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Warner Bros.-Seven Arts’' “‘Films of the 50’s and 60's"’ ..
Television’s finest entertainment and

an extraordinarily profitable feature film investment.
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Television Specialists in

Features, Series, TV Specials & Cartoons

George Mitchell, Vice President and General Sales Manager, Domestic TV

EASTERN DIVISION
200 Park Ave.. New York. N.Y. 10017 (212) YU 6-1717

Lioyd W. Krause, Vice President, Eastern
Division Television Sales
Regional Sales Directors:
Peter M. Affe, Features
Edgar J. Donaldson, Features
Ira Kleinman, Syndication
Burton Rosenburg, Syndication

MIDWESTERN DIVISION
550 West Jackson Blvd., Chicago, IIl. 80606 (312) 726-1658

John N. Heim, Vice President, Midwestern
Division Television Sates
Regional Sales Directors:
S. Allen Ash, Features
William Wineberg, Features
Dick Deitsch. Syndication
Jordan Glassner, Syndication
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SOUTHWESTERN DIVISION ,
508 Park Ave., Dallas, Texas 75201 (214) Rl 7-93925

David Hunt. Vice President. Southwestern
Division Television Sales

Regional Sales Directors:
James Delaney, Features
Al Shore. Features
Ross Allen Newby, Syndication
Crenshaw Bonner, Syndication

WESTERN DIVISION "
291 South La Cienega Blvd.,Beverly Hills,Calif. 90211 (213) 657-1771

Robert Hotfman. Vice President, Western
Division Television Sales
Regional Sales Directors:
Al Adolph. Features
Sid Cohen, Features
Alex Horwitz. Syndication
Peter Brooks. Syndication
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AVERAGE NUMBER HOUSEHOLDS REACHED*
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WTEV grows greater in the
greater Providence TV area

Channel 6 ratings in average number of homes
Represented by . d
I reached prove that its audience share of the
m@?@ greater Providence market is definitely on the
' up and up. The installation of a new 1,049-
foot tower provides more reach, more pene-
tration. Programming with the feel of TODAY
and specific appea!l for all demographic
groups attracts and holds viewers. With such
spectacular growth, WTEV is far better for
advertisers.

W ILEL W | Channet

Providence—New Bedford —Fall River
Rhode Island—Massachusetts

.| Television, Inc.

GRADE B

Vance L. Eckersley, Sta. Mgr.

Sening the Greater Providence Area

STEINMAN TELEVISION STATIONS . Clair M‘e‘C‘ollough, Pres.
WTEV Providence, R.I. / New Bedford—Fall River, Mass. - WGAL-TY kancaster~Harrisburg-York—Lebanon, Pa. « KOAT-TV Al'buquerque, N.M.
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Meter readers

TV stations in New York have retained
engineering firm of Jansky & Bailey to
study electronic capabilities of meters
used by A. C. Nielsen Co. in its New
York instantaneous rating service, and
they are lining up another firm for
similar study of meters in American
Research Bureau's rival instantaneous
service. It's all part of five-year-old
project—conducted through New York
TV stations rating committee, headed
by Dick Owen, research director of
WCBS-TV—t0 get to bottom of discrep-
ancies between ARB and Nielsen/New
York ratings. In effort to track down
reasons for discrepancies, rating com-
mittee conducted study of respective
survey samples and made recommenda-
tions before launching hardware inves-
tigation. Station sources say rival ratings
are not as glaringly at odds as they were
before but that differences still exist and
are still “disturbing.”

Nielsen cooperation with stations
represents turnabout from position com-
pany took vear or so ago when Broad-
cast Rating Council undertook own
hardware study. ARB cooperated, but
Nielsen refused (though it did permit
BRC auditors to make validation checks
to determine whether tuning was being
accurately recorded). Station authori-
ties say Nielsen cooperation now may
stem from rating committee’s decision
to assign different engineering firm to
each rating service and thus avoid con-
centrating competitive information in
single source.

Running scared

Government threats to break up multi-
media ownerships got to another media
combine last week. Time-Life Broad-
cast decided to withdraw 33 applica-
tions for CATV franchises in Chicago
suburbs as well as one for franchise in
city itself. Decision followed parent
Time Inc.’s purchase of Hollister chain
of weeklies in area (see page 48) and
earlier acquisition of other group of
weeklies around Chicago.

Several weeks ago word got out that
Triangle Publications had decided to
get out of cable business (“Closed Cir-
cuit,” May 5). As of last week it was
still looking for buyer for 16,000-sub-
scriber system in Binghamton, N.Y.,
and several smaller systems.

Two ways

During closed business session at their
convention in New York last week CBS-
TV affiliates moved in opposite direc-

tion from position taken by NBC-TV
affiliates only week before. At NBC
convention, stations voted down resolu-
tion that would have asked NBC to
relinquish 30 minutes of monthly two-
hour First Tuesday for local public af-
fairs (“Closed Circuit,” May 19). At
CBS closed meeting, network officials—
who currently relinquish 30 minutes of
60 Minutes| News Hour every four
weeks—asked whether stations would
like to yield that time back to network.
In response reported to be virtually
unanimous, they said they wanted to
hold onto it.

Back burner

They aren't saying so in public, but
some officials in Nixon administration
favor creation of executive-branch agen-
cy to allocate spectrum and participate
in making communications policy. This
view coincides with one of main recom-
mendations in report submitted to Pres-
ident Johnson last December by his
Task Force on Telecommunications
Policy but never released until Nixon
administration put it out last week (see
page 24). Officially, White House is
withholding endorsement of task-force
findings.

Strong start

Twentieth Century-Fox will announce
this week what it will claim is biggest
syndicated-TV sale ever—514 episodes
of Peyton Place to Metromedia’s WNEW-
Tv New York, WTITG(Tv) Washington,
KTTv(Tv) LOs Angeles and KMBC-TV
Kansas City. (Metromedia’s San Fran-
cisco U is not included.) Last week
Fox announced that Peyton Place would
come off ABC for fall start in syndi-
cated showings (see page 58).

Modern public service

Advertising Council is undertaking
test of 30-second spots for its volun-
tary campaigns and is considering pub-
lic-service piggybacks for future. Its
1969 traffic-safety kit will be mailed to
broadcasters with 30’s (plus traditional
60’s and 20’s) and questionnaire en-
closed. Films are in labs now and will
be sent out next month in time for
Independence Day weekend safety drive.
Questionnaire-post card will canvass
stations on estimated number of times
each length will have been aired. Coun-
cil hopes short spots will increase vol-
ume of donated air time. Voluntary
agency for National Safety Council Inc.
is Needham, Harper & Steers, Chicago.

Ad council also is giving thought to
approaching networks through its radio-
TV committee on possibility of piggy-
backing public-service spots. Council
would like to see such campaigns as
forest-fire prevention and keep-Ameri-
ca-beautiful running back to back.

Mission uncertain

Success of Mission: Impossible has
created monster for Paramount TV,
which produces show, and CBS-TV,
which carries it. Real mission impossible
has been to get production rolling for
next fall in face of actors’ demands for
salary increases ranging up to 100%.
(Production costs have already been
going over $175,000 budget.) As situa-
tion now stands, Peter Graves, Greg
Morris and Peter Lupus of regular cast
will be back for fall. Martin Landau
may not, and his real-life wife, Barbara
Bain, will stay or go with him.

Leonard Nimoy, recently of Star Trek,
has been signed as guest star in opening
two-part segment of Mission for fall,
with options for several additional ap-
pearances. He’s tagged as Mr. Landau’s
successor. Actress Dina Merrill may
substitute for Miss Bain.

Matter of principle

Some CBS-TV affiliates think Merv
Griffin Show has been turning blue
too often since impending move to
CBS has made it lame-duck production
at Westinghouse Broadcasting. Their
concern surfaced during closed session
with network officials at annual conven-
tion last week. According to partici-
pants, this led to bantering exchange
that appeared to satisfy as well as
amuse. Inside account of exchange:
When affiliates expressed hope net-
work’s program-practices people will
keep eye on show’s content and clean
it up if necessary, program vice presi-
dent, Mike Dann, said: “I won’t let
them.” President Robert D. Wood re-
plied: “I will.” Mr. Dann countered
that “I never argue with the network
president,” but Mr. Wood had last
word: “Whoever the network president
may be.”

First dip

Reports persist that Hershey Foods,
Hershey, Pa., may be planning its first
use of TV next fall by buying regional-
ly. Account people at Ogilvy & Mather,
New York, Hershey’s agency, say they
cannot confirm reports, but neither will
they deny them.
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You support
eight million people
on welfare.

And the way things
are going, your children
will be supporting theirs.

Originally, welfare was a
solution to a problem. Today it's a
problem in itself.

It has reached the point where,
if a person is born on welfare, he will
probabiy die on welfare.

And ten years from now, things
could be worse.

That is why Group W’s Urban
America Unit prepared the 90 minute
documentary,'The Shame of Welfare."”

First, it clears up some popular
misconceptions. For instance, the
majority of Americans on welfare are
not black. They're white.

Then, the documentary shows
how the present system has become
obsolete over the years. How billions
of dollars are spent every year merely
to keep millions of people living in
abject poverty.

But we do more than show the
ugly side of welifare. Much of the
program is spent discussing solutions

to the problem. The kind of solutions

that would replace our disintegrating
welfare system before it disintegrates
totally.

“The Shame of Welfare" is just
one of 52 prime time specials GroupW
is presenting on its five television
stations this year.

Each week, we're trying some-
thing different. A special oncul-
ture and the arts. A special on the
news. A special to make you laugh.A
special to make you think. And,
perhaps, act.

We've undertaken this kind of
programming because there are a iot
of problems facing this country.

And we believe a broadcaster’s
responsibility is to be part GROUP
of the solution.

WESTINGHOUSE BROADCASTING COMPANY
WBZ - WBZ-TV BOSTON - WINS NEW YORK « KYW - KYW-TV PHILADELPHIA
WJZ-TV BALTIMORE - KDKA - KDKA-TV PITYSBURGH - WOWD FT. WAYNE
WIND CHICAGO « KPIX SAN FRANCISCO - KFWB LOS ANGELES
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WeekinBrief

Cable television industry’s push to ease present and pro-
posed FCC regulation opens on Capitol Hill, with new
legislation a possible resuit, and task-force report looming
in background. See ...

Will task-force report help CATV's? .. .19

Five months after its completion, Johnson administra-
tion’s task force report on communications policy is re-
leased—but White House withholds endorsement, says
report was issued to promote “discussion.” See ...

Task force study finally reaches Hill ... 24

Automated monitoring service to verify quality and on-air
performance of television commercials is a near-reality,
with International Digisonics Corp., as prime mover. Next
question: Can system get FCC approval? See...

IDC looks for FCC green light . .. 28

On same day that Cigarette Labeling Act expires, Federal
Trade Commission will meet to establish toughest “death
warning” yet—to appear not only on packs, but in all
advertisements. See . ..

FTC moves in like lion on cigarettes ... 30

CBS affiliates’ convention in New York features upbeat
reports on sales, programs and growth prospects of tele-
vision, with only one dark element on horizon: prospect
of tougher government reguiation. See ...

Prosperity is theme at CBS-TV ... 34

Federal courts are now last hope for WHDH Inc,, in its
bid to keep Boston’s channel 5, as FCC denies petitions
for reconsideration of its unprecedented decision to grant
facility to competing applicant. See. ..

FCC closes the door on WHDH ... 42

FCC approves nearly $9 million in sales: Starr Broadcast-
ing acquires WBOK New Orleans, WLOK Memphis, KYOK
Houston and KXLR North Little Rock, Ark.; Taft Broad-
casting gets WIBF-TV Philadelphia. See . . .

Five station sales win FCC nod ... 46

Rising costs will keep CBS-TV away from 1972 Summer
Olympics and may keep it from renewing National Hockey
League games—but costly pro football is still on for 1970,
according to William MacPhail, network’s vp-sports. See...

CBS will have football in 1970 ... 52

ABC will enjoy record second-quarter earnings and gen-
erally better year in 1969, with O & O’s leading broadcast-
division revenue, ABC President Goldenson tells affiliates
at company’s annual meeting. See . ..

ABC earnings soar into 1969 ... 59

Striking new station architecture, reflecting television’s
uniquely contemporary identity, begins to appear as
broadcasters abandon old, cramped studios and look for
newer quarters. Special report tells the story. See. ..

Radio-TV builds image into the skyline ... 64

Departments
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BROADCAST ADVERTISING .......... 28 WEEK'S PROFILE
CHANGING HANDS .....ccocvvcuinne .. 45

WEEK'S HEADLINERS .....cccocsviernes 10
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DATEBOOK .......... . 12

EDITORIALS ..ooooeeecrccncnnnas 84

FATES & FORTUNES ......cccoomvrunnnee 68

FOCUS ON FINANCE ....ccooeeruvrnnn 59

FOR THE RECORD .....ccoomicvruncene. 71 o
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PROGRAMING ....ccoooovirrniinerirircennnn 52 “ °
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- GIMORE

Where the excitement i1s!
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For the third thrill-packed year Gordon Johncock and Gilmore Broadcasting are partners
on the championship car racing trail. Johncock, one of the nation's leading drivers, has
been setting records across the country in his Gilmore Broadcasting Specials. Linked
to trackside reports for race after race, the Gilmore stations are fanning the enthusiasm
of the fans at home.

Building audience excitement to the thrills of America’s fastest growing spectator
sport is characteristic of the Gilmore spirit in broadcasting. In Harrisonburg, Evansville
and Joplin viewer loyalty grows. Advertiser support flourishes.

In sports as in all programming, the Gilmore stations build their success on involve-
ment. That's where the excitement is.

GILMORE BROADCASTING CORPORATION
GENERAL OFFICES: 202 MICHIGAN BUILDING  KALAMAZOO, MICHIGAN 49006

WEHT-TV KODE-TV WSVA-TY KODE-AM WSVA-AM WSVA-FM

Evansville Joplin Harrisonburg Joplin Harrisonburg Harrisonburg

k.

James S. Giimore. Jr.. president
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Late news breaks on this page and overleaf.
Complete coverage of the week begins on page 19.

AtDeadline

Commissioners fume

Citizens group’s effort to take channel
11 away from wrIx(Tv) New York is
generating considerable controversy
within commission.

Chairman Rosel H. Hyde, in un-
usually strong statement, accused Com-
missioner Nicholas Johnson of having
attacked integrity of his fellow com-
missioners in statement on case.

Commissioner Johnson denied it and,
in turn, suggested commission’s staft
had acted on wpIx license renewal with
unusual haste (see page 41).

This, in turn, produced unusual retort
from member of staff. George Smith,
chief of Broadcast Bureau, said sugges-
tion staff had proceeded in unusual
manner on WPIX case was “untrue.”

Meanwhile, commission on Friday
(May 23) released public notice an-
nouncing renewal by staff, under dele-
gated authority, of wPIx and other New
York and New Jersey stations, whose
licenses expire May 31.

Forum Communications Inc., com-
posed of New York area residents, filed
its application for channel 11 on Thurs-
day, same day staff action was actually
taken. Question as to whether Forum
application was thus filed too late has
not yet been resolved at commission.

Chairman Hyde made his statement
Friday in concurring in commission’s
Thursday decision to deny Forum’s pe-
tition for “safe period” in which to file
application. Forum had said it would
not be able to complete application until
May 29 (BROADCASTING, May 19), but
filed it May 22.

Charman Hyde said that Commis-
sioner Johnson, in dissenting to that
commission action, had attacked in-
tegrity of commission members after
failing to persuade commission “to de-
fer orderly renewal of a broadcast sta-
tion license” so that competing applica-
tion could be filed.

Chairman Hyde also defended com-
mission’s decision to adhere to cut-off
date on filing of competing applications.
To grant waiver in case where no rea-
sons for it are advanced would mean
there is presumption in favor of en-
couraging competing applications—*“that
our cutoff procedures are meaningless,”
he said.

Commissioner Johnson, who in dis-
sent said commission had denied Forum
petition in order “to serve the economic
interests” of favored broadcast licensee,
responded to chairman in “addendum”
to that dissent. He said he “never—cer-
tainly never intentionally—engaged in

ad hominum arguments or hinted at lack
of personal integrity.”

He also disputed argument that grant-
ing Forum’s petition would amount to
“encouraging competing applicants. To
suggest that any commissioner has en-
couraged such applicants,” he added, “is,
most charitably, misleading.”

He said that commission’s Broadcast
Bureau had “flouted” instruction to

- process WPIX in normal course of com-

mission business.

Mr. Smith, however, said it was “‘not
true” processing of June 1 renewals was
unusval. He said batches of renewal
applicants in last four renewal periods
had been granted before license-expira-
tion date.

Mr. Smith said that by May 14
bureau had completed processing of 175
New York and New Jersey renewal ap-
plications, and found them to qualify
for grants.

“I reported to the commission on
May 21 [Wednesday] that those 175
applications had been or were in process
of being granted,” he said. “And of the
175 applications, WPix’s was one.”

Cable impact shown

UHEF operator gave House Communica-
tions Subcommittee facts and figures
Friday (May 23) about inroads on au-
diences and income caused by CATV
penetration. At hearing earlier in week
cable spokesmen held damage by cable
to broadcasters was unproved and at
worst only potential (see page 19).

David Baltimore, vice president and
general manager of WBRE-Tv Scranton-
Wilkes Barre, Pa., said his area’s TV
market had slipped in rankings from
44th, during early '60’s, when cables
offered five channels, to 58th in 1967,
when cables expanded to 12-channel
capacity. “Viewer surveys,” he said,
“indicate that loss of rank is attributable
to impact of cable television.”

Area’s stations are competing in cable
homes with New York and Philadelphia
TV programs, he explained, adding that
if those homes were all to watch net-
work fare on local affiliated stations
which offer full service, ARB rank of
market would change from 59th to
45th, worth “a 50% difference in reve-
nues.”

Furthermore, he said, “Elimination of
this type of fragmentation not just in
the Area of Dominant Influence, but
throughout the areas within the stations’
grade A contours, could deliver another
50,000 homes, and raise the market to
34th.”

Hearing's last-day session for week

also heard James E. Kolls, director and
15% stockholder of cable system serv-
ing Owensboro, Ky., say “all but 80 of
system's subscribers disconnected” when
system stopped carrying Louisville, Ky.,
signals as result of FCC regulation.

Financially pressed system attempted
to gain retransmission consent, as con-
templated in FCC interim rules, he said,
but got flat turndown from one station
(wWAvVe-Tv Louisville), jointly owned
with Evansville, Ind.

Another station for which retrans-
mission rights were asked, WSPD-TV
Paducah, Ky., Mr. Kolls testified, said
it couldn’t give consent because it didn’t
understand commission’s rules. Two
other Louisville stations, wLKY-Tv and
WwHAS-Tv, he said, expressed desire to
cooperate and referred cable system to
“some 33 separate organizations.”

Closes Telesystems buy

Cox Cable Communications Inc., At-
lanta, reported Friday (May 23) that
it has formally completed acquisition of
Telesystems Corp., Philadelphia, cable
system with around 58,000 subscribers
in 29 communities. Acquisition brings
total subscribers to 165,000, Cox said.
Cox bought Telesystems for one million
shares of common stock, with market
value of about $19 million. Agreement
in principle was reached in March.

Challenges hunger show

CBS-TV documentary, Hunger in Amer-
ica, which has triggered congressional
criticisms and praise since its first show-
ing in May 1968, was taken apart prac-
tically frame by frame in report of in-
vestigators for House agriculture appro-
priations subcommittee. Probe was con-
ducted by FBI agents on loan to panel
(BROADCASTING, Dec. 16, 1968).

Subcommittee Chairman Jamie L.
Whitten (D-Miss.) released secret re-
port Friday (May 23) “to indicate com-
plete lack of objectivity in these TV
programs on alleged hunger conditions.”

CBS News President Richard S. Sa-
lant late Friday entered strong rebuttal,
charging focus on expensive investiga-
tion should have been on underlying
problem, not news coverage of it.

In report on recommended appropria-
tion, congressional panel said malnutri-
tion exists and should be countered, but
challenged assertions that *Americans
went to bed hungry.”

Sore point with hunger-district con-
gressmen was CBS sequence showing
baby “dying of starvation.” Principals
in filming of sequence were tracked

More *At Deadline" on page 10




WeeksHeadliners

Xlr. Russell Mr. Birn

Edward T. Russell, executive VP, Doyle
Dane Bernbach, New York, named
president of Doyle Dane Bernbach In-
ternational. Post is newly created. In
addition to his overseas title and re-
sponsibilities, he will continue as ex-
ecutive VP of parent company, as well
as management supervisor and member
of board and executive committee.

Jerome F. Birn, executive VP and cre-
ative director of Tatham-Laird & Kud-
ner, New York, given additional duties
as chief executive officer of agency’s
New York office. In latter capacity, he
assumes responsibilities of C. R. Stand-
en, board chairman, who will concen-
trate on future growth, diversification
and client activities. Mr. Birn, with
TL&K for 13 years, was elected to
board of directors in 1961, executive

Mr. Day

committee in 1965 and executive VP in
1968.

James Day, president of noncommercial
KQED(TV) San Francisco, to become
president of National Educational Tele-
vision. Mr. Day will succeed John F.
White, who announced his resignation
in March to become president of Cooper
Union for the Advancement of Science
and Art in New York (BROADCASTING,
March 17). Dr. Day has been general
manager of KQED since 1953 and be-
came president in 1967. He began
broadcasting career in 1946 with NBC-
owned KPO (now KNBR) San Francisco.
He later served as civilian radio special-
ist with allied occupation forces in
Japan from 1949 to 1951, and as deputy
director of Radio Free Asia, San Fran-
cisco, for two years.

For other personnel changes of the week see “Fates & Fortunes.”

down, report notes, and “underlying
cause of death” was identified as “pre-
maturity.” Parents indicated mother had
no nutrition problem; felt that prema-
ture delivery was triggered by mother’s
fall.

Mr. Salant cited praise of program
and results it engendered by Democratic
secretary of agriculture and Republican
President Nixon, and said CBS would
reinvestigate accuracy of charges,
“which on their face seem to be minor.”

CBS News president said he was
“deeply distressed as a citizen to note
that the resources of a congressional
subcommittee and of FBI agents on
loan to the subcommittee have been de-
voted to an attempt to attack our broad-
cast and 'to minimize ‘the problem of
hunger in-America, instead of to a solu-
tion to the problem. . ..” ’

On side of angels

FCC Commissioner Nicholas Johnson,
in dissenting statement made public
Friday (May 23), said that commis-
sion’s conclusions in controversial

wBBM-Tv Chicago pot-party case were
“at least journalistically unwise, and
may even be unconstitutional.” He said
commission “should bend over back-
wards to encourage courageous investi-
gative journalism—not reach out to
stifle it.”

Mr. Johnson dissented to decision is-
sued earlier this month in which com-
mission ruled that two-part film of
Northwestern University students smok-
ing marijuana, Pot Party at a Univer-
sity, should not have been presented be-
cause it involved “inducement of the
commission of [a] crime. Commission
took no action against CBS, station’s
licensee, but called for stronger poli-
cies to govern investigative reporting
(BROADCASTING, May 19).

In 46-page dissent, Mr. Johnson said
commission has failed since its inception
to “evolve rules and standards for prop-
er licensee behavior in the area of in-
vestigative reporting.”

Although he denied that government
is forbidden from any actions involv-
ing verbal expression, Mr. Johnson said
any guidelines to be formulated on in-

vestigative reporting should begin with
“clear” principle that “freedom of the
press covers all aspects of newspaper
and broadcast journalism—from the in-
itial process of news gathering, to the
eventual printing and dissemination of
that news.”

Radiation call

Failure of Department of Health, Ed-
ucation and Welfare to establish stand-
ards to control radiation from color
television sets brought criticism from
House Commerce Subcommittee on
Public Health and Welfare in hearing
Friday (May 23).

Representative Paul G. Rogers (D-
Fla.), who presided, told Chris Hansen
and Dr. Robert Elder, witnesses repre-
senting HEW’s Environmental Control
Administration, that “you can't move
until you set standards, and industry
does not have to do anything until those
standards are set.”

Congressman Rogers accused HEW
representatives of ‘“not protecting the
American people according to the law™
and urged them to establish advisory
council quickly to establish guidelines.
Law is Public Law 90-602, Radiation
Control for Health and Safety Act of
1968, result of earlier congressional
hearings.

Mr. Hansen testified that progress
has been made, especially in establish-
ment of standards for testing. He said
he saw no need for additional govern-
ment action because of success of vol-
untary enforcement.

J. Edward Day, special counsel to
Electronic Industries Association, Wash-
ington, told subcommittee that televi-
sion manufacturers have “for an ex-
tended period of time been producing
sets which are well within recommended
standards of permissible radiation,” and
that they are expanding their efforts to
“perfect technical improvements which
will further minimize any possibility of
significant radiation.”

New pact approved

Major film producers in both televi-
sion and motion pictures and Ameri-
can Federation of Musicians have new
three-year labor contract. Results of
vote on new motion picture/TV film
agreement showed 349 AFM votes for
contract and 33 votes against it.

As result of new contract, which runs
through April 30, 1972, wage scales for
AFM members increase 12%, effective
May 1. Additional 5% increase becomes
effective May 1, 1971. Contract calls
for guarantees against musical variety
shows to be produced under film agree-
ment. Instead, musical variety shows
will be governed by AFM’s contract
with major TV networks, which was
ratified late last year.
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HUEY’S °
Ward Huey, WFAA-TV’s general sales
%, manager, isn’t really a hero worshipper.

% It’'s more a matter of respect for ability,

A.J. Foyt % and admiration for spirit of competition.
0 : G _ % Hal Mayfield comes closest to being a
an Qurney " hero at WFAA. Driving his Alfa Romeo
Mario Andretti | Giulia Sprint GTA, he's competed
...and Hal Mayfield \ atSebring, Marlboro and a number
- of other Trans America Endurance
SCCA races.

.. People with ability and
a competitive spirit are winners.
It shows in everything they do.
Like Hal Mayfield, WFAA-TV
Regional Sales Manager.

WFAA-TV DALLAS-FT. WORTH

ABC, Channel 8, Communications Center. Broadcast Service of the Dallas Morning News, Represented by Edward Petry & Co., Inc.



Datebook

A calendar of important meetings and
in the field of communications

events

mIndicates first or revised listing.

May

May 24-27—Alaska AP Publishers and Broad-
casters joint meeting. Mount McKinley Park
hotel, Mount McKinley.

May 25-27—Fifth annual theater, television
and film lighting symbosium, Illuminating
Engineering Society. Sheraton-Chicago hotel.
Chicago.

May 2529 ABC-TV affliates convention.
Fairmont hotel, San Francisco.

May 26—Meeting of Southern California
Broadcasters Association. Lakeside Country
Club, Hollywood.

May 26-28—Annual conference of Sales Pro-

motion Executives Association. Waldorf-As-
toria hotel, New York.

May 28—Annual stockholders meeting. Bar-
tell Media Corp. Drake hotel, New York.

May 30-31-First annual open board meet-
ing, New Mezico Broadcasters Association.
Holtday Inn, Clovis.

June

June 2—Deadilne for comments on FCC’s
proposed rulemaking that would permit
noncommercial TV statlons to Dresent
scrambled programing during part of their
broadcast day.

June 2—Annual stockholders meeting, Rice
Broadcasting Co. Atlanta.

June 3—Annual stockholders meeting,
MCA Inc. Sheraton-Blackstone hotel, Chica-
go.

June 3—Annual stockholders mecting, Tele-
prompter Corp. New York.

June 3-5—Annual convention, Armed Forces
Commaunications and Electronics Association.
Sheraton Park hotel, Washington.

June 5-6—Thirteenth annual public con-
ference of PTC Research Institute of George
Washington University. Agenda Includes
discussion on ‘/Crises in Communication.”
Shoreham hotel, Washington.

June 6—Deadline for reply comments on
FCC’s proposal that would require uniform
tuning methods for UHF and VHF on all
televisions receivers.

June 6—Third annual Belding awards for
creative achievemnent in advertising. Adver-
tising Club of Los Angeles. Beverly Hills
hotel, Beverly Hills, Calif.

June 6-7—Wvoming AP Broadcasters As-
;gciatio‘n meeting. Convention Center, Cody,
yo.

sJune 6-8—North Dakota Broadcasters spring
meeting. Medora,

June 7—Meeting of Jowa AP Broadcasters.
Fort Des Moines hotel, Des Moines.

sJune T-—Radio-Television News Directors
Association regional conference. North Court,
Seattle Center, Seattle.

sJune T—Radio-Television News Directors
Association regional conference. KLZ Radio-
TV Communications Center. Denver.

June 8—Television Academy Awards pres-
entation. Carnegie Hall, New York, and
Civic Auditorium, Santa Monica, Calif.

June 8-10—Annual convention of Florida As-
sociation of Broadcasters. Thunderbird mo-
tel, Arlington (Jacksonville).

June 9—Institute for Religious Communi-
cations, sponsored by communications de-
partment of United States Catholic Confer-

for Radio, Television and Cinema in Great
Bureau of Advertising, New York; Milton
Fruchtman; executive producer, Capital
Cities Broadcasting, New York: and Louis
Casseis. senior editor, UPI, Loyola Univer-
sity, New Orleans.

June 10-14—Nineteenth annual conference
of Western States Advertising Agencies As-
sociation. Speakers include David Mahoney,
president of Norton Simon Inc., and Tyler
Macdonald, president of N. W. Aver/Jor-
gensen/Macdonald. Royal Lahaina hotel,
Maui, Hawall.

mJune 11-13—Montana Broadcasters Associa-
tion annual convention. Many Glacier hotel,
Glacier National Park.

sJune 11-12—Spring meeting of Montana
Broadcasters Association. Speakers include
Elmer Lower, ABC News, president; George
Bartlett, vice president for engineering,
National Association of Broadcasters: Roger
Mudd. CBS News correspondent. Prince of
Wales hotel, East Glacier.

June 12—Meeting of Montana AP Broad-
casters Association. Glacier National Park,
Mont.

June 12—Deadline for
FCC’s proposed rule
educational television
scrambled DPrograming
broadcast day.

June 12-14—Spring meeting of Colorado
Broadcasters Association. Manor Vail, Vail.

June 12-14—Annual spring meeting of Mis-
souri Broadcasters Association. Millstone
Lodge, Lake of the Ozarks.

June 12-16—Spring meeting of Mississinpi
Broadcasters Association. Edgewater Gulf
hotel, Biloxl.

June 13-14—Annual seminar,
Radio-Television Association.
motel, Harlingen.

sJune 14—Radio-Television News Directors
Association reglonal conference. WTVJ(TV)
Miam! studios.

June 14-17—Annual convention of Georgia
Association of Broadcasters. Speakers in-
clude Daniel H. Lewis, vice chairman,
D’Arcy Advertising: Eddie Barker, KRLD-
TV Dallas, president, Radio-Television News
Directors Association. DeSoto-Hilton hotel,
Savannah.

June 15-17—Thirteenth annual meeting of
Television Program Conference. Speakers
include FCC Commissioner Robert T. Bart-

reply comments on
that would permit
stations to televise
during part of the

Texas AP
Sun Valley

ley; Keith Godfrey, vice president and di-
rector of saless MCA TV, and Richard
Bailey, president, Hughes Sports Network.
Deauville hotel, Miami Beach, Fla.

June 15-18—Third annual Consumer Elec-
tronics Show, sponsored by consumer prod-
ucts division of Electronic Industries Asso-
ciation. Hilton and Americana hotels, New
York.

June 15-18—Convention of American Mar-
keting Association. Regency Hyatt House,
Atlanta.

June 16-17—Eastern convention of National
Religious Broadcasters. Sbeakers: Dr. Billy
Graham and Dr. Stephen F. Olford. Holiday
Inn, New York.

June 16-18—Workshop on advertising finan-
cial management, Association of National
Adwvertisers. Doral Country Club, Miami.

June 16-20—Summer meeting of National
Association of Broadcasters board of direc-
tors. NAB headquarters, Washington.

June 16-21—Sixteenth annual International
Advertising Film Festival. Cannes, France.
June 17—New deadline for reply comments
on FCC’s proposal to prohibit networks from
owning or controlling more than 50% of
thelr nonnews prime-time programing, and
to limit their participation in syndication
activities. Previous deadline was April 14.

June 18—Annual stockholders meeting,
Movielab Inc. New York.

June 18-20—Annual meeting of Virginia
Association of Broadcasters. Holiday Inn.
Afton Mountain.

June 19-21—Annual convention of Mary-
land/District of Columbia/Delaware Broad-
casters’ Association. Henlopen hotel and
motor lodge. Rehoboth Beach. Del.

sJune 21—Radio-Television News Directors
Association regional conference. AP Build-
ing, New York.

June 22-25—Annual convention, National
Cable Television Association. San Francisco
Hilton. San Francisco.

June 22-25—Spring meeting of Alabama As-
sociation of Broadcasters. Tutwiler hotel,
Birmingham.

June 22-25—Institute on operation and
maintenance of helical scan video recorders-
reproducers. National Association of Educa-
tional Broadcasters. Philadelphia Marriott,
Philadelphia.

June 23-26—Annual convention, Electronic

BROADCASTING, 1735 DeSales Street, N.W., Washington, D. C. 20036.
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Give everyone
in your audience
a new television set

Amazing new Image Enhancer installed in
your studio “rides through’’ weaknesses and
defects in home receivers. Delivers
unbelievable picture clarity.

When anyone tunes in your newly-equipped
channel for the first time, he’ll think his oid set
is brand new. That’s how remarkable our

new Image Enhancer is. Color pictures

(black and white, too) leap to life with
incredible clarity. They have more snap.

More sparkle. More impact.

Our Image Enhancer gives complete contour
enhancement. Even fast-action sporting
events are sharp. Clear. Well defined.

And a remarkable process called *‘crispening”
works like an electronic retoucher. Puts light in the
eye. Even darkens an eyebrow. And does it
without noise or crosstalk.

Order our Image Enhancer for your studio, and
deliver the “new television set” to your audience .
Don’t wait. Write us for details. Or better yet,
call us collect: (203) 327-2000.

I3

PROFESSIONAL

PRODUCTS
%fé LABORATORIES

Stamford, Connecticut 06905
A Division of Columbia Broadcasting System, Inc.
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CANA

MAN'’S LIFE END
BEFORE HE DIES?

Arthritis cripples.

It doesn’t kill, but it can
make life seem not worth

living.

Almost
seventeen
million
Americans
have
arthritis.

HELP.

Support
THE
ARTHRITIS

FOUNDATION

Outstanding

for

ELECTRONIC
PRODUCTS
FREBHG CALIF.

RPORATION

TVB meetings

Television Bureau of Advertising regional
sales clinics:

May 26—Sheraton-Gotham motor inn, Syra-
cuse, N, Y.

June 3—Sheraton-Plaza hotei, Boston.
June 4—Sheraton-Baltimore inn, Baltimore.
June 9—Sheraton-Gibson hotel, Cineinnati.
June 11—Statier Hilton hotel, Cleveland.
June 13—Howard Johnson motor inn, De-
troit.

Industries Association. Ambassador hotel,
Chicago.

June 24—Annual stockholders meeting,
Rust Craft Greeting Cards Inc. Dedham,
Mass.

June 26-July 2—National convention, Amer-
ican Advertising Federation. Waldorf-Astoria
hotel, New York.

June 26-28—Instructional media research
conference, Indiana University. Blooming-
ton.

nJune 28—Radio-Television News Directors
Association regional conference. Koma Kat
Club, San Diego, Calif.

nJune 28—Radio-Television News Directors
Association regional conference. WAVE-AM-
TV Louisville, Ky., studios.

aJune 29-July 2—American Advertising Fed-
eration convention. Speakers inciude Donald
M. Kendall, president of Pepsi Co. and AAF
Chairman Walter Terry and President How-
ard Bell. Waldorf-Astoria hotel, New York.

July

July 2—New deadline for reply comments
on all portions of FCC’s proposed CATV rules,
excePt those dealing with questions of pro-
gram origination and diversification.

July 6-18—Twelfth annuail seminar in mar-
keting management and advertising, Ameri-
can Advertising Federation. Harvard Busi-
ness School, Cambridge, Mass,

July 7-—New deadline for comments on
FCC’s proposed rule that would ban ciga-
rette advertising on radio and television.
Previous deadline was May 6.

aJuly 19—Radio-Television News Directors
Association regional conference. Duluth,
Minn.

July 21—New date for oral argument before
FCC on its Proposal to prohibit networks
from owning or controlling more than 50%
of their nonnews prime-time programing, and
to limit their participation in syndication
activities. Previous date was May 12,

August

Aug. 3-5—Summer convention, Idaho Siate
Broadcasters Associalion. Speakers include
FCC Commissioner H. Rex Lee. North Shore
Motor hotel, Coeur d'Alene.

Aug. 7—New deadline for reply comments
on FCC’s probposed rule that would ban
cigarette advertising on radio and television.
Previous deadline was July 7

Aug. 14-16—Annual convention. Rocky Moun-
tain Cable TV Association. Durango, Colo.

Aug. 17-20—Institute on operation and
maintenance of helical scan video recorders-
reproducers, National Association of Educa-
tional Broadcasters. Sheraton-Chicago, Chic-
ago.

Aug. 25-27—Convention of American Mar-
keting Association. Netherlands Hilton, Cin-
cinnati.

September
Sept. 8-11-1963 National Premium Show
International Amphitheater, Chicago.

Sept. 22-23—Annual National Broadcast
Bditorial Conference. Detroit.

Sept. 23—Annual meeting of Ra.dlo-Televi-
sion News Directors A iation of C
Detroit.

Sept. 23-27 — 1969 International conference

BROADCASTING PUBLICATIONS INC.

Soi Taishoff, president; Lawrence B.
Talishoff, executive vice president and
sec'retar‘_l/ Maury Long, vice president,
Edwin H. James, vice president; B. T.
Taishoff, treasurer; Irving C. Miller,
comptroilar Joanne T. Cowan, assistant
treasurer.

Broadcasting
TELEVISION

Executive and pubiication headquarters
?v‘é’s”’“o“’s“’x“”sﬁ"‘“‘z“’"" ek ingt.
eSales_Stree q ashington
C. 20036. Phone: 202-63#— ’
Sol Taishoff, editor and publiaher
Lawrence B. Taishoff, executive VP.

EDITORIAL

Edwin H. James, vice president and
executive editor

Rufus Crater editonal director

(New York).

Art King, managing editor.

Frederick M. Fitzgerald, Eari B.
Abrams, Leonard Zeidenberg, Sherm
Brodey, F. Martin Kuhn, senior editors.
Joseph A. Esser, Robert A. Malone,
associate editors.

Alan Steele Jarvis. Mehrl Martin. Tim-
othy M. McLean, Steve Millard, Sue M.
Tropin, staff umters Kate Long, Robert
Sellers, editorial asststants, Gladys L.
Hall, secretary to the editor and
publisher. Erwin Ephron (vice president,
director of media, Papert, Koenig, Lois)
research adviser.

SALES

Maury Long vice president-

general manager.

Ed Sellers, S8outhern sales manager;
George L. Dant, production manager,
Harry Stevens, iraffic manager; Bob
Sandor, assistant lg'rodw:i.‘ion-i.‘ra,
manager; Molly Dwyer, classified
advertising; Dorothy Coll, advertiging
a;mtant 5 secretary to the vice president,
8 5

CIRCULATION
David N. Whitcombe, circulation

rector.
Richard B. Kinsey, subscription man-
ager; Michael Carrig William Criger,
Kwentin Keenan, Jean Powers, Suzanne
Schmidt, Arbenia Williams, Bertha
Williams, Lucy Kim

IUSINESS

rving C. Miller comptroller.
Sheila Thacker; Katgleen Stanley,
secretary to the executive vice president.

BUREAUS

New York: 444 Madison Avenue, 10022.
Phone. 212-755-0610

Rufus Crater, editorial director; David
Beriyn, Roceo Famighetti, senior editors.
Waiter Troy Spencer, associate editor;
Hazel Hardy, Caroline H. Meyer, staff
writers.

Warren W, Middleton, sales manager
Eleanor R. Manning, institutional
sales manager; Greg Maseneld

Eaastern sales manager,

Grubinski, Harriette Weinberx,
advertising assistants.

Chicago: 360 North Michisan Avenue,
60601. Phone: 312-236-411

Lawrence Christopher, aenior editor.
David J. Bailey, Midwest sales manager.
Rose Adragna, assistant.

Hollywood: 1680 North Vine Street,
Phone: 213463-3148.

Morris Gelman, senmior editor.

Bill Merritt, Western sales manager.
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BROADCASTING® Magazine was founded in
1931 by Broadcasting Publications, Inc.,
using the title BROADCASTING*—The
News Magazine of the Fifth Estate.
Broadcasting Advertising® was acquired
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Telecast® in 1953 and Television® in
1961. Broadcasting-Telecasting® was
introduced in 1946.

*Reg. U.S. Patent Office.
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of Radio-Television News Directors Associa-
tion. Statler-Hilton hotel, Detroit.

uSept. 28-Oct. 3—106th technical conference
and equipment exhibit of Society of Motion
Picture and Television Engineers. Century-
Plaza hotel, Los Angeles.

October

Oct. 1-7—Japan Electronics Show, Elec-
gsonkig Industries Association of Japan.
aka.

Oct. 58—1969 conference, UPI Bditors and
Publishers. Princess hotel, Bermuda.

Oct. 19-23—Annual board and membership
meetings of Television Bureau of Advertis-

ing. Shoreham hotel, Washington.

Oct. 20-23—Fall conference Electronic In-
dustries Association. Los Angeles.

November

Nov. 9-12—Fourteenth annual seminar of
Broadcasters Promotion Association. Mar-
rlott motor hotel, Philadelphia.

Nov. 19-21—Convention of Television Bu-
reau of Advertising, Statler Hilton. Detroit.

December

Dec. 7-10—Sixtieth annual meeting of Asso-
ciation of National Advertisers. Camelback
and Mountain Shadows Inn, Scottsdale, Ariz.

BookNotes

“National and International Systems of
Broadcasting: Their History, Operation
and Control,” by Dr. Walter B. Emery.
Michigan State University Press, East
Lansing, Mich. 752 pp. $12.50.

Written by a long-time student as well
as professor of international broadcast-
ing, this volume represents the author’s
attempt to analyze in some depth the
important broadcasting systems in all
parts of the world, and to explain their
origin, development and present opera-
tion. A global study with enmphasis on
managerial and regulatory aspects of
radio and television, both national and
international, it also covers the quan-

titative dimensions of the media and de-
scribes in detail their programing.
Leading off with a “rationale” of the
American broadcasting system, the
author compares U.S. and Mexican sys-
tems. He then explores the important
aspects of the media in each country in
relation to its historical, economic, so-
cial and political developments. In a
foreword FCC Chairman Rosel H.
Hyde says this well-documented book,
“the result of four years of research
and writing by a recognized scholar,
contains much information that should
be of value to broadcasters and students
of broadcasting throughout the world.”

OpenMike .

Thanks from Red Cross

Eprtor: Your help during this year’s
campaign is more than appreciated.
Your [full-page ad in BROADCASTING
May 5] serves as a reminder to radio
and television people of the work of the
American Red Cross. This year’s finan-
cial requirements have reached a record
high of $128 million. It is through the
assistance of this industry that we are
able to reach our contributors so effec-
tively.—James F. Collins, office of the
president, The American Red Cross,
Washington.

Three superfluous words

EDITOR: A minor case of whiplash re-
sulted when I turned from page 25 to
page 26 of your May 12 issue and
found the story didn’t carry over.

Please complete the printing of this
article (“A Middleman to Cut Com-
mercial Costs”). I found it fascinat-
ing . . . and the suspense is killing me.
—Lieutenant William B. Lenz, chief,
radio-TV branch, office of information
Tactical Air Command, Langley Air
Force Base, Va.

(The article was to have ended on the pre-

ceding period. However, in making the cor-
rection, the printer picked up the extra
hhreg words that hang at the end of the
ne.

A 'perceptive’ look

EDiTOR: Please accept my compliments
for an exceptionally well done special
report, “A Look at Those Broadcast
Reformers” (BROADCASTING, May 5).
Steve Millard, your staff writer whose
name appears at the end, is to be con-
gratulated on a very interesting article.
His conclusions seemed most percep-
tive. I hope to see more of this kind
of interpretive work in BROADCASTING.
—F. Leslie Smith, assistant professor,
University of West Florida, Pensacola.

Putting the record straight

EpiTor: In connection with the May §
article on the American Women in
Radio and Television, Dorothy Richey
was not elected southwestern area vice
president; she is a director-at-large for
the southwestern area. Mrs. Mary Den-
man, KENS-Tv San Antonio, Tex., is the
area vice president and has another
year to service.—Flo Jamison, AWRT,
San Antonio chapter.

SPOTMASTER
T Tape

Cartridge

industry’'s
most comprehensive
line of cartridge tape equipment.
Enjoy finger-tip convenience
with RM-100 wall-mount wood
racks. Store 100 cartridges in
minimum space (modular con-
struction permits table-top
mounting as well); $45.00 per
rack. SPOTMASTER Lazy
Susan revolving cartridge wire
rack holds 200 cartridges. Price
$145.50. Extra rack sections
available at $12.50.

Write or wire for complete details.
prTorrraaZest
BROADCAST ELECTRONICS, INC.

8800 Brookville Road
Silver Spring, Maryland

NOW AVAILABLE
The ENCYCLOPEDIA of
RADIO and TELEVISION

BROADCASTING hy

noted author,
correspondent
and lecturer

! 51695

A lh6r0u h and convenient reference work that
should be %\elpful to anyone starting in broadcast-
ing!" — David Brinkley, NBC News

"For anybody who wanis to break into the field of
communications . . . it should be a must reading!
— Irv Kupcinet, Chicago Sun-Times

Check with order — No C.0.D.'s

——

CATHEDRAL SQUARE PUBLISHING COMPANY
825 N, JeffersonSt., Studio 619 Milwaukee, Wis. 53202

Please ship________ copies of Robert St. John's
Encyclopedia of Broadcasting @ $16.95 per copy.

Address

City 07N 131208 State Zip
7 Check enclosed
Note: full 10 day return privileges
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M””MM” from Mitchell Johnson, senior vice president, Norman, Craig & Kummel, New York

Syndication as a source of innovation

As a programer in an agency deeply
involved in syndication (The All-Amer-
ican College Show in 60 markets for
Colgate, plus other projects in develop-
ment), I've been interested in recent
trade articles regarding the upsurge of
new programing for syndication.

The emphasis in these pieces is on ad-
vertiser interest and involvement. It is
informative, in addition, to analyze
why it’s happening and what the signif-
icance is, not only to advertisers but
to stations, program packagers and
producers, and even networks.

This rebirth of original programing
for syndication—practically dormant
for about 10 years—is attributable to
a combination of circumstances:

® The proliferation of stations with
the emergence of many strong UHF
outlets across the country.

» The programing by the networks
of seven movies per week, skimming
the cream off what was once an exclu-
sive syndicated program form.

s The desire on the part of many ad-
vertisers to control their own program-
ing destinies—not possible on network
because of cost and/or network poli-
cies.

» The giving back by ABC to its
affiliates of an hour of prime time plus
an hour and a half of daytime.

» The dearth of off-network hit
shows with enough episodes to allow
a local station to strip them, a la Perry
Mason, Run For Your Life, etc.

» The general sameness and dullness
of network programs, outside of spe-
cials, sports and news, giving the inde-
pendents an opportunity to reach for
larger shares in their markets.

The combination of these and other
factors has created a demand for new
syndicated ideas, and I guarantee that
the buyer will soon have much to
choose from.

What I'm looking forward to is the
return of independent producers, most
of whom disappeared when the net-
works went largely to film, and there-
fore to deficit financing. This has forced
out, to a great degree, the independent
and strengthened, as a program source,
the big studio operations—Universal,
20th Century-Fox, etc.

I'm all for the guy with the idea he
created and believes in. If he gets the
opportunity to go on the air, he gives
the show tender loving care, all of his

time—some of his blood—and that’s
how hits are made.

Right now I notice quite a few old
network game shows being revived for
the syndicated market. Freshened up,
they may do all right, but I don’t think
this is the way syndicated program-
ing should or will evolve.

As more new material becomes avail-
able to the market, I think stations will
become more selective and reject the
retreads in favor of new ideas and new
forms.

As long as the demand is there,
there are people with ideas to fill the
vacuum. Budget limitations will not in-
hibit, but stimulate, innovations in pro-
graming. The audience really doesn’t
care how much a show costs; it just
wants to be entertained or informed.

If, as I predict, syndication breeds
program innovations, it’s bound to have
some influence on the networks. The
move of Merv Griffin from syndication
to network is the kind of thing I see
happening with more frequency in the
future—and perhaps by design.

Why not use syndication as a farm
system for network programing? Why
not develop new forms, new stars, and
new creative people where the pressures
are less and where experimentation in
format, time period, promotion, etc., is
possible?

Early television programing, when it
was live, had the tremendous advantage
of being fixable from week to week.
Today, with film, your fate is sealed
in the cans with the 10 episodes you’ve
shot before you go on the air.

The critics of the television medium
keep asking the networks to make it

better. The networks respond by mak-
ing it longer or bigger and more ex-
pensive.

The whole process of program de-
velopment is currently under the com-
plete control of the networks. No pro-
ducer in his right financial mind would *
dream of making a pilot without at least
partial network financing. He then has
their money and their “involvement.”

As bright and as nice and as talented
as the programing people are at the net-
works, they are not infallible. It goes
without saying that with another big
customer—syndication—the  producer
has another crack at getting a show on
the air; and if the market grows, he
may start financing his own pilots as he
did when he had network clients and
stations as prospects.

When, and if, that happens we’ll see
a variety of programing ideas. Much of
it will be another version of I Love
Lucy or whatever the model is for a
program category, but every once in a
while there will be a gem—a new per-
sonality, a new format, or an old format
with a pew twist—that makes it all
worthwhile.

The viewing public casts its vote
when it makes Laugh-In the number
one show. They're saying: “Make it
different.”

I believe that the next “different”
programing will come from syndication.
It’s less structured and will demand
more creativity to overcome budget and
competitive problems. When the suc-
cessful shows emerge, they will feed
back into network and, lo, a new cycle
will have begun.

Mitchell (Mickey) Johnson was an actor
in vaudeville and in night clubs who entered
radio in 1945 as a writer and moved to
writing for movies (Hal Roach Studios) one
year later. He joined William Esty Co.,
New York, as a programing executive and
eventually became vice president-director of
programing in a 14-year Esty association;
spent two years with MCA-TV as vice presi-
dent in charge of New York production and
sales, and 18 months ago joined Norman,
Craig & Kummel, New York.
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Not everyone can attend the Indianapolis
“500" ... " the greatest spectacle in racing.”

Next best thing is to watch it on closed
circuit TV. WFBM-TV Channel 6 in Indian-
apolis has an exclusive contract with Mu-
sic Corporation of America, Inc., to televise
it for nation-wide theatre television.

We showed up to cover the 500" the
very first day we went on the air. That was
in 1949, when Bill Holland won with an
average speed of 121.327 mph. We've been
covering all the excitement and color of it
ever since. And we will again this year.

So, as one per-
former to another,
if you want in on
Indy, catch our act

When you want in on Indy. ;:ceo Ao
m local theatre.

1949 Winner — Bill Holland

BROADCASTING, May 26, 1969




18

A

Closer to home

Assuming its share of the responsibilities for inform-
ing the public on the status of black people, the Fetzer
television station in Kalamazoo produced a timely
documentary. The program explored the current and
future opportunities in employment, housing and
education for black citizens in five major cities served
by the station. Programmed in sequence with the net-
work series “"Of Black America,” it did what no
network program could do: focused on the problem
right at home.

She e%{}w SHalions

WKZO WKZO-TV KOLN-TV KGIN-TV WIJEF
Kal Kal Lincoln Grond Islond Grand Rapids

WWTV WWUP-TV WIFM WWTV-FM WWAM
Cadillac Sault Ste. Marie  Grand Rapids Cadillac Cadillac

A
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Will task force report help CATV’s?

Neither Johnson nor Nixon endorse study;
Macdonald vows hearings will result in new legislation

The CATV industry’s big puch to cut
down to size the FCC’s cable TV regu-
lations—and what it considers even
harsher, the proposed new rules—op-
ened up on Capitol Hill last week be-
fore Representative Torbert Macdonald
(D-Mass.) and his House Commerce
Subcommittee on Communications.

The opening skirmishes saw few cas-
ualties and little blood. The hearings are
expected to resume next month, either
the week of June 9 or 16, with CATV’s
heavy artillery promised, as well as
some counterfire by broadcast groups,
particularly the Association of Maxi-
mum Service Telecasters.

At the week’s end, Chairman Mac-
donald insisted that some sort of legis-
lation will result from the hearings, al-
though he would not suggest what direc-
tion the legislation might take.

Even so, he declared that there will
be a bill following the conclusion of
the hearings and that he will submit it
and fight for passage by the parent
committee and by the House.

Despite CATV’s expectations herald-
ing the release of the communications
policy study by the task force ap-
pointed by President Johnson (see page
24) and its highly sympathetic approach
to CATV, Eugene V. Rostow, former
undersecretary of state and chairman
of the task force, told the subcommit-
tee that he accepted “at face value”
FCC Chairman Rosel H. Hyde’s dec-
laration of intent to encourage the de-
velopment of cable television, while
making sure CATV’s growth does not
harm free, over-the-air broadcasting.
But, Mr. Rostow added, he and the
task force consider some of the com-
mission’s policies for cable “unneces-
sarily restrictive.”

The task force report, which CATV
proponents had hoped would produce
a breakthrough in their favor, was final-
ly released officially, to little fanfare.
The report, produced by a 15-man
board of sub-cabinet government of-
ficials after almost two years of work,
never received any acknowledgement
by former President Johnson, who

commissioned it, and carried a strong
disclaimer of any backing by President
Nixon.

Mr. Macdonald had announced at
the start of the hearings last week that
he had wired President Nixon asking
release of the report. The report ac-
tually was released to Representative
James T. Broyhill (R-N.C.), ranking
Republican member of the subcommit-
tee.

In his testimony Mr. Rostow said
he would go even further than the task
force in some regards. Personally, he
added, “I am attracted to the notion of
using some formula involving a target
number of stations, perhaps three net-
work affiliates and one independent,
and where that target is met, then
CATV should be allowed to operate
with no special restrictions.”

Much of the discussion revolved
around the point of whether broadcast

Task Force Chairman Eugene Rostow
(1) consults with Harley O. Staggers
(D-W. Va.), chairman of the parent
Commerce Committee before testifying
for the first time on newly released
report.

stations, especially UHF outlets, needed
protection from cable systems import-
ing signals. Mr. Rostow said he couldn’t
agree with some who hold that there is
no problem and that the matter should
be left totally to the marketplace. “But
the anxiety [expressed by broadcasters]
has been exaggerated,” he remarked.
“There is a potential problem, but it’s
not a major problem at this point,” he
added.

Congressman Macdonald and Mr.
Rostow agreed on the danger that tem-
porary solutions can tend to become
permanent solutions. Vested interests
can be created by “temporary” rules,
such as imposed by the FCC, Mr.
Rostow said, and once established it is
unfair to destroy them.

Congressman Lionel Van Deerlin
(D-Calif.) asked Mr. Rostow if he “was
surprised” that the commission issued
its December CATV rulemaking pro-
posals, which the congressman termed
“180 degrees counter to the task-force
proposals.” Mr. Rostow said he wasn’t
surprised, that FCC Chairman Rosel
Hyde had said the commission was
moving along the lines suggested by the
task force, of which Mr. Hyde was an
ex officio member. But, Mr. Rostow
repeated that he thought the restrictions
were excessive.

CATV industry representatives
agreed, hammering hard at what they
termed the harsh limitations placed on
CATV, which they described as a vir-
tual freeze on cable TV growth.

Frederick W. Ford, president of the
National Cable Television Association,
in an outspoken criticism of FCC ac-
tions, focused on a charge that the FCC
was attempting to apply Section 325(a)
of the Communications Act, concern-
ing “rebroadcasting consent,” to the ca-
ble industry, in contravention of its own
prior opinions and judicial rulings.

The idea that cable systems gain per-
mission of stations whose signals they
carry has a long history of repudiation,
he charged. “It is my opinion,” he said,
“that the commission knows CATV can-
not get program-by-program clearance,
as the commission specifically requires,
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and, therefore, the CATV industry is
solidly frozen.”

Distant signals, he said later during
questioning, ‘“are the name of the
game.” By offering them, systems can
grow by signing up news subscribers.
Without them, the growth rate is slowed
or stopped, he explained.

A purpose of the proposed rules,
which are already in force he noted,
may be to force CATV systems “to try
to become fully competitive broadcast
stations. That could be the purpose of
all the confusion. That could be why
CATV has been made so complicated.
It is very difficult to regulate an entire
industry when an agency has only nega-
tive authority and the courts are willing
to give it all the rope it needs in which
to become hopelessly entangled in a
regulatory mess.”

NCTA supports legislation, he said,
that would give the FCC authority to
require carriage of local signals and
protect them against simultaneous dupli-
cation; to set technical CATV stand-
ards, and provide authority to ban the

import of distant signals “upon a find-.

ing that a local station was failing as a
direct result of such reception and dis-
tribution of such distant signals.” All
other regulations should be nullified,
he said.

The record of the FCC’s regulation
of cable systems to date, he said, has
proved that the commission “has for-
feited the normal deference a congres-
sional committee accords one of its
agencies, and that Congress should per-
emptorily revoke the FCC’s jurisdiction
over cable television.”

The commission, he added, “undoubt-
edly regards broadcasting as its major
concern and of necessity considers

FCC Chairman Rosel H. Hyde (r) ap-
peared before the subcommittee on

CATV as an interloper. We fear it al-
ways will.” The FCC’s regulatory func-
tions should, he recommended, be
transferred to the Commerce Depart-
ment.

Subcommittee members immediately
madec it clear that they would not favor
such a Draconian solution. Chairman
Macdonald hinted that he could not go
along with the Commerce Department
suggestion. Representative James Harv-
ey (R-Mich.) remarked that if “you
don’t like the decision of a judge, you
don’t say cancel the jurisdiction of the
judge.”

Much of the questioning deait with
copyright, although that matter is be-
fore the judiciary committees of the
Congress. The cable industry is willing
to pay a reasonable fee, based on a
compulsory license, Mr. Ford told the
subcommiittee, but once a system pays
copyright it should be able to do what
it wants with the program material, in-
cluding importation into any size mar-
ket.

Irving Kahn, president of multiple-
CATV-owner Teleprompter Corp. which
serves more than 120,000 customers in
60 cable TV systems, called on the
subcommittee to limit the FCC in its
regulation of CATV, to permit muitiple
ownership of CATV on a national basis
(but he approved the move to ban
cross-ownership of CATV and broad-
casting in the same market), and to
insist that no limitations be imposed on
origination or the sale of commercial
time.

In sometime caustic comments about
the FCC—"arbitrary,” “presumptuous,”
“fumbling, unenlightened and uneven
regulatory morass”—Mr. Kahn stressed
that CATV should be permitted to

S

Monday with commission counsel, Hen-

ry Geller, as the panel began probe.

measure its success or failurc in the
marketplace “as an effective new com-
petitive force.” This last he used in re-
ferring to cable TV vis-a-vis telephone
companies.

Mr. Kahn also charged that the FCC,
through its Dec. 13, 1968 proposals,
was attempting “to utilize regulatory
machinery . . . to circumvent the copy-
right question.”

In urging that CATV systems be al-
lowed to originate local programing
and to sell time to advertisers, Mr.
Kahn commented, ‘“commercial adver-
tisements on cable TV channels can
perform a public service if they permit
these small merchants or businessmen
to reach their own publics.”

Responding to subcommittee mem-
bers, Mr. Kahn emphasized his belief
that the FCC should establish broad,
general guidelines, but let local munici-
palities specify the details of the CATV
service they want.

Mr. Kahn also foresaw the possibil-
ity of delivering newspapers to homes
over cable. He emphasized that this
would result in no added expense to
the subscriber; the newspaper channel
would be leased to the newspaper which
would bear the cost, he said.

Moses Shapiro, vice chairman and
chief executive officer of General In-
strument Corp., parent of Jerrold Inc.,
a CATV equipment manufacturer and
multiple CATV operator, said the com-
mission’s rules “are killing us.” Jerrold
has laid off employees, cut back pro-
duction and has on the presses this
week a lengthy stockholders report ex-
plaining why earnings have not kept
pace with revenues.

In his testimony he charged a com-
plete absence of proof that any televi-
sion station has been harmed by the
operation of a cable system. Despite the
lack of proof, he said, the FCC has
told CATV to stay out of the top-100
markets.

“Look at how topsy-turvy this is,”
he said. “In the smaller markets where
the local stations are presumably least
financially secure or profitable, CATV
has been in existence in force . . . but
over these years there is no evidence
of unfair competition, adverse impact
or competitive disadvantage. None.”

The major issue affecting the con-
struction of new CATV systems is
whether or not distant signals can be
imported, he said. “That’s the name
of the ball game.”

The FCC majority attitude and ap-
proach, he concluded, “makes it man-
datory for the Congress to act.”

Representative Samuel S. Stratton
(D-N.Y.) told the subcommittee that
his district had no TV station but gets
marginal TV service from Syracuse and
Rochester. Most of the TV in his area,
he noted, comes via CATV.
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Irving B. Kahn, president of Telepromp-
ter Corp., testified on big-city cable.

Also in his district, he said, was Taco
Inc., at Sherburne, N.Y., which found
it necessary to release half of its 1,000
employes when the FCC issued its pro-
posed new rules last December. Taco
is owned by Jerrold.

Mr. Stratton is the author of three
bilis—H Con. Res. 205 and HR-10268
—which would rescind the FCC’s De-
cember proposals and its interim pro-
cedures, which the congressman called
“incredibly almost exactly the same as
the proposed permanent rules’—and
HR-10510 which would limit FCC reg-
ulation in CATV field, by (1) estab-
lishing “reasonable” standards for tech-
nical operations and reporting by CATV
systems; (2) require CATV systems to
carry programs from all TV stations in
its “immediate” area; (3) prevent
CATYV systems from carrying programs
outside its area that duplicate programs
being carried simultaneously by local
TV stations, and (4) provide proce-
dures to protect a local TV station
which feels threatened with “bank-
ruptcy” at the importation of distant
signals by CATV into its area. HR-
10510 would also nullify existing FCC
rules and regulations dealing with
CATV.

The proposed new rules for CATV,
Mr. Stratton said, would in practice
result in either halting all further
growth or would give broadcaster “free
rein” in setting his fee for individual
CATV systems. Also, he termed the pro-
posed new rules as “clearly biased
against CATV and in favor of the
broadcasters.”

Among the dozen mayors and city
officials who testified to their need for
the unleashing of CATV by the FCC,
two made significant points.

Subcommittee Chairman Torbert H.
Macdonald (D-Mass.) gets a preview of

Charles E. Barnhart, vice chairman
of the Albuquerque, N.M., city com-
mission, testified that the city stood to
realize an estimated $575,000 a year
from the tax on gross receipts of the
franchised CATV system. The cable TV
system is stymied, he said, because the
FCC’s rules forbid the importation of
Los Angeles programs. Mr. Barnhart
agreed that Albuquerque TV viewers can
sce off-the-air, without problems, that
city’s three commercial and one educa-
tional TV stations.

The need for local TV communica-
tions to city residents during racial un-
rest was stressed by Trenton, N. J.,
Mayor Carmen J. Armenti. Trenton,
30 miles north of Philadelphia and 60
miles south of New York, docs not have
a local TV station. After making a
grant to Teleprompter Corp. last year,
and providing in the ordinance that
both Philadelphia and New York sig-
nals be carried, two Philadelphia sta-
tions objected. Also the FCC’s Third
Report proposals would limit Trenton
to Philadelphia signals only. Under this
condition Teleprompter told the city it
could not market a service that pro-
vides only what Trenton televiewers al-
ready receive off the air.

Mayor Armenti noted that the CATV
franchise with Teleprompter provides
free channels to schools, hospitals and
municipal agencies and an emergency
warning channel. It was this type of
facility, permitting immediate confron-
tation between city officials and city
residents, that was absent during the
racial disorders in the city last year.

“Even now,” the major said, “we are
experiencing agonizing racial strife in
our high schools requiring nearly my
full time in negotiations. But T have no

_ 4

testimony from president of General

Instrument Corp., Moses Shapiro (r).

means of reaching the homes and fam-
ilies of these students, except by rou-
tine parents meetings. . .”

Dr. Harold J. Barnet, professor of
economics at Washington University,
St. Louis, testifying as a consultant for
NCTA, told the subcommittee, that be-
cause of the key role of television in
society, “we cannot be satisfied with
the present U.S. television service.” The
reason for “program deficiencies” is
not because of broadcaster incompe-
tence, he said. “The difficulty is that,
under present arrangements, there are
too few television signals being deliv-
ered to homes.”

He said that the FCC had been ask-
ing the wrong question: “How can we
freeze the television situation so that
over long-standing and long-frustrated
hopes and plans for development of
UHF and a fourth network may have
opportunity of some day being ful-
filled?”

The proper question for the com-
mission, he suggested, is: “Is there any
reason for obstructing development of
a television phenomenon that immedi-
ately and still more, in prospect en-
larges the volume and diversity of tele-
vision services and for which benefits
the beneficiaries are happy to pay?”

Witnesses defending the FCC’s regu-
lations aimed their arguments at two
principal issues: that the commission’s
regulations and proposed rules are
necessary to combat the unfair position
TV broadcasters find themselves in, in
competition with CATV, and the fear
that CATV could easily turn into a gi-
gantic, national pay-TV network.

FCC Chairman Rosel H. Hyde
stressed that the basic purpose of the
commission’s regulations is to “inte-
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N.Y. CATV, Garden
make sports deal

Manhattan Cable Television and Madi-
son Square Garden Center, New York
have signed an estimated $300,000,
one-year contract for presentation of
125 sports events on the CATV’s New
York City system starting in the fall.

Principals of the two companies re-
fused, however, to discuss the rights
costs paid by Manhattan Cable for the
package. Charles Dolan, Manhattan Ca-
ble president, said last week that reveal-
ing the rights costs “might set prece-
dents that wouldn’t be applicable in the
future,” for the contract is essentially
experimental. Other sources estimated
rights costs at $300,000.

The programs will include home
games of the New York Rangers hock-
ey team and the New York Knicker-
bockers basketball team, college basket-
ball games, boxing and wrestling
matches, horse and dog shows, and ten-

nis and karate tournaments. Home play-
offs of the Knicks were carried by Man-
hattan Cable in an “experiment” earlier
this year (BROADCASTING, Feb. 3). The
new contract does not interfere with
WOR-TV and WHN broadcasts of the
Knicks and Rangers games.

“No additional charge is made for
the bonus programs,” Mr. Dolan em-
phasized. The monthly service charge
of $5 plus $1 for the use of the con-
verter will remain the same, he said, and
thhe company cannot seek advertising
support. Under present city regula-
tions governing cable franchises, the
CATV operators are not allowed to
carry commercials.

Manhattan Cable hopes to recoup the
added costs through an increase in sub-
scribers. Currently 13,000 homes are
connected, with service available on re-
quest in 50,000 homes. Mr. Dolan pro-
jected subscriptions of 25,000 by Oc-
tober and 40,000 by April 1970, with
a service potential of 150,000.

Manhattan Cable, 55% owned by

Sterling Communications Inc., also
plans to microwave the Madison Square
Garden presentation to other Sterling-
owned systems now under construction
on Long Island.

A new control room and four color
cameras will be installed in the Garden
by Manhattan Cable by September.

The CATV principals acknowledged
they were negotiating with New York
football officials to carry home games
of the Giants or Jets. “Contracts with
the network now preclude cable,” Mr.
Dolan reported, “but that may change
in 1970.” New pro football contracts
will be written starting with 1970.

Four other cable systems outside
New York City, and Teleprompter
Corp., franchised in the northern half
of Manhattan, also expressed interest in
the sports package, a Garden spokes-
man noted. The terms of the contract
with Manhattan Cable leave the Gar-
den free to make similar arrangements
with other cable companies in the New
York area.

grate” CATV into the national televi-
sion structure “in a manner which does
not undermine television broadcast
service and at the same time secures
for the American people the greatest
benefits of diversity which the new serv-
ice offers.” Mr. Hyde, flanked by Henry
Geller, FCC general counsel, at the
witness stand, time and again used the
term “unfair competition” in explaining
why the FCC must require CATV’s to
carry local stations and forbid them to
duplicate the same program from dis-
tant markets. Also in the same vein,
he referred to the fact that CATV
could bring programs in from distant
stations that local or nearby stations
had bought from copyright holders—
and that CATV pays nothing.

On a pro-CATV basis, he said, the
commission proposes in its Dec. 13
rulemaking and inquiry to require
CATV to originate local programs to
serve as an additional or only outlet
for local expression.

Also, he said, the FCC proposes to
establish a “go-no-go” system on the
importation of distant signals—such as
35-mile rule, and the prohibition on
leapfrogging (CATV must take the
nearest signal in a state or region, in
preference to a distant signal far away).

In major markets, the whole thrust
of the proposed rules is to protect
UHF, he said.

Also the FCC must consider, he said.
those who are not on the cable and
cannot be at present—those who can-
not afford payments, and those outside
concentrated population areas.

Mr. Hyde said that after a couple
of years of experience, the commission

decided to issue revised rules; the Dec.
13, 1968, proposal is the result. Basical-
ly, he declared, the new rules are de-
signed to eliminate the unfair competi-
tion resulting from importing distant
signals in the top-100 markets by re-
quiring CATV’s to secure permission
of the station originating a program in
order to carry a program within 35-mile
radius of the principal market. This par-
allels, Mr. Hyde said, the retransmission
rule (Section 325[a]) of broadcast
regulations.

On interim procedures, Mr. Hyde
claimed they provide a basic approach
for handling requests for waivers un-
der existing regulations. This is pre-
mised on the experience the FCC has
had, he contended.

Chairman Macdonald noted that the
May 16 revision had only four favor-
able votes, two dissents and one ab-
stention. He asked: “How long will
this report remain in effect?”

Mr. Hyde assured the subcommittee
chairman that he expects the next step
will be adoption of substantive regula-
tions, following commission considera-
tion of comments and replies.

Mr. Geller, in reply to questions
about the charge that the Dec. 13,
1968 proposal and interim procedures
did not permit interested parties to par-
ticipate before issuance, claimed that
technically, CATV operators and broad-
casters are still operating under the
Second Report and Order, but that the
FCC’s experience has given it the ex-
pertese to handle matters according to
the outlines of Dec. 13, 1968 proposal.

Douglas A. Anello, general counsel
of the National Association of Broad-

casters and the first broadcast industry
witness, coupled CATV and pay TV as
the ultimate result if cable TV is not
rigorously regulated.

“The NAB believes, without quali-
fication,” he said, “that if either adver-
tising or mass appeal programing is per-
mitted to be originated by CATV sys-
tems, the inevitable result will be a sys-
tem of CATV-pay TV which will cause
a significant decline in the amount and
quality of free radio and television on
broadcasting available to the American
public. If both advertising and mass
appeal programing are allowed, the im-
pact on free broadcasting service will
be felt in the American home much
sooner and with much more devastating
effects.”

He also stressed that CATV is using
the very product [TV signals] that it
wants to compete against. “We are not
dealing here,” he said, with an entity
which produces its own commodity and
strives to compete in the marketplace
for that product. Rather, we are con-
fronted with the unique case of an en-
tity which uses the product of the very
medium against which it is competing.”
And, again: “Broadcast television pro-
grams are the indispensable ingredient
for CATV operation. If there were no
television, there would be no CATV.”

And he continued: “While we do not
believe any form of pay TV to be in the
public interest, to permit it to be built
upon the back of free TV would con-
stitute the most extreme form of unfair
competition.”

The commission, he declared, must
keep a rein on distant-signal importa-
tion, otherwise the national table of TV
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allocations would be subjected to
“abrupt and disruptive” influences.

“At its ultimate,” Mr. Anello said,
“the issue could well be whether service
will be limited to programs originated
in a handful of large cities and distrib-
uted by wire to those who can afford to
pay or whether as many communitics
as possible should have the opportunily
of enjoying the advantages that derive
from having financially sound local out-
lets serving all the people.”

Broadcasters, he stated, disagree with
the FCC’s plans to require CATV sys-
tems to originate programs. Origination
should be voluntary, not mandatory, he
said, and shall be on an unsponsored
basis. And, he added, such originations
must be limited to programs of a local
public-service nature. He also termed
“extremely premature” the FCC pro-
posal that CATV systems be permitted
to operate as a common carrier on those
channels not used in bringing TV pro-
grams to subscribers.

“When the day comes when CATV
has 10 million subscribers,” Mr. Anello

told Representative Macdonald in reply
to a question from the subcommittee
chairman, “and it is getting $5 a month
from each csutomer (that’s $50 million
a month), then the dangerous potential
arises where CATV can outbid free
tclevision for sporting events, first-run
movies and other entcrtainment pro-
graming.”

At another point he told Representa-
tive Clarence J. Brown Jr. (R-Ohio)
that he was sure that broadcasters, copy-
right owners and the CATV industry
would be able to get together on copy-
right payments that would be agreeable
to all. At that point, he said, the two
most important issues between broad-
casters and cable TV could become
academic; they are, he said, the ques-
tion of importing distant signals and
the right of exclusivity for a program.

Among other critics of CATV was
Judge Nat Allen, president of the Na-
tional TV Translator Association, who
not only inveighed against CATV
(“cables are a regression; it’s like Gen-
eral Motors advocating that we go back

to the horse and buggy™), but who
was also sharp with television broad-
casters. He claimed broadcasters should
be filling in underserved areas or ex-
tending TV through translators.

“Of course,” he said, “stations don’t
want to” becausc, he said, many havc
an interest in CATV systems and have
“found out that therc is more moncy
to be made in cables than in broad-
casting. . . .” He called on the com-
mittee to prohibit the common owner-
ship of cable TV and stations.

Harold E. Wigren, educational tele-
vision consultant for the National Edu-
cation Association and president of the
Joint Council on Educational Tele-
communications, asked the subcommit-
tee to approve legislation requiring
cable systems to make 20% of their
channel capacity available for educa-
tional uses. He said that some of the
capacity that might be involved could
be provided in areas of cable spectrum
that would not interfere with regular
viewing channels in the home, such as
signals below channel 2.

Task force study finally reaches Hill

But White House withholds support,
issues report to promote ‘discussion’

Twenty-one months after it was com-
missioned and five months after it was
completed, the Johnson administration’s
task force report on communications
policy was released by the White House
last week.

But the release was in response to
insistent demands from Congress and
was unaccompanied by any endorse-
ment from the new Nixon administra-
tion. White House news secretary
Ronald L. Ziegler said the release of
the document was simply to provide a
basis for “further discussion” of com-
munications policy matters.

He said the report would figure in
an “over-all review” of communications
matters that has been undertaken by
Dr. Lee DuBridge, the President’s sci-
ence adviser, and James D. O’Connell,
director of the Office of Telecommuni-
cations Management.

The administration’s position on the
report was made even more emphatic
in a letter Clay T. Whitehead, a White
House aide, sent to Representative
James D. Broyhill (R-N.C.), of the
House Communications Subcommittee,
along with a copy of the document. “I
must emphasize that the administration
in no way endorses the recommenda-
tions of the task force or its analysis
of the issues,” Mr. Whitehead said.

The release of the report provided

no new information. The document
had leaked to the press, and was the
subject of extensive coverage (BROAD-
CASTING, Dec. 16, 1968). An early
draft of the report had been available
since September (BROADCASTING Sept.
9, 1968).

Congressional pressure for its official
release, which has been building for
months, reached a climax on Monday,
when Representative Torbert H. Mac-
donald (D-Mass.), chairman of the
House Communications Subcommittee,
wired President Nixon.

Representative Macdonald requested
release of the document prior to the
scheduled appearance before his panel
on Tuesday of Eugene V. Rostow,
former under secretary of state for poli-
tical affairs, who was chairman of the
task force (see page 19). Word that
the report would be released was re-
ceived shortly before 10 a.m. Tuesday.
(The actual release of the report to
Representative Broyhill left Representa-
tive Macdonald visibly annoyed. He
felt it was “petty” of the White House
to look for a Republican to whom it
would send the document.)

The task force made a number of
far-reaching, and controversial pro-
posals:

It called for the creation of a cabi-
net-level agency with broad powers to

allocate the spectrum to both govern-
ment and nongovernment users, a func-
tion now divided between the director
of telecommunications and the FCC, to
coordinate government research in spec-
trum problems and to provide technical
assistance in connection with regulatory
policy. Mr. Rostow, in his appearance
before the Communications Subcommit-
tee, said he would rank that recom-
mendation as first in his order of
priorities.

It said CATV can provide an “abun-
dance” of channels, at relatively low
cost, and suggested, without being ex-
plicit, that the FCC loosen some
of its restrictions on CATV growth.
CATV representatives have seized on
this portion of the report in Opposing
commission proposals to regulate their
industry.

It urged the commission to authorize
the start of a pilot domestic satellite
system and recommended that the Com-
munications Satellite Corp. be author-
ized to operate it. But it said no com-
mitment should be made as to who
would eventually operate a permanent
system. The commission has been strug-
gling with the question of who should
be authorized to operate a domestic
system since 1965. Comsat two years
ago proposed that it be allowed to
establish a pilot program (BROADCAST-
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50 of television’s toughest judges
have given David Frost the highest tribute.
Their money.

™
r

A hardnosed pro-
gram manager does not

lightly part with his money.
Nevertheless, 500f these
skeptics have already bought

The David Frost Show. Making
it the most successful talk-variety entry in the history
of television.

They have good reasons for being open-
handed.

For one thing, DavidFrost has passed the cruel-
est-test an entertainer can face: making the
British laugh.

But funny isnt all the manis.

As the world’s consummate interviewer,
he regularly corrals people you'd never dream of

seeing on a talk show.
And gets them to say

in public the kind of things
they think in private.

Those talents have made
Frost number one on the English telly.
Now, The David Frost Show will be pro-
duced on this side of the Atlantic by Group W
Productions.
Starting July, Frost and his extraordinary guests
will be available in 250 new shows a
year. In living color. For 60 or 90 minutes.
To learn more about the show, call a
Group W Program Sales Representative.
You'll see how your tight-fisted compeers are
getting their money's worth.

GROUP GROULP
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ING, April 10, 1967).

The task force, in a section that
caused some concern among broad-
casters, also suggested that executive
branch agencies participate in commis-
sion proceedings involving the grant or
renewal of broadcast licenses. The re-
port said that agencies responsible for
such matters as health, education and
the improvement of race relations have
a “legitimate interest” in the program-
ing practices of licensees. The medium,
the report noted, “offers significant
potential as a support to a variety of
governmental missions. . . .”

The general view on Capitol Hill
was that the report would wind up as
footnotes to studies still to be made.
No hearings are even contemplated in
the Senate on any aspect of the report.
And congressional sources said that, as
a practical matter, no substantive legis-
lation could be enacted without strong
administration backing—which is plain-
ly lacking.

Mr. Rostow, however, in a private
meeting with Representative Macdonald,
offered his assistance to any effort to
translate the report’s recommendations
into law.

But regardless of the fate of the
report, he expressed pleasure publicly
at the official release of the document,
which has circulated privately all over
Washington for months. Representative
Macdonald put the same sentiment in
a quip: “It no longer needs to be cir-
culated in a plain brown wrapper.”

Here's the record
on FCC and CATV

Cable regulation
came inch by inch
to present status

Here’s what all the CATV scrapping is
about:

In 1958, following importuning of a
number of television broadcasters who
fearfully foresaw possible deleterious
effects on their TV operations, the FCC
considered and rejected the assumption
of regulatory control over the burgeon-
ing cable TV industry. The commis-
sion’s reasoning was premised on its find-
ing that CATV was not broadcasting,
and therefore it (the FCC) had no legal
jurisdiction. The following year, the
U.S. Senate, by a single vote, failed to
pass a bill that would have authorized
the commission to assume jurisdiction
over CATV.

Matters rocketed back and forth be-
tween broadcasters and CATV systems
in various proceedings before the FCC
for the next six years. In 1965, the com-
mission, announcing that it had finally

determined that it did have authority to
regulate CATV, issued what is now
called its First Report. This applied only
to those CATV systems that receive
their TV programs by microwave re-
lay—which, of course, had to be li-
censed by the commission.

In the First Report, the commission
established what was to be the first of a
series of requirements on CATV, prin-
cipally that the CATV systems must
carry local TV stations on the cable
and that they must not duplicate, for
at least 15 days, any program from a
distant station that the local station also
carried or planned to carry.

A year later, the FCC, asserting juris-
diction over all CATV, whether or not
fed by microwave, issued its Second Re-
port. This set of regulations that is still
the foundation for CATV regulation—
although a new proposal is outstanding
~—requires cable TV systems to carry
the programs of (1) all stations pro-
viding a principal city grade signal to all
or part of the CATV area, (2) those
providing a Grade A signal to such
area, (3) those providing a Grade B sig-
nal to the area, and (4) all 100-w trans-
lator stations in the CATV’s commu-
nity—in that order.

The 1966 rules also provide that no
cable system operating within the Grade
A contour of any TV station in the top
100 markets may bring in the signals
of any station that would extend that
station’s coverage beyond its Grade B
contour, unless, after a hearing, the
commission decides that this is in the
public interest. CATV systems operating
before Feb. 15, 1966, were exempted
from this rule, as were those systems
serving fewer than 50 subscribers or
those serving one or more apartment
houses under common ownership.

Last year, following a U. S. Supreme
Court decision upholding its authority
to regulate cable TV, the FCC in mid-
December issued what is now known as
its proposed Third Report. At the same
time it instituted certain of these pro-
posals into what is called interim pro-
cedures which, according to CATV pro-
ponents, in effect put a freeze on CATV
growth.

In this latest proposal, which has been
the subject of written comments and re-
ply comments as well as one oral argu-
ment before the commission en banc,
the FCC plans to require cable TV sys-
tems that are within 35 miles of the
major city in any of the top-100 markets
to obtain permission of distant stations
whose signal they wish to carry. In ef-
fect, this would require cable operators
to deal with copyright holders and this,
the FCC said, should put CATV on the
same basis as TV stations in bargaining
in the market place for programs, thus
eliminating what the commission has
called the unfair competiton that exists.

In markets below the top 100, the
commission said CATV systems could
import as many distant signals as neces-
sary to provide three full network serv-
ices, and the programs of one independ-
ent and of one educational, non-com-
mercial station. In all cases, however,
the cable system must take the signals
of those stations nearest to its commu-
nity. The cable system could also carry
other distant signals but, like those in
the top-100 markets, must secure re-
transmission rights from those stations.
They would also be prohibited from
“leapfrogging,” carrying a program
from a distant station when that same
program is being carried by a nearer,
but still “distant” station.

As part of the these proposals, the
FCC also proposed to require CATV’s
to originate programs, but it left for
later determination the question of
whether the cable TV operator could
sell commercials.

Concurrently with the issuance of the
proposed Third Report, the commission
asked for comments on a series of other
questions—whether it should bar cross-
ownership of CATV’s and TV in the
same market, whether the multiple
ownership rules that apply to broad-
casters should apply to cable TV,
whether CATV systems should be
brought under the umbrella of such
broadcast requirements as the equal-
time provisions for political candidates,
the faimess doctrine, and the rules on
sponsorship identification.

And it also raised the question wheth-
er it should encourage CATV systems
to operate as a common carier by leas-
ing unused channels to private custom-
ers.

Other proposals would require CATV
operators to file annual reports and
would prescribe technical standards for
cable TV systems.

Just two weeks ago, the FCC issued
clarifications and revisions of its Third
Report proposals. It proposed to require
CATV systems to count outstanding
construction permits for TV stations in
the proviso that requires CATV systems
to secure retransmission rights from
distant signals where the cable system
is within 35 miles of a top-100 market.
It also proposed to revise the market
listings to take care of overlap mar-
kets (such as San Francisco and Oak-
land, Calif.), to delete some cities that
do not have TV service and add others
that do.

It also proposed to use Department
of Commerce geographical coordinates
in determining the center of each city,
so that the 35-mile radius can be de-
termined. It also would add a require-
ment for CATV systems that are out-
side the boundaries of a commercial TV
station but within such a zone of an
educational station that would apply the
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retransmission requirement to additional
educational stations only.

To cable TV operators the most con-
troversial element of the proposed new
regulations was the FCC’s decision to

BroadcastAdvertising »

implement some of the proposals im-
mediately. This has raised the cry of
freeze. In order to meet these objections,
the FCC also two weeks ago stated that
it would try to act within 60 days on

petitions for waivers of the rules if it is
shown that the waiver petitions comply
with the proposed rules. It also made
several other clarifications of the in-
terim procedures.

A critical eye on commercials

Minow, Loevinger will seek rulemaking
favoring automated monitoring service

Automatic electronic monitoring and
central computer read-out to verify
the quality and on-air performance of
television commercials took a step closer
to reality Thursday (May 22) as engi-
neers put the finishing touches on a
compact package of unattended equip-
ment at West Covina, Calif.

The monitoring system, situated with-
in easy range of the Mount Wilson
transmitters of Los Angeles television
stations, began “reading” the commer-
cials of 10 major advertisers bearing a
unique optical “code” not seen on the
home screen. Data concerning the per-
formance of each spot will be relayed
daily to a computer in New Jersey
leased by International Digisonics Corp.
of Chicago and New York.

Similar monitoring systems will begin
within a few weeks in New York and
Chicago. Other major markets will fol-
low shortly.

A possible legal question is yet to be
resolved, however. Does the system
fully meet the requirements of the
FCC? Opinion within the commission
reportedly is divided, but two former
members of the FCC are said to con-
sider it proper and will so argue before
the commission in pleadings for rule-
making to be filed soon.

International Digisonics also is the
parent firm of Talent of Residuals Inc.,
New York and Chicago, a young com-
pany that is fast becoming a major pa-
perwork service center and “paymaster”
for agencies in handling talent and re-
sidual payments for commercials.

IDC is headed by its founder, Jor-
dan Ross, still the largest single stock-
holder, but also includes on its board of
directors Chicago attorney Newton
Minow, one-time FCC chairman, and
has as an associate counsel in Wash-
ington another former FCC member,
Lee Loevinger.

Mr. Minow is a minor stockholder
in IDC. Mr. Loevinger is not. Mr. Ross
said both Messrs. Minow and Loevinger
consider the IDC system wholly legal
under the present rules of the FCC.

But just to be sure, the Minow firm,

Leibman Williams Bennett Baird and
Minow of Chicago, is preparing a pe-
tition for rulemaking to be filed shortly.
Mr. Loevinger, of Hogan & Hartson,
Washington, recently retained to repre-
sent IDC before the Securities and Ex-
change Commission, is expected to as-
sist in the FCC filing. The petition
would ask the commission to amend its
technical rules in television specifically
to allow optical coding within the TV
picture.

The IDC code is a sequence of visual
symbols put in each commercial to fall
within the masked-out raster area of the
TV picture, specifically in the upper
left and right corners. They are not
seen on the home screen but they are
“visible” to the digital recorder at the
monitoring positions.

Mr. Ross said the system has been
field tested on the air for several months
in New York and San Francisco, and
he reported Thursday that the Los An-
geles installation is performing as ex-
pected. He said talks have been held
with the FCC informally over the past
two years as the system was developed.

He admitted there is a “split” in
opinion within the commission staff on
the legality issue but expressed confi-
dence in the system’s approval when
formally considered. The issue appears
to hinge on whether the addition of the
visual symbols amounts to “point-to-
point” communication not allowed un-
der the rules governing broadcast sta-
tions.

Significance of the electronic moni-
toring and computer tabulating system
was first raised in the fall of 1967
when the IDC and two other proposed
systems were previewed before a joint
committee of the American Associa-
tion of Advertising Agencies and the
Association of National Advertisers
(BROADCASTING, Sept. 11, 1967). The
others proposing similar techniques then
were Amps Services Inc. and Broadcast
Advertisers Reports Inc.

Mr. Ross said that since that time
his firm has continued to work closely
with the AAAA and the ANA as well

as Television Bureau of Advertising and
others such as individual agencies and
advertisers and the various talent unions
to perfect the IDC system. It has been
given the trade name of Teleproof I.

Mr. Ross, before forming IDC,
which is also known simply as Digi-
sonics, for a number of years was an
attorney and accountant dealing largely
with talent in a variety of fields in-
cluding TV commercials. He also was
a producer of live presentations, ‘“cov-
ering everything except Broadway,” he
said. He also for a time was executive
director of the former American Rec-
ord Manufacturers and Distributors As-
sociation.

Another attorney on the Digisonics
board is Maxwell Rabb, who was a
member of President Eisenhower’s cab-
inet. Executive vice president of the
firm is Glen DeKraker, formerly with
Sangamo Electric Co., and vice presi-
dent is Edgar White, previously mar-
keting and research vice president of
the Hollingbery Co., station representa-
tive.

Sangamo Electric initially was co-
venturer in Digisonics with Mr. Ross
and the original developer and producer
of the technical equipment but its rights
have been acquired. The equipment
now is being produced by I/0 COM
Inc., Sunnyvale, Calif., a new electron-
ics firm made up partly of former
Sangamo personnel.

Among the commercials being mon-
itored now on Los Angeles stations are
those of Colgate, Trans World Airlines,
Bristol-Myers, Block Drug, Best Foods,
Brown & Williamson tobacco and Carl-
ing Brewing. The complete read-out will
tell these clients when the spot went
on and off the air, which spot ran,
whether it was color or black and white,
the audio signal, the video level and
certain other quality checks. Each cli-
ent receives a monthly report.

Teleproof 1 is but the first step in
the capabilities of the system, Mr. Ross
said. In final planning stages now are
additional services for individual sta-
tions. These would include confirma-
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tions and billing as well as affidavits of
performance, plus logging (programs as
well as spots) and spot availabilities.
The logging services would be tailored
to meet FCC requirements while the
spot-availability function would tie in
directly with station representatives.

IDC’s talent & rcsiduals subsidiary
has been growing faster than thc moni-
toring service division, at least up to
this point. T&R presently services 76
clients including agencies such as Leo
Burnett Co., Ted Bates, Young & Rubi-
cam, Foote, Cone & Belding, Wells
Rich Greene, BBDO, Ogilvy & Mather
and Campbell-Mithun.

T&R now claims to be the largest
single employer of talent for TV com-
mercials in that it supplies the central
paperwork pool for all functions in-
cluding tax and union payments, as well
as accounting for residuals and paying
the talent. Mr. Ross said T&R handles
today about 40% of all TV commercial
talent residuals being paid.

All of the various services have
“nominal” sliding scales of fees, Mr.
Ross said. The commercial monitoring
service, for example, has fees ranging
from $1,000 to $60,000 depending on
size of total advertising spent in TV
(BROADCASTING, March 17).

Digisonics presently is leasing time
on an IBM computer at Fort Lee, N.J.,
but will have its own computer installed
in Chicago by the end of the summer.

Prestone commercial
heats up FTC

The Federal Trade Commission has
cited Union Carbide Co. for alleged de-
ceptive advertising practices in its tele-
vision commercials for Prestone anti-
freeze, and says it plans to issue a com-
plaint unless the company agrees to a
consent order in the case.

The commercial in question shows
two strips of metal, one coated with
Prestone and one with another anti-
freeze, dipped in acid. The strip pro-
tected by Prestone is unharmed while
the other is destroyed.

The FTC claims that, among other
things, the acid solution and metal
strips used in the demonstration are not
the same kind as those found in auto-
mobiles. Union Carbide said the demon-
stration was performed exactly as it was
shown on television, but according to a
spokesman, the company had already
planned to discontinue the commercial
before the FTC complaint.

Rep appointments:

n WurM(FM) Utica, wFskR Bath, both
New York; wkTJ Farmington, Me., and
wNTQ Norway-Paris, Me.: AAA Repre-
sentatives, Brookyln, N.Y.

n Wcss Amsterdam, wips Ticonderoga,
both New York: Grant Webb & Co.

WLBW-TV’ “Miami Press
Conference” may not be
seen across thé state
butno otherT grog ram

m akes m

1 NCWS..

“Miami Press Conference”

.. the most talked about, the most written about,
and the most listened to program in South Florida,
is also the oldest, and one of the most stimulating
and informative TV panel-discussion-interview
programs in the state. Its moderator, Bill Bayer,
is as colorful and controversial as he is knowledge-
able and he has managed to schedule exclusive
interviews with such outstanding and often con-
troversial local and national political figures as
President Richard Nixon, former Vice President
Hubert Humphrey, Senator Edmund Muskie, Gov-
ernor Nelson Rockefeller, Billy Graham, Robert
Kennedy, Jimmy Hoffa, Dave Beck, and Secre-
taries of Labor (George Schulz), Commerce (Mau-
rice Stans) and I[nterior (Walter Hickel).
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FTC moves in like a lion on cigarettes

If it makes ‘death warning’ in ads stick,
antismoking forces foresee early end of advertising

The Federal Trade Commission, having
been once outmaneuvered by Congress
on the question of cigarette advertising,
sounded the bell for round two last
week and simultaneously came out
fighting. In a move that struck sparks
of outrage on Capitol Hill, the FTC
announced its intention of meeting at
10 a.m. on the morning that constraints
on the agency in the Cigarette Labeling
Act are due to expire, with the ex-
pressed intention of requiring the strong-
est “‘death warning” yet proposed for cig-
arette packages and in all advertisements.

The timing of the FTC announce-
ment provoked considerable antagonism
among House Commerce Committee
members. But the anticipated FTC ac-
tion served to bolster anticigarette
forces in the Senate who hailed the
move as a prelude to the end of all
cigarette advertising by 1970. And the
FTC’s action, if taken, could render
moot a proposal by the FCC to ban
broadcast cigarette advertising. Tobac-
co-industry witnesses agreed with FCC
Chairman Rosel Hyde, during the House
hearings, who said that requiring a
strong warning in advertisements would
be tantamount to banning commercials
outright.

The House Commerce Committee is
poised to begin closed sessions on
pending cigarette legislation this week.
Extensive hearings have already been
held on a spread of bills ranging from

on contemplated FTC and FCC anti-
cigarctte actions to proposals that would
instruct the regulatory agencies to do
what they are planning to do anyway.

The committee had already been con-
sidered fertile ground for the protobac-
co forces and last week’s action by
the FTC is expected to stiffen the com-
mittee’s opposition to regulatory moves
against cigarettes.

But the FTC, by its timing of last
week’s notice and the timing of the
announced meeting on the morning of
July 1—the labeling act provisions ex-
pire at midnight June 30—made it
clear that nothing less than a definitive
enactment by the Congress could re-
verse its intended action.

Several FTC members did indicate
the FTC would have to pay close heed
to Congress. “If Congress requests us
to postpone action, the commission
would have to give it due notice,” said
FTC Chairman Paul Rand Dixon. “We
have no desire to and know better th n
to go against the Commerce Commit-
tee,” said Commissioner Mary Gardner
Jones, although both emphasized that
the committee had been warned of
pending FTC action last month (BROAD-
CASTING, April 28).

The new proposal would require all
cigarette advertisements and packages
to list death, cancer, coronary heart
disease, chronic bronchitis, and pul-
monary emphysema among the hazards

Dixon, the more limited 1964 Cigarette
Trade Regulation Rule, suspended by
the Cigarette Labeling Act, would also
go back into effect after June 30 “un-
less Congress acts on the question or
extends the moratorium.”

The FTC approved last week’s notice
on a 4-1 vote. The dissenter was Com-
missioner Everette MaclIntyre, who ob-
jected on grounds that Congress has the
matter under consideration and that the
commission should await congressional
deliberation.

The FTC followed its action by
charging the American Tobacco Inc.
later in the week with misrepresenting
the amount of tar and nicotine in Pall
Mall Gold 100’s, Pall Mall Menthol
100’s and Lucky Strike filter cigarettes.
As part of a continuing crackdown on
television commercials, the FTC said
that the cigarettes, advertised as lower
in tar than another best-selling brand,
actually contain “five times the amount
of tar” found in some of the other
brands tested by the agency.

Commerce Committee reaction to
the July 1 meeting notice came straight
from the top. “The FTC is an arm of
Congress,” snapped Commerce Com-
mittee Chairman Harley O. Staggers
(D-W. Va.). “I don’t see how they
would dare do anything while Congress
is in session.”

“This is just another instance of the
very high-handed manner of dealing

measures that would continue the freeze of smoking. According to Chairman typical of some of our regulatory
apge o v .
How TV-network billings stand in BAR's ranking
Broadcast Advertisers Reports’ network-TV doflar revenue estimate—week ending May 11, 1969
(net time and talent charges in thousands of dollars)
Total Total
ABC CcBS NBC minutes dollars
Week Cume Week Cume Week Cume week week 1969 1969
ended Jan.1- ended Jan. 1- ended Jan. 1- ended ended total total

Day parts May 11 May 11 May 11 May 11 May 11 May 11 May 11 May 11 minutes dollars
Monday-Friday

Sign-on-10 a.m. $§ —— b} 4.9 $ 119.0 § 2,141.6 | $ 352.0 § 6,471.7 97 $ 471.0 1,566 | $ 8.618.2
Monday-Friday

10 a.m.-6 p.m. 1,463.0 27,091.1 2,753.1 52,831.5 2,119.5 46,492.5 976 6,335.6 17,089 126,415.1
Saturday-Sunday

Sign-on-6 p.m. 832.5 20,881.6 556.0 21,749.9 583.5 12,155.6 277 1,972.0 5,411 54,787.1
Monday-Saturday

6 p.m..7:30 p.m. 266.1 6.383.7 669.7 14,209.2 494.7 13,114.8 94 1,330.5 1,736 33,707.7
Sunday

6 p.m.-7:30 p.m. 61.0 2.866.6 158.5 4,516.1 203.9 4,419.2 20 423.4 412 11,801.9
Monday-Sunday

7:30-11 p.m. 4,598.4 100,293.5 5,806.8 134,433.7 6,483.4 133,302.5 441 16,888.6 8,135 368,029.7
Monday-Sunday

11 p.m..Sign-off 665.1 7,768.1 32.5 1,109.8 435.9 9,273.3 86 1,133.5 1,454 18,151.2

Total $7,886.1 $165,289.5 $9,995.6 $230,991.8 | $10,672.9 $225,229.6 1,991 $28,554.6 35,803 $621,510.9
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agencies,” said Representative David
Satterficld 1II (D-Va.). “This type of
arrogant action runs contrary to the
representative system of government.”

Representative Paul Rogers (D-Fla.)
predicted that the timing of the proposal
“will make the Commerce Committee
want to look closely at the actions of
the commission in general. They must
not have very much to do over there
if they insist on duplicating the action
being considered by Congress,” he add-
ed. “If they weren't aware of the
effect their proposal would have on
Congress, then they aren’t very per-
ceptive.”

“I don’t think we were even aware
of the timing of the notice,” said FTC
Commissioner Mary Gardner Jones.

“We considered postponing the pro-
posal,” commented FTC Chairman
Paul Rand Dixon. “However, we have
an obligation to enforce Section S5 of
the Federal Trade Commission Act.”
(Section 5 outlaws “unfair or deceptive
acts or practices in commerce.”)

During Thursday’s session of the
House, Representative Don Fuqua (D-
Fla.) called the FTC action “a slap at
Congress . . . not in keeping with the
proper function of our two govern-
mental bodies.”

The determination shown by the FTC
may indicate that the days of broad-
cast cigarette advertising are numbered
—and with a lower number than many
who have expected the ultimate demise
of the messages might have guessed a
week earlier. Prior to the FTC’s full-
speed-ahead announcement, many Wash-
ington observers expected a more-cau-
tous and long-standing pattern to hold
—that the regulatory agencies would
observe any sign of legislative activity
on the Hill with appropriate inaction.

Between now and July a hard core of
cigarette opposition will be standing by
in the Senate to keep any House bill
from advancing. Leading the Senate
anticigarette forces is Senator Frank
Moss (D-Utah), who has vowed to
mount a filibuster to block an extension
of the labeling act provisions.

Last week Senator Moss hailed the
FTC announcement and said the action
could mean the end of all cigarette
advertising by the end of the year. The
senator reaffirmed his commitment to
block any protobacco legislation.

Agency appointments:

= Burrus Mills Tnc. has named Bloom
Advertising, Dallas, to handle its Light
Crust products, a new line of con-
venience food mixes.

» California Canners and Growers,
San Francisco, cooperative group, has
appointed D’Arcy Advertising to suc-
ceed Cunningham & Walsh, both San
Francisco. The $1.5 million account
is primarily in network and spot TV.

How to make
new brands sell

Ultra-Brite and Chips Ahoy
successful introductions
explained to ANA workshop

The steps required to launch a new
product successfully were outlined by
speakers during an Association of Na-
tional Advertisers workshop in New
York last Thursday (May 22).

The workshop on “New Products
Introductions” included a talk by John
E. Grimm, vice president and general
manager, Toilet Articles Division, Col-
gate-Palmolive Corp., on the market
development and introduction of Ultra-
Brite toothpaste. He noted that C-P in-
vested $700,000 and three years of
preparation “to get to the most suc-
cessful new toilet article product intro-
duced by anyonc . . . ever.”

One element of that preparation, he
also noted, was production of alterna-
tive commercials promoting the brand.

Starting in 1963, Colgate-Palmolive
conducted field tests that showed con-
sumers were interested in a toothpaste
that “brightens your teeth and freshens
your breath”; favored one particular
flavor, and liked the name Ultra-Brite.
In 1966, the company tested advertis-
ing and the product itself (through free
samples) in Kansas City, Mo., and
Spokane, Wash., and later that year
expanded its test-marketing to Denver
and Fort Wayne, Ind.

Mr. Grimm pointed out that by the
beginning of 1967, C-P had learned
from its test marketing that Ultra-Brite
was exceeding the share objective it had
set; its sampling was most effective and
it had created advertising awareness
but admittedly this “was only average.”

Before launching a national advertising
campaign on television and in news-
papers in 1967, he added, several com-
mercials were tested and the one finally
selected has been on the air since that
spring. During the latter part of that
year, television expenditures were in-
creased substantially and radio advertis-
ing was added to the total marketing
plan.

“As of the last Nielsen [Brand Index]
Ultra-Brite had exceeded 11% of the
dentifrice market,” Mr. Grimm said.
“This translates approximately to $30
million in sales.”

Richard Baird, director of marketing,
New Product Division, National Bis-
cuit Co., discussed the successful intro-
duction of a new cookie product, Chips
Ahoy. He noted that this name could be
used effectively on children’s TV shows
and for mass merchandising displays
in stores.

Mr. Baird said the national advertis-
ing program planned for Chips Ahoy

took into account the sizeable impact
children have on cookie purchasing,
particularly new items. He reported that
75% of the budget was allocated to
children’s TV programs and TV maga-
zines, with TV commercials appearing
on 15 Saturday and Sunday children’s
TV shows. Before launching the na-
tional advertising effort, Mr. Baird re-
lated, the company conducted a test in
several areas that proved that Chips
Ahoy offered value to consumers and
the trade.

After six months of testing, Nabisco
implemented its national advertising
program. According to Mr. Baird, the
cookie now represents “the second
largest selling variety in Nabisco’s
sweet-goods line.”

B-M to put TV ‘Opry’
in 50 major markets

One of the hardy perennials of broad-
casting, Grand Ole Opry, will be spon-
sored by Bristol-Myers Co., New York,
on TV in 50 major markets.

The B-M buy typifies a trend in syn-
dication under which advertisers ac-
quire rights to syndicated series for di-
rect placement in the markets they se-
lect (BROADCASTING, Feb. 24).

Bristol-Myers is sponsoring one-half
of the TV programs in the selected
markets, with the station selling the re-
mainder. The half-hour color series has
been on TV since 1965 but a radio
version has been on wsMm Nashville
since 1925 and for many years on NBC
Radio. The TV program is produced
by WsM Inc.

The placement on behalf of Bristol-
Myers is being made by Doyle Dane
Bernbach, Ted Bates & Co., Ogilvy and
Mather, Foote, Cone & Belding, and
Young and Rubicam, all New York.

Fischer, Turner receive
top awards from SRA

The Station Representatives Association
last week presented its Gold Key Award
to Louis T. Fischer, senior vice presi-
dent and media director of Dancer-
Fitzgerald-Sample, New York, and its
Silver Nail Timebuyer of the Year
Award to Robert L. Turner, media
supervisor of McCann-Erickson, New
York.

Mr. Fischer’s award was for “out-
standing leadership in advertising.” Mr.
Turner has been with M-E since 1963
and he has been responsible for media
purchases for such advertisers as Coca-
Cola, Cott beverages, Utica Club, Gen-
eral Foods, American Home Products
and Miles Laboratories.

The featured speaker at the 12th
annual awards luncheon of SRA in
New York was Theodore W. Kheel,
New York lawyer and mediator. Mr.
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Khecl called on thc mass media, includ-
ing television and radio, to give con-
siderable thought on how they may
improve communication between estab-
lished segments of our life and the
various dissident special-interest groups,
such as university students and civil
rights demonstrators.

In a separate ceremony in Chicago,
Kenlyn Wells Zschunke, media buyer
for Kenyon & Eckhardt, was given the
SRA Chicago Timebuyer of the Year
Award. The presentation was made by
Joseph Hogan, president of the Chicago
chapter of SRA and sales manager of
Katz Television in that city.

Ayer splits units
to form regional setup

N. W. Ayer & Son, Philadelphia, has
consolidated four of its units into a
functional *“region” headed by Nor-
man H. McMillan, senior vicc president
for marketing and development.

The region will comprise Ayer public
relations; Ayerdirect, the marketing
division; the agency’s marketing group;
and the Ayer directory of newspapers
and periodicals.

The main mission of the new region,
according to Ayer President Neal W.
O’Connor, will be corporate develop-

ment and growth working (rom thc
present base. Succeeding Mr. McMillan
as manager of the marketing group
will be Frank W. Krum, vice president
and marketing director.

Business briefly:

Fuller-O’Brien Corp., paint manufac-
turer, through Dailey & Associates,
both San Francisco, is making its first
TV debut with a color campaign in 30
major markets in 11 Western states.
Approximately half of the 1969 adver-
tising budget is going into a series of
60- and 30-second spots featuring
Andy Devine.

American Trucking Association, Wash-
ington, through Van Sant Dugdale and
Co., Baltimore, has purchased partici-
pations in NBC Radio’s Monitor for
39 weeks.

Ford Motor Co., Dearborn, Mich.,
through J. Walter Thompson Co., De-
troit and New York, has renewed The
FBI on ABC-TV (Sunday 8-9 p.m.)
NYT, marking the fourth year of
Ford’s full sponsorship and the fifth
year of its association with the program.

Bottlers Fruit Juice Corp., Los Angeles,
will launch a heavy radio-TV spot
campaign in June to back up regional
distribution of Sunkist carbonated bev-
erages and fruit drinks in Louisiana

and Tcxas. Geyer Oswald Inc., New
York, is the agency.

Borden Inc., New York, will spend
over $1 million in the New York area
during the next year to advertise milk,
ice cream and yogurt products. Spot
television is being used for all products,
and yogurt is also promoted on spot
radio. Agency is Tracy-Locke, Dallas
and New York.

Smith, Toback & Kanzer
is new NY agency

Robert K. Smith and Harvard E. To-
back, of Smith & Toback Inc., New
York, and Charles H. Kanzer, vice
president and principal of Slesar &
Kanzer Inc., New York, have formed
a new advertising agency: Smith, To-
back & Kanzer. The new agency offi-
cially opens for business June 1 with
$3 million in billings and 16 employes.
Among the clients of Smith, Toback &
Kanzer are Alpha Portland Cement Co.,
Easton, Pa., Houbigant Inc., New York,
and Williamson-Dickie Manufacturing
Co., Fort Worth.

Mr. Toback will be president, Mr.
Kanzer executive vice president, and
Mr. Smith senior vice president of the
new shop, which will be at 880 Third
Avenue, New York.

There are two sides to every
program deal:

1) The negotiation before signing
2) The service after signing

This aftermath matter can get trouble-
some in some places. MGM-TV,
taking pride in its service but not
taking things for granted, surveyed

the customer.

For instance: “In general, what do you
think of our film service?” The

answer from 120 replies was
excellent: 57% . That's satisfaction to
us that we are thought of so well

by so many. (In case you wonder if

BROADCASTING, May 26, 1969

any thought the service “required an
improvement,” 7% did. We're
working on that now!)

We're happy to see as many success-

ful sales negotiations as possible.

Keep in mind that you can also look
forward to satisfactory service to
make your investment in our product
as productive as possible.

MGM TELEVISION.
@LION

POWER

LION
PRIDE
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Prosperity is theme at CBS-TV

Only dark spots at affiliates convention
come in talks about government restraints

Upbeat reports on sales, programs and
the growth prospects of television were
laced with warnings against govern-
ment censorship, concern over taste and
responsibility in programing and worry
about rising sports costs last week as
CBS-TV network affiliates held their
15th annual conference in New York.

The sessions, held Tuesday and
Wednesday (May 20-21) at the New
York Hilton, drew executives from vir-
tually all of the network’s approximate-
ly 200 continental U.S. affiliates and
produced these highlights:

» The responsibilities as well as the
rights of broadcasters in controlling
their programing were underscored by
Richard W. Jencks, president of the
CBS/Broadcast Group, and Robert D.
Wood, president of the CBS-TV net-
work, and in another context—news
reporting—by Richard S. Salant, presi-
dent of CBS News (stories pages 56
and 34).

s An economic forecast assured the
broadcasters that nothing is in sight that
seems likely to pull the long-term
growth trend of television business be-
low—or at least not seriously below—
its historic rate of 10% a year, even if
cigarette advertising disappears.

» The affiliates got a preview of the
1969-70 prime-time schedule, an out-
line of daytime schedule changes to be
made next fall and a recap of rating
successes during the past season.

s Plans were revealed for a seventh
night of half-hour evening newscasts to

Taking part in a Tuesday sales panel
at the CBS-TV affiliates session were
(I-r): Robert Jamieson, director, sales
administration; Robert F. Stolfi, vice

be launched in January—a 6-6:30 p.m.
EST report on Sundays—along with
word of other CBS News programs
plans for the coming season (story page
53).

= Sports rights and production costs
were reported further out of hand than
ever before, responsible for CBS-TV’s
loss of the 1972 summer Olympics and
at least threatening renewal of its
hockey games, but officials said that
when professional football gets squared
away on 1970 plans they expect CBS
to still be prominently in the game
(story page 52).

» A closing, closed session reported-
ly produced frank questions—and frank
answers—on a wide range of subjects,
from the chance of affiliates being given
longer station breaks (nil, said the net-
work, at least for now) to the likeli-
hood that the Merv Griffin Show’s
basic format will be changed when it
moves to CBS-TV in August (also nil,
but officials said they do hope to get
bigger guest stars for it).

The two days of meetings were de-
scribed by both affiliate and network
participants as harmonious to a degree
almost without precedent.

David M. Blank, vice president for
economics and research, CBS/Broad-
cast Group, added to the optimism with
an economic analysis that foresaw an
“extraordinarily bright” prospcct for the
economy over the long haul. He thought
there might be some slow-down in the
economy’s rate of growth by late fall

president, daytime|sports sales; Carl
Tillmanns, vice president and general
manager, sales, and Frank M. Smith Jr.,
vice president, sales.

but found “considerable evidence that
we will get through this period with
much less difficulty than we experi-
enced early in 1967.”

Reminding the affiliates that in his
last appearance before them he had
correctly predicted the late-1967 turn-
around, Dr. Blank said he sees nothing
now—as he saw nothing then—*“to sug-
gest that the long-term growth trend of
television should fall seriously below
our historic rate of increase of 10%
per year, even if there is a loss of cig-
arette advertising along the way.”

After the 1967 decline in TV growth
rate to 5%2 %, he said, sales bounced
back with a 10%2% increase in 1968,
and “I am certain that this year will
see an even larger increase.”

“This growth trend,” Dr. Blank con-
tinued, “clearly implies that television
advertising will continue to take an in-
creasingly larger share of all advertis-
ing revenues. In 1963, television ac-
counted for 15%2% of all advertising.
In 1968 this fraction has risen to al-
most 18%. By 1973, I am sure that
television will account for 19%2% or
more of all advertising. So I would ex-
pect that advertising expenditures on
television would be approaching $5 bil-
lion in 1973.”

Sales, the 30-second commercial, cut-
ins and the upcoming Merv Griffin
Show were prime topics of a Tuesday-
morning panel of CBS-TV sales offi-
cials. Mr. Wood was moderator, read-
ing questions he said were representa-
tive of those being asked by affiliates.

Frank M. Smith Jr., vice president,
sales, briefly summarized the network’s
sales position as “pretty good” this past
season despite revenue losses incurred
in the coverage of such special events
as President Nixon’s inauguration, space
flights and the Eisenhower funeral.
Sales for the third quarter are “excel-
lent,” he said, adding that this augurs
well for station’s sales, too. The cur-
rent position, he added, should be main-
tained well into the fourth quarter on
the basis of “acceptance of our [fall}
night-time schedule” by advertisers.

Panel executives referred to the net-
work’s current drive for station clear-
ances for the late-night Merv Griffin
Show, set for an Aug. 18 start. They
noted that while sales and acceptances
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At the next cocktail party, when you rub
elbows with your fellow broadcaster,
he's going to want some information.
Like why you never miss a minute
of air time. Why you're sending
crisper color. Why your color-signal
transmissions are so stable.

Be cool. Be casual. Tell too much about
your General Electric transmitter and
your unfair advantage could be
gone. But because you're acustomer,
here are our suggestionson
how to parry.

QUESTION: What do you know about this
new solid-state stuff?

ANSWER: “Well, it's still pretty new.

Aot of companies don't even have
it.” Noneed torub itin by adding

“. .. buteveryone will eventually.”
Don't even tell him that GE has
replaced 34 out of 40 tubes in its
UHF driver and 57 out of 63 inits
VHF driver. Or that everyone of its 12

VHF packages has a solid-state driver.

Above all, don't stress the savings
tobe had in maintenance
and reliability.

QUESTION: You probably had todoa lot
of rebuilding when you boosted
power, huh?

ANSWER: "Oh, about what you'd expect.”
A good, incomplete answer. Why add
“. .. with GE”? That might tip him off
to our standardized cubicles that
let you buy what you need now,
uprate later at low cost without a
major rebuilding. Skip the cubicles
and you don’t have to gointo their

features like complete prewiring, or
built-in blowers that eliminate
ductwork.

QUESTION: You been having a lot of

trouble with phase and gain
distortion?

ANSWER: "Boy, can'tthat be a problem!”

This is the old reverse-question

ploy. Chances are he'll just nod sadly
and goon. Then you won't have to

talk about the new GE Differential
Phase and Gain Correction Unit that
gives you brighter colors, better hues,
and more uniform color transmission.
Or about the total of 15° of
differential phase compensation in
three steps. If you don't talk, he might
never know he could have had a

unit installed with his present
transmitter. And if he doesn't know—
your point, advantage in.

If by some chance it's you who're asking

the questions, getwith it. We've got a
lot more answers to guestions

such as how our conservative power

ratings mean economy and give you
added protection at minimum cost.

Your General Electric Broadcast Sales

Representative will give you straight
answers. And he might make it
possible for you to pick up an unfair
advantage of your own. Call him.

Or write for brochure GEA-8058
(VHF) or GEA-8721 (UHF).

General Electric Company,

Visual Communication Products
Department, Electronics Park,
Syracuse, New York 13201.

GENERAL @D ELECTRIC



by agencies were excellent there are
still major advertisers holding up on the
show because the network has not fin-
ished clearance reports. It had been dis-
closed earlier that some affiliates in
major cities have yet to clear the show
live (“Closed Circuit,” April 28).

Carl W. Tillmanns, vice president
and general sales manager of the tele-
vision network, emphasized that the
“unit of sale at CBS is one minute and
not 30 seconds” and there is no indi-
cation of a change in that policy. Affil-
iates also were told that CBS-TV has
no pricing policy for 30’s “because we
don’t sell them.”

Affiliates curious as to whether the
network had altered its policy against
the sale of isolated 30’s because of their
appearance in hockey telecasts this sea-
son were told that isolated 30’s were
used to fit brief interruptions that oc-
cur in hockey.

Other points touched upon during the
panel discussion:

CBS-TV does not permit two differ-
ent advertisers to “sell” two different
products in one commercial; a commer-
cial may mention more than one prod-
uct if only one advertiser uses “sell

copy” and the other appears only in-
cidentally in the message.

The network attempts to provide sta-
tions with an additional 30 before or
after specials in which the middle sta-
tion break is eliminated at the request
of the sole sponsor of the show. As
explained by the panelists, an advertiser
who spends $750,000 to obtain the
right stars, the right time period and
the time of the year to accomplish spe-
cific marketing objectives should be en-
titled to “exclusivity” in the program.

The new prime-time schedule as of-
fered by CBS-TV next fall was reviewed
by Michael H. Dann, senior vice presi-
dent-programs, and several changes to
be made in the weekday daytime and
Saturday-morning schedules, also effec-
tive next fall, were disclosed by Fred
Silverman, vice president, daytime pro-
grams.

Episodes from three new nighttime
programs—To Rome, with Love, The
Governor and J.J. and the one-hour
Medical Center (working title)—were
screened for the affiliates. Mr. Dann
reported that Medical Center was the
only program scheduled out of five
one-hour story possibilities developed

WFAN-TV survives
rump protest

Wearing his sunglasses and nothing
else, a 25-year-old college student last
week climbed a 339-foot television
tower on his way to the moon. When
an Army helicopter rescued him from
the perch after four-and-a-half hours
in the 80-degree Washington heat, W.
Bruce Willis found his lunar journey
detoured to a local hospital.

Mr. Willis, an architectural student
at Washington’s Howard University,
had gone to the studios of wook and
WFAN-TV seeking a former part-time
disk jockey. Unsuccessful in his quest,
the student went to the base of the ad-
joining TV tower, stripped down and
started up. At the top of the tower, he
proclaimed he was “going to the moon”
and that he was “sitting on top of the
world.”

He unscrewed one of the tower lights
and sat in the bowl. The power supply
was quickly turned off. Mr. Willis was
pulled from his perch at 5:05 p.m., en-
abling wFAN-TV to finally get on the air,
95 minutes later than usual. The episode
was extensively covered by radio-TV
and newspapers, including the alleged
dialogue between station personnel and
the police.

When a station employe called the
police to report Mr. Willis’s ascent, the
police asked for a description. “He’s
the only naked man on our tower,” was
the reply.

at a cost of $3 million.

In explaining schedule changes made
for the 1969-70 season, he said Hogan’s
Heroes was being moved from Satur-
day at 9-9:30 p.m. to Friday at 8:30-9
to “keep [NBC’s] Name of the Game
from getting started” at 8:30. And he
offered to bet that Family Affair mov-
ing to Thursday at 7:30, would “kick
hell” out of NBC’s hard-to-beat Daniel
Boone at that hour.

In the daytime, Mr. Silverman told
the affiliates, CBS is back in front in
the ratings in a turn-about from the
situation a year ago, when, he acknowl-
edged, NBC was ahead. Part of the
strategy in engineering the turn-around,
he noted, was to load the noon-to-4-p.m.
period on weekdays with seven serials,
starting last Sept. 18. Because of the
success with this formula CBS has
bought control of Secret Storm and
Love of Life from outside packagers.

In the weekday changes, House Party
(Art Linkletter) will be dropped at 4-
4:30 and be replaced by Gomer Pyle,
U.S.M.C., which goes off the nighttime
schedule in the fall; Love of Life moves
to 11:30-noon (replacing Dick Van
Dyke, which is going into syndication)
and a new serial drama, Where the
Heart Is, is to be slotted at 12-12:30
p-m. CBS will then be producing four
half-hour TV serials daily, Mr. Silver-
man said, placing CBS “second to Proc-
ter & Gamble in producing serial dra-
mas.”

CBS-TV’s new daytime weekday
schedule starting at 10 a.m. will be: I
Love Lucy, Beverly Hillbillies, Andy of
Mayberry, Love of Life, the new Where
the Heart Is, Search for Tomorrow and,
resuming at 1:30 p.m. (1-1:30 p.m. is
station time), As the World Turns,
Love is a Many Splendored Thing,
Guiding Light, Secret Storm and The
Edge of Night, with Gomer Pyle at
4-4:30 p.m.

The Saturday-morning revision, as
presented by Mr. Silverman, entails a
five-hour block of comedy programs.
Four of the shows are animated color
cartoon features—Dastardly & Muttley
in their Flying Machines, The Perils of
Penelope Pitstop, Scooby-Doo, Where
Are You! and The Archie Comedy
Hour, Featuring Sabrina The Teen-Age
Witch. The other shows new to the
schedule are The Jetsons, formerly a
cartoon series on nighttime TV, and
The Monkees, also a rerun of a former
network nighttime series (on NBC-TV)
in which, Mr. Silverman said, there will
be new musical numbers to update the
episodes. Holdovers from this season:
Superman, Johny Quest, The Bugs
Bunny/ Road Runner Hour and Wacky
Races.

CBS-TV, he noted, had previously
announced plans for another major
Saturday-morning project, The CBS
Children’s Playhouse, a series of origi-
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nal drama series especially designed for
children. Mr. Silverman said the net-
work already has plans for four orig-
inal hours, three of which are “Toby,”
“Summer is Forever” and “J.T.” He
said these dramatic productions cost
an average $250,000 apiece to put on
the air.

The Saturday schedule: Jetsons at 8,
Bugs Bunny at 8:30, Dastardly at 9:30,
Perils at 10, Scooby-Doo at 10:30,
Archie at 11, Monkees at noon, Wacky
Races at 12:30, Superman at 1 and
Quest at 1:30. CBS, he said, also has
under development a “Harlem Globe-
trotters” series for possible future con-
sideration in the Saturday daytime line-
up.
Along with the look-ahead at fall
programing, the affiliates also got a
look back at this year’s program per-
formance.

Jay Eliasberg, director of CBS-TV
research, acknowledged that CBS’s
prime-time lead over NBC this past
season—which he put at 2% for the
full season, 4% since the start of the
“second season” in January—was “not
the largest we've ever had.” But, he
said, “most so-called experts” didn’t ex-
pect CBS to lead at all, because “they
were sure that NBC’s superbly creative
programing strategy of adding a third
night of movies and dropping all their
low-rated regularly scheduled news pro-
graming would put NBC into the lead.”

CBS won anyway, he said, primarily
because “we were successful this season
with our news programs, and the other
two networks were not.” CBS, he noted,
is returning six of eight news programs
next fall while NBC is returning two
of seven and ABC five of 14. “I might
add,” he continued, “that some of
ABC’s five are returning only out of
desperation.”

Mr. Eliasberg told the affiliates that
the Cronkite news program has led
NBC’s Huntley-Brinkley Report for 23
straight months, with ratings over the
past season 8% ahead of NBC and
169% ahead of ABC’s Frank Reynolds
news report, while “the best available
national ratings” on the last six news
events covered live by both NBC News
and CBS News gave CBS leads ranging
from 9% to 30% and averaging 13%.

He also told the affiliates that, al-
though CBS Saturday News with Roger
Mudd had averaged 22% better than
NBC’s Saturday counterpart over the
past season, NBC has pulled ahead
since Huntley-Brinkley took over the
show from Frank McGee—because, Mr.
Eliasberg asserted, NBC clearances for
Huntley-Brinkley have improved sharp-
ly. He estimated that when CBS affil-
iates clear the Mudd show as well as
NBC stations clear H-B, the Mudd re-
port will have a rating advantage of
about 10%.

He acknowledged, - too, that over a
period of several years NBC narrowed
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CBS’s daytime lead to less than 10% —
“NBC and ABC had no place to go
but up,” he contended—but he said re-
visions made by CBS last fall turned
the tide and “in April, the most recent
month for which we have ratings, our
lead was back up to 40%. And we ex-
pect it to go higher.”

Papers unite to fight
CATV ownership curbs

Organization of a newspaper-CATV
group to battle against restrictions and
to prevent what it called “class dis-
crimination” against newspaper owner-
ship of cable TV systems was announced
last week.

The newly formed Newspaper Com-
mittee for Cablevision is headed by
Wayne G. Current, Toledo (Ohio)
Blade. Other members of the executive
committee are Jack W. Gallivan, Salt
Lake Tribune; Arthur O’Neil, South
Bend (Ind.) Tribune and David R. Brad-
ley, St. Joseph (Mo.) Gazzette and
News Press.

Other members of the committee:
Buffalo (N. Y.) Courier-Express; Cox
Enterprises Inc., Field Enterprises Inc.,
McClatchy Newspapers of California,
Newhouse Newspapers, Northern Vir-
ginia Sun (Arlington, Va.), Los Angeles
Times, Tacoma (Wash.) News Tribune
and Waukegan (Ill.) News-Sun.

All have interests in operating or
prospective CATV system in their areas.
All except the Northern Virginia Sun
and the Los Angeles Times also have
interests in radio and/or TV stations.

In comments submitted last month to
the FCC, the Department of Justice
recommended that ownership of CATV
in the same community where its news-
paper is published should be prohibited
(BROADCASTING, April 14). The subject
of CATV-newspaper ownership is one
of a number of issues raised by the
FCC in its current inquiry into CATV.

Moss, Dingell enter
antitrafficking bill

Representative John E. Moss (D-Calif.)
has introduced legislation for himself
and Representative John D. Dingell (D-
Mich.) which would “prohibit the trans-
fer, assignment or other disposition of
a construction permit.”

The bill (H.R. 11544) would provide
that whenever a holder of a construc-
tion permit was unable to fulfill the ob-
ligations of that permit, it would revert
back to the FCC. This would prohibit
a CP being included in any transfer of
ownership actions.

The bill has been referred to the
House Commerce Committee, of which
both Mr. Dingell and Mr. Moss are
members.
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The New Left zeroes in on FCC

Raskin task-force probe of broadcasting
may provide basis for more strike applications

A task force of law-school and graduate
students is being assembled to study the
question of how the broadcasting in-
dustry and the FCC, in their relation-
ship to each other, serve the public in-
terest. But though the underlying pur-
pose of the study appears to be aca-
demic, the results could prove unset-
tling for the FCC as well as the broad-
casting industry,

The group is being put together by
Marcus Raskin, one-time adviser to
President Kennedy, now a figure in the
New Left movement, who is a codirec-
tor of the Institute for Policy Studies in
Washington.

He is undertaking the project, an out-
growth of his own studies of major na-
tional institutions, through the IPS, a
six-year-old center for research, educa-
tional and social problems.

“Broadcasting,” Mr. Raskin said last
week, ‘“gives people their culture, their
information and their values. Not to
look at it is to not look at a central part
of what America is about.”

But the study will be more than an
exercise in theory. He noted that the
study might provide the basis for criti-
cism of the commission’s licensing pol-
icies.

And it might provide as well material
that could be used by parties interested
in protesting license renewals or filing
competing applications “on top of” re-
newal applications. However, he did not
expect such activities to be undertaken
personally by his task force.

“One purpose of the study is to talk
through the issues of what is the defini-
tion of public interest and of owner-
ship,” Mr. Raskin said. The channels
of communication “belong to the pub-
lic,” he added, “and we want to find a
way of making them available to the
public.”

The study project has not yet been
fully organized. Mr. Raskin this week
will hold the first of several meetings
with students who will participate. They
will be drawn from colleges and univer-
sities in various parts of the country,

but principally in the Washington area.

The study, which Mr. Raskin said
may provide material for a book, is
expected to be completed by next year.
But the work will be done in stages,
with one to be finished by summer, and
another by fall.

One interesting aspect of Mr. Ras-
kin's projected study is that it will in-
volve interviews with members of the
broadcasting industry — entertainers,
newscasters, producers as well as higher-
placed industry members.

“We want to see what they think of
broadcasting now, to see if it is fulfilling
the objectives they think it should and
whether they think it is meeting the
objectives of the Communications Act;
whether they think there should be
changes in the law and in the industry.”

In examining the question of “getting
the community into the act of broad-
casting,” he said, the group would
“work back to the FCC as the licensing
agency.” He expects the group to confer
with the FCC “in a formal way to see
what help they can give.”

The IPS is financed largely by private
foundations, such as the Edgar Stern
Family Fund, the Fontaney Corporation
through James P. Warburg and the
Ford Foundation. And its board of
trustees includes a number of prestig-

Regulators get friend at the top

Nixon’s choice for chief justice

has favored hard-line FCC policy

Judge Warren E. Burger, nominated by
President Nixon last week to be the
next chief justice of the U.S., is
generally regarded as a conservative.
But those in government who favor a
hard line approach to the regulation of
business will probably find no cause
for complaint in the appointment.

For 13 years, Judge Burger has sat
on the Circuit Court of Appeals for
the District of Columbia. In that time,
he has accumulated considerable fa-
miliarity with laws relating to the regu-
lation of the nation’s business. For the
Washington court hears most of the
appeals taken from actions of the FCC
and other regulatory agencies.

And in accumulating that knowledge,
he has gained a reputation among
government lawyers as a good man to
have on the bench when an agency
action is under challenge. “He’s been
good to the commission,” said one FCC
attorney. “We’re content to see him up
there—he’s pleasant, fair and not abu-
sive.”

He doesn’t always wind up on the
commission’s side. But in some of the

more important opinions he has written
—for the court or as separate state-
ments—he has indicated he favors a
strong, activist FCC that holds its
licensees to high standards.

He wrote the March 25, 1966, opinion
for a unanimous court that overturned a
commission decision and held that rep-
resentatives of a station’s audience
should be permitted to participate as
parties in license-renewal proceedings.
The decision, in a case involving the
renewal application of wLBT(TV) Jack-
son, Miss., was a landmark. Previously,
standing was accorded only those who
would suffer economic injury as a result
of an order or who could establish that
an order would result in electrical inter-
ference to their stations.

The decision went on to criticize the
commission for having granted wLBT
a one-year renewal without a hearing.
The United Church of Christ, which
appealed the case, had accused the
station of one-sided presentations on
the race question. Judge Burger, noting
that the commission said it had granted
the renewal so that the station could

demonstrate its willingness to serve the
needs of its entire service area, observed
that the commission had “elected to
post of wolf to guard the sheep in
the hope that the wolf would mend its
ways. . . ."”

Even that wasn’t his last word on the
case. Three months later he issued an
order correcting several lines in the
decision, and added a sentence that
stunned broadcasters. “After nearly five
decades of operation the broadcast in-
dustry does not seem to have grasped
the simple fact that a broadcast li-
cense is a public trust subject to term-
ination for breach of duty” (BRroAD-
CASTING, June 20, 1966).

The commission later granted the
station a full renewal after holding the
court-ordered hearing. But the church
asked the court to review that action
also, and a decision is now pending.

A year earlier, in May 1965, he
issued a separate opinion criticizing the
commission’s decision in 1963 reaffirm-
ing its 1956 award of Jacksonville
channel 12 to wWFGA-TV. The commis-
sion, which acted after ex parte charges
involving the case were aired by a
congressional committee, had disquali-
fied one of the original contestants on
the channel, Jacksonville Broadcasting
Co., on the ground it knew of ex parte
activities in its behalf; but it held that
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ious names, including Thurman Arnold,
of the Arnold & Porter law firm; Arthur
Larson of Duke University, U.S. Infor-
mation Agency director under President
Eisenhower, and David Riesman, of
Harvard University.

IRTS picks president:
Pinkham of Ted Bates

Richard A. R. Pinkham, senior vice
president in charge of media and pro-
graming, Ted Bates & Co., New York,
was installed last Thursday (May 22)
as president of the International Radio
& Television Society in New York.

Mr. Pinkham succeeded Edward P.
Shurick, president and treasurer, H-R
Television, as president of IRTS.

Other newly elected officers of IRTS
are Max E. Buck, vice president and
national sales manager, NBC-TV, first
vice president; John C. Moler, president
and general manager, wHN New York,
and Maurie Webster, vice president,
division services, CBS Radio Division,
vice presidents; Jerome Feniger, vice
president—TV programing, Grey Ad-
vertising, secretary, and Stephen C.
Riddleberger, until recently, vice presi-
dent and general manager NBC-owned
radio stations, treasurer.

Court could be asked to rule on WPIX

Station obtains routine license renewal

while Forum files for channel 11

Forum Communications Inc., a group
of broadcasting executives, performers
and community leaders seeking to re-
place wrix(1v) New York as the oc-
cupant of channel 11 there, filed its
application with the FCC late Thursday
afternoon. Forum thus beat by a week
a deadline it had set for itself.

But the question that immediately
arose—one that may ultimately land in
court—is whether Forum was fast
enough. For earlier Thursday, the com-
mission’s Broadcast Bureau routinely
granted the processed renewal applica-
tions of wrix and some 175 other New
York and New Jersey stations whose li-
censes were to expire May 31.

Commission rules specify that new
applications for an occupied facility
must be ‘filed a day before the com-
mission acts on the renewal applica-
tion. However, another rule dealing with
staff actions under delegated authority
says that such actions become effective
on release of the public notice an-
nouncing them. The renewals had not

been announced as of Thursday.

The staff's routine grant of renewal
and the filing of the application were
two in a series of rapid-fire develop-
ments concerning the incipient contest
for the New York property—which has
an estimated value of more than $40
million—that began on May 14.

Forum on that day filed a petition
with the commission asking that it de-
fer action on the wPIx renewal applica-
tion until June 1, to give Forum “a rea-
sonable opportunity” to file a competing
application. Forum said it could not
complete its application before May 29
(BROADCASTING, May 19).

A day later, wrix filed an opposition
to the petition. And on Wednesday, by
a 5-to-1 vote, the commission denied
the petition. The commission, noting
that the renewal application had been
filed on Feb. 28, said Forum had had
“ample time to file a mutually exclusive
application” and had not shown why it
had not been able to do so.

Commissioner Nicholas Johnson, the

Florida Georgia Television Co., licensee
of WFGA-Tv, and city of Jacksonville
were not involved in off-the-record con-
tacts designed to aid them. City of
Jacksonville later withdrew.

The court overruled the commission’s
decision and directed the agency to
open the hearing to new applicants.
But Judge Burger, who concurred in
part and dissented in part, rebuked the
commission for applying what he said
was a double standard. “Under a single
standard of conduct,” he said, both
Jacksonville Broadcasting and WFGA-TV
—or neither—should have been dis-
qualified.

Last month, he wrote the decision
for a unanimous court that upheld the
commission’s authority to require com-
mon carriers to seek commission ap-
proval before building channel facilities
to serve CATV systems (BROADCASTING,
May 5). The decision, couched in
sweeping language, left no doubt as to
the court’s opinion that the commission
has the broad authority to regulate
CATV.

A commission lawyer, looking back
over these and other cases in which
Judge Burger participated, said: “I
can’t see that he’s particularly conserva-
tive in any sense. He looks like a
Midwest Populist”—the chief justice-
designate was born in Minnesota—"“who

Chief Justice-designate Warren Burger and President Nixon

likes to see government regulate the
railroads,
industries like them.

communications and other

“He’s no mouthpiece for the vested
interests or the establishment when it
comes to economic regulation.”
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lone dissenter, was sharply critical of
the majority. He said it had “built,
from a scaffold of gossamer technicality,
a ruling that results in the door of this
public agency being firmly slammed,
once again in the face of public rep-
resentatives—to serve the economic in-
terest of one of the FCC’s favored
broadcast licensees.”

Preparation for the next develop-
ment in the WPIX story were underway
late Thursday. As soon as word reached
him that the wPIX renewal had been
granted, Michael Finkelstein, counsel
for Forum, began drafting a petition
he hopes will persuade the commission
to set the grant aside, accept Forum’s
application, and designate the matter
for a comparative hearing.

He was preparing to argue that, since
there had been no public notice of the
grant, the Forum application had been
“timely filed.” But if these efforts fail,
he said, “we’ll go to court.”

The Forum application represents
another in a series of efforts on the part
of citizens groups seeking to wrest valu-
able television properties away from
a multiple-owner licensee. WPIX is
owned by the New York Daily News,
which has an interlocking ownership
with the Tribune Co. of Chicago. The
Tribune Co., in turn, has numerous
broadcast and newspaper holdings.

The Forum application indicates that
the company plans to employ a number
of its principals in the day-to-day op-
eration of the station. It also shows that
the ownership is drawn from a wide
spectrum of New York city life, includ-
ing the Negro and Puerto Rican com-
munities.

And it plans to offer a heavy budget
of news (8 hours and 54 minutes, week-
ly)—and 70% of it areawide, rather
than national and international—and
public affairs (9 hours and 21 minutes).
In all, it proposes to offer 48 hours of
local programing.

Forum, which plans a news staff of
66, said it will concentrate on “in-
depth” coverage of local news in New
York and the surrounding areas of New
Jersey, Pennsylvania, southeastern New
York state and southern Connecticut.
It also said it would make its “news
presence felt” in ghetto areas with
storefront news headquarters equipped
for on-the-scene telephone reports.

Forum said it based its programing
proposals on a survey of hundreds of
area residents. The first two listed in
the application were Fred W. Friendly,
former chief of CBS News now with
the Ford Foundation (he saw a need
for bridging the gap between residents
of the inner city ghetto and suburban
families) and Norman Cousins, editor
of the Saturday Review (he said there
was a need for discussion of relevant

issues and for more imaginative and
engrossing presentation of the arts).

President and 17.3% owner of Forum
is Lawrence K. Grossman, who had
been vice president of NBC in charge
of advertising from 1962 to 1966. He
is now owner of the Lawrence K.
Grossman Inc. advertising agency of
New York City. If Forum succeeds in
its effort to acquire the channel, he
would be general manager of the sta-
tion.

Irwin Sonny Fox, the producer, who
owns 12.4% and is vice president,
would be director of children’s pro-
grams. Ronnie Myers Eldridge, for-
merly with CBS and a vice president of
Forum with a 7.5% interest, would be
director of community affairs. In addi-
tion, Harry Belafonte, the singer, who
owns 2.5%, would conduct a Sunday
night 90-minute variety and talk show.

Other stockholders who would have
a role in the station’s operations are
Mrs. Amalia Batanzos (0.6% ), execu-

tive director of the Puerto Rican Com-
munity Development project in New
York City; Jack Kuney (0.8%), for-
mer national television program man-
ager for Westinghouse Broadcasting
Co. and now a free-lance producer;
Martin Steadman (0.8% ), a former in-
vestigative reporter for wcBs-Tv New
York who is now a press and public
relations consultant; and Carl McCall
(0.6%), who is associated with the
Metropolitan Applied Research Center
of New York.

In addition, Forum’s principals in-
clude Paul Roebling (24.3%), a part-
ner in a Denver mining company and
a majority stockholder in a New York
film and theatrical production company;
the Oppenheimer & Co. (14.9%).

Forum expects to finance its con-
struction with $2,100,000 in new capi-
tal, $2 million in loans and $1,785,000
in deferred credit. It anticipates first-
year expenses of $9,886,900, and reve-
nue of $11 million.

FCC closes door on WHDH

Reconsideration denied, but commission notes
Boston renewal case is ‘out of the ordinary’

The federal courts loom as WHDH Inc.’s
last hope for hanging on to the license
for channel 5 Boston, on which it has
operated since 1957.

The FCC last week denied petitions
for reconsideration—including WHDH’s
—of its unprecedented decision of Jan.
23 to deny renewal of license for
WHDH-TV, and to grant the competing
application of Boston Broadcasters Inc.
(BROADCASTING, Jan. 27). In all, four
parties are contesting for the channel.

At the same time, the commission
sought to ease the fears of broadcasters
who saw the original decision as, po-
tentially, only the first of many in which
renewal applications would be denied in
favor of competing applications for new
stations. The commission said the his-
tory of the proceeding, which began in
a comparative hearing that got under-
way in 1954 and which became one of
those tainted with ex-parte scandal,
differs in signficant aspects from the
“ordinary” renewal case.

The commission dismissed a WHDH
petition for a stay of the order pending
judicial review if an appeal is taken.
The commission said the request was
premature. It also denied BBI's request
for a specific termination date of wHDH-
TV’s operation, noting that the U.S.
Court of Appeals for the District of
Columbia has jurisdiction over aspects
of the complex case.

WHDH’s Washington counsel, William
Dempsey, said “eventually” that court

would be asked to overturn the decision.
But he said he was still studying the
commission’s latest order in an effort to
determine whether it raises any ques-
tions that the commission should be
asked to resolve before a court appeal
is filed.

The commission vote last week was "
virtually a carbon copy of the 3-to-1
vote by which the Jan. 23 action was
taken. Commissioners Robert T. Bartley
(who was credited with writing the
original decision and last week’s order
denying reconsideration), James J.
Wadsworth and Nicholas Johnson con-
stituted the majority, and Commissioner
Robert E. Lee dissented. Chairman
Rosel H. Hyde, who had abstained from
voting in the original decision, was
listed as not participating last week. So
were Commissioners Kenneth A. Cox,
who had been chief of the commission’s
Broadcast Bureau when the case was
in hearing, and H. Rex Lee, who did
not join the commission until Novem-
ber, more than a year after oral argu-
ment in the case. Commissioner Lee
was listed as “absent” at the Jan. 23
meeting.

The commission denied WHDH's re-
newal application and granted the ap-
plication of BBI, made up largely of
Boston area businessmen, principally on
grounds of diversification of ownership
of mass media and integration of owner-
ship and management. WHDH, which is
also the licensee of WHDH-AM-FM, is
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How to shake
up the ocean

without shaking
up the fish.

For years and years men usualily looked for
undersea oil with dynamite.

That shook up the nearby fish.

“Wouldn't it be wonderful,” engineers mused,
“if we could invent something quieter than
dynamite?” This would be a great improvement,
they felt, for man and fish.

In 1967, one of our research affiliates finally
did it

They made a device called a Sleeve Exploder.

A mixture of propane and oxygen is set off
inside a rubber sleeve about three feet long.
This inflates the sleeve like an instant balloon
and produces a shock wave in the water that
bounces off submarine rock layers and is
recorded by seismic equipment.

BROADCASTING, May 26, 1969

Now the Sleeve Exploder is being used all
over the world. Not merely because it's quieter.
It’s also faster, safer and cheaper than dynamite.

So now when we go hunting for oil, the fish
hardly know we're there which makes both the
fish and the fishermen happy.

We're glad, because we've learned, as we go
about our business of making good products
and a fair profit, that there’s added satisfaction
in doing something extra for people (and fish).

Humble is doing something extra.

HUMBLE

Oil & Refining Company . . .Where you get all the extras.
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owned by the Boston Herald-Traveler
Corp., a publicly held company that
publishes daily and Sunday newspapers
in Boston.

WHDH's underlying argument for re-
consideration was that the commission,
in reaching its decision, applied the
standards in its 1965 Policy Statement
on Comparative Broadcast Hearings—
which was not adopted until after the
hearing record in the channel S5 case
was closed and which is designed to
foster diversification of ownership of
media and integration of ownership
with management. WHDH said this
procedure barred it from submitting
pertinent evidence.

But the commission said that al-
though the statement “restricted some-
what the scope of existing factors and
explained their importance more clear-
ly, no new criteria were adopted which
would call for the introduction of new
evidence.” Accordingly, the commission
said, “we did not not decide this pro-
ceeding upon issues different from those
which were specified for hearing.”

WupH had protested the commis-
sion’s contention that its programing was
no more than “within the bounds of aver-
age” and did not reflect an “unusual atten-
tion to the public’s needs and interests.”

The commission acknowledged that
what is within the frames of reference

it uses “cannot be spelled out with pre-
cision so as to have general applicability
to all proceedings.” But, it added, the
terms “take on meaning as we consider
past performance records in light of our
experience in this area, and in the con-
text of particular proceedings.”

And the commission, in rejecting a
WHDH argument that it applied the di-
versification-of-mass-media issue illegal-
ly, said it does not discriminate against
newspaper interests.

Its decision, the commission said,
does not “do violence” to representa-
tions it has made to Congress that legis-
lation prohibiting anti-newspaper policies
on the part of the commission is not
necessary.

The commission also denied petitions
for rehearing filed by the two other
losers in the case, Charles River Civic
Television Inc. and Greater Boston TV
Co., as well as by the winner, BBL

BBI, while not quarreling with the
decision, urged the commission to add a
conclusion to its order that would pro-
vide for WHDH's “absolute disqualifica-
tion.” The proposed conclusions relate
to what BBI said was an unauthorized
transfer of legal control of WHDH.

The commission rejected this—al-
though it adhered to an original conclu-
sion that an unauthorized transfer of
de facto control had occurred with two

Avoid the hazards
of buying or selling
on your own.

Why risk negotiating without Blackburn’s deep knowledge of the
market, of actual sales, and of appraisal factors. We do not send
out lists. Each sale is handled on an individual basis, with sellers
revealed only to serious, financially responsible buyers. And Black-
burn service is complete, even to helping arrange the proper

financing!

BLACKBURN & Company, Inc.

RADIO ¢ TV ¢ CATV * NEWSPAPER BROKERS
NEGOTIATIONS * FINANCING * APPRAISALS

changes in the presidency. And it re-
jected, also, BBI's argument that WHDH
was not a regular renewal applicant but,
actually, a new applicant. BBI based this
contention on commission and court de-
cisions in the long and involved history
of the case.

This argument was interpreted in the
industry as an effort on the part of BBI
to avoid having the channel 5 case be-
come a precedent that new applicants
could use in competing against renewal
applicants.

Broadcasters’ concern on this score
has led to the introduction of a number
of bills in Congress to accord licensees
some protection at renewal time; they
would require the commission to hold
that renewal would not be in the pub-
lic interest before entertaining new ap-
plications for the channel.

The commission last week left no
doubt it intended to regard the WHDH
application as one for a renewal of li-
cense. But it sought to do its own nerve-
soothing in this regard in a closing
paragraph, in which it noted that it was
dealing with a case that differs “from
the ordinary situation of new applicants
contesting with an applicant for renewal
of license, whose authority to operate
has run one or more regular license
periods of three years.”

The commission pointed out that
WHDH’s 12-year operation has been
conducted for the most part under
temporary authorizations while its right
to operate as a regular licensee was
under challenge.

WHDH received its license in 1962,
but then only for a four-month period.
The original grant, issued in 1957, had
been remanded by the appeals court be-
cause of the off-the-record contacts that
the late Robert D. Choate, president of
WHDH, had with the then commission
chairman, the late George McCon-
naughey.

What's more, the commission said,
after WHDH filed its renewal application,
it invited the filing of new applications
for channel 5. “Those unique events and
procedures, we believe, place WHDH in
a substantially different posture from
the conventional applicant for renewal
of broadcast license,” the commission
concluded.

However, there is no indication as to
how the case would have turned out
differently if WHDH had been a conven-
tional renewal applicant. In rejecting
WHDH’s argument that it had applied

Grahm Junior College
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the integration-of-ownership-with-man-
agement criterion illegally, for instance,
the commission made clear that renewal
applicants are given no special consid-
eration in connection with that issue.

WHDH had argued that since it had
an operating record on the basis of
which whose basis it was seeking re-
newal, it was academic whether the
quality of the record could be attributed
to integration or other factors, But, the
commission said, “evaluation of the in-
tegration of ownership with manage-
ment factor serves an important func-
tion even though one of the applicants
happens to be a renewal applicant with
an operating record.

“The importance of that factor has
been stressed too many times—most re-
cently in our Policy Statement [on com-

parative criteria]—to discard it as in-.

consequential simply because a renewal
applicant is contesting with new appli-
cants.”

ChangingHands

Announced:

The following station sales were re-
ported last week, subject to FCC ap-
proval:

s WEBH(FM) Chicago: Sold by Buddy
Black, Paul Wasserman and Solomon
Bolnick to James H. Rich for $325,000.
Mr. Rich owns 25% of the Dynamic
Broadcasting stations — WAMO-AM-FM
Pittsburgh, wiLp Boston, wLTO Miami
and wuro Amherst, N.Y.—and Dy-
namic Cablevision Inc., Pittsburgh
CATV system. Sale of the Dynamic
stations to Cypress Communications for
$2.5 million is pending FCC approval
(BROADCASTING, Oct. 21, 1968). WEBH
(FM) is on 93.9 mc with 35 kw and an
antenna height of 240 feet above aver-
age terrain.

= Wasr Pensacola, Fla.: 75% sold by
Donel J. Lynch, Janet Prince and Abe
D. Waldauer to George P. Mooney for
$290,000. Mr. Mooney, who already
owns 25% of WBSR, also owns WKGN
Knoxville and wmak Nashville, both
Tennessee, and wppQ Jacksonville, Fla.
WaSR is full time on 1450 kc with 1
kw day and 250 w night.

s WGEZ Beloit, Wis.: Sold by Raymond
W. Grandle and Wilmer Grabau to
F. W. Woodward and family for $240,-
000. Buyers own the Dubuque (Iowa)
Telegraph-Herald and KDTH and KFMD
(rM), both Dubuque. WGEZ is full time

NEED A QRK
TURNTABLE?

(L]

on 1490 kc with 1 kw day and 250 w
night. Broker: Chapman Associates.

s Ktoo Henderson, Nev.: Sold by
Henry V. Crosby, Samuel Komsky,
Reginald P. Newmann and Harold New-
man to Thomas H. Redman and Cy
Newman for $175,000. Mr. Redman is
president of Bankers Acceptance Corp.,
Indianapolis, and owner of the Con-
tinental Football League’s Las Vegas
Cowboys. Mr. Newman formerly owned
41.1% of ksJv-Tv Hanford, Calif.
KTto0 is a daytimer on 1280 kc with 5
kw. Broker: Wilt Gunzendorfer & As-
sociates, Los Angeles.

Approved:

The following transfers of station own-
ership were approved by the FCC last
week (for other FCC activities see
“For the Record,” page 71).

» WBok New Orleans, kyok Houston
and wLOK Memphis: Sold by Jules
J. Paglin and Stanley W. Ray Jr. to
Starr Broadcasting Group Inc. for $3,-
440,000 (see page 46).

" WAME Miami: Sold by Stephanie
Wyszatycki to Jack Roth for $1 million
(see page 46).

" Wriz Coral Gables, Fla.: Sold by
Jack Roth to Robert W. Sudbrink for
$481,666 (see page 46).

" KErv Kerrville, Tex.: Sold by Albert

F. Mason and Clyde Jones to Jack D.
Slack, John J. Jacquemine and Ray-
mond O. Johnson for $220,000. Mr.
Slack owns 92% of a construction
company and Mr. Johnson is secretary-
treasurer of that company. Mr. Jacque-
mine owns 44.75% of a pipeline coat-
ing contracting business and 50% of
a pipeline equipment rental company.
KErv is full time on 1230 kc with 1
kw day and 250 w night.

= KimMo Hilo, Hawaii: Sold by Hugh
Garrabrant and others to Kerby Con-
fer, Colonel John C. Hooker, Charles
Dawson, Max Shurkin and Marvin H.
Schein for $112,000. Mr. Confer
(Kerby Scott) is personality for wBAL-
Tv Baltimore. Colonel Hooker is an
information research analyst for Nation-
al Security Agency, Greenbelt, Md., and
Mr. Dawson is employe of General
Telephone & Electronics, Williamsport,
Pa. Mr. Shurkin is a Baltimore bakery
executive and Mr. Schein is a Baltimore
attorney. Kimo is full time on 850 ke
with 1 kw.

s KzIn Yuba City, Calif.: Sold by
James A. Burke and others to Gerald
D. McLevis and James A. Fosdick for
$100,000. Mr. McLevis is general man-
ager of Kown-AM-FM Escondido, Calif.,
and Mr. Fosdick was formerly an auto-
mobile dealer. KziN is full time on
1450 kc with 100 w.

ADVANTAGLES OF
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have one property.

commit himself to a deal.

EMPLOYING THE “PROS”
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As brokers we can cite comparable sales. You cannot, you only
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buyers to get the opinions of experts in the media field.

5. As skillful negotiators, we know how to induce a buyer to
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FCC approves group purchases

In split decisions it OK’s Taft's U buy
~and Buckley's collection of four AM’s

'_Five station sales aggregating nearly $9
million won FCC approval last week.
Starr Broadcasting Group Inc., acquired
four AM’s: wBok New Orleans, for
$700,000 from WgBoK Inc.; WLOK
Memphis, for $900,000 from WBoK Inc.;
Kyok Houston, for $1,390,000 from
KyokK Inc., and XxLR North Little Rock,
Ark., for $450,000 from Little Rock
Great Empire Broadcasting Inc.

Also announced, in a separate order,
was the sale of wiBr-Tv Philadelphia
from WiBF Broadcasting Co. to Taft
Broadcasting Co. for $1.4 million sub-
ject to adjustments and assumptions of
debt that may bring the total to $4.5
million (BROADCASTING, May 12).

Starr is controlled by William F.
Buckley Jr., columnist, TV commenta-
tor and owner of the weekly National
Review, with Peter H. and Michael
Starr holding minority interests. The
company has proposed to sell 73.3%
of its stock to the public as part of its
‘financing plan for acquisition of the
four AM’s. After the public issue, Mr.
Buckley will own 16.9%, Peter Starr
8.4%, and Michael Starr, 1.4%.

WBOK, WLOK and KYOK presently have
Negro-oriented formats, which will be
continued under the new ownership. The
three stations had been commonly

owned by Jules Paglin and Stanley Ray,
each 50%. Messrs. Paglin and Ray also
own WwxoK Baton Rouge and wcéok
Mobile, Ala. KxLrR was under sole
ownership of Mrs. Bernice Lynch, who
owns KBYE Oklahoma City and has a
construction permit for a new FM in
that city.

The Starr group also owns KozN and
KOWH-FM, both Omaha; kusBL, Fair-
way, Kan; kcyc-FM Kansas City, Kan.,
and KisD Sioux Falls, S.D.

Sale of the four AM’s was approved
by a vote of 5-to-2, with Commissioners
Robert T. Bartley and Nicholas John-
son dissenting and issuing statements.
Mr. Bartley said in a one-page state-
ment that he believes “a serious ques-
tion exists as to concentration of con-
trol.” The commissioner also raised
questions about Starr’s financial qualifi-
cations (the group lost over $168,000
last fiscal year), and about its plan to
go public.

Mr. Johnson’s much longer dissent
also dealt with the questions raised by
Commissioner Bartley, and introduced
other considerations as well. According
to Mr. Johnson, there is no “hard
evidence that multiple ownership of
these four Southern stations will not
violate the commission’s strong policies

Rule waiver permits
Roth to trade up

Jack Roth last week got permission
from the FCC to trade up his Miami
market AM. The commission approved
his purchase of full-time waMe Miami
for $1 million; at the same it approved
sale of his daytime wriz in suburban
Coral Gables for $481,666.

Mr. Roth, a group owner, sold wriz
to another group operator, Robert W.
Sudbrink. WAME was purchased from
Stephanie Wyszatycki.

In granting the mutually contingent
applications, the commission waived the
three-year holding rule for the wriz
sale on grounds that Mr. Roth’s sub-
stantial investments in the station dem-
onstrated his intention to serve the
Miami market.

Mr. Roth’s stations are koNo and
KITY(FM), both San Antonio, Tex., and
wwok Charlotte, N.C. He owned xono-
TV (now KSAT-Tv) San Antonio, but
sold the channel 12 ABC-TV affiliate to
the OQutlet Co. in November 1967.

The Sudbrink properties are wRMs

Beardstown, Ill., and Kynp Burlington,
Iowa. Mr. Sudbrink, who three months
ago sold his wrRTH Wood River, IIl. (St.
Louis), to Avco Broadcasting for about
$3.3 million (BROADCASTING, Feb. 17),
is applicant to purchase KLVL(FM)
Pasadena-Houston from Felix H. Mor-
ales for $150,000.

Commissioner Nicholas Johnson dis-
sented on the wAME assignment of li-
cense. Commissioner Robert T. Bartley
in a dissenting statement said he would
set the wRiz and WAME assignment ap-
plications for evidentiary hearing on
issues of trafficking by Mission East Co.
(licensee of wriz) and Mr. Sudbrink;
compliance by both parties with the
commission’s public notice on ascertain-
ment of community needs; whether
Mission East’s request for waiver of the
three-year rule should be granted, and
“how our consent to the transactions
here involved would serve the public
interest.”

WAME, established in 1958, is full
time on 1260 kc with 5 kw; wriz,
which went on the air in 1967, is a day-
timer on 1550 kc with 10 kw.

against concentration of control. . . .»
He also charged that the majority had
failed to consider “the public-interest
implications involved” in handing to
one owner “more than 50% of the
Negro-oriented audiences” in three large
Southern cities.

However, the commission majority
found no concentration-of-control prob-
lem. It noted that the four AM’s are
geographically separated from Starr's
other stations and from each other.
Additionally, the commission said that
a grant of the transfers would serve to
decrease concentration of control by
Messrs. Paglin and Ray. The fact that
WBOX, WLOK and KYOK serve a special-
ized market “further dispels any sugges-
tion of concentration of control,” the
commission said.

The last point led Commissioner
Johnson to a diametrically opposite
conclusion. As he saw it: “The pre-
liminary effort in excessive concentra-
tion of control is always to delimit the
particular ‘line of commerce’ involved

. we cannot ignore the fact that
WBOK, WLOX, and KYOK have suc-
cessfully specialized their program-
ing to serve the specific needs and
interests of their communities’ black
radio audiences in three major cities.”
This “quasi-monopolistic concentration
of control over a programing format”
raises issues which, the commissioner
said, “‘are particularly unfortunate in
light of the lessons drawn by the Kerner
Commission report on civil disorders.”
That report, Mr. Johnson said, attributed
the “alienation and helplessness” felt
by many black Americans partly to
failures on the part of mass media—
failures which could be reversed to
some extent by ‘“diverse and Ilocal
ownership and control of community
broadcast stations,” the commissioner
said.

Taft purchased WIBF-TV from William
L. Fox, Irwin C. Fox, Dorthy Kotin,
Benson Apartment Corp. and Fox
Brothers Management Corp. They re-
tain WIBF-FM Jenkintown, Pa.

Grant of the transfer required waijver
of the commission’s duopoly rules,
which prohibit common ownership of
stations with overlapping grade B con-
tours, because Taft owns WNEP-TV (ch.
16) Scranton, Pa. And, since Taft al-
ready owns five stations in the top-50
markets, it had to make a “compelling
public-interest showing” to acquire a
sixth. (WNEP-Tv, Taft’s seventh sta-
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tion, is not in the top 50 markets.)

Further complicating the transfer was
a discovery carlier this month that a
Cleveland bank with 3% interest in
Taft apparently was also trustee for a
beneficial owner of more than 1% of
KTNT-TV (ch. 11) Tacoma-Seattle—
which would have put Taft over the
commission’s multiple-ownership limit
of seven television stations and five
VHF’s (“Closed Circuit,” May 12).
The voting interest in KTNT-TV was later
transferred to an attorney for the bene-
ficial owner.

Additionally, the transfer prompted
opposition from four CATV firms:
Teleprompter Corp.; North Penn Cable-
vision Inc.; General CATV Inc., and
Norristown Distribution Systems Inc.
They identified themselves as prospee-
tive CATV owners within the grade-A
contour of wiBF-Tv. The commission
found that they lacked standing becausc
they are not *“actual” or current com-
petitors in the market, but it considered
the “important public-intcrest ques-
tions” they raised.

Despite these questions and qualifica-
tions, lhe commission approved the
transfer by a vote of 3-to-2. Chairman
Rose! H. Hyde and commissioners
James J. Wadsworth and Robert E. Lee
voted for the sale, with Mr. Lee issuing
a concurring statement. Commissioners
Kenneth A. Cox and H. Rex Lee
abstained from voting, and Commis-
sioners Bartley and Johnson again
dissented, with the latter issuing another
lengthy statement,

The commission rejected arguments
that the permittce (which put the sta-
tion on the air in May 1965) would
make an “unconscionable profit” on a
$310,000 investment. It stated that the
station has consistently lost money since
its inception, and said that the per-
mittee's $500,000 profit on the transfer
would be pared by expenses.

A major factor in the grant was
“Taft’s willingness to underwrite losses
while the station is being made com-
petitive,” the commission said. It noted
that WisF Broadcasting had approached
several local firms in its attempts to
scll the station, but had met with no
success.

The request for waiver of the duop-
oly rule, according to the commission,
“must be judged against the background
of the Philadelphia television market.
It is certain the station cannot continue
on its present unprofitable course and
its end is near unless it can obtain a
capital infusion sufficient to make it
competitive with entrenched Philadel-
phia stations owned by other multiple
owners.”

Noting that the overlap between
WIBE-Tv and WNEP-TV amounts (o
14.5% for the former and 13.3% for
the latter, the commission said that the

overlap is based on propagation curves,
which, although prescribed by commis-
ston rules, “may not accurately reflect
propagation of UHF signals and . . .
the commission has proposed to adopt
a different set of curves.” Taft and the
commission agreed that under the pro-
posed curves, there would be no over-
lap.

According to the commission, “the
demonstrated public interest in the sur-
vival of wWiBF-Tv and promotion of the
growth of UHF broadcasting justifies
use of the proposed curves here.”

Commissioner Johnson, in dissent,
argued that the FCC majority was

“forced to create out of whole cloth a
new a priori doctrine of television mar-
ket structure which can only have cata-
strophic consequences for the future
of independent television in this coun-
try. This a priori rule apparently pos-
tulates that independent stations have
such difficulty surviving in markets
where the other stations are owned or
controlled by multiple-station owners
that the UHF allocations not so owned
must be turned over to multiple-station,
mixed-media, or conglomerate corpora-
tions. .. . I find this hypothesis complete-
ly unsupported by logic or fact. . . .”

In reaching this conclusion, Mr.

Station

‘ STATION TOTAL HOUSEHOLDS - DAYTON AREA

3 % WHIO 7

14
S

}_ Sunday thru Saturday *
Eve. Total Day

Station 7:30 PM 7AM

Circulation* 11PM 1AM

42 counties 439,000 524,000

Station B 33 counties 398.000 457.000
WHIO-TV

+9 counties +41,000 +67,000

O Advantage

Represented by Pelry

“Source: NSI = TV Weekly Cumutative Audiences— November, 1968
“Source: ARB = Circulation Study 1965

Any figures quoted or derived from audience surveys are estimales subject 1o sampiing
and other errors. The original reports can be reviewed for details on methodology.

Twenty years of responsible service to the Miami Valley

Cox Broadcasling Corporation stalions: WSB AM-FM-TV, Atlanta; WHID AM-FM-TV, Dayton; WSOC AM-FM-TV, Charlotte;
WIOD AM-FM, Miami; KTVU, San Francisco-Oakland; WIIC TV, Pittsburgh

Twenty years of responsible service to the Miami Valley
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Johnson said, the majority failed to deal
with the well-known fact that new tele-
vision stations in almost any market,
whether VHF or UHF, almost always
sustain rather substantial operating losses
during the first few years of their exist-
ence. The fact that WIBF-TV
sustained operating losses after only a
few years of operation cannot support
the proposition that an independent sta-
tion not held by a multiple owner can-
not survive in the Philadelphia market.

Antistrike bills gain
more support on Hill

The prospects for passage of Senator
John O. Pastore’s (D-R. 1.) bill to pro-
hibit competing applications for renewal
of licenses are brightening as Senate
Communications Subcommittee spokes-
men report that a good number of sena-
tors personally have expressed their.ap-
proval to Chairman Pastore. Hearings
are expected to be held in the near
future, but as of late last week no dates

d been set.
llalSenator Wallace F. Bennett (R-Utah)
boosted the Senate drive with a May
13 floor speech decrying FCC policies
that allow new “blus sky” entrants to
apply for an existing station’s frequency
without consideration of the licensee’s
past record. The bill (S-2004) would
require the FCC to first deny a renewal
before accepting other applications for
the allocation.

Meanwhile, eight bills introduced in
the House during the past two weeks
brought the House strike application bills
10 53. Representatives Wendell Wyatt
{R-Ore.), H.R. 11230; Lawrence G.
Williams (R-Pa.), 11294; Graham Pur-
cell (D-Tex.), 11376; Lawrence J.
Hogan (R-Md.), 11323; Ray Blanton
(D-Tenn.), 11309; William L. Scott
(R-Va.), 11467; William R. Anderson
(D-Tenn.), 11509, and James A. Byrne
(D-Pa.), 11518, were the latest to in-
troduce legislation.

Time buys another
Chicago newspaper chain

Time Inc. last week reached agreement
30 buy its second chain of suburban
naewspapers in the Chicago area—Lloyd
Hollister Inc., Wilmette, Ill., and two
affiliates, North Shore Publishing Co.
and the Press Publishing Co. Purchase
price was not disclosed, but was be-
lieved to be about $5 million. Hollister
publishes 10 semi-weekly newspapers
in communities north of Chicago. The
papers have a combined circulation of
about 65,000.

In March, Time agreed to buy the 22
weekly papers of Pioneer Publishing
Co., which serve suburbs north and
west of Chicago.

Delay in pay-TV service

FCC to stay authorizations but process
applications pending court settilement

The FCC last week agreed to defer any
authorization of pay-TV service until
60 days after a decision has been ren-
dered in the pending court challenge to
the new pay-TV rules.

The ruling was in response to a re-
quest by the National Association of
Theater Owners and the Joint Commit-
tee Against Toll TV, both of which have
appealed the commission’s pay-TV order
of last December that established a
limited nationwide system of subscrip-
tion TV. The two groups had asked the
commission to stay the effective date of
its rules until all avenues of judicial re-
view had been exhausted, or as an al-
ternative, to grant no authorizations of
service until completion of judicial re-
view.

The commission found “no merit” in
the first request. It said that the two
petitioners had failed to demonstrate
that a stay of the effective date was re-
quired to protect either their private
interest or the public interest. (The date
was set at June 12—six months after
issuance of the pay-TV order—to pro-
vide for congressional and judicial re-
view.)

In partially granting the theater
owners’ alternative request, the com-
mission noted that “practical considera-
tions” involved in the issuance of pay-
TV technical standards and in process-
ing the applications might well have pre-
cluded grants of service in any event.
Its action would serve as an “assurance”
that the status quo will be maintained,
the commission said.

The commission said it will issue
technical standards as soon as possible,
though not necessarily before June 12,
and that it will begin accepting and
processing applications even though
none are to be granted until after court
action.

The theater owners’ groups have ap-
pealed the pay-TV order in the U. S.
Court of Appeals for the District of
Columbia. Oral argument in that court
is to be held on June 9.

The cry against pay television was
again sounded by the National Associa-
tion of Broadcasters as it warned that
pay TV would mean “the destruction of
the present system of free television in
the United States.”

In a letter sent last week to all com-
mercial television stations, NAB Presi-
dent Vincent T. Wasilewski said broad-
casters have two courses of action that
they can take:

= To persuade Congress that legisla-

tion is needed immediately to prevent
the establishment of pay TV, whether
over-the-air or by wire.

= To engage in an on-the-air effort
to generate viewer response so the Con-
gress will know that “the people reject
the concept of pay television in the
United States.”

If the latter action is taken, “because
of the personal and financial interest
broadcasters have in the pay-television
issue,” Mr. Wasilewski warned, “the
responsibility of the licensee under the
Fairness Doctrine assumes special sig-
nificance. Accordingly, if you engage in
an over-the-air program on your sta-
tion you must be prepared to present
the other side of the controversy even
though no local proponents can be
found.”

Another voice from the anti-pay-TV
forces, the Joint Labor and Manage-
ment Committee to Save Free TV, New
York, reported progess last week in its
campaign to get Congress to overrule
the FCC.

A spokesman said protest mail was
flooding into the committee’s Man-
hattan headquarters and congressional
offices in Washington as the result
of an ad in the last two issues of
TV Guide. The committee is made up
of labor unions in the television in-
dustry and a number of business or-
ganizations including theater owners,
who claim that pay television will
“siphon off the best entertainment pro-
grams, sports, movies and cultural
events now on free TV.”

Sharing this view are several con-
gressmen who have introduced a bill
that would prohibit the granting of
authority to broadcast pay-television
programs.

Representative James G. O’Hara (D-
Mich.) called the bill (H.R. 11488)
an effort to “protect American tele-
vision viewers from the threat of a
financial whirlpool” in which “we will
be paying for the same programs which
we are now watching free of charge.”

Joining Representative O’Hara in in-
troducing legislation prohibiting FCC
authorization for pay TV are Repre-
sentatives Henry Helstoski (D-N.J.),
Mario Biaggi (D-N.Y.) and Clarence
E. Miller (R-Ohio).

KRON-TV faces new challenge

A firm organized under the name Bay
Area Telecasters Inc. has announced
its intention to file a competing applica-
tion for the facility now occupied by
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Legends have to start somewhere

And, in television, a lot of legends
have started at Reeves. Now, new
legends are being born at Reeves
Television Studios at Lincoln Square.
Reeves built its reputation on doing
the impossible.

Like producing a 60-second tire
commercial in one afternoon, duping
it that night and delivering it, ready for
distribution, the next morning. Or, pro-
ducing six segments for a daily half-
hour quiz show in one day, every week.
Or, two dramatic shows, back to back.

Whether you've got a 60-minute
show or a 10-second commercial,

A DIVISION OF REEVES BROADCASTING CORPORATION

304 EAST 44TH STREET, NEW YORK, N.Y, 10017. (212) OR 9-3550 TWX 710-581.4388

Reeves has the facilities to handle the
job. The whole job. We can handle
everything—from complete studio
shooting facilities to the finest post-
production work. All under one roof.

Lincoln Square means three shoot-
ing stages, the best equipment and
engineers, and access to the most
complete video post-production serv-
ice in the world.

Office facilities. Two viewing rooms
and two electronic editing rooms. All
models of comfort and efficiency. The
equipment is the best—PC 70 color
cameras, VR 2000 recorders, ''Little

REEVES

VIDEO DIVISION

Shaver” backpack cameras and re-
corders. All manned by expert Reeves
technicians.

The result? An unparalleled color-
perfect product, ready for viewing. And
if location work is part of your job,
Reeves' Airmobile-Video™ System is
ready to leave for any place in the
world—overnight.

Become a part of a legend in the
making. Come to Reeves Television
Studios at Lincoln Square. Have a look
around. See our facilities. See our
demo reels. See how Lincoln Square
tits your job.

101 WEST 67TH STREET, NEW YORK, N.Y. 10023. (212) TR 3-5800 TWX 710-581-5248
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KRON-TV San Francisco. The firm has
also asked to intervene in KRON-TV’s li-
cense renewal hearing—but the com-
mission’s Broadcast Bureau has taken a
dim view of that request.

In a petition submitted last week, the
bureau noted that Bay Area is required
to show it will “assist the commission in
determination of the issues in question”
if it is to be admitted as a party to the
KRON-TV hearing. However, the bureau
said, Bay Area merely asserted that it
would provide “valuable evidence” and
would be “of great assistance to the
commission in evaluating same.” The
bureau described these arguments as
“conclusionary” and “insufficient.”

Additionally, the bureau said, Bay
Area failed to submit an affidavit by a
person with knowledge of the facts set
forth in its petition.

In its petition to intervene, Bay Area
made known its intention to file a com-
peting application.

The firm is represented by Charles
Cline Moore, who is also counsel for
Blanche Streeter and Albert Kihn, the
two former KRON-TV employes whose
complaints led to a designation for hear-
ing of that station’s renewal application
(BROADCASTING, March 24).

FCC stands pat
'on ‘68 Worcester sale

A charge by worc Worcester, Mass.,
that owners of WAAB-AM-FM there con-
cealed or misrepresented facts about
their ownership in a recording company
was denied by the FCC last week as it
affirmed its assignment of licenses of the
stations from Waterman Broadcasting
Corp. to Waas Inc.

After the FCC grant of the $675,000
sale on March 27, 1968, wokrc appealed
to the Circuit Court of Appeals for the
District of Columbia, alleging that
Ahmet Ertegun, Neshui Ertegun and
Gerald Wexler, principals of WaaB Inc.,
had failed to disclose to the commission
their interest in Atlantic Recording
Corp., which had been sold to a sub-
sidiary of Warner Bros.-Seven Arts Ltd.
The commission asked the court to re-
mand the matter to it for restudy.

A December 1967 amendment to the
sale application stated that Messrs.
Ertegun and Wexler no longer had in-
terests in Atlantic Recording. After its
review the commission said that the
principals of waaB did have an indirect
interest in Atlantic because they had ob-
tained a number of shares in W7, which
owned 100% of Atlantic.

The FCC noted, however, that mi-
nority interest in a record company was
not, in itself, a disqualifying factor and
said that waaB had reported that its
principals would continue as officers and
directors of Atlantic. It also considered

an amendment filed by waaB May 12,
1969, stating that, when waaB principals
had sold Atlantic to W7, they sincerely
believed they had divested themselves of
all interest in the company.

Commissioner Nicholas Johnson dis-
sented and Commissioner H. Rex Lee
did not participate.

New foothold for
renewal opponents

An outer defense thrown up by Bonne-
ville International Corp. (the Mormon
Church) to protect the license renewal
given its KsL Salt Lake City has been
knocked down by the U.S. Court of
Appeals for the District of Columbia.

Bonneville had asked the court to
dismiss an appeal that had been taken
by two Salt Lake City residents from
the FCC action granting renewal.
Bonneville said that the individuals—
Ethel C. Hale and W. Paul Wharton—
lacked standing as parties in the case.

The court, however, in a brief order,
has denied this motion. It also said the
case will be sent back to the commission
if the agency decides to grant the peti-
tioners’ request for a hearing on the
license-renewal application. If the com-
mission rejects the request, the appeal
will go forward in court.

The court also said it would hold the
petitioners’ appeal in abeyance for 30
days, to await commission action on the
second petition that Miss Hale and Mr.
Wharton filed for reconsideration of the
decision to renew the KkSL license. This
is in accord with a motion by the peti-
tioners.

Miss Hale and Mr. Wharton have
been seeking denial of the KSL license
renewal since last summer. They say the
case involves issues of concentration of
control of media, antitrust-law viola-
tions and distortions of news coverage.
The commission originally granted re-
newal in October, and denied a petition
for reconsideration on Jan. 15, on a
3-to-3 tie vote.

Robert N. Levin, a Washington
lawyer acting without a fee, appealed
this action in February (BROADCASTING,
Feb. 24). But then, after the commis-
sion designated the renewal applications
of KRON-FM-TvV San Francisco and
WcCCo-AM-TV Minneapolis for hearings
on issues similar to those that the Salt
Lake City residents sought to raise in the
KSL case, Mr. Levin filed the second
petition for reconsideration.

The court’s action in dismissing the
KSL motion to throw out the appeal
appears to broaden the grounds on
which individuals can claim standing in
opposing license renewals.

Until recently, the courts had granted

standing in commission cases only to
persons who would suffer economic in-
jury as a result of an order or who
could demonstrate that an order would
cause electrical interference to their sta-
tions.

Although it did not elaborate on its
order in the ksL proceeding, the court
now appears to be saying that standing
can be given to individuals as well.

The commission has before it several
procedural questions raised by kSL that
will have to be resolved before the
merits of the second petition for re-
consideration are reached. One is the
argument that the commission has no
jurisdictional basis on which to grant
such a petition.

Hill hanky-panky?

Broadcasters’ bingo was introduced to
Michigan’s congressional delegation last
Wednesday (May 21). The Michigan
Association of Broadcasters, at its an-
nual congressional dinner in Washing-
ton, awarded prizes- of a dozen RCA
AM-FM transitor radios and a midget
RCA television receiver (grand prize) to
congressional winners or their wives.

There were whispered allegations of
“rigging” when Senator Robert Griffin,
Republican stalwart who has been in
the news as opposition leader in the Abe
Fortas affair, or his wife, “bingoed” the
first six times in a row. But MAB
President Franklin Sisson, wwJ-Tv
Detroit, settled the controversy by
sustaining bingo caller Edwin Huse
(MAB vice president and general man-
ager of wkuaM Jackson) that the “one-
to-a-customer” rule applied.

National Association of Broadcasters
President Vincent Wasilewski, who was
declared ineligible, was heard to mutter
that the game obviously was a form of
payola which was being accorded con-
gressional  immunity.

-~ Michigan Association of Broadcasters -
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We've got aknack for
picking winners.

£l

This is a scene from the movie “Winning”’,
produced by Universal Pictures. It promises to
more than live up to its name. The co-stars play
an Indianapolis 500 driver and an Avis rental
agent. And if you haven't identified these stars
by now, you don’t go to the movies much.
They’re Paul Newman and Joanne Woodward.
She’s Mrs. Newman in private life.

Naturally we’re happy that Avis was
chosen to represent the rent-a-car industry in
this movie. That's one of the things that come
from trying harder.

We picked Avis for a winner in 1965. Since
then, another result of trying harder has been
demonstrated in a big way. The Avis fleet of cars
and trucks has increased from 25,000 to 92,000.
During the same time the industry as a whole has
had an equally spectacular growth.

From shorthand to advertising displays

Forty per cent of all our business is now in
the service industries.

A good example of one of our new services
is The Speedwriting Company, part of ITT Edu-
cational Services, Inc. Founded on a simplified
system- for taking shorthand, this company has
grown into a network of franchised business

schools in over 400 cities in 28 countries, teach-
ing “Speedwriting’”” shorthand in 8 languages. It
offers home-study courses, too.

Through’NancyTaylor” teaching programs,
The Speedwriting Company has broadened also
into a comprehensive educational system for
women with studies ranging from make-up and
grooming to fashion merchandising.

Another example is Transportation Dis-
plays, Inc. (TDI). This company sells a special-
ized advertising medium that reaches the rail
commuters and air travelers market. Today, TDI
handles advertising sales for commuter railroads
and terminals in New York, Chicago and Phila-
delphia, as well as terminals in Cleveland, Boston,
Washington and other major markets along the
Northeast Corridor. It also sells the advertising
displays in more than 50 airports throughout the
U.S., and in Puerto Rico and Mexico.

Changing needs of the changing world

It was out of a need to meet the new de-
mands of the world’s economy that there arose
the concept of the diversified company with a
strong, effective management group.

In total, the companies that make up our
corporation cover a wide range of activities that
increase our ability to meet the changing needs
of this changing world. Each company has a
proven track record, each is in an industry with
good growth potential, and each has an experi-
enced and innovative management team.

A better life for you

In all areas of our activities—from data
processing to satellite communications—our ex-
pertise and resources help generate a better life
for you and people everywhere, including a
great evening at your local movie theater.

International Telephone and Telegraph
Corporation, 320 Park Avenue, New York, New
York 10022.

SERVING PEOPLE AND NATIONS EVERYWHERE
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Money is the name of the games

CBS tells how it lost Olympics to ABC bid,
why it will try for pro football in 1970

Rising costs kept CBS-TV from getting
the 1972 Summer Olympics and may
keep it from renewing its National
Hockey League games, but the network
still hopes to have professional football
in 1970 even though football’s cost
spiral is “the granddaddy of them all.”

That was the word from William C.
MacPhail, vice president in charge of
sports for CBS-TV, at the annual meet-
ing of the network’s affiliates last week
(see pages 34, 53, 54, 55, 56).

He also offered some speculation
about what sort of TV packages the
merged National and American foot-
ball leagues may offer for 1970—includ-
ing the “not inconceivable” possibility
that one network may wind up carrying
the Sunday-afternoon games of both
National and American Conference
teams.

“Despite all the question marks, we
intend to be involved in professional
football in 1970 and despite the awesome
problems of rights and production costs
we have every expectation of remaining
the dominant network in professional
football,” Mr. MacPhail asserted in a
draft of his speech distributed to news-
men at the meeting.

In his talk, however, he did not make
the flat statement. This omission, cou-
pled with CBS-TV President Robert D.
Wood’s earlier reference to “tough de-
cisions where the return doesn’t justify
the investment” (see page 57), led
some newsmen to wonder whether he
had had second thoughts on the sub-
ject.

But associates said the omission had
no significance and should not be con-
strued as a change of position. Other
sources noted that, apparently in a move
to save time, Mr. MacPhail had also
curtailed or omitted other portions of
the text.

Mr. MacPhail emphasized that the
two leagues have not completed their
realignments under the merger and said
that as a result “there have been prac-
tically no discussions regarding tele-
vision.”

In the realm of speculation, he
thought the most likely approach would
be to offer three basic TV packages: a
National Conference package of Sun-

day games, an American Conference
package of Sunday games, and a com-
bined package of Monday-night games,
with doubleheaders severely restricted
or eliminated and “overlapping” avoided
as much as possible (BROADCASTING,
May 19).

But Mr. MacPhail saw “inherent
problems” in elimination of Sunday
doubleheaders and overlapping: If that
happened, he said, “then presumably
one network would telecast only early
games and the other would do only late
games. On the surface it would appear
impossible to eliminate all regional com-
petition for either the early or the late
telecasts, not to mention the problem
of how you arrive at an equitable divi-
sion of early and late telecasts between
the networks.”

Still  speculating, Mr. MacPhail
thought Commissioner Pete Rozelle
might seek to have the Monday-night
package—if one 1is offered—consist
“primarily or solely” of interleague
games. “There are,” he said “apparent
rights difficulties in including the inter-
league games in either one or both of
the Sunday packages.”

But, he continued, “the three-package
approach is not the only possiblity. It
is not inconceivable that the entire
schedule of Sunday games might be put
up for bidding; this would result in one
network carrying 15 weeks of double-
headers.

Earlier, football sources had indicated
to newsmen that CBS, which currently
has the NFL games, would get first
crack at the National Conference pack-

Lorimar set for CBS series

Lorimar Productions, Beverly Hills,
Calif., has signed to develop a half-hour
situation comedy series for CBS-TV
with a target date of September 1970.
The projected series would have a con-
temporary theme with the leading char-
acters played by “young adults.” It’s
the third project in development be-
tween Lorimar and CBS-TV. Lorimar
also is set to produce a World Priemere
feature in association with Universal
TV for NBC-TV.

age and that NBC, for the same reason,
would have first go at the American
package.

Mr. MacPhail reiterated that CBS-TV
would not be interested in a 14-game
package of Monday-night football but
said it would consider “three or four”
Monday-night games.

He said he hopzd the decision on
1970 football could be reached by mid-
summer, before the 1969 football sea-
son gets underway.

It was at approximately this point
that Mr. MacPhail said in his speech
draft that CBS intends to be involved,
hopefully as the dominant network, in
pro football in 1970. The draft con-
tinued:

“No league proposal, including Mon-
day night, will be rejected out of hand.”

On the increase in sports rights and
productions costs, Mr. MacPhail said
CBS-TV spent a great deal of time and
money preparing a bid for the 1972
Summer Olympics in Munich, Germany,
and submitted a bid that “involved a
substantial financial risk to CBS” but
that it fell several million dollars short
of the $12-million bid that obtained the
rights for ABC-TV (BROADCASTING,
April 7).

Rights and productions costs for the
Olympics, he said, have risen from
$600,000 in 1960 to $1.3 million in
1964, to $7.7 million in 1968 and over
$13,750,000 for 1972.

He said CBS is engaged in extensive
research on the 1972 Winter Olympics,
to be held in Sapparo, Japan, but that
he could not tell whether its competitive
position would be better than in the
Summer Olympic bidding, though he
felt there were some “encouraging
signs.” He assured the affiliates, how-
ever, that CBS would make “a repre-
sentative bid,” but added that it’s hard
to tell “what a representative bid is” any
more.

He said CBS is in serious negotiations
with the National Hockey League and
the outcome seemed a 50-50 bet. He
said CBS wants hockey but that prob-
lems in ratings, clearance and sales limit
the investment that can be made in air-
time and money. He urged affiliates not
only to clear time but also to actively
promote the sport if hockey is renewed.
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Salant lashes out at FCC

CBS News president deplores approach commission
took to question Chicago convention coverage

CBS News President Richard S. Salant
last week accused the FCC of “inhibit-
ing : . . free journalism” by its “blunder-
buss approach” of requiring networks
to answer all complaints the agency
received about coverage of the Demo-
cratic national convention last August.

Mr. Salant used the most pointed
language he has employed in some eight
months of post-convention campaign-
ing against would-be broadcast censors.

His speech was the keynote of a
special CBS News presentation at the
CBS-TV affiliates convention Wednes-
day morning (May 21) in New York.
Other features of the presentation:

= Plans were disclosed for introduc-
tion of a Sunday-evening news report
in January, to be presented in the 6-
6:30 p.m. EST period now occupied
by 2Ist Century. Anchorman for the
program has not been determined, but
the sponsor has—Standard Oil of New
Jersey.

= Scheduling of Challenge, a pro-
gram that would deal with such events
as auto races and an around-the-world
sail in a ketch, is now undecided, since
the Sunday-night news report has pre-
empted it as the replacement for 21st
Century. In a closed session later, CBS
officials reportedly said that Challenge
might become a replacement show, be
expanded into a series of one-hour
specials or be integrated into the Tues-
day-night 60 Minutes program.

In his address, Mr. Salant called the
FCC’s Sept. 13, 1968, order “a dragnet
letter,” and accused the commission of
being “careless and imprecise” in writ-
ing it.

Mr. Salant told the affiliates in the
Sept. 13 letter ordering the networks
to respond to complaints within 20
days, “the commission exercised no
editing or selection judgment whatever.
. . . It embodied no reference to the
‘sharp limits’ on its right to inquire,
which it later emphasized.”

Describing the letters to the FCC
as “accusing us of bias, inaccuracy, un-
fairness, subversion, acne and halitosis,”
the news executive complained that “a
vast number of these ‘hundreds’ of com-
plaints didn’t refer to ‘fairness’ in the
sense of providing an opportunity for
the expression of all significant view-
points at all—the only issue which, long
after, the FCC said it could properly
inquire into. Rather, the complaints
raised issues of fairness in the sense
of truth and accuracy; they raised
questions whether we devoted too little
attention to the formal speeches at the
podium and whether what we reported

was merely rumor. These are the very
issues which the FCC, four and a half
months later, said the First Amend-
ment put beyond its power to inquire
into.”

Mr. Salant charged that although
there were too many letters for the
FCC *“to summarize, or even to dis-
criminate among,” the networks were
required “to read and consider every
one, whether or not dealing with fair-
ness in the narrow semse.” This re-
quirement, he said, sent “shockwaves
through the entire organization.”

He added: “There is the real threat,
no matter how hard we try to fight it,
that as a result some newsman, some-
where, somehow in some news or-
ganization will play it safe—and not
report it as he sees fit. And then the
battle is lost. The government is af-
fecting what is reported, and how. And
as I understand it, that’s precisely what
the First Amendment forbids.”

Mr. Salant, a lawyer himself, praised
the CBS law department for providing
what he described as a “superb and
comprehensive reply” to the Sept. 13

letter, which, he said, “gave the FCC a
stunning lecture on its incursions on
the First Amendment.”

Coupled with his criticism of the
Sept. 13 FCC letter, Mr. Salant also at-
tacked the portion of the commission’s
Feb. 28 report on its investigation of
the Chicago convention coverage in
which the FCC said it was puzzled by
the charges of First Amendment in-
fringement. Mr. Salant said the “FCC
rather disingenuously” ‘ignored the point
of the charges about selectivity and
limits on the FCC’s right of inquiry.

Mr. Salant did acknowledge, that “I
take some, but hardly complete, com-
fort from the FCC decision which dis-
posed of the issues” in the controversy
over convention coverage.”

Bill Leonard, vice president for news
programing, and Gordon Manning,
news vice president, shared honors with
Mr. Salant in a panel session after his
speech.

Mr. Leonard reported plans for,
among other news specials, a follow-up
to the award-winning “Hunger in Amer-
ica” program, a report on the U-2
flight in which Francis Gary Powers
was shot down by the Russians, with
Mr. Powers assisting in the program,
and a study of foundations, in addition
to the Challenge program.

Producers and anchormen of CBS
Evening News with Walter Cronkite,
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quirement come in first response.

Major worldwide broadcast news organization has position for

1-Staff Radio Writer/Producer

® No air work; but applicant must have had experience writing for
his own air delivery in middle or major market.

® No outside work; but applicant must have had reporter experi-
ence, including interviews with or without tape.

e No cutting of tape; but applicant must be skilled tape editor
with keen sense of radio production techniques.

® No travel; but a widely travelled applicant with overseas experi-
ence in broadcast journalism will have an edge.

The applicant must meet all the above requirements and demonstrate an above average
writing ability in an 8-minute broadcast script to which source copy should be attached.
Demonstrate production ability in 3-minute personal profile tape voiced by applicant,
with standard resume attached. No consideration unless script, tape & salary level re-

Address: Box BM 1492, 125 W. 41 St., N. Y. 10036

53



CBS Morning News with Joseph Benti
and CBS Saturday News with Roger
Mudd also participated in the presenta-
tion in an apparent effort to cement—
and wherever possible increase—station
clearances of their programs. Mr. Cron-
kite volunteered as he has before, that
although he had not been authorized to
say so, he hoped his program would
some day be the first network evening
news report to expand to an hour.

New ASCAP contract
being sent stations

No new delays over
proposed TV contract
are in prospect

Copies of the proposed new contract
between television stations and the
American Society of Composers, Au-
thors and Publishers were due to be
mailed to stations almost momentarily
late last week, following removal of
what appeared to be the last in a series
of last-minute hitches.

Charles Tower of Corinthian Broad-
casting, chairman of the All-Industry
TV Stations Music License Committee,
which represented TV broadcasters in
negotiating new terms for their use of
ASCAP music, said the mailings would
start as soon as printing could be com-
pleted—possibly by last Friday (May
23) and by today or tomorrow (May
26-27) at the latest.

Copies had been set to go into the mails
two weeks ago, following resolution of
another last-minute snag (BROADCAST-
ING, May 12). But then ASCAP of-
ficials became entangled in a dispute
with an unidentified broadcaster over
interpretation of a section in ASCAP’s
radio—not TV—contract, and since
the new TV forms contained similar

language, ASCAP held up the TV deal
until the radio issue was settled
(“Closed Circuit,” May 19).

The issue was between ASCAP and
one broadcaster, not ASCAP and the
TV committee, and apparently it was
resolved to ASCAP’s satisfaction. Par-
ticipants said no substantive matter was
at stake.

During the delay one change in pro-
cedure was adopted, however, and that
is why the forms explaining the next
steps to stations had to be redrafted.

Plans for a court-issued show-cause
order to be issued after the contract has
been approved by a majority of the
375 stations directly represented by the
committee—a technical step to give
dissident stations, if any, an opportunity
to iry to show that the new contract is
significantly defective — have been
dropped. Instead of a show-cause order,
a “settlement notice” will be issued.

If stations don’t like the new con-
tract, they will still have a chance to
oppose it. Traditionally, however, sta-
tions have tended to accept their com-
mittee’s recommendation in such cases.
Their alternative is to try individually
to get a better deal, which could mean
duplicating the time and effort spent
by the committee—in this case almost
eight years—with no assurance that
they will succeed in bettering the terms
already negotiated by the committee.

The court—the U.S. Southern Dis-
trict Court in New York— is involved
because the all-industry committee filed
a law suit asking the court to establish
reasonable fees back in 1961, when its
initial efforts to negotiate a new ASCAP
contract failed. Assuming the court ap-
proves the new deal, it will sign an
order terminating the suit.

Committee leaders have estimated
that, if TV-station revenues increase
by 6% annually, station payments to
ASCAP over a 10-year period would
be $53 million less under the new con-
tract than under the one it is to replace.

CBS ‘pre-review’
privilege extended

CBS-TV announced last week that it
was extending to weekly magazines and
newspaper supplements its policy of
permitting publication of “pre-reviews”
of its programs.

The policy was initiated for news-
papers a little over a month ago
(BROADCASTING, April 21). It permits
critics of newspapers to prescreen CBS-
TV programs and publish their reviews
on the same day the programs are to
be shown on the network.

Now, in addition, weekly magazines
and newspaper supplements “will be
able to attend our prescreening and
publish reviews of programs scheduled
for broadcast during the seven days

after the publication’s issue date,” pres-
ident Robert D. Wood, CBS president,
told a meeting of the network’s affiliates
last week (see page 56). He said the
extension was effective immediately.

Mr. Wood made the announcement
in urging affiliates to “put your maxi-
mum effort” into setting up local screen-
ings and urging local critics to attend.

Mr. Wood reported that the preview
policy had met with “great enthusiasm
by many of the nation’s most respon-
sible critics” but had also encountered
“pockets of resistance.” Some TV edi-
tors and critics in important cities, he
said, opposed it on such grounds as
that “it would take the fun out of re-
viewing,” would “take the opening-
night excitement out of television,” or
would make it necessary for the paper
to enlarge its TV staff.

Klein urges more effective
public service from media

President Nixon’s communications di-
rector, Herbert G. Klein, urged broad-
casters last week to more carefully

.match their public service efforts to

current local needs for greater impact
and effectiveness.

“Too often,” he told a joint luncheon
meeting of communications media
groups in Chicago last Tuesday (May
20), “the free time or public service
time is filled by those who want to
satisfy an obligation to the FCC and
who pay too little attention to the actual
content or the direction they might take
for this type of program.”

Mr. Klein said he hoped that all
media and their respective organizations
would work together “to see what you
could do on a combined basis to be
more effective in the public service that
you give.,” He suggested, for example,
special support for the government pro-
grams that seek to involve people more
deeply in their own local problems on
a volunteer basis.

Explaining his role to help get top
government officials into more active
contact with the public personally and
through the media, Mr. Klein said the
challenge to both government and
media “is whether we can keep the
American people informed at the same
pace science is gaining.” As government
gets more complex and technology ad-
vances, he agreed, the reporting job be-
comes more difficult and interpretive
too.

Western Video absorbs
North American TV

North American Television Associates,
Hollywood-based television film distri-
bution company, has acquired by
another Hollywood firm, Western Video
Industries Inc. Details of the ac-
quisition were not revealed. Western
Video Industries is the parent company
of Hollywood Video Center, a two-
year-old, $3 million, color video-tape
facility in the center of Hollywood.
Another subsidiary of Western Video
Industries is Western Video Produc-
tions, the production arm of Hollywood
Video Center.

North American Television is headed
by Richard Dinsmore, a veteran TV
sales executive. Under the new agree-
ment, Mr. Dinsmore, formerly for six
years vice president and general man-
ager of now-merged Desilu Sales, will
join Hollywood Video Center as a vice
president and director of program sales.
North American TV was formed in the
summer of 1966. Among other prod-
ucts, NATA distributes the King
Family Specials. Mr. Dinsmore is busi-
ness manager for the King family.

54 (PROGRAMING)

BROADCASTING, May 26, 1969



Networks, affiliates lambaste 50-50

FCC finds little industry support

for proposed restrictions on networks

The three major networks and the tele-
vision-affiliate groups of two of them,
their armories replenished with a fresh
batch of statistics, resumed their attack
last week on an FCC proposal to limit
their ownership of or interests in pro-
graming. They said it was unwarranted,
unwise and illegal.

Their ranks were not solid, however,
in opposition to an alternative plan ad-
vanced by Westinghouse Broadcasting
Co. in what has become known as the
50-50 rulemaking proceeding. ABC said
that if the commission concludes some
regulatory action in the programing
field is necessary, it supports the West-
inghouse plan as an interim measure.

But this was the closest thing to an
endorsement the commission received
for any proposal to limit network ac-
tivities in programing, as the deadline
passed for comments in the four-year-
old rulemaking that was reopened in
September for fresh comments and an
updating of information (BROADCASTING,
Sept. 23, 1968).

The commission had hoped that
members of the industry—such as film
producers—might offer support for its
proposal in the reopened proceeding.
Endorsement was minimal in the orig-
inal round of filings. But the only in-
dustry support came from the Writers
Guild of America, which saw the 50-50
proposal as a means of restoring ‘“cre-
ativity and diversity” to television pro-
graming (BROADCASTING, March 31).

The Department of Justice’s anti-
trust division filed a brief letter endors-
ing a combination of the WBC and FCC
proposals. It said the two would “en-
courage the development of independ-
ent sources of programing” (BROAD-
CASTING, May 5).

It was to promote diversity of pro-
gram sources—and to prevent net-
works from ‘“crowding out” advertiser
supplied programs from their sched-
ules—that the commission had origin-
ally proposed its so-called 50-50 rule,
in March 1965 (BROADCASTING, March
29, 1965). The proposal would pro-
hibit networks from owning or con-
trolling more than 50% of their prime-
time nonnews programing and bar them
from acquiring subsidiary rights and

HEED A SPOTMASTER or
SPARTA TAPE CARTRIDGE?

CONTACT CCA ™™
(G 5

interests—including those in syndica-
tion and merchandising—in independ-
ently produced programs. It would also
prohibit them from engaging in do-
mestic syndication and permit them to
syndicate abroad only those shows they
produce themselves.

The WBC proposal, which the net-
works pointed out has been advanced—
and rejected by the commission—on
two previous occasions, would prohibit
stations in the top-50 markets having
at least three stations from carrying
more than three hours of network pro-
grams, other than news, between 7 and
11 p.m. Networks now generally pro-
vide three-and-a-half hours per week-
night, and four hours on Sunday night.

The proposal, thus, is designed to
carve out a period of prime time for
independent producers like WBC. And
NBC, in its comment last week, called
it an option time plan for the syndicator
—and as such, a reversal of commis-
sion policy in outlawing network option
time as an improper curb on licensee’s
choice of programing.

The three networks and the NBC and
CBS television affiliates argued that
there was no need for either plan four
years ago, and even less need today.
To support that position, they cited the
210-page statistical report on the pro-
duction, procurement, distribution and
scheduling of television programing that
was prepared by the Arthur D. Little
Co., the Cambridge, Mass.-based re-
search organization (BROADCASTING,
April 28). The report was an updating
of material in a report the Little com-
pany preparded for the first round of
comments, three years ago.

The comments last week argued that,
although the proposals are aimed at
opening the production market to inde-
pendent producers, the market for such

I
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product is continuing to grow—not only
in terms of the number of new stations
but in the number of nonnetwork pro-
grams that affiliates substitute for the
offerings of their. networks.

NBC, noting that nonclearance has
increased more than 60% in the 7-11
p-m. time period and 100% between
7:30 and 11 p.m., said: “The freedom
of choice in the selection of sources of
programs envisioned by the commission
when it abolished option time [in 1963]
has indeed been exercised by affiliates.”

ABC agreed with CBS and NBC and
the affiliate groups that these develop-
ments were reason enough for reject-
ing both proposals now pending. But
ABC said a question remains as to
whether the developments are transpir-
ing fast enough to satisfy the public
interest in a greater diversity of pro-
gram sources. If the commission feels
they are not, it added, the WBC pro-
posal is “the most effective and least
offensive means” to bring about change
“during an interim period.”

ABC suggested that the rule, if
adopted, be retained only for five
years. In that time period, ABC said,
present developments leading to diver-
sity in program sources, including the
increasing number of UHF-equipped
sets, “will have matured.”

The commission, in issuing its pro-
posed 50-50 rule, expressed concern
over the fact that networks owned or
controlled more than 90% of their
prime-time programing—the figure is
now 97%. The commission suggested
that the networks were refusing ad-
vertiser-supplied programs in which
they could not obtain subsidiary rights
and interests.

The networks—as they did three
years ago—said it would be foolish for
them to base their selections of pro-
grams on whether they could obtain
rights in them. Networks negotiate on
the rights in return for financial assist-
ance.

“The networks have less risk with
advertiser-supplied programs than they
do with network-supplied programs and

more ann a Jecaa/e o/ Can&fruch’ue Serw'ce
r fo Kroaa/cader& ana/ lLe Kroaa/cading jmludry

HOWARD E. STARK
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should, if anything, prefer the former
to the latter,” CBS said. “From a net-
work’s point of view, the most signifi-
cant risk is that a program will not have
a successful network run.”

The networks said market trends—
not network cupidity—were responsible
for the declining number of advertiser-
supplied programs. They cited as rea-
sons for a trend to multiple sponsor-
ships soaring costs of program produc-
tion and advertiser desires to spread
messages over a number of series to
avoid the danger of wasting money on
a series that proves to be a ratings fail-
ure.

CBS noted last week that the second

Little report shows that advertisers now
spread their purchases over more pro-
gram series than ever before. “In 1968,”
CBS said, “even the smallest advertisers
used an average of 19 series.”

NBC and the CBS affiliates group
also challenged the commission’s au-
thority to adopt the proposed rule. The
commission, in a departure from past
pronouncements, declared it has au-
thority under the Communications Act
to regulate networks directly (BROAD-
CASTING, Sept. 23, 1968). Previously,
it had sought to regulate them through
their owned-and-operated or affiliated
stations.

The CBS affiliates also disputed the

CBS affirms network editorial control

Jencks, Wood defend ‘Smothers’ decision,
cite responsibiiities to pub.ic, affiliates

Two of the top broadcast officials of
CBS presented the television network’s
side of the Smothers Brothers cancella-
tion case to affiliates last week in terms
that included ‘‘crisis” and a “tough”
but “unavoidable” decision.

In separate speeches at the New York
meeting (see pages 34, 52), both
Richard W. Jencks, president of the
CBS/Broadcast Group, and Robert D.
Wood, president of CBS-TV, defended
the cancellation of the Smothers
Brothers Comedy Hour as a necessary
exercise of the network’s responsibility
for what it carries.

Calling it a “crisis which we wish we
could have avoided,” Mr. Jencks used
the Smothers brothers controversy as
a springboard into the general problems
of network responsibility, standards of
broadcast programing, taste in a “per-
missive society” inflammatory ‘‘free

speech” on public media and violence
on television.

Messrs. Jencks (l.) and Wood.

g

Mr. Jencks said the Smothers broth-
ers controversy “has raised underlying
issues as to our responsibility to the
public—and to you [the affiliates]—with
respect to broadcast material.” He said:
“Few people, friend or foe, seemed to
credit our explanation for the cancella-
tion, namely, that necessary standards
with respect to taste in broadcast pro-
graming cannot be met unless those
who work with us are willing to observe
certain reasonable procedures.” Review-
ing the changes of American standards
in the past few years that have allowed
movies, books and magazines to “delve
into everything from lesbianism and
drug addiction to the psychology of
racial hatred,” Mr. Jencks also noted
differences of other media from TV in
that they have primarily adult audiences,
“have no obligation to serve the larger
public interest” and “‘require payment as
a condition of access by the public.”

He concluded that “television clearly

legality of the WBC proposal. All those
commenting said it was undesirable on
the ground, among others, it would re-
strict the licensee’s freedom of choice
of programing. The CBS affiliates group
went further to assert this restriction
would amount to an unconstitutional
abridgement of the right of free speech.

The NBC group was caustic in its
comment on the likely effect of the
WBC proposal. To the extent the charge
that networks are ‘“‘overcautious” and
afraid to take chances on new types of
programing, the affiliate group said, “it
will be even more true for an under-
financed, small producer trying to ped-
dle his own product through syndication.

has a responsibility in matters of taste
different than that of any other medi-
um,” and that, while the almost ubiqui-
tous presence of our medium is televi-
sion’s great strength, yet [it is] also
its greatest problem when it comes to
taste and what we show our audience.”

Mr. Jencks added that “our critics
are simply wrong in interpreting the
recent controversy to mean that we
are putting an embargo on topical sat-
ire, parody or other similar programing
that pokes fun at contemporary figures
and events.” To “those who express an
honest concern that the application of
our standards gets in the way of the
expression of views on controversial is-
sues,” Mr. Jencks answered that “some-
one has to be the judge of the difference
between entertainment and propaganda
. . . unless entertainment programs are
to be brought under the full sanction
of the commission’s fairness doctrine,
and entertainers are to be chosen, not on
their merits, but because of the diversity
of their politics.”

He also assailed as “begging the
question” a concept which he ascribed
to FCC Commissioner Nicholas John-
son: “that the theory of free speech
not only permits, but compels, the dis-
semination of antisocial material.”
Challenging Mr. Johnson’s position, Mr.
Jencks said: “No medium of com-
munication should be regarded as
especially virtuous for providing a
forum for the expression of hateful
views.” He said that while the concept
of free speech “means that everyone
has a right to speak to whatever audi-
ence he can command,” it does not
mean that he has a right to an audience
or “should be able to compel access
to broadcast media or that a station
which irresponsibly broadcasts such
views should be praised as performing
a public service.”

On the problem of violence on tele-
vision, Mr. Jencks recounted the net-
work’s traditional position that vio-
lence in programing “should not oc-
cupy a disproportionate part of the
television schedule” and added that
“what we must also seek to do is see
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to it that violence, when presented, is
meaningful and engages the viewer’s
concern and sympathy.”

Mr. Jencks said that “no mass medi-
um has ever been so buffeted by criti-
cism as television is at the present
time.” And he concluded that “in the
final analysis, we have no choice but to
exercise our responsibility as we see it.”

Mr. Wood, making his first appear-
ance before the affiliates as president
of the network, reviewed the Smothers
cancellation as a “tough” decision but
“unavoidable” because “what it all
really boils down to is something quite
simple and fundamental: Who is run-
ning the CBS television network.”

The affiliates applauded as he con-
tinued: “Let me assure you, gentlemen,
there was never any doubt in my mind
—it isn’t Tommy Smothers.”

Subsequent charges that CBS had en-
gaged in “censorship” or was “crack-
ing down on creativity,” Mr. Wood
said, were unsupportable and served
only to cloud the real issue of network
responsibility. He said he realized when
he was named president last February
that he faced a tough job in trying to
top the CBS-TV record of being “first
in news, first in entertainment, first in
billings” for 14 straight years.

“There is only one way to top it,”
he said, “by continuing to inject new
excitement, new energy, new vitality
into every facet of the operations and,
most important, getting it onto that
picture tube. For that’s the only place
it counts—uv front where everybody
can see it. In the process of getting
this ruby-dust on the tube, I intend to
get more than a dollar back for every
dollar we spend, even if it means fac-
ing the tough decisions where the re-
turn doesn’t justify the investment.”

- This last statement caused some ob-
servers to wonder—since networks gen-
erally tend to make little profit, if any,
on their multimillion-dollar fooball
packages—whether CBS-TV was pre-
pared to forego pro football after this
year if it is unable to get a new contract
at a price it seems reasonably likely to
recover. It is paying approximately
$25.7 million for rights for the 1969-
70 season (see page 52).

But football was not the example Mr.
Wood gave for his reference to re-
turns that don’t justify the investment.
The example he did give: “I am going
to say ‘no’ to four cameras for a pro-
gram that needs only two. On the other
hand, I am going to insist on 20 cam-
eras when they are needed.”

NEED A SPARTA
CONSOLE?
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NBC-TV to test
six series ideas

Pilots to be shown
on Monday nights
during summer season

Six pilots, all part of NBC-TV’s pro-
gram development of possible future
series, will be on this summer on Mon-
day nights.

The titles, dates of telecast, time pe-
riods and other data: Pioneer Spirit,
July 21, 8-8:30 EDT, a story about
three couples who leave suburbia for
Alaska. Jay Sommers is the creator
and producer and Mr. Sommers and
Dick Chevillat are the writers. Film-
ways is the studio.

Doc, July 28, 8-8:30 EDT, with
Forrest Tucker as an indispensable
small-town doctor whose patients won’t
let him retire. It also is a vehicle by
Mr. Sommers, and the Sommers/Che-
villat writing team. Ralph Levy is di-
rector. Filmways is the studio.

The Best Years, Aug. 4, 8-8:30 EDT,
in which Walt Randoiph plays a wid-
ower charged with the responsibility of
raising his three daughters. Sidney
Sheldon is creator, writer and producer
with James Sheldon the director. Para-
mount Television. d

Tiger! Tiger!, Aug. 18, 7:30-8:30
EDT; a story about a veterinarian
(Peter Jason) and his young bride
(Marilyn Devin) who share a household
with a menagerie that includes a 500-
pound tiger. Ivan Tors is executive pro-
ducer, Andy White is producer and Earl
Hamner Jr. is the writer. Ivan Tors
Films.

The Flim-Flam Man, Sept. 1, 7:30-
8 EDT, in which Forrest Tucker stars
as a “fast-moving con man who victim-
izes only the greedy.” Don Scardino is
co-star. Alan Rafkin directed and
James Bridges wrote the pilot. 20th
Century-Fox.

A Country Happening, Sept. 8, 7:30-
8 EDT, featuring Roy Rogers and Dale

Evans in song, dance and conversation
with guest stars. Greg Garrison is ex-
ecutive producer and Don Van Atta the
producer, through Garrison-Van Atta
Productions.

The first four shows will precede ex-
tended versions of Monday night mov-
ies. Flim-Flam will be followed by
baseb.ll, and Country by a special and
a movie.

Quality color comes
from outer-space show

Television last week again proved itself
the most dramatic communications
medium of the age as it provided a
planet rapidly becoming accustomed to
technological leaps with unparalleled
and awe-inspiring views of itself, its
natural satellite and man’s efforts to.
bridge the void between.

Most broadcast observers—and mil-
lions of private viewers—found color
television pictures beamed from the
Apollo 10 moon mission the most spec-
tacular show yet put on in the United
States’s multibillion-dollar space pro-
gram.

The three astronauts of the Apollo
craft provided citizens of the world with
even lengthier space broadcasts than
planned and highly refined color equip-
ment produced pictures startling in
clarity and crispness.

During the first five days of the flight
the astronauts broadcast not only the
first live color views of the earth and
moon, but allowed home audiences to
actually watch parts of critical maneu-
vers, including the first docking of the
command and lunar modules and jet-
tisoning of the booster rocket on Sunday
(May 18), and movement of the com-
mand module away from the lunar
excursion module in moon orbit as men
prepared to descend for the first time
to within 10 miles of the lunar surface
on Thursday (May 22).

The new miniaturized Westinghouse
camera and CBS field-sequential color
system (BROADCASTING, April 19) pro-
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vided both black-and-white and color
pictures of far greater clarity and reso-
lution than those of the slow-scan RCA
vidicon camera used on the Apollo 8
flight. Most home viewers found the
color pictures of particularly surprising
quality. Network technicians reported
the pictures provided by color conver-
sion slightly clearer than the black-and-
white pictures.

From the first live capsule broadcast
only three hours after lift-off Sunday
(May 18), astronauts Stafford, Cernan
and John W. Young displayed an eager-
ness to share their space views beyond
what their schedules called for.

Colonel Stafford was reported to have
been responsible for pressing NASA to
provide the color coverage to encourage
public support of the space program.

All three TV networks stood by to
‘cut in any new transmissions from the
space craft or other developments
throughout the flight. NBC once again
appeared to be leading in bulk of cover-
age, from the launch itself, when the
network pre-empted regular program-
ing continuously from 11:30 a.m. to
5:06 p.m. ABC and CBS cut back in
and out as space activities dictated.

In addition to special broadcastings,
on Tuesday (May 20) The CBS Eve-
ning News with Walter Cronkite was
extended to one hour to include one of
the live space transmissions. Today,
NBC was to extend its Today show to
three hours to concentrate on pre-splash-
down activities.

Although the most spectacular aspects
of the flight’s first five days were the
picture transmissions, all major radio
networks also covered throughout. They
were on equal footing with TV through
many crucial moments of the flight
when no live pictures were available.

RTNDA wants complaints
on ethics violations

The Radio-Television News Directors
Association at a meeting in Chicago
Saturday, May 10, began procedures
for investigating “documented and well-
founded” complaints of violations of its
Code of Ethics.

The Ethics and Standards Committee
of RTNDA, chairmanned by Mitchell
V. Charnley, professor emeritus of the
University of Minnesota, formulated
the plan to set up procedures for con-
sidering and acting on such complaints.
Of particular concern to the committee
are recent allegations of staged news
coverage by television newsmen.

Mr. Charnley said the committee will
also be alert to the possibility that some
complaints may reflect an unwarranted
desire to suppress news. Documented
complaints may be addressed to Mitch-
ell V. Charnley, University of Min-
nesota, Minneapolis.

Can ‘Peyton Place’ find
happiness off-network?

Twentieth Century-Fox Television is
placing the most successful soap opera
carried on prime-time television, Pey-
ton Place, into syndication for a fall
start.

In announcing this development last
week, Alan Silverbach, vice president
in charge of syndication, noted that
Peyton Place is completing a five-year
cycle on ABC-TV. The series contains
514 half-hour episodes, of which 274
are in color. It is being offered to sta-
tions as a daily strip. Mr. Silverbach
declined to reveal the price structure
set for Peyton, but said it would be sold
for “top dollar.”

He also announced initial sales on
two other off-network properties, Fel-
ony Squad and Judd for the De-
fense, also off ABC-TV. He said
Felony Squad has been bought by
wprIx(Tv) New York, kcop(Tv) Los
Angeles, kEMo-Tv San Francisco, KIRo-
TV Seattle and waTL-Tv Atlanta and
Judd for the Defense by KCop, WPIX,
wkRc-Tv Cincinnati, Koa-Tv Denver
and WTCN-TV Minneapolis-St. Paul.

ITC has four-series,
54-unit package out

Independent Television Corp. has re-
leased an Adventure-Suspense Theater,
all-color package of four series with 54
hours of off-network programing and
47 hours of first-run programing.

ITC President Abe Mandell said the
package has been presold in 22 mar-
kets, including seven of the top 10, and
they bring the company’s total U.S.
syndication sales in the past two months
to $2.5 million. The announcement fol-
lowed ITC's three-day national sales
meeting in New York.

In the package are: The Champions,
starring Stuart Damon, Alexandra
Bastedo and William Gaunt, 20 hours
new, 10 first-run off NBC-TV; The
Baron, starring Steve Forrest and Sue
Lloyd, 14 new, 12 first-run off ABC-
TV; Man in a Suitcase, starring Rich-
ard Bradford, 13 new, 15 first-run off
ABC-TV, and The Prisoner, starring
Patrick McGoohan, 17 first-run off
CBS-TV.

CBS sets policy
on syndication rights

Concern over allegations that networks
pressure program producers into sur-
rendering to network subsidiary rights,
including syndication, in their pro-
grams, led CBS last week to announce
its policy regarding the acquisition of
such rights.

If a producer requests financial as-

sistance in the preparation of a pro-
gram, CBS said, it will ask, in addition
to network broadcast rights: (1) ‘“an
unconditional and credit-worthy prom-
ise to repay, on terms generally avail-
able from financial institutions,” or
(2) “a negotiated participation in sub-
sidiary interests and/or rights.”

If the producer chooses an option
under which he retains all subsidiary
rights and interests, CBS said, it may
subsequently seek to acquire “some of
those interests and/or rights.” But it
will defer negotiations for them *“until
after the arrangement to acquire the
network broadcast rights has been
made.”

NAB, RIAA name
liaison committees

A liaison committee to provide a chan-
nel of communications between the rec-
ord and radio industries has been
named by the National Association of
Broadcasters and the Record Industry
Association of America.

Representing NAB will be Robert L.
Pratt, kGor Coffeyville, Kan.; Dan
Hayslett, kixr Dallas; Lester M. Smith,
KJR Seattle, and Erny Tannen, Media-
merica stations, Silver Spring, Md.

RIAA representatives will be Stanley
M. Gortikov, Capitol Records, Holly-
wood; Jac Holzman, Elektra Records,
New York; Hal Neely, Starday Rec-
ords, Hendersonville, Tenn., and Jerry
Wexler, Atlantic Records, New York.

Empire bases new series
on Levy, Wylie ideas

Empire Productions, Hollywood, has
completed arrangements to develop two
new comedies for the 1970-71 season.

The first contract is with Screen
Gems for a comedy based on an orig-
inal idea by David Levy, executive pro-
ducer of Empire Productions, entitled
This Town of Ours. The production is
being supervised by Stephen Blauner,
Screen Gems vice president for pro-
gram development.

The second program is in association
with 20th Century-Fox. It is based on
an idea by Max Wylie and is entitled
The Bridegroom. Production supervisor
is Grant Tinker, Fox’s vice president in
charge of programing.

Clark's young approach

Dick Clark Productions, Hollywood, is
developing four special programs for
prospective sale to networks in the fall.
Theme of all four shows—Up, Up and
In Orbit; It's a Young, Young, Young
World; The Biggest Little Show on
Earth, and Operation Workout — is
young people in today’s world.
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ABC earnings soar into '69

Profits from O&O’s more than compensate
for losses in radio and TV networking

ABC will enjoy record second-quarter
earnings and can expect a level of earn-
ings for the entire year higher than
those of 1968, President Leonard H.
Goldenson told stockholders at the
company’s annual meeting in New York
last week.

Mr. Goldenson declined to estimate
earnings for the year when questioned
by a shareholder about a Wall Street
Journal story last month that quoted
Simon B. Sicgel, ABC executive vice
president, as predicting that the com-
pany could “reach or surpass” per-
share earnings estimates of $3.50 to
$3.75 for the year.

However, following the meeting, an
ABC executive said privately that had
Mr. Goldenson been asked directly by
a stockholder if he disagreed with Mr.
Siegel’s estimate, he was prepared to
say he would not dispute it.

ABC earnings last year were $2.66
per share. Earnings for the second
quarter of last year were 92 cents a
share.

In response to questions at the meet-
ing, Mr. Goldenson also said that both
the ABC radio and television networks
are continuing to operate in the red,
but the owned-and-operated stations are
doing well enough that the over-all
broadcast division is showing a profit.

He said that the five owned television
stations had record sales last year, that
first-quarter sales this year were the
highest in the stations’ history and that
the trend is continuing. He said the ra-
dio stations division “is at a record
sales level for the year to date.”

Of the television network, Mr. Gold-
enson reported that “very significant
progress has been made since the first
of this year in the daytime period. The
network’s daytime schedule is in the
strongest competitive position in its his-
tory . . . aided by the substantially im-
proved daytime ratings and by the con-
tinuing strong advertiser demand, the
entire network schedule is virtually sold
out for this current quarter.”

Of the over-all television network
situation, he said, “sales for the third
quarter are currently well ahead of
last year’s level” and ‘“sales for the
fourth quarter are ahead of last year’s
level at this time.” In other broadcast-
ing operations, Mr. Goldenson said,

“ABC International and ABC Films
have performed satisfactorily.”

Among major nonbroadcast activ-
ities, he said the theater division
“showed substantial earnings improve-
ment in 1968; the best level since
1950,” and were “good” for the first
quarter of this year, although he ac-
knowledged they were “not equal to
last year’s first-quarter results when
several exceptionally popular motion
pictures were in release.” He said “ABC
Records has continued to make fine
progress.”

Mr. Goldenson also said that “with
the strongest cash and working-capital
position that we have ever had, we are
in a most favorable position to grow
and expand.”

The meeting was stretched to two

hours length by the repeated question-
ing of Mr. Goldenson by two minor
stockholders, Mrs. Evelyn Y. Davis and
Mrs. Wilma Soss, who habitually attend
shareholders meetings of major firms.
Although his patience at times appeared
strained by the repetitive questioning,
Mr. Goldenson did provide answers—
among them: that ABC paid dues of
about $100,000 to the National Asso-
ciation of Broadcasters last year, that
it paid Price Waterhouse & Co. $385,-
000 for auditing services and that it is
the company’s position that it will con-
tinue broadcasting cigarette commer-
cials as long as they are not declared
illegal.

Shareholders overwhelmingly voted
down an annual proposal by Mrs.
Davis that the company be banned
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from making any charitable or educa-
tion contributions, and Mr. Goldenson
rejected as irrelevant a motion that the
company withhold charitable contribu-
tions to schools that “give in to edu-
cated hoodlums” creating campus dis-
orders.

Robert V. Hansberger, president and
chief executive officer of the Boise
Cascade Corp., was elected a director
of ABC. Chester Gersten and Robert
Hinckley retired from the board, and all
other present directors were re-elected.

A proxy statement issued for the
meeting showed that directors of the
company holding major blocks of stock
were Mr. Goldenson, 70,061 shares;
Mr. Siegel, 11,937 shares, and Everett
H. Erlick, 8,066 shares.

Among salaries of top officers of
ABC, the statement showed that last
year Mr. Goldenson was paid $125,000
with $53,000 in deferred compensa-
tion; Mr. Siegel, $100,214 plus $44,000
in deferred compensation; Samuel H.
Clark, group vice president, $75,000
plus $17,500 in additional compensa-
tion; Mr. Erlick, a group vice president
and general counsel, $72,600 plus $15,-
000 in additional compensation, and
Thomas W. Moore, group vice presi-
dent who resigned Aug. 30, 1968, $67,-
165. (The proxy statement also showed
that Mr. Clark received a new contract,
effective the first of this year and run-
ning until Dec. 31, 1973, raising his
salary to $100,000 a year plus deferred
compensation.)

Bottom drops out
of Fox’s 1st quarter

Zanuck tells stockholders
revenues fell $9.2 million
over comparable '68 period

The annual meeting of stockholders of
the 20th Century-Fox Corp. in New
York last week was a boisterous affair
that was not calmed by the news that
first-quarter 1969 earnings h2d declined
sharply from the 1968 level.

Darryl F. Zanuck gave no explana-
tion in his prepared remarks or in
answer to a stockhelder’s question on the
earnings drop. He told stockholders that
earnings had fallen to $2,464,000 in
the 1969 first quarter (equal to 31
cents a share) from $3,363,000 in the
1968 first quarter (equal to 52 cents a
share). Revenues dropped to $35,295,-
000 from $44,590,000 in the 1968 first
quarter.

After the meeting, Mr. Zanuck,
nettled by a newsman’s query, replied:
“What do you expect us to do, hit a
home run every time we go to bat?
Babe Ruth hit more home runs than
anyone else, but he struck out more

times. Next year it may go like this
[pointing upward] and the next year it
might go like this [pointing down-
ward).”

During the meeting Mr. Zanuck ac-
knowledged that two Fox pictures now
in distribution, “Star” and “Dr. Doo-
little,” have proved to be disappoint-
ments. But he denied reports that “Dr,
Doolittle” has meant a loss of more
than $20 million to the company.

Fox has been the target of take-over
attempts by several companies in recent
months. Mr. Zanuck said that there
have been discussions in the past with
a limited number of companies and
added, “I prefer to go it alone. But
should a proposition come along that
would be beneficial to Fox stockhelders,
then I would certainly be in favor of
discussing it in detail.”

Taft registers rise
in revenues, income

Radio sales are up 16%
while pretax profit
for group climbs 19%

Taft Broadcasting Co. has reported a
14.3% increase in net revenues and an
8.7% increase in net income for the

. fiscal year ended March 31.

Net revenues amounted to $41,810,-
685, or $2.02 per share vs. $1.88 per
share for the previous year. Operating
income rose 18.1% to $17,712,733
and pretax income was up 19.1% to
$14,786,344. Net income was $6,889,-
344 compared to the prior year’s $6,-
335,060 before the gain on the sale of
WKYT-TV Lexington, Ky.

The financial figures were revealed
at a meeting last Tuesday (May 20)
of Taft officers and members of the
New York City Entertainment Analysts
Group at Taft's headquarters in Cin-
cinnati. Lawrence H. Rogers II, Taft
president, said the company expects to
end its first fiscal quarter “comfortably”
ahead of last year in broadcasting. In
1968 Taft radio sales advanced 16%
and operating profit increased 19%,
said Mr. Rogers, who added that Taft’s
Buffalo, N.Y., radio outlet—wGRr—has
finally gone into the black. “I look for
WGR to make a countable contribution
to net earnings by the end of this fiscal
year,” he said.

Turning to a discussion of Taft’'s TV
production activities, Mr. Rogers said
it is too early for Fouad Said Produc-
tions to show major sales and earnings
gains, but the quarter beginning in July
should have a telling effect. Taft is con-
cerned about the short supply non-
network programs, he said, and is en-
gaged in a project to launch a daily

syndicated video-taped show for Taft
stations and as many other stations as
can be sold. The Dennis Wholey Show
would replace the syndicated Merv
Griffin Show, since Mr. Griffin is going
to CBS-TV, Mr. Rogers said. He add-
ed that financing the cost of the show
—$35,000 a week—would require six
major market sales outside of its own.

The New Adventures of Huckleberry
Finn on NBC-TV this year and pro-
duced by Taft’s Hanna-Barbera Produc-
tions, he said was “a disappointing and
expensive failure. We hope eventually
for it to pay off from residual uses. . . .”
H-B’s Wacky Races on CBS-TV will
not be renewed (although reruns of the
show on CBS have been scheduled) and
The Bananna Splits has been renewed
by NBC—largely for reruns. ABC has
bought an hour show based on the suc-
cess of The Bananna Splits, Mr. Rogers
said, and it will be calied The Cattanoo-
ga Cats. Altogether, he said, H-B will
have its biggest year in new network
sales.

Mr. Rogers also revealed that Taft
has been investigating the formation of
a sales agency for its Hanna-Barbera
and will soon make an announcement
in this regard.

Commenting on cigarette advertising,
Mr. Rogers said Taft is “not particularly
concerned” about a loss in revenues
should an FCC-suggested ban be im-
posed on such advertising. Taft’s cig-
arette revenues have dropped from over
8% in 1966 to only 4% in 1968, he
said.

Last week the FCC announced its ap-
proval of Taft’s purchase of wiBF-TV
(ch. 29) Philadelphia (see page 46).
Taft intends to finance the $4.5-million
purchase with a $5 million loan from
two local banks and anticipates repay-
ment in three years at the most. Accord-
ing to Taft executive vice president
John L. McClay, the station will be
managed by Robert C. Wiegand, Taft
vice president and general manager of
WGR-TV Buffalo.

LM&M is latest agency
to seek public sale

LaRoche, McCaffrey and McCall Inc.,
New York, is about to become the 13th
advertising agency to go public.
LM&M has filed a registration state-
ment with the Securities and Exchange
Commission offering 185,000 outstand-
ing common shares for public sale by
LM&M stockholders. The offering is be-
ing made through G. H. Walker & Co.,
St. Louis, at $19 per share maximum.
The company has 625,140 shares out-
standing, all owned by officers and em-
ployes. Both James J. McCaffrey, chair-
man and chief executive officer, and
David B. McCall, president, each in-
tend to sell 37,720 of their 125,307
shares, and Myron C. McDonald, ex-
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ecutive vice president, will sell 15,050
of 50,000 shares held. The balance of
the shares being registered are to be
offered by 27 other stockholders.

LM&M billed about $42 million in
1968, of which $17 million were broad-
cast billings.

Ad agencies already public include
Foote, Cone & Belding; Papert, Koenig,
Lois; Adams, Dana, Silverstein; Dore-
mus & Co.; Doyle Dane Bernbach;
Grant Advertising International; Grey
Advertising; Ogilvy & Mather; Wells,
Rich, Greene, and the Lampert Agency.
J. Walter Thompson and Herbert
Arthur Morris Inc. are awaiting SEC
approval.

Sounderling sees record
year; buys Pix Inc.

Egmont Sonderling, president of Son-
derling Broadcasting Corp., predicts rec-
ord earnings for 1969 on the basis of
a 22% increase in revenues and profits
for the first quarter of the year (BroAD-
CASTING, May 12).

He made the prediction at the an-
nual stockholders meeting in Chicago
May 14. Mr. Sonderling also an-
nounced acquisition of Pix Inc., a New
York-based photography firm with a
four-million picture library of celebri-
ties, government leaders and world
scenes. The purchase was made through
Sonderling’s Modern Teleservice Inc.
for an undisclosed sum.

Two new members were elected to
the Sonderling board: Alan Henry,
executive vice president of the com-
pany, and George A. Katz, partner in
the New York law firm of Wachtell,
Lipton, Rosen, Katz & Kemn. Five pres-
ent board members were re-elected.

CBS establishes CIRPC
to aid investor relations

CBS has established a CBS Investor
Relations Policy Committee to improve
the financial information provided by
the company to the investment com-
munity.

In a memorandum last week to
officers and department heads, CBS
President Frank Stanton said that the
functions of CIRPC will be to (1)
develop and recommend investor-rela-
tions policies and giudelines to corporate
management; (2) to publish and issue
these guidelines upon the approval of
the president of [CBS], and (3) conduct
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regular evaluations of investor relations
objectives and current activities. The
committee will determine its own sched-
cle of meetings.

The chairman of CIRPC, Dr. Stan-
ton said, will be Ralph Briscoe, vice
president, finance, CBS. The committee
also will include E. K. Meade Jr., vice
president, corporate affairs; Kenneth W,
Hoehn, treasurer; Julius F. Brauner,
secretary; representatives of the four
CBS Groups on an ad hoc basis, and
the director of investor relations, who
will serve as secretary of CIRPC.

Haskell P. MacCowatt has been ap-
pointed CBS director of investor rela-
tions, corporate affairs staff (see page
68) and will be responsible for day-to-
day aspects of the company’s financial
public relations and will work with the
financial press and with security ana-
lysts.

Teleprompter revises
1968 earnings report

The annual report of Teleprompter
Corp. issued last week showed 1968
earnings somewhat lower than those
originally reported by the firm (BRroaD-
CASTING, April 7).

A Teleprompter spokesman said the
financial statement was revised after
accounting procedures on 1968 earn-
ings were modified at the request of the
Securities and Exchange Commission
when Teleprompter filed a registration
statement for the recent sale of $10
million in 20-year convertible subor-
dinated debentures (BROADCASTING,
April 7, et seq).

The spoksman said the first set of
1968 earnings figures involved elimina-
tion of an entry for amortization of
goodwill on its CATV systems. At the
SEC’s request, the company restored
this entry, changing net operating in-
come for 1968 from the previously re-
ported $554,020 to $478,020. Per-share
earnings were reduced from 56 cents
to 45 cents. The originally reported
gross revenues of $7,270,094 remain
unaffected.

W7, Kinney merger goes
to stockholders June 10

Shareholders of Warner Bros.-Seven
Arts Ltd. and Kinney National Service
Inc. will vote on the proposed acqui-
sition of W7 by Kinney in separate
meetings to be held in Toronto and
New York on June 10.

The boards of directors of both com-
panies have approved the transaction
(BROADCASTING, March 18), which is
estimated to be worth from $350 mil-
lion to $400 million in an exchange of
stock.

In a joint proxy statement issued

Radio Mystery Serles

» IS BACK
LT ONTHE AIR!
o rnteme.™ CHARLES MICHELSON, INC.

45 West 45th St.. New York 36 ¢ Plaza 7-0695

(Advertisement)

Regardless of fit,
your next “suit” could
cost a small fortune:

If you're part of the communications industry,
sooner Or later someone's going to try to
hang one of these suits on you: A libel suit,
slqnder suit, piracy suit, invasion of privacy
suit or a copyright violation suit...and they
don’t tailor lawsuits to your budget. So,
decide what you can afford in case of a judg-
ment against you, and we'll cover any excess
with an Employers Special Excess Insurance
Policy. For details and rates, write to: Dept. F,
EMPLOYERS REINSURANCE CORP,
21 West 10th, Kansas City, Mo. 64105; New
York, 111 John: San Francisco, 220 Mont-
gomery; Chicago, 175 W. Jackson; Atlanta,
34 Peachtree, N.E.

NEED AN ELECTROVDICE
MICROPHONE?

CONTACT CCA %

LECTH

| MULTIPLE SCLEROSIS

GREAT CRIPPLER

Strikes at Young Adults

Multiple sclerosis is “the great
crippler of young adults.”” An esti-
mated 500,000 Americans, young
adults, mothers and fathers, in the
active years of community and
family service between 20 and 40,
have been stricken by MS and
related diseases. Cause, prevention
and cure remain unknown. The
National Multiple Sclerosis Society
fights MS through programs of
national and international research,
community patient services, and
public and professional education.

BROADCASTING, May 26, 1969

61



last week by W7 and Kinney, stock-
holders of Kinney were notified they
also will be asked to increase the au-
thorized common stock of the company
from 20 million to 40 million shares.

Company reports:

Columbia Pictures, New York, showed
a sharp drop in gross income and earn-
ings for the first nine months of the
fiscal year. The loss was said to be at-
tributable to “the slow pattern” of road
show releases for “Funny Girl” and
“QOliver!” Screen Gems, Columbia’s tele-
vision division, “did quite well during
the period,” a spokeman said. For the
39 weeks ended March 29:

1969 1968
Earned per share $0.82 $1.38
Net income 4,593,000 7.211,000
Gross income 153,205,000 186,000,000

National General Corp., Los Angeles,
leisure-time and financial services com-
pany with interests in television pro-

duction and distribution, reported
sharply higher revenues and net in-
come for the first half of fiscal 1969
ended March 25:

1969 1968
Earned per share $1.40 $0.74
Revenues 12,232,000 46,997,000
Net income 6,213,000 2,758,000
Shares outstanding 4,431,000 3,728,000

Notes: Net Iincome and earned Der-share
figures include extraordinary gain of $659,-
000, or 15 cents a share, in 1969 and $319,000,
or nine cents a share, in 1968.

Publishers Co., Washington-based print-
er and publisher and applicant to pur-
chase wons and wBGM(FM), both
Tallahassee, Fla., reported a 27% in-
crease in net income and an increase
in sales for the first quarter of 1969:

1969 1968
Earned per share $0.20 $0.15
Sales 8,810.859 7,096,423
Net income 279,172 219,923
Reeves Telecom Corp.,, (formerly

last week reported record revenues but
loss in net income for the first quarter
of 1969. A major reason for the de-
cline, Reeves said, was the shutdown of
newly acquired video studios during
January for union negotiations. For the
quarter ended March 31:

1969 1968*
Earned per share _—— $0.07
Revenues 4,751,400 3,156,000
Operating income 649,600 803,000
Net income (151,600) 155,500

.‘?{estated to reflect inclusion of certain
gcquitsitlons on the basis of pooling of in-
erest,

Movielab Inc., New York, processor of
films for television and theatrical re-
lease, reported a decline in net sales
and income for the first quarter ended
March 28:

: 1969 1968
Earned per share $.0.06 $0.14
Net sales 2,561.987 2,857,760
Net income 82,751 197,903*
Shares outstanding 1, 40’7 266 1.404,481

*Adjusted for 10% federal surcharge on

Reeves Broadcasting Corp.) New York, earnings
The Broadcasting stock index
A weekly summary of market activity in the shares of 83 companies
associated with broadcasting, compiled by Roth Gerard & Co.
Approx. Total Market
Shares Capitali-
Stock Exe Closing Closing Closing 1969 Out zation
Symbol change May 22 May 15 May 8 High Low (000) (000)

Broadcasting
ABC ABC N 713% 73% 1% 7634 56 1% 4,709 $ 322,600
Atlantic States Ind. (o] 934 1034 10 153 934 | 1,798 17,500
Capital Cities ccB N 74% 7634 75 79 62% 2,811 214,000
CBS CBS N 55% 583 5434 6934 4484 24,138 1,315,500
Corinthian CRB N 3034 30 294 3% 25% 3,384 94,800
Cox COX N 47 463 45% 59 423 2,884 133,000
Gross Telecasting (o] 183 1834 18 20 16 798 15,200
Metromedia MET N 3584 37% 3834 63y 35% 5,408 205,500
Pacific & Southern (o] 20 17 22 25% 1634 1,616 35,600
Reeves Telecom RBT A 21% 203% 23 35% 18% 2,001 45,200
Scripps-Howard (o] 27% 27 27% 31% 27 2,589 70,600
Sonderling sDB A 4634 434 43 473 3234 963 37,100
Taft TFB N 40% 42% 413 434 34y 3,363 131,200

Total 56,552 $ 2,637,800
Broadcasting with other major interests
Avco AV N 3234 2% 33% 4934 314 12,535 $ 434,000
Bartell Media BMC A 17% 17% 1644 2% 14 2,101 36,500
Boston Herald-Traveler o] 28 34 38 1 28 574 21,800
Chris-Craft * CCN N 2054 4234 4434 243 205 1,395 61,900
Cowles Communication CWL N 153 158¢ 153 17% 134 3,620 52,500
Fuqua FQA N 433 434 35 47 34 5,073 223,800
Gannett GCI N 4184 4134 38 42 353 5,322 192,900
General Tire GY N 24y 79 2634 3454 24 17,402 437,200
Gray Communications [o} 10% 1034 10 1254 9 475 4,800
Lamb Communications (o} 534 534 534 10 5 2,650 15,900
Liberty Corp. LC N 163 17% 17 23y 163 7,036 131,900
LIN o] 13% 1534 16 33 13 1,415 21,600
Meredith Corp. MDP N 5354 52 55 593 4734 2,762 137,100
The Outlet Co. oTuU N 23% 23% 243 3034 21 1,229 30,600
Plough Inc. PLO N 7034 705 70%4 725 6234 6,761 469,000
Post Corp. (o] 20% 22 21% 40 17 566 12,500
Rollins ROL N 373 37 373 383 304 7,942 288,900
Rust Craft RUS A 34 2% 33 38% 29%¢ 1,169 38,600
Storer SBK N 3934 43y 43 62 3914 4,194 180,300
Time Inc. TL N 64% 6934 71 10034 6134 7,211 512,000
Wometco WOM N 22y 233 225 23% 1984 5,723 129,500

Total 97,155 $3,433,300
CATV
Ameco ACO A 11 12 12 14% 1034 1,200 $ 14,400
American TV & Communications o) 12 11% 12 15 11% 1,775 21,500
Cable Information Systems o] 434 5 5 5 43 955 4,800
Columbia Cable o] 1334 1434 1434 153 1334 580 8,400
Cox Cable Communications [o] 19 1934 183 20 163 2,500 46,900
Cypress Communications [o] 1434 15 15 23 12 808 12,100
Entror (o] 5 54 374 10 5 607 3,500
H & B American HBA A 164 17}/ 15% 20 133% 4,973 78,300
Sterling Communications (o] 1034 8 1034 634 500 4,000
Teleprompter TP A 60 57 541 6634 463 995 54,200
Television Communications (o] 18% 17% 15 20 12% 2,090 31,400
Vikoa VIK A 2634 2934 26 33% 234 1,795 46,700

Total 18,778 $ 326,200
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Adams-Russell Co., Waltham, Mass.,
electronics equipment manufacturer and
group CATV owner, reported a 20%
increase in net sales and net income for
the six months ended March 30:

1969 1968
Earned per share $0.36 $0.30
Net sales 4,207.000 3,542,000
Pretax income 598,000 0,000
Net income 9,000 251,000
Shares outstanding 826,107 2,

Figures reflect oberating results of com-
panjes acquired during 1968 and 1962 on a
pooling of interests basis.

Teleprompter Corp., New York, mul-
tiple CATV owner, reported a 73.8%
increase in net income and a 15.5% in-
crease in revenues for the three months
ended March 31:

1969 1968
Earned per share* $0.18 $0.11
Revenues 2,325.348 2.013,726
Net income* 193.588 111,366

*Before extraordinary items of $117,216 in
1968, equivalent to 10 _cents per share, and
after provision for federal income taxes of

Financial notes:

a Avco Corp., New York, reported an
increase in net income for the first
quarter ended Feb. 28. Earnings were
$13.7 million, or 86 cents per share,
compared with $12.8 million, or 82
cents per share, in 1968. First-quarter
earnings include those of Seaboard
Finance since its acquisition on Jan.
21, 1969 (amounting to 9 cents per
share), and a net profit of 18 cents
per share realized on the sale of Avco’s
50% interest in Meredith-Avco, CATV
company. "

s Cox Broadcasting Corp., Atlanta, has
declared a regular quarterly dividend
of 12% cents per share, payable July
15 to stockholders of record June 20.

= Downe Communications, New York,
has filed with the Securities and Ex-
change Commission seeking registration

be offered for public sale by Downe
stockholders at $32 per share maximum.
Registration of the shares will not be-
come effective until 90 days after the
effectiveness of the registration of an-
ditional 1,033,700 common shares
(BROADCASTING, May 19).

= Oak Electro/Netics Corp., Crystal
Lake, Ill.,, manufacturer of television
tuners and other electronic components,
has acquired Win-West Plastics Inc.,
Wauconda, Ill. Terms of the purchase
were not disclosed. Win-West, a pro-
ducer of plastic molded products for
electronics, will be operated as a divi-
sion of Oak.

= National General Corp., Los Angeles,
heavily engaged in TV and movie pro-
duction among other interests, is negoti-
ating to take over Parvin-Dohrmann
Co., Los Angeles, hotel supply firm and
operator of several Las Vegas hotels

gzg,‘ﬂg?o :ng rs:lzli_q‘g())(.‘ respectively, including ¢ §77 800 common shares which may and casinos.
Approx. Total Market
Shares Capitali-
Stock Ex- Closing Closing Closing 1969 Out zation
Symbol change May 22 May 15 May 8 High Low (000) (000}
Programing
Columbia Pictures CPS N 34y 353 353 42 29y 5,113 $ 179,600
Commonwealth United cuc A 1414 14 13% 2434 125¢ 10,627 148,900
Disney DIS N 82y, 80 82% 8634 697¢ 4,346 359,600
Filmways FWY A 32 32% 33% 38% 2814 1,079 36,700
Four Star International (o] 434 414 414 10 43 666 3,000
Gulf & Western GW N 315 31 31 5014 28y 15,700 526,000
MCA MCA N 357% 383% 37 4414 34 8,059 299,200
MGM MGM N 3634 35% 35 4434 32 5,762 193,700
Transamerica TA N 354 367 37 383 32 60,937 2,087.100
Trans-Lux TLX A 3344 33% 32 58% 30Y 856 29,100
20th Century-Fox TF N 321 34% 324 4134 31% 7,072 235,100
Walter Reade Organization (o] 11% 12 1214 1584 1114 2,248 27,800
Warner-Seven Arts WBS A 5554 5584 5484 6434 3984 3,816 201,800
Wrather Corp. (o] 15 1634 17%4 223% 13% 1,760 23,300
Total 128,041 $ 4,350,900
Service
John Blair e} 27 2634 2634 30 22% 2,271 $ 64,200
Comsat CcQ N 50 49 495¢ 555¢ 41% 10,000 457,500
Creative Management e} 1034 131 1214 203 13 581 7,600
Doyle Dane Bernbach o] 3034 2834 3234 313 28 2,104 60,500
Foote, Cone & Belding FCB N 1434 15 147¢ 1534 1334 2,159 30,000
Grey Advertising o 17% 1634 173 1834 14 1,199 20,400
Movielab MOV A 9} 10 10 14 9 1,407 14,100
MPO Videotronics MPO A 14% 15 15 22% 131 536 7,600
Nielsen ¢} 36 36 3514 37 31y 5,240 171,600
Ogilvy & Mather ¢} 34% 33 30% 3414 21 1,090 31,900
Papert, Koenig, Lois PKL A 201¢ 19 22% 303¢ 1084 721 10,800
Wells, Rich, Greene o 1434 153 16 18 13 1,501 23,600
Total 28,809 $ 899,800
Manufacturing
Admiral ADL N 19% 1934 195¢ 215 15 5,110 106,000
Ampex APX N 4214 43y 435¢ 443 3234 10,571 442,700
General Electric GE N 96 9614 953 9814 8514 90,578 8,854,000
Magnavox MAG N 523 5334 5514 5634 4754 15,446 832,200
3M MMM N 108% 11034 108 11214 94 54,110 5,641,000
Motorola MOT N 11814 125 126 133% 10234 6,122 776,000
RCA RCA N 4554 47y 46% 484 41y 62,612 2,950,600
Reeves Industries RSC A 7% 8 854 10% 7% 3,415 26,900
Visual Electronics VIS A 2034 2054 22% 37 19 1,233 24,700
Westinghouse WX N 633 64% 65 1Yy 5854 38,239 2,442,500
Zenith Radio ZE N 4934 4934 52% 58 4834 18,935 998,800
Total 306,371 $23,095,400
Grand total 635,706 $34,743,400
Standard & Poor Industrial Average 114.49 115.83 115.08 116.85 106.36

N-New York Stock Exchange
A-American Stock Exchange
- 0-Over the counter (bid price shown)

Shares outstanding and capitalization as of April 30

* Denotes two-for-one split
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Search for status in station design

Image-building is the new aim of broadcasters
who used to want functionalism at least cost

Broadcasting, as a communications
form peculiar to the 20th century, has
begun to look the part. Striking new
facades reflecting the medium’s “now”
presencc are appearing across the
country as time, money and local cir-
cumstances are impelling broadcasters
to abandon old, cramped 20-plus-year-
old studios in hotels and jerry-rigged
structures and to look for newer quar-
ters.

There is evidence that, in the search
for new locations, broadcasters, who
have striven to achieve an audio or
visual identity for their stations, are in-
creasingly paying more attention to
what sort of architectural face they are
going to present to the public and what
that face means to the community they
serve. As C. Wrede Petersmeyer, presi-
dent and board chairman of Corinthian
Broadcasting Corp., notes of Corin-
thian’s new Sacramento, Calif., studios
for kxtv(TVv): “A building ought to
say something about the people who

own it. It should reflect some commit-
ment to the community, and most im-
portant, it should be a contribution
to the community.”

The emergence of broadcasting’s
“new look” is emphasized by architect
Raymond A. Bowers of Fulmer &
Bowers, Princeton, N.J., who designed
Time-Life Broadcast’s new KLZ-AM-FM-
Tv Denver facility and who has had ex-
tensive experience in station design. “It
used to be that broadcasters were con-
cerned solely with economics,” he says,
“‘How much can we get for the least?
Now, the trend appears to be seeking
an ‘image in the community,’ a pala-
table, comfortable image, to make their
presence known. There appears to be a
new concern for visual identification in
the community as well as on the air.”

Mr. Bowers notes that the “new
look” trend is exemplified in the KLz
project in that “here is a client that
had the money and the desire to create
a shape in its community.” The ques-
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tions facing broadcasters—and they
are bound to be raised more frequently
as existing structures fail to cope with
a growing amount of broadcast ma-
chinery and personnel and diversifica-
tion into, say, commercial production
—are what price image and what direc-
tion architecture?

Of three new facilities which have
opened in the last year, broadcasters
might choose to carve out a prominent
architectural niche for themselves as
WRVA-AM-FM Richmond, Va., did when
it hired internationally known architect
Philip Johnson to design its $700,000
building. Or they might try a hand at
renovating an older, nonbroadcast
building for $1.1 million, and making
it indigenous to local surroundings,
but at the same time infusing it with a
corporate identity, as KxTv achieved in
Sacramento. Or they might approach a
major multi-story $2.6-million project
on the scale of KLz.

Despite their strikingly different
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facades, all three buildings share a
traditional interior layout of broadcast
functions and studios based on years
of experience and need. Some of these
station officials express concern that
they have overdesigned their studio
space, that some unforeseen techno-
logical breakthrough in equipment or
lighting will obviate the elaborate, large
stages for smaller accommodations.
But, all three have been constructed
with an eye toward ample storage space
and possible future internal expansion.

“The same problems are still there,”
Mr. Bowers says, in referring to acous-
tics and sound-producing equipment,
such as air-conditioner compressors,
“but the (problem-solving) approaches
are still the same.” “Nothing’s new,”
was the inevitable reply when all three
stations were queried about technical
innovations and interior design prob-
lems.

What is new is the look, the image.
As John Tansey, WRvA general man-
ager, notes about his station’s new
community identity: “We could have
built a 19th century building, and we
would have been a nonentity. Now,
we’re somebody.”

When the state evinced an interest
in the Hotel Richmond as an office
building, wrva found itself out of its
33-year-old headquarters. Searches for
a new location led eventually to several
rubble-strewn acres atop historic Church
Hill overlooking a panorama of the
Richmond skyline and in the neighbor-
hood of American landmarks and 19th
century rows of ghetto townhouses.

The site at 22d and Grace proves
convenient to WRVA newsmen. As. Mr.
Tansey notes: “We're at the core city,
readily accessible to Interstate 95 [the
beltway around Richmond], the state
house and financial districts.”

But the location also thrust the sta-
tion in the midst of a 32-block preserva-
tion renovation project being conducted
by the Historic Richmond Foundation,
and on to the horns of an architectural
dilemma: whether or not to build a
structure that would blend in with the
surrounding community or to go it
alone with a modern building.

In a way, the decision was made for
the station. At the urging of Dr. Bruce
English, president of the foundation,
architect Philip Johnson was encouraged
to examine the Church Hill area with a
view toward designing the wWRvaA build-
ing. Mr. Johnson has earned an inter-
national reputation for such achieve-
ments as the New York City landmarks
of the Museum of Modern Art, the
New York State Theater in the Lincoln
Center and the Four Seasons Restau-
rant in the Seagram Building.

The area and the project proved a
perfect match; in a consulting capacity,
Mr. Johnson undertook the exterior de-
sign—but not without some misgivings
on the part of station officials. “We

WRVA-AM-FM Richmond chose services of internationally known architect Philip
Johnson to design its new building on historic Chuirch Hill. Mr. Johnson decided
not to try to copy surrounding 19th century architecture, but instead cast a
modern building out of raw concrete because “broadcasting is a product of the

20th century.”

Since station opened its doors last May it has become minor

tourist attraction (see layout, page 64) and has proved valuable addition to His-
toric Richimond Foundation’s efforts to renovate area.

The new home of XLZ-AM-FM-TV Denver is a cantilevered five-story octagonal-

shaped tower connected to two-story conventionally shaped rectangular box
which serves primarily as main TV studio area. Building best reflects architect
Raymond Bowers's contention that broadcasters are showing new concern for
“visual identification in the community as well as on the air.”

were scared to death at the beginning,”
Mr. Tansey frankly admits. “We didn’t
know what was going to happen.”

The Johnson design was a 130-foot-
by-70-foot white concrete one-story flat
box with rounded rectangular porthole-
like windows of equal height and vary-
ing width—what he called “punched
holes” or “skip-stop holes” of dark
gray glass—and an adjacent 78-foot
square tower with the window effect
reversed.

The design was in accord with Mr.
Johnson’s other work; however since
it was a marked contrast to the sur-

rounding 19th century building, it re-
quired some hard selling on the part of
station officials to members of the
foundation and the city council. Initiaf
council reaction caused plans to be
abandoned that would have placed the
entire facility on one sprawling floor,
instead, a basement addition was
adopted.

“We decided early not to try to make
[wrva] fit with the older buildings on
Church Hill, not to copy the old bricks,
the old iron work trim,” Mr. Johnson
says, principally because such crafts-
manship, he indicated, could not now
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An abandoned egg warehouse p.

rovided basis for new KXTV(TV) Sacramento,

-

Calif., studios. Renovation of dilapidated property into a “Spanish design in-
digenous to the Sacramento community” cost $1.3 million.

“Sleek, efficient, machine-like” look of typical XXTV(TV) office with formica-top

tables, vinyl wall coverings, and drapeless windows blends with over-all interior
touches of 16th and 17th century Spanish decor.

be duplicated. “Broadcasting is a prod-
uct of the 20th century and the build-
ing should express this.” Concrete was
used, he says, because “we wanted to
use something typical of our day.”

The Johnson design called for con-
struction work, particularly the raw
concrete pouring, that proved to be
unheard of in Richmond. Stainless steel
forms were used to prevent rusting on
the exposed concrete face along the
windows. In addition, Mr. Johnson
called for a “bush-hammering” ma-
chine technique on the concrete sur-
faces of both the building and tower,
to lend a stippled textured appearance
to the white concrete similar to that of
the rough surface of heavy matte
photographic paper. The building base
employs a distinct gray-colored con-
crete, which gives the whole structure
a semblance of floating in space.

The tower was designed by Mr.
Johnson solely as a piece of sculpture,
representative of a church steeple or
bell tower. Inevitably, aesthetics in the
broadcasting business must often give
way to practicality. Mr. Tansey says
that “our one major problem with the
city council and the foundation was
what to do with our antenna gear.”
WRvA is currently using the tower as
a device for its relay antennas, which
provide hookups with the station’s main
transmitter about 12 miles away and

ground - t0 - air communications with
wRrvA's traffic-report helicopter.

Although the interior design was the
product of local architects, Budina and
Freeman, Mr. Johnson stipulated cer-
tain aspects of the main lobby. The 12-
foot wide lobby, which runs the width
of the building, provides from the pub-
lic entrance on East 22d Street a view
towards the Richmond skyline. The
lobby also serves practical functions: a
recessed folding door can be extended
to form out of a section of the lobby a
conference room with a similar view,
and the lobby serves as a showcase for
sculpture and painting provided by a
ncarby art gallery.

The interior of the 17,000-square-
foot building was designed along tradi-
tional groupings of station function. On
the first floor the broadcasting booths
and two studios—17 foot by 12 foot
and 23 foot by 12 foot—are isolated
from extraneous noise by the 12-inch
outside concrete walls, angular interior
walls forming a “sound lock” cor-
ridor, and their location at the farthest
point from East 22d Street. Traffic pat-
terns flow around an “island” which
contains a 23-foot-by-16-foot music
library and continuity department. All
rooms are given a sense of spaciousness
by 14%2-foot ceilings.

A basement level houses technical
storage, maintenance shop, employes

Loading dock of egg warehouse (above)
serves now as arched brick portico to
KXTV{TV)Sacramento, Calif.

cafeteria and over 4,000 square fcet of
storage space. Special air-filtration units
were required when soft-coal dust
spread from the surrounding tenements
and seeped into the building. Both units
are on the basement level. The cold air
compressors with their assorted whines
and rackets are completely isolated
from the building in a separate and
adjacent below-ground facility.

Since wRvA opened its doors last
May it has become a minor tourist at-
traction. Heavy “We’re your new
neighbor” promotion has established
the station’s ties with the local com-
munity (and it’s hoped the new build-
ing will spur redevelopment ia the com-
munity), but, 20,000 persons as school
tours, visiting architects and dignitaries
have made the trek to Richmond to see
the Philip Johnson creation—and, in
doing so, have helped make wrva the
“somebody” that Mr. Tansey foresaw
in the modern design.

Kxtv(TV) Sacramento, Calif., found
itself in much the same predicament as
wRvVA. The old kxTv studios on Seventh
Avenue were found to be inappropriate-
ly situated in the middle of a proposed
freeway project, and thus, the search
for new premises, which centered on
the unlikeliest of prospects—an aban-
doned egg warehouse.

Corinthian’s Petersmeyer directed the
search operations, and lent both his per-
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“Nothing’s new” in technical innovations or interior de-
sign problems, but broadcasters are building with an eye
toward plenty of storage space. Kxtv(1V) has 5,000 square

sonal (and corporate) style and im-
primatur to Sacramento architects
Starks, Jozens & Nacht’s design of the
building, and its interior decoration.
What he chose to do with the KxTv
facility serves as a prime example to
other like-minded broadcasters of the
promises—and perils—of renovating an
older structure not primaritly designed
for broadcasting.

Such a venture costs money; the vital
question is whether the expenditure on
an older building is worth it. Kxtv
spent over $178,000 for its nearly two
acres of land, of which 33,000 square
feet is contained in the warehouse.
About $1.1 million went into its renova-
tion, turning what was a dilapidated
property into an attractive structure
with a “Spanish design indigenous to
the Sacramento community.” Of that
$1.1 million, $80,000 alonez was desig-
nated for landscaping and an enclosed
54-car parking lot.

But Mr. Petersmeyer feels the project
was worth the expenditures, because he
says “you can’t duplicate the building
at the costs involved.” (In time, he
feels, the kxTv facility by its presence
may aid efforts to redevelop the run-
down warehouse area.) And perhaps,
more important, he feels “it was a
challenge” to rework the warehouse.

The warehouse held its share of
surprises for the contractors. The

which is designed
activity.

wooden roof above the 30-foot high
ceilings was found to be structurally
unsound. Original cost estimates of in-
stalling reinforced joists were from
$10,000 to $20,000, and were aban-
doned in favor of a new roof. Sub-
sequent construction destroyed an al-
ready serviceable concrete floor which
had to be laid again; interior partitions,
as expected, had to be removed, and
one wall was replaced to permit a
former loading dock to serve as a
portico at the entrance of the facility.
The structural renovation left only the
foundation, footing and three exterior
walls intact.

Access to the three interior studios
can be effected from a rear area which
opens into the loading dock at its
farthest point from the main entrance
and which serves as storage space with
approximately 5,000-square-foot floor
capacity. Studios A and B are, respec-
tively, 64 foot-by-54-foot and 52-foot-
by-40-foot in size; studio C, as yet un-
used but designated for eventual com-
mercial production, is 36-foot-by-41-
foot. Ten-foot-by-11-foot directors’
booths jut out into each studio area.

Careful attention is paid to interior
appointments, in accordance with the
corporate style of Corinthian Broad-
casting.

This “sleek, efficient, machine-like”
appearance, which Mr. Petersmeyer

feet of storage contained in its 33,000 square foot plant,

along traditional groupings of station

seeks of all the Corinthian stations, is
integrated with regrouted and sand-
blasted red brick contained in the orig-
inal warehouse walls, polished red-
wood ceiling beams, doors and several
antique desks and tables with a flavor
of 16th and 17th century Spanish
decor. More than $42,000 was spent
on interior furnishings, and another
$5,800 on paintings of local California
artists, each of which must be approved
by Mr. Petersmeyer before display.

Mr. Petersmeyer is quick to empha-
size that he isn't interested in placing
a personal stamp on one building and
“putting it all around the country.” But
he does suggest that there are certain
attributes which should be present in
all Corinthian structures. “I'm embar-
rassed by monuments that smack of in-
efficiency and bad taste,” he says. And
he suggests that a tasteful and efficient
building serves to “substantially increase
employe morale.”

As part of an expansion program
KLz chose to raze its old building at
the corner of Speer Boulevard and con-
struct a new facility with three times
the former working space on that site
for a total 85,000 square feet. Part of
the old structure ultimately may form
the basis of a multi-story parking facil-
ity and commercial building, designed
to complement the KLz structure.

Kvrz’s striking exterior is a cantilevered
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five-story octagonal-shaped tower con-
nected to a two-story conventionally
shaped rectanguar box which serves
primarily as the main studio area. The
building was designed, architect Bowers
notes, as a “local kind of building, to
fill in with the Rocky Mountains in
both shape and color.”

The first floor of the tower at street
level serves as a massive lobby with two
adjoining 17-foot-by-12-foot conference
rooms. A ramp leads down into the
studio area, which does double duty for
KLz-Tv and Time-Life 7 Productions, a
subsidiary film-tape production house
for commercial, educational and sales
product. On this level there is a 30-foot-
by-27-foot stage with fixed set for news-
casts, and two separate studios of 48-
foot-by-38-foot and 68-foot-by-48-foot
dimensions. The usual eight-inch solid
concrete block walls provide acoustical
insulation. Prop storage on this floor

alone conservatively runs over 2,800
square feet.

On the second floor of the studio
area there are two more stages with
control rooms of comparable dimen-
sions to those on the first level. In
addition there is a 40-foot-by-22-foot
spot screening and film preparation
room, and a 34-foot-by-27-foot film
and tape storage area. The second floor
of the tower is devoted solely to news
preparation and contains separate
news rooms with broadcast capability.

The third tower floor contains sales
personnel, traffic, promotion, and art and
commercial film production facilities.
A fourth floor is devoted to AM and
FM broadcasting, with two all-transis-
torized combination studio control
areas, the largest of which is 16-foot-
by-10-foot, also acoustically sealed off
by eight-inch concrete block walls, and
a 14-foot-by-20-foot music library. The
fifth tower floor houses management

and serves as an entertainment head-
quarters with a 19-foot-by-17-foot
kitchen, bar and a 23-foot-by-20-foot
clients room.

The xLz facility was designed for 25
years liveability, notes Peter Hopkins,
Time-Life building manager, who co-
ordinated the KLz project. But he ex-
presses some nagging doubts that both
Messrs. Tansey and Petersmeyer held
about their new buildings and the
planning that went into their design.
“We don't know in this business how
equipment is going to change,” Mr.
Hopkins says, and he ventures, “per-
haps buildings in the future may be-
come smaller as increased miniaturiza-
tion takes effect on equipment. But
then,” he adds, “who knows what we’ll
need tomorrow.”

(The foregoing special report was writ-
ten by Robert A. Malone, associate
editor, Washington.)

Fates&fortunes »

Broadcast advertising

S Carleton F.
Loucks, director
of regional sales,
Radio  Advertis-
ing Bureau, New
York, named VP-
director of re-
gional sales.

Thomas Couni-
han, art direc-
tor; Dorothy
Schwartz, mem-

Mr. Loucks
ber network relations and programing

department; Joseph Sollish, creative
group head, and Grace Van Dyke, ac-
count supervisor, The Marschalk Co.,
New York, elected VP’s.

John H. Rolfs, controller and office
manager, Lennen & Newell, New York,
elected VP.

Carl V. Abrams and Howard L. Karp,
creative directors, McCann-Erickson,
New York, elected VP’.

Clark M. Brink, account supervisor,
William Esty Co., New York, joins
Cunningham & Walsh there as VP and
account group supervisor.

Charles Smith, financial VP, Hender-
son Advertising Agency Inc., Green-
ville, S. C., named VP and treasurer.
John C. Compton, senior accountant,
Peat, Marwick, Mitchell & Co., Green-
ville, joing Henderson as business man-
ager.

Richard C. Pickett, senior VP and di-
rector of marketing services, Post-
Keyes-Gardner, Chicago, joins Edward
H. Weiss & Co. there as VP and media
director.

Jack Amon, managing director of cre-
ative services; Phil Dangerfield, cre-
ative director, and Charles Ewart, ac-
count director, Campbell-Mithun Inc.,
Chicago, named VP’s.

Marvin Gold, Lee Hall, Donald Mc-
Kenna and Norman Saxer, creative
supervisors; Robert Faust, account su-
pervisor; Jack Eyler, senior account ex-

CBS-TV names new men
to information posts

New appointments in CBS’s corporate
and CBS-TV network press information
areas: Haskell P, MacCowatt, CBS di-
rector of corporate affairs for past three
years, named director of investor rela-
tions, new post on corporate affairs
staff. Leonard Spinrad, executive editor
of public information, CBS-TV, be-
comes director, corporate information,
on corporate affairs staff.

Harry J. Feeney, associate director,
press information, CBS-TV, appointed
director of press information. Mr.
Feeney succeeds Hank Warner, who
becomes general executive in press in-
formation. Charles S. Steinberg is VP,
public information, CBS-TV. Harry V.
Cohen, head of magazine division and
feature editor, succeeds Mr. Spinrad;
Edward Reynolds, assistant director,
succeeds Mr. Feeney, and Gerald S.
Collins, manager, photo unit, succeeds
Mr. Reynolds. Sid Garfield adds assign-
ment of coordinating special projects
involving program department and tal-
ent to his duties as director of special
projects and planning.

ecutive, and Elmer Dapron, with cre-
ative staff, Gardner Advertising Co., St.
Louis, elected VP’.

Jerome Stolzoff,
executive VP,
Smith/ Greenland
Co., New York,
joins Sullivan,
Stauffer, Colwell
& Bayles there as
senior VP and
management su-
pervisor.
Marshall H.
Mr. Stolzoff Pengra Jr., senior
VP, Houston office of Aylin Advertis-
ing Agency Inc., named senior VP-
account services.

Wynn Alby, general sales manager of
Basic Communications’s wyDE Birming-
ham, Ala.,, named general sales man-
ager for all group’s stations, which also
include wwva-aM-FM Wheeling, W.
Va., and wiGo Atlanta. Larry V. David-
son, with sales staff of wwva, appointed
sales manager.

Robert A. J.
Bordley, sales
manager, WTOP-
Tv  Washington,
named to newly
created  position
of national sales
manager for Post-
Newsweek  Sta-
tions. He will su-
pervise sales op-
erations for
group’s WTOP-AM-FM-Tv Washington
and wJxt(tv) Jacksonville, Fla.

Mr. Bordley
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Jim Collins, executive assistant to pres-
ident of Pepper-Tanner Inc., Memphis,
joins Spot Productions, Dallas, as VP
and national sales manager.

Al Porte, account supervisor, Ted Bates
& Co., New York, joins Clyne Maxon
Inc. there as VP and account super-
visor.

Ronald M. Gilbert, manager of De-
troit office, Major Market Radio Inc.,
New York, rejoins New York sales
office. He is succeeded by Thomas
Tiernan, with Detroit sales staff. David
K. Winston, sales manager, wwJ De-
troit, succeeds Mr. Tiernan.

William P. McFarland, advertising
director, Campbell Soup Co., Camden,
N. J., named to newly created position
of director-corporate marketing serv-
ices.

Churchill B. Young, with Noble-Dury
& Associates, Nashville, appointed di-
rector of media.

James Hooker, with Robert L. East-
man Co., Chicago, joins wJps Evans-
ville, Ind., as general sales manager.
Richard H. Albitz, local sales represent-
ative, kHTvV(Tv) Houston, appointed
local sales manager.

Tom Saxton, research director, Metro
Sales, New York, joins The Meeker Co.

there as director of research and pro-
motion.

Media

Robert C. Wis-
newski, program
manager of Cos-
mos  Broadcast-
ing’s wis-tv Co-
lumbia, S. C., ap-
pointed  general
manager of Cos-
mos Cablevision
Corp. and Cox-
Cosmos Inc. He
will have head-

Mr. Wisnewski
quarters in Charlotte, N. C.

Joel Roth, with Gulf and Western In-
dustries Inc., New York, elected VP
for corporate planning and develop-
ment. Norman R. FKorson, treasurer,
elected VP.

Frank Fogarty, Meredith Broadcasting,
elected chairman of Broadcast Rating
Council, succeeding Donald H. Mec-
Gannon, Westinghouse Broadcasting,
who remains on council. Richard
Montesano, research director, Radio
Advertising Bureau, named assistant
treasurer of BRC to replace Phil Hard-
ing, formerly assistant research director
of National Association of Broadcast-
ers, who has moved to CBS office of
social research. Kenneth H. Baker,
BRC executive director, re-elected sec-
retary-treasurer, and Douglas Anello,
NAB general counsel, re-elected as-
sistant secretary.

William J, Hubbach, VP-station man-
ager, KATU(Tv) Portland, Ore., named
VP-gcneral manager. Thomas R. Dar-
gan, station manager, KING-TvV Seattle,
succeeds Mr. Hubbach as station man-
ager of XATU.

Jane Cohen, wpPHL-Tv Philadelphia,
named national VP for mideast area of
American Women in Radio and Tele-
vision.

Robert M. Reed, director of Hawaii
Educational TV Network, named di-
rector of Educational Television Sta-
tions’ Program Service, operated by
Indiana University Foundation, Bloom-
ington, Ind. ETS is division of National
Association of Educational Broadcast-
ers. Mr. Reed succeeds David Leonard,
who became general manager of the
Pennsylvania Public Television Net-
work.

Gale H. Sullivan, operations director,

WGER-FM Saginaw, Mich., appointed
general manager.
Allen Athearn, business manager,

wJAS-AM-FM  Pittsburgh, joins WTEN
(Tv) and wrow Albany, N.Y., in same
capacity.

James E. Wahley Jr., operations direc-
tor, wkip and wsPk(FM) Poughkeep-
sie, N. Y., and wggg Albany, N. Y., all
Star Group stations, joins wBAz Kings-
ton, N. Y., as general manager.

Harold S. Greenberg, general sales
manager, Xxows St. Paul, Minn., named
VP and general manager.

Thad M. Sandstrom, general manager,
wiBW-AM-FM-TV Topeka, Kan., elected
VP-broadcasting of parent Stauffer Pub-
lications Inc.

Kirby Brooks, with wess Miami, ap-
pointed station manager.

Ronald Wright, general manager, WINF
Manchester, Conn., named to newly
created position of executive VP. He is
succeeded by Phil Burgess, local sales
manager.

Programing

Ernest Everett, supervising film editor
of Herb Golden Productions, Holly-
wood, named to added position of pro-
duction manager for Hollywood-based
GRS Films International.

Robert S. Finkel, NBC-TV producer,
elected president of Producers Guild of
America, Hollywood. He succeeds pro-
ducer Leonard Freeman. Robert F.
Blumofe elected VP; William Froug
and Aubrey Schenck re-elected secre-
tary and treasurer, respectively.

Franklin Konigsberg, VP for Artists
Agency Corp., Los Angeles, joins Mar-
vin Josephson Associates and Ashley
Famous Agency there as VP in charge
of TV packaging, West Coast. At Ash-
ley, he succeeds Joel Cohen, who joins
Arwin Productions Inc., Los Angeles, as

programing executive in charge of de-
velopment of new TV series and motion
pictures.

Larry Hilford, VP, general manager of
broadcast EVR, CBS/Comtec Group,
New York, rejoins Screen Gems there
as VP, international sales.

Jack Gordon, head of 16mm depart-
ment, MGM International, New York,
named VP and regional director for Far
East. Mel Edelstein, supervisor of sales
activities in Latin America, named VP
and regional director for all of Latin
America, and Lee Lobel, special assist-
ant to first VP, named head of 16mm
department, succeeding Mr. Gordon.

g Bernard Neary,
VP and general
manager, WGBS-
AM-FM Miami,
joins Woroner
Productions there
as director of

marketing.
Robert  Curtiss,
with research

i E i staff, Westing-
Mr. Neary house Broadcast-
ing Co., New York, appointed to newly
created position of research manager
for Group W Productions and Group
W Program Sales there.

Melville Shavelson elected president of
Writers Guild of America, West, suc-
ceeding Michael Blankfort, who re-
tires. Elected as officers for TV-radio
branch of guild, to serve two-year
terms: David Karp, president; Chris-
topher Knopf, VP, and Oliver Craw-
ford, secretary-treasurer.

Douglas S. Fletcher, manager of mar-
keting, commercial and educational di-
vision of Technicolor Inc., Hollywood,
appointed general manager of division.
Dean Alexander, program director,

wBAY Green Bay, Wis., appointed pro-
gram manager of WBAY-AM-FM.

Promotion -

Joseph W. Curran, with RCA, New
York, appointed staff VP, advertising
and sales promotion.

Barry Magarick,

creative director,
wpHL-Tv  Phila-
delphia, named

promotion direc-
tor.

Richard H.
Gleick, assistant
promotion direc-
tor, wBAL-Tv Bal-
; 2 timore, joins
Mr. Magarick broadcast/ CATV
group, Reeves Telecom Corp., New
York, as director of promotion/PR.
Harry Savage, PR specialist, Griswold-
Eshleman Co., Cleveland, moves to
Chicago to head firm’s newly fermed
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financial PR division as VP and Chi-
cago director of PR.
Wl Jerry Shilan, di-
rector of PR and
publicity for
KMPC Los An-
geles, joins KTLA
(Tv) there in
same capacity.

Judd Choler, di-
rector of promo-
tion and informa-

b ¥ tion services,
Mr. Shilan KMOX-~-TV St
Louis, resigns. No future plans an-
nounced.

News
Richard Richter, executive producer,
Public Broadcast Laboratory, New

York, and David Buksbaum, PBL pro-
ducer, join ABC Evening News with
Frank Reynolds, as staff producers.

Robert Morse, news director, WALA-TV
Mobile, Ala., joins wWHAS-AM-Tv Louis-
ville, Ky., in same capacity.

Tom Powell, with wpau-Tv Scranton-
Wilkes Barre, Pa., elected president of
Pennsylvania AP Broadcasters Associa-
tion.

Julian Barber, newsman, WwTOP-TV
Washington, joins wWRC-Tv there in same
capacity.

Robert F. Edgington, with wJaAs Pitts-
burgh, appointed newsman.

Frank Tracy, anchorman, KSBw-Tv Sa-
linas-Monterey, Calif., joins KBAK-TV
Bakersfield, Calif., as news director and
anchorman.

Joe Goodpasture, news director, wWDBJ
Roanoke, Va., joins wkix Raleigh,
N. C,, in same-capacity.

Mary J. Kyle, editor and publisher of
Twin Cities Courier, Minneapolis, joins
KMSP-Tv Minneapolis-St. Paul, as edi-
torialist.

Steven B. Stevens, newsman, KXOK St.
Louis, joins wiLwT(Tv) Cincinnati, as
reporter.

Jim Ruppert, news editor, wiop Miami,
joins news staff of wkyc Cleveland.

Robert Nelson, sports reporter, wMmT-
Tv Cedar Rapids-Waterloo, Iowa, and
Tony Pepper, sports editor, KOVR(TV)
Stockton-Sacramento, Calif., join KBTV
(Tv) Denver, as reporters.

Arthur Olszyk, WTMJ-AM-FM-TV Mil-
waukee, elected president of newly
formed Milwaukee Broadcast News As-
sociation.

Tom Hawkins, with Los Angeles Lakers
basketball team, joins news department
of kKNBC(Tv) Los Angeles, as sports
commentator and reporter.

Hugh Gannon, news writer-reporter,
wcau-Tv Philadelphia, joins station’s
sports department as sportscaster.

George E. Lexzotte, newscaster, WTEN-
(Tv) Albany, N. Y., joins wTRY Albany-
Troy, N. Y.

Equipment & engineering

Eugene E. Broker, VP and general
manager of parts division, Sylvania
Electric Products Inc., New York,
elected VP and appointed general man-
ager of electronic tube division. Harold
T. Bright, general manufacturing man-
ager, parts division, named VP and ap-
pointed general manager of parts di-
vision, succeeding Mr. Broker.

Ronald C. Ballentine, Donald V. Hall,
E. Peter Larmer, all Chicago-based
division managers of Ampex Corp.,
named VP, gencral manager of educa-
tional and industrial products division;
VP, general manager of stereo tapes di-
vision, and VP, general manager of con-
sumer equipment division, respectively.

James C. Barnard, president of J. C.
Barnard and Associates, St. Louis, sub-
sidiary of Telcom Inc., McLean, Va,
elected VP of Telcom. James S. Stot-
sky, head of Telcom’s field and plant
engineering activities, elected VP.

Robert M. Brumnbaugh, president of
Peripheral Systems Corp., subsidiary of
Memorex Corp., Santa Clara, Calif.,
named VP of Memorex. D. James
Guzy, managing director of interna-
tional operations for Memorex, also
named VP.

Joseph N. Tawil, eastern marketing
manager, Berkey-Colortran Inc., Bur-
bank, Calif., named president of light-
ing and production equipment firm.

Robert K. Morrison, manager of stand-
ard tape laboratory, audio engineering
department, Ampex Corp., Redwood
City, Calif., joins Taber Manufacturing
and Engineering Co., Oakland, Calif.,
as owner and operator of Standard
Tape Laboratory division.

Lawrence A. Wilkinson, chief engi-
neer, wcBM Baltimore, joins KNEW
Oakland, Calif., in same capacity. Both
are Metromedia stations.

Allied fields

ik

BN Ben Ordover, VP
and director of
advertising, Fam-
ous Artists
Schools, New
York, joins Dan-
iel Starch & Staff
there as execu-
tive VP,

John V. Buffing-
! ton, assistant to
Mr. Ordover chairman of Fed-
eral Trade Commission, named general
counsel. :

Harry J. Skornia, professor of radio-
TV at Urbana-Champaign -campus of
University of Illinois, named professor
in speech and theater department at

Chicago Circle campus of university.
He will continue to concentrate on
broadcast media.

International

John William Middendorf II, president
of weNo and WwMs-FM Bryan, Obio,
nominated by President Nixon to be
ambassador to Netherlands.

Gordie Williamson, news director,
cJvi Victoria, B. C., retires. He is suc-
ceded by Lorne Cunningham.

Jerrold Beckerman, research consultant,
J. Walter Thompson Ltd., Toronto, ap-
pointed director of research and cor-
porate development.

Fred G. Sheratt, VP and general man-
ager, cycH Halifax, N. S., named VP in
charge of program operations at CHUM
Toronto. Bill Ozard, in charge of PR
for Scotia Square redevelopment pro-
gram in Halifax, appointed CJCH station
manager.

Deaths

Robert W. Goodman, 54, president of
Pacifica Foundation, died May 20 at
Mount Sinai hospital in New York, of
stroke. He became president of Pacifica,
owner of three nonprofit, listener-fi-
nanced FM stations, in 1967 after serv-
ing on foundation’s board for year
and half. Pacifica’s stations are WBAI-
(FM) New York, kPFA(FM) Berkeley,
Calif., and kPFk Los Angeles. Mr.
Goodman was also president of Grow
Construction Co., New York. He is sur-
vived by his wife, Carolyn, and two

sons.

Charles A. Wol-

verton, 88, Re-
publican con-
gressman  from

New Jersey
(1927-1959) and
twice chairman of
House Interstate
and Foreign
Commerce Com-
- mittee (1947-48
Mr. Wolverton and 1953-54),
died May 16 in Camden, N.J. In 1959,
as ranking Republican member of old
House Special Subcommittee on Legis-
lative Oversight, he charged Demo-
cratic majority with putting partisan
slant on subcommittee report. Subcom-
mittee hearings were prologue to resig-
nations of Sherman Adams, assistant
to President Eisenhower, FCC Chair-
man John C. Doerfer and FCC Com-
missioner Richard Mack. Mr. Wolver-
ton retired in 1959. His son, Donnell,
survives.
DeLacy R. Thorne, 54, manager of
music operations, CBS-TV, New York,
died May 18 at King’s County hospital,
Brooklyn, N. Y., of heart attack. Mr.
Thorne had been with CBS since 1941.
He is survived by his wife and three
sons. 3
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ForTheRecord »

As compiled by BROADCASTING, May 14
through May 21 and based on filings,
authorizations and other FCC actions.

Abbreviations: Ann.—announced. ant.—an-
tenna. aur.—aural. CATV—community an-
tenna television. CH-—critical hours. CP—
construction permit. D—day. DA—direction-
al antenna, ERP—effective radlated power.
ke—kllocycles. kw—kilowatts. L.S—local sun-
set. mc—megacycles., mod.—modificatlion. N
—night. PSA—presunrise service authority.
SCA—subsidiary communications authoriza-
tion. SH—specified hours. SSA—special serv-
lce authorization. STA—special temporary
authorization. trans.—transmitter, UHF—ul-
tra high frequency. U—unlimited hours.
VHF—very high frequency. vis.—visual. w—
watts. *—educational.

New TV stations

Applications

» *Loulsville, Ky.—Kentucky State Board of
Education seeks UHF ch. 68: ERP 1,035 kw
vis., 207 kw aur. Ant. height above average
terrain 826 ft.; ant. height above ground
565.9 ft. P.O. address: c¢/o Mr. O, Leonard
Press, 600 CoobPer Drive, Lexington, Ky.
40502. Estimated construction cost $313,-
470.45; first-year operating cost $25,000: rev-
enue none, Geographic coordinates 38° 22¢
02 north lat.: 85° 49’ 53~ west long. Type
trans. RCA TTU-30A. Type ant. RCA TFU-
30JDAS. Legal counsel Krieger & Jorgen-
sen, Washington; consulting engineer none
indicated. Principals: Kentucky Authority
for Educational TV. O. Leonard Press, ex-
ecutive director, et al. Principals control
*WKLE(TV) Lexlngton *WKAS(TV) Ash-
land, *WKGB(TV) Bowling Green, *WKON-
(TV) Owenton, *WKZT (TV) Elizabethtown,
*WFPK(TV) Touisville. *WCVN (TV) Cov-
ington, WKHA(TV) Hazard. *WKMA ( )
Madisonville, *WKMR(TV) Moreh
‘WKMU(TV) Murray, *WKPI(TV) Plkevllle
and *WKSO(TV) Somerset. all Kentucky.
Ann. May 15.

Other actions

u Review board in Panama City, Fla.. TV
proceeding, Doc. 18301, denied motion to
enlarge Issues filed Jan. 17 by Gray Commu-
nications Systems Inc. Action May 19.

u Review board In Terre Haute, Ind., TV
proceeding, Docs. 18321-22, denled petition
to enlarge issues filed March 26 by Terre
Haute Broadcasting Corp. Action May 16.

® Review board in Lynchburg, Va., TV pro-
ceeding, Doc. 18405, dismissed request for
commission to reconsider designation order
on own motion or or before Jan. 26 or. in al-
ternative, request for waliver of rules to
accept pleading as petition for reconsidera-
tion flled by Associatlon of Maximum Serv-
ice Telecasters Inc. Jan. 13: dismissed as
moot motion to dismiss AMST request, filed
by WLVA Inc. on Jan. 31 and granted con-
tingent motion to review board for modifi-
catlon of designation order filed Feb. 6 by
Association of Maximum Service Telecasters
Inc. Action May 15.

Action on motions

u Hearing Examiner Herbert Sharfman in
Orlando, Fla. (Mid-Florida Television Corp.,
Central Nine Corp., Florida Heartland Tele-
vision Ine., Comint Corp.. TV 9 Inc.). TV
proceeding, granted petition by Florida
Heartland Television Inc. for leave to amend
application to update program proposal to
refiect current ABC network schedule and
to delete erroneous report of sale of stock
by William K. Brown (Docs. 11083, 17339,
17341-2, 17344). Action May 13.

w Hearing Examiner Forest L. McClenning
in Nampa, Idaho (Snake River Valley Tele-
vision Ine. and Idaho Television Corp.),

proceeding, granted motion by ldaho Tele-
vision Corp. and extended to May 22 date
for fillng Dprobosed findings of fact and
conclusions of law and to June 6 date for
]fulnglx‘;eply findings (Docs. 18379-80). Action

ay"14.

8 Hearing Examiner Jay A. Kyle In Boston
(Boston Heritage Broadcasting Inc.),
proceeding, reopened record and scheduled
further evidentiary hearing for May 22 (Doc.
17743). Action May 15.

s Hearing Examiner Chester F. Naumowicz
Jr. in Minneapolis (Viking Television Inc.
and Calvary Temple Evangelistic Associa-
tion), TV proceeding, scheduled further
prehearing conference for June 3 (Docs.
18381-2). Action May 19.

Call letter application

s WFRV Inc.,
WIMN(TV).

Escanaba, Mich. Requests

Existing TV stations
Final actions

8 Broadcast Bureau granted mod. of CP's
to extend completion dates for WIMR-TV
New Orleans: KBMA-TV Kansas City, Mo.;
KAEC-TV Nacogdoches, Tex.; KXIX(TV)
Yglctoria, Tex., all to Nov, 19. Actions May

8 KNEW-TV San Francisco—Broadcast Bu-
reau granted CP to change ERP to 1016 kw
vis.. 203 kw aur.: change studio location to
1011 Bryant Street. San Francisco: change
type of trans. Action May 19.

8 WMCN-TV Macon, Ga.—Broadcast Bureau
granted mod. of CP to change ERP to 430.6
kw vis.,, 86.1 kw aur.: change trans. and
ant.; granted mod. of CP to extend comple-
tion date to Nov. 15. Action May 14.

8 WMAQ-TV Chicago—Broadcast Bureau
granted CP to change ERP to 42.7 kw vlis.,
8.5 kw aur.: change trans. location to John
Hancock Center, 875 North Michigan Avenue,
Chicago; change type trans., type ant.: ant.
height to 1290 ft.; condition. Action May 14.

8 WJJY-TV Jacksonville. Ill.—Broadcast Bu-
rcau granted mod. of CP to extend comple-
tion date to Nov. 15. Action May 14.

» WLEX-TV Lexington, Ky.—Broadcast Bu-
reau granted license covering changes. Ac-
tion May 16.

s WMAR-TV Baltimore—Broadcast Bureau
granted CP to Install precise carrier fre-
quency control system at main trans.:
granted CP to Install precise carrier fre-
quency control system at auxillary trans.
Actlon May 15.

s WCBS-TV New York—Broadcast Bureau
granted mod. of CP to extend completion
date to Nov. 14. Action May 14.

Other actions

8 FCC granted application by Midwest Tele-
vision Inc. for renewal of license for KFMB-

V San Dlego. In same action petition by
Mission Cable TV Inc. to deny renewal

was dismissed on grounds that It lacked
standing as party in interest. Action May 14.

8 FCC concluded film, "Pot Party at a
University,” shown on WBBM-TV Chicago,
on Nov. 1 and 2, 1967, should not have been
presented because inducement of commis-
sion of crime was Involved and licensee
failed to set out written general policles to
guide its station managers In field of in-
vestigative journalism (Doc. 18101). Action
May 13.

u FCC denied request by WHDH Inc., li-
censee of ch. 5, Boston, for rehearing of de-
cision of Jan. 23 denying WHDH's appli-
cation for renewal and granting ch. 5 l-
cense to Boston Broadcasters Inc. Commis-
sion dismissed WHDH Inec.’s request for
stay; denied rehearing petitlons by Charles
River Civic Television Inc., Boston Broad-
casters Inc. and Greater Boston TV Co.:
and denied requests for joint operation and
specification of termination date filed by
Charles River and Boston Broadcasters, re-
sbectively. Action May 19.

u FCC denied petition by Joadquin Baez Jr.
requesting consideration of the commission's
action released Oct. 8, 1968, denying petition
for rulemaking to reassign ch. 13 from Fa-
Jjardo to Mayaguez, P. R., for third commer-
cial VHF outlet in west coast area of island.
Ch. 13, only available VHF channel not yet
in use In Puerto Rico, Is assigned to
Fajardo-East Coast area. Action May 14.

Call letter actions

s KMBO(TV), Marbro Broadcasting Co.. San
Bernardino, Calif. Granted KIHP-TV.

IKCRL(TV). Circle L Inc., Reno. Granted
KCRL-T

- WBAU TV, Beta Televlslon Corp., Buffalo,
. Granted WBBU-T

New AM stations

Start authorized

s WWDA Wisconsin Dells, Wis.—Authorized
program operation on 990 ke, 500 w-D.
Actlon May 9.

Final actions

s Crowley, La.—Rlice Capital Broadcasting
Co. FCC granted 1560 ke, 1 kw, DA, P.O. agd-
dress: c/0 Edmond M. Keim, Box 801, Coos
Bay, Ore. Estimated constructlon cost $18-
064.65: first-year operating cost $48,

revenue $60,000. Principals: Barton w.
Freeland ST. (50%). Leon Oscar EFremaux
and Edmond M. Keim (each 25%). Mr. Free-
land has interests in First National Bank,
agricuitural irrigation firm and tarming
operations, all Crowley, La. Action May 9.

u Sterling, N. J.—K & M Broadcasters Inc.
FCC granted 1070 ke, 250 w-D. P.O. address:

EDWIN TORNBERG

& COMPANY, INC.

Negotiators For The Purchase And Sale Of
| Radio And TV Stations ® CATV
Appraisers e Financial Advisors

New York—60 East 42nd St., New York, N Y 10017
West Coast—1357 Jewell Ave., Pacific Grove, Cahf. 93950

12-687-4242
408-375-3164
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¢/o Herbert P. Michels, 51 Winchester Road,
Livingston, N. J, 07039. Estimated construc-
tion cost $17,966; first-vear operating cost
$40,000: revenue $75,000. Principals: Herbert
P. Michels, vice president. and Kel Broad-
casting Co. (each 50%). Mr. Michels is sales
engineer for englneering representatives,
John L. Kelly Sr. and Jr. control Kei Broad-

casting Co,. applicant for new AM at
Watchung, N. J. Action May 9.

Initial decisions

m Boynton Beach, Fia.—North American

Broadcasting Inc. Hearing Examiner Chester
F. Naumowicz Jr. In Initlal decision granted
facilities of W22Z Boynton Beach: 1510 ke,
1 kw-D. P.O. address: 3251 Spcars Road,
Nashville 37207. Estimated construction cost
$23.700: first-year operating cost $36.272:
revenue $60,000. Principals: Marquis C.
Prichard Jr., president and treasurer, Noel
Ball and Richard P. Huneycutt. vice presi-
dents (each 33%%). Mr. Prichard Is_assist-
ant vice president of programing for WLAC-
AM-FM Nashville. Mr. Huneycutt is account
executive for WMAK Nashviile. Mr. Ball
owns stock and is announcer at WMAK and
owns 50% of music publishing company.
Action May 16.

» Wanchese. N. C.—Outer Banks Radjo Co.
Hearing Examiner Isadore A. Honig in ini-
tial decision granted 1530 ke¢. 250 w-D. P.O.
address: Box 632, Leaksville, N. C. Esti-
mated construction cost $32,630: first-year
operating cost $42,000: revenue $45,000. Prin-
cipals: Douglas L. Craddock and Lacy P
Wicker (each 50%). Mr. Craddock owns
WLOE-AM-FM Leaksville. Mr. Wicker owns
55.83% of theater equipment supplier. Ac-
tion May 20.

Other actions

a Review board in Blue Ridge. Ga.. AM
proceeding, Does. 18526-27, denied petition
for additional time to file motions to enlarge
change or delete issues filed May 13 by R-J
Co. Action May 19.

a Review board In Elmhurst. Ill. AM pro-
ceeding. Docs. 16965-66. granted petition
for rescheduling of oral argument filed
May 13 by DuPage County Broadcasting
Inc.: rescheduled oral argument for June
17. Action May 15.

s Review board in Freeland, Pa., AM pro-
ceeding. Docs. 18489-91, granted motion for
extension of time to file reply filed May 14
by Summit Broadcasting. Action May 16.

s Review board in Greencastle, Pa., AM
proceeding, Docs. 18492-93. granted petition
for extension of time to file opposition to
petition to enlarge issues filed May 12 by
Greencastle Broadcasting Co. Action M=y 14,

a Review board in Yorktown, Tex., AM pro-
ceeding, Doc. 18528. denied motion for ex-
tension of time filed May 13 by Cuero Broad-
casters Inc, Actlon May 19.

Actions on motions

» Hearing Examiner Basil P. Cooper in
Hartsville and@ Florence. both South Caro-
lina (Community Broadecasting Co. of Harts-
ville and Eastern Carolina Broadcasters
Inc.), AM Droceeding. granted request by
Broadcast Bureau and_continued evidentlary
}I:Iearirig to May 22 (Docs. 18198-9). Action
ay 19.

= Hearing Examiner Thomas H. Donahue in

Warren, Ohio (Howard L. Burris), AM pro-

ceeding., In order following May 19 confer-

ence, set certain procedural dates and sched-

K{Ied }ise,arlng for July 28 (Doc. 18369). Action
ay 19.

s Hearing Examiner Millard F. French In
Willlamsburg, Suffolk and Norfolk. all Vir-
ginia (Virginia Broadcasters. Suffolk Broad-
casters and James River Broadcasting
Corp.). AM proceeding. granted petition by
Virginia Broadcasters for leave to amend
application to reflect that one partner has
become stockholder, officer and director of
another corporation (Docs. 176056, 18375).
Action May 19.

aChief Hearing Examiner Anthony A. Glad-
stone in Williamsburg, Suffolk and Norfolk,
all Virginia (Virginia Broadcasters, Suffolk
Broadcasters and James River Broadcasting

orp.), AM proceeding, because of unavail-
ability of presiding examiner due to illness,
scheduled further prehearing conference for
May 19 (Does. 17605-6. 18375). Action May 16.

Call letter application

® Seashore Broadcasting Co., Orleans, Mass.
Requests WVLC.

Existing AM stations

Final actions

» FF'CC granted application of Mel-Lin Inc.,
for CP to operate WOBS Jacksonville. Fla.,
nighttime on 1360 ke, 5 kw, at another site,
subject to condition in decision by review
hoard (Doc. 17474). WOBS presently oper-
ates daytime only on 1360 ke, 5 kw. nondi-
rectional. and proposes to continue daytime
operation at present site. Action May 21.

® WGH Newport News, Va.—Broadcast Bu-
reau granted license covering changes In
auxiliary daytime trans. Actlon May 19.

Other actions

w FCC directed Seaboard Broadcasting Inec.
to show cause why license for WLAS Jack-
sonville, N, C., should not be revoked
for willful or repeated failure to observe
provisions of rules which prohibits fraudu-
lent billing practices. Commission also or-
dered that If hearing on matter does not
warrant an order revoking WLAS license,
it shall also be determined whether licensee
has willfully or repeatedly violated rules
and. If so. whether an order of forfeiture
of $10.000 or some lesser amount. should be
Issued. Action May 9.

m FCC granted motion by Greater Phila-
delphia Council of Churches, et al., inter-
venors {n license renewal hearing of WXUR-
AM-FM Media. Pa.. for acceptance of late
filed excentions to initial decisinn and late
filed brief in support of exceptions and
cxceptions and hrief have been accepted for
fiting (Doc. 17141). Intervenors’ motion was
opposed by Brandywine-Main Line Radio
]IvrIw.. ficensece of WXUR-AM-FM. Action
ay 7.

Actions on motions

s Chiel. Broadcast Bureau, on request by
Hubbard Broadcasting Inc.. extended to
Aug. 8 time to flle comments. and to Sept.
8 time to file reply comments in matter of
clear-channel broadcasting In AM band
(Doc. 6741). Action May 15.

w» Hearing Examiner Charles J. Frederick
in San Antonio, Tex. (The Walmac Co.),
renewal of licenses of KMAC and KISS(FM),
granted motion by Broadcast Bureau for ex-
tension of time from May 19 to June 4 for
filing findings of fact and conclusions of law:
further ordered. on examiner’'s own motion,
replies be filed by June 16 (Docs. 182234).
Action May 16.

m Chief Hearing Examiner Arthur A, Glad-
stone in Media. Pennsylvania (Brandywine-
Main Line Radio Inc), renewal of licenses
of WXUR and WXUR-FM, certified to com-
mission for_ consideration and _action a
motion by Greater Philadelphia Council of
Churches. et al.. to correct transcript (Doc.

17141). Action May 19.
» Hearing Examiner Isadore A. Honig in
Henderson, Nev. (1400 Corp. [KBMI] and

Joseph Juiian Marandola), AM pProceeding,
on request ol 1400 Corp. and Joseph Maran-
dola, postponed further hearing to June 9
pending further review of records and ex-
Ploration of stipulation agreements to per-
mit closing of record (Docs. 168134). Ac-
tion May 16.

s Hearing Examiner Chester F. Naumowicz
Jr. in Alamogordo and Ruidoso, both New
Mexico (Fred Kaysbier for CP and renewal
of license of KXXI. and Sierra Blanca Broad-
casting Co. for CP), AM and FM proceed-~
ing, ordered hearing conference to convene
June 3 as necessary to establish hearing
schedule for newly designated Issues, and
convenience of Parties may warrant some
modification In the existing hearing sched-
ule on previously designated issues (Docs.
17624-5, 18537). Action May 7.

8 Hearing Examiner Chester F. Naumowicz
Jr. In Cedar City, Utah (New Era Broad-
casting Co. and Southern Utah Broadcasting
Co. [KSUBJ), AM proceeding, ordered that
further prehearing conference shall convene
on May 12 for purpose of clarifying situa-
tion and determining whether grant of
requested relief will serve public interest
(Docs. 18458-9). Action May 7.

s Hearing Examiner Chester F. Naumowicz
Jr. In Cedar City, Utah (New Era Broad-
casting Co. and Southern Utah Broadcasting
Co. [KSUB]), AM proceeding, ordered pro-
cedural dates heretofore established set
aside. and scheduled further prehearing
conference for May 22 (Docs. 18458-9).
Action May 12.

Fine

» WUFE (formerly WHABRB) Baxley, WJEM
Valdosta, WNGA Nashville, and WFPM
Fort Valley, all Georgia—FCC notified of
apparent liability of $2,000 each for willfully
or repeatedly failing to observe terms of
licenses by operation with full power
prior to local sunrise. Each liccnsee granted
PSA at 250 w or 500 w beginning at 6 a.m.
Action May 16.

Call letter application

Asheville Broadcasting

= WLOS, Greater
Requests WKKE.

Corp., Asheville, N. C,

New FM stations
Applications

w Ludington, Mich.—Raymond A.
seeks 100.1 mec, 3 kw. Ant. height above
average terrain 137 ft. P.O. address: Box
609. Ludington 49431, Estimated construction
cost $14.500; first-year operating cost $10.-
000: revenue $5,000. Principal: Raymond

. Piank, sole owner. Mr. Plank owns
WKLA Ludington, 50% of WLRC Whitehall
and 129 of Ludington Cablevision. Luding-
ton. CATV system, all Michigan. Ann. May
20.

s *Hastings. Neb.-—Area Vocational Tech-
nical School #1 seeks 88.1 mc. TPO 10 w.
Ant. height above average terrain 58 ft. P.O.
address: Box 1024, Hastings 6%901. Esti-
mated construction cost $4.989; first-year
operating cost $250; revenue_none. Princi-
pals: Board of Trustees. Ken Wortman,
president, et al. Ann. May 20

m Delaware. Ohio—Delaware-Gahanna FM
Radio Broadcasting Station seeks 104.9 mc,
3 kw. Ant. height above avcrage terrain
300 ft. P.O. address: c/o Charles J. Gordon,
8080 Central College Road. New Albany.
Ohio 43054, Estimated construction cost
$33.954.47: first-year operating cost $31.500:
revenue $40,000. Principals: Charles J. Gor-
don (21.2%), Rocky Fork Enterpriscs
(21.2%). LeRoux Mentz (2.12%. et al. Mr.
Gordon owns advertising firm and industrial
and product design company. LeRoux Mentz
votes stock for Rocky Fork Enterprises and
is editor of Rocky Fork Enterprise, weckly
newspaper in Gahanna, Ohio. Ann. May 15.

a *Lincoln Unlversity, Pa.—Lincoln Univer-
sity seeks 89.7 me. TPO 10 w. Ant. height
above average terrain 40 ft. P.O. address:
c¢/o Austin H, Scott, Lincoln University, Pa.
19352. Estimated construction cost $2,225:
first-year operating cost $4,000; revenue
none. Principals: Board of Trustees. George
D. Cannon, chairman. et al. Ann. May 15.

» Aguadilla, P. R.—Ricardo Vega seeks 92.9
me, 5.92 kw. Ant. height above average
terrain minus 207 ft. P.O. address: Box 647.
Aguadilla 00603. Estimated construction cost
$9,839.01: first-year operating cost $19,928:
revenue $22,800. Principal: Ricardo Vega.
sole owner. Mr. Vega Is electronic engi-
neer for Commonwealth of P, R., Depart-
ment of Health. Ann. May 20.

Start authorized

® WWGO-FM Erie, Pa.—Authorized program

operation on 103.7 me¢, ERP 50 kw, ant.

lﬁ;lghhabove average terraln 500 ft. Action
ay

Ptank

Final actions

s Hilo. Hawaii—Mauna Kea Broadcasting
Co. FCC granted 97.9 me, 30.74 kw. Ant.
height above average terrain minus 177 ft.
P.O. address: 6505 Wilshire Boulevard.
Suite 617, Los Angeles 90048, Estimated
construction cost $24,983; first-year oper-
ating cost $30,000; revenue $30,000. Princi-
pals: Mount Wilson FM Broadcasters Inc..
100%. Principals of Mount Wilson ¥M Broad-
casters: Saul Levine, president (80%), and
F. E. Wilson, vice president (20%). Prin-
cirals own KBCA(FM) Los Angeles, Mr.
Levine Is attorney. Action May 14.

8 *Chicago—Chicago Boys Clubs Educational
Corp. Broadcast Bureau granted 88.7 mec, 10
w. Ant. height above average terrain 68 ft.
P.O. address: c/o Fred C. Lickerman, 304
West Randolph Street, Chicago 60606. Esti-
mated construction cost $15,570; first-year
operating cost $5.000: revenue none. Prin-
cipals: Chicago Boys Clubs. W. Clement
Stone, president. Action May 16.

= Linton, Ind.— Linton Broadcasting Co.
Broadcast Bureau granted 93.5 me, 3 kw.
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Ant. height above average terrain 240 ft.
P.O. address: c/o Harrison D. Boardman,
Box 231, Linton, Ind. 47441. Estimated con-
struction cost $12,609.50: first-year operating
cost $6.000: revenue $12,000. Principals:
Harrlson D. and Geraldine Boardman (joint-
ly 100%). Principals own WBTO Linton.
Action May 14.

= Lexington, Mo.,—Lexington Broadcasting
Co. Broadcast Bureau granted 106.3 mec, 3
kw. Ant. height above average terrain 205
ft. P.O. address: c/o Ralph E. Meador, Box
188, Lexington, Mo. 64067. Estimated con-
struction cost $7,319.92: first-vear operatin
cost $3,000: revenue $15.000. Principal: Ralp
E. Meador. sole owner. Mr. Meador owns
KLEX Lexington. Actlon May 16.

8 Linesville, Pa.—Arthur W, Cervi. FCC
granted 101.7 me, 3 kw. Ant, height above
average terrain 220 ft. P.O. address: 208
Pheasant Drive, Penn Hills, Pa, 15235. Esti-
mated construction cost $5,555: first-year
operating cost $22,200; revenue $35,000. Prin-
cipal: Arthur W, Cervi, sole owner. Mr.
Cervl is staff announcer for WVSC Somerset,
Pa., and owns 50% of applicant for new
FM at Penn Hills, Pa. Action May 9.

= Centerville, Utah—Howard W, Pingree.
Broadcast Bureau granted 105.5 mec. 3 kw.
Ant, height above average terrain minus 921
ft. P.O. address: 444 Jeri Drive, Bountiful,
Utah 84010, Estimated construction cost
$16,240: first-vear operating cost $18.000:
revenue $36,000. Principal: Howard W. Pin-
gree, sole owner, Mr. Pingree owns 49.6%
of KBBC Centerville. Action May 16.

Initial decision

s Commisslon glves notice that initial de-
cision released Feb. 26 proposing grant of
CP to Warsaw Broadcasting Co., Virginia,
Minn.,, for new FM on 107.1 me, became
effective April 17 pursuant to rules (Doc.
18215). Action May 21.

Other actions

® Review board in San Clemente, Calif., FM
proceeding, Docs. 1764849, granted joint
request for approval of agreement and dis-
missal of South Coast application filled April
3 by El Camino Broadcasting Corp. and
South Coast Broadcasting Co.: agreement
approved: application of South Coast dis-
missed with prejudice; application of El
ﬁargh}g retained in hearing status. Action
a

= Review board In Hardinsburg, Ky.. FM
proceeding, Docs. 17856-57, adopted order
granting petition for stay filed May 16 by
?grecklnridge Broadcasting Co. Action May

8 Review board in London, Ky., FM proceed-
ing, Docs. 18200-01, action on joint request
for approval of agreement filed Feb. 12 by
H. & C. Broadcasting Co. and London
Broadcasting Co. held in abeyance for 15
days from release date of order pending re-
ceipt of further information. Action May 16.

Actions on motions

= Chief, Broadcast Bureau, on request by
counsel for Bankhead Broadcasting Co., ex-
tended to May 22 time to file reply com-
ments in matter of amendment of table of
assignments (Fayette, Hartselle and Talla-
dega, Ala.) (Doc. 18476). Action May 16.

®u Hearing Examiner Forest L. McClenning
in Glendale, Ariz. (Glendale Broadcasting
Corp.), FM proceeding, granted motion by
Broadcast Bureau and continued to June 5
date for hearing and to June 2 date for
giving notification of witnesses to be called
ltv?r c;gss—examlnatlon (Doc. 18486). Action
ay

u Hearlng Examiner Thomas H. Donahue in
Aurora. Ind. (Dearborn County Broadcasters
and Grepco Inc.), FM proceeding, on request
of Broadcast Bureau. scheduled conference
for May 20 (Docs. 18264-5). Action May 19.

s Hearing Examiner Charles J. Frederick in

Donelson and Hendersonville, both Tennessee

(Great Southern Broadcasting Co. and Hen-

derson Broadcasting Corp.), ¥M proceeding,

set certain procedural dates and rescheduled

&earlr;g for Oct. 21 (Docs. 18517-8). Action
ay

® Hearlng Examiner Millard F. French in

Huntington, W. Va. and Catlettsburg, Ky.

(Christian Broadcasting Assoclation Inc. and

K M Broadcasting Co.), FM proceeding,

set certaln procedural dates and rescheduled

It\lfa“nz% to July 7 (Docs. 18439-40), Action
ay 20.

» Chief Hearing Examiner Arthur A. Glad-
stone In Dayton, Tenn. (Erwin O'Conner

and Norman A. Thomas), FM proceeding.
designated Hearing Examiner Ernest Nash
as presiding officer: scheduled prehearing
conference for June 26 and hearing for July
24 (Docs. 18547-8). Action May 15.

Rulemaking action

m FCC adopted proposal to assign ch. 300
to Albuquerque, N. M., in report and order
(Doc. 18451). Action May 14.

Call letter applications

= Parsons College, Fairfield. Iowa. Requests
*KVPC(FM).

= Oklahoma Broadcasting Co.,
Requests KTEN-FM.

8 Southern State Coilege, Springfield. S. D.
Requests *KSTI(FM).

Ada, Okla.

Existing FM stations

Application

v *WRDL(FM) Ashland, Ohio—See¢ks CP to
change to 89.5 mec. Ann. May 15.

Final actions

s KCHV-FM Coachella. Calif.—Broadcast
Bureau granted mod. of CP to extend
completion date to Nov. 13. Action May 14.

s WMMM-FM Westport. Conn.—Broadcast
Bureau granted CP to install new trans.: in-
stall circular polarized ant.: ERP to 50 kw.
ant. height to 79 ft.; remote control per-
mitted: condition. Action May 13.

= WOUR(FM) Utica, N. Y.—Broadcast Bu-
reau granted renewal of license subject to
conditions that: assignment of license be
consumated within 45 days and commission
be notified of consumation within_ one
day thereafter: assignee resume broadcast-
ing within 30 days following consumation:
assignee notify commission in writing of
date and hour of resumption of broadcast-
ing within 24 hours: station be Inspected as
soon as possible after broadcasting is re-
sumed: and if station Is found technically
deficient or beiow standard in any materlal
aspect of operation, renewal will immediate-
Iy revert to pending status. Action May 14.

= WPOS-FM Holland, Ohio—Broadcast Bu-
reau granted CP to change ant.-trans. loca-
tion to 6505 Old Angola Rd.. Holland: make
changes in ant. system: install new ant.:
ERP 3 kw, ant. height 250 ft.: remote con-
trol permitted. Action May 16.

s KTXN-FM Victoria. Tex.—Broadcast Bu-
reau granted mod. of CP to change fre-
quency to ch. 254 (98.7 me):; change ant.-
trans. locatlon to 100 South Main, 1st Vie-
toria National Bank Building. Victoria:
make changes In ant. system: ERP to 40
kw, ant. height to 150 ft.: remote control
permitted. Actlon May 13.

Actions on motions

= Chief. Office of Opinions and Review in
San Francisco (Chronicle Broadcasting Co.).
renewal of licenses of KRON-FM and KRON-
TV, granted motion by Chronicle Broadcast-
ing Co. and extended to May 26 time for
filing petition for reconsideration or supple-
ment to April 16 petition (Doc. 18500). Ac-
tion May 14.

u Hearing Examiner Chester F. Naumowicz
Jr. In San Francisco (Chronicle Broadcast-
ing Co.). renewal of licenses of KRON-FM
and KRON-TV, denied petition by Blanche
Streeter and Albert Kihn for order that
prehearing conference be held in San Fran-
cisco (Doc. 18500). Action May 14.

» Hearing Examiner Chester F. Naumowicz
Jr. in San Francisco (Chronicle Broadcast-
ing Co.), renewal of licenses of KRON-FM
and KRON-TV, in order following prehear-
ing conference of May 19, ordered parties
having burden of coming forward with In-
troduction of evidence may present their
direct, affirmative cases partly in form of
sworn, written exhibits and partly in form
of oral testimony; that such exhibits be
exchanged on or before Oct, 21; and that
if any testimony Is to be presented orally a
list of witnesses together with succinct
precis of direct testimony be exchanged on
or before Oct. 21; further ordered If any
party wishes to call for cross-examination
sponsor of any written exhibit notice thereof
shall be given to all parties on or before
Nov. 25: scheduled hearing for Dec. 2 in
San Francisco at location to be specified in
later order (Doc. 18500). Action May 19.

Call letter applications

s WTBC-FM, Tuscaloosa Broadcasting Co.,
Tuscaloosa, Ala. Requests WUOA (FM).

s KPAK(FM), Rio Grande Broadcasting Co..
El Paso, Tex. Requests KSET-FM.

Call letter actions

a WIBI(FM), Pacific & Southern Co.. Cin-
cinnati, Granted WSAI-FM.,

s WRCL(FM), Clinton_Broadcasting Co.,
Palmyra, Pa. Granted WCTX(FM).

Other actions, all services

= Electronic Industries Association—FCC
granted amendment of rules: to provide
that for TV receivers, limit shall be 500
uv/m. Interpreted as requiring: measure-
ments made at 10 frequencies uniformly
spaced over UHF band; average of 10
measurements shall not exceed 500 uv/m, and
no measurement shail exceed 750 uv/m.
Effective time will become applicable on TV
receivers at point of manufacture or im-
portation Jan. 1, 1970: to provide that for
TV receivers, limit 500 uv/m is_temporarily
increased to 1.000 uv/m until Jan. 1, 1970.
Action May 2.

m Sarkes Tarzian Inc., Bloomington, Ind.—
FCC granted amendment of rules as follows:
to provide that for TV broadcast receivers,
limit 500 uv/m be temporarily increased
to 1.000 uv/m until Jan. 31, 1970; or to pro-
vide that temporary limitation of 1,000 uv/m
be extended, and that 500 uv/m limitation
become applicable: to TV tuners at Point of
manufacture on May 1, 1969; on TV re-
ceivers at point of manufacture or assem-
bly on Sept. 1. 1969; and on TV receivers
at point of sale on Feb. 1, 1970. Action
May 2

= It has come to attentlon of commission
that some broadcast licensees have not been
logging as commercial. or computing as com-
mercial time in filing applications, certain
kinds of announcements broadcast in return
for receipt of money, service or other valu-
able conslderation. as required by Communi-
cations Act of 1934. as amended. Accordingly.
all networks will be expected to report such
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Summary of broadcasting
Compiled by BRDADCASTING, May 21, 1969

) Not
On Air Total On Air Total
Licensed CP's On Air CP's Authorized
Commercial AM 4,242t 11 4,253 65 4,318
Commercial FM 1,965% 31 1,9963 172 2,1682
Commercial TV-VHF 496 10 506? 17 5232
Commercial TV-UHF 126? 51 1752 159 3363
Educational FM 363 8 371 42 413
Educational TV-VHF 7 6 77 0 77
Educational TV-UHF 88 12 100 12 112
Station boxscores
Compiled by FCC, May 1, 1969
Commaercial Educational

AM M TV M TV
Licensed (all on air) 4,241t 1,9623 619 363 159
CP's on air (new stations) 9 31 61 7 18
Total on air 4,2501 1,993s 6783 370 177
CP’'s not on air (new stations) 66 169 179 43 12
Total authorized stations 4,316 2,162 8493 413 189
Licenses deleted 1 0 0 0 0
CP’s deleted 0 1 2 0 0

t Includes four AM’s operating with Special Temporary Authorization, and 25 educational AM’s.
t Includes one commercial FM operating with STA.
? Includes two VHF's operating with STA's, and two licensed UHF's that are not on the air.

matter to their affiliates as commercial for
purposes of computing commercial time, and
all licensees will be required to compute such
messages as commercial time in their appli-
cations. Action May 14.

8 Competing applicants and parties wishing
to file petitions to deny broadcast license
renewals have to submit filings no later than
first day of last full month of license period
under new license renewal rules adopted by
FCC. Rules also require licensee to announce
publicly he is filing for renewal within six
weeks _of date when renewal application Is
due. Renewal applications must be filed
E}n}e’tsi‘ldays before license expires. Action
a .

= United Press International Inc.. New York
—Broadcast Bureau granted extension of
authorization to June 1, 1970. to transmit
programs by leased wireline over foreign
program station to AM. FM, and/or TV
stations operated or authorized by govern-
ments of Canada and Mexico. Action May 12.

= Westinghouse Broadcasting Co.. New York
—Broadcast Bureau granted extension of
authority to June 1, 1970, to deliver pro-
grams by leased wireline over foreign pro-
gram station. to AM, FM. and/or TV sta-
tions operated or authorized by the govern-
ment of Canada. Action May 12.

8 FCC. acting on request by National Asso-
ciation of Theater Owners ‘and Joint Com-
mittee Against Toll TV. ordered that no
applications for subscription TV service will
be granted until 60 days after decision has
been issued In appeal of STV rules brought
hy NATO. Commission adopted STV rules
Dec. 13, 1968, and they were scheduled to
g0 Into effect June 12, 1969. Oral argument
in NATO appeal scheduled for June in U.S.
Court of Appeals for District of Columbia
Circuit. Action May 21.

Translator actions

® Broadcast Bureau granted renewal of li-
censes for following UHF and VHF trans-
lators: K70CF. K72CB and K74BF Canadlan,
Higgins and Lipscomb. all Texas. and Ar-
nett, Okla.: K76BD. K78BI and K80AY Book-
er. Darrowuzett and Follett, all Texas;
K72BE and_ K76BC Walker and KT70EU,
K72DJ. K74DN. and K76CU Olivia. all Min-
rfgsota: KO02DF Grafton. N.D. Action May

® Table Rock Lake Rebroadcast Co.. Kim-
berling City. Mo.—Broadcast Bureau granted
CP's for new VHF translator to serve Kim-
berling City on ch. 6 by rebroadcasting
KODE-TV Joplin: ch. 8 by rebroadcasting
KYTV(TV) Springfield: and ch. 13 by re-
broadcasting KTTS-TV Springfield, all Mis-
souri. Action May 19.

® K09CP Livingston, Mont.—Broadcast Bu-
reau granted license covering changes in
VHF translator. Action May 16.

» K11HO and KO7HG Polson. Mont.—Broad-
cast Bureau granted licenses covering
changes in VHF translators. Action May 16.

CATV
Applications

s Lafourche Communications Inc.—Requests
distant signals of WWOM-TV New Orleans,
KATC(TV) and KLFY-TV, both Lafayette,
all Louisiana to Thibodaux, La. (Baton
Rouge. ARB 84). Ann. May 15.

® Red Bank-White Oak TV Cable Co.—Re-
quests distant signals of WHNT-TV, WHIQ-
(TV)., WAAY-TV all Huntsville, Ala.,
WAGA-TV, WSB-TV. WQXI(TV), WJRJ-
TV all Atlanta: WDCN-TV, WSM D
WLAC-TV. WSIX-TV, WMCV(TV) all Nash-
ville: WATE-TV, WBIR-TV. WTVK(TV)
Knoxville, Tenn., to Red Bank-White Oak,
Tenn. (Chattanooga. ARB 91) Ann. May 15.

Final actions

8 FCC denied request for waiver of program
exclusivity requirements of rules by South-
ern Video Co.. operator of flve-channel
%ATV system at McGehee, Ark. Action May

8 FCC directed Vie's TV Cable Service,
Carmel Valley., and Alarm Corp., Carmel
and Pebble Beach. all Californla, to comply
with program exclusivity requirements of
rules and told to provide protection to
KNTV(TV) San Jose, Calif. Action May 14.

s FCC granted unopposed request of Lake

Shore Master Antenna Corp. for interim

authority to import distant signals to its

CATV system in Columbus. Ga,, TV market.

B'[ith \lxaalver of requirements of rules. Action
ay 14.

a FCC denied request by Allted Video Trans-
mission CorD.. owner and operator of CATV
systems at DeKalb and Sycamore, both
Illinois, for waiver of program exclusivity
requirements of rules. Systems carry signals
of Chicago. Freeport and Rockford. all Tlli-
nois. WREX-TV and WTVO(TV) both Rock-
ford and WCEE-TV Freeport place pre-
dicted grade A contours over DeKalb and
Sycamore whereas Chicago stations carried
place predicted grade B contours over com-
munities. WREX-TV requested program ex-
clusivity. Action May 14.

8 FCC denied request by Kentucky Cable
TV Ine.. operator of 12-channel CATV
system at Richmond, Ky.. for waiver of
program exclusivity requirements of rules.
Kentucky Cable directed to comply within
30 days. Kentucky Central Television, 1i-
censee of WKYT-TV Lexington. Ky., re-
quested FCC to order Kentucky Cable to
cease and desist from violation of program
exclusivity requirement. Action May 21.

8 FCC directed Louisiana CATV Inc., oper-
ator of CATV system at Monroe, La., to
comply with program excluslvity provisions
of rules and provide protection to KNOE-
TV Monroe. Loulsiana CATV's vetition for
waliver of rules was denied. Petition opposed
by Noe Enterprises Inc., licensee of KNOE-
TV. Action May 14,

n FCC denied request by KNOC TV Cable

Co.. operator of five-channel CATV system
at Natchitoches, La., for waiver of nondupli-
cation requirements of rules and KNOC has
been directed to afford program_exclusivity
to KNOE-TV Monroe and KABL-TV Alex-
andria, both Louisiana, within 30 days. Ac-
tion May 14.

= FCC denied petition of Cotton Hill Cable-
vision Inc., operator of 12-channel CATV
system at Malden, Mo., for walver of pro-
gram exclusivity requirements of rules.
Paducah Newspapers Inc.. licensee of WPSD-
TV Paducah, Ky., opposed reguest. Action
May 21.

@ FCC ordered Ogallala Community TV
Co., operator of 12channel CATV _sys-
tem at Ogallala. Neb., to provide nondupli-
cation protection to KHPL-TV Hayes Cen-
ter and KNOP-TV North Platte, both Ne-
braska. Ogallala cable system directed to
comply with program exclusivity require-
ments within 30 days. Action May 21.

® FCC denied request by H & B Communi-
cations Corp., operator of five-channel CATV
systems at Reno and Sparks. Nev., for
walver of the single-channel carriage re-
quirement of rules. H & B directed to com-
ply with rule within 30 days. Action May 14.
8 FCC ordered Community TV Corp., oper-
ator of 12-channel CATV system at ¥Franklin
N.H.. to provide nonduplication protection
for WMUR-TV Manchester, Commu-
nity TV ordered to comply with program
exclusivity provisions of rules within
days. Action May 21.

m FCC denied request for waliver of pro-
gram exclusivity requirements of rules by
Punxsutawney TV Cable Co., operator of 12-
channel CATV system which carries signals
of Pennsylvania TV's in Altoona, Clear-
fleld, Johnstown and Pittsburgh. Waiver
request opposed by Triangle Publications,
licensee of WFBG-TV Altoona. Action May
14.

m PCC directed National Cable Television
Corp., operator of CATV system at Connells-
ville, Pa., to comply with program exclu-
sivity provisions of rules within 30 days.
providing protection to WIIC(TV) Pitts-
burgh. Action May 21.

8 FCC denied request of Municipal TV
Corp. for waiver of requirements of rules.
Municipal TV petition opposed by Taft
Broadcasting Co.. licensee of WNEP-TV
Scranton. and WBRE-TV Inc. licensee of
WBRE-TV Wilkes-Barre, both Pennsylvania.
Petition for Issuance of order to show cause
and initiation of judiclal proceedings filed
by WBRE-TV against CATV oberator. dls-
missed. Municlpal’s request was for walver
of carriage and program exclusivity require-
ments. Action May 14.

m FCC denied request by Carbon Cable
Television Inc.. operator of CATV systems
in Eastern Pennsylvania for waiver of pro-
gram exclusivity requirement of rules. Re-
quest by Blue Ridge Broadcasters Inc.,
operator of CATV system In Pennsylvania.
for waiver of carriage requirements of rules
and waiver of program exclusivity require-
ment of rules has also been denied by
commission. Action May 4.

» FCC denied requests by Jefferson Cable
Corp.. operator of CATV systems at Char-
lottesville and Waynesboro. both Virginia.
for waiver of program exclusivity provi-
sions of rules. Gilmore Broadcasting Corpora-
tion of Virginia, licensee of WSVA-TV.
Harrisonburg, Va.. sought program exciu-
sivity on both CATV systems and opposed
Jefferson Cable waiver requests. Action
May 14.

Other action

s FCC adopted interim procedures to sim-
plify and expedite CATV processing while
CATV rulemaking and inquiry in_ Doc,
18397 is pending. Commission also Issued
further notice of proposed rulemaking re-
vising original proposals in several areas. It
asked for comments on zone protection far
CP's tfor limited time, changes in listings
in five markets and methods for determin-
ing radius of zone, among other issues. Ac-
tion May 14.

Actions on motions

a Hearing Examiner Herbert Sharfman in
Morrisonville, N.Y.. petition by Dimension
Cable TV Inc.. to stay construction or oper-
ation of CATV system near Plattsburgh,
N.Y. (Ausable Valley Telephone Co. and
Ausable Communications Inc.). on request
of Ausable Communications Inc. resched-
uled further prehearing conference to May
27 (Doc. 18435). Action May 15.

(Continued on page 81)
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PROFESSIONAL CARDS

JANSKY & BAILEY
Consulting Engineers
1812 K St., N.W.
Wash., D.C. 20006 296-6400
Member AFOCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.
Wash., D. C. 20004

Telephone District 7-1205
Member AFOOE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS
Box 798, Upper Montclair, N.J. 07043
Phone: (201) 746-3000
Me:..oer AFOCE

GEORGE C. DAVIS

CONSULTING ENGINEERS
RADIO & TELEVISION

527 Munsey Bidg.
783-0111
Washington, D, C. 20004
Member AFOOE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard, Gen. Mgr.
Edward F. Lorentz, Chief Engr.
PRUDENTIAL BLDG.

347-1319
WASHINGTON. D. C. 20005
Member AFCOB

A. D. Ring & Associates

42 Years' Experience in Radio
Engineering
1710 B St.,, N.W.  298-6850
WASHINGTON, D. C. 20006
Member AFCOE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
930 Warner Bldg. National 8-7757

Weshington, D. €. 20004

A ember AFOOE

Lohnes & Culver

Munsey Building  District 7-8215
Washington, D, C. 20004

Member AFOOE

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-9000
WASHINGTON, D. C. 20006

Member AFCOE

A, EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS, TEXAS 75209
(214) 631-8360
Member AFOOE

GUY C, HUTCHESON
817-261-8121
P. O. Box 808
1100 W. Abram
Arlington, Texas 76010

SILLIMAN, MOFFET
& KOWALSK!
711 V4th St., N.W.
Republic 7-6646

Washington, D. C. 20005
Member AFOOUB

GEO. P. ADAIR ENG. CO.

CONSULTING ENGINEERS
Ragllo::l’elevisiov!

2029 K St., N.W., 4th Floor
Washington, D. C, 20006
Telephone: (202) 223-4664
Member AFOOE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS

19 E. Quincy Street
Riverside, Iliinois 60546

(A Chicago Suburb)
Phone 312-447-2401

Member AFOCE

HAMMETT & EDISON
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport
San Franclsco. California 94128
(415) 342-5208
Member AFOOE

JOHN B. HEFFEL_FINGER
9208 Wyoming PI. Hiland 4-7010.,

KANSAS CITY, MISSOURI 64114

JULES COHEN
& ASSOCIATES
Suite 716, Associations Bldg.
1145 19th St., N.W,, 659-3707
Washington, D. C, 20036
Member AFOOR

CARL E. SMITH

CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386

Member AFOOE

VIR N. JAMES

CONSULTING RADIO ENGINEERS !

Application and Field Engineering ]
345 Colarade Blvd.—§0206

Phone: (Area Code 303) 333.5562
TW 0-931-0514

DENVER, COLORADO
Member AFOQOE

’_ A. E. Towne Assocs., In¢.
TELEVISION and RADIO ’
ENGINEERING CONSULTANTS
727 Industrial Road
San Carlos, California 94070
415) . 592-1394

PETE JOHNSON
& Associates

CONSULTING am-fm-tv ENGINEERS

P.O. Box 4318 304-925-6281
Charleston, West Virginia

MERL SAXON

CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas 75901

634-9558 632-2821

RAYMOND E. ROHRER
Consulting Radio Engineers
317 Wyatt Bldg.
Washington, D. C. 20005

Phone: 347-9061
Member AFOCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT

Box 220 o
Coldwater, Michigan—49036'
Phone: 517—278-6733

JOHN H. MULLANEY
and ASSOC!ATES

Suite 71,
1150 Cannechcut Ave., N.W.
Washington, D. C, 20036

Phone 202-223-1180
Member AFCCE

ROSNER TELEVISION
SYSTEMS
ENGIiNEERS—CONTRACTORS

29 South Mall
Plainview, N.Y. 11803
(516) 694-1903

Serving The SOUTHEAST
FREDERICK A. SMITH, P.E.

Consulting Engineer

5 Exch. inge St.
Charleston, S. C, 2940
A/C 803 723.4775

TERRELL W. KIRKSEY
Consulting Engineer
5210 Avenue F
Austin, Texas 78751
(512) 454-7014 -

SERVICE DIRECTORY

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S, Market St.

Lee’s Summlit, Mo.

Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave.
Cambridge, Mass. 02138
Phone (617) 876-2810

ORRIN W. TOWNER
Consulting Engineer

11008 Beech Road
Anchorage, Kentucky 40223
(502) 245-4673

PAUL DEAN FORD
Broadcast Engineering Consultant
R. R. 2, Box 50 ’
West Terre Haute, Indiana 47885
(812) 533-1661

SPOT YOUR FIRM'S NAM: HERE

To Be Seen by 100,000° Readers
—among them, the decisian-mak-
ing station owners. and mana
ers, chief engineers and techni-
clans—applicants _for am, tm, tv
and facsimile facilities.

*ARB Continuing Readership Study

Telecommunication Consuitants.
International, Inc. (TCI)
Offers Comumng Services in
Telecommunications & Electronics

Data Handling Systems R
Gerald C. Gross, President . |
1028 Conn. Ave., NW, Wash, 20036
Phone (202) 659-“55 e
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CLASSIFIED ADVERTISING

Payable in advance. Check or money order only.
Situations Wanted 25¢ per word—3$2.00 minimum.

Applicants: If tapes or fiims are submitted, pleass send $1.00 for each package
to cover handling charge. Forward remittance separately. All transcripti

tos, etc., addressed to box numbers are sent at owner's
expressly repudlates any liability or responsibility for

Help Wanted 30¢ per word—$2.00 minimum.

Deadline for copy: Must be received by Monday for publication next Monday.
Display ads $25.00 per inch. 57 or over biltled at run-of-book rate.—Stations fer
Employment A :

anted to B

and Business

Sale,

risk. BROAI ING
thelr camtody or retum.

ploym
advertising require l:!ispll/ space. Agency commission
All other classifications 35¢ per word—$4.00 minimum.
No charge for blind box number.

only on display spsce.

éggggss replies: c/o BROADCASTING, 1735 DeSales St., N.W., Washington, D.C.

S—

RADIO

Announcers continuned

Technical comntinued

Help Wanted—Management

We will pay a good salary and bonus {based on
profits} to an experienced, smart general manager
who can supervise a small market station in his
spare time and sell most of the time. We want
someone with a '*community touch” and a *pro-
gram feel” and the ability to hire and guide sales-
men. Part of a larger corporation with plenty of
room to progress. Reply with full experience and
salary information to Box E-228, BROADCASTING.

Regional Sales Manager for a group of large, medi-
um and small market stations. Salary's good. In-
centive’s _good. Profit sharing’s great. So are our
other fringe benefits. Please tell us all about
yourself, including what you've been making. Box
E-283, BROADCASTING.

Why buy a station—will share profits with a top
éasl&s)-staﬁon manager. Cali VanderPlate, 201-827-

Sales

Succassful, pro salesman, preferably RAB trained,
salary, bonuses. Ideal climate, ideal working con-
ditions. Box E-96. BROADCASTING.

Opportunity, Kansas small market, young salesman-
annountcser. Comnt\issign,l monthlylguarc.:‘m. L'v:
accounts, prospects, Business growing. Nty seet,
college town, agricuiture, Industry. Exch:{n In
trade area. Box E-120, BROAI ING.

Have opening for aggressive salesman-announcer
with fast growing station in college town. Sen
resume to Box E-255, BROADCASTING. Up Tempo
MOR. First phone helpful.

Broadcast sales engineer—CCA Electronics Is ex-
panding—Additional sales personnel are needed to
cover active leads—Sales territories have been re-
adjusted—Two areas are now open for a ive
representatives, The first covers Ohlo and West
Virginia, The second Nebraska, South Dakota,
North Dakota, Minnesota and lowa. We require
experienced equipment salesman or station man-
agers with a_ following in these areas. Advance
against commission with realistic anticipated in-
E:%T Eolf '525‘000.((:)0. M?.Il co;r;%lete resu;\t to:
ectronics ation, venue,
Gloucester City, N&rpolrm 08030. 0

HAnnouncers

First Class License. Chicago. Permanent. |mmediate.
Sill sgetal'l!sé requirements, first letter please. Box

ADCASTING.
Experienced Dj. Expert in news delivery, board
operation, (very tight), commercials, ':? libbing
limited. 3 to 40 would

years _in successful
be ideal. Box E-95, BROADCAS’I’ING.NID
Young, sales oriented announcer to ploneer [ocal

origination channel on midwest CATV system. Box
E-159, BROADCAST! ING.m system

Announcer, first phone, with interest in news. Day-
time station fastest growing county New York State.
Ideal living conditions, Box E-168, BROADCASTING.

Announcer needed by middle-music network sta-
tion in Texas resort city. Do not send tape. Box
E-199, BROADCASTING.

Ist phone, light maintenance,
ability. _Single  market,
E-220, BROADCASTING,

Need two top flight jocks with first phone at
top country programed station in the south. Pay
is excellent . . . great staff . . . in one of the
finest markets in the country. Applicants must be
strong on air salesmen, do some production and
run modern top 40 country format. Only experi-
enced pro's need apply. Send short bio, recent
picture, and air check. Openings begin the first of
June. Box E-226, BROADCASTING.

must have sales
northern  California. Box

Top 40 staff announcer. Resume, audition tape
with news. Box E-280, BROADCASTING.

Wanted: D) with news background, 1st phone.
Opportunity for sales. Eastern Pennsylvania. Send
tape, resume to Box E-281, BROADCASTING.

Wanted: Experienced radioman. Must be able to
announce, write, sell. Good salary. Apply st KOLTY,
Scottsbluff, Nebraska.

5,000 watt daytimer needs experienced afternoon
man, No collect calls. Tape and resume required.
KOLY, Mobridge, S.D.

Experienced announcer, light contemporary music,
opportunity for sales, contact Manager, WAFC,
Staunton, Va, 703-886-2377.

Experienced announcer for 5 kw MOR operation.
Immediate opening for qualified applicant with
2rd endorsed. Permanent position. Good conditions.
rringe benefits. Send tape, resume to WASA,
Havre de Grace, Md.

Wisconsit AM/FM in northern Milwaukee metro
area. Combo., Some countrywestern. Production,
rB)ews or sales an asset. Mr. Kraychee, WBKV, West
end.

College town of 18,000. Need announcer-sports
announcer. Morning shift §Ius Flay-by-play of over
sixty Colleze ar: High Scheool games. Send tape
etc. to Chucx Anthony, WCEN, Mt.
Michigan 48858.

Rock DJ—WEAM, Arlington, Va. Call Harry Averlll,
(703} 534-8300.

Bright & alive morning man needed for 5010 watt

MOR top-rated CBS afffllate upstate New York

near Vermont skiing, & Montreal—Lake Chamciain

area. Tape & resume to WEAV Radio, Plattsbuiah,

Sh‘lq.Y,. or call 518-561-0960, Mr. Bissell or Mr.
uires,

Pleasant,

Experienced and versatile announcer needed immedi~
ately. Good pay with fringe benefits. Opportunity
for advancement in progressive organization. Re=
sume and tape to Art Martin, WMRN, Box 518,

Marion, Ohio,

Announcer—must be experienced for fast paced
MOR radio station. Good commercial voice with
authority; no screamers. Salary $100 weekly up,
depending on_how good you are. Vacation and
sick leave with pay. Send photo, air check and
complete resume (we'll return}. |. A. Gallimore,
WSNW, Radio, Seneca, S.C.

Wanted: Announcer with first phone ticket, empha-
sis on announcing. No malntenance. CGW station
in Virginia, rtunity for sales position avail-
able immediately. Send tape and resume to P.O. Box
231, Bassett, Virginia, or call 703-629-2509 day,
703-647-8493 night.

Qualified engineer of good character for network
radio Station in southwest. Box E-198, BROAD-
CASTING.

Assistant Chief and st class engineers needed to
build_and maintain new UHF ABC affiliate. State
experience and salary. Immediate openings. Box
E-222, BROADCASTING.

Chief engineer who likes production as well and
can, in a pinch, do very light air work. All news
and information station with brand new studios and
latest, sophisticated equipment. Midwest market of
over one million, Excellent living and working con-
ditions with beautifully situated studios. Box E-257,
BROADCASTING.

NEWS

News director for ABC affiliate in besutiful cosmo-
politan university town in northeast. Handle locel
morning and noon M&W Ex-
celient for pro. Box D-5B, B ING.

News Director to gather, write, and air local and
regional news. Near St. Louis. $125 to $150 de-
pending upon experience and training. Airmail tape,
resume, photo to Box E-179, BROADCASTING.

Needed . . . Radio news man with a minimum of
two years experience gathering, writing and editing
and on-the-air delivery of news, ABC affiliate, one
of a growing group of stations in a progressive,
fast-growing market., Good salary, excellent fringe
benefits, and all-new facilities. Send tape and re-
sume to Allen Carstens, KATE, Albert Lea, Minne-
sota, or contact Hart N. Cardozo, Jr., W-1152
First National Bank Building, St. Paul, Minn.

News Director for_Stuart group station KMNS
Sioux City, lowa. The best facilities, professional
team effort has made us number 1 in the market.
Sleepy town for 30 years has come alive in the
past four. If you want a job, don't bother, if you
want an opportunity to prove yourself contact
Frank Junn, 712-258-0628,

Immediate cpening —Staff announcer/newsman —
commercial experience only. Collect and type local
news and deliver authoritative newscasts. Do pro-
fessional MOR music show. Excellent opportunity
for advancement within station and Ottaway group.
Salary open, liberal benefits. AM-FM station serv-
ing year-round Pocono Mts. resort and Delaware
Water Gap Nat'l Recreation Area. College town.
Two hours from New York and Philadelphia. Cali
Bill Trieble, Operations Manager, 421-2100 (717)
or write WVPO AM/FM, Stroudsburg, Pa. 18360

Program, Production, Others
PD for Rock/Up-Tempo MOR station in Metro-
politan Washington, D.C, Send resur -, references
and current pic. Box E-89, B “ING.

Needed, take charge program director tor south-

Immediate opening, first phone announcer-d.j. WIilf
consider beginner, prefer some experlence. Car
necessary. 203-489-4181.

First phone combo, no maintenance, world's best
climate. Most compatible staff Florida Gold Coast.
Fulltime network, All fringe benefits and a great
place to work, Call 1-305-276-5503 for manager.

Techniecal

Chief Engineer. $250.00 weekly. East Coast. Pless-
ant living conditions. Must have strong directional

eastern Michigan 24 hours a day highly com.-ercial
AM station. Network affiliate. Schafer tion.
Excellent fringe benefits, Salary open. Box E-213,
BROADCASTING.

Program Director/morning man for east coast medi-
um market in contemporary station. Must be good
announcer, productive and capable of supervising
people. Excellent opportunity for ambitious, hard-
working person. Send tapes and resume to WRNC,
Raleigh, N.C.

Wanted: Good production man, adult voiced and
swingin D.|., with 1st phone for immediate open-
Isr(\)%‘. . . salary $130.00 and up . . . call 919-724-

background and be thoroughly experianced in an-
tenna, transmitter and audio work, Send .,
references and picture. Box E-90, BROADCASTING.
Wanted for U.S. Caribbean Island station: A com-
bination engineer announcer, single man pre:

Send tape, resume and recent photo. A fair em-
p%;\rﬁé station. Reply to Box E-160, BROAD-

Immediate opening for announcer-salesman, up

tempo, college town—fast growing company. Send

aee?npue' to Box E-256, BROADCASTING. First phone
pful.

Chief Engi d for northeast 1kw AM oper-
ation. If you're a competent engineer, tired of
ﬁlling in as an announcer, salesman or janitor, and
would be happier with full time repair and main-
tenance, contact Box E-184, BROA TING,

Teacher for broadcasting. Five years experience in
broadcasting. Starting up to $10,000.00. interna-
tional Broadcasting School, 1212 East Stroop Road,
Dayton, Ohlo, 294-1486.

Sitnations Wanted Management
Seeking Californla management challenge. Success-
ful 18 year leadership : . Major
group references. Box E-1 BROA ING.

St. Louis brosdcaster seeks managers-salesmanagers
position. Box E-195, BROADCASTING.
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Management continued

Announcers continued

News continued

General manager—twenty years experience, proven
record, Prefer major market but will consider other,
salary open. Box E-201, BROADCASTING,

1st phone—top 40—experienced—draft exempt{vet}
—will travel. Will send tape etc. on request.
Write Box E-251, BROADCASTING.

D.C. & Md area. Heavy news/D|, third endorsed,
dependable—full or part time. 301-292-2606.

Manager: 20 years experience, very strong in
personal selling, programing—station operation. Age
40, Box E-259, BROADCASTING.

Losing ratings? . , , and money? Poor management
or poor programing? I'll give you the number one
Top 40 station in your market . . . if you'll stay
out of my hair. Have you got the guts . . . to
increase ratings . . . and count your money? Box
E-278, BROADCASTING.

Program Executive, presently in top 5 market look-
ing for new management challenge. 16 years ex-
perience in AM-FM-TV. Excellent references. Box
E-282, BROADCASTING.

$10,000 a year to a consultant? $17,000 a year to
a program director? $28,000 a year to an operations
mgr.? Still can't figure out why ratings and busi-
ness are down? I'll take $35,000 and tell you. Too
many cooks , . . etc. This programer will give you
what counts , . . ratings . . . and revenue. Things
are changing . . . are you? Box E-287, BROAD-

Working partnership wanted for well qualified
jockette—tight board—Ilocal news. Invest for profits
and/or exchange present partnership. 219-563-4426.

Announcers

Negro announcer, broadcasting school graduate,
third 'g‘hg\e endorsed, beginner. Box D-31, BROAD-

Announcer-D), top 40, first phone, married, draft
exempt. Desires major market, but all replies con-
sidered. Box E-16, BROADCASTING.

Ne; ock—Tight board, news, commerclals
and’o sales, Boxg'E‘JG, BR( mTINC.

Experienced first phone announcer available for
immediate employment. 914-452-2838 or Box E-
117, BROADCASTING.

D), tight board, production, solid news, 3rd phone.
Box E-140, BROADCASTING.

Experienced D)-announcer—newscaster. 3rd endorsed,
married. No prima donna. Available immediately.
Box E-147, BROADCASTING.

Major markets only. Five figure minimum, black
announcer with number one credlts, S‘Fra atic,
modern, talented. Box E-170, BROADCA! IN%Tl

Sports announcer—17 years experience, including
major market, Radio and/or TV play-by-play. Solid
commercials. Top references. Cooc} work record.
Reliable. Box E-185, BROADCASTING.

Imaginative CGW personality, Is there a Country
station in the West or South willing to pay $8500,
annually to a Nf;olished announcer who knows and
loves CGW? My bag is big audlences. No form
letters please. Box E-189, BROADCASTING.

First phone~—salesman-announcer. Western New York
preferred. Large-medium market. Mature adult. Call
m)érIS. 716-266-5277 or Box E-233, BROADCAST-

Looking for bright young talent? How about a
draft-exempt, married college grad with a first
phone? How about one who's now working major
market MCR but wants to relocate for good oppor-
tunity in MOR or Top 40 regardless of market size?
You can get all this and more if you act quickly!
Box E-235, BROADCASTING.

For $200 a week you can hire a 28 yr. old family
man with college degree in Political Science and
Econamics, offering 814 years in all areas of Radio
and TV on-the-air, Network quality voice—news
emphasis. Experienced in telephone talk shows,
writing and music. Want stability, responsibility,
and permanence. Call 605-225-7214 or write Box
E-262, BROADCASTING.

Gregari versatile, news-program director, first
phone, radio-TV fulltime—vacation, Upstate or
N.E. W. C. Handy, 212-691-4615.

Announcing School; 3rd endorsed, TV training,
interested in news, William White, 703-587-0117;
703-622-3016.

Programing, Production, Others

Very experienced DJ, four years college, broadcast-
ing school, live discotheque, tight board, top 40
or MOR, draft exempt, 3rd phone. Box E-263,
BROADCASTING,

Beginner—will relocate. All phases broadcasting.
Third class endorsed. Box E-270, BROADCASTING.

Managers: Sick of getting clobbered by top-40?
WantI to compe;: wijhon:ts glng top—-ﬂ'J; | can mln
you large numbers in -~ group. you're
market over 200,000 and need a PD, then I'm
r man. Professional, College grad, first phone.
ienced, good airman too. | can do it! Box
E-125, BROADCASTING.

Ist Ticket—MOR—Ilight experience—looking for
good situation—steady w/opportunities. Send for
tape & resume. Box E-285, BROADCASTING.

“‘Automation', says the boss, alright, but leave me
out of this ABC/FM 70,000 watt Stereo major
market operation. Seeking well-run, community-
minded station—anywhere. Immediately. Opportu-
nity to develop top-notch air personality of prime
importance; news and sales secondary. Vietnam
PIO veteran. 216-247-4463 or Box E-290, BROAD-
CASTING.

Disc jockey—Broadcast school graduate, draft
exempt, dependable, experienced in all phases of
radio broadcasting, tight board control; third class
endorsed. Willing to relocate for the right oppor-
tunity. For inquiry, write Marold Robinson, P.O.
Box 752, Newark, N.j.

Seasoned broadcaster. Fight years experience. 38,
single. Bob Cole, 234 Crescent Street, New Haven,
Conn. UN 5-3528.

San Francisco & Bay Area! I'm comin’ home! When
I left California | was in the service, Now seven
years later | want top 40 (preferably), or MOR
D.J. work in my home state. | quit radio two
months ago (I thought | could live without it
... 1did ... but it was a rather dull existence.}
My last station: Detroit's WKNR. P.D.: Paul Can-
non (Please call him, he'll say nice things about
me , . . won't you Paul?). | work happily with an
annual five figure salary. My name is Richard
Hancock (air name for Detroit: “Rick Stewart”)
and you can reach me after May 2Ist at 1-415-
328-1180 (Please Call},

Program Director-Announcer. Mind for organization,
administration, detail. Currently CGW announcer,
major market, MOR, classical, jazz, plus strong
administrative, business background. Single. First
phene. Box E-219, BROADCASTING.

Is your station looking for a top notch children’s
program? Well look no further, Three dynamic
young personalities wish to produce and star in a
kiddies show custom tailored to fit the needs of
your station. Experienced in all phases of produc-
tion and children's programing. Medium or major
market, For full information write Box E-231,
BROADCASTING.

Program Director—| am your man if your station
is_losing money. Willing to grow with you. 10 years
RGB broadcasting experience, Available immediately.
Warm climate only. Box E-253, BROADCASTING.

Production Director for major market station—chain
or production company. Box E-272, BROADCAST-
ING.

Need a program director? Nine years experience in
modern controlled MOR radio, five years program-
ing a #1 station that beat Drake. I'm married &
have two great children, | am now assistant PD
at S0kw OGO in a top ten market. | am now
looking for a good company that would like to
share success. Michae! Button, 415-924-5719.

Aspiring writer-producer wants job requiring some
infelligence, not just following routine. Experience—
television traffic, broadcast advertising production,
copywriting, college news reporting. Degree in
Broadcasting-Journalism. Will consider any position,
location. Box 25, Lanesboro, Pennsylvania 18827,

Need a good summer man? I'm it. Student, experi-
enced, super heavy sound wants work in top 30
or up tempo MOR. Let me convince you. Box
568, E. Lansing, Mich.

Young family man with two years all around radio
experience seeking to relocate in Mid-New York
State area. Prefer rock or_ progressive rock an-
nouncing. Jack Brady, 32 Fairmont Street, Cam-
bridge, Mass.

Technical

Unemployed 1st phone, fully experienced chlef/
combo/staff engineer—something operational at
$140, 40 hours. Prefer Ohio, midwest. Box E-237,
BROADCASTING.

Radio-Television engineer, 15 yrs. maintenance ex-
perience in all phases broadcasting—prefer Gulf
Coast area. Box E-252, BROADCASTING.

TELEVISION—Help Wanted

MANAGEMENT

CATV Manank Efof larggtwmm" ity CATV syl-I
tem in major N.E. ares. State experience, personal
background and salary desired. Send snapshot. Box
D-241, BROADCASTING.

Network-owned station in Midwestern major mar-
ket seeking Public Affairs Manager. Expected to
manage department, maintain community relations,
create and produce public affairs series. Must know
budgets and assist on License work. Ability to write
copy, and reportorial narrative is helpful but not
requirement. Prior broadcast experience and salary
requirements should be stated in reply. An_equal
opportunity employer. Box E-266, BROADCASTING.

Sales
Sales wanted. Challenging opportunity for

Chief Engineer, experienced, dependable, plus bright
drive time talent seeks major opportunity. Box
E-254, BROADCASTING.

Experienced disc-jockey, talkmaster, newsman in
major market seeks more challenging major mar-
ket pesition in any one or combination of jobs.
Box E-236, BROADCASTING.

Experienced disc jockey, newscaster, dependable,
creative writer/salesman, 3rd endorsed, tight board,
will relocate, South Carolina preferred. Box E-240,
BROADCASTING.

Eager beginner: will travel, hard worker, give me
TNéhance. 3rd endorsed. Box E-241, BROADCAST-

Top-40 air personality—PD, teen bopper or soui,
knows music, 3rd-class, 27, eight years experience,
now. Box E-243, BROADCASTING.

D.).-Newscaster. School graduate beginner. Mature
voice, tight board. Draft exempt, 3rd endorsed,
will travel. Box E-245, BROADCASTING.

Boss Jock. Top 30 only , .
Box E-247, BROADCASTING.,

. air checks available.

18 years electronics experience. All phases AM-FM-
TV, Chief or supervisory only. Presently employed.
Box E~274, BROADCASTING.

Electronics Instructor available for summer relief.
First phone, radar endorsement, radio amateur,
experienced. Phone 414-342-5981 or write Box 78,
Milwaukee, Wisconsin 53201,

Single female. First phone. No experience. Will
relocate. Tramsmitter watch only. Loretta Dover,
Route 3, Canton, Texas 75103. (214) 848-7235.

NEWS

Experienced newsman wants small lowa market,
m%ily man, lowa native. Box E-149, BROADCAST-

Newsman: 8 years radio, 6 years wire service, 4
years newspaper experience; last radio job at SOkw
station. As authoritative off the air as on. Security
a must. Box E-161, BROADCASTING.

good man. Medium size southern market. Must
be experienced television salesman. Position now
open, Send resume and photo to Box E-210,
BROADCASTING.

Wanted: Young college graduate currently selling
radio or in a small market. KREX-AM-FM-TV
needs self-starting salesman to join our rapidly
expanding broadcasting organization. Send your re-
sume_to Dick Maynard, Sales Manager, KREX, P.O.
Box 789, Crand Junction, Colorado 81501.

Announcers

Major market midwest TV station has_immediate
opening for staff announcer. Radio or TV experi-
ence essential, Outstanding opportunity for depend-

able person in college community. Full details,
including salary requirements in first letter to Box
E-214, BROADCASTING.

Technical

Chief Engineer for large CATV system. Reply giving
complete detals including salary required. Ex-
cellent oosition. Box D-242, BROANCASTING,

First Phone: Experienced, Broadcast School Graduate,
Top 40, tight board, good personality, will relocate,
will be record spinner in major market (no main-
tenance). Box E-248, BROADCASTING.

College grad, 2 years experience, responsible, good
voice, copy, interviewing. Major market experience
with 2 big college stations. Co to any size market.
Box E-244, BROADCASTING.

BROADCASTING, May 26, 1969

Wanted CATV engineer for new major sm'an in
southeast. Graduate engineer preferred will
conslder experienced CATV man. Reply to Box
E-65, BROADCASTING.
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Technical continued

Programing, Production, Others

Programing, Production, Others

Immedlate opening. Technician wanted for central
New York CATV system. Good salary and company
benefits. If limited experience, must be willing to
learn. Send resume to Box E-194, BROADCASTING,

Immediate openin_vaor right man in number two
engineering slot. serving large Southern market,
member of progressive group. Applicant must
desire to be chief, along with strong background,
both technical and administration. Excellent salary
and fringe benefits. Send resume and references
to Box E-218, BROADCASTING.

Chief Engineer. East Coast mobile video equipment
leasing and production company seeks experienced
color-qualified **Chief” to take charge expanding
operations. Exciting ground-floor opportunity with
substantial growth potential. In addition to com-
petitive starting salary, we offer stock options and
liberal fringe benefits. This is an exceptional oppor-
tunity for a highly motivated “pro'’; if you want
to grow with us, write in confidence to Box E-289,
BROADCASTING.

VHF, full color, newest, best equipped station in
the market needs experienced studio and trans-
mitter engineers for permanent positions, Presently
constructing UHF satellite and intercity micro-
wave system. Write Chief Engineer, KIi1-TV, P.O.
Box 6669, Corpus Christi, Texas 78411,

New York—Binghamton . . . Dependable person with
first class license . . . to handle UHF transmitter
and studio ation. Crowth potential for the
rizht person, Salary commensurate with experience,
%15! I(]:;;ef Engineer, WBJA-TV, Binghamton, N.Y.

immediate opening—Engineer with first phone, ex-
perienced in switching, projection, and genera!
control rocom-transmitter operation. Maintenance ex-
perience not required but helpful. Write or phone
Phil_ Witt, Chief Engineer, WCOV-TV, P.0. Box
2505, Montgomery, Alabama 36105.

continued

continued

Director-producer for VHF-station in southern New
England. Minimum 3 years experience. Send re-
sume and salary requirements to Box E-148,
BROADCASTING.

Midwest TV Station seeking production man. Would
be directing commercials and shows, and in charge
of Production people. Must have ability to lead
people and produce great commercials. Send re-
sume and salary desired to Box E-224, BROAD-
CASTING.

Photo technician—full charge of color movie proc-
essor and complete photo lab _at VHF station in
Florida. Box E-229, BROADCASTING.

Immediate opening, experienced, Director/Switcher,
evenings, 40 hrs.,, All color, news oriented, fast-
i Rocky Mt. area, Contact Lee Snipes,
KRDO-TV, Box 1457, Colorado Springs, Colorado,
303-632-1515.

Promotion Director—Creative professional in TV

Station, sales, copywriting and research. Send re-

sumes to Milton Grant, WDCA-TV, Washington,
D.C.

TELEVISION
Situations Wanted Management

Experienced general manager strong on sales and
production. College graduate in broadcasting. Young
family man in mid 30's. Fourteen years in television.
Looking for a good challenge with a future. Not
|afra:d olf wo'rcl‘g an% Ilontg hlou:js Knmlns n:élona: at"hg
ocal sales. Am able to lead people and ge

most out of them. Write Box E-15, BROADCASTING.

Thirty years experience much supervisory including
video tape desires supervisory position in_ warm
climate. First class license. Box E-246, BROAD-
CASTING.

TV Technician for permanent position. Experienced
in video tape, film and live color. Will pay $2
plus per week. Excellent fringe benefits and re-
tirement, three weeks vacation after one year,
Send resume to Chief Engineer, WKRC-TV, 1506
Highland Ave., Cincinnati, Ohio 45219.

Arizona VHF has immediate permanent opening for
capable first phone transmitter engineer with main-
;esr}araclt;_ lexpenem:e. Call L. Wheeler, collect 602-

NEWS
Opportunity for alert Newsman who can gather,
write and_deliver news, Texas, VHF. Box E-188,

BROADCASTING.

:lewstd?i.rectqr \:vrilh expelrience and editorial skills
or station_in Texas Culf coast city. B -
BROADCASTING, . Box E-207,

Working newsman to handle on air anchor position
g:ed expandeg' n$yvscast. .tFast gfrowing CBS affiliate
s combination writer-performer, Box E-21
BROADCASTING. - ) "

Midwest network affiliate needs versatile young
newsman able to write news, shoot film and do
some on-air news and sports. Send resume and
tape to Box E-269, BROADCASTING.

Program Executive, presently
looking for new management challenge.
experience in AM-FM-TV. Excellent
Box E-288, BROADCASTING.

in top S5 market
16 years
references.

TV Sales: Two years experience as account execu-
tive in large Southwestern market. College back-
ground. Family man. Box E-265, BROADCASTING.

Technical

BSEE with broadcast and design experience wants
to be a pro, not a hack. Need opportunity to
learn business, top to bottom, from professionals in
a quality station. Can do quality work while learn-
ing. Resume upon request. Box E-143, BROAD-
CASTING.

First phone, 2-years technical graduate, experienced,
Culf states preferred. Box E-217, BROADCASTING.

First fone engineer; experienced, available for
Washington, D.C. area. Prefer TV but will con-
sider radio. Married. Part or full time while

attending school. Available
239, BROADCASTING.

| have a first phone and would like to break into
technical end of T.V., on the West Coast. Box
E-242, BROADCASTING.

TV E , supervisory, Chief on down; College

immediately. Box E-

WAAY-TV, NBC. Huntsville, third largest city in
Alabama looking for assistant TV news director in
this three TV station market. Will be doing his
own 10:00 news, Monday thru Friday, and as-
signed cameraman to work under him. News ex-
perience necessary, but not necessarily in TV, Start-
ing salary $140 per week and up depending on
experience and ability . . . Send VTR or Audio
tape and picture with resume when making applica-
w)nS.Yk%/ul aprlicatiI?ns to M. D. Smith, Manager,

-TV. Huntsville, Alabama 38501 or phone
205-539-1783. g

Combination reporter-photographer, Experienced only.

lEcgjrnlallsm b;ack.gt;ound Ifcr WCKT-TV, Miami, Florida,
qual opportunity employer. Phone Gene Strul,

Director, (305) PL 1-6692. e Strul News

v Newsman for top-rated Washington Post News
week Station, Florida. Cood at reporting, writing.
on-air. Contact Bill Grove, WIXT-TV, Broadcast
House. Jacksonville. Florida 32207. An egual oppor-
tunity employer (M/F)

Sharp young news photographer for major North-
eastern market. Call Phil” Keirstead, 203-278-6097.

Programing, Production, Others

Major market station wants creative cameraman-
editor f¢;>rl 1;\[/ comoﬁelrcti.al unit; Only those wilth
commercial film ction experience need apply,
Box D-170, BROADCASTING. per -

Engineering: 15 years experience, maintenance, in-
stallation, Ohio, Michigan area. Box E-271, BROAD-
CASTING.

Female TV talent. Copywriting ability. Degree. Box
E-261, BROADCASTING.

New Station? Experienced production head will
hire versatile team, organize department, and train
in color videotape and film production. Box E-275.
BROADCASTING.

WANTED TO BUY—Equipment

We need used 250, 500, | KW & 10 KW AM and
FM transmitters. No Lunk Guarantee Radio Supply
Corp., 1314 lturbide St., Laredo, Texas 78040.

Seeking a good used lkw transmitter, meeting the
FCC requirements. Box E-78, BROADCASTINGC.

FM—equipment for 3KW ERP Mono, need every-
thing from mike to antenna. Box E-92, BROAD-
CASTING.

RCA BTA-IL transmitter—any condition—state,
price and condition. Box E-223, BROADCASTING.

Need sound effects record library reasonably priced
Box E-268, BROADCASTING.

Wanted to buy 250 or | KW FM transmitter, rea-
sonable. Box E-286, BROADCASTING.

400 to 500 foot self supporting tower. Give de-
tails & price. Mr. Lee, WSBC, 2400 W. Madison
St., Chicago, 1ll. 60612,

Wanted—5KW transmitter in good condition. Reply
to: Radiodifusora, X.E.U., Independencia No. 1656.
Veracruz, Ver., Mexico.

Telemet Electronic Pointer or equivalent. Mr. Per-
kins, WIW-TV, 216-861-6080.

FOR SALE—Equipment

Coaxial-cable=Heliax, Styroflex. Spiroline, etc. and
fittings. Unused mat'l—large stock—surplus oprices.
Write for price list S-W Elect., Box 4668, Oakland,
Calif, 94623, phone 415-832-3527.

1 Westinghouse FM-10 10-KW FM transmitter.
Operational when removed from service last year.
10 20-foot lengths of 3-inch Andrews S1-ohm
coax transmission line. Various shorter lengths of
3-inch line. 5 90-degree elbows of 3-inch Andrews
51-ohm coax transmission line, 2 45-degree elbows
of 3-inch Andrews 51-ohm coax transmission line.
Several mounting brackets with "U" bolts for
3-inch line. Box E-113, BROADCASTING.

G.E. BTIB 10 Watt FM Xmtr. tuned 893 MHz
with spare exciter . . . $750.00. Ampex 403C Con-
sole & Portable Carrying Case . . . $450.00. Magne-
fﬁréj PT6| . . . $100.00. Box E-234, BROADCAST-

Complete UHF TV station equipment package for
sale, RCA TTU 30 transmitter, colorfilm chain,
all transistorized switching system, 2 color VTR's.
color lighting, BGW remote control studio cameras
and many other ingredients toco numerous to men-
tion. $200,000. for entire package, as is, where is.
Write Box E-260, BROADCASTING.

McMartin  TBM 4500—A stereo monitor includes
remote modulation meter. Like new $1650. CE
BMI-A FM frequency/modulation monitor. Excel-
!;:61’ 3]cggdition $400. KBIQ-Seattle 98133. 206-

Gates BC-5B transmitter. Excellent condition. Avail-

Experienced TV engineer first phone, UHF & VHF
studio operation, film projection, operated color
cameras, UHF transmitter, remote. Box E-273,
BROADCASTING.

News

Dynamic duo—ready made news block. News-
news; news-sports. Management qualified. Stable
proven pros seek challenge in progressive organiza-
tion. Box E-156, BROADCASTING.

Newsman, 10 years radio and television including
television network affiliate news director. Box
E-230, BROADCASTING.

Sports-News—Prefer sports but extensive experi-
ence in both. Cood feature writer, Box E-258,
BROADCASTING.

Programing, Production, Others

TV Art Director/Graphic Artist. Eight years experi-
ence; color production, set design, animation, illus-
tration, graphics. Resume and portfolic on re-
quest. Box E-225, BROADCASTING.

Professional meteorologist. Twenty two years ex-
perience all phases of Meteorology including one
year on camera as number two Meteorologist in
medium market. Box E-232, BROADCASTING.

able immediately. KRLC, Lewiston, [daho, 208-
743-1551,

Five Ampex Cue-Matic tape “cartridge’ machines.
Used two years. Record-playback SSZOO.OO each;

one playback only $150.00. Package price $800.00.
EIS'JR-FM' Collegeville, Minnesota 56321, c¢/o Mr.
ing.

Medium size studio trailer, consol, heater, air-con-
ditioned ready to make money, first $1500. Tom
Talbot, WJJL Radio, Niagara Falls, N.Y.

Andrew Multi-v 8 Bay FM antenna. In service
now and giving excellent performance. Reasonably
priced. Will consider donating to bona-fide non-
profit organization. John R. Kreiger, KVET, 113
%gs%sg{h Street, Austin, Texas 78701. AC512-

Shure mixers and Microphones, Turner, AKG, Vega,
Fairchild, Langevin, Pultec, Universal Audio. Best
deals. Audiovox, Box 7067-55, Miami, Florida 33155.

New_ Collins TT 400/200 turntables. Due to the
acquisition of QRK by CCA Electronics, It has
been mutually argeed, QRK will no longer manu-
facture these turntables for Collins. QRK has avail-
able a limited number of t turntables at 109
discount, with full warranty. QRK will maintain a
complete inventory of parts for Collins TT 400/200
turntables, Contact QRK (209) 251-4213 or your
CCA area representative: CCA Electronlcs Corpora-
tion, 716 ) Avenue, Cloucester Clty, New
lersey (609) 456-1716. o
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FOR SALE—Equipment

continued

! used 280’ S.5. Blaw Knox AM tower, A-3 light-
ing & transformer on ground. Immediate shipment.
Drawings available. AT.E.C., 3747 W. Berridge
Iaag;. Phoenix, Arizona 85019, phone 602-939-
177,

MISCELLANEOQOUS

Deejays! 11,000 classified gag lines. $10.00. Un-
conditionally guaranteed. Comedy catalog free.
Edmund Orrin, Mariposa, Calif. 95338.

TV Program Salesman. Carry our new, exciting
syndicated ‘‘game’ show with you, and make an
easy, profitable sale in every market. Liberal com-
missions. Write, telling what territory you cover.
Box E-277, BROADCASTINC.

Deejay Manual is a collection of funny radic one-
liners, bits and gimmix. $3.00—Write for free
"'Broadcast Comedy" catalog. Show-Biz Comedy Serv-
i'r:|e22(90ept B) 1735 East 26th Street, Brooklyn, N.Y.

Can't find it? —You need ''Radio Broadcaster's
Source Book”. Up-dated names-addresses of com-
panies seliing: One liners . . . Jingles . . . Pro-
graming . . . Services . . . Promotions . . . plus
“hundreds’’ more! Only $4.95. “Free” brochure.
Command, Box 26348, San Francisco 94126.

INSTRUCTIONS

F.C.C. License Course available by correspondence.
Combination _correspondence-residence  curriculum
available for BSEE Degree. Grantham Schools, 1505
N. Western Ave., Hollywood, California 90027.

First Class License in six weeks. Highest success rate
in the Great North Country. Theory and laboratory
training. Approved for Veterans Training. Elkins
Institute in Minneapolis. 4119 East Lake Street,
Minneayolis, Minnesota 55406.

New Orleans now has Elkins famous 12-week
Broadcast course. Professional staff, top-notch
equipment. Elkins Institute, 333 St. Charles Avenue.
New Orleans, Louisiana.

The nationally known six-week Elkins Training for
an FCC first class license. Conveniently located on
the loop in Chicago. Fully Gl approved. Elkins In-
stitute in Chicago, 14 East lackson Street, Chicago.
[llinois 60604,

Etkins is the nation's largest and most respected
name in First Class FCC licensing. Complete course
in six weeks. Fully approved for Veteran's Training,
Accredited by the National Association of Trade
and Technical Schools. Write Elkins Institute, 2603
Inwood Road, Dallas. Texas 75235.

The Masters. Elkins Radio License School of Atfanta
offers the highest success rate of all first Class
License schools. Fully approved for Veterans Train-
ing. Elkins Institute in Atlanta, 1139 Spring Street.
Atlanta, Georgia 30309.

Be prepared. First Class FCC License in six weeks.
Top quality theory and laboratory instruction. Fully
apProved for veterans training. Elkins Radio License
School of New Orleans, 333 St. Charles Avenue.
New Orleans. Louisiana 70130.

Attention Houston and_Culf coast area residents.
Elkins Institute offers First Class FCC licensing in
only six weeks. Quality instruction. Elkins_|nstitute
in Houston, 2120 Travis, Houston, Texas 77002.

Announcing, programing, production, newscasting,
sportscasting, console operation, disc ing and
all phases of radio and TV broadcasting. All taught
by highly qualified professional teachers. The na-
tion's newest, finest and most complete facilities
including our own commercial broadcast station—
KEIR. Fully approved for veterans training. Accred-
ited by the National Association of Trade and
Technical Schools, Elkins Institute, 2603 Inwood
Road. Dallas, Texas 75235.

Radio Engineering Incorporated Schools have the
finest and fastest course available for the Ist Class
Radio Telephone License (famous 5 week course).
Total tuition $360, Class begins at all R E I. Schools
june 30, and Aug. 4. Call or write the R.E.l. School
nearest you for information.

R.E.l. in Beaut!ful Sarasota, the_home office 1336
Main_ Street. Sarasota. Florida 33577. Call (813)
955-6922.

R.E.l. in Fascinating K. C. at 3123 Gillham Rd..
Kansas City, Mo. 64109. Call (816) WE 1-5444,

R.E.l, in Delightful Glendale at 625 E. Colorado St..
Glendale, California 91205. Call (213) 244-6777.

R.E.l, in Historic Fredericksburg at 809 Caroline St.,
Fredericksburg, Va. 22401. Call (703) 373-1441.

INSTRUCTIONS continued

Help Wanted

First class Iicense,.quicklé. If time is essential to
you, enroll today in M A first class license in
less than .a month. $250.00 guaranteed. Further
information write Music City Academy of Broad-
casting & Electronics, 114 4th Ave. South, Nash-
ville, Tennessee, |ohn Lashlee, Director.

Since 1946. Original course for FCC First Class Radio-
telephone Operators License in six weeks. Approved
for veterans. Low-cost dormitory facilities at school.
Reservations required. Several months ahead advis-
able. Enroliing now for july 9, Oct, 1, Jan. 7. For
information, references and reservations, write Wil-
i 8. Osgden, Radio Operational Engineering
School, 5075 Warner Avenue, Huntington

California 92647. (Formerly of Burbank, California.)

Broadcasters are passing their first phone exams in
six to twelve weeks through tape recorded lessons
at home, plus one week personal instruction. During
1967-68, one week sessions were held in Memphis,
Seattle, Minneapolis, Washington, D. C., Portland
and Los Angeles. An outstanding success rate has
brought expansion in 1969 to Boston, Detroit, At-
lanta, Denver and New Orleans. Our 17th year
teaching FCC license courses. Bob Johnson Radio
License  Training, 1060D, Duncan, Manhattan
Beach, Calif. 90266. Telephone 213-379-4461.

First Class License in 4 weeks Ruaranteed! $225.00.
Dixie Radio Institute, ¢/o Diplomat Inn, Hunts-
ville, Alabama, 205-539-9582.

New York City's Ist phone school for people who
cannot _afford to make mistakes. Proven results.
April 68 graduating class passed FCC 2nd class
exams, 100% passed FCC Ist Class exams. New
programed methods and _earn while you learn job
opportunities. Contact ATS, 25 W. 43rd St., N.Y.C.
Phone OX 5-9245. Training for Technicians, Combo
men and announcers.

Follow the leader to a fast first phone . . . The
nation's original four week accelerated course with
results guaranteed . . . Tuition $295.00, Gl approved,
next class June 9th. Tennessee Institute of Broad-
casting, 2106-A 8th Ave. South, Nashville, Tennes-
see . . . Phone 615-297-8084.

Go First Class!! First class license in four weeks
or less. Total cost $295.00. Money-back guarantee.
Classes begin on lIst and 3rd Monday of each
month. Write or call: Tennessee Electronics Insti-
tute, 121 Fairfax_Av., Nashville, Tennessee 37203.
615-297-3213 or 889-2480.

See our display ad under instruction on ;age_SO.
Don Martin School of Radio & TV, 1653 No. Cher-
okee, Hollywood, California. HO 2-3281.

Sales
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BROADBCAST
MEDIA BUYER

Capable of analyzing & researching in-
dividual markets—nationwide—and buy-
ing, scheduling, and policing a program
of commercial advertising, will control
budgets and process cooperative adv.
claims. Should have at least 2 years
exp. in media buying. Prefer 24 to 30-
year-old with some college. Send re-
sume, picture, and salary requirements
to:

Box E-227, Broadcasting.
All Replies Confidential

&
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Announcers

ATTENTION: RADIO PERSONALITIES l

SAN DIEGO CALLING

Somewhere there’s a highly cre-
ative, talented topical, intelligent
radio personality who has the
ability to keep top numbers as
the morning man with San Di-
ego’s leading adult station. If you
feel you're the man and you're
ready to move to the most excit-
ing city on the coast, send photo,
resume, and tape to:

Box 1071, San Diego, Calif. 92112

Silual-ic_ms Wanléd-

Help Wanted
S 1 0 D O 2

BROADCASTING

Young dedicated broadcaster for posi-
tion in quality control department in the
home office of progressive 11 station
chain. To include station monitoring, li-
cense renewal preparation, general ad-
ministrative duties. Degree desired.
Candidate must enjoy detail work. Above
average knowledge of FCC rules essential.
Send resume and salary history to: In-
dustrial Relations Department; P.0. Box
647, Atlanta, Georgia 30301.

ROLLINS, INC. =
1 1 M
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Management

BROADCAST EXECUTIVE

Seeking corporate position with group
ownership or general managership, major
market radio with investment potential.
Successfully Involved in ownership and
management of large and small market
stations for 15 years, Experienced in all
phases of radio as a doer, doing executive
and talent.
Under 40, married,
children,

Presently G.M. top 30 market, but
immedlately avallable due to pending
station sale.

Excellent references, resume on request.

Box E-190, Broadcasting.

college graduate,

_

—c

Help Wanted-—Management

GENERAL MANAGER
MICHIGAN RADIO STATION
$20,000.00 Plus!

Excellant full-time frequency in competitive market. Strong sales background required.

Call Ron Curtis
312.337-5318

Nationwide Management Consultants
645 North Michigan Avenue, Chicago, !llinois 60611
Specialists in ‘Executive ‘Recruitment

BROADCASTING,. May 26, 1969



Management continued
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CONSULTANT

Retired Manager and Owner of
Radio Stations with 35 years ex-
perience available for Private
Consultation on Evaluation or
Operation of Radio Stations. Box
E-171, Broadcasting.

B

GENERAL MANAGER

Over twenty years of experience in
Radio and TV Station management,
sales, sales promotion and pro-
graming. Salary requirements high.
Also want option to buy percent-
age after a period of time.

Write Box E-267, Breadcasting or
Phone Mr. M. 212 TR-3-0810
after 6 P.M.

Announcers
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Des Moines JAZZ HOST
available for your market with REA-
SONABLY PRICED TAPE SERIES.
Quality production — knowledgeable
host — custom-taped for you. Ideal
for educational or soul stations, Bonus
—big band series—at no additional
charge.

Box E-238, Broadcasting.

Programing, Production, Others

Stars—Glamour

For your RADIO STATION

“Wally, Wald"

Star-studded DJ show
from HOLLYWOOD
priced to fit your budget

STATION I.D.s
by Top Stars

Production Commercials

Celebrity Interviews
Hollywood Hit Parade

For info write:

WALLY GEORGE PRODUCTIONS

516 San Vincente Blvd.
Suite 308
Santa Monica, California 90402
Phone: (213) 451-1603

STATION FOR SALE?
You Can’t Top A
CLASSIFIED AD
in
Broadcasting

Television Help Wanted

Technical

INSTRUCTIONS

FAR EAST ASSIGNMENT

International broadcasting orga-
nization seeking a MECHANICAL
ENGINEER familiar with televi-
sion operations.

Applicant must be specialist in
the operation and maintenance of
generators. Also must be able to
train others.

Separation from dcpendents is re-
quirement of position. However
home leave included as condition
of contract. Salary and overseas
allowance commmensurate with po-
sition.

’ Box E-249, Broadcasting.

NEWS

International broadcasting organi-
zation seeking qualified television
PRODUCER/DIRECTORS for chal-
lenging assignment in the Far East.

Five years’ minimum television ex-
perience required in such categories
as producing, directing, lighting,
scenic design, show budgeting and
studio utilization.

Assignment requires separation from
dependents. However periodic home
leave included as condition of con-
tract. Salary and overseas allowance
commensurate with position.

Box E-284, Broadeasting.

EV..-.-.----WW---..
INTERNATIONAL ASSIGNMENT %
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F.C.C. 1st PHONE
in six weeks
e EDUCATICN o
e COMPREHENSION e
o KNOWLEDGE o
E inest Instructors
® Years of practical experience
ntensive Methods
® Animated Electronic Films
R easonable Costs
® Only one charge to completion
S elected Accommodations

® Student rates at Hollywood-Plaza
Hotel

T op Results

¢ Our students obtain their | sts.

LEARN

at the Nation's oldest
and most respected

School of Broadeast Training

DON MARTIN SCHOOL OF RADIO & TV
(established 1937)

Next Accelerated Class Starts
June 16

for additional information call or write:
DON MARTIN SCHOOL OF RADIO & TV
1653 No. Cherokee, Hollywood, Cal.
HO 2-3281
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WANTED
Advertising Agency wants

vV
game with audience involvement
for supermarket or drug chain.

Box E-279, Broadcasting.

TV—Situations Wanted

Management

GENERAL MANAGER

Over twenty years of experience
in Radioc and TV Station man-
agement, sales, sales promotion
and programing. Salary require-
ments high. Also want option to
buy percentage after a period of
time.

Write Box E-276, Broadcasting
or Phone Mr. M. 212 TR 3-0810
after 6 p.m.

Employment Service

527 Madison Ave., New York, N.Y. 10022

B

BROADCAST PERSONNEL AGENCY
Sherlee Barish, Director

80

ATTENTION M-O-R P.D.’s

Let a team of top MOR broadcasters pro-
gram your music. Our weekly play-list is
ahead of the charts, saves you time and
builds ratings. Write for free sample and
details. “The Music Director’”, Box 177,
Chestnut Hill, Massachusetts 02167.

QUIZ QUESTIONS

FROM ORIGINATDR AND PRDDUCER of
""KLASSROOM KWIZ''®—High Schools
*KIDDIE KOLLEGE''®—3rd Graders
"KLUB KWIZ"®—Civic Clubs

All nationally syndicated.

Thousands of interesting, fully researched

questions and answers available for your

local television and radlo programs. Reason-
able rates.

FREE SAMPLES,

Let us furnish your quiz question needs, or

one of the above quiz programs. For com-

plete information—Phone—703-342-2170 or

write:

Hayden Huddleston Adv. Agency
305 Shenandoch Building

Roanoke, Yirginia

BROADCASTING, May 26, 1969



FOR SALE—Equipment

NI R URELEA R R A RISt T W R IS

SOLD TO THE FIRST BIDDER E
Offering $1,500 (or the best price over
$1,000) & Dresser 240-ft. self-supporting
tower plus 60 ft. top mast for overall
helght of 300 feet. Comes with a com-
plete FAA top and side lighting kit, Tower
now on ground, dismantled, ready for
shipment. Buyer pays shipping costs. For
detailed plan or additional Information
call Art Silver, Dir. of Engineering at
(609) 924-3600.

All bids must be recelved by June 1st
at 12 Noon.

Nassau Broadcasting Company

221 Witherspoon Street
Princeton, N.J. 08450 £
A AR AL T W RO R O T O

WANTED TO BUY—Stations

Substantial Interest or Partnership
in radio station in Central Florida. Assume
working role in news dept. Will invest to
$100,000. All info in strict confidence. Will
consider outright purchase. Write to:
Box E-250, Broadcasting,

NEED HELP?

Your ad here . . .

gives you nationwide display
For Rates Contact:

Broadeasting

FOR SHLE—Stations

L Buwe Medis Brokers Jnr.

116 CENTRAL PARK SOUTH
NEW YORK, N. Y.

265-3430
e s e v ek ke e ke e ek e ek e
GULF COAST
Major market 1-KW Daytimer,

profitable operation with excellent
equipment and valuable real estate.
$250,000 with 29% down.

Box E-91, Broadcasting.
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Confidential Listings
RADIO—TV—-CATV
N.E. — S.E. — S.W. — N.W.

ok,
L,
i STATIONS FOR SALE
| -l SOUTH ATLANTIC. AM-FM. Exclusive
] * Price $125,000. 299% down.
: 2 SOUTHWEST. Daytimer on excellent
* frequency. Price $100,000. Terms.
3 DEEP SOUTH. Major market. Price
s $250,000. Terms.
4 OTHERS. May we submit our
* offerings to you?

JacL L. Sto“

and ASSOC1ATES

6381 Hollywood Blvd.
Los Angeles, California 90028
Area Code 213-464-7279

TEXAS STATIONS
250.-w Daytimer in West Texas. $85,000.
Ideal for owner-manager. 1,000-w D,
250-w N, small market station in grow-
ing market, producing cash flow over
$60,000 on $160,000 gross, Selling for
$380.000, 29% down. New equipment
and valuable real estate.

Joe M. Leonard, Jr. Broker
Gainesville, Texas 76240
Phone 817-465-4076

i e vk e ek o
New York Metro Growth Area

gnmmlmmlmmmmumuuuum|u|||mmu|||||mnnmnnmm||u|mmnmumummnuuummg I :
= £ :ﬁ Modern FMer station encircles *
g NORTH CAROLINA DAYTIMER E over 15,000,000 people, outreach *
§ pttractively located. Excellent casn J E exceeds 100 miles, with a 50 mile &
% yrs. Be sure inciude ﬁnax’:ciaal'prgof. % * iglrﬁgsegr%abni’fggtggfge?%l;‘n;it?sé :
£ Box E-264, Broadcasting. E ¥ part sale -
£ Hl * - £ f *
g g I Box E-221, Broadcasting. *
B e T T T e e e b S LSS SRS SR LS S
NH  small fulltime $ 60M SOLD | S.C. small daytime $ 75M 29%
La. small  profitable 89M 29% | wash. small daytime 98M  SOLD
NY.  medium AM&FM 700M cash | Minn. metro  daytime 155M 50M
West majer AM&FM 425M  29% | N.W. metro  daytime 10M  29%
S.E. major  fulltime 925M merger | N.E. major  FM 140M cash

CHAPMAN ASSOCIATES

©

media brokerage service®

2045 Peachtree Road

Atlanta, Ga. 30309
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(Continued from page 14)

Ownership changes

Applications

8 KYAK-AM-FM_Anchorage—Seek transfers
of controi of KYAK Ine, from Richard C.
Cruver (51% before, 33%9% after) and Glenn
S. Miller (47.1% before, 33%9% after) to
Robert W. Fleming (1.9% before, 33%4%
after). Consideration: $17,000. Ann. May 15.
s KPPC-AM-FM Pasadena, Calif.-—Seek as-
signment of licenses from Crosby-Avery
Broadeasting Co. to The Natlonal Science
Network Inc. for $40.000 and assumption ot
liabilities, Sellers; Leon Crosby (60%) and
Louis Avery (40%). Mr, Crosby owns 50%
of KMPX San Francisco (see KMPX (FM) be-
low) and is applicant to purchase KTW-FM
Seattle, Buyers: L. W. Frohlich, sole owner.
Mr. Frohlich owns WNCN(FM) New York
and WDHF(FM) Chicago, advertising agen-
ey, market research firms throughout wnrld
and real estate firm. Ann, May 20.

s KIJML(FM) Sacramento, Calif.-—Seeks as-
signment of license from Town & Country
Broadeasters Ine. to Kula Broadcasting
Corp. for $50.000. Sellers: Louis and Betty
E. Gerlinger, president and Secretary-freas-
urer. respectively. et al. Buyers: A. J.
Krisik. president (51.05%), _Theodore J.
Wolf, secretary (29.02%). A. Judson Sturte-
vant Jr.. vice president (10%), and H. W.
Dustin. treasurer (9.93%). BuYers own
KGMS Sacramento. Calif., KFAX San Fran-
cisco and KAGO Klamath Falls, Ore. Ann,
May 20.

s KMPX(FM) San Francisco—Secks assifn-
ment of license and_ SCA from Crosby-
Pacific Broadcasting Co. to The National
Science Network Inc. for $226,000. Sellers:
Leon A. Crosby. Marilyn Crosby., Walter
Samulski and Franklin Mieull (jointly
1009%). Mr. Crosby owns 60% of KPPC-AM-

FM Pasadena. sale of which pends FCC
approz\(')al. See KPPC-AM-FM above. Ann.
May 20.

s KDEN-FM Denver—Seeks assignment of
license from KDEN Broadcasting Co. to

Capitol City Broadcasting Co. for pur-
pose of corporate reorganization. No con-
sideration Involved. Principals: Edwin E.

Koepke, president. and Frank E. Amole Jr.
(each 50%). KDEN Broadcasting owns Capi-
tol City Broadcasting. Principals own KDEN
Denver. Ann. May 15.

= WMBR Jacksonvilie. Fla.. and WTMA-
AM-FM Charleston. S.C.—Seek transfers of
control of The Atlantic Coast Broadcasting
Corp. of Charleston from_ Charles E, Smith
(100% before. none after) to Turner Com-
munications Corp. (none before, 100% after).
Consideration: $7.500 plus $620 000 in Turner
stock in exchang{g of all Atlantic Coast stock
plus $95.000 In Turner stock in satisfaction
of note owed Smith by Atlantic. Sellers:
Charles E. Smith, sole owner. Mr. Smith
continues as president of Atlantic. which
will be a subsidiary of Turner subsequent
to consummation of transaction and FCC
approval. Mr. Smith owns_Smithco_Broad-
casting Inc., llcensee of WMBR. Buyers:
Estate of R. E. Turner. deceased (61.9%),
R. E. Turner III. chairman of board (5.1%).
et al. R. E. Turner III is engaged in out-
door advertising. Ann. May 15.

8 WVGT Mount Dora, ¥la.—-Seeks assign-
ment of license and CP _from David A. Rawl-
ey Jr. to Cherry Hill Broadcasters Inc. for
$35.000. Seller: David A. Rawley Jr.. sole
owner. Mr. Rawley owns 33%% of XWON
Bartlesville, Okla.. 11.1% of WKJK Granlte
Falls, N.C.. and 33%9% of applicant for new
AM at Graham, N.C. Buyers: Leon Ganapol.
president, (29.5%), Alfred Becker. vice pres-
ident (42.6%). et al. Mr. Ganapol is retired
drug store owner. Mr. Becker is movie thea-
ter owner, Horseheads, N.Y. Ann. May 15,

s WBSR Pensacola. Fla.—Seeks assignment
of license from WBSR Inec. to Mooney-
WBSR Inc. for $290,000. Sellers: George P.
Mooney, president. Donel J. Lynch, vice
president. Janet Prince and Abe D, Wald-
auer, secretary (each 25%). Buyers: Mooney
Broadcasting Corp.. 100%. George P. Moon-
ey votes stock for Mooney Broadcasting, li-
sensee of WEKGN Knoxville and K
Nashville, both Tennessee, and WPDQ Jack-
sonville, Fla. Ann. May 20,

s WEBH(FM) Chicago—Seeks assignment of
license and SCA from Buddy Black Broad-
casting Co, to Rich Communications Corp.
for $325,000. Sellers: Buddy Black, president,
Paul Wasserman, secretary (each 31%). and
Solomon Bolnick, vice president-treasurer
(36%). Buyers: James H. Rich, sole owner,
Mr. Rich owns majority of stock of general
equipment leasing firm, 25% of WAMO-AM-
FM Pittsburgh, 100% of WILD Boston.
WLTO Miami, WUFO Amherst, N.Y., and
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of Dynamic Cablevision Inc., CATV systemns.
Pittsburgh, Ann. May 15.

m KMCD Falrfleld and KBUR-AM-FM_Bur-
lington, both Iowa—Seek transfers of con-
trol of RF Inc. and RB Inc.. respectively.
from John P, Harris, deceased (52.45% be-
fore, none after; 56% before, none after,
respectively) to John G. Harris. Peter M.
McDonald and First National Bank of Hutch-
inson, Kan., co-executors of estate (none
before, 52.45% after; none before, 56% after,
respectively). No consideration _involved.
Messrs., Harris, McDonald and First Na-
tional Bank of Hutchinson, as trustee, have
interests in KIUL Garden City and KTOP-
AM-FM Topeka, both Kansas, WJOL-AM-
FM Joliet, Ill,, and KFKA Greeley, Colo.
Ann. May 15.

% WTAK Garden City, Mich.—Seeks trans-
fer of control of WTAK Inc. from Charles
Wolpin and Walter Wolpin (each 33%%
before, 16%4% after) to Sylvia Wolpin and
Marilyn Wolpin (each none before. 16%%
after). Consideration: $25,000. Ann. May 15.

® KTOO Henderson, Nev.—Seeks _transfer
of control of KTOQO Broadcasting Co. from
Henry V. Crosby, Harold Newman, Reginald
Newman and Samuel Komsky (as a group
100% before. none after) to Cy Newman
(none before, 209% after) and Bankers Ac-
ceptance Corp. (none before, 80% after).
Consideration: $175,000. Principals: Cy New-
man owns 43% of WSJV(TV) Hanford,
Calif.. sale of which pends FCC approval.
Thomas H. Redmond is president of Bank-
ers Acceptance. Ann March 20.

s WCBT Roanoke Rapids. N.C.—Seeks as-
signment of license from Halifax Broad-
casting Co. to WCBT Radio_Inc. for $200,-
000, Sellers: A, Fuller Sams Jr., sole owner.
Halifax is owned by Statesville Broadcasting
Co., licensee of WSIC and WFMX(FM),
both Statesville, WIST Charlotte, WFRC
Reidsville, all North Carolina, and WQXL
Columbia, S.C. Mr. Sams votes stock for
Statesvile Broadcasting. Buyers: William W.
Jefferay. president (59.23%), Audrey D.
Jefferay. treasurer (36.93%). et al. Mr.
Jefferay owns and Mrs, Jefferay is secre-
tary-treasurer for WRNB New Bern, N.C.
Ann. May 15,

s WIEH-AM-FM Gallipolis, Ohlo—Seeks as-
signment of licenses from Ohio Valley On
The Air Inc. to Wagner Broadcasting Corp.
for purpose of corporate reorganization. No
conslderation involved. Principals: Paul E,
Wagner, president, et al. Ann., May 20.

u WKMC Roaring Spring, Pa.—Seeks trans-
fer of control of Fort Bedford Enterprises
Inc. (parent corporation and 90% owner of
Cove Broadcasting Co., licensee) from Wil-
liam A, Jordan, Carl W. Amick, Charles M.
Mackall Jr., et al (as a group 100% before.
47.5% after) to Louis J. Malerhofer (none
before, 52.5% after), Consideration: not in-
dicated. Principals: Louls J. Malierhofer is
financlal planning consultant. Ann. May 15.

% WSLS-AM-FM-TV Roanoke, Va,—Seek
transfers of control of Shenandoah Life Sta-
tions Inc. from Shenandoah Life Insurance
Co. (100% before, none after) to Roy H.
Park Broadcasting of Roanoke Ine¢, (none
before, 100% after). Consideration: $700,000.
Sellers: G. Frank Clement, president of
Shenandoah Life Insurance Co., et al. Buy-
ers: Roy H. Park Broadcasting Inc.. 100%.
Roy H, Park. sole owner. Mr. Park owns
WTVR-AM-FM-TV Richmond. Va.. WNCT-
FM-TV_Greenville. N.C.. WUTR-TV Utica,
N.Y.. WDEF-AM-FM-TV Chattanooga, Tenn.,
WJIHL-TV Johnson City, Tenn., WNCT
Greenville, N.C.. KRSI-AM-FM St.
Park, Minn.. WEBC Duluth, Minn,,
WNAX Yankton, S.D. Ann. May 2,

= WBON(FM) Milwaukee—Seeks transfer of
control of Industrial Sound Corp. from John
E.. Kay L. and Mary L. Dieringer, et al
(as a group 100% before. none after) to
Greater Milwaukee Youth for Christ Inec.
(none before, 1009% after). Consideration:
not indicated. Sellers: John E.. Kay L. and
Mary L. Dieringer, et al. Buyers: nonstock,
nonprofit corporation, Ralph Studemann,
president, et al. Mr. Studemann owns 50%
of muslcal instrument manufacturing firm
and majorlty of stock of musical equipment
center. Ann. May 15.

Actions

u KZIN Yuba City, Calif.—Broadcast Bureau
granted assignment of license and CP from
Northern Capltal Land Investment Co. to
General Broadcasting Co. for $100.000. Sell-
ers: James H, Burke, general partner, et al,
Buyers: Gerald D. McLevis, president. and
James A, Fosdick, secretary (each 50%).
Mr. McLevis Is general manager of KOWN
Escondido, Calif. Mr. Fosdick is former
automobile dealer. Action May 14.

Louis
and

a KIMO Hilo. Hawail—Broadcast Bureau
granted assignment of license from Garra-
brant Inc. to Kerby Scott Productions Inc.
for $112.000. Sellers: H. V. Garrabrant. pres-
ident, et al. Buyers: Kirby E. Confer. pres-
ident (73%9). John C. Hooker, vice presl-
dent. Charles Dawson (each 5%). Marvin H.
Schein, secretary-treasurer (15%), et al. Mr.
Confer ls on-air-talent for WBAL-TV Baltl-
more and WYRE Annapolis. Md. Mr. Hooker
is research analyst for National Security
Administration. Mr. Dawson ls tool Inspector
and machinist. Mr. Schein is attorney and
CPA. Action May 14.

8 WKAN  Kankakee, WIRL-AM-TV Peorla
and WQUA Moline, all Illinois; WIRE In-
dianapolis, and KIOA Des Moines, Iowa—
Broadcast Bureau granted transfers of con-
trol of Mid Amerlca Media from Kankakee
Daily Journal Co. (100% before. none after)
to Burrell L. Small, et al. (as group none
before, 100% after). Consideration: Ex-
change of stock. Principals of Kankakee
Daily Journal Co.: Len H. Small (33.5%
before, 68.329% after). Burrell L. Smith
(33.5% before, none after) et al. Kankakee
Co. owns 70% of WQUA and KIOA. Messrs.
Small each own 13.65% of WQUA and
KIOA. Principals own Kankakee TV Cable
Co.. Kankakee, CATV systems. Kankakee
Daily Journal Co, publishes the Kankakee
(IN.) Daily Journal, the Ottawe (Il1.) Daily
Times and the La Porte (Ind.) Herald-
Argus. Action May 14.

s WXTO(FM) Grand Rapids. Mich.—Broad-
cast Burcau granted assiznment of license
from Aquinas Broadcasting Society of the Ro-
man Catholic Diocese of Grand Raplds Inc.
to WXTO Broadcasting Co. for $51,000. Prin-
cipals: Aquinas Broadcasting Snciety. Ala-
stair B, Martin (each 49%), et al. Mr. Mar-
tin _owns cattle ranch and has interest in
WPIC-AM-FM Sharon and WMGW-AM-FM
Meadville, both Pennsylvania, WTRU Muske-
gon and WGRD Grand Rapids, both Michl-
gan, and WOLF Syracuse and WKNY
Kingston. both New York, Principals of
Aquinas Broadcasting: Msgr, Hugh Michael
Beahan president. et al, Rev. Beahan ls
;Fnerilé manager of WXTO(FM). Action
ay 16.

s WKBK Keene, N. H.—Broadcast Bureau
granted transfer of control of Monadnock
Broadcasting Corp. from Albert L. Auclair
(52% before. none after) and Joseph Maltais
(20% before. none after) to David F. Shurt-
leff (209% before, 71.4% after) and Talbot
R. Hood (8% before, 28.6% after). Con-
sideration: $106.079.87 and 48% of stock of
\B}/&I/'EM.‘I4 Laconia, N, H, See below, Action
ay 1

s WEMJ Laconia, N.H.—Broadcast Bureau
transfer of control of Belknap Broadcasting
Corp. from Joseph Maltais and David F.
Shurtleff (each 20% before. none after) and
Talbot R. Hood (8% before. none after) to
Albert L. Auclair (52% before. 100% after).
Consideration: 259% of stock of WKBK
Keene, N, H. See above., Action May 14.

a KPAR Albuquerque. N, M.—Broadcast Bu-
reau Rranted assignment of CP from Frank
Quinn to Sun Country Radio Inc. for $4.-
187.12, Seller: Frank Quinn. sole owner.
Buyers: Fred T. Hervey. chalrman of the
board (40%). Lawrence M. Daniels. presi-
dent, Glen Randle, vice president-secretary
and Hilary J. Sandoval Jr,. vice president-
treasurer {each 20%). Messrs. Daniels,
Randle and Sandoval respectively own 27.2%.
5.4% and 11.5% of KINT EI Paso. and have
the same interest in a CP for a new FM sta-
tion in that city. Mr., Hervey owns 79.62%
of KSET and KPAK(FM). both El Paso:
and of KDOT-AM-FM Scottsdale and Kent
Prescott, both Arizona. Action May 14.

s WOUR(FM) Utica, N, Y.—Broadcast Bu-
reau granted assignment of license and SCA
from Carleton H, Freedman to Brinsfield
Broadcasting Co. for $20,000. Seller: Carle-
ton H. Freedman, sole owner. Buyers: J.
Stewart Brinsfield Sr., president. and J.
Stewart Brinsfield Jr., vice president-secre-
tary-treasurer (each 50%). Messrs. Brinsfleld
own WHRN Herndon. Va.: 45% of WCIR
Beckley, W, Va.: are applicants for new
AM’'s at Corry and Oil City. both Pennsyl-
vania, and Naples, Fla.; and are applicants
for new FM's at Peoria, Ill., Raytown, Mo.,
and Oil City, They also have 6634% interest
in applicant to purchase WSMD-FM La
Plata, Md., and own 50% of real estate hold-
ing company. Action May 14.

® KVMC Colorado City, Tex.—Broadcast Bu-
reau granted asslgnment of license from
Colorado City Broadcasting Co. to Ledrew
L. Ballard for $65,000. Sellers: Eldon B.
and John B. Mahon. Buyer: Ledrew L. Bal-
lard, sole owner. Mr. Ballard is general
manager of KVMC. Action May 14

® KMCO Conroe. Tex.—Broadcast Bureau

granted transfer of control of Montgomery
County Broadcasting Co, from Eunice Hardy
Smith (as executrix to estate of F. Reagan
Smith, deceased. 100% before. 53% % after)
to John W. Neathery (none before. 10%
after), James O. McCorquodale and Robert
Allen Smith (each none before, 13% % after)
with 109 going to treasury stock. as dls-
tributed In last will and testament. No con-
sideration involved. Principals: Mr. Nea-
therly Is lab technician. Mr. McCorquodale
is salesman of printed products. Mr. Smith
is employe of Dow Chemical Co.. Action
May 14

m KERV Kerrville, Tex.—Broadecast Bureau
granted transfer of control of Kerrville
Broadcasting Co. from Albert F. Mason Jr.
and Clyde Jones (jointly 100% before, none
after) to KERV Inc. (none before. 100%
after). Principals: Jack D, Slack and John
J. Jacquemine, vice Dpresidents, and Ray-
mond 0. Johnson. secretary-treasurer
(each 33%%). Mr. Slack owns 92% of con-
struction company. Mr, Johnson ls secretary-
treasurer of that company. Mr. Jacquemine
owns 44.75% of pipeline coating contracting
business and 50% of bpipeline equlpment
rental company. Consideration: $220,000. Ac-
tion May 16.

= KPOR Quincy, Wash.—Broadcast Bureau
granted assignment of license from Quincy
Valley Broadcasters Inc. to KPOR Broad-
casting Co, for $62.500. Sellers:
and Catherine M. DiMeo. et al. Mr,
Mrs. DiMeo own 80% ot KENE Toppenish
and 65%_of KXLE Ellensburg., both Wash-
ington. Buyers: Robert H. and Shirley M.
Larmore, each 50%. Mr. and Mrs, Larmore
have held various jobs with KVSL Low,
Ariz. Mrs. Larmore was in charge of traffic
and sales for KRIZ Phoenix. Action May 16.

s KYCN Wheatland, Wyo.—Broadcast Bu-
reau granted transfer of control of Ploneer
Broadcasting Inc. from Willlam R. Jones
(100% before, none after) to Grover D, and
Charlesa M. Allen (each none before, 50%
after). Principals: Mr. Allen is former sales-
man and general manager for KWAL Os-
burn, Idaho. Mrs, Allen Is former accourit-
ant, Consideration: $70,000. Action May 14.

Community-antenna activities

The following are activities in com-
munity-antenna television reported to
BRrOADCASTING, through May 21. Re-
ports include applications for permission
to install and operate CATV’s, grants of
CATV franchises and sales of existing
installations.

Franchise grants shown in italics.

w Long Beach, Calif.—Cable Communications
Co. of Long Beach has been granted a

year nonexclusive franchise. The firm will
pay 2% of its revenues, subject to rene-
gotiation at the end of three years, or In any
year when gross revenue exceeds $1 million.

w Napa county, Calif.—Two firms have ap-
plied for a franchise in unincorporated areas
of the county: Storer Cable Television and
Community Cable Television of Walnut
Creek, Calif.

® Harford county. Md.—American Telecable
Services Inc.. a Maryland-based company,
has applied for a franchise. The firm would
charge §9.95 for installation and $4.95
monthly. Multiview Cable Co. of Havre de
Grace, Md.. already holds a nonexclusive
franchise in the county,

s Hamilton, N. J.—Teleprompter Corp., New
York (multiple CATV owner), has been
granted a 15-year nonexclusive franchise.

u Paterson, N, J.—Sterling Communications.
New York, has applied for a 20-year fran-
chise. Subscribers would pay $ a month
plus $25 for installation., The company
would pay $5,000 for the right to operate
plus 5% of its revenues until 1972 and
6% after 1972,

u East Canton, Ohio—CATV Construction
Co. has applied for a franchise. The firm
would charge $10 for installation and $5 a
month plus $1 for each additlonal set. The
firm would pay 2% of its gross revenue.

u Lodi, Ohio—Lodi Cable TV Inc. has been
granted a franchise. Rates will be $19.95
for installation and $6.45 monthly.

m Derry township, Pa.—Highland Video Inc.
of Altoona. Pa. has applied for a 10-year
franchise. The company would pay $1,000
annually.
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Frank Marx is a walking chronicle of
the broadcasting industry and a re-
minder that the business is young.

He can remember when one of the
principal functions of a now defunct
major-market radio station was to broad-
cast coded messages to the rum-running
fleet during Prohibition. He was an
engineer in the days when broadcast
engineering was largely improvisation.
He believes he was the first to file an
application for a commercial television
station in New York, although that ap-
plication was denied.

Mr. Marx, who is now vice president
in charge of real estate and construction
at ABC Inc., says he got into the infant
industry at a very tender age himself:
“At the age of 6 I met a scientist who
was with Westinghouse Electric Co.,
and he offered to give me a dollar if I
learncd Morse Code.”

Science, and in particular medical
science, has always run a very close
second for his interest, and he adds,
“I have always assumed that it was that
dollar held in front of me that kept
me from becoming a doctor.” Lucky
for the industry, because Mr. Marx went
on to make invaluable contributions to
broadcast engineering. Among his ac-
complishments are pioneer work in the
development of video and audio tape,
antenna systems and the slow-motion
video-tape process.

In addition to anecdotes about the
early days of broadcasting, Mr. Marx
has collected letters and scientific papers
warning him he’d never get off the
ground. Of one of his successful projects
he recalls: “I have four letters from
major research laboratories in the U.S.
and one from Europe proving conclu-
sively that this thing would never work.”

One episode in his career that he
counts as a landmark was establishing
the first multiple tower atop the Empire
State Building. He was working for
wMcAa New York, located then in the
Hotel Pierre, and RCA had exclusive
rights to the Empire State for broad-
cast purposes.

“My mouth watered every time I
looked at the Empire State Building,”
he recalls. Mr. Marx suggested to the
building’s owners that a lot more rent
could be collected if all the New York
stations could use the tower. By planting
that idea, Mr. Marx was instrumental in
breaking RCA’s exclusivity.

Mr. Marx was not always an en-
gineer, but was one of the first disk
jockeys in a day when spheres of re-
sponsibility were not clearly defined
“disk jockey” or “engineer.” In 1928 he
worked on one of the first 50-kw radio
stations, KWKH Shreveport, La. KwKH
would stay on the air at night until it
had received a telegram from a listener
in every one of the then 48 states.

KwxH’s mainstay sponsor was Hello
World Coffee, and the station would

His projects range
from color processes
to a new ABC home

sign on every morning with “Hello
World, doggone it!” At that point in
his career, Mr. Marx reminisces, his
picture was packed in every can of
Hello World Coffee.

He was always more than an engi-
neer, and now that his work is princi-
pally real estate and construction, he
has not stopped being an engineer
either. Over the last few years he has
been involved in the development of an

WecksProfile

Frank Louis Marx—vice president
in charge of real estate and con-
struction, ABC Inc.; b. Jan. 31,
1910, Birmingham, Ala.; operated
WPAB and WRrcv Norfolk, Va.,
1925, chief operator, WSEA Vir-
ginia Beach, Va., 1926, engineer,
KLRA Little Rock, Ark., 1927; as-
sistant chief engineer, KWKH
Shreveport, La., 1928; chief engi-
neer, WPCH and WMCA New
York, 1929-1943; joined the Blue
Network as director of engineer-
ing, 1943; was appointed director
of engineering, ABC Inc., 1945;
named VP in charge of general
engineering, 1948; VP in charge
of engineering for ABC, 1952;
president of ABC Engineers,
1962; assuined present post, 1965,
current president of Sutro Tower
Inc. and ABTO Inc.; member,
Joint Technical Advisory Com-
mittee on Satellites; m.—Dorothy
Wallerstein, Aug. 30, 1958, chil-
dren (by former marrriage)}—
Geoffrey, John, Steven, Gerald,
Michael; and two married daugh-
ters, Mrs. David Eschelbacher
and Mrs. Edmond Gicewicz.

optical system that creates full-color
images from black-and-white film. Mr.
Marx is president of ABTO Inc., which
is half-owned by ABC Inc. and which
is developing this process.

Mr. Marx is also hard at work on
the development of a multiple tower in
San Francisco. He is president of Sutro
Tower Inc. and supervising the project
that will put a tower 1,400 feet above
sea level on top of Mount Sutro. The
Sutro tower will house all TV and FM
in San Francisco. Scheduled for com-
pletion in 1970, the tower, he expects,
will become a San Francisco landmark.

Perhaps the biggest of Mr. Marx’s
projects, and one that does not yet have
a timetable, is projected construction of
the ABC Inc. corporate headquarters in
Manhattan’s west 60’s. Mr. Marx was
responsible for the design and construc-
tion of broadcast and administrative
facilities in New York, Hollywood, San
Francisco, Detroit and Chicago. He
remembers when ABC acquired the
property off Central Park that will be-
come its headquarters. The property had
housed the New York Riding Academy,
and the way Mr. Marx tells it, it took
some months to clear out the pigeons
and horse flies. “We had fumigator after
fumigator.”

Mr. Marx describes himself as a non-
conformist. Among his hobbies he num-
bers flying—he keeps his plane handy,
10 minutes from his home in Harrison,
N.Y,, so he can “fly as often as I possi-
bly can.” He also likes to keep up with
the field of medicine, mostly by read-
ing. He says he doesn’t watch television
much anymore, though when he does,
he prefers sports or specials. “I don’t
consider television as particularly in-
teresting in the last year or so,” he adds.

“I have seven youngsters, including
a few oldsters,” he says of his family.
Two of his children are responsible for
nine grandchildren, and there is “a 10th
one being developed,” he says.

It should come as mo surprise that a
few of Mr. Marx’s children chose medi-
cal professions and that Mrs. Marx is
a biochemist. His son Mike is in high
school in Harrison and Jerry is a stu-
dent at Ohio Wesleyan. Steve and John-
ny are studying at the University of Cali-
fornia at Berkeley, “one with and one
without long hair.” Daughter Connie,
a nurse, is married to a surgeon and
living in Buffalo, N.Y. Francine is mar-
ried and living in Long Island. Jeff, in
his third year of medical school, married
and is awaiting that 10th grandchild.

The demands of so large a family
have not kept Mr. Marx from an im-
pressive number of professional ac-
complishments. He serves on the edito-
rial review board of the Institute of
Electrical and Electronics Engineers and
is a member of the Joint Technical Ad-
visory Committee “devoting its blood,
sweat and tears to satellites.”
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Fditorials

The three-man FCC “majority” tried to put a new face on
its WHDH-Tv decision in affirming it last week. As reported
elsewhere in this issue, the commissioners went out of their
way to state that this case was “unique” and to imply that
it did not necessarily set a precedent on which other chal-
lenges to incumbent licensees would be decided.

The new face is as false as the reasoning behind it. In no
way did the commissioners alter their original decision,
which gave the Boston channel 5 facility to a rival applicant
on two principal grounds: diversification of media ownership
and integration of management and ownership. Those two
criteria remain to plague others whose rights to stay in
business will be attacked at renewal time.

More than ever legislation is needed to give reasonable
security to worthy licensees. The Pastore amendment in the
Senate and similar bills in the House would require the FCC
to disqualify an incumbent before putting his license up for
grabs. Broadcasters must not relax their efforts to get action.

Less than meets the eye

There is some comfort—but not much—to be taken in the
FCC’s decision in the wBBM-Tv Chicago pot-party case.
True, the commission indulged in some high-sounding ref-
erences to the First Amendment, and, true, it imposed no
sanctions on the licensee, CBS. But the First Amendment
would have been better served if the FCC had admitted it
had no business going into this case in the first place.

Chances are the commission would not have made so
much of it if an overstaffed and underdirected House In-
vestigations Subcommittee had not seized upon the pot-
party story as the subject of a full-scale hearing last spring.
The subcommittee tried, but failed, to prove that wBsM-Tv
staged the party as a sensational device to inflate the ratings
of its news programing. It then turned to the FCC with the
demand that the agency prosecute a victim that the subcom-
mittee had been unable to convict. As a creature beholden
to the Congress, the FCC complied.

Its final judgment, as described in this publication last
week, is a marvel of bureaucratic logic. One key finding
goes as follows: “While the pot party was authentic in many
respects and thus cannot be deemed a flagrantly staged event
or outright fraud on the public, it would appear that it was
misleading in that the public was given the impression that
wBBM-TV had been ‘invited’ to film a student pot gathering
which was in any event being held, whereas, in fact, its agent
had induced the holding of the party.” That chain of reason-
ing was even hard for the FCC to swallow, as its next
sentence in its decision makes clear: “There is some ambi-
guity with respect to the situation leading to the foregoing
conclusion.”

But ambiguity is no deterrent to the FCC, which con-
cluded that “the film should not have been made because
inducement of the commission of the crime involved, as the
licensee recognizes, is improper and inconsistent with the
public interest.” On that finding the FCC criticized CBS
for inadequate management of its newsmen and ordered it
to institute tighter controls.

In this sequence can be seen the application of govem-
mental pressures that the First Amendment was intended to
prevent. CBS may have retained its Chicago television li-
cense, but only after enduring more than a year of in-

vestigation and huge legal expense. The example can bardly
serve as an inducement to other broadcast managements to
encourage investigative reporting by their staffs.

In such circumstances there is a hollow ring to such FCC
statements as this, which was in the wBBM-Tv decision:
“Broadcasting is, of course, no less entitled to First Amend-
ment protection than the print media.” And the ring is even
less sincere when the commission adds: “Rather, broadcast-
ing is the press, and something more—the ‘more’ being the
requirement, because of the system of federal licensing
which excludes all others from use of the frequency, that
the broadcast operation be consistent with the public in-
terest in such respects as the fairness doctrine and that the
licensee eschew deliberatcly slanting the news or staging
news events.”

Score another for the regulators who believe in federal
control of programing.

Force that fizzled

In its issue of last Dec. 16, this publication presented a
6,500-word report on the recommendations of the Task
Force on Telecommunications Policy and an editorial decry-
ing them as a blueprint for a government takeover of the
television system of this country. Now that the report has
been officially released, we have no reason to change our
judgment of it. We are, however, relieved to note that it has
been disavowed by both the administration that created it
and the one that inherited it.

The report was submitted to President Johnson before he
left office. He never acknowledged its existence.

The report has made no more favorable an impression on
President Nixon. The aide who supplied it to Congress last
week went out of his way to avoid implying an endorsement.

The report is bound to surface on occasions, as it did
last week during the House Communications Subcommittee
hearings, but not with the splash it would have made with
presidential support.

Drawn for BroapcasTiNg by Sidney Harris
“It can’t miss. We won’t call them reruns. We'll call them
revivals.”
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cry for hein?

WRC-TV TAKES THE TIME
- » «» prime time, if necessary

Our most recent prime time documentary probed the for-
bidding topic of suicide. The program brought seldom dis-
closed facts about the nation’s tenth largest killer before the
public for the first time. Narrator Peter Hackes and the WRC-
TV documentary unit talked with patients who had attempted
self-destruction, and with specialists in the field of Suicidology.
They learned that suicidal tendencies are detectable and that
help for troubled persons is available in the Washington area
at any hour of the day or night. If their findings prompted a
single potential suicide to seek guidance from those who
answer the cry for help, it was well worth our taking the time.

Washington’s Community Minded Station

WRC BTV4



If you lived in San Francisco. ..

...you’d be sold on KRON-TV

BC —Channe! 4 —Represented by Peters, Griffin, Woodward



