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\_ A NEW ONE-HOUR
> GOLOR TV SPECIAL

Henry Fonda narrates the incredible story of
Albert Schweitzer and the man he inspired
to fulfill his legacy, Dr. Walter Munz.

Throughout the world and especially in Europe
where Dr. Schweitzer's Bach concerts and
receipt of the Nobel Peace Prize in Stockholm
spelled the dimension of the man, this
remarkable program also captures the spirit of
Lambarene where, in and beyond his lifetime,
a hospital now thrives as a monument tothe
ultimate law.of the universe, reverence for life.
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WMCA plays the now and future hits.
Twelve solid hours of music, music
and more music.

The most musie per hour of any station
on your broadcasting dial.

Now the station that brings you
today’s music is bringing you
today’s words, too.

Are the people who listen to our kind of
music willing to face the music? We think so.

That’s why we're opening our phones and
our mikes to the ferment and the electricity
that’s happening now.

Good words. Bad words.
Hot words. Cool words.

Some people will call us because they
have something to say. We'll be calling some
people because they have something to hide.

What you won’t hear is about
somebody’s crabgrass or a baby’s first tooth.

What you will hear is Power Radio.
The power of real people. Like you.

Call Dom Quinn. Tomorrow morning.
Any morning. PL9-1000.

WMCA Radio U@w York

The Straus Broadcasting Group, Inc

UusiC.

(From 10in the morning till 10 at night.)

And

TheWords.

(From 10 at night till 10in the morning.)

Represented by Robert E. Eastman & Co., Inc.



“People u Us On!

In the nation's 12th ranked television market,
KRLD-TV is the turned-on station — by more people
than any other station.

The February/March 1969 ARB Audience Esti-
mates show that from 9:00 a.m. to midnight, Sunday
through Saturday, 13.8% more people view Channel 4
per average quarter-hour than the second station in
the market.

Ask your H-R representative for choice availabilities
to turn on the Dallas-Fort Worth market for your client.

CLYDE W. REMBERT, President
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Center of attention

FCC’s newest commissioner, H. Rex
Lee, continues to be man to be wooed
in controversial case before commis-
sion. He has become swing vote in 3-
to-3 split on proposed $4,400,000 sale
of xtvH(tv) Hutchinson, Kan., by
Minneapolis Star and Tribune Co. to
multiple owner WKy Television System
Inc. To persuade him to join their
camp in setting sale for hearing Com-
missioners Robert T. Bartley, Kenneth
A. Cox and Nicholas Johnson are put-
ting their arguments in form of pro-
posed hearing order. One contention,
reportedly, is that sale would result in
“regional concentration” of control.
WKY owns wWKY-aM-Tv Oklahoma City,
wTvT(Tv) Tampa, Fla.: KTvr(TV)
Fort Worth; kHTV(Tv) Houston, and
wvTv(TV) Milwaukee. WKy also owns
Oklahoma City Oklahoman and Times.

In another proposed sale, action on
assignment of wiFB-Tv (ch. 29) Phila-
delphia to Taft Broadcasting Co. for
$4.5 million was postponed last week,
reportedly because of H. Rex Lee’s
wish to study matter further. Staff has
recommended grant.

The baiting game

Gannett Co. is latest multiple owner
facing license-renewal problem as re-
sult of concentration-of-control-of-media
charge. President of group claiming to
represent 3,000 area residents has re-
quested FCC hearing on renewal of li-
cense for Gannett's wHEC-TV Rochester,
N. Y. Allegation is that Gannett has
concentration of control in Rochester
(where it owns wHEC and publishes
Rochester Times Union and Demno-
crat & Chronicle) and that wWHEC-TV
distorts news and ignores events of in-
terest to black community.

Complaint about WHEC-TV is one of
growing number alleging concentration
of control that commission has received
involving New York station licensees.
(Their renewals are up June 1.) How-
ever, most are from individuals and are
said to be general in their allegations.
Staff has not yet decided whether to re-
fer these to commission. But WHEC-TV
matter, officials say, will be bucked up
for consideration.

Guessing game

Washington insiders thought they had
hot one last week as new appointee to
FCC. James P. Gleason, Montgomery
county (Md.) councilman and former
assistant to President Nixon when latter

was senator and to former Senator
William Knowland (R-Calif.) (1953-
58), was being whispered as possible
new chairman, but neither Mr. Gleason
nor presidential assistants were aware
of it. Mr. Gleason, in legal practice in
Washington area, ran for Senate from
Maryland in 1962 and was active in
Nixon campaign last year.

But by week's end, old names were
being tossed again, along with another
new one: Dr. Clay T. Whitehead, 32-
year-old White House assistant, who
has participated in conferences with
broadcast and other communications
people on FCC personnel and organiza-
tion matters. Dr. Whitehead holds de-
grees in business administration and en-
gineering from Massachusetts Institute
of Technology. Other names: Evelyn
Eppley, FCC Broadcast Bureau at-
torney, strongly supported by Senator
Hugh Scott (Pa.), Republican whip,
and Robert E. Button, special assistant
to chairman of Comsat, who has
mustered considerable party as well as
industry support.

Trial run

Life Magazine has in production dummy
of possible tear-out television supple-
ment which could rival TV Gutide.
Dummy is budgeted and staffed as sep-
arate Life department under veteran
staff member, Tommy Thompson. Time
Magazine associate editor, Richard
Burgheim, is on temporary loan to proj-
ect to provide editorial advice and fea-
ture writer, Joan Barthel, recently hired
by Life to write on television, has
joined project.

One more time

That new deal for TV stations’ use of
music of American Society of Com-
posers, Authors and Publishers is still
all set—except, it’s understood, for one

thing. Hang-up now, nearly nine
months after basic agreement was
reached (BROADCASTING, Aug. 26,

1968) apparently has to do with imple-
mentation: ASCAP is said to be in-
sisting that new contract be used as
means of settling disputes outstanding
with individual stations over interpre-
tations of old ASCAP TV contract.
All-Industry TV Stations Music Li-
cense Committee, representing broad-
casters in case that’s been in progress
since 1961, has consistently held it has
no authority to settle old disputes—
that these must be worked out by
ASCAP and individual stations in-
volved. Key committee members are up-

set by ASCAP stand. It had been
hoped that copies of new contract
could be distributed to stations in early
April (BROADCASTING, March 31). But
talks on snag issue still go on.

Show and tell

FCC, in possibly unprecedented move,
is ordering Hubbard Broadcasting Co.
to appear as party in hearing on li-
cense renewals for wcco-aM-FM Minne-
apolis. Commission called hearing on
basis of charges that manager of Hub-
bard’s ksTP-Tv St. Paul-Minneapolis
made at Senate Antitrust and Mono-
poly Subcommittee hearing last year.
But Hubbard subsequently said it did
not intend to participate as party
(BROADCASTING, April 14). Commis-
sion, however, in specifying charges to
be aired in hearing, is said to order
Hubbard to restate allegations and sup-
port them in hearing.

Lever of control, reportedly, is fact
that Hubbard is licensee. FCC officials
say that when licensee raises serious
public-interest charges concerning an-
other broadcaster, he should be required
to support them. Order is expected out
this week, along wth one specifying
charges in KROM-FM-TV San Francisco
renewal hearing.

Pass along

FCC Commissioner Robert E. Lee has
set himself up as kind of ombudsman
in behalf of UHF licensees with com-
plaints in which Federal Trade Com-
mission might be interested. Commis-
sioner, long known as FCC’s biggest
UHF booster, has referred to FTC
couple of complaints from UHF Ili-
censees claiming timebuyer or adver-
tiser has discriminated against them.
(After getting complaint, commissioner
replies with letter asking for specifics:
then he sends copy of his letter and
response over to sister agency.) In one
case, FTC is said to have written letter
that could be preliminary to punitive
action.

Lights out

Aftermath of TV coverage of Eisen-
hower funeral services from National
Cathedral in Washington is possibilty
that cathedral may have to re-do $100,-
000-plus lighting system installed last
summer with eye to color TV. It's
understood much of March 31 pickup
was possible only after networks sup-
plemented permanent installation with
own lighting.
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There's one anytime anybody in Washington wants one. Anytime.
WTOP Radio offers the news nonstop, dawn to dawn.

It's the most thorough, most up-to-date news available anywhere.
That's just the way the most news- §

conscious city in the world wants it. IN_rD'h-lnganllsﬁEDL'!lg

A Post-Newsweek Station
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Weekinbrief

Broadcasting observers watch with concern as radio-TV
stocks plummet even more sharply than market average—
despite fact that broadcasters generally continue to show
attractive, often record, earnings reports. See . . .

Radio-TV stocks drop as earnings soar ... 29

Tobacco interests’ opposition to radio-TV smoking ad ban
appears strong and effective on Capitol Hill, where House
Commerce Committee hearings produce little support for
FCC's proposed rule. See . ..

Tobacco muscles flexed on Hill . .. 32

CBS-TV will provide its affiliates with weekly reports on
number, scheduling and amount of time devoted to anti-
smoking and cigarette ads, so affiliates can calculate their
own pro-and-con announcement totals. See ...

Breakout on antismoking spots ... 34

Philadelphia federal judge, in unexpected and little-
noticed ruling, says FCC cable rule providing for auto-
matic stay is unconstitutional as applied to CATV firm in
Philadelphia market. See. ..

A surprise in Philadelphia court ... 41

FCC's Broadcast Bureau finds no concentration of control
or violations of commission rules in connection with sale
of WFMT(FM) Chicago to WGN Continental FM Co. Bureau
recommends approval of $1-million transfer. See ...

Broadcast Bureau supports WFMT sale ... 44

National Association of Broadcasters launches campaign
to get legislative relief from competing applications at re-
newal time, with local broadcasters slated to play large
role in pushing new bills. See . ..

NAB seeks remedy at renewal time ... 60

Advertising agencies, popularly characterized as self-serv-
ing and avaricious, are competing briskly for public-serv-
ice accounts that offer no percentage, no fee—just chal-
lenge, prestige and showcase for new ideas. See . ..

No money—but you look so good ... 64

Peabody awards story: Commercial networks take fewer
awards, none at all in TV entertainment category. CBS,
ABC get two each; NBC radio, Westinghouse, National
Educational Television one apiece. See .. .

ABC, CBS get pairs of Peabodys ... 74B

Ancient KOB Albuquerque, N. M., case is reopened at
FCC, for limited purpose of permitting station to operate
as Class Il on clear channel 770 kc, while protecting domi-
nant WABC New York. See . ..

FCC again tackles the 770 tangle ... 74C

CBS board chairman William S. Paley tells annual stock-
holders meeting that net income for first quarter is ex-
pected to be $13.5 million, up 8%, on net sales estimated
at $259 million, up 10%. See ...

CBS foresees income upsurge ... 75

Departments Broadeasting
9 PROGRAMING ....coererreerrreecrereraeenee 68 | Published l;very Moilday Sby lgrolad-
casting Publications Inc. Second-class
S8 OISO s . postage paid at Washington, D.C., and
58 WEEK'S HEADLINERS ... 10 | additional offices. .
5 WEEK'S PROFILE ..coooovimmmmecrrrrrane 97 Subscription prices: Annual subscrip-
DATEBOOK 12 tion for 52 weekly issues $10.00. Add
........................................ $2.00 per year for Canada and $4.00
EDITORIALS oo 98 for all other countries. Subscx:lber’s oc-
EQUIPMENT & ENGINEERING ... 74C cupation required}.3 Regular lssu§§ 50
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FATES & FORTUNES ... 81 BOOK, published every January, $11.50
FOCUS ON FINANCE ........cccvemne. 75 per copy.
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........ AMERICAN BUSINESS PRESS, INC, changes: Send to BROADCASTING Circula-
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= * changes, please include both old an
MONDAY MEMO ..o 26 'L' new address plus address label from
OPEN MIKE ..ooveeerecenecenenrenenecneesenens 22 LN front cover of the magazine.
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In statewide competition
United Press International
presented two out of five
First Place News Awards

to WFAA-TV, the only
television station in the
market to win an award.
And in separate competition.
the journalists who judged
the Annual Dallas Press Club
Awards, gave WFAA-TV two
First Place Awards and three
Honorable Mentions in the
three TV News categories.

Viewers in the Dallas-Fort
Worth area have known for
some time what the judges
just found out; WFAA-TV News
is the best in the market.
Join the award-winning award-
winners at WFAA-TV.,

UPi, WINNERS
BEST TV SPOT NEWS

STORY: Phil Reynolds WFAA.TV
Dramatic story of a narcotics raid in

our state capital.

BEST TV FEATURE STORY: Bert Shipp WFAA.TV
An unusual fitm story of freeway construction
set to mood music.

WFAA-TV DALLAS-FT. WORTH

ABC. Channel 8. Communications Center. Broadcast Service of the Dallas Morning News. Represented by Edward Petry & Co,, Inc.
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Late news breaks on this page and overleaf.
Complete coverage of the week begins on page 29.

AtDeadline

CBS prescreenings begin

CBS-TV will begin today (April 21)
policy of permitting critics to pre-screen
its programs for publication on day of
broadcast (BROADCASTING, March 31).

Robert D. Wood, president of CBS-
TV, announced new policy last Friday
(April 18) in closed-circuit TV report
to network affiliates. He noted that af-
filiates, at their option. may invite local
reviewers to preview showings, to be
carried on closed circuit.

CBS’s policy on pre-screening by
critics was formulated after company
had rejected request of Senator John
Q. Pastore (D-R.I.) that networks sub-
mit their programs for pre-screening by
code authority of National Association
of Broadcasters (BROADCASTING, March
24). NBC and ABC agreed to submit
programs on request of code authority.

Mr. Wood said new procedure will
be of value to public by providing
critique of program before it is on air,
and of value to critics by giving them
same opportunity that drama and movie
critics always have had.

Critics will be able to pre-screcn
special programs, premieres of new reg-
ular series and, from time to time, spe-
cific episodes of continuing series.

Only programs that will not be made
available for pre-screening, according to
Mr. Wood, are CBS News broadcasts
of “breaking” stories and those involv-
ing last-minute editing.

NBC and ABC officials said they had
no intention of following CBS's new
policy. In fact, ABC-TV, which in past
six years has submitted only five pro-
grams for review by code authority of
National Association of Broadcasters,
appears willing to have code authority
pre-screen all of its new 1969-70 of-
ferings. It already has submitted six
new series to code group. NBC has

submitted three new series to code
authority.

TV good for informing

President Nixon Friday (April 18)

told nation he has found his live
televised ‘“‘press conference” valuable
in reaching them. His voice bit husky,
presumably because of work surround-
ing shooting down of United States
reconnaissance plane by North Koreans
in Sea of Japan area, Mr. Nixon said in
answer to newsman’s question that he
found sessions beneficial in informing
people “by television” and through
press.

On basis of New York Nielsen
ratings, NBC Research estimated 14
million persons watched telecast of
President Nixon’s news conference

11:30 a.m.-noon Friday. Audience de-
scribed as “impressively above the
average—especially for that time of
day,” and topped only by a handful of
crisis-period news conferences in John-
son and Kennedy administrations.

In New York, where Nielsen csti-
mated audience of | million, NBC
claimed 6.9 rating and 52 share, against
5.4 rating and 41 share for CBS and
0.9 rating and 7 share for ABC.

Sale approvals imminent

Star Broadcasting Group, Inc., in
which William Buckley of Firing Line
program and National Review maga-
zine has majority intercst, appears like-
ly to get FCC approval of its proposed
purchase of four radio stations.

Commission last week directed staff
to prepare order granting applications
for transfers of kxtr North Little
Rock, Ark., from Frank J. Lynch and
associates, for $450,000, and wBoOK
New Orleans, xkyok Houston and wLox
Memphis, from Jules J. Paglin and
Stanley W. Ray Jr., for $3 million.

Star has filed registration statement
with Securities and Exchange Commis-
sion offering 260,000 shares for public
sale, Most of proceeds would be used
to pay for four stations ( BROADCASTING,
Jan, 13).

Commission staff was asked to check
SEC for its view of Star stock registra-
tion.

Acquisition of four stations would
give Star its full quota of seven AM’s.
It -already owns five stations, including
three AM’s—kozN and KOWH(FM),
both Omaha: kisp Sioux Falls, S.D.;
Kupt Fairway and KCJC(FM) Merriam,
both Kansas.

Meanwhile. approval of sale of wWNBE-
Tv New Bern-Greenville, N. C., from
Nathan Frank and Harold Thoms to
Henry C. Wilson and others for $960,-
000 was announced Friday (April 18)
by FCC.

Mr. Frank owns 97% of WHNC-AM-
FM Henderson, N. C. Mr. Thoms’
broadcast properties include wANC-Tv
Asheville, wcoG Greensboro, and wkLM
Wilmington, all North Carolina, and
WEAM Arlington, Va. Mr. Wilson has
interest in wppx Clarksburg, W. Va.

WNBE-Tv, affiliated with ABC, began
operating in 1963,

Takes show to capital

There was light official representation
from Capitol Hill and FCC Friday
(April 18) as Tom Smothers showed
controversial April 6 Smothers Brothers

Comedy Hour program in Washington.
Show was focal point of CBS's cancel-
lation of series two weeks ago (BRroaD-
CASTING, April 7).

Special screening drew about 125
representatives of government and news
media. About one-third of those present
were secretaries and research assistants
from offices of 14 representatives and
senators.

Government officials at screening in-
cluded Senator Vance Hartke (D-Ind.);
FCC Commissioner Nicholas Johnson:
Representatives Paul Rogers (D-Fla.),
John Jarman (D-Okla.), John Conyers
(D-Mich.), and Thomas Rees (D-
Calif.). Also present were Nicholas
Zapple, communications counsel to
Senate Commerce Committee, and Al-
len Cordon, legal assistant to FCC
Commissioner Kenneth A. Cox, as well
as representatives of CBS and NBC,

At question-and-answer session, Mr.
Smothers said show would not go on
NBC because “Tom (sic) Durgin had
talked to Bob Wood.” Asked if he was
accusing NBC-TV president Don Dur-
gin of collusion with CBS-TV presi-
dent Robert Wood, Mr. Smothers said
he had heard through William Morris
Agency that Mr. Durgin had told Mr.
Wood “NBC wouldn’t pick up the
show.”

Smothers statement and question-and-
answer Session at lLogos Teleproduc-
tions, in Washington suburb of Arling-
ton, Va., was videotaped by National
Educational Television, New York.

NET sources in New York said that
videotaping of Smothers session would
be used in some, as yet undetermined,
fashion, possibly as part of planned
NET-highlights of hearings by Senator
John O. Pastore (D-R.I.) on public
television this week (see page 52).

Retain radio-TV query

Plans to collect data on radio-TV set
ownership in 1970 census remained un-
changed Friday (April 18) after an-
nouncement late Thursday that series
of reforms in procedures were being
initiated by Census Bureau under di-
rection of Secretary of Commerce
Maurice Stans.

First reports indicated that questions
were being cut from some forms, in
response to criticisms of invasions of
privacy and charges of burdensome
number of questions being asked. Ra-
dio-TV questions, originally in sub-
sample form going to 5% of house-
holds, remained after clarifications on
Friday.

Changes, as it turned out, resulted

More “At Deadline” on page 10




Mr. Moore

Mr, Moynihan

Everett L. Moore, VP and director of
The Katz Agency, elected to newly
created position of executive VP for
broadcast division of advertising rep.
Mr. Moore's duties are to include those
formerly handled by retired senior VP
Edward Codel, with ‘“increased ad-
ministrative responsibilities.”

George Moynihan, general manager of
Group W Productions for two years,
appointed national program manager
of Westinghouse Broadcasting Co. tele-
vision stations. He succeeds Ray Hub-

bard, who left several months ago to
join Post-Newsweek Stations. He has
been with Westinghouse Broadcasting
since 1949 in programing capacities.

Charles A. Pratt, VP in charge of pro-
gram development and sales of Bing
Crosby Productions, named president
of BCP, division of Cox Broadcasting
Corp. He succeeds Basil F. Grillo, who
will remain on BCP board and serve
in acquisition field for Cox. Arthur E.
Pickens continues as president of BCP
Television syndication division, Chica-
go.

Seymour Berns, president of The Na-
tional Academy of Television Arts and
Sciences, appointed VP in charge of
television productions for National Gen-
eral Television Productions Inc., sub-
sidiary of National General Corp., Los
Angeles. Mr. Barns’ appointment is said
to mark company’s “full scale” move
into TV, including live and filmed se-
ries, filmed special and live-tape spe-
cials, with projects ticketed for both
network and syndication markets. For
four years, Mr. Berns was producer of
Red Skelton Show on CBS-TV. At Na-
tional General, Mr. Berns reports to
Sal Jannoucci, corporate VP, who is
responsible for production subsidiary.

For other personnel changes of the week see “Fates & Fortunes.”

in no questions being eliminated, only
reductions in number of households
getting “long form,” with detailed ques-
tions on standard-of-living levels. Long
form now will go to 20% of house-
holds, instead of 25%. Special versions
of long form, going to 5% of all house-
holds, have broadcasting questions.

Hearings have been set for April 24
in both Senate and House on census-
and-privacy controversy. In earlier ses-
sions Census witnesses argued that re-
moval of penaities (fines or imprison-
ment) would compromise accuracy of
tabulations used as basis for government
and market research.

Seeks expanded board

ABC stockholders at annual meeting in
New York May 20 will be asked to al-
low membership of board of directors,
now mandatory 14, to range from mini-
mum of 12 to maximum of 20 to allow
“flexibility in meeting future contingen-
cies,” according to proxy statement is-
sued Friday (April 18).

Proposal is to set membership at 13
but give board authority to expand or
contract with 12-20 limits by majority
vote. Management is proposing election
of Robert V. Hansberger, president of
Boise Cascade, as new board member;
two current members are retiring for
reasons of age: Robert H. Hinckley and
E. Chester Gersten (BROADCASTING,

April 14).

Stockholders will aiso vote on man-
agement proposal for stock option plan
under which key employes would be
granted options to purchase up to ag-
gregate of 350,000 shares of common
stock at not less than 100% of fair
market value on date of grant.

According to proxy, during 1968
Leonard H. Goldenson, ABC president,
received $125,000 in salary and $53,-
000 in deferred compensation; Simon
B. Siegel, executive vice president,
$100,214 in salary and $44,000 in de-
ferred compensation; Samuel R. Clark,
group vice president, $75,000 in sal-
ary and $17,500 in additional compen-
sation; Everett H. Erlick, group vice
president and general counsel, $72,500
in salary and $15,000 in additional
compensation and Thomas W. Moore,
group vice president who resigned in
August 1968, $67,175 in salary.

To look over FTC

Effectiveness of Federal Trade Com-
mission in consumer protection and
antitrust field will be studied by Ameri-
can Bar Association, White House an-
nounced Friday (April 18).

ABA investigation is at request of
President Nixon.

FTC was charged with inefficiency
by group of Harvard and Yale law
students last January.

Little updates report

Updated version of Arthur D. Little Co.
study on implications of FCC’s proposed
rule to limit network ownership or con-
trol of programing is scheduled to be
filed with commission today (April 21).

Report of Cambridge, Mass.-based re-
search organization is said to consist
largely of up-to-date data in form of
charts and tables. Parties filing com-
ments May 17 in rulemaking will draw
their own conclusions from them.

ABC, CBS and NBC financed orig-
inal report, which was filed three years
ago. ABC dropped its sponsorship of
new version, but provided data for it.

Proposed rule, originally issued for
comment in March 1965, would pro-
hibit networks from owning more than
50% of their prime-time nonnews pro-
graming. It would also bar them from
acquiring subsidiary rights and inter-
ests in independently produced pro-
grams and permit them to distribute
abroad only shows they produce them-
selves.

Calls for ban

Calling health warning on cigarette
packs “hoax on the American people,”
Dr. Luther Terry, former U.S. surgeon
general and now chairman of National
Interagency Council on Smoking and
Health, presented argument for strong-
er warning and elimination of all broad-
cast advertising before House Com-
merce Commitee Friday (April 18).

Dr. Terry explained that label fails
to impart seriousness of cigarette dan-
ger. He was backed by Dr. Romald G.
Vincent, department of thoracic sur-
gery, Roswell Memorial Institute,
Buffalo, N. Y.; and lawyer-turned-cru-
sader John Banzhaf III, Legislative Ac-
tion on Smoking and Health (LASH).
All three espoused recommendations
by Federal Trade Commission regard-
ing health warnings and tar-nicotine
ratings on packs and advertisements,
but under questioning from committee
members, yielded slightly to compro-
mise proposal not to ban all cigarette
ads from airways. Dr. Terry admitted
that ban need not be enacted into law
if enough stations did it on voluntary
basis, noting that some already have
(see page 34).

Moore-Kirby stint

Garry Moore and Durward Kirby, for
many years on CBS, have been assigned
segments of NBC Radio’s Monitor week-
end series.

Mr. Moore will become permanent
host of 7-10 p.m. (EST) period begin-
ning April 27. Mr. Kirby will become
host of Saturday 7:30-10:30 p.m. sec-
tion May 3.
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‘‘And Not a Drop to Drink...”

In their continuing efforts to combat
water pollution, Storer stations have
shown themselves articulate, ingeni-
ous and effective. A documentary on
the crisis in Lake Erie produced by
WSPD-TV, Toledo, was not only
widely retelecast in Ohio and Michi-
gan, but prints were alsc requested
for use by Congressional and Cabinet
groups in Washington. In New York,
Radio Station WHN hired an inde-
pendent research laboratory to ana-
lyze samples of Hudson River water

ATLANTA
WAGA-TV

NEW YORK

WHN
PHILADELPH
WIBG

from its crystal-clear source to its
dirty, refuse laden mouth. Miami’s
WGBS Radio, Milwaukee’s WITI-TV
and Cleveland’s WJW Radio and
WIW.TV — all serving communities
with major water problems—are
deeply involved in intensive programs
of documentaries, editorials and in-
depth news features on the subject.
This mounting concern with
America’s economic and esthetic stake
in preserving the purity of its “‘water,
water everywhere”” takes a lot of

DETROIT

DETROIT
WJ]BK

WSPD

TOLEDO
WSPD-TV

TOLEDO

doing. But in this, as in every phase
of their broadcast operations, Storer
stations do as a matter of routine

things that community leaders often
consider rather special. That’s why
Storer stations stand out — another
reason why it’s good business to do
business with Storer.

STORER

BROADCASTING COMPANY

WAUKEE MIAMI
WITI- TV WGBS

CLEVELAND
WCIW (FM)

BOSTON
WSBK-TV




Me&HrP
PRESENTS
THE FACTS

(For Those Who Like Facts)
McHugh and Hoffman, Inc. had

its seventh anniversary on March
1, 1969.

Our client experience includes the
following items of continuing serv-
ice.

Five TV stations for seven years
Six TV stations for four years
Three TV stations for five years
Eight TV stations for two years
Twenty stations for one year

There are four radio stations on
our list ranging from one to three
years. We have worked for all
three TV networks for a minimum
of one year, and one for two
years.

The above client list includes
thirty-seven markets in the United
States, Canada, and the Caribbean.

We have worked also for two ad-
vertising agencies and one airline.

Another division of our company,
called Design-Dynamics, applies
many of the same research tech-
niques to the problems of design
and manufacture of products for
the future.

We work intimately with selected
research companies who specialize
in the use of the social sciences to
examine for us specific attitudes
in the mass communication and
product fields.

Our clients represent twenty-three
markets in the top thirty—but we
also have worked for clients in
markets below the top one hun-

dred.

We believe we can help you and
will be pleased to make a presen-
tation with no obligation on your
part, at your convenience.

McHUGH & HOFFMAN, INC,

Television & Advertising Consultants

430 N. Woedward Avenue
Birmingham, Mich, 48011

Area Code 313
644-9200

Datelook

A calendar of important meetings and events

in the field of communications

April
April 20-25—Annual technical conference,
Society of Motion Picture and Television
Engineers, Fontainebleau hotel, Miami
Beach.
April 21—Annual meeting, AP. Speaker:

Secretary of State Willilam P. Rogers. Wal-
dorf-Astorla hotel, New York.

April 21-23—Annual National Association of
Broadcasters state DPresidents and executive
secretaries conference. Washington.

April 21-25 — Ninth annual TV newsfilm
workshop, co-sponsored by National Press
Photographers Association, Universily of
Oklahoma, and Department of Defense.
Center for Continuing Educatlion, Norman,
Okla.

April 21-24—Convention of American News-
paper Publishers Association. Waldorf-As-
toria hotel, New York.

April 22 — Annual stockholders meeting,
Zenith Radio Corp, Chicago.
April 22— Marketing conference, Premium

Advertising Association of America. Hotel
Americana, New York.

April 22—Foote, Cone & Belding annual

stockholders meeting. Hotel Commodore,
New York.
April  24-28—Management seminar, Inter-

Market Association of Advertising Agencies.
Speaker: G. Maxwell Ule, consultant to Mil-
waukee Advertising Laboratory. Nassau
Beach hotel, Nassau, Bahamas.

aApril 24—Broadcasting Executives Club
luncheon. Speaker: FCC Commissioner Rob-
ert E. Lee, Sheraton Plaza hotel, Boston.

April  24—Annual stockholders meeting,
Transamerica Corp. Mark Hopkins hotel, San
Franclsco.

April 24—Annual stockholders meeting.
Trans-Lux Corp. New York,

April 24-25—Annual meeting of American
Association of Advertising Agencies. The
Greenbrler, White Sulphur Springs, W, Va.
April 24-May 1—Ninth International tele-
vision contest, ‘“Golden Rose of Mon-
treux,” of Ewuropean Broadcasting Union.
Montreux, Switzerland.

April 25—New deadline for comments on
FCC’s proposed rulemaking that would au-
thorize remote-control operation of VHF
stations. Previous deadline was March 28.
aApril 25—Annual sharcholders meeting,
Wrather Corp. Disncyland hotel. Anaheim.
Calif.

April 25-26 — Sigma Delta Chi region 6 con-
fercnee. Minneapolis.

aApril 26—Meeting of New Mexico AP
Broadcasters. Mld-town Holiday Inn. Albu-
querque.

sApril  28—Special
Chris-Craft Industries Inc.
Fort Lauderdale, Fla.

aApril 28-30—Annual mceting, Canadian
Association of Broadcasters. Speakers in-
clude Murray Chercover, president of CTV
television network: Harry J. Boyle, vice
chairman, Canadlan Radio-Televislon Com-
mission; Charles Templeton, editor, Mac-
Leans magazine: Paul L’Anglais, president
of the Association Canadienne de la Radio
ct de la Televislon de Langue Francalse:
and Keith Campbell. vice president. market-
ing, CTV. MacDonald and Lacombe hotels.
Edmonton, Alberta.

Aprll  29—Ninth annual institute. with
theme of ‘“‘communications and the family,"”
of New York State College of Home Eco-

shareholders meeting,
Pier 66 hotel.

nomics, Ithaca, N. Y.

April  29—Annual stockholders meeting,
Reeves Industries Inc. Roosevelt hotel, New
York.

sApril 29—Annual stockholders meeting,
Storer Broadcasting Co. Bay Harbor Thea-
ter, Miami Beach, Fla.

April 29-May 2—Twenty-sixth annual nation-
al convention, Alpha Epsilon Rho. Speakers
include Gordon McLendon, president, the
McLendon Stations: Harold Nlven, vice pres-
ident-planning and development, National
Associatlon of Broadcasters: Clark George,
president. CBS Radlo: Miles David, presi-
dent, Radio Advertising Bureau, and Marcus
Cohn, Washington attorney. Statler Hilton
hotel, Detroit.

Aprll 30—New deadline for comments on
two FCC proposed rules that would permit
sharing of UHF channels 14-20 wlith land-
mobile radio, and would authorize additional
land-mobile frequency space in 806-960 mc
band. Prevlous deadline was March 31.

April 30-May 1—Meeting of National As-

sociation of Broadcasters television code
board. NAB headquarters, Washington.

April 30-May 4—Eighteenth annual national

convention of American Women in Radio
and Television. Shamrock Hilton, Houston.

May

May 1—Annual stockholders meeting, Ad-
miral Corp. Chicago.

May 1 — Annual shareholders meeting,
Sceripps-Howard Broadcasting Co. WCPO-TV
Cincinnatl.

May 1—Symposium of '"The Reardon Re-
port and the News Media,”’ Massachuselts
Bar-Press Committee and Boston University.
School of Law, Boston University, Boston.

May 1-2—Spring meeting, Washington State
Association of Broadcasters. Speaker: Rob-
ert Cahill, FCC. North Shore Convention
Center and Motor hotel, Coeur d’Alene,
Idaho.

May 1-2—Fifteenth annual public utilities
marketing seminar, co-sponsored by publie
utilities section of American Marketing As-
sciation and Clncinnati chapter of the asso-
ciation. Speakers: Charles K. Murdock.
vice president and general manager, WLW
Cincinnati and Edward L. Hearn. manager.
Radio Advertising Bureau. Stouffer Inn,
Cincinnati.

TVB meetings

Television Bureau of Advertising regional
sales clinies:

April 30—Hotel Roosevelt, Jacksonville, Fla.
May 2—Downtowner Motor Inn, Durham,
N. C.

May 5—Sheraton-Malibu Airport Inn, Den-
ver.

May T—Cheshire Inn, St. Louls.

May 9—Northstar Inn, Minneapolis.

May 12—Willishire Hyatt House, Los Angeles.
May 14—Jack Tar hotel, San Franclsco.
May 16—Sheraton motor inn, Portland, Ore,
May 19—Sheraton-Peabody hotel, Memphis.
May 20—Plck Congress hotel, Chicago.
May 21—Royal New Orleans hotel, New Or-
leans.

May 23—Sheraton-Biltmore hotel, Atlanta.
May 26—Sheraton-Gotham motor inn, Syra-
cuse, N. Y,

June 2—Sheraton-Plaza hotel, Boston.
June 4—Sheraton-Baltimore {nn. Baltimore.
June 9—Sheraton-Gibson hotel, Cincinnati.
June 11—Statler Hilton hotel, Cleveland.
June 13—Howard Johnson motor inn, De-
troit.
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Ain’t no mountain high enough
Nickolas Ashford,

Valerie Simpson
Jobete Music Co., Inc.

Ain‘t nothing like the real thing
Nickolas Ashford,

Valerie Simpson
Jobete Music Co., Inc.

All | need

Eddie Holland, Frank Wilson,
R. Dean Taylor

Jobete Music Co., Inc.

Apples, peaches, pumpkin pie
Maurice Irby Jr.

Akbestal Music, Inc.

Act Three, Inc.

Patrick Bradley Music Corp.

Baby | love you
Ronny Shannon
Fourteenth Hour Music, Inc.

Chain of faols

Don Covay

Fourteenth Hour Music, Inc.
Pronto Music, Inc.

Cold sweat
James Brown, Alfred Ellis
Dynatone Publishing Co.

Cowboys to girls

Leon A. Huff, Kenneth Gamble
Razor Sharp Music

Double Diamond Music Co.
Blockbuster Music, Inc.

Dance to the music

Sylvester Stewart

Daly City Music

(Sittin’ on) the dock of the bay
Otis Redding, Stephen Cropper
East/Memphis Music Corp.
Time Music Co., Inc.

Redwal Music Co., Inc.

Expressway to your heart
Leon A. Huff, Kenneth Gamble
Double Diamond Music Co.
Downstairs Music Co.

Funky Broadway
Lester Christian
Drive-In Music Co., Inc.
Routeen Music

Funky street

Arthur Conley, Ear! Simms
Redwal Music Co., Inc.
Time Music Co., Inc.

Here we go again
Russell Steagall,

Donnie Lanier
Dirk Music

Honey chile

Richard T. Morris,
Sylvia Moy

Jobete Music Co., lncé

The horse
Jesse James [
Dandelion Music Co. "
Jamesboy Publishing
| got the feelin’
James Brown
Toccoa Industries, Inc
Lois Publishing Co.
I heard it through the
grapevine
Barrett Strong,
Norman Whitfiela
Jobete Music Co., Inc.
| second that emotion
William Robinson Jr.,
Alfred Cleveland
Jobete Music Co., Inc.
| thank you
David Porter, Isaac Hayes
East/Memphis Music Corp.
Pronto Music, Inc.
1 was made to love her
Henry Cosby, Sylvia Moy,
Lulu Hardaway,
Stevie Wonder
Jobete Music Co., Inc.
I wish it would rain
Rodger Penzabene,
Barrett Strong,
Norman Whitfield
Jobete Music Co., Inc.
If you can want
William Robinson Jr.
Jobete Music Co., Inc.
La-la means | love you
Thomas Bell, William A. Hart
Nicke! Shoe Music Co., Inc.
Bell Boy Music
A natural woman
Gerry Wexler, Gerry Goffin,
Carole King
Screen Gems—
Columbia Music, Inc.

Reflections

Eddie Holland, Lamont Dozier,

Brian Holland
Jobete Music Co., Inc.
Respect
Otis Redding
East/Memphis Music Corp.
Time Music Co., Inc.
Redwal Music Co., Inc.

Qchevem@rf
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the most performed rhythm and blues songs
in the BM|l repertoire for the period from

July1,1967 to June 30,1968,

Shoo-be-doo-be-doo-da-day
Henry Cosby, Syivia Moy,
Stevie Wonder
Jobete Music Co., Inc.
Since you've been gone
(Sweet, sweet baby)
Aretha Franklin, Ted White
Fourteenth Hour Music, Inc.
Cotillion Music, Inc.
Skinny legs and all
Joe Tex
Tree Publishing Co., Inc.
Soul finger
Jimmy King, Ben Cauley,
James Alexander,
Phalon Jones,
Carl Cunningham,
Ronnie Caldwell
East/Memphis Music Corp.

Soul man

David Porter, Isaac Hayes
East/Memphis Music Corp.
Pronto Music, Inc.

Soul serenade

Curtis Ousley, Luther Dixon
Kilynn Music Publishing, Inc.
Vee Ve Music Corp.

Sweet inspiration

Dewey lindon Oldham Jr.,
Dan Pennington

Press Music Co., Inc.

Take time to know her
Steve Davis

Al Gallico Music Corp.
Think

Aretha Franklin, Ted White
Fourteenth Hour Music, Inc.
Tighten up

Billy H: Buttier, Archie Bell
Cotillion Music, Inc.

Orellia Publishing

When you're young and in
love

Van McCoy

Wren Music Co., Inc.

Your precious love
Nickolas Ashford,
Valerie Simpson
Jobete Music Co., Inc.
You're my everything
Norman Whitfield,
Rodger Penzabene,
Cornelius Grant
Jobete Music Co., Inc.

Al the worlds of music for all of today's audience

BROADCAST MUSIC, INC.
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Because ABCison the big

: 'sdver screen, too. We are now a
~ major theatncal motion p;cture
- producer. With outstanding films

. like“‘Hell in the Pacific}’ aremark-

£

abletourde force with Lee Marvin

and.Toshiro Mifune as its entire

cast.Weplantomaketenortwelve

fine pictures like this every year.

Movies that entertain and
mvolve people.
This will be a big year at

the movies for ABC pictures.

You'll be seeing Michael" Caine

- and Cliff Robertson in “Too L

the Hero?” Jane Fonda a
Susannah York in “They Sh
Horses, Don’t They?” Woc
Allen’s “Take the Money &

Run? “Ringof Bright Water!’s

ring Bill Travers and Virgi
McKenna. And many oth
When you seéq__t_hese pictu

k-‘?&



re watching ABC. When you
¢ a new top ten record, you
also watching ABC. Because

> is a major record company.

the largest chain of motion
1re theatres in the world. And
blisher of three leading farm
nals. And the owner of ABC

Marine World, Silver Springs things you probably didn’t know
and Weeki Wachee — three un- we'did. There’s a lot more to the
usual scenic attractions. ~ American Broadcasting Compa-

We're many companies. nies than broadcasting. Watch us.
doing all kinds of entertaining = We’renot quiteassimpleas ABC.

-

o

B
¥

S

American Broadcasting Companies, Inc.



IN SOUTH FLORIDA,
EVERYONE IS TALKING
ABOUT THE WEATHER...

on MIAMI'S WLBW-TV

“THANK YOU WLBW-TV FOR

KEEPING US INFORMED”...

It was Saturday afternoon...a severe weather front with
squalls, hail and tornado winds was moving across the state
...and South Floridians turned to WLBW-TV, South Florida’s
ONLY radar TV station for up-to-the-minute comprehensive
radar reports of the storm’s position. During the 2% hour
duration of the dangerous front, WLBW-TV interrupted regu-
lar programming to air radar reports every ten minutes.

South Florida viewers flooded the WLBW-TV switchboard and
mails with calls and letters expressing thanks for the radar
information. For the true weather picture, SOUTH FLORIDA
WATCHES WLBW-TV,

RADAR WEATHER as reported by South Florida’s ONLY TV
meteorologist WALTER CRONISE.

WLBW-TV €

MIAMI, FLORIDR A7uereo s wery

ey TR L e
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May 1-2—Spring meeting of New York
State Cable Television Association. Holiday
Inn, Elmira-Horseheads.

May 1-3 — Meeting of Penasylvania AP
Broadcasters Association. Allenberry, Boil-
Ing Springs, Pa.

sMay 2—Deadline for comments on FCC’s
inquiry and rulemaking proceeding on ap-
plications for channel service by telephone
companies Lo affiliated CATV systems.

May 2—New deadline for reply comments
on those portions of FCC’s proposed CATV
rules dealing with questions of program
origination and diversification. New deadline
for reply comments on other portions or
rules is July 2.

May 2—New deadline for comments on all
portions of FCC’s proposed CATV rules,
except thosc dealing with program origina-
tion and diversification.

May 2-3—Sigma Delta Chi region 3 confer-
ence., Membphis.

May 2-4—8igma Delta Chi region 8 confer-
ence. Lubbock, Tex.

May 3—Annual dinner of White House Cor-
respondents Association. Washington Hilton
hotel, Washington.

May 4-9—Advanced advertising management
seminar of Association of National Adver-
tisers. Gurney's Inn, Montauk, N. Y,

May 5—New deadline for reply comments
on FCC’s probosed rulemaking concerning
establishment of FM translator and FM
booster services.

May 5—Annual stockholders meeting, Wo-
metco Enterprises Inc. Byron Theater, Mi-
ami Beach, Fla.

sMay 5-7—Annual conference of the Asso-
ciation of Canadian Advertisers. Speakers
include Eugene Hallman, vice president and
general manager of English-network broad-
casting for the Canadian Broadcasting Corp.,
and Pierre Juneau. chairman of the Canadi-
an Radio-Television Commission. Toronto.

May 5-7 — Spring convention, Kentucky
Broadcasters Association. Sheraton Seelbach
hotel, Louisville, Ky.

May 6—Deadline for comments on FCC’s
proposal to ban cigarette advertising on
radio and television.

sMay 6~—Annual stockholders meeting, RCA.
Madison Square Garden Center, New York.

May 6-8—Annual spring meeting of Illinois
Broadcasters Association. St. Nicholas ho-
tel, Springfield.

sMay 7—Annual shareholders meeting, Mag-
navox Co. Fort Wayne, Ind.

May 7-8—Annual spring meeting, Penusyl.
vania Community Antenna Television As-
sociation. Allentown, Pa.

May 7-9—Regional conference co-sponsored
by National Association of Educational
Broadcasters and Southern Educational Com-
munications Association. Dedication of Ken-
tucky ETV Network. Phoenix hotel, Lexing-
ton, Ky.

sMay 8—Annual stockholders meeting,
Cowles Communications Inc. Waldorf-As-
toria hotel, New York.

May 8—Spring meeting, Connecticut Broad-
casters Association. Wesleyan University.
Middletown.
May 8-10—Annual convention, Kansas Associ-
ation of Radio Broadcasters. Statler-Hilton
Inn, Salina.

sMay 8-12—Tenth annual American TV &
Radio Commercials Festival. New York.

May 9—Deadline for reply comments on
FCC’s proposed rulemaking that would
authorize remote-control operation of VHF
stations.

May 9-10—Annual meeting, Virginia AP
Broadcasters Association. Mariner Motor Inn,
Virginia Beach, Va.

May 9-10 — Sigma Deltea Chi distinguished
service awards banquet and region 1 con-
ference. Rochester, N, Y.

BROADCASTING, April 21, 1969



In colorful boxcars and sophisticated tank
cars, railroads carry what it takes to
fashion your wardrobe—fibers and chem-
icals for the latest fabrics that help you
look your best.

From raw materials to finished goods, rail-
roads haul the things you need and use for
the kind of living you like.

And the new rail way of moving them is

the reason average rail freight charges

are lower today than

ten years ago...and

why railroads will keep

SPIK ahead of your ever-

CENTENNIAL growing transportation
needs.

start moving to you for the kind
of fashions you like, at savings
you like - by the modern rail way




WHBF

the call
letters of

public service
since 1925

Mauric
Corken, vice pres. & gen. manager
“Serve is the key word in our motto.
It challenges us to provide the best
in entertainment, news and public
service that our many years experi-
ence can provide."”

Ted
Arnold, vice president, sales

“First we must serve, then may we
sell”” has been our motto for years.
We urge the staff to serve family,
community and client to the best of
his ability.”

George
Koplow, 7V program director

“We’'re judged by program quality.
When Cork, Ted and | plan sched-
ules, 90 years’ experience in this
market is working to insure public
acceptance.”

WHBF

CBS for the No. 2 market in
lllinois-lowa (Rock Island,
Davenport, Bettendorf, Moline)

sMay 11-13—NBC-TV affiliates convention.
Speakers include Walter D. Scott, NBC
chairman: Julian Goodman, NBC president,
and Don Durgin, NBC-TV president. Cen-
tury-Plaza hotel, Los Angeles.

May 11-13—Spring meeting of Pennsylvania
Association of Broadcasters. Hershey motel,
Hershey.

sMay 12—Annual stockholders meeting.
Capilal Cities Broadcasting Corp. Albany,
N. Y,

sMay 12—New date for FCC’s oral argu-
ments on applications by WNDN(FM)
Kingston, N. Y., and by 11 UHF TV per-
mittees for additional construction time.
Previous datec was March 31.

sMay 12-13—Conference on satellite commu-
nications. industrial electronics dlvision,
Electronics I'ndustries Association. Speakers:
Leonard H. Marks, Washington, Washing-
ton lawyer and recently chairman of U.S.
delegation to International Telecommunica-
tions Satcllite Consortium conference: Rich-
ard P. Gifford. and Robert Haviland, Gener-
al Electric: Dr. Samuel Lutz, Hughes Re-
search Laboratories: Dr, Richard Marsten,
RCA: J. A. Fager, General Dynamics/Con-
vair: Donald Jansky. Office of Telecommuni-
cations Management. U.S, Office of Emer-
gency Planning. Airport Marina motel. Los
Angeles,

sMay 12-13—Southeastern convention. Na-
tional Religious Broadcasters. American Mo-
tor hotel, Atlanta, Ga.

sMay 13—Annual stockholders
3M Co, St. Paul.

May 13—Annual meeting and performer's

meeting.

award luncheon, International Redio and
Television Society. Waldorf-Astoria, New
York.

May 13—Radio Day luncheon meéting, Ad-
vertising Club of Metropolitan Washington.
Hotel America, Washington.

May 15—Annual spring manager's meeting,
New Jersey Broadcasters Association. Rut-
gers University, New Brunswick.

May 15-16—Annual spring convention. Ohio
Association of Broadcasters. Imperial House
South, Dayton.

sMay 16—Deadline for reply comments on
FCC’s inquiry and rulemaking proceeding
on applications for channel service by tele-
phone companies to affiliated CATV systems.

May 16-17—Annual meeting, UPI Broadcast-
ers Association of Mississippi. Speaker:
Peter S. Willett, broadcast services, UPI.
Ramada Inn, Tuscaloosa, Ala.

May 16-17—Spring meeting of Iowa Broad-
casters Association. Hollday Motor Lodge,
Clear Lake.

May 17—Deadline for commeénts on FCC's
proposal to prohibit networks from own-
Ing or controlling more than 50% of their
nonnews prime-time programing, and to
ltlmilttl their participation in syndlcation ac-
ivities,

May 19-New deadline for reply comments
on FCC’s proposal that would provide for

type approval of phase monitors; require
that a type-approved phase monitor be In-
stalled at the transmitter of each station
operating with a directlonal antenna, and
specify maximum pennissible phase devia-
tions.

May 19—Radio Advertising Bureaw regional
sales clinic. Sheraton-Ritz hotel, Minneapolis.

May 19-21—Annual Idea Bank convention
(promotions). Holiday Inn, Pottstown, Pa.

May 19-23—Annual International television
symposium and technical exhibition. Infor-
mation: Case-Box 97, 1820 Montreux, Swit-
zerland.

May 20—Radio Advertising Bureaw regional
sales clinic. Sheraton-Chicago, Chicago.

sMay 21—Meeting of Michigan Association of
Broadcasters, Madison hotel, Washington.

May 22—Radio Advertising Bureau reglonal
sales clinic. Sheraton Jefferson, St. Louis.
sMay 22—.issociation of National Advertis-
ers workshop on new-product introductions.
New York Hilton, New York.

sMay 23—New deadline for comments on
FCC’s proposal that would require uniform
tuning methods for UHF and VHF on all
television receivers.

May 23—Radio Advertising Bureaw regional
sales clinie, Sheraton-Dallas, Dallas.

May 23-25—Spring meeting of Illinois News
Broadcasters Association. Wagon Wheel
Lodge, Rockton.

sMay 24—Meeting of Illinois AP Broadcast-
ers Association. Wagon Wheel Lodge, Rock-
ton, IIL

sMay 24—Annual meeting. Chesapeake AP
Broadcasters  Association. Holiday Inn,
Baltimore.

sMay 24-27—Alaska AP Publishers and
Broadcasters Joint meeting. Mount McKin-
ley Park hotel, Mount McKinley, Alaska.

May 25-27~—Meeting of Alaska Broadcasters
Association. Mount McKinley National Park.

sMay 25-27—Fifth annual theater, television
and film lighting symposium, Illuminating
Engineering Sociely. Sheraton-Chicago hotel,
Chicago.

sMay 26—Meeting of Southern California
Broadcasters Association. Lakeside Country
Club, Hollywood.

May 26-28—Annual conference of Sales Pro-
motion Executives Association. Waldorf-As-
toria hotel, New York.

June

aJune 3-5—Annual convention. Armed Forces
Communications and Electronics Association.
Sheraton Park hotel, Washington.

aJune 6—New deadline for reply comments
on FCC’s proposal that would require uni-
form tuning methods for UHF and VHF on
all television receivers.

mJune 6—Third Annlial Belding Awards for
creative achievement In advertising. Adver-
tising Club of Los Angeles. Beverly Hills
hotel. Beverly Hills, Calif.

sIndicates first or revised listing.

BROADCASTING, 1735 DeSales Street, N.W., Washington, D. C. 20036.

|  Please send |
[ - SUBSCRIBER }
| Bmaﬂt:asﬂng SERICE |
: THE BUSIWEGSWEEKIY OF TELEVISATN AND RADID J 1 year $10 =
I O 2 years $17 I
| Name Position O 3 years $25 |
Canada Add $2 Per Year |

| Foreign Add $4 Per Year
| Company 0] 1969 Yearbook $11.50 |
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| Home Address :
I O Payment enclosed |
I City State Zip 0O Bill me |
1
i |

ADDRESS CHANGE: Print new address above and attach address label from a recent lssue, or print old address
Ineluding zip code. Please allow two weeks for processing. malling labels are addressed one to two lssues In advance.
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You're stuck. It's the kickoff dinner for the
big local charity and you have to
spend the evening sitting next to your
biggest competitor. Of course he’s
going to bend your ear because he
wants to know some things.

Like why your local color looks truer
than his.

And how you get that crisp black and white.

And why you don't have lag and color
problems under the new Lucalox®
lamps at the municipal arena and the
poor lights in the local college
field house.

Chances are he knows you have General
Electric PE-350 cameras. But since
he's asking the questions, he
apparently doesn’t know how much
the cameras mean. And you can keep
your advantages with the right
answers like this.

QUESTION: Boy, can't people be ugly
when local news color is a little off?

ANSWER: “They sure are tough, but
that’s the public for you.” You have
to be pretty general here, because
you probably don't even know the
problem. The PE-350 has chroma
enhancement on a/l color channels—
not just red—to give you the most
accurate, crisp color reproduction
imaginable. And better yet, you're

getting the best color at the least cost.

With GE's “subtractive” registration,
just one man can set up the camera.
Maintenance is practically
nonexistent and life on each of your
four original tubes is averaging over
8,000 hours apiece. You know you're
“money ahead” because he’s been
getting only 3-4000 hours on each of
his three tubes. But why mention it.

QUESTION: You had much trouble with
fuzzy black and white?

ANSWER: “Can't that really bug you?”
Answer with a question and all he can

dois nod. Of course it bothers him.
And what bothers him more is the
fact he has the problem and you don't.
But don't start talking about the many
advantages of GE's separate
Juminance camera. You could rattle
off facts about how a camera with
separate luminance produces sharp
black and white even when the
camera’s slightly misregistered.

But you're atadinner, not a seminar.
Enjoy the creamed chicken and
smile a lot.

QUESTION: Aren’t models tough? They've
been complaining about hot fights
ever since we switched to color.

ANSWER: “Well, we try to soothe them.”
Actually, you soothe them by not
using real hot lights. The PE-350 is
the industry’s leading low light |level
camera. [t makes beautiful noise-free
pictures even at 35 footcandles.

You learned all this before you bought
General Electric by visiting their
Telecenter in Syracuse. And as a plus,
your people were trained by GE not
just to handle cameras but even to
handle special telecasts such as
remotes with combinations of
incandescent, mercury, Multi-vapor®
or Lucalox® lighting.

But don't volunteer that. And don’t
volunteer information about
interchangeable circuit boards,
interchangeable lenses, stability or
the rest. He'll find out, someday.

One thing. If it's you that's knocking over
water glasses to get close enough to
ask the questions, get to someone
who'll give you straight answers,

Your General Electric Broadcast Sales
Representative might be able to give
you an unfair advantage of your own.
Call him. Or call us. General Electric
Company, Visual Communication
Products Department, Electronics
Park, Syracuse, N.Y. 13201.

GENERAL @B ELECTRIC



BROADCASTING PUBLICATIONS INC,

Sol Taishoff, president, Lawrence B.
Taishoff, executive vice president and
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Call for the hot spot

Eprtor: A mink for Margo Krasne!
Her hard-hitting “Monday Memo”
pleading for quality radio commercials
(BROADCASTING, March 17) is some-
thing that should have been said a lot
earlier, and should be said a lot more
in the future. . . .

Somewhere, sometime, somehow,
we've got to start training more people
who know how to write quality radio
commercials, and pay adequately to do
it—lI. C. Haag, 1. C. Haag Advertising,
Northbrook, Ill.

Another writer, no outlet

Epitor: Bravo to Bart Andrews for
taking a firm stand in his “Open Mike”
letter of March 31. Unfortunately, he is
absolutely right. Studios, producers and
networks are basically unwilling to give
young, unproved talent a fair chance
when it comes to the area of writing
for television. Yes, when is the in-
dustry going to wake up and take a
look at the future of television? I would

like to know myself.—Andrew Ferreri,
Hollywood.

Wired city revisited

EprTor: I appreciated your extensive
coverage of our study of television pro-
gram diversity for the President’s Com-
munications Task Force (BROADCAST-
ING, March 17). I believe, however, it
could be misconstrued since it failed to
emphasize that we also found that “im-
plications of the wired city for the ex-
isting TV industry are substantial. . . .

If networks pay the same time
charges (for access to the cable) as
all other users, then local stations in
their present form would cease to be
viable in all but the largest markets,
and the local programing they provide
would be lost. . . .”

I should also point out that the Na-
tional Association of Broadcasters, as
well as the National Cable TV Associa-
tion, assisted us in collecting data for
the study.—John A. Dimling Ir., man-
ager, communications and systems,
Spindletop Research.

BookNotes

“The Radio Amateur’s Handbook,
1969,” edited by Doug DeMaw. Ameri-
can Radio Relay League, Newington,
Conn. 710 pp. $4.

The 46th edition of this widely used
guide has been revised and updated
by the headquarters staff of the Ameri-
can Radio Relay League with Doug
DeMaw as editor. The book contains
over 1,300 illustrations and some 576
tube-base diagrams. There are two
new linear amplifiers described in the
transmitting chapter and new trams-
mitting and receiving equipment has
been added to the VHF and UHF
chapters.

“Responsibility in Mass Communica-
tion,” revised edition by William L.
Rivers and Wilbur Schramm. Copy-
right, National Council of the Churches
of Christ in the U, S. A. Harper &
Row, New York. 314 pp. $8.50.

First published in 1957, this study of
the “media and the public interest”
has been revised and enlarged to in-
clude the significant events and in-
dividuals of the past decade. A com-
pletely new chapter deals with “the
Negro and the news.” Also new are
appendices containing the codes of
ethics of the broadcast, print, film and
public-relations industries.

In its main thrust, however, the book
remains unchanged. It presents—pri-

marily for the student of journalism—
a basically news-oriented introduction
to the nature, functions and operation
of the mass media. Four major themes
recur throughout the book: (1) freedom
and the “right to know” vs. govern-
ment control; (2) the elusive question
of “objective truth” in reporting; (3)
the ways in which mass communica-
tion is and is not a “profession,” in the
strict sense; (4) the public’s role in
shaping mass communication.

The authors, two noted Stanford
University communications - research
specialists, are vivid in prose style and
liberal in use of relevant examples
drawn from the news. Their book is
in no meaningful sense a “how-to-do-
it” text, nor is it an advanced, scholarly
treatise. It is a highly serviceable, basic
introduction to the central problems of
mass communications.

“The TV Director/Interpreter, 1968,”
by Colby Lewis. Hastings House Pub-
lishers, New York. 225 pp. $8.95.

Colby Lewis, professor in the television
and radio department of Michigan State
University, provides a simple diagramed
exposition of modern television direct-
ing techniques. In addition, he devotes
chapters to designing floor plans, ef-
ficiency between director, performers
and technical staff, and selecting lenses,
with a sprinkling of practical examples.
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in Knoxuville

There is a reason why the
giraffe has such a long neck...
he can reach the tender leaves
on the trees, which are tempting
morsels. There is also a reason
why WBIR-TV in Knoxville has
such a tall tower ... it enables
us to REACH out and deliver
more audience. Use Channel 10
in Knoxville ... the REACH

« 1,751 ft. STATION!

above ground.

« The tallest tower
in the Southeast.

* 1,870 feet above
average terrain.

« Maximum power;
316,000 watts.

NOXVILLE, TENN. CHANNEL 10
qa
amy
<ab
A Multimedia Station
Represented by Avery-Knodel, Inc,
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Which network is likely to lead in
size of audience when a major news event
is covered by the three networks?

The answer is abundantly clear.

Any list of the most important events of the
last eight months would have to include:
The Republican National Convention
The Democratic National Convention
The Launching-and-Recovery of Apollo VII
President Johnson’s Announcement of

a Bombing Haltin North Vietnam
Election Night
The Launching-and-Recovery of Apollo VIII
President Johnson’s State of the

Union Address
The Inauguration of Richard M. Nixon
The Launching-and-Recovery of Apollo IX

Each of these events was carried

by the three networks; and in each case
NBC News gained a larger audience

than either competing network news service.

We'd call that a leading answer.




MHHMMB from Bert D. Lynn, Western Airlines International, Los Angeles

The value of the positive approach in radio

As a listener, I am impressed with
the new ideas and new formats that are
evolving in radio. As an observer of
your industry, I am also impressed
with your awareness of community
needs. And as a concerned citizen, I
am impressed with your recognition of
the fact that when 81% of the people
of Los Angeles listen to radio each
day, this exposure brings with it a
huge responsibility, one that goes far
beyond kilocycles and the technology
of broadcast.

You are in effect the “Voice of
America,” and in these times we need
that voice at home far more than we
ever needed it overseas. But I respect-
fully suggest that you may not be com-
pletely fulfilling this role.

In offering such a comment, I am
very mindful of the ancient prayer of
the Indians: “Great Spirit, grant that
I may not criticize my neighbor until
I have walked a mile in his moccasins.”
With your permission, I shall put on
your moccasins for a few moments.

You that are so close to current
events know the whole catalogue of
our national tensions and turmoil. No
one knows better than you that we
live in a sick society, This may one day
be called the Era of Ugliness—when
it was “modern” to be mean and “in”
to be sordid,

I know all of us are concerned about
this. But I hope that all of us, in every-
thing we do, are also asking ourselves
whether we are contributing to solu-
tions, or are we in some way com-
pounding the probem? If that thought
startles you, I call your attention to the
30-sheet poster panels throughout Los
Angeles which recently showed a listen-
er snarling back at his radio.

And there are other examples we
might consider. Do the highly-paid per-
sonalities who preside over your “talk”
programs become better draws or more
convincing spokesmen when—as some
of them do—they insult, ridicule, or
cut off their callers in the middle of a
word? Does the famous commentator
of one of your networks really build
audience for his stations or add to his
own reputation by mimicking German,
Italian and other dialects in his news-
casts?

Is there a tendency in your news-
room to emphasize bad news rather
than good? The charge has been made

that the communications industry pre-
fers to headline the negative about life
in America. In my opinion, this is un-
fair and untrue, and has to be exam-
ined in the light of what news is. But
the very fact that such a charge was
made at least gives us food for thought.

In the face of our daily diet of
draft-card burnings, flag tramplings
and violence on the campus and in
the streets, I heard a refreshing change
of pace over one Los Angeles station.
It was a story about a youth gang in
a midwestern city. But this gang of
55 kids—both boys and girls—was
different. They do good deeds instead
of destructive ones. You might be cur-
ious as to whether your own station
carried an item of that type last Dec.
26.

We might also wonder whether the
constant news attention and interview-
ing accorded the leaders of campus
dissension do not provide a spotlight
in which they thrive and which actually
may serve to encourage them.

I am not proposing that radio under-
take to solve America’s problems. But
I do suggest to you that we all share
in this responsibility, and that each
of us in his own way must help build
bridges over the canyons that seem to
divide our people.

Let’s stop the snarling, stop insulting
each other, stop shouting down anyone
whose opinion differs from our own,
stop running down the things that are
good and clean and kindly. Sure, let’s
tell it like it is, but let’s tell jt all—and
it’s not all bad.

Does it really matter? It matters
plenty if you agree that our way of

life—despite all its shortcomings— has
produced more good for more people
than any other system in all of man’s
history.

And it matters a great deal if we are
willing to learn from the past. Histor-
ians tell us there have been 21 notable
civilizations. Of these, 19 perished but
they did not perish by external con-
quest. They collapsed from the evapora-
tion of belief within. They literally
destroyed themselves.

For all its dramatic technical prog-
ress, its remarkable audience growth,
its record of public service and its
achievements as 'a marketing medium, I
believe that radio’s greatest age of ac-
complishment still lies ahead. To help
bring people together, to encourage
them to pull together, to revive their
faith in themselves and their country,
this is your unique opportunity each
day. There could be no more exciting
way to serve—and to serve in a way
that alienates no one and only en-
hances your stature as a dedicated in-
dustry.

In this there is enormous potential
for good. Nothing is more powerful
than an idea whose time has come.

A man named Joseph Addison lived
nearly 300 years ago. But when he
wrote these words, he might have been
directing them to us:

“If I can in any way contribute to
the diversion or improvement of the
country in which I live, when I am at
last summoned out of it, I shall leave
it with the secret satisfaction of think-
ing that I have not lived in vain.”

Thank you for allowing me to try
on your moccasins.

Bert D. Lynn, vice president, advertising
and sales promotion for Western Airlines
International, Los Angeles, has responsibil-
ity for all media advertising and promotion-
al activities on the company’s route system
in 14 western states plus Canada and Mexi-
co. He joined Western in 1950 after serving
in the Air Force during World War II.
Previously, he was aviation editor of Steel
magazine and was executive assistant to the
vice president for public relations at Doug-
las Aircraft Co., Santa Monica, Calif.
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AN OPEN LETTER TO MR. EGMONT SONDERLING
PRESIDENT OF SONDERLING BROADCASTING . . .

KDIA
SAN FRANCISCO

KFOX f~——0_
. LoS ANIGElES

=
MEMPHIS —u:_‘

|' |

Dear Mr. Sonderling:

During the past three years you have purchased the folowing CCA
Broadcast Transmitters: a 20KW FM Broadcast Transmitter for WOPA,
Chicago, Illinois, a 20KW FM Broadcast Transmitter for WDIA, Mem-
phis, Tennessee, a 3SK¥W AM Broadcast Transmitter for WWRL in New
York, and, most recently a 1IKW AM for KFOX, Los Angeles, California.

At the risk of being presumptuous, when can we expect orders from
WOL in Washington, D. C. and KDIA in San Francisco, California??

I appreciate vour confidence in CCA Electronics, Thank you for
your support.

Cordially vours,
CCA ELECTRONICS CORP.

Qi

BERNARD WISE, President

(CA GCA ELECTRONIGS GORPORATION

716 JERSEY AVE., GLOUCESTER CITY, NEW JERSEY 08030

BROADCASTING, April 21, 1969
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Avco Broadcasting’s newest station:

WR'I" MUSIC 53
1 1 1 1 wooD RIVER, ILLINOIS

Serving Greater St. Louis with beautiful music 24 hours a day.
Fi

WRTH is the sound of music in the Greater St. Louis Market: beautiful music that is
programmed for 18-49 year olds with above-average tastes and buying potential.
Programmed 24 hours a day with the keynote on standards and show tunes plus the
pleasant touch of popular music and light classics.

Buy the quality sound and audience on WRTH music. The newest Avco Broadcasting Station

A’BHDADCASTING CORPORATION

RADIO: WLW Cincinnati / WRTH Wood River, lllinois / WOAI San Antonio / WWDC & WWDC-FM Washington, D.C. / KYA & KOIT San Franciz¢o
TELEVISION: WLWT Cincinnati / WLWD Dayton / WLWC Columbus / WLWI Indianapolis / WOAI-TV San Antonio
Represented by Avco Radio Television Sales, Inc.
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Radio-TV stocks drop—as earnings soar

Why were prices of major broadcast issues off 15%
while most yearly reports showed substantial gain?

Like a whimsically wayward roller
coaster, the stock market has been off
on an erratic, bobbing, but distinctly
downhill run in the first three-and-a-
half months of 1969.

To rationalize the gcneral decline,
a handy set of major circumstances are
regularly put forth, from the uncertain
cconomic effect of a new administra-
tion’s policies to the day-to-day vaga-
ries of strained international relations.
But as the downward trend continues,
broadcasting observers have begun to
ask more specific questions about their
scgment of the market.

For broadcasting stocks, gencrally,
arc showing an even stecper drop than
the market averagc—and this price
slump is building while broadcasters
continue 1o turn in attractive, in many
cases cven record, earnings reports.

To be sure, the stock prices of major
broadcasters have not felt the major
economic blows that have befallen some
segments of the market, such as the
badly pinched conglomerates. But the
squeeze is definitely greater than the
all-market average and is clamping on
an industry that, at least on the surface,
would appear to be in the pink of

economic health.

As was reported in BROADCASTING
April 7, the Standard & Poor industrial
average declined 2% in the first quarter
of 1969, while in this same period from
Dec. 31 to March 28, much sharper
drops were registered in the two major
broadcast categories of the BROADCAST-
ING index of sclected stocks. The purely
broadcasting division encountered an
8.4% setback and the broadcasting-
with-other-major-interests category was
down 5.2%.

An even more dramatic illustration
of the situation can be seen by extract-
ing from various divisions of the index
the parent companies of the three major
nctworks and two dozen of the major
group broadcasters. All have issucd
cconomic reports on thc companies’
operations since thc end of last year,
with all but five of the 27 showing some
earnings gains. Yet all but four of the
group show stock price reductions as of
April 10 from those of Dec. 31. The
falls range from just under 1% (Sonder-
ling) to 54% (Roliins). The largest
gain of the only four that did climb
was the 15.6% rise of Gross Telecast-
ing on a stock split. (The only threc

other rises were those of Meredith
Corp., which gained 7.6%; Pacific &
Southern Broadcasting, up 2.4%, and
Westinghouse Electric, parent of West-
inghouse Broadcasting, up 2.7%.)

The 27 broadcasting stocks werc
down an average of 16.7% in the
Dec. 31-April 10 period.

However, during this discouraging
interval, a number of major broadcast-
ers brought in reports of the greatest
financial success in their companies’
historiecs: ABC, which has fluctuated
widely on speculation during the period,
but ended down 1%, reported record
high 1968 carnings of $3.43 per sharc;
NBC parent RCA also had a record
year, with carnings of $2.37 per share,
and has since reported a continuation
of the boom with a record first quarter
return of 63 ccnts a share, yet it was
off 4.6%.

Corinthian fell 25.5% dcspite re-
port of a record nine months ended
Jan. 31, with earnings of 90 ccnts a
share. Metromedia fell 16.2% while re-
porting a year with record earnings
of $1.75 a share, and Gannett slipped
back 1.6% despite record yearly earn-

Record for leading broadcast stocks

Performance of three networks and 24 group broadcasters Cowles Communications z ;g;ﬂg —%3.21 ([11.§[7)) (i.g;)
listed in the BROADCASTING stock index that have fuaua 38§ B — 16 1.8 L7
published earnings reports since Jan. 1: General Tire 343 251f —26.6 4.6M* 13.6M*
Meredith Co. 503 548 + 7.6 1.76%  1.16%
i L
Per-share LIS AL el e . .
. 4o Storer 6055 471  —21.7 2.75 1.65
Closing % IILEE Time Inc. P sl el 446 4%
P Wometco 325 218% —33. 1.3 1.27
Company Dec.31 Aprit10 Change 1968 1967 Westinghouse 641g 66 + 20 3,29 i
ABC 6514 6414 — 1.0 $3.43 $2.88 Total 4814 04 -15.3
CBS 5334 1% —4.0 2.20  2.08 (Avg.) (Avg.)
RCA (NBC) 461, 441, — 4.6 2.37 2.27 .
Capital Cities 8 Gf;' —15.4 3.13 2-49* *Per-share earnings are for normal year ended Dec. 28,
Gorinthian R By i E 1968, or Dec. 31, 1968, with these exceptions: Corinthian,
Gross Telecasting 2 37 +15.6 2.4 2.02 nine months ended Jan. 31; Taft, nine months ended Dec.
Metromedia Slré 43 —16.2 L75 1,68 31; Avco, year ended Nov. 30; Chris-Craft, first fiscal quar-
Pacific & Southern 21 21 + 2.4 0.63 0.22 .
Reeves Broadcasting 38y 251 —29.4 0.33 0.37 ter ended Nov. 30; General Tire, year ended Sept. 30 and
Scripps-Howard 3 el -9 1.9 1.85 stated in total earnings (millions of dollars) rather than per-
Sonderling 39% 39% — 0.9 1.28 1.08 . ! g
Taft 393, 37 — 6.9 1.49%  1.46% share; Meredith Co., six months ended Dec. 31; Rollins,
Avco 483 35%  —27.4  3.76%  5.47% nine months ended Jan. 31; Rust Craft, nine months ended
Boston Herald-Traveler 69 4034 —41.3 4.65 (0.19) 30 d ' f ’
Chris-Craft 39y,  45%  +16.9  0.73*  0.51% Nov. 30.
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ings of $1.82 per share.

Wometco reported recovery from a
slight earnings slip last year (down
to $1.27 a share from $1.32 per share
in 1967), with an improved first two
two months of 1969. Earnings for the
period were 11 cents, 2 cents higher
than the same 1968 quarter, yet Wo-
metco stock was off 33.7%.

What is going on in Wall Street to
bring about this apparently econom-
ically upside-down reversal?

While in the usual dispute over sec-
ondary factors, expert observers are
virtually unanimous in their belief that
broadcasting stocks have been caught
in an economic wedge between some
threatening new developments and a
catch-up of past problems.

A number of respected Wall Street
entertainment stock analysts admit that
for the past year they have not been
pushing buy recommendations on major
broadcast stocks, which less than five
years ago were among the hottest
issues on their lists.

What has happened? The most fre-
quently cited reasons for caution:

= The cigarette advertising question.

s The regulatory situation, particu-
larly the new activist mood of the FCC.

= A feeling that the great expansion-
ist boom of the major group broad-
casters may be over and price/earnings
ratios for them overinflated.

= A wearing off of some of the
glamour of broadcasting stocks, particu-
larly in the form of a hangover from
the realization of 1967 that their earn-
ings can fall off from a super-sensitivity
to the economy.

= A mood of reserve toward the
nation’s economic outlook for the year
among some of the largest investors.

On the cigarette issue, Emanuel
Gerard, of Roth, Gerard & Co., com-
piler of the BROADCASTING index, says:
“There is no question that the cigarette
turmoil is a big part of the situation. If
they go off, the networks will be hurt
worst, but the groups will feel it, too.
Among investors there is a feeling that
although they may not be hit today,
and they may not be hit tomorrow . . .
they still may be hit.”

A possible cigarette advertising ban
also, of course, links into the regula-
tory uneasiness. Other issues cited here
are the threats of restrictions on CATV
ownership, multimedia ownership and
license renewals. (In relation to the
last worry, it is interesting to note
that Boston Herald-Traveler, which re-
ported record earnings of $4.65 a share
last year in a dramatic recovery from
a 19-cents-a-share loss the year before,
nevertheless dropped 41.3% in the
study period, primarily because of the
FCC’s decision on WHDH-TV.)

Said one market analyst of the FCC
worries: “Nick Johnson alone is having

Parker plans TV splurge

Parker Pen Co., Janesville, Wis., last
week announced the most extensive TV
advertising campaign in its history, al-
loting $2 million to the medium in 1969.
The agency for Parker Pen is J. Walter
Thompson Co., New York. Parker will
use both network programs and spot
TV in 64 markets. Six new commercials
will promote the theme: “Keep your
paws off my Parker.”

some effect on the price of these stocks.
Where everyone used to feel the FCC’s
bark was worse than its bite, now it
looks like the bite may be worse than
the bark. And this regulatory thing is
going to go on for a while.”

There is a continuing Wall Street
dispute over whether major broadcast-
ing stocks have been boosted to un-
favorable price/earnings ratios in the
past two years. Harvey Sandler, senior
security analyst at Goldman Sachs &
Co., argues, for instance, that “Broad-
casting isn’t the kind of business where
people watch the P/E ratios that
closely. If they’re really convinced the
stock will go, they’ll pay for it.”

But the P/E situation is tied to a
widespread feeling in the investment
community that the present slump is
in part still tied to a catching up from
previous boom days.

Says one analyst, only partially in
jest: “You can make a fortune on the
total stupidity of Wall Street. The pco-
ple in this business are always wrong, or
late, or both. For years no one down
here understood the broadcasting busi-
ness or was interested in it. They saw
it was government regulated and you
could own only so many stations. They
thought it had no growth potential.
Then when guys started doing things
like upgrading their stations or using
their cash flow to diversify, prices start-
ed to go up. But not too many people
really noticed it until the real action
was almost over.”

Tomio Saito, senior analyst for Baker,
Weeks & Co., reflects this general feel-
ing somewhat more gently: “From a
market standpoint, the prices of many
of these stocks were running up well
even through last year, getting higher
and higher multiples just at the time
when some of the fundamentals, such as
cigarette advertising and the FCC, were
starting to look not so encouraging.”

Says Mr. Gerard: “Even though the
financial returns of most of the broad-
casters have been pretty good, none
of them have been really spectacular,
and with the P/E ratios they have, they
are going to have to expect to show
decent earnings increases just to hold

their prices where they are.”

Most analysts indicate that although
there will continue to be some acqui-
sitions and growth, the period of major
outside expansion for the large group
broadcasters is over for the most part
and they will have to depend primarily
on internal earnings growth from here
on out.

One analyst flatly predicts that in the
current Washington climate, two of the
biggest industry mergers now awaiting
approval “are as good as dead.”

And with recent acquisitions of a
number of broadcasters, some analysts
note that rather than being a help, they
have been a brake on larger immediate
earnings growth.

“In most cases,” says one analyst,
“the broadcasting end of their business
has done very well this past year but
some of their diversified operations
have been disappointing.”

One example cited was Cox Broad-
casting, where broadcasting revenues
for last year were up significantly, while
the program production and distribu-
tion division was “substantially lower”
than the previous year.

Another factor frequently cited as
having cooled the ardor of some casual
broadcasting investors is the advertising
revenue drop of ’67-°68, which analysts
say demonstrated that the stocks do
not automatically show revenue gains
and, in fact, are much more sensitive
to quirks in the national economy than
many other investments.

In connection with this, Mr. Sandler
sees a conservatism among institutional
investors as being a major factor in the
broadcasting stock cramp: “The insti-
tutional people are saying that we will
go through a business slowdown in the
last half of the year—and that means
another advertising cut-back, which is
making these groups reluctant to have
their money in broadcasting.”

What is the expectation for broad-
casting stocks in the face of this pre-
diction? Most feel there is nothing to
do but sit tight and wait for the indi-
vidual clouds of doubt—cigarette ad-
vertising, FCC, et al—to pass one by
one. Despite this wait-and-see attitude,
there is little gloom among the analysts
over broadcasting stocks. Although none
are predicting major new upsurges,
many are showing definite optimism.

Mr. Sandler says that there probably
will be some immediate improvement,
as more and more first-quarter reports
come out showing continuing record
growth in broadcast revenues. And Mr.
Saito says within the past two months
he has “noticed some renewal of recom-
mendations” for buys of broadcasting
issues and “some increase in interest.”

He adds, “They certainly are likely to
do a little better than they have in the
past few months. We may have seen
the bottoming out.”

30 (LEAD STORY)

BROADCASTING, April 21, 1969



KOVR Stockton-Sacramento
25th in Total Retail Sales
...bigger than Nashville
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25th TV Market in the Nation . . .

The Stockton-Sacramento Market is big . . . and growing rapidly. This rich
television market also ranks:

e 25th in Consumer Spendable Income . . . bigger than Memphis

e 23rd in Food Sales . . . bigger than Kansas City

e 19th in Drug Sales . . . bigger than Houston

® 21st in Passenger Cars . . . bigger than Buffalo
The total KOVR coverage area contains 1.7 million TV homes, and where
KOVR has 50% or more coverage there is an effective buying income of more
than $5.2 billion. Any way you look at it, this is one big market.

Data Source: SRDS, Areas of Dominant Influence, February, 1969;
Sales Management’s Copyrighted Sutvey of Buying Power, June, 1968; and ARB Television Coverage/65.

McClatchy Broadcasting ({3

REPRESENTED NATIONALLY BY KATZ TELEVISION

BROADCASTING, April 21, 1969 3



BroadeastAdvertising

Tobacco muscles flexed on the Hill

House hearings show cigarette lobbyist strength;
Hyde takes softer stand on smoking ad ban

The drive to ban cigarette advertising
from the airwaves ran head on last
week into determined and well-organ-
ized opposition on the House Com-
merce Committee, while cigarette foes
on the panel were scarcely heard from
and advocates of restrictions on cig-
arette marketing at the witness table
gave little support to the FCC’s pro-
posed rulemaking that would eliminate
cigarette commercials.

The net result of the week’s testimony
and question-and-answer sessions was a
new assessment of the tobacco inter-
ests’ chances of forestalling a series of
anticigarette moves by regulatory agen-
cies. The threat to cigarette advertising
of most immediate concern to broad-
casters—the FCC’s proposed flat ban
—was even down-played by FCC
Chairman Rosel H. Hyde, who agreed
under questioning that simply requiring
that all cigarette advertisements carry
health warnings would probably be a
better solution.

Almost no one, cigarette friend or
foe, had a good word to say about the
commission’s proposal. On Wednesday
(April 16), the day before Chairman

The surgeon general of the U.S., William H. Stewart, flanked
by high-level government research directors, called for
stronger efforts to warn the American public of cigarette
hazards but suggested that a flat advertising ban, as pro-
posed by the FCC, would work counter to that goal. Testify-

Hyde’s appearance, the surgeon gencral
of the U.S., William H. Stewart, said
officially he had no view on the merits
of advertising restrictions. But, pressed
in questioning, he allowed that person-
ally—*“from a public-health standpoint”
—he would prefer that advertising not
be eliminated, so that opportunities
would remain for telling the antismok-
ing story.

That the congressional odds had been
well stacked in favor of the tobacco
forces was evident from thc line-up of
witnesses on the first day of the hear-
ings (April 15). The day was devoted
solely to testimony from interested
congressmen.

Four actually read their testimony
into the hcaring record (five others sub-
mitted written statements). But those
four told a story of tobacco-producers’
strength in Congrcss.

Appearing in defensc of tobacco in-
terests werc two House committee chair-
men, Carl D. Perkins (D-Ky.) of the
Committee on Education and Labor,
and John McMillan (D-S.C.) of the
Committee on the District of Columbia,
and a high-senority subcommittee chair-

ing at last week’s hearing on Capitol Hill (I-r): Dr. Daniel
Horn, director, National Clearinghouse for Smoking and
Health; Dr. Paul Kotin, director, National Institute of En-
vironmental Health Sciences; Mr. Stewart, and Dr. Kenneth
N. Endicott, director, National Cancer Institute.

man, L. H. Fountain (D-N.C.). The
lone opposition was a freshman repre-
sentative—and he faced a concerted
grilling from a solid phalanx of Com-
merce Committee members, well primed
with facts, figures and accurate citations
from the legal and scientific literature
on the problem.

Throughout the first three days of the
hearings not one encouraging word was
heard from any committee member on
the FCC’s proposed commercials ban.
Antismoking sentiment was occasionally
heard from, but coupled with concern
over the propriety of the commission’s
proposal.

After the first day’s session a
newsman asked Representative Brock
Adams (D-Wash.) what he thought the
chances were for congressional approval
of an extension of the Cigarettc Label-
ing Act, which expires June 30 unless
Congress acts. “You saw the commit-
tee,” he said simply. “The tobacco lobby
is the best-organized group in the U.S.
1t’ll pass in a breeze.”

A simple extension of the law is pre-
cisely what the cigarette forces want.
The law now on the books requires the

—— —
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present cautionary notice that appears
on packs, but precludes restrictions on
cigarette advertising. Anticigarette forces
term the present phrase—“Caution:
Cigarette smoking may be hazardous to
your health”—too weak. They would
prefer a “death” warning.

But the anticigarette warriors also
want the stronger notice—“Warning:
Cigarette smoking is dangerous to
health and may cause death from can-
cer and other diseases”—to appear not
only on packs but in all advertisements.
Variations on the theme would also in-
volve mandatory inclusion of tar-nico-
tine data plus figures on any other “in-
criminated agents” Public Health Service
reseachers might find in cigarette
smoke.

The lone freshman testifying on Tues-
day, Representative Edward 1. Koch
(D-N. Y.), said he supported one bill
(H.R. 1237)—at least “until stronger
bills are introduced”—but that meas-
ure and others similar to it were actually
opposed by FCC Chairman Hyde the
next day. The snafu was of minor im-
portance but was symptomatic of the
cross-purposes anticigarette forces seem-
ed susceptible to all week, especiaily
when compared to the precision drill of
the tobacco representatives.

The FCC chairman took issue with
measures before the committee that had
been designed by forces friendly to his
views on cigarettes. They would, he
noted, require the commission to rule
off the airwaves cigarette commercials
that reached youthful audiences.

“It would appear most difficult,” he
observed, “to draw a practical line.”
Besides, he added, “the critical question
is how the promotion, to any degree
over broadcast facilities, of this product
posing this unique danger to the health
of all persons—children and adults—
can be said to be consistent with the
public interest.”

But the alternative suggested by the
surgeon general—requiring warnings in
all advertisements—seemed to be more
and more appealing to the FCC chair-
man as the questioning proceeded. For
one thing, he noted, such an approach
would eliminate the question of an
FCC action limiting broadcast media
as discriminatory with regard to non-
regulated print media.

Chairman Hyde's espousal of the
warning-in-advertising approach, how-
ever, was predicated, he made plain, on
the assumption that such a requirement
would have the practical effect of elimi-
nating cigarette advertising. The adver-
tiser, he supposed, would deem any ad-
vertisement a poor investment that
would extol a cigarette’s “wonderful
taste” and then, a few lines down, warn
that the product “could kill you.”

If, however, such a requirement
did not have the eflect of eliminating

FCC Chairman Hyde

the advertising, the commission would
be right back where it started, he
added, with the necessity of dealing with
the unresolved public-interest question.

Another aspect of the commission’s
policies—the requirement that under the
fairness doctrine anticigarette spots be
carried by stations running cigarette
commercials—also came in for discus-
sion. Chairman Hyde conceded that a
disappearance of cigarette spots on the
airwaves would also automatically mean
the demise of the free antismoking
messages. He hoped, he said, that the
matter would still be discussed in issue
programing, rather than being fought
by battles of commercials, as at present.

The committee’s most articulate and
forceful foe of cigarettes, Representa-
tive John E. Moss (D-Calif.), was either
silent or absent during the first two days
of hearings. His questioning of Chair-
man Hyde, however, indicated that an
initial strategy of the anticigarette
forces—to merely attempt to block pas-
sage of any legislation, letting the label-
ing act expire—was to take a back seat
to efforts at getting an extension bill
that would extend the labeling provisions
to advertising.

He said he agreed with the commis-
sion’s objectives but had “deep con-
cern” about the approach. His remarks
echoed the sentiments of the surgeon
general, who seemed to sense the power
of advertising as useful for positively
reducing cigarette consumption and was
hence unwilling to see a flat ban insti-
tuted. Congressman Moss has intro-
duced legislation to extend the labeling
act but toughen it.

Another group,

the Interagency

Councils on Smoking and Health, are
also pressing for warnings in adver-
tisements. On Thursday (April 17)
following Chairman Hyde’s appearance,
Dr. George William Ware, of the
District of Columbia interagency, testi-
fied. He is the first of several inter-
agency representatives who are sched-
uled to testify.

Set for Friday (April 18) was an
appearance by Luther Terry, the former
surgeon general who issued the 1964
report on smoking and health that led,
in part, to the passage of the Cigarette
Labeling Act. Dr. Terry is currently
chairman of the National Interagency
Council on Smoking and Health. He
will be accompanied by Dr. Robert G.
Vincent of the New York interagency
council.

Today (April 21) witnesscs are Na-
tional Association of Broadcasters Presi-
dent Vincent Wasilewski and Trepre-
sentatives of the American Cancer So-
ciety, the Tobacco Workers of Ameri-
ca, the New York State Medical So-
ciety and Action on Smoking and
Health,

On Tuesday, Federal Trade Commis-
sion Chairman Paul Rand Dixon is
scheduled to testify. The FTC, pre-
cluded from regulating cigarette adver-
tising under the terms of the labeling
act, is on record as favoring health
warnings and tar-nicotine ratings in all
advertisements.

Representatives of the Heart Asso-
ciation are also listed for Tuesday tes-
timony. Wednesday’s witness list fea-
tures William Kloepfer, vice president-
public relations, the Tobacco Institute.

The hearings are scheduled to con-
tinue Thursday with the governor of
North Carolina, Robert W. Scott, and
James A. Graham, commissioner of ag-
riculture for North Carolina.

An early reading based on last week’s
first three days of hearings indicates
that prospects for committee approval
of a flat extension of the present label-
ing act are very good, the efforts of
Congressman Moss and the opinions
of the agency witnesses notwithstand-
ing.

Committee Chairman Harley O.
Staggers (D-W. Va.), at the start of
the hearings, ticked off the options
open to the panel and indicated he did
not favor the simplest—allowing the
present act to expire. Without com-
miting himself to details, he said he
felt strongly that the matter of cigarette
regulation was one for Congress to
decide.

A floor fight to amend a simple ex-
tension, which may be reported out
with no expiration date, as tobacco
forces hope, is seen by some observers.
Prospects for amendments, whether to
merely add an expiration date, thus
insuring a replay of this year’s renewal
struggle at a later date, or to strengthen
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the warning and to add it to advertise-
ments, are harder to judge.

The strength of the tobacco interests,
however, as already displayed on the
committee, can be expected to carry
over to the House floor, where discipline
almost always spells the difference on
victory or defeat.

The fate in the Senate of an exten-
sion that would satisfy the tobacco in-
terests (and, in the process, derail the

FCC’s proposal of banning broadcast
cigarette advertising) is more problem-
atical. Most observers agree that cigar-
ette opposition is a great deal stronger
in the Senate, and more strategically
placed, than it is in the House. No
hearings have yet been scheduled in
the Senate, and one member, Senator
Frank Moss (D-Utah) has vowed a
filibuster to keep any labeling-act ex-
tension from coming to a vote on

Break-out on antismoking spots

CBS-TV to keep record of cigarette fairness;
Bonneville confirms ban on cigarette ads

CBS-TV will shortly begin providing its
affiliates with weekly reports on the
number, scheduling and amount of time
devoted to both cigarette commercials
and anticigarette messages carried on
the network.

Affiliates received word of the plan
last Thursday (April 17) in a TWX
communication that said it was being
inaugurated “because of the increased
attention being paid to television adver-
tising of cigarettes and to anticigarette
announcements.”

The plan is to provide weekly TWX
reports listing the placement and length
of all cigarette commercials and anti-
cigarette messages anticipated in the
CBS-TV schedule for the following
week. Additions to, deletions from and
corrections in previous weekly projec-
tions will also be included.

The lists—both the projections and
the after-broadcast reports—will also
show weekly totals for the number and
duration of cigarette commercials and

of anticigarette announcements on the
network for the total broadcast day and
and for the evening hours alone (6-11
p-m. NYT). The listings will be pro-
gram-by-program, so that affiliates in
other time 2ones and those who delay
or do not carry some CBS-TV pro-
grams can calculate their own pro and
con announcement totals.

The CBS-TV TWX came three days
after the Bonneville International group
became the second CBS-affiliated group
broadcaster to announce it would dis-
continue cigarette commercials. Bonne-
ville had been on the verge of making
such an announcement two weeks ago,
hard on the heels of the Post-News-
week Stations action (BROADCASTING,
April 14).

In his wire to the network, FCC and
members of the House and Senate,
Bonneville President Arch Madsen said
the group’s stations would not accept
new cigarette advertising after June 1,
but would fulfill obligations to carry

Capitol Hill.

Senator Moss is chairman of the
Senate’s Consumer Subcommittee, under
Commerce Committee Chairman War-
ren G. Magnuson (D-Wash.), who has
also been outspoken in opposition to
cigarettes.

Senator Magnuson, however, is felt
to be as amenable to compromise on
cigarette legislation as he has proved to
be in the past.

such advertising already sold.

Affected stations in the Bonneville
group are KSL-AM-FM-TV Salt Lake
City; KIRO-AM-FM-Tv Seattle; KMBz and
KMBR({FM) Kansas City, Mo.; KBIG-AM-
FM Avalon-Los Angeles, and WRFM-
(FM) New York. Bonneville has a mi-
nority interest in Kip-aM-FM-Tv Idaho
Falls, and those stations were not cov-
ered by the Bonneville decision.

Mr. Madsen said the group “for sev-
eral years” had been weighing the sub-
ject of cigarette advertising and that it
has now concluded “in the interests of
our listening and viewing public—par-
ticularly young people—that we will
discontinue cigarette advertising on the
Bonneville radio and TV stations.”

He noted that the Mormon Church,
which owns the Bonneville group, for-
bids smoking as part of its religious
belief, but added that if the group had
decided to ban cigarette advertising
strictly on a religious basis, it would
have done so some 40 years ago when

How TV-network billings stand in BAR's ranking

Broadcast Advertisers Reports’ network-TV dollar revenue estimate—week ending April 6, 1969
(net time and talent charges in thousands of dollars)

Total Total
ABC CBS NBC minutes| dollars
Week Cume Week Cume Week Cume week week 1969 1969
ended Jan, 1- ended Jan.1- ended Jan 1. ended ended total total

Day parts April 6 April 6 April 6 April 6 April 6 April 6 April 6 April 6 minutes dollars
Monday-Friday

Sign-on-10 a.m, $——— 9 49 [§$ 111.8 § 1,604.5 $ 2816 $ 4.720.7 88 $ 3934 1,110 $ 6,330.1
Monday-Friday

10 a.m.-6 p.m. 1,345.2 19,777.8 2,414.8 39,107.4 2,221.6 34,560.0 850 5,981.6 12,290 93,445.2
Saturday-Sunday

Sign.on-6 p.m. 1,193.1 16,192.8 1,067.5 16,353.5 275.3 9,155.3 311 2,535.9 3,905 41,701.6
Monday-Saturday

6 p.m.-7:30 p.m. 266.1 4,848.8 755.3 10.507.0 599.7 10,384.0 88 1,621.1 1,257 25,739.8
Sunday

6 p.m.-7:30 p.m. 96.0 2,243.8 249.5 3,422.3 204.0 3,317.9 22 549.5 305 8,984.0
Monday-Sunday

7:30-11 p.m. 5,033.2 76,169.2 7,434.2 98,201.6 5,900.6 98,375.4 433 18,368.0 5,912 272,746.2
Monday-Sunday

11 p.m.-Sign-off 369.8 5,119.8 39.1 920.7 459.0 6,567.2 79 867.9 1,044 12,607.7

Total $8,303.4 $124,357.1 | $12,072.2 $170,117.0 1,871 $30,317.4 25,823 $ 461,554.6

$ 9,941.8 $167,080.5
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Bonneville first got into broadcasting.
The church, he added, “does not be-
lieve in forcing its concepts on others.”

CBS-TV officials last week said they
had discussed the stations’ moves with
Mr. Madsen and with Larry Israel,
chairman of the Post-Newsweek group.

Mr. Israel said the P-N stations
WTOP-AM-FM-Tv Washington and wixr
(Tv) Jacksonville, Fla., would “by and
large” cover any network cigarette
commercials committed to after the
P-N June 1 cutoff “with public-service
announcements.”

Some sources speculated that CBS-
TV’s advance notice of the placement
of cigarette commercials was intended
to make it easier for affiliates to sub-
stitute other messages if, like the Post-
Newsweek and Bonneville stations,
they decide to curtail their acceptance
of cigarette advertising.

But last week’s communication did
not mention substituting other mes-
sages, and the wording clearly gave the
impression that the plan was intended
to help affiliates keep better track of
the number and ratio of cigarette to
anticigarette spots that appear on their
air. The FCC has proposed to ban all
broadcast advertising of cigarettes, but
it has ruled flatly that in the meantime
cigarette commercials must be balanced
by antismoking messages—its rule of
thumb is one anti to three pros—and
a number of stations have been chal-
lenged on the issue.

Other sources noted last week that
stations would not need this special
sort of advance notice of cigarette com-
mercial placement in order to cover
them with other messages. All threc
TV networks routinely provide affiliates
with notice of what products will be
advertised in which spots, so that the
stations can avoid scheduling local an-
nouncements for competitive products
in adjacent positions.

No network is considered likely to
encourage its affiliates to cover net-
work commercials with other messages.
It has been speculated, however, that
an affiliate who conscientiously believed
he should not carry cigarette commer-
cials could successfully cover them with
public-service messages—but not with
commercials for other products. No
network is expected to yield without a
fight if an affiliate tries to substitute his
own commercials for network cigarette
commercials.

How far the other networks may go
in following CBS’s lead in providing
cigarette and anticigarette breakdowns
remains to be seen.

ABC-TV authorities thought their
routine advance notice on the schedul-
ing of commercials for all products was
adequate without a separate breakout
for cigarette spots, and said they al-
ready provide affiliates with monthly
summaries of all public-service an-
nouncements, including anticigarette

messages. They indicated, however, that
they may start furnishing advance no-
tice of anticigarette spots to expedite
the stations’ calculations of their in-
dividual cigarette and anticigarette ra-
tios.

NBC authorities declined to comment
on separate breakouts for cigarettes,
giving the impression that the question
was under review with a final decision
still pending.

Alpo’s TV rated
dog-gone good

Hunsicker gets TVAR award;
tells how television built
company sales records

The key role played by television in
building Alpo dog food to a top posi-
tion in the pet food field was outlined
last week by Robert F. Hunsicker, pres-
ident of Allen Products Company Inc.,
marketer of Alpo products, in a talk
before the seventh annual creative man-
agement conference of Television Ad-
vertising Representatives.

Mr. Hunsicker, who received the
TVAR Owl award presented each year
to a chief executive officer of a com-
pany who has achieved distinction
through creative management, noted
that the company’s initial investment in
TV was in 1959 in spot.

He pointed out that the total increase
in TV investment from 1959 to 1968
was 1,920% while sales during that
period grew by about 1,500%. (Alpo,
marketed by Allen Products, a division
of Liggett & Myers, spent $3,648,000 in
network and spot TV in 1968, accord-
ing to the Television Bureau of Adver-
tising.)

Mr. Hunsicker reported that in 1959,
61% of Alpo’s budget was placed in
spot TV, and that figure rose to 80%

| ©

Robert F. Hunsicker (r), president of
Allen Products Co., receives the Owl
award of Television Advertising Repre-
sentatives from Marvin L. Shapiro, pres-
ident of TVAR.

in 1961. Correspondingly, sales rose by
30% in 1960, 36% in 1961 and 47%
in 1962.

Network advertising, he said, began
in 1964, initially on NBC-TV’s Today
and Tonight. The company in recent
years has advertised on all three TV
networks and in spot TV and now al-
locates about 90% of its budget to the
medium, according to Mr. Hunsicker.

Mr. Hunsicker told his audience he
launched his own business in 1936 as a
one-man operation, and his company
was acquired by Liggett & Myers several
year ago. But he conceded that he might
not attempt to start his business today
because “it’s a different world.”

He claimed that government control
and regulations are stifling initiative in
business and discouraging self-enter-
prise. He maintained that “right now
we're going through another era of
legislative over-reaction.”

To help revive interest in seif-enter-
prise, Mr. Hunsicker announced he is
establishing a chair at Haverford (Pa.)
College, his alma mater, devoted to the
study and teaching of enterpreneurship,
primarily in the field of marketing.

Eastern sets major
radio-TV campaign

Eastern Air Lines, New York, this
week begins a $12-million advertising
and sales-promotion campaign that will
continue throughout the summer. Ap-
proximately $7 million will be allocated
to TV and radio.

Eastern will use network television,
including Walt Disney’s Wonderful
World of Color on NBC-TV, various
prime-time network movie periods, and
the New Orleans and Atlantic Golf
Classics on the Hughes Sports Network.
The airline has bought a spot-TV sched-
ule in 15 major markets and a radio
spot line-up in 55 markets.

Eastern and its agency, Young &
Rubicam, New York, have created a
campaign that stresses the theme,
“smiling faces going places on Eastern.”
The company spent about $26.1 mil-
lion in advertising in 1968 and is ex-
pected to increase that amount to an
estimated $30 million in 1969.

Agency appointments:

» Doyle Dane Bernbach has been
named agency for Porsche Audi divi-
sion of Volkswagen of America, to
handle the Porsche and Audi, an in-
termediate-size luxury car being intro-
duced in this country. Billings are ex-
pected to total about $2.5 million.

» Macalaster Scientific Co., Nashua,
N.H., a division of Raytheon Co., has
appointed E. A. Korchnoy Ltd., New
York, to handle Lectron electronic toys.
Spot TV will be used in the fall.
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In St. Louis,
the Blair man i

So a couple of top media men keep him busy on
the world’s largest beer account. Budweiser’s the
beer. Dolan Walsh and Bob Kane of D’Arcy are
the media men. And Tag Simler’s the man theytalk
to when they want to brew up a really great spot
TV campaign. Tag keeps on top of everything in
his fast changing, highly specialized field. Rates.
Trends. Creative buying techniques. In-market
promotion support. And to back him up, he’s got
the full resources of the nation’s number one
broadeast representative firm. So call your Blair
man. He’s on top of everything in your city. (If
your city is St. Louis, call Tag.)

E BLAIR TELEVISION

Budweiser
, ANHEUSER BUSCH, INC.

BEWARK KL ST E0UIS, MO
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A reassessment of agency problems

4A’s to open at White Sulphur Springs with session
focusing on mergers, diversification, marketing service

Some 750 members and guests of the
American Association of Advertising
Agencies will gather this week to ex-
plore a wide range of advertising prob-
lems, challenges and opportunities at
the AAAA’s annual meeting.

The sessions will be held Thursday
through Saturday (April 24-26) at the
Greenbrier, White Sulphur Springs,
W. Va.

On the agenda are subjects as dif-
ferent as agency mergers, agency di-
versification, media, measuring adver-
tising effectiveness, economic forecasts,
the generation gap and social respon-
sibility. The agency leaders and their
advertiser and media guests will also
hear some fresh interpretations of pub-
lic attitudes toward advertising.

The board of the Television Bureau
of Advertising, which traditionally
meets at the Greenbrier during the an-
nual AAAA sessions there, will do so
again this year (April 24-28) and will
again be host to the AAAA at a cock-
tail party Saturday evening.

Off-agenda features of the AAAA
meeting will include showings of award-
winning and other TV commercials of
national and regional advertisers, and
TVB is preparing a selection of out-
standing local commercials to be pre-
sented at the same time. These showings
have been tentatively set for Thursday
evening and Friday afternoon.

The opening AAAA session Thurs-
day morning, for members only, will
hear an address by President John
Crichton, elect officers and get manage-
ment views on four current problems.
The problems and speakers:

“Is the Agency Business Really
Changing—Are Marketing Services on
the Way Out?” by J. Ross MacLennan,
executive vice president of Ted Bates
& Co.; “Mergers—One Agency’s Philos-
ophy,” by Donaid B. Miller, president
of Rumrill-Hoyt; “Planning for Succes-
sion in Agency Management,” by
Stuart B. Upson, president of Dancer-
Fitzgerald-Sample, and “Diversification:
Profits Outside the Agency Business,”
by Richard W. Tully, chairman of
Foote, Cone & Belding, New York,
whose own agency diversification pro-
gram includes acquisition of cable-TV
interests.

The four speakers, aill from New
York, will be joined by four discussants
in exploring their topics in more detail:
Donald P. Carter, president of Post-
Keyes-Gardner, Chicago; Richard K.
Manoff, chairman and president of
Richard K. Manoff Inc., New York;

Cy Schneider, president of Carson/
Roberts, Los Angeles, and Edward M.
Thiele, president of Leo Burnett Co.,
Chicago. Moderator will be Norman B.
Norman, chairman of Norman, Craig
& Kummel, New York.

Mayor John V. Lindsay of New York
is scheduled for the Thursday lunch-
eon, and the Thursday-afternoon ses-
sion will be devoted to “Plain Talk
from the Media Man,” with James J.
McCaffrey, chairman of LaRoche, Mc-

R-H's Miller
g

D-F-S’s Upson .

Mayor Lindsay Bates’ MacLennan

s

Cafirey & McCall, New York, as mod-
erator. The panel of media men: Herb-
ert Maneloveg, BBDO; Harold Miller,
Grey Advertising, and Richard A. R.
Pinkham Sr., Ted Bates & Co., all New
York, and Lee Rich, consuitant to and
former official of Leo Burnett Co., Chi-
cago, now head of Lorimar Produc-
tions, Beverly Hills, Calif.

The Friday-moming session will in-
clude reports on “Measurement of Ad-
vertising Effectiveness” by Benjamin
Lipstein of Sullivan, Stauffer, Colwell
& Bayles and President Paul Gerhold
of the Advertising Research Founda-
tion, both New York; an examination
of “Social Responsibility” by Dr. John
P. Spiegel, director of the Lemberg
Center for the Study of Violence, Bran-
deis University, Waltham, Mass., and
a look at “Our Economic Outlook—
Present Trends and Future Implica-
tions” by Dr. Leo Cherne, executive
director, Research Institute of America,
New York.

The Friday luncheon will hear about
“The Generation Gap” from Dr. Wil-
liam Boyd, president of Central Michi-
gan University, Mount Pleasant, Mich.,
in the windup of that day’s formal pro-
gram.

Saturday morning will be devoted to
interpretations on the findings of the
AAAA-sponsored study of consumer
attitudes toward advertising, published
last year by Harvard University’s divi-
sion of research, and the convention-
closing address of the retiring AAAA
chairman, Edward L. Bond Jr., chair-
man and chief executive officer of
Young & Rubicam, New York.

The significance and implications of
the consumer-attitudes study will be ap-
proached from the creative man’s stand-
point by Professor Vincent Scully of
Yale University, Cleo Hovel of Camp-
bell-Mithun, Chicago, and Daniel H.

Lewis, from D’Arcy Advertising, New

York.

The study, although underwritten by
the AAAA, was conducted under the
supervision of an independent academic
review committee. Its basic findings,
made public five years ago, were that
the American public’s opinion of ad-
vertising is “preponderantly favorable”
(BROADCASTING, April 27, 1964). The
findings and similar conclusions drawn
from a follow-up study in 1967 were
published last year by the Harvard
Business School’s research division as
a 474-page book titled “Advertising
in America: The Consumer View”
(BROADCASTING, July 15, 1968).
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BEAT THE CLOCK is back with an all-new fun
format. Celebrities compete with married cou-
ples in the wildest and wackiest stunts ever
dreamed up. Initial commitment—26 weeks of
action half-hours for fall stripping—with more
to come!

ALREADY SOLD: New York, Los Angeles, Detroit
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St. Louis, Philadelphia, Altoona, New Haven
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Network-TV billings rise 4.4%

Combined TVB /BAR report shows
January-March total of $435 miilion

Network billings for January through
March increased 44% to $435,213,700
in 1969, according to the latest Televi-
sion Bureau of Advertising-Broadcast
Advertisers Reports figures.

The Saturday-Sunday daytime period
increased 6.7%; nighttime, 6%, while
daytime Monday-Friday declined 1%.

March investments rose 5.4% over
March 1968 to $147,044,600, with a
14% increase in Saturday-Sunday day-
time, a 6.0% increase in night time,
and a 0.1% increase in daytime Mon-
day-Friday.

The figures by day part and by net-
work follow:

Network television net time and program billings

by day parts and by network (add 000)

March January-March
1968 1969 % Chg. I 1968 1969 % Chg.
Daytime $ 42,226.3 § 43,962.7 +4.1 1 $132,261.9 $133,736.1 +1.1
Monday-Friday 30,031.5 30,057.7 +0.1 95,565.3 94,570.4 —1.0
Saturday-Sunday 12,194.8 13,905.0 14.0 36,696.6 39,165.7 +6.7
Night time 97,280.8 103,081.9 +6.0 284,495.3 301,477.6 +6.0
Total $139,507.1 $147,044.6 +5.4 | $416,757.2 $435,213.7 +4.4
ABC CBS NBC Total
*January $37,044.6 $56,289.5 $56,790.1 $150,124.2
*February 38,408.0 50,452.9 49,184.0 138,044.9
March 41,626.1 53,049.1 52,369.4 147,044.6

* Revised. Source: TVB/BAR

U.S. Steel, BBDO

sever long-term ties

U.S. Steel Corp., Pittsburgh, is ending
its 33-year relationship with BBDO on
May 1 when the account moves to
Compton Advertising. U.S. Steel bills
about $1 million, overwheimingly in the
printed media, but Compton will be
paid on a fee basis amounting to about
$600,000 yearly.

Compton, it was learned, is being
paid as if U.S. Steel actually were bill-
ing $4 million. The reason for the fee
payment rather than a commission is
that the U.S. Steel account is heavily
involved in advertising in specialized
business and technical publications,
which require considerable detail work
but generate comparatively low billing.

U.S. Steel spent less than $15,000 in
television in 1968, but during the early
1950’s and through the early 1960’s it
was a substantial TV advertiser. During
the 1962-63 season, the final year of its
sponsorship of the U.S. Steel Hour on
CBS-TV, it spent more than $3 million
in TV.

Sunkist due $6 million
radio-TV ad campaign

Radio and television will be the prin-
cipal media used by Bottiers Fruit Juice
Corp., division of Bottler Diversification
Corp. and licensee of Sunkist Growers
Inc. of California, to advertise two Sun-
kist products going into national distri-
bution.

An advertising budget of $6 million

has been earmarked to back an over-all
two year marketing schedule. The
products are Sunkist carbonated bever-
ages and Sunkist Fruit Juice drinks.

Geyer, Oswald Inc. is the agency.

Business briefly:

U. S, Time Corp., through Warwick &
Legler, both New York, will sponsor
an Alan King-Buddy Hackett special,
Alan and his Buddy, on NBC-TV Mon-
day, May 19 (8-9 p.m. EDT).

Maxwell House division of General
Foods Corp., White Plains, N, Y,
which underwrites six Harlem cultural
festival summer concerts, will sponsor
two of the concerts as one-hour prime-
time TV specials in 13 cities. The
programs are planned for mid-July and
mid-August in New York, Atlanta,
Baltimore, Chicago, Cincinnati, Cleve-
land, Dallas, Detroit, Los Angeles, Mi-
ami, Philadelphia, St. Louis and Wash-
ington. Ogilvy & Mather is the agency.

Colgate-Palmolive, through Norman,
Craig & Kummel, both New York, will
sponsor NBC-TV’s one-hour presenta-
tion of Highlights of Ringling Bros.
and Barnum & Bailey Circus May 26,
8-9 p.m.

Tect Inc., Northvale, N.J., is using TV
to introduce a new line of household
cleaners, A test campaign is running
daytime in the Hartford, Conn., mar-
ket and the test marketing will be ex-
panded to other areas of New England.
Agency: Venet Advertising, New York.

American Dairy Association, through
Compton Advertising, both Chicago,

plans to use spot television in selected
markets with saturation flights of prime

and fringe 30’s and 10's to promote

cheese and butter.

Beck’s Beer, imported by Dribeck Im-
porters, New York, will begin a series
of radio commercials this week (April
21) on stations in New York, Chicago
and Boston. Warwick & Legler, New
York, is the agency.

Chas. Pfizer & Co., New York, plans
national introduction this spring of Un-
Burn sunburn remedy, using network
and spot TV and radio. MacManus,
John & Adams, New York, is the
agency.

SRA demonstrates new
store-tag radio-TV spots

A filmed selection of “store-tagged”
television and radio commercials created
by leading manufacturers and used in
national and regional spot advertising
has been produced by the Station Rep-
resentatives Association.

The sample reel is being shown to
manufacturers, advertising agencies and
retailers to demonstrate improved tech-
niques for tying the commercials in
with local stores. It is part of SRA’s
campaign to get manufacturers to take
co-op money set aside for retailers—
who normally spend most of it in news-
papers anyway-—and let their agencies
use it to produce and place strong
commercials with “store tags” at the
end showing or telling where the ad-
vertised brands may be bought locally
(BROADCASTING, July 22, 1968)

The project is headed by Nathan S.
Lanning, SRA manager of spot devel-
opment. A score or more manufactur-
ers are already committed to use the
plan this year, over half of whom were
not in spot broadcasting before
(“Closed Circuit,” March 10).

Users include American Enka for
carpets and hosiery, Fieldcrest Mills,
Beaunit Fibers, Carters Underwear,
Warner’s Lingerie, Elizabeth Arden,
Uniroyal, Mohasco Industrics, West-
point Pepperell, Puritan Sportswear,
Boonie Doon Hosiery, Brown Shoe
Co., Owens-Corning Fiberglas and Cel-
anese Corp., among others.

Also in advertising:

Facts galore = Edward Petry & Co.,
marketing division, has issued a com-
prehensive marketing guide, summariz-
ing information considered useful in
evaluating markets for broadcast use.
The guide covers 62 markets in which
Petry-represented radio and TV sta-
tions are located.

Larger quarters = Avery-Knodel’s St.
Louis office has moved to new and
larger quarters, at 915 Olive Street,
63101. Telephone and teletype numbers
remain the same.
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A surprise in Philadelphia court

Federal judge holds unconstitutional, unfair
FCC cable rule as it applies to Bucks County CATV

FCC and Justicc Department lawyers
are hoping for another chance at a
federal judge who, in a little-noticed
CATV decision—at the very least—
embarrassed the commission in its reg-
ulation of CATV. At the most, he cast
doubt on the fairness—if not the con-
stitutionality — of some commission
practices in the field.

Judge Ralph C. Body, of the federal
district court in Philadelphia, held that
a commission rule providing for an
automatic stay was unconstitutional as
it was applied to Bucks County Cable
TV in the Philadelphia market. He said
that by failing to rule expeditiously on
petitions triggering the stay, thc com-
mission had denied the systcm its right
to due process of law.

He issued the declaratory judgment
in a decision in which he granted the
system’s request for an injunction
against prosecution for failurc to com-
ply with the automatic stay. He also
rejected the government’s contention
that he lacks jurisdiction to rule on the
system’s petition.

Private communications attorneys and
some lawyers for the commission ex-
pressed the view that the decision would
not necessarily have wide impact; they
felt it was limited to the facts in the
Bucks County case. However, several
said that language used in the decision
could be cited by CATV systems in
support of their contention that the
commission has been less than fair in
its regulation.

The government, surprised and stung
by the decision, has asked the court
for a rehearing. If turned down, it may
appeal to the U.S. Court of Appeals
for the third circuit, in Philadelphia.

The Bucks County story is one of a
CATV system that has been blocked
“temporarily” from operating by one
commission rule and is seeking to avoid
losing its rights, as the commission
moves into an “interim” period while
considering an overhaul of its CATV
regulations. Proposed new rules and
interim procedures were announced on
Dec. 13, 1968.

Bucks County, with an investment of
some $500,000 already made in its sys-
tem, notified area television stations on
May 17, 1968, that it was preparing to
begin operating in Falls township, Pa.,

with signals from local and New York
stations. The New York outlets put a
grade B signal over the community.

However, two Philadelphia UHF sta-
tions, wWiIBF-TV and WPHL-TV, urged the
commission to prohibit the proposed
services on the ground it would adverse-
ly affect them. This action invoked the
automatic-stay provision of the com-
mission rules, stopping Bucks County
until the commission acted on the peti-
tions or on the system’s request for
temporary relief.

The commission never ruled on the
petitions. And on Oct. 23, 1968, Bucks
County asked the commission for tem-
porary relief; it wanted permission to
operate pending a hearing on the peti-
tions. The commission eventually re-
jected the request in an order issued on
Jan. 22.

The commission did designate the
matter for hearing, consolidating it with
24 other cases in the same order. But,
as Commissioner Robert T. Bartley
noted in a dissenting opinion, the hear-
ing order was “meaningless,” since the
new interim procedures, by then in ef-
fect, froze all such hearings.

In the meantime, Bucks County was
being affected by other developments.
Some of its 800 customers were can-
celing contracts, and others were com-
plaining about the system’s failure to
start service. And, on Dec. 13, 1968,
the commission proposed its new
CATV rules, and issued its interim
procedures.

These would permit Bucks County
to carry the New York signals if it
obtained retransmission permission from
the stations involved and, in addi-
tion, a commission waiver of the auto-

ARB’s radio clinics

American Research Bureau is holding
this year’s series of radio-station semi-
nars in seven cities where ARB main-
tains offices. The seminars, designed to
help radio broadcasters better under-
stand and use ARB audience research,
open May 13 in Los Angeles, and con-
tinue throughout the month: May 15,
San Francisco;, May 20, New York;
May 21, Washington; May 22, Atlanta;
May 26, Chicago, and May 28, Dallas.

matic-stay provision of the present rules.
But the commission also said it would
“grandfather” under existing rules all
systems operating in compliance with
them as of Dec. 20, 1968.

This left Bucks County with the ques-
tion of whether or not to begin operat-
ing at once in violation of the auto-
matic stay, on the theory that if it won
a subsequent court test, it would qualify
for grandfathering. On Dec. 19, it be-
gan operating with the New York sig-
nals.

And a week later, it asked the fed-
eral district court for an injunction pro-
tecting it against prosecution under fed-
eral law providing for a $500 per day
penalty for violating the automatic stay.
Bucks County claimed it had been de-
nied its constitutional right to due proc-
ess of law because of the commission’s
failure to grant it the “expeditious” and
“prompt” decision on the UHF peti-
tions that is called for in the automatic-
stay rule.

The system also said it wanted a
hearing under existing rules. It believes
that the UHF stations would be unable
to sustain the burden of proof as to
economic impact on their service, that
the rules require.

Judge Body, in his decision, swept
aside the government’s argument that
he lacks jurisdiction and that the case
should be heard in the U.S. Court of
Appeals. The case, he said, *“is ripe for
decision by way of a declaratory judg-
ment.”

In granting the requested judgment
and preliminary injunction, he said,
“this court has decided that the FCC
failed to follow its rules and delayed
its determination in such a way as to
deprive the plaintiff of due process of
law.”

He also had “little doubt” that the
commission was anticipating its pro-
posed rules when it refused to consid-
er the UHF stations’ petitions. “The
court does not believe that the FCC
should be allowed to increase the ef-
fectiveness of an as-then-unannounced
policy by disregarding the currently
existing policy of dealing with such
matters in an expeditious manner.

“The change in the FCC practices
embodied in the proposed new rules. . .
effective Dec. 20, 1968, should not be
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Griffin, Leake plan
to split up holdings

Griffin-Leake TV Inc., group owner,
will divide its ownership subject to FCC
approval. The announcement was made
by John T. Griffin, chairman, and
James C. Leake, president.

Mr. Griffin has formed Century Com-
munications Co., which will be the li-
censee of XwTv(Tv) Oklahoma City.
Mr. Leake’s holdings, through Leake

Mr. Griffin o

Television Inc., will include KATV(TV)
Little Rock, Ark.; kTuL-Tv Tulsa, Okla.,
and interest in Cable TV Co., operator
of a CATV system in Ponca City, Okla.

Mr. Griffin currently holds 56.38%
of Griffin-Leake TV Inc. Marjorie Grif-
fin Leake, Mr. Griffin’s sister and Mr.
Leake’s wife, owns 37.21%, and Mr.
Leake owns 6.07%. In addition, Mr.
Leake has an 80% interest in WSTE(TV)
Fajardo, P. R., which has a construction
permit for channel 13.

Mr. Leake ]

allowed to cut plaintiff off completely
from rights which until that time had
only been temporarily delayed through
a stay.”

The judge also said it was unfair for
a station seeking a waiver of the rules
to benefit by the commission’s delay
“and gain all it asks, while the party
without the burden loses all without
having received any determination at
all.” That, he said, was the situation he
found in the Bucks County Cable TV
case.

Chronicle seeks reversal
of license hearing order

Chronicle Publishing Co., licensee of
KRON-FM-TV San Francisco, last week
asked the FCC to reconsider its deci-
sion to designate those stations’ license
renewal applications for hearing.

The commission ordered a hearing
last month on issues of possible news
management, anticompetitive practices,
and concentration of control (BROAD-
CASTING, March 24). All three issues
resulted from complaints by two form-
er employes of the station.

In its petition for reconsideration,
Chronicle protested the “unsupported,
undocumented allegation that Chronicle
Publishing has an undue concentration
of control, especially since the licenses
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were obtained through the front door
by application involving all the perti-
nent facts.” The real issue, according to
the company, is whether newspapers
should own TV stations in major mar-
kets—and that issue should be resolved
by rulemaking rather than adjudication,
it added. Chronicle cited the several
other media outlets in San Francisco
as evidence that no concentration exists.

Another issue involved charges that
Chronicle had engaged in anticompeti-
tive practices—specifically, that it had
used profits from KRON-Tv to cause its
morning newspaper competitor, Hearst’s
Examiner, to fail, thus giving the
Chronicle a morning news monopoly.
Even if true, the Chronicle said, this
allegation is no basis for a hearing:
“There is no charge that Chronicle
Publishing used improper means to bet-
ter its competitive position, but only
that it tried harder and became number
one by acquiring ‘expensive’ circulation
in areas outside the San Francisco city
zone.”

A related matter is the joint operat-
ing agreement between the Chronicle
and the Examiner (now an afternoon
paper), in which their noneditorial op-
erations were merged. Several antitrust
suits are now pending in federal courts
concerning the general subject of joint
agreements. One of these was brought
by Blanche Streeter, former clerical em-

ploye of the Chronicle, who also
brought the concentration-of-control
and anticompetitive-practice  charges
against KRON-FM to the FCC. Accord-
ing to Chronicle, the joint operating
agreement was executed only after the
Justice Department indicated that it
would take no action against any party
to the agreement. Since the general is-
sue of joint agreements is already pend-
ing in the courts, Chronicle said, “it is
manifestly unfair and unjust for the
commission to compel Chronicle Pub-
lishing to litigate the antitrust issue in
an administrative proceeding.”

The third issue, that of possible news
management, was raised in a complaint
by Albert Kihn, a former KRON-TV
cameraman. Mr. Kihn charged that
station newsmen had been ordered to
suppress news that might run counter
to the Chronicle’s corporate interests.

In response, Chronicle said that li-
censee responsibility and news judg-
ment had to prevail over Mr. Kihn’s
“own personal judgment of what
KRON-TV ought to broadcast.” The
problem of “non-licensee disagreement
with the editorial judgment of a licen-
see” is usually covered by the fairness
doctrine, Chronicle noted. However, it
added, there is no charge of fairness
violation.

Annenberg sworn in
as Britain ambassador

Walter Annenberg, president of Tri-
angle Publications Inc., group publisher
and station owner, took the oath of
office last week as U. S. ambassador to
Great Britain. A private ceremony was
held in State Department offices, at-
tended by Secretary of State William
Rogers, and the governor and two sen-
ators from Pennsylvania, Ambassador
Annenberg’s home state.

While serving at the Court of St.
James’, Ambassador Annenberg told
senators during his confirmation hear-
ing, he will refrain from active edi-
torial direction of his publishing and
broadcasting properties, which include
WFIL-AM-FM-Tv Philadelphia, two Phil-
adelphia dailies and TV Guide (BROAD-
CASTING, March 10).

Davis, Hayes involved
in Swiss switch

A former special correspondent with
CBS in Geneva who is now a New York
investment banker was named to suc-
ceed former broadcasting executive
John S. Hayes as ambassador to Switzer-
land.

President Nixon last week nominated
Shelby Cullom Davis to replace John
S. Hayes in Bern. Mr. Hayes had been
president of the Post-Newsweek Sta-
tions before his appointment in 1966.
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For TV Transmitters
a new ceramic version of the 5762 Power Tube
RCA 4654/5762

For Mobile Units
a new low-cost, longer-life 8042 RCA 4652/8042

..to continualily up-date the RCA line of power devices

and industrial-type receiving tubes for every
communications application!

Communications users benefit when they look to
RCA — designer and maker of more types of tubes for
more uses than any other company. How? Through
quality-improved tube designs...improved tube
service life...improved tube capabilities.

And look to your authorized RCA Distributor for your
industrial tube needs...plus copies of two newly
revised catalogs:

PWR-506C Product Guide for Power Devices and
RIT-104G Industrial Receiving-Type Tubes.

Phone him for your copy.
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Bureau supports WFMT sale

FCC told acquisition by WGN group
will not mean media control in market

The FCC's Broadcast Bureau has rec-
ommended that the commission affirm
its approval of the $1-million sale of
wFMT(FM) Chicago to WaoN Con-
tinental FM Co., a subsidiary of the
Tribune Co. communications complex.

The bureau, in proposed findings of
fact and conclusions of law, said last
week that the sale would not result in
a concentration of control, in violation
of commission rules and policy, and
since the station’s fine-arts format will
be maintained, it will serve the public
interest.

The bureau said the commission
could not deny the proposed sale with-
out enunciating new multiple-ownership
and broadcast-newspaper cross-owner-
ship policy. And the commission should
do that by a rulemaking proceeding—
not on a case-by-case basis, it said.

The bureau’s views, as well as those
of WGN and of a committee of Chicago
citizens opposing the sale, were filed in
an evidentiary hearing which thc com-
mission ordercd after thc U.S. Court
of Appeals for the District of Columbia
rcversed the commission’s order of
March 27, 1968, approving thc salc.
The court acted aftcr the Citizens Com-
mittee to Save WFMT appcaled the com-
mission’s action.

The committee, in its proposed find-
ings and conclusions, asserted that the
sale would result in a significant reduc-
tion in the diversity of ownership of
mass media—and, it suggested, would
result in the swallowing up of a liberal
voice (WFMT) by a conservatively
oriented media conglomerate. The com-
mittee said wrFMT and the Tribune Co.
are at “opposite sides” in the political
spectrum of Chicago media.

It also said the sale would violate
the Clayton Antitrust Act by substan-
tially reducing competition among the
mass media in Chicago. One of two
lawyers preparing the findings is a
former legal assistant to Commissioner
Nicholas Johnson, Robert Bennett.

WoN, like the bureau, denied the
contention the sale would result in a
concentration of control. And it pointed
to its maintcnance—and extension of
—the station’s fine-arts format, and
its “fulfilled” commitment to improve
the FM’s news broadcasts as reasons
why the sale is in the public interest.
WGN is operating the station pending
the outcome of the hearing proceed-
ing.

Concern over the fate of the fine-
arts format in the event of a sale was
a major reason the citizens committee

originally sought to block the former
owner, Gale Broadcasting Inc., owned
by Bernard Jacobs, from selling to
WanN. However, as WGN began operat-
ing the station, the concentration-of-
control issue quickly became para-
mount. And this was the sole issue on
which the hearing was held.

The bureau acknowledged that the
Tribune Co. is “a prominent entity in
comiunications.” It owns or controls
seven daily newspapers, including two
of Chicago’s four papcrs, the Tribune
and American, whose total weekly cir-
culation of 26,264,990, makes the chain
the largest in the country in terms of
circulation. The Tribune’s broadcast
properties are wGN-aM-Tv Chicago;
WPIX-FM-Tv New York; KDAL-AM-TV
Duluth, Minn.; KwGN-Tv Denver; and
wicc Bridgeport, Conn. The company
also has interests in CATV in Michigan
and California.

But, the bureau said, the Tribunc Co.
isn’t alone in Chicago. There arc five

TV edges out papers
in Sindlinger survey

More U.S. adults now watch television
during the average weekday than read
newspapers, according to daily inter-
views conducted by Sindlinger & Co.,
Norwood, Pa., during the first quarter
of 1969.

Sindlinger noted this was the first
time since its series on media compari-
son began in 1959 that TV has over-
taken newspapers in weekday exposure.

The company’s results show that
85.3% of those interviewed had
watched TV at some time during the
preceding day (projected to 110.3 mil-
lion adults), while 84.2% said that
they had read a newspaper (projected
to 108.9 million adults).

The latest survey by Roper Research
Associates, conducted for the Televi-
sion Information Office, shows that tele-
vision has increased its ranking as the
most believable news medium and
maintains its lead as the primary source
of news (BROADCASTING, March 31).

According to Sindlinger’s tabulations,
most radio listening occurs in the
morning, with 67.6% listening during
this period, compared with 44.6% in
the afternoon and 29.5% in the eve-
ning.

Findings also show that 77.9% had
listened to radio at some time during the
day prior to interviewing (projected to
100.7 million adults).

othcr commercial television stations,
two educational television outlets and
construction permits outstanding for
two other stations. In addition, there
are 13 other AM stations and 15 FM'’s.
The entire area covered by WFMT,
which has the widest coverage of any
FM in the city, includes a large number
of additional media.

Since Chicago is served by “a plethora
of mass media,” the bureau said, “it
must ultimately be concluded that the
acquisition of WFMT by the Tribune
Co. will not result in a concentration of
control. . . .”

The bureau also said another ques-
tion that must be faced is whether
the sale would contravene the commis-
sion policy aimed at promoting diversi-
fication of ownership of mass media.
And the sale, it conceded, would re-
sult in a further concentration rather
than diversification of ownership. But,
the bureau added in a footnote, it is
aware of no case where the commission
has permitted the diversification criteria
to operate as a disqualifying factor in
the kind of situation involved in the
WFMT sale.

“Under present rules and precedent,”
the bureau said, “there is no impedi-
ment” to the sale. It said that the Trib-
une Co. has long been a broadcast li-
censee and the fine-arts service it will
render through the FM will serve thc
public interest. It also said no anti-
competitive practices on the part of the
Tribunc Co. have been allecged or
proved.

The commission is now considering
a rule that would bar the owner of a
full-time station from acquiring another
full-time outlet in the same market. The
proposal was issued for comment on
the same day the commission approved
the sale of wrFMT to WGN Continental.
But, the bureau noted, the commission
said it would process applications then
on file in accordance with existing rules
and precedents. The assignment ap-
vlication in the WFMT case was filed on
Nov. 6, 1967.

The citizens committee, however, said
that the sale will probably do more
violence to the FCC’s diversification
policy than anv other transfer now per-
mitted under FCC rules. And if the
proposed one-to-a-customer rulemaking
serves the public interest, it added, the
WFMT sale does not.

The committee also said the salc
should be disapproved on the ground it
would violate Section 7 of the Clayton
Act, which bars mergers tending to
lessen competition or to create a mo-
nopoly. It said that the Tribune Co.’s
Chicago media revenues in 1967 totalled
$128,361,538—a staggering 46.4% of
the total media—(the percentage is
42.6% when the geographic area is ex-
panded to cover metropolitian statistical
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area), revenues in the city.

The committee said this share would
be enough to rule out further horizontal
expansion, whatever the characteristics
of the acquired firm. “And WFMT is the
dominant factor in the one submarket
[FM] in which the Tribune Co. does
not operate.”

WaN, in its proposed findings and
conclusions, disputed the contention
that the sale would violate any of the
antitrust laws. It noted that the com-
mission had, at one point in the pro-
ceeding, observed that the Justice De-
partment had investigated the anticom-
petitive aspects of the acquisition before
the commission approved the sale, and
decided against taking any action.

It said that the economic competi-
tion among the communications media
in Chicago is competition for adver-
tising revenues. And the existence of
three network-owned AM-FM-TV com-
binations, it added, ‘“precludes any
maintainable claim that this acquisition
would in any way lessen competition
for advertising revenues.”

The citizens committee, which was
critical of the manner in which Exam-
iner Basil Cooper conducted the hear-
ing, said the commission should hold a
further hearing if it concludes that the
record does not demonstrate an undue
concentration of control will result
from the sale.

It said the examiner had excluded
relevant evidence and foreclosed rele-
vant lines of inquiry by the committee.
It also said the examiner had erred in
denying the committee’s request for
postponement of the hearing or for
keeping the record open for the receipt
of additional evidence.

This request is an outgrowth a
dispute revolving around the com-
mittee’s difficulty in obtaining legal
counsel. It was represented initially by
a lawyer, but showed up at the hearing
itself without counsel and asked for ad-
ditional time to obtain an attorney.

The commission had ordered the
proceeding to be expedited. It directed
the examiner to certify the record to
it for final decision, without writing an
initial decision.

Media reports:

News affiliate = Wkop Binghamton,
N.7Y,, is to become a CBS Radio affili-
ate today (April 21). Andrew Jarema
is president and general manager of the
station, which is on 1360 kc with 5 kw
day and 500 w night,

Station agency » Hecht, Vidmar Inc.,
New York, has been named as agency
for wor-Tv New York.

Agency named » WsB-aM-FM Atlanta
has named Cargill, Wilson & Acree there
to handle the station’s advertising.

Legal trouble besets
former LIN officer

Frederic Gregg Jr. faces
separate suits by two
of firm's stockho!ders

LIN Broadcasting Corp.’s president-
elect has received a nod of approval
from the FCC.

At the same time, two LIN stock-
holders have leveled suits against a
former LIN president and other direc-
tors.

In its reply to an April 2 letter from
counsel for Donald A. Pels, LIN’s pres-
ident-elect (BROADCASTING, April 14),
the FCC said that Mr. Pels’ new ap-
pointment would not constitute a trans-
fer of control requiring commission
approval.

The opinion came in a letter from
FCC Secretary Ben F. Waple to J.
Roger Wollenberg, attorney for Mr.
Pels.

Mr. Wollenberg’s April 2 letter con-
cluded that Mr. Pels’s acceptance of
the LIN position would not require
commission approval and sought the
FCC’s opinion. Mr. Wollenberg noted
that, if Mr. Pels was employed by LIN,
he would purchase 65,000 shares and
would have an option to buy an addi-
tional 25,000 shares over a period of
years, bringing his LIN holdings to ap-
proximately 3% to 4% of the outstand-
ing stock. Mr. Pels would not assume
control of the company, Mr. Wollen-
berg noted.

The FCC in its reply said: “Based
expressly on the representations you
have made on behalf of Mr. Pels . . .
it does not appear that his acceptance
of the proposed position would either
constitute or reflect a transfer of con-
trol.” It added, however, that its deci-

Mr. Gregg

sion “is not to be construed as a final
determination. . . .”

Meanwhile, LIN stockholders Louis
J. Brecher and Robert Perlman have
filed separate suits against former LIN
president, Frederic Gregg Jr., and other
directors.

Mr. Brecher’s suit charges that Mr.
Gregg sold his 80,000 LIN shares to
the Saturday Evening Post Co. for a
total of $3.5 million. The suit claims
this was $1.2 million above the market
price at the time.

In return, it was alleged, Mr. Gregg
agreed to resign as president, to use his
influence to cause Martin Ackerman
(former president of the Saturday Eve-
ning Post Co.) to become president of
LIN, and to make three board seats
available to the Saturday Evening Post.
Mr. Gregg resigned Jan. 10, and Mr.
Ackerman became president and direc-
tor. Two Saturday Evening Post direc-
tors also were made directors of LIN.
Since then, Mr. Ackerman has been
fired and one of the other Saturday
Evening Post directors has resigned.

The suit filed by Mr. Brecher also
alleges that LIN had a contract to buy
wJrz Hackensack, N. J., for $5.5 mil-
lion from Communications Industries
Corp.; however a change in LIN man-
agement and share ownership held up
necessary FCC approval and the deal
was called off in February.

According to the suit, LIN forfeited
$250,000 of a deposit it had put down
on the wJirz purchase. Joel Thrope, a
LIN vice president who served as
president on an interim basis, said the
money was in escrow with Blackburn &
Co. and that LIN had requested its re-
turn. An official of that station broker
said last week that it had the $250,000,
but that it could not return it. The es-
crow agreement, the official said, states
that the deposit could be returned only
if Communications Industries did not
object—and it had,

Also alleged by Mr. Brecher’s suit is
that the exchange of stock and a change
in management have jeopardized LIN’s
radio license renewals.

Charges in Mr. Perlman’s suit are
substantially the same, according to Mr.
Thorpe.

Thomas W. Evans, Mr. Gregg's at-
torney, had no comment on the pending
litigation. “We will file our answer in
court if and when it is appropriate,” he
said.

FCC delays action on
Philadelphia’s ch. 23

A UHF permittee who had asked the
FCC for more time to build his sta-
tion—and for permission to sell it—
will have to wait on both applications.

The commission, which had pre-
viously granted the two applications
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last week set them aside and designated
the proposed extension of time for
hearing. The permittee is Bernard Rap-
paport, of WGTI(Tv) (ch. 23) Philadel-
phia. He had sought permission to sell
the station to Seven Arts Broadcasting
Corp.

In setting aside the grants, the com-
mission said it would withhold action
on the proposed assignment until the
extension-of-time question is resolved.

The commission’s action follows a
remand of the case by the U.S. Court
of Appeals for the District of Columbia.
The applications were granted in July
1967, but that decision was appealed
by three Philadelphians headed by law-
yer Robert Goldy, and doing business as
MG-TV Broadcasting Co. The appel-
lants, none of whom had broadcast ex-
perience, wanted to apply for the chan-
nel,

In reversing the decision, the court
said the commission should have con-
sidered MG-TV’s argument that ex-
tension of time should be denied and
the existing CP cancelled.

Mr. Rappaport received his CP in
1961. He later sought more time to
build the station and permission to sell
it, citing ill health as justification. That
sale agreement was terminated; then, in
1966, he filed to assign the permit to
Seven Arts.

In view of the CP’s long-dormant
status, MG-TV argued that it had ac-
tually “lapsed.” The commission re-
jected that contention and said that a
CP does not lapse until the commission
declares it forfeited.

Las Vegas channel

goes to Talmac Inc.

The FCC last week granted a con-
struction permit for channel 13, Las
Vegas, to Talmac Inc. At the same
time, the commission approved agree-
ments for dismissal of six applications
for the facility.

Presently operating on channel 13
is KsHo-Tv. Its interim operator is Chan-
nel 13 of Las Vegas Inc., which com-
prises four of the regular applicants,
including Talmac.

An application to transfer control of
the interim operator to Talmac was
dismissed. The commission said the
transaction *“would serve no useful pur-
pose inasmuch as the dismissal agree-
ments contemplate dissolution” after
Talmac receives program-test authority.

Talmac officers include Alan K. Ab-
ner of Las Vegas, president; Lewis B.
Atkin, vice president, and R. Kent
Oram, treasurer. Principals of Ettlinger
Broadcasting Corp., one of the losing
applicants, will buy stock in Talmac.
Among these is William D. Stiles, vice
president of Coastal Broadcasting Sys-
tem Inc. and general manager of its
WAJA-TV Miami.

Macdonald requests
task force report

And WTEV manager cautions
cablemen over economic
issues in seliing time

Representative Torbert H. Macdonald
(D-Mass), chairman of the Communi-
cations Subcommittee of the House
Commerce Committee, has asked Pres-
ident Nixon to release to the “appropri-
ate” committees of Congress the report
of President Johnson’s Task Force on
Telecommunications Policy.

Mr. Macdonald told of wiring the
President in a speech the communica-
tions subcommittee chairman made
Friday (April 18) to the Mid-America
and Texas CATV associations, in Dal-
las.

He told the CATYV operators that the
FCC needs better guidelines by Congress
“on just what it can and can’t do in the
way of setting telecommunications
policy.”

This remark came after Mr. Mac-
donald said that he and FCC Chairman
Rosel H. Hyde had been mutually frus-
trated in trying to determine how the
commission’s proposed CATV retrans-
mission rules would work out.

“It is easy to make the FCC a scape-
goat for some of the obvious defects
that are charactertistic of communica-
tions policy today,” he said, “but . . .
this is too simplistic an approach.”

The FCC, he said, “is more a victim
than a villain in this situation, struggling
to administer an outmoded law with in-
adequate funds and resources, under
fire from various pressure groups and
perhaps without a clear focus on broad
national issues and priorities.”

Congress must delineate the FCC’s
role and responsibilities, he said; “We
... may even want to consider whether
the FCC should be superseded by a new
organization—perhaps a cabinet-level
Department of Telecommunications.”

The task force report was submitted
to President Johnson in the waning days
of his administration. President Nixon
has asked his science adviser, Dr. Lee
A. DuBridge, to look over the report
and determine whether it should be
made public.

Earlier, New England cable TV own-
ers heard a broadcaster warn that the
present controversy between broadcast-
ers and CATV would be a minor skir-
mish compared to the battle that would
ensue if cable TV starts selling time on
its channels.

Vance L. Eckersley, station manager
of wTEV(Tv) Providence, R. I. (ch. 6),
told the spring conference of the Cable
TV Association of New England on
April 11 that cable TV was a threat to

broadcasters.

When it touches the pocketbook, Mr.
Eckersley said, broadcasters will fight
long and hard, for “when economic sur-
vival is coupled with a conviction of
righteousness, you have the stuff of
which holy wars are made.”

Mr. Eckersley also chided CATV
owners for siding with land-mobile in-
terests in what he called the “battle of
the spectrum,” on the misguided doc-
trine, he said, that * ‘the enemy of mine
enemy is my friend.’”

He warned that the foundation of
CATV’s success are the programs they
take from TV stations and that if tele-
vision broadcasting's present structure is
upset, cable TV too will suffer.

CCCC sues TransAmerican
over quality of service

Central California Communications
Corp., which operates CATV systems
in 11 California communities, has filed
a $700,000 damage suit against Trans-
American Microwave Inc. The suit al-
leges the carrier has failed to provide
commercially acceptable and usable sig-
nals from Los Angeles and San Fran-
cisco stations.

CCCC, which filed its suit in federal
district court in San Francisco, asserts
that TransAmerican has in the past year
failed to live up to an agreement to
install specified types of primary equip-
ment and stand-by equipment, and to
provide test data and engineering re-
ports to Central California, and to
maintain proper standards of mainte-
nance.

CCCC says it has suffered damages
as a result of the service. The company
operates cable systems in Salinas, Capi-
tola, Marina, Pacific Grove, Seaside,
Watsonville, Arroyo Grande, Morro
Bay/Cayucos, Paso Robles, San Luis
Obispo and Santa Rosa. CCCC pays
TransAmerican $13,000 monthly for
service.

The suit is the second that CCCC
has filed in connection with the micro-
wave systems. The earlier one, filed in
California superior court in Monterey
county, is against Golden West Broad-
casters for alleged refusal to recognize
the option CCCC said it exercised to
purchase the systems, and to transfer
the systems to TransAmerican.

CCCC, which claims in the suit that
the signals would have been improved
if it had owned the systems, is seeking
$2.5 million in damages or specific per-
formance of the option agreement.

If CCCC wins, the damages might be
assessed against Gene Autry and Loyd
Sigmon. The option agreement on the
facilities involved in the suit was orig-
inally reached with a company in which
they were copartners in 1962. Since
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then, the properties have changed hands
three times—Golden West, controlied by
Mr. Autry, acquired them in 1962;
TransAmerican, controlled by Jack
Kent Cooke, in 1966; and, last month,
Microwave Transmission Corp. In each
succeeding transfer, th: purchasing
party was to be held blameless in the
event CCCC sued and collected dam-
ages.

Meanwhile, CCCC added another
wrinkle to the story last week with a
petition asking the commission to re-
consider its approval of the transfer of
the microwave systems to MTC. CCCC
said it was concerned about the likeli-
hood that MTC will use the systems
for data transmission.

It said the commission should hold
a hearing on the data-transmission plans
of MTC and their effect on the con-
tinued rendition of CATV common
carrier servicee. CCCC had made a
similar request in a petition to deny
the assignment.

Cable operator buys
VHF in Virgin Islands

In what was said to be the first acqui-
sition of a VHF television station by a
cable-TV operator, Television Commu-
nications Corp. (TVC) has purchased
wBNB-TV St. Thomas, V.I, for TVC
stock valued at close to $840,000.

The transaction, subject to FCC ap-
proval, was announced last Thursday
(April 17) by Alfred R. Stern, chair-
man and president of TVC, and Rob-
ert Moss, president of Island Tele-Ra-
dio, owner of wBNB-TV and also of
WBNB-AM-FM, which are not involved
in the deal.

The announcement said “slightly less
than 60,000 shares” of TVC stock
would be paid for the TV station, which
is on channel 10 and has been on the
air since July 1961. TVC stock has
been selling recently at about $14 a
share.

Mr. Moss and Robert Noble are cur-
rently the owners of the WBNB stations.
Upon completion of the TV sale, Mr.
Noble will operate the radio stations
while Mr. Moss remains with WBNB-TV
in the TVC organization.

Mr. Stern said TVC “might” seek
other TV-station acquisitions.

“When TVC became a public corpo-
ration,” he asserted, “we said that our
aim was to build an organization that
would include a diversity of communi-
cation services. We feel that wBNB-TV
adds a new dimension to our company
and complements our growing capacity
in local program origination.”

TVC, whose stock is traded over the
counter, is one of the largest CATV
owners and operators in the U.S., with
systems in 10 states serving more than
70,000 subscribers.

Nixon picks Flanigan
as his agency liaison

Peter M. Flanigan, a New York invest-
ment banker who has served as an
unpaid talent scout for the Nixon ad-
ministration, is the new White House
liaison man with the regulatory agen-
cies. He went on the White House pay-
roll last week as a presidential assistant.

Mr. Flanigan, 45, will handle many
of the duties that had been the re-
sponsibility of Robert Ellsworth, who
was named ambassador to the North
Atlantic Treaty Organization.

Mr. Flanigan, a Princeton grad-
uate, began working for the investment
banking firm of Dillon, Read & Co. in
1947, and was named a vice president
in 1954. He joined the Nixon presi-
dential campaign last year, as deputy
campaign manager, and, following the
election, remained in Washington to
help fill high-level government posts.

He had intended to return to Dillon,
Reed until the President persuaded him
to remain on as an assistant. One of
his new duties will be to keep an eye
on the current studies on smoking.

Mr. Flanigan

KNEW-TV renewed after
KTVU relinquishes rep

Metromedia Inc.’s announced surrender
of its representation of xTvu(Tv) Oak-
land-San Francisco through a subsidiary
firm resulted last week in the FCC
renewing Metromedia’s license for
KNEW-Tv San Francisco.

The commission in a ruling issued
March 12 directed Metromedia to re-
port within 30 days the steps it was
taking to terminate Metro TV Sales’
representation of KTvU, owned by Cox
Broadcasting Co. Such representation

violated its policy of proscribing local
cross-interests by licensees, the com-
mission said.

A week later, Metromedia said the
representation would cease by July 1.
The commission made its renewal grant
subject to the condition that Metro-
media terminate its representation of
KTVU no later than July 1.

The commission last month renewed
the licenses of radio stations owned
by Golden West Broadcasters and
Storer Broadcasting Co. in Los Angeles
following the elimination of similar
cross-interest problems involving those
licensees. The stations are Golden
West's kMPC and Storer’s KGBS-AM-FM
(BROADCASTING, March 31.)

Urban problems keynote
RTNDA fall conference

Urban affairs and attendant problems
will be one of the major topics of dis-
cussion at the 1969 International Con-
ference of the Radio-Television News
Directors Association to be held at the
Statler-Hilton hotel in Detroit Sept. 23-
27.

Plans for the September conference
were explored at the mid-year meeting
of the RTNDA board of directors in
Detroit on April 12. Attending the ses-
sion were 30 officers, board members
and committee chairmen. Eddie Barker
of KRLD-AM-TV Dallas-Ft. Worth pre-
sided. J. W. Roberts of Time-Life
Broadcasting, Washington, is general
conference chairman and Robert J.
McBride of wJsk-Tv Detroit is local
chairman.

ABC radio O&O officers
to gather in New York

The ABC-owned radio station division
achieved an all-time high in sales during
the first quarter of 1969, Harold L.
Neal Jr., division president, will report
to owned-station executives in New
York for conferences this week (April
21).

Mr. Neal relates the 25% increase
over 1968 to the over-all growth of
audience acceptance of the ABC sta-
tions. He also cites a need for a continu-
ing series of conferences for manage-
ment personnel because “the viability of
radio as an essential advertising and
communications medium demonstrates
the increasing importance of profession-
al management at all levels of station
operations.”

The conferences scheduled for April
21-25 will include sessions on program-
ing, audience measurement and sales.
The programing meetings will be con-
ducted by Robert E. Henabery, ABC
driector of program development. Mr.
Henabery has announced the creation
of a “talent bank” from which the sta-
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tions may borrow personnel when a
need arises.

Sales session will include a luncheon
Wednesday (April 23) in which each
station’s executives will be host to se-
lected guests from New York advertis-
ing agencies and will make presenta-
tions. Christopher W. Denison, director
of national sales, will conduct the
luncheon.

The research sessions, under the di-
rection of Tom Kirby, director of re-
search and sales development, will em-
phasize ABC’s use of the local-market
brand-rating index studies to be released
next June.

ABC President Leonard Geldenson
and Simon Siegel, executive vice presi-
dent, will participate in 2 Wednesday
morning meeting.

Panelists score lack
of Negroes in medium

“Television is such a visual medium
that one black face looks like an in-
vasion,” the public relations director of
the National Urban League told the
New York chapter of Sigma Delta Chi,
nationa! professional journalism frater-
nity.

While acknowledging that “after all
these years of famine we now have a
few blacks on the air,” Layhmond Rob-
inson said last week he still consid-
ered “television and radio hiring poli-
cies rather disgraceful.” He was equal-
ly, if not more, harsh on newspaper
minority employment in a panel dis-
cussion on “bias and the media.” Par-
ticipants in the discussion Wcdnesday
(April 16) were members of the group
that drafted the recently released re-
port of New York governor’s com-
mittee to study employment of minor-
ity groups in the news media (Broap-
CASTING, April 14).

One of the panelists, Edward J. Bar-
rett, former dean of the Columbia Uni-
versity journalism school, said he feels
news departments “have gotten rid of
most of the color line and prejudice,”
but that in reporting by news media
“there still is a failure to notice changes
in Negro communities, to understand
the black experience.”

House Radio-TV Gallery
spends quiet 30th birthday

The House Radio-Television Corre-
spondents’ Gallery celebrated its birth-
day yesterday, it was 30 years old on
April 20.

On that date in 1939, a resolution
adopting a report submitted by John
J. Dempsey, a member from New
Mexico, extending to radio privileges
similar to those enjoyed by the press,
was passed by the House. And 30 years

later, the man who was selected at that
time as superintendent of the gallery,
Robert M. Menaugh, is still presiding
over its activities.

The first broadcast made from the
gallery was made by H. R. Baukhage
over NBC, making what Representative
Lawrence Lewis (D-Colo.) called “an
important event in ncws dissemination.”

Mr. Baukhage introduced the new
accommodations and the superintendent
to the public, calling Mr. Menaugh a
“tall red-headed Hoosier, who knew his
way around the Hill because he had
worked on the floor of the House for

years.” He pointed out that there were
26 official members of the gallery—to-
day there are more than 450.

That first broadcast from the gallery
closed with: *“This has been the first
broadcast from the House of Repre-
sentatives Radio Correspondents’ Gal-
lery, but there will be many more.”
This proved true, as one day last month
a record showed that from the gallery,
two news conferences were held, cov-
ered by film crews; there were 10 in-
terviews with members of Congress,
20 radio tape interviews, and two live
radio broadcasts.

THE “PROBLEM SOLVER!”

If the aches and pains of mediocre television production create
mountains of problems for you, turn to TELE-COLOR, Washington.
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FCC, FTC requests remain firm

Proposed Nixon budget would slash
$10 million from CPB financing plan

The FCC and the Federal Trade Com-
mission are among a number of small
government agencies that escaped un-
touched from the $4 billion wringing
out that President Nixon gave the pro-
posed budget of former President John-
son. Educational television however,
didn’t fare as well.

The requests of $23,950,000 for the
FCC and $19,940,000 for the FTC re-
main unchanged in the budget amend-
ments being sent to Congress by the
administration.

But the President is recommending
only $10 million to provide continued
financing for the Corp. for Public
Broadcasting in fiscal year beginning
July 1. This is twice as much as in the
present budget, but half the $20 mil-
lion President Johnson had recom-
mended for the new year.

And he proposes a cutback in the
amount proposed for construction of
educational television and radio stations
—$4 million, the same amount as that
provided in the current budget, but
down from the $5,625,000 recom-
mended by President Johnson.

Administration officials explained the
cuts in the requests as being required
by the effort to trim the budget.

But the Department of Health, Edu-
cation and Welfare, which administers
the funds, said it will explore ways of
providing permanent financing for
CPB, “particularly by encouraging pri-
vate enterprises to participate.” New
legislation will be required to extend

the appropriation authorization beyond
June 30.

The budget request for the FCC, if
granted by Congress, will provide the
commission with $4.2 million more
than it has in the current fiscal year.
Still to be acted on by Congress, how-
ever, is a supplemental request of
$927,000 for salary increases.

The FTC request represents an in-
crease of $3,640,000. However, sup-
plemental requests totalling $650,000
for the current year are pending in
Congress.

Two factors apparently played a role
in saving the small agencies like the
FCC and FTC from cuts. One was that
the Nixon administration, in seeking
savings, was looking for areas where
substantial cuts could be made. And
the regulatory agencies, which govern-
ment critics have maintained have
lacked the funds to do their jobs, did
not seem the place.

The other, government officials said,
was that the leadership of most agen-
cies had not changed with the new ad-
ministration, with the result that the
views of the agencies did not change.
“We asked each agency to suggest re-
ductions,” one official said. “But those
that had the same people didn’t offer
any—and we didn’t recommend any.”

However, unless Congress grants
President Nixon’s request and repeals
a 1969 law imposing a ceiling on gov-
ernment employment, agencies whose
primary expenditures are for salaries—

CPB grants due
for Senate airing

Witnesses have been firmed for Senate
Commerce Communications Subcom-
mittee hearings, conducted by Senator
John O. Pastore (D-R.1.), to consider
a bill to extend the provisions relating
to grants for construction of education-
al television or radio broadcasting fa-
cilities and those of the Corp. for Pub-
lic Broadcasting. The hearings, orig-
inally set for April 29-30, have been
rescheduled for April 30-May 1.
Testifying at the hearings will be a
representative of the Department of
Health, Education and Welfare; FCC
Chairman Rosel H. Hyde; John W.
Macy, CPB president; Joseph D.
Hughes, vice president, T. Mellon &
Sons, and member of the CPB board
of directors; Erich Leinsdorf, music di-
rector, Boston Symphony, and CPB
board member; Vincent T. Wasilewski,
president, National Association of

Broadcasters; Hartford Gunn Jr., man-
ager, noncommercial WGBH-Tv Boston;
Mrs. Joan Cooney, producer, The Chil-
dren’s TV Workshop for National Ed-
ucational Television, and John F. White,
NET president.

Calling on the administration to “re-
axamine its recommendations,” William
G. Harley, president of the National
Association of Educational Broadcast-
ers, also expressed the hope that Con-
gress consider giving greater support to
educational television and radio.

“These media,” he said, “can utilize
the resources of cities across the nation
to produce a high yield of benefits for
our children and families from the in-
vestment of modest but still adequate
funds.”

Mr. Harley noted that the 1967 Pub-
lic Broadcasting Act authorized $47
million for broadcast facilities and sup-
port for the Corp. for Public Broadcast-
ing. Only $9 million of this amount has
been appropriated, he pointed out.

like the regulatory agencies—may not
be able to spend the money provided.
The law requires the government to
lower the employment level to that of
June 30, 1966.

In other budget matters affecting the
spectrum:

» The request for the Office of the
Director of Telecommunications Man-
agement is $2,095,000, unchanged
from the figure in the Johnson budget.
ODTM, which advises the President
on, and aids in developing policy on,
telecommunications, was given $1,675,-
000 for the current fiscal year. How-
ever, President Nixon has asked Con-
gress for another $777,000 for fiscal
1969 to permit the office to conduct
research on the interference between
satellite and terrestrial communications
services.

» The request for the telecommunica-
tions and space-services research by the
Environmental Science Services Admin-
istration of the Department of Com-
merce is $4,524,000, down from the
$5,838,000 proposed in the Johnson
budget. However, the reductions do not
affect communications matters.

= The U.S. Information Agency would
be given $177,303,000 in new budget
authority in the Nixon budget, down
slightly from the $178,953,000 recom-
mended by the Johnson administration,
but still above the $176,303,000 pro-
vided for the current fiscal year. In the
Johnson budget $11,944,000 would
have been provided for motion picture
and television activities and $36,567,-
000 for the Voice of America. These
figures are not expected to be seriously
affected.

Meredith purchase
of WNEM-TV approved

The sale of WNEM-Tv (ch. 5) Flint-
Bay City-Saginaw, Mich., by Gerity
Broadcasting Co. to Meredith Corp.
for $11.5 million was approved last
Wednesday (April 16) by the FCC,
giving Meredith the full complement of
five VHF’s.

James Gerity Jr., owner of Gerity
Broadcasting, retains waBJ Adrian and
WNEM-FM Bay City, both Michigan.
He will seek to change the call letters of
the FM station to WGER-FM.

Meredith owns KCMO-AM-TV and
KFMU(FM), Kansas City, Mo.; KPHO-
AM-TvV Phoenix; wow-AM-FM-TV Oma-
ha, and WHEN-AM-Tv Syracuse, N. Y.
The AM’ and TV’s at Syracuse, Oma-
ha and Kansas City are CBS affiliates;
KPHO-Tv is an independent and KPHO
is a Mutual affiliate.

Meredith also publishes Better Homes
and Gardens and Successful Farming
magazines; owns Meredith Press, Ap-
pleton-Century-Crofts, Lyons and Car-
nahan, all book publishing firms;
manufactures world globes, and does
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ROBERT F. HUNSICKER

for his contribution to
Creative Management

1969

TvAR MANAGEMENT CONFERENCE.

Each year, Television Advertising Representatives, Inc.
awards its Crystal Owl, a symbol

of creative management accomplishment,

to the chief operating executive of a company which has
made exceptional progress under his direction.
This year’s Owl Award was presented to
Robert F. Hunsicker,
President of Allen Products Co., Inc.

Previous recipients of the TVAR Owl include: Floyd D. Hall, President, Eastern Airlines. Frederic Papert, Chairman ot the Bpard, Papert, Koenig, Lois. Commander Edward Whitehead,
Chairman of Schweppes {USA) Ltd. James T. Quirk, Pubiisher, TV GUIDE. Leonard Lavin, President, Alberto Culver Company.




It could give you an
unfair advantage...
but nobody will object
except your co

The TR-70B is new and different—
the first VTR to perform so many
operational functions automatically
as it eliminates nearly every possible
human error! The TR-70B will

do everything the Director

wants it to do—in taping,

duping, editing—and to the

highest standards of

performance known to the industry.

Tapes can’t be played on the
wrong FM standard. The
TR-708 automatically selects
proper standard—highband,
lowband monochrome or
lowband color.

Fast, accurate head optimization.in

seconds without trial-and-error

methods assures highest quality

results regardless of tape variations
..works on 7%2" and 15" tapes.

No manual cueing needed—
tone bursts on audio cue track
automatically cue-up commercials.

New high-gain servo provides
long-term stability in the
headwheel and optional 15 Hz
edit pulse for color editing.

Expanded instrumentation
improves operator-to-machine
interface. No doubts about results;
a visual-audiblé warning system
spots troubles two ways.

The widest range of accessories—
and a machine that’s pre-wired

at the factory to accept them, using
modular solid-state construction.

To wrap it all up—the TR-70B
automatically does just one
thing. It helps you produce the
finest color fidelity ever achieved.

Ask your RCA Broadcast
Representative for the full story.

Or write RCA Broadcast Equipment,
Bldg. 15-5, Camden, N.J. 08102.
RCA Broadcast Equipment







ARBACS-ARB’s ACCOUNT CONTROL SYSTEM

Your Mountain

o g

Makes a Molehill Out of &

Time savings of from forty to fifty percent in clerical
work loads have been reported by current agency users
of ARB's newest area of service to the advertising
industry . . . ARBACS.

It's a media account control system designed for any
size agency. And, it brings computer speed and ac-
curacy to your most complex "housekeeping’” prob-
lems.

Your staff makes simple entries on pre-printed work-
sheets. From there, ARBACS draws upon computer
capabilities to store, calculate in microseconds, re-
trieve and print information that is critical and timely
for effective control of all media activity.

1. Media placement is simplified and hastened with
computer preparation of buy orders . . . even
formal contracts.

2. Budget control is maximized as the current status
of “expenditures versus budget” is readily avail-
able by media, by market.

3. Media payments are streamlined as “actual per-
formance" entries are matched with “as ordered”
specifications. Appropriate discounts are calcu-

lated for payment totals. The system even as-
sumes the task of writing the checks.

4. Flexibility is maintained with the capability to de-
termine quickly the results of rate adjustments or
short rate penalties from potential changes in
campaign plans.

5. Documentation is provided for performance status
and client billing through regularly prepared sum-
mary reports of each activity. Interim reports can
be made available overnight if needed.

ARB sets up the program. Furnishes the experts. Trains
the agency staff. And, gives continuing advice and
counsel. Service is now being offered to agencies in
New York,in addition to Chicago, San Francisco, and
Los Angeles.

Isn't it time you freed your agency from the growing
mountain of paperwork which may be draining your
profit? Call Frank Crane, 212-586-7733, or your ARB
account executive about ARBACS—the mountain
mover.

AMERICAN RESEARCH BUREAU

A C.E.I.R SUBSIOIARY OF CONTROL DAYA CORPORATION

WASHINGTON NEW YORK CHICAGO ATLANTA

(R)B)
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contract printing.

WNEM-Tv, an NBC-TV affiliate, has
100 kw visual and an antenna height
of 1,036 feet above average terrain. It
went on the air in February of 1954.

The sale was approved by a vote of
5-to-1 with Chairman Rosel Hyde
and Commissioners Kenneth Cox,
James Wadsworth, Nicholas Johnson
and H. Rex Lee in the majority. Com-
missioner Robert Bartley dissented.
Commissioner Robert E. Lee was ab-
sent.

Mr. Scranton’s
global point-of-view

Former governor, now head
of U.S. group to Intelsat,
sees communications changes

Former Pennsylvania Governor William
W. Scranton last week told broadcasters
to be prepared for sweeping changes in
communications in the not too distant
future. He pointed out the rapid rate of
change in instant communication in the
past 50 years and said he thought the
rate of change would accelerate much
more rapidly in the years ahead.

Mr. Scranton, who has been named
head of the U.S. delegation to the In-
ternational Conference on Satellite
Communciations (BROADCASTING, April
14), made his remarks at the 10th
annual Pennsylvania Association of
Broadcasters dinner in Washington hon-
oring that state’s congressional delega-
tion.

At the dinner Mr. Scranton received
the PAB’s Gold Medal of Honor which
the association presents each year to
Pennsylvanians who have “distinguished
themselves through significant contribu-
tions to their state and nation in the
field of communications, business, arts
and sciences, government, education
and civic enterprises.” Previous recipi-
ents have been Ed Wynn, Gene Kelly,
and Fred Waring.

The former Republican governor of
Pennsylvania stressed that broadcasters
were well aware of changes in world
conditions. He noted that improved
communications in developing countries
would significantly alter their relations
with their neighbors. As an example of
the changes taking place in communica-
tions, he pointed to countries in Asia,
such as Thailand, which had doubled
or tripled their communication with
the outside world after satellite use had
been introduced in their countries.
Ghana, when it was a British colony
known as the Gold Coast, he noted,
did not have direct communication
with adjoining countries. And formerly,
he said, colonies in Africa could not
communicate with one another by tele-
phone or telegraph except through

Mr. Scranton

Paris, London or Brussels. The new
means of communications, he com-
mented, could revolutionize relations
between countries in these areas.

To illustrate the potential of the new
means of communications he recalled a
man who had called him from Paris
recently and asked for a job. Such an
occurrence might not seem so unusual
in the near future, he suggested.

Mr. Scranton referred to a trip he
had made to Europe since the Re-
publican and Democratic conventions
in 1968, and to the satellite relays of
those conventions to Europe. He said
every leader he had met during his trip
was familiar with the conventions due
to the extensive coverage of the events.

He said he really had first begun to
become familiar with respect to broad-
casters as governor of Pennsylvania. He
said broadcasters there had made a
particular effort to be fair.

As head of the U.S. delegation to
Intelsat, Mr. Scranton succeeds Leonard
H. Marks, former director of the U.S.
Information Agency who has returned
to private law practice in Washington.
Mr. Scranton is a former broadcaster
himself, at one time owning WARM
Scranton, Pa., and 20% of WNEP-TV
Scranton-Wilkes-Barre, Pa.

lllegal sign-ons earn
stations heavy fines

Two radio stations have incurred stiff
penalties for rule violations which
included unauthorized presunrise op-
eration.

B & G Broadcasting Inc.., wJisw
Maplewood, Minn., was ordered by the
FCC to pay a $5,000 fine for operating
before its authorized sign-on time, de-
stroying transmitter logs and maintain-
ing false transmitter data.

After a field inquiry, the FCC found
wJsw operated one hour before local

sunrise during most of October 1967,

and it found that Armand J. Belli, then
president of B & G, had ordered station
personnel to fabricate transmitter logs
for at least 19 days and had destroyed
the originals which showed the unau-
thorized sign-on time.

The commission noted, however, that
B & G did not deny the violations, and
said that although wJsw’s unauthorized
presunrise operation “occurred on only
three dates which were not more than
one year prior to the date of issuance
of the forfeiture notice, the log viola-
tions were of a continuing nature and
resulted in additional forfeiture liabil-
ity no less than that set forth in the
notice of apparent liability.” WJisw has
30 days to apply for mitigation of the
fine.

In another action the FCC informed
KTF1 Broadcasters Inc.,, KTFI Twin
Falls, Idaho, that it incurred an appar-
ent liability for a $1,000 forfeiture for
unauthorized presunrise operation with
its 5 kw daytime power. The commis-
sion claimed that KTFI violated pre-
sunrise rules April 1 through April 13,
1968, and that log entries indicated a
similar pattern during preceeding
months that year.

Bureau blasts
WXUR renewal

Examiner’s decision
is rejected for reasons
of substance and style

The initial decision that recommended
license renewal for fundamentalist, po-
litically right-wing WXUR-AM-FM Media,
Pa., seemed more like an attempt to
write the “great American broadcast-
ing novel” than an attempt to draw
reasonable conclusions from the record.
That, at least, was the reaction of the
FCC’s Broadcast Bureau, which last
week filed its exceptions to the decision
of retired Hearing Examiner H. Gifford
Irion.

According to the bureau, Mr. Irion
misconstrued the nature of the stations®
fairness obligation; excused obvious
misdeeds because the stations are small,
rural operations, and ignored the fact
that Faith Theological Seminary, the
licensee, had misrepresented its inten-
tions when it acquired the stations in
1965. Even the examiner’s prose style
came under attack; his repeated use of
words such as “vignettes,” “narrative,”
and “a spectacle . . . on a vast canvas”
betrayed an attempt to give the contro-
versey a flavor of “high dramatic im-
port,” the bureau said.

“The inmitial decision is correct in
stating that the stations’ entire per-
formance has to be considered,” the
bureau said. “But it errs in failing te
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do so.”

The stations have been at the center
of controversy since the seminary,
headed by fundamentalist radio-min-
ister Dr. Carl Mclntire, filed its ap-
plication to acquire them. Both before
and after the sale, individuals and
groups in the area worried out loud
about the ultraconservative cast they
feared it might be acquiring. The com-
mission granted the transfcr only on the
condition that the station would serve
the needs and interests of the area
rather than its own private interest; that
it would abide by the fairness doctrine,
and that it would not “slant the news
or in any way distort factual material.”

Complaints came to the commission
throughout the following three years—
and, finally, 19 groups, including
the Greater Philadelphia Council of
Churches and the National Association
for the Advancement of Colored Peo-
ple, filed a petition to deny renewal,
charging that the stations were “one-
sided, unbalanced and weighted on the
side of extreme right-wing radicalism.”
Following the hearing over which Mr.
Irion presided, the Broadcast Bureau
filed proposed conclusions agreeing
with the complainants.

The examiner, however, came to a
different conclusion: “In the broad
perspective of the record,” he said, “it

is almost inconceivable that any sta-
tion could have broadcast more vari-
egated opinions on so many issues than
WxXUR.” He said that the seminary had
responded to an underserved need for
religion, especially ‘“‘conservative fun-
damentalist religion,” but did not neglect
other community needs. Mr. Irion also
concluded that Dr. Mclntire had per-
sonally been “extremely circumspect”
in notifying persons attacked on his
program, and in otherwise complying
with commission rules (BROADCASTING,
Dec. 16, 1968).

The Broadcast Bureau responded last
week with its own set of conclusions.
“Robust debate,” it said, “is not neces-
sarily achieved by vilification of reli-
gious or ethnic groups or by diatribe,”
but when “‘contrasting views are fairly
presented.” The stations failed to meet
this criterion even after they received
complaints, the bureau said.

The examiner also erred in con-
tending that the commission’s personal-
attack rules are directed to “protecting
persons from public abuse,” according
to the bureau. Their true function, it
added, is to protect public access to
conflicting views—which, the bureau
contended, WXUR-AM-FM clearly failed
to do, based upon the record.

Further confusing the issue, accord-
ing to the bureau, was the examiner’s

“*Sold by
Blackburn®

You hear it said quite often.
Perhaps that’s why so many people
are sold on Blackburn.

BLACKBURN & Company, Inc.

RADIO * TV * CATV * NEWSPAPER BROKERS
NEGOTIATIONS ¢ FINANCING * APPRAISALS

WASHINGTON, D.C. CHICAGO

James W. Blackburn William B. Ryan

Jack V. Harvey Hub jackson

Joseph M. Sitrick Eugene Carr

Frank H. Nowaczek 333 N. Michigan Ave.
1725 K St. N.W. 346-6460

333-9270

ATLANTA BEVERLY HILLS
Clifford B. Marshali Colin M. Selph
Robert A. Marshall Roy Rowan

Harold Walker Bank of America Bldg.
MONY Building 9465 Wilshire Blvd.
1655 Peachtree Rd. N.E. 274-8151

873-5626

contention that the stations’ small size
and rural-service area somehow ex-
cused some of their conduct. They were
explicitly licensed to meet the needs of
a particular community, the bureau said,
and were thus subject to the same
standards that govern other licensees
irrespective of size.

Finally, the bureau argued that Faith
Seminary had misrepresented its inten-
tions by promising to broadcast bal-
anced, community-oriented program-
ing. In reality, the bureau said, the
licensee made no such effort and ap-
parently never intended to do so. As
one barometer of the licensee’s com-
munity orientation, the bureau alleged
that Faith had never even conducted a
survey of community needs.

ChangingHands

Announced:

The following station sales were re-
ported last week, subject to FCC ap-
proval:

= WaNB-TV St. Thomas, V. I.: Sold by
Robert Moss and Robert Noble to Tele-
vision Communications Corp. for about
$840,000 (see page 50).

= WINA-AM-FM and construction permit
for wiNna-Tv, all Charlottesville, Va.:
Sold by Donald G. Heyne to Laurence
E. Richardson for $450,000. Mr. Rich-
ardson is former president of Post-
Newsweek Stations. WINA is fuil time
on 1070 ke with 5 kw. WINA-FM is on
95.3 mc with 3 kw and an antenna
height of 190 feet above average ter-
rain. WINA-TV has a CP for channel
29 with 9.3 kw visual and an antenna
height of 1,240 feet above average ter-
rain. Broker: Blackburn & Co.

= Kcoy Santa Maria, Calif.: Sold by
Ed J. Zuchelli and others to James H.
Ranger for $250,000. Mr. Ranger is
station broker. Kcoy is full time on
1440 kc with 1 kw.

= WMwM Wilmington, Ohio: Sold by
Francis Stratman and Dean Shafer to
Daniel W. Burgeon, Carl A. Cook, Wil-
liam McKinney and Ruth Haupp for
$237,500. Buyers have interest in WBRJ
Marietta, Ohio. WMwM is a daytimer
on 1090 kc with 1 kw. Broker: Chap-
man Associates.

= KBRN Brighton, Colo.: Sold by Virgle
E. Craig to James Gordon Douglas III,
Harry T. Starkland, Arthur J. Shadek,
William Lask and J. V. Roiss for $110,-
000. Buyers have interests in KKAT Ros-
well, N. M.; xprI(FM) San Diego;
KYMS(FM) Santa Ana, Calif.; xRrDs
Tolleson, Ariz., and KKaM Pueblo, Colo.
KBRN is a daytimer on 800 kc with
500 w. Broker: Chapman Associates.
= WTHM-AM-FM Lapeer, Mich.: Sold
by Robert Tripp, Jimmie Harris, Ed
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Oyster, and Robert Taylor to Stuart E.
Sheill for $100,000 and liabilities. Mr.
Sheill is a Birmingham, Mich., builder-
WtHM is a daytimer on 1530 kc with
5 kw. WTHM-FM is on 103.1 mc with
3 kw and an antenna height of 300 ft.
above average terrain. Broker: Chap-
man Associates.

Approved:

The following transfers of station own-
ership were approved by the FCC last
week (for other FCC activities see
“For the Record,” page 84):

= WNEM-TV Flint-Bay City-Saginaw,
Mich.: Sold by James Gerity to Mere-
dith Corp. for $11.5 million (see page
52).

= WrRMA Montgomery, Ala.: Sold by
Stan Raymond and Zenas Sears to Wil-
fiam O. Jones and others for $235,000.
Messrs. Raymond and Sears are vice
presidents of waok Atlanta. Mr. Jones
owns 75% of a radio time sales com-
pany. WRMA is a daytimer on 950 kc
with 1 kw.

Rex Lee calls
for FCBA aid

He chides attorneys
for their ‘disinterest’
in how commission fares

FCC Commissioner H. Rex Lee says
what the FCC needs is less criticism and
more help determining and meeting the
public interest. And he called on the
Federal Communications Bar Associa-
tion last week to shake its “disinterest”
and provide some of the needed help.

Commissioner Lee, making what has
become the traditional appearance be-
fore the FCBA of a new FCC commis-
sioner, noted that the criticism of the
commission has reached a “crescendo,”
with calls for its abolition, the redistri-
bution of its functions or the removal
of some of its members.

While he said it doesn’t do any good
“for everybody to join the throngs” of
the commission’s critics, he agreed
change is necessary. Communications
attorneys, through their experience in
representing private clients have gained
the kind of knowledge that would help
the commission in deciding how to re-
spond to the need for change.

“What is very badly needed, from
you as well as from the commission,”
he said, “is better understanding of what
the media does to and for the people
of this country. The private-enterprise
aspects of the media must not be your
only consideration.”

He said the cumulative knowledge of
the attorneys and the commission should
be brought to bear on the difficult prob-

lems of the day which intertwine with
communications. The problems them-
selves, many of which “are the result of
clashing economic interests” are not
easily solved or compromised, he said.

“The only answer—perhaps the only
hope—is for us, together, to seek equity,
to find the balanced position between
faction and dissension, to find, finally,
the public interest.”

The commissioner also called on the
attorneys to help with “the housekeep-
ing chores” he said need doing—and in
that connection, he delivered a mild re-
buke to the communications bar. He
referred to the need for improving com-
mission procedures—simplifying and re-
ducing the volume of pleadings and
solving the commission’s “English-lan-
guage problem” (that is, by making
commission documents more intelligi-
ble), among them.

“Your voice must be heard construc-
tively” in these matters, he said. “Un-
fortunately, I have been advised that
the voice of the communications bar is
one of the most silent among interested
parties. Frankly, your group should be
the last to tolerate this kind of fact.”

He said the bar has “one of the great-
est stakes in the FCC’s mission” and
cannot continue to shun the agency,
“preserving a studied disinterest in how
it fares.”

Limits sought on
civic participation

KSL asks appellate court
to dismiss petitions
from Salt Lake citizens

How wide is the door to those who
would seek judicial review of FCC ac-
tions? Is it wide enough to permit entry
not only of “legitimate spokesmen” for
the public but of “one or two individual
malcontents?”

Kst Inc. raises this question in a
motion filed with the U.S. Court of
Appeals for the District of Columbia
last week, asking dismissal of an appeal
by two Salt Lake City residents who are
seeking denial of the license renewal for
KsL Sait Lake City.

The motion was one of several plead-
ings that kst filed with the commission
and the court in an effort to block
Ethel C. Hale and W. Paul Wharton
in their campaign to persuade the com-
mission to change its mind about re-
newing the station’s license.

KsL asked the commission to dismiss
the parties’ second petition for reconsid-
eration of the decision to renew the KsSL
license on the ground that it was filed
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too late. The renewal was granted on
Oct. 4, 1968, and the first petition for
reconsideration was denied on Jan. 15.
Aad, xsL said, the commission is pro-
hibited by law from considering peti-
tions for reconsideration filed more than
30 days after notice of the action com-
plained of.

KsL, arguing that the commission has
no jurisdictional basis on which to grant
the complainants’ second petition, asked
the court to deny a motion by the com-
plainants to hold the appeal in abeyance
pending the commission’s decision on
their petition.

Miss Hale and Mr. Wharton asked
the commission to reconsider their
earlier decisions in light of its subse-
quent decisions in setting for hearing
the renewal applications for wcco-aM-
TV Minneapolis and XRON-FM-TV San
Francisco. The issues involve questions
of concentration of control of media
and antitrust activities. These are mat-
ters the complainants want reviewed in
connection with the kst renewal applica-
tion. KsL is owned by Bonneville In-
ternational Corp. (the Mormon church),
licensee of KSL-FM-TV and publisher of
one of the two daily newspapers in Salt
Lake City, the Deseret News. The paper
in turn has a joint operating agreement

with the other newspaper, which is
owned by persons having broadcasting
interests in the city.

However, the critical question now
is whether the court will grant Miss
Hale and Mr. Wharton standing. As
KSL said in its motion to dismiss their
appeal, the courts for years had ac-
corded standing in commission cases
only to persons who would suffer eco-
nomic injury as a result of an order or
who could establish an order would re-
sult in interference to their stations.

But the Washington appeals court, in
a decision involving the United Church
of Christ’s appeal of the commission re-
newal of wLBT(TV) Jackson Miss., in
1966 provided another standard for
meeting the standing requirements. The
court, KsL noted, said * ‘responsible and
representative groups,’ ‘legitimate listen-
er representatives,, and ‘responsible
spokesmen for representative groups
having significant roots in the listening
community,” have standing. . . .”

KstL said that the Salt Lake City com-
plainants neither established nor alleged
that they meet the tests laid down in the
United Church of Christ case.

KsL agreed that the public can be
“aggrieved” or “adversely affected” by
an order of the commission. “This seems

NAB seeks remedy at renewal time

Several bills are presented in the House
to deal with strike-application problems

A broadly mounted campaign to gain
legislative relief against competing ap-
plications at broadcast-license renewal
time began to roll last week as the first
bills were introduced in the House of
Representatives. In the Senate, which
did not meet last Wednesday or Thurs-
day (April 16, 17), interest in the draft
legislation was reported running high,
but no bills had been formally sub-
mitted by late Thursday.

The push for strike-applications re-
lief, being coordinated by the National
Association of Broadcasters but im-
plemented by individual broadcasters
working in cooperation with their dis-
trict congressmen and state’s senators,
was launched the week before the con-
gressional Easter recess.

Letters from the NAB to legislative
liaison members suggested precise legal
language that would provide the re-
lief sought, by requiring the commission
to find first that a licensee had not op-
erated in the public interest before com-
peting applications for the same facility
could be considered, and triggered the
campaign to have the bills introduced.

Last week was the first week that
€ongress was in session and the first
day that any of the recommended bills

could have been introduced was Mon-
day (April 14). On that day two rep-
resentatives dropped the first bills into
the House hopper.

Through the Thursday session (April
17) a total of eight measures had been
introduced in the House.

The NAB strategy is for local broad-
casters to do the lion’s share of labor in
behalf of the legislation. It is felt that
a number of similar bills being intro-
duced by congressmen of both parties
and with a good geographic distribution
will show congressional leadership that
the need for the legislation is general
and widely understood by the mem-
bership.

Leadership in both the Senate and the
House is said to be already in sympathy
with the broadcasters’ aims. Senator
John O. Pastore (D-R. 1.) is on record
as firmly supporting the principle that a
broadcaster should feel reasonably se-
cure for renewal of his license as long
as he has done a reasonably good job
during his license period.

Senator Pastore, chairman of the key
Communications Subcommittee, has not
publicly endorsed any specific legislative
solution to the strike-applications prob-
lem, but it is understood that broadcast-

to indicate that the public should have
standing or an opportunity to present its
interests in a commission proceeding
or in an appeal,” it said.

“But,” xsL added, “the public should
be represented in such proceedings
through legitimate spokesmen represent-
ing the community, not one or two in-
dividual malcontents.” KsrL said the
court, in the WLBT case, emphasized that
“such spokesmen must be truly repre-
sentative of significant elements of the
community.” KsL said the United
Church of Christ, which was given
standing to oppose WLBT’s license re-
newal, claimed to represent the views of
45% of the community (the Negro
population) and was a national de-
nomination with substantial membership
in the station’s service area.

“If standing is to remain a practical
and functional concept,” ksL said, “it
must be available only to those who are
able to establish that they are qualified
to utilize it.”

Kst warned that “chaos” would be
injected into the broadcasting business
if a person, reasonable or unreasonable,
without representing any real commu-
nity view or public interest,” can force
a station into an expensive hearing sim-
ply by writing a letter to the FCC.

ers have assurances of his full support
in their efforts to mitigate the current
threats toward license renewals.

During a Senate agency-review hear-
ing the FCC commissioners were told
in no uncertain terms by Senator Pas-
tore that encouraging competing appli-
cations at renewal time served no useful
purpose and, on the contrary, fostered
pressures on licensees to maximize
profits over the short run while slight-
ing public service, because of fears they
might be out of business after their next
renewal (BROADCASTING, March 10).

The senator repeated the theme in his
luncheon address before the NAB con-
vention last month.

The first representatives to introduce
the NAB legislation were John J. Dun-
can (R.-Tenn.) and William H. Natcher
(R-Ky.).

On Wednesday (April 16) Congress-
men James T. Broyhill (R-N. C.) (a
Commerce Committee member), John
P. Saylor (R-Pa.), Burt L. Talcott (R-
Calif.) and John H. Dent (D-Pa.) sub-
mitted bills.

On Thursday, bills were introduced
by Congressmen James H. Quillen (R-
Tenn.) and J. Irving Whalley (R-Pa.).

The measures are entitled: “a bill
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UP WITH AVERAGE
MODULATION.
INCREASE

SIGNAL EFFICIENCY.

That’s what Gates Solid Statesman Limiting Amplifier will
do for your station. It brings broadcast signals up to maximum
efficiency by controlling audio levels instantaneously, automatically.

The Gates Limiter attacks modulation problems — in just
3 to 5 microseconds (without audible clipping) and a 30:1
compression ratio allows 99.5% modulation.

Asymmetrical limiting is provided for AM stations, permitting
positive peak modulation levels of 110% or 120% with negative
peaks limited to 100%, thus producing a louder sounding signal.

Want to hear more? Write or call for full information. Gates
Radio Company, a Division of Harris-Intertype Corporation,
Quincy, Illinois 62301. Telephone (217) 222-8200.

HARRIS

i GATES

CORPORATION



to amend the Communications Act of
1934 to establish orderly procedures for
the consideration of applications for
renewal of broadcast licenses.”

In its entirety, the body of the leg-
islation follows: “Be it enacted by the
Senate and House of Representatives of
the United States of America in Con-
gress assembled, that section 309 (a)
shall be amended by adding the follow-
ing after the final sentence thereof:
‘Notwithstanding any other provision
to the act, the commission, in acting
upon any application for renewal of li-
cense filed under section 308, may not
consider the application of any other
person for the facilities for which re-
newal is sought. If the commission finds
that the public interest, convenience,
and necessity would be served thereby,
it shall grant the renewal application.
If the commission determines after
hearing that a grant of the application
of a renewal applicant would not be
in the public interest, convenience and
necessity, it may deny such application,
and applications for construction per-
mits by other parties may then be ac-
cepted, pursuant to section 308, for the
broadcast service previously licensed to
the renewal applicant whose renewal
was denied.’”

CBS Studio Center, North Hollywood,
is getting a new $2.5 million adminis-
tration building. This is in keeping with
a general expansion and modernization
of the film studio designed to make it
capable of turning out multimillion-
dollar movie productions as well as TV
series. The new building, designed by
Daniel L. Sworsky of the firm of As-
sociates, Los Angeles, will be located
at the entrance to the 70-acre film lot.
The four-story 58,000 square-foot

FCC ponders
CATV rules

Complexities confuse
commissioners as several
revisions are proposed

A move to sharpen the proposed new
cable-TV rules was discussed and passed
over by the FCC last week, for the sec-
ond time in a row. There were indica-
tions that some commissioners are con-
fused with the intricacies of proposed
new CATYV regulations.

Another reason for the commission's
failure to act on the revisions, submit-
ted earlier this month by the general
counsel’s office, is that additional memo-
randa on revision of the December regu-
lations were submitted by the commis-
sion’s CATV task force.

The pending revisions of the pro-
posed CATV rules recommend that
construction permits for TV stations
be counted by CATV systems when
measurements are made to determine
whether the cable system is within or
outside the 35-mile radius of a second-
ary TV station-served community.

These would be TV markets that are

building is scheduled for completion in
September. In addition to office space
for producers, directors, writers and
company executives, the building will
include four projection auditoriums.
CBS purchased the film-making facility
from Republic Corp. for $9.5 million in
February 1967. TV programs in pro-
duction at the studio last season in-
cluded Gunsmoke, Wild Wild West,
My Three Sons, Family Affair, The
Good Guys and Hawaii Five-0.

not part of the top-100, where more
rigid limitations are proposed to be
imposed. CATV systems within the
35-mile radii are Imited to carrying
no more than five TV signals—three
networks, one independent and one
educational.

In the suggested revision, CATV
systems would have to count existing
CP’s for at least eight months; in the
case of future construction permits, the
time would be 16 months.

As part of the recommended change,
CATYV systems would be permitted to
disregard educational TV stations or
permits. And the same proposal would
permit the FCC, without going through
rulemaking, to amend its list of top-100
TV markets by the addition of contigu-
ous communities, such as Oakland to
San Francisco. Under the rules pro-
posed in December, CATV systems had
to measure only from the San Fran-
cisco post office to determine whether
or not they were within the confines
of a major TV market. Under the sug-
gested change, cable operators would
now have to measure from Oakland as
well.

In a related proposal, the commis-
sion staff recommended that petitions
for waivers of distant-signal and non-
duplication rules be held for 20 days
to permit the filing of oppositions by
stations and then be decided 60 days
after that period where the petitions
make clear that the waivers are con-
sistent with the rules. There are under-
stod to be 35 to 40 such petitions
awaiting FCC action,

Demographics show
pot users dislike TV

Advertisers who want audiences that
are paying strict attention might be
cheered by news that the turned-on gen-
eration isn’t tuned in. On the other
hand, marijuana smokers may be watch-
ing TV less, but enjoying it more.

That’s the best light that can be put
on a report of research psychiatrist
Alfred M. Freedman, who testified be-
fore a Senate hearing last week on nar-
cotics addiction and control.

Dr. Freedman, chairman of the de-
partment of psychiatry at the New York
Medical College Metropolitan Hospital
Center, told the Senate Subcommittee
on Health, under the chairmanship of
Senator Ralph Yarborough (D-Tex.),
that researchers under his direction had
found that marijuana users were less
interested in sports and television than
nonusers.

Pot smokers tended to be more cul-
turally inclined toward music and art,
he noted. Among other findings: Mari-
juana smokers tended to come from
broken homes more often than non-
users, and users tended more toward
“political activism.”
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You cant get away
fromit.

Electric energy is everywhere, making life
easier, pleasanter—making the better future
happen.

In fact, it's part of the environment—in ways
that go beyond toasters, elevators, air con-
ditioners. Because we're in the electric
business in a free enterprise way, we've got
a big responsibility to the people and com-
munities we serve.

That's one reason we've always worked hand
in hand with you, the public—and with edu-
cators, civic leaders, other businesses to
improve the communities we serve, We've
helped sponsor area development, rural
improvement, conservation, recreation and
youth education programs.

Should business-managed electric com-
panies go that far? Well, you just can't get
away from the fact that what benefits people
is bound to benefit business, too.

Electric use—and supply—doubling about every ten years . ..

The people at your
Investor-Owned
Eleetrie Light and Power
Companies’

*For names of sponsoring companies. write to:
Power Companies. 1271 Ave. of the Americas. N.Y.. N.Y. 10020

Cities, towns, country—electric help for people . . .

Watch “Mirror of America,” Sunday evening, May 11, on NBC-TV
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Specialfeport

No money in it—but you look so good

Agencies are finding philanthropic commercial-making
challenging, prestigious and showcase for new ideas

In an industry popularly construed as
self-serving and avaricious, the compe-
tition is keen for accounts that offer no
percentage and no fee. Public-service
advertising, properly in the hands of
professionals, costs the communications
industries millions of dollars annually.
But while few ad agencies are without
public-service accounts, not every pub-
lic-service organization has an ad agen-
cy.

“We are our own agency,” says the
YMCA'’s Joe Pisarro. At the National
Council of YMCA'’s in New York, Mr.
Pisarro heads a staff of four people
who turn out three or four new televi-
sion spots a year and many more radio
messages. Their annual production
budget is in the neighborhood of $25,-
000—a figure at which most ad agen-
cies would be hard pressed to make
one commercial. In 1967, $12 million
in television time alone was donated to
the National Council of YMCA’s. “The
radio we couldn’t even begin to esti-
mate,” says Mr. Pisarro.

To be sure, Mr. Pisarro and other
nonprofit organizations like the Y, have
to do their share of scrimping. Prin-
cipally, this means going hat in hand
to producers, talent and film labs and
persuading them to work at cost, or at
least for minimum scale.

There are also hand-me-downs—
hand-me-down footage and stills that
make spots cheap; even hand-me-down
spots. Often a local philanthropic group
will make its advertising efforts avail-
able to similar groups in other regions.
Mr. Pisarro works cooperatively with
some of the larger YMCA'’s around the

”
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Ad Council's aid to higher education
- .campaign was ‘prepared by N. W. Ayer.

country that independently produce
spots for local broadcast. These spots
are usually open-ended and can be
adapted for use by the national orga-
nization.

A greatly successful local campaign,
and one which saw practically no
money change hands, was created by
Young & Rubicam for the New York
Urban Coalition and The Mayor’s Ur-
ban Action Task Force. Although orig-
inally designed for New York City, the
noted Y&R “give a damn” campaign
has been made available to a number of
cities.

Ninety percent of the money sunk
into this public-service campaign was
spent producing radio and television
spots. Y & R assigned its top creative
team to the account. The resulting
campaign received $2.5 million in free
time and space during the summer of
1968. The coalition and the task force
paid for nothing but the manufacture of
“give a damn” buttons. Y & R had
wangled free everything—raw stock,
production services and waivers from
the unions. The social climate last sum-
mer was such that volunteers were
plentiful, according to vice president
and associate creative director Tony
Isidore, who supervised Y & R’s work
on the campaign.

Some stations hung back because of
the “damn,” says Mr. Isidore, but ul-
timately “they were much more liberal
with their time than the newspapers
were with their space.”

A total of three TV spots were pro-
duced, all of them 60’s. One spot was
in color, two in black and white, “not

Peace Corps has had Ad Council and
Y&R assistance since its founding.

for cost purposes, but mostly because
we wanted a documentary feel,” says
Mr. Isidore. He estimates they would
have cost $40,000 to $50,000 apiece
“under normal circumstances.” Four
60-second radio spots were produced,
with additional 10- and 20-second ver-
sions.

The “give a damn” campaign was
successful and cheap partly because of
an atmosphere of crisis in New York
during last year’s troubled summer. One
of the campaign’s creators voices doubt
that the sense of urgency can be sus-
tained: “I don’t know this year if there
will be the same enthusiasm. I think we
are going to have a hard time this year.”

Would that every public-service
campaign could claim the success that
the YMCA and the coalition can. But
these campaigns each had the ingre-
dients that insure success to a public-
service effort. The coalition campaign
had the unfortunate (or fortunate) ad-
vantage of coming at a time when emo-
tion ran high in the cities. YMCA had
the good luck to be endorsed by the
Advertising Council.

The Ad Council is a nonprofit institu-
tion organized and supported by Amer-
ican business. The council makes it its
business to review various causes, en-
dorse many of them, and select a few
of them to be parceled out to volunteer
ad agencies. The participating organiza-
tions are assessed annually, and that
money, along with the contributions of
American businesses, pays the bills.
While the agency gets nothing but the
satisfaction of doing a good turn, there
is a waiting list of agencies eager to be

This spot for National Safety Council
was created by NH&S.

T
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assigned a needy cause.

The council was formed in 1942 to
help muster public support for the
World War II effort. In cooperation
with the U.S. Office of War Informa-
tion, the council created those wartime
public-service campaigns and repopular-
ized such phrases as “is this trip neces-
sary?” and “a slip of the lip may sink
a ship.” Since then, the council esti-
mates that the advertising-communica-
tions industries have contributed over
$4 billion worth of service and facil-
ities to council-sponsored campaigns.

In fiscal 1967-1968, the Ad Council
placed the value of the campaigns done
with its blessings at $352,311,156—
that includes media contributions and
ad-agency commissions contributed.
About one-fifth of the council’s work-
ing budget was contributed by the 22
participating organizations and the rest
came from general contributions in
1967-1968.

The policies of the Ad Council are
the same in 1969 as they were 27 years
ago. The council accepts no subsidy
from the government and remains in-
dependent of government, although in
exactly half of the 22 campaigns being
conducted by the council for 1969, the
client is the U.S. government. Among
the 11 government agencies serviced
by the council are the Peace Corps; the
Department of Health, Education &
Welfare; the Post Office; the Depart-
ment of Justice and the Census Bureau.

To qualify for council support,
causes must be national in scope and
nonsectarian. The council has further
pledged to remain nonpartisan and non-
political and to work only on a volun-
teer basis.

The docket of council clients is
“pretty stable,” according to a member
of its executive staff. While he denies
that any deliberate attempt is made to
balance the line-up of organizations, it
would be unlikely that the councii
would ever take on a second inter-
denominational religious group or ad-
ditional health agencies.

In order to get help from the council,
a philanthropic agency must make its
case to the organization; the council,
through its board of directors accepts

Celebrities like Julie Andrews endorse
National Multiple Sclerosis.

This seedy-looking character is the rent-
ing agent for a slum-dwelling in Y&R’s
60-second dramatization of what it is

(or rejects) the organization. Then the
Association of National Advertisers is
called upon to select a volunteer co-
ordinator.

The coordinator is an executive of a
major advertiser, knows what to expect
from an ad agency, and acts as primary
client to the volunteer agency on behalf
of the organization. He reviews all ad-
vertising and serves as arbiter in case
of a dispute between agency and client.
An agency is appointed to the client by
the American Association of Advertis-
ing Agencies. The resulting campaign
is handed over to the Ad Council for
distribution to the media.

The council has an allotment system,
meting out to each member organiza-
tion a few weeks out of the year for a
media push. During each drive, the
media are encouraged by the council to
run one campaign in particular, al-
though they are welcome to run any
Ad Council material at any time.

In addition to its set of primary cli-
ents, the council endorses other public
causes and lists them in a bi-monthly
bulletin to radio and TV stations, and
the networks. It is to this limbo of
causes endorsed, but not financed, by
the council that The National Council
of YMCA'’s is consigned.

Keep America Beautiful Inc. is one
of the 22 organizations under the Ad
Council’s wing. Allen H. Seed, execu-
tive vice president of KAB, feels it
owes its success in the fight against
litter to the council.

While KAB is not a government
agency, but one of the 11 private agen-
cies on the council docket, Lady Bird
Johnson showed great interest in the
organization during President Johnson’s
years in the White House, and KAB
took part in the First Lady’s beautifica-
tion program. President Nixon is a

like to be poor in New York. The spot
was made for the Urban Coalition and
Mayor’'s Action Task Force.

trustee of KAB. And, if KAB’s New
York headquarters look unimpressive,
one does well to remember that on its
board of directors sit the executives of
Continental Can, U.S. Steel, Philip
Morris, Allied Chemical, and General
Motors.

Mr. Seed is very happy with the
treatment KAB receives at the hands
of Lennen & Newell, its volunteer
agency; indeed, he says, “we are prob-
ably benefitted by being a charity case.”
Mr. Seed says he feels like a ‘“cash
customer” at L&N, and is free to com-
ment on the agency’s work.

Last year $21 million in free time
and space was donated to Keep Amer-
ica Beautiful, and the bulk of that was
television. KAB budgeted $75,000 to
the council last year for its share of the
expense. “In the last few years, we have
gotten over the hill on the litter prob-
lem,” says Mr. Seed, “It wasn't really
a success until the Ad Council put its
shoulder to the wheel.”

The council estimates that its con-
tributing agencies donated $52,800,000
in commissions to its campaigns in the
1967-1968 fiscal year. And there is a
line of agencies waiting for Ad Council
assignments. While it involves a sub-
stantial commitment of personnel that
only large, financially secure agencies
can afford, public-service accounts are
not all sacrifice.

Virtue is its own reward. But, says
one anonymous ad man, “I suspect
there is a lot of favoritism and politics.
and jockeying.” There is a characteris-
tic eagerness to do the advertising for
those government agencies and a char-
acteristic reluctance to take on small,
struggling health agencies. One adver-
tising executive, working on a major
government campaign, points to the
broadcast industry and the fact that
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broadcasters have a sense of social re-
sponsibility somewhat imposed upon
them. Of his own industry he says, “no
one is doing that to us—yet.”

“People in business today feel that
if things crumble around us, their busi-
ness isn’t going to mean much,” says
Fred Papert of Papert, Koenig, Lois
Inc. One of the fringe benefits of a
public-service campaign, says Mr. Pap-
ert, is that agency people readily be-
come involved and their enthusiasm
makes them “better at other things,”
meaning the paying accounts. And, he
adds, “you get a chance to showcase
some good stuff.”

Agencies never have trouble enlisting
people to work on public-service ac-
counts. Such an account usually offers
greater freedom to the creative team,
and the results always look good in a
copybook or on the agency’s sample
reel. As one copywriter says of his
public-service account, “they know
nothing about advertising and don’t pre-
tend to. That’s an advantage right
there.”

Cochran (Gus) Supplee, vice presi-
dent and account supervisor at Y & R,
manages that agency’s work for the
Peace Corps. Because of the nature of
the client, that account offers the crea-
tive team a special opportunity, says
Mr. Supplee. No one can work for the
Peace Corps more than five years, so
there is less chance to build a bureauc-
racy and Y & R is continually “exposed
to a new bunch of characters in Wash-
ington.” And that makes the Peace
Corps more open to new ideas, he
adds. “It’s the kind of an account where
they can afford within the limits of
political reality to take more chances.
You know you’re going to get snappy
stuff, and it looks good in your book.”

Young & Rubicam has done the ad-
vertising for the Peace Corps. since its

Most prominent public-service spots to appear on TV screens
in recent months are those for American Cancer Society. In
ACS spot created by Lord, Geller, Federico and Partners (1)
“bad guy,” a hardened smoker, loses shoot-out with "good

5

inception. “In the earliest days, we had
budgets the size of your thumbnail,”
says Mr. Supplee, but things are look-
ing up—they can afford location-shoot-
ing now. And Ad Council account, the
Peace Corps received $25 million in do-
nated media last year.

Few philanthropic organizations know
how to express their needs, and it is
for that reason that many ad men con-
sider them ideal clients. Compared to
a cash-carrying client, “they are not as
demanding, and they are not really in
the position to be demanding,” says the
supervisor of an Ad Council account,
“the most perfect kind of client to
have.

“They should be grateful,” another
agency executive describes his public-
service accounts. If the public-service
account is the pet charity of the agen-
cy’s chairman of the board, the situa-
tion is modified, but, as a rule, without
billings clients are a toothless bunch,
and in no position to be choosey.

The council circumvents this prob-
lem to an extent with its volunteer
coordinators from the ANA. Generally,
public-service accounts unaffiliated with
the council have a much harder time
of it. Media are slower to respond, al-
though radio receives special commen-
dation from one ad man. “They even
offer before you ask. Maybe radio as
a medium is public-service oriented,
more community oriented,” he says.

“If you want real coverage, particu-
larly on television, the Ad Council has
a real edge,” says Fred Papert. PKL
did some political advertising, first for
Senator Jacob Javits (R-N.Y.) and
later for the late Robert Kennedy.
After that, Mr. Papert says, all sorts
of social causes began to flock to the
agency.

One of the more controversial cam-
paigns PKL took on was the Emerg-

guy” when he doubles over in fits of coughing. In other
Hanna-Barbera-produced spot Yogi Bear tells his nephew,
“it's not easy to quit smoking; the best way is never to
start.” Spot is patently designed for young children.

ency Committee for Gun Control. With
the media Mr. Papert claims to have
“had more luck than you would imag-
ine.” But such campaigns can be costly,
and Mr. Papert warns agencies against
overextending themselves. To survive,
an agency must keep its talent avail-
able to paying customers. Take on too
many public-service accounts, he sug-
gests, and you end up doing none well.
Al Bouchard, who is account super-
visor on Schmidt’s Beer at Ted Bates,
is involved in two public-service ac-
counts—the U.S. Department of Justice
and the National Multiple Sclerosis So-
ciety. “In both cases you have a very
interesting client,” he offers. On one
hand, the agency is “responsible to peo-
ple in politics who are very involved
with good will,” while people in the
other camp are “basically do-gooders.”
For the Justice Department, an Ad
Council assignment, the money flows
more easily and the media are more
accessible. Bates only recently com-
pleted a spot for the Justice Depart-
ment’s crime-prevention campaign. The
spot, produced in color in 60-, 30-, 20-
and 10-second versions, cost from $22,-
000 to $24,000 to make. The depart-
ment gets about $12 million in free
media exposure annually, of which tele-
vision and radio are the major part.
Multiple Sclerosis gets about half the
media contributions that the Justice
Department receives. The society makes
its big pitch every spring between
Mother’s Day and Father’s Day, dur-
ing which it averages some 700 TV
spots. Bates cuts corners for Multiple
Sclerosis by finding talent who endorse
the society and who are working on a
feature film. Then after a shooting day
is over, the society can take advantage
of the set and equipment to film its
message.
His work for the society is labor of
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love for Mr. Bouchard. The society, he
says, is a client the agency can easily
please, since people on the account be-
come more emotionally involved with
a cause than a product. Mr. Bouchard
himself is vice chairman of the board
of the New York County Chapter of
the Multiple Sclerosis Society.

One of the few advantages of being
unaffiliated with the Ad Council and
also relatively small, poor and local, is
that a nonprofit group, like Multiple
Sclerosis, can find people to work for
less. Talent can be persuaded to work
for scale. The heat is put on the pro-
duction services to work at cost. Pub-
lic-spirited people in the industry are
sought out to contribute their services.

“It is our belief that we can get the
most for our dollar when we deal di-
rectly with the producer,” Mr. Pisarro
says of the YMCA’s non-agency opera-
tion. With a volunteer agency he feels
out-of-pocket tends to get costly. An
agency, he says, would need “more
money than we can put into this thing.
We can go to talent—that is, star-level
talent—and ask them to work as a
contribution.”

Ad Council clients generally have
heftier budgets, and everybody knows
it. Mr. Seed of KAB admits the orga-
nization could get off more cheaply “if
we came to you with our tambourine.”
Pointing to regional groups engaged in
the same anti-litter effort, Mr. Seed
acknowledges that they can do more
for less because “they go around and
poor-boy about it.”

Not all production compznies wzl-
come business from nonprofit orginiza-
tions. It’s one thing when an agency
that ordinarily furnishes a film house
with a lot of business asks for a special
favor, but when it is approached by
independent groups, the producer may
over-bid to avoid getting the job.

But friendship, not business relation-
ships, often determines who works on
what public-service campaign. There is
a tendency for these campaigns to cross
agency lines. Agencies that are fiercely
competitive where money is involved
have been seen to work harmoniously
on joint public-service campaigns.

The Chicago offices of J. Walter
Thompson and Leo Burnett have pro-
duced a campaign for the Chicago Al-
liance of Business. The spirit of co-
operation in Chicago engulfs Foote,
Cone & Belding, too, which prepared a
summer youth program campaign with
Leo Burnett. Agency director Fairfax
Cone, who feels very strongly about the
program, provided the incentive.

Bob Ralske, a vice president and ac-
count supervisor at C & R, a Bates sub-
sidiary, is putting together the first tele-
vision campaign for the Jazzmobile, a
traveling lecture-concert in New York.
Two Carl Ally vice presidents are also
in on the project. Mr. Ralske’s involve-
ment, too, is personal; he is on the

board of directors of Jazzmobile.

The United Negro College Fund,
whose advertising of which is endorsed
but not financed by the Ad Council, has
a three-minute tape made for the fund
by Dolye Dane Bernbach in New York.
Polaroid, a DDB client, according to
an agency spokesman, “bought into the
Leonard Bernstein specials for a ridic-
ulously low rate,” and decided to do-
nate three minutes in each program to
the fund. Polaroid was mentioned brief-
ly at the end of the message.

The spot has since been cut to one
minute and is being made available to
other companies who would buy time
in behalf of the college fund and who
would get their names tacked on to the
end. The supervisor of this project was
the chairman of the greater New York
committee for the United Negro Col-
lege Fund—David Ogilvy, who is also
creative director of Ogilvy & Mather.
Mr. Ogilvy was in effect Doyle Dane’s
client.

Clearly, agencies tend to acquire
these accounts in an unbusinesslike
fashion. One person, often someone
fairly high on the corporate ladder,
may be enthusiastic about a public-
service project and do some proselytiz-
ing in the office. Before long, the agen-
cy (officially or unofficially) has the
account. The character of the account

changes when a client representative is
within the agency; such public-service
clients are less intimidated.

While a General Motors or a
Procter & Gamble can afford fancy
market research, philanthropic agencies
usually have to rely on less scientific
means of measuring the effectiveness
of their ad campaigns. When you are
conducting a membership drive, like
YMCA, you count members. When you
ask for donations, like the Red Cross,
you count dollars. But what if you ask
people to “give a damn”?

“We saw a lot of buttons around,”
a creative man, who worked for the
Urban Coalition, describes their in-
formal research methods. “The ‘give a
damn’ slogan,” he continues, ‘“started
turning up in surprising places. It was
in the New York Times crossword
puzzle.”

Mr. Bouchard’s criterion for judging
the success of his work for multiple
sclerosis is simple—"are we getting the
cash in?” Bates is quite pleased with
the resuits of that campaign; the Na-
tional Multiple Sclerosis Society just
completed a five-year fund-raising pro-
gram in four years.

But the Justice Department is an-
other problem. If the national crime
rate is any measure of the success or
failure of the campaign, it looks bad

AT&T begins using
public-service ‘mini-docs’

AT&T, which for two seasons has
grouped its commercials together at the
conclusions of its TV programs, has
now introduced the “mini-doc,” or non-
commercial commercial. This “mini-
doc,” which telis the story of a Negro-
owned business in Portland, Ore., is one
of three scheduled for the NBC-TV
White Paper on Tuesday (April 22)
7:30-9 p.m. EST.

Taking the place of commercial mes-
sages and running two and three min-
utes, these miniature documentaries are
designed to augment the theme of the
program rather than promote a Bell

System product or service. The 90-min-
ute NBC News White Paper is con-
cerned with crisis in the cities.

This noncommercial commercial traces
the establishment of the Albina Corp.,
a metal fabricating plant in the Albina
section of Portland. Another “mini-doc”
scheduled for airing this week is con-
cerned with Philadelphia’s Project IN
(“interested Negroes”) which brings
black youngsters into contact with
Negro men who have achieved success
in their fields. A third scheduled for
the April 22 show deals with problems
of the Indians of the Isleta pueblo in
Albuquerque, N. M.; with the assist-
ance of the Dreyer Pickle Co., the
Isletas have evolved into a productive
part of the local economy.
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for Bates. Social factors, says Mr. Bou-
chard, make it impossible to judge
their effectiveness. If the current “lock
your car—take your keys” campaign
keeps car theft “in proportion with the
national crime rate, we are doing a
good job,” he adds.

While the advertising industry con-
gratulates itself for a job well done,
there is one angry and vocal critic in
its midst. Martin L. Smith, of Smith/
Greenland Co. says not enough is being
done.

The world does not need any more

Smokey’s while, what Mr. Smith calls
“severe need areas,” are being ne-
glected.

Recognizing that the Ad Council has
limited managerial resources, Mr. Smith
still deems it unfortunate that there are
advertising agencies waiting for assign-
ment.

“I don’t know how they mete out
their campaigns, but if I were the Ad
Council, I would have everyone willing
to work working,” he adds.

Lecturing at the New School for So-
cial Research in New York, Mr. Smith
called public-service campaigns ‘‘drop-

ping a quarter in the collection plate
on Sunday.”

“Let us assume that our critics are
right,” he supposes. “Let’s grant that
we have a tremendous power to sell
bad or useless products. That we can
create false values and impose them
on our culture. That we do create the
promise of paradise that can never
exist here on earth. If we can do all
that, can’t we also use that power to
do some good?”’

(The foregoing special report was writ-
ten by Caroline H. Meyer, staff writer,
New York.)

Programing

HEW gets violence
study off the pad

Richard Moore appointed;
Finch clarifies his agency’s
role in federal project

A government psychologist and a
former commercial broadcaster are go-
ing to be two of the principals involved
in the forthcoming study by the surgeon
general of the U.S. of TV violence and
its effect on viewers.

The psychologist is Dr. Eli A. Rubin-
stein, assistant director of extramural
programs and behavorial science at the
National Institute of Mental Health,
who will be in charge of the study
staff. Richard A. Moore, one-time presi-
dent of XTTV(TV) LOS Angeles, will act
as liaison between the study staff and
the secretary of health, education and
welfare.

Dr. Rubinstein, a 50-year-old New
Yorker, joined NIMH in 1958, after
serving 11 years with the Veterans Ad-
ministration. He received his Ph. D. in
psychology from Catholic University
in Washington.

Mr. Moore was asked to serve as a
consultant to Robert H. Finch, secre-
tary of health, education and welfare,
when the idea of a TV violence study
by the surgeon general was first formu-
lated by Senator John O. Pastore (D-
R. 1), chairman of the Senate Com-
munications Subcommittee (BROADCAST-
ING, March 10 et seq.).

In an announcement last week by
Mr. Finch directing the study, Mr.
Moore was designated as the secretary’s
representative to maintain liaison with
the surgeon general’s committee. Mr.
Moore has known Mr. Finch for a
number of years.

Mr. Moore currently is a member
of the board of directors of noncom-
mercial, educational KCET(TV) LoS

Angeles. He is also a principal stock-
holder (20% ) in Western Broadcasting
Corp., one of the 10 applicants for
1110 kc Pasadena, Calif. An examiner’s
initial decision earlier this month rec-
ommended that Voice in Pasadena Inc.
be given the grant (BROADCASTING,
April 7). Mr. Moore also is vice chair-
man of the National Cable TV Associa-
tion, and until a year ago was 40%
owner of Southwestern Cable Co., San
Diego, which was sold to Time-Life
Broadcast Inc. last June. Mr. Moore
remains as a consultant to the San
Diego CATV system.

Announcement of the special in-
vestigation into the relationship be-
tween the depiction of crime and vio-
lence on TV and the viewing public,
especially children, was made last week
by Mr. Finch.

Mr. Finch said he had authorized
the formation of a 15-member Scientific
Advisory Committee on Television and
Social Behavior, to be chosen from a
panel of psychologists, psychiatrists,

sociologists, child-development special-

Mr. M obre

ists and experts in related fields. Dr.
William H. Stewart, surgeon general of
the U.S., will be chairman.

The study, undertaken at the strong
urging of Senator Pastore, will follow
in large part the same procedures used
in the surgeon general’s study of ciga-

rette smoking and cancer.

The HEW statement also noted
that Senator Pastore’s recommendations
“have received the explicit endorsement
of President Nixon.” President Nixon
had written Senator Pastore the day
before the President addressed broad-
casters at the convention of the Na-
tional Association of Broadcasters last
week, supporting the Rhode Island
Democrat in his proposed study of TV
violence “and antisocial behavior
among young people . . .” (BROADCAST-
ING, March 31).

It has been reported, however, that
President Nixon’s comments were in-
sufficiently researched and that a
“clarification” may be forthcoming
(“Closed Circuit,” April 14).

Secretary Finch made clear that the
study would propose no policies or
standards for TV broadcasters if a con-
nection between TV violence and vio-
lence by viewers is found. “As far as
this department [HEW] is concerned,”
he said, “we have no mandate and no
power that relate to commercial broad-
casting, and we do not seck any.”

Mr. Finch also noted that broadcast
industry leaders “have consistently in-
dicated by word and deed their sincere
interest in finding the answers to the
question. . . ,” He said he had no doubt
that broadcasters would take corrective
action if it should be found that there
is a relation between TV violence and
antisocial behavior by children. But he
added a veiled, yet cryptic, warning.
“If,” he said, “any broadcast licensee
were reluctant to cooperate in a gen-
eral program of self-regulation, any
corrective action which appears neces-
sary would doubtless be forthcoming
in accordance with the broadcaster’s in-
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dividual obligation to serve the public
interest.”

Mr. Finch also commented: “There
already exists a considerable body of
evidence and responsible opinion which
suggests that there may well be a con-
nection between certain types of tele-
vision content and mental health of our
citizens, particularly younger citizens.”

And, he added, “the sole purpose of
this scientific study is to exercise our
clear responsibility to determine whether
such connection does, in fact, exist—
and to do so at the earliest possible
date.”

Not yet determined is the length of
time for the study, but Dr. Stewart, in
testimony before the Senate committee,
had estimated at least one year.

Dr. Stewart also mentioned last week
that studies in the field have already
been undertaken by some broadcasters
and that he invites “continuing advice
and consultation” from them “on ques-
tions both of methodology and sub-
stance.”

TV may cause
violent behavior

Dr. Larsen links the two,
scores print's actions
in speech before ASNE

“What comes first, the violent act, or its
portrayal? Obviously, many things
shape society. But few appear to have
more prominence today than televi-
sion.”

Dr. Otto Larsen, professor of soci-
ology at the University of Washington
and author of the book “Violence and
Mass Media,” chose to link television
and violent social behavior as he spoke
before the American Society of News-
paper Editors last week. Dr. Larsen
presented evidence which he felt was
conclusive enough to designate tele-
vised violence as “a national health
problem.” He added: “In my judgment,

social science knowledge about the ef-
fects of media violence resembles
medical knowledge about the effects of
cigarette smoking.”

Dr. Larsen also noted that “different
people see different connections” be-
tween violence on television and vio-
lence in the real world. “In general,”
he said, “media spokesman tend to
see their content as being designed to
reflect rather than to influence the real
world. On the other side, critics, in-
cluding anxious parents and politicians,
tend to turn the problem around. Their
concern is whether the violence of the
real world is somehow aggravated,
triggered or caused by the mass media
content.”

These very questions are among
those being studied by the surgeon
general’s newly created commission on
violence (see page 68).

Dr. Larsen admitted that research
was essential, but added, “we need to
broaden our inquiries beyond a concern
for whether symbolic violence directly

Death-dealing smog dealt
with in KNBC documentary

There’s a documentary on the smog
problem developing at KNBc(Tv) Los
Angeles, unusual on several counts.
First, it will be narrated by actor Jack
Lemmon, who receives as much as $1
million per performance for his movie
appearances. Mr. Lemmon, who last
worked in television in a 1959 Play-
house 90 show, will receive little more
than $300 for the locad station pro-
gram.

Second, The Slow Guillotine, as the
documentary is entitled, has been two
years in the making and in actual pro-
duction since last December. The one-
hour program was filmed on location
in Reno, Detroit, New York, Washing-
ton, Phoenix, and Los Angeles, River-
side and Lake Arrowhead, all Cali-
fornia.

Most importantly, the station, in re-
searching and producing the documen-
tary, actually believes that it has come
up with a way to reduce automotive
smog—the chief villain of the air pollu-
tion scene. As a result of its preliminary
research into the problem, KNBC felt
the situation was so critical that it asked
and got the help of a leading scientist
in the field.

Don Widener, on leave as KNBC’s
publicity director and assigned as pro-
ducer and writer of the documentary,
decided a local, independent effort pos-
sibly could find a solution to smog. He
arranged a meeting between Robert T.
Howard, NBC vice president and KNBC
general manager, and Milton Farber, a
member of the team that developed the
first atomic bomb, who is a personal
friend of Mr. Widener. As a result of

that meeting, which is re-enacted in the
documentary, Mr. Farber, who runs a
small, private laboratory in Monrovia,
Calif., has created a muffler device that
he claims can virtually eliminate auto-
motive exhaust pollution.

The details of Mr. Farber’s device
may be explained at a news conference
in Los Angeles just prior to the docu-
mentary’s air date of May 10. But
KNBC’s personal involvement with the
smog problem does not end with the
muffler device. The documentary flatly
editorializes for more government and
industry action.

“We have shown you tonight how
your resources are being plundered,
year after year after year,” Mr. Lem-
mon says towards the end of the pro-

gram. “This, while the government talks
of studies to determine ‘criteria’ and
‘levels of tolerance.” Meanwhile, science
tries to devise a tree that will grow in
poiluted air. “Why . . . for crying out
loud . . . must we put up with this?”
“Meanwhile . . . back at the factory
. industry pleads for tolerance.
“Enough,” Mr. Lemmon says. “Write
to your congressman, the governor, the
mayor. Don’t ask . . . demand action.
Tell them what you saw on this pro-
gram. If you get a form letter, answer
back. Send a copy to his political op-
ponent and keep a copy yourself, so you
won'’t forget his name on election day.”
The KNBC documentary, which cost
about $25,000 to produce, may be bi-
cycled to other NBC-owned stations.

Mr. Widener (1) with Mr. Lemmon (c) and KNBC production crew.
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triggers violent acts., We must also be
concerned with how the media por-
trayal of violence might build a climate
of attitudes, norms, and values as a
condition that leads to, supports or pre-
vents the abandoment of, violence in
society.”

Dr. Larsen did not put all the blame
on television, however. He admitted
that the print media were partly re-
sponsible for the current atmosphere,
declaring, “in this period of greatest
prosperity for newspapers in American
history . . . you are losing the attention
and respect of significant sectors of the
population today. For the young, the
black and the poor, you are perceived
as having less credibility as basic chan-
nels of information than even your
electronic counterparts. You are not
seen as being responsive to the needs
of a changing society. Indeed, you are
in danger of becoming irrelevant,” he
warned.

Dr. Larsen emphasized that “televi-
sion is perceived as the most credible
and believable source of information
concerning what the world is really
like.” He added: “This trend to
video as the window to the world is
unmistakable and will likely continue.”
Because of this great influence on
society, he urged the media to remem-
ber that “even in reality, violence is
not the only operating, let alone news-
worthy, means to resolve human con-
flict.”

11 in broadcasting
cited by Headliners

The National Headliners Ciub pre-
sented awards to ABC, nine TV-radio
stations and two newsmen for outstand-
ing achievement in 1968 during cere-
monies in Atlantic City, N.J., April 12.

ABC was cited for “outstanding TV
color coverage” of the Olympics. TV
stations that received awards were
wrFIL-Tv Philadelphia for its public
fraud consumer program; Taft Broad-
casting Co., for its public service dra-
matic programs; WCKT(Tv) Miami, for
consistently outstanding TV editorial-
izing; wic-Tv Pittsburgh, for consist-
ently outstanding coverage of local
news events and in-depth reporting of
major news events.

Radio stations cited were KDKA Pitts-
burgh for consistently outstanding pub-
lic service coverage; KGo San Fran-
cisco, for consistently outstanding radio
editorializing; wHor Hopkinsville, Ky.,
for its year-long in-depth coverage of
politics; wixy Cleveland and Bill
Clark, for consistently outstanding news
broadcasting and kFwB Los Angeles,
for consistently outstanding news broad-
casting. Eugene Jones of New York
won an award for a documentary news
feature on Vietnam, “A Face of War.”

Two networks
deny news staging

CBS, NBC question
propriety of FCC probe;
ABC admits one incident

CBS and NBC have told the FCC that
their investigations have turned up no
evidence that their newsmen were in-
volved in any of the news-faking events
said to have occurred during the dis-
orders that accompanied the Demo-
cratic national convention in Chicago
in August.

The networks’ letters were in re-
sponse to a commission request to all
three networks to check on whether
their personnel were involved in any of
four alleged incidents.

ABC, however, was reported to have
informed the commission that some
ABC personnel were involved in one
of the incidents: An individual pre-
sumed to be a newsman thrust a “Wel-
come to Chicago” sign into a small
street fire and called to a cameraman
to film the scene (“Closed Circuit,”
April 14).

ABC, which carried several seconds
of film on the scene, is reported to
have told the commission that one
newsman was suspended for 30 days
as a result of the incident.

CBS and NBC both said that not
only were none of their personnel in-
volved in any of the allegedly staged
events but that they did not broadcast
any of them.

CBS said that one event its cameras
filmed appears “to be somewhat simi-
lar” to one of the allegedly faked events.
However, it cited a letter from a free-
lance photographer who figured in the
scene and who said he had been in-
jured, as proof that the event had been
authentic.

Individuals wearing CBS insignia fig-
ured in two of the events. But CBS
noted that the Walker committee re-
port on the convention-week disorders
said that some of the demonstrators
carried “false press identification.” CBS
also reported that a wces New York
radio crew had come upon one indi-

Paul Galan opens shop

Galan Films Ltd., New York, has been
established as a TV production com-
pany that will be active in documen-
taries, commercials and short subjects.
Paul Galan, president, has been a pro-
ducer-director-editor for 12 years and
has produced documentaries for West-
inghouse Broadcasting Co. and Nation-
al Educational Television. Galan Films
is at 35 West 45th Street, New York
10036.

vidual wearing a helmet with a CBS
News identification, who admitted he
was not with CBS. The radio crew
later determined, the letter said, that
the CBS identification had been “cut
from a CBS News mailing sticker.”

Both CBS and NBC questioned the
propriety of the commission question-
ing the networks on the incidents. They
noted that the commission, in asking
the questions, had said it would inves-
tigate allegations of news faking only
if “extrinsic evidence” warranted such
a check—not merely if there were al-
legations of faking.

CBS said that “only by the most
generous construction” could any of
the four incidents be said to have such
evidence in their support and, thus,
justify governmental inquiry into news
coverage. And NBC said the commis-
sion was conducting “a full-scale in-
quiry on far less than might have been
expected from [the commission’s] guide-
lines.” It added that such an inquiry
“must also encroach upon the First
Amendment’s guarantee of freedom of
the press.”

CBS, in addition, expressed concern
about the reflection of such an inquiry
on the journalistic integrity of the news
organization involved. “The mere fact
that such allegations are made the sub-
ject of a government inquiry,” it said,
“lends them credibility and results in
a further diminishing of public confi-
dence.”

CBS’s letter was signed by Robert
V. Evans, vice president and general
counsel. NBC’s letter was over the sig-
nature of Corydon B. Dunham, vice
president and general attorney.

Change in Oscars
makes tight show

ABC telecast reached
estimated 60 million;
show syndicated worldwide

Change was the most prominent partici-
pant last week in ABC-TV’s two-hour
telecast of the Academy awards. An
estimated 60 million U.S. viewers
watched the 41st running of the Oscar
ceremonies finish on schedule for the
first time in many years. Cutting down
the length of the Oscars program,
which ran two hours and 31 minutes
last year, was the primary aim of Gower
Champion, the highly successful Broad-
way director called in to breathe new
life into the Academy Awards.

The actual presentations telecast ran
115 minutes this year and it originated
from a glittering new setting—the 3,300-
seat Dorothy Chandler Pavilion in
downtown Los Angeles. For the last
eight years the ceremonies had been
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held in the Santa Monica Civic Audi-
torium.

Along with the new setting there was
a tradition-breaking new telecast format.
The time-honored concept of a master
of ceremonies and a long list of pre-
senters (up to 30) was tossed out. In-
stead, the Oscars were presented by a
group of 10 top-ranked star actresses
and actors.

The usual practice of having the tele-
cast open with views of the stars ar-
riving at the auditorium and the tradi-
tional overture by the orchestra also
were eliminated from the telecast as
were substitute recipients for absentee
winners. The walk to the stage for win-
ners was shortened by the installation
of a special ramp which was flanked on
both sides by nominees in the most im-
portant categories.

Richard Dunlap produced and di-
rected the ABC-TV telecast, with Mr.
Champion producing and directing for
the Academy of Motion Picture Arts
and Sciences. It was ABC-TV’s ninth
consecutive year of televising the
awards show. It has another year to go
on its current five-year contract.

The telecast was sponsored by East-
man Kodak, through J. Walter Thomp-
son, for the fourth consecutive year.
Reportedly, Kodak paid $1,650,000 for
the sponsorship. ABC-TV pays an esti-
mated $750,000 to the motion picture
academy for TV rights. The academy,
in turn, spent some $500,000 to pro-
duce the show.

For the first time the Academy
Awards show was telecast worldwide.
In addition to the live colorcast in the
U.S., the feed went live to Mexico.

Thorny path of fair trial-free press

NAB's Anello warns that Reardon standards
may be used to withhold ‘essential information’

The problems of fair trial and free press
were expounded last week by Douglas
A. Anello, general counsel for the Na-
tional Association of Broadcasters.

Discussing proposed standards for
lawyers, courts and law-enforcement
agencies and how they affect the news
media, during a panel session at a
Connecticut Bar Association meeting,
Mr. Anello said that the legal advisory
committee of the American Bar As-
sociation will help implement the Rear-
don standards adopted by ABA. ABA
will, he said, encourage the cooperation
of the bar and media “to enact volun-
tary measures to protect the rights of
fair trial and free press.”

Mr. Anello stated that there was no
objection to lawyers tightening their
code of conduct, but some of the pro-
posed regulations, he said, might ‘“be
used as an excuse to prevent the re-
lease of essential information.”

“It is here,” he declared, ‘“that co-
operation between bar and media can
be most helpful.”

Another problem brought out by Mr.
Anello was the recommendation that
pretrial hearings be closed to the pub-
lic. He pointed out that the danger is
not in the recommendation itself, but
rather in the “effect it might have on
those who would normally convey in-
formation to the press.”

“Many judges,” he explained, “be-
cause of their natural desire to do noth-
ing that might cause a verdict to be
reversed, may lean the other way so
far that severe and unnecessary re-
straints will be imposed on news and
other sources of information.”

Turning to the proposed restrictions
on law-enforcement agencies, Mr. Anel-

lo said that many of them will “natural-
ly withhold important news to protect
themselves from any possible violation.”

“Media can be of great help in this
regard,” he stated, “by prompt dis-
cussions with the police of mutual
problems concerning crime-news cov-
erage, working with them to develop
workable guidelines as an obligation to
the public.”

Mr. Anello also commented that the
recommendation relating to the use of
contempt power against a person who
provides information designed to affect
the outcome of a trial, or against a
person who willfully disseminates in-
formation regarding a trial after a judge
has ordered that this not be done, “is
vague and has been the subject of much
dispute.” He admitted that there is a
question whether this power may be
used against the media.

Mr. Anello

APRTA honor
23 radio-TV's

Four stations will receive plaques and
19 others will be given certificates by
the Associated Press Radio-Television
Association in recognition of their con-
tribution of news stories to the AP in
1968.

The winners—20 radio and three TV
stations, the largest number ever cited
in the awards competition—were an-
nounced last week by APRTA President
Theodore McDowell of WMAL-AM-TV
Washington.

Named to receive plaques were WJR
Detroit; wHB Kansas City, Mo., and
wGBS and wQAaM both Miami.

Winners of certificates were waGau
Athens, and wBBQ Augusta, both Geor-
gia; wcau Philadelphia; wrsr Balti-
more; KDB Santa Barbara, Calif.; kTok
Oklahoma City; wGIR Manchester,
N. H.; wcrLG Morgantown, W. Va.;
WBAL Baltimore, and wwTv(Tv) Cadil-
lac, Mich.

Also wicc Bridgeport, Conn.; wioN
Ionia, Mich.; wpBF Delray Beach, Fla.;
wTRC Elkhart, Ind.; waLk Patchogue,
N. Y.; kGo-Tv San Francisco; weRz(TV)
Baton Rouge; ksow Butte, Mont., and
KBOL Boulder, Colo.

Staggers’s outburst takes
off on TV violence tangent

House Commerce Committee Chairman
Harley O. Staggers (D-W. Va.) gen-
erally keeps close counsel about his per-
sonal feelings on any legislation pend-
ing before his committee, but he’s been
known—more than once—to speak his
mind forcefully about matters that
aren’t on the immediate agenda.

The presence of FCC Chairman Rosel
H. Hyde at the witness table also seems
to often act as a catalyst in provoking
Chairman Staggers to get something
extra off his chest.

Last week, while discussing cigarette
regulation (see page 32), the Commerce
Committee chairman suddenly had some
instructions for the commission on a
subject he has indicated previously he
feels very strongly about—violence in
the nation and especially on TV.

“You’re doing all this work on cig-
arettes,” he told Mr. Hyde, “while the
most severe problem in America goes
without attention.” A very central part
of the problem, Mr. Staggers said, “is
violence on TV and everybody agrees.
Why not do something on this?”

Mr. Hyde replied that the commis-
sion does not have the same First
Amendment problems on cigarette ad-
vertising that it does on program content,
especially regarding news, where much
of the violence is seen.

Chairman Staggers agreed that news
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*] want to invite
every media
executive to get

behind this

BBB campaign.’

| By Ward L. Quaal
| Chairman, Asso-
ciation of Better
Business Bureaus
International

An influential cluster of Americans—
housewives, educators, legislators
and businessmen as well as spokes-
men for consumer groups—is urging
a step-up in “consumer education”.
Some are concerned over what
they see as the “unfair contest” be-
tween the “professionalism” of the
seller and the “amateurism” of the
buyer. Other advocates of increased
consumer education value it as an
aid to the poor and least educated.
Why Business Backs It
Businessmen who recommend en-
larged consumer education are fully
aware that private companies, trade
associations and the Better Business
Bureaus already are producing and
dlstrlbutmg, at their expense, mil-
lions of pieces of consumer literature

a year. They also know that BBBs
have taken new initiatives, through
such means as consumer affairs
councils and mobile vans, to increase
the pace of consumer education.

But these businessmen point out
that an independent, self-regulating
private sector can survive only if it
enjoys the confidence of its customers
and the respect of opinion-moulders.

Speaking for myself, as a business-
man and a broadcaster, I believe one
of the best ways to increase this con-
fidence and respect is for the private
sector to launch a first-rate, large-
scale consumer education campaign
that will help people get more for
their money, and help them under-
stand our competitive business
system.

The BBB Campaign

Such an effort—in the form of a
major publicservice advertising cam-
paign—has been developed by the
Association of Better Business Bu-
reaus, and is now being released to
newspapers, radio and TV stations.

This BBB campaign embraces
three types of message: 1) Consumer

education counsel and information,
to help your audiences become more
knowledgeable and alert buyers; 2)
Explanations about advertising,
mass media and private enterprise,
and how they serve consumers; 3)
Background about the business-
supported Better Business Bureaus,
and how more people can use their
services.

I believe this to be an exception-
ally worthy public service advertis-
ing campaign. It will benefit your
audiences, your advertisers, your
own business and the enterprise
system. Speaking on behalf of the
Bureaus, I thank you in advance for
what I fully expect will be your gen-
erous contribution of time or space.

For more information about this
campaign, contact your nearest BBB

(if they haven’t
called you first) or
the Association of ((
® '@

Better Business Bu-
reaus International,
122 East 42nd
Street, New York,
N.Y. 10017.




was a special case, but added: “I'm
talking about the public interest. I'm
certain this committee is going to look
into this sooner or later, and if you
don’t think the problem is urgent, you'll
find the country is not going to be here.”
Violence on TV is the “most vital
thing that faces you,” he told Mr. Hyde.
“It’s a fundamental thing, and you bet-
ter get busy on it, and I mean get busy
tomorrow, not next week.”

Wood, Tower explain
broadcasters’ side

The New York Times, which editorially
attacked CBS’s cancellation of the
Smothers Brothers Comedy Hour as a
restraint on freedom of expression
(BROADCASTING, April 14), has twice
since carried the opposite view on its
editorial pages—in its letters-to-the-
editor column.

A letter from CBS-TV President
Robert D. Wood, published April 12,
charged that the Times editorial con-
tained “accusations that are both ex-
tremely unfair and unfounded,” and de-
fended the cancellation as an exercise
of responsibility for maintaining taste
and propriety.

“We wonder,” Mr. Wood wrote,
“how long the Times would tolerate a
contributor, however distinguished,
whose material was constantly delivered
so close to deadline that Times editors
could not review it, or whose material
regularly contained sequences which
breached the Time’s standards as to
taste, or who delivered ultimatums to
the Times in which he threatened not
to deliver the material at all unless he
received from the Times blind clear-
ance of certain items.”

The second letter, published April
13, was from Charles H. Tower of
Corinthian Broadcasting, chairman of

the TV board of the National Associa-
tion of Broadcasters. Without mention-
ing the Smothers brothers incident, Mr.
Tower undertook to clarify the issue of
censorship, about which he said “a
lot of nonsense has been spoken and
written” in recent months.

Deletion of material is censorship if
done by government command but not
if done by private parties, he asserted.

“Those who communicate with the
public, whether in person, in print or
over the air, are necessarily involved in
a selection process, i.e., in deciding just
what they will say,” he wrote. “In each
case the decision is made by the one
who has been given the final authority
to determine what shall be said. . . .”

In broadcasting, he continued, the
broadcaster, “who has the legal and
moral responsibility to make the final
decision,” must insist that standards be
met.

Election reform bills

aimed at uniform reporting

Senator Howard H. Baker Jr. (R-Tenn.)
last week introduced three proposals
aimed at reforming some of the elec-
toral processes in the U.S., one of
which would benefit broadcasters in
the airing of election results.

Senator Baker’s proposals would
provide for a system of 50 state presi-
dential primaries; allow transients the
right to vote in the national elections,
and establish a uniform 24-hour voting
period for all presidential and congres-
sional elections.

This last proposal, in a bill (S.1817)
cosponsored by Senator Birch Bayh
(D-Ind.), would provide that polling
places would remain open for a full 24
hours with ballotting beginning and
ending at the same Greenwich Mean
Time across the nation. This would

An alumnus twits
some FCC undergrads

Paul Porter, member of the national ad-
visory board for the George Peabody
Awards and former FCC chairman,
lightheartedly took issue with the New
York Times and the present composi-
tion of the FCC last week during pres-
entation of the George Peabody
Awards (see page 74B).

At issue with the Times (which was
not directly referred to by name) was
an article that noted no TV entertain-
ment award was being made this year
to a commercial network, that the ma-
jor network awards were in the areas of
news, public affairs and education, and
that Senator John O. Pastore (D- R. I.)
had recently held hearings in Washing-
ton criticizing sex and violence in net-
work entertainment programing.

“I emphatically deny that we were
intimidated by Senator Pastore,” Mr.
Porter quipped. He said he personally
felt that television as a whole should
get an award for “getting violence off
the street and putting it back in the
home, where it belongs.”

Mr. Porter also got off a parting shot
at FCC Commissioners Nicholas John-
son and Kenneth A. Cox. He said he
had discouraged speculation that Mr.
Johnson would be named “ambassador
to Biafra” and that Mr. Cox would be
designated “‘special representative to
Anguilla.” He discouraged this specula-
tion, he said, by pointing out that their
successors on the commission would
probably be Ralph Nader, noted critic
of the automobile industry and con-
sumer activist, and Betty Furness, for-
mer White House adviser on consumer
affairs.

eliminate the controversy over whether
the broadcast of early returns from
eastern states influence voting patterns
in the West where the polls are still
open.

Program notes:

Partnership dissolved = Producer Ivan
Tors and trainer Ralph Helfer, as-
sociated in the production of the Dak-
tari and Cowboy in Africa TV series,
have dissolved their partnership in
Africa U.S.A., the wild animal ranch
near Los Angeles where both TV shows
were based.

Nasser interview = Egyptian President
Gamal Abdel Nasser will appear on a
special one-hour edition of National
Educational Television’s News in Per-
spective tonight (April 21) at 8 p.m.
EST. It will be Mr. Nasser’s first in-
terview on foreign television in four
years and the program will be the first
News in Perspective special since the
program went on the air in 1963.

Around the world = ABC Films is
placing into syndication +a travel-ad-
venture film series, “Safari,” which is
produced by wTMJ-Tv Milwaukee. The
series, filmed in more than 100 different
countries, is offered as either half-hour
shows (260) or one-hour shows (130).
Chuck Barris Productions, Hollywood,
will produce a pilot for a new program,
RSVP, for ABC-TV. The -etiquette-
based game show will be produced by
Mike Metzger and Steve Friedman.

ESP drama series = QM Productions,
Los Angeles, has signed with NBC-TV
to devclop a serics, The Intruder, in-
tended for broadcast during 1970-71
season. The series centers around a
successful author who possesses an ex-
traordinary degree of extra-sensory per-
ception,

Aimed at blacks = Wciu-Tv (ch. 26)
Chicago has begun A Black’s View of
the News in 10 p.m. prime news period
with the city’s million Negroes con-
sidered the chief audience target. Roy
Wood, who continues as news director
of Negro-oriented wvoN Chicago, is an-
chorman for wcCIU-TV program.

New Kanter entry = NBC has signed
producer-director-writer Hal Kanter to
a new development contract, under
which he will write and produce a new
half-hour comedy plot for the 1970-71
season. Mr. Kanter created Julia for
NBC-TV.

Black ‘encyclopedia’ » Columbia Uni-
versity’s Black Identity Project, under
the direction of Alan Lomax, has pro-
duced a long-playing record of 28 one-
minute segments on black culture. This
“Black Encyclopedia of the Air” is be-
ing mailed this month to over 400 ra-
dio stations in markets with minority
communities.
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ABC, CBS get pairs of Peabodys

NBC Radio, Westinghouse, NET each take
one of 12 awards presented in New York

Twelve George Foster Peabody Awards
were presented for  distinguished
achievement by television and radio
during 1968 at the 29th annual awards
luncheon last week in New York. Both
CBS and ABC garnered two awards
each in TV categories; NBC received
no awards in TV, and one in radio
categories—a marked contrast to last
year’s presentations when the three ra-
dio-TV networks accrued 11 Peabodys.

For the second time in four years
the commercial networks failed to re-
ceive an award in the TV entertain-
ment category. The award went, in-
stead, to the National Educational Tele-
vision network for its Playhouse series,
a mix of “outstanding classics, new ex-
perimental plays, an occasional musical
and even an Indian motion picture.”
NET also received an award for its
children’s program, Misterogers’ Neigh-
borhood.

In 1965 all award categories were
dropped in favor of choosing outstand-
ing examples of broadcasting, amid
charges by Paul Porter, Peabody board
member and former FCC chairman,
that there was “*a dreary sameness and
steady conformity” dominating the air-
waves ( BROADCASTING, April 26, 1965).

News programs relating to current
social problems captured the attention
of the Peabody advisory board this
year. The CBS-TV awards were earned
in the TV news category, for Charles
Kuralt and “On the Road,” and in a

Above: Charles Kuralt who
earned one of CBS-TV's
two awards. Left: Roone
Arledge (c¢), accepts from
Dean Drewry for the
Olympics. Paul Porter (r),
Peabody board member,
looks on.

special award category, for CBS Re-
ports: Hunger in America. CBS-owned
WEEI Boston received an award in the
radio education category, for Dr.
Leonard Reiffel and The World To-
morrow series.

The ABC-TV awards were for the
network’s 1968 Olympic games cover-
age, in the TV promotion of interna-
tional understanding category, and for
its “creative documentaries,” an award
shared in the television education cate-
gory with noncommercial WTTW(TV)
Chicago, for Robert Cromie and Book
Beat.

NBC received an award in the radio
news category for its Second Sunday
series, while the Westinghouse Broad-
casting Co. received an award in the
TV public service category for its One
Nation Indivisible series.

The awards are presented under the
auspices of the Broadcast Pioneers and
are administered by the University of
Georgia’s Henry W. Grady School of
Journalism and a national advisory
board. Mr. Porter announced the award
recipients. Dean John E. Drewry of
the journalism school made the presen-
tations.

The award winners by categories and
citations:

Radio news—Second Sunday (NBC)
was cited for its in-depth exploration
of an important area of “revolutionary
social change presented so as to develop
insight and stimulate thought.” The

series, the citation noted, is “a signifi-
cant illustration of radio’s too rarely
used capability of bringing understand-
ing and illumination of the current
scene.”

Radio education—Dr. Leonard Reif-
fel and The World Tomorrow (WEEI)
was cited for Dr. Reiffel’s “extraordi-
nary ability to explain, in five-minute
capsules, intricate scientific projects in
vivid and meaningful language. He
provides a bridge of understanding in
our nuclear age.”

Radio entertainment—Steinway Hall
(wQxr New York), a weekly presen-
tation of renown pianists.

Radio public service—Kaleidoscope
(wJR Detroit) was cited for its “ex-
cursion into the mind of man and the
world he has made for himself” with a
“skillful blending of writing, music and
production. . . .”

Television news—Charles Kuralt and
“On the Road” (CBS) was termed
“nostalgic vignettes,” a “heartwarming
program-segment” of the CBS News
with Walter Cronkite that featured
“choice bits of Americana.”

Television education—Robert Cromie
and Book Beat (WTTW), and “creative
documentaries” (ABC). Mr. Cromie’s
Book Beat was cited as filling “a ne-
glected niche with taste, humor, un-
varyingly high standards, and a sense
of purposeful inquiry.” The ABC docu-
mentaries specifically cited were The
Sense of Wonder, How Life Begins,
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Sharks: The Undersea World of Jacques
Costeau, The Road to Gettysburg,
Hemingway's Spain and The Secret of
Michaelangelo: Every Man's Dream,
which were termed by the judges as the
“most persuasive educators of 1968 in
any medium.”

Television entertainment—~Playhouse
(NET) was cited for its “imaginative
and inclusive approach” to theater en-
tertainment by “avoiding the triteness
of formula production.” The produc-
tions were “of high quality whether
secured from abroad or specially com-
missioned.

Television youth or children’s pro-

grams ~— Misterogers’ Neighborhood
(NET), a program of songs, lessons
and ideas for children from ages three
to eight.

Television promotion of international
understanding — 1968 Olympic games
(ABC) was cited as a “high watermark
of imaginative production and a note-
worthy example of television fostering
international understanding. Particular
honors,” the citation noted, go to Roone
Arledge, president, ABC Sports, and
Chris Schenkel, anchor man for the
presentation.

Television public service—One Na-
tion Indivisible (Westinghouse) was

termed “one of the first television ex-
plorations of the racial attitudes held
by Americans.” The program was fur-
ther cited “for the serious considera-
tion of one of our nation’s major prob-
lems—the gulf between white and black
Americans . . . for inspiration and lead-
ership in meeting this challenge. . . .”

Television special award—CBS Re-
ports: Hunger in America (CBS). In
“moving and horrible scenes” CBS
“told the American people—as only
television can—about the plight of some
10 million hungry people in our land,
and goaded our nation to action—to
begin to feed its hungry.”

FquipmentsEngineering

FCC again tackles the 770 tangle

Commission resurrects clear-channel proceeding
to allow KOB to operate while protecting WABC

The FCC has begun another in a long
series of efforts to solve what seems to
be the unsolvable koB problem—a
problem that has its roots in a stop-gap
commission action in 1941 and that has
involved xoB Albuquerque, N.M., and
ABC in innumerable battles in court
and before the commission ever since.

The commission last week announced
it was reopening the clear-channel
rulemaking proceeding — which itself
was initiated in 1945—for the limited
purpose of permitting KoB to operate
as a Class II station on 770 kc without
interference to ABC’s waBCc New York.

KoB, owned by Hubbard Broadcast-
ing Inc., now operates essentially as a
Class II on the clear channel 770 kc,
on which ABC’s wasc is the I-A sta-
tion.

The new proposal is an effort to meet
the directive of the U.S. Court of Ap-
peals for the District of Columbia,
which reversed an earlier commission
decision aimed at resolving the contro-
versy between Hubbard and ABC.

The commission in 1958 held that
koB and waBc should both operate as
I-B’s on 770 kc, with each station di-
rectionalized at night to protect the
other. But the court held this would be
unfair to ABC, since CBS and NBC
operate omnidirectional I-A stations in
New York. The commission was turned
down in a request to the U.S. Supreme
Court for review of the lower court
decision.

The case began in 1941, when the
then wJz (now WwaABC) was shifted
from 760 kc to 770 kc as a class I-A
clear-channel station, and XoB was
moved from 1180 kc to 1030 kc but

was given temporary permission to use
770 kc with 50 kw day and 25 kw
night. The 1030 kc frequency is used
by Westinghouse Broadcasting Co.’s
waz Boston as a class I-B clear chan-
nel.

The shifts were required by the dele-
tion of 760 kc and 1180 kc as U.S.
channels under the terms of the North
American Regional Broadcasting Agree-
ment. ABC has sought to move KoOB
off the channel or to have Ko protect
WABC’s nighttime nondirectional signal
ever since.

The commission proposal would add
770 kc to the list of clear channels on
which the commission, in its 1961 clear-
channel decision, decided to permit
second stations to operate at night on
condition they protect the dominant
I-A. Thus, ko would be left as a full-
time station on the frequency, but
would be required to protect WABC,

However, the commission has man-
aged to add to the complexity of the
KXoB problem. Its public notice, based
on the order which had not yet been
released, said that Hubbard may apply
for authority to operate with 50 kw
power at night, ‘i‘nstead of its present
25 kw, if it can afford the required de-
gree of protection to wasc.”
which would operate nondirectionally.

Actually KoB has been operating since
1963 with 50 kw at night, but its night-
time service is directionalized to protect
the skywave pattern waABc would emit
if it were operating in accordance with
the commission’s 1958 decision. Kos
applied for permission to increase its
night-time power in accordance with
that occasion. However, wABC has con-

tinned with a nondirectional pattern.

A commission official said KOB’s pres-
ent night-time operating authority had
simply been “overlooked.” He also said
the order itself would not ez released
in its present form; the commissioners
would be consulted to determine how
the new problem is to be handled. But
he thought the commission would reach
the same result in the matter.

The commission conceded its pro-
posal was not in strict compliance with
the court remand order to effect parity
of service among the three network sta-
tions in New York. The court had
suggested that the commission consider
reducing NBC’s and CBS’s New York
stations to the status of 1-B outlets. The
commission concluded that this would
result in a restructuring of the clear-
channel decision that would involve a
disruption and loss of service.

The commission, however, said it did
not believe its proposed action is in-
consistent with the conditions of the
court’s order, which called for “further
proceedings not inconsistent with this
opinion.” The commission added that
no one now receiving service from KoB
will lose it. However, in view of the
fact that KkoB is operating with 50 kw
night, this is not true, a commission
source said. He said “some” audience
would be lost.

The commission asked for comments
on the proposal by June 9. Replies are
due July 9.

All seven commissioners voted to is-
sue the proposed rulemaking. But
Commissioner Kenneth A. Cox was less
than enthusiastic about it. He issued a
concurring statement in which he ex-
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pressed the view that the court’s remand
order was wrong as to allocations pol-
icy.

yHe said he did not believe that, un-
der the conditions of modern network
radio, it was not essential for ABC to
operate a I-A station in New York.
He would have preferred to go back to
the commission decision providing for
dual Class I operation by waBc and
KOB.

Meanwhile, a separate try at resolv-
ing the controversy was also begun,
this one in Congress. New Mexico leg-
islators introduced bills in the Senate
and House that would, if enacted, over-
turn the court decision requiring the
commission to provide equal facilities
for the three major networks’ New York
stations unless some disparity could be
justified.

The legislation, submitted by Sena-
tor Joseph M. Montoya (D-N.M.) and
Representative Manual Lujan Jr. (R-
N.M.), would amend the Communica-
tions Act to require that “in such mat-
ters, sole regard shall be given to the
public interest of the areas to be served
and without regard to the effect on net-
work competition.”

Watchful eye
on X-radiation

Federal official asks
state health officers
to look for hot TV's

The federal Bureau of Radiological
Health alerted state health officers last
week to keep an eye peeled for color-
TV sets, manufactured after Oct. 18,
1968, that radiate more than the ac-
cepted porm: 0.5 milliroentgens per
hour at two inches from the set.

Dr. Raymond T. Moore, acting di-
rector of the bureau, asked state health
officers to notify the Washington office
about excessive radiation. He also
warned color-TV viewers to make sure
their receivers are serviced by “com-
petent” TV technicians, to sit at least
six to 10 feet from the front of the set
and to avoid the back and sides while
the set is operating,

The Oct. 18, 1968, date is the date
when the Radiological Control Act was
signed into law by former President
Johnson. The Bureau of Radiological
Health is part of the Consumer Protec-
tion and Environmental Health Service
of the Department of Health, Education
and Welfare.

Dr. Moore also urged manufacturers
to continue to observe the present
maximum radiation standards (adopted
by the National Council on Radiation
Protection and Measurements in 1959
and affirmed in 1968), and said that
radiation performance standards for TV

receivers would be promulgated as
soon as possible. Still required under
the Radiological Control Act is the
establishment of a technical advisory
committee.

Dr. Moore cited four specific condi-
tions in color-TV sets that can be re-
sponsible for excessive radiation: fail-
ure of components with built-in shield-
ing, omission of outside shielding, fail-
ure to regulate the voltage of the pic-
ture tube to accomodate fluctuations in
line power, and increasing the voltage
of the picture tube to gain a brighter
pioture.

The bureau’s activity resulted from a
report two weeks ago by the Suffolk
County, N. Y., health officer, that 20%
of 5,000 sets surveyed gave off excessive
radiation (BROADCASTING, April 14).

Merits of GE's domestic
satellite plan discussed

Participants in the FCC’s inquiry into
establishment of a domestic communi-
cations-satellite system last week reg-
istered predominantly negative reaction
to a special-purpose satellite proposal
submitted earlier this year by General
Electric Co.

GE has suggested the establishment
of a new entity, as an alternative to
existing common carriers, that would
provide new kinds of record communi-
cation service, while meeting the needs
of specialized groups such as the
broadcasting and airline industries
(BROADCASTING, Feb. 24).

The GE proposal, the cost of which
was estimated at $321 million, was sub-
mitted nearly two years after the third
and final deadline for comments in the
commission’s inquiry, but the commis-
sion has yet to reach a decision on
what kind of satellite system to author-
ize. The proposal looks toward facilities
for new communications services, such
as instantaneous business-to-business
service.

Once those services have been pro-
vided, according to GE, further satel-
lite capacity would remain and could
be used by private network users, such
as broadcast networks, and common
carriers on any “mutually agreeable
basis that would be consistent with
commission policy.”

In their responses, interested parties
viewed the GE proposal in light of
their own previous suggestions for do-
mestic satellite service. AT&T argued
that only a multipurpose system, such
as it had earlier proposed, would pro-
vide adequate service and economy. It
said that GE contemplates creation of
separate facilities for voice and record
communication—a proposal with little
technological and no economic justifi-
cation, AT&T said, since one would be
“wholly adequate.”

ITT World Communications Inc. and

Western Union International Inc. dis-
puted GE’s contention that “viable
competitors” should be established in
the common-carrier field. They argued
that, on the contrary, existing, experi-
enced common carriers should be per-
mitted to own and operate new satel-
lite systems.

Communications Satellite Corp. re-
newed its call for a pilot system, which
it could operate and which would in-
clude “the service for which satellite
facilities offer a particular and imme-
diate opportunity, namely, network
television.”

ABC, which has asked for authority
to establish specialized facilities for
transmission of network programing to
individual stations, noted approvingly
that the economic viability of GE’s
proposal would not be dependent upon
program-transmission revenues. While
ABC took no position on the GE sug-
gestion as it applies to the record-com-
munication field, the network said that
its proposal for specialized broadcast
service would be necessary and feasible
whether GE’s proposal was approved
or not.

An unreservedly positive filing came
from Microwave Communications Inc.,
which has applied for FCC authoriza-
tion to build and operate special-service
common-carrier facilities between Chi-
cago and St. Louis. Microwave sup-
ported GE’s argument that new com-
mon carriers are needed to create com-
petition in that field.

NASA eyes future
satellite plans

Agency may call meeting
to discuss how its ATS
birds can be used by TV

In about a month or so, the National
Aeronautics and Space Administration
hopes to call a conference—and TV-
network broadcasters as well as other
potential users of satellite communica-
tions will be invited.

The theme of the meeting will be to
determine whether NASA’s applied
technology satellites, their scientific
missions accomplished, can be used for
further experimentations—like trying
out a domestic satellite system over the
u.s.

This is how Willis H. Shapley, asso-
ciate deputy administrator of NASA,
explained the reports that circulated in
mid-month that NASA was considering
inviting TV-network broadcasters to
propose using existing and future ATS
spacecraft for, among other things, re-
laying TV programs 'to affiliates
(“Closed Circuit,” April 14).

Mr. Shapley pointed out that NASA's
ATS vehicles were lasting longer than
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expected and that in some instances
experiments had been concluded. The
spacecraft, like a natural resource, he
commented, were still available for ex-
perimentation—all sorts of experimenta-
tion.

He agreed that policy considerations
entered the picture; among them how
the FCC might feel about such a move,
and where the Communications Satel-
lite Corp. might fit into the picture.
Nothing will be done, he stressed, with-
out proper coordination with all in-
terested agencies and organizations.

Other decisions, he said, must be
made to determine whether NASA or
the potential users should build and
operate ground stations for transmis-
sions to the satellites. And, he added,
it must be made clear that technological
results gained from the experiments
must be made available to all; they can-
not be patented or held as proprietary
secrets by anyone who participates in
the tests.

The concept of using the ATS space-
craft for communications tests of this
nature was developed by Edward Roth,

a special consultant to NASA and a
former broadcast management official.
Mr. Roth has been associated with
NBC, woN-Tv Chicago, Associated Tele-
vision in England and Irish Television
Network, among other posts.

Neither the FCC nor Comsat, it’s
understood, has been formally ap-
prised of the potential experiments.
Pending before the communications
agency are a number of proposals for a
domestic satellite system—from Comsat,
ABC, the Ford Foundation and most
recently from the General Electric Co.

FocusOnfinance

CBS foresees income upsurge

Paley predicts first billion-dollar year;
Stanton reports record quarter for TV

CBS Board Chairman William S. Paley
told the comipany’s annual stockholders
meeting last week that net income for
the first quarter is expected to be $13.5
million, up 8% from last year’s period,
on net sales estimated at $259 million,
a gain of 10%.

He put per-share earnings at 51 cents
as against 47 cents in the first quarter
of 1968. Federal surtax was five cents
a share in both periods.

“We are off to a strong start,” Mr.
Paley declared, “and assuming no sub-
stantial letdown in our economy, we
look forward to further advances in
sales and earnings during the balance
of the year. In other words, we antici-
pate an excellent year.”

In answer to a question he pre-
dicted CBS 1969 sales would exceed
$1 billion, compared with $988 million
in 1968.

Some of the factors behind Mr.
Paley’s bullish outlook were outlined
by President Frank Stanton in his re-
port. Dr. Stanton said that both CBS-
TV and the CBS-TV Stations Divisions
had the highest first-quarter sales in
their histories, and that gains over 1968
first-quarter sales—some of them de-
scribed as “substantial,” “sharply high-
er” or “considerably higher”—were
achieved by the CBS Radio, CBS Rec-
ords, CBS Direct Marketing Services,
CBS International and CBS Musical In-
struments Divisions, Holt, Rinehart &
Winston, W. B. Saunders Co., Bailey
Films and Film Associates, Creative
Piaythings Division and CBS Television
Services Division.

The stockholders approved an in-
crease in the number of common shares,
now 30 million, to 50 million.

Mr. Paley, Dr. Stanton and their
associates fielded stockholder questions
on a variety of subjects including ciga-
rette advertising, the cancellation of the
Smothers Brothers Comedy Hour
(BROADCASTING, April 14, 7), taste in
programing and coverage of the Demo-
cratic convention in Chicago last sum-
mer, but their answers followed the
pattern of their earlier positions on
those subjects.

They estimated that an outright ban
on broadcast advertising of cigarettes
would cost CBS about 10% of its
broadcast revenues but declined to say
what this would represent in dollars.
They did, however, say a stockholder’s

. Paley

estimate of $5 million or $6 million in
cigarette billings was inaccurate.

In his report Dr. Stanton noted that
there are “certain forces in and out of
government who seek to curtail or sup-
press our freedom to report” the news,
but cited the latest Roper Research
Associates study, conducted for the
Television Information Office, as evi-
dence that, from the public’s stand-
point, TV is the prime source of news,
its credibility is at an all-time high and
most people also think government
should stay out of it (BROADCASTING,
March 31).

Among CBS divisions for which Dr.
Stanton did not report first-quarter
sales increases this year were Cinema
Center Television Films, CBS Labora-
tories and CBS Electronic Video Re-
cording (formed just a year ago). But
he said that CCTF, only two years old,
has a number of films coming up with
important stars; that CBS Labs is “in
the midst of one of its most varied and
productive periods in communications
research and development” and that
the EVR division in the first quarter
“launched a highly successful nation-
wide sales and marketing campaign.”

He said CBS News “enjoyed an ex-
ceptional year in 1968” and that 1969
“promises to be no less momentous.”

For the New York Yankees, also
owned by CBS, he expressed ‘“high
hopes for an even better year at the
box-office”-—and a better pennant race.

The meeting was held at studios of
CBS-owned KM0x-aM-Tv St. Louis and
included a demonstration of electronic
video recording. Next year’s stockhold-
er meeting, will be in San Francisco,
where CBS owns KCBS-AM-FM.
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Networks show rosy ’68 financial picture

FCC reports new revenue high of $1.3 billion;
dramatic increases in earnings marked by 0&0'’s

Pretax income for the three television
networks and their owned stations
rebounded last year after a 1967 slump,
though not quite back to the record
level of 1966.

The networks and their 15 owned sta-
tions posted pretax income of $178.8
million in 1968, an 11.7% increase over
1967’s profit of $160.2 million. Revenues
hit a new high last year—$1.3 billion,
up 7.5% from the previous year’s $1.2
billion.

The financial figures for the networks
and their owned outlets were released
last week by the FCC. The report noted
that although the networks posted
modest gains in pretax income and rev-
enues in 1968, markedly healthy in-
creases were shown by the 15 network-
owned outlets.

The report revealed that income be-

fore taxes for network operations alone
amounted to $56.4 million, up 1.1%,
on revenues of slightly over $1 billion,
a 6.6% increase. In 1967, network op-
erations resulted in pretax income of
$55.9 million; revenues that year were
$953.4 million.

Pretax income and revenues for the
network-owned stations in 1968 demon-
strated dramatic increases. The 15 TV
outlets had pretax income of $122.4
million—a 17.4% jump—and revenues
of $291.5 million, a 10.7% increase
over 1967. Pretax income in 1967 was
$104.3 miltion, while revenues were
$263.3 million.

Networks increased their time sales
last year; payments to their owned sta-
tions were less than in 1967, but pay-
ments to affiliates increased.

Network time sales before deduction

Broadcast financial data of three national television networks and their
15 owned-and-operated stations, 1968 (in millions of dollars)

15 owned and
Total Networks operated TV stations
% % %
Change Change Change
from from from
previous previous previous
/tem Amount  year Amount Year Amount year
A. Revenues from the sale of
time:
1. Network time sales to
advertisers $ 633.7 4.4
2. Deductions from network
revenue from sale of
time to advertisers:
a. Paid to owned and
operated stations 40.5 (0.5)
b. Paid to affiliated
stations 203.7 0.7
Total participation by
others (excluding
commissions) in rev-
enue from sale of
network time 244.2 0.5
3. Total retentions from
sale of network time $ 430.0 6.3 389.5 7.0 $ 40.5 (0.5)
4. Nonnetwork time sales:
a. National and regional
advertisers 257.1 12.4 257.1 12.4
b. Local advertisers 42.1 12.5 42.1 12.5
Total nonnetwork
time sales 299.2 12.4 299.2 12.4
5. Total time sales 729.2 8.7 389.5 7.0 339.7 10.7
6. Deduct—commissions to
agencies, representa-
tives, ete. 151.5 7.3 95.2 4.8 56.3 11.9
7. Net time sales 577.7 9.1 294.3 7.8 283.4 10.4
B. Revenues from incidental
broadcast activities:
a. Talent and programs 669.8 5.0 669.1 5.0 0.7 (33.5)
b. Sundry broadcast
revenues 60.5 23.2 53.1 22.1 7.5 31.4
Total from incidental
broadcast activities 730.3 6.3 722.1 6.1 8.2 21.3
C. TOTAL BROADCAST
REVENUES 1,308.0 7.5 1,016.4 6.6 291.5 10.7
D. TOTAL BROADCAST
EXPENSES 1,129.2 6.9 960.0 7.0 169.2 6.4
E. BROADCAST INCOME
(before federalincome tax) $ 178.8 1.7 $ 56.4 1.1 $122.4 17.4

Note: In some cases, last digits of figures do not add because of rounding.
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of agency commissions increased 4.4%
to $633.7 million, of which $40.5 mil-
lion (0.5% less than 1967) was paid
to owned stations and $203.7 million
(an increase of 0.7% over 1967) was
paid to affiliated stations.

In 1967, network time sales amounted
to $606.9 million of which $40.7 million
went to owned stations and $202.5 mil-
lion to affiliated stations.

Revcnues from sale of programs were
$669.8 million in 1968, a 5% gain over
1967.

Owned-and-operated stations showed
increases of over 12% in both national-
regional and local time sales. Sales in
1968 to national-regional advertisers
were up 12.4% to $257.1 million, and
focal time sales increased 12.5% to
$42.1 million. Tn 1957, the network-
owned stations’ sales to national-regional
advertisers decreased 0.9% to $228.8
million; in 1967 local sales increased
7.8% to $37.4 million.

MM has revenue rise,

but net income is down

Metromedia Inc. reported last week that
gross revenues in the 1969 first quarter
increased but net income dropped
sharply with earnings per share sliding
to one cent, compared with 24 cents
in the similar 1968 period.

John W. Kluge, chairman, observed
that “our first-quarter earnings reflect
continuing operating losses of our di-
rect mail division, substantial increases
in television and radio-program and
news-production costs, and the antici-
pated start-up expenses of the new
Metromedia records division and UHF
television station KNEW-TV in San Fran-
cisco.” He added that Metromedia’s
first-quarter earnings traditionally have
been lower than succeeding quarters
and “are not necessarily indicative of
the entire year.”

For the 13 weeks ended March 30:

1969 1968
Earned per share $0.01 $0.24
Gross revenues 43.118.717 40,241,992
Net income 60,973 1.219,000

General Artists plans
debenture, stock offer

General Artists Corp., New York, has
filed a registration statement with the
Securities and Exchange Commission,
seeking registration of $239,000 in 6%
convertible debentures, 98,000 common
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stock purchase warrants and 30,277
common shares.

The shares, warrants and debentures
will be offered for sale by stockholders
at $18 per share maximum.

The debentures ware sold from 1963
to date to various individuals; the war-
rants were sold in January to L. M.
Rosenthal & Co., as agent, and the
common stock was issued through the
company’s stock option plan.

General Artists is engaged in various
branches of the entertainment business,
and although primarily a talent agency,
it also is a major packager of television
programs.

Collins, Honeyweli
may get together

Collins Radio Co., Dallas, and Min-
neapolis-based Honeywell Inc. have
announced they are holding merger
talks.

The joint statement by James H.
Binger, chairman of Honeywell, and
Arthur A. Collins, president and chair-
man of Collins, said that terms of the
transaction have not yet been com-
pleted.

Collins, a diversified electronic-com-
munications company, which is a ma-
jor manufacturer of AM and FM trans-
mitters, has formally rejected an offer
by Electronic Data Systems Corp., Dal-
las, a designer, installer and operator of
computer systems. Electronic Data has
filed a registration statement with the
Securities and Exchange Commission
offering 3,645,000 shares in exchange
for up to 2,430,000 Collins shares at
the rate of 1.5 shares for each Collins
share. It already holds 75,000 shares of
Collins. EDS earned $1.6 million for
the fiscal year ended June 30, 1968, on
revenues of $7.7 million.

Collins, which has announced plans
to offer computing services to industry
and government, earned $2.1 million on
sales of $99.6 million in the second
quarter ended Jan. 31.

Time Inc.'s net dips
while gross sets high

Time Inc., publisher and owner of
group operator Time-Life Broadcast
Inc., reported at its annual stockholders
meeting last Thursday (April 17) that
gross revenues for the first quarter of
1969 reached a record high but net
income declined from the correspond-
ing period of 1968.

James A. Linen, Time president, said
the drop in income was attributable
primarily to increased costs of opera-
tion. He said all divisions had increased
revenues for the period, but said the
preference for television on the part of
packaged-goods advertisers has had an

effect on the rate of advertising growth
of its magazines.

Mr. Linen noted, however, that pack-
aged-goods advertisers are reviewing
their advertising allocations since TV
prices are rising at a higher rate than
those of magazines.

For the first quarter ended March
31:

1969 1968
Earned per share $0.68 $0,85
Gross revenues 128,000,000 123,000,000
Net income 4,900,000 6,100.000

Filmways taking over
PDC in stock deal

Filmways last week made its first ven-
ture into the publishing field with an-
nouncement of agreement to buy Pub-
lishers Distributing Corp., New York.

Boards of both firms.agreed to the
merger of PDC into a new Filmways
subsidiary for an undisclosed amount of
Filmways common stock, part of which
is to be based on PDC earnings. PDC
represents 26 publishers and distributes
about 140 magazines and 50 paperback
books per month. It is to operate as a
division of Filmways under its present
management.

Last year PDC had total sales of
about $35 million. Filmways Chairman
Martin Ransohoff said the film produc-
tion company had been “actively seek-
ing a major entry into the publishing
field” and will look for additional ac-
quisitions in publishing.

Filmways also announced that for
the six months ended Feb. 28, it had
earnings of $1,012,000, or 91 cents a
share, on revenues of $26,403,000.
That compares with earnings of $882,-
000, or 79 cents per share on revenues
of $24,331,000 in the 1968 period.

CCC seeks loan to buy
Naegele Outdoor group

Phoenix-based group-broadcaster Com-
bined Communications Corp. has com-
pleted an agreement to borrow $5 mil-
lion from Teachers Insurance and An-
nuity Association, New York, to pur-
chase Naegele Outdoor Advertising of
Detroit.

TIAA will purchase $5 million of 15-
year secured notes, with warrants to
subscribe to CCC common shares.

The CCC stations, owned by Karl
Eller and associates and John Louis
and family, are KTAR-AM-FM-Tv Phoe-
nix, KyuM Yuma, KYCA Prescott, all
Arizona. The Eller group’s kLU Yuma
is to be donated to Arizona Western
College and its KBLU-TV is to be as-
signed to CCC pending FCC approval.
The Louis family’s KyuM is to be sold.

CCC also owns a sign company, two
magazines and two outdoor advertis-
ing companies and operates a Muzak
background music franchise.

Meredith Corp. wins
amortization battle

U.S. does not challenge
Court of Claims ruling
on affiliation contracts

A 15-year-long battle by Meredith
Corp. to win the right to amortize net-
work affiliation contracts has been won.

Meredith’s victory in the U.S. Court
of Claims requiring the Internal Reve-
nue Service to accept amortization of
affiliation contracts (BROADCASTING,
March 3) was made final on April 10
when the solicitor general of the U.S.
informed the parties he did not intend
to ask the U.S. Supreme Court to re-
view the case.

The unanimous court of claims deci-
sion authorized Meredith to apportion
$229,853 to network affiliation con-
tracts, $175,000 to the station’s license
and $75,000 to advertising contracts.
The court upheld in principle a finding
of one of its commissioners in 1967,
but revised the amortizable figures.

At issue were the affiliation contracts
held by kpHO-TV Albuquerque, N.M.,
when Meredith bought KPHO-AM-TV in
1953 for $1.5 million. Meredith al-
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located $459,706 of the purchase price
to intangible assets and attempted to
amortize a substantial portion of this
for lost network affiliation contracts in
its income tax for the fiscal year that
ended June 30, 1953, IRS, however,
refused to permit this, as it has done in
all such cases; the tax agency claims
there is no way of determining the life
of a network affiliation contract. Mere-
dith, therefore, paid the tax, but
brought suit to recover,

B&B net goes up 25%
while billings drop

Although Benton & Bowles’ total bill-
ings and gross income declined in
1968, the agency announced last week
that profits before taxes increased by
44% and net profit was up 25% over
1967,

B&B President Victor G. Bloede and
Chairman L. T, Steele also told the
stockholders meeting last week that the

agency had gained more than $16 mil-
lion in new billings during 1968, In-
ternational billings rose from $46,1 mil-
lion in 1967 to over $50 million in
1968, while domestic billings dropped
from $146.6 million to $132,7 million,
Agency officials also reported a 15%
increase in book value of the common
stock and a 25% increase in common
stock dividend pay out.

G&W sells another studio

The Paramount Cahuenga studio, Holly-
wood fikm-making facility, was acquired
last week by Home Investment Co.,
Long Beach, Calif., from Guif & West-
ern Industries Inc., New York, for $2.5
million. The studio was sold by G&W
to satisfy a 1967 U.S, Justice Depart-
ment consent decree.

Company reports:

Comonwealth United Corp., Beverly
Hills, Calif., engaged in fields of en-
tertainment and leisure time products,

among other diversified interests, re-
ported substantial increases in revenues
and profits for the year ended Dec,
31, 1968:

1968 1967
Earned per share $0.98 $0.39
Revenues 155,374,000 109,520,000
Net income 10,370,000 2,600,000
Shares outstanding 10,627,109 6,660,407

Note: 1967 results restated by company to
include operations of companies acquired on
a pooling-of-interests basis.

Lamb Communications Inc., Toledo,
Ohio, multiple CATV operator and own-
er of wicu-tv Erie, Pa., reported sub-
stantial gains in revenues and net in-
come for the year ended Dec, 31, 1968:

1968 1967
Earned per share (loss) $0.09 ($0.06)
Revenues 1,981,000 52,000
Gross income 2,171,000 83.000
Net income (loss) 230,000 (112,000)
Shares outstanding 2,650,700  1,774.300

Bartell Media Corp., New York, last
week reported a 55% increase in op-
erating income, a 5% increase in sales
and an 11.5% increase in profit per
share for 1968. President Earl H. Tif-
fany credited new records in sales and
profits at woky Milwaukee and wapo

The Broadcasting stock index

A weekly summary of market activity in the shares of 81 companies
associated with broadcasting, compiled by Roth, Gerard & Co.

Approx, Total Market
1969 Shares Capitali-
Stock Ex- Closing Closing Closing Out zation
Symbol change April 17 April 10 April 3 High Low (000) (000)
Broadcasting
ABC ABC N 6834 6414 5914 7634 56 14 4,709 $ 266,600
Atlaptlc States (o] 914 F914 10 151 914 1,798 18,000
Capital Cities ccB N 6914 66 68 79 6234 2,811 186,900
€8S CBS N 5234 515 50 5414 4454 24,138 1,215,900
€orinthian CRB N 2914 27 2654 37y 253 3,384 97,300
Cox cox N 45 43 4434 59 42y 2,884 135,900
Gross Telecasting* (o] 18% 1814 19 19y 18% 400 5
Metromedia MET N 415¢ 431 4234 533 401 5,408 257,600
Paclfic & Southern (] 2214 2114 23 25% 193¢ 1,616 38,800
Reeves Broadcasting RBT A 2314 25%4 20% 353 1834 2,091 47,800
Scripps-Howard o] 26 27 28 31% 26 2,589 73,800
Sonderling SDB A 38 3914 3414 40 32% 963 32,300
Taft TFB N 36 37 37 4034 343 3,363 127,800
Total 56,154 $ 2,514,700
Broadcasting with other major interests
Avco AV N 3384 35% 3314 4934 323 12,535 $ 451,300
Bartell Media BMC A 16 14% 14% 22 14 2,106 31,300
Boston Herald-Traveler o] 33 4034 42 71 38 574 23,000
€hris-Craft CCN N 4554 457% 45 583 3834 1,395 64,200
Cowies Communications CWL N 1414 138%¢ 145 17% 1314 3,620 53,400
Fuqua FQA N 4234 39 3814 47 34 3,781 139,400
Gannett GCt N 38Y 3814 3954 4034 38 5,322 223,500
General Tire GY N 25% 5% 24 3454 24 17,402 461,200
Gray Communications o] 10 18% 1034 1254 9% 475 5,200
Lamb Communications o] 554 534 514 10 5 2,468 13,600
Liberty Corp. LC N 1834 18% 193¢ 23% 18Y% 7,036 146,000
LIN o] 1434 1434 1334 3034 134 1,415 19,100
Meredith Corp. MDP N 525¢ 5454 53 593 4734 2,744 146,100
The Outlet Co. oTuU N 22% 22% 23% 30% 224 1,229 30,300
Plough Inc. PLO N 6534 66 6554 7254 62 6,761 446,200
Post Corp. o] 23% 22 22 40 17 566 12,700
Rollins ROL N 36 351 3314 38% 3034 7,947 266,200
Rust Craft RUS A 31% 305 3054 38% 2954 1,169 35,400
Storer SBK N 45 47% 4354 62 41y 4,194 190,300
Time inc. TL N 71 8114 7914 100% 71 7,211 587,700
Wometco wWOoMm N 2334 21% 21 23y 19 5,723 121,600
Total 95,673 $ 3,467,700
CATV
Ameco ACO A 1114 1256 103§ 14%% 1014 1,200 $ 13,100
Columbia Cable o] 1434 14% 1434 1534 133 580 . 8,400
Cox Cable Communications o] 1944 18%4 1814 20 163 2,500 45,600
Cypress Communications o] 15 15 15 23 12 808 12,100
Entron o] 514 554 3 10 534 607 3,800
H & B Amerlcan HBA A 16% 17% 14 20 13% 4,973 70,900
Sterling Communications (o] 814 7% 914 10 634 500 4,900
Teleprompter TP A 533 5434 a7% 6634 3% 995 51,000
Television Communications o] 14 12% 1234 173% 1234 2,090 26,600
Vikoa VIK A 28 27% 33% 2334 1,573 41,500
3’ Total 15,826 $ 277,900
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New York, and new highs in publish-
ing advertising revenue, for the in-
creases. Bartell also owns KCBQ San
Diego -and several CATV's.

For the year ended Dec. 31, 1968:

1968 1967
Earned per share $0.214 $80.192
Sales 33,871.883 31,539,068
Operating income 1,167.254 750,992
Net income 454.095 403.917

Wometco Enterprises Inc., Miami-based
diversified company and group broad-
caster, reported record gross revenues
and net income for the 12 weeks ended
March 22:

1969 1968

Earned per share $0.21 $0.18

Gross revenues 17,656,928 13,832,754

Net income 1.169,399 975,938
Average shares

outstanding 5,680,026 5,470,823

Note: 1968 figures are restated to reflect the
10% federal income tax surcharge and the
three-for-two stock split of March 1969.

Norton Simon Inc., Fullerton, Calif.,
which entered television and motion
picture production with the acquisition
last year of Talent Associates Ltd., re-
ported a 31% increase in per share

earnings for the nine months ended
March 31:

1969 1968
Earned per share $1.80 $1.37
Revenues 722,739.000 690,360,000
Net Income , 338,000 19,537,000
Shares outstanding 10,596,997 10,284,967

Note: Net earnings for 1969 Dperiod are
exclusive of gain of $10.043.000 on sale of
stock of Crucible Steel Corp.
Metro-Goldwyn-Mayer Inc. reported a
loss of more than $6 million in the
first 28 weeks of the current fiscal year
because of “disappointing film rentals,
substantial write downs of films in re-
lease and losses in the record division.”
For the 28 weeks ended March 13:

1969 1968

Earned per share
(loss) (31.05) $1.60
Revenues 104,000,000 126.800,000
Net income (loss) (6,040,000) 9.227,000

Gross Telecasting Inc. (WJIM-AM-FM-
Tv Lansing, Mich.) reported an 11%
increase in gross revenues and a 9%
increase in net income for the first
quarter of 1969 over thc same period
in 1968. Harold F. Gross, company
president, predicted revenues for the

full year will surpass those of 1968.
For the period ended March 31:

1969 1968
Earned per share $0.24* $0.22*
Gross revenues 789,411 702,192
Net income 196,198*  181,708*

*Adjusted on basts of two-for-one stock split
effective April 4, 1969.

Plough Inc., Memphis, pharmaceutical
firm and group radio station owner, re-
ported a 9% increase in net sales and
a 16% jump in net income for the
three months ended March 31:

1969 1968
Earned per share $0.45 080.39
Net sales 31,000,000 28,500,000
Pretax income 7.250,000 6,350,000
Net income 3,550,000 ,050,
Average shares
outstanding 7,889,803 7.856,179

Reeves Broadcasting Corp., New York,
group owner and multiple CATV oper-
ator, reported a record 34% increase
in revenues but a decline in net income
for the year ended Dec. 31, 1968:

1968 1967
Earned per share $0.28 $0.36
Revenues 15,147,000 11,325.000
Net income 621,000 778,000

Note: 1967 flgures have been restated to
reflect poolings of interest.

Approx. Total Market
1969 Shares Capitali-
Stock Ex. Closing Closing Closing - Out zation
Symbol change  April 17 April 10 April 3 High Low (000) (000)
Programing
Columbia Pictures CcPS N 3234 323 33y 42 29% 5,113 $ 171,300
Commonwealth United cuc A 14% 14% 14% 248 133% 7,396 114,600
Disney DIS N 834 824 76%4 8634 6974 4,346 345,500
Filmways Fwy A 31% 30 295 38%¢ 28Y 1,079 33,400
Four Star 0 L34 538 5% 10 414 666 3,800
Gulf & Western GW N 30% 32 3234 503 3034 15,700 514,200
MCA MCA N 3616 37 3814 443 36 8,059 297,200
MGM MGM N 371% 38 383 4414 3734 5,762 227,600
Transamerica TA N 334 34% 3414 38% 32 59,742 2,195,500
Trans-Lux TLX A 37 354 36% 583 34 856 33,600
20th Century-Fox TF N 334 331 333 41y 3134 7,072 227,200
Waiter Reade 0 12 12 1334 1584 1134 2,248 30,300
Warner-Seven Arts WBS A 48 4934 4814 6414 3984 3,816 185,600
Wrather Corp. (o} 15% 15 1534 22% 15 1,760 28,200
Total 132,615 $ 4,408,000
Service
John Blair o} 27 25 25Y% 30 22y 2,271 $ 56,800
Comsat CcQ N 45% 453 45 555¢ 41% 10,000 442,500
Doyle Dane Bernbach (o] 29y 2934 29 313 28 2,104 58,900
Foote, Cone & Belding FCB N 1414 145¢ 15 1534 14 2,159 31,000
General Artists (e} 1414 1414 15 203¢ 1414 581 9,300
Grey Advertising o] 1734 1514 1534 183 14 1,199 18,900
Movielab MOV A 1034 10% 1 14 10 1,407 15,100
MPO Videotronics MPO A 14% 14 1454 2284 1334 536 8,000
Nieisen (e} 3544 3534 36Y 37 314 5,240 189,900
Ogilvy & Mather o} 3014 3034 29% 3014 214 1,090 30,000
Papert, Koenig, Lols PKL A 17% 1914 1834 3034 108 721 14,300
Wells, Rich, Greene o] 174 1634 18 18 13 1,501 26,600
R Total 28,809 $ 901,300
Manufacturing
Admiral ADL N 1934 183 15%% 2084 15 5,110 $ 84,300
Ampex APX N 37% 3814 37% 393 3214 10,571 407,000
General Electric GE N 905¢ 9134 9034 %Y 8514 90,578 8,355,800
Magnavox MAG N 54 54Y% 528¢ 5634 47%¢ 15,446 839,900
3M MMM N 10034 10234 101 106 94 54,110 5,566,600
Motorola MOT N 110 109% 10454 13334 1023 6,122 679,500
RCA RCA N 4334 44344 433 4814 41y 62,612 2,606,200
Reeves Industries RSC A % 8 8 1034 % 3,415 28,600
Visual Electronics vis A 21 22 2% 37 19 1,233 28,400
Westinghouse wX N 63 66 665% 1Y 6234 38,239 2,571,600
Zenith Radio ZE N 49y 49 4934 58 48% 18,924 948,600
Total 306,360 $22,116,500
Grand total 626,437 $33,686,100
Standard & Poor Industrial Average 110.07 111.03 109.95 113219 106.36

N-New York Stock Exchange
A-American Stock Exchange
O-Over the counter (bid price shown)

Shares outstanding and capitalization as of March 28

*Adjusted for two for one stock split April 4
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Financial notes:

s RCA, New York, has filed a registra-
tion statement with the Securities and
Exchange Commission seeking regis-
tration of 909,090 shares of common
stock. The shares are issuable upon con-
version of $50 million principal amount
of 5% guaranteed sinking fund de-
bentures, due 1988, of RCA Interna-
tional Development Corp.

s Cowles Communications Inc., New
York, publisher and group broadcaster,
has agreed in principle to purchase the
QOcala Star Banner Co. and Perry Print-
ing Process Division from Perry Pub-
lications Inc. for 348,937 shares of
Cowles stock. The Ocala Star Banner
Co. publishes the Ocala (Fla.) Star-
Banner; Perry Printing Process, located
in Ocala, is a commercial printing op-
eration.

s Twentieth Century-Fox Film Corp.,

New York, has filed a registration
statement with the Securities and Ex-
change Commission seeking to register
1,538,462 common shares. The shares
are issuable upon conversion of $40
million of 5% guaranteed sinking fund
debentures, due 1987, of 20th Century-
Fox International Corp., a wholly
owned subsidiary,

= Walt Disney Productions Inc., Bur-
bank, Calif., reported an increase in
net income for the six months ended
March 29—%4,733,000 ($1.08 per share)
compared to $4,425,000 ($1.03 per
share) in 1968. Revenue figures for
the period were not made available;
the company said a full interim report
is being prepared and will be mailed
to shareholders in the near future.

s Ogilvy & Mather International will
increase the regular quarterly dividend
from 12% cents to 15 cents per share,

payable May 29 to shareholders of
record May 12,

= Technocolor Inc. has acquired Mid-
America Color Labs., Chicago, profes-
sional film processing facility of Wilding
Inc., TV and film production subsidiary
of Bell & Howell. Wilding has been
shifting emphasis to Detroit facilities.

» General Instrument Corp., Newark,
N. J., has bought the stock of Alliance
Amusement Corp., Chicago, for ap-
proximately $10 million in cash. Al-
liance’s operations include a 50% own-
ership with the Jerrold Corp., a GIC
subsidiary, of CATV systems in Ot-
tawa, Streater and Pontiac, all Illinois,
and in Logansport,  Ind. Alliance also
owns restaurant and theater chains in
Indiana and Illinois. With Alliance’s
CATV interest, General Instrument
will now operate 26 cable systems in
the U. S.

Promotion

Florida seeks better

climate for cinema

The Greater Miami Film and Televi-
sion Council is being formed to unify
the Florida film industry and encourage
the establishment of permanent film-
making operations in the state. The
council was created in response to a
challenge from Governor Claude R.
Kirk to the state’s film executives to
persuade producers that Florida is a
good base for their industry.

The council will present to the state
legislature a package of proposals, in-
cluding tax reforms, which would favor
the growth of film-making and will
spearhead the formation of similar
councils throughout the state leading to
a centralized Florida film council. The
council’s address is 121 Northeast 16th
Avenue, North Miami, Fla. 33161.

Promotion tips:

Popular commercials = The Colonial
Baking Co. with its agency J. Walter
Thompson and the Ragu Spaghetti
Sauce Co. with the Finnegan Advertis-
ing Agency got the nod from voters in
the “Favorite Commercial Contest”
sponsored by WANE-TV Fort Wayne,
Ind. Topping the lists in the national
and local-regional divisions, respectively,
the commercials were cited for “high
standards of advertising” and “an enter-
taining sales message.”

Super snowman = The winner of a
tallest-snowman contest recently spon-
high and measured 192 feet in circum-
sored by xpws St. Paul stood 60 feet
ference. Built by the junior class of St.

Michael-Albertville Public School with
the aid of silage blowers and fire hoses,
the 1,000 ton ice man brought the stu-
dents $10 per foot in prize money.

Plenty of reading » A lady Marine cor-
poral; a Marine colonel; Stuart Davis,
chairman of the board of Great Western
Financial Corp., and Neil E. Derrough,
vice president and general manager of
kcBs San Francisco (1 to r), pose with
the more than 225,000 paperback books
collected by the station for American
servicemen in Vietnam. The financial
organization donated its offices as col-
lection centers for the books.

Princely reward s Johnny Carson will
receive the International Radio & Tele-
vision Society’s “Performer of the
Year” award at a May 22 luncheon in
New York.

Music award = American Airlines’ Mu-
sic 'Til Dawn has received the National
Federation of Music Clubs’ highest

award, the National Citation. The all-
night music show, first broadcast on
wcBs New York April 13, 1953, is
now on 10 radio stations.

Amateur art = WcBs-Tv New York,
will sponsor its second annual Chil-
dren’s Art Awards, open to grade school
children in the tri-state viewing area.
Last year over 5,000 entries were re-
ceived and a number of them were ex-
hibited during wcCBs-Tv station breaks.

Selling film = WoN Chicago has pro-
duced a new half-hour color film, “The
720 Story,” to sell itself to agencies
and advertisers. The film was previewed
by WGN sales staff and station repre-
sentatives last week in Fort Lauderdale,
Fla., at a two-day sales workshop.

Prize winners = Bing Crosby Produc-
tions Inc., television syndication divi-
sion, has announced winners of the
company’s Hawaiian Carnival drawing,
held during the National Association
of Broadcasters convention in Wash-
ington. Winners of the all-expense-paid
trips to Hawaii for two were Oscar
Smith, program manager of WJET-TV
Erie, Pa.; Dave Abott, general manager
of wrwc(tv) Columbus, Ohio, and
Doug Smith, manager of WwWFBC-TV
Greenville, S.C.

Station identification » Radio and TV
station call letters can now be magnet-
ically held on car doors by plastic signs
with three dimensional embossed letters.
The signs are two color printed on white
background and cost from $5 to $25 per
sign. For pamphlet write: Fran Green,
7910 San Juan Road, Richmond, Va.
23229.

80

BROADCASTING, April 21, 1969



Fateséfortines

Broadcast advertising

Mr. Johnston

Mr, Farran

Charles Farran, president and chief ex-
ecutive officer, Griswold-Eshleman Co.,
Cleveland, elected chairman and chief
executive officer. James T. Johnston,
VP and director of creative services,
elected president. Robert L. Baumgard-
ner, executive VP and manager of
Cleveland office, named vice chairman,
and John H. Byrne, New York office,
named executive VP.

John Amey, director of data processing,
The Katz Agency, New York, elected
VP, systems.

Lloyd Werner, Chicago sales manager
and branch office coordinator, Tele-Rep
Inc., named New York sales manager.
He succeeds Len Tronick, who joins
Television Advertising Representatives
as account executive. Replacing Mr.
Werner in Chicago is Rich Frank, ac-
count executive there.

John W. Miller, account executive on
Noxell products at William Esty Co.,
New York, joins Noxell Corp., Balti-
more, as advertising manager.

Dennis Higgins, associate creative di-
rector, Grey Advertising Inc., Beverly
Hills, named VP-creative director. Roh-
ert E. Emenegger, VP-creative director,
named VP-broadcast creative services.

Robert O. Pusey,
promotion direc-
tor, KSL Salt Lake
City, named na-
tional sales man-
ager. He succeeds
Raymond W,
Fritsch, who be-
comes manager of
ksL-FM. R. Kay
; Gk e Bengtzen, director
Mr, Pusey of sales develop-
ment, KSL-AM-FM, appointed director of
promotion and sales development.

Lucian Kaminsky, with Wesson & War-
hafting Inc. agency, New York, named
VP.

Robert A. Hiers, advertising designer,
joins Scofield, Braselton & Wailliams
Inc., Atlanta, as VP and creative direc-
tor.

Dorothy Wood, creative director, and
Raymond Abernathy, account execu-
tive, Gerald Rafshoon Advertising Inc.,
Atlanta, named VDP’s.

Fred Broitman, media director, Grant,
Wright & Baker Inc., Chicago, elected
VP, media,

Roy V. Smith, with National AgRadio
Group, Silver Spring, Md., appointed
salcs manager for New York area.

i e Len Sirowitz, cre-
ey ative management
supervisor, Doyle
Dane Bernbach,
New York, named
senior VP.

Howard Brahm,
controller, Radio
Advertising Bu-
reau, New York,
named controller
and business man-

Mr. Sirowitz
ager.

Tom Harder, VP and account super-
visor, Henderson Advertising Agency
Inc., Greenville, S. C., named VP and
management supervisor, W, Lawrence
Weltin, manager of Henderson’s Atlanta
office, elected VP and named to man-
agement committee.

James W, Svehla Jr., account executive,
NBC TV Spot Sales, Chicago, joins
Bomar Lowrance & Associates Inc.,
Atlanta, as manager of Dallas office.

William B. Stough, regional account
executive, wisH-Tv Indianapolis, joins
Mercer, Donegan & Willingham agency
there as executive VP,

Cal Druxman, with sales staff, xxoL
Fort Worth, appointed sales manager.
He succeeds Dale Drake, who joins
KvIC Victoria, Tex., as VP and general
manager.

Merle Edwards, local sales manager,
KBKB and KGB-FM San Dicgo, named
director of sales and operations.
Mike Shew, station manager of KALF
Mesa, Ariz., moves to KALF-FM there
as marketing director.

Edmund Lytle, with sales staff, XF1 Los
Angeles, appointed to newly created
position of local sales manager,

Media

Kenneth F. Julin, president, Leach
Corp., San Marino, Calif., joins parent

Subscription Television Inc., South
Pasadena, Calif., in same capacity.

T. Marshall Weaver, VP and general
manager, Kill(Tv) Corpus Christi, Tex.,
joins KLNI-Tv Lafayette, La., as execu-
tive VP and general manager.

Raymond W. Fritsch, national sales
manager, KsL Salt Lake City, named
general manager of KSL-FM,

Charles Eggenspiller, radio instructor,
noncommercial WNAS-FM New Albany,
Ind., appointed general manager.

Hugh Johnston, VP and station man-
ager, wbDuUz-AM-FM Green Bay, Wis.,
named executive VP. He succeeds
Thomas Karavakis, who joins newly
formed Colorado Broadcasting Co.,
Fort Collins, Colo.

Dennis McGuire,
station manager,
wKFM(FM) Chi-
cago, joins WNUS
there as general
manager.

Dick Fain and
Cleon Nettles,
with KJ3IM  Fort
! Worth, appointed

— operations man-
Mr. McGuire ager and assistant
general manager, respectively.

David J. Jones, account executive,
KARK-Tv Little Rock, Ark., named gen-
eral sales manager. He succeeds Mi-
chael F. Mullins, who joins Paramount
Television as account executive in At-
lanta office.

Sy Levy, assistant station manager,
wJrz Newark, N. J., appointed station
manager.

Pierre J. LaForce, with law firm of
Hogan & Hartson, Washington; Ken-
neth F, Tworoger, with Federal Trade
Commission there, and Douglas W.
Morrison, with law firm of Jones, Wald,
Holbrook & McDonaugh, Salt Lake
City, join Washington law firm of Wil-
kinson, Cragun & Barker.

Julian Kanter, VP and general man-
ager, WCIX-TV Miami, joins WAST(TV)
Albany, N. Y., as executive VP and
general manager,

Wayne Vann, programing consultant,
joins KALF Mesa, Ariz., as station man-
ager,

Jay Barrington, sales manager, KXOA-
AM-FM Sacramento, Calif., appointed
general manager,

Dick Painter, sales manager, KVGB
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Great Bend, Kan., joins KYSM-AM-FM
Mankato, Minn., as general manager.

Programing

Peter Robinson, head of own education-
al-industrial production company, joins
NBC as director, program development,
West Coast. Wiliam R. Potts Jr., sta-
tion sales representative, television net-
work sales department, NBC-TV, New
York, appointed manager of sports pro-
gram sales.

Owen Simon, manager of advertising,
promotion and publicity, Group W
Productions and Group W Program
Sales, New York, named to newly
created position of manager of creative
services.

Dave Garroway, former host of NBC-
TV’s Today show, joins WNAC-TV Bos-
ton as host of own 90-minute talk-
variety show, Tempo/ Boston.

Keith G. Dare, VP and general man-
ager, ksHO(Tv) Las Vegas, joins Glob-
al Sports Television Inc., Palo Alto,
Calif., as director of operations. Ed-
ward H. Macaulay, western division
manager, NBC Spot Sales, San Fran-
cisco, joins Global as director of sales.

Howard Gregory, production director,
wow-Tv Omaha, also named program
director.

Buzz Bennett, with wMca New York,
joins KGB-FM San Diego, as program
manager.

Ronald E. MacDonald, program man-
ager, KIRO Seattle, joins KNBR San
Francisco, in same capacity.

Jack Schell, air personality, KviL High-
land Park (Dallas), Tex., appointed
program director.

Tom Longfellow, assistant manager,
KARK-AM-FM Little Rock, Ark., and
Arkansas Radio Network, programing
supplier, appointed manager of Arkan-
sas Radio Network.

Robert L. Dumais Jr., with wLAM
Lewistown, Me., joins wiDE Biddeford,
Me., as program director. He succeeds
Joseph Martelle, who joins WGAN Port-
land, Me.

George Stoltz, advertising and promo-
tion director, KGo San Francisco, ap-
pointed operations director of KGO-FM.

Robert J. Natili, news director, wWBUT-
AM-FM Butler, Pa., appointed program
director.

John M. Hamer, executive producer
and assistant program manager, KYw-
Tv Philadelphia, joins wrvJ(TV) Mi-
ami, as broadcast operations manager.

News

Alan Walden, news director of WNEwW
New York, and Metromedia news ex-
ecutive, named national news coordina-

tor for Metromedia Radio, Ken Reed,
Washington news bureau chief for
Westinghouse Broadcasting Co., suc-
ceeds Mr. Walden at WNEw.

Jim White, newsman, kMox St. Louis,
appointed wassistant news director.

B. J. McFarland, UPI manager at
Helena, Mont., joins Portland, Ore.,
bureau as Oregon state manager, suc-
ceeding late Willard D. Eberhart.

Richard Threlkeld, reporter for CBS
in Vietnam, appointed news corre-
spondent.

John Webster, news director, wcFL
Chicago, joins wMaQ there as man-
ager of radio news,

John Chambers, Washington bureau
manger, UPI Audio, joins General
Electric  Broadcasting’s Washington
news service as chief correspondent.

O. Donald Ambrose, acting news direc-
tor, wsoc-aM-FM-Tv Charlotte, N. C.,
named news director. James E. Sims,
night news editor, appointed assistant
news director and editor for television,
and Richard O. Waters, radio news
editor, appointed assistant news direc-
tor and editor for radio,

William H. Johnson Jr., with KIxL
Dallas, joins wrs Chicago as news ed-
itor and announcer.

Larry Litwin, news editor, wrMR Cam-
den, N.J., joins ABC News, New York,
as member of operations staff.

Ben Laurie, air personality, kviL High-
land Park (Dallas), Tex., appointed
news director.

Donald L. Smith, news director, wNCT-
(tv) Greenville, N. C., joins wTvD-
(tv) Durham, N. C., as general as-
signment news editor.

Thomas E. Lague, editor, ABC Radio
news, New York, and Malcolm Iain
Balfour, reporter, UPI, join wTvJ(Tv)
Miami, as reporters.

Art Powell, newsman, WESH-Tv Day-
tona Beach-Orlando, Fla., joins wixT-
(Tv) Jacksonville, Fla., in same capac-

ity.

Bostic named TVSI chairman

Thomas C. Bostic, president of KiMa-
Tv Yakima, Wash., elected chairman
of TV Stations Inc., broadcaster-owned
programing consultant and sales re-
search organization., He succesds A.
Louis Read, wpsu-Tv New Orleans.
Herb Jacobs re-elected president of
TVSI. Other officers elected were Joe
Floyd, xeLo-Tv Sioux Falls, S.D., first
VP; Mr. Read, second VP; Don Men-
chel, TV Stations Inc., VP;Doug Man-
ship, wBrz(Tv) Baton Rouge, treasurer;
Bill Smullin, KosI-Tv Medford, Ore.,
secretary; Grace Jacobs, TV Stations
Inc., assistant secretary.

Bruce Taylor, news director, KFYR, Bis-
marck, N.D., joins wisc Indianapolis,
as reporter and newscaster.

Theda Cumbridge, with United States
Information Agency in Vietnam, joins
WTOP-TvV Washington as member of
news staff.

R. W. Beaton,
VP and general
manager for Eu-
rope, Africa and
the Mideast, UPI,
named VP and
general manager.
He will move to
New York from
London, where
— Julius B. Humi
Mr. Beaton will succeed him.
Retired baseball star Mickey Mantle has
joined NBC-TV sports announcer line-
up to serve as an “observer-at-large”
during at least 10 pregame broadcasts
in network’s 1969 Baseball Game of
the Week series.

Joe Nevens, news desk editor, KaABC
Los Angeles, appointed editorial and
community relations director. He suc-
ceeds Charles Mosher, who assumes
news post at station.

Bob Gregory, with CBS News, Wash-
ington, rejoins KTUL-TV Tulsa, Okla.,
as assistant news director,

George Rasmussen, director of news,
WNAC-TV Boston, appointed director of
broadcast editorials and chairman of
newly formed editorial board.

Virgil Carter, Chicago Bears quarter-
back, joins wWIND there as sports com-
mentator.

Promotion

St. Clair Pugh, coordinator, NBC Radio
information, appointed manager, busi-
ness and trade publicity, NBC press
department.

Jim Ellison, sales representative, Cine-
Vox Productions Inc., New York, joins
Robert E. Eastman & Co. there in new-
ly created position of promotion direc-
tor.

Michael L. Ayers, assistant to director
of advertising and public relations, M.
W. Kellogg Co. and Swindell-Dressler
Co., divisions of Pullman Inc., New
York, joins Ampex Corp., Redwood
City, Calif., as eastern regional public
relations manager. He will be based in
New York. He succeeds J. Peter Nel-
son, who becomes eastern area PR
manager for Ampex, with headquarters
in Chicago.

Mary Kaplan, with Gerald Rafshoon
Advertising Inc., Atlanta, appointed
publicity director,

Bertha Reynolds, with noncommercial
KAET(TV) Phoenix, appointed promo-

82 (FATES & FORTUNES)

BROADCASTING,- April 21, 1969



tion manager.

Hugh Lampman, air personality, KVIL
Highland Park (Dallas), Tex., ap-
pointed creative-promotion director.

Equipment & engineering

Harry B. Proudman, manager of in-
dustrial products division, Chester Elec-
tronic Laboratories Inc., Chester, Conn.,
joins Sony Corp. of America, Long
Island City, N.Y., as eastern regional
video recording products sales manager.

Daniel L. McQuillan, president and
director of Tansitor Electronics Inc.,
Bennington, Vt., joins Aerovox Corp.,
New Bedford, Mass., as senior VP,

David B. Jacoby, VP, marketing, Mc-
Coy Electronics Co., Mt. Holly Springs,
Pa., joins Oak Manufacturing Co.,
Crystal Lake, IIl., as VP and general
manager. Both are subsidiaries of Oak
Electro/netics Corp,

Alfred Markim, president, Recording
Studios Inc., New York, joins Tele-
tronics International Inc. there as VP
in charge of operations.

Donald L. Balcom, studio supervisor,
wwJ-Tv Detroit, appointed chief engi-
neer. He is succeeded by wwJ-Tv en-
gineer Hayes Gier.

John T. Dowdell, chief engineer, wiBx
Utica, N. Y., appointed director of en-
gineering. Everett A. Radley, engineer,
succeeds Mr. Dowdell.

international

Don Hamilton, manager, CKIG Van-
couver, re-elected president of British
Columbia Association of Broadcasters.

Charles B. Radloff, with Oak Electro/
netics Corp., Crystal Lake, Ill., named
managing director of Oak Electro/
netics Holland N.V., Emmen, Nether-
lands.

John D. Ross, with Canadian Broad-
casting Corp., Toronto, and Peter W,
Smith, chief engineer of station sas 10
in Adelaide, Australia, join Central
Dynamics Ltd., Montreal, as VP’s.

Allied fields

Irv Wilson, sales executive, CBS-TV,
New York, rejoins Creative Manage-
ment Associates there as VP of tele-
vision department.

Robert H. Fleming, head of press and
publications service, United States In-
formation Service, Washington, resigns
to return to private employment, He
is succeeded by R. Kenneth Towery,
Texas manager for President Nixon dur-
ing last year’s campaign.

Bill Wright, former air personality and
national radio sales manager for Storer
Broadcasting Co. in Philadelphia and
New York, joins Columbia School of
Broadcasting as owner-director of its
Providence, R.I. facility.

Deaths

John P. Harris, 67, board chairman,
Publishing Enterprises Inc., group own-
er, died April 13 following heart attack
at his home in Hutchinson, Kan. He is
survived by wife, Rosalie, and son.

Theodore L. Bartlett, 65, assistant dean
of School of Law at Temple University,
Philadelphia, and former FCC staff
member and RCA executive, died
April 13 at Burlington county hospital,
Mount Holly, N.J. Mr. Bartlett joined
FCC in 1934 as its first paid employe.
He was active in development of na-
tional communications policy recom-
mendations and held such positions
as principal legal administrator, trial
lawyer and examiner, and legislative
counsel. Prior to his FCC service he
was special assistant to attorney gen-
eral. He is survived by his wife,
Claudia, daughter and two sons.

Ned Brooks, 68, former newspaper-
man, prominent Washington radio-TV
correspondent and moderator of NBC-
TV's Meet the Press, died April 13
in Washington, after long illness.
Mr. Brooks joined Scripps-Howard
bureau in Washington in 1932 and
later served as chairman of Standing
Committee of Correspondents on Cap-

itol Hill. In 1947 he helped originate
weekly news program, Three Star Ex-
tra, for NBC Radio. He was moder-
ator of Meet the Press until his retire-
ment in 1966. His wife, Mary, and
daughter survive.

Howard P. Bretherton, 79, veteran mo-
tion picture and television director, died
April 12 in San Diego after long illness.
Mr. Bretherton’s television credits in-
cluded Trouble with Father, Mystery
Theater and Superman series. He is
survived by his wife, two daughters and
son.

Lynn Poole, 58, former PR director of
Johns Hopkins University, Baltimore,
and creator of one of television’s first
educational programs, died April 14
in Westwood, Calif. In 1948 Mr. Poole
created network science program, Johns
Hopkins Science Review, later known
as File 7, which ran until early 1960’s.
He is survived by his wife, Gray.

Joseph M. Allen, 78, pioneer broadcast
advertiser and former VP of Associa-
tion of National Advertisers and of
Bristol-Myers Co., died April 16 at his
home in Crestwood, N.Y. At ANA he
guided the work of television committee
and headed information service center.
He is survived by his wife, Bessie, and
two sons.
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forTheRecord

As compiled by BROADCASTING, April 9
through April 16 and based on filings,
authorizations and other FCC actions.

Ann.—announced. ant.—an-
tenna. aur.—aural, CATV—community an-
tenna television. CH—critical hours. CP—
construction permit. D—day. DA—direction-
al antenna, ERP—effective radiated power.
ke—kilocycles. kw—Kkilowatts. LS—Ilocal sun-
set. me—megacycles. mod. modification. N
—night. PSA—presunris¢ service authority.
SCA—subsidiary communications authoriza-
tion. SH—specified hours. SSA—special serv-
ice authorization. STA-—special temporary
authorization. trans.—transmitter. UHF—ul-
tra high frequency. U—unlimited hours.
VHF—very high frequency. vis.—visual. w—
watts. *—educational.

Abbreviations:

New TV stations

Start authorized

= *KEET(TV) Eureka, Calif.—Authorized
program operation on ch. 13, 210-216 mc,
ERP 32.4 kw vis. Action April 3.

Initial decision

8 Fort Snmith, Ark.—Broadcasters Unlimited.
Hearing Examiner Forest L. McClenning in
an initial decision granted UHF ch. 24 (530-
536 me); ERP 1,056 kw vis., 187 kw aur.
Ant height above average terrain 8532 ft.;
ant. height above ground. 699 ft. P.O. ad-
dress: 3300 Midland Boulevard, Fort Smith
72901. Estimated construction cost $507,-
473.15: first-year operating cost $236,000;
revenue $425.000. Geographical coordinates
35° 28’ 047 north lat.: 94° 26’ 157 west long.
Type trans. Townsend Associates TA-30-BT.
Type ant. Jampro Zig Zag JZZ-6-0-A-24.
Legal counsel Harold E. Mott, Washington;
consulting engineer Edward Lorentz, Chevy
Chase. Md. Principals: Cleve L. Cotner,
Mike Meyer, Carl Robbins, Gilbert Fors-
gren and Ernest S. Stephens (each 20%
partners). Mr. Cotner sells monuments and
is in real estate purchases and sale of cem-
etry lots; is president, director and 50%
stockholder In cemetry and has stock in
funeral home. Mr. Mever is_in transporta-
tion and sale of homes. Mr. Robbins is vice
president and stockholder in bank and is
president, director and stockholder in lum-
ber and building supplies. Mr. Stephens is
in coal, mining and transportation. Mr. Fors-
gren is partner in heavy construction con-
cern. Action April 11.

Other actions

8 Review board In Montgomery, Ala., TV
proceeding, Doc. 16984, granted request for
extension of time to flle exceptions and reply
briefs filed April 7 by Cosmos Broadcasting
Corp. Action April 9.

u FCC denied petition by Wilkes Broadcast-
ing Co., licensee of WKBC-AM-FM North
Wilkesboro. N. C., seeking reconsideration
of commission order granting application for

new AM in Wilkesboro and denying a mo-
tion to dismiss by Wilkes Broadcasting. Or-
der, released Nov. 22, 1968, granted applica-
tion of Paul L. Cashion and J. B. Wilson Jr.
for CP on 1240 kc with 100 w, U (Doc.
16311). Action April 16.

Action on motion

® Chief, Broadcast Bureau. on joint request
by Plains Television Corp. and Turner-
Farrar Association. extended to April 30 to
filc comments. and to May 12 to file reply
comments in matter of amendment of rules
to add VHF channcl to Mount Vernon, Il
(Doc. 18453). Action April 11.

Rulemaking petitions

8 State Educational Radio and Television
Facility Board (of Iowa) and KVFD-TV
Fort Dodge. Iowa—Request amendment of
table of TV assignments to substitute ch, *49
for ch. 28 at Estherville and add ch. *46 to
(1:111 21 at Fort Dodge, both Iowa. Ann. April

8 Maryland Educational-Cultural Broadcast-
ing Commission. Hagerstown. Md.—Requests
amendment of rules and regulations to de-
lete ch. *68 und add ch. *31 at Hagerstown
and delete ch. *31 and add c¢h. 17. 23 or 38
at Altoona, Pa. Ann. April 11

Existing TV stations

Final actions

® KNEW-TV San Francisco—FCC granted
renewal of license to Metromedia Inc. for
period ending Dec, 1, 1971. Grant made sub-
Ject to condition that Metromedla terminate
sales representation of KTVU-TV San Fran-
cisco no later than July 1. 1969. Action
April 16.

s WFLD-TV  Chicago—Broadcast Bureau
granted CP to change ERP to 610 kw vis.
and 122 kw aur.: change trans. location to
John Hancock Building. Chicago; change
type ant.: make changes in ant. structure;
ant. height to 1,400 ft.: condition. Action
April 10.

8 WBZ-TV Boston—Broadcast Bureau grant-
ed CP to change aur. ERP to 9.75 kw; make
changes in ant. system. Action April 10.

s WECT(TV) Wilmington, N. C.—Broad-
cast Bureau granted CP to change ant. sys-
tem from directional to omni-directional
operation. Actlon April 10.

s KMEC-TV Dallas — Broadcast Bureau
granted CP to change ERP to 97.5 kw vis,,
79.5 kw aur.: change studio location to 7901
Carpenter Freeway, Dallas; change ant.;
make changes In ant. structure; ant. height
to 1,680 ft.; condition. Action April 2.

= WSVI(TV) Christiansted, St. Croix, V. I.—
Broadcast Bureau granted CP to change ERP
to 58.5 kw vis.,, and 7.2 kw aur. Action
April 10.

Actions on motions

= Office of Opinions and Review in Largo,
Fla. (WLCY-TV Inc. [WLCY-TV]), TV pro-

EDWIN TORNBERG

& COMPANY,

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations ® CATV
Appraisers e Financial Advisors

New York—60 East 42nd St., New York, N.Y. 10017
West Coast—1357 Jewell Ave., Pacific Grove, Calif. 93950

212-687-4242
408-375-3164

ceeding, granted motion by Hubbard Broad-
casting Inc., Association of Maximum Serv-
ice Telecasters Inc., and L. B. Wilson Inc..
and extended to April 23 time to file oppo-
sitions to applications for review (Doc.
17051). Action April 11.

8 Hearing Examiner Thomas H. Donahue in
Rapid City and Lead, both South Dakota
(The Heart of the Black Hills Station). re-
newal of licenses of KRSD-TV and KDSJ-
TV. continued hesring from ADril 14 to
April 17 (Docs. 18358-9). Action April 11.

8 Hearing Examined Millard F. French in
Miami (Coral Television Corp. {WCIX-TV]).
TV proceeding, continued further hearing
from April 10 to April 17 (Doec. 18325). Ac-
tion April 9.

= Hearing Examiner Isadore A. Honig in
Newark. N. J. (Atlantic Video Corp. [WRTV-
(TV)1. Vikcom Broadcasting Corp. and Ultra-
Casting Inc.). TV proceeding. granted pe-
tition by Atlantic Video Corp. for leave to
amend abpbDlication _to reflect followlng
change: Samuel L. Highleyman now_finan-
cial vice president of Walter Reade Organi-
zation Inc.. (parent company of Atlantic
Video) and other approprlate information
concerning Mr. Highleyman: and resignation
of JosePh A. Brandt from position as treas-
urer of Walter Reade Organization Inc..
effective April 12 (Docs. 184034, 18448). Ac-
tion April 10.

8 Hearing Examiner Chester F. Naumowicz
Jr. in Lynchburg. Va. (WLVA Inc. [WLVA-
TV1). TV proceeding, 8ranted petition by
WLVA Inc. for leave to amend financial
portion of application in response to desig-
nated issue (Doc. 18405). Action April 14.

Rulemaking action

8 FCC in notice of proposed rulemaking
adopted proposal to shift educational TV
reservation from ch. 50 to ch. 16 at
Watertown. N. Y. Both channels are now
ellgslgned there, neither In use. Action April

Call letter application

8 *WFPK-TV. Board of Education. Jeffer-
son County, Ky. Requests *WKPC-TV.

New AM stations
Applications

m Golden. Colo.—Volce of Reason Inc. seeks
1250 ke. 1 kw. DA-D. P.O.
Biil Beeny. BO\ 162, 5
mated construction cost $16,000: first-vear
operating cost $75,000; revenue $100,000.
Principals: Non profit corporation. Dr. Bill
Beeny, president, et al. Ann. April 8.

8 Shenandoah, Iowa—John Boseman seeks
92 ke. 500 w. 1 kw-LS, U. P.O. address: 660
Edgewater Road. Wichita, Kan. 67230. Estl-
mated construction cost $21,393; first-year
operating cost $63,600: revenue $96.000.
Principals: John Bozeman. sole owner. Mr.
Bozeman owns 49% of KFRM Salina. and of
appllcant for FM at Wichita, both Kansas.
and is engaged in production of radio, TV
and entertalnment shows. Ann. April 9.

s Marshall, Mich. —WMRR Broadcasting Co.
seeks 1540 k¢, 250 w-D. P.O. address: c/o
Thomas R. Andrews, Box 364. 5655 Dixle
Highway. Brldgeport Mich. 48722. Esti-
mated construction cost $13.550: first-year
operating cost $34.380; revenue $40,000.
Principals: Louis H. and Thomas R. An-
drews {(each 50%). Thomas Andrews is an-
nouncer for WSAM-AM-FM Saginaw. Mich.
Ann. April 10.

Starts authorized

8 WEKG Jackson. Ky.—Authorized program
operation on 810 ke. 1 kw-D. Action April 4.

8 WRAN Dover. N, J.—Authorized program
operation on 1510 ke, 500 w. 10 kw-LS, DA-2.
U. Action April 3.

Final action

a Rockingham. N. C.—Sandhllis Broadcast-
ing Inc. Broadcast Bureau granted 1500 ke.
500 w-D. (250 w-CH). P.O. address: 325
McArthur Drive, Rockingham 28379. Esti-
mated construction cost $22.958; first-vear
operating cost $35,000; revenue $50.000.
Principals: Robert E. Perkins. president
(19.4%). William E. Benoist, vice president
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(24.5%). Altha F. Rich. secretary (29.1%),
et al, Principals have interest in WAYN
Rockingham. Mr. Benoist is salesman and
announcer. Mrs. Rieh is in cosmetology.
Action April 8,

Initial decision

8 Jenkins, Ky.—Cardinal Broadcasting Co.
Hearing Examiner Forest McClenning
in initial decision granted 1000 ke. 1 kw-D.
P.O. address: Jenkins. Ky, 41537, Estimated
construction cost $58.022: first-year operating
cost 3$36.000: revenue $41.000. Principals:
Dr. E. E. Musgrave, president (83'3%). and
Fiorence Musgrave, secretary-treasurer
(1623%). Mr. and Mrs. Musgrave own 66323%
and 1633%. respectively. of hospital: 60%
and 20%. respectively. of medical lab and of
real estate firm. Action April 11.

Other actions

8 FCC denied application by Progressive
Broadcasting Inc. for reconsideration of
action Feb. 27. returning application for
AM in Calhoun. Ga. Action April 9.

s Review board In Franklin, N. J.. AM pro-
cecding. Docs, 18251-53. 18256-57. granted
petition to_enlarge issues filed Jan. 14 hy
Broadcast Bureau. Action April 10.

8 Review board in New York, AM proceed-
Ing. Docs. 17454-55, scheduled oral argument
before panel of review board for May 8. Ac-
tion April

8 Review board in Hartsville, S. C., AM
proceeding. Docs. 18198-99. granted niotion
for extension of time filed April 7 by Com-
munity Broadcasting Co. of Hartsvilie. Ac-
tion April 9.

8 Review board in Collinsville, Va.,, AM pro-
ceeding, Docs. 1824546, granted JjoInt re-
quest for approval of agreement: for accept-
ance of amendments. and for grant of ap-
plications without hearing. filed Dec. 27,
968. by Radio Collinsville Inc. and 1330
Radio. Action April 9

Actions on motions

s Hearing Examiner Thomas H. Donahue in
Collinsville. Va., and Chapel Hill. N. C.
(Radio Collinsville Inc. and Michael C. Tur-
ner and Howard A. Weiss), AM proceeding,
granted petition by 1530 Radlo for leave
to amend application to report that Michael
C. Turner has moved his residence and
changed employment and ask that Turner-
Weiss reflect those facts (Docs. 18245-6).
Action April 8.

s Hearing Examiner Isadore A. Honig_in
Henrietta, Genesco and Warsaw. all New
York (**What The Bible Says Inc..”” Oxbow
Broadcasting Corp. and John B. Weeks),
AM proceeding. on examiner's own motion,
ordered record reopened for presentation of
further evidence under contingent compara-
tive issue (Issue 9): scheduled pehearing
conference for April 23 to make procedural
arrangements for further hearing under
contingent comparative issuc (Does. 17371-
3). Action April 14.

» Hearing Examiner Jay A. Kyle in States-

boro. Jesup and Reidsville, all Georgia
(Farnell O'Quinn, Morris's Inc. and John
M. Masters). AM procceding. granted In

part and denied in part motion by Morris's
Inc. and extended certain procedural dates:
rescheduled hearing to June 4 (Does. 17722,
18395-6). Action April 11.

s Hearing Examiner_Jay A. Kyle in States-
boro. Jesup and Reidsville, all Georgia
(Farnell O'Quinn, Morris's Inc. and John
M. Masters), AM proceeding, granted motion
on behalf of John M. Masters and dismissed

with prejudice application (Docs. 17722,
18395-6). Action April 11.
Call letter application
= Buford Broadcasting Inc.. Buford. Ga.

Requests WGCO.

Existing AM stations

Final action

s KREO Indio, Calif.—Broadcast Bureau
granted CP to change trans. location to
44th Avenue and A. A, Canal; install new
trans. Action April 9.

8 KFRC San Francisco—Broadcast Bureau
granted license covering change in ant.-
trans. location. Action April 11.

1 KUDU Ventura, Calif.—Broadcast Bureau
granted license covering change in ant.-trans.
location and change in ant. system. Action
April 11

s KSTR Grand Junction, Colo.—Broadcast
Bureau granted CP to install new trans.

at main trans.
poses only:
tion April 9

8 WGCH Greenwich. Conn.—Broadcast Bu-
reau granted CP to instail alternate main
gmnsA at main trans. location. Action April

location for auxiliary pur-
remote control permltted. Ac-

s WDRC Hartford. Conn.—Broadcast Bu-
reau granted liccnse covering use of former
main trans. for auxiliary purposes only.
Action April 11,

= WGMA Hollywood. Fla.—Broadcast Bu-
reau granted mod. of CP to make changes
in DA system: condition. Action April 9.

s WDLM East Moline. Ill.—Broadcast Bu-
r\eaulgrgnted CP to increase MEOV. Action
April 14,

8 WAMD Aberdeen. Md.—FCC notified that
broadeast of announcements using voice of
announcer Bob Lee Geddes. prospective can-
didate for political office. does not reauire
that WAMD afford equal opportunity to all
other candidates for office. Action April 10.

s WIBK Detroit—Broadcast Bureau granted
mod. of CP to add MEOV. Action April 8.

s WMPC Lapeer. Mich.—Broadcast Bureau
granted CP to change [rom 1230 kc. 250 w,
SH. to 1230 ke. 250 w, 1 kw-LS. SH. Action
April 3.

8 WTUP Tupelo. Miss.—Broadcast Bureau
granted license covering use of main night-
time trans. as alternate-main nighttime-
auxiliary daytime trans. Action April 11.

s KBUB Sparks. Nev.—Broadcast Bureau
granted CP to Increase power from 1 Kw to
5 kw: Install DA-D: change ant.-trans, lo-
cation to 7' miles south of Sparks. Nev.;
install new trans.: conditions. Action April 8.

® KYVA Gallup. N. M,—Broadcast Bureau
granted mod. of license to change name
of licensee to KYVA Inc. Action April 14.

s WMHR Syracuse. N. Y.—Broadcast Bu-
reau rescinded action of April 3 which
granted license for station. Action April 10.

8 WNCT Greenville, N. C.—Broadcast Bu-
reau granted mod. of CP to extend com-
pletion date to May 12. Action April 8.

s WCLW Mansfield. Ohio—Broadcast Bureau
granted CP to change frequency to 1140 kc:
decrease power to 250 w; change DA system
on alternate main trans. Action April 14.

8 KAKC Tulsa. Okla.—Broadcast Bureau
granted CP to install new alternate main
trans. at main trans. location. Action April
14.

s WINH Georgetown. S. C.—Broadcast Bu-
reau Rranted CP to change trans. location to
Screven and Church Street: Georgetown.
Action April 14

s KNAK Salt Lake City—Broadcast Bureau
granted CP to install main nighttime trans.
as auxiltary daytime trans. Action April 14.

s KVEL Vernal. Utah—Broadcast Bureau
granted CP to install auxiliary trans. at
main trans. location. Action April 8.

s WKCY Harrisonburg. Va.—Broadcast Bu-
reau granted license covering increase in
power and installation of new trans.., specify
type trans. Action April 11.

= WJLM Salem. Va.—Broadcast Bureau
rescinded action of ‘April 3 which granted
license for station. Action April 10,

s WDOT Burlington. Vt.—Broadcast Bureau
granted license covering use of former al-
ternate-main-auxiliary trans. for auxiliary
purposes only. Action April 7.

s KMO Tacoma, Wash.—Broadcast Bureau
granted CP to change ant.-trans. and studio
location to 0.125 mile south of Intersection
of Water Works Road and Pierce-King
County Line. Tacoma. Action April 8.

s WABA Aguadilla, P. R.—Broadcast Bu-
reau granted CP to change trans. location
to 0.425 mile west of Route 2 and Route 111,
Aguadilla, Action April 14.

Initial decision

s Hearing Examiner David I. Kraushaar in
initial decision denied applications by Lum
A. Humphries for renewal of license of
KWLG Wagoner., Okla.,, and by Vinita
Broadcasting Co. for renewal of license of
KVIN Vinita, Okla.. and for CP for new
FM In Vinita. (Docs. 18085-7). Action April
11.

Actions on motions

m Office of Opinions and Review in Wash-
ington Court House. Chillicothe and Wells-~
ton, both Ohio (The Court House Broadcast-
ing Co. and The Family Broadcasting Co.).
for renewal of licenses of WCHO, WCHI and

WKOV, granted petition by applicants, and
extended to April 24 time to file exceptions
20 i}]’nt]iiil decision (Does. 17977-9). Action
Apri .

m Office of Opinion and Review in Corvallis
and Central Point. both  Oregon (Radio
Broadcasters Inc. and James L. Hutchens),
revocation of license of KFLY and revoca-
tion of CP _of KPTN, et al, granted motion
by Radlio Broadcasters Inc. and James L.
Hutchens. and extended to May 19 time to
file exceptions to initial deccision of March
18 (Docs. 18079-84). Action April 10,

8 Hearing Examiner Basil P. Cooper in
Ogden Utah. and Golden. Colo. (North
America Broadcasting Co. and George 1I.
Norman Jr. and Philip B. Rosenthal). re-
newal of licenses of KSVN Ogden and KICM
Golden. Terminated proceeding involving
Norman Broadcasting for renewal of Ili-
cense of KSVN to date to be specified fol-
lowing action taken by trustee in bank-
ruptcy for North America: cancelled evi-
dentiary hearing presently scheduled for
May 6 In Denver: and further ordered sub-
poenas and subpoenas duces tecum _ pre-
viously issued by hearing examiner direct-
ing witnesses to appear at May 6 hearing
cancelled (Docs. 18343-4). Action April 11.

8 Chief Hearing Examiner Arthur A. Glad-
stone in Clifton Forge. Va. (Image Radlo
Inc.). renewal of license of WCFV, scheduled
hearing set for April 28 at Roanoke, Va, for
same date in Washington. (Doc. 17945).
Action April 11.

8 Hearing Examiner Isadore A. Honig in
Henderson, Nev. (1400 Corp [KBMI] and
Joseph Julian Marandola), AM proceeding,
granted petition by 1400 Corp. for leave
to amend application to reflect that on
March 16 KBMI began recelving service
from American Entertainment Network
(ABC). (Docs. 16813-4). Actlon April 8.

8 Hearing Examiner Chester F. Naumowicz
Jr. in Mobile. Ala. (Azalea Corp. W.G.0.K
Inc. [WGOK]. People’'s Progressive Radio
Inc. and Mobile Broadcast Service Inc.),
AM proceeding. dismissed motion by Mobile
Broadecast Service Inc. to strike portions of
proposed findings of fact of Azalea Corp.
(Docs. 17555-8). Action April 14.

8 Hearing Examiner Chester F. Naumowicz
Jr. in Alamogordo and Ruidoso. both New
Mexico (Fred Kaysbier and Sierra Blanca
Broadcasting Co. [KRRR]). AM proceeding,
by three separate actions. scheduled further
hearing for April 17: granted petition by
Fred Kaysbier for leave to amend financial
portion of application in response to desig-
nated issue: and denied motion by Fred
Kaysbier alleging Sierra Blanca has failed
to timely supply him with certain informa-
tion and requests, alternatively. that Sierra
Blaneca's application be dismissed or that
time for certain cross-examination he de-
ferred (Docs. 17264-5). Actions April 14.

8 Hearing Examiner Chester F. Naumowlcz
Jr. in Cedar City., Utah (New Era Broad-
casting Co, and Southern Utah Broadcast-
ing co. [KSUB]), AM proceeding. scheduled
Rcax:{nlg for June 23 (Docs. 18458-9), Action
pril 13.

Fines

s KFTI Twin Falls, Idaho— FCC notified of
apparent liability forfeiture of $1,000 for
wilifully or repeatedly failing to observe
terms of license and rules by operating
during pre-sunrise hours with daytime pow-
er and without PSA. Action April 9.

8 WISW Maplewood. Minn.—FCC ordered
forfeit of $5.000 for repeated failure to ob-
serve terms of license and rules by ober-
ating prior to authorized sign-on time and
for willful and repeated violation by de-
stroying station logs and by maintaining
1{)35.1 cgntaining false information. Action
April 9.

New FM stations
Applications

8 Mobile, Ala.—Duke Broadcasting Corp.
seeks 949 me, ch. . 30,7 kw. Ant.
height above average terrain 134 ft. P.O. ad-
dress: c/o Walter A. Duke, Box 10217. 815
North Craft Highway. Pritchard. Ala. 36610.
Estimated construction cost $26.100; first-
year operating cost $12,000: revenue $24,000.
Principals: Walter A, and Anna A, Duke
(each 25%) et al. Mr, and Mrs. Duke own
respective _interests in WZAM Pritchard,
Ala. Mr, Duke owns 50.2¢, of WDBM-AM-
FM Statesville, N. C. Ann. April 19.

s Pine Bluff, Ark.—Jefferson County Broad-
casting Co. seeks 94.9 me, ch. 235, 25.2 kw.
Ant. height above average terrain not speci-
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Summary of broadcasting
Compiled by BROADCASTING, Apr, 17, 1969

Not
On Total On Air Total
Licensed CP's On Air CP's Authorized
Commercial AM 4,241 8 4,249t 62 4,311t
Commercial FM 1,950 36 1,986 169 2,155
Commercial TV-VHF 4961 10 5062 13 5193
Commerical TV-UHF 1242 52 1742 158 3342
Educationat FM 363 7 370 35 405
Educational TV-VHF 71 § 76 1 77
Educational TV-UHF 73 27 100 12 112
Station boxscore
Compiled by FCC, Apr. 1, 1969
Com't AM  Com’'l FM Com*'l TV Educ FM Educ TV

Licensed (all on air) 4,236! 1,946 618! 358 144
CP's on air (new stations) 10 36 62 9 32
Total on air 4,2461 1,982 678 367 176
CP’s not on air (new stations) 62 167 171 38 13
Total authorized stations 4,308 2,149 8412 403 189
Licenses deleted 1 0 0 0
CP’s deleted 0 1 2 0 0

' Includes three AM's operating with Special Temporary Authorization, and 25 educational AM’s.
2 Includes two VHF's operating with STA’s, and two licensed UHF's that are not on the air.

fled. P.O. address: 111 West 5th Street,
Pine Bluff 71601. Estimated construction
cost $23,920; first year operating cost $5,000:
revenue $12,000. Principals: Louls Alford,
Philllp D. Brady and_Albert Mack Smitn
(each 33%%). Principals own respective in-
terests in WAPF_ and CCA(FM), both
McComb, WMDC Hazelhurst. all Mississippi,
and KADL Pine Bluff. Mr. Smith owns 50%
each of WKPO Prentiss and WJRL Calhoun
City, both Mississippl. Ann. March 25.

a Burney, Calif,—Ulysses Sherman Bartmess
seeks 106.1 me, ch, 291, 100 kw. Ant. height
above average terrain 1,055 ft. P.O. address:
Box 956, Burney 96013. Estimated construc-
tion cost $1,500; first-vear operating cost
$5,200; revenue $48,000. Principals: Ulysses
Sherman Bartmess, sole owner. Mr. Bart-
mess owns KAVA Burney, lumber company
and real estate investment firm. Ann. April
8.

= *Ames, Iowa—Residence Associations
Broadcasting Service seeks 91.9 mc, ch. 220,
TPO 10 w. Ant. helght above average ter-
rain 100 ft. P.O. address: Box 880, Friley
Hall, Iowa State University, Ames 50010.
Costs and revenues not indicated. Principals:
Student Board of Directors, Richard Becvar,
technical director, et al. Principals oper-
ate KISU Ames, a student owned station.
Ann, April 4.

m Great Falls, Mont.—Frank Anderson seeks
98.9 me, ch. 255, 25 kw. Ant. height above
average terrain 45 ft. P.O. Address: 2315
10th Avenue, South, Great Falls 59401. Esti-
mated construction cost $17,995; first-year
operating cost $12,000: revenue $12,000.
Principals: Frank Anderson, sole owner. Mr,
Anderson owns radio and electronic equip-
ment supply company. Ann. April 8.

Starts authorized

s KWYN-FM Wynn, Ark.—Authorized pro-
gram operation on 927 mc, ERP 3 kw,

ant. helght above terrain 300 ft. Action
April 8.
n WVTS(¥FM) Terre Haute, Ind.—Author-

ized program operation on 100.7 me¢, ERP
41 kw, ant. height above average terrain
135 ft. Action April 3.

u KOYN-FM Billings, Mont.—Authorized
program operation on 93.3 me¢, ERP 26.5 kw,
U, ant. height above average terrain minus
68 ft. Action April 3.

Final actions

m Pocatello, Idaho — Pocatello Broadcasting
Co. Broadcast Bureau granted ch. 229, 29
kw. Ant. height above average terrain 14 fi.
P. O. address: 101 North Main, Pocatello
83201. Estimated construction cost $22,695:
first-vear operating_cost $9,000: revenue
$12,000. Principal: Danlel C. Libeg, presi-
deftt and general manager. Pocatello Broad-
casting Is licensee of KSNN Pocatello. Ac-
tion April 14.

u *Glen Ellyn, IIL—Glenbard West High
School District #87. Broadcast Bureau
granted ch. 203, 10 w. Ant. height above
average terraln 75 ft. P.O. address: c/o
John Sheahan, 670 Crescent Boulevard, Glen
Ellyn 60137. Estimated construction cost
$7,008.60; first-year operating cost $1,000:
revenue none. Principals: High School Dis-

ﬁ'ict #87, Board of Education. Action April

a Knox, Ind.—Kankakee Valley Broadcast-
ing Co. Broadcast Bureau granted ch. 2574,
3 kw. Ant. height above average terrain 294
it. P.O, address: c¢/o Almo Smith, 20 North
Malin Street, Knox 46534. Estimated con-
struction cost $17,743; first-year operating
cost $36,000: revenue $50,000. Principals:
Almo_Smith, secretary, Michael J. Gurrado
and Thomas J. Bell (as a group 100%).
Action April 3.

a *Bemlidji, Minn.—Bemidji State College.
Broadcast Bureau granted ch. 220, .01 kw.
Ant. height above average terrain 90 ft.
P, O. address: Box 122, Birchmont Drive,
Bemldjl 56601. Estimated construction cost
$6,562; first-year operating cost $1,500; rev-
enue none. Principals: Appllcant is Minne-
sota public educational institution, John S.
Gles, acting president, et al. Actlon April 14,

8 Columbus, Neb.—City and Farm Broad-
casting Inc. Broadcast Bureau granted ch.
228A, 3 kw. Ant. height above average ter-
rain 252 ft. P.O. address: 1367 33rd Avenue,
Columbus, Neb. 68601. Estimated construc-
tion cost $14,226; first-year operating cost
,500; revenue $8,400. Principais: William
C. Whitlock, president, Ronald 1. Robson,
secretary-treasurer (each 30%), et al, Mr.
Whitlock owns 52% of KUVR Holdrege,
Neb., and 32.5% of KGEK Sterling, Colo.
Mr. Robson also owns 32.5% of KGEK. City
and Farm Broadcasting is licensee of KTTT
Columbus, Neb. Action April 4.
® Murphy, N. C.—Cherokee Broadcasting Co.
FCC granted ch. 280, 1.413 kw. Ant, height
above average terrain 413 ft. P.O. address:
Drawer 280, Murphy 28906. Estimated con-
struction cost $14,687; first-year operating
cost $6,000; revenue $8,000. Principal: Max
M. Blakemore, sole owner. Mr. Blakemore is
licensee of WCVP Murphy. Action Aprll 9.

Other actions

8 Review board in_ Fort Smith, Ark., FM
proceeding, Docs., 18241, 18387-88. granted to
extent indicated, joint petition for approval
of agreement filed March 21 by K2ZNG
Broadcasting Co. and Christian Broadcast-
ing Co.: held in abeyance in all other re-
spcets pending resolution of character issue
specified against KZNG. Action April 11,

m Review board in Tulare, Calif., FM pro-
ceeding, Docs. 18418-19., granted joint re-
quest for dismissal of application; approval
for reimbursement of expenses, and grant
of application filed March 13 by Mineral
King Broadcasters and Arthur Nersasian.
Action April 10.

®» Review board in Miami, FM proceeding.
Does. 17401 & 17403, board members Nelson
and Kessler adopted order granting motion
for extension of time filed April 10 by Mis-
slon East Co. Action April 11.

» Review board in Rockmart, Ga.. FM pro-
ceeding, Docs. 18314-5. granted motion filed
April 10 by_Georgia Radio Inc. and Faulk-
ner Radlo Inc., and extended to April 29
time to file reply to Broadcast Bureau com-
ments on Jjoint petition for approval of
agreement flled March 7 and to file responses
to Detition to_enlarge issues filed April 3
by Broadcast Bureau. Action April 14.

8 Review board in Willlamson, W. Va., FM
proceeding, Docs. 18456-57, granted Jjoint

petition for extension of time to file oppo-
sitions to petitions to enlarge issues filed
April 9 by Harvit Broadcasting Corp. and
%hree States Broadcasting Co. Action April

Actions on motions

a Chief, Broadcast Bureau on reQuest by
Hayward F. Spinks and Barkley Lake
Broadcasting Co., extended to May 19 time
to fille comments and to May 29 time to file
reply comments in matter of amendment of
table of assignments (Greenville, Hartford,
Cadiz, Elizabethtown, Burnside and Greens-
burg, all Kentucky, and Flora, Ill.) (Doc.
18476). Action April 11.

s Chief, Broadcast Bureau on reQquest by
Gateway Broadcasters Inc., extended to May
9 time to file comments, and to May 21
time to file reply comments, in matter of
amendment of rules, table of FM assign-

ments, (Porterville, Calif.) (Doc. 18389).
Action April 11.
8 Hearing Examiner Basil P. Cooper in

Ocean City, N. J. (Lester H. Allen and Salt-
Tee Radio Inc.), FM proceedimg, granted
request by applicants and continued evi-
dentiary hearing to June 23 (Docs. 18408-9).
Action April 14.

a1 Hearing Examiner Thomas H. Donahue in
Lincoln, Neb. (Cornbelt Broadcasting Corp.
and. KFMQ Inc.), FM proceeding, continued
to May 1 date for further hearing (Docs.
17410, 18174). Action April 8.

s Hearing Examiner Charles J. Frederick
in Portland, Ind. (Glenn West and Sound-
vision Broadcasting Inc.), FM bproceeding,
in order formalizing ruling of examiner on
record of April 9 hearing, accepted unop-
posed petition of Soundvision Broadcasting
Inc. for leave to amend application to re-
flect change of resldence of Omer K. Wright,
president, and change In percentage of stock
ownership (Does. 17916-7). Action April 10.

8 Hearing Examiner Millard F. French in
Huntington, Va., and Catlettsburg, Ky.
(Christlan Broadcasting Association Inc. and
K M Broadcasting Co.), proceeding.
continued certain procedural dates and con-
tinued hearing to May 12 (Docs. 18439-40).
Action April 14.

s Hearlng Examiner Millard F. French In
Williamson and Matewan, both West Vir-
ainia (Harvit Broadcasting Corp. and Three
States Broadcasting Co.), FM proceeding, in
order following April 11 prehearing con-
ference, set certain procedural dates and
continued hearing from May 12 to June 17
(Docs. 18456-7). Action April 14.

8 Chief Hearing Examiner Arthur A, Glad-
stone in_ Wichita, Kan. (Jaco Inc. and
KAKE-TV and Radio Inc.), FM proceeding,
designated Hcaring Examiner Ernest Nash
as presiding officer: scheduled prehearing
conference for May 21 and hearing for June
23 (Docs. 18515-6). Action April 11.

a Chief Hearing Examiner Arthur A. Glad-
stone in Middlesboro, Ky. (Cumberland Gap
Broadcasting Co.), FM proceeding. desig-
nated Hearing Examiner Ernest Nash as
nresiding officer; scheduled prehearing con-
ference for May 26 and hearing for June 30
(Doc. 18520). Action April 14.

s Chief Hearing Examiner Arthur A. Glad-
stone in Billings, Mont. (Lee Enterprises
Inc.), FM proceeding, designated Hearing
Examiner James F. Tierney as presiding
officer; scheduled prehearing conference for
May 21 and hearing for June 23 (Doc. 18514).
Actlon April 11,

Rulemaking petitions

s KPBC Port Sulphur, La.—Requests in-
stitution of rulemaking to assign ch. 294C
to Port Sulphur. Ann. April 11.

m Trevor F. Swover and Associates, Oak
Ridge, Tenn.—Requests amendment of table
of FM allocations to add ch, 262 to ch. 232A
at Oak Ridge, add ch. 28"°A at James-
town, both Tennessee, and ch. 228A at Pine-
ville, Ky. Ann. April 11.

# KALT Atlanta, Tex#d-Requests amend-
ment of rules and reg@lations to add ch.
257A at Atlanta, Tex. Ann. April 11,

Rulemaking actions

s FCC denied petition by Southern Wiscon-
sin Co., licensee of WMIR(AM) Lake Gene-
va. requesting rulemaking to assign ch. 269A
to Lake Geneva. and for waiver of minimum
iepa{alt(l;on requirements of rules. Action
Apri 3

Call letter applications

» North Texas State University, Denton,
Tex. Requests *KNTU(FM).

m Harrison-Washington School! Corp.,

Gas-
ton. Tex. Requests *WDHS(FM).

86 (FOR THE RECORD)

BROADCASTING, April 21, 1969



PROFESSIONAL CARDS

JANSKY & BAILEY JAMES C. McNARY ~Established 1926— GEORGE C. DAVIS
i 7 i i PAUL GODLEY CO. CONSULTING ENGINEERS
Consulting Engineers C°"““'""8 Engineer RADIO & TELEVISION
1812 K St.. N.W. National Press Bldg. CONSULTING ENGINEERS 527 Munsey Bldg.
Wash.. D 2000 296-6400 Wash., D. C. 20004 Box 798, Upper Montclair, N.]. 07043 783-0111
ash., D.C. 6 - Telephone District 7-1205 Phone: (201) 746-3000 Washington, D. C, 20004
Member AFCCE Yemher AFCCE Member AFCCE Member AFCCE
COMMERCIAL RADIO A. D. Ri ;
EQUIPMENT CO. . D. ""9 & Ass.ocnute’s GAUTNEY & JONES Lohnes & Culver
Everett L. Dillard, Gen. Mgr. 42 Years' Experience in Radio CONSULTING RADIO ENGINEERS o o
Edward F. Larentz, Chief Engr. Engineering 930 Warner Bldg. National 8-7757 Munsey’ Building  District 7-8215
PRUDENTIAL BLDG. 1710 K St., N.W. 298-6850 E Washington, D. C. 20004
AT 343-]3})9 000 WASHINC;ON D C. 20006 Washington, D, C. 20004
BTSN e Member AFCCE Member AFCCE Aember AFCCE
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Call letter actions

s Southern lilinois University, Edwardsville,
11l. Granted *WSIE(F

s Shelbyville Brondcastmg Co.,
11l. Granted WSHY (F'

m Chester County Broadcasting Corp., Ches-
ter, §. C. Granted WCMJ(FM).

s Vermont Technical College Randolph Cen-
ter, Vt. Granted *WVTC(F

Shelbyville,

Existing FM stations
Application

s *KRWG(FM) University Park, N, M.—
Seeks CP to change frequency to 90.7 me,
ch. 274; change ant.-trans. and studlo loca-
tion; operate py remote control from studio;
install new trans. and ant.; changes in ant.
system; ERP to 340 kw; ant. height above
average terrain: 400 ft. Ann. April 15,

Final actions

= Broadcast Bureau granted licenses cover-
ing changes in following: KRMD-FM Shreve-
por ;. WFM -FM Frederick,

K B-Fai Mayaguez, P. R. Actions April 11,

[ Broadcast Bureau granted licenses cover-
ing following new statlons: KJRL(FM)
Liberal, Kan.; WPKY-FM Princeton, Ky.;
WELO-FM Tupelo Miss.; KGMO-FM Cape
Girardeau, Mo.; *KGCC(FM) Denison, Tex.
Actions April 11.

s Broadcast Bureau granted licenses cover-
ing changes and to specify type trans. for
following : KSYN(FM) Joplin, Mo.; *WRPI-
(FM) Troy, N. Y, Action April 11.

s Broadcast Burcau granted requests for
SCA on subcarrler frequencies of 67 k¢ for
following : F(FM) Pensacola, Fla.;
WOPA-FM Oak Park, IIL; WQNZ(FM)
Natchez Miss. ; WELG-FM Tupelo Miss. ;

MO-FM Cape Girardeau, Mo.; WBCO-FM
Bucyrus Ohio. Actions April 8.

s WBMD-FM Catonsville, Md.—Broadcast
Bureau granted CP to change ant.-trans.
and studio location to 2901 Moravla Street,
Baltimore: install new trans. and new ant.:

make changes in ant. system; ERP to 50
kw horiz., 5 kw vert.: ant. height to 245 ft.;
conditions. Action April 11.

» WHLS-FM Port Huron, Mich.—Broadcast
Bureau granted CP to install new trans.:
install circular polarized ant.: ERP to 3
kw: remote control permitted; condition.
Action April 14.

s KAFE-FM Sante Fe, N. M.—Broadcast
Bureau granted license covering new sta-
tion. Action April 15.

s WLIR(FM) Graden City, N. Y.—Broad-
cast Bureau granted CP to install new
auxiiiary trans. at main trans. location for
auxiliary purposes only: remote control
permitted; ERP to 850 w: ant. height
300 ft. Action April 11.

s WKBN-FM Youngstown. Ohio—Broadcast
Bureau granted license coverlng use of
former main trans. composite for auxiliary
purposes only: ERP 25 kw: ant. height
540 ft, Action April 11.

» WNOK-FM Columbia, §. C.—Broadcast
Bureau granted mod. of SCA to make
changes in equipment: and to change sub-
carrier frequency to 67 kc. Action April 11.

1 *WFMQ(FM) Lebanon. Tenn.—Broadcast
Bureau granted mod. of CP to change trans.
and ant. Action April 8,

= KASE(FM) Austin, Tex.—Broadcast Bu-
reau granted license covering new station;
specify type trans. Action April 11.

s KEFM(FM) Nacogdoches, Tex.—Broad-
cast Bureau granted license covering instal-
lation of new trans.: ERP to 100 kw; ant.
height to 360 ft. Action Apvil 11,

s WNVA-FM Norton. Va.—Broadcast Bu-
reau granted mod. of CP to change ant.
Action April 8,

8 KDUX-FM Ocean Shores, Wash.—Broad-
cast Bureau granted mod. of license and
mod. of to change name of licensee to
'(’)cean Shores Broadcasters Inc. Action April

Translator actions

s Broadcast Bureau granted licenses cover-
es in tollowmg VHF translators:
olo : WO03AI Bryson City,
Whlttier N. C.; KO6FS Dell City. Tex.:
K13HE Spokane, Wash, Action April 9,

®» Broadcast Bureau granted licenses cover-
ing following new VHF translators: KO4FO
Copper Center, : KO4FP Gakona
Alaska: KOTIN Glenn Highway West and
East of Tolsona, Alaska; K04FQ Glenallen,

Richardson Highway Area North and South
of Glenallen. Alaska: KO09IZ Richardson
Highway Community South of Copper Cen-
ter and Kenny Lake, Alaska: KO7II Morro
Bay, Calif.: KO4FK Caliente, Nev.: K13JA
Panaca, Nev. K111V Pioche, Nev.; KO04FJ
Ursine, Nev.: K11IZ Penasco, N, M.; W04AJ
Schoharie and Mlddlesburg, N. Y.:" W10AL
Cherokee, N. C.; WO06AJ Franklin, N. C.:

K02FH Lead, S. D.: KO03CI Packwood,
Wash.; KI2EL Packwood, Wash. Actions
April 9

» Broadcast Bureau granted licenses cover-
ing following new UHF and VHF transla-
tors: K74DM Mile Ridge and Royal Gorge,
Colo.; W73AL Baltimore; WI12AP Kalama-
z00 and Comstock, Mich. ;: KO02EZ Jackson-
ville, Phoenix and Talent, Ore.: KI12GX
Aztec, N. M.: KO06FO Marfa, Tex.: K11IW
Marfa, Tex. Actlon April 10.

® KO6FJ Bieber, Little Valley and Fali
River Mills. all California—Broadcast Bureau
granted CP to change trans. Actlon April 10.

= K81BI Alamosa, Leadville and Salida, all
Colorado—Broadcast Bureau granted license
cgverlng new UHF translator. Action April
10.

= K11HO Poison, Mont.—Broadcast Bureau
granted CP_ to replace expired permit for
changes in VHF translator. Action April 9.

sKO7THG Polson, Mont.—Broadcast Bureau
granted CP to replace expired permit for
changes in VHF translator. Action April 9

= Community TV Assn. Coop.. Red River.
N. M.—Broadcast Bureau granted CP for
new VHF translator to serve Red River on
ch. 6 by rebroadcasting KOB-TV Albuquer-
que, N, M. Action April 8,

m K75AU Maupin. Ore.—Broadcast Bureau
granted CP to change type trans.: make
changes in ant. system of UHF translator.
Action April 10.

CATV
Final actions

s FCC denied Winn Cable TV, Winnfield.
La., walver of program exclusivity require-
ments of rules and has been directed to
comply with requirements within 30 days.
Action April 8

s FCC denied request by Niagara Commu-
nity TV Cooperative., operator of CATV sys-
tem at Niagara. Wis.. for waiver of pro-
gram exclusivity requirement of rules. Ac-
tion April 9.

Other action

= FCC amended rules to eliminate provisions
corresponding to carriage nondublication and
notice requirements of rules. Sections of
ruies cover applications for microwave serv-
ice to provide television signals to CATV
systems. Amendment adds requirement that
CATV system proposing to use microwave
delivered signals give notice and apply for
distant signal authority before filing com-
mon carrier microwave apbpiication (Doc.
18383). Action April 9.

Ownership changes

Applications

m KOLD Tucson, Ariz.—Secks_ assignment
of license from Old Pueblo Broadcasting
Co. to KOPO Broadcastlng Co. for purpose
of corporate reorganization. No considera-
tion involved. Principals: Gene Autry (489)
et al. Mr. Autry has majority interest in
KOLD-TV Tucson, sale of which pends FCC
approval, and KOOL-AM-FM-TV Phoenix.
He also owns 50.1% of KMPC and

(TV), both Los Angeles: KSFO San an
cisco: KEX Portland, Ore.: and KVI Seat-
tle. Mr, Autry is former TV-movie actor.
Ann. April 11.

» KNAC Long Beach, Calif.—Seeks assign-
ment of license from International Cities
Broadcasting Corp. to Harden Broadcasting
Co. for $97,500. Sellers: H. Chester Moore,
vice president. et al, Buvers: James E.
Harden, president (65%). Howard Griesbach.
vice president (20%)., and Willlam V. a, -
vice president (15%). Mr. Harden isgfree-
lance radio-TV news producer employed by
NBC in Burbank and owns 33%% of news
election service. Mr. Grilesbach Is sales
manager. Mr. Varecha is broadcast consult-
ant for Nationwide Broadcast Consultants.
Ann. April 9

= KCOY Santa Maria, Calif.—Seeks assign-
ment of license from Arenze Broadcasters to
James H, Ranger for $250,000. Sellers: Ed
J. Zuchelli, president. et al. Buver: James
H. Ranger formerly had interest in KCOY-
AM-TV and is presently station broker.
Ann, April 11.

= WDAX McRae, Ga.—Seeks assignment of

license from Radio Telfair Inc. to Enter-
wainment _Communications Inc. for $65,000.
Sellers: E. Herman Warnock, secretary, et
al. Buyer: Henry J. Akins II, sole owner,
Mr. Akins is southeastern manager of TV
representatives firm and is partner in cattle
ranch. Ann. April 11.

a8 WFLD-TV Chicago—Seeks assignment of
license from Television Chicago to Metro-
media Inc. for $10,044,000. Sellers: Joint
venture of Field Communlcations Corp
(50%), H & E Television Inc. (13 11/12%
et al. Principals of Field Communications
Corp.: Field Enterprises, 100¢%. Bailey K.
Howard, president, et al. Field publishes
Chicago Daily News and Sunday Times
and other newspapers and is Involved in
educational publishing and holds CP for
WCAN-TV Milwaukee, which it _intends to
surrender or sell. Principals of H & E Tele-
vision: Harry and Elmer Balaban et al.
Messrs. Balaban and other princibals con-
trol WICS(TV) Springfleld, WICD(TV)
Champaign. WTVO(TV) Rockford, all Illi-
nois, and WHNB-TV New Britain, Conn.
Messrs. Balaban own a chain of motion
picture theaters and hold CP for new TV
at Flint, Mich. Buyers: John Kluge,
president  (9.05%). et al. Buyers own
WNEW-AM-FM-TV New York: WASH(FM)
and WTTG(TV), both Washington: WHK
and WMMS(FM) both Cleveland; WIP and

WMMR(FM), both Philadelphia: KLAC,
KMET(F ) and KTTV(TV). all Los An-
geles: KMBC- TV Kansas City. Mo.; WCBM

Baltimore; KNEW Oakland and KSAN(FM)
ind-f{lng' both San Francisco. Calif. Ann.
pri b

» WKAN Kankakee, WIRL-AM-TV_Peoria
and WQUA Moline, all Illlnois: WIRE In-
dianapolis, and KIOA Des Moines, Iowa—
Seek transfers of control of Mid America
Media from Kankakee Daily Journal Co.
(100% before, none after) to Burrell L,
Small, et al. (as a group none before, 100%
after). Consideration: Exchange of stock.
Prmcnpals of Kankakee Daily Journal Co.:
Small (33.5% before, 68.329% after),
Burrel] Small (33.5% before, none after)
et al. Kankakee Co, owns 70% of WQUA
and KIOA. Messrs Small each own 13.65%
of WQUA and KIOA. Principals own Kan-
KaKee TV Cable Co., Kankakee, CATV
systems. Kankakee Daily Journal Co. pub-
lishes the Kankakee (Ill.) Daily Journal,
the Ottawa (Ill.) Daily Times and the La
Porte (Ind.) Herald-Argus. Ann. April 8

s WMRC Milford, Mass.—Seeks transfer of
control of Milford Radio_Corp. from Green
Mountain Broadcasting Co. (52.8% before,
40.39% after) to Lawrence Shane (219% be-
fore, 33.5% after). Consideration: $4.666.67.
Sellers: Daniel B. Ruggles III. president, et
al. Buyer: Lawrence Shane, general man-
ager of WMRC. Ann. April 9.

1 WPQR(FM) Unjontown, Pa.—Seeks trans-
fer of control of Warman Broadcasting Inc.
from Edwin G. Warman and Kenneth R.
Strawberry (each 509, before. 30.9% after)

. Warman Publishing In¢. (ncne
before 12.9% after). Marshall Kent Warman,
Cameron Scott Warman (each none before,
2% after) and Edward E. Olesh (none be-
fore, 25% after). Consideration: $100 per
share. Principals: E. G. Warman votes
stock of Warman Publishing Ine. and is
custodian of Marshall and Cameron War-
m 2n. Vfr Olesh Is ~eneral manager of

/PQR(FM), Ann. April 11,

= KNEL Bradv. Tex.—Seeks transfer of
control of Radio Brady Inc. from P, Bert
Haney Jr. (759% before. none after) and
Valley Broadcasting Co. (25% before. none

after) to Roy White and Pearl E. Howze
(each none before. 509 after). Considera-
tion: $63.831. Sellers: Gene L, Cagle, de-

ceascd, owned 92.3% of Valley Broadcasting
Co. Buyers: Massrs. White and Howze are
executing agents for insurance company.
Mr. White owns two electric companies,
Ann. April 11.

s WRVA-AM-FM Richmond Va.—Seeks
transfer of control of WRVA Radio Inc.
and WRVA-FM Inc., respectively, from
Larus Investing Co. (100% _before. none
after) to First & Merchants National Bank
trustees (none before. 100% after) for pur-
pose of corporate liquidation. No considera-
tion inuolved. Principals: John Baldwin
harus. Charles D. Larus. et al. Ann. April

s WHEO Stuart, Va,—Seeks assignment of
llcense from_Gray Broadcasting Corp. to
Community Broadcasting Inc. for $61,500.
Sellers: Theodore J. Gray_Jr., president,
et al, Sellers own WAKS Fuquay Springs,

C. Mr. Gray has interest in WKDE-AM-
FM Altayvista, Va., and owns 509% of WDAR-
AM-FM Darlington. S. C. Buyers: James E.
Litten, president. French A. See, vice pres-
ident, and Ann C. Litten. secretary-treas-
urer (each 33%4%). Mr. Lliten is salesman

(Continued on page 96)
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CLASSIFIED ADVERTISING

Payable in advance. Check or money ordet only.
Situations Wanted 25¢ per word—$2.00 minimum.

Applicants: If tapes or films are submitted, please send $1.0C for each package
to cover handling charge. Forward remittance separately. All transcriptions, pho-
tos, otc., addressed to box numbers are sent at owner's risk. BROADCASTING
expressly repudiates any liability or responsibility for their custodv or return.

Help Wanted 30¢ per word—$2.CC minimum.

Ueadline for copy: Must be received by Monday for publication next Monday.
Displaaads $25.00 per inch. 5” or over billed at run-of-book rate.—Stations for

Sale, Wanted to Bu

Stations, Employ t
advertising require display space, Agency commission only on display space.
All other classifications 35¢ per word—S$4.00 minimum.

No charge for blind box number.

Agencies, and Oppertunity

Adg?’rgss replies: ¢/o BROADCASTING, 1735 DeSales St.,, N.W.. Washington, D. C.
pre

————

———

RADIO—HELP WANTED

Management

Help Wanted: .Ii:a?ﬁo Program Manager—~young with
experience in programing—R & B—for ethnic sta-
tion. Box D-113, BROADCASTING.

Manager, Hard working Aggressive Ist phone and
engineering ability would be advantageous. Strong
on sales. Investment opportunity for right man.
Daytimer in small northeast market. interview
nﬁccessary at own expense. Box D-240, BROADCAST-
ING.

Assistant manager, KOHI, St.

strong on sales.
Helens, Ore.

Sales

Executive level position opportunity. All phases, in-
cluding sales. Multi-station. Excellent salary for
right man. Box D-17, BROADCASTING.

Aggressive experienced manager salesman for major
Georgia city. Somewhere is a man who wants to
move up. [f you can produce you can make big
money with us. Guarantee plus commission. Box
D-193, BROADCASTING.

Man-on-the-street salesman. Sales manager position
open to qualified person, Location in fastest grow-
ing area central eastern coast of Florida. State
starting_ salary desired with resume. Box D-213,
BROADCASTING.

illinois AM/FM has sales position opening. Earn-
ings in excess of $10,000, advancement potential,
male/female. Rush background and letter to Box
D-232, BROADCASTING.

Southern location. Experienced creative salesman.
ManagBement and announcing background. Box D-
244, BROADCASTING.

Will guarantee you what you are worth. Will-l'-r;q_n-

sider salesman or experienced radioman wishing

gaol“eg Dale Low, KLSS/KSMN, Mason City, lowa
1

Professional time salesman needed at once. Good
salary and commission for right man. Excellent op-
portunities for eventual management position. Write
or call Sales Manager, KPRI, San Diego, California.
714-239-1385.

Immediate opening for experienced salesman in
Dallas-Fort Worth. Must be able to_develop new
accounts and work with agencies. Excellent op-
portunity, chain station. Southwest sales experi=-
ence preferred. No phone calls. Send photo, full
resume first letter. Sales Manager, KXOL, P.O. Box
2287, Fort Worth, Texas.

Experienced time _salesman for ethnic daytimer. Con-
tact Manager, KZEY, Tyler, Texas.

If_you are aggressive, ambitious, experienced, or
willing to learn, we will employ you as a Regional
Representative to assist in promoting Florida,
Hawaiian, Las Vegas vacations. Opportunity, chal-

lenge and growth with high commission earnings
await you. nd resume to Vacation Prizes, Inc.,
2228 — 28th St. North, St. Petersburg, Florida
33713,

Announcers

Major market operation with immedizte opening
for a strong, {Top 40), oersonality with Production
abilitv Salary ocen Send tape and resume. Box
C-325. BROADCASTING.

Position open for a top 40 personality vsith produc-
tion ability at a 50 kw maior market operation.
Top salary for the right man. Send aircheck and
resume to Box C-420, BROADCASTING,

tmmediate  opening  with AM-FM-TV group for
mature voiced, combination radio Program Director
and TV weatherman. Present P.D. with company
eight years and moving into ownership. Good salary,
vacation plan and profit sharing. Upper midwest,
small market. Box D-43, BROADCASTING.

RAnnouncers-—continued

HAnnouncers-—continued

Needed: Two real top 40 pros to join #1 rated
metro Kentuck§ station. Right man has chance for
advancement. Rush resume, tape and pic to Box
D-137, BROADCASTING.

Wisconsin  AM/FM in northern Milwaukee metro
area, Combo. Some countrywestern. Production,
rBIewg or sales an asset, Mr. Kraychee. WBKY, West
end.

Idaho medium market .?'l rated station wants good
annonucer to handle farm director duties. Know
things Agricultural, mix with Agriculture commu-
nity. Report and write farm news. Use tape record-
er extensively. You will work a board shift and
help build specialized farm programinF. Send tape
with resume. No phone calls. Box D-I4l, BROAD-
CASTING,

First Class License. Chicago. Permanent. Immedia_te-.
All details, requirements, first letter please. Box
D-156, BROADCASTING.

Versatile country announcer. Pleasent West Virginia
college city. Second vacancy in eight vears, Previous
men still our employees. Mature, steady, chatter.
Copy writing and production. Some sales. Resume
and salary. Limited experience considered if po-
tential. Family man preferred. Box D-182, BROAD-
CASTING.

Position open—Announcer/engineer with first class
license. Must be heavy on announcing—minimal
engineering. lkw unlimited needs personality for
6 p.m. to midnight slot. MOR with a bright sound,
tight production. Rapidly growing ccllege town in
Oregon. 40 minutes from Portland and the ocean.
Send tape, photo and particulars. No experience
necessary. Voice and delivery only considerations.
Box D-184, BROADCASTING.

Beginner—Pro’s—male or female announcers needed
now! Need a break, beginner? We'll train you our
way. Send tape and complete resume and picture.
Box D-205, BROADCASTING,

Announcer with program director potential. MOR
format, ABC Information affiliate station, potential
in fastest growing area Florida state, starting
salary with resume. Box D-214, BROADCASTING.

Pro—top 40. Afternoon drive. 5 kw #1 in Tri-
City area. You better be good. Tapes. Box D-221,
BROADCASTINC.

Attention Bilingual Spanish speaking announcers
or first phone combo men (need not to be
bilingual). Interested in working a market with
summer weather all year round plus the greastest
beaches in the hemisphere? If you'd be interested
in working one of the most attractive Latin-Ameri-
can markets write Box D-224, BROADCASTING.

Drake format, top 25 market rocker needs pro-
duction pro who can also handle a short housewife
shift. First phone manadatory; no maintenance, Great
opportunity to learn major market_radio and move
up with top orﬁanizatlon. 9a.m.-3p.m. shift Sun-
day-Friday, $145/week plus outside gigs guaranteed.
Box D-253, BROADCASTING.

Successful and growing midwestern chain of modern
country music stations has a rare opening_ for fast
paced personality with first phone, no maintenance
involved. The individual we seek will join our
newest station in Lincoln, Nebraska, a market of
, and the home of the University of
Nebraska. He will work with young broadcast pros
in a position that offers unequal stability, The
starting salary is $150 a week. Our opening is
immediate. Rush air check and resume to Fred L.
Scott, Ceneral Manager, KECK Radio, P,O. Box
iggs.ssjl.i_ncoln, Nebraska 68506 or telephone 402-
-6575.

Tired of cold winters? Come to Southern California,
break into Los Angeles-Long Beach market. KNAC
(FM) expanding programing, needs two experienced
announcers (MOR and Underground Rock). Send
resume, tape to: James Harden, KNAC, 666 E.
Ocean Boulevard, Long Beach, California 90802.

KOOO, Omaha, Nebraska, has opening for first
phone modern country music pro. Starting salary
is $150 per week. Send air check and resume im-
mediately to Jim Treat, r\Feneral manager, KOOO,
Box 37 W. D., Omaha, Nebraska.

Soul jock. First phone, for Ethnic radio station.
Contact manager, KZEY, Tyler, Texas.

Announcer. First phone. Philadelphia market MOR
station. Primarily news and commercials. Little or
no maintenance, Send tape and resume, Box D-101.
BROADCASTING.

Experienced announcer, first phone, no maintenance,
for 10 kw modern CGW. Housing available if
desired. Send tape, photo, resume, WAXU, Box
759. Lexington, Ky. 606-254-8828.

If you are top rated in small or medium market
and looking for a great job send MOR air check,
resume and salary requirements to: Program Di-
qescgt&r, WINR AM-TV, Binghamton, New York

Immediate opening for experienced MOR an-
nouncer. Hospitalization, life insurance, salary con-

tinuancy, and other benefits, Send tape, photo,
and resume to Jim Carrigan, Radio Station WKRM,
P.O. Box 113, Columbia, Tennessee 38401.

For the first time in over a year there is an
opening in the air staff of Nashville’s top rated
WMAK, The man who will fill that position is
2 professional radio personality who can take over
a top rated 7 to midnight show and keep it top
rated. He is an above average disc jockey who
has something different to offer. He is ambitious.
He works well with a team of radio professionals.
He will become a member of the aggressive grow-
ing Mooney Broadcasting Organization. He will be
paid an above average salary, with bonuses for
rating increases. !f you are this man. rush tape
resume, and recent photo to Joe Sullivan—Radio
WMAK, P.O. Box 2628 Uptown Station, Nashville,
Tennessee 37219.

Annguncer-Salesman. Permanent. Third endorsed,
G_r|>|od 'slaljary. GCood station. WLSD AM-FM, |ackson-
ville, inois,

Announcer-engineer, announcer-salesman or sales-
man-engineer. $100-$175 and more based on ex-
perience and abnli’\tz, MOR. Send resume to Bob
Rooney, WOSC-AM-FM, | West Bridge Street,
Oswego, New York 13126.

Leading Radio-TV operation has opening for top-
flight announcer for radio, with some _television
if qualified. Send tape, WSAV Radio and Television,
Savannah, Ceorgia.

Suburban Detroit—Creat chance for a professional
announcer with minimal experience to move up
to your own modemn country music program. Start
as staff announcer, News and board work. First
phone necessary. WSDS. Ynsilanti, 313-484-1480.

Full-time, 5000 Watt, sports minded, MOR CBS af-
filiate has opening for newsman and announcer-D].
Send tapes and resume to Jerry Schroeder, WSGW,
400 Mason Building, Saginaw, Michigan 48607. Or
call 517-753-4456.

Wanted: Announcer with first phone ticket, empha-
sis on announcing. No maintenance. CGW station
in Virginia. Opportunity for szles. Position avail-
able in May. Send tape and resume to P.O. Box
231, Bassett, Virgima, or call 703-629-2509 day,
703-647-8493 night

Wonderful opportunity for a good announcer to be-
come program director at good salary at clear
channel near St. Louis. Ist Ticket required. Also
need anouncer that wants sales with 1st. Call 314-
586-8577 Day or 586-8513 Night.

Desire permanent home? Small country station morn-
ing man. Settled, church affiliated, some experience,
age unimportant. Contact C. Bell, 1114 Barry Ave.,
Hampton, S$.C. 803-943-2443, evenings.

Technical

Chief Engineer. East. $235 weekly to start, Resume,
references and current pic required. Box D-24,
BROADCASTING.
Combination engineer-play-by-play, or combination
engineer, morning man. Start §i plus monthly.
West-mid-west area. Write Box D-159, BROAD-
CASTING.

Engineer, experienced, maintenance and operations,
television and radio, large midwestern university,
P'[lea‘er college degree. Box D-180, BROADCAST-
ING.

Immediate opening for experienced studio/aL;dio-
engineer in large Miami Radio station. Send re-
sume Box D-203, BROADCASTING.
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Management—continued

Announcers—-continued

Teehnieal—conliﬂued

Southern California opportunity for chief engineer-
announcer. Beautiful city, fine AM/FM facilities.
Must have excellent references, strong contem-
porary radio background. Top money, fine working
conditions. Air mail resume and air check to: Nor-
man W. Lofthus, KDES, Palm Springs, California
92262,

Man with first phone for transmitter watch., Will
trair:u beginner. WAMD, Aberdeen, Md. 21001.

Why fight it? Really live in Fort Lauderdale, Engi-
neer, experienced, AM/FM _directional—maintenance.
Phone WFTL, 305-566-9621.

Fi hone immediately announcing-engineer.
Mli’::;iga: Top 40 AM-FM. Call WKFR 964-7173.

NEWS

News director for ABC affiliate in beautiful cosmo-
politan university town in northeast. Handle local
morning and noon newscast. Direct reporters. Ex-
cellent for pro. Box D-58. BROADCASTING.

Immediate opening for newsman-announcer. Mid-
west COW npetworgk affiliate. Gather and_ air local
newscasts. Excellent Compané benefits. Send tape
and resume to Box D-64, BROADCASTING.

Are you a good -pews;nan read%e't-o Sto?'np g%%ier'\il:;
affiliate has opening for man heavy

and airing local news. Write Box D-92, BROAD-
CASTING.

Upstate N.Y.—group owned_station needs aggres-

si\';e, self—startirgxg number 2 newsman, full time.

Excellent opportunity for a newsman on the way

up. Station is number 1 in five county area. An

?‘j’t‘?‘ll' ooportunity employer. Box D-248, BROAD-
ING.

Will consider all applications for News Director.
This station believes in news. Vacancy created by
promotion within group. Send tape, resume and
salary requirements to: Manager KMA Radio,
Shenandoah. fowa 51601.

Immediate opening for newsman—gathering, writ-
ing. delivering news. An opportunity to do in-depth
reports. Beautiful southern Wisconsin citv. Top
facilities. Cood salary. Fringe benefits. Send tape,
resume to: Capps Sutherland. Program director,
WCLO |aresville, Wisconsin 53545,

Newsman—strong on air work and rewrite. Im-
mediate opening in heavy news suburban New
York station. Sports and play-by-play interest
would be asset. Send resume. air check and salarg
requirements to Personnel Director, WCTC, 38
George Street, New Brunswick N.J. 08901.

Wanted: Newsman 5000 Watt-er needs accurate,
responsible news announcer-reporter. Benefits ex-
cellent, affiliated with morning newspaper and
FM. Contact Jack Speech, WNAM, Neenah, Wiscon-

sin 54936.

Needed immediately, experienced newsman, lst
phone preferred. No beginners. Single station mar-
ket, ABC affiliate. Send full information WRHL,
P.O. Box 177, Rochelle, lllinois 61068,

$130.00 to start for top-40 —new,srnan. Send tape;
Tom McMurray, WSAR, Ffall River, Mass.

Fulltime Newsman: Oklahoma's top small
news station needs immediately on full time news-
man. Salary, mobile unit, group ins., best facilities.
Phone -224-2890, Now!

Program. Production, Others

Cal-Friday needed for western Maryland 5000 watt
modern county music station. Accent on traffic,
copy writing and some production. Rush resume,
ohoto and salary requirements. Box D-176. BROAD-
CASTING.

market

Radio operations manager—20 vyears experience
seeks greater financial rewards. Stymied present
position. Award winning programing, production,
personnel, FCC, promotion, merchandising. Current-
ly top, respected operation. Top 50 markets only.
Resume available. Box D-186, BROADCASTING.

Larger MOR wanted. Currently program director,
music director, promotion director and air personal-
ity for small MOR. Have produced good product.
Excellent references. Brochure, tapes, on request.
Box D-201, BROADCASTING,

Operations manager of medium market MOR-AM
looking for similar position on west coast. Early
;Iscs:, 21 years radio-TV. Bex D-210, BROADCAST-

Thoroughly experienced. Major market professional.
Outstandingly strong personal salesman. Ethical,
efficient administrator. Creative, hardhitting. Mini-
mum $25,000, override. Worth more, College,
Family. Impeccable references, record. Box D-238,
BROADCASTING,

10 years in radio. Looking to return to radio. As-
sistant director of Broadcasting School in Philadel-
phia, Pennsylvania. Metro voice MOR. Prefer spot
as program director. | have the background you
want. Write Box D-256, BROADCASTING.

Young, single, university professor with 4 years con-
tinued involvement in Radio-TV is locking for any
permanent full-time or summer only position.—
Will relocate anywhere—T. Just, Pol. Sc., V.P.1,
Blacksburg, Virginia.

Sales

Turn up the dollar volume with creative sales
management. Top salesman seeks advancement op-
portunity. Potential more important than immeci-
ate dollars. Box C-218, BROADCASTING.

Announcers

Personality Personified—no brags, just facts—Radio
and/or TV—any format or Talk—credentials unltd.
Box D-2, BROADCASTING.

A Neophyte says: I'm a salesminded/announcer.
gfg':'f]lﬁ% sound newscaster/dj. Box D-187, BROAD-

Mature announcer, married family man, some ex-
perience, Looking for permanent announcing posi-
tion with well managed and stable station. Prefer
mid-west and mid-south states. Broadcasting school
g:ggmecwnh third endorsed. Box D-188, BROAD-

Black personality, recent grad. Cood news, tight
board, 3rd phone. Ready now. Box D-19]1, BROAD-
CASTING.

Experienced first phone seeks I!)aczz format outlet.
Relocate. Box D-192, BROADCASTING.

1st phone, wish to learn maintenance. Prefer
country operation. 37 years old, Experienced in
production news etc. References. No small markets
please. Bex D-194, BROADCASTING.

11 years—Radie-TV—AIl phases. Sports specjalist.
College graduate, married, family. Reliable, diligent.
Want to move up. Box D-196, BROADCASTINC.

Experienced dj-announcer-newscaster. 3rd endorsed.
Married. No floater. I'm your man! x D-197,
BROADCASTING.

| am a beginner with a Ist phone. Can do RGB
very well. Have a well rounded background in
broadcasting. Would like a job as a jock. Box D-
159, BROADCASTING.

Female, Negro: News or commercials. Professionally
trained, 3rd endorsed. San Francisco Bay area. No
salary. Box D-206, BROADCASTING.

Experienced D), music/production director. MOR,
top 40, modern CGW. Single, 24, draft exempt.
{reserves). Available June 1st. Box D-211, BROAD-
CASTING.

Dynamic, mature Negro DJ; broadcasting school
graduate, 3rd phone; good voice, pleasing personal-
ity. Wish 1o relocate. Box D-212, BROADCASTING.

DJ-newscaster, tight board, versatile salesman,
school graduate. Seeking rcck, RGB or MOR sta-
tion. Draft exempt. 3rd endorsed, will travel. Box
D-216, BROADCASTING.

Negro announcer, broadcasting school graduate,
third phone endorsed, beginner. Box D-31, BROAD-
CASTING.

Small and medium market managers: Be number
one! Switch to the proven “maximum music” for-
mat. Contact Bill Drake, c/o Drake-Chennault
Associates, Los Angeles—or——save that exorbitant
consultant’s fee and let me program your station.
Even on a limited budget, I'll make your sleepy
station come alive with an image pulling heavy
ratings and revenue everywhere. In addition to
establishing and maintaining this consistently pro-
fessional sound with all its subleties, 1 also offer
the following plusses: | will immediately make
money for you with my creative copy and sharp
production. If necessary, | can go on the air my-
self. (| run a tight, bright airshow.) | have a
first class license. | may be a 'synthetic” Drake.
but I'm also a genuine bargain. Let me make your
station a winner! Box D-104, BROADCASTING.

Experienced  Announcer—wants  mic-morning  or
afternoon spot at small to medium market station,
preferably Midwest locaticn. Would also accept
as Program Director. Past experience gained in
Central |llinois locations. Write Box D-109. BROAD-
CASTING.

Military completed. Slightly experienced, good MOR,
é’r&js ﬂhﬁge. Prefers Southwest. Box D-116, BROAD-

Third phone, Dj, tight board, solid news, com-
mercials. Box D-117. BROADCASTING.

Need experienced afternoon traffic dj for Pulse
rated #1 Mod country in medium Gulf Coast mar-
ket. Must be creative production man. Benefits in-
clude life, health and dental insurance, all paid.
Profit sharing and Xmas bonus. Maximum to start
$500 month. Tape, resume and picture to Box
D-260, BROADCASTING.

Situations Wanted Management

First phone announcer newscaster, 6 years experi-
ence, pleasant voice, comfortable with all formats.
desires permanent position with advancement opoo--
tunities. Pennsylvania or New England. Box D-122.
BROADCASTING.

One soul D) avail. May 1. Tight board. 3rd en-
dorsed. Box D-167. BROADCASTING.

[o fal DJ-announcer, commanding newscaster,

Program Director-Air personality, Top 40 MOR
soecialist. Over 10 years experience—all phases.
Number one ratings. Knowledgeable, well-seasoned
pro seeks position in management. but will con-
sli’fliér other possibilities. Box D-160, BROADCAST-

Need P.D., Assistant Mgr., Manager? Ready to as-
sume responsibility. Young man, 28, married, em-
ployed in largest market in Mid-Atlantic states as
AM drive D, PD responsibilities, production. De-
sires southern, small to medium market, country or
MOR station. | offer permanency, long hours in
return. Let's talk. Box D-181, BROADCASTING.

3rd endorsed, MOR—top 40—Imaginative, versatile,
tight board, sales appeal. modern personality, 31,
family relocate. Box D-173, BROADCASTING.

Have Ist, will travel—Chicago area MOR jock de-
sires medium market top 40 with chance to be
creative personality. Box D-177. BROADCASTING.

DJ, tight board. good news, commercials, ready now.
Box D-183, BROADCASTING.

Pittsburgh and suburban—college graduate, 26,
Ist phone, military completed, 2 years_ experience
di/news, full or part time. Box D-185, BROAD-
CASTING.

You bet your sweet bippy | can'! Founder, man-
ager of American Contemporary College station
which beats in city_rock competition in” sales and
ratings. Also experience at AM rock leader in
SWNY. Plus two FM's (rock). For your walnetto
plus a letter you get sample tape and resume. I'm
yours for summer! Box D-218, BROADCASTING.

Drake format preferred. Pro top 40. Major market
sound. strong production. Must be within 200
miles of Kingston, N.Y. Draft exempt. Box D-220,
BROADCASTING.

Canadian, 21 (no fticket) Broadcasting School
graduate. Mature voice for MOR format and al}
play-by-play sports. Box D-222, BROADCASTING.

Authoratative newscaster, D.|.. announcer reads well.
Family man. Box D-225, BROADCASTING.

Lose a pig? Maybe we can help! DI-Comedy team,
Radio or TV. Nonsensical, satirical, contemporary,
mature, reasonable salary requirements. Box D-228,
BROADCASTING.

Experienced, young, versatile morning man wants
Florida location. Box D-23C, BROADCASTING.

Soul vas mo. experience. relocate, 3rd, willing to
Il?\laém orking for 1st. Box D-231, BROADCAST-

College grad. with degree in broadcasting. 3 yrs.
exp. Prefer midwest, but will consider any offer.
Box D-236, BROADCASTING.

1st phone announcer wants {0 move to West Coast,
Rock or easy listening. Experienced as P.D.
wmaintenance. Box D-237, BROADCASTING.

Newscaster—Announcer—D]J: prefer C&W or MOR
If,o\lrtl_;’nat. Cood worker, Box D-239, BROADCAST-

Young handicapped trained voice & diction wishes
chance in Radio (Northwest preferred) partime to
start. 3rd phone. Box D-247, BROADCASTING,

D.|./Announcer—determined and eager. Broadcast
School. Third endorsed. Desire Toc 40 or RGB. Will
relocate. Box D-250, BROADCASTING.

Experienced announcer, PD, in major market, good
ratings. Ist ticket. wants position where this wilf
pavy off_ Make offer, I'Il consider all. Box D-
251, BROADCASTING.

Sharp CGW personality, Young, digs real country
music. No hick. Leave Engelbert Humperdinck at
the MOR station, High ratings guaranteed. Major/
medium_market. State best salary offer first letter.
Box D-255, BROADCASTING.

20

BROADCASTING, April 21, 1969



Announcers—continued

Programing, Production, Others

NEWS

Negro beginner, top 40, RGB D). Broadcast School
Crad. Gordy c/o 734 Euclid, Cleveland Ohio 44114,

Midwest Announcer-D,). Resourceful and exciting
Top 40 talent, with tight board and strong ability
to communicate. tntelligent young married, famlly,
college, broadcastrng school, 3rd endorsed. Can re-
locate. Air check available. Will consider all
offers. Box-412, Berwyn, lllinois 60402,

Female DJ=3rd—tight board—well qualified—news
gathermg — traffic — experienced — children. Write:

pil, 314 Bradle Bldg Wabash, Indiana 46992.
Phone: 219-563-

The no. 1 jock in the 57th market for 2 years, is
looking for a hlgher top-40 market. 5 years ex-
perience. Married. l/ﬁa child (it will be one child
soon). 413-739-6889

Negro, D), announcer, newsman. Young, experl-
enced. Any format anywhere available. 3rd. phon

immie Steward, 523 West Morse Street, Phlla
enna. 19122 Tefe.” 215-CE5-0891.

Announcer. Recent broadcast school graduate, third
phone-endorsed. Military fulfilled, will relocate any-
where. 203-623-2716.

Experienced Sports Director desires position with
heavy play-by-play assignments, including college
or pro. Have Big Eight/Missouri Valley background.

writer, interviewer too. Available July. Box
D-115, BROADCASTING.

Radio copywriter, production skills, third phone,
college grad. desires creative challenge in Nevada,
Lolorade, New Mexico, or Arizona. Box D-190,
BROADCASTING.

Fourth Market has opening for staff writer/producer
for TV News Department. Must be experienced.
Contact Box D-111, BROADCASTING.

Top midwest news operation offers excellent oppor

tunity for experienced energetic writer/photogr

with effective on-air ability. Must be able to dig

for stories, put them across and_have administrative

qualmes 'Send resume and VTR to Box D-154,
BROADCASTING.

Munnllghtmg and working 7 days a week too much.

?/alty for present empl%yer squeezed out. 29.

ollege grad 7 years in radio, competent jock, ex-
ce ent D. or production manager. Prefer produc-
tion. Amer. accent, mature voice. Very_loyal,
honest and sober. Want' permanent position 201,00
pr week. Will work like a fool and get along with
everybody. Present job 3 years, anxious to settle
matter, anywhere Hate to float, but must feed
fama CX No_swinging doors, please. Box

BROAD STING.

Photographer reporter, silent sound on_film. UDDel'
midwest. Network VHF. Salary open. Send
and requirements to Box D-166, BROADCASTING.

Immedlata opening for experienced news writer-
reporter on camera work, photography desirable,
fringe benefits, ideal working conditions. o
TV affiliate. Send VTR and resume to Ken Bechtel,
Station Mana er. KCMT  Television, Alexandria,
Minnesota 563

trapped as network newsman .
realize mistake leaving sports where last decade
includes major football, basketball, major league
baseball _play-by-play. Want team action, but
consider TV strip. Box D-204, BROADCASTING.

Help . . .

First phone; |ntell Bgent ambitious young man with
first phone and ee desires position in
.;ggguncmg Call Harry Harrison, 817-CR4-

College graduate—majored in radio and television
—draft exempt—22, mature. Seeks newscasting or
announcing. Had some experience in producing and
directing.  Contact Sheldon Swedarsky, 6! b
;g;s%,sISouth Bend, Indiana 46618 or call 219-

Need ood FM programer? 30 yr. old, married
wants $2 wk. Have an excellent sition now,
but am just doing on-air work. MOR programer
par_excellent. Will relocate for right position. Box
D-233, BROADCASTI

Experienced young announcer with Ist class, Strong
in Production, knows music, Copywriting, news.
Employed Skw daytimer. Desires opportunity to work
lzna_]s?gt‘l}west or mountain states. ). Ray at 918-

3rd phone endorsed, announcing or CODZWI’I?IH_?.
Connecncut or Massachusetts preferred. 203-747-
. Jesse Cavallaro.

Comedy team . . . currently working Cleveland,
Ohio. Third endorsed. flexible format. Dandy-Payton,
1661 Mars Ave., Lakewood, Ohio 44107,

Beglnner needs experience. Third endorsed, Conn.
School of Broadcasting. 426 North Main Street,
Southington, Conn. 06489, Phone 628-5759.

?tmo-!ﬁ)d) -Lg/ch .-Ky.-Tenn.. —P;
op. rs. experience,
sonality. 513-631-5428.

Experienced first phone announcer available for
immediate employment 914-452-2838.

ram director, dij,
class. Drake per-

News DJ MOR. Presently on air. Contact Mr.
Tavlor. 2135 South Michigan, Chicago, 60616. CA-5-
6420, after 9 p.m.

Announcer—third endorsed Wants work in_Eastern
ground, RGB. ic|
Rieer, 4580 £ 10t T Funsn, Shrizona: 81T

Technieal

First phone transmitter engineer wants work in
Florida. Box D-102, BROADCASTING.

Available May 11—Vacation relief engineer with
first, transmitter experience, car. Box D-189,
BROADCASTING.

Engineer: Experience as Chief deslres techmcal posi-
tion with station and opportu 1X in sales. Now in
Washington. Box D-209, BROADCASTING.

Vacation Relief: Upstate N.Y. Student with first
l comFetmt board, operator, car. Box D-245,

Unemployed flrst phone fully experienced, $140
week, 2¥ -387-1297.

First phone 7 years commercial experience, solid
engineer, good announcer. College student "desires
month of August vacationland, recip me into a
0od rnotel ny position, [ocale consldered Fred
igham, 9 Paterson Ave., Warwick, R.l., 02886.

NEWS
Award winning news director wants move to West

Coast, Can _mold_your news department into #1.
Box D-30, BROADLASTING.

Experienced, a ressive college Junior wants news,
announcing, sales or related summer work in
California or Arizona. Box D-178, BROADCASTING.

Female graduate of Career Academy seeks ggsmon

PRO—PD three years—7 Pulse rating with drive
time top 40 show and % morning talk show.
Looking for PD position in medium market or staff

announcer in major—! know music—Call (207)
784-4749.
TELEVISION—Help Wanted
MANAGEMENT

CATV Manager for large community CATV sys-
tem in major N.E. area. State experience, personal

background, and salary desired. Send snapshot. Box
D-241, BROADCASTING.

Great opportunity for experienced and successful
TV salesman to work in a major market. WTCN-TV,

Minneapolis, has an attractive offer for a proven
producer. Generous pay, plus commission with plenty

of fringe benefits including stock option. If y_«\)}s
qualify, send resume to Norm Page, WTCN 0
Minneapolis, Minn.

Techniecal

TV N for top-rated Washington Post-News-
week Stat:on Florida. Good at reporting, writing,
on-air. Contact Bill George, WIXT-TV, Broadcast
House, Jacksonville, Florida 32207.

Programing, Production, Others

Major market station wants creative cameraman-
editor for TV commercial unit, Only those with
commercial film production experience need apply.
Box D-170, BROADCASTING.

TV floorman-director—need some experience on
floor, but will train in directing. G chance for
your man to grow, midwest market, all color
station, lots of production going on. Send full in-
formation to Box D-252, BROADCASTING. Or call
Erv, 319-364-4194.

Staff Photographer: Know 16 mm, SOF. editing,
processing, operation of film dept., send resume.
(l%iraalger, WVNY-TV, Box 22, Burllngton. Vermont

TELEVISION
Situations Wanted
Sales

Sales Manager: Currently in medium market as local

sales manager. Have done all | can do here.
Corporate structure prevents advancement. Five
y_ears in current position, Seven gars with company.,
remendous sales record, 202.8 |ncrease in local
sales over, the past five years. years old.
Qualified in all aspects of TV. BS degree in
Radio & TV. Medium_ or large market anywhere,
Company knows of this move. Resume and photo
available, Personal interview anytime. If it’s a soft
é don't answer. | need challenge to produce.
ox D-174, BROADCAST NG,

Announcer

TV technician—large N.Y.C. Diocesan ITFS sys-
tem. Involves basic electronic maintenance and op-
eration_of studio master control, and MATV equip-
ment. Technical skill and flex|b|l1ty needed. Salary
dependent on qualification and experience. Box
D-208, BROADCASTING.

fine station? Looking for top professional talent?
College, family, 15 years experience, news, weather,
commercials sales production. Excellent vorce
delivery and appearance, Some executive and ad-
ministrative duties desired. Discuss around 20,-
000, Box D-207, BROADCASTING.

Chief Engineer for large CATV system. Reply giving
complete details including salary required. Ex-
cellent position. Box D-242, BROADCASTING.

New 50,000 Watt AM and Television Control Room
Technicians needed; Need Ist phone; year round
mountain sports country—clean air; KREX, Grand
Junction, Colorado, 303-242-5000.

Experienced Technician—want semi-retirement in
sunny Southwest? We employ to age 70, Need part
or ltime_ mai ntenance technician, first ticket
all phases TV. gn):rogramlng or productlon Send
resume to KVOA- Box 5188, Tucson, Arizona.

New York—Binghamton . . . Dependable person with
first class license . . . to handle UHF transmitter
and studio operation. Growth potential for the
right person. Salary commensurate with experience.
s:%l l?z‘ief Engineer, WBJA-TV, Binghamton, N.Y.

Going full color in new studios. Need studio
technician. Will train man with BGW experience.
Contact Chief engineer, WSVA-TV, Rawley Pike,
Rarrisonburg, Virginia Phone 703-434-0331.

Immediate openings for First Class licensed TV
master control technicians. Opportunities in_ FM
Stereo now under construction. Write: Chief Engi-

as_newscaster in_Johnstown, Penna. area. neer, NY-TV, Box 22, Burlington, Vermont
217, BROADCASTILIG. 05401. * e

Editorial—Attractive, Talented, Female, news Fetzer TV needs engineers with first class license
writer/reporter seeks new challenges Excellent ,Cadillac, Mlchrgan and =TV,

background. Ten years hard news, newspaper/radio.
Some announcing. Prefer news media but would

nsider attractive P-R offer, leading firm. Box
D-226 BROADCASTING.

Sault Ste. 'Marie, Mich igan. Experience _desirable
but not essential. Diversified oDeratlon 6p2a7y
and_many company benefits. Write Box 0
Cadillac, Michigan or call collect 6l6-775-3478

Fun in the morning! Bright, nonsensical, satirical,
warm, total personality-P.D. MOR medium-maiors.
Manarement. On-camera TV. Box D-229. BROAD-
CASTING.

Technical
Studio supervisor—desires new challenge, respon-
fenced, Stron!

sible, ambutlous and color expen
maintenance. Ten oresent  television
employer. Box D-139 BROADCASTING

Single technician with experience in television
would like job. Will go ar,':rwhere Have no license.
Box D-219, BROA

TV Engineer, first phone, 2-year technuzl géaduate
experienced, available now. Box D-23
CASTING.

Will_be in NYC after April 20 attending television
studio training course. Looking for employment after
3 pm daily and weekends. Have had one year's
experience in TV EgJecnon also first_class license,
and inactive replies answered.
?&f"g%’d Smrth PO Box 1828 Chicago, lllinois

NEWS

Outstanding interviewer and newscaster seeks major
market. Currently empl%yed maior Eastern market.
Radio talk show considered. 38. Telephone 716-
8 6-6938, Box D-45, BROADCASTING

Qualified newsman wants TV news reporter position
market. Tape available. Box D-l75
BROADCASTING
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News—continued

FOR SALE—Equipment—(cont‘d)

INSTRUCTIONS—(cont’d)

Dedicated professlonal in top twenty five desires
quality location. Box D-200, BROADCASTING.

Newsman seeking prime time anchor slot major
market. Experienced, solid network background
radio and TV news/or will consider news director-
ship if substantial salary. Box D-215, BROAD-
CASTING.

Program, Production, Others

Producer-director, studio Fmduction, film, 14 years
solid experience. Capable. Competent, Seeks a
position with east station. Box D-165,
BROADCASTING.

TV Operations director seven years commercial,
five ETV experience in continuity, traffic, produc-
tion, announcing, programing and administration.
Masters & Radio-TV. Box D-227,
BROADCASTING.

19 years’ experience, Radio: Management, news,
delivery, production, programing. Television: Promo-~
tion, production, announcing, camera. Age: 36;
married: dependable; want permanence. Box D-
234, BROADCASTING.

Experienced Promotion Manager with art back-
Elxg?fN%esires new challenges. Box D-246, BROAD-

coast

vailable july 1.

Television host with own show in top ten market.
Host of nationally syndicated radio show. 31 years
old. 17 ars experience. Seeks new challenge.
Box D-257, BROADCASTING.

WANTED TO BUY—Equipment

We need used 250, 500. | KW & 10 KW AM and
FM transmitters. No junk. Cuarantee Radio Supply
Corp., 1314 1turbide St., Laredo. Texas 78040.

Need used 1 kw FM transmitter, late _model, for
stereo station. Call Delbert Keeling, Chief Engi-
neer, WCAY, Silver Spring, Md. (301) 587-4900.

Color Encoder urgently needed for research proj-
ect. Would also need related h})ower supplies. Please
help us. Write: Michael McNamee, Department of
Communications, Washington State University, Pull-
man, Washington 99163.

400 to 500 foot self supporting tower. Give de-
tails & price. Mr. Lee, WSBC, 2400 W. Madison
St., Chicago, Ill. 60612.

AM Jooking for 140 foot tower in_good condition
that is disassembled and within 50-75 miles of
Springfield, Mass. . . . Call or write Donald Wilks
PTTRTYM, East Longmeadow, Mass 413.525-4141:
FOR SALE—Equipment
Coaxial-cable—Heliax, Styroflex. Spiroline .etc. and
fittings, Unused mat'l—large stock—surplus prices.

Write for price list S-W Elect, Box 4668 Oakland
Calif 94623 phone 415-832-3527.

Gates FM5B transmitter in good operating condition
with used spare final tubes, filters and factory
reconditioned mono exciter tuned to 100.7. john
R._Krieger. KVET. 113 W. 8th St., Austin, Texas
78701, AC 512-478-8521.

Self-support towers 1—I133* $1,000.00, 3210/
$3,000.00. 1—300 $4,000.00. Bill Angle, P.O. Box
55, Creenville, N.C. 919-752-3040.

RCA TR 5. ex?ellent condition, immediately avail-
able. Box D-157, BROADCASTING.

615 kw generator set good condition, $650.00 or
trade for 1 kw FM transmitter or MOD-freq. moni-
tor.. Box D-195, BROADCASTING.

Need low priced 1 kw AM transmitter, also G, R.
Mod. 916-A bridge, priced right for immediate cash
purchase. Box D-245, BROADCASTING.

Spotmaster, Scully, Magnecord, Crown, Amega, In-
fonics duplicators, Lease finance, trade, Audiovox,
Box 7067-55, Miami, Florida 33iss.

Ampex 350-U_Recorder, good condition. $750.00.
3 Ampex 352 Palybacks, Mono. good, all for
glsoo, Contact: aze Corporation, Box 6636,
irmingham, Alabama 35210.

Field Intensity Meter-RCA-WX2-C—make offer.
Write Box 56, Holicong, Pa. 18928

MISCELLANEOUS

Radio Engineering Incorporated Schools has the
finest and fastest course available for the Ist class
Radio Telephone License (famous 5 week course).
Total tuition $360. Class begins at all R.E.l. Schools
May 26. Call or write the R.E.l. School nearest you
for information.

R.E.l. in Beautiful Sarasota, the home office 1336
Main Street. Sarasota, Florida 33577. Call (813)
955-6922

R.E.l. in Fascinating K. C. at 3123 Gillham Rd..
Kansas City. Mo 64109. Call (816) WE 1-5444,

Deejays! 11,000 classified %g fines, $10.00. Un-
conditionally guaranteed, Co catalag free.
Edmund Orrin, Mariposa, Calif. 95338,

“Jokes for jocks” over 2,000 one liners, definitions
ar’|?1 znn‘;r biits $10.00. Box 7815, Atlanta, Ga. 30309.

Superjocks: Three personal _di iir&les . .. -$25.00
Audition tape . . . no charge, Mid-America Pro-
motions, P.O. Box 2812, Muncie, Indiana 47302.

365 Days of Laughs.” Only Daily Radio gag service
. .. prepared by deejays for deejays. $5 per month.
Box 5)736. Merchandise Mart Station, Chicago, Il
60654,

INSTRUCTIONS

F.C.C. License Course available by correspondence
Combination _correspondence-residence  curriculum
available for BSEE Degree. Grantham Schools, 1505
N. Western Ave.. Hollywood. California 90027.

New Orleans now has Elkins famous 12-week
Broadcast course, Professional staff, top-notch
equipment. Elkins Institute, 333 St. Charles Avenue,
New Orleans, Louisiana.

The nationally known six-weeks Elkins Training for
an FCC first clase license. Conveniently located on
the loop in Chicago. Fully G! approved. Elkins In-

. stitute in Chicago. 14 East lackson Street Chicaro.

Illinots 60604.

Elkins is the nation’s largest and most respected
name in First Class FCC licensing. Complete course
in six weeks. Fully approved for Veteran's Training.
Accredited the National Association of Trade
and Technical Schools. Write Elkins Institute, 2603
Inwood Road. Dallas. Texas 75235.

First Class License In six weeks. Higest success rate
in the Great North Country., Theory and laboratory
training. Approved for Veterans Training. Elkins
Institute In Minneapolis, 4119 East Lake Street.
Minneapolis, Minnesota 55406,

The Masters, Elkins Radio License School of Atlanta,
offers the highest success rate of all first Class
Licerse schools. Fully approved for Veterans Train-
in%. Elkins Institute in Atlanta, 1139 Spring Street,
Atlanta, Ceorgia 30309.

Be prepared First Class FCC License in six weeks.
Top quality theory and laboratory instruction. Fully
approved for veterans training. Elkins Radio License
School_of New Orleans, 333 St. Charles Avenue,
New Orleans, Louisiana 70130.

Announcing, programing, production, newscasting,
sportscasting, console operation, disk jockeying and
alt phases of radio and TV broadcasting. All taught
by highly qualified professional teachers. The na-
tion’s newest, finest and most complete facilities
including our own commercial broadcast station—
KEIR Fully aporoved for veterans training. Accred-
ited by the National Association of Trade and
Technical Schools. Elkins _[nstitute, 2603 Inwood
Road. Dallas, Texas 75235

Attention Houston and Gulf coast area residents

Elkins Institute offers First Class FCC licensing In
six weeks. Quality instruction, Elkins Institute
ouston, 2120 Travis, Houston, Texas 77002,

R.E.l. in Delighttul Glengale at 625 E. Colorado St..
Clenaale. California 91205. Call (213) 244-6777.

R.E.l. in Historic Fredericksburg at 809 Caroline St..
Fredericksburg, Va. 22401. Call (703) 373-1441.

New York City's Ist phone school for people who
cannot afford to make mistakes. Proven results.
April 68 0graduating class passed FCC 2nd class
exams, 100% passed FCC Ist Class exams. New
programed methods and _earn while you learn gob
opportunities. Contact ATS, 25 W. 43rd St., N.Y.C.
Phone OX 5-9245, Training for Technicians, Combo
men. and announcers.

Since 1946. Original course for FCC first class radio
televhone operators license in six weeks. ro
for veterans. Low~cost dormitory facilities at school.
Reservations required. Several months ahead advis-
able. Enrolling now for July 9, Oct. 1. For informa-
tion, references and reservations, write William B.
Ogden, Radio Operational Engineering School, 5075

arner Avenue, Hunhnéton Beach, California 92647,
(Formerly of Burbank, California.)

First Class License in 4 weeks guaranteed! $225.00.
Dixie Radio Institute, c/o Diplomat Inn, Hunts-
ville, Alabama, 205-539-5982.

Broadcasters are passing their first phone exams in
six to twelve weeks through tape recorded lessons
at home, plus one week personal instruction. During
1967-68, one week sessions were held in Memphis,
Seattle, Minneapolis, Washington, D. C., Portland
and Los Angeles. An outstanding success rate has
brought_expansion in 1969 to Boston, Detroit, At-
lanta, Denver and New Orleans. Our
teaching FCC license courses. Bob |ohnson Radio
License _ Trainin, 1060D, Duncan, Manhattan
Beach, Calif. 90266 Telephone 213-379-4461.

Follow the leader to a fast first phone . . . the
Nation's original four week accelerated course with
results guaranteed. . . . Tuition .00, rooms
$8.00 weekly Next class May 12th, Tennessee In-
stitute of Broadcasting, 2106-A 8th Ave. South,
Nashville, Tennessee . . . phone 297-8084,

Go First Class! Prepare for your first class FCC
License Examination (in 4 weeks or less) at TEI,
only $295.00 Highly. recognized and fully
guaranteed. Classes begin the first and third Mon-
day of each month. Reserve your place now,
Write or call Tennessee Electronics_Institute, 121
Fairfax Avenue, Nashviile, Tennessee 37203. Phone—
(615) 297-3213

Cleveland Institute of Broadcasting. New class
starting April 16, 1969. 5till not too late to en-
roll. Studios: 633 Hippodrome Bldg., Cleveland,
Ohio 44114. Enroll now—711-2811,

What are the needs of the broadcast industry???
Employes who have a good basic understanding
of all station operations, with flexible announcing
ability, st class tickets, can run tight board, able
to write & produce good commercial material, help
develop good Sponsor relationships, can obtain
listener response. This type of extensive training
is the reason Don Martin graduates are always in
demand, For free brochure call or write. Don
Martin School of Radic & TV, (est. 1937) 1653 N,
Cherokee, Hollywood, Calif. HO 2-3281.

RADIO—Help Wanted

RCA TR-11 videotape machine, excellent condition,
new air headwheel, solid state Drocessor, set up
and check out, available southeast. 703-272-6071.

For sale nearly new Ampex MX-10 Mixer Assembly.
Mixing facilities for four (4) mikes, or two (2)
mikes and two (2) line inputs. Used only short
time. Price $350.00. Contact Goodson McKee, 817-
754-1488 or 772- 3810, Waco, Texas.

New Rust RC~1000 remote control unit. complete
with modulation _meter, 13-E. Cost $1020.00 new,
never used. $575.00 or best offer. Also Western
Electric 1000/250 transmitter modified witr 833-A
finals, model 443A-1. Good for parts or actual op-
eration with some work. $800.00 or t offer,
KINO Box K, Winslow, Arizona, Call 602-289-3364.

Two audio microwave links ultra reliable, manu-
factured by Motorola, similar to_Mosley PCL-2A
1500 each, K-101 (formerly KPEN), 1001 Cali-
ornia Street, San Francisco, California.

‘Nationwide has the contacts and experience
to help you fill important job openings

CALL 312 337-5318

Nationwide ‘Management Consultants
645 North Michigan Avenue, Chicago, Hlinois 60611
Specialists in ‘Executive ‘Recruitment

~

_J
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RADIO—Help Wanted

Management Announcers

SPORTS DIRECTOR

Major market Western Radio station
needs a real “pro” capable of doing

Are You the #2 Man?
Established young multiple owner broad.

casting firm with excellent growth record h It basket-
Is now further diversifying, conllc‘lerlng u;ﬁ plgoshgy plafgogaﬁ)roaf:;s o';lraolfessl:na]
public offering. Comp Decdsit football. Please send tape, resume and
man as backup preferably with broad lary requirements to

background including sales Lkpowhow, salary .

proven administrative ability, general Box D-85, Broadcastmg.
broadcast sensitivity, love of challenge

and hard work. Key man stock options

and plan depends on you.

Resuame prlene.

Box D-169, Broadcasting.

kA AR KAk ok ok ke ok
o $10,000

Wanted: One Boss Jock

Sales Prerequisite: Big Voice with

I

U VT DTS T T T S T e
A POSITIO UTURE

Send tape and resume fto:
Box D-179, Broadcasting

ST TR R

N WITH THE F

Peoria’s top radio station offers an ag-
gressive salesman the opportunity to
earn an attractive five figure income.
Phone Ed Wodka for a confidential in-
%erview. 800-676-8011, or send a resume

0
WIRL Radio, 121 N. Jefferson

b drd b b b e b b o
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: Something to Say *

: Locale: “Heavy” Eastern Market ¢
*

K
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NEWS

E Peoria, Illinois 61602
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SUPER SALESMAN

To represent a prestigious program
consultancy. Must have:
A. Experience

BUSINESS
REPORTER

B. Knowledge of Industry

C. Ability to sell new and unique Major radio operation has free-lonce
line of programing aids and con- I assignment for good Business-Economics
sultancy service . . .

D. Personal contacts with radio’s de- Reporter with broadcasting experience.

E i:éslo?im;k%;; - Excellent position wilh future potential.
. Ideal indus reputation

F. Ability to close qeal L ACLIE

G. Desire to earn big money Reply in confidence to:

Rush all details, including resume and
references to:

Box B890, 125 W. 41 St.
L Bt 1y 1 NY 10036

Hollywood, California 90028

Programing, Production, Others

SRR RS RRRERRR00000E
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WANTED

Program Director for New York Station

Must know all music & creative promotions. A leader with a proven record.
Send full resume with recent photo.

Box D-258, Broadcasting

111x111XX1322318rrr111
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¥ WANTED—LICENSED : }— PROGRAM DIRECTOR

-

PROGRAM—PERSONNEL
nity for intelligent, articulate professional capa-~

|
Accepting applicotions for Producer- | Mo of handling air shift as well as Deoblo.
Directors ond other program personnel | Please sond tape, resume, references and salary
with FCC first phone. Send full details lo | reauirements to

|

1
for major market talk station. Great opportu- :
|
Box D-143, Broadcasting. Box D-254, Broadeasting :

Director Advertising
Promotion/Publicity. Create and execute F or B est . Resu’ts
promotions for NBC owned radio station You Can‘t Top A
in (lillevelfand. 'Shoué;i bg f?miliar t.vi;h CLASSIFIED AD
raphics for print ads and sales materials.
ﬁnowledge of merchandising helpful. Su- o
pervise publicity, Submit complete resume n
zmdﬁ ;alax:z] requirements. All replies held
confidential. -

Box D-243, Broadcasting ”maﬂws””ﬂ
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Situations Wanle_d

Management

HUMAN
COMMUNICATIONS
EXECUTIVE

Do you need on executive who envies
excellence, covets challenge, prizes per-
formance? A man who sensitively and
creatively helps to implement policy objec-
tives by communicating your ideas to other
human beings in a clear, considerate, ¢o-
gent way? A personable, prudent “medi-
um is the message’” man who helps to
execute decisions by personably communi-
cating your policies directly to the can-
cerned people in a precise, persuasive
manner?

Presently employed, New York City based
commercial broadcaster: 46, married, 3
children. 25 years experience in public in-
formation, news, public relations, commu-
nity affairs as: public information special-
ist; public offairs, commercial radio/tv
broadcaster; member New York State Bar,
trial attorney; news commentary, documen-
tary, speech writer/editor; orientation/brief-
ing officer, press radio advisor, radio sto.
tion group director, personnel administrator,
teacher.

Backgrounded world, locol, community of-
fairs, government, politics, sports, labor
relations,economics, radio, television. Ex-
cellent public speaker.

Will exchange the obove plus integrity,
gut honesty, complete loyalty for challeng-
ing opportunity in the $30,000 area. Write

Box D-259, Broadcasting

Announcers

LOOKING
FOR AN
ANNOUNCER?

Let Dick Good help you.

Get a Columbia School of Broadcast-
Ing graduate to fill your next opening.
IW's a free service we provide to your
stalion and to our graduate. We have
27 offices in the U. 5. and Canada.
The chances are we have just the man
you're looking for, from your part of
the country. Just call or write Dick
Good and he'll send you a tape,
resume and photo of a good graduate
near you.

Columbia School

of Broadcasting
4444 Geary Blvd., San Francisco 94118
Telephone: (415) 387-3000

(M1 affilisted with CBS, Ine. or any olhar inatilulian)




TV—Help Wanted—Sales
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A career opportunity . . . it's a good one—but it’s a tough one.

We are well respected & long established & still growing! We deal
with top management at leading Radio & TV stations nationally.
We have a very desirable spot for a seasoned Sales Manager to
lead a capable & willing sales staff. This individual must be a strong
motivator, an innovator and a top producer.

To the person who can do this job will go a “Trip to the Moon”
future . . . a fine starting base salary, generous incentives, excellent
fringe benefits. “What are you waiting for”?

Our organization knows we are looking for you. Write fully—

.-..----I-.I.--.-.-.I- -.-.----..---I.I.I-.-....I-.-f'.-.--I-I.I.I.-.-..-.----.f-.I-fI...-.-
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Spot Radio & TV
Sales Manager

For Best Results
You Can’t Top A
CLASSIFIED AD

in

THE BUSINESSWEEKLY OF TELEVISION AND RADIO.
Box D-223, Broadcasting

III.I.I.I.I.I...I.....H .- I.I.I.I...l.l.l- --I-I-I

Broadeastin

)

Fromourorganization

(the national spot and local television sales division of a major communications corporation)

has come the current
executive vice Qremdent
of the corporation.

Three division presidents.
Thirteen vice presidents.
And twenty-six other
managerial executives.

If you are a college graduate with If you think you can sell your way to the
proven broadcast sales ability, it could top, send us a detailed resume including
happen to you. And you don’t havetobe  your education, experience and other

a big-city advertising type either. Far convincing evidence of your broadcast
from it. Qur present sales staff hailsfrom  sales ability. If we are convinced, we’ll
two different countries, 13 different take it from there.

states, 61 colleges ( 19 different degrees).
The average age is 31. And the average =~ Box D-171, Broadcasting
income is $23,960!
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Help Wanted Sales Continued

Technical

2.0 555555 555 550 0 05 B

BROADCAST SALES ENGINEER
Exclusive territory for sale of rapidly expanding line of broadcast
equipment requires highly motivated, sales-minded individual with strong
technieal knowledge of equipment primarily to AM, FM, and TV stations.
Leading company with history of high profit and rapici growth.
Sa}g.ry plus commission—with full fringe benefits and travel expenses
paid.
Send resume or call Robert T. Fluent, Assistant Personnel Manager,
123 Hampshire, 217-222-8200.

GATES RADIO COMPANY
A subsidiary of Harris-Intertype Corporation
QUINCY, ILLINOIS 62301

An equal opportunity employer (M&F)
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PRODUCTION

# 2 PROMOTION SPOT

Network Owned TV Siation

Here's a great opportunity for an experienced broadcast promotion spe-
cialist to move up. We're #1 in a top-ten market and offer an unlimited
future. You must be a creative writer with a working knowledge of all
phases of audience and sales promotion. Please send complete resume
with non-returnable samples of your recent efforts.

Box D-172, Broadeasting
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WANTED—LICENSED Technical
PROGRAM—PERSONNEL
Video

Accepting applications for Producer-
T&I Engineer

Directors and other program personnel
BSEE or equivalent. Prefer video

with FCC first phone. Send full de-
signal, video camera, or VTR ex-

tails to
Box D-168, Broadcasting.
perience. Will work with Devel-
ment Engineers to determine

o

S

i

An Equal Opportunity Employer

A

&
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WRITER DIRECTOR

CHANCE OF A LIFETIME
CAREER OPPORTUNITY

Rapidly expanding, full-color state
network. New building, new equip-
ment. Begin at $9,500 with excellent
fringe benefits including groux -
ance and retirement plan. Advance
in 6 years to $12,500.
Send resume to:
Maryland Center for
Public Broadcasting

RFD 1, Box 147B
Owings Mills, Maryland 21117

NEWS

NEWS DIRECTOR

WHAS. Louisville, long recognized for its
news-oriented TV-AM-FM operation, is look-
ing for the exceptional man to head its
news department.

The qualities required go well bevond usual
journalistic administrative abilities. To quali-
fy, this man must have proven ability to
direct a broadcast news service recognized
for local relevancy, identified with aggres-
sive community involvement; he must have
demonstrated a sense of presentation that
produces news and documentary productions
packaged for audience impact as well as
substance, utifizing full dynamic capabilities
of the broadcast media.

If you qualify, we would like to hear
from you. Send comprehensive resume fo
Cleve Rumble, Vice President and Director
of Employee Relations, WHAS, Inc., 520
West Chestnut Street, Louisville, Kentucky

40202,

For Documentary Film Unit

Top-ten market network owned station.
Must be experienced, at home with all
phases and types of production. Please

specifications and test procedures
on new video products. Duties
include some black box design,
capital equipment recommenda-
tions, and first-run test on proto-

send resume, references & salary re-

| types.
quirements to Box D-261, Broadcasting.

Located on the San Francisco
Peninsula. Relocation assistance
provided. Excellent fringe bene-
fits. An equal opportunity em-
ployer.

Send resume in confidence to:
Mr. Harlyn Prouty, 2655 Bay
Road, Redwood City, Calif. 94063

An Equal Opportunity Employer

Ee et a b i b bbb bl bl Ll Ll

FOR SBELE—Equipment

E_H ED RIES AND ASSOCIATES

For Sale: Large Quantity 3M and Memorex oolor videe
tape, low pass, | hour resis. All sofid-state eolor switeher
w/special effects, colorizer and ehroma-keyer. Tekronlx
waveform, vector, vector-scopes and solid-state test dual
trace scopes. Write, wire or phone.

414 NO. ALFRED ST./ LOS ANGELES / CALIF, 90548/ U.8.A.
CABLE ADDRESS: EDRIESTY, LOs ANGELES / {213) 6s1-5080

ASSOCIATE PRODUCER
For Documentary Film Unit

Top-ten market network owned sta-

ANVIPEX

FOR SALE—Stations

tion. MA in communications, or equiv- & o

alent experience required. Please send { Excellent opportunity }
resume, references & salary require- | for exerienced Video Taps oparator with
K 3 maintenance capabilities for professional
ments to Box D-262, Broadcasting. | studio with fop advertlsing agency. Good
l salary, 9-5, no weekends. Holidays and bene-

An Equal Opportunity Employer 1 fits. Send resume to 1

Box D-198, Broadcasting.
} An equal opportunity employer |
R ot T T T T S — Jd
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Ta e Medin Brokers Jne.

116 CENTRAL PARK SOUTH
NEW YORK, N. Y.
265-3430
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For Sale Stations—cont'd

Confidential Listings
RADIO—~TV-—=CA
N.E. — S.E. — S.W. — N.W.

WHY BUY AN FM?

Build your own.
Hundreds of open frequencies. Operate $1,000

(G.BENMNETT I_..\.HHUN I"\Jll.

mo. fixed expense using our unique plan. If
you have capital call 213-980-4000, or write:

Tape Networks, Ine.
12148 Victory Blvd.
North Hollywood, Calif. 91606

©

CHAPMAN ASSOCIATES

media brokerage service®

S.C. small  daytime $ 75M  29% | Okla. small profitable $122M terms
Pa. small  FM 160M  29% | Midw, small profitable 135 29%
S.W. medium fulltime 110M  29% | Ga. small  daytime 107 29%
N.Y. suburh AM & FM 315M  terms | NW.  metro  profitable 225  29%
West  major AM&FM 450M  29% | Midw. major FM 1358 50%

2045 Peachtree Road

Atlanta, Ga. 30309

ACCURATE
COMPLETE
PERCEPTIVE
DISCERNING
RELIABLE
CREDIBLE
PIONEERING
STANDARD
BEARER

Broadeasting

9 (FOR THE RECORD)

Italladdsup...

Add your name to the
multiplying list of
BROADCASTING
subscribers.

——————————————————— )

|
-_-ﬂ_-_” I
1735 DeSales St., Washington, DC 20036 I

Here's my $10.00 for the next 52
issues to be addressed:

Company Name

Position/Title

Street

-
I
I
|
|
I
|
|
I
|
l Name
I
I
I
I
|
|
I
I

City State Zip |
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(Continued from page 88)

for WHYL Carlisle, Pa. Mr, See has in-
terests In live stock sales and auction firms
and Is vice president of West Virginia bank.
Ann. April 11,

® WWJIC-FM Superior, Wis.—Seeks assign-
ment of license from WWJC_Ine. to Titanie
Corp. for $37,500. Sellers: Floyd Bernard,
president, et al. Buyers:; Willlam D. Gregory
1I, secretary-treasurer, Herbert Gross, pres-
ident, and Gordon H. Ritz, vice president
(each 33% %). Mr. Ritz has interest in KSOO-
M-F Sioux Falls, 8. D, Mr. Gross
has lnterests in KLFD-AM-FM Litchfield
and KDLM Detroit Lakes and is applicant
for new AM at Buffalo, all Minnesota. Mr.
Gregory is travel agent. Ann. April 8.

Actions

= WRMA Montgomery, Ala.—Broadcast Bu-
reau granted transfer of control of WRMA
Broadcasting Co. from Stan Raymond and
Zenas Sears (each_50% before, none after)
0 5 Jones Ine, (none before, 100%
after), Sellers: Mr. Raymond Is executive
vice president of WAOK Atlanta and Mr.
Sears Is vice president of same, Buyers:
Willilam O. Jones, president (75%), Ralph
M. Newberry. vice president-secretary and
Willijam W. Dixon, vice president-treasurer
(each 12.5%). Mr. Jones owns 75% of radio
time sales company. Mr. Newberry owns
accounting firm. Conslderation $235,000
Action April 9.

= KCST-TV San Diego and KAUZ-TV Wi-
chita Falls, Tex.—Broadcast Bureau granted
transfer of control of Western Telecasters
Inc.,, and Bass Brothers Telecasters Inc.,
respectively, from Perry R. Bass, trustee,
(25% before, none after) to Robert M.
Bass (none before, 259% after). Relinquish-
ment of trustee holdings. No consideration
involved. Principals: Bass Brothers Enter-
prises Inc., 100%. Sid R., Edward P.,
ert M. and Lee M. Bass (each 25%). Mr.
Lee Bass Is minor: stock held by Perry
Bass. Princibals own KFDA-TV Amarilio,
Tex.. and satellites KFDW-TV Clovis, N, M.,
and KFDO-TV Sayre, Okla. Action March 28.

a WNEM-TV Bay City, Mich.—FCC granted
assignment of license from Gerity Broad-
casting Co. to Meredith Corp. for $11.5 mil-
lion. Seller: James Gerity Jr., sole owner.
Mr. Gerity owns WABJ Adrian and WNEM-
FM Bay City, both Michigan, Buyers: Fred
Bohen, chairman of board, Darwin D, Tuck-
er, president, E. T. Meredith III, vice pres-
fdent-assistant secretary, et al. (as a group,
100%). _Buyers M-TV and
KFMU(FM). all Missouri:
KPHO-AM-TV_ Phoenix; WOW-AM-FM-TV
Omaha: and WHEN-AM-TV Syracuse, N, Y.
They also own combanies engaged in Dub-
lishing magazines, text and consumer books:
manufacturing world globes; and printing.
Action April 16.

B WBNT-AM-FM Onelda, Tenn.—Broadcast
Bureau granted assignment of license from
Scott Broadcasting Co to Oneida Broad-
casters Inc. for $160.000. Seller: )

Troxel, sole owner. Buyers: George R. Guer-
tin, president (49,7%). James F. Stair, sec-
retary-treasurer (50%) and Charlotte Guer-
tin, vice president (.3%). Mr. Guertin owns
37.9% of WMTM-AM-FM Morristown, and

WMTN-AM-FM
. QGuertin
owns 1% of WYSH-, AM-FM Action April 8.

Community-antenna activities

The following are activities in com-
munity-antenna television reported to
BROADCASTING, through April 16. Re-
ports include applications for permis-
sion to install and operate CATV’s,
grants of CATV franchises and sales
of existing installations.

Franchise grants shown in italics.

m Brea, Calif.—Cablecom-General of South-
ern California has been awarded a non-
exclusive franchise. Subscribers will pay
$4.95 monthly.

m Pleasantville, N, Y.—Saw Mill River Cable-
vision Inc., a subsidiary of Time-Life Broad-
cast Inc.,, has been granted a 25Vyear
nonexclusive franchise.

m Yorktown, N. Y.—Two firms have been
granted six-month nonexclusive franchises:
Saw Mill River Cablevision, a Time-Life
subsidiary, and Mid-County Cablevision.
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Perry Samuels took a deep breath. He'd
been immersed since last August in a
new corporate role, with promotions,
changes and responsibilities coming
thick and fast, and the question brought
him to an uncharacteristic pause. The
question wasn’'t well focused, but he
answered it anyway, in good humor,
concisely, with organized points ticked
off in order, despite the minor excur-
sions that tend to detour even the most
businesslike of conversations.

The question was, simply and ex-
haustively, what his new position, as
Avco Broadcasting’s senior vice presi-
dent for radio, was all about, and how
it was going.

The answer couldn’t be provided by
lifting a page from Avco’s corporate
management manual. Mr. Samuels’
position didn’t exist before he stepped
in to fill it. The objective was, as he
tells it, to bring together into a coherent
group operation a collection of seven
radio outlets (five AM’s and two FM’s)
that had “just grown like Topsy.”

Group radio ownership, he notes, is
a comparatively new Avco endeavor.
Stations were added to Avco’s long-
time holding of wLw Cincinnati (ac-
quired in 1945) beginning in 1965, when
three outlets were purchased (wwbc-
AM-FM Washington and woAl San An-
tonio, Tex.). Two San Francisco sta-
tions were acquired in 1966 (xyA and
koIT[FM]) and the purchase of wrTH
Wood River, Ill. (St. Louis area), was
approved by the FCC in February of
this year.

Mr. Samuels joined Avco in 1967 as
vice president and general manager of
the Washington stations. By August
of the following year it had become ap-
parent to Avco top management that
Avco radio was coming into its own as
a separate corporate enterprise, with
more growth slated for the future. Ac-
cordingly, the post of vice president for
radio was created, paralleling an exist-
ing position of vice president for tele-
vision, and Mr. Samuels was named to
the post.

Among his first tasks was finding a
successor to manage the wwbc stations
on a day-to-day basis. Also, he was
heavily involved in the purchase of the
Wood River property.

In late December 1968 he moved to
Cincinnati. In March of this year came
the promotion to senior vice president,
which served to clarify corporate lines
of command.

In the meantime, the value of over-
all supervision of the radio properties
has been showing up in ratings and
on the books. For the present he is
holding current figures close to his vest,
but it’s understood that sales are well
up with profits showing even larger
gains.

Partly, he observes, the gains reflect
widespread increases in business levels

Perry Samuels and
the view from
the corporate level

generally. But partly they also reflect
greater attention to controlling operat-
ing costs, which permits earmarking
specific percentages of sales increases
to profit.

An outside view of expenses, such
as a group manager can provide, can be
very helpful to a station manager, Mr.
Samuels notes. Without comparative
evaluations from similar operations, op-
erating costs ‘“can nickel-and-dime a
manager to death,” he says.

Perspective can help on programing,
too, he adds. Station managers, al-
though they must retain control of day-
to-day decisions, “can be too close to
get the feel of it.” An outside ear can
tell if the music is getting too far out
or if clutter has crept into a station’s
sound, he explains.

And top-level supervision in close
contact with station management can

WegksProfile

Perry Sylvan Samuels — senior
vice president-radio, Avco Broad-

casting Corp., Cincinnati; b.
March 5, 1930, New York City;
BA, University of lllinois, 1950;
vice president-general manager
wPTR Albany, N. Y., 1962-67;
joined Avco Broadcasting in 1967
to become vice president-general
manager, WWDC-AM-FM Wash-
ington; promoted to Avco vice
president for radio in August
1968; named senior vice presi-
dent, Avco radio, March 1969;
m. Doris Ellen Johnson of Coats,
N. C., Oct. 24, 1953; children
—Les, 14; Ellen, 13; Brad, 8, and
Liz, 4; hobby—golf.

facilitate personnel transfers and pro-
motions from within the system.

In sales, he'’s recommending that sta-
tions establish market directors, work-
ing locally on marketing of national
products—providing a service that can
bring in the national spot dollar and
render the station less vulnerable to
“last month’s little number” in the rat-
ings.

Perry Samuels began in radio in his
college years and has never really left
the medium. Before graduating from
the University of Illinois in 1950 with
a degree in industrial psychology, he
progressed from fraternity shows to
a part-time DJ program on WK Ur-
bana, IIl. In the service, he transferred
from a psychological-warfare assign-
ment to Armed Forces Radio, manag-
ing a bedside-network operation at
Fort Bragg, N. C.

A summer interlude after his dis-
charge in 1953 found Perry Samuels
visiting a girl (who became his wife)
in Washington, where he worked briefly
as a DJ for weay Silver Spring, Md.
(now wQMR). Then the radio career
began in earnest with a job on “a hard
commercial station,” wpaz Pottstown,
Pa., which he says provided “an abso-
lutely essential experience.”

Then a stint with WKBS (nOow WTHE)
Mineola, N. Y., as DJ and sales-
man led to a position as account ex-
ecutive for wMca New York. In 1960
the wMca ownership evolved into the
Straus Broadcasting Group, operating
wBNY (now wysL) Buffalo, N. Y. Mr.
Samuels became vice president and
general manager of wBNY until the sta-
tion’s sale in 1961. Shortly after the
sale he signed on as vice president-
general manager of Schine Enterprises’
wPTR Albany, N. Y.

A station’s full participation in the
broad range of community concerns, he
insists, should be its fundamental rea-
son for being, and such service is es-
sential for his own personal satisfaction.

Also central to satisfaction, he notes
somewhat regretfully, is working close-
ly in a large group on a give-and-take
basis. Since reaching high corporate
command at Avco he has fought to
keep the barriers from rising, he notes,
but his responsibilities take him inevit-
ably away from daily operating deci-
sions and limit the informal closeness
he so much enjoys.

But the payoff for any managerial
post, he adds quickly, “is in making
things happen. When you’re a station
manager you work with all concerned
to ‘make a station happen.’ When
you're making things happen you care
deeply about, it’s fun,” he explains.
Now, he has seven stations under his
wing. “And if running one station can
be fun”—and it can be, despite the
headaches, he insists—his new responsi-
bilities “can be seven times the fun.”
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Fiitorials

Tomorrow the Congress!

Thirty years ago radio became a full-fledged news medium.
The House adopted a resolution on April 20, 1939 extending
to radio the same privileges accorded the press, thereby es-
tablishing what is now the Radio-Television Correspondents’
Gallery. It had 26 accredited members. Today there are
nearly 500 in both Senate and House galleries.

Last week the Senate moved into the electronic era. It
authorized the installation of microphones at each senator’s
desk. Again it followed the lead of the House which has
had an amplifying system for years.

But the House lags woefully behind the Senate in one im-
portant respect. Senate committee chairmen determine
whether there shall be TV (and radio) coverage of important
hearings. The speaker must decide whether there is to be TV
coverage of House committees and no speaker since the ad-
vent of television ever has.

Once the House committees are thrown open, the next
obvious step would be coverage of Senate and House de-
bates where the media deem them newsworthy. It's simply a
matter of extending the visitors’ galleries to the whole na-
tion. This also would provide an instant source of program
supply to the newly authorized noncommercial television
operations to be keyed from Washington.

Looking ahead

There are hopeful signs the Nixon administration is be-
stirring itself in the area of communications regulation and
spectrum management. Preliminary meetings are being held
at the White House staff level.

While these conversations have been exploratory there
is already reason to dispel any notion that the clock will be
turned back to the last Republican administration 16 years
ago. Both the technological advances and the political in-
volvements that have developed since the Eisenhower years
make any thought of a return to those days sheer fantasy.
This is particularly so in the broadcast sector.

This is not to say that the mischievously contrived “strike”
application technique or the one-to-a-customer proposed
rulemaking will be implemented. But it could very well mean
that the new administration—like its Democratic predecessor
—will not look with favor upon so-called “concentration” of
media under the same ownership and in the same markets.
Indeed, the unvarnished word from the antitrust division’s
filing in the CATV rulemaking (BROADCASTING, April 14) is
that it wants no cross-ownership of cable systems, news-
papers or television stations in the same market.

There seems to be in the Nixon establishment ample
recognition of the need for a new national policy and pos-
sibly an entirely new regulatory agency. But there also is
the realization that short-term therapy is urgent, if only to
bring the FCC back to a sensible pattern of day-to-day regu-
lation, and without throwing licensees into shock with every
new regulatory pronunciamento. The simplest way of bring-
ing a return to sanity would be for the FCC to proceed on a
case-by-case basis until new public policy is established.

The first legislative step has been taken to end the vicious
racket of soliciting “strike” applications against renewal of
old-established stations (see story this issue). Senator Pastore
(D-R. L) has promised help as chairman of the Subcom-
mittee on Communications. But this, albeit an emergency
move at a critical juncture, is merely palliative.

There needs to be a new commission with some new peo-
ple. There is no reason for a seven-man agency when five

members can do the work, just as five commissioners run the
Federal Trade Commission and the Securities and Exchange
Commission. With five commissioners the President could
pick a new team, renominating those he feels best qualified
and dropping those who are not. It would save money too—
about $250,000 a year.

Moreover, there’s need for a change in name. The
satellite is the very essence of the new communications tech-
nology, both internationally and even domestically, for data
as well as broadcast transmissions. Every nation wants to
participate in the satellite consortium. It is the new interna-
tional status symbol—the reason-for the formation of In-
telsat. No less a personage than former Pennsylvania Gov-
ernor William Scranton will head the U. S. delegation to the
Intelsat conference when it resumes here on Nov. 18.

A new five-man agency could well be named the Federal
Communications & Satellite Commission so there can be no
mistake about the recognition this nation gives to its pioneer-
ing breakthroughs in space communications—or about who’s
boss in regulation and allocations.

All business is not national

The way things are going these days, looking back is often
more comforting than looking around. But last week, in a
detailed study of local television time sales, this magazine
looked both ways and found that both past and present offer
promise for the future.

In the looking-back process, at least one popular theory
was destroyed. What everybody has been calling an “ex-
plosion” in retail advertising on TV was found to be less
explosive than accumulative—the current peak of a curve
that has been going up for at least a decade. The swing to
TV by some of the big guns of retailing—Sears, Penney’s
and Ward’s, to name three—provided the bang and un-
doubtedly will accelerate the trend, but the trend itself was
there all along.

If the growth rate in TV-station revenues is to be main-
tained, it is clear that the year-to-year increases will have to
come primarily from two sources, not three as used to be
the case. All indicators suggest that revenues from network
compensation have peaked out; they have not increased since
1966. That leaves national/regional spot and local advertis-
ing as the fields for future growth. The smart broadcaster
will work both as aggressively as possible.
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Drawn for BRroapcasTING by Sid Hix
“My little boy ran in shouting he had no cavities, thanks

to Crest. . . . Unfortunately. 1 was doing a Colgate Tooth-
paste commercial at the time!”
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...in the 12th U. S. Market

Some news originates in the county courthouses in both
Dallas and Fort Worth. But not all! Regardless of where
or when news breaks, you'll likely see a WBAP reporter
covering the story in meticulous detail — just one of
the reasons so many people watch the news at 6 and
10 p.m. on Channel 5. In an drea of more than one
million television households, WBAP news informs a
lot of people every day.

If you have a product or service to sell to a fot of
people, put WBAP-TV to work for you.

Represented Nationally by Peters, Grifttin, Woodward. Inc.
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The projector that

doesnt care what
r the slides are in

That's the beauty of the Sarkes Tarzian
DSP-80 Slide Projector. Just load

the machine with up to 100 slides . . .
the largest capacity of any projector in
the field. Then punch them up in
sequence—or skip around, selecting
any slide at random. The DSP-80 takes
it all in stride. And never misses a cue,

Replacing slides is easier, too. Change
one at a time, or set up a completely
new slide program simply by
interchanging pre-loaded drums.

Color slides always project true and
brilliant, because the DSP-80 has a 500
watt quartz lamp that maintains a
constant color temperature . . . no matter
how long it's running. And forced air
cooling eliminates buckling.

The DSP-80 contains its own DC power
supply and can be operated locally or
from a variety of standard remote
control panels. Contact your Sarkes
Tarzian sales engineer now or write
direct: Sarkes Tarzian Systems,
Bloomington, Ind.

SARKES TARZIAN SYSTEMS



