-
pearance.

Mr. Wallace at first said that in his
half-hour of free time he could “fix
both of them,” but on Thursday Mr.
Wallace was reported as saying he
would forgo the offer of free time, as
that secmed to be the stumbling block,
and would present his views on a paid
political telecast.

Herbert Klein, Mr. Nixon's news
secretary, told BROADCASTING late
Thursday night that a Wallace with-
drawal from the CBS offer of free time
wouldn’t change the chances for a joint
confrontation between Messrs. Nixon
and Humphrey. “We think it’s just a
gimmick.” he said of the Wallace
maneuver. “We're all scheduled now,”
he added. “Mr. Wallace can't waive
(Section 315),” he noted, with equal-
time complications with all the fringe
candidates. “Congress didn’t suspend it
and that finishcd it as far as we'’re con-
cerned.”

A CBS spokesman held to the posi-

tion that the proposed Face the Nation
program would be exempt under the
1949 amendments to the section. “We'd
£0 to court on that,” he said.

The CBS spokesman noted that Dr.
Stanton’s offer of a full hour to Messrs.
Nixon and Humphrey remained as ex-
pressed in the telegrams, with a sub-
sequent half-hour offered to Mr. Wal-
lace. “It's up to the candidates now to
argue it out,” he said.

Though Mr. Nixon was reluctant to
appear with another candidate, he did
accept a long-standing CBS News invi-
tation and was to appear on Face the
Nation Sunday (Oct. 27, 6:30-7:30 p-m.
EST on CBS-TV and CBS Radio).

The CBS News invitation for Mr.
Nixon to appear on Face the Nation
had been open for several months but
until last week no word had been re-
ceived from the Republican aspirant.
Mr. Humphrey had appeared on an
evening edition of the program Oct. 20
and Mr. Wallace on Sept. 22. (The
evening edition is specially scheduled.
In the earlier edition Sunday [Oct. 27],
12-12:30 p.m. [EST], General Curtis
LeMay, Mr. Wallace’s running mate,
was to be interviewed by CBS reporters).

Dr. Stanton said in his wire last week
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that “we earnestly believe that never
in the history of American politics has
there been a greater demand or need
for face-to-face discussion on the vital
issues of the campaign between the Re-
publican and Democratic candidates.”

WXUR answers FCC
on renewal case

Contends commission lacked
adequate evidence to
render factual verdict

The FCC cannot assume, in the absence
of evidence, that questions such as the
loyalty of public officials, guaranteed
annual income, and Communist influ-
ence on the news media are “contro-
versial issues of public importance.”

That contention turned up last week
in proposed findings submitted to the
commission by WXUR-AM-FM Media,
Pa., which are owned by a theological
seminary headed by fundamentalist
preacher and syndicated radio personal-
ity Dr. Carl Mclntire.

The filing sums up the stations’ case
for renewal of their licenses, and re-
sponds at length to proposed findings
filed several weeks ago by the FCC’s
Broadcast Bureau. The bureau urged
nonrenewal, alleging that owner Faith
Theological Seminary had used the two
stations as a one-sided platform for
views congenial to Dr. Mclntire's fun-
damentalist theology and right-wing po-
litical viewpoint. The seminary “mis-
represented” its programing plans to the
commission when it applied for trans-
fer of control four years ago, the bu-
reau said, and failed to live up to its
“specific representations . . . indicating
awareness of a licensee's responsibility”
(BROADCASTING, Sept. 9).

In their response, the stations offered
an extensive review of specific cases to
demonstrate their comnliance with com-
mission requirements and fidelity to
their own previous statements. Central
to their argument, however, was the as-
sertion that most of the individual cases
need not be considered relevant in the
final analysis, since the issues involved
had not been demonstrated to be “con-
troversial” and “of public importance,”
and were therefore not fair game under
the fairness doctrine.

The Vietnam war, it was acknowl-
edged, is important and controversial;
however, the stations added, “there is
no evidentiary predicate for the bu-
reau’s conclusory assumption that [other
issues] were controversial [and] of pub-
lic importance.” That assumption is
sometimes made by general agreement
or acquiescence in nonadjudicatory
proceedings, the stations said, but it

must be proved in a renewal hearing.

The charge that WXUR-AM-FM was
transformed into a “platform” for Dr.
Mcintire and his ideological colleagues
was acknowledged—and defended—in
part, and partially denied. The com-
mission was “explicitly told” when the
seminary acquired the two stations, it
was held, that they would broadcast
programs preaching the tenets of Chris-
titan fundamentalism, which no other
stations in the area would carry. How-
ever, the stations insisted, there was
no mysterious alteration of programing
designed to mislead the commission.
The Broadcast Bureau noted changes
in program titles and failed to recog-
nize that the new ones maintained the
balance of program categories initially
proposed by wWXUR-AM-FM, they said.

The stations also took exception to
the charge that Dr. MclIntire himself
had *“used” the station improperly, par-
ticularly as a fund-raising vehicle. The
Broadcast Bureau said that Dr. Mc-
Intire had received preferential rates
for his 20th Century Reformation
Hour. Actually, the stations countered,
Dr. Mclntire’s admittedly lower rates
were an entirely proper result of his
multiple appearances. In response to the
charge that Dr. Mclntire had conducted
fund-raising drives on the air, the sta-
tions said, in effect: What’s wrong with
that?

In another filing, the Greater Phila-
delphia Council of Churches, an inter-
venor in the case, supported the Broad-
cast Bureau's findings. The council
said, however, that the bureau had
“overlooked” numerous violations by
WXUR-AM-FM, and offered a compila-
tion of alleged on-the-air misdeeds.

FCC approves 1, denies 4
nonduplication waivers

The FCC has denied four requests for
waiver of its nonduplication rules and
granted one because of unusual circum-
stances. The rule prohibits FM’s in
cities of more than 100,000 from du-
plicating the programing of their AM
affiliates more than 50% of the time.

WavA-FM Arlington, Va. was granted
a waiver through Oct. 31, 1969, the
end of its current license term. The
commission noted that the station's pro-
graming would exceed the nonduplica-
tion limit by only 7%; that its all-news
and information format falls within the
commission’s programing exception to
the rule, and that wava-FM is virtually
a 24-hour station while wava is daytime
only.

WLKwW-FM Providence, R. I. and
KNOK-FM Fort Worth were denied the
requested waivers but were given until
Nov. 30 to comply with the rule. In
view of the pending application for as-
signment of the licenses of KviL-AM-FM

from University Advertising Co. to
Carla Broadcasting Inc., KVIL-FM was
granted a temporary waiver until 30
days after commission approval or de-
nial of the application. Its request for
full waiver was also denied, however, as
was that of wzip-FM Cincinnati.

Global tour could be
upcoming for RTNDA

This year, Paris; next year, Bangkok?
The Thai capital may be but one stop
on a proposed itinerary that may have
members of the Radio-Television News
Directors Association traveling half
way or all the way around the globe in
1969,

That depends on what the RTNDA
board of directors decides when the as-
sociation mects for its national conven-
tion in Los Angeles Nov. 19-23,

The trip is proposed by Richard
Krolik, Time-Life Broadcast Inc., who
is chairman of the RTNDA special proj-
ects committee. It’s the product of an
exploratory meeting of Mr. Krolik and
Sig Mickelson, Time-Life International,
with representatives of the Asian Broad-
casting Union (government-controlled
broadcasting systems) and commercial
Asian broadcasters, who are reportedly
eager to arrange a conference with their
U.S. and Canadian counterparts. Earlier
this year RTNDA members held a con-
ference in Paris with European TV
news directors.

The Asian broadcasting representa-
tives included Sir Charles Moses, sec-
retary general of the ABU; Tadamasa
Hashimoto, of NHK, the Japanese na-
tional network: Ramy Diez, channel S
Manila, and Chamnung Rangsikol, of
Thai TV.

According to Mr. Krolik the Asians
“would welcome” a round-table confer-
ence of TV news executives to exchange
experiences, views and information
about their respective countries. Bang-
kok was tentatively selected as a central
site for such a meeting, with May 1969
as the tentative time.

What Mr. Krolik further proposes is
that Bangkok become a focal point
for either a news tour of the Far East
or an RTNDA world news tour. A Far
East tour, it is suggested, might include
Tokyo, Osaka, Hong Kong, Bangkok
and Saigon; a world tour would include
these sites as well as a stopover in the
Middle East, Moscow and Copenhagen.
An estimated cost for either tour would
be about $2,000 per person.

Newsmen back at WBAL

WBAL-AM-FM-TV Baltimore newsmen
and announcers resumed work last week
after settlement of a month-old strike.
The American Federation of Television
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and Radio Artists picket lines had kept
political candidates out of the studios
but not much advertising business, the
stations reported (BROADCASTING, Oct.
21). The Hearst-owned outlets lost no
airtime as a result of the dispute, but
AFTRA pickets stopped a day’s editions
of the Baltinore News-American. The
settlement provides for an increase in
minimum scale of $35 a week, to a top
minimum of $225, it's reported. The
union throughout the strike said job
security was the key issue.

Are TV movies
losing appeal?

Network program chiefs
see features slipping
against stronger series

The programing helmsmen at the TV
networks Jast week noted a change in
the wind in programing, advancing a
belief that the audiences’ appetite for
movies is on the wane.

The men in charge—Vice Presidents
Leonard Goldberg of ABC and Mort
Werner of NBC and Senior Vice Presi-
dent Michael Dann of CBS—appeared
on a panel at an International Radio and
Television Society “newsmaker” lunch-
eon in New York. Richard A. R, Pink-
ham, senior vice president in charge of
media and programs, Ted Bates & Co.,
New York, was moderator. The panel
members answered questions that had
been submitted in advance.

Mr. Dann was the most outspoken
on the question of interest in movies.
He said there was a “decided shift”
downward that he believed would be
accelerated in “all movies.” People are
“just not responding.” he said, and
movie watching on TV has become “a
highly selective process.”

He said that motion-picture pack-
agers had become aware of the chang-
ing trend and that prices of motion
pictures for television had “stopped
going up and started to go down.”
Viewers. he said, “are no longer at-
tracted by the magic of the movie.”

Mr, Goldberg said the levels may be
down but that some movies are “still
getting the ratings and the share” of
audience. He noted the particular suc-
cess this season of “Sex and the Single
Girl” (on CBS) and “Cat Ballou” (on
ABC). He said that while packages
have “leveled off,” with the more at-
tractive movie titles spread over the
season, “we won't see the fall-off” that
occurred later in the season last year
when biggest titles were played in the
opening months,

Mr. Werner cited improved “type

of programing” in staple series now
positioned against the movies as a fac-
tor in pulling the teeth of some movies’
audience-getting ability.

NBC moves into first
in latest NTI lists

NBC-TV edged out CBS-TV in the
Nielsen Television Index ratings for
the first time this season since new com-
petitive programing began Sept. 21.
For the week of Oct. 7-13, NBC led
with a 19.1 rating, CBS was next with
18.5 and ABC followed with a 15.2,
Season-to-date averages for the first
three competitive weeks: 19.6 for CBS,
18.7 for NBC and 15.9 for ABC.

Two movies appeared in the Nielsen
top-20 rankings by rating. but primar-
ily the old situation comedies and ad-

Program notes:

More time = NBC-TV will not trim the
filming of Heidi to 90 minutes as origi-
nally planned but will schedule the spe-
cial as a two-hour show on Nov. 17 (7-
9 p.m. NYT), preempting Huck Finn,
Walt Disney and Mothers-in-Law. 1t’ll
be released to movie theaters in Europe
later this fall. Timex through Warwick
& Legler, both New York, is sponsoring
the show.

New consultants = Harper's Bazaar,
New York, has opened Harper's Bazaar
Film Design Consultants for television
commercials, industrial and promotion
films, feature films and television pro-
grams. Chino Machado, fashion editor
of Harper's, has been named director
of the new division, which is located at
717 Fifth Avenue, New York.

Long-form special = Greg Garrison,
producer of The Dean Martin Show,
has sold NBC a 90-minute special,
Around the World with Orson Welles.
Mr. Welles is a partner of Mr. Garri-
son in the special.

New Year’s Special a ABC Films, New
York, is syndicating New Yewr's Eve
with Guy Lombardo for the fourth
year. The live 90-minute TV special
will be fed from New York from 11:30
p.m. to 1 am. EST on Dec. 31.

Nonviolent aimt = Jacom Inc., Tokyo,
plans to produce a series of nonviolent
TV cartoons for U. S. sales. Jacom
also plans to produce a series of TV
films for U, S. adult audiences.

New producer = A television produc-
tion company, Himmel-Kneeland Pro-
ductions, 23314 South Water Street,
Kent, Ohio, has been formed by Russ
Kneeland, former operations director
for wakr-Tv Akron. Ohio. and Roger
Himmel, a Cleveland businessman.

Spirited fare = Mel Bailey, New York
producer, and Hans Holzer. described
as “ESP expert and parapsvchologist.”

venture shows outscored new shows
and other formats. Julia was the only
new series with a rating over 20.

The top 20 programs:
Rating Share
0 45

1. Rowan & Martin (NBC) 30.2

2, Mayberry RFD (CBS) 25.8 39
3., Gomer Pyle (CBS) 24.3 43
3. Julia (NBC) 24.8 39
5. Family Affair (CBS) 24.4 37
6. Bonanza (NBC) 24.2 37
7. Thursday Movie '*Glass

Bottom Boat*' (CBS) 23.3 41
7. Here's Lucy (CBS) 23.3 33
9. Beverly Hilibillies (CBS) 22.4 36
10. Ironside (NBC) 22.3 36
11. Monday Movie *'Rare
Breed" (NBC) 22.2 36

12. Mission Impossible (CBS) 22.1 39
12, Ed Sullivan (CBS) 22.1 36
12. Gunsmoke (CBS) 22.1 36
15. Daniel Boone (NBC) 21.5 39
16, Carol Burnett (CBS) 21.2 37
16, Smothers Brothers (CBS) 21.2 3
18. Red Skelton (CBS) 21.0 kL]
19. Dean Martin (NBC) 20.9 38
20. Virginian (NBC) 20,9 36

are collaborating on a second television
special, Invitation to a Seance, which
involves a scientific experiment with the
psychic. Messrs. Bailey, Holzer and
medium Sibil Leek, prepared Ghost in
the House, for use on WNEW-TV New
York Oct. 27, as a pre-Halloween
presentation.

W7 plans scout series * Warner Bros.-
Seven Arts will develop and produce
a new half-hour dramatic color series,
aimed at next season, centering around
the activities of the Boy Scouts of
America. W7 will have access to the
voluminous literature of scouting, made
available by the BSA. A pilot will go
into production shortly for presentation
to the TV networks.

‘Image Builders’ = Broadcast News Serv-
ice, Boston, has announced publication
of a new booklet entitled “Image Build-
ers” which contains hints for local news
stories and program features. It also
provides “talk” items: fillers, kickers,
conversation pieces. The booklet is
priced at $3.

New MBS show = Mutual is adding
Assignment Hollywood, a celebrity in-
terview show conducted by Fred Rob-
bins starting Nov. 4, The program will
be fed by the network, Monday-Friday
12:25-12:30 p.m. EST.

Syndication deal = Kristom Distributing
Co., Hollywood, has been signed by
Jerry Dexter Production Inc., Los An-
geles, to handle domestic syndication
of “Words and Music,” a color TV
special starring jazz artist Bobby Troup.
The show already has played in Los
Angeles, Minneapolis and Portland,
Ore.

Medical series = Universal Television
is preparing a medical series for prime
time on NBC-TV for 1969-70. The
projected series has a working title of
The New Medicine, and will star Jo-
seph Cotten.
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Fewer interruptions in late night

CBS-TV moves up Griffin start date;
plans 18 commercial minutes, half local

CBS-TV announced last week that its
entry into late-night programing, which
will feature Merv Griffin, had been
moved up from next fall to next Aug.
18. Affiliates meanwhile got the official
word on how many commercials the
show will carry, how they’'ll be divided
between network and local sale and the
basis on which the program is being
offered them.

The stations were told in a telegram
from William B. Lodge, vice president
for affiliate relations and networking,
that the 90-minute show will carry 18
commercial minutes in 10 program in-
terruptions, and that the minutes will be
divided equally between the network
and the affiliates. Affiliates wiil not be
paid conventional network compensa-
tion but may retain all revenues from
their nine locally sold minutes and will
not be charged a co-op fee.

The program will be carried at 11:30
p.-m. to 1 am. New York time and
Pacific Coast time, Monday through
Friday. Mr. Lodge's wire said: “The
program will be offered only in its
entirety, all five days a week, and no
tape delays will be accepted except in
the mountain time zone.”

The CBS commercial format gives
affiliates the same number of minutes
for local sale as NBC-TV and ABC-TV
provide for their affiliates in their John-
ny Carson and Joey Bishop late-night
shows. However, NBC and ABC each
provide two station-break positions for
local sale, whereas CBS is limiting sta-
tion identification to a two-second in-
terval shortly after midnight. plus a
station break at the end following cred-
its, titles, and network cue.

The nine commercial minutes CBS
is reserving for network sale compare
with six for NBC and ABC in their
respective late-night programs.

Mr. Lodge told the affiliates that the
Griffin-show commercial format “is de-
signed to minimize program interrup-
tions.” These, he said. will be “distrib-
uted through the 90-minute period with
approximately equal spacing.”

The sequence, he reported. will be as
follows, starting after the titles and
show-opening: one network minute,
two network minutes. two local min-
utes, two more local minutes, two net-
work minutes, one network minute, two
local minutes, two network minutes,
one network minute two local minutes
and one local minute, followed by
credits, titles, network cue and a station
break.

This sequence suggests that at least
one network minute will be in the final

half-hour of the program. Both NBC
and ABC have all of their minutes in
the first hour, with affiliates getting all
that are formatted into the 12:30-1 a.m.
period,

The two-second ID in the Griffin
show will come shortly after midnight,
during the fourth commercial inter-
ruption (adjacent to the second pair of
local minutes).

CBS-TV sales officials said late last
week that they were in the process of
setting rates for the network minutes
and expected to have a final decision
shortly. NBC-TV says its minute rate
in the Carson show is $17,000, and
ABC sources have indicated the Bishop
show’s is about $7.100. Both programs
are said to be sold out.

Mr. Lodge’s telegram, dated Oct. 21,
asked affiliates to indicate their decision
to clear or not to clear the program
within 10 days. He said last Thursday
(Oct. 24) that initial reaction had been
“good” with word already received
from 15 to 20 affiliates, all indicating
they would clear.

Mr. Griffin, host of the Merv Griffin
Show produced by Group W Produc-
tions and carried on more than 140 sta-
tions, was signed to a six-year contract
by CBS last summer (BROADCASTING,
Aug. 12). His contract with Westing-
house Broadcasting’s Group W was
said to run to next August.

TV must guard against
exposing demagogues

The emotional power of the broadcast
media could wreak potitical havoc as
well as success, Don P. Nathanson,
president of North Advertising, Chi-
cago, warned Thursday (Oct. 24) in
a talk before the Chicago Advertising
Club. He held that broadcasting can
conceal as well as reveal the real candi-
date.

Broadcasting and agency officials
must “work diligently to make sure
that evil men do not rise to power on
the power of a broadcast,” he said,
noting especially that given television
exposure “a demagogue’s words speak
louder than his actions.”

Mr. Nathanson did not disclose if
he had any particular demagogue in
mind as he spoke, however.

“He appeals to the emotions and
prejudices to further his own selfish
ends,” Mr. Nathanson continued, *“and
any advertising man can tell you that
you can sell more merchandise when
you appeal to the emotions and not

to reason.”

Mr. Nathanson recalled that in pre-
broadcast days the demagogue had little
chance to obtain effective exposure be-
cause the newspapers usually ignored
him. Hitler and Mussolini, though,
came to power through the emotion
capacities of movies and radio, he said,
and today with television the dangers
are multiplied.

Mr. Nathanson was chairman of a
committee of the American Associa-
tion of Advertising Agencies which this
year published a manual and code of
ethics for agencies handling political
candidates. North Advertising presently
is agency for the advertising campaign
of Illinois Governor Samuel Shapiro.

Apollo 7’s big
splash in color

Conclusion of space trip
picked up by live TV
after 11-day coverage

The three television networks wound up
their coverage of Apollo 7’s historic 11-
day flight by scoring another first in
space-shot coverage: live, color views
of the return of the three astronauts
and their capsule last week.

With a portable General Electric ship-
board ground station on the U.S.S.
Essex in the Atlantic, they made a pool
feed through Western Union Interna-
tional via the ATS-3 communications
satellite to a ground station at Etam,
W. Va, and land line from there to
network newsrooms in New York.

Coverage, pool-produced by NBC,
began at 6:30 a.m. (EDT) Tuesday
(Oct. 22)—42 minutes before splash-
down. CBS and NBC carried it until
9 a.m. ABC cut in and out, although it
carried most of the feed.

Through satellites, some 25 other
countries were to receive the splash-
down pictures, with a satellite relay to
Goonhilly Downs, England, for Euro-
vision and relay to Intervision, the
Soviet-bloc television federation, and by
Lani Bird satellite relay to Japan and
Australia.

Radio also covered the splashdown
heavily. NBC Radio carried continuous
coverage from 6:35 to 8:15 a.m. Tues-
day, then resumed at 8:45 a.m. for a
10-minute broadcast of the President’s
call to the astronauts.

Tt also carried a 10-minute replay of
taped highlights from the flight at 10:10
a.m. It carried another broadcast of
flight highlights from 9:05-9:30 p.m.
Tuesday.

NBC Radio counted a total of 153
progress reports on the flight.

CBS Radio broadcast continuously

72 (PROGRAMING)

BROADCASTING, Oct. 28, 1968



on the Apolio return from 6:30 to 8:13
a.m. Tuesday. It too resumed coverage
at 8:45 a.m. for the President's brief
congratulatory telephone call to the
astronauts.

ABC News also followed the splash-
down with simultaneous broadcasis on
its four radio networks.

Book provides teachers
with TV program guide

Teachers Guides to Television, a service
outlining educational material appear-
ing on the three commercial television
networks, published its first edition last
week in cooperation with the Television
Information Office.

The booklet, which will be issued
twice each school year, describes pro-
grams selected by a panel of educators,
librarians and school administrators
and gives teaching suggestions for be-
fore and after the telecasts. Highlighted 73
in the November-January issue are
ABC-TV's A Sense of Wonder, The Maat all of the people. who worl: H'.I our
Scientist, Gettysburg and The Secret of
Michelangelo: Every Man's Dream; traffic dﬂpﬂ"mm PM i
CBS-TV's National Geographic Special

on reptiles, Sarurday Adoption, The Her computerized log takes one minute to
Nutcracker and Voyage to the Enchant-

ed Isles; NBC-TV's Heidi, Pinocchio, make up, another 3 and a half minutes to type.
Down to the Sea in Ships and White
Paper: The Ordeal of the American
City; and all three networks’ planned

The BCS Computerized Broadcast Traffic-Accounting system, developed
and tested at KVOR* in Colorado Springs, Colorado, offers attendant
accounting systems which will carry your day-to-day operation through

Coverage Pf the presidential election and virtually everything but stuffing and sealing the billing envelope. System
Inauguration. by-products include availability lists, long-range sales prognosis, expira-

Subscriptions can be ordered from tion lists and aging of Accounts Receivable. The BCS system will service
Teachers Guides to Television, P.O. any commercial volume acceptable to the broadcaster in any dollar volume.
Box 564, Lennox Hill Station, New The BCS system will handle any kind of broadcast schedule no matter
York 10021. how weird. It will deal with the media buyei's most nighimarish purchase.

BCS trains your present personnel, in only a few days, to work with the

. . let tem.
Candidates' views presented compiete sysiem

CBS-TV last week presented filmed and Cut Employee Time. Increase Efficiency. Reduce Costly Errors.
taped segments giving the major presi-

dential candidates’ views on specific is- BROADCAST
sues, presenting an issue each weekday COMPUTER

during the Walter Cronkite early-eve- SERVICES

ning newscast., CBS News said Demo- A Division of Wolverine Broadcasting Corp

crat Hubert Humphrey and American Call or write:

Independent George V\yallace consented P. 0. Box 966, Colorado Springs, Colo. 80901 | (303) 471-3657
to interviews on the issues, which were Developed by Broadcasters — For Broadcasters
filmed and edited for the telecasts. Re-

publican Richard Nixon declined to be =

similarly interviewed, but made tapes
available from some of his paid political

programs that had already been telecast mon than a decade o/ Coulmcﬂw Service
regionally.
Filmways' new subsidiary to Broadcasters and the l)’roatlcaaling _ﬂm{ualry

Filmways Inc., Beverly Hills, Calif., has

concluded a previously announced

agreement to acquire Yorkshire Pro- HOWARD Eo STARK
ductions Ltd. Yorkshire, which will re-
ceive a substantial but undisclosed num-
ber of voting common shares of Film-
ways, will be operated as a subsidiary,

functioning in TV program production §0 EAST SSTH STREET NEW YORK, N. Y. (212) 355-0405
(Kraft Music Hall and various TV spe-

cials) and moving into the feature film
area.
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DIVORCE COURT

lands with

IMPACT

in market
after market

In San Francisce

DIVORCE COURT

sent
adults up 220%
women up 117%

over the program previously
in the time slot

on KRON-TV,

Monday through Friday,
3:30-4 p.m.

ARB: JULY 1968 v8. JULY 1957

“Divorce Court”
consistently delivers

more homes, : :

more women. Cherchez
Loes Femmas

. 30 Rockefeller Plaza

’l_'. New York, N.Y. See page 18

IN THE BUSINESS OF BROAD-
CAST ADVERTISING the leader is
BROADCASTING. Through the
pages of BROADCASTING, your
own advertising reaches more
than twice the paid circuiation
among vital agency-&-advertiser
readers than any other

Tv-radio publication can offer.
And at a cost-per-contact less
than half that of any other.

This is the largest audience with
the greatest potential at the
biggest economy. BROADCASTING
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Grahm Junior College

RADIO AND TELEVISION BROADCASTING

Learn by doing. Two Year Work-Study Programs
in Radio and Television Broadcasting and Man-
sgement. Communications. Liberal Arts. Profes-
sional training enm School Station WCSB and
WOSB-TV. Activities. Placement. Dormitories.
Co-Ed. Catalog. ‘Write Mr. Roberts,

Grahm Junior College
(Founded as Cambridae Sechool)
632 Beacon St., Boston, Mass. 02215

Promation

Smokey gets the message across

Survey shows all age groups perceptive
to name and symbol due to TV spots

Holy smokes! Smokey’s a veritable
household word, much to the surprise
of his creators. But with potent TV
exposure, is it any wonder?

The peripatetic bear, who for 23
years has cautioned the nation’s campers
that “only you can prevent forest fires,”
was the subject of a recent 190-page
study, the first one ever taken to meas-
ure the public image and attitudes to-
ward the fire-prevention bear. What the
study shows is what U. S, Forest Serv-
ice personnel have learned in feedback
from the public over the years—
Smokey’s a well-known and beloved
symbol, thanks principally to his TV
spot campaign.

The study was sponsored by the Co-
operative Forest Fire Prevention Pro-
gram—a joint venture of the SO state
foresters, the Advertising Council, and
the U. S. Department of Agriculture
Forest Service—and conducted by a re-
search firm, Haug Associates of Los
Angeles.

It delineates a copywriter's dream:
virtually total recognition and correct
identification of the Smokey symbol,
compared to other ID’s like the jolly
green giant and the Quaker Oats man.
Of the three major age groups sampled,
98% of children. grades 1 through 6,
correctly associated the name and sym-
bol, as did 95% of teen-agers, grades 7
through 12, and 89% of adults.

Of the latter two groups the primary
source of awareness of Smokey was
television—96% of the teen-agers, and
92% of the adults reported seeing
Smokey on TV. The question was not
asked of the child group.

Radio was a third-place source of
awareness for teen-agers (45%), rank-
ing behind signs and posters media, Ra-
dio placed fifth as a source, according to
adults (9% ), behind signs and posters,
magazines, and newspapers.

Smokey apparently got across his
message. According to Haug, 94% of
the children correctly associated Smo-
key with forest fires; nearly 100% of
the teen-agers and adults made a similar
association.

And Smokey is apparently well-re-
ceived. A rating of his performance as
a symbol shows that 72% of the teen-
agers felt Smokey was doing an “excel-
lent” or “good” job in trying to prevent
forest fires; 90% of adults registered a

similar reaction, causing Haug to note
that “this level is the highest for any
organization or individual [it] has
tested.”

And Haug notes of the adult group
that “virtually all of those recalling ad-
vertising with Smokey in it considered
the advertising to be as good as, or
better than other advertising they had
seen. While the fact that Smokey is
not concerned with selling a product
may have a favorable bias associated
with it, there is certainly nothing here
which would suggest any negative tend-
ency toward the advertising of him.”

Nor is there a negative feeling about
the public response to the various
Smokey the Bear commercial para-
phenalia on the market by federal
law since 1952. According to a Forest
Service spokesman, public queries re-
garding Smokey dolls and Smokey hats
had increased to the point where the
servicc last week had to turn over re-
tail referrals to Los Angeles-based Wes-
ton Merchandising Corp. That company
will now represent Smokey in the li-
censing of all commercial items bear-
ing his name. In retail parlance, Smo-
key is a “hot” item.

Graham, Ruttenberg open
public relations company

Jerry Graham, former program and
news director at wNEw New York, and
Bernard Ruttenberg, former director of
public relations, wNEw New York, have
formed Graham-Ruttenberg Public Re-
lations. Harry Algus, an account execu-
tive at McFadden, Strauss, Eddv &
Erwin. New York, has joined the firm
as a vice president.

This is the second company formed
by Mr. Graham and Mr. Ruttenberg,
who also run Graham-Ruttenberg Inc.,
management consultants to radio and
television stations.

Address is 29 East 61st Strect, New
York, 10021.

TIO dossier provides
variety of information

The Television Information Office has
compiled a folder of more than 70 quo-
tations and comments from 47 sources
for its member stations. networks and
groups to use in speeches and answers

14
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to queries,

Topics were selected according to
the greatest number of requests received
by TIO. They include: television’s role
in society, its uses and effects, values of
popular programing, impact of news
and public affairs programing. television
and children, television in education,
television’s religious values, importance
of advertising and public attitude to-
ward television as reported by Roper
Research Associates.

Heart association
makes annual awards

CBS Radio and wNsc-Tv New York are
the broadcast winners of the 1968 How-
ard Blakeslee Award from the Ameri-
can Heart Association.

CBS Radio was honored for five pro-
grams on cardio-vascular research in
the Dimension on Health series with
Charles Kuralt. WNBC-Tv's award was
for two programs in the Research Proj-
ect series, “Gas Surgery: The New
Hope for the Heart” on March 26 and
“Computers and Your Heart” on Dec.
23, 1967, with Science Editor Frank
Field as host.

The broadcast recipients along with
winners in print media, will accept their
citations and $500 prizes at the Ameri-
can Heart Association’s annual meeting
in Bal Harbour, Fla., Nov. 25,

MBS sponsors contest
for essayists

Mutual is running, through its affiliates.
a nationwide essay contest “Solution to
Our Problems” or STOP,

The promotion runs through Nov. 4.
and invites listeners over the age of 16
to write their local stations. in 300
words or less, describing (1) what they
feel is the country’s biggest political
problem, (2) what they would do about
it as President and (3) what they can
do about it as citizens.

Garvey Enterprises of Wichita. Kan..
is offering over $7,700 in savings bonds
awards to 25 winners. Willard W. Gar-
vey, of Garvey Enterprises. is also on
the board of directors of MBS.

CARTA to honor two

The Catholic Apostolate of Radio, Tele-
vision and Advertising will present its
annual CARTA awards to Bishop Ful-
ton J. Sheen and to Frank Blair, NBC
personality, during the organization’s
communion dinner at the Waldorf-As-
toria hotel in New York Nov. 6.

Drumbeats:

Pretty award » WsJS-AM-FM-Tv Wins-
ton-Salem, N, C., was the only broad-
cast entity to receive one of 17 annual
Landscape Awards from the American

Association of Nurserymen this year.
The presentations, at the White House,
Oct. 24, was made to Harrold Essex,
president and general manager of the
stations, by Mrs. Lyndon B. Johnson
and Melville B. Grosvenor, editor-in-
chief of National Geographic. The sta-
tion’s nursery and landscape expert
received similar awards.

Secrest, Everts honored ®» James D,
Secrest, executive vice president, Elec-
tronic Industries Association, Washing-
ton, awarded the association’s annual
Medal of Honor. for “outstanding con-

retired engineer, General Electric Co.,
Utica N, Y., has received the associa-
tion's OQutstanding Accomplishment
Award in recognition of work leading to
industry transition from rubber to plas-
tic insulated wire, and the adoption of
new methods of color coding electronic
hook-up wire using extruded plastic
packets,

SMPTE recognition = Dr. Charles R.
Fordyce, retired technical adviser to
general manager, Kodak Park, East-
man Kodak Co., Rochester, N. Y.,
named recipient of The Society of Mo-

tribution to the advancement of the
electronic industry.” William J. Everts,

tion Picture and Television Engineers’
1968 Progress Medal Award.

ANNOUNCING'

b i o o)

The flI‘St rf contactor able to cope
with the “3'R’s” of power swltchmg.

The MULTRONICS MODEL 160
Double Pole, Double Throw Contactor
offers features never available before.

1/ NO RECOIL . . . unigue Multrenics-
designed BREECH-LOCK mechanism
uses a powerful 20 pound spring to
absorb and prevent recoil . . . to prevent
burned contacts due to poor seating.

2/ RELIABLE ... built for military use,
the Model 160 features two heavy-duty,
limit-switch protected solenoids . .
shake-proof and self-locking hardware
... with the ability to function anywhere
between 190 and 240 volts (100 and 130
volts in the 117 volt version).

3/ RUGGED ... no ceramics or micalex
in the Model 160. Multronics uses spec-
ially-treated Melamine because it is
stronger and far more resistant to
breaking. The Model 160 is bheavier,
sturdier, and can handle higher volit-
ages and currents, =

So, who is Multronics to have designed “a better mousetrap”? A small
but well-thought-of manufacturing engineering firm in suburban Wash-
ington, D.C., that specializes in military, commercial and amateur
communications equipments and components. Best known for the
low-frequency NORD antenna, it may mean more to you to know that
Multronics components are vital to several hundred radio and television
stations across the country.

For details on rf contactors, contact James F. Pinkham, Manager of
Advance Development and Planning.

MULTRONICS, INC.

5712 FREDERICK AVENUE, ROCKVILLE, MARYLAND 20852
Telephone: Area Code 301, 427-4666
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ABC speaks up on satellites

Network says broadcasters should be given
a share in the ownership of a domestic system

ABC revived the controversy concern-
ing the ownership of a proposed domes-
tic communications-satellite system with
a request that broadcasters not be left
out in the establishment of a nongov-
ernment-owned pilot program.

ABC President Leonard H. Golden-
son, in a letter to FCC Chairman Rosel
H. Hyde, said the networks and other
interested broadcasters should be per-
mitted to participate in the ownership
of such a system’s ground stations and
space portions. “Mere representation on
some advisory group will not suffice,”
Mr. Goldenson said.

The letter was filed at a time when
both the President’s Task Force on
Telecommunication Policy and the com-
mission are believed to be nearing a de-
cision in the consideration each has
been giving to the matter of a domestic
communications-satellite system. Such
a system is only one of many telecom-
munications matters being studied by
the task force, which is expected to
make ijts report to the President early
in November.

ABC kicked off the national debate
about a domestic satellite system in
1965 with a request that the commis-
sion authorize it to operate a satellite
that would feed programing to its
affiliates. This mushroomed into a ma-
jor commission inquiry into the ques-
tion of who should own and operate a
domestic system.

It was in this proceeding that the
Ford Foundation proposed the estab-
lishment of a system that would be re-
served exclusively for broadcasting but
whose profits would be turned over to
educational television.

However, a proposal of the Commu-
nications Satellite Corp., which owns
the U. 8. portion of the international
system, that it be authorized to operate
a “pilot” domestic system pending a res-
olution of all legal and technical issues
appears to be the focus of attention of
government planners. The proposed
system would be multi-purpose-—that
is, dedicated to a variety of communica-
tions uses, not broadcasting alone.

Comsat has argued that under the
Communications Satellite Act of 1962,
which provided for the establishment
of that company, it alone has the au-
thority to own and operate a domestic

communications satellite system as well
as the U. S. interest in a global system.

Mr. Goldenson, in an apparent ref-
erence to that argument, said that “Con-
gress, in passing the 1962 act, did not
redistribute domestic traffic, nor did it
conclude that radio frequencies present-
ly used for private and specialized pur-
poses, without the intermediary of a
common carrier,” should be shunted to
Comsat or to domestic carriers.

“Comsat should not be allowed to
gain a pre-emptive position in the
domestic satellite field,” he said. “There
is ample financing, know-how and skill
in the electronics industry to conduct a
pilot program, without entrusting the
entire matter to Comsat.”

Ford and ABC have suggested that,
if any test program is undertaken, it be
conducted by the National Aeronautics
and Space Administration. And Mr.
Goldenson held to that position last
week. “For both legal and policy rea-
sons,” he said, “‘we believe that Comsat
(in view of its monopoly position in the
global satellite field) should not be
accorded a corresponding monopoly in

Increase in TV set sales
up 7.8% over '67 figure

TV set sales to dealers continued strong
for the first eight months of the year,
registering a 7.8% increase over the
same period last year—with color TV
sales up a healthy 14.4%.

Radio set sales registered an overall
7.2% increase for the period compared
with the same 1967 period, with auto
radio sales hitting a strong 21.5% in-
crease, and FM sales a 4.1% jump. But
auto FM sales hit a whopping 43.6%
increase.

Distributor sales to dealers for the
January-August period, as reported by
the Electronic Industries Asociation last
week:

TELEVISION
1968 1967
Color 3,123,414 2,729,555
Monochrome 3,336,821 3,264,921
Total 6,460,235 5,994,476
RADIO
Home 6,767,604 7,014,371
(with FM) (2,413,972) (2,318,564)
Auto 6,400,008 5,269,279
{with FM) ( 638,849) ( 444,872
Total 13,167,612 12,283,650
{(with FM) (3,052,821) (2,763,436)

the domestic satellite field.”

But if a pilot program “not under
NASA auspices” is adopted, he said,
“the networks and other interested
broadcasters [should] be allowed to par-
ticipate in the ownership of the ground
environment and space portions.” He
also said they should “be granted a
voice in the entity which operates any
such projects.”

The basis for his argument is the
“major contribution expected from
broadcasters to the viability of the ven-
ture.” He noted that Ford has pointed
out that, “for the foreseeable future,
broadcast distribution will certainly
constitute the largest use to be made of
any projected domestic satellite system.”

He recalled that it was the use that
international common carriers were ex-
pected to make of an international
communications satellite system that led
to their being given an investment inter-
est and voice in the marnagement of
Comsat. The carriers are entitled to
own 50%. The remainder is reserved
for ownership by individual investors.

Conelco announces
internal stock shuffle

In something of an internal reshuffling
of holdings, Consolidated Electronics
Industries Corp. announced a prelimi-
nary agreement to buy North American
Philips Co. for about $150 million
worth of stock.

It is being purchased from U. S.
Philips trust, which, in turn, owns
about 35% of Conelco common stock.
Shareholders of Philips N. V., Nether-
lands, are beneficiaries of U. S. Philips
trust.

Philips N. V. is the largest electronics
manufacturer in Europe. Under the
Norelco brand name, North American
Philips manufactures and imports pro-
fessional broadcasting equipment, such
as widely used Plumbicon cameras, in
addition to a wide variety of industrial
and consumer goods, including tape re-
corders and electric razors.

Conelco is a large conglomerate of
firms in the electronics manufacturing
and chemical/ pharmaceutical opera-
tions, Latter includes such things as
majority interest in North American
Philips Electronics. Conelco also owns
companies ranging from Mercury Rec-
ords to an antenna rotor firm,

It did more than $300 million in
business last year. North .American
Philips did more than $126 million.

Concurrent with the merger, 4,162,-
500 shares of additional stock in Conel-
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co will become outstanding in the ex-
change, providing a total of 8,625,200
shares, excluding those which may be
issued upon conversion of debentures
and exercise of stock options.

U. S. Philips trust will end up hold-
ing about 66% of common stock.

Supreme Court does not
act on presunrise rule

The last hope of a group of broad-
casters trying to overturn the FCC’s new
presunrise rules were dashed last week
when the U. 8. Supreme Court declined
to review a lower-court ruling uphold-
ing the FCC.

In a brief order, without opinion, the
high court denied petitions for review
of a unanimous May 10 decision of the
U. 8. Court of Appeals for the Second
Circuit (BROADCASTING, May 20).

The commission instituted its new
presunrise rules in June 1967. The
regulations permit daytime stations and
others to begin broadcasting with day-
time antenna patterns at 6 a.m. local
time with reduced power. More than
30 broadcasters claimed they were be-
ing discriminated against since they
were being given no chance to object
to what they alleged was early morning
interference.

Among those attacking the FCC's
decision was the Association on Broad-
casting Standards, representing full-time
daytime stations claiming that the com-
mission did not go far enough in per-
mitting them to operate before sunup.

FCC says WJSW
violated presunrise rules

The FCC has charged wisw Maple-
weood, Minn. with violation of presun-
rise rules and subsequent faisification of
operating logs. The station was notified
by the commission of its apparent lia-
bility for $5,000 because of the viola-
tions.

According to an FCC field inquiry,
wisw began broadcasting one hour
prior to its authorized October sign-on
time of 6:30 a.m. on 19 occasions dur-
ing that month in 1967. The commis-
sion said evidence was also obtained
that Armand J. Belli, then president of
station licensee B & G Broadcasting
Inc., and president of wisw, ordered
station personnel to fabricate transmit-
ter operating logs to indicate for at least
the 19 days that the station had operated
in accordance with the terms of its li-
cense during that time.

Then, the FCC alleged, he “destroyed
the original transmitter logs for those
dates which showed the earlier, unau-
thorized sign-on time.”

The licensee has 30 days to request
reduction or remission or to pay the
fine.

Hughes gets contract
for Intelsat IV

Communications Satellite Corp. has
signed a $72 million contract with
Hughes Aircraft Co. to build the
Intelsat 1V series of communications
satellites.

The new, advanced satellite will be
capable of handling more than 5,000
two-way voice circuits, or 12 TV chan-
nels. The spacecraft will be 8 feel in
diameter and nearly 18 feet high. It will
have a life span of seven years. The
new satellite will carry two steerable
dish antennas, permitting transmissions
to be spotiight-beamed to heavily pop-
ulated areas on earth where communi-
cations needs are greatest.

The contract calls for delivery of
four spacecraft and one prototype in
about two years.

Meanwhile, Cosmat is awaiting a
“go” from the National Aeronautics
and Space Administration for a second
try in putting the Intelsat III series of
synchronous communications satellites
into orbit. Comsat hopes that the next
launch placing an Intelsat 11T satellite
over the Atlantic will take place at
Cape Kennedy before the end of the
year. The first Intelsat launch last Sep-
tember failed when the rocket went off
course and had to be destroyed.

Emergency alert sets
pass FCC two-week test

The FCC has successfully tested a dozen
specially designed emergency broadcast
alerting receivers. following their modi-
fication to overcome problems that
showed up last January in the first test.

The receivers, made by Zenith Radio
Co. under contract from the Office of
Civilian Defense, were changed to use
a resonant reed filter, instead of the
resonant reed relay that gave trouble in
the earlier sets (BROADCASTING. Feb. 5).
The receivers are samples of a five-year
development undertaken by a special
committee of the National Industry Ad-
visory Committee aiming at the creation
of a radio set capable of automatically
alerting the public in the event of a
war or natural emergency.

All of the modified receivers that
were tested over the last two weeks (the
tests ended Oct. 21) checked out prop-
erly, according to the FCC’'s Office of
Emergency Broadcasting. What pleased
FCC staff men especially. it was learned,
was that none of the sets gave a false
response.

The receivers used in the latest tests
were placed in Washington, Baltimore,
New York and Winchester, Va. WTOP
Washington (50 kw on 1500 kc) was
used as the transmitting station.

The receivers are actuated when a
special tone is broadcast. The tone is a

mixture of 853 cps and 960 cps, and is
broadcast for a total of 22 seconds. Re-
ceivers “hearing” this subaudible twin
tone reproduce it through the audio sys-
tem of the set, resulting in a loud buzz
—similar to a doorbell buzz—
loud enough to attract the attention
of anyone within hearing, including
those who might be asleep.

During the latest tests WTOP broad-
cast the tone three times daily, in the
morning, in the afternoon and at night.

Following an evaluation of the just-
finished equipment tests by the NIAC
committee, a full-scale system test is
expected to be undertaken, using all of
the 300 AM-FM receivers, the 50 TV
receivers, properly modified, and the 30
signal generators now on hand.

OCD is understood to have spent over
$100.000 in the development work and
the production of the prototype receiv-
ers.

‘Quasi-Laser’ system
viewed by FCC members

Four FCC commissioners and a large
complement of the commission’s legal
and engineering staff saw a demonstra-
tion of the “Quasi-Laser” over-the-air
system last week.

The demonstration, utilizing two an-
tenna dishes that transmitted 12 TV
programs across the FCC’s meeting
room, was conducted by Dr. Joseph
Vogelman, vice president for electronic
research of the Chromolloy American
Corp., and Ira Kamen, president of
Laser Link Corp. Chromolloy American
Corp. now holds the rights to the Quasi-
Laser system, developed by Laser Link.

The demonstration used four Wash-
ington TV signals, a live camera pick-
up, two video tape programs and five
signal generator feeds. The link, utiliz-
ing the 10 gc band, was said to be ca-
pable of carrying 32 programs. The
system is usable up to 10,000 gc, it
was said.

The system was developed for use
with CATV where cable laying would
be a problem, such as in metropolitan
cities, as well as for rural area pockets.
Present at the demonstration were Com-
missioners Robert T. Bartley, Kenneth
A. Cox, Nicholas Johnson and H. Rex
Lee.

Technical briefs:

Color gear »* RCA will supply wJJy-Tv
(ch, 14) Jacksonville, Tll., with a $1.5-
million color broadcast system. The
station plans to go on the air in Febru-
ary 1969 and will be a primary ABC-
TV affiliate.

New amplifier » Gates Radio Co.,
Quincy, Ill.. has developed a new limit-
ing amplifier, the M-6543, with a three
to five microsecond attack time.
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Intermational

Benn accuses BBC
of power accumulation

Anthony Wedgwood Benn, Britain’s
minister of technology, has accused the
British Broadcasting Corp. of—among
other things—*“triviality and sensation-
alism” in its handling of news and cur-
rent affairs.

Mr. Benn, a former postmaster gen-
eral as well as an experienced broad-
caster himself, recalled that the BBC in
its early days had won recognition for
its objective treatment of the news, but
that in recent years “this has been re-
placed by a growing tendency to per-
sonalize news presentation.”

“Broadcasting,” said Mr. Benn, “is
really too important to be left to the
broadcasters.” But he stressed that he
was not proposing direct or indirect
government control. Nevertheless, he
felt the BBC had concentrated “‘an
enormous accumulation of power” by
its policy of restricting the function of
broadcasting and the production of its
current affairs programs to a few hun-
dred broadcasters and executive pro-
ducers. Mr. Benn would widen “access
to broadcasting,” so that anyone who
had anything to say would be given the

chance to say it.

Although Mr. Benn emphasized that
his criticisms were an expression of his
own personal views, there was every
indication that they were a reflection of
the antagonism in government circles
over the BBC's handling of political
and public affairs. Bad feelings original-
ly flared at the Labor party conference
in 1965 when Prime Minister Harold
Wilson was infuriated at the handling
he got from BBC interviewers, and re-
lations have been smoldering ever since.

Nevertheless, Mr. Benn's remarks set
off a spate of angry reactions in the
country, including government circles.
The prime minister was reportedly
“furious” with Mr, Benn. The current
attitude at the BBC, according to net-
work sources, was that it would resist
any change in its present handling of
news and current affairs.

New TV series programs
sold to foreign markets

Twentieth Century-Fox Television re-
ports that its half-hour Julia series, on
NBC-TV, has been sold in Argentina,
Colombia, Ecuador, El Salvador, Guate-
mala, Honduras, Mexico, Panama,
Puerto Rico, Uruguay, Venezuela,

Holland, Japan, the Philippines, Singa-
pore, Thailand and Canada.

Twentieth’s new one-hour ABC-TV
series, Land of the Giants, has been sold
in more than 35 overseas markets:
Argentina, Colombia, Costa Rica, Do-
minican Republic, Ecuador, El Salva-
dor, Guatemala, Gibraltar, Great Bri-
tain, Honduras, Mexico, Thailand,
Uruguay, and Venezuela, and in vari-
ous markets of Japan and Canada.

XTIM-TV opens facilities
in Mexico City

A new network, Television Independ-
ente de Mexico, is scheduled to begin
operations on Wednesday (Oct. 30)
with the launching of XTIM-Tv (ch. 8)
in Mexico City. The network's other
stations are XEMoO-Tv Monterrey, XHF M-
Tv Vera Cruz and xpuUg-tv Puebla,
which, already on the air, will be linked
by microwave to Mexico City.

Aurelio Flores is general manager
of the network which is 70% owned
by the Cresta Blanca brewery of Mex-
ico. The programing format will in-
clude U.S. network programs, Mexican-
produced dramas, comedy series and
news. The U.S. representative is Char-
les Michelson Inc., New York.

Focusnfinance

CBS picks up strength

in third-quarter report

An upbeat for the third quarter and an
improving first nine months of the year
was issued by CBS Inc. last week.

William S. Paley, CBS chairman, and
Frank Stanton, president, noted *“all
three of our major groups picked up
momentum in the third quarter that has
carried into the fourth quarter. . . .”

They noted also that CBS/Broad-
cast Group sales for the first three
quarters were ahead of the period last
year and that additional strength in
the group’s sales was apparent in the
fourth quarter. CBS-TV, Mr. Paley and
Dr. Stanton said, enjoyed an “excel-
lent” competitive position in night-time
and daytime programing.

The CBS gain in the third quarter
was achieved despite a late start of net-
work programing this fall and heavy
costs in news coverage in a year that
has included the political conventions.
The Television Bureau of Advertising
in reporting network TV billings for the
first nine months of 1968 had noted

that the introduction of new programs
on the networks occurred later this year
(BROADCASTING, Oct. 21). Thus little
of the usual heavy fall-season billing
appeared during the July-through-Sep-
tember period.

The CBS statement, after inclusion
of the federal income surtax, reported
consolidated net income for the third
quarter ended Sept. 28 increased
$395,000.

For the first nine months consoli-
dated net income was off $185,000
from last year’s period although net
sales increased more than $30 million.

Messrs. Paley and Stanton said that
the CBS/Comtec Group would con-
duct public demonstrations of the Elec-
tronic Video Recording system (EVR)
in the U.S. and Britain “later this
fall.”

CBS/Columbia, the CBS executive
said, is having an “excellent year,”
with the CBS Records division ex-
pected to produce 225 million records
in 1968, an increase of 30 million over
last year, and CBS/Holt Group sales
substantially greater than they were at

this point in 1967.
For the third quarter:

1968 1967
Earned per share $0.43 $0.42
Net sales 224,949,000 206,134,000
18,492,000

Income before taxes 22.367.000
Net income 10,846,000 10,451,000

For nine months:

Earned per share $1.39 $1.43
Net sales 672,979,000 632.223.000
651

Income before taxes 71.268,000
34.751,

Net income 51.000 35,566,000

TSN expands, plans
to enlarge holdings

Texas State Network Inc. is the latest
broadcast group going public. The move
will result from the merger of Compu-
ter Statistics Inc. and Community Man-
agement Services Inc. into TSN, sched-
uled to be completed by the end of
next month.

In the last two weeks, stockholders
of all three companies have approved
the merger agreements.

All three companies are principally
owned by Arnold Malkan. Stanley Wil-
son, president of TSN and presently a
10% stockholder, will remain as presi-
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dent of the combined companies.

Computer Statistics Inc. and Commu-
nity Managements Services Inc. already
are publicly held companies; the former
provides data processing services in Dal-
las, Houston, San Antonio, Tex., and
Shreveport, La., and owns a computer
leasing company. Community Manage-
ment Services controls Community
Life Insurance Co., Portland, Me.,
which is licensed in seven states, and a
mutual casualty insurance company, al-
so headquartered in Maine. The group
also owns a chain of car-wash business-
es in the Southeast.

TSN, based in Fort Worth, owns
KFJz-aM-FM Fort Worth, kgys Corpus
Christi, Tex., and WNOR-AM-FM Nor-
folk, Va., and has 95 radio-station af-
filiates to which it furnishes live news
and sports; it also originates all radio
broadcasts for the Dallas Cowboys of
the National Football League.

At the present time, according to Ar-
pold Malkan, TSN chairman, negotia-
tions are underway to purchase a chain
of nursing homes and another com-
puter company. Mr. Malkan said last
week that TSN hopes to expand its
broadcast holdings also.

Sports CATV offering
reported to H&B holders

After approving the acquisition of Jack
Kent Cooke Inc. and Continental
Cablevision Inc. last week, H&B Amer-
ican stockholders were told that con-
tests of Mr. Cooke’s sports teams
would be available for showing on
many of the existing CATV systems
owned by the newly merged companies.

William M. Jennings, chairman of
H&B American, and Mr. Cooke, who
becomes a director and chairman of the
executive committee, noted that the
company is in the planning stage of
originations and expects to begin show-
ing professional sports events next year.
No further details were given. Mr.
Cooke owns the Los Angeles Lakers of
the National Basketball Association,
the Los Angeles Wolves of the North
American Soccer League and the Los
Angeles Kings of the National Hockey
L.eague, and has a 25% interest in the
Washington Redskins in the National
Football Teague. He also owns the
Springfield Kings in the American
Hockey League.

The transaction gives Mr. Cooke
1,600,000 shares of H&B stock, valued
at over $30 million, for his CATV
properties. His companies operated 20
systems with about 81,000 subscribers.
H&B American already operates 38 sys-
tems with approximately 129,000 sub-
scribers.

William J. Bresnan, executive vice
president of the Cooke companies, also
becomes a director of H&B American.

The stockholders also approved a

proposal to increase the number of
authorized shares from six million to
10 million for future acquisitions. The
company has no definite purchases in
mind, Mr. Jennings said, but it will
continue to acquire CATV systems
while keeping an open mind toward
diversification.

The tenative merger was announced
last July (BROADCASTING, July 15).

In advance of its special stockholder
meeting, H&B American reported un-
audited increases in both earnings and
revenues although earnings per share
remained constant for its fiscal year
ended July 31:

1968 1967*
Farned per share $0.29 $0.29
Revenues 7.461,849 6,424.750
Pre-tax income 1.239,482 994,367
Net income 901,482 783,367
Average shares
outstanding 3,323,123 2,689,968

*Restated on pooling of Interest basis: in-
cludes also extraordinary credit of $130.000
created by federal tax loss carryover from
preceding year.

Gray reports $48,150
net income figure

Gray Communications Systems Inc., Al-
bany, Ga.-based group TV broadcaster
and newspaper publisher, reported un-
audited consolidated net income of
$48,150 (4 cents per share) on operat-
ing revenues of $1,086,147 for the first
quarter of the fiscal year ended Sept.
30.

Gray Communications management
reported operating revenues are up over
similar period last year, but acknowl-
edged losses from CATV operation in
Albany. Board of Gray Communica-
tions voted quarterly dividend of 714
cents a share, payable Nov. 15 to stock-
holders of record Oct. 29.

Gray Communications, which went
public early this year, owns WALB-TV
Albany, wJHG-Tv Panama City, Fla.,
and xtve(tv) El Dorado, Ark.-Mon-
roe, La., as well as Albany Herald.
Gray Communications bought KTVE
from Fuqua Industries last December
for $3,250,000.

Fuqua purchases three
photofinishing firms

Fuqua Industries Inc., a diversified
company with broadcast properties, has
acquired three photofinishing firms. The
photographic companies, with annual
sales of $5.5 million, are Rockford
Photo Service, Rockford, IIl.; Chapel
Photo Service, New Haven, Conn., and
Star Photofinishing Co., Atlanta.

Fuqua said it bought the Rockford
plant for $4 million; the other two for
an undisclosed cash price. The three
companies will become part of Fuqua’s
Colorcraft Corp., bringing that subsid-
tary’s annual sales volume to $20 mil-
lion, E. D. Kenna, Fuqua president,
said.

NOW AVAILABLE!
From F&BIG_ECO
- Best TV & Fadio
| e

ane
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BEST TV & RADIO
COMMERCIALS—VOL. 2

Prepared & Edited By
Wallace A. Ross—Director of the
American TV & Radio
Commercial Festival

Mr. Ross has done it again! A second
volume of all the award winning
TV commercials, showing in detailed
storyboard style the picture and
audio of each commercial, plus a
comprehensive history and analysis
of the agency/producer objectives,
techniques, client and production
obstacles, etc. Complete creative
and technical credits are also listed
for every award winning entry, both
national and international, as well as
the best radio commercials of the
year, listed and reproduced on a
long playing record included with
the book.

An indispensable reference volume
for anyone connected with commer-
cial production and creation, this
beautifully bound hard cover book
contains 192 pages (16 in full color),
over 900 illustrations and a compre-
hensive index.

Price: $1 6.50 ea.

We also carry a complete line of other
books serving the communication industry,

from film and TV production techniques to
T |
FeB/CECO:
.C.
O Please send me copies of the

station management. Send for free illus-
I
|
| Dept. 320, 315 West 43rd Street
| S
l new '"BEST Tv & RADIO COMMERCIALS~
I
I
|I
I
I
I
|

trated brochure describing 64 titles.
|
|
New York, New York 10036 |
|
vol. 2 at $16.50 each. I
Send free brochure of other communica- I
tion books. |
enclosed. |
|
|
I
|
|
|
|

Bill my established account.
(N.Y. State Residents please add sales tax)
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The Broadcasting stock index

A weekly summary of markets movement in the shares of 69 companies
associated with broadcasting, compiled by Roth Gerard & Co.

Total
Approx. Market
Shares Capitali.
Stock Ex- Closing Closing Closing 1968 Out Zation
symbol change Oct. 24 Oct. 17 Oct. 10 High Low (000) (000)
Broadcasting
ABC ABC N 6834 691¢ 718 74 44 4,709 $370,200
CBS cBS N 54%¢ 5614 5414 61 44 23,665 1,269,000
Capital Cities CCB N 74 74 171% 78 43 2,811 203,100
Corinthian CRB N 3634 37 3535 41 23 3,384 119,700
Cox cOX N 554% 5734 5434 65 4 2,879 153,700
Gross Telecasting GST (¢] 36 38 331 38 28 400 13,100
Metromedia MET N 52 513¢ 4934 53 34 4,862 224,300
Reeves Broadcasting RBT A 3734 39 3614 43 10 1,825 63,600
Scripps-Howard SHB o] 3034 3135 31 34 24 2,389 70,500
Sonderling SDB A 373 3734 393 48 24 930 37,800
Taft TFB N 42 4134 40 46 30 3,363 137,000
Wometco wCM N 314 3134 31 34 18 3,815 121,600
Total 55,032 $2,743,600
Broadcasting with other major interests
Avco AV N 45 4534 443 65 37 14,075 $659,800
Bartell Media BMC A 1514 1634 1534 21 9 2,106 30,800
Boston Herald-Traveler BHT o 66 66 65 1 48 569 34,100
Chris-Craft CCN N 384 37% 3634 45 27 1,153 40,500
Cowles Communications CWL N 1537 1734 1684 17 13 3,625 52,600
Fuqua FQA N 383 40 3834 45 33 3,600 88,900
Gannett o 4014 40% 3934 44 23 4,736 198,900
General Tire GY N 32 3214 323¢ 34 23 17,061 571,500
Gray Communications (o] 121 1234 12 15 9 475 5,900
LIN [o] 27 2814 2814 31 16 1,550 46,500
Meredith MDP N 45 24 1% 45 23 2,732 114,100
The Qutlet Co. QTU N 30% 293 28%4 34 20 1,184 32,600
Rollins ROL N 7534 7434 73% 78 43 3,959 302,800
Rust Craft RUS A 4655 4434 45 52 29 779 37,800
Storer SBK N 5234 5414 5634 63 36 4,188 236,600
Time Inc. TL N 1063 10534 101 109 86 7,018 722,900
Total 68,810 $3,176,400
CATV
Ameco ACO A 1534 143¢ 141¢ 19 8 1,200 $19,400
Entron NRN (o] 11 11 1134 1 4 607 6,100
H & B American HBA A 21 1914 201 24 10 2,956 65,000
Teleprompter TP A 6634 69 70 78 24 994 70,100
Vikoa VIK A 3034 3134 2934 37 13 1,364 48,400
Total 7,121 $209,000
Programing
Columbia Pictures CPS N 4234 423 4034 44 23 4,701 $185,100
Commonwealth United cuc A 193 193¢ 19% 22 7 6,087 118,900
Disney DIS N 17% 783 74y 82 42 4,230 313,000
Filmways FWY A 37 375¢ 3634 39 17 961 35,800
Four Star 0 7 714 81 10 5 666 4,700
Gult & Western GwW N 52 4914 17 66 39 11,680 535,800
MCA MCA N 51 5184 51 53 43 7,764 391,100
MGM MGM N 4934 50 5284 55 36 5,759 301,600
Screen Gems SGE A 4014 41 39 42 23 4,048 150,800
Trans-Lux TLX A 71 7134 7524 84 22 753 60,800
20th Century-Fox TF N 35 35 36 40 25 7,035 262,900
Walter Reade (o] 153 1434 143% 15 7 1,662 22,200
Warner-Seven Arts WBS A 474 4634 463 48 26 3,810 168,100
Wrather Corp, o} 14y 1434 1434 15 ] 1,760 25,500
Total 60,916 $2,576,300
Service
John Blailr BLA o] 404 3914 383% 40 20 1,080 $40,500
Comsat cQ N 5514 5334 5074 65 42 10,000 540,000
Doyle Dane Bernbach o] 32y 32y 33 41 31 2,104 63,100
Foot, Cone & Belding FCB N 15 153 15 20 13 2,157 30,700
General Artists [o] 1434 13 13 26 10 610 9,200
Grey Advertising o 1414 153 1534 20 12 1,201 15,500
MPO Videotronics MPO A 15 163 1644 18 11 517 8,900
Movielab MOV A 13 14y 12% 18 13 1,404 18,600
Nielsen (o] 3514 3554 36 40 27 5,130 192,400
Ogilvy & Mather (&) 193¢ 1934 133 21 14 1,090 21,300
Papert, Koenig, Lois PKL A 63 63¢ 7 10 5 791 5,300
Total 26,084 $949,500
Manufacturing
Admiral ADL N 19% 20%4 21 25 17 5,110 $107,900
Ampex APX N 3424 7% 37 38 27 9,629 351,500
General Electric GE N 9634 9434 8814 100 80 91,068 7,763,500
Magnavox MAG N 581 5734 55%4 59 37 15,442 847,400
M MMM N 10834 10454 105 120 81 53,793 5,554,100
Motorola MOT N 1303 13134 135 154 97 6,122 863,200
National Video NVD A 133%¢ 1334 14y 25 12 2,782 36,500
RCA RCA N a7 4734 5034 55 44 62,606 3,106,800
Reeves Industries RSC A 734 734 634 9 5 3,240 23,100
Waestinghouse WX N 73y 7534 7614 78 60 38,064 2,926,200
Zenith Radio ZE N 5534 5714 57% 66 51 18,860 1,096,200
Total 306,716 $22,676,300
Grand total 524,679 $32,311,200
Standard & Poor Industrial Average 113.43 113.58 112.75 113.58 95.05
N-New York Stock Exchange Shares outstanding and capitalization as of Sept, 30

A-America Stock Exchange
0O-Over the counter

80 (FOCUS ON FINANCE) BROADCASTING, Oct. 28, 1968




This is one form
of communication we havent
been able to improve on.

Just a few minutes ago, Bob returned from
a European business trip to this “welcome home.”

Fran had time to tidy up the house and pre-
pare a special dinner, complete with candlelight,
because she got the message about her husband’s
flight home “‘via ITT.”

This is routine for a lot of people every day,
because our communications network can trans-
mit a message to almost any point on the globe.

Making communications history

lLast year we made telephone history with
a new electronic switching system using a special-
purpose computer to control the switching net-
work.

Andwe have installed telephone equipment
-and systems in 71 countries around the world.

We also made history with the first trans-
portable earth station for communicating via sat-
ellite. Fifteen of these are now operational or
under construction, worldwide.

Every day the U.S. Department of State
channels some 10,000 messages to almost 300
diplomatic posts worldwide. The heart of State’s
new high-speed communications center is a spe-

cialized electronic switching system designed,
built and installed by one of our companies. The
system also processes messages into the White
House, the U.N. in New York, and certain govern-
ment agencies in the Washington area.

Similar systems also serve the National
Aeronautics and Space Administration, and some
of the world’s busiest airlines.

Recently, computers in the U.S. were linked
to an American soldier in a Tokyo hospital to
provide “instant’” diagnosis of his condition.

Information on his condition was sped to
medical research centers via satellite and tele-
phone-company landlines. One of our compa-
nies acted as technical coordinator for the
demonstration, which underscored the growing
application of communications to solve complex
medical problems.

One of our inventions, Pulse Code Modula-
tion {PCM), can increase the conversation load
of existing telephone cables twelve-fold.

We’ve also invented a technique that could
make a light beam carry 6,000 PCM channels.
And then make the light travel along a glass fiber,
little thicker than a human hair. Over a cable of
such fibers, the entire population of New York
City could, theoretically, speak at the same time
with everyone in Los Angeles.

Better services for you

In all areas of communication, our exper-
tise and resources generate increased competi-
tion within industries which means better com-
munication services for you and people all over
the world.

But there’s one form of communication
we're not trying to improve on. We'll leave that
to people like Fran and Bob.

International Telephone and Telegraph
Corporation, 320 Park Avenue, New York, New
York 10022,
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Company reports:

Taft Broadcasting Co., Cincinnati-
based group broadcaster, reported an
8.7% increase in net revenues, a
12.5% rise in pretax earnings, with
net earnings about equal for the first
half of fiscal 1968 ended Sept. 30:

1968 1967
Earned per share $0.93 $0.93*
Net revenues 18,569,654 17,082,079
Earnings before fed-
eral income tax 6,900,690 6,134,417
Net earnings after
taxes 3,121,425 3,120,704

*Does not reflect extraordinary credit of
$1,575,000 or 47 cents per share from sale
of WKYT-TV Lexington, Ky.

Foote, Cone & Belding’s nine-month
financial statement showed a slight in-
crease in gross billings and operating
income but a drop in net income and
income per share for nine months
ended Sept. 30:

1968 1967

Earned per share $0.48 $0.58

Gross biliings 190,520,000 190,349,000
Commlssion and

fee income 29,348,000 28,836,000

Net income 1,018,000 1,215,000

Capitol Cities Broadcasting Corp., New
York, reported a 29% increase in earn-
ings for the nine months ended Sept.
30:

1968 1967
Earned per share $2.23 $1.73
Net revenues 53,150,000

47,109,000
6,518,000 5,054,000

Transamerica Corp., San Francisco, di-
versified service organization and parent
company of United Artists Corp., re-
ported its earnings growth on target
for the nine months of the current year.
Consolidated net income is up almost
$16 million, or 22 cents per share, over
the 1967 period. Earlier this month
Transamerica announced plans to merge
with Metromedia Inc. {BROADCASTING,

Net earnings

Oct. 14). For the nine months ended
Sept. 30:

1968 1967
Earned per share $2.30 $2.08
Net income 68,500,000 52,800,000

Notes: Company did not release revenue
figures. Adjusted on a pro forma basls in-
cluding companles acquired during 1968,
nine-tnonth earnings In 1967 wouid be $58.8
million or $2 per share.

Signal Co.’s Inc., Los Angeles, former-
ly Signal Oil & Gas Co., reported
slightly higher earnings for the nine-
month period ended Sept. 30, not in-
cluding a $37.2 million nonrecurring
gain from sale of a marketing and re-
fining property. Last summer Signal
purchased a 49.9% interest in Golden
West Broadcasters Inc. for $25 million
cash (BROADCASTING, Aug. 5).

1968 1967

Earned per share $1.72 $1.70

Revenues 1,047,000,000 1,110.000,000

Net Income 35,406,000 35,279,000
Shares

outstanding 14,346,715 11,851,548

Notes: Per-share earnings arc assuming full
conversion of all outstanding convertible
preferred; 1967 figures are restated to re-
flect acquisitions made on a pooling-of-
interests basis.

Harris Intertype Corp., Cleveland,
owner of Gates Radio Co., manufac-
turer of broadcast transmitters and
other equipment, reported a 19%
gain in per-share earnings and a 16%
increase in sales for the first three
months of the new fiscal year ended
Sept. 30:

1968 1967

Earned per share .70 $0.59

Net sales 67,533,443 57,995,528

Earnings before taxes 8,057,261 6,042,940

Net earnings 3,902,885 3,230,647
Average shares

outstanding 5,551,619 5,480,565

Communications Satellite Corp., Wash-
ington, reported an increase in net in-
come of 21 cents per share for the

nine months ended Sept. 30:

1968 1967

Earned per share $0.50 $0.29

Ovperating revenues 21,821,000 12,187,000
Net operating income

{unaudited) 795,000 (1,316,000)

Net income 5,054,000 2,898,000
Meredith Corp., De Moines, publishing
company with multiple broadcast hold-
ings, reported a 24% increase in earn-
ings for the first three months of fiscal
1969 ended Sept, 30:

1968 1967
Earned per share $0.97 520.’79
Revenues 1,884,778 30,058,215
Net earnings 2,667,415 2,150,650

Cox Broadcasting Corp., Atlanta-based
group broadcaster, reported a 14% in-
crease in revenues but the same per-
centage loss in net income after capital
loss of $63,000 attributed to Cox’s
CATV holdings, for the nine months
ended Sept. 30:

1968 1967

Earned per share $1.66 $1.96

Operating revenues 40,461,719 35,638,279
Operating income

before taxes 11,196,646 10,676,288

Net orerating income 4,846,646 5,000,288

Net income 4,783,646 5,538,663

Shares outstanding 2,878,550 2,826,600

Technicolor Inc., Hollywood, film proc-
essing firm, reported a sizeable increase
in gross income but a decline in after-
tax profit due to higher taxes for the
39 weeks ended Sept. 28:

1968 1967
Earned per share $0.95 $1.03
Revenues 87,363,493 71,599,434
Net earnings 3,339,295 3,518,135

Shares outstanding 3,528,120 3,415,906
Notes: extraordinary income of $1,703.067
50 cents a share was reported in 1967. Pro-
posed absorption of company by Memorex
Corp., Santa Clara, Calif., is pending stock-
holder approval but regardless of the outcome
Technicolor intends to distribute to share-
holders certain of its nonDhotographic busl-
ness and assets which in current nine-month
period contributed profit of $310,000, or nine
cents a share, to the net earnings above,

L

Who traded stock in September

The Securities and Exchange Commis-
sion has reported the following stock
transactions of officers and directors
and of other stockholders owning more
than 10% of broadcasting or allied
companies in its Official Summary for
September (all common stock unless
otherwise indicated):

= Bartell Media Corp.—David Bartell sold
191,263 shares, leaving 30,000,

a Capital Citles Broadcasting Corp.—Danlel
B. Burke and J. P. Dougherty each sold
500 shares, leaving 10,450 and 12,000, re-
spectively.

s Commonwealth United—Peter Gettinger
sold 500 shares, leaving 122,062.

s Cox Broadcasting Corp.—Frank Galther
sold 1,000 shares, leaving 8,023.

u Doyle Dane Bernbach—Willlam Bernbach
sold 325 class A shares, leaving 93,233, Mrs.
Bernbach sold 442 class A shares, leaving
141,111, Joseph R. Daly sold 241 class A
shares, leaving 53,054 held personally, 11.515
held as custodian and 6,000 held as trustee.
Maxwell Dane sold 445 class A shares, leav-
ing 116.870 held personally, 320 held by wife
and 1,425 held as foundation. Ned Doyle
sold 767 class A shares, leaving 186,684.

s Entron Inc.—Edward P. Whitney sold 190
shares, leaving 10,

= Foote, Cone & Belding—Arthur W, Schultz
sold 400 shares, leaving 28,151 held person~

a;lly,t 1,250 held by wite and 4,187 held in
rusts.

s Fuqua Industries Inc.—Myrs. Harry H.
Wise Jr. bought 100 shares, glving her a
total of 100. Mr. Wise holds 200 shares.

= Gross Telecasting—David E. Simpson as
trading account bought 520 shares and sold
461, giving him a total of 564 held as trading
account and 100 shares held Dpersonally.

= Gulf & Western Industries—L. F. Johnson
exercised oPtion to buy 1,326 shares, giving
him a total of 1,326.

= H & B American Corp.—W. M. Jennings,
wite and children exchanged $111.210 worth
of 6% convertible subordinated debentures
(r;%rmg"r,soz shares, giving them a total ot
= MCA Inc.—Edd Henry bought 350 shares
and exercised option to buy 5,000 shares,
giving him a total of 10.680.

u Movielab Inc.—Frank S. Berman and wife
sold 300 shares, giving them a total ot 206
held jointly and 4,091 held personally by
Mr, Berman.

u Ogilvy & Mather International—A. A.
Ross sold 500 shares, leaving 5.814.

s Outlet Co.—Ralph Buccl exercised option
to buy 500 shares and sold 100 shares, glving
him a total of 800. James E, Gleason exer-
cised optlon to buy 1,200 shares, giving him
a total of 1,500. K. Logewitz exercised op-
tion to buy 600 shares and sold 600 shares,
leaving 4.600. D. J. Shurtleff exercised option
to buy 250 shares, £iving him a total of
2,000. M. A. Trowbridge exercised option to
buy 400 shares and sold 200 shares, glving
him a total of 1.100,

s Papert, Koenig, Lols Inc.—Norman Gru-

lich sold 700 shares, leaving 40,863. Julian
Koenig sold 6.800 shares, leaving 71.832,
T. Levenson sold 500 shares, leaving 28 249
held personally and 500 shares held by wife.
# RCA—Theodore A. Smith sold 1,600 shares,
leaving 34.885.

= Roliins Inc.—R. R. Rollins as co-trustee
bought 100 shares, giving him a total of
24.100 held as co-trustee, 2,800 held as foun-
dation, 32.193 held as custodian, 65.000 held
personally and 1,037 held by wife. Henry B.
Tippie as co-trustee bought 100 shares, giv-
ing him a total of 24,100 held as co-trustee,
35,188 held personally. 2,800 held as founda-
tion and 12 held by wife as custodian.

= Sonderling Broadcasting—Richard Good-
man sold 800 shares. leaving 137,700. Mason
A. Loundy sold 3,800 shares, leaving 50,200.
= Storer Broadcasting—Roger W, LeGrand
exercised option to buy 2,400 shares, giving
him a total of 4,008. Reginald B. Martin
sold 1.000 shares, leaving 5,200. Warren C.
Zwicky exercised oDtion to buy 100 shares,
giving him a total of 100.

u Teleprompter Corp.—Herbert Krasnow sold
450 shares, leaving 50.

= Twentieth Century-Fox Film Corp.—David
Brown bought 400 shares, giving him a total
of 2.644. W. C. Michel sold 2,836 shares,
leaving 500.

= Walt Disney Productions—Q. B. Johnston
sold 700 shares, leaving 275, Spencer C. Olin
sold 400 shares, leaving 1,174. Donn B,
Tatum exercised option to buy 1,802 shares,
giving him a total of 2.832. F. Waldheim
sold 400 shares, leaving 1,000.
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fatesafortiines

Broadcast advertisihg

g

1Y
Mr. Cameron

My, Lane

James D. Cameron Jr., and William D.
Lane, management supervisors, Young
& Rubicam, New York. named senior
VP’s.

Karl F. Vollmer, senior VP and deputy
creative director, Young & Rubicam,
New York, joins Daniel Starch and
Staff Inc., Mamaroneck. N. Y.. in newly
created position of editor. Richard C.
Anderson, VP in charge of media re-
lations at Y&R, joins Starch as execu-
tive VP.

David Hodd, administrator; John G.
Nicholas, executive television producer,
and John J. Sisk Jr., manager, network
buying, J. Walter Thompson Co.. New
York. elected VP's.

Chaunce Skilling, executive producer.
Compton Advertising, New York,
elected VP.

John W. Cantwell, president and chief
executive officer, Pritchard Wood As-
sociates Inc., New York. joins Parkson
Advertising Agency there in same
capacity.

Stephen A. Novick, creative supervisor,
Grey Advertising Inc.. New York.
elected VP,

Gerald Sneed, group head. Kenyon &
Eckhardt. New York, joins Cunning-
ham & Walsh there as VP and execu-
tive art director.

Lew Shaw, account executive, Meeker

Radio Inc., New York, joins PRO
Time Sales Inc. as eastern sales man-
ager.

Melvin A. Brenner, VP. schedules and
equipment utilization, American Air-
lines Inc., New York. named VP of
new department of market planning and
development,

Barry R. Lewis, account director, North
Advertising, Chicago, named VP.

Kenneth C. Podalsky, VP and account
director, Earle Ludgin & Co.. Chicago,
elected executive VP for administration.
Jack H. O’Dowd and Robert Pingrey,

account supervisors, named VP's.

Bruce Johnson, VP and office manager,
Metro Radio Sales, Los Angeles, also
named West Coast manager.

Gerald S. Schreiner, with Curtis Pub-
lishing Co., Cleveland, joins Television
Advertising Inc., New York, as man-
ager, special projects.

Senius J. Smith, sales manager. wWAYE
Baltimore, joins wTow-AM-FM Towson.
Md.-Baltimore in same capacity.

Harry Appel, manager of resezarch and
promotion. ABC Films Inc.. New York.
joins Avery-Knodel Inc. there as sales
promotion manager.

Media _

Harold Essex, president and general

for 1he Performing Arts, New York,
elected 10 board of directors. National
Educational Television, New York.
James Reston, executive editor, The
New York Times, resigns from board.

F. Lee, wral Fayeticville,
elected president of North
Carolina Association of Broadcasters.
Others elected: William A. Gietz,
wFMY-TV Greensboro, VP-TV; Carl
V. Venters Jr., wraG Farmville, VP-
radio; and Frank Lambeth, wMFr High
Point, secretary-treasurer.

Jackson

N. C,

Edward D. Ramsey, classified advertis-
ing and promotion manager, The
Trentonian, Trenton. N.J., joins WTTM
there as general manager.

Harry Kaplan, general manager, wMIN
St. Paul. joins XaNo Anoka, Minn., in

manager. WSJS-AM-FM-TV, Winston-
Salem. N. C., elected president of North
Carolina AP Broadcasters Association.

Peter V. O’Reilly.
general sales man-
ager, wTop Wash-
ington, named VP
and general man-
ager. He succeeds
Lloyd W. Dennis
Jr., who retires.

Wes Bradley, with
ksss Colorado
Springs. named
general manager.

Mr. O’'Reilly

George Green, VP and general man- »
ager, Jefferson Carolina Corp.. Greens-
boro. N. C.. joins Continental CATV
Inc.. Hoboken, N. I., as president.

Robert A. Strauss, local sales manager |
of Strauss Broadcasting’s KCEE-AM-FM
Tucson, Ariz., elected corporate VP for
Strauss group.

Leon Lowenthal,
general manager.
Taft Broadcast-
ing’s war Buffalo.
N. Y., named VP.

George Castrucci,
chief accountant
and business man-
ager of Taft’s
WKRC-AM-FM-TV
Cincinnati, named
assistant to John

M. Loweninal
L. McClay, executive VP of Taft.

Patricia R. Harris, professor of law,
Howard University, Washington; Ed-
ward A. Schrader, principal, Goldman,
Sachs & Co., New York, and William
H. Schuman, president, Lincoln Center

LET RCA TRAIN YOU IN

TV DIRECTION,

PRUDUCTIUN and
STUDIO OPERATIONS

G 56
e ." pﬂo h“s
¥ W

Study at RCA Institutes’ TV

and Radio Studio School

Located in the heart of the
Entertainment World

“#y Thorough and profes-
* sional training courses
take you through each
phase of television and
radio production...every-
thing from camera work and film edit-
ing, 10 producing and directing a show.

Work with professional Radio and
Television studio equipment. Study
under the direction of experienced men
in this field. For complete information,
fill out the coupon below.

Day and Evening Coeducational
Classes Now Forming

RCA Institutes, Inc., Dept, B-0-28
Screen Building. 1600 Broadway,
New York, N.Y. 10019

Please send me complete Information on I
your TV and Radio Studio Production |
Courses. l
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same capacily,

Programing

Jane Cohen, with wpPHL-Tv Philadel-
phia, appointed program director.

John Morrow, production manager,
KING Seattle, appointed program man-
ager.

Brad Lacey, program director, WMYR
Fort Myvers, Fla.. joins WBBH-TV there
as program manager and dircctor of
public uffairs. WBBH-TV is not on air
yet.

Hugh Barr, operations director, wWHas-
AM-FM-Tv Louisville, Ky., named pro-
gram director, WHAS,

Jerry Moore, operations manager. KHF1-
AM-FM Austin. Tex.. appointed program
manager.

Gregory Stoner, program direclor.
KHAR-TY Anchorage, joins WHCT{TV)
Hartford. Conn.. in same capacity.

News

William Cole, with CBS News, named
correspondent and Moscow bureau
chief. George Syvertsen, with CBS
News in Vietnam, named correspondent
and Tokyo bureau chief. George Fos-
ter, reporter-producer, named CBS Ra-
dio correspondent.

Ken Cosgrove, news editor, woI-TV
Ames. lowa, appointed news director.

Joe Tierno, with wrts Ulica. N, Y..
named news director.

Lee Starnes, news

director. WAAT

Trenton, N. J., and Marc Howard,
newscaster, WPRI-Tv Providence, R. I,
join wrix(Tv) New York, as investiga-
tive reporters.

Promotion

Mollie Cobb Dur-
kin, director of ra-
dio and television,
Gann-Dawson Inc.,
Scranten, Pa., joins
WPHL-Tv Philadel-
phia, as promotion
director.

Sol Rosinsky, na-
tional promotion
director, The Star
Stations Inc., Oma-
ha, named VP for promotion.
Arthur Perles, press chief, MGM Tele-
vision. New York, retires Jan. 3, 1969,
He will devote time to writing, special
PR projects. travel and public service,

Miss Durkin

Allied fields

Richard M. Schmidt Jr., general coun-
sel, United States Information Agency,
resigns Nov, 1 to join Washington law
office of Marcus Cohn. Mr. Schmidt
was in private practice in Denver be-
fore joining USIA in 1965. Leonard
H. Marks, director of USIA, is sched-
uled to rejoin what was law office of
Cohn and Marks late this year (Broan-
CASTING, Oct. 7).

Norman S. Hecht, VP for advertiser
and ugency services, American Re-

search Bureau, Belisville, Md., named
VP for plans and analysis. He is suc-
ceeded by Alain J. Tessier, Midwest
manager for advertiser and agency
services.

Equipment & engineering

Charles R, Thompson, marketing man-
ager, International Business Machines
Corp., Armonk, N. Y., joins Telecem-
munication Consultants International
Inc., Washington, as VP,

Leonard G, West,
field marketing
engineer, Varian,
Palo Atlto, Calif.,
joins  Corinthian
Elzctronics Corp.,
Folcroft, Pa., as
chief engineer for
AM/FM trans-
mitters.

Joseph P. Ulase-
wicz, manager, in-
ternational sales department, commercial
electronic systems division, RCA, Cam-
den, N. J., named division VP. Her-
man R. Henken, with information
svstems division. Cherry Hill, N. J..
joins commercial electronic systems di-
vision as manager. advertising and sales
promotion.

John Wilner, VP for broadcast engi-
neering of Hearst Corp. (multiple
broadcast owner) resigns Dec. 31 to
join Adams-Russell Corp.. Boston, elec-
tronics cquipment manufacturer, Mr.
Wilner entered broadcasting in 1937
with CBS: joined Hearst in 1947,

ForTheRecord

As compiled by BroancasTIng, Oct, 16
through Oct. 23 and based on filings,
authorizations and other FCC actions.

Abbrevialions: Ann.—announced. ant.—an-
tenna. aur.—aural. CATV—communit an-
tenna television. CH-—ecrltical hours. CP-—
construction Permit. D—day. DDA—direction~
al anitenna. ERP—efifective radialed power.

ke—kilocyeles. kw—kllowatts, LS—local sun-
<et. mc—megacycles. mod.—modification. N
—night. PSA—presunrise service authority.
SCA—subsidiary communications authoriza-
tion. SH—specified hours. SSA—sDbecial serv-
ice authorization. STA-—sDecial temporary
authorization. trans.—transmitter. UHF—ul-
tra _high frequency. U—unlimited hours.
VHF—very high frequency. vis.—visual. w—
watts. *—educational.

EDWIN TORNBERG

& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations  CATV
Appraisers ® Financial Advisors
New York—60 East 42nd St., New York 17, N. Y. « MU 7-4242

West Coast—1357 Jewel! Ave., Pacific Grove, Calif. » FR 5-3164
Washington—711 14th St., N.W.. Washingten, D.C. - D! 7.8531

New TV stations

Application

n Battle Creek. Mich.—Channel 41 Inc. Seeks
UHF ch, 41 (632-638 mc): ERP 498 kw vis.,
99.6 kw aur. Ant. helght above average ter-
rain 320 ft.; ant. height above ground 444
ft. P. O. address: 1609 Security Natlonal
Bank Building, Battle Creek, Mich. 49016.
Estimated construction cost $722,500: first-
year operating cost $375,000; revenue $300,~
000. Geographlic coordinates 42° 19 25” north
lat.; 85° 22 157 west long. TyDe trans.
Ampex TA-15BT. Type ant. Jampro J22-4-
C4B. Consulting engineer David L. Steel.
Principals: John W, Lawrence, president
(8%): James R, Searer, executive vice
President-general manager (20%) et al. Mr.
Lawrence owns 80% of envelope company
and has other business Interests. Mr. Searer
owns moving and storage firm and has other

business interests. Ann. Oet. 22,

Other actions

= Review board in Ansgheim, Calif.,, TV
broadcast proceeding. Docs, 18295-18300,

granted Dpetitions flled Oct. 16 by Orange
County Comymunications and Orange Empire
Broadcasting Co.. extended to Oct. 31 time
withinn which to flle responsive bleadings to
petitions to enlarge fissues flled by Golden
Orange Broadcasting Co. Action Oct. 17.

m Review board in Galnesville, Fla., TV
broadcast proceeding, Docs. 17609-10, sched-
uled oral argument before panel of review
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board for Nov. 7, 1v a.m.. FCC Washington.
Action Oct. 18.

Rulemaking actions

s FCC amended TV table ol assignments and
reserved ch. 22 for educatiopal use at Las
Cruces, N. M. and substituted ch. 48 there
for commercial use. Action Oct. 23,

= Joaquin Baez Jr., anasco. P. R.—FCC de-
nied request to amend rules as follows (all
cities, Puerto Rico): Mavaguez from ch.
*3 5 16 and 22 to ch. *3, 5, 13, 16 and 22.
Arecibo-Aguadilla from ch. 12 to ch. 11.
Caguas from ch. 11 and *58 to ch. 12 and
*58. Fajardo from ch. 13 and ch. *40 to ch.
*40. Action Oct. 2.

Existing TV stations

Final actions

& KMST(TV) Monterey. Calif. — Broadcast
Bureau eranted mod. of CP to change ERP
to 443 kw vis., 88,6 kw aur.: redescribe
trans. location as Baldy Peak, 6 miles South
of Spreckels. Calif.; and studio location to
1321 Monterey-Salinas Highway, Monterey:
ant. height 2530 ft. Action Oct. 17.

s WBBM-TV Chicage — Broadcast Bureau
granted CP to install precise carrier fre-

guency control system at main trans, Action
ct. 17.

s Review board granted applications by
KMSP-Tv, WTCN-TV and WCCO-TV. all
Minneabolis, and KTCA-TV and KTCI-TV,
poth St. Paul, to move trans. to ant. farm.
Three other TV's and some FM's will also
share ant. farm; condition (Docs. 13841-3
and 16782-3). Ann. Oct. 17.

Call letter application

s WRVA-TV. Richmond Tvlevision Corp.,
Richmond. Va. Requests WWBT(TV).

Designated for hearing

1 FCC designated for hearing renewal appli-
cations of KRSD-TV Rapid City and KDSJ-
TV Lead, both South Dakota. Action Oct. 16.

New AM stations

Final action

s Reno—Circle L In¢c. Review board granted
780 ke, 50 kw-U, DA-N. P. O. address: 200
Court St., Reno. Estimated construction cost
$242,621; first-year operating cost $200.000;
revenue $215,000. Principals: E. L. Cord
(90%) and Charles E, Cord (10%). Applicant
owns KCRL-TV Renc. Ann. Oct, 18.

Other actions

m Review board in Boynton Beach. Fla., AM
broadcast proceeding, Docs, 18310-13, granted
petition filed Oct. 14 by Radio Voice of
Naples, extended to QOect. 21 time within
which to flle responsive pleadings to motion
to enlarge lssues by Radio Naples Inc. Ac-
tion Oct. 18.

= Review board in Bayamon. P. R.. AM
broadeast proceeding, Doc. 16891, scheduled
oral argument before panel of review board
for 10 a.m., Nov, 12 in room 650. 1919 M
Street. N.W., Washington: Broadcast_ Bu-
reau is authorized to file on or before Nov.
1 response to supplement to reply to Broad-
cast Bureau's exception and brief filed Sept.
63 bgl Augustlne L. Cavallaro Jr. Actlon
ct. 21,

Actions on motions

s Hearing Examiner Millard F. French in
Frankiin, N. J. (Louis Vander Plate et al.).
AM proceeding. by three seDarate actions
granted petition by Arthur 5. Steloff for
leave to amend aPplication to show amend-
ment to programing portion of application:
granted petition by Louis Vander Plate for
leave to amend application to amend finan-
clal portion of application: and granted Deti-
tion by Louis Vander Plate and waived pro-
visions of Sec. 1.594 of rules (Docs. 18251-7).
Action Oct. 16.

& Hearing Examiner Jay A. Kvle in Bellaire.
Tex. (T, J. Shriner), AM proceeding. grant-
ed request by applicant and continued with-
out date conference scheduled for Oct. 17
(Doc. 17635). Action Oct. 16.

® Hearing Examiner Chester F. Naumowicz
Jr. in Springfield, Mo. and Ozark, Ark.
(Babcom Inc. and Giant Broadcasting Co.).
AM proceeding, denied request by Giant
Broadcasting Co. to be permitted to offer
oral testimony In lieu of reformed exhibit
and dismissed alternative request for recon-

[r———

WE SELL
ONE
AM or FM Broadcast Transmitter

A DAY

JUST LUCKY?

If so, very lucky, because, at 6, we're the youngest of the
major broadcast equipment manufacturers, with over one
hundred and fifty domestic broadcasters and approximately
500 international and government users and gaining rapidly.
That kind of growth suggests vitality, at least. New broad-
casters say what attracts them to us is our reputation for
reliable products, unexcelled services, and realistic prices.

Reliable products like zero bias triodes in FM Broadcast
Transmitters that just don’t wear out! (Some of these tubes
have been in service for 20,000 hours and are still going
strong.) The reliability and stability are just unsurpassed.
We’ve simplified the circuits such that there just aren’t any
parts to drift. Our AM Transmitters don’t contain marketing
gimmicks but simple conventional circuits that even a 3rd
class license holder would understand. They sound like a
million dollars and just go on and on.

Services like having CCA technicians supervise your instal-
lation when required a¢t no cost. Having replacement parts
shipped prepaid and always being available for assistance.
Moedification Kits constantly being supplied to update and
maintain the reliability of your transmitter.

Prices that are consistent with our costs and which have
kept the “Big Boys” from gouging the little broadcaster. It’s
pretty apparent CCA products provide much more for con-
siderably less cost.

We're proud of our rapid growth, sure. But let us show you
how we can apply our services and products to bear on your
equipment requirements.

Your AM and FM Equipment Performance is our Business.

ALt 7]

CCA Electronics Corporation
716 Jersey Avenue
Gloucester City, New Jersey 08030
Telephone: (609) 456-1716

CCA

WHY PAY MORE AND GET LESS

ﬁ
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sédoration (Docs. 17921, 17923). Action Oct.
16.

Call letter action
= Furniture City Broadcasters. Lenoir, N. C.
Granted WKGX.

Existing AM stations

Applications

s WINQ Tampa, Fla.—Seeks CP to change
from 50 kw-D, DA to 50 kw-D, 10 kw-N,
DA-2, U. Ann. Oct. 17.

8= WELF Tomahawk, Wis.—Seeks CP to
change from 810 kc, 500 w-D to 810 ke, 1
kw-D, amended to increase daytime radi-
ation from 175 to 190 mvim. Ann. Oct. 18.

Final actions

s KEOS Flagstaff. Ariz.—Broadcast Bureau
granted CP to replace expired permit for
changes. Action Oct. 21.

s KCUB Tueson. Ariz.—Broadeast Bureau
eranted CP to change trans. location to
Rogers Road. .2 mile West of North Oracle
Road. Tucson. Action Oct. 16.

8 KCHJ Delano. Callf.—Broadcast Bureau
granted CP to install former main trans. at
maln trans. location for auxiliary purposes
only. Action Oct. 16.

s KARM Fresno, Calif.—Broadcast Bureau
granted CP to replace expired permit for
changes. Action Oct. 21.

s KGW Stockton. Calil.—Broadeast Bureau
granted application for remole control; con-
ditlon. Action Oct. 16.

m FCC denled petition asking reconsider-
ation of short-term license renewais for
(})(I:IlliéAM-FM Colorado  Springs. Action
ct. 16.

® WSAL Logansport. Ind.—Broadcast Bu-
reau granted CP to replace cxpired permit
for changes and mod. of CP to exteund com-
pletion date to Dec. 18. Action Oct. 21.

= WTOW Towson. Md.—Broadcast Bureau
granted mod. of CP 1o extend completion
date to Nov. 30. Action Oct. 21,

s WCEN Mt. Dleasant. Mich.—Broadcast
Burcau granted CP to make changes in ant.
s¥steml. Action Oct. 16.

= KANO Ancka. Minn.—Broadcast Bureau
granted application for remote control; con-
dition. Actlon Oct. 16.

s WEBC Duluth. Minn.—Broadcast Bureau
eranted mod. af llcense covering change In
studlo location Lo 1001 E. 9th Street. Duluth:
remote control permitted. Aetion Oct, 21,

® WHEN Syracuse. N. Y.-——Broadcast Bureau
grﬁngesd mod. of CP to add MEOV. Action
ct. 18.

8 WETC Wendell-Zehulon. N. C.—Broadcast
Bureau_ granted licensc covering changes.
Action Oct. 18,

¥ WBZY New Caslle. Pa.—Broadcast Bureau
granted license covering new station: speelly
type trans. Action Oct. 18.

8 WYCR York-Hanover, Pa.—Broadcast Bu-
reau granfed license covering changes. Ac-
tion Oct. 18.

Initial decision

= Hearing Examiner Jay A, Kyie in initlal
decislon probosed denial of application of

BS Jacksonville. Fla, to operate night-
time with 5 kw-DA at another site. (Doc.
17474). Ann. Oct. 21.

Other actions

s FCC denied reaucst by KYAK .Anchorage
for cxbedited consideration of abblication
to change from 630 ke. 5 kw-D to 650 ke,
25 kw-DA. U. Action Oct, 16.

¥ FCC dismissed petition filed by Clayton
W. Mapoles tr/as Milton Broadcasting Co.
for stay of order released Aug. 1, 1967 desig-
nating for hearing license renewal applica-
tion of WEBY on issues regarding misrep-
resentations or lack of candor. violations of
fairness doctrine and violations of program
logglng provislons of rules. Action Oct. 23.

Action on motion

s Hearing Examiner Isadore A.
Mankate and Waseca, both Minnesota
(Southern Minnesota Supply Company
[KYSM] and Waseca-Owatonna Broadcast-
ing Co.), AM proceeding, granted petition
by Broadcast Bureau and extended time to
Oct. 25 to file proposed findings of fact and
conclusions: and on examiner’'s own motion
extended time for filing replles to Nov. 13

Honig in

(Docs. 18075. 18078). Action Oct. 18.

Fine

s FCC notified WISW Maplewood. Minn. of
upparent liability for forfeiture of $5.000 for
violation of terms of license and Secs. 73.73,
73.111(e¢) and 73.113(a)(1) of rules. Licensee

has 30 days to request reduction Or remis-
sion or to pay forfeiture. Action Oct. 23,

Call letter actions

= KPBM. Radlo Carlsbad Inc.,
N. M. Granted KBAD.

= WWHG. Steuben Broadcasters Inc.,
nell. N. Y. Granted WHHO.

s WIVI, Radio \West Indles, Christiansted,
3t. Croix. V. I. Granted WSTX.

Carlsbad,

Hor-

New FM stations

Applications

s Wichita, Kan.—KAKE-TV and Radio Inc.
Seeks 95.1 mc. ch. 236. 100 kw. Ant. height
above average terrain 700 ft. P. O. address.
c/0 Harold Newby, 1500 North West Street,
Wichita, Kan. 67201. Estimated construction
cost $78.071: first-year operating cost $3l1.-
847; revenue $36.500. Principals: Harold
Newby. vice president. et al. Applicant owns
KAKE-AM-TV \Vichita and KUPK-AM-FM-
TV Garden Cily. both Kansas. Ann. Oct. 18,

® Chester. §. C.—Chester County Broadcast-
ing Corp. Seeks 99.3 mc. ch. 257. 2 kw. Ant.
height above average lerrain 336 ft. P. O.
addzéess ¢/o Curlis Sigmon. Box 398. York.

S Estimated construction cost
$40,450: first-year obveraling cost $28.000:
revenue $26.000. Principais: C. Curtis Sig-

mon. president-treasurer (54.8%) et al. Mr.
Sigmon owns 54.96% of WYCL York. 8. C.
Ann. Oct. 17.

Final actions

» Fresno. Calif.—Radio KYNO Inc¢, Review
hoard granted 95.5 mc, ch. 238. 50 kw. Ant.
height above average terrain 318 ft. P. O.
address: 2125 North Barton. Fresno. Calif.
Estimated construction cost $84,658: first-
year overating cost $25.000: revenue $30.000:
Principal: L. E. Chenault. president. Appli-
cant owns KYNO Fresno. Calif. In same
action application of International Radio
Inc. was dismissed with prejudice and pro-
ceeding terminaled. Action Oct. 16.

s *Wilmington. Del.—Board of Education of

the Mount Pleasant Special School District.
Broadcast Bureau granted 91.7 me¢. ch. 219.

w.  Ant. height above average terrain
T4 ft. P. O. address: Washington Street
extension and Marsh Road. Wilmington.

Del. 19809, Estimated construction cost $800:

first-ycar operaling cost _$200: revenue none,

Principals: Board of Education of Mount

glciasﬁnt Sbecial School District,  Action
ct. 14.

s Myrtle Beach. S. C.—Grand Strand Broad-
casting Corp. FCC granted 101.7 mc. ch. 269.
3 kw. Ant. helght above average terrain 122
ft. P. O. address: Box 2005. Myrtle Beach
29577. Estimated construction cost $28.420.45:
first-year operating cost $15.000: revenue
$15.000. Principals: Isadore Kramer. presi-
dent. J. M. Soles Jr.. sccrctary-treasurer
and Thomas J. Rogers. vice president (each
33%%). Mr. Kramer Is department store
owner. Messrs. Soles and Kramer have in-
terest in WTAB-AM-FM Tabor City. N. C.
Mr. Rogers is general manager of WTGR
Myrtle Beach. which is owned by Grand
Strand. Actlon Oct. 23.

Other actions

® Review board in New Orleans. FM broad-
cast proceeding. Docs. 17607-08. granted re-
quest filed Oct. 16 by American Broadcast-
ing Corp.. extended to Oct. 24 time within
which to flle exceptions to initial decislon.
Action Oct. 18.

s Review board in AlbuQueraue, N. M., FM
broadcast proceeding. Docs. 18213-14, denled
motion for extension of time to file petition
for approval filed Oct. 15 by R. Edward
Cerles and Jack C. Hughes. Action Oct. 17.

s Review hoard In Gahanna. Ohio. FM broad-
cast proceeding. Docs. 18308-09. granted re-
quest filed Ocl. 16 by Christian Volce of
Central Ohio. extended to Oct. 24 time with-
in which to file response to motion to en-
large issues f(iled by Delaware-Marysville
Brosdcasting Service Inc¢. Action Oct. 17.

= Reéview board in Gahanna. Ohio. FM broad-
cast procecding. Docs. 18308-09. granted
pelition filed Oct. 15 by Broadcast Bureau.
extended to Oct. 23 time within which to file
responsive pleadings to petition to enlarge

issues filed by Christian Voice of Central
Ohio. Action Oct. 17.

Actions on motions

s Hearing Examiner Jay A. Kyle in Ga-
hanna and Delaware, both Ohio (Christian
Voice of Central Ohio, Delaware-Marysville
Breadeasting Service Inc.), FM proceedink.
granted request by applicants and resched-
uled prehearing conference for Nov. 7 (Docs.
18308-09). Action Oct. 16.

® Acling Chief Hearing Examiner Herbert
Sharfman in San Clemente, Callf. (El Cami-
no Broadcasting Corp. and South Coast
Broadcasting Co.). FM bproceeding. contin-
ued further prehearing conference to Nov.
22 subject to possible advancement of date
{Docs. 17648-9). Action Oct. 15.

® Acting Chief Hearing Examiner Herbert
Sharfman in Reno (Brian E. Cobb), FM
proceeding, granted request by appilcant
and rescheduled hearing from Oct. 23 to
Nov. 25, Continuance shall in no way affect
procedure on or disposition of Broadcast
Bureau's petition to dismiss, and is without
prejudice to possible setting of new proce-
dural schedule (Doc. 181351, Action Oct. 17.

Rulemaking petitions

® National Committee for Utilities Radlio.
wWashington—Seeks amendment to petition
for rulemaking to designate 37.60 mc¢_as
companion frequency to 37.84 mc Insteaf\i of
Ann.

37.64 mec as previously requested.
Oct. 21.
s WCNE Panama City Beach, Fla.—Re-

quests amendment of rules to assign FM
ch. 294 to Panama City, Fla. Ann. Oct. 21.

= Don F. Price, Battle Creek, Mich.—Re-
yuests amendment of FM table of assign-
ments by making changes in table based
upon following alternative proposals (all
cities, Michigan): Albion from ch. 244A and
285\ to ch. 244A: Battle Creek from ch.
277 to ch. 277 and 285A; and Zeeland from
ch. 285\ to (none proposed). Albion from
ch. 244 and 283A to ch. 244A: Battle Creek
from ch. 277 to ch. 277 and 285A: and Zee-
land from ch. 285A to c¢h. 285A. Albion from
ch. 244A and 285A to ch. 244A: Battle Creek
from ch. 277 to ¢h. 277 and 285A; Zeeland
from ch. 285A to ch. 257A: and Fremont
gutmo ch. 257A to (none proposed).
ct. 2

s KDFN Doniphan. Mo.—ReqQuests amend-
ment of table of FM aflocations to Include
ah‘ 2249.-\. 97.7 me. for Doniphan, Mo. Ann.
ct. 21.

® Dwight V. Sitrahan. Robstown., Tex.—
Seeks amendment to petition for rulemaking
to allocate ch. 17 to Robstown. Tex. in place

Ann.

of ch. 16 as previously requested. Ann.
Oct. 21.

Call letter application

m Northern .Arizona University, Flagstaff,

Ariz. Requests *KAXR(FM).

Call letter actions

m Jesse L. Koonce. Delano. Calif. Granted
KDNO(FM).

s Warman Broadcasting Inc., Uniontown,
Pa. Granted WPQR-FM.
s Coma! Broadcasting Co.. New Braunfels,

Tex. Granted KNBT(FM).
Designated for hearing

s FCC sct [or hearing mutually excluslve ap-
plications of Dixie Radio Inc. and Bluff City
Broadcasting Co. for new FM station In
Eufaula. Ala. Both propose to broadecast on
ch. 224, 92.7 mc. with 3 kw: Dixle proposes
ant. of 81 ft. and Bluff City ant. of 300 ft.
Action Oct. 23.

Existing FM stations

Final actions

s WELR-FM Roanoke. Ala.—Broadcast Bu-
reau granted mod. of CP_to change type
ant.: oberate with vert. ERP of 1.25 Kw:
remote control permitted. Actlon Oct. 17.

s KGUS(FM) Hot Springs. Ark.--Broadcast
Bureau Eranted miod. of CP to change type
trans., type ant.: ERP 16 kw vert.: ant.
helght 480 ft.: remote control permitted.
Action Oct. 18.

s KGIW-FM Alamosa. Colo.—Broadcast Bu-
reau granted CP to repiace exPired Permit.
Action Oct. 18.

= WBYS-FM Canton. Ill.—Broadcast Bureau
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PROFESSIONAL CARDS

JANSKY & BAILEY
Consulting Engineers
1812 K St., N.W.
Wash., D.C. 20006 296-6400
Member AFCUE

JAMES C. McNARY

Consulting Engineer
National Press Bldg.
Wash,, D. C. 20004
Telephone District 7-1205
Member AFUCE

Bex 798, Upper Montclalr, N.j. 07043
746-3000

—Established 1926—
PAUL GODLEY CoO.
CONSULTING ENGINEERS

Phone: (201) 7
Membsr AFOCE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION

527 Munsey Bidg.
783-0111

Washington, D, C. 20004
Membder AFOCOR

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Gen. Mgr.
Edward F. Lorentz, Chief Engr.
PRUDENTIAI. BLDG.

A. D. Ring & Associates

42 Years’ Experience in Radle
Engineering

1710 H St., N.W. 298-6850

WASHINCTON, D. C. 20006

CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7157

GAUTNEY & JONES

Washington, D. C, 20004
Member AFCCE

Munsey Building

Lohnes & Culver

District 7-8213
Washington, D. C. 20005

Membder AFCOCOR

WASHINGTON, D. C. 20006
Momber AFOCH

(214) 631-8360
Momber AFOOUN

WASHINGTON. D. C. 20005
Member AFOCE Mamber AFCCS
A. EARL CULLUM, JR. GUY C. HUTCHESON SILLIMAN, MOFFET
KEAR . KENN!DY CONSUL'"NC ENG'NE“S ll'I-ZSI-a'IZ'I . KOWALSKI
1302 18th St., N.W. Hudson 3-9000 INWOOD POST OFFICE P. 0. Box 808 711 14th St., N.W.
DALLAS, TEXAS 75209 g Republic 7-6646
1100 W. Abram Washington, D. C. 20005

Arlington, Texas 76010

Momber AFCOR

GEO. P. ADAIR ENG. CO.

CONSULTING ENGINEERS
Radlo-Television
Communications-Electronics
2029 K St.. N.W., 4th Floer
Washington, D. C. 20006
Telephone: (202) 223-4664
Member AFCOR

KEAN, SKLOM & STEPHENS
CONSULTING RADIO ENGINEERS

19 E. Quincy Strest
Riverside, Hlinols 60546
(A Chicago Suburb)
Phone 312-447-2401
Mombder AFOCE

HAMMETT & EDISON
CONSULTING ENGINEERS
Redio & Television

Box 68. International Airport
San Francisco, California 94128
(415) 342.5208

Membder AFOCE

JOHN B. HEFFELFINGER
9208 Wyoming Pl. Hlland 4-T7010

KANSAS CITY, MISSOURI 64114

A. E. Town: Assocs., Ine.

JULES COHEN
& ASSOCIATES
Sulte 716, Associations Bldg.
1145 15th St., N.W., 659-3707
‘Washington, D. C. 20036

Member AFOOR

CARL E. SMITH
CONSULTING RADIO ENGINEERS

8200 Snowville Road

Cleveland, Ohio 44141

Phone: 216-526-4386
Momber AFCOB

YIR N. JAMES

CONSULTING RADIO ENCINEERS

Appilication and Field Engineering

345 Colorado Blvd.

Phone: (Anl Code 303) 333-5562
X 910-931-0514

DENVER COLORADO
Hcmbor AFCOE

TELEVISION and RADIO
ENGINEERING CONSULTANTS

727 Industrial Road
San Carlos, Californle 94070
(415) 592-1394

RAYMOND E. ROHRER

PETE JOHNSON
& Associates
CONSULTING am-fm-tv ENCINEERS

P.O. Box 4318 304-925-628
Charleston, West Virginia

MERL SAXON
CONSULTING RADIO ENGINEER
622 Hoskins Street

Lufkin, Texass 75901
634-9558 632-2821

WILLIAM B. CARR

CONSULTING ENGINEERS
Walker Bldg.. 4028 Daley
Fort Worth, Texas
AT 4-93N
Member AFOOR

Consulting Radio Engineers
317 Wyatt Bldg.
Washington, D. C. 20005
Phone: 347-9081
Member AFCOE

Serving The SOUTHEAST

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT

Box 220
Coldwater, Michigan—4%036
Phone: 517—278-6733

JOHN H. MULLANEY
and ASSOCIATES
Suite 71,

1150 Connacticut Ave., N.W.
Washington, D, C. 20036
Phone 202-223-1180
Mombdar AFCCE

ROSNER TELEVISION

SYSTEMS
ENGINEERS CONTRACTORS
120 . 56 5. 29 South Mall
New York Platnview
N. Y. 10022 N. Y. 11803

FREDERICK A. SMITH, P.E.

Consulfing Engineer

5 Exchange St

Charleston, S. C. 2
A/C 803 113-4115

SERVICE DIRECTORY

FRANK A. ZOELLER

TELEVISION SYSTEMS
CONSULTANT

20 Years Experienca

Box 366 « San Carlos, Cal. 94070
(415) 593175

TERRELL W. KIRKSEY

Consulting Engineer
5210 Avenue F
Austin, Texss 78751
1512) 454-7014

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS
AM-FM-TV
103 S. Markat St.
Lee’s Summit, Mo.
Phona Kansas City, Liaclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERYICE
SPECIALISTS FOR AM-FM-TY

445 Concord Ave,
Cambridge, Mass. 02138

PAUL DEAN FORD
Broadcast Engineering Consultant
R. R. 2, Box 50

West Terre Haute, Indisna 47385
(812) 533-1661

Telecommunication Consultants
Intornational, Inc. (TCD
Offers Consulting Services

in Telecommunications
Gerald €. President

1028 Connecticut Aveaue, N.W.
Suite 1024-1030 Wash.. D.C. 20036
Phone: (202) 65’-!]55

Phone {617) 876-2810
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Summary of broadcasting
Compiled by BROADCASTING, Oct. 23, 1968

On Alr Total O’nv?dtil Total
Licensed CP's On Alr CP's Authorized
Commoercial AM 4,207 22 4,229 70 4,299
Commercial FM 1.847 66 1,913 195 2,108
Commoercial TV-VHF 4951 10 5051 12 5171
Commercial TV-UHF 1171 45 161 160 322
Educational FM 343 12 355 30 385
Educational TV:-VHF 70 4 74 3 77
Educational TV-UHF 64 29 93 18 111
Station boxscore
Complled by FCC, Oct. 1, 1968
Com'!A 4 Com'IlFM Com'ITV Educ FM Educ TV

Licensed (all on air) 4,201 1.840 6127 343 134
CP’s on air (new stations) 25 59 54 12 33
Total on air 4,226 1,899 665 355 167
CP’s not on air (new stations) 72 209 173 29 21
Total authorized stations 4,2981 2,108 839t 384 188
Licenses deteted 0 1 0 0 1]
CP's deleted 0 1 0 0 0

VIncludes two AM's operating with Sspeclal Tempara;y Authorization, and 25 educational AM'’s.

includes two VHF's operating with

TA's, and one |\

censed UHF that is not on the air,

granted mod. of CP to change tyPe trans.
and type ant. Action Qct. 17.

s WVCM(FM) Carroliton, Ky. -— Broadcast
Bureau granted CP to change ERP to 1.35
kw. Actlon Oct. 17.

s WABD-FM Fort Campbell. Ky.—Broadcast
Bureau granted license covering new station.
Action Oct. 18.

s KCBEL-FM Shreveport, La.—Broadcast Bu-
reau granted mod. of SCA to make change
in subcarrier frequency. Action Oct. 16.

n *WAIC(FM) Springtield. Mass.—Broadcast
Bureau granted license covering change in
ant. system. Action Oct. 18.

= WORS-FM Detroit — Broadcast Bureau
granted application for remote control. Ac-
tion Cct. 16.

s WZZM-FM Grand Rapids. Mich.—Broad-
cast Bureau granted abplication for second
remote control. Action Oct. 18.

s WTTM-FM Trenton. N. J.—Broadcast Bu-
reau granted license covering installation of
new type ant. Action Oct. 18.

= WTOF(FM) Canton, Ohlo—Broadcast Bu-
reau granted CP to change trans. location to
0.2 mile north of Hand Road, 0.7 mile
west of S.R. 44. Canton. redescribe studio
and remote control location to 321 West
Tuscarawas Street. Canton: install new type
trans.: ERP 36 kw: ant. height 570 ft.; re-
mote control Dermitted. Action Oct. 21,

s WKBN-FM Youngstown. Ohlo—Broadcast
Bureau granted license covering changes.
Action Oct. 18.

s KWIL-FM Albany. Ore.—Broadeast Bu-
reau granted mod. of CP to change type
trans.; change type ant.; ERP kw.
Action Oct. 17.

1 WKAQ-FM San Juan. P. R.—Broadcast
Bureau granted license covering changes:
sbecify type trans. Action Oct. 18,

1 WLKW-FM Providence, R. I.—Broadcast
Bureau granted llcense covering changes.
Action Oct. 18.

u *WUOT(FM) Knoxville, Tenn.—Broadcast
Bureau granted license covering Installation
of new type ant.; change ERP and ant,
height. Action Oct. 18.

m KAYD(FM) Beaumont, Tex, — Broadcast
Bureau granted license covering changes,
Action Oct. 18.

m KBLE-FM Seattle — Broadcast Bureau
granted CP to install new type trans.; ERP
20 kw. Action Oct. 17.

m *WRFW(FM) River Falls. Wis.—Broad-
cast Bureau granted mod. of CP to change
ant. system, decrease ant. height, ERP 350
w. Action Oct. 18.

Actions on motions

= Hearing Examiner Thomas H. Donahue in
Albany, N, Y. (Regal Broadcasting Corp.
[WHRL-FM], Functional Broadeastlng Inc.,
WPOW Inc.), FM proceeding, set certain
procedural dates, contained hearing from

Nov. 18 to Jan. 24, 1969
Action Oct. 15,

= Hearlng Examiner Charles J. Frederick
In Tulare, Calif. (Blue Ridge Broadcasters),
revocation of license of KDFR(FM), by
separate actions scheduled further prehear-
Ing conference for Oct. 16. Continued with-
out date hearlng scheduled for Nov.
scheduled further prehearing conference for
Jag. 1136' 1969 (Doc. 18240). Actions Oct. 15
ani X

(Docs. 18210-2).

Fine
= Broadcast Bureau notifled WSVS-FM
Crewe, Va. that it has incurred apparent

forfeiture liability of $200 for violation of
Sec¢. 73.254(h) of rules. License has 30 days
tcl;ct\vhzlgh to pay or contest forfeiture. Action

Rulemaking action

m FCC denied walver of 50% AM-FM non-
dublication rule. Sec. 73.242(a). to WZIP-

Cincinnati: WLKW-FM Providence,
R. L.; KNOK-FM Fort Worth and KVIL-FM
Highland Park, Texas. FCC granted walver
to WAVA-FM Arlington, Va. through Oct,
3, L1969, end of current license term. All
FM's are affiliated with daytime-only AM's.
Actlon Oct. 16.

Call letter actions

8 WTBO-FM. Cumberiand Vailey Broadecast-
l(r;:gM()ZorD.. Cumberland, Md. Granted WKGO-

8 WNAT-FM, Old South Broadecasting Co.,
Natchez, Miss. Granted WQNZ(FM).

5 WWHG-FM. Steuben Broadeasters Inc.,
Hornell, N. Y. Granted WHHO-FM.

s KEEE-FM, J. C. Stallings, Nacogdoches,
Tex, Granted KEFM(FM).

Renewal of licenses,
all stations

= Broadcast Bureau granted renewal of li-
censes for following stations and co-Dending
auxiliaries: KDCE Espanola. N. M.: KFMK-
(FM) Houston; KINO Winslow, Arlz.;
KLMX Clayton, KRSN-FM Los Alamos and
KSVP Artesia, all New Mexico;: KWIK
Pocatello, Idaho: KWYK Farmington, N, M.
Actions Oct. 17.

m Broadcast Bureau granted renewal of li-
censes for [ollowlng stations and co-Pending
auxiliarles: KCBN Reno: KTAL-FM Tex-
arkana, Tex. and Shreveport. La.: KTAL-
a\?ftTg(arkana. Tex.: KTLN Denver. Actions

Translators

Actions

= K78CK Monterey and Salinas, both Cali-
fornia—Broadcast Bureau granted mod. of
CP of UHF TV translator to extend comple-

tion date to April 16, 1969. Action Oct. 16.

a K74AZ Gallup, N, M.-—-Broadcast Burcau
granted license covering changes in UHF
TV translator station; specify type trans.
Action Oct. 16.

m W10AJ Greenvilie north division, S. C.—
Broadcast Bureau granted mod. of CP to
change trans. location of VHF TV translator
station to Paris Mountain, near Greenville:
make changes in ant. system. Actlon Oct. 14,

m Chlef, Broadcast Bureau in Park Falls,
Wis. (Karban Television Systems Inc.),
VHF TV translator Dproceeding, set aside
actions of Chlef, Broadcast Bureau on Oct.
7 and Oct. 11 which granted applications for
CPs 5()81" new TV translator statlons. Action

CATV

Other actions

m FCC dented petition by Soundvision Inc.,
Dixon, Ill. for reconsideration of commission
order designating for hearing proposal to
carry distent signals into Rockford, IIl. TV
market. Action Oct, 16.

m Jackson Community Antenna Inc., Jack-
son, Tenn.—CATV task force dismissed by
delegated authority petitlon to deny filed
July 15, Action Oct. 17.

Actions on motions

m Hearing Examiner Charles J. Frederick
in Paducah, Ky. (Muiti-Channel Cable Co.).
CATV proceeding in Cape Girardeau, Mo.,
Paducah, Ky, and Harrisburg, Ill. TV mar-
ket, on examiner’'s own motion set aside all
established Procedural dates; scheduled fur-
ther prehearing conference for Jan. 7, 1969:
dismissed motion by Multi-Channel Cable
Co. to set aslde orders of hearing examiner
of June 18 (Doc. 18139). Actlon Oect. 15.

s Hearing Examiner Jay A. Kyle in Long-
view, Texarkana, Marshall and Kilgore, all
Texas (Lone Star Television Service Inc.,
Telecom Cable Company, CyPress Valley
Cable Television Service Inc., Kilgore Videg
Inc.), CATV proceeding in Shreveport TV
market, on examiner's own motlon resched-
uled prehearing conference for Nov. 4 (Docs.
18229-333). Action Oct. 16.

Ownership changes
Applications

= KAOR Oroville, Calif.—Seeks assigznment
of license from James E. Waiiey to Hill
Radio Inc. for $75,000. Principals: Duane E.
Hill, president (32.5%), Jay E. Tabor, treas-
urer (31.25%) et al. Mr. HIll is account ex-
ecutive for WISM Madison, Wis. and Mr.
Tabor Is business manager of automoblle
dealership. Ann. Oct. 18.

n KIQS Willows. Calif.—Seeks assignment
of license from KIQS Inc. to Harry Lando
for $55,000. Seller: Robert C. Rose, presi-
dent. Buyer: Harry Lando, sole owner. Mr.
Lando is free-lance Washington news cor-
respondent for newspapers, business publi-
cations and radio stations. Ann, Oct. 21.

s KPUB Pueblo, Colo.—Seeks transfer of
control of Quixote Broadcasting Co. from
Donald W. Reynolds Jr. (100% before, none
after) to L. W, Newcomb, Clifton H., Gar-
diner and Rex R. Miller (each none before,
3314% after). Principals: Mr. Newcomb
owns 33.40% of company having motion Dlc-
ture theater, hotel and investment interests.
Mr. Gardiner 1s owner of CATV systems
contracting firm. Mr. Miller is former gen-
eral manager KOMA Oklahoma Clty. Con-
sideration: $125.191.57. Ann. Oct. 17.

= WQMA Quitman, Ga.—Seeks transfer of
control of Quitman Broadcasting Co. (per-
mitee} from W, H. Polk and estate of
Leonard E. Grimes (1009% before, none after)
to Denzil Barnes (none before, 100% after).
Principal: Mr, Barnes Is stock broker. Con-
sideration: $3,000. Ann. Oct. 17.

m KONA Kealakekua, Hawaii—Seeks assign-
ment of license from Maunaloa Broadcasting
In¢. to Richard T. Ishida, commissioner, in
foreclosure action. No consideration involved.
Principals of Maunaloa Broadcasting Inc.:
H. A, Greenwell, Dresident, V. L. Beach {(as
a group 100%) et al. Ann. Oct. 17.

m WGSB Geneva, Ill.—Seeks transfer of con-
trol of Fox Valley Broadcasting Corp. from

(Continued on page 96)
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YOU'LL SELL SPOT TV
EVEN BETTER THIS SEASON

television
_audience

AMERIC AN RESEARCH BUREAU

HERE'S WHY -

Successful television stations don't just sell time.
They sell advertising opportunities . . . the kind clearly
illustrated in the new ARB Television Market Reports for
1068-69.

B Product Usage by Area of Dominant Influence will help
you show advertisers of thirteen major product classes where
opportunities exist in your market and on your station to
direct their messages at heaviest use. You'll be able to say,
"Here's how much of your type of product is used by
television owning families in my market's Area of Dominant
influence.” "Here's how that compares with 150 other tele-
vision market ADI's.” “Here are the time periods on my
station which deliver the greatest percentage of use.”

B Nine columns of Target Audience Values will pinpoint
those availabilities best suited to particular advertiser ob-
jectives . . . give you sales direction to those clients for
which your audience offers the best advertising opportunities.
The weighting of three viewer age groups into one meaningful
estimate has been revised upward this year. Now, you'll be
offering target audiences at lower cost per thousands . . .
in a range maore comparable to other demographics and more
acceptable to time buyers with maximum limitations.

B Consumer Units — an ARB innovation — is an estimate of
housewife viewers PLUS all members of her family, whether
or not these family members are viewjng. You can show
advertisers which time periods on your station reach not only
more housewives, but more housewives with higher purchasing

BROADCASTING, Oct. 28, 1968

Ri?mﬂ £ CMARACTERSTRS

NS o potential for family products.
N R

N SN ~ There are many more new-season

X R}_}\? features to complement the host of

\\\‘:" helpful ARB audience estimates with

¥ which you're already familiar . . . all

designed to convert advertising opportunities

into sales opportunities for you. If you haven't

already discovered them, ask your ARB representative for
a prototype “'Yourtown Report'”. Or, use the coupon below.

I
ARB | |

A t R ) ! AMERICAN RESEARCH BUREAU

b AC-£-1'R SUBSID!IARY OF CONTROL DATa CORPORATION
AR'B i
4320 Ammendale Road  Beltsville, Maryland 20705

Please send a copy of the 1968-69 '‘Yourtown Report” to:

Name =

. |
Title

|
station _ . _ I
I
Strest |
|
City — State |
l,_____.__._____._____;__.__l
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CLASSIFIED ADVERTISING

Payable in advance, Check or money order only.
Situations Wanted 25¢ per word—$2.00 minimum.

Applicants: If tapes or films are submitted, please send $1.0C for each pzckage
to ccver handling charge. Forward remittance séparately. All transcriptions, pho-
tos ef¢., addressed to box numbers are sent at owner's risk., BROADCASTING
expressly repudiates any liability or responsibility for their custcdy or return.

Help Wanted 30¢ per word—$2.00 minimum.

Deadline: Monday preceding publicat.on d:z'e
Display ads $25.0C per inzh. 5" or over billed at ru~-cf-book rate.—Stations for
Sale, Wanted to Buy Stations, Employment Agencies, and Business Opportunity

2Ch36

advertising require display space. Agency commission only on display space.
All other classifications 35¢ per word—$4.CC minim.m.

No charge for blind bex number,

Address replies: ¢/o BROADCASTING, 1733 DeSales

t., N.W. Washington, D. C.

RADIO Announcers—(cont’d) Announcers—(cont’d)
Help Wanted Strong combination morning air-man and copy-  Announcer-salesman Clinton, lowa needs strong
writer needed by MOR New England coastal medi-  drive time announcer with some sales experience.
Management um station. Send tape. resume and salary to Box  Good opportunity to work on high salary plus com-

Cood manager who can sell, will earn part owner-
ship of this station in major city in Oklahoma.
Will take hard work. Box K-145, BROADCASTING.

Aggressive young California Broadcasters desire ex-
perienced successful manager for their AM Radio
property. 1f you meet the following qualifications:
1, Currently employed; 2 Annual salary 524,000
without bonus, 3 Experienced in sales, program-
ing, and promotion; 4 Present station No. | in mar-
ket; 5 Present station making good profit, then you
may qualify to head AM Radio Station with per-
centage of profit and unlimited future. Apply to:
jon 5. Kelly, Kelly Broadcasting Co., KCRA-TV,
KCRA-AM, KCTCI(FM), Califorma Television Cor-
ggrsaltion. 310-10th Street, Sacramento, California
$3814.

Branch studio manager, long established, midwest,
excellent salary. Call V., Warren or R. Clark, 212-
549-6672 or 219-356-1641,

Sal;

3rd ticket-combo, board and sales position open with
upstate New Yorx, vacation heariland small market
station. Opportunity to advance with grcup. Salary
commensurate to experience, plus commission and
fringes. Send audition, photo, resume and salary re-
quirements to Box ]-227, BROADCASTING.

Major league sports team seeking young man, 25-40
with broadcast experience for interesting sales pro-
motion position. Must have feet on the ground and
pbe willing to work. Send full resume to Box K-168,
BROADCASTING.

Midwest most desired market for living and selling
offers remarkable opportunity for young creative
salesman with chance for management. QOur sales-
men are among the highest paid in the country.
Box K-195, BROADCASTING.

Top, station in America finest change has oppor-
tunity for unlimited growth from account execu-
tives inte management. Fringe benefits second to
nor(w;e_ Send full resume to Box K-256, BROADCAST-
ING.

North Carolina single market needs salesman who
can handle two hour early morning air shift. Worker
should earn $7500 first year on salary-commission
basis. Rapid advancement for right man. Box K-
262, BROADCASTING.

South FElorida Cost—medium size market. S5 kw
fulltime facility. The experienced sales person we
2re losking for is now employed at a northern
radio station. Each year he dreams of making his
present income and potentially more in Fiorida
where he and his_family can enjoy outdoor living
year arcund. This i§ your golden opportunity. Com-
pensation mutually set after we are in contact.
Write Box K-271, BROADCASTING today with
resume. Replies confidential.

Wisconsin—AM needs strong, local salesmen. Tre-
mendous opportunities. Sales management possible.
Box 208, Durand, Wisconsin 54736.

Branch studic manager, long established, midwest,
excellent salary. Call V. Warren or R. Clark, 212-
549-6672 or 219-356-1641.

Announcers

Talk man—Experienced communicator for regular
shift at one of nation's outstanding all-talk, two-
way radio stations—with substantral experience.
Must have first phone ticket, but will do no main-
tenance. Top statien in a top market. Send resume,
air_check and references to Box H-3, BROADIZAST-
N

1f you want to grow—grow with our chain. Im-
meciate opening for announcer with Ist ticket, No
maintenance, 6 to midnight shift at MOR on the
east's beautiful DelMarVa peninsula. Send tape, re-
sume and references to Box H-283, BROADCASTING.

K-159, BROADCASTINC.

Wanted ., . . one ball of country music enthusiasm
. . . job opening, January first, so we will take
time to find the right man. Must know country
music, inside and out, and be able to present it
in an entertaining manner during afternoon drive
time. Mid-Atlantic state, excellent facilities, good
salary for right man. Must be of good reputation,
non-drinker with A-| credit references . . . we'll
check closely. Tape, photo, resume, first letter. Box
K-174, BROADCASTING.

Professional jock for professional top 40 with pride.
Hard worker will be the next P.D. of this eastern
5 kw regional powerhouse. Tape, resume, picture,
Box K-201, BROADCASTING.

Announcer/first phone for MOK morning shift. Pro-
duction or news background asset, NW operation.
Rush tape, picture and complete resume to Box
K-216, BROADCASTING.

WE BUILT
A BETTER ONE

. . . not to “‘mousetrap’’ but to
serve better our customers. Read-
ership of this section continues
vpward. Advertisers tell us about

increased responses, including
sales pitches from other publica-
tions, When you have something
to buy or sell, fill a vacancy, or
want a better job use BROAD-
CASTING'S classified section—
THE marketplace for everything

and everybody in broadcasting.

Announcer with good EF&&T&ge of middle-music
for Texas Culf Coast <tation. No tape please. Box
K-219, BROADCASTING.

Top talk man for major top 10 market station.
Must be heavyweight competitor. Send short tape,
tetter and resume to Box K-221, BROADCASTING.

Soul Jock needed; send tape and resume to Box K-
230, BROADCASTINC.

mission Contact Bernard Jacobsen, Manager, KROS,
Clinton, lowa. 1-319-242-1252.

Ohio  5000w-modern cOGw #1 in eight countv
Marietta/Parkersburg Market. Unusual opportunity
for versatile announcer with first phone. No main-
tenance. Tight format. Man we are searching for
may now be rock jock or M.Q.R., married, looking
for that last move to congenial working and living
conditions in beautiful college community. Groun
insurance. retirement plan. No income ceiline Sand
picture, tape, resume or phone for appointment—
glh‘!-373-09lo. Carl Cook, WBR], Box 3¢9, ma.wrta,
io.

GCood opportunity for morning disc jockey. Modern
music format. $100 per week to start. Eirect re-
plies to: Monte Hale, WGNS Radio, Murfreesboro,
Tennessee 37130,

Experienced combo—bright news/sports MOR, stand-
ard Sslary 3130, first phone. WHMC, Gaithersburg,
Maryland.

Immediate pqeninillnr announcer looking for per-
manent positicn. First class licence an asset.

pay. Send tape and resume fo: Don Wealer, General
Manager, Radio Station WMIX. Southern illinois’
Most Powerful Radio Voize, Mt. Vercon, [llinois,

Anncuncer—strong  on  production  WPTH—Fort
Wayne, Indiana. An interesting opportunity with a
good future for right man.

MOR 5,000 watt station in southern Qhio needs
good announcer-production man. Excellent working
conditions and above average salary. Send resume
and tape to; Larry Anderson, Station Manager,
WMPO, Box 71, Middieport, Ohio 45760. Or Call:
614-992-5355,

WPEC—Peoria, IIl. needs an announcer to replace
enlistee---3rd  endorsed-~immediate opening. Cal!
309-674-1C25.

Announcer wanted for MOR adult-oriented station.
Prefer first class license but will consider others.
Ed Damron, Manager, WSSC, Sumter, South Carolina.

Radio station WSTX, an equal opportunity station,
has opening for two deejays. Station is modified
rock format. Send tape resume and recent informal
foto to Manager, P.O. Box 998, Christiansted, St.
Croix, U.S. Virgin Islands.

Midwest modern country station has immediate
opening for first phone, some air work, news,
Permanent position for stable, knowledgeable mod-
ern-country-scund personality. Six day week. Salary
negotiable, write Koch Broadcasting Corp. Box
436, Ypsilanti, Michigan.

S kw Penna, top rated independent looking for
man experienced in first class production as well
as air shift on adult station. Be part of an estab-
Iisréad and growing operation near Phila. 215-384-
21C0.

Florida-$150.00 per week to start. Bright young

personality-today’s music, experienced in contem-

ggrary music _formal. Send tape and resume fto
x K-272, BROADCASTING.

Immediate opening for up-tempo MOR morning
man. 1000 w. 24 hour midwest regional station,
#1 in market. Chance for advancement. Many
fringe benefits. Write Box K-281, BROADCASTING.

Mature announcer for MOR afternoon shift with
Western Pennsylvania single-station market. Send
tape, resume, photo and Salary requirements first
letter. Box K-285, BROADCASTING.

Soul D.|.'s needed by major market, black oriented
radio station., Name your price but do not apply
unless you are a professional and can communicate
with your audience. Contact Box K-291, BROAD-
CASTING.

Immediate opening, experienced announcer, pro-
gram and morning man. Call or write Q. P. Cole-
man, KOLY-Mobridge, South Dakota. Tel. 845-3227.
Top salary.

Technieal
Chief engineer needed for Ohio three stations
at once. Must be experienced in maintenance and

cor&strucﬁng AM and FM. Box )-27, BROADCAST-
ING,

Chief engineer: Responsible position. Complete
charge substantial AM/FM equipment plus person-
nel(.: Complete details to Box K-181, BROADCAST-
ING.

Chief engineer . , . for AM directional. Possible
minor air trick. NW vacation area, Send resume,
|reférences, tape, picture. Box K-217, BROADCAST-
NG.

Radio engineer with excellent technical qualifica-
tions for Texas resort city. Box K-220, BROAD-
CASTING.

New Jersey independent MOR station seeks announc-

ers on the way up. Send tape and resume to B
K-261, BROADCASTING. v ox
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“Techn ical——(c&ﬁl'd)

Managemex;l—(conl'd)

Anl_l.ouncérs—-—-(c.ol_ﬂ’d)

Chiet engineer needed now for 10 kw daytime
DA-2 ABC affiliate. Should also be neat and
crderly at work and cooperative. Station is well
equipped and needs the right man to maintain

equipment. Many fringe benefits—talent—salary
cpen  Box K-248, BROADCASTING.
Chief engineer—upstate New York. Station in

market of 100,GCO. Excellent growth potential. Box
K-274. BROADCASTINC.

Ceneral Management position desired—experienced.
stable, family, sales oriented, first phone, all-
around radic man, A real credit to any organiza-
tion. Box K-232, BROADCASTING.

Obviously, the first thing to do, is let you know
I'm seeking the position, that I'm qualified in
every phase of the business, from sales to engi-
neenng . . . the next thing is to get tomether
and see if we jell. Box K-235, BROADCASTINC.

Chieft engineer with first class license to do
mairtenance and some announcing. Contact Ed
Damron, Manager, WSSC, Sumter, South Carolina.
Chiz¢ engineer, fisst phone required, minimal an-
nouncing. maintenance prime asset. Expanding mid-
west CGW, covering suburban Detroit, will pay
salary commensurate with ability. tmmediate perma-
nent position, write Koch Broadcasting Corp. Box
436, Ypsilanti, Michigan.

Staff opening for professional Engineer, part field
and part office enginesring and management work.
Vir James Associates, Consulting Radio Engingers,
343 5(:r:,él‘orat!o Blvd., Denver, Colo, 80206. Tel. 303-
333-5362.

NEWS

=1 Pulse rated in five station Eastern market
wants a newsman for afternoon news shift Station
is MOR. news oriented, and highly respecied in
the community. Box K-206, BROADCASTING.

Immediate opening for newsman to gather, write
a~d read news. Send resume and fape to Manager,
KSYL, Alexandria, La.

Radio newsman with authoritative woice, brisk
delivery, and zest for news to join top rated me-
dium-market radic TV news operation. Small sta-
tion experience preferred, but will train promising
heginner. Send short news tape, writing samples,
and resume to Durham Caldwell. WHYN, Spring-
field. Mass. 01101, Or call 413-785-1911.

Aggressive young newsman wanted for Cincinnati's
number one news operafion. Must be Creative . . .
imaginative . . . be experienced and have a good
voice . . . tape resume and salary desired to Rod
Williams, News Director, WSA! Radio, West Sth &
Matson, Cincinnati, Ohio.

Immediate opening for newsman to write and report
tocal news for radio-TV. Send tape, resume and
photo to Ed Huot, WTRC, Elkhart, Ind.

Northern Ilfinois-southern Wisconsin 5 kw fulltime
radio station looking for assistant news editor.
Should have news gathering, writing, typing and
announcing experience or college journalism back-
round. Great opportunity for young man seeking
uture promotion within station group. If you have
sincere interest in news and like part time dj
work, send resume and short newscast tape to
P. O. Box 1108, Beloit, Wisconsin or phone (603}
365-6641.

Major Indiana market radio station wants experi-
enced night newsman. Contact News Director . , ,
219-743-3443, Fort Wayne, Indiana.

Programing, Production, Others

Professional salesman, manager, public relations.
Proven record G references. Large corporation
trained, 10 vyears experience. Married, 31, Desire
permanent position having good growth opportuni-

First Phone—mature rad.o professional strong in all
play-by-play sports ang in gathering, writing and
airing news. Awailable by November fifteenth. Cood
fast board man with extensine W and MOR
background which includes engineering, cperations
management—progrem  directing-—talk  shows—re-
motes—farm directing. Seek premanent employment
with midwest stable organization. $150 minimum
plus tatent. Consider part time seles Will answer
promptly but no form letters piease. Box K-205,
BROADCASTING.

Broadcast school graduate, Ist phone, seeks posi-
tion as announcer. prefer news. Some experience
while attending school. Mature family man  will

ties. $12.500 mirimm,  available January. Box  relocate for right opportanity. Resume, tape upon
K-269, BROADCAS_TING. request. Box K-2C8, BROADCASTING.

Manager/Comm. manager, best references, small.  Creative blind announcer—seeks better ~position;
medium markets. Full responsibility. 36 vears old/ 15 years commercial experience, running fight
civic leader Experienced all phases. Box K-282, 3rd. Phone, co'lege, married. Box K-212,

BROADCASTING,

board,
BROADCASTING.

Sales or programing executive position sought by
USAF Captain completing service obligation De-
cember 2nd. Will organize and lead your team.
Family. Community minded. Successful radio back-
ground. Write: Captain Rooney. Box 26, APO 96263

Nlinois area. Manager or sales manager. Currently
handling sales for one of midwest's most successful
small market stations. Experienced in sales man-
agement programing. No hurry, want right move to

Professional announcer, prcduction and 1st ohone,
prefers west—S$85G minimum, Box K-214, BROAD-
CASTING.

Announcer & years experience. Desires position with
MOR station. Prefer West Coast. Production spe-
cialist. Box K-215, BROADCASTING,

Radio/TV sports director Seeks sports-minded sta-
tion with heavy play-by-play schedule. Experienced,

small AM/AM-FM “First ohone. family, 29, college. 31, married. family. college graduate, st phone.
=5 Ross Drive, Bloomington, Illinois. Box K-228, BROADCASTING,
Sales Unusually qualified arateur looking for first job

Want sales available Jan 1st, experienced
announcer-engineer with limited sales experienre.
currently handling engineering and  programing
for COW station. Position must have future. Box
K-218, BROADCASTING.

Young man, 22, 6 years announcing, with limited
sales experience, seeks breakthrough into full-time
sales. College, draft exempt, high Christian char-
acter, aggressive. Presently, Detroit FM. Box K-239,
BROADCASTING.

Sales Management. Varied background in MOR,
Ethnic, familiar with DC, Baltimore; some knowl-
edge Philadelphia, New York. Write Box K-276,
BROADCASTING.

Versatile Media background in print, electronic and
direct mail. Presently in maior eastern market.
ethnic sales manager. Availadle November 15 at
15 plus. Call Noble at 301-434-2811.

Sales Manager available in 30 days. Successful in
MOR medium market, Ethnic major market. sales
and sales management. Earning above 15.000.00.
Write R, V., 1332 Metzerott Road, Apt. 31, Adel-
phi, Md. 20783.

Announcers
No cute gimmicks, just a piea for a job. Some

experience. good voice and talent. For tape and
rasume, write Box |-212, BROADCASTING.

as a pro. 1% vyears of college radio, veteran with
related Army experience, 3rd phone, top 40 or
news. Prefer suburban Chicago area, but will re-
locate anywhere. Only news tape available. Box
K-231, BROADCAST!NG.

Negro “‘jock" needs a break—dependable can work
any_ station. Third encdorsed. Box K-236, BROAD-
CASTING.

Mature pro wants majors only—middle—conserva-
tive—classical formats thoroughly experienced—all
phases staff. dependable—no nonsense—want good
contract. Box K-235. BROADCASTING.

Exper. ann./newsman seeks position in New Eng-
land market. Draft exempt, start immediatelv. $125.
Presently employed. Box K-241, BROADCASTING.

Third phone announcer seeking employment.
years experience. Box K-244, BROADCASTING.

Female dj/announcer—radio or Tv—religious, RGB.
pop; AM/FM. Will travel. Reasonable salary. Third
class endorsement. Box K-245, BROADCASTING.

Two

You can afford us, Unusual, funny, satirical. Two
man show. We both have varied musical knowledge.
Background in all phases or radio. plus on camera
TV., MOR preferred. Box K-247, BROADCASTING.

First phone—play-by-play sports and news direéa
Mature-married  Prefer  midwest, x  K-250,
BROADCASTING.

Play by play, all sports. 3rd endorsed, news, sales,
married. Box K-28, BROADCASTING.

Production director: Creative production ability and
good air sound are mecessary. Leading adult station
n important Florida market, CBS affiliate Send
tane and resume to: Bill Taylor, Program Director,
\WDBCQ. Orlando, Florida 32802.

GCood music suburban station needs quality an-
nonncer. Minimum 2 years production, programing
a must. Rapid advancement to pd. Send resume
and tape to WPVL, Painesville, Ohio.

Outstanding all night personality desires permanent
change—major markets only. Married, sober, re-
liable 15 yrs. experience in sixth largest city. Per-
mit me to program own show and I'll give vou a
smooth, balanced, worthwhile program. Box K-144,
BROADCASTING.

Negro announcer, broadcasting school gl;aduate,
third chone endorsed, beginner. Box K-149, BROAD-
CASTING.

Situations Wanted Management

After 12 years ownership of radio property looking
for management-sales manager with large chain op~
eration. Experience includes television. Married—
age 39. Box K-8), BROADCASTING.

Seasoned sales manager seeks opportunity in larger
market. Heavy radio experience, fiscal and physical,
tive years TV too. Westerner past 39 presently
sales managing a western station. Communicate in
confidence. Box K-210, BROADCASTING.

Want 2 manager with a record like this? 1962,
$22.500 loss. 1963, $11,000 loss, 1964, $2,500 profit.
1965, $16.000 profit. 1966, $23,000 profit, 1967,
§27,000 profit. He's available now, Midwest or west
preferred. Box K-227, BROADCASTING.

Former station co-owner and manager with some
experience in alt phases with $25,000.00 to $40,-
000.00 investment capital desires to return to
broadcasting after several years in business develop-
ment in another industry. Would like to become
part of group or associate with investor in pur-
chase of station in small or medium market. Box
K-234, BROADCASTING.

Young Negro disc jockey to work rythm and blues
or FM station that programs rock. If personality
exceeds experience then I'm your man! Box K-170,
BROADCASTING.

Experienced announcer—Iist phone, tight board.
MOR format. News . . . engineering . . . wishes
relocate medium market, Florida, Puerto Rico or
Islands. Box K-~176, BROADCASTING.

D)-announcer, 3rd endorsed, good production. New
York area. Box K-180, BROADCASTING.

Recent West Coast broadcast school graduate, Top
S of class. Black soul disc-jockey. Jazz, news and
sales. 3rd phone. Draft exempt. Will relocate. Box
K-199, BROADCASTING.

Top 20 morning man available. M.O.R, or Chicken
Rock: A.M. ratings are hard to get and harder
to keep. | can do the job. Married, 12 vyears in
radio, top dollar more important than market,
Box K-203, BROADCASTING.

Young, mature, responsible. Staff announcer New
England. Now in midwest. Box K-207, BROADCAST-
ING.

BROADCASTING, Oct. 28, 1968

What do you look for in T-40? A pro: no. | show,
56-M, 6 to 10 p.m Experienced: 35 vears, 113
with present station-—air work, production, promos.
Stability: Married. completed service. Searching for
several months for the right major or higher %—40-
M. Want the right station: | move the music with
personality. Ron Savage 413-739-6839. Box K-251,
BROADCASTING.

Morning man, Ist phone, journalism degree, “tee-
totaler," perfect health. 46, energy and enthusiasm
of half that age. 1C years top rated in market of
250,000, south; seeking relocation by summer of
'69 in _similiar_ MOR operation, Minimum 250 a
week. Box K-252, BROADCASTING.

Experienced play-by-play announcer with excellent
references desires west coast location. 26 ‘ears
old, married, military complete. Box K-255, BRCAD-
CASTING.

Experienced beginner. Broadcast school graduate.
3rd endorsed. Good potential. College, sales. acting
background, Prefer northesst. Box K-260, BROAD-
CASTING.

Young Soul jock would like to _do sales and part-
time dj, will travel. Box K-265, BROADCASTING.

Moonlighter—basketball play-by-play—your price—
high school—college—professional, eastern Penna.
New Jersey—Maryland, tapes. Box K-267, BROAD-
CASTING,

Dependable dj, tight beard. third endorsed, versa-
tile, relocate. Box K-273, BROADCASTING,

First phone—24—married—3A—currently music di-
rector market 4 ountrv western—consider
any lecation, Box K-278. BROADCASTING.
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Progl:a_nming, Production, Others

"NEWS

Announcers—{cont’d)

Want experienced play-by-play. . . . sofme news?
Married coll%ge %rad ready to move now. Box K-
280, BROADCASTING,

Third phone announcer, two
position. Box K-289, BROA

Young progressive announcer, service fulfilled, de-
sires position on staff of good CGW operation.
College experience, 3rd. Available _immediately.
Bob Melton, Rt. 1, Wright, Kansas. 316-225-4564.

rs experience seeks
STING.

P.D. Available in November, 13 year pro seeking
program job at M.O.R. operation: on or off air.
Knows music, has ideas, excellent references. Mar-
ried, college degree: currently in top 20. Box
K-204 BROADCASTING.

Pragram Director with || years experience & first
phone, desires move to progressive operation. $200
a week, minimum Box K-229, BROADCASTING.

Copy, production, news, consider account servic. g
No dj. 32, single. degree, 3rd. No tapeé or car.
Box K-279, BROADCASTING.

3rd endorsed, young, married, draft exempt, stable.
6 mas. experience. Desire COW in southwest. 2404
Airline Hyway, Kenner, la.
Announcer dj experienced. Will relocate. Third
phone endersed. Salary open. Married. Draft ex-
empt. Contact 5359 Maple Street. Monticello, In-
diana or phone area code 219-965-2766. D. A.
Ressler.

First phone combo/announcer, Experienced, tight
board, good voice, college. Would continue top 40
or MOR, but desire sports or any phase TV. Pre-
fer east or midwest. After November Ist. Terry
Kaye, 4 Hamilton Str., Saxonville. Nass.

Top 40 . . . experienced, looking for interesting
challenge as dj/program director, 3rd class. (Spe-
cialize in new top 40 or changing to top 40 sta-
tionst. 513-631-5428 after 5:30.

Dig it if you can, 3 months esperience, rock, news
acywhere, anytime, ex-music director, 6 proven
production numbers. Arty Simon 212-]A° 3-6562.

Available

Immediately, recent broadcasting grad-
uate. 3rd endorsed, cCreative, willing. Resume tape
opon  request. 233-2937 call after 6:30. Peter
Ledwith, 60 Woodmere Rd., West Hartford, Conn.

Northeast . . . rocker warked Albany, N.Y. and
Trenton, gsl markets. Available immediately. Call
609-466- 1867, -

Technical

Opening for engineer with experienct in broadcast
technical eguipment to work for company with

maintanance contacts for radio stations. Box K-29,
BROADCASTING.

Chief engineer, overseas television station. desires
similiar capacity also overseas. Available end of
year. Resume upon request. Box K-249, BROAD-
CASTING.

First phone man desires transmitter watch at hard
roder. No MOR, maintenance. nor announcing. Mili-
tary completed. $130 start required. 412-521-6510.
Box K-254, BROADCASTING.

Qualified engineer seeking position as group direc-
tor or metro area chief with growing professional
organization. Box K-264, BROADCASTING.

transmitter engineer de-
Prefer mid-west. Box

Experienced first phone
sires permanent posifion.
K-288, BROADCASTING.

NEWS

Experienced news director available fcr -hallenging
new position. Hard working digger, krnwledgeable
all phases news operation College grac-.ate, mar-
ried, draft-exerpt Tape and resume available, Box
K-97, BROADCASTING,

Aggressive, energetic and imaginative newsman,
presently news dire-tor, seeks pcsition major mar-
ket. Five years in field, College grad, draft exempt,
married. Box K-$8, BROADCASTING.

Newsman. Digger, Writer, Coed Airmen,  Back-
ground both Media. S:or. Stable. Interested South
Florida. Box K-200, EX-OADCASTING.

Experienced, award-winni~g newsman Seeking west-
ern radio/TV market. College graduate, excellent
references. Prefer doine solid, in-depth news on
local-state level. Cather write, air. Available
January after Army discharge, Box K-266, BROAD-
CASTINC.

A young (draft free), but experienced news broad-
caster would like to direct an intelligent, hard-
hitting news department. Thrée years with a na-
tionally recognized news operation in a major
Southwesterm market. Stable, married with one
child. Minimum to start, $800 month. Box K-283,
BROADCASTING.

NYC radio news editor/reporter looking to direct
thorough news operation. Have master’s in journal-
ism, ABC-TV, Westinghouse, voice. writing talent,
and stamina. c¢/o Shipman, 340 E. 5ist Street,
NYC 10022.

TELEVISION—Help Wanted

Management

Assistant station manager in charge of programirg
and production fo produce ratings and profits.
Fast moving, fast-growing station in top 10 market
Know how, experience, creativity, economy and
vision. Box K-197, BROADCASTING.

Sales

Creat opportunity to join the sales staff of the
most progressive station in the Rockies. Need some-
one who knows television and has a desire to
help the advertiser. Our best producers are people
who have come to sales thru the ranks. Enjoy the
climate and mountains. Seil in an area that is
booming. Only hustler who will try hard need
apply. Send complete resume plus pictre Two
vp:gs of college required. Box K-213, BROADCAST-
ING,

Technic-a-l

First phone engineer needed immediately in Major
Midwest VHF. Ability maintain full color solid state
including RCA-TK 27 and VR-20C0. Over $12,000,
plus fringes. Send complete resume to Box K-288,
BRCADCASTING.

KAUS-AM-FM-TV Austin, Minnesota, has opening
for studio maintenance supervisor. Recently re-
modeled studios. equipped with RCA and I1GM solid
state equipment. Contact Tony Mulder, Ch, Eng.

Excellent opportunity for an engineer with full
color TV station. Many fringe benefits plus subur-
ban living adiacent to metropolitan area, Call Chief
Engineer (8171 773-686S or write KCEN-TV, P.O.
Box 183, Temple, Texas 76501.

First phone engineer for studio switching and na?);
mitter operation. Permanent position. Contact Chief
sn inee2r2. WBJA-TV, Binghamton, N. Y. . , . 607-
72-1122.

Orlando, Florida looking for one experienced color
and video tape technician and one experienced
transmitter technician. Please write: Chief Engi-
neer, WDBO-TV, Box 1833, Orlando, Florida 328C2.

Color CBS network affiliate in intermountain va-
cationland seeks qualified dyoung aggressive news-
man capable of writing and airing radio news and
television sports in addition to handling general
assignment and feature work. College degree pre-
ferred but not required. Salary commensurate witn
experience and abilities. Position available imme-
diately to fill key vacancy on nine man news and
o.oWlic affairs staff. Excellent working condilions
an ‘ringe be~efits, Only qualified need apply. Box
~ 1. BFCADZASTING.

We are an aggressive news oriented AM-FM-TV
news operation. Our need is for an experienced
television newsman who may or may not have
worked with a modern music station news opera-
tion. We offer an excellent pay plan, compar.
retirement program, health and hospitalization and
other fringes. Qur community has fine $chools and
is in a great hunting and fishing_and winter recre-
.mgn area. Salary spen, Box K-237, BROADCAST-

Young, experienced :2porter, anchorman for noon
news, produciicn zsp=nence. Small, bt agressive
station. N.E. Sena resume, picture, salar- to Box
K-257, BROADCASTING

Reporter for T\ -radio news department in  major
southeastere citv On2 yaar of expenence desireivle,
Send resume ¢ audio tape to Bux K-2735, BROAD-
CASTING.

News photographer—aggressive, expanding“ New
England TV station needs photographer experienced
in all nmases, Call Bob Cooke at [203) 525-2&(1.

Programing, P;oduction. Others

Art director for ETV station in Nashville, Tennessee.
Experienced in graphoc art (including layout, de-
sign and finished arv for offset orinfing), set de-
sign, and staging. Excellent working conditions and
liberal fringe benefits. Rush portfolio, resume and
salary requirements to R. L. Shepherd, General
Manager, WDCN-TV, 12555, Nashville, Tennessee
37212 (portfolios will be returned).

Producer/director—experienced: Heavy in crealive
local commercial cevelopment—both video tape and
film. All replies given serious consideration. Con-
tact Raymond A, Cilvard, Director of Cperarions,
WOCAN-TV, Pertland, Maine C4111.

Film production asst. needed by State College in
Chicago. Will ass'st film producer and will assume
primary responsibihty for scund recording and edit-
ng. Two years esperience in film and sound edit-
ing, sync-sound film editing, and camera’ operarion.
Apply Personnel Office Northeastern Illinois S'ate
Coltege, Bryn Mawr at St. Louis Ave., Chizago,
Hlinows, 60625.

TV—situalions Wan!eﬂt_i.

WJET-TV in Erie. Penna.—full color ABC affil-
liate has openings for Ist phone technicians | . |
will train beginners . . . contact: John Kanzius,
C. E. £14-864-4%02.

Chief engineer, new LHF under construction. Fa-
miliar with all piases af TV operation. WLXT-TV
17 South Stolp, Awrora. lllinais EC5CH. 312-897-0466,

Senior engineering position need engineer with di-
versified experience for responsible position, with
full celor two station ETV operation opportunity
for advancement to supervisory position. Top salary,
benefits. Apply Chief Engineer, WMVS-WMVT,
%glzga North Sixth Street, Milwaukee, Wisconsin

Western Michigan—immediate openings for engi-
neers strong on maintenance of studio equipment.
Full color NBC affiliate. Excellent fringe benefits;
good pay. Preference given licensed men with color
experience. Phone collect, or write: Mr. Charles
F. Robison. Chief Engineer. WOOD-TV, Crand
Rapids, Michigan. 616-439-4125,

Tired of your dull routine® Are you familiar with
Ampex tape including Editec? Can you handle
maintenance on Marconi cameras? |f you can, come
on over. We have gof two of the world's finest
color mobile units plus a 60 x 90 foot production
studio. You will do a bit of traveling. Color video
tape production is our game. Want to play? Call
Dallas Clark, Director of Engineéring, National Telc-
productions Corp. 317-257-6551.

Television engineer needed by state college in
Chicago. Rapidly expanding operation, currently
purchasing remote van Applicant will be assistant
to Chief Engineer, and will assume primary re-
sponsibility for maintenance. First Class phone
license desired. Two years experience and two years
formal training _in electronics or equivalent school-
ing required. Salary to $9,000.00. Contact Civil
Service Personnel QOffice, Northeastern Illincis State
College, Bryn Mawr Avenue at St. Louis Averiue,
Chicago, Illlinois 60625.

Management
TV/radie general manazer, I8 years alluph;s-ﬂs -TT
radio. adverti~inz 109king for _challenge. Resume
availat:le. B.+ <-243, BROADCASTING.
Sales

Sales position wanted in good area to raise_f;;nily,
Well experienced. community minded, stsble. Also

announce and have f.rst phone. Box X-233, BROAD-
CASTINC. 1o —

Announeil:s

Mature Announcer ‘with 13 years exoerience seets
position :n large ~arket, Excellent references. Box
K-259, BRCADCAZTING.

Technical

Chief Engineer wiih_experience in all phases of
f\olo.rI a? recent UHF corlasfrgsﬁon, desires chanee.
vailaple in approximately days. Box K-202
BROADCASTIN& g 02,

Engineer 15 years experience: desires chief or as-
sistants positien. Advanced Engineering training,
construction, trouble shooting experience. Box K-
268, BROADCASTING.

NEWS

15 markets only—{ offer en-
thusiasm plus 15 vyears experience (but limited
play-by-play) good on-camera reporter, excellent
writer, interviewer, etc., familiar with all majer
sports figures. Box K-160, BROADCASTING.

Sportscaster—top

News and production . . . Viefnam news experi-
ence . , . anchor man directing experience . . ,
public relations . . . family man with four . . ,
17 years in the news business . , | available Nov.
15. VTR available. Box K-209, BROADCASTING.

Metro news pro, ten vears all phases inclucing news
direclorships in majors. Now top 20 radid, seeks
gocd TV challenge. P. O. Box 103, Milwauke, Wis.
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i’rograming, Production, Others

Sports director—aggressive. creative. organizational.
Want daily competitive mari et with station com-
mitment to ‘'specials.” Anmitious Incal sports
minded stations only. Box H-255. BROADCASTING.

Production supervisor/asst. director/asst. film man-
ager. Exceptional young professional at network
affil. in top 'O market desires proaucer-director or
management position at progressive station in east
or midwest. Box K-165 BROADTASTING,

Promotion: Top market 2 man ready to produce
21 results. Box K-189, BROADCASTING.

WANTED TO BUY—Equipment

We need usea;ﬁfs.b'..-SOO, 1 KW G 10 KW AM and
FM transmitters. No junk. Cuarantee Radio Supply
Corp., 1314 lturbide 5t., Laredo, Texas 76040,

5 kw low band VHF transmitter Frefer Ceneral
Electric, TT-40. Phone 206-624-6CCQO.

Ampex 4507 for automation. Airmail details WYXI,
Athens, Tennessee 37303,

FOR SALE—Equipment

Coaxial-cable—Helisx, Styroflex, Spiroline. etc.. and
filtings. Unused mat’l—large stoCk— surplus prices.
\Write for price list, 5-W Elect., Box 46€w, Oakland,
Calif. 94623, phone 415-832-3527.

RCA TTU-18 UHF Transmitter. Scme parts missin¥.
Exciters alone worth the price. Dick Lange, WHUT,
Box 151, Anderson, Indiana 460153.

ITA stereo generator $500.00. Add stereo 1o mono
FM transmitters. Box K-226. BROADCASTING,

Low mileage UHF fransmitter—RCA TTU-IB 1 KW.
Used only 460C bhours, $10.000 or closest offer.
Must go by December I, Call Director of Engi-
neering, 215-867-4677.

Best deals—Sportmasters, Scully.  Crown. QRK.
Russco and other top brands. Lease. trade, tinance.
Audiovox, Box 7067-55, Miami. Florida 33155.

Cates steree Iimit-er plus Cates stereo FM top level
—both for $600.C0. Box K-224. BROADCASTINC.

Cates FMS5B transmitter, excellent condition, oper-
afini recently and like new MIS334 Exciter on
100.7. Exciter easily retuned. Also over 500 feet
of 3 1/8" rigid transmission line for FM, Available
immediately, Real good price. Jobn R. Kreiger,
KVET, 113 West 8th Street, Austin. Texas 78701,
A.C. 512-CR 8-8521.

VR-660: camera CC-724; Samson Stanc
7241; 2 Setchell Carlson 2100 TV screens. Leanard
Cecil, 7909 Morfolk Ave., Beinesda, Maryland.
656-2333.

Used 380 ft.—74" Heliax.
K-270, BROADCASTING.

Hewlet1-Paclard 3358  fre-
$45000. Box K-222,

Am;laex

51 C0 per foot. Box

FM  mono monitor: H
guency/modulation  monitor,
BROADCASTING.

We have for sale: One Crown Imperial 3-speed—
7V5, 335, 15 IPS. 10 vyears old good condition,
minimum price of $250. 2 Gates tables, 16 inch—
minus stands and pickup arms (operablel $35
aniece F.0.B, Baldwin, One W.E. mobile unit
{BCO6D)—3$50. One W E. base unit for mobile unit
{BC604A) (priced with mobile unitl. We want to
buy two Altec, RCA or other good turntable pre-
amps--used. Box K-287, BROADCASTING.

Harkins AGC auto-level amniifiers. Two for $250.00.
Box K-225., BROADCASTINGC

Gates M5000 Regulated Power Supol- PWR-3. Year
ald, unused. $75. Box K-290. BROADCASTINC.

Immediately available: Mint condition 3 camera 1
VTR mobile unit, Ready to shoot with no additional
equipment required. A-1 4%;” cameras and studio
quality viewfinder vidicons also immediately avail-
able. New waveform monitors at Y3 original cost,
Many other bargins in the finest used and Surplus
broadcast equipment. For_ details write. wire or
ghone ED RIES AMD ASSOCIATES, 414 North Alfred
treet, Los Angeles 90043—i2131 651-5080.

Three Cates cartrtape | playbacks, and one Record
Amplier plus approximately 150 cartridees. $750.C0
or trade for Field Intensity Meter. KPXE, Liberty,
Fexas.

RCA FM antenna. 4 bavs. Includes hearers. $500.00.
Box K-223. BROADCASTING.

MISCELLANEOUS
Deejays! 6000 classified geg lines. $5.00. Comedy
Eg_gaalgg free £d Orrin, Boyer Rd., Mariposa, Calif.

Top the competition! Use Newsbeat ideas for fea-
tures. specials, editorials Over 2C0 satisfiad clients!
Exclusive, 3 month trial. S5, Newsfeatures Asso-
ciates. Box 14183, St. Louis. Mo.

MISCELLANEOUS—(Cont‘d)

INSTRUCTIONS— (cont'd)

35,000 professional comedy lines! Forty speakers’
joke books plus Current comedg_ a topical humorous
service period. Cataicg free. Sample sélection, $5.
ohn Rain Associates, Inc., 232 Madison Avenue,

ew York City 10016,

30 jingles, five voices. $23. S150 trade . . . 13
station frequency . . . and programing promos $25,
§150 tracde Send $3. for usuable sample. Broac-
casters Aics, 4125 Crain St Memphis, Tenressee
3€12¢

INSTRUCTIONS

£.C.C. License Course available by correspondence.
Combination  corresponcence-residence  curriculum
available for BSEE Degree. Crantham Schools, 1505
N. Western Ave.. Hollywood, California 90027,

New Orleans now has Elkins” famous 12-week
Broadcast course. Frofessicnal  staft,  {fop-noich
equipment. Elkins Institute, 333 St. Charles Avenue,
New Orleans, Lolasiana.

The nationally known si<-weeks Elkins Training for
an FCC first class license. Conveniently located on
the loop in Chicago. Fuli: Gl aporoved. Elkins Radio
License School of Ciicag:z. 14 Esst [ackson Street,
Chicago, llinois 6CECA.

Elkins is the nation's largest and rost respected
name in First Class FZC licensing. Complete course
in six weeks. Fully approved for Veteran's Training,
Accrecited by e Raiional Asseciation of Trade
and Technical Schosis Write Elkins Institute, 2603
Inweod Road. Dallss, Tenas 7i335.

First Class License in six -wveelis. Higlest success rate
in the Creat Necril: Country. Theory and lataratory
training. Appreved for Vetirans Training.  Elkins
Radio Licerse Scrozl of Mirreapolis, 4116 East La'.e

Streel. Ninneapo's. Lrresala 5542

The Masters, Ell.ins Ragio Licease Scirecl of Atlanta,
offers the higiest success rate of all First Class
License schools. Fully approved Iar Vererans Train-
ing. Elkins Radio License School ci Atlanta, 1139
Spring Street, Atlanta, Ceorgia 30305.

Be prepared. First Class FCC Licerse in six weeks.
Top guality thecr, and laboratary inttruction. Fully
approved for Velerans Traing. £l.ins Radio License
School of New Orleans, 333 St. Charles Aven.e,
New Orleans. Louisiana C1:C

Announcing, programing, Zraduction, newscastirg.
sportscasting. console operahion, disk jockeying and
ali pkases of Radio anc TV ULroadcasting. All taught
by highly qualified professicral leacners. The na-
tion's newest, finest and mcst complete facilities
ncluding our own comrercial broadcast station—
KEIR. Fully approved for veterars tra‘ning. Accred-
ited by the Nation3al As<gciation of Trade and Tech-
nical Schools, Eh.ins Inshiters, 2z5C3 Inwecod Road,
Dallas, Texas 73235,

First phone in six {0 (v.e.e v.¢eiis through fape
recorded lessons at homa plis one week personal
instruction in Washington, Minneapolis or Los An-
geles. Our seventeenth year of teaching FCC license
courses. Bob Johnson Radic License Instruction,
10600 Durcan, Mannattan Bezch. Calif. SG2¢6.

Since 1946. Original ¢sirse for HCC first class radio
teleprone operators license in s« weeks. Approved
for veterans. Low-cost dormitory facihities at school.
Reservations required Several months aiead advis-
able. Enrolling now for Jan g, April 2. For Iinforma-

Why pay more? First phone license in four woei.s
. juition $2935.00 Results guaranteed, rooms
§8 00 weekly. Tennessee Institute of Broadcasting.

2106-A 8th Ave., South, Nashville, Tenn, Phone
297-8084.
Your 1st Class License in six weeks or less at

America’'s foremost school
the Don Martin School of Radio and Television
iserving  the entire Broadcasting Industry since
1937). Make vyour reservations now for our AC-
celerated Theory class January 6. Most experienced
personalized instruction and methods. Lowest costs
finest accommodations available close-by. Call or
write: Don Martin School, 1653 N, Cherokee, Holly-
weod, Calif. (213 RO 2-3281.

of broadcast training,

" Help Wanted

NEW MEXICO IS A GOOD
PLACE TO LIVE!

Jobz apen In all cotegorien and market sizes.
Send resume und salary requirements to

New Mexles Broadeasters Association
Box 1964, santa Fe, New Mexico 8501

Sales

-

Group No. | rated station in Top 20 Market.
Applicants must have successful track record
as sales manager in competitive market.
Excellent szlary, bonus, fringes. A once-in-
a-lifetime opportunity. An equal opportunity
employer.

Box K-249, Broadeasting.

i SALES MANAGER

Salesman-Sales Manager

Wonderful opportunity for hard hitting
salesman, top rated Charlotte station
under uew nnd expanding group owner-
ship for hardworklng, hnow-liow siles-
man. future unlmited. If you are a
born salesman, this 18 an opportunity
you should investigate, Send complele
reswine tod

Greneral Manager
Radio Station WGIV
Rox 10063, Charlotte, N. C. 28201

L L T P R T Ty
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foion, referdences and reser\Eation; virite Wnlliang 78

Rden Radio Operalional Engireering School. 5075

Warner Averue. Huntineton Bzach, California $2647. Announcers

(Formerly of Buruant:. Calilisnial.

New York City's Ist phonz school for people who I . i
cannot _afford to make mistaies. Prosen results: Dee Jays:

Aoril 68 gr.laduahng class pasted FCC 2nd class Top morket. mnjor station, needs slickest.
exams, 10C%; passed FCC i¢t Class exams, New shurpest_Dee Jays in the U.8., Morning
pregramed methcds and _earn while vou learn iob Drrive. Early Bvening, All Night, and

opportunities. Contact AT3 2% ¥/ 43rd St.. NY.C.
Phone OX 5-9245. Traivirg for Technicians, Combo-
men, and Announcers.

Radio Engineering Incerporate¢ Sclools has the
finest and fastest course available for the 1st class
Radio Telephone license (fanous 5 week course).
Total tuition $35C. Classos begin at all R.EL
Schenls Nov. 11, lan. 6. Fep. 10. Mar. 17. Call or
write the R.E.I. Sciool nearest you for information.

R.E.l. in Beautiful Szrascta. '"e -
Main Street, Sarascta. Floridla 2
655-6522.

e office, 1336
. Cell 1813)

R.E.L in Fascinating K. C. at 3123 Gillnam Rd..
Kansas City, Mo. 64i32. Cali (818) WE 1-3444.

R.E.L in Delightful Clendale at ¢25 E. Colcrado St.,
Clendale, Cal:fornia $1205. Call (213 244-6777.

R.E.I. in Historic FrecericlksbLrg at 805 Carcline St.,
Frecericks'rirg Y& 20471 Ceti (773) 373-)441L

BROADCASTING, Oct. 28, 1968

Afternoon Drive. Five figire salaries. No
matter what alot you now fill, send tape,
and =hort reswmne to

Boxr K-271, Broadcasting.

KEY MAN

Inside position for leading contemporary/
network sffiliate ir all-Americen city, Grand
Junction, Colo. Close to famous skiing,
hunting and fishing areas. Position requires
a combo-di-news-production pro! Good
stérting salary with scheduled increases,
Must be a stable, dedicated broadcaster.

Call Chorlie Powers, 303-243.1230 or
303-242-5899. KEXO Radio, Grond
Junction, Colorado.
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Prog., Prod., Others—(cont‘d)
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Chief Engincer

wanted for West Virginia Metropolitan full
time station. Will handle all mainienance and
help reconstruct Siation. Excellent salary and
opportunity for the right man. Must not be
afraid of work. Send full resuine including
present salary in strict confidence lo Director
of Engineering,

Box K-211, Broadcasting.

le na =TT T e BT+
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Program, Production, Others

—\

SALES
PROMOTION

RADIO NETWORK

Radio network of top communica-
tions corporation has career oppor-
tunity for sales promotion specialist
to develop sales promotion ideas
and presentations.

The successful applicant must be
a competent writer, have knowledge
of research services and their ap-
plications to sales promotions, and
understand audio-visual equipment.

New York City location. Salary to
$11,000. Send resume and a sample
of your work in complete confi-
dence to:

Box K-258, Broadcasting.
Q
(e EESE L |

ENTERTAINER

Are you a great entertainer? If you are, you
should be able to prove it to us and the
andience in this Top Ten market. If you
ihink you can astonish and amaze us with
your talent. we know our offer will astonish
and amaze ven Send a complete confidential
resume and tape 1o
Box K-190, Broadcasting.
An Equal Opportunity Employer (M/F}

Situation Wanted—HAnnouncer

Comedy DJ Team
Unusual, funny, satirical. two man show.
Boith  have varied musical knowledge,
buckground, in all phases of radio, plus
TV on camera. MOR format preferred.

Iriced to fit your budget.
Box K-246, Broadcasting.

Air Personalities and

Newsmen Available!
rall Nuailonwlde for tepes and resumes of ale
personalities and newsmwen for all size arkels.
Dal 312-337-5318 and ask for
Dick Werges today, or write Nation-
wide Broadcast Consultants, 645 N.
Michigan Ave., Chicago, Hlinois 406(1!

LOOKING
FOR AN
ANNOUNCER?

Let Dick Good help you,

Dick Is Direclor of Job Placement
Services at Columbia School of
Broadcasting. With our 27 offices
in the U. 5. and Canada the
chances are excellent that we
have just the graduate you're
Iooking for. Just tell him what you
want and he'll send you a resumea,
pholo and audition tape. Air Mail.

Columbia School
of Broadcasting
4444 Geary Blvd,, San Francisco 84118

Program, Production, Others

Minimum 2009, Profit

Sounds Interesting! Month after month you
will be provided with promotions packed
with profit and proven asudience appeal.
Now you cen promote and profit jn one

simple operotion. Remember your minimum
profit is 200%. For further details on in.
creasing your billings wrire:

HYPEnterprises, 6725 Sunset Boulevard
Suite 207, Hoilywood, California 90028

TELEVISION-—Help Wanted

Management

TV RADIO
OPENINGS

We need applicanis in the following
job categories only. Please send your
typewritten resume immediately to be
confidentially represented to our station
clients. No fee to applicants.
CHECK AREA OF INTEREST
™0 RADIO J
General Manager
| Program Director
| Sales Manager
| Satesman
Broadcast Equipment Sales
| Chief Engineer
~| Studio Maintenance
Transmitter Maintenance
Video Tape Technician
Broadcast Equipment Design
First Phone Announcer
| Continuity Director
| Art Director
Sales Premotion Mgr.
CATV System Manager
CATV Chief Technician

Name
Address
Salary desired

NO PLACEMENT FEE!!!

—

Nationwide

Broadcast

Consultants
645 NORTH MICHIGAN AVENUE

CHICAGO 60611
312-337-5318

Announcers

2 /) O Y1 10 T 1 O

0O 1

MAJOR
Underground Programer
LOOKING

Box X-242, Broadeasting.

1 D1

1O 1 T A N o =5

ANNOUNCERS

Major mid-Atlantic ‘Television station
needs young, mature staff announcers.
Require experienced and versatile per-

sonnel, Salaries commensurate with mar-

ket size. Opnortunities unlimited
persons willing to produce.

An Equal Opportunity Employer
Box K-293, Broadcasting

for

Situations Wanted

MANY BROADCAST EXECUTIVES
ARE 1-MAN EMPLOYMENT AGENCIES
WE THINK IT'S WRONG! Executives can spend their time more profitably training

and encouraging their existing staff rather than waste time and money recruiting
personnel. Besides, how many one-man operations do you know who are really

successful ?

Call 312-337-5318 for full details on our nationwide racruiting service.

w C“Nationwide

“Broadcast

(Gonsultants

& 845 NORTH MICHIGAN AVENUE » CHICAGO, ILLINOIS 60811 ¢ Tel. 312 337-8318

EXECUTIVE, ADMINISTRATIVE, PROGRAMING, SALES, AND ENGINEERING PLACEMENT

— =
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TELEVISION—Help Wanted INSTRUCTIONS

Hnnouncers—-—(cont'd) S B d -
LEARN RADIO SALES . . . The highest mﬂ caSﬂm’!

paying job in Radio. THE BUSINESSWEENLY OF TELEVISION AND
lobs with salary of $125 a week fo .
. v Ngwsman §9.200 a yenr riue erxmmickian nnd 1S good
Midwest  Television  Station  necds 6 ;"‘:e"’;:'".‘":’:“,c";:k:“:‘;';‘. ;::r .
newsman immediately. Starting salary % worth more o you. Nb exnerience bUSIness
$17D-$200 per week, mecessary. Write ur 1'all: R
Call Bill Ware, Nationwide Broad- 145, ux g:;viﬂsérmﬁfm*{g?'..{')FC.SAiLff:B Start a. SubSCI’IptIOﬂ for
cast Consultants, 312-337-5318. No fee. Vhone (919 274-6267 your clients, prospects,
staffers, associates . . .
Technical _ Employment Servu:e
o n Mlscell—aneou;‘. o o
IMMEDIATE 527 Madisan Ave.. New York, N.Y. 10022 - s T
Permanent openings for gxperienced tele- adison Ave.. New Tork, B.T. T I e e
vigion engincers a1 expanding misiwest
station orl¥inating Big Ten sports. Op-
bortunity to sulvance to supervisory post. \VIIC’IL’ Is Willis Hurd?
FOC First Phone lcense required. $hn0 C T e
up depending on experience with VL', - LGS . o .
color, microwave, and transmitter mdn- Jack Wiedemunn—3ivIEN-TY
tenitnee. Send resume to BROADCAST rr.esOMNNEL AGFNCY 124 West Tulih Street
Box K-37, Broodcasting. Sterlee Bansh, Cirector Petersburg, Virginiu
733-7876

FOR SﬂLE—Statlons—(con!'d)

EXPERIENCED TV TECHNICIANS

SPEND YOUR LEISURE HOURS BOATING ON THE FUN END
OF A FISHING POLE NOT THE BUSINESS END OF A SNOW
SHOVEL.

Confidential Listin
RADIO—=TV—CA
N.E. — S.E. — S.W. — N.W.

Need men experienced in TK-41, TK-43 and Ampex 2000 gear. Join South
Florida's prime network program packager. Ground floor opportunities.

Send complete resume, references and photo to: MacArthur Productions,
Colonnades Beach Hctel, Room 430, Riviera Beoch, Flo. 33404,

WHY RUY AN FM?
Build your vwn!
Over o ca orcg. IF yYou are nol in
Ill‘u.ulul-lnl,: naw aud vou have at least
NEWS BUSINESS OPPORTUNITY Fa,onn '|||n|g sh‘I\‘ll"”II ask us ahout
—_ . B ranchised FM
Tape Networks, Inc. 12148 Victory Blvd.

¢

e e e % e e e e e

ll INVES :l Ne. H?Ilywood. Cilif. 91606
- 3 " A STORS! ) 213) 980-4000
PHOTOGRAPHERS -: Dhdicatod, knu\li'lc-nla.'n-ul':h'. sales ariented l:
Needed a3 additionzl stafi cembers for magor L) ecastie seeks te forin radio cronp 8 O TaeT B - 5
,,,|:|'.‘ :‘ic l|:-|u|-‘i.sinn .q;.(i..;-,,f .\tt.rl h: cx|-uj1i- l: lusrinnine: th a sineles uuliu:n."I’rnlwll; -: U0l g I A f
enced i silenty S.OUF. wquipmient ol editing :. track l'l'l" Hl- —('ul']rvllll_\' np viee pees. 8 s FOR SALE: ~
techniques. Salary dependent an oxpertence and s hent et zeneral ot whn wishex 8 L 230 Wartt Fulltime Texas AM Sta- =
Packgrotnd.  Ap  Fqesl  Oppertnaity Faployer. :- tomake dellaes for iwseld and oer ': _ tionn. Three towns with population
Buy K201, Broadeusting, g vesturs. Uanlidential veplies ta % of over 16,000 within 10 mlles af =
-: Doy K- 2(;3 Hl‘cmrll‘(lsﬁny :. Lower. l:::ml] rf:llr'ul |)n);:l1lation. Pn‘;\-lﬂ. _
=z L] = inerease Lo 1,000 waltis now possihie, 0]
"ae"a"a """ ' "a"a"a """ IoGood potential, Ss0.004, 28% dow,
>k v vir v s v v v v v e s o e v s e ok ol ek ok e e e 5 e — et et e e terms,
FOR SBLE—-Stahons . Bua K-2wd, ru..mlmxrmr] :

NEWSMEN

THREE

wisconsin radio s*ations for sale: 50.000 wait
FM io top 100 market—S§(75.000; 37.000 wait
FM in 1300° aitove average terraln $750.000:
1.000 watt AM day. 250 nmight $175.000.

Paul A, Stewart, Broker
207 N, Pinckney St., Madison, Wisc.

Additional staff members needed for major
market mid-Atlantic Television station. Must
be experienced dig- out- and-deliver report-
ers who can write, deliver on the spot, on
cameara film reporrs‘ as we!l as on camera
portions of live news casts. Salaries depend-
ent cn background. We are looking for
professional career-minded personnel who
want real ofportunity and challenge, in-
cluding possibility of anchorman on daily
news cast. An Equal Opportunity Employer.

Ta Rue Media Brokers Fne.

116 CENTRAL PARK SOUTH
NEW YORK, N. vV,
255-3430

Box K-292, Broadcasting. 1daho  small  fulltime $ 65M  29% | Fla. small  profitable  $ 65M 29%

R 2 2 22222222322 222222220
¥ e Fe v vk de Fe sk e s e e ok ook A ok e e ok e ok

West i i 3
Oy PO : smal.l dayt!me 107TM 25M WIsc.‘ smal.l AM & M 21CM  terms
Calif.  medium daytime 170M  29% | Hawaii medium fulltime 120M cash
FOR SALE—Equipment M.W. metro  FM 65M nego { I, metro  FM 135M 51%
Va. major  daytime 182M  SOLD | N.E. major  daytime 650M  29%
12 KW UHF CHAPMAN ASSOCIATES
T l'l.ummtl’er to Highest Hidder—
Gieneral  Klectric  TT23\—inexpensive media brokerage service®
way for CI* holder to 2o an air,

D.H. Swmith 2045 Peachtree Road Atlanta, Ga. 30309
P.0O. Box 10, Aéany, X', V.
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(Continued from page 88)

A. R. Ellman (50% before, none after) to
Dolph Hewitt and Associates Ine. (50% be-
fore. 100% after). Principals: Dolph Hewitt,
president and John B, Brickhouse, treasurer
(each 50%). Messrs. Hewltt and Brickhouse
are producers, directors and talent for WGN
Chicago. Mr. Hewitt owns 509% of WOLI-
(FM) Ottawa, Ill. Consideratlon: $146,800.
Ann. Oct. 22,

= WKMI and WSEO-FM, both Kalamazoo,
Michigan—Seek transfer of control of Steere
Broadcasting Corp. from Howard D, Steere
(88.42% before, none after) to Mrs. Pauline
Steere and Jeremiah D, Berkey, co-executors
of estate of Howard D. Steere, deceased
(1.56% and 4.02%. respectively. before, 100%
Jointly after). Princlpals: Mrs. Steere Is
vice president of Steere Broadcasting Corp.
and Mr. Berkey Is Secretary-treasurer, No
consfderation involved. Ann, Oct. 17.

® WKOL Amsterdam. N, Y.—Seeks assign-
ment of license from Tele-Measurements Inc,
to Paul E, Carbenter for $100.000. Seller:
Jack R. Poppele, president. Buyer: Paul E,.
Carpenter, sole owner. Mr. Carpenter owns
funeral business. Ann. Cet. 17,

= WRNY Rome, N. Y.—Seeks asslgnment of
license from Roman Radio Inc. to Phomedla
Communications Inc. for $128.000. Seller:
David Willlam Derby. president. Buyers:
Carl Jules Eilenberg, president. Norma Sue
Cohen Ellenberg, executive treasurer. Donald
Peter Rich, executive vice Dresident and
Maria Pete Stalos Rich, executlve secretary
(each 25%), Mr, Ellenberg Is announcer for
WPAW Syracuse. N. Y. and for sports net-
work and is free-lance radio-TV announcer.
Mrs. Ellenberg has no other business In-
terests indicated. Mr. Rilch s sales manager
for WFBL Syracuse. N. Y, and Mrs. Rich
Is administrative assistant for that station.
Ann, Oct. 18.

= WLKR-AM-FM Norwalk, WRWR-FM Port
Clinton and WKTN-FM Kenton, all Ohio—
Seeks transfer of control of Ohlo Radio Ine.
from Robert W. Reider (de jure) to Robert
W. Reider (de facto) for purpose of cor-
porate reoganization. No consideration in-
volved. Principal: Mr. Relder. president, is
largest single stockholder of Ohio Radlo Ine.
with 33.19%. Ann, Oct. 17.

= WKBY Chatham. Va.—Seeks assignment
of llcense from George G, Beasley to Plttsyl-
vania County Broadcasters Inec. for purpose
of incorporation. No consideration involved.
Principal: George G. Beasiey, sole owner.
Mr. Beasley owns 60% of WFMC Goldsboro.
N. C.. 50% of WASC Spartanburg, S. C..
3314% of WKYX-AM-FM Paducah, Ky. and
has 35% interest In CP for new AM at
Lenoir, N. C. Ann. Oct. 17.

® KOQT Bellingham, Wash.—Seeks assign-
ment of license from Topdial In¢. to Robert
Burks, trustee in bankruptcy. No considera-
tion involved. Principals of Topdial Inc.:

Joe E. Tyrrell, sole owner. Ann. Oct. 22.

Actions

= WRMA Montgomery, Ala.—Broadcast Bu-
reau granted transfer of control of WRMA
Broadcasting Co. from OK Realty & Invest-
ment Co, (100% before, none after) to Stan
Raymond, president and Zenas Sears, vice
president (each none before, 50% each
eé’i'cter)z.1 No consideration involved. Actlon
t. 5

m KCAC Phoenlx—Broadcast Bureau granted
assignment of license from KCAC Broadcast-
ing Inc. to E.S.H. Inc. for $175.000. Prin-
cipals of KCAC Broadecasting Inc,: Harold
and Eita Lampel (jointly 100%). Princlnals
of E.S.H., Inc.: Antony Evans, Dresident,
George W, Soderquist, vice president {each
8.97%) et al. Mr. Evans Is former music
and program director of KRIZ Phnenix and
owns music firm In that city. Mr. Soder-
quist is former president and 10% owner
of cnglneering irm, Actlon Oct. 16,

= KTAR-AM-FM Phoenix. KTAR-TV Phoe-
nix-Mesa and KYUM Yuma, all Arizona—
Broadcast Bureau granted transfer of con-
trol of KTAR Broadcasting Co. from family
of John J. Louls to Combined Communica-
tions Corp. Seller: John J. Louis Jr.. Ray
C. Smucker et al. Sellers own KYCA Pres-
cott. Arlz. Buyers: Wait & Co. and John J.
Louis Jr., co-executors of estate of Jnhn
J. Louis, deceased (21.25%), John J, Louis
Jr.. chairman of board (20.87%), Karl Eller,
president (19.69%) et al. Mr. Eller owns
KBLU-AM-TV Yuma, Ariz. and Eller Out-
door Advertising Co. (which owns 80% of
Phoenix Magazine Inc. and Is sole owner of
Mpyers-Leiber Sign Co. and Eller Indnor Ad-
vertlsing)., Grant conditioned that Mr. Eller
dispose of interest in KBLU-AM-TV_ before
acquiring interest in Combined Commu-
nications Corp. KBLU will be donated to
Arizona Western Junior College, Yuma,
Ariz. Conslderatlon: Stock transaction ag-
Bregating about $15 million with KBLU-TV
and Eller Outdoor Advertising Co. for pur-
Pose of consolidating all stations and busi-
nesses. Action Qct. 16.

8 KRML Carmel. Calif.—Broadcast Bureau
granted transfer of control of KRML Inc.
from Alan C. and Gordon T. Lisser. CIiff
Gill, Lisle R. Sheldon, David S. Drubeck
et al, (as groun 100% before. none after)
to Sanuel and Deanna R. Salerno (none be-
fore. 100% after). Buyers: Mr. Salerno is
general manager of KLAV Las Vegas. Mrs.
Salerno Is CPA. Consideration: Difference
between $125.000 and amount of Drincipal
plus accrued interest at closing date of sale.
Actlon Oct. 18

s KSLO-AM-FM Opelousas, La.—Broadcast
Bureau granted assignment of license from
Willlam E. Jones tr/as KSLO Broadcasting
Co. to K.S.L.O. Broadcasting Inc. for pur-
pose of Incorboration for $83.000 Dplus as-
sunibtion of $9.000 in debts. Principals:

Cable-television activities

The following are activities in com-
munity antenna television reported to
BRroADCASTING through Oct, 23. Reports
include applications or permission to
install and orerate CATV's, grants of
CATV franchises and sales of existing
installations.

Franchise grants shown in iralics.

m Oxnard, Calif.—Oxnard Cablevislon Inc..
Vumore Cablevision. San I.eandro. and
Storer CATV Inc. (multiple CATV ownel),
all California. have each applied for a non-
exciusive 15-vear franchise. Monthly fees
would be §5.50 for Storer and Oxnard firmis.

® Duval county, Fla.—Sam Newey & Asso-
ciates has been granted a 30-year franchise.

u St. Petersburg. Fla.—Florida CATV Inc..
Ormond Beach (multiple CATV owner). has
applied for a franchise.

® Tavares, Fla.—Leesburg Cablevision Co..
Leesburg. has applied for franchise for a
12-channel system. Installation and monthly
fees would be $10 and $5, respectively.

s Willacooches, Ga. — Willacoochee CATV
Inc. (formerly Micaropy CATV Inc.) has
been granted a franchise.

s East Peoria, Ill.—Illinois Valley Cable Co.

has applied for a franchise.

& Morton, Ill.—Illlinois Valley Cable Co. has
applied fer a [ranchise. Installation and

t“lw?thly fees would be 520 and $5. respec-
vely.

m Pinevllle, Ky.—Cable Service Inc.. Pine-
ville, has purchased the franchise of Com-
munity TV and Appliance Co.

= Dover. N. H.—Davis Broadcasting Co.,
Beverly Hills, Calif.. Coastal Cable and An-
tenna of Portland, Me.. and Garrison TV of
Dover have each applled for a franchlse.

® Stratford, N. J.—Jerrold Corp., Philadel-
phia (multiple CATV owner). has been
granted a franchise for a 13-channel system.
City will recelve 5¢ of gross annual reve-
nues.

8 The Bronz. N. Y.—CATV Enterprises Inc.,
The Bronx, has been granted a franchise.

» Cheektowaga. N. Y.—Cheektowaga Cable-
vision Inc., Lackawanna, has applied for a
franchise.

®» Little Valley. N. Y.—Salamanca CATV
Inc.. Salamanca. N. Y., has applied for a
franchise for & 12-channel s¥stem. Installa-
tlon and monthly fees would be $9.95 and
$5.50, respectively.

» New York, N. Y.—Cypress Communica-
tions Corp., Stamford, Conn. (multiple
CATV owner). has purchased Hardin Ca-
ble TV Co., Kenton. Ohlo, Shardco Cable-
vision Inc.., Wapakoneta, Ohig (multiple
CATV owner), a subsidiary of CyDress. has
purchased Reynolds Cable TV Corp., Lima,

William E. Jones (89.9%), Wandell Alle-
good (10%) et al. Action Oct. 21,

u KDNL-TV St. Louls—Broadcast Bureau
granted asslgnment of license from Greater
St. Louis Television CorP. to Evans Broad-
casting Corp. for purbose of mergln% the
two companies into TME Corp. TME Corp.
will change name to Evans Broadcasting
Corp. Principal: Thomas M. Evans, sole
owner of all corporations, Mr. Evans owns
investment company, 83% of underwriting
and brokerage firm and has 67% and 16%
interest In two manufacturing companies.
Action Oct. 18.

m KSEL-TV Lubbock, Tex.—Broadcast Bu-

reau granted transfer of stock of McAlister
Television Enterprises Inc. from McAlister

Broadcasting Corp. (30% _before, 17.5%
after) to Dr. Joseph M. Leéhman, J, E.
Birdwell, David Newby and Fred E. West

(each none before. 2.5% after); W, G. Mec-
Millan Construction Co. (none before. 5%
after) and Giles C. McCrary (5% before,
7.5% alter). Principals of McAlister Broad-
casting Corp.: R. B. McAljister, chairman
of the board (409%), Bill B. McAlister, Dpres-
Ident (35¢%) and Lewis D'Elia (5%). Mc-
Alister Broadcasting Corp. is licensee of
KSEL-AM-FM Lubbock, Tex. Buyers have
no other business interests indicated. Con-
sideration: $70.000. Action Oct. 16.

s WFAD Middlebury, Vt.—Broadcast Bu-
reau granted assignment of license from
Frank Alvin Delle Jr. (70%) and Donald
G. Flsher (30%) to Volce of Middlebury
Inc, Principals: Mr. Delle. president (69%),
Mr. Fisher. vice bresident-treasurer (29%).
Elizabeth R, Delle and J. Debra Fisher
(each 19%). Consideration: $1. Action Oct.
18.

» WRVA-TV Richmond. Va—FCC granted
transfer of control of Richmond Television
Corp. fromn Larus Investing Co. (95.889%
before, none after) and others (4.12% be-
fore. none after) to Jefferson Standard
Broadeasting Co. (none before, 100% after).
Buyer owns WBT-AM-FM and WBTV(TV)
Charlotte and WBIG Greensboro, all North
Carolina. Consideration: $5 million subject
to adjustments. Action Oct. 16.

n KEPR-AM-FM Pasco. Wash. — Broadcast
Bureau granted assignment of license from
Cascade Broadcasting Co. to Tri-Citles Com-
munications Inc. for exchange of stock.
Principals of both companies: Thomas C.
Bostic, president (60%) and John H. Reber.
vice president (15%) et al. Princlpals own
KIMA-AM-FM Yakima, Wash. Actlon Oct.
18.

s KIMA-AM-FM Yakima, Wash.—Broadcast
Bureau granted assignment of license from
Cascade Broadcasting Co. to Yakima Valley
Communications Inc. for exchange of stock.
Principals of both combpanies: Thomas C.
Bostic. president {60%) and John H. Reber,
vice president (15%) et al. Princibals own
KEPR-AM-FM Pasco. Wash. Action Oct. 18.

Ohio (multiple CATV owner).

n Hendersonville, N. ¢.—Cablevision Co. of
Hendersonville Inc., an affiliate of WHKP
Hendersonvlile, has been granted a 25-year
franchise for a 25-channel system, Installa-
tion will be free first year and 510 there-
after. Monthly fees will be $4.95.

e Norwalk. Ohio—Davis Broadcasting Co..
Beveriy Hills, Calif.,, has applied for a
franchise.

= Bridgevilie and Whitehall, Pa.—Centre
Video Corp.. State College, Pa. (multiple
CATV owner), has applied for a nonexclu-
sive franchise for an 8-channei system. In-
stallation fee will be free with monthly fee
of $4.50. City will recelve 3% of gross an-
nual revenues.

®w Churchill, Pa.—Valley Cable TV Co., Pitts-
burgh, has been granted a franchise.

® North Strabane, Pa.—Washington Chan-
nels In¢., Washington, and Edward Baisley.
Canonsburg. both Pennsylvanla, have each
applied for a franchise.

= Philadelphia. Pa.—Jerrold Corp., Phila-
delphia (multiple CATV owner), has pur-
chased controlllng interest in Milaine Corp.,
which has a franchise for Kansas City, Kan.

m College Station, Tex.—Community Cable-
vislon Corp. has applied for a franchise.

n Moorefielid, W. Va.—Potomac Valley TV
Co. Inc., Cumberland. Md. (multiple CATV
owner), has been granted a franchise for
a S-channel-plus system. Installation and
monthly fees will be $5 each.

% (FOR THE RECORD)
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Radio in the classic commercial tra-
dition could be one of the most effec-
tive means to awaken the Southern
rural Negro to his inherent human ca-
pacities and to help educate and elevate
him out of his plight of poverty. It
would go far toward solving the urban
ghetto problem at its soutce.

The view that the future of Ameri-
ca’s black man lies basically in the
South and that radio is the economic
and educational catalyst in that future
is that of a Negro broadcaster, Andrew
R. Carter, president-general manager of
KPRs-aM-FM Kansas City. Mo.

He calls it his “dream.” But based on
his practical experience of many years
as a pioneer in Negro programing and
one of but a half-dozen Negro station
owners in the U.S,, it suggests more of
substance than shadow to those who
know and respect his professional ac-
complishments on the Kansas City
scene.

Mr. Carter feels that if a pool of
several million dollars could somehow
be achieved to build or buy strategical-
ly located high-power stations in the
South, a communication bridge could
be built to the rural Negro. But the sta-
tions would have to be Negro-owned
and programed to assure credibility,
he feels, and they must follow normai
commercial formats to hold interest. A
public noncommercial approach would
fail, he believes.

"“Commercial radio can educate as
well as entertain,” Mr. Carter says.
citing the successes of kPrs over the
years in both public service and adver-
tising.

To those who say the dream is far
too expensive, Mr. Carter replies that
the cost of but one big-city riot would
have paid for such a project.

Mr. Carter is an integrationist and
supporter of “black power” but he
stresses such power must be constructive
and lawful. He thinks the militant sep-
aratists in the ghetto are threading a
dangerous and fruitless course. His
KPRS editorials over the past five years
have been sympathetic to the Negro’s
problems but they do not tolerate vio-
lence.

He firmly tells Negro youth who
fight the police they would do better to
join the force as recruits and try to
change things after gaining wider ex-
perience,

“Some of the young men think I'm
just a bit square now,” Mr. Carter says.
re-a'ling how “liberal” a tag he wore
nea-ly 20 years ago trying to find finan-
cial backers for a Negro-owned radio
station. An initial effort in Chicago
failed before it ever became an FCC
application. This was before his strug-
gle in Kansas City to get xprs back on
the air there in late 1952 (xprs under
previous ownership had suspended op-
eration at nearby Olathe, Kan.).

Radio could reach
the rural South,
Negro owner feels

Three years ago KPrRS moved to its
own modern building near the down-
town area on Grand Avenue, Kansas
City's “Agency Row.” Mr. Carter says
“any station must be a radio station
first"—tuned to the whole community
—then put emphasis upon type of
programing.”

About the same time, he says, he de-
cided if he was preaching integration
KPRS must practice it. Today the staff
of 24 people is “about 25% non-
Negro,” he explains. The programing—
though still thythm and blues or “soul”

WegksProfile

Andrew Robinson Carter—presi-
dent, general manager and prin-

cipal stockholder, KPRS-AM-FM
Kansas City; b. Oct, 23, 1919,
Boston; reared in Savannah, Ga.,
where for three years he studied
physics at Georgia State College;
U. S. Army, 1940-45; RCA Insti-
tute, New York, 1946; engineer,
wTIP Charleston, W. Va., 1947;
partner, Kyle, Carter & Eubanks,
Chicago specialists in Negro ra-
dio, 1948-49; xcLo Leavenworth,
Kan., 1950-52; part owner KPRS
in 1952, subsequently principal
owner; chairman, Kansas City
Model City Program; director—
Kansas City Ad Club, Civic Coun-
cil, National Assn. for the Ad-
vancement of Colored People and
YMCA,; m. Mildred Jones of Pine
Bluff, Ark., July 3, 1960, hobbies
—swinuning, hunting and fishing.

appeals to a general youth market as
well as the Negroes., KpPrs-FM features
light jazz and is sold separately.

Mr. Carter got his first FCC license
as a radio amateur when he was in
high school in Savannah, Ga. In 1946
he attended the RCA Institute in New
York and was licensed by the FCC as
a first class engineer.

But that “ticket” was no ticket to
radio’s magic land, he quickly learned,
and for a while he worked for the phone
company. Eventuaily he joined the en-
gineering staff of wrip Charleston, W.
Va. After being told he had no talent
for announcing, an area that soon in-
trigued him, he decided to lick that
obstacle too. He teturned to New York
and went to announcing school.

Mr. Carter became a partner in a
Chicago firm handling Negro radio
programs and advertising and wrote an
article for BROADCASTING in 1949 out-
lining the untapped potentials of this
ethnic market. The story caught the eye
of Alf Landon, then owner of KCLO
Leavenworth, Kan_, who challenged Mr.
Carter to come to the Kansas City area
and prove it on Kcro. He did.

Within two vears the Negro program
block on Kcro had grown as large as
it could be so Mr. Carter looked for
new opportunities in the field. Kprs
resulted.

Mr. Carter's wife, Mildred, now pro-
gram director of KPRS and a pl_]blic ac-
countant, drew on their combined ex-
perience a couple years ago to begin
devising a custom-automated system of
traffic, logging and billing using stand-
ard IBM machines such as the model
402 read-out printer. Now in full oper-
ation, the system gives rapid total avail-
abilities for salesmen as well as man-
agement daily accounting controls and
cumulative data for meeting FCC re-
quirements. .

The system is being installed at
wvoN Chicago and wcus Detroit with
the assistance of KFPRS.

The KPRs executive floor is decorated
as a home might be, reflecting Mr. Car-
ter’s belief that a relaxed atmosphere
builds morale and cuts mistakes due to
pressures. Indeed it is “home” for the
Carter family where son John is sales
manager and daughter Marion is wom-
en's director. Another daughter, Mrs.
Charles Burnett, works at KGFJ Los
Angeles.

Radio itself is “home” to Mr. Carter.
where the means of talking person to
person can generate mutual resoect and
trust. As he editorialized on the assas-
sination of a leader: “come walk »yith
me down the path of understanding.
Onen your hearts. Examine your con-
science . . . see and evaluate a man for
what he is . . . together we can . . .
capture Martin Luther King’s dream. a
land of freedom, not for one, but for
atl.”
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Fditorials

Money and music

More than the question of fees is involved in the negotia-
tions, soon to be resumed, for the new rates for radio sta-
tions’ use of the music in the Broadcast Music Inc. cata-
logue. BMI says it must have more money; the All-Industry
Radio Music License Committee, representing 1,000 or
more radio stations in the negotiations, says BMI wants too
much (BROADCASTING, Sept. 23). But what is at stake goes
deeper, and we think the basic issues ought to be reviewed.

First, broadcasters need-—as they now have—competi-
tive sources of music. Oldtimers will recall the troubles of
1940-41, when the American Society of Composers, Authors
and Publishers, then the dominant and virtually the only
source, demanded rates that would have doubled its pre-
ceding year's radio revenues, and radio operated for 10
months with almost nothing but public-domain music.

BMI was organized to create an alternative source of
supply. Nobody, least of all ASCAP, will deny that it has
done just that. The Justice Department estimated a few
years ago that ASCAP’s share of the top songs on radio had
dropped from 90% in 1948 to 43% in 1958. and BMI cur-
rently claims that its own tunes occupy 55% of all radio
time devoted to music.

It is implicit in BMI’s argument for higher rates that the
extra money is needed to maintain its competitive position
against ASCAP. We are in no position to judge the extent
of that need, but anyone who has followed the music bus-
iness knows that in recent years ASCAP has made deter-
mined efforts—not without success—to move into music
fields that were deve'oped by BMI exclusively.

Although radio stations use more BMI than ASCAP
music, they pay BMI at rates one-third below ASCAP’s.
Logic is hard pressed to justify that ratio.

BMI has not said publicly what new rates it wants, but
its demands as described by the all-industry committee are
still below the ASCAP rate. In rejecting these demands, the
committee noted that on a 6% annual growth rate in radio
revenues, BMI's annual radio take would go from $8 mil-
lion to $15 miliion in five years’ time. It is not impertinent
to point out, however, that since ASCAP’s rate is higher and
is also tied to station revenues, its dollar increase would be
even greater.

The committee has said it offered BMI a 10% rate in-
crease up to a certain point. The question, then, is not
whether, but how much. It seems unmistakably clear. how-
ever. that a viahle BMI is vital to all music users.

Abuse for what?

Action all around the world in full color (or in full word-
pictures by radio).

Live coverage from outer-space of the Apollo 7 mission,
from perfect blast-off to tense splash-down 11 days later.

Live and remarkably good color coverage by ABC-TV of
the summer Olympics in Mexico City.

First the political conventions, warts and all, telling the
oft-times ugly story as it was: now the political campaigns,
mud-slinging, heckling, picketing, where ever the action is.

The exciting World Series on NBC a couple of weeks ago.
Now football, professional and collegiate, on all three net-
works, plus regional and local coverage every weekend.

All these remarkable renditions—and more—and what
do broadcasters get?

Abuse on the floors of Congress and in their politically
motivated committees. Black eyes from the militant rights,

the militant lefts: from the agg:essive blacks and the resist-
ing whites; from busy-body do-gooder meetings al-
most everywhere. Slurs from the newspaper and magazine
critics (with their eyes toward the front office).

When a person of the stature of FCC Commissioner
James J. Wadsworth has something nice to say about pro-
graming (BROADCASTING, Oct. 21) you couldn’t find news-
paper coverage of it with a 20-power glass. But let Com-
missioner Nick Johnson blast programing and it’s Page 1.

When a repudiated so-calied citizens ETV group, headed
by Thomas P. F. Hoving, changes its name (but not its
aim of shooting down commercial broadcasting) it makes
two-column heads in some of the leading newspapers.

What's really needed is some simple, consistent way of
documenting broadcasting’s affirmative case.

A start might be for all stations, without regard to compe-
tition or network affiliation, to air several times a day, as
they do weather, a capsule summary of “Last Week in
Broadcasting,” listing both outstanding radio and television
achievements in coverage. Thereby they would let their
publics (meaning almost everybody) know what they're
getting, for free, under the American plan of free-enterprise
broadcasting. Newspapers wouldn’t copy, but the politicians
would be impressed if their constituents were.

Not all coming up roses

A good many broadcasters are beginning to look forward to
Nov. 5 as a day of salvation. It is their expectation that the
elections will transform Washington from a hostile camp to
a sanctuary.

Forget it. Unless all the political observers consulted by
BROADCASTING turn out to be wrong, the same old broad-
casting-baiters will be back at the same old stands in the
next Congress. So will some senior legislators who have
been sympathetic, if not friendly. to broadcasting, but none
of them has been heard from much during the waves of
recent antibroadcasting talk that have swept the Hill.

Whoever wins the Presidency, Congress will retain the
power to influence broadcast regulation. As things look now,
the missionary job confronting broadcasters in Washington
gives no signs of diminishing. Details appear in a special
report elsewhere in this issue.

Drawn for BroapcasTiNg by Sid Hix
“The sponsor wants to know why they can’t be smoking

his cigarettes instead of that peace pipe?”
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ONLY KSTP-TV DELIVERS

90 minutes
of early evenin

mmformation _
programimin

in the

Anchored by veteran newsman Bob Ryan, the
KSTP NEWS 5 O'CLOCK REPORT appears live
and in color, Monday through Friday. Concentrat-
ing on in-depth coverage of special interest areas
such as medicine, science, arts, law and more,
each subject is covered by a specialist in that field
such as Brooks Henderson on business news and
Jane Johnston on women's activities.

The Huntley-Brinkley Report follows immediately
with national and international events leading
into the KSTP NEWS 6 O'CLOCK REPORT of
latest developments in News, Weather and Sports
with the experienced crew of Ryan, Johnny Morris
and Al Tighe.

The result of this extended, flexible format is a ]
new concept in significant television communi- B S T CHET HUNTLEY DAVID BRINKLEY
cation —another example of KSTP-TV's leader- | j
ship in the news field over the last 20 years.

AL TIGHE - F/

NANNANNNANSCHS

THE NORTHWEST'S
TOTAL COLOR TELEVISION STATION



The
Performance Picture

Looks Great with
BIALKON Orthicons

o New warranty—now extended to 1800 hours

o New non-stick capabilities mean long, long life

e No linear decline in sensitivity

o Five BIALKON camera tube types* now can replace
80 industry types

You get more with RCA BIALKON orthicons—in initial
performance, hours on-air per your dollar, and
in-camera stability.

See your RCA Field Engineer for full information about
the five BIALKON camera tube types, now available
from your RCA Broadcast Tube Distributor.

RCA Electronic Components, Harrison, N.J. 07029,

*Bialkali photocathode,
electronically conducting
glass target image orthicon




