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4-Tube Color or
3-Tube Color?
...at RCA You Choose
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three lead oxide tubes
in color channels

The TK-42 “Best of the
4-Tube Cameras’”

The TK-42 is the 4-tube design, and the only one
employing a 4%-inch image orthicon for resolution
unequalled by any 4-tube camera. .. and sharpest color
pictures. With a high degree of technical sophistication,
the TK-42 has earned the reputation for producing

the very finest of color pictures.

The TK-44A “Best of the
3-Tube Cameras’

The TK-44A is the latest in 3-tube design employing
lead oxide tubes. It's especially useful where a
lightweight, easy-to-handle camera with high color
performance is required. With its many engineering
innovations, it produces pictures that are sharper and
more detailed than those of any other 3-tube camera.

These RCA cameras can easily be color matched

to work together in color productions. Furthermore, they
will function beautifully in a total system of RCA
broadcast equipment that is matched in design and
performance to create an image of highest quality

for broadcast stations.

For turther information on these cameras, contact your
RCA Broadcast Representative or write: RCA Broadcast
Equipment, Bldg. 15-5, Camden, N.J. 08102.

RGA 55



Best Wishes
“for A4

Prosperous

1969

Again in 1968 KRLD-TV continued to be the number one
station in the nation’'s 12th ranked television market.*

And for 1969 — we pledge our maximum efforts to main-
tain this leadership by providing the best in entertainment and
informational programming.

To help insure a successful year for your clients, contact
your H-R representative for choice KRLD-TV availabilities.

"November, 1968 ARB

Television Audience Eslimates

Average Quarter-hour TV households

Sunday through Saturday, 9:00 AM 10 midnight

represented nationally by m@

KRI]D'TV o The Dallas Times Herald Station

0;’*. : ..,.'n:f:'.-, ?5\" CLYDE W. REMBERT. President
([AS FT \NO
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Reduction in force

There's now total of 130 staff musicians
working for broadcast networks in New
York and Los Angeles. Before new con-
tract, approved by American Federation
of Musicians in vote on Nov. 27 after
28-day strike, there was total of 205.
Now in New York, ABC maintains staff
of 30, NBC 35 and CBS 40. Only net-
work in Los Angeles with staff musicians
is NBC, which retains complement of
25 it had before new contract. Situation
could change again after July 31, 1970,
when new contract, which is retroactive
to Aug. 1. 1968, is due to expire.

More manpower

To beef up its legislative activity both in
Washington and in field, National Asso-
ciation of Broadcasters is looking for
three additional staff members, or ag-
gregate of six, to work under Paul B.
Comstock, vice president, government
affairs. Vincent T. Wasilewski, NAB
president, was encouraged to expand
this activity by independent TV broad-
caster members concerned about cur-
rent trends.

Five weeks ago (BROADCASTING, Nov.
25) R. William Habel of Communica-
tions Workers of America was added to
NAB legislative staff to work with Mr.
Comstock and Hollis Seavey, assistant
to vice president. When new men are
retained, it's presumed both Messrs.
Comstock and Seavey will spend more
time in field to indoctrinate broadcasters
in maintaining contact with their con-
gresmen and state legislators.

Upped ante

Corp. for Public Broadcasting, which
hasn't yet found handle to its ambitious
project, has already made pass for addi-
tional $25 million in seed money in next
U, S. budget. Congress reluctantly gave
it $5 million for current year and this,
plus slightly more than $2 million in
private gifts ($1 million each from CBS
Inc. and <Carnegie Foundation) has
sustained its activity to date, which has
been entirely organizational. It still has
10 name president but has found task
difficult because of lack of assurances as
to where it's heading.

Congressional sentiment generally
seems to be lukewarm. Administration
had indicated last year when Public
Broadcasting Act was signed (Novem-
ber, 1967) that separate message would
go to Congress on permanent long-
range financing, running into several
hundred million dollars. But uncertain-

ties about support caused administration
to defer phase two and this will be up
to incoming Nixon administration. No
genuine optimism has been discerned,
and there’s even suggestion that whole
project would go down drain.

Film fading?

Announcement by ABC-TV that it plans
to star Dick Cavett in three one-hour
prime-time taped programs each week
starting in May has shaken Hollywood
TV film production colony. Hollywood
producers feel that loss of three choice
hour time periods (if New York-based
Cavett series lasts through spring and
summer rerun season) would mean that
1969-70 season would have less TV
film production than any season since
early days of medium. To make things
bleaker for Hollywood producers, of
five prime-time shows ABC-TV is intro-
ducing in February, representing three-
and-one-half-hours of time, none is
Hollywood filmed dramas or situation
comedies. Also CBS-TV on Jan. 29 will
substitute Gien Campbell comedy-vari-
ety hour for hour filmed Daktari series.

Drop out

Before long it’s expected Dr. Milton
Eisenhower will resign his membership
on board of Corp. for Public Broadcast-
ing. It isn’t because he’s out of sym-
pathy with objectives but because of
heavy government load he's carrying,
particularly National Commission on
Causes and Prevention of Violence.

Make work

FCC Commissioner Nicholas Johnson
is understood to be annoyed with attor-
neys for permitting Justice Department
to do what he thinks is commission’s
job of breaking up concentrations in-
volving broadcasters. Commissioner ex-
pressed views in memo to General
Counsel Henry Geller and Broadcast
Bureau Chief George Smith that he
circulated to all commissioners. Com-
missioner Johnson, in his memo, cited
Justice’s action early this month in
forcing Gannett Co. to get rid of either
its newspaper or television station in
Rockford, Ill. (BRoOADCASTING, Dec. 9).
Gannett sold station, WREX-TV.

Mr. Geller is said to have replied that
antitrust work is Department of Justice’s
job. But he said closer liaison with de-
partment could be established if that is
what commission wants. Mr. Smith is
expected to reply this week.

Clsedizai

Two sides

FCC staff is split on question of how
to deal with application for sale of
wFMT(FM) Chicago to wgN Conti-
nental Broadcasting Co. Broadcast
Bureau favors order affirming original
grant, made on March 27; general
counsel’s office recommends hearing on
concentration-of-control-of-media issue.
Million-dolar sale is before commission
on remand from U. S. Court of Ap-
peals in Washington, which directed
commission to hold further proceedings
but did not specifically instruct hearing.
Court acted on appeal of Chicago
citizens committee, which had expressed
fear that station's classical-music for-
mat would be changed under new
management (it hasn’t been), and
raised concentration-of-control issue
(purchaser is part of Tribune Co.
family, which includes Chicago Tribune
and American and WGN-AM-TV).

Issue came up at brief commission
meeting last week, held to dispose of
must items during holiday hiatus, but
no action was taken. Commission is ex-
pected to consider matter again at next
regular meeting, Jan. 8.

Gathering storm

Though all seems quiet in campaign
being mounted by diverse array of ad-
vertising interests to fight Iowa ad tax
{ BROADCASTING, Dec. 9, 16), it may be
only strategic Jull. After session in
Washington Dec. 12 and enlarged meet-
ing in New York week later, sources
report group is prepared to mobilize it-
self for another meeting whenever
needed to deal with bedrock problems
of raising money, recruiting additional
backing and providing legal support for
Towa multimedia group opposing state’s
imposition of 3% sales tax on advertis-
ing, held constitutional by highest state
court but expected to go to U.S. Su-
preme Court,

Representatives of normally fierce
competitors, National Association of
Broadcasters and American Newspaper
Publishers Association, reportedly have
said they will file amicus curiae briefs
if desired by Iowa tax challengers, as
has American Advertising Federation,
spearhead in fight. Fear is that if tax
stands, other states will enact similar
levies. Others in group include Ameri-
can Association of Advertising Agen-
cies, Association of National Advertis-
ers, Grocery Manufacturers Associa-
tion, Magazine Publishers Association,
American Business Press and at least
three individual companies: Procter &
Gamble, Quaker Oats and CBS.
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| THE 21ST ANNUAL AWARDS COMPETITION OF THE

RADIO TELEVISION NEWS DIRECTORS ASSOCIATION
"IN RECOGNITION OF DISTINGUISHED ACHIEVEMENT IN BROADCAST JOUKNALISM

HONORS
WNBC-TV
NEW YORK, NEW YORK
WiIiTH THE EDWARD R. MURROW AWARD

FOR TELEVISION DOCUMENTARY REPORTING

1968
. PRESENTED IN COOPERATION WiTH NORTHWESTERN UNIVERSITY
THE MEDILL SCHOOL OF JOURNALISM

Il

The One Award
That Newg Directors Prescr;t For
Television Documentaries

“The Edward R. Murrow Television Documentary Award to WINBC-TV,
New York, for the hour-long, prime-time report,”We Are All Policemen!’
Narrated by Edwin Newman, the program documented the extent and nature
of crime in Metropolitan New York and focused on the response of citizen
groups joining in the fight for law enforcement and prevention of crime!”

WNBC-TV '?.B COMMUNITY-MINDED STATION

DWNED
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Network officials called 1968 the "unpredictable year" as
major news events from Vietnam war to moon probe
scrambled to grab the headlines, swelied network news
budgets over $150-million mark. See ...

Apollo tops big year for news ... 17

New broom that will sweep through government agencies
following change in administration next month will clean
out number of officials who have had impact on broad-
casting, but only a few are in the FCC. See...

FCC turnover will be gradual ... 37

Storer Broadcasting Corp. says it rescinded its agreement
to sell KGBS-AM-FM Los Angeles to avoid involvement
in trafficking charges it claims would have been leveled
against proposed buyer, Norwood Patterson. See . ..

Storer fights to retain KGBS ... 40

Major addition to scrapbook of memorable moments in
TV journalism is provided by Apollc 8 six-day flight around
the moon with historic lunar closeups, long-range views
of earth. Week's other top story is Pueblo release. See. ..

TV stars in space show ... 42

Benton & Bowles and BBDO spot "dramatic changes” in
new TV season, show NBC running “neck-and-neck’ with
CBS in night-time ratings, evaluate cautiously strength of
network movies, uncover no new trends. See ...

Familiar story ... 44

Weskinfief

Senator Pastore, perhaps the single most influential leg-
islator on Capitol Hill concerning communications mat-
ters, says broadcasters are “responsible people doing a
responsible job"” during PBL news probe. See . ..

‘PBL’ airs debate on news ‘bias’ ... 46

Research and Policy Committee of the Committee for
Economic Development calls for repeal of equal-time
sectlon of Communications Act, suggests need for ceil-
ing on broadcast time purchases by campaigners. See...

CED report urges 315 repeal ... 47

Two computerized spot-TV buying services are now in the
works as A. C. Nielsen Co. discloses plans to offer one
called "Teleprocessing in Timebuying,” which is set to
compete with American Research Bureau system. See...

Nielsen takes wraps off TNT ... 49

Trans World Airlines invests $150,000 in noncommercial
TV grant to WNDT(TV) Newark, N. J. news program that
assures airline of 4,550 on-air mentions in 17 cities over
next six months at a cost of $33 each. See. ..

Private twist to public service ... 50

National General Corp. offers to divest itself of motion-
picture production and distribution activities in order to
gain court approval of its merger with Warner Bros.-
Seven Arts Ltd., appease Justice interest. See...

Sacrifice at Justice Dept. altar? ... 51

Departments Broadeasting
Y 017V ] 1] S — 9 PROGRAMING ... 42 | Published every Monday sgc:/ongfglaag;
BROADCAST ADVERTISING ... 49 SPECIAL REPORT 17 | bostage paid at Washington, D.C., and
CHANGING HANDS ..ocooirmiirarranee 38 WEEK'S HEADLINERS ... 10 | additional offices. ! sub
’ Subscription prices: Annual subscrip-
CLOSED CIRCUIT .ot 5 WEEK'S PROFILE ..o 65 tion for 32 weekly issues $10.00. Add
DATEBOOK .ooovoreiccieeresisssermarianas 12 $2.00 per year for Canada and $4.00
EDITORIALS ot 66 for all other countries. Subscriber’s osc-
cupation required. Regular issues 50
EQUIPMENT & ENGINEERING ... 54 R T T T e e R
FATES & FORTUNES ... 55 BOOK, published every January, $11.50
FOCUS ON FINANCE .....ccoconmuaee 51 -~ per copy.
FOR THE RECORD 57 — — Subscription orders and address
"""""""""" AMERICAN BUSINESS PRESS, DIC, changes: Send to BroapcasTING Circula-
LEAD STORY ..ivirecceneeverenanans 17 — p— tion Department, 1735 DeSales Street,
THE MEDIA ..o ccvcrseveninens 37 O N.W., Washington, D.C., 20036. 02
- ° changes, please include both old an
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OPEN MEKE ...................................... 13 ".VI.I1‘ front cover Of the n'lagazine.
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1969 MARCH OF DIMES
TELEVISION AND
RADIO MATERIALS

TELEVISION
Film Spots — Two spots featuring TV and film
star Michael Dunn, in 35mm and 16mm color
and black and white. Six other spots, specially
produced, in 10, 20, 30 and 60 seconds. All in
16mm color and black and white.

Live Materials — With slides for spots of vary-
ing lengths. Also special materials for Com-
mentators and Sportscasters.

RADIO

Disc Jockey-Celebrity Record — A 12 disc
presenting, for the D.]. audience, The Impres-
sions and Bill Medley, each in a new-length,
2:30 Musical Show, and Bob Crewe with a 4:30
program. Spots by Kathy Garver, Godfrey Cam-
bridge, Bob Crewe, Bili Medley and The Im-
pressions.

Celebrity Side includes Pearl Bailey in a 4:30
“HELLO DOLLY!" show, interviewed by William
B. Williams. Plus spots by: Lucille Ball, Bing
Crosby, Lena Horne, Rick Nelson, Eve Arden,
Godfrey Cambridge, June Lockhart, Mary Tyler
Moore and Edie Adams.

Special FM Record — A 12* disc with a 14:30
Musical Program starring Skitch Henderson and
his own recordings, compositions and- arrange-
ments, featuring one with opera star Anna
Moffo.

Side 2 contains the Pearl Bailey-William B.
Williams Show and celebrity announcements as
listed on the Celebrity Side abaove.

Country and Western Record — A 77 disc with
two specially produced 4:30 Musical Shows
and Announcements.,

Spanish Language Record — A 77 disc, a spe-
ciai. 4:30 musical program featuring Ray Bar-
retto, and spots by Celia Cruz, Julio Gutierrez
and The .LeBron Brothers.

Also Available’— A I6mm Color or Black and
White film, “THEY MUST NOT BE FORGOTTEN.”
A parents’-eye view of how their 4-year-old boy
was helped to walk — thanks to care at a
March of Dimes Birth Defects Center. (14:30)

My Name is
Michael Dunn

I'm one of 250,000 people born every year with a
significant birth defect. Did you know there are over
a thousand different types of birth defects? And that
many can be successfully treated? That's what the
March of Dimes is doing — fighting birth defects with
medical care at over 100 Birth Defects Centers, fight-
ing it with research in hundreds of labs, and fighting
it on the air — with your help.

Please give (your time) to the MARCH OF DIMES.

THE NATIONAL FOUNDATION—MARCH OF DIMES

George P. Voss, Vice President fcyj Public Relations 800 Second Avenuve, New York, N.Y. 10017, OXford 7-7700
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Late news breaks on this page and overleaf.
Compiete coverage of the week begins on page 17.

AtDeadline

Ad tax in Pittsburgh

Pittsburgh broadcasters are going to
have to dig deeper into their tills in
February to comply with new local tax
effected Friday (Dec. 27). Contained
in budget which city council approved
Friday was six mills (six-tenths of one
cent) busincss privilege tax that will
be imposed on gross receipts of, among
others, those businesses engaged in
“communication.”

Broadcasting obviously falls within
that definition. But, according to Penn-
sylvania Association of Broadcasters,
which has held several discussions with
city officials, Pittsburgh newspapers,
periodicals and magazines would be
exempt. PAB contends that print media
are regarded as small manufacturers
and thus, under statc law, beyond city’s
tax jurisdiction.

However, tax is said not to affect all
Pittsburgh broadcasters because of their
proximity to council’s tax boundaries.
PAB contends that only three TV and
six radio stations will bear tax burden,
which association implies is discrimina-
tory. Tax will effect rate card increases,
PAB says, and stations will lose advertis-
ing dollars not only to their broadcast-
ing but to print competitors as well.

RCA using CBS patent

RCA paid CBS “over a million dollars”
for licenses under CBS patent for
spherical-mask color TV picture tubes
after RCA spent “many millions of
dollars™ between 1950 and 1953 “with-
out producing a commercially satisfac-
tory” color TV tube of its own.

This disclosure is contained in federal
court decision. available Friday (Dec.
27). upholding validity of that and two
other CBS color patents and holding
they were infringed by Sylvania Electric
Products Inc. (early story page 54).

In addition, decision said, RCA
switched “its entire production of color
television tubes” to spherical-mask type,
“which it continues to manufacture to
the present time.” RCA’s has been de-
scribed as “paid up” license. in which
lump sum is paid—in this case unoffi-
cial sources put it at close to $1.5 mil-
lion, though decision merely said “‘over
a million”—in lieu of royalties. RCA
license was signed in 1954 and is for
life of patent.

RCA experience was cited in deci-
sion as one factor in court’s conclusion
that, contrary to Sylvania’s contentions.
patent is valid because it “embodies
invention and it was far fromi obvious
to those skilled in the art.”” Other fac-

tors included “the very substantial, if
not gigantic, expenditures made unsuc-
cessfully by other manufacturers seek-
ing to develop a commercially market-
able color picture tube.” and fact that
Sylvania itself for four years had license
under same patent.

CBS sources said spherical mask is
used—to maintain proper alignment
of electron beams and color phosphors
—in all celor picture tubes manufac-
tured in U. S. but only RCA has taken
license. Court decision aflects only
Sylvania—which is expected to appeal
—but CBS has moved indirectly against
other U. §. manufacturers by bringing
suit against two leading retailers in
Boston, whecre case was tried. CBS
authorities explained that manufac-
turers indemnify retailers against patent
litigation and thus will be brought into
suit.

Other CBS patents upheld in last
week’s decision relate to adjustments to
compensate for pull of earth’s magnetic
field on electron beams. They are said
to be considerably less important than
spherical-mask patent.

Decision, by Judge Andrew Caffrey
in U. 8. District Court in Boston. did
not specify damages. It is expected
that, if decision is not overturned on
appeal, special master will be namcd
to set rates of royalty payments.

Worldwide splashdown

Television coverage of return of Apollo
8 Friday (Dec. 27) apparently drew
one of largest audiences in history of
space-flight broadcasting.

NBC research estimated 40 million
people in almost 35% of television
homes in U. S. watchcd Apollo splash-
down. New York Nielsen returns for
10-11 a.m. (EST) period gave wNBC-TV
13.2 rating and 49 share; wcas-Tv 11.5
rating and 42 share, and wWABC-Tv 2.4
rating and 9 share. In 10:45-11 am.
period, when capsule actually landed,
New York Nielsen showed WNBC-Tv up
to 16.8 rating, wees-tv 15.9 rating and
WABC-TV 2.2 rating.

TV coverage of splashdown from
transportable earth station on U.S.S.
Yorktown was via Applied Technology
Satellite 1 (ATS-1) to Brewster Flat,
Wash., then to New York by landline
to networks. Signal was then routed
back to Jamesburg, Calif., carth sta-
tion and beamed to Inteisat 2 satellite
over Pacific for Hawaii and Japan.
Same signal was also sent to Etam,
W. Va., earth station for relay via In-
telsat 3 over Atlantic to Raisting, West
Germany, for transmission to European

Broadcasting Union and Soviet bloc’s
Intcrvision. Puerto Rico also saw Apol-
lo 8 recovery via Intelsat 3.

$6-million media merger

New broadcasting - publishing - printing
firm, Basic Communications Corp.,
formed by merger of two broadcast
groups, weekly newspaper and printing
company. was announced Friday (Dec.
27).

Participating in estimated $6-million
merger are group broadcaster Basic
Communications Inc., which is led by
former advertising agency executive
Emil Mogul: West Michigan Telecast-
ers Inc. (wzzM-FM-Tv Grand Rapids).
which is headed by William C. Demp-
sey; weekly Birmingham (Mich.) Ec-
centric and Averill Press. Detroit com-
mercial printing firm. both of which
are headed by Henry M. Hogan Ir.

Move is subject to FCC approval.
Following this. principals said, plan is
to make public offering of about 30%
of stock.

After FCC approval. new firm will
be owned by Henry M. Hogan Jr. and
his associate, Paul Neal Averill, 35%,
Mr. Mogul and his associates, Fred,
Irving and Mac Siegel and Louis Fried.
32.5%: and Mr. Dempsey and his asso-
ciates. 32.5% . Mr. Mogul and his wife
own 50% of Basic Communications Inc.;
Messrs. Siegel and Fried, other 50%.
Basic Communications Inc. stations are
WWwVA-AM-FM Wheeling, W. Va.; wiGo
Atlanta; wype Birmingham, Ala.

Mr. Hogan will become president
and chicf executive officer of new cor-
poration. Other officers: Mr. Mogul,
executive vice president and chairman
of executive committee: Mr. Dempsey,
vice president. L. William Seidman,
managing partner of international certi-
fied public accounting firm of Seidman
and Seidman, who is chairman and
chief executive officer of West Michi-
gan Telecasters, will become chairman
of new corporation.

Stations sold

Approval of two station sales was an-
nounced by FCC Friday (Dec. 27).

WTIM-AM-FM  Taylorville, Ill., was
sold by Milburn H. Stuckwish and
Jon R. Ulz to Donald G. Jones and
others for $270,000. Mr. Stuckwish
owns 50.17% of wcsJy Morris, IIl.; Mr.
Ulz is former educator. Mr. Jones is
news director for wsMI-AM-FM Litch-
field, Ill. WtiMm daytimer on 1410 ke
with 1 kw. WTIM-FM is on 92.7 mc
with 3 kw.

WELw Willoughby, Ohio, was pur-

More “At Deadline” on page 10




WeeksHeadliners

Mr. Janssen

Mr. Snyder

Franklin C. Snyder. VP-general man-
ager, wTAE-AM-FM-Tv Pittsburgh, elected
VP and director of parent Hearst Corp.,
New York. Mr. Snyder continues as
chief executive of Pittsburgh stations.
He joined Hearst organization in 1958
as WTAE-Tv general manager when sta-
tion went on air. Previously he had
been with McCann-Erickson in Cleve-
land, and VP and general manager,
WXEL-Tv (now wiw-Tv) Cleveland.

Richard Janssen, VP and general man-
ager of Metromedia’s wrk Cleveland
since April 1967. elected to newly
created post of VP for special projects,
Metromedia Radio. New York. He will
be responsible for special assignments
involving group's six AM and six FM
stations,

Charles DeBare, director of legal and
business affairs for ABC Radio and ABC
Owned Stations Division since January
1967, elected VP. He joined ABC in Jan-
uary 1959 as general attorney and earlier
had been staff attorney with WNBC
and in general law practice for several
years.

Mr. DeBare Mr. Corwin
Warren A. Bahr, Walter C. Chamber-
lain, Wilson H. Kierstead Jr. and James
E. Mortensen, senior VP's at Young &
Rubicam, New York, elected executive
VP’s. Mr. Bahr joined Y & R in 1951
and has been its director of media since
1962. Mr. Chamberlain started as mes-
senger at agency in 1946 and has been
senior VP since 1965. Mr, Kierstead has
been senior VP since 1961, having held
merchandising and account executive
positions at Y & R since 1948. Mr, Mor-
tensen, who is in charge of account
management department, has been with
agency since 1957 and has been senior
VP since 1965.

Marvin S, Corwin, executive VP of Mc-
Cann-Erickson, New York, elected
senior VP of parent Interpublic Group
of Co’s. Mr. Corwin will be responsible
for coordination of Interpublic’s serv-
ices to Coca-Cola Co. He succeeds Wil-
lard MacKey, who joins Coca-Cola as
international director of marketing and
VP. Mr. Corwin joined Tnterpublic in
1965 as president of Erwin Wasey Inc.,
and prior to that was senior VP and
management supervisor at Doyle Dane
Bernbach.

For other persennel changes of the week see “Fates & Fortunes.”

chased from Kenneth and Nettie Mapes
and others by Laurence Goldstein,
Jared B. Wininger and others. Price
for 500 w daytimer on 1330 kc was
$275,000. Messrs. Goldstein and Win-
inger have interest in advertising agen-

cy.

WNJR protests decision

WNJIR Newark, N. J., denied license re-
newal by FCC late last month (Broap-
CASTING, Dec. 2), has told commission
that its decision violates basic principle
of “equal and uniform” treatment of
broadcast licensees.

In petition for reconsideration made
public Friday (Dec. 27), station said
that it should have been accorded same
treatment as WLBT(Tv) Jackson, Miss.,

10

which was granted renewal last summer
after having been charged with racism
and fairness violations ( BROADCASTING,
July 1 et seq). Renewal was granted
in that case, wNJR said, because WLBT
licensee “corrected its disgraceful con-
duct and was held to be entitled to
another chance.” Since wNJR also cor-
rected violations, petition said, it must
also be forgiven.

Newark station, owned by group-
owner Rollins Inc., got death penalty
when commission held that station’s
former manager had committed “gross
misconduct and fraud” on the com-
mission, and that responsibility must
rest with licensee. Case involved al-
legations of failure to file time-broker-
age contracts, submission of falsified
contracts to FCC stafl. misrepresent-

tions to commission, and violations of
logging and sponsorship-identification
rules.

Court backs CATV rule

FCC'’s nonduplication rule for CATV
systems has been upheld by Philadel-
phia federal court. Case, involving two
CATYV systems in Titusville, Pa., turned
on claim of cable TV petitioners that
the FCC was wrong in ordering them,
without hearing, to carry wicu-Tv Erie.
Pa.. NBC programs and dropping more
distant NBC-affiliated stations. CATV
systems also claimed commission rule
conflicts with First Amendment right
of free speech.

Decision, issued by three - judge
panel of U.S. Court of Appeals for
Third Circuit, held that since CATV
systems are not licensees, FCC is not
required to hold hearing. As to First
Amendment argument, court held non-
duplication rule does not conflict with
tree speech rights. pointing to 1968 and
1967 court rulings upholding regulation
as reasonable regulation in public in-
terest.

Attempt by petitioners to introduce
engineering evidence to prove wiCU-TV’s
signal in Titusville is inferior to more
distant NBC stations was rebuffed by
court, since data was not part of pro-
ceedings before FCC.

Decision was by Circuit JTudge Gerald
McLaughlin and Ruggero J. Aldisert.
Judge Harry E. Kalodner dissented on
jurisdictional grounds: said he would
join colleagues in affirming FCC if court
held jurisdiction.

NAB wants rule dropped
National Association of Broadcasters
has suggested that FCC consider scrap-
ping rule that requires broadcasters to
make their files available for public in-
spection in their communities. NAB
says public made only “token” use of
public files in 1967.

Association made suggestion in peti-
tion requesting commission set three-
year retention period for files. Rule.
adopted in 1965, left for subsequent
decision length of time records would
have to be retained.

NAB said sufficient exoerience has
been gained to justify establishment of
retention period “and possibly deletion
of rule itself.”

NAB said it surveyed 1,286 radio
and television stations and found that
public use of files last year was “token.”
Of stations checked, 50 reported inspec-
tion requests, NAB said. Of these, 42
had one request, six had two, one had
three and one had eight.

Three-year retention period, NAB
concluded, would be sufficient to assure
that “the very few members of the pub-
lic who are availing themselves of the
files will not be deprived of pertinent
information.”
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As concerned citizens of the com-
munities they serve, Storer stations
maintain extensive and enlightened
programs to bring maximum hap-
penings to mini-privileged kids. ﬁl
Detroit, WJBK.TV gave the city a
unique portable swimming pool for
playground use, and pioneered a
novel documentary spelling out
what the law requires of both
arents and children. Cleveland’s

JW-TV and WJW Radio annually
sponsor the Ohio Junior Olympics.
WGBS in Miami sent its mikes into
Youth Hall to find out from problem
children themselves "what went

wrong” and what they hope for the
future. Atlanta’s WAGA-TV cli-
maxed a summer-long recognition of
student editorials in school papers
with a $1,000 grand prize scholar-
ship. And all across the nation,
other Storer stations are backing
Junior Achievement, helping recruit
Big Brothers, saluting outstanding
teens with on-air recognition, en-
couraging and rewarding creative
youngsters in every field. This con-
certed efflort to bridge the Generation
Gap takes a lot of doing. But in this,
as in every phase of broadcast opera-
tions, Storer stations do as a matter

of routine things that leaders in our
communities consider rather
“special.” That’s why Storer sta-
tions stand out . . . and another
reason why it’s good business to do
business with Storer.

STORER

BROADCASTING COMPANY

MILWAUKEE MIAMI NEW YORK ATLANTA CLEVELAND DETROIT TOLEDO
WITI. TV WGBS WHN WAGA-TV Viw.TV WJBK-TV WSPD-TV

CLEVELAND BOSTON PHILADELPHIA | LOS ANGELES | CLEVELAND DETROIT TOLEDO
WCJW (FM) WSBK-TV WIBG KGBS wjw WJBK WSPD




MeETr

ONE
MOMENT
PLEASE

Sometimes it’s a good idea to get an-
other point of view on your opéra-
tion—anr outside look. Are things
really as good . . . or as bad as they
look to you?

When you think about it, it’s really
emazing how readily money is ap-
propriated for capital investment in
plant and equipment, but how little
and how reluctantly it is appropri-
ated for depth research into the au.
dience itself. And after all, they are
the target for the whole broadcast-
ing effort.

Our company uses the unigue skills
of the social scientist to examine in
detail, program-by-program and per-
sonality-by-personality, the strengths
and weaknesses of your station and
the competitors in your market.

Our clients know where they stand,
and, more importantly, the reasons
why their ratings come out the way
they do.

Ore of the principal reasons for our
contract renewals year after year is
that we do more than just supervise
a research project. We stay with you
for a whole year to make sure you
understand it and that it works for
you.

Our contribution and the aggressive
management eflort of some of our
clients have helped them to move
from third place to first place in
several of the country’s most com-
petitive markets.

If you are concerned about current
ratings and would like a sound ob-
Jective look at your station and its
relationship to the market, give us a
call for a presentation with ab-
solutely no obligation on your part.

McHUGH & HOFFMAN, INC.

Television & Advertising Consultants

430 N. Woodward Avenue
Birmingham, Mich. }8011

Area Code 318
644-9200

Datebook

A calendar of important meetings and events

in the field of communications

slndicates Arst or revised listing.

December

Dec. 30—Deadline for comments on FCC’s
proposed rulemaking that would require
common carriers filing microwave applica-
tions for CATYV service to notify the affected
TV stations on or before the date of appll-
cation, Rule would also reqQuire CATV sys-
tem to file all necessary requests for dis-
tant-signal carriage or other special relief
on or before date of microwave applicatlon.

January

Jan, 3—Deadline for comments on FCC’s
probosed rulemaking that would Dermit all
CATV systems In a particular community
to carry the distant slgnal of a TV station
beyond that community's grade B contours,
if one CATV in the area has already been
authorized to carry that signal.

Jan, 9—American Research Bureau seminar
for TV statlons on use of ARB reports.
Washington.

Jan. 10—Deadline for entries for 29th an-
nual George Foster Peabody awards. Sub-
missions should be made to Dean John E.
Drewry, Henry W, Grady School of Jour-
nalism, University of Georgia, Athens.

Jan. 10-12—Midwinter conference, Florida
Association of Broadcasters. Orlando.

Jan. 1112 Seventeenth annual Retail Ad-
vertising Conference. Agenda includes Panel
sessions on radio, television and print adver-
tising. Knickerbocker hotel, Chicago.

Jan. 13—Deadline for reply comments on
FCC’s proposed rulemakl!ng that would per-
mit all CATV systems In a particular com-
munity to carry the distant signal of a TV
station beyond that community’s grade B
contours, if one CATV in the area has al-
ready been authorized to carry that signal.

Jan. 13-17—Annual winter meeting National
Association of Broadcasters board of direc-
tors. Americana hotel, San Juan, P, R.

Jan, 14—Network newsmen newsmaker
luncheon, International Radio and Television
Bociety. Waldorf-Astoria hotel, New York.
wJan. 14—Annual stockholders meeting,
Chris-Craft Industries Inc., Pler 66 hotel,
Fort Lauderdale, Fla.

Jan., 14—American Research Bureau semi-
nar for TV statlons on use of ARB reports.
Boston,

Jan, 16—American Research Bureau semi-
nar for TV statlons on use of ARB reports.
Detroit.

Jan. 16-18—Meeting of Florida CATV Asso-
ciation. Marco Island.

Jan, 17—Deadline for reply comments on
FCC’s proposed rulemaking that would re-
Quire common carrters filing microwave ap-
plicatlons for CATV service to notify the
affected TV stations on or before the date
of application. Rule would also require
CATV system to file all necessary requests
for distant-signal carriage or other special
reliel on or before date of microwave ap-
Pllcation.

Jan. 17—Meeting of Communily TV Asgoci-
alion of New England. New Hampshire
Highway motel, Concord, N. H.

Jan. 17-18—Winter television conference, So-
ciety of Motion Picture and Television En-
gineers, on color television broadcasting.

Speaker: Roy Cahoon, chlef engineer, Cana-
dian Broadeasting Corp. Panels on lighting,
video taDe recording, transmitters and trans-
mlssion, receivers and film broadcasting are
scheduled. Ryerson Polytechnic Institute,
Toronto.

Jan. 17-19—Annual meeting, board of trust-
ees, The National Academy of Television
Artz and Sciences. Beverly Hills, Caiif,

Jan, 19-22—Research seminar, Association
of National Advertisers, Sterling Forest Con-
ference Center, Tuxedo, N, Y.

Jan. 2l—American Research Bureau semi-
nar for TV statlons on use of ARE reports.
Atlanta.

Jan, 21-23—Twenty-fourth annual Georgia
Radio and Televigion [Institute. Unlversity
of Georgla, Athens.

Jan. 23—American Research Bureau semi-
nar for TV statlons on use of ARB reports.
Dallas.

Jan. 24—Annual dlnner dance, Pacific Pio-
neer Broadcasters, Beverly Hilton hotel,
Beverly Hills, Calif,

Jan. 24-25—Meeting of Georgia CATV Asso-
cialion. Macon, Ga.
Jan. 27—Annual winter meeting, 7daho State

Broadcasters Associulion. Downtowner hotel,
Bolse.

Jan. 27-30—Twenty-sixth National Religious
Broadcasters annual convention. Speakers
include E. C. Manning, premier of Alberta,
Canada; Dr. Stephen Olford, Calvary Baptist
Church, New York; BishoP Gogdwin Hudson,
Church of England, London: Dr. Eugene R.
Bertermann, president of National Religious
Broadcasters: Rosel H. Hyde, FCC chair-
man;: Vincent T. Wasilewski, president of
National Association of Broadcasters, and
Dr. John V. Charyk, Dresident of Cosmat.
Mayfower hotel, Washington,

Jan. 28—Deadline for filing reply comments
on FCC’s Droposed rulemaking to limit sta-
tlon acquisitions to one full-time outlet per
market,

Jan. 28—American Research Bureau semi-
nar for TV stations on use of ARB reports.
Denver.

Jan. 30—dAmerican Research Bureau seml-
nar for TV stations on use of ARB reDorts.
Los Angeles,

February

Feb, 3—New deadllne for comments on
FCC’s DProbosed rulemakine on future use
of 806-960 mc band, In which commisslon
proposed to allocate space to common-car-
rler and land-mobile services. Previous
deadline was Dec. 2.

Feb. 3—New deadline for comments on
FCC’s proposed rulemaking that would re-
allocate channels 14 through 20 to land-
mobile services in the top 25 urban areas.
Previous deadline was Deec. 2.

Feb. 5—Newsmaker luncheon, International
Radio and Television BSociety. Waldorf-
Astoria hotel, New York.

Feb. 5—Leglslative session of Texas CATV
Association. Sheraton Crest hotel, Austin,
Tex.

Feb. 57—Annual winter convention of South
Carolina Broadcasters Association. Wade
Hampton hotel, Columbia.

Feb. 6-9—Meeting, board of directors, Amer-
ican Women in Radio and Television. Las
Vegas.

Feb, 7-8—Annual winter convention of New
Mexico Broadcasiers Association. Hlilton
hotel, AlbuQuerque,
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Feb., 7-8—Twenty-first annual radlo-televi-
slon semlnar, Northwest Broadcast News
Association. School of Journalism, Univer-
sity of Minnesota, Minneapolis.

Feb. 8—First annual convention, Georgia
Cable Television Adssociation. Demsey hotel,
Macon.

Feb., 10—New deadline for comments on
FCC’s proposed rulemaking concerning tele-
vision programs Produced by nonnetwork
suppliers and not made avallable to certain
television stations. Previous deadline was
Dec. 9.

Feb. 12-14—Annual conventlon, National Ade-
sociation of Television Program Ezeculives.
Los Angeles.

Feb, 14-15—Meeting, board of trustees, edu-
cational foundation, American Women in
Radio and Television. Executive House,
Scottsdale, Ariz.

Feb. 17-19—Annual midwinter conference on
government affalrs, American Advertising
Federation. Statler-Hilton, Washington.

Feb. 25-28—1968 Conference, Western Radio
and Television Associdtion and West Coast
Instructional Television. Olymplc hotel, Se-
attle.

March

March 10—New deadline for reply com-
ments on FCC’s Proposed rulemaking con-
cerning television Drograms produced by
nonnetwork subpliers and not made avail-
able to certaln television stations. Previous
deadline was Jan. 9.

sMarch 10-13—Spring conference, Electronic
Industries Association. Statler-Hilton hotel,
Washington.

March 11—Spring meeting of New York
State Association of Broadcasters. Thruway
motor lnn, Albany.

March 13—Annual annlversary banquet, In-
ternational Radio and Television Society.
Ed Sullivan will recelve 10th annual Gold
Medal Award. Waldorf-Astorla hotel, New
York.

March 13-18—Meeting of National Federa-
tion of Advertising Agencies. Boca Raton
hotel, Boca Raton, Fla,

March 16-19—Western meeting of Associa-
tion of National Advertisers. Hotel Del
Coronado, San Diego.

March 19-22Western meeting of A4ssocia-

tion of National Advertisers. Hotel Del
Coronado, San Diego, Callf.

OpenMike

A borrowed expression

Eprror: We in broadcasting should be
appreciative of the efforts of the Grand
Rapids Press [see print ad below]. They

This message
will self-destruct
in 10 seconds

&

BUT, THE PRINTED MESSAGE
IS THE ONE THAT LIVES FOREVER!
YN Ihe ioouh, wist comients of wniverssl sopedl, The Prase

Rapds area. 0o or she it 1220 The Presa semght, and

rvory.

A2u s The Prass ae 1050 10 Aews DSCOUSE YOUS (roB-
POci 20 0 306 YOur Re18308 WOWIN'T 1t DA & 080d eY
0 exposR a1 et Beopit 38 Jour precwet?

Bouth Aeprasencaave will ¢ nacay 16 Ml you in o0
manmm—n—q

The Grand Rapids Press ?

P -

7 i S it s ey oy S S
...,,..._....,....m.'.‘: EES RS s

have answered their own argument and
the point is well taken.

Radio-TV messages are not self-de-
structing because they impart basic
ideas to man’s powerful imagination.
Apparently the idea of a self-destruct-
ing message is an idea that will live
long after the yellowed pages of the
newspaper have been forgotten.

“Sorry about that, chief” ... Would
you believe you'll have to “sock it to
us” again? Next time, don’t use our
ammunition.—Michael H. McDougald,
general manager, warx, Gadsden, Ala.

Goldmark praises EVR story

EpiTor: On behalf of Dr. Peter Gold-
mark [president] and the management at
CBS Laboratories, 1 would like to ex-
tend sincere congratulations on the out-
standing article describing EVR in the
Dec. 16 issue.

To quote Dr. Goldmark: “The article
is the most factual, objective and in-
formative story yet written to explain the
enormous complexities of electronic
video recording.” The article reflects the
highest journalistic standards and should
provide a great service to the readers of
BROADCASTING.—Leo J. Murray, direc-
tor, information service, CBS Labora-
tories, Stamford, Conn.

Their record was better

EpiTorR: Your top 50 agencies in 1968
radio and TV billing chart (BROADCAST-
ING, Nov. 25) contains major inaccura-
cies in regard to our agency:

1. Our network billing is $20 mil-
lion, up from $13 in 1967 (not $13 for
1968); 2. Total broadcast billing is $24
million, up from $13.6 in 1967 (not
$17 for 1968); 3. Broadcast share of
our agency’s total billing is 50%, up
from 42.5% in 1967 (not 42% in
1968); 4. Our agency rank is 32nd, up
from 42nd in 1967 (not 38th in 1968)
—Humboldt 1. Greig, vice president,
La Roche, McCaffrey and McCall Inc.,
New York.

(BRrOADCASTING is glad to report the higher
agency billings Indicated by Mr. Grelg. A
misunderstanding apparently occurred when
an editor took the network billings figure by
g;\gne and recorded it as $13 milllon. The

million figure would move the agency up
both in total billings and rank.)

“Letter
Perfect”

Without overdoing the phrase,
.some 634,000 North Alabam-
ians say this about WAPI as
they listen day by day to the
music, wit, controversy, news,
sports and special events
served by personalities with a
flair.
Two of these are presented
here . . . attractive, articulate
radio professionals respon-
sible for WAPI's key ‘‘drive-
time" and “housewife” pro-
gramming,
Charlie Davis

5:30 to 9:00 A.M.
Ron Carney

9:00 A.M. to Noon

3:00 to 6:00 P.M.
Any of the research figures
you choose to use point-up
their popularity. And, any
Henry |. Christal office will en-
thusiastically tell you why
WAPI is “LETTER PERFECT”
for your advertising message.

50,000 W
BIRMINGHAM

WAPI radio represented by
Henry 1. Christal Company, Inc. /

\
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Maﬂm from W. Bruce McLean, president of Needham, Harper & Steers of Canada

A prognosis on the _sht_)rtg_r-_ler)g_th commerc_ial_

In the past year we have seen a growing
interest in the application and use of
split 60's and 30’s alone versus 60-
second announcements. These develop-
ments have raised some interesting and
probing questions as to the workability,
pricing and availability of split 60 and
30-second announcements, and their
effect on the advertiser, stations and the
television viewer. (While what I am re-
porting on will concern itself principally
with television, the same comments gen-
erally apply to radio as well.)

We polled television stations, TV
rep houses and media directors of agen-
ctes in October and received a very
gratifying 74% response. So the figures
I will be quoting could be fairly re-
garded as representative of the views of
a broad segment of the broadcast-adver-
tising business.

There is a strong feeling that “loose”
30-second commercials—bought and
sold as complete self-contained units—
will become the standard of the medium
within a surprisingly short period of
time—probably in two or three years.

In our survey in Canada we asked
what the respondent felt would be
the standard length of commercial in
the near future. Even though split 60's
and 30's are getting less than 25% of
advertisers’ money now, 86% of the in-
dustry spokesmen feel that the 30 will
become the standard (46% said 30’s
alone; 40%, 30’s back to back).

TV reps and ad agencies believe
strongly that the change to shorter com-
mercials will have taken place within one
to two years, while TV station owners
tend to take a more conservative view—
60% of them feel it will take three to
five years. No respondent felt it would
take more than five years.

Now, how about that ogre that haunts
us all—costs?

In the U.S. our study showed costs
for television time will continue to in-
crease at between 5% and 10% a year
until such time as there might be a
noticeable moving away from television
to other media categories. Viewed in
this manner, charges for 30’s will not be
so much a reflection of premiums at-
tached to a part of a longer length as
much as they will result from a carving
up of total revenue requirements among
a larger number of commercial units.

Weighing all the various predictions
made to us, we can expect that 30-

second charges will faill somewhere in
the 66% to 75% range relative to
minutes—provided that we understand
minute costs are on a continuing,
noticeable escalator. (In fact, 30-second
prices should reach 1967 full-minute
costs sometime around 1973 or 1974.)
Twenty-second announcements—if they
remain a factor in scheduling at all—
will probably come in at about 50%
of the minute rate, with 1.D.'s at 25%.

It is obvious that an increase in the
use of shorter commercials will mean an
increase in revenue for stations, if the
60-70% pricing relationship to 60's
remains in force. However, an increase
in the use of the shorter length will
mean more units to be accommodated
50 we asked what people thought was
the better course to take in view of
criticism of commercial interruptions:
(1) Space them out, with more but
shorter commercial intermissions, or (2)
group a number of commercials to-
gether in fewer but longer intermis-
sions.

Here's what they said: Space out:
12%; group together: 88%.

If stations do run commercials in
cluster, however, there will be the prob-
lem of positioning within the cluster.
We gave our panel three choices: (a)
charge the advertiser a premium for
the first and second positions; (b)
schedule all advertisers within the com-
mercial intermission segment on a
straight rotation basis; (¢) sell com-
mercial positions on a first-come, first-
served basis.

There was little doubt that the second
alternative was the most popular (79%
favored it).

Television networks and stations will
not adjust pricing to reflect positions
within larger commercial blocks. Adver-
tisers will have to live with rotation
among four or even more consecutive
commercial units.

If these predictions turn out to be
true, there will be significant changes
for advertisers, agencies, and television
and radio stations. With the increase in
30-second commercials comes on in-
crease in clutter—and this may mean
the advertiser would favor prime time
over fringe time—and network place-
ment over local placement where he
feels he will reduce, if not avoid, clutter.

On the other hand, broadcasters have
many advantages to sell advertisers and
agencies.

Foremost is the increase in efficiency
—a shorter commercial becomes a dol-
lar stretcher.

To summarize the predictions we have
gleaned from our conversations and
study, we feel reasonably confident that
the following will take place:

= There will be a rapid increase in
the use of loose 30-second announce-
ments in all parts of the television
spectrum, The volume of 20-second
announcements will drop most drastic-
ally as a result, although some decrease
in the use of minutes and piggybacks
will also be felt.

= Total commercial time allowed will
not, of course, change drastically, but
scheduling practices will begin to move
noticeably toward a smaller number of
longer commercial intermissions.

= Pricing for loose 30's will stabilize
at about 60% to two-thirds of the full-
minute rate in force at any given time.

W. Bruce McLean, who has been president
of Needham, Harper & Steers of Canada
since 1967, began his advertising career in
1947 with McKim Advertising Ltd. Canada.
In 1953 he became advertising manager of
Yardley of London (Canada) Lid. and the
following year he joined NH&S in Toronto.
He was appointed vice president in Novem-
ber 1957 and secretary-treasurer of the
Canadian company in 1966. He currently
supervises client contact activity, and is re-
sponsible for network TV programing.
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L O L LU UL S o Everyone in South Florida is talking
Sol Taishoft, president,; Lawrence B.

Talshoff, sxacutive vice. ’&i’:"i’:‘é&:ﬁ:, about the weather...

Edwin H. James, vice president; B.

Talishoft, treasurer; Irving C. Ml]ler, [}
comptroller; Joanne T. Cowan, aasistant on M'AM' S WLBW-TV

treasurer.

TELEVISION

Executive and publication headquarters:
BROADCASTING-TELECASTING building,

1735 DeSales Street, N.W., Washington,
D.C. 20036. Phone: 202-638-1022.

Sol Taishoft, editor and publisher,
Lawrence B. Taishoft, execulive VP.

EDITORIAL

Edwin H. James, vice president and
executive editor, Rutus Crater, editorial
director (New York); Art King, manag-
ing editor, Frederlck M. Fitzgerald,
Earl B. Abrams, Lawrence Christopher
(Chicago), Leonard Zeidenberg, David
Berlyn (New York), Rocco Famighettl
(New York), Morris Gelman (Holly-
wood), Sherm Brodey, senior editors;
Joseph A. Esser, F, Martin Kuhn,
Robert A. Malone, associate editors,
Alan Steele Jarvis, James C. Learnard,
Timothy M. McLean, Steve Millard,

Sue M. Tropin, steff writers,; Jefirey
Olson, Mehrl Martin, Mary Ann Patterson,
editorial assistants; Gladys L. Hall,
secretary to the publisher;

Jack Lefkowltz, art director,

Erwin Ephron (vice president, director
of media, Papert, Koenlg, Lols),
research adviser.

BUSINESS

Maury Long, vice president and general
manager; Warren W. Mlddleton (New
York), national sales manager; Ed
Sellers advertising director; Eleanor
Manning (New York), institutional sales
manager; George L. Dant production
manager, Harry Stevens, tramc man~
ager,; Bob Sandor, assistant production-
trafic manager, Margaret E. Montague,
classified advertising; Dorothy Coll,
advertising agssistant,

Irving C. Miller, comptroller; Eunlce
Weston. assistant auditor; Sheila
Thacker. o

CIRCULATION

. H
pRnLl, Wi, pezuates e reported by South Florida’s only
manager; Michael Carrig, William

Criger, Diane Johnson, Kwentin Keenan,

ii%rénﬁo»wx;]sua%xszanne Schmidt. mete0r0|ogist Walter Cronise

BUREAUS .. . . .

New York: 444 Madison Avenue, 10022. ONLY Miami station with its own meteorologist .

e S e sal director; David ONLY Miami station with its own complete radar installation
Berlyn, Famlghettl, itors; - . — I

Walter %%%""snencei &aoﬁﬁ"zéoga??or?" ONLY Miami station with direct communication

Baze Hlardy. g roline H. Meyer, Linda to National Meteorological Center

Warren W, Middleton, nat e . -

manager; Eleanor 1 Mam‘:l):g.l ottt ONLY Miami station with its own corps of “Weather Watchers”

tional sgles manager; Greg Masefield,
Eastern sales manager,; Laura D.

Grubinski, advertising assistant.

Chicago: 360 North Michigan Avenue,
60601. Phone: 312-236-4115.

Lawrence Christopher, senior editor;

David J. Bailey, Midwest sales manager;

Rose Adragna, assistant.

Hollywood : 1680 North Vine Street,

90023. Phone : 213-463-3148

Morris Gelman, senior editor; Bill

Merritt, Western salas manager.

BroancasTing® Magazine was founded In

1931 by Broadcasting Publications Inc,,
using the title, Broapcasring®*—The
News Magazine of the Fifth Estate.
Broadcasting Advertising® was ncqulred
in 1932, Broadcast Reporter in 1933
Telecast® in 1953 and Television® In
1961. Broadcasting-Telecasting® was
introduced in 1946.

gglggésubsé EB'aRE)eAI;thg:‘% Publicatlons Inec. M l A M l .FL[IHI n A ::F;‘ngzcv:::A:,‘:::uo
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it's difficult to recall a year quite as tumu!- Giobal, national and community affairs
SoMuch year q Y

tuous, quite as difficult to follow as 1968. all were covered, clarified and put into
Happened To help bring order from the confusion of perspective by this day-long summary
In 1968 events, WMAQ-TV, the NBC owned tele-  Prepared by WMAQ-TV and NBC News.

vision station in Chicago, presented“1968:  Chicagoans en masse tumed |
WMAQ-' V Year Unpredictable,” an unprecedented, to WMAQ-TV on December @

8Y2 hour telecast on December 28th re- 28th to be informed.
Replayed |t. viewing the year’s major happenings. Just like every other day. DWNED
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News leadership: another reason viewers depend on the NBC Owned TeIevusuon Stations.

WNBC-TV, NEW YORKlWRC TV, WASHINGTON, D.C.|WKYC-TV, CLEVELAND|WMAQ-TV, CHICAGO|KNBC, LOS ANGELES
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Broadeasting

Apollo flight tops big year for news

Extraordinary events send budgets soaring; Hill
frowns on coverage; radio-TV business gets better

Some network ofticials have called
1968 the “unpredictable year.” as major
news cvents scrambled over one anoth-
er to grab the headlines.

News budgets were geared to the
heavy demands of an election year, but
were doubled and tripled when 1968
proved a year of cataclysmic events
that sent tremors through the American
fibre, and before the end of summer,
even touched the electronic press.

Gross news cxpenses for the three
television networks, as the result of
covering some 25 major news events
this year, passed the $150-million
mark, with the round-the-clock follow-
up of the historic Apollo 8 space shot
(with live TV pictures of the moon)
completed Friday (Dec. 27) not yct
calculated. Losses in radio and TV pre-
cmptions were considered staggering—
and almost incalculable. in a year when
spot dollars beégan a strong comback
from a dull 1967.

Impartial microphones and camcras
became a focus of controversy as con-
gressional and public critics accused the
broadcast press of manipulating and
distorting the news. Television pro-
graming came under fire for allegedly
inspiring violent social behavior. Prom-
ises for investigation of both were kept
as broadcasting faced a volley of brick-
bats in the closing days of 1968.

The year also proved momentous for
the cable industry which found that
what the U.S. Supreme Court can
giveth in June, the FCC can taketh
away in December. At least that’s how
some cable spokesmen viewed the com-
mission’s proposed CATV rules that
would compel individual system opera-
tors to enter into pacts with copyright
owners. The Supreme Court had con-
ferred copyright immunity on CATV
in the United Artists-Fortnightly case;
carlier it had affirmed the jurisdiction
of the FCC to regulate CATV. Never-
theless the industry continued to grow.

as evidenced in a proposal by American
Television and Communications Corp.
to purchase Meredith-Avco systems for
$14 million, despite some dire predic-
tions by CATVers that the indus-
try was being plunged into a deep
freeze by the FCC,

The commission conjured a freeze of
its own on the AM band by announcing
it was making a review of AM alloca-
tions policies including the question of
whether AM and FM should be consid-
ered a single radio service. Earlier it
had proposed a one-to-a-customer rule-
making that would prevent any broad-
caster from acquiring more than one
station in a single community. But the
Justice Department proposed breaking
up multiple-station ownership within the
same markets and wanted to cxicnd the
principle to cross-owncrship of news-

For lasting reference:
Index to major
trends and events for 1968

papers and broadcast propcrties. And
after 17 years of continual controversy
the commission finally disposed of pay
television by authorizing a limitcd serv-
ice to operate in the big markets with
only one pay facility to a community
The commission also got a new mem-
ber this year: One chair, vacated by
Lee Loevinger in June, went unfilled
until H. Rex Lee, 32-year veteran of
government service, was appointed by
President Johnson in September. Mr,
Lee, who may hold a crucial swing vote
on controversial broadcasting matters,
cast his votes with the majority on the
new CATV rules and pay television
authorization in December.

Broadcasters faced an earnest spcc-
trum grab this vear by land-mobile
forces which were cyeing covetously the
UHF band. The National Association
of Broadcasters and others set up a war
chest {0 research and finalize a keep-
broadcasting-over-the-air-and-off-cable
study for the President’s Task Force on
Communications Policy (the task force
report cventually proposcd a combined
system of broadcast and cable TV). The
FCC proposed opening up to land-mo-
bile usc both ends of the UHF spectrum
(channels 14 to 20 and 70 to 83) on a
geographical basis, received 26 mc of
spectrum space from government users,
and issued a $500,000 call for research
help with ils allocations problems.

The Corp. for Public Broadcasting,
a promising educational telcvision
creation of Congress in 1967 had a
long wait for its first federal appropria-
tion in Octobcr—only $5 milljon, a little
more than half of the $9 million origi-
nally authorized. CPB filled its board of
directors early in February—Frank
Pace, a former secrctary of the Army,
was named chairman—but it still was
sceking a president by yearend.

After a year of doldrums spot dollars
began flowing back into the radio-TV
marketplace. Increased billings during
the final three quarters of 1968 made
up for a sluggish first quarter. The top
50 radio-TV agencies billed $137 mil-
lion more this year than last, with J.
Walter Thompson the biggest agency at
a total $248.6 million in broadcast of
which $226.4 million was in television.

Spot television billings, estimated the
Television Bureau of Advertising, might
reach $949 million in 1968 compared
with $863 million in 1967. About 81%
of the stations surveyed this year re-
ported a gain in spot availabilities as
spot finished a strong third quarter with
signs of an equal showing in the fourth.

Cigarette advertising received a ma-
jor assault from congressional and pub-
lic quarters this year. Under some con-
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gressional pressure P. Lorillard Co.
dropped sponsorship of professional
sports events on television; Liggett &
Myers reduced similar commitments by
two-thirds. Attorney John Banzhaf,
whose complaint last year led to the
application of the fairness doctrine to
cigarette advertising, formed Action on
Smoking and Health {ASH) to monitor
radio and television to insure compli-
ance with the policy. Within three
months he asked the commission to
revoke the license of wNBC-Tv New
York, for carrying an insufficient num-
ber of antismoking messages.

In a coordinated regulatory attack
the Federal Trade Commission urged
Congress to eliminate cigarette com-
mercials, while the secretary of health,
education and welfare urged that if
the ban should not be imposed, then
death warnings and tar-nicotine ratings
should be aired with every advertise-
ment. An antismoking task force
created by the surgeon genmeral sug-
gested that the U.S. Public Health Serv-
ice should determine if the broadcast-
ing industry is complying with the
FCC’s policy.

Broadcast mergers were big news in
1968 as giant Transamerica Corp. an-
nounced plans to absorb Metromedia in
a $300-million stock deal. At that time
it was the second biggest merger of a
broadcast-based company into a con-
glomerate to come up for FCC approv-
al, topped only by the aborted ABC-
ITT merger, which started out as a
$379-million exchange of stock and es-
calated into a $661-million deal two
years later by the time ITT called it off
on Jan. 1 this year.

ABC proved later to be a reluctant
bride as billionaire Howard Hughes ini-
tiated in July a $150-million effort to
gain working control of the network.
Mr. Hughes promptly ran into big-
league trouble as ABC prepared to go
to court over the takeover and the FCC
said it would hold a hearing. Three
weeks later Mr. Hughes suddenly aban-

doned his tender offer.

The network was a further source of
controversy as its four specialized
American Radio Networks began Jan. 1
with 600 stations lined up under a
one-year trial period granted by the
FCC. Eleven months later Mutual
Broadcasting System was claiming that
the operation of the system violated the
antitrust laws, threatened its own exist-
ence, and it asked the commission to
put an immediate halt to the plan’s
continued operation.

There were other blockbusting merg-
crs proposed in 1968—the $385-million
Westinghouse-MCA consolidation, the
$200-million National General-Warner
Bros.-Seven Arts acquisition and the
$600-million sale of the St. Regis Paper
Co. to NBC parent RCA—with appro-
priate hosts of diversification in smaller
conglomerates.

The Vietnam Tet offensive in early
February inaugurated an almost stag-
gering parade of major news events
that saw an incumbent President re-
move himself from contention for an-
other term, the murder of Martin Luth-
er King and the subsequent five-day
eruption in many of the nation’s cities,
the early May peace negotiations in
Paris while students and police engaged
in pitched battles in the streets, and the
assassination of Senator Robert F.
Kennedy and four days of national
televised catharsis.

But the major test for broadcast
journalism came in Chicago during the
Democratic national convention when
proponents and opponents of the Viet-
nam war, yippies and police reached a
massive confrontation in Grant Park
and the Hilton hotel that bloodied
heads and exposed an ugly nerve of
American political life on nationwide
television, The gavel-to-gavel coverage
of the turmoil both within and without
the convention hall by CBS and NBC
(ABC confined its coverage to 90 min-
ute highlights, and nearly doubled its
previous convention audience) pro-

NBC News bhoto

voked the displeasure of thousands of
viewers, who chose to blame the media
for purveying bad news and who com-
plained to the FCC, and irked Dem-
ocratic congressmen, who were fearful
that the coverage would hurt their par-
ty’s chances of holding onto the White
House.

In the waning months of 1968 thc
networks were caught up in far-ranging
investigations of their news judgments
by a federal grand jury, the FCC,
which wanted a response to the com-
plaints it had received, and promises of
hearings by appropriate committees of
the House and Senate.

Network troubles began, however, a
few months earlier during the national
convulsions following the King and Ken-
nedy assassinations. The cry then was
for a reduction in television violence.

As a result network -and independent
producers spent a frantic summer revis-
ing scripts and reshooting scenes and
rescheduling programs in an effort to
reduce the level of violence on home
screens. A survey showed that Holly-
wood was indeed gun-shy as 65 new
programs under development for the
1969-70 season required virtually no
force to resolve conflicts, The trend
toward family-situation and comedy
programs, with variety programs and
light cntertainment, was evident.

In Congress Representative John
M. Murphy (D-N.Y.) sponsored a
House resolution calling for a full-scale
FCC probe of television programing
and Senator Claiborne Pell (D-R.L)
urged broadcasters to finance an inde-
pendent study on violence in television.
And President Johnson set up a task
force on violence which two weeks ago
heard the TV network presidents de-
fend their program practices and mews
judgments,

Broadcast newsmen could look to the
federal courts for some solace this year
because a Chicago appellate court held
that the FCC's personal-attack rules

CBS News Dhoto
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{left,

convention floor

were unconstitutional and dismissed the
commission’s arguments that broadcast-
ers, since they were regulated, were
entitled to less protection under the
First Amendment than the print media.
The U.S. Supreme Court was asked in
November to review the case.

Throughout the year, week-by-week,
BROADCASTING reported each event as it
was happening. A review of these issues
covers the entire field of radio and
television as well as related fields that
influence broadcasting.

Following are references, grouped by
subject, to most of the major news
developments of the year with the date
of issue. The references include all of
1968, and in order to offer fuller con-
tinuity, the last months of 1967,

Advertiser-Agency Relations

Advertiser shifting along agency row totals
over $286 million in billing in 1967—
ZII%gS: down in the first haif 1968—

Merger and scquisitions continue among

adverllslng agencies. MacManus, John
dams acquires Atherton Privett—
10/2/67 and West, Weir & DBartel—
4/15/68: Campbell-Ewald realigns—
12/18/67. sells West Coast unit—
12/25/67 reorganizes New York office—
5/13/68:  Griswold-Eshleman and Mosgul
Baker Byrne Weiss DProposes merger—

12/18/67: N. W. Aver & Son acqulres
Frederick E. Baker Advertising (Seattle)
—4/8/68;: New Masius, Wynne-Williams,
Street & Finney represents 75% interest
In Street & Finney by London agency—
/27/68 Rumrill-Hoyt and Geyer-Os-

move toward merger—7/15/68.
8/26/68 Rumrill-Hoyt in New York and
Wermen & Schorr, Philadelphia. combine
—12/2/68: Bozell & Jacobs. New York,
acquires Tilds & Cantz, Los Angeles—
10/14/68.

BBDO and Clyne Maxon dissolve two-year-
old merger—1/8/68. Interpublle Group
tightens up, economies cited—12/4/67;
McCann-Erickson management changes—
2/19/68: Durham 5175 million suit flled
against Interpublic—4/18/68: Marion Hagg-
er's ties with Interpublic severed—2/5/68:
Johnstone absorbed by Marschalk—3/11/
fR: };gitchard Wood and ITSM merge—
7/22/68.

Agencies' staffs trimmed. mcludhm Bur-
nett, Grey, Ted Bates & Co.—3/11

Benton & Bowles elects Victor G. BIoede
president—2/5/68 )

Xerox and Papert, Koenig, Lois split, clte
differences over TV programing—3/11/68.

What agencies want from clients is discussed
by five agency presidents—10/21/68.

Hecht, Vidmer forms as new agency in New
York—10/14/68

Broadcast journalism received stern test within and with-
out Democratic convention halls in Chicago, and eventually
became itself a center of controversy. CBS’s Dan Rather
with headphones), caught in swirl of delegates and
police, takes punch in the stomach, be-
coming one of many newsmen casualties that week.

Hershey Foods reverses position in search
for ad agency—11/18/68.

Kenyon & Eckhardt reorganlzes. its agency
subsldiary Is Kenyon & Eckhardt Adver-
tising Inc.—12/2/68.

Kurtz Kambanis Symwon sets up shop with
Hudson Paper as first account—12/2/68.

Advertiser-Broadcaster Relations

Sealtest moves into spot TV with annual out-
lay up to $10 milllon—12/25/67

TWA's new ad _campaign budgeted $22-
mlllion-plus—1/1/68.

Kemper must pay ABC-TV for broadcasts
cancelled after Hiss abpearance—11/4/66,
12/25/67.

General Foods’ Maxim freeze-dried coffee
campaign uses sPpot TV as basic medium
—1/8/68: General Foods returns to NBC
as program sponsor—3/11/68.

Ted Bates & Co. stirs station reps by ask-
ing them to calculate rating adjustments
on Colgate-Palmolive business—2/5/68.

Aamco Transmission  allocates $16.5 mil-
Iion to radio and TV. most of the busi-
ness to be placed locally—2/26/68.

Procter & Gamble moves first-run Drogram
series into TV syndication—4/1/68.

A and NAB hold meetings for exchange
of views—7/1/68

AAAA funds surveys at Purdue Unliversity
studying whether specific attributes of
product or TV program affect consumer
cholce—7/8/68.

Network TV helps small advertisers. NBC's
Otter says—9/23

Hallmark Cards-Arena Preductions to study
shortage of TV writers—10/7/68.

Xerox's McColough proposes funding of non-
profit corporation to produce quality TV
shows—10/21/68.

Sex censorship in broadcast
splces up 4A's conference—10/

Sccial change is the challenge, 4A's told—
11/18/68.

advertising
68.

Advertiser-Government Relations

NAB. National Newspaper Association and
AAF set hearing in New Orleans to dis-
cuss ways of combatting state efforts to
tax advertising—9/25/67: enforcement of
3% tax on ads in Towa delayed—10/2/67,
10/9/67: state groups urged to combat
antiadvertising moves during AAF meeting
—11/13/67: AAF's Rell warns of more ad
taxes—6/17/68; new threat of tax on ad
media in Maryland—8/5/68; Iowa tax IS
beaten in ilower court—2/5/68, enly to be
upheld by state's supreme court—11/18/68:
court review is sought—11/25/68, and AAF-
NAB interest is aroused—12/2/68, 12/9/68.

Consumerism: President Johnson in State
of Union message includes Droposal to
Protect consumers—1/22/68: AAF's Bell
sees peril for advertising—2/5/68, as bat-
tle lines drawn—2/12/68: President's eight-
point consumer DProgram sent to Congress
—2/12/68: Merle M. McCurdy named
Justice Department’'s consumer counsel—
4/1/68: Nader critical of advertising—
$/20/68; Humiphrey favors single consumet
affairs office—7/29/68.

AAAA convention features discussion of fed-
eral threats to advertlsingE—4/29/68.

Federal Trade Commission's Dlxon reap-
pointment confirmed by Senate—10/2/67:
Rellly to leave FTC—10/23/67. and Nichol-
son to flll his spot—12/11/67.

ANA, AAAA oppose FTC's proposed tougher

throughout the campaign.
needlepoint which he holds are his son-in-law, David Eisen-
hower, his daughters, julie and Tricia, and his wife, Pat.

Richard Nixon, in political comeback of the century, savors
his election-night triumph over nationwide television, me-
dimn that he learned to use effectively and frequently

Clustered around appropriate

rules for analgesic advertlsing—11/20/67;
FTC finds Bristol-Myers uslng misleading
advertlsing tfor Bufferin—1/30/67, 3/6/67;
dismlssal urged—12/4/67.
FTC order for General Foods to dispose of
Q. S. upheld by court—11/20/67. also
by Supreme Court-—5/27/68, O, S. sale
_t,? l\;{lles Labs sublect to FTC approval—

22/68.
FTC orders S.8.8. Co.
to tone down clalms
Chicago law DProfessor questions validity of
le%}stfhﬁisnklng behind P&G-Clorox parting

(tonic and tablets)
—8/5/68

Food and Drug Administration removal of
ome brand-name drugs to take time—
1/8/68 1/29/68: FDA sets hearing on pro-
posed regulatlons of food supplements for
dletary uses—4/22/68.

Truth-in-lending bill could rule ogut broad-
cast ads for loan companies—12/4/67,
conference amends bill—2/5/68, and it is
modified—-5/20/68, becomes law—&6/3/68.

FTC faces stormy session on proposed guide-
lines on commercial advertising allow-
ances. could hurt broadcast co-op—11/4/68.

FTC screens Geritol sbots regarding false
claims—11/4/€8.

AAF reveals model law on deceptive prac-
tives to FTC—11/18/68.

Federal judge In New York to give decision
on Kemper Insurance claim that ABC
violated contract by showing controversial
Nixon speclal in 1963—12/2/68.

FCC's Nicholas Johnson tells ad agency
executives thelr resDonsibility goes beyond
the commercial—12/9/68,

Advertising

Dr. Jules Bachman estimates advertising
\’Ogl;mt; increase of 45% In next decade

Howard Bell leaves NAB. Joins American
Advertising Federatlon as president—
1/15/68, will move AAF headquarters to
Washington—4/22/68, 5/20/68. move com-
pleted—8/19/68.

Advertislng s battered Image as cause of all

"ills’* is lamented by AAF's Bell—11/4/68.

Advertising Image

AAAA advisory groud named for graduate
study grant program—10/9/67; 4A Founda-
tion sets up school research Egrants—
5/20/68.

Harvard research finds majority of public
h?lssl Gféworable obinion of advertising—

Agency-Broadeaster Relations

J. walter Thompson Co. leading radio TV
buver for 1ith consecutive year. tops in
total TV and network TV—11/25/68.

Teleproof service described to agencles—
9/18/67.

Veteran media executives leave Ted Bates.
disemployed by automation—10/16/67

Computer technology Dresages revolution
in media_ buying., according to Campbell-
Ewald’s Malcolm Ochs—11/27/67.

Benton & Bowles panel predicts drastic
changes for TV In 1972—11/20/67; media
will cost more in 1969. according to
BBDO report on future trends—3/11/68:
Needham, Harber & Steers report vetoes
boveott of TV but points up pricing prac-
tices by broadcasters amounting to

“‘avarice’'—7/1/68.

Harry Bressler defends formula radio—

1/8/68; barter in radlo making comeback
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—12/4/67.

Edward H. Weiss & Co. asks station reps
to avoid under-the-table negotiations and
urges them to substltute openly summer
discounted rate cards—3/4

Negotiated timebuying in remarkable growth
—5/27/68, 7/15/68, 9/16/68, 9/23/68 Q
Terevision National Sales’ paper control
over negotiated buylng practices attempted
—17/29/68.

Growth of negotiated timebuying dominatles
joint TVB-ANA TV workshop—10/14/68;
is concern of Young & Rubicam which
asks stations for details on preferentlal
rates—9/2/68; Y&R sets P ew me
unit as agency-station liaj son—11/11/68
11/25/68.

Negotiated timebuying also topic at ANA
where agencies, spokesmen say, will
toughen as negotiators in buying spot TV,
sPot radio—11/4/68; 4A’s issues report on
barter merchant and on independent media
buyer—1il/4/

Time Buying Sernces issues policy of not
working with any manufacturer or house
agency representing a single advertiser—
11/18/68.

D-F-S presents SNAP (Spot/Network Alloca-
tion Program), compulerized mathematical
model to evaluale national-local ad media
in every market—11/4/68.

General Foods institutes consolidated TV
spot-buying method—11/11/68.

ARB propeses plan to automate spot buylng
—12/9/68.

FC&B s Gromer calls for agencies to unite

find efliciencies in media buying—
10/7/68 )

Tracy-Locke Co., Dallas, 4A membership
may be in Jjeopardy because agency ac-
quired KOME Tulsa, Okla.—5/27/68,
6/24/68; 4A’'s drops both Tracy-Locke and
Reach, McCltnton because of station hold-
ings—10/21

Agency- Government Relations

President Johnson's crackdown on foreign
investments seen putting damber on
future U. S. advertising agency expan-
sion abroad—1/5/68.

Allocations

FCC makes first assignment of UHF to
Hawaii—9/4/67, denies reassignments in
North Carolina and Virginia—11/20/67;
gives KGYN Guymon, Okla.,, II-A status
—12/11/67; adds channel 20 "to Fort My-
ers, Fla.—1/29/68.

Presunrise rules are issued as FCC reaffirms
permission for stations to use predawn
hour—10/16/67, as does Assn. Bestg. Stand-
ards—10/30/67; injunction issued—11/20/67.
11/27/67; other daytimers disagree—
11/6/67; clear-channel stations _obPpose
softening of rules—11/27/67, 12/11/6%. FCC
would rule local time as opposed Lo stand-
ard time for start ef presunrise operations
—2/19/68, 2/26/68, 3/25/68; response Dre-
dictable—4/8/68: court backs FCC—
2/20/68; plea by broadcasters to U. S.
Supreme Court—8/12/68; FCC issues rule
—8/2/68; Supreme Court Diea fails, review
declined—10/28/68; Washington federal
court also backs FCC on presunrise rule—
12/16/68.

Violations of presunrise rule: WJSW Maple-
wood, Minn., fined $5,000 by FCC—
10/28/68.

Spectrum space Is an overriding issue in
comblex of moves and counter-moves:
NAB opposes giving Dept. of Commerce
authority to study spectrum allocations

” . Pe== T =
A nation warched over the shoulders of Coretta King and

Reyv.

20 (1968: A SPECIAL REPORT)

Ralph Abernathy as they mourned Rev. Dr.
Luther King, whose assassination touched off a spate of
rioting in the nation’s streets during tumultuous April 1968.

—9/11/67, proposal advanced that sbec-
trum space be sold to highest bidder—
8/18/67; 12/9/68.

Président’ Johnson names task force
make sbectrum study—8/21/67, 3128/67
11/27/67, 12/4/67.

TV wired by cable suggested as government
mdustry commniittee calls [oF more spec-

sbace for land moObile—12/4/68,
12/11/(:8 3/11/68; land-mobile radio shar-
ing ot TV tlests begun—6/12/67, 10/16/67;
NAR proposes lop three TV channels of
UHF spectrum go Lo busihess radio as
land-mobile solulion—1/8/68: All-Channel
I'elevision Society wants land-mobile vie-
lators exposed—9/9/68.

Ad hoc intra-industry committee of six
bestg. assns, secks 1o lay groundwork for
unified front to preserve air space by not
permitting switch from air to cable—
1/15/68; NAB aPpropriates $50,000 toward
project—1/29/68, 3/18/68; promising fight
for spectrum space and criticizes land-
mobile report—1/29/68. .

Hard line adopted by broadcasters in spec-
trum battle—2/5/68; Congress perks up,
considers hearing-—2/5/68; Commissioner
Cox of talks compromise—2/5/68;
but nmwoves for UHJF spectrum space are
escalated—2/12/68,

Administration requests more space for
police, fire channels and other land-mobile
users—2/12/68, stimulating search by FCC.
and new funds made available for spectrum
study—2/19/68;, AMST votes to increase
its war chest—4/8/68; fresh funds from
CBS, NBC and reps—4/29/68.

Congressional spectrumi-space probe plans
deveioped—2/19/68, held, more study and
basic research found necessary—2/26/68;
hearing renewed—&6/10/68.

Debt. of Transportation interested in radio
specirum spac 8.

FCC staff report favors sharing unassigned
UHF TV channels with iand-mobile serv-
ices-—3/25/68.

FCC considers private research firms to
help solve spectrum allocations problems
—4/15/68, hires them-—4/29/68.

NAB signs Herman W. Land Associates to
do program diversity study as part of
spectrum battle—5/6/68; report challenges
wire-grid _ plan, stresses stations’ local
activity—7/22/68.

President’s task force expected to take
moderate tone on TV, while Joint Tech-
nical Advisory Committee otfers concePt of
drop-ins on fallow TV space—T7/22/68;
task force staff report offers no changes
in existing commercial structure, sees
CATV as Dbest answer for program di-
versily—9/9/68; full report—12/16/68.

NAB commissions Minnesota U. Drofessor
Glen G. Robinson to study federal sDec-
trum policy—5/27/68; Robinson report sees
spectruim use question as basie—9/30/68.

Land-mobile users’ $5-million tab modifying
gear to meet FCC deadiine—4/15/68.

FCC receives 26mc of spectrum space near
upber UHF band, effect in doubt—&/10/68;
FCC discloses plan of oPening up both
ends of spbectrum for land-mobile
users—7/22/68; Commissioner Lee dissents
—7/29/68, ACTS opposes—8/26/63

AMST assails spectrum pollcy—8/24/68
propeses  government-industry advisory
group monitor traflic on land-mobile
radio frequencies in New York, Los An-
geles, Chicago to determine specnﬁc use
made—7/15/68.

WAIT Chicago files

in federal court in

Martin

Washingtion challenging FCC's clear-
chg/ngr;el rules on First Amendment grounds

FCC and commercial UHF cited critically
eon allocations in testimony before House
Small Business Subcommittee—10/7/68.

FCC Chairman Hyde urges broadcasters
think ahead to channel abundance rather
than to scarcity of channels—11/18/68.

Joint Technical Advisory Committee docu-
nments growing need for spectrum space—
10/7/68.

Audience

Radio __ All-Dimension  Audience Research
(RADAR) study—9/25/67, 12/11/67, 1/15/68,
3/25/68, 4/29/68. i

Radic actively invelves most listeners, CBS
study shows—11/13/67.

Middle-of-the-road Drogramed sta.tlons have
high-income audience—10/23/67

FM study by Radio hlghlishts
listener data—4/1/68.

Nielsen estimates 56 million TV homes-as
of Sept. 1—8/4/67, 10/9/67; viewing level
averages 5 hours 52 minutes daily—
10/9/68, 1/15/68, up to 6 hours 39 minutes
daily—5/6/68, 6.9 hours daily for color TV
homes and 5.9 hours in black-and-white
homes—6/10/68

Census Bureau doubles sample size for 1967
TV home count—7/10/67; Congressman
questions forms—10/23/67; Census reborts
94.1% of all U. §. homes had one or more
TV receivers in June 1967—1/22/68.

ARB estimates set ownership including
color, UHF and multiset homes—5/27/68;
ARB releases county figures showing TV
Penetration up to 95%—9/16/68; ranks top-
100 markets—9/23/68; emphasizes new
dimension of TV audlence in new market
repori service—10/14/68

Farm radio stations penetratnon highest
among high-income farmers—10/9/67.

Television's reach of adulls documented by
TVB—12/18/67.

WLIB New York study documents data on
Negro communily in greater New York
area—2/5/68. .

TV attracts upper-income adults at faster
rate than lower-income adults, Brand
Rating Index reports—9,/2/68; finds middle-
income groups acquirmg color sets at
greatest rate—9/9/68.

TV is studied as backdrop in ghetto home—
9/2/68.

Middle and upper-income homes do most TV
viewing, says Nielsen—9/9/68

Gallup report for NAB shows radlo plays
big role in adult lives—10/21/68

Census-taking is hit by a Congress worried
over invasion of privacy-—10/7/68.

PKL multiset TV ownership estimates re-

new

port 30% of U. S. TV homes owning more
than one recelver—11/4/68.
Awards

Emmys adopt new rules for news awards
—8/18/67; British, French tap top In-
ternational Emmys—-4/22/68 CBS, NBC
tie for Emmy collections—5/27/68. net-
work newsmen up in arms over Emmy
awards Lreatment—5/27/68 news wiil stay
in Emmy lineup—=6/24/

Emmy awards restructured—11/25/68 but
a miffed ABC-TV threatens possnble hoy-
cott—12/16/68.

Broadcasters Foundation gives eight “Mike'

Loawa}fds’r—hl/S/GS a
We, omas picked for NAB award—
1/29/68,

Storer's WSPD Toledo. Ohlo wins Broad-
cast Pioneers Mike award—1/22/68,

In June Senator Robert Kennedy was assassinated. And
broadcasting, an eyewitness to the tragedy, provided four
days of uninterrupted coverage of which the procession
of the Keunedy funeral train from New York was a part.
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2/26/68; Broadeast Pioneers Awardds given
al NAB—3/25/68.

ABA  adds Gavel award lor crime-news
coverage—1/29/68; Seven ABA  awards
won by broadcasters—7/15/68.

Freedom Foundation honors radio-TV-—
2/26/68.

Ohlo Stale honors 39 in radio-TV—2/26/68.

National ADDY awards—7/16/68.

AP radio-TV group gives slation awards
—2/26/68; honors network news depart-
nents—3/18,

lRa'l;s glans (;old Medal awards banquel—

International Broadeasting awards—3/18/68.

International Advertising Film Festival—
6/24/68.

International Film and Television Festival
of New York—10/30/67.

Headiiners Club awards—4/8/68.

Jurorss/sgslecled for duPont-Columbia awards

Major Armstrong awards—41/8/68.

SDX announces award winners—d4/15/68

Andy awards announced—4/15/68.

Oversens Press Club awards—4/15/68.

Nelworks in on 11 Peabody awards—
4/29/68,

CBS) wins Sloan award Jor drivers test—
5/20/68

American Television and Radio Commercial
Festival (Clio awards)—5/27/68.

FCC reprlmands NBC on Hollywood Golden
Globes awards procedures—5/6/68, and
NBC drops them—35/20/68.

AWRT's Golden Mike awards—9/30/68.

Brotherhood. National Mass Media—10/21/68.

Howard Blakeslee Heart awards—10/28/68.

Broadcasters Promotlon Association awards
—11/18/68.

Broadeast Economics

Computerized electronic accounting services
to keep track of TV commerclal proof-of-
performance. billing. payment of talent—
previewed by AAAA and ANA—9/11/67.
9/18/67: Teleproof service described to
agencies—9/18/67, International Digisonics
signs Block Drug and Aurcora Plastics—
2/5/68. and Teleproof signs {our olher
adverlisers—4/22/68,

CATV ad lab to be operated by Adtel Ltd.
—10/16/67: Television Testing Inc. to
market CATV testing service—10/23/67.

Television code board proposes lo limit
consecutive sales messages—12/18/67:
would ban TV advertising (or maii-order
sale of guns—12/18/67: time restriction
proposa! of four commercials in program
imterruption and three on Station break
approved by NAB TV board—1/29,68.

NAB code board urges acceplance of per-
sonal-product advertising-—5/27/68: guide-
lines by code authorlty for weight-control
advertising—6/3/68; standards eased on
personal products for trial period-—9/23/68:
code board lifts ban—12/9/68.

Radio lime standards: NAB's radio code
board OKs revised set of time slandards
for single sponsored programs. rejects pro-
posed amendment giving radio code ‘man-
in-white’” standard similar to  TV's-
1/29/68,

NAB radio board approves tightened gun-
sale advertising—6/24/68.

TV's Dbest custimers detailed in TVBE '67
report—4/29/68: DI‘UUllL‘ calegories Shend
tng in '67—5/20/68

TV network  billings up--1/29/68. 3/18/68.
4/8/6%, 4/15/68, 4/29/68: nelwurk TV gels
85 new clients in J967 representing $32
million—2/12/68; drops slightly in January

-2/12/68. DLul sales upturn apharent-
—2/19/68, 8/12/68, off in Augusl—9/16/68.
and in Septeniber—10/21/68. BAR sives
increase as 2,46% in hrst nine months—
L1/4/68; network-TV billings on the rise
agaln—11/18/68, 12/16/68

Profits of network TV and owned Sstalions

(lip in 1967. according lo FCC—4/15/68:

I"CC reports on top-11 markets—9/16/68.
on Lop-50—10/7/68: top-50 network TV ad-
vertlisers—10/23/67; buyers market in net-
work—11/6/67; BAR chronicles who spent
what in nelwork TV in 1967—2/5/68: BAR
reports nelwork TV revenues (or first six
months ‘68 up 4%—7/8/68: virtual sell-out
in network TV for (all season—7/29/68,
Nelwork billings up again—8/12/63.

Daytiime billings increase in (irst-half '68-
7/22/68.

Oft-stated claim that TV nelworks dis-
criminale against small advertisers by
offering big discounts debunked by Dr.
David M. Blank of CBS—3/18/68.

ABC-TV President Elton Rule tells affili-
ates compensation appraisal expected—
4/8/68; Pinkham of Bales suggests sta-
tions pay networks—5/6/6

Spot TV advertising equalled $15.94 per
family in 1966—9/11/67

TVB's ""System of Spot" lo make spot buy-
ing easier, less expensive—9/25/67: gets
immediate  support. opposition—10/2/67;
new avails form to ease hu:,mg and com-
patible with *'SOS''—1/15/68: "'SOS" ac-
cepted by most slation rebs—2/5/68.

Spot-TV abpears brighter in 1968—1/15/68:
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The New “WHAT’S MY LINE?//
4:30 to 5:00 P. M.

7:00

6:00 P.M. HOURS 7:30“;’. M.

...OF GREAT, NEW
SELLING TIME

(MONDAY THRU FRIDAY)

There's a whole new look to late afterncon and early evening
on WSYR-TV this season.

Take a look at it. Coming out of NBC at 4:30 p.m. is the all-new
"What's My Line?”, followed from 5 to 6 p.m. by “Perry Mason."
Then comes WSYR-TV's one hour perennial news blockbuster cnd at.
7 p.m. "Hazel” moves into her new home in the schedule

They're all selling for you in the strongest audience {low pattern
in Central New York Television.

Get the Full Story from HARRINGTON, RIGHTER & PARSONS

WSYR-TV

NBC
Atfiliate

Channel 3 + SYRACUSE, N.Y. - 100KW
Plus WSYE-TV chanael 18 ELMIRA, N.Y.




winds up year sluggish, up less than 1%
—4/8/68 improvement in 1968—7/29/68.
ows upturn—4/22/68 6/3/68, 9/23/68,

10/21/68 11/68.

Spot-TV is medla leader In 1968—10/7/68.

Best Foods considers isoiated 30-second com-
merclal as basic sPot TV unit—10/30/67:
NBC-T conslders _ 30-second spots—
3/20/67 12/11/67; CBS-TV's Dawson
30 as eventual baslc unit—5/6/68; Brlstol-
Myers proposes ‘‘splintered’’ pxggybacks
of 30's divlded Into 15-second segments—

12/1851

BA es antitrust suit against LNA—
10/16/67; BAR offers check on local cut-
ins—2/12/68; BAR to issue Quarterly spot-
TV reports—10/21/68.

Radio has record Year In 1966—12/25/67:
may have first blllion-dollar sales year In
1968—1/29/68; some of blggest U.S. ad-
vertisers rediscover radio. according to

Radio’'s Stephen B. Labunski—

4/15/68.

Radlo billings: spot and network drop
sl:ghtly—2/26/68 but stage comeback—
5/6/68, 8/5/68; BAR releases first quarterly
network radio report—5/20/68: LNA re-
ports network radio gain—9/2/68, as does
BAR-—11/4/68; spot radio's biggest Year
in slght—10/14/68.

Revenues of radio networks and owned sta-
tiong/down 2.9% In 1967. according to FCC

New-math technique to compute spot radio’s
reach and frequency developed by West-
inghouse Broadcasting—3/25/68

NBC Radlo introduces rate increases—2/5/68.
3/18/68: CBS Radio study rePorts radio
networks' income In time and talent in
1967 over the $60 million mark—7/22/68.

Top advertisers’ testimonials for radio at
RAB-ANA workshop—5/20/68.

Retall advertising becoming bigger facter
in broadcasting: DepPartment-store interest
In TV—12/18/67 Sears steps up spot TV
—12/25/67: & Lazarus department
store commitment to broadcast advertising
—1/8/67; retail store interest In broad-
casting evident at Retail Advertising Con-
ference—1/22/68: Dayton's of Minneapolis
increases radio-TV budget—1/29/68: Sears
names broadcast director—2/19/68: radio
executives urged to sharpen efforts with

retailing industry—10/2/67: RAB names
director of retail services—3/4/68: HF-TV
reports local retailers’ growing interest

in TV—4/15/68: retailers need broad-
casting. says North Advertising’s Gutman
—4/29/68: Sears’ first full network TV
sponsorship buy—6/3/68: new flrms help
retatlers into TV—6/24/68: CBS-owned TV's
get retail specialists—7/1/68: Triangle
procedures to Drovide stores with avalls—
7/8/68: TV cuts into newspaper depart-
ment-store advertising—7/15/68: major re-
tail manufacturers creating more dollars
for spot radio and TV by keebing control
on co-op and pPlacing spots through their
agencies with store-tag tails—7/22/68:
Woolworth expands radio-TV markets—
9/9/68, 10/28/68: Lazarus increases use of
TV, radio—9/16/68: Retail Spot Syndicate
holds seminar—9/30/68: TVB's_ Abrahams
cites retall buying upswing by department
stores with regional branches—10/21/68.

TVB tssues hints to stores on increasing TV
ads—10/21/68: Sears’ official cites radlo
use—10/21/68: Radio-TV helps boost retail
business during Detroit newspaper strike
~—11/4/68: Leland Davis of Kroger Co.
says TV ignores food retailer. misses op-
portunity for untapped ad billings—
11/18/68.

CBS reports on TV's pull for Chicago re-
tailer—11/18/68: use of radio by the re-
taiter—11/25/68: testimonials for TV by
retailer %sers highlight TVB annual meet-

tng—11
assessment for TV
9/68.

Tempered optimism
business in 1968—1/2
Broadcast activities of airlines—4/15/68.
6/24/68: American—3/18/68, 9/23/68; Fly-
ing Tiger—1/29/68: United and other air-
line combanies—3/25/68: Alberto Culver—
9/23/68: AT&T—9/9/68, 9/23/68. 11/4/68:
auto dealers—7/8/67: automobiles—9/9/68,
9/16/68. 10/28/68. Ford—9/11/67: Chrysler
—9/4/67. 9/2/68: General Motors—9/18/67:
banks—7/8/67, 11/11/68: insurance, leerty
Mutual—9/18/67: soft drinks: Royal Cro
Cola—10/16/67. 10/23/67: beverages. Mogen
David—9/23/68; Canada Dry—9/30/68: Max-
im—12/16/68: brokerage-Hartzman &
—10/21/68; Dens: Waterman-Blc—2/12/68
Avis Rent a Car System—12/4/68: Hot
Shoppes—12/25/67: North_American Rock-
well—8/26/68: Wool  Bureau—1/29/68
cleansers Colgate-Paimolive (Ajax)—
30/68; foods, Royal Castle hamburger
chaln—9/23/68 'American Dairy Association
10/7/68; home furnishings. West Point
Pepperéll's Cabin Crafts rugs and carpets
—10/14/68; movies, Universal Pictures—
—10/7/68; Royal Typewriter — 9/23/68;
Random House—12/2/68: shoe manufac-
turer, Joseph Herman Shot—12/2/68; Sing-
er Co.—9/23/68; toiletries (Rayette-Fab-

crge)—9/16/68; toys and games (Selchow
& Rightery—11/25/68; tourism-—10/21/68;
wexize  Chemlcals (Spray 'm’ wash)=
9/30/68

Detroit auto advertising on radio-TV con-
tinues at high level—9/9,

LNA produces multimedia brand expendlture
report by market—11/4/68.

See-saw TV-billlng competition develops be-
tween NBC and CBS—9/23/68. )
New products: broadcasting rales high in

whetting consumer interest—11/11/68.

Five ways to rank TV markets (TELE-
STATUS report)—12/2/68.

Broadcaster-Government Relations

Attorney F, Lee Bailey supports TV cover-
age of courts—9/4/67.

Corinthian Broadcasting Corp. challenges
RS ruling on amortizing network affili-
ation—11/6/67.

A Yyear in review of broadcaster issues—
radio-TV hold their own in 1967—1/1/68,
but big issues are being raised in Wash-
ington—1/29/68; cold wind in Washing-
ton: concentration of controi of mass
media is target—3/18/68.

Congress consideration of broadcast lssues
during year—12/18/67; station connections
of 15 members of Congress—1/15/68

Massachusetts supreme court finds racing
ban unconstltutlonal—8/11/67.

New Orleans District Attorney Garrison
critical of CBS and NBC In coverage
of his investigation of J. F. Kennedy as-
sassination—9/18/67, 12/25/67.

FTC continues probe of suspected misuse of
ratings by stations in promotion, adver-
tising—10/2/67

Friends of President Johnsen run newspaber
advertisements for Conversation with the
Pregident program on the networks—
12/25/67.

President Johnson exbected to reactivate
U. 8. Administrative Conference—11/6/67:
ombundsman concebt of a peoyles advo-
cate In government advanced—1/2 FCC
Chairman Hyde and USIA Director Marks
named to council for the conference—
2/19/68: conference funds halved by House
Appropriations Committee—4/8/69.

California Bill would tax commercial TV
to encourage ETV—4/15/68.

Zimmerman succeeds Turner in Justlce

Dept.'s antitrust sbot—5/13/68. 5/27/68.

O'Connell of Office of Telecommunications
Management tells Congress he does not
recommend, for the present, a suber-agency
at cabinet level to supercede FCC—4/1/68:
President’s Task Force on Communications
Policy will miss August deadline—4/22/68
hires Spindietop Research group—4/22/68
broadcasting may be minor element 1n
report scheduled for fall—7/22

Joint Technical Advisory Commlttee suggests
drop-ins on fallow TV space—T7/22/6

President’s task force staff recommends sup-
port of commercial structure and cable for
Program diversity, local origination—9/

9/68.

Task force report urges super agency in
communications, bigger federal Presence in
broadcasting and cable, with tighter regu-
lars for both—12/16/68.

President’s Commission on Vioglence to study
mass media relatlonship—9/30/68. 10/7/68.
hears conflicting views on influence of
shows on the young—10/21/68. 11/11/68:
commIission subbPoenas the networks for de-
tailed information—12/16/68

President Johnson is charged at SDX meet-
ing with a passion for secrecy—11/25/68.

Presidential candidates go on record in favor

of loosening federal regulation of broad-
custlng—lO/T/GS

The outlook for FCC. government controls
In Nixon administration—11/11/68: two
Nixon aides have broadcast background—
12/9/68: Nixon restructures duties of
news secretary—11/18/68: broadcast angles
in the Nixon Cabinet—12/16/68.

Columbia School of Journalism holds sem-
inar on broad range of sublects., inciuding
government regulation. programing and
legal aspects—10/7/68.

Freedom of the bress Is in danger from
erosion and qualification. CBS's Stanton
warns—11/25/68.

More challenges are ahead for TV and other
mass media. Stanford professor Rivers
says—10/14/68

Broadcasters face obstacles in 91st Congress
and in other governmental areas, NAB
conference serles points up—10/21/68.

TV stations receive tax break as tax court
permits proportional write-offs of feature
films-—11/4/68
.8. Supreme Court backs noncommercial
WHYY-TV Wilmington, Del.. in tax fight—
11/18/68.

Cigurette Advertising

Broadcasters beset by pressures of anti-
smoking forces both within and outside
government fight fairness doctrine applied
to cigarette advertising: FCC will not
reconsider fatrness rule on cigarette ad-
vertising—9/4/67. 9/18/67: NBC files sult
to vold rule—9/4/67: Tobacco Institute
requests free time to answer antismoking

campaign  spots—9/11/67; networks chal-
lenge FCC (airness rules—9/11/67.

B, WTRF-TV Wheeling, W. Va,, file
court appeal against ruling—9/18/67; John
Banzhaf says FCC doesn't g0 far enough
—9/18/67; docmne attacked at RTNDA—

9/18/67: NAB TRF-TV attack Banzhaf
llllng—9/25/6 CBS will  intervene—
9/25/67. FCC supports Banzhaf filing as

proper—10/9/67, 11/20/67; Banzhaf iins
round — 12/4/67; briefs filed — 3/4/68
4/29/68: argument set—6/3/68.

Appellate court in Washlngton backs FCC
fairness ruling—11/25/68,

NAB considers tlghtening cigarette adver-
tising Drovisions iIn code—9/18/67:
Code Authority asks FTC for stand on
tar-and-nicotine ads—9/25/67: FTC an-
swers that ads may quote tests—10/30/67.
gets mixed reaction—12/4/67: MeYner
eases health sections of Cigarette Adver-
tising Code—12/25/67.

ASH, group to monitor radio-TV to_insure
antlsmoklng spots, is formed by Banzhaf
—3/4/68: files comblaint with F1'C against
two pubiic relations firms alleging they
attempled to mislead public on health
hazards of cigarette smoking—3/25/68:
magazine articles in question receive at-
tention of surgeon general—4/1/68:
Banzhaf to fille against malor broadcast
entities for failure to carry sufficient anti-
smoking messages—4/29/68.

Banzhaf asks FCC to revoke license of
WNBC-TV New York. charging insufficient
number of antismoking messages—6/17/68.
7/29/68 8/5/68. 8/19/68, 9/2/68: asks FCC
to discipline several Time-Life Stations on
cigarette issue—10/28/68

Banzhaf lodges complaint with FCC against
KRON-TV San Francisco. asking denial
of license renewal—11/18/68, and against
KNXT(TV) Los Angeles—11/25/68, new
blast at KRON-TV—12/2/68.

U. 8. Public Health subsidizes nine ETV's
for antlsmoking programs—9/4/67: Tobac-
co Institute asks free time to answer anti-
smoking campalign—8/11/67; 12/25/67.
WQIZ St. George, 8. C., airs “'Smoke Up'*
spots—9/18/67' American Cancer Soclety

pares adio "‘scare’’ campaign—
10/2/67 will shock through humor. via

dio and TV—10/16/67; new ACS sDots—
6/10/68 7/1/68, 9/1668 has problem in
recrult.lng talent—7 / U. 8. Public
Health TV spots—5/13/68.

Major tobacco firm agrees to drop football
TV sponsorship as Senators Magnuson and
Kennedy plead for simifar action by other
ﬂ»e larger cigarette Dproducers—1/29/68,

illard Co. Identified as firm—
2/12/68 Liggett & Myers to reduce Pro-
fessional football TV commitments by
two-thirds—2/19/68.

Brown & Wailllamson permitted by FTC to
use tar-nicotine figures—3/11/68,

FTC urges Congress to eliminate cigarette
commercials; HEW urges that if ban is
not imposed, death warnings and tar-
nicotine ratings Sshould be aired with
every ad, big cigarette advertising billings
would be affected—'l/S/SS: surgeon gen-
eral’'s task force calls for stronger warn-
ings in cigarette ads and on packages—

/26 /68.

Strickman filter statements lead to threat-
ened sult against NBC—1/8/68,

NBC-TV to Insert one-minute antismoking
announcements in four Prime-time shows—

7/22/68,

Broadcast Advertisers ReDorts monitors anti-
smoking messages on_ TV stations. finds
“'ecompliance’’ close to FCC unofficial guide-
lines of one-for-three—10/2/67.

TVAR Survey shows continued
decline—12/16

(ivil Rights

Time-Lile Broadcast plans programing to
gl/‘ig}(eis dialogue and close racial gap—

smoking

Minority-group unemployment practices of
communications Industry sublect of fed:
eral commission hearing in New York—
1/22/68: minority groups drop in TV ap-
Pearances cited in Joint Equality Commit-
tee survey—2/5/68; New York Commission
on Human Rlghts hears testimony of net-
works and advertising agencies on role
ol minorities In broadcasting and adver-
tising—3/18/68: agencies charged with
emDloye bias—5/6/68.

Kerner Report gives radio-TV good marks
on rlot coverage but contains some criti-
cisms—3/4/68: RTNDA takes fissue—
3/11/68: FCC interested In following up
report's charges of TV crews cnntrlbutmg
to. or staging incldents—3/18/68

TV-coverage discussions grow out ot report
of President's Commission on Civil Dis-
orders (Kerner Report)—3/25/68.

Racial disorders pose questions of broad-
casters’ role—4/15/68: FCC Commissioner
Johnson calls_for broadcaster responsi-
bility, citing Kerner Rebort provisiong—
4/22/68: media urged to let black com-
munity tell own story—4/29/68: Sheehan
of ABC News declares TV did all it could

22 (1968: A SPECIAL REPORT)
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ABC’s Leonard H. Goldensen and Elner Lower

Network executives
present united front

The network presidents and news chiefs
appeared before the President’s Com-
mission on the Causes and Prevention
of Violence on Dec. 22, the day after
television had been fingered as virtually
responsible for the ills of American
soc:ety—-espemally by FCC Commis-
stoner Nicholas Johnson.

All made similar presentations: that
violence is part of life and must not be
excised from news programs; and that
violence is inherent in drama, going
back to the Bible and the “Iliad,” for two
examples. All explained the sieps they
had taken to reduce the amount of vio-
lence in television programs on their
networks.

All stressed that research into the
question of whether a casual relation-
ship exists between violence on the TV
screen and violence in the viewer has
been stymied because no one has come
up with the proper methodology. Never-
theless, all offered generous financial
endowment for an unbiased, profes-
sional study of this issue.

During the all-day hearing by the vi-
olence commission, Mr. Goldenson bore
the brunt of charges that TV's violence
quotient had not changed substantially.

Stanton was quizzed energetically
on why there has been no industry re-
search on the impact of TV violence on
children. Mr. Goodman, coming up
last, and jate on the day before the pre-
Christmas weekend, was questioned less
vigorously.

Lo avoid rlots—4/29/68; Washington TV
stations balk at Justice Dept.'s subpoenas
for film and tape taken of civil disorders—
5/6/68; High marks given for radio-TV
riot coverage—6/24/68

Racism charge leveled against Chrysler-
Plymouth and Young & Rubicam by Harry
Belafonte during TV show tapmg—3/11/68

Representative Willlam F. Ryvan (D-N. Y.)
introduces bill to prohibit discrimination
in broadcasters’ eémbloyment Dractices—
4/15/68.
Ethnic stations request code on minority
group aspects of broadcasting—5/20/68,
Ford Foundation makes grants [of minOrity-
group training in the mass media—6,/24/68.
Blacks demand greater coverage. protesting
inadequate program attentlon by Lhree
radio statlons in St. Louis and asking for
FCC probe—7/1/68; FCC response: claims
100 general—7/8/68.

¥CC policy stalement says hroadcaslers face
loss of llcense if they discriminate in em-
ployment—T/8/68, 9/9/68: NAB group dis-
cusses policy with FCC—8/12/68: NAACP
says policy is too limited—9/16/68: hard
rules urged by National Community Rela-
tions Advisory Council-——9/30/68: Reactions
continue, pro and con—10/14/68, 11/11/68.
11/18/68.

St. Louis Negro-oriented slations refuse de-

mands of black nalionalists for extensive

air lime—6/25/68. but KXLW Clayton,
Mo.. and KADI(FM) St. Louis to aid
Negro businesses—7/15/68. and dynamite
blast delays KXLW sign-on—7/29/68,

New York State broadcasters hold dialogue

en ghetto life, civil rights and riot cov-
erage—71/22/68.
WLIB radio series on ghetlo and racc-

relations probiems on 36 Negro-market
stations—7/29/68.

Black broadcasters’ role in U. S. and in
radio-TV. theme for National Association
of Television and Radio Apnouncers—
8/19/68: militants seen as factor in NATRA
meeling—-8/26/68: NATRA wants Neegro
on FCC, other plans—10/21/68.

NET and RBlack Journal Negro production
staff dispuie settled@ with appointment of
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Negro executive producer—8,/26/68. 9/16/68:;
CPB makes grant to show—12/9/68

TV is studied as backdrop In ghetto home—
9/2/68.

AFTRA moves for equal embployment
broadcasting and related fields—9/2/68.

President’'s Task Forcé on Communicalions
Pollcy recommends pilot project for Watts
section of Los Angeles—9/9/68.

Negroes complain they find it slow going on
Madison Ave.—10/28/68.

It's good business to use minority-groun
talent in advertising, BBDO's Alligood
notes—12/9/68.

Advertising can be used to help fight social
and racial problems, TVB's Cash tells
ANA—11/4/68.

Westinghouse Broadcasting schedules 653-part
TV series on the American Negro—
11/11/68.

Color Television

Portlable color cameras: Norelco's prototype
previewed—9/25/67, 10/23/67: RCA to show
its portable—10/23/67: hand-held Ampex
camera in use by ABC-TV—11/6/67: CBS
Laboratories committed to make hand-
held color camera for CBS News—11/20/67T;
all networks have portable color gear
ready for political conventions—4/1/68.

Color TV homes hit 12.7 million 22.6% of
U. S. TV homes on Oct. 6—11/13/67. 14.1

in

million. 25% of homes-—2/26/63. 26%—
5/20/68.
Color set sales move up—11/27/67. 1/1/68.

1/12/68. 2/26/68. 4/1/68; slip for first t]me
—5/27/68: resume upward move—7/29/68
11/4/68: drop—12/2/68.
COII?fIGﬂIm increase reported by SMPTE—

Color wins over TV advertising.
to Perspective '68—1/29/68.

ARF pubiishes Pennsylvania State University
study polnoting up color's attributes in

comm%ls'cials. and seme unexpected effecls

Schwerin Research finds averagZe color
version of commercial scores higher than
black-and-white counterpart—7/29/68.

S. Public Health Service check shows
‘radiation still present in some shielded sels

according

NBC’s Reuven Frank and Julian
Goodman
—12/11/67: USPHS report on radiation

released but inlerpretations of it keeb issue
hanging—3/18/68.

Brand Rating Index finds middle-income
groups acquiring color sets at greatest
rate—9/9/68.

Nielsen puts color ownership in U.S. at
309%—10/7/68, so does NBC—10/21/68.
Color uniformity receives top attention
IEEE Washington symposium—8/23/68.
Color standards topic at SMPTE technical

conflerence—I11/18/68.

RCA shows one-tube color camera—11/25/68,

GTE&E seeks laser breakthrough in color
TV-11/25/68.

Color capabillly: 85% of all TV stations can
show color by tape or film, Reeves study
shows—12/9/68S.

Commercials

Corinthian study shows 30-second spots as
effective as full minutes—10/23/67: Best
Foods considers isolated 30-second com-
mercials as i{s prime unit in spot TV—
10/30/67: NBC affiliates and NBC-TV of-
ficlals discuss moves to_''split’’ 30-second
commercials—12/11/67: Bristol-Myers pro-
poses “'splintered piggybacks” of 30's
divided inlo 15-second segmentis—12/18/67;
American Tobacco gets split-30 rights on
NBC. with Dodge. has cross-exchange on
CBS—12/25/67: Katz summarizes costs of
30-second commercial—2/19/68: American
Tobacco pushes 30's in networking-—3/4/68:
no 30 unit buys on_networks—3/11/68: CBS
TV President Dawson sees 30's as
TV star.dard—5/6/638; possibility of splin-
tered piggybacks on nelworks werry reps
—6/3/68: why not 40 seconds as basi¢ com-
mercial length. asks Warwick & Legler's
Meskil—6/3/68; NH&S report emnhasnzes
role of 30-second c¢ommercials—7/11/68
TVB report finds 30-second commercials
increasing—7/15/68, R/12/68: Lysol offered
15-15 commercials—7/22/68.

ABC plans to lengthen some station breaks,
shorten others—12/11/67. but affiliates balk
—12/18/67, 12/25/67: all networks may be
subjected fo pressure from afTiliates for
longer station breaks—2/5/68.

in
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Perspective




A showcase for your advertising message

A new team in the White
House, ominous rumblings
from Capitol Hill and
propcsals of far-reaching
changes in broadcast and
CATV matters by a
presidential task force and
the Federal
Communications
Commission make the
beginning of 1969 a most
critical time in radio- TV
history.

Set in the frame of these
events Broadcasting's
eleventh annual
Perspective issue, January
27, is of particular

importance.

Here, in one issue, will
be a review of what the
best minds in the business
see for the future. The
magazine's team of
investigative reporters has
talked to people at all
levels—advertising,
legislative, government,
network, association,
station—to produce
well-rounded and
authoritative facts and
opinion on the months
that lie ahead.

The basic economy
continues sound, with both
Television Bureau of
Advertising and Radio
Advertising Bureau
predicting a good year.
Advertiser and agency
sources seem basically
optimistic. Broadcasting's
own estimate of radio and

TV time sales will be a
part of the report.

While ominous clouds
continue to hover on the
Hill some observers predict
more sound than action in
the months ahead. Those
close to the Nixon camp
feel the new President will
be more sympatheticto the
problems of broadcasters
than some of his
predecessors,

With more and more
broadcasters dipping a toe
into CATV that industry
faces a turbulent year. Its
problems as well as its
gains will be reviewed in
detail in Perspective 1969.

A new circulation high of
40,000 copies of the
January, 27

PERSPECTIVE will

provide advertisers
unlimited opportunities to
get their sales messages
across to all of the nation’s
important buyers, both
nationally and regionally.
As a reference source,
PERSPECTIVE has

become accepted by
broadcasting’s most
prominent influentials as
the most meaningful
year-end wrap-up of
events past, present and
future in the broadcast
field. Regular rates will
apply for PERSPECTIVE
‘69. Deadline, January 20,
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Clutter cleanup by eliminating station-break
commercials and reducing number of mes-
sages probosed by leading rep—4/1/68.

Block Drug backs drive to establish prece-
dent of TV station acceptance at one-
minute rate of 60-second piggyback featur-
ing products made by unrelated combDanies
—2/12/68.

Clustering hurts study
shows—12/11/67,

Break in prieing of 30-second commercials as
Blair Teievision sets level at 50% of minute
rate—12/16/68, 12/23/68.

Radio commercials described In BRoADCASTING
Include : Sahara Hotel—9/2/68; The Akron
retail chain—6/24/68; Wool Bureau—
10/28/68. .

Television Commerclals described in Bgoip-
casTINg include: Aipha-Portland Cement—
10/14/68: autos : Plymouth Dealers Associa-
tion of Southern California—2/26/68; Ford
—3/25/68; American Motors—5/6/68; Saab
—11/25/68; Toyota—10/7/68; Volkswagen—
9/23/68: beers: Olympla Brewing—1/29/68;
Erie Brewing (Koehler Beer)—4/8/68:
Rheingold's—6/24/68: beverages: Fresca—
9/11/68; Gold Seal Vineyards—11/11/68;
Spur Malt Liquor—4/1/68; carpets—James
Lees & Sons—1/29/68, 7/22/68; clothing:
Dlckies, slacks—2/19/68; Jantzen—4/15/68;
Eastern Chemical Products (Kodel)—
12/2/68; Fruit of The Loom-—9/16/68: Pets:
Puppy Enterprises—5/20/68; Hartz Moun-
tain—6/3/68: cat foods: Tabby—2/26/68;
appliances: Westinghouse Electric Corp,—
2/5/68; gasoline: Sinclair Refining—3/11/68:
palnts: O'Brlen Paint—3/11 68; duPont Lu-
cite—3/25/68 ; pharmaceutical : Pebpto Bismol
—7/8/68; soaps: Procter & Gambie—5/6/68;
Miracle White—7/29/68; tolletries: Su-
preme Beauty Products—9/30/68: Calgon
Bath Oil Beads—1/1/68; utillty: Indiana
and Michlgan Electric—8/5/68: foods: C
and H. sugar—4/15/68; Prince Macaronl—
9/23/68; Swanson Products—6/17/68; Dia-
mond Crystai Salt—6/17/68; Dean Ice
Cream—7/8/68; Noreen—10/21/68; Reynolds
Metals—1/12/68: Armstrong Cork Co.—
3/25/68; Weather Wax liquid car wax—
5/20/68: Wool Bureau—10/28/68; Schick
Electric—11/4/68.

Nancy Sinatra files $3.5-million suit in_Los
Angeles charging Goodyear Tire and Rub-
ber and Young and Rubicam created TV
commercial that deceived vlewers in think-
ing she performed ln 1t—3/25/68.

Code Authority issues warning on newstype
openings in commercials—4/1/68.

Singlng group, The Fifth Dimenslon, files
$3.5 million suit against TWA and FC&B
for use of song in commercial—6/17/68,

Marplan Perception Laboratory reports eye-
camera study showing It's first few seconds
of a commerclal's viewing that determines
tune out—5/8/68.

Rating system for TV commercials announced
by Danlel Starch and staff—7/1/68.

ANA-AAAA clinics plan to demonstrate use
_?fsminorlty groubs in TV commercials—

recall, Canadian

FCC questions radio station group's policy
of proposing to exceed NAB's commercial
time standards, deferring renewal appllca-
tions of Roden group—7/29/68.

Hertz Pulls “The Efliciency Expert’’ com-
mercial after charges of German or ""Nazi"
connotations—1/1/68. 1/15/68.

West Coast Foodmaker Inc, (Jack-in-the-Box)
runs into resistance of several stations and
is glgged by code board because family In
its comm.ercial is nude—3/4/68.

FC&B fears TV pollcy on political ads and
anti-smoking messages may oben door to
general increase of commercial tlme—
8/19/68.

Ad men agree at 4A-ANA clinlc that minority
group performers in commercials must be
used naturally and realistically—8/19/68.

Commercial costs: they can be controlled
without cutting creativity—Leonard Koch
of Norman, Craig & Kummel—3/25/68. It's
a losing fight against commercial costs,
according to agency experts before ANA—
5/6/68, producers defend rise—7/8/68. Tele-
vigion magazine survey finds sharp increase
in commercial costs—8/5/68; Warwick &
Legler tries way to cut commercial costs—
8/19/68,

Commerclals alleged to stereotype Mexicans
or Mexican-Americans hit by Mexican-
American groups—9/23/68,

Projector strips replace
11/11/68.

Cable TV systems cited as lesting Bround
for commercials—11/18/68.

TV commercial earnings for SAG members
reach record level—11/25/68.

Number of commercials rated by networks
as unacceptable abpears to be on the In-
crease—12/2/68.

Community Antenna Television

FCC asks for comments on CATV rules—
9/11/68; FCC's right to regulate CATV in
court—9,/25/67: 10/16/67, 10/23/67; support-
ing briefs for FCC's contention filed with
court—1/1/68: ARB data introduced—
1/15/68; Supremeé Court argument—2/5/68,

storyboards—

Triangle protection plea

Commissioner Robert E.

2/12/68: case heard-—3/11/68; Supreme
Court decision affirms FCC's authority to
reguiate CATV systems—&6/17/68

FCC votes Lo restrict San Diego CATV's In

transmission of Los Angeles TV signals
protecting UHF's—7/1/68; heads toward
appeals court—7/8/68, 7/29/68. Southern
California city officials ask FCC to soften
restrictlon—T7/29/68.

Eighth Circuit Court upholds FCC's CATV

rulesesas reasonable and constitutional—

8 .
FCC upholds Its San Dicgo decislon—

11/18/68, bul Bartley and Wadsworth dis-

sent.
Mission Cable asks FCC to hold hearing on

KFMB-TV San Diego license renewal to
clarify CATV restrictions in the area—
11/25/68,

Waiver request from Syracuse, N, Y., system

owned by broadcaster-publisher leads FCC
Lo enlarge issues to Include concentration
of ownership—10/9/67, examiner
recommends denial—4/22/68: Toledo sys-
tem importation of Detroit signals set for
hearlng—11/27/67: examiner recommends
cease-and-desist order Lo Wilmar, Minn.,
system—10/9/67; FCC cease-and-desist or-
der to West Virginia system—6/24/68.

More waivers are asked to excuse CATV

systems from nonduplicatlon rules; some
are granted, some denied—1/1/68, 2/19/68,
3/18/68, 4/22/68, 4/29/68, 10/7/68,

turned down—
11/13/67; Austin, Tex., disPute over walver
request—1/1/68; Dalton, Ga., system,
whose walver request is opposed by TV
statlons, gets right to examine confiden-
tial Anancial records—7/3/67, 11/6/67:
Winona, Minn,, system ordered to glve
{);'%%:élon to KAUS-TV Austin, Minn.—

New York systems told to stop releases of

Canadian signals—12/4/67; court on West
Coast stays FCC order to deny redquests of
three Montana CATV's for walvers—
1/22/68: some CATV's ignore rules on
nonduplication. FCC survey finds—1/22/68;
FCC's task force Lo step up walver re-
quests—1/22/68.

FCC Comimlssloner Robert T, Bartley’'s plan

would delegate to commission’s CATV task
ic;xs:c/ees the power to waive top-100 rule—

Four northeast Texas systems ln Shreveport,

La., market set for consolidated hearing—
7/1/68, 9/30/68; General Electric Cable-
vision permitted to import four San Fran-
cisc/ossslsnals to its Merced, Calif., system—

3/4/68.
FCC sets walver request for hearing in Its

denial of proposal to bring distant signals
into Cleveland suburbs—9/4/67, but foot-
ball interests can't participate—9/11/67:
court backs commission ruling that Wheel-
ing. W. Va., system must carry local TV
regardless of signal—3/18/68: Winchester,
Ky., system found in violation of non-
duplicatlon rules—4/15/68, 7/15/68.

Broadcast Bureau would deny proposals for

signal importation of three Cleveland area
systems—10/7/68; FCC denies systems but
says they can originate programlng—
11/11/68.

FCC proposes to modify policy on distant

slgnals providing systems authorization to
carry distant signal once it's guthorized In
their community—12/2/68,

Appeais c¢ourt uPholds FCC limitations on

aultolmatl}: hea{'llglgs re%uged in cases in-
volving importation o istant
1976708, signals—

Supreme Court confirms 1967 FCC decislon

refusing to waive nonduplication rule for
Liberal, Kan., system—10/21/68

FCC proposes rigid rules on CATV—12/16/68,
Study by Colorado TV's questlons effective-

ness of FCC's rules Drotecting small-
market stations—3/18/68. but FCC ap-
Proves system—4/15/68, study on behalf of
CATV made-—5/13/68. FCC stays go-ahead
for system in Colorado Springs—6/3/68, in
court—T/8/68,

President’'s Task Force on Communications

Policy views CATV as best answer for
program diversily. more local origlnations
but without change to existing commercial
broadcasting—12/9/68.

FCC sets hearing on proposals for systems in

Providence, R. 1.—9/16/68: authorizes Long
Island system to carry imported signals
already authorized for carriage by other
nearby systems — 10/7/68: WKEF(TV)
Dayton, Ohio. and Dayton system effect
agreement on nonduolication—11/18/68,

) Lee sees continued
protection against UHF bul not indefi-
nitely in nongrowth ~reas—9/30/68,

FCC stance toughened on protectinn in

Shenandoah proceeding—2/19/68. 2/26/68,

Commisslon moves to expedite waivers of

CATV applicants by deferring cases In
which systems have fewer than 500 sub-
scribers—3/11/68: further expeditinn in
reducing caseload—which FCC says it has
trouble keeping up with—9/11/67; by
adopting new pleading standard—4/8/68:
permits hearing examiner option of ending

show-causce proceedings—4/22/68.

Mass. consumer_ counsel proposes [recze on

franchises—2/5/68; proposes restrictive
legislation—4/22/63, 6/3/68; GT&E 8ets
green light for cavie oDerations in Michi-
gan—10/2/67; Trenton, N. j.. city councll
gets CATV preview—10/9/67; Syracuse,
N, Y., proceeding on applications lor sys-
tems rankies }CC Comnusslioner Loevinger
—10/9/67: Jefferson City, Mo., 8rant to
International Telemcier raises Drolest—
11/6/67; Connecticul Public Ulilities Com-
mission awards CATV Iranchises—3/27/67,
4/24/67, 5/22/67, 12/11/67; Lansing, Mich.,
city council awards franchises to three
applicants but tney’'ll oniy get pole attach-
ment privileges—3/25/68; Gencoe Inc, gets
franchise for Albuquerque, N. M., system
—T7/15/67.

FCC orders cease-and-desist of Twin Citles

Cable system in Fulton, Tenn., pending
hearing of stations public-service chal-
lenge—1/15/68, disputants reach agree-
menl—2/19/68, order voided—3/25/68.

Injunction delays Winston-Salem, N, C,, s¥s-

tem grant—17/22/68; franchise in Duval
county, Fla., sought by several—7/16/68;
Cleveland Area TV closes system tem-
porarlly, citing restraint under top-100
market rule on signal importation—
8/15/68; Upstate New York system goes to
court to prod FCC action on its petition
to lmport WNEW-TV New York signal—
8/26/68; commlsslon petitioned by

CATV's for hearing on New York City
signal Importation proposal—3/12/68.

Two Philadelphla UHF's seek rellef from

overlaPp proposals of 24-channel Levittown,
Pa., system that would carry signals of
New York City independents—2/5/68,
Levittown system argues threat to UHF
was "'minute’—2/19/68; Philadelphia UHF
broadcasters receive consolidated hearing
on 24 walver requests by CATV's to import
distant signals—3/18/68; 4/22/68, 9/2/68;
initial decision orders carriage of Phila-
delphia U signals curtailed ln Hazleton
and Wilkes-Barre, Pa.—11/11/68.

FCC vetoes requests for tests of CATV's

impact on UHF such as those proposed for
Philadelphia or Goshen, Ind—1/15/68,
1/29/68, but CATV test plan resurfaces at
FCC—2/12/68.

FCC hearing examiner recommends system

be extended in Buffalo, N. Y., area under
certaln _conditions but UHF applicants
object—1/15/68, 3/18/68; CATV's win
round at FCC In Lexington, Ky., dispute
—3/25/68; FCC permits Jackson TV Cable
in Michigan to insPect confidential finan-
cial reports of WLIX-TV Onondaga, Mich..
with which It is lnvolved In hearlng—
1729768, similar revlew permitted slx
months earller In Dalton, Ga., case—
7/3/67; hearing examlner proposes carrler
serving five systems In Cumberland, Md.,
be granted modification and license re-
newal—12/9/68.

New York cable activily: niayor names com-

mittee to evaluate clty's CATV status—
7/31/67; Alphamatic News offers CATV
display service—11/20/67; New York Clty
renews three franchises—11/27/67; Tele-
prombter brepares early start of cableless
system—5/20/68; Teleprompter files for
cableless CATV with FCC covering New
York City and rural areas near Farming-
ton, N. M., and Eugene, Ore.—10/21/68;
Sterling Information Services asks FCC for
delay—11/18/68. Manhattan Cable gets con-
tract with Metropolitan Life to service
apartments—5/20/68; FCC considers con-
ditional OK for cableless CATV In New
York—5/20/68; Manhattan _Cable wlill
originate movies—7/1/68: eight companies
fille in New York for CATYV franchlses—
7/8/68; Jetferson-Carolina bid for system
in borough of Queens—7/29/68: origination
debated before New York City’'s Board of
Estimates—8/26/68.

In New York, film groups ask halt to CATV

origination—9/16/68, 9/23/68. FCC shows
interest—10/21/68, board of estimates
postpones decision on origination—10/28/68,
11/11/68. 12/9/68.

Pennsylvania Jjudge rules that phone com-

panies must obtain FCC certificate before
leaseback agreements with systems are
signed—10/9/67; NCTA and AT&T discuss
pole rales. programs—4/29/68, they agree
on settlement of origination restrictions
—10/7/68: Oregon PUC rejects telephone
leasebacks—6/3/68:. New York court trules
system with underground Phone wires
doesn’t need city franchise—4/22/68.
10/28/68: question of whether phone com-
panies must have FCC approval before
building channel facilities to serve CATV
argued before the commission—2/26/68.
3/4/68: FCC decides they must seek com-
mission approval—7/1/68: appeal—7/22/68,
7/29/68. and FCC lssues partial stay of its
order—8/5/68.

FCC's Schildhause urges entry into CATV of

small independent phone companies—
9/9/68: commission sets leaseback arrange-
ment polley of phone companies with sys-
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tems—12/2/68.

CATV dellvers nc\vspapcr by wire in Placer-
ville, Calif.—6/24/

CBS says it has CATV Interests hut with-
holds comment on RePresentative John
Dingell's (D-Mich) assertion that network
has set aside $20 million for acquisition ot
cable systems—2/19/68 looks for new sys-
tems—12/23/68.

Rochester. Minn.. sy¥stem blasts TV station
ih on-the-wire editorial—10/16/67: CATV's
complain to FCC of excessive editorializ-
ing against cable TV by pringfield
(Mass.) Television—2/26/68. Springfieid
replies—3/11/68.

American Television Relay revises ils plan
for microwave system to relay signals,
would dro? some applications—12/4/67;
station obleclions dismissed by FCC—
1/29/68; FCC order limits use of micro-
wave for CATV originaled Program trans-
mission—2/19/68: delay on comments
asked by NAB—3/11/68: order opposed by
microwaves—3/25/68; Staying petition filed
—8/12/68: CATV lask force extends time
for more CATV comment—8/19/68

Programing Corp. of America offers feature
films to CATV—10/16/67: Telemation Pro-
gram Service to supply systems with fea-
ture fllms. syndicated shows, sports spe-
clalty programs—2/12/68: mail query by
NCTA finds 52% of respondent systems
originate programing: time and weather
predominant—3/11/68: FCC indicates CATV

ABC presents proposals on CATV, urges

Congress to hold back acting on copyright
until ¥'CC revises policy—11/4/68.

Conventiony i i
Major meetings of organizations. assoclations

and unions directly or indireclly connected
with broadcasting. as recporied belween
Scpt. 1, 1967. and Aug. 31, 1968

ABC Radio Aftliates—9/4/67: ABC-TV Afl-
tiliales—11/13/67, 4/29/68: Ad\‘crtlslng Re-

search Foundation—10/21/68: All-Channcl
Television Society (ACTS)—3/25/68: Amcer-
ican Advertising Fodoralion—1/22/68 2/12y
68. 7/8/68. 7/15/68: Amecrican Association
of Ad\ertlsinR Agencies—4/29/68, 10/7/68,
10/14/68, 10/28/68, 11/18/68: American Bar
Association House ol Delcgates—2/26/68;
American Socicty of Composers, Authors
and Pubiishers—10/2/67; American Women
in Radlo & Television—4/29/68. 5/13/68: As-
sociated Press Radio-Televislon Association
—8/25/67: Assoclation of Natlonal Adver-
tisers—2/26/68, 5/6/68, 11/4/68

Bléosadcasters Promotion Assoclétlon—llfzsl

CBS Radio Affiiiates—9/30/68 TV
Affiliates—5/13/68, 5/20/68; CBS-TV Aﬂill-
ates Assoclation Board—11/95/68; Center
of American Living—9/23/68: Electronic In-
dustries  Association—6/10/68: Federal
Communications Bar Association—4/29/68:
Georgia Radio & Television Institute—1/
29/68: Bilil Davin Radio Program Confer-
ence—12/16/68: Institutc of Broadecasting
Financial Management—9/23/68; Intercol-

v. Fortnightly Corp., CATV’'s landmark
copyright case-~9/18/67; court will review
—12/11/67: solicitor general would delay
—12/18/67, but denled—12/25/67: Fort-
nightly brlef—1722/68: NCTA filing—1/29/
68; argument—3/18/68; Supreme Court de-
cision: exempts CATV's from copyright
liability—6/24/68: United Artists petitions
for rehearing—8/5/68

NCTA circulates cablc TV arguments on
copyright among members of Congress—
1/15/68: rctains legal help amid specula-
tion that terms may be made—1/29/68:
NAB and NCTA set mceting on CATV
copyright issue—2/12/68; copyright issue
simmers al NCTA legal seminars—9/16/68

Georglia Association of Broadcasters objects
to terms of ASCAP-All Industry Radlio
Station Music License Committee agree-
nent—9/25/67: meets with ASCAP—12/11/
67. asks backing of other stations--4/1/68:
Georgla Stations ask court to set ‘‘rea-
sona&]l/esstee” for ASCAP music they use

Washington state broadcaster appeal of
lower court decision ogn payments to
ASCAP loses in U, S. Supreme Court—
1/22/68.

As ASCAP Dhas record year in licensing
revenues—3/4/68, hore remains alive for
settlement of over six years of litigatlon
between ASCAP and the All-Industry TV
Statlons Music cense Committee—3/11/

68, 6/1/68, 6/17/68 8/10/68: historic agree-

ABC's Leonard Goldenson (1) and ITT’s Harold Geneen
shared a happier moment in 1966 over their proposed
wnerger. But January 1968 brought an end to the abortive
union as lustice Department opposition and a protracted
court date caused ITT to withdraw.

may c¢ongage In  programn origination—
T/1/68. 7/8/68.

Greensbhoro system originates locally spon-
sored programs. hints of general DProceed-
ing as_ FCC dismisses UHF station pro-
tests—9/2/68; Firestone urges oDDosition
to FCC Greensboro okay—9/9/68,

ABC asks FCC to ban CATV origination of
commercials and mass-appeal shows—
9/23/68.

Court says Colorado Springs systems can-
not originate programs until litigation is
completed—11/18/68.

Associatlon of Maximum Service Telecasters
supports FCC contention that it may limit
nr prohibit CATV originations—11/25/68.

FCC Commissioner Johnson disapproves of
his performance in NCTA promotional
film,thought it was to be "serious study,”’
secks deletion of his scquences—2/12/68.

CATV optimism prevaiis at NCTA conven-
tion—6/24/68.

In copyright issuc. NAB amd AMST favor
exemptions for CATV—9/4/67: but SAG
doesn’t—9/11/67: fAlm_producers bpetition
FCC for single procecding—9/4/67: Ad hoc
broadcaster-CATV committee trics to solve
cobyright differences—10/30/67; 12/11/67:
12/18/67: NAB and NCTA hold formal
talks on copyright lssue—3/11/68; 5/13/68;
(also see references under Copyright. up
to Subreme Court exemption of CATV's
from copyright liability—6/24/68

Television translator rules clarlﬁed—8/7/67.
stations favor them—10/30/67.

C affirms policy of malor-market CATV
initial decislons—8/5/68

FCC commissioners. accompanied by slx ex-
perts in communications. discuss CATV
problems at Belmonil. Md., ‘‘retreat’”’ —
11/11/68

Proposed 3300-million deal that would find Metromedia
absorbed by giant Transamerica Corp., seemed headed for
same troubles as ill-fated ABC-ITT merger. Yet, for the
moment, Transamerica’s John Beckett (1) and Metromedia’s

John Kluge were all smiles over pact.

legiate Broadcasting System—3/25/68, 4/8/
68: National Academy of Television Arts
& Sciences—9/30/68.

National Association of Broadcasters: na-

tlonal convention—2/5/68, 2/12/68. 2/19/68
2/26/68. 3/4/68. 3/18/68. 3/25/68. 4/1/68,
4/8/68: state presldents conference—3/4/
68: board meetings—1/22/68. 1/29/68, 2/5/
68. 6/17/68. 6/24/68: fall conferences—9/
30/68. 10/14/68. 10/28/68. 11/18/68. 11/25/
68. National Association of Educational
Broadcasters—1/25/68: cducational TV sta-
tions division—4/15/68: National Associa-
tion of Farm Directors (Broadcasters)—
12/4/67: Natlonal Assoclation of FM Broad-
casters—2/26/68. 3/13/68 3/25/68 Natlonal
Association of Telev An-
nouncers—8/12/68. 8/19/68 8/26/68 Na-
Lional Broadcast Editorial Conference—
11/25/68: National Cable Television Asso-
cialion—5/6/68. 6/24/68. 7/1/68, T/8/68:
National Educational Television Affiliates
—4/29/68: National Religious Broadcasters
—1/29/68: NBC Radlo Affiliates—10/28/68:
NBC-TV Afliliates—2/19/68, 3/25/68. 4/1/
68: New Jersey Association of Broadcast-
ers—10/7/68; New York State Broadcast-
ers Association—7/22/68

Radio Advertising Burcau—9/16/68: Radio

Television News Directors Association—
7/8/68. 8/15/68. 11/25/68: Retail Advertis-
ing Conference—1/22/68: Sigma Delta Chi
—11/25/68: Society of Motlon Picture and
Television Engineers—5/13/68; 11/18/88,

Televislon Bureau of Advertising—il/25/68.

sales meetings—3/18/68; Television Sta-
tions Inc.—10/21/68: Western Radlo and
Television Associatlon—2/26/68.

Copyright
In the CATV area. Fortnightly seeks U. S
Supreme Court review of United Artists

ment struck on royalties, the 10-year con-
tract to use 1964-65 net revenues as base—
8/26/68.

ASCAP plans to dl\'erslty—-11/4/68

Legislation to extend for ogne year
rights expiring at end of 1967—10/1/67
cileared by Congress—11/13/67 higher
copyrlght fees seen as reat to broad-
casters in pending lezislatlon—-l/S/SS 1/
15/68. 3/25/68: copyright office cannot
pry loose malor copyright-revision bill
from committee—4/22/68. while MeClellan
volces desire for copyright revision efforts
to continue—6/3/68: bill extending coDy-
rikht renewals for one year sent to Presi-
dent for signature—7/22

Position pabPers give broadcasters and cable-
TV operators’ views via Senate Copyright
Subcommittee—11/4/68. 11/11/68

SESAC sued for antitrust by six radio sta-
tlon%é\/sk:_’lng $15 million in treble damages
—_ 67,

Rhode Isiand claimant to the Paladin TV
character loses litiration against CBS and
others as U. S. Supreme Court declines
review of lower-court ruling—12/18/67

BMI elects Edward H. Cramer as new presi-
dent succeeding Robert B. Sour—2/19/68.

Georgia bill would require written lyrics
with records plus name and address of
copyright owner and of licensing organiza-
tiph—1/22/68; Representative John
Dingell (D-Mlch ) introduces mesasure call-
ing for printed lyrics to go with music
records—7/8/68.

BMI-All-Industry Radfo Statlons Music Li-
cense Committee begin negotlations for
new contracts EBoverning radio stations’
use of BMI catalogue—9/9/68: extends
music licenses—9/16/68, negotiations break
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down—9/23/68, but they’ll start again—
10/21/68. 11/4/68. Negotiations move into
final stage—11/25/68: new five-year license
terms agreed upon by BMI and radio sta-
tions would increase music-use rate for
most stations—12/2/68, 12/9/68.

Canadian record ¢compantes push bid to col-
lect royalties from broadcasters there—
9/23/68. 12/16/68.

Bditorializing

Gordon McLendon's radio stations broadcast
editorials calling for ‘‘defeat’” of Lyndon
B. Johnson—3/25/68.

FCC reprimands WJIM-TV Lansing, Mich.,
for failure to disclose financial interest in
matter on which station editorialized—7/

290/68.

Editorials figure in WDSU-AM-TV New QOr-
leans fairness doctrine case—9,/30/68,

FCC finds KWWL-TV Waterloo. Iowa, did
not violate fairness in its editorial support
of low-rent housing project—11/25/68.

NAB study reveals widespread publie ac-
ceptance to broadcast editorials—11/25/68.

Educational Broadcasting

Finances: Maryland ETV budget cut $1.7 mil-
lion-—1/15/68; Dean Barrett speaks on
ETV finances—1/15/68: Rep. Ottinger says
pay TV is better for ETV than Corp,_ for
Public Broadecasting—2/5/68: House Com-
merce Committee gets resolution to direct
FCC study of commercial broadcasters’
support of ETV—2/12/68: Stations urged
to document needs for finances to get
CPB funds—2/19/68: California bill would
tax contmercial TV for ETV—4/15/68;
HEW gappropriations for ETV cut $8.5 mil-
lion—7/1/68: AT&T reveals lower rates for
ETV—8/26/68.

Carnegie gives $250,000 to EEN—1/29/68.
reveals Programs plannedA\vth grant—
2/12/68; Ford Foundation gives $6 million
to NET—11/13/67. invests $22.7 million In
ETV—2/19/68. expands and dlversifies fund
program-—4/8/68, grant for high school
course on racial confliet—5/13/68. gives $5
million under Project for New Television
Programing—6/17/68. aids minorily groups
in journalism careers—6/24/68

National Endowment for the Arls grants
—2/12/68, assists nine in arts DPrograms
—4/29/68: National Endowment for the
Humanities grants WNDT(TV) $195.000
—4/29/68: Congress clears appropriation
authorization for both—6/17/68: funds
from foundatiOns ﬁnzmce series of ‘‘non-
programs''—11/11/68

Corp. for Public Broadcastmg CPB is called
unneeded. ineflicient by economics profes-
sor—1/8/68, President may only ask for
$4 miilion—1/22/68, Barrett. Coase¢ dcbate
CPB funding—1/22/68. educators disap-
pointed with President's request—2/5/68.
Benjamin., Valenti named to board—2/19/
68. Frank Pace named chairman. directors
added. NCCPTV and NAEB urge full fund-
ing—2/19/68. White House ardor damp-
ened—2/26/68. hoard hearing in Senate
scheduled—3/4/68, CPB financing out for
1968—3/ 1/68. Senate approves directors—

3/18/68. Senate hearing called on financ-
Ing—3/25/68, busy onenmr.' day, receives
$1 million from S—4/1/68. :chcdule:
first 1ncet1t1g—4/15/68. Place calls for
funds for local stations—4/29/68. FCC
cails_interconneclion meeting under CPRB
provisions—>5/13/68, ETV leaders tostify
on need for low rates—6/3/68. call sccond
interconnection meeting—7/7/68 ETV
Eroubs prepare interconnection on study
for AT&T—7/22/68. CPB asks AT&T for
tob interconnection at low costs—7/29/68.
President requests full $9 million for CPR
—5/27/68. speculation on President's selec-
tions—6/3/68. CPB hoard takes no action
in second meeting—6/3/68. NAEB and CPB
file written pleas for money with Senate
Appropriations Subcommittee — 7/1/68.
Stewart, Carlisle hired—7/1/68; Demo-
cratic platform comimittee hears aphcnl for
plank supporting CPB—8/26/68; Senate
ok’s $6-million fund appropriation for CPB
—9/9/68, CPB_to formulate future at ses-
sion in New York—12/2/68, finances & TV
coverage of Nivon Cabinet show-—12/16/68.

National Citizens Commilee for Public Tele-
vision—12/4/67. adds seven tg hoard—
1/8/68. first full meeting set—1/8/68. plans
citizens’ white paper—1/15/68. Hoving lo
speak on membership—3/11/68, state of
industry report-—7/22/68, Hoving spawns
controversy with charge AT&T and com-
merical networks are ‘‘in collusion” on in-
terconnectlon negotiatfons, board mem-
bers restless—10/7/68, 10/14/68: Hoving
asks for broadcaster 1ist of ETV contri-
butions-—10/21/68, commercial networks’
nolmcal coverage also becomes issue—10/
28/68. 11/4/68, new name is Natjonal
Citizens Committee for Broadcasting—10/
28/68, opens Washington office—11/18/68.

National Educational Televislon Neiwork:
feeds Svetlana Alliluyeva (Stalin's daugh-
ter) interview to 80 stations—9/11/67, NET-
EEN network plans—9/25/67. plans for
State of the Union address 1/15/68. 1/22/68.
Children’s television workshobs formed—

The morning after he told the stunned
nation of his retirement, President
Johnson delivered major address to
delegates at National Association of
Broadcasters convention in Chicago. At

3/25/68. PBL and NET work together
in political shows—4/15/68 plans Negro
series Bilaclk Journal—4/22/68. starts June
12—6/3/68, staff resigns in dispute over
production control, settled with appoint-
ment of black producer—8/26/68,

Public Broadcast Laboratory: PBL launched,
gels mixed reaction—11/13/67, second PBL
program picks up stations—11/20/67, edi-
torial board's power under reuew_—ll/
27/67. audlence response ‘'‘favorable’ to
tirst four PBL shows—12/4/67, shakedown
in “desk system''—12/19/67. Barrett quits
as edltorial policy board chairman—4/29/
68, Westin. PBL futures unseltled—5/21/
68. Friendly considered for top post—6/3/
68. sct for second year. organization still
up in alr-—6//3/68. Bohen moves up in re-
orgamzat10n—6/2 /68. to reduce length ol
program--8/12/68. Nebraska ETV network
slarts—11/6/67:. ARB begins rating ETV
stations—1/29/68: St. Louis ETV loses con-
struction permit—3/11/68. clarlfies record—

4/8/68: House Subcommittee asked to
study ETV interconnection—3/11/68: Far-
N. ETV aids commercial station—
3/18/68 ETV interests fail to buy KTLA-
(T T.os Angeles—3/25/68; Yale seeks
noncommercnal UHF—4/29/68. Hiliard
compliments commercial TV's eontribu-
tions in ETV development—7i/1/68: FCC
Commission Robert E. Lee offers Sugges-
tions on ETV news—1/29/68: Stanton urszcs
ETV to Jjoin equal-time fight—4/29
ETV needs special audience forma1—5/27/
§7: teachers’ program guldes offered—2/
12/68; PBL sets second scason—9/16/68.
maodilies program advisory commitlee—
10/7/68.

Tnereased power scught for educational FM's
—3/25/68: Educational radio network pro-
posed at Ford Foundation—6/17/68: Na-
tional Educational Radio gets $20 000 from
National Home Library—7/15/68.

FCC proposes rule 1o reqguire Interconnec-
tion service to ETV as first step tg reduc-
ing costs—9/16/68: AT&T nresents CPB
formula for reduced-rale service in prime
time five nights a week during six-month
trial run—106/14/68;: Ford Foundation and
ETV broadcasters ask FCC for hard rule
on interconnection _reports by common car-
riers—10/21/68: CPB would put up $500.-
000. Ford $250.000 for underwrltmg inter-
connection costs as AT pproves lower
rates for ETV —1/11. 11,’25/68 trial
run—12/9/68.

Kentucky 12-stalion ETV
9/30/68.

Equipment & Engineering

Scnate ends hearing on color-TV radiation
scare—9/4/67: House probe continues—
9/4/67. 10/2/67: passes House Subcommit-
lee—3/11/68: clears House—3/25/68: Color
set radiation leakage to be checked by
General _ Electric—11/20/67: U.S. Public
Health Service check shows radiation still
present in some shielded sets—12/11/67:
12/18/67: PHS scrutinizes data from radia-
tion tests—1/22/68: X-ray hearing
gets preliminary results—2/5/68; interpre-
tation_of PHS report on color-TV sets
keeps X-ray problem hanging—3/25/68: X-
radiation study reveals brand names—4/
/65: Set makers keep calm on X-ravs—
4/8/68: X-radiation discussed in Washing-
ton mecting—4/1/68

Elcctronic (radios TV's)

network slarts—

Imports increase

far right is NAB’s distinguished award

recipient for the year veteran news-
caster Lowell Thomas, and to his right
the association president Vincent Wasi-
lewski,

/”5/68 4/15/6? 5/13/68: set salcs ahead
29/68; color sales slip—5/27/67: im-
ports down—6/10/68. then llD—1°/15/58

TV set sales jumD 450.000 in first six months
of 1968—10/21/68, up 7.8% for first eight
months of year—10/28/68, color sets move
to r0{2e—11/4/68. sales slip, but auto radios
up—12/2/68

Norelco’'s protolype colgr camera previewed
—9/25/67, 10/23/67. RCA to show its port-
able—11/23/67;: 2/25/65: hand-held Ampex
camera in use by ABC-TV-—11/6/67: and
by Videotape Center, Tele-Tape Produc-
ttons—2/19/68; Visual Electronics nromises
color camera for next fail—1/15/68: GE in-
troduces new color camera—3/25/68. 4/1/68;
Philips engineers reveal color minicamera
—4/1/68: Networks portable gear readied
for conventions—4/1/68; CBS Labs glves
details on Minfcam TV camera—4,/22/68
runs well in Derby lest—5/13/68: Philips
gets manufacturing & wmarketing rights
—8/19/68: IVC introdueces broadcast color
camera—G6/17/68

CBS Labs introduces low-cost. EVR cart-
ridge video recording playback system—
8/28/67. which has adaptlations for broad-
cast—10/23/67, 12/4/67. and perhaps for
home movies—11/20/67. will he ready for
delivery next year—4/8/68. Eastman Ko-
dak eomes up with new 8mm color film—
9/23/68. CBS/Comtec Group makes inltlal
move toward gretting BEVR on market—
10/7/65. CBS shows EVR publicily, unit
1o be marde by Motorola—12/16/68.

\WNAC-TV Boston tests new optical color
process of crealing color images from
black-and-white film—12/16/68,

CBS Labs loudness controller marketed—
9/25/67.

CBS Labs develops helographic technique
to vroduce 3-D color images—11/27/67:
develops device Lo enhance TV image—
4/1/68; develobs video transmission and
reception svstem—7/1/68.

FCC Inactlon on CBS Labs’ Homealert sys-
ten criticized—3/11/68.

FCC proposes change for class-IV applicants
—5/6/68: proposes new remote control sys-
tem—1/20/67; eases rules on (lranslators—
6/10/68.

FCC to consider final aclion on rulemaking
to establish new home for microwaves
serving CATV—1/22/68: action bars micro-
wave use to C'\rr\' CATV-originated pro-
grams—2/19/68: NAB asks for delay on
CARS commcnls—3/11/68 mncrowave com-
mon carriers hit CARS ruling—3/25

Engineers hear radio-TV Lechnlcal advances
at BEC conference—3/25/68: IEEE parley
stresses miniaturization of gear—3/25/68
a dazzling array of hardware shown at
NAB convention-—4/8/68; special report on
ecquipment '68—4/15/68: equinment shown
at NCTA exhibit—6/24/68: 7/8/68

Breakthrough for threednmensiona] TV seen
at U. of Michigan—10/26/68; breakthrough
seen for space technology. microminiatur-
ization of electromc circuitry and quantum
electronics—1/22

Laser TV Droduced by RCA for Eros satel-
lite—10/16/67: off air hook-up for CATV
subscribers  shown. using quasi-lasers—
4/22/08; LIA sets up lascr subdivision—
12/4/67: GT&E seeks laser breakthrough
in color—ll/’)S/

Three-city test set for new alert system
—10/23/67; most emergeney  broadceast
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receivers flub in ﬂrst test—2/5/68: 1s EBS
on way out?—5/13/68

RCA elects Robert Sarnoff Dresident—
11/6/67: realigns maljor divisions—11/13/
67: ptans style changes Lo modernize im-
age of all corporate divisions: corporate
symbol relires after 46 Ycars—1/22/68:
Gen. Sarnoff's carecr reflected In new book
—3/25/68: erecates broadcast sysiems dept.
—4/8/68: makes changes in technlcal set-
up—=8/19/68: introduces Hyve megawatt an-
tenna-—2/26/68; says liauid crystals key to
mini-TV sets—&§/3/68. shows one-tube color-
TV camera—11/25/68.

RCA agrees In principle to acquire SL. Regis
Paper—10/14/68.

FCC has its own antenna farm—11/20/67;
AMST asks FCC réview of Twin Cities
anlenna farm site—12/18/67: FCC allows
WDBO-TV Crlando. Fla.. to change an-
tenna site and InCrease anténna height
—1/297/68: FCC turns down N.D. antenna

farm-—>5/6/68. Lo

Minneapotis-St. Paul TV's in FCC initial
decision win tower reloeation in com-
promise between air safety and FCC
spacing rules—10/21/68, review board con-
ditionally approves antenna-farm slie—
11/25/68.

FTC rejects fixed service rates—1/15/68,
but National Alliance of TV and Electronic
Service Associations wants FTC rate guide-
1ines—1/29/68

Pulilps Broadcast Equipment Corp. tlakes
over sales & service of Norelco—1/15/68:
plans new facility—2/19/68.

Advisory Task Force on Telecommunica-
tions suggests holdup on World Trade
Center—1/15/68; Trade Center threat to
viewing in N.Y. ghettos—6/3/68: transla-
tors may solve problem—7/8/68: RCA gets
conlract for 31.3 million Chicago TV tower
project—7/29/68: court clears path for
seven-station Washington TV tower—1/15/
68: but plan faces new treat in Md. legis-
lature—3/4/68; Md. leglslature hits D.C.
antenna proposal—3/25/68

Tape production services to be offered on
both coasts under arrangement between
Lewron Television and Hollywood Video
Tape Center—2/5/68: Arvin shows new
home color videc-tape recorder—2/13/68:
3M introduces Electography—3/11/68: new
svstem puts color in B&W commerclals—
5/13/68: peoints in favor of 16mm use

brought out—8/12/68; new Madison Square
Garden's design doesn’t solve all color-TV
problems—d4/15/68.

Sylvania claims new TV picture tube is
brightest yel.—3/4/68 lamp tested by CES-
TV-—5/6/68

Sony demonstrales Triniton TV (ube—4/22;
68; Lo market sets—5/27/68

GE-Japanese s:gn color-TV camera liconse
agreement—9/16

'\mf/el\/and Sony selllc patent litigation—
1

ACTS gets cold shoulder from manufacturers
and takes its case to FCC—3/11/68; Comm.
Lee tries again to bring together set
manufacturers and ACTS—3/18/68: UHF
tuners hit blank wall as battle continues
for UHF tuning—4/8/68; ACTS Iloses
ground with set manufacturers and NAB
—1/1/68: seeks to bromote quality UHF
tuners—8/26/68.

Oak Manufacturing revcals one knob-all
channel tuner—3/25/G8.

Representative O'Konski_introduces AM-FM
all-or-nothing bhill in House: similar bill
introduced in Senate by Senator Moss—
6/17/68.

Committee on telecommunications to ad-
vise President's task force—5/6/68

UMC demonstrates new facsimile transmitler
—8/12/68.

Mobile units are big business—9/2/68

N.«gSB fights field-strength standards—11/11/

Westinghouse drops portable TV s—12/2/68.
12/9/68.

Ex Parte

Since 1958, when ex Dparte (off-the-record)
contacls belween applicants for broad-
cast licenses and individual FCC commis-
sioners were suspected to have influenced
votes on those grants their validily has
been argued before FCC and in court.
From Sept. 1. 1967—Dec. 31, 1968, BRO.D-
CASTING reported:

FCC rejected charges that AMST representa-
tives violated ex parte rules—9/11/67. 11/
13/67, but Multlvision Northwest, a CATV
system owner, took issue to court—9/18/68.

Jacksonville. Fla.. ch. 12 hearing enlarged
to include antlconmetlti\'c praclices com-
plaint—5/27/68. S.

Federal appellate court says ¥FCC erred in
interim grants for Orlando and Jackson-
ville, Fla., remands cases back to FCC

It all measures up to the fact that
Tapecaster models are built better

Box 662 — 12326 Wilkins Avenue
Rockville, Maryland 20851,
Phone: (301) 942-6666
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—9/9/68, FCC seeks probosals [rom those
involved in case for interim operation
pen/dir}%ssclection of permanent licensees
—9, !

Wometco. party in Jacksonvllle dispute, says
FCC ought to pursue TV-station license
status of ABC—11/11/6S.

Federal Comumunications Commission

The doctrine of fairness as imposed by FCC
continued as an overriding issuc:

Chio stations deny union complaint of un-
fairness—9/4/67, FCC renews Ohio outlets,
unions lose out~-13/3/68.

Senator Gordon Allott (R-Colo.) would in-
troduce legislation to revise fairness doc-
trine—2/5/68: fairness decisions lssued in-
volving WHN New York and DuBois Clubs,
KUHT Houston and John Birch Society,
California stations and Democrats, \WWMDN
Midiand, Mich., and pPersonal-attack issue
—2/5/68. FCC asked to apply doctrine to
auto advertising— 9/23/68; Chairman Hyde
clarifies FCC's role in fairness—9/23/68:
cditorializing figures in WDSU-AM-TV
New Orleans falrness case—9/30/68, in
editorializing by KWWL-TV Waterloo.
Iowa, station is absolved from [fairness
—11/25/68; California citizens group cites
fairness in contesting license renewal of
KEWQ Paradise, Calif.—12/2/68.

Fairness doctrine (personal attack) s cen-
tral issue In renewal hearing of WXUR

10/8/67. 10/

Media, Pa.-——9/18/67. 9/25/67.
23/67. 11/6/67. 11/13/67, 11/20/67, 12/11/67,
12/18/67, 2/12/63: Broadcast Bureau recs

ommends license renewal be denied—9/9/
68, 10/28/68. but hearing examiner favors
renewal—12/16/68.

WGCB Red Lion. Pa., takes fight challeng-
ing doctrine to U. S. Supreme Court—
9/11/67. 9/18/67: delay requested—10/16/
67: but court asrees to review—12/11/67:
RTNDA and networks seek friend-of-court
stalus—12/18/67. request court to take case
—1/8/68. 1/15/68. 3/4/68. Commiissioners
Loevinger and Johnson clash on personal
attack rules—3/25/68. Reverend John Nor-
ris. owner of Red Lion stations, seeks FCC
hearing on application for ch. 49—1/22/68.
4/29/68: arguments on Red Lion and re-
lated issues—1/22/68: Supreme Court to
hold up until lower court rules on appeais
to K'CC's fairness rules—2/5/68: FCC de-
cision to retreat and attempt regroup over
doctrine’s legality, will rewrite rules on




personal attack—3/4/68; 3/11/68, opposl-
tlon—-3/18/68: FCC argues that doctrine
does not ralse constlitutional question:
Chicago abppelate court tells FCC to pro-
ceed with revision of Dersonal attack rule,
but court argument won't be held up and
FCC adobts changes extending list of new-
type programs exembt—4/1/68: broadcast-
er abpellants tell court rule change actu-
ally made regulations harsher—4/22/68, ar-
guments on_appeals heard—=5/20/68.

Chicago apbpellate court declares unconstitu-
tional FCC rules establishing rights of
reply to Dersonal attacks and rules govern-
ing political editorials—9/16/68, validity is
to be determined by U. S. Supreme Court,
FCC meanwhile deferring penalties—10/
21/68; issue lands at SCOTUS-—11/11/68,

Broadcasters ask Supreme Court to grant
FCC and Justice Detitions for review of
appeals court decision—12/9/68, FCC com-
missioner Cox openly calls for public sup-
port of FCC in FIrst Amendment test—
12/16/68.

Falrness doctrine applied to cigarette adver-
tising—see that category.

House Commerce Committee’'s Investigations
subcommittee has plans for bread Inquiry
Into falrness, to invite advertisers-agencies
to participate—1/1/68, 1/29/68, 2/5/68, 2/
19/68, 2/26/68, 3/11/68: self-regulation of
fairness suggested—4/8/68; subcommittee
drafts report intimating urge_ for tighter
restrictlons on station ownership and for
Incluslon of personal-attack rules into
Communications Act Dblus clear spelling-
out of fairness and Sec. 315—11/25/68.

Churchmen back FCC's fairness stance— 3
4/68. Representative Resnick, (D-N.Y.)
loses fairness complaint against CBS—
6/17/68: WSAZ-TV Huntington, W. Va.,
and WLSI Pikesville, Ky., directed by
FCC to comply with personal attack fair-
ness doctrine in case of antipoverty work-
ers arrested under state sedition law—6/

24/

WLBT(TV) Jackson Miss., license renewal
recommended by examiner—10/23/67:
United Church of Christ protests—11/27/67:
oral argument—6/10/68; station granted
full renewal. with' Commissioners Cox and
Johnson voicing strong dissent—7/1/68:
appeal seen in case—7/8/68: FCC majority
Impelied to defend its action against Cox-
Johnson dissent—7/15/68, In new filing,
church and ACLU ask appeals court to
overturn FCC's OK—11/25/68,

United Church of Christ asks FCC to deny
license renewal to any station with dis-
criminatory employment practices—5/1/67:
labor, rellgious, civil rights groups sup-
port. NAB opposes—6/19/67: FCC sets pol-
icy that broadcasters may face loss of
license if they discriminate in employment
—17/8/68, 9/9/68: NAACP says policy is
too limited—9/16/68. hard rules urged—
9/30/68, reactions continue, pro and con—
10/14/68, 11/11/68, 11/18/68.

FCC Commissloner Johnson charges licens-
ing procedure is 'an utter disgrace"—
2/19/68, but lauds Chairman Hyde—5/3/68:
g(l-:aelsmloctal ;ext‘vi;:e %x/'gg;'g”mlng as station’s

o future— ; DProposes new
FCC office to study citles’ communicatlons

C—ll{elis'l.
ommissioner Loevinger says he'll leave FCC
in June—9/18/67: profile of hls era on eve
of departure-—6/24/68, will practice law
in Washington—7/1/68: sees publi¢ taste
as self-reflections in speech to broadecasters
—10/23/67, to which Commissioner Cox In-
dicates some disagreement—11/13/67. Spec-
Vaeancy on - sommmismny 1, S, Losvinger
X mmission— b 10/68,
8/17/68. 7/1/68, 8/5/68. /107

President Johnson aDpoints H, Rex Lee to
FCC and Lee glves his views during Sen-
ate confirmation hearing—9/16/68, he’'s
sworn ln—11/4/68,

Renewais of licenses to stations with little
news. religious, publle service program-
ing, disturb Commissioners Cox and John-
son—9/18/67, 10/9/67, 8/5/68.

Commissioners Cox and Johnson in speeches
around the U. S., implore broadcasters
to stress local programing, service, while
Johnson adds attack on ‘'do-nothing FCC"
~11/18/68: he Joins effort to end segrega-
tionist policy at country club—9/23/68:
Cox dissents in Salt Lake City renewals
—10/14/68, Johnson in Worcester, Mass.,
grant of CP—12/16/68.

Commlssioners Cox and Johnson would
elicit more information from Oklahoma
statlons whose licenses are up for renewal,
seek responses as to how stations served
minerity interests in_thelr communities—
3/18/68, 4/8/68. 4/15/68; seen as open
rebellion within FCC—4/22/63; Oklahoma
congressmen enter Dicture—4/22/68; stirs
Commissioner Loevinger to suggest Inquiry
into outer space—4/22/68: Oklahoma Sen-
ator Monroney tells statlons to hold up
replies—4/29/68: networks feed some data,
but not all—5/6/68: congressional pressure
pay-off seen in Cox-Johnson exblanation
stations need not answer, but hope they

will—5/6/68, and few do—5/20/68; Budget
Bureau asked if law needed to prohibit
such Independent action—5/13/68: NAB
pressed for ‘'resolution’” of problems
stemming from query—&6,/3/68.

Oklahoma letter issue continues as Johnson
and Cox urge more thorough FCC staff
analysis of programing by renewal appli-
cants, other measures in_tightening 1l-
cense-renewal DProcess—5/27/68: Budsget
Bureau says matter now closed, as Okla-
homa sc¢nators fire back at Johnson-Cox
report—6/10/68: NAB refutes report and
ACTS backs—6/17/68: broadcaster gives
personal reply to commissioners—7/1/68,
Cox and Johnson seek government print-
ing of their Oklahoma report—9/9/68.

FCC has new home—12/4/67: FCC turns In
report card on its achievements—3/25/68:
reports complaint mail up 50%—11/25/68.

FCC commissioners to be paid $35,000 per
year—7/22/68. pay raises for FCC are in
Kappel report—12/9/68.

FCC Commissioner Wadsworth portrayed
as palnter—2/26/68.

Former FCC Chairman E. Wililam Henry
heads closed-circuit TV firm—2/5/68.

Rebresentatlve John E. Moss (D-Calif.) de-
livers attack at FCC, calling it ~'graveyard
of good Intentions and good ideas': re-
forms proposed—4/1/68: FCC Commis-
sioner Robert Bartley Droposes three agen-
cies to replace FCC—5/27/68: reconstructed
commission llkely next year—4/22/68, 7/8/
68: FCC profile—8/5/68, suddenly it's an
activist agency—10/7/68,

FCC freezes AM's, second such move In
decade: cites manpower shortage, budg-
etary problems—7/22/68,

FCC budget for fiscal 1969 promises more in
Senate—4/1/68. 4/8/68: Senator Magnuson
may help to get back some of House re-
ductlon—6/17/68. Senate committee re-
stores "‘haif-a-loat’’ for FCC—7/15/67: $20
million for FCC in abropriation bill sent
to Joint Senate-House conferences—7/22/68,
shaved again—9/23/68. and to President
for signature—9/30/68.

AT&T proposes rate Incrcase with broad-
casters fighting plan that could ultimately
cost them additional 325 million a year—
1/29/68: FCC in Sports Network Inc. case
initially decldes AT&T charges for part-
time users discriminatory—2/5/68,

AT&T willing to delay new rates up to a
vear if FCC so requests—2/5/68: broad-
casters request at least one-year postbone-
ment—2/19/68, is effected—3/4/68: AT&T
fites study—5/27/68: networks state Dro-
gram charges ought to be less. not more
—7/22/68: broadcasters warn that alterna-
tives may be sought—7/29/68: AT&T
orders new study—8/26/68. AT&T bid may
walt till July 1969—9/23/68.

FCC to farm out research projects on land-
mobile. computer—4/29/68; Stanford Re-
séarch Tnstitute awarded $500.000 contract

Amerlcan Civil Liberties Union_shilts Pposi-
tion. urging a limitation of FCC regula-
tory power affecting radio programing—
6/24/68. X

NAB asks FCC to slmplify radio program-
log rules—1/22/68, some eased-—3/18/68.

FCC rules advertlsers must not be compelled
to buy time at forced combination rate—
12/25/67.

Department of Justice looks into newspaper-
TV consolidation in same markets—1/15/
68, and CATV's—1/29/68; intervenes in
KFDM-TV Beaumont. Tex., sale to Enter-
prise Co. Dublisher. on antitrust question
—3/11/68: urges hearing—5/13/68. 6/10/68.
but sale called off—8/12/68. report agree-
ment for station's sale to Daillas Morning
News (WFAA-AM-FM-TV Dallas)—12/9/68.

Government attacks on multipble-ownership
and media concentration mount in the
spring and brings weiter of Issues to fore:
Senate group to DProbe newspaper broad-
cast owners: FCC in notice of rulemaking
aimed against AM station acquiring an FM
station in same market: Justice Depart-
ment concern over newspaper acquisition
ol TV station (sec KFDM-TV action above)
3/18/68. 4/1/868,

FCC Issue Dproposes rulemaking to limit
station acquisitions to one to a licensee
in a market — 3/25/68: broadcasters
shocked. then outraged—4/1/68, Case that
triggered action—sale of WFMT(FM)
Chicago to newspaper owner-broadcaster
WGN Continental Broadcasting—approved
by FCC—4/1/68: citlzens group files in
court—4/29/68, 5/20/68: WGN takes control
—5/13/68, FCC defends its action—6/10/68:
federal court holds protesters to sale should
have heen heard, oPening new legal hassle
—8/5/68: holding appealed—8/5/68, 8/19/
68, 10/7/68; citizens groups’ Dplea before
FCC—10/28/68.

Justice’s interventlon In ABC-ITT and
KFDM-TV cases motivates President's
Task Force on Communications Policy
staff’s “inviation’’ to other government
g/gencies who might \\l'lsh to foilow suit—

Commissioner Locvinger and NAB's Anello

hold discourse on_one-per-market rule—,
4/8/68; Assn, on Broadcasting Standards
board votes to oppose rule—4/8/68: NCTA
in opposltion, sees threat to broadcaster
ownership of CATV's—4/15/68.

First petition opposing one-per-market rule-
making proposal filed by stations—4/15/68;
rulemaking proposition brings trading to
halt—4/29/68: FCC clarifies polley—5/20/
68; alternatives put forward—6/10/68.

Justice moves pace up a notch, urging FCC
to expand proposal for one-per-market
rule and go further by divestitures of
multiple media holdings In same markets
8/5/68: bhroadcasters ask delay to dig up
disproval of monopoly c¢laim—8/19/68;
Washington lawyers meet in concern over
threat to multiple ownership—8/26/68.

NAB asks (or 90-day filing extenslon in one-
per-market rulemaking—9/9/68, 9/16/68,
F%?%e/xs-éends deadline for reply comments

Commissioner Robert E. Lee expresses doubt
on desirability of Justice's Droposal that
cross-ownership of broadcasting and news-
paper properties in same market be barred
—10/7/68.

Senate Antitrust Subcommittee hears FCC

hairman Hyde's position that media

cross-ownershib can be handled case by
case. but Subcommittee Chairman Hart
(D-Mlch.) sees problem In newspaper
ownership of TV—4/1/68: Senator Hart
asks why FCC's data on nonbroadcast
ownership of certain licensees was de-
ficient—6/10/68,

Consolidation of control in communica-
tions is hard toplc of Washington confer-
ence—6/3/68: congressional staff study
finds some banks with large radio-TV sta-
tion _holdings — 7/15/68: Commissioners
Cox-Johnson say interlocking Booth Inter-
ests In Michlgan ought to be considered
before granting Booth American’s appll-
cation for FM in Saginaw, Mich.—8/5/68.

Otiher media concentration Issues come up
n:

Bedford. Pa.—3/11/68:
Franclsco tn Metromedia—3/25/68: in an-
proval of KOA-AM-FM-TV to GE—6/10/68:
citizéns groups voice concern In WGKA-
AM-FM Atlanta transferral—10/28/68: FCC
orders hearing on FM appiication in She-
boygan. Wis., raising concentration issue
—11/11/68: WREX-TV Rockford, Ill., to
be sold by Gannett Newspapers because of
Justice interest in media concentratlon—
11/4/68. 11/11/68, 12/9/68.

FCC is taced with $300-million merger pro-
posal of Metromedia and Transamerica—
10/14/68: Transamerica will buy two ad-
ditional U's—10/21/68. drops that plan—
10/28/68

FCC approves Bass Brothers Enterprises for
fifth TV (Wichita Falls. Tex.)—4/15/68.
Joint Industry All-Channel group would
have limit the number of network
affiliates a TV station may have—9/25/68:

FCC shows Interest—1/15/68,

FCC's rule that would_ Ilmit ownership of
TV stations in top-50 markets abDears
moribund—12/18/67, 1/5/68: concent of
limiting ownership of TV's in top-50 mar-
kets continues to weaken—1/22/68: FCC
burles 1t. says it'll look hard at individ-
ual cases—2/12/68: rebuked for _policy
abandonment by Representative Harley
O. Staggers (D-W. Va.)—2/19/68.

ABC combplains to FCC that NBC-TV s
wooing away its affiliates—4/26/68: FCC
puzzled—4/29/68. Cox-Lee Propose virtual
freeze on affiliate changes—5/6/68. which
in turn comes under attack—5/13/68: ma-
Jority on commission sald to be losing in-
terest in plans to restraln network sffilia-
tion practices—6/17/68, FCC rejects ABC's
request for affiliate protection. Commis-
sioners Cox and Johnson dlssent—9/9/68.
followed by FCC wrapup and Cox dissent
—10/28/68.

Howard Hughes moves to obtaln KLAS-TV
Las, Vegas—2/19/68. 2/26/68.

Court” orders hearing on three-year old ac-
quisition of WCIX-TV Miami on basis
that full disclosure was necessary on trans-
fers—5/27/68.

FCC adopts new hcaring rules patterned alter
rules of discovery—i/15/68.

FCC amends rules to provide flve-year li-
cense In land-mobile services—9/8/67

KABL Oakland, Calif.. case leads to nocw
rule on station identification—10/30/67:
protested—1/6/68.

WGCM Gulfport, Miss., told relection of out-
of-town auto advertising from local deal-
ers was contrary to Dpubllc interest—
3/4/68.

Acting under suburban-community Dbpollcy,
FCC permits Monroeville, Pa., Broadcast-
ing to retain AM outlet in Pittsburgh sub-
burbs, denles Tidewater, Ve., area AM—
4/22/68: FCC revises rules regarding
broadeast facilities fn suburbla after loop-
hope found—6/17/68.

Hearlngs: Losers Protest ch. 13 Rochester
award to Flower City Television Corp.—
9/11/67: move_ to stay grant—9/25/67: FCC
won't reconsider—11/27/67; motion to stay
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denied and losers appeal—1/15/68; win
court stay—3/11/68; examiner drobPs re-
vocation recommendation affecting three
commonly-owned Puerto Rico stations: pro-
poses $10,000 fine for alleged rebroadcast
of AFRS programs and for misrepresenta-
tion to commission—10/2/67, 11/6/67, FCC
formalizes—7/1/68: denjal recommended by
examiner tg Topeka Television for ch. 43
CP, citles fallure of William F. Buckley
Jr. to apDear—11/20/67.

Hearing ordered on renewals of Second
Thursday's WWGM Nashville, because of
firm's plans to sell Nashvllle stations
shortly after grant of FM statxon—12/25/
67, FCC asks to drop hearing—2/12/68
application of publisher-broadeaster for
third FM in Fort Smith, Ark., set for
hearing—11/6/67.

In FCC hearings and actlons: allegations of
anticompetitive practices enter In RK
General-Fldelity ~contest—9/9/68: initial
decision favors channel 21 in Birmingham
to Alabama Television Inc.—9/9/68: initlal
decision recommends Apple Valley Broad-
casting for UHF in Yakima, Wash,—10/
21/68, FCC_ubholds examiner on Yakima
—12/2/68; FM grant to Newecastle, Ind.,
Is held up on technicality—9/16/68, FCC
rescinds earlier grant order—9/30/68,

FCC denies Mavpoles bld to delay WEBY
Milton, Fla., renewal hearing—10/28/68;
Wometco says FCC ought to pursue ABC'S
TV-station licenses status In Mlami area
dispute—11/11/68;: transfer of channel 41
CP in Battle Creek, Mich., is contested
on ground applicant has no permit to
transfer—11/4/68: Norwood J. Patterson
asks commission to hold off on KGBS-AM-
FM Los Angeles renewals In his bid for
their purchase—11/25/68; WEBR Buffalo,

The Vietnam war was as close as the
TV screen throughout 1968. Here a
Viet Cong terrorist lies dying after on-
camera execution.

N. Y., seeks court reversal of FCC decision
affirming s&rant of CP for UHF In Buffalo
to Ultravision Broadcasting—12/9/68,

FCC refuses renewal of WNJR Newark,

N. J.—12/2/68.

FCC orders hearing on question of transfer
of control of CIX-TV Miaml—9/23/68;
also on Qquestion of control of WREP(TV)
Boston UHF CP—9/30/68.

FCC apbroves of OvermYer's five UHF CP's

Corp.—12/11/67: Representative
Staggers summons FCC for review—12/18/
87: sale papers signed—1/22/68, but Con-
gress still  Inquisitive—1/29/68, blll to
toughen rules on station transfers Intro-
duced by Representative Dingell—2/5/68,
2/12/68: House to hear Overmyer transfer
case—7/8/68. and lines up witnesses—7/
15/68: Investigations Subcommittee pushes
for FCC records but FCC resists demand,
group broadens issue probing grant of
initlal permits to Overmyer—7/22/68, 8/5/

68.

Trafficking reappears as Issue as FCC
reverses Dosition on alleged traflicking con-
ducted by one of principals of Yakima,

.. UHF—7/1/68. hearing ordered—
7/22/68 hearing ordered on McClendon
buy of KXYI Oregon City, Ore.., Question-
ing trafficklng—7/15/68.

FCC 1ssues_proposed rulemaklng on traffick-
ing in CP's—9/9/68

FCC sets hearing on agreements tnvolved on
ig!/%sot CP for KJOG-TV San Diego—11/

Supreme Court refuses to review seven-year-
old Harrlman, Tenn.. case involving ques-
tions of trafficking—i2/3/68

WVUE(TV) and WYES-TV in New Orleans

would switch channels—7/1/68, FCC adopts
notice of DrobPosed rulemaking—12/2/68.
McClendon application for WCAM Camden,
N. J., ordered for hearing—8/26/68.

FCC grants its first waiver of translator
rules—9/18/67; television translator rules
clarified—8/7/67, stations favor changes—
10/30/67; transiators approved by FCC
%%r two Pennsylvanla UHF stations—2/5/

Review of application-fees hike proposal by
congressmen—5/6/68; Lowe report Is ex-
tensive study of one man's ldeas on regu-
lation—5/13/68

Duopoly rule blocks sale of AM in Massa-
chusetts—8/19/68, FCC reverses and OK's
it—9/16/68: sets consolidated hearing for
two separate groups of New Jersey AM
abplicants which have principals in_ com-
mon—T7/22/68; both applicants for WCGA
Calhoun, Ga., would be denied by hearing
examiner—7/11/68: applicants for channel
56 in Anahelm, Callf.; designated for hear-
ing—8/26/68: court of apbeals tells FCC
to accePt abDplication for AM station at
Natick, Mass., which FCC rejected for
being late—11/20/67; five radio statlons
licenses or Permits in which James
Hutchens has an interest ordered into
hearing over alleged misrepresentations
before the commission—3/18/68; aDPproves
transfers of four commonly owned AM and
FM statlons but owner Gamble- Skogmo
must seil them within six month 1/68.
FCC takes a new look—5/13/68 and OK's
again—6/3/68, they're sold to Park Broad-
casting—7/22/68; sale of Mercury-group
UHF CPs to Evans Broadcasting dropped
-5/13/68; H&B Amerlcan applies for ch.
16 Dubudque, lowa—2/5/68; refuses trans-
fer of off-air license of Bonanza Broad-
casting (KDEY Boulder, Colo.) to Sun-
shine Canyon Radio 12/18/67.

Mutual funds pose problems for 1% own-
ershiP rule enforcement—10/2/67; FCC
makes it 39%—6/17/68.

FCC has something new jn Doliey: patent
law pattern used to extend and make more
exPlicit basis of issuance of broadcast

license—1/22/68.
In_FCC actions: St. Louis ETV grant for
KETC(TV) changes set aside because

some data is deemed Incorrect—3/11/68,
4/8/68. hearln% examiner recommends
rant of San Francisco ch. 38 to Bay
roadcasting—4/8/68; Chicago ch, 38 con-
struction permit granted by FCC review
board to local labor council—1/8/68. and
reaffirms—10/6/68: hearing examiner rec-
ommends Crest Broadcasting for Houston
ch. 26—1/22/68, final :  afirms
fnitial decision on Buffalo c¢h., 29 grant—
1/29/68; examiner recommends ch, 33
Baton Rouge be granted to Romac Baton
Rouge Corp.—3/4/68: reopening of case
asked—1/1/68: Community Telecasters
granted ch. 19 in Cleveland—5/27

Short-term renewals for two radlo statlons
and third to be heard on license revocation
—3/4/68; to KPIK-AM-FM Colorado
Springs for rating claims—7/22/68, peti-
tion to reconsider is denled—10/21/68
WCVS Springfield, Iil., for '‘misleading'
promotional contest—7/20/68; Star statlons
argue for WIFE stations’ renewal—3/11/
68: renewal of WQAD-TV Mollne, Ill,, set
for hearing—2/12/ ; denial of license to
cover CP for KSFV(FM) San Fernando,
&all{i. rieclortrlnmende;'l by1 exag}g;gg for al

ged violations of rules— three
Ohlo AM's face consolidated hearing on
license renewal and fine up to $10. for
various alleged rules vlo]atlons—2/5/68

Commission grants involuntary transfer of
control of KHAI Honolulu—9/9/68, owner-
ship change of KAHR Redding. Calif.—
10/14/68: "approves license renewal of
WLVA-TV Lynchburg, Va.. VHF on con-
dition it doesn’t duplicate Roanoke UHF—
9/16/68: orders license-renewal hearing of
KICM Golden. Colo., and KSUN Ogden,
Utah. Involving owner's character and
transfer of control--10/7/68: OK's George
Mayoral's ownership In New Orleans broad-
cast propertles despite previous case In-
volving rules violatlons in Puerto Rican
operations—11/25/68; WPXI Roanoke, Va.,
gets license renewed to Dpermit statlon's
sale—12/9/68.

FCC renews KSL-AM-FM-TV Salt Lake Clty
licenses—10/14/68: defers renewals of num-
ber of major stations In California—12,/2/68,

Fines announced or proposed included:
KLWN Lawrence, Kan., $10,000 for three
repeated violatlons of rules. and request
for reduction 1is denied—9/2/68: WACA
Camden. S. C., § for repeated opera-
tion prior to sunrise time specified [n
llcense—9/2/68: WPGA-AM-FM Perry, Ga.,
and WFPM Fort Valley. Ga.. $7.500 and
$4.000 for double billing practices—10/28/
68: KGPC Grafton, N. D., $5, for ap-
parent violations In several areas—11/11/
68: WHMC Gaithersburg, Md.. $10,000 for
alleged violations as license-renewal ap~
plication is put down for hearing—12/9/63

Revocation hearing ordered for Tulare, allf
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FM station—7/8/68.

Battle Creek, Mich., ch. 41 case tossed back

o FCC by court—e/10/68

KRLA Pasadena, Calif,, operating on In-
terim basis until new grant is made of
1110 kc., has pald $247,000 to Los Angeles
ETV station—10/30/67; Bobby Baker issue
—5/15/67, 5/22/67, to remain part of hear-
Ing record—11/13/67: Broadcast Bureau
narrows feld to two applicants—3/18/68,
but four applicants petition to enlarge is-
2383—8119/68. and fail in attempt—10/28/

Payola conspiracy suit in Los Angeles dis-
missed in_court—11/13/67; stations cau:
tioned by FCC on possible pavola, as FCC
holds up license renewal of WAME Miami
for failure to exDlain antibayola measure—
11/27/67. FCC names examiner to hear
bPayola cases at undisclosed site—7/1/68;
federal grand jury in New York indicts
four disk jockeys employed by two Span-
ish-language radio stations on_ charges
growing out of FCC's payola probe—7/29/
68; KGFJ Los Angeles reminded of safe-
guards oh prlvate interests of employes in
selection of records played—2/5/68

Authorities arraign TV operator on felony.
Charge of showing pornographic scene on
Ps.lm&8 Springs cable systems—11/11/68,

12/9
taff considers clarlﬂcatlgsn of lottery

FCC
law as contests spread—5/6/ FCC fines
, $3,000 charging

KYLD Bakersfield, Calif
contest rigged—8/19/68.

FCC proposes rulemaking to make available
more syndicated and feature-film pPro-
graming to small-market TV stations, and

which would be comparable to exclusivity
arrangements for network Pprograming—

A new face appeared in FCC corridors
in September when President Johnson
tapped H. Rex Lee to fill vacant seat
left by Lee Loevinger.

5/13/68. 10/14/68 broadcasters attack pro-
posal—12/16/68.

FCC reafirms aid-to-UHF policy—5/13/68.

Commission says it won't protest incentive-
compensatlon Pprovisos in network-affilia-
tlon contracts and revives rulemaking to
make contracts Public—9/9/68. 9/16/68
9/23/68. networks oppose—11/11/68, FCC
drops oral argument—11/18/68,

KCST(TV) San Dlego. UHF, files for FCC
ald to deny ABC’'s application for relay to
Mexico authority jn bid to obtain network
affiliation—11/18/68, ABC replles—12/23/68.

FCC wants more time in imposing forfeitures
on licensees—10/14/68.

U. 8. Court In_ Washington uphoids FCC
renewal of KTYM Inglewood. Calif., with-
out hearing—10/7/68.

FCC adopts clarifying amendment to logging
requirement rules governing remote broad-
cast pickup stations—11/18/68

Commisslon turns down Jefferson Standard
Broadcasting's bid to defer payment of
federal Income tax on sale of WBTW(TV)
Florence. S. C.—10/7/68. 11/11/68.

FCC's rulemaking proposing reduction of
station Identification requirements meets
with broadcaster support—9/16/68.

Representative Henry B. Gonzales (D-Tex.)
introduces bill to empower FCC licensing
of networks—9/30/68

FCC rcopens proposals for network program
owncership llmltatlons—9/16/ 9/23/68,
CBS and NBC ask for more tlme to com=
ment—10/21/68. granted—lO/ 68.

Commission reprimands NBC over advertis-
ing used In WKYC Cleveland broadcast of
promotion contest—9/23/68, publicly re-
bukes NBC for alleged laxity in super-
vision of Hollywood Squares and PDQ
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ulg Shmgs—lolltllﬁs and NBC comments

Statlon Representatives Association in com-
plairt to FCC attacks statlon-group own-
ers wio reP stations other than their own
—11/4/68, 11/25/68. RKO Radlo Represent-
atlves fire back—11/25/68

Financial

Profits, losses and other flnanclal data re-
ported by organizations in or associated
with broadcasting; Adams, Dana, Silver-
stein—11/20/68, 3/25/68: Admiral-—4/8/68:
Ameco—1/1/68, 2/26/68, 5/27/68. 9/23/68,
11/11/68: ABC—1/22/68, 2/26/68, 3/18/68.
4/20/68, 5/27/68, 6/17/68, 7/22/68, 10/21/68;
American Television and. Communicatlons—
9/30/68; AT&T—2/12/68, 7/15/68: Ampex
—2/19/68, 6/24/68. 8/26/68. 11/18/68: At-
lantlec States Industries—12/2/68; Audio
Devices—3/4/68: Avco—2/26/68. 4/15/68.
6/3/68, 11/25/68. ,

Bartell Media—5/6/68. 5/20/68, 5/27,68, 6/3/
68, 6/10/68, 8/26/68. 9/16/68. 12/2/68

Television—6/24/68: John Bair—3/4/68.
5/13/68, 5/27/68, 8/19/68, 11/4/68.

Cameo-Parkway Records—2/5/68: Capital
Citles—1/1/68, 2/19/68, 4/22/68, 5/13/68.

8/12/68. 10/28/68: Capital Broadcasting—
12/16/68; Capital Fllm Laboratorles—
7/1/68, 12/16/68. Capitol Records—3/4/68
Cascade Broadcasting—u/ 8/68.  Chris
Craft—1/1/68. 2/26/68. 3/4/68, 4/22/68.
6/10/68, 8/12/68. 11/11/68; Cleveland Broad-
casting — 12/9/68; Cohu Electronics—
11/11/68: CBS—2/19/68, 3/18/68, 4/22/68
4/29/68, 5/6/68. 6/17/68 8/19/68 10/28/68

Columbia Cabl 10/14/68: Col

tures—9/11/ . 10/9/67, 12/4/67 12/25/67.

3/4/68, 5/27/68, 8/ :  Commonwealth

United—1/1/68, 2/5/68. 9/30/68: Communi-

cations Satellite Corp.—10/30/67. 2/26/€8.

4/29/68, 5/20/68 6/10/88 7/29/68 Concert

Network—3/6 Cor an Broadcasting

—2/19/68, 2/26/68 6/17/68 8/26/68. 9/30/68.

11/4/68, 11/18/68. 11/25/68: Cosmos Broad-

casting—5/27/68, 8/5/68. 12/16/68: Cowles

Communlcatlons—2/26/68 4/15/68. 5/13/68

11/18/68; Cox Broadcasting—2/5/68. 3/25/

68, 4/22/68, 6/17/68. 7/29/68. 8/12/68

11/25/68. 13/16/68;: Cox Cable—10/7/68:
ypress Communications—10/21/68.

Wal ney Productlons—1/8/68, 1/15/68.
1/22/68 2/12/68. 5/6/68, 8/5/ .11/25/68.
Downe Communications—6/3/68 0/68:
B%yl/%s Dane Bernbach—1/22/68 2/5/68

Educasting Systems—4/22/68,

Fairchild Publlcations—1/15/68. 4/22/68
5/13/68: Flfth Avenue Coach Co.—8/5/
Filmways—12/ /67. 1/22/68. 2/12/68 3/4/

68. 4/22/68, 7/15/68, 11/4/68: Foote. Cone

& Belding—2/19/68. 4/22/68. 4/29/68, 1/29/
68. /28/68: Four Star Television—
11/4/68 11/18/68: Fuqua Industries—
4/}5/558 5/6/68. 613/68. 8/12/68, 9/23/68,

Gannett Co.—2/5/68. 3/4/68, 4/22/68. 7/22/68,
11/4/68: General Artists—4/22/68. 6/24/68:
General Instrument—6/3/68: General Re-
corded Tape—9/23/68: ngeral Telephone
& Electronics—4/22/68. 8/19/68: General
Tire & Rubber—10/16/6%. 4/1/68. 7/15/68:
Grass Valley Group—3/25/68. 4/29/68.
‘7/22/68. 10/21/68 Gray Communicatlons

/9/68, 10/28/68: Grey_ Advertising
122/68 8/19/68: Gross Telecasting—
3/4/68: Gulf & Western—1/15/68, 1/22/68.

68. 6/3/68 7/15/88 7/290/68, 8/5/68:

. 12/16/68; Griffiths Eilectronlcs—

H&B Amerlcan—6f17/68 9/2/68. 10/14/68.
10/21/68. 10/28/68: Harris Intertype—
5/6/68. 8/19/68. 10/28/68: Herald-Traveler
Corp.—3/4/68. 3/25/68.

Interpubiic—2/5/68. 4/22/68. 5/20/68. 9/23/68.
12/16/68.

Jefferson Standard—7/15/68.

Kaufman & Broad—11/16/68: Kaiser Indus-
tx/-iegs/;:/l/ss: Kinney National Service—
2/1 X

Lamb Communications—1/29/68. 7/1/68. 8/
12/68: Lewron Television—7/29/68. 11/11/
6s. LIN Broadcasting—4/29/68. 7/15/68
8/5/68. 9/2/68: Logos Teleproductlons
Center—7/29/68.

MacManus. John & Adams—2/5/68: MCA TV
—3/11/68, 4/8/68. 5/13/68 6/10/68, 6/17/68.
8/5/68. 8/12/68. 9/2/68. 11/25/68: Manage-
ment Television Systems—9/16/68: Memo-
rex—11/11/68, 8/5/68: Meredith Broadcast-
lng—-1/29/68 9/23/68. 10/28/68: Metro-

wyn-Mayer—1/22/68, 2/5/68. 4/22/68,
5/6/88 5/20/68. 5/27/68. 6/10/68, 7/22/68,
11/11/68: Metromedla—2/12/68 3/25/68.
4/22/68. 5/20/68. 7/22/68 7/29/68, 11/4/68;
Movielab—4/29/68. 5/6/68, 7/29/68: MPO
Videotronles—2/5/68. 6/ Multimedia
—4/1/68. 8/5/68: MVR Corp.—3/4/68: Mu-
sic Makers Group—11/11/68, 12/16/68.

Natinnal General—l/l/SS 2/26/68. 3/25/68.
6/3/68. 7/22/68. 7/29/68. 8/26/68: National
Union E]eCtrlc—.'i/ll/SS 7/29/88: National
Video Corp.—4/1/68: New York Times—
4/8/68, 4/29/68. 7/29/68: A. C. Nielsen—

1/8/68. 7/8768. 11/11/68: North American

Phllxps—7/1/68. Norton Simon—10/14/68,
11/11/68.

0ak-Electro/Netics—4/15/68 8/12/68, 12/2/
Officlal Films—3/4/68, 12/9/68; Ogilvy

& Mather—-4/15/68. 8/19/68: Optico—11/11/
gS::;OOutlet Co.—4/22/68, 5/20/68, 6/17/68,

/30/68.
Pacific and Southern Broadcasting—l/lfss

10/14/68; _ Panavision—3/19/68; 2gert..
K oenig, Lols—2/19/68 4/15/68, /68,
10/21/68; Broadeastin —8/5/68
Plough—-lO/SO/ﬁ'I. 2/26/68, 4/22/68. 7/29/68
10/21/68; Post Corp.—9/30/68; Publishers
Broadcasting—11,/18/68.
Raytheon—11/6/67; RCA—1/1/68. 3/4/68,

3/11/68. 4/15/68. 5/13/68, 6/10/68, 7/15/68.
14/68; Roach Studigs—11/11/68:

Walter Reade—4/22/68 Red Owl Stores—
4/15/68, 6/3/68; Reeves Broadcasting—
11/20/67, 1/22/68, 3/4/68, 3/18/68, 4/1/68
4/15/68, T/29/68. 8/26/68, 9/30/68, 12/2/68:
Republic—9/30/68; Rice Broadcasting—
Rollins _Ine.-—-3/4/68, 6/17/68,

12/9/68: Cratt—

: Screen Gems—
5/20/68, 9/16/68: Scripps-Howard-—
2/12/68. 4/22/68. 7/15/68." 7/22/68. 11/4/68
Sonderling Broadcasting—4/8/68, 4/15/68,
6/3/68, 6/10/68. 9/9/68, 11/11/68. 11/18/68:
Sterling Communlcations—l 22/68: Storer
Broadeasting—11/6/67, 3/4/68, 4/29/68. 7/
29/68, 8/12/68: Storescope—7/15/68; STV—
10/30/67: Superscope—10/30/6T: Starr
&roadcastlng—l2/9/68‘ Signal Co.—10/28/

Tast Broadcasting—1/22/68, 1/29/68, 5/20/68,
/15/68 10/28/68; Technicolor—4/29/67,
19/28/68: Teleprompter—2/5/68. 4/8/68,
5/13/68. 8/12/68. 11/18/68: Tel e-Tabe Pro-
ductions—T7/15/68 , 11/18/68; Tape/
Net—10/14/68; Television Enterprises—
1/1/68. 2/5/68; Time Inc.—1/22/68. 3/25/68,
4/15/68, 4/22/68, 7/22/68 11/4/68: Trans-
Beacon—6/24/68 68. Trans-Lux—4,/29/
68, 5/6/68, 5/20168 8/19/68. 11/18/68:
Twentieth Centu!"}' Fox—3/25/68. 5/27/68.

9/9/68, 12/2/68; Te'lecon—9/30f68: Tele-
vislon Communlcations—9/16/68: Texas
State Network—10/28 Trans-National

Telesystems—

%)rgmunlcatlons—Q/ls/SS:
United Artists—4/1/68; U.5. Communica-
tions—6/17/68.

Vikoa—4/29/68. 5/20/68, 11/11/68: Visual
Electronics—2/5/68, 3/11/68, T/1/68. 7/22/
68 9/2/68. 12/2/68.

68: Wells, Rich. Greene

1/4 . Westinghouse Electric
—2/26 8/5/67 12/9/68: WMAQ-TV—1/
1/68: WNJU- —5/27/A8;: Wametco Enter-
prises—1/29 4/15/68. 4/22/68. 5/6/68,
1/8/68, 9/9/68 10/14/68 11/ :
Corp.—4/15/68. 8/12/68 WTRF‘ TV—8/2G/
68: Zenith Radlo—3/11/68; 4/29/68

Frequency dModulation

FM stations authorized for multiplex

stereo—9/11/67.

CBS-owned FM stations adopt
niuslc format—10/9/67, 11/13/67.

FM oberators charge CATV with unfair
competition—10/30/67.

FM {;/(ll;)eg;ales represent 43% of all receivers

NAFMPB's year end report cltes increase In
national business on FM stations—1/1/68:
West Coast seminar is optimistic over FM’s
status—7/29/68,

FCC1 /\\gluld check FM channel hopscotching

FM broadcasters Put on notice they'll be
resbonsible for any interference to TV

“‘flowers'’

recentionn—2/19/68.

WABC-FM New York adobts format of “now
musi¢’” in quick changeover—3/11/68.

KOST(FM) Los Angeles, former all-classi-
fled-ad station. becomes _entertalnment
oriented. no-news station—3/11/68.

Varied information on average FM listener
in new ABC Radio study—4/1/68

Bid for FCC rescinding of order deactivating
KFYM(FM) Oklahoma City turned down
—4/8/68.

FCC approves first $1-million FM sale—
WDBN(FM) Medina, Ohio—4/15/68

FCC extends for one year dual-language ex-
periment in Puerto Rico In which sta-
tion broadcasts English soundtracks for its
Spanish films over FM station—7/29/68.

Use of FM subchannel for Muzak and Super-
market Storecasting becomes issue In FCC
review board action Involving WPOW Inc.
and Functional Broadcastlng—10/14/68

ABC may syndicate ‘'progressive rock’ mustc
service to FM's in addition to servicing
its_ own outlets—11/25/68.

Nondubplication: FCC apbroves one walver,
denies four—10/28/68.

Christ Church Foundation fails for FM edu-
cational outlet in Washington—12/2/68

Tnternational

ITV_ pushes British ¢olor-TV conversion—
4/11/68: BBC local-radic outlet needs
funds—1/8/68; major television mergers
in offing In Britaln—2/26/68: impact of

BBC local radto still doubtful—6/10/68;
BEC coverage set for U.S, conventlons—
7/15/68; BBC's Sir Hugh Greene will re-
tire next March—7/29/68; Curran to suc-
ceed Greene as BBC chlef—8/19/68 Dirate
radio thoush sllent in the UK. Is still
allve—9/2/68 BC's Lord Hill gives views
9/16768: drop Dﬂy-TV test in Britain—
11/4/68, loss ls $2.4 mlllion—11/18/68.

Voice of America—Director John Daly says
media lack substance—3/4/68; Republicans
urge USIA to use network news—2/5/68;
report urges USIA review—4/1/68; Daly
resigns as Volce of America director—
6/10/68: bill introduced to open USIA
product to public—6/24/68: VOA Jammed
during Czech crisis—8/26/68; Leonard
Marks to leave USIA—5/6/68, will head
U.S. Intelsat delegation and return to
law practice—10/7/68.

Latin TV group formed—1/22/68.

U.S.-Mexican negotiatlons on new AM agree-
ment stalled—10/2/67; treaty talks drag
on—1/15/68: AM treaty continues to elude
U.S. & Mexico—5/20/68; talks resume in
Washington—9,/23/68, 9/30/68, and third
round In Mexico Clty—11/11/68; tentative
agreement on use of standard radio band—
12/2/68, 12/16/68,

Argentlsméscracks down on TV news freedom

Israe{ restricts TV-set imports—9/16/68.

Canadian Broadcasting Corp. operating funds
request cut drastically—1/1/68: Quebec au-
thorizes own educational system—3/4/68:
Prime Minister Pearson names new CBC
heads—1/29/68: Canada names new radlo-
TV board—4/1/68; plans for satellite—
4/8/68: alters production for Atlantic view-
ers—6/3/68: election coverage snarled in
Canada—7/1/68: CBC to probe French
news blackout—7/8/68: Canada forms min-
istry to regulate carriers—7/15/68; CBC
reports costs up sharply—8/26/68; U.K -
Canada seek Parllament coverage—3/25/68
Trudeau advises CAB to experiment with
coverage of committees In Commons—5/13/
68 broadcasting profits in Canada increase

0 $27.5 million in 1967—9/2/68; CBC buys
TV rights to college athletics over 10 years
—9/16/68: Canadlan Radio-Television Com-
mission tightens foreign ownership of sta-
tions—-11/25/68; question of good taste as
policy—12/9/68: five Canadlan outlets to
broadcast new news programing in French
—12/9/68: rash of UHF apbplications in
Canada—12/9/68: TV-commercial costs are
nbout twice as high in Canada than they

re in U.8,=-—12/16/68.

Argentlne military government moves against
private broadcasting concerns: Latin mem-
bers of Inter-American group—1i2/9/68

Japan becoming top TV nation—2/5/68: NHK
in Japan Installs computer operation—
9/16/68.

Fe"le/ hike slated for viewers in Holland—

SGI evaluates forelgn TV scenes—3/11/68.
What U.S, and Soviet TV have in common:
thelir criites—5/6/68
Armed Forces Radlo Networks may be auto-
mated network—5/13/68: NAB won't inter-
fere in AFRTS squabble—7/11/68

Coverage of peace talks Impeded by Paris
unrest—5/20/68: French radio-TV caught
fn disorders—6/3/68. 6/10/68; strike shows
sign of ending—7/1/68

Czechs try to keep transmitters active—
gﬁg;&s resume after Soviet takeover—

Lahor Relations

NABET strike at NBC settled—10/9/67:
four-year agreement with ABC ends strike
—;%%‘/Iég? how strike hit NABET’s wallet

Hollywood unions that negotiate with broad-
cast networks form common front, Com-
mittee of Broadcast Unions of Holiywood
(CBUY—9/4/67

Hollywood commercial producers ask for
ungl;)ln8 /cémcesslons to attract more business

CWA fights for air time—3/14/68; complaint
dismissed—3/18/68; strlke to cause few
network problems—4/1/68.

AFTRA fines members who violate rule re-
spectine NABET bpicket lines at ABC—
11/13/67. 11/27/67. 12/4/67 1/15/68,

AFTRA fires Conway: WOolff interim head—
2/19/68.

Announcers at WOOK and WFAN-TV Wash-
ington etr:ke for AFTRA recognition—
9/2/68, 9/16/68

AFTRA maves for equal employment in
broadeasting and related fields—9/2/68.

KFXM San Bernardino. Calif., is damaged
by fire durin® Deriod of dispute with
AFTRA—11/25/68.

AFM membership rejects proposed new
three-vear contract with radio-TV net-
works—9/23/68, votes on new contract—
10/21/68. strikes networks—11/4/68 11/11/
68. 11/18/68. 11/25/68: strike ends with
new two-year contract signed—12/2/68.

New writers contract preposed in talks be-
tween Writers Guild of America and the
major networks—10/7/68, and ratified—
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10/28/68.
Unions and guilds join together to fight
runaway pProduction—1/22/68: funds ear-
marked for runaway Pproduction by LATSE
—4/8/68: LATSE plans to fight foreign
production—4/8/68; Hollywood unites
agains runaways—4/15/68; runaway pro-
gram approved—5/6/68,

ABET representation reJected by news-
men at WGN-, 'V Chicago—11/2/67

NLRB_examiner supports AFTRA in WISN-
AM-FM Milwaukee—11/27/67, 2/12/68.

NLRB rules engineers cannot be included in
proposed AFTRA unit in WTAR-AM-FM
Norfolk, Va.—1/1/68.

NLRB arbitor says CBS must pay Derformers
for radio snot promotlon—1/1/68.

NLRB examiner finds tor union in WMAN

Mansfleld, 0h!o—-4/ 1/68

B rules tor NABET In KLXA-TV Los
Angeles—3/25

Settlement Dosslbilltles of Directors Gulld
of America strike against Association of
Motion Picture and Television Producers
bleak—4/8/68; DGA delays strike against
film producers—4/15/68; accord reached—
8/12/68.

All is not quiet on labor front, labor clinlc
warned—4/8/68.

New threat to actors:
mercials—5/20/68.

SAG earnings from TV commercials at
record high—11/25/68

NLRB advises KEWI Topeka, Kan., to stop
alleged unfair labor Dractices against sta-
tion's disk Jjockeys—12/9/68.

AMPTP In new agreement recognizes Pro-
ducers Guild of America as collective bar-
gaining agent in fleld—-10/28/68.

New York Federal District Court grants CBS
request for Jolnt arbltratlon with two
unions-—12/9/68.

Liquor Ad\'ertislnz

WCTU drobs plan to invoke fairness doc-
trine—9/4/68; federally financed study
indicates advertising taboos may hurt
rather than help—10/23/67.

National Association of Broadcasters
onvention dates set for 1972 and 1973—
2;29;83 new high for exhibitors fn 1968

NAB has topping-off ceremony for new head-
quarters—6/24 /6 building virtually all
rented—11/4/68,

Time restriction proposal of four commer-
malstlrs1 Drobgran]: [nterruptcllorLs and three
on station breaks aPprove y NAB TV
board—1/29/68.

Code authority
commerciais

runaway TV com-

Issues warning on use of
with news-type openings—

4/1/68: publishes titles of feature film
commercials. reviewed and evaluated, as
regular service—7/29/68,

Television code subscribers.

plusses or

minuses—1/1/68, 2/5/68, 2/11/68.

Radio code subscribers added, lost—11/6/67,
11/27/67, 12/4/67, 1/1/68, 2/5/68. 3/4/68.
NAB TV code board urges acceptance of
personal-product advertising — 5/27/68,
eases standards on bersonal products for
trial period—9/23/68. spill-over of Dersonal-
product advertlsleg money to radio is
speculation—9/30, cuts references to

liquor in ads—10/7/68.

TV code board recornmends lifting ban on
hemimorhold remedles, feminine sprays.
but doesn't go along on bra-girdle models
—12/9/68.

Radio board OKs revised time standards for
single-sponsored programs. reJects pro-
posed nmendment to give radio code ''Man-
-in-white’ standard simillar to TV's—
1/29/68; approves code tlghtenlng of gun-
sale advertising—6/24/68

Opposes broposed Commerce Department
spectrum study—1/29/68: NAB board ap-
propriates $100.000 for spectrum space re-
search. and $25.000 for study of local
measurement methodology—-1/29/68. 3/18/
68: proposes top-three channels of
UHF spectrum go to bhusiness radio as
land-mobile solutlon—1/8/68. and attacks
land-mobile report—1/29/68: hires Herman
Land firm to study program diversity In
context of spectrum space—5/6/68.

NAB asks FCC to simplify program-log
rules—1/22/68, and FCC eases some—
3/18/68.

Future plans of Television Fllm Exhibit
as adjunct to NAB conventions in doubt—
11/18/68.

Networks

ABC Radio announces rates for four net-
works—12/11/67; reps charge ABC Radio's
plan violates chain rules and anticompeti-
tive, seeks FCC decree—12/18/67: ABC
rebuts—12/25/67: Dremiere with 600 sta-
tions and new selling approach—1/1/68:
FCC glves It qualified approval by grant-
ing restricted walver of chaln-broadcasting
ruie—1/1/68.

Reaction to ABC Radio's four-network sery-
ices start-up varied. affillations in top 200

markets identified—1/16/68: ABC Radio
budget for four networks surviving econ-
omy cuts. news expanded—2/5/ top-

dollar advertisers gained for one or more

of ABC's radio networks, and each net-
‘2\;(:)15}(63”“ have affiliates advisory board—

/68,

Goldenson declares ABC Radio_ wili be in
black in 1969—4/8/68; affiliate boards meet
and praise concept—4/15/68; radio net-
works add affiliates—4/28/68. 7/1/68; net-
works offer cross-service saies plan—&6/3/
68; affitiates encouraged—6/10/68.

ABC Radio affiliations reach 900—9/2/68:
ABC restructures to strengthen proﬂt-
center concept in each division—9/30/68;
ABC-TV drops 90 minutes of midmorning
service after 10:30 a.m,—12/16/68.

Mutual files petition against ABC Radio with
FCC questioning four-network concept's
cg:ality—ll/‘l/ﬁs, ABC's reply—12/2/68.

ABC acquisition of full quota of 14 radio
stations compieted—5/13/68.

CBS sells majority interest in Toronto radio
rep, retains minority Interest—9/1/67

CBS Comtec group formed—10/30/67: assigns
two vice presidents to CATV—11/13/67;
CBS Films becomes CBS Enterprises—
12/4/67; CBS-TV abandons idea of late-
night programing, 11/6/67, 11/13/61 will
beef up news—1/27/67, reverses field on
late-mght programing at aflilintes meeting
—5/20/68, and chooses Merv Griffin for

Government and public groups took
aim on cigarette advertising in 1968.
Shock value of public health antismok-
ing spots was frequently registered as

1969 start—8/12/68.

CBS Radio adds emphasis on news—9/30/68:
Lou Dorfsman heads new deslgn-adver-
tising-promotion unit—9/30/68: Richard
JS}I;}(BSS elected executive vice president—

CBS-TV would glve minutes, not money, to
affiliates carrying network sports—5/20/68.
but Dplan dropped because of stations'
reservations—6/24

Merle Jones leaves CBS—4/29/68

NBC's vid Adams may accept '‘test retire-
ment"—9/25/67 effected—8/26/68.

NBC-TV afliliates board of delegates discuss
split 30-second commercial acceptance—
12/11/67: Presldent Goodman to affillates:
broadcasters have become ‘*'too accus-
tomed” to federal restrlctlons—4/1/68

NBC -TV sets record in daytime business—

7/1/68.

NBC Radio’s first rate increase In more than
three years—2/26/68. 3/18/868.

NBC tightens relns on quiz programs, hires
new attorney as overseer—11/25/638.

NB:(’Z/ l;énsbrella now includes RCA Records—
1

MBS expiores station acquisitlon—10/16/67;
to open Miami news bureau—10/20/67:
pians on-Job training—2/12/68: film and
production eyed by utual—2/26/68: elects
Robert R. Pauley as president, Matthew J.
Culligan moved up to parent corporation,
7/1/68, and resigns to form pProduction
and marketing firm—8/19/68.

United Network ©plans comeback—9/4/67,
9/11/67: internal dissension—10/2/67: Rob-
ert Pauley, formeriy with United Network,
could start new one—1/15/68.

New season starts—9/23/63. 9/30/68, 10/7/68:
55'/‘7‘5?;3 take readings—9/23/68, 9/30/68,

CBS takes lead In ratings—10/14/68, 10/21/68
and then its see-saw between CBS
NBC: NBC—10/28/68. 11/4/68, CBS—llIll/
68. NBC—11/18/68. 11/25/68, 12/2/68, CBS
—12/9/68. NBC—12/16/68. 12/23/68.

Replacement shows for 1968-69 season: ABC's

ﬂrst change to star Tom Jones—10/21/68:
may topple at midseason—
11/4/68 11/11/68 11/18/88.

Dingell-Moss-Ottinger bill would regulate
networks, strip them of ownershiD in many
areas—2/12/68, 2/19/68.

ABC plans for merger with ITT bring legal
maneuvering—9/4/67; ACLU files in sup-
port of Justice Dept.—9/11/67; Justice files
new attack—9/11/67, briefs—10/9/87, 10/
16/67: oral argument—10/23/67. 10/30/67.
ITT pulls out of pProposed merger and
Department of Justice’s role in prolonged
cliff-hanger may Dbe harbinger iIn future
transfers deemed competitive—1/8/68: sg
peals court droPs ABC-ITT case—1/29/

Howard Hughes blds for control of ABC
with tender offer valued at $150 million
—7/8/68; ABC set back twice over Hughes'
control attempt as court refused to re-
strain offer, appeal to FCC pending—
7/15/68: Hughes abandons fight—7/22/68.

ABC complains to FCC that NBC-TV |is

wooing away Iits affiliates—4/22/68, FCC
relects—9/9/68.

John Biair & Co.
9/2/68.

Chet Huntley's private Interests in meat in-
dustry surfaces ns Issue—9/16/68

sets up radio ‘‘network’’—

more stations were compelled to air
them, the result of FCC's application
of the fairness doctrine to such ad-
vertising.

FCC revives its proposal to permit publie
lnsD%t}lsosn of network affiliation contracts

Representative Henry B. Gonzales (D-Tex.)
introduces bill to empower FCC licensing
of networks—9/30/868.

Networks mull over Joint establlshment of
Washington representative—11/7/68.

ews

Washington TV stations oppose Justice De-
partment's subpoenas for fillm and tape
taken during civil disorders—5/6/68.

TV is riot scapegoat, NBC News's Bill Mon-
roe says—5/13/68; NAB President Drajses
radio-TV neéws coverage of April disorders
—5/27/88: Vice President Humphrey cau-
tions media on riot coverage—6/3/68; UPI
survey gives high marks to broadcast cov-
erage of civil disorders—6/24/68: Humph-
rey charges TV acted as analyst in spread-
Ing dlsorders—7/1/68 answered by Wasi-
lewski of NAB—7/8/

RTNDA sessions analyze complexities of
broadcast news coverage, 1968-style—
7/8/68. 8/5/68: RTNDA Freedom of Infor-
mation Committee surveys degree of access
on local level—9/9/68. report cites aggres-
sive news reporting—11/18/68,

Debate on free press-fair trial lssue—1/8/68
Reardon group submits report—1/15
and It moves through despite snlvtng of
varlous groups—1/22/68. 2/19/68. 2/26/68.

3/4/68. 3/11/68, 4/22/68. 4/29/68, 5/6/68,
5/13/68. Judge Reardon recommends traint
ing in criminal law coverage for newsmen
—5/6/68. Clifton Daniel of New York Times
and Reardon debate—5/20/68.

Judicial conference adopts news guidelines
for federal jury trials-——9/23/68; N.Y. Dis-
trict Court adobts new coverage rules., as-
suring falr trial and not Infringing upon
basic rights of free pPress—11/25/68.

UPI's station count—4/22/68: Dow Jones
offers daily stock-market news reports to
radio-TV-—3/25/68. 8/5/68

FCC to adopbt rule to shleld stations from
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five-year contracts with news wire sery-
ices—9/25/67; set for oral hearing—3/25/68,
but issue limp—5/13/68.

AP's member count—4/29/68, AP volce
features begin—9/2/68.

Vietnam war coverage: Culligan of MBS
urges ‘contlnuity’’ in Vietnam coverage—
1/22/68; TV newsmen coverage of Vietnam
accelerates as war Intensifled—1/22/68;
TV newsmen take strong stands on Viet-
nam war—3/18/68.

ABC News cutbacks, reblacing fuil-conven-
tion coverage with 30-minute nightly TV
summaries, cancelled weekly news pro-
gram, ABC Scope—1/22/68.

New York lottery poses news problems—
5/29/67, FCC says one must use own judg-
ment—6/19767: NAB says It's OK to report
wlnners—6/26/67; rule change proposed—
7/17/67, rejected—11/13/67; FCC asked to
reconsider—11/27/67; FCC again rejects
bid—1/1/68; broadcasters ask for ruling,
may go to court—3/4/68, 3/11/68, 3/18/68,
FCC uPholds Its rules prohlbiting broad-
cast of lottery news and advertising, even
though lottery is state-sponsored—9/30/68,
New York State Broadcasters and Metro-
media file appeal with U, S, Court of Ap-
peals—11/25/68, 12/2/68.

WCBS New York new expansion—10/16/67;
KNBC(TV) Los Angeles obPens 2%-hour
early evening news Period—3/25/68, 5/13/

: KNX Los Angeles adds virtually all
news—3/25/68; WBBM Chicago moves into
nearly atl-news format-—4/1/68; so does
KCBS San Francisco—4/15/68; KNXT(TV)
Los Angeles extends late-night news peri-
0ds—6/10/68. K

Larger audlences for early evening TV news
shows found In survey by Televislon Infor-
mation Office—6/17/68.

Westinghouse's KEWB is its third station to
g0 all news—1/15/68, 2/26/68, 3/11/68.

KNXT(TV) Los Angeles updates newscasts,
commerclals often become exPendable-—
12/2/68. WTOP Washington plans switch
to all news in February 1969—12/16/68;

1VSG11\GJ gsontlnental stepPs up natlonal news—

/ .
Vanderbilt Unlversity tapes news program-
ing in library-type project—10/7/68.
San Francisco stations expand coverage of
news as strike closes newspapers—1/23/68;
!rn29 ]élsetrolt—ell’?/t;s: in Washington—

/29768,

NBC News to program two-hour news on
NBC-TV In January 1969—1/15/68; Is
NBC’s blggest Program supplier—z/5/68.

Trilangle Stations to use '‘think bank'’ under
which specialists will be utllized for news
commentary and analysls—2/12/68.

Secretary of State Dean Rusk and Secretary
of Defense Robert S. McNamara appear-
ances on Meet the Presg stirred speculatlon
of "planned’” programing by White House
—2/12/68.

WMAR-TV Baltimore request to fiim verdlct
in court case involving former U, S. con-
gressman from Maryvland denied—2/5/68.

CBS News Presldent Salant says CBS's full,
live coverage of State Secretary Rusk
testimony before Fulbright committee as-
sured, unless some other network pro-
vides {t—3/4/68, NBC News covers in 1
CBS presents speclal report—3/11/68, 3/18/

68,

TV coverage of news elicits pros and cons
at Columbia U. news panel—3/18/68.

Network news operations In 1968 will cost
even more than expected—3/25/68, 4/8/68:
highest ever—11/18/68.

USIA's Marks bids Red China send Its In-
formation-medla specialists to U.S. to
cover presidential elections—5/6/68.

Metromedia committed to becoming major
news force in television—4/22/68, 5/6/68,
10/14/68; FCC rebuke of Metromedia In-
volves editing of shows featuring inter-
view of White House aide Roche—7/29/68.

Capital Cities and Fairchild Publications
Orszalg/zses Fairchild Broadcast News Service

KSTP-TV St. Paul-Minneapolis will appeal
a_contempt-of-court citation arising out
of its coverage of murder trial—3/25/68.

All-importance of electronic  journalism
theme of NAB convention. as LBJ dellvers
retirement-peace feeler speech on networks
and then appears at convention In wild
week for news-on-alr Including also kill-
ing of Martin Luther King and raclal
unrest that followed—4/8/68,

Broadcasters emerge with esteem in storm-
lest coverage period In history of radlo-TV,
including $5.65 million in preemptions and
anost/hsesr $1 mlllion for added Personnel—

More coverage commitments for networks:
start of Paris peace talks—5/6/68. 5/13/68.

FCC Chairman thde calls on broadcasters to
assume DPart of responsibility of unifying
nation—6/10/68,

Network coverage: the brimary is one area
—~6/3/68. but blcﬁ effort is concentrated on
events surrounding the assassination of
Senator Robert F, Kennedy with 200 hours
of network coverage recorded—6/10/68:

20 million—6/17/68:
affiliates wonder if {uneral coverage was
overPlayed—6/24/68: but TV commlitted
to  funeral coverage for ex-Presidents—
7/1/68, 8/26/

News coverage of Czech crisis—8/26/68.

Three Miaml stations accused by Florida
citizens committee of blased reporting—

68; they deny charges—5/6/68.

cost estimated at

Chicago for $5 milllon after his suspen-
sion for on-air comments about Negro
reaction to King killlng—5/6/68. WIND
asks court to dismiss case-—5/13/68; Joe
Pyne off KLLAC allegedly for picking sldes
in primary but station says It is illness—
5/217/68.

Perlls of broadcast Jjournalism _cited by
Stanton and Schneider of CBS—5/20/68.
Cameras and microphones banned from
g/v.legrl}gs probe proceedings in Chicago—

Iowa RepDresentative Neal Smith (D) given
free time by NBC to_ respond to com-
mentary by Chet Huntley regarding
Wholesome Meat Act—6/17/68: Senator
Hert recommends newsmen disclosure of
financial interests—7/15/68.

NBC News President Willilam McAndrew
dead at 53--6/3/68; Reuven Frank succeeds
—6/10/68, 6/17/68.

Agriculture Secretary Freeman denied equal
time over TV "hunger’’ program——6/3/68:
program rerun and reaction added—6/17/

Ford Foundation grants for minority-group
training in mass medla—6/24/68; Jour-
nalism prolect at Columbia U. funded by
foundation—7/8/68.

FBI men will no longer pass themselves off
as newsmen—T/15/68.
NBC cameraman lodges
against Cleveland polic
Edward W. Barrett resigns post as dean
of Columbia journalism school—8/12/68.
NBC newsmen roughed up in Sofla, Bul-

garia—8/12/68.

FCC to probe CBS's "‘hunger’ documentary
—10/28/68, congressional committee looks
into issue—12/16/68.

CBS's Salant charges government is ''chip-
ning away’’ the First Amendment—11/11/68.

NBC's policy requirlng news personnel to
:llnla/r;/ Glsn\restments gets mixed reactions—

assault charges
/68,

Newsman loses job over slip of the lip on
WBBM Chicago—11/4/68,

Trial of Sirhan B. Sirhan to be on closed-
circuit TV for news media’s coverage—
11/25/68. 12/9/68.

Pressure builds In Congress for hearings on
network news—12/2/68.

Special task force of National Commission
on Violence indicts Chicago police for
August disorders at Democratic conven-
tion—12/2/68. 12/9/68.

Television journalism: a winter of crisis
udged by regulatory notice from FCC.
congressional committees, Chlcago federal
grand Jury and for what is yet to come
In Washington—12/9/68.

Newsmen speculate on Nixon news style as
he asks TV-camera blackout during news
conference—12/9/68, Klein says Nixon wlill
IncCre@ise news sessfons—12é16/684

Inﬁz}sft 6éle\vs special on WCBS New York—

Illinois attorney general asks NBC and CBS
to hold on to tapes and film of Demo-
cratic convention coverage—see possible
move against alleged ‘‘biased reporting’’—
9/2/68, 9/9/68: Metromedia provides time
for Mayor Daley show—9/9/68: networks
subpoenaed for tapes and films of Chicago
coverage—9/16/68, uproar over Chicago
continues, as federal grand Jury {s im-
paneled—9/16/68. 10/21/68. Stanton rebuts
Chicago critics and Salant tells govern-
ment agencies to keep hands off—9/30/68.

CBS holds special meeting on convention
coverage-—10/7/68,

FCC asks networks to comment on com-
plaints over Chicago coverage—9/16/68,
CBS says FCC ought to defend and not
question—10/14/68. ABC defends coverage
—10/21/68, as does NBC—10/28/68: Cron-
kite defends TV's obJectivity—106/7/68:
probe by House Investigations Subcommit-
lee on news hias Is possible—11/25/68,

Elecll(}rﬁjﬁglght of endurance for newsmen

LBI's stop-bombing message inadvertently
scooped by WNDT(TV) Newark. N, J —
11/4/68.

Pay Television

FCC proposes rule on national system of
pay TV endorsed by lahor, opposed by
producers—9/18/67: to be slated for hear-
ing by House Communications Subcom-
mittee—9/25/68: probe held—10/9/67. 10/
16/67, 10/23/67: FCC urged lo delay de-
cislon—11/13/67. 11/20/67.

Congress flooded with mail opposed to
further FCC delay on nationwlide test of
bay TV—T/8/68. 7/15/68: resclution to
delay for another Year—7/29/68. and off
until September—8/5/68; FCC tells House
Commerce Committee it wili consider de-

cislon on pay TV lssues if committee

doesn't by end of 1 9/9/68; House
group seeks new delay—9/16/68. FCC
adopts rules to limit pay TV to big mar-
kets, one to a communlty—12/16{I68.

Pay-TV broadecaster, WHCT(TV) Hartford,
Conn., plans new facilities—1/8/68;
General asks for second three-year exten-
sion of WHCT's pay-TV experimental op-
era/tg:sn—S/G/sB; FCC grants extension—
7/1/68.

WHCT programming is cut back—11/25/68.
Subscription Television Inc. to merge with
Leach Corp.—9/9/68.

Politics i
Political conventions: if both partles pick
same ¢ity, TV networks could save some

$250,000 each—1/23/67: but they don’'t—
10/16/67; ABC News to program 90-minute
nightly summaries In place of full con-
vention coverage-—1/22/68; Democratic con-
vention in Chicago to cost networks more
because of short set-up time and other
factors—2/5/68;: accreditation to both con-
ventions—5/27/68: networks cover primar-
ies—6/3/68: conventions read?' for radio-
TV coverage—6/17/68; but strike Problems
snarl Chicago plans for Democrats—7/15/
68, 7/22/68; {:}?mpromise \\{)c;rked outt—
7/29/68, and en new Droblems up to
convention time—8/12/68, 8/19/68, 8/26/68:
radio-TV ready with facilitles, DPersonnel
—T/22/68; broadcasters testimony taken
by Republican platform committee—8/5/68,
by Democrats—8/26/68; radio-TV mass in
Miami for GOP convention—8/5/68; NBC
and ABC happy over GOP convention cov-
erage ratings, but was CBS-NBC gavel-to-
gavel coverage worth effort?—38/12/68:
moblle news units ordered off streets by
Chicago police on eve of Democratic con-
vention—8/26/68.

Ratings for Democratic convention coverage
hold as in GOP's but reporting of manipu-
lations and control measures promises
change for future—9/2/68: post-Chicago
fracas for radio-TV news focuses on cover-
age—9/2/68, 9/9/68.

Presidential candidates: Minow would have
them given free TV time—12/4/67: Nixon
ready for another round of presldential
debates on TV—12/4/67: McCarthy seeks
FCC help on equal time—1/1/68. 1/8/68:
appeals to courls—1/15/68. 1/29/68. 2/5/68,
2/12/68. 2/19/68: court rejects MecCarthy
bid—2/26/68. Lar (America First) Dalily
says he’'ll enter presidential primarfes—

1/22/68.

McCarthy emphasizes radio In primaries
-—4/8/6"8: problems in McCarthy camp
as to who is in charge of media placement
—5/13/68; Rockefeller names Tinker as
agency—>5/13/68: Humphrey to Doyle Dane
Bernbach—5/20/68: McCarthy-RFK debate
called '"joint appearance’’—8/3/68: held.
but near forgotten as RFK meets death
from assassin’s bullet—6/10/68.

Nixon names FSR as agency—6/3/68:
Rockefeller presses for debate with Nixon
6/17/68: Wallace apologizes to ABC News
after seizure of Alm—7/1/68: Nixon says

he’'ll debate—7/15/68: McCarthy nhames
Gilbert Advertising—7/22/68: Humpbhrey-
McCarthy debate considered—7/29/67. but
nobody rushes—8/19/68, finally scratched
-—8/26/68: George C. Wallace wants cover-
age of hls third party ‘‘convention’—
8/5/68: Nixon accepts CBS offer for TV
debate—8/12/68.

Humphrey changes agencles handling his
campalgn—9/16/68: CBS refuses 30-minute
order from McCarthy because of lack of
information—9/30/68: Nixon makes tabes
for CATV—10/7/68.

Elections: a night of endurance—11/11/68.

Political buys: They start early—6/24/68:
Nixon starts national campaign even be-
fore national convention nominates him—
7/22/68: Humphrey's $1-milllon Preconven-
tion network TV cambPalgn—8/5/68: Mec-
Carthy radio ‘‘testimonials’’ campaign In
Caltfornia—8/12/68; Nixon-Agnew on CBS-
TV and NBC-TV. George Wallace on NBC-
TV—8/26/68.

ABC-TV reports Nixon buys—9/16/68: World
Series spots OK'd—9/30/68: broadcast ad
push by major candidates Promises record
high of $50 million—10/14/68: Klein de-
scrihes candldate’'s broadcast strategy—
10/21/68. Humphrey and Wallace line up
time on ABC-TV—10/28/68: campaigns
are costliest in history—11/11/68: Republi-
can‘s spot draws fire. GOP withdraws it—
11/4/68: pre-election buys pre-empt shows
—11/4/68: TV Is main medium used by
Nixon in campaign—12/16/68.

Storer cuts Drice of Dpolitical ads 25%—
9/30/68: Taft Broadcasting urges political

'V ad codes—11/4/68: California candi-
dates disclose spending—12/16/68.

Netwonrks give equal time to Republican
leadershin to repty to President Johnson
sneech—12/18/67: Harry Ashmore critical
of equal time rule—1/15/68: Democrats
want to respond to GOP on CBS. Stanton
refects hid—1/29/68,

News Election Service—extends coverage to
state primaries—1/22/68. readying for Nov.
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5 elections—8/19/68,

CBS's Shakespeare jolns Nixon campalgn
organization—6/24

Group broadcaster Gordon McClendon an-
nounces candidacy for Texas governor—
1/8/68.

Democratic candidate LeRoy Collins turns
down TV debate in Miami—5/27/68

Prediction that 1968 will see emphasis heavier
than ever bhefore on Dolitical campaigns
on broadcasting—4/1/68.

Ad man Frederic Papert's personal observa-
tlons on political ads—4/1/68: and those of
Robert E, Allen—8/26/68.

Subreme Court will review libel case In-
volving 1962 political speech on WAFB-TV
Baton Rouge—1/29/68.

AAF's code on political advertising based on
code on business advertising—2/12/68.

CBS-TV plans to walve compensation for
political conventions, election coverage
finds affiliates up in arms—4/1/68:
reconslders after lively session with affili-
ates—4/8/68: meodifies Plan—4/29/68, 5/6/

68.

Theodorec C. Sorensén. former JFK sbeclal
assistant. calls for suspension of Sec. 315,
suggests networks provide eight prime-TV
hours free—1/29/68,

President Johnson's withdrawal from 1968
presidential race sets off network and other
pPetitloning before Congress for suspension
of Sec. 315 equal-time rule—4/8/68, 4/29/68,

5/6/68. 5/13/68. 5/20/68: before Senate
commlittee—5727/68: passed by Senate—
6/3/68: falters in House—6/10/68: House

Comimerce Committee Staggers not push-
ing on Scc. 315—7/1/68. holds session with
no action—7i,22 68, 7/29/68.

Candldates go on record with CBS on Sec.

5—5/20/68. and Rebresentative McCor-
mack (D-Mass.) In favor of suspension—
6/17/68: panel calls for Sec. 315 modifica-
tion—4/15/68: and equal time issues comes
up in CATV Held, but is resolved—4/15/68.

FCC won't rule on Watlace coverage—9/2/68;
Humiphrey actlvely supports equal-time
suspension—9/9/68: prods for debate with
Nixon—9/30/68.

New network offers of time for candidates’
debate—9/2/68. Nixon says no to offers—
10/28/68.

House Commerce Committee suspPends equal
time rule—9/16/68. 9/23/68. 9/30/68. 10/7/
68: clears House but not Senate—10/7/68.
10/14/68.

Representative  Gurney debates Collins on

V in Florida—9/23/68
Metromedia provides time for Mayor Daly
program on Chicago \Iolence-9/9/68 9/16/
9/23/68: wlll give "‘reply'’ program to
Mayor Daley's decumentary—9/23/68. pro-
gram set—12/16 ‘68.

Time is extended for candidates to make usc
of time under Sec. 315—10/28/68.

Commereial networks’ Dolltlcal coverage en-
ters Hoving controversy—10/28

Stations which do not pay ad agency com-
missions on commeicial advertising need
not pay them on Dpolitical advertising. FCC
rules—10/14/68.

WJIHG-TV Panama City, Fla., case: FCC
sa¥s Political candidate has leeway in ask-
ing others to join him in use of equal time
under 315—9/30/68. Westinghouse Broad-
casting challenges ruling—10/28/68.

Networks expeet slow-up in vote-projection
plans because of thre¢c major contenders
for presidency—10/14/68. plans ready for
vote counting clection night—10/28/68.
11/4/68.

AFL-CIO has clearancc problems in its paid
political advertising—10/21/68. FCC re-
sponds—11/4/68.

As election draws close. FCC Is swamped
with fairness issues—11/4/68.

Professor Roscoe Barrow proposes legislative
revislon of Sec. 315—11/18/68

WAME Miami told by FCC to stop carryving
R;)slifggal spots aimed at Bahama Islands—

AAAA Issues manual and code of ethies on
political advertising—4/22

How the candidates consider radlo-TV—4/28/
68: Fair Campaign Practices Committee
studles show newspapers and broadcasters
about alike In media policies on handling
last-minute campaign charges—5/6/68: RFK
wonders how much networks made during
Indiana campaign and says campaign tab
would be reduced by 80% If TV made time
available as public service—5/13/68: Twen-
tieth Century Fund to study '68 campalgn
costs—5/27/68. 6/10/68.

Former White House news aide Bill Moyers
points up LBJ's failur¢ to communicate
through TV—5/6 68.

FCC Conmimissioner Cox message to radio:
more political news—5/13/68.

NBC-TV halves price of minutes for political
advertising placed Aug. 1 to election day—
8/22/68: FCC questionnaire to stations for
informatlon on political timebuys made—
7/22/68.

Presidential and vice presidential candidates
of Communist Party walk out of TV talk

show when confronted by double agent for
FBI—8/5/68.

Programing

Instant viewer-oRinlon poll—10/2/67., draws
50,000 votes In 11 cities—10/16/67; oOther
stations join—11/6/67: court orders Phone
company to continue service to WLBW-TV
Mlami for QOD—10/9/67, catches on fast—
11/6/25 statlon defections—1/1/68, 1/22/68,

FCC asks stations to tell audience how poll
works—5/27/68.

New Season started, ratlngs, critics (see
networks).
*“The Birds" movie sets new rating high

—1/22/68: ABC identifies 32 features for
1968-69 season—2/5/68: W7 offers back-
age of 30—2/5/68: NBC officials indicate
that unlike ABC and CBS, it's staying out
of movie-making business—3/25/68: ABC-
owned stations in major contract for films
from W7—3/25/68: ABC pays $20 mlllion

NBC’s the

‘Julia® (Diahann Carroll),
first Negro family situation comedy,
promptly escalated straight into the new
season’s top-10 shows.

for 23 20th Century-Fox features—8/5/68:
MGM syndicates 145 feature-film package—
8/12/68.

Benton & Bowles' report predicts double
features may be on the networks—2/12/68:
‘W17 offering blg bundle of recent movies
to TV networks—3/11/68: Varlous new
“movie’’ forms head toward TV in 196869
and 1969-70 seasons—4/1/68: W7 to move
into network TV productlon—4/29/68
NBC-TV considers sequels to movies made
especially for TV—8/5/68

American International acquires Screen En-

tertainment fllms—9/2/68: Wolper eyes
features—9/2/68: Walter Reade has new
26-film _package—10/21 CBS buys

Screen Gems' 19-movie pankaze for 317
million—11/4/68.

Network program chiefs suggest movies may
be loslng TV appeal—10/28/68: study
blames ratings slippage of network movles
to campaign pre-emptions. too many mo-
vie nights—12/16/68: CBS asks Universal
for a minlmum of three new features—
12/16/68

ABC-TV plans 90-minute morning variety
show—1/8/68: advertisers interest noted
as program begins—3/11/68: ABC-TV drops
Dick Cavelt Show—12/2/68: Third Reich
in three nights seen as keystone of speclals
on ABC-TV—3/4/68

Other néws of specials:; $100 milllon in reve-
nues seen as networks draft 300 specials
for 1968-69 season—1/8/68: McMahan-Black
production of specials—5/6/68: record vol-
ume of TV specials In 1968-69 season—
5/27/68: CBS's list released—7/1/68; Uni-
versal TV turns to one-hour speclals—
8/19/68: WBC's one per week—9/2/68:
ABC. Truman Capote Fallout—11/4/68.
new production firms—Ilson/Chambers and
Winters/Rosen—making specials—11/25/68.

Scripps-Howard/WGN Continental Produc-
tions formed to produce TV films for syn-
dication—11/20/67. 90-minute -John Gary
Show prepared—3/18/68. 5/6/68: Bill Bur-

rud Productions plans special—11/20/67:
Pam Enterprises increases Florida feature
productlon—11/20/67; Taft and Nicholson-
Muir TV production—3/1/68; groups pro-
duce sPecials as co0-0l /29/68: Golden
Eagle co-production plans—6/17/68; Hunt-
ington Hartford plans one hour variety
show—8/5/68.

New What’s My Line? on TV—5/20/68.

Networks plan second season shlfts—ll/ll/
68, 11/18/68.
NBC-TV In hnew season wlll schedule 90-
nilnute weekly The Name of the Game
prime tlme—1/29/68, has $10-mllllon budg-
et—4/15/68.

Television networks speed plans for fall sea-
son—2/12/68. 2/19/68, 3/4/68, 3/11/

TVQ and TV Statlons Inc. give predictions
of winners for 196869 season—4/8/68.

Spanish-Americans Drotest treatment on TV

—8/19/68.

Bell Telephoue Hour to leave network TV as
regular fare: will move to radio—3/25/68.

KHJI-TV introduces 'Tempo’’ format of lo-
cal-live programing—12/11/67: new radlo
show with Bill Cosby may be harbinger of
future entertalnment production by star
and his production company—2/12/68.

Ford Motor Co. $500.000 purchase of Woroner
Productions computerized, mythical boxing
bout Programs sald to be one of largest
buys In history of radio syndicatlon—

3/25/68.
CBg}T\g s Griffin show set for August 1968—
1

NBC-TV sets Debble Reynolds for 1969-70
season—11/4/

Hughes Tooi to buy Sports Network—9/2/68,
9/16/68: Hughes RKO tie-up?—12/9/68:
Taft Broadcasting purchases Fouad Said
Productions—9/23/68: David Wolper buys
back movle production—10/14/68. and
Metromedia Producers replaces Wolper as
Metromedia's TV production arm—10/28/
68: Harris and Alexander buy out National
General’s Interest In NTA-—10/21/68;
Chuck Barris Productlons goes public—
10/28/68: MGM Picks Louls F. Polk Jr. as
president—12/16/68.

Nixon *“cabinet show'™ plays to big TV audi-
ence—12/16/68.

Stations hear advice on muslic play—spend
more time on records, less on popularity
charts—12/16/68.

Hallmark Cards-Arena Productions to study
shortage of TV writers—10/7/68.

Four Star International indicates production
expanslon plans—11/18/68.

TV pot party at WBBM-TV Chicago—1/15/68:
probe by FCC indicated—3/25/68: but
Capitol Hlil probe unit holds closed-door
session first—4/22/68. House group hearing
—5/6/68. 5/13/68. 6/17/68. 6/24/68. CBS
asks for full open hearing. FCC was to
take up May 4—4/29/68. but resumes hear-
ing schedule much later—7/29/68: FCC

gets House data—8/12/68: sets hearing—
8/19/68 9/2/68, 3/16/68. 10/14/68. 10/21/68:
BL ‘pot’ show may be probed—12/9/68.

Breach-of—contract award by Los Angeles
court to Droducer of Queen for a Day—
4/1/68.

Daytime TV game and audlence participa-
tion shows make resounding comeback In
network TV—1/8/68: Screen Gems blans
more daytime shows—2/5/68: CBS-TV
makes changes. as NBC-TV moves up In
daytime  audlence—6/10/68: house\vlte
stimulated by daytime TV—T7/15

Talk-varlety program format in syndlcatlon

26/68: Metrom fdla to produce Donald
onnor Show—7

Krant7 Films formation of TAPE/NET to
produce and distribute for TV syndication
—3/11/68.

ABC-TV's reported buy of The Survivors for
1969-70 may be most expensive one-hour
series produced for network TV—4/1/68.

ABC-TV denles Plans for fall cutbacks of
prime-time programing—1/29/68: program-
ing department shakeup—3/18/68: adding
third movie nizht in 1969—6/3/68: ABC-TV
severs contract with QM Productions—
8/5/68. goes to court in ABC suit and QM
counter suit—8/26/68.

General Artlsts and Creative Management
Associates merger agreement in what may
become blggest talent agency in the world
—3/18/68: MCA-Westinghouse merger pro-
posed—8/5/68, Dept. of Justice stows It—
11/4/68: National General Corp. and War-
ner Brothers-Seven Arts merger—8/19/68.
11/25/68: Norton Simon acquisition of
Talent Associates—8/26/68.

Westinghouse Broadeasting's three-and-half-
hour study of the racial erisis of the cltles.
One Nation [ndivisible—3/18/68, 5/6/68.
5/20/68: WBC gets good reaction, ratings
to progkram—5/27/68.

McGowan-Storer settlement on Little Hobo
TV series suits—8/19/68

Julie Andrews gets up to $1 million payment
for two shows—5/6/68

Probe Iinvestigative programs on KMBC-TV
Kansas City. Mo., lead to jall reforms—
3/25/68.

TV syndicators predict 1968 sales will rlse
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“comfortably,” cited are more UHF sta-
tions. local bpre-emption of network shows
—3/25/68

President Task Force on Telecommunications
hires Spindletop Research to study TV-
program dlversity—d4/22/68.

Programs with Negro themes develop in TV:
NET plans—4/22/68, 6/3/68: late nlght
phone conversation show, Night Cail, to
bridge gap between whites and blacks in-
troduced by Methodist group—4/22/68. 6/3/
68: ABC News sets six-part serles on urban
crisis. jolning news organizations of CBS
and NBC for series on_cities—5/20/68:
Westinghouse_schedules 65-part TV series
on American Negro—11/11/68.

NBC-TV readles British import. The Strange
Report, for January 1969 start—6/17/68.

Atlanta listeners protest to FCC over plans
of new owner of WGKA-AM-FM to change
from classical to middle-of-the-road music
—5/20/68: station stands puat—6/10/68, sale
approved as FCC avolds music-format {ssue
—0/2/68, citizens group enters plea—
10/28/68.

“Violence'' in television, other media. Rrows
as Issue_in aftermath of assassination of
Senator Kennedy—6/10/68, 6/17/68. 6/24/68,
7/1/68: McCall Corp. forum on TV vjolence
—T/29/68: maothers groub complaint lodged
against Commissioner Johnson's remarks
at McCall meeting-—8/12/68.

Advertisers react to issue of TV vioience,
someé ANA members withdraw from shows
portraying excesses—T7/8/68: Benton &
Bowles Issue list of 57 syndicated shows
put off limits by General Foods to avoid
assoclating advertisers with programs con-
taining vlolence—7/29/68.

Denmocrats in Chicago debate violence issue,
delete call on FCC—9/2/28: Federal judge
delivers warning—9/2/68. Hoover of FBI
denounces portrayal—9/27/68.

Representative John Murphy (D-N.Y.).
chief sponsor of House resolutions calling
for full-scale FCC probe of TV program-
ing. cites Increased Incldence of violence—
7/8/68: Senator Pell (D-R.1I.)} urges broad-
casters finance Independent study on vio-
lence-In-TV programs—8/12/68: Hollywood

goes gun shy—8/19/68: trends In West
Coast Production Is away from violence.
Paramount schedules 'nonvioient adult

western’ —8/26/68: Eovernment task force
on mass medla studles violence—8/19/68.

Violence issue ®rows (see Broadcaster-Gov-
ernment Relations).

Westinghouse Broadcasting sets programing
expansion. realiknment of staff—5/27/68,
Valenti reports drop in amount of film pro-

duction for networks—7/1/68.

Madalyn Murray O'Hair neRotiates lccture
appearances, called The American Atheist,
on KTBC Austin. Tex.—6/3/68. to be fol-
lowed by clergymen broadcasts—6/10/68:
program activated pubilc complaints to
FCC—8/26/68.

American Cancer Society turns hcat on smok-
ing In programing. writing networks about
study ACS conducted—7/1/68.

FCC’'s programing-reporting form causes new
anxiety over public notlee—7/15/68: Budget
Bureau asks to use good oflices between
FCC and broadvasters for meeting on issue
—7/29/68: compromise worked out—8/5/68.
8/19/68.

United Artists consolidates feature Nlm and
program divistons ints United Artists
Television—8/19/68.

W7 sued by Cary Grant and others far al-
legedly using blockbuster movie to sell
package to TV-—B8/26/68.

FCC amends rules on station record keeping
regarding nprogram sponsorship or source
material—12/9/68: Marcus Cohn law firm
asks clarification—12/19/68.

AT&T's three-part series on
problems on NBC-TV—9/9/68.

Screen %e/rgss and Columbla to merge—9/23/

urban-crisls

68. 12

FCC reobens Propbosals for network program
ownership limitation—2/16/68. 9/23/68:
CBS and NBC ask for time to comment on
rulemaking—10/21/68, FCC granis exten-
slon—10/28/68.

Bill Cosby and NBC-TV sign $15-milllon deal
—9/23/68.

Ownership of NBC-TV's daytime serial,
Days Of Qur Lives, is in legal dispute—
11/25/68.

Johnny Carson obiects to late start of To-
night show—9/16/68,

KPFK(FM) Los Angeles broadcasts racy
Murray Roman album—10/28/68.

Radie Advertising Bureau

RAB announces computer study to ald bhuy-
Ing—5/20/68.

S“E;‘ 8market advisory committee expanded

RAB President projects radlo trends In year
000—4/22/1

2. .

Record budget approved by board—11/25/68.

Ratings

American Research Bureau Treorganizes—
broadcasters question wvariations in ARB
data—1/1/68: ARB holds seminar in Wash-
ington to defend its Increased data break-

down In TV market reports—2/26/68; way
to truce on ARB methodological dispute
[otlowing meeting with SRA and TVB—
6/3/68: dissent continues—6/24/68: NAB
asks ARB to drop charges untll valldation
studies can confirm reliability—7/8/68.

+TC contlnues to probe suspected misuse of
ratings by stations in promotion, advertis-
ing—10/2/67.

Spanish audience-measurement Problems get
priority at BRC and FTC—10/30/67.
AAAA plans to drop BRC membership—

12/11/67.

ARF President Sherwood Dodge indlcates
foundation will review differences in rat-
ings Produced by various research tech-
niques—1/22/68: draws fire from McGan-
non—1/2/68.

Sampling errors claimed in ratings based on
special telephone coincidental survey con-
ducted by C. E. Hoop¢r Inc.—3/18/68:
4/1/68: Hooper may offer TV rating service
—4/1/68, T7/29/68. starts It Sept. 15—9/9/68.

Stations In Los Angeles and Atlanta report-
edly broadeast spots telling viewers how
to fill in ratings diaries—4/8/68. 4/22/68.

W. R. Simmons & Associates Research Inc.
to berin new diary-based weekiy network
TV service—6/17/68.

Advertising agency medla people call for
methodologlcal study of television ratings
in search of *individual viewer” data—
8/12/68.

Wide discrepancy occurs in Hooper-Nlielsen
national-TV data—11/4/68.

Broadcast Rating Councll uaccredits several
research firms—11/11/68: raps hyboing of
ratings—12/9/68,

Space Communieations

Comsat plan for domestic-satellite program
obbPosed by Ford Foundation—9/25/67:
FCC staff processing pllot nrovosal—
10/23/67: many problems. EIA hears—
10/30/67: Comsat rate study delayed until
1969—2/19/68: satellites used almost 210
hours in 1967, Comsat reports—4/8/68.

Engineering study estimated six synchronous
salellites broadcasting direct to home re-
ceivers in future—3/4/68,

McCall's seeks use of satellite channels to
produce and relay TV shows—7/15/68.

Space broadcast facilities proposed by scien-
tist-engineer groun—=8/12/68,

Small “bonanza” to Comsat as 40 hours
scheduled over 10-day pe¢riod in TV cover-
awe of Czech crisis and Pope’s visit—8/26/

Plans set for Apollo 7 launch. with TV
aboard—9/2/68. TV provides high moments
in shot—10/21/68, 10/28/68: Apolio 8 cov-
erage Is DPrepared by networks—312/9/68.
12/16/68.

PBL uses Lani Bird. In what is said to be
Mst noncommercial use of that satellite—
12/2/68.

FCC approves Comsat role in construction of
four new satellites to be owned hy ITSC—
10/14/868.

Hughes gety
10/28/68,.

ABC says broadcasters shouid share in own-
ership of domesti¢c_communications satel-
lite system—10/28/68: broadcasters may be
included ln nilot domestic system—11/4/68:
Comsat factors negotiation with networks
—11/18/68: ITT sells bulk of Comsat stock,
®ives up seats nn board in policy spat—
12/9/68: FCC talks about 336 mc spectrum
shiace in satellite-lo-home broadcasting—
12/2/68.

UN may look Into direct broadcasting to
home sets from satellites—11/18/68.

Specinl Reports

During 1968 BROADCASTING Published special
reports on: baseball broadcasting outlook
for 1968 season—2/19/68: broadcast spec-
trum and allocations—7/22/68: equipment
shown at NAB conventlon-—4/15/68: fnot-
ball hroadcasting outlook for 1968-69—
8/12/68: PersPective '68-—1/29/68: Republi-
can national convention coverage—8/12/68:
TV svndication—3/25/68.

The conglomerate is emerging in broadcast
ownership as part of U.S. trends to merger
and diversification—12/2/68.

What's coming up in TV-network program-
Ing Iin 1969-70 season—I11/4/68: are TV
movies losing their audience appeal?—
12/16/68.

Apgressive reporting. respect for facts an-
swer access Problems—an RTNDA survey
—11/18/68: survey of congressional seats
up for contention in 1968 elections shows
prospects of little change in sltuation for
the broadcaster-oriented—10/28/68: 90th
Congress record in broadcasting Is re-
viewed—10/28/68.

TV-spot television is media leader in 1968—
10/7/88: independent TV stations increase
audience shares—10/14/68: Television Sta-
tions Inc. forum ponders future TV prob-
lems—10/21/68.

New Dproducts: Radio-TV whet consumer ap-
petite—11/11/68: television journalism: a
winter of crisls judged by regutlatory no-
tice from FCC, congressional committees.
Chicago federal grand jury and what is

contract for Intelstat IV—

yet to come in Washington—12/9/68.

Sparts

Advertisers: American Alrlines invests $3
milllon in sports—1/22/68; Getty OIl em-
phasizes TV sports—1/22/68: Atlantic-
Richfield big sports sponsor on , West
Coast—2/26/68: Shell buys 40-50 markets
for Wonderful World of Sports—3/4/68.

Basebali: Atlantic-Richfield to sponsor Oak-
land Athletics on radlo-TV for five years
—11/20/67: Angels' radio sponsors sign for
Lhree years—12/4/67: New York Yankees
boost rights —1/22/68: World Series may
have night game in 1969—2/19/68: Special:
rights over $31 milllon—2/19/68:—KVI
Seattle Rets rights to city’s American
League c¢lub—4/1/68: American League
split brings question on televised playoffs
—6/3/68: San Diego basks in publicity
from_National League franchise—6/3/68:
San Diexo radlo-TV contract—8/12/68: Ma-
jestic Advertising obtains broadcast rights
to basebali's Kansas City Royals—9/30/68:
White Sox files suit in Chicago agalnst
WMAQR Chicago, charging fallure to fulfil
broadcast contract—10/7/68.

Basketball: NCAA basketball playoffs o
Sports Network—3/4/68: NBC-TV get:
rights to champlonship tournament—4/15

KEMo-Tv San Franclsco slgns for fiv
year rights to bagketball's Oakland Oak
10/14/68: Sports Network slgns 100-statio
college basketball lineup—10/28/68.

Billard show sold to Plel’s—1/15/68.

Boxing: ABC-TV buys rights to Benw
nuti-Gritlith  niiddlewelght bout—9/4/671
broadcasters In on International BoxIn
League—4/22/68: Price-Roberts first
show' is boxIng bout—4/22/68: SNI sched
ules light heavywelght
radlo’'s All-Time Heavywelght Champion:
ship Tournament well received—10/9/67
other_ such series to be added—10/16/67]
over 20 siations lined up for Foster-Rous
bout—38/26/68.

Football: ABC-TV renews NCAA colleg
football for 1968-69 season—1/1/68: Mutua
acquires radio rights to Army-Navy gam
—9/25/67. Notre Dame foothall—1/15/68;
120 stations slgn for Notre Dame games
7/8/68: 115 NFL games scheduled on CB
TV—4/22/68. announcer lineup—4/29/68;
Giants xold out on WNEW—3/11/67: tw
thirds sold on own network—4/29/68: Sa
Dlego Chargers slgn with UHF—4/1/68:
Cleveland Browns sign with WHK—4/1/68
ABC-TV reportedly to Eet Sugar Bowl,
NBC Gator Bowl—9/27/67:
dressed up for color—12/11/67:

3/4/68: Super Bowl rating

1/22/68, 5/6/68: Nielsen confirms ratings.

3/4/68: Sportsfilm Inc. syndicating footbal

films—11/13/67: NFL Films series debuts

—6/10/68: Syndicators’ football shows fo

I

J. Reynolds signs for N
: L&M reduces football ads—2,
19/68: FCC denjes pleas to investigate twi
football feed contract—1/15/68:
high school gfroup protests Friday nigh

ing TV's profile: FHeidi special starts o
NBC-TV's Jet-Raiders’ final-minute cut;
fans ired. NBC apologetic—11/25/68: SN
plans coverage of three college howl game:
—12/2/68: Football Commissioner Rozell
sugrests expanding TV game coverage t
Monday night in 1970—10/7/68.

Goll: ABC-TV 1968 Golf Galaxy' virtuall
sold out—11/20/67: all sold out to 1
sbonsors—4/22/68: ABC gets USGA fo
three years—1/15/68: SNI signs sponsor:
for New Orleans tournament—4/15/68:
ABC-TV signs with PGA—6/10/68: PGA
split won’t affect contract—8/19/68: N.Y |
PGA tourney set by Sports Telecast—9/9
68: ABC-TV sells 85% of PG\ package—]
12/2/68.

Hockey’s TV-radlo rights cost $12.8 mil
lion-—10/9/67: ratlngs show yearly ind
crease—7/8/68.

Olymplcs: ABC-TV sets schedule for Wind
ter Olympics coverage—12/25/67, svonsord
ship sold out—1/15/68. Lincoln-Mercury,
full radio sponsor on NBC—1/22/68. Ford
happy with TV ratings—3/18/68: ABC-TV|
hopes to minimlze disruption of tall pro-
graming  with Summer Olymplrs—4/1/68.
Lincoln-Mercury slgns for NBC Radlo cov-|
erage—4/15/68:  Filmex Rets Mexican|
Olympic contract—4/22/68: Summer Olymd
pies schedule—6/3/68: 9/16/68.

Socter: CBS-TV buys second season of Na-
tional Professional Soccer League weekend
rames—10/30/67: revamped leaRue wants
to renegotiate contract—1/8/68: Cleveland
CATV gets soccer games—5/27/68, ]

Tennis series planned by ABC Fllms—1/8/68.

Representative MacDonald (D-Mass.) sug-
gests networks obtain advisory obinion
on collectively refusing contracts with
blackout provisions—10/16/67: CBS-TV
drops Sports Spectacular after eight years
—12/4/RT: MPO forms sports syndication
arm—7/1/68.
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Sfation Representafives

Blair Radio association with Key stone
Broadcasting System to seil spot on "‘net-
work’’ basis—8/5/68

Robert E. Eastman and Co. drops its East-
man TV subsidiary—1/29/68.

Frank Headley announces early retirement
at H-R: Dwight Reed. Edward Shurick
and James Alspaugh figure in realignment
—3/4/

,\gencles data requests complicate station

rep’s workload. according to TVAR study

—3/11/68.

Petry will rep four New York suburban
radio stations selling as group—3/13/68.

Tele-Rep formed by Chris-Craft—8/19/68.

John Blair & Co. sets up radio “‘network’’ —
9/2/68.

Metro-TV drops its own UHF (KNEW-TV)
In San Francisco to take Cox's VHF—
9/%(/5/6868!\1\E\\'-TV appoints Holllngbery

30/

Progressive rock media reps
rock™ stations—9/23/68. -

Avery-Knodel separates New York TV sales
staff into east and west divisions—9/30/68:
Edward Petry & Co. splits TV department
into two units—12/9/68.

Adam Young-VTM absorbs National
vision Sales—10/28/68.

Eastman and Southern Broadcasting merger
Is set—10/28,68

Stations Representatives Assoclation in FCC
complaint attacks station group owners
that represent stations other than their
own—1I1/4/68. 11/25/68: RKOQ radio reps
rebuts—11/25/68.

Corinthian Broadcasting switches
reps from H-R Television—12/9/68

Success Stories

Reports ol saies successes In radio: Beck's
beer—7/29/68: Cup 'O Gold (candy bar)
—10/9/67: Forest Lawn Mortuary—10/23/
67. 4/15/68: Gold Seal Vineyards—5/6/68;
Holiday Inns of Anierica--5/27/68: Lincoln-
Mercury Dealers Association (Los Angeles)
8/5/68: Miracle adhesives—7/17/67: Tasker
Industries (engineer recruitment) — 9/
11/67: Olympic Alrways—9/16/68: Sperry
Rand's New Holland Division {farm equip-
ment)—10/21/68: Sahara Hotel. Las Vegas
—9/2/68: Wm. Wrigley—-10/14/68.

‘progressive

Tele-

station

Reports of sales successes in _television:
Barney's (clothing)—4/2/68: Coffee Pro-
motion Committee—10/16/67: Internationai
Coffee Organizatlon—11/20/67: Institute of
Life Insurance—5/20/68: Jeno's Pizza Rolls
—4/22/68: Texize's K:R (spotremover)—
10/23/67: Von's Grocery Chain—5/20/68:
Insurance Co. of North America—I10/28/68:
Mogen David Wine—11/11/68: Olympic
Airways—9/16/68.

Tull Towers

WBTVITV) Charlotte, N.C., plans to build
tallest Lower In the U, §.—4/29/68

Chicago’'s TV tower project a\\arde Instal-
lation to RCA—8/5/68.

Washington. D.C.. stations drop pians for
1.220-foot to“er—10/21/

Television Bureau of Ad\crhsing

President Cash advances suggestion that
TVB mirht be better financed by percent-
”ze/o[ sales instead of meémbership dues—

UH¥

All-Channel Television Society (ACTS) calls
on Congress—9,/25/67. asks FCC to arrange
meeting with set makers to get better
UHF tuners—10/16/67.

Al-Channel group critlcat of local ratings—
12/19/67 and of FCC's tand-mobile group

1/29/68: joint industry-government all-
channel fgroup wants limit on number of
network affiliations TV stations may have
—9/25/67: hits FCC CATV_procedures—
12/11/67. and Commissioner Bartley rebuts
—12/25/67. so do CATV's—1/22/68.

Sonderllnﬂ purchase of WLKY-TV Louis-
ville, is largest UHF-only sale in his-
ton—9/25/67 12/18/67.

Census Bureau records 42.1% of households
had UHF-equipped TV sets in June 1967—
11/12/67

FCC staff report favored unassigned UHF
TV channels sharing with land-mobile
services—3/25/68.

Translators apProved by FCC [or two Penn-
sylvania UHF stations—2/5/68.

UHF's protection [rom CATV threal ap-
paren/t in FCC decision on San Diego case
—T/1/6

.-\llChannel group urges full CATV hearing

FCC on cable TV's effects on UHF—
7/1/68

UHF's refused added time for construction
permits in FCC shakeoyt of dormant UH
CP's—-6/3/68. 7/29/68. 8/5/68.

FCC's proposed rulemaking for sharing both
ends of UHF portion of spectrum for land-
mobiie radio users—7/22/68: Commissloner
Lee's dissenting — 7/29/68: All-Channel
Television Society in Opposition—8/26/68,

ACTS wants land-mobile violators exposed—
9/9/68: Firestone urges ACTS to oppose
FCC rullng permitting commerclal origina-
tion on Greensboro, N.C.. TV system—

9/8/68: ACTS asks FCC to act on CATV
lmportatlon issue—11/4/68.

Commissioner Robert E. Lee says UHF's
ought to get maximum protection against
CATV competition but not indefinitely in
nongrowth areas—9/30/68

Tribune Co. plans to buy UHF CP in
Buffalo. N.Y.—10/14/68: Taft Broadcast-
ing’s $4.5-mlllion Purchase of WIBF-TV
Philadelphia is record UHF buy—10/21/68.

Sol Schildhause. chlef of FCC's CATV task
force. suggests federal aid to UHF as way
to resolve UHF-CATV regulatory struggile
—11/18/68.

FCC advises that committee for the Full
Development of All-Channel broadcasting
has completed its mission. i committee
agrees. it will be disbanded—12/2/68.

Vandals, Damage

Ropped wires. stolen frequency crystal
put WBAI(FM) New York off air—8/18/67,
12/11/67.

Dynamite blast delays sign-on of KXLW
Clayton. Mo.—7/29/68. WSLA(TV) Selma,
Ala.. ieveled by fire after threats by dis-
gruntled viewer—8/5/68, station belng sold
to Gay-Bell—8/19/68: WAEO(TV) Rhine-
lander, Wis.. property damage comes to
$1.5 million—!oss after plane rams tower—
11/25/68

Yideo T:we

Hollywood Video Center opens—9/4/67: Tele-
Tape builds new studio theater in New
York—6/24/68.

Major seminar on TV tape production or-
#anized by Reeves—5/13/68

Tape Centers usc hand-held cameras—
2/19/68,
CBS's EVR—10/23/67. 11/20/67. 12/4/67,

4/8/68. 12/16/68.

Tape production offered on both coasts via
Lew ron-HolIy\\'ood Video Tape arrange-
ment—2/5/68

TheMedia

FCC turnover will be gradual

Some of broadcasting’s notable foes may be
on the outside in Nixon administration

The new broom that will sweep through
government agencies following the
change in adminstration next month
may clean out a number of officials who
have had an impact on broadcasting
over the past years.

But only a few are in the FCC.
Others are in the Department of Justice.
the Federal Trade Commission, the ex-
ecutive office of the President and the
Department of Health, Education and
Welfare. Jobs the new administration
can fill with new people are among those
listed in a report of the Civil Service
Commission that has been published by
the House Post Office and Civil Service
Committee in the so-called “gray book.”
Policy and Supporting Positions.

Among the jobs certain to be filled
with new men by the Nixon administra-
tion is that of assistant attorney gen-
eral in charge of the antitrust division.
The present antitrust chief. Edwin M.

Zimmerman, has continued the policy
initiated by his predecessor. Donald
Turner, of cracking down on multi-
media ownership within a community.

Under Mr. Zimmerman. the antitrust
division urged the FCC to expand its
proposal to bar broadcasters who own
one full-time station from acquiring
another in the same market. The divi-
sion suggested that the commission re-
quire existing multiple owners within
a market to sell off all but one of their
properties. and to apply that policy to
newspaper-broadcasting  combinations
in the same market (BROADCASTING,
Aug. 5). Broadcasters are still seeking
to marshall arguments against that pro-
posal.

A number of the antitrust chief’s top
aides are also vulnerable. Included are
Lionel Kestenbaum, director of policy
planning, who was the department’s
chief attorney in the successful effort
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to block the International Telephone &
Telegraph Corp. from acquiring ABC.
ITT canceled the merger agreement on
Jan. 1, 1968, after Justice appealed the
commission order approving the transfer
of ABC's stations to ITT (BROADCAST-
ING. Jan. 8).

The FTC. of continuing import-
ance to broadcasters because of its re-
sponsibility for guarding against fraudu-
lent advertising. will probably have a
new chairman under President Nixon.
Paul Rand Dixon. who now holds that
job. is a Democrat. and recognizes Mr.
Nixon's right to shift the position to a
Republican. However, Mr. Dixon in-
tends to serve out the remaining six
years of his second seven-year term
(*Closed Circuit,” Dec. 23), whether
or not he is chairman.

The situation is different at the FCC,
where the chairman, Rosel H. Hyde, is a
Republican. and is scheduled to retire

37




at the commission level are expected
before then. Unless an incumbent re-
signs, the new administration will not
have an opportunity to appoint a Re-
publican to a commissioner's position
now held by a Democrat—and thus
give the Republicans a 4-to-3 edge
on the commission—until 1970, when
Kenneth A. Cox’s term expires.

The Republicans will be able to fill
a position now held by a Democrat on
the FTC next Sept. 25, when the term
of James M. Nicholson expires. The
five-member agency is now composed of
two Democrats, two Republicans and
one independent.

The staff jobs at the FCC listed in
the book include those of Max D. Pag-
lin, executive director; William H, Wat-
kins, chief engineer; Henry Geller,
general counsel; George S. Smith,
Broadcast Bureau chief; Bernard Strass-
burg, Common Carrier Bureau chief;
James E. Barr, chief of Safety and
Special Radio Services Bureau (*“Closed
Circuit,” Dec. 23).

However, only the positions of gen-
eral counsel and Broadcast Bureau
chief have been known to change hands
as the result of a change in administra-
tion—and Broadcast Bureau Chief
Smith is a Republican. The job of ex-
ecutive director, a relatively new one,
was not available to a new administra-
tion in previous changes of power.

Since staff appointments at the FCC
are made by the commission, it is con-
ceivable that no changes in staff will
be made until the Republicans have a
majority among the commissioners.
However, it seems unlikely that the four
Democrats on the commission would
seek to prevent a new chairman from
naming key staff members. (Mr. Hyde
has given no indication of seeking to
make changes.)

Among the FTC staff jobs—and their
present occupants—that could be filled
by the new administration—are general
counsel, James M. Henderson; director
of the Bureau of Restraint of Trade,
Cecil G. Miles; director of the Bureau
of Deceptive Practices, Frank C. Hale,
and office of executive director, John N,
Wheelock.

With the new President, the execu-
tive office is expected to be turned
completely inside out. This would mean
the replacement of James D, O’Connell
who, as special assistani to the Presi-
dent for telecommunications, plays a
major role in Spectrum management.

In addition, educational television
broadcasters will be looking for changes
in the department of Health, Education
and Welfare, which dispenses funds for
ETV. Harold Howe, commissioner of
education, has already resigned; he
leaves office tomorrow {Tuesday). Dean
W. Coston, an assistant to HEW Secre-
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tary Wilbur J. Cohen, who special-
izes in ETV matters, is also among
those in the vulnerable category.

Charginglands

Anncunced:

The following station sale was reported
last week, subject to FCC approval:

s KT1vH(TV) Hutchinson-Wichita, Kan.:
Sold by Wichita-Hutchinson Co. to
Wky Television System Inc. for $4.4
million (sce page 41).

Approved:

The following transfers of station own-
ership were approved by the FCC last
week: (For other FCC activities see
“For the Record,” page 57).

« WMck McKeesport, Pa.: Sold by
Robert M. Cox, George W. Munnell,
Frank R. Tully and others to Robert C.
Weiss, Norman Wain. Joseph T. Zingale
and others for $450,000. Buyers own
wixy and WDOK(FM), both Cleveland.
Wwck is full time on 1360 kc with 5
kw day and 1 kw night. Broker: Chap-
man Associates.

= Wmap Madison, Wis.: Sold by Neil
K. Searles and others to James A. Mc-
Kenna Jr. for $181.500. Mr. McKenna
is a Washington communications at-
torney and owns KQRs-aM-FM Golden
Valley, Minn. He also owns 80% of
WwCMB-AM-FM  Harrisburg, Pa., and
32% of wawa-AM-FM West Allis, Wis.
WMAD is a daytimer on 1550 kc with §
kw.

s Kisw(FM) Seattle: Sold by Ellwood
W. Lippencott to Danny and Sylvia Fine
Kaye and Lester M. Smith for $75.000.
Mr. Kaye is a comedian. Buyers own
KJR Seattle; kJrRB Spokane. Wash.; KX1L-
AM-FM Portland, Ore.: KCKN-AM-FM
Kansas City, Mo., and wUBE and WCXL-
(FM). both Cincinnati. Commissioners
Robert T. Bartley and Nicholas John-
son dissented, Kisw(FM) is on 99.9
mc with 20 kw (see page 39).

Despite objection
Midwestern given grant

Midwestern Broadcasting Co. has been
given FCC approval to build a tele-
vision station to operate on channel 60
in Toledo, Ohio. The CP was granted
over the objections of D. H, Overmyer
Telecasting Co., licensee of wDHO-TV
(ch. 24) Toiedo.

Midwestern is owned by Lewis W.
Dickey, who also owns woHo Toledo
and WKWK-AM-FM Wheeling, W. Va.

Overmyer had attempted to raise is-
sues regarding Midwestern’s financial
qualifications and its ability to operate
on its proposed budget. Overmyer also
urged the commission to withhold ac-
tion on the application pending conclu-

38 (THE MEDIA)

BROADCASTING, Dec. 30, 1968



sion of the current rulemaking proceed-
ing aimed at barring owners of a full-
time station from acquiring another
full-time station in the same market
{ BROADCASTING, April 1).

However, the commission, on a 4-to-
2 vote, said that the petition to deny
raises no substantial or material ques-
tions of fact and that Midwestern is
qualified to construct and operate the
proposed station.

Chairman Rosel H. Hyde and Com-
missioners Robert E. Lee, James J.
Wadsworth and H. Rex Lce voted for
the grant. Commissioners Robert T.
Bartley and Nicholas Johnson dissented.
Commissioncr Kenneth A. Cox was ab-
sent.

Danny Kaye granted
license for KISW(FM)

Application approved
despite dissent from
Johnson on ‘market rule’

Entertainer Danny Kaye and his wife,
Sylvia Fine, can now count themselves
among broadcasters whose applications
have been granted by the FCC over a
dissenting statement of Commissioner
Nicholas Johnson.

The application was for the assign-
ment of license of Kisw(FM) Seattle,
from Ellwood W. Lippencott to Dena
Pictures Inc., owned by Mr. Kaye and
his wife, and Alexander Broadcasting
Co., owned by Lester M. Smith, a
broadcaster. The sale price was $75.-
000.

The buyers also own KJR Seattle and
KJRR Spokane, both Washington; KXL-
aM-FM Portland, Ore.; KCKN-AM-FM
Kansas City, Mo., and wusg and wcXL
(FM) Cincinnati.

Commissioner Johnson's dissent was
based in part on the contention that the
transfer would violate “the proposed
one-to-a-market rule"—it would give the
buyers two stations in Seattle—and add
to their “substantial™ broadcast interests
in the area. Since the application was
filed before the publication of the pro-
posed rule, on April 3, it was specifical-
ly exempt from the policy the commis-
sion adopted of following the proposed
restrictions on an interim basis.

The commissioner was also dissatis-
fied with a survey the buyers cited as
the basis for a decision to change the
programing of the station from classical
to “standard pops.” He noted that the
commission had received “numerous
protests™ from persons opposing the
change, and expressed the belief that
“the protesting Seattle citizens have a
right to be heard on this issue.”

He said the “most serious problem"”

involves a treble damage private anti-
trust suit against the buyers’ XxJR and
its program director. He noted that the
allegations involve “serious conflict of
interest questions and possible lack of
licensee control.” Thec commission, he
said, is apparently satisfied “that noth-
ing is wrong here as the assignment is
not even conditioned on the outcome of
the antitrust case.”

The assignment application was ap-
proved by the commission on a 3-to-2
vote. Commissioner Robert T. Bartley,
the other dissenter, issued no statement.
The majority consisted of Chairman
Rosel H. Hyde and Commissioners
Robert E. Lee and James J. Wadsworth.

Pace outlines CPB plans,
stresses public affairs

The Corp. for Public Broadcasting last
week outlined plans for its full year of
operation, including its interconnected
service and its activities in the public
affairs and children’s programing areas.

Frank Pace Jr., chairman of CPB,
noted that the corporation has received
approximately $2 million in contribu-
tions from private sources and last
October $5 million in federal funds had
been appropriated for CPB.

CPB’s board of directors has ap-
proved the allocation of $500,000 to-

ward the cost of the interconnected
service on a regular basis, starting Jan.
S, to approximately 150 stations for
two hours a night in prime time for a
six-month period. This project, CPB
said, was made possible by reduced
rates for public television negotiated
with AT&T. The Ford Foundation also
is contributing substantially to inter-
conneclion costs.

In addition, CPB will provide ap-
proximately $750,000 for public affairs
and cultural programing to be used on
the interconnected service during the
trial period. Mr. Pace said these pro-
graming grants will be made either to
stations themselves or to National Edu-
cational Television.

During this initjal year, Mr. Pace
pointed out, the corporation also will
initiate TV programing directed to-
ward children and in the area of con-
tinuing education; will sponsor a num-
ber of one-year fellowships at public
television and radio stations; will make
grants to a number of radio stations for
creative programing; will complete de-
tailed studies of the current status of
noncommercial radio and will make
a “major effort to develop and expand
effective promotion of public television
and radio at the community level, and
in doing so, will utilize special re-
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‘Storer fights to retain KGBS

Group claims that sale of L.A. stations
would have resulted in ‘trafficking’

Storer Broadcasting Corp. says it re-
scinded its agreement to sell KGBS-AM-
FM Los Angeles to avoid involvement
in trafficking charges it claims would
have been leveled against the proposed
purchaser of the stations, Norwood J.
Patterson.

Storer offered this explanation in
urging the FCC last week to dismiss
Mr. Patterson’s petition to withhold
action on Storer’s applications for re-
newal of the Los Angeles stations. Mr.
Patterson said he intends to bring suit
in California to force Storer to imple-
ment the agreement and that the agree-
men constitutes a “cloud” on the sta-
tions’ physical facilities and licenses
(BROADCASTING, Nov. 25).

At issue in the controversy is the
agreement Mr. Patterson reached with
National Science Network to sell it
KGBS-FM as soon as he acquired it. The
proposed resale price was $750,000,
more than twice the $350,000 at which
Storer says the FM was valued in the
$2.300,000 total price that Mr. Patter-
son had agreed to pay Storer for the
two stations,

Storer said it knew nothing of this
plan and would not have entered into
its agreement with Mr. Patterson if it
had, because it considers the resale
plan a violation of the commission
policy against trafficking in licenses.

The proposed resale, Storer added,
would thus involve it in protracted pro-
ceedings before the commission which
“could not result” in a grant of the ap-
plications. And in the meantime, Storer
said. substantial harm would be done
to the stations’ relations with their em-
ployes and advertisers.

Storer said it rescinded its agreement
with Mr. Patterson only after he re-
fused to terminate his agreement with
NSN and thus eliminate the trafficking
problem.

Storer urged the commission to an-
nounce its determination that “on the
undisputed facts” in the case, Mr. Pat-
terson’s actions constituted “proposed
trafficking in licenses.”” Storer said such
an announcement would deter other
applicants from similar courses of con-
duct and, in addition, “go a long way
toward resolving the dispute between the
parties and preventing extended civil
litigation.”

The group owner asked the commis-
sion to dismiss the petition to withhold
action on the renewal applications on
the ground that Mr. Patterson has no
standing fo make such a request. Storer
contends Mr. Patterson would not be
aggrieved by the grant of the appli-
cation. Indeed, Storer said. Mr. Patter-

son has more to gain than to lose from
a grant.

If the threatened suit is successful—
which Storer contends it would not be
—"a grant of the renewal applications in
question would be an indispensable pre-
requisite to any assignment” to Mr.
Patterson, according to Storer.

Another reason for dismissing the
petition, Storer said, is that the sale
contract has terminated. It provided that
if the commission had not granted the
applications by Nov. 29, either party
could extend the agreement for six
months by written notification to the
other. Neither party, Storer said, has
given such notification.

New CATV rules spur
importation debate

But many petitions
are not affected by
commission’s new policy

Petitions filed with the FCC on CATV
matters are beginning to show the ef-
fect of the commission’s proposed new
cable policy.

Filings that last month would have
been based only on the well-worn
grounds of the Second Report and
Order or the San Diego case now ven-
ture into territory circumscribed by
“the commission's noticc of Dec. 13,
1968. . . .” On that date, the FCC an-
nounced its drastic proposals for re-
vision of CATV rules—designed, it was
said, to enhance competition between
broadcasters and CATV systems and to
foster use of the systems as a source
of local programing.

In the process, the commission pro-
voked strong reactions, positive and
otherwise, from scores of individuals
and organizations associated with
broadcasting and CATV (BRroOADCAST-
ING, Dec. 16, 23).

Meanwhile, howevcer, tangible evi-
dence of the first quiet, practical ad-
justments to the proposed rules may
be found in the steady flow of vital if
outwardly innocuous petitions that both
reflect and shape FCC actions. Many
of the CATV-related filings submitted
in the two weeks following issuance
of the proposed rules would not be sub-
stantially affected by the outcome of
the rulemaking proceeding, or by the
commission’s interim cable policies.
Those that have acknowledged the ef-
fect of the proposed rules in their

arguments so far have all pertained to
distant-signal matters. Some are new;
some have kicked around commission
halls for two years or more.

Representative of the new wrinkle in
distant-signal requests was a filing by
Dubuque (lowa) FM-TV Cable Co., a
division of H& B Communications Corp.,
relating to its request for authorization to
import the distant signals of wFLD-TV
and educational wrtw(TVv), both Chi-
cago. The request is necessary under
existing rules, Dubuque said, because
its operation falls partially within the
grade A contours of kcrc-Tv Cedar
Rapids and kwwL-Tv Waterloo, both
Iowa. Under the new proposals, how-
ever, CATV systems operating more
than 35 miles from the major city in
a top-100 market would be permitted
to import distant signals so long as
they did not “leapfrog”—that is, carry
the signal of a more distant station be-
fore a closer one of the same type. And
when the commission proposed the
rules, it indicated that petitions falling
outside the scope of its top-100-market
restrictions and otherwise in conform-
ity with the proposed rules would gen-
erally be granted.

Therefore, Dubuque argued, its re-
quest can and should be approved since
it is more than 35 miles from any city
having an operating station and since
no leapfrogging is involved.

In another filing, Capitol Cablevision
Inc. approached the problem from the
vantage point of a CATV system in
the heart of a top-100 market—Charles-
ton-Huntington, W. Va. Capitol had
previously requested permission to im-
port nine distant signals into its mar-
ket—including all four Washington
VHF's—but the commission denied the
petition and designated it for consoli-
dated hearing along with two other pro-
posals for the same market, in order
to determine their probable effect on
UHF development in the area (BROAD-
CASTING, Oct. 7).

Under the proposed rules, Capitol
pointed out. that hearing and all other
top-100-market proceedings have been
halted. However, the firm added, the
commission indicated that it would
grant some distant-signal proposals dur-
ing the course of the rulemaking pro-
ceeding.

McLendon defends
claim to WCAM

McLendon Corp. said last week that
FCC denial of its application to acquire
wcaM Camden, N, I, could result only
from “imposing criteria upon McLen-
don which have never been placed upon
any applicant by any commission deci-
sion, policy or precedent.”

The statement was part of a filing
submitted in response to proposed find-
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ings and conclusions of the FCC's
Broadcast Bureau, in which the bureau
recommended that the McLendon ap-
plication be denied because of its un-
acceptable assessment of community
needs and interests in Camden, be-
cause the company had not differenti-
ated sufficiently between the needs of
Camden and those of neighboring Phil-
adelphia, and because its programing
proposals for wCAM were unresponsive
to the community needs that had been
ascertained (BroabpcasTing, Dec. 23).

McLendon argued in rteply that it
had surveyed community nceds in full
accordance with all previous commis-
sion requirements. The bureau’s charge
of inadequacies in the survey, MclLen-
don said, was supported only by the
statement that there had been no
“demograph study” conducted—and
never before, the firm added, had the
commission outlined any criteria or
made any requirement that broadcast
applicants must conduct a “demograoh
study.”

McLendon also said that the com-
mission had never raised any orevious
question concerning the adequacy of
its nrogram survey.

The bureau’s charge that McLendon's
programing proposals were unrespon-
sive [0 community needs was pri-
marily based, McLendon said, on the
statement that residents of Camden
had expressed a preference for more
South New Jersey news than is pre-
sently being offered by wcam—which
is owned by the city of Camden—and
that McLendon actually proposed to
provide less news. This statcment, Mc-
Lendon said, is based in the proposed
amount of news rather than upon its
probable quality. McLendon said it
would present news and public affairs of
high merit.

The Broadcast Bureau had also said
that McLendon appeuared to be as in-
terested in the large Philadelphia mar-
ket as in the needs of its proposed city
of license. Tt argued that McLendon
had a history of orienting suburban
stations toward their larger neighbors,
and that this practice would apparently
be duplicated in Camden, especially
since the would-be licensee had made
no apparent effort to differentiate be-
tween the needs of Camden and those
of Philadelphia. McLendon countered
that it had no burden of proof where
Philadelphia is concerned, but was
simply required to ascertain and re-
spond to the needs of Camden.

New Portland outlet

KINkK{FM) Portland, Ore.,, owned by
group broadcaster King Broadcasting
Co., Seattle, went on the air Dec. 25
joining King's KGw-am-Tv Portland.
The new station operates on 102 mc
with 100 kw.

KTVH(TV) purchased
for $4.4 million

WKY Telzvision System
acquires new facility
from Minneapolis papers

The sale of kTvH (Tv) Hutchinson-
Wichita, Kan., to multiple-TV owner
Wky Television System Inc. for $4.4
million was announced last week. sub-
ject to FCC approval. The purchase
would give Wky Television System
four VHF's, and two UHF's.

KTvH(TV), which began operating
in 1953, is on channe! 12 and is affili-
ated with CBS-TV.

WKy Television System is owned by
the Oklahoma Publishing Co., which
publishes the Oklahoma City Oklaho-
nian and Times. Other Wiy Television
System stations are wKy-aM-Tv Okla-
homa City {ch. 4). wrvT(Tv) St. Pe-
tersburg-Tampa, Fla. (ch. 13); XxTvr(TV}
Dallas-Fort Worth (ch. 11). KHTv(TV}
Houston (ch. 39), and wvTv(Tv) Mil-
waukee (ch. 18).

The agreement. announced Dec. 21,
was between Wky Television System
and the Minneapolis Star and Tribune
Co., which owns 93% of kTvH. The
agreement provides, however, that the
Minneapolis Star and Tribune Co. will
acquire 100% ownership before con-
summating the sale to WKy Television
System. Minority stockholders at the
present time are John P. Harris, 2.6%;

Bess Wyse Rickard. 2.8% . Dale Larsen, °

general manager of xTvh. 1%. and
others. Mr. Harris is principal owner
of ksal. Salina and kvt Garden City,
both Kansas: Mrs. Rickard owns 52.5%
of kwew Hutchinson. Kan. The pres-
ent owners bought the station in 1955
for $1 million.

The Minneapolis Star and Tribune
Co. owns 47% of WCCO-AM-FM-Tv
Minneapolis and 100% of a CATYV sys-
tem in South Sioux City, Neb. It also
owns the Great Falls (Mont.) Tribune
and Leader, Rapid Ciry (S. D.) Journal
and Harper's magazine.

John Cowles Ir., president of the
Minneapolis compuny, cited three rea-
sons for the sale of the station.

He said that the Oklahoma Publish-
ing Co. had offered a satisfactory price,
that the Minneapolis newspaper faced
“further substantial capital outlays” for
plant and equipment for all three of
its newspapers, and “there may be other
segments of the communications-infor-
mation-education spectrum with greater
growth potential for our company.™

Referring to the 47% ownership in
wCCo, Mr, Cowles added: “"We continue
to be well satisfied with our 1954 in-
vestment in 47% ownership of wcco
(AM and TV) here in Minneapolis.”
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Programing

Space show caps the year

From high atop the Apollo room, historic TV
lunar close-ups, long-range views of earth

Broadcast newsmen topped an excep-
tionaily heavy Christmas week with a
historic marathon space show that pro-
vided major additions to the scrapbook
of the most memorable moments in the
history of television journalism.

The heavy holiday schedule of an.
ticipated news events ranged from the
Sunday (Dec. 22) wedding of Julie
Nixon and David Eisenhower to the
on-again, off-again negotiations for re-
lease of three American prisoners in
Vietnam by the Viet Cong. Added to
this load was the sudden—if long
awaited—release by North Korca of
the crew of the captured American in-
telligence ship U.S.S. Pueblo.

But by far outshining all other news
considerations—both in drama and
weight of coverage—was the six-day
flight of Apollo 8 sending three humans
around the moon for the first time in
history.

High points in the U.S. space ven-
ture carried a theatrical drama that
rivaled an adventure series—and the
real-life show belonged primarily to
television. Millions of people around
the world saw startlingly clear live
television pictures some 60 miles above
the moon’s surface, shot from the ve-
hicle of astronauts Frank Borman,
James A. Lovell Jr. and William A.
Anders, and relayed by NASA through
ground conversion stations to the thrce
domestic networks and to overseas.

With remarkably few photographic
or transmission difficulties (a non-func-
tioning telephoto lens on the first broad-
cast, a brief interruption in the final
one), the most impressive viewer as-
pect of the flight was the six 20-minute
television broadcasts from the space
capsule, two on the journey to the
moon, two in moon orbit and two on
return.

The lunar orbit broadcast on Christ-
mas Eve morning and evening brought
the moon into millions of homes, and
traditional seasonal considerations of
tree-lighting and stocking-hanging were
temporarily rivaled by the high drama
of the second lunar broadcast, when
the three astronauts took turns read-
ing the opening verses of the Book of
Genesis as the shadows of a lunar sun-
rise crept below them.

The flight fired the imagination and

vocabularies of many of thc news com-
mentators. But the realism of direct
television viewing tended to make many
earthlings more pronc to agree with the
mundane, if morc accuraate descrip-
tions of the astronauts who saw the
earth satellite below them as “an un-
appetizing-looking thing . . . a vast
lonely forbidding type of existence . . .
expanse of nothing . ..” that resembled
“plaster of Paris . . . pumice stone . . .
a whitish gray—likc dirty beach sand
with lots of footprints on it.”

To fill the many lulls during the
space coverage, all three networks
pulled in almost cvery “expert” imagin-
able for interview and comment, from
North Amecrican-Rockwell test pilots
demonstrating capsule maneuvers to
CBS's interview with Sir Francis Chi-
chester, the ocean-going adventurer who
sailed around the carth alone. Some-
times the interviews provided lively ex-
changes, such as a 10-minute dcbate
Saturday morning between ABC science
cditor Jules Bergman and physicist
Ralph Lapp, a strong critic of the

manncd space flight.

NBC claimed the lead in saturation
coverage of the flight, with more than
16 hours devoted to it in the first 77
hours following lift-off, including an
all-night vigil Tuesday morning. Al-
though no comprehensive audience rat-
ings are available, the 1 to 7 a.m. space
watch apparently held many bleary-
eyed viewcrs. Partial Nielsen ratings for
the New York area showed the cover-
age gained ratings ranging from a high
of 8.5 at 1:15 a.m. to 1.3 at 2:45 a.m,,
and averaging somewhat higher than its
normal late, late, late movie audience
(CBS's movic rating for the same pe-
riod also was higher than normal, and
higher than the space coverage, aver-
aging from 8.5 at 1:30 a.m. to 2.6 at
3:15 and 3:30 a.m.).

Heavy news pre-cmptions for the
space coverage were added to by the
announcement Sunday morning of the
impending release of the Pueblo crew.
NBC added two half-hour specials, one
Sunday night and one Monday after-
noon. CBS added a half-hour Pueblo

Big receiver picks up tiny signal

RCA hand-held camera sends TV pictures
of moon flight to all corners of globe

The Apollo 8 astronauts described the
lunar terrain as grim, stark and barren
as they circled the moon the day before
Christmas. This time, truly, the whole
world was watching.

Millions in the United States, in
Europe, in Asia, and even in the USSR,
it's understood, saw the awesome close-
up, from 70 miles, of the pitted lunar
surface via live TV from the space-
craft, 270,000 milcs above earth.

The two moon telecasts, as well as
two transmitted while the astronauts
were en route to the moon, and two
while they were returning to earth,
originated from a specially built 4.5-
pound vidicon TV camera hand held in
the space capsule. The camera was
equipped with two lenses, one a 160-
degree wide-angle lens for interior
cabin shots, and one a 100mm tele-

photo lcns, that gave some trouble in
the carly vicws, used for picturing the
moon and also for views of the earth,
both taken through windows in the
command module.

Because of its special construction,
the TV camera transmitted its pictures
back to carth in a slow-scan mode, 320
lines at 10 frames per second. The trans-
missions, on 2,272 mec, were from four
special, high-gain dish antennas hung
on the ends of four retractable arms
extending from the rear of the space-
craft.

The TV signals were received at the
National Aeronautics and Space track-
ing/communications stations at Gold-
stone, Calif., near Barstow. Goldstone’s
85-foot parabolic antenna “locked onto”
the TV signals, boosted them and fed
them through a conversion system that
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special Wednesday evening, after the
men had been retumed to the U. S.
ABC covered the Pueblo crew release
within the context of its regular news
programing.

NFL game clipped
by Apollo 8 coverage

Fans voice disapproval
as CBS deletes portion
of Viking-Colt title game

The sanctity of professional football on
television has been lested again and
once more the fans dedicated to the
pigskin have showed themselves unwill-
ing to have their attention diverted else-
where.

To date, NBC has been obliged more
so than the other TV networks to
devise various means to run American
Football League contests in their en-
tirety. But on Dec. 22 it was CBS's turn
to incur the slings and arrows of out-
raged fans.

On that date at 3:01 p.m. ESTCBS-TV
cut into coverage of the National Foot-
ball League playoff game between the
Minnesota Vikings and Baltimore Colts
to present a special report on the
Apollo 8 moonshot. The astronauts
were then headed for the moon. The
report went 17 minutes 26 seconds and
it cut into a Jittle more than the final
two minutes of the first half of the
game and into half-time ceremonies.

CBS recouped by playing a tape of

the missed portion of the game im-
mediately after the moonshot report,
but it deleted 47 seconds of football
just before half-time in order to include
a commercial. There was no scoring
during that period and the announcers
made that point.

As NBC could have told CBS, the
fans were vocal. CBS received nearly
2,000 telephone calls in New York
from protesting viewers. Still other irate
calls from football watchers were re-
ported received by the New York
Times.

A month ago, NBC officials. still jumpy
with Heidi nerves, put out a memo-
randum to stations and advertisers in-
forming them that should a situation
arise where a winner of a telecast foot-
ball game is in doubt, the network
“would slide its schedule” to bring
viewers final results of the game.

On Dec. 15, the situation did arise,
and NBC-TV let its schedule “slide.”
When the American Football League
contest between the victorious Oakland
Raiders and San Diego Chargers ran
longer than expected, NBC continued
with its coverage. When it returned to
normal programing, NBC did not join
programing while in “progress,” which
is customary procedure, but ran its
whole schedule late, completing the
network feed at 11:08:40 p.m. EST,
or eight-minutes 40-seconds beyond the
usual time.

The presence of the Qakland Raiders
on the field may have added to NBC's
caution. It was during the Raiders-New
York Jets game Nov. 17 that the net-
work cut away and started the special

Heidi, at 7 p.m. During the single min-
ute TV was away Qakland scored two
touchdowns within nine seconds to beat
the Jets 43-32 (BRrOADCASTING, Nov.
25). Outraged viewing fans swamped
NBC'’s phone lines.

NBC made announcements through-
out the evening of Dec. 15 to keep
viewers informed of the late schedule.
The network said it had 450 calls in
New York, most of which asked
curiously whether NBC was going to
continue late through the night. Only
about five of the calls, it was said,
were of complaining nature. One of-
ficial at NBC said, “it’s the only satis-
factory way to solve what is an unten-
able situation.” Since advertisers and
stations had been informed that the
“sliding™ might happen, “their reaction
was virtually nil,” NBC said.

Computer will pit Clay
vs. Marciano on TV

Rocky Marciano and Mohammed Ali
(Cassius Clay), both former heavy-
weight champions of the world, will
square off on national television in 1969
via an electronic computer match to
determine the modern “champion of
champions.”

Murry  Woroner, president of
Woroner Productions, Miami, who has
produced and distributed for radio a
number of computerized boxing bouts
and a football tournament, announced
last week that the mythical fight be-
tween Marciano and Ali will utilize
stop-motion photographs of the two
principals in a process known as photo-

converted the slow-scan transmissions
into standard TV signals, 525 lines and
30 frames a second. The TV signals
were then relayed to NASA’s Houston
space command center where they were
turned over to the three TV networks
for national broadcast.

The Goldstone facility handled five
of the six telecasts from Apollo 8; the
sixth was handled by NASA's Madrid
earth station, which was also equipped
with scan conversion equipment. The
TV pictures were relayed back to
Houston from Madrid via satellite.
NASA’s third earth station was near
Canberra, Australia, but this station
was not equipped with the scan convert-
er apparatus, NASA’s three stations
were Jocated 120-degrees apart on the
earth’s surface.

Both the TV camera and the scan
conversion equipment were made by
RCA.

The Apollo 8 TV transmissions were
also fed from Houston to the Communi-
cation Satellite Corp.’s earth station at
Etam, W.Va., near Morgantown, which

Goldstone tracking station

beamed the pictures to NASA's Applied
Technology Satellite 3 (ATS-3) over
the Atlantic. These were received at
West Germany’s earth station at Raist-
ing, and fed to British Broadcasting
Corp. which, in turn, supplied the pic-
tures to the 14 countries in the Euro-
pean Broadcasting Union,

Japan, the Philippines and Hawalii re-
ceived the pictures from the ATS-1
over the Pacific; beamed from Comsat’s
Brewster Flats, Wash., earth station.
Australia took one feed via ATS-1, the
moon views on Christmas Eve in the
U.S. (Christmas Day there).

The Christmas Eve pictures and
those the next two days were fed to
Europe via the new Intelsat III satellite
which had been launched and position-
ed over the Atlantic Ocean only two
weeks ago (BROADCASTING, Dec, 23).
Intelsat 111, capable of handling 1,200
two-way voice circuits and four TV
channels, js expected to become com-
mercially operational by the middle of
January.
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mation. Both boxers have been photo-
graphed in color about 40,000 times by
both still and movie cameras, according
to Mr. Woroner, and these photographs
will be assembled to create the illusion
of an actual bout. All types of informa-
tion on the boxers, drawn from their
actual bouts, will be fed into a com-
puter to fashion a blow-by-blow account
of the mythical event.

Mr. Woroner said the date for the
telecast and the method of release,
whether network, special network, or
syndication will be announced later.

Bay area gets another U;
sports programs featured

The San Francisco-Oakland market,
which little more than a year ago was
a four-station market with three net-
work VHF outlets and one VHF inde-
pendent. was scheduled to get its fourth
UHF station last weekend. Suddenly,
San Francisco-Oakland has become a
seven-station market, with four going
metropolitan U's and a fifth U coming
in from nearby San Jose.

The newest U is Kupbo(Tv) San Fran-
cisco, channel 38. It was scheduled to
go on the air last Saturday (Dec. 28) at
6 p.m. with a two-hour live program
that essentially was designed to serve as
a showcase for the station’s future
programing.

Upcoming programing is projected to
be all local and in color. The station
will show no network reruns, no movies,
no syndicated shows. There will be no
regularly scheduled filmed programs of
any kind other than what the station
films for itself.

There will be a considerable amount
of live programing. There also will be
some video-taped shows. A heavy em-
phasis will be placed on sports. Junior-
college basketball and baseball and
high-school baseball, basketball and
football will be covered. The station also
plans to cover golf tournaments and
carry at least 12 major college basket-
ball games. Willie Mays of the San

Francisco Giants will conduct a nightly
15-minute sports conversation show—as
opposed to interview show—with promi-
nent local sports personalities partici-
pating. Kupo hopes 1o syndicate this
show.

A feature of the weekend program-
ing is a show called Sunday on the
Town, a four-and-one-half-hour weekly
telecast. The two xUpo television vans
will be doing live and taped remote
pickups from all over the San Francisco
bay area. Initially, the station is broad-
casting from 4 to 11 p.m. during the
week and from 1 to 11 p.m. on week-
ends.

Wilson K, (Bud) Foster, just previ-
ously a sportscaster for KGO-Tv, is
president and general manager of the
station. He is one of 23 shareholders in
Kupo. Mr. Foster, who will do a
nightly 15-minute sportscast, and a
prominent local attorney. Edward D.
Keil, have the biggest shares in the
station.

Season as seen
by B&B, BBDO

Agencies cite ‘Julia,’
‘Laugh-In’ as keys to
higher NBC ratings

Benton & Bowles and BBDO last week
issued reports on the current network
TV season, adding little to what others
already have spotted or otherwise pre-
dicted, but the two agencies did attempt
to drum up some interest in what they
both called a season “with some dar-
matic changes.” BBDO also included
some comments on recent developments
in spot TV and commercials traffic.

The programing changes underscored
by the agencies in reports prepared by
their media-programing departments in-
cluded these:

= NBC is running neck-and-neck
with CBS in the average night-time
ratings, and through mid November,
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“has actually carved out a 5% lead,”
according to BBDO. Yet, it's pointed
out, CBS started <this season in a
“characteristically dominant position”
with holdover program leaders.

= Both agencies note the popularity
of Julia on NBC-TV, BBDO fixing on
this show as one of the underpinnings,
along with Rowan & Martin's Laugh-
In and the Monday night movie, of
NBC's strong showing this season, and
B&B calling it one of the shows in the
“belated, but encouraging trend towards
‘integrated’ programing.”

= Both agencies are cautious in eval-
uating the audience strength of network
movies, now running at the rate of a
feature a night, BBDO says that while
“there remains an abundance of net-
work movies . . . performing at high
rating levels,” the performances are
lower than last year. In an analysis
comparing average nightly shares of
audience this season and last season,
the agency found only one night, Mon-
day, when NBC is running a movie
for the first time, doing better than a
year ago. B&B found pretty much the
same thing, adding that “movies are
now becoming run-of-the mill as pro-
gram fare. And pretty expensive pro-
gram fare at that.”” The agencies, how-
ever, indicate they consider movies as
having become “staple” programing at
the networks.

Neither agency uncovers any new
trends in the success or failure of this
season’s new shows, and at to the
“sceond season” this winter they have
little comment, Benton & Bowles in
fact suggesting it “is merely a holding
action,” coming in 100 late “to be
effectively judged for a siot on the up-
coming fall schedule.”

Both agencies make a point of plac-
ing the acceptable or “successful”’ audi-
ence share of a new show at 30. Along
with the commentary, B&B issues its
predicted rating and share for each of
the “second season” replacement shows
on the networks. Not one of these esti-
mates gives a replacement show a share
as high as 30. Closest is Whar's It All
About, World (starring Dean Jones) on
ABC-TV Thursday, 9-10 p.m. EST,
which the agency predicted would come
in with about a 28 average share of
audience.

Also touched upon by BBDO is an
explanation of Blair Television's restruc-
turing of rates for nonprime, 30-second
announcements at 50% of the minute
rate (‘BROADCASTING, Dec. 23) and what
is an apparently increasing tempo of
complaints from TV stations and station
reps as to late arrivals of filmed and
taped commercials.

BBDO notes also an additional
change in the Blair “rate card” of “the
erosion of rate protection for pre-emp-
tible spots from 90 days to 28 days.”
Minutes, the agency says, continue to
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be protected with a 90-day guarantee.
On this, the agency comments: “Blair’s
supposed motivation behind the changes
in their rate card is to provide greater
flexibility for the stations in scheduling
and selling services by eliminating the
need for piggybacks. Pricing flexibility
is increased through erosion of current
rate protection policies for pre-emptible
spots.

“However, it could also be true that by
making the 30 the basic unit, and thus
lowering unit costs and improving the
aura’ of efficiency, Blair has established
a much lower base from which cost in-
creases could be less prominently
effected.

“This is analogous to a $100/share
stock splitting four for one and attract-
ing more trading activity at the lower
$25/share. thus. in turn. spurring a
price escalation. This type of maneuver
is, of course, not acceptable to advertis-
ing, and the Blair concept will be view-
ed negatively if such is the case.”

BBDO notes that stations have been
discussing the initiation of some steps
by which they hope to alleviate the late-
commercials problem. These include a
cut-off point for receipt of materials
after which stations would release the
spot for local sale if film or tape has
not arrived; an automatic rescheduling
of missed announcements “but not nec-
essarily with spots of comparable value
nor with the prior concurrence of the
agency or the advertiser,” an attempt of
comparable rescheduling, with agency
approval, but the right reserved to
charge for missed announcements with-
out an offer of compensatory spots if
stations deemed their sold-out status
caused lost revenue through missed
spots.

Comments from viewers
suggested by Catholics

A new year's resolution for the viewer
or listener has been proposed by an
official of the National Catholic Office
for Radio and Television. Charles Reilly.
executive director of NCORT, urged
the individual in the radio-TV audience
to come up with constructive comments
on programing in the new year.

Mr. Reilly said he felt “the only way
listeners and viewers will ever get what
they want in radio and TV shows is to
ask for it. The only way they can really
ask for it is to make their opinions
emphatically known to the people who
count—the sponsors, producers, net-
works and the individual stations that
carry the programs.”

He said viewer mail on the ABC-TV
special The Secret of Michelangelo;
Every Man’s Dream was carefully
screened by the sponsor (3M Co.). the
network, the producer (Capital Cities
Broadcasting Corp.} and by NCORT.
He said viewer reaction to the special

was an integral part of NCORT’s evalu-
ation and planning for future projects.
He added that audience reaction to
Guideline, the new name for the Carho-
lic Hour on NBC-TV and NBC Radio
effective Jan. 5, would also play an im-
portant part in the pianning for that
series. Guideline will be scen on NBC-
TV Sundays, 1:30-2 p.m. NYT.

ETV offered specials
free of cost by AT&T

AT&T, which is sponsoring without
commericals the NBC White Paper spe-
cials on the crisis in the cities, has an-
nounced that the first program in this
series, Cities Have No Limits, will be
made available free to educational sta-
tions.

The Bell System companies will dis-
tribute 16 mm color prints to educa-
tional stations in their areas. Those sta-
tions will be permitted to show the pro-
gram twice within a 60-day period.

CBS noses ahead
in ratings derby

The see-saw ratings battle between CBS-
TV and NBC-TV sawed last week in
favor of CBS, whose rating average for
the week ended Dec. 15 gave it a
slight edgc over NBC. The averages:
CBS 203, NBC 19.6, and ABC-TV
15.6.

The period was nearly bereft of
high-rated specials. The movies were
unable to dent the top rankings; an ABC
Sunday night entry. “The Night of the
Grizzly” with Clint Walker. rated tops
among network movies that week with
a 22.6 rating and a 36 share, The ABC
movie was 20th in the Nielsen television
index report, and the next closest
movie, Monday night on NBC (“Kid
Galahad” with Elvis Presley) was 34th.

President-elect Nixon’s “cabinet and
commentary™ network show rated 50th
with 16.8 and a share of 34. The Nixon
figure represented the audience on NBC
only (the cabinet presentation was on
all three TV networks).

Three CBS weekly comedy series, °

Gomer Pyle, Here's Lucy and May-
berry, RFD were the first three po- .

sitions with 30.5, 26.6 and 26.1. re-
spectively.

NBC to film ‘Brinker’
for TV and theaters

The classic children's story, Hans
Brinker or the Silver Skates, will be
made by NBC-TV into a two-hour
musical special starring Richard Base-
hart and Eleanor Parker for the fall of
1969. Shooting will begin Jan. 27 on
location in Holland. Interior scenes will
be filmed at Hamburg, Germany.

Perfect”

Without overdoing the phrase,
some 634,000 North Alabam-
ians say this about WAP! as
they listen day by day to the
music, wit, controversy, news,
sports and special events
fs'ca(ved by personalities with a
air.

Two of these are presented
here . . . attractive, articulate
radio professionals respon-
sible for WAPI's key “drive-
time” and “housewife” pro-
gramming.
Charlie Davis

5:30 to 9:00 A.M.
Ron Carney

9:00 A.M. to Noon

3:00 to 6:00 P.M.
Any of the research figures
you choose to use point-up
their popularity. And, any
Henry I. Christal office will en-
thusiastically tell you why
WAPI is “LETTER PERFECT"
for your advertising message.

1070
BIRMINGHAM

WAPI radio represented by

Henry 1. Christal Company, Ine. /

50,000 W
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‘PBL’ airs debate on news ‘bias’

Pastore, FCC’s Johnson, Brinkley, Cronkite views
on Chicago, censorship, and network competition

Senate Communications Subcommittee
Chairman John O. Pastore (D-R. 1.),
in his first public discussion of broad-
cast news problems and performance
since the Chicago Democratic conven-
tion in August, said the activity outside
the convention hall as seen on tele-
vision “was a horrible sight.” But, he
added, “speaking now about the re-
sponsibility of broadcasters, jt was there
to be shown and the American public
saw it.”

The senator, perhaps the single most
influential legislator on Capitol Hill
concerning communications matters,
gave his views during a two-hour long
dissection of broadcast news aired on
Public Broadcast Laboratory Dec. 22.
The program came after the close of
hearings in Washington by the Presi-
dent’'s Commission on Violence that
had touched on many of the same prob-
lems and featured many of the PBL pro-
gram’s cast of characters {BROADCAST-
ING, Dec. 23).

Senator Pastore told reporters shortly
after the Chicago coverage that he
hoped to hold hearings on the matter
when Congress convened next month,
but he did not elaborate on his personal
opinions of the coverage or the events
covered. Later, the Senate hearings were
described as broader in scope than just
a post-mortem on the Chicago events,
probing into larger questions of the gen-
eral responsibilities of broadcasters to
serve the public interest.

But no date has been set for Senate
hearings and no further announcements
have been forthcoming. The ranking
Democrat on the Subcommittee, Sen-
ator Vance Hartke (Ind.) also called
for a hearing after release of the Walker
report that described the Chicago dis-
turbance a “police riot” (BROADCASTING,
Dec. 9).

Much of the PBL discussion focused
on the danger or necessity, depending
on the point of view, of government
pressures on broadcast news operations.
Senator Pastore minimized the possi-
bility of censorship, or, for that matter,
even intimidation—a prospect that obvi-
ously was cause for concern to many
broadcasters on the program or at the
previous week’s violence hearing.

In the process, Senator Pastore paid
broadcasters a compliment of the sort
that has been in short supply on Capitol
Hill, especially since August: “T’ve said
time and time again, in my humble
opinion, the broadcasting industry of this
country has reached a point of maturity

and they are responsible people doing
a responsible job.” On censorship: “It
can never happen.”

The job broadcasters do is not ncces-
sarily complete, or perfect, he added.
“There are many abuses, of course, like
in anything else. And in this sensitive
area I suppose the abuses are a little
more precipitous and much more em-
phasized than ordinarily might be the
case. But there you are. I don’t think
the Congress can legislate about what
can be shown and what cannot be
shown, no more than we can question
the editorial policy of a newspaper. I
mean you've run smack right into the
First Amendment.”

As for government pressures short
of outright censorship, Senator Pastore
said he’s talked to all the nctwork presi-
dents, and “they’re not easily scared.
I don’t think they’re intimidated at all.
I think that’s a common cry you hear
all the time. I mean cry wolf, wolf,
wolf, and maybe nothing will happen.
. .. I don’t know who's frightened them
if they've been frightened. They're
strong-minded men.”

But in an immediate cut to another
point of view. a technique that marked
the program’s editing throughout,
Reuven Frank, president, NBC News,
noted that “there are already controls
of a very insidious nature, an atmos-
phere is building up that concerns me
a great deal, that news people, acting
according to their best lights, keep feel-
ing that their almost conditioned actions
and decisions may be subject to review.
And I am afraid of a self-censorship
developing.”

Commercial pressures wcre aired pro

Senator Pastore

and con on the program, ranging from
charges that commercial interests from
both within and without broadecasting’s
various corporate structures could dis-
tort or suppress news coverage (a possi-
bility suggested by FCC Commissioner
Nicholas Johnson, who repeated many
of the same views he aired at the
violence hearing), to charges that pres-
sures emerge in the form of hyper-
competitiveness between the networks
(as suggested by Senator Pastore).

“Sometimes you networks get a little
involved in this keen competitiveness,”
Senator Pastore said, “and you forget
the public interest. And that’s the one
fault I find, and I think you can cure
it.” What lies behind the competitive-
ness? “Money. . . . Money is the source
of all evil. And there’s a lot of money
in broadcasting.”

In another of the program's quick
cuts, NBC newsman David Brinkley
replied flatly: “We compete. We enjoy
it. And I hope we continue to com-
pete.” But Richard Salant, CBS News
president. said: “I think there’s exces-
sive competitive rivalry. . . . I don’t
think that by and large it’s led to sig-
nificant excesses, but I think it can. It's
something we have to guard against.”

He said that perhaps, during a phase
of his network’s reporting on Vietnam,
“competition led to an overemphasis”
on good pictures at the expense of
over-all meaning.

The network personnel were unani-
mous about the absence of advertiser
pressures. “I've been 15 years in broad-
casting at three different networks,”
noted ABC News President Elmer
Lower. I've been here five years at ABC
and 1 can’t honestly say that I felt
advertiser pressure. That doesn’t mean
that the advertisers agree with every-
thing we do. They certainly don’t.”

Mr. Frank said it for NBC: “The
advertiser has a legitimate interest in
selling his product. . . . If we do some-
thing that damages the saie of his prod-
uct, he is free to withdraw his adver-
tising. It’s a free country. But he's not
free to tell us how to put our programs
on.”

On news bias, Mr. Brinkley agreed
he was biased, and at the same time
called criticism of bias “perfectly silly,
totally asinine.” A biased opinion, he
explained, “simply is an opinion you
do not agree with. . , . I've never had
a letter from anyone who said, ‘You
are biased but I agree with you.'

“I'm not objective, [and I] make no
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pretense of being objective,” he added.
“Objectivity is impossible to a normal
human being. Fairness, however, is
obtainable, and that's what we strive for
—not objectivity, fairness.”

CBS newsman Walter Cronkite had
some second thoughts about Chicago.
After a replay of the convention-floor
scene showing CBS newsman Dan
Rather manhandied by plain-clothes
security guards, followed by Mr. Cron-
kite’s “bunch of thugs” observations,
Mr. Cronkite said: “l am ashamed of
having become emotionally involved in
Chicago.”

He added: I do [eel, however, that
in the matter of defending the freedom
of the press and our right to repor,
we're the only people who are going
10 do it, after all. Who else is going to
do it for us?' He said the appearance
in the CBS anchor booth of Chicago
Mayor Richard Daley on the night sub-
sequent to the Rather incident came
from a decision to bend over backwards
that was “solely” his.

The PBL program aiso featured com-
ments from other broadcasters and ob-
servers, including Drew Pearson (who
was mostly critical of the Chicago
coverage) and a number of European
broadcasters, discussing American and
continental television coverage prob-
lems. In addition, viewers were given
cinema verite glimpses into the com-
plexities of television news production
and planning.

Extended comment was provided by
Robert MacNeil, formerly an NBC
newsman now with the BBC, who was
the anchorman of the program. Mr.
MacNeil was the lead-off witness at the
previous week’s violence hearing.

Unlike his violence testimony, how-
ever, Mr. MacNeil's PBL comments
did not come to any ready conclusions
or judgments, a circumstance, he said,
required by the Public Broadcasting
Act, which prohibits editorials on non-
commercial stations. The law, however,
is intended to preclude editorials es-
pousing the views of station or network
management, not to rule out personal
comment by educaitonal broadcasters,
as the legislation’s accompanying re-
ports indicate.

Van units reduce cost
for on-site productions

Cost reductions for on-location pro-
duction are cited as a key benefit of
two new compact video-tape mobile
units designed by Media Research and
Productions Inc., Coral Gables, Fla. The
firm will use the vans, individually or
together, in contract production work.

Savings are claimed as a result of
the vans’ small size, which cuts trans-
portation costs and permits operation
with smaller crews. Mounted in one of

two 10-foot step vans are three Marconi
Mark VII color cameras, an Ampex
high-low band VTR and a special
effects generator. The other van con-
tains two cameras and a video-tape
recorder. With the units ganged, all
equipment is operated from one van.

The small size of the vans permits
operation in locations inaccessible to
larger units, the company says. and a
generator assures operation independ-
ently of on-site power supplies. In use,
the vans are preceded by a station
wagon transporting production person-
nel, camera heads, tripods and cabling.

Media Research and production head-
quarters are 401 Miracle Mile, Coral
Gables 33134.

Repeal Sec. 315,
says CED report

Committee sees stations
donating more free time
after such action

A call for repeal of the equal-time sec-
tion of the Communications Act is one
of the suggestions made in a report on
campaign financing reform being issued
today (Dec. 30) by the Research and
Policy Committee of the Committee for
Economic Development. The report al-
so suggests that the need for aceiling on
the amount of broadcast time purchas-
able by campaigners and their organiza-
tions is rapidly becoming evident, a
point disputed by two of the commit-
tee’s members.

The CED statement makes a broad
range of suggested changes in campaign
financing laws and in elections and
campaign practices, The CED is a
private, nonpartisan research and edu-
cational organization composed of 200
business executives and educators, par-
tially supported by private foundations.

In the area of broadcasting, which
is recognized as a primary and increas-

ingly important cause of campaign ex-
penditures, the report urges larger pub-
lic subsidies for educational television
as well as repeal of Section 315, a step
that the committee sees as opening up
more donated air time for campaigners
on both commercial and noncommercial
outlets.

The 315 repeal call, however, in-
cludes a recommendation that the FCC
should consult with the media to “en-
courage far more extensive ‘free’ cam-
paign coverage on an equitable basis.”

The results of a Section-315 repeal
should be watched by the FCC, the
committee says, “as they certainly will
be by appropriate committees of the
Congress.” If those results prove not to
be “in the public interest,” the report
adds, “legislative remedies will have to
be undertaken.”

The report does not directly mention
the possibility that broadcasters could
be compelied to donate time for cam-
paigns, but two committee members in
an attached comment to the text sug-
gest that such an implication may be
present. C. Wrede Petersmeyer, presi-
dent of Corinthian Broadcasting Corp.,
New York, and Walter N. Thayer,
president of Whitney Communications
Corp., a firm allied financially with
Corinthian Broadcasting, take exception
to the implication.

“To require media to go beyond
[time already devoted to campaigns] by
donating time or space to candidates to
use as they please,” they say, “would
amount to a private subsidy for a pub-
lic purpose. Such a requirement would
be unsound as a matter of public policy
and probably illegal.”

Mr. Petersmeyer is a member of the
CED’s Research and Policy Committee,
under whose auspices the report is
issued. The document is a policy state-
ment for the CED as a whole, but is
not intended to reflect the individual
views of other CED members not on
the research committee. Mr. Thayer is
a member of the CED’s Committee for
Improvement of Management in Gov-

CAN YOU SELL TELEVISION PROGRAMING TO TELEVISION STATIONS?

If you believe so, tell us why in as few paragraphs as possibie. If what you have to say
leads us to believe that you may have the qualities we deem essential for successful
program selling, we will telephone you and go on from there.

We are a major television producer and distributor and are seeking sales power, present
and potential. Sales experience in the television industry is not essential.

The opportunity we offer will lead to you being responsible for an entire territory after
a substantial period of training. The job requires travel 50 weeks a year and will permit
you to be home only on weekends and holidays. If this travel requirement raises the
slightest question in your mind, please do not respond to this amnouncement.

Box M-271, Broadcasting.
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Program notes:

Indian special » Triangle Stations, Phila-
delphia, will produce Indian America,
an examination of the destruction of
American Indian culture, for national
distribution this winter. The 90-minute
color film will be narrated by Henry
Fonda.

FOI kit = Freedom of Information Cen-
ter of the University of Missouri School
of Journalism has published an eight-
section kit on how to use the 1967
freedom of information law to gain
access to federal government records.
The kit is priced at $5 and is available
from Freedom of Information Center,
Box 858, Columbia. Mo. 65201,
Corporate changes ® American Diversi-
fied Industries Corp., New York. is the
new corporate name of National Telepix
Inc. The change in name was made at
the same time American Diversified ac-
quired features representing more than
$1 million, of five firms (ElDorado
Films, East-West Co.. Hugenock Pro-
ductions, Mods and Rockers Inc. and
W. F. S. Productions, all New York),
With the acquisition, American has put
together a package of 14 first-run fea-
ture films to be distributed—through
Trans-American Film Corp., New York
—to theaters and to television. One of
the films in the package is a color fea-
ture that stars teen-age groups includ-
ing the Beatles and the Animals.

From diamond to court = St. Louis
Qardinal star pitcher Bob Gibson, a for-
mer college basketball star, has been

signed by weix(Tv) New York to team
with sportscaster Marty Glickman on
coverage of the station’s Saturday even-
ing College Basketball series starting Jan.
11. F & M Schaefer Brewing Co.,
through BBDO, both New York, is half
sponsor of the 10-game schedule. The
remainder is open to participating
SpOonsors.

New version ® Screen ‘Magic inc.. Los
Angeles, is distributing to TV a new
version in color of Winky Dink and
You, which was carried on CBS-TV
from 1953-56. The series of five-minute
programs, in which viewers participate
by drawing and coloring on home
screens, has been bought by wpix(Tv)
New Work, kcop(Tv) Los Angeles. and
the six Triangle stations—WwFIL-TV
Philadelphia; wnBF-Tv  Binghamton,
N. Y.; KkFre-Tv Fresno, Calif.; wNHC-
Tv New Haven, Conn.; WFBG-Tv Al-
teona and wLYH-Tv Lancaster-Lebanon,
both Pennsylvania. The series is being
produced by Ariel Productions, New
York,

Meet the police » The role of the police
force in the American community will
be explored in a one-hour color docu-
mentary to be telecast the week of Jan.
13 on Westinghouse Broadcasting Co.
TV stations. The Blue Minority, which
focuses on the Boston police depart-
ment, is the first production of the Ur-
ban America unit of WBC.

New home = Quadrant Productions,
new TV-film production firm in Evans-
ton, Ill., moves to 152 East Superior,
Chicago.

ernment, the body that prepared the
present report and has compiled other
studies on governmental problems.

The report says “some degree of
public control over commercial broad-
casting” is justified by the fact that
“each station enjoys a monopolistic use
of the frequency bands alloted to it by
the national government.” Such controls,
it is argued, could include upper limits
on the amount of air time that could be
bought for paid political broadcasts. By
the same token, “magazines, newspapers
and all other channels of communica-
tions enjoying postal or other govern-
mental privileges should also be en-
couraged to provide space,” the report
suggests.

Messrs. Petersmeyer and Thayer take
exception to both points. There is no
more need for ceilings on broadcast ex-
penditures than on print spending, they
say. “Candidates should be allowed the
free choice of how they allocate monies
among the various media.” Further,
they say, “the implication that the spe-
cial mailing privileges enjoyed by the
printed press may give the government
the right te insist on a particular treat-
ment of political material is unsound as

a matter of law and unsound as a mat-
ter of public policy.”

Both men contend that the basic
premise—control on the basis of spec-
trum scarcity or privileges extended—is
incorrect. Citing the decision of the
Seventh Circuit Court of Appeals on
the fairness doctrine (BROADCASTING,
Sept. 16), the dissenters say that using
scarcity or “monopoly” as a justification
for control is “fatuous.”

Among other recommendations, the
CED report suggests that all election
costs “that do not benefit one candidate
or party or position . . . against any
other are properly a public responsi-
bility and should be conducted at gov-
ernmental expense.” To this end it is
proposed that informational campaign
documents, prepared by candidates and
parties (with equal space for all) be
printed and circulated at public ex-
pense. No mention is made of anal-
ogous informational programs to be cir-
ulated by electronic means.

But elsewhere in the report the CED
committee notes that increased sub-
sidies to noncommercial stations could
be granted “in the expectation that
significant blocks of time will be set

aside for fair and equitable explorations
of political issues and candidacies.” One
proposal under consideration—that the
government might directly provide
funds for campaign costs (which in
turn would largely be spent with com-
mercial staiions for paid broadcast
time )—is dismissed out of hand by the
CED. Direct funding would diminish
citizen participation, the report notes,
citing the “unsatisfactory™ experience of
direct funding in Puerto Rico. There, it
is reported, parties drastically overspent
their allotments while voter interest and
party morale declined.

Instead, the CED recommends tax
incentives to increase citizen contribu-
tions to parties and candidates, on the
one hand, and steps to reduce expendi-
tures, such as fewer candidates, shorter
campaigns, and less-expensive or free
access to the media, on the other. The
report cites escalating costs for broad-
casting as the prime reason for increas-
ing campaign expenditures.

The committee agrees that television
has become the dominant medium for
campaigns. “Whether for good or ill,
this medium has become the main—and
often the decisive—means of communi-
cation between candidates and their
constituencies for all national, most
state and many local offices.”

Thus, despite urging repeal of the
equal-time laws, the committee insists
that fairness must be guarded. “Any
possibility of monopolistic manipulation
or inequitable access to this medium
would . . . constitute the gravest kind of
danger to our democratic political sys-
tem,” the report says. “Fairness in its
use is an obvious imperative, and the
public interest must be the dominant
concern.”

Convention coverage is another area
of the CED’s concern. Given the un-
manageable size of the gatherings, the
report notes, “the glaring lights of tele-
vision merely emphasize the ‘extrava-
ganza' or ‘spectacular’ aspects of the
resulting mob scenes.” One panel mem-
ber, William Benton, publisher and
chairman of Encyclopaedia Britannica
Inc., said in a footnote that he agreed
with the reports’ characterization of
television's emphasis, but adds that the
media do more—they also get in the
way.

Godfrey, weather get new days

Two CBS Radio shows. Arthur God-
frey Time and Dimension on the
Weather. will be expanded to seven
days a week. Arthur Godfrey Time,
which has been aired on a Monday-
through-Friday basis since it began in
1945, will also be broadcast weekends
beginning Jan. 4.

The national weather series, Dinen-
sion on the Weather, will add Saturday
to its broadcast week. The series has
been on six days a week since January.
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BroadcastAdvertising

Nielsen takes wraps off TNT

‘Teleprocessing in Timebuying' computerized
spot-TV service set to compete with ARB plan

The prospect of not one, but two com-
puterized spot-television buying services
developed last week as A.C. Nielsen Co.
disclosed plans to offer one. Nielsen’s
major competitor in the local TV rat-
ings field, the American Research Bu-
rcau, was revealed several weeks ago to
be working on similar plans {BroaD-
CASTING, Dec. 9).

The competitive nature of the pro-
posed new services, even before either
one materializes, became apparent early
in the Nielsen arnouncement. It said
that “Nielsen is asking for no advance
financial backing from subscribers.”

This was an obvious allusion to ARB’s
suggestion that agencies and station
representatives share ownership of the
proposed ARB service with Control
Data Corp., a leading computer com-
pany of which ARB is a subsidiary.
ARB said this feature was not essential
but seemed desirable to insure fuller
cooperation of reps and agencies.

George E. Blechta, vice president and
product manager of Nielsen Station
Index, said that “because of agency and
station rep encouragement, we are cur-
rently planning to underwrite develop-
ment of the system,” which he said
would be called "Teleprocessing in Time-
buying,” or “TNT" for short.

The announcement said presentations
to leading agencies started in November,
and officials reported that reaction to
the concept had been “good™ and “very
encouraging.” They aiso noted that
more realistic reactions may be available
when cost estimates and a timetable
have been developed.

Officials could offer no approxima-
tion of costs, either to set up the system
or to operate it, and said no realistic
time table could be devised until the
“exploratory” conferences to ascertain
agency and rep needs and wishes have
becen completed and the blueprint has
been revised to reflect these oreferences.
(ARB’s plan has been said to call for
about $12 million to set up the system.)

The Nielsen announcement said thc
proposal was being made to “leading
agencies, station reps and broadcasters.”
Authorities said the presentations were
continuing but had not yet formally
reached the reo and broadcaster cate-
gories. They said the broadcasters’ exact
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role in the project had not been re-
solved.

Mr. Blechta stressed that TNT would
not change the rep’s current role in
selling and negotiating—a vital feature,
in the opinion of observers, if any
system is to get rep support.

The system would link subscribers’
offices with Nielsen's data processing
center in Chicago. Agencies would
transmit campaign specifications—in-
cluding cost-per-thousand and gross-
rating-point lolerances, targeted audi-
ences, seasonal adjustment factors and
bases for ranking availabilites—into the
computer via keyboard-equipped cath-
ode ray tubes. Nielsen said the system
would include identification and secur-
ity safeguards to protect client proprie-
tary information.

The buyer would also indicate what
markets were to be bought and the
computer would flash back for each
market a list of stations and their reps.
The buyer would then solicit availabil-
ities from the reps, who could either
submit them directly or through the
computcer. Either way, the buycr could
get from the computer data bank a
ranking of the avails on whatever basis
he specifies—CPM’s, gross rating points,
households or demographics. The rank-
ing reports, transmitted directly to agen-
cy offices by magnetic tape recorder in
tandem with a high-speed printer, would
also show avails that failed to meet the
tolerances specified in the buy plan.

Nielsen said that through the data
bank the buyer would be able to com-
bine spots “in infinite combinations™
unti] he determined the “best buy.”
When he had made his decision, he
would key his buys into the computer,
which Nielsen said would maintain
records of confirmed spot buys for each
product or brand. The buyer would
then order the spots by calling the reps
involved.

At any timc, according to the an-
nouncement, a buyer could have dis-
played on his cathode ray screen a “buy
status report” showing soots that have
been confirmed with the reps, those
ordered but not confirmed, and those
sclectcd but not yet ordered from the
reps. After each market buy has been
completed, the agency would receive a

Mr. Biechta

high-speed print-out of all confirmed
spots and optionally, a print-out of
spots ordered but not confirmed.

“TNT," according to Mr. Blechta, “is
designed to reduce the cost of spot buy-
ing by minimizing clerical functions and
speeding the buying operation. It will
assure uniform consideration of all buy-
ing criteria and allow the timebuyer in-
creased negotiation and buying time.
“Upgrading of spots would be simpli-
fied,” he said, “and post-buy evaluations
would be made at a fraction of present
special-analysis costs.”

Little agency and rep reaction was
available during last week’s holidays,
but observers noted that in new-service
offerings in the past a determining fac-
tor in each company’s reaction has been
the cost of the service to that company.
Agencies tend to regard a computerized
buying system as essentially a sales tool
that ought to be paid for primarily by
the sellers, while reps are not enthusias-
tic about shouldering the cost of a serv-
ice that seems likely to prove—some
thought this one would—to help buyer
more than seller.

KPIX gets ASH lash

The latest target of attorney John F.
Banzhaf T1T is XPix(Tv) San Francisco.
Mr. Banzhaf, executive director of Ac-
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tion on Smoking and Health, said in
a petition field with the FCC last week
the station has broadcast an in-
sufficient number of anticigarette an-
nouncements, and has therefore vio-

jated the fairness doctrine. His charge
was based on monitoring of the station
from Nov. 25 through Dec. 1. Mr.
Banzhaf urged that the commission
deny license renewal to xpix. This is

Private twist to public service

TWA underwrites news on ETV network
with travel-minded audience as target

Trans World Airlines, which spent $5,-
632,000 for TV advertising last year
and has stepped up the rate this vear,
last week invested $150,000 in a non-
commercial TV grant that assures the
airline of 4,550 on-air mentions in 17
cities over the next six months,

It figures out to less than $33 a men-
tion in each of the 17 cities. Rating
services don’t regularly measure non-
commercial-program audiences, so the
cost-per-thousand homes could not be
pinpointed.

The grant, said to be biggest known

corporate award for public-affairs pro- -

graming on a noncommercial station,
will underwrite Newsfront, a nightly
news show on WNDT(TV) Newark-New
York that is also carried on 16 other
stations of the Eastern Educational Net-
work, for the six-month period starting
Jan. 6. Without it, the Monday-through-
Friday program might have gone off
Dec. 31 for lack of funds.

Station spokesmen reported that TWA
would get two mentions as the under-
writer in each Newsfront program’s first
half-hour, carried on wNDT and the
other 16 stations. It will get one men-
tion on the program’s second half-hour,

carried only on wnDpT. Thus in the 17
cities there will be 35 mentions per pro-
gram, and with 130 programs in the
26-week span the mentions add up to
4,550, averaging the $150,000 grant out
to about $3297 a mention. The per-
program average would be $1,153.85.

Although TWA President Charles C.
Tillinghast Jr. spoke of public-service
considerations and corporate community
involvement in his comments on grant,
he also did not overlook the advantages
to ‘be gained from corporate identifica-
tion with the program.

“TWA identity with the Newsfront
program will be modest,” he said. “It
will emphasize our genuine interest in
communications and the news events
which shape our lives. Channel 13
[WNDT] and the other public television
stations attract a special, selective and
elite audience, people with broad inter-
ests who travel extensively throughout
the world.”

TWA authorities left no doubt that
they wanted to reach audiences like this
and that they considered the Newsfront
investment an excellent opportunity to
do so.

TWA’s annual advertising and pro-

the second San Francisco station to re-
ceive a complaint from Action on
Smoking and Health this month. The
other was KRON-TV ([ BROADCASTING,
Dec. 2).

motion budget was put at about $30
million, of which apparently a little
more than half is in nonmedia promo-
tion. Its media advertising in 1967 has
been put at $14.4 million, of which $5,-
632,000, or 39%, was in TV ($3,017,-
000 in spot, $2,615,000 in network),
according to the Television Bureau of
Advertising.

TVB said that in the first nine months
of this year TWA spent about $2,588,-
400 in spot TV and $1,855,600 in net-
work TV for a total of 54.444,000, up
13.2% from its TV spending in the
same period of 1967.

In announcing the grant, wNDT Pres-
ident John Kiermaier called it “one of
the finest examples in public television
of corporate participation in the events
and major concerns of our time.”

He said that although wNDT’s general
income picture this year in the best in
history, the station had known since
fast June that it would have to drop
Newsfront after Dec. 31 or carry it on
a deficit-financing basis contrary to sta-
tion policy, The TWA grant, he said,
will assure the program’s continuation
not only for the next six months but
“well beyond,” because “when we begin

How TV-network billings stand in BAR's ranking

Broadcast Advertisers Reports, network-TV dollar revenue estimate—week ended Dec."15,71968
(net time and talent charges in thousands of dollars*

Total Total g
ABC cas NBC minutes| doliars ]
Week Cume Week Cume Week Cume week week 1968 1968
ended Jan. 1- ended Jan. 1- ended Jan. 1- ended ended total total
Day parts Dec.15 Dec.15 Dec. 15 Dec. 15 Dec. 15 Dec.15 |Dec.15 | Dec.15 |minutes| dollars
Monday-friday |
Sign-on-10 a.m. § — $ 2714 |$ 2136 § 523%.7 |$ 336.0 §$ 16,6759 110 $ 549.6 4,015 1§ 22,184.0
Monday-Friday
10a.m.-6 p.m. 1,332.1 61,479.4 2,882.6 138,684.5 2,265.8 113,511.2 915 6,480.5 | 44,802 313,675.1
Saturday-Sunday — ;
Sign-on-6 p.m. 1,205.4 54,209.6 3,452.2 59,756.4 1,035.6 33,094.9 329 5.693.2 | 12,976 | 147,060.9
Monday-Saturday
6 p.m,-7:30 p.m, 249.7 18,465.9 756.5 29,586.5 849.0 30,265.1 97 1,855.2 4,601 78.317.5
Sunday
6 p.m.-7:30 p.m. 63.0 5,473.9 508.3 11,403.8 158.2 9,380.0 22 729.5 1,029 26,257.7
Monday-Sunday
7:30-11 p.m. 5,788.5  242,120.0 7,219.6  296,401.1 7,526.8  299,255.8 437 20,534.9 | 21,975 837,776.9
Monday-Sunday
11 p.m.-Sign-off 254.5 17,687.4 41.0 6,540.0 483.3 22,658.4 75 778.8 3,986 46,885.8
Total §8,893.2 $399,707.6 | $15,073.8 $547,609.0 | $12,654.7 §524,841.3 1,985 $36,621.7 | 93,384 | $1,472,157.9
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our new fiscal year in July, we will again
be in a position to finance Newsfront
out of our regular funds.”

Mitchell Krauss is host-moderator
and Milt Haynes the regular newscaster
on the program, which is produced by
lee Hays of the station's department of
public affairs and news.

Cooperative ad plan
disapproved by FTC

The Federal Trade Commission has is-
sued an advisory opinion indicating that
a proposed three-party promotional plan
in the food industry would violatc stat-
utes administered by the FTC.

Under the plan the promoter pro-
poses to sell TV time to suppliers of
products retailed principally through
grocery stores. The suppliers would pay
rates based only on the TV time which
they bought. The plan also provides the
right of each supplier to have its prod-
ucts promoted in the stores of partici-
pating retailers.

Retail participation in the plan wouid
be solicited by the promoter through
retail trade journals. Retailers would set
up special displays of the suppliers’
products in stores and in return would
obtain advertising time on the promot-
er's television programs.

Under the plan each retailer would
obtain a minimum 10-second spot on a
TV program during the specified period
of promotion. Additional 10-second spots
could be obtained based on purchases by
the retailer.

Business briefly:

Mattel Inc., Hawthorne, Calif., through
Carson/Roberts/Inc., Los Angeles, will
increase its television budget by 50%
during the first quarter of 1969. The
toy-maker, which already is the largest
TV advertiser in its field, has scheduled
more than 600 spots to play during the
first quarter as compared to some 400
commercials shown during the compar-
able period in 1968. Added promotion
will be given to 11 new products as well
as six established toys.

Washington Post Co., Washington,
through Joe Gans & Co., New York,
has purchased a schedule for Newsweek
magazine on NBC Radio. Schedule will
vary in time and program for 52 weeks.
Singer Co., through J. Walter Thomp-
son Co., both New York, will sponsor
all of The Tonight Show (11:30 p.m.-
1 a.m. EST on NBC-TV New Years
Eve). The show will include a special
midnight origination from Times Squarc
in New York, Other NBC-TV buys in-
clude Kal Kan foods, Los Angeles,
through Honig-Cooper & Harrington,
that city, in eight prime time shows;
Standard Brands Inc., through J. Walter
Thompson, both New York, in six

night time shows, and Brown & Wil-
liamson Tobacco Co., Louisville, Ky.,
through Post-Keyes-Gardner, Chicago-.
New York, in My Friend Tony.

Amerace Corp., Butler, N.J., through
Kalish, Spiro, Walpert & Ringold,
Philadelphia, for Ace bowling balis and
combs, has bought into NBC Radio’s
coverage of American Football League
championship game, and the Sugar,
Orange and Super Bowl games.

Agency appointments:

=« Carven Parfums, New York, has
named Warren, Muller, Dolobowsky
Inc.,, New York. Former agency was
Trahey/Wolf Advertising, New York.
= Ross Roy of New York Inc. has been
assigned to handle Alfa Romeo Inc,,
Newark, N. J. U.S. distributor of the
Italian automobile line is considering
radio in new model introduction. Bill-
ings are estimated at $300,000,

Also in advertising:

New Home = Roger Coleman Inc., sta-
tion representative, has moved to larger
quarters at 515 Madison Avenue, New
York 10022. Phone: (212) 755-1621.

In rejecting the plan, the FTC said it
appeared that the proposed arrange-
ments for individual negotiations be-
tween suppliers and retailers with re-
spect to the displays of the retailers
would probably violate the law. The
FTC also held that the plan did not

adequately inform retailers of their right
to participate.

Commissioner Philip Elman did not
concur in the FTC opinion.

In conformity with FTC policy, the
identity of the party requesting the opin-
ion was not revealed.

FocusOnFinance

Sacrifice at Justice Dept. altar?

NGC wouid give up production, distribution
if court approves merger with Warner-7 Arts

National General Corp., Los Angeles,
last week offered to divest itself of mo-
tion-picture production and distribution
activities in order to gain court approval
of its proposed merger with Warner
Bros.-Seven Arts Ltd. The next move
is up to the Department of Justice.

If NGC’s proposal is approved, that
firm would acquire the record, music-
publishing and TV divisions of W7.

The offer was made Jast Tuesday
(Dec. 24) by Seymour Simon, NGC
general counsel, in a hearing before the
U. S. district court in New York. NGC
had requested the hearing to expedite

approval of the merger, which had been
announced last August (BROADCASTING,
Aug. 19). On the first day of the
hearing, Monday (Dec. 23), a Justice
official said the department opposed
the consolidation because it would re-
strain competition in the motion picture
field.

After listening. to NGC’s latest offer,
Judge Edmund L. Palmieri adjourned
the hearing until Jan. 29 so that Justice
Department could determine its position.

The government’s opposition was out-
lined by Maurice Silverman, attorney
for the Justice Department’s antitrust

division. He said that consolidation of
NGC which operates more than 275
theaters and produces and distributes
features on a limited basis, with W7,
a major producer and distributor of
motion pictures and TV programs,
might result in NGC using its film in
its own theaters to the detriment of
independent theatrical exhibitors.
Earlier, Mr. Simon had offered to
make other concessions. These included
one proposal to dispose of one of the two
production organizations of the merged
company, or, if the court desired, to
dispose of one of the production and dis-
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tribution organizations of the merged
operation, at National General's option.
He also said that NGC would agree not
to play any of the merged company's
pictures on a first-run basis in any of its
theaters and would play only subsequent
runs of its pictures in its theaters on
nonexciusive basis.

Before NGC had offered to divest
itself of the motion picture-production
arm of W7, William D. Kilgore Jr.,
chief of the judgment section of Justice’s
antitrust division, said it the court ap-
proved the merger proposal, Justice
planned to appeal the decision.

Mr. Silverman contended in his ap-
pearances before Judge Palmieri that
the proposed merger would encourage
other large film producers to seek con-
solidations or reciprocal agreements
with exhibitors. He said that “the old
abuses would certainly reappear™ if the
NGC-W7 merger were allowed.

Many of the major motion-picture
distribution companies were forced by
antitrust decrees in the late 1940's and
early 1950s to divest themselves of

their theater holdings. Among those
selling off their theater chains were
Paramount Pictures, Metro-Goldwyn-
Mayer, Warner Bros. and 20th Century-
Fox Film Corp. National General was
formed during this period to acquire
the theater chain owned by Fox.

Sarnoff sees sales
of over $3.1 billion

RCA chief expects profits
of over $150 million; NBC
sales go over $600 million

Sales and earnings of RCA in 1968 are
expected to establish all-time records
for the scventh straight year, Robert W.
Sarnoff, president and chief executive
officcr. rcported last week in a year-end
statement.

Prcliminary figures indicate that sales
in 1968 will top $3.1 billion and profits

after taxes will exceed $150 million for
the first time, Mr. Sarnoff stated. He
said per-share earnings will be approxi-
mately $2.35, compared with $2.27 in
1967.

Mr. Sarnoff noted that during these
seven years of unbroken progress, RCA
sales have increased 80% and after-tax
profits have more than tripled. He said
he expects the national economy to con-
tinue to advance in 1969, “although not
at the overheated pace of recent
months.”

Mr. Sarnoff reported that RCA had
experienced its most successful year in
consumer products. He said the com-
pany continued to “hold the largest
share of the color television market,”
and pointed out that sales of phono-
graphs, radio and black-and-white TV
sets had increased.

NBC, he added, achieved a new sales
record for the 24th consecutive year,
exceeding $600 million for the first
time in 1968. He emphasized that NBC-

TV’s diversified nighttime schedule,
which began last fall, moved it into

The Broadcasting stock index

A weekly summary of market movement in the shares of 75 companies
associated with broadcasting, compiled by Roth Gerard & Co.

Approx. Total Market
Shares Capitali-
Stock Ex- Closing Closing Closing 1968 Out zZation
symbel change Dsc. 26 Dec. 19 Dec, 12 High Low (000) (000)

Broadcasting
ABC ABC N 67% 68 ny 76%% 433 4,709 $353,200
CcBS cBS N 541% 5434 5914 6034 433 23,665 1,307,500
Capital Cities CcCB N 8% 81 86 893 423 2,811 244,600
Corinthian CRB N 3754 36%% 3434 4034 22% 3,384 114,600
Cox COX N 581, 61 613§ 64% 4334 2,879 167,000
Gross Telecasting GTI (o] 32 33 33 37 28 400 13,200
Metromedia MET N 511§ 5354 533 574 3434 4,862 262,500
Paciflc & Southern o 21 21 2234 24 ] 1,614 37,100
Reeves Broadcasting RBT A 34y 353 3634 43% 954 1,825 63,600
Scripps-Howard SH (e] 31 30 3135 34 24 2,389 76,400
Sonderling SDB A 41 41 40 471¢ 2314 930 36,700
Taft TFB N 401 4074 4334 4534 30% 3,363 139,600

Total 52,831 $2,816,000
Broadcasting with other major interests
Avco A N 4914 51% 50%% 65 37 14,075 $710,800
Bartell Media BMC A 2% 2134 2034 2334 9 2,106 31,900
Boston Herald-Traveler BHT o] 68 70 68 71 48 569 40,400
Chris-Craft CCN N 39 39 41 45 2634 1,153 47,300
Cowles Communications CWL N 1734 1734 1734 1834 1234 3,625 54,800
Fuqua FQA N 4534 4454 46 4734 3284 3,781 162,100
Gannett GCI (o] 40y 41 4134 44 23 4,736 202,500
General Tire GY N 333, 34%% 35 363 23% 17,061 612,100
Gray Communications o 1034 11¥% 118¢ 15 9 475 5,500
LIN LB (o] 2854 21% 28% 31 16 1,550 43,800
Meredith Publishing MDP N 51 45 4334 834 234 2,132 136,300
The Outlet Co. oTu N 30'% 3134 2% 34 2034 1,184 36,900
Rollins ROL N 73 76 7834 85 43 3,959 329,600
Rust Craft RUS A 34% 3434 5% 363 293¢ 1,184 42,300
Storer SBK N 624 5934 5334 64 36 4,188 225,600
Time Inc. TL N 1005y 10334 102 109%% 8634 7,018 727,200
Wometco WOM N 3434 534 373¢ 38 178§ 3,815 128,300

Total 73,211 $3,537,400
CATV
Ameco ACO A 14%; 1634 17% 19%¢ 734 1,200 $19,800
Cox Cable L¢] 204 20 2% 25 16 2,500 52,500
Cypress Communications o] 20 18 20 23 12 808 15,400
Entron NRN o] 1034 1034 93¢ 1034 4 607 6,200
H & B American HBA A 213¢ 2274 25 28% 9% 2,956 76,900
Teleprompter TP A 6414 6654 7934 83 233y 994 75,500
Television Communications 0 18%¢ 6% 17 — — 2,090 37,100
Vikoa VIK A 29Y% 3034 343 39 128¢ 1,587 60,900

Total 12,742 $344,300
Programing
Columbia Pictures CPS N 404 43¢ 4314 453 2314 4,701 $206,800
Commonwealth United cuc A 22 22% 223 2434 6% 6,087 142,300
Disney DiS N 85y 9134 8634 9334 413 4,230 336,300
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“the number-one position in audience
popularity during the prime viewing
hours.”

He cited gains in sales by RCA In-
formation Systems, RCA Global Com-
munications, The Hertz Corp. and
Random House. One exception was
RCA Defense Electronics Products.
where sales and earnings declined from
the 1967 level, Mr. Sarnoff said, be-
cause of “reduced government business,
more intensive competition and in-
creased fixed price contracting.”

Disney Productions offers
new stock proposai

The board of directors of Walt Disney
Productions Inc., Burbank, Calif., has
proposed an increase in the authorized
number of common shares in the com-
pany from 7.5 million to 20 million. As
part of this proposed change a new
class of preferred shares would be
created consisting of five million shares
of $20 par value. The board could issue

these new preferred shares at its dis-
cretion in one or more series with such
rights, preferences and Limitations as it
decides. The proposal is subject to
shareholder approval at the company’s
annual meeting scheduled for Feb. 4.

Walt Disney Productions currently
has a total of 7.5 million authorized
common shares. Of this total, 4,275,087
are issued and outstanding and [,074,-
979 are reserved for possible future
issuance. If the authorized number of
common shares is increased as has been
proposcd, total authorizcd common
stock will amount to 20 million and
total authorized prefcrred stock will
total five million shares.

Reeves to acquire Actron

Reeves Broadcasting Corp.. New York.
and the Actron Corp., New York, have
reached an agreement in principle under
which Reeves will acquire Actron.
Actron operates production and post-
production services and provides sys-
tems design, sales and installations for

industrial and educational nonbroadcast
television users. Reeves Broadcasting is
a diversified company in the fields of
video-tape recording and post-produc-
tion services. sound recording and proc-
essing, television and radio broadcast-
ing ownership and other fields. Actron
will operate as an autonomous unit
within the Reeves educational services
division,

Company reports:

Gulf & Western Industries Inc,, New
York. reported record net sales and
earnings for the first three months of
fiscal 1969. ended Oct. 31, 1968:

1969 1968
Earncd per share $1.10 $0.80
Net earnings 23.523.000 17.100.000
Net sales 368.603.000 303,398.000

Financial notes:

» Boston Herald-Traveler Corp. has de-
clared a dividend of $1.75 per share on
its common stock. payable Jan. 15 to
stockholders of record Dec. 31.

» Qutlet Co. has declared quarterly
dividends of $1.37% per share on
5% % convertible preferred stock. and

Approx.  Teotal Market
Shares Capitali-
Stock Ex- Closing Closing Closing 1968 Out zation
symbol change Dec. 26 Dec. 1% Dec. 12 High Low (000) (000)

Programing (cont.)
Fitmways FWY A 38 40 4014 42 1674 961 38,400
Four Star [o} 64 634 63 10 5 666 4,800
Gulf & Western GW N 51 5114 53 6614 38% 11,680 686,200
MCA MCA N 4237 453; 45 53 43 7,764 351,300
MGM MGM N 4534 4734 4834 55 35%¢ 5,759 263,500
Sereen Gems SGE A 4034 423{ 43 4454 224 3,048 172,500
Transamerica TA N 77 79%% 8014 873 43% 28,859 2,489,100
Trans-Lux TLX A 5414 56 5714 83% 214 753 48,900
20th Century-Fox TF N ELy24 3584 37 0y 2434 7,035 270,800
Walter Reade (o] 1454 1634 1624 17 7 1,662 27,600
Warner-Seven Arts WBS A 443 4433 453 4934 2614 3,810 186,700
Wrather Corp, o] 20 20 19 2034 4 1,710 32,500

Total 89,725 $5,257.700
Service
John Btair JB (o] 52 50 494 52 20 1,080 $53,500
Comsat cQ N 553, 5414 533 6434 4134 10,000 593, 800
Doyle Dane Bernbach DDB o} 30 314 2844 41 31 2,104 64,200
Foote, Cone & Belding FCB N 14%¢ 1634 15% 204 13 2,157 32,400
General Artists [o} 20 17 1534 26 10 610 8,700
Grey Advertising GRA (o] 174 17% 17 20 12 1,201 19,800
MPO Videotronics MPO A 1834 153 14% 183, 1034 517 7,900
Movielab MOV A 114, 11% 1134 1745 111 1,404 17,000
Nielsen N (o] 634 3614 3614 40 27 5,130 187,200
Ogilvy & Mather OM (o] 26 2314 23% 26 14 1,09 25,100
Papert, Koenig, Lois PKL A 1254 1214 6% 145y a3g 791 5,400
Wells, Rich, Greene (o} 1234 14y 1414 22 15 1,501 24,400

Total 27,585 51,039,400
Manufacturing
Admiral ADL N 2074 2054 21%% 2544 1614 5,110 $107,900
Ampex APX N 3814 3934 411 4234 2614 9,629 370,700
General Electric GE N 952¢ 9714 9514 10034 80y 91,068 9,072,600
Magnavox MAG N 583¢ 581¢ 57% 6214 3654 15,442 887,900
M MMM N 10834 10844 10854 119% 81 53,793 6,119,000
Motorola MOT N 12944 134y 132 1533 97 6,122 857,100
National Video NVD A 1414 1434 15% 24y 1134 2,782 45,200
RCA RCA N 465¢ 4714 a7% 55 44y 62,606 3,060,000
Reeves Industries RSC A 835 7 614 914 a3 3,240 22,700
Westinghouse WX N 663¢ 701 2% 78% 5954 38,064 2,869,100
Zenith Radio ZE N 567 5634 5784 6514 508¢ 18,860 1,162,200

Total 306,716 $24,574,400

Grand total 562,810 $37,569,200

Standard & Poor Industrial Average 114.47 116.63 116,99 118,03 95.05

N-New York Stock Exchange
A-American Stock Exchange
0O-Over the counter’(bid price shown)

Shares outstanding and capitalization as of Nov, 29
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16Y4 cents per share on common stock,
payable Feb. 4, to stockholders of rec-
ord Jan. 17.

= Gross Telecasting Inc., owner of
WIIM-AM-FM-TV Lansing, Mich., has
sold the facilities of its Pear and Part-
ridge Restaurant subsidiary at Capital

City Adrport and plans to rebuild the
restaurant at a new location. The buyer
is Fred Harvey Inc.

= Public offering of 100,000 common
shares of Doremus & Co. sold out in
first day (Dec. 16). Stock was offered

at $12 a sharc. It closed, in over-the-
counter sales, at $12.50 bid, $14.50
asked.

= Doyle Dane Bernbach has declared
a quarterly dividend of 2-cents per
share, payable Jan. 15, to stockholders
of record Dec. 31.

Fquipment&Engineering

Color TV sales top
B&W for 1st time

Nearly 6 million units sold;
monochrome sales expected
to reach 5.5 million mark

Television sales will account for almost
half of the estimated $5 billion domes-
tic and imported electronic retail sales
this year—with the sales of U. S.-man-
ufactured color TV topping those of
black-and-white sets for the first time,
according to the Consumer Products
Division of the Electronic Industries
Association. Also announced last week
was EIA’s periodic report on total U.S.
market sales.

The EIA division reported that
current TV rctail sales of almost
12 million units are running 5% over
sales in 1967. Color sales approached
6 million units. 10% over 1967,
while monochrome sales are expected
to be about equal to last year's 5.5
million units.

In color TV, the sales mix is ex-
pected to show 30% for portables and
table models and 70% for consoles. In
previous years, virtually all color-TV
sales werc consoles. In black-and-white,
portables and table models arc 85%

of the total.

Total U. S. retail radio sales, which
had been running at about 40 million
units annually for the lust three years,
are expected to be up 5% this year.
Auto radios are seen up 19%; trans-
istor portables are steady, and table
and clock radios arc off about 10%.
About 50% of all U. S. factory-pro-
duced radio sets will have FM this
year.

Continued growth of the consumer
clectronic market is seen, running at a
5% to 10% increase yearly into the
1970'.

Meanwhile, in its regular report of
the total consumer clectronics market,
ETA reported that during the first nine
months of this year 1.1 million more
television receivers were sold in the
United States than during the same
period last year.

The report enumerates domestically
produced sets, imports bearing U.S.
labels and imports bearing foreign
labels.

The report also shows that in the
January-September period this year and
in 1967 more foreign label radios were
sold, factory sales of U.S.-produced
radios were down slightly, total radio
sales were up, and FM-equipped radios
moved upward by about 3.5 million
units,

Total U.S. sales of consumer electronic products

Zenith '69 color line
uses integrated circuits

Zenith Radio Corp., Chicago, has intro-
duced an integrated circuit as the color
demodulator in its new 1969 line of
color TV sets. Eighteen of Zenith's 50
new models feature the IC device.

Zenith cxplained the IC color de-
modulater consists of a total of 19
transistors, 2 diodes and 24 resistors,
all on a single silicon chip less than
one-sixteenth of an inch square.

Other features of the new Zenith line
includes a “gyro-drive” UHF channel
selector for faster and more precise
tuning of the high band and automatic
fine tuning. The color set line ranges
from 14-inch portables to 23-inch com-
binations.

CBS reported winner
in color-tube suit

CBS authoritics reported last week that
they had been notified that CBS had
won its three-year-old suit accusing
Sylvania Electric Products Inc. of in-
fringing CBS color-TV tube patents.
Copics of the decision, giving details,
were expected momentarily from the
U. S. District Court in Boston, where
the case was tried. The suit, filed in

FIRST 9 MONTHS 1968 FIRST 9 MONTHS 1967
Imports, imports, Total Imports, Imports, Total
Factory sales, domestic foreign U.s. Factory sales, domestic foreign U.s.
Product U.S. produced [abe/ label sales U.S. produced label label sales
Radio
Home radio .
AM 2,668,185 2,562,363 7,723,830 12,954,378 3,632,571 2,013,123 8,533,791 14,179,485
FM/AM or FM 1,484,303 1,588,398 7,852,181 10,924,882 1,759,549 1,029,463 5,007,169 7,796,181
TOTAL 4,152,488 4,150,761 15,576,011 23,879,260 5,392,120 3,042,586 13,540,960 21,975,666
Automobile radio
AM 6,709,487 — 1,173,257 7,882,744 5,715,410 388,852 6,104,262
FM/AM or FM 776,324 — 107,036 883,360 556,698 — 33,829 - 590,527
TOTAL 7,485,811 - 1,280,293 8,766,104 6,272,108 - 422,681 6,694,789
Total radio
AM 9,377,672 2,562,363 8,897,087 20,837,122 9,347,981 2,013,123 8,922,643 20,283,747
FM/AM or FM 2,260,62 1,588,398 7,959,217 11,808,242 2,316,247 1,029,463 5,040,998 8,386,708
TOTAL 11,638,299 4,150,761 16,856,304 32,645,364 11,664,228 3,042,586 13,963,641 28,670,455
* Total monoChrome and color
television 7,577,545 793,453 928,616 9,299,614 7,039,596 581,305 512,924 8,133,825

* Color TV sales for 1968) period were 3,905,980 for factory sales, U.S. produced; 260,032 for imports, domestic label; 136,873 for imports, foreign
tabel, and 4,302,885 for total U.S. sales.JComparative figures for 1967 are not avaiiable.
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January 1966, asked for damages but
did not specify an amount (BROAD-
CASTING, Jan. 31, 1966). Sylvania, in
reply, denied patent infringement, claim-
ing the patents involved werc not valid
(BROADCASTING, April 4, 1966).

Technical briefs:

New TV cameras * The Commercial
Electronics Division of Sylvania Elec-
tric Products Inc., Bedford, Mass., has
developed two vidicon TV cameras for
studic and closed-circuit use. The
SC15A and SCI16A both have a mini-
mum resolution of 650 lines and a
binary divider chain for positive 2:1
interlace. The SCISA is designed for
video/RF use and comes with a three-
lens manual turret. The SC16A includes
a nine-inch monitor/ viewfinder, a 4:1
zoom lens and an intercom system. The
SC15A is priced at $1,175 and the
SC16A at $1,800.

Video tubes » Visual Electronics Corp..
New York, has introduced two new
lines of three-inch image orthicon
camera tubes of high sensitivity and
extremely low noise characteristics, The
tubes are interchangcable with other
image orthicons of the same size,

Sharper tolerances » Moseley Associates
Inc., Santa Barbara Research Park,
Calif., has developed the TAU-1 toler-
ance alarm unit designed to accompany
the automatic transmitter loggers and
1o monitor base current ratios for alarm-
ing parameters of a directional anten-
na array. The TAU-1 is a six-channel

system and features 1.C. voltage com-
parators,

Slide projector = Spindler & Sauppe Inc.,
Glendale, Calif.,, has developed a new
forward-reverse sequencing two-by-two
slide projector designed for TV chain
integration. Model SLR-TV has a 48-
slide singlc magazine and can be used
with black and white or color multi-
plexers, or by direct projection onto
a TV camecra tube face.

New plant = Shure Brothers Inc., Evans-
ton, 1Il., has broken ground for a new
assembly plant in Phoenix, to be com-
pleted carly next spring. Shure manufac-
turcs microphones, high fidelity com-
ponents and related products,

Equipment aid = WETA-FM Washing-
ton’s newest noncommercial station will
take to the air in mid-1969 with a
transmitter and antenna donated by
Metromedia Inc. The group operator,
which has wTTG(Tv) and WASH(FM)
in ‘Washington, prescnted the equip-
ment plus other stereo transmission
gear to the Greater Washington Edu-
cational Television Association Inc.
Greater Washington has WETA-TV on
thce air and holds construction permits
for wEta and WETX(TV).

Royal award » Dr, Dennis Gabor, stafl
scientist at CBS Laboratorics, has been
awarded the distinguished Rumford
Medal by the Royal Socicty, London,
for discoveries in “light or heat.” Dr.
Gabor, who is professor emeritus of
the Imperial College of London, is

known as the father of holography.

New tap = C-Cor Electronics Inc., State
College, Pa., bas introduced a new termi-
nated tap unit, TTM-4-7, for CATYV,
featuring directional coupling, flat re-
sponsc, and an attenuation figure of
6.5 db. Price is $14.

New cooler » Rotron Inc., Woodstock,
N. Y., has developed the Dolphin, a
fan which can provide continuous cool-
ing for up to five years without main-
tenance, Measuring only seven inches in
diameter and about two-and-a-half-
inches deep, it has oil-impregnated
sleeve bearings and is mounted with
clips on integral clamping rims. The
Dolphin is designed for applications
including electronic contrcl equipment,
relay racks, power supplies and a wide
range of instruments. The unit produces
minimum accoustical disturbance.

New relay = Allied Control Co., New
Ynrk. has developed a new miniature-
size telephone type relay, the Hi-Mag
cradle relay. Available in two, four, six
and eight pole contact configurations,
single or bifurcated, it has a switching
capability of 5 amps.

All-weather eye = GBC Closed Circuit
TV Corp., New York, has a new
weaththproof solid-state closed circuit
camera (model OD-722) that uses a
standard pan an dtilt mechanism, pro-
vides horizontal resolution of more than
550 lines, weighs one-third less than
previous models, and lists for $495,

falesfortunes

Broadcast advertising

David Skylar, senior VP, Griswold-
Eshleman Co., Cleveland, ¢lected execu-
tive VP. Perry L. Brand, with Griswold-
Eshleman, Chicago, aiso elected execu-
‘tive VP, William V. Levy, director of
‘public relations services, and James F.
McManus, scnior account SUPeErvisor,
Cleveland, elected VP’s.

Rocco Campanelli, co-group head, and
"Lou Centlivre, copy supervisor, Kenyon
& Eckhardt, New York; William 7.
Casey, account supervisor, K & E, Chi-
cago, and John F. McClure, account
supervisor, K & E, Detroit, elected VP’s.

James P. Demarce, director of adver-
tising and public relations, Endicott
Johnson Corp., Endicott, N. Y., named
VP, advertising and public relations.

Robert J. Lackner, gcneral sales man-
ager, Carling Brewing Co., Cleveland,
named VP of sales. Richard C. Wright,
director of advertising and merchandis-

ing, named VP of advertising and
merchandising. Robert W. Higgs, man-
ager of new markcts, appointed assistant
to VP of marketing.
. : 2 William M. Wil-
shire III. account
supcrvisor, N.W,
Ayer & Son, Chi-
cago, elected VP.

Stephen T. Hatt-
rich, VP and ac-
count manager,
George Johnson
Advertising Inc.,
St. Louis, named
cxecutive VP,

Mr. Wilshire

J. Birney Blair, commercial manager,
KHQ-Tv Spokane, Wash., named VP.
Robert J. Brush, Standard Brands Inc.,
New York, joins Borden Co. there as
foods division salcs promotion co-
ordinator.

Edward L. Lubin, national sales man-
ager, KHJ Los Angeles, joins WOR-FM

New York as general sales manager.

Charles Lintgen, sales manager, WTHI-
AM-FM Tcrre Haute, Ind., joins KwNT-
aM-FM  Davenport, lowa, as general
salcs manager.

Michael J. Lutomski, with wJBK-TvV
Detroit, joins Metro TV Sales as man-
ager of Detroit office.

Richard Kraushaar, account executive,
KrLa(TV) Los Angeles, appointed local
sales manager.

Jack L. Hitcheock, local sales manager,
wTvT(TV) Tampa-St. Petersburg, Fla.,
named sales manager at WeSH-Tv Day-
tona Beach-Orlando, Fla.

Gary G. Wright, with wcsi Columbus,
Ind., joins wFIN Findlay, Ohio as sales
manager.

Media

Howard Trickey, station manager,
wLUK-Tv Green Bay, Wis,, joins
wtoG(Tv) St. Petersburg, Fla., as gen-
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eral manager.

Bill W. Miller, business manager, WREC-
AM-FM-Tv Memphis, named VP.
George F. Hart-
ford, area VP, Post-
Newsweek sta-
tions, Washington,
joins CBS Radio,
New York, as field
manager, affiliate
relations.

Raymond D. Weis-
bond, senior attor-

& ney, CBS law dc-
Mr. Hartford partment, New
York, joins ABC-TV there in newly
created position of director of television
contracts.

Charles R. Griggs, manager, WVLN,
wsel(FM) Olney, Ill., joins wsoY-aM-
FM Decatur, Tll,, as general manager.
Lawrence W. Beabout, operations di-
rector at WvLN, wWSEI(FM), named sta-
tion manager. Both are Illinois Broad-
casting Co. stations.

Donald H. French, VP, wira Fort
Pierce, Fla., joins wuTs Jupiter, Fla.,
as general manager.

Bill Sanders, pro-
gram director,
wwbc Washington,
appointed general
manager of wwbc-
AM-FM,

John A. Moline,
with kpLM Detroit
Lakes, Minn., joins
KOUR Independ-
ence, Towa, as gen-
eral manager.

Mr. Sanders
Curtis W. Brown, sales representative,
KwTo Springfield, Mo., joins KTTS-AM-
FM there as station manager. He suc-
ceeds Jerry Sweaney, who becomes as-
sistant manager of KTTS-Tv.

Programing

Michael Eisner, manager of specials and
talent, ABC-TV, New York, named
director of program development, East
Coast. Barry Lowen, manager of pro-
gram development, West Coast, named
director of program development, West
Coast.

Chuck Scott, with wrok Rockford, 1.,
appointed program manager. He suc-
ceeds Jerry Collins, who joins WASK-
aM-FM Lafayette, Ind.. as assistant man-
ager in charge of programing.

News

Gene Webster, formerly writer and di-
rector with CBS Radio and knx Los
Angeles, joins KaBC-Tv Los Angeles as
editorial director.

Richard Brasie, political correspondent
at Westinghouse Broadcasting Co.’s
wiIND Chicago, appointed Washington

news bureau correspondent for Westing-
house group. He is succeeded by
David Baum, public relations manager,
Westinghouse’s KDKA-Tv Pittsburgh.
James L. Snyder,
Washington pro-
ducer for CBS Eve-
ning News with
Walter Cronkite,
joins wtoP Wash-
ington as executive
news editor.
k° William Ellison, di-
rector of special
: events, WNHC-TV
Mr. Snyder New Haven, Conn.,
appointed to newly created position of
director of public affairs and news.

John Rayburn, with kLz-Tv Denver.
joins wpar-Tv Kansas City, Mo., as
co-anchorman.

Dick Byrd, newswriter, wMC-Tv Mem-
phis, also appointed reporter.

John A. Edgerton, promotion manager,
wBTv(Tv) Charlotte, N.C.. appointed
to newly created position of news and
information manager.

Douglas Bruckner, formerly with KCRL
(tv) and KkTvN{TV), hoth Reno, ap-
pointed newsman for KHvH-Tv Hono-
lulu.

John Field, newsfilm reporter, joins
wCKT{(Tv) Miami, as member of news
staff,

Tom DeVries, former member of ad-
ministration of New York Mayor John
Lindsay, joins noncommercial KQED( Tv)
San Francisco as reporter.

Derwood Haines, reporter. Gary (Ind.)
Post-Tribune, and Alan B. MacWhinney,
reporter, WKBN-aM-Tv  Youngstown,
Ohio, join wus-Tv Chicago as news-
writers.

Promotion

William S. Shepherd, sales manager,
Country-Klang film production firm,
Minneapolis, joins KSTP-AM-Tv St. Paul-
Minneapolis as promotion manager.

Bill Nunley, captain, U.S. Air Force,
Joins wrLAC-Tv Nashville as promotion
and advertising manager,

Andy Driscoll, sales promotion director,
wbGY Minneapolis, joins wxyz Detroit
as advertising and promotion director.
He succeeds Charles Mann, who resigns.

Gilbert Smith, director of promotion,
KFI Los Angeles, joins Telethon Pro-
ductions, Hollywood, as director of
public relations.

Equipment & engineering

Bruce L. Wolfson, operations manager,
Reeves Video, division of Reeves Broad-
casting Corp., New York, elected VP
of operations. William R. Hale, man-
ager of traffic control for Air Dispatch,
New York, joins Reeves Video as man-

ager of syndication services.

William D. Hed-
den, VP, Calvin
Productions Inc.,
Kansas City, Mo.,
named VP, Mid-
west section of
Society of Motion
Picture and Tele-
vision Engineers.

Richard F. Year-
= ick, formerly with
Mr. Hedden Ameco Inc.,
Phoenix, and Cascade Electronics Ltd.,
Port Moody, B.C., Canada, joins Ana-
conda Electronics Co. as northeast
regional sales manager in Harrisburg,
Pa.
Frank J. Gaskins, manager of product
planning, video products division, Am-
pex Corp., Redwood City, Calif., be-
comes video products manager of Am-
pex International.

International

Murray T. Brown, VP and general man-
ager of broadcasting, cFpL-TV London,
Ont., named president of CFPL-AM-FM.

Paul A. McDermott, with Radio & Tele-
vision Sales Inc. and Andy McDermott
Sales Ltd., Toronto, named manager of
Montreal office. Frank Gardiner, with
Toronto office, succeeds Mr. McDer-
mott.

Patrick F. Boscamp, with KSET, KPAK
{FM) EI Paso, joins XHPX-FM Ciuad
Juarez, Mexico, as general sales man-
ager and program director,

Adrian Robinson, radio and television
director, Gerry Dunlop & Associates,
Kingston, Jamaica, named general man-
ager. He succeeds D. Gerald Dun-
lop, who retires. Agency is affiliate of
Bishopric/Green/Fielden Inc., Miami.

Deaths

Raymond Swing,
81, well-kknown
radio news com-
mentator during
1930°s and
1940’'s, died Dec.
22 in Washington.
After 29 years on
newspapers as re-
porter, editor and
correspondent,
Mr. Swing Mr. Swing began
(photo circa 1950). radio career in
1934 with British Broadcasting Corp. in
New York, shortly switching to CBS. In
1936 he joined Mutual, and in 1942
went to old NBC Blue Network. Mr.
Swing was commentator for wor New
York 1948-50, and later served Liberty
Network in same capacity. From 1951-
53 and 1959-64 he was political com-
mentator for Voice of America. He is
survived by wife, Meisung, and five
children.
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As compiled by BROADCASTING, Dec. 18
through Dec. 23 and based on filings.
authorizalions and other FCC actions.

Abbreviations: Ann.—announced. ant.—an-
tenna. aur.—aural. CATV—community an-
tenna television. CH—critical hours. CP—

construction permit. D—day. DA—direction-
al antenna. ERP—effective radiated Dower.
ke—kilocyeles. kw—kilowattls. LS—Ilocal sun-
set. me—megacycles. mod.—meodification. N
—nlght. PSA—presunrise service authority.
SCA—subsidiary communications authoriza-
tion. SH—specified hours. SSA—sDecial serv-
ice authorization. STA—special temporary
authorization. trans.—transmitter UHF—ul-
tra _hikh frequency. U—unlimited hours.
VHF—very high frequency. vis.—visual, w—
watts. *—educalional.

New TV stations
Final action

® Toledo. Ohio—Midwestern Broadeasting
Ine. FCC granted UHF ch. 60 (746-752 me);
ERP 583 kw vis.. 116 kw aur. Anl. height
above average terrain 480 (t ant. height
above ground 496 [t. . mddress: 2965
Pickl¢c Road. Toledo 43616 Estimated con-
structlon cost $553.400: first-year operating
cost $175.000: revenue $175.000. Geographic
coordinales 41¢ 37 52~ norlh lat.: 83¢ 28 38~
wesl long. Type trans. RCA TTU-30A. Type
ant. RCA TFU-36J. Legal counsel A, L.
Stein: consulting engineer Jules Cohen &
Associales. both Washington. Principals:
Lewis W. Dickey. presldent (99.85%) et al.
Mr. Dickey owns WKWK-AM-FM Wheeling,
W. Va.. and WOHO Toledo. Action Dec. 18.

Other actions

® Review board in Medford, Ore.. TV pro-
ceedlng. Docs. 17681-82. dismissed petition
to enlarge Issues and reopen hearing filed
by Oregon Broadcasting Co. and Medford
Printing Co. Qect. 25: granted petition for
leave to file afidavit filed by Liberty Tele-
vision Inc. and Siskiyou Broadcasters Ine.
Dec. 9. Action Dec. 20.

w Review board In Fajardo. P. R.. TV pro-~
ceeding. Docs.  18048-49, granted petition
tled Dec, 19 by WAPA-TV Broadeasting
Corp.. extended to Dec. 24 time 1o file reply
to opposition and comments to motlon lo
enlarge issués. Action Dec. 20.

Action on motion

8 Hearing Examiner David I. Kraushaar In
Terre Haute. Ind. (Broadcasting AfRliates
Corp.. Terre Haute Broadcasting CorDp, and
Alpha Broadcasting Corp.). TV proceeding.
granted petition for dismissal by Broadcast-

ing Amllates Corp. and dismissed with
prejudice its apPlication (Docs. 18320-22).
Action Dee, 18.

Call letter applications

8 Lewis Broadcasting Corp.. Savannah. Ga.

Reauests WICL(TV)
® Ultravision

Broadcastin® Co.. Buffalo.

N. Y. Regquests WUTV(TV),

Existing TV stations

Actions on motions

s Hearing Examiner Basil P. Cooper in
Boston (Integrated Communications Systems
Inc. of Massachusetts [WREP(TV)]), TV
proceeding. continued evidentiary hearing
scheduled for Dec. 23 1o date to be sbecified

at further prehearing conference Jan. 31,
1969 (Docs. 18338-9). Action Dec. 186.
a Chief Hearing Examiner Jumes D.

Cunningham_in Pocatello. Idaho (KBLI Inc.
[KTLE(TV)] and Eastern Idaho Television
Corp.). TV proceeding. designated Hearing
Examiner David [. Kraushaar as presiding
officer: scheduled prehearing conference for
Feb. 4. 1969. and hearIing for March 14. 1969
{Docs. 18401-2). Action Dec. 18.

® Chief Hearing Examiner James I
ningham in Newark. N, J. (Atlantic Video
Corp. [WRTV(TV)] and Vikcom Broad-
casting Corp.). TV proceeding. designated
Hearing Examiner Arthur A. Gladstone as
presiding ofticer: scheduled prehearing con-
ference for Feb. 3. 1969, and hearing for
March 3. 1969 (Docs. 18403-4).

Call letter application

® *KWSC-TV. Washington State University,
Puliman. Wash. Requests *KWSU-TV,

Cun-

New AM stations

Final actions

» Titusville. Fla.—Coastal Florida Radio
Broadcasters. FCC returned as unacceptable
applicatlon for new AM on 14860 ke, 5 kw.
DA-D. Operation would Involve prohibiled
overlap of contours. Action Dec. 18.

¥ Parsippany-Troy Hills. N. J.—Percypeny
Radlo FCC kranted 1310 ke. 1 kw. DA-D.
. 0. address: Box 798, Upper Montclair.
N. J. 07043. Estimated construction cost
$75.000: flrst-year operatinz cost $62.500:
revenue $65.000. Principals: William P.
Godley and Paul F. Godley Jr. {each 50%).
William Godley is empliovee In Industrial
controis. Paul Godley is owner of radio
englineer consulting company. Action Dec. 18.

» Catskill, N. Y.—Caranje Broudcasting Co
FCC granted 560 kc. 1 kw. DA-D. P,
address: c/o Jean Czablinskl. 7 Charles St
Hudson. N. Y. 12534, Estimated construction
cost $63.316: lirst year operaling cost $48.000;
revenue $60.000. Principals: Andrew Wisniew-
ski. Carmine A, Pizza. Jean M. Czaplinskl
{each 33%%). Dr. Pizza Is instructor in
anatomy and physiology. Mr. Wisnlewskl Is
salesman. Miss Czaplinski is stenographer.
Action Dec. 18

®» Red Springs. N. C.—K & R Broadcasting
Corp. FCC granted 1510 kc. 1 kw. P. O. ad-
dress: 209 West Broad Street. St, Pauls,
N. C. 28384. Estimated construction cosl
$33.438: first-Year operating cost $50.000
revenue $63.900. Principals: Thomas J.

EDW

IN

& COMPANY, INC.

TORNBERG

Negotiators For The Purchase And Sale Of
Radio And TV Stations » CATV
Appraisers * Financial Advisors

New York—60 East 42nd St., New York, N.Y. 10017
West Coast—1357 Jewell Ave., Pacific Grove, Calif. 93950

212-687-4242
408-375-3164

Rogers and Frederick R. Kelth Jr. (each
50%). Mr. Rogers owns 3315% of WTGR
Myrtle Beach. §. C. Mr. Keith has farming
Interests. Action Dec. 18.

Other actions

® Review board in Boynton Beach. Fla.. AM
proceeding, Docs. 18310-13. denied petitlon
to delete issues or other relief filed Oct. 2
by Boyntun Beach Community Services Inc.
Action Dee. 20.

®  Review board In Sunbury. Pa., AM
procecdink. Docs. 18291-93, dlsmissed Deti-
tlon 1o enlarge Issues filed Sept. 11 by
Sunbury Broadcasting Corp. and request
for extension of tlme filed Oct. 31 by Broad-
cast Bureau: granted joint petition for
approval of agreement filed Sept. 25, and
joint petition for leave to amend filed Oct.
22, by Kel Broadcasting Co. and Herbert P.
Michels. Action Dec. 20.

s Review board in Willlamsburg. Va., AM
proceeding. Docs. 1760506, and 18375,
granted petition filed Dec. 18 by James
River Broadcasting Corp., extended to Dec.
28 time to file oppositions to the petition
to enlarge Issues flled by Virginla Broad-
casters. Action Dec. 20.

Actions on motions

s Chief Hearlng Examiner James D. Cun-
ningham in Globe. Ariz. (Mace Broadcasting
Co.). AM proceeding. continued hearlng
scheduled for Dec. 17 Lo date to be specifie

in subsequent order. (Doe. 18225). Action
Dec. 16.
®» Hearing Examiner Millard F. French in

Williamsburg, Suffoik and Norfolk, all Vir-
ginia (Virginia Broadcasters, Suffolk Broad-
casters and James River Broadcasting Corp.),
AM proceeding, set certain procedural dates
and continued hearing on quallfication and
engineering phase scheduled for Feb. 13.

An Qutstanding
5KWAM
Transmitter...

CCA &M 30

ability, economy

a high ity sound, the |
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1969, to March 19, 1969 (Docs. 176056 and
18375). Action Deec. 19.

m Hearing Examiner Chester F. Naumowicz
Jr. in Boynton Beach and Naples, both
Florida (North American Broadcasting Co,,
Radle Boynton Beach Inc., Boynton Beach
Community Services Inec. and Radio Volce
of Napies), AM proceeding, upon informal
request of Radio Vince of Naples. continued
all procedural dates for Deriod of seven
days and scheduled hearing for Jan. 13,
1969 (Docs. 18310-13). Action Dec. 17.

Existing AM stations

Final actions

n KAFY Bakersfleld. Calif. —FCC denied re-
quest for waiver of overlap requirements of
rules: returned abPlication as unacceptable.
Action Dec. 18.

m KHEY E! Paso—FCC sgranted application
for CP to change station site to 17 miles
north-northeast of center of El Paso, El Paso
county: change DA patterns; condltion.
Action Dec. 18.

Actions on motions

= Hearing Examiner Basil P. Coober in
Ogden. Utah, and Golden. Colorado (North
Amerlcan Broadcasting Co. and Norman
Broadcasting), renewal or licenses of KSVN
and KICM, denied petition by R. P. Kephart
for leave to intervene; by separate action
continued evidentiary hearing scheduled for
Jan, 7, 1969. to date to be specified at
further prehearing conference Jan. 7. 1969
(Docs. 18343-4). Actions Dec. 17

m Chief Hearing Examiner James D. Cun-
ningham in_ Bowling Green. Qhio (WMGS
Ine. [WMGS] and Ohio Radio Inc.). AM
proceeding. granted petition by Ohio Radio
Inc. and dismissed with prejudice its appli-
cation: by separate action continued hearing
scheduled for Dec. 18 to Jan. 15, 1969 (Docs.
16290-1). Actions Dec. 16.

s Hearing Examiner Charles J. Frederick in
San Antonlo. Tex. (Walmac Co.). renewal
of licenses of KMAC and KISS(FM), sched-
uled further hearing for Jan. 8. 1969 (Docs.
18223-4). Action Dec. 17,

& Hearing Examiner Millard F. French in

STL
Inter-City Relay

STERED ¥
MONAURAL

REMOTE CONTROL
TELEMETRY

*
With two separate STL systems, there
Is no measurable amount of cross 1glk
between channels. The dual system also
offers protection against loss of air time.
Additionally, this system has the cap-
ability for transmission of remote control
and SCA multiplex subcarriers. Write
i Box 661, Cleburne, Texas
76031 for information.

MARTI &lectronics

A DIVISION OF MARTI, INC,

Summary of broadcasting
Compiled by BROADCASTING, Dec. 26, 1968

Not
On Air Total On Air Total
Licensed CP's On Air CP's Authorized
Commercial AM 4,221 14 4,235! 65 4,300s
Commercial FM 1,894 41 1,935 194 2,129
Commercial TV-VHF 4972 9 5061 11 5171
Commercial TV.-UHF 1192 51 1682 163 33n
Educational FM 354 7 361 31 392
Educational TV-VHF 70 5 75 2 77
Educational TV-UHF 70 27 97 14 1
Station boxscore
Compiled by FCC, Dec. 1, 1968
Com'l AM Com't FM Com'lI TV Educ FM Educ TV

Licensed (all on air) 4,218 1,873 6152 349 140
CP’s on air (new stations) 17 59 57 12 30
Total on air 4,235 1,932 670 361 170
CP's not an air (new stations) 66 196 176 32 18
Total authorized stations 4,301: 2,128 848 393 188
Licenses deleted 2 0 1 0 0
CP’s deleted 0 1 0 0 0

1 Includes two AM's operating with Special Temporary Authorization, and 25 educational AM's.
t Includes three VHF's operating with STA's, and two licensed UHF's that are not on the air.

South Charlestown and Fayetteville. both
West Virginia (William D. Stone [WRDS]
and Claude R, HIll Jr.), AM proceeding. set
certain procedural dates and continued hear-
ing scheduled for Jan. 23, 1969, to Feb. 5,
1969 (Dovs. 18366-7). Action Dec. 17.

Fines

s KFML Denver—FCC orderced Payment of
$500 forfeiture for repeated rule violations,
including failure to have property licensed
operator on duty and failure to make equip-
ment measurements available.” Action Dec. 18.

m KOKE Austin. Tex.—FCC ordered pay-
ment of $500 forfeiture for repeated rule
violation by [ailing to have licensed operator
on duty. Action Dec. 18,

= KASL Newcastlee Wyo.—FCC notified of
apparent forfeiture liability of $1.000 for
rule violations by operating with daytime
facilities after sunset and failing to inspect
transmitling equipment five days each week.
Action Dec. 23

Call letter applications

m KAHR. Californla Northwest Broadcasting
Co.. Redding. Calil. Requests KCLM.

s WKYN. Quality Broadecasting Corp., San
Juan, P. R. Requests WRPR.,

w *KWSC, Washington State Unlversity,
Pullman, Wash. Requests *KWSU,

Call letter action

s KPCN. Republic Broadcasting Corp.. Grand

Prairie. Tex. Granted KKDA,

New FM stations
Actions on motions

m Chiel Hearin® Examiner James D. Cun-
ningham In Vero Beach, Fla. (Seaborn Ru-
dolph Hubbard and Trobics Inc.) FM pro-
ceeding. desisnated Hearing Examiner
Charles J. Frederick as presiding officer:
scheduled préhearing conlerence for Feb. 5,
1969, and hearing for March 12. 1969 {(Docs.
18399-400). Actlon Dec, 18.

m Hearing Examiner Thomas H. Donahue In
Aurora. Ind. (Dearborn County Broadcasters
and Grepco Inc.), FM proceeding, by peti-
tlon of Dearborn County Broadcasters. ex-
tended time to Dec. 26 to answer Interroga-
torles submitted by Grebpco Inc. Nov. 27
(Docs. 18264-5). Action Dec. 12,

m Hearing Examiner Charles J. Frederick
in Pompano Beach and Deerfield Beach, both
Florida (Almardon Inc. of Florida and
Deerfleld Radio Inc.), FM proceeding. set
certain procedural dates and scheduled hear-
ing for Feb. 18, 1969 (Docs. 18020 and
18187). Action Deec, 19.

m Hearing Examiner H. Gifford Irion in
Eufaula, Ala. (Dixie Radio Ine¢. and Bluff
City Broadcasting Co.), FM proceeding
granted motlon by Bluff City Broadcasting
Co. to accept late notice of appearance (Docs.
18364-5). Action Dec. 16.

® Hearing Examiner Jay A, Kvle in She-
bovgan, Wis. (WHBL Inc.). FM proceeding,
granted petitlon by applicant for leave to
amend applica,ions to reflect change in stock

ownershib of applicant corporation (Doc.
18374). Action Dec. 18

Rulemaking petition

m Chiel, Broadcast Bureau granted petltion
by A. H. Belo Corp. and extended to Dec. 27
time to respond to petition for rulemaking
by E. H. and B. L. Hall and B. E, Hatbus in
matter of amendment of rules. table of FM

assignments, Mineral WWells. Tex. Actlon
Dec. 17.

Call letter applications

= Deep South Radioways. Lake City, 4
Requests WTLD-FM. ) ORI
= Pontlac FM Broadcasting Co.. Pontlac,
Ill. Requests WPOK-FM.

= Bitter Root Broadcasting Co.. Hamlilton,

Mont. Requests KLYQ-FAJI,
= Sioux Emplre Broadecasting Co., Sloux

Fails. S. D, Requests KCHF-FM.
Call letter action
s WRIS Inec., Salem. Va. Granted

WJILM(FM).

Existing FM stations

Action on motion

m Hearlng Examiner Thomas H. Donahue in
Albany, . _(Regal Broadcasting Corp.
[WHRL-FM], Functional Broadcasting Inc.
and WPOW Inc.), FM proceeding, on oral
request of Functional Broadcasting Inc.,
scheduled conference for Dec. 23 (Docs.
18210-12), Actlon Dec. 19.

Fine
» WSIM(FM) St. Joseph. Mo.—FCC notified
ol apparent liability of $500 for violation of

rules by failing to keep malntenance logs.
Action Dec. 18,

Call letter actions

= KSAN-FM, Metrontédia In¢., San Fran-
cisco. Granted KSAN(FM).
= WDLP-FM, Dixle Radlo Inc.. Panama

City. Fila. Granted WPAP-FM.

8 KUWS-FM, Richard C. Brandt, Newton,
Iowa, Granted KCOB-FM,

Other actions, all services

m Chief, Broadcast Bureau granted request
by Marsh Media Ltd. and extended to Dec.
30 time to file reply comments in matter of
establishment of ant. farm area at Amarillo,
Tex. Action Dec. 17.

Processing line, all stations

m Following AM abpllcations wlll be ready
and available for processing Feb. 28, 1969.
From top of processing line: NEW, Clovis.
N. M.. Norman E, Petty, Req: 680 kc, 500 w,
DA-1. U: NEW Wallingford, Conn., Quin-
nipiac Valley Servi¢e Inc.. Req: 860 ke, 1

(Continued on page 63)
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PROFESSIONAL CARDS

JANSKY & BAILEY
Consulting Engineers
1812 K St., N.W.
Wash., D.C. 20006
Member AFCOR

296-6400

JAMES C. McNARY
Ceonsulting Engineer
National Press Bldg.
Wash., D. C. 20004

Telephone District 7-1205
Member AFCCR

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Mentclair, N.). 07043

Phone: (201) 746-3000

Member AFCCE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION

527 Munsey Bldg.
783-0111

Washington, D. C. 20004
Member AFCCE

COMMERCIAL RADIO
EQUIPMENT CO.

Everett L Diltard, Gen. Mgr.
Edward F. Lorentz, Chief Engr.
PRUDENTIAL BLDG,

347-1319
WASHINGCTON, D. C. 20005
Member AFCCB

A. D. Ring & Associates

42 Years’ Experience in Radio
Engineering
1710 H St., N.W. 298-6850
WASHINCTON, D, €. 20006
Member APCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757

Washington, D. C, 20004

Membder AFCOR

Lohnes & Culver

Munsey Building
Washington, D. C. 20004

Membder APCCEB

District 7-8215

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-5000
WASHINCTON, D. €. 20006

Member AFCCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS, TEXAS 75209
(214) 631-8360
Member AFCCR

GUY C. HUTCHESON
817-261-8721
P. 0. Box 808
1100 W, Abram
Arlingten, Texas 76010

SILLIMAN, MOFFET
& KOWALSKI
711 14th St., N.W.
Republic 7-6646

Washington, D. C. 20005
Memder AFOOR

GEO. P. ADAIR ENG. CO.

CONSULTING ENGCINEERS
Radio-Tetevision
Communications-Elecivesics
2029 K St., N.W., 4th Floor
Washington, D, C. 20006
Telephone: (202) 223-4664
Méember AFOCE

KEAN, SKLOM & STEPHENS
CONSULTING RADIO ENCINEERS
19 E. Quincy Street
Riverside, |llinois 60546
(A Chicago Suburb)

Phone 312-447-2401
Member AFCCE

HAMMETT & EDISON
CONSULTING ENGINEERS
Radio & Television
Box 68, International Airport
San Francisco, California 4128
(415) 342-5208
Mamber AFCON

JOHN B. HEFFELFINGER
9208 Wyoming Pl, Hiland 4-7010

KANSAS CITY, MISSOURI 64114

JULES COHEN
& ASSOCIATES
Sulte 716, Asseciations Bldg.
1145 19th St., N.W., 659-3707
Washington, D, C. 20036
Member AFPCCH

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141

Phone: 216-526-4386
Member AFCOR

VIR N. JAMES
CONSULTING RADIO ENCINEERS
Application and Field Enginesring

345 Colorado Blvd.—80206
Phone: (Area Code 303) 333-5562
TWX 910-931-0514
DENVER, COLORADO
Membder AFPOOR

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
727 Industrial Read
San Carlos, California 94070
(415) 592-139%4

PETE JOHNSON
& Associates

CONSULTING am-im-tv ENGINEERS

P.O. Bex 4318 304-925-6281
Charlesten, West Virginla

MERL SAXON

CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas 75901
634-9558 632-2821

WILLIAM B. CARR
CONSULTING ENGINEERS
Walker Bidg., 4028 Daley
Fort Worth, Texas
AT 4-9311
Member AFOCHE

RAYMOND E. ROHRER
Consulting Radio Enginsers
317 Wyatt Bldg.
Washington, D. C, 20005
Phone: 347-9061
Mombder AFCOR

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49035
Phone: 517—278-5733

JOHN H. MULLANEY
and ASSOCIATES
Suite 71,

1150 Connecticut Ave., N.W.
Washington, D. C. 20036

Phone 202-223-1180
Moember AFOCER

ROSNER TELEVISION

SYSTEMS
ENCINEERS CONTRACTORS
120 E. 56 St, 29 South Mall
New York Plainview
N. Y. 10022 N. Y. 11803

Serving The SOUTHEAST

FREDERICK A. SMITH, P.E.

Consulting Engineer

5 Exchange St.
Charleston, 5. C. 29401
A/C 803 T23-4775

SERVICE DIRECTORY

FRANK A. ZOELLER
TELEVISION SYSTEMS
CONSULTANT
20 Years Experience
Box 366 « San Carles, Cal. 94070
(415) 593-1751

TERRELL W. KIRKSEY
Consulting Engineer

5210 Avenue F
Austin, Texas 78751
(512) 454-T014

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S. Market St.,

Lee's Summit, Mo.

Phone Kansas City, Lacleds 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave.
Cambridge, Mass. 02138
Phone (617} 876-2310

Telecommunication Consultants

International, Ine. (TCD
Offers Consulting Sevvices in
Telecommunications & Electronic
Data Handling Systems
Gerald C. Gross, President
1028 Conn. Ave.,, NW, Wash, 20036
Phone: (202) 659-1155

TELCOM, INC.
Qffering The Services Of
its Reglstered Structural

Engineers

8027 Leesburg Pike
Mclean Va. 22101
{703) 993.7700
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CLASSIFIED ADVERTISING

Payable in advance. Check or money orcer only
Situations Wanted 25¢ per word—%$2 00 muinimum.

Applicants: 1f tapes or films are sutmitted. please send $1.00 for each package
to cover headling charge. Forward remittance separately. All transcriptions, pho-
tos etc . addressed to box numbers are sent at owner's risk. BROADCASTING
expressly repudiates any liability or responsibility for their custody or retumn.

Help Wanted 30¢ per word---$2C6 minimum.

Deadline for copy: Must b2 received by Mcnday for publication next Monday.

Display ads $25.00 per inch. 5” of over bitled at run-of-book rate.—Stations for
Sale, Wanted to Buy Stations, Employment Agencies, and Business Opportunity

advertising require display space. Agency corrmission only on display space.

All other classifications 35¢ per worc—34 CC minimum

No charge for blind box number.

9(‘;’53:;“ replies: ¢/o BROADCASTING, 735 DeSales St., N.W. Washington, D. C.

RADIO—Help Wanted

Announcers—i{coni’d)

Announcers—(cont’d)

Manageme—;lt

Major market group owner has key sales positions
open for its FM stations. Box M-243, BROADCAST-
INC.

Take charge, sales minded manager for small market
station in town of 6,000. Experience in all phases
preferred. Salary and commission. Present manager
leaving after six years to purchase own Station.
Contact Drew Ballard, Manager, KGTN, GCeorge-
town, Texas.

Sales

Dynamic rapidly expanding group operator has open-
Ings for 2 shirtsleeved salesmen in top-Pulse rated
sunny Florida COW. Rapid advancement ijnto man-
agement due to acquisitions. Call Mr. Karp, pre-
paid, 813-784-1438 for appointment or send re-
sume to Box L-156, BROADCASTING,

Attention Texas salesmen. Qufstanding oppoertunity
for top noten salesman with proven track record.
San Antonio's number one sfation is adding a man.
We have had no personnel changes in two vears.
Good base, Excellent tringe benefits. Growing cor-
poration. Only pros considered. All replies treated
in _confidence. Contact Ceneral Manager. Box M-
153, BROADCASTINC.

junior salesman for aggressive small market New
England station on ccast. Resume to Box M-202,
BROADCASTING.

Salesman ready to move into Sales Manager posi-
tion. Tremendous opportunity with Erowing organi-
zation that is Number ! rated and a major Mig-
west Market. If you want 10 make more money and
are not afraid of work in a half-million market,
please contact Box M-212. BROADCASTING

Exceptional opportunity for enthusiastic radio time
salesman. You must have experience for this group
owned station in_ the nation's 4th market. Box
M-249, BROADCASTINC.

Top 10 market, successful new station, rated Sth,
adding aggressive salesman. Many virgin accounts.
Big mone{ for a big producer KIRL, P.O. Box
3993, St. Louis, Missour:.

Immediate opening—Young salesman—Management
potential—Salary + Commiscion—Experience a must
—WBNR. Beacon-Newburgh, New York.

If you're a successful radio salesman with creative
ideas & what it takes inside to move into sales
management in a medium market AM-FM split
operation in Central Virginia, we have the position,
accounts and benefits to make your attention to
this ad worthwhile. Hard work required. You'll be
well rewarded. We will allow you ample notice to
your present employer. Take that first step today.
Contact Ron Joseph, Radio Station WLCM-W]|S-
FM. Broadcast House, tynchburg, Virginia.

Radio sales representative—Agaressive, professional
rep for BA, #1 station in Harrisburg-York-tLan-
caster, Pa. Selling local and regional ciients. Take
over substantial current billing Draw against com-
mission, ang exceptional fringe benefits. No floaters.
Need a tiger who wants to work and receive excel-
lent compensation. Send selling letter, resume and
recent photo to: Jack Herr, W5BA, York. Pa.

Salesmen needed. Salary plus-commission. Permanent.
Full/part time. 219-563-4111.

Wanted-—man experienced in sales-announcing. Must
be dependable. Also active in Civic Affairs. Must be
able to furnish good credit references. References
will be checked thoroughly. Must also be capable of
moving info position of responsibility. Cood salary.
Call 703-935-2816.

L Bnnom!_g_ers

Need personality jock for metro midwest group sta-
tion. Modern format. Send tape, resume soonest to
Box L-56, BROADCASTING,

Bright capable deejay wanted by Indiana kilowatt
with upbeat MOR format. Some news gathering
and writing experience heloful. Top pay for proven
ability, fringe benefits. Include detailed experi-
ence, photo, references in resume. tape. Box M-138,
BROADCASTING.

Soul iock needed at once! Must be good on news,
records and producticn. Good salary for right soul
man. Send air check at once to Box M-I51,
BROADCASTING,

Wanted—two announcers, morning and  night.
Northeastern Penna. market. Cood salary for right
men. 3rd endorsed. Send tape and resume to Box
M-266, BROADCASTING,

RGB personality neeced by major market member
of national broadcast group. At least two years
experience necessary. Cood benefits  programs,
excellent aCvancement apportunity. Send tape, re-
sume, photo fo Box M-170, BROADCASTING, or
call 317-359-5551.

Announcer wanted to_handle general board work and
do production work. Opportunity for sales if desired.
Send tape, resume ana oicture. Middle Atlantic.
Box M-184, BROADCASTING.

We are locking for 3n announcer who wants to
sreak into sales. Prefer college graduate, married
and ar least two years experience. This is a good
cpportunity to start the wvear right by investigating.
Midwest, Box M-195. BROADCASTING.

Golden throat baritone announcer needed by Net-
work Affiliate radio station in North Central, Pa.
Must have 2 years experience. be mature, intelli-
gent, and stable in personality. Send resume and
audition tape to this MOR station, Box M-269,
BROADCASTING,

Mountain  northwest—Adult
news, pioneer automation station offers seasoned
announcer average-plus salary. opportunity learn
advanced automation, sales if desired. Send tape,
resume: Dale Peterson, Mgr., KCID, Caldwell,
ldaho 83605,

Aggressive AM-FM station in northwest lowa has
need of experienced announcer immediately. Prefer
first phone. Fut not mandatory. Contact Paul Olson,
KLEM, Le *fars. lowa. 712-546-4121,

format, strong local

IMPORTANT!

The U.5. Equal Employment Opportunity
Commission has issued the following guide-
lines concerning Male-Female Help Wanted
Ads effective December 1, 1968:

Section 1604.4 of EEOC Regulations

IT IS A VIOLATION OF TITLE VI! FOR
HELP.WANTED ADVERTISEMENTS TO
INDICATE A FREFERENCE. LIMITATION.
SPECIFICATION, OR DISCRIMINATION
BASED ON SEX UNLESS SEX IS A BONA
FIDE OCCUPATIONAL QUALIFICATION
FOR THE FPARTICULAR JOB INVOLVED.
THE PLACEMENT OF AN ADVERTISE-
MENT IN COLUMNS CLASSIFIED BY
FPUBLISHERS ON THE BASIS OF SEX.
SUCH AS COLUMNS HREADED *“'MALE™
OR "FEMALE,” WILL BE CONSIDERED
AN EXPRESSION OF PREFERENCE.
LIMITATION. SPECIFICATION. OR DIS.
CRIMINATION BASED ON SEX.

Dj—R&GR—small market, OK . . . has the "%lamour"
finally worn off> is the $90 a week as a equal
to the 3300 the salesmen earn? Does a Cadiliac

have more aopeal than a volks> Use your experi-
ence as a D| to become a salesman with one of
the top RGR stetions in_ the country. Live in &
pleasant economical East Coast suburb only minutes
away from the most exciting city in the world.
We'li train you. Show you how to make over
$15,000 your first vear. If you are honest, have
reasonable intelligence and are willing to work
hard you may be our man. Send resume, recent
pic and references. Box M-213, BROADCASTING.

Good morning man. If you're a good morning man
this contemporary leader in upper midwest wants
to hear your tape. Best man gets excellent earnings
in medium-large market. Limited TV exposure
possible if interest and ability warrant. Include
picture and complete resume, all materials re-
turned, Box M-231. BROADCASTINC.

MOR station, midwest market over 200,000, is look-
ing . . . for newsmen, dj's. Cood voice, delivery
important. Good chance to step up for the right
mg Send tape, resume. Box M-246, BROADCAST-

Announcer-—small market station near metropolitan
New York. Send ‘tape, resume. Box M-251, BROAD-
CASTINC.

A er with first phone. ﬁood pay. working
conditions, write or call KNDK, Langdon, North
Dakota.

Baltimore talk—weekend personality. Call Allen

Eisenberg. WAYE—728-7570.

Bright morning man. WBME, Belfast, Me. Send
tape, references or call Scott. 207-338-2277.
Worth checking—Announcer. third, needed by ABC
aftiliate, halt hour from Ann Arbor. East Lansing
and Cetroit WHMI, Howell, Michigan.

W|AT Swainsboro, Ga., has immediate opening for
announcer with third class endorsed license. Cood
salary and working conditions plus additional in-
come from olay by play. Fringe benefits including
group. hospital, Life and disability insurance. Early
reply imoortant Send air check. resume, reference
and snapshots to John Bailes. Ceneral Manager,
PO Box 2+9. Swainsboro, Ca. 30401.

DJ—big voice and brain union—benefits—contempo-
Barc\:; gas. WMOD, 2000 P Street, N.W., Washington,

Young and Rrowirg modern music station expanding
staff. Need ynung announcer with 3rd endorsed and
at least one vr of experience. Rush tape, resume,
photo. and availability to Mr. Richard Blaha, WRAC,
2200 N Creenbay Rd.. Racine, Wis. 53409.

Experienced air rersonalit; for daytime slot with
contemporary  MOR format, modern studios and
equipment. Siv station medium market. Minimum
threeé vyears ewperience Contact Rod Wolf, Mgr.,
WRTA. Altccra. Fa.

Wanted—announcer with first phone for MOR sta-
tion Send complete details. tape, resume and
icture to Frank Teas. WSMN, 502 West Hollis
treet, Nashua. New Hampshire.

First phone announcers, no maintenance. Two open=-
ings with opportunity for advancements. 5,000 watter
near Washington. D.C., in Virginia suburbs. Send
tape and resumre or call for interview, 703-368-3108.

Technical

Chief engineer at S KW directional daytimer plus
FM_in Northeast. Send resume to Box M-183,
BROADCASTING.

First class engineeér wanted for group owned station
in top ten market. Experienced man preferred but
inexperienced man with ability and desire to succeed
considered. Equal opportunity employer. Box M-200,
BROADCASTING

Chief engineer wanted for I KW non-directional
AM. Devote full time to engineering: no announc-
ing or other duties. Mostly new equipment. If you're
a competent, take-charge engineer, contact Box
M-261. BROADCASTINC,

Chief engineer needed for northeast fulltime Skw
operation. Expanding chain needs bright imagina-
tive engineer capable of handling all phases of
engineerin, for operation. Write Box M-267,
BROADCASTING,

Morning man with st phone preferred. Virginia
major market MOR adult station with high power.
Network affiliate. Experienced with on-air sell
abilit7 and production knowledge. Salary commen-
surate with ability. Box M-265, BROADCASTING.

Vst phone—opening immediately for beginner, direc~
tional array and FM, some announcing on FM,
Furnish complete details. We have an old estab-
lished engineering department to train you. William
Tidmore, Chiet, WPPA Pottsville, Penna,
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NEWS

Announcers—(cont’d)

Need News director for metro midwest group sta-
tion, Modern format., Send tape, resume soonest
to Box L-57, BROADCASTING.

Indiana kilowatter wants experienced newsmen to
gather, write, deliver local news. Completely
equipped news department. Excellent starting salary,
many fringe benefits. Send tape, resume, photo to
Box M-Ias_ BROADCASTINC.

News director, plus back-up-man on sports. Empha-
sis news' Cather, write, deliver. Creat Plains sta-
tion, coilege community. Salary plus sports talent.
Write Box M-179, BROADCASTINC.

Announcer/dj—experienced, personable, upbeat, tight
board, top 40 format. Not floater or prima donna.
Willing to relocate. Box M-264, BROADCASTINC,

Former contemporary pd, md. Eight years experi.
ence. Award winner, seeking move to major. Reply
Box M-270. BROADCASTING.

Personality geared to the Adult Pop Sound looking
for a challenge . . . Audience holding power . . .

bright . . . personable . . . original . . . adaptable
. . . married veteran . . . Write Chuck
Spencer., 107 Jensen Circle, West Springfield,

Massachusetts or call 413-737-76C0.

News reporter. Cather, write, air local news. Good
small. medium market radio station in S.C. $100
weekly plus. Send resume, snapshot, audition tape,
if available. Reply in confidence. Box M-230,
BROADCASTING,

Midwest S kw network station needs qualified
newsmen to gather. write and air news. Mobile
unit _provided. Send tape, photo and resume to
KOLT. Box 66C. Scottsbluff, Nebr. £§9361.

Baltimore—weekend news announcer with  first
phone. Call Allen Eisenberg, WAYE, 723-7570.
Newsman wanted—local coverage. WELV, Ellen-

ville, N.Y. Contact immediately, Sy ODresner, 914-
647-5678 or 361-5236.

News director for MOR station. Must be experi-
enced in gathering, writing, and delivering news
. . . plus ability to take charge of news operation.
Send tape and resume. Contact Bob Thorburn,
WLBB, Carroliton, Ca.

Newsman, seeking opportunity in television. Needed
for late January opening. 7 person dept. Accept
fight experience, if potential strong. Doyle Satter-
gvev(a)ille, WSVA-TV-AM-FM, Harrisonburg, Virginia

Programing. Production. Others

One of the nation's best known radio giants is
losing its afterncon traffic man to the Army for
two years. If you have a first phone and desire
to work with real pro's in & dynamic atmosphere.
Send resume. tape and picture right away to Box
M-245, BROADCASTING. PS. We are one of six
stations in a grear chain

Central Penna. Network Affiliated radio station
seeks program director. Must be experienced,
mature. emotionally stable, intelligent, ambitious,

top announcer, capable of leading staff both by
examole and direction. Resume, plus audition tape.
Tape to contain 2 minutes news presentation, and
ad lib about yourself. and why you can handle this
job. State present earnings. Write Box M-268,
BROADCASTING.

There is a_ radio station in a city of 15 thou-
sand with 28 staff members. Like to be a part of
this unbelievable success story . . . permanently?
Jobhoppers definitely not wanted! (One guy did
leave atter 1S vears and came back home a year
later . 1i's that good!) A big city boy likes it
s0 well he's been here 13 years. How about you?
Do you have a minimum of 3 years experience,
like metro broadcasting, but prefer a smaller mar-
ket? We have secunity, professional companionship.
and non-routine programing We need your versa-
tility from board to play by play. Call Lawrence
Weller, 816-263-1230 . . . or send tape and resume
nov«trl!“ KWIX in Moberly prefers midwest or mid-
south.

Situations W;nte'd
Management

Manager—polished professional, 14 vyears active
management. Current ali  techniques, profitable
operation. Community minded, public speaker,
award-winner. Stable. family: relocate for poten-
tial. Several exclusive features. Contact King, 1262
Cranville Ave.. Los Angeles, 90025. (area 213)
473-1557.

Announcers

D], tight board, --good news,_“commercials, third
phone. Box M-141, BROADCASTING.

Los Angeles pro—available, daytime shiff, southern
(lirflléfomla. First phone. Box M-176, BROADCAST-

Exp, dj—announcer-newscaster, 3rd endorsed. Mar-
ried. New York area. Box M-238, BROADCASTING.

Announcer, age 25, third phone endorsed, broad-
cast school graduate. military completed. Will re-
locale. Box M-254, BROADCASTING

First phone, experienced, broadcast school graduate,
prefer top 40, MOR accepted. Tight board. will
relocate, Oraft exempt. Box M-258, BROADCAST-

Music director, announcer, MOR, experienced, Box
923, Albany, New Yoik.

News—({cont‘d)

Female newscaster to do daily TV news show,
conduct SOF interviews and act as “girl Friday" to
news manager. Must be attractive, personable and
a "self-stacter.” College degree preferred. Contact
Manager of News, WTWO-TV, P.O. Box 299,
Terre Haute, Indiana 47808.

Programing, Production, Others
Experienced TV Traffic Manager needed for maijor

Southern market. Send resume and salary expected
to Box M-210, BROADCASTINC.

Promotion manager with creative ability, experi-
ence and enthusiasm needed at major midwest
station. Send picture and resume to Box M-241,
BROADCASTING.

Young announcing school grad; 3rd endorsed, tight
board, good radio voice, sincerely interested in
getting start in radio. Draft exempt—prefers Pitts-
burgh and Western Peana. area. MOR format—
Don Drew, 223 Jones Dr., Bridgeville, Pa. 15017.

Experienced D.|,, 25, wants job in or near Chicago
Available lanuag'. Tight board. good production,
third endorsed, dependable. Present employer knows
of this ad, will give recommendation. Contact Bill
Hembling, WCBY, Cheboygan. Michigan. 616-627-
2341, No collect calls.

Experienced 3rd phone, broadcast school graduate,
working toward first, service exempt, prefer north
Calif., will relocate. Carv Van Maanen, 543 Hilbar,
Palo Alto, Calif., 415-321-8673.

Bright personality sound, 2 years experience, single,
age 22, draft exempt, 3rd ticket with endorse-
ment, good production, d | show, news, available
immediately, prefer northwest, 406-453-2850, Dave
Divele%(, 1721 Sth Avenue South, Creat Falls, Mon-
tana 5940l.

Technical

Ist phone, light maintenance. seeks long term

employment. Box M-237, BROADCASTING.

Programing, Production, Others

Program director, "Top-40", idj). experienced, 3rd

class. Specialize new or changing to top 40, boss
sound, knows music. Box M-259, BROADCASTING.

Young pro. Very strong in copy writing, production,
and news. Former program director. 3rd endorsed,
secvice completed, married. Prefer personality sta-
tion in midwest or east. Minimum $130.00. Call
309-673-6220.

PD for contemporary or modern CGW. Pro with 8
years experience including major market PD. Cur-
rently with top rocker. Cood references, mar-

’Sie(% service completed. Call 305-238-9283, after
TELEVISION—Help Wanted
Announcer

Experienced television announcer needed for top
rated NBC affiliate in Atlantic states. News back-
ground mandatory. Talent. pension and hospitaliza-
tion, company paid. Send full resume to Box M-
242, BROADCASTING.

Experienced TV announcer needed. On air Camera
experience necessary. Good pay. Dbenefits. top 50
market. 3 ViHF market. Send resume with picture
to Box M-244, BROADCASTING.

Technical

Engineer—great opportunity for young all around
graduate engineer to work with qualitied chief in
group operation. Write Box M-252, BROADCASTING.

Studio supervisor and maintenance engineer with
Ist phone and experience on color cameras and
hiband VTR's. Also transmitter engineer. Excellent
area for year around sports including hunting,
fishing and skiing. Good pay and cther company
benefits. Send resume and salary requirements to
Reid Carpenter, KUTV, 179 Social Hall Ave., SLC,
Utah. 801-322-2505,

NEWS

Major midwest CBS-TV affiliate needs second man
for news and second man for sports. Send resume,
picture and salary requirements to Box M-240,
BROADCASTING.

TV news anchorman wanted for expanding news
operation. Must be a 'take charge” guy, with a
solid background in news gathering and reporting.
Midwesterner preferred. A college degree is man-
datory. Send resume and audition VTR, which wilt
be returned. Box M-256, BROADCASTING,

Producer-director-writer needed to help handie
increasing commercial and programing load. If you
have a little directing experience and want an
opportunity to grow, you're halfway home. Add
some talent for writing good, basic commercials
and you're the man we want. Send resume and
samples of commercial copy to Gary Rockg;.
Operat ons  Manager. WTWO-TV, P.O. Box 299,
Terre Haute, Indiana 47308.

TELEVISION
Situations Wanted

Announcers

Versatile  weathercaster—commercials  announcer.
News n2ackground. Desire major market with addi-
tional duties of public relations off camera. A%e
33, Minimum $15,000. Box M-247, BROADCASTING.

NEWS
Top pro TV news reporter. 11 years of sofid broad-
cast naws experience. Desire well paid position in
top 5] market. Prefer northeast. Box M-223,
BROADCASTING.

Programing, Production, Others

Sports director—aggressive, creative, organizational.
Want daily compefitive market with station com-
mitment to “'specials " Ambitious local sports
minded stations only. Box H-255, BROADCASTING,

Director, medium market. full-color VHF desires
creative opportunity with organization that will
utilize ability. College and graduate work in all
phase of television, single, draft-exempt, five
vears directing experience. Most willing to relocate.
tilization of abilities primary objective. Box M-
204, BROADCASTING.

WANTED TO BUY__Equipment

We need used 250. 5C0, | KW & 10 KW AM and
FM transmitters. No Lunk. Cuarantée Radio Supply
Corp.. 1314 Iturbide :t.. Laredo, Texas 78040.

Wanted—VHF communications receiver, Nems Clarke
model 1300 series or similar. Box M-123, BROAD-
CASTING.

immediate requirement for Self-supporting fower
600-700 feet tall capable of supporting 5,000
pound top-mounted UHF antenna. Reply Box M-257,
BROADCASTING.

UHF-TV transmitter, solid state,
Reply Box M-239, BROADCASTING.

FOR SALE—Equipment

Coaxial-cabie—Heliax, Styroflex. Spiroline, etc., and
fittings. Unused mat'l—large stock—surplus prices.
Write for price list, 3-W Elect., Box 4668, Oakland,
Calif. 94623, phone 415-832-3527.

RCA TTU-18 UHF Transmitter Some parts missin_F.
Exciters alone worth the price. Dick Lange, WHUT,
Box 151. Anderson, Indiana 46015,

Gates BC-58 ''Cadillac” of the line. Excellent
condition Qil filled transformers. Solid state recti-
fiers. Available December 27th. $5225.00. Gates
$A3Q limiter. Excellent condition. $210. KRLC,
Lewiston, Idaho.

Best deals—spotmaster, Scully, Magnecord, CBS
Audimax—Volumax, Amega film equipment, Lange-
vin, Fairchild, QRK, Russco. Other top _ brands.
Lease. trade, finance. Audiovox, Box 7067-55,
Miami. Florida 33155.

One Gates stereo limiter, one Gates stereo top
level, two Cates cartritape |l Solid state record-
playback units and two playback only units. Excel-
lent condition. Dick Hardin, WBUD, Trenton.

2 RCA color camera chains, TK-40A modified by
RCA to approximate TK-41. Around 5000 hours,
$13.000 each. Call 317-773-0030. Write WURD,
Noblesville. Ind.

up fo 60KW.
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FOR SALE—Equipment

INSTRUCTIONS—(cont’'d)

Situation Wanted

{cont'd)

MaCarta Carousels, #2408, 24 Cartridﬁe plavers.
MaCarta record center #560. Two racks, blower.
Automation fone relay and generator copy of GE
Unilevel. Quatity Music, 2728 N. Bonnyview, Redding,
Calif. 241-3919 {916) nights OK.

Mobile TV van, 1965 International. All wheel drive,
cab with van body. Completely air conditioned.
Electrically heated. Skw regulated Onan generator.
Diamond plate roof, 3 ton winch and 40’ hydraulic
mast. Can also be used for signal survey van. For
information phone 609-967-3012. Mr. John F.
Scarpa, P.O. Box 100, Avalon, N. |.

Eastman 250 projector, new intermittent, completely
reconditioned. (corrected number). 213-884-1712.

Nems-Clarke 108-E phase monitor, 8 meters. Excel-
lent. $595.00. WNLC, New London, Conn. 06320.

Magnecorder PT6A serno 22505 portable. Xint
cond. Panel, heads, etc. like new. $90.00. Box
M-255, BROADCASTING.

98 feet, brand new, Andrew Hj8-50A, 3 inch, S0
ohm, jacketed. air-dielectric Heliax _transmission
line, surplus price. KWAT-FM, Box 827, Water-
town, South Dakota.

MISCELLANEOUS

Deejayst 11,000 classified gag lines, $10.00. Un-
conditionally guaranteed. Comedy catalog free.
Edmund Orrin, Mariposa, Calif. 95338.

Plenty original one liners monthly—only SBS/{ear!
We're hungry. $1 gets samples: Delaney, Box 2282,
Santa Ana, California.

INSTRIUCTIONS

F.C.C. License Course available by correspondence.
Combination correspongence-residence  curriculum
available for BSEE Degree. Crantham Schools, 1505
N. Western Ave., Hollywood, California 90027.

New Orleans now has Elkins' famous 12-week
Broadcast course. Professional staff, top-notch
equipment. Elkins Institute, 333 St. Charles Avenue,
New Orleans, Louisiana.

The nationally known six-weeks Elkins Training for
an FCC first class license. Conveniently located on
the loop in Chicage, Fully Gl approved. Elkins Radio
License School of Chicago, 14 East Jackson Street,
Chicago, lllinois 60604.

Elkins is the nation's largest and most respected
name in First Class FCC licensing. Complete course
in six weeks. Fully approved for Veteran's Training.
Accredited by the National Association of Trade
and Technical Schools, Write Elkins Institute, 2603
Inwood Road, Dallas, Texas 75235.

First Class License in six weeks. Highest success rate
in the Creat North Country, Theory and laboratory
training, Approved for Veterans Training. E€lkins
Radio License School of Minneapolis. 4119 East Lake
Street, Minneapolis, Minnesota 55406.

The Masters, Elkins Radio License School of Atlanta,
offers the highest success rate of all First Class
License schools Fully approved for Veterans Traine
ing. Elkins Radio License School of Atlanta, 113¢
Spring Street, Altanta. Ceorgia 30309.

Be prepared, First Class FCC License in six weeks.
Top quality theory and laboratory instruction. Fully
approved for veterans training. Elkins Radio License
School of New Orleans, 333 St. Charles Avenue,
New Orleans. Louisiana 70130.

Announcing, programing, production, newscasting,
sportscasting, console operation, disk iockering and
all phases of radio and TV broadcasting. All taught
by highly qualified professional teachers. The na-
tion's newest, finest and most complete facilities
including our own commercial broadcast station—
KEIR. Fully approved for veterans training. Accred-
ited by the National Association of Trade and
Technical Schools. Elkins Institute, 2603 Inwood
Road, Dallas, Texas 75235.

Since 1946. Original course for FCC first class radio
telephone operators license in six weeks. Approved
for veterans. Low=-cost dormitory facilities at school.
Reservations required. Several months ahead advis-
able. Enrolling now for Jan. 8 ,April 2. For informa-
tion, references and  reservations write William B.
Ogden, Radio Operational Engineering School, 5075
Warner Avenue, Huntington Beach, California 92647.
(Formerly »f Burbank, California).

New York City's Ist phone school for people who
cannot afford to make mistakes. Proven results:
April 68 graduating class passed FCC 2nd class
exams, 1009 passed FCC 1st Class exams; New
programed methods and ean while you fearn: job
opportunities. Contact ATS, 25 W, 43rd S5t., N.Y.C,
Phone OX 5-9245. Training tor Technicians, Combo-
men, and announcers.
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Radio Engineering Incorporated Schools has the
finest and fastest course available for the Ist class
Radio Telephone License {famous 5 week course).
Total tuition $360. Classes begin at all RE.L
Schools Jan. 6, Feb. 10, Mar. 17. Call or write
the R.E.l. School nearest you for information.

R.E.l. in Beautiful Sarasota, the home office, 1336
Main Street, Sarasota, Florida 33577, Call (813)
955-6922.

R.El, in Fascinating K. C. at 3123 Gillham Rd.,
Kansas City, Mo. 64109. Call 1816) WE 1-5444.

Technical

I

VI O O A I 0 D 1
FORMER AM, FM, TV
CHIEF ENGINEER
with 8 years experiaence desires similar position
in a Canadian broadcasting operation, Married,
callege education. rafersnces available. Prasently
employed as a broadcast avtomation design engi-
neer, Current salary $15.600 per year. Avall-
ability 30-60 days. Will ¢hange cHtizenship H

N
u
u
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R.E.l. in Delightful Glendale at 625 E. Colorado St.,
Clendale, California 91205. Call (213) 244-6777.

R.E.l. in Historic Fredericksburg at 809 Caroline St.,
Fredericksburg, Va. 22401. Call (703) 373-1441.

Whé ay more? First phone license in four weeks
$29 &. Guaranteed results—rooms $B8.00 weekly.
Next class starts_lanuary 13th. Tennessee Institute
of Broadcasting, 2106-A 8th Ave. South, Nashville,
Tennessee. Phone 297-8084.

First phone in six to twelve weeks through tape
recorded lessons at home plus one week personal
instruction in Washington, D.C., Minneapolis, Los
Angeles. Proven results. Our 17th year teaching
FCC license courses. Bob Johnson Radio License
Training, 10600 Duncan, Manhattan Beach, Calif.
90266, (213-379-4461).

Tape recorded lessons for first phone. Bob Johnson
Radio License Training, P.O. Box 292, Westfield,
Mass. 01085, (413-568-3689).

One week personal instruction for first phome in
Atlanta, Detroit, Seattle, Bob Johnson Radio License
;(r)azigsing. 1060D Duncan, Manhattan Beach, Calif.

Portland, Denver, New Orleans, Boston will host
one week personal instruction sessions for first
phone in 1969. Bob |ohnson Radio License Training,
1060D Duncan, Manhattan Beach, Calif. 90266.

See our display ad under instruction on page 57.
Don Martin School of Radio & TV, 653 No. Cher-
okee, Hollywood, California 90028. HO 2-3281.

RADIO—Help Wanted
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g HAPPY NEW YEAR

from

NATIONWIDE

Announcers

$9.000.00 Per Year

Successful Pop station, medium market,
Mid-Atlantic, seeks DJ, desiring eventual
management and ownership. Wanting to
enter sales . . . 5 day work week, company
benefits. Resume and tape to

Box M-234, Broadcasting.

Top rated
Southern Californla statlon wants top rated,
heavyweight morning personality. Excellent work-
ing eonditions. major market, marvelous elimate.
Send tape and resums to
Mike Scoft, program director, KCBQ
Box 1629, San Diego, Calif. 92112

B st e e e
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AM DRIVE NEWSMAN

Tnnuediate opening for well trained, good voice
news=man  with  metropolitan  city experience.
Excellent working facilities. Metrnpolitan mare
ket. Our saff notified. Starting salary $7,800.
Semd tupe to:

Box M-248, Broadcasting.
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= Box M-272

< M-272, Broadcasting,
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Program, Production, Others

Eﬂ

Feb. 1st—WKYN—Leading
English Station Goes Spanish

SALLY JESSY
and
ART MERRILL

San Juan's top radio & TV personalities in
search of a new home. Show is funny,
relaxed and warm; heavy on community
involvement; inc¢ludes seven years proven
sales by aggressive producer whe goes with

package. Interested only in top markets!
This show has everything. HAPPY NEW
YEAR!

TELEVISION—Help Wanted
Technical

AVCGO
Corporation

. a large efectronics manufacturing/broad-
casting corporation has been awarded a
three year operati and int e pro-
%um_of television stations in Saudi, Arabla,

penings exist in the following areas:

e CHIEF ENGINEERS

BSEE or oqulvalent plus 10 years experienes
in over-all VHF station operations.

e BROADCAST TECHNICIANS

Telovision technleal school plus 3 years exporl-
ence in VHF station equipments operation and
maintenance.

o INSTRUCTORS

Tetevision tochnleal school plus 3 years experle
ente in VHF station maintenanee plus 2 years
experience In formal elassroom  instruction on
tleetronic cQuipment.

Generous salnry—eamplotion bonus—Ilving allow-
inee~ t fringe fits. Send resume In
confidence to R, E. Welrieh.

AVCO
Field Engineering

P.O. Box 41300
Cincinnati, Ohio 45241

(An equal opportunity employer)
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TELEVISION—Help Wanted

NEWS
iy TV Anchorman
ﬁ Majer west coast market sseks prefessional news R
ﬁ man with polished, personable. on-air dolivery. g
Must be able to pather. write. and edit news. @
ﬁ Send rosume on VTR, air check to (3\
Box M-263, Broadcasting i'.é

Programing, Productio:n. Olhers

J

Art Director

for network affiliate, group owned. Flagship in
South's most progressive city. Graduate. Two
artist department. 1.2 Years eolor TV experi-
ence. Versatile. Must know photography, type.
printing, profuction. Responsiblé for on-air, ser
design, advertising. Great potentinl for prowth.
Not a Job for a lightweight. Send resume with
complete Job histery. If you're in a top-50
market, hera’s a chance to get ta a preat spot
in the teens. EqQual opportunity employer.

Box M-262, Broadcasting.

1111311111131t

£

pRmammmmaEEma okkkkk Ak kAR

INSTRUCTIONS

Obtain
YOUR FCC 1ST CLASS LICENSE
IN 6 WEEKS
at the

DON MARTIN SCHOOL
OF RADIO & TV

(America’s Foremost School of
Broadcasting) est. 1937

Individualized Instruction

Most Comprehensive Methods

Utilization of Visual Aids

Highly qualified Instructors

One Low cost until completion

Inexpensive accommodation nearby

Next Class Scheduled to Start
Januory 6th

".';| Register Now—Classes Limited

H For additional information call or write:

1:.: DON MARTIN SCHOOL
¥l OF RADIO & TELEVISION
ARTS & SCIENCES

1653 N. Cherokee HO 2-3281 |
Hollywood, Calif. 90028

FOR SALE—Stations

o w s ww

For Best Results
You Can’t Top A
CLASSIFIED AD

Bmadcasﬂng

USINESSWEEKLY DF TELEVISION AND RADID

Miscellaneous
FSTE ST SO S TR RO TR IS RN SR A AR KR
?i Inauguration Overage

Lxclusive . . . exciting reports for your
station . . . top pro team on the scene
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Confidential Listings
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TaRure Medin Brokers Inc. : BRI M
b e o and ush How Nevar
e s:clm::)m:AR: S:)UTH ’ offered for sale before, Principals only.
265-3450 C : Box M-199, Broadcasting.
P R S = T 21
Wisc.  small F.M. $110M  29% | NW.  small fulltime % 75M  nego
West  small good freg. 107M  25M | Ky. small daytime 70M  $20M
Ky. medium  F.M. 10M  terms | Fla. coastal  daytime 225M  terms
N.Y. metro daytime 128M  SOLD | MW.  major P.S.A. 200M . cash
East major profitable  800M terms | M.W.  major daytime 168M  nego

CHAPMAN ASSOCIATES

©

media brokerage service®

2045 Peachtree Road

Atlanta, Ga. 30308
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kw. DA-D: KZUN Opportunity, Wash.,
KZUN Inc.. Has: 830 ke. 500 w-D. Req: 630
ke. 1 kw-D: KAVA Burney. Calif., Ulysses
Sherman Barlmess, Has: 1430 ke. 250 w, U,
Req: 1430 ke. 250 w. 1 kw-LS. U; WHJIB
Greensburs. Pa.. WHJB Ine.. t 620 kc,
500 w. 1 kw-LS. DA-2. U. Rea: 620 ke, 500 w,
5 kw-LS. DA-2, U:; KNUI Kahulul, Hawali,
Qualitton Aero Inc.. Has Lic: 1310 ke, 1 kw,
U (Makawao. Hawali), Has CP: 1310 ke, 5
kw, U (Makawao. Hawaii). Rea MP: Change
station,_trans, and studlo locatlon to Ka-
hului. Hawaii: KENA Mena. Ark., Mena
Broadcasting Co.. Has: 1450 ke, 250 w, SH.
Req: 1450 ke. 250 w. 1 kw-LS. SH; NEW.
Mcbane. N, C.. Radio Mebane—Hlllsborough
Inc.. Req: 1060 ke, 1 kw. 500 w(CH), DA-D

WKER Pompton Lakes. N. J.. WKER Radlo
Inc.. Has: 1300 ke. 500 w. DA-D. Rea: 1500
ke, 1 kw. DA-D: NEW. Hindman. Ky., Knott
Countly Broadeasting Corp.. Rea: 1540 kec. 1
kw. 500 w(CH)-D: KCAT Pine Bluff. Ark.,
Jumes J. B, Scanlon. Has: 1530 ke. 250 w-D.
Req: 1340 ke, 250 w. 1 kw-LS. U: WCFR
Springfield. Vt.. Connecticut Valley Broad-
casting Co.. Has: 1480 ke. 1 kw-D, Req:
1480 ke 5 kw-D: WKYB Hemingway, §. C.,
Hemingway Broadeasting Co.. Has: 1000 ke,
5 kw-D. Reg: 1000 ke, 10 kw. 5 kw(CH)-D;
KUIK Hillsboro. Ore.. SHO-N-TEL Inc.,
Has: 1360 ke. 1 kw-D. Req! 1360 ke, 5 Kw,
DA-D: NEW. Yazoo City. Miss., Gateway
Broadcasting Co., Req: 1530 KC, 250 W-D:
NEW. Livingston. Tenn.. Sound Ine. of
Livingston. Tenn.. Req: 1110 ke. 250 w-D:
NEW, Catiettsburg. Ky.. K & M Broadcast-
ing Co.. Reg: 1600 ke. 5 kw-D: KIXF For-
tuna. Calif.. Dale A. Owens. Has Lic: 1280
ke, 1 kw=D. Has CP: 1280 ke. 5 kw-D. Req
MP: 1090 ke. 10 kw-D: NEW., West Branch,
Mich., Ogemaw Broadcasting Co.. Req: 1060
ke, 1 kw-D: KBMR Bismarck. N. D.. KBMR
RE\le Inc.. Has: 1350 ke, 500 w-D. Req: 1130
ke. 10 kw-D: NEW, Humble City, N, M.,
CGS Co.. Rea: 1110 ke. 1 kw-D: KYAK An-
chorage. KYAK Inc., Has: 630 kc. 5 kw-D.
Rea: 630 ke.25 kw. DA-I. U': NEW, Juncos.
P.R.. Juncos Broadcasting Corp., Req:
1460 ke, 500 w. DA-D: NEW, 155D0a15y'

Tenn.. Robert Allen Maver. Rea:
250 w-I): NEW. Fayetteville. Tenn.. Lincoln
Counly Broadcasling Co.. Req: 1140 ke, 1

kw-D: WCIR DBeckley. W. Va.. Christian
Broadcasting Corp.. Has: 1060 ke. 10 kw. 1
kw(CH)-D, Req: 1070 ke. 10 kw-D: NEW,
Charlottesville. Va.. Chariottesville-Alber-
marle Broadcasters Inc.. Red: 1470 ke, 5 kw-
D: NEW, Warsaw. N. C.. Quinn Broadcast-
Ing. Req: 1560 ke, 10 kw. DA(CH)-D; NEW,
Camden. S, C.. Kershaw County Broadcast-
ing Co.. Req: 1130 ke. 1 kw-D: NEW, Owens-
boro. Ky.. Edward G. Atsinger III, Req:
1140 ke. 500 w-D: NEW. Shelbyville. IIL,
Shelbyville Broadeasting Co.. Rea: 1560 ke,
500 w. DA-D: KGOL Palm Desert. Calif.,
Duggay Corp.. Has: 1270 ke, 500 w-D, Req:
1270 ke 1 kw-D: WLIZ Lake Worth. Fla..
Gold Coast Broadcasting Co.. Has: 1380 ke,
500 w-D. Req: 1380 ke. 1 kw-D: NEW, Flora.
Ill.. Doyle Ray Fiurry. Req: 1530 ke, 250 w.
DA-D: NEW. Sanford. Fla.. Blue RIldge
Broadcasting Co.. Req: 1190 ke, 250 w-D:
KOHU Hermiston, Ore.. Hermiston Broad-
casting Co.. Has: 1570 ke, 1 kw-D. Req: 1360
ke 1 kw, DA-N. U: KORK Las Vegas, South-
western Broadcasting Co.. Has: 920 ke¢. 500
w. 1 kw-LS, DA-N, U, Req: 920 ke, 500 w.
KW : : . Ada. Minn., Henry
G. Tweten. Req: 1130 ke. 1 kw-D: NEW,
Brockport. N. Y.. Brockport Broadcastlng
Inc.. Rea: 1560 ke. 1 kw. DA-D: NEW,
Soddy. Tenn.. Ra-Ad of Suddy. Req: 1240 ke.
250 w. U: WEIC Charleston. Iit.. Communlity
Communications Associates Inc.. Has: 1270
ke, 1 kw, DA-D. Req: 1270 ke, 500 w, 1 kw-
LS. DA-2. U: NEW., Humboldt. Tenn., Com-
municatlon Associates Inc.. Req: 1190 ke, 500
w-D: NEW. Sparta. Tenn., Cameron Broad-
casting Co.. Req: 860 ke. 250 w-D: WSML
Graham. N, C.. Smiles of Craham Inc., Has:
1190_ke. 250 w. DA-D. Req: 1190 ke. 500 w,
DA-D: KLER Orofino. Idaho. Clearwater
Broadeasting Co.. Has: 930 ke. 1 kw-D. Req:
950 ke. 500 w. 1 kw-LS. DA-N. U: KLUV
Haynesville. La.. Haynesville Broadcasting
Corp.. Has 1580 ke. 250 w-D. Req: 1580 ke,
1 kw-D: NEW, New London. Wis., New
London Enterprises Inc.. Req: 1460 Xkc, 1
kw, DA-2, U: NEW. Amarillo. Tex.. North
Texas Enterprises Inc., Req: 1090 ke, 10 kw,
50-kw- LS, DA-2, U: NEW, Russell Springs,
Ky.. Twin Cities Broadcasting Co.. Req: 1430
ke, 500 w-D: KDTA Delta. Colo.. Monarch
Broadcasling Co., Has: 1400 ke, 250 w, U,
Req: 1400 ke, 250 w, 1 kw-LS, U: KZIN Yuba
City. Calif.. Northern Capltal Land Invest-
ment Co.. Has: 1450 kc. 100 w, U. Req: 1450
ke, 250 w. U: WKIP Poughkeebsie, N, Y.,
Star Broadcasting Corp.. Has: 1450 ke, 250
w, 1 kw-LS. DA-D, U, Req: -Changes in DA
syslem: NEW. Monroe., Ga.. Community
Broadcasting Co.. Redq: 1380 ke, 1 kw-D:
NEW, Lake Havasu City. Arlz., Lee Sho-
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blom, Req: 980 ke, 500 w-D: WLYV Fort
Wayne, Ind., Shepard Broadcasting Corp. of
Indiana, Has Lic; 1450 Kc, 250 w., 1 kw-LS,
U, Has CP: 1450 ke, 250 w. 500 w-LS, U,
Req MP: 1450 ke. 250 w, 1 kw-1LS. U: NEW,
Brush. Colo,, Pettit Broadcasting Co.. Req:
1190 ke, 5 kw-D: LTN Littleton. N. H.,
Littleton Broadcasting Ce.. Has: 1400 ke,
250 w, U, Req: 1260 ke, 5 kw-D: WAGL
Lancaster, S. C.. Palmetto Broadcast]ng
System Inc.. Has: 1560 ke. 10 w, 500 w(CH)-
D. Reaq: 1560 ke, 10 kw, DA(CH)-D: WONE
Dayton. Ohio, Group One Broadcasting Co..
Has: 980 ke, kw, DA-2, U, Req: 980 ke,
5 kw, DA-N, U WOGB Juana Diaz. P. R.,
Grace Broadcasters Inc., Has: 1050 ke, 1 Kw-
D (Pastllle, P. R.), Req: 1050 ke. 1 kw-D
{Juana Diaz. P. R.); NEW. Camden. S. C.,
DeKalb Broadcasting Co., Req: 1130 ke. 1
kw-D: KDEQ E1 Cajon, Calif.. Metre Com-
mun|cations Inc., Has: 910 k¢, 1 kw, DA-2,
U, Req: 910 kc. 1 kw. 5 kw-LS. DA-2, U:
NEW, Bay Springs. Miss.. Cotten Valley
Broadcasting Co.. Req: 1570 kc. 1 kw-D:
W, Bay Saint Louis, Miss.. Michael D.
Haas. Req: 1140 kc, 250 w. DA-D: NEW,
Crystal Springs. Miss.. All-Channel TV Serv-
ice. Req: 1190 ke, 250 w-D: NEW. Jellico.
Tenn.. Jellico Broadcasting Corp., Req: 1540
ke, 1 kw., 500 w(CH)-D; NEW, Pikesville.
Tenn.. Pikeville Broadcasting Co.. Req: 1110
250 w. DA-D; NEW, Cllnton. Mass.,
Radlo Ciipton Inc.. Req: 1530 ke, 1 kw, 500
w(CH)-D: NEW, Yakima. Wash., Treadwell
Broadcasters, Req: 1140 ke, 1 kw-D; KLIK
Jefferson City, Mo.. Panax Corp., Has: 950
ke, 5 kw-D. Req: 950 ke. 500 w. 5 kw-LS,
DA-N. U: NEW. Pulaskl. Va.. Dr. Stanley
M. Boyd. Req: 1510 ke, 1 kw, 250 w(CH)-D:
WINU Hlghland, Ili., Progressive Broad-
casting Corp.. Has: 1510 ke. 250 w. DA-D,
Req: 1510 ke, 1 Kw. DA-D: NEW. Albu-
querque, N, M.. Alvin L. Korngold. Req:
1520 ke, 500 w-D: NEW, Avon Park. Fla.,
Avon Electronic Services Inc., Req: 1390 ke,
1 kw-D: WJRM Troy, N. C.. Montgomery
Broadcasting Inc., Has: 1390 ke, 500 w-D,
Req: 1390 ke. 1 kw-D: WMPC Lapeer, Mich.,
Calvary Blble Church of Lapeer. Has: 1230
ke, 250 w, SH, Req: 1230 ke, 250 w. 1 kw-LS.
SH: NEW, Wolfeboro. N. H.. Radio Wolfe-
boro Inc¢.. Req: 1420 ke, 1 kw-D: KNEI
Waukon. Towa. Ralph M. Sweeney. Has: 1140
ke, 250 w-D. Req: 1140 k¢, 1 kw-D: WRNG
North Atlanta, Ga.. Rlng Radlo Co., Has:
680 ke, 5 kw-D. Reg: 680 ke, 25 kw-D:
WXOK Baton Rouge. WXOK Inc.. Has: 1460
ke. 1 kw. 5 kw-LS, DA-N, U, Req: Change
ant.-trans. location; KAWW Heber Springs,
Ark.. Newport Broadcasting Co., Has: 1370
ke, 500 w-D. Req: 1370 ke, 1 kw-D: WYDE
Birmingham. Ala., Basic Communicatlons
Inc.. Has: 850 ke. 1 kw, 10 kw-LS. DA-N. U,
Req: 850 ke. 1 kw, 50 kw-LS, DA-2, U: NEW,
Talahassee. Fla.. Charles W, Holt. Req:
1070 ke, 10 kw-D: WSLV Ardmore., Tenn..
Stateline Broadcasting Co.. Has: 1520 ke, 1
kw, 500 w(CH)-D. Req: 1110 ke. 1 kw-D:
WABO Haynesboro. Miss., Wilbur J. Martin
Sr.._Has: 990 ke, 250 w-D. Req: 990 ke. 1
kw-D: WMSJ Sylva. N. C., WMSJ Inc.. Has:
1480 ke, 5 kw-D. Req: 680 kc, 250 w. 1 kw-LS,
DA-N, : NEW. Montlcello. Miss..
cello Broadcasting. Req: 127
NEW. Eureka. Calif., Phll D. Jackson. Req:
ke, 5 kw-D: NEW, Greensburg. Ky.,
VEER Broadcasting Co.. Rea: 1550 ke. 250 w-
NEW. Knox. Ind.. Kankakee Valley
Broadcastlng Co.. Rea: 1520 kec. 250 w-D:
NEW. Windsor. N. C,. Bertie Couniy Broad-
casting Co.. Req: 990 ke. 1 kw-D: EW
York. Ala., Grantell Broadcasting Co.,
1350 ke, 5 kw-D: NEW, Eureka. Calif., Cal:~
fornia Northwest Broadcasting Co,. Req:
ke, 5 kw-D: WLAS Jacksonville, N. C.. Sea-
board Broadcasting Corp.., Has: 910 kec. 5
kw-D: Req: 910 kc. 5 kw, DA-N. U: KADA
Ada. Okla.. KADA Broadcasting Inc.. Has:
1230 ke, 250 w. U. Req: 1230 ke, 250 w, 1 Kw-
LS, U: NEW. Waynesboro. Tenn., Waynes-
boro Broadcasting Co.. Req: 1480 ke. 1 kw-
D: NEW. Cameron. Mo.. Cameron Radlo
Inc.. Req: 1360 ke. 500 w. DA-D: NEW.
Webster, Mass.. Webster Broadcasting Co.,
Req: 1520 ke. 250 w-D: WICK Scranton. Pa.,
Scranton Radlo Corp.. Has: 1400 kc. 250 w,
U. Req: 1400 ke. 250 w. 1 kw-1LS. U: WDJZ
Bridgeport. Conn.. Connecticut Coast Broad-
casting Co.. Has: 1530 ke. 10 kw-D. Req:
Change ant.-trans. location and DA system:
KMPG _ Hollister. Calil.. Milo Communica-
tlons Corp.. Has: 1520 ke, 500 w-D. Req:
1540 ke, 5 kw, DA-D: NEW. Tupelo. Miss.,
Radio Tupelo, Req: 710 k¢, 5 kw. DA-D:
WGCH Greenwlch, Conn.. Greenwich Broad-
casting Corp., Has: 1490 kc. 250 w. U. Req:
1490 ke. 250 w. 1 kw-1LS. U: WISK Americus,
Ga.. Sumter Broadcasting Co.. Has: 1390 ke,
S5 kw-D. Req: 1390 ke, 1 kw. 5 kw-LS. DA-N,
U; NEW, Russellville. Ala,. Franklin Broad-
casting ('o.. Req: 1500 ke¢. 1 kw, DA-D:
NEW, Tupelo. Miss., Frank E. Holladay and

Joseph W. Carson. Req: 1060 k¢, 5 kw. DA-
D: NEW, Seaside. Calil.. Lloyd M. Marks.
Req: 1540 kc. 250 w-D: NEW. White Sul-

phur Springs, W, Va., Valley Broadcasting
Co., Req: 1310 ke, 5 kw-D; NEW, Vega Bala,
P, R.. Vega Bala Broadcasting Corp., Req:
1350 ke. 500 w, DA-D: NEW, Washington,
Pa.. DiLeLo Broadcasting Co., Req: 1110 ke,
1 kw, DA-D: WASP Brownsville, Pa.,
Brownsville Radlo Inc., Has: 1130 ke, 1 kw-
D. Req: 1130 ke, 5 kw. 1 kw(CH), DA-D;
NEW. Wavnesboro, Pa.. TV Cable of
Waynesboro Inc., Req: 1130 ke, 1 kw, DA-D;
WOTT WatermWn N, Y., R.B.G. "Produc-
tions Inc., Has: 1410 Ke, 5 kw'D, Req: 1410
ke, 1 k\\'. 5 kw-LS, DA-N., U; KLOV Love-
land, Colo.. Evergreen Enterprises Inc.. Has:
1570 ke, 250 w-D, Red: 1570 ke, 1 kw-D;
NEW, Bufialo, Minn., Wright County Broad-
casting Co.. Req: 1360 ke. 500 w. DA-D:
WGAD Gadsden. Ala., Coosa Broadcasting
Co.. Has: 1350 ke, 1 kw., 5 kw-LS, U, Req:
Changes In DA system and change ant.-trans.

location: KVRC Arkadelphia. Ark.. Arka-
delphia Broadeasting Co.. Has: 1240 ke, 250
w, U, Rea: 1240 ke, 250 w, 1 kw-LS. U:

WSAU Wausau. Wls.,, Forward Communica-
tions Corp.. Has: 550 ke. 5 kw, DA-2, U,
Req: Change ant.-trans. locatlon and make
changes in DA system: WSJC Magee. Miss.,
Southeast Mississippl Broadcasting Co., Has:
810 ke, 250 w, 50 kw-LS. DA-N. U. Req: 810
ke, 500 w. 50 kw-LS, DA-N. U: KFNW Far-
go. N. D.. Northwestern College, Has: 900
ke, 1 kw-D. Req: 1170 ke. 1 kw-D; NEW,
Plattsmouth, Neb,. Platte Broadcasting Co.,
Req: 1000 ke. 250 w. DA-D: KDMO Carthage,
Mo.. Carthage Broadcasting Co., Has: 1490
ke, 250 w. U. Rea: 1490 ke. 250 w. 1 kw-LS,
U: WATH Athens, Ohio, Radio Athens Inc.,
Has: 970 ke. 1 kw-D, Rea: 940 ke, 5 kw. DA-
D: NEW. Ciovis. N, M., Friend Radio Inc.,
Req: 1090 kc. 250 w-D: WIVV Vieques, P. R.,
Calvary Baptist Mission of Puerto Rico, Has:
1370 ke, 1 kw, U, Req: 1370 k¢, 1 kw, 5 kw-
LS. U: WYFE Rockford. III.. Town and
Country Radio Inc., Has: 1150 ke, 500 w, DA-
D. Req: 1150 ke, 1 'kw. DA-D: WMBT Shen-
andoah. Pa.. Schuylkill Trans-Audio Corp.,
Has: 1330 kc. 250 w-D. Req: 1330 ke, 1 kw,
250 wW(CH)-D: WDAL Meridian. Miss.,
Broadcasters & Publishers Inc.. Has: 1330 ke,
1 kw-D. Req: 1330 ke, 5 kw-D: WCSL Cher-
ryvitte, N. C., Broadcasting Co. of the Caro-
Iinas. Has: 1590 ke. 500 w-D. Req: 1590 ke.
1 kw-D: WPXY Greenville. N. C., Curtis &
Associates Inc., Has 1550 ke, 1 kw-D, Req:
1590 ke. 5 kw-D: WCPC Houston, Miss.,
WCPC Broadcasting Co., Has: 940 ke, 50 kw,
DA D. Rea: 940 ke, 500 w. 50 kw-LS. DA-2.

: KQMS Redding. Calif., Radio Redding
Inc Has 1400 ke. 250 w, U, Req: 1400 ke,
250 w. 1 kw-LS, U: WIFF Auburn, Ind.. C.
P. Broadcasters Inc., Has: 1570 ke, 250 w.
DA-D. Req: 1570 kc. 500 w, DA-D: WTKO
Ihtava. N. Y.. Ivy Broadeasting Co., Has:
1470 ke, 1 kw-D. Req: 1470 kc, 500 w. 1 kw-
LS. DA-N. U: WHEL Louisville. Ky., Shell
Broadcasting Inc.. Has: 1570 ke, 1 kw-D
(New Albany, Ind.), Req: Change statlon,
ant.-trans. and studio location: WBLF Belle-
fonte. Pa.. Beilefonte Broadcasting Co.. Has:
1330 ke, 500 w-D, Req: 970 ke, 500 w-D:
WKBX  Winston-Salem. N. C., Stuart W.
Epperson, Has: 1500 kc. 1 kw. DA-D, Req:
1500 ke, 10 kw (1 kw. DA, CH)-D; KRZY
Albuquerque. N, M., Burroughs Broadcast-
ing Co.. Has: 1450 ke. 250 w. U. Req: 1450
ke, 250 w. 1 kw-LS. U; WIOD, Tawas City-
East Tawas. Mich.. ‘Alrway Broadcasters
Inc.. Has: 1480 ke. 1 kw. DA-D. Req: 1480
ke. 1 kw. 5 kw-LS. DA-2. U: NEW, Luverne,
Ala.. Crenshaw County Broadcasting Co..
Req: 1080 k¢, 500 w-D: NEW. Holly HiIll.
S. C.. Radio Holly HIll Inc.. Req: 1440 kc,
1 kw-D: NEW. Garyville. La.. 222 Corp..
1 1010 ke. 500 w. DA-D: NEW, Shreve-
port. La.. James E. Reese, Req: 1300 ke.
500 w-D: NEW. Appleton. Wis.. Total Radlo
Inc.. Req: 1150 ke, 1 kw. DA-D: NEW.
Monroe. La., TouPat Radio Broadcasting
Stalion, Req: 1110 ke, 500 w-D: NEW,
Springfield. Mo.. A-W Broadcasting Co., Req:
1550 ke, 500 w-D; NEW, Thomson. Ga..
Bethany Broadcasting Co.. Rea: 1530 ke, 1
kw. 500 w(CH)-D: NEW. Steubenville, Ohlo,
Capitol Broadcasting Corp.. Req: 950 ke, 500
w, DA-D: NEW. Fajardo. P. R.. Falardo
Broadcasting Corp., Req: 1090 ke 10 kw.
DA-D: NEW. Salem. N, H., Salem Broad-
casting Co.. Req: 1110 ke. 5 kw. DA-D:
NEW, Grayling, Mich.. Grayling Broadcast-
ing Co.. Req: 1590 kec. 1 kw-D: NEW, Par-
sons. Tenn.. Townsend Broadcasting Corp..
Reg: 1550 ke, 500 w-D: NEW, Wartburg.
Tenn., Morgan County Broadcasting Co..
Req: 940 ke, 1 kw-D: NEW, Brunswick, Ga..
Dowric Broadcasting Co.. Rea: 1530 ko, 1
kw, 500 wW(CH)-D: WSNE Cumming. Ga..
Howard Rowe & Associates Inc.., Has: 1410
ke, 1 kw. DA-D, Req: 1170 ke. 1 kw-Dg
KGMC Englewood. Colo., MacLee Radio Inc.,
Has: 1150 ke. 1 kw-D. Req: 1150 k¢. 5 kw-D
WELF Tomahawk, Wis.. Tomahawk Broad-
casting Co.. Has: 810 ke. 500 w-D. Req: 8§10
ke, 1 kw-D: WYSE Invernéss. Fla.. Citrus
Broadeasting Co.. Has: 1560 ke, 1 kw, DA-N.
U. Req: 1560 ke. 1 kw-D., Ann. Dec. 20.

Ownership changes

Application

s KTXL-TV Sacremento, Call{.—Seeks trans-
fer of control of Cypress Commwunications
Corp. from Electronics Capital Corp. de facto
(48% belore) to Electronics Capital Corp.
de jure (50.6% ufter) through conversion of
000 7% convertible debenture into
54288 shares of Cypress common stock.
Principals of Electronies Capital Corp.:
Richard C. Memhard, president et al. No
consideration invclved. Ann. Dec. 19.

Actions

s WMCR Oneida, N.Y.—FCC granted assign-
ment of license from C & U Broadcasting

Corp.. to Warren Broadcasting Co. for
$120.000. Sellers: Contlnental Telephone
Corp.. sole owner. Continental Telephone is

multiple CATV owner. Officers of C & U
Broadcasting Corp.: Willlam S. Kingman,
c¢halrman of board: James Skidmore, execu-
tive vice president: Hale S. Coughlin Jr.,
vice president:; Clark F. Metzgar, assistant
secretary-treasurer. Buyers: Willlam J, War-
ren, president-treasurer and Vivian Warren,
vice president-secretary (100% jointly). Mr.
and Mr. Warren own WHLT Huntington,
Ind. Action Dec. 19.

8 WMAD Madison, Wis,—FCC granted trans-
fer of control of Alr Capltol Ine. from Neil
K. Searies et al. (as a ErouD 1009 before,
none after) to Hudson Broadcasting Corp.
(none befere, 100% after). Principal: James
Al McKenna Jr.. sole owner. Mr. McKenna
owns KQR AM-FM_Golden Valley, Minn.:
80% of WCMB-AM FM Harrvisburg, Pa.; and
32% of WAWA-AM-FM West Allis. Wis.
Consideration: $181.500. Action Dec. 20.

Community-antenna activities

The following are activities in com-
munity antenna television reported to
BROADCASTING. through Dec. 23. Re-
ports include applications or permission
to install and operate CATV grants of
CATV franchises and sales of existing
installations.

Franchise grants shown in iralics.

Roanoke, Ala.—Multi-Channel Cable Co..
Portsmouth. Ohio (muitlple CATV owner),
has beert granted a 30-Year franchise,
Monthly lees will be $5. City will receive
3% of gross annual revenues.

Cotter, Ark.—Cotter CATV _Co. has been
granted a 25-Year franchise. Installation and
monthly fees will be $10.50 and $4.75. respec-
tively. City will recelve 3% of gross annual
revenues,

San Juan Cabistrano, Calif.—TImes-Mlirror
TV Cable Co. has been granted a nonexclu-
sive franchise. City will receive annual
$1.200 fee. or 2% ol gross annual revenues.
whichever |s Rreater,

8 Smyrna, Del.—Fern-Decker Assoclates has

apptied for a franchise for a 12-channel s¥s-
tem.

s Washington, D. C.—National Student Mar-
keting Corp. of Washington has purchased
controlling jnterest In Multiview Systems
Inc. franchises in Lodi and Woodland, both
Caiifornia.

Homerville , Ca.—Continental Transmission
Corp.. St. Louis (multiple CATV owner), has
been granted a franchise.

Dowayiac, Mich.—Lamb Communications
Inc., Toledo, Ohio (Multiple CATV owner).
has been granted a franchise.

Dover, N. J.—WRAN Dover. has
granted a nonexclusive franchlse.

s Paulsboro, N. J.—Philadelphia Community
Antenna Television Co. (multiple CATV
owner) has been granted a 25-year franchlse
for an 18-channel System. Installation and
monthly fees will be $7.50 and $5 respec-
tively.

s Stony Point, N. Y.—Rockland Cablevision
Inc. and Good WVue Cablevislon have each
received a franchise.

s Conneant, Ohio—Conneaut CATV Inc. has
been granted a franchise.

been

s Beaumont, Tex.—Northeast Management
Development Co.. Beaumont CATV Inc. and
Hale Investment Corp. have each applied for
a franchise.
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Herb Jacobs began his education in
the entertainment field more than 37
years ago and his first teacher was a
fabled showman of the theatrical arts,
impressario Billy Rose.

Young Herb, then 20, left New York
University in those deep, dark days of
1931, his eyes dazzled by the bright
lights of Broadway. Through the assist-
ance of a friend, he obtained a job as
assistant to Mr. Rose, already a famed
song writer and a producer of night-
club and theater revues.

“I worked for Billy Rose for two
years and it was a wonderful experi-
ence,” he reminisced. “He was a dy-
namic, creative guy, always on the
move, quick with ideas. If I came away
with one thing, it was the importance
of production values in any sphere of
entertainment.”

In his own right, the short, stockily
built Mr. Jacobs is an outspoken, en-
ergetic individual, whom one associate
calls “a man of perpetual notion.” As
president of TV Stations Tnc.. Mr.
Jacobs needs all thc cnergy and crea-
tivity he can muster to satisfy the
varied needs of the 130 station mem-
bers of TVSI in the area of program
buying and market counseling.

Mr. Jacobs directs a staff of 18 from
his New York headqguarters, a tele-
phone call away for the station in the
deep South that may want TVSIs
cvaluation of a syndicated series it is
planning to buy, or from an outlet in
upstate New York that may want to
restructure its daytime programing
schedule, or from one in Ohio that may
be seeking pricing guidance on a proj-
ected feature-film purchase.

In 1954, Mr. Jacobs, fortified by a
background in the stage. night clubs.
motion pictures and television, rea-
soned that the burgeoning TV industry
necded the services of a programing
specialist organization. Together with Ed
Craney, then owner of KXLy-AM-Tv Spo-
kane, Wash., and KxLF-AM-Tv Butte.
Mont., he co-founded TVSI that year
as an organization that would be owned
cooperatively by its station members.

Mr. Jacobs devoted the entirc ycar
of 1954 to structuring TVSI as an
organization and signing up station
members. Operationally, TVSI began to
function in 1955, and since that time,
Mr. Jacobs estimates, it has becn in-
volved in the purchase of more than
$130-million worth of film and tape
programing. He projected that 1968
will be a $15-million year.

TVSI consists of 130 members,
drawn from stations throughout the
country. Members have the option of
paying a fee or a percentage of the
purchase price of film and taped pro-
graming. TVSI recently imposed a
minimum fee of $780 a year for mem-
bership.

Mr. Jacobs, in a sense, sits at the

The man who knows
what’s happening
in TV programing

control desk of a vast communications
complex to which all types of local
programing information are funneled.
Through constant phone calls and
frequent letters, he maintains connec-
tions to the programing community
that generate such signals as which
program type is catching fire or losing
steam, or which time periods are develop-
ing audiences for a particular syndi-
cated scries or engendering advertiser

support?

“The important function wc can
perform is to ‘trend’ the syndication
market,” Mr. Jacobs observed. “It’s

important to spot an emerging trend in
advance, but it's equally important to
determine when a trend has had it be-
fore it actually ends.”

Mr. Jacobs dctected the growing
popularity of the talk-varicty show
when it was in its early stages, he re-
ported, but he believes this programing
form is being vitiated through over-
exposure. In the near futurc, he prog-
nosticated, there will be a resurgence of

WeeksProfile

Herbert Jacobs, president. TV
Stations Inc.. New York; b. Aug.
12, 1911, New York City; VP
and general manager, Atlas TV
Fihns Inc., New York, program
distributor, 1948-51; national sales
manager, Du Mont Television Net-
work syndication division, 1951]-
53; co-founder and president. TV
Stations Inc. since 1954; m. Grace
Cignarella; children—Mrs. Bar-
bara Kashin, 33, and George. 30;
hobbies—swinuning, music, the-
ater.

advertiser-produced syndicated pro-
graming, under which a client will en-
gage a producer for a series or special
that will be scheduled in selected mar-
kets.

“It’s just a rumbiing now,” he added.
“There are no specific shows of this
type in production, but we see it com-
ing, perhaps next year.”

Mr. Jacobs is a staunch advocate of
the feature film. He indicated that this
programing form will continue to be
the backbone of both network and syn-
dicated schedules on a consistent basis
because of the inherent production
vatues of many motion pictures.

In his role as buyer-consultant to
stations, Mr. Jacobs is constantly in
contact and in negotiation with the pro-
gram distributors who supply the fea-
tures and series for syndication. Ob-
viously, he performs the traditional role
of the buyer, and attempts to nail down
the most advantageous contract for his
station clients.

Nevertheless, he seems to be held
in high estecm by distributors, and one
top-level syndication official made this
obscrvation:

“Herb Jacobs and TVSI wverform
several important and beneficial roles
in the programing field. In these days
of high costs, TVSI provides us with
coverage in the middle-sized and small
markets that many distributors can-
not atford to cover. Above and beyond
that their astute knowledge of the pro-
graming field is a help to us in planning
new ventures. But I think the crown-
ing achievement of TVSI has been the
highly successful seminars they have
been running for several years.”

TVSI inaugurated its management
seminars in  1966. Those three-day
meetings have attracted more than 700
executives from npetworks, advertising
agencies, station-representative com-
panics, production companies, stations
and the government, closeted together
for discussions of vital issues affecting
the television industry.

At the conclusion of the latest semi-
nar last fall, Mr. Jacobs closed the meet-
ing with a rousing speech in which he
urged the industry to mount a campaign
to counteract television's detractors.

“There is so much good that televi-
sion does but its critics still keep carp-
ing on the industry,” Mr. Jacobs stated.
“What 1 was trying to do was to light
a fire. T urged the industry to use its
own talent. its own airwaves to pursue
a hard-hitting campaign to squelch our
critics and peint up all the good things
television does.”

His hobby is mainly his work. He is
at his office until late in the evening,
but for those who miss him, Mr. Jacobs
is prepared.

“T have an office at home, from
which T work, even on weekends,” he
volunteered, with obvious pleasure.
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Fitorials

Moon glow

As we watched last week the close-ups of the moon and the
long shots of earth, at thc end of a year of tumultuous
news, the following passage came to mind:

“To sec life; to see the world; to eyewitness great events;
to watch the faces of the poor and the gestures of the
proud; to sce strange things—machines, armies, multitudes,
shadows in the jungle and on thc moon. ..."”

Those words, written by the late Henry Luce in 1936,
opened the prospectus for Life magazine. What Mr. Luce
unknowingly was writing was the prospectus for television
in 1968,

The real point at issue

Along with a lot of barbs, the broadcast press received
some important support on the Public Broadcast Labora-
tory’s Dec. 22 examination of TV news, and the most
significant of all camec from Senator John O. Pastorc (D.-
R.1.).

Senator Pastore, chairman of thc powerful Communica-
tions Subcommittee of the Senatc Commerce Committee,
flung a few barbs, too. The networks, he said, are so com-
mitted to money and ratings that they sometimes bccomé
too competitive for the public good.

Those barbs hurt, but on the nub issues of the rights of
the broadcast press and the way it performs, specifically
including its much-criticized performance in covering the
disorders at the Democratic convention in Chicago last
August, Scnalor Pastore could hardly have beecn more
soothing. His words arc worth quoting in full.

Of Chicago, he said: “I think they [networks]) showed
what was expected of them to show. The clubbing was
there, the disturbances there, the yelling was there, the
throwing of the bottles was there. And I saw it on tele-
vision. It was a horrible sight, of course. I'm not passing
judgment on who was right and who was wrong and how
it all started and whether or not it could have been avoided.
It's up to the commission [presumably the commission on
violence] to make that decision. But the fact still remains
that, speaking now about the responsibility of the broad-
casters, it was there to be shown and the American public
saw it.”

Of freedom of the press and the prospect for govern-
ment regulation of broadcast journalism: “It can never
happen. I mcan you're getting yourself into censorship.
I mean that's where it is a very delicate situation. Very,
very sensitive. And T've said time and time and time again.
in my humble opinion thc broadcasting industry of this
country has reached a point of maturity and they are
responsible pcoplc who are doing a responsible job. It’s
not a complete job. There are many abuscs, of course,
like in anything elsc.

“And in this sensitive area I suppose the abuscs are a
little morc precipitous and much more emphasized than
ordinarily might bc the case. But there you are. T don't
think the Congress can Icgislate about what can be shown
and what cannot be shown, no more than we can—we
can question the cditorial policy of a newspaper. I mean
you've run smack right into the First Amendment. And
don’t think the Congress will ever censor. T don’t think
Congress can, and if it even tried to, it would be declared
unconstitutional.”

Words likc those can take the sting out of a lot of barbs.

Hidden light

Advertising, the art of articulation, is tongue-tied. It is also
deaf, dumb and blind. It badly needs public-relations help.

Did you, let alone the publics you serve, know that more
than $350 million was the value of 20 major advertising
campaigns donated by the media and volunteer advertisers
and agencies last fiscal year? Those were public-service
campaigns that didn’t cost the public, directly or indirectly,
a thin dime.

Specially, did you know, or have you told your audiences,
that radio stations and networks delivered some 12 billion
*home impressions” and that television stations and net-
works delivered some 44 billion impressions for public-
service campaigns generated by the Advertising Council and
contributed “for the public good”?

Yet advertising is pilloried for being crass, commercial
and heartless, by consumer pressure groups, members of
Congress and others in public life.

We discovered no mention of Advertising Council projects
in the “Jeaked” portions of the report of the President’s
Task Force on Communications Policy. What we saw har-
pooned commercial television and called for new ventures
that would promote government projects. We have seen no
mention of Ad Council projects on crime prevention, re-
habilitation of the handicappcd or even the Peace Corps in
the President’s violence commission’s proceedings.

Obviously, advertisers, agencies and the advertising media
are missing the boat. The annual report of the Ad Council
for 1967-68 (BROADCASTING, Dec. 16) tells the remarkable
story of the “peacetime record” of $352,311,156 in donated
campaigns.

This is the story that should be told to committees of
Congress, to the President’s task force, to the busy-body
reformers. It should be told by Robert P, Keim, Ad Council
president. But he has to be asked.

Mr. Keim and others among the big-name voluntary
officers and directors of the Ad Council should be on the
air with the story. They should appear in print, in news-
papers and magazines. This campaign needs no special
script or elaborate production. It’s all there in the 28 pages
of the Ad Council’s annual report,

Maybe it’s just too simple.

. Drawn {or BroapcasTING by Sid Hix
“One thing I found out about retiring husbands . . . they
sure can louse up a wife’s viewing habits!”
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Charlotte.

F s ‘ [
orget It.
Sure we love our home city. But the
thing to remember when you're reaching
for the total Charlotte Market is that
91% of the homes in our survey area are
outside Metro Charlotte. In other
words, only 9% of our more than one-
million homes are in the Metro.

And one sure way to cover that totci
market is with a spot schedule on WBTV.

On the average, 100 WBTV metro rating
points deliver more total homes than
150 rating points on Charlotte’s #2
station. In fact, our share of total homes
is actually highest in all the top 50

TV markets.*

Remember to buy the total Charlotte
Market — and buy WBTV,

Then you can afford to be a little
forgetful about Metro Charlotte.

WBTV

CHARLOTTE

JEFFERSON STANDARD
BROADCASTING COMPANY
JEFFERSON PRODUCTIONS

WBT / WBT-FM / wBTV

Represented Nationally by
“Top 50 Markets by ARB Primary Rank. Average quarter-hour audience in total homes, share

of total homes, and metro rating points, Feb./Mar. 1968 ARB. The audience figures are
astimates orly, and are subject to the qualifications set forth in the survey report:



ComPPulse

Pulse Distribt tior Sys‘em

Remarkable new digital dis?-ibutic system combines—in a single
coax cable—synz generato subcarrier and all output pulses for
distribution throy'ghout the <levision station.
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DECODER STUDIO B

FEATURES

Revolutionizes pulse assignment switching

Totally immune to noise and other spurious transients

Digital encoding and decoding assures absolute stability and reliability
Provides two encoded outputs

Decoder provides for delay compensation

Elimin 3tes cable trimming and timing problems between locations

DecodJer regenerates six signals, with three outputs each, for
full color operation

Encoder and cecoder available in modular plug-in and rack-mount models %

SARKES TARZIAN SYSTEMS/DIGILOGIC BROADCAST EQUIPMENT
Bloomington, Indiana 47401



