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THE FIRST AND ONLY DO-IT-YOURSELF TRADE AD

The ARB book for New Haven radio is prob-
ably in the mail. As this is written, we haven't
seen it yet. But we dare to invite comparison.
We always invite comparison because we
know where we've been, what we're doing
and where we're going.

The previous ARB (April/May '69)* made
New Haven radio a whole new ball game. In
that survey, between the two contemporary

stations, we were the leading hitter in total
persons, men, women and teens, 6 AM to
midnight, Sunday through Saturday. it was
quite an upset. Before we changed format,
we'd been striking out for years. Now, we
have so much confidence in what we have
been doing on the air, the results we get for
local sponsors, that we've left blank spaces
for you to fill in and compare.
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ARRING ROGER MOORE  CREATED BY LESLIE CHARTERIS

by every

measurable yardstick,

; JUDD/CAVETT
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THE SAINT is #1

AUDIENCE COMPOSITION

NIELSEN NATIONAL AUDIENCE COMPOSITION 6/30/69-7/27/69
THE SAINT VS. RECENT OFF-NETWORK HOUR SERIES

TOTAL

TOTAL MEN WOMEN TOTAL

HOMES  PERSONS 18-49 18-49 18-49
§ THE sanT 6,900,000 | 13490,000 | 3,080,000 | 3,400,000 | 6,480,000
JuDD 4,900,000 | 9,890,000 | 1,680,000 | 2,300,000 | 3,980,000
STAR TREK 5,190,000 | 9,370,000 | 1,400,000 | 1,670,000 | 3,070,000
TARZAN 5,470,000 | 10,570,000 | 1,850,000 | 1,890,000 | 3,740,000
THE AVENGERS® 4730000 | 9,670,000 | 1,670,000 & 2,350,000 | 4,020,000

*4/28/69-25/69; subsequent report below measurable standard

AVERAGE NUMBER OF VIEWERS PER 100 VIEWING HOUSEHOLDS

MEN 18-49 WOMEN 18-49
_ THESAINT 45 | a9
NETWORK AVER. MON.-SUN. 38 ; 47

7:30-11:00 PM

yw offered for syndication at the height of its network popularity!™*

% Based on most recent figures.
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ROGER WILLIAMS MONUMENT, com-
memorating the founder of Rhode Island
who, having been banished from Massa-
chusetts, settled in Providence in 1636.

When you
think of

Providence,
think of

WIEV

TN TIETCN

The WTEYV audience in the greater Providence
TV area grows greater every day! The upward
swing will continue because of the reach and
penetration the 1,049-foot tower provides
plus the programming format designed to
attract viewers today and hold them tomor-
row. Ratings in the average number of homes
reached make the growth picture clear.*

UP 29%—7:30 pm to 11:00 pm Sun. thru Sat.

ol e e , UP 34%—9:00 am to midnight Sun. thru Sat.
m«'uf--" UP 77%—noon to 5:00 pm Mon, thru Fri.

R *Based on Feb.-Mar. 1969 ARDB cstimates 3s compared with Feb,-Mar. 1968 estimates, subject 1o in.hernrv

of sampling and othee ions isued by ARB, avoitable upon request,

wnics | W I LW | Channel

Providence —New Bedford—Fall River
Rhode Island—Massachusetts

Vance L. Eckersley, Sta. Mgr,
Senving the (reater Providence Area

STEINMAN TELEVISION STATIONS.. Clair McCollough, Pres. |

WTEV Providence, R. I./New Bedford-Fall River, Mass. « WGAL-TV Lancaster-Harrisburg-York-Lebanon, Pa.
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Status for cable

Among changes in offing at FCC will be
creation of CATV Bureau, to supplant
CATV Task Force now headed by Sol
Schildhause, set up originally as tem-
porary unit that eventually was to be
reabsorbed by Broadcast Bureau. Ac-
tivity in cable television has become
interlarded in work of Broadcast, Com-
mon Carrier and other established bu-
reaus. Chairman Dean Burch, despite
opposition of certain commissioners,
feels CATV should be consolidated in
new single, major unit. Whether Mr.
Schildhause or someone else becomes
bureau chief isn’t yet discernible.

Figuring in new CATV regulatory
outlook, apart from dispersed workload,
are charges that Broadcast Bureau is
anti-CATV oriented (alleged by cable
operators) and, conversely, that Mr.
Schildhause, whose regular status is that
of attorney examiner, is “walking dele-
gate” for CATV interests.

NAB budget bind

Faced with sharply increased overhead,
Finance Committee of National Asso-
ciation of Broadcasters has abnormal
budgetary problems to cope with at
meeting in Washington tomorrow (Tues-
day). Budget estimates have been
knocked out of kilter by necessity of
retaining outside counsel in such areas
as CATV-copyright, minority employ-
ment-opportunity issue, cigarette litiga-
tion, and public relations, but deficit
has been avoided by revision of priori-
ties.

NAB over-all annual income is about
$3 million, and this fiscal’s budget,
April 1-March 31, 1970, including code
affairs, will just about absorb added
costs without dipping into reserves.
NAB’s executive committee meets today
(Monday), preparatory to Finance
Committee sessions.

How's business?

First returns on major station revenues
in Chicago for 1969: Wan(aM) will
gross nearly $9 million; its sister WGN-
Tv in excess of $24 million. These sta-
tions—independents in highly competi-
tive Chicago market—are having their
-greatest year in history, according to
WaN Continental President Ward L.
Quaal.

Figuring futures .

Screen Actors Guild is taking special
interest in what it terms “CATV explo-
sion” in entertainment industry. SAG
members are being cautioned to talk to
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nearest guild office before accepting em-
ployment for work for CATV. Guild
believes that if CATV is to be advertiser
oriented, SAG’s collective-bargaining
agreement with commercial TV net-
works should apply.

Second generation

Patrick E. O’Donnell, 31-year-old as-
sistant corporation counsel in Washing-
ton, D. C., government, has been select-
ed by FCC Chairman Dean Burch as
his legal assistant. Mr. O’Donnell is
oldest son of retired Air Force General
Emmett (Rosey) O'Donnell, Jr., now
chairman of USO. He succeeds Robert
V. Cahill, recently promoted to execu-
tive assistant to chairman.

Live and loaded

Speech that led to indictment of Black
Panther leader David Hilliard on charge
he threatened life of President Nixon
has compounded for FCC question of
obscenity in broadcasting. Speech, dur-
ing Nov. 15 moratorium demonstration
in San Francisco, was carried live by
educational station KQED(TV) San Fran-
cisco, and was studded with obscenities,
number of them directed at President.
Commission is checking into number of
complaints it received about broadcast
of speech.

Commission’s new chairman, Dean
Burch, has made it clear agency intends
to take harder line on obscenity ques-
tion than it has in past. However, ques-
tion that arises in KQED case, officials
indicate, is extent of broadcaster’s re-
sponsibility in providing live coverage
of event like Hilliard speech, assuming
it is bona fide news event.

Digging in

CBS-TV network apparently figures its
lawsuit for new form of music licenses
(see page 9) is going to be long-haul
proposition. It has hired publicity spe-
cialist to work on case. He is Harry
Nigro, formerly of Solters & Sabinson,
New York, one of biggest theatrical
publicity firms in business.

Field's day

First major television-station sale to go
before FCC in new year—possibly this
week—will be Metromedia’s proposed
acquisition of wrLp-Tv (ch. 32) Chi-
cago from Field Enterprises Inc. for
$10 million. Deal would actually be
two-step affair, with Field, 50% owner,
acquiring remaining 50% from Harry

Llosedbircuit .

and Elmer Balaban and other principals
for $2.5 million, then transferring own-
ership to Metromedia. Field reportedly
will have lost $2.6 million as result of
its ownership and operation of WFLD-
Tv, even after counting $10 million
from Metromedia. Station went on air
Jan. 4, 1966.

Commission staff is recommending
approval of sale. But commissioners
who generally oppose purchases by
multiple owners—Robert T. Bartley,
Kenneth A. Cox and Nicholas Johnson
—may raise questions.

War of words

Phil Dean, New York publicist, has
been retained by National Association
of Broadcasters for special public-rela-
tions work in cable TV. His activity
will be coordinated through NAB’s spe-
cial CATV negotiating committee head-
ed by Bill Fox of kFMB-Tv San Diego.

Jack Harris, kpPrc-aM-Tv Houston,
president of Association of Maximum
Service Telecasters, is member of NAB's
CATV committee and has advocated
stronger public relations both in general
releases of information and in advising
broadcasters. NAB committee meets in
Washington Tuesday (Jan. 6). Mr.
Dean expects to spend about two days
a week at NAB headquarters.

On the way

Broadcast Pioneers Educational Fund’s
drive for $750,000 to build and operate
radio-TV historical and reference center
is three-fourths way toward goal with
late-1969 contributions of $100,000 by
CBS, $25,000 by ABC and $10,000
each by Steinman station group and
Capital Cities Broadcasting. With $560,-
000 now committed by wide range of
big, middle-sized and small broadcasters
(among earlier contributions was one
for $100,000 by NBC), campaign lead-
ers plan to broaden sights to include
broadcast-related organizations—com-
munications lawyers, engineers and tal-
ent, whose campaigns have already been
at least tentatively set up, and, in near
future, station reps, agencies, adver-
tisers,\producers and suppliers.

Leaders of nonprofit fund—G. Rich-
ard Shafte of Cosmos Broadcasting is
president; Ward Quaal of WgN-Conti-
nental stations and Roger W. Clipp,
broadcast consultant, are co-chairmen
of fund drive—expect to open center
this year, broadcasting’s 50th anniver-
sary. It will be based in National As-
sociation of Broadcasters’ new head-
quarters in Washington.

, 1735 DeSales Street. N.W., Washington. D.C. 20036.



"INDIANA UNIVERSITY
The President’s Office
Bryan Hall
BLOOMINGTON, INDIANA 47401

AREA CODE 812

. TEL. NO.337-4613 . September 30, ‘1969

Mr. Eldon Campbell

Vice President and General Manager
The WFBM Stations

1330 North Meridian Street
Indianapolis, Indiana 46202

Dear Eldon:

I wish to thank you for sending me the fascinating
study of the Negro in Indianapolis., I did catch the
first of your series over Channel 6 and was greatly
impressed by the objectivity with which your excel-
lent reporter handled the information. Of course,

I have come to expect this kind of excellence from
your station, which I am also pleased to note has
been very supportive of the things we are attempting
to acbomplish at Indiana University.

I shall advise you of the ultimate cataloging, but

I assure you that for the time being the volume will
stay in my office so that I may have an opportunity
to examine it carefully.

Once again, thank you for your consideration.

ially,




WeekinBrief

Fidelity Television Inc., which hopes to take over KHJ-TV
Los Angeles from RKO General Inc., sees ominous hand-
writing on the wall as purported Fidelity investor charges
his signature was forged on stock subscriptions. See . ..

Forgery charged in KHJ-TV case ... 17

Competition and expenses build as TV news audience is
wooed, leaving 1969's practice of local half-hour newscast
inadequate KPIX(TV), WGN-TV, WSM-TV and WHTN-TV
examined in special report. See .

What it takes to score in local news ... 18

January’s ‘Telestatus’ breaks down retail-sales data by TV
market showing total retail sales, food sales, drug sales,
automotive sales and effective buying income; ADI mar-
ket rank and its total U.S. dollar percentage. See . ..

Where sales dollars are in TV markets ... 22

American Brands Inc. loses bid to obtain court order pro-
hibiting three television networks from refusing to accept
advertising for two of American’s cigarette brands unless
‘tar’ and nicotine data are inciuded. See ...

American encounters court rebuff ... 30

As AT&T's rates increase, NBC and CBS affiliates feel the
strain of a 6.5% cut in compensation rates—slack will be
taken up by affording more time for local sale. Westing-
house's McGannon critical of plan. See . ..

WBC balks at compensation loss . .. 34

Lamar Life Broadcasting Co., former licensee of WLBT
(TV) Jackson, Miss.—now operating station on temporary
basis—calls FCC action vacating its license ‘unlawful and
unprecedented action, asks for redress. See ...

Another round for WLBT(TV) ... 39

Coeur d'Alene Cablevision may provide unique test of
FCC's proposed retransmission consent rules—it has re-
transmission approval from both distant stations involved
and seven program copyright owners. See . ..

Copyright approvals given ldaho CATV ... 40

TV network schedules in first quarter of 1970 list numer-
ous specials, sporting events and regular network pro-
graming with day, time and sponsorship in regularly quar-
terly feature. See ...

TV network showsheets . .. 42

American Newspaper Publishers Association says FCC's
CATV rules put newspapers wanting to disseminate news
via cable in position of choosing between FCC-imposed
‘censorship’ or denial of cable facilities. See . . .

Print media stresses fear of FCC ... 45

RCA President Robert W. Sarnoff expects company sales
for 1969 to reach a new record level, exceeding 1968 by
$3.1 billion. He also believes earnings will be the second
highest in RCA’'s 50-year history. See . ..

RCA expects sales record .. . 48

Departments

Broadeasting

AT DEADLINE ..o PROGRAMING ..oooooivvcieecvcs 40 PubliSheg l:lYer{' Moill;iay Sby grolad-
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EDITORIALS oo 62 WEEK'S PROFILE ......coovveveeis 61 for all other countries. Subscriber’s oc-

EQUIPMENT & ENGINEERING ... 47
FATES & FORTUNES ...

cupation required. Regular issues 50
cents per copy. BROADCASTING YEAR-
BOOK, published every January, $11.50

FOCUS ON FINANCE ... .. 48 -~ per copy.
FOR THE RECORD ..ccooveieiiiins 52 ——' Subscription orders and a.ddre_g;
L 6 AMERICAN BUSINESS PRESS, INC. changes: Send to BrRoADCASTING Circula-
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THE MEDIA oo 34 Smte, NWw, Wa?hington,llg.c.s 21100313. On
< o changes, please include both old ana
MONDAY MEMO ..o 15 . s Do gaddrgss Slus address label from
OPEN MIKE .o 14 Pooas® front cover of the magazine.
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InISIS Gray Gommu

s

most dynamic conglomerates
has been formed in Dixie! Gray
Communications combines the
vast facilities of three television
stations that cover the big, rich
Southern markets of Albany,
Georgia . .. Panama City, Florida
... Monroe, Louisiana...and El
Dorado, Arkansas...with the
ever-expanding Gray Communi-
cations Cablevision Company,
and one of the South’s best
known newspapers, The Albany
Herald.

One of the nation’s newest and\

Although Gray Communications
is new, the scope of its concep-
tion and the reach of its facilities
already combine to create a com-
munications system that serves
areas totaling thousands of
square miles.

If you have something to sell
down South in the dynamic Gray
markets . ..sell it better. Con-
tact your representative and
Gray Communications with con-
fidence!

Gray Communications Systems,
Inc., James H. Gray, President;
Raymond E. Carow, Vice Presi-

dent, Albany, Georgia.
J

~ GRAY COMMUNICATIONS SYSTEMS INC.

WALB-TV (10)
Albany, Georgia

WJHG-TV (7)
Panama City, Florida

KTVE-TV (10)
El Dorado, Ark.-Monroe, La.

WALB-TV. WJHG-TV and KTVE-TV

Represented in the South

by James S. Ayers, Company Inc.
Atlanta, Georgia-Charlotte, N. C.

Represented by Adam Young-VTM

The Albany Herald, !nc.
Albany, Georgia
Represented by
Ward-Griffith Company

Gray Cablevision, Inc.
Albany, Georgia

BROADCASTING, Jan. 5, 1970



Late news breaks on this page and overleaf.
Complete coverage of the week begins on page 17.

Files antitrust suit in ‘per use' quarrel
Asks for interim arrangements pending outcome

In unprecendented move,
filed suit under antitrust laws last week
in its bid for new form of music li-
censes under which CBS-TV network
would pay only for music it actually
uses (BRoADCASTING, Dec. 22, 29).
American Society of Composers, Au-
thors and Publishers and Broadcast
Music Inc. were named defendants.
Suit brought prompt charge of bad faith
from BMI officials, already irked by
CBS-TV’s handling of original request
for per-use licenses and by what they
regarded as ‘‘incalcitrant refusal” by
CBS-TV to bargain over period of sev-
eral months. BMI President Edward K.
Cramer reminded CBS that CBS-TV’s
BMI license was expiring last Thurs-
day (Jan. 1) and warned if network
played BMI music it would be guilty of
copyright infringement.

CBS complaint, filed on eve of New
Year’s holiday, charged that BMI and
ASCAP had refused CBS-TV’s Dec. 19
request for per-use licenses, insisting
instead that network take either blanket
license of per-program license.

“Thus,” complaint said, “each licens-
ing society has conditioned the grant of
a performing rights license to copy-
righted music in its pool upon the pay-
ment by [CBS-TV] of royalties meas-
ured by total time charges for programs
in which none of that society’s copy-
righted music (or, indeed, no music or
the copyrighted music of another li-
censor) is used, and upon the payment
of the same royalties for a program us-
ing only a single copyrighted musical
composition as for a program using
many such compositions.

“Each licensing society is therefore
using the leverage inherent in its copy-
right pool to insist that [CBS-TV] pay
royalties on a basis which does not bear
any relationship to the amount of music
performed. Such insistence by ASCAP
and BMI constitutes misuse by each of
them of the copyrights in their pools.”

ASCAP members and BMI members,
suit contends, have “created copyright
pools in violation of Sections ! and 2
of the Sherman Act.”

Suit, in U. S. Southern District Court
in New York, asks court to order
ASCAP and BMI to grant CBS-TV
per-use licenses on “reasonable” rates
“permanently and during the pendency
of this action”; to enjoin ASCAP and
BMI from suing or threatening to sue

CBS Inc.

CBS-TV or its affiliates for copyright
infringement; to hold that ASCAP and
BMI have “misused” their copyrights
and that such copyrights are “unenforce-
able” against CBS-TV.

Coincident with complaint filing,
CBS-TV sent letters to ASCAP and
BMI asking for right to continue using
their music until suit is settled. It said
that on Jan. 1—when its licenses with
both organizations expired—it would
start keeping records on CBS-TV’s use
of BMI and ASCAP music “so that it
may be practicable for CBS to pay
royalties on a ‘per-use’ basis retroactive
to Jan. 1, 1970.” CBS also offered to
meet with music-licensing organizations
to work out interim payment plan “to
avoid economic hardship to any of your
members” while case is pending.

BMI President Cramer wired CBS on
Dec. 31, 1969 that BMI received its
letter at about 3:45 p.m. on that date
“despite our notice to you that the BMI
office would close today at 1 p.m.” BMI
considers Dec. 31 request for interim
license starting Jan. 1 *“is not made in
good faith,” he said. “We have at-
tempted to negotiate a new license with
you for the past eight months, yet you
have waited to request the interim li-
cense only eight hours before your cur-
rent license expires. . . .”

ASCAP was closed Friday (Jan. 2)
and efforts to reach officials for com-
ment were unsuccessful. BMI officials
were drafting letter to be sent to CBS-
TV affiliates this week reassuring them
that BMI’s quarrel was with CBS, not
them, and that they would not be sued
for copyright infringements by CBS-TV.

For observers, one irony in CBS-BMI
dispute was that CBS was one of BMI'’s
founders.

Get week's grace

Television cigarette commercials brand-
ed misleading by Federal Trade Com-
mission, and ordered off air Jan. I,
1970 by National Association of
Broadcasterss Code Authority, get a
week to fade out.

NAB code cigarette subcommittee
granted American Brands and other
cigarette firms involved, such as R. J.
Reynolds Tobacco and Lorillard Corp.,
until midnight, Jan. 7 to pull or find
substitutes for offending commercials.
American Brands, after losing two at-
tempts on Dec. 31, 1969 to get court

Atleadline

stays of earlier order denying injunc-
tion against code rules (see page 30),
asked for two weeks to comply. Code
group agreed to one week. American
and other firms pleaded physical im-
possibility of getting commercials
changed by Code Authority’s New
Year’s deadline.

On final day of 1969, U.S. District
Court denied American's motion for
temporary order to stay effect of Dec.
15 denial or order seeking delay in
code guidelines. Action was appealed
to U.S. Court of Appeals and denied
on same day.

Burch-Johnson squabble

FCC Chairman Dean Burch and Com-
missioner Nicholas Johnson were swap-
ping verbal punches again last week,
this time in connection with commission
order dealing with recently approved
$150 million long-distance telephone
rates. Commissioner Johnson felt com-
mission should have pressed for deeper
cuts.

Chairman Burch, in statement ac-
companying order denying reconsidera-
tion of reduction, said Commissioner
Johnson had issued “table-pounding
dissent” because he lacked knowledge
of facts and law.

Chairman also accused Commissioner
Johnson of making “broadside attacks
upon the intelligence and integrity of
my fellow commissioners and our un-
dermanned staff.”

Commissioner Johnson, in “adden-
dum” to earlier dissent, brushed off
chairman’s remarks about “table pound-
ing” as “threadbare debater’s canard” to
which he had been introduced “many
years ago” and had stopped using after
first year in law school.

Files for Miami ch. 10

Post-Newsweek Stations Inc., which ac-
quired wLBw-Tv Miami in September,
was faced Friday (Jan. 2) with com-
peting application filed against renewal
of channel 10, ABC affiliate.

Challenge comes from group called
Greater Miami Telecasters Inc., com-
posed of 11 stockholders, most of them
businessmen and attorneys from Miami
area. None is involved in ownership of
other media.

Application reflects view that station
should be locally owned. It says sur-
veys taken of hundreds of community
leaders and members of general public
reveal feeling that station is not provid-
ing sufficient public affairs programing

More “At Deadliine” on page 10



in prime time to help community meet
its problems.

Post-Newsweek is subsidiary of
Washington Post Co., publisher of
Washington Post and Newsweek Mag-
azine, and licensee of WTOP-AM-FM-TV
Washington and wJxT(tv) Jacksonville,
Fla.

It bought wLBW-Tv and wWCKY(AM)
Cincinnati from L. B. Wilson Inc. for
$19.6 million. FCC approved sale on
Sept. 24, 1969 (BROADCASTING, Sept.
29, 1969). Renewal date for Florida
stations is Feb. 1.

President of Greater Miami and
9.7% owner is W. Sloan McCrea, pres-
ident of food brokerage company and
chairman of several banks in Miami.
Other principals include William D.
Pauley, one-time ambassador to Cuba
and now president, chairman and prin-
cipal owner of Talisman Sugar Corp.
of Miami; Frank Smathers Jr., banker
and brother of former Florida senator
George Smathers.

Application was filed by Washington
law firm, Welch and Morgan, which
represents number of other applicants
seeking to supplant existing TV licensees.

Seeks pole line order

FCC has been asked to extend author-
ity over CATV matters to cover pole-
attachment agreements that public util-
ities—power companies as well as tele-
phone companies—offer cable systems.

California Community Television As-
sociation made request in complaint it
filed last week against General Tele-
phone Co. of California and several
related companies, and Southern Cali-
fornia Edison Co.

CCTA, whose complaint came as re-
sult of price increases proposed or
ordered, also asked commission to issue
cease and desist orders to bar utilities
from increasing rates pending commis-
sion’s ‘“further determination.”

CBC earnings still up

Although reporting “appreciably higher”
1969 earnings in its major division,
broadcasting, Cox Broadcasting Corp.,
Atlanta, has revised its forecast of $2.60-
$2.70 for net income per share down-
ward by about 15 cents per share.

CBC President J. Leonard Reinsch
attributed revision to lower-than-ex-
pected revenues from broadcasting in
fourth quarter of 1969. Anticipated
write-downs of promotional game shows
in company’s program production and
distribution division were primarily re-
sponsible, Mr. Reinsch said. In 1968,
CBC reported earnings of $2.35 per
share.

CBC last month announced 2-for-1
split of common stock to stockholders
of record today (Jan. 5). On Feb. 2
they will receive one additional share
for each share held (BROADCASTING

mlrslléallli/m

Ralph B. Johnson, executive VP, R, W.
Rounsaville Stations, Atlanta, named
president. He succeeds Robert W.
Rounsaville, owner of station group,
who becomes chairman of board and
chief executive officer. Rounsaville sta-
tions are WFUN(AM) South Miami,
WDAE-AM-FM Tampa, Fla.,, wyLD(AM)
New Orleans, wcin(aMm) Cincinnati,
wLOU(AM) Louisville and wvoL(aM)
Berry Hill, Tenn.

For other persorinel char{ges of the
week see “Fates & Fortunes.”

Dec. 15, 22, 1969).

Mr. Reinsch also reported higher earn-
ings from company’s publishing and
services divisions and from its CATV
affiliate, Cox Cable Communications
Inc. Revenues and per-share earnings
of Cox Cable will both show gains of
about 15% over 1968, he said.

Cox Cable, which in 1969 bought
Telesystems Corp., operator of cable
systems in 29 communities, now owns—
wholly or partially—cable systems serv-
ing about 172,000 subscribers in 51
communities.

Annual CBC stockholders meeting is
scheduled for March 19 in Atlanta.

Claims charges ‘not true’

Counsel for Fidelity Television Inc. on
Friday (Jan. 2) said White House aide
“is badly wrong on his facts” in assert-
ing his signature was forged to two
stock-subscription agreements filed with
FCC (see page 17).

Edward P. Morgan declined to com-
ment in detail, but said that when
Kenneth E. BeLieu “asserts there was
forgery, it's not true.” He added that
Fidelity would respond to charge with
documentation “that will demonstrate
Mr. BeLieu is in error.”

Commission’s Broadcast Bureau cited
Mr. BeLieu’s affidavit in urging com-
mission to reopen hearing record in
proceeding in which Fidelity is attempt-
ing to supplant RKO General Inc.s
KHI-Tv Los Angeles as occupant of
channel 9.

But Mr. Morgan said affidavit is so
“inconsistent” internally “as to be ridicu-
lous.” He referred to Mr. BeLieu’s ac-
knowledgement that Mr. BeLieu signed
statement that he was share subscriber.
He also referred to Mr. BeLieu’s con-
tention he was improperly portrayed as
director of Fidelity while saying he was
introduced as director to group of per-
sons interested in Fidelity.

Mr. Morgan also noted that Mr.
BeLieu was removed as Fidelity stock-
holder before actual start of hearing,

which culminated in August in hear-
ing examiner’s recommendation that
Fidelity be favored for channel 9 over
incumbent.

Case was not tried “on basis that Mr.
BeLieu was stock subscriber,” Mr.
Morgan said. “Commission was en-
titled to correct information, and that’s
what it got.”

Late Friday (Jan. 2) Fidelity asked
for extension of time from Jan. 7 to
Jan. 19 to reply to Broadcast Bureau’s
request that kHJ hearing be reopened.

Billings up
Benton & Bowles' estimated domestic
billings in 1969 were $136.4 million,
up nearly $4 million from previous
year, Victor G. Bloede, agency’s pres-
ident, said in year-end summary of
agency’s activity.

Mr. Bloede said over-all billing, in-

cluding international, is estimated
$201.7 million in 1969, up from
$182.7 million.

He noted that during 1969 B&B

picked up Avis and $4 million Hasbro
toy accounts and became agency of
record on Morton-Norwich, while re-
signing Lorillard’s Kent and Century
100s cigarette billings.

Fingers walk on TV

TV campaign for “year’s best seller,’
Yellow Pages, begins today (Jan. §) in
Southwestern Bell Telephone territory.

Series of 10- and 30-second spots of-
fering odd-ball book reviews was cre-
ated by Gardner Advertising, St. Louis.
Spots for directory will be shown for
39 weeks over 50 stations in Missouri,
Texas, Kansas, Oklahoma and Arkan-
sas. Five 30-second radio spots are
planned for more than 75 stations dur-
ing summer. Southwestern Bell is drop-
ping 60’s and 20's, in favor of 30’s
and 10's, which company expects will
reach 10% to 12% more adults per
ad doilar.

Ask CATV for Washington

District of Columbia city council has
been asked to establish ordinance for
cable TV including dedication of at
least three channels—for education,
for government agencies and for com-
munity organizations.

Proposal was filed Dec. 30, 1969 by
The People Inc., non-profit group or-
ganized last May to provide Black pro-
graming for TV, radio, motion pictures
and other media. President and chair-
man of group is George C. Corbin,
former director with wWTOP-Tv Wash-
ington.

In suggesting that one channel be
specified for community organizations,
The People Inc. recommended that this
be on common carrier basis to make
it available to general public.
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in the midd]e of the picture is Hal Mayfield
who has a'great interestin time. Heg.s a Pre-Columbian Art buff, and.can talk
forhours.onthe cultures anq'cigi{,j}zatibns of people who lived 2000 years.ago.
He's also an authority on television time. If this is your interest as well, it's about
time you talked to Hal Mayfield. He’s WFAA-TV's National Sales Manager:

WFAA-TV DALLAS-FORT WORTH

ABC, Channel 8, Communications Center. ‘Broadcast Service of the Dallas Morning News, Represented by Edward Petry & Co., Inc.
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prehensive view of the practical aspects of
television. Examines, in detail, the realities
of operating a television station—manage-
ment; programing; news; production; adver-
tising, promotion and publicity; cales; traffic;
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256 pages, illustrated (paper back) $3.95
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I Broadcasting Book Division
1735 DeSales St., N.W.
Washington, D. C, 20036

Datehook

A calendar of important meetings

and events in the field of communications.

sIndicates first or revised iisting.

January

Jan. 5 — Prehearing conference on renewal
and competing application hearing, WPIX.
(TV) New York. Washington. Previous date
was Dec. 8.

Jan. 5—Meeting of NAB radlo code board,
Sheraton Sandcastle hotel, Sarasota, Fla.

Jan. 8—Renewal hearing for KRON-FM-TV
San Francisco. San Francisco.

Jan, 810—Convention of Rocky Mountain
able Television Association. Safari hotel,
Scottsdale. Ariz.

Jan. 9—Annual convention of Rocky Moun-
tain Cable Television Association. ¥FCC
Chalrman Dean Burch will be banquet
speaker. Safar! hotel, Scottsdale, Ariz.

Jan. 9—Deadline for entries in Northwest
Broadcast News Association broadcast news
awards competition. Entries to bec mailed
to: public relations department 220-6w, 3-M
Center, St. Paul.

Jan. 9-12—Seminar on °‘‘Responsibilities of
Communications Med!a.’" conducted by Ditch-
ley Foundation, Oxford. England.

Jan. 9-12—Mid-winter meeting of Florida
Association of Broadcasters. River Ranch
Acres.

Jan. 12 — Deadline for comments on FCC’s
proposed rulemaking extending construction
period for UHF-VHF Dermittees from eight
to 18 months. Comments also requested on
possible extension for AM-FM services.

wJan. 12-14—Convention of National nl-
legiate Athletic Association. Statler Hilton,
Washington.

Jan. 12-17—Exhibitlon of American elec-

tronicg equipment snonsored by the Rureau

of Imternationnl Commerra of the U.8. De-

;z;hnent of Commerce. U.S. Trade Center,
8.

aJan. 15—Annual  hrpadcasters luncheon
sponsored by American Red Cross. Univer-
sity Club, N.Y.

Jan. 15—Deadline for comments on FCC-
coonsored Stanford Research Institute study
nf land-mobfle spectrum uses.

Jan. 15—National forelgn policy conference
for editors and broadcasters sponsored by
Department of State. Partlcipants will In.
clude Secretary of State Willlam P. Rogers
and other high-ranking government officials.
Invitations may be obtalned hy writing to
director. Office of Media Services. Depart-
ment of State. Washington. Conference wil
be held in New Department of State bulld-
{ng, Washington.

Jan. 15—News clinic sponsored by New
Jersey Broadcasters Association. Brunswick
Inn, East Brunswick.

Jan. 19—Oral argument on exceptions to
initial decision by FCC Hearing Examiner
F. L. McClenning recommending that
AT&T and Western Union eliminate prefer-
entlal press telegraphic and teiephotographic
rates. FCC, Washington.

Jan. 21—Prehearing conference on mutual-
ly exclusive appllcations of RKO General
Inc., Community Broadcasting of Boston
Ine., and Dudley Station Corp. for Boston
channel 7, now occurled by WNAC-TV.
Washington.

Jan, 22—Deadline for reply comments on
FCC's proposed rulemaking extending con-
struction DPeriod for UHF-VHF permittees
from eight to 18 morths. Reply comments
also requested on possible extension for AM-
FM services.

Ja.n 19-23—Winter meeting of National As-
fon of Broadcasters board of directors.
Sheraton Maui hotel. Maul, Hawall.

Jan. 22-23—Oral argument on FCC’s pro-
posal to oPen UHF portion of spectrum to
tand-mobile radlo users. FCC headquarters,
Washington.

Ja.n 25—27—Wlnter meeting of Alabama
fation. Parliament House,
Blrmlngha.m

Jan, 26-30—Supervisory development work-
shop, sponsored by National Cable TV Cen-
ter. Pennsylvania State University, Univer-
sity Park, Pa.

Jan 26—Annual winter meeting of Virginia
{ation of Broad 8. Sheraton Motor
Inn, Richmond.

Jan, 26-20—Annual convention of National
Religious Broadcasters, Washington.

Jan. 27-29—Radie-TV Institute sponsored
by Georgia Association of Broadcasters.
Speakers will Include BIIl Gavin, program-
ing consuitant. and Marion Corwell. na-
tional president of American Women in

Radio and Television Inc. U. of Georgia,
Athens.

Jan. 30—Comments due on FCC’s primer
designed to clarify requirements of broad-
cast applicants in ascertaining community
needs.

Jan. 28—Meeting of Idaho State Broadcast-
ers Association. Downtowner motel, Boise.

Jan. 30-31 — Annual television conference,
Society of Motion Picture and Television
Engineers. Hugo A, Bondy, chief engineer.
WAGA-TV  Atlanta, chairman. Marriott
motor hotel, Atlanta.

Jan. 31—Broadcast news seminar for South
Carolilna newsmen and station personnel
sponsored by South Carolina AP Broad-
casters Association. Sheraton-Columbia Motor
Inn, Columbfia.

February

¥eb, 1-4—Management seminar, sponsored

| Send me the books I've checked below. My payment Jan. 15—Annual stockholders meeting, 0Y National Cable TV Center, Pennsyl-
| for the full amount is enclosed. Metro-Goldwyn-Mayer Inc. New York. vania State University, University Park, Pa.
| O 106. Television Station M t, $3.95 Jan. 16—Board of directors meeting of In- :-pe(};soz.r:d_byci‘:mmme:t‘&ﬂimalr:“t,:lognf;:edx:ea;
| O 104. 1070 Broadeasting Yarbook, §11.50 stitute of Broadcasting Financial Manao tion. Washington Hilton hotel.

I ment. Royal Orleans hotel. New Orleans. Feb. 4—Congressional reception, National
| I Jan. 1516—Annual convention, Louisana Cable Television Association, to Introduce
i Name Assoclation of Cable TV Operators. Royal Donald V. Taverner, new NCTA president.
1 | | Sonesta hotel, New Orleans. Mayflower hotel, Washington.

| HRddress I Jam, 16-17—Meeting of Georgia Cable Tele- Feb. 5—Meeting of Minnesota AP Broad-
i i vision Association. Gordon hotel, Albany. casters Association. Minneapolls,

| City State Zip ! Jan. 16-17—Winter meeting of Colorado Feb, 3-5—Winter meeting of South Carolina
. _________l Rroadecasters Association. Denver. Broadcasters Association. Pointsett, Green-
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ARB TV seminars and research clinics
Jan. 6—Thunderbolt hotel, San Francisco.
Jan. 8—Continental Plaza, Chicago.

Jan. 13—Marriot, Dallas.

Jan. 15—Regency Hyatt House, Atlanta.
Jan. 20--Sheraton Plaza, Boston.

Jan. 22—Commodore hotel, N. Y.

Jan. 27—Brown Palace, Denver.

Jan. 20—Wilshire Hyatt House, Los Angeles.

ville.

Feb. 4-7 — Senior marketing management
conference sbonsored by American Market-
ing Association. Carefree Inn, Carefree,
Ariz.

Feb. 6-7—Convention of New Mexico Broad-
casters Association. Clark B. George, Dresi-
dent of CBS Radio Network, and FCC Com-
missioner Robert Wells are to speak. Hilton
hotel, Albuquerque.

Feb. 6-7 — Annual Northwest Broadcast
News Association seminar. Speakers include
Bill Roberts, president of the Radio-Televi-
sion News Directors Association, and Kamil
Winter, former Czechoslovakian TV news
chief. Minneapolis.

Feb. 68 — Winter meeting of Oklahoma
Broadcasters Association. Camelot Inn,
Tulsa.

Feb. 7-8 — Retall advertising conference.
TV-radio retailing is included. Ambassador
hotel, Chicago.

Feb. 9—Deadline for comments on amend-
ments to FCC’s Probosed rulemaking specity-
ing a standard method for calculating AM
directional antenna radiation.

Feb. 12-13—MIld-winter general membership
meeting of California Broadcasters Associa-
tion. Keynote speaker on Feb. 13 will be
FCC Chairman Dean Burch.

Feb. 17—Kinney National Service Inc. an-
nual shareholder meeting, Summit hotel,
New York,

Feb. 20-22—Meeting of board of trustees,
educational foundation of American Women
in Radio and Television Inc. Royal Orleans
hotel, New Orleans (housing), WDSU con-
ference room (meeting).

Feb. 24-27—Annual National Assoclation of
Television Program Executives conference.
Hotel Plaza, Miaml.

nFeb. 25—Hearing on mutually exclusive
applications of RKO General Inc., Com-
munity Broadcasting of RBoston Inc. and
Dudley Station Corp. for Boston channel 7.
now occubied by WNAC-TV. Boston.

Feb. 26 Annual dinner of Radio-Television
Correspondents A fath Washington.

Feb, 27-March 2—Meeting of board of di-
rectors, American Women in Radio and
Television Inc., Grand Bahama hotel & CC,
Grand Bahama Island.

March

sMarch 2-3—National meeting of Mutual Ad-
g!lrmlna Agency Network. Hilton Inn, San
ego.

March 9-12—Spring conference, Hlectronic
Industries Association. Statler Hilton hotel,
Washington,

March 13—Deadline for reply comments on
amendments to FCC’s proposed rulemaking
specifying a standard method for calculating
AM directional antenna radiation.

uMarch 19—Annual stockholders meeting,
Cox Broadcasting Corp. Atlanta.

March 15-21—First world conference of
social communication for development spon-
sored by Consejo Nacional de la Publicidad.
Meeting of rebresentatives from advertising
councils world-wide to consider application
of advertising to International problems.
Mexico City.

sIndicates new or revised listing.

Multiple Cartridge Playback Units

Ten « Spot Model 6108 Five « Spot Model 6058

... bringing a new dimension to
pushbutton broadcasting

Spotmaster Ten « Spot (holding 10 cartridges) and Five « Spot (holding
five) will reproduce any NAB Type A or B cartridge instantly at the push
of a button . .. at random or in sequence. They may be operated manually
or incorporated into programmed automation systems, using one, two or
three NAB standard electronic cueing tones.

The Ten « Spot is designed for 19” rack mounting while the Five * Spot
is available either in an attractive walnut-finished case or with a 19” front
panel containing a cartridge storage cubicle. Both are backed by Spot-
master’s iron-clad full-year guarantee.

For further information about these and other Spotmaster cartridge tape
units, call or write today. Remember, Broadcast Electronics is the No. 1

designer [producer of broadcast quality cartridge tape —
—-—
=

equipment . . . worldwide!
8810 Brookville Road, Silver Spring, Maryland 20910; Area Code 301, 588-4983

BROADCAST ELECTRONICS, INC.

4 )

Let's talk computerized traffic / accounting

roadﬂaswr-to-BHﬂAﬂﬂAS“H

Program Logs ¢ Avails « Confirmations « Billlng « Rep Reports ¢ Copy Shortage Reports ¢ Sales
Analysis & Prognosis  Aging of Accounts Receivable « Time Income Reportss Sales Journal, etc.

8l VERY FEW INPUTS
NO KEY PUNCH CARDS
§ TO SORT,

BB AGERL
OR SHUFFLE COMPUTER
SERVICES

A Division of Wolverine Broadcasting Corp.

CALL OR WRITE P.O. BOX 966, COLORADO SPRINGS, COLO. 805901 / (303) 471-39500 /
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BROADCASTING PUBLICATIONS INC.

Sol Talshoft, pr t,; Lawrence B.
Talshoff, executive vice president and
aecretarv, Maury Long, vice pras(dent‘
Edwin H. James, vice pri

Talshof, t‘rea.surer, Irving C. Mfller
comptroller; Joanne T. Cowan, assistant
treasurer.

Executive and publication headquarters
BROADCASTING-TELECASTING bullding,

1735 DeSales Street. N.W., Washington,
D.C. 20036. Phone 202-638-1022

Sol Talshoff, editor and publisher
Lawrence B. Talshoif, executive VP

BROADCASTING*
TELECASTING

EDITORIAL

Edwin H. James vice president and
erveculive editor.

Rufus Crater editorial director
(New_York).

Art King., managing editor.
Frederick M. Fitzgerald, Earl B
Abrams. Leonard Zeldenberg,

genior editors.

Joseph A. Esser, William R. Loch,
Robert A, Ma]one associate editors.
Alan Steele Jarvis. Mehrl Martin, Tim-
othy M. McLean, Steve Millard, staﬂ
writers; Albert N. Abrams. Donna Gall-
ette, Deborah May Nordh, J. Danlel
Rudy, Robert Sellers, editorial assist-
ants. Erwin Ephron (vice president,
director of media, programing and
media research, Carl Ally),

research adviser.

SALES

Maury Long, vice president-

aeneral manager.

George L. Dant, productionr manager;
Harry Stevens, trafic manager; Bob
Sandor, assistant Production-trafic
manager : Dorothy Coll. advertising as-
sistant,; Dorls Kelly. lsec‘reta‘ry to the

e Pr 1 T.

CIRCULATION

David N. Whitcombe, circulation
director.

Bill Criger, subscription manager,
Michael Carrig, Kwentin Keenan,

Jean Powers, Suzanne Schmidt, Arbenia
Williams, Bertha Willlams, Lucy Kim.

BUSINESS

Trving C. Miller, comptroller.
Sheila Thacker.

BUREAUS

New York: 444 Madison Avenue, 10022.
Phone : 212-755-0610.

Rufus Crater, editorial director,; David
Berlyn, Rocco Famighetti, senior editors;
Norman H. Oshrin, associate editor;
Hazel Hardy, Helen Manasian, Caroline
H. Meyer, staff writers; Warren W.
Middleton, sales manager,; Eleanor R.
Manning, {nstitutional sales manaae'r
Greg Masefield. Eastern sales mana,

Laura D. Grupinski, Harrlette Weinberg.
advertising assistants.

Chicago: 360 North Michigan Avenue,
60601. Phone: 312-236-4115,

Lawrence Christopher, senior editor.
T. Byrne O'Donnell, Midwest sales
manager.

Rose Adragna, assistant.

Hollywood : 1680 North Vlne Street,
90028. Phone: 213-463-31

Morris Gelman, senior editor

Bill Merritt, Westert salss manager.
Sandra Klausner, assistant.

BROADCASTING* Magazine was founded in
1931 by Broadcasting Publications Inc..
using the title BroADCASTING*—The
News Magazine of the Fifth Estate.
Broadcasting Advertising* was acquired
fn 1932. Broadcast Reporter in 1933,
Telecast® in 1953 and Television® in
1961. Broadcasting-Telecasting® was
Introduced in 1946.

Reg. U.S. Patent Office.
© 1969 by BROADCASTING Publications Inc. i
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Amen

EpiTOR: RE YOUR DEC. 29 EDITORIAL,
“NEwS IsN'T NEGOTIABLE”: BRAVO AND
AMEN.—Richard Salant, president, CBS
News, New York.

(The editorial discussed the unsatisfactory
results of a meeting between members of
the board of the Radio-Television News
Directors Assoclation and Vice President
Spiro Agnew to discuss the latter’s eriticism
of broadcast news.)

Urban League clarification

Eprror: In BROADCASTING, Oct. 20,
1969, you stated that Frederick S. Wea-
ver was appointed a consultant to the
National Association of Broadcasters
“to assist broadcasters in fighting off
challenges to license renewals.” You
further stated that the “National Ur-
ban League also is one of [Mr. Wea-
ver’s] clients.”

We wish to make clear that the Na-
tional Urban League is not one of Mr.
Weaver’s clients.

Our understanding is that Mr.
Weaver, who operates Public Relations
Enterprises, Inc. is a public relations
consultant to the Urban League of
Greater New York, which is one of 94
local urban leagues affiliated with the

National Urban League.

Mr. Weaver was hired by the trustees
of the New York League. But he is
not a representative of or a spokesman
for the National Urban League.—Whit-
ney M. Young Jr., executive director,
National Urban League, New York.

KPEN call letters discarded

Epiror: In BROADCASTING, Dec. 8,
1969, mentioning the two San Fran-
cisco stations that broadcast a four-
channel stereo program, you listed the
stations as KPEN(FM) and KRON-FM.
We changed the KPEN call letters in
December 1968 to k101 and the station
is promoted and identified as x-101.—
James Gabbert, general manager, X101
(FM) San Francisco.

Jumped the gun

Eprtor: The story in BROADCASTING,
Dec. 29, 1969, is premature. The only
step taken to change our call letters
[to wPLG-TV] has been to circulate a
letter to area media advising our in-
tent to change call letters—Patricia
Alter, publicity director, WLBW-TV
Miami.

BookNotes

Broadcasting and Social Action, 1969,
by the editors of Educational Broadcast-
ing Review. National Association of
Educational Broadcasters, Washington.
79 pp. $3.95.
Broadcasters who want to serve the
minorities in their area but who feel
slightly inadequate can take heart. The
National Association of Educational
Broadcasters has issued a paper-bound
book whose title defines its purpose and
whose subtitle, “A Handbook for Sta-
tion Executives,” explains its function.
A guide on how to program for
minority groups, the booklet contains a
series of essays written by broadcasters
who have experimented successfully
with programing for the disadvantaged.
It also contains 60 brief case histories
of programing for and by minority
groups broadcast by commercial and
noncommercial stations, and is illus-
trated in color by inner-city elementary
students of the Morgan School, Wash-
ington. Patricia Kielty Moran, NAEB
publications, editor, was the coordinat-
ing editor.
“Of Time and Chase,” 1969, by Edison
B. Allen. The Habersham Corp., New
Orleans. 178 pp. $12.50.
In 1964, John C. Chase became the first
editorial cartoonist ever to draw regu-

larly for television when wpsU-Tv New
Orleans began running his drawings on
its newscasts. Mr. Chase was no neo-
phyte, however; in fact, his career
stretched back to the 1920’s. The whole
story is documented in this book, writ-
ten and edited by Edison B. Allen, vice
president for development at the Uni-
versity of Alabama. Featured, of course,
are hundreds of Mr, Chase’s cartoons.
Your Career in Film Making: George
N. Gordon and Irving Falk. Julian
Messner Career Books, New York, N.Y.
224 pp.

This is another in a series of “career”
books and attempts to draw a picture
of the film world capitals and the career
opportunities that might exist there for
young people. There are several photo-
graphs of some famous producers and
directors and a worthwhile listing in the
index of colleges offering film courses.
Tape Recording for Fun & Profit:
Walter G. Salm. Tab Books, Blue Ridge
Summit, Pa. 224 pp. 37.95 hardbound.
This is an in-depth guidebook for tape-
recording enthusiasts on equipment and
techniques. Beginning with basics about
recording, the book describes features
to look for in purchasing recorders,
and how to decide what is suitable
for different recording situations.
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”’””JHMIIIH from George R. Bailey Jr., vice president-media director, Tracy-Locke Inc., Dallas

The heuristic approach to broadcast buying

Broadcast buying has become an in-
credibly complicated activity. With four
different prices for every TV spot, more
stations, more cables, and more data,
it takes great skill to make good buys
today.

The growth of piggybacking, the in-
creasing purchase of spots at pre-emp-
tible rates, and the market-by-market
differences in spot television opportun-
ities have heightened the need for ex-
pert negotiation.

Our people are encouraged to use
the heuristic approach to buying. So
that you won’t have to look that term
up in your Funk & Wagnall’s, let me
give you a clue to its meaning. The
heuristic approach is a method of learn-
ing which encourages the student to dis-
cover for himself. It's a method in
which the student is allowed to learn
independently through his own investi-
gation. It’s an empirical method in-
capable of proof.

That, of course, is the beauty of the
numbers approach. It gives a buyer the
warm, incontestable feeling that he has
made a great buy. However, we all
know that the numbers are full of pit-
falls.

We had this brought home to us last
fall when a client complained bitterly
about a spot we ran for him in Mannix
(CBS) on Saturday night. It was a
high-rated spot, and we thought it was
a good buy. But on that particular
Saturday night virtually everyone in the
market (Baton Rouge) was watching
Louisiana State University play foot-
ball on another channel. No spot op-
posite LSU football is likely to be a
winner in Baton Rouge, and we should
have been alert to that fact in advance.

This story illustrates why our buyers
are urged to go beyond the numbers.
We urge them to examine, study, ex-
plore, and analyze. This kind of care-
ful investigation can lead to real value.

Another important part of our media
philosophy is that value received is
more important than price alone. A $60
spot may be a far better buy than a $36
spot in terms of mileage per dollar.

We believe it is important to resist
the usual. It is wise, we feel, to do
things differently, and hopefully a little
bit smarter, than the other guy. This is
not easy, and it has its hazards. Media
innovation tends toward gimmickry. It
is not enough to be different unless the
new approach is sounder.

Another important part of our buy-
ing philosophy is that we believe in
riding the front edge of a wave, catch-
ing a buy on the upswing and realizing
the extra value, spotting a trend from
which there can be a benefit. Isn't that
really the key to business success? We
have common expressions such as “be-
ing at the right place at the right time”
and “getting in on the ground floor”.
All of us know this isn’t just dumb luck
but rather the result of good business
vision.

The advertiser is looking for maxi-
mum reach and frequency at the lowest
possible cost-per-thousand. He is also
striving for impact. This involves many
considerations beyond gross-rating-point
levels and C-P-M guidelines—considera-
tions such as audience quality, pro-
graming environment, trade influence,
etc. Our goal is to give the client’s
selling message the best possible chance
to do its selling job. We're keenly in-
terested in the audience size/schedule
price relationship, but the task must go
far deeper.

There is an unhealthy aspect to the
current skirmish between agencies and
independent media buying organiza-
tions. The independent media buying
organizations are obsessed with price
measurements and espouse the “we
can get it for you wholesale” philoso-
phy. Some agencies will meet this ap-
proach head-on and beat the independ-
ent media buying organizations at their
own game.

The essential difference between an
agency and an independent buying serv-
ice is the agency’s concern and respon-
sibility for brand performance in the

market place. Buying services are sim-
ply looking for cost efficiency so they
often go where the deals are best. This
tends to place disproportionate em-
phasis on stations that are not perform-
ing strongly.

Another development in the business
which deserves comment is the com-
puter. It is being harnessed increasingly
in the realm of media planning and
processing.

Clients require accurate documenta-
tion not only as to viewers and listeners
reached but also the kind of viewers
and the kind of listeners. This data is
available, and our computer helps us
to organize and analyze it. We also
know that the stations, the representa-
tives, and the syndicated information
services could not operate smoothly to-
day without electronic data processing.

Yet it's important to keep the com-
puter in proper perspective. While it
has been an immense help in processing
vast amounts of data, the success of
decision-making models, in our field,
has been minimal up until now. While
further progress in this direction is as-
sured, we tell our buyers that the most
reliable computer ever made is the one
on their shoulders.

So now we're back to the original
premise of this memo, the advantages
of the heuristic approach. With the com-
plexities of today’s broadcast world and
despite all the wonders of modern
technology, there is still a need in
broadcast buying for common sense and
judgment. There is no substitute for the
experienced use of a happy rule of
thumb. That’s the heuristic approach.
Try it. It works.

George R. Bailey Jr. has been vice president
and media director at Tracy-Locke since
May 1968. He learned media buying at
Young & Rubicam, New York, and market-
ing at New York University. In 1955, he
joined Cunningham & Walsh, New York,
as a media buyer, and one year later, in
August 1956, moved to Burke Dowling
Adams, Atlanta. He returned to Young &
Rubicam in 1965, serving as media group
supervisor in the Detroit office until his
present appointment.
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Forgery is charged in KHJ-TV case

Nixon aide says name was faked by applicant
that examiner proposed to get station’s channel

The Los Angeles channel-9 case, which
has been largely marking time since a
hearing examiner in August recom-
mended that the facility be taken away
from RKO General Inc.’s XHJ-TV and
awarded to a competing applicant,
Fidelity Television Inc., has taken a
dramatic turn. A purported investor in
the new applicant, who is now a White
House aide and who had served in the
administrations of Presidents Kennedy
and Johnson, has charged that his signa-
ture was forged to two Fidelity stock
subscriptions filed with the FCC.

Kenneth E. BeLieu made the charge
in an affidavit given to the Federal
Bureau of Investigation in connection
with what he understands is “an inquiry
into alleged false documents which
were supplied to the Federal Communi-
cations Commission in support of an
application for channel 9, Los An-
geles. . . ."”

Mr. BeLieu, who worked for Presi-
dent Nixon in Washington during the
last weeks of the presidential campaign,
is the President’s deputy assistant for
congressional relations. He was assistant
secretary of the Navy for installations
and logistics from 1961 until 1965, and
then served six months as under secre-
tary.

The FBI, which obtained his affidavit
on Sept. 24, turned it over to the com-
mission, whose Broadcast Bureau has
asked that the channel-9 case be re-
opened. The bureau said that Mr.
BeLieu’s statements, which it added also
raise questions about the validity of
other documents filed by Fidelity, should
be examined in a hearing.

The bureau said the affidavit “raises
most serious questions concerning the
accuracy of the representations made
to the commission by Fidelity, and,
hence, as to whether Fidelity possesses
the requisite qualifications to be a li-
censee of the commission.”

William G. Simon, president of Fidel-
ity, an attorney and a former FBI
agent, declined to comment on MTr.
BeLieu’s statement or the bureau’s peti-

tion. He said on Tuesday the papers
had not yet reached him in Los Angeles,
and added, “Whatever is said [in the
documents] will be met in due course.”

Mr. Simon’s name has been associated
with two other groups seeking televison
channels in the Los Angeles area. He
helped assemble, and is local counsel
for, the Voice of Los Angeles, a group
of area residents seeking Los Angeles
channel 4, now occupied by NBC’s
KNBC(TV). He is also the local attorney
for Golden Orange Broadcasting Co.,
one of the applicants contesting for un-
occupied channel 56 in Anaheim, Calif.

The battle over Los Angeles channel
9 has already become one of the most
significant ever fought before the FCC.
It began in 1965, and has been costly

‘Telestatus’ exclusive,
the television markets
ranked by retail sales,
begins on page 22

to both participants. And Examiner
Thomas Donahue’s recommendation
that the verdict go to Fidelity, com-
posed of Los Angeles area businessmen
untried in broadcasting, added consid-
erably to the concern of broadcasters
worried about the rash of competing
applications being filed against existing
licensees at renewal time.

Mr. BeLieu became associated with
Mr. Simon in 1965, after leaving the
government and joining Leisure World
Foundation, a nonprofit management
corporation that develops retirement
communities. Its headquarters then were
in Laguna Hills, Calif., and Mr. Simon
was president. Mr. BeLieu succeeded
Mr. Simon as president in February
1966, but resigned that position in Au-
gust of that year. He remained on the
board of Leisure World until the fol-
lowing January.

The two stock subscriptions cited in

Mr. BeLieu’s affidavit were dated Nov.
30, 1965, for 5,000 shares ($50,000),
and Jan. 6, 1966, for 2,500 shares
($25,000). The second was in substi-
tution for, not in addition to, the first.

“The signatures on these documents
are not my signatures,” Mr. BeLieu said.
“I do not know who signed my name
to these documents.” He also said that
although he had orally advised Mr.
Simon he would invest up to $5,000
in Fidelity—after Mr. Simon told him
that Fidelity represented “a very lucra-
tive investment”—he had never au-
thorized Mr. Simon or any other officer
of the company to sign his name to the
stock-subscription documents.

He specifieally said he refused Mr.
Simon’s request that he sign a stock
subscription agreement “calling for a
total liability of [$]120 to [$]25,000.”
He added that he “kept avoiding this
issue with Simon, who was my boss,
because I did not want to sign the agree-
ment because I had only agreed to com-
mit myself to a maximum of $5,000.”

Mr. BeLieu, who was represented in
Fidelity documents between Dec. 2,
1965, and April 14, 1965, as being one
of the applicant’s stock subscribers,
said he never signed a subscription
agreement for Fidelity stock, paid for
stock or received any.

However, Mr. BeLieu said he recalls
signing an affidavit in which he as-
serted that he was a share subscriber
in Fidelity and that Mr. Simon had
asked him to become a subscriber on
or about Nov. 20, 1965. Fidelity filed
the affidavit, dated Feb. 23, 1966, as
part of its response to a request by
RKO General for an inquiry into the
authenticity of Fidelity’s application.

Mr. BeLieu indicated in his affidavit
that he had been aware for several years
that his “signature had been forged to
a subscription agreement.” He said he
does not remember exactly when the
matter came to his attention, but that
he believes it was at the time he was
succeeding Mr. Simon as president, and
moving in to the latter’s office, that he
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“observed a subscription agreement
with my signature on it in the office.”
Mr. BeLieu said he did not confront
Mr. Simon with the matter at the time,
since Mr. Simon had moved his office
to Los Angeles and the two men had
“infrequent contact” after Mr. BeLieu
became Leisure World’s president.

When a reporter asked him why he
had never taken the matter up with
government officials, he said he “didn’t
know what purpose was being made”
of the stock subscription. “I had other
things on my mind,” he added. “We
had a big business to run. I didn’t think
it was that important.”

Mr. BeLieu said his recollection was
vague on some aspects of his dealings
with Mr. Simon concerning Fidelity,
but that on some others he was certain
—*that I agreed to go in for $5,000,
that I thought it was a good deal, and
that there is no question that is not
my signature on the thing [stock sub-
scription agreements].”

The Broadcast Bureau, in its petition

to reopen the record, said the facts sur-
rounding several other documents filed
by Fidelity besides the stock-subscrip-
tion agreements cited in Mr., BeLieu’s
affidavit, require examination in hear-
ing.

Four are amendments to the Fidelity
application:

s The first, dated Dec. 2, 1965, re-
flected the addition of a number of new
stock subscribers, including Mr. BeLieu.
An exhibit contained the stock-sub-
scription agreement to purchase 5,000
shares for $50,000 that was purportedly
signed by Mr. BeLieu.

s The second, dated Dec. 17, 1965,
said Mr. BeLieu had been made a di-
rector of Fidelity. In his affidavit, Mr.
BeLieu said that he had told Mr. Simon
he would accept a position as a board
member and that he had been intro-
duced to a meeting of individuals in-
terested in Fidelity as a board member.
However, he said he had never acted as
a board member and, when he received
two letters asking him to resign from
the board, did not reply “because I

never considered myself to have been a
member.” He added that he felt to sub-
mit a resignation would have implied
that he had been a board member and
had accepted the stock obligation he
had refused to assume.

s The third, dated Jan. 12, 1966,
reflected a revised list of stock sub-
scribers and contained the substitute
stock-subscription agreement purported-
ly signed by Mr. BeLieu, showing him
as subscribing to 2,500 shares at a cost
of $25,000. It did not show Mr. BeLieu
as a director. However, a section of
an amendment filed Feb. 1, 1966, the
bureau noted, listed Mr. BeLieu as a
director.

The final amendment, dated April
14, 1966, deleted Mr. BeLieu as a
stock subscriber.

In addition, the bureau requested an
issue to determine the facts surrounding
the preparation of affidavits Fidelity
submitted in response to RKO General’s
request for an inquiry into the bona
fides of Fidelity’s application, including
the affidavit Mr. BeLieu recalls signing.

Specialfeport

What it takes to score in local news

Stiff competition for audiences means more equipment,

personnel, new approaches to covering fast-paced events

The decade of the 15-minute local tele-
vision newscast quietly marked its of-
ficial burial last Wednesday. As useful
as an Edsel in the event-packed days of
the late 1960, the quickie newscast
crammed full of two-line capsuled
stories, weather and sports reports
served to round out an even half-hour,
shared by a 15-minute network news
feed. What the 1950’s did to rip-and-
read journalism, the 1960’s did to spot
coverage. And the 1970’s promise to
make today’s half-hour newscast equal-
ly obsolete.

The demands on television news
coverage have kept local stations scram-
bling to keep up with events as com-
petition for news audiences has in-
creased. But many stations have found
that the local newscast has become
their most important—and profitable—
operation. Station managers find that
news sells. And news directors discover
they no longer are considered heads of
parasite departments.

It’s an expensive proposition filling
as much as five or six daily half-hours
of local news, and some major-market
TV news budgets of $1 million or more

reflect the costs involved. BROADCAST-
ING examined the operations of four
TV stations—three network affiliates
and one independent in markets of
various sizcs—to see what they must
do to meet the news competition in
their markets and, at the same time,
to improve their news operations. While
there are many stations across the coun-
try that merit attention the stations, se-
lected arbitrarily for the study, are Kpix
(rv) San Francisco, owned by Westing-
house Broadcasting Co., CBS affiliate;
wGN-TV Chicago, Continental Broadcast-
ing Co., independent; wsM-1v Nashville,
National Life and Accident Insurance
Co., NBC affiliate, and wHTN-TV Hunt-
ington, W. Va., Reeves Broadcasting
Co., ABC affiliate,

The aims, general news philosophies
and procedures of the selected station
operations are similar although indivi-
dual situations, budgets and facilities
differ. Professionalism in techniques
and journalism is the goal most often
sought.

Television is a visual medium. Em-
phasis is on the visual in these news
operations. Still photographs, slides,

Chroma Key, film and set design are
important. Whether a star system is
employed or played down in a par-
ticular case, the appearance is con-
sidered as part of the desire to present
credibility. Talking heads, anathema to
most TV producers, are generally
avoided. Although many stations use
extensive live interviews to fill time,
the stations BROADCASTING surveyed use
them sparingly, seeking only unusual
personalities or individuals with key
roles in top stories.

Esprit de corps is considered very
important in each station and the man-
agements strive to create the public
image of a news team. In those stations
where radio news is involved, the de-
partments are combined under one di-
rection.

All of these stations avowed meti-
culous policies separatihg news from
editorial and advertising policies. News-
men do not make commercials, nor are
commercials teased or led to in news
programs. Traditional sponsorship of
weather and sports segments has been
eliminated with those departments in-
corporated into the news department.
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All are striving for more comprehen-
sive local coverage and those with net-
work affiliation use all available net-
work news feeds and special programs.

Although all stations report expand-
ing budgets for news, there is no end
in sight; in fact, only the smallest sta-
tion reported it was still in the red on
news and that station managers con-
sidered it well worth the cost.

Only one of the four stations used
commercial processors for film, the
others operate their own processors
and all shoot their news film in color.

But news on television is expensive,
at least this is true if the standards
are high. Bil Osterhaus, general man-
ager of KPIX, says: “A station can
maintain a minimal amount of news
programing with a minimal amount of
effort, but in this day and age much
more is called for.”

A typical scene might be at KPIX at
the regular mid-afternoon news meet-
ing. Five newsmen are in the small,
strictly utilitarian office off the news-
room. An exclusive story about San
Francisco Mayor Joseph Alioto has
broken in a local newspaper. The KPIX
staff is confronted with how to cover
the story while the mayor vacations in
England.

“It is possible to get to Alioto in
London?” one newsmen asks. “Call our
London bureau if you need help,” an-
other suggests. “Do you realize it's 3
in the morning in London?” The ques-
tion is left open.

“What about the film from xrLA in
Los Angeles?” is posed. “It's coming in
on the 4:15.” Daily flight schedules are
Toutine knowledge.

Talk turns to film quality, what is
good of what is available to tell the
day’s stories. The need for good visuals
underlies the discussion.

“The 747 piece is a good visual,”
someone says. “What about the car
accident? That must be the 400th guy
to go over that cliff,” says another.
“Yeah, but the pictures are pretty
good,” retorts the first.

Because television news today is per-
petually changing, because it has to be
reported against the irrevocable de-
mands of the clock, because it requires
far-flung coverage and needs to be
constantly accented with the dramatic
ingredient of film, KPix officials believe
that its news operation has to be
thoroughly professional.

“Our definition of a good reporter,”
explains Mr. Osterhaus, “is one who
is accurate and fair, and one who has
understandability and believability on
the air.”

“The entire staff has pride in the
operation,” adds news director Ron
Mires. “They are determined; they are
a team. They are reluctant to let each
other down. They present a straight-

] 3 . 2
Teamwork and absence of star personal-
ities are of prine importance to KPIX
(Tv) San Francisco, news operation.

forward story. There is no fun in the
show type of thing. This helps people
to believe in us. We're professionals.”

Although xpix is rated close to the
top in news in its market generally, the
breath of competition is close. Mr.
Mires acknowledges that the competi-
tion is always foremost in his thinking
and notes that KPIX has not been an
overnight success. It achieved success,
he says, by constantly trying to im-
prove.

“I tell my people we should react as
if we’re last in the market,” he says.
“We have a tendency to fight hard.
Our news employment has moved up
steadily year after year. We've added
more equipment, more people, more
news programs. We believe in the con-
tinued growth of news.”

There are 36 full-time people on the
news staff of Kpix. Six are regular
street reporters and four are news-
casters who double as street reporters.
The four anchormen-newscasters report
and write much of their own material.
They don’t dominate their respective
programs with their personalities. In-
stead, they perform essentially as traf-
fic cops, directing the flow of news re-
ports from various sources. Personali-
ties are strong, but they don’t function
as a star system.

And the street reporters are not mere
spear carriers. They are seen on camera
regularly. Westinghouse uses the slogan,
“Eyewitness News,” and the principle
is to involve the reporter in each story.
Wherever possible, he is shown on the
scene in a standup. He gives a first-
hand report on camera. The sports-
caster is on a six-day week. He tapes
a feature for Sunday newscasts and
handles the sports news on three shows

News director Ron Mires (l) pitches
in and helps news producer Alan Jones
(sitting) put together the 11 p.m. news.

nightly during the week. The weather-
man is a professional meteorologist who
understands and can explain the weath-
er information he reports.

The executive staff of the KPIx news
operation includes six news producers
who produce five daily news programs.
One producer is rotated through week-
ends. At the head of the staff is News
Director Mires and Fred Zehnder, as-
sistant news director and assignment
editor.

In the technical staff the station em-
ploys six cameramen and six film edi-
tors. All news film is processed at the
station by two full-time technicians.
Rounding out the news staff are desk
and production assistants. In addition
to the full-time staff, kPIx has a week-
end reporter and cameraman. Plans are
to put on a weekend sports reporter
and possibly three more newsmen this
year.

Kprix produces five half-hours of
local news Monday through Friday.
The shows are aired at 7:30 a.m., noon,
6, 7 and 11 p.m. The station also
carries a half-hour of the Joseph Benti
report at 7 a.m., five minutes of net-
work news at 11:25 a.m. and Walter
Cronkite nightly at 6:30 p.m. On Satur-
day and Sunday xPIXx presents local
news at 6 and 11 p.m., the Roger Mudd
newscast at 6:30 p.m. Saturday and the
Harry Reasoner newscast at 11:30 p.m.
Sunday.

Krix facilities are functional, and
certainly not elaborate window dress-
ing, but complete with up-to-date
processing and editing equipment.
There are seven mobile units equipped
with two-way radios. Each cameraman
has sound-on-film and silent cameras
and necessary light gear. The newsroom
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On the tube for wGN-Tv Chicago on its
key 10 p.m. news show are (I to-r) Har-
ry Volkman, meteorologist, John Drury,

is served by UPI's A wire for national
news and the broadcast wire and AP’s
radio wire and California news wire.
There are two weather bureau wires,
a weather-map machine and UPI's
photo service.

The philosophy in covering news at
KPIX is changing in that the station
aims at more in-depth reports. Mr.
Osterhaus explains: “The last couple
of years television news has amounted
to just information processing. We
don’t want to be restricted to just hard
news coverage.” The station manage-
ment believes strongly in investigative
reporting and such assignments are
rotated among the staff. Kpix spe-
cializes in news features, the longest
individual length being about four min-
utes. Somctimes the features run in a
series and occasionally are expanded
to half-hour documentaries.

Kpix policy is to separate the news
department from public affairs and
commercial and editorial activities.
Commercial spots are integrated in the
commercial mix for newscasts. There
are no participating spot identifications
and no sponsor ID's at the opening of
news programs. Newsmen are not per-
mitted to read, record or lead into
commercials. The station does edi-
torialize, but staff newsmen are not in-
volved.

WGN-Tv  has special problems be-
cause it is an independent competing
vigorously with network stations. With
an annual budget of well over $1,000,-
000 (part of which is allocated for its
AM news operations), it pits its local
efforts against the national services of
the networks. WGN News is bolstered
by a vigorous, expanding Washington
bureau and its sister stations, KDAL-TV

anchorman and Wendell Smith, sports
reporter. The trio carries the battle for
audience for the independent station.

Duluth and kWGN(Tv) Denver, and its
bureau in the state capital, Springfield,
1.

Robert Manewith heads the radio
and television news department at
WGN-TV with the corporate title of
manager of news.

WGN’s premise in news, in radio and
television, is to present it factually
and fairly, Mr. Manewith says. “While
we viewed with interest the remarks
of Vice President Agnew and certainly
agree that there is merit in self-evalua-
tion and criticism, his remarks have
caused no change in our operation.
Protecting fairness is more than any-
thing based on the instinct and train-
ing of the professional journalist. We
make it our business to employ people
with suitable education and experience
so that we need not concern ourselves
with asking and reasking the question:
‘Is this a fair report? ”

Bruce Dennis, WGN Continental
Broadcasting Co. vice president for
news, says of the news operation: “In
the past five to ten years, the size of
our staff has increased in relation to
the complexities, both technical and
societal, and to supply the increased de-
mand for news which we have met by
increasing amounts of time devoted to
the airing of news.

“As to direction, one would hope it
would be foreward. At present, we
have no grandiose plan other than to
improve our product to the best of
our ability and to provide as much
service as is consonant with over-all
program goals.”

Newswriters, cameraman and film
editors are salaried employes. Re-
porters are governed by the American
Federation of Radio and Television

Artists contract and paid a combina-
tion of salary and fees. The stations
use some film stringers and have a
network of news tipsters. Only one film
stringer has sound equipment. Since
WGN(aM) is on the air 24 hours a
day, the newsroom is operated around
the clock, WGN-Tv operates all night
on Fridays and Saturdays.

During normal work days wWGN-TvV
has five newsfilm teams in the field.
Each team usually handles three or
four assignments in a normal day. Two
other film crews work on weekends. A
commercial lab is used for processing.

Camera teams, fairly standard in
large operations, are composed of re-
porter, cameraman and audio man in
a radio-equipped car. WGN-Tv has a
remote unit, but it is not used for
news except for special events.

Lacking network services the news
department’s local effort is augmented
by the services of its Washington and
Springfield bureaus, UPI’s film service,
Unislide and Unifax pictures, the AP
and UPI and City News Bureau wires.

WGN News opened its own Wash-
ington bureau nearly six years ago, the
first such bureau established by a group
owner to provide film as well as video-
tape coverage. For major presidential
addresses the stations are serviced by
the network providing the White House
pool for the given month.

WGN News tries to cover all news
stories on film or tape.

Live studio interviews with news-
makers are avoided. Mr. Manewith be-
lieves the live interviews can lead to a
tendency to simply fill time. He says
the technique is dangerous in that a
subject who rambles on in conversation
can play havoc with the timing of
tightly planned news shows.

WGN-Tv carries one 5-minute, two
15-minute and two 30-minute news-
casts weekdays. Two S5-minute, two 15-
minute, a 30-minute and four one-to-
two-minute headlines newscasts are
aired on Saturday.

The radio-news schedule is prolific,
scattered throughout the day on the
hour and half-hour and including regu-
lar business-news periods and sports
shows.

A 6:15 a.m. newscast—a quarter-
hour program read by a staff an-
nouncer, seven days a week—begins
the television news day. The show is
written by a man who starts work at
4 am. It includes news film from the
night news show, usually aired about 1
a.m. following the late movie. The last
task of the night crew is to set up the
projectors for this film in the morning.
During the morning live show a five-
minute news break is inserted. Two
news writers start at 4 a.m. and write
this and several radio shows.

The next regular televison news show
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is a 15-minute program at 5:45 p.m.
Film shot during the day makes this
show,

The major news effort for WGN-Tv
is the 10 p.m. news show, seven days a
week. The show has an anchorman, a
meteorologist for the weather and a
sports reporter. WGN-Tv is heavy in its
coverage of live sports events and the
sports reporter often uses tape of ac-
tion from the day’s event. In Chicago
the 10 p.m. news is comparable to the
prime 11 p.m. news roundup in the
East. It is very competitive and wGN-
TV, not at the top, however has steadily
been improving ts audience share in
recent months.

WoN’s news staff breaks down to
two assignment editors, 17 news writers,
seven cameramen, four film editors,
eight reporters, two airmen, one meteo-
rologist, one news-sports reporter, four
secretaries, one film librarian and four
miscellaneous part-timers.

Mr. Manewith’s ideal qualifications
for a new staff member include a
master’s degree in journalism, bache-
lor’s in broadcast news, two to three
years experience in a smaller market
station with work in radio and televi-
sion news and experience in editing
film and tape. He admits it is hard to
find the combination.

A sideline that has been turned to
profit by WGN-Tv is its library which
files the outtakes from news film. A
Film Services Division of WGN News
was evolved from the library. On Jan.
1 it became a part of WGN Continental
Productions.

“Knowing the demand for use in
documentaries, commercials and indus-
trial films of the news film clips,” Mr.
Manewith explained, “Film Services
was organized to serve advertising
agencies and advertisers, film producers
and other television stations and net-
works.”

The service was put in charge of
Dick Neville, a news cameraman, in
October 1968. He has developed into
writer, film editor and producer as well
as salesman of everything from minute
commercials to half-hour documentary-
type industrial films. Gross revenue of
this special service in the last quarter
of 1968 was $24,771. For the 1969
calendar year the billing has exceeded
$100,000.

WGN-AM-TV recently began to edi-
torialize. An editorial board has been
established and editorials are used
three times each week on television
and radio. Chairman of the editorial
board is Mr. Dennis. “We follow a
tradition of fairness in news coverage
and, therefore, reserve station-man-
agement views and opinions for the
WGN editorials, which are broadcast as

programs apart from news programs.”

As a medium-sized operation putting
strong emphasis on news, WSM-Tv spent
more than $300,000 this past year on
its news operation. This was up from
a budget of about $165,000 only five
years ago. WsSM management estimates
the television news costs are higher
than those for its AM operation by a
ratio of 3-to-1. Most of the increase in
five years is attributed to upgrading
of equipment, personnel increases and
upward adjustment of salaries.

WsmMm Inc. is owned by the National
Life and Accident Insurance Co. of
Nashville. The news departments of the
two stations were combined in 1966.
The news director, Jud Collins, is a
vice president of the corporation and
is directly responsible to the president
of WsM Inc. Mr. Collins says that the
news department has maximum free-
dom and that policy and procedure are
regularly discussed with the president
of the company.

The station budget at present sup-
ports a 15-man staff including camera-
men, reporters, writers, editors and a
sports director. The philosophy is to
consider everyone a reporter, although
only four cameramen write their stories.
One editor is in charge of wWsM(AM)
and another supervises television news,
both reporting to the news director.
Both are directly involved in the prep-
aration of daily news programs. There
are two major newscasts on television,
prepared locally, a half hour at 6 p.m.
and a half hour at 10 p.m. On radio
18 newscasts each day are written for
staff announcers to read.

WsMm is non-union with newsmen
paid on salary and stringers, used ex-
tensively, paid per story.

The news operation at WSM-AM-TV
Nashville is run from two large copy
desks. In the background, center, super-

The newsroom is served by AP and
UPI radio wires, a weather wire and
the AP Kentucky broadcast wire. The
usual monitors cover police, fire and
the airport. Copy flows to the radio and
television desks, which are planned like
newspaper copy desks with the editors
in the center or slot positions. The
newsmen have six automobiles avail-
able, all equipped with two-way radios
and monitors for police and fire and
other channels. The stations find a
lease system most satisfactory for the
news cars.

WsM-TV pioneered in the use of color
film in Nashville and proceses its own
film, shooting in excess of 40,000 feet
a month. A film editor prepares the
film for the newscasts, often assisted
by the cameraman-reporter. WsM-Tv
has a remote unit, but it is used only
for special news events and not con-
sidered part of the daily news operation.
The NBC news program service pro-
vides material for the news and sports
segments.

Television airmen write their own
material. The station policy bars news-
men from doing commercials; they do,
however, promote the newscasts. There
are no commercial lead-ins to news seg-
ments.

For years, Mr. Collins says, the news,
weather and sports segments were sold
as separate packages. However, that
changed this year. “We realized that a
greater flexibility was possible by selling
participating spots and both half hours
of TV news are sold on a spot basis,”
he notes. ’

In planning a news show, the weather
or sports now may lead it if the news
justifies it. Live interviews are avoided,
although not prohibited for much the

vising the crew of reporters and writers
is Al Voecks, TV news editor. The radio
desk is in the foreground.
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same reasons other news operations
have given.

Because WsM News does not have
its own bureaus, except for the NBC
service, it often sends crews to Wash-
ington to film reaction of Tennessee rep-
resentatives and senators on important
issues.

Mr. Collins says wsM has a policy
of carrying all network news feeds, pre-
empting regular programs when neces-
sary. The NBC Huntley-Brinkley Show
is carried at 5:30 p.m.

The wsM sports director serves both
stations, doing segments for the tele-
vision shows and three for radio. He
handles play-by-play for Vanderbilt
University teams and often is accom-
panied by a camera crew to film the
action for showing later.

Neither of the wsM stations editori-
alizes. The management encourages its
staff to participate in community af-
fairs and newsmen make many ap-
pearances before civic, school and
church groups to discuss their opera-
tions. As a promotional tool for the
news operation, the station has pre-

pared a 12-minute film of the daily .

routine.

A smaller operation than any of the
foregoing stations—but one that is ex-
panding rapidly—is the news depart-
ment of wHTN-Tv Huntington, W. Va,,
a Reeves Broadcasting Corp. station
and an ABC affiliate. Tom Piskura im-
mediately began expanding the news
operation when he assumed his new
post of vice president and general man-
ager on Aug. 2. A news staff of three
was boosted to seven. By this month he
expects to have a staff of 10.

Mr. Piskura went to Huntington from
KPix where he had been program man-
ager. He brought in Tom Jones from
wLwT(Tv) Cincinnati as news director

Script jor the evening news show is
checked at WHTN-Tv Huntington, W.Va.,
by Thomas F. Piskura, vice president
and general manager (l), and Tom Jones,
news director.

—

and together they have charted the ex-
pansion course. In this operation every-
one must do everything, Mr. Piskura
says. Reporters all are air men and
cameramen and all know how to op-
erate the color processor. Mr. Jones is
a news show anchorman. An extensive
stringer network has been organized.
The budget is up sharply to $150,000
for 1970, Mr. Piskura says. Does the
news operation pay for itself?

Mr. Piskura says it doesn’t yet, al-
though the spots on the programs sell
well, and “it is the most important
thing we do.” “We are no tops in the
market, but we've shaken up the mar-
ket,” Mr. Piskura claims. The market
includes Charleston, W. Va.

Mr. Piskura believes in the “Eyewit-
ness News” concept, a Westinghouse

Broadcasting phrase. He says he does
not try to compete with the networks,
but makes a strong point of picking up
every available network news broadcast.

WHTIN-TV reporters usually operate
singly, shooting their own silent and
sound film. When it is desirable to
have the reporter on film, a colleague
goes along to run the camera.

“When I came here WHTN-TV was in
trouble in news,” Mr. Piskura says.
“It was not doing a good job. It was a
great test of ideas for me, a chance to
bring ideas and knowledge to the area
and try them out. West Virginia has a
great deal to be fixed, an unhealthy
background of politics, and a bad im-
age that is not deserved,”

“We have a great challenge to change
that image. The area suffers from lack
of communication, transportation is
bad, access to the area is bad,” he says.

Mr. Piskura suggests that news at
WHTN-Tv essentially is a training op-
eration. “We can’t attract top talent or
expect developed talent to remain for
long. We look for bright young talent,
good reporters. We find it in various
fields. We look for good academic
background, certainly college training,
but rarely journalism graduates because
we can't attract them. We teach film
techniques here. I believe that anyone
can go on the air. The importance for
a reporter is to convey credibility and
he does this because he has covered
the story and knows it well.”

“What you say is more important
than how you look” Mr. Piskura said.
(The foregoing special report was com-
piled and written by William R. Loch,
associate editor, Washington, with as-
sistance from Lawrence Christopher,
senior editor, Chicago, and Morris Gel-
man, senior editor, Hollywood.)

lelestatus ,

TELEVISION

Where the sales dollars are in TV markets

Each market is ranked by category of retail sales
and percent it represents of total U.S. dollar volume

A breakdown of retail-sales data by TV market is featured
in “Telestatus” this month. The data—originally compiled
according to Standard Metropolitan Statistical Areas geo-
graphical boundaries—has been retabulated to reflect Areas
of Dominant Influence (ADI), those created by television
viewing patterns.

The tables on the next four editorial pages show: total
retail sales, food sales, drug sales, automotive sales and
effective buying income; the ADI market rank in each of
these categories and the percent that each market represents

of the total U.S. dollar volume. These totals include Hawalii,
but not Alaska. Miscellaneous non-ADI markets and their
home-country TV households are listed.

The data is supplied by the American Research Bureau
and is based on ARB’s Jan. 1, 1970 household estimates.
Estimates of retail sales and effective buying income are
furnished to ARB by Market Statistics Inc. and are based
on Sales Management’s “1969 Survey of Buying Power.”

“Telestatus” appears in the first issue of each month.
February features a report of color-TV ownership.

22

BROADCASTING, Jan. 5, 1970



€2 TET LLv'aey 15719 (12817 201 2 3 M I EIv bes‘s  TvU0L ST PLE'TS  SL'69 £68°6T0'5€2 29789 000°99‘0Y 1ejol eAne|nwnd
622°SLT'E ££0°$9¢ $61°29 €60 001 89py“988° 1 006°Z5¢ *BAy 19)1ely 0T
6%° 16 Lbb'088°2 oL GE  EEQ'EbY 15" 6y  ¥96'19 8y° 96  G90°‘/vE 9g° G LPE'EL8'T ¥s° 09  000'6IE »"URY ‘UOSUIYINH-LUYDIIM
"0 "N ‘u10d IUBIH
0s° 66  86£'806'C 5" ¥s  TvE‘LgE bo° 15 8.6'25 8y” 6§ 9EE’6YE 8y” 96 GEE'HTIY'T 1 6y  00€‘8eE -Wa|BS UOISUIM-040qSUIID
8y° €6 p/8'918'2 85" 9  198'29¢ 8p" 1§ 605°Z9 Ay vy pis'ese ITh 6F  26v'608°T 99° 8y 002'GEE . ‘X9 ‘Olugjuy ueg
65" v 2Lp'Evp’E 69° T S59°60% Sp° 65  658'ES 65" € 96T°L2b ¥9° 9  G09'2LT'e 18" Ly OO0E'BEE ‘ed .co:33.._w«mmucw._.v_mw,%wh”%h_%m:
] S x
05" 6v  908'9v6'Z 18" 1§ 8Lb'oeE e 26 188'95 05° 1§ 6v9°L9€ 05" 16 926'889'1 65" o9  002'TSE -SMBN }O0dMaN-YINOWSHOd-} 040N
66" €  8E2'T6I'E 99° Ot bL6'STy oL” SE  bLL'Y8 S6° 9  288°€0Y 09° L€ LEp'2E0'2 09° Gy  009°'GSE *Zly ‘xiusoyd
19° 68  £G5'pIG°E 18" 8y  Tb6‘SGE 6b° 05  8£8'8g 29" 8€  [£8'EGH 95° g 06t'08°T 29° v 00E'69E ‘A N ‘@snoeidg
99° 7€ 880'€88'E 1 €€ €29'Sty 96° v 6L2'89 99° 9€  OET‘08Y 99" G6€  T21'622‘2 £€9° € 000'yLE oyo ‘voyieq
26" 8y  €GI'€20°€ v9* b £52°66€ £§° Gy  £96'€9 25 8y  0b2'6LE g6* v 0ST'p98'1 £9° v 00%'SLE b_oma_r_ﬂoum_v_o
"D °N "9illAeysy
€5° 9  9Z'v80°'E 1 6  091°0SE 25" 8y  268'29 95" Sy 80°0Tp 15° 05 (68'CEL'T v9* v 00Z'28E -0 'S ‘8unquelsedg-a|1auasun
88°99 g€8°b2L 06  Sb°T9 b8 E69°8E  82°S9 9b206'L £6°39 sa2'LLs'Ly  STH9 EES'VET9TZ 69729 006‘2€2° L€ |e301 @ANE|NWND
98LbeL'E 669 bEb 190°(8 188°'¢c8p T6T°981'2 00€° b1t *BAY 39NIBIN OT
09° Ob  OEE't8b'E 89" 8€  9T6'vet 6G° € 890°G9 19° W 65 Sht 86" € 2.6'¥56'T 99° Gy  00§°'€6E "0 °N ‘anoleyd
29° L€ L0'L19°E 29° € Cy9°26€ 69° LE  622'€8 65° b b96°ZEH 66" b S65°'86'T 99° 6€  0C6°E6E Ay ‘3)IAsINO
vy SE  9pp'sGL'E 7 PE  COP bib j 75 € Teg‘es 85" ¥ v55'6ey 99° vE  L1S'bE2'2 99° 8¢  009°t6E 03a1q ueg
19" 8¢  229'166'E 99° 09  226'8pE £b° 69  9ev'es 19° oy 0CS'ibb 85" v TEL'T9'T 19° L€ 00b'96E ‘A °N 'Koa)-Apejosusyog-Aueq|y
69° 0 £90'520'% ¥8” 62  186'GeS £L° 1€ 129'88 8L 62  60L'996 7 2€  08L'ST¥'Z 19° 9€  009'00Y "y ‘cozeweley-spidey pue.n
19° 1€ TLV'9T6'€ $5° €6  EE2'2PE 19" 6€  895'18 99" GE  686'€8Y 69" 8€  2€9'020°C oL SE  00L°9TY sueajiQ meN
¥5° Sy TLE'2ET'E 09° v 1L6°8LE 25" g9v  5Sp°€9 89" ve  STL'E6Y 86" b 165°256'T e vE  00T'L2v "BA "M ‘U0IBUNUNH-UO)SBIBYD
25" v t95°620'¢ oL 9€  v02'ThY 19° v ¥16°€L 59° L€ 816'WLY 09" 6€  2Lb'[10'2 e €€ 00b'82v ely ‘weydujwig
(7 62  BEV'62E'V ¥8” 82  v68°[2§ 66° €2 TL2'611 £L° 1€ 259°'GES 18" 82  v88'0EL'Z sL” € 00L'Sby Janusg
sL° 82  808'69E'V £8° 0€  S9L'61S 1L vE  €8L°G8 [T € 60T'166 oL° 62  ££0'89§°2 -7k 1€ 002°9bp oJyQ ‘snqun|oy
05°09 YL6‘9LL ESE  EG°US 8£2°15Z°bE 19786 018°10T‘L 82°8§ 119°815'20  £9°LS €29'262° V6T  €L°SS 00Y'960° E€ 1ejo] aAlre|nwnd
652968 ¢ v.6°695 896 ETT 166269 OVE‘LL6'2 00£‘ 025 *BAy 194N 0T
vy 9  68I'8EL'E 08° € 288°S0S ° €€ BET'98 17 € 2EG'91S |7 €€ TI6'G6E'2 08" 0€  00Y'2Lb ajjlaysen
18° 92 6v2'0TL'Y 19° 68  $99'02¥ 8L° 0€  t89°06 28" 2 190'009 SL° 0E  28b'vES’2 08" 62  00L'2lv I'Yy ‘@duspiroid
69° PE  962°ELL'E 8" 2 92v'ies 0L 9€  0EL'y8 69" €€ G9Y'106 L 1€ L82'Ty'e £8° 82  002'v6b siydwaiy
8L (2 288'0LS'Y 66" 22 L65'56§ 18° 62  TL1'86 18" 82  150'265 ¥8" 92 862°'2h8’ 8" {2 00b'10§ 810 ‘pue(liod
69° €€ 9p0'T6L'E 96" 12 $8£'009 96° 62  Obty'9Tl 98" 92  92£'929 8" 2 L9y'e18’e 98° 92 00€'60S ‘g|4 ‘Bunqsislad "ig-edwe]
68° €2 681°'802'S ¥6° €2 199'265 GI"'T 6T  608'8EI S6° €2 8E'E69 26° €2 PIEPIT'E 06" 62 00b'eEs ‘j11eD ‘UoPYO0)G-OJUBLIRIORS
88" vz 90v'6el's pI°T 81  GOE'bIL T 11 L61°2U €0°T 02  €€5°'06¢L PT°T 9T  T9E'0SB'E 26" ¥2  00E'GYS ‘oW ‘AUD sesuey
90°'T 6T  692°'G61'9 26" 62 968'8/% G8° 82  8v5'e01 66° 12 €86'€2L 86" 22 SEP'TIE'E £6° €2 001'0S§ aaxnem|iN
S6° 12 Sp1'826°'S ¥6° vZ  vEL'88S 96" ¥Z  605'911 86" 22 95L'vTL 16° ¥Z  G6L'690°'€ 6" 22 00E'09S ojeyng
80°'T 81  2Z6°SIE'9 16° 92 veL'T1LS p0'1 22  95y‘SeI TI'T 9T 898°908 10°T 12 LL0°00%°E 66" 12 000°'69S "UU0Y ‘UBABH M3IN-PIONIIBH
11°28 SBEPISVOE  SboSY G6b°155°8Z  62°6b 821°996‘S  EE°6b 9v9°Z66°GE GBSV 922'6TS‘VIT  96°9b 00€°168° L2 1e30) aAlenNY
156°SbL‘9 226°8SL S1Z°6hT vre‘1v8 GEV‘SZE E 00t*9.9 -6Ay Wi 0T
26" 22 Y19°0LE'S 28" 1€ T0L°21S 88" 92  850‘90T £6° 62 TL9'Sl9 98" 62 ¥v9'v06‘e 96" 0Z  00€‘'2LS neuupuIn
18° G2  LEY'BOT'S 82°'T €I [98'108 2T LT EET'8YI 8I°'T 6T  109'T98 9T'T &  926'¥68°E 00°T 61  002°€6S nwejpw
1T 91T t88‘28%b'9 LT°T 9T SHI'EEL 22T 81  §90°8yl 6" ¥z  ¥6£°289 60°T 6T  168'025'E v0°T 81  001°919 sijodeuelpu
12°T %1 £51°480°L 90°T 6T  €99°£99 0E°'T 61  892°/G1 02'T  #1  090°9/8 LT'T T G98°Tv6'E 80°T (1  00Z‘2r9 ewode|-2Neag
v0'T 02  Yb9'E0T’9 22T vT 965°89/ €1°'T 02  [80'LEL 90°T 81  EepeLL 60°T LT  9/£'659'E 60°T 9T  001'GY9 ejuepy
pI°T ST 868°189'9 66° 02 T10L'v29 62°'T 9T  T16T°1ST $0°T 6T  £8Y'29L 80'T 81  668'TZ9°E 0T'T 6T 009'tS9 asownleg
0T'T LT 0L2°0Eb'9 ST'T LT 8v9‘ees 90°T 12 vIp‘ser 60°T LT T2U'v6L $0°T 02  9TF'606°E TT°T ¢I 009°'859 uolsnoy
0E'T €I 909°'695'L 02°'T 6T 0SS'bSL GE'T €T 666'29T 22°T €T €60'268 LE°T 21 SEU'Z29'Y 61°T €T 006°90L Ined “1g-sijodeauuipy
9€'T 21  T/£'9%6'L $8°T  OT  G2'61°T  8G°T  OT  [bb'161 05T TT  GGI'€60°'T  26°'T  OT  66L'9ET'G 8€°T 2T 008'028 ylom ‘14-sejreq
6v°'T  TT  1€9'889°8 SE'T 2T 1L0'9Y8 €E°T  ¥T  68Y°I9T 86T 2T  PbEP'Q00'T 2E°T €T BE'ewy'y yv'T 1T 000°'vS8 sINo 1s
15°0Y €48°b50°LEC  LE°€E 8/2896°02 L6°9% 186°EL'Y  BL'LE T12'9158°42  6I°LE LE8‘b9T' 62T LG°SE 006°L21'12 1230 aAnewnd
18b°S0L‘ €2 828°960°2 ) 86E* LV T29°LSL°2 v8Y°925° 21 008°211'2 “BAy 19%4eIN OF
86T 0T  £68'S0Z'6 8€°T TT  2.5'v98 Ob°'T 2T  082°69T 69°T 0T 808282l Sv'T 1T  tvep'€/8'v 09°T 0T  008'6v6 usingsind
£1°2 6 pELEGH'ZT  16°T 6 2.5'66T'T  18°C 9 GOE " OVE 06T 6 €8h/8E‘T 86T 6 £61'189°9 wWT 6 008°610°T uoyduiysem
81z 8 EpT'2€L'2T  v1'¢ 8 PI0‘SYE'T  v6°T 6 912' v 'z 8 9/€°'G85'T  G0°2 8 0LE°'8T6'9 66°T 8 001°181°T puejans|p
982 § 006°60L'9T TI'€ § 02€°'€66'T  GI'E ¥ £96°08E 95z 9 068'698°'t 292 9 166°618°8 ve'z L 00€°88E'T JILYETS
89°2 [ GZ2°8€9'6T 252 9 1€6'€85'T  6L'2 L 08L°2€€ 66z L 65v'098'T (82 L ObT'€99'8 e 9 000‘0tb' 1 odsjouely ues
8.z 9 9'612'91  v2'z L 2w00TY'T  tb'Z 8 ¥6L°662 %8z & 90v'980°2  £9°2 § 950°€66°8 vz S 009°15%'1 uoysog
8L°E v TE5°T11°22  ¥2°€E ¥ 858°'v€0‘2  E0°E G 0Tp ' 99€ we v py8'€ES‘e LVE ¥ vb2'6£9°TT  ES°E ¥ 006'660°2 elydjape|iyd
€5 € 15€°901°TE ST € 9906092 62°6 € 128 0¥9 8y'v € 969°0L2°€ 08t € €98°GL1°9T 02 € 000 t6t'2 og8eo1yn
8°5 2 99/°L28'pE  86°'G 2 yev‘eSLe  vI'9 2 SGhEVL 05°6 2 GIG'010°'Y  vL°§ 2 vip‘828'61 856 2 00E‘GTE'E sa(aBuy so7
61T 1 €86°€65°99 0L°9 T 6Iv‘80z‘'¢ 208 1 £6E°0L6 19°01 1 gEL‘2wL'L 86 1 9TG'EET'EE  GL'6 1 00L'T6L'S 3O\ MEN
'S'n yuy (000)$ ‘ST yuy (000)8 SN yuy (0008 S'n yuy (000)$ ‘$'n yuy (00008 ‘$'n yuy SPIYH-AL P2
% awodu/ % ojny % 6n1g % pcod % sejeg p1eyey % ay
SuiAng 433 1e304,

(TELESTATUS) 23

BROADCASTING, Jan. 5, 1970




perspective




A showcase for your advertising message

The year 1970 is already
a touchy subject, and it
hasn't even begun. That's
because the experts are
in dispute over both the
political and economic
outlooks. And what happens
in politics and economics
is bound to have deep
effects on broadcasting
and broadcast advertising.
To give its broad range
of readers a searching look
at the shape 1970 is most
apt to take, Broadcasting
will present its 12th
annual Perspective issue
on Jan. 26. Readers have
come to depend upon this
issue as a discerning
guide to the problems
they face in the new year,

Here in one package
will be an overview of the
general economic prospects
for the year, specific
forecasts of how radio and
television business will
react to changes in the
economy, The political and
regulatory probabilities
will be assayed by the
biggest and ablest staff
of its kind in Washington.

There'll be Broadcasting’s
own tabulations of the
broadcast time sales of
1969—the most widely
accepted estimates of their
type. The record and the
outlook of station trading
will be presented in detail,
against concern over
increasing governmental
restraint on multimedia
ownerships.

What new pressures will
be applied to programing?
What's to come from probes
of violence and indecency?
What new forms are TV and
radio commercials apt to
take? And—perhaps above
all—how will U.S. policy
be set on such basic
developments as cable
grids and domestic
sateilites? All of these
critical questions will be
answered by the experts,

Perspective 1970 will be
distributed to a total
circulation of 41,000—
including leaders in
broadcasting, advertising,
allied fields and govern-
ment, As a reference
source the issue will be
kept by many—giving your
display advertisement
unusually long exposure
among the influentials.
Regular rates apply,
making this a bargain.
Advertising deadline is
Jan. 16. Now is the time
to wire or call collect.

Broadeasting

THE BUSINESSWEEKLY OF TELEVIBION AND RADIO

EXECUTIVE AND PUBLICATION
HEADQUARTERS

Maury Long

1735 DeSales Street, N.W.
Washington, D.C. 20036

Tel: Code 202-638-1022

BUREAUS

Warren Middleton
Eleanor Manning
Greg Masefield

444 Madison Avenue
New York, N.Y. 10022
Tel: Code 212-755-0610

Byrne O ‘Donnell

360 North Michigan Avenue
Chicago, lllinois 60611

Tel: Code 312-236-4115

Bill Merritt

1680 North Vine Street
Hollywood, California 90028
Tel: Code 213-463-3148
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APVWMOC Chatianooga,
after 6:00PM the loudest
off-the-air soundis the

siop of the mop!

W il

But On The Air...Wow!

At WMOUC, they lock the doors and turn
out the lights each evening at 6 PM. Yet
the live modern Country-Western sound floods |
Chattanooga and the surrounding area
all through the night. The secret? Creative
programming and a remarkable Schafer
Automation System.
This amazing 24 hour-a-day AM station,
featuring around-the-clock programming
ot 7 of the area’s top modern Country-Western §
disc jockeys, is a solid second in ratings
for adults in the metro area—out of a tough
field of eight. And it runs completely unattended |
from 6 PM until 6 AM—365 days a year|
Popular? You bet! Profitable ? Wow!
WMOC has a total full time staff of only
5 people; including the manager {(who doesn't
announce or cut spofs), a copy writer, a
secretary and a full time saleslady.
Plus, of course, the remarkab
Schafer Broadcast Automation S
The WMOC success story is mui
for everyone in AM and FM radio. It's
yours forthe asking. Just mail the coupon.

GChG fer Send me the amazing WMOC success story (please print)

Schafer Electronics, 9119 De Soto Avenue, name
Chatsworth, California 91311 {213) 882-2000

AA division of Applied Magnetics Corporation P b ile
oddress
city stole zip
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ProadeastAdvertising »

American encounters court rebuff

Judge turns down request which would prevent
NAB smoking guidelines from going into effect

American Brands Inc. lost in an 11th
hour effort last week to obtain a court
order prohibiting the three television
networks from refusing to accept the
advertising for two of American’s ciga-
rette brands.

Federal District Court Judge Burnita
Matthews in Washington on Tuesday
(Dec. 30, 1969) denied American’s re-
quest for a preliminary injunction bar-
ring implementation of new National
Association of Broadcasters code guide-
lines governing the use of “tar” and
nicotine statements in cigarette adver-
tising.

The guidelines prohibit the kind of
advertising American has used in tele-
vision to promote Pall Mall Golds and
Silva Thins. And they went into eflect
on Thursday, Jan. 1.

American appeared faced with the
choice of modifying its advertising for
the two brands or using the air time for
which it has contracted for other prod-
ucts—or forfeiting air time. Network
sources said that the networks require
commercials to meet their standards and
that it would be surprising if they failed
to hold American to its contracts.

American, which has committed it-
self to spend some $30 million on tele-
vision advertising of Pall Mall Golds
and Silva Thins in 1970, had asked for
the preliminary injunction pending a
determination on its request for a per-
manent order.

Two weeks ago, it was turned down
by Federal District Court Judge Mat-
thew F. McGuire in a request for a
temporary restraining order (BROAD-
CASTING, Dec. 22, 1969).

American, in its underlying suit, has
charged ABC, CBS, NBC, and the
National Association of Broadcasters
with violating the antitrust laws by
allegedly conspiring to ban its advertis-
ing, and is seeking three times the
amount of any losses it suffers as the
result of their implementaion of the new
guidelines.

It is also seeking a permanent injunc-
tion barring the Federal Trade Comis-
sion from acting on a deceptive-adver-
tising complaint it filed against Ameri-
can. The complaint was the basis for

an FTC policy statement that NAB
used in formulating its new guidelines.

Judge Matthews denied the request
for a preliminary injunction on the
grounds that American had not “given
a substantial indication of probable suc-
cess” on the merits of its antitrust suit,
and had not shown it would suffer
“irreparable loss” if the relief were not
granted. She noted that any loss Ameri-
can suffered would be “compensable”
if it won its suit.

She also cited the health-hazard in-
volved in cigarette smoking. She said

Penguin sells heat

A new animated commercial being tele-
cast on six Detroit area TV stations by
Bruce Wigle Plumbing & Heating Co.,
that city, suggests that if “the penguin

. . who doesn’t have enough sense to
come in out of the cold” had any
sense, he would have a gas heating
unit installed in his igloo.

The 60-second spot was produced by
Ten Petok Studios through Stockwell-
Marcuse Advertising and is being run
with the cooperation of American-
Standard and Michigan Consolidated
Gas Co.

that the guidelines at issue, in requiring
additional information concerning tar-
and-nicotine claims for cigarettes, serve
“a substantial, if not compelling, public
interest. . . .”

“Enjoining or preventing the effectu-
ation and implementation of these
standards and guidelines . . . would be
contrary to the public interest,” she said.

The suit involves commercials pro-
moting Pall Mall Golds as “lower in
‘tar’ than the best-selling filter king”
and Silva Thins as “lowest in ‘tar’ and
nicotine of all 100’s tested; lower than
most kings.”

The guidelines would require Ameri-
can to include in such advertising the
tar-and-nicotine content in milligrams
of the two cigarettes, as well as of the
lowest- and highest-yield cigarettes tested
by the FTC. In addition, they would re-
quire American to name the brand to
which it is comparing Pall Mall Golds
—Winstons.

American objects to promoting the
name of a competing cigarette in its
advertising. And it argues that it is
unreasonable to expect it to report all
the requested information in the 20-
and 30-second spots it uses.

American also argues that its present
advertising campaigns have been highly
successful—boosting sales in Pall Mall
Golds from $85 million in 1968 to $95
million in 1969 and a projected $108
million in 1970, at a time when ciga-
rette sales generally are falling.

Counsel for American, Abe Krash,
in a court hearing on Monday had
offered a compromise. He suggested
that, pending a decision on the request
for a permanent injunction, the net-
works be permitted to require that the
requested information be included only
in the video portion of the commercials,
on supers. The networks would be
barred from requiring it in the audio
portion—reciting all of the information,
Mr. Krash said, would result in “gib-
berish”—and from requiring American
to name the competing brand in its
Pall Mall Golds commercials.

Judge Matthews did not mention the
offer in denying the motion of American
Brands.

The key issue in American’s basic
suit—that the networks’ decision to ex-

30
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clude American advertising they had
carried before adoption of the new
guidelines, in November, constituted a
“boycott” and a “per se” violation of
the antitrust laws—could have effects
going far beyond American’s suit, in
the view of counsel for the networks
and NAB.

They said American’s argument could
be brought against a variety of efforts
at industry self-regulations in all fields.
They argued that the reasonableness of
the self-regulation must be considered
—and that the code guidelines under
attack are reasonable.

Two of the attorneys making the
argument are former high officials in
the Department of Justice’s antitrust
division. One is Lee Loevinger, also a
former member of the FCC, who
headed the antitrust division between
1961 and 1963. He was appearing for
NAB.

The other is Lionel Kestenbaum, who
had been director of policy planning in
the division. He is now with a law firm
that represents ABC in antitrust matters.
Ironically, Mr. Kestenbaum led a team
of Justice Department attorneys in the
department’s opposition to ABC’s pro-
posed merger with International Tele-
phone & Telegraph. ITT eventually
cancelled its agreement with ABC, on
Jan. 1, 1968, while the U.S. Circuit
Court of Appeals for the District of
Columbia was considering the depart-
ment’s appeal from an FCC decision
approving the merger (BROADCASTING,
Jan. 8, 1968).

Radio code caught up
in the age of Aquarius

The growing popularity of astrology,
being exploited by countless games,
books and recordings, will be an impor-
tant subject to be considered by the
National Association of Broadcasters’
radio code board at its annual meeting
at Sarasota, Fla. today (Jan. 5).

NAB staff members report the pres-
sure on broadcasters to accept commer-
cials and programs involving astrology
make the consideration of possible
guideline changes necessary. The NAB
television code board only last month
considered the issue and decided to
keep its existing rules (BROADCASTING,
Dec. 15, 1969.)

The present radio code has a firm
prohibition against “the advertising
of fortune-telling, occultism, astrology,
phrenology, palm-reading, numerology,
mind-reading, character-reading, or sub-
jects of a like nature.”

The radio code also finds unaccept-
able “when presented for the purpose
of fostering belief . . . program mate-
rial pertaining to” these subjects.

Other sticky issues that will confront

Business briefly:

Amway Corp.,, Ada, Mich., through
Stevens Inc., Grand Rapids, Mich., has
signed for new 5-minute weekly pro-
gram, The Innovators, on NBC Radio’s
Monitor segment to promote the firm’s
household product lines. The series will
start Yanuary 3 and run for 39 weeks.
Produced by Functional Media Inc,
Chicago, the program salutes American
businessmen who have succeeded under
our free enterprise system.

Buick Motor Division, General Motors
Corp., Detroit, through McCann-Erick-
son Inc., New York, will sponsor pro-
graming January through February on
American Entertainment and American
Information Radio Networks of ABC;
Eastman Kodak Co., Rochester, N. Y.,
through J. Walter Thompson Co., New
York, added all four ABC Radio Net-
work services to its schedule Dec. 23
through Dec. 25; Schick Safety Razor
Co., Culver City, Calif., through Comp-
ton Advertising, Los Angeles, renewed
sponsorship of Paul Harvey commen-
tary through the first quarter of 1970
on ABC Radio.

Serta Associates, Chicago, through Mac-
Manus, John & Adams there, plans
participation flights on NBC-TV’s To-
day and Tonight shows during its 1970
promotional events beginning in April.
Local radio commercials also are in-
cluded in promotion materials being
supplied to retailers.

Sylvania Entertainment Products, an
operating group of Sylvania Electric
Products Inc., Batavia, N. Y., through
Doyle Dane Bembach, New York, has
scheduled six weeks of TV advertising
in 33 markets for its second annual
“Once A Year Sale” of TV and stereo
units from Jan. 4 through Feb. 28.

the radio code board will involve movie
advertising, whether or not movie rat-
ings should be spelled out more com-
pletely, and the screening of song lyrics,
some of which have been accused of
fostering the use of drugs (BROADCAST-
NG, Dec. 22, 1969).

Getty's got it

Spot radio and TV campaigns will ac-
company a gradual change-over of
Getty Oil gas stations from the Flying
A to the all-premium Getty brand.
Plans cover an 1l-state area on the
East Coast. The drive is already in full
swing in parts of New Jersey, Penn-
sylvania and Delaware. Boston, and
then New York, are next in line. The
ad campaign, described as “intensive,”
is two-phase: first phase introduces
new program; carry-through phase is
explanatory, but more sales-oriented.
Smith/Greenland, New York, is the
agency.

Lanning reports on
Xmas commercials

He finds a variety of
manufactures using TV
during the holiday season

A wide range of manufacturers put “a
big share” of their holiday-promotion
dollars into store-tagged TV commer-
cials during the 1969 Christmas shop-
ping season, Nathan S. Lanning of the
Station Representatives Association re-
ported last week.

Mr. Lanning directs SRA’s program
to encourage manufacturers to divert
co-op advertising allocations—which
stores normally spend primarily in
newspapers — into commercials that
their own agencies produce and place,
putting a tag at the end to indicate
where the advertised products may be
bought.

Mr. Lanning, who based his report
on monitoring of New York stations
from mid-November onward, said that
“New York retailers received their
strongest manufacturer-controlled TV
support from makers of appliances.”

In the women’s wear fleld, Flexnit
Co., Berkshire International and Bur-
lington Industries were found to be es-
pecially active with commercials carry-
ing the signatures of retailers. Three
brands of boots and rubbers—Totes,
Eskiloos and Mr. Kicks—were identified
with store-tagged spots, as was Faber-
ge’s brand of men’s toiletries.

Macy’s, Abraham & Straus, Gimbels,
Bambergers, Bloomingdale’s, Alexan-
der’s, Lord & Taylor and Woolworth
were among the leading stores benefit-
ting from the commercial tags.

Mr. Lanning said a by-product of the
monitoring was the finding that “nation-
al advertisers had learned to produce
effective retail-slanted spots that were
quite superior to those which individual
stores could afford to tape or film.”

Norelco, he said, used “a heavy cam-
paign” of store-signed spots for shavers
and hair-curlers in a variety of time
periods; Maytag used them to demon-
strate a portable clothes dryer; Norge
used a schedule for its refrigerators;
Hoover, in what was said to be one of
the strongest retail campaigns, used the
store-signed spots for small appliances
and washers as well as vacuum cleaners,
and Protor Silex used them for its small
appliances and Shetland brand sweeper-
cleaners.

Others noted by Mr. Lanning in
store-tagged schedules included Osteriz-
er blenders and can openers, Remington
shavers, Lane chests, Seiko watches,
View Master viewers and Mirror-
Golightly makeup mirrors.

Two manufacturers in the men’s wear
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field “saturated” the area with store-
signed commercials, Mr. Lanning re-
ported: Puritan sportswear used a
variety of spots for gift items and
Hickok conducted a heavy campaign
for its leather accessories.

Agency appointments:

» Thomas J. Lipton Inc., Englewood
Cliffs, N. J.,.has moved its Pennsyl-
vania Dutch Noodles account from
Weightman Inc., Philadelphia, to Ed-
ward H. Weiss & Co., Chicago, effective
March 31. Weiss already handles other
Lipton products. The account bills an
estimated $1 million. Lipton also has
named Kalish, Sporo, Walpert &
Ringold, Philadelphia, to handle its
Morton House line of canned foods.

s Trim-A-Way International Ltd., Scars-
dale, N. Y., franchising organization for
figure contouring salons in New York
City, upstate New York, Cleveland,
Puerto Rico and Venezuela, has ap-
pointed Mathison/Ress Inc., New York,
for advertising and public relations.
The $200,000 budget for 1970 is ex-
pected to include broadcast and print.
The previous agency was Samuel H.
Meyers Advertising.

= Richter & Mracky-Bates Inc., Los
Angeles, a Ted Bates subsidiary, has
" been handed additional business by
Max Factor & Co., Los Angeles. The
agency has been assigned to create and

coordinate the advertising for Max
Factor International. Max Factor has
also appointed five agencies in the
Bates International-Europe group to
handle the account in Europe: Hobson,
Bates & Partners Ltd., London; A.F.P.-
Bates & Cie, S.A., Paris; Ted Bates
Werbegesellschaft MBH, Frankfurt,
Germany; Ted Bates & Co., Milan,
Italy; and Ted Bates Nederland N. V.,
Amsterdam, The Netherlands.

Rep appointments:

®» WGRT(AM) Chicago: Greener, Hiken,
Sears Inc., New York. .

» Krsc(aM) Denver; WBCO-AM-FM
Bucyrus, Ohio, and wLEM(AM) .Em-
porium, Pa.: AAA Representatives,
New York.

s Kanu(am) Honolulu, Hawaii: Grant
Webb & Co. Inc., New York.

Ky. farmers will file suit

“We’re working on it,” is all Gladney
Harville, attorney for 25 Kentucky to-
bacco farmers, would say last week
about the damage suit he is preparing
against the three TV networks and their
anti-cigarette commercials (BROADCAST-
ING, Dec. 22, 29, 1969). Mr. Harville
said he now intends to file it this week
in Fayette circuit court, Lexington, Ky.

Meanwhile, network officials still

Admiral goes on

simulated space trip

Admiral Corp., Chicago, through Camp-
bell-Ewald Co., Detroit, will be featur-
ing the futuristic special effects of Acad-
emy Award winner Doug Trumbull in
its 1970 TV campaign. Mr. Trumbull
has developed six color spots promoting
Admiral television sets using the same
slit-scan methods he used in the theater
release, “2001: A Space Odyssey.”

In the series is a 60-second spot open-
ing with a sunburst, overlaid by Admiral
title, with other titles rushing away in
concentric color tunnels, ending with
the Solar Color symbol pulsating, then
bursting, in a blaze of radiating color.
The voice over tells of Admiral’s color
picture tube, brightness and the Admiral
three-year warranty. Three of these
spots, including the special effects com-
mercial, were prepared by Cinema-
graphic Inc. and Mike Green Concepts.
EUE Screen Gems also prepared three
commercials in the series.

The spots are scheduléd to run daring
the first quarter of 1970 on ABC’s Sun-
day/Monday Night Movie, It Takes a
Thief, Land of the Giants, Love Ameri-
can Style and Frank Reynolds News,
and on NBC's Name of the Game,

Monday/Tuesday/ Saturday Night at the
Movies, The Virginian, The Andy Wil-
liams Show, Ironsides and the Huntley-
Brinkley Report.

were waiting to be served papers in the
initial suit, filed Dec. 19 in U. S. Dis-
trict Court for the Eastern District of
Kentucky, Lexington. This suit seeks
to force ABC, CBS and NBC to tone
down their antismoking commercials,
specifically the contention that “cnga—
rettes are killers.”

Coca Cola to market
new products in 1970

Two new products from broadcast-
oriented Coca Cola USA will go into
national distribution this spring, and an
additional soft-drink product or prod-
ucts will be test-marketed during 1970.
The two products scheduled for nation-
al introduction in the spring are Simba,
a citrus drink, and Santiba, a line of
mixers, club soda and ginger ale.

In addition, according to a spokes-
man for Coca Cola, a number of soft-
drink products are under development
and will go into test next year “depend-
ing on the state of the market.” He
concedes that sprmg is a “likely” time
for the test, since Coca Cola USA
usually makes its product introductions
at that time of the year, but he main-
tains that no plans are finalized, adding
that “the cyclamate problem held up a
lot of these things.”

Coca Cola has expanded its broadcast
spending shghtly in recent months to
re-introduced its low-calorie beverages
without cyclamates.

Coca Cola USA/Atlanta, is the do-
mestic division of The Coca Cola Co.
The ad billings of Coca Cola Co.,
including its food division, are invested
principally in broadcast—spot TV, spot
radio and network TV.

Black-oriented ad shop
‘talks to the people’

With a minimum of fanfare, a Negro-
owned-and-directed advertising agency,
Howard Sanders Advertising Ltd., New
York, has grown to $1.5 million in bill-
ings in three-and-a-half years. An esti-
mated 70% of its expenditure is in
broadcast.

Howard Sanders, president, said last
week that the agency’s most rapid strides
have taken place during the last few
months when it landed Negro-market
advertising assignments from national
accounts, including the R. J. Reynolds
Tobacco Co., Pepsi-Cola and the Seal-
test Foods division of the National Dai-
ry Products Corp. In addition, Sanders
handles the advertising for the Chil-
dren’s Television Workshop’s Sesame
Street series and a host of local ac-
counts.

Mr. Sanders, who previously worked
for Negro-programed wwrL(AM) New
York as local sales manager and as a
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How TV-network billings stand in BAR’s ranking

Broadcast Advertisers Reports’ network-TV dollar revenue estimate—week ended Dec. 21, 1969
(net time and talent charges in thousands of dollars)

Total Total
ABC ABS NBC minutes| dollars
Week Cume Week Cume Week Cume week week 1969 1969
ended Jan.1- ended Jan.1- ended Jan.1- ended ended total total

Day parts Dec. 21 Dec. 21 Dec. 21 Dec. 21 Dec. 21 Dec.2l | Dec.21 Dec. 21 minutes dollars
Monday-Friday

Sign-on-10 a.m. $ — 3 122.4 |$ 221.6 $ 7,492.5|$ 336.0 § 17,516.1 110 | $ 557.6 4,844 | $ 25,131.0
Monday-Friday

10a.m..6 p.m. 1,708.0 78,256.0 3,068.3 142,925.6 1,488.4 111,186.3 749 6,264.7 | 45,031 332,367.9
Saturday-Sunday

Sign-on-6 p.m. 529.6 53,041.1 2,896.4 70,502.7 2,116.9 46,360.7 273 5,542.9 15,032 169,904.5
Monday-Saturday i

5 p.m.-7:30 p.m. 186.7 16,647.4 896.0 36,814.6 688.6 33,467,2 76 1,771.5 4,748 86,929.2
Sunday

6 p.m.-7:30 p.m. 156.0 6,591.4 542.7 13,380.8 530.0 11,045.1 27 1,228.7 1,102 31,017.3
Monday-Sunday

7:30-11 p.m. 6,331.1 257,215.4 8,178.9  343,828.5 8,674.2 341,892.0 452 23,184.2 | 22,380 942,935.9
Monday-Sunday

11 p.m.-Sign-off 249.8 21,338.5 525.8 13,492.9 504.6 25,548.1 119 1,280.2 5,089 60,379.5

Total $9,161.2 $433,212.2 | $16,329.7 $628,437.6 | $14,338.7 $587,015.5 | 1,806 | $39,829.6 | 98,226 | $1,648,665.3

newsmen for wLiB(AM) New York, de-
cided to launch his own agency in the
summer of 1966, abetted by a $15,000
loan from the Small Business Adminis-
tration. His basic advertising credo, he
said, is: “Communication to the black
community must talk to the people, not
down to the people.”

His staff has grown to 12 and the
most recent addition is Keith Lockhart,
a black creative executive who had
worked previously for J. Walter Thomp-
son and Richard K. Manhoff. Mr. Lock-
hart is creative director.of-Sanders and
a principal in the agency, and supervns\.s
an integrated.staff.

Mr. Sanders emphasized that an inte-
gral dimension of black-oriented adver-
tising is° community involvement and
as an extension of this concept, Sanders
Advertising and the Venture Coalition,
a unit of the New York Urban Coali-
tion, are launching the AdVenture
Workshop. He said the workshop has
two aims: to train blacks for all levels
of advertising at sessions three nights a
week and develop a team of adver-
tising specialists that will prepare for
small businesses in the black commu-
nity advertising campaigns that would
cost up to $5,000 annually.

Timmons and Towell
form single agency

Ralph Timmons Inc. and Arthur Towell
Inc., two Madison, Wis., advertising
agencies, will merge Jan. 1 to form
Towell & Timmons Inc.—with com-
bined billings of over $2 million.

Ralph Timmons will be board chair-
man of the new firm and Arthur
Towell, secretary-treasurer. Mr. Towell’s
son, Tom, who has managed the

Towell agency for three years, will be
president.

The new agency will be located at
995 Applegate Road in Madison.

Sid Caesar to join
in film spot venture

Entertainer Sid Caesar and Rose-Mag-
wood productions, a commercial film
house, have joined forces in a commer-
cial and industrial film venture.
Rose-Magwood, with offices in New
York, Los Angeles, London and Toron-
to, will contribute its production facili-
ties to the new enterprise, while Sid
Caesar productions, Los Angeles, will
make Mr. Caesar as a writer and per-
former, in addition to a reference
library of Mr. Caesar’s comedy material,
available to advertisers. Comedienne
Imogene Coca will also participate.

Two-man crews allowed

in new union contract

The Commercial Film Producers Asso-
ciation, organization of West Coast
producers engaged in filming of televi-
sion commercials, has agreed to and
signed a bargaining contract with the
Association of Motion Picture and
Television Producers and the 24 locals
of the International Alliance of Theatri-
cal Stage Employes covering craft work-
ers in the live action commercial film
field.

The contract is for three years,
terminating Jan. 31, 1973. One of the
highlights of the new agreement pro-
vides that in specified special situations
commercial film producers may use
two-man camera crews instead of the

normal three-man crews. These situa-
tions include the filming of scenic shots,
test commercials, sales presentations
and local and regional commercials for
use in not more than five markets.

Record ad budget

arranged in Azusa

Wynn Oil Co., Azusa, Calif.-based au-
tomotive addmve mapufaéturer, enters
the 1970’s with a Tuc %" ddvertising
budget, much of it aimed at extensive
radio and television promotion. Ap-
proximately $2.25 million is to be spent
in the print and broadcast media, up
from $1.7 million in 1968.

Beginning with the co-sponsorship
of the Rose Bowl on NBC Radio last
Thursday (Jan. 1), the firm will utilize
60-second spots on radio during peak
morning and afternoon driving times,
and 30-second prime-time television
spots in major markets nationwide. The
television and radio campaign is pro-
moting Wynn’s Spit-Fire and Wynn’s
Kwik-Kool. Needham, Harper & Steers/
West handles the Wynn account.

Firm offers political aid

The New York advertising agency of
David, Oskner & Mitchneck has set up
an advertising and counseling firm to
handle political candidates and public
issues. It is Public Campaigns Inc., at
711 Third Ave., New York. Allan D.
Gardner, vice president of DO&M, is
president of new agency. Mr. Gardner
worked on the Senate campaign of the
late Robert F. Kennedy in 1964. Sena-
tor Kennedy’s six presidential primaries
in 1968 and the Humphrey-Muskie
presidential bid in 1968.
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WBC balks at compensation loss

McGannon deplores 6.5% cut in compensation
and ‘over-commercialization’ of ‘Tonight’ chow

Donald H. McGannon, president of
Westinghouse Broadcasting Co., has
advised NBC-TV that WBC’s two NBC
affiliates cannot accept the network’s
plan to cut affiliate compensation rates
by 6.5% and make up the loss by giv-
ing affiliates more time for local sale
(BROADCASTING, Nov. 24, Dec. 1,
1969).

This notification, it was learned, was
sent following a meeting—obviously
unsuccessful — between Westinghouse
and NBC officials last week. A similar
notice presumably will go to CBS-TV,
which has adopted a plan essentially
like NBC-TV’s (BROADCASTING, Dec.
29, 1969), if CBS persists over WBC’s
protests.

Just what recourss Westinghouse
might have, short of disaffiliation, was
not clear. NBC and CBS affiliation con-
tracts give the respective networks the
right to make unilateral rate reductions
applying equally to all affiliates, as these
do. These, and the additional time for
local sale, are the principal ingredients
of the two TV networks’ plans to have
affiliates pick up the bulk of their AT&T
rate increases. Mr. McGannon report-
edly protested to NBC in a telegram
about 10 days ago—and to CBS in a
similar one last week—against the fact
of the rate reduction, the way it was
adopted and the impact of the addi-
tional commercial time upon the pub-
lic, especially in a period when televi-
sion is already under broad attack for,
among other things, alleged over-com-
mercialization.

He was said to be especially critical
of NBC’s plan to add three commer-
cial minutes in the Tonight Show, even
though the show’s commercial format
is being restructured to reduce the num-
ber of interruptions.

He reportedly argued that Tonight
is widely regarded as one of the most
commercial of all shows, perhaps ex-
ceeded only by network movies in that
respect, and that the addition of three
minutes—one for local sale, two for
network sale—could only amount to
“further over-commercialization.”

In his message to NBC following last
week’s meeting, Mr. McGannon was
represented as saying WBC’s two NBC
affiliates—wBz-Tv Boston and KYW-TV

Mr. McGannon

Philadelphia—*cannot accede to the
proposals NBC has made,” and as ad-
vancing an alternative:

The two stations would continue to
carry the Tonight show but would cover
one of the new commercial minutes
with a public-service announcement and
would cover the other two which are
back-to-back in the new format—with
a two-minute news and weather report.

As for the 6.5% reduction in rate of
compensation, he was said to have
taken the position that the WBC sta-
tions “reject” both that and the idea of
passing the AT&T increase on to sta-
tions.

This view was believed based on his
belief that the cost of networking is
essentially a network cost and should
be borne by the network, not arbitrarily
passed along to affiliates. (NBC sources
have estimated that the 6.5% rate re-
duction would recoup about $6 million
of NBC’s estimated $7.4-million annual
increase in AT&T rates.)

He reportedly characterized NBC's
method of arriving at the whole deci-
sion—in collaboration with the NBC-
TV affiliates board—as “reprehensible”

on the ground that the affiliates board
has no authority to negotiate for other
affiliates and that unilateral changes in
an affiliation agreement are wrong.

He was also said to feel that when
affiliates are given no choice but to as-
sume an expense that is not rightfully
theirs, take a rate cut and either accept
further commercialization of the To-
night show or lose the program when
no adequate replacement is available,
the situation becomes intolerable.

Of the 10 new 62-second prime-time
station breaks being created by NBC
by expanding 42-second breaks, Mr.
McGannon reportedly told the network
that the policy of the WBC stations
would be (1) not to carry three 20-
second announcements in any of them
but (2) to try to use single-minute
commercials in as many of the positions
as possible and (3) not to carry any
more commercial messages in them
than have been carried, on the average,
in the past when they were only 42
seconds in length.

When this policy leaves time to be
filled, public-service messages will be
inserted to take up the slack.

In his original protest to NBC, Mr.
McGannon reportedly argued that the
Tonight changes would not merely
bring NBC’s commercial opportunities
more nearly into line with competition
but would put them ahead of it.

This apparently reflected an analysis
indicating that, assuming all minutes
and station breaks would carry two
30's, Tonight would have 42 network
and local announcements per night as
against 40 for CBS-TV’s Merv Grif-
fin Show and 38 for ABC'’s Joey Bishop
Show and new Dick Cavett Show.

In his original message to NBC and
the one last week to CBS, Mr. McGan-
non reportedly called upon the networks
to suspend their plans—both the rate
reductions and the extra commercial
time—until a better feeling of general
affiliate reaction could be obtained and
a study made to determine the impact
of the changes on viewers, advertising
effectiveness and program content as a
whole.

His disagrement with CBS—on be-
half of WBC’s kpka-Tv Pittsburgh and
KPIx(Tv) San Francisco—lacked the
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late-night element because CBS-TV's
plan did not include changes in the
Griffin show’s commercial format.

He was said to feel no less strongly,
however, about CBS’s plan for the affil-
iates to pick up approximately $6 mil-
lion of that network’s AT&T increase
(approximately $7.9 million gross, $6.8
million net), its unilateral imposition of
a 6.5% cut in compensation rates and
its granting of additional commercial
time in prime evening hours, including
two new 32-second commercials in
Thursday and Friday movies.

The CBS and NBC plans as to addi-
tional commercial time were to become
effective yesterday and today (Jan. 4
and 5) respectively, with the rate re-
duction to start Feb. 1 for CBS affil-
iates and March 1 for NBC-TV’s.

Mr. McGannon apparently had no
argument with ABC-TV, with which
WBC’s wJz-Tv Baltimore is affiliated.
ABC has agreed to absorb all of its
$5.8 million rate increase for at least
the first year and did not create addi-
tional commercial time (“Closed Cir-
cuit,” Nov. 3, 1969, et seq.).

RhU General in TIO

RKO General Inc. joined the Televi-
sion Information Office effective Jan. 1.
Henry V. Greene Jr., vice president-
television for RKO General, called
TIO’s service “vital to the operation of

modern television stations, both from
the program and marketing stand-
points.” The announcement followed
word that RKO General had applied
and been accepted for membership in
the radio and television codes of the
National Association of Broadcasters
for all 14 of its U. S. radio stations and
the two of its TV stations that are net-
work affiliates, wNAc-Tv Boston, and
WHBQ-TV Memphis, both affiliated with
ABC-TV (BROADCASTING, Dec. 15).

Review board OK's
WHUT sale to Eastern

The sale of wHUT(AM) Anderson, Ind.,
by J. W. O’Connor to Eastern Broad-
casting Corp. for $650,000 received
FCC Review Board approval last week.

Eastern Broadcasting is principally
owned by Roger Neuhoff, and is also
the licensee of wcvs(aM) Springfield,
Ill.,, and wHAP(AM) Hopewell, Va.
Eastern’s acquisition of wBOW-AM-FM
Terre Haute, Ind., is pending FCC ap-
proval.

Mr. O’Connor owns 72% and is gen-
eral manager of wcru-tv Chicago.

The application for the sale of wHUT
was filed last June, but was set for
hearing by the commission on several
grounds: To determine whether the
short-term renewal given wcvs reflected
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adversely on Eastern; whether in view
of Mr. Neuhoff’s acquisitions of six
stations and the sale of four stations
in the past 10 years indicated traffick-
ing in licenses, and whether Eastern’s
proposed commercial practices for the
Anderson station accorded with the
needs of the community.

Following a hearing, an FCC ex-
aminer recommended that the sale be
approved. Following exceptions by the
FCC’s Broadcast Bureau, the three-
member review board panel held with
the examiner that the wcvs short-term
renewal did not reflect adversely on
Mr. Neuhoff, and was a lapse in judg-
ment. Wcvs received a one-year renewal
in 1968 because of allegedly mislead-
ing promotion in connection with a
“Lucky Bucks” contest, and a $10,000
fine as a result of purported misleading
practices in connection with a “Christ-
mas Daddy” contest over WALT(AM)
Tampa, Fla., formerly licensed to East-
ern.

Since 1960, Eastern has disposed of
WALT, WILA(AM) Danville and wcHv-
(aM) and wccv-FM Charlottesville, all
Virginia. The review board held, as did
the examiner, that the acquisitions and
sales could not be considered traffick-
ing since Bastern sold the stations to
“trade up”, to buy other stations in
larger markets. This has never been
considered trafficking by the FCC, the
board noted.

The board, again agreeing with the
examiner, also held that Eastern’s com-
mercial proposals for wHUT were simi-
lar to proposals for Eastern’s other sta-
tions that had been approved by the
FCC in the past and thus were in the
public interest.

ChangingHands

Announced:

The following station sale was reported
last week and will be subject to FCC
approval.

= WKSN-AM-FM Jamestown, N. Y. Sold
by Lowell W. Paxson to Warren and
Ann Koerbel for $635,000. Mr. Koer-
bel is presently manager of WNBR-FM
Binghamton, N. Y. Mr. Paxson retains
WYND Sarasota, Fla., and wrBy Water-
bury, Conn. WKSN is 250 w full time on
1340 kc. WKSN-FM operates with 3 kw
on 101.7 mc. Broker: Chapman & As-
sociates.

Approved:

The following transfers of station own-
ership were approved by the FCC last
week (for other FCC activities see “For
the Record,” page 52).

= WHUT Anderson, Ind.: Sold by J. W.
O’Connor to Eastern Broadcasting
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Corp. for $650,000 (see page 38).

s KymM Forth Worth: Sold by Everett
S. and C. D. Salley to Broadcast Con-
sultants Corp. for $430,000. Broadcast
Consultants is 97.5% owned by Tracey-
Locke Inc., Dallas advertising agency
that owns kcNw Tulsa, Okla., and 2.5%
by Howard B. Fisher, radio-TV director
for that agency. KJiM is a daytimer on
870 kc with 250 w.

Cable television

= Simi, Calif.: Clarity TV Inc. sold by
Robert Akin and associates to H&B
American Corp. in exchange for com-
mon stock of H&B American. Simi
CATV has 2,000 subscribers, began
operating in 1965 and provides its
2,000 subscribers with all Los Angeles
TV and FM stations on its 12-channel
system. H&B American is a multiple
CATV owner, with 72 systems serving
256,000 subscribers in 140 commu-
nities. It is scheduled to merge with
Teleprompter Corp., also a multiple
CATV owner, following stockholder
meetings next month. Mr. Akin re-
mains as resident manager of Simi.

Adams-Russell agrees
to purchase Mass. CATV

Agreement in principle for the sale of
70% interest in Aurovideo Inc., Wal-
tham, Mass.,, multiple CATV owner,
by Richard Surprenant, president, to
Adams-Russell Co., also Waltham,
Mass.,, was announced last week.
Adams-Russell, which is engaged in
military electronics devices, already
owns 30% of Aurovideo Inc.

Mr, Surprenant, who was founder
and owner of National Teline Corp.
before it became part of Aurovideo,
is receiving 55,250 shares of Adams-
Russell Co. plus cash. He is also slated
to become a member of the board of
Adams-Russell at the company’s stock-
holders meeting next month, and will
continue as president of Aurovideo.
Adams-Russell closed at $11.25 last
Wednesday (Dec. 31, 1969), on the
American Stock Exchange.

Aurovideo owns six CATV systems
(three in Massachusetts, and one each
in New York, Missouri and Arkansas),
with almost 8,000 subscribers, valued
at between $3 & $4 million.

Ohio CATV system loses
three-year expansion fight

A federal appeals court told a CATV
system serving Cleveland suburbs that
its three-year battle against the FCC’s
CATYV rules on expansion had failed.

The U.S. Court of Appeals for the
Sixth Circuit on Dec. 23 upheld the
FCC on all points. On the receiving
end of the bad news was Telerama Inc.,
a multiple CATV owner.

Telerama went to court to overturn
an FCC notice that prohibited it from

expanding into any Cleveland suburb '

that it had not been serving by Feb.
15, 1965. Telerama also asked the court
to overrule the FCC’s denial last year
of a request to import distant TV sig-
nals in the Cleveland area.

Telerama, which is 49% owned
by group-broadcaster Scripps-Howard
Broadcasting Co., claimed that the 1965
cutoff date did not apply because Tele-
rama had initiated plans before then
to serve 18 communities in the eastern
suburbs of Cleveland. The commission
denied Telerama’s claim that it was
covered by the grandfather clause of
the commission’s CATV rules.

The court found the FCC's notice
to Telerama in 1966 “consistent with
the letter and even more consistent
with the spirit and history of the rule.”
The court also held that the commis-
sion’s procedures on the importation of
distant signals was entirely valid.

The court also said it found “some-
what more sympathy” for the equities
arising out of Telerama’s investments,
but could find “no more appropriate
form of relief than did the commis-
sion. It seems clear to us,” the court
said, “that after the April 22, 1965
notice of inquiry, Telerama deliberately
decided to proceed with substantial

cash outlays to attempt to develop a
going business before government reg-
ulation could affect its right to do so.

“This was obviously a business gam-
ble made with full knowledge of possi-
ble consequences. But it is also obvious
that the gamble did not produce the
jackpot at which Telerama was aiming.
Telerama’s objectives and the public
interest, as determined by the FCC,
collided Feb. 15, 1966. . . . If there
were to be effective regulation of
CATV, obviously there had to be a date
beyond which untrammeled expansion
could not occur.”

Committee is chosen
to nominate NCTA board

Robert Beisswenger, president of Jer-
rold Corp. and a former chairman of
the National Cable TV Association,
heads a nominating committee to select
candidates for the 1970-1971 NCTA
board. The nominating committee is
required to announce its list of nomi-
nees in April, 60 days before the June 7
NCTA convention in Chicago. ,

Other members of Mr, Beisswengers
committee: William R. Brazeal, Com-
munity Tele-Communications Inc.; Sam
C. Haddock, TV Cable Co.; Robert H.
Symonds, Teleprompter Corp., and John
Walson, Service Electric Co. _
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Tower crash sparks claim

KXJB-TV wants $350,000 damages
for lost revenues to be paid by U.S.

Can a broadcaster, whose tower was
knocked down by a military plane,
collect for lost revenues as well as
more tangible losses? That question
may be answered when the claim filed
by North Dakota Broadcasting Co.
against the U. S. Navy is finally de-
cided.

Genesis of the claim was a Feb. 14,
1968 accident, when a U. S. Marine
Corps helicopter sheared one of the
guywires of the 2,063-foot tower of
KxJB-TV (ch. 4), Valley City (Fargo),
N. D, toppling it to the ground. All
four occupants of the Marine helicopter
were killed in the accident which oc-
curred on a clear day at 9:08 a.m.

The station resumed broadcasting
four days later from the site of its old
1,000-foot tower. It moved back to its
regular facility four months later, on
June 28, 1968, on completion of the
rebuilt 2,000-foot tower.

North Dakota Broadcasting is asking
for $349,560 in damages as a result of
the accident, according to John W.
Boler, president and principal stock-
holder of the company. This includes
not only out-of-pocket expenditures
(moving to temporary quarters and
back again as well as sums spent in re-
building that were not covered by in-
surance), but also canceled contracts
and network, national spot and local
business that failed to materialize dur-
ing the station’s enforced four-month

temporary operation.

Part of the losses in revenues is
calculated, Mr. Boler said, on the fact
that KxJB-TvV was due to receive a rate
increase from its network (CBS) fol-
lowing the February-March sweep by
the American Research Bureau. That
survey began on the very day the acci-
dent occurred, resulting in no audi-
ence for the eight days the station was
off the air, and a heavily. diminished
audience during the four months of
temporary operations, according to Mr.
Boler.

The claim was filed with the Navy
Department on July 22, 1969. Aside
from a few informal meetings with
Navy Department lawyers, no action
has been taken by the government on
the claim.

North Dakota Broadcasting is also
the owner of kxMB-Tv Bismarck, N. D.,
and KxAB-Tv Aberdeen, S. D.

Midcontinent denies
concealment charge

Midcontinent Broadcasting Co. last
week rejected charges that it purpose-
fully failed to disclose the full extent
of its CATV interests in FCC ownership
reports and renewal applications for
kpLO-Tv Florence, S. D., and its other
South Dakota radio-TV stations.

Last month TV Signal Co. of Aber-
deen asked the FCC to revoke KDLO-

22 groups will debate
land-mobile claims

As of last Tuesday (Dec. 30, 1969),
some 22 groups had filed notices of ap-
pearances at oral argument scheduled
for Jan. 22-23 on the FCC’s proposal
to open the UHF portion of the spec-
trum to land-mobile radio users.

A request by the National Associa-
tion of Broadcasters for postponement
of argument was denied last week by
the commission on the grounds that it
would be difficult to reschedule the
proceeding at any other time in the
near future.

Also last week the commission de-
nied an extension of time requested by
the central committee on communica-
tion facilties of the American Petroleum
Institute and the Land Mobile Com-
munications Counsel for commenting
on the FCC-sponsored Stanford Re-
search Institute study of land-mobile

spectrum utilization.

These groups said they will be present
at oral argument Jan. 22-23: ABC, U.S.
Communications Corp.; Plains Tele-
vision Corp.; Forward Television Inc.;
Winnebago Television Corp.; National
Association of Broadcasters; AT&T;
National Association of Manufacturers;
General Electric Co.; Association of
Maximum Service Telecasters; Amer-
ican Newspaper Publishers Association;
Communications Industries Inc.; land-
mobile communications section of in-
dustrial electronics division and con-
sumer products division of Electronic
Industries Association; Special Indus-
trial Radio Service Association; mobile
radio department of General Electric
Co.; National Association of Business
and Educational Radio Inc.; Aeronau-
tical Radio Inc.; central committee on
communications facilities of The Amer-
ican Petroleum Institute, and Associ-
ated Public Safety Communications Of-
ficers Inc.

Tv's license on the ground that it de-
ceived the commission, suggesting that
had the commission been aware of Mid-
continent’s “vast cable-TV interests” at
the time of its most recent renewals, it
may have set KDLO-TV’s license renewal
for hearing (BROADCASTING, Dec. 1,
1969).

Midcontinent and TV Signal Co. both
hold CATV franchises in Aberdeen.

Midcontinent told the FCC that prior
to Jan. 2, 1968, it had an interest in
only a single operating cable system,
serving Lead-Deadwood, S. D. The li-
censee said that the remainder of its
CATV interests were, as of the date
KDLO-TV’s renewal application was acted
upon, “mere non-exclusive ordinances”
and not operating systems or systems
under construction.

Conceding that it erred in failing to
include the Lead-Deadwood system as
a “business” on FCC forms, Midconti-
nent maintained that “with approxi-
mately 125 subscribers [in late 1967] it
barely qualified as a ‘jurisdictional’ sys-
tem” under the commission’s rules. It
said the system had since been com-
pletely rebuilt and expanded.

Included with Midcontinent’s reply
to TV Signal Co.’s allegations was a de-
tailed listing of its CATV interests. The
licensee pointed out that the interests
had been disclosed to the commission
on several occasions in connection with
other matters, such as a 1967 FCC in-
quiry into CATV ownership patterns.

Responding to allegations of concen-
tration of mass media control, Midconti-
nent said its stations “do not pose any
threat of concentration of control inimi-
cal to the public interest and indeed
have a distinguished record of service to
the public.” It observed that the Lead-
Deadwood system was “far removed”
from its radio-TV markets.

Charging TV Signal Co. with a “cam-
paign of continual harassment,” Mid-
continent said the company’s suggestion
that Midcontinent’s decision not to treat
the Lead-Deadwood system as a busi-
ness “represents either a willful or re-
peated violation of FCC rules, or a
calculated effort to deceive the commis-
sion, is patently frivolous.”

FCC holds up grant

to Michigan Bell

The FCC, on a request by Poole Broad-
casting Co., licensee of wJrRT-Tv Flint,
Mich., has granted a stay of its Nov.
10, 1969, order granting construction
authorization to Michigan Bell Tele-
phone Co.

Last week’s action forbids CATV car-
riage of Detroit-Windsor signals in
areas not presently served in the vicinity
of Flint, until after review by the U.S.
Court of Appeals for the District of
Columbia.

The partial stay was needed, the com-
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mission said, to give the court time to
pass upon the matters on appeal before
a substantial change in circumstances
occurs. At issue are Michigan Bell’s
plans to turn the next segment of the
Flint system over to Wonderland Ven-
tures Inc. by Jan. 23.

“It is apparent,” the commission
added, “that Michigan Bell and Won-
derland will institute expanded service
as soon as possible . . . and “disrup-
tion of newly instituted service would
be required” if the order were not
conditioned for review purposes.

Poole Broadcasting objected to car-
riage of the signals of Detroit-Windsor
stations in and around Flint and ap-
pealed the commission’s Nov. 10 order
granting the certificate authorizing con-
struction. Poole asked the commission
to stay its order pending the outcome
of the appeal and argued that imple-
mentation of the planned CATV ex-
pansion would deprive the courts of an
opportunity to pass on whether or not
unrestricted carriage of the Detroit-
Windsor signals would serve the public
interest.

Poole said that if the court found
that the public interest would not be
served, service instituted by Wonder-
land after Nov. 10 would have to be
withdrawn, resulting in disrupted serv-
ice. The Detroit-Windsor stations place
a predicted Grade B or better signal
over the area of Flint.

Johnson advocates
a range of restraints

The antitrust Jaws may be adequate for
dealing with economic-based problems
in broadcasting, as in other areas of
commerce, but not for creating a cli-
mate in which creativity and diversity
of voices can flourish. A variety of
“instruments of reform” are needed
to accomplish that. )

FCC Commissioner Nicholas John-
son delivered that message last week in
a 73-page paper presented at a Trade
Regulation Roundtable, at the Associa-
tion of American Law Schools’ annual
convention in San Francisco.

The commissioner, a frequent and
caustic critic of television, ticked off
the factors he sees inhibiting true
creativity—among them, the “frustra-
tion” of writers whose “most creative
work” never gets on television; the “ex-
cessive orthodoxy” of networks in their
alleged refusal to buy ‘“controversial
scripts” and their “excessive control”
over the creative process; and “the ex-
tremely narrow” range of views ex-
pressed on television.

For Commissioner Johnson, televi-
sion should reflect six “content-neutral
values”—creativity, diversity, flexibility,
competition, individual participation

and prevention of excessive power.

He feels antitrust laws alone are in-
adequate to provide the industry struc-
ture that would permit those values to
be achieved. One reason, simply, is the
difficulty in applying the antitrust laws
to existing media concentrations. An-
other is the problem in defining the
relevant “product”—“it does not seem
desirable to limit the level of permis-
sible First Amendment diversity of
thought and expression to the standards
of the advertising market.”

He said the commission’s own mul-
tiple-ownership rules do not appear
adequate, even though “their enforce-
ment has been less than enthusiastic.”
But he noted that the commission is
considering a number of rulemaking
proposals he feels may be of some aid
—one to bar owners of a full-time sta-
tion from acquiring another in the same
market, another to limit cross owner-
ship of CATV systems by persons with
other media holdings, and two others
to limit network domination of the
prime-time television-program market.
In addition, the commission is studying
conglomerate ownership of broadcast
properties.

He also pointed to legal and tech-
nological developments leading to great-
er individual access to television. One
was the Supreme Court’s decision up-
holding the commission’s fairness doc-
trine that requires broadcasters to dis-
cuss controversial issues and to present
all sides of them.

He also discussed the “innovations”
in CATV which “offer a potentially
unlimited number of channels into the
home.” He said that ‘“ultimately,”
CATV systems may be required to
hold open channels on a common-
carrier basis to paying customers—and
to reserve some free channels for per-
sons unable to pay and who do not
intend to advertise.

Communications law firm
goes its separate ways

The Washington law firm of Scharfeld,
Bechhoefer, Baron, Finkelstein & Fire-
stone, some members of which have
long been associated with communica-
tions law, was dissolved Jan. 1. Last
week its members announced new asso-
ciations.

Bernard G. Bechhoefer said he will
establish a general practice and spe-
cialize in atomic energy-related law.

Theodore Baron, senior specialist in
communications law, will continue his
communications practice.

Michael Finkelstein and Martin E.
Firestone will continue the practice of
law as the firm of Finkelstein & Fire-
stone in association with Martin A.
Blumenthal, formerly an attorney with
the FCC. Mr. Bechhoefer will be re-

tained as counsel to the firm. All will
have offices at 1725 K Street N.W. Mr.
Bechhoefer also will be counsel to Mr.
Baron.

Arthur W. Scharfeld, who was a
pioneer in communications law and
first general counsel of the old Federal
Radio Commission, died Aug. 15, 1966.
He with Messrs. Bechhoefer and Baron
founded the firm that has been dis-
solved.

Another round
for WLBT(TV)

Lamar Life argues
FCC should hold hearing
on its renewal application

Lamar Life Broadcasting Co., late li-
censee and temporary operator of WLBT-
(Tv) Jackson, Miss., charged last week
that the FCC had “unlawfully termi-
nated its statutory right . . . to con-
tinue to operate channel 3 as a ‘hold-
over’ licensee . . .”

Lamar asked the commission to re-
consider its requirement that it file a
new application for a construction per-
mit to operate the channel. It asked
that it be allowed instead to file an
amendment to its renmewal application
and that the commission go forward
with a hearing to determine whether
the public interest will best be served
by renewal of Lamar’s license or by
the grant of a new application.

Last month the commission vacated
its June 28, 1969, grant of the station’s
renewal to Lamar and invited other
applicants to file for the facility
(BROADCASTING, Dec. 8, 1969). The
action was in response to a ruling of
the U.S. Court of Appeals in Wash-
ington, which rebuked the commission
for its handling of the case and over-
turned its renewal of wLBT'’s license.

The commission said Lamar could
continue to operate the station pending
the setting up of an interim operation.
And Lamar will be permitted to file a
new application for the channel, in ac-
cord with the court’s order.

In requesting reconsideration of the
commission’s “unlawful and unprece-
dented action,” Lamar pointed to Sec-
tion 307(d) of the Communications
Act, which deals with license renewals.
The section reads in part: “ . . Pend-
ing any hearing and final decision on
such an [renewal] application and the
disposition of any petition for rehear-
ing pursuant to Section 405, the com-
mission shall continue such license in_
effect.”

Until a final “public-interest deter-
mination” is made concerning control of
WLBT, Lamar told the commission, the
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“manadate of Congress in Section 307-
(d) requires that Lamar continue in
operation of channel 3.”

Referring to a clarifying statement on
the appeals-court decision issued by
Judges Carl McGowan and Edward Al-
len Tamm, Lamar said the court had
assured the commission that it—and
not the court—was to make a public-
interest determination as to whether
Lamar’s license should be renewed.

“The court did not direct or suggest
that the commission deny or ignore
Lamar’s pending renewal application or
its right to continue to operate .
until its pending renewal application
is finally determined to be taken from
it,” Lamar said, adding that the court
had taken note of the commission’s
general counsel’s argument that Lamar
was entitled to have its license contin-
ued in effect pending final determina-
ion of its renewal application.

“Despite this clarification of the
court’s position,” Lamar said, “the com-
mission order of Dec. 5 ignores Lamar’s
statutory rights and, in effect, denies its
renewal application without hearing.”

Lamar argued that that the court had
recognized its status as a “holdover
licensee” [albeit a licensee “in name
only”] in urging the commission to get
on with a new hearing in which its
renewal application would be compared
with applications filed by new parties.

One such application is now on file
with the commission, that of Civic
Communications Corp., a group of
racially integrated Mississippi residents.

Alleged instances of racial discrimi-
nation and violations of fairness-doc-
trine requirements leveled by groups
backed by the United Church of Christ
led to WLBT’s renewal being challenged.

The commission, instead of setting
the renewal for hearing, approved a

one-year license. The groups appealed
their denial of standing as parties in
interest and won a benchmark victory
when the Washington appeals court di-
rected the commission to hold a hear-
ing. After the commission granted a
three-year renewal, the groups again
appealed and again emerged victorious
when the court overturned the full
renewal,

Basic Communications
looks ahead to 1970

Country music is big business for group-
owner Basic Communications Inc., New
York, and 1970 holds promise for the
company to become even bigger in the
field.

According to Emil Mogul, the com-
pany’s president, Basic Communications,
which for the past few years has been
hatching plans for diverse activities but
with a base of country music originating
in Wheeling, W. Va., will move ahead
in 1970 toward creating one of the
largest such entertainment complexes in
the U. S.

Mr. Mogul outlined the group own-
er’s plans at a year-end luncheon held
in New York last week for the stations’
sales representatives (Robert Eastman
Co. and McGavern-Guild-PGW Radio),
the stations’ associates and their finan-
cial backers.

Basic Communications last Septem-
ber merged with Medical Investment
Corp., a Minneapolis-based diversified
communications, entertainment and mar-
keting-services complex, in an agree-
ment involving cash and stock valued at
$6,850,000 (BROADCASTING, Sept. 29,
1969), subject to FCC approval. Its sta-
tions are wiGo(AM) Atlanta; WYDE(AM)
Birmingham, Ala., and wwvaA-AM-FM
Wheeling, W. Va. The Wheeling stations

produce and stage the 35-year old
Wwva Jamboree (to become Jamboree,
U.S.A.).

In the merger agreement with Medi-
cal Investment, Mr. Mogul will become
a senior vice president of the parent
firm and continue to operate Basic Com-
munications which reported revenues
in 1968 of over $2 million.

Mr. Mogul said that among the plans
in Wheeling are the testing of a second
Jamboree show, which if it succeeds,
will become a regular Friday night
feature on wwva; the construction of
modern recording studios in the new
wwva building—*we might also go into
producing cassettes and eight tracks”;
the establishment of a talent agency to
book shows for appearances on Jam-
boree and elsewhere in the U. S.; a
talent management agency to both de-
velop and manage talent in the country-
music field, and syndication of shows
for radio and TV.

Once the FCC approves the merger
of Basic Communications with the Med-
ical Investment complex, Mr. Mogul
said the group owner plans to add
“four more AM stations in the top-25
markets.”

Media notes:

New Year’s relocation = The law offices
of Harry P. Warner have moved to
Century City-Suite 2440, 1990 Avenue
of the Stars, Los Angeles 90067.
Knick’s network = TNC Networks, a
division of Trans-National Communica-
tions, New York, has announced the
formation of the New York Knicker-
bockers Radio Network. Comprised of
40 stations and markets in five states of
the northeast, the network is the largest
in professional basketball. Formed in
conjunction with Madison Square Gar-
den Inc., the network is sponsored by
Schaeffer beer and Mobile gasoline.

Programing

Copyright approvals
given Idaho CATV

Coeur d’'Alene system'’s
retransmission consents
may test FCC proposals

A CATV company planning to build
a system in Coeur d’Alene, Idaho,
would like to do its bit to help the FCC
obtain information on how its proposed
retransmission - consent rules would
work in practice. It’s uncertain, how-
ever, whether the commission will ac-
cept the offer, or how much it would

learn if it does.

The company, Coeur d’Alene Cable-
vision Inc., has not only obtained re-
transmission permission from the distant
stations whose signals it wants to im-
port—KGvo-Tv Missoula, Mont., and
KLEW-TV Lewiston, Idaho—it has ob-
tained permission from the copyright
owners of seven of the programs it pro-
poses to transmit.

Coeur d’Alene thus is believed to be
the only CATV system to have sub-
mitted proof of retransmission consent
from copyright owners in seeking per-
mission to import distant signals into
major markets—in this case, Spokane,
which is ranked 76th.

The commission proposed its retrans-
mission-consent rules as part of its

over-all CATV rulemaking on Dec. 13,
1968. At the same time, it said it would
waive its present rules barring the im-
portation of distant signals without a
hearing to permit “some” tests of its
proposal.

It subsequently made clear it would
require program-by-program clearance
and that it was interested in cases in
which systems would obtain consent
from owners of the programs—not only
the distant stations themselves—since
the purpose of the proposed rules was
to put CATV systems on the same foot-
ing as stations in competing for pro-
graming.

To date, the commission has sanc-
tioned only one experiment, by Top
Vision Cable Co., in Owensboro, Ky.,
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last August. And that system had sub-
mitted retransmission consents only
from the distant stations for locally
produced programing it planned to im-
port.

Coeur d’Alene provided proof of
consent from copyright owners after
two stations in its market—KREM-TV
and kxLY-Tv—had opposed its petition
for waiver of the present distant signal
rule and XREM-TV noted that the CATV
system had obtained only retransmis-
sion consent for locally produced dis-
tant programing.

Although Coeur d’Alene has made
a stronger showing than Top Vision, in
obtaining retransmission-consents from
copyright owners, there is no certainty
the commission will be persuaded to
grant its waiver request. One problem
could be the company’s failure thus far
to report an agreement that would in-
dicate it is truly competing with sta-
tions for programing.

Of the seven consents obtained, only
one involves the payment of a fee—8$15
per episode, to the producers of North-
west Traveler and The Traveler. And
only one of the others is a nonreligious
program—Bing Crosby Productions’
Championship Bowling ‘O’ Series, for
26 weeks beginning Sept. 9.

In all, Coeur d’Alene contracted more
than 30 copyright owners, and it hopes
to report additional consents. But there
have been some refusals. The company
noted that MCA-TV, for instance, re-
fused permission for retransmission of
McHale's Navy.

Ad lib appeals
censored on Griffin

Merv Griffin was more surprised than
disturbed over the censoring by CBS of
a “Mail Appeal for Peace” made by
actress Elke Sommer on his network
show Dec. 29, 1969.

The appeal was made by Miss Sommer
on behalf of “People for Peace,” de-
scribed by Mr. Griffin as a “nonpartisan
organization made up of celebrities.” In
the appeal, Miss Sommer urged viewers
to send cards and other greetings to
Mrs. Martin Luther King Jr., calling
for an end to violence and for peace.
Mrs. King is planning to take cards and
letters to President Nixon.

“I couldn’t believe my ears,” Mr. Grif-
fin said, recalling his reaction when he
was told about the deletions. A week
earlier, on Christmas day, a similar ap-
peal by comedienne Carol Burnett also
was cut by network officials.

“There was no forewarning,” Mr.
Griffin complained, last Tuesday (Dec.
30), indicating that the network had
the tapes of both shows five or six days
ahead of time and there was plenty of
time to notify him of any changes.

But, he added: “I understand their

[network] position. There are so many
organizations, you’d have to dig way
back into their backgrounds to be sure
about what you were promoting.”

CBS issued a formal statement re-
affirming its policy: “We are sorry we
found it necessary last week to edit
from a Merv Griffin Show some of the
remarks of Carol Burnett, one of the
greatest stars of the CBS family. Un-
fortunately, we had no alternative, since
long-established network policy pro-
hibits appeals for active support for
any cause without prior consultation
with the networks.” Network officials
said this, naturally, also applied to
Miss Sommer’s appearance.

UHF pays $1 million
for MCA film package

In what is believed to be the largest
feature-film purchase by a UHF sta-
tion, wpHL-Tv Philadelphia has bought
MCA TV’s “Universal 53” package of
motion pictures, according to a joint
announcement today (Jan. 5) by the
station and the distributor. Though the
price was not divulged, it is estimated
to run in excess of $1 million.

The 53 features, the large majority
of which were produced after 1965, in-
clude such titles as “Torn Curtain,”
with Paul Newman and Julie Andrews;
“Boom,” with Elizabeth Taylor and
Richard Burton; “The War Wagon,”
with John Wayne and Kirk Douglas;
“Ballad of Josie,” with Doris Day;
“Psycho,” with Anthony Perkins; “An-
gel in My Pocket,” with Andy Grif-
fith; “Madigan,” with Richard Widmark
and Henry Fonda, and “Death of a
Gunfighter,” with Lena Horne and
Richard Widmark.

Len Stevans, vice president, opera-
tions, U.S. Communications Corp.,
said the films will be slotted in the
company-owned UHF station’s 9 p.m.
and 11:30 p.m. nightly movie slots.
Keith Godfrey, vice president of sales
for MCA TV, observed that such re-
cently released films traditionally have
been bought in major markets by VHF
outlets.

WB orbits Starlite 3 and 4

Warner Bros. Television is placing into
syndication two packages of re-run
feature films under the titles of “Star-
lite 3” and “Starlite 4,” it was an-
nounced last week by Charles D. Mc-
Gregor, executive vice president in
charge of worldwide television distribu-
tion. Among the features are “Captain
Horatio Hornblower,” with Gregory
Peck; “East of Eden,” with James Dean,
Julie Harris and Burl Ives; “I Confess,”
with Montgomery Clift and Anne Bax-
ter; “The Searchers” with John Wayne,
and “Mr. Roberts,” with James Cagney
and Jack Lemmon.

Cavett holds his own
in New York Nielsens

ABC-TV’s Dick Cavett returned as a
late-night talk show host last Monday
(Dec. 29, 1969) and in the New York
Nielsen succeeded in equaling CBS-TV’s
Merv Griffin audience share, but both
lagged well behind NBC-TV’s Tonight
Show Starring Johnny Carson.

For the 11:30 p.m.-1 a.m. time period
in New York, Mr. Carson averaged a
10.4 rating, 30 share, while the others
each had an 11 share. Mr. Cavett had
a 3.8 rating, and Mr. Griffin a 3.7. Joey
Bishop, ABC’s host until Nov. 26
(BROADCASTING, Dec. 1, 1969), usually
had a New York rating of around 2
with an 8 share, and Mr. Griffin was
averaging about 4.5 with a 19 share.
Mr. Carson’s rating Dec. 29 was about
three points higher than his average,
although the share was about the same.
Guests on NBC-TV that night included
New York Mayor John V. Lindsay and
comedian Alan King.

On a national level, ratings will not
be available for another week. The Joey
Bishop Show had been averaging around
a 14 share, cleared by around 121 sta-
tions. The clearances on the Dick
Cavett Show are about the same. Over
200 stations clear The Tonight Show
and over 150 carry Merv Griffin.

Worlid’s Finest
Tape Cartridge System

CRITERION

World’s Largest Selling
Tape Cartridge System

CRITERION

World’s Most Reliable
Tape Cartridge System

CRITERION

Available for prompt
shipment. Order today.
Call (217) 222-8200.

o GATES
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TV network showsheets: 1st-quarter schedules

Networks are listed alphabetically with
the following information: time, pro-
gram title in italics, followed by spon-
sorship. Abbreviations: sust., sustaining;
part., participating; eff., effective; R,
repeat. All times Eastern. Showsheets
are published in BROADCASTING at the
beginning of each quarter.

Sunday morning

8:30-10 a.m.

ABC-TV 8:30-9:30 No network service; 9:30-
10 Dudley Do-Right, part

CBS-TV 8:30-9 Sunrise Semester part.; 9-
9:30 Tom & Jerry, part.: 9:3016 The Bat-
man Show, part.

NBC-TV No network service.

10 a.m.-noon

ABC-TV 10-10:30 Fantastic Voyage, part.:
10:30-11 The Fantastic Four, part.; 11-11:30
ll]i’::tlmnkle part.; 11:30-12° Discovery *70,
CBS-TV 10-10:30 Lamp Unto my Feet, part.:

10:30-11 Look Up and Live, part.; 11-11:30
Camera Three part.; 11:30- 12 Face the Na-

NB(f-TV No network service.

Sunday afternoon-evening

Noon-1 p.m.

ABC-TV No network service.

CBS-TV 12-12:30 Face the Nation, part. (2d
feed); Naﬂomzl Hockey League, part. (varl-
ous times)

NBC-TV No network service.

1-2 p.m.

ABC-TV 1-1:30 Directions, sust.; 1:30-2 Is-
sues and Answers, part.

CBS-TV Hockey, cont.

NBC-TV 1-1:30 Meet the Press, Allstate,

part.; 1:30-2 Guideline, sust.

2-5 p.m.

ABC-TV No network service.

CBS-TV Hockey, cont.; 4:30-5 Jean Claude
Killy, part.

NBC-TV No network service.

5-6 p.m.

ABC-TV No network service.

9-10 p.m.

ABC-TV Sunday Night Movie, part.
CBS—TV The Glen Campbell Goodtime Hour,

NBC—TV Bonanza, part.
10-11 p.m.

ABC-TV Movie, cont.
CBS-TV Mission: Impossible, part.
NBC-TV The Bold Ones, part.

11-11:15 p.m.

ABC-TV No network service.
CBS-TV CBS Sunday News With
Reasoner, part.

NBC-TV 'No network service.

Harry

Monday-Friday

7-10 a.m.

CBS-TV 4-4:30 Gomer Pyle—USMC, Dbart.;
4:30-5 No network service.

NBC TV 4-4:30 Name Droppers, part.; 4:30-

5 No network service.

5-7:30 p.m.

ABC-TV 56 No network service; 6-7:30 ABC
Evening News with Frank Reynolds, part,
(3 feeds).
CBS-TV 5-7 No network service; 7-7:30 CBS
Evening News with Walter Cronkite part.
NBC-TV 56:30 No network service; 6:30-
(23? g’h)a Huntley-Brinkley Report, part.
eeds).

11-1 a.m.

ABC-TV 11-11:30 No network service; 11:30-
1 a.m. The Dick Cavett Show, part.

CBS-TV 11-11:30 No network service; 11:30-
1 a.m. The Merv Griffin Show, part.
NBC-TV 11-11:30 No network service: 11:30-
1 a.m. The Tonight Show Starring Johnny
Carson, part.

Monday evening

ABC-TV No network service.

CBS-TV 7-8 CB8 Morning News With Joseph
Benti, part. (2d feed); 8-9 Captain Kangaroo,
part. (2d feed): 9-10 No network service.
NBC-TV 79 Today, part.; 9-10 No network

service.

10-11 p.m.

ABC-TV No network service.

CBS-TV 10-10:30 The Lucy Show, part.;

10:30-11 The Beverly Hillbillies, part.
NBC-TV 10-10:25 It Takes Two, part.; 10:25-
10:.'{0 News, part.; 10:30-11 doncentrahon
part.

11 a.m.-noon

ABC-TV No network service.

CBS-TV 11- 11 30 The Andy Gnﬂ‘lth Show,
part.; 11:30-12 Love of Life, part

NBC- TV 11- 11 :30 Sale of the Centu,ry part.;
11:30-12 The Hollywood Sgquares, part.

Noon-1p.m.

ABC-TV 12-12:30 Bewitched, part.; 12:30-1

That Girl, part.

CBS-TV 12-12:25 Where the Heart Is, part.:
2:25-12:30 CBS Midday News, part.; ’12:30-1

Sea'rch For Tomorrow, Procter and Gamble.
NBC-TV 12-12:30 Jeopardy part.; 12:30-

12:55 The Who, What, Where Game Dart.;

12:55-1 News, part.

1-2 p.m.

ABC-TV 1-1:30 All My Ciuldren part.; 1:30-2
Let’s Make a Deal, part

CBS-TV 5-5:30 No network service; 5:30-6 CBS-TV 1-1:30 Sunrise Semester part.; 1:30-
Ted Mack and the Original Amateur Hour, 2 As The World Turns, par

part. NBC-TV 1-1:30 No network service; 1:30-2
NBC-TV No network service. Life with Linkletter, part.

6-7 p.m. 2-3 p.m.

ABC-TV No network service. ABC-TV 2-2:30 Newlywed Game, part.; 2:30-

CBS-’I’P", l\g_ae rgatho’:;k sérvice.
NBC- e Frank McGee Report,
E?gtctrlcs :30-7 G-E College Bowl, G::’:eral

7-8 p.m.

ABC-TV Land of the Giants, part.

CBS-TV 7-7 30 Lasste part.; 7:30-8 To Rome
With Love,

NBC-TV 7-7 30 ‘Mutual of Omaha’s Wild
Kingdom, Mutual of Omaha; 7:30-8:30 The
Wonderful World of Disney, part.

8-9 p.m.

ABC-TV The FBI Ford.
CBS-TV The Ed Sullivan Show, part.
NBC-TV 88:

Disney, cont.: 8
Cosby, part. :30-9 Bill

3 Dating Game, part.

CBS-TV 2-2:30 Love i3 a Many Splendored

Thing, part.: 2:30-3 The Guiding Light,

e g Gamile
Days of Our Lives, Dart.:

2:30-3 The Doctors, part.

3-4 p.m.

ABC-TV 3-3:30 General Hospital, part.; 3:30-
4 One Life to Live, part.

CBS-TV 3-3:30 The_ Secret Storm, part.;
3:304 The Edge of Night, part.
NBC-TV 3-3:30 Another World, part.; 3:304
Bright Promise, part.

4-5 p.m.

ABC-TV 4-4:30 Dark Shadows, part.; 4:30-5
No network service.

7:30-9 p.m.

ABC-TV_7:30-8:15 Music Scene, part.;
9 New People, part.; 7:30-8:36 It Takes a
Thief, part. (eft. 1/19) 8:30-11 ABC Monday
Night Movie, part. (eft. 1/19). S

CBS-TV 7:30-8:30 Guw
NBC-TV 7:30-8 My World and Welcome To

nsmoke, Dpart.;
Here’s Lucy, part.

It, part.; 89 Rowan & Martin’s Laugh-In,
part.

9-10 p.m.

1A/BC -TV Survivors, part.; Movie, cont. (eff.

CBS-TV 9-9:30 Mayberry R.F.D., part.; 9:30-
10 The Doris Day Show, part.

N%‘tC-TV 911 Monday Night at the Movies,
part.

10-11 p.m.

ABC-TV Love American Style, part.; Movie,
cont. (eff. 1/19).

CBS-TV The Carol Burnett Show, part.
NBC-TV Movie, cont.

Tuesday evening

7:30-9 p.m.

ABC-TV 7:30-8:30 Mod Squad, part.; 8:30-10
Movie of the Week, part.
CBS-TV 7:30-8:30 Lancer, Dart.; 8:30-9:30

The Red Skelton Hour, part
NBC-TV 7:30-8 Jeannie, part.: 8-8:30 Debbie
Reynolds Show, bart.; 8:30-9 Julia, part.

9-10 p.m.

ABC-TV Movie, cont.

CBS-TV 9-9:30 Red Skelton cont.; 9:30-10
The Governor and J.J.,

NB(t}TV 9-11 Tuesday Night at the Movies,
part.

10-11 p.m.

ABC-TV Marcus Welby, M.D., part.
CBS-TV 60 Minutes/CBS News Hour, part.
NBC-TV Movie, cont.

Wednesday evening

7:30-9 p.m.

ABC-TV T7:30-8 Flying Nun, part. (eff. 1/21
Nanny and the Professor, part.); 8-8:30 The

Courtship of Eddie’s Father, part.; 8:30-9
Room 222, part.
CBS-TV 7:30-8:30 Hee-Haw, bpart.; 8:30-9

The Beverly Hillbillies, part.

NBC-TV 7:30-9 The Virginian, part.
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9-10 p.m.

Noon-1 p.m.

ABC-TV Wednesday Night Movie, part. (eff.
1/21 Johnny Cash Show, part.)

CBS-TV Medical Center, part.

NBC-TV Kraft Music Hall, Kraft.

10-11 p.m.
ABC-TV Movie, cont. (eff. 1/21 Englebert
Humperdinck Show, part.)

CBS-TV Hawaii Five-O, part.
NBC-TV Then Came Bronson, part.

Thursday evening
7:30-9 p-m.

ABC-TV The Ghost and Mrs. Muir, part.

(eff. 1/22 Pat_Paulsen, part.); 8-8:30 That

Girl, part.; 8:30-9 Bewttched part

CBS-TV 7:30-8 Family Aﬁazr, part.; 89
Daniel Boone, part. 8:30-

The Jim Nabors Hour, par
NBC-TV 7:30-8:30
9:30 Ironside, part.

9-10 p.m.

ABC-TV This i3 Tom Jones, part.
CBS-TV 911 CBS Thursddy Night Movie,

NBC TV 9-9:30 Ironside, cont.; 9:30-10 Drag-
net, part.

10-11 p.m.

9BC)TV It Takes a Thief (eﬂ.’ 1/19 Paris

(fBS-TV Movie, cont.
NBC-TV The Dean Martin Show, part.

Friday evening

7:30-9 p.m.

ABC-TV 7:30-8 Let’s Make ¢ Deal, part. (eff.
1/23 Flying Nun, part.); 88:30 The Brady
Bunch, part.: 309 Mr. Deeds Goes To
Town, part. (eff. 1/23 ‘The Ghost and Mrs.
Muir, part.).

CBS-TV 7:30-8 Get Smart part.: 8-8:30 The
Good Guys, part. (eff. 1/36 The Tim Conway
Show, part.); 8:30-9 Hogan’s Heroes, part.
NBC C-TV 7:308:30 High Chaparral, part.:

8:30-10 The Name of the Game, part.

9-10 p.m.

ABC-TV Here Come the Brides, part.
CBS-TV CBS Friday Night Mome part.
NBC-TV Name of the Game, cont.

10-11 p.m.

ABC-TV Jimmy Durante Presents The Len-
non Sisters, Dart. (eff. 1/23 Love American
Style)

CBS-TV Movie, cont.

NBC-TV Bracken’s World part.

Saturday

8-10 a.m.
ABC-TV 8-8:30 Adventures of Gulliver, part.:

8:30-9 Smokev Bear Show, part.: 9-10 Catta-
uooﬂa Cats, part.
TV 88:30 The Jetsons, part.: 8:30-9:30

The Bugs Bunny/Road Runner Hour part.:
9:30-10 Dastardly & Muttley in Their Flying
Machines, part.

NBC-TV 89 Heckle and Jeckle Show, part.:

9-9:30 Here Comes the Grump, part.: 9:30-
10 The Pink Panther Show, part.

10-11 a.m.

ABC-TV 10-10:30 Hot Wheels, part.: 10:30-

11 Hardy Boys, part.

CBS-TV 10-10:30 The Perils of Penelope
Pitstop, part.: 10:30-11 Scooby-Doo, Where
are You' part

NRBC-TV '10-10:30 H.R. Pufnstuf, Hasbro.:
10:30-11:30 The Banana S8plits Adventure
Hour, Kellogg.

11 a.m.-noon

ABC-TV 11-11:30 Sky Hawks, part.; 11:30-
12 George of the Jungle, part,
CBS-TV The Archie Comedy Hour, part.
NBC-TV 11-11:30 Banana Splits, cont.: 11:30-
12 The Flintstones, part.

ABC-TV 12-12:30 Get it Together, part.;
12:30-1:30 American Bandstand, part.
CBS-TV 12-12:30 The Monkees, ‘Part.; 12:30-1
Wacky Races, part.

NBC-TV 12-13:30 Jambo, part.; 12:30-1 Un-
derdog, part.

1-2 p.m.

ABC-TV 1-1:30 American Bandstand, cont.:
1:30-3:30 Various sporting events.

CBS—TV 1-1:30 Suprerman, part.: 1:30-2 John-

ny Quest, part.

NBC-TV No network service.

2-5 p.m.

ABC-TV Sporting events, cont.; 3:305 Pro
Bowlers’ Tour.

CBS-TV 24 No network service; 4-5 CBS
Golf Classic, part.

NBC-TV No’ network service.

5-7:30 p.m.

ABC-TV 5-6:30 Wide World of Sports, part.;
6:30-7:30 No network service.
CBS-TV 56:30 No network service; 6:30-
7:30 CBS Evening News with Roger Mudd,
part. (two feeds).

NBC-TV 5-6:30 No network service; 6:30-
7:30 The Huntley-Brinkley Report, part.
(two feeds).

7:30-9 p.m.

ABC-TV 7:30-8 Let’s Make a Deal, part.:
8-8:30 Newlywed Game, part.: 8:30-9:30
Lawrence Welk, part.

CBS-TV 7:30-8:30 The Jackie Gleason Show,
part.; 8:30-9 My Three Sons, part.
NBC-TV 7:30-8:30 Andy Williams,

part.;
8:30-9 Adam-182, part.

9-10 p.m.

ABC-TV 9-9:30 Lawrence Welk, cont.; 9:30-

10:30 Hollywood Palace, part. (eff. 2/14
Jimmy Durante Presents the Lennon Sisters,

part.)
CBS-TV 9-9:30 Green, Ac'res part.; 9:30-10
Petticoal Junct{on par
NB(tZ-TV 911 Saturday N{aht at the Movies,
par

10-11 p.m.

ABC-TV 10-10:30 Hollywood Palace, cont.;
10:30-11 No network service.

CBS-TV Manniz, part.

NBC-TV Mo'vies, cont.

11 p.m.-1 am.

ABC-TV No network service.

CBS-TV No network service,

NBC-TV The Saturday thht Tonight Show
Starring Johnny Carson, part.

Specials in the first quarter
of 1970

ABC-TV

Jan. 8, 9-10 p.m. A Last Laugh at the
Sixties, Bob Newhart.

Jan. 8, 10-11 p.m. Dinner at Howard K.
Smith’s.

Jan. 10, 4:30-7:30 p.m. Hula Bow

Jan. 13, 7:30-8:30 p.m. Golden Age of the
Automobile.

Jan. 15, 7:30-8:30 p.m. Jacques Cousteau,
Night of the Squid.

Jan. 20, 8:30-11 p.m. NBA All-Star Game.
Jan. 31, 6:30-7:30 p.m. Andy Williams San
Diego Open Golf Match,

Feb. 1, 57 p.m. Andy Williams San Diego
Open Golf Match, cont.

Feb. 4, 8:30-9 p.m. Last of the Westerners.
Feb. 8 78 p.m. Jacques Cousteau, Return
of the Sea Elephants.

Feb. 15, 1-1:55 p.m. Directions, The Flat
Boat Man.

March 10, 7:30-8:30 p.m. Jacques Cousteau,

= N/AN

LEVITT VENTURES 1033
CISCO CALIFORNIA 94133

SAN PRANI

CUSTOMIZED TOTAL STATION SOUND: $300!

° AM-FM Stereo—Automated stations. New talk
and news station idents and intros. Just de-
veloped: a Classical Music Format.

° Complete sign on to sign off package.

° Unique ID’s, time, weather, news, signatures,
spot bridges, voice intros.

° Personalized creative slogans and logos.

Feature material and beds from 15 to 60 sec-
onds. Special ideas created for you.

° Write for our spot service information.

Write for 22 minute demonstration.

Format

Sound
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Those Incredible Diving Machines.

March 12, 9-10 p.m. Young Americans.
March 15, 7-8 p.m. Saga of the Iron Horse.
March 20, 10-11 p.m. Mission Possible: They
Care for Their City.

March 22, 46 p.m. Jacksonville Open Golf
Tournament.

March 22, 89 p.m. Lena and Me, Harry
Belafonte and Lena Horne.

March 28, 7:30-8:30 p.m. Jacques Cousteau,
The Call of the Deep.

CBS-TV

Jan. 24, 7:30-8:30 p.m. The Globelrotters.
Jan. 25, 4:30-5:30 p.m. The Mirror and the
Mirage.

Jan. 28, 910 p.m. Danny Thomas, Yester-
day, Today & Tomorrow.

Feb, 6, 10-11 p.m. LBJ #&.

Feb. 10, 7:30-8:30 p.m. National Geographic
#3: Wild River.

Feb. 10, 9:30-11 p.m. CBS Playhouse #3:
The Day Before Sunday

Feb. 15, 7:30-8 p.m. Charlie Brown #4: He's
Your Dog Charlie Brown (2d R

Feb. TBA, TBA Anne Bancrolt—’I‘BA

Feb. 21, 56 p.m. Fisharman’s World.

Feb. 24, 7:30-8:30 p.m. On The Move (title
to be changed).

Feb. 26, 89 pm. The Don Adams Special—
Hooray for Hollywood.

March 8, 7-9 p.m. Born Fre

March 15, 1-3 p.m. NIT Basketball

March 19, 7:30-8 pP.m. Horton Hears a Who.
March 21, 1-3 p.m. NIT Basketball.

March 24, 10-11 P.m. Tim Conway.

March 29 4:30-5:30 p.m. Young People’s
Concert #2

NBC-TV

Jan. 7, 10-11 p.m. The West of Charles

Russel.

Jan. 9, 2 p.m.concl. Senior Bowl Game.
Jan. 14 7:30-8 p.m. The Shameful Secrets of
Hastings Cornens.

Jan. 14, 89 p.m. Gene Kelly’s Wonderful
World of Girls

Jan. 14, 9-10 D.m. Rowan and Martin Bites
the Hand That Feeds Them.

gan. 15, 8:30-10 p.m. Bob Hope Chrysler
how.

Jan. 17, 2 p.m.-concl. AFL All-Star Game.

Jan. 23, 10-11 p.m. Prudential’s On Stage:

Married Alive.

Jan 24, 67 p.m. Bing Crosby Golf Tourna-
ent.

Jan 25, 4:306 p.m. Bing Crosby Golf Tour-

namen

Jan. 7:30-8:30 p.m. Ringling Bros. Barn-

um & Bailey Circus.

Jan. 29, 7:30-8:30 p.m. Lowell Thomas in

New Guinea: Patrol Into the Unknown.

Jan. 30, 7:30-8:30 p.m. The World of the

Bea'uer

Feb. 911 p.m. PFirst Tuesday.

Feb. 6 8:30-10 pm Hallmark Hall of Fame:

4 Storm in Summ,

Feb. 7, 67 p.m. Bob Hope Desert Classic.

Feb. 8 3:304:30 p.m. 1970 FIS World Skiing

Chammonships

Fe :30-6 P.m. Bob Hope Desert Classic.

Fe% 11 9-10 p m 'Highlights of Ice Capades

197

Feb 13 7:30-8:30 p.m. The American Prairie.
3:30-5 p.m. 1970 FIS World Skiing

Ohammonsm

Feb. 15, 3: 30-5 p.m. 1970 FIS World Skiing

Chammonshtps

Feb. 16, 9-10 p.m. Bob Hope Special.

Feb. 16 10-11 p.n. Smothers Brothers.

Feb. 17, 7:30-8:30 p.m. G-E Monogram Se-

ries: The Man Hunters.

Feb. 22, 4-5 pm. 1970 FIS World Skiing

Championships.

Feb. 22, 10-11 p.m. Perry Como Special.

March 3 9-11 p.m. First Tuesday.

March 7 26 p.m. NCAA Basketball Cham-

pionships.

March 13, 8:30-10 p.m. Hallmark Hall of

Fame: The First Easter.

March 14, 2-6 p.m. NCAA Basketball Cham-

pionships.

March 15, 4:30-5 p.m. National Boatmg Tests

March 18, 810 p.m. David Copperfigld

March 18, 9-10 p.m. Bob Hope Special.

March 19, 7:30-9:30 p.m. NCAA Basketball =

Ghampiomhws
March 21, 2-6 p.m. NCAA Basketball Cham-
Plonabr 11

arc, 3 a.m.-12:30 p.m. A
Rainbow: Hot Dog. v merican
March 28, 5-6 p.m. National Airlines Qolf
Tournament.
March 29, 5-6:30 p.m. National Airlines Golf
Tournament.
March 31, 8:30-9 p.m. Goldilocks.

Another group protests
Agnew’s media views

The Speech Association of America has
“deplored” Vice President Agnew’s at-
tacks on the media, warning that his
charges could have a “chilling effect on
dissent.”

The association, in a resolution
adopted during its 55th annual meeting
last week (Dec. 27-30) in New York,
specifically blasted Mr. Agnew’s criti-
cisms of the media for allowing im-
mediate commentary following Presi-
dent Nixon’s Nov. 3, 1969, speech on
Vietnam. That was the speech that trig-
gered Mr. Agnew’s assault.

Reminding its 8,000 members of
President Nixon’s earlier pledge, in a
campaign speech Sept. 19, 1968, that
“we should bring dissenters into our
policy decisions, not freeze them out,”
the association said it “objects to the
view . . . that it was somehow inap-
propriate for the media to allow im-
mediate critical commentary on that
(Nov. 3) speech by others.”

The association also endorsed the
FCC view, as expressed in a letter by
Chairman Dean Burch two weeks after
the President’s Vietnam speech, that the
FCC “cannot properly investigate to
determine whether an account or analy-
sis of a news commentator is ‘biased’
or ‘true,” and that no government agency
can authenticate the news, or should try
t6 do so: . . .”

During the .convention, Lee Huebner,
a White House assistant, charged the
networks with “‘overreacting” to Mr.
Agnew’s complaints. “I see no sign of
anybody anywhere planning to follow
up with any kind of coercive action,”
Mr. Huebner said. The speech was “not
as important as the media made out,”

Mr. Salant

he said,

CBS News President Richard S.
Salant disagreed, noting that a number
of stations had been frightened by Mr.
Agnew’s reminder that they were fed-
erally licensed. “One station said it was
going to black out our analysis follow-
ing the President’s speeches; others, less
candid, would just do it without say-
ing,” said Mr. Salant.

The Speech Association of America
with headquarters in New York is con-
cerned with the study and teaching of
speech and its techniques and research
in the arts and sciences related to
speech.

Comedy veterans form
TV production firm

Allan Sandler, president of Sandler
Films Inc., Hollywood-based television
commercial production company, has
joined Mike Marmer and Stan Burns,
both of whom are veteran television
comedy producers and writers, in form-
ing a new production company, Sandler
Burns Marmer Productions. The new
Los Angeles-based firm plans to be in-
volved in all phases of film-making.

Sandler Burns Marmer report eight
properties under current consideration,
four of which are being developed.
Television production is heavy in this
schedule. Actual production of televi-
sion is scheduled to start about mid-
January.

The concept of the new three-way
association is to have the firm do all
creative and business management, in-
cluding property development, inside
its own organization.

Concept Films to probe
key community issues

Social documentaries that focus on
critical issues of today will be the back-
bone of programing to be produced by
Concept Films, Philadelphia, a recently
formed production organization.

Concept’s initial effort is a series of
six half-hour community-oriented pro-
grams to be sponsored by the Philadel-
phia Gas Works on wpHL-TV Philadel-
phia (ch. 17) over the next few months.
The agency is Kalish, Shapiro, Walpert
& Ringold Inc., Philadelphia.

Each documentary in the series will
be telecast twice over wpHL-TvV. The
first production will deal with the six
Philadelphia high school seniors (all
black) who explore the institutions,
family life and values of whife residents
in a nearby suburb.

Concept Films was formed several
months ago. Its president is William
Connell, who was a top aide to former
Vice President Hubert Humphrey for
14 years. Joe Phipps, formerly director
of news and documentaries for WFIL-TV
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Philadelphia, is vice president and
general manager. Concept headquarters
is at 101 N. 33rd Street, Philadelphia
19104.

“We plan to concentrate on documen-
taries that explore ‘inner city’ problems
and developments,” Mr. Phipps stated.
“We feel there is acceptance for this
type of programing from both audiences
and advertisers and we are devising pro-
grams now beyond our series for the
Philadelphia Gas Works.”

State Department offers
backgrounding briefing

Broadcasters will get another oppor-
tunity this year to hear high-level of-
ficers of the State Department discuss
U. S. foreign policies and the thinking
behind those policies when the State
Department conducts its foreign policy
conference for editors and broadcasters
Thursday, Jan. 15, in Washington.

The one-day program, to be held at
the Department of State in Washington,
will be on a background-only basis. In-
formation presented at the sessions may
be used, but not attributed to the
speaker or his agency by name. Ac-
cordingly, tape recorders and cameras
will not be permitted to record the con-
ference.

Further information may be obtained
from the Office of Public Services, U. S.
Department of State, Room 5829,
Washington 20520. Telephone: (202)
632-2732.

Program notes:

Eternal gap » A 90-minute drama high-
lighting the generation gap between
youths and adults in Judea at the time
of Christ, “Neither Are We Enemies,”
will be the Easter season Hallmark Hall
Of Fame program to be carried on
NBC-TV on March 13 (8:30-10 p.m.).
Sponsored by Hallmark Cards Inc.,
Kansas City, Mo., through Foote, Cone
& Belding, New York-Chicago, the
program wil feature Van Heflin and
Ed Begley.

Another for “52” w As part of West-
inghouse Broadcasting Co.’s Spectrum
52 series of specials, WBC’s television
stations will broadcast a one-hour docu-
mentary, Assignment In Vietnam during
the week of Feb. 9. Gary Watson nar-
rates with Richard Taylor directing.

Grahm Junior College

RADIO AND TELEVISION BROADCASTING

Learn by doing. Two Year Work-Study Degree
Programs in Radio and Television Broadcasting
and Management. Radio & TV Communications.
Liberal Arts. Professional training on 8chool Sta-
tion WOSB and WOSB-TV, Activities, Placement.
Dormitories. Co-Ed. Catalog. Write Mr. Roberts.

Grahm Junior College
(Founded as Cambridge Sehool)
632 Beacon St., Boston, Mass. 02215

Threat to newspapers by cable?

That's what ANPA sees in FCC's order
regulating programs originated by CATV

The American Newspaper Publishers
Association told the FCC last week that
its order requiring CATV systems to
originate programing confronts the press
with a “choice between the rock and the
whirlpool.”

The ANPA put the alternatives as
those of “either being denied access to a
cable facility for newspaper services; or,
accepting FCC-imposed conditions ap-
plicable to television broadcasting.”

ANPA’s remarks were contained in a
memorandum to the FCC supplement-
ing a petition submitted last November
(BROADCASTING, Dec. 1, 1969). ANPA
then voiced concern that the commis-
sion’s Oct. 24 order would impair free-
dom of the press if certain rules appli-
cable to broadcasting also applied to
cable transmissions used by newspapers
to disseminate news to their subscribers.

ANPA last month proposed an
amendment providing that equal time,
fairness doctrine, editorializing and oth-
er regulations would not apply to any
channel of a CATV system “used by a
newspaper primarily for the dissemina-
tion of news to the subscribers of any
news service originated by such news-
paper.”

The imposition on newspapers of an
involuntary choice between use of
cable transmission subject to FCC con-
ditions or denial of such use “clearly
transcends the commission’s authority
to regulate television broadcasting or
anything even remotely ancillary to tel-
evision broadcasting, and therefore, is
not within the powers delegated to the
commission by the Congress,” ANPA
told the FCC last week.

At issue is the commission’s definition
of “cablecasting” in its order—that is,
material subject to FCC jurisdiction.
The commission said the term applied
to programing originated on any CATV
channel by either the CATV operator or
by “another entity.”

No regulation should be adopted now
or later, ANPA said, which precludes
newspapers from owning or leasing ca-
ble systems for furnishing news dissemi-
nation service in their own markets,
adding that such transmissions should
be free of inappropriate government
regulation constituting abridgment of
freedom of the press. :

ANPA said the commission’s CATV
regulatory activity raises the question of

whether it is authorized to impose con-

ditions requiring a CATV operator to
engage in other categories of services
or to accept FCC jurisdiction over trans-
mission channels in his cable system not
devoted to broadcasting.

“It does not follow,” ANPA told the

commission, “that all different channels
and all nonbroadcasting uses of a cable
facility, such as Newspaper Cable Sub-
scription Service, can be considered an-
cillary to the third or fourth degree to
CATV service and hence to television
broadcasting and subjected to regula-
tion as television broadcasting.”

Any assertion of governmental au-
thority over Newspaper Cable Subscrip-
tion Service would be “incompatible
with the freedom of the press,” ANPA
asserted.

Butcher strike coverage

News directors of three Sioux City,
Towa, TV stations and three radio sta-
tions were subpoenaed to testify during
a change of venue hearing there on the
amount of new coverage given the Iowa
Almalgamated Meat Cutters strike. An
attorney for the defendant, accused of
several bombings during the strike,
asked that the case be moved from
Sioux City because of heavy news cov-
erage given the strike there. Kcau-tv
Sioux City entered 100 tapes of its
newscasts covering the strike as evi-
dence.

World’s Finest
Tape Cartridge System

CRITERION

World’s Largest Selling
Tape Cartridge System

CRITERION

World’s Most Reliable
Tape Cartridge System

CRITERION

Available for prompt
shipment. Order today.
Call (217) 222-8200.

m A DIVISION OF HARRIS-INTERTYPE

m 123 Hampshire St., Quincy, 11162301
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Intermational

Mexican candidate has
his own mobile unit

A television color-film processing plant
on wheels is taking an important part
in the current national presidential
political campaign in Mexico. The TV
truck is being used as a campaign aid
by presidential candidate Louis Echever-
ria Alvarez and his P.R.I political
party. Thanks to the development of a
so-called “‘mini-color” film processor,
the mobile film laboratory has the capa-
‘bility of providing quick-finished color
film from any location, even from the
virtually impassable roads of the Baja
or Lower California. Color film of the
presidential candidate’s daily barnstorm-
ing is processed on the spot and either
shown on television locally or placed
on an airplane and flown to Mexico
City for network presentation or dis-
tribution to local stations from that
point.

The truck is the product of American
manufacturing. Early last November, a
delegation representing the P.R.I. polit-
ical party visited the TV processor and
equipment manufacturing plant in Los
Angeles of Houston Fearless Corp. and
asked if a mobile color-film processing
operation could be designed and
mounted within a week. James E. Rem-
mer, general manager of Houston Fear-
less, and Derrill Macho, manager of
commercial products, evaluated the
problems involved and decided to go
ahead with the project.

First a Dodge 500 series truck, with
an 18-foot body, was selected. It proved
to be compatible to the equipment it
would have to house and also had the
rugged capability to travel the notorious-
ly rugged Mexican back-country. Once
the would-be mobile film laboratory
was delivered to the Houston Fearless
facilities, a production team, headed by

Stan Ayhens, project engineer, set
about installing insulation, wiring, plumb-
ing, flooring, air conditioning, panel-
ing throughout, a 525-gallon water sup-
ply unit, water heating, waste water
disposal facilities (even a toilet). Next
came the Houston Fearless-make mini-
color film processor and other equip-
ment—including chemical, storage, and
mixing units—all of which had to be
hooked up to proper wiring and plumb-
ing outlets. Last to go in was a sophisti-
cated public-address sound system.

Houston Fearless made delivery of
the completed portable laboratory to
P.R.1. party officials in Tijuana some
eight days after taking on the assign-
ment. Since that time, the truck (a
Houston Fearless technician assisted
and trained Mexican personnel in the
operation and maintenance of the color
processor) has become an integral part
of candidate Louis Echeverria Alvarez’s
campaign and has been in full-time op-
eration throughout the western part of
Mexico.

To date the maximum amount of film
processed by the mobile unit at one
time has been 2,400 feet. Average

. processing output has been from 600 to

800 feet. All power is furnished by the
portable processor’s own generator with
the exception of use in larger cities such
as Guadalajara, when local power is fed
into the unit. Upon completion of each
day’s film run, about one-third of the
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processor’s chemistry is dumped, as
well as all water. Upon reaching the
next destination, water is taken on and
fresh chemistry mixed and added to the
processing tanks as needed.

Houston Fearless believes it has
created an innovation for color TV
broadcasting. The company also feels
that its mobile unit in Mexico has defi-
nite application for political and other
telecasting in the U.S., but principally
in other less developed countries, par-
ticularly in Latin America.

In Chile U.S. networks
accused of imperialism

The three networks, are being charged
with spreading the thinking of imperial-
ism in Latin America, according to the
January ssue of Atlas, magazine digest
of the world’s press.

The article, translated from Santiago,
Chile’s Marxist-attuned Analisis, charges
that ABC is in the forefront of dominat-
ing what Latin Americans see and hear
in a sort of prime-time brainwashing.
“The content of almost all these pro-
grams is meant to stupefy our people,
to keep them within the imperialistic
framework, to make them consumers,”
the article says.

ABC was singled out as the “first
to expand into Latin America on a
large scale” in the 1950’s. But NBC
and CBS also are charged with expand-
ing southward when “there were grow-
ing national movements in Latin Amer-
ica which were dangerous to U.S. in-
terests.”

Color penetration in Canada

Canada has an estimated total of 645,-
000 color-television homes, represent-
ing approximately 11% of all house-
holds in the country, according to an
announcement from the BBM Bureau
of Measurement, Toronto. BBM said
the estimate was based on a survey it
conducted last September of more than
95,000 homes in Canada. The BBM
study found that Alberta led all other
Provinces with an estimated 14.5% of
its homes having color-TV receivers.

Abroad in brief:

Nippon color tubes = Tokyo Shibaura
Electric Co. Ltd., Tokyo, Japan, popu-
farly known as Toshiba, has started
production of color television tubes at
a new, custom-built plant in Fukaya,
Japan. The new factory, with automated
production lines, is estimated to be
capable of producing 60,000 color re-
ceiver tubes each month for domestic
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and export uses. Located 45 miles north
of Tokyo, the plant has nearly 30,000
square feet of production space.

Laughs for Australia « Four Star Inter-
national’s TV remake of radio’s famous
comedy panel show, Can You Top
This?, has been sold in four Australian
markets. The half-hour syndicated
series, which will start playing in New
York and Los Angeles markets, will be
seen in Sydney, Melbourne, Brisbane
and Adelaide beginning this month.
Four Star is currently producing 195
segments of the series.

Candadian talent » International Good
Music Inc., Bellingham, Wash., has
signed an agreement to include Cana-
dian music and artists as part of the
firm’s taped music services for broad-
cast station subscribers. The Canadian
product and talent wil be supplied along
with American music and performers to
to the more than 300 IGM customer
stations in the U.S. In Canada, IGM
will supply to subscribers special all-
Canadian talent tapes that will allow
customers to mix any desired ratio of
Canadian performers into their over-all
music programing.

Soccer rights « KMEX-TV Los Angeles,
a Spanish-language station, has ac-
quired exclusive U.S. telecast rights to
the elimination soccer matches leading
up to the World Cup Tournament,
scheduled for Mexico City in 1970.
National teams are organized and
eliminations are started one year in
advance of the finals, with only 16 na-
tions earning the right to participate
for the World Cup. England is the de-
fending title-holder. KMEX-Tv, part of
the Spanish International Broadcasting
Co., will present the elimination matches
this month.

FquipmentsEngineering

HEW limits X-ray dosage
from new TV sets

Federal standards limiting the maxi-
mum allowable X-ray emissions from
TV receivers made after Jan. 15 has
been promulgated by the Environmental
Control Administration of the Depart-
ment of Health, Education and Wel-
fare.

The criteria, similar to those pro-
posed last October (BROADCASTING, Oct.
20, 1969), limit radiation to 0.5 mil-
liroentgens per hour, measured at a
distance of five centimeters (about two
inches) from any point on the outside
of the set. It applies to both mono-
chrome and color TV sets.

Every receiver manufactured after
the deadline must carry a label or tag
certifying that it meets federal stand-
ards for radiation. The regulations also
require that maximum X-ray standards
be met even under adverse operating
conditions,

HEW division wants
better records kept

TV set makers as well as certain tube
manufacturers have been told they are
going to have to keep records and re-
ports on products made and sold for
as long as five years.

The contemplated instructions were
issued by the Environmental Control
Administration of the Department of
Health, Education and Welfare on Dec.
16. Comments may be filed within 30
days.

The proposed requirements, which
cover products specified in the Radia-
tion Safety Act, apply to manufacturers
of TV receivers, TV projection devices,
shunt regulator tubes, high-voltage
rectifier tubes, high-voltage vacuum
switches, all types of X-ray producing
devices, microwave ovens, microwave
diathermy units, lasers and ultrasonic

devices.

Records include (1) radiation test
results and methods, (2) product dur-
ability and stability, (3) quality control
procedures, and (4) product use, main-
tenance and testing instructions that
have radiation-control significance.

Distributors and dealers would be re-
quired to keep information permitting
the tracing of sales to individual pur-
chasers on all products covered by the
radiation control standards and selling
for $50 or more.

And, within 90 days of the effective
date of the proposed records and re-
ports requirements, all manufacturers
of the products involved would be re-
quired to furnish to HEW’s Bureau of
Radiological Health product identifica-
tion information, design specifications
for radiation control, methods used for
testing radiation among other items.

CATV owner forms unit
for cable activities

American Electronics Inc., Colman, Pa.,
a multiple CATV owner, has announced
the formation of AEL Communications
Corp., a wholly owned subsidiary.

The corporation will be the focal
point for all cable television activities
at AEL, and will be engaged in de-
velopment, manufacture, sale and con-
struction of CATV systems and equip-
ment, a company spokesman said.

Officers of the new AEL firm are
Milton Nussbaum, president; Irving A.
Faye, vice president; C. J. Fowler, vice
president; Jesse H. Riebman, treasurer,
and Frederick D. Lipman, secretary.
Members of the board of directors are
Conrad J. Fowler, Milton Nussbaum
and Leon Riebman.

Technical topics:

Color Balance = The Color-Trak, a
BBC-designed illuminant reference com-
paritor for color kinescopes, which is

expected to balance color receivers to
common color temperatures, will be
marketed exclusively by Television
Equipment Associates, Bayville, N. Y.,
for $65. Color-Trak is manufactured
by Fisher Controls Ltd., in England.

Portable TV = RCA has introduced a
portable color TV set with a remote
control system utilizing computer-like
circuitry that remembers volume con-
trol settings while providing instant
shut-off. Weighing 48 pounds, it will
sell for $430 when it hits the market
this month.

World's Finest
Tape Cartridge System

CRITERION

World's Largest Selling
I Tape Cartridge System

CRITERION

World's Most Reliable
Tape Cartridge System

CRITERION

Available for prompt
shipment. Order today.
Call (217) 222-8200.
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FocusOnfinance

RCA expects to break own sales record

Sarnoff says company’s '69 total should exceed
$3.1 biilion in '68; second highest profits seen

RCA sales were at record levels in 1969
and its earnings will be the second high-
est in the company’s 50-year history,
President Robert W. Sarnoff reported in
a year-end statement last week.

that sales will be slightly more than the
record $3.1 billion in 1968 and earnings
will be about 2% below the 1968
record-breaking total. He placed earn-
ings per share at about $2.32 also about

The earnings decline resulted from
the sharpened downward trend of the
economy in the fourth quarter and
particularly the last six weeks, according
to Mr. Sarnoff. He advised shareholders
that the same negative pressures can be
expected to continue into 1970.

Mr. Sarnoff said that RCA’s perform-
ance in 1969 had demonstrated the value
of the company's broad business base,
with weaknesses in such segments as

He said preliminary figures indicate 2% below that of 1968. commercial, consumer and govern-
The Broadcasting stock index
A weekly summary of market activity in the shares of 93 companies
associated with broadcasting.
Approx. Total Market
Shares Capitali-
Stock Ex- Closing Closing Closing 1969 Out zatlon
symbol change Dec. 30 Dec. 23 Dec. 18 High Low (000) (000)

Broadcasting
ABC ABC N 54y 53%¢ 56 76% 45% 4,859 274,536
Atlantic States Ind. o} 514 5% 514 15% 53¢ 1,789 .52
Capital Cities ceB N 34 334 32% 37%¢ 26 5,804 196,407
CBS CBS N 41 4634 41y 5934 4154 25,617 1,235,764
Corinthian CRB N 2K 3134 30 3% 20 3,380 84,906
Cox COX N 48 4814 49 59 37 2,893 137,128
Gross Telecasting GGG A 15% 153¢ 1424 2434 14% 805 12,172
Metromedia MET N 18% 1834 19 533 17% 5,603 111,164
Pacific & Southern [o] 22 22 22 2614 13% 1,635 33,518
Reeves Telecom RBT A 14 1344 1434 358 1234 2,253 36,318
Scripps-Howard [o] 22 23 23 31K 21 2,589 64,725
Sonderling SDB A 33)% 33y 3334 au 29% 985 37,578
Starr Broadcasting (o] 13 114 11% 1434 6% 338 4,644
Taft TFB N 2634 2634 26%4 43y 2614 3,585 107,550

Total 62,135 $ 2,348,933
Broadcasting with other major interests
Avco AV N 23% 23 22y 4984 22% 12,872 316,651
Bartell Media BMC A 10 103 1134 22y 8% 2,292 28,879
Boston Herald- Traveler o} 29 34 34 7 27 574 17,220
Chris-Craft CCN N 1034 104 1034 24% 9% 3,201 40,012
Combined Comm. [o] 15 13% 13% 15 83 1,798 23,824
Cowles Communication CwL N 1014 1034 10% 17% 9% 3,969 45,088
Fuqua FQA N 28%% 27% 28 47 27% 5,117 160,469
Gannett GCi N 29% 27 263 29 248 7.117 197,497
General Tire GY N 18 17% 17% 34 173 17,914 342,516
Gray Communications (o} 75 756 % 12% % 475 3,924
Lamb Communications (o] 634 654 (374 10 3% 2,650 14,575
‘Lee Enterprises (o] 213 22 2034 228 15% 1,957 44,033
Liberty Corp. LC N 17 7% 7% 2444 14 6,743 131,489
4IN [o] 9% 10 9 32)4 A 2,174 22,001
Meredith Corp. MDP N 43% 44 444 593¢ 3214 2,781 119,583
The Outiet Co. oTu N 15 1634 163¢ 3034 15 1 336 24,716
Plough Inc. PLO N 1% 5% 72 8% 57% 7,892 587,954
Post Corp. o} 18 1834 18% 40 141 594 12,474
Rollins ROL N 38 38 37K 423 304 7,983 309,341
-Rust Craft RUS A 304 303 304 38% 24% 1,168 39,245
Storer SBK N 291 3034 2814 62 24% 4,220 132,930
Time Inc. TL N 393 38% 41% 10034 3634 7,241 362,050
Trans-National Commun. [0} 3% 354 3% 113 2y 1,000 2,750
‘Wometco WOM N 18% 183 18%% 23%% % 5,683 110,818

Total 108,751 § 3,061,100
CATV
Ameco ACO A 1534 15 14% 165¢ % 1,200 13,632
American TV & Comm. (o} 19% 19 18% 1934 9% 1,775 31,062
Cablecom-General cca A 2114 221 26% 27% 8y 1,605 28,633
Cable Information Systems o] 2% 2y 2% 5 2Y% 955 2,419
‘Columbia Cable [o] 13 13 113 1734 93 900 11,700
Communications Properties o] 6 5% 3 10 4% 644 4,347
‘Cox Cable Communications o] 23Y% 234 228 23% 1Y% 3,550 60,350
‘Cypress Communications o] 14% 133% 1234 23 1034 854 10,462
-Entron [o] 2 2% 2% 10% 2 607 2,580
‘General Instrument Corp. GRL N 28% 28Y% 30 3% 26 6,028 209,473
‘H & B American HBA A 254 254 2734 28%% 115 5,016 119,581
:Sterling Communications o} 7% 634 624 10% 5% 500 2,875
Teleprompter TP A 108 109 111 119 46 1,007 95,665
Television Communications (o} 18% 1814 19% 2034 10 2,654 39,810
Vikoa VIK A 27 26 261% 35y 20 1,795 56,094

Total 29,080 § 688,413
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ment operations offset substantially by
strength in other areas, particularly in
its service activities.

He cited such negative pressure as a
softness in certain categories of com-
mercial electronic equipment and an
industry-wide drop in color television
set sales in the face of a general decline
in durable goods buying.

Among the positive factors mention-
ed by Mr. Sarnoff were the continued
record performances by NBC, The
Hertz Corp. and RCA Global Com-
munications, and the substantial gain in

selective expansion of its activities at
home and abroad. He noted that the
company’s domestic capital expendi-
tures in 1970 are projected at about
$210 million, approximately the same
as in 1969, with the accent on facilities
related to computers, components and
communications.

Cypress reports
operating loss

Cypress Communications Corp., Pacific
Palisades, Calif. serving more than 50,-

Sept. 30, 1969:

1969 1968
Revenues $897,886 $702,860
Net earnings (net loss) (9,325) 7,160

Notes: 1968 results restated for an acquisi-
tion on a pooling-of-interests basis. No cal-
culation made for common share earnings;
?referred dividend requirement exceeded net
ncome.

Company reports:

Outlet Co., Providence, R.I., depart-
ment store chain, group broadcaster
and group CATYV operator, reported a
6.9% increase in sales and an 11%

gain in net income for the nine months
ended Nov. 1:

. . i 1969 1968
;alets achieved by RCA Information (00 cable-TV subscribers and also 60% Eamned per share %086 $0.83
5 ales ,0U8, ,009,
ystems. , owner qf KTXL-TV Sacram;nto-Stock- Pretax Income 2258 841 5042,932
In planning for the 1970’s, Mr. Sar- ton, Calif., reported operating loss of Het inconr;le 1,239,866 1,117,413
noff said, RCA intends to continue the $9,325 for the quarter, which ended “‘utstanding 1,337,895 1,229,402
Approx. Total Market
Shares Capitali-
Stock Ex- Closing Closing Closing 1969 Qut zation
symbol change Dec, 30 Dec. 23 Dec. 18 High Low (000) (000)
Programing
Columbia Pictures CPS N 26% 26% 26%¢ 42 24% 5,863 170,730
Disney DIS N 131 124% 128 133 6924 4,381 544,339
Filmways FWY A 16%4 18 16% 38% 1634 1,492 30,944
Four Star international o] 3 3y 334 10 3 666 2,831
Gulf and Western GW N 1954 1784 1884 50y 1734 16,426 332,627
Kinney National KNS N 28% 33 32% 39% 19 5,940 176,715
MCA MCA N 1934 19% 19% 44 18% 8,297 183,529
MGM MGM N 25% 25 26%4 4434 24 5,801 175,480
Music Makers Group [o] 8% 9 9y 15%¢ 8% 589 7,363
National General NGC N 18% 1624 17% 46Y% 1634 4,539 93,050
Transamerica TA N 25% 25 25% 38% 23 61,869 1,635,291
Trans-Lux TLX A 193¢ 19% 18%¢ 5834 17% 1,020 22,695
20th Century-Fox TF N 17% 15 15% 41y 14%¢ 8,155 152,906
Walter Reade Organization [o] 8 7% 734 1524 7% 2,342 21,359
Wrather Corp. wco A 814 % 8% 23 Y3/ 2,161 18,909
Total 129,541 $ 3,468,768
Service
John Blair BJ N 2214 2y 21% 8% 17% 2,667 60,274
Comsat CcQ N 573% 55 5934 603 413 10,000 655,000
Creative Management o] 9 9y 93¢ 2034 814 1,020 .
Doyle Dane Bernbach [o] 20 22 18% 33 18% 2,104 47,340
Foote, Cone & Belding FCB N 11 11% 114 15% 104% 2,149 25,444
Grey Advertising o] 11% 12 123% 18Y% 11% 1,163 15,817
Movielab MOV A 6% 8% 634 14% 6 1,407 10,018
MPO Videotronics MPO A 8% 8% 834 22%4 7% 548 4,844
Niefsen o 35% 3534 35% 38% 28% 5,240 193,880
Ogilvy & Mather o 20 20 19% 35 164 1,090 23,980
PKL Co. PKL A 10% 104 93¢ 3034 934 725 8,410
J. Walter Thompson [o] 324 32Y% 32 41 24% 2,778 89,591
Wells, Rich, Greene o 13 13 1% 18Y% 8Y% 1,601 20,813
Total 32,492 $ 1,068,161
Manufacturing
Admiral ADL N 13 13% 13Y% 2% 13 5,150 81,576
Ampex APX N 4614 4354 4434 49% 32% 10,825 493,620
CCA Electronics o} 5 5 ] 614 5 800 4,096
General Electric GE N 77 7654 75% 98Y{ 743% 91,025 7,373,025
Magnavox MAG N 35 34 341 563 3234 16,561 658,300
3M MMM N 1103 10934 110% 11834 94 64,521 6,160,873
Motorola MOT N 135% 134 138% 166 102% 6,148 814,610
RCA RCA N 34% 35% 358¢ 483 34% 62,773 2,392,907
Reeves Industries RSC A 3% 3y 3% 1034 3% 3,443 16,354
Visual Electronics VIS A % 8 7% 37 7% 1,357 13,231
Westinghouse WX N 7% 5674 654 1y 63% 39,304 2,318,936
Zenith Radio ZE N 33% 3454 63% 58 334 18,965 715,929
Total 310,872 $21,043,457
Grand total 672,881 $31,678,892
Standard & Poor 500 Industrials Average 91.60 90.61 89.74

N-New York Exchange
A-American Stock Exchange
0-Over-the-Counter (bid price shown)

Shares outstanding and capitalization as of Nov. 26.
Over-the-Counter bid prices supplied by Merrill
Lynch, Pierce, Fenner & Smith Inc., Washington,
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H&B American Corp. Los Angeles, ma-
jor cable television operator, reported
net increased 10% for the first quarter
of its fiscal year. The company also
announced plans to hold a deferred
annual meeting of stockholders in early
1970 at which time a vote will be
taken on a proposed merger agreement
with Teleprompter Corp., New York.

For the three months ended Oct. 31:
1969 1968

Earned per share $0.08 $0.07
3,833,057 3,368,015

Revenues

Net income 396,475 359,820
Shares outstanding 4,972,589 4,825,239
Note: Earnings for 1969 quarter are based
33,000 to be de-
income tax pay-

on investment credit of
ducted from gross federa
ment of $271,000.

Disney calls debentures

Walt Disney Productions, Burbank,
Calif., has called in $50 million worth
of convertible debentures that were
issued only last March. A $40 million
convertible issue was called in several

~

months ago. These moves apparently
have been made to reduce the film
production and distribution company’s
outstanding bond debt. A redemption
date of Jan. 26, 1970 was specified for
the 5% subordinated debentures that
total $50 million. Redemption price is
105% of principal, plus accrued inter-
est. Conversion price is $90, with the
last date for conversion Jan. 16, 1970.
Disney currently is selling at about one-
third higher than the conversion price.

Promotion

Staff urged to kick habit
during WBZ ‘cough-in’

Wsz(aM) Boston, which along with
other Westinghouse stations has volun-
tarily given up cigarette advertising, is
urging its employes to give up ciga-
rettes as part of an on-air “Stomp
Smoking” campaign. The three-week
effort culminates tonight (Jan. 5) in a
12-hour “cough-in,” during which time
listeners may call in to comment or
commiserate with the station staff. The
program, which will run from 6 p.m. to
6 a.m. will also include documentaries
on smoking.

The campaign was launched on Dec.
15, 1969, with a two-hour program on
which station people, smokers all, and
representatives of health groups dis-
cussed breaking the tobacco habit. On
Sunday, Jan. 4, the day before the
“cough-in,” The Boston Globe, which
does not accept cigarette advertising,
planned an elaborate feature story on
wBz's anti-smoking drive.

The *cough-in” will be followed up
by a Stomp Smoking center to open
Jan. 6 in Boston Common. The center
wil be manned by people from various
health agencies who will distribute lit-
erature and promotional materials. Fu-
ture plans include a mobile “Stomp

Smoking Center,” and a nightly pro-
gram, Antismoking Clinic, from 11
p.m. to midnight.

ABC promotes new schedule

ABC-TV promotion executives will tour
66 markets starting today (Jan. 5) in a
special publicity campaign for the net-
work’s new mid-season program sched-
ule.

Fourteen executives, each covering
three to six cities, will meet with area
television writers and promotion man-
agers of the ABC affiliates and will
show a 22-minute film on the new
schedule.

Promotion tips:

Police honored » KaBc-Tv Los Angeles
has initiated as a community service,
the building of a perpetual Los Angeles
Police Memorial to honor those police
officers who have been killed in the line
of duty. The memorial will be offered
as a gift from the people of Los An-
geles. Funds wil be sought from the
public. Initial projections are that the
cost will be $75,000. KaBc-Tv vice
president and general manager John J.
McMahon recently revealed plans for
the memorial at a luncheon at the sta-

tion attended by city and business
dignitaries.

Creative conflict = WBBM-Tv Chicago
drops Hurvis, Binzer & Churchill
there as advertising agency effective
Dec. 31. The station and agency said
the split is because of “differences in
creative philosophy.”

Appalachia special » WHTN-Tv Hunting-
ton/Charleston, W. Va,, was awarded
a citation for its filmed documentary,
The Proud People, by the Appalachian
Commission. The special documentary,
illustrating and interpreting the arts
and crafts of West Virginia mountain
people, was shown by several govern-
ment agencies and universities after its
original broadcast over wHTN-Tv. The
station was cited for its contribution
and public service in rendering aid in
advancing the social and economic life
of that region.

FM’s world = The St. Louis Post-Dis-
patch has featured a special six-page
section devoted to the world of FM
radio in its Sunday, Nov. 30 edition.
Included in the FM insert were stories
describing the growth of FM around
the country and in St. Louis, modemn
FM programing and a special FM ad-
vertising section.

Fateskfortunes .

Broadcast advertising

Patrick E. O'Rourke, VP-marketing
director and account manager, Knox
Reeves Advertising, Minneapolis, named
senior VP and management represent-
ative.

Robert Stewart and Robert Weekes,
account supervisors, J. Walter Thomp-
son Co., New York, elected VP’s.

Edward Eskandarian and B. Michael
Fitzsimons, account supervisors, and
P. Douglas McAuley, account manager,

Compton Advertising, New York,

named VP’s.

G. C. Jones, general sales manager,
WREC-AM-FM-TV Memphis, named VP.

George H. Kinne, director of PR, ad-
vertising and marketing, Peoples Trust
Bank, Fort Wayne, Ind., joins Wade,
Lauer & Katt Advertising there as
president. He succeeds Robert K. Lauer
who becomes chairman of board. Mr.
Lauer continues as administrative head
of agency with Mr. Kinne responsible
for agency’s creative development.

Stevan Trooboff, director of marketing,
McGavren - Guild - PGW Radio Inc.,
New York, named secretary-treasurer
of parent company, Atlantic States In-
dustries Inc. there.

Edward Bozorth, account supervisor,
Clyne Maxon Inc., New York, elected
VP.

Don Waterman, account executive,
WHN(AM) New York, joins WNBC(AM)
New York as general sales manager.
Irwin B. Siegel, with CBS Television
Stations National Sales, Chicago, ap-
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pointed sales manager of Chicago of-
fice.

Abbott M. Washburn, deputy chairman
of U.S. delegation to international con-
ference on revision of International
Telecommunications Satellite consor-
tium, named by President Nixon, suc-
ceeding William Scranton, former gov-
ernor of Pennsylvania, who was named
to post by President Nixon last January
(“Closed Circuit,” Dec. 29, 1969). Mr.
Scranton, who resigned for personal
reasons, succeeded Leonard H. Marks,
Washington attorney and former direc-
tor of U.S. Information Agency, as
chief U.S. represntative to Intelsat
meetings. Mr. Washbum is former
director of USIA and was in public re-
lations business.

J. Walter Reed, assistant media direc-
tor, Foote, Cone & Belding, New York,
appointed associate media director.

Donald F. McCarty, and Geoffrey G.
Hall, both with Katz Radio, New York,
appointed assistant general manager
and New York sales manager, respec-
tively.

Dee Feldstein, former copy chief, Al-
bert Jay Rosenthal & Co., Chicago
agency, joins North Advertising Inc.
there as copy supervisor.

Lois Kostroski, merchandising director
and continuity chief, wisc-Tv Madison,
Wis., joins wrtMJ-Tv Milwaukee as
sales promotion and merchandising di-
rector.

William R. O'Neil, VP, Campbelil-
Ewald Co., Detroit, appointed account
supervisor.

Gary Klaff and William Mackle, with
Stern, Walters & Simmons Inc., Chicago
agency, appointed creative group super-
visors.

Helen Wood, former media manager,
Post-Keyes-Gardner Inc., Chicago, joins
Rothenberg, Feldman & Moore Inc.,
PR and advertising firm there, as media
director for broadcast and print.

Ron Brennan and Ron Hrovat, both
with sales staff of wuaB(Tv) Lorain-
Cleveland, appointed local sales man-
ager with responsibility for Cleveland
sales and regional sales manager with
responsibility for Pittsburgh and Ohio
excluding Cleveland, respectively. O. J.
Reiss, also with wuas, appointed as-
sistant director of retail services with
retail-services department. Jody Marino,
with retail-services department, ap-
pointed manager of newly created mar-
keting and research department.

Dennis Holmes, with Gardner Adver-
tising, St. Louis, appointed account
supervisor.

James Sowards, account executive for
CBS Television Stations National Sales,
New York, named assistant national

sales manager for CBS-owned KNXT-
(Tv) Los Angeles.

Media

David A. Moss, VP and general man-
ager, WHWH(AM) Princeton, N. J,,
joins WFAS-aM-FM White Plains, N. Y.,
in same capacity. Herbert W, Hobler,
president of wHwWH, also becomes sta-
tion’s general manager, succeeding Mr.
Moss. John J. Morris, general sales
manager, WHwWH, appointed station man-
ager.

Don Cripe, business manager, WFBM-
AM-FM-Tv Indianapolis, appointed man-
ager of WFBM-AM-FM.

Barry M. Meyer, program attorney for
ABC-TV, named assistant director of
business affairs for TV network on
West Coast.

Programing

Brandon Stoddard, formerly VP in
charge of television and radio program-
ing, Grey Advertising, New York,
named director of daytime programing
for ABC-TV in New York. Frank
Brill, independent film producer and
earlier VP of MCA TV, named director
of talent for ABC-TV, new post, with
headquarters in New York. James
Green, manager of specials and talent,
West Coast, ABC-TV, named program
executive, West Coast.

Ronald Phillips, director of technical
services, Screen Gems, New York, joins
Independent Television Corp. there as
VP, production services.

Joseph Hevesi, formerly radio-TV com-
mercials director for U.S. Steel Corp.,
named manager, New York operations,
Hollywood Video Center.

Gordon A. Hellmann, TV director of
sales development and promotion, War-
ner Bros. Television, New York, ap-
pointed director of administration.

David Nortman, director, WKZO-TV,
Kalamazoo, Mich., joins wLwi(TV)
Indianapolis as news producer-director.

John Heidenreich, former producer with
Calvin Productions in Philadelphia and
Kansas City, Mo., joins Tel Ra Produc-
tions, Philadelphia, as producer/direc-
tor.

W. L. Baumes, executive assistant to
executive VP in charge of production
for Paramount Television, Hollywood,
appointed manager of tape and film de-
velopment for film studio.

Charles Fries, VP, studio production ad-
ministration, Columbia Pictures, Holly-
wood, resigns to form own production
company.

Granville W, Reed, formerly with
WwRBD(AM) Pompano Beach, Fla., joins
wJxT(Tv) Jacksonville, Fla., as host-

/Ask

Merlin

of the

Movies
>

Grand Seer of
TV Programming . ..
brought to you as a service of
Metro-Goldwyn-Mayer Television.

A program director in
Georgia asks:

“Can I use any local ratings to
help in scheduling movies with
demographics suited for younger
women?”

Answer:

Local rating services can break
out data on individual movies.
This is special order and is not
inexpensive. The new rating
books will help this problem by
now including many individual
day breakouts in the strip pro-
gramming areas. A better indi-
cation of an individual movie’s
performance should then become
available.

Some distributors have pre-
vious limited data. For instance,
when The Prize and Atlantis, the
Lost Continent were played at
7:00 PM Sunday in New York,
ratings were about equal. But,
among the Lady of the House,
for instance, Atlantis viewers
were 59% under 35, while The
Prize’s audience composition in
this category was only 8%.

If you know your movies and
the time period, you’re not likely
to find many surprises with dem-
ographic print outs. Input is
what's really important.

L ———

Merlin will answer all reasonable ques-
tions. Write to him at MGM.TV, 1350
Avenue of the Americas, N.Y., N.Y. 10019.
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producer of Kutana, station’s new pro-
gram aimed at area's black community.

Jack Davison, program director, WLKE-
(aM) Waupun, Wis., appointed cor-
porate program director for Collins
Broadcasting, licensee for WLKE and
wQTC-AM-FM Two Rivers, Wis.

News

Matthew T. Cooney Jr., reporter for
Westinghouse Broadcasting Co.’s wBz-
TV Boston, appointed news correspond-
ent in Westinghouse Broadcasting's
Washington News Bureau.

Lloyd A. Dobyns Jr.,, managing editor,
wNEW-TV New York, joins wNBC-TV
there as manager, television news opera-
tions.

Gene Hebert, news reporter-assignment
editor, wcBs-Tv New York, named cor-
respondent and chief of Long Island
bureau, Hicksville, N. Y. He succeeds
Scott Osborne, who returns to New
York for general assignments.

James E. Foy, communications man-
ager for Los Angeles Area Chamber of
Commerce, appointed to newly created
position of director-editorials for KNBC-
(tv) Los Angeles.

Jerry Bailey, sports director, KTSB(TV)
Topeka, Kan., joins University of
Kansas, Lawrence, as sports director
and director of K. U. Sports Network.
He succeeds Gary Bender, who joins
WKOW-AM-TV Madison, Wis. as sports
director (BROADCASTING, Dec. 8, 1969).

Benjamin A. Brown, chief of AP bu-

reau at Helena, Mont., appointed chief
of bureau at Minneapolis. He succeeds
George H. Moses, who retires to be-
come chairman of journalism depart-
ment of Macalester College, St. Paul.
Mr. Brown is succeded in Helena by
Paul C. Freeman, AP news editor in
Albany, N. Y.
o William Payette,
VP and general
manager, United
Press Feature
Syndicate, New
York, named
president. He suc-
ceeds Laurence
Rutman, who re-

tires.
Paul D. Lock-
Mr. Payette wood, newsman,

WNEW-AM-FM New York, joins wpop-
(aMm) Hartford, Conn. as news director.

Mort Crim, writer and anchorman of
ABC Radio’s News Around the World,
joins wHas-Tv Louisville, Ky., as news
anchorman.

David Godwin, director of news for
KTRH(AM) Houston, joins KLAC(AM)
Los Angeles as news producer and
newscaster.

Olin F. Morris, promotion/production
manager, WREC-TV Memphis, appointed
director of public affairs for WREC-AM-
FM-TV.

Bob Kaplitz, editor-writer, wsB-TvV At-
lanta, joins WFMY-TV Greensboro, N. C.
as regional correspondent.

William E. Bauer, formerly with KFBK-

(AM) and KROY(AM), both Sacramento,
Calif., joins KXOA-AM-FM there as news-
man.

Equipment & engineering

Frank A. Nasiadka, former assistant to
president and general manager, Comar
Electric Co., Chicago relay manufac-
turer, joins Hart-Advance Relay divi-
sion of Oak Electro/Netics Corp.,
Crystal Lake, Ill., as VP, marketing.

Carl H. Rosekrans, with Sylvania’s com-
mercial electronics division, Bedford,
Mass.; Herbert J. Van Driel, with Am-
pex Corp., Elk Grove Village, Ill., and
Les Knight, with Bell & Howell video
products division, Los Angeles, all join
International Video Corp., Sunnyvale,
Calif., as Southern regional manager;
Midwest regional manager; and district
sales manager, industrial and educa-
tional products, respectively.

Douglas Hawkins, with Dubbings Elec-
tronics Inc., Copiague, N.Y., appointed
manager of mastering department.

Deaths

Donald Foster, 80, veteran character
actor in television, motion pictures and
legitimate theater, died Dec. 23 in
Hollywood after long illness. Mr. Foster
appeared in Hazel TV series and also
made appearances in such shows as
Perry Mason, Bewitched and Run For
Your Life. He is survived by his wife,
Alis, one son and one daughter.

ForfleRecord o

As compiled by BROADCASTING, Dec. 22
through Dec. 29 and based on filings,
authorizations and other FCC actions.
Abbreviations: Ann.—announced. ant.—an-

tenna, aur.—aural, CATV—community an-
tenna television. CH—critical hours. CP—

construction permit. D—day. DA—direction-
al antenna. ERP—effective radlated power.
ke—kilocycles. kw—kilowatts. LS—local sun-
set. me—megacycles. mod.—modification. N
—night. PSA-—presunrise service authority.
SCA-—subsidiary communications authoriza-
tion. SH—specified hours. SSA—special serv-
ice authorization. STA-—speclal temporary
authorization. trans.—transmitter. UHF—ul-

EDWIN TORNBERG

& COMPANY,

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations ¢ CATV
Appraisers ¢ Financial Advisors

New York—60 East 42nd St., New York, N.;. 10017
West Coast—1357 Jewell Ave., Pacific Grove, Calif. 93950

12-687-4242
408-375-3164

tra _high frequency. U-—unlimited hours.
VHF—very high frequency. vis.—visual, w—
watts. *—educational.

New TV stations

Final action

m Missoula, Mont.—Garryowen Butte TV Inc.
FCC granted VHF ch. 8; ERP 286 kw vis.,
57.2 kw_aur. Ant. height above average ter-
rain 2,050 ft., ant. height above ground 192 ft.
P.O. address: ¢/0 Joseph S, Sample, Box 3500,
Butte, Mont. 59701. Estimated construction
cost $310,954; first-year operating cost $50,-
000; revenue $55,000. Geographic coordinates
47° 01’ 06” north lat.: 114° 00’ 41”7 west
long. Type trans. RCA TT-25EH1. Type ant.
RCA TW-12ABP. Legal counsel Midlen and
Reddy, consulting engineer Siilman, Moffet
and Kowalski, both Washington, Principals:
Joseph S. Sample, president-treasurer (99.-
96%). Harvey D. Backman, vice president-
asst. secretaly, and Jerome Anderson. sec-
retary (each .02%), Principals own respec-
tive interests in broadcast management firm
and KXLF-TV Butte, Messrs. Sample, Back-
man and Anderson own_99,94%. 03% and
.03%, respectively, of KXLF(AM) Butte,
Principals each own .14% of KOOK-AM-TV
Billings, and .09% of KRTV(TV) Great
Falls, both Montana. Ann. QOct. 24,

Actions on motions

» Hearing Examiner Miilard F. French In
Anahelm Calif. (Orange County Broadcast-

g Co., et al.), TV proceeding, dismissed
wlth prejudice application of Orange County
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J(?_;)mmunlcatlons (Doe. 18296). Action Dec.

s Hearing Examiner Forest L, McClenning
in Jacksonville and Miami., both Florida.
and Asheville, N. C. (Florida-Georgia Tele-
vision Inc., et al.), TV proceeding, quashed
notice of taking depositions by Antwin
Theatres Ine. and depositions of Robert J.
Ross, former official of Wometco, and Max
A, Cohen, former owner of Antwin Theatres,
shall not be taken (Docs. 10834, 173824,
18185-6). Action Dec.

Other action

® Review board In Florence. S, C., TV pro-
ceeding, Doc. 18850, granted to extent in-
dlcated and denied in all other respects
petition to add and modity Issues, filed
Sept. 22 by Dally Telegraph Printing Co.
Action Dec. 23.

Existing TV stations

Final actions

» WGCT(TV), Miami—Broadcast Bureau
lg(;-‘z’mted mod. of CP to change ERP to 794

vis., 158 aur.; change trans.-studio
location to Sheraton-Four Ambassadors
Hotel, SE 8th St. at Biscayne Bay, Miami;:
change ant. height to 300 ft. Action Dec. 18,

s WGCT(TV) Miami — Broadcast Bureau
granted mod. of CP to extend completion
date to June 18, 1970. Actlon Dec. 18.

s WIRT-TV_Flint, Mich.—FCC denied re-
quest by WIRT-TV Inc, former licensee of
WJIRT-TV (now owned by Poole Broadcast-
ing Co.) asking that Flint Cable TV Co.,
operator of CATV system at Flint, be pro-
hibited from carrying slgnals of Detroit and
Windsor, Ont., Canada TV's. Commission
found operation of CATV system consistent
with public interest. Action Dec. 10.

s WTCN-TV Minneapolis—Broadcast Bureau
granted mod. of CP to locate structure for
site #1 approximately 120 feet east and 100
feet south of currently authorized location:
make change in West Tower. Action Dec. 18.

s KSTP-TV St. Paul. Minn.—Broadecast Bu-
reau granted CP to change trans. location
to 2.5 miles east of New Brighton. Shore-
view, Minn.; change type trans.; make
changes In ant. structure and increase ant.
height to 1430 ft. Action Dec. 16.

8 WPIX(TV) New York—Hearing Examiner
James F. Tierney granted request by Forum
Communications Inc., applicant in competi-
tive proceeding with WPIX Inc., for license
of ch. 11 at New York for various WPIX
documents concerning ascertainment of
community needs and interests, corporate
relationships and past programing and _its
responsiveness to community needs. Ex-
aminer granted request by WPIX and re-
scheduled prehearing conference for Feb. 6,
1970 (Docs. 18711-2), Action Dec. 24.

Actions on motions

= Chief, Office of Opinions and Review in
Los Angeles and Norwalk, both California
(RKO General Inc. [KHJ-TV] and Fidelity
Television Inc. TV proceeding, granted joint
motion by applicants and extended through
Feb. 2, 1970 time to file respective briefs in
reply to exceptions and briefs filled Dec.
12, to initial decision (Docs. 16679-80). Ac-
tion Dec. 18,

m Hearing Examiner Basil P, Cooper in San
Diego '(Gross Broadcasting Co. [KJOG-TV]
TV proceeding, granted request by applicant
and extended to Dec, 17 time to flle reply
findings of fact and conclusions of law
(Doe. 18377). Action Dec. 17.

= Chief Hearing Examiner Arthur A, Glad-
stone in Los Angeles (NBC [KNBC(TV)]
and Voice of Los Angeles Inc.), TV pro-
ceeding, postponed prehearing conference to
Feb. 2, 1970 (Doc. 18602-3). Action Dec. 15.

New AM stations
Application

u Steamboat Springs, Colo. — Steamboat
Broadcasting Co. Seeks 1230 kc, 250 w, 1
kw-LS, . P.O. address: 910 Steamboat
Springs 80477. Estimated construction cost
$26,845; first-year operating cost $50.000:
revenue $42,000. Principals: Mountaln States
Communications Ine.,, 100%. William R.
Dunaway, president (94.12%), George N.
Madsen Jr., vice president-secretary (5.88%).
Mr. Dunaway owns 50% of KSNO(AM)
Aspen, Colo. Principals own respective in-

terests in Aspen Times and Rifle (Colo.)
Telegram. Ann. Dec. 18.

Final action

a Dunnellon, Fla.—Rainbow Communication
Service Inc, Broadcast Bureau granted 920
ke, 0.5 kw P.O. address: Box 338, Dunnellon
32630. Estimated construction cost $30,400:
first-year operating cost b ; revenue
$43,000. Principals: John H. Morrison Jr.,
president (10%). John C. Lankford, execu-
tive vice president (20%). Robert F. Rogers.
vice president (10%) et al. Mr. Morrison Is
100% owner of retail grocery chain. Mr.
Lankford is lleutenant in United States Air
Force. and Mr. Rogers is rural mall carrier
and branch manager of realty company, Ac-
tion Dec. 17.

Actions on motions

u Chief, Office of Oplnfons and Review in
Sumiton and Cullman, both Alabama (Sumi-
ton Broadcasting Inc. and Cullman Music
Broadcasting Co.). AM proceeding, granted
request by Sumiton Broadcasting and ex-
tended to Dec. 17 time to file comments
to application for review of memorandum
opinion and order of review board, dated
Nov. 6 (Docs. 18204-5). Action Dec. 15.

= Hearing Examiner Basil P. Cooper {n
Waynesboro, Pa. Cable of Waynes-
boro Inc.), AM proceeding, continued evi-
dentiary hearing to Dec. 19 (Doc. 18493).
Action Dec. 15.

w Hearing Examiner Frederick W, Dennis-
ton in Las Cruces, N, M. (Marvin C. Hanz),
AM proceeding, scheduled certain proce-
dural dates and postponed hearing to Feb.
16, 1970 (Doc. 18714). Action Dec. 17.

® Hearing Examiner Millard F. French iIn
Blue Ridge and Clarkesville, both Georgia
(Click Broadcasting Co. and R-J Co.). AM
proceeding, granted petition by Click Broad-
casting Co. for leave to amend appPlication
to show efforts made to ascertain com-
munity needs; granted Dpetition by R-J Co.
for leave to amend application to show
efforts made to ascertain community needs
and to submit revised sectlon (Docs. 18526-
T). Actions Dec. 17

» Hearing Examiner Millard F. French in
Natick, Mass. (Home Service Broadcasting
Corp. and Natick Broadcast Assoclates Inc.).
AM proceeding, denied request by Natick
Broadcast Associates for issuance of sub-
poena to compel production of various docu-
ments and walver of sections of rules (Docs.
18640-1). Action Deec. 17.

u Chief Hearing Examiner Arthur A, Glad-
stone In Youngstown, Ohjo, and Ellwood
City, Pa. (Media Inc. and Jud Inc.), AM
proceeding, designated Hearing Examiner
Charles J. Frederick as presiding officer:
scheduled prehearing conference for Jan, 27,
1970 and hearing_ for Feb. 24, 1970 (Docs.
18768-9). Action Dec. 12.

®» Hearing Examiner Ernest Nash In Mt,
Pleasant and Chariton, both Iowa (Pleasant
Broadcasting Co., et al.), AM-FM proceed-
ing, denied petition by Chariton Radio Co.
for leave to amend application:. denied
petition by Mount Pleasant Radio Co. for
leave to amend application, provided,
however, that if Mount Pleasant Radio
Co. shall notify examiner within 10 days
of release of memorandum_ opinion and
order dated Dec. 18, that it desires to have
amendments accepted and application re-
turned to processing line, amendments will
then be accepted and application returned
%J prt:)lg,esslng line (Docs. 18594-7). Action
ec. e

m Hearing Examiner Herbert Sharfman in
Freeland and West Hazleton, both Penn-
sylvania (Summit Broadcasting, CBM Inc.
and Broadcasters 7 Inc.), AM_bproceeding,
granted motion by Summit Broadcasting
and extended certain procedural dates: ex-
tended hearing to March 9, 1970 (Docs.
18489-91). Action Dec. 4.

Existing AM stations

Final actions

s Broadcast Bureau sgranted renewal of li-
cense for KIPA Hilo, Hawaii, subject to
condition that transfer consummated- within
45 days date of grant. Action Dec. -16. =«

s WAIT Chicago—FCC granted request by
WAIT Radio for authority to file -additional,
material in support of request for waiver of
rules concerning clear channel operation and

prohibited interference to existing stations. .

Commission granted WAIT'S request and
scheduled oral argument Feb. 9, 1970. Ac-
tion Dee. 17.

1 KONE Reno—Broadcast Bureau granted
CP to change power and change type trans.;
remotf7 control permitted: condition. Action
Dec.

a Broadcast Bureau granted renewal of li-
cense for WTLK Taylorsville, N, C., subject
to condition that assignment be consum-
mated within 45 days of date of grant.
Action Dec. 18.

s WBLF Bellefonte, Pa,—Broadcast Bureau
granted CP to change frequency to 970 kc;
make changes in ant. System; install new
trans.; remote control permitted. Action
Dec. 17

Actions on motions

s Hearing Examiner Basil P. Cooper in
Golden, Colo. (Voice of Reason Inc. [KICM]),
AM proceeding, continued further prehear-
ing conference to Dec. 19 (Doc. 18710).
Action Dec. 12,

s Hearing Examiner Charles J. Frederick
in Carthage and Jackson, both Mississippi
(Meredith Colon Johnson [WECP] and Ford
Broadcasting Co.), AM proceeding, extended
to Dec. 23 time to file proposed findings
of fact and conclusions of law and to Jan.
14, 1970, time to file replies (Docs. 18487-8).
Action Dec. 15.

= Hearing Examiner Jay A, Kyle in Char-
lottesville. Va. (Charles W. Hurt. WELK
Ine. [WBELK] and WUVA), AM proceeding,
scheduled evidentiary hearing for Jan. 8,
1970 (Docs. 18585-7), Actlon Dec. 10.

New FM stations
Application
® Rogers, Ark.—KAMO Inc. Seeks 94.3 me,

2.8 kw. Ant. height above average terrain
312 ft. P.O. address 114% South First Street,

Rogers 72756. Estimated construction cost
$34,

5.36; first-year operating cost $21,243.00;
revenue $36,000. Principals: Robert E.
Sanders, sole owner. Mr. Sanders is man-
ager of automobile agency. Ann. Dec. 22.

BROADCASTERS
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JANSKY & BAILEY
Consulting Engineers
1812 K St., N.w.
Wash., D.C. 20006 296-6400
Member AFCCE

JAMES C. McNARY
Consulting Engineer
National Press Bldg.
Wash., D. C. 20004

Telephone District 7-1205

Member AFOOE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Montclair, N.J. 07043

Phone: (201) 746-3000

Yember AFOOE

COHEN & DIPPELL
CONSULTING ENGINEER®
Formerly GEO. C. DAVIS

527 Munsey Bldg.
783-0111
Washington, D. C. 20004
Member AFOOE

COMMERCIAL RADIO
EQUIPMENT CO.
Everett L. Dillard. Gen. Mg:
Edward f. Lorentz. Chlef Engr
PRUDENT{AL BLDG.

347-1319
WASHINGTON, D. C. 2000%
Member AFOOE

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
1771 N St.. NW.  296-2315
WASHINGTON, D. C. 20036
Member AFOOE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
2922 Telestar Ct. {703} 560-6800

Falls Church, Va. 22042

Member AFOCR

Lohnes & Culver
Munsey Building  District 7-8215
Washington, D. C. 20004
Member AFOOR

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-9000
WASHINGTON, D. C. 20006

Member AFOOE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS, TEXAS 75209
(214) 631-8360
Member AFOOE

GUY C. HUTCHESON
817-261-8721
P. 0. Box 808
1100 W. Abram
Arlington, Texas 76010

SILLIMAN, MOFFET
& KOWALSK]
711 14th St., N.W.

Republic 7-6646

Washington, D, C. 20005

Yember AFCCE

GEO. P. ADAIR ENG. €0.
CONSULTING ENGINEERS
Radio-Television
Communications-Electronics
2029 K St., N.W., 4th Floor
Wah-ngton. D. C 20006
Telephons: (202) 223-4664
Member AFOOE

WALTER F. KEAN
CONSULTING RADIO ENGINEERS
19 E. Quincy Street
Riverside, Illinois 60546

(A Chicago Suburb)
Phone 312-447-2401
Member AFOCE

HAMMETT & EDISON
CONSULTING ENGINEERS
Radio & Television
Box 68. International Airport
San Francisco, California 94128
(415) 342-5208

Membeér AFOOE

JOHN B. HEFFELFINGER
9208 Wyoming Pl Hiland -7010

KANSAS CITY, MISSOURI 64114

JULES COHEN
& ASSOCIATES
Suite 716, Associations Bldg.
1145 19th St., N.W., 659-3707
Washington, D. C. 20036
Member AFCOE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 2¥6-526-4386
Member AFOOE

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Application and Field Englneering

345 Colorado Blvd.—80206
Phone: (Area Code 303) 333-5562
910-931-0514
DENVER COLORADO
Membu AFOCE

A. E. Towne Assocs., Inc.
TELEVISION and RADIO
ENGINEERING CONSULTANTS
727 Industrial Road
San Carlos, California 94070
(415) 592-1394
Member AFOOE

MERL SAXON
CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin. Texas 75901
634-9558 632-2821

RAYMOND E. ROHRER
Consulting Radio Engineers
427 Wyatt Bidg.
Washington, D. C. 20005
Phone: 347-906!
Member AFOOL

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—4903¢
Phone: 517-—278-6733

JOHN H. MULLANEY
and ASSOCIATES

Suite 71,

1150 Connecticut Ave., N.W.
Washington, D. C, 20036
Phone 202-223-1180

Member AFCOE

ROSNER TELEVISION
SYSTEMS
ENGINEERS—CONTRACTORS
29 South Mall

Plainview, N.Y. 11803
| (516) 694-1903

Serving The SOUTHEAST

FREDERICK A. SMITH, P.E.

Consulting Engineer

§ Exchange St,
Charleston, S, €. 29401
A/C 803 723-4775

TERRELL W. KIRKSEY

Consulting Engineer
5210 Avenue F
Austin, Texas 78751
(512) 454-7014

ORRIN W, TOWNER
Consulting Engineer

11008 Beech Road
Anchorage. Kentucky 10223
(502) 245-4673

SERVICE DIRECTORY

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS
AM-FM-TV
103 S. Market St
Lee's Summit. Mo.
Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.

Cambridge, Mass, 02138
Phone (617) 876-2810

ALVIN H. ANDRUS

Broadeast C Iting Engi

1926 Eye Street, N.W.
Washington, D. C. 20006
Telephone (202) 338-3213
Member AFCOE

SPOT YOUR FIRM'S NAME MERE

To Be Seen by 100,000° Readers
—among_them. the dc:lslon-null
ing station owners and man
ers, chief engincers and technl
cians—applicants for am, fm, v
and facsimile facilities.

*ARB Continuing Readership Study

RTV International, Inc.
RADIO PROGRAM CONSULTATION
Sheldon Singer
Vice President

405 Park Avenue
New York, N, Y. 10022
(212) 421-0680

confact
BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036
for availabilities
Phone: (202) 638-1022

PAUL DEAN FORD
Broadcast Engineering Consultant
R. R. 2, Box 50

West Terre Haute, Indiana 47885
(812) 533-1661

Telecommunication Consultants
International, nc. (TCI)
Offers Consulting Services in
Telecommunications & Electronics
Data Handling Systems
Gerald C. Gross, President
1028 Conn. Ave., NW, Wash. 20036
Phone (202) 659-1155
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Final actions

8 Algona, Iowa—KLGA Inc. Broadcast Bu-
reau granted 92.7 mec, 2.73 kw. Ant. helght
above average terraln 194 ft. P. Q. address:
Box 160, Algona 50511. Estimated construe-
tion cost $22,965.85: first-year oDerating cost
$10.000; revenue $10,000. Princlpals: George
Allen, 'president-general manager (Dercent-
age of ownership not Indicated). Principals
own KLGA-AM-FM Algona. Actlon Dec. 17.

= Sparks, Nev. — Edward Henry Schultz.
Broadcast Bureau granted 98.3 me, 3 kw.
Ant. height above average terrain minus
535 ft. P.O. address: 128 Keystone Avenue,
Reno 89503. Estimated construction cost
$225: first-Year operating cost $7.244: rev-
enue $8,736, Principals: Edward Henry
Schultz. sole owner. Mr. Schultz is former
employe of Nevada State Department of
Highways. Actlon Dec. 17.

® Dunn, N. C. — North Carolina Central
Broadcasters Inc. Broadcast Bureau granted
103.1 me, 3 kw. Ant. height above average
terrain 255 ft. P.O. address Box 431, Dunn
28334. Estimated construction cost $15 300:
first-year oberating cost $6,000: revenue $6.-
000. Principals: A. Lincoln Faulk, president
(851%), W. W. Hutchins, 1st vice presi-
dent. C. A. Franels, 2d vice president. Aljce
Baggett. secretary (each 17.02%). et al. Mr,
Faulk is general manager. president and
stockholder of WCKB(AM) Dunn. Mr.
Hutchins Is minister, Mr. Francis has in-
terest In Insurance firm. Mrs. Baggett is In
retall drug business. Action Dec. 10.

8 Lynchburg, Va. — Griffith Broadcasting
Corp. Broadcast Bureau granted 98.3 me, 3
kw. Ant. helght above average terraln 225
ft. P.O, address Box 1510, Lynchburg 24505.
Estimated construction cost $12,386; first-
year operating cost $16,666.68; revenue $18.-
000. Principals: Mildred W. Griffith, execu-
trix of estate of Alfred H. Grifith Sr.,
deceased, (99%), A. Hundley Griffith Jr..
president, and Mildred W. Griffith, sec
retary-treasurer (each .5%). Principals own

(AM) Lynchburg, WJJJ(AM) Chris-
tiansburg and WVVV Blacksburg, Va. Ac-
tion Dec. 10.

w St. Albans, Vt.—Robert I. Kimel and
Bessie W. Grad. Broadcast Bureau granted
102.3 me. 3 kw. Ant. height above average
terrain 215 ft. P.O. address Box 270, St.
Albans 05478. Estimated construction cost
$21.500; first-year obDerating cost $24.000:
revenue $25,000. Principals: Robert I. Kimel
and Bessie W. Grad (each 50%). Principals
own respective interests in WWSR(AM) St.
Albans and WSNO(AM) Barre, both Ver-
mont. Action Dec. 10,

Actions on motions

s Chief, Office of Opinions and Review In
New York and Teaneck, J. (New York
University and Falrleigh Dickinson Univer-
sity), FM proceeding, granted joint request
by ‘applicants and extended to February
17, 1970 to file application for review of
review board's decislon released Aug. 29
(Docs. 17454-5). Actlon Dec. 18.

s Hearlng Examiner Isadore A. Honlg In
Rochester and Henrletta, both New York
(Rochester Radio Co., et al.), FM proceed-
ing, granted petition by Monroe County
Broadcasting Inc. for leave to amend ap-
plication to increase staff of Monroe Coun-
ty's planned FM from six to nine persons
and to Increase estlmated cost of operation
for first vear from $47,000 to $72,000 to
reflect cost of three additional employes
(Docs. 18673-6). Action Dec. 15.

® Hearing Examiner Isadore A. Honlg In
Lawton. Okla. (Progressive Broadcastlng
Co.). FM Dproceeding, granted motion by
apDlicant and received In evidence Progres-
slve exhibit 3 and ordered record closed;
ordered proposed findings of fact and con-
clusions filed within 30 days of Dec. 12, and
replies filed within five days of explratlon
gt 30-day period (Doc. 18600). Action Dec.
1.

s Hearing Examiner Isadore A. Honlg In
Lawton, Okla. (Progressive Broadcasting
Co.). FM proceeding, granted motion by
applicant and ordered transcript corrected
(Doc. 18600). Action Deec. 19.

s Hearlng Examiner Herbert Sharfman In
Grenada. Miss. (Grenada Broadcasting Inc.
and Pemberton Broadcasting Inc.). FM pro-
ceeding, granted petition by Grenada Broad-
casting Inc. for leave to amend abDplication
by supplementing original showing in at-
tempt to meet financlal issue (Doc. 18735-
6). Actlon Dec. 17.

w Hearlng Examiner James F. Tlerney In
Paoll and Jeffersonvllle, both Indlana (King
& King Broadcasters and Wireless of
Indiana), FM proceeding, granted request

Summary of broadcasting
Compiled by FCC, Dec. 1, 1969

Not
On Air Total  On Air  Total
Licensed STA* CP's On Air CP’ Authorized
Commercial AM 4,255 2 10 4,267 76 4,343
Commercial FM 2,025 0 45 2,070 134 2,204
Commercial TV-VHF 495 2 11 508 15 523
Commercial TV.-UHF 124 0 57 181 1322 313
Total commercial TV 619 2 66 687 149 836
Educational FM 378 0 13 391 49 440
Educational TV-VHF 73 0 ] 77 7 84
Educational TV-UH 94 0 11 105 13 118
Totai educational TV 167 0 15 182 20 202

* Special Temporary Authorization

‘Includes 25 educational AM's on nonreserved channels.
‘Includes two licensed UHF's that are not on the air.

by Wireless of Indiana and extended to
Dec. 11 time to exchange engineering ex-
hibits (Doc. 18614-5). Actlon Dec. 11.

s Hearlng Examiner James F. Tlernery in

Mlddlesboro, Ky. (Cumberland Gap Broad-

casting Co.), FM proceeding, ordered record

to remaln oben and scheduled further hear-

gls tol% Jan. 12. 1970 (Doc. 18520). Action
ec. 3

Existing FM stations

Final actions

» KOST(FM) Los Angeles—Broadcast Bu-
reau granted CP to install new auxillary
trans. and ant. to be located at Main studio

location: ant. height 165 ft.; ERP 3.6 kw.
Action Dec. 18.
8 KWBI(FM) Morrison. Colo. — Broadcast

Bureau granted mod. of CP to change type
trans. and ant.: make changes in ant. sys-
tem; ant. height 350 ft.; ERP 25 kw. Ac-
tion Dec, 18.

&8 WAUG-FM Augusta. Ga.—Broadcast Bu-
reau granted CP to install new trans. and
ant.; make changes_in ant. system, ant.
height 165 ft.: ERP 100 kw; condition.
Actlon Dec. 16.

s WVSL-FM Slidell.
granted mod. of CP to change trans. loca-
tlon to Hudson and Algiers avenue. Slidell:
change type trans. and ant.; make changes

La.—Broadcast Bureau

in ant. system, ant. height 350 ft.; ERP
00 kw: remote control Permitted. Action
Dee. 17.

s WALM-FM Marshall, Mich, — Broadcast
Bureau granted mod. of CP to extend com-
pletion date to May 1, 1970. Action Dec. 18.

» WIBQ-FM Utlca, N. Y.—Broadcast Bu-
reau granted mod. of CP to extend com-
pletion date to May 1, 1970. Action Dec. 18.
s KTEN-FM_ Ada, Okla.—Broadcast Bureau

ranted mod. of CP to extend completion
ate to June 12, 1970. Action Dec. 9.

8 KJAK(FM) Oklahoma City. Okla.—Broagd-
cast Bureau granted CP to change trans.
and studio location to 716 SE 79th Street,

®» WXRA(FM) Woodbridge, Va.—Broadcast
Bureau granted CP to change trans. loca-
tlon to 405’ east of Ashton and Augustine
streets, Alexandria: studio locatlon to 523
Flrst Street. Alexandria: remote control per-
mitted from proposed studio location:
change type trans. and ant.; make changes
in ant. system, ant. height 295 ft.: ERP
50 kw; conditions. Action Dec. 18.

» WESP(FM) Charlotte Amalie, V.I. —
Broadcast Bureau granted mod. of CP to
extend completion date to June 1, 1970. Ac-
tion Dec. 18.

Action on motion

® Hearing Examiner Chester F. Naumowicz
Jr. In San Francisco (Chronicle Broadcast-
ing Co.), renewal of licenses of KRON-AM-
TV, ordered Chronicle Broadcasting Co. to
supply Information specified In review
board's order released Dec. 16 on or before
Dec. 28 (Doc. 18500). Action Dec. 17.

Renewal of licenses, all stations

8 WSBA-AM-FM-TV York and WARM(AM)
Scranton, both Pennsylvanla—FCC granted
apDlications by Susquehanna Broadcasting
Co. for renewal of licenses WSBA-AM-FM-
TV and by WARM Broadcasting Inc., 90%
owned by Susauehanna, for renewal of li-
cense of WARM. Grant of applications con-
ditloned on outcome of pending civil anti-
trust action in U. S. District Court for
Middle District of Pennsylvania In which
Susquehanna Broadecasting s party defend-
ant with requirement that licensee Immedi-
ately notify commission of final disposition.
Action Deec. 17.

= Chief. Office of Opinions and Review in
Minneapolis (Midwest Radio-Television Inec.).
renewal of licenses of WCCO-AM-TV. grant-
ed petition by Hubbard Broadcasting Inc.
and extended through Jan. 6, 1970 to re-
spond to petition for reconsideration filed
by Midwest Radio-Televislon Inc. (Doc.
18499). Action Dec. 11.

Translator actions

BROADCASTING, 1735 DeSales Street, N.W., Washington, D. C. 20036

Oklahoma City; change type trans. and y Broadcast Bureau granted mod, of CP's
heltg:htmgf)e tfhanéffp lnooan]t(w syﬁfn"&iugﬁé' to make changes In ant. systems for follow-
Actfon Dec. 17. ' : (Continued on page 60)
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CLASSIFIED ADVERTISING

Payable In advance. Check or money order only.
Situations Wanted 25¢ per word—$2.00 minimum.

Applicants: If tapes or films are submitted, please send $1.00 for each package
to cover handling charge. Forward remittance separately. All transcriptions, pho-
tos, etc., addressed to box numbers are sent at owner’s risk. BROADCASTING
expressly repudiates any liability or responsibility for their custody or return
Deadtine for copy: Must be received by Monday for publication next Monday.
Please submit copy by letter or wire. No telephone calls accepted without

confirming wire or letter prior to deadline.

Help Wanted 30¢ per word—$2.00 minimum.
Display ads $25.00 per inch. 5 or over billed at run-of-book rate.—Stations for

Sale, Wanted to Buy Stations, Employment Agencies, and Business Opportunity
advertising require display space. Agency <ommission only on display space.

All other classifications 35¢ per word—$4.00 minimum.

No charge for blind box number. . -

Addsrgss replies: ¢/0 BROADCASTING, 1735 DeSales St., N.W., Washington, D.C.
20036.

—
RADIO Announcers continued News continued

Help Wanted New Jersey, Easy listening station seeks hard  News Director. Pennsylvania. Newsman who is ex-

working, reYiabIe announcer/newsman able to accept  perienced in gathering, editing and delivery of local

Management responsibility. Tape. Resume. Box A-31, BROAD- news. A go-getter unafraid to use tape recorder.

Good size midwest station in rich agricultural area
needs aggressive radio station manager who can
provide sales leadership, work equally hard at sales
growth and expense control to build profits, his
own income. Box A-7, BROADCASTING.

#gl modern CGW station in
figure guarantee lus over-
resume. Box A-12,

Sales manager for
Georgia #1 market.
ride. Sell us in your letter an
BROADCASTING.

CASTING.

Opportunity for First Phone. Permanent Position.
Extra Benefits. Aggressive SKW station. Send tape,
resume, KSEN, Shelby, Montana.

Attention Wayne Neil or anyone knowing his where-
abouts! Contact Budd; Gillard in_Salmon, Idaho.
Area code 208-756-3920 collect. Or write or call
Radio Station KSRA, Salmon.

Own part of your own station without any invest-
ment. Must be good local salesman for N. E.
Suburb station. Interview your expense. Box A-I16,
BROADCASTING.

Manager with sales background who wants to earn
Eart ownership of FM station Oklahoma Market.
xcellent opportunity. Box A-20, BROADCASTING,

Expanding FM-oriented company seeks sales and
programing personnel with management potential
for WEZR, Manassas and WEZS, Richmond, Vir-
ginia. Good earning potential, stock options and
other benefits. Call (703) 273-400Q or send resume
to 3909 Oak Street, Fairfax, Virginia 22030.

Sales

Successful midwest station group seeks aggressive,
experienced salesman to fill position held br a
top biller who went to a major market after long
tenure. Send resume, billing history and picture
along with letter outlining your goals to Box
L-74, BROADCASTING.

Opportunity—for ''strong closers’” NYSE listed
Corp. not in broadcasting, has need for Salesmen
in over 100 branches. Intangibles background. No
Travel, no canvassing. We bring the prospects to
you. High earnings, $16M to $30M. Salary, draw,
Corp. benefits available. All _inquiries will be
answered. Box A-36, BROADCASTING.

Intelligent, willing to work salesman with good
character. This is an opportunity to sell entire
station properties on a straight commission basis.

Training in brokerage furnished. Write Chapman
Company, Inc., 2045 Peachtree Rd. NE, Atlanta,
Ga. 30309.

Announcers

Opportunity, Combination news, productions, an-
mténcing. exas station. Box M-202, BROADCAST-

Expanding group operation locking for morning
personalities for two stations—one needs some
news savvy, Both formats bright MOR, both East
Coast, both attractive good size markets. Please
send tape, resume and salary requirements to Box
M-236, BROADCASTING.

We need an experienced jock who can handle pro-
duction too. Don't scream, just talk to the people.
ﬁfi%d salary and benefits. Box M-239, BROADCAST-

Immediate opening for hardworking announcer in
progressive Virginia station. Complete resume and
tape. No phone calls. WAFC, Staunton, Virginia.

Quality voice & production an for #1 modern
C6W  station in Georgia's #2 metro market,
Applicant must want P.D. job eventually. WPNX
PO Box 687, Columbus, Georgia.

Wanted: One progressive young first ticket an-
nouncer with a _head on his shoulders. Call Frank
Scott at 717-367-1511 Central Pennsylvania.

Morning  Man—MOR—Small market upstate New
York $120.00 to start. Send air check & resume to
Phil Kaplan, Box 1, Seneca Falls, New York 13148.

Wanted experienced announcer-salesman, Must be
able to accept responsibility; references required
and checked. If interested, please call 935-2816
area code 703.

Technical

Capable, 1st class engineer, some maintenance, and
air work. Good opportunity. Immediate opening. Box
M-240, BROADCASTING.

Ready for semi-retirement in Florida? A small, suc-
cessful 3 Stereo station in Ideal Florida
resort-retirement area offers a top flight chief
engineer a modest salary and rent-free home. Your
sole duty—keep our quality equipment in top con-
dition. Box M-254, BROADCASTING.

First phone transmitter and studio enﬁineer. No
announcing, dominant South Central |llinois AM
and FM. Liberal salary. Send salary. Box M-256,
BROADCASTING.

Immediate opening for full and gart-tirne board
operators. 3rd license required. Chicago station.
Box M-261, BROADCASTING.

studio engineer for tape
duplication, editing, disc cutting, production. Upper
midwest city. Good salary and benefits. Write Box
A-9, BROADCASTING.

Experienced recordin

Engineering supervisor and engineering trainee need-
ed for newly equipped full color operation. Super-
visor applicant must have minimum 5 years' ex-
perience; both positions require first phone. Apply
to D. A. Doughty, Director of Engineéring, WDCA~
TV, 5202 River Road, Washington, D.C. 20016.

Pennasglvanla Skw full_timer needs mature anmouncer
for adult operation. Third-endorsed required. Above
averaEe salary for above average man. Liberal bene-
fits. Box M-242, BROADCASTING.

Heavy station in Seattle looking for a giant-of-a
morning man. If you have the pace, production
and ability to entertain send tape and resume to
Box A-6, BROADCASTING.

“Top pay offered for bright, experienced an-
nouncer by established full-time Kilowatter in
pleasant, prosperous [llinois city. Professional staff,
gracious living away from metropolitan pressure
yet near big city. Best working conditions, sparkling
up-beat MOR programing, many fringe benefits,
Brand new, modern building, exceptionally well
equipped. Send tape, resume and photo to Box
A-30, BROADCASTING.

NEWS

Immediate opening for news director at top-rated
midwest contemporary station. Send aircheck, re-
sume and picture to Box L-192, BROADCASTING.

Because the Holiday mail deliveries
in Washington were extremely late,

didn’t appear as scheduled.

[}
[ 4
:
: our apologies if your classified ad
[}
[
L

Direct activities of stringers. Six day week. $175.
Raises on performance. Box M-249, BROADCAST-

This is a hard one to write. We're used to ad-
libbing. That's the kind of newsman we want . . .,
a broadcast newsman who knows that spoken eng-
lish is the way to communicate . . . a broadcast
newsman who really knows what he wants to put
into 2 newscast. A broadcast newsman who knows
how to work with a tape recorder. A newsman who
knows! This is a big one. You've got to have edu-
cation. You've got to have solid news experlence.
Six to ten years anyway. Complete resume. News-
cast tape. Tape or adlib or onscene reports. Then
we'll see. We're writing just like we want you to
broadcast! Simple . . . authoritative . . . direct
. informative. Box M-272, BROADCASTING.

Full time newscaster/reporter leading center Florida
station must have mature voice and delivery or
combined with experience native intelligent good
news judgement and desire to dig out news stories
send tape resume photo all info first letter Box
A-17, BROADCASTING.

Night news editor-announcer wanted for news
oriented adult station. Send tape and resume to
WALE, Fall River, Mass. 02722.

Top news station, northeast Massachusetts, needs
news_director. Experienced newsman, aggressive and
creative gathering ability, who can dig, write,
deliver principal newscasts, head-up department,
capable maintaining station strong news image.
Well equipped, multiple two-way communication
units, full benefits, best hospitalization plan, com-
pany paid profit sharing. MOR station, number 1,
eighteenth consecutive year. Send resume, pix, air-
check, writing samples, salary needs; Station Man-
8%8.‘4' WCAP, Lowell, Mass. 01852 or call 617-454-

Newsman—suburban Washington, D.C. Must be
experienced and good! Send latest tape, resume
and picture to P.O. Box 589, Arlington, Virginia.

Experienced pro currently in a top three market
desires managership medium or small market sta-
tion. Excellent sales, programing, and managerial
ability. Want only permanent situation with possible
stock options. Will answer inquiries by phone to
set up interview in person. Box M-255, BROAD-
CASTING.

Operation’s manager—heavy experience in pro-
gramming, production and sales promotion looking
for station management or similar. Box A-11,
BROADCASTING.

Now GM Top-25 Market specialty format. First
phone. Doing talk show. Small market news and
sales background. Vern Kuehn 317-849-0402.

Rnnouncers
Negro announcer, broadcasting school graduate,
{hi(r__’d phone, beginner. Box L-141, BROADCAST-
NG.

Seasoned country personality seeks warm climate
and lots of money. Box M-47, BROADCASTING.

Ambitious enthusiastic girl, need NY area opening,
specialized training—any job to start—tape, re-
sume, picture. Great voice. Let's negotiate! Box
M-183, BROADCASTING.

Experienced announcer—MOR, rock, classical. Good
on news, remotes, spot production. 3rd phone. Seek
medium/small market anywhere West. 415-726-
2626 collect, or write Box M-229, BROADCASTING.

Articulate-knowledgeable, some experience, sounds
like more, Progressive rock to MOR. Tape and re-
sume await. Box A-1, BROADCASTING.
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Situations Wanted

Programing, Production, Others

Announcers continued

First phone. Recent announcer school grad., broad-
cast music background, 2 yrs college. Wants to be
announcer, DJ. newscaster, Available immediately.
lllﬁsgme; tape on request. Box A-5, BROADCAST-

Three years experience, some college, third, military
completed. Box A-18, BROADCASTING.

Young man working for top NYC station wants to
go on the air. Experienced all other phases of
broadcasting. Draft deferred will consider working
anywhere, tape available on request. Box A-19,
BROADCASTING.

Announcer—personali

lity seeks radio-TV job in major
market, Box A-33, B

OADCASTING.

First phone, creative experienced announcer-pro-
duction-en?ineer desires MOR or country. Available

witheut delay. Box A-38, BROADCASTING.

Dan Ingram type mover, production, personality,
ready to gooveA Can PD. Five figure salary. Call
914-478-0878.

Available immediately, mature announcer-newsman,
many years experience, third endorsed, West only.
406-252-3956.

Negro—third endorsed Broadcast GCraduate student.
Seeking first job, announcer D). Articulate—good
natured, single, 35 and conscientious, Country and
Western preferred. Call or write, Roy Quarles
4418 Market Street Philadelphia, Pa. 19014 Phone
(215) 386-7650.

Young, experiencedD] wants rock or up-tempo
MOR station. 3rd phone, Larry lLannan, 4011 N.
Arlington, Indianapolis, Indiana, 46226.

Bob Case love's people and music broadcasting
school graduate first phone draft exempt tight
board top forty or underground announcer call
714-279-1691, 1745 West Dreacher, San Diego,
California 92111,

Technical

Graduate electronic engineer with 1st class phone
desires temporary employment. Situation flexible.
Location open. Call Kaiser at Muskegon, Michigan,
616-798-1348.

. NEWS

continued

Major market programmer. Employed. Solid record.
Leader. Expensive, Box A-21, BROADCASTING,

Television Help Wanted

Experienced, professional, TV salesman to take
over regional list. Must be strong on research, ex-
perienced in dealing with buying services, barter
houses, and house agencies. This list will generate
$40,000.00 in income to the right man. A combina-
tion of rep and local experience would be helpful.
ONLY, experienced TV salesmen will be considered.
Box A-28, BROADCASTING.

Technical

Microwave chief engineer for growing date net-
work in the Eastern part of the United States. Top
salary for the right man. Full responsibility, salary
commensurate with qualifications. Reply to Box
M-179, BROADCASTING.

First class staff engineer wanted for operations &
light maintenance . . . excellent colorized station,
great midwestern city, union scale, two weeks paid
vacation after one year . . . other benefits. Send
complete resume to Box A-4, BROADCASTING.

New York-Binghamton , . . Dependable person
with first class license . . . to handle UHF trans-
mitter and studio_ operation. Growth potential for
the right person. Salary commensurate with experi-
ence, Call chief engineer, WBJA-TV, Binghamton,
New York, 772-1122.

Engineering supervisor and engineering trainee
needed for newly equipped full color operation.
Supervisor applicant must have minimum 5 years’
experience; both positions require first phone. Apply
to D. A. Doughty, Director of Engineering, WDCA-
TV, 5202 River Road, Washington, D.C. 20016.

Studio technician for full color, two-station ETV
operation, Requires first phone, one year related
experience. .Competitive salary, excellent benefits.
Contact Chief Engineer, WMVS/WMVT, 1015 N.
Sixth St., Milwaukee, Wisc. 53203.

Wanted engineers with FCC first class license. Only
experienci need reply. Fully colorized station
operation. Ampex, GE and Norelco color equip-
ment, Excellent pay and benefits. Please send
resume to C. lannucci, C.E.,, WNHC, 135 College
Street, New Haven, Connecticut 06510.

Programing, Production, Others

Rnnouncers continued

;oung. arhcuTate talk host-announcer seeks solid
move. . . . Box A-32, BROADCASTING.

News

Newsfilm Editor—Currently supervise editing of all
newsfilm at full-color news-oriented network VHF
in Top Ten Market, where newsfilm constitutes
seventy percent of each newscast. Desire to work
in hard newsfilm editing, television documentary
editing, or a combination of both. Experienced,
young, college, graduate, military veteran. Excellent
references. Available immediately. All ‘replies an-
swered. Box A-26, BROADCASTING.

News Director—Young married man with_degree,
six years experience in P. R. radio, and TV, two
national news awards. Desire move up to news
director. Prefer midwest or mountain states. Tal
and resume available on request. Box A-39, BROAD-
CASTING.

Cinematographer, getting out of Navy. Ten years
experience. gkilled 211 phases of motion picture and
still photographs. Presently with_the Armed Forces
Television Network in Vietnam. Twenty-seven years
old, aggressive, and knows what It takes for tolp
notch news, Experience writing, announcing, and all
phases of TV news production. If you're lookmﬁ
for a top notch, aggressive man, available Apri
70. Box A-40, BROADCASTING,

Programing, Production, Others

Major market television documentary oroducer to
head up station’s film production unit. Box A-2,
BROADCASTING.

Knowledgeable bottom rung TV artist
opportunity. Box A-24, BROADCASTIN!
Promotion manager in small market desires position
n larger market, Experienced in all phases of pro-
duction and directing. Resume and references avail-
able. Write Box A-25, BROADCASTING,

seeks growth
C.

Art Director—Production Coordinator—Program De-
veloper. Complete Scenic and Craphics Designer:
Titles, Presentations, Promotions, Advertising. .15
years all phases TV Productian. Live Network, Film
Series, Commercials. New York-Hollywood. Archi-
tectural degree and experiences. Box A-27, BROAD-
CASTING.

Meteorology t_rained weatherman—12 yrs. television.
Art Christ, 608-784-8807.

WANTED TO BUY—Equipment

Experienced female announcer desires position in
middle market doing news, womens or record shows,
production, commercials. Contact me fur resume,
references, ta and further qualifications. Box
M-216, BROADCASTING.

Small market newswoman looking far-medium mar-
ket radio or TV. Box M-252, BROADCASTING.

Recent graduate—leading communications college—~
seeks position as news or program director of -
versity station. Knowledgeable in pop musi. and
news organization. Responsible, personable, craft no
problem. Available immediately. Box A-3, BROAD-
CASTING.

Radio pro available in March. Program news and
sports director at group station in New England
college community. Awards in news and sports.
6 years at present network station. Massachusetts.
or southern New Hampshire next move. Ideas and
talent mean success—Ilet’s talk. Box A-8, BROAD-
CASTING.

Newsman experienced in all phases of news desires
move from medium to large market. College grad.
Minimum 200 a week. Best references. Box A-10,
BROADCASTING.

Professional experienced in radio news, announcing,
music programming, production and symphony or-
chestra administration seeks position with station
committed to quality format, Married. College
degree. Box A-34, BROADCASTING.

TV Producer/Dlrector. Top station needs versatile
man. Must have strong background in documentary
films as well as studic directing and producing.
Will produce and direct news, entertainment, chil-
dren’s programs, prime time specials. Send letter
and resume to Box A-37, BROADCASTING.

Situnations Wanted

Management

A mature, seasoned and fully experienced General
Manager will scon be available. He is a cost-
conscious, economy-oriented Administrator, eminent-
ly qualified to manage your station from original
application, through construction, to on the air.
Fully knowledgeable at all Sales levels; capable
film buyer; An '‘Up-through-the-ranks’ professional
broadcaster, equally at home with Agency, Network
or Client; on-camera or microphone, control room
or broom closet. Excellent industry references.
Presently employed. Your in uin{ receives a prompt
reply. Box A-29, BROADCASTING.

General Manager—Offers to station all the qualifi-
cations for success. Past experience includes putting
profitable UHF on the air. In present situation
with independent station have reversed previous
management's declining market position to highest
gains of any station in very competitive market,
Tt you need a highly respected professional keenly
motivated for running up profits please contact
Box A-35, BROADCASTING.

Programing, Production, Others

For over four years I've been growing with my
present company in a market of 200,000. I'm a
polished professional production man with seven
years experience in radio. 1've run out of growing
room with young pro and your company has room
to grow, write me now and | will send all inciud-
ing top recommendations, Frank Newell 1025 No.
63rd F-10 Lincoln, Nebr. 68505.

Operations manager-program manager; 12 vyears
television experience, all phases. Art Christ, 608-
784-8807.

HAnnouncers

Experienced prcfessional meteorologist, age 34,
desires permanent position in television weather-
casting. Presently located in Chicago, will relocate.
Excellent credentials. Box M-260, BROADCASTING.

We need used 250, 500, 1 kw & 10 kw AM and
FM transmitters. No gunkA Guarantee Radio Supply
Corp., 1314 Iturbide St., Laredo, Texas 78040.

Dumont television station equipment, includin
cameras, monitors, transmitters, oscilloscopes, al
voltage calibrators, must be pre-1950. 20BP4,
15AP4, 12/P4 CRTs. Dumont receivers, models
RA-101-RA-106. Schwartzman, 73 Bridge St.,
Corning, New York.

Need used Ampex VR 1100 Monochrome recorder
with intersync, editor, processing, amplifier, and
Amtec, Contact, WFSU TV, 202 Dodd Hall, Florida
State University, Tallahassee, Florida 32306.

FOR SH.LET_I!q_n_ipIEnI

Coaxial-cable—Heliax, Styroflex, Spiroline, etc. and
fittings. Unused mat'l—large stock—surplus prices.
Write for price list. S-W €lect, Co., Box 4668, Oak~
land, Cali{‘r.J 94623, phone 415-832-3527,

Stereo-Automation equipment-late model ~ATC,
complete system delivery 2 weeks, call 1-801-262-
2431, Mr. Carlson.

RCA BTA SF S5 kw AM broadcast transmitter.
3000. FOB_ Spokane, Wn. Terms. Radio Station
leB, P.0. Box 8007, Spokane Wn. 99203. (509)
KE 4-8143.

uGates ST-101 spotters; two available with instru-
tion book $150.00 each or both for $290.00 F.O.B.
Paris. lllinois. WPRS Radio, Paris, lllinois, phone
217-465-0153."

Gates SA 38 Limiter and MO2639 Modulation
mf)neitor-oood Condition Reasonable. Radio KBLW,
Logan, Utah.
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Tower Erectors Wanted throughout the United
States. Swager Tower Corp., Fremont, Indiana,
46737.
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FOR SALE-—Equipment

INSTRUCTIONS continued

RADIO—HELP WANTED

eontinued

Many Towers to be erected in United_ States. Need
Sub-contractors. Contact: Swager Tower Corp.,
Fremont, Indiana, 46737.

Self-supporting 210° can go to 300’. Biil Angle,
P.0. Box 55, Creenville, N.C. 919-752-3040.

MISCELLANEOUS

Deejays! 11,000 classified gag lines. $10.00. Un-
conditionally guaranteed. Comedy catalog free.
Edmund Orrin, Mariposa, Calif. 95338.

Games, gimmicks, intros, breaks, one liners, brain

storming, all in one packa?e! Monthl{. $2 sample,
uews—features Associates, 1312 Beverly, St. Louis,
0.

“Get that Job”, Comprehensive guide and report
for job seekers. $2.00. Box L-247, BROADCASTING.

DJ’s/announcers—unemployed? Depressed?  Audition
tapes evaluated professionally. Enclose $5.00 M.O.
Box L-44, BROADCASTING.

Fast customized binso card service, etc. 515-423-
1943. Bingo, Box 270, Mason City, towa 50401,

INSTRUCTIONS

FCC License and Associate Degree in Electronics
earned mostly by home study. Free catalog. Gran-
tham Schools, 1505 N. Western, Hollywood, Cali-
fornia 90027.

First Class License in six weeks. Highest success rate
in the Creat North Country. Theory and laboratory
training. Approved for Veterans Training. Elkins
Institute in  Minneapolis, 4119 East Lake Street,
Minneapolis, Minnesota 55406,

Radio Engineering Incorporated Schools have the
finest and fastest course available for the 1st Class
Radio Telephone License (famous 5 week course).
Total tuition_ $360. Classes begin at all R.E.lL
Schools Jan. 5, Feb. 9 & March 16. Call or write
the R.E.l. School nearest you for information. We
guarantee you Electronics, not questions and
answers.

R.E.l. in Beautiful Sarasota, the home office. 1336
Main_Street, Sarasota, Florida 33577. Call (813)
955-6922. Fully approved for Veterans training.

00000000000000000000000000
NEW MEXICO IS A GOOD

PLACE TO LIVE
Openings for DJ’s, sal i news-
men and combos in small to medium sized
markets, Applicants from nearby states pre-
ferred. Send typed resume and requirements.
New Mexico Broad A 1ati 120
Amherst NE, Albuquerque, N. Mex. 87106

R.E.l. in Fascinating K. C. at 3123 Giltham _Rd.,
Kansas City, Mo, 64109. Call (816) WE 1-5444.
Fully approved for Veterans Training.

R.E.l. in Delightful Clendale at 625 E. Colorado St.,
Clendale, California 91205. Call (213) 244-6777.

R.E.I. in Historic Fredericksburg at 809 Caroline St.,
Fredericksburg, Va. 22401. Call (703) 373-1441.

First Class license in four weeks or less at T.I.B.
. . . tuition $295.00. . . . results guaranteed.

T.1.B./Music City., Veteran Approved.
starts January 12, Tennessee Institute of Broad-
casting, 2106 A 8th Avenue South, Nashville,
Tennessee 37204. 615-297-8084.

Next class

T.a.B./Miami . . . class starts January 12th.
. . . Technical {nstitute of Broadcasting, 283 South
Krome Avenue, Homestead, Florida. (305} 247-1135.

Broadcasters are passing their first phone exams
in six to twelve weeks through tape recorded
lessons at home, plus one week personal instruc-
tion. During 1964-69, one week sessions were held
in Washington, Minneapolis, Los Angeles, Portland
and Seattle. An outstanding success rate has
brought expansion in 1970 to Chicago, Atlanta
Detroit and Boston. Our 17th year teaching [Zelo
license courses. Bob johnson Radio License Train~
ing, 1060 D Duncan, Manhattan Beach, Calif. $0266.
Telephone 213-379-4461.

New Orleans now has Elkins famous 12-week
Broadcast course. Professional staff, top-notch
equipment. Elkins Institute, 333 St. Charles Avenue,
New Orleans, lLouisiana.

The_nationally known six-week Elkins Training for
an FCC first class license. Conveniently located on
the Loop in Chicago. Fully Gl approved. Elkins [n-
stitute in Chicago, 14 East Jackson Street, Chicago,
litincis 60604.

Elkins Is the nation's largest and most respected
name in First Class FCC licensing. Complete course
in six weeks. Fully approved for Veteran's Training.
Accredited by the National Association of Trade
and Technical Schools. Write Elkins Institute, 2603
Inwood Road, Dallas, Texas 75235,

The Masters. Elkins Radio License School of Atlanta
offers the highest success rate of all first Class
License schools. Fully approved for Veteran's Train-
ing. Elkins Institute_in Atlanta, 1139 Spring Street,
Atlanta, Georgia 30309.

Be prepared. First Class FCC License in six weeks.
Top quality theory and laboratory instruction. Fully
approved for Veteran's Training. Elkins Radio License
School of New Orleans, 333 St. Charles Avenue,
New Orieans, Louisiana 70130.

Attention Houston and Culf Coast area residents.
Elkins Institute offers First Class FCC ficensing in
only six weeks. Quality instruction. Efkins_{Institute
in Houston, 2120 Travis, Houston, Texas 77002

Announcing, programing, production, newscasting,
sportscasting, console operation, disc jockeying and
alt ﬁhases of radio and TV broadcasting. All taught
by highly qualified professional teachers. The na-
tion’s newest, finest and most complete facilities
including our own commercial broadcast station—
KEIR, Fully approved for veterans training. Accred-
ited by the National Association of Trade and
Technical Schools. Elkins Institute, 2603 {nwood
Road, Dallas, Texas 75235.

Since 1946 Original course for FCC First Class
Radio-telephone Operators License in six weeks, Ap-
proved for veterans, Low-cost dormitory facilities
at school. Reservations required. Several months
ahead advisable, Enrolling now for January 7, April
15, July 8. For information, references and reserva-
tions, write William B. len, Radio Operational
Engineering School, 5075 Warner Avenue, Hunting-
ton Beach, California 92647. (Formerly of Burbank,
California)

Licensed by New York State, veteran approved
for FCC 1st Class license and announcer-disc-
jockey training. Contact A.T.S. Announcer Training
Studios, 25 West 43 St., N.Y.C. (212) OX 5-9245.
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Chicago—one week first phone instruction, Feb. 27th
to March Sth for our audio-visual students. Bob
Jg%r}%sson. 1060 D Duncan, Manhattan Beach, Calif.

Washington—one week first phone instruction, Feb.
19th-25th, for our audio-visual students. Bob john-
son, 1060 Duncan, Manhattan Beach, Calif. 50266,

San Francisco's original course for FCC license in
six_weeks. Now starting our second year of suc-
cessfully preparing our students to pass the FCC
examination. Enrolling for Jan. 26, March 16, May
4, Jume 15, Success guaranteed. Free placement.
School of Communication Electronics, 150 Powell St.,
S.F., Calif. 94102. (415) 392-0194,

RADIO
Help Wanted—Sales

SELL AUTOMATION EQUIPMENT
Midwest and Southwest territories open

Be a full-time area sales manager for the lead-
ing supplier of @ control i and
taped music services for radio. Sales, related

1l ing or broad t experience
essenttal. Our men in other territories earning
$25,000 to $45,000. Draw and all espenses paid.
Send resume to:

Irv Law, VP, Sales, IGM, P. O. Box 943,
Bellingham, Wash, 98225.

HAnnouncers

Announcer-Technician

KOH, Reno, Navada, Ist Phone combo,
i diate opening. Mini two years
announcing experience. Previous em-
ployers checked for reference. Excellent
salary and benefits. Send resume and
tape or apply in person.

Personnel Department
McClatchy Broadcasting
21st & Q
Sacramento, California 95813
(An Equal Opportunity Employer)

SAltention
"Owners

Why not let our “head-huntars” find
qualified executives, salesmen, and
air talent for you!

We have helped hundreds of radio
and 1 islon stations in all size
markets coast to coast improve their
ratings, sales and net profits by re-
cruiting oulstanding personnel.

Our fee Is less than you would spend
to do the same "search™ work your-
sell. And, it's nol so frustrating!

Call aday!

“Nationwide “Broadcast
“Personnel “Inc.
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EXPORT SALES BROADCAST EQUIPMENT

Career opportunities for several area sales managers in Export
Department of radio and TV broadeast equipment division of
Harris-Intertype Corporation. Positions are in New York City
Export Department and would require some overseas travel. Must
have strong technical knowledge of radio and TV transmitting
equipment. Engineering degree and fluency in one foreign language,
preferably French, Spanish or Portuguese is desirable.

For further information send resume to William W. Strong, Profes-
sional Employment Supervisor, 123 Hampshire.

GATES RADIO COMPANY
A Division of Harris-Intertype Corporation
Quincy, Illinois 62301
An equal opportunity employer (M&F)

e
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Help Wanted

Employment Service

BUSINESS OPPORTUNITY

Programing, Production, Others

$100.00 REWARD

I'll pay $100,00 to anyone who can find me the
following person: A married man with 8 good
personal reputation who can ptogram manage
8 daytime radio statfon. He must have a first
ticket. Absol no ma He must
possess & mature voice. Be able to direct per-
sonnel, Have & good knowledge of pop-contem-
porary music snd games and contests. Must be
willing to work hard. $8000.00 to start. Reward
will be paid to person giving me lead to this
man as soon &8s he reports to work.

Box A-22, Broadcasting.

527 Madison Ave., New York, N.Y. 10022

B

BROADCAST PERSONNEL AGENCY
Sheriee Barish, Director

NETWORK ASSUMES FEE

RADIO TIME SALES
-3 Years any Media Sales Experience Qual-
ifies. $14,000 Expenses/Company Car CON-
TACT MR. FONTAINE

MASON

Personnel Assoc., Inc. (agency) 661.4630
342 Madison Ave. at 43rd St., Suite 460.

SENIOR BOWL
FOOTBALL GAME

Complete lLocal Sale
Lines Paid
Sat. Jan. 10, 1970

EMPIRE SPORTS PRODUCTIONS

P. 0. BOX 30
Keeseville, New York 12944
518 834.9082

TELEVISION—Help Wanted
Management

GENERAL MANAGER I
TV STATION

Major group operator seeking General Man-
ager for network affiliate outlet in metro
market of one million. OQutstanding oppor-
tunity. General manager experience prefer-
able. Send resume to:

Box A-13, Broadcasting.

INSTRUCTIONS

FOR SALE—Stations

EELELL LI L P Y

WEATHERMAN

1
]
We are looking for an experienced TV :
weatherman from a small market that is
ready to move up. Picture, resume to: 5

]

1

Box A-15, Broadcasting.

ALY T T

o

Technical

Midwest
TV Chief Engineer for well established
VHF station. Prefer candidates with

E.E. degree or equivalent. Starting

salary up to $20,000.00 depending on

experience. Confidential. Right:
Box A-23, Broadcasting.

NEWS

NEWSFILM EDITOR

Must be experienced in editing news-
film and want to advance in this area.
Salary open.

Send resume and salary requirements to:

Box M-262, Broadcasting.

F.C.C. 1ST PHONE IN
5 WEEKS

TOTAL TUITION $360

ROOMS and APTS. $15-$20
PER WEEK

ATTEND SCHOOL IN

Glendale, Calif.
Frederickshurg, Va.
Kansas City, Mo.

OR

1336 Main St.
Sarasota, Fla. 33577
Call 813-955-6922

South Station

Suburban, major market, radio sta-
tion in South. Needs management.
$250,000. Liberal financing possible
to responsible persons.

Box M-263, Broadcasting.

La Rue Media WBrokers Inc.

116 CENTRAL PARK SOUTH
NEW YORK, N. T.
265-3430

1
2
000, Terms.
3., WEST SOUTH CENTRAL. Exclusive. Full
4

MISCELLANEOUS

TV NEWS

| - DIRECTOR-ANCHORMAN
Major market facility. Send picture,
resume tfo:

Box A-14, Broadcasting.

M-O-R HITS/THE 60's
A NECESSARY PROGRAMMING GUIDE

STATIONS FOR SALE

SOUTHERN CALIFORNIA, Full time. AM-
* FM. Growth market. $200,000. Excellent

terms.
CALIFORNIA, Prestige market. Price $300,-

time. Profitable. Price $130,000. Fine terms.
TEXAS. Exclusive. $63,000. Terms.

Jacl( L. Sto“

and ASSOCILATES

FOR SALE—Equipment

For Sale
"One complete Stereo Automation Sys-
tem; one year old; major manufacturer.
Changing formats.
Bob Thorburn, WLBB Radio,
Box 569, Carrollton, Georgio®’

BROADCASTING, Jan. 5, 1970

FOR THE 70's 6381 Hollywoud Blva.
Los Angeles, California 90028
An alphabetical listing of nearly 1,500 Area Code 213-464-7279 i
Middle-of-the-Road OLDIES. (1960 through x
1969) Also listed is the numerical high-
point of each oldie and the date it TOP 50 MARKET
reached its national peak. AM.FM Radio Stations
“THE MUSIC DIRECTOR", Box 177, Network Affiliated
Chestnut Hill, Massachusetts 02167, Well Established
25% discount for current "MUSIC le b
DIRECTOR" clients. R
Box M-195, Broadcasting.
Tenn.  small AM & FM 605M  29% | Miss. Sm-Sub daytime 135M 29%
Penn.  small FM 160M  29% | Mich. small AM & FM 113M cash
\daho medium daytime 200M  29% | NH.  medium daytime 90M  29%
Ore. metro daytime 225M metro M 65M  50%
MW major M 175M  cash | East major AM & FM 1.3MM cash
CHAPMAN ASSOCIATES
media brokerage service®
2045 Peachtree Road Atlanta, Ga. 30309
59



(Continued from page 55)

ing UHF translators: K80CO Gold Beach,
Ore.;: K72DK Elgin, La Grande, Unlon and
Baker, all Oregon: WT72AK White Haven,
Pa.; WB0AH and W82AJ both White Haven.
Pa. Actions Dec. 17.

® Broadcast Bureau granted renewal of li-
censes for following VHF translators:
KO06BD and K07CD both Nile Valley. Wash.:
KI12AF Riggins, Idaho; KO08DL, Westport,
Grayland, K10EK and K12DA all Ocosta.
Ocean Shores, Ocean City. Copalis. and
Pacific  Beach. all Washington: K13JL
White Bird, Idaho. Action Dec. 16.

8 K74BK Globe and Miami, all Arizona—
Broadcast Bureau granted CP to change
ig{pe trans. of UHF translator. Action Dec.

a K72CK Globe and Miami. both Arizona—
Broadcast Bureau granted CP to change
primary TV station to KPAZ(TV) Phoenix
and change type trans. of UHF translator.
Action Dec. 17.

® Clifton City Corp.. Clifton, Idaho—Broad-
cast Bureau granted CP's for new VHF
translators to serve Clifton on ch. 8 by
reproadeasting KUTV(TV), ch. 10 by re-
broadcasting KCPX-TV and ch. 13 by re-
broadeasting KSL-TV, all Salt Lake City
Action Dec. 18.

s K71BW Hays. Kan.—Broadcast Bureau
granted mod. of CP to change frequency
of UHF translator from ch. 71 to ch. 70:
%ange call letters to K70FE. Action Dec.

= Village of Center, Center, Neb.—Broad-
cast Bureau granted CP for new VHF
translator to serve Center on ch. 12 by
rebroadcasting KTIV(TV) Sioux City, Iowa.
Action Dec. 18.

= Moapa Valley Television Maintenance Dis-
trict, Glendale, Nev.—Broadcast Bureau
granted CP for new UHF translator to
serve Overton _on ch. 76 by rebroadcasting
KHBV(TV) Henderson, Nev. Action Deec.

® Winner Junior_ Chamber of Commerce,
Winner, S. D.—Broadcast Bureau granted
CP for new VHF translator to serve rural
area northeast of Winner on ch. 7 by re-
broadcasting KORN-TV Mitchell, §. D. Ac-
tion Deec. 18.

CATV

Final action

= Mt. Carmel, Pa—FCC directed Kar-Mel
CATV Systems Inc. CATV owner, to show
cause why It should not be ordered to
cease and desist from further violation of
carriage and program exclusivity require-
ments, Commission ordered consolidated
hearing with* Jepkos Community System,
competing CATV operator in Mt. Carmel,
Pa. In same actlon, commission denied
petition for special rellef filed by Jepko
(Doc. 18630). Action Dec. 23.

Actions on motions

s Chief, Office of Opinions and Review in
Manatee County, Fla., Dpetition by Manatee
Cablevision Inc.. to stay construction and
operation of CATV distribution facilities by
General Telephone System, General Tele-
phone Co. of Florida and GT&E Communi-
cations Inc.. granted Joint motion by Mana-
tee Cablevision General Telephone Company
of Florida, General Telephone & Elec-
tronics Corp. and GT&E Communications
Ine. and extended through Jan. 14, 1970, to
file proposed findings, and through January
29. 1970, to file reply findings (Doc. 18610),
Action Dec. 15.

® Hearing Examiner Thomas H. Donahue
in Goldendale. Wash., (Wishram TV Inc.).
CATV proceeding. terminated hearing and
certified case to the commission (Doc.
18702). Actlon Deec. 17.

a Hearing Examiner Herbert Sharfman in
Paris, Jll. (Cardinal Telecable Corp.), CATV
proceeding, granted motion by Cardinal
Telecable Corp. for clarlfication of issues to
permlt introduction of evidence on question
of waiver of rules (Doc. 18694). Action
Dec. 10.

® Hearing Examiner Herbert Sharfman In
Parls, Ill. (Cardinal Telecable Corp.), CATV
proceeding, dismissed petition by Illiana
Telecasting Corp., licensee of WTWO(TV)
g)r lea\sre to intervene (Doc. 18694). Action

ec. 15. :

Other action

® Review board in Williamsport, Pa., CATV
proceeding, Doc. 18581, granted motion filed

Dec, 19 by Taft Broadcasting Co. and ex-
tended time for filing responsive pleadings
to petition for deletion and change of issues
filed by Taft on Oect. 9 until five business
days following commission action on joint
réequest for approval of agreement filed by
Taft Broadcasting Co. and Newhouse Broad-
casting Corp. on Dec. 11. Action Dec. 23.

Ownership changes
Applications

= WNVY(AM) Pensacola, Fla.—Seeks trans-
fer of control of Pensacola Broadcasting
Corp. from Atlantic States Industries Inec.
(80% before, none after) to Cleve J. Brien
(20% before, 100% after). Consideration:
$80,000. Principals: Mr. Brien is general
manager of WNVY. Ann. Dec. 15.

5 WQMS(FM) Hamilton, Ohio—Seeks as-
signment of Ilicense from Deluxe Enter-
prises Inc. to Trinity Broadecasting Corp.
for $230.000. Sellers: Bernard Zinn and
Detroit Bank & Trust Co.. co-executors of
estate of Nicholas C. Timko, sole owner,
deceased. Sellers also own WBFG(AM)
Detroit. Buyers: Joseph Ninowskl, president
14%) and Bernard F. Zinn and The
Detroit Bank & Trust Co., co-executors of
Nicholas Timko estate (Jointly 663%). Mr.
Ninowski owns 17% of cutting tool com-
pany, 20% of insurance firm and 15% of
food concern. Application to increase Joseph
Ninowski's Interest from 33%% to 100%
is pending FCC approval. Ann. Dec. 17.

s WODI(AM) Brookneal. Va.—Seeks trans-
fer of control of WODI Inc. from Lester L.
Willlams (67% before, none after) to
Graham L. Jones (13.4% before, 80.4%
after). Consideration:; $22 Principals:
Mr. Jones Is general manager and chief
engineer of WODI. Ann. Dec. 10.

Actions ’

a KMEN(AM) San Bernardino. Calif.. and
KPOI-AM-FM Honolulu—FCC granted trans-
fers of control of KPQI Broadcasting Co.
from Colgreene Broadcasting Co. (100%
before. none after and 51% before, none
after, respectively) to Valjon Inc. (none be-
fore, 519 after). Consideration: $1.265.562.
Sellers: Orin_Lehman and Albert Helit.

‘Sellers own WHUC-AM-FM Hudson. N.Y.
-Buyers: Vietor Armstrong, president (18.8%)

et al. Mr. Armstrong is former senior vice
president of Ted Bates & Co., advertising
firm, New York. Buyers own KDWB(AM)
St. Paul, Minn. Action Dec. 23.

s WJZZ(FM) Bridgeport, Conn,—Broadecast
Bureau granted assignment of license from
Newsvision Co. to Nassau Broadcasting Co.
for $385,000. Sellers: Kenneth M. Cooper,
general partner, and Edwin B. Laughlin.
James K. Patrick Jr., John H. Staub II
and Arthur R. Bell. limited partners. Sellers
own WFTT(TV) Bridgeport. Buyers: Her-
bert W. Hobler, president (40.88%). et al,
Buyers own WHWH(AM) Princeton and
WTOA(FM) Trenton, both New Jersey. Ac-
tion Dec. 18.

s KNOC-AM-FM Natchitoches, La.—Broad-
cast Bureau granted transfers of control of
Natchitoches Broadcasting Co. from Nor-
man _A. Fletcher (50% before, none after)
to Karl F. Bailey, Robert L. Burk and
David A. Bailey (Jointly none before, 50%
after). Consideration: $130,000. Principals:
Messrs. K. Balley and Burk are manager-
engineer and office manager, respectively, of
KNOC TV Cable Co. Natchitoches, CATV
system. Mr. D. Bailey is engineer-operator
for off-shore pipeline firm. Action Dec. 18.

5 KNEB-AM-FM Scottsbluff, Neb. — FCC
granted assignment of licenses from Platte
Valley Broadcasting Corp. to Scotts Bluff
Broadecasting Corp. for $250.000. Sellers:
Russell M. Stewart, president, et al. Buy-
ers: George H. Haskell, president, Wayne
L. MclIntosh, vice president (each 40%), and
Leslie A. Proctor, secretary-treasurer (20%).
Buyers are employes of KNEB-AM-FM. Ac-
tion Dec. 23.

s WTLK(AM) Taylorsville, N.C.—Broadecast
Bureau granted assignment of license from
Center Broadcasting Co. to International
Broadcasting  Co. for ,000.  Sellers:
Thomas M. Herndon, president, et al. Buy-
ers: Hoyt Phillip Potts, president-treasurer,
T. L. Matlock Jr., vice president, Kenneth
Hammer, secretary (each 28.6%), and Lem
Hafer, assistant treasurer (14.2%). Mr. Potts
is general manager of WTLK. Mr. Matlock
owns well drilling firm and 50% of auto
dealership. Mr. Hammer owns 50% of other
auto_dealership. Mr. Hafer is sales manager
for WTLK. Action Dec. 18,

5 KXAB-TV Aberdeen, S.D.—FCC granted

assignment of CP from South Dakota Tele-
vision Inc. to KSOO-TV Inec. for $700,000.

Sellers; North_ Dakota Broadcasting Co.
97. and John W, Boler, Constance
Blackstead, Stanley Voas and Helga M.

Sjue (as a group, 2.1%). Mr. Boler votes
stock for North Dakota Broadcasting and
controls KXMB-TV Bismarck and KXJB-TV
Valley Clty-Fai‘Igo, both North Dakota. Buy-

ers: Gordon Ritz, chalrman of board
(36.5%), Morton H. Henkin, president
(9.9%). et al. Buyers own KSOO-AM-TV

Sioux Falls. S. D.. and have CP for KSOO-
FM that city. Action Dec. 23.

= KYAL(AM) McKinney. Tex. Broadcast
Bureau granted transfer of control of AHB
Broadeasting Corp. from Robert F. B.
Morse, et al. (as a group 75% before, none
after) to John T. Pickens (none before,
75% after). Mr. Pickens owns 45% of
KXKW(AM) Lafayette, La.. and 25% of
KPNG(AM) Port Neches, Tex. Considera-
tion: $300,000. Action Dec. 18.

a WRIC(AM) Richland, Va.—Broadcast Bu-
reau granted transfer of control of Clinch
Valley Broadcasting Corp. from J. P. Rovall
Jr., John C. Gillespie (each 25% before,
none after) and_Opal Horne (12.5% before.
none after) to Jessie W. Rusinko. Rebecca
W. Boothe (each none before, 20.78% after)
and Mary W. Lawson (none before. 21.08%
after). Consideration: $119,036. Principals:
Mary Lawson, Jessie Rusinko and Rebecca
Boothe have real estate Interests. Mary Law-
son and Jesse Rusinko are school teachers.
Action Dec. 18

s WBON(FM) Milwaukee—Broadeast Bu-
reau granted transfer of control of Indus-
trial Sound Corp. from John E., Kay L.
and Mary L. Dleringer et al (as a group
100% before, none after) to Greater Mil-
waukee Youth for Christ Inc. (none before,
100% after). Consideration: $315,000. Sellers:
John E., Kay L. and Mary L. Dieringer,
et al. Buyers: nonstock, nonprofit corpora-
tion, Ralph Studemann, president. et al. Mr.
Studemann owns 50% of musica] instrument
manufacturing firm and majority of stock
of musical equipment center. Action Dec. 16.

Cable television activities

The following are activities in com-
munity-antenna television reported to
BROADCASTING, through Dec. 29. Re-
ports include applications for permis-
sion to install and operate CATV’s,
grants of CATV franchises and sales of
existing installations.

Franchise grants are shown in italics.

s Wilson, N.C.—Burnup & Sims Inc., West
Palm Beach, Fla.. has been granted a 15-
year franchise with S5-year renewable op-
tions.

u Point Pleasant, Ohio—Paul Crabtree and
Associates, Point Pleasant, has been granted
a franchise. The firm will charge subscribers
a maximum of $22.50 for installation and a
maximum of $6.50 monthly.

8 Windsor twp., Pa.—Garden Spot Cable

Service, Lancaster, Pa. (multiple CATV
ol\ﬁner), has been granted a 10-year fran-
chise.

® Ashland, Ky.—Three firms have submitted
bids for a franchise in the city: Time-Life
Broadcast, New York (multiple CATV
owner), which offered the city $25,000 for
the franchise plus up to 8% of the gross
annual revenue over $300,000, and would
charge subscribers $14.95 for Installation
and $5.50 monthly; Suburban Communica-
tions Corp., Beverly Hills. Caiif. ‘multiple
CATV owner), which placed a bid of $11,000
cash plus up to 109% for up to $1.4 mililen
of gross annual Income, and would charge
subseribers $5 monthly and no installation
fee; Bishop Cablevision Ine¢. (multiple CATV
owner), which offered $10,000 cash and up
to 15% of up to $600,000 of the gross an-
nual income, and would charge subscrlbers
$10 for installation and $5 monthly.

® Bay City, Mich.—Gerity Broadcasting Co.,
Bay City, and Booth American Co., Detroit
(multiple CATV owner), have been granted
a franchise. Gerity will charge subscribers
$14.95 for installation, and Booth will charge
$15. Both firms will charge subscribers $5
monthly and pay the city 3% of the gross
annual income.

s Clarksville, Tenn.—Clarksville Cable Vi-
sion Inc. has applied for a franchise. The
firm was represented by Caro Catalano, a
local attorney.
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Although the physical operations of the
network are under his supervision,
Robert L. Stone, vice president and gen-
eral manager of NBC-TV, disclaims
any technical know-how or back-
ground.

As in previous managemcnt posi-
tions, he explains, his job is primarily
a matter of putting a business back-
ground on the technical operations.
“In fact,” he admits, “in the decisions
I've had to make it sometimes helps
not to be technical—I don’t get im-
mersed in all the details. But I've
learned the terms they use,” he adds.

Mr. Stone’s background was totally
business-oriented. At the launching of
his career at Cresap, McCormick &
Paget, a management consulting firm,
he had no intention of entering the
television field.

What influenced him in that direc-
tion was the acquaintance of a young
neighbor, a bachelor like himself at the
time, who worked at BBDO and later
moved to ABC. He was Ed Friendly,
now one of the producers of NBC-TV’s
Laugh-In.

“He was a great salesman of the
television medium,” Mr. Stone says.
“My father, who was in business on
Wall Street, was dead set against the
idea of me going into television, but
Ed persuaded me to come to ABC. He
said the medium really needed some-
one business-oriented or they’d all go
broke.”

From his first position as account
executive in the television network sales
department, Mr. Stone moved up quick-
ly to business manager and director of
the television services department.

NBC hired him away from the gen-
eral manager position at wABC-TvV New
York in 1959 to be vice president,
facilities operations. He became general
manager of NBC-TV in 1960. In that
position, Mr. Stone gets involved in pro-
graming decisions, particularly through
his responsibilities in talent negotiations
and the purchase of feature films, and
budgeting for programs and depart-
ments.

“The outlook for feature films on
television is still very good,” he main-
tains. “There is still adequate product
that is suitable, and as long as there are
dollars, producers will make a suitable
product.”

As for criticism of commercials in
films, he feels, “if the product is bad,
its easy to find something to complain
about. If you're absorbed, you become
accustomed to the break, and two
hours seems too long when its uninter-
rupted.”

“We would like to study clustering,
or other methods of commercial place-
ment, though,” he added.

Another of his tasks, along with the
other top three NBC-TV network ex-
ecutives (President Don Durgin, pro-

An NBC-TV executive
who likes living
in New York City

graming Vice President Mort Werner
and sales Vice President John Otter)
is the constant search for something
new in programing.

Mr. Stone keeps up with NBC’s com-
petition by “watching everything until
I know what’s on everywhere,” which
takes some time because programs
change and specials crop up, but the
regular viewing on several sets in his
apartment in Manhattan is influenced
a great deal by what his children—all
six of them—want to watch. Laugh-In
is a favorite of all, especially for Mr.

WegksProfile

Robert Lewis Stone—vice presi-
dent and general manager NBC-
TV; b. Dec. 19, 1921, New York;
attended Williams College, 1941-
42; U.S. Air Force, 1942-45; with

Cresap, McCormick, & Paget,
management consultants, for five
years before joining ABC in 1952
as account executive, television
network sales; became business
manager, ABC-TV sales, director,
television services, general man-
ager, WABC-TV New York and
vice president; joined NBC as
vice president, facilities operations,
1959; named vice president, op-
erations and engineering, then
vice president, general manager,
NBC-TV, 1960; m. Sheila Ann
Muldowney, May 4, 1968; chil-
dren by previous marriages—
Robert L. Stone Jr., 16, Peter L.
Stone, 15; Elizabeth Ann Stone,
13; Mary Patricia Stone, 12; Al-
ison Bartle, 10; Richard Bartle,
7.

Stone because of his friendship with the
producer. T

Although he is enthusiastic about his
job, to the point of wearing an NBC
monogrammed tie to work, he is even
more fervent when he speaks of his
family. .
_ “People say it’s hard to raise a family
in New York, but I disagree,” he says.
“You just have to find good schools,
and we live next to a park, so the kids
enjoy an outdoor life.”

His two sons from a first marriage,
Robert Jr., 16, and Peter, 15, he char-
acterized as getting big enough to al-
most beat him at tennis, a sport he
played at Deerfield Academy in Massa-
chusetts and at Williams College in his
short tenure there before Air Force
duty after Pearl Harbor. His sons also
are attending Deerfield.

Hockey is another sport the whole
family enjoys. “We practically live in
Madison Square Garden when the boys
come home on vacation,” he reports.
“My wife [Shelia Ann Muldowney] is
a champion figure skater, so she enjoys
hockey just because of the skating.”

Fly fishing is another sport Mr. Stone
participates in with relish, and he names
football and hockey as his favorite
sports as a spectator.

In the “little spare time left,” he and
his wife like to go to the theater or the
movies. “My wife is a theater buff,” he
said, “but we’ve been very disappointed
in most of the Broadway productions
in the last few years.

“Very often I'll come home thinking
‘why did we spend the evening doing
that’ and wishing we had spent the
time doing something else,” he muses.
“Lately we’ve been going to revivals
of old plays such as ‘Our Town’ or
going along with the children to see
‘Mame’ again.”

In addition to the wealth of leisure-
time activities available in New York,
Mr. Stone has another reason for stay-
ing in the city. “Being a cab-ride away
from the office is very convenient,”
he notes. “I've learned from when my
family lived in Scarsdale [N. Y.] that
you can’t depend on the Penn-Central,
or the New Haven going to Connecti-
cut, or the Long Island Railroad to get
you in when you want to.”

Mr. Stone never had the desire to
return to Williams College after his
40 combat missions in the South
Pacific, for which he won the Distin-
guished Flying Cross and Air Medal
with eight oak-leaf clusters.

“I was extremely anxious to get
started working, and the consulting
firm was just starting, so it was an ex-
cellent opportunity,” he recalls. “I
never felt the need to go back for a
degree, because in those five years I
got on a practical basis something even
the Harvard Business School couldn’t
teach you.”
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Eilitorials

Truth about advertising

“Tell it like it is” has become the chant of young people
in this time of change. They have a point.

Take advertising. Everybody wants “truth in advertis-
ing”~—consumers, media, most advertisers, and, of course,
government.

But few people tell the truth about advertising. Most
advertising professionals have become apologists.

There are exceptions, fortunately. This publication closed
out 1969 with a “Monday Memo” by Myra Janco Daniels,
president of Draper Daniels, Chicago, the headline of
which read “Commercials Are to Sell, Not to Make Love.”
And the piece winds up: “In my book the only true test
of creativity in advertising is measured by the ring of the
cash register.”

Before those of you who live by the rate card conclude
that we have lost our marbles and are playing into the
hands of the modern Philistines, just hear us out.

What is truth in advertising? When a candidate for
public office uses make-up, or a toupee, or even false teeth,
is he deceiving the public? What about other performers,
male or female, who use devices to enhance their appear-
ance as they “sell” themselves to their publics while seeking
to create greater “demand” for what they have to offer?

Is an advertiser deceiving the public when he uses mock-
ups, rather than make-up, to enhance the appearance of
his product—as long as the product lives up to the claims
made for it?

The Federal Trade Commission seems to think so, dating
back at least to the celebrated 1964 Palmolive Rapid Shave
sandpaper test case.

The FTC soon will be operating under a new chairman.
In determining future policy, particularly in regard to TV
commercials now under constant scrutiny, the FTC should
take a nonpartisan look at the selling of candidates for
public office. The standards applying to advertising for
commercial goods and services and those applying to ad-
vertising for political candidates ought to be in line.

For starters the FTC might want to read Joe McGinniss’s
popular book, “The Selling of the President, 1968.” Mr.
McGinniss hates the concept of political advertising, but
his book proves that it is fundamental to modern politics.
Any sensitive citizen ought equally to hate political adver-
tising that deceives, but does anyone believe that Richard
Nixon won the election by deception?

The Richard Nixon in the White House is the same
Richard Nixon on the television tube in the autumn of
1968. That is the test of Mr. Nixon’s campaign advertising.
No sterner test ought to be asked of a box of washing
powder or a bottle of mouth wash.

Declaration for independence

If present plans jell, the Nixon administration will soon
propose a reorganization of telecommunications policy mak-
ing and, perhaps, spectrum management. How radically the
proposal may differ from present arrangements remains to
be seen, but, as was reported in this publication last week,
at least some White House staff members are talking of a
long-range project leading toward a consolidation of plan-
ning and management in the executive branch.

In the interests of administrative efficiency there may
be something to be said for a centralization of powers.

But political realities must be considered too. On balance
the principle of the independent agency—the FCC as ori-
ginally conceived—has proved to be workable and worth
preserving.

By definition the allocation of the spectrum proceeds by
resolution of conflicting claims. Right now, for example,
the land-mobile-radio interests are attempting, by all the
means they can think of, to wrest spectrum space from
television broadcasting. Ideally the outcome of that case,
as of any other, will be decided on a finding that one
claimant would provide a larger service to the public than
the other. Practically, the public-interest finding is often
hard to reach and always subject to conflicting political
pressures.

As the system now operates, the land-mobile forces and
the television broadcasters are conducting their dispute
before the FCC. On the not-so-distant sidelines are con-
gressmen who have been induced to take an interest on
one side or the other, primarily at the instigation of a
well-financed land-mobile lobby. The FCC cannot ignore
the congressional interest in the case, but neither must it
vote according to its reading of prevailing winds from the
Hill. If anything, the congressional interest will serve more
to hasten an FCC decision than to affect it.

The judgment that the FCC must ultimately face in any
contested case comes not from the Congress but from the
courts. Individual congressmen may make threats, and
congressional committees may even make investigations, but
not much else is apt to happen. The appellate courts, how-
ever, are available to any petitioner who believes the FCC
did him wrong.

This arrangement may not be particularly tidy, but it
contains desirable checks and balances that would be miss-
ing if spectrum allocation and management reposed in the
executive branch. Disputes such as the one between tele-
vision and land mobile could be decided unilaterally. A
probably analogous case can be seen in the Nixon with-
drawal of international air routes that had been awarded by
Lyndon Johnson. It is difficult to believe that political
clout will be ignored in the settlement of that situation.

For the public’s benefit spectrum supervision belongs
where it is. The improvements should come in FCC staffing
and funding.

Drawn for BROADCASTING by Sid Hix
“I'll be damned glad when all these bowl games are over!”
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on ParR Street.

Digging into the basements and attics of families and
friends, this scout troop 103 in Grand Rapids came
up with the fixings for a rummage sale. One of the
Fetzer radio stations in Grand Rapids came up with
the crowds, by promoting this event on it’s five-minute
"Roundup” — a feature of coming events. Result:
everyone went home happy, and the scouts had needed
cash for upcoming activities. It's a nice arrangement.

It’s real community communication.

The %/é/e/@ Selions

WKZO WKZO-TV KOLN-TV KGIN-TV WJEF
Kal Kol Lincoln Grond Islond Grand Ropids

WWTV wwup-TvV WJFM WWTV-FM WWAM KMEG-TV
Cadillac Sault Ste. Marie Grand Ropids Cadillac Cadillac Sioux City




If you lived in San Francisco.
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...you'd be sold on KRON-TV

\BC—Channel 4—Represented by Peters, Griffin, Woodward



