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The oni 
And we do mean fly! 
THE FLYING NUN comes off ABC -TV after three high-fly g yez 

bringing with her a perfect air record for successful stripping 
She rates 20% above the average situation co : i 'n s 1. tivity N 

women from 18 -34 years of age and her three year -r teens 



is well up i ltitude records. 
We i . have to tell you the appeal of Sally Field. Her earlier 

:rformance a idget made her : tar. Flying Nun picks up her career in 
ill flight. Top stations have airead ooked their reservations. 
'e're accepting a few more. 82 half -hi . s in color. Screen Gems 
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22.7% MORE 

15.2% MORE 

13.3% MORE 

26.7% MORE 

TV HOUSEHOLDS 
than the 2nd Station* 

WOMEN 
18 -49 than the 2nd Station* 

HOUSEWIVES 
under 50 than the 2nd Station* 

MEN 
18 -49 than the 2nd Station* 

13.8% MORE COMBINED 
TEENS and CHILDREN 

than the 2nd Station* 

O<<AS - FT. 
WpK 

*JANUARY 1970 ARB TELEVISION 
Audience Estimates 
Day Part Audience Summary 
Total Survey Area 
Sunday through Saturday 9:00 AM - Midnight 
Average Quarter Hour 

Represented Nationally by 1I 

The Dallas Times Herald Station. 
CLYDE W. REMBERT, President 
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Counterprograming 
Two FCC chairmen, immediate past 
and incumbent, are going to have nice 
things to say about broadcasting at this 
week's convention of National Associa- 
tion of Broadcasters. Rosei H. Hyde, 
who served as commissioner and chair- 
man longer than anyone else, will urge 
application of First Amendment to 
broadcasting and support FCC's recent 
policy statement undoing damage to 
license -renewal applicants done by 
WHDH -TV Boston decision. Mr. Hyde 
will be first FCC member to get NAB's 
distinguished service award. 

At Wednesday's luncheon Chairman 
Dean Burch will make first major 
speech since taking office. He's expect- 
ed to depart from conventional chair- 
man's role as reproving regulator to 
compliment broadcasting for over -all 
performance, commend networks for 
upgrading children's programing, and 
advocate less rather than more regula- 
tion of station business operations. 

Reading TV leaves 
Six seats (out of 12) on television 
board of National Association of Broad- 
casters will be filled at Wednesday 
morning's meeting in Chicago (see 
agenda, page 32). Pollsters who claim 
to have sampled electorate see results 
this way: Three incumbents re- elected: 
Richard C. Block, Kaiser Broadcasting 
Co., representing UHFs; Donald C. 
Campbell, WMAR -TV Baltimore, and A. 
Louis Read, WDSU -TV New Orleans; 
new to board: Leslie G. Arries, WREN - 
TV Buffalo, George Comte, WTMJ -TV 

Milwaukee, and Henry V. Greene Jr., 
RKO General. 

Turn of the screw 
FCC may tighten fairness- doctrine rules 
another notch. It is considering draft 
of proposed rulemaking to require 
broadcasters who editorialize to make 
strong affirmative effort to find spokes- 
man for opposing side. Broadcaster who 
editorializes on subject several times, 
for instance, would not be free of obli- 
gation to provide opposing side if no 
one answers broadcast invitation to 
present contrasting view. He would, as 
one official put it, have to "go out and 
beat the bushes" to find opposing 
spokesman. Draft of proposed notice 
was prepared by general counsel's office. 

Lamont Cranston on TV 
As part of its efforts to gain additional 
representation on network schedules, 
Warner Bros. Television is understood 

to have signed agreement with Charles 
Michelson Inc., New York, for TV 
rights to The Shadow, radio standard 
of pre -television era. Michelson or- 
ganization signed on behalf of Conde 
Nast Publications, New York, which 
holds rights. Warner plans to develop 
it as half -hour TV series for 1971 -72. 

Cause and effect 
Station brokers -if nobody else -stand 
to gain from FCC's one -to- customer 
rule and to reap windfall if prospective 
divestiture (BROADCASTING, March 30) 
is ever involved. At moment, however, 
FCC actions have slowed sales down. 
One example, cited by broker last 
week: Client was on verge of signing 
contract to acquire radio station, 
changed his mind after commission is- 
sued one -to- customer order. His expla- 
nation: "There are going to be lots of 
good buys soon. I'll wait." 

Top job 
President Nixon and Attorney General 
John Mitchell personally will partici- 
pate in conference at White House next 
Thursday (April 9) to urge television 
to lead way in educating Americans 
about drug abuse ( "Closed Circuit," 
March 23). Invited to extraordinary 
session are some 40 executives of net- 
works, advertising agencies and produc- 
tion experts recruited primarily through 
Advertising Council as well as half 
dozen TV editors of prominence. 

Day -long conference will be ad- 
dressed, in addition to President and 
Attorney General, by: John Ingersoll, 
director, Bureau of Narcotics and Dan- 
gerous Drugs; Myles Ambrose, com- 
missioner of customs; John Broger, di- 
rector of information, Armed Forces; 
John D. Ehrlichman, assistant to Pres- 
ident for domestic affairs, and Dr. Stan- 
ley Yolles, director, National insti- 
tute of Mental Health. 

Going private 
TV Stations Inc., New York. which 
has been functioning for 15 years as 
program buying and marketing service, 
owned cooperatively by its 130 -odd sta- 
tion members, is reported to be under- 
going corporate change, with group 
headed by TVSI President Herb Jacobs 
acquiring service and operating it as 
part of private company. In change- 
over, it's understood, Mr. Jacobs will 
become board chairman and L. Robert 
Rich, one -time head of world -wide TV 
distribution for Warner Bros.-Seven 
Arts and until recently vice president 

gosairculte 
in charge of international sales for War- 
ner Bros. Television, will join revamped 
organization as president. 

In collateral move, new TVSI opera- 
tion will aim to enlarge its gross, which 
runs about $140 million in purchases of 
programing for stations, by expanding 
into area of program buying for over- 
seas stations and shortly into CATV 
program buying. It is also anticipated 
that organization, which probably will 
adopt new name, will eventually offer 
shares to public. 

Revival of the ring 
Madison Square Garden Productions, 
New York, will enter international 
sports syndication May 11 with month- 
ly boxing match transmitted live to 
projected 50 U.S. TV outlets and live 
by satellite to 60 stations in 19 Latin 
American countries already cleared. In 
addition, Spain will carry bouts on tape 
delay, and Quebec will have closed - 
circuit. First match, at 10 p.m. NYT, 
will feature Marcel Cerdan Jr. and 
Donato Paduno, and Garden hopes to 
get Olympic champion George Forman 
for second or third bout. Both Spanish 
and English announcers will describe 
matches. 

Mutual network is also interested for 
radio, Garden spokesmen said, and 
would provide its own announcer. If 
monthly fights do well, schedule may be 
expanded to bi- weekly telecasts. Pre- 
vious Garden syndication experience 
was with regional line -up for Schaefer 
beer -sponsored sports events and na- 
tional hook -up for Miss Black America 
pageant. 

Three for one 
Proposal to combine board of directors 
of three noncommercial television groups 
will come before station managers for 
vote at conference in New York later 
this week. Loren Stone, general man- 
ager, KCTS -TV Seattle, will introduce res- 
olution to consolidate boards of Edu- 
cational Television Stations Division of 
National Association of Educational 
Broadcasters, new Public Broadcasting 
Service and National Educational Tele- 
vision Affiliates Council to share infor- 
mation, avoid duplication of effort and 
constitute over -all program council. 
Each board would maintain separate 
identity for its group's internal opera- 
tions, but would combine for matters 
pertaining to all three organizations. 
Outlook on vote is uncertain, but sev- 
eral members of boards in question 
favor proposal. 

BROADCASTING. April 9, 1970: Vol. 78, No. 14 
Postmaster: Send Form 3579 to BROADCASTING, 1735 DeSales Street. N.W., Washington, D. C. 20096. 



Confidence. 

We're proud 
to have earned it. 

We at WJXT are gratified and proud of Greater Jacksonville's 
vote of confidence in our news programming. Our early news, 6 to 7 
p.m., Monday through Friday, now attracts 82% of the total news 
audience.* WJXT is the primary news source WJXT in the Greater Jacksonville market. 

TELEVISION 
KEY TO THE FLORIDA MARKET 

Represented Nationally by TvAR *Data quoted from audience surreys are estimates subject to sampling and other errors. 



ifeelddrief 
There is plenty of room for commiseration at NAB con- 

vention this year. During past year broadcasters have 

been plagued by advertising bans, ownership limitations, 
program controls, news criticism and much more. See ... 

Together again after a dark year ... 27 

NAB, NBC, ABC, other broadcasters inveigh against pro- 

posal advanced by Action for Children's Television that 
would require stations to set aside 14 hours weekly for 
'children's' programing, limit commercials. See .. . 

No support for adless kid shows ... 48 

At hearings of Senate Communications Subcommittee, 
Corp. for Public Broadcasting officials support President 
Nixon's proposal to provide three years of funding for CPB 

but deplore lack of plan for permanent financing. See ... 

When will CPB find annual backing? ... 62 

WKEF {TV) Dayton, Ohio, in new attempt to regain ABC 

affiliation, again goes to court to try to restore pre -1969 

affiliation situation in city. Station says it has evidence 
of 'skullduggery' on part of network. See .. . 

Dayton U again tries for ABC's hand ... 64 

Modus vivendi is reached in Atlanta as black groups suc- 

ceed in getting 22 of 28 stations to sign policy statements 
pledging non -discrimination hiring, and renewed efforts 
to determine needs of black community. See .. . 

Rapproachment in Atlanta renewals ... 66 

Departments 

AT DEADLINE 9 

BROADCAST ADVERTISING 48 

CHANGING FORMATS 98 

CHANGING HANDS 78 

CLOSED CIRCUIT 5 

DATEBOOK 14 

EDITORIALS 136 

EQUIPMENT & ENGINEERING 82 

FATES & FORTUNES 118 

FOCUS ON FINANCE 58 

FOR THE RECORD 127 

LEAD STORY 27 

THE MEDIA 62 

MONDAY MEMO 24 
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Agreements with three television networks, 73 motion - 
picture producers and unions supplying craft labor are 

announced by Justice Department, which hopes they will 
help abolish discrimination. See .. . 

L.A. seeking balance in minority hiring ... 72 

In surprising, preliminary vote last week, FCC -in action 
that would rankle Congress if upheld- rejects proposal 
to open portion of UHF spectrum to land- mobile opera- 
tors as means of easing their crowding problem. See ... 

Set -back for land- mobile users ... 82 

Network -TV's negotiations with music -license groups be- 
come even more confused as NBC -TV seeks license from 
ASCAP to use only fraction of music in its library, explain- 
ing its use of ASCAP music has steadily declined. See ... 

New twist on music pacts ... 86 

Networks agonize over ramifications of FCC proposals to 
break up multiple broadcast holdings and limit affiliates 
to three hours of prime -time programing. Most of guess- 
ing centers over which half -hour to give up. See .. . 

Networks ponder new FCC plans ... 102 

Here's how the television networks have their line -ups set 
for the second quarter of 1970. It's a complete listing 
of sponsors and times plus each network's specials dur- 
ing the April -June period. See ... 

TV network showsheets: 2d- quarter ... 112 

OPEN MIKE 18 

PROGRAMING 86 

TELESTATUS 112 

WEEK'S HEADLINERS 10 

WEEK'S PROFILE 135 

Broadcasting 

Published every Monday by Broad- 
casting Publications Inc. Second -class 
postage paid at Washington, D.C., and 
additional offices. 

Subscription prices: Annual subscrip- 
tion for 52 weekly issues $10.00. Add 
$2.00 per year for Canada and $4.00 
for all other countries. Subscriber's oc- 
cupation required. Regular issues 50 
cents per copy. BROADCASTING YEAR- 
BOOK, published every January, $11.50 
per copy. 

Subscription orders and address 
changes: Send to BROADCASTING Circula- 
tion Department, 1735 DeSales Street, 
N.W., Washington, D.C., 20036. On 
changes, please include both old and 
new address plus address label from 
front cover of the magazine. 
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FOR THE FIRST TIME IN TV HISTORY 

(l 
4/4/4/77717j7:// 

OFFERS A COMPLETE SERVICE OF 

TAILORED COMMERCIALS AND 

TAILORED LOGOS MAUE EXCLUSIVELY 

FON LOCAL AND REGIONAL USE 
Fully animated, full color, sound -on -film commercials for all types 
of clients and campaigns, exactly the way you want it, when you 
want it, at a price you can afford .. 
25 STATIONS HAVE PURCHASED COMMERCIALSKOPE IN OUR 
FIRST 90 DAYS ... now you can be the first to offer Commercial - 
skope service to advertisers in your area. 

Exclusive rights to COMMERCIALSKOPE 
for your market will guarantee increased local sales for you. Even 
selling the service is easy ... your station sales personnel present 
the service on Technicolor film cartridges to the prospective client 
in his own office. 

Stop in at our hospitality suite 1722 -24 at the Conrad Hilton and 
see Commercialskope shown on the actual Technicolor equipment 
your sales personnel will be using to sell the service to local clients. 

If you can't see us at the Convention, write, wire or phone .. . 

MARK CENTURY CORPORATION 1345 AVENUE OF THE AMERICAS 
NEW YORK, NEW YORK 10019 TELEPHONE: Area Code 212/752 -3035 

While at the convention, make sure you SEE THE MAN FROM MARK CENTURY 

AMA A Division of The Music Makers Group, Incorporated / Y Y Y 1 

A 
CONRAD HILTON 

SUITE 1722 -24 
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Late news breaks on this page and overleaf. 
Complete coverage of the week begins on page 27. 

FCC seeks court review on 'indecent' ruling 
It's up to station whether $100 or principle is worth appeal 

FCC Friday (April 3) threw down 
gauntlet, nearly pleading for first -time 
opportunity to test in court its views on 
allegedly indecent programing. Ques- 
tion now is whether station involved in 
case will pick it up and seek judicial 
appeal. As of late Friday, station's at- 
torney had not yet consulted his client. 

Commission gave noncommercial 
WUHY -FM Philadelphia notice of ap- 
parent liability of $100 for what it 
called "indecent" programing on sta- 
tion's Cycle II series. Program cited 
was aired Jan. 4 and featured recorded 
interview with Jerry Garcia, leader of 
California acid -rock group, and live 
comments by personality known as 
"Crazy Max." Commission said that 
during Mr. Garcia's wide -ranging inter- 
view he used "various patently offensive 
words as adjectives, introductory exple- 
tives, and as substitutes for 'et cetera.' " 
None of alleged offensive words was 
reproduced in its public notice. 

Commission action was mixed -Com- 
missioners Robert T. Bartley, Robert E. 
Lee and Robert Wells were in majority. 
Chairman Dean Burch concurred, Com- 
missioner Kenneth A. Cox concurred 
and dissented in part; both issued state- 
ments unavailable late Friday. Com- 
missioner Nicholas Johnson dissented - 
and his statement was available. "I be- 
lieve no governmental agency can pun- 
ish for the content of speech by in- 
voking statutory prohibitions which are 
so broad, sweeping, vague, and poten- 
tially all- encompassing that no man can 
foretell when, why, or with what force 
the commission will strike," Commis- 
sioner Johnson said. 

Since Chairman Burch's appearance 
before Senate subcommittee last De- 
cember (BROADCASTING, Dec. 8, 1969), 
it was evident that commission would 
find test case on obscenity issue. At 
that time, Chairman Burch stressed 
need for guidelines to aid broadcasters 
in avoiding obscenity. Commission's 
one -year renewal of KRAB(FM) Seattle 
in February wasn't test case Chairman 
Burch had in mind (BROADCASTING, 

Feb. 23). Apparently, WUHY -FM was. 
Commission said issue here is whether 

station can present taped interview or 
talk shows where "patently offensive" 
expressions are used on air. But it took 
particular pains to note that "if it has 
the authority," then it has "a duty to 
act to prevent" widespread use of such 
expressions because "the speech in- 
volved has no redeeming social value, 

and is patently offensive by contem- 
porary community standards." 

These two criteria are evidently what 
commission will use in determining 
whether programing is indecent or not. 
(Question of obscenity, with respect to 
WUHY -FM, was apparently avoided. 
Commission noted that program in- 
volved did not have "dominant appeal 
to prurience or sexual matters. ") And 
it emphasized that term, "indecent," 
should be applicable in broadcasting 
field. Commission pointed out that dis- 
tinctions should be made between radio 
and other media -that is, deliberate act 
to buy and read books. "No one could 
ever know, in home or car listening, 
when he or his children could en- 
counter what he would regard as the 
most vile expressions serving no purpose 
but to shock, to pander to sensational- 
ism," commission said. 

But commission carefully -and re- 
peatedly -noted that "there is no judi- 
cial and administrative precedent for the 
case, and that the matter is one of 
'first impression' and can only be defi- 
nitely settled by the courts." It further 
said that, although no question of rev- 
ocation or license denial is involved 
in this case, forfeitures were required 
because if it were to forego fine, "we 
would prevent any review of our action 
and in this sensitive field we have al- 
ways sought to insure such reviewabil- 
ity." Commission said it would welcome 
review by courts, "since that would be 
only way the pertinent standards could 
be definitely determined." 

Commissioner Johnson claimed that 
commission was "abdicating" its re- 

NABET -NBC accord 
Strike at NBC was averted narrowly 
last Friday (April 3) after National 
Association of Broadcast Employes and 
Technicians called off its nationwide 
strike set for 6 p.m. EST. 

Approximately one hour before strike 
deadline NBC issued statement that 
agreement had been reached with 
NABET on new three -year agreement, 
subject to ratification by union member- 
ship. No details of the proposed con- 
tract were disclosed. 

NBC and NABET negotiators had 
been meeting in San Diego for three 
weeks to frame new pact to replace 
one that expired last Tuesday (March 
31). 

AtlIcaIllifle 

sponsibilities to appellate courts. "lt is 
our responsibility to adopt precise and 
clear guidelines for the broadcasting in- 
dustry to follow in this murky area, if 
we are to wade into it at all -the wis- 
dom of which I seriously question." 

Spokesman for Kreiger and Jorgen- 
son, Washington attorneys for wUHY- 
FM, said he had not yet contacted East- 
ern Education Radio, licensee of sta- 
tion, regarding commission order. But, 
when asked whether or not there was 
likelihood that station would seek ju- 
dicial review, he said: "What's a $100 
in a matter of principle?" 

Break on subpoenas 
Federal judge ruled Friday (April 3) 
that New York Times reporter Earl 
Caldwell must appear before jury in- 
vestigating Black Panthers, but that Mr. 
Caldwell will not have to reveal "con- 
fidential associations" unless govern- 
ment can prove that national interest 
requires such disclosures. 

Federal Judge Alfonzo Zirpoli made 
ruling after hearing in San Francisco. 
Hearing was on motion to dismiss two 
government subpoenas against Mr. 
Caldwell. One of subpoenas was with- 
drawn; it would have required reporter 
to produce notes and tapes of inter- 
views with Panther leaders. 

CBS, Newsweek and the Associated 
Press filed in support of motion to 
quash subpoenas. CBS said impairment 
of relations between reporters and 
sources through use of such subpoenas 
cannot be justified. Affidavits were filed 
by CBS and its newsmen Walter Cron - 
kite, Eric Sevareid, Mike Wallace, Dan 
Rather and Marvin Kalb. 

WNHC -AM -FM sold 
First of planned spin -offs brought on 
by $110- million purchase of Triangle 
Publications stations by Capital Cities 
Broadcasting Corp., New York, was 
announced Friday (April 3) by Cap - 
cities President Thomas S. Murphy, 
Stations sold, subject to FCC approval, 
were WNHC -AM -FM New Haven, Conn. 

AM was sold to Westerly Broadcast- 
ing Co., WERI -AM -FM Westerly, R. I., 
for $850,000. FM went to Robert 
Herpe, present general manager, for 
$125,000. Principals in Westerly are 
Natale Urso, president, and Carl 
Grande, general manager of WERI sta- 
tions. Both stations were sold for 29% 
cash, with balance due over eight years 
at prevailing prime -interest rate -terms 
identical to those incurred by Capcities 
in its Triangle acquisitions. 

WNHC(AM) is full time on 1340 kc, 
with 1 kw daytime, 250 w night; WNHC- 

More "At Deadline" on page 10 



WedYIlead/lners 

Mr. Simko Mr. Moore 

George Simko, VP, manager of media 
at Benton & Bowles, New York, as- 
sumes additional responsibility for agen- 
cy's programing department with ap- 
pointment as associate director of media 
management. In other B &B changes 
Michael D. Moore, appointed director 
of media and programing services, Fred 
Bartholomew, program manager and 
Philip Guarascio, associate media di- 
rector. Mr. Moore was VP, associate 
media director; Mr. Bartholomew was 
associate program director, and Mr. 
Guarascio was assistant media director. 

Jonah Gitlitz, VP for public affairs, 
American Advertising Federation, Wash- 

Mr. Gitlitz Mr. Klein 

ington, named to newly created position 
of executive VP. At one time staff 
writer for BROADCASTING Magazine in 
Washington, Mr. Gitlitz later served as 
director of PR and advertising for 
Adam Young, New York -based radio 
and TV representatives, and manager 
of National Association of Broadcasters 
Code Authority's Washington office be- 
fore joining AAF in 1968. 

Irving Klein, VP- administration since 
1965, and executive assistant to presi- 
dent, Independent Television Corp. 
named executive VP of ITC, production 
and distribution arm of Associated 
Television (ATV) of London. 

For other personnel changes of the week see "Fates & Fortunes." 

FM is on 99.1 me with 10 kw and an- 
tenna height of 950 feet above average 
terrain. 

Mr. Murphy said Friday that nego- 
tiations for other AM -FM spin -offs 
from record $110- million deal (BROAD- 
CASTING, Feb. 16) are proceeding "in 
orderly fashion." 

Humphrey's TV viewpoint 
Call for all elements of broadcast ad- 
vertising and media to form consortium 
that would explore function of com- 
munication in free society was made 
in Chicago Friday (April 3) by former 
Vice President Hubert H. Humphrey in 
talk before Broadcast Advertising Club 
here. 

Keynote speaker at annual BAC sym- 
posium on eve of National Association 
of Broadcasters convention (see page 
27), Mr. Humphrey told 600 BAC 
participants that to help meet grave 
crises of society three areas of air 
time should be removed from regular 
commercial structure: (1) political - 
campaign programing; (2) enlarged ac- 
cess for party out of power to report to 
people, and (3) network news shows. 

"Television has become -and will in- 
creasingly be -too potent a weapon in 
the hands of an incumbent President 
and Vice President," Mr. Humphrey 

said. He felt news too important to be 
forced into format of ratings competi- 
tion and said elimination of news spon- 
sorship would remove this stricture. 

Mr. Humphrey also noted sponsors 
pack tremendous creative talents into 
minute commercials. He urged them to 
use spots to educate on subjects such 
as drug abuse and pollution. "Without 
doubt, television is the most socially 
decisive invention since the wheel," he 
said, "but time and man will ultimately 
determine whether this is a beneficent or 
a destructive force in our society." 

New measurement rules 
FCC announced Friday (April 3) it 
will require TV stations to use new 
method for establishing location of 
grade A and B field -strength contours. 
Commission said method will be of 
special advantage to most UHF stations, 
which use "beam tilt" technique to pro- 
vide more uniform signal. 

New rules include new definitions for 
electrical and mechanical beam tilt and 
extend present definition of effective ra- 
diated power to include reference to 
maximum radiation in any direction. 

They also provide for consideration 
of vertical radiation pattern of trans- 
mitting antennas and mechanically 
tilted antennas system. 

Where Burch, Wells stand 
FCC Chairman Dean Burch issued 
statement Friday (April 3) that pro- 
vides long- awaited clarification of his 
position on multiple ownership: He op- 
poses restrictions on common owner- 
ship of radio -TV stations in same mar- 
ket, but he supports further considera- 
tion of jointly owned VHF stations and 
daily newspapers in same market - 
which he regards as "clearly" most im- 
portant media -ownership question. 

Chairman's statement was part of 
package made public Friday: It in- 
cluded commission report on adoption 
of one -to- customer rule (which chair- 
man opposed), and notice of proposed 
rulemaking that would require divesti- 
ture of commonly owned newspapers 
and broadcast stations in market (which 
he supported). Actions were taken late 
last month (BROADCASTING, March 30). 

In his comments, Chairman Burch 
said he thought commission had 
barked up wrong tree in worrying about 
AM -FM -TV combinations. "Where 
there are only a few aural services, this 
may be a significant issue," he said. 

. But in the great majority of cases, 
it is not a pressing issue.... There is 
a plethora of aural services in all sig- 
nificant markets. Thus, while separating 
TV from AM or FM might make a 
significant contribution in a few cases, 
it is clearly far from the heart of the 
problem." 

Chairman said common ownership of 
VHF's and daily newspapers is "the 
guts of the matter," because there are 
only few of each, and because most 
people get their news information from 
these sources. He said he has open 
mind on whether such combinations 
are harmful, but feels that subject must 
be further explored. 

In other statements, Commissioner 
Robert Wells attacked both new rules 
and proposed ones as unwarranted tink- 
ering with structure of industry. 

Commission, in adopting one- to -cus- 
tomer rules, provided less restrictive 
standards for determining banned -serv- 
ice overlap than it had proposed. 

In its further notice of rulemaking, 
commission indicated it is considering 
breaking up AM -FM combinations as 
well as others. It asked for comment 
on whether it should bar such cross - 
ownership unless parties could show 
that for economic or technical reasons 
stations could not be sold separately. 

Commission also made it clear it was 
concerned about arguments that have 
been made as to economic dislocation 
that would result from divestiture plan. 
It asked for "quantitative information 
on cost savings and the effects of loss 
of such savings" that would result if 
broadcast, or broadcast- newspaper com- 
binations were broken up, as well as 
other related questions. 
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WOR /AM's 
Rambling 

with Gambling 
Radio's Largest Audience 

Outdraws 
Johnny Carson 
Tonight Show 

NBC TV 
Mery Griffin Show 

CBS TV 
Here are the facts in the New York Market 

Rambling with 
Adults 18+ 

Gambling 6:00 a.m. -10:00 a.m. Mon. -Fri. 667,800* 
Johnny Carson 11:30 p.m.- 1:00 a.m. Mon. -Fri. 618,000 ** 

Mery Griffin 11:30 p.m.- 1:00 a.m. Mon. -Fri. 386,900 ** 

Sources: 'New York Radio October /November 1969 ARB New York TV November 1969 ARB Total Survey Area -Av. V4 hr. 
Audience measurement data ure estimates only and are subject to the qualifications set forth by the indicated service. 

www1II 710 
AM 

re v. Ng a it 
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Prime I Movies 

Lincoln's Last Day 
Beauty and The Beast 



Rosey Grier Girl Talk Combat 

Africa 
Anniversary Game Casper Cartoons 

One Man Show 

Beany and Cecil 
Murl Deusing Safari 

Meet two of the family. Betsy Palmer and 

Rosey Grier will be with us at the NAB ABC 
Convention. Suite 1100, Conrad Hilton Hotel. FILMS 



M 
HI THERE! 

Statistics Lovers 

Our business involves for the most 
part the use of qualitative research 
to help stations become number 
one in their market, or at least im- 
prove their position significantly. 
However, there are those who like 
statistics, so here are a few about 
us, since it's our eighth Birthday. 

Over the past eight years, we 
have- 

Had 50 clients... . 

In 37 markets... . 

33 in the U.S., 4 foreign 
90% of our current clients 
have been with us an average 
of 4 years. 

Five clients are beginning 
their 9th year with us. 

The average for all clients over the 
8 years is 2.6 years, (that's like 
having 2.3 children.) Over one 
and a half million dollars has been 
spent on depth, or qualitative re- 
search, exclusive of our fees. 

We believe that the fact that we 
have worked with so many of our 
clients year in and year out proves 
the value of a continuing consul- 
tant relationship, on an annual re- 
newable basis. 

I f you would like to know in more 
detail how we can help you with 
your problems, just call for a no 
obligation presentation. There's a 
lot more to this business than sta- 
tistics. 

MCHUGH AND HOFFMAN, INC. 
Television & Advertising Consultants 

480 N. Woodward Avenue 
Birmingham, Mich. 48011 

Area Code 818 
644 -9200 

Datebook® 

A calendar of important meetings 
and events in the field of communications. 

Indicates first or revised listing. 
April 5- 9- Annual convention of National 
Association of Broadcasters and Broadcast 
Engineering Conference. Conrad Hilton ho- 
tel, Chicago. 
April 6- Communications workshop, spon- 
sored by U.S. Department of Housing and 
Urban. Development and officials of Na- 
tional Association of Housing and RedeveZ- 
opntent. Department of Housing and Urban 
Development, Fort Worth. 
April 6-S- -Third communication satellite 
systems conference, sponsored by American 
Institute of Aeronautics and Astronautics. 
The sessions will cover, among other things, 
European projects, Canadian domestic sys- 
tems, U. S. domestic systems, digital com- 
munications, and advanced satellite concepts 
and experiments. International hotel, Los 
Angeles. 
.April 7- 11- Journalism week at University 
Of West Virginia. Speakers will Include 
Derick Daniels, executive editor of Detroit 
Free Press, and Liz Carpenter, former 
news secretary to Mrs. Lyndon Johnson. 
Ed Rabel, CBS News correspondent, will 
address final session. Morgantown. 
.April 8- Dinner meeting of Chicago chap- 
ter of American Women in Radio and Tele- 
vision. Paul L. Klein, VP- audience measure- 
ment, NBC, will speak on The Top 20 TV 
Myths." Churchill restaurant, Chicago. 
April 9- Annual stockholders meeting, Avco 
Corp. Rancho Bernardo Inn, San Diego. 
April 9 -Los Angeles Advertising Women 
24th annual Lulu awards banquet. Annual 
achievement awards competition. Crystal 
Room, Beverly Hills hotel, Beverly Hills. 
April 9 -Semi- annual meeting of national 
awards committee of The National Academy 
of Television Arts and Sciences. Beverly 
Wilkshire hotel, Beverly Hills, Calif. 

Television Bureau of Advertising regional 
sales clinics 
April 14- Holiday Inn Downtown, Oklahoma 
City 
April 16- Sheraton Astro World, Houston 
April 20- Century Plaza, Los Angeles 
April 20- Riviera Motor hotel, Atlanta 
April 22 -Jack Tar, San Francisco 
April 22 -Sam Peck motor motel, Little 
Rock, Ark. 
April 22- Mayflower hotel, Jacksonville, Fla. 
April 24- Washington Plaza hotel, Seattle 
April 24 -Royal Orleans, New Orleans 
April 24-Red Carpet inn, Charlotte, N. C. 
April 30- Washington Hilton, Washington 
May 7- Marriott motel, Boston 
May 12- Midtown Tower hotel, Rochester, 
N. Y. 

May 12-New Tower, Omaha, Neb. 
May 14- Downtowner motor inn, Denver 
May 14- Howard Johnson New Center, 
Detroit 
May 19- Cheshire inn, St. Louis 
May 21- Imperial House South, Dayton, 
Ohio 
May 26 -Site to be announced, Minneapolis- 
St. Paul 
May 28- Merchants & Manufacturers club, 
Chicago 

Radio Advertising Bureau's regional sales 
clinics 
April 20- Denver Hilton, Denver. 
April 22- Hilton Inn, Seattle. 
April 24-- Hilton hotel, San Francisco. 
May 12-Sheraton Motor Inn (Bloomington), 
Minneapolis. 
May 13- Sheraton O'Hare, Chicago. 
May 15- Hilton Inn, Kansas City, Mo. 

June 9- Sheraton hotel, Philadelphia. 
June 10-Sheraton hotel, Rochester, N. Y. 

June U-Sheraton- Boston, Boston. 

April 10 -11- Region 4 conference of Sigma 
Delta Chi. University of West Virginia, Mor- 
gantown. 
April 10-11 -Semi- annual meeting of Board 
of Trustees of The National Academy of 
Television Arts and Sciences. Beverly 
Wilkshire hotel, Beverly Hills, Calif. 
April 10- 12- Region 9 conference of Sigma 
Delta Chi. Denver. 
April 10-20 -Japan Electronics Show, spon- 
sored by Electronic Industries Association of 
Japan. Features equipment exhibits from 
many nations. International Trade Center, 
Harumi pavilions 1-3, Tokyo. 
April 10 -12- Annual convention of the Cana- 
dian Association of Broadcasters. Ottawa. 
April 11- Annual seminar for college wom- 
en in fields of broadcasting, public rela- 
tions and advertising sponsored by Ameri- 
can Women in Radio and Television. Amer- 
ican Association of University Women's na- 
tional headquarters. Washington. 
April 11- Meeting of Indiana AP Radio- 
TV Association, Culver Military Academy, 
Plymouth, Ind. 
April 11- Annual awards meeting and ban- 
quet, Georgia AP Broadcasters Association. 
Atlanta Marriott. 
April 11- Region 10 conference of Sigma 
Delta Chi. Portland, Ore. 
April 13- Deadline for filing comments on 
FCC's primer on ascertainment of commu- 
nity needs. 
April 13- Florida Association of Broad- 
casters and U. of Florida school of jour- 
nalism sponsor annual broadcast day. U. of 
Florida, Gainesville. 
.April 13- 14- Spring meeting, North Central 
Community Antenna Television Association. 
Northstar inn, Minneapolis. 
April 14- Public hearing of the Canadian 
Radio-Television Commission to consider 
proposed rules on advertising and Canadian 
content, the license renewals of the CTV 
television network and its affiliates, and 
the license renewals of the Canadian Broad- 
casting Corp.'s radio and television networks 
and its owned -and -operated stations. Sky- 
line hotel, Ottawa. 
April 15- Annual Congressional gold -medal 
presentation- reception sponsored by Penn- 
sylvania Association of Broadcasters. May- 
flower hotel, Washington. 
. April 15- Annual stockholders meeting, 
General Telephone & Electronics Corp. 
Curtis Hlxon Convention Hall, Tampa, Fla. 

April 15- Annual stockholders meeting, 
CBS Inc. Insurance Securities Inc. Building, 
San Francisco. 
April 15- 17- Meeting, Kentucky CATV As- 

sociation. Richmond, Ky. 
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The CBS Laboratories' NTSC Color Corrector is an entirely new on -line device. It enables the broadcaster, 
for the first time, to transmit consistent color values from a variety of encoded signal sources. 

Program material from cameras, tapes and film with wide ranging color values can be transmitted in 
sequence without colorimetry shifts from one segment to the next. 

INTRODUCING 
TO THE 

BROADCAST INDUSTRY 
FOR THE 

FIRST TIME ... 

THE 
COLOR CORRECTOR 

(.A TELEVISION FIRST!) 
Now color balance can be adjusted 
after encoding. For the first time 

final matching of various signal sources 
at a single location. 

Program elements can be reviewed 
and corrected continuously. 

National 
Association of Broadcasters 

in Chicago, Booth 304 

PROFESSIONAL PRODUCTS 

CBS LABORATORIES 
A Division of Colymbia Broadcasting System, Inc. 227 High Ridge Road, Stamford, Connecticut 06905 (203) 327 -2000 



A REFLECTION OF 

California gold. The sun of San Francisco 
reflected in KTVU. A flourishing community, a 
sophisticated bridge for all cultures, financial 
center of the West, the nation's favorite city, 
mirrored in all its color and excitement on KTVU. 

Only a leading independent like KTVU could 
reflect the most independent market. 

Where communications 
reflect the community 

KTVL Television 
rte¡ A Communicotions Service of 

Cox Broadcasting Corporation 

COX BROADCASTING CORPORATION STATIONS 
KTVU San FranciscoOakland 
WSB AM -FM -TV Atlanta 
W H I O AM -FM -TV Dayton 
WSOC AM -FM -TV Charlotte 
WIOD AM -FM Miami 
WIIC -TV Pittsburgh 
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Your Blair Man Knows .. . 

TONS AND DOLLARS! The Hanna Coal Com- 
pany, a division of the Pittsburgh -based Con- 
solidation Coal Company, announced a new, 
multi -million dollar underground mine starting 
production in March in nearby Cadix, Ohio. 
The new five -plus million dollar Oak Park Mine 
facility made history as the laser beam guided 
mechanical "mole" dug in to drill a 14 foot 
slope 1750 feet long, a job that normally takes 
8 or 9 months, promises to be completed in 
just one short month. When in full production, 
Oak Park Mine will produce 11 million tons 
of coal a year and will employ 160 men with 
an annual payroll of 11/: million dollars. Excit- 
ing? Yes, particularly when added to other new 
mines and thousands of new jobs created for 
our miners in just the last couple years. Dollars 
and tons deliver people and payrolls and more 
action in the lucrative upper Ohio River Valley 
area dominated by WTRF -TV in Wheeling. Is 
WTRF -TV's Wheeling -Steubenville audience get- 
ting your message? 

BLAIR TELEVISION Representing 

wTF -777 
FORWARD GROUP STATION 

Color Channel 7 -NBC 
Wheeling, West Virginia 

Advertisement 

Insure with 
Employers 
against 
Broadcasters 
Liability losses 
You'll probably want to insure 
yourself against libel, slander, 
piracy, invasion of privacy or 
copyright violation...up to a 
maximum. Beyond that, the risk 
may be more than you'll want to 
take. That's where we come in. 
We'll handle the excess. Call us 
for assistance in setting up a 
program. You'll get quick action 
from the one of our 5 U. S. offices 
which is nearest you. Write 

Employers Reinsurance Corp., 
21 West 10th, Kansas City, 
Missouri 64105. Other U. S. 
offices: New York, San 
Francisco, Chicago, Atlanta. 

OpenMikes 

'Monday Memo' response 
EDITOR: I want to thank you for the op- 
portunity to author the "Monday Memo" 
(BROADCASTING, March 9) . I can't be- 
gin to tell you of the very enthusiastic 
response the article garnered . . . at 
least on this end. I've heard from old 
cronies from California to New York. 
And I'm gloating and enjoying every 
bit of it.- Robert L. Meyer, president, 
R. L. Meyer Advertising & Promotions 
Inc., Milwaukee. 

Rebuttal from McGannon 
EDITOR: The mail strike in New York 
substantially delayed receipt of BROAD- 
CASTING'S March 23 issue and hence it 
was not until late last week that I had 
a chance to read your editorial, "Dec- 
laration of Dependence." 

First, let me thank you for your 
generous opening comments. 

However, I'm puzzled and concerned 
by your subsequent reactions. My puz- 
zlement comes from the fact that since 
you were at the FCC hearing and copies 
of my statement were distributed, many 
of the issues you raised were covered 
in that material. In response to the 
chairman's questions, I expressly indi- 
cated that I don't seek any official ac- 
tion or rulemaking from the FCC in 
this matter, This was also mentioned in 
the statement issued. Your reference of 
"inviting the government to assume a 
larger role in shaping the commercial 
and programing policies of television" 
was factually without basis. 

My concern springs from the fact 
that your editorial tends to generalize, 
particularly with reference to "similar 
schemes coming from all kinds of 
yearners for simple solutions during the 
past 20 years." I don't know who those 
people were or what they were yearn- 
ing for. I have been a part of the me- 
dia for several years, and if I ant a 
yearner it is only for a more vital and 
dynamic system than we have at the 
present time, and I don't view the so- 
lutions as being simple. 

It has long been the opinion of many 
that BROADCASTING is a magazine of 
substantial and singular influence within 
the industry. it is not beset by the in- 
tense competition among the networks 
and a diffusion of circumstances and 
interests of the stations. I would think 
that BROADCASTING'S editorial judgment 
on the well -being of television would 
consist of one of two alternatives: (1) 
that everything is fine in television and 
the industry should continue to op- 
erate in the fashion in which it has 
over the past several years, irrespec- 
tive of such problems as piggyback 

BROADCASTING PUBLICATIONS INC. 
Sol Taishoff, president; Lawrence B. 
Taishoff, executive vice president and 
secretary; Maury Long, vice president; 
Edwin H. James, vice president; B. T. 
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EDITORIAL 
Edwin H. James, vice president and 
executive editor. 
Rufus Crater, editorial director 
(New York). 
Art King, managing editor. 
Frederick M. Fitzgerald, Earl B. 
Abrams, Leonard Zeidenberg, 
senior editors. 
Joseph A. Esser, William R. Loch, 
Robert A. Malone, associate editora. 
Alan Steele Jarvis, Mehrl Martin, 
Timothy M. McLean, Steve Millard, 
Robert Sellers. staff writers; 
Donna Galilett, Tommy Noonan, 
Deborah May Nordh, J. Daniel Rudy. 
editorial assistants. 
Bernice Hase, secretary to the publisher 
Erwin Ephron (vice president, 
director of media, programing and 
media research, Carl Ally), 
research adviser. 

SALES 
Maury Long, vice president - 
general manager. 
George L. Dant, production manager; 
Harry Stevens, traffic manager; Bob 
Sandor, assistant production -traffic 
manager; Claudine Cmarada, classified 
advertising; Dorothy Coll. advertising 
assistant; Doris Kelly, secretary to the 
vice president -general manager. 

CIRCULATION 
David N. Whitcombe, circulation 
director. 
Bill Criger, subscription manager, 
Michael Carrlg, Kwentin Keenan, 
Lucy Kim Mary Ann Lucke, Jean 
Powers, Shirley Taylor. 

BUSINESS 
Irving C. Miller. comptroller. 
Sheila Thacker, Pamela Bradley, 
Laura Berman, secretary to executive 
vice president. 
BUREAUS 
New York: 444 Madison Avenue. 10022. 
Phone : 212 -755-0610. 
Rufus Crater. editorial director; David 
Berlyn, Rocco Famighetti, senior editors 
Norman H. Oshrin, associate editor; 
Hazel Hardy. Helen Manaslan, Caroline 
H. Meyer, staff writers; Warren W. 
Middleton, sales manager; Eleanor R. 
Manning, institutional sales manager; 
Greg Maselleld. Eastern sales manager; 
Harriette Weinberg, advertising assistan: 

Chicago: 360 North Michigan Avenue, 
60601. Phone : 312- 236 -4115. 
Lawrence Christopher, senior editor. 
T. Byrne O'Donnell. Midwest sales 
manager. 
Rose Adragna, assistant. 
Hollywood: 1680 North Vine Street, 
90028. Phone : 213-463-3148. 
Morris Gelman, senior editor. 
Stephen Glassman. staff writer. 
Bill Merritt, Western sales manager. 
Sandra Klausner. assistant. 
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1931 by Broadcasting Publications Inc., 
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News Magazine of the Fifth Estate. 
Broadcast Advertising was acquired 
in 1932. Broadcast Reporter in 1933. 
Telecasts in 1953 and Television' in 
1961. Broadcasting -Telecasting was 
introduced in 1946. 
'Reg. US. Patent Office. 
© 1970 by BROADCASTING Publications Inc 
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There is no 
formula 
for success, 
only 
ingredients... 

RONA BARRETT 

DICK CLARK'S MUSIC BAG 

WONDERAMA 
MPC PORTFOLIO I & II 

CHRISTMAS SPECIALS 

LAUREL & HARDY CARTOONS 

CRUSADER RABBIT 

:110 

CINEDEX 
A Basic Television Film 
Source & System 
1700 Film Productions 
& 50 Half Hour 
Programs 

UNTAMED WORLD 
52 Half Hours In Color 

From the Producers 
of The National 

Geographic & Jacques 
Cousteau Specials 

TRUTH OR CONSEQUENCES 
TV's Most Successful First -Run 

Syndicated Program 
Five Half -Hours Weekly 

MY FAVORITE 
MARTIAN 
Fantastic Frontrunner 
in The Ratings Race 

32 of 107 Half Hours 
In Color 

Join us at Hospitality Suite 

PIXANNE 
TV's Mushrooming 
New Children's 
Program 

Five First -Run 
60- Minute Programs 
a Week 

1600 Conrad Hilton at the NAB 

METROMEDIJ 
PROGRAM 



The IVC -300 sets the pace 

Here's the smoothest price /performance package on the broad- 
cast circuit. It's a three Plumbicon' color camera that's de- 
signed for both remote and studio use. It delivers the ultimate in 

sensitivity and picture quality and shows the way to competitive 
cameras costing half again as much. 

The IVC -300 opens new approaches to programming and pro- 
duction flexibility. For example you can take a long shot with 
our new 18:1 zoom lens. Or lower your handicap with a mini - 
cable that is one -half the size of ordinary cable and weighs only 
16 lbs. per hundred feet. Built -in cable compensation means you 
can go all the way with cable runs up to 2,000 feet, A new master 
gain control that multiplies the IVC -300's sensitivity in graduated 
steps of 3dB delivers excellent pictures at light levels down to 
40 foot candles. The IVC -300 comes on as the lightest, most 
portable studio and remote camera in the business, weighs only 
72 lbs. An absolutely unbeatable combination recognized by 
more and more broadcasters. 

A companion film chain camera -the IVC- 230-is also prov- 
ing itself a winner, produces pictures comparable to higher 
priced cameras at substantially lower cost. 

IVC has been making the tour as a company for just four years 
and for the last two years has served the broadcast industry with 
color cameras. Proof of our winning ways are the more than 60 
multiple and single camera broadcast installations IVC has com- 
pleted in those two years. 

The IVC -900 increases the lead 

From the leader in 1 -inch color VTR's ... comes a recorder that 
talks the language of the broadcaster ... the IVC -900. The new 
IVC -900 color videotape recorder meets all applicable FCC and 
EIA specifications for monochrome and color broadcast. Put it 
on the air with assurance that color picture quality will be out- 
standing- comparable to pictures from quad recorders costing 
three to five times as much to buy and more than five times as 
much to operate. 

The IVC -900 records and plays back for 31/4 hours on a stand- 
ard 121" NAB reel. It offers IVC's unique Instant Video Confi- 
dence, an amazing feature that plays back your recording on a 

monitor as it is being recorded, always assuring a perfect copy. 
Clean, sharp assemble and insert editing, built -in dropout 

compensator and processing amplifier are part of the package. 
Head replacement cost and frequency of replacement are re- 
duced as much as 90% with a head life guarantee of at least 
1,000 hours. Color or monochrome tapes are interchangeable 
with all other recorders using the IVC format. 

Network and major market broadcasters will find the IVC -900 
invaluable for delay recording, dubbing, back up and significant 
savings in storage of program material. The IVC -900 is a first 
line recorder for smaller and medium sized stations. Stations of 
all sizes will find the IVC -900 useful for preproduction screening. 

That's the IVC scorecard. IVC camera and recorder econom- 
ics make sense. You can have both an IVC -300 camera and an 
IVC -900 recorder for less than the price of one of the other 
broadcast quality cameras and be sure of delivering a top qual- 
ity show. With our cameras and VTR's you can do both -drive 
for show and putt for dough. 

CO !VC 
TM NV Philips 

International Video Corporation 
675 Almanor Avenue 
Sunnyvale, California 94086 
Phone (408) 738 -3900 



One for 
the money 
two for 

the show 

Mobile Tetevtston Productions, 
San Jose, Calif. covers 

the West Coast with three 
IYC.300 color cameras 



Carl 
Zi rn me rma nn 

News 

Toi 
Hooper 
News 

Earl 
Gillespie 
Sports 

Ward Allen & Albert 
Weather 

commercials, commercialization gener- 
ally, violence, public apathy etc.; or (2) 
that there is an opportunity for growth, 
movement and achievement of a higher 
potential than that achieved to date 
and BROADCASTING has specifics on how 
this should be accomplished. 

If the first is the point of view main- 
tained by BROADCASTING Magazine. 
then obviously I disagree. However, if 
the latter is its point of view then I 
would urge you to advance such views 
and to use its substantial base of in- 
fluence to achieve those ends. I for one. 
and our company, would support you 
and your magazine enthusiastically in 
this connection. Your editorial points 
out that we have a system that is tied 
to a three -network relationship, that 
this affords little incentive for local 
program alternatives and that we are 
drifting toward a national conformity. 
I agree with that statement in principle. 
It was the public's need and desires, 
as I envisioned them over the next 10 
years, and the potential of the medium 
and not criticism of the past that trig- 
gered my suggestion. The vehicle was 
an obvious one although you disagree 
with the composition of such a task 
force. It was my point of view that this 
group ought to be as wide and diversi- 
fied as the medium and representative 
of all of the audiences it serves and to 
use all of the resources available to us 
as a society. Finally, I would not view 
the development of ambitious goals and 
objectives, creatively and voluntarily 
arrived at by this medium, as being the 
subordination of my professional judg- 
ment. This industry or any of its ele- 
ments should not resist change or a 
free and productive process of self - 
evaluation and renewal. 

Washington bureaucracy is not quali- 

fled or capable of reaching such crea- 
tive conclusions and results. The me- 
dia, assisted and stimulated by other 
knowledgeable sectors of our society, 
can fashion for broadcasters, big and 
small, the incentive and opportunity to 
realize a fulfillment of the public inter- 
est beyond that which has been achieved 
to date. 

In light of the profound nature of 
this subject and the impact of your edi- 
torial, I would greatly appreciate it if 
you would print this message in its en- 
tirety in your next issue. Donald Mc- 
Gannon, president, Westinghouse Broad- 
casting Co., New York. 

(BROAacssTI sc agrees that "there is an op- 
portunity for growth, movement and 
achie%ement of a higher potential than that 
achieved to date" and has said so repeated - 
b-. But the achievement Is more likely to 
come from Individual efforts by broadcasters 
themselves than from a central committee of 
outsiders.) 

The message is clear 
EDITOR: Gene Payne. Pulitzer- Prize- 
winning cartoonist with the Charlotte 
Observer, came up this morning [March 
24] with a real corker -copy enclosed. 
This thing really should be framed and 
hung in the lobby at the National Asso- 
ciation of Broadcasters or at least in a 
conference room or maybe in Vince 
Wasilewski's [the president's] office. 

All the above presupposes that you 
will think the cartoon is as potent as I 
do, If you don't, you may want to wrap 
it in a paper bag and send it over to 
our friends at the FCC, or perhaps put 
it in a toe sack (crocker sack, to you 
Yankees) and have it hung in the hal- 
lowed halls of Congress -since the 
broadcasting industry was so completely 
sacked in this deal.- Charles H. Crutch- 
field, president, Jefferson Standard 
Broadcasting Co., Charlotte, N.C. 

WITI-TV 
10 pm news 

dominance in 
Milwaukee 

41 ADI SHARE 
SUN.SAT /)AN-FEB '70 ARB 

42 METRO SHARE 
SUN -SAT /FEB -MAR '70 NSI 

represented nationally by Storer 'Television Sales 

Any audience -size data used herein is based on 
the sources indicated. is subject to the limitations 
on its accuracy inherent in the method of survey 
used and should be considered as an estimate. "Can 1 say a few words about gun control ?" 
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ememoer... In taste, imagination ano oopulárity there is on y one 

Serving greater \ew York. 

A Capital Cities Broadcasting Station. Paterson. New Jersey. Represented by KATZ Radio. 



MondayMenio from June Thursh, J. C. Penney Co.'s Treasure Island, New York 

Right media mix is only part of retail success 

Joy is what your customer feels, Mr. 
Retailer, when she thinks of getting 
something new. 

Joy is not there when she buys it. 
Too often shopping has turned into 

a grim experience. This in spite of the 
millions of dollars stores spend to dis- 
play merchandise in a pleasing am- 
biance and to promote it. 

But the soul isn't there. 
One look at any day's retail adver- 

tising will tell you that. There's little 
flair, less fun; and, sadly, almost no 
communication. And, according to 
more and more merchants, less and 
less result. 

Just "going into" TV and radio will 
not cure the ills as some may wishfully 
think. These media are potent, but no 
panacea. 

Most retail advertising breaks down 
into five categories: (1) sales and off - 
price promotions; (2) vendor -paid fea- 
tures; (3) item or line advertising at 
regular prices; (4) omnibus or cata- 
logue pages, and (5) institutional. 

Categories (1), (2), (4) and some- 
times (3) are often cold -fish, un- 
touched-by- human -hands advertising, 
prepared by mechanical men for 
mechanical men. The customer is no- 
where around when the planning is 
done and she is slow to appear when 
it is time to respond. 

Category (5) is the most exciting 
advertising to come out of most stores, 
including some unique things in broad- 
cast. Yet in my view this represents a 
kind of corporate schizophrenia. You 
are one store. Why do you need two 
advertising approaches? 

Whatever else a store is to a com- 
munity it is a purveyor of goods. Cus- 
tomers may come to you for meetings, 
for dining or for donations, but more 
than anything else they come to you to 
buy. 

The purpose of retail advertising is 
to remind customers your store is a 
good place to buy whatever they want. 
The best way to tell them is through 
linking your institutional story with 
your merchandise presentations, or vice 
versa -making the store come across 
as an enjoyable place to find the things 
that add to a customer's pleasure. 

That is just the first step. The second 
is to catch the mood of your customers. 
Put a little joy in your message. Put 
a little joy in your store. Don't be 

frightened when your staff smiles. It 
just might help sales. 

To put more joy in your advertising, 
start by forgetting everything you've 
ever done before and think about 
change. Considering all the change in- 
side our stores, there is hardly a breath 
of it in our advertising. Basically we 
still are using the same medium, news- 
papers, in the same way we did 30 
years ago. And a 10% or 15 % diver- 
sion of funds into broadcast, for ex- 
ample, isn't much of a media mix. 

Who are your present customers? 
How can you reach them more effec- 
tively? Who are your most profitable 
prospects? What media will reach and 
attract them best? 

You may have to make further store 
changes as well as advertising changes 
if the old "customer" you envisioned no 
longer exists. Think about this before 
putting down a dollar for any medium. 

Every store or chain should take a 
close look at the media mix at least 
every other year. If you lack the cour- 
age or knowledge, call in an advertising 
agency. Let them put their experience 
and computers to work for you. 

Call in your local TV and radio sta- 
tions. They could surprise you with the 
depth of data they have about your 
prospective customers and market. 
You're well saturated in print, so start 
a broadcast dialogue even if you don't 
decide to buy. 

We retail advertisers, when we do 
buy, we buy space and we buy time. 
Pure, white space. Blank, clear time. 
Oh, how we mess it up once it's ours. 

We put the same old dirty gray dull- 
ness in our newspaper ads, the same 

mechanically imperious statements in 
radio -TV and we've scarcely said any- 
thing new in magazines since I can 
remember. 

How can we change this? Start with 
newspapers, the medium most retailers 
feel at home in. Experiment a little. Fill 
that paper with visual surprises. Fill it 
with delightful provocation to read. Be 
electronic. Use pictures in action. Mo- 
tion. Emotion. Color. Wring all the 
color out of black- and -white. Make 
copy talky, more human, credible. 

What about magazines? There are 
some excellent local magazines and 
regional editions of national magazines, 
plus special audience magazines. They 
may be fine pinpoint buys. When you 
use them be sure you groove with your 
audience and let your merchandise 
show you do. 

Radio reaches your prospect most 
anywhere today, even when she is do- 
ing something else. Try using a half - 
minute "show" starring what you sell 
Lively, on tape. Make your character: 
real. Real people respond to that. The) 
will correspond with you and they wil: 
buy from you. 

Whatever media you use, broadcast 
or print, treat them with respect. Al: 
media are worth very little if they art 
used with little thought. It is better tc 
buy less and put more into productior 
that will make your message sing. 

You offer quality merchandise. Matct 
it with quality advertising, quality in. 
store service and salesmanship. Like 
your older media, TV and radio uses 
properly can help you communicate 
the basic idea effectively -the joy of 
shopping. 

June Thursh, advertising and sales promo- 
tion director for Treasure Island, modern 
shopping- center stores that make up new 
division of J. C. Penney Co., is both a 
broadcast and retail veteran, starting as 
women's director of WHKC(AM) (now 
wrvN) Columbus, Ohio, in 1940's. Sub- 
sequently she became advertising director 
of Lit Bros., Philadelphia, and later joined 
Penney to head Treasure Island promotion. 
She was elected woman of year at 18th Re- 
tail Advertising Conference in February. 
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w Yorkers previewing 
"Sing Along With Mitch" last Christmas, delivered the time 

period to WOR -TV, posting an ARB rating of 16 and share of 35, 
equal to the two top competing network station programs combined! 

t front in the number one market, 
"Sing Along With Mitch" now swings into syndication as a weekly hour. Designed as a 

programming pick -me -up for your schedule and favorite sponsors, each hour celebrates 
he American spirit through this nation's most memorable music woven into sparkling, light 
warted, audience -pleasing productions. 

'erever your market, join us in presenting the 
comparable stereo sound of Mitch Miller conducting his magnificent male chorus and or- 
stra. Enriched by the singing of Leslie Uggams, Diana Trask, Louise O'Brien, the endearing 
!Oren's chorus and James Starbuck's dancers, it is no wonder that all America wants to 
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Together again after a dark year 
Their cigarette billings doomed, freedoms shorn, 
crossownerships threatened, broadcasters go to convention 

In a modern variation on the Rip Van 
Winkle theme, suppose for a moment 
that a broadcaster returned from the 
1969 National Association of Broad- 
casters' convention in Washington and 
settled into a long, deep sleep. Now, 
after 12 months he awakes -at the be- 
ginning of the 1970 NAB convention 
this week in Chicago. Sooner or later, 
his business instincts will reassert them- 
selves and someone will have to bring 
him up to date on the past year. Watch 
his jaw drop: 

A new law bans cigarette advertising 
from radio and television as of Jan. 2, 
1971. The FCC has passed its one -to -a- 
customer rule and has proposed to go 
farther by requiring divestiture of cross - 
ownerships of commonly owned news- 
papers and broadcast stations in any 
market. The Supreme Court has re- 
jected broadcasters' arguments against 
the fairness doctrine and has given the 
FCC wide authority to exercise pro- 
gram controls. The commission, in a 
modification of its "50 -50" proposal, 

has tentatively voted to require cut- 
backs in network program clearances. 
The Vice President of the United States 
-with no disavowal from the President 
-has launched head -on attacks against 
the major media. The Justice Depart- 
ment has issued blanket subpoenas to 
examine reporters' notes and film out- 
takes. The FCC wants to charge vastly 
higher filing fees... . 

But is there no relief from the recital 
of misfortunes in this, the year to cele- 
brate the golden anniversary of broad- 
casting? Perhaps one: The FCC has 
issued a policy statement saying that 
not every multimedia owner with a 
hired manager is vulnerable to the loss 
of license to a competing applicant that 
lacks other media interests and prom- 
ises to integrate ownership and man- 
agement. A year ago all multimedia 
owners were in jeopardy at renewal 
time as a result of the FCC's decision 
in the WHDH -TV Boston case. 

For all its appearance of restoring 
the old rules to the treatment of license 

Bs,roádçästinqg 

renewals, the FCC's post -wtmft policy 
statement was not enough to fix the 
character of the 12 -month interval be- 
tween NAB conventions. The other 
governmental actions in that period 
promise to change the broadcaster's life 
radically. 

The most immediate and tangible ef- 
fect will be officially felt on Jan. 2, 
1971, when $240 million in broadcast 
cigarette billings will vanish into history 
(or, perhaps, into other media). The 
events leading up to this decision were 
as complicated and unpredictable as 
any that ever slithered through the 
halls of Congress, but the final action 
was emphatic and irreversible: a spe- 
cific statutory ban on broadcast ciga- 
rette commercials. 

Broadcasters may tend toward dooms- 
day rhetoric on public platforms, but 
the prophet who could have predicted 
the cigarette action was nowhere to be 
found at NAB convention time last 
year. As the 1969 meeting got under- 
way in Washington, the House Com- 

Three bearers of bad news for broadcasters in the past year 
are pictured above (l -r). Senator Frank E. Moss, Utah 
Democrat and Mormon, shepherded the anticigarette legis- 
lation that wound up prohibiting broadcasters from carrying 
$240 million in cigarette advertising while leaving other me- 
dia -and the cigarette business -undisturbed. U.S. Supreme 

Court Justice Byron White wrote the Red Lion opinion de- 
claring that the First Amendment gives broadcasting less 
protection than it gives the printed press. Vice President 
Spiro T. Agnew began a continuing campaign of harass- 
ment against all news media that are judged to oppose the 
Nixon administration or its policies. 
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merce Committee has just scheduled its 
hearings on extension of the Cigarette 
Labeling Act of 1965. Many in Con- 
gress were still furious over the FCC's 
announcement of a proposed rule to 
ban cigarette advertising from the air; 
they were determined that Congress, 
not an "independent" agency, would 
decide the issue. 

The House hearings were dominated 
by broadcast and tobacco -industry 
spokesmen, and the House eventually 
passed a bill that would have done 
nothing whatever to broadcast cigarette 
advertising. After that, it was a new 
ball game, as all sides prepared for a 
tougher fight in the Senate, where key 
legislators such as Senator Frank E. 
Moss (D -Utah) had vowed to stop the 
House -passed bill by any means neces- 
sary. The moves and counter -moves 
followed in dizzying succession: 

First: In what seemed a drastic move 
at the time, broadcasters offered to drop 
all cigarette advertising voluntarily over 
a four -year period ending Sept. 1, 1973. 

Second: When hearings opened in 
the Senate, cigarette manufacturers 
trumped the broadcasters' offer by an- 
nouncing their intention to withdraw 
from broadcast advertising by Sept. 1, 

1970, if Congress would pass a law 
exempting such a joint agreement from 
the antitrust laws. Senator Moss agreed 
to work for that law. 

Third: The Senate Commerce Com- 
mittee overruled Senator Moss and his 
supporters. A majority of the commit- 
tee members wanted to take firmer ac- 
tion; many felt uneasy about using the 
antitrust laws for "social purposes." 
They proposed the flat statutory ban. 

Fourth: Senator Moss and other sup- 
porters of voluntary action decided that 
a statutory ban, while not ideal, was 
preferable to the continuance of ciga- 
rette commercials on the air. The Sen- 
ate agreed and passed the bill over- 
whelmingly. 

Fifth: The House got back a ciga- 
rette bill that had nothing to do with 
the one it had originally passed. How- 
ever, the situation had changed so 
drastically by then that agreement be- 
tween the two houses was a foregone 
conclusion. The bill finally cleared Con- 
gress in March 1970. 

Sixth: President Nixon signed the 
bill into law last week (see page 50). 

After the initial outrage had passed, 
most broadcasters became resigned to 
the loss of cigarette billings. They con- 

tinned to regard the statutory ban as a 
deplorable precedent (if cigarette ad- 
vertising can be banned, they asked, 
what other lawful product might be 
next ?), but they turned to the immedi- 
ate task of looking for ways to replace 
the money. Then, just as equilibrium 
threatened to set in, the FCC dropped 
its own patented bombs on the indus- 
try-just in time for a new NAB con- 
vention. And where the cigarette issue 
had involved only a specific set of 
broadcast accounts- sizable, but pre- 
sumably replaceable in time -the FCC 
actions of last month involved the 
fundamental structure of the industry. 

The commission adopted its long - 
pending proposal to bar the owner of 
any full -time station -AM, FM or TV 
-from acquiring another in the same 
market. It then forged ahead with a 
new proposed rule that would break up 
existing crossownerships of stations in 
the same market. Only AM -FM com- 
binations would be spared. 

In the same record -shattering week, 
the commission tentatively voted to bar 
networks from domestic program syn- 
dication; to limit their foreign syndica- 
tion to programs they produce them - 

(Continued on page 36) 

Mr. Caldwell 
WAVE 

Mr. Shea 
Gilmore 

Mr. Ockershausen Mr. Page 
WMAL KGWA 

Members of the National Association 
of Broadcasters committee that planned 
this year's 48th annual convention are 
the broadcasters above: lames M. 
Caldwell, WAVE(AM) Louisville, Ky., 
and Hamilton Shea, Gilmore Broad- 
casting Corp., Harrisonburg, Va., co- 
chairmen; Richard C. Block, Kaiser 

Mr. Sorenson 
WKRS 

Mr. Madsen 
Bonneville 

Mr. Gates 
WGN 

Mr. Laird 
WDUZ 

Broadcasting Corp., Donald P. Camp- 
bell, WMAR -TV Baltimore; Eldon Camp- 
bell, WFB M-TV Indianapolis; Carl Fish- 
er, KUGN(AM) Eugene, Ore.; Charles 
E. Gates, woN(AM) Chicago; Ben A. 
Laird, WDUZ(AM) Green Bay, Wis.; 
Arch L. Madsen, Bonneville Stations, 
Salt Lake City; Andrew M. Ockers- 

Eldon Campbell 
WFBM 

Mr. Fisher 
KUGN 

Mr. Block 
Kaiser 

Don Campbell 
WMAR 

hausen, Evening Star Broadcasting Co., 
Washington; Allan Page, KGWA(AM) 
Enid, Okla. and A. F. Sorenson, wxas- 
(AM) Waukegan, Ill. Mr. Caldwell is 
vice chairman of the National Associa- 
tion of Broadcasters' radio board and 
Mr. Shea is vice chairman of the tele- 
vision board. 
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H. R. No. 833 (7) 

By: Messrs. Paris of the 14th, and Thomason of the 77th. 

A RESOLUTION 

Commending WSB- TV and Cox Broadcasting 

Corporation. and for other purposes. 

WHEREAS, the management and staff of WSB -TV 

and the Cox Broadcasting Corporation have performed an 

outstanding public service in showing the film entitled, 

"Russell: Georgia Giant" in a three part series; and 

WHEREAS, this series recognizes the great 

service that has been rendered to the State of Georgia 

and the United States by Georgia's senior Senator, 

Honorable Richard B. Russell; and 

WHEREAS, this series represents an outstanding 

achievement in presenting a "living history" of one of 

the great statesmen of the Twentieth Century; and 

WHEREAS, this series is one of the finest 

examples of outstanding public service by a television 

broadcasting company. 

NOWL_THEREFORE, BE IT RESOLVED BY THE HOUSE, of 

REPRESENTATIVES that this body does hereby commend and 

congratulate WSB -TV and the Cox Broadcasting Corporation 

for performing an outstanding public service in televis- 

ing the film entitled, "Russell: Georgia Giant ". 

BE IT FURTHER RESOLVED that the Clerk of the 

House of Representatives is hereby authorized and directed 

to transmit an appropriate copy of this Resolution to the 

President of Cox Broadcasting Corporation and the manager 

of WSB -TV. s ' a- 

IN HOUSE 
Read and Adopted 
February 12, 1970 

Glenn W. Ellard 
CLERK 

Reflecting a 
public tribute to 
one of the nation's 
most respected 
public servants 
The resolution adopted by the Georgia 
House of Representatives commending 
WSB -TV for its three hour filmed 
documentary, "Richard Russell: Georgia 
Giant," is an honor that fills us with pride. 
Like the distinguished Senator, WSB -TV, 

too, is dedicated t' serving the public with 
a deep sense-of duty. In presenting this 
memoráble television portrait -in- depth, 
WSB -TV feels privileged to have been 
able to bring together the people 
of Georgia and one of their 
outstanding spokesmen. 

A reflection of Atlanta 

WSB Television 
rxf A Communications Service of 

Cox Broadcasting Corporation 

DX BROADCASTING CORPORATION STATIONS. WSB AM.FM.TV Atlanta, WHIO AM -FM -TV Dayton, WSOC AM.FMTV Charlotte, WIOD AM.FM Miami, WIIC TV Pittsburgh, STVU San FranciscoAaaland 
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Seven of the top ten programs listed by 
TvQ as viewers' `favorites" are on the ABC 
Television Network. And to us that's love. 

TvQ, you know, is one way of measuring 
the appeal of a television program. It's a 
measure based on the percentage of viewers 
who are familiar with a program and who 
consider it "one of my favorites." 

Here's a closer look at ABC's leadership 
in making friends of primetime viewers. 

ABC has: 
... the best liked dramatic show, 

"Marcus Welby, M.D." 
...the best liked variety show, 

"The Johnny Cash Show." 
... the best liked action show, 

"The Mod Squad." 
... the four best liked comedy shows: 

"The Courtship of Eddie's Father," 
"Nanny and the Professor," 
"The Brady Bunch; ̀ Room 222." 

What does all this mean in the market- 
place? It means we know how to make shows 
that people like. And enjoy. And remember. 

We've designed our new fall schedule 
to continue to please our viewers, especially 
adults under fifty, and meet your advertising 
needs. If you're looking for the best way to 
reach your prime customers, look to ABC ... 
we're to be watched. And loved. 

ABt Tcieision ikynrrrl; 
Source: TvQ February, 1970 



On tap at the convention 
Official agenda for the 48th annual National Association 
of Broadcasters convention, April 5 -8, at the Conrad Hilton 
hotel, Chicago, follows. 

Sunday, April 5 

8 a.m. -FM Broadcast Pioneer's breakfast, Robert E. Lee, 
FCC commissioner, speaker. Palmer House, Parlor A. 
8:30 a.m. -ABC Radio Affiliates breakfast. The Drake, 
French Room. 
9 a.m. -National Association of FM Broadcasters session. 
Palmer House, Adams Room. 
9 a.m.-2:30 p.m.- Broadcast Music Inc. board meeting and 
luncheon. Conrad Hilton, Parlors 512 -3. 
9 a.m. -Association on Broadcasting Standards technical 
committee meeting. Conrad Hilton, Parlor 412. Board meet- 
ing noon, Parlor 413. 
9:30 a.m. -Association of Maximum Service Telecasters 
technical committee meeting. Sheraton- Blackstone. 
9:30 a.m.-3 p.m. -Radio Program Conference advisory corn - 
mittee meeting. Sheraton- Chicago. 
10 a.m. -5 p.m.- Metromedia Radio sessions. Astor Towers. 
10 a.m. -ABC Radio Affiliates meeting. The Drake, Gold 
Coast Room. 
10 -11:30 a.m. -Association of Professional Broadcasting Ed- 
ucation meeting. Pick -Congress, Gold Room. 
10 a.m.-noon-Daytime Broadcasters Association member- 
ship meeting. Conrad Hilton, Williford C. 
10:45 a.m.-noon-Intercollegiate Broadcasting System ses- 
sions and workshops. La Salle. 
11 a.m. -National Association of Broadcasters convention 
Protestant worship service. Orchestra Hall, 216 South 
Michigan Avenue. 
12 noon -ABC TV Affiliates meeting. Ambassador, Guild 
Hall. 
12 noon -2:30 p.m.- Association on Broadcasting Standards, 
board of directors luncheon and meeting. Conrad Hilton, 
Parlors 412 -3. 
12:15 p.m.- National Association of FM Broadcasters re- 
ception and luncheon. Palmer House, Grand Foyer and 
Monroe Room. 
2 p.m. -5 p.m.- Association of Maximum Service Telecasters 
board of directors meeting. Conrad Hilton, Bel Air Room. 
2 p.m. -Society of Broadcast Engineers annual meeting. 
Conrad Hilton, Upper Tower. 
2:15 p.m.- National Association of FM Broadcasters ses- 
sion. Palmer House, Adams Room. 
2:30 -4 p.m.- Association of Maximum Service Telecasters 
board of directors meeting. Conrad Hilton, Bel Air Room. 
3 -5 p.m.- Management Labor Clinic. Conrad Hilton, Willi- 
ford Room. 

Presiding: Ron W. Irion, director of broadcast manage- 
ment, NAB. 

Jurisdictional Disputes in the Broadcast Industry: Emanuel 
Dannett, attorney, New York. 

The Do's and Don'ts in Union Electioneering and Col- 
lective Bargaining: Robert Haythorne, attorney, Chicago. 
3 -5 p.m. -Secondary Market TV Committee Presentation. 
Conrad Hilton, Waldorf Room. 

Presiding: Dale G. Moore, Kovo -Tv Missoula, Mont., 
chairman. 

Guests: Jacob A. Evans, vice presidént, Television Bu- 
reau of Advertising; Robert Gillespie, director of local 
media, General Foods Corp.; Robert J. Kizer, administra- 
tive vice president, TV, Avery Knodel Inc.; FCC Com- 

missioner Robert E. Lee; William N. Shafer, vice president, 
TV station sales, American Research Bureau. 

Committee Members: Allan Land, wtttz -Tv Zanesville, 
Ohio; Marshall Pengra, KLTV -TV Tyler, Tex.; Stuart Mar- 
tin, wcAx -Tv Burlington, Vt.; Hamilton Shea, Gilmore, 
Broadcasting Corp., Harrisonburg, Va.; Robert Smith, 
WCYB -TV Bristol, Va. 
3 p.m. -ABC Radio Affiliates reception. Drake, Gold Coast 
Room. 
4 p.m.- Association on Broadcasting Standards membership 
meeting. Conrad Hilton, Boulevard Room. 
5 p.m.- National Association of Broadcasters convention 
Mass. Old St. Mary's Church, Wabash at Ninth Street. 
5:30 -8:30 p.m. -ABC Network reception. Pick -Congress. 
6 -9 p.m. -NBC reception (by invitation). Ambassador 
West, Guild Hall. 

Monday, April 6 

9 -10 a.m. -TV Stations Inc. annual breakfast and mem- 
bership meeting. Sheraton- Blackstone, Crystal Ballroom. 
8 a.m. -Mark Century Sales Corp. breakfast and program- 
ing seminar. Conrad Hilton, Waldorf Room. 
General Assembly (Management and Engineering Con- 
ference) 10:30 a.m.-noon, Conrad Hilton, Grand Ballroom. 

Presiding: James M. Caldwell, wAvn(AM) Louisville, Ky., 
convention co- chairman. Music: WGN Orchestra. Invocation: 
Dr. Paul Stevens, radio and television commission, Southern 
Baptist Convention. Presentation of Colors: Marine Corps 
color guard. The National Anthem: Marguerite Piazza. 

Introduction: Willard E. Walbridge, KTRK -Tv Houston, 
Tex., chairman, NAB board of directors, Address: Vincent 
T. Wasilewski, NAB president. 

Presentation of NAB Distinguished Service Award to: 
Rosei H. Hyde, former FCC chairman, by Mr. Wasilewski. 
Remarks: Mr. Hyde. 
11 a.m. -noon -All Industry Music Licensing Committee 
meeting. Conrad Hilton, Parlor 512. 
12:30 -2 p.m.- Management Conference Luncheon. Conrad 
Hilton, International Ballroom. 

President: Hamilton Shea, Gilmore Broadcasting Corp., 
convention co- chairman. Invocation: the Rev. William F. 
Fore, Broadcasting and Film Commission, National Council 
of Churches. Introduction: Willard E. Walbridge, chairman, 
NAB board of directors. Presentation of special NAB 
award to Apollo 11 astronauts. Remarks: Michael Collins, 
assistant secretary of state for public affairs. 
2:30 -5 p.m.- Management Radio Assembly. Conrad Hilton, 
Grand Ballroom. 

Presiding: James M. Caldwell, WAVE(AM) Louisville, Ky., 
vice chairman NAB radio board. 

Annual RAB Presentation: Miles David, president, Radio 
Advertising Bureau; Robert H. Alter, executive president; 
Carleton F. Loucks, vice president. 

Broadcasters Unite -Go Fourth for Freedom: presenta- 
don by Lee Allan Smith, wicY(AM) Oklahoma City, Okla. 

Radio Programing for the '70s: Moderator: Carl Fisher, 
KUON(AM) Eugene, Ore. Panelists: Tom Campbell, KYA- 

(AM) San Francisco; Gene Chenault, Drake /Chenault Pro- 
ductions, Los Angeles; Ted Randal, Ted Randal Enter- 
prises, Hollywood; Grahame Richards, program consultant, 
Nashville; Jack Thayer, KxoA(AM) Sacramento, Calif. 
2:15 -5 p.m.- Television Conference. Pick -Congress, Gold 
Room. 

Presiding: Hamilton Shea, Gilmore Broadcasting Corp., 
Harrisonburg. Va., vice chairman TV board of NAB. 

Presentation of station award and special citation by: The 
National Academy of Television Arts and Sciences. 
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Making presentation: Dean Burch, chairman of the FCC. 
Conference on Satellites: Moderator: Jules Bergman, sci- 

ence editor, ABC News. Speaker, Arthur C. Clarke, author, 
space prophet. Panelists: Dr. Joseph Charyk, president 
Comsat; George Fuchs, executive vice president of NBC, Dr. 
Coleman Raphael, vice president and general manager, Fair- 
child Hiller Corp.; Dr. Edward C. Welsh, former executive 
secretary, National Aeronautics and Space Council, Wash- 
ington. 

Speeding up Payments from Agencies: Television Bureau 
of Advertising panel. Moderator: Norman E. Cash, president 
TVB. Speakers: George Claffey, controller, WROC -TV Roch- 
ester, N.Y.; Avram Butensky, vice president, Dancer - 
Fitzgerald- Sample; Archibald McG. Foster, president, Ted 
Bates & Co. Panel: Dr. Seymour Banks, vice president, re- 
search, Leo Burnett Co. Inc.; Justin T. Gerstie, sr. vice 
president, Ted Bates & Co. Inc.; James Jurist, vice president, 
John Blair & Co.; Albin B. Nelson, director of special serv- 
ices, TVB; Robert Small, director of business affairs, NBC 
owned -and -operated division; Mr. Butensky, Mr. Claffey and 
specialists on machines from NCR and IBM. 
5 p.m.- Harvard Business Seminar smoker. Conrad Hilton, 
Bel Air Room. 
6 p.m.- Atwood Richards Telescreen Inc. reception. Conrad 
Hilton, Williford Room. 

Tuesday, April 7 

7:45 -9:15 a.m. -Early Bird Workshops. 
License Renewals: Conrad Hilton, Beverly Room. Modera- 

tor: John Summers, NAB chief counsel. Panelists: George 
Smith, chief, FCC Broadcast Bureau; Robert Rawson, chief, 
FCC Renewal & Transfer Division; Frank Fletcher, Fletcher, 
Heald, Rowell, Kenehan & Hildreth. 

Minority Group Personnel: Conrad Hilton, Williford B 

Room. Moderator: Frederick S. Weaver, community rela- 
tions counsel, NAB. Panelists: Leo Martin, Michigan State 
University; Steve Scott, WPBM Stations, Indianapolis; Dun- 
can Whiteside, University of Mississippi. 

Training the Local Radio Salesman: Conrad Hilton, Up- 
per Towers. Speaker: Carleton Loucks, vice president, RAB. 

Radio Audience Measurement: Conrad Hilton, Lower 
Towers. Moderators: John Dimling, vice president for re- 
search, NAB, and Richard Montesano, vice president for 
research, RAB. Panelists: Frank Stisser, C. E. Hooper 
Inc.; William T. McClenaghan, ARB, and Laurence Roslow 
of The Pulse Inc. 

Good News Operation Starts at the Top: Conrad Hilton, 
Williford A Room. Moderator, J. W. Roberts, president Ra- 
dio- Television News Directors Association. Panelists: James 
M. Caldwell, wAVE(AM) Louisville, Ky.; Jack Hauser, 
WFAA -TV Dallas; Dick Petrik, Koel Oelwein, Iowa; Jack 
Thomsen, woc -TV Davenport, Iowa. 

Programing Sources for Commercial Radio: Conrad Hil- 
ton, Williford C Room. Moderator: Robert Mott, executive 
director, National Educational Radio, NAEB. Panelists: 
Dick Esteel, WIUR(AM) East Lansine, Mich.: Al Hulsen, 
Corp. for Public Broadcasting. 

Promoting Broadcasting's 50th Anniversary: Conrad Hil- 
ton, private dinning room 415. Moderator: Don C. Dailey, 
Rcax(AM) Springfield, Mo. Panelists: Roy Benjamin. The 
Benjamin Co.; Joe Costantino, Avco Broadcasting Corp., 
past president Broadcasters Promotion Association; F. C. 
Strawn, president, BPA. 

Broadcast Financial Management: Pick -Congress, Floren- 
tine Room. Moderator: Ron W. Irion, director of broadcast 
management, NAB. Panelists: John Hinkle, wtsN(AM) 

Milwaukee, Wis.; Joseph Laskowski, Triangle Stations; Don 

Cripe, WFBM Stations, Indianapolis. 
What Computers Can Do for your Traffic and Sales Op- 

eration: Pick -Congress, Lincoln Room. Moderator: Larry 
Graham, assistant director of broadcast management, NAB. 
Panelists: David Morris, RNuz(AM) Houston; Jim Vina 1, 

Broadcast Computer Services; Jim Zeigler, Data Commu- 
nications Corp. 
8:30 a.m.-12:30 p.m.- Association of Maximum Service 
Telecasters breakfast and membership meeting. Conrad Hil- 
ton, Waldorf Room. 
9 -11 a.m.- All- Channel Television Society breakfast for 
members and guests. Sheraton -Blackstone, Hubbard Room. 
9:30 a.m.- noon -Radio Assembly. Conrad Hilton, Grand 
Ballroom. 

Presiding: Richard W. Chapin, Stuart Broadcasting Co., 
Lincoln, Neb., chairman NAB radio board. Remarks by Mr. 
Chapin. 

Radio from the Catbird Seat, Red Barber, Key Biscayne, 
Fla. 

Black Radio -A Positive Profile: Moderator: Sam H. 
Jones, Urban League, Indianapolis. Panelists: Alvin Dixon, 
National Association of Television and Radio Announcers, 
Montgomery, Ala.; Stanley M. Gortikov, Capitol Industries 
Inc., Hollywood; Ken Knight, woBs(AM) Jacksonville, Fla.; 
Gregory H. Moses Jr., James Brown Broadcasting Co., New 
York; Howard Sanders, Howard Sanders Advertising /Public 
Relations Ltd., New York. 
12:30 -2:30 p.m.- Management Luncheon. Conrad Hilton, 
International Ballroom. 
Presiding: James M. Caldwell, WAVE(AM) Louisville, con- 
vention co- chairman. Invocation: Rabbi David Graubart, 
presiding rabbi, Chicago Region of the Rabbinical Assembly. 

Introduction of speaker: Vincent T. Wasilewski, president 
of NAB. Address: Herbert G. Klein, director of communica- 
tions for Executive Branch. 

Annual Business Meeting. 
No Afternoon Sessions There is no NAB program for this 
period so delegates may visit the exhibits and hospitality 
suites. 
2 p.m. -Young & Rubicam open house. Sheraton -Chicago, 
Tower Suite. 
2:30 -4 p.m.- Association of Maximum Service Telecasters 
board of directors meeting. Conrad Hilton, Bel Air Room. 
2:30 -2:45 p.m.- Election of All- Industry TV Station Music 
Licensing Committee. Conrad Hilton, International Ball- 
room. 
7:30 p.m. -50th Anniversary Banquet. Conrad Hilton, 
Grand Ballroom. (Sponsored by Broadcast Pioneers in co- 
operation with NAB.) 

Presiding: Roy Danish, director of Television Information 
Office and president of Broadcast Pioneers. Speakers: Lowell 
Thomas, Dinah Shore. 

Wednesday, April 8 

7:45 -9:15 a.m. -Early Bird Workshops. Workshops repeat 
the Tuesday program at the same times and places with the 
exception of the session on audience measurement: 

Television Audience Measurement: Conrad Hilton, Lower 
Towers. Presiding: John Dimling, NAB vice president for 
research. Panelists: William N. Shafer, ARB, William L. 

Miller, A. C. Nielsen Co. 
9:15 -11:25 a.m. -Television Assembly. Conrad Hilton, 
Grand Ballroom. 

NAB TV board elections: (polls remain open until 10:30 
a.m.). Presiding: Harold Essex, WSJS- AM -FM -TV Winston - 
Salem, N.C., chairman of NAB TV board. Broadcasters 
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UNITED FUND OF GREATER INDIANAPOLIS, INC. 

HENRY F. DE BOEST 
Campaign Chairman 

615 NORTH ALABAMA STREET INDIANAPOLIS, INDIANA 46204 

TELEPHONE 639.1451 

December 12, 1969 

Mr. Eldon Campbell 
Vice President á General Manager 
The WFBM Stations 
1330 North Meridian Street 

Indianapolis, Indiana 46202 

MIOe 

AMCOC 

Dear Mr. Campbell: 

There's been some talk around here about the way some members 

of the "happy gang" carried on over a big money- raising project called 
the United Fund. As one who considers himself somewhere between an 

acquaintance and a friend of yours, I'm taking the liberty of sharing 
with you some of the things l've heard. You can decide whether or not 

your people spent too much time on this United Fund thing. 

Tom Read's name has been mentioned. They talk about Tom and a 
program called "It's A Public Affair." It seems curious to our people 

that Read saw fit to feature not one, but two Fund luminaries on "It's 

A Public Affair." First show featured Dave Moxley talking about the 

budgeting process. Then came campaign chairman Henry De Boest discussing 

challenge and conquest. As If this weren't enough, Read continued his 

overexposure of the subject with a series of campaign progress reports. 
Perhaps you know what possesses a man to carry on like that, Mr. Campbell. 

Your half -hour special on the campaign has also been a popular 
topic of discussion. Earl Johnson arranged for the program which featured 
the film, "Prove It:" and "Torchlighter" David Veller. 

You may want to consider this rather odd gesture of support which 
made the rounds during the campaign: why did Roger Young invite our 
campaign chairman and two lovely "Torchbearers" to the "J im Gerard Show," 
fully aware that he was subjecting them to preemption by the Apollo 11 

splashdown? "So they gave us an eight -minute interview with Gerard," one 
man protested. "But why couldn't they have put us on first, or given us 

the whole show ?" he asked. To which I replied: "The whole show; Indeed, 
why not the whole morning ?" You can imagine the embarrassment. 

From time to time, your public affairs trio of Chapman, Scott and 

Wilkes have been the subject of conversation. Most of the PS protestations 
were mild, and I wouldn't be too concerned about Jerry, Steve and Aggie, 
Mr. Campbell. 

ELI LILLY and GEORGE A. KUHN SR., Honorary Co-Chairmen J. KURT MAHRDT, Chairman 

MORE 

O. T. FITZWATER, Preside 

WILLIAM A. DYER, JR., First Vice-President . LESTER IRONS, Secretary CLARENCE W. LONG, Treasurer RICHARD H. FAGUE, Executive ViC .Pre,ide 

The stations 
that s- best se best! 



i 

Page Two- Campbell, Cont'd. 

Here's one I got a "boot" out of: this one suspicious type asked 
how Pickett, Webber and Woof -Boom Mary found time to cut special tapes 
for our report meetings. To soothe his spite, I told him we promised 
Casey Strange and Charlie Rogers a free meal at Wheeler Rescue Mission 
and that got the job done. 

One of our main -line volunteers was astounded to learn that the 
Fund had access to the WFBM record library. He questioned that a station 
could afford such a liberal policy. 1 pointed out that in some ways, 
WFBM was liberal, and besides, the librarian and I are first cousins. 
Curiously, he discounted the liberal label and bought the cousin Ilne. 

The 15 pre -campaign spots aired September 17th thru September 24th 
raised more eyebrows than all of the other WFBM public service contri- 
butions combined. "Aw c'mon now," one doubting Thomas blurted, "$2400 
worth of prime time to the United Fund? Be serious:" And another, poorly 
versed in the ways of advertising and your industry: "Poor old WFBM must 
really be hurting if they can put you In prime time and not charge for 
lt." After hearing such comments, I chided: "Boys and girls, let's not 

look the gift horse in the mouth. When Eldon says, 'will do', and Menke 

agrees, it's done. 

"That's the way it's been with WFBM for the past 13 years," I 

explained. "WFBM puts its public service commitments where Its mouth is; 

and we can't thank them too often." 

Somewhere recently I read: "the road to success is always under 

construction and Is frequently covered with signs that say, 'men working'." 
When related to U.F. campaigns, these words are especially poignant. 

Since 1957, the campaign road has been successfully constructed and well 
traveled. 'Twouldn't be so, if 'tweren't for the "men working" signs 

representing the Earls, Johnson and Shuman; the Baldwins, Wilsons and Grants; 
the Wilkes, and Crowes and Douglases; the Scotts and the Menkes and Campbells; 

and all of the other WFBM employees who annually support the Fund with time, 
talent and money. It Is the kind and generous acts of people Ilke you that 
maintain and lengthen the road to an even greater Greater Indianapolis. 

Thank you very much for helping promote the $6,239,241 appeal. In 

the coming months, this money will help enrich the lives of no less than 

one -half million Central Indiana residents. 

Sincerely, 

C.J. Petrarca, Associate 
Public Information Department 

CJP/ec 
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Unite -Go Fourth for Freedom, Lee Allan Smith, WKY -TV 
Oklahoma City; Elections; Realties of Broadcast Self -Regu- 
lation, Stockton Helffrich, director, NAB Code Authority; 
Here They Come Again, Roy Danish, director, TIO; Music 
Licensing Report, Robert H. Smith, WCYB -TV Bristol, Va.; 
Free Television News Bureau, Phil Dean, Phil Dean Asso- 
ciates Election results. 
11:30 -1 p.m.- General Assembly (Management and Engi- 
neering Conference). Conrad Hilton, Grand Ballroom. 

The Crisis of Our Deteriorating Environment: The Broad- 
caster's Role: Willard E. Walbridge, KTRK -TV Houston, chair- 
man, NAB board of directors. The Facts of Life: Dr. Barry 
Commoner, director, center for the Biology of Natural Sys- 
tems, Washington University, St. Louis. 
1 -3 p.m. -Joint Management and Engineering Luncheon. 
Conrad Hilton, International Ballroom. 

Presiding: Hamilton Shea, Gilmore Broadcasting Corp., 
convention co- chairman. Invocation: The Rev. Donald F. X. 
Connolly, National Catholic Office for Radio and Television. 
Introduction: Vincent T. Wasilewski, president of NAB. 
Address: Dean Burch, chairman FCC. 

7 p.m.- Memorex Corp. cocktail party, dinner for visiting 
European technicians, journalists. Prudential building, Mid - 
America Club. 

Thursday, April 9 

9 a.m.-5 p.m.- Visual Electronics Corp. post -NAB tech- 
nical seminar, reception to follow. Conrad Hilton, Upper 
Tower. 

Where, when to sign up 

Registration: Sunday, April 5 -8 a.m.-6 p.m.; Monday, 
April 6-8 a.m.-6 p.m.; Tuesday, April 7 -9 a.m.-5 p.m.; 
Wednesday, April 8 -9 a.m.-5 p.m. Lower Lobby, Conrad 
Hilton. 
Exhibit Hours: Sunday, April 5 -10 a.m.-7 p.m.; Monday, 
April 6 -9 a.m. to 7 p.m.; Tuesday, April 7 -9 a.m.-7 p.m.; 
Wednesday, April 8 -9 a.m.-5 p.m. Continental Room, 
Normandie Lounge, East, North, West Exhibit Halls, Con- 
rad Hilton. 

(Continued from page 28) 
selves; and to cut back the amount of 
programing networks may supply in 
prime time. 

It was just a few days before another 
NAB convention -in 1968 -that the 
one -to -a- customer proposal first sprang 
into public view. The restrictions on 
network program control grew out of 
an even older proposal -and it, too, 
was born on the eve of an NAB con- 
vention. On March 19, 1965, the com- 
mission issued what later came to be 
known as the "50 -50" proposal -with 
the intention of barring networks from 
owning or controlling more than 50% 
of their prime -time programing. That 
proposal eventually lost out to the 
modified version tentatively adopted 
late last month, but the new approach 
is small solace to the networks. 

News and public affairs were not 
exempt from the upheaval of the past 12 
months. On the political level, network 
newsmen were subjected to unprece- 
dented attacks by the Vice President; on 
a more basic level -the constitutional - 
the Supreme Court handed down a 

benchmark definition of broadcasters' 
rights under the First Amendment. 

The court's decision shocked broad- 
casters, many of whom had confidently 
called for a court challenge of the 
FCC's fairness policies. When the issue 
finally made it to the high court, broad- 
casters lost their argument in every de- 
tail. 

The issue was decided on the basis of 
two separate appeals. The Radio Tele- 
vision News Directors Association, CBS 
and NBC had contested the FCC's per- 
sonal- attack rules, which prescribe pro- 
cedures a station must follow in afford- 
ing an airing to persons whose integrity 
or character have been attacked over 
its facilities. And WGCB Red Lion, Pa., 
had challenged the underlying fairness 

doctrine itself when it appealed a corn- 
mission order directing it to make free 
time available for a reply to a personal 
attack in a sponsored program. 

Red Lion lost in the appeals court; 
RTNDA and the networks won their 
case at the appellate level, and the 
FCC appealed. The highest court heard 
the two cases together. 

The result was made public on June 
9, 1969. The court unanimously held 
that the fairness doctrine and rules 
"enhance rather than abridge the free- 
doms of speech and press protected by 
the First Amendment." In an opinion 
written by Justice Byron R. White, the 
court agreed that broadcasting is "af- 
fected by a First Amendment interest." 
But it held: "Where there are substan- 
tially more individuals who want to 
broadcast than there are frequencies to 
allocate, it is idle to posit an unabridge- 
able First Amendment right to broad- 
cast comparable to the right of every 
individual to speak, write or publish." 

FCC lawyers took the court's lan- 
guage to provide support for FCC reg- 
ulation of all areas of broadcast pro- 
graming. 

The hard words from the Supreme 
Court came in the same year that 
broadcasters got an unprecedented as- 
sault from the upper reaches of the 
executive branch. Vice President Spiro 
T. Agnew, in a speech delivered last 
November in Des Moines (and carried 
nationwide on all three networks), as- 
serted there was a concentration of 
power in the hands of the principal 
news correspondents of the three tele- 
vision networks -"a tiny and closed 
fraternity of privileged men, elected by 
no one, and enjoying a monopoly sanc- 
tioned and licensed by government." 

The Vice President took as his point 
of departure the analyses and com- 
ments with which the networks con- 

eluded their live coverage of the Presi- 
dent's Vietnam -policy speech of Nov. 
3, 1969. He charged that President 
Nixon's huge audience "was inherited 
by a small band of network commen- 
tators and self- appointed analysts, the 
majority of whom expressed, in one 
way or another, their hostility at what 
he had to say." 

The real source of broadcasters' 
alarm was the feeling that Mr. Agnew 
had implicitly called for some kind of 
government censorship -or, at the very 
least, had sought to intimidate the net- 
works in their news coverage. "As with 
other American institutions," he said, 
"perhaps it is time that the networks 
were made more responsive to the views 
of the nation and more responsible to 
the people they serve." 

As the partisan reactions to the Ag- 
new speech grew in volume, the Vice 
President followed it one week later 
with an attack on alleged liberal bias 
in Eastern newspapers, specifically in- 
cluding the Washington Post and New 
York Times. Newsmen and network 
chiefs saw in the speeches the most 
dangerous threats to press freedom 
since the early days of the republic - 
but a majority of the American people 
supported the Vice President, accord- 
ing to subsequent polls. 

Then, early this year, it was revealed 
that the Justice Department had been 
issuing blanket subpoenas for reporters' 
notes and film outtakes. The reporters' 
material was related to such highly 
charged subjects as the Black Panthers 
and the "Chicago Seven." As the ex- 
tent of Justice's activity became clear, 
news spokesmen raised louder and loud- 
er protests. They accused the govern- 
ment of conducting "fishing expeditions" 
for information rather than doing its 
own investigating. At the same time, 
they said, the subpoenas constituted a 
threat to the confidential relationship 
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The TV Watch 

WMAR Does a Top Job 

In Bay Pollution Story 
by JACOB HAY 

Before I write a word about 
the program itself, I would like 
to congratulate the Channel 2 

p e o p l e 
for presenting 
their special 
documentary. 

"Polluted Para- 
dise." at 7:30 
last evening, 
when a maxi- 
mum number 
of youngsters 
could be among 

tuy the viewers. It 
is, after all, they who are going 
to have to live with and solve 
the problems "Polluted Para- 
dise" showed us, problems we 
and all the generations that have 
preceded us have created as 
their inheritance. 

CHANNEL 2 might have shown 
this program early on a Sunday 
morning, or at an impossibly 
late hour. Instead, they gave 
this important documentary an 
hour of very prime time. I prefer 
to think that this decision was 
no accident, but part of WMAR- 
TV's public service design, and 
I hope that a majority of Mary- 
land TV receivers were tuned to 
Channel 2 during this program. 

ry for 

jest. It was the fine photography 
that lent the needed impact to 
Narrator George Rogers' well - 
written script. Mr. Rogers never 
for a moment let the indignation 
he must have felt surface -that 
was for the pictures to do. Raw 
sewage, chemicals, and you - 
name-it being dumped into our 
Chesapeake Bay and Billy -be- 
damned. 

It was a terrifying program, 
a ghastly program. And I think 
this is precisely what the 
WMAR -TV people intended it to 
be: they had every intention of 
shocking us, and I think they 
succeeded. Or so I hope. If they 
didn't, it certainly wasn't their 
fault. 

I THINK that "Polluted Para- 
dise" also said something about 
commercial television. There 
must have been no inconsider- 
able investment of time, money, 
and manpower invested in this 
splendid documentary; much 
more, I suspect, than would be 
required by the Federal Com- 
munications Commission in the 
name of "public service." 

No, I think that in this in- 
stance, Channel 2 felt there was 
a job that needed to be done, 
and so it went and did it with 
a vengeance. 

6.1 

7 

7 

7. 
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ED PARADISE" 
. a one -hour public service feature written, in color, by the WMAR- TV 

Produced and filmed, News -Documentary 
team, aired in 

prime ti 
m - Ft' L SCRIPT AVAILABLE UPON 

IL REQUEST. 

Lt 

r.- In Maryland Most People Watch WMAR -T 
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between newsmen and their sources. 
Attorney General John Mitchell 

agreed to "negotiate" on the subpoena 
issue early this year, and the govern- 
ment gradually backed away from its 
"blanket" subpoenas, but the impasse 
remains. Bills have been introduced in 
both houses of Congress to prohibit the 
government from requiring newsmen to 
reveal confidential information or the 
names of sources, but it is too early to 
tell whether the measures will meet 
with any success. 

Meanwhile, the House Investigations 
Subcommittee, in its usual subterranean 
way, has conducted more than one in- 
quiry into alleged "staging" of news. 
It is still looking into charges that CBS 
News became intimately involved with 
Haitian exiles engaged in gun -running 
activities and later found itself linked 
to an unsuccessful attempt to invade 
Haiti. CBS has denied the charge that 
it "encouraged" or financially aided the 
exiles. 

The Investigations Subcommittee has 
traditionally been harsh on the broad- 
cast media and once called for new 
governmental restrictions on news cov- 
erage, but nothing concrete in the way 
of new law has ever come of its probes. 
Nevertheless, broadcasters continue to 
look nervously in the subcommittee's 
direction, waiting for it to boil over. 

High -level attacks on broadcast news, 
the fairness decision, one -to -a- customer, 
network program restrictions, the ciga- 
rette law -each of these, in its own 
way, shattered old precedents and set 
new ground rules. Other events of the 
last 12 months were less startling but 
still of first importance. 

The FCC's right to authorize pay 
TV was upheld in the courts. Oppo- 
nents continue their fight to restrict pay 
TV, but they are clearly on the de- 
fensive. 

A Senate subcommittee voted out 
a copyright bill with a comprehensive 
CATV provision. The bill was prompt- 
ly opposed by broadcasters and film 
suppliers -and later by the FCC, which 
feared an erosion of its authority to 
cope with new developments in the 
rapidly changing CATV field. An al- 
ternative set of legislative guidelines has 
since been proposed by the FCC and 
introduced as a bill by Senator John O. 
Pastore (D -R.I.) 

Sex and violence in programing - 
the broadcaster's perennial thorn -re- 
mained in the news. Senator Pastore has 
urged the FCC to come up with some 
guidelines on obscenity in broadcasting, 
and the commission has indicated it 
will do so. Meanwhile. Senator John L. 
McClellan (D -Ark.) has promised to 
launch a campaign against the sale of 
"adult" movies to television. 

The FCC has proposed a radically 
upgraded schedule of filing fees that 
would cost major- market stations up to 
$90,000 a year. In place of the present 

THE wllLTE HOUSE 

WAal ll \OTO\ 

March 25, 1970 

In this fiftieth year of broadcasting, it is appro- 
priate that we recognise the accomplishments of 
broadcasters and their integral part in the devel- 
opment of communications in America and of our 
extended involvement in world affairs. 

With the meteoric growth in the communications 
industry, the need for integrity, responsibility and 
excellence on the air cannot be overstated -- and 
neither can the potential contributions of the broad- 
caster to life in our society. 

I am confident that, in keeping with your tradition 
of public service, those who attend this anniversary 
convention of the National Association of Broad- 
casters are committed to improving the quality of 
our nation's broadcasting system -- tailoring its 
aims to the demands of the Seventies, and to the 
advancement of the greatest public good. 

My congratulations and best wishes to all who take 
part in this historic meeting. May the results of 
your deliberations be productive for your members 
and rewarding for the countless citizens you serve. 

The above message from the President 
was sent to the National Association of 
Broadcasters for reading during this 
week's convention. 

$150 filing fee for renewal of license 
every three years, stations would pay 
an annual fee based upon their spot 
announcement rates. The fees would 
apply to all services regulated by the 
commission, but they clearly hit broad- 
casters harder than anyone else. Their 
aim is to make the commission more 
nearly self- supporting (the proposed 
fee schedule would bring in $24.5 mil- 
lion a year). 

The Senate Commerce Committee 
has proposed to give politicians a dis- 
count for radio and television. Candi- 
dates would be charged an amount 
equal to the lowest unit rate for the 
time period he chooses to go on the 
air. The bill would also suspend Section 
315 permanently for presidential and 
vice presidential candidates. 

As citizens' groups became more 
and more involved in the license -re- 
newal process, a coalition of civil -rights 
groups in Atlanta set a precedent by 
challenging the renewal of every station 
in the city. They subsequently worked 
out an agreement with all but a few 
of the stations, providing for vastly 
increased attention to the black com- 
munity, in both programing and hiring 
practices (sec page 66). 

Not many of those developments got 
any attention during the 1969 NAB 
convention. A year ago the paramount 
issue and subject of impassioned 
speeches and battle cries was license - 
renewal policy. 

It had been only three months since 
the FCC issued its WHDH -TV decision 
awarding Boston's channel 5 to a com- 
peting applicant, and broadcasters were 

on the warpath for legislation that 
would restore "order" to the renewal 
process. Subsequently, many on Capitol 
Hill got behind Senator Pastore in his 
battle on the broadcasters' behalf. 
Hearings were held; voices were raised; 
competing applications were filed at an 
astonishing rate. 

Then the first ended almost as 
abruptly as it had begun. The commis- 
sion, with Chairman Dean Burch in 
charge, issued a policy statement that 
dumped WHDH as a renewal precedent, 
and specified that the Boston decision 
was "unique." It announced that in- 
cumbent licensees who had "substan- 
tially" met the needs of their commu- 
nities would be given preference over 
challengers -a policy that restored the 
situation as it had existed prior to 
WHDH, although it did not go as far as 
the Pastore bill would have. The pri- 
mary issue of a previous year quietly 
faded away. 

To anyone who might have fallen 
asleep for a year after the past conven- 
tion, the outcome of the renewal issue 
would indicate that even the worst of 
crises can eventually be surmounted. 
But a quick look at the list of land- 
mark events that shook broadcasting in 
the past year would probably change 
his mind. Those who stayed awake dur- 
ing the past year -who recall the fran- 
tic ups and downs, the near- revolution- 
ary changes, the momentary sense of 
stability that followed the FCC's policy 
decision -know that the old order is 
dying. Anyone who traveled the road 
from last year's convention to this is 
likely to stay awake, and alert. 

Cash explores snags 
in spot TV payments 
The problem of late payment of spot 
TV receivables and its effect on profit- 
ability were scheduled to be explored 
today (April 6) at the Television Bu- 
reau of Advertising's meeting during 
the National Association of Broadcast- 
ers convention in Chicago. 

In a speech prepared for delivery 
today, Norman E. Cash, TVB presi- 
dent, said the TV industry would lose 
about $12 million on interest alone if 
only 10% of spot TV receivables were 
constantly outstanding. He arrived at 
this figure by pointing out that in 1969, 
advertisers spent about $1.245 billion 
on spot TV and 10% of this is about 
$124 million. 

He acknowledged that TVB has "no 
easy panacea," but said the bureau. 
working with a subcommittee of the 
American Association of Advertising 
Agencies, has created a standardized 
invoice form to help speed payment of 
receivables. He said the invoice com- 
bines formerly separate orders and in 
voice forms. 
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my america! 

Washington: what makes our congress tick? 

the men who raise our taxes 

haiti: america's mysterious friend 

We're proud of it .. . 

reading, writing, arithmetic 

washington: a proud heritage 

retrospect: 1969 

` . ;; 
. . 

problem: water pollution 

clemson university: 75 years of growth out of the shadows 

... and of our Freedom Foundation George Washington Honor Medal! 
Long before we won a George Washington Honor Medal, we were proud of our "My America" 
Documentary Series ... and it's nice to know that the Freedom Foundation folks at Valley 
Forge liked it too! 

We're not embarrassed to be flag wavers and that's why we sent our camera crews to 
Washington to film our award winning "Proud Heritage" documentary. Our viewers and 
client like it too and that's why we're the number 
one news station in South Carolina. If you like to 

Ulf bC 4w be in good company, give us a call. 

ate: 
t m a FTLJ 1T I Fr= d I F 
Od D A station of Multimedia Broadcasting Company. Affiliated with WBIR -TV, Knoxville, Tenn., and WMAZ -TV, Macon, Georgia. 
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Where to find it at the convention 
All exhibitor booths are in the Conrad 
Hilton hotel in the following 
locations: 100 series, East Hall; 200 
series, West Hall; 300 series, 
Continental Room; 400 series, North 
Hall, and 500 series is in lower lobby. 

Exhibitors 

ABTO Inc 214A 
Addressogra ph -Mu ttigra ph Corp 228 
AEC /Veritas 401 
Alford Mfg. Co 207 
Alma Engineering 332 
American Electronic Labs Inc 243 
Ampex Corp Normandie Lounge 
Ampex Corp. (Educational and 

Industrial Products Div.) 108 
Ampro Corp 422 
Andersen Labs 112 
Andrew Corp 225 
Angenieux Corp. of America 218 
Arriflex Corp. of America 318 

Ball Brothers Research Corp 213 
Bardwell & McAlister Inc 403 
Belar Electronics Lab Inc 203 
Berkey.Colortra n 123 
Robert Bosch Corp 419 
Boston Insulated Wire & Cable Co 245 
Boxton -Beel Inc 425 
Broadcast Computer Service 430 
Broadcast Electronics Inc 307 
Broadcast Products Co. 217 
Broadcast Skills Bank (Group W) 510 

Canon U. S. A. Inc 429 
CBS Labs 304 
CCA Electronics Corp 233 
Central Dynamics Corp 103 
Century Strand 331 
Chester Electronic Labs (Sylvania) 249 
Chron -Log Corp 115 
Cintel Corp. (Houston -Fearless) 114 
Cleveland Electronics Inc 121 
Cohu Electronics 324 
Collins Radio Co. 208 
Comfax Communications Network 413 
Commercial Electronics Inc 317 
Computer Image 417 
Connie Corp. 107 
Continental Electronics Mfg. Co 200 

Data Memory Inc 404 
Datatron Inc 423 
Davis & Sanford 118 
Delta Electronics 204 
Dow Jones Business Newscasts 122 
Dynalr Electronics 210 

Eastman Kodak Co 102 
Effective Communications Systems 316 
Electronics, Missiles & Communications..309 
Envirco 402 
Fairchild Sound Equipment Corp 306 
Flxtune Solid State Electronics Inc 424 
Fort Worth Tower 315 
Freedom of Information Center 505 
Gates Radio Co 219 
General Electric 101 
Gotham Audio Corp 237 
Granger Associates 221 
Grass Valley Group 113 
Gray Research Div 227 
Harwald Co 223 
HEW Health Services, Mental Health DIv..502 
Humphrey Electronics Inc 214 
IGM 248 
International Tapetronics Corp 420 
International Video Corp 239 
Jamieson Film Co 311 
Jampro Antenna Co 303 
Jerrold Electronics Corp 314 
Johnson Electronics Inc 241 
Kaiser CATV 319 
Kliegi Bros 111 
Lipsner -Smith 120 
Listec Television Equipment Corp 313 
Macarta Inc 211 
Marathon Broadcast Equipment 

Sales Corp 316 
Marconi Instruments 238 
Marti Electronics Inc 234 
McCurdy Radio Industries Inc 310 
McMartin Industries Inc. 231 
Memorex Corp 322 
Metrotech 408 

Microwave Associates Inc 117 
3M Co 246 
Mole- Richardson Co 328 
Moseley Associates Inc. 222 
North American Philips Corp 326 
Nortronics Co 235 
Office of Economic Opportunity- VISTA...509 
Paillard Inc 
Philips Broadcast Equipment Corp 
Potomac Instruments Inc 
Power- Optics Inc 
Q.TV Sales & Distributing Corp 
QRK /Rek -O -Kut 
Quick -Set Inc 
RCA Corp 
RCA Electronic Components 
Rank Precision Industries Inc 
Raytheon Co 
Recortec Inc 
RHG Electronics Laboratory Inc 
Richmond Hill Laboratories 
Riker Video Industries Inc 
Rohde and Schwarz Sales Co 
Rohn Communication Facilities Co 
Rust Corp. 
Sarkes Tarzian Inc 
Scantlin Electronics Inc 
Schafer Electronics 
Scully Recording Instruments Co 
Seeburg Music Library 
Semikron International Inc 
Shibaden Corp. of America 
Shure Brothers Inc 
Skirpan Lighting Control Corp. 
Soll Inc. 
S. O. S. Photo -Cine Optics Inc 
Sparta Electronic Corp 
Spindler & Sauppe Inc 
Standard Electronics Corp. 
Stanton Magnetics Inc 
Sylvania Electric Products Inc 
Tape -Athon Corp 
Tapecaster TCM Inc 
Tektronix Inc 
Tele -Cine Inc 
Telemation Inc. 
Telemet 
Telepro Industries Inc 
Telesync Corp 
Television Equipment Associates 
Telex Communications Division 
Thomson Electric Co 
Tra nsface Process Co 
Trompeter Electronics Inc 

...415 

426 
327 
205 
312 
116 
412 
206 
100 
119 
220 
106 
427 
418 
202 
202 
240 
224 
232 
104 
122 
209 
407 
242 
409 
244 
212 
320 
410 
421 
303 
325 
110 
215 
249 
236 
216 
109 
414 

-416 
247 
124 
216 
105 
308 
229 
333 
329 

U.S. Army Command Information Unit....506 
U.S. Navy Office of Information 501 
U.S. Savings Bond Division 512 
Utility Tower Co 230 
Varian Associates 330 
Vega Electronics 303 
Video Facilities 428 
Videometrics Inc 103 
Vikoa Inc 321 
Visual Electronics Corp 301, 302. 305 
Vital Industries Inc. 323 
Ward Electronic Industries 202 

BPI is there 
BROADCASTING Magazine and the BROAD- 
CASTING Yearbook are represented at 
the National Association of Broadcast- 
er's convention in Chicago by 18 repre- 
sentatives. The editorial and advertising 
representatives of Broadcasting Publica- 
tions Inc. have their headquarters dur- 
ing the convention in Suite 706A of the 
Conrad Hilton hotel. 

Representing BROADCASTING are: Sol 
Taishoff, Ed James, Rufe Crater, Art 
King, Len Zeidenberg, Bill Loch, Earl 
Abrams, Larry Christopher, Norm Osh- 
rin, Al Jarvis, Maury Long, Larry Tais - 
hoff, David Whitcombe, Warren Mid- 
dleton, Greg Masefield, Byrne O'Don- 
nell, Bill Merritt and Rose Adragna. 

Westinghouse Electric Corp 411 
Wilkinson Electronics Inc 201 

Program services 

ABC Films Inc 1100 
Allied Artists TV unassigned 
Alto Fonic Programing Inc 1439A -40A 
American Independent Radio....2235 -36A 
American International Television 

Inc unassigned 
Atwood Richards Telescreen Inc...1923 -24 
Audio Producers Inc 1633 -34A 
Avco Embassy Pictures 1500 -01 
Broadcasters Television System 

Inc 1935 -36A 
Boston. Symphony Transcription 

Trust 1819 -20A 
CBS Enterprises Inc 2325 
Cine -Vox Productions Inc 905A -06A 
Columbia Special Productions...unassigned 
CoMedia Productions Ltd 906A 
Bing Crosby Productions Inc. 

Sheraton Blackstone, 805 
Eastern Video Production 

Services Inc Pick Congress 
Firestone Film Syndication 1407 
Four Star Entertainment Inc 504-06 
Sandy Frank Program Sales Inc 1405-06 
Functional Media Inc 1235A -36A 
Graham, Ruttenberg Music Co...Ascot House 
Group W Productions & Program 

Sales Inc Continental Plaza 
Hapbay Industries Executive House 
Larry Harmon Pictures 122A -23A 
Heller Corp unassigned 
Independent Television Corp 2320 
Info -Radio Corp..Sheraton Blackstone, 19-19A 
King Features unassigned 
KFI Films Inc Ambassador East 
Mark Century Corp. 1722 -23-24 
MCA -TV 2400 
Metromedia Program Sales 1600 
MGM -TV Executive House, 3812 
Charles Michelson Inc 2357A -59A 
Motherwell Broadcasting Systems 

Corp Palmer House 
NBC Films Executive House 
National General Television Distribution 

Inc Conrad Hilton 509A- 12A -13A 
Palmer House 2209- 10-12W 2203 -5-6W 

Nightingale -Comant Corp...Essex Inn, 1502 -4 
Official Films Inc unassigned 
Olas Corp Executive House 
Pams Inc 918A -19A 
Paramount TV.... SheratonBlackstone,307 -10 
Pepp.r & Tanner Inc 700 
R Associates Inc 1422A -23A 
RCA South Imperial 
Walter Reade Organization Inc...unassigned 
RTV International Inc unassigned 
Rhodes Productions 2239A -40A 
Romper Room Inc. 

Sheraton Chicago, 2411, 2412, 2414 
Schnur Appel Television Corp 2422 -23A 
Screen Gems 

Sheraton Blackstone, Regency Room 
Seeburg Music Library Inc 2435A -36A 
SESAC Inc 900 
Showcorporation 2305A 
Spangler Television Inc unassigned 
Tele -Cine Inc unassigned 
Tele -Color Productions Inc 722 -23 
Tele Mation Inc 2535A -36A 
Television Presentations Inc unassigned 
Theme Productions Essex Inn, 1203 
The Programers unassigned 
Time -Life Films Inc 1622A -23A 
TM Productions Inc 905-06 
Transmedia International Corp...2239A -40A 
Triangle TV 2300 
TV Stations Inc Sheraton Blackstone 
20th Century-Fox Television 1604A -06A 
United Artists Television Inc 1800 
Western Video Industries Pick Congress 
Whitney Productions Inc Executive House 
Winters /Rosen Distributing Corp 1514 

Station representatives 

ABC -TV Spot Sales 
Continental Plaza, Governors Suite 

Avco Radio TV Seles..Continental Plaza, 700 
Avery -Knodel. Sheraton Blackstone, 407 -08 -10 
Mort Bassett & Co Essex Inn 
Charles Bernard Co. (Country 

Music Network) unassigned 
John Blair & Co Sheraton Blackstone 
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IT'S WHáT'S 
HáPPE'ninG! 
WTMJ -TV is more than a television 
station: WTMJ -TV is the sensitive 
eyes and ears of a community ... 
a reflection of community life ... 
in news, public affairs, music, 
young talent, programs for youth 
as well as entertainment. 

WTMJ TV 

WTMJ -TV 
Milwaukee, Wisconsin 

Represented by Harrington, Righter and Parsons 
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Busby, Finch & Woods Inc unassigned 
CBS Radio Spot Sales....Continental Plaza 
CBS -TV National Sales unassigned 
Henry I. Christel Co 1305-06 
Roger Coleman Inc Palmer House 
Robert E. Eastman Inc. 

Continental Plaza, Consulate.Room 
Greener, Hiken, Seras..Sheraton Blackstone 
Herbert E. Groskin & Co. 

Palmer House, Tower Suite 
Harrington, Righter & Parsons 

Sheraton Blackstone, 808-09 -10 
Bernard Howard & Co unassigned 
HR Television Inc Continental Palza 
Katz Agency Enterprises 

Executive House, 3803 
Major Market Radio Inc Sheraton Chicago 
Jack Mesta & Co... Executive House, 3104 
McGavren- Guild -PG W 

Radio Watertower Hyatt House 
The Meeker Co 1700 
Metro Radio, 

div. of Metromedia Inc Drake 
Metro TV Sales Continental Plaza 
Peters, Griffin, Woodward 

Sheraton Blackstone, 604-05-06 
Edward Petry & Co 1400 
Pro Time Sales 1518A -19A 
Quality Media Inc Palmer House 
Radio Advertising Representatives 

Watertower Hyatt House 
RKO Radio Representatives 

Continental Plaza, Crown Suite 
Savalli /Gates 1300 
Supermarket Broadcasting 

Network Inc unassigned 
Tele -Rep Watertower, 1100 
Alan Torbet Associates Inc 2100 
Grant Webb & Co 2000 
Adam Young Inc. VIM 800 

Station brokers 

Adams Broadcast Services 
Inc ..Sheraton Blackstone 

Bernstein Bros., De Marco & Martin 2100 
Blackburn & Co Pick Congress, 801-03 
Chapman Co Pick Congress 
Charles Cowling & Associates....unassigned 
R. C. Crisler & Co Executive House 
Wilt Gunzendorfer & Associates..unassigned 
Hamilton- Landis & Associates 

Pick Congress, 1233 
Hogan -Feldmann 2109A -2112A 
Larson, Walker & Co Pick Congress 
LaRue Media Brokers Inc...Ambassador East 
Malarkey, Taylor & Associates..Ascot House 
New York Securities Co.....Ambassador East 
Howard E. Stark Ambassador East 
Jack L. Stoll & Associates.... Pick Congress 
William T. Stubblefield 

Co Water Tower Inn. Penthouse Suite 
Edwin Tornberg & Co Pick- Congress 

Networks 

ABC-TV 2306A 
ABC -Radio 2316 -19 
CBS Inc., CBS Broadcast Group 

Royal Skyway Suite, Cairo Suite, 1806 
CBS Radio 1804-06 

CBS -TV 2306 
Hughes Sports -Network.. Pick Congress, 700 
Keystone Broadcasting System 805-06 
Market 1 Network Essex Inn, 203 
Mutual Broadcasting System 1806A 
NBC Inc.. NBC Radio, NBC -TV 

Sheraton Blackstone. Presidential Suite 

Research organizations 

American Research Bureau 500 
Audits & Surveys Inc unassigned 
Ball Brothers Research Corp 833A -34A 
Broadcast Advertisers Reports 

Sheraton Blackstone 
Broadcast Information Bureau ...unassigned 
Gray Research Division unassigned 
Home Testing Institute /TVQ Inc...2033A -34A 
C. E. Hooper Inc Executive House 
Kahn Research Laboratories Inc-unassigned 
Marketing & Research Counselors 

Inc unassigned 
Media Statistics Inc. (Mediastat)..2139A -40A 
Media Survey Inc unassigned 
A. C. Nielsen Co. 1000 
Standard Rate & Data 

Service Inc Conrad Hilton 
The Pulse Inc 2200-01 

Other organizations & companies 

All- Channel Television Society 1922 -24A 
Associated Press 

Sheraton Blackstone Sheraton Room 
Community Club Awards Inc...Pick Congress 
Promotional Services Inc Essex Inn, 1203 
Radio Advertising Bureau 1704-05 -06A 
The Softness Group Executive House 
Television Bureau of 

Advertising 1605 -6 
Television Information Office 705-06 
TV Stations Inc Sheraton, 608 
United Press International unassigned 

Hospitality suites 

ABTO Inc Pick Congress 
Alma Engineering 1722A 
American Electronic Labs Inc 1239 
American Telephone Telegraph Co...2106A -4A 
Ampex Corp 604A 
Angenieux Corp. of America..Pick Congress 
Ball Brothers Research Corp 833A 
Broadcast Computer Service 1139 
Broadcast Electronics Inc 635A 
Canon U. S. A. Inc 1833A 
CCA Electronics Corp 1133A 
Central Dynamics Corp 822A 
Chester Electronic Labs (Sylvania) 2439 
Cintel Corp. (Houston- Fearless) Essex 
Cohu Electronics 2539 
Collins Radio Co 1022A 
Comfax Communications Network 1539 
Commercial Electronics Inc.... Pick Congress 
Continental Electronics Mfg. Co. 2139 
Data Memory Inc 2533A 
Datatron Inc 2239 
Dow Jones Business 

Newscasts Sheraton Chicago 
Dynalr Electronics 2122A 
Eastman Kodak Co 1233A 
Electronics, Missiles & 

Communications 2539A 
Gates Radio Co 1406A 
General Electric North Imperial 
Grass Valley Group 1035A 
I G M Essex 
International Video Corp 1522A 
Jerrold Electronics Corp 2022 
Johnson Electronics Inc Essex 
Kaiser CATV 1733A 
Listec Television Equipment Corp 1222 
Macarta Inc 939A 
McMartin Industries Inc. 1205A 
Memorex Corp. 1119A 
Microwave Associates Inc 1222A 
3M Co Essex 
North American Philips Corp 604 
Nortronics Co Essex 
Philips Broadcast Equipment Corp 604 
Potomac Instruments Inc 2339A 
Power -Optics Inc 2335A 
Quick -Set Inc Pick Congress 
RCA Corp South Imperial 
Rank Precision Industries Inc 1933A 
Raytheon Co 1835A 
Recortec Inc 2035A 
Rohn Communication Facilities Co 919 
Rust Corp 1900 
Sarkes Tarzian Inc 1205 
Scantlin Electronics Inc Sheraton 
Schafer Electronics 1905 
Scully Recording Instruments Co 1518 
Seeburg Music Library 2435A 
Shibaden Corp. of America 2135A 
Skirpan Lighting Control Corp.. Pick Congress 
Standard Electronics Corp 1635A 
Stanton Magnetics Inc 
Telemation Inc 
Telemet 
Utility Tower Co 
Visual Electronics Corp 
Vital Industries Inc 
Ward Electronic Industries 
Wilkinson Electronics Inc. 

2222 
2535A 

922 
Pick Congress 

1200 
1319A 
Essex 

633A 

NAB convention offices 

(All NAB convention and staff offices are 
located on the third floor of the Conrad Hilton 
hotel unless otherwise designated.) 
Convention Manager Room 1 

Everett E. Revercomb, secretary- treasurer 
Convention Program Room 5 

Harold Niven, vice president, planning 
and development 

Engineering Conference Room 1 

George W. Bartlett, vice president 
Convention 

Exhibits Exhibit Office, Lower Level 

Edward L. Gayou, exhibit director 
George E. Gayou, exhibit consultant 

Registration Desk Lower Lobby 
Donald B. Pearce. assistant treasurer 

Convention News and Public 
Relations Room 3 
John M. Couric, vice president 
Milton Magruder, director of publications 

NAB staff offices 

Radio Room 2 
Charles M. Stone, vice president 

Television Room 2 
William Carlisle, vice president 

Station Relations Lower Lobby 
Alvin M. King, director; Spencer Denison, 
Oliver W. Henry, James McNight, Lynne W. 
Rennie, Ernest C. Sanders, Daniel M. 
Valentine, Hamilton Woodle, regional 
managers 

Broadcast Management Room 4 
Ron Irlon, director 

Government Affairs Room 2 
Paul B. Comstock, vice president and 

general counsel 
Legal Room 2 

John B. Summers, chief counsel 
Research Room 2 

John A. Dimling, vice president 
Code Authority Room 4 

Stockton Helffrich, director 
Jerome Lansner, assistant director 
Richard K. Burch, manager, TV code 
Thom R. Winkler, manager, radio code 

Where to pick up 
credentials for balloting 
National Association of Broadcasters 
members authorized to vote in behalf 
of television stations at the NAB con- 
vention television business session and 
at the business session must pick up 
credentials at the certification desk in 
the Conrad Hilton hotel. Also those 
members authorized to vote in behalf 
of radio stations at the NAB business 
session must have credentials, accord- 
ing to convention rules. 

The certification desk is located ad- 
jacent to the NAB registration desk in 
the lower lobby of the hotel and is open 
from 9 a.m.-5 p.m. (Sunday April 5) 
to Wednesday (April 8). 

Big turn -out expected 
National Association of Broadcasters 
officials are confident that this week's 
convention in Chicago will match or 
exceed previous years in attendance 
despite strikes and threats of strikes. 
Everett Revercomb, NAB secretary- 
treasurer and convention manager, said 
that this year he had fewer cancella- 
tions than ever before. Early delegates 
and NAB staffers were getting to Chi- 
cago despite delays caused by the mas- 
sive slowdown of air traffic caused by 
the sick -out of air controllers. Mr. 
Revercomb also noted that early ship- 
ping of equipment to Chicago to avoid 
a possible teamsters' strike assured that 
regular exhibits would be ready for the 
convention. 
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Black Radio Grown Up. 
For years, black radio stations avoided the problems 

of their own community. 
WLIB changed all that. 
Right from the start, we set out to build a 

relationship with our close to 2,000,000 black neighbors. 
One in which we would respond to them. 
And, just as important, a relationship in which they 

would be responsive to us. 
We built this relationship with a new kind of 

programming. 
For the black unemployed with no hope and no 

skills, programs on how to find a job worth keeping and 
a night school worth attending. 

For the hundreds of black high school students who 
want to give up school, special shows with Elston 
Howard and Emerson Boozer that encourage them to be 
stand-outs, not drop-outs. 

And for everyone's need to just take it easy, all 
kinds of music. Pop. Rhythm'n Blues. Fine Jazz. 

We built the relationship by having the guts to 
suspend all commercial broadcasting for the sake of the 
black community's safety. The day after Martin Luther 
King was assassinated, while Detroit, Washington and 
Chicago were burning, we opened up our mikes and 
telephones. So our airwaves would burn instead of our 
streets. 

We built it with a show called Community Opinions. 
In which listeners are invited to talk to guests like 

Charles Kenyatta and Congresswoman Shirley 
Chisholm (This show won us the Peabody Award. We're 
the only black station ever to be so honored.) 

We built the relationship with 22 years of hard 
work. 

And we intend to keep on building it. 
We're telling you all this because we want you to 

know who we are. 
And why yQ should be doing business with us. 

310 Lenox Ave. (at 125th St.) 
Tel. 831 -1000 



Slow it. 

With DMI's VIDEODISC -1000 - highband 
COLOR magnetic disc recorder -from the 
"stop action" and "instant replay" innovators. 

Meet your practical programming and 
production needs at lower operating 
costs -at just about one -half the capital 
equipment investment. 

Easy access from maintenance console 
to monitor critical signals which allows 
fast, thorough system check -out by operator 
without disturbing program operations. 
Simplified maintenance because of the 
single disc and two head design. 

20 seconds of continuous recording with 
DMI's "joystick" operator console - 
all modes - 
stop /slow (variable); 
forward /reverse, 
record /playback. 

uuu 
rú®ú 

Stop it. 
DMI's CHROMALOK gives stable NTSC 

color to meet all FCC standards. The 
VIDEODISC -1000 is mobile for remote 
coverage or fixed for studio coverage 
depending on packaging options - 
transport or rack mounted. 

Ask DMI -the Videodisc people -for 
more information. Write Data Memory Inc. 
1400 Terra Bella, Mountain View, CA 94040. 
Phone (415) 961 -9440 TWX 910- 379 -6474. 

dmi 
DATA MEMORY INC. 

THE VIDEODISC PEOPLE 
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The kind of 
dribble 

we, broadcast 
s music 
to our 

listeners' ears. 

Providence College is to Providence what the Knicks are to New York. 
Only more so. An exciting basketball team 
that people talk about and listen to ... only on WPRO radio. 
There's more to WPRO than meets the ear. 

radio 630 

WPRO / Providence, R. I. / A Division of Capital Cities Broadcasting Corp. / Represented By Blair Radio 



Union talks prod exhibitors 
The threat of a walkout by truck driv- 
ers hastened the filling of National 
Association of Broadcasters' Chicago 
convention exhibit halls last week. 
Trucker chiefs had told their men to 
keep driving as long as salary talks 
continue, resulting in a feverish pace at 
the Conrad Hilton, unloading docks to 
assure occupied equipment booths. With 
everyone working to stay ahead of pos- 
sible picket lines, the NAB said 85% 
of the convention hardware had arrived 
by Wednesday afternoon (April 1). 

Also In Chicago 
Other firms at the NAB convention not 
included in last week's listing are: 

Edwin Tornberg & Co. 

Pick -Congress 

Personnel: Ed Tornberg, Ed Wetter, 
Doug Kahle. 

Gill -Perna Inc. 

Astor Tower, suite unassigned 

Personnel: Helen Gill, John J. Perna. 

Grant Webb & Co. 

Conrad Hilton, 2000 

Personnel: Judi Sue Robin, Terry 
Doughtery, Bill O'Sullivan. 

Robert E. Eastman Inc. 

Continental Plaza - Consulate Rooms 
1 -4 

Personnel: Robert Eastman, Frank 
Boyle, Joseph Cuff, Steve Riddleberger, 
Bill Burton, Peter Schulte. 

RKO Radio Representatives Inc. 

Continental Plaza, Crown suite 

Personnel: Ross Taber, Jerry Law- 
rence, James O'Grady, Victor E. Fork - 
er, Martin Roslin, John Stella, Sy Gaip, 
James Barker, Doug Slye, Ed Lubin. 

Corrections to March 30 listings: 

Television Bureau of Advertising 

Conrad Hilton, 1605 -6, (Suite correc- 
tion) 

Broadcast Information Bureau 

Conrad Hilton, unassigned 

Personnel: Avra Fliegelman (name 
correction). 

Time -Life Films Inc. 

Conrad Hilton, 1622 -23A (hotel correc- 
tion) 

-tune in., turn. on. 

your intag. . n-to 

"Ilrr at a i.n.ation. RadiA 

entertabunent. medium 

to revolutionize radio ! 

... sound. fan-tastl.e ? 
Yes ... tout we can_ prove. it ! 

NEW concept 

NEW format 

NEW programming 

NEW features 

NEW sales tools 

NEW profits 

Info -Radio Corp. 

ELLIS M. AGEE 
PRESIDENT 

IMAGINATION ,NFORMATION ENTERIAINMENT 

WILLIAM R. SHERIDAN ROBERT E. ELSON 
VICEPRESIDENT VICEPRESIDENT 

d8 WEST 48th STREET, NEW YORK, NEW YORK 10036 (212) 246.6630 

SEE US AT THE CONVENTION 

SHERATON - BLACKSTONE SUITE 19 -19A CHICAGO APRIL 4 -8 
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BroadcastAdrertising® 

No support for adless kid shows 
Broadcasters unite in opposition to women 
who want no commercials aimed at children 

Major broadcasting groups last week 
criticized as unlawful, unviable and un- 
informed a proposal advanced by Ac- 
tion for Children's Television (ACT) 
that would require stations to set aside 
14 hours weekly for noncommercial 
children's programing. 

The proposal, which has been ac- 
cepted by the FCC as a petition for 
rulemaking, would also bar sponsorship 
of, and commercials from, children's 
programing and prohibit performers on 
such programing from using or men- 
tioning products, services or stores by 
name. It has attracted support chiefly 
from mothers and educators. 

The National Association of Broad- 
casters told the FCC that the elimina- 
tion of commercials would diminish 
rather than improve the quality of chil- 
dren's programing, and disputed ACT's 
claim that television does not offer suf- 
ficient quality programing for children. 

NAB warned that if the commission 
initiates a rulemaking on ACT's be- 
half, other interest groups may feel 
they have "a viable precedent by which 
they can compel programing quotas 
responsive to their constituents' con- 
cerns." 

Most children watch a wide variety 
of programing which is not restricted 
to "children's" programing, NAB oh- 

served, suggesting that logically ex- 
tended, the ACT's proposal would 
mean that commercials should be 
stricken not only from the "puppet - 
and- crayon shows" but evening pro- 
grams that children and adults view as 
well. 

"Children cannot be insulated from 
every piece of advertising that strikes 
a responsive chord in them," NAB 
noted, adding that most of what con- 
cerns ACT regarding television adver- 
tising is covered by NAB's own Tele- 
vision Code. 

NBC said ACT's proposed rules "are 
not appropriate for commercial televi- 
sion and would in fact be self- defeat- 
ing." The network said it would be un- 
realistic to suppose that broadcasters 
could continue to budget present large 
sums for children's programs if com- 
mercial sponsorship were prohibited. 

Pointing out that children's program- 
ing of high quality is not cheap or 
easy to produce, NBC said adoption of 
ACT's proposed rule would "substitute 
quantity criteria for quality." To the 
extent that unsponsored, noncommer- 
cial children's programing may be 
deemed desirable, NBC added, educa- 
tional broadcasting provides a comple- 
mentary service to meet that objective. 

ABC, calling for dismissal of the 

ACT's petition, said it was in "direct 
and irreconcilable conflict with the 
commission's proper and historic role 
in the programing area and in its ex- 
plicit findings as to the need and value 
of commercial sponsorship." ABC 
termed the ACT's proposal "self- defeat- 
ing and administratively impractical." 

WGN Continental Broadcasting Co. 
said adoption of the proposed rules 
would mark an unprecedented depar- 
ture from previous commission policies, 
would constitute an unauthorized as- 
sumption of power by the commission, 
and would result in an unconstitutional 
infringement of the rights of broad- 
casters. 

Storer Broadcasting Co. said any pre- 
sumption that anything smacking of 
commercialism is "harmful to the psy- 
che of this nation's youth" is "a state- 
ment of prejudice, which, as in the case 
of most prejudices, mirrors an emo- 
tional rather than a rational well- 
spring." 

Storer also said the proposal would 
cripple UHF television because it is 
dependent on children's programs for a 
greater proportion of its economic sup- 
port than is VHF television. 

Westinghouse Broadcasting Co., while 
expressing concern over the effects of 
television programing and commer- 
cialization on children, said it had res- 
ervations" about the ACT's proposal. 
WBC said evidence suggested the pro- 
posed rules would be difficult to en- 
force and would be counterproductive 
of any real improvement in the quality 

How TV- network billings stand in BAR's ranking 
Broadcast Advertisers Reports' network -TV dollar revenue estimate -week ended March 22, 1970 
(net time and talent charges in thousands of dollars) 

Day parts 

ABC 
Week Cume 

ended Jan.1- 
March 22 March 22 

CBS 
Week Cume 
ended Jan. 1- 

March 22 March 22 

NBC 
Week Cume 

ended Jan. 1 
March 22 March 22 

Total 
minutes 

week 
ended 

March 22 

Total 
dollars 
week 

ended 
March 22 

1970 
total 

minutes 

1970 
total 

dollars 

Monday- Friday 
Sign -on -10 a.m. $ - -- $ $ 145.1 S 1,480.7 $ 338.5 5 3,706.8 96 $ 483.6 959 5 5,187.5 -- 

Monday -Friday 
10 a.m. -6 p.m. 1,878.7 21,114.3 3,327.6 38,705.4 1,801.8 21.418.1 852 7,008.3 9,432 81,237.8 

Saturday- Sunday 
Sign -on -6 p.m. 1,403.9 14,079.7 1,312.1 20,694.0 839.9 9,346.1 308 3,555.9 3,392 44,119.8 

Monday- Saturday 
6 p.m.7:30 p.m. 235.1 2,966.5 913.7 10,472.3 466.9 7,746.7 71 1,615.7 876 21,185.5 

Sunday 
6 p.m.7:30 p.m. 104.8 1,484.1 194.8 4,123.7 112.0 3,683.4 18 411.6 243 9,291.2 

Monday -Sunday 
7:30.11 p.m. 6,177.3 67,465.9 7,949.2 97,936.9 7,940.9 90,227.9 439 22,067.4 5,031 250,630.7 

Monday- Sunday 
11 p.m.-Sign-oft 551.3 2,488.7 322.8 3.905.9 658.0 7,162.4 118 1,532.1 1,154 13,557,0 

Total $10,351.3 5109,599.2 514,165.3 5172,318.9 $12,158.0 5143.291.4 1.902 536.674.6 21.087 S 425.209.5 
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"Station of the Year" 

CCO RADIO. 

in Minneapolis - St.Paut 
WCCO Radio's unique. In both program- 
ming and audience leadership. Just recently, 
WCCO Radio won the "Station of the Year" 
award at a National Radio Programming 
Conference. This kind of programming also 
wins listeners. So many that the WCCO 
Radio audience is bigger than TV. 

In fact, WCCO Radio beats TV on 16 sep- 
arate points of comparison...all year long. 
It's the media "story of the year." Based on 
1969 ARB Reports for radio and television 
in the Minneapolis -St. Paul market. 

ALL DAY /ALL WEEK: WCCO Radio de- 
livers larger audiences than any of the four 
television stations in the Twin Cities market. 
(6 am -12 Mid., Monday- Sunday) 

DAYTIME: WCCO Radio's audience Is 

greater than all four television stations 

combined! (6 am -6 pm Monday- Friday) 
PRIME TIME: WCCO Radio's morning 

drive audience is bigger than the glamor- 
ous evening block on any TV station. (6 -10 

am, Monday- Friday, for WCCO Radio; 6:30- 
10:30 pm, Monday- Friday for TV) 

TOP HOUR: WCCO Radio has one hour 
with bigger audiences than any hour on any 
TV station. (6 am -12 Mid., Monday- Friday) 

In each of the four areas, WCCO Radio 
attracts more total persons 12 +. More adults. 
More women. More men, 

Top acceptance - more 
than meets the eye - has 
been a WCCO Radio tradi- 
tion. Year after year. Since 
1924. Use it for your sales 
story of the year. 

MINNEAPOLIS /ST. PAUL REPRESENTED BY CBS RADIO SPOT SALES 
Source: ARB estimates. Radio: April -May, Oct.-Nor., 1969. TV: Jan., Feb: March, May, Oct., Nov, 1969. 

Total survey areas. All data subject fo qualifications which WCCO Radio will supply on request, 



of television programing for children. 
In joint comments, a group of li- 

censees including General Electric 
Broadcasting Corp., Communications 
Television Inc. and Plains Television 
Corp. asked the commission to dismiss 
the ACT's proposal as "impractical and 
shortsighted." The groups told the com- 
mission implementation of the proposal 
would be neither wise nor productive 
and "plainly inconsistent with the com- 
mission's proper role under the Com- 
munications Act." 

Negative reaction to the proposal was 
also registered by Palmer Broadcasting 
Co., Hubbard Broadcasting Inc., The 
Houston Post Co., WTVY Inc., Kern 
County Broadcasting Co. and the Na- 
tional Confectioners Association. 

QMI, rep for 19 FM's, 
is bought by Kaiser 
Kaiser Broadcasting Corp. has pur- 
chased QMI, New York, a station rep- 
resentative firm, for an undisclosed 
price, it was announced last Thursday 
(April 2) by Richard C. Block, vice 
president and general manager of 
Kaiser. 

QMI represents 19 FM stations, all 
with "good music" formats. On its list 
are Kaiser's IcFoo(rM) San Francisco 
and wars(FM) Boston. 

Robert Richer, who has headed QMI 
since its founding in 1964, will con - 
tinue to manage the company, which 
will operate as a division of Kaiser 
Broadcasting. QMI maintains offices in 
New York and Chicago. 

Rep seeks more space 
for a bigger staff 
Tele -Rep Inc. is adding 18 people to 
its staff, opening a new office in At- 
lanta and will be moving its New York 
headquarters to larger quarters. The 
expansion move was disclosed last week 
along with formal announcement that 
Cox Broadcasting Corp. has consoli- 
dated representation of all five of its 
TV stations with the Chris -Craft sub- 
sidiary ( "Closed Circuit," March 16). 

Tele -Rep has represented Cox's KTVU- 
(TV) Oakland -San Francisco since last 
July 1. Three other Cox stations will 
be repped starting May 16: wse -Tv 
Atlanta and wrtro -Tv Dayton, Ohio, 
now with Edward Petry & Co., and 
wsoc -TV Charlotte, N.C., now with H -R 
Television. A fifth Cox outlet, wire -Tv 
Pittsburgh, will change its rep from 
John Blair & Co. to Tele -Rep on July 1. 

The Tele -Rep organization was form- 
ed 15 months ago to rep Chris- Craft's 
three owned TV's, KCOP Los Angeles, 
wTCN -Tv Minneapolis -St. Paul and KPTv 
Portland, Ore. 

The addition of the Cox Group, Tele- 
Rep said, brings its list of stations to 11. 

Why computers can 
aid spot paperwork 
BAC meeting hears how 
time sharing is becoming 
way of life for broadcasters 

The computer will be as important a 
tool in the business of broadcasting in 
the 1970's as the transmitter. Just how 
significant was the subject of an all - 
day symposium sponsored by the Broad- 
cast Advertising Club of Chicago at the 
Conrad Hilton there Friday, an annual 
event the BAC presents on the eve of 
the convention of the National Asso- 
ciation of Broadcasters. 

A. O. Knowlton, director of media 
services, General Foods Corp., White 
Plains, N.Y., noted that the technology 
for automation of broadcast buying and 
selling has been available for nearly a 
decade but the industry has failed to 
implement it. The result, especially in 
spot TV, has been a paperwork jungle 
that bogs down agencies and a chaos 
of confusion that upsets clients, he said. 
(General Foods recently announced the 
results of a magazine -effeotiveness test 
that purported to show magazines are 
comparable to TV [BROADCASTING, 
March 16].) 

The high cost of computers has been 
one reason for broadcast advertising's 
slow entry into computers, according to 
Edward A. Schefer, partner in Arthur 
Anderson & Sons, New York, but 
progress in the development of shared - 
time systems is fast changing this. He 
called for a massive, industry-wide as- 
sault on the problem rather than pres- 
ent piece -meal efforts. He urged all 
industry groups to unite in a substantial 
enough commitment to work out a 
unified computer plan that would sim- 
plify the availability, buying, confirm- 
ing and billing processes. 

Until now, the time -sharing com- 
puters have not been suited to a unified 
broadcast -advertising system, he ex- 

The end 
The death of broadcast cigarette ad- 
vertising became a formal certainty last 
week when President Nixon signed into 
law the bill outlawing the commercials 
as of Jan. 2, 1971. The law also per- 
mits the Federal Trade Commission to 
require health warnings in printed ad- 
vertisements after July 1, 1971. And, 
effective Oct. 1, a new warning will ap- 
pear on cigarette packages: "Warning: 
The surgeon general has determined that 
cigarette smoking is dangerous to your 
health." 

plained, because they could not handle 
large- volume printing operations. But 
newer hybrid computers now make this 
possible and adaption to time buying 
and selling is feasible at lower costs, 
he said. 

Thus, Mr. Shcfer syggested, an agen- 
cy buyer could teletype a time -sharing 
service bureau and get the latest availa- 
bilities and schedules, including ac- 
ceptable piggy -back partnerings, make 
adjustments desired for a buy and con- 
firm the buy. When station invoices 
arrived, he continued, the agency would 
run them through the same terminal 
for validation and payment processing. 

"All of these features are available 
in the near term," he said, "and people 
we know are moving rapidly in this 
direction. Longer term, we can foresee 
the storage of station inventories, the 
entry through the system of proof -of- 
performance data, perhaps even the 
creation of a centralized billing and 
paying- processing facility -a kind of 
clearinghouse for many stations and 
many advertising buyers." 

James M. Rupp, vice president, mar- 
keting and research, Cox Broadcasting 
Corp., Atlanta, detailed the group 
broadcaster's extensive work in corn - 
puters. He noted that by 1977 TV will 
be a $6- billion business and radio $2- 
billion. If stations are to get their share, 
he said, they will have to computerize 
to do it. 

John F. Dickinson, president of Har- 
rington, Righter & Parsons, predicted 
the end of the "absolute despotism of 
C -P -M" to assembled ad executives. 
"As the station computerizes his sales 
and operating function." said Mr. 
Dickinson, and with standardization of 
spot -buying procedures, the rep's serv- 
ices will expand and manpower will be 
freed for "interesting and productive 
sales effort." 

Sam B. Vitt, president, Vitt Media 
International Inc., predicted that during 
the 1970's, more and more broadcast 
advertising will be purchased through 
independent media buying organizations 
such as VMI, and by 1980 these serv- 
ices will operate as full media depart- 
ments, charging a 15% commission. 

American Airlines 
is back on radio 
American Airlines announced last week 
that it would continue its association 
with good -music radio with sponsorship 
of a newly developed one -hour Music 
in the Air starting in three markets. 

American sponsored Music 'Til Dawn 
for 16 years until four CBS -owned sta- 
tions and a CBS affiliate among the 10 
stations that carried that good -music 
program extended their all -news for- 
mats to 24 hours a day last Jan. 1. 

The new Monday-through-Friday is 
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mobile color 
on the move. 
Mobile Color, Inc. offers the most complete spectrum of remote color television ser- 
vices available ... equipment permanently based in Houston. Omaha, Austin and 
San Juan, P.R. 

We now have five complete units. with a total of 23 cameras, to handle any assignment 
throughout the United States, Canada. Mexico and Puerto Rico. 

Units of 2, 3. 4, 5. or 6 cameras are available for lease and production work on local. 
regional, and national live and tape production, sports and special events, commer- 
cials. etc. 

If you are a network, an agency. a local station. a production company, an ETV or CATV, 
contact MCI. 

MOBILE COLOR INC. 

Facilities: 

Five complete mobile vans - with 3 to 6 PC70's and PCP Norelco 
cameras; Ampex VTR's including HS200. Central Dynamics and 
Visual switching; Phillips and Sparta audio. and more. 

For additional information, call collect MOBILE COLOR, INC. 
(Austin -San Juan) 
512- 477 -5611 
P. O. Box 490 
Austin, Texas 78767 

(Omaha) 
402- 733 -7166 
P. O. Box 7171 
Omaha. Nebraska 68107 
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committed to stations in three markets: 
WQXR -AM -FM New York, from 10:10 
p.m. to 11:10 p.m., wits-FM Dallas, 
9 -10 p.m., and KFAC(AM) Los Angeles, 
7 -8 p.m. A spokesman for the carrier 
said other markets will be sought in an 
effort to build coverage comparable to 
Music 'Til Dawn's 10- market spread. 

WQXR'S Bill Watson, who also pro- 
grams the in -flight music and commen- 
tary on American Airlines flights, will 
be host on the taped hour. American 
Airlines will limit its commercial min- 
utes to four an hour. The spots were 
described as low -key and institutional. 
Doyle Dane Bernbach, New York, is 
the agency. 

Agency appointments: 
Francis I. DuPont & Co., New York, 

investment banking and brokerage firm, 
appoints Grey Advertising Inc., New 
York, as its agency, replacing Cunning- 
ham & Walsh, New York. Account has 
been billing about $1.2 million, mostly 
in print, but Grey is said to be consider- 
ing an expansion in broadcast advertis- 
ing. 

Beltona Corp., Miami, a Florida 
building construction firm, has named 
Tatham & Weihs as its advertising agen- 
cy with initial billing estimated in ex- 
cess of $1.5 million. Spot radio and TV 
will be used though the principal media 
will be print, outdoor and direct mail. 
Patrick Duffy Inc., Miami, will continue 
to work on special projects for Deltona. 

Midas Inc., Chicago, franchised muf- 
fler chain, names Wells, Rich, Greene, 
New York, as national agency. TV 
campaign is planned. Midas until now 
has used regional agencies. 

Gardner creates posts 
for media functions 
Gardner Advertising, St. Louis, last 
week announced new posts of increased 
responsibility for four key media vice 
presidents designed to keep the agency 
abreast of competitive developments 
such as the growing number of special- 
ized media services. 

Don Stork becomes general manager 
of the media department, responsible 
for its over -all performance. Gordon 
Hendry becomes manager of media 
planning and Fred Webber becomes 
manager of media buying. Jack Shubert 
becomes media research manager, re- 
sponsible for producing improvements 
in media technology. 

Gardner also announced other related 
promotions: Alan Sandler, to associate 
media director and Ellen White, John 
Marlow and Tom McAlevey to media 
supervisors. 

New black agency 
hangs out its shingle 
John F. Small Inc. Advertising has 
opened its doors with $1- million worth 
of business from The Singer Co. 

The new agency, founded by black 
advertising executives, will handle all 
advertising nationally for 26 home -en- 
tertainment products from Singer. Prod- 
ucts assigned the Small agency include 
color and black- and -white -TV sets, AM 
and FM radios and cassette tape re- 
corders. Heavy use of broadcast adver- 
tising is anticipated. Though J. Walter 
Thompson handles all other Singer con- 

Ecology group zeroes 
in on WNBC 
"Friends of the Earth," an anti- pollu- 
tion organization, has filed a formal 
complaint with the FCC charging that 
wNBC -TV New York has failed "to ful- 
fill its 'fairness doctrine' and 'public in- 
terest' obligations with respect to auto- 
mobile and gasoline advertisements." 

In its complaint, dated March 17 but 
made public last week, Gary Soucie, 
FOE's executive director, said that his 
group had sent WNBC -Tv a letter on 
Feb. 6 requesting that the station "in- 
form the public of the other side" of 
the auto -gas messages -especially, their 
by- products' effect on air pollution. The 
station subsequently denied the request. 

Foe in its complaint contended: "The 
test posed by the commission [in its 
1967 cigarette -fairness doctrine ruling] 
is whether the product's 'normal use 
has been found by congressional and 
other governmental action to pose such 

a serious threat to general public health 
that advertising promoting such use 
would raise a substantial controversial 
issue of public importance'. . ." the 
complaint continued: "It seems clear, 
the government's expressed concern 
about the air pollution caused by the 
the normal use of automobiles more 
more than meets this test." Mr. Soucie 
asked FCC Chairman Dean Burch for 
a hearing. 

WNBC -TV in a leter dated Feb. 18 
and signed by Weston J. Harris, station 
manager, rejected FOE's request. Mr. 
Harris said the commission had limited 
its 'fairness' ruling to cigarettes because 
of that product's threat to the general 
public health. "There is little, if any, 
controversy that transportation by 
automobile should continue," Mr. Har- 
ris wrote. "The advertising of auto- 
mobiles, cannot therefore, be a discus- 
sion of the anti- pollution issue." He 
claimed, too, that ads for gasolines are 
not "a discussion of a pollution prob- 
lem." 

sumer lines, Singer home -entertainment 
products were not previously assigned 
to Thompson or any other agency. 

According to a spokesman for the 
new agency, John F. Small will not 
specialize in ethnic advertising, and the 
possibility is strong that such accounts 
may be turned away. 

Mr. Small, who comes from NBC 
Spot Sales in Chicago where he was 
an account executive, is president and 
has been joined by A. Philip Fenty, 
creative director, formerly of Ted Bates 
& Co.; James Bell, account executive, 
formerly of J. Walter Thompson, and 
Curt Young, copywriter, formerly of 
Leo Burnett. The agency plans to add 
a few white executives soon. 

John F. Small Inc. is located tempo- 
rarily in the Gotham hotel, at Fifth 
Avenue and 55th Street in New York. 

Agency forms one -unit 
creative department 
Fuller & Smith & Ross Inc., New York, 
has combined its two -division creative 
department into one unit with Mitchell 
DeGroot Jr. as vice president, creative 
director, and Frank Perry as vice presi- 
dent, associate creative director. 

The agency's previous system was 
set up in 1965 to handle "the varying 
needs" of consumer product clients and 
business /industrial accounts. In the past 
five years, however, according to FSR 
president Arthur E. Duram, "com- 
munication needs have drastically 
changed" and each can benefit from 
the other's techniques. 

Mr. DeGroot was group creative di- 
rector, and Frank Perry was executive 
art director of the consumer products 
division. 

Heavy Ford football buys 
The Ford division of Ford Motor Co., 
a major sponsor of professional foot- 
ball coverage on CBS -TV since 1956, 
has purchased a large block of time for 
the 1970 season. The Ford buy covers 
three minutes in each of the regular - 
season and post -season games, and ad- 
ditional time in pre- and post -game 
programs. The broadcasts of the Na- 
tional Conference of the National Foot- 
ball League include 14 Sunday games, 
two Saturday games, holiday, playoff, 
all -star and championship games. J. 
Walter Thompson is Ford's agency. 

Rep appointments: 
Knv(Tv) Sioux City, Iowa: Katz 

Television, New York. 
WLBR(FM) Lebanon, Pa.; XEXX(AM) 

San Diego and xEAz(AM) Tijuana, 
Mexico: AAA Representatives, New 
York. 

KNUI(AM) Kahului, Maui, Hawaii: 
The Sandeberg -Glen Co., San Fran- 
cisco. 
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KOVR STOCKTON /SACRAMENTO... 
highest color TV penetration of 
the nation's top 25 TV markets 

Leading the way with 51% color TV penetration. 

Stockton /Sacramento is a big colorful market. Over 262,900 
estimated color TV households makes it the nation's 15th color 
TV market. And over 1.7 million total TV homes, over $5.4 
billion in effective buying income, and $3.2 billion in retail 
sales makes it a TV market you can't afford to miss. Stockton/ 
Sacramento - very big on color - very big on McClatchy 
Broadcasting's KOVR. 

Data Sources: Broadcasting 2 -2.70 (Carl Ally Projections) Color TV Est. Households 
Television Factbook 1969 -1970. Sales Management - June 1969 

McCLATCHY BROADCASTING 
REPRESENTED NATIONALLY BY KATZ TELEVISION 
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Business briefly: 
Johnson Wax Co., Racine, Wis., through 
Foote Cone & Belding, New York, will 
sponsor ABC -TV special, With These 
Hands -The Rebirth of the American 
Craftsman, Friday, May 8 (9 -10 p.m., 
EDT). 
General Motors Corp., Detroit, Pontiac 
Motor Division, through MacManus, 
John & Adams Inc., Bloomfield Hills, 
Mich., is buying time on news and 
sports broadcasts on ABC Radio's 
American Information and Entertain- 
ment networks. 
Woodhill Chemical Corp., through Mar- 
cus Advertising, both Cleveland, has in- 
itiated a national advertising program 
for Naval Jelly rust dissolver. The ma- 
jor part of the campaign will be con- 
ducted during April and May to coin- 
cide with the spring fix -up period and 
National Hardware Week, and will be 
climaxed by commercials on two NBC - 
TV programs, Johnny Carson's Tonight 
Show and Hugh Downs' Today Show. 
KaI Kan Foods Inc., through Honig - 
Cooper & Harrington, both Los An- 
geles, will sponsor Bill Burrud's Animal 
World on ABC -TV starting April 30, 
replacing Pat Paulsen's Half A Comedy 
Hour, Thursday, 7:30 -8 p.m. The 
summer series will feature films of 
animals belonging to rare and vanishing 
species in their natural environments 
around the world. 

Coca -Cola Co., Atlanta, through Mc- 
Cann- Erickson Inc., New York, and 
Interstate Bakeries, Kansas City, Mo., 
through Dancer -Fitzgerald- Sample Inc., 
New York will again co- sponsor Charlie 
Brown's All -Stars, Sunday, April 12 
(7:30 -8 p.m., EST) on CBS -TV. Show 
was originally seen June 6, 1966. 

General Motors, through D. P. Brother 
& Co., both Detroit, will advertise its 
Guardian Maintenance policy on ABC 
Radio's American Contemporary and 
Information networks. 
Post Division of General Foods Corp., 
White Plains, N.Y., is placing Gaines 
Supreme canned dog food in Buffalo 
and Albany test markets, using day- 
time and nighttime network and local 
programing on TV. Ogilvy & Mather, 
New York, is the agency. 
Dr. Pepper Co., Dallas, through Young 
& Rubicam Inc., New York, Seven -Up 
Co., St. Louis, through J. Walter 
Thompson Co., New York, and Ken- 
tucky Fried Chicken Corp., Louisville, 
Ky., through Leo Burnett Co., New 
York, will sponsor NBC -TV special, 
Harper Valley U.S.A., Saturday, May 
9 (7:30 -8:30 p.m., NYT), pre -empting 
The Andy Williams Show. 
Volkswagen of America, Englewood 
Cliffs, N.J., Polaroid Corp., Cambridge, 
Mass., for Polaroid Cameras, and Cool - 
Ray Inc., Southbridge, Mass., for Cool - 
Ray sunglasses, all through Doyle Dane 

Bernbach, New York, have purchased 
advertising schedules on ABC -TV's 
Dick Cavett Show. 
Procter & Gamble Co., Cincinnati, 
through Leo Burnett Co., New York, 
will sponsor the Miss USA Beauty 
Pageant on CBS -TV Saturday, May 16, 
(10 -11:30 p.m. EDT). 
Pabst Brewing Co., Milwaukee, through 
Kenyon & Eckhardt Inc., New York, 
Uniroyal Inc,, through Doyle Dane 
Bernbach, both New York, Sears Roe- 
buck & Co., Chicago, through J. Walter 
Thompson Co., New York, and Hilton 
Hotels Corp., Chicago, through Mc- 
Cann- Erickson, New York, will spon- 
sor the 96th running of the Kentucky 
Derby on CBS -TV, Saturday, May 2 
(5 -6 p.m., EDT). Immediately preced- 
ing the derby will be a one -hour spe- 
cial, The Kentucky Derby Festival and 
Parade. 
Glass Container Manufacturers Institute 
Inc., through Benton & Bowles, both 
New York, has purchased full sponsor- 
ship of Liza Minnelli's first television 
special, Liza, on NBC -TV June 29, 8- 
9 p.m. NYT. 
STP Corp., Indianapolis, through Media 
Buyers Inc., New York, will sponsor 
a half -hour special, Baseball: The 
Second Hundred Years, scheduled as a 
pregame show before the opening of 
the Game of the Week series, April 11 
(3:30 -4 p.m. NYT). 

Brewers find heady 
radio -TV contract 
Just as fast as you can down a bottle 
of Schlitz, baseball's newest, the Mil- 
waukee Brewers, had, as of late Thurs- 
day (April 2), a half -dozen sponsors 
about to sign for coverage and regional 
radio -TV networks ready to go into ac- 
tion this week. Schlitz is to take one - 
third sponsorship. 

"We've had to do five months' work 
in eight days to get the broadcast pack- 
age ready to go when the Brewers open 
here Tuesday [April 7] with the Califor- 
nia Angels," Guy Patterson, executive 
vice president of Majestic Advertising, 
Milwaukee, said last week. 

Majestic, veteran radio and TV pack- 
ager of baseball and other sports with 
Schlitz usually taking part of the ac- 
tion, has purchased the first -year broad- 
cast rights to the former Seattle Pilots 
team in the American League. Majestic 
will pay the Brewers $525,000 for game 
coverage rights in both radio and TV 
and another $75,000 for pregame and 
postgame feature rights. 

As of Thursday Majestic had signed 
31 stations in the Midwest for the 
Brewers radio -network coverage of all 
regular season games. WBMP(AM) Mil- 

waukee will be the originating station. 
Eight TV stations in Wisconsin have 
agreed to air the package of 26 televi- 
sion games with the Milwaukee -origi- 
nating TV station expected to be se- 
lected Friday. 

If sold out the radio -TV coverage 
package would produce gross income 
of $1.2 million. The pre -game and post- 
game feature gross would be $85,000. 

Earlier in the year, major- league 
baseball rights had been estimated at a 
little over $38 million with the Seattle 
Pilots accounting for about $750,000 
(BROADCASTING, Feb. 9). 

SSC &B adds 4 products 
SSC &B, New York, has picked up some 
additional Lehn & Fink business, and 
while the agency will not reveal just 
how much it was, it was learned that 
it was approximately $1.5 million 
worth, with about 65% of the billings 
in broadcast. Beacon Wax, Down -the- 
Drain, Glis Spray Starch and Glisade 
Fabric Finish, all products of Lehn & 
Fink, Montvale, N.J., a division of 
Sterling Drug, are leaving Doyle Dane 
Bernbach, New York, after two years. 
Already at SSC &B are Lehn & Fink's 
Lysol brand products and Jato. Richard 

K. Manoff Inc. and Warwick & Legler 
are the division's other two consumer 
agencies. 

Katz spot -TV guide 
now off the presses 
The Katz Agency Inc., New York, last 
week issued its 1970 Spot TV Cost 
Summary and Cost Per Rating Guide 
Book incorporating for the first time 
costs per ADI rating points. 

The ADI (Area Dominant Influence) 
information consists of data tabulated 
for 200 markets, ranked in order of 
TV households, as reported by Ameri- 
can Research Bureau in its 1969 analy- 
sis. Previously, costs were shown in the 
Katz booklet only for metro -rating 
points. The Katz guide, which is de- 
signed for quick estimating of spot -TV 
budgets, gives spot costs for both the 
ADI and metro areas in the top -200 
markets. 

This is the 44th edition of the Katz 
Spot TV Summary, which was first 
published in 1949. It is the second edi- 
tion of the Katz Cost Per Rating Point 
Guide, which was introduced in 1969. 
The Guide and Cost Summary have 
been combined into one booklet for 
easier reference. 
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IT 
ADDS 

UP. 

Each year, the National Acad- 
emy of Television Arts and Sciences 
honors outstanding local programs 
with regional Emmy Awards. 

NBC Television Station pro- 
grams won three of the nine re- 
gional Emmy honors bestowed this 
year, more than any other station 

group. Our winners are: 
"New Voices In The Wilderness," 

a study of religious faith in this time 
of change. WNBC -TV, New York. 

"Journey To A Pine Box," an il- 
luminating chronicle of what life is 

like for a welfare recipient. WRC- 
TV, Washington, D.C. 

"The Slow Guillotine," a compre- 
hensive report on smog and pollu- 
tion, two years in research and pro- 
duction. KNBC, Los Angeles. 

We don't set out to win prizes - 
just to create community programs 
that count. But maybe that's why, 
at Emmy -time, it adds up. 

Connnunity Seri ice: Another reason viewers depend on The NBC Television Stations. 



DOW JONES ROSINESS NEWSCAST 

NOON - PARCH 19, 1970 

HERE IS THE LATEST BUSINESS NEWS GATHERED 

BY THE STAFFS OF THE WALL STREET JOURNAL 

AND THE DOW JONES NEWS SERVICE. 

IN THE HEADLINES -- 

THE STOCK NARATI IS A SHADE HIGHER, 

AS INVESTOR CAUTION CONTINUES... 

THE POSTAL STRIKE THREATENS STOCK 

EXCHANGE OPERATIONS... 

AND PAN AMERICAN AIRWAYS PROBLEMS 

APE POUNTING. 

NOW THE DETAILS -- 

-D- 

!'6 s 

THE STOCK MARKET IS FRACTIONALLY HIGHER, AS 

RECENT INDICATIONS FROM WASHINGTON THAT THE NA 

MONETARY POLICIES APE CHANGING HAVE MALTED THE 

RECENT DOWNWARD DRIFT, BUT NOT BEEN ABLE TO ST 

THE DOW JONES INDUSTRIAL AVERAGE IS UP 

.86 TO 768.81. OF ALL ISSUES TRADED ON THE NEW 

520 HAVE ADVANCED IN PRICE WHILE 416 NAVE DECLINED. 

U 

TVE MILD RALLY BEGAN TUESDAY ON NEWS OF WHITE HOUSE HEL 

FOR THE CONSTRUCTION INDUSTRY AND AN ANNOUNCED CHARPE 

IN FISCAL POLICIES. BUT ANALYSTS SAY ACRE CONCRETE ACTION 

NEEDED BTFOHE THE PARKET HILL MAKE A SUSTAINED ADVANCE. 

GOVERNMENT STATEPFNTS OVER THE PAST TNO DAYS NAVE INDIC 

SHIFT TOWARD STAVING OFF P RECESSION AND ARAY FROM FIGHTIN 

DRESSER INDUSTRIES, UP AN EIGHTY, IS TODAY -S POST ACTIV 

FOLLOWED PY RALSTON PURINA, AND CHAMPION SPAPKPLUOS. 

RALSTON PURINA IS UNCHANGED IN TRADING THAT 

INCLUDES A FLOCK OF OVER 110 THOUSAND SHAPES. 

CHAMPION SPARK PLUGS, ALSO UNCHANGED IS ON THE 

MOST ACTIVE LIST FOR THE SECOND STRAIGHT DAY. YESTERDAY 

CLOSED OFF ONE AND THREE QUARTERS AFTER A FLOCK TRADE OF 

THOUSAND SHARES MADE IT THE GAY -S MOST ACTIVE ISSUE. 

U -F SMELTING IS UP TYREE QUARTERS TO 38 AND AN EIGHTH, 

ALPOST TWO. TEE COMPANY DECLARED A THREE. PERCENT STOCK PA 

YESTERDAY, AND SAID FAPNIHSS IN 1969 POSE 56 PERCENT. 

SMITH INTERNATIONAL IS UP ONE AND A _UVRTER. IT DPOPPE 

FOUR AND THREE- EIGMTHS YESTERDAY AFTER THE COMPANY REPORT 

THAT F.ARNINUS WOULD BE SHARPLY OFF IN THE CURRENT STARRTEN 

CENTRAL SOYA IS UP ONE AND TYREE QUARTERS. IT 

REPORTS THAT NET EARN/NPs FOR THE QUARTER 

JUST COMPLETED WEPE SHARPLY YIOPER THAN A YEAR AGO. 

SUPERSCOPE HAS DROPPED ONE AND FIVE- EIGHTHS TO 

29 AND A HALF OP TVE AMERICAN EXCHANGE, ALTHOUGH THE 

COMPANY NUS REPORTED THAT PROFIT IN. 1969 ROSE FROM 1960. 

OTHER AMERICAN EXCHANPE PRICES ARE NARROWLY MIXED IN 

9ADAHA 

A 

1FLATION. 

'GCE, 

. BEING UP 

ATE 

i3 

The 
Why Dow Jones: 
Dow Jones, having pioneered so much in 
this field, realizes the importance of a con- 
tinuous flow of business and financial news. 
Radio is the logical medium to fill the 
hourly gap for those who may read The 
Wall Street Journal but don't have a Dow 
Jones News Ticker. Dow Jones has the ex- 
perience and has earned the reputation of 
being the most authoritative source of busi- 
ness and financial news. Dow Jones is the 
most logical source of such newscasts. 

What is Dow Jones 
Business Newscasts? 
It is a radio programming service available 
to stations and sponsors through the facili- 
ties of TheDow Jones News Service and The 
Wall Street Journal. Timely. Accurate. Au- 
thoritative. Here is news of business and 
industry and finance -news that prompts 
action on the part of the executive and the 
investor. 

News is prepared exclusively for broadcast 
use by Dow Jones broadcast news special - 
ists...teletyped to subscribing stations... 
ready to be read by the announcers ...al- 
most anywhere in the United States. 

How do radio stations receive 
Dow Jones Business Newscasts? 
Nine times a day, in time to go on the air 
at 7:00 AM (E.S.T.) and every hour from 
11:00 AM through 6:00 PM, stations receive 
fresh 31 minute news summaries via dedi- 
cated, read -only teletypewriters. These are 
rented by Dow Jones and installed by local 
telephone companies. The rental fee and 
installation is modest and is charged at 
cost. These create ideally (up to) 5 minute 
news programs complete with commercials. 

What about TV? 
TV stations can subscribe to this service to 
enhance their news programming and spe- 
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Authority 
ciffcally for programs requiring authorita- 
tive business and financial news. Several 
TV stations carrying The Stock Market Ob- 
server Program utilize Wall Street Journal 
and Dow Jones Business Newscasts. 

What do stations pay for Dow Jones 
Business Newscasts? 
Stations pay a weekly license fee based on 
their SRDS one -time 60- second spot an- 
nouncement rate plus teletypewriter rental. 
We have been told by stations that the fee 
for Dow Jones Business Newscasts is mod- 
est but most important it affords increased 
revenue potential from sponsorships. 

What type of radio station will carry 
Dow Jones Business Newscasts? 
Most stations which use news as a vehicle 
to serve the listening needs and interests of 
a community...and those stations which 
want to meet and stay ahead of the com- 
petition in their markets. 

How do we know there is a demand 
for Dow Jones Business Newscasts? 
The obvious answer is the "growing appe- 
tite for business and financial news." 
Corporations continue to grow in size and 
complexity.Today there are more managers 
and executives in the United States than 
ever before -over 7,000,000. In the past fif- 

teen years stock ownership has increased 
threefold and now numbers 26,400,000 and 
by 1975, number of shareowners is esti- 
mated to be 45,000,000, according to the New 
York Stock Exchange. However, to pin down 
the actual facts and figures on people who 
prefer Dow Jones -developed business news 
a study recently was made. An independent 
research organization conducted interviews 
in 12 major cities and confirmed the judg- 
ment that there is a receptive audience, de- 
cidedly favoring Dow Jones business and 
financial news. You can have a copy of the 

complete report, including the question- 
naire on which it was based. Write or phone 
us for it. 

Who are the most likely sponsors of 
these newscasts? 
Thus far sponsors have included: Banks, 
Savings & Loan Associations, Security Bro- 
kers, Insurance Companies, Insurance Bro- 
kers, Airlines, Automotive Companies, New 
Car Dealerships, Manufacturers, Retailers 
and Product Advertisers. 

Perhaps even more Important to radio sta- 
tions today is the opportunity to find new 
sponsors -some that you never thought of 
before as potential radio advertisers. For 
example, corporate, public relations pro- 
grams, national associations, etc. 

Does Dow Jones back the Business 
Newscasts with sales promotion? 
Yes, indeed. Dow Jones advertisers in both 
national and regional media, carrying 
awareness of Dow Jones Business News - 
casts ...stimulating the need for such infor- 
mation. The Wall Street Journal, Barron's 
and The National Observer are used for sta- 
tion announcement ads and frequent log 
advertising. in addition, Dow Jones supplies 
a variety of ready -tor- camera -art material 
for stations and sponsors to use in local 
media. 

Why should an advertiser sponsor 
Dow Jones Business Newscasts? 
Business and financial newscasts appeal to 
the selective listeners who are highly edu- 
cated, with above average incomes. These 
are active people who buy more and have 
more to protect. They influence others and 
therefore have opinions that count socially, 
economically and politically. Since they re- 
spect the integrity of Dow Jones news, they 
value the sponsor who brings them infor- 
mation they can rely on. 

Dow Jones 

What has been the reaction of radio 
stations which have carried Dow 
Jones Business Newscasts? 
Advertiser renewals indicate that radio sta- 
tions have discovered a new profit program. 
Many tell us what happened after putting 
Dow Jones Business Newscasts on the air: 

From San Francisco, KARL AM /FM, "Client 
very pleased with program and audience 
response has been excellent." From Pitts- 
burgh, "Dow Jones brings a whole new per- 
spective and understanding of the business 
world to WYDD." From Denver, "In Denver 
those who know business know and buy 
KBTR and the Dow Jones business reports." 
In Baltimore; "The Dow Jones Business 
News on WMAR -FM not only has attracted 
advertisers, but also much comment among 
the young -to- mature business and profes- 
sional people (and wives) who make up 
most of our audience." 

Summing up: 
Dow Jones Business Newscasts 

Increase the size and quality of an 
audience 
Improve the revenue picture 
Build prestige for the station 
(ARB measurements show gain in audi- 
ence and position in market after Dow 
Jones Business Newscasts go on the air.) 

Have you considered 
Dow Jones Business Newscasts 
for your station? 
... or for your advertising? 

For further information please contact 
J. William Sullivan 
National Sales Manager 
Dow Jones Business Newscasts 
30 Broad Street, New York, N.Y. 10004 

(212) HAnover 2-3115 

B 
Y ui : i 

The latest business news gathered by the staffs of 
The Wall Street Journal and The Dow Jones News Service. 
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focusOnfinance® 

Three RCA stockholders 
want to cut incentives 
Stockholder resolutions regarding com- 
pensation to executives and distribution 
of corporate funds were contained in 
an annual meeting notice RCA Corp. 
has mailed its shareholders. 

The notice of the meeting -set for 
May 5 in New York -said three stock- 
holders have submitted a resolution re- 
questing that the RCA incentive plan 

be amended to provide that the ag- 
gregate compensation, including bonus, 
to any executive may not exceed $300,- 
000. A resolution offered by another 
stockholder asks that RCA's certificate 
of incorporation be amended to provide 
that no corporate funds be given to 
any charitable or educational organiza- 
tion, except for purposes in direct fur- 
therance of business interests. The proxy 
statement shows management recom- 
mended a vote against both resolutions. 

Remuneration in 1969 of top RCA 
executives, as listed in the proxy state- 
ment, was Robert W. Sarnoff, president, 
$275,000 in salary, $40,000 in incentive 
awards paid and $160,000 in deferred 
compensation; David Sarnoff, board 
chairman, $290,000 in salary; Walter 
D. Scott, board chairman of NBC, 
$140,000 in salary, $30,000 in incentive 
award, and $120,000 in deferred com- 
pensation; W. Walter Watts, executive 

The Broadcasting stock index 
A weekly summary of market activity in the shares of 98 companies 
associated with broadcasting. 

Stock 
symbol 

Ex- 
change 

Closing 
April 2 

Closing 
March 26 

Closing 
March 19 High 

1970 
Low 

Approx. 
Shares 

Out 
(000) 

Total Market 
Capitali. 
zation 
(000) 

Broadcasting 
ABC ABC 
ASI Communications' 

N 
O 

33% 
54 

3334 
53 

33 

5% 
3934 

7 
314 
535 

7,074 
1,789 

234,133 
9,839 

Capital Cities CCB N 354 33% 31% 3634 28% 5,804 208,189 
CBS CBS N 4434 4635 47% 49% 43% 26,259 1,178,241 
Corinthian CRB N 293 3035 2934 33% 2834 3,384 108,288 
Cox COX N 203 20% 2134 2434 194 5,786 136,665 
Gross Telecasting GGG A 1534 1534 1634 1734 15 805 13,178 
Metromedia M ET 
Pacific & Southern 

N 
O 

204 
14% 

20% 
1435 

1834 
143.4 

2134 
23 

15% 
14 

5,603 
1,627 

114,133 

30,913 
Reeves Telecom RBT 
Scripps- Howard 

A 
O 

634 
22%4 

6% 
21% 

54 
2134 

1574 
24 

5 

2034 
2,163 
2,589 

15,401 
54,369 

Sonderling SDB 
Starr Broadcasting 

A 
O 

253 
124 

26% 
13 

2634 
14% 

34% 
18 

25 
124 

985 

338 

28,073 
4,732 

Taft TFB N 223 23% 25% 2934 224 3,585 97,691 
Total 67,791 f 2,242,845 

Broadcasting with other major interests 
AvCo AV N 2234 2334 2234 25% 213 11,328 283,200 
Bartell Media BMC A 1134 1134 11 14 10% 2,292 29,498 
Boston Herald- Traveler O 35 35 q 40 43 29 574 22,960 
Chris -Craft CCN N 834 834 834 1135 8% 3,500 31,920 
Combined Communications O 114 1134 113 1635 11 1,798 25,172 
Cowles Communications CWL N 83 8 84 103 74 3,969 35,205 
Fuqua FQA N 17 164 184 3134 16 4 5,219 96,552 
Gannett GCI N 2534 26 263 2934 253 7,117 202,835 
General Tire GY N 1934 1934 1934 204 1734 17,914 353,802 
Gray Communications O 535 534 6 7% 534 475 3,145 
Lamb Communications O 43 4 4 6 4 2,650 10,600 
Lee Enterprises A 1934 1934 1933 25 1934 1,957 41,097 
Liberty Corp. LC N 204 21% 2034 2174 164 6,743 136,546 
LIN O 83 73 734 11 73 2,174 20,370 
Meredith Corp. MDP N 304 30 2934 4434 284 2,779 88,928 
Outlet Co. OTU N 164 1634 16% 174 1534 1,336 21,376 
Plough Inc. PLO N 784 774 7534 85 743 6,788 551,525 
Post Corp. 0 14 143 13 1735 13 713 10,339 
Rollins ROL N 3234 31 3034 4034 284 8,016 244,488 
Rust Craft RUS A 2534 254 254 324 2534 1,168 30,660 
Storer SBK N 2434 2534 254 30% 19 4,221 115,529 
Time Inc. TL N 3736 363 3534 4334 2734 7,241 259,735 
Trans -National Comm. O 34 34 434 43 134 1,000 2,120 
W om etco WOM N 183 184 193 204 174 5,812 110,428 

Total 106,784 f 2,728,030 

CATV 
Am eco ACO A 84 9 936 16 84 1,200 12,444 
American TV & Comm. 0 184 174 184 22% 174 1,775 38,163 
Ca bl eco m- General CCG A 11 114 10% 23% 103 1,605 20,062 
Cable Information Systems O 23 234 234 234 2 955 2,149 
Citizens Finance Corp. CPN 
Columbia Cable 

A 
O 

144 
14 

15 
13% 

1474 

14 

1734 
15% 

1234 
124 

1,904 

900 

27,608 
13,158 

Communications Properties 
Cox Cable Communications 

O 
O 

84 
18 

84 
18 

84 
184 

1734 
24 

7 

18 
644 

5,786 
4,991 

127,292 
Cypress Communications 0 133 1336 144 174 13% 854 14,518 
Entron A 54 534 5% 8% 54 1,320 8,580 
General Instrument Corp. GRL N 20 214 194 30% 1734 6,111 132,914 
H & B American H BA A 213 234 21% 304 18% 4,973 118,109 
Sterling Communications O 44 44 44 74 44 500 3,200 
Tele- Communications o 13 12% 13 204 12% 2,704 40,560 
Teleprompter TP 
Television Communications 

A 
O 

924 
um 

9536 
104 

8235 
12% 

13334 
1834 

73 
11% 

1,007 
2,816 

104,849 

41,536 
Vikoa VIK A 12 12% 133 27% 10% 2,232 27,900 

Total 36,869 f 734,182 
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vice president of RCA, $140,000 in 
salary, $30,000 in incentive award, and 
$120,000 in deferred compensation. 
David Sarnoff retired as director, officer 
and employe of the corporation, effec- 
tive Dec. 31, 1969, and was elected 
honorary chairman on January 7. 

Stamper sale to RCA 
becomes official 
RCA entered the frozen -foods business 
with the announcement last week that 
it had acquired F. M. Stamper Co., St. 
Louis, a producer of frozen foods. The 
firm now will be known as Banquet 
Foods Corp. and will operate as a 

wholly owned subsidiary of RCA. 
When plans for the merger first were 

announced last Nov. 5 (BROADCASTING, 
Nov. 10, 1969), payment of 3.45 -mil- 
lion RCA shares of common stock was 
envisioned. Value at that time, based 
on stock trading, was estimated at 
$140.6 million. 

In the official merger announcement 
last week, however, payment was re- 
ported at 3.85- million shares. The rea- 
son for the added payment wasn't ex- 
plained, but it was observed that -on 
basis of current stock trading -3.85 
million of RCA common now worth 
$116.4 million. That's a difference of 
$24.2 million from the value of the 
3.45 million in the original Nov. 5 

terms. 
Howard A. Stamper, president of the 

foods firm, has become chairman and 
chief executive officer of Banquet 
Foods Corp. Last Wednesday (April 
1) he was elected a director of RCA. 

Leisure has major impact 
on Transamerica earnings 
Transamerica Corp., San Francisco, re- 
ported in its annual report to stock- 
holders that 24% of its net income last 
year was derived from leisure -time 
activities. 

The diversified company's leisure 
services include United Artists Corp., 
which finances and distributes motion 

Stock 
symbol 

Ex- 
change 

Closing 
April 2 

Closing 
March 26 

Approx. Total Market 
Shares Capitali - 

Closing 1970 Out zation 
March 19 High Low (000) (000) 

Programing 
Columbia Pictures CPS N 23% 2434 24 31% 21% 5,942 144,807 
Disney DIS N 150% 14634 14034 158 12534 5,015 693,324 
Filmways FWY A 1214 1234 1234 18% 1134 1,700 22,950 
Four Star International O 23; 234 24 4 234 666 1.998 
Gulf and Western GW N 16% 1734 17 2034 164 16,310 299,615 
Kinney National KNS N 34% 3234 30 3435 27 7,738 257,289 
MCA MCA N 2335 2134 2134 25% 1934 8,297 178,385 
MGM 
Music Makers Group 

MGM N 
O 

26 
6 

2534 
634 

26 2834 20% 5,843 157,761 
7 9 6 589 3,534 

National General NGC N 1734 1734 15% 20 34 13 4,515 78,426 
Transamerica TA N 22% 2235 20% 2634 193¢ 61,869 1,392,053 
Trans -Lux TLX A 17% 16% 173§ 2334 1534 1,020 36,260 
20th Century -Fox TF N 17% 1734 1634 2035 15 8,169 141,896 
Walter Reade Organization O 734 734 634 13% 534 2,342 17,602 
Wrather Corp. W CO A 834 834 835 1034 834 2,161 19,168 

Total 132,176 á 3,445,008 

Service 
John Blair BJ N 20% 20% 223§ 23% 1931 3,006 66,884 
Comsat CQ N 36% 3734 3531 5731 34 10,000 397,560 
Creative Management O 1235 12% 12% 1434 934 918 11,475 
Doyle Dane Bernbach O 24% 22 22 2435 1934 2,104 47,340 
Foote, Cone & Belding 
Grey Advertising 

FCB N 
O 

10% 
13 

1034 
1135 

10% 1234 1034 2,147 22,264 
11 1334 11 1,140 13,395 

Movielab MOV A 5% 634 534 734 5% 1,407 8,442 
MPO Videotronics 
Nielsen 
Ogilvy & Mather 

MPO A 
0 
O 

834 

3934 
22% 

831 
3735 
21% 

834 934 834 548 5,135 
38 42 3634 5,299 215,934 
2134 2234 1835 1,090 23,697 

PKL Co. PKL A 734 8% 1235 734 739 6,555 
J. Walter Thompson 
Wells, Rich, Greene 

JWT N 
o 

3134 
1135 

31 
11% 

31 36 28% 2,778 84,368 
1135 1334 735 1.601 21,405 

Total 32,777 S 924,394 

Manufacturing 
Admiral ADL N 1134 1134 1134 1434 1034 5,150 66.950 
Ampex APX N 3734 3634 3534 4834 33%8 10,825 392,406 
CCA Electronics 0 5 5 434 5 4% 800 3,496 
Conrac CAX N 2434 23 2234 3234 20% 1,249 25,917 
General Electric GE N 7434 7434 7035 7735 67% 91,025 6,804,119 
Harris -Inte rtype HI N 67 6534 6634 75 6134 6,351 435.044 
Magnavox MAG N 3635 36 3234 3834 29% 16,485 593.460 
3M M MM N 10634 10334 10334 11434 9935 54,550 5,836,850 
Motorola MOT N 11834 123 11934 14134 110;4 6,649 804,529 
RCA RCA N 303; 3034 3035 3434 2934 62,773 2,055,816 
Reeves Industries RSC A 4 3% 334 5% 334 3,443 13,772 
Tele mation O 1434 15 1534 24 14;5 1,080 23,760 
Visual Electronics VIS A 435 534 634 1035 4% 1,357 10,178 
Westinghouse WX N 6634 67 6395 68 5335 39,304 2,568,909 
Zenith Radio ZE N 3434 35 3435 3734 2934 19.020 687,002 

Total 320,561 $20,322,208 

Grand total 696,458 $30,396,667 

Standard & Poor Industrial Average 89.79 89.92 87.42 

N -New York Exchange Shares outstanding and capitalization as of March 5. 
A- American Stock Exchange Changed from Atlantic States Industries. 
O. Over -the- Counter (bid price shown) Over-the-counter bid prices supplied by Merrill 

Lynch, Pierce, Fenner & Smith Inc., Washington. 
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pictures and owns wuAB -TV Lorain 
(Cleveland), and wRnt- v Ponce, P.R. 
UA is also buying channel 20 WJMY- 
TV Allen Park (Detroit), Mich., and 
WQAL(FM) Philadelphia, subject to 
FCC approval. The leisure division also 
includes Liberty/UA Inc., recording 
company and music publisher; Trans 
International Airlines, and Budget 
Rent -A-Car Corp. Leisure companies 
brought Transamerica $20,893,000 in 
1969, $27,427,000 in 1968 and $15,- 
308,000 in 1967. 

UA gross revenues advanced in 1969 
to $269,448,000 from $249,581,000 in 
1968. Net income, however, slipped to 
$16,200,000 in 1969 from $20,294,000 
the previous year. 

Transamerica reported record con- 
solidated revenues in 1969 but a de- 
crease in net income due to "higher in- 
terest rates, higher labor costs, and 
other inflationary factors...." For the 
year ended Dec. 31: 

Earned per share $1..40 
Revenues 1,405.776.000 
Net Income 87.190,000 
Average shares 

outstanding 61.465.000 

Company reports: 

1968 
$1.47 

1.290.135.000 
90,174.000 

60.195.000 

MCA Inc., New York, reported a de- 
cline in net income in 1969 though 
gross revenues reached record levels. 
Lew Wasserman, MCA president, at- 
tributed the earnings drop to charges 
against income in the third quarter for 
story properties not considered suitable 
for today's feature motion picture mar- 
ket, for costs in excess of realizeable 
amounts of two features originally re- 
leased on a reserved seat basis, plus 

higher interest charges. 
For the year ended Dec. 31: 

1968 1968 
Earned per share $0.31 91.70 
Gross revenues 305.736,000 250, .000 
Net Income 2,514,000 13,456,000 

Doyle Dane Bernbach Inc., New York, 
advertising agency, reported an 18.9% 
gain in billings and an increase in net 
income for the three months ended Jan. 
31: 

1970 1969 
Earned per share $0.39 $0.29 
Billings 67,002.000 56,357.000 
Net Income 740.807 551,000 

Grey Advertising Inc., New York, re- 
ported increases in gross billings and 
net earnings for the year ended Dec. 31: 

1969 1968 
Earned per share $1.42 $1.15 
Gross billings 196,958,000 180,369.000 
Net Income 1.647,000 1,385,000 
Multimedia Inc., Greenville, S.C., news- 
paper publisher and group broadcaster, 
reported a 4% increase in broad- 
casting revenues for the year ended 
Dec. 31: 

1969 1968 
Earned per share $1.26 $1.03 
Broadcasting revenues 8.497,723 8,210,732 
Total revenues 31.147,705 21.184.359 
Net Income 3.276.178 2,778,073 
A. C. Nielsen Co., Chicago, reported 
slight increases in both sales and profits 
for the six months ended Feb. 28: 

1970 1969 
Earned per share $0.67 $0.64 
Sales 51,940,387 48.728.335 
Net income 3.530.407 3.408.602 
*Restated to be consistent with current year. 
Vikoa Inc., Hoboken. N.J., CATV 
owner and equipment manufacturer, an- 
nounced a 13% increase in revenues 
but a drop in net income for the year 
ended Dec. 31: 

19ún 1968 
Earned per share $0.43 $0.81 
Revenues 25.269.000 22.443,000 
Net Income 823.000 1.366.000 
Restated to include acquisition of Telac- 

tion Phone Corp. on a pooling of Interests 
basis. 
Avco Corp., Greenwich, Conn., parent 
company of a station group and sales 
representative firm, reported a decline 
of over 50% in net earnings for the 
three months ended Feb. 28: 

1970 1969 
Earned per share $0.20 $085 
Net sales 191,262,000 218 123,000 
Net Income 6,513,000 13,762,000 

Merger brings together 
Alto Fonics, Sono -Mag 
The merger of Alto Fonics Corp., 
Hollywood, producer of tape- recorded 
programing for radio stations, and Sono - 
Mag Corp., Bloomington, Ill., maker of 
tape -cartridge insertion units, has been 
announced. 

Under the terms of the preliminary 
agreement, both firms will be merged 
into DDS Inc., a small, publicly owned 
Los Angeles company which will then 
be renamed Sonix Communications Sys- 
tems. D. Alan Clark, president of Alto 
Fonics Corp. and president- designate 
of Sonix Communications, said that the 
effect of the merger would bring plan- 
ning, developing and equipping auto- 
mated stations under one operation. 
Sono -Mag manufactures the Carousel 
cartridge unit, a station automation sys- 
tem with electronic switching controls 
and tape transports and memory sys- 
tems. The merger terms call for DDS 
to issue 800,000 shares of stock for the 
outstanding shares of Alto Fonics and 
Sono -Mag. Combined revenues of the 
three companies for the year ending 
Dec. 31, 1969 totaled $1,352,214. 

Financial notes: 
Combined Communications Corp., 

Phoenix -based group broadcaster, an- 
nounced it has reached an agreement 
in principle to acquire St. Louis Out- 
door Advertising Inc. for CCC stock. 
The agreement is subject to approval 
by the stockholders of St. Louis Out- 
door Advertising. CCC owns three out- 
door advertising companies in addition 
to its radio and TV stations, magazines 
and electrical sign companies, and is 
buying KOCO -TV Oklahoma City for an 
aggregate $7.5 million, subject to FCC 
approval (BROADCASTING. Nov. 17, 
1969). 

Kansas State Network Inc., Wichita, 
Kan., reported operating revenue in- 
creased 2% to $2,755,177 and net in- 
come increased 4% to $363.601 for 
the six months ended Feb. 28. KSN 
Owns KARD -FM -TV Wichita, KCKT -TV 
Great Bend, KGLD -TV Garden City and 
KOMc -Tv Oberlin, all Kansas. It also 
has interest in six Kansas CATV sys- 
tems and owns Wichita Ice and Cold 
Storage Co., which operates facilities 

in Kansas, Oklahoma, Iowa and Ar- 
kansas. 

Gross Telecasting Inc., Lansing, 
Mich., has declared a quarterly dividend 
of 221/2 cents per share on common and 
class B stock, both payable May 8 to 
stockholders of record April 24. 

Outlet Co., Providence, R.I., has de- 
clared quarterly dividends of $1.371í4 
per share on 51.4 % convertible pre- 
ferred stock and 161/4 cents per share on 
common stock, both payable May 6 
to stockholders of record April 17. 

Raytheon Co., Lexington, Mass., has 
declared a quarterly dividend of 15 
cents per share on common stock, pay- 
able April 28 to stockholders of record 
April 15. 

MCA Technology, manufacturers of 
high -speed magnetic tape duplicating 
equipment, has acquired for an undis- 
closed amount of stock and other con- 
siderations, the privately owned Elec- 
trodyne Corp., North Hollywood. MCA 
Technology is 70% controlled by MCA 
Inc., Universal City, Calif. Electrodyne 
Corp., manufactures studio and stadium 

consoles and had 1969 sales of $1.6 
million. MCA Technology reported 
1969 sales of $3.5 million. 

Signal Co.'s, Los Angeles, owner of 
49.9% of group owner Golden West 
Broadcasters, has filed with the Securi- 
ties and Exchange Commission, seeking 
registration of 50,000 outstanding corn - 
mon shares, which may be offered for 
public sale at $25 per share maximum. 
Donald C. McHone may sell the 50,000 
shares, which he acquired in connection 
with acquisition of Shattuck & McHone 
Enterprises by Signal Landmark Inc., 
a subsidiary of Signal. Signal has 18,- 
854,995 shares outstanding. 

Publishers Co.. Washington -based 
publishing firm and group broadcaster, 
has acquired The Tabard Press Corp., 
New York, for an undisclosed amount 
of stock and other considerations. Pub- 
lishers plans to establish a New York 
base for its printing operations with a 
projected volume of $25 million, by 
internal expansion within Tabard Press, 
together with acquisition of other com- 
panies by Tabard. 
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"Who says 
you gotta 

go to 
New York 
for the 
best 
videotape 
production ?" 

Tele -Color Productions 

Those who 
don't know about 
Tele- Color.. . 

with the finest and newest color 
television equipment, some of the most 
knowledgeable and capable technicians 
in the country, a desire and ability to 
deliver the best quality product ... 
New York quality and then some. 

We offer full, fast, efficient, flexible TV 
production facilities including total pre 
and post production service. Here you 
will find complete color and black and 
white facilities for producing high and 
low band recording on 1 and 2 inch 
videotape, production in studio and 
with mobile unit, tape to film transfers 
on 16 mm and Super 8 cartridge, 
double and single system. We also 
provide complete audio and video 
editing and mixing plus videotape 
dubbing facilities. 

Our mobile unit is fully equipped 
though compact enough to go anywhere 
on short notice. Would you believe the 
North Pole? And we're just a stone's 
throw from Washington and 
Washington's National Airport, which 
puts us close to you wherever you are. 

Give us a try ... let us show you why 
those guys are wrong who say "you 
gotta go to New York for the best TV 
production ". Contact Charlie Riley, 
President of Tele -Color Productions, 
Inc. 

708 N. West Street / Alexandria, Virginia 22314 / (703) 683 -3203 

Serving networks, agencies, government and educational TV . , , with coverage of sporting and news events, programs and commercial production, 
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When will CPB find annual backing? 
Corporation officials deplore hat -in -hand approach 
to financing, support Nixon's three -year plan 

Technically, there was a new twist to 
last week's Senate Communications 
Subcommittee hearings on funding for 
the Corp. for Public Broadcasting. In- 
stead of the flat one -year authorizations 
given to CPB in the past, the subcom- 
mittee took up President Nixon's pro- 
posal to provide three years of authori- 
zations, with part of the money to be 
based upon matching of funds obtained 
from private sources. But if the details 
were new, the basic task of noncommer- 
cial broadcast representatives remains 
the same as ever: They have to come 
before Congress each year to get 
money, with no plan for permanent 
financing yet in sight. 

Most of the witnesses noted this fact 
last week as they testified before Sub- 
committee Chairman John O. Pastore 
(D- R.I.), the only senator in attend- 
ance during the two days of hearings. 
But all of them supported the admin- 
istration bill -at least as an "interim 
step" on the road to more money and 

a permanent source of sustenance. 
For the coming year, the administra- 

tion has proposed funding that could 
total $30 million. Of that amount, $15 
million is a flat authorization; beyond 
that figure, the government would pro- 
vide up to $7.5 million to match dol- 
lar- for -dollar all private contributions 
made to CPB. If the corporation is able 
to raise that amount, the entire package 
would total $30 million, with $22.5 mil- 
lion in federal funds. 

According to CPB board chairman 
Frank Pace, the corporation could ef- 
fectively use $40 million in the next 
year. CPB President John Macy broke 
that down into specifics, including over 
$16 million for noncommercial televi- 
sion programing. But both said the ad- 
ministration proposals are adequate for 
the time being. Among the comments 
last week: 

Senator Pastore: He expressed the 
hope that commercial broadcasters will 
provide a large chunk of the private 

contributions to CPB. Noting past state- 
ments of support for CPB by industry 
spokesmen, the senator urged them to 
prove it with money. 

Mr. Pace: "Frankly, this bill falls 
short of an ideal solution ... [but] ap- 
pears to be the best bill that could be 
proposed at this time.... Well before 
the period of time covered by this bill 
expires, I am confident a permanent 
proposal will emerge to replace it." Mr. 
Pace said the administration had re- 
viewed some permanent financing plans, 
but rejected them for the present and 
proposed the present bill as an interim 
measure. The CPB board chairman said 
the matching -funds provision should be 
a "useful incentive" for stimulating pri- 
vate contributions, but added that it 
may be difficult to raise the full $7.5 
million. 

Mr. Macy: He noted that until 
March 5, when the President signed the 
Labor -HEW appropriations bill, CPB 
had been operating under continuing 

Congressional hearings on funding for 
noncommercial broadcasting follow a 
pattern: They are traditionally among 
the most friendly and relaxed sessions 
to be found on Capitol Hill. Last week's 
Senate Communications Subcommittee 
hearings on a bill to extend for three 
years the life of the Corp. for Public 

Broadcasting were no exception. Shown 
here as they exchanged greetings during 
a recess in the hearings are (l -r): Frank 
Pace, chairman of the CPB board; 
John W. Macy, CPB's president, and 
Senator John O. Pastore (D -R. J.), 
chairman of the communications sub- 
committee. 

Noncommercial broadcasters invokea 
the name Sesame Street over and oves 
last week as they testified in support of 
a bill to extend the life of the Corp. 
for Public Broadcasting. One of those 
who appeared was Joan Ganz Cooney, 
creator of the popular and acclaimea 
children's program. 
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resolutions at the rate of $5 million a 
year, which strapped it financially. (The 
corporation finally got its $15- million 
appropriation for fiscal 1970. Projec- 
tions for the coming three years, he 
said, indicate that CPB needs $40 mil- 
lion in 1971, $55.7 million in 1972 and 
$67.7 million in 1973. Although the 
amounts seem high in relation to what 
CPB has been getting and is likely to 
get this year, Mr. Macy pointed out 
that the 1973 figure is still two years be- 
bind the projection originally made by 
the Carnegie Commission on Public 
Broadcasting. 

FCC Chairman Dean Burch: "The 
commission supports S. 3558 ... [but] 
wishes to stress ... the crucial impor- 
tance of obtaining for the corporation 
at the earliest possible time a permanent 
financial base not dependent upon an- 
nual appropriations." 

FCC Commissioner Nicholas John- 
son (in a statement attached to Mr. 
Burch's testimony) : "No institution has 
a greater potential for positive influence 
-both in its own right, and in its im- 
pact upon commercial television -than 
CPB -.... [Yet] even if the FCC were 
to decree a nationwide VHF television 
network and a nationwide UHF net- 
work for our largest 100 urban centers 
(which the FCC could do) ; and even 
if $500 million a year were instantly 
available, it would still take until the 
year 2000 for us to have a public broad- 
casting system that would have an im- 
pact upon the people of this nation 
equivalent to public broadcasting in 
foreign countries. The alternative meth- 
ods of funding have been identified and 
examined. . . . None is perfect. Any, 
alone or in combination, is better than 
nothing." 

Joan Ganz Cooney, executive di- 
rector of Children's Television Work- 
shop and creator of Sesame Street, the 
widely acclaimed children's program: 
"I would urge you, in considering what 
public television can become, to ex- 
amine the experience of . . . Sesame 
Street. I think you would come to two 
conclusions that are pertinent.... First, 
that public television is about the only 
medium at hand that can develop and 
nourish programs such as Sesame Street, 
and in addition, supply the needed 
amount of air time; and secondly that 
the length of lead time that was avail- 
able to the workshop for the creation of 
Sesame Street was of critical importance 
in our success... . 

"It is interesting to note that all 
three commercial networks have ap- 
pointed children's program directors 
since the premiere of Sesame Street 
and all three have promised less vio- 
lence and more education on their 
children's programing schedules. This is 
as it should be- public television should 
and clearly can set the benchmark 
against which all of television is judged." 

Dayton U again tries for ABC's hand 
Station goes to court asking for affiliation, 
cites current bribery charges in its plea 

A UHF television station in Dayton, 
Ohio, which failed once to persuade a 
federal court to issue a temporary in- 
junction to force ABC to return to the 
pre -1969 affiliation situation in that 
city, has tried again. 

WKEF(TV) (ch. 22), owned by 
Springfield Television Broadcasting Co., 
last week filed a renewed motion that 
would require ABC to allow WKEF to 
carry the network's programs, as it did 
in large part prior to 1969. WKEF said 
that it now has evidence that its fail- 
ure to win the ABC affiliation last year 
was due to skullduggery. 

On Jan. 1, WKTR -TV Dayton (ch. 
16) began carrying ABC programs as 
a primary affiliate. Previously, WKEF 
carried a substantial number of ABC 
programs not carried by wLwD(TV) 
(ch. 2) Dayton, which signed as an 
NBC primary affiliate in 1968. 

WKEF's principal suit charges unlaw- 
ful conspiracy by ABC and WKTR -TV 
on the affiliation decision. Its first re- 
quest for a preliminary injunction to 
return the situation to where it was be- 
fore wKTR -Tv was chosen to carry the 
ABC programs was denied last Decem- 
ber. The court found, among other 
things, that WKTR -TV had not engaged 
in any antitrust activity. 

In its new March 31 petition, WKEF 
charged that John A. Kemper Jr., then 
chairman and 30.6% owner of wKTR- 
TV, had engaged in a series of transac- 
tions with various people aimed at win- 
ning the ABC affiliation. These in- 
cluded, WKEF said, Thomas G. Sulli- 
van, then ABC regional stations -rela- 
tions manager. WKEF said that Mr. 
Sullivan had advised Mr. Kemper to 
hire for a $50,000 fee a "John L. P. 
Daley Jr." as a consultant to win the 
network contract. WKEF said that Mr. 
Kemper acknowledged that his firm, 
Kittyhawk Television Inc., had paid this 
fee over a period of months through 
Mr. Sullivan. The John L. P. Daley Jr. 
has never been identified, WKEF said. 

Mr. Sullivan, who was fired by ABC, 
faces a trial for commercial bribery in 
New York May 21. Mr. Kemper claims 
he paid the final $20,000 of the Daley 
fee to Mr. Sullivan in New York. 

The WKEF charge also alleged that 
Mr. Kemper secured the services of a 
Joe McMahon, whom he met in Florida 
at a social event and who, the petition 
stated, implied he was a friend of Theo- 
dore F. Shaker, ABC group vice presi- 
dent, and of Carmine Patti, director of 
ABC -TV station relations. Mr. Shaker 
resigned Feb. 27 in what he said was a 
dispute over "a matter of principle" 
(BROADCASTING, March 2). Mr. Patti 
was fired two weeks ago (BROADCAST- 

ING, March 30). 
The McMahon -Kemper deal, WKEF 

said, included a consultant fee to Mr. 
McMahon of $155,000 payable over a 
10 -year period, an option to buy 10% 
of WKTR -TV stock at an "extremely fav- 
orable price," and a directorship on the 
board of the station. Mr. McMahon has 
since resigned from the WKTR -TV board 
of directors. 

The WKEF document also charged 
that Mr. McMahon hired Richard 
Landsman, general manager of WAAE- 
TV Rochester, N.Y. (ch. 13) also an 
ABC affiliate, to be general manager of 
WKTR -TV contingent on WKTR -TV'S re- 
ceiving the ABC affiliation. 

WKEF also claimed that Dayton was 
removed from the jurisdiction of Bert 
Julian, ABC regional station -relations 
manager, and put under the jurisdiction 
of Mr. Sullivan after Mr. Kemper com- 
plained to Mr. McMahon that Mr. Ju- 
lian seemed to be favorable toward 
WKEF. 

At another point, according to the 
WKEF petition, Mr. Sullivan was of- 
fered 1,000 shares of WKTR -TV stock at 
$2.40 a share. WKTR -TV shares were 
then selling at $11 a share, WKEF says. 

On Feb. 28, ABC notified wicra -Tv 
that it was terminating its affiliation as 
of Aug. 30, the usual six -month termi- 
nation notice, inviting both WKEF and 
WKTR -TV to make new presentations for 
the affiliation (BROADCASTING, March 
2). 

The criminal charge against Mr. 
Sullivan was filed by Robert Kaufman, 
ABC vice president and general attor- 
ney. 

ABC said it learned of the alleged 
bribery when it began preparing its de- 
fense against the antitrust charges filed 
by WKEF. 

Both Dayton U's have been contend- 
ing for the ABC affiliation since 1968 
when wLwD(Tv) (ch. 2) there switched 
to NBC primary. ABC sought then to 
get the FCC to intervene against the 
WLWD affiliations change, but failed. 
WKEF had carried the ABC programs 
on a per- program basis until the net- 
work last November signed a primary 
affiliation contract with WKTR -Tv, effec- 
tive Jan. 1. 

Following disclosure of the bribery 
charges, the FCC announced a wide - 
ranging investigation into the question 
of licensees getting network affiliations 
through bribery. ABC, it is understood, 
has filed reports on the Dayton matter 
with the commission. Hearings, ordered 
closed to the public, will be conducted 
by Chief Hearing Examiner Arthur A. 
Gladstone. So far no hearing dates 
have been set. 
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THE GREAT THING ABOUT THIS AWARD IS 

THAT WHEN ONE AP MEMBER WINS IT -WE ALL WIN. 
All together, the winners of this year's AP Annual Membership Cooperation Awards 

provided their fellow newsmen at 3224 member stations with thousands of stories of 

local, regional and national interest. 
They are to be congratulated on their achievement. 
But then so are we all, because their awards symbolize the vastly more 

significant achievement in which all AP stations share: the more than 90,000 stories that 
move on AP wires each year, which stations all over the country provide within the 
extraordinary network of cooperation known as The Associated Press. 

50 Rockefeller Plaza, New York, N.Y. 10020 



iloyiia CiEy Suite 
at Ehe .,fe 

April 5th to 9th 

Ambassador East Hotel 
1300 North State Parkway 
Chicago, Illinois (312) SU 7-7200 

In Attendance: 
H. B. LaRue, Jerry Liddiard, 
Fred Vance, Edna Goldnick 

We have 30 different station and CATV 
situations to discuss with you including: 

AM's 
PACIFIC NORTHWEST -fulltime 
grossing $275,000, asking $325,000 
terms. 

FULLTIME -cash flow '500,000, 
priced $4.5 million. 

CATV's 
Various parts of country, 1,000 fo 
20,000 connections. 

HONOLULU 
-attractive fulltimer, excellent fa- 
cility, priced for immediate sale. 

FM's 
Class B, top 10 markets. 

U's 
Top 10 markets 

WEST 
-Fulltime C &W doing $900,000 
yearly ... $225,000 cash flow ... 
$2,250,000 terms. 

SOUTHEAST 
$200,000 cash flow, $2,000,000 
terms ... 2 properties involved. 

NORTHEAST 
Fulltime cash flow $75,000, priced 
at $600,000. 

2 SMALL MARKET TELEVISION STATIONS 

-each priced $850,000 terms, ex- 
cellent growth markets, billings 
moving up fast. One has $850,000 
in physical assets ... boom areas. 

ït:a 3tue flCeDfa jfirokerg .lfuc. 

116 CENTRAL PARK SOUTH 

NEW YORK, N. Y. 
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Rapproachment in Atlanta renewals 

Black coalition says it's satisfied 
with changes at 22 out of 28 stations 

Citizen -group participation in license - 
renewal proceedings appeared to enter 
a new era last week. Where groups in 
the past focused their attention on in- 
dividual stations about which they had 
complaints, Atlanta's blacks used the 
license -renewal process to deal with all 
23 stations in Atlanta, and obtained 
statements of policy acceptable to them 
from 22. 

The statements, filed with the FCC, 
pledge the stations to initiate or to con- 
tinue and expand programs to hire 
blacks and to sharpen efforts to de- 
termine, and serve, the programing 
needs of Atlanta's black community - 
47% of the city's population. 

Some of the statements, particularly 
those from the city's three VHF sta- 
tions, called attention to what the out- 
lets were already doing, in terms of 
employment and programing, to serve 
the blacks. But the statements call for 
new efforts by all. 

The statements -they are not agree- 
ments, as such -are the result of ne- 
gotiations the stations conducted with 
the Community Coalition on Broadcast- 
ing- composed of 20 black organiza- 
tions -which had accused all of the 
stations of discriminating against blacks 
(BROADCASTING, Jan. 12). 

The talks date back in some cases to 
last summer, when the local branch of 
the National Association for the Ad- 
vancement of Colored People initiated 
them. The coalition late in February 
obtained a 30-day extension of the 
March 1 cut -off date for filing petitions 
to deny renewal applications, to enable 
it to conclude its negotiations. The 
Georgia stations were due for renewal 
on April 1. 

The coalition is still negotiating with 
two AM'S -WRNG and WYZE. The com- 
mission last week granted another two - 
week extension of the deadline against 
petitions to deny. 

It has already filed petitions to deny 
against the renewal applications of four 
stations, including one TV- wjas -Tv, 
WGtJN (AM ), WTJH(AM), and wAvo(AM). 
The coalition charged them with failing 
to ascertain adequately the community's 
needs (they did not, the coalition said, 
consult with what it considered were 
leaders of the black community) or to 
provide programing responsive to the 
needs of blacks, it also charged them 
with discriminating against blacks in 
their employment practices. 

However, wJRJ -Tv asked the com- 
mission for a two -week extension of the 
cut -off deadline, presumably indicating 

a desire to continue negotiations with 
the coalition. The commission granted 
the request. 

The details of the statements that 
satisfied the coalition varied according 
to the size of the station involved. But 
all promised to maintain a continuing 
consultation, usually on a monthly 
basis, with the coalition, and to an- 
nounce it would meet with other in- 
terested groups. 

The meetings will not only provide 
the coalition with an opportunity for a 
continuing input into the stations' pro- 
graming plans but will enable it to 
keep abreast of the stations' efforts to 
live up to elements in their statements. 

Most promised not only to make an 
affirmative effort to hire blacks but to 
provide the on -the -job training pro- 
grams, if none existed, and to slot 
blacks in significant managerial, tech- 
nical and on -air positions. 

Two stations- wAOK(AM) and WERD- 
(AM) -promised to appoint one black 
each to their boards of directors. WAGA- 
TV will use a black reporter who has 
been an on- camera personality as an- 
chor man of its 6 p.m. and 11 p.m. 
Saturday night news; WQxt -TV said it 
would use a black on- camera newsman 
in its Sunday night news program. 

WAGA -TV and WQxt -TV each promised 
to sponsor a black student at a seminar 
program at the Columbia School of 
Journalism this summer; WAGA -Tv said 
it will hire as a trainee the person it 
sends. WPLO -AM -FM said it is training 
blacks for careers in broadcasting on a 
$500- per -year scholarship fund. 

WSa- AM -FM -TV disclosed plans to 
fund a number of black students. It 
will establish four $900 summer fellow- 
ship programs for Georgia school teach- 
ers, two of them to be minority -group 
members, who will spend six weeks at 
the stations discussing "matters of com- 
mon interest and concern." 

The stations will also establish two 
$500 scholarships at Clark College, in 
Atlanta, "to encourage greater knowl- 
edge of broadcasting, and more par- 
ticipation by minorities in the fields of 
radio and television." 

The blacks' feeling that their special 
needs have not been met is reflected 
in the programing promises most sta- 
tions made in their statements. They 
said they will provide substantial news 
and public -affairs coverage to reflect 
"broadly" life in the black community. 
They also said they will carry programs 
dealing with poverty and the steps -in- 
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SOME OF BOSTON'S 
BIGGEST PROBLEMS 
ARE VERY SMALL 
In an angry, crowded, polluted 
world an orphan can get over- 
looked. The "perfect white 
baby" gets adopted. But the 
child with a medical, emotional, 
or intellectual problem - or 
who isn't white - waits. Waits for 
parents who want him. Not out of 
pity. Out of love. Six months ago on 
WNAC -TV's "FOCUS" series the Massachu- 
setts Adoption Resource Exchange began 
telling people about these "children who 
wait ". Since then, the adoption rate of these 
children has doubled. A lot of dedicated 
people worked hard to achieve this. Boston 7 

is proud to have helped. 
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eluding government help -that can be 
taken to deal with it. 

Some stations promised to appoint 
a black employe to handle requests for 
news coverage of, as well as for public - 
service announcements from, the black 
community. 

They also promised to announce the 
availability of their facilities for public - 
service announcements. 

Some of the stations, in addition, 
said they would provide children's pro- 
graming in which black youngsters 
would participate. Some promised, also, 
programs that would feature black tal- 
ent and be directed by blacks. 

WQXI-TV listed several programs 
aimed at blacks it said it had been con- 
templating before entering talks with 
the coalition. One, on Black Heritage, 
to be shown in prime time, "is one 
which we had evaluated as consistent 
with our wish to serve the public," 
WQxI -TV said. 

The blacks' concern over pre -emption 
of network programs of interest to mi- 
nority groups was reflected in promises 
of some stations, including wQxl -Tv, to 

give the coalition a direct say in deci- 
sions on programing. The stations said 
they would not pre -empt such programs 
without consultation with the coalition. 
However, wQxt -rv, which said its policy 
is to carry such programs when sched- 
uled, added that it would retain ulti- 
mate power of decision on preemp- 
tions. 

Some of the stations also acknowl- 
edge the pre -eminent position of the 
black community to judge programing 
aimed at it. The statement filed by 
wERD(AM), for instance, states, "WERD 
understands that, in deciding what con- 
stitutes the tastes, needs, desire and in- 
terests of the black community, the 
views, opinion and leaders which are 
representative of its members and the 
authenticity of portrayals of black life, 
culture and values, the best judge is the 
black community itself." 

The statements take the stations be- 
yond hiring and programing matters. 
All agreed in one way or another to 
aid black -owned business. They said 
they will broadcast news concerning 
black enterprises and promotions of 

Johnson's new formula: 
A political giveaway 
FCC Commissioner Nicholas Johnson, 
who feels that "the Big Broadcasting - 
Big Business axis has kidnapped and run 
off with the democratic process," has 
suggested a means of its recovery: Make 
television time available free to all can- 
didates for public office. 

This would not only dissolve the 
problem of soaring campaign costs, he 
noted; it would free candidates from 
dependence on large contributors who 
often seek special- interest legislation in 
return for their campaign favors. 

Another evil he sees the proposal 
eliminating is the exercise of control by 
a private group over "televised commu- 
nications in ways that both affect the 
outcome of the election and contribute 
to its private profit." 

The commissioner's proposal, F bor- 
rowed from England, has these other 
facets: The free time should be equally 
apportioned among all major party 
candidates, distributed to others based 
on votes received in previous elections; 
purchase of additional time should be 
prohibited; candidates should be pro - 
hibited from using segments of less than 
five minutes, and candidates who use 
political propaganda films and advertis- 
ing techniques should immediately be 
required to submit to a debate, news 
conference or interview over which 
they have no control. 

Commissioner Johnson, who ex- 
pressed his thoughts on the relationship 
between politics and broadcasting in a 

speech at Princeton, acknowledged his 
plan left many questions unanswered. 
But he felt it was important, first, to 
agree on "basics" -that is, provide for 
"equal access to television," give all 
candidates "more time than they can 
now afford," "eliminate the influence of 
corporate and other major donors, min- 
imize the influence of the political TV 
commercial "and give the viewer a 
better opportunity to participate intel- 
ligently" in the process of self- govern- 
ment. 

The commissioner suggested that 
a forerunner of his plan could be the 
"one -third time rule" that he and pre- 
vious members of the commission have 
proposed. This would require each net- 
work- affiliated station to provide one 
third of its prime time for purposes 
"other than profit -maximizing program- 
ing." He sees this resulting, in practice, 
in networks feeding affiliates public af- 
fairs, cultural, and educational program- 
ing- "anything other than the lowest - 
common denominator, commercially 
laden fare we're now offered." 

With programing staggered by the 
networks, the viewer would have a 
choice, he said. 

What's more, he added, once broad- 
casters became accustomed to offering 
something "other than profit- maximiz- 
ing programing each evening," it would 
be easy to make some of that one -third 
time available for political purposes 
prior to elections. 

"Of course," he added, "free political 
time could be provided by the FCC 
without the need for the one -third time 
rule." 

black business and government execu- 
tives. Many also said they would open 
accounts in black -owned financial in- 
stitutions or provide business for other 
black -owned enterprises; WQxI -TV said 
it would urge its suppliers to follow a 
similar policy. Wico(AM), a black -ori- 
ented station, said has retained a black 
public -relations firm. 

ABC radio affiliates 
approved by FCC 
Sixteen requests for waivers of the lim- 
itation on the number of affiliates al- 
lowed for ABC's "Four Specialized 
American Radio Networks" were grant- 
ed by the FCC last week. The commis- 
sion denied the requests of nine stations 
for affiliation. 

Waivers were granted for AM sta- 
tions KJOY Stockton, Calif.; WMEN Tal- 
lahassee, Fla.; WDEC Americus, Ga.; 
WPNO Auburn, Me.; WROA Gulfport, 
Miss.; KLIN Lincoln, Neb.; WKSN James- 
town, N.Y.; wmRC Hickory and WISP 
Kinston, both North Carolina; KQWB 
Fargo, N.D.; WASC Spartanburg, S.C.; 
KISD Sioux Falls, S.D.; KSVN Ogden, 
Utah; WILA and WYPR Danville, Va., 
and witAc Racine, Wis. 

Denied were applications filed by 
KHAK Cedar Rapids, Iowa; KQYX Joplin, 
Mo.; WYOB Massena, N.Y.; KTIX Pen - 
delton, Ore.; KBYG and KHEM Big Spring 
and KNEP San Angelo, both Texas; 
KEYY Provo, Utah; WELK Charlottes- 
ville, Va. 

In a May 1969 order the commission 
requested ABC to limit its AM affilia- 
tions and disaffiliate when necessary in 
markets with more than one AM to no 
more than one affiliate n a two- three - 
or four- station market and no more 
than two affiliates in a five -station mar- 
ket. The commission said the main pur- 
pose of the limitation was to promote 
diversity of news. 

In granting waivers in several of the 
present cases, the commission said 
doubts were resolved in favor of the li- 
censee affiliate, but "the latitude we 
have shown in these instances should 
not be taken as indicative of our future 
course." 

Johnson rejects Carswell 
FCC Commissioner Nicholas Johnson 
was among more than 200 former law 
clerks to Supreme Court Justices who 
banded together last week to oppose the 
appointment of G. Harrold Carswell to 
the Supreme Court. In a letter sent to 
every senator, the lawyers said ap- 
proval of Judge Carswell would be a 
"disservice to the American public." 
Others in the group included Federal 
Trade Commissioner Philip Elman and 
former Secretary of State Dean Ache- 
son. Commissioner Johnson was a law 
clerk to Justice Hugo Black. 
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KOMO -TV is recognized as the 
Pacific Northwest's leader in color 

techniques, equipment and staff. 
The custom designed, self- contained 

Mobile Video Center from RCA 
is capable of using six RCA 

Plumbicon color cameras. Coupled 
with the latest and finest television 

equipment and a technical and 
production staff of proven excellence 

and broad experience, KOMO -TV 
provides service and versatility 

unparalleled in the Pacific Northwest. 

... is a Television Station on wheels 

ItOMOBILITY 
... and a Radio Station with wings! 

KOMO Radio, ratings leader and 
respected pioneer, serves its KOMO 

Country audience with a familiar 
flair. The right music, pertinent news 

and popular public service features 
keep KOMO on top. On an even 

higher level, an accomplished 
technical staff has given KOMO's 
air patrol the most distortion -free 

sound in the area, maintaining the 
high quality reception listeners are 

accustomed to hearing 24 hours a day. 

This is Leadership: 

I ̀O M O I T V4 . I ̀OM O RADIO 1000 
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Demerits sought 
for combinations 
License challengers want 
FCC to alter policy on 

comparative hearings 

Hampton Roads Television Corp. and 
Community Broadcasting of Boston 
Inc., competing applicants for channels 
3 and 7 in Norfolk, Va., and Boston, 
respectively, last week asked the FCC 
to revise its policy statement applying 
to comparative hearings involving regu- 
lar renewal applicants. 

The two groups, which are respec- 
tively seeking to supplant WTAR Radio - 
TV Corp. and RKO General Inc. as 
licensees of WTAR -TV Norfolk and 
WNAC -TV Boston, proposed that the 
commission enact a rule providing that 
in such comparative hearings, the corn - 
mission will give preference to the re- 
newal applicant for substantial com- 
munity service, if the license of the 
station involved represents the only 
mass -communications facility owned by 
the licensee. 

But if the licensee owns two or more 
such facilities (defined by the petitioners 
as "a broadcasting station, a CATV 
system, or a daily newspaper "), pref- 
erential treatment will be given "only 
for outstanding service to the commu- 
nity by the station during its past li- 
cense period. A demerit will be given 
for poor service to the community by 
the station whose license is at issue in 
either event," the groups proposed. 

The commission's policy statement 
provides that preferential treatment will 
be given to an incumbent licensee if he 
has a record of having "substantially" 
served his area. It also says the com- 
mission should not restructure the 
ownership of the industry on a case - 
by -case basis and that a good perform- 
ance record may outweigh preference 
for a challenger on such factors as in- 
tegration of ownership and of manage- 
ment. The statement emphasizes the 
need for stability in the industry 
(BROADCASTING, Jan. 19). 

Hampton Roads and Community 
Broadcasting disputed the commission's 
position that cases involving diversifica- 
tion of ownership are better handled 
through the rulemaking rather than the 
hearing process. The stations called in- 
stead for a combination of the processes, 
which they said their proposed rule 
would provide. 

"The commission has a right, and 
indeed an obligation, to demand sub- 
stantial service to the community from 
every licensee. The commission also 
has an obligation under the First 
Amendment to assure that there are 
multiple and diverse voices in the mar- 

ketplace of ideas," the groups told the 
commission. 

The petition comes a week after the 
commission adopted a proposed rule to 
bar the owner of any full -time broad- 
cast station from acquiring another in 
the same market, and a notice of pro- 
posed rulemaking designed to fragment 
existing multimedia combinations of all 
sizes, including those involving news- 
papers in the same market. 

The commission also last week dis- 
missed a petition filed by Hampton 
Roads for reconsideration of the com- 
mission's order designating WTAR -TV'S 
renewal application for hearing. The 
order stated that the hearing would be 
governed by the policy statement. The 
commission also denied a request that 
it waive rules providing that reconsid- 
eration in such cases will be entertained 
only when they relate to an adverse 
ruling affecting the petitioner's par- 
ticipation in the proceeding. 

Moss is target of 
conflict charges 
Reported by favorable terms 
from savings- and -loan firm 
bring him under scrutiny 

Representative John E. Moss (D- Calif.), 
leading congressional battler to force 
government agencies to take the lid off 
their activities and a prime advocate of 
consumer protection through legislation, 
found himself taxed with conflict of 
interest last week. 

Reportedly, Mr. Moss, a member 
of the House Commerce Committee and 
who introduced legislation last June 
that would permit banks and savings - 
and -loan associations to operate mutual 
funds, got a $51,800 mortgage on a 
$60,000 house he bought last August 
on Capitol Hill. This is a 13.6% down 
payment. His interest, which he secured 
from the Northern Virginia Savings and 
Loan Association, Arlington, Va., is 
for 7% over a 30 -year period, according 
to the Washington Post in its April 2 
issue. Average mortgage terms in the 
Washington area, according to the Post, 
are 7.9% interest, 29% down payment 
and 25 years to pay. 

Mr. Moss, who now says he opposes 
the bill, is chairman of the subcom- 
mittee that is considering it. It passed 
the Senate last year. 

Denying any impropriety, Mr. Moss 
was quoted as saying: "If I were for 
sale, it would take a hell of a lot more 
than a mortgage to buy me. There was 
no commitment given, none implied and 
none felt." 

Bankers seek easing 
of FCC's 1% rule 
They want 10% ceiling 
on holdings in media, 
changes regarding filings 

The American Bankers Association last 
week pressed its case for amendment 
of the FCC's multiple ownership rules 
as they apply to the broadcast holdings 
of banks. 

Last November, at the request of the 
ABA, the commission solicited com- 
ments on what information banks should 
file about their holdings and how much 
broadcast stock they should be allowed 
to own (BROADCASTING, Nov. 24, 1969). 

In its comments last week the ABA 
told the commission the public interest 
would be served by increasing the pres- 
ent cross -ownership attribution rules ap- 
plicable to bank -trust departments from 
the present 1% to 10 %. ABA also said 
the commission should eliminate the 
present requirement that the depart- 
ments file copies of all trust agreements 
(or abstracts thereof) which in the ag- 
gregate hold 1% or more of the stock 
of a broadcast licensee. 

ABA said a 10% limitation would 
be an "appropriate benchmark," con- 
tending that while 1% may be ade- 
quate with respect to avoiding unneces- 
sary disruption of broadcasters' capital 
supply from mutual funds, "it is hope- 
lessly inadequate with respect to bank - 
trust accounts." 

Special conditions controlling the vot- 
ing of stock held in trust by banks, and 
the structuring of bank -trust depart- 
ments indicate that a 10% limitation 
would be "well within the bounds of 
safety with respect to concerns over 
undue concentration of control over 
the broadcast media and that lower 
benchmarks would impose upon such 
holders a virtually impossible task, that, 
in turn, would seriously contract the 
sources of financing for the media," 
ABA maintained. 

The commission's present reporting 
requirements for trust agreements rep- 
resent an "exercise in futility," ABA 
contended, adding that the "sheer vol- 
ume of such trust agreements required 
to be filed would overwhelm the com- 
mission's staff, to say nothing of its 
file storage facilities." 

In joint comments, Time -Life Broad- 
cast and RKO General Inc. supported 
ABA's position regarding the trust -fil- 
ing requirements and increasing the 
cross -ownership limitations applicable 
to bank -trust departments from 1% to 
10 %. 

The licensees agreed with ABA that 
trust departments acquire stock for in- 
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"WE MUST REACH 
OUR CHILDREN 

BEFORE THE PUSHERS 
REACH THEM" 

The following editorial ivas presented by Leonard J. Patrice!!!, President, Broadcast- Plaza, Inc., Hart- 
ford; on WTIC Radio and Television on December 19 and 20, 1969. 

The root cause of Connecticut's drug epidemic is ignorance. 
Adults know next to nothing about drugs. Teenagers pick up a great deal of knowledge and an equal amount 

of misinformation in a rather haphazard fashion - usually from drug users or pushers. 
A high school teacher reminded us of the part ignorance plays in the spread of drugs in a letter she sent about 

a week ago. Let nie read you part of it: 
' "In this day ail age, we cannot reach our students with methods and materials used ten years ago. These are 

outdated and have lost their relevance. I am finding that I do not have the answers to the questions my students ask. 
What is my next step? I can't believe that I am the only one inadequately prepared to teach this subject." 

This teacher is definitely not the only one unprepared to teach about drugs. Drug education has not kept up 
with the drug epidemic. 

I-Iowever, in looking for an :answer to her question, we found that pioneer work in drug education has begun 
right here in Connecticut. The Stamford Public School System ha; just completed a 96 -page curriculum and guide 
that begins the drug education process in the fourth grade and continues it through high school. This procedural 
guide helps teachers, counselors, school nurses and other personnel who would normally come into contact with 
young drug users. 

The Stamford Curriculum is so good, the state hopes to provide each public school in Connecticut with a copy. 
However, in order to reach far more students, WTIC will print thousands of additional copies of this 96 -page guide 
and make them available at our expense to any teacher, school official or school board member who wants them. 
This offer is made not muh to public, private and parochial schools in Connecticut, but also to all the schools in 
neighboring dates served by WTIC Radio and Television. The guide should be printed and ready for distribution 
shortly after the first of the year. To get a copy, just send a request on your school letterhead to Drug Study Guide, 
WTIC, 3 Constitution Plaza, Hartford." 

We admit that taking on the printing and distribution. of a state document is rather unusual. We admit that 
sending a public school curriculum to private and parochial schools and schools in other states is also unusual. But 
the drug epidemic is most unusual. We have to do something about ignorance, the root cause of the drug epidemic. 
We must reach our children before the pushers reach them. 

*Thus far, WTIC has printed 18,000 copies of the 96 -page Stamford Curriculum and almost all 
have been distributed or spoken for. Requests have conte from 158 of Connecticut's 169 cities and 
towns, from 220 cities and towns in New York, 103 in New Jersey, .124 in Massachusetts and 41 in. 

Pennsylvania ... in fact, f rom 39 states, the Virgin Islands, Canada. Spain and West Germany. 

WTIC ® TV-AM - FM 
Broadcast -Plaza. Inc., Hartford, Connecticut 
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vestment rather than control purposes 
and that "fiduciary safeguards" would 
preclude banks from voting stock for 
their personal purposes or from being 
"corporate voices" in broadcast man- 
agement. 

And the groups said they felt the 
commission was correct in assuming 
that the filing of trust agreements ad- 
ministered by banks could be "dis- 
pensed with entirely." 

Other financial and management con- 
nections between banks and licensees 
are also being looked at by the corn - 
mission. 

WFGA -TV, WTOP and CBS 

win innovator honors 
Gold plaques for top winners of the 
1970 American Research Bureau, Belts- 
ville, Md., Innovator Awards will go to 
WFGA -TV Jacksonville, Fla., WTOP -AM- 
FM Washington and CBS Radio Spot 
Sales, New York. The first -place win- 
ners, named Sunday (April 5), are 
Harold Baker in the television station 
category, Michael J. Heimberg for ra- 
dio stations and Jerome Greenberg for 
station representatives, respectively. 

The names of other plaque winners, 
as well as those whose entries in the 
competition were selected for special 
mention, will be posted in the ARB 
hospitality suite (500) at the Conrad 
Hilton during the National Association 
of Broadcasters convention in Chicago. 

The ARB awards program is an an- 
nual event to give national recognition 
to people in the broadcast advertising 
industry for creative and innovative 
applications of audience research to 
station sales, programing and other 
phases of station operation. 

Winners are: 
Television stations - First: Harold 

Baker, WFGA -TV Jacksonville, Fla. Sec- 
ond: James A. Landon, Cox Broadcast- 
ing Corp., Atlanta. Third: Philip F. 
von Ladau, Metromedia Television, Los 
Angeles. 

Radio stations -First: Michael J. 
Heimberg, WTOP -AM -FM Washington. 
Second: Fred Kaufman, KOMO(AM) 
Seattle. Third: Clayton Kaufman, 
WCCO -AM -FM Minneapolis. 

Station representatives -First: Jerome 
Greenberg, CBS Radio Spot Sales, New 
York. Second: Ken Mills, Katz Tele- 
vision, New York. Third: Marty Mills, 
Metromedia Inc., New York. 

Certificates of merit -Russell Smith, 
WBBM -AM -FM Chicago; Michael J. 
Heimberg, WTOP -AM -FM Washington; 
William Weaver, KWIZ -AM -FM Santa 
Ana, Calif.; E. Boyd Seghers Jr., WON - 
(AM) Chicago; Robert T. Hall, KABC- 

AM-FM Los Angeles; Den Mills, Katz 
Television, New York; John J. Carter, 
Edward Petry & Co.; Marvin Roslin, 
RKO Radio Representatives Inc. 

L. A. seeking balance in minority- hiring 
Justice Department's pact with motion -picture producers 
and three networks follows EEOC probe last year 

For years, blacks and other minority - 
group members have complained they 
were discriminated against in their ef- 
forts to obtain craft jobs in the motion - 
picture and television industries in Los 
Angeles. An Equal Employment Op- 
portunity Commission investigation last 
year found illegal discrimination did 
exist in the motion -picture industry. 
The unions supplying both industries 
with their craft labor were found to 
have 800 minority -group members, in- 
cluding 45 Negroes, out of a total 
membership of 12,000. 

Last week, the Justice Department 
announced agreements with the three 
television networks, 73 motion -picture 
producers and the unions that supply 
their craft labor. The objective is to 
abolish job discrimination against Ne- 
groes and persons with Spanish sur- 
names. 

The agreements, which became ef- 
fective April 1, are intended to insure 
that 20% to 25% of all daily craft 
employment is made available to min- 
ority workers. The agreement with the 
three networks also contains provisions 
to insure nondiscrimination in hiring 
workers for clerical and administrative 
jobs at .ABC and CBS. 

The agreements, which were negoti- 
ated over a two -month period, enable 
the two industries involved and the 
unions to avoid Justice Department 
suits alleging violations of the equal- 
employment provisions of the 1964 
Civil Rights Act. After finding viola- 
tions of those provisions in its investiga- 
tion of the motion -picture industry, the 
EEOC referred the matter to Justice, 
which expanded the inquiry to include 
the television networks and their sup- 
porting unions because of the sub- 
stantial interchange of work force be- 
tween the two industries. 

NBC, the only one of the networks 
to issue a statement, said it "has a 
strong record of encouraging minority 
employment. We applaud the agree- 
ments which will increase minority em- 
ployment in the craft union jurisdic- 
tions. NBC will, of course, continue its 
own affirmative efforts to expand equal 
opportunity of employment throughout 
its operations." 

The agreements require the motion - 
picture producers, networks and unions 
to take affirmative steps to comply with 
the equal -employment opportunity law. 
And Jerris Leonard, assistant attorney 
general in charge of the civil rights di- 
vision, said: "The relief negotiated here 
is at least as comprehensive and as 
effective as that which a court would 

order." 
The union local principally involved 

in the departments' agreement with the 
networks is Stagehands Local 33 of the 
International Alliance of Theatrical 
Stage Employes and Moving Picture 
Machinery Operators, of Los Angeles. 
Three other IATSE locals in Los 
Angeles- motion -picture photographers, 
sound technicians and film editors -as 
well as the parent union, signed the 
agreement also. 

The principal ingredient in both 
agreements is the suspension of the tra- 
ditional roster system so far as minor- 
ity -group members are concerned; a 
separate pool was created for them, and 
is to be filled by affirmative action re- 
cruiting. 

The agreement with the networks 
calls for daily referrals at a ratio to 
insure that 20% of all craft jobs are 
made available to minority group 
workers for each of six consecutive 
weeks; subsequently the rate of referral 
will be one minority -pool member for 
each three referrals from the general 
pool. 

After two years, the two pools will 
be merged, and all referrals will be 
made "on a nondiscriminatory basis re- 
gardless of race, color, religion, sex or 
national origin." The terms of the non- 
discriminatory referral basis will be de- 
termined by the networks and Local 
33, subject to Justice's approval. 

Both agreements provide for on -the- 
job training financed by the companies 
to provide trained minority -group work- 
ers to perform the more complicated 
craft jobs. The television program pro- 
vides for 12 trainees -three each se- 
lected by ABC, CBS, NBC and Local 
33 -for two 12 -month courses. The 
trainees will be guaranteed a minimum 
salary of $100 for a 40 -hour week. 

The agreements also ban preference 
of referral because of union member- 
ship status or because of family or per- 
sonal relationship with any person em- 
ployed in the television or motion -pic- 
ture industry. A principal complaint of 
minority-group members is that union 
membership -and the jobs that go with 
it -is handed down within families. 

The provisions dealing with admin- 
istrative and clerical employment sug- 
gest that ABC and CBS have been 
lagging in hiring minority -group mem- 
bers for such work. The two networks 
are directed to make an affirmative 
effort to recruit white collar workers 
from among minority -group members. 
CBS in addition is to make an effort 
to contact all minority -group workers 
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Broadcasting is the 
world's largest disseminator 

of information. 
The news services 

are the largest gatherers 
of information. 

How do you mesh them? 

One way to start is for each to 
know more about the other. 
Some of the steps we've taken 
at UPI: 

We operate a radio news 
network ourselves. It's a service 
of value to the industry. And 
it has taught us, firsthand, 
a lot about the problems of 
broadcasters. There have been 
a lot of changes in our 
newswires as a result. 

We have our editorial people 
spend a lot of time working at 
stations to get a better idea of 
what it's like at the other end 
of the pipe. 

We've produced a new 
Broadcast News Stylebook 
which combines what we've 
learned and what you continue 
to teach us about broadcast 
news writing. 

If you want a style book let us 

know with the coupon. 
We don't give it away because 

we think it's of value. So, 
apparently, do others judging 
from the thousands of orders 
we've received. 

And if you have some ideas for 
us, we'd like them. 

UPI 
the original broadcast news service 
Ir 

tr_ 

UPI 
220 East 42nd Street, New York, N.Y. 10017 

(please check appropriate box or boxes) 

Yes, I am interested in UPI's Broadcast News Stylebook. 
(Note: copies are $1; 504 for lots of 10 or more) please send 
me_ copies. My check for -is enclosed. 

Yes, I do have some ideas on the subject of broadcast news 
that I'd like to talk over with you. 
Please get in touch. 

Name 

Station Call Letters 

Address 

City State Zip 

.91 
B 
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who applied for work after Jan. 1, 
1968, but who were not hired and to 
permit them to file new applications. 

The agreement notes that NBC as- 
serts it has developed and implemented 
an affirmative action plan designed to 
enhance the employment opportunities 
for minority -group members at all 
levels of employment, including admin- 
istrative and clerical. The plan also in- 
cludes recruiting and training workers, 
and skills inventories and promotional 
opportunities. 

FCC airs WXUR 
renewal issues 

A.Ieged one -sided 
programing is sticking 
point in oral argument 

In oral argument before the FCC last 
week, detractors of the programing of 
WXUR -AM -FM Media, Pa., licensed to 
Brandywine -Main Line Radio Inc., con- 
tended that the station is a one -sided 
platform for the views of right -wing 
fundamentalist Dr. Carl McIntire and 
that the stations' licenses should not be 
renewed. 

Attorney for Brandywine -Main Line 
countered that the station represented 
a variety of religious and political views 
and that those associated with the sta- 
tions were being wrongly maligned as 
"bad people." 

An attorney for intervenor, the Great- 
er Philadelphia Council of Churches, 
whose complaints led to the renewals 
being set for hearing, said Brandywine - 
Main Line had "misrepresented" its pro- 
graming plans to the commission, hav- 
ing added programs not described in its 
transfer application and reneged on a 
promise to present a balance of reli- 
gious programing. He charged that wxuR 
management added a program ostensi- 
bly aimed at providing the views of 
other persuasions- Interfaith Dialogue 
-only after the Media borough gov- 
ernment passed a resolution condemn- 
ing the stations' programing, and that 
wxuR made only feeble attempts to 
sustain the program. 

The council's attorney charged the 
stations with reciting a one -sided 
"litany of issues" on issues of national 
importance, such as the Vietnam con- 
flict and church union. 

A Broadcast Bureau attorney's argu- 
ment was essentially a corroboration 
of that of the council. The attorney said 
the stations had never wavered from a 
position that views opposing a policy 
of all-out military victory in Vietnam 
were Communist -inspired. 

Counsel for the WXUR stations told 
the commission that detractors of the 
stations had maligned those associated 

with them, especially Dr. McIntire, as 
undesirables airing unhealthy prop- 
aganda. The WXUR stations do present 
admittedly conservative views, the at- 
torney said, but have provided "ve- 
hicles for other viewpoints," such as 
Presbyterian church services, Interfaith 
Dialogue, and representatives of liberal 
-"even Socialist and Communist" - 
groups. 

As for alleged misrepresentation of 
programing plans, the attorney said the 
commission requires a description of 
categories rather than content, and that 
the wxuR stations had aired programs 
consistent with those categories de- 
scribed in their transfer and renewal 
applications. 

Denying that station management had 
made only a half -hearted effort to sus- 
tain Interfaith Dialogue, WXUR counsel 
said requests made to clergy in the 
Media -Philadelphia area to appear were 
either ignored or turned down. 

And the WXUR spokesman denied that 
the stations failed to meet the needs of 
the Media community or violated fair- 
ness- doctrine requirements. He claimed 
that Dr. McIntire sent tapes of his 
broadcasts to persons affected inviting 
them to express their viewpoints, and 
that "there is not one shred of evidence 
in this record to suggest that we did not 
meet any need" in Media. 

In a rebuttal period, the church 
council's attorney said the council never 
intended to imply that WXUR program- 
ing was "offensive." 

Rather, he said, the council's view 
was that Media, a community with only 
one broadcast outlet, was entitled to 
have more than one viewpoint expressed 
and fairness -doctrine requirements sat- 
isfied. 

Dr. Carl McIntire, who broadcasts 
frequently on WXUR- AM -FM, heads Faith 
Theological Seminary in Philadelphia, 
which owns Brandywine -Main Line. 
The seminary acquired the stations in 
1965. 

In 1967 the stations' renewals were 
set for hearing after the commission's 
Broadcast Bureau agreed that the sta- 
tions had violated the fairness doctrine 
in failing to present views contrasting 
with those of Dr. McIntire. In a 
1968 initial decision, former Hearing 
Examiner H. Gifford Irion found that 
the stations had complied with the doc- 
trine, and recommended renewal. 

Fund raisers for CPB 

The Corp. for Public Broadcasting has 
appointed Thaddeus Holt and Roland E. 
Fenz to help encourage private contri- 
butions to CPB at the national level and 
to aid stations in their fund- raising 
efforts. Mr. Holt is former president of 
Leacock Pennebaker Inc.; Mr. Fenz 
comes from KQED(TV) San Francisco. 

Missing U wants 
to be found 
Station sues ARB for 
`negligence' in dropping 
it from November report 

A small- market UHF station last week 
added to the woes of the American 
Research Bureau, whose November 
1969 ratings sweep produced howls of 
protests from television broadcasters 
across the country who said the reports 
revealed unbelievable losses of audi- 
ence. 

KLNI -TV (ch. 15) Lafayette, La., 
filed suit to recover $625,000 in dam- 
ages from the rating service. The sta- 
tion says it was wrongfully dropped 
from the ARB November 1969 report 
and that ARB "refused or failed" to 
publish correction notices. 

However, the basis of KLNI -Tv's com- 
plaint is different from those of broad- 
casters who questioned the accuracy of 
ARB surveys indicating sharp audience 
losses (BROADCASTING, Feb. 9). KLNI - 
Tv is attacking ARB's action in chang- 
ing the standards for determining which 
stations would be included in the re- 
ports. 

ARB says the station's exclusion was 
the unexpected result of a change in 
requirements that was actually intended 
to make it more likely that the station 
would be included. It is changing its 
minimum reporting standards for the 
February-March survey. 

KLNI -TV, in a suit filed last week in 
the U.S. District Court in Washington, 
said that because of its exclusion from 
the November report it has lost adver- 
tising income and suffered damage to 
its reputation. 

It also said that unless the court 
grants its requested relief, it "may be- 
come unable to continue television serv- 
ice to the public... . 

Besides its request for damages - 
$500,000 in punitive damages, $125,- 
000 for loss of revenue and injury to 
its broadcast reputation -it is seeking 
an order directing ARB to include it 
in the February-March 1970 Lafayette 
market report and all subsequent ones. 

KLNI -TV contracted for ARB's semi- 
annual survey in November 1968, and 
its television audience data appeared in 
ARB's reports following the November 
1968 and February-March 1969 sur- 
veys. 

But, "without effective notice," KLNI - 
TV added, ARB changed the require- 
ments which qualified a station for in- 
clusion. This occurred after the Feb- 
ruary-March 1969 report, and the sta- 
tion was dropped from the one for 
November. 

Peter Langhoff, president of ARB, 
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WHDH T V, Boston, has 
just been named 

"New England Television Newsreel 

film Station of the Year" 
The Boston Press Photographers 

Association knows news when they 
see it. So we're very proud that they 
named us "Nèw England Television 
Newsreel Film Station of the Year." 

And they named our Jack Cryan 
"New England Television Camera- 
man of the Year." 

And our Larry Crowley, who held 
Jack's title last year, won first place 
for spot news and for TV documen- 
tary, and second prize for features. 

Jack Crowley (yes, he's Larry's 
brother) won first prize in sports and 
fire, and Sumner Shain won second 
prize for sports. 

We're also delighted to report that 
the Boston Photogs agreed with their 

national brethren. WHDH -TV was 
also named "Newsfilm Station of the 
Year" by the National Press Pho- 
tographers Association. 

All in all, Channel 5 staffers won 
15 out of 23 possible awards, com- 
peting against hundreds of entries 
from all over New England. 

And the whole staff -- Alan Ander- 
son, John Davin, Sumner, Jack and 
the Crowleys -- won second prize in 
the Team Effort division. 

We were delighted. But not sur- 
prised. 

We know how good they are - and 
how seriously we take news. 

Other people were bound to notice. 

Isn't that 

great news? 
ALWAYS IN COLOR 
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tried to explain this development in a 
letter to FCC Commissioners Robert E. 
Lee and Kenneth A. Cox in January. 
The station's attorneys had brought the 
matter to their attention, and they ex- 
pressed their concern to ARB. 

Mr. Langhoff, whose letter was filed 
with the complaint, said that ARB's in- 
tent in changing the requirements was 
to relax them but that "by a curious 
twist of logic," the opposite occurred. 

He said the new specifications were 
written to require 1,000 homes on the 
average. Previously, the requirement 
had been a rating of 1.0 over 30 quar- 
ter hours. Since in large markets a 1.0 
rating over 7.5 hours during a week is 
often difficult to achieve, Mr. Langhoff 

said, "it appeared that we would be 
bringing additional stations into the 
report." 

But ARB's designers, he conceded, 
overlooked something: "In small mar- 
kets it is more difficult to attain an 
average audience of 1,000 households 
over the broadcast day than it is to at- 
tain a 1.0 rating." 

He added that ARB was attempting 
to restate the rules to achieve its original 
objective. (It has since liberalized stand- 
ards [BROADCASTING, March 30].) In 
the meantime, he said, ARB would try 
to help stations "unintentionally" 
dropped to "bridge the information 
gap" until the February-March survey 
is published. 

nn YOU KNOW 

Which retail 
promotion makes every 

shopper a winner? 
It's that small wonder among promotions: Trading Stamps. 

They are saved in more than 80 per cent of the nation's 
households. And here's one big reason they're so popular: 

Unlike most retail promotions, they allow a merchant to 
return the benefits of the promotion to all his customers - 
and in direct proportion to their patronage. 

Here are some things an average food retailer doing a $1.2 
million annual business might use to promote sales instead 
of giving stamps: 

He could give away, by chance drawing, only six high - 
priced cars. 

He could offer phone orders and free delivery, provided 
only 10 per cent of his customers used the service. 

He could offer charge accounts, as long as no more than 
one -third of the business was done on that basis. 

In each of these, only a fraction of the customers benefit. 
With trading stamps, every shopper is a winner. 

That's one reason why S &H Green Stamps have been given 
by leading American retailers since 1896. 

The Sperry and Hutchinson Company 
An American way of thrift since 1896 

ARB subsequently provided KLNI -TV 
with figures for the November period, 
but in a more summary fashion than 
those it had previously furnished. The 
station considered them unsatisfactory. 

KLNI -TV, in its suit, said that ARB's 
contract represented that it would be 
included in each Lafayette market re- 
port, that it relied on ARB's repre- 
sentation and was induced to contract 
with ARB on that basis. 

The court was also asked to declare 
that ARB's exclusion of KLNI -TV front 
the November 1969 report was "negli- 
gent, a breach of contract, and a breach 
of the implied warranty that ARB's 
work would be done in a skilled and 
workmanlike manner." 

KLNt -TV apparently is not the only 
small -market station affected by ARB's 
change in standards. Commissioner Cox 
said several other stations have ex- 
pressed complaints similar to KLNI -TV's 
However, he said it was not clear 
whether the facts are the same as those 
claimed in the Lafayette case. 

NABET is still on job 
but has no contract 
Threat of a strike loomed at NBC last 
week when the company's contract 
with the National Association of Broad- 
cast Employes and Technicians expired 
on Tuesday (March 31), but the union 
decided to continue to work on a "stand- 
by" basis while negotiations proceeded. 

The union, which represents about 
2,500 technical workers at NBC's radio 
and television networks and owned sta- 
tions, has been holding talks with rep- 
resentatives of the company in San 
Diego since early March. NABET is 
seeking improvements in wages, pen- 
sion plan, job security, working con- 
ditions and grievance and arbitration 
machinery. The average pay scale for 
technicians is $260 a week. 

Irving Weiland, business manager of 
local 11 in New York, said that over 
the past three years the cost -of- living 
alone has risen by 16.8 %. He indicated 
that NABET would hope to gain a con- 
tract that minimally would specify in- 
creases to match the cost of living. 

NABET is reported to be seeking the 
assistance of other unions in the broadcast 
field for support in the event that a 
strike is called. 

For many years NABET negotiated 
contracts with both NBC and ABC 
simultaneously. In the contract talks 
three years ago, ABC signed a four - 
year pact, which will expire in March 
1971. CBS is not involved inasmuch as 
its technical employes are aligned with 
the International Brotherhood of Elec- 
trical Workers. 

An NBC spokesman in New York 
said on Thursday (April 2) that its ne- 
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 i eres 

something 

for theBrtdes- 
18to34 

W 

You can't do better for your lady viewers than 
offer them "Here Come The Brides" - one of 
evision's most appealing comedy- adventure 
ies. It charmed the daylights out of them when it 
s telecast during the early evening 7:30 p.m. time 
-iod, ranking among the top four shows on all 
works with women 18 -34. This, in spite of some 
TV's toughest competition! 

And that's not all: the "Brides" regularly de- 

livered an average of 3.7 million teenagers -largely 
through the fantastic appeal of young Bobby Sher- 
man (he's the dimpled one on the left). 

If it's brides you're after - and who isn't? - 
Robert Brown, David Soul, Bobby Sherman and 
company are available now. All you have to do is 
say the words -"we do." 

"Here Come The Brides:" 52 hour -long epi- 
sodes in color. SCREEN GEMS 

NOTE: Audience estimates provided be NTI +nd +.....t..... ...: - - +:e...:- 



gotiators had given NABET its pro- 
posals for a new agreement the previ- 
ous day. He could not provide any de- 
tails on the NBC offer, but said he 
believed it would take the union several 
days to read and evaluate the proposal 
because of its complexity. 

Field buys the other 
half of WFLD -TV 
Field Enterprises Inc., 50% owner of 
WFLD -TV (ch. 32) Chicago, last week 
received unconditional FCC approval to 
purchase for $2.5 million the other half 
interest from a joint venture compris- 
ing five companies. 

The original two -step plan called for 
Field to buy 50% of WFLD -TV, then sell 
the station to Metromedia for $10 mil- 
lion. However, Metromedia pulled out 
of the deal because its agreement to ac- 
quire the station expired Feb. 1 and it 
would have had to pay $200,000 per 
month to keep the agreement in effect 
(BROADCASTING, Feb. 9). Field decided 
to go ahead with the first part of the 
transaction, and was in fact obligated 
to do so under an option agreement it 
had with the joint- venture parties, who 
had originally been its competitors for 
the facility -H & E Television Inc. 
(Harry and Elmer Balaban), Irwill 
Inc. (William, Irwin and Rosalind 

Dubinsky)t Schefco Inc. (Herbert 
Scheftel), Willand Corp. (Cecile E. 
Burger) and Froelich & Friedland Inc. 
(Harland Froelich and Milton D. Fried- 
land). 

The Field -joint venture deal hit a 

snag in January when a four -man com- 
mission majority -Commissioners Ken- 
neth A. Cox, Robert T. Bartley, Nich- 
olas Johnson and H. Rex Lee -objected 
to the transfer on the ground it might 
involve trafficking. A commission re- 
quest that the $2.5- million sales price 
be reduced was rejected by the joint - 
venture parties and Field felt bound to 
its contract. The vote last week, how- 
ever, was 5 -to -0 in favor of the trans- 
fer with Commissioner Bartley ab- 
staining from voting and Commissioner 
H. Rex Lee absent. 

Field, which has had management 
control over the station under its 
ownership agreement with the joint 
venture, contributed $14.1 million in 
capital to WFLD -TV during the three - 
year period ending Sept. 30, 1969. 

Field Enterprises publishes the Chi- 
cago Daily News and Sun -Times, the 
Arlington Heights (Ill.), Arlington Day 
and the Mount Prospect (Ili.) Prospect 
Day. It is also involved in educational 
publishing. 

E. H. Shomo, WFLD -TV general man- 
ager, is president of Field Communica- 
tions, Field's broadcasting subsidiary. 

Meet the men from 
Blackburn at the 
NAB Convention ... 
The men from Blackburn's nationwide network of 

offices will be in Chicago April 5 to 9 for the 

NAB Convention. We hope you'll take a breather from 

your busy schedule to stop by and 

visit us at the Pick -Congress Hotel 
(Suite 801) 

70.9 

BLACKBURN & Company, Inc. 

RADIO TV CATV NEWSPAPER BROKERS 
NEGOTIATIONS FINANCING APPRAISALS 

WASHINGTON, D.C. CHICAGO 
James W. Blackburn 
Jack V. Harvey 
Joseph M. Sitrick 
Frank Nowaaek 
1725 K St. N.W. 
S33 -9270 

Hub Jackson 
William B. Ryan 
Eugene Carr 
Wendell W. Doss 
333 N. Michigan Ave. 
346 -6460 

ATLANTA BEVERLY HILLS 
Clifford B. Marshall 
Robert A. Marshall 
Harold Walker 
MONY Building 
1655 Peachtree Rd. N.E. 
873 -5626 

Colin M. Selph 
Roy Rowan 
Bonk of America Bldg. 
9465 Wilshire Blvd. 
274 -15151 

ChangingNands 

Announced: 
The following station sales were re- 
ported last week and will be subject to 
FCC approval. 

WTOW(AM) Towson and WTOW -FM 
Baltimore, both Maryland: Sold by T. 
E. Paisley Jr., Barrie Munro, Grace 
Bright, Daniel Neary and others to 
Robert W. Sudbrink for $825,000. Mr. 
Sudbrink owns WRtz(AM) Coral Gables 
and WWPB(FM) Miami, both Florida, 
and KFMz(FM) Pasadena, Tex. He has 
controlling interest in WRMS(AM) 
Beardstown, Ill., and KYND(AM) Bur- 
lington, Iowa. WTOw(AM) is a day - 
timer on 1570 kc with 5 kw; WTOW -FM 
is on 101.9 me with 20 kw and an 
antenna height of 280 feet above aver- 
age terrain. Broker: Chapman Asso- 
ciates. 

KOXR(AM) Oxnard, Calif.: Sold by 
Paul R. Schneider to Howard A. Kal- 
menson for $420,000. Seller will retain 
KPMJ(FM) Oxnard. Mr. Kalmenson 
owns Kwxw(AM) Pasadena, Calif., and 
KENO(AM) Las Vegas. KoxR is full time 
on 910 kc with 5 kw day and 1 kw 
night. 

WAEF(FM) Cincinnati: Sold by Alvin 
W. Fishman to Harrison M. Fuerst for 
$400,000. Mr. Fuerst is a Cleveland at- 
torney and has interests in wsLR(AM) 
Akron, Ohio; woKo(AM) Albany, 
N.Y.; KTLK(AM) Denver, and KBON 

(AM) Omaha. He is also buying wcAM 
(AM), Camden, N. J., subject to FCC 
approval (BROADCASTING, March 30). 
WAEF is on 98.5 me with 50 kw and an 
antenna height 100 feet above average 
terrain. Broker: R. C. Crisler & Co. 

WSSV -AM -FM Petersburg, Va.: Sold 
by Roger A. Beane and others to 
William L. Eure for $270,000. Mr. 
Beane owns a CATV system in Peters- 
burg. Mr. Eure is sales manager for 
WMAL -TV Washington. Wssv(AM) is 

full time on 1240 kc with I kw day 
and 250 w night. Wssv -FM is on 99.3 
me with 3 kw and an antenna height 
of 290 feet above average terrain. 
Broker: Blackburn & Co. 

WZAM(AM) Prichard and construe. 
tion permit for WZAM -FM Mobile, both 
Alabama: Sold by Walter A. Duke tc 
E. M. "Pete" Johnson and Jack Can 
for $237,500. Messrs. Johnson anc 
Carr own WMMN(AM) Fairmont, W 
Va. WzAM(AM) is a daytimer on 127( 
kc with 1 kw. WZAM -PM has a CP foi 
operation on 94.9 me with 31 kw and 
an antenna height of 135 feet above 
average terrain. Broker: Hamilton. 
Landis & Associates. 

KoLI(AM) Coalinga, Calif.: Sold b) 
James M. Strain to Vernon H. Ueckei 
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VK . se a sharp mini ME -4 color processor 
o roun `ó '`eir color programming. 
n 1968 we wanted to round out our 
cal color programming with color 
m," says Fred Douglas, News Director 
,r the Kalamazoo station. "So we 
oked long and hard and decided on a 

Mini ME -4 processor for the Kodak 
E -4 Color Process. We chose a mini - 
lachine for several reasons. Obviously 
le price was attractive, but we were 
lore concerned about space. Those 
ig processors are great, and turn out 
Im real fast, but we just didn't have 
>om for one in our active photo lab 
ithout extensive remodeling. 
"We went into color film with some 

epidation. Everybody said color was 
icky. It isn't so. Our machine just sits 
sere and cranks out great color film. 
nd amazingly we've discovered that 
odak Ektachrome films give us even 

more latitude than black- and -white, 
while being very forgiving. I can't think 
of anything more important in the news - 
film business than using forgiving film 
because of the wide variety of shooting 
conditions. 

"We've got 30 to 40 news stringers 
in Western Michigan shooting footage 

for our four daily news, and our major 
weekly farm programs. The film comes 
in all different lengths, exposures, etc., 
and the processor does it beautifully. In 

short, we've had real success with color 
film." 

Are you afraid of color film? Re -read 
the above, then call a Kodak Regional 
Chief Engineer for more detailed infor- 
mation about color for you. Call Ray 
Wulf in New York, Dick Potter in Chi- 
cago, or John Waner in Hollywood. Call 
soon, or we're afraid you'll really 
be behind the times. 

EASTMAN KODAK COMPANY 
ATLANTA: 404/351-6510 
CHICAGO: 312 /654 -0200 
DALLAS: 214 /351 -3221 
HOLLYWOOD: 213/464-6131 
NEW YORK: 212/262 -7100 
SAN FRANCISCO: 
415/776 -6055 



AS CAP congratulates 
the Broadcasting 
Industry upon its 
Fiftieth 

The members of ASCAP applaud your record 
of achievement during this half century, and pledge 
to continue to make available to your industry - 
America's finest music! 

The American Society of Composers, Authors and Publishers 
575 Madison Avenue, New York, New York 



and James E. Poeske for $68,500. Mr. 
Uecker owns 48.5% of wAGN(AM) 
Menominee, Mich., and is a salesman 
for xvoN(AM) Napa, Calif. Mr. Poeske 
is a salesman for KOLL KOLI is a day - 
timer on 1470 kc with 500 w. Broker: 
Hamilton- Landis & Associates. 

Approved: 
The following transfers of station own- 
ership were approved by the FCC last 
week (for other FCC activities see "For 
the Record," page 123). 

WFLD -TV Chicago: 50% sold by 
Harry and Elmer Balaban and others 
to Field Enterprises Inc. for $2.5 mil- 
lion (see page 78). 

WIFI (FM ) Philadelphia: Sold by 
Melvin Gollub and others to General 
Cinema Corp. for $790,000. General 
Cinema owns a chain of movie theaters, 
a chain of bowling lanes and soft -drink 
bottling plants. Alexander Tanger, presi- 
dent of GCC Communications of Phil- 
adelphia Inc., General Cinema's sub- 
sidiary, owns WLIW -AM -FM Providence, 
R.I., and is buying IcRBE (FM ) Houston, 
subject to FCC approval. Wirt is on 
92.5 me with 50 kw and an antenna 
height of 420 feet above average ter- 
rain. Vote was 4-to -2 with Commis- 
sioners Nicholas Johnson and Robert 
T. Bartley dissenting and Commissioner 
H. Rex Lee absent. 

WCCC -AM -FM Hartford, Conn.: Sold 
by Jac Holtzman and others to Saul and 
Alfred Dresner for $325,000. Sellers 
own New York -based Elektra Records. 
Messrs. Dresner own WELV(AM) Ellen - 
ville, N.Y. Wccc is a daytimer on 1290 
kc with 500 w; WCCC -FM is on 106.9 
me with 50 kw and an antenna height of 
720 feet above average terrain. 

FCC approval hinges 
on change in ad plans 
The FCC last week approved the $650,- 
000 sale of wxt r(AM) Anderson, Ind., 
by group owner J. William O'Connor 
to Eastern Broadcasting Corp. after the 
buyer amended the commercial proposal 
for the station. 

Eastern Broadcasting, is principally 
owned by Roger Neuhoff, and is also 
the licensee of wcvs(AM) Springfield, 
Ill., and wtaAF(AM) Hopewell, Va. 

Mr. O'Connor owns 35% of wclu -Tv 
(ch. 26) Chicago; WBOW -AM -FM Terre 
Haute, Ind., and wIAc(AM) Racine, 
Wis. Eastern's acquisition of the Terre 
Haute stations is pending FCC approval. 

Following a hearing last May, Hear- 
ing Examiner Chester F. Naumowicz Jr. 
recommended approval of the sale in 
an initial decision (BROADCASTING, June 
30, 1969). The hearing issues had in- 
cluded a question of trafficking; whether 
the short-term renewal given wcvs re- 
flected adversely on Eastern, and wheth- 

er Eastern's proposed commercial prac- 
tices for the Anderson station accorded 
with the needs of the community. 

The review board granted the sale 
(BROADCASTING, Jan. 5), but the Broad- 
cast Bureau filed an application for 
commission review. Eastern subsequent- 
ly revised its commercial proposal to 
a normal 18- minutes -per -hour standard 
and the bureau withdrew its objection 
to the sale. 

Vote on the sale was 3 -to -2 with 
Commissioners Robert T. Bartley and 
Nicholas Johnson dissenting, Commis- 
sioner Kenneth A. Cox abstaining from 
voting and Commissioner H. Rex Lee 
absent. 

Where the CATV 
homes are in U.S. 
Cable television was in 3,728,880 house- 
holds, or 6.4% of all U.S. TV house- 
holds, excluding Alaska, as of Novem- 
ber 1969, A. C. Nielsen reported last 
week. 

The status report showed heaviest 
penetration in the smaller counties: out 
of 7,747,470 TV homes in size D (rural) 
counties, 790,860 had CATV (23.3%), 
and in size C (small towns), the percent- 
age was up to 34.5 %, or 1,775,900 out 
of 10,565,670 TV homes. Penetration 

in size A (the major metropolitan area) 
counties was 1.6 %, and in size B, 
4.8 %. 

The growth rate in CATV between 
spring and fall of 1969 was 6.7 %, a 
lower growth rate than most of the 
measured periods since 1965. The peak 
increase of 17.6% came between spring 
and fall of 1967. Others ranged from a 
6.4% between fall 1967 and spring 
1968, to 11.8% from fall 1968 to 
spring 1969. 

Virginia broadcaster 
may run for Senate 
Virginia broadcaster Arthur W. Arundel 
said last week that it is his "intention" 
to seek the Senate seat now held by 
Senator Harry F. Byrd Jr. (D -Va.). 
Senator Byrd has bolted the Democratic 
party and will run as an independent. 

Mr. Arundel, president of all -news 
WAVA -AM -FM Arlington, Va., stopped 
short of declaring himself to be a can- 
didate. 

He said he would wage a "strong 
and positive campaign," but added that 
his final decision would await "further 
talks across the state." That decision 
will be made in the next 10 days. 

Mr. Arundel was Virginia campaign 
manager for the late Robert F. Ken- 
nedy in 1968. 
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Setback for land- mobile users 
In surprise move FCC turns down plan to permit 
operations on channels 14 -20 in top -25 markets 

Broadcasters who may have thought the 
FCC had completely forsaken them 
were given reason to reconsider last 
week. The commission in a preliminary 
vote that surprised staffers and would, 
if upheld, outrage members of Con- 
gress, rejected a proposal to open por- 
tion of the UHF spectrum to land - 
mobile -radio operators as a means of 
easing their spectrum shortage. 

The vote, in a special meeting last 
Monday (March 30), was 4 -to -2, with 
Chairman Dean Burch and Commis- 
sioner Kenneth Cox reported members 
of an angry minority. Commissioner H. 
Rex Lee is out of the country. 

At issue was a proposed rule, first is- 
sued for comment in July 1968, and a 
proposed further notice of rulemaking. 
The proposed rule would permit land - 
mobile -radio operators to operate on 
channels 14 through 20 in the top -25 
markets where the frequencies are not 
allocated to television. 

The further notice - which tends to 
confirm the fears of broadcasters fight- 
ing the sharing proposal -would real- 
locate those channels exclusively to land 
mobile. Short of reallocation of VHF 
channels, exclusive access to the seven 
lowest UHF channels is land -mobile 
radio's principal goal. 

The commissioners did not vote on 
the second proposal issued for comment 
17 months ago to aid land mobile. It 
would reallocate 115 me including 
channels 70-83, where translators are 
located, to private and common -car- 
rier land -mobile service. 

Chairman Burch reportedly adjourned 
the meeting, still smarting from the de- 
feat on the sharing proposal, before the 
second could be considered in detail. 
Sources within the commission are sat- 
isfied votes are available for adopting 
the proposal; however, it has little ap- 
peal for land- mobile operators because 
equipment for use in the upper band 
is not available. 

The commission considered the mat- 
ters in the week after it had figuratively 
bared its teeth at broadcasters: its ac- 
tion limiting the spread of multiple own- 
erships within communities, and its 
tentative decision to reduce network 
domination of prime -time programing. 

What's more, broadcasting can still 

lose in its battle with land -mobile radio. 
Chairman Burch himself said the issue 
"is not finished." He said the sharing 
proposal would be brought up again, 
though perhaps "in a modified" form. 
"We're not giving up." The commission 
is expected to return to the matter be- 
fore the end of the month. 

The chairman presumably will be 
looking for two votes from among Com- 
missioners Nicholas Johnson, Robert T. 
Bartley and Robert Wells. It seems un- 
likely that Commissioners Robert E. 
Lee, long a defender and proponent of 
UHF television, or H. Rex Lee, whose 
interest in educational television makes 
him a similar defender of the upper 
band, would vote to open that portion 
of the spectrum to land -mobile radio. 

Although the long pending proposal 
to allow land mobile to gain access to 
UHF portion of the spectrum is not 
dead, the Monday vote was the most 
serious setback suffered by land- mobile- 
radio users in their long fight for more 
frequencies. 

One card Chairman Burch would 
probably play in urging his colleagues 
to change their minds is the reaction 
their failure to "do something" for land 
mobile would have on Capitol Hill. 
Representative John Dingell (D- Mich.), 

New kit can help test 
subjective -color TV 
Telecasters who want to play around 
with the subjective color phenomenon 
in their black and white broadcasts can 
send for a special kit to accomplish 
this. 

The electronic color kit is put out by 
the Color -Tel Corp., Sherman Oaks, 
Calif. It contains specially recorded 
black -and -white video tape which, when 
played on a black and white tape re- 
corder, appears to the viewer as scenes 
in color on any black and white mon- 
itor. 

Price for the kit, which also includes 
an instruction book and a compensating 
filter that brightens the brilliance of the 
perceived color, is $125. 

chairman of a House Small Business 
Subcommittee and a member of the 
House Commerce Committee, has been 
hammering at the commission for years 
to ease the spectrum congestion in land - 
mobile radio. The House Appropria- 
tions Committee has pursued the same 
theme in the commission's appearance 
before it. 

It's assumed that concern over the 
reaction of members of Congress was 
at least partially responsible for what 
some staffers said was a flash of temper 
on the chairman's part when the shar- 
ing proposal was defeated. Commission- 
er Cox's obvious disappointment grew 
out of the years he has devoted to the 
cause of land mobile, most significantly 
as chairman of a government- industry 
committee which produced a report con- 
cluding that additional spectrum space 
was essential to the future development 
of land -mobile radio. 

The commission voted in midafter- 
noon, after the staff had made exten- 
sive presentations on the sharing and 
reallocation proposals. The Safety and 
Special Radio Services Bureau endorsed 
them, the Broadcast Bureau opposed 
them. And while there had been no 
authoritative head count in advance, the 
pressure under which the commission 
had been considering the matters led 
many to expect the sharing proposal 
would carry. When it did not, one com- 
missioner's aide said: "I almost fainted." 

There had been no sharp debate to 
reveal conflicting views on the proposal. 
Commissioner Cox reportedly made the 
major arguments for adoption, but no 
one argued the point. Four commis- 
sioners simply voted against him. 

However, some officials suggest that 
a principal reason for the negative vote 
was the fear that sharing would lead 
inevitably to reallocation of the seven 
lowest UHF channels. Commissioner 
Cox. after the proposal was rejected, 
reportedly suggested that the commis- 
sion adopt it along with a commitment 
to bar reallocation of the channels. 
This, reportedly, failed to move the 
four opponents of sharing. 

The opponents may also have been 
impressed by comments of commission 
engineers regarding the interference that 
would be causd by sharing. They said it 
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The Portable PCP-90... 
direct-bro dcast color 
from the backpack 

Digitally-controlled Norelco 
"Minicam"sends a live 

color-composite signal - 
by microwave or triax. 

The Norelco PCP-90 "Minicam" is in a 
class by itself as the most mobile of field cameras,_ 

It is the go-anywhere, do-anything portable 
for broadcast quality color television. Con- 
trols can be beamed from as far away as 30 

miles. Signal processing is done in the 
backpack. You can broadcast live, or take 
along a portable recorder and tape the 

action for playback. Operating 
wireless or on small, cost-reducing triax, the 

PCP- 90 with its 1"Plumbicon'tubes 
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would be a problem, one difficult to po- 
lice, even if land -mobile stations op- 
erated within the rules. 

There was, reportedly, no mention of 
the argument that the solution to land - 
mobile's spectrum problem is better fre- 
quency management. This is the point 
the Association of Maximum Service 
Telecasters had used in leading the 
broadcasters' fight against opening the 
television spectrum to land -mobile radio. 

The Nixon administration is trying 
to help the commission provide better 
management. 

It has asked Congress to provide the 
commission $1 million to establish a 
prototype radio spectrum- management 
center to relieve congestion and inter- 
ference in the land- mobile spectrum 
(BROADCASTING, Feb. 2). 

The sharing proposal was not the 
only idea that failed to win much sup- 
port at the special meeting last week. 
Commissioner Nicholas Johnson, with 
Commissioner Robert E. Lee in sup- 
port, offered a radical plan for aiding 
not only land mobile but UHF and ed- 
ucational television. It called, first, for 
turning channel 2 over to land mobile 
in the top-50 markets. The commission 
then would juggle the allocations of net- 
work owned- and -operated stations in the 
top -20 markets in such a fashion as to 
leave each network with the same num- 
ber of UHF and VHF owned- and -op- 
erated stations. Educational stations, 
however, would be assured of VHF 
frequencies. 

As one official put it, the idea simply 
"did not fly." 

Besides the rulemaking proposals, the 
commission still has under considera- 
tion a Broadcast Bureau proposal for 
an inquiry into the future needs of 
broadcasting in terms of spectrum 
space. The bureau feels such a study 
is needed to determine the impact on 
broadcasting's spectrum needs of such 
technological developments as domestic 
satellites and CATV. It pointed out 
that the question of television alloca- 
tions has not been thoroughly exam- 
ined since the present system was 
adopted in 1952. 

Bauer Electronics 
bought by Sparta 
Sparta Electronic Corp., Sacramento, 
Calif., through its parent company, Com- 
puter Equipment Corp., has purchased 
Bauer Electronics, manufacturers of 
AM -FM transmitters and related equip- 
ment, from Granger Associates, Palo 
Alto, Calif. 

Phillip J. Gundy, executive vice pres- 
ident of CEC, announced that opera- 
tions of Bauer Electronics would be 
consolidated with Spartá s present fa- 
cilities in Sacramento. 

Also announced was the transfer of 
Paul Gregg, product manager with 
Bauer Electronics, to Sacramento to 
take over a similar position with the 
new division of Sparta, manufacturer 
of broadcast audio equipment. 

New York TV's will 
test reference signal 
Plans are under way to test a new 
method of checking color uniformity 
through the insertion of a color refer- 
ence signal into the TV picture that 
would be undetected by a viewer. 

Sometime early this summer, the 
three TV network stations in New York 
will have the equipment to produce a 
"vertical interval reference" in their 
transmission that will permit engineers 
to check the uniformity of color TV 
from camera to home viewer. The VIR 
concept was developed by Frank David- 
off of CBS, which hopes to have the 
apparatus available for the network -sta- 
tion test within three months. The refer- 
ence signal is to be inserted into line 
20 of the TV field and will be tested 
first at the New York stations, then 
along the whole network and finally at 
affiliates' transmitters. Eric Layton of 
RCA is chairman of the subcommittee 
of the Broadcast Transmission Stand- 
ards Committee of the Electronic In- 
dustries Association. 

The move is part of a two -year -long 
study of color variation by the Joint 
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Committee on Inter- Society Coordina- 
tion. A status report on the work of 
this group is scheduled for the engi- 
neering meeting at the National As- 
sociation of Broadcasters convention in 
Chicago this week. 

Meanwhile, Digital Equipment Corp., 
Maynard, Mass., reported last week 
that the Japanese Broadcasting Corp. 
(NHK) is using a small, general -pur- 
pose computer in an automated system 
that performs colormetric analysis of 
pictures coming from a TV color cam- 
era. The system, that helps detect dis- 
tortions, uses a computer, teletype, 
analog - to - digital converter, channel 
scanner and special sample holder for 
the TV signal input, all housed in a 
single, wheel- mounted cabinet. 

Technical topics: 
New intercom modules The Daven 
Co., Manchester, N.H., has developed 
a new flexicom family of solid state in- 
tercom modules for mobile and studio 
use. Included in the family are carbon 
microphone pre -amplifiers with muting 
circuits, regulated dual- output power 
supplies and interconnecting printed 
circuit cards. 

Five new models Sparta Electronic 
Corp. has expanded its equipment line 
of Sparta -mation systems to include a 
mini- system, model SS -121; SS -103, 
featuring three 24 -tape cartridge play- 
backs; SS -231, which Sparta claims can 
produce up to nine hours of non- repeat- 
ing music; model SS -504, allowing syn- 
chronization of introductions and final 
message with recorded music, and SS- 
232, total -sound system for network af- 
filiates. Parts from the different systems 
can be combined with each other to 
create an automated sound service to fit 
the individual station's needs. 

Latest edition Model L photo typositor 
was announced last week as the ninth 
edition of the photo typositor mar- 
keted by Visual Graphics Corp., North 
Miami, Fla., which among other 
things, can enlarge, reduce. backslant, 
or italicize on either photographic paper 
or film. 

Cullum elected 
A. Earl Cullum Jr., Dallas, TV and 
radio broadcast consulting engineer, 
has been elected to the National Acad- 
emy of Engineering, Washington, for 
"leadership and originality as a con- 
sulting engineer concerned with radio 
and television broadcasting." Mr. Cul- 
lum, who is managing partner of A. 
Earl Cullum Jr. and Associates, was 
among 51 American engineers chosen 
for membership in the Academy, a 
private organization that sponsors engi- 
neering programs. 
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Programing 

New twist on music pacts 
NBC -TV wants to use specific number of pieces, 

do away with blanket ASCAP licenses 

The muddled network -TV music -license 
controversy became even more muddled 
last week with the disclosure that NBC - 
TV was seeking from the American 
Society of Composers, Authors and 
Publishers a license to use only a frac- 
tion of the music in the ASCAP 
repertory. 

NBC submitted a list of some 2,200 
specific compositions and told ASCAP 
it wanted a license to use only those, 
plus certain specified background -music 
libraries. It also said its use of ASCAP 
music had declined more than 50% 
over the past four years and estimated 
that, based on its 1965 ASCAP pay- 
ments and music -use levels, the 2,200 
specified works and background librar- 
ies would have an "indicated" value of 
about $762,000 a year from now. 

By comparison, the figure used by 
NBC as its 1965 ASCAP payment in 

computing average per -use costs for 
that year was $4.5 million. Considering 
the decline in NBC's use of ASCAP 
music, NBC contended, even a blanket 
license to use all ASCAP music should 
not now cost more than $2 million a 
year. 

The NBC move for a license to use 
only specified works was regarded as a 
variation of a pending bid by CBS -TV 
for licenses -not only from ASCAP 
but from Broadcast Music Inc. as well 
-under which CBS -TV would pay only 
for whatever music it actually uses 
(BROADCASTING, Dec. 22, 1969, et seq.). 

In the past all three TV networks 
have had blanket licenses, paying 
ASCAP and BMI certain percentages 
of their broadcast revenues and in re- 
turn being free to use as much or as 
little of the music as they wished. 

The chief difference between the 
NBC and CBS plans, at least on the 
surface, appeared to be that CBS -TV 
would be free to use whatever com- 
positions it wishes, paying for them on 
a per -use basis, while NBC would be 
restricted to the 2,200 compositions 
and background music libraries it had 
specified. As for as- yet -unwritten works 
that NBC might want to use in the 
future, NBC legal authorities said they 
would expect to negotiate separately 
for rights to those. 

ASCAP contends it is not required 

to grant either of these two kinds of 
license, however. But NBC argued in 
an informal court session last week that 
the consent decree governing ASCAP's 
operations anticipates licensing the use 
of "any, some or all" of its composi- 
tions. (The CBS per -use suit was not 
filed under the ASCAP consent decree 
and was not involved in last week's 
session.) 

In the informal hearing. Judge Syl- 
vester J. Ryan of the U.S. Southern 
District Court in New York, which 
has jurisdiction concerning the consent 
decree, indicated a belief that in prac- 
tice the NBC plan might conflict with 
the spirit of the decree. But he allowed 
time for ASCAP and NBC to submit 
written arguments on the issue. 

Last week's session was largely taken 
up by legal maneuvering, but also pro- 
duced charges and counter -charges as 
to the motives at work. 

ASCAP contended that NBC was 
trying to "control" the music that its 
affiliates would carry and That the pub- 
lic might hear, and charged that CBS 
and NBC were trying to bring ASCAP 
"to its knees" and engaging in prac- 
tices with "ominous antitrust implica- 
tions." NBC counsel couniercharged 
that it was ASCAP that was engaged 
in. anticompetitive conduct and trying 

Music lovers can hear 
four -channel FM at NAB 
Demonstrations of four -channel stereo 
broadcasting, known as quadraphonic 
stereo and requiring two FM stations 
to make it function, will be aired dur- 
ing the National Association of Broad- 
casters convention in Chicago on April 
7, it was announced last week by WEXI 
(FM) Arlington Heights, Ill., and 
WMAQ -FM Chicago. The independent 
outlet and the NBC -owned station are 
cooperating in the experiment under 
special FCC authorization. Half -hour 
demonstration programs are planned 
using special four -channel tapes being 
supplied by major record firms. A lis- 
tener uses two FM sets to hear quad- 
raphonic. 

to force the purchase of unneeded 
music. 

The session dealt with (1) an ASCAP 
application to have the court set interim 
fees to be paid to ASCAP by CBS -TV 
and NBC -TV while new contracts are 
being set, and (2) an NBC application 
asking the court to set an interim fee 
for NBC's use of the 2,200 specified 
compositions and also to require ASCAP 
to tell NBC what fees it considers rea- 
sonable for use of the 2,200 works. 

Arthur Dean of the New York law 
firm of Sullivan & Cromwell, repre- 
senting ASCAP, proposed that interim 
fees for a blanket license be set at 
$500,000 a month ($6 million a year) 
for each of the two networks. He noted 
that both CBS and NBC reached back - 
payments agreements with ASCAP that 
specified $5.68 million each for 1969. 
He said the $6- million figure for 1970 
was based on their having thus signified 
that $5.68 million was "appropriate" 
for 1969 and that a 6% increase. in 
ASCAP's view, was justified on grounds 
that their 1970 broadcast revenues 
would increase by at least that much. 

Use of the 1969 $5.68- million figure 
was challenged by both NBC and CBS. 
Lawrence J. McKay of the New York 
firm of Cahill, Gordon, Sonnett, Reindel 
& Ohl, counsel for NBC, maintained 
that the $5.68 million earmarked for 
1969 was part of an $8.68- million 
"package deal" covering additional 
payments for the years from 1961 
through 1969, and that NBC agreed 
to specify $5.68 million as the 1969 
sum only at ASCAP's insistence and 
only then upon condition that a non - 
prejudicial proviso be made part of 
the agreement. 

An affidavit by Aaron Rubin, NBC 
financial executive vice president, filed 
in support of the bid for a license on 
2,200 compositions, also maintained 
that "under no circumstances would 
NBC ever have agreed, standing alone, 
to pay ASCAP $5.68 million for 1969." 

Under the old percentage -of- revenues 
rate that the lump -sum settlement re- 
placed, he said, NBC would have paid 
ASCAP only about $4.1 million for 
1969, and it considered even that 
amount excessive. 

In fact, Mr. Rubin said, NBC ne- 
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gotiated the lump -sum agreement with 
ASCAP, agreeing to pay additional 
sums for prior years, only after "it was 
faced with the fact that CBS, its prin- 
cipal competitor, had agreed to enter 
into [a similar agreement] with ASCAP." 

CBS, represented at the hearing by 
New York attorney Richard G. Green, 
already has taken an appeal from the 
court order entered by Judge Ryan 
based on the CRS /ASCAP lump -sum 
settlement- because CBS fears it will 
be construed as meaning that $5.68 
million was a "reasonable" payment 
for 1969. Arguments related to that 
appeal are scheduled today (April 6) 
in the U.S. Appeals Court in New 
York (BROADCASTING, March 23). 

NBC also protested that, although it 
had paid the full amount of its lump - 
sum settlement with ASCAP, CBS had 
paid nothing on its own similar deal 
and ABC is refusing to sign or pay 
under a lump -sum agreement of its 
own until CBS pays. This, NBC coun- 
sel claimed, was discriminatory against 
NBC because, while NBC had paid in 
full, CBS and ABC are "saving money 
at 8% interest." 

NBC counsel also protested ASCAP's 
asking interim fees of $6 million a year 
from NBC and CBS while permitting 
ABC to continue paying -presumably 
while negotiations for a flat -sum settle- 
ment proceed -on an earlier basis that, 
according to NBC estimates, can not 
exceed $3 million a year. 

"There are no differences between 
the ABC television network and the 
NBC television network which could 
justify interim payments by NBC 
which are double those paid by ABC," 
Mr. Rubin said in his affidavit. He 
cited Broadcast Advertisers Reports 
figures as putting ABC -TV's 1969 op- 
erating revenues at about 75% of 
NBC's and said that ABC "no longer 
is the 'poor cousin' it so long has made 
itself out to be." 

Moreover, the affidavit continued, 
"the fact that the two networks [ABC 
and NBC] have different operating rev- 
enues (or profits for that matter) does 
not justify differences in the price they 
pay for ASCAP music. When ABC bids 
against NBC for the Olympic Games, 
it does not expect to pay less than NBC 
would because of some difference be- 
tween the size of the networks. It must 
top, and has topped, NBC's bid. 

"By the same token, ABC does not 
pay its talent less because of who it is. 
The cost which a network pays for 
ASCAP music is, like the foregoing, an 
element of program cost. , . 

Rubin also cited BMI's suit 
charging NBC, CBS and ASCAP with 
conspiring to put BMI out of business, 
and noted, too, that BMI had term- 
inated NBC -TV's license to use BMI 
music as of today (April 6). In its suit, 

he pointed out, BMI charged that 
ASCAP was using the lump -sum pay- 
ments from NBC, and would use those 
of CBS, for a "war chest" to lure BMI 
members into the ASCAP fold. 

If interim fees for ASCAP were fixed 
at a level "disproportionate" to the fees 
that BMI receives, Mr. Rubin said, "it 
could well be, as BMI contends in its 
lawsuit, that ASCAP will be able to 
raid BMI of its members and drive it 
from business. 

"Consequently, it is not sufficient to 
say that the interim fee is always sub- 
ject to revision upwards or downwards 
in the final decree. As a practical mat- 
ter, any interim fee now fixed may be 
dispositive with respect to competitive 
conditions in the music -licensing busi- 
ness for years to come." 

Mr. Rubin's affidavit also offered 
figures indicating that "feature" (as op- 
posed to background or incidental) per- 
formances of ASCAP music on NBC - 
TV had declined almost 67% between 
1965 -66 and 1968 -69, and that in- 
cidental or background use of ASCAP 
music declined almost 19% in the same 
period. 

Based on the FCC's composite weeks 
for each year, Mr. Rubin said ASCAP 
compositions received 183 feature per- 
formances in the 1965 -66 week, 107 
in the 1966 -67 week, 101 in the 1967- 
68 week and 61 in the 1968 -69 week. 
For the same weeks, he said, NBC's 
incidental performance of ASCAP 
music went from 1,140 to 1,091, to 
1,103 to 926. 

And on an ASCAP pay -out formula 
that counts a feature performance as 
worth 14 times as much as an in- 
cidental performance, he calculated that 
"equivalent feature usage" of ASCAP 
music on NBC -TV had declined from 
264 in the 1965 -66 week to 127 in the 
1968 -69 week. 

Thus, he said, "by applying ASCAP's 
own internal formula to the music used 
by the NBC television network, total 
usage of ASCAP music declined by 
nearly 52% and in the most recent 
composite week was less than one -half 
what it was in the FCC composite 
week four years ago." 

He said that the 2,200 compositions 
that NBC wants the right to use re- 
ceived 1,059 "equivalent feature uses" 
on NBC -TV in the six -months ended 
Feb. 28, or an average of 176.5 a 
month. 

Based on $4.5 million as NBC's pay- 
ment to ASCAP in 1965 -before the 
decline in use of ASCAP music -he 
said that NBC payments for "equiva- 
lent- feature uses" in that year would 
average $327.80 each. Applying that 
average to the monthly average of 
176.5 equivalent- feature uses found in 
the recent six -month study, he estimated 
that the "indicated payment to ASCAP" 
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would be $58,000 a month or $696,- 
000 a year. To this he added $66,000 

for the background -music libraries spec- 
ified by NBC, to get an annual "total 
fee" of $762,000 for the entire desig- 
nated music. 

Judge Ryan gave ASCAP counsel 
until April 15 to prepare and submit 
its arguments supporting its contention 
that it is not required to offer licenses 
on only a part of its repertory. He said 
NBC would then have an equivalent 
length of time to reply. 

On ASCAP's bid for $6 million a 
year as interim fee for blanket licenses 
for CBS and NBC, NBC noted that it 
had withdrawn its request for a blanket 
license and CBS contended that ASCAP 
had failed to produce data from which 
an interim fee might be determined. 

ASCAP was given until April 8 to 
submit affidavits on the issue and CBS 
until April 16 to reply. In addition to 
its law -suit seeking a 'per-use license, 
CBS has requested and received from 
ASCAP two consecutive 60 -day blan- 
ket licenses, the second of which ex- 
pires May 1. An interim blanket li- 
cense thus would be for the period from 
Jan. 1, when the old licenses of all 
three networks expired, to May 1. 

FCC defends use 
of bleeping 
Commission responds 
to query by Ottinger 
on 'Cavett Show' incident 

A guest on a television talk show cannot 
look to the First Amendment for pro- 
tection against his remarks being edited 
out by the station. The FCC staff said 
it first, in a letter to singer Judy Collins, 
who had complained that ABC censored 
her remarks on The Dick Cavett Show, 
on Feb. 4. The commission made it 
official, in a letter Chairman Dean 
Burch wrote to Representative Richard 
Ottinger (D -N.Y.) two weeks ago. 
The congressman released the letter 
last week. 

A licensee cannot exclude from the 
airwaves views with which he disagrees, 
Chairman Burch said. But he must 
make thousands of programing decisions 
annually. And he is not a common car- 
rier- "a person or group cannot de- 
mand that as a matter of rights its 
message be presented over the station's 
facilities." 

He also said that a licensee may 
adopt a policy as to whether to carry 
comment dealing with pending litigation 
-as Miss Collins's remarks did -"and 
then make good faith applications of 
that policy." He noted that the question 
of the impact of broadcast material on 
the rights of parties to a fair trial is a 

subject of continuing debate. 
Four of Chairman Burch's colleagues 

-Robert T. Bartley, Robert E. Lee, H. 
Rex Lee and Robert Wells- subscribed 
to the chairman's views. Commissioners 
Kenneth A. Cox and Nicholas Johnson 
disagreed, and filed dissenting state- 
ments. 

Representative Ottinger, a member of 
the House Commerce Committee, had 
requested the views of each of the 
commissioners on the bleeping incident. 
He also wrote Leonard H. Goldenson, 
president of ABC, stating he was "grave- 
ly concerned" and requesting his view 
of ABC's "responsibility to permit the 
free and open expression of divergent 
points of view." 

In reply, Elton Rule, the president of 
the ABC-TV network, and now presi- 
dent of the broadcast division, said that 
ABC encourages "free and open dis- 
cussion of issues of public importance." 
But, he said, ABC deleted some of Miss 
Collins's remarks "which in our judg- 
ment were not within the bounds of 
fair comment." 

Representative Ottinger's letters were 
written on Feb. 16, nine days before the 
commission staff notified Miss Collins 
that there was no indication of any vio- 
lation of statute or commission rule 
and, thus, "no basis for commission ac- 
tion regarding your complaint against 
ABC." 

Miss Collins, in her appearance on 
the Cavett program, talked of her ex- 
periences as witness at the Chicago 7 
conspiracy trial. ABC bleeped out both 
the audio and video portions of the 
program containing some of her re- 
marks. 

She protested to the commission that 
ABC had violated her right of free 
speech and its own responsibility as a 
licensee. She said that the staff of the 
show had decided in advance of her 
appearance that she not only should 
sing but participate in discussion with 
Mr. Cavett and speak about the trial. 

In his dissent, Commissioner Johnson 
described the commission's resolution 
of the case as a missed opportunity to 
begin developing standards for dealing 
with "corporate censorship by net- 
works." Such censorship "is a problem 
in this country," he said, but "the most 
appropriate response from the Congress, 
the courts and the commission is not 
clear." 

Commissioner Cox agreed with Chair- 
man Burch that a licensee must edit 
much of the raw material available for 
use. But, he added, "there is a differ- 
ence between editing and suppression." 
And what appeared to be involved in 
the Judy Collins case, he said, is a 
licensee's "arbitrary action" resulting in 
less, not more discussion, with no clear- 
ly established basis in valid policy. He 
said a further inquiry was in order. 

ABC -TV affiliates 
preview sports plans 
Among the topics scheduled for pres- 
entation to ABC -TV affiliates in Chi- 
cago over the weekend were a review 
of the "successful" 1969 sports program- 
ing -all shows showing audience in- 
creases -and the schedule of college 
football for the fall. 

American Sportsman is up 18% in 
homes so far this year according to na- 
tional Nielsen ratings, the network was 
to report, and the Pro Bowlers Tour 
increased 13 %. National Basketball 
Association coverage jumped 10% in 
average homes, and Wide World of 
Sports was up 6% over the previous 
year. 

The National Collegiate Athletic 
Association football telecasts will begin 
Saturday night, Sept. 12, ABC was to 
announce. That game, Stanford at 
Arkansas, will be one of four national- 
ly televised night games. The schedule 
also includes six national daytime games, 
regional telecasts on five days, and one 
night regional slate -plus a "wild card 
game" that may be designated later. 
Slate is to wind up Dec. 5 with the 
Arkansas -Texas game and two night 
regional contests. 

CBS -TV holds firm on 
its right to edit 
CBS -TV last week again answered crit- 
ics of its handling of a March 27 
appearance of Abbie Hoffman by re- 
minding that the network has a policy 
of responsibility from which it will 
not 'abdicate'. 

Mr. Hoffman, one of the Chicago 7, 
showed up for the March 27 program 
wearing what was reportedly a shirt 
made of an American flag. Result: CBS, 
citing legal reasons, decided to "blue - 
out" Mr. Hoffman and his shirt. (All 
viewers saw was a blue screen -hence 
the term "blue- out. ") 

CBS-TV network President Robert 
D. Wood, on the night of the incident, 
had explained to the audience that sev- 
eral states forbade "disrespect and 
desecration of the flag." CBS apparent- 
ly first planned to blank out only Mr. 
Hoffman's shirt, but found that elec- 
tronically impossible, hence, the total 
disappearance from the screen of Mr. 
Hoffman. All of his comments, how- 
ever, were broadcast. 

CBS also explained that it made the 
change "to avoid affronting many of 
our viewers." Calls to the switchboards 
of CBS-TV in New York and some of 
its affiliates, according to Mr. Griffin 
and others, however, were reportedly 
heavily critical of CBS's move. 

Mr. Wood last week reaffirmed CBS - 
TV's broadcasting policy. "We will 
never abdicate responsibility for what 
we broadcast," he explained, "whether 
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How you 
could feel a little better 

about your federal taxes. 

As a taxpayer, you'd certainly welcome all the help 
you could get in bearing (and sharing equally) the costs 
of our federal government. 

Among the biggest sources of federal taxes are the 
investor -owned electric light and power companies. 
They serve about 80% of electric users in the U.S.A. 

But did you know that government electric power 
projects- representing a considerable part of the 
electric industry -do not yield any tax revenue to our 
national treasury? 

It's a fact that more than $4,411,000,000 in federal 
tax revenues were lost from 1953 to 1968 through 
this situation. 

It is also a fact that government electric power 
projects are very large businesses. 

Their sales total hundreds of millions annually, and 
the electric power they sell goes to millions of residen- 
tial, commercial and industrial consumers. These 
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consumers do not pay, through their electric bills, the 
same taxes toward the cost of government that other 
Americans pay. Everyone else has to help make up 
the difference. 

What is suggested is that government electric 
power businesses assume federal tax -paying respon- 
sibility, as do the investor -owned electric power 
companies. 

This would not only help achieve the American goal 
of tax fairness to all, but would at the same time open 
an added source of revenue to help pay the cost of 
government. 

We believe this is a matter that ought to be given 
some thoughtful attention by every taxpayer. 

Investor -Owned Electric Light and Power Companies * 

For names of sponsoring companies, write to: Power Companies, 
1345 Avenue of the Americas. New York, New York 10019 
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MODEL 700 -RP 

WHY NOT BUY THE BEST 

CARTRIDGE 
MACHINE? 

If you're looking for a mediocre cartridge 
machine then don't buy the TAPECASTER. 
TAPECASTER is the No. 1 cartridge machine be- 
cause its superb performance is insured by the 
use of ONLY the highest quality components 
that have been subjected to rigorous quality 
control testing. The new SUPER -TORQUE hys- 
teresis synchronous motor, standard in all 
TAPECASTER units, is twice the weight of 
motors found in competitive units. Forget the 
competition -Buy the best cartridge machine, 
TAPECASTER- 

TAF CASTE =R' 7CM, INC. 
Box 662 - 12326 Wilkins Avenu Rockville, Maryland 20851 
Phone: 942-6666 Area code 301 

PERSONALIZED 

BINGO 
CARDS 

FOR CABLE TV 
AND RADIO 

Game name can be 

Any 5 letter word, etc. 

CARD SIZE 

412 X 53/4 

Front Cr back side 

AD SPACE FOR YOUR 
SPONSORS MESSAGE. 

BINGO PALACE 
4423 Dodge St. 

Omaha, Nebraska 68102 
14021 551 -4815/553 -9986 

it's the Griffin Show or Captain Kan- 
garoo." Asked if CBS ever would sub- 
scribe to a prior agreement with an art- 
ist as to what can or can't be deleted 
from a show, Mr. Wood said: "No. 
We can't close down any options." 

The March 27 incident was the third 
on the Griffin show in the past several 
weeks. It also was the second incident 
on a TV network talk show related to 
the recently completed Chicago 7 con- 
spiracy trial. On Feb. 4 ABC -TV 
bleeped comments by folksinger Judy 
Collins concerning the then -ongoing 
Chicago trial. 

Last Dec. 29, CBS-TV deleted an 
appeal for funds by Elke Sommer on 
the Griffin Show on behalf of "People 
for Peace." A similar appeal a week 
earlier on the same show by TV per- 
former Carol Burnett also was bleeped 
(BROADCASTING, Jan. 5). CBS explained 
those actions by noting that it was un- 
familiar with the "peace" organization 
and thus couldn't take a chance in pro- 
moting it. 

Mr. Hoffman himself referred to a 
previous arrest for wearing a shirt simi- 
lar to the one he wore March 27. 

QM and ABC -TV end 
rift over old contract 
Settlement of the dispute between QM 
Productions, Los Angeles, and its presi- 
dent, Quinn Martin, and ABC -TV was 
jointly announced by both parties Tues- 
day (March 31). 

Under the new agreement, QM Pro- 
ductions enters into a long -term, non- 
exclusive contractual relationship with 
ABC -TV and guarantees to develop 
several television series and several tele- 
vision motion pictures, plus providing 
for "certain other financial considera- 
tions." No mention is made of specific 
terms or the number of series or movies 
QM Productions will provide. The dis- 
pute stemmed from the termination by 
ABC of a contract it had signed in 
October 1967 with QM Productions to 
run for five years (BROADCASTING, Aug. 
5, 1968). Mr. Martin filed suit against 
ABC asking damages of $102,725,000 
incurred as a result of that cancellation 
(BROADCASTING, Aug. 26, 1968). 

Under the terms of the new agree- 
ment, QM Productions' first series for 
the network will be Dan August, al- 
ready announced for the 1970 -71 sea- 
son. The program, starring Burt Rey- 
nolds, was a spin -off of "The House 
on Greenapple Road," one of three 
films produced or under consideration 
by QM Productions at the time the 
original contract was terminated. The 
movie was aired recently on ABC -TV. 
For the last 10 years, QM Productions 
a leading independent producer of dra- 
matic hour series for ABC -TV. Shows 
produced under Mr. Martin's supervi- 
sion included The Fugitive, Twelve 

O'Clock High, The Invaders and The 
FBI, entering its sixth season on ABC 
this fall. 

'Sesame Street' 
scheduled for reruns 
Funds from the Corp. for Public Broad- 
casting will keep the Children's Televi- 
sion Workshop's Sesame Street on the 
air with 15 weeks of reruns during the 
summer. 

CPB will provide $175,000 for daily 
interconnection through the Public 
Broadcasting Service. The feed to most 
of the 185 noncommercial stations will 
be in the late afternoon, and stations are 
free to use the programing at other 
times. The reruns, starting Monday, 
June 1 and ending Friday, Sept. 11, will 
include the first 80 one -hour shows. 

Program notes: 
Spring special Three specials will re- 
place regular Friday -night programing 
on CBS-TV April 3 from 7:30 -11 p.m. 
Cinderella, an annual presentation since 
1965, will fill the 90 minutes until 9 

p.m., followed by The Don Knotts Nice, 
Clean, Decent, Wholesome Hour until 
10. A repeat of Like Hep!, starring Dinah 
Shore, will conclude the evening of 
specials. 
Information please A midwest chapter 
of Information Film Producers of Amer- 
ica was formed in Chicago last week by 
local firms that include producers and 
distributors of TV product as well as 
business films. New chapter chairman 
is Al Levine, president of Sportlite 
Films. Secretary- treasurer is Courtland 
Chilton of Audio Graphic Films, also 
Chicago. 
Survival film In Time of Emergency, 
a new 251/2- minute color film, has been 
released by the Office of Civil Defense. 
The public service film presents the 
basic lifesaving information needed to 
prepare for nuclear attack. Because the 
film would be particularly needed lo- 
cally as an emergency public informa- 
tion tool in a period of national crisis, 
spacial allocations of prints have been 
made available to all state civil defense 
offices. Prints are available at the Of- 
fice of Civil Defense, Audio -Visual 
Planning Division, Washington 20310. 

Health series A new series of 33 half - 
hour Consultation programs is being of- 
fered to TV stations without charge by 
the University of Illinois Medical Cen- 
ter Campus, the series producer. Pro- 
grams, all in color, deal with specific 
health problems and what viewers can 
do to avoid or overcome them. Con- 
tact: Jack W. Righeimer, coordinator 
of public service radio and TV pro- 
graming at the center, Box 6998, Chi- 
cago 60680. 
Firestone distributes King King Fea- 
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Start talking 
through 
our hat 

As a broadcaster, you can't keep 
your mouth shut. 

You've got to portray events. Express 
opinions. Air ideas. 

And, no matter how careful you 
are, someone somewhere in your vast 
audience may not like the words 
you say, the pictures you show, the 
music you play. And the result can be 
trouble. Big, expensive trouble. 

Which is why we urge you to do 
your talking through our hat -with 
Broadcasters' Professional Errors and 
Omissions Insurance from Fireman's 
Fund. It's the broadest, the best 
protection you can buy. Here's why: 

1. Unlike other carriers, Fireman's 
Fund protects you on a virtually all -risk 
basis rather than named perils. 

2. You're guarded not only from 
traditional hazards faced by your own 
station, but also a) advertising for 
your own station, b) news materials 
prepared by you for use by other 
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stations, c) printed bulletins issued by 
your station during newspaper strikes. 

3. You get an individual policy rating. 
Most insurers have a single rate 
structure -but Fireman's Fund tailors 
the rate to your own programming and 
past record. Plus, a special rate 
consideration for more than one station. 

4. You're protected against multiple 
claims. There's one limit per claim; 
another, higher limit against several 
claimants in one incident or multiple 
claims in the course of the year. 

5. Lower limits than any other carrier. 
You can insure yourself against as 
little as $10,000 per claim; $20,000 
annual aggregate. (Why pay for more 
protection than you need ?) 

6. You don't have to take a deductible 
policy. If you want full protection, 
it's yours. Or, if you prefer, you can 
take your choice of deductibles: as high 
as $5,000 and even more. 

7. You're provided with legal defense. 

Your policy provides that we defend you 
-even if you have a deductible provision. 
8. No endless waiting for final 
judgement to determine your liability. 
(With some carriers, you often wait. 
And wait. And wait and wait and wait.) 
9. If you need more insurance, your 
policy provides that we be given first 
refusal. Which means your additional 
coverage will be compatible with 
primary coverage. 

So there you have it. Nine reasons 
why you should start talking through our 
hat: the hat that represents the biggest 
insurer of this coverage in the country. 

Call the nearby independent agent 
who represents us. (You'll find him 
listed in the Yellow Pages.) And tell 
him: "I want more facts on Fireman's 
Fund's Broadcasters' Professional 
Errors and Omission Insurance." 

You'll be saying quite a mouthful. 
Fireman's Fund American Insurance 
Companies, San Francisco o e 
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Command 

Performance? 

RCA SERVICE DELIVERS 

Expert Repair 

and Overhaul Service 
FOR: 

Video tape recorders 
TV Cameras 
Antennas 
Microphones 
Transmitters 
Installation 
Console 
TV Projectors 
Microwave 

Dial either of these offices for full 
information about fast, dependable 
broadcast equipment maintenance 
service from RCA: 

Chicago (312) 965 -6356 
Philadelphia (215) HO 7-3300 

Or contact 
RCA Service Company 
A Division of RCA 
Technical Products Service 
Bldg. 204 -2, Camden, N.J. 08101 
Phone (609) 963 -8000 
Ext. PY -4129 

RC/1 

tures has concluded an agreement with 
Len Firestone for the domestic distri- 
bution of King cartoons and feature 
films by Mr. Firestone's firm. The film 
packages are 220 Popeye color car- 
toons, the just -off- network Beatles car- 
toon series in half -hour and individual 
cartoon form, and 28 Blondie features 
starring Penny Singleton as Blondie and 
Arthur Lake as Dagwood. 
Music, music, music Screen Gems - 
Columbia Music Inc., music publishing 
division of Columbia Pictures Indus- 
tries Inc., has contracted with four Eu- 
ropean publishing firms for U.S. and 
Canadian publishing rights to their 
songs. The organizations are Page Full 
of Hits Ltd., Limbridge Music Ltd. and 
Mews Music Ltd., all English firms; 
and World Music Co., a Belgian firm. 

Old Mark Twain new bold one A new 
segment for The Bold Ones, seen on 
NBC -TV, has been announced by 
Sidney J. Sheinberg, vice president, 
MCA Inc. "Man of Destiny," starring 
Hal Holbrook, joins "The Lawyers" and 
"The New Doctors" for the 1970 -71 
season. Holbrook, who gained earlier 
fame for his portrayal of Mark Twain 
on Broadway and television, returns as 
a political candidate more interested in 
ideals than in elections. The pilot for 
the new show aired recently on NBC - 
TV as a world premiere and focused 
on the problem of air pollution as a 

possible cause of death in larger cities. 
The movie was given a private screen- 
ing for members of the California State 
Assembly Commission on Environ- 
mental Problems and the State Environ- 
mental Council by Tom Carrell, San 
Fernando, Calif., state senator. 

Ecology campaign Milton Maltz, pres- 
ident of Malrite Stations, Detroit, last 
week announced a six -week news and 
editorial campaign on his group's radio 
stations starting April 6 on the problems 
of the environment. The stations will 
air 30 reports with commentaries by 
leading experts and personalities such 
as Barry Commoner, biologist at Wash- 
ington University in St. Louis; Lamont 
Cole, ecologist at Cornell University 
in Ithaca, N.Y.; and Arthur Godfrey. 
Malrite stations broadcasting the group's 
reports and editorials on the environ- 
ment will be wBRB -AM -FM Mt. Clemens, 
Mich.; WTTF -AM -FM Tiffin, Ohio; WNYR- 

AM-FM Rochester, N.Y.; WMIN(AM) St. 
Paul; and WMIL -AM -FM Milwaukee. 

Kitchen cut -ups Celebrity Kitchen, a 
half -hour daily program designed for 
use by national sponsors in selected mar- 
kets, is being taped at Tele -Tape Pro- 
ductions, New York. Actress Nina Foch 
has been signed as hostess. She will be 
joined by a different personality each 
day in preparing recipes and discussing 
various topics. 

Census consensus K-rvu(rv) Oakland - 
San Francisco aired a special program 

in late March entirely in Cantonese to 
explain the federal government's new 
census form to the Bay Area's 100,000 - 
member Chinese community. The broad- 
cast is the result of an article written by 
L. Long -Chi Wang that appeared in the 
Chinese -American weekly, East, West. 
The article noted that many thousands 
of Chinese living in the San Francisco 
area do not read or speak English. As 
a result, it is possible that census forms 
may be discarded when they arrive -not 
willfully, but because the residents 
would not know what it is, or if they 
did, how to fill them out. 

Childsplay The Tomfoolery Show, an 
animated series based on works of 
authors of children's literature, com- 
pletes the revision of the Saturday 
morning schedule for September, 1970, 
NBC -TV announced last week. Tom- 
foolery will be aired from 9 to 9:30 
a.m. Previously announced new series 
on NBC are The Bugaloos, Hot Dog, 
The Further Adventures of Dr. Dolittle 
and The Woody Woodpecker Show. 

CATV programing library The Na- 
tional Cable Television Association will 
announce at a programing conference 
in Chicago, April 30 -May 1, the forma- 
tion of the National CATV Program 
Library Inc. The library will supply a 
full variety of entertainment program- 
ing for cable systems, all of which will 
be made available on a library basis at 
the rate of approximately 1/2 cent per 
subscriber. The entire library will be 
made available on a choice of formats: 
Ampex 1 ", IVC 1" and the new CBS - 
EVR. Home offices of the library are 
1004 Stemmons Tower South, Dallas. 

Further release An NBC News spe- 
cial, Cry Help!: An NBC White Paper 
on Mentally Disturbed Youth, sched- 
uled for broadcast on NBC -TV Satur- 
day, April 25 (7:30 -9 p.m.), will be 
added to the NBC National Educational 
Film Library after its telecast to be used 
by schools and other groups. 

Star selections Transmedia Interna- 
tional Corp. and independent producer 
Charles Andrews will co- produce a one- 
hour special, The Choice of Stars Beauty 
Pageant, which is aimed for a network 
presentation. The program, which will 
be telecast live from Las Vegas, will 
feature beauty contestants who have 
been picked by entertainment industry 
celebrities. 

Friends join the Banana Splits Bill 
Hanna and Joe Barbera, Hanna- Barbera 
Productions, Hollywood, and Jack 
Rhodes, president of Rhodes Produc- 
tions, New York, have announced the 
release and syndication of The Banana 
Splits and Friends Show, a color series, 
in time for the fall season. The basic 
elements of the series are derived from 
four programs which have already ap- 
peared on the three major TV networks 
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during the past three years and are be- 
ing missed for the first time in syndica- 
tion. They are: The Banana Splits Ad- 
venture Hour, The Adventures of Gul- 
liver, Atom Ant and Secret Squirrel and 
The New Adventures of Huck Finn. 
`Seekers' see buyers Four Star En- 
tertainment Corp., New York, has ob- 
tained U.S. distribution rights to The 
World of the Seekers, a one -hour spe- 
cial reviewing the vocal group's career. 
General Television Corp., Melbourne, 
Australia, produced the show. 
Team spirit In an expansion of its 
program development effort, Warner 
Bros. Television announced last week 
it has signed the producer -writer teams 
of Saul Turteltaub and Bernie Orenstein 
and of Bill Idelson and Harvey Miller 
to create series for 1971 -72. Mr. Idle - 
son and Mr. Miller recently were named 
producers for Love American Style on 
ABC -TV and have worked together on 
other series including Gomer Pyle and 
Bewitched. Mr. Turteltaub and Mr. 
Orenstein are serving currently as pro- 
ducers-writers on That Girl on ABC- 
TV. 
Government going noncommercial 
The Government Story produced by 
Westinghouse Broadcasting Co. for its 
five TV stations, will be distributed to 
186 noncommercial stations this spring 
through the educational television sta- 
tions program service of the National 
Association of Educational Broadcast- 
ers. The 40 half -hour programs relate 
the history and operation of the federal 
government. The series also has been 
scheduled on 32 other commercial sta- 
tions. 

Rolling bowling Advision Productions 
Inc., Atlanta, is placing into syndica- 
tion 52 one -hour episodes of Rolloff, 
a color taped bowling program. The 
show features a king -of- the -mountain 
format with prizes for contestants rang- 
ing from bowling shirts to 1970 auto- 
mobiles (awarded for perfect games). 
As an added feature bowlers will be 
rated by an animated cartoon character 
super- imposed over the action. Pro- 
ducer /host, Mike Allen, and co-host, 
Tom Even, will provide running com- 
mentary of the action. Address: Car- 
negie Building, Atlanta 30303. 

Fans to have their say 
on best baseball team 
The great debates over which baseball 
teams are better than others, past and 
present, will be subjected to computer 
analysis, and NBC -TV will present the 
results in its pre -game shows on the 
Saturday Game of the Week. 

When NBC coverage begins April 
11, the viewers will be asked to vote 
for the team they feel was the a "all- 
timefe best. The eight teams receiving 

The WJEF Countrywise buyers 
...they know what they want 

and can afford it! 
Today's WJEF Countrywise buyers 
are very particular families. 

Typically, they're under th i rty, own 
their own homes, have two cars and 
three children. If they live in Kent 
County they have a family income 
of about $10,117. Ottawa County 
families have an average income of 
$9,193. They're solid citizens with 
buying power to get what they want. 
And they learn about products from 
WJEF. 

WJEF -ers may be bankers, busi- 
nessmen or farmers. But more 
likely, they're among the 70 thou- 
sand or so working in the area's 880 
manufacturing plants - part of an 
expanding economy already ac- 
counting for $902,087,000 in retail 
sales. Their particular like is WJEF. 
If you'd like these particular People, 
contact Avery- Knodel. They'll give 
you some wise advice on our 
Countrywise buyers. 
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If you want a 

tube distributor 
who knows your business, 

give it to him. 

He's your RCA BroadcastTube Distributor. 
Nol in tubes for all broadcasting applications. 

What made him No. 1? Emer- 
gency service is one reason. It's 
like money in the bank. 

For example: 
You're on the air. It's late, a tube 

fails. You're low on replacements. 
Too low for comfort. So you call 
your RCA Broadcast Tube Distribu- 
tor. To keep you on the air, he'll 
get out of bed to fill your order! 

There are more reasons. 
Experience. He talks your lan- 

guage, knows your needs. Some of 
our distributors have been in the 
business of supplying 
broadcasters for as long 
as we have -40 years! 

Engineering service. 
He has a "hot line" to 
RCA's Field Engineers. 
Call him any time you 
need their services. Call 
even if you need help in 
servicing our competi- 
tor's equipment! 

Quality. You know the 
story. He stocks the finest. 

In power tubes, for example, brand 
preference studies by leading elec- 
tronic publications have listed RCA 
as the first choice of professional 
designers year after year! 

Inventory. The widest. Power 
tubes, rectifiers, vidicons, image 
orthicons. Think of his establish- 
ment as your tube warehouse. For 
all practical purposes, that's what 
it is! 

Need more reasons? Call your 
local RCA Broadcast Tube Distribu- 
tor. For starters, ask him for the 

new 1970 Guide to RCA 
Industrial Tube Products, 
or write: RCA Electronic 
Components, Commer- 
cial Engineering, Dept. 

, Harrison, N. J. 
07029. 

P.S. Your RCA Broad- 
cast Tube Distributor is 
also the man to call for 
RCA Starmaker Micro- 
phones. 

c 

o 

o 

Industrial 
Tube 
Products 
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the most votes will then "play" an 
elimination tournament via the com- 
puter, and the network will try to lo- 
cate enough film for a 15- minute high- 
light presentation. 

The tournament is scheduled to be- 
gin in May, and run on seven selected 
Saturdays during the baseball season. 
Eldon G. and Harlan D. Mills, partners 
in computer research in Sports Inc., 
will feed the statistics into the machine. 

DoWnits 
The following modifications in program 
schedules and formats were reported 
last week: 

KGMC(AM) Englewood, Colo. -Mac- 
Lee Radio Inc., effective April 1, began 
programing full -time "all -talk and con- 
versation forum -type radio." Program 
director Robert B. McWilliams said 
the station "got its feet wet in a talk 
format in September 1969 from noon 
to 4 p.m." and then increased the au- 
dience- participation idea in November 
to include the hours from 9:30 a.m. to 
sunset. Mr. McWilliams said his audi- 
ence "has doubled, we think, in the past 
four months because of the intense pub- 
lic interest the show has caused." Mr. 
McWilliams said KGMC "is the only 
daytimer in the Denver area to offer 
this type of community exchange." 
KTLK(AM) Denver, formerly KTLN- 
(AM) had been programing a talk for- 
mat, but dropped it last year and now 
programs contemporary rock with some 
audience call -in during morning hours. 
"There was a public outcry," Mr. Mc- 
Williams said, when KILN dropped talk - 
type radio, "much to the effect that lo- 
cal people now had no outlet for an 
exchange of ideas and communication 
on public issues." 

WHF(AM) Milford, Conn. -Colonial 
Broadcasting Co., effective March 30 
began programing country- and -western 
music. Previously an up -tempo middle - 
of- the -road station, the change was 
based upon music requests received and 
the results of a contest for the most 
popular singer. 

WIBF -FM Jenkintown, Pa. -The Ben- 
son -East, effective April 6 replaced 
Broadway show tunes and middle -of- 
the -road format from 11 a.m. to 12:30 
p.m. with Spanish -language program 
Monday through Friday. Douglas Hen- 
son, operations manager, said the 
change occurred because of "a need to 
serve minority groups in our coverage 
area." Effective Feb. 1, the station 
switched from a mainly instrumental 
MOR format to a Greek -language 
program from 1 to 2:30 p.m. on Sun- 
day. March 8, the station added a 
Spanish language program from 10:15 
a.m. to 1 p.m., replacing the Sunday 
concert series of classical music. 
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This is professional 
journalism's highest 
award for television 
public service. 
Given once a year. 
To one television 
station. This year to 

WDSU-TV, NEW ORLEANS 6 
"CITY IN CRISIS " -/t was a hard-hitting news series dealing 

with a difficult problem. New Orleanians watched night after 
night as WDSU -TV brought their City's financial and 

administrative woes right smack into their living rooms. Polled 

them on the streets. Brought them into forums. And finally 

turned the booklet based on this series into the most widely 

read publication in New Orleans during the summer of 1969. 

This was WDSU -TV's 'City in Crisis." 

THE CITATION 
'For distinguished service by WDSU -TV, New Orleans, 

for 'City in Crisis,' an apparently successful attempt to focus 

public attention on a single issue of crucial importance 

to a major American city" 

WDSU -TV CHANNEL 6 

NBC IN NEW ORLEANS 
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New camera angles set for Apollo mission 

Most elaborate TV coverage of all moon shots 
will include planned close -ups of recovery at sea 

TV viewers who will be watching the 
Apollo 13 moon mission next week for 
the first time are going to have a ring- 
side seat for the pickup of the astro- 
nauts when they splash down April 21. 
A color -TV camera will be aboard the 
photographic helicopter that will be 
hovering over the capsule when it 
comes down at 3:16 p.m., EST, April 
21 in the Pacific Ocean south of Christ- 
mas Island. 

The TV camera in the helicopter, a 
first in the Apollo missions, will trans- 
mit its pictures back to the Western 
Union transportable earth station 
aboard the pickup carrier, U.S.S. Iwo 
Jima, which will then beam the pictures 
to an Intelsat III satellite for relay to 
Houston where mission control will turn 
them over to the networks. 

Previously, recovery activities have 
been centered at the carrier and tele- 
vi 'ion watchers could hear about but 
not see them until the ship itself steamed 
close to the capsule. 

A second "first" for TV also will 
occur at the launch of the third moon 
mission. A heat -proof color camera with 
super -wide -angle lens, will be atop the 
launch gantry, a scant 40 feet from the 
360 -foot rocket. This camera, leased to 
the network pool by Westinghouse 
Electric Corp., will permit viewers to 
see the arrival of the astronauts, their 
entry into their capsule, the buttoning 
up of the capsule and the launch itself. 
Previously, these sequences were re- 
corded by a movie camera and became 
available later when the film was proc- 
essed. 

The Westinghouse camera uses a 
new, specially- designed secondary elec 
tron conduction (SEC) tube that has a 
fine metal screen imbedded in its target 
area. This screen acts as a heat sink, 
absorbing the extraordinary heat and 
light generated by the Saturn 5's motors 
without raising the temperature of the 
target itself. The camera is to be en- 
closed in a special soundproof housing 
that is covered with a material that 
will burn off from the flames generated 
at lift -off. 

During the Apollo 12 mission last 
November, after about 45 minutes of 
good color pickup, the camera was in- 
advertently pointed at the sun, burning 
the target of the tube. 

During the entire Apollo 13 journey 
to the moon, the landing, the walks on 
the moon and the return, Astronauts 
James L. Lovell Jr., Thomas K. Mat- 
tingly II and Fred W. Haise Jr. will 
have a color -TV camera aboard the 

command module and one in the lu- 
nar- landing vehicle. The landing space- 
craft will also carry a black -and -white 
TV camera as a spare, in case anything 
goes wrong with the color camera on 
the surface of the moon (BROADCAST- 
ING, March 30). These cameras too are 
Westinghouse instruments using the 
SEC tubes, but are not the redesigned 
models. To guard against a second sun 
burn, the color camera to be used on 
the moon will have a soft -rubber lens 
cap attached to the lens itself for use 
when necessary. Color is provided 
through the use of the CBS field - 
sequential system that uses a rapidly 
spinning wheel inset with filters of the 
three primary colors (blue, green and 
red). Inside the command module will 
be a tiny, three -inch monitor. 

During the 10 -day Apollo 13 trip, 
10 telecasts have been scheduled. The 
mission will be launched at Cape Ken- 
nedy at 1:13 p.m., EST, April 11. 
Thirty -five minutes later the astronauts 
will show TV viewers pictures of the 
Florida coast, to be followed at 3:28 
p.m., EST, the same day with shots of 
docking maneuvers. 

Other scheduled telecasts (all EST): 
April 12, interior shots of the com- 
mand capsule, 6:28 p.m.; April 13. 
more interior shots, including the LEM, 
10:13 p.m.; April 14, views of the 
moon as the space ship is 50,000 feet 
above the lunar surface, 12:03 p.m. 

April 16, following the landing on 
the moon two telecasts of the astro- 
nauts at work, 12:23 a.m., for almost 
four hours, and again at 8:03 p.m., for 
almost seven hours (although the astro- 

NBC has leading shows, 
but CBS leads ratings 
Nielsen 70 -city ratings for the week 
ended March 22, the week NBC -TV 
wants to call the end of the season, 
put CBS-TV on top in the over -all 
weekly average, despite four strong 
NBC programs out in front in the 
rankings. 

Averages were CBS 20.5, NBC 19.7 
and ABC 16.5. Top programs were 
Laugh -In, Bob Hope, Bonanza and Bill 
Cosby on NBC, Thursday movie, Dr. 
Suess and Jim Nabors on CBS and 
Movie of the Week on ABC. 

The MNA ratings were held up 
slightly because of the mail strike, and 
Nielsen expected the national ratings 
for that week to be late, too. 

nauts are expected to be out of range 
of the TV camera for about two hours 
during this time); April 17, return of 
the LEM to the command ship, 8:36 
a.m.; April 18, views of the moon's sur- 
face as the astronauts begin their re- 
turn to earth, 12:13 p.m.; April 20, in- 
terior shots of the command module, 
including questions and answers be- 
tween newsmen on earth and the astro- 
nauts. 

The network pool is under the di- 
rection of Jack Kelly of CBS. ABC is 
covering the launch; CBS will be at 
Houston and NBC aboard the carrier. 

Music series offered, 
aimed at young adults 
Robert V. Whitney Productions, Phil- 
adelphia, reports it will distribute to TV 
stations The Now Explosion program- 
ing of young adult- oriented music fol- 
lowing debut of the series March 14-15 
over WATL -Tv Atlanta for 28 hours. 

Mr. Whitney said "the successful 
debut" of the programing in Atlanta 
led to a decision to market it through- 
out the U.S. with his own company 
handling distribution. The programing 
consists of a musical library on film of 
top contemporary acts, produced with 
modern techniques. He said more than 
600 calls were received at WATL -TV, 
"with 95% of the callers registering 
complete approval" of the series. Whit- 
ney is producing the series in associa- 
tion with U.S. Communications Corp., 
Philadelphia. 

The programing can be scheduled in 
a one -hour, two -hour or lengthier for- 
mat. 

ABC film package 
now in release 
ABC Films has placed its first major 
feature -film package into domestic re- 
lease. All films except "Come Spy 
With Me" were shown on ABC -TV's 
Movie of the Week. 

Called "Prime I," the package con- 
sists of ten 90- minute features. The 
titles are "The Love War," with Lloyd 
Bridges and Angie Dickenson; "The 
Spy Killer," with Robert Horton and 
Jill St. John; `The Over -the -Hill Gang," 
with Pat O'Brien and Gypsy Rose Lee; 
"Wake Me When The War Is Over," 
with Eva Gabor and Jim Backus; "The 
Pigeon," with Sammy Davis Jr. and 
Dorothy Malone; "Come Spy With Me," 
with Troy Donahue; "Foreign Ex- 
change," with Jill St. John, Robert Hor- 
ton and Sebastian Cabot; 'The Ballad 
of Andy Crocker," with Jimmy Dean 
and Agnes Moorehead; "Carter's Army," 
with Stephen Boyd and Robert Hooks, 
and 'The Monk," with George Maharis, 
Janet Leigh and Jack Albertson. 
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White House reporters 
move out of the dog house 
The White House news corps moved 
into fancy new quarters on Thursday, 
in a section of the executive mansion 
that once housed a swimming pool, a 
sauna bath and a floral shop. NBC's 
Herb Kaplow (1) unpacks in one of the 
network booths that, by comparison 

with facilities in the old press section, 
are spacious. Jerry Warren, White 
House deputy news secretary, and his 
secretary, Mary Alice Passman, confer 
in the center of the new combination 
lounge and news- briefing room. The 
room is equipped for live and film tele- 
vision cameras. The quarters, on two 
levels, include booths for eight nonnet- 
work broadcast newsmen as well as for 
ABC, CBS, NBC and Mutual Broad- 

casting System, and two press rooms. 
The newsmen will also be able to relax 
in two small lounges, watch television 
(there is a three -set array), and listen 
to piped -in music as they eat sandwiches 
from a vending machine and drink cof- 
fee from a coffee maker. The reporters' 
old quarters, which President Nixon 
called a "disgrace," are being converted 
into office space for his foreign affairs 
adviser, Dr. Henry A. Kissinger. 

'Health in America' on CBS 
CBS News is preparing a three -part 
investigative series on health for show- 
ing on CBS-TV on consecutive nights, 
starting Monday, April 20 at 10-11 
p.m. NYT. The program series is called 
CBS Reports: Health in America. It 
will probe the state of the nation's 
health and its health services. The qual- 
ity and cost of health care and the 
environmental crisis will be explored in 
that order on the three programs. 

munications Management of the Ex- 
ecutive Office of the President. 

Dr. William L. Everitt, dean emeri- 
tus, college of engineering, University 
of Illinois, is chairman of the telecom- 
munications committee. Peter C. Gold - 
mark, president and research director 
of CBS Laboratories, is chairman of 
the committee's panel on urban com- 
munications. 

WBC gets action 

HUD study to probe on its law editorials 

communications, urban life 
How city life can be improved through 
communications and electronics -TV 
and radio broadcasting as well as cable 
TV -is being studied by the telecom- 
munications committee of the National 
Academy of Engineering. 

The study is being sponsored by the 
Department of Housing and Urban 
Development in behalf of a consortium 
of federal departments and agencies, 
including the Departments of Justice, 
Transportation, Commerce and the 
FCC, as well as the Office of Telecom- 

Westinghouse Broadcasting Co. believes 
that a series of editorials broadcast on 
its radio and TV stations may prove 
strong enough in impact to bring about 
the teaching of law in many public 
schools. 

The WBC editorials advocating this 
were first advanced by WBC's all -news 
station, tuwa(AM) Los Angeles. The 
station broadcast a group of 10 edi- 
torials, starting last June, under the 
title, "Ignorance and the Law." The 
editorials' thrust was that knowledge in 
fundamental law was needed in the 
young grades to prepare children for 

responsible, adult life. 
Westinghouse reports that in Los 

Angeles the proposal has been endorsed 
by various local citizens groups and 
the JCFWB editorials have been rebroad- 
cast by other stations in the area. The 
idea of teaching law in the public 
schools is now being studied by the 
California state board of education. The 
University of Southern California is 
scheduling classes next fall in law in- 
struction for elementary school teach- 
ers, and a California school district has 
incorporated law courses in three ele- 
mentary grades. 

Eye awards 
The American Optometric Association 
has set July 1 as the deadline for en- 
tries for its 1970 Public Service Awards 
for Distinguished Service in Journalism 
to the Visual Welfare of the American 
People. Entries may be submitted in 
four categories: Radio; television; press 
(newspapers, feature syndicates, wire 
services) and press (magazine). All en- 
tries must have been broadcast or pub, 
lished from June 1, 1969 to May 31, 
1970, and must be on the subject of 
vision and its related aspects. 
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Networks ponder new FCC plans 
Stanton believes loss of CBS -owned outlets 
could seriously hurt radio -network news 

The guessing game was on in earnest 
last week as TV network officials tried 
to figure out what their choices might 
be if the FCC does, in fact, do all that 
it has indicated it may do to the TV 
networks and to co- located crossowner- 
ships of stations and newspapers, 
(BROADCASTING, March 30). 

One who did not appear to be guess- 
ing, however, was Frank Stanton, presi- 
dent of CBS Inc. He said flatly that the 
proposal to require broadcasters to 
choose between their AM -FM and TV 
stations within the same market raised 
"such serious implications" -both as to 
the viability of the CBS Radio network 
and the size and quality of CBS's radio 
news- gathering organization -that "CBS 
will call upon every administrative and 
legal recourse to prevent its adoption." 

Most of the guessing centered on 
another point: which half -hour the net- 
works would elect to give up if the 
commission rules, as it is considering 
doing, that affiliates may take only 
three hours of network entertainment 
programing in prime time. 

First general reaction was that they 
would probably elect to program 8 -11 
p.m. eastern time, which would mean 
turning 7:30 -8 back to stations. 

But on second thought some sug- 
gested they might prefer to move early - 
evening news to 7:30 -8 from its present 
7 -7:30 period (in some markets, 6:30 -7 
owing to multiple feeds that give af- 
filiates a choice in scheduling). And 
then there were those who thought it 
would be better to give up 10:30 -11. 

That last, it was noted, is the only 
choice that has been made in real -life 
programing. ABC -TV has occasionally 
turned a half -hour back to stations on 
a regular basis one or two nights a 
week; always, at least in recent years, 
the period has been 10:30 -11. 

Each network would have to make 
its own decision, but as a practical 
matter it seemed likely they would all 
wind up relinquishing the same half - 
hour if they have to relinquish any. 
A network that programed news at 
7:30 while its competitors started en- 
tertainment at that time, for example, 
would seem to be in danger of losing 
the ratings for the entire night -five 
nights a week. 

But that was all speculation, and 
some officials refused to play the game 
until they see the rules, if any, that 
FCC comes up with. For instance, they 
said, if the rules should permit averag- 
ing across an entire week instead of re- 
quiring each night to be treated sepa- 
rately, an entirely new set of possibili- 
ties would open up. 

Dr. Stanton did not deal with the 
half -hour question but in a memo to 
key CBS corporate and divisional of- 
ficers he made clear that the proposed 
divestiture rule, if adopted, would re- 
quire CBS to give up its radio licenses 
in the five markets where it also owns 
TV stations -New York, Chicago, Los 
Angeles, Philadelphia and St. Louis - 
and obtain radio licenses in five other 
markets. 

"But," he added, "there would he 

Eight Armstrongs 
awarded at NAFMB 
Eight FM stations, both commercial 
and noncommercial, shared $4,000 in 
prize money in the sixth annual Major 
Armstrong Awards for excellence and 
originality in FM programing. The 
awards, named after the late Major 
Edwin Armstrong, who developed the 
FM broadcast system, are a $500 prize 
and bronze plaque to each recipient. 

Award winners, announced last Fri- 
day (April 4) at the annual convention 
of the National Association of FM 
Broadcasters in Chicago, were com- 
mercial stations: 

WDAS Philadelphia, for a news pro- 
gram, Public Issues -The Black Mani- 
festo; KHFM Albuquerque, N.M., edu- 
cation, Triptych- Father, Son and 

Holy Spirit; WOR New York, commu- 
nity service, Autism in Perspective, 
and WFMT Chicago, music, Fine Arts 
Quartet. 

First -place winners in FM noncom- 
mercial stations were: wins Cam- 
bridge, Mass., news, The November 
Actions; WBUR Boston, Boston Univer- 
sity, education, The Black Panthers: A 
Power Enigma; WMUK Kalamazoo, 
Mich., Western Michigan University, 
community service, Where Are We 
(school integration), and WFCR Am- 
herst, Mass., University of Masschu- 
setts, Carlos Montoya. 

Merit certificates went to WIOD 
Miami; wolf Newport News, Va.; KQV 

Pittsburgh; WEFM Chicago; CBC Ot- 
tawa, Canada; KRVM School District 
4J Eugene, Ore.; WILL Urbana, Ill., 
University of Illinois, and KXLU Los 
Angeles. 

two other consequences far more seri- 
ous," one affecting radio news and the 
other the CBS Radio network. 

He pointed to New York, Chicago 
and Los Angeles as major news sources 
for area residents and to an increasing 
degree for the nation and the world as 
well. Without station facilities in those 
areas, he stated, "it does not appear 
possible that we could continue to 
maintain a radio news -gathering or- 
ganization of the size and quality com- 
parable to our current force on which 
our stations now rely." 

Dr. Stanton noted that the FCC it- 
self has acknowledged that a network's 
viability depends upon its ownership of 
stations in the top metropolitan markets 
and added: 

"Without such outlets, it is not likely 
to be able to provide adequate service, 
regardless of the number of affiliates. 
Since the CBS Radio network, as a 
significant medium for news and public 
affairs, is an unusually important na- 
tional resource, its future viability is 
critical indeed." 

FCC staff raps NBC 
on aviation reports 

Stories on private pilots 
and air safety are said 
to violate fairness rules 
The FCC's staff last week found NBC 
guilty of violating fairness -doctrine re- 
quirements in three Chet Huntley - 
David Brinkley newscasts dealing with 
aviation problems. 

Complaints and Compliance Division 
Chief William B. Ray informed the 
network that the programs, aired last 
Nov. 5, 6 and 7, did not comply with 
the doctrine because "the ability of pri- 
vate pilots was put in an unfavorable 
light ... without the contrasting [pro - 
private pilots] view being presented." 

Almost 300 complaints were received 
by the commission following the Nov. 
5 broadcast, most alleging that the seg- 
ment contained intentional distortion 
and false reporting of the problems of 
crowded air space, favored air carriers 
over general aviation, and implied that 
general aviation pilots are inept, follow 
no rules, and are a major safety hazard. 

NBC pointed out that the segment 
dealt with the backgrounds and view- 
points of a commercial and a private 
pilot and included am interview with 
Max Karant, vice president of the Air- 
craft Owners and Pilots Association. 
The network also maintained that the 
network correspondents' comments were 
"factual and analytical," that the views 
of general aviation were included, and 
that a wide variety of viewpoints on the 
issues of air safety and traffic congestion 
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WHAT DO PEOPLE 
REALLY THINK? 
WHAT ARE 
THEIR VALUES? 
HOW ARE THEY 
LIKELY TO RESPOND? 

Announcing an exciting new free -response research method: PROJECT ECHO! 
In today's expanding world, leaders 
of every element of our complex 
society are calling for more facts 
and in -depth information. But, 
conventional survey techniques are 
not doing the whole job. 
Why? Because they are commonly 
limited to a pre -selected set of 
information categories. So, they 
can miss the crucial issues and 
variables altogether. 
HOW CAN ECHO HELP? 
Now there is a new scientific way to 
insure against the near (or far) miss. 
PROJECT ECHO. The ECHO f ree- 
response method casts a broad net 
and gathers in the most characteristic 
ideas and attitudes that a particular 
group of people hold about the 
topics relevant to the research. And 
this mass of information can now 
be analyzed, reported - quickly and 
economically- through the use of big 
computers and skillful programming. 
ECHO combines years of scientific 
development - including testing and 
application to government, university, 
polling, social and business projects- 

and has achieved meaningful results. 
ECHO produces more comprehensive 
information than any single survey 
tool in use today. The secret of its 
success is in its unique measurement 
of human values. Values, of course, 
are related to behavior. 

YOU CAN USE ECHO 
Any qualified research department 
or consultant can select the universe 
to be surveyed and can collect 
the raw data. We will tailor the special 
ECHO questions to each requirement, 
and will process and analyze 
completed answer forms for each user 
need. Surveys can include from 50 
to 1,000 or more persons, although the 
typical ECHO survey utilizes only 
-200 respondents. 

HOW LONG? HOW MUCH? 
Complete turn -around time for ECHO 
data analysis can be as short as 
10 days. Charges depend on several 
variables, and a free estimate will 
be furnished, based on each 
customer's description of his problem 
and requirements. 

MOTIVATIONAL SCIENCES 
A GENERAL RESEARCH COMPANY 

5383 Hollister Avenue, Santa Barbara, California 93105 (805) 964 -7724 

30441 Morningview Drive, Malibu, California 90265 (213) 457-7620 

©1970, General Research Corporation Cable address: ECHOINFO 
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TRY ECHO YOURSELF - 
CONVENIENTLY AND AT 
SMALL COST 
Since special ECHO questions 
can be added to on -going surveys 
and the method requires fewer 
respondents than conventional 
techniques, easy and economical 
applications of ECHO are common. 
For prompt information, phone, write 
or cable now, while you're 
thinking about it. 

A FEW USES FOR ECHO IN BROADCASTING 

Measurement of audience values 
Preparation of persuasive communications 
Value, impact of stations on community 

Likely response to new programs 

Send this coupon for Free ECHO folder 
MOTIVATIONAL SCIENCES 
Attn: Alvin Marks, Ph.D., Director 
Without obligation, please send me more 
information on PROJECT ECHO. 
Pd like: General information Technical 
information ; Personal call 

Name 

Title 

Organization 

Street 

City State Zip 

Telephone 
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Stations, please call 
Ron Curtis at 312 -337 -5318 
«I 

`Nationwide "Broadcast 
l Personnel, °Inc 

645 N. Michigan Ave. Chicago, Illinois 60611 

RADIO 

PROGRAMMING 

ON THE MOVE . . . 

We are of the opinion that pro- 
gram material, for radio, should 
widen and provide helpful stimula- 
tion to the listening public. 

Our energies are devoted toward 
that direction; the presentation of 
artistic and significant, challeng- 
ing subject material. 

PRODUCERS 

Radio Program Interviews 

Shows For Business 

Recordings 

For information write or call 

FANFARE ENT., INC. 
230 Park Ave., N. Y. 10017 

212 -689 -0051 

had been presented in its over -all pro- 
graming. A Nov. 27, 1967, Today pro- 
gram was cited by the network as a 
case in point. 

However, Mr. Ray observed that the 
Huntley -Brinkley interview was with 
one private pilot who was described as 
having only 100 hours of flying time 
and who related his experiences in fly- 
ing over Kennedy Airport without a 
radio and flying over Shea Stadium 
during the World Series. The one com- 
mercial pilot presented, Mr. Ray noted, 
was described as a family man with 
25 years experience and 14,000 hours 
of flying time to his credit. "The view 
was presented that private pilots are 
not as safe as commercials," Mr. Ray 
concluded. 

Mr. Ray further observed that state- 
ments made by private pilots in the 
subsequent two segments did not con- 
stitute a presentation of the contrasting 
view raised in the Nov. 5 segment, as 
the 1967 Today program also did not. 

Regarding the Today program, Mr. 
Ray noted: 

"The period of time in which signi- 
ficant contrasting views have been or 
will be presented must be of reasonably 
close proximity in light of all the facts 
surrounding the controversy," adding: 
"A two-year lapse between presenta- 
tions of contrasting views clearly can- 
not be considered reasonable under the 
circumstances." 

NBC was asked to take "appropriate 
steps" to achieve fairness in the area 
of air safety as related to general avia- 
tion and private pilots in the "reason- 
ably near future" and to submit to the 
commission a report on its efforts. 

NBC said last week it was consider- 
ing asking the commission to review its 
decision on the grounds that it repre- 
sents an "unfair application of the fair- 
ness doctrine." 

Kirk Douglas enters TV 
via special on Thoreau 
The debut of actor Kirk Douglas as 
star of a television special is on the 
agenda of Winters /Rosen Productions, 
Hollywood, for the fall season. Burt 
Rosen said in New York last week that 
negotiations are underway with the net- 
works and prospective sponsors. 

Mr. Douglas will be host on Thoreau 
is Alive at UCLA, an hour program 
filmed on the campus of the University 
of California at Los Angeles, which will 
illustrate how the works of poet-essay- 
ist Henry David Thoreau, written in 
the mid- 1800's, apply today. Notably 
stressed will be his famous essay on 
"The Duty of Civil Disobedience." 

Also scheduled for a fall TV special 
premiere is Shirley At The Fair, fea- 
turing actress Shirley MacLaine as host- 
ess for a variety show from Expo '70 

in Osaka, Japan. No network or spon- 
sor has been announced. 

Vikki Carr and Anthony Newley also 
have been signed, according to Mr. 
Rosen, partner with David Winters in 
the production firm, for specials next 
season. It is hoped both specials later 
will be projected into TV series. 

Mr. Rosen last week also confirmed 
agreement with Canada's CTV, by 
which taping sessions of the second 
season of The Barbara McNair show, 
syndicated by Winters /Rosen Distribu- 
tion Corp., will be in Toronto. The 
singing star is under option to W/R for 
five years (BROADCASTING, Jan. 12). 

Innovations provide 
NBC with a `new look' 
NBC -TV said last week it has plans 
for a "new look" that is being instituted 
for two vintage series -Red Skelton, 
which moves in the fall to NBC from 
CBS -TV, and NBC's veteran 90- minute 
show, The Virginian (Wednesday, 7:30 
p.m. EST). 

Stewart Granger has been cast for a 
lead role in the western. He is to be 
joined by Lee Majors as a series regu- 
lar. They will rotate leads with James 
Drury in self- contained segments pro- 
duced in the manner of Name of the 
Game, also a Universal TV production. 
The setting will be "updated to the mid 
1890's." 

Innovations considered for Red Skel- 
ton include a "small 'family' of series 
regulars with youthful appeal" and ex- 
change cameo appearances with such 
NBC show personalities as Dean Martin, 
Bob Hope, Andy Williams and Lome 
Greene. 

ABC firms $3- million 
pact to buy facilities 
ABC Inc. is negotiating to buy Reeves 
Telecom Corp.'s production facility at 
101 West 67th Street in New York for 
approximately $3 million in cash. 
Reeves had leased the facilities and 
equipment to program and commercial 
producers. 

The sale, which will include a sub- 
stantial part of the equipment now in 
use there, is expected to be closed dur- 
ing this month, subject to the approval 
of ABC's board of directors. ABC will 
utilize the studios for the production 
of its own programing. 

Reeves will continue in all post-pro- 
duction phases of tape production, as 
well as in other areas of sound record- 
ing and mixing services at its East 44th 
Street studios. Reeves acquired the fa- 
cility, which was operated by Video- 
tape Productions of New York, from 
its co- owners 3M Co. and Metro - 
Goldwyn -Mayer Inc. for an undis- 
closed price late in 1968 (BROADCAST- 
ING, Nov. 18, 1968). 

104 (PROGRAMING) BROADCASTING, April 6, 1970 



!ATWOOD R ICHARDS 
INC. 
in honor of the 50th Anniversary 
of Broadcasting presents 

Monday, April 6, 1970, the Williford Room* 
Conrad Hilton Hotel, 7 PM -12 M 

Special Guest of Honor 

JACKIE MASON 
Incomparable Humorist and Raconteur 

* Cocktails * Dancing 
* Full Hour Show 

* Starring 

LINDA MERRILL 
Dynamic Singing Comedienne 

* MAX COOPER 
Comedian -Impressionist 

Mate Maeon'a ....nos courtesy 01 Ja Ma Production. I 

FRANK AMOROSI ORCHESTRA 
Continuous Dance and Background Music 

For your convenience, Atwood Richards' representatives 
will be "At Home" in Suite 1923 -24 of the Conrad 
Hilton Hotel in Chicago throughout the NAB Convention: 

Admission by invitation only. 
Write to Atwood Richards 

ATWOOD RICHARDS, INC., 666 Fifth Avenue, New York, N.Y. 10019 
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TV network showsheets: 2d- quarter schedules 
Networks are listed alphabetically with 
the following information: time, pro- 
gram title in italics, followed by spon- 
sorship. Abbreviations: suss., sustaining; 
part., participating; eff., effective; R. 
repeat. All times Eastern. Showsheets 
are published in BROADCASTING at the 
beginning of each quarter. 

Sunday morning 

8:30-10 a.m. 

ABC -TV 8:30 -9:30 No network service; 9:30- 
10 Dudley Do Right, part. 
CBS-TV 8:30-9 Sunrise Semester part; 9- 
9:30 Tom and Jerry, part.; 9:30 -1Ó The Bat- 
man Show part. 
NBC -TV )fo network service. 

10 a.m.-noon 

ABC -TV 10 -10:30 Fantastic Voyage part.; 
10:30-11 Spiderman, part.; 11-11:30 Eullwin- 
kle DDart.; 11:30-12 Discovery, part. 
CBS-TV 10-10:30 Lamp Unto My Feet, part.; 
10:30-11 Look Up And Live, part.; 11 -11:30 
Camera Three, part.; 11:30 -12 Face the Na- 
tion, part. 
NBC -TV No network service. 

Sunday afternoon -evening 

Noon -1 p.m. 

ABC -TV No network service. 
CBS-TV No network service. 
NBC -TV No network service. 

1-2 p.m. 

sues and Answers, part. 
CBS-TV No network service. 
NBC -TV 1 -1:30 Meet the Press, Allstate, 
part.; 1:30 -2 NBC Religious Series, sust. 

2-5 p.m. 

ABC -TV No network service. 
CBS-TV National Hockey League: Stanley 
Cu p Playoff, part. (various times). 
NBC -TV No network service. 

5-6 p.m. 

ABC -TV No network service. 
CBS-TV 5 -5:30 No network service: 5:30-6 
Ted Mack and the Original Amateur Hour, 
part. 
NBC -TV NBC Experiment in Television. 
part. 4/5. 4/12. 4/19. 

6-7 p.m. 

ABC -TV No network service. 
CBS -TV 6-6:30 CBS Sunday News with 
Roger Mudd part. (2 feeds); 6:30 -7 No net- 
work service. 
NBC -TV 6 -6:30 The Frank McGee Report. 
part.: 6:30 -7 C -E College Bowl, General 
Electric. 

7-8 p.m. 

ABC -TV Land of the Giants, part. 
CBS-TV 7 -7:30 Lassie, part.; 7:30-8 To Rome 
with 

C -T 
Love, 

V '7 -7:30 Mutual of Omaha's Wild 
Kingdom, Mutual of Omaha; 7:30 -8:30 The 
Wonderful World of Disney, part. 

8-9 p.m. 

ABC -TV The FBI Ford. 
CBS-TV The Ed Sullivan Show, part. 
NBC -TV 8-8:30 Disney, cont.; 8:30-9 Bill 
Cosby, part. 

9-10 p.m. 

ABC -TV 1 -1:30 Directions, part.; 1:30-2 Is- 

CBS-TV The Glen Campbell Goodtime Hour, 
part. 
NBC -TV Bonanza, part. 

10-11 p.m. 

ABC -TV Movie, cont. 
CES-TV Mission: Impossible, part. 
NBC-TV The Bold Ones, part. 

11-11:15 p.m. 

ABC -TV No network service. 
CBS-TV CBS Sunday News with Harry Rea- 
soner part. 
NBC-TV No network service. 

Monday- Friday 

7-10 a.m. 

ABC -TV No network service. 
CBS-TV 7.8 CBS Morning News with Joseph 
Berti, part. (2 feeds) ; 8-9 Captain Kanga- 
roo, part. (2 feeds); 9-10 No network serv- 
ice. 
NBC -TV 7 -9 Today, part.; 9-10 No network 
service. 

10-11 a.m. 

ABC -TV No network service. 
CBS-TV 10-10:30 The Lucy Show, part.; 
10 :30-11 The Beverly Hillbillies, part. 
NBC -TV 10-10:25 It Takes Two, part.: 10:25- 
10:30 News, part. ; 10:30 -11 Concentration. 
part. 

11 a.m.-noon 

ABC -TV 11 -11:30 Rewitohed, part.: 11:30-12 
That Girl. part. 
CBS-TV 11 -11:30 The Andy Griffith Show, 
part.: 11:30-12 Love of Life, part. 
NBC -TV 11 -11:30 Sale of the Century, part.: 
11:30-12 The Hollywood Squares, part. 

ABC-TV The ABC Sunday Night Movie, Noon -I p.m. 

CINTEL 
Mini -Color 
Processor 
costs less 

than $10,000 

"Mini" means small, or compact. And Mini -Color is all of that -in 
size and price. "Color" means it processes every type of Ektachrome 
color film including the new "Super 8" and 16 or 16/35. mm film. 
Mini -Color is a totally new dimension in compactness, rapid access, 
operational simplicity and rock -bottom cost. 

Also available: COLORMASTER TV NEWS COLOR FILM PROCESSOR. Chosen for 
precision high -volume production by more than 90 TV stations coast 
to coast. 

send for 
free 
brochures 

CINTEL CORPORATION 
a TECHNOLOGY INCORPORATED subsidiary 
Manufacturers of Houston Fearless Products 
11801 W. Olympic Blvd., Los Angeles, Calif. 90064 
(213) 272 -4431. 

WORLD'S LARGEST MANUFACTURER OF FILM PROCESSING EQUIPMENT ANO TV BROADCAST EQUIPMENT 

ABC -TV 12 -12:30 The Best of Everything, 
part.: 12:30 -1 A World Apart. part. 
CBS-TV 12 -12:25 Where the Heart Is, part.: 
12:25 -12:30 CBS Midday News with Joseph 
Berti, part.: 12:30-1 Search for Tomorrow. 
NBC -TV 12-12 :30 Jeopardy, part. ; 12:30-12:55 
The Who. What, Where Game, part.; 12:55- 
1 News, part. 

1-2 p.m. 

ABC -TV 1 -1:30 All My Children, part.; 1:30- 
2 Let's Make a Deal. part. 
CBS-TV 1 -1 :30 Sunrise Semester, part.: 1:30- 
2 As the World Turns. part. 
NBC -TV 1 -1:30 No network service: 1:30-2 
Life with Linkletter, part. 

2-3 p.m. 

ABC -TV 2 -2:30 Newlywed Game, part.: 2:30- 
3 The Dating Game. part. 
CBS-TV 2 -2:30 Love is a Many Splendored 
Thing part.: 2:30-3 The Guiding Light, part. 
NBC -TV 2 -2:30 Days of Our Lives, part.: 
2:30 -3 The Doctors. Dart. 

3-4 p m. 

ABC -TV 3-3:30 General Hospital, part.; 3:30- 
4 One Life to Live, part. 
CBS-TV 3 -3:30 The Secret Storm, part.; 3:30- 
4 The Edge of Night, part. 
NBC -TV 3-3:30 Another World: Bay City. 
part.: 3:30 -4 Bright Promise, part. 

4-5 p.m. 

ABC -TV 4-4:30 Dark Shadows, part.; 4:30- 
5 No network service. 
CBS -TV 44:30 Gomer Pyle -USMC, part.; 
4:30-5 No network service. 
NBC -TV 44:30 Another World: Somerset. 
part.: 4:30 -5 No network service. 

5-7:30 p.m. 

ABC -TV 5-6 No network service; 6-7:30 ABC 
Evening News with Frank Reynolds and 
Howard K. Smith, part. (3 feeds). 
CBS-TV 5-7 No network service; 7-7:30 CBS 
Evening News with Walter Cronkite, part. 

NBC -TV 5-6:30 No network service; 6:30- 
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-llovitality Suite 
// 

at the I Ad 
April 5th to 9th 

Ambassador East Hotel 
1300 North State Parkway 
Chicago, Illinois (312) SU 7 -7200 

In Attendance: 
H. B. LaRue, Jerry Liddiard, 
Fred Vance, Edna Goldnick 

We have 30 different station and CATV 
situations fo discuss with you including: 

AM's 
PACIFIC NORTHWEST- fulltime 
grossing $275,000, asking $325,000 
terms. 

FULLTIME -cash flow '500,000, 
priced $4.5 million. 

CATV's 
Various parts of country, 1,000 to 
20,000 connections. 

HONOLULU 
-attractive fulltimor, excellent fa- 
cility, priced for immediate sale. 

FM's 
Class B, top 10 markets. 

U's 
Top 10 markets. 

WEST 
-Fulltime C &W doing $900,000 
yearly ... $225,000 cash flow ... 
$2,250,000 terms. 

SOUTHEAST 
$200,000 cash flow, $2,000,000 
terms . . . 2 properties involved. 

NORTHEAST 
Fulltime cash flow $75,000, priced 
at $600,000. 

2 SMALL MARKET TELEVISION STATIONS 

-each priced $850,000 terms, ex- 
cellent growth markets, billings 
moving up fast. One has $850,000 
in physical assets ... boom areas. 

Ka 'Inc glebia prohers 3Juc. 

116 CENTRAL PARK SOUTH 

NEW YORK, N. Y. 

265 -3430 

7:30 The Huntley- Brinkley Report, part. (2 
feeds). 9 -10 p.m. 
11 p.m.-1 a.m. 

ABC-TV 11 -11:30 No network service; 
1 a.m. The Dick Cavett Show, part. 
CBS-TV 11 -11:30 No network service; 
1 The Mery Griffin Show, part. 
NBC-TV 11-11:30 No network service; 11:30- 
1 The Tonight Show Starring Johnny Car- 
son, part. 

11:30 - 

11:30- 

Monday evening 

7:30-9 p.m. 

ABC-TV 7:30 -8:30 It Takes a Thief, part.; 
8:30 -11 The ABC Monday Night Movie, part. 
CBS-TV Gunsmoke, part.; 8:30 -9 

part. 
NBC-TV 7:30 -8 My World and Welcome To 
It, part.; 8-9 Rowan 6 Martin's Laugh -In, 
part. 

9-10 p.m. 

ABC-TV Movie, cont. 
CBS -TV 9-9:30 Mayberry RFD, part.: 9:30 - 

NBC-TV 
Doris 

MondaywNighttat the Movies, 
part. 

10-11 p.m. 

ABC-TV Movie, cont. 
CBS-TV The Carol Burnett Show. part. 
NBC-TV Movie, cont. 

Tuesday evening 

7:30-9 p.m. 

ABC-TV 7:30 -8:30 The Mod Squad, Dart.; 
8:30 -10 Movie of the Week, part. 
CBS-TV 7:30 -8:30 Lancer, part.; 8:30 -9:30 
The Red Skelton Flour, part. 
NBC -TV 7:30-8 Jeannie, part.; 8-8:30 Debbie 
Reynolds Show, part.; 8:30 -9 Julia, part. 

9-10 p.m. 

ABC -TV Movie, cont. 
CBS -TV 9 -9:30 Red Skelton, cont.; 9:30 -10 
The Governor and JJ., part. 
NBC-TV 9 -11 Tuesday Night at the Movies 
Dart. 

10-11 p.m. 

ABC-TV Marcus Welby, M.D., part. 
CBS-TV 60 Minutes /CBS News Hour, part. 
NBC-TV Movie, cont. 

Wednesday evening 

7:30-9 p.m. 

ABC-TV 7:30 -8 Nanny and the Professor, 
part.; 8 -8:30 The Courtship of Eddie's Fath- 
er, part.; 8:30 -9 Room 228 part. 
CBS-TV 7:30 -8:30 Hec -Haw, part.; 8:30 -9 
The Beverly Hillbillies, part. 
NBC-TV 7:30 -9 The Virginian, part. 

9-10 p.m. 

ABC-TV The Johnny Cash Show, part. 
NBC TTV KraftaMusiicc Halpart. raft. 

10-11 p.m. 

ABC -TV The Engelbert Humperdinck Show, 

CBS-TV Hawaii Five -O, part. 
NBC-TV Then Came Bronson, part. 

Thursday evening 

7:30-9 p.m. 

ABC-TV 7:30 -8 The Pat Paulsen Show part. 
8-8:30 That Girl, part.; 8:30 -9 Bewitched, 
part. 
CBS-TV 7:30 -8 Family Affair, part.; 8-9 The 
Jim Nabors Hour, part. 
NBC-TV 7:30.8:30 Daniel Boone, part.; 8:30- 
9 :30 Iron/tide, part. 

ABC -TV This is Tom Jones, part. 
CBS -TV 9-11 CBS Thursday Night, Movie, 
part. 
NBC-TV 9 -9:30 Ironside, cont.: 9:30 -10 Drag- 
net, part. 

10-11 p.m. 

ABC-TV Paris 7000, part. 
CBS-TV Movie, cont. 
NBC -TV The Dean Martin Show. part. 

Friday evening 

7:30-9 p.m. 

ABC -TV 7:30 -8 The Flying Nun part.; 8- 
8 :30 The Brady Bunch, part.: 8:30 -9 The 
Ghost and Mrs. Muir, part. 
CBS-TV 7:30 -8 Get Smart. part.: 8 -8:30 The 
Tim Conway Show, part.; 8:30 -9 Hogan's 
Heroes part. 
NBC-Tv 7:30 -8:30 High Chaparral, part.: 
8 :30-10 The Name of the Game, part. 

9-10 p.m. 

ABC-TV Here Come the Brides, part. 
CBS-TV CBS Friday Night Movie, part. 
NBC -TV The Name of the Game, cont. 

10-11 p.m. 

ABC -TV Love American Style, part. 
CBS-TV Movie, cont. 
NBC -TV Bracken's World. part. 

Saturday 

8-10 a.m. 

ABC -TV 8 -8:30 The Adventures of Gulliver, 
Dart.; 8:30 -9 The Smokey Bear Show, part.: 
9-10 Cattanooga Cats part. 
CBS -TV 8 -8:30 The Jetsons, part.: 8:30 -9:30 
The Bugs Bunny /Road Runner Hour, part.: 
9:30.10 Dastardly d Muttley in Their Flying 
Machines, part. 
NBC -TV 8-9 The Heckle and Jackie Show, 
part.: 9 -9:30 Here Comes the Grump, part.: 
9 :30-10 The Pink Panther Show, part. 

10-11 a.m. 

ABC -TV 10 -10:30 Hot Wheels, part.; 10:30- 
11 The Hardy Boys, part. 
CBS-TV 10 -10:30 Wacky Races, part.: 10:30- 
11 Scooby -DOO, Where Are You!, part. 
NBC -TV 10 -10:30 H. R. Pufnstuf, Hasbro: 
10:30-11:30 The Banana Splits Adventure 
Hour, Dart. 

11 a.m.-noon 

ABC -TV 11 -11:30 Sky Hawks, part.; 11:30 -12 
George of the Jungle part. 
CBS-TV The Archie Comedy Hour, part. 
NBC -TV 11 -11:30 Banana Splits, cont.: 11:30- 
12 The Flintstones, part. 

Noon -1 p.m. 

ABC -TV 12 -12:30 Get It Together, part.: 
12:30.1:30 American Bandstand part. 
1 The Perirills of Penelope Pitstopâpart. 
NBC -TV 12 -12:30 Jambo, part.; 12:30 -1 Un- 
derdog, part. 

1-2 p.m. 

ABC -TV 1 -1:30 American Bandstand. cont.: 
1:30 -2 No network service. 
CBS-TV 1 -1:30 Superman, Dart.: 1:30 -2 
Johnny Quest, part. 
NBC -TV No network service. 

2-5 p.m. 

ABC-TV No network service. 
CBS-TV 2-4 No network service: 4-5 CBS 
Golf Classic, part. 
NBC-TV No network service. 

5-7:30 p.m. 

ABC -TV 5-6:30 Wide World of Sports, part.: 
8 :30-7 :30 No network service. 

7:30 CBS EveenningoNews with Roger Mudd, 
part. (2 feeds). 
NBC -TV 5 -6:30 No network service: 6:30- 
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The forest 
where freedom 
thrives 
You might almost state it as a truism: so long as the airwaves 

are free, America will be free. So long as news programs 

bring home the facts ... so long as documentaries 

and commentators advance varied opinions -popular and 

unpopular -just so long, this will be a land where 

people can breathe the air of freedom. 

Essential to this air of liberty is freedom from government 

control of the air waves. Under responsible private ownership, 

driven by private initiative, America's broadcast media 

have developed into the world's greatest system for the 

communication of information and ideas. We salute 

America's broadcasters for their dedication to free airwaves. 

And to the spirit of free enterprise and individual 

initiative. It's as important to us -and all Americans - 
as it is to you. 

FLORIDA POWER & LIGHT COMPANY 
HELPING BUILD FLORIDA 
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7:30 The Huntley - Brinkley Report, part. (2 
feeds). 

7:30-9 p.m. 
ABC -TV 7:30-8 Let's Make a Deal, part.: 8- 
8:30 The Newlywed Game, part.: 8:30 -9:30 
The Lawrence Welk Show, part. 
CBS-TV 7:30 -8:30 The Jackie Gleason Show. 
Part.; 8:30 -9 My Three Sons. part. 
NBC-TV 7:30 -8:30 Andy Williams Show, 
Part.; 8:30 -9 Adam -12, part. 

9-10 p.m. 

ABC -TV 9-9:30 Lawrence Welk, cont.: 9:30- 
10:30 Jimmy Durante Presents the Lennon 
Sisters Hour, part. 
CBS-TV 9 -9:30 Green Acres, part.: 9:30.10 
Petticoat Junction, part. 
NBC -TV 9-11 Saturday Night at the Movies. 
part. 

10-11 p.m. 

ABC -TV 10 -10:30 Jimmy Durante, cont.; 
10:30 -11 No network service. 
CBS-TV Mannix, part. 
NBC -TV Movie. cont. 

11 p.m.-1 a.m. 

ABC -TV No network service. 
CBS-TV No network service. 
NBC-TV The Saturday Night Tonight Show 
Starring Johnny Carson, part. 

Specials in the 2d 
quarter of 1970 
NBC -TV 

April 1, 9 -10 D.m. Bill Cosby. 
April 2, 7:30-8:30 p.m. It Couldn't Be Done. 
April 3, 7 :30-8 :30 p.m. The Unexplained. 
April 7, 7:30 -8:30 p.m. The Environment 
Conflict. 
April 13, 9-10 p.m. Bob Hope. 
April 13, 10-11 pm. Bitty Crosby. 
April 19, 10 -11:30 p.m. Tony Awards. 
April 20. 8-9 p.m. TCB. 
April 23, 7:30 -8:30 p.m. The Whale Hunters 
of Fayal. 
April 24, 7:30.8:30 p.m. Expo '70. 
April 24. 10-11 p.m. it's A Man's World. Aril 25, 10:30 -11:30 a.m. The Inside World 
of Outer Space. 
April 25. 7:30 -9 p.m. Cry Help. 
April 26. 4:30 -6 p.m. Arthur Rubinstein. 
April 26, 6:30 -7:30 p.m. Metropolitan Mu- 
seum of Art. 
April 27, 7:30 -8 p.m. Hey. Hey, Hey -It's 
Fat Albert. 
May 2. 7:30 -9 p.m. Hallmark Hail of Fame. 
May 5. 7:30 -8:30 p.m. G-E Monogram Series 
-Once Before I Die. 
May 5 9 -11 p.m. First Tuesday. 
May 7, 10-11 p.m. Best on Record -The 
Grammy Awards. 
May 13. 9-10 p.m. America's Jr. Miss Pag- 
eant. 
May 22, 7:30 -8:30 p.m. The Great Barrier 
Reel. 
May 23, 12 noon -1 p.m. American Rainbow - 
Wilderness Road. 
May 27. 10-11 p.m. Project 20-The Shining 
Mountains. 
June 2, 9-11 p.m. First Tuesday. 
June 9, 8-9 p.m. G-E Monogram Series -The 

Wolf Men. 
June 20, 11:30 a.m:12:30 p.m. American 
Rainbow -A Kid's Eye View of Washington, 
D. C., with Art Linkletter. 
June 22, 8-11 p.m. Night baseball. 
June 29, 8-9 p.m. Liza Minneili Makes Peo- 
ple HaPPy. 

ABC -TV 

April 6, 7:30-8:30 p.m. This Land is Mine. 
April 7, 8:30-9 p.m. The Mad, Mad, Mad 
Comedians. 
April 7, 9 -10 p.m. The Bob Goulet Show 
Starring Robert Goulet. 
April 7, 10 p.m.-12 midnight Academy 
Awards. 
April 10, 7:30 -8:30 p.m. Tales From Muppet- 
land, Tonight's Episode: Hey, Cinderella." 
April 12, 5-6:30 p.m. Auto Racing: Alabama 
500. 
April 12, 7-8 p.m. Jacques Costean Special. 
Night of the Squid (R). 
April 19, 1 -2 p.m. Directions, The Final In- 
gredient. 
April 23. 7:30 -8:30 p.m. Jacques Cousteau 
Special, Return of the Sea Elephants (R). 
April 24. 10-11 p.m. Mission Possible: (Part 
II) They Care for their Land. 
April 25. 4-5 P.M. Tournament of Champions. 
April 26, 4 -5:30 p.m. Tournament of Champ- 
ions. 
May 3, 8-9 p.m. The Unseen World. 
May 3. 4-6 p.m. Golf : Byron Nelson Classic. 
May 8, 9-10 p.m. With. These Hands. 
May 9. 4 -5 p.m. Golf: Houston Champions 
International. 
May 10, 3:30 -5 p.m. Auto Racing: Grand 
Prix of Monoco. 
May 10, 5-7 p.m. Golf: Houston Champions 
International. 
May 16, 7:30 -8:30 p.m. Jacques Cousteau 
Spe 

Mcial, 
Those Incredible Diving Machines 

(R). 
17. 4-6 p.m. Golf: Colonial Invitational. 

May 20. 10-11 p.m. Mission Possible -They 
Care for Their Nation. 
May 24. 3:30 -5 p.m. Auto Racing: Charlotte 
World 600. 
June 7. 9 -11 p.m. Emmy Awards. 
June 10. 7:30 -8:30 D.m. Jacques Cousteau 
Special. The Water Planet (R). 
June 14, 3:30 -5 p.m. Auto Racing: Mossport 
Can -Am Race. 
June 19. Time TBA. U. S. Open. 
June 20. 6 -7:30 P.M. U. S. Open. 
June 21. 5-7 P.M. U. S Open. 
June 27. 9:30 p.m.- conclusion. Coaches AU - 
American American Game. 

CBS -TV 

April 3. 7:30 -9 p.m. Cinderella. 
April 3. 9-10 p.m. The Don 'Notts, Nice. 
Clean. Decent. Wholesome Show. 
April 3. 10-11 p.m. Like Hep. 
April 5. 4:30 -5 p.m. Stanley Cup Preview. 
April 5. 5 -5:30 p.m. Masters Preview. 
April 8. 7 :30-8 :30 p.m. National Geographic 
Special: Holland Against the Sea. 
April 11. 5-6 p.m. Masters Golf. 
April 12. 4-5:30 p.m. Masters Golf. 
April 18. 12:30 -1:30 p.m. CBS Childrens' 
flour: Toby. 
April 26. 9-10 p.m. Raquel. 
May 2. 5-6 p.m. Kentucky Derby. 
Mav na. 5-6 p.m. Preakness. 
May 1S. 10 -11:30 p.m. Misa U.S.A. Beauty 
Pa g 
paye21, 8 -9 p.m. The Filth Dimension. 
May 24. 4:30 -5:30 p.m. The New York Phil- 
harmonic Young Peoples' Concert. 
June R. 5-6 p.m.. Belmont. 
.7unp 10. 8:30 -9 p.m. You're in Love Charlie 
Brown. 

DISCOVER 
THE DIFFERENCE IN A 

TAPECASTER® CARTRIDGE MACHINE 

DISCOVER why the SUPER -TORQUE hys- 
eresis synchronous motor gives better per - 
ormance and years of trouble free operatiop. 

Before you buy a tape cartridge machine DISCOVER 

for yourself the difference in a TAPECASTER. 

TAP ECA STER' TCN1. INC. 
Box 662 - 12326 Wilkins Avenu , Rockville, Maryland 20851 
Phone: 942 -6666 Area code 301 

New distributor offers 
two television series 
Century Broadcast Communications 
Inc., New York, has announced that it 
is placing two new series into syndica- 
tion -the daily one -hour The Real Tom 
Kennedy Show and the weekly half - 
hour International Airport. 

Richard Moore, president of the 
newly formed distribution company, re- 
ported that the series wilt be offered 
primarily under the company's Century 
advertiser syndication concept. Century 
will line up advertisers for the series 
and arrange for station line -ups, with 
outlets receiving the programing free in 
return for a specified number of spot 
announcements for the sponsors. 

Mr. Moore described the one -hour 
Kennedy series as "action variety" 
programs, in which a regular cast and 
guests will perform. The series will be 
taped in Hollywood with Roger E. 
Ailes Productions handling the produc- 
ing assignment. 

Initial episodes of International Air- 
port are being shot at Chicago, San 
Francisco and Los Angeles airports 
and future programs are planned for 
New York, Honolulu, Hong Kong and 
London. 

Mr. Moore also announced that Cen- 
tury Broadcast has obtained the syndi- 
cation rights from Scripps- Howard 
Broadcasting Co. and producer Herman 
Spero to two of their weekly series, 
Upbeat (contemporary music) and 
Polka Varieties. 

CATV makes a bid for 
local college football 
Manhattan Cable Television has asked 
the National Collegiate Athletic Asso- 
ciation to allow cablecasting of local 
home football games at colleges in the 
New York area. 

The proposal will be reviewed by 
the television committee of the NCAA, 
which is expected to make a decision 
sometime within the next two months, 
a cable -TV spokesman estimated. 

Manhattan Cable requested that area 
colleges be given permission to "negoti- 
ate and enter into short -term experi- 
mental contracts" for live coverage of 
the games. The NCAA's previous policy 
allowed telecasts on a tape -delay basis. 

The other franchised cable operator 
in Manhattan, Teleprompter, carried 
Columbia University football games on 
a delayed basis last fall, and Manhattan 
Cable carried Columbia basketball 
games and professional sporting events 
from Madison Square Garden through- 
out 1970. Cable was excluded from the 
professional football contracts with the 
television networks for the coming year, 
however. 
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See 

Come and see what the SERVICE FOR THE SEVENTIES has to offer your station. 
Come and join us for continental breakfast. 
Come and pick up your personalized coffee mug. 
Come to SUITE 500. 

SUITE HOURS: 
Sunday, April 5 - 12:00 Noon to 6:00 P.M. 

Monday, April 6 - 8:30 A.M. to 6:00 P.M. 

Tuesday, April 7 - 8:30 A.M. to 6:00 P.M. 
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Telestatus® TELEVISION 

How ARB and Nielsen markets match up 
Based on latest figures from both research services, 
a new analysis identifies fundamental differences 

The American Research Bureau and A. C. Nielsen Co. may 
have their disagreements on recent trends in TV viewing, 
but they evidently have few differences in the way they 
defined their local markets, as shown below. 

Both ARB and Nielsen divide the U.S. into some 200 
nonoverlapping TV markets based upon county- viewing 
patterns. In general, similar ground rules are used to assign 
counties to markets. 

The following analysis prepared by the Carl Ally media 
department compares the two services' markets. The table 
lists the television market; the ARB Area of Dominant 

Influence (ADI) and the Nielsen Station Index Dominant 
Market Area (NSI /DMA) household counts, and the num- 
ber of counties assigned to the market and the "different" 
counties assigned by both services. 

The comparison shows that the TV markets created by 
both ARB and Nielsen are quite similar. 

All household counts are the latest data from either serv- 
ice. The ARB data is dated January 1970. The NSI house- 
hold base is dated September 1969, which results in a lower 
total U.S.-TV-households figure and a slightly lower TV- 
market- household estimate for Nielsen. 

TV Market 

Households Counties fCounty Differences 

ARBIADI NSI /DMA ARB NSI ARB only NSI only aA 

Abilene- Sweetwater, Tex. 111,300 73,310 18 14 Brown, Coke, Eastland, 
Howard 

Ardmore -Ada, Okla. 42,500 43,340 10 9 Choctaw, Love Murry 

Albany, Ga. 71,100 70,920 15 15 Ben Hill, Jeff Davis Mitchel, Lee 

Albany-Schenectady-Troy, N.Y. 396,400 388,960 15 15 

Albuquerque, N.M. 181,500 183,570 26 28 Laplata, Catron 

Alexandria, La. 51,100 62,270 4 4 

Alexandria, Minn. 70,300 71,870 17 17 

Amarillo, Tex. 153,100 146,240 34 34 

Atlanta 645,100 623,560 53 49 Barrow, Bartow, Gordon, 
Clay 

Augusta. Ga. 138.200 142,570 26 29 Wheeler, Johnson, Hampton 
(S.C.) 

Austin, Tex. 103,200 103,330 10 8 Blanco, San Saba 

Bakersfield, Calif. 86,500 87,170 1 1 

Baltimore 654,600 638,330 12 12 

Bangor, Me. 76,900 75,960 6 6 

Baton Rouge, La. 142,800 140,530 13 13 

Beaumont -Port Arthur, Tex. 128,400 128,080 9 9 Jefferson North, Jefferson 
South 

Beauregard (La.), Jefferson 

Bluefield -Beckley, W. Va. 51,800 73,810 5 8 Wyoming, W. Va. Bland (Va.), Greenbrier, 
Monroe, Raleigh 

Billings, Mont. 58,900 61,140 17 19 Fergus, Powder River 

Binghamton, N.Y. 135,500 143,870 7 8 Tioga (Pa.) 

Birmingham, Ala. 428,400 422,060 23 23 Hale Tallapoosa 

Boise, Idaho 87,800 83,990 14 14 

BostonManchester, N.H. 1,451,600 1,497,200 15 18 Belknap (N.H.), Grafton 
(N.H.), Windsor (Vt.) 

Buffalo, N.Y. 560,300 551,700 11 11 

Burlington, Vt.- Plattsburgh, N.Y. 129,000 111,460 13 13 Windsor (Vt.) Essex (Vt.) 

Butte, Mont. 37,500 35,400 9 9 

Casper- Riverton, Wyo. 43,300 31,320 9 9 

t County in same state as TV market unless otherwise indicated. 
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TV Market 

Households Counties tcounty Differences 

ARB /ADI NSI /DMA ARB NSI ARB only NSI only 

Cedar Rapids -Waterloo, Iowa 236,200 229.050 22 21 Franklin 

Champaign-Springfield- 
Decatur, Ill. 

240.400 254,380 14 17 Cumberland: Effingham, 
Warren (Ind.) 

Charleston, S.C. 125.000 119.360 8 7 Clarendon, Hampton Beaufort 

Charleston- Huntington- 
Parkersburg -Oak Hill, W. Va. 

439,500 403,590 44 46 Rowan (Ky.), Gilmer, 
Raleigh 

Fayette. Wyoming, Pleasants, 
Menifee (Ky.), Morgan, 
(Ohio) 

Charlotte, N.C. 393,500 381,340 21 21 Avery Chester, (S.C.) 

Chattanooga, Tenn. 203,700 199,870 20 22 Gordan, (Ga.), Clay (N.C.) 

Cheyenne. Wyo.-Scottsbluff, Neb.- 
Sterling, Colo. 

62,400 54,340 17 14 Sedwick (Colo.), Washing - 
ton (Colo.), Yuma (Colo.) 

Chicago 2,494,000 2,499,460 19 20 Pulaski 

Chico -Redding, Calif. 91,100 88,690 7 7 

Cincinnati 572,300 563.540 29 29 

Clarksburg -Weston. W. Va. 68,500 63,400 9 9 Randolph Gilmer 

Cleveland -Akron 1,181,100 1,264,860 17 18 Turnbull 

Colorado Springs -Pueblo, Colo. 130.400 128.960 15 16 Tuller 

Columbia, S.C. 132.800 133,380 8 9 Clarendon 

Columbia- Jefferson City, Mo. 110,600 111,240 17 17 

Columbus, Ga. 135,100 136,900 22 24 Lee Calhoun, Dooly, Bullock 

Columbus, Miss. 47.700 45.990 8 8 

Columbus, Ohio 446.200 444,520 19 17 Logan, Morgan 

Corpus Christi. Tex. 116.800 109,580 11 11 

t County in same state as TV market unless otherwise indicated. 

At the N.A.B. (Apr. 5 -8) visit SESAC's "Gallery 50" in Suite 900, Conrad Hilton Hotel, Chicago.. 

The 

sesac 
world of music 

One of the world's foremost music licensing organizations. 

WORLD HEADQUARTERS: 10 Columbus Circle, New York, N.Y. 10019 (212) 586 -3450 

REGIONAL OFFICES: The SESAC Building, 1513 Hawkins Street, Nashville, Tenn. 37203 (615) 244 -1992 
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TV Market 

Households Counties (County Differences 

ARB/ADI NSI /DMA ARB NSI ARB only NSI only 

Dallas -Ft. Worth 820,800 846,600 34 38 Eastland. Brown, Love 
(Okla.), Choctaw (Okla.) 

Davenport, lowaRock Island, III.- 
Moline, III. 

257,700 260,790 20 19 Stark (III.) 

Dayton, Ohio 374,000 385,240 12 12 Randolph (Ind.) Logan 

Denver 445,700 426,340 24 23 Garfield, Teller Washington 

Des Moines -Ames- 
Fort Dodge, Iowa 

256.500 251,930 28 28 

Detroit 1,388.300 1,383,000 10 10 

Dothan, Ala. 60,400 58,800 11 10 Walton (Fla.), Washington 
(Fla.), Calhoun (Ga.) 

Miller (Ga.), Coffee 

Duluth, Minn.- Superior, Wis. 150,400 139,610 16 15 Pine (Minn.) 

La Crosse -Eau Claire, Wis.= 105.300 73,410 
33,990 

13 12 Juneau (Wis.) 

El Paso, Tex. 134.200 132,220 7 7 

Erie, Pa. 98,900 99,870 2 2 

Eugene, Ore. 100.700 98,120 4 3 Lane Inner, Lane Outer Lane 

Eureka, Calif. 42,100 38.380 3 3 

Evansville, Ind. 152,700 153,430 17 18 Wayne (Ill.) 

Fargo -Valley City.Pembina, N.D. 156,200 150,650 
35 35 

No difference (ARB splits 
Fargo and Pembina) 

Flint-Saginaw-Bay City, Mich. 314,200 317,450 15 15 

Huntsville-Decatur-Florence, Ala. 129.600 86,390 
38,320 6 6 

(NSI lists Florence and 
Huntsville separately) 

Florence, S.C. 71,100 70.310 7 7 

Fort Myers, Fla. 29,300 26,510 1 1 

Fort Smith, Ark. 52,000 58,750 6 7 Sequoyah 

Fort Wayne, Ind. 153.700 157,780 11 11 Van Wert (Ohio) Wabash 

Fresno.Visalia, Calif. 244,700 243,050 5 6 Mariposa 

Glendive, Mont. 4.100 4,130 2 3 Wilbaux 

Grand JunctionMontrose, Colo. 31,500 32,050 9 9 Laplata Garfield 

Grand Rapids -Kalamazoo, Mich. 400,600 395.760 14 13 Oclanca 

Great FallsHelena, Mont. 59,500 55,600 12 13 Lewis & Clark 

Green Bay. Wis. 233,800 238,600 18 17 Forest, Menominee Marquette 

GreensboroWinston Salem. 
High Point, N.C. 

328,300 303,520 18 16 Guilford (Inner, N.C.), 
Guilford (Outer. N.C.), 
Moore 

Guilford 

Greenville -New Bern- 
Washington. N.C. 

220,200 200,290 19 19 

Ashville, N.C.. Greenville 
Spartanburg, S.C. 

382,200 356.610 30 29 Chester 

McAllenBrownsville- Harlingen 
Weslaco, Tex. 

89,700 82,830 4 5 Harlingen, Weslaco Zapata 

Harrisburg -Lancaster -Lebanon. 
York, Pa. 

338,300 341,320 9 9 

Harrisonburg, Va. 20,900 31,440 3 5 Grant (W. Va.) Shenandoah. Page, 
Pendleton. (W. Va.) 

Hartford -New Haven, Conn. 565,000 562,770 5 5 

Laurel- Hattiesburg, Miss. 40.400 40,770 4 5 Covington 

Honolulu 174,300 181,490 14 4 Hawaii 1, Hawaii 2, Hawaii 3, 
Hawaii 4, Hawaii 5, Hono. 
lulu 1. Honolulu 2, Honolulu 
3, Honolulu 4, Maui 1, Maui 
2, Maui 3. Maui 4 

Hawaii, Honolulu, Maui 

Houston 658,600 656,630 19 19 

Idaho Falls- Pocatello, Idaho 57,800 50,320 15 14 Lincoln 

Indianapolis- LafayetteMuncie 642,700 649,890 33 33 
(NSI lists Lafayette & Muncie 
with Indianapolis) 
Wabash, Warren 

Tippecanoe, Randolph 

f County in same state as TV market unless otherwise indicated. 
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TV Market 

Households Counties I tCounty Differences 

ARB /ADI NSI /DMA ARB NSI ARB only NSI only 

Jackson -Greenwood. Miss. 265,000 228.400 35 31 Grenade, Adams, Covington, 
Jasper 

Jacksonville, Fla. 271,700 273,390 22 21 Dixie, Levy Suwannee 

Johnstown-Altoona, Pa. 225,100 226,820 13 12 Fulton 

Joplin Mo.-Pittsburg, Kans. 123,500 126.880 15 15 

Kansas City, Mo. 545,300 590,280 38 39 Benton Richardson (Neb.) 

Klamath Falls, Ore. 17,900 16,480 7 7 

Knoxville, Tenn. 265,600 252,230 32 30 Russell, Leslie (Ky.) 

Lafayette, La. 122,800 115,430 10 9 Beauregard 

Lake Charles, La. 47,900 41,430 1 1 

Lansing, Mich. 148,300 153,520 5 5 

Laredo, Tex. 18,500 17,100 2 1 Zapata 

Las Vegas. 88,700 86,500 2 2 

Lexington, Ky. 123,000 120,900 20 21 Menifee Casey, Rowan 

Lima, Ohio 32,700 50.870 1 3 Van Wert. Putnam 

Lincoln- Hastings- Kearney-North 
Platte -Hayes, Neb. 

200,900 208,880 54 56 (ARB splits North Platte) 
Phillips, (Kan.), Antelope 

Sedgwick (Colo.), Johnson, 
Paunee, Butler 

Little Rock -Pine Bluff, Ark. 292,700 274,930 37 36 Jackson 

Los Angeles 3.315,300 3.261,400 8 7 Orange North. Orange 
South, Riverside West, 
San Bernardino West 

Orange, Riverside, San 
Bernardino 

Louisville 393,900 374.760 32 31 Casey, Hart Russell 

Lubbock, Tex. 119,600 111,570 19 17 De Baca, (N.M.), Gaines 

Macon, Ga. 104,900 96.670 16 13 Dooly, Johnson, Wheeler 

Madison. Wis. 129,100 127,390 8 8 Marquette Juneau 

Mankato, Minn. 52,500 56,100 9 9 Palo Alto (Iowa) Brown 

Marquette, Mich. 49,400 51,040 10 10 

Rochester, Minn.-Mason City, 
Iowa -Austin, Minn. 

95.800 97.280 12 13 Franklin (Iowa) 

Medford, Ore. 43,000 41,330 2 2 

Memphis -Jackson, Miss. - 
Jonesboro, Ark. 

509,500 513,050 45 49 (ARB splits Pontotoc, Miss.) Grenada (Miss.), Jackson 
(Ark.), Clay (Ark.), Hender- 
son (Tenn.), Carroll (Miss.) 

Meridian, Miss. 64,000 64,880 11 12 Jasper 

Miami -Ft. Lauderdale 593,200 577,650 4 4 

Milwaukee 550,100 541,880 9 9 

Minneapolis -St. Paul 706,900 693.500 36 35 Brown, Lyon Pine 

Missoula, Mont. 32,300 23,950 4 3 Flathead 

Mobile, Ala.Pensacola, Fla. 259,400 245.660 12 13 Conecuh (Ala.) 

Monroe, La. -El Dorado, Ark. 127,400 133.050 17 18 Adams (Miss.) 

Salinas -Monterey, Calif. 145,700 142,960 5 4 Monterey West, Monterey 
East 

Monterey 

Montgomery, Ale, 134,400 107,870 14 10 Bullock, Coffee, Conecuh, 
Tallapoosa 

Nashville, Tenn.-Bowling Green, 
Ky. 

472,400 444,910 60 59 Carroll (Tenn.), Henderson, 
(Tenn.) 

Hart (Ky.) 

New Orleans, La.- BiloxiGulfport- 
Pascasoula, Miss. 

456,800 456,820 17 17 (ARB splits New Orleans - 
Biloxi) 

New York 5,791.700 5,753,370 29 28 Suffolk East, Suffolk West Suffolk 

Norfolk- Portsmouth -Newport 
News, Va. 

351,200 330,610 22 22 Chesapeake Norfolk 

Odessa -Midland, Tex. 99,900 89,350 19 20 Lea South (N.M.) Howard, Gaines 

Oklahoma City 375,400 357.990 32 29 Harmon, Murray, Okfuskee 

Omaha 261,500 255,190 30 25 Butler, Johnson, Pawnee, 
Richardson, Stanton 

t County in same state as TV market unless otherwise indicated. 
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TV Market 

- Households Counties fCounfy Differences 

ARB /ADI NSI/DMA ARB NSI - ARB only NSI only 

Orlando- Daytona Beach, Fla. 318,800 318,430 10 12 Levy, Dixie 

Ottumwa, Iowa 39,800 34,740 9 8 Adair (Mo.) 

Paducah -Cape Girardeau, Mo.- 
Harrisburg, III. 

216,500 214,350 41 39 Clay (Ark.). Wayne (III.), 
Reynolds 

Madison 

Panama City, Fla. 27,600 29,860 4 5 Franklin Washington, Walton 

Peoria, Ill. 165.600 171,650 10 11 Stark 

Philadelphia 2,095,900 2,103.020 22 22 

Phoenix 355,600 319,880 12 9 Riverside East (Calif.). 
San Bernardino East (Calif.), 
Hidalgo (N.M.) 

Pittsburgh 949,800 969,210 17 19 Grant (W. Va.), Randolph 
(W. Va.) 

Portland, Ore. 501,400 495,120 25 26 Morrow 

Portland -Poland Springs, Me. 224,200 194.310 14 11 Behknap (N.H.), Grafton 
(N,H.), Essex (Vt.) 

Presque Isle, Me. 25,300 23,840 1 1. 

Providence, R.I. 472,700 474,450 9 9 

Quincy. III. -Hannibal, Mo.- 
Keokuk, Iowa 

116.400 124,460 21 22 Adair (Mo.) 

Raleigh -Durham, N.C. 241,500 244,840 14 15 Moore (N.C.) 

Rapid City. Iowa 46,000 45,050 18 18 Powder River (Mont.) Jackson (S.D.) 

Reno, Nev. 64.600 67,610 15 17 Placer East. Eureka, Sierra (Calif.), 
Mono (Calif.) 

Richmond -Petersburg, Va. 289,600 286,130 34 . 34 

Roanoke -Lynchburg, Va. 266,400 245,730 30 26 Bland, Greenbriar (W. Va.), 
Monroe (W. Va.), Pendelton 
(W. Va.) 

Rochester, N.Y. 266,700 264,200 4 4 

Rockford, III. 146,800 147,640 5 5 

Roswell, N.M. 38,200 43,950 3 4 Lea North Lea, De Baca 

Sacramento -Stockton, Calif. 532,400 519,620 21 16 El Dorado West, El Dorado 
East, Mariposa, Mono, 
Nevada West, Nevada East, 
Placer West, Sierra 

Placer, Nevada, El Dorado 

St. Joseph, Mo. 41.700 - Jefferson, (Kan.) 

St. Louis 854,000 856,500 31 31 Madison, Reynolds 

Salisbury, Md. 28.800 27,820 3 3 

Salt Lake City 318,800 300,530 40 39 Fergus (Mont.), Eureka 
(Nev.) 

Lincoln, (Wyo.) 

San Angelo, Tex. 25,000 27,240 6 8 Sutton, Coke 

San Antonio, Tex. 335,200 337,170 32 32 Sutton Blanco 

San Diego 394,600 378,080 1 1 

San FranciscoOakland 1,440.000 1,398,010 15 11 Alameda East, Alameda 
West, Napa North, Napa 
South, Santa Clara West, 
Santa Clara East, Sonoma 
North, Sonoma South 

Sonoma, Santa Clara, Napa, 
Alameda 

Santa Barbara, Calif. 81,500 79,280 2 1 Santa Barbara North, Santa 
Barbara South 

Santa Barbara 

Savannah, Ga. 111,900 89,740 13 13 Beaufort (S.C.) Jeff Davis 

SeattleTacomaBellingham 665,000 680,960 15 16 (ARB splits Seattle-Tacoma- 
Bellingham) 

Whatcom, (Wash.) 

Shreveport, La. 292,600 285,610 34 33 Nacogdoches (Tex.) 

Sioux City, Iowa 127,900 136.970 24 27 Bon Homme (S.D.) Stanton (Neb.), Holt (Neb.), 
Antelope (Neb.), Palo Alto 

Sioux FallsMitchellAberdeen, 
S.D. 

165,000 170,090 58 58 Holt (Neb.), Jackson Lyon (Minn.), Bon Homme 

South Bend. Elkhart, Ind. 158,900 157,530 8 7 Pulaski 

NSI combines Kansas City and St. Joseph. 

f County in same state as TV market unless otherwise indicated. 
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TV Market 

Households Counties tCoun ty Differences 

ARB /ADI NSI/DMA ARB NS/ ARES only NSI only 

Spokane, Wash. 205,200 226,680 28 30 Flathead (Mont.), Nez 
Peuce (Idaho) 

Springfield, Mo. 133.700 141,560 28 29 Benton 

Springfield -Holyoke, Mass. 182,500 180.430 3 3 

Syracuse. N.Y. 369,300 317.810 13 11 Oneida West, Tioga (Pa.) 

Tallahassee, Fla. 97,100 82,440 17 15 Suwannee, Miller (Ga.), 
Mitchell (Ga.) 

Franklin (Ga.) 

Tampa -St. Petersburg, Fla. 509,300 512,390 11 11 

Terre Haute. Ind. 135,700 126,440 18 16 Cumberland (Ill.), 
Effington (Ill.) 

Toledo, Ohio 282.900 283.260 11 11 Putnam 

Topeka, Kan. 106,700 105.780 14 13 Jefferson 

Traverse City -Cadillac, Mich. 94,300 101.060 25 26 Oceanea 

Bristol- Kingsport- Johnson City, 
Tenn. 

166,600 163,570 16 18 Avrey (N.C.), Leslie. (Ky.) 

Tucson. Nogales, Ariz. 129,600 122,250 6 5 Pima East, Pima West, 
Catron (N.M.) 

Hidalgo (N.M.), Pima 

Tulsa, Okla. 316,100 295,950 23 23 Seqwoyah Okfuskee 

Tupelo, Miss. 17,000 21,160 2 3 Pontotoc 

Twin Falls, Idaho 32,600 29,980 8 8 

Tyler, Tex. 57.800 67,130 5 6 Nacogdoches 

Utica -Rome, N.Y. 98,500 119,160 3 3 Oneida East Oneida 

Waco -Temple, Tex. 133,100 133,480 12 13 Saw Suba 

Washington 1,019,800 1,022,160 31 30 Page (Va.), Shenandoah 
(Va.) 

Fulton (Pa.) 

f County in same state as TV market unless otherwise indicated. 

MARTI 
Presents 

"The Leadership 
Line" 

New! 
SOLI D -STATE 

Studio- Transmitter 
Link 

DIRECT FM 

Inter -City Relay 
AM FM TV 950 MHZ. 

Compressor /Limiter Amp. 
Program /Line Amp. 

Monitor Amp. 

DIRECTED AND PRODUCED BY 

MARTI ELECTRONICS, 
INC. 

P.O. Box 661 

Cleburne, Texas 76031 

LINE RATES GOING UP? 

SOLID STATE 

STL and Wire Line 
10 and 24 CHANNEL 

MARTI VALUES GOING UP! 

Remote Pickup 
and 

Automatic Relay 

150 - 450 MHZ. 
All Solid -State Audio 
3 Channel MikaPhono-line 

Preview 
Booth #234 - West Hall 

CONRAD HILTON 

APRIL 5 - 8 

Automatic 
Transmitter 

Logging System 

New! 
SOLID -STATE 

Sub- Carrier Generator 
Sub- Carrier Receiver 

J 
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TV Market 

Households Counties (County Differences 

ARB /ADI NSI /DMA ARB NSI ARB only NSI only 

Watertown, N.Y. 67,300 63,830 3 3 

Wausau- Rhinelander, Wis. 90,200 98,710 11 12 Forest 

West Palm Beach, Fla. 146,700 143,720 7 7 

Minot. Bismarck- Dickinson, N.D. 109.800 106,160 46 44 Wibaux (Mont.), Morton 
West, Morton East 

Morton 

Wheeling, W. Va.-Steubenville. 
Ohio 

148,900 140,870 14 13 Pleasants (W. Va.) 

Wichita Falls, Tex.-Lawton, Okla. 137,900 137.320 20 21 Harmon (Okla.) 

Wichita- Hutchenson, Kan. 342,000 335.270 70 72 Phillips, Yuma (Colo.) 

Wilkes- Barre -Scranton, Pa. 285,300 286.220 10 10 

Wilmington, Del. 90,700 84,490 7 7 

Yakima, Wash. 107.900 94,910 7 5 Nez Deuce (Idaho), Morrow 
(Idaho) 

Youngstown. Ohio 197,100 125,740 3 2 Trumbull 

Yuma -El Centro, Calif. 35,800 33,820 2 2 

Zanesville, Ohio 22,800 24,550 1 1 

TOTAL 59,388,600 68,493,980 3106 9076 

t County in same state as TV market unless otherwise indicated. 

fatesifortunes® 

Broadcast advertising 
Richard S. Seclow, senior VP for ac- 
count management and marketing serv- 
ices, Carl Ally Inc., New York, named 
executive VP, Geer, DuBois & Co., 
agency there. He succeeds Phillips B. 
vanDusen, who resigns to enter educa- 
tional field. 

Frank Ford, formerly with Lennen & 
Newell, New York, named executive 
VP, Advertising Associates of Jackson- 
ville, Jacksonville, Fla. 
Thomas Schwartz, management super- 
visor, Compton Advertising, New York, 
named senior VP. 

John N. Boden, VP, Midwest sales in 
Chicago radio sales office of Blair Ra- 

dio, appointed office manager there. He 
succeeds Stuart Cochran, who resigns. 

Allan Kaufman, president, East Tree 
Corp., New York agency, joins Dodge 
& Delano there as VP. 

George E. Miller and Arthur E. Wilen, 
account supervisors, Grey Advertising, 
New York, named VP's. 

Robert C. Meade, VP, White Advertis- 
ing Agency, Tulsa, Okla., also ap- 
pointed general operations manager. 

Thomas Danbury, manager of Foote, 
Cone & Belding's computer unit, Na- 
tional Information Systems, New York, 
elected VP of agency. Mr. Danbury's 
unit is working on computerized media 
planning system and creation of mar- 
keting data banks and information 
retrieval systems. 

CALLING ALL GRADUATES 
OF 

BROWN INSTITUTE 
We're 25 years old in 1970 and many grads want a reunion to 
honor Richard and Helen Brown, "affectionately known as Brownie 
and Helen." With the Browns out of the country on a vacation, 
it's a perfect time to arrange a surprise party for May 9. We 
have contacted nearly 1500 grads already, but we're putting out 
this all points bulletin so we won't miss anyone. Grads, write or 
call Ralph Smith, 

BROWN INSTITUTE 
3123 East Lake Street 

Minneapolis, Minnesota 55406 

Josh Mayberry, , director of ABC Radio 
research department, New York, ap- 
pointed director of sales development. 
He is succeeded by Al Pariser, former 
senior media research analyst with 
Doyle Dane Bernbach there. 
Clark Groome, assistant director of in- 
formation services, N. W. Ayer & Son, 
New York, joins Montgomery & As- 
sociates, Bala Cynwyd, Pa., advertising 
and PR agency, as media director. 
Robert S. Wallen, manager of sales serv- 
ice-daytime and sports, ABC -TV, New 
York, appointed director of sales service 
-daytime and sports. 
Marvin J. Rothenberg, assistant to VP, 
planning and research, Allied Stores 
Marketing Corp., New York -based de- 
partment -store company, appointed to 
newly created position of director of 
media studies. 
Donald A. Adamec, with Klemtner 
Casey, New York agency, joins Dore - 
mus & Co. there as associate creative di- 
rector. 
Bill Clark, national sales manager, 
KABL -AM -FM Oakland, Calif., appointed 
general sales manager. 
Charles Price, principal of Charles 
Price & Associates, Monroe, La., agen- 
cy, joins KrvE(TV) El Dorado, Ark: 
Monroe, La., as sales manager. 
Thomas J. Kirgin, with KMOx(AM) St. 
Louis, appointed sales manager, KMOx- 
FM. 

Ed Sherinian, Midwestern sales manager, 
Grant Webb & Co., Chicago, joins PRO 
Time Sales in same capacity at firm's 
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new address in Chicago: 203 North 
Wabash Avenue. 

P. D. Jones, Columbus, Ohio, division 
sales manager, Union 76 division of 
Union Oil Co. of California, appointed 
Eastern regional manager, advertising 
and sales promotion. 

Bob Dalchau, with New York -based 
H -R Representatives, joins Dallas office 
of Petry Radio as manager. 

Pierre H. Grelet, producer, Leo Burnett 
Co., Chicago, joins EUE/ Screen Gems, 
West Coast, Burbank, Calif., as produc- 
tion manager. 

James C. Schroeder, former account 
supervisor, D'Arcy Advertising, New 
York, joins Chicago division of Need- 
ham, Harper & Steers in same capacity. 

J. Douglas Madeley, with Procter & 

Gamble, Cincinnati, and Richard T. 
Murphy, former VP and account su- 
pervisor, McCann -Erickson, Ncw York, 
both appointed account supervisors, 
Norman, Craig & Kummel, New York. 

Robert Shelton, with Erwin Wasey Inc., 
New York, joins John Paul Itta Inc., 
agency there, as copy supervisor. 

Catharine Collet, security analyst with 
Minneapolis office of Dain, Kalman & 

Quail, brokerage firm, and Beverly 
Frantz, in PR and advertising for Hess's 
department store, Allentown, Pa., join 
Advertising- Research Assistants, Min- 
neapolis, as research project leaders. 
Company conducts consumer research 
of new products, product concepts and 
advertising campaigns for area manu- 
facturers and marketers. 

Media 

Mary Rines 
Thompson, first 
VP and member 
of board, Maine 
Broadcasting Sys- 
tem, Portland, 
Me., group owner, 
elected president 
of company. She 
succeeds her late 
brother, William 

Mrs. Thompson H. Rines, who 
died in March (BROADCASTING, March 
16). Group includes WRDO(AM) Au- 
gusta, WLBZ -AM -TV Bangor, and wcsH- 
AM-TV Portland. 

Frederick H. Allen, director of training 
services, RTV International, New York, 
production firm, joins National Asso- 
ciation of FM Broadcasters there as di- 
rector of development. His responsibili- 
ties include expansion of public and 
press relations, membership growth, and 
circulation and expansion of services to 
members. 

Elmer F. Jaspan, with CKLW -TV Wind- 
sor, Ont.-Detroit, joins WDRB -TV Louis- 
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The 
new name 

in 
Television 

Schnur Appel Incorporated 
announces the acquisition 
of the television assets of 

Trans -Lux Corporation 
and the formation of a new 

television syndication 
and production company. 

Schnur Appel 
Television 

Corporation 
200 Central Park South 
New York, N. Y. 10019 

Telephone (212) 581 -8601 
Richard Carlton, President 

NAB 
Conrad Hilton Hotel 
Suite No. 2422 -23A 

A Subsidiary of 

Schnur Appel 
The Innovation Corporation 

ville, Ky., as executive VP and general 
manager. WDRB -TV plans to begin op- 
eration in late summer. 

William N. Farlie 
Jr., associate man- 
ager, industrial re- 
lations, Westing- 
house Broadcast- 
ing Co., New 
York, joins RKO 
General there as 
administrative VP 
for broadcasting. 
He will be con - 

Mr. Farlie cerned with areas 
of public affairs, labor relations, orga- 
nization planning and broadcast policy. 

William R. Bosse, general manager, 
KOY(AM) Phoenix, named VP. 

John S. Mooshie, formerly captain in 
U.S. Air Force, joins Rollins Inc., At- 
lanta, as assistant to group VP- media. 
He will assist in administration of media 
division which includes company's ra- 
dio and TV stations and outdoor -ad- 
vertising firm. 

Leroy T. Miller, research manager, 
Corp. for Public Broadcasting, New 
York, appointed director of research. 

Knowles L. Hall, with KARL -AM -FM 
Oakland, Calif., appointed general man- 
ager. 

Hal King, program director, WHOP -AM- 
FM Hopkinsville, Ky., joins WABD -AM- 
FM Fort Campbell, Ky., as general man- 
ager. 

Abram Eisenman, sales manager, wsoK- 
(AM) Savannah, Ga., appointed man- 
ager of station. 

Ed Brown, with WNJR(AM) Newark, 
N.J -, appointed station manager. 

John M. Grubbs, operations manager, 
WDEE -AM -FM (formerly WJBK) Detroit, 
joins WSPD -TV Toledo, Ohio, in same 
capacity. 

Robert N. Green, partner with Wash- 
ington law firm of Welch & Morgan, 
joins legal staff of Western Union Tele- 
graph Co. there. 

Programing 
John Hamlin, VP 
and manager of 
Hollywood office 
of Benton & 

Bowles, joins 
NBC -TV there as 
director, live 
nighttime and 
special programs, 
West Coast. Stan- 
ley Robertson, 
manager, film pro- 
gram operations, 
Calif., named to 
tion of director, 
television. He will 

Mr. Hamlin 
NBC -TV, Burbank, 
newly created posi- 
motion pictures for 

supervise selection, 

production and scheduling of World 
Premiere motion pictures made for 
NBC -TV. Phillips Wylly, director of 
production for Ice Capades Inc., Holly- 
wood, joins NBC, West Coast, as di- 
rector, Domestic Enterprises. His re- 
sponsibilities include supervising syn- 
dicated and educational film produc- 
tion, acquisition of program and mer- 
chandising rights for distribution and 
development of various diversification 
projects. 

Berry Greenberg, VP for international 
TV sales and administration, Warner 
Bros. Television, New York, also named 
to head company's international dis- 
tribution. 
Charles Keys, sales manager, Four Star 
Entertainment Corp., Dallas, named 
VP -sales for Southern division. 

Hal Graham, VP- program development, 
Filmways, Hollywood, named VP and 
general manager, Qualis Productions 
there. 

Russell C. Stoneham, director of pro- 
gram development, MGM Television, 
Culver City, Calif., joins CBS -TV, 
Hollywood, as executive producer, net- 
work program department. 

Clifford M. Hunter, former VP and 
general manager of radio programing 
division of Atwood Richards Inc., New 
York, joins wLw(AM) Cincinnati as 
program director. 
Paul Mitchell, formerly program direc- 
tor With WDVR(FM) and WPBS(FM), 
both Philadelphia, joins KXYZ -AM -FM 
Houston in same capacity. 

Randolph J. Callender, with WYLD(AM) 
New Orleans, appointed program direc- 
tor, succeeding Gus E. Lewis, who 
joins WHAT(AM) Philadelphia, in same 
capacity. 

Nan Noonan, formerly with WDEF -TV 
Chattanooga, joins WKDA -AM -FM Nash- 
ville as creative director. 

Manuel Garcia, head of photography 
for special- projects unit of news depart- 
ment of KOOL -TV Phoenix, appointed 
director of photography for station. He 
is responsible for both still and motion - 
picture photography. 

Dr. Robed F. Larson, assistant man- 
ager for program development, non- 
commercial w[TF -Tv Hershey, Pa., ap- 
pointed general manager as of May 6. 

George J. Megown, with WWJ -TV De- 
troit, appointed film- services manager. 
Richard D. Citron, with wwJ -TV, ap- 
pointed producer -director. 

Gail Tuller, former production coordi- 
nator and producer, Ted Bates & Co., 
New York, joins Duo Productions, film 
production company there, as producer. 
Edward C. Gannon, producer /director 
with wtcas -Tv Philadelphia, joins Reel. 
pro division of Mutschmann Films, 
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Paoli, Pa., producer of films and video- 
tape programs, in same capacity. 
JoAnn Nauman, music director. wwDc- 
AM-FM Washington, appointed producer 
of Empathy, station's nighttime discus- 
sion program. She is succeeded as music 
director by Rick Pippin, Baltimore 
and Washington record -promotion rep- 
resentative for Liberty and United Art- 
ists record companies. 
Thomas Karwaki, instructor at Towson 
State College, Towson, Md., and Uni- 
versity College of University of Mary- 
land. College Park, Md., joins educa- 
tional systems division of Logos Tele- 
production Center, Arlington, Va., pro- 
duction firm, as staff member. 

News 

Phil Jones, reporter with CBS News 
Southern bureau, Atlanta, appointed 
CBS News correspondent. 
Laurence R. Meredith, foreign corre- 
spondent with UPI. appointed UPI's 
manager in Portugal, with headquarters 
in Lisbon. Robert Slater, formerly with 
Courier Times, Bristol- Levittown, Pa., 
joins UPI's Trenton, N.J., bureau as re- 
porter. 
Bruce MacDonnell, news director. 
KFWB(AM) Los Angeles, appointed to 
same capacity with KDKA -TV Pittsburgh. 
Both are Westinghouse Broadcasting 
Co. stations. 

Dave Riggs, acting news director, wsn- 
TV Atlanta. appointed news director. He 
succeeds Hal Suit, who resigned to run 
for governor of Georgia. 
Bert Haney, broadcast newsman from 
California, joins KTVH(TV) Hutchinson - 
Wichita, Kan., as news director. 
Lawrence J. Boyle, news director, 
WOTW -AM -FM Nashua, N.H., joins 
WKXL(AM) Concord. N.H., as news and 
public- affairs director. 
Dan Skartvedt, with KQTv(rv) St. 
Joseph, Mo., appointed newscaster on 
noon news program, succeeding Vern 
Popp, who joins KFEQ(AM) there as 
news director. 
Gary M. Sukow, editorial director, 
WMAL- AM -FM -TV Washington, appointed 
news director of Peace Corps there. 

Clayton Vaughn, news director. KOTV- 
(TV) Tulsa, Okla., appointed reporter 
and newscaster for KABC -TV Los An- 
geles. 

Don Riggs, host- producer. noncommer- 
cial WQED(TV) Pittsburgh, joins witc- 
TV there as community- affairs coordina- 
tor and newscaster. 
Don Tuttle, former supervisor of farm 
broadcasting at wav(AM) Schenectady, 
N.Y., joins WTIC- AM -FM -TV Hartford, 
Conn., as farm- program director. He 
succeeds Frank Atwood, with WTIC sta- 
tions since 1946, who retires. Mr. At- 

wood will continue with his weekly 
Garden Time program. 
Anthony Catella, representative for 
Press Association's Washington City 
Wire, assumes responsibility for AP 
broadcast relations in District of Co- 
lumbia area. He will also continue to 
contact Washington City Wire subscrib- 
ers for Press Association, subsidiary of 
AP. Joe Bradis, AP regional member- 
ship executive for Pennsylvania, with 
headquarters in Philadelphia, assumes 
broadcast - relations responsibility for 
Delaware and Maryland. Bob Haring, 
chief of Newark, N.J., bureau, assumes 
Mr. Bradis' broadcasting relations duties 
for New Je-sey. Changes follow retire- 
ment of Frank Stearns, long -time AP 
regional membership executive (BROAD- 
CASTING, March 30). 
Davey Marlin- Jones, from Washington 
Theater Club, Washington, joins wTOr- 
AM-FM-TV there as motion- picture and 
theater critic. 

Promotion 
David Hepburn, former director of 
community relations for Metromedia. 
New York, joins PR division of Howard 
Sanders Advertising and PR there as 
VP in charge of PR. 

Joe Davis, Andy Grauer and Paul Cow- 
ley, with Community Club Awards, 
Westport. Conn. based radio and TV 
promotion firm, appointed regional 
sales managers for CCA with responsi- 
bilities in deep South and Southwest, 
Central Midwest. and West Coast. re- 
spectively. Mr. Davis will have his 
headquarters in Austin, Tex., Mr. Grau- 
er in Lincoln. Neb.. and Mr. Cowley 
in CCA's West Coast headquarters in 
San Jose, Calif. 
Robert Taylor, with WIIC -TV Pittsburgh, 
joins WTAE -TV there as assistant promo- 
tion and publicity director. 
Lance Webster, press representative, 
WRAL-TV Baltimore, appointed assistant 
director of advertising and promotion. 
He is succeeded by Robert Baikauskas, 
PR assistant and regional editor, The 
Bendix Corp., Towson, Md. 

Equipment & engineering 
Jack Daniels, VP- manufacturing, Tele- 
mation Inc.. Salt Lake City equipment 
manufacturers, named VP- administra- 
tion. He will direct and coordinate 
activities of engineering, research and 
development, marketing, controlling and 
industrial -relations departments. 
Robert E. Sobraske, VP and controller. 
Edwards Laboratories Division. Ameri- 
can Hospital Supply Corp., Santa Ana, 
Calif.. joins International Video Corp., 
Sunnydale, Calif., as VP- finance. 

Lewis D. Wetzel, assistant engineering 
director, Triangle Stations. Philadelphia- 
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based group owner, re- elected president 
of Society of Broadcast Engineers, 
Binghamton, N.Y. Robert W. Flanders, 
engineering director, WFBM- AM -FM -TV 
Indianapolis, elected VP in mail ballot- 
ing conducted last month. 

Andrew L. Ham - 
merschm id t, 
named VP and 
general manager, 
Broadcast Systems 
Division, Camden, 
N.J., new group 
within RCA's 
Commercial Elec- 
tronic Systems. 
Mr. Hammer - 

Mr. Hammerschmidt schmidt, who had 
been VP, broadcast engineering and 
product management, will handle de- 
velopment and worldwide marketing of 
TV -radio broadcast equipment. Report- 
ing to Mr. Hammerschmidt will be 

E. C. Tracy, broadcast sales. and Joseph 
P. Ulasewicz, international marketing. 
William C. Hittinger, president, Gen- 
eral Instrument Corp., Newark. N.J., 
named VP and general manager of new- 
ly created Solid -State Division of RCA, 
effective April 15. New division was 
formed through consolidation of RCA's 
Integrated Circuit Technology Center 
of Research and Engineering and the 
solid -state operations of company's 
electronic components activity. 

Ray Weiss, with NBC audio -recording 
department, New York, appointed man- 
ager, technical operations, WNBC -AM -FM 
there. 

Thomas F. Bost, manager of major ac- 
counts, appointed manager of radio - 
frequency products, Robert W. Coch- 
ran, product manager of closed -circuit 
TV business, appointed manager of 
program -production products. O. A. 
Lively, manager of sales support, ap- 
pointed manager of station- operation 
products and Paul D. Hauler, former 
manager of sales for closed- circuit TV, 
appointed manager of closed -circuit 
TV products, all with visual -communi- 

cations products department of General 
Electric, Syracuse, N.Y. Others ap- 
pointed: Robert L. Rosenberg, super- 
visor of headquarter sales, to manager 
of contract administration, and Robert 
E. Lauterbach, manager of field sales, 
to newly created position of manager 
of sales. Mr. Lauterbach now is re- 
sponsible for department's sales of closed - 
circuit TV products and export sales as 

well as field sales. Moves constitute 
realignment of GE's marketing orga- 
nization for TV broadcast and closed - 
circuit TV products. 

Harry M. Skinner, Aaron B. Clark and 
Wesley G. Weese, all with Data Disc 
Inc., Palo Alto, Calif.. appointed re- 
gional sales managers. Mr. Skinner, new 
Southwest region sales manager, will 
have headquarters in Van Nuys, Calif.: 
Mr. Clark, Midwest region sales man- 
ager, in Minnetonka. Minn., and Mr. 
Weese, North Central region sales man- 
ager, Cleveland. Data Disc is in develop- 
ment and production of disc memories. 
graphic displays, and video disc- record- 
ing systems. 

International 
Jose A. Valdes -Chao, general manager. 
San Juan, P.R., office of Ross Roy of 
New York Inc., named VP. 

Kurt Schneider, with Data Disc, equip- 
ment manufacturer with headquarters 
in Palo Alto. Calif., appointed man- 
ager of company's sales in European 
market with headquarters in Berkshire, 
England. 

Deaths 
Sam Kaplan, 62, president- general man- 
ager, Zenith Radio Corp., Chicago, died 
April 1 at home from heart attack. He 
began career at Zenith in mail depart- 
ment in 1923, becoming president in 
1968. He is survived by wife, June, and 
two sons. 

John Henry Neebe, 82, who retired in 
1956 as VP in service management for 
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Campbell -Ewald, New York, died on 
March 24 in New Canaan, Conn. He 
had served C -E for 30 years. 

Donald J. Dolen, 
43, VP and crea- 
tive director of 
Detroit office of 
Grey Advertising, 
died March 23 at 
St. Vincent's hos- 
pital, Santa Fe, 
N.M., following a 

long illness. Dur- 
ing his career he 

Mr. Dolen also served as 
creative head of Detroit offices of 
BBDO and Young & Rubicam and 
was creator of widely publicized "Plym- 
outh is Out to Win You Over" cam- 
paign. He was also an author and poet. 
He is survived by his wife, Diana, and 
one daughter. 

Kenneth Schmitt, 67, former station 
manager and program director with 
WtBA -AM -FM Madison, Wis., died March 
23 in nursing home there after long 
illness. Mr. Schmitt, who began with 
wIBA in 1935, retired in 1965. He is 

survived by his wife, Carol, and two 
sons. 

George Lewis Moskovics, 77, retired 
CBS sales executive, died March 26 in 
Los Angeles. He joined KFAC (AM ) Los 
Angeles in early 1930's and from 1934 
to 1951 he held various sales positions 
with CBS in New York and Los An- 
geles. He was one of first men to de- 
vote full -time efforts to TV selling as 

commercial manager, WCBS -TV New 
York. He retured to Los Angeles as 
manager of TV development xNxT(TV) 
and retired in 1957 to become consul- 
tant, PR and promotion for CBS -TV. 
D. Joseph Bell, 64, retired member of 
staff of FCC's licensing division, Wash- 
ington, died April 1 at Washington Sani- 
tarium. Takoma Park, Md., of cancer. 
Mr. Bell, who retired in March 1968 
after 40 years with FCC, also served 
as government consultant in wartime 
communications field during World War 
If with private firm. He is survived by 
daughter, mother and three brothers. 

John W. Steele Jr., 56, former news- 
man with several Baltimore -area sta- 
tions including WTOw(AM) Towson. 
Md., and wcBM(AM) and wAYE(AM), 
both Baltimore, died of stroke March 
26 in Baltimore. 

Jack Orbison, 51, professor of theater 
arts at University of California at Los 
Angeles, died March 25. He had been 
director of Bob Crosby Show. Climax. 
Playhouse 90 and Bewitched. He is sur- 
vived by his mother. 

Alex J. Doran, 61, engineer with ww.t- 
AM-FM-TV Detroit, died March 23 in 
Oakland hospital. Dearborn, Mich. He 
is survived by his wife, Delphine, and 
seven children. 
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As compiled by BROADCASTING, March 
24 through March 31 and based on 
filings, authorizations and other FCC 
actions. 

Abbreviations: Ann. -announced. ant. -an- 
tenna. aur.- aural. CATV -community an- 
tenna television. CH-critical hours. CP- 
construction permit. D -day. DA- direction- 
al antenna. ERP- effective radiated power. 
Ice-kilocycles. kw- kilowatts. LS -local sun- 
set. mc- megacycles. mod. -modification. N 
-night. PSA- presunrise service authority. 
SCA- subsidiary communications authoriza- 
tion. SH- specified hours. SSA -special serv- 
ice authorization. STA- special temporary 
authorization. trans. -transmitter. UHF -ul- 
tra high frequency. U- unlimited hours. 
VHF -very high frequency. vis.- visual. w- 
watts. - edueationnl. 

New TV stations 
Start authorized 

WSNS(TV) Chicago -Authorized program 
operation on ch. 44. ERP 610 kw vis. Ant. 
height above average terrain 1.430 ft. Ac- 
tion March 23. 

Application 
*Aberdeen. S.D. -State Board of Directors 

for Educational Television. Seeks UHF ch. 
16: ERP 378 kw ads., 56.7 kw aur. Ant. 
height above average terrain 1.147 ft.: ant. 
height above ground 1.055 ft. P.O. address: 
c/o Martin P. Busch. University of South 
Dakota, Vermillion 57069. Estimated con- 
struction cost $677.674: first -year operating 
cost $90,450: revenue none. Geographic cu- 
ordinates 45" 29. 55, north lat.: 97" 40, 35, 
west long. Type trans. RCA TTU-30A. Type 
ant. RCA TFU -30J. Legal counsel Cohn & 
Marks, Washington: consulting engineer 
none. Principals: Rex Messersmith. chair- 
man of board, et al. Applicant Is licensee 
of "KBHE -TV Rapid City. KUSD- AM -FM- 
TV Vermillion. and KESD -FM -TV Brook- 
ings, ail South Dakota. Ann. March 27. 

Actions on motions 
General Counsel on motion by Electronic 

Industries Association. consumer products 
division. extended to April 3 time to file 
replies to oppositions to petitions for re- 
consideration of commission's report and 
order in matter of amendment of rules with 
regard to all-channel TV receivers (Doc. 
18433). Action March 27. 

Hearing Examiner Arthur A. Gladstone in 
Prescott. Ariz. (Prescott T. V. Booster Club 
Inc.), TV proceeding, designated Hearing 
Examiner Millard F. French as presiding 
officer, scheduled preheating conference for 
May 6 and hearing for June 3 (Does. 18817- 
8). Action March 24. 

Hearing Examiner Herbert Sharfman in 
Orlando, Fla. (Mid- Florida Television Corp., 
et al.). TV proceeding, dismissed petition 
by Comint Corp. for reconsideration of ex- 
aminer's order to extent that It had changed 
"1959" to "1957" on page 289. lines 11 and 
12 of transcript of hearing (Does. 11087. 
17339. 17341 -2 and 17344). Action March 25. 

Other actions 
FCC scheduled oral argument for April 30 

in Washington on proposed amendment of 
rules that would make available to other 
stations in market TV network programs 
not taken by regular network affiliates. Ac- 
tion March 25. 

Review board in Tijuana, Mexico. TV 
proceeding. Doc. 18606, denied request for 
extension of time, filed March 27 by Radio - 
Television, S. A. and Bay City Television 
Inc. Action March 30. 

Call letter action 
Garryowen Butte TV Inc., Missoula, Monc. 

Granted KPAX -TV. 

Existing TV stations 
Final actions 

WIIQ(TV) Demopolis. .Uo. - Broadcast 
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Bureau granted mod. of CP to change type 
trans. Action March 20. 

WAJA -TV Miami - Broadcast Bureau 
granted license covering permit authorizing 
new commercial TV. Action March 20. 

WKPC -TV Louisville. Ky. - Broadcast 
Bureau granted license covering changes. 
Action March 25. 

KHMA -TV Houma. La. -FCC gave no- 
tice that initial decision, released Jan. 30. 
proposing grant of application of St. An- 
thony Television Corp. for extension of time 
to construct KHMA -TV with 116 kw vis.. 
and ant. height of 450 ft. at a site approxi- 
mately four miles southwest of Houma, be- 
came effective March 23 (Doc. 17446). Ann. 
March 26. 

KBMA -TV Kansas City. Mo.- Broadcast 
Bureau granted mod, of CP to change stu- 
dio location to approximately 4800 Fox 
Ridge Drive, Mission. Kan. Action March 24. 

KGVO -TV Missoula, Mont. -Broadcast Bu- 
reau granted license covering permit au- 
thorizing changes in existing station. Action 
March 23. 

WAPA -TV San Juan, P.R. -Broadcast Bu- 
reau granted CP to install auxiliary ant. 
Action March 20. 

Charleston. S.C. -FCC granted request by 
R. Russell Eagan, on behalf of four Charles- 
ton applicants. for authority to proceed 
with hearing on March 31 on community 
survey issue In Doc. 18569 -72. Charleston ap- 
plicants -South Carolina Educational Tele- 
vision Commission (WITV[TV]), Reeves 
Telecom Corp. (WUSN -TV). First Charles- 
ton Corp. (WCIV[TV)) and WCSC Inc. 
(WCSC -TV) -seek CP to move trans. sites 
of stations from separate locations to 2,000 - 
foot tower at site about 20 miles northeast 
of Charleston. Action March 30. 

KHSD -TV Lead, S.D. -Broadcast Bureau 
granted mod. of CP to change FRP to 269 
kw vis.: 26.9 kw aur. and make changes in 
ant. system. Action March 26. 

KSOO -TV Sioux Fails, S.D.- Broadcast 
Bureau granted license covering permit au- 
thorizing changes In existing station. Action 
March 20. 

KLRN(TV) San Antonio, Tex.-Broadcast 
Bureau granted mod. of license covering 
change to 43.2 kw aur. Action March 26. 

KAVU(TV) Victoria. Tex.-Broadcast Bu- 
reau granted mod. of CP to extend com- 
pletion date to Sept. 23. Action March 23. 

Actions on motions 
Hearing Examiner Basil P. Cooper In 

Boston (Integrated Communication Systems 
Inc. of Massachusetts [WREP(TV)), TV 
proceding, granted petition by applicant and 
continued further action to date specified by 
examiner after copy of judgment of Superior 
Court of Suffolk County. Mass., In civil pro- 
ceeding wherein court is asked to decide 
vhich of two groups of stockholders now 

have voting control of applicant corpora - 
ion, has been submitted to hearing exami- 
ner with request that judgment be received 

evidence and record closed (Does. 18338- 
9). Action March 25. 

Hearing Examiner David I. Kraushaar ht 
Pocatello. Idaho (KBLI Inc. [KTLE(TV) I 

and Eastern Idaho Television Corp.). TV 
proceeding. ordered record reopened for 
consideration of whatever action may be re- 
quired after release of final policy decision 
In regard to suburban matter; reaffirmed 
deadlines of April 3 for filing proposed find- 
ings of fact and conclusions of law and 
April 17 for reply briefs, except in regard 
to suburban issue matter. held in abeyance 
(Docs. 18401 -2). Action March 24. 

Hearing Examiner David I. Kraushaar in 
Pocatello. Idaho (KBLI Inc. [KTLE(TV)1 
and Eastern Idaho Television Corp.), T 
proceeding, granted motions by KBLI Inc. 
and ordered transcript for Feb. 26 hearing 
corrected: further ordered additional cor- 
rections be adopted (Does. 18401 -2). Action 
March 25. 

Hearing Examiner Forest L. McClenning 
in Boston (RKO General Inc. [WNAC -TV]. 
Community Broadcasting of Boston Inc. and 
Dudley Station Corp .), TV proceeding. 
granted request by RKO General and ex- 
tended to March 31 time to tile answers by 
RKO General to Interrogatories of Dudley 
Station Corp. (Does. 1875911). Action March 
24. 

Network affiliations 
ABC 

Formula: In arriving at clearance pay- 
ments ABC multiplies network's station rate 
by a compensation percentage (which varies 
according to time of day) then by the 
fraction of hour substantially occupied by 
program for which compensation is paid. 
then by fraction of aggregate length of all 
commercial availabilitles during program 
occupied by network commercials. ABC 
deducts 205% of station's network rate 
weekly to cover expenses, including pay- 
ments to ASCAP and BMI and intercon- 
nection charges. 

WKTV(TV) Utica, N. Y. (Mid New York 
Broadcasting Corp.). Contract dated May 
10, 1968. replaces one dated June 27, 1966: 
effective Oct. 15. 1968, to Oct. 15. 1970. First 
call right. Program delivery at station's ex- 
pense. Network rate, $650: compensation 
paid at 30% prime time. 

WEWS(TV) Cleveland (Scripps- Howard 
Broadcasting Co.). Contract dated Feb. 25. 
1969, replaces one dated Feb. 10, 1967: ef- 
fective March 1. 1969, to March 1. 1971. 
First call right. Programs delivered to sta- 
tion. Network rate, $3.300 ($3,350 as of Sept. 
1. 1970): compensation paid at 30% prime 
time. 

WTVC(TV) Chattanooga (Martin Theatres 
of Georgia Inc.). Amendment dated March 
1, 1970. amends current contract to increase 
network rate to $575 from $550 as of Sept. 
1, 1970. 

WFAA -TV Dallas (A. H. Belo Corp.). 
Amendment dated March 1, 1970. amends 
current contract to increase network rate to 
$1.700 from $1.600 as of Sept. 1, 1970. 

WBOY -TV Clarksburg. W. Va. (Northern 
West Virginia Television Broadcasting Co.). 
Contract dated Aug. 8. 1969. replaces one 

NAB 
1970 
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Hospitality Suite 
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dated May 10. 1968; effective Sept. 15. 1969. 
to Oct. 1, 1970. No first call right. Delivery 
at station's expense. No compensation. 

CBS 
Formula: Same as ABC. 

WCOV -TV Montgomery. Ala. (WCOV Inc.) 
Contract dated Nov. 15, 1966: effective Sept. 
11. 1966. to Sept. 10, 1968. and self- renew- 
able for two-year periods thereafter. First 
call right. Programs delivered to station. 
Network rate. $210; compensation paid at 
32% prime time. 

KFSA -TV Fort Smith, Ark. (American 
Television Co.). Contract dated April 24. 
1968: effective April 24, 1968, to April 23. 
1970, and self -renewable for two-year peri- 
ods thereafter. First call right. Programs 
delivered to station. Network rate. $397: 
compensation paid at 32% prime time. De- 
duction is equal to 60% network rate. 

WTHI -TV Terre Haute. Ind. (Wabash 
Valley Broadcasting Corp.). Contract dated 
Oct. 2. 1966: effective Oct. 2. 1966. to June 
30. 1968, and self -renewable for two-year 
periods thereafter. First call right. Pro- 
grams delivered to station. Network rate. 
$678: compensation paid at 32% prime time. 

NBC 
Formula: NBC pays affiliates on the basis 

of "equivalent hours." Each hour broad. 
cast during full -rate period is equal to 
one equivalent hour. The fraction of total 
time available for network commercials that 
is filled with such announcements is applied 
against the equivalent hour value of the 
program period. Then, after payment on a 
certain number of hours is waived, the 
resulting figure is multiplied by the net- 
work station rate. NBC pays station a 
stated percentage of that multiplication- 

LOOKING FOR 
.STUDIO OPERATING 

PERSONNEL 

.FILM EDITORS 

.DIRECTORS 

.ANNOUNCERS AND DJs 

PRODUCTION 
ASSISTANTS 

Fully Trained 

Broadcasting Personnel 

Come From RCA 

TV & Radio 

Studio Schools 

Graduates of RCA Institutes 
Studio.Schools have had thor- 
ough and professional train. 
ing in every phase and detail 
of television and radio in the 
Broadcast field under expert 

direction. When you hire an RCA Institutes gradu- 

ate, you hire competence and on the job know 

how that's ready to work for you immediately. 
If you're looking for personnel to fill any phase 

of Broadcasting operations, or if you wish to in- 

quire about RCA Studio School Training, contact 

Mr. Murray Dick, RCA Institutes, Dept. B -4 -' 
Screen Building, 1600 Broadway, New York City, 

or phone 594.4000. 

ncn 

minus, usually. 3.59% for ASCAP and BMI 
payments. 

WLBC -TV Muncie, Ind. (Tri City Radio 
Corp.). Contract dated Dec. 15. 1967. re- 
places one dated July 16, 1957: effective 
Dec. 15. 1967, to July 1. 1969. and self -re- 
newable for two-year periods thereafter. 
First call right. Programs delivered to sta- 
tion. Network rate. $187: compensation paid 
at 25% of all equivalent hours, multiplied 
by prime -time rate. 

KRTV(TV) Great Falls. Mont. (Garry - 
owen- Cascade T.V. Inc.). Contract dated Jan. 
23. 1969, replaces one dated Dec. 15. 1967: 
effective Jan. 1. 1969, for two years and 
self -renewable for two-year periods there- 
after. First call right. Programs delivered 
to station. Network rate, $260; compensa- 
tion paid at 30% of all equivalent hours. 
multiplied by prime -time rate. 

WKTV(TV) Utica, N.Y. (Mid New York 
Broadcasting Corp.). Contract dated Feb. 
15, 1968, replaces one dated Nov. 28. 1949: 
effective July 1. 1968, for two years and self - 
renewable for two-year periods thereafter. 
First call right. Programs delivered to sta- 
tion. Network rate. $655: compensation paid 
at 33%% of all equivalent hours. multiplied 
by prime -time rate. 

WSLS -TV Roanoke. Va. (Roy H. Park 
Broadcasting of Roanoke Inc.). Contract 
dated Dec. 1. 1967. replaces one dated Aug. 
n. 1962: effective Dec. 1, 1967, to Dec. 1. 
1968. and self -renewable for two -year peri- 
ods thereafter. First call right. Programs de- 
livered to station. Network rate. $842: cont- 
pensation paid at 33M,% of all equivalent 
hours over 24 hours monthly, multiplied by 
prime -time rate. 

KNDO(TV) Yakima, Wash. (Columbia 
Empire Broadcasting Corp.). Contract dated 
Dec. 1, 1967. replaces one dated July 30. 
1964; effective Dec. 1. 1967, to Jan. 1. 1969. 
and self -renewable for two -year periods 
thereafter. First call right. Programs de- 
livered to station. Network rate. $515: com- 
pensation paid at 33'5% of all equivalent 
hours over 24 hours monthly, multiplied by 
prime -time rate. 

WTRF -TV Wheeling. W. Va. (Forward 
Tele- Productions Inc.). Contract dated May 
10. 1960: effective June 1. 1960. for two 
years and self -renewable for two-year pe- 
riods thereafter. First call right. Programs 
delivered to station. Network rate. $842: 
compensation paid at 33'5% of all equiva- 
lent hours over 24 hours monthly, multiplied 
by prime -time rate. 

KTWO -TV Casper. Wyo. (Harriseope 
Broadcasting Corp.). Contract dated Dec. 
15. 1967: effectivce March 1, 1968. to Sept. 
1. 1968, and self- renewable for two-year pe- 
riods thereafter. First call right. Programs 
delivered to station. Network rate. $475: 
compensation paid at 32% of all equivalent 
hours, multiplied by prime -time rate. 

New AM stations 
Start authorized 

WTRS Dunnellon. Fia.- Authorized pro- 
gram operation on 920 kc, 500 tv -D. Action 
Feb. 27. 

Final actions 
Wartburg, Tenn. -Morgan County Broad- 

casting Co. Broadcast Bureau grant 
kv. 1 kw. P.O. address: Box 98. Wartburg. 
Tenn. 37887. Estimated construction cost 
$26.212: first -year operating cost $35.000: 
revenue $60.000. Principals: William R. Car- 
rigan, president (50 %). Clyde E. Darnell, 
vice president (15 %) Fred Arrowood. treas- 
urer (15 %) and Carl E. Stump. secretary 
(20 %). Messrs. Carrigan and Stump are 
manager and chief engineer, respectively. of 
WHBT(AM) Harriman, Tenn. Mr. Darnell 
is owner of food market. Mr. Arrowood is 
owner of poultry farm. Action March 26. 

Parsons. Tenn. - Townsend Broadcasting 
Corp. Broadcast Bureau granted 1550 kc. 
500 w -D. P.O. address: Box 248, Parsons. 
Tenn, 38363. Estimated construction cost 
$25,880; first -year operating cost $32.500: 
revenue $15,000. Principals: Hobart L. 
Townsend Jr.. president (26 %). Ruth D. 
Townsend. secretary and treasurer (25 %i 
and Hobart L. Townsend Sr.. vice president 
(49 %). Mr. Townsend Jr. is 2.4% owner and 

vice president of bank. Mrs. Townsend is 
housewife. Mr. Townsend Sr. Is 51% owner 
and president of bank. Action March 26. 

Actions on motions 
Hearing Examiner Charles J. Frederick in 

Youngstown, Ohio, and Ellwood City, Pa. 
(Media Inc. and Jud Inc.), AM proceeding. 
dismissed petition by Jud for leave to 
amend and ordered all further procedural 
steps relative to suburban issue held in 
abeyance until formal pronouncement (or 

issuance of new and conclusive primer) 
delineating absolute standards for meeting 
suburban issue (Does. 18768 -9). Action 
March 23. 

Hearing Examiner Ernest Nash in Mt. 
Pleasant and Chariton, both Iowa (Pleasant 
Broadcasting Co.. Chariton Radio Co.. 
Broadcast Co. of Iowa Inc.), AM proceed- 
ing, rescheduled further prehearing confer- 
ence for March 27 (Does. 18594-6). Action 
March 23. 

Hearing Examiner Herbert Sharfman In 
Globe. Ariz. (Mace Broadcasting Co.). AM 
proceeding, rescheduled hearing to May 18 
(Doc. 18225). Action March 23. 

Other actions 
Review board in Costa Mesa -Newport 

Beach, Calif., AM proceeding, Docs. 15752, 
et al, granted motion for extension of time 
filed March 23 by California Regional 
Broadcasting Corp. Action March 25. 

Review board in Smyrna, Ga.. AM pro- 
ceeding. Doc. 18784. denied petition to en- 
large Issues filed Feb. 13 by Times- Journal 
Inc. and M. W. Kinney Jr. Action March 26. 

Review board in Natick, Mass., AM pro- 
ceeding, Does. 18640 -41, granted motion for 
extension of time filed March 24 by Home 
Service Broadcasting Corp. Action March 
26. 

Review board in Ponce, P.R.. AM proceed- 
ing, Docs. 18564-66. granted petition for ex- 
tension of time filed March 25 by Radio 
Antilles Inc. Action March 27. 

Call letter application 
Joseph P. Riccardi. Oberlin, Ohlo. Re- 

quests WOBL. 
Call letter action 

Robert Allen Mayer, Daisy. Tenn. Grant- 
ed \VPJT). 

Existing AM stations 
Application 

KVAC Forks, Wash. -Seeks CP to Increase 
daytime power from 500 w to 1 kw and 
Install new trans. Ann. March 26. 

Initial decision 
WSLC Clermont. Fla.- Hearing Examiner 

Charles J. Frederick in initial decision pro- 
posed grant of application of Fidelity 
Broadcasting Corp. to increase daytime pow- 
er from 250 w (specified hours) to 1 kw 
(local sunrise -specified hours) (Doc. 18707). 
Action March 25. 

Final actions 
Broadcast Bureau granted licenses cover- 

ing changes for following: WBTC Uhrichs- 
ville, Ohio: KYCA Prescott. Ariz.: WABO 
Waynesboro, Miss.: WCFR Springfield. Vt.: 
WGBG Greensboro. N.C. Actions March 27. 

Broadcast Bureau granted licenses cover- 
ing changes for following: WEDC Chicago; 
WJW Cleveland: WHOK Lancaster. Ohio: 
WINH Georgetown. S.C. Actions March 24. 

WYDE Birmingham. Ala.-Broadcast Bu- 
reau granted CP to Increase daytime power: 
Install new trans.: conditions. Action Mareh 
23. 

KYAK Anchorage - Broadcast Bureau 
granted license covering changes: specify 
type trans. Action March 29. 

KBHS Hot Springs. Ark. -Granted CP to 
change ant.-trans. location to NE 1d SW 
section 6 T3S, R18W, Hot Springs. Action 
March 26. 

KCAT Pine Bluff. Ark. -Broadcast Bureau 
granted CP to change trans. location to 
between Holly and Gum. and 15th & 16th 
Sts.. Pine Bluff: make changes in ant. and 
ground systems. Action March 20. 

KPLX San Jose. Call[.- Broadcast Bureau 
permitted remote control. Action March 25. 

WNTY Southington. Conn.- Broadcast Bu- 
reau granted license covering new AM. Ac- 
tion March 29. 

WBSR Pensacola. Fla.- Broadcast Bureau 
granted license covering use of former main 
trans. for auxiliary purposes only. Action 
March 24. 

WPRC Lincoln, III. -Broadcast Bureau 
granted license covering changes. Action 
March 27. 

KREH Oakdale. La.- Broadcast Bureau 
permitted remote control. Action March 25. 

WBGS Slidell. La.- Broadcast Bureau 
granted CP to change ant. -trans. and studio 
location to Coastal Blvd. and Bohrman 
Avenue, Slidell. La.: change type ant. and 
increase ant. heights: condition. Action 
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PROFESSIONAL CARDS 

JANSKY & BAILEY 

Consulting Engineers 

1812 K St., N.W. 
Wash., D.C. 20006 296 -6400 

Member AFCCE 

COMMERCIAL RADIO 
EQUIPMENT CO. 

Everett L. Dillard, Gen. Mgr. 
Edward F. Lorentz, Chief Engr. 

PRUDENTIAL BLDG. 
347 -1319 

WASHINGTON, D. C. 20005 
Member LECCE 

KEAR & KENNEDY 

1302 18th St., N.W. Hudson 3 -9000 

WASHINGTON, D. C. 20006 

Member AFCCE 

GEO. P. ADAIR ENG. CO. 
CONSULTING ENGINEERS 

Radio- Television 
Communications -Electronics 
2029 K St., N.W., 4th Floor 

Washington, D. C. 20006 
Telephone: (202) 223 -4669 

Member AFCCE 

CARL E. SMITH 
CONSULTING RADIO ENGINEERS 

8200 Snowville Road 

Cleveland, Ohio 44141 

Phone: 216 -526 -4386 
Member LECCE 

E. HAROLD MUNN, JR. 

BROADCAST ENGINEERING 
CONSULTANT 

Box 220 
Coldwater, Michigan -49036 

Phone: 517- 278 -6733 

TERRELL W. KIRKSEY 

Consulting Engineer 

5210 Avenue F 

Austin, Texas 78751 

(512) 454 -7014 

JAMES C. McNARY 
Consulting Engineer 

Suite 402, Park Building 
6400 Goldsboro Road 
Bethesda, Md. 20034 

13011 229 -6600 
Member RECCE 

A. D. Ring & Associates 

CONSULTING RADIO ENGINEERS 

1771 N St., N.W. 296 -2315 

WASHINGTON, D. C. 20036 

Member AFCCE 

A. EARL CULLUM, JR. 

CONSULTING ENGINEERS 
INWOOD POST OFFICE 
DALLAS, TEXAS 75209 

1214) 631 -8360 
Member AFCCE 

HAMMETT & EDISON 
CONSULTING ENGINEERS 

Radio G Television 
Box 68, International Airport 

San Francisco, California 94128 
(4151 342 -5208 

Member AFCCE 

VIR N. JAMES 
CONSULTING RADIO ENGINEERS 
Application and Field Engineering 

345 Colorado Blvd. -80206 
Phone: Area Code 303) 333 -5562 

TWX 910- 931 -0514 
DENVER, COLORADO 

Member AFCCE 

JOHN H. MULLANEY 
and ASSOCIATES 

Suite 71, 

1150 Connecticut Ave., N.W. 
Washington, D. C. 20036 

Phone 202 -223 -1180 
.((ember A FOCE 

ORRIN W. TOWNER 

Consslting Engineer 

11008 Beech Road 

Anchorage, Kentucky 40223 

(502) 245.4673 

-Established 1926 - 
PAUL GODLEY CO. 

CONSULTING ENGINEERS 

Box 798, Upper Montclair, N.J. 07043 

Phone: (201) 746-3000 
Member AFCCE 

GAUTNEY & JONES 

CONSULTING RADIO ENGINEERS 

2922 Telestar Ct. 1703) 560 -6800 

Falls Church, Va. 22042 

Member AFCCE 

GUY C. HUTCHESON 
817- 261 -8721 

P. 0. Box 808 

1100 W. Abram 

Arlington, Texas 76010 

JOHN B. HEFFELFINGER 

9208 Wyoming PI. Hiland 4 -1010 

KANSAS CITY, MISSOURI 64114 

A. E. Towne Assocs., Inc. 

TELEVISION and RADIO 
ENGINEERING CONSULTANTS 

727 Industrial Road 
San Carlos, California 94070 

(415) 592 -1394 

ROSNER TELEVISION 
SYSTEMS 

ENGINEERS -CONTRACTORS 
29 South Mall 

Plainview. N.Y. 11803 

(5161 694 -1903 

ALVIN H. ANDRUS 
Broadcast Consulting Engineer 

1926 Eye Street, N.W. 

Washington, D. C. 20006 

Telephone (202) 338 -3213 
.Ife rober LECCE 

SERVICE DIRECTORY 

COMMERCIAL RADIO 
MONITORING CO. 
PRECISION FREQUENCY 

MEASUREMENTS 
AM -FM -TV 

103 S. Market St. 
Lee's Summit, Mo. 

Phone Kansas City, Laclede 4 -3777 

CAMBRIDGE CRYSTALS 
PRECISION FREQUENCY 

MEASURING SERVICE 
SPECIALISTS FOR AM -FM -TV 

445 Concord Ave. 

Cambridge, Mass. 02138 
Phone (617) 876 -2810 

RTV International, Inc. 
RADIO PROGRAM CONSULTATION 

Sheldon Singer 
Vice President 

405 Park Avenue 
New York, N. Y. 10022 

(212) 421 -0680 

COHEN & DIPPELL 
CONSULTING ENGINEERS 

Formerly GEO. C. DAVIS 
527 Munsey Bldg. 

783 -0111 
Washington, D. C. 20004 

Member AFCCE 

Lohnes & Culver 

Munsey Building District 7 -8215 

Washington, D. C. 20004 

Member AFCCE 

SILLIMAN, MOFFET 
& KOWALSKI 

711 19th St., N.W. 
Republic 7 -6646 

Washington, D. C. 20005 

Member AFCCE 

JULES COHEN 
& ASSOCIATES 

Suite 716, Associations Bldg. 
1145 19th St., N.W., 659 -3707 

Washington, D. C. 20036 

Member LECCE 

RAYMOND E. ROHRER 
Consulting Radio Engineers 

427 Wyatt Bldg. 
Washington, D. C. 20005 

Phono: 347 -9061 
Member AFCCE 

Serving The SOUTHEAST 

FREDERICK A. SMITH, P.E. 

Consulting Engineer 
Suite 1 -I, Ashley House 
Charleston. S. C. 29401 

A/C 803 723 -4775 

Associated Cammunieatiem Consultants 

WALTER J. STILES 
Suite 1621, Tucson House 
Tucson, Arizona 85705 

(6021 792 -2108 
LUKE O. HODGES 

1214) 351 -3920 

TELCOM, INC. 
Offering The Services Of 
Its Registered Structural 

Engineers 

8027 Leesburg Pike 
McLean, Va. 22101 

(703) 893 -7700 
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Summary of broadcasting 
Compiled by FCC, March 1, 1970 

On Air Total 
Licensed STA GP's On Air 

Not 
On Air 

CP's 
Tota/ 

Authorized 

Commercial AM 
Commercial FM 
Commercial TV -VHF 
Commercial TV-UHF 
Total commercial TV 
Educational FM 
Educational TV -VHF 
Educational TV -UHF 
Total educational TV 

4,258 
2,039 

493 
131 
624 
379 

74 
94 

168 

2 
o 
2 
o 

2 
o 

o 

0 

o 

19 
60 
15 
50 
65 
24 

5 
13 
18 

4,279 
2,099 

509 
181 
690 
403 

79 
107 
186 

70 
125 

15 
1222 
137 

46 
7 

12 
19 

4.3491 
2,224 

524 
303 
827 
449 

86 
119 
205 

Special Temporary Authorization 
Includes 25 educational AM's on nonreserved channel 

r inclues two licensed UHF's that are not on the air. 

March 26. 
WAMY Amory, Miss.- Broadcast Bureau 

granted license covering changes. Action 
March 27. 

WCOG Greensboro. N.C.- Broadcast Bu- 
reau granted CP to Install new trans. for 
auxiliary daytime and alternate main night 
on 1 kw night and day. Action March 20. 

WKLM New Hanover. N.C.- Broadcast 
Bureau granted CP to install new trans. for 
auxiliary use of 1 kw day. Action Marca 20. 

KAKC Tulsa. Okla.- Broadcast Bureau 
granted license covering alternate main 
trans. Action March 27. 

KPNW Eugene. Ore.- Broadcast Bureau 
granted license covering auxiliary trans. for 
auxiliary purposes only. Action March 27. 

WGOW Chattanooga- Broadcast Bureau 
granted mod. of license covering change 
in name to Turner Communications Corp. 
Action March 24. 

KTAP Austin. Tex.- Broadcast Bureau 
granted mod. of license covering change in 
studio location to 910 West 19th Street. 
Austin. remote control permitted: condi- 
tions. Action March 24. 

KSKY Dallas- Broadcast Bureau granted 
license covering use of existing auxiliary 
trans. at reduced power. Action March 24. 

KXYZ Houston -Broadcast Bureau granted 
mod. of license to change name to KXYZ 
Inc. Action March 18. 

KXOX Sweetwater. Tex.- Broadcast Bu- 
reau granted CP to change ant -trans. and 
studio location to 1800 Block of Hoyt St.. 
Sweetwater: add broadcast remote pickup 
ant. on tower. Action March 20. 

KOL Seattle -Broadcast Bureau granted 
license covering . alternate -main trans. Action 
March 24. 

Actions on motions 
Chief Hearing Examiner Arthur A. Glad- 

stone in Hartford. Conn. (RKO General 
Inc.). proceeding on CP to make changes in 
WHCT designated hearing examiner Fred- 
erick W. Denniston as presiding officer and 
scheduled prehearing conference for May 6 
and hearing for June 3 (Doc. 18821). Action 
March 23. 

Chief Hearing Examiner Arthur A. Glad- 
stone in Vancouver. Wash.. Omaha, Neb. 
and Indianapolis- Inquiry Into operation of 
KISN. KOIL- AM -FM. and WIFE- AM -FM. 
denied request by Star Stations Inc. for 
establishment of certain procedural ground 
rules (Doc. 18807). Action March 20. 

Hearing Examiner Forest L. McClenning 
in Smyrna. Ga. (Laurence N. Polk Jr. 
[transferor] and Times Journal Inc. and 
M. W. Kinney Jr. [transferees]). transfer of 
control of WYNB, dismissed without prelu- 
dice to refiling of petitions conforming with 
rules, petitions to Intervene by O. C. Hu- 
bert. Austin D. Graham. Arthur M. Gnann 
and George W. Carreker: ordered petitions 
to change place of hearing from Washing- 
ton to Smyrna. Ga.. referred to Chief Hear- 
ing Examiner (Doc. 18784). Action March 
23. 

Call letter application 
WNMP. Cummings Communications Corp., 

Evanston. III. Requests WLTD. 

New FM stations 
Starts authorized 

WKYV(FM) Vicksburg. Miss- Authorized 
program operation on 106.7 mc. ERP 58 kw, 
ant. height above average terrain 510 ft. 

Action March 25. 
WRCU -FM Hamilton. N. Y.- Authorized 

program operation on 90.1 mc. ERP 10 u. 
Action March 20. 

WHYP -FM North East, Pa.- Authorized 
program operation on 102.5 mc, ERP 3 kw. 
ant. height above average terrain minus 95 
ft. Action March 25. 

Applications 
Pueblo. Colo.- Southern Colorado State 

College. Seeks 90.5 mc, 10 w. Ant. height 
above average terrain 113 ft. P.O. address 
900 West Orman, Pueblo 81005. Estimated 
construction cost $950: first -year operating 
cost $500: revenue none. Principals: J. Vic- 
tor Hooper, president. et al, Ann. March 
27. 

Marion. Ill. -3-D Communications Corp. 
Seeks 107.1 mc, 3 kw. Ant. height above 
average terrain 153 ft. P.O. address: 900 
Boston Road, Marion 62959. Estimated con- 
struction cost $5.523.95: first -year operating 
cost $13.280: revenue $36.000. Principals: 
Dennis F. Doelitzsch, president (28%). 
Stephen W. Schmidt. vice president- opera- 
tions (25%). Floyd E. Crowder, vice presi- 
dent- general counsel (20%), Elmer F. Doe - 
litzsch, vice president -sales (14%), and 
Nettle E. Doelitzsch. secretary- treasurer 
(13%). D. F. Doelitzsch is employee of 
WCSY(AM) Peru. Ill. Mr. Schmidt is pro- 
gram director for WCBW(AM) Columbia, 
III. Mr. Crowder owns law firm, land and 
farming interests. E. Doelitzsch is auto parts 
salesman. Ann. March 26. 

Keyser, W. Va. -Four Star Broadcasters 
Inc. Seeks 95.9 me. 31.7 w. Ant. height above 
average terrain 785 ft. P.O. address: Route 
46 East. Keyser 26726. Estimated construc- 
tion cost 511.750: first -year operating cost 
$3.460: revenue $6.480. Principals: Thomas 
B. Butscher, president. Kenneth E. Robert- 
son, vice president, and Gary L. Daniels, 
secretary- treasurer (each 331í*). Principals 
each own 22.44% of WCST -AM -FM Berkeley 
Springs, W. Va.. 16.88%. 18.93% and 18.93%, 
respectively. of WMSG -AM -FM Oakland. 
Md., and 33.4% each of WKLP(AM) Key- 
ser. W. Va. Ann. March 24. 

Minocqua, Wis. -Bruce John Micek. Seeks 
95.9 mc. 2 kw. Ant. height above average 
terrain 300 ft. P.O. address: Route 1. Toma- 
hawk, Wis. 54487. Estimated construction 
cost $48.935.94: first -year operating cost 
$30.000: revenue $52.600. Principals: Bruce 
Micek. sole owner. Mr. Micek Is partner and 
general manager for WELF(AM) Toma- 
hawk. Wis. Ann. March 27. 

Final actions 
'Helena. Mont.- Helena Vocational Tech- 

nical Center. Broadcast Bureau granted 89.5 
mc. 10 w. Ant. height above average ter- 
rain 74 ft. P.O. address 1115 Roberts. 
Helena 59601. Estimated construction cost 
$7.230: first -year operating cost $2,000: reve- 
nue none. Principals: Helena School District 
#1. Action March 25. 

Broken Arrow, Okla.- Broken Arrow 
Broadcasting Co. Broadcast Bureau granted 
92.1 mc, 3 kw. Ant. height above average 
terrain 246.9 ft. P.O. address: c/o A. Mc- 
Williams. Box 307. Broken Arrow 74012. Es- 
timated construction cost 517.195.70: first - 
year operating cost 522.800: revenue $23.274. 
Principals: C. A. McWilliams, president 
(52%). Bill R. Hyden, secretary- treasurer, 
and David Hall, vice president (each 24%). 
Mr. McWilliams owns 90% of Broken Arrow 
Ledger. Broken Arrow: Bixby Bulletin. Bix- 
by: Jenks Journal, Jenks, and 97% of 
Southaide Tithes, Tulsa, all Oklahoma. Mr. 
Hyden is director of Alumni Relations. Uni- 
versity of Tulsa. Tulsa. Mr. Hall is attor- 
ney. Action March 25. 

Charleston, S. C. -Fine Arts Broadcasting 
Inc. Broadcast Bureau granted 103.5 mc, 25.9 
kw. Ant. height above average terrain 216 
ft. P.O. address: 133 Church Street, Charles- 
ton 29401. Estimated construction cost $37; 
102: first -year operating cost $43.602: reve- 
nue $45.864. Principals: Charles N. Barton. 
sole owner. Mr. Barton is investor. Action 
March 20. 

Actions on motions 
Hearing Examiner Thomas H. Donahue in 

Rockmart. Ga. (Georgia Radio Inc.), FM 
proceeding, ordered record reopened and 
scheduled hearing conference for April 1 
(Doc. 18314). Action March 25. 

Hearing Examiner Ernest Nash in Day- 
ton, Tenn. (Erwin O'Conner Broadcasting 
Co. and Norman A. Thomas), FM proceed- 
ing, postponed hearing scheduled for April 
27 as well as other procedural dates pre- 
scribed at March 2 prehearing conference 
(Does. 18547 -8). Action March 23. 

Hearing Examiner James F. Tierney In 
Paoli and Jeffersonville, both Indiana (King 
& King Broadcasters and Wireless of Indi- 
ana), FM proceeding. ordered record re- 
opened: canceled requirement for filing of 
proposed findings of fact and conclusions of 
law by April 3 and filing of replies by April 
17: further proceedings stayed pending Is- 
suance of final determination in respect of 
notice of Inquiry in the matter of primer on 
ascertainment of community problems by 
broadcast applicants: further ordered par- 
ties applicant shall within 10 days after pub- 
lic announcement of determination of mat- 
ters underlying notice of Inquiry. serve and 
file written statement (Does. 18614 -15). Ac- 
tion March 24. 

Other action 
Washington -FCC rescheduled hearing on 

mutually exclusive applications for CP's for 
new educational FM filed by Pacifica Foun- 
dation and National Education Foundation 
Inc., for June 15 in Washington. Examiner 
also ordered exchange of exhibits be made 
on or before June 2, and notification of 
witnesses and matters respecting them be 
made on or before June 9 (Does. 18634 -5). 
Action March 24. 

Rulemaking petitions 
Nathaniel B. Harris. Vail, Colo.- Requests 

amendment of FM table of assignments to 
add ch. 268 to Vail. Ann. March 27. 

KOUR Independence. Iowa Requests 
amendment of rules to add ch. 237A to In- 
dependence. Ann. March 27. 

KIFG -AM -FM & KWAW -FM all Iowa 
Falls, Iowa- Request amendment of FM 
table of assignments to add ch, 249A to 
Grundy Center, Iowa. Ann. March 27. 

WAFI Middlesboro, Ky.- Requests amend- 
ment of FM table of assignments to add 
ch. 292A to Middlesboro, Ky. Ann. March 
27. 

Monticello Radio Co.. Monticello, N. Y.- 
Requests rulemaking to add ch. 252A to 
Monticello. Ann. March 27. 

WEEB Southern Pines. N.C. -Requests 
rulemaking to assign ch. 296A to Southern 
Pines. Ann. March 27. 

Call letter applications 
Yuma Union High School. Yuma. Ariz. 

Requests KOFA(FM). 
Assurance Sciences Foundation. Cupertino, 

Calif. Requests KKUP(FM). 
Albert S. Medllnsky, Lancaster, Calif. Re- 

quests KOTE(FM). 
Morristown Board of Education. Morris- 

town. N.J. Requests WJSV(FM). 
Humphreys County Broadcasting Co.. 

Waverly. Tenn. Requests WVRY(FM). 
Triple H Radio Inc.. Mineral Wells, Tex. 

Requests KMWT(FM). 

Call letter actions 
Peoria Community Broadcasters Inc.. 

Peoria. Ill. Granted WWTO(FM). 

WKellTIBy (FM). 
S. Segars. Iuka. Miss. Granted 

True Radio Broadcasting Inc.. Southamp- 
ton. N.Y. Granted WBFI(FM). 

Wingate College Inc.. Wingate, N.C. 
Granted WNGT( FM) . 

Existing FM stations 
Final actions 

KNIX(FM) Phoenix - Broadcast Bureau 
granted license covering changes. Action 
March 20. 
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 KFJC(FM) Los Altos. Calif.- Broadcast 
Bureau granted license covering changes. 
Action March 25. 

KABC -FM Los Angeles- Broadcast Bureau 
granted license to operate Composite tracts. 
Action March 25. 

KOCN(FM) Pacific Grove. Calif.- Broad- 
cast Bureau granted mod. of CP to change 
trans. location to 1400 Mescal Ave.. Seaside. 
Calif.; change type trans. and ant.: make 
changes In ant. system: ERP 1 kw: ant. 
height 50 ft.: remote control permitted. Ac- 
tion March 26. 

KXOA -FM Sacramento. Calif.- Broadcast 
Bureau granted license covering changes: 
ERP 49 kw: ant. height 140 ft.: remote 
control permitted. Action March 20. 

KTHO -FM South Lake Tahoe. Calif. - 
Broadcast Bureau granted CP to change 
trans. location to Pioneer Trail near Al 
Tahoe Boulevard. South Lake Tahoe. Calif.: 
install ant.: make changes in ant. system: 
ERP 3 kw: ant. height minus 490 ft.: re- 
mote control permitted. Action March 20. 

KVFS(FM) Vacaville. Calif. - Broadcast 
Bureau granted license covering new FM 
trans., studio location redescribed as 390 
Butcher Rd. Action March 25. 

WMMM -FM Westport. Conn. - Broadcast 
Bureau granted license covering changes. 
Action March 25. 

WANM(FM) Tallahassee. Fla.-Broadcast 
Bureau granted CP to replace expired per- 
mit. Action March 26. 

WBIE -FM Marietta. Ga.- Broadcast Bu- 
reau granted CP to change trans. and studio 
location: remote control permitted: change 
type trans. and ant.: make changes In ant. 
system: ERP 100 kw: ant. height 870 ft. 
Action March 24. 

WAUR(FM) Aurora. Ill.-Broadcast Bu- 
reau granted license covering changes. Ac- 
tion March 25. 

WMDR(FM) Moline. III.- Broadcast Bu- 
reau accepted data submitted In accordance 
with commission 1st report and order in 
Doc. 18125. adopted July 17. 1968 to modify 
permit. change type trans. and ant. (Doc. 
No. 18125). Action March 27. 

WILL -FM Urbana. III. -Broadcast Bureau 
granted license covering changes. Action 
March 25. 

WSLM -FM Salons. Ind.- Broadcast Bureau 
granted license covering changes: ERP 50 
kw; ant. height 130 ft. Action March 20. 

WTCW -FM Whitesburg. Ky. - Broadcast 
Bureau granted CP to install ant.: make 
changes In ant. system: ERP 210 w.: ant. 
height 990 ft.: remote control permitted. 
Action March 20. 

WWOM -FM New Orleans -Broadcast Bu- 
reau granted CP to change trans. line: con- 
dition. Action March 20. 

WJIB(FM) Boston - Broadcast Bureau 
granted CP to install new ant. Action 
March 20. 

WBRK -FM Pittsfield. Mass. - Broadcast 
Bureau granted mod. of CP to extend com- 
pletion date to Aug. 12. Action March 23. 

WMZK(FM) Detroit - Broadcast Bureau 
granted license covering changes; ERP 50 
kw. Action March 25. 

WLAV -FM Grand Rapids. Mich.- Broad- 
cast Bureau granted license covering 
changes: ERP 28 kw; ant. height 180 ft. 
Action March 20. 

KBEW -FM Blue Earth. Minn.- Broadcast 
Bureau granted license covering changes: 
ERP 3 kw: ant. height 215 ft. Action March 
20. 

KJFF(FM) Jefferson City. Mo.- Broadcast 
Bureau granted license covering new FM. 
Action March 25. 

WJTN -FM Jamestown, N. Y. - Broadcast 
Bureau granted license covering changes. 
Action March 25. 

WRVO(FM) Oswego. N. Y.- Broadcast 
Bureau granted CP to change type trans. 
and ant.; ERP 930 w: ant. height 96 ft.: 
remote control permitted. Action March 20. 

WAAV(FM) Wilmington, N. C. -Broad- 
cast Bureau granted request for SCA on 
67 kc. Action March 24. 

WCXL(FM) Cincinnati- Broadcast Bureau 
granted license covering changes. Action 
March 20. 

WBEA(FM) Elyria. Ohio- Broadcast Bu- 
reau granted CP to replace expired permit. 
Action March 24. 

WANS -FM Anderson. S.C. -Broadcast Bu- 
reau granted mod. of CP to change type 
trans. and ant.: make changes in ant. 
system: ERP 100 kw: ant. height 260 ft.; 
condition. Action March 19. 

WWMC(FM) Moncks Corner. S. C. - 
Broadcast Bureau granted license covering 
new FM: ERP 3 kw; ant. height 265 ft. 
Action March 20. 

KOLO -FM Watertown, S. D.- Broadcast 
Bureau granted license covering changes: 
ERP 100 kw; ant. height 1280 ft. Action 
March 20. 

KEEZ(F)4l San Antonio. Tex.- Broadcast 
Bureau granted license covering changes: 
ERP 100 kw horiz.: 70 kw vert. Action 
March 25. 

KNFM(FM) Midland. Tex.- Broadcast Bu- 
reau granted license covering changes: ERP 
100 kw; ant. height 390 ft. Action March 25. 

WINA -FM Charlottesville. Va.- Broadcast 
Bureau granted mod. of CP to extend com- 
pletion date to Aug. 31. Action March 19. 

WXRI(FM) Norfolk. Va.- Broadcast Bu- 
reau granted CP to change trans. location to 
State Route 337, 0.4 miles east of Junction 
of Routes 337 and 628, Norfolk: install 
trans. and ant.: make changes in ant. sys- 
tem: ERP 50 kw: ant. height 500 ft.: re- 
mote control permitted. Action March 20. 

WVOW -FM Logan. W. Va.- Broadcast Bu- 
reau granted license covering new FM: ERP 
15 kw: ant. height 830 ft. Action March 20. 

WPDR -FM Portage. Wis.- Broadcast Bu- 
reau granted license covering changes: ERP 
3 kw; ant. height 300 ft. Action March 20. 

Action on motion 
Hearing Examiner Thomas H. Donahue in 

Albany, N. Y. (Regal Broadcasting Corp. 
[WHRL -FM], Functional Broadcasting Inc. 
and WPOW Inc.). FM proceeding. reopened 
record and scheduled hearing conference 
for March 27 (Does. 18210 -12). Action March 
20. 

Call letter application 
WSTP -FM. WSTP Inc.. Salisbury, N. C. 

Requests WRDX(FM). 

Modification of licenses, 
all stations 

Broadcast Bureau granted mod. of CP's 
to extend completion dates for following: 
KARM -FM Fresno. Calif., to May 15: 
KCSB -FM Santa Barbara. Calif.. to Sept. 
1: WGMA Hollywood. Fla.. to May 31: 
WICO -FM Salisbury. Md.. to April 15: 
KBMA -TV Kansas City, Mo., to Sept. 24: 
WRDR(FM) Egg Harbor. N. J.. to Sept. 8: 
KATU(TV) Portland. Ore., to Sept. 24: 
KBOO(FM) Portland. Oro. to May 15: 

WBMJ San Juan, P. R.. to June 30: WRAI 
San Juan, P. R.. to Aug. 20: WDYN(FM) 
Chattanooga to May 28: KERI(FM) Belling- 
ham. Wash., to Sept. 15: WVSS(FM) 
Menomonie. Wis.. to Sept. 1: WETA -FM 
Washington to May 19. Actions March 24. 

Renewal of licenses, all stations 
Broadcast Bureau granted renewal of ap- 

plications for following stations and their 
co-pending auxiliaries: WABR Winter Park. 
Fla.: WATP Marion, S. C.: WCLG Morgan- 
town. W. Va.: WEAM Arlington county. 
Va.: WEUC Ponce, P. R.: WFHG Bristol. 
Va.: WFMC Goldsboro, N. C.: WFSO Pinel- 
las Park. Fla.: WGNE Panama City Beach. 
Fla.: WHCQ Spartanburg. S. C.: WIPM- 
TV Mayaguez, P. R.; WIPR -FM -TV San 
Juan, P.R.: WJNO West Palm Beach. 
Fla.: WKBX Winston- Salem. N. C.: WKOY 
Bluefield. W. Va.: WRIK -TV Ponce. P. R.: 
WTAI Eau Gaulle. Fla.; WTLB Utica. N.Y.: 
WVGT Mount Dora. Fla.: WOAY Oak 
Hill, W. Va.: WQFM(FM) Milwaukee: 
WMDD -FM Fajardo, P. R.: WMFJ Daytona 
Beach. Fla.: WITA -FM San Juan, P. R.: 
WMEJ -FM Daytona Beach. Fla. Actions 
March 26. 

Broadcast Bureau granted renewal of li- 
censes for following stations and their co- 
pending auxiliaries: KUIK Hillsboro. Ore.: 
WABH Deerfield. Va.: WBAX Wilkes- Barre. 
Pa.: WEDR(FM) Miami: WHMS(FM) 
Hialeah, WKAT -FM Miami and WLIZ Lake 
Worth. all Fla.: WLOH Princeton. W. Va.: 
WOBS Jacksonville. Fla.: WPAQ Mount 
Airy. N. C.: WRJS San German. P. R.: 
WSIR Winter Haven and WSOL Tampa. 
both Fla.: WSTA Charlotte Amalie, V. I.: 
WTOT -FM Marianna and WWSD Monti- 
cello. both Florida: WXRF -AM -FM Gua- 
yama. Puerto Rico. 

Other actions, all services 
Broadcast Bureau granted licenses cover- 

ing following new stations: KEET(TV) 
Eureka. Calif.: WMPB(TV) Baltimore: 

WO8BH Andrews and Robbinsrille. N. C.: 
KO9JM Jamestown, N. D.: K10GZ Dutch 
Creek. Wyarno and Lower Prairie Dog Creek. 
all Wyoming: K12HL south shore of Lake 
Isabella. Calif.: KO8GR Willow Creek. 
Calif.: K72DM Dos Palos. Calif.: W74AR 
Williamsport. Pa.: KO7IP Big Sandy. Mont.: 
K13JH Mena. Ark.; K7OFE Hays. Kan. Ac- 
lion March 25. 

FCC Informed NBC It did not comply 
with fairness doctrine in three reports, pre- 
sented on Huntley -Brinkley news program, 
during Nov. 1969, in which "ability of pri- 
vate pilots was put In an unfavorable light 

. without contrasting (pro-private pilots) 
view being presented. . . ." Action March 
31. 

Hearing Examiner James F. Tierney In 
matter of ABC renewal of authority to 
deliver network radio and television pro- 
grams to stations in Canada and Mexico. 
granted motion by Western Telecasters Inc. 
and ordered named principals of Radio-Tele- 
vision, S.A.. Don Emilio Azcarraga Sr.. 
Senor Emilio Azcarraga -Milmo and Senor 
Felipe Fernandez. to appear and give testi- 
mony at appointed time (Doc. 18606). Ac- 
tion March 20. 

FCC issued 35th annual report covering 
major commission activities during fiscal 
year 1969. 228 page volume, most extensive 
ever Issued by commission, reports on well 
over 300 individual topics in ten major cate- 
gories and an appendix. Ann. March 27. 

FCC informed William vanden Heuvel. 
announced candidate for Democratic nomi- 
nation for Governor of New York. that judg- 
ment by Westinghouse Broadcasting Co. 
that he Is legally qualified candidate is "not 
unreasonable." Westinghouse informed Mr. 
%anden Heuvel that equal opportunities pro- 
vision of Communications Act would apply 
to his appearance on David Frost Show. 
Action March 25. 

FCC In light of national emergency de- 
clared by President on March 23 regarding 
disruption of mall delivery In various parts 
of the United States. has announced that for 
duration of such emergency, it will accept, 
In certain circumstances. late filing of ap- 
plications, pleadings and other documents 
where filing deadlines are specified by rules 
and regulations. Commission stresses that 
such acceptance relates only to those delays 
caused by the postal emergency and does 
not apply to documents originating in those 
areas of the country which are not affected 
by postal emergency. Action March 25. 

Translator actions 
Broadcast Bureau granted licenses cover- 

ing changes in following VHF translators: 
KO8CX, K1ODL and K12CX all Tonasket, 
Wash. Action March 20. 

Broadcast Bureau granted licenses cover- 
ing following new UHF translators: K7OAH 
Parker. Ariz.: W70AY Sanford -Springvale. 
Me.; K75CP Willmar, Minn.: KSOCP Bea- 
trice. Neb.: K72DK Elgin. La Grande. Un- 
ion and Baker. Ore.: W83AO Jayuya, P. R.: 
W70AW Utaudo. P. R.: W7OAS Strasburg 
and Front Royal. Va.: K83BX Lind and 
Connell, Wash.: K81BJ Moses Lake. War- 
den. Royal City and Othello areas, Wash. 
Action March 27. 

Broadcast Bureau granted licenses cover- 
ing changes in following: KO4FL Lakeshore. 
Calif.: K13FZ Jackson. Wyo.: KO4FF east 
rural Forsyth. Rosebud area, Forsyth, Low- 
er Rosebud Creek, west rural Forsyth and 
Hammond Valley West, Mont.: K11GT 
College Hill, Friendly Street. East and 
Southeast of Eugene. South Willamette and 
Fox Hollow, Ore.: K11GD North Spokane. 
Wash.: K1OBE McDermitt, Nev. Action 
March 25. 

Broadcast Bureau granted licenses cover- 
ing Changes in following UHF translators: 
K73CG Alantagordo and Holloman. AFB, 
N. M.: K75CG, K77BL and K79BB Snyder, 
Tex.: W77AD, W79AN and W81AF Belle- 
fonte. State College and Port Matilda, Pa.: 
K74CS San Ardo and Bradley, Calif.; K7OAC, 
K78AC and K82AA Kingman, Ariz.; W72AM 
Dubolstown. Montoursvllle & South Wil- 
liamsport. Pa.: W80AF and W78AD Prince- 
ton. Me. Actions March 23. 

KO7DA Casa Adobes, Ariz. -Broadcast Bu- 
reau granted license covering changes in 
VHF translator. Action March 20. 

K76BO Parker. Ariz.- Broadcast Bureau 
granted mod. of license covering change In 
primary TV station to KECC -TV El Centro, 
Calif. Action March 23. 

KO3CD. KO5CK. K11GM and K13GI all 
Leadville. Colo.- Broadcast Bureau granted 
CP to change trans. location to approxi- 
mately 112 miles south of Mosquito Pass, 

(Continued on page 134) 
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CLASSIFIED ADVERTISING 
Payable in advance. Check or money order only. 
Situations Wanted 25d per word -52.00 minimum. 
Applicants: If tapes or films are submitted, please send SI 00 for each package 
to cover handling charge. Forward remittance separately. All transcriptions. pho- 
tos. etc., addressed to box numbers are sent at owner's risk. BROADCASTING 
expressly repudiates any liability or responsibility for their custody or return. 
Deadline for copy: Must be received oy Monday for puolication next Monday. 
Please submit copy by letter or wire. No telephone calls accepted without 
confirming wire or letter prior to deadline. 

Help Wanted 30ç per word -$2.00 minimum. 
Display ads $40.00 per inch. 5" or over billed at run -of -book rate-Stations for 
Sale, Wanted to Buy Stations, Employment Agencies, and Business Opportunity 
advertising require display space. Agency commission only on display space. 

All other classifications 35C per word -$4.00 minimum. 
No charge for blind box number. 

Address replies: c/o BROADCASTING, 1735 DeSales St., N.W., Washington, D.C. 
20036. 

RADIO Sales continued 
Help Wanted Management 

Want young aggressive station manager to work 
in two-bit small town radio station. Owner teiis 
the truth and will talk to anyone that has the 
guts to answer this ad. Box C -333, BROADCAST- 
ING. 

Manager with sales ability for small market, New 
York State. Immediate opening. Box C -339, BROAD- 
CASTING. 

One of America's largest radio groups is looking 
for the right man to step into a corporate man- 
agement position. The man we are seeking ideally 
would have some programing and some small or 
medium market management experience in his 
background, and should be ready to move into an 
important job with an important company. Send 
full information with first letter. An in- person 
interview will be arranged either at our Company 
Headquarters or in Chicago at the NAB. All replies 
treated confidentially, of course. Box C -413, 
BROADCASTING. 

Mid -Atlantic. Capable sales manager for healthy 
5kw medium market facility. Clean college commu- 
nity. Attractive facilities. Excellent opportunity for 
man with proven record. Resume to Box D-6, 
BROADCASTING. Replies confidential. 

Manager -Sales manager for small, active daytimer in 
major metropolitan market. Must be real radio man. 
Box D -28, BROADCASTING. 

Small daytimer in large, major market needs man- 
ager. 1st phone man. Must be a pro. Box D -29, 
BROADCASTING. 

Small market station manager. Growing northern 
California recreation area. Must be outstanding 
salesman. $12,000 plus percentage. Must invest. Ex- 
cellent opportunity. Resume. Box D -34, BROAD- 
CASTING. 

General Manager, for two i21 radio stations. WBGS- 
AM, 1000 watt daytimer and WVSL -FM. 100,000 V, 
100,000 H watts, should be on the air by June 15th. 
Only experienced managers need apply. Bill Garrett, 
Broadcasting Corporation, Slidell, Louisiana 70458. 

Live in the hub of northern Michigan and enjoy 
life in a bustling resort town. Ideal for manager 
who likes sales, hunting and fishing. Stock avail- 
able for working -managing ownership. Call 517- 
482 -9695 or send resume to Box 1292. Lansing, 
Michigan. 

Sales 
Unrest, air -pollution, heavy traffic, school problems, 
cold weather, rating rat -race, the eternal middle- 
man- agency. Not in this sunny south Florida small 
metro market where the living is great and the 
folks are friendly. Dominant AM -FM facility. S300 
week against 20% draw to the experienced hard 
driving sales pro with minimum of 5 years sales 
experience. Management opportunity AM -FM, Send 
resume to Box C -307, BROADCASTING. All replies 
strictly confidential. 

St. Louis salesman with track record. Managing 
now or capable of. Top opportunity. Unique situa- 
tion. Good starting salary. Box C -403. BROADCAST- 
ING. 

Needed: Salesman for 5000 watt, fulltime, Eastern 
Pennsylvania station. Modern sound, genuine oppor- 
tunity with security. All replies confidential. Write 
Box 0 -13, BROADCASTING. 

New Math. Sharp salesman with hustle and feel for 
small market sales, plus training, equals one well - 
paid sales manager. Box D -20, BROADCASTING. 

We'll look tut we find the right man for our ex- 
panding Sales Department. Dale Low, KLSS /KSMN, 
Mason City, Iowa. 

Madison, Wisc. -#I AM music /news -#I FM MOR 
stations have career opportunity for young salesman 
on way up, strong on creativity. Six station Mid - 
West group seeks man with management potential 
to sell AM /FM combination. Our people earn far 
more, enjoy excellent living conditions, opportunity 
for management and stock interest. WISM, Madison. 
Wis. A Mid -West Family station. 

Young growing radio station organization with plans 
for several California stations needs experienced 
radio salesman to sell long established pioneer FM 
stereo station in Fresno, California. Write: General 
Manager, Box 4261, Fresno, California 93744. 

"Idea" salesman wanted in small market. Experi- 
enced, young, aggressive, draft exempt, able to 
handle mike and typewriter. Salary plus commission. 
Send resume. picture. Box 426, Carthage, Missouri. 

Announcers 
Wanted: Bright, happy morning personality for top 
rated midwest station. Aircheck, resume, and a 

picture a must. Box B -221, BROADCASTING. 

Announcer -fast pace. Modern country. Professional 
sound. Permanent with advancement. Write Box 
C -435. BROADCASTING, 

One of the country's foremcst major market rock- 
ers is searching for mature professional for excel- 
lent time slot. Great opportunity for dedicated 
individual. Must be experienced and good. Send 
current tape, resume and pic to Box C -440, 
BROADCASTING. 

Experienced MOR personality for major southern 
market. No beginners please. An equal opportunity 
employer. Box C -452, BROADCASTING. 

Morning man for outstanding Wyoming radio sta- 
tion. Production or sales also helpful. Box D -I, 
BROADCASTING. 

Big station in big market needs experienced man 
with big voice for top 40 production and short air 
shift. Extra pay for first phone: no maintenance. 
Possibility handle music if interested. Box D -2, 
BROADCASTING. 

First phone: if you are a morning man, interested in 
becoming part of a growing, progressive organiza- 
tion; interested in living near the city without being 
involved in urban congestion; interested in working 
with a station which considers announcers as more 
than necessary evils; interested in doing your job 
without the boss constantly looking over your 
shoulder; interested in paid vacations, sick leave, 
plus group medical insurance plan; and willing to 
start at $130 weekly; call now 703 368 -3108 or 
send tape and resume to Box D -5, BROADCASTING. 

Need personality for up- tempo, very contemporary. 
MOR. 25 -30 years old. You need tape, talent. ex- 
perience, picture and resume. Box D -44, BROAD- 
CASTING. 

Top Montana station needs program director-1st 
phone. Aggressive 5kw, Extra benefits. Salary open. 
Must have the pace, production, and ability to en- 
tertain. Send tape and resume to Box D -55, BROAD- 
CASTING. 

One of the nation's historic and beautiful southeast 
college towns is looking for a pro to handle the 
early morning shift on its top -rated CBS outlet. If 
you're the man, we'll start you at $10,000. First 
phone wanted, but not essential. Tape, resume and 
picture. Box D -56. BROADCASTING. 

Attention alumni of KNCM and KWIX, Moberly, 
Mo. Get in touch with us soon. We're making 
plans for our 20th Anniversary, and need your 
address. Box 619, Moberly, Mo. 65270. 

Attention announcing school graduate. An unusual 
opportunity exists at KSVP AM /KSVP FM stereo. 
If you have completed your announcing school 
course and desire to pursue announcing as a 

career, write: Dave Button, Mgr.. Radio Station 
KSVP, 317 West Quay, Artesia, New Mexico 88210. 
No phone calls please. 

Announcer -operator. Kilowatt daytimer adding FM. 
Prefer family man who can do local sports and 
top 100. Bill Bigley, KVMA, Magnolia, Arkansas. 

Bright morning man who can hold ratings in 3 
station market. Come and bring your ideas with 
you! KVOC, Box 2090, Casper. Wyoming. 

Experienced morning man -sales pro for MOR one - 
station market. Short air trick, sell rest of day. 
Minimum salary- commission $140, then sky's the 
limit for go- getter! Rush tape, resume to John 
Alden, WATH Radio, Athens, Ohio 45701. 

Announcers continued 
Immediate opening fcr experienced announcer. 
Contemporary music format. Contact lerdan Bul- 
lard, WKUL, Cullman. Alabama. 

Immediate opening -announcer. First phone. WMIC, 
AM /FM, Sandusky, Michigan. 

First phone . combo with production and tech- 
nical competence and good newscast voice needed 
for 5 kw directional. Write Manager. WO10, Can- 
ton, Ohio 44708 with tape. photo. resume. 

Central Wisconsin's number I station wants you if 
you're a mod contemporary swinger. Send tape. 
photo and resume to Howie Stieber. WRIG AM /FM, 
529 Third Street. Wausau, Wis. 54401. 

Summer replacement. Come spend the summer at 
New England's finest rock n' roll station. First 
ticket -heavy voice essential. Tapes to R. Hunter, 
WSAR, P.O. Box 927, Fall River, Mass. 02722. No 
calls. 

Mature, sensible, sober, educated, energetic, experi- 
enced announced /salesman for 9:00 PM - midnight 
shift. Salary plus commission. Send tape, resume 
and references to Mr. Vester, WSSB. Durham, North 
Carolina. 

Wanted by progressive MOR station in North Cen- 
tral Pennsylvania. Experienced announcer who can 
work an evening talk and music show. We need a 

man who's looking for a pleasant community to 
settle down in. Call Program Director at 1- 717 -323- 
;119. 

Technical 
Los Angeles FM seeks capable chief engineer. Give 
full details. requirements. Box C -365, BROADCAST- 
I NG. 

Available immediately, engineering supervisor, large 
university FM station (108 kw,. Opportunity to 
work and live in university town. Contact Bruce 
Linton, KANU. Lawrence, Kansas 66044. 

Immediate opening for chief engineer. Limited air 
work, WSYB, Rutland, Vermont. 

Mature adult chief engineer needed for AM located 
in N.Y.'s fastest growing market. Send complete 
qualifications, background, references & salary de- 
sired to: Mgr., WWLE, Box 484. Cornwall -On- 
Hudson, N.Y. 12520 (914) 534 -7854. 

Wanted: chief engineer /announcer for Texas -Mexican 
border AM operation. Must be able to repair and 
perform preventive maintenance. The more that you 
save us, the higher the pay. Write Box 1731, Laredo, 
Texas. 

NEWS 
Major Central Pennsylvania station needs really 
great local newsman. Must be able to gather, write 
and report local news over a huge, 8- county, 2- 
state area. Numerous company benefits, ideal work- 
ing conditions. If you have at least 2 years profes- 
sional experience and are ready to move into a 
major market, call Bob Shipley, Susquehanna 
Broadcasting Co.. 717 -845 -5626 or send letter, 
resume, and tape to 140 E. Market St., York, 
Pennsylvania 17401. 

Programing, Production, Others 
Somewhere there's a first class engineer-salesman- 
announcer familiar with automation !preferably 
!GM) who believes in FM sufficiently to be able to 
sell and program such a station operated completely 
separate from its AM sister in a Carolina town of 
over 20,000. Good salary plus liberal commission. If 
you're good enough to be chief engineer for both 
operations. it's worth more. Send complete resume. 
Box 0 -31. BROADCASTING. 

Radio -TV production instructor sought by San Joa- 
quin Delta College in California for the fall of 
1970, Experience, M.A. desirable as position may 
lead to head of department. Salary $10,000 to 
$13 3,000. Contact Charles M. Guss, Dean of Instruc- 
tion, 3301 Kensington Way, Stockton, Calif. 95204. 
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Situations Wanted Management 
General manager to consider solid operation. Mini- 
mum salary $35,000. References. Box D -26, BROAD- 
CASTING. 

Fifteen years management experience. Seeks market 
with greater potential. Box D -41, BROADCASTING. 

14 years experience -announcing, sales, management. 
Seeking new management opportunity Minimum sal- 
ary 10,400 plus percentage. Married, children, under 
35. Available lune I or before. Midwest preferred, 
but all offers considered. Box D -43, BROADCAST- 
ING. 

Manager, experienced, sales oriented. Family man. 
Able to meet difficult challenges. Understands need 
for profit. Present job solid but looking to improve- 
ment. Prefer Western States. Box D -46, BROAD- 
CASTING. 

General manager, excellent record, all phases, prefer 
Maryland /Virginia, however all areas considered. 
Box D -50, BROADCASTING. 

General manager, interested in locating in Ohio, 
Michigan or Indiana. Experienced in all areas of 
radio. Box D -51, BROADCASTING. 

William L Shaw available 13011 933 -2350, 2353 
Glenmont Circle, Silver Spring, Maryland 20902. 
Will be attending NAFMB Convention. Palmer House. 
Chicago, April 3, 4, 5. 

Sales 
Looking for sales or management job at small mar- 
ket station with a future. Married, 38, with two 
youngsters. 13 years experience all phases. Excellent 
references. Prefer south but all jobs considered. Box 
D -I1, BROADCASTING. 

Announcers 
College DI graduating in June. Some experience, 
third endorsed. Box C -328, BROADCASTING. 

Experienced newscaster, Di. Commercials. 3rd. full 
time. Will purchase stock in company. Box C -416, 
BROADCASTING. 

Progressive rock succeeds in medium market' Pro- 
gram director wishes to relocate to promising 
situation. Box C -417, BROADCASTING. 

WNEW -FM is not the best. Yours' will be under 
my gentle hand. Box C -418, BROADCASTING. 

First phone pro -I-ne 'n vrrd medium narket. 
Thirteen years making adults happy. Thirties, mar- 
ried. All offers considered. No floater. Box C -447, 
BROADCASTING. 

First phone beginner. Single. Ready to go where 
the jobs are. Bill Wade School Graduate. Chuck 
Hughes, phone 12131 785 -3423. or Box C -449, 
BROADCASTING. 

Announcer: 20 year man, MOR with professional 
sound. Box D -4, BROADCASTING. 

First phone announcer, 6 years experience, all for- 
mats. Modern Country PD experience. Mature voice 
and attitude. No maintenance. Heavy jock. Available 
yesterday. Box D -7, BROADCASTING. 

Soul lock. Ist phone. Willing worker seeks break. 
Will relocate. Box D -12, BROADCASTING. 

First phone, teacher, good voice, reliable, knows 
music, wants summer job. Box D -14, BROADCAST- 
ING. 

Rock personality, light "screamer." Also soul MOR. 
Experienced. Immediately. Box D -16, BROADCASt- 
ING. 

Draft exempt young DJ, 31/; years experience. Good 
voice, news, production, third. Prefer hard rock or 
top -40. Box D -I8, BROADCASTING. 

Versatile D.J. FCC Third class operators license 
endorsed. Box 0 -22, BROADCASTING. 

25, College, Ist (engineering references, tool 5 
years. Now top 15 market. Would like combo, pre- 
fer programing. Medium market or up. Box D -23, 
BROADCASTING. 

Professionally trained announcer, 3 years college 
electronics. Will relocate. Box D -30, BROADCAST- 
ING. 

Three years experience, third phone endorsed, some 
college. Box D -37, BROADCASTING. 

Portable, versatile first, disturbingly creative, expe- 
rienced, all formats including news, copy, spots, 
sunshine. (312) 477 -6601 or Box D -38, BROAD- 
CASTING. 

Announcers continued 
Announcer desires small market station. Prefer 
Pacific Northwest or Rocky Mountain area. MA- 
radio -TV -film. Adv.- sales -TV and radio production 
experience. Box D -45, BROADCASTING. 

Experienced CGW, MOR. Program direction poten- 
tial. Good voice, Draft exempt. No drifter. Married. 
Trained. Love production. Box D -49, BROADCAST- 
ING. 

10 year pro with comedy bag offers versatility and 
creativity for major market challenge. Box D -52, 
BROADCASTING. 

Negro, first phone, 5 years experience in announc- 
ing, some sales experience. 504- 343 -9047. 

Detroit area part -time or weekend work. 3rd, en- 
dorsed. some experience, broadcasting school gradu- 
ate. For more information contact lohn Murray, 
Jr., 15717 Chatham, Detroit, Mich. 48223. 

First phone, Broadcast school graduate. good voice 
MOR, military complete. single. Contact Mike 
Stewart, 3275 Idlewild Way, San Diego, California 
92117. 17141 273 -3711. 

Broadway MOR jockey, vast knowledge of show 
music. 3rd ticket, 212 -881 -5944 or 212 -8U 8 -3673. 

1st phone broadcasting school graduate. Top 40. up 
temp. M.O.R. Willing to relocate. Call 47341 222- 
5334 after 4 p.m. or write M. Sullivan. 3327 Free- 
man St., San Diego. Calif. 92106. 

Beginner -third phone endorsed broadcast school 
graduate. D. J. McCloskey, 6723 Chester Ave.. Phil- 
adelphia. Pa. 19142. 215 SA 9 -5881. 

Rock jock /MD.. . ÿl ratings 3 years in a medi- 
um market. Excellent credentials and reputation. 
614- 363 -5884. 

Beginner, first phone looking for first job. Prefer 
rock station in the West. Draft exempt, profession- 
ally trained. Resume and tape on request. Call 
Frank Jauda at 2)3 -764 -1545 ¡daytime) or 213 -464- 
9454 /evenings) or write 1734 No. Van Ness Ave, 
Hollywood, Calif. 90028. 

Out of sight sad sister. resourceful with most 
musical format. Will relocate. P.O. Box 227, Brook- 
lyn, N.Y. 11238. 

12 years radio. Mature. but imaginative and adapt- 
able. Want opportunity to do own varied music and 
informal ad lib shows. 1st phone. Smith (7121 755- 
3122. 

Eager to start. Married, no children. age 29, mili- 
tary completed, Broadcast school grad. 3rd class. 
Jerre Barnette. 2513 N. Hawk, Simi, Calif. 93065. 

8051 527 -3844. 

Black DJ /RGB announcer. 1st phone. I swing with a 
unique sound. experience is just a by -word. Mr. Bey. 
P.O. Box 243, Momence, Ill. 60954, 

All around radio man, twelve years experience. 
Strong on all sports, play -by -play, news. manage- 
ment and sales. 39. Relocate, Andy Denonn, P.0 B. 
423, Chipley, Florida, 32428. Tel. 19041 547 -5481. 

Technical 
First phone. AM & TV. Eastern transmitter duty 
preferred. Box C -415. BROADCASTING. 

Overseas engineer returning July, Ten years experi- 
ence. Prefer maintenance, overseas or domestic. Box 
D -S, BROADCASTING. 

1st phone engineer /maintenance. Six years in broad- 
casting. Looking for position as eng. or chief engi- 
neer. Prefer northern midwest. Box D -33, BROAD- 
CASTING. 

Experienced first class engineer willing to work for 
the right money seeks opportunity with radio sta- 
tion. Experienced in all radio maintenance AM -FM. 
Married. Family man with excellent references. Pre- 
fer south but all offers considered. Box D -42, 
BROADCASTING. 

Director of engineering, chief engineer wants posi- 
tion with station or group. 27 years all phases of 
engineering, experienced, FCC consulting, construc- 
tion, operation and maintenance. Liaison design 
engineer with major manufacturer. Immediate in- 
terview, NAB, P.O. Box 186, Richmond, Ind. 47374. 

First phone, mature beginner. Two years electronic 
school, seeking employment in engineering or main- 
tenance anywhere. Calvin Childree, POR 211, 
Swainsboro, Ga. 30401. 912- 237 -2581. 

Got job for engineer experienced as chief, combo. 
starting $160 week? Call 1- 215 -748 -8640. 

Mature 1431 first phone wants to return Southeast. 
Chief or maint. slot. No air. Bill Gann, 786 S. 

Nelson St., Denver 80226. 303 -986 -6234. 

Situations Wanted 
News 

I'll make your news program the most distinctive, 
attractive, and professional -looking package in town. 
Experienced producer- editor. writer and reporter. 
Only interested in the station which is seriously 
concerned with news. Box D -3, BROADCASTING. 

R -TV Grad, University of Illinois. Thorough knowl- 
edge all sports and sports history. Want play -by- 
play experience. Also top newsman, investigative 
reporter. Draft fulfilled. Married, 24. Excellent 
references. Photo, resume available. I'll come cheap. 
Box D.IO, BROADCASTING. 

Major market radio newsman fur ten years seeks 
immediate change. Heavy experience includes "all 
news" format 50 kw operation. Authoritative air - 
work. Former network staff announcer in Washing- 
ton. Top references. Available now. Box D -54, 
BROADCASTING. 

Newscaster /announcer seeking experience. College 
grad in Speech, Broadcast school grad, prior mili- 
tary service. William Lennox, 309 Circle Drive. 
Lake Bluff, Illinois 60044. 

Programing, Production, Others 
Here's a seasoned pro of eleven years. still young 
enough at 29 to have ideals and ideas, stable 
enough as a married man with three kids to stick 
with it until the job is done. Four years of un- 
qualified success as program director in small 
markets makes me think I'm good. Give me fire 
figures or better and I'll break my back to make 
you happy. Available August I. Box C -427, BROAD- 
CASTING. 

P.D. first phone. a record that speaks for itself. 
Anywhere, If the price is right. Box D -27, BROAD- 
CASTING. 

Now PD at #I station in top 50 market. Ex Stor_. 

40 ooraMOR Boxy. D -39. 
Desire 

ROADCASTING 
larger top 

Community relations or any other position that 
requires organizational ability. Want to relocate 
in the Dallas or Houston area. Box D -48, BROAD- 
CASTING 

One of the nation's finest contemporary music 
directors available for PD position immediately. 
614- 363 -5S34. 

Television 

Help Wanted Management 
Management opportunity for TV sales manager 
ready to move up. Top midwest market. 535,000.00 
salary and bonus on profit. We are not a group, 
tut, have ownership possibilities. Send resume to 
Box C -332, BROADCASTING for confidential con- 
sideration. 

TV general manager. Young, intelligent, aggressive 
man with sales and programing experience to 
assume full responsibility for management of small 
market VHF station. For interview at NAB Con- 
vention, contact D. C. Combs, LaSalle Hotel. 
Chicago, April 5 -S. Or write Box D -53, BROAD- 
CASTING. 

Announcers 
Illinois CBS affiliate needs strong, mature, on- 
camera commercial announcer. Must have better 
than average knowledge and interest in sports for 
daily sports show. Right radio man might also have 
a chance for this slot. Resume. VTR, photo, salary 
requirements to Box C -437, BROADCASTING. 

Immediate opening for announcer for booth, on- 
camera work including weather and interview shows. 
Major market independent. Five day week, plus 
benefits. Send videotape audition and resume to 
Box D -19, BROADCASTING. 

Technical 
Immediate: Radio- television chief engineer. Should 
have administrative ability as well as technical 
competency with live, film and hiband VTRs color 
equipment; UHF translators: full power VHF trans- 
mitter; and high power AM and FM broadcast 
equipment. Finest facilities. working conditions, and 
location in the Southwest. Send resume to General 
Manager, Box C -434, BROADCASTING. 

Maintenance engineer -video tape. Experience re- 
quired Ampex 1002. Expanding UHF, Contact chief 
engineer, KCT.', P.O. Box 1941, San Angelo, Texas 
-6,0!. or pn_ae 5'1 -655 -7353. 
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Television Help Wanted 
Technical continued 

TV engineer, 1st phone. Permanent position for 
right man with growing corporation. Good starting 
pay and fringe benefits. Contact Technical Di- 
rector, KHQA TV, Quincy, Illinois. Telephone 217- 
222 -6040. 

New York -Binghamton. Dependable person with first 
class license to handle UHF transmitter and studio 
operation. Growth potential for the right person. 
Salary commensurate with experience. Call chief 
engineer. WBIA -TV, or program director, WBJA -TV, 
Binghamton, New York. 772 -1122. 

Wanted engineers with FCC first class license. Only 
experienced need apply. Fully colorized station 
operation. Ampex, GE and Norelco color equip- 
ment. Excellent pay and benefits. Please send 
resume to C. lannucci, C.E.. WNHC. 135 College 
Street, New Haven, Connecticut 06510. 

Perm position for maintenance technician for 
full color Chicago ETV station. Contact chief engi- 
neer, WTTW, 5400 N. St. Louis Ave., Chicago, 
Illinois 60625. Tel: 312 -583 -5000. 

Summer relief positions for technicians available 
now for full color Chicago ETV station. Contact 
Chief Engineer. WTTW, 5400 N. St. Louis Ave., 
Chicago, Illinois 60625. Tel: 312 -583 -5000. 

Tired of the rat -race? Interested in University life? 
The University of Michigan seeks high band VTR 
and NTSC camera experienced technical director 
to design, install, and supervise the technical 
operations of a new first class color system in the 
Dental School. Salary regionally competitive with 
full fringe benefits and opportunities to further 
education. Resumes to: Stewart White. Executive 
Producer in Television Communications. University 
of Michigan School of Dentistry, Ann Arbor, 
Michigan 48104. An equal opportunity employer. 

Excellent opportunity for responsible TV engineer. 
Experience in educational or commercial studio 
practices preferable. Work with orth and vidicon 
cameras; high band -low band, helical, VTR's; 
color equipment and remote van. Salary based on 
experience. liberal fringes. Contact University of 
Michigan Personnel, 1020 L.S. & A. Building. Ann 
Arbor, Michigan. Phone 764 -7280. An equal oppor- 
tunity employer. 

Video and microwave maintenance engineers for 
medical center telecommunications, to build and 
operate point -to -point microwave, closed circuit 
television and video recording facilities. Positions 
are open at various experience levels. Send full 
particulars to T. Brask, University Communications 
engineer, 75 Howe Street. New Haven, Connec- 
ticut 06511. 

Atlanta southeast area broadcast equipment sales- 
man. Sales experience desirable but not necessary. 
A strong technical background in television broad- 
casting is essential. Call or write the Grass Valley 
Group, c/o Gravco Sales Incorporated. Station Plaza 
East, Great Neck, N.Y., phone 516 -487 -1311 or 
see us at the NAB. All replies confidential. 

NEWS 
Experienced documentary writer researcher for 
WCKT, Miami. Must have journalism degree or 
comparable background. Contact Gene Strul, PLaza 
I -6692. An equal opportunity employer. 

Hawaii calls for newsman with professional on air 
ability and TV news experience. Must send VTR with 
resume to news director, 6370 Hawaii Kai Drive 
3141, Honolulu, Hawaii 96321. 

Programing, Production, Others 
TV producer director. Good salary. Excellent oppor- 
tunity for aggressive man with right experience. 
Able to direct major news casts. Rush resume to 
Box D -21, BROADCASTING. 

Artist for VHF in Kansas City. Metromedia owned 
ABC affiliate offers challenging position for versa- 
tile, youthful thinking creator with unique flair 
for print and imaginative on- the -air promotion 
materials. Send resume and salary requirements to 
Kevin Butcha, KMBC -TV, 1049 Central, Kansas 
City, Missouri. Applicants from all races desired. 

Situations Wanted Management 
Program or operations manager. Successful back- 
ground, small to large markets, net and inde- 
pendent. Heavy local programing. Best references. 
Box C -372. BROADCASTING. 

General manager -- Outstanding track record -local, 
regional and national- administrative and sales. 
plus overall management. Exceptional business, 
agency, rep., and network contacts and references. 
Small or medium markets. East. south or midwest 
preferred. Box C -422. BROADCASTING. 

Situations Wanted FOR SALE 

Management continued 
Manager -sales manager. Over fifteen years various 
executive positions. Complete background sales. 
programing, promotion, administration, individuai 
station and group. University graduate, enthusiastic. 
reliable. Employed but seek better potential with 
progressive company. Excellent reterences. Box 
C -453, BROADCASTING. 

Veteran general manager with excellent references 
to consider negotiations with reliable operations. 
Available on three weeks notice. Box D -25, BROAD- 
CASTING. 

Announcers 
Host and creator of children's /teen show wants 
station. Box D -17, BROADCASTING. 

Technical 
I'm looking. Need an experienced technician. a -l- 
ministrator, chief engineer, Commercial, ETV. ITV 
experience. See you at NAB? Box D -24. BROAD- 
CASTING. 

NEWS 
Anchoring night news on small U. Looking for 
reporter's assignment near a journalism grad 
school. Ten years in R -TV, PR. Young (271, mar- 
ried, former Army PIO (captain). Available June 
I. Box C -430, BROADCASTING. 

Competent young newsman seeks TV news or 
sports writer,'reporter, announcer /producer. Major 
market. 3 years radio in 1-'62 market, TV journalism 
masters. Contact 201 -664 -3692. 

Channel 11 news editor Bill Wippel, whose rela- 
tively small news staff often out- hustles the big 
boys, will be quitting soon, destination unknown. 
The parting will be friendly. Frank Chesley, Seattle. 
P -I. 3- 17 -70. Bill Wippel, 9718 52nd West #B, 
Tacoma. Wash. 93467. (206) 564 -0467. Editor - 
anchorman, Action News I I, 10 -I I PM, weeknights, 
KTNT -TV. Seattle -Tacoma. Winner SDX state 
awards 1963. 1966. 1968, State Emmy, 1968. 
Twenty years broadcast experience. 35. Loyalty. 
leadership and talent. Salary open. Available April 
15th Resume and photo upon request. 

Veteran Negro newsman. Seeking opportunity in 
television news. 13 years experience in radio news. 
Good on camera presentation and competent field 
reporter, Bill Baker. 37 Pryor St.. Atlanta. Ga. 

Programing, Production, Others 
Creative. ambitious, college grad seeks television 
production position in which to go and grow. 
Experience. commercial, ETV, and presently Amer- 
ican Forces Television. Available this summer. Box 
C -343, BROADCASTING. 

Writer -research. copy. promotion. Ten years experi- 
ence TV, film -documentary, general, children's. 
Box C -443. BROADCASTING. 

Producer /director, 23. married. Extensive news and 
studio production -particularly interested in com- 
mercial production. Several award- winning commer- 
cials: 4 years experience -professional, ambitious. 
Resume and VTR on request. Box D -40, BROAD- 
CASTING. 

Documentary film team, script to screen. 17 years 
experience. Husband, producer- cameraman -editor. 
Wife, director -writer. Own equipment. Permanent 
employment or freelance assignments. Bill Smith, 
2222 Holly Hill Drive, Decatur, Georgia 30032. 404- 
2;S -2922. 

College grad majoring in TV production. Training 
in all studio operations. Write for resume. Ted 
Goldschlager, 55 Winthrop St., Brooklyn, N.Y. 11225. 

WANTED TO BUT Equipment 
We need used 250, 500. I kw & 10 kw AM and 
FM transmitters. No junk. Guarantee Radio Supply 
Corp., 1314 Iturbide St., Laredo, Texas 73040. 

Want used RCA low -band 25 kw aural power 
amplifier. Is yours idle now that FCC prohibits 
50% aural power? Box C -271, BROADCASTING. 

Need 500 to S00 foot guyed tower adequate to 
support five -ton television antenna. Box C -270, 
BROADCASTING. 

FOR SALE Equipment 
Coaxial -cable- Heliax, Styroflex. Spiroline, etc. and 
fittings. Unused mat'I -large stock -surplus prices. 
Write for price list. S -W Elect Co., Box 4668, Oak- 

land, Calif. 94623, phone 415 -832 -3527. 

Equipment continued 
RCA BC6 audio console, TV37 camera cable, 4 -500 
ft. reels with connectors, can be used with dual 
cable PC. 70's. 3- Marconi MK IV 41/2 camera. The 
above equipment is used but in good condition. 
Priced fcr quick sale. Box C -I I, BROADCASTING. 

12 kw UHF television transmitter. General Electric, 
type TT -25 -A. just removed from service. Al Ruch, 
Chief Engineer, KBAK -TV, Bakersfield, Calif. 805- 
327 -7955. 

RCA type BTL -1C -2 watts studio transmitter link 
and receiver in good working condition. We have 
converted to telephone line. Call KCCT Radio, 
S34 -2426, or write P.O.B. 5206, Corpus Christi. 
Texas. 

Limiters, RCA BA6A excellent, 5245. CBS Volu- 
max 440, new $490. KVYL. Holdenville, Oklahoma 
74843. 

Raytheon parts for transmitters, phasors and all 
audio equipment. Consists of Daven attenuators, 
transformers, chokes. coils, meters, resistors, switches. 
mica and oil capacitors, tuning motors, crystals. 
sockets. tubes, relays, hardware, wire and instruc- 
tion manuals. For any part or information, write 
C. A. Service. 14 Lewis St., Springfield, Vt. 05156, 
Att: Raytheon Service -Parts. 

p C.A. TK -60 camera chains with orths, standard 
lens complement, cradle pan head. waveform and 
video monitors & 50 camera cable. $7,000 each, 
FOB Boston. Inquire: W. H. Hauser, WBZ -TV, 
Boston, Mass. 02135. 

Browning model BR -3A -67 and BT- 3A-67. Back- 
ground music SCA receivers - 67kc. Some require 
service. As is $35.00 each. House of Sound, Inc., 
714 2nd Ave., S.. Minneapolis, Minnesota 55402. 
C.O.D. orders only. 

NAB Specials, CBS Audiomax, new, $650.00. Volu- 
max. demonstrator $500.00. Sparta 8000 -P Cart 
Machine S250.00. Spotmaster play back unit, 
$250.00. Ampex 601 fulltrack, portable case excel- 
lent condition, $300. Ten day trial on all used 
equipment. Vernon Steed Associates, N. Main Street, 
Warrenton, N.C. 27589. 

Rust remote system RI -108, Rust tower lighting 
unit 108 -5, Rust two meter panel and one four 
meter panel. Collins 26w limiter. Cates SA -38A 
limiter. Andrew 33598 -3 hanger kits, 33984 -1 
hangers, new. Used AM /FM stereo operation, sta- 
tions not now remote. Walter Hunt, W000, Deland, 
Florida, 904- 734 -3422. 

Broadcast Crystals: New or repairs for Gates, RCA, 
Bliley, W.E. and JK oven holders. AM frequency 
monitors serviced, bought and sold. What have you. 
what do you need? Fastest service, reasonable 
prices. Over 25 years in business. Eidson Electronics 
Co. Box 96, Temple, Texas 76501. Phone 817- 
773 -3901. 

Tower fabrication, erection and maintenance; used 
tower equipment. Coastal Tower G Welding, Inc., 
P.O. Box 984, Tallahassee, Florida. Phone 904- 
577 -7456. 

Tower any type, ground wire, erection. Bill Angle, 
919- 752 -3040. Box 55, Greenville, N.C. 

MISCELLANEOUS 
Deejays! 11,000 classified gag lines. $10.00. Un- 
conditionally guaranteed. Comedy catalog free. 
Edmund Orrin, Mariposa, Calif. 95333. 

Games, gimmicks. intros. breaks, one liners, brain 
storming. all in one package! Monthly. $2 sample. 
News- features Associates, 1312 Beverly, St. Louis. 
Mo. 

Get your "ticket!" Memorize, study -Commands 
"1970 Tests -Answers" for FCC First Class License. 
Plus Command's "Self -Study Ability Test." Proven. 
$5.00. Command Productions. Box 26348, San 
Francisco 94126. 

Voice Drop -ins. Comedy "Wild Tracks" from mov- 
ies. programs. Tape of 100 only $7.50. Running in 
major markets. Command, Box 26348, San Francisco 
94126. 

D.J. one liners! Write for "free" samples. Command, 
Box 26348, San Francisco 94126. 

Aircheck tapes . . California's top stations. 
-Free' brochures, Command, Box 26348. San Fran- 
cisco 94126. 

Prizes! Prizes! Prizes! National Brands for promo- 
tions, contests, programing. No barter, or trade 

better! For fantastic deal, write or phone: 
Radio Features, Inc., 166 E. Superior St., Chicago, 
Illinois 60611, 312- 944 -3700. 
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Data Communicator 
One opening in these fields: Data --Mi- 
crowave -Telecom mun (cation- Marketing 
-Tariff -Engineering. Background, imag- 
inative, aggressive, "The new breed ". 
Ever see so many requirements? We need 
o "communications generalist ", to lead 
the way to a new data communication 
network. 

Box D -36, Broadcasting. 

MISCELLANEOUS INSTRUCTIONS 

continued continued 
Voice Drop -ins, " Compone Comedy" IHee -Haw.) 
They're corny, but good. Tape of 100 only S15 CO 

outright buy. Hayden Huddleston Productions. 305 
Shenandoah Building, Roanoke. Virginia 24011. 

Five voice station i.d.'s of d.j.' jingles. Drum roll, 
510.00. Send check or m.o. to Mid -America 
Promotion, P.O. Box 2312. Muncie. Indiana 473022. 

Current Comedy-65-70 original, topical one -liners, 
each issue, twice a month, for entertainers, deejays, 
broadcasters. Send for free sample: Current Comedy, 
300 New Jersey Ave.. S.E., Washington, D.C. 20003. 

Attention contemporary Jocks: Tired of re- written 
corny comedy? Want fresh up -to -the- minute hip 
one liners? Hundreds of new lines every month! 
Sample and brochure free! Write to: Contemporary 
Comedy. 726 Chestnut St., Suite B, Phila., Pa. 
19106. 

Coverage maps- attractive, effective, copyright -free, 
including art, trade composition, reliable market 
facts. For samples and costs write Ed Felker, Box 
141. Ambler, Pa. 19002. 

Deelay Manual -A collection of one -liner comedy 
pieces for sparkling DJ's. $3.00. Write for free 
"Broadcast Comedy" catalog. Show -Biz Comedy 
Service (Dept. BI 1735 East 26 Street, Brooklyn. 
N.Y. 11229. 

$3.00 buys set number one and catalogue of care- 
fully selected one liners. Shad's House of Humor 
Suite 500, Applegate Tower, 3744 Applegate Ave- 
nue, Cincinnati, Ohio 45211. 

National Dee Jay Register. Wild! Send your com- 
plete resume plus glossy wallet photo for a 1/4 
page on you, man, you! Published in May. Box 
4164, Waterbury, Conn. 06714. 

INSTRUCTIONS 
FCC License and Associate Degree in Electronics 
earned mostly by home study. Free catalog. Gran- 
tham Schools, 1505 N. Western, Hollywood, Cali- 
fornia 90027. 

First Class FCC License theory and laboratory 
training in six weeks. Be prepared . . let the 
Masters in the nation's largest network of Ist class 
FCC licensing schools train you. Approved for vet- 
erans' and accredited member National Association 
of Trade and Technical Schools' *. Write or phone 
the location most convenient to you. Elkins Insti- 
tute°" in Texas, 2603 Inwood Road, Dallas, Texas 
75235. Phone 214- 357 -4001. 

Elkins *** in California, 160 South Van Ness, San 
Francisco, California 94102. Phone 415 -626-675. 

Elkins in Colorado, 420 South Broadway, Denser, 
Colorado 80209. Phone 303- 744 -7311. 

Elkins in Florida, 283 South Krome Avenue, Home- 
stead, Florida 33030. Phone 305- 247 -1135. 

Elkins*** in Georgia, 51 Tenth Street at Spring, 
N.W., Atlanta, Georgia 30309. Phone 404 -872 -8344. 

Elkins* in Illinois, 3443 N. Central Avenue, Chicago, 
Illinois 60634. Phone 312 -286 -0210. 

Elkins*** in Louisiana, 333 St. Charles Avenue, New 
Orleans, Louisiana 70130. Phone 504 -525 -2910. 

Elkins* in Minnesota, 4119 East Lake Street. Minne- 
apolis, Minnesota 55406. Phone 612 -722 -2726. 

Elkins* in Tennessee, 66 Monroe, Memphis, Tennes- 
see 38103. Phone 901- 274 -7120. 

Elkins* in Tennessee, 2106 -A 8th Avenue, South, 
Nashville, Tennessee 37204. Phone 615- 297 -8054. 

Elkins* in Texas, 3518 Travis, Houston, Texas 77002. 
Phone 713- 526 -7637. 

Elkins in Texas, 503 South Main, San Antonio, 
Texas 78204. Phone 512 -223 -1848. 

Elkins in Washington 404 Dexter, Seattle, Wash- 
ington 98109. Phone 206- 622 -2921. 

Announcing, programing, production, newscastins 
sportscasting, console operation, disc jockeying and 
all phases of radio and TV broadcasting. All taught 
by highly qualified professional teachers. One of 
the nation's finest and most complete facilities 
including our own broadcast station. Approved for 
veterans. and accredited member of NATTS 
Write or phone the location most convenient to 
you. Dallas "'" - Atlanta ..." - Chicago. - Hous- 
ton - Memphis" - Minneapolis" - Nashville" 
New Orleans "' - San Francisco °"' 

Since 1946. Original course for FCC First Class 
Radio -telephone Operators License in six weeks. Ap- 
proved for veterans. Low -cost dormitory facilities 
at school. Reservations required. Several months 
ahead advisable. Enrolling now for April 15, July 8. 
For information, references and reservations, write 
William B. Ogden. Radio Operational Engineering 
School, 5075 Warner Avenue. Huntington Beach. 
California 92647. I Formerly of Burbank, California) 

Columbia School of Broadcasting. 33 offices and 
enrollment studios in U.S. and Canada. Home 
school: 4444 Geary Boulevard, San Francisco 94118. 
(Not affiliated with CBS, Inc. or any other institu- 
tion.) Free catalog. 

Radio Engineering Incorporated Schools have the 
finest and fastest course available for the Ist Class 
Radio Telephone License (famous 5 week course) 
Total tuition $360. Classes begin at all R.E.I. 
Schools April 20. Call or write the R.E.I. School 
nearest you for information. 

R.E.I. in Beautiful Sarasota, the home office. 1336 
Main Street, Sarasota. Florida 33577. Call 18131 
955 -6922. Fully approved for Veterans training. 

R.E.1. in Fascinating K.C. at 3123 Gillham Rd . 

Kansas City, Mo. 64109. Call (8161 WE I -5444. 
Fully approved for Veterans Training. 

R.E.I. in Delightful Glendale at 625 E. Colorado St., 
Glendale, California 91205. Call 12131 244 -6777. 

R.E.I. in Historic Fredericksburg at 809 Caroline St., 
Fredericksburg, Va. 22401. Call 17031 373 -1441. 

No: Tuition, rent! Memorize, study -Command's 
"1970 Tests -Answers" for FCC first class license. 
Plus Command's "Self -Study Ability Test." Proven. 
$5.00. Command Productions, Box 26348 -R, San 
Francisco 94126. 

Licensed by New York State, veteran approved 
for FCC Ist Class license and announcer -disc- 
jockey training. Contact A.T.S. Announcer Training 
Studios, 25 West 43 St., N.Y.C. (2121 OX 5 -9245. 

First phone in six to twelve weeks through tape 
recorded lessons at home plus one week personal 
instruction in Detroit, Washington, San Francisco, 
Seattle or Los Angeles. Our nineteenth year teach- 
ing FCC license courses. Bob Johnson Radio License 
Training, 1060D Duncan, Manhattan Beach, Calif 
90266. Telephone 213 -379 -4461. 

San Francisco, Seattle, Salt Lake City, Spokane. 
lust 5 weeks to F.C.C. First Class License with 
Ron Bailie School of Broadcast. Make reservations 
for April 7, and June 15, starting dates. For infor- 
mation on all locations including Portland and 
Sacramento, phone 206- 682 -3696 or write 170 
Denny Way, Seattle, Wash. 98109. 

American Institute of Radio offers the nation's 
finest quality course for your first class license 
in three to four weeks. Individual instruction. 
Classes start every Monday. Tuition 5300.00. 

A.I.R. in Tennessee, 2622 Old Lebanon Road, Nash- 
ville, Tennessee 37214. 615- 889 -0469. 

A.I.R. in Florida, Koger Building, Boulevard Center, 
3996 Beach Boulevard. P.O. Box 16652, jacksonville, 
Florida. 

Need a 1st phone fast? The Don Martin School 
Accelerated Theory Course (six weeks) not only 
assures you of obtaining your Ist phone, but it 
provides you with a good basic knowledge of Com- 
munications Electronics. Our instructors have many 
years experience in practical electronics and in 
teaching. We use the latest in animated film pres- 
entations as well as other visual aids. We have a 

proven record of success. Why take chances with 
second best and Q and A courses. Our next Ac- 
celerated Class begins April 20, 1970. Call or 
write Don Martin School of Radio G TV, 1653 N. 
Cherokee, Hollywood, Calif. HO 2 -3281 

RADIO 

Help Wanted 

NEW MEXICO IS A GOOD 
PLACE TO LIVE 

Openings for DJ's, salcsm1C11, engineers, news- 
men and combos in small to medium sized 
markets. Applicants from nearby sutra pre. 
ferred. fund tape, typed resume and requirements. 

diNew Mexico Broadcaster. An,eciatie, 120 
Ambens NE, Albuquerque, N. Max. $7106 

RADIO 

Help Wanted Sales 

RADIO SALES V 
A Intelligent, willing to work salesman with 

good character. This is an opportunity to 

9 sell entire station properties on a straight 
commission basis. Training in brokerage 
furnished. Write: 

CHAPMAN COMPANY, INC. 
2045 Peachtree Rd., N.E. 
Atlanta, Georgia 30309 

Iio 

SALES MANAGER 
Major market ethnic station has sales 
management opening. Station located 
within 200 miles of New York City. 
Top salary plus incentive. Call Carl 
Young, 312 -337 -5318. 

Help Wanted 
Programing, Production, Others 

Situations Wanted Management 
wvrrrrrr-rrrrt 

SEASONED MANAGER 
Managed WOK R -TV Rochester, N.Y. Inc 7t'i 
years one of ABC's top rated affiliates. Now 
available because of change in ownership. Look 
ing for management or purchase radio or TV 
property. Have ananeial prou,. Contact Oick 
Landsman at NA B. Pick- Congress, or phone 
7IB- 361Ie79. 

* * * * * * * * * * * * * * * * * * * * * * * * * ** * TO FLORIDA FROM NEW YORK * * administrator. manager. supervisor, 
* creator. Innovator, broadcaster, corre- * lator planner, reporter, PROGRAM 
# DIRECTOR. teacher. scheduler. an- 
* nouncer, coordinator, director, pro- * gramer, entertainer, producer, inform- 
* er. no rock, no c &w. 

Box D-15. Broadcasting. 

An ers 

Nationally Known Radio -TV Sportscaster 
if consecutive years as TV and Radio Sports 
Director 2 major markets. Play -by -play 
broadcasts include: Major League Baseball. NFL 
Football. Big Ten Football. Professional Hockey 
and Basketball. Available immediately for Major 
Market. 
Telephone: Bill McColgan (7031 252 -2903 
or write: 1111 Arlington Blvd. 

Arlington, Va. 22209 

NEWS 

DEDICATED PRO 
News director with 13 years radio/TV ex- 
perience, last 3 yrs. major mkr., seeks move 
as news director or top -20 mkt. talent. 
Stable. dedicated, creative broadcast jour- 
nalist with excellent references. 

Phone 816- 942 -5286 
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We're probably 
the roughest 
broadcast school 
in the country. 
On purpose. 

A student who lays his money on 
the line to become a broadcaster 
with us gets the finest course in 
announcing ever created. You 
name it and he gets it. To thor- 
oughly train a Columbia student 
takes up to two years. 

We train them to be No. 1, and 
we don't turn them loose until 
they are. 

Hundreds of radio and television 
stations who have hired our grad- 
uates keep coming back for more. 

Contact us for your next opening 
-phone or letter -it's a free serv- 
ice. 

IN THE WEST CONTACT: 
DICK GOOD 

Placement Director 
Columbia School 
of Broadcasting 
(Home School) 4444 Geary 
San Francisco/ (415) 387 -3000 

IN THE EAST CONTACT: 
MARIJO RISON 

Placement Director 
Columbia School 
of Broadcasting 
4641 Montgomery Avenue 
Suite 401 / Washington, D.C. 
(301) 657 -3190 

n COLUMBIA SCHOOL 
OF BROADCASTING 

Not affiliated with CBS, Inc. 
or any other Inatilution. 
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Situations Wanted Programing, Production, Others 

{1` rti' ̀ 1d ßt' ")) 311914+ * Honorable Sirs: (Station Owners and /or Man- , agers. NO TICKEENO WASHEE !!! To- 4 gether we establish a time limit and a goal 

(either a share of audience or a market 
position). YOU pay nothing for my pro- (j 
gramming direction other than out of pocket 
expenses, if the agreed upon goal is not 

02 attained within the time limit. 
I'll be at the Conrad Hilton during the 

¡, NAB or you may contact me at 312 Jeffer- 
son St., Nashville, Tenn. 37208 

%r 
Ph. 615.244.7904 

GRAHAME RICHARDS 

P.S. Top 25 markets only. Thank you. Qs 

(1V a) (L )4x3 
TELEVISION 

Help Wanted 
Sales 

AMPEX 
We're at NAB 

looking for you! 

VIDEO SALES 
ENGINEERS 

VIDEO PRODUCT 
MANAGER 

TECHNICAL 
MARKETING 
SUPPORT 
PERSONNEL 

Chicago Interviews 
Contact Harlyn Prouty during NAB at 
our Hospitality Suite at the Conrad 
Hilton, Suite 605A. Or call (312) 
944 -3240. 

If you're unable to confect us at NAB 
phone collect to Redwood City (415) 
367 -2906. 

An Equal Opportunity Employer 

HAVE A JOB OPENING? 
LOOKING FOR A JOB? 

A BROADCASTING classified ad can 
provide the contacts! 

Broadcasting 

¡Titi ITITIIITIIII I IITII I TI 

PROGRAM DIRECTOR 
The national program director of 
o large chain desires affiliation 
with one station in a major market. 

Box D -32, Broadcasting. 

AGENCIES, PR and AM /TV STATIONS: 
"Health Science News for Everyone," avail- 
able in 31/2 and 141/2 minute format weekly, 
presented weekly in layman's language by 
recognized Dr. of Science. Programs pro- 
duced with modest budget have built in 
mail pull items. 
Samuel Klein, Dr. SC., 449 Rich- 
mond Ave., Maplewood, N.J., 07040. 
201 -763 -7597. 

Television 
Help Wanted 

News 

Great Opportunity 
Newsman and Newswoman 

Midwest VHF, network affiliate, 
top 35 market desires young, 
aggressive newsman and news- 
woman to write, film, edit, and 
present news. Only self- starters 
with sincere desire to be top- 
notch news reporters need ap- 
ply. Excellent salary for right 
person. Send resume, film, VTR 
or photo. 

Box D -9, Broadcasting. 

Employment Service 

Snelling ¡Snelling 
World's Largest Profess i onal Employment Service 

GARY LYNN 
BROADCASTING DIVISION 

235 Peachtree St., Atlanta, Ga. 30303 
1404) 577-7555 

Instructions 

R E 1 

F.C.C. 1ST PHONE IN 
5 WEEKS 

TOTAL TUITION $360 
ROOMS and APTS. $15 -$20 

PER WEEK 

ATTEND SCHOOL IN 
Glendale, Calif. 
Fredericksburg, Va. 
Kansas City, Mo. 

OR 
1336 Main St. 
Sarasota, Fla. 33577 
Call 813 -955 -6922 
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A BRILLIANT OPPORTUNITY FOR A 
SHREWD AND KNOWING BROADCASTER 

'rwo FM stations in or near two of the top ten markets, need $5,000 monthly to operate 
until March, 1972. Present owner seeks option agreement with proviso that if loan is not 
repaid by a certain date, then loaner will be able to exercise option -to -buy. For experi- 
enced broadcaster with sufficient cash to fund these operations, this is a subtle and 
interesting gamble which may pay off richly and well. 
Distressed owner is a public -spirited broadcaster who has a theory about good radio's 
relation to financial well -being (but who may be totally out -to- lunch). If be is correct, 
then he should -by 1972 -be able to repay this considerable loan and go on to greater 
heights of aesthetic broadcasting. If he is wrong, then he should be ready -by that time - 
to say to hell wiot it and resign himself from broadcasting finally and thoroughly. 
As We Say -It is an Interesting and Compelling Gamble. If you are experienced in 
broadcasting and know the value of extremely well-placed FM stations, and are 
financially competent, then you should contact us at: 

Box C -348, Broadcasting. ssssssimmassssssssssossssssssssssssoesssssssssssssssss 

FOR SALE Stations 

AM STATION FOR SALE 
Daytime AM in large southwest city 
currently rated #3 in I2 -25 age. 
A In and 29 station market. Desire 
to sell our equity capital. Good bar- 
gain. Call 602-959-379S, or write: 

Box D-47, Broadcasting. 

N. A. B. CONVENTION 

Lei's discuss . . 

. station availabilities 
.. your selling plans 

Drop by our suite. We'll be at the 
PICK CONGRESS 

Jack L. Stoll 
and ASSOCIATES 

6381 Hollywood Blvd. 
Los Angeles, California 90028 

Area Code 213 -464 -7279 

i 
LARSON /WALKER & COMPANY 

i Brokers, Consultants, and Appraisers I 

1 Los Angeles. Calif. 90067 Wash., D.C. 20006 
I ? 1801 Are, of the Stars 1725 Eye St., N.W. 

Century City. Suite 501 Suite 714 I 

213/277.1567 202/223.1553 i 

* * 
4 
* 

* * * * * * * * * * * * * * * * * * * * * * * ** 
* 

KBUH RADIO FOR SALE * 
-it 

590,000.00 29Só down 

-lc Contact Wade I. Ebeling * 
it Brigham City, Utah. Box 519 

* Home 723.3268 Bus. 723.3401 * 
4 yF 

1.4.4,-*t *** *shit t' **** * #-Ki' i'-** * *** 

For Sale- Northeast AM 
Bar »'tot 6:00 A.N. sign.urt in top 
100 market. Priced at under sis tintes 

ash flow for all cash at 8350.000. Can 
also be bought for S-800,000 011 t terns. 
Tranantiter, land and building included. 

Box D -35, Broadcasting. 

UHF GROUP 
3 IN TOP 15 MARKETS 

1. Operating station (21/2 yrs.). Steady sales growth. Unduplicated coverage 

of major West Coast market. 

2. CP. Ready to go. Can be operative in 120 days. Best transmitter site 
in major Midwest market. 

3. CP. Another major Midwest market. By owners. 

Box C -395, Broadcasting. 

Ala. 

La. 

Iowa 

Calif. 

Mich. 

small 

small 

medium 

medium 

metro 

AM & FM 

AM & FM 

f ulltime 

daytime 

daytime 

$ 90M 20M Tenn. small AM & FM $190M 65M 

200M cash N.M. medium FM 55M cash 

550M 145M Wash. metro fulltime 275M cash 

135M 30M Fla. metro daytime 235M 85M 

150M cash East major FM 500M 29% 

NAB: PICK CONGRESS HOTEL 

4, CHAPMAN ASSOCIATES 
V7 media brokerage services 

2045 Peacht ee Road Atlanta, Ga. 30309 

BROADCASTING, April 6, 1970 

ATTENTION 
RADIO AND TV STATION OWNERS 

We will be in the Executive House dur- 
ing the convention. We are in a posi- 
tion to provide an "instant appraisal" 
of your property. We have interesting 
statistical surveys which would show 
how your market ranks in terms of 
dollar revenues compared to other mar- 
kets as well as up -to -date growth fac- 
tors. See Ted Hepburn, Edwin Richter 
or Frank Kalil at: 

The R. C. Crisler & Company suite. 

CATV 

BUSINESS OPPORTUNITY 

1 CATV Financing 
I Immediate financing to build CAN sys- 

terns; $500,000 and up. To suit principals. 
Reply in confidence. 

I Box C -300, Broadcasting. 

BUSINESS OPPORTUNITY 

VIS 
seeking to build or share existing 
broadcast quality color television stu- 
dio metropolitan New York area, on 
co -op /share arrangement. Can contrib- 
ute colorized quads and technical staff. 
Immediate action. 

Mr. Schober 

Visual Information Systems 
Division of Republic Corporation 
342 Madison Avenue 
New York, New York 10017 

RADIO LICENSE SCHOOLS 
We are setting um four additional branch schools 
in selected locations immediately! Cilice under 
consideration lneludc: DETROIT. CHICAGO, 
CLEVELAND. ST. LOUIS. KANSAS CITY, 
DALLAS. LOS ANGELES, and PITTSBURGH, 
Interested In outline your o 

u 
FIVE WEEK 

RADIO LICENSE SCHOOLt Small investment 
pays large peals!! For more Information, write: 

American Institute of Radio, Inc. 
2622 Old Lebanon Road 

Nashville, Tennessee 37214 

For Best Results 
You Can't Top A 

CLASSIFIED AD 
in 

Broadcasting 
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(Continued from page 127) 
Colo.: make changes In ant, systems of 
VHF translators and change name to Lake 
County TV -FM Inc.: K08ER granted CP to 
change trans. location to approximately one 
mile south of Mosquito Pass: make changes 
in ant. system and change name to Lake 
County TV -FM Inc. Action March 29. 

KO5BS ()rofino, Idaho -Broadcast Bureau 
granted license covering operation of VHF 
translator KO5BS to serve Orolino. Action 
March 26. 

W11AI Franklin, N. C.- Broadcast Bureau 
granted mod. of CP to change trans. loca- 
tion to Wine Spring Bald. approximately 11 
miles west of Franklin, N. C.: make 
changes in ant. system of VHF translator. 
Action March 24. 

K71AG Cottage Grove, Ore, - Broadcast 
Bureau granted CP to change type trans. 
and make changes in ant. system. Action 
March 20. 

K77AH Cottage Grove. Ore.- Broadcast 
Bureau granted CP for changes in ant. sys- 
tem of UHF translator. Action March 20. 

W72AO Maricao. San German and Sabana 
Granke. P. R.: W82AL AdJuntas. P. R.- 
Broadcast Bureau granted licenses covering 
new UHF translators: specify type trans. 
Action March 24. 

KO6DF Pampa, Tex.- Broadcast Bureau 
granted license covering changes in VHF 
translator. Action March 20. 

KO5AP and K13CD Trout Lake, Wash. - 
Broadcast Bureau granted licenses covering 
operation of VHF translators to serve Trout 
Lake. Action March 26. 

CATV 
Initial decision 

Mt. Carmel. Pa.-Hearing Examiner Basil 
P. Cooper in Initial decision proposed orders 
directing two Mt. Carmel CATV systems. 
Kar -Mel CATV Systems Inc. and Jepko 
Community System, to cease and desist 
from further violation of program exclu- 
sivity provisions and to afford non- duplica- 
tlon protection immediately to WNEP -TV 
Scranton and WBRE -TV Wilkes- Barre. both 
Pennsylvania. (Does. 18630. 18775). Action 
March 26. 

Action on motion 
Hearing Examiner Herbert Sharfman in 

Burlington, N. J. (General CATV Inc.). 
CATV proceeding. rescheduled further pre - 
hearing conference to April 15 (Doc. 18756). 
Action March 25. 

Ownership changes 
Applications 

KOLI(AM) Coalinga. Calif -Seeks assign- 
ment of license from James M. Strain to 
Pictured Rock Radio Corp. for $68.500. 
Seller: James M. Strain. sole owner. Vernon 
H. Uecker. president (50.8 %). and James 
E. Poeske. vice president (49.2 %). Mr. 
Uecker owns 48.5% of WAGN(AM) Meno- 
minee, Mich.. and Is salesman for KVON 
(AM) Napa, Calif. Mr. Poeske is salesman 
for KOLI(AM). Ann. March 27. 

KOXR(AM) Oxnard. Calif. -Seeks assign- 
ment of license from Oxnard Broadcasting 
Corp. to Lotus Oxnard Corp. for $420.000. 
Sellers: Paul R. Schneider, president. et al. 
Sellers own KPMJ(FM) Oxnard. Calif. Bor- 
ers: Lotus Theatre Corp.. 100% Howard A. 
Kalmenson. sole owner of Lotus Theatre, 
votes stock for Lotus Oxnard. Mr. Kalmen- 
son owns KWKW(AM) Pasadena. Calif.. 
and KENO(AM) Las Vegas. Ann. March 27. 

WGIG -AM -FM Brunswick. Ga. - Seeks 
transfer of control of Golden Isles Broad- 
casting Corp. from C. J. Thornqucst. John 
D. Shafer. J. H. Heeter. et al (as a group, 
100% before. none after) to Radio Station 
KVOL Inc. (none before. 100% after). Con- 
sideration: $100.000 and exchange of deben- 
tures. Principals of KVOL Inc.: James L. 
Kirk II. president (79.99 %). Evan H. 
Hughes Jr.. vice president (20 %). Josephine 
Kirk Thompson. secretary -treasurer (.001 %). 
Principals own KVOL(AM) Lafayette, La. 
Mr. Kirk owns 93.33% of WGGA(AM) 
Gainesville. Ga.. 25% of real estate firm and 
is involved with Muzak, Atlanta, Inc. Mr. 
Hushes Jr. is station manager of KVOL 
(AM). Ann. March 24. 

WILY -AM -FM Centralia. III. -Seeks trans- 
fer of control of Prairleland Broadcasters 
Inc. from James A. Mudd (12.5% before. 
none after) to Stephen P. Bellinger (43.75% 
before. 50% after). Consideration: $1700)). 
Principals: Mr. Mudd has Interest In WPRC 

(AM) Lincoln. Ill. Principals of Prairieland 
and Mr. Mudd have interests in WRAM 
(AM) Monmouth. III. Ann. March 27. 

WSAB(FM) Mt. Carmel. Ill. -Seeks as- 
signment of license from WSAB Inc. to Jcl- 
Co Radio Inc. for $124,845.50. Sellers: Leon- 
ard M. Koger Jr.. president, et al. Buyers: 
John F. Hurlbut. president. Emnmy L. Hurl- 

but, secretary- treasurer (Jointly 51 %). Hal- 
sey F. Hubbard. assistant treasurer (37 %), 
and Dwight M. Hurlbut (12 %). Sellers own 
interests in 1VGLC -AM -FM Mendota and 
WVMC(AM) Mt. Carmel, all Illinois. Messrs. 
Hurlbut own interests in WEIC -AM -FM 
Charleston. Ill. J. Hurlbut owns 20% of 
Wabash Cablevision, Mt. Carmel. H. Hurl- 
but owns manufacturer's representative firm 
and 70% of Mt. Carmel Register. Ann. 
March 13. 

KDMI(FM) Des Moines -Seeks transfer of 
control of Richards & Associates Inc. from 
Maurice L. Test and Billy O. Phillips (33 
'1% each before, none after) to Buddy 
Tucker Evangelistic Association Inc. (none 
before. 66 2:% after). Consideration: Stock 
is transferred pursuant to charitable con- 
tribution agreement. Principals of Buddy 
Tucker: Theodore D. Tucker, president. D. 
Levaughn Tucker. secretary -treasurer, David 
Lynda) Agee. vice president, Rachel Agee 
and Vern Poole (each 20 %). Principals are 
concerned with production and distribution 
of religious radio programs, bookstore. rec- 
ord shop. Job printing and religious evangel- 
ism crusades. Mr. Tucker is a traveling 
evangelist and manager of KDMI(FM). Ann. 
March 17. 

WSTMIFM) St. Mathews, Ky. -Seeks as- 
signment of license from J. W, nonevent 
to Lad Broadcasting Corp. for $151.500. 
Sellers: J. W. Dunavent. sole owner. Mr. 
nonevent owns WSTL(AM) Eminence, Ky. 
Buyers: Linda Ann Dunn. sole owner. Mrs. 
Dunn is housewife. H. M. Dunn Jr., her 
husband. owns residential building firm. 
thoroughbred and standard bred horse 
breeding concern and 50% of generai insur- 
ance firm. Ann. March 25. 

WCOU -AM -FM Lewiston. Me. -Seek as- 
signaient of licenses from Androscoggin 
Radio Coro. to Mid -Maine Communications 
Inc. for 5210.000. Sellers: John C. Libby. 
president. et al. Phillip M. Greene. presi- 
dent. and Constance C. Greene. vice presi- 
dent (each 50 %1. Mr. Greene is former mar- 
keting manager for Time magazine. Mrs. 
Greene is author of children's books. Ann. 
March 24. 

WWHO -FM Jackson. Miss. -Seeks assign- 
ment of license from Dr. Marvin H. Osborne 
to David G. Blossman for $49 769.07. Seller: 
Mr. Osborne owns CP for WWHO -TV Jack- 
son. Buyer: Mr. Blossman's interest not 
1 ^dicated in FCC application. Ann. March 
17. 

KBUB -FM Reno -Seeks assignment of CP 
from KBUB Inc. to Philip D. and Elise M. 
Doersam for $2.000. Sellers: Lisle R. Shel- 
don. president. et al. Sellers own KBUB 
(AM) Sparks. Nev. Buyers: Philip D. and 
Elise M. Doersam (jointly 100 %). Mr. Doer- 
sam is department manager for Lockheed 
Missiles & Snace Co. and is consulting engi- 
neer. Mrs. Doersam Is Interior decorator. 
Ann. March 19. 

WVAR(AM) Richwood. W. Va. Seeks 
transfer of control of R -S Broadcasting Co. 
from Carl E. Gainer and Larry A. Tucker 
(each 33 ná% before. 25% after) to C. 
Farrell Johnson (33 'S% before. 50% after). 
(' ̂ nsideration: not indicated. Ann. March 
17. 

Actions 
KRAA(FM) Little Rock. Ark.- Broadcast 

Bureau granted assignment of license from 
T. C. Stallings to Little Rock Broadcasting 
Inc. for purpose of corporate reorganization. 
No consideration involved. Principal: J. C. 
Stallings. sole owner. Mr. Stallings owns 
KREE(AM) and has majority interest In 
KEFM(FM) both Nacogdoches. Tex. Action 
March 25. 

New FM (call letters unassigned) Aurora. 
Ind.-Broadcast Bureau granted assignment 
of CP from John W. Schuler to Dearborn 
County Broadcasters Inc. for purpose of 
corporate reorganization. No consideration 
involved. Action March 26. 

KWDM(FM) Des Moines. Iowa- Broad- 
cast Bureau granted assignment of license 
from SEC) Inc. (100% before. none after) 
to Jack Zohn. receiver due to Insolvency 
(none before 100% after). No consideration 
Involved. Action March 25. 

KBEW -AM -FM Bitte Earth, Minn.-Broad- 
cast Bureau granted assignment of license 
from Clifford L. Hedberg to Faribault Coun- 
ty Broadcasting Inc. Principals: Clifford L. 
Hedberg (100% before. 51% after) and Paul 
C. Hedberg. son. (none before. 49% after). 
Purpose of application is to change business 
into corporate entity. Action March 20. 

KATZ(AM) St. Louis- Broadcast Bureau 
granted transfer of control of Laclede Radio 
Inc. from Allen E. Wolin, G. Summer 
Collins. and Sylvia Porter Collins, Arnold 
B. and Edna M. Hartley and Peggy Gilbert 
(as group, 100% before, none after) to Key 
Communications Inc. (none before, 100% 
after). For principals of Key. see KCOR- 
AM-FM San Antonio. Tex. Action March 25. 

WHUC -AM -FM Hudson, N. Y.- Broadcast 
Bureau granted assignment of licenses from 
Colgreene Broadcasting Inc. to Colgreen 
Broadcasting Co. for purposes of corporate 
reorganization, No consideration involved. 
Principals: Orin Lehman and Albert Helt, 
sole stockholders. Action March 20. 

WAGN(AM) Waynesboro, Tenn.- Broad- 
cast Bureau granted assignment of CP from 
William Thomas Helton Jr. and Ashoke K. 
Ghosh to Waynesboro Broadcasting Co. for 
purpose of Incorporation. No consideration. 
Principals: Mr. Helton will hold 50% inter- 
est. Mr. Ghosh 49.998% and Martha Ghosh 
0.002 %. Action March 26, 

KCOR -AM -FM San Antonio. Tex.- Broad- 
cast Bureau granted transfer of control of 
Inter -American Radio Inc. from Allen E. 
Wolin, Arnold B. and Edna M. Hartley and 
G. Summer Collins and Sylvia Porter Collins 
(as a group, 100% before, none after) to 
Key Communications Inc. (none before. 
100% after), Principals of Key: Mr. Wolin 
will own 38.34 %. Mr. Hartley 5.43 %. Mrs. 
Hartley 32.91 %. Mr. Collins 4.05 %. Mrs. 
Collins 4.06 %. Mr. and Mrs. Collins Jointly, 
13.84% and Peggy Gilbert, 1.37 %. Purpose 
of transfer is corporate reorganization in 
which stockholders of KCOR -AM -FM or 
KATZ(AM) St. Louis. own both, will ex- 
change stock for Key Communications 
shares. Action March 25. 

Cable television activities 
The following are activities in corn - 
munity- antenna television reported to 
BROADCASTING through March 31. Re- 
ports include applications for permis- 
sion to install and operate CATV's. 
grants of CATV franchises and sales of 
existing installations. 

Franchise grants are shown in italics. 
Ashland. Ky. - Bishop Cablevision Inc.. 

Charleston, W. Va.. has been granted a 
franchise. The firm will pay $10,000 to the 
municipality initially plus an annual per- 
centage of Its gross receipts. 

Saginaw. Mich. -Lamb Communications 
Inc., Toledo. Ohio (multiple -CATV owner) 
has applied for a franchise. 

Dover. N.J. -Samuel Kravetz, Rockaway 
twp., N.J., has been awarded a franchise. 

Glen Gardner, N.J. - Washington Cable 
Co., Washington. N.J. (multiple -CATV own- 
er), has been granted a 10 -year franchise. 
The firm will pay the municipality 5% of 
Rs gross annual receipts, 

Hudson Falla, N.1'.- Normandy Broadcast- 
ing Corp. (multiple -CATV owner) has been 
awarded a franchise. 

Yorktown. N.Y. - Goodson- Toduran, Mt. 
Kisco, N.Y. has applied for a franchise. 
Rates would not exceed $5.90 per month and 
installation would cost $15. 

Middleport. Ohio -Business Associates of 
Charleston, W. Va., has applied for a fran- 
chise. 

Youngstown. Ohio- Telecable Corp., Nor- 
folk, Va. (multiple -CATV owner), has ap- 
plied for a franchise. 

Van Wert. Ohio -John Gunsett, a local 
resident, has applied for a franchise. 

Clinton. Pa.- Washington Cable Co., Wash- 
ington, N.J. (multiple -CATV owner) has an- 
plied for a franchise that if granted would 
pay the municipality 5% of the company's 
gross annual receipts. 

Hereersburt,. Pa. - Alleman Cable Co.. 
Greencastle, Pa., affiliate of American Tele- 
Systems Inc., Bethesda, Md. (multiple -CATV 
owner) has been granted a franchise. The 
initial charge for installation was set at 
$14.95 with a monthly charge of $4.95 per 
set. additional installation will cost $1.25 
Per month, Under the agreement the bor- 
ough will receive 1% of the gross income 
of the company after the first two years of 
operation. 

Anderson., S.C.- Anderson Cable Television 
Inc.. Anderson. S.C.. has been awarded a 
franchise. The company has agreed to pay 
the municpality 61.. of its gross receipts 
with a mini nu'ni of $10,000 annually. 
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Early tomorrow (Tuesday) afternoon. 
in the institutional grandeur of the 
Conrad Hilton's International Ballroom 
in Chicago, delegates to the National 
Association of Broadcasters' conven- 
tion will rise in welcome to the speaker 
at a management luncheon. There will 
be warmth in their applause, for the 
speaker is one of the delegates' own, 
in a sense -a media man, whom many 
of them have known and genuinely 
liked for years. But there may be a 

note of restraint in the applause of 
some, particularly the news- oriented, 
for the speaker is from what some 
newsmen regard as the enemy camp 
-the Nixon administration. 

Goodness knows there is nothing 
fearsome or threatening about curly - 
haired, sleepy -eyed, soft -spoken Her- 
bert G. Klein, President Nixon's direc- 
tor of communications. He runs his 
operation in a relaxed and easy man- 
ner, determined to provide print and 
broadcast journalists with a steady flow 
of information and to make available 
cabinet officers and lesser lights for al- 
most anybody's interviews. Despite his 
many years of association with Richard 
Nixon -and his continuing access to 
the center of national power -he seems 
never to have mounted the high horse 
that well -placed government function- 
aries so quickly leap astride on their 
arrival in Washington. 

But as fate and the friendship of 
Richard Nixon would have it, Mr. 
Klein is the media man for a national 
administration whose relations with the 
news media are about as bad as any 
in most reporters' memories- particu- 
larly because of the slashing attacks 
Vice President Spiro T. Agnew is mak- 
ing on print and broadcast journalism, 
whose product he considers biased and 
possibly even unpatriotic. And some 
hard -nosed, Washington -based newsmen 
who still feel the sting of the Vice 
President's lash are unwilling to let 
Mr. Klein, for all his lack of rough 
edges, slip out from under all respon- 
sibility for what some regard as the ad- 
ministration's continuing attack on the 
First Amendment. One network news 
executive, who counts Mr. Klein a 

friend, assumes that "half of Herb's 
job is to interpret us to them [the ad- 
ministration]," and that job, he feels, 
is not being done -not if the adminis- 
tration believes newsmen are "venal" 
or "evil" men. 

Mr. Klein is aware of newsmen's 
pained reactions to the Agnew attacks 
(as well as to the Justice Department's 
issuance of subpoenas for newsmen's 
notes and outtakes; he says the depart- 
ment made "some mistakes "). He has 
made his awareness clear in television 
interviews as well as in private ex- 
changes with friends in the media. He 
brings to such encounters the experience 

He speaks softly 
while colleagues 
swing big sticks 
of 25 years in the news business, as a 

reporter and editor for Copley news- 
papers. 

But he also brings to bear the loyalty 
and dedication of an administration 
representative. And when he says, as 

IIII/IMIiN 

Herbert George Klein -director 
of communications for executive 
branch of government; b. April 
1. 19/8, Los Angeles; BA degree. 
1940 University of Southern Cal- 
ifornia, Los Angeles; Copley 
Newspapers, from copy boy, Al- 
hambra (Calif.) Post Advocate, 
1940, to editor, The San Diego 
Union, 1959; aide in Richard 
Nixon's congressional campaign. 
1946; information drector, Cali- 
fornia, for Eisenhower -Nixon 
campaign, 1952; assistant news 
secretary to Vice President Nixon 
in re- election campaign, 1956 
and congressional campaign, 
1958; news secretary to Vice 
President Nixon, 1959 -1960, and 
to Mr. Nixon as California gu- 
bernatorial candidate, 1962; 
manager of communications for 
Nixon -Agnew campaign, 1968; 
former director of American So- 
ciety of Newspaper Editors; ni. 
Marjorie Galbraith. of Long 
Beach, Calif., Nov. I, 1941; chil- 
dren -Mrs. Robert Mayne, of 
Long Beach, and Mrs. H. Thomas 
Howell, of San Diego; hobbies - 
skin diving, golf. 

he does, that Mr. Agnew's criticism 
could provide media with the basis for 
constructive self -evaluation, or that he 
has heard newsmen say harsher things 
about their profession than the Vice 
President, he said, some reporters feel 
he is revealing a disturbing lack of sen- 
sitivity to the First Amendment. 

But the present strain in relations 
between media and administration 
should probably be regarded not so 
much as a setback for Mr. Klein as an 
indicator of the kind of challenge for 
which he has been in training all his 
life. For he is, according to some who 
have known him for many years, "a 
great ameliorator, a great compromiser 
of viewpoints." 

He seems also to be the prototype of 
the Nixon man -competent, even 
shrewd and deceptively tough, if some- 
what bland; basically conservative in 
outlook, but with no ideological hang - 
ups. Representative Lionel Van Deer- 
lin (D- Calif.), who is from Mr. Klein's 
home town of San Diego and who in 
the late 1930's was editor of University 
of Southern California's Daily Trojan 
when Mr. Klein, an undergraduate, was 
breaking into the staff, recalls that the 
future presidential aide was "always 
the most temperate man" on the paper. 
"He wouldn't be one of the boys found 
drinking in Carl's at 2 o'clock in the 
morning," says Mr. Van Deerlin. 

After Mr. Klein joined the Copley 
organization -one of the more con- 
servative news organizations in the 
state -and began moving up the lad- 
der, "even those who worked with him 
didn't know where he stood," Mr. 
Van Deerlin said. But, says the con- 
gressman, Mr. Klein had the respect 
of the staff and was able to maintain 
lines of communication even with "the 
unhappy ones." 

Mr. Van Deerlin also has respect 
for Mr. Klein's political acumen. Mr. 
Klein, who became active in Repub- 
lican politics as campaign aide to Rich- 
ard Nixon in the latter's first campaign 
for Congress, in 1946, and who has 
been an important figure in every Nixon 
campaign since 1952, was usually su- 
perior to the news secretaries the Demo- 
crats could afford. Representative Van 
Deerlin- himself a television newsman 
before he turned politician -recalls 
that reporters on the Nixon campaign 
never had to worry about having their 
laundry done or finding a bed to sleep 
in -"very important things." 

The Democratic congressman, whose 
relations with Mr. Klein naturally 
enough have been strained, at times, 
offered this singular tribute: "1 wish 
he were on our side." No doubt some 
members of the press, including those 
who toured with Mr. Klein in the 
Nixon campaigns, wish they could be 
confident Herb was on their side too. 
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Editorials 

Chicago: Help! 
Broadcasters have more worries at this year's convention of 
the National Association of Broadcasters than ever before. 
They know that nothing is apt to be resolved in Chicago 
and they will probably leave as they arrived, in disorder 
and wondering where disaster will strike next. 

NAB conventions no longer provide the forum for the 
making of broadcast policy. They have become a mixture 
of how -to seminars, speeches and trade shows. Their evolu- 
tion from relatively small gatherings of colleagues and 
friends, who could meet in discussion groups of manageable 
size, has been a natural part of the evolution of radio and 
television into major forces in the U.S. media structure. 

If the NAB convention has grown too big and too diffuse 
to deal with the major problems of the broadcasters, it is 

still used by the government as a timing mechanism for the 
introduction of new problems. This week the broadcasters 
are meeting in Chicago. Two weeks ago in Washington the 
FCC issued its one -to -a- customer rule and its one- to- a -mar- 
ket rulemaking. 

It wasn't as though new actions were needed from the 
FCC to confirm that broadcasters were in trouble. As a 

story elsewhere in this issue recounts, the year between the 
1969 and 1970 conventions has been probably the bleakest 
in the history of broadcast regulation. 

So the NAB's directors have begun to take action, and 
rightly so. They have formed a "Committee to Evaluate 
Industry Public Relations." The committee's choice of name, 
all by itself, suggests a need for outside advice. 

The broadcasters on this NAB committee are men of 
unquestioned ability. All are successful businessmen. All are 
sincere in their devotion to broadcasting. But it should be 
apparent that self -analysis by the same people with the 
same staff assistance is unlikely to produce any measurable 
departure from existing practices. 

It is not only the regulatory atmosphere of the moment 
-however oppressive that may be -that must be studied 
by any NAB committee on evaluation. There is a future to 
be faced by this multibillion -dollar business. It is a future 
that is certain to contain new technologies of reaching into 
homes with multipath capacities. 

A new world is ahead. Are broadcasters ready? Is a fed- 
eration of all trade entities the answer so that the $10 
million -plus now being spent can be channeled through an 
efficient regulatory -legislative team? How is broadcasting's 
honest story of risk investment and service to be told? 

The need exists for a detached appraisal of existing struc- 
tures and future opportunities. We hope the committee will 
consider the wisdom of engaging outside expertise. 

Who's laughing now? 
In March 1968 the FCC proposed to prohibit any station 
acquisition that would result in ownership of more than one 
full -time radio or television station in any community. 
Broadcasters thought it was for laughs. 

In August 1968 the Department of Justice told the FCC 
the one -to -a- customer proposal ought to be expanded into 
a one -to -a- market forfeiture procedure. The department 
wanted the FCC to put co- located multimedia licenses up 
for grabs at license -renewal time -and to throw in news- 
papers as units of media holdings. That at least started 
broadcasters talking instead of laughing, though the talk 
didn't last very long. 

Two weeks ago the FCC adopted the one -to -a- customer 
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rule that was giggled at two years ago, and it put into for- 
mal rulemaking a modified version of the Justice Depart- 
ment's proposal, providing for divestiture instead of for- 
feiture. A real thigh -slapper. 

But seriously, folks, there may be a way to cut the com- 
edy. To begin with, it makes little sense for the FCC to put 
its one -to -a- customer rule into effect for broadcasting while 
still undecided about one -to -a- market divestiture for broad- 
casting and publishing. If conditions are proved not to 
justify breaking up existing crossownerships within individ- 
ual markets, they can hardly be proved to justify a ban 
against multimedia acquisitions. There is a fundamental 
inequity in the prohibition of new multimedia growth while 
existing multimedia owners go on operating. 

The FCC ought to withdraw its one -to -a- customer rule. 
as can be done on a motion of reconsideration, and pro- 
ceed with its one -to -a- market rulemaking, meanwhile taking 
transfer cases as they come on their individual merits. 

The broadcasters' course is clear: first the serious at- 
tempt to get reconsideration and then a major study to find 
out what the evidence really shows about the economic and 
social consequences of crossownerships in the same place. 

Newspapers please copy. 

Real boss of broadcast news 
Little by little the FCC's fairness doctrine is being stretched, 
as was inevitable, to put the agency squarely in the middle 
of content judgments about broadcast news. 

Last week William B. Ray, the FCC's chief of complaints 
and compliance, told NBC News it would have to put on a 
report favorable to private aviation. He first judged the 
Huntley -Brinkley program to have unfairly favored com- 
mercial aviation in a report on air congestion. 

A week earlier the same Mr. Ray asked mix(Am) Mo- 
berly, Mo., to justify its announced policy of suppressing 
news about "radicals and kooks." 

No broadcast interest is too big or too small to escape 
the relentless editing of Mr. Ray and his associates. At some 
point the meddling has to get so bald as to justify another 
court test of the FCC's authority. 

Drnwn fur Beuaocearhxo by Sid His 
"Honest. I passed by while they were shooting one of 

those toothpaste conhmercials and this kiss came flying 
across the street...." 
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BEHIND THE "BOTTOM" 
The "Bottom" is a slum area in Houston's northeast section. Two years 

ago, it was a blighted community consisting mainly of shanties placed back 
to back on dirt streets... and sometimes on no streets at all. 

Then things began to look up. Through an effective urban renewal pro- 
gram spearheaded by Houston's Mayor Louie Welch, a concentrated clean- 
up effort materialized and work on the "Bottom" project was under way. 

To make Houstonians aware of this, KPRC -TV News photographed the 
"Bottom" in all its ugly detail ... carefully tracing the progress of the clean- 
up campaign. The end result was a revealing news special titled "Tell It Like 
It Is" ... which won a citation from the Academy of Television Arts and 
Sciences... and the approval of thousands of enlightened Houstonians who 
responded with tremendous support for the program. 

F Much remains to be done in the "Bottom ". But now at least it's a better 
place to live... and getting better all the time ...thanks to the enthusiastic 

. response of concerned citizens and ... 
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Over 1200 Broadcasters Took 
A Giant Step Into The Future 

In the late 1960's, many station 
operators knew that quality news and 
sports coverage was necessary to gain or 
maintain the leading position in their 
market. Those broadcasters made the 
pioneering move to the most innovative 
development in broadcasting -the four 
radio networks of ABC. 

These broadcasters were not willing to settle for 
an undistinguished radio news service. They had the 
vision to recognize that their affiliation with one of 
the ABC Radio Network divisions would bring 
needed authority and prestige to their news and 
sports reporting. 

Now they have a network feed, without cluttered 
inventory, exclusively designed for their local 
programming. They are aware that the credentials of 
ABC Radio News, the world's largest network radio news 
operation, has reaped many benefits for them, including 
valuable local participations, national advertiser tie -ins and 
national advertising exposure. 

We salute these pioneering station operators. Their desire for network 
programming that was commensurate with their own broadcasting quality has 

put them more than one giant step ahead of their competition in the 1970's. * lit O 
American American American American 

Contemporary Information Entertainment FM Radio 
Radio Network Radio Network Radio Network Network Divisions of ABC Radio Network 

Come meet these pioneers at the ABC Radio Network Suite 2316 -19, Conrad Hilton Hotel. 


