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FCC heads for showdown meeting this week

Ken Cox: at center stage for final act

How competitors line up for domestic satellites
Fairness case queers CBS-TV's ‘Loyal Opposition’

'\‘
JI ru.{Jlr\‘ ‘ ‘ AS OUTER SPACE BECOMES SUBURBEIA, AND OUR

WORLD HAS SHRINKING PAINS — WMAL RADIO
DISTINGUISHES THE FACTS WITH AWARD-WIN-

NING PERSPECTIVE — LIVELY NEWS-IN-CONTINU-
ITY FOR WASHINGTON, D.C.!

WASHINGTON, D.C.
THE EVENING STAR
BROADCASTING COMPANY

CALL ! McGAVREN-GUILD-PGW FOR
WASHINGTON'S HOTTEST RADIO STORY!




Up Down, Up Down . .. despite all the

advances in color receivers and broadcasting

techniques, the only way the viewer can

cope with color variations from one program

segment to the next is to keep adjusting the

hue control on his set. Even an athlete can’t

keep up with it! Now, the CBS Laboratories’

Color Corrector changes all that. For the first

time the broadcaster can correct encoded signals

at a single viewing point to achieve consistent

color values from a variety of signal sources.

Program material from cameras, tapes and film
with wide ranging color values can be matched *

to each other to reduce the viewer's subjective

shock from one program segment to the

next. The Color Corrector can be installed

with cameras or VTR’s or film chains or

in the program line.

Let your audience relax.

Write or call collect. 203-327-2000.

P ——

PROFESSIONAL PRODUCTS

CBS LABORATORIES

A Division of Columbia Broadcasting System, Inc., 227 High Ridge Road, Stamford, Connecticut 06905




They laughed when he

sat down at the typewriter

They didnt know he was programming
the station for @ week in advance!

We don't recommend that the night
maintenance man program your station.

But he could —with just a few hours of
training on the new Schafer 8000 Automation
System.

Imagine. A system that gives you 21 times
more walk-away —that can increase “'people
utilization' by 100% or more—that
automatically types the program log. A system
which you can't possibly outgrow.

Mind boggling but true. Because with the
Schafer 8000 you can individually program
each day of the week up to 7 days in advance.
Then, without disturbing the basic structure,
you can add, delete or change segments at will.
Merely by typing a few simple commands on
the system typewriter.

And don't let the word “'computer’ shake
you. Qurs is the size of a stereo receiver. lt's
about as simple to use as your office calculator.
Simple yes. But far more flexible and
expandable than any other system.

Our new 16-page brochure is must
reading for everyone in AM and FM radio.

Just mail the coupon.

-------------------------------------------------------------------------------------------------------------------------------------------------------------------

SChG Er Send me the new brochure describing the Schafer 8000

Schafer Electronics, 2119 De Soto Avenue,
Chatsworth, California 21311 (213) 882-2000 name title
A division of Applied Magnetics Corporation

station phane
address
clty state zlp
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accent on action!
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The attention of the Dallas-Fort Worth football televiewer will
again be focused on the action-packed KDFW-TV special telecasts
of the Dallas Cowboy pre-season games, in addition to the CBS-TV/
NFL games.

Channel 4 dominated last season's football viewing, reaching
388,000 adults per average quarter hour, compared to 217,000
adults for the station telecasting collegiate football and 59,000 adults
for the station telecasting other professional football.*

To score with the football fans in the nation's 12th ranked tele-
vision market, contact your H-R representative for Dallas Cowboy
and NFL availabilities.

*November, 1969 ARB
Television Audience Estimates
Program Audiences
Total Survey Area

represented nationaily by

The Dallas Times Herald Station

CLYDE W. REMBERT. President

KDFW-TV




Closedbircuit .

A certain expertise

House Investigations Subcommittee in-
vestigators, no strangers to FCC files
and halls, are on prowl at commission
again. Their interest this time is payola,
and what commission is doing to stamp
it out. Purpose of check is unknown,
but observers recall that subcommittee’s
parent Commerce Committee, which
has oversight responsibility for commis-
sion, held headline-making hearings on
payola and plugola in broadcasting
some 10 years ago.

One ironic twist Washington observ-
ers were quick to point out in commit-
tee’s renewal of interest in subject in-
volves committee chairman, Represen-
tative Harley Q. Staggers (D-W.Va.).
He is one of several members of House
and Senate revealed to have been rent-
ing prestige cars at rates far below
those otherwise available. He turned in
Lincoln Continental he had been rent-
ing, for $750 yearly (normal rental is
$3,480), after story broke in press
three weeks ago.

Many chances

Guessing game on what Ken Cox will
do to earn living when he leaves FCC
probably will be ended next weekend.
Only thing certain is that he will re-
main in Washington. But he reportedly
has under consideration at least two
propositions from law firms: His former
FCC colleague, Newton Minow, wants
him to open Washington branch of Mr.
Minow’s Chicago law firm; old estab-
lished Washington law firm of Haley,
Bader & Potts has offered him quarters
as counselor to firm, one of whose im-
portant clients is Microwave Commu-
nications Inc., new entity in domestic
carrier field. Another common-carrier
entity in esoteric field of data transmis-
sion also in category of satellite hope-
fuls, Data Transmission Co., also is
regarded as possible employer of de-
parting commissioner.

Mysterious hang-up

Suddenly it develops that Republican,
not Democrat, was responsible for de-
laying Senate confirmation of Sherman
Unger to FCC. Chairman Warren
Magnuson (D-Wash.) of Senate Com-
merce Committee confirmed report that
no hearing date had been set as courtesy
to at least one GOP committee mem-
ber, identity not disclosed. Mr. Unger,
who has resigned as general counsel
for Department of Housing and Urban
Development, was named for 10

months remaining in term of Commis-
sioner Robert Wells, who has been
nominated for new seven-year term,
succeeding Commissioner Ken Cox.
Chairman Magnuson said confirma-
tion hearings would be scheduled soon,
and administration source predicted
date would be set this week after Mr.
Cox attends his last meeting on Wednes-
day (see page 19). Committee has re-
ceived only three requests to be heard
on nominations: from Black Efforts for
Soul in Television (BEST), Action for
Children’s Television (ACT), Boston-
based women's group that has asked
FCC to ban all advertising in children’s
programing and require broadcasters
to carry minimum of 14 hours weekly
of adless kiddie shows, and Anthony
Martin-Trigona, ex-UHF broadcaster
who has attacked network affiliation
policies before FCC and other forums.

Faint blooming

It may be smaller than man’s hand, but
some sources close to spot TV and
radio business think they can discern—
at ‘least vaguely—some justification for
believing sales will pick up sooner than
commonly expected. If that happens,
they figure they will weather 1970 in
better shape than had previously seemed
likely. Others, while not going that far
toward predicting upturn, do take
comfort from their observation that, as
one put it, “Salesmen are not griping
about the third quarter nearly as much
as they did about the second.”

Money tree

Noncommercial-television interests are
eyeing cable-television acquisition as
potential source of permanent financial
support. Children’s Television Work-
shop, New York-based producer of
widely promoted Seasame Street, is ex-
pected soon to file application for cable
franchise in Washington—where seven
other applicants, all commercial, have
been on file for as long as year. (So far
District of Columbia government has
set no terms for CATV introduction or
operation.) One commercial-TV broad-
caster has estimated it would take as
much as $100 million to wire Washing-
ton with modern cable plant.

Another noncommercial entity taking
hard look at CATV ownership is
KCET(TV) Los Angeles. That station
is moving toward establishment of sep-
arate corporation that would acquire
cable franchises and existing systems.
Under consideration is Beverly Hills,
Calif., franchise. Thought is also be-

ing given to possibility that ban on net-
work ownership of cable may put num-
ber of other California CATV's on
market. KCET's cable aspirations are
contingent on aid from Ford Founda-
tion.

Thumb in dike

FCC Chairman Dean Burch's latest
campaign is to plug leaks at FCC. Word
of it leaked last week. In his unusual,
if not unprecedented, statement last
week upbraiding newspapers and maga-
zines for inept coverage of FCC fair-
ness doctrine package rulings (page
28), Mr. Burch, who was on week’s
holiday at nearby Rehoboth Beach,
Del., observed that FCC’s advance
press-release innovation was designed to
“alleviate the insidious practice of news
reports based on internal leaks from
within the commission.”

What he didn’t say was that he was
incensed over what had happened week
before when interim report of conglom-
erate study task force (BROADCASTING,
Aug. 17) was made available to Wail
Street Journal, FCC had released mere
statement that preliminary study would
be pursued. Aroused over this, as breach
of confidence, Mr. Burch ordered in-
quiry, and FCC's chief security officer,
Fred Goldsmith, is on prowl.

Double Huntley

Five-minute, five-a-week TV and radio
commentaries by Chet Huntley, retired
NBC newsman, are due to start on air
Sept. 14 on syndicated basis. Deal
is through Horizon Communications
Corp., in which he has stock interest
(“Closed Circuit,” May 11). It’s under-
stood syndication of TV commentaries
will be handled by MG Films, radio
commentaries by UPI Audio. In pro-
duction, mostly in New York, commen-
taries will be “simulcasts.”

Another media house

Now Detroit will have its own version
of timebuying specialist, American
Media Group Inc., expected to be an-
nounced soon. It will operate on flat
“up front” fee basis only, assist regular
agency media departments or clients.
Buying savings are to be returned to
agency or sponsor or used to extend
campaigns. Fee is based on total budget
size. Principals include two ABC tele-
vision spot sales veterans, Ron Hammer
and Roy Wade, and Pat Connelly, form-
erly with McCann-Erickson,, Detroit.
Big initial market: fall political cam-
paigns.
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GIVEAND LET LIVE. In Cleveland, as elsewhere, there are people who need kidney transplants
tolive.Butdonors are not easy to find. In a“Montage” program called “A Legacy of Life,”
WEKYC-TV showed a film of a kidney transplant operation, and appealed to viewers to register
asdonorsin the event of death’® In 48 hours, 1500 viewers requested donor registration cards. By
the end of three weeks, the total had reached 20,000. B“A Legacy Of Life” was unusual television
fare, but just one more example of the way WKYC-TV involves itself with thiscity. It’s typical,

too, of the way each NBC Television Station recognizes community problems—and responds.
*For more Information, write to A Legacy of Life"” WKYC-TV, P. O. Box 5912, Cleveland, Ohio 44115

The NBC Television StationsE Community Service.Community Involvement.

WNBC-TV New York/ WRC-TV Washington, DC/WKYC-TV Cleveland/ WMAQ-TV Chicago/KNBC Los Angeles



WeekinBrief

FCC's agenda for meeting this week includes controversial
one-to-customer rule. However, it appears unlikely final
action will be taken before Sept. 1 departure of Commis-
sioner Cox, whose vote would be crucial. See . . .

FCC heads for showdown this week ... 19

When Kenneth A. Cox leaves FCC Sept. 1, commission
will lose last of tough-minded members named by Presi-
dent Kennedy. Group was dedicated to using commission
as instrument to affect product of broadcasting. See .

At center stage for last act...19

Philadelphia lawyer Miles W. Kirkpatrick appears certain
for confirmation as new head of Federal Trade Commis-
sion; is subjected to close questioning on print cigarette
advertising by Senator Frank E. Moss (D-Utah). See . . .

Cigarette print ads worry Moss ... 22

House closes shop for Labor Day recess without voting
on political broadcasting bill. Now measure could not take
effect until late October, setback for Democrats who
wanted passage before Nov. 3 elections. See . . .

Campaign-spending measure bogs down... 26

FCC Chairman Dean Burch levels sharp and detailed criti-
cism at number of leading newspapers and magazines
for what he feels was careless reporting of commission’s
fairness decision. See . . .

Press carelessness irks Burch ... 28

CBS suspends 'Loyal Opposition' show after FCC rules
network must afford equal time to Republican spokesman
to reply to Democratic National Committee Chairman
O'Brien’s appearance. See . . .

CBS takes ‘Opposition’ off the air ... 34

Daytime and prime-time product hit hard on drug-abuse
problem through ’'subtle sell’ of entertainment; source of
inspiration credited to White House conference with media
men on turn on, tune in, drop-out craze. See . . .

TV backing Nixon on drug abuse ... 36

Senator John McClellan (D-Ark.) says no further action on
Senate copyright revision bill will be sought until next vear.
He introduces resolution temporarily extending protection
in certain cases to Dec. 31, 1971. See . . .

No new copyright bill this year ... 39

As the football season draws near, NFL Films camera
crews stand ready to capture the action of 182 National
Football League games, later to be shown before, during
and after live telecasts. See . . .

Everything but the live action ... 40

Five prospective applicants for domestic communications
satellite systems indicate they are working on filings but
will need two to seven months to complete them. Networks
say they need three months to begin preparations. See . . .

Satellite hopefuls seek more time . .. 42
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Late news breaks on this page and overleat.
Complete coverage of the week begins on page 19,

AtDeadline

NBC sets antiwar talk

NBC reacted Friday (Aug. 21) to
FCC's fairness-doctrine ruling requiring
networks to provide time for views op-
posing President’s on Indochina, by
scheduling half-hour in prime TV Mon-
day, Aug. 31.

Network said Democratic Senators
William Fulbright of Arkansas and
George McGovern of South Dakota
would discuss war issue on NBC-TV in
7:30-8 p.m. EDT period. FCC had
ruled that major networks must make
prime time available to spokesmen for
contrasting views to President in light
of multiplicity of speeches made by Mr.
Nixon on this issue (BROADCASTING,
Aug. 17).

NBC said program ‘“conforms” to
FCC’s faimess ruling, noting also that
FCC had cited NBC as coming “closest
to satisfying the requirements of the
fairness doctrine” in providing oppor-
tunities to answer President.

NBC said program would be intro-
duced by NBC News which also would
supply “brief summary” at conclusion.

ABC and CBS said they had not yet
completed plans for complying with
FCC ruling.

Nominees to be heard

Confirmation hearings on four nomi-
nees to be directors of Corp. for Public
Broadcasting will take place tomorrow
(Aug. 25) before Senate Commerce
Committee.

Last May President Nixon nominated
for six-year terms John Hay Whitney,
former ambassador to Great Britain
under Eisenhower administration and
principal stockholder in Corinthian
Broadcasting Corp., and John D.
Wrather, chairman and president of
Wrather Corp., which owns Muzak
Corp., Disneyland, hotels, and produces
television programs (Lassie). Mr.
Wrather is also 12% stockholder in
Teleprompter Corp., multiple CATV
owner. Nominated for reappointments
were Frank E. Schooley, director of
broadcasting, University of Illinois, and
Saul Haas, chairman of KIRO Inc.
(KIRO-AM-FM-TV Seattle).

At same hearings, nomination of
Randolph A. Peterson, former president
of Bank of America, as presidential ap-
pointee to board of communications
Satellite Corp., will come up. Mr. Peter-
son, now public director, is taking place
of Dr. William W. Hagerty of Drexel
University, Philadelphia, who has been

elected as stockholder director.

Electronic logs touted

Electronic logging of broadcast com-
mercials—at broadcasters’ expense—is
earnestly advocated by American Asso-
ciation of Advertising Agencies in state-
ment being released today (Aug. 24).

Statement by AAAA’s Operations
Committee said: “The AAAA believes
that proof of performance lies with the
seller, not the buyer, and that it is
proper for broadcast media to furnish
and pay for electronic logging to verify
the broadcast of commercials and the
resulting time charges.”

Of present proof systems, AAAA said:
“There is today much dissatisfaction
with station affidavits as a measure of
performance. The [electronic] systems
promise a marked improvement in log-
ging, identification and verification.”

AAAA said it “encouraged” stations
to get into electronic logging “as soon
as systems and services are proved prac-
tical and operative.”

Officials of one system—Internation-
al Digisonics—said their system was
operative now in sense that it is moni-
toring TV commercials and that it will
be operative in real sense in September
when it starts issuing reports to 24
leading advertisers.

Encoding is also dealt with in Screen
Actors Guild contracts, which say that
when time comes whoever producers
given commercial—whether advertiser,
agency or production company—will be
responsible for its encoding. Under con-
tracts, move to recognize operative en-

coding systems must be initiated by In-
dustry/Guild Standing Policy Commit-
tee and must also have consent of Joint
Policy Committee of AAAA and Asso-
ciation of National Advertisers as well
as consent of American Federation of
Television and Radio Artists.

Audicom Inc., New York, is “still in
engineering phase” with its radio-TV
monitoring system using audio rather
than video code. Company was formed
carlier this year by two former Wells,
Rich, Greene executives, Robert Engel-
ke and Wesley Hobson, and inventor
Murray Crosby (BroapcasTiNg, March
9). It completed FCC-authorized tests
last month that officials say proved sys-
tem works but also turned up some
station-equipment problems that they
say can be resolved shortly. They've
asked FCC for 90-day test extension
for that purpose.

Third approach is that of Broadcast
Advertisers Reports (BAR), commer-
cial monitoring service, which has Vid-
eomatic video encoding-montoring sys-
tem. BAR has not installed Videomatic
equipment in markets, however, con-
tending standardized code is needed be-
fore any system gets under way.

Conglomerate query drawn

FCC has referred to Federal Office of
Management and Budget for clearance
questionnaire that it proposes to send to
upwards of 50 licensees in its expanded
study of conglomerate ownership of
broadcast properties (BROADCASTING,
Aug. 17).

Questionnaire is revised version of

Affiliates cry ‘ouch’

Affiliates associations of three net-
works told FCC Friday (Aug. 21) that
if local TV’s are eventually authorized
to own and operate earth stations for
domestic communications satellite sys-
tems, they cannot be expected to pay
fees exceeding cost of those facilities.

Comments from ABC, CBS and NBC
affiliates groups came.in joint request
for declaratory ruling to clarify term
“earth station” of commission’s new
few schedule. Affiliates said new sched-
ule for common carrier earth stations
requires $500 filing fee and $50,000
grant fee for initial construction per-
mits.

Groups said it is not clear whether
term is intended to include “relatively
simple” receive-only ground stations
used to provide satellite interconnec-

tion services to local TV stations. They
said they assumed term was intended
to be synonymous with “satellite ter-
minal station,” which can transmit sig-
nals to or receive them from satellites.

Ownership by affiliates of receive-
only ground stations is “most practical”
method of assuring that users of satel-
lite services receive economic and tech-
nological benefits from interconnection,
they said, and local TV’s could afford
$40,000-t0-$100,000 cost.

However, it was added, they could
not afford them if burdensome fees
apply to receive-only stations.

If fees are applicable to these facili-
ties, affiliates concluded, charges should
be comparable to those for other TV
interconnection services such as point-
to-point microwave radio or local tele-
vision transmission.

More "At Deadline” on page 10
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Weeksheadliners

Mr. Mackey

David Levy, former VP in charge of
television programing, Young and Rubi-
cam Inc., Los Angeles, named executive
VP in charge of television, Four Star
International Inc., there. Mr. Levy was
also VP at NBC-TV where he pioneered
using feature motion pictures on tele-

vision with Saturday Night at the
Movies.
Willard C. Mackey Jr., VP-intemna-

tional marketing director, Coca-Cola
Co., Atlanta, elected board chairman
and chief exective officer of the Mar-

Mr. Heekin

Mr. Caravatt

schalk Co., New York, succeeding Paul
J. Caravatt Jr. Mr. Caravatt will be-
come chairman of executive committee
and will assist Mr. Mackey in manage-
ment of agency for next six months and
then will join Interpublic Group of
Companies Inc., New York, parent
company of Marschalk, in executive
capacity. James R. Heekin, president of
Ogilvy & Mather Inc., New York, from
1966 until his resignation in December
1969, has joined Interpublic Group of
Companies as executive VP.

For other personnel changes of the week see "'Fates & Fortunes.”

one that was sent to six companies in
February, as commission was getting
study underway.

Nine-page document contains 27
questions aimed at eliciting information
on effects conglomerate ownership has
on broadcast operations. As was true of
pilot questionnaire, new one asks ques-
tions aimed at determining whether
licensees with nonbroadcast interests
use economic power to induce suppliers
to buy advertising on their stations.

Questionnaire also asks what safe-
guards licensee has established to pre-
vent nonbroadcast interests from affect-
ing selection of broadcast matters, and
in what manner ownership of non-
broadcast holdings benefit broadcast
operation.

Proposed questionnaire goes beyond
pilot in several respects. It asks for in-
formation on interests of officers and
principals of licensee’s parent or related
companies in financial institutions, other
broadcast properties, publishing ven-
tures, spot representation business and
production or syndication company.
And questionnaire refiects interest in
licensee-related companies that serve as
national spot representative for stations
not owned by licensee’s parent.

Unlike original questionnaire, pro-
posed document does not have separate
sections on station-affiliated newspapers
and station-affiliated CATV systems.
Presumably, questions concerning those

associations will be explored in current
rulemaking aimed at breaking up multi-
media holdings within individual mar-
kets.

Office of Management and Budget,
which is required by law to approve
questionnaire that any government ag-
ency sends to more than 10 parties, will
confer with industry advisory commit-
tee before acting.

Committee on Communications In-
dustry, headed by attorney Frank
Fletcher, is composed of 13 representa-
tives of broadcast, CATV and common
carrier industries. And at least five
broadcast-industry representatives are
associated with companies that could
be classed as owned by conglomerates—
ABC, CBS, NBC, Westinghouse Broad-
casting Co. and Avco Broadcasting
Corp.

Toledo ducks test

Toledo, Ohio, has become third city
in that state to forego definitive court
fight on constitutionality of gross-
receipts tax that cities across country
impose on CATV systems they fran-
chise.

Louis Young, director of law for
city of Toledo, said Friday (Aug. 21)
that city would not appeal opinion of
Federal District Judge Don Young that
city’s franchise providing for gross-
receipts tax violates interstate com-
merce clause of Constitution (BROAD-

CASTING, Aug. 17).

Judge Young had issued similar rul-
ing in cases involving cities of San-
dusky and Fremont earlier and he was
upheld by appeals court. Last June,
those cities decided not to seek Su-
preme Court review of appeals court
decision (BROADCASTING, June 22).

Mr. Young, in saying no appeal would
be taken, noted that Judge Young’s
decision in Sandusky-Fremont case had
been upheld.

Union fracas erupts

WNEw-Tv New York news director
Ted Kavanua and station news pro-
ducer Don Young were booked by
police on charges of assault in second
degree Friday (Aug. 21), as was their
complainant, sound cameraman Michael
Calvacca of wnBc-Tv New York.

Action followed fracas on Thursday
(Aug. 20) when union newsmen and
cameramen from several New York sta-
tions and non-union camera crew from
WNEW-TV staged camera-swinging melee
in office of city’s correction commis-
sioner where they had assembled for
assignment.

Union technicians of WNEw-tv
have been on strike since May 22, and
Mr. Kavanau and Mr. Young, as non-
union supervisors were part of crew
covering story for station. Mr. Calvacca
and Robert Grainier, sound man for
waBC-Tv New York, were injured
slightly in brawl.

Disturbance erupted, it was said, be-
cause union personnel at TV stations
resented presence of non-union workers,
who have been substituting for striking
members of Local 794, International
Alliance of Theatrical Stage Employes.

Technicians at WwNEw-Tv and at
wtTG(TV) Washington, both Metro-
media stations, struck almost three
months ago over issues of manning
automated and computerized equip-
ment; wages and fringe benefits. Ne-
gotiations have broken off several times
and since Aug. 6, management and
union officials have been meeting twice
weekly with representatives of Federal
Mediation and Conciliation Service.

Harry Daly services

Funeral services were scheduled to be
held today (Aug. 24) for Harry J. Daly,
63, Washington communications law-
yer for almost 40 years, who died Wed-
nesday (Aug. 19) after heart attack in
his office.

He was member of Federal Commu-
nications, District of Columbia, Mary-
land and American bar associations,
and Knights of Columbus.

Interment was scheduled to be at
Mount Olivet Cemetery, Washington.
He leaves wife, Maryhelen, five daugh-
ters, son, and one grandson,
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FAMOUS
~ JURY
TRIALS

A Sensational New Case for Strip Programming

New for first-run syndication.

52 Weeks.

Half-hour continuing drama
for daytime/evening stripping.

- New stories inspired by
Donnelly Rhodes actual courtroom cases.

Adapted for television by
famous writers.

Tim Henry

Co-produced by Talent
Associates and 20th
Century-Fox TV,

Starring Donnelly Rhodes
and Tim Henry.

IN COLOR —ON VIDEOTAPE.

Available Now for a Fall Start!

20th Century-Fox Television, 444 West 56th St., New York, N.Y. 10019 - (212) 957-5010



INTERNATIONAL
FILM
TV-FILM

AND
DOCUMENTARY
MARKET

2 GRAND AWARDS
FOR TV-FILMS

22nd CINE-MEETING
MILAN 23-3t OCTOBER 1870

The International Film, TVfilm and Documentary Market (MIFED) is an international
cantre where feature, TV and documentary films are traded on a worldwide scale.
Contacts are made there for negotiating agreements in any branch of film produc-
tion, co-production, financing and the issue of import and export licences.

Its comfortable quarters are provided with all modern facilities and include numer-
ous studios for the projection of cinema and TV films. international telephone,
cable, telex and telephoto services are available. Conference rooms and offices.
All forms of business and secretarial assistance. Legal and notarial consultants.
Medical advice. Dining rooms and bars.

Advance bookings should be made to MIFED by letter or cable before 18 September.

For information and bookings write to: MIFED - Largo Domodossola 1 - 20145 Milano (italy)
Telegrams: MIFED - Mllano - Telex 33660 Fieramil

Delegation In Los Angeles: 1900 A of the Stars - 90067 Los Angeles, Cal.

Delegation in London: 31 Old Buriington Street - London W1X 2DQ

Delegation in Paris: 90 Champs Elysées - 75 Paris 8° - Telex 29642 Inconta

Delegation in Rome: via dei Corso 184 - 00186 Roma
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Puzzled by “relaxing of rules

EprTor: With reference to the story in
BROADCASTING, Aug. 3 about the FCC
easing requirements for first-class op-
erators of radio stations, the broadcast-
ing business is the only business where
it gets easier for anyone off the street
to get employment.

In all other professions, the standards
and qualifications get higher and higher;
in broadcasting it seems to get lower
and lower.—Eddie Lane, Mount Pleas-
ant, 5.C.

It wasn't KRIS-TV's tower

Epitor: The press around the world,
including BRoADCASTING Aug. 10,
printed a picture and a story of a tele-
vision tower that had fallen on our
building and it appeared that Kris-Tv
was operating under temporary condi-
tions. We have received several notices
from advertising agencies cancelling
contracts until full operation is restored.

The problem is that this was not our
tower. Our big tower is 14 miles west,
near Robstown, Tex., and received no
damage from this hurricane. We were
able to return to the air with full power
all studio facilities and network services
as soon as power was restored to the
area beginning Sunday, Aug. 9.—T.
Frank Smith Sr. president, KRIS-TV
Corpus Christi, Tex.

(The wire service nhnto caption identified the
wreckage as a fallen TV tower, which was pictured
atoP KRIS-TV's building. Actually, the structure at
one time belonged to xvpo-Tv, a UHF that no
longer exists. When the station went off the air,
the tower was left standing on the property in back
of XRIS-TV'S studios. Due to the communications
blackout in the wake of Hurricane Celia, Broap-
CASTING was unable to get these further details.)

BookNotes

“Color Film for Color Television,” by
Rodger J. Ross. Communications Arts
Books, Hastings House, New York. 165
pp. $10.00.

The intent of this book is to demon-
strate to people in both motion pictures
and TV methods for producing high
quality color-TV material with film, The
book contends that TV program produc-
tion with film needs a different approach
than motion-picture production. It offers
an introduction to the principles of color
TV, with practical information ranging
from exposures, control of processing
solutions, color printing, duplicating and
adjusting color balance, to use of color
slides and sound-track characteristics.
Recent proposals for TV film review
rooms and for standardized film repro-
duction are included. Mr. Ross is super-
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BROADCASTING, Aug. 24, 1970



QRK-5
MONO PRE-WIRED
SYSTEM

1995

QRK-8 — 8 CHANNEL MONO . . ..
QRK-8S — 8 CHANNEL STEREO . .

Announces 0. Brearthnough

QUALITY CONSOLES AT REALISTIC PRICES!

QRK-5/5S Prewired Systems —
Reflects the epitome of quality to
produce either a mono or Sstereo
system capable of serving as either
a local or remote studio or produc-
tion facility. Incorporates the QRK-5
(Mono) or QRK-5S (Stereo) console;
(2) QRK-12C Turntables with syn-
chronous motors; (2) Rek-O-Kut
S-320 Stereo Tone Arms; (2) QRK
F3 stereo cartridges; QRK Ultimate

Preamplifiers; and substantial, pre- —-__/

wired transportable furniture.

$1695
$2495

(ARK-5 — 5 CHANNEL MONO
QRK-5S — 5 CHANNEL STEREO .. $1595

——
-:n-.-l

QRK-5S
STEREQ PRE-WIRED
SYSTEM

-

’ - '

— e ——
S

$995

QRK-8/8S — 8 Channel Console — QRK offers a
professionatl console with Altec faders; plug-in
modules {3) pre-amplifiers; built-in power supply,;
10 watt monitor amplifiers; independent audition
and program channels; muting relays; cue ampli-
fiers; built-in speaker; substantial capacity and
ultimate access.

main office
CCA ELECTRONICS CORPORATION

716 Jersey Ave., Gloucester City, N. J. 08030
Phone: {(609) 456-1716

Q R K ELECTRONIC PRODUCTS INC.
1568 N. Sierra Vista, Fresno, Calit. 93703
Phane: {209) 2514213

QRK-5/58 — 5 Channel Console — Both mono
and stereo units incorporate Altec attenuators
with cue switches in every fader, 10 watt moni-
toring amplifiers, plug-in modules, muting relays,
and self-contained power supply. The stereo unit,
QRK-5S contains independent audition and pro-
gram channels as well as a cue amplifier. Both
consoles have substantial capacity and total
access.

division
REK-O-KUT COMPANY, INC.
1568 N. Sierra Vista, Fresno, Calif. 93703
Phone: (209) 251.4213




MEF

“ARE THINGS
GETTING TOUGH?"

Only you know. You may not
know why, but you know if the
decision making process is getting
tougher.

Competition itself is tougher. Is it
because the competitors are young-
er, smarter, or just better in-
formed? It can’t all be luck.

The bitter truth is, it takes more
information at hand for manage-
ment to make the right decisions
now than it used to. Everybody’s
newscast is getting better. How do
you make yours the best in town?
How do you tell which of your on-
the-air people from sign on to sign
off are really helping you, and
which ones aren’t pulling their
weight in rating points? The rat-
ing books can give you clues about
fifteen minute segments; but these
“estimates” tell you very little
about people, and nothing about
why things go wrong, particularly
these days when rating points
mean dollars that are even tougher
to get.

The solution? That’s our problem.
Basic, hardworking research with
TV viewers in their own homes,
provides the first key. But then, spe-
cific recommendations, long term
surveillance, monitoring, making
specific follow-up suggestions —
these are all part of it. Give us a
call for a no obligation presenta-
tion. Make your life a little easier.

McHUGH axp HOFFMAN, INC.

visor of technical film operations for
the Canadian Broadcasting Corp., and
executive vice president, American So-
ciety of Motion Picture and TV Engi-
neers.

“Introduction to Mass Communica-
tions,” by Edwin Emery, Phillip H. Ault
and Warren K. Agee. Dodd, Mead and
Co., New York. 444 pp. 37.95.

This is the third edition of a volume de-
signed to acquaint students considering
a career in mass communications with
all areas of professional work—includ-
ing newspaper, television and radio,
magazines, book publishing, film mak-
ing, photographic communication, press
associations and syndicates, advertising,
public relations and information writ-
ing, mass-communications research and
teaching. Three chapters trace theories

of press freedom and the growth of the
print media and of television, radio and
film, with special emphasis on the cur-
rent problems and criticism of the media.

“International Communication: Media-
Channels-Function,” edited by Heintz-
Dietrich Fischer and John C. Merrill.
Communications Arts Books, Hastings
House. New York. 508 pp. 312.95.
This collection of 41 essays is grouped
to present a cross section of guidance
and open discussion on almost every
major world problem in communication.
The specifically related readings in in-
ternational communications begin with
the broader, more general aspects of the
area and work toward more specific con-
cerns and areas of the field. The book
is designed as a textbook, but also to be
of interest to the general reader.

Datebook

A calendar of important meetings and events in the field of communications

# Indicates first or revised listing.

August

Aug. 24 - Sept. 4—Animation workshop conducted
by University Film Association in conjunction
with Ohio State Unlversity. Workshop will be con-
ducted by Dr. Roy Madsen, executive director,
film, San Dicgo State University. Program covers
story-boards, sound tracks, shooting scripts, art
and cinematography for anmimation. Ohio State
University, Columbus.

Aug. 25-28—Western electronic show and conven-
tion (WESCON}. Los Angeles sports arcna and
Hollywood Park, Los Angeles.

September

Sept. 1—FCC administrative conference on pend-
ing rulemaking and inquiry regarding ownership
of broadcast stocks by banks acting through their
trust departments.

BSept. 7-11—International Broadcasting Conven-
tion, sponsored by Electronic Engineering Associa-
vion, Institution of Electrical Engineers, Institute of
Electrical and Elecironics Engineers, Royal Tele-
vision Society, and Society of Motion Picture and
Television Engineers. Inquiries: Secretariat, Savoy
Place, London, W.C. 2. Grosvenor House, London.

Sept. 10-12—Annual fall convention, Lowisiana
A road: s. Monteleone hotel,

[
New Orleans.

WSept. 11—Florida CATV Association fall meet-
ing. Coronado motor hotel, Fort Walton.

Sept. 11-13—Meeting of board of trustees, Educa-
tional Foundation of American Women in Radio
and Television Inc. St. Louis.

Sept. 11-13—Meeting of Maine Association of
Broadcasters, Sebasco Lodge, Sebasco Estates.

Sept. 14-15—CATV engineering seminar, Los An-
ggles. For further information, contact Mr. Phil
imon, Crown Electronics, 5657 Lankershim Blvd.,
North Hollywood, Calif. 91601 (213) 877-3550.

Sept. 15—Public hearing of the Canadian Radio-
Television Commission. Skyline hotel. Ottawa.

Sept. 15—Deadline for comments on FCC’s pro-
posed rule concerning broadcast announcements
of station and network employes’ financial inter-
ests in advertised services and commodities.

Sept. 1S—Deadline for comments on FCC pro-

speaker at International Radio & Television's
gew:maker luncheon. Waldorf-Astoria hotel, New
ork.

Sept. 16—Semi-annual meeting, national awards
committee, National Academy of TV Ars and
Sciences to review Emmy Awards structure and
procedures for 1970-71. lgssex House, New York.

Sept. 16-18—Meeting of Michigan Association of
Broadcasters. Hidden Valley, Gaylord.

Sept. 17-18—Seminar on low-light level imaging
systems of Society of Motion Picture and Televi-
sion Engineers. Airport Marina, Los Angeles.

Sept. 17-19—Semi-annual meeting, board of trust-
ees, National Academy of Television Arts and
Sciences, Essex House, New York.

Sept. 18-19—First annual tri-state (North Caro-
lina, South Carolina and Virginia) programing
clinic presented by Smiles Group Broadcasting to
be held at WRNyC(AM) Raleigh, N.C. Contact
Bob Raleigh there.

Sept. 21-22—CATV engineering seminar, Dallas.
For further information, contact Mr. Bruce K.
;‘razlc;,g Box $387, Fort Worth 76108 (817)
Sept. 21-24—10th annual convention, Institute of
Broadcasting Financial Management, Statler Hil-
ton, Washington.

Sept. 22-23—Annual CBS Radio Affiliates Asso-
cilation convention, New York Hilton hotel.

Sept. 22-26—Conference of Radio-Television News
Directors Association. National editorial confer-
ence is to run concurrently, Brown Palace hotel,
Deanver.

Sept. 23-25—Meeting of Minnesota Broadcasters
Association. St. Paul Hilton, St. Paul.

Sept. 24-25—Annual broadcast symposium, Group
on Broadcasting of Institute of Electrical and
Electronic Engineers. Four technical sessions are
planned covering cable TV, AM and FM broad-
casting, and one on TV receivers. Contact Edward
L. Shuey, Ampex Corp., 7222 47th Street, Che
Chase, Md. 20015. Washington Hilton hotel,
Washington.

Sept. 25-27—Western area conference of American
Women in Radio and Television, Rainbow hotel,
Great Falls, Mont.

Sept. 25-27—Second annual joint meeting of
boards of Georgia, Florida, North Carolina, South
Carolina State Broadcast Associations. Ponte
Vedra club, Ponte Vedra, Fla.

BScpt. 27-29—Nebraska Broadcasters Association

. posals aimed at ki i B &

Television & Advertising Consullants | Lvaiable o UNF  stations pamculrre in8  annual convention. Omaha Hilton, Omaha.
competing with two VHF's. S’ept.l zg—Meeting. Ra%io gode Boagd of Na-
Sept. 15— i : tlonai fati 0, r ters. Agenda in-
480 N. Woodward Avenue Brosdcasting Co. for RFBC-TY Chevenne, Wyo,  cludes following topics: personal-product ‘adverts
o s . S , racetra ing, review of a ising guide-
Bu'mmgham. Mich. 48011 S:gte eldsin_gpcff ea,c}slr;t(l?% ;lea;}ins inY Qccl)(mp‘etiti;e :__ines for alcoholic bgeverages. Jack Tar hotel, San

T ew T o be ancisco.
Area Code 8318 geld there. Previously scheduled for July 20. ranct - a
i Sept. 28-29—Fall display meeting, Pacific North-
644-9200 mSept. 16—FCC Chairman Dean Burch is to be  west Cable Television Association. Hanford House
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convention center, Richland, Wash.

October

Oct. 1—Deadline for reply commems on FCC
proposals aimed at making network programing
available to UHF stations, particularly those com-
peting with two VHF’s,

Oct. [-2—Fall mecting of New York State Cable
Television Association. Agenda and location to
be announced.

Oct. 2-4—West central area conference of Ameri-
can Women in Radio and Television. Omaha Hil-
ton hotel, Omaha.

Oct, 2-4—Northeast area conference of American
Women in Radlo and Television. Syracuse motor
inn, Syracuse, N.Y.

QOct. 4-6—Annual fall convention, New Jersey
Broadcasters Association. Pocono Manor inn, Po-
cono Manor, Pa,

Oct. 4-7—Western region meetin,
ciation of Advertising Agencies.
rado Springs.

Oct, 4-9—103d technical conference of Society of
Motion Picture and Television Engineers. Speaker:
David V. Picker, president of United Artists,

Oct. 7—Deadline for comments of FCC’s pro-
posed rules concerning extent of local, state and
federal regulation of CATV and limitation of
franchise fees; concerning proposal to permit
CATV'’s to import distant signals.

Oct. 7-9—Annual fall meeting of Pennsylvania
Community Antenna Television Association.
LeChateau, White Haven.

Oct. 11-13—Annual convention, North Carolina
Association of Broadcasters. Downtowner Motor
Inn, Fayetteville, N.C.

Oct. 12-13—Meeting of Midwest chapter, National
Religious Broadcasters. Mr. President Motor Inm,
Grand Rapids, Mich.

®Oct. 12-14—First International Sﬁglpasium of TV
Cassettes. Hollywood Paladium, s Angeles,

Oct. 12-15—Fall conference, Electronic Indusiries
Association. Fairmont hotel, San Francisco.

Oct. 13—Deadline for reply comments on FCC’s
proposed rule concerning broadcast announce-
ments of station and network employes’ financial
interests in advertised services and commodities.

Oct. 13-15—lllinois Broadcasiers Association fall
convention, LaSalle hotel, Chicago.

Oct, 15-16—Meeting of Tennessee Broadcasters As-
sociation. River Terrace, Gatlinburg.

80ct. 15-17—Seventh Hollywood Festival of World
Television. Directors Guild of America Auditor-
ium, Hollywood.

Oct. 15-17—WsM-aM-FM Nashville’s Grand Ole
Opry 45th birthday/anniversary celebration.

Oct. 16-18—Southwest area conference of Ameri-
can Women in Radio and Television. Raiderland
inn, Lubbock, Tex.

Oct. 16-18—East central area conference of Ameri-
can Women in Radio and Television. Ponchar-
train hotel, Detroit.

Oct. 19-20—CATV engineering seminar, State Col-
lege, Pa. For further information. contact George
P. Dixon, vicc president, C-COR Electronics,
State College, Pa. 16801 (814) 238-2461.

Oct. 20—Anfival radio commercials workshop,
;sspo:)sored by International Radio and Television
ociety, Waldorf-Astoria hotel, New York.

Oct. 21—Puise Man of the Year luncheon. Plaza
hotel, New York.

®Oct. 21-23—Missouri Broad A ion
fall meeting. Plaza Inn, Kansas City.

Oct 22-23—Annual fall convention, Ohio Associa-
tion of Broadcasters. Neil House, Columbus.

Oct. 23-25—Southern area conference of Aineri-
can Women in Radio and Television. Marriott
Motor Inn, Atlanta,

Oct. 23-31—22d Cine-meeting of International
Film, TV-Flim and Documentary Marke: (MIFED)
in Milan, Italy. Market is for trading feature, TV
and documentary films on worldwide basis. Ad-
vance bookings should be made to MIFED by
letter or cable before Sept. 18. Address for infor-
mation and bookings: IFED-Largo Domodos-
sola 1- 20145 Mijlano (Italy). Telegrams: MIFED-
Milano- Telex 33660 Fieramil.

Oct. 26-27—Fall convention of Kenruwcky Broad-

American Asso-
roadmoor, Colo-

1970 National Assoclation of Broadcasters con-
ference schedule:

Oct. 19-20—Sheraton Biltmore, Atlanta.

Oct. 22-23—Palmer House, Chicago.

Oct, 26-27—Benjamin Franklin, Philadelphia.
Nov. 12-13—Monteleone, New Orleans.
Nov. 16-17—Brown Palace, Denver.

Nov. 19-20—Mark Hopkins, San Francisco.

For list of NAB's 1971 fall conference dates, see
ROADCASTING June 29),

casters Association. Phoenix hotel, Lexington.

Oct. 28—Deadline for reply comments on FCC's
roposed rules prohibiting TV broadcasters from
E)Cal crossownership of CATV systems; concern-
ing CATV technical standards and desirability of
minimum channel requirements for future CATV’s.

Oct. 29 -Nov. 1—Western Region fall conference,
American Advertising Federation, Casa Royale,
Bakerstield, Calif,

Oct. 30-Nov. 1—Mijdeast area conference of
Anterican Woimnen in Radio and Television. Cherry
Hill Inn, Cherry Hill, NJ

November

Nov. 2—Deadline for comments on FCC’'s pro-
posed rule permitting radio stations to use third-
class operators on routine basis if proper show-
ings are made regarding transmitter stability and
employment of first-class operators.

8Nov. 3-6—New York State Educational Com-
munication Association convocation. Grossinger’s,
Grossinger, N.Y.

Nov. 5-7—Eleventh annual Information Film Pro-
ducers of America Conference. Newporter inn,
Newport Beach, Calif.

Nov. 5-7—Annual fall meetin%. Oregon Associa-
tion of Broadcasters. Ramada Inn, Portland, Ore.

#Nov, 7—I15th annual Petry promotion seminar,
conducted by Edward Petry & Co. Astroworld
motel, Houston.

Nov. 7-21—Sixth Chicago International Film Fes-
tival. Includes U.S. TV commercials competition.
Write: Michael J. Kutza, 12 East Grand Avenue,
Rm. 301, Chicago 60611.

Nov. 8-10—Annual convention, Broadcast Promo-
tion Association. Astroworld complex, Houston.

Nov. 10—Public hearing of the Canadian Radio-
&elevlsion Commission. Winnipeg Inn, Winnipeg,
an.

Nov. 10-11—National conference, National Indus-
trial Television Association in conjunction with
National Association of Educational Broadcasters
Conference. Washington Hilton, Washington.

Nov. 11-14=Sigma Delta Chi convention. Palmer
House, Chicago.

Nov. 12-13—SMPTE-SPSE tutorial seminar on
“Technologies In Motion Picture Film Labora-
tories”, Airport Marina, Los Angeles.

Nov. 13.15—Meeting of board of directors of
American Women in Radio and Television Inc.
Shoreham hotel, Washington.

Nov. 20—Third annual fall management seminar,
Kansas Association of Radio Broadcasters, Radis-
son Hotel, Wichita.

Nov. 20-22—Annual Radio Program Conference
sponsored and directed by Bill Gavin. Speakers
and special presentations will relate to conference
theme, which celebrates Golden anniversary of
commercial broadcasting. Century Plaza hotel, Los
Angeles.

Nov. 23—Deadline for reply comments on FCC’s
proposed rules concerning extent of local, state
and federal regulations of CATV and limitation
of franchise fees; concerning proposal to permit
CATYV's to import distant signals.

December

Dec. 1—Deadline for reply comments on FCC's
proposed rule permitting radio stations to use
third-class operators on routine basis if proper
showings are made regarding transmitter stability
and employment of first-class operators.

#Dec. 4—Annual meeting. Arizona Broadcasters
Association, Mountain Shadows, Scottsdale.

January, 1971

Jan. 11-17, 1971—Triannual meeting, Unda, inter-
national Catholic association for radio and TV.
Loyola university, New Orleans.

February, 1971

Feb. 4-6, 1971—New Mexico Broadcasters As-
sociation convention. Palms motor hotel, Las
Cruces, N.M.

mFeb. 16-18, 1971—Winter convention, South Caro-
lina Broadcasters Association. Wade Hampton
hotel, Columbia.

March, 1971

March 8-11, 1971—Spring conference, Electronic
Indusrries Association. Statler Hilton hotel, Wash-
ington.

March 28-31, 1971—Narional Association of Broad-
casters annual convention. Conrad Hilton, Chicago.
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Mﬂﬂm Mm,ﬂ from Richard H. Depew, Fuller & Smith & Ross, New York

The advertising message needs an added dimension

At an Association of National Adver-
tisers seminar last April, it was con-
cluded that television more or less re-
mains entrenched as our number-one
communications medium. E. H. Meyer,
president of Grey Advertising, and Jim
Dufly, president of ABC-TV, each made
some interesting comments about the
subject.

Mr. Meyer said that TV’s two stal-
wart sources of support have been “the
high and unflagging loyalty level of the
TV audience” and the “total and un-
faltering degree of advertising and
agency commitments to the medium.
. . . The key problem facing television
today lies in a very real possibility that
both of these sources of strength may be
beginning to undergo a dangerous
erosion.”

Mr. Duffy said: “How effective is
TV today? It is not only serving so-
called emerging affluent masses, but has
become a pace-setter for their aspira-
tions. This is caused by your com-
mercials and our programs, probably
in that order. There are some important
new words in TV today—like ‘reality,
social awareness, now, communication.’
Never before has our nation been faced
with so many different problems—
minority groups, crime in the cities,
youngsters in trouble, general rebellion.
We must keep changing our program-
ing to keep pace.”

Both statements are essentially about
programing. One observes an erosion of
TV’s strengths; the other talks of pace-
setting and need for change.

Meaningful quality programing is
emerging more and more, and viewers
are watching it. Sesame Street_is doing
a job long-needed and the timing now
is right for it. The Forsyte Saga appeals
to a sophisticated audience and this
fall’s Civilization series on National
Education Television will be introduced
on NBC with a special sponsored by
Xerox. Other concepts embodying a
combination of entertainment and in-
formation are being planned and pro-
duced. Will they be recognized and
aired by advertisers on leading stations
or will they be passed in favor of the
more popular, safe vehicles? Such de-
cisions can be made by advertisers.

For a number of reasons the advertis-
ing agency’s programing role has les-
sened and concurrently programing has
acquired a general quality of sameness.

Perhaps this is coincidence. The net-
works today split 90-plus percent of
the audience rather evenly. If one falls
way behind, it reprograms to maintain
an efficiently delivered cost-per-thou-

sand audience, an action demanded by .

many agencies and advertisers. Thus
networks alone cannot be singled out
for criticism.

Some numbers-only oriented program
buyers should venture forth without
their rating books and find out what is
turning which people on and off. Sure,
viewers want entertainment, They also
want their minds and horizons ex-
panded. They want truth. They would
like less commercial clutter as well as
less frenetic, contrived commercial
presentation. We are on the brink of a
creative-commercial break-through, fact
and truth, and the sooner we get to this
point the better.

Our problems today stem from the
industrial-technical revolution and the
population explosion, which oddly
enough are compounded by a singular
lack of two-sided communication in this
age of communication—television com-
munication.

Networks and stations have their
work cut out for them. A president
recently suggested that his network will
become more involved with issues,
weaving them into programs, Ad-
vertisers and agencies also have provo-
cative opportunities to take the initia-
tive and propel television up and out of
its lethargy. A few have already begun.

Pick a problem, Mr. Advertiser.
Create an advertising campaign. Relate
it to the problem and its solution. Tie
the two together with multimedia use.
Make people aware and offer solutions
just as product and service advertising
does. Close the gap, encourage cour-

tesy, start an antilitter (cleanliness)
program. A candy company could en-
dear itself to mothers by promoting the
brushing of teeth to children. Create a
positive, good company aura. Let people
know you also care about them and
want them to care about you.

A paper company could extol the
merits and how-to of family camping.
A chemical company could promote
safety at home as Mobil does on the
road. A computer company could ex-
plain the need and how-to of basic
communications. General Electric could
promote numbered, color-keyed label-
ing for fabrics—enough of all those lost
and complicated unread cleaning tags—
and then match it on their washing
machines,

Much consumerism is justified and
long overdue. Products must improve or
fail, Many big companies must re-
establish  their leadership position.
The product has to match up and even
exceed expectations. If on a par with
other products, the company might well
have something extra going for it, such
as a public-relations effort in an area of
interest to their customers.

Advertisers can also encourage their
-agencies to find or create suitable pro-
grams for sponsorship. Scatter buying
may reach more bodies statistically but
the clutter facter can make information
retention difficult, if not impossible, de-
pending on the expertise of production
and placement. Sponsorship of the right
program for the right advertiser in the
right markets can generate a lot of
viewer and consumer loyalty.

Networks, agencies and advertisers
have the most wonderful access to com-
munications and such a need for its
proper use. Reach out and do it now
before it’s too late.

Richard H. Depew rose to general program-
ing executive at ABC-TV before moving in
1957 to Cunningham & Walsh, where he
was director of TV programing from 1961
to 1965. He then moved to Ogilvy &
Mather and, in 1967, to his present post as
vice president, media and programing, at
 F&S&R, where his contributions have in-
cluded the program-buying/placement con-
cept exemplified by Alcoa's sponsorship of
Life-produced specials on Hughes Television
Network this year.
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FCC heads for showdown this week

In last meeting with pre-Nixon majority on hand,
question is whether crucial votes can be put off

The FCC is preparing a meaty agenda
for its Aug. 26 meeting—the last that
Commissioner Kenneth A. Cox is ex-
pected to attend—and the meatiest items
have long been of interest to the out-
going Democrat.

But the way the agenda is shaping up,
the meeting may leave unresolved, and
therefore in doubt, the fate of one of
the most controversial regulations ever
adopted by the commission—the so-
called one-to-a-customer rule.

Other items include proposed license-
renewal and station-commercialization
standards, and the wisdom of approving
agreements under which stations re-
imburse citizens groups that withdraw
petitions to deny their licenses.

The one-to-a-customer rule, which
prohibits the owner of a fulltime sta-
tion from acquiring another full-time
outlet in the same market, was adopted
in March in the face of heavy industry
opposition (BROADCASTING, March 30).

At the same time, the commission pro-
posed rules to break up existing multi-
media combinations, including broad-
cast-newspaper, in the same market.

The question of granting reconsidera-
tion of the new rule is on the agenda.
But the staff reportedly is recommend-
ing that the commission hold an oral
argument on the implications of the
rule, as requested by a number of peti-
tioners, before acting.

Thus, whatever action the commis-
sion takes—whether it -accepts that
recommendation or rejects it and di-
rects the staff to prepare an order deny-
ing reconsideration—it seems unlikely
that that final action can be taken before
Commissioner Cox’s scheduled depar-
ture from the commission on Sept. 1.
And his vote would be crucial.

He and the other three Democratic
commissioners — Robert T. Bartley,
Nicholas Johnson and H. Rex Lee—
voted for the rule, while Republicans

[
Robert E. Lee and Robert Wells op-
posed it. Chairman Dean Burch dis-
sented in part and concurred in part.
The chairman’s statement, however,
made it clear he opposed the idea of
acting on the one-to-a-customer rule
before consideration was given to what
he considers the critical concentration-
of-media-control problem—crossowner-
ship of VHF television stations and
newspapers in the same city.

And once Commissioner Cox de-
parts, Chairman Burch will probably
have the kind of control of the agency
he needs to have his way. Commissioner
Robert Wells, now filling an uncompleted
term, has been named by the President
to succeed Commissioner Cox, and
Sherman Unger, now general counsel of
the Department of Housing and Urban
Development and a political associate of
Chairman Burch, has been nominated to
complete the 10 months left of Commis-

Continued on page 20

At center stage
for last act

Preparing to leave FCC,
Ken Cox is key figure
as touchy policies come up

With the announced departure on Sept.
1 of Kenneth A. Cox from the FCC,
the commission is losing the last of its
Kennedy men. Newton N. Minow, E.
William Henry, Lee Loevinger and
Kenneth A. Cox: The men named by
President Kennedy made up an unusual-
ly tough-minded group of FCC appoin-
tees and, with the exception of Mr.
Loevinger who favored less government
regulation rather than more, a group
dedicated to using the commission as an
instrument to affect the product of
broadcasting.

Of them all,

none was tougher

minded than Mr. Cox.

Whether the issue involved a sup-
posed paucity of local-live programing
in prime time or of the broadcast of
news and public affairs at any time, Mr.
Cox has felt the FCC could fix things,
and should.

He has been prepared to test the
limits of the commisston’s authority in
applying the fairness doctrine; indeed,
he still feels Congress could apply the
doctrine to newspapers without violating
the First Amendment to the Constitu-
tion (see page 32).

He was a strong supporter of the
commission’s proposal to loosen the
networks’ grip on prime-time program-
ing, believing that the new rules would
help stimulate new sources of program-
ing. And, since he believes a multitude
of editorial voices enables the country’s
democratic system to function best, he
spiritedly approached the prospect of
breaking up multimedia holdings within
the same communities.

Mr. Cox did not always have at hand
all the evidence he needed to support
his views, but he gamely struggled on
in the face of such deficiencies. He con-
ceded as much in stating his opinion on
the benefits to be derived from a wide
dispersal of media ownership (BROAD-
CASTING, June 15).

If, in urging that the commission be
used as an engine of change, Mr. Cox
was confronted by a strict-construc-
tionist colleague with the argument that
the commission would be exceeding its
authority, Mr. Cox’s ultimate response
was that if the FCC were wrong, the
courts could correct the error.

And in some cases that challenged
the commission’s authority the agency
emerged not only affirmed but also with
its power enhanced. This was true of
the Supreme Court decisions upholding
the commission’s authority to regulate
CATV systems, whether served by
microwave or not, and to enforce the

Continued on page 20
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Showdown at FCC
Continued from page 19

sioner Wells’s term.

In addition, Chairman Burch’s hand-
picked men for the key staff jobs of
general counsel and Broadcast Bureau
chief—respectively, Richard E. Wiley,
of Chicago, and Francis Walsh, San
Francisco University law-school dean
—are expected to move into those slots
early in September.

The proposed license-renewal stand-
ards under consideration involve mat-
ters that have long concerned Commis-
sioner Cox. One deals with staff actions,
taken under delegated authority, grant-
ing renewal applications of stations
proposing to devote less than 5% of
their time to news, 1% to public affairs
and 5% to public affairs and “other”
programing (religious, instructional and
agricultural). Along with Commissioner
Johnson, Commissioner Cox has long
opposed granting such applications
without further inquiry by the commis-
sion as to whether the stations would
be serving the public interest.

Another issue involves Commissioner
Cox’s long-held conviction that the
commission should scrap the commu-
nity-needs survey question in its re-
newal-application form in favor of a
question merely asking applicants to
list the 10 most important issues in their

areas and to describe programing they
carried to deal with them. He would
keep the community-needs survey in
applications for transfer of stations
and for new stations.

There is sentiment within the com-
mission for the major-issue proposal.
But there is opposition to the suggestion
that 5-1-5—or any other firm formula
—be used as a guideline for determin-
ing whether renewal applicants should
receive letters of inquiry. Some com-
missioners feel it would encourage sta-
tions now exceeding the standard to do
less.

Commissioner Cox, however, says
the standard should not be used as a
permissible minimum. He would recom-
mend an examination of some stations
—possibly a prosperous VHF television
outlet—proposing even as much as
12% news.

The staff is known to feel that the
Cox-Johnson criticism that renewals
are granted “wholesale” without regard
to whether minimal standards are met
is not warranted; it contends that appli-
cations containing apparently minimal
standards are checked and that grants
can be defended as serving the public
interest. (For instance, a large-market,
all-music FM station that carries only
five minutes of news an hour and no pub-
lic affairs or “other” programing would,
in the staff’s opinion, warrant renewal.)

The staff, while it would like a re-
affirmation of its authority to use its
judgment in granting renewals of sta-
tions proposing less than 5-1-5, is re-
questing commission guidance on what
guideline, if any, it should use.

Whatever decision is reached will
probably be formally announced. Chair-
man Burch is said to feel that broad-
casters should be told the standards the
commission staff applies in examining
their renewal applications.

The commercial-standards issue in-
volves a matter that has long troubled
the commission and one that had pre-
sumably been settled last February
(BROADCASTING, Feb. 16). The com-
mission at that time directed the staff
to question radio stations proposing to
carry more than 18 minutes of com-
mercial time per hour (the National
Association of Broadcasters code limit).
And the tone of the letters indicated
that those stations proposing to exceed
the standard in more than 10% of their
broadcast hours would face renewal
hearings—absent an extraordinary jus-
tification for its proposals. [TV stations
rarely exceed the standard the commis-
sion has set for them—16 minutes per
hour.]

However, the staff has asked for fur-
ther guidance on this matter. It says the
standard is unfair to daytime stations
since they would be permitted fewer

Cox at center stage
Continued from page 19

fairness doctrine and the so-called per-
sonal-attack rules that had been adopted
to implement portions of it.

Unlike the swifter departures of the
Kennedy men who preceded him, Mr.
Cox’s leaving is involuntary. He made
no secret of his wish to remain, but he
is a Democrat, and the expiration of
his term afforded President Nixon his
first opportunity to give the commis-
sion a Republican majority.

As a commissioner, Mr. Cox was
animated by a liberalism grounded in
faith in the capacity and obligation of
government to raise the public-interest
quality of programing, by a mom-and-
pop attitude toward broadcast owner-
ship—and by a persistent skepticism of
the willingness of broadcasters to oper-
ate in the public interest without close
supervision. “I don’t think the profit
motive provides an incentive for the
kind of programing the public needs,”
Mr, Cox said recently. “So long as they
get an audience for what they do,
broadcasters will do it, without regard to
the needs of significant elements of the
population that are not being served.”

It was this attitude that propelled
him, when he was still chief of the

Broadcast Bureau in 1962, into the
center of a major controversy. Acting
under a delegation of authority from
the commission, Mr. Cox instructed his
staff to question renewal applicants
whose proposed local-live programing
in prime time appeared to be inade-
quate. To many broadcasters receiving
the letters, the staff’s questioning sug-
gested that the inclusion of a proposal
for sustained local-live programing in
prime time would speed commission
action on their renewal applications.
At one time, the renewals of some 100
California AM, FM and TV stations
were deferred at least in part because of
questions about program proposals.

When news of this activity broke in
BRroOADCASTING (in its issue of Dec. 3,
1962), some commissioners charged
Mr. Cox with exceeding his authority
and with seeking improperly to in-
fluence programing. The letter-writing
was suspended. It was later resumed,
although under tighter commission con-
trol and on a much smaller scale. Still
later it petered out completely.

Now, however, the commission may
be back where it was seven years ago.
Because of the concern of Commis-
sioner Cox, now supported by Com-
missioner Nicholas Johnson, over the
need for standards to assure that broad-
casters will provide a reasonable amount

of news, public-affairs and other non-
entertainment programing, the commis-
sion is considering whether to establish
new guidelines for processing renewal
applications (see story page 19). And
while it ponders, applicants that fail to
meet the standards suggested by Com-
missioner Cox and Johnson—5% news,
1% public affairs and 5% public af-
fairs and “other” programing—are
being deferred.

If broadcasters will not miss his
advocacy of a tight regulatory rein on
their business, they will miss the Cox
approach to CATV—or at least that
may be said of television operators not
yet in CATV themselves. His has been
one of the strongest voices urging a
hold-the-line policy against cable. He
is unmoved by talk of the wonders
that CATV technology can bring. “They
[CATV systems] are being pulled kick-
ing and screaming into the business of
program originations,” he says sourly.
In his view, CATV systems are inter-
ested only in the simple, and profitable,
business of importing distant signals into
major markets and in paying as small a
copyright fee for the privilege as
possible.

The commission policy geared to pro-
tecting television stations against com-
petition of CATV systems importing
distant signals—a policy now subjected
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hours in which to exceed the 18-minute
limit than would full-time stations. The
staff would maintain the 18-minute
“normal” limit but replace the 10%
standard with a flat number of hours
weekly—10 to 14—in which stations
could carry up to 20 minutes of com-
mercials [up to 22 minutes if political
advertising is involved].

The question as to whether the com-
mission should approve agreements
providing for broadcaster reimburse-
ment of citizens’ groups that have chal-
lenged license renewals and then with-
drawn centers on a proposed $15,000
payment by KTAL-Tv Texarkana, Tex.,
to the United Church of Christ. The
church aided 12 black groups in peti-
tioning the commission to deny the sta-
tion’s license and, later, in reaching an
accommodation of their differences with
the licenses.

The commission has had the matter
on its agenda for more than a month
(“Closed Circuit,” July 20). The gen-
eral counsel's office has recommended
approval, but with the proviso that the
commission make clear it will not ap-
prove reimbursements exceeding $20,-
000. The Broadcast Bureau has opposed
the agreement, contending it would
trigger a rash of license-renewal pro-
tests by groups interested in harassing
licensees and that the only beneficiaries
would be citizens’ groups’ attorneys.

to second thoughts—is one Mr. Cox
helped to fashion when still chief of the
Broadcast Bureau. Under his direction,
the bureau took the position that the
commission, when passing on an appli-
cation for microwave facilities to serve
CATYV systems, can consider the impact
of that service on local television sta-
tions. That position was later upheld by
the courts in the landmark Carter Moun-
tain Transmission Corp. case, in 1963
(BROADCASTING, Dec. 23, 1963).

In looking back on his service with
the commission, Mr. Cox says he has
experienced more defeats than victories.
And if the stream of dissents that has
issued from his office over the past sev-
en years is any indication, he is right.
But, somewhat ironically, in the final
months of his service, while the commis-
sion has operated under a Republican
chairman, it moved in a direction he
had long urged it to take—toward di-
versifying media ownership within com-
munities to assure a multitude of com-
peting voices, and toward curbing net-
work power to dominate prime-time
programs.

But Mr. Cox knows all of these are
close things and can be reversed after
he departs. He is concerned, also, about
the commission’s apparent decision to
change course in its CATV policy by
permitting CATV systems to import

[ 8

FCC Commissioner Kenneth A. Cox
(1), who is scheduled to leave the com-
mission on Sept. I, receives a plaque
from Commissioner Robert E. Lee, in
behalf of the commission, commem-
orating Commissioner Cox's seven years
of service. The award was presented last
Thursday in the commission meeting
room at a reception atiended by the
commission staff, communications attor-
neys and communications-industry rep-

distant signals into major as well as
minor markets.

He is not entirely pleased with the
commission’s resolution of the land-
mobile radio case. For more than three
years he headed a government-industry
committee that studied the congestion
on land-mobile radio channels and that
eventually concluded the principal need
was additional spectrum space. The
commission’s decision to permit land
mobile to share one or two of the seven
lowest UHF channels in the 10 largest
urban areas and to reallocate to land
mobile 115 mc of space in the 900 mc
band he regards as providing “modest
relief.” The Iland-mobile forces had
hoped uitimately to get exclusive access
to the seven lowest UHF channels.

He is concerned, also, about the com-
mission’s shift toward a get-tough policy
aimed at broadcast stations airing ob-
scenities. He sees the problem, in real
terms, as minor—and the efforts to
eradicate it as a threat to broadcasters’
freedom. On the other side of the cen-
sorship issue—that involving news and
public-affairs programing—he feels a
series of rulings in which the commis-
sion rejected complaints about network
news and documentaries on the ground
that the agency is not the national “arbi-
ter of truth” has strengthened the hand
of the broadcast journalist.

It is because the issues in which he is
interested have not been fully resolved
—at least to his satisfaction—that he is
reluctant to leave the commission. He

resentatives. Present also were former
colleagues of Commissioner Cox—ex-
Chairman Rose! H. Hyde and Fred Ford
and ex-Conmunissioner Lee Loevinger.
The only other present commissioner
attending was H. Rex Lee. The others
were away on vacation. But they will
have an opportunity to say their fare-
wells at the commission meeting this
week, when a number of major items
are expected to be considered.

also says frankly that he likes the job.
“The frustrations sometimes make me
wonder why I ever left Seattle,” he said
recently, in reference to the law prac-
tice he left years ago to enter govern-
ment service. “But on balance, it is the
most rewarding job I ever had.”

Most commission observers, regard-
less of their opinion of his regulatory
philosophy, generally agree that Mr.
Cox was an uncommonly able com-
missioner.

Chairman Dean Burch, President
Nixon's choice to lead the commission,
has called Mr. Cox “a worthy and
noble advocate of his position on the
commission. Although we disagreed
frequently, it was not because of a
lack of scholarship or candor on Ken's
part.”

Mr. Cox's appetite for work is awe-
some. No item on a commission agenda
was too insignificant for him to prepare
to discuss in detail. And, as Chairman
Burch, among others, has pointed out,
Mr. Cox was formidable in debate. His
forensic battles with Mr, Loevinger,
another articulate debater with strongly
held views, when the latter was on the
commission, achieved heights of passion
and eloquence that have earned them
places in commission folklore.

Mr. Cox’s first brush with communi-
cations law came in 1956, when, while
practicing law in Seattle and taking
part in local Democratic politics, he
was tapped by Senator Warren G. Mag-
nuson (D-Wash.), then as now chair-
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man of the Senate Commerce Commit-
tee, to serve the committee as special
counsel on communications matters.
Over the next four years he travelled
between Seattle and Washington a num-
ber of times to work with the commit-
tee on issues that were later to occupy
his time on the commission—network
practices, pay television and CATYV,
among them. Then, when the Demo-
crats came to executive power in Wash-
ington in 1961 and Newton N. Minow
was named FCC chairman, Mr. Cox
became chief of the commission’s
Broadcast Bureau—an appointment

which at the time was openly regarded
as a way station on his route to a
commissionership. He completed the
journey in March 1963 (BROADCASTING,
March 18, 1963).

The end of his tour with the commis-
sion became predictable when President
Nixon won the election in 1968. There
were some who spoke for Mr. Cox
at the White House, including some
broadcasters and land-mobile radio
operators (who had spent more than
three years educating him in their spec-
trum-shortage problems). They received
a cool response.

Mr. Cox has not yet disclosed what
he intends to do after leaving the com-
mission. However, reports are circulat-
ing that he will practice law with a
Washington communications law firm
(“Closed Circuit,” Aug. 17). His col-
leagues agree he could have much to
contribute.

But one question some are asking
is: Can a hard-nosed regulator who
relishes the use of government power
to achieve ends he considers worthy
achieve happiness representing private
interests in resistance against govern-
ment power.

BroadeastAdvertising -

Cigarette print ads worry Moss

Senator asks FTC nominee Kirkpatrick
to ‘monitor’ tobacco expenditures in '71

The Senate Commerce Committee
quizzed Philadelphia lawyer Miles W.
Kirkpatrick for almost two hours last
Thursday (Aug. 20) on his nomination
to be chairman of the Federal Trade
Commission. Virtually to a man, those
half-dozen senators present, plus other
members who sent word, said they
would vote to confirm him.

Mr. Kirkpatrick was nominated by
President Nixon to succeed California
lawyer Casper W. Weinberger, who left
the FTC Aug. 7 to become deputy di-
rector of the Executive Department’s
new Office of Management and Budget
(BROADCASTING, Aug. 17, July 27).

But the hearing did give senators an

Senator Magnuson

opportunity to press on the nominee
their individual concerns.

Senator Frank E. Moss [D-Utah]
urged Mr. Kirkpatrick to have the FTC
“monitor” cigarette advertising in news-
papers and magazine after Jan. 1, 1971,
when cigarette advertising on TV and
radio becomes forbidden by law.

Senator Moss, who, as chairman of
the Senate Commerce Subcommittee on
Consumers, led the fight to ban cigarette
advertising on the airwaves, said he is
afraid the money released from broad-
cast advertising [an estimated $240 mil-
lion] would be used in increased ad-
vertising in the print media.

Senator Moss also urged the FTC
nominee to back Mr. Weinberger's
promise to study the gquestion of drug
advertising and its relation to drug
abuse, and the question of dry cereal
advertising as part of its study of that
industry. Both subjects have been in-
vestigated by the Utah senator and his
Consumer Subcommittee (BROADCAST-
ING, Aug. 3, July 27).

The only other mention of broadcast-
ing came from Senator John O. Pastore
[D-R.L.], who is the chairman of the
Subcommitte on Communications. Sen-
ator Pastore called on Mr. Kirkpatrick
to strengthen the liaison between the
FTC and the FCC to take care of what
the senator called “outlandish” advertis-
ing claims on TV that are “frauds
against the consumer.”

Mr. Kirkpatrick, who headed the 1969
investigation of the FTC for the Ameri-
can Bar Association, commented in

answer to other questions that he was
uncertain about hte merits of the class-
action bill, now pending before the
Senate. This would, he said, lead to a
host of “clientless” lawsuits. He also said
he was not sold on the need for a con-
sumer counsel in the agency. “That is
why the FTC was established,” he said.
He also said he didn’t know where a
consumer counsel would fit in at the
agency.

The consumer counsel idea had been
recommended last June by the Con-
sumer Federation of America. It was
urged again by Howard T. Frazier,
president of that organization, in a
statement submitted to Senator Warren

Mr. Kirkpatrick
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G. Magnuson [D-Wash.], chairman of
the Senate Commerce Committee, who
presided at the confirmation hearings.

Mr. Frazier complained that although
his organization, which he said repre-
sents 179 consumer organizations with
130 million members, had asked to be
consulted in the appointment of a new
FTC chairman, President Nixon had not
done so. He praised Mr Kirkpatrick for
his qualifications, but said he could not
endorse him because there had been no
opportunity to query Mr. Kirkpatrick
about his background and attitude on
consumer questions.

The only other opposition to Mr.
Kirkpatrick came from Senator William
Proxmire [D-Wis.], who charged that
the FTC had done little for the con-
sumer. The Wisconsin senator said he
was “profoundly skeptical of the fair-
ness of appointing to the country’s
major consumer agency men who have
devoted their professional lives to the
representation of precisely those inter-
ests that the consumer is currently de-
manding protection from.”

But the committee’s attitude toward
the nominee was summed up by Senator
Magnuson who, in an opening state-
ment at the hearing, termed Mr. Kirk-
patrick “‘uniquely qualified” to carry on
the previous chairman’s initiatives.

“It may well be,” Senator Magnuson
said, “as some critics have suggested,
that a lifetime of defending corporate
clients does not qualify a man to be a
vigorous advocate of the consumer in-
terest—nor does it disqualify him from
being a consumer advocate.”

Mr. Kirkpatrick, a partner in the
Philadelphia law firm of Morgan, Lewis
& Bockius, submitted a list of his in-
vestments to the committee which he
said he intends to place in a blind trust.

He also listed clients he has been
actively counseling since October 1969
—among them were Jerrold Corp., a
major CATV equipment manufacturer
and multiple-CATV owner, and the
Bulletin Co. (Philadelphia Bulletin),
which owns wpBs(FM) in that city and
KTMS-AM-FM Santa Barbara, Calif., and
has interests in CATV systems in Levit-
town, Pa., Salem, N.J., and a franchise
for a section of Philadelphia.

What comes next after
the cigarette ad ban?

A broadcaster, asked by the American
Cancer Society about his industry's
plans for continuing antismoking pub-
lic-service programing after the Jan-
uary 1971 ban on cigarette commer-
cials, had some questions of his own.

Eldon Campbell, vice president and
general manager of wFBM-Tv Indian-
apolis, was responding to a letter from

Code: Don’t emphasize

smoking in any ads

The Code Authority of the National
Association of Broadcasters has warned
television broadcasters that they should
watch carefully that cigarette smoking
isn’t over-emphasized in commercials
for products other than cigarettes—
especially after Jan. 1, 1971, when cig-
arette commercials are banned.

Responding to a request from an un-
identified advertising agency, the Code
Authority noted that Part IV, paragraph
12 of the TV code, calls on telecasters
to refrain from depicting cigarette
smoking in a manner “to impress the
youth of our country as a desirable
habit worthy of imitation.”

To follow this objective, the Code
Authority has recommended to all ad-

vertisers and agencies wishing to use
cigarette-smoking scenes in noncigarette
commercials that a careful evaluation
be made “to help assure that [the scene]
is in keeping with the letter and spirit
of the [code provisions).”

Specifically the Code Authority
recommended that advertisers avoid
“gratuitous” depictions of cigarette

smoking, or showing of excessive ciga-
rette smoking, or scenes that relate
smoking to “glamorous, romantic, he-
roic, sports or like settings which are
capable of creating the impression to
youth that smoking is a desirable habit
worthy of imitation.”

Where commercials are used that
show a bona fide relationship to ciga-
rette smoking [e.g. a commercial for a
cigaretie lighter], the smoking incident
should be as brief and incidental as
possible, the Code Authority said.

William B. Lewis, chairman of the
board of directors of the ACS and
former chairman of Kenyon and Eck-
hardt. The letter thanked broadcasters
for their efforts in the campaign against
cigarette smoking and also asked
whether broadcasters intended to go on
carrying anti-cigarette messages after
cigarette commercials go off the air, by
federal law, next Jan. 2.

Mr. Campbell’s response was to pose
his own questions to the cancer society.
When is ACS going to propose that
the Tobacco Institute and its affili-
ated companies cease advertising their
products on all media? When is the
ACS pgoing to ask Congress to review
government subsidies to tobacco grow-
ers in this country and government
subsidies of advertising of American
cigarettes overseas?

Mr. Campbell stated that when the
American Cancer Society “approaches
the total problem of cigarette advertis-
ing in all forms,” he would then be
prepared to answer the question Mr.
Lewis offered.

Easy-Off demonstration
questioned by FTC

A complaint charging the makers of
Easy-Off window cleaner with using a
deceptive TV demonstration to show
the merits of its product has been
proposed by the Federal Trade Com-
mission. The complaint also cites the
firm’s agency, Cunningham & Walsh,
New York.

The commercial in question purports
to show that Easy-Off causes no spot-
ting and streaking as compared to an
unnamed “leading brand”. Both prod-
ucts are sprayed on halves of a win-
dow, spread and allowed to dry. The

voice-over in the commercial says: “See,
the leading brand left spots . . . but
the Easy-Off dried spotless and streak-
less.

The FTC says that there is reason
to believe that “in the demonstrations
the directions for use of the ‘leading
brand’ of window cleaner were not
followed’ and that the commercial does
not give actual proof of Easy-Off’s
superiority over competitive window
cleaners when both are used in the
intended manner.

American Home Products Corp., the
makers of Easy-Off, and Cunningham
and Walsh may avoid a formal com-
plaint by filing a consent order agreeing
to stop the alleged deception. Such an
action would not be an admission to a
violation of any laws.

FTC asks warnings
on pesticide ads

The Federal Trade Commission has
announced the second revision of its
proposed trade regulation rule regarding
advertising of pesticides and insecticides
and has invited filing of views on the
proposal.

The revised rules would make failure
to display a health warning on all prod-
uct advertising, including broadcast, of
insecticides and pesticides a deceptive
practice.

The proposed warning would read
“This product can be injurious to health;
read the entire label carefully and use
only as directed.”

The proposed rules would ban any
advertising which contradicts informa-
tion printed on the label of the product.
This would include any statements that
the product is less hazardous or requires
fewer precautions than the label indi-
cates.
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WHAT KIND OF LEAD WOULD
YOU PUT ON THIS STORY:
"The West Side smoldered
today after looters
reveled.."?

OR HOW ABOUT: "An uneasy
calm hung over Hartford's
riot-torn ghetto.."?

The times are crying for a new specialist in journalism, because the old
cliché-ridden stories are shallow and inadequate. A specialist in

urban affairs.

A reporter and interpreter who understands causes and consequences.
Who knows why there are riots. Why pollution, transportation paralysis,
banal city design. Why there is tension.

Who isn't too ignorant to keep on asking ""'Why ? Why ? Why 7"

If headier story development on urban affairs is of absorbing interest to
you, a special program at the University of Chicago may be your meat.
It's called the Urban Journalism Fellowship program, under the wing of the
University's Center for Policy Study. Attendance is very select.
Ten—and only ten—working journalists from print media or broadcast,
will be chosen to take part in the third year of the Program, starting in
January 1971.

You spend two quarters at the University as a Fellow.

You receive a stipend of $200 per week, plus tuition money.

You audit certain highly relevant courses.

You meet with brainy, high-powered men like Hans Morgenthau, Philip
Hauser, Morris Janowitz. They give you insights that help your stories
sink deep.

You are thrown into contact with politicians, city planners. With movers
and shakers of every kind of urban activity.

You will come out way ahead of where you are now in journalistic
capabilities. Because you will understand why the rioters threw Hartford
up for grabs, not just who got hurt. And a lot more about urban decay
and how to stop it.

If you're interested in becoming an Urban Journalism Fellow, if you're
between 23 and 35—and if you're good, very good—write for

an application.

You may end up as the only person in your particular city who really
understands it.

Urban Journalism Fellowship Program
University of Chicago

5801 South Ellis Avenue

Chicago, lllinois 60637

efor




a new kind of reporter?




Campaign-spending
measure bogs down

House recess may make
action too late for
effect in fall elections

Democratic hopes for effectively limit-
ing campaign expenditures for broad-
cast time during the 1970 congressional
elections vanished in the dust of House
members who left Washington for the
Labor Day recess without voting on
the political broadcasting conference
report. A vote now cannot come until
the House returns to work Sept. 8.
Assuming the conference report is
passed early in September by the House
and then the Senate—both must either
accept or reject the report in its entirety
—congressional sources estimate that it
cannot reach the President for signing
before Sept. 15 or 16. If the President
does sign, and he has 10 days to con-
sider his decision before he acts, the
bill will not take effect until 30 days
later, some time late in October—too
late to have any measurable effect on
the general elections on Nov. 3.
Until it actually went into force in
October (and it could even be later),
candidates would not be bound by the
bill’s spending limitations and could con-
tinue to purchase broadcast time freely.
The House had scheduled a vote on
the conference report (which changed
the effective date from Jan. 1, 1971,
provided for in the House bill, to 30
days after signing into law), for the
last day before the recess, but the Demo-
cratic leadership abandoned the effort,

A tally of members present showed the
numbers from each party to be fairly
equally divided—too close to guarantee
passage of the report, according to a
Democratic source. House Republicans
were strongly opposed to the date switch
made in conference.

The delay in House action is a set-
back for Democrats who supported the
effort to apply the bill’s spending limita-
tions to the upcoming congressional
contests. They had hoped it would help
equalize the spending advantage that
more prosperous Republican candidates
would have over their Democratic op-
ponents.

The measure would limit a candi-
date’s spending for political broadcast
time in general elections to seven cents
for each vote cast for all legitimate
candidates for that office in the last
general election, or $20,000, whichever
is greater.

M-E, Milwaukee agency
reach merger accord

McCann-Erickson Inc., New York, has
reached an agreement in principle to
acquire Mathisson and Co., Milwaukee-
based ad agency. Mathisson will op-
erate as the Milwaukee office of M-E.
The transaction is subject to approval
of the boards of directors of both
agencies.

Mathisson, with billings of -approxi-
mately $13 million, has handled the
Miller Brewing Co.’s Miller High Life
Beer account since 1939.

Miller is a subsidiary of Philip Morris
Inc.

‘Dinty Moore' stars
in Hormel campaign

A new animated character, “Dinty
Moore,” is star of a new TV campaign
of 30-second and 60-second spots being
launched by George A, Hormel & Co.,
Austin, Minn., manufacturer of Dinty
Moore beef and meatball stew, through
BBDO, Minneapolis.

In one of the new spots, Dinty is
approached by a scout from the Na-
tional Football League, seeking to per-
suade him to give up stew-making for
a football career.

The name Dinty Moore, first used
for a tavern owner character in the
pioneer comic strip, “Maggie and
Jiggs”, was adopted as a name for the
food product during less prosperous
time when the emphasis was on econ-
omy.

The advertising theme has since been
changed.

iy R e
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26-minute film of
All-Star Game marketed

Organized baseball has produced a 26-
minute color film of the 1970 All-Star
Game played last month in Cincinnati,
as the first project in an expanded pro-
gram promoting the sport on TV and
through other outlets around the coun-
try. The motion picture will be made
available for sponsorship on TV,

The film was shown last Thursday
(Aug. 20) before a selected group of
advertisers, agency personnel and news-
men in New York.

The All-Star Game film, which was
completed earlier in the week, was pro-
duced by the Major League Baseball
Promotion Corp., through its film divi-
sion, W&W Films Inc. Of 20,000 feet
shot in Cincinnati, 900 feet were used
in the film, which also includes 15,000
feet of film shot weekly since April as
part of the promotion company’s film
library.

The Baseball Promotion Corp., which
is owned by the major league clubs, was
organized four years ago to serve as the
coordinating group for baseball’s pro-
motional interests. Its film will be dis-
tributed through established outlets and
made available for sponsorship both na-
tionally and locally. By the end of the
year, the corporation expscts it will
have produced and distributed through-
out the world 20 baseball fiims.

The responsibility for promotional
activities was formerly assigned to the
motion picture division of the major
leagues, but now is directed by Robert
C. Shea, president and chief executive
officer of the subsidiary.

Mr. Shea reported that his organiza-
tion is producing two-minute weekly
film clips for distribution to TV stations
“to increase fan involvement” and films
of the world series and highlights of
American and National League play. It
also develops and sells film ideas for net-
work TV specials and for educational
and instructional purposes. In addition,
the Major League Baseball Promotion
Corp. is in licensing and publishing and
helps conduct national promotion activi-
ties.

Two firms offer
tailor-your-own research

Schwerin Research Corp. and Visual In-
formation Systems, both New York,
have announced a “flexible” TV com-
mercial-testing service in 25 cities.
According to officials of the joint
venture, an advertiser client chooses any
city for his survey. In each one, facili-.
ties staffed by technical personnel have
been set up at a Holiday Inn. Visual
owns the hardware—Ampex Videotape
playback machines. Besides the city, a
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client can choose any tools, subjects,
sampling method, or evaluation tech-
niques he wants.

Respondents, selected from a client-
picked sampling technique, are invited
by mail or phone to the Holiday Inn to
view the prospectivé black-and-white
or color commercial and to fill out a
questionnaire. The commercial might be
tested as part of, separated from, or ad-
jacent to a TV program.

The first assignment for the new serv-
ice is a four-day $30,000 study in Cleve-
land, Boston and Seatile of six com-
mercials for a major food manufacturer,
the identity of which was not disclosed.

Other cities with testing facilities at
Holiday Inns are New York, Chicago,
Los Angeles, Detroit, Philadelphia,
Washingten, Cincinnati, St. Louis, New
Orleans, Denver, San Francisco, Miami,
Atlanta, Charlotte, N.C., Memphis,
Minneapolis, Phoenix, Kansas City,
Dallas, Houston, Omaha and Oklahoma
City.

The cost of the commercial testing
service varies depending upon the com-
ponents of the survey, but it is said to
vary between $2,000 and $6,000 for a
given test.

Former competitors
set up N.Y. rep firm

Bolton/Burnside Representatives Inc.
has been formed as a new station-
representation firm in New York. Car-
men Bolton, formerly an account execu-
tive with CBS-TV spot sales, and Glen
Burnside, formerly an account executive
with NBC-TV spot sales, are president
and executive vice president, respec-
tively.

The company will “concentrate on a
short list of television stations in major
markets,” according to Mr. Bumnside.

First client is ckLw-Tv Windsor, Ont.,
Detroit which B/B will represent in the
New York market. RKO Television
Representatives, New York, represents
the station outside the New York area.
Bolton/Burnside is at 1700 Broadway
10019, Phone (212) 265-0660.

TWA's marketing unit
absorbs ad department

Trans World Airlines, New York, said
last week it has “eliminated the tradi-
tional advertising department” and will
work directly with its advertising ag-
ency, Wells, Rich, Greene, that city,
through its marketing staff.

Blaine Cooke, senior vice president-
marketing, TWA, said the advertiser
was changing the “traditional agency/
client relationship” so as to simplify
procedures and to allow both agency
and client staffs to work together “more
productively.” He said the marketing

Business briefly:

Purchases on ABC Radio include Car-
ter-Wallace Inc., through SSC&B, both
New York, for Arrid on American Con-
temporary, Information, Entertainment
and FM networks; Admiral Corp., Chi-
cago, through Campbell-Ewald Co., De-
troit, and Ford division of Ford Motor
Co., Detroit, through J. Walter Thomp-
son, New York, both on American Con-
temporary Network.

Eastman Chemical Products Inc.,
through Needham, Harper & Steers,
both New York, will begin a network-
TV and print campaign for its Kodel
Polyester carpets beginning Sept. 22 and
continuing through Oct. 31. Use of 30-
second spots will be piggybacked with
Eastman Kodak camera commercials.

Dupont Co., Wilmington, Del., through
BBD&O, New York and Hartford In-
surance Group, Hartford, Conn.,
through Laroche, McCaffrey & McCall
Inc., New York, have renewed their co-
sponsorship for ABC-TV’s The Under-
seas World of Jacques Coustedau.

Purchases on NBC Radio include Ral-
ston Purina Co., through Gardner Ad-
vertising, both St. Louis, for its Purina
Dog and Cat Chow on NBC Radio’s
News on the Hour, Emphasis and Moni-
tor; Seven-Up Co., St. Louis, through
J. Walter Thompson, New York, on
News on the Hour, Emphasis and Moni-
tor, and General Mills, Minneapolis,
through Dancer-Fitzgerald-Sample, New
York, for Total cereal, on News on the
Hour and Emphasis.

8 Kool-Aid division of General Foods

Corp., White Plains, N.Y., through Ben-
ton & Bowles, New York, has placed
Danka, toaster Danish pastry, into na-
tional distribution. Campaign, scheduled
to begin Sept. 20, is supported by 30-
second piggyback commercials on
prime-time network TV.

General Mills, Minneapolis, through
Needham, Harper and Steers, Chicago,
will begin daytime network and spot-
TV campaign Sept. 14 to introduce
Betty Crocker Apple Cinnamon Upside
Down Cake Mix and Topping.

Pillsbury Co., Minneapolis, through
BBDO, New York, and American Dairy
Association, through Comp:on Adver-
tising, New York, will launch a tie-in
campaign next month on their televi-
sion and print advertising promoting the
theme, “cookie and cow—wow!”, to run
from September through November.

Timex Corp., through Warwick & Leg-
ler Inc., both New York, this fall starts
one-minute participations for electric
men’s watches that will supplement six
Timex specials also scheduled for new
season. Spots will appear during Novem-
ber and December on NBC-TV's Red
Skelton Show, Laugh-In, Julia, Men
From Shiloh, Four In One, Flip Wilson
Show, Dean Martin Show, Andy Wil-
liams Show, Adam-12 and Evening
News.

Admiral Corp., Chicago, through Camp-
bell-Ewald, Detroit, plans to use mix of
six different commercials for its color
TV and other home entertainment prod-
uct on nine prime-time CBS-TV pro-
grams from Sept. 15 to Dec. 12.

staff at TWA, which has the responsi-
bility for sales programs, would now
work directly with the agency.

Mr. Cooke said that Wallace J.
Smith, vice president-advertising and
marketing programs, would have over-
all responsibility and report directly to
him “to insure that the advertising
doesn’t get splintered in support of too
many programs, and that corporate
advertising receives top-level attention.”
He said the new procedure should make
for greater coordination between sales
and advertising “with fewer people in-
volved in fewer decisions.”

‘Cupid’ bares a spray

Tawn Limited, which met with NAB
code resistance when it introduced its
liquid douche concentrate, Cupid’s
Quiver, earlier this year (BROADCAST-
ING, Jan. 12), is adding a new deodo-
rant spray to its list of feminine hygiene
products. Like its predecessor, the new
deodorant will come in two fragrances
—raspberry and champagne. The com-
pany, through its agency, Kane, Light,

Gladney, New York, will introduce
Cupid’s Quiver deodorant spray in De-
cember. Both spot-TV and spot-radio
campaigns are planned as well as print
advertising. Tawn Limited is a division
of McKesson Laboratories.

Rep appointments:

& WHec-Tv Rochester, New York: Katz
Television, New York.

= WiLz(aM) Tampa-St. Petersburg,
Fla.; wHEL(FM) Detroit; KMND(AM)
Phoenix; KMOR(aM) Salt Lake City;
wAFT(AM) Grand Rapids, Mich.; KZEL-
FM Eugene, Ore.; wPaD-AM-FM Padu-
cah, Ky.; wNLA-AM-FM Indianola, Miss.;
KGUs-FM Hot Springs, Ark.; XPEN-FM
Los Altos, Calif.; xqQvyx(am) Joplin
Mo.: Gert Bunchez & Associates, St.
Louis.

% KwTto-AM-FM Springfield, Mo., and
wLEE(AM) Richmond, Va.: Katz
Radio,, New York.

® Wpcy(aM) and wkrz-FM Jackson-
ville, Fla.: Edward Petry & Co., New
York.
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Firm offers TV help

Production Security Corp., New York,
has been formed to provide the services
of a television department to agencies
and advertisers that do not maintain
their own facilities, it was announced
last week. The principals are Helen
Macordes and John Newman, who have
been production executives at Jack Tink-
er & Partners and McCann-Erickson,
respectively. They said the company has
received assignments from Kurz Kam-
banis Symon Inc., New York, and Rock-
well, Quinn and Wall Inc., New York.
Headquarters is at 572 Madison Ave-
nue.

Agency appointments:

B Kane, Light, Gladney Inc., New
York, has been chosen by Representa-
tive Lester L. Wolff (D-N.Y.) to handle
advertising for his re-election campaign.
KLG also handled his 1968 campaign.

B Fashion Tress Inc., New York wig
and hairpiece manufacturer, has named
Wyse Advertising, there, to handle its
$1-million radio, television and print
campaign. Wyse is Fashion Tress’s first
agency.

Also in advertising:

Statement instead of spot ® Sentry Insur-
ance will waive its two commercials on
the Sept. 14 presentation of ABC-TV
series Now. Episode, titled “P.O.W.—

Next of Kin,” is in-depth study of fami-
lies of thousands of American soldiers
missing in Vietnam. Sentry President
John W. Joanis will replace commercials
with short statement that “American
business has a responsibility in its tele-
vision advertising, a responsibility to
support and present meaningful pro-
grams like this.”

Enjoy joined billings ® Two Chicago
agencies, Albert Nader Co. and Todd
Lief Advertising, merged last week to
become Nader-Lief Co. at 919 North
Michigan Avenue. Albert Nader con-
tinues as president and Todd Lief is ex-
ecutive vice president-creative director.
Total billing is about $5 million, part in
broadcast.

New rep firm ® Norwood J. Patterson
and Louis A. Gillespie have formed
Radio Rep Inc., a new representative
firm which will handle accounts of re-
ligion-oriented stations. The company
is located at 220 Campo Drive, Long
Beach, Calif. 90803.

House agency ® Gimbels-Pittsburgh, re-
tail clothing store, will form its own
advertising agency. Effective Sept. 1,
G-P Promotion Services Co., will handle
campaigns, including extensive use of
radio and television, for the Gimbel
stores operated by the Pittsburgh di-
vision. F. Richard Schwartz, vice presi-
dent and sales promotion director of
Gimbels-Pittsburgh, will direct the new
house agency.

Department stores
lead local gainers

Television Bureau of Advertising re-
ported last week that 10 major local
categories invested $68.6 million -in
television during the first quarter of
1970, an 18% increase over the cor-
responding period of 1969. This marked
the first time TVB has released dollar
investments for local advertiser classi-
fications.

Paul Benson, vice president in charge
of local sales, pointed out that depart-
ment stores registered the largest per-
centage gain in dollar investment, ex-
ceeding the 1969 first quarter by 51%.
Other substantial gains, he said, were
made by builders and real estate (36% )
and auto repair, service stations and
auto supply stores (31%).

The top local categories by TV-dollar
investments:

ist quarter  1st quarter %

Category 1969 1970 Change
Financial $16,426,700 $17.727.000 8%
Auto dealers 10,009,600 11.449.200 14
Department stores 6.710.700 10.120,000 51
Restaurants 6.781.200 8.105.400 20
Food stores 5.031,700 6.333.600 26
Furniture stores 3.323.100 3.988.700 20
Public utilities 5.592.700 5.829.700 4
Builders.

real eslate 1.354.100 1.834.700 36
Auto repair, service

stations. auto

supply stores 1.186.600 1.559.500 31
Clothing stores 1.491.700 1,640,500 10
Total $57,808,100 $68,588,300 18%

BAR. 75 Markets
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Press carelessness irks Burch

Chides newspapers, magazines for
false reports on FCC fairness rulings

Criticism of the press by members of
government is not new. But the kind of
criticism FCC Chairman Dean Burch
directed at a number of leading news-
papers and magazines last week was.
He felt they had been careless in report-
ing the commission’s decision in one of
the most delicate and difficult issues the
commission has faced in the fairness
area, and he went out of his way to
point out the errors—almost publication
by publication, point by point.

Principally at issue was the commis-
sion’s decision, announced Friday, Aug.
14, directing the three major networks
to make prime time available to spokes-
man for those opposing President
Nixon’s views on the Southeast Asia
war (BROADCASTING, Aug. 17).

Some publications had described the
commission’s action as providing “anti-
Nixon prime time” as giving critics of
the war “equal time,” or had speculated
that the decision would affect the Presi-
dent’s use of television.

The chairman took sharp issue with
all of those accounts. And he felt
strongly enough about the matter to
start his administrative assistant, Robert
Cahill, working on the statement over
the weekend, and, on Tuesday, to drive
150 miles into Washington from the
Maryland shore, where he had been
vacationing and resting a sore back, to
complete the job.

The White House was also said to
have been upset by initial press ac-
counts. Presidential aides reportedly

took some reporters aside to caution
them against accepting the stories’ ac-
curacy, and to suggest that they con-
tact Mr. Cahill for an accurate inter-
pretation.

Mr. Cahill, however, disavowed any
knowledge of any White House involve-
ment, and said he did not receive any -
calls from reporters until after Mr.
Burch’s statement was released with the
text of the commission decision late
Tuesday afternoon. Coverage of the
commission’s action was based on a
four-page news release. And part of the
difficulty with the coverage apparently
stemmed from headline writers trying
to pack drama into the fewest possible
words. The chairman cited the Christian
Science Monitor headline, “Anti-Nixon
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TV Time Ordered.” No such time was
ordered, said Mr. Burch.

But a major problem faced by head-
line writers and reporters writing the
stories, apparently, was a confusion of
the requirements imposed by the “equal
opportunities” provision of Section 315
of the Communications Act and the re-
quirement of “reasonable opportunity”
implied by the fairness doctrine.

President Nixon’s five speeches on
network television dealing with the
Southeast Asia war since November had
been the critical factor in the commis-
sion’s decision. The commission said all
three networks had afforded time for
contrasting views on the issue but that,
in view of the five speeches, their efforts
had fallen short. It said fairness required
the networks to afford at least “one
more uninterrupted opportunity” to an
appropriate voice for the other side.

But the commission made a point of
distinguishing between the requirements
of the equal-time law, which permits
little if any discretion on the part of
the broadcaster, and those of the fair-
ness doctrine, which permit the broad-
casters to make “reasonable judgments
in good faith,” as Chairman Burch said
last week. And it stressed that it was re-
jecting any principle embodying the
right of reply to the President

Yet, as the chairman said, the Wash-
ington Star, Chicago Sun Times, Boston
Globe and St. Paul Pioneer Press used
the phrase “equal time” or “equal TV
time” in headlines on stories reporting
the action.

He thought the problem might have
stemmed from the AP story, which
said in part: “The FCC has ruled broad-
cast networks must give opponents of
President Nixon’s Indo-China war pol-
icy equal, prime-time rebuttal.” And
he was dismayed by the story in the
National Observer which said the net-
works “were ordered to provide five
segments of prime time” to critics of
the administration’s war policy.

The chairman also found fault with
some interpretations placed on the com-
mission decision. He noted that both
Time and the New York Times specu-
lated that the ruling would affect the
President’s broadcast habits, although,
Mr. Burch said, the commission said
it was not meant to discourage the net-
works' presentation of presidential re-
ports to the nation.

[And White House aides were telling
reporters the decision would not affect
the President’s use of television. “If the
President feels there is something he
should discuss on television to report to
the people, he will ask for the time, as
he has in the past,” one White House
aide said.]

Chairman Burch also said the com-
mission decision did not, as Newsweek
said it did, establish “a new fairness

doctrine.”

“We have not changed, altered or in
any way expanded the basic precepts of
the fairness doctrine,” he said. “It still
relates to issues, not to people and re-
quires a licensee to make reasonable
judgments in good faith as to the pre-
sentation of viewpoints on controversial
issues of public importance.”

The chairman’s statement came too
late to head off another press account
he would have regarded as inaccurate.

As he and his administrative assistant
were putting the finishing touches to the

document, the AP moved the text of a
telegram to the commission from the
Freedom of Information Committee of
the Associated Press Radio-Television
Association expressing concern over the
commission’s ruling “on equal time for
response to addresses by the President
of the United States.”

The wire said the decision “suggests
that the commission should substitute
its decisions for those of the nation’s
highly trained and experienced journal-
ists who constantly strive for objectivity
and balance in their newscasts.”

Klein lauds broadcast progress

He says Nixon uses TV as FDR used radio,
rejects reports of intimidation of press

Herbert G. Klein, White House director
of communications, using a joint anni-
versary celebration of the golden anni-
versary of wwJ(aM) Detroit and of
broadcasting last Thursday (Aug. 20) as
a forum, said more progress had been
made in broadcasting in the last 10 years
than in the preceding 40 years.

And Mr. Klein cited the development
of satellite communications as a trend
that will render the next decade an even
greater one for broadcasting.

But, in between the nostalgia and the
predictions, Mr. Klein also had a word
on contemporary broadcasting develop-
ments. Acknowledging that there’s room
for dissent and debate, Mr. Klein urged
all media to take advantage of their op-
portunities for leadership by comment-
ing not only on what's bad, but on
what’s good in the U.S.

1 I 3 i s

This DeForest Model OT-10 transmit-
ter, shown here as it picked up phono-
graph music, worked on Aug. 20, 1920,
the day broadcasting was born at wwJ

Mr. Klein, addressing nearly 300 gov-
ernment, business, civic and education
leaders in Detroit, once again denied
that the Nixon administration is “at-
tempting to intimidate” the news media.
“The very success of government,” he
said, “depends upon a vigorous and free
press.”

Mr. Klein also warned that efforts in
Congress to limit spending in political
campaigns (see story, page 26) could
establish a “dangerous trend.” He urged
greater scrutiny of the matter.

He also likened President Nixon’s
frequent TV appearances to the “fireside
chats” of former President Franklin D.
Roosevelt in the 1930’s. Mr. Klein said
the administration wants to continue *‘to
take the White House to the people.”

Featured at the golden anniversary
luncheon was the firing up and use of

o

Detroit. It operated again on Aug. 20,
1970, the day Detroit was host to the
golden anniversary of wwJ and the
broadcasting industry.
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the original transmitter—a DeForest
model OT-10 (see picture)—used by
wwJ when it first went on the air 50
years ago. Using the transmitter flaw-
lessly was Edwin K. Wheeler, executive
vice president of the Evening News As-
sociation and a former general manager
of the wwJ stations.

Among those in the audience were
Michigan Governor William G. Milli-
ken, Arthur A. Watson, president, NBC
Radio Division (of which wwJ is an
affiliate); and Willard E. Walbridge,
chairman of the board, National As-
sociation of Broadcasters. Mr. Wal-
bridge, now senior vice president of
Capital Cities Broadcasting, based in
Houston, was onhce a sales executive at
wwJ and later station manager of
WWJI-TV.

Mr. Walbridge praised wwJ and
called radio a “new force for freedom”
that has engendered “formidable adver-
saries who would seek to limit its free-
dom and shape its contents.”

WwJ, a pioneer radio station, pre-
sented its first regularly scheduled
broadcast to 30 Detroit-area homes
equipped with crystal receivers on Aug.
20, 1920.

Collegians protest
grant to Ala. ETV

The Student Government Association
of the University of Alabama is protest-

ing a $1-million grant awarded to the
Alabama Educational Television Com-
mission by the Office of Education.

In a letter to U.S. Attorney General
John Mitchell, the SGA executive as-
sistant, Steve Suitts, said the funds
should not be given to AETC *“‘until
their prejudicial actions, conscious or
unconscious, have ended altogether.”

The AETC came under fire two
months ago from local individuals and
black groups protesting the license re-
newals of the AETC stations because
they had deleted a number of programs
on blacks supplied by National Educa-
tional Television. AETC said the pro-
grams were dropped because they con-
tained objectionable material. The
commission renewed the licenses, con-
tending the matter was a discretionary
one of “licensee taste or judgment”
(BROADCASTING, July 6, et seq.).

Mr. Suitts and others had filed a joint
petition for reconsideration of the re-
newals, charging that AETC failed to
meet the educational needs of the black
community and failed to employ blacks.

In his letter to the attorney general,
Mr. Suitts again pointed to the lack of
black AETC employes and said AETC
has “denied [blacks] equal opportunity

. . to be informed on issues of im-
portance and receive the benefits of the
economic investment which has been
made through taxation.” AETC does

Outstanding Values

in Radio-TV Properties

WASHINGTON, D.C.. CHICAGO

James W, Blackburn Hub Jackson
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Eugene Carr

Wendell W. Doss

333 N. Michigan Ave.
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Joseph M. Sitrick
Frank Nowaczek

1725 K St. N.W.
333-9270

NORTHEAST AM-FM
$1.000.000
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market. Producing revenues at $450,000 level for absentee owner.
Good cash flow. Includes transmitter site. $250,000 cash required,
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COLORADO... $110.000

Non-directional daytimer in single-station market/area with great
coverage. Equipment like new. Owns unique studio building and real
estate. Ideal opportunity for owner-operator. Submit offer, terms.

BILACKBURN « Company, Inc.
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Clitford B. Marshall Colin M. Selph
Robert A. Marshall Roy Rowan

873-5626

Harold Walker Bank of America Bldg
MONY Building 9465 Wilshire Blvd.

1655 Peacht . N.E. 3
achtree Rd. N.E. 274-8151 70—2#/

not impose “blanket censorship,” he
said, but it does exclude from broadcast
“programs which contain elementary
matters of black power, Afro-American
pride and enterprises and cultural ex-
perimentation.”” AETC’s structure and
programing practices, he concluded, are
“discriminatorily whitewashed in ap-
pearance and attitude.”

Campaign in Congress
urged against cables

West Virginia broadcasters were to be
told last Saturday (Aug. 22) that their
congressmen and senators had better be
told the facts about cable TV before the
FCC restructures the broadcasting in-
dustry.

The message was to come from Fred
Weber, Rust Craft Broadcasting Co., a
member of the Future of Broadcasting
Committee of the National Association
of Broadcasters. Mr. Weber was to
make his appeal at the annual meeting
of the West Virginia Broadcasters Asso-
ciation in White Sulphur Springs.

Mr. Weber, stressing the approved
NAB position, declared that “congres-
sional direction is dictated should the
pattern of home communications experi-
ence the structural change that could re-
sult from the commission and [Senate]
copyright proposals.”

The FCC proposals (BROADCASTING,
June 27) and the Senate copyright pro-
posals, Mr. Weber said, would “artifi-
cially foster a wire service now for the
public that can, or will pay, but which
ultimately may require everyone to do
so.”

Mr. Weber’s call to arms is one of
the first to follow an Aug. 12 letter to
NAB members from Willard E. Wal-
bridge, chairman of the board, urging
broadcasters to contact their congress-
men in support of the NAB position.
The NAB board last June adopted a
resolution calling on Congress to as-
sume jurisdiction over what Mr. Wal-
bridge called “the changing and deteri-
orating CATYV situation.”

Ghanginghands

Announced:

The following sales were reported last
week subject to FCC approval:

8 CkLW-AM-FM Windsor, Ont.-Detroit:
Sold by RKO General Inc., subsidiary
of General Tire & Rubber Co., Akron,
Ohio, to Baton Broadcasting Ltd. for $4
million (see page 33).

8 Wxeo(aM) Harrisburg, Pa.: Sold by
Steinman Stations to Michael Rea for
$500,000. Steinman Stations are owned
by John F. and estate of J, Hale Stein-
man and families. Steinman Stations:
WGAL-AM-FM-TV Lancaster, worx(AM)

30 (THE MEDIA)

BROADCASTING, Aug. 24, 1970




York and weEsT-AM-FM Easton, all Penn-
sylvania; wpEL-AM-FM Wilmington, Del.,
and wrtEV(Tv) New Bedford, Mass.
Mr. Rea owns wRrRsC(AM) and WQWwR-
(FMm) both State College, Pa. WxBO is
full time on 1230 k¢ with 1 kw day and
250 w night. Broker: Blackburn & Co.

® WGoE(aM) Richmond, Va.: Sold by
Stanley H. and Irwin L. Fox and Sey-
mour L. Dworsky to James S. Beattie
for $275,000. Messrs. Fox and Dwor-
sky own wizs(aM) Henderson, wRMT-
(aM) Rocky Mount, and WEYE{AM)
Sanford, all North Carolina. Mr. Beattie
formerly held interests in WPTX(AM)
Lexington Park, Md., wyPr(aM) Dan-
ville, Va.,, wsss(aM) Durham, N.C,
and others. WGoE operates on 1590 kc
daytime with 5§ kw.

® KGLN(aM) Glenwood Springs, Colo.:
Sold by Jerry and Marcie Fitch to Jack
Warkentin for $225,000. Mr. and Mrs.
Fitch own kxpGo(aMm) Durango, Colo.
Mr. Warkentin has interests in ranch
land and office supplies stores in Okla-
homa. KGLN is a daytimer on 980 kc
with 1 kw. Broker: Hamilton-Landis
& Associates Inc.

Approved:

The following transfer of station own-
ership was approved by the FCC last
week (for other FCC activities see “For
the Record,” page 58).

® WFMW-AM-FM Madisonville, Xy.:
Sold 50% by H. W. Wells to Elmer L.
Kelley Ir. for $200,000. Mr. Kelley pre-
viously owned 50%, and is commercial
manager and sports director of the
station. WFMw(AM) is a daytimer on
730 ke with 500 w. WFMW-FM is on
93.9 mc with 28 kw and an antenna
355 feet above average terrain.

Nielsen increasing
frequency of reports

A. C. Nielsen Co. announced last week
it is making several changes in its Na-
tional Television Index (NTI) measure-
ment of network TV audiences for
1970-71.

A major change, according to a
spokesman, is that the National Audience
Demographics (NAD) report will be
issued six times a year, instead of twice,
and measured weeks will be increased to
24 for regular programs, as compared
to 12 now. He added that the National
Audience Composition (NAC) cost sup-
plement will continue, issued six times
annually on the same schedule as the
NAD report.

The NTI pocketpiece is eliminating
the “man of the house” and “lady of the
house” classifications, making room for
several categories not now included:
men, 25 to 48 and women, 25-49, and
households with any viewing adult and
households with any viewing non-adults.

Small markets on,
FM off NAB board

A revision of the Radio Board of the
National Association of Broadcasters
was announced last week, following
overwhelming approval by the mem-
bership of a proposal to drop the two
FM representatives and increase the
small-market delegation.

NAB announced that the radio
membership had voted 1,683 to 58 in a
mail ballot to approve last June's radio
board recommendation that representa-
tion of small market radio stations be
doubled and that the two FM delegates
be abolished. The FM category was
established in 1947.

The roster of the radio board will be
changed to provide for four directors
from markets with less than 100,000
population—two from those with 25,-
000 to 100,000, and two from markets
under 25,000.

At its meeting earlier this year, the
radio board noted that FM broadcast-
ers no longer wish to be differentiated
from AM, but desire to be treated as
part of radio. It also noted that almost
half of the 25 station representatives on
the board represent both AM and FM
operations.

The FM representatives are Edward
D. M. Allen, wpor-FM Sturgeon Bay,

Wis., whose term runs to 1972 and
Julian F. Haas, kAGH-FM Crossett, Ark.,
whose term expires next year. Repre-
senting the small markets (class C) are
Clint Formby, kpaN(aM) Hereford,
Tex., whose term expires in 1972 and
John F. Hurlbut, wvMc{aM) Mt Car-
mel, Ill.,, whose term ends next year.

The FM members will serve out their
terms, it was stated, but voting at the
next election will include candidates
for the new class D market (below
25,000).

Ford loans, gives
$4 million to ETV

Ford Foundation announced last week
it will make grants and a loan totaling
about $4 million for national and local
public television.

The loan, for $2.5 million, is to
KCET(Tv) Los Angeles to acquire, reno-
vate and convert buildings to studios.
The loan is for 10 years at 8% interest.

The grants include $300,000 to Edu-
cational Broadcasting Corp. (WNDT(TV)
Newark-New York) for additional pro-
grams of Soul!, a television series pro-
duced by and for blacks; $175,000
to Community Television (wJct{TVv]
Jacksonville, Fla.) for TV programs in-
volving the community; $392,000 to the
Corp. for Public Broadcasting for its

EXCLUSIVE LISTINGS!

PENNSYLVANIA :—Daytimer and FM rated No. 1 in 2 station
market. Extremely high retail sales index in
excess of 87,000,000 for city only. Station rev-
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Grand Ole Opry's
new home begun

Ground has been broken for wsMm’s
new Grand Ole Opry House, heart of
the $27-million Opryland U.S.A. en-
tertainment-recreation complex now
under development in Nashville. Last
week, Irving Waugh, president of WSM
Inc., said the new Opry House will cost
an estimated $9 million without tele-
vision equipment.

When completed in 1972, the 147,-
270-square-foot Opry House (shown in
illustration) will include a semicircular
performing area and rehearsal and
dressing-room areas.

Mr. Waugh said the architects, Wel-
ton Becket and Associates of Los An-
geles, “have developed a structure which
will recapture the relaxed atmosphere of
the existing Opry House, while provid-
ing thoroughly contemporary facilities
for live radio and television audiences.”
Flooring from the stage and some of
the brick from the present Opry House
will be used in the new structure, Mr.

ik

L5 79

What WSM's Grand Ole Opry House will look like in Nashville.

Waugh added.

The Grand Ole Opry was founded
almost 45 years ago by wsMm and its
parent company, National Life and Ac-
cident Insurance Co. For the past 27

years it has been staged in the old
Ryman Auditorium in Nashville. The
new site is six miles from downtown
Nashville in the Pennington Bend area.

recently established Public Broadcast-
ing Service and for documentary pro-
gram development and promotion,

Also, $445,145 to Greater Washing-
ton Educational Television Association
(WETA-TV Washington) for Newsroom,
its nightly one-hour news program;
$60,000 to National Educational Tele-
vision and Radio Center for program
promotion, and $50,000 to wGBH
Educational Foundation (wWGBH-TY Bos-
ton) for 13 one-hour programs titled
Sunday Night at the Pops.

Fairness doctrine
for newspapers?

Cox repeats plea,
but says he prefers
‘voluntary action’

Even as he prepared to bid farewell
as a regulator of broadcasters, common
carriers and CATV systems, FCC Com-
missioner Kenneth A. Cox last week
nudged along the idea that perhaps
newspapers, and magazines too, ought
to be brought within the ambit of gov-
ernment regulation.

The commissioner, i a speech to the
Association for Education in Journal-
ism, at American University, Washing-
ton, was concerned principally with
application of the fairness doctrine to
print media.

He spoke of the public’s “unparal-
leled need for information and analysis”

dealing with the urgent problems facing
the nation, and of “the simple truth . ..
that we need to use all the tools we
have available if we are to resolve our
difficulties in time.”

He said “voluntary action is to be
preferred to government coercion in
this sensitive area,” and said owners of
print media should regard themselves
as trustees for the public. But he also
said that “government can have a proper
role here.”

Commissioner Cox, who is scheduled
to leave the commission on Sept. 1 after
more than seven years of service, had
expressed the same idea publicly last
year, in a speech to the American Bar
Association in Dallas (BROADCASTING,
Aug. 18, 1969).

Last week he cited the Supreme
Court's landmark decision in the Red
Lion case, in which the high court up-
held the constitutionality of the com-
mission’s fairness doctrine, as providing
support for his view. The court’s em-
phasis “on the First Amendment's role
in insuring a forum for the discussion
of the public’s business—and inferen-
tially for the presentation of candidates
for public office—applies with equal
logic to newspapers, and perhaps to
some national magazines,” he said.

Two bills have been introduced in
Congress that .would place newspapers
under the fairness doctrine, and one
would authorize the FCC to see that the
newspapers complied (BROADCASTING,
Aug. 17). But Commissioner Cox was
not enthusiastic about the prospect of
that kind of responsibility being given

the commission. There would be serious
problems in extending the commission’s
jurisdiction to the print media, he said—
“not the least” of them the fact that
the commission “is overburdened and
understaffed.”

But he did say that the commission,
in its administration of the doctrine, has
made clear it does not intend to function
“as’‘a judge of the truth in news or the
soundness of a broadcaster's editing’of
the available materials.” He expressed
the hope this “is reassuring to the
media.”

He agreed that the Red Lion case, in
advancing the idea that the mass media
owe ‘“a cognizable duty” to permit the
public access, may mean more prob-
lems for everyone concerned. But, he
added, “I think the potential benefits to
our society are so great that further
exploration along these lines should be
encouraged.”

Media notes:

New street address ® Cablecom-General
Inc.,, Denver-based multiple CATV
owner, has moved headquarters to 4705
Kingston, Denver 80207, Box 7251.
Phone: (303) 344-3420.

Change of image " KWIK-EE Survey
Co., Casa Grande, Ariz., has changed
name to National Radio Research. Dale
Bennett, president, said change was re-
sult of poll taken of firm's subscribing
stations. NRR conducts one-day radio
audience surveys and other observers.
Address: 406 Paseo de Paula, Casa
Grande, Ariz. 85222. ’
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FM’s at the top in two markets

They lead all radio in audience shares
as others move into rating contention

FM stations had the highest radio-
audience shares—AM and FM—in two
markets in the American Research
Bureau’s April-May reports, and placed
second in three others.

These results, out of approximately
120 markets covered in the April-May
measurements, appeared to represent
the clearest breakthrough yet made by
FM., The rankings were in terms of
metro shares, total persons aged 12
and up, 6 a.m. to midnight Monday
through Sunday.

In many other markets FM stations
were said to have placed third, fourth
or fifth on this basis. Woop-FM Grand
Rapids, Mich.,, and weaT-FM West
Palm Beach, Fla., were the two that
came out on top of all radio stations
in their markets.

WooD-FM had a metro share of 14.5
to nose out WLAV(AM) shown with a
14.0. WeAT-FM had a 15.0 to WIRK-
(aM)’s 11.3.

Both weaT-FM and woobn-FM use the
middle-of-the-road taped music service
supplied by Stereo Radio Productions,
whose president, Jim Schulke, said they
were the first FM stations to rank first
in metro shares in their markets on an
all-persons, full-day, full-week basis.

Both stations are independents, and
automated. WEAT-FM went on the air
last September; woOD-FM in 1962,

Woobn-FM's first place led a total of
18 stations reported in the Grand
Rapids April-May book. WrLav(aM)
took its close second place with a music

format described as adult contemporary.
The station is also affiliated with the
ABC Contemporary Network.

WEAT-FM was first among 15 stations
reported in the West Palm Beach book.
WIRK's second place was achieved with
what representatives described as a
modern music format. WIRK is also an
MBS affiliate.

An examination of other ARB April-
May reports showed three FM's in
second place in metro shares in their
markets—xkrpo-FM Colorado Springs,
KRFM(FM) Phoenix and KorRK-FM Las
Vegas.

Krpo-FM, which also programs the
SRP service, was shown with an 11.2
behind kysN(aM's) 19.5 achieved on
a contemporary music format. (To-
gether, kpPik-aM-FM Colorado Springs,
edged KRDO-FM by a fraction of a share
point, scoring 11.6 with a country-
western format, but on a single-station
basis KRDO-FM was counted second

among 14 reported stations in the
market.)
In Las Vegas, KENO(aM), whose

music is described as modern, was a
clear first with a 19.9 metro share,
Kork-FM, a good-music station, with
a 11.4 share, was tied for second place
with the combined KLUC-AM-FM oOpera-
tions programing what representatives
say is contemporary rock but will be
changed to adult contemporary music
effective Sept. 15. Eleven stations were
reported in the Las Vegas book.

In the Phoenix book, where 27 sta-

tions were reported, KRFM(FM) was
shown with a 10.3 metro share, second
only to kRUX(aM) Glendale’s 11.4,
Representatives of KRFM said it pro-
grams good music; those of KRUX said
it specializes in contemporary music.

Dispute still simmers

after secretary quits

ABC News said last week that Sharon
Niederman, a secretary who accused
the organization of discriminating
against women (BROADCASTING, Aug.
17), had resigned her post voluntarily
on Aug. 14 and had left for a vacation
in New England.

ABC authorities emphasized that
Miss Niederman was secretary to
George Merlis, dire~tor of public rela-
tions for ABC News, and was not “a
secretary in the offi~e of ABC News
President Elmer Lower” as previously
reported.

Miss Niederman could not be rea~hed
last week to distuss her reported resig-
nation. Earlier, she had enlisted the
support of the American Civil Liberties
Union, whi~h filed a complaint on be-
half of Miss Niederman and other
women employed at ABC News with
the New York City Commission on
Human Rights. A spokesman at the
ACLU said last week the organization
probably would pursue the action ir-
respective of Miss Niederman's status
since it was acting also on behalf of
other women at ABC News.

Intemational

RKO General selling

all Canadian stations

RKO General Inc. is getting out of -the
Canadian broadcasting business. The
company announced last week that its
CKLW-AM-FM Windsor, Ont.-Dztroit, is
being sold to Baton Broadcasting Ltd.,
Toronto—the same company that re-
cently bought 75% of CKLw-Tv there
(BROADCASTING, March 16). Purchase
price: $4 million.

Last year S. Campbell Ritchie, presi-
dent of RKO General, announced the
stations would be sold to comply with
the Canadian Radio-Television Commis-
sion foreign-ownership rules (BRoOAD-
CASTING, July 28, 1969). Canadian leg-
islation requires that citizens of that

country own at least 80% of any Cana-
dian broadcasting stations. Sale of the
AM-FM combination is subject to
CRTC approval.

Baton Broadcasting bought cKLw-TV
jointly with the Canadian Broadcasting
Corp. on a 75-25% basis for about $5
million.

The arrangement was with the condi-
tion that CBC agree to become the full
owner of the television station within
five years of the initial sale.

John Bassett, chairman and president
of Baton Broadcasting, which also oper-
ates CFTo-Tv Toronto, is also owner of
Toronto Telegram Publishing Co.

Negotiations for the sale of all three
stations were handled for RKO General
by R. C. Crisler & Co.

Equipment firm opens
second Canadian office

International Video Corp., Sunnyvale,
Calif., has expanded its operations
in Canada with opening of a district
office in Toronto. Robert Cezar, for-
merly field engineer in the Montreal
office will be in charge of the new dis-
trict office.

Full sales and service capabilities will
be available to Ontario broadcasters as
well as educational, industrial and
CATV distributors in Canada.

Address of the Toronto district office
of International Video Corp. is 1770
Albion Road, Rexdale, Ont. Telephone:
(416) 749-7539,
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Programing

CBS takes ‘Opposition’ off the air

Network hoped to counter Nixon dominance on TV,
but FCC says show failed to rebut Nixon on war

CBS’s Loyal Opposition—a program
series the network had initiated as a
means of affording fairness to the party
out of power—has become a casualty,
if only temporarily, of an FCC fairness-
doctrine ruling.

CBS President Frank Stanton an-
nounced last week that the series was
being suspended, “for the time being,”
and that the network was withdrawing
an offer to the Democratic National
Committee to schedule the next program
on Nov. 17.

Dr. Stanton said the action was the
result of the commission’s Aug. 14 rul-
ing requiring CBS to afford “some rea-
sonable period of time” to a Republican
spokesman to reply to DNC Chairman
Lawrence F. O’Brien in his 25-minute
appearance on the first Loyal Opposition
program, on July 7.

But he also announced that CBS will
petition the commission to reconsider
that ruling and indicated that the net-
work will go to court if rebuffed by the
commission. He disclosed the network’s
plans in letters to O’Brien and to the
Republican National Committee Chair-
man Representative Rogers Morton
(R-Md.).

The Democrats have already asked
the commission to reconsider its ruling.
The DNC, in a petition filed on Thurs-
day, a few hours before Dr. Stanton's
letters were made public, said that the
commission had misconceived the pur-
pose of the July 7 program and that its
order “threatens the very survival of
the two-party system in the age of tele-
vision.” It also asked the commission
to stay the effectiveness of its order until
after it rules on the petition.

Dr. Stanton said that the purpose of
the Loyal Opposition series—CBS was
expected to. make prime time available
to the Democrats four times over the
course of a year—was to help ‘“redress”
the “imbalance arising from presidential
appearances” on network television.

He noted that the commission, in its
ruling, acknowledged that the program
represented “a good faith” effort on the
part of CBS to achieve balance in the
presentation of contrasting views and
that CBS “is to be commended for its
concern.”

But the practical effect of the ruling
requiring CBS to offer time to a Repub-
lican spokesman to respond to Mr.
O'Brien, Dr. Stanton said, “is to vitiate
the series.”

Dr. Stanton, in his letter to Repre-
sentative Morton, expressed the hope
that “the commission and, if necessary,
the courts” act promptly in the matter.
It would be “unfortunate” if the net-
work were ultimately required to air a
Republican response “during the height
of the campaign period,” he said.

CBS's decision to suspend the Loyal
Opposition series apparently caught the
Democrats by surprise. Mr. O'Brien, in
a news conference at which he an-
nounced the petition for reconsideration
was being filed, said only that he had
been informed there would not be an-
other Loyal Opposition program before
the November elections.

The DNC, in its petition for recon-

12 suggested as
anti-war spokesmen

Letters have been sent to the three net-
work presidents by the Los Angeles
chairman of Business Executives Move
for Vietnam Peace (BEM) containing
a list of 12 “highly responsible citizens”
the group believes are capable of “pre-
senting an alternative viewpoint to the
President’s actions in Vietnam.

Albert R. Appleby sent the letters fol-
lowing the ruling by the FCC requiring
that networks make available prime time
to spokesmen for those anti-administra-
tion views. Two other groups had also
brought complaints to the commission.
They included 14 antiwar senators and
the Committee for Fair Broadcasting of
Controversial Issues. (BROADCASTING,
Aug. 17},

Among those listed were: Clark Clif-
ford, former secretary of defense; Gen-
eral David Shoup, former Marine Corps
commandant; Mrs. Martin Luther Xing
Jr.; Kingman Brewster, president of
Yale University; General James Gavin,
president of A.D. Little Co.; and Leon-
ard Woodcock, president, United Auto
Workers.

sideration, said the commission had
based its ruling on an incorrect premise
—that Mr. O’Brien had spent only a
few minutes in the July 7 program on
the IndoChina war while the President
in five addresses carried by the networks
since November had concentrated al-
most entirely on that subject.

The DNC petition said that the pro-
gram was not designed as a rebuttal to
those five addresses but “as a partial
response to 18 months of unprece-
dented prime-time presidential television
appearance covering a broad spectrum
of controversial issues of public im-
portance.”

The petition said that President Nixon
“has spent more than seven hours of
prime time on all major networks simul-
taneously, advocating his viewpoints on
numerous controversial public issues of
the day at any length he desired in a
format he totally controlled.”

And the networks, it added, have
permitted virtually no effective reply.
CBS’s Loyal Opposition series, the pe-
tition added, was intended to rectify
the situation by affording the Democrats
prime time in which to air their views
on a number of issues raised by the
President—not merely his views on the
Southeast Asia situation,

Furthermore, the petition said, none
of the issues discussed by Mr. O’'Brien—
the state of the economy, the nation’s
crime problem, civil rights for black
and other minorities, among them—was
being raised for the first time. The
President had discussed them all in
his broadcast appearances, the petition
said. Thus, it added, CBS is under no
fairness-doctrine obligation to afford
time for a contrasting view.

And if “the prodigious impact of a
presidential television appearance is
coupled with the untenable proposition
that the party controlling the White
House must get two bites at the apple
for every one by the out party,” the
petition said, the survival of the two-
party system is endangered.

The commission ruling had come as
the DNC was still smarting from the
commission decision, on Aug. 6, that
while broadcasters may not arbitrarily
refuse to sell political parties time to
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solicit funds, they may refuse to sell
time for the discussion of controversial
issues (BROADCASTING, Aug. 10).

Mr. O’Brien, at his news conference,
said the two decisions make clear that
the fairness doctrine “now stands as a
monument of partisan unfairness.”

And he accused the Republicans and
the FCC under its chairman, Dean
Burch, of conspiring to “slow down”
programing for the Democrats.

He said he intends to pursue every
available means, “administratively and
legally, to achieve some semblance of
balance and fairness on the networks
and their affiliated stations between the
major political parties.”

The DNC has already filed a notice
of appeal in the U.S. Court of Appeals
for the District of Columbia from the
commission ruling permitting broad-
casters to refuse to sell time for the
discussion of issues.

“That decision,” Mr. O’Brien said,
“would be like telling the American
Cancer Society it could solicit contni-
butions on television but that it could
not tell the viewers about the dangers
of cancer.”

Congressman queries

stations on policies

Representative Bob Eckhardt (D-Tex.)
has mailed to 104 radio and TV stations
in larger markets a questionnaire asking
information on their political endorse-
ment and editorial policies. Representa-
tive Eckhardt is a member of the House
Commerce Committee.

Some broadcasters have made it
known they feel the questions to be too
personal and an invasion of their pri-
vacy.

The questionnaire, prepared by a
summer intern in the congressman’s
office, asks for the political affiliation of
the station owners and managers, if the
station identifies with a particular party
(and, if so, which one), and candidates
supported by the station in presidential
elections since 1956 and senatorial elec-
tions since 1960.

In the editorial policy portion, the
station is asked if it editorializes and,
if it does, whether the editorials focus
on local or national issues. The ques-
tionnaire also asks for editorial positions
taken by the station on six major issues,
including the anti-ballistic missile sys-
tem, the Carswell Supreme Court nomi-
nation and Vice President Agnew’s
statements on dissenters.

Similar questionnaires were sent to
selected newspapers, generally with cir-
culations of 100,000 or more.

Representative Eckhardt, in an ac-
companying letter, states: “In the light
of the current controversy over the
media’s treaiment of the current ad-
ministration, I feel that it would be

beneficial to obtain hard statistical data
on the diversity of editorial and en-
dorsement positions represented by our
nation's radio and TV stations.”

An Eckhardt aide said the informa-
tion received would be used only for
statistical purposes and that the con-
gressman did not plan to use the replies
as basis for any legislation.

The stations selected for the sample
tend to be located in larger markets, ac-
cording to the aide. Particular emphasis
was given to stations owned by news-
paper interests.

D.C., N.Y. bid for
prime-time fight

A Jurisdictional issue
arises after ABC files
its appeal in Washington

The initial court question to be resolved
in the appeals broadcasters have taken
from the FCC order denying reconsid-
eration of its prime-time access and re-
lated rules will be a jurisdictional one.

ABC made that a certainty by filing
a petition for review of the commis-
sion’s decision in the U.S. Court of Ap-
peals for the District of Columbia on
Aug. 14, it was learned last week.

CBS and wcax-tv Burlington, Vt.,
had filed appeals in the U.S. Second
Circuit Court of Appeals, in New York,
a week earlier, on Aug. 7, shortly after
the commission announced its decision
in the case. (BROADCASTING, Aug. 17).

CBS and wcax-tv had presumably
rushed to the New York court in an ef-
fort to avoid having the case argued be-
fore the District of Columbia circuit,
where such cases would normally be
heard. The Washington court is privately
regarded by some communications law-
yers as unduly hospitable to commission
views.

But to get into court as soon as they
did they were forced to file with their
appeals the commission’s news release
announcing the decision. The text of the
order had not yet been published. And
it is on this point that ABC will argue
that it has established the Washington
court as the one with jurisdiction in the
case.

ABC attorneys attached to their peti-
tion for review a copy of the text, which
was issued the day they filed. And Ver-
non L. Wilkinson, Washington attorney
for the network, said the court rules re-
quire the filing of such documents when
appeals are taken.

When asked why ABC wanted the
case argued in Washington, Mr. Wilkin-
son said only that the court was a “con-
venient” one. He also rejected the sug-
gestion that broadcasters might fare bet-
ter in some other court. He thought the

odds would be the same regardless of
the court.

ABC broke with CBS, NBC and even
its own television affiliates’ group in
acquiescing to the commission’s prime-
time access rule; ABC said it “can live”
with it. The rule prohibits major market
affiliates from taking more than three
hours of network programing between
the hours of 7 and 11 p.m.

However, it opposed the companion
rules that require the networks to divest
themselves of their domestic-syndication
operations and prohibit them from ac-
quiring subsidiary rights in independ-
ently produced programs.

ABC’s petition for review does not
specify the rules the network will seek
to have the court overturn. Mr. Wilkin-
son said ABC was reserving its freedom
of action.

CBS similarly has not indicated what
the scope of its appeal will be. Since it
plans to spin off its syndication opera-
tions as well as its CATV systems to a
publicly held corporation owned by CBS
stockholders (BROADCASTING, July 6, et
seq.), some observers speculated the
network might not make a major issue
of the syndication-ban rule.

However, NBC, which also intends to
file an appeal, is expected to attack all
aspects of the commission’s decision.

Buckeye subscribers

get a world view

A Toledo, Ohio, CATV system is offer-
ing its subscribers the option of receiv-
ing via cable shortwave-radio program-
ing provided by such eclectic sources as
Radio Moscow, Radio Havana and the
Toledo police department.

For an extra $1 monthly, Buckeye
Cablevision Inc. has, for over a year,
been augmenting its television fare with
shortwave signals, which it picks up with
its 350-foot tower, modulates to FM and
then converts to an unused frequency
before feeding to FM sets in subscribers’
homes.

Buckeye Manager Leo Hoarty reports
that some 2,000 subscribers (out of
14,637) now receive the radio broad-
casts, which besides shortwave include
standard and stereo FM programing
emanating from cities in Ohio, Mich-
igan and Windsor, Ontario.

Mr. Hoarty said the radio service was
inaugurated almost a year .and a half
ago, but that Buckeye began actively
promoting it only last July. He attributes
its popularity to generally poor radio
reception in the highly industrialized
Toledo area and a “peculiar local habit”
of avidly following police broadcasts.
He notes that British Broadcasting Corp.
programing is also highly popular and
says he hopes to add some South Amer-
ican stations for Toledo’s Spanish-speak-
ipg population of approximately 26,000
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TV backing Nixon on drug abuse

‘Subtle sell’ turning up in entertainment story lines
in wake of special White House conference last April

The more than four-million viewers, in-
cluding some two-million teen-agers and
children, who tune in regularly to
ABC’s soap opera One Life to Live are
being told in dramatic terms these hot
summer days of the sordidness and
despair associated with drug abuse.
Drug users and ex-addicts from New
York’s Odyssey House, a therapy home
for addicts, are appearing as actors in
some segments.

Episodes dealing with the same prob-
lem are showing up in another ABC
daytimer, General Hospital. And these
are only for openers. When September
comes, prime-time viewers will frequent-
ly be running into stories dealing with
the drug-abuse problem. More such pro-
grams are in preparation for the 1971
season.

This ‘“relevant” programing may in
part be due to producers’ views as to the
marketability of entertainment pro-
grams dealing with a major domestic
problem. But in large part, inspiration
for the series now being planned was
provided by President Nixon at a White
House conference on the drug-abuse
problem, on April 9 (BROADCASTING,
April 13).

The President appealed for help from
the 35 network, production and adver-
tising executives from New York and
Hollywood who attended. He cited the
power the television industry could
bring to bear in helping government
deal with the problem. But documen-
taries and news shows were not what he
had in mind; entertainment shows were.
They present the most effective medium
for the “subtle sell,” he said.

Judging by responses to a follow-up
letter that a White House aide, Jeb
Magruder, sent to those attending the
conference, the appeal was successful.
The letters, reporting plans for pro-
grams dealing with the drug-abuse prob-
lems, had White House aides concerned
with that field smiling. Indeed, the con-
ference is now regarded as such a
success that others keyed to other media
are under consideration.

According to letters from ABC and
program producers, as well as to state-
ments from producers’ spokesmen in
Hollywood, that network will carry nine
series in which the drug-abuse problem
will figure in at least one episode—The
FBI (Warner Bros. Television-Quinn
Martin), The Mod Squad (Thomas-
Spelling Productions), Marcus Welby,
M.D. and Matt Lincoln (both Universal

Television), Room 222 (20th Century-
Fox), The Young Lawyers, Immortal
and Love American Style (all Para-
mount), and Dan August (Quinn-Mar-
tin).

CBS, in a letter from William H.
Tankersley, vice president for program
practices, pointed out that its policies
“prohibit” dictating program content to
producers. But he said he noticed that
a number of episodes dealing with the
subject of drug addiction are scheduled
for the fall season.

Two production companies filled in
some of the CBS gaps—though one
of them expressed some doubt as to the
freshness of the theme the President
had asked them to hammer home. Leon-
ard Freeman of Leonard Freeman
Productions reported that a Hawaii
Five-O segment—"Funky Junky Blues”
—was put into production on his re-
turn from the White House conference
“where the inspiration was supplied to
again tackle the drug theme, and to
attempt a new and exciting approach to
what is now a much over-used dramatic
premise.” He also said he expects to
come up with a drug-abuse subject for
a segment in the new Storefront Law-
yers series, which will also appear on
CBS.

And Frank Glicksman and Al C.
Ward of MGM reported progress on
a segment for Medical Center dealing
with drug abuse as it affects college
students—again, with credit for the in-
spiration being given the White House
conference.

Another CBS series that will include
a segment on the drug-abuse theme is
Mannix. This was reported by a spokes-
man for the producer, Paramount.

In addition, the Treasury Depart-
ment has reached an agreement with
Jack Webb and his Mark VII Produc-
tions under which a television series
entitled Treasury Agent will be pro-

Before the seal act

Vice President Spiro Agnew, whose net-
work appearances usually fail to elicit
laughter from the broadcasters them-
selves, will help launch the Red Skel-
ton Show on Sept. 14 (7:30-8 p.m.)
when the comic begins his new series
on NBC-TV. Mr. Skelton, who had been
on CBS-TV for the past 17 years, begins
his 20th year in television this fall.
Mr. Agnew will introduce Mr. Skelton
on the premiere program.

duced featuring Treasury law enforce-
ment agencies. A two-hour pilot is to
be made for CBS which will present it
as a movie in October.

The White House heard from only
one producer working a drug-abuse
theme into a series for NBC for the
coming season. Richard Irving, execu-
tive producer of Universal's Name of
the Game, sent along a script of a
show that will be based on the White
House conference that inspired the new
flurry of television programing on the
problem. And it will feature Presiden-
tial Counselor Robert Finch in a cameo
role (Mr. Irving had asked for the
President).

However, Paramount is said to be
preparing for presentation on NBC a
two-hour movie, yet untitled, dealing
with s~hool dropouts and drugs. A series
spin-off is a hoped for possibility.

As for 1971-72, WB-TV reported a
number of plans for series that would
include segments on the drug-abuse
problem. One is a daytime serial, The
Woman Inside, WB-TV says has been
optioned to a network it declines to
identify, Another, still in the early stages
of development, would feature an inter-
agency governmental “strike force” ac-
tive in law enforcement. And pilots for
three other proposed series are being
prepared. Two are for CBS (one center-
ing on a police chief and his three sons
—*‘a sort of contemporary Bonanza”);
the other, on a university-based psychia-
trist) and one is for NBC (it would
feature Fess Parker as a law-enforce-
ment officer in the modern far West).

Metromedia Producers Corp. also has
a proposed television series devoted to
telling the story of the government’s
efforts to fight drug abuse. It is called
Three Seals and consists of three rotat-
ing series based on the activities of
Bureau of Narcotics and Dangerous
Drugs, Customs and the National In-
stitute of Mental Health. But no buyer
has yet been found.

Warner Bros., which has no commit-
ments from any of the networks for its
new product for the 1971 season,
ended i*s letter to the White House on
a plaintive note. After outlining the
company’s plans for new series, Gerald
J. Leider, WB-TV president, said: “I
trust you will share our belief that, with
the cooperation of the networks, these
projects of ours will become meaningful
broadcasts for the 1971-1972 broadcast
year.”
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FCC alters primer
on political TV

The FCC announced last week it has
revised its primer on Section 315 of
the Communications Act as it applies
to political candidates.

Titled “Use of Broadcast Facilities
by Candidates for Public Office,” the
primer is a compilation of the com-
mission’s interpretive rulings under 315
and the rules implementing that section.
The commission said it was designed
as a guide to prevailing law and policy
on Section 315 and as an aid “to re-
construct the evolution or modification
of particular 315 questions.”

Included in the revision are FCC de-
cisions on problems that appear likely
to be involved in future campaigns. The
commission noted that, while the in-
formation does not cover every problem
in political broadcasting, the documents
included have been of assistance to
candidates in understanding their rights
and obligations under Section 315.

The commission added that the 315
provisions are also applicable to pro-
grams originated on CATV systems.

The previous primer was issued in
1966. Copies of the revised publication
are available from the FCC office of
information in Washington.

Group wants air time
to rate stations’ merits

Should stations give a citizens group
free air time to solicit listener comments
on how well the station is serving the
public interest?

A new group in Chicago thinks so.

The Illinois Citizens Committee for
Broadcasting wrote nearly three dozen
radio and TV stations in the greater
Chicago area last week and asked for
free minute spots—not fewer than five a
day for two weeks on each outlet start-
ing Sept. 7—to survey listeners on sta-
tion performance. ICCB said it wants
an answer on compliance by this Wed-
nesday and will petition the FCC for
“rule making” if stations refuse to co-
operate.

The committee explained the plan is
part of its desire to make listeners more
involved in the FCC license renewal
proceedings facing all lllinois stations
this fall. The committee claimed that
provisions of the Communications Act
and the FCC’s fairness doctrine rulings
establish the legality of its demands.

ICCB said it will use its requested
air time “‘for the purpose of gathering
together the opinions of the community
concerning broadcasting in Chicago.
These opinions will then be used in
negotiations with broadcasters and in
possible presentation to the FCC.”

ICCB said it felt “this collection of

opinion by a citizen-oriented organiza-
tion can be very helpful and beneficial
to both the station and the community,
if the station is truly concerned about
broadcasting in the public interest.”
However, ICCB continued, the com-
mittee “realizes that the public interest
is not at the heart of every station's
broadcasting. Therefore. in the event
that certain stations do not grant time,
preparations are bzing made to petition
the FCC for ‘rule making' which would
give independent citizens™ organizations
the right to have equal time’ on broad-
cast stations in which to solicit audience
opinions concerning that station.”
Duane Lindstrom, executive director

of [CCB, said the group is an outgrowth
and extension of the former *“Citizens
Committee to Save WFMT,” which had
considered itsetf “victorious™ in blocking
the transfer of weMT(FM) Chicago to
a Tribune Co. subsidiary there, WgN
Continental Broadcasting Co., operator
of woN-am-Tv Chicago.

The FCC had approved sale of weMT
to the wGN group. but after protracted
litigation and further proceedings, in-
cluding a hearing in Chicago, the com-
mission subsequently approved a plan
by the wgN group that transferred
WEFMT to noncommercial wrtw(TVv) in
Chicago.

Mr. Lindstrom said this successful

Matt Dillon is KMEG-TV

The Channel 14 efficiency experts deliver the Siouxland sales
center at the right price. With a million-watt primary signal.
No inflated rate cards. no waste audience. Strong movies nightly
— Mike Douglas, Dennis the Menace daily. And attractive news

buys, early and late.

@KMEG-TV

A CBS Affiliote
A megawaMt of sales power for Sicux City

Avery.Knodel, Inc., Exclusive Natienal Representatives
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protest encouraged the group to expand
its operating scope. The executive com-
mittee, he indicated, continues virtyally
the same and includes Robert Beniett,
Northwestern University Law School in-
structor who once was aide to FCC
Commissioner Nicholas Johnson. Also
still active, he said, is Charles Benton,
son of William Benton, publisher of
Encyclopedia Britannica.

Mr. Lindstrom is on leave of absence
from the Businessmen for the Public
Interest, a civic-action group in Chicago
supported by Gordon Sherman, Midas-
International Inc. Corp. BPI is giving
ICCB office space at 109 North Dear-
born, Chicago. ICCB is an affiliate of
the National Citizens Committee for
Broadcasting, Washington, D.C., but is
raising its own funds locally, Mr. Lind-
strom said.

WMCA drops pop music
for all-talk format

WmMmca(aM) New York will abandon
its 20-year format of popular music on
Sept. 21 and introduce a 24-hour tele-
phone-talk program structure.

Stephen B. Labunski, managing direc-
tor of the station, said last week wMca
will be the only outlet in New York
with this format, which is touted as
“Dial-Log Radio 57" (wMca operates
on 570 kc). He describes the program-
ing as “24 hours a day of audience
involvement, listener participation ra-
dio.” WnBc(AM) New York tried an
all-talk format earlier but abandoned
it several months ago.

Mr. Labunski pointed out that a large
number of stations in the New York
area now play the popular music that
wMCA has been carrying. He said the
management has decided that the needs
and interests of the audience and ad-
vertisers could best be served by pro-
graming that would involve New
Yorkers with the questions and issues
that are besetting them.

The new programing will consist of
news and information; interviews with
prominent persons around the city, na-
tion and the world; and telephone con-
versations with New Yorkers.

Music service available

Continental Radio, Los Angeles, re-
ported last week that 18 hours of pre-
recorded contemporary music program-
ing are available for weekend use by
stations.

Each show, available either in 7%
or 3% IPS in monaural or stereo, is
three hours long. Three disc jockeys,
including Jeff Alan, general manager of
the programing service, provide the full
nine hours for each Saturday and
Sunday.

Using one machine

to beat another

KNX's computer gives
freeway drivers tips
on escaping traffic jams

Helicopters are useful to broadcast
traffic reports, but their sightings do
little to tell drivers how long the tie-
ups are going to last or the time it will
take to get to the next exit ramp. One
Los Angeles radio station, CBS-owned
KNX(aM), has abandoned airborne re-
ports in favor of computers to provide
the specific information pilots cannot—
how long will it take to drive a certain
distance at prevailing speeds.

The first computerized traffic report
was aired on Sept. 30, 1968. Since that
time, George Martin, knx traffic re-
porter, has broadcast daily, covering the
morning and evening rush hours.

This kind of information is the result
of nearly 800 initial man-hours of plan-
ning and testing the computer program
and countless additional hours of up-
dating the data on the more than 600
miles of Los Angeles area freeways
currently open to traffic and the more
than BOO miles expected to be in use by
1980. The data was compiled from
studies conducted by the California
Highway Patrol, Los Angeles Police
Department and the state division of
highways. KNX also makes its own timed
runs along various parts of the freeway
system at different rush-hour times to
provide other first-hand information.

Flow charts of the highway system
during periods of heavy use were pro-
gramed along with information about
the effect of lane closings, weather con-
ditions, distances between exits, rush-
hour traffic density averages, the “slow-
and-look” or “rubberneck” effect and

George Martin, XNX traffic reporter,
monitors one of more than a dozen
police and fire frequencies in order to
provide current inforination for the sta-
tion’s computerized traffic reports.

other factors affecting traffic flow. All
told, some 10,000 bits of information
have been programed into the XDS
Sigma 7 computer, linked to KNX by
telephone lines.

The service provided by the station,
according to Mr. Martin, is to enable
the driver to decide if he wants to stay
on the freeway or use parallel surface
streets. This service includes the com-
parative times on nearby freeways that
may not be as congested.

Daily updating of the information
available to the computer is supplied
by Mr. Martin from monitoring five
police and six highway-patrol radio
frequencies as well as fire and sheriff's
departments emergency calls.

Computerized traffic reports in Los
Angeles may get even more precise in
the amount of information they can
provide. The state division of highways
has announced plans for encoding three
of the most heavily traveled freeways.
Sensors will be placed along 42 miles
of roadway to provide speed and density
data to a central traffic headquarters.
Combining this immediate information
with the computer program, according
to Mr. Martin, should improve the com-
puter's accuracy to near perfection.

UA-TV plans new package

United Artists Television, which has not
placed any new feature films into TV
syndication since 1968, reported last
week that it plans to offer to stations
a package of motion pictures for the
fall or late 1970. Erwin H. Ezzes, presi-
dent of UA-TV, made the disclosure as
part of an announcement that pointed
to substantial increases in the company’s
syndication sales during the first half
of 1970. He added that if the new
features package can be cleared soon,
UA-TV “can look forward to an even
better half for 1970.”

Dual media effort for rock

Metromedia and Avco Broadcasting
have collaborated on a 90-minute tele-
vision rock festival with stereophonic
sound to be broadcast by FM stations
in the same cities. The program is a
condensed version of a 15-hour rock
concert held June 13 at Crosley Field,
Cincinnati. The eight-track stereo sound
was mixed down to two channels
for the FM broadcasts. Three of the
four Metromedia television stations—
New York, Washington and Los An-
geles—and their affiliated FM’s will
broadcast the program as will the five
Avco TV outlets. Separate agreements
were reached with FM stations in the
Avco markets. Also stheduled to carry
the stereo program is Krvu(Tv) Oak-
land, Calif., in conjunction with Metro-
media’s ksaN(FM) San Francisco.
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No new copyright bill this year

McClellan hopes FCC will adopt regulation
to make cable legislation easier next session

Declaring that action on the Senate
copyright revision bill could not be
completed this session, Senator John
McClellan [D-Ark.] said last week that
no further action would be sought until
next year, when a successor bill would
be introduced.

Senator McClellan’s Patent, Trade-
marks and Copyright Subcommittee re-
ported the copyright measure (S-543)
to the full Senate Judiciary Committee
Dec. 10, 1969. The committee then
failed to consider the bill.

To tide affected copyright holders
over, Senator McClellan has introduced
a resolution (S.J. Res. 143) temporarily
extending the duration of copyright
protection in certain cases to Dec. 31,
1971. Purpose of the temporary ex-
tension is to continue the renewal terms
of the copyrights, pending enactment
by Congress of a general revision of
the copyright law, as is envisioned in
the Senate bill.

The senator said in a speech on the
Senate floor that the complexities of
the cable-TV issue, dealt with in Sec-
tion 111 of the long-delayed copyright
bill, were in part responsible for the
Judiciary Committee’s lack of action
during the current session. That section
tackles the knotty problem of copyright
liability of secondary transmissions by
cable systems (BROADCASTING, Dec. 15,
1969).

Action by the next Congress on the
CATV provisions, the senator said,
should be facilitated by anticipated FCC
promulgation of rules relating to the
carriage of broadcast signals by cable
systems.

“The FCC apparently now recognizes
its responsibility to proceed expediti-
ously toward adopting appropriate
CATYV rules,” he said, adding that FCC
Chairman Dean Burch had promised
that the commission “would make every
effort to complete the rule-making proc-
ess by the end of this calendar year.”
The FCC has set Nov. 23 as the final
date for comments on the proposed
CATV rules.

The FCC has indicated, however.
Senator McClellan said, that the im-
plementation of certain of the rules,
including those relating to improved
television service to the public and the
importation of distant signals, must
await action by the Congress to resolve
the CATV copyright question.

He commented that the proposed
rules in the FCC’s Public Dividend

Plan for CATV appeared to be seeking
the same objectives sought by his sub-
committee in Section 111. But he called
the subcommittee plans more workable
and equitable.

Section 111, he said, recognizes that
in certain situations it is desirable to
protect the interests of broadcasters
who have acquired the exclusive right
to perform a copyrighted work in a
certain market. Accordingly, he added,
the section grants limited protection to
those broadcasters and places some re-
strictions on cable systems importing
such programs.

By contrast, the FCC's proposed
rules, he said, would give no protection
to broadcasters who have acquired ex-
clusive rights. The rules instead propose
a “complex scheme” whereby commer-
cials on imported programs would be
deleted and replaced by the commercials
appearing on the programs of local
UHF stations, a plan designed to pro-
duce revenues for UHF’s which, it is

GhanginpFormats

The following modifications in program
schedules and formats were reported
last week.

8 KFML-AM-FM Denver—O’'Fallon-
O'Connor Broadcasting Inc., effective
Aug. 17, switched format from classical
music to modern middle-of-the-road
music. Joseph R. McGoey, president,
told the FCC “the type of music had to
be changed . . . for plain economic fac-
tors and the desire to survive as a busi-
ness.” KFML(AM) operates on 1390 kc
with 5 kw daytime. KFML-FM™ is on 98.5
mc with 10 kw and an antenna 670 feet
above average terrain.

® KooL-FM Phoenix — Kool Radio-
Television Inc., cffective Aug. 17,
switched from middle-of-the-road to
popular-contemporary music by reduc-
ing simuicasting of its kooL(am) Phoe-
nix from 25% to 5%. Lem Johnson,
program director, said the only duplica-
tion now is of news programing and a
public-affairs show. The new sound fea-
tures album cuts and selected 45 rpm
records and is aimed at the 20- to 40-
year-old audience, Mr. Johnson said.
KooL-FM is on 94.5 mc with 100 kw
and an antenna 1,620 feet above average
terrain.

claimed, may be hurt by competition
with imported signals carried by cable
systems.

“Many experts in the communications
field who have commented on this pro-
vision of the Public Dividend Plan have
described it as unworkable,” Senator
McClellan concluded.

Taped pageant finals
will be distributed

Century Broadcast Communications,
New York, will distribute the finals of
the 1970 Miss Black America beauty
pageant to TV stations around the
country. The finals will be taped at
Madison Square Garden in New York
Friday (Aug. 28) as a_ 90-minute
special. b

According to Century, more than 25
stations have signed for the pageant for
showing in late August or early Septem-
ber. Among the TV outlets are WGN-TV
Chicago; wBAL-Tv Baltimore; wTVN-TV
Columbus, Ohio; wkrc-Tv Cincinnati;
waR-Tv Buffalo; woar-tv Kansas City,
Mo.; ksp-Tv St. Louis; KsL-Tv Salt Lake
City; wisk-Tv Detroit; KwgN-Tv Den-
ver, WMAL-TV Washington; WTEN(TV)
Albany, N.Y.: ktvr(TVv) Fort Worth-
Dallas; wric-Tv Hartford, Conn., and
KETV(Tv) Omaha.

Madison Square Garden produced
the show in association with Motown
Productions and J. Morris Anderson
Productions.

Ziegler to address
RTNDA conference

Ronald L. Ziegler, press secretary to
President Nixon, has been added to the
list of speakers who will address the
24th annual conference of the Radio-
Television News Directors Association
in Denver Sept. 22-26.

Mr. Ziegler will speak at the awards
luncheon on Sept. 24 when broadcasters
will be recognized for outstanding per-
formance in spot-news coverage, edi-
torials and documentaries. Mr. Ziegler
is the second presidential press secretary
to address the association, having been
preceded in 1962 by Pierre Salinger,
who served in that capacity for both
Presidents Kennedy and Johnson.

Other speakers at the conference will
be FCC Chairman Dean Burch and CBS
Newscaster Walter Cronkite.
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Everything but the live action

NFL Films shoots entire football season,
edits it, and returns it to viewers

When the regular National Football
League season opens on Sept. 20, NFL
Films camera crews will be scurrying
to take their posts at each of the kick-
offs. Their assignment: to shoot the
myriad of films for showing before,
during and after football telecasts and
at post-season gatherings and programs
around the nation.

The shooting of 182 games through-
out the season and the subsequent edit-
ing and dissecting of the films are the
prime functions of eight-year-old NFL
Films, self-described as the ‘“exclusive
film representatives for all National
Football League teams.”

But filming the games is only the be-
ginning. The application of the filmed
end-product is the crux of the action.
It’s “more than a million-dollar busi-
ness enterprise,” explained Kenneth M.
Flower, vice president-sales for NFL
Films, as he ticked off the many and
diverse destinations of the films. ,

For example, NFL Action and NFL
Today on CBS-TV and the pre-game
filmed segments for this season’s NBC-
TV telecasts are productions of NFL
Films. And then there’s This Week in
Pro Football, fed by the Hughes Sports
Network to 150 stations, and the half-

)
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Ed Savoe (l), president of NFL Films,
sizes up the situation while on location
with Gene Mason, NFL Films staff

time segments planned for ABC-TV's
Monday-night prime-time football tele-
casts featuring highlights of Sunday's
games. They also are productions of
NFL Films.

Besides the 32 hours scheduled on
national TV, the films are used in other
ways, according to Mr. Flower:

® By ad agencies needing footage for
commercials.

® By movie producers—the football
portions of “The Fortune Cookie” and
“The Paper Lion” were furnished by
NFL Fiims.

® By the U.S. Navy, which shows
filmed games as morale-builders among
submarine crews.

® By Arabian oil companies, which
show films to its American workers far
from home, and American Express of-
fices that schedule special screenings for
Americans abroad.

= By high-school and college coaches.

And, Mr. Flower recalled, the foot-
ball films carried by Secretary of State
William Rogers on his last Far Eastern
tour were supplied by NFL Films.

NFL Films was organized in 1962 as
an outgrowth of a hobby pursued by
Ed Sabol, a clothing manufacturer in
Philadelphia.

cameraman-producer. NFL films will

shoot 182 games this season for the pro-
fessionals.

Mr. Sabol, who had been shooting
amateur football games as a hobby, bid
for and won the film rights for National
Football League games. The result:
NFL Films, now owned by all the
teams, with each of the 26 owners sit-
ting on the board and Mr. Sobol as
president. Main office of NFL Films is
in Philadelphia. The New York office,
in the same building as the NFL league
offices, is principally a sales office.

Following their clicking and shutter-
ing of the Sunday games, the NFL
Films camera crews teturn to Philadel-
phia to process their day's work. A
team of 45 creative persons then pre-
pares the narration to go with the films
and the project is under way.

NFL Films, always looking for an
innovative wrinkle, thinks it has found
one this season. Much like ABC-TV’s
ambition to hook the woman viewer
on football through its Monday night
prime-time telecasts, NFL Films wants
to encourage women to share equally
their rights in front of the TV screen
and their interests in football.

The vehicle eyed for that is a seg-
ment in each Sunday's NFL Today
show, in which Hostess Carol Howley,
wife of former CBS executive Norman
Walt, helped by Marjorie Margolis of
wcaU-Tv Philadelphia, will explain as-
pects of the game to women.

Discussed will be on-field action and
even such significant topics as what and
how much food is consumed by the
players.

National General cuts
new TV production

The economic crisis threatening the
major Hollywood studios has knocked
one out of television production for the
present. National General Studios re-
ported that it would not be entering into
any new development or production
agreements during the near future.
Malcolm Klein, president of NGC's
television production and distribution
division, said previous commitments on
shows in production would be honored.
Included is the “Trouble With Tracy,”
series of 130 episodes in production in
Canada. The taped series is based on
Goodman Ace scripts. About 30 seg-
ments have been completed. Also com-
mitted is the “Special of the Month”
with Ralph Story. Six one-hour specials
have been filmed with contracts signed
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for showings in 23 markets, Mr. Klein
pointed out.

Primary reason for the temporary
move away from TV production was the
immediate need for operating capital.
“There is no desire by the company to
tie up cash in a product, no matter how
potentially profitable, when the return
is to spread over the next 12 months
while the original outlay is in one
month,” Mr. Klein said.

Mr. Klein also said no decision has
been reached on the fate of 60 hours of
film of the recent eastern European
tour of Blood, Sweat and Tears.

‘Misterogers’ gets
$200,000 from Sears

National Educational Television re-
ceived a monetary boost for its Mister-
ogers’ Neighborhood daily series last
week in a $200,000 grant by Sears-
Roebuck Foundation to the Corp. for
Public Broadcasting.

The grant was announced jointly by
Sears Foundation President William F.
McCurdy and CBS President John W.
Macy Jr. The grant will enable NET to
produce 65 new half-hour programs in
the young children’s series.

A matching grant was given by CPB
to the Public Broadcasting Service to
distribute the series for 1970-71 to 194
non-commercial television stations. CPB
made a $521,000 grant in support of the
program earlier this year (BROADCAST-
ING, Feb. 2).

The present grant is the fourth in
support of Misterogers’ Neighborhood
by the Sears-Roebuck Foundation,
which since 1967 has contributed
$700,000 to the program,

‘Rosko’ takes aim

at college market

College Marketing Corp. has signed
“Rosko,” New York radio personality,
as host for a new radio program di-
rected at the nation’s college student.

Radio Syndicate Inc., a new division
of College Marketing, has created a
network of 100 college and 11 commer-
cial FM radio stations in 10 major
markets to carry the new program,
which will feature progressive rock
music and a discussion of events and
issues of interest to students. The com-
mercial FM outlets, which will receive
10 hours a week of Rosko, are
WDAS-FM  Philadelphia; wWKox(FM)
Framingham, Mass. (Boston); WBRU-
(kM) Providence, R.I.; wWHFs(FM)
Bethesda, Md. (Washington) wGLD{FM)
Qak Park, TIll.; wkNR-FM Dearborn,
Mich.; wMmmMms{FM) Cleveland: KXMET-
(FM) Los Angeles, kGo-FM San Fran-
cisco; wvox-FM New Rochelle, N.Y.,,
and WBAB-FM Babylon. N.Y,

ITC budgets
$20 million for TV

Funds to be used
for new programing
in six-month period

Independent Television Corp., New
York, has committed $20 million for
new production of programs in the
current six-month period, a $5-million
increase over the same period a year
ago.

The production commitment was re-
ported last week by ITC President Abe
Mandell, who said the funds repre-
sented the period of July through De-
cember.

ITC, which is the production and
distribution arm of Associated Tele-
vision (ATV) of England, has several
shows on or committed to ABC-TV.
They are one-hour series, This Is Tom
Jones, entering its third season this fall,
and The Friendly Persuaders (working
title) with Tony Curtis and Roger Moore,
slated for showing in 1971; and a half-
hour series starring Shirley MacLaine.
Also mentioned by ITC is The World of
Jason King (also working title), which
will star Peter Wyngarde, a one-hour
suspense-adventure series spin-off from
Department S, a one-hour adventure
property not yet released in the U.S.

Included in ITC’s production sched-
ule are several specials, some now com-
pleted. They are Carol Channing’s Mad
English Tea Party, slated for NBC-TV,
Sept. 9, 9-10 P.M. NYT; a projected
musical-variety one-hour series starring
Petula Clark, the first to be shown on
ABC-TV in January; a dramatic vehicle
with Elizabeth Taylor for showing on
NBC-TV next season; a 90-minute
trilogy, Female of the Species, starring
Faye Dunaway, Maggie Smith and
Shirley MacLaine; and the two-hour
Hamlet starring Richard Chamberlain
for showing as a Hallmark Hall of Fame
entry on NBC-TV.

ITC said the schedule included fea-

ture films produced for network tele-
cast: Firechasers, with Chad Everett,
Anjanette Comer and John Loder, for
CBS; an untitled Norman Felton pro-
duction for NBC; and two for ABC,
M.A.C.E., produced by Monty Berman,
and another property to be selected.
ITC also has completed The Tribe That
Hides from Man, a 90-minute docu-
mentary filmed in the jungles of Brazil,
and another one-hour documentary,
The Violent Earth, about volcanoes.

Program notes:

Proud country ® Cine-Vox Program-
ming Inc., New York, is placing into
distribution to radio stations 30 hours
of country music programing titled My
Country, My Music. Programing traces
musical events and personalities of
country genre, with emphasis on music
from 1957 to 1970. Ralph Emery is
host and executive producer.

New pact ® Tele-Tape Productions and
Children’s Television Workshop, both
New York, have renewed contract for
CTW to continue to produce Sesame
Street at TTP's second stage. Agreement
stipulates that Tele-Tape, in addition
to its stage, will provide technical pro-
duction facilities and services.

Auto. racing ¥ Metavision, New York
closed-circuit television company, will
televise live via closed circuit, the Cali-
fornia 500 auto races Sept. 6. Firm is
headed by E. William Henry, former
chairman of the FCC.

More music from Capitol ® Volume six
in continuing series of programing and
production music for broadcasters is
being made available to radio and tele-
vision stations by Capitol Records. New
release consists of ten 12-inch records
and provides varying types of music
from country and western to ecological
themes. Majority of selections in volume
six are in 30- and 60-second lengths for
easier commercial use.

Signed for children’s dramas ® Beck-
with Presentations Inc. has signed Alvin
Boretz to write first teleplay for series

*
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of feature-length children’s dramas
which NBC recently commissioned
Beckwith to develop for 1971-72 season.
Mr. Boretz is author of more than 1,000
television and motion picture scripts
and has written for The Defenders,
Alcoa Playhouse, Mod Squad and Hall-
mark Hall of Fame.

CPB grants ® Noncommercial stations
KPFK-FM Los Angeles and wBUR-FM
Boston have each received $25,000 from
Corp. for Public Broadcasting for proj-
ects they proposed in national program-
ing category of CPB's 1970 Public
Radio Program Production Grant proj-
ect. KuaT-FM Tucson, Ariz., and WETA-
FM Washington each received $25,000
in local programing category for news
projects.

New Paar special ® The Jack Paar
Diary, which will depict the star’s en-
counters in Europe, will be on NBC-
TV, Monday, Oct. 5 (10-11 p.m.
NYT). Special, fully sponsored by
American Gas Association, through J.
Walter Thompson Co., New York, is
Jack Paar’s sixth on NBC-TV since
he gave up his regular series on the
network in 1965.

Indian special ® Ktvu(Tv) San Fran-
cisco will feature special programing
on the American Indian on Aug. 24 and
25. The two-day special will feature
film presentations and panel discussions
on tribes from four areas of the coun-
try. Members of Sioux, Cheyenne and
Navajo tribes will take part in special

Hughes plans basketball

Hughes Sports Network will telecast
live 10 Saturday afternoon games from
the Big 10 and Pacific Eight collegiate
basketball conferences starting Jan. 9
and continuing through March 13.
Hughes reported that 43 stations in the
Midwest will pick up the Big 10 games
and 21 stations on the West Coast have
signed for the Pacific Eight. Advertisers
for both conferences include Pabst
Brewing Co., through Kenyon & Eck-
hardt Advertising, Chicago, and Dodge
and Chrysler cars, both through BBDO,
New York. Half of the sponsorship is
still open.

called The American Indian: Man in
Exile. Excerpts of special will be used
in regular daytime programs and prime-
time will be given to the program.

Tennis buffs ® Independent producer
Dick Feldman taped special close-up
sequences during recent U.S. Profes-
sional Tennis Championship match at
Brookline, Mass., for inclusion in future
world championship tennis TV special.
Lewron Television, New York, was as-
signed by Mr. Feldman to shoot
sequences and handle editing and post-
production work.

Ring that bell ® Revival of the format
of former network series Name That
Tune has begun by Tulchin Produc-
tions Ltd., New York. Tulchin sched-
uled taping on Aug. 29 of half-hour

pilot, cost of which Tulchin reportedly
will underwrite. Initially, company
sought outside backers. Firm has signed
Richard Hayes as master of ceremonies.
Tulchin said series will be offered to
stations for evening stripping, Monday
through Friday.

Away the anchor ® Correspondent John
Hart becomes anchor man on CBS
Morning News with John Hart on
CBS-TV (Mon.-Fri.,, 7-8 a.m.), effec-
tive Aug. 31, replacing Joseph Benti,
who is leaving for reassignment to a
foreign bureau. Correspondent Bernard
Kalb, most recently based in Hong
Kong, was named Washington anchor
man for the morning news program,
assuming role being relinquished by Mr.
Hart. Mr. Halb is also joining corre-
spondent Hart on CBS News'’s weekday
Mid-Day Report on CBS Radio, effec-
tive the first week of September. Mr.
Kalb takes over the Tuesday and Thurs-
day anchor port, replacing Mr. Benti,
also in that assignment.

French fry at Chicage ® Wgn-Tv Chi-
cago has announced new 26-week series
of full hour live color musical pro-
grams, International Cafe, which if suc-
cessful in its Saturday 6 p.m. period
this new season on that station may be
offered in tape syndication. Program
features French singer Jean-Paul Vignon
as host and will include the music,
dancing and entertainment of various
countries in contemporary settings.
Series starts Sept. 26.

FquipmentsEngineering

Satellite hopefuls seek more time

Ask FCC to delay deadline; say
further analysis is necessary

Five prospective applicants for domestic
communications satellite systems have
indicated they are working on their ap-
plications but will need several months
to complete them. However, the net-
works say they need three months just
to begin their preparations.

The statements were filed with the
FCC last.week in response to its request
earlier this month asking interested
parties to submit by Aug. 19 estimates
of how much time they will need to
prepare their filings (BROADCASTING,
Aug. 10).

Responses were filed by AT&T, Com-
munications Satellite Corp., Data Trans-
mission Co., Microwave Communica-
tions Inc. and Hughes Aircraft Co., in

addition to the networks.

In their joint response and comments,
ABC, CBS and NBC told the commis-
sion they need about 90 days to analyze
the results of a contracted study by Page
Communications Engineers Inc., and to
analyze proposals advanced by Western
Union and others. Western Union filed
the first—and to date only—application
for a domestic satellite system (BROAD-
CASTING, Aug. 3),

The Page report, submitted to the
networks early this month, concluded
that either a satellite system or a ter-
restrial microwave system could be con-
structed and operated for $15 million to
$30 million a year less than they are
currently paying AT&T. Payments to

AT&T this year would amount to about
$70 million, the networks estimated.

The networks asked the commission
to provide a period during which addi-
tional satellite proposals, with respect
to the time for filing applications, could
be submitted.

They added it is of “major import-
ance” that no policy determinations
blocking the institution of a specialized
systera for program transmission be
adopted by the commission on the basis
of WU s application or others that may
be filed. WU favors restricting domestic
satellite systems to common carriers.

In its response, Comsat recommended
that the commission permit applicants to
make submissions until Oct. 23, and

42 {EQUIPMENT & ENGINEERING)

BROADCASTING, Aug. 24, 1970



Hit Your Market
Every Day

Of The Year
With One Shot
in The 1971
Broadcasting
Yearbook

The most complete and
most authoritative source
of facts about the
business of radio and

television ever published.

The 36th annual edition
of this respected
broadcast encyclopedia
—off the press, 25,000
copies strong, in January
—will contain 650
pages, index-tabbed for
instant reference.

So wide is its range of
information that the 1971
Broadcasting Yearbook
will actually combine 54
different and distinct
directories within a
singie volume . . . 54
directories covering
every possible back-
ground fact needed by
people who work in the
broadcasting business.

They find this invaluable
sourcebook so essential
that it stays on top of

their desks, ready for
constant use. It leads
an active, useful life for
a full 12 months . . .
until the next edition
replaces it.

Your advertisement,
strategically placed in
the pages of the 1971
Broadcasting Yearbook
keeps on making multiple
impressions all year long
—and makes them at the
very times the people
who buy are receptive

to your story.

One display in Broad-
casting Yearbook thus
gives you the impact of a
full year's campaign . , .
continuous performance,
maximum exposure . . .
at minimum cost

Final deadline is
October 1.

Reserve the best
position in the directory
section of your choice.

54 Separate
Directories In A
Single Volumel!

No wonder Broadcasting
Yearbook is the most
reached-for reference
work in the whole
business of television
and radio.

Arranged according to
five major index-tabbed
groups, here's the
treasury of individual
directories you'll find in
the giant 1971 Broad-
casting Yearbook—the
one-book library of
television and radio
information.

A—The Facilities of
Television

TV Station Directory
Call Letters

Canadian TV Stations
Channels

Canadian Channels
Allocations
Experimental TV Stations
Transfers of QOwnership
Newspaper Ownership
TV Applications Pending
Group Ownership
International
Broadcasting

B—The Facilities of
AM-FM Radio

AM & FM Radio
Directories

Canadian AM & FM
Stations

AM Station Call Letters
FM Commercial Call
Letters

FM Educational Call
Letters

AM Radic by
Frequencies

Canadian AM by
Frequency

FM, Frequencies,
Channels

Canadian FM by
Frequency

FM Assignments
Caribbean, Mexican
Stations

College Stations
C—Equipment and
Products

Product Guide
Equipment Manufacturers
FCC Rules & Regulations
Station Application

Broadcastin
1971 Yearhoo

D—Radio and TV
Program Producers and
Distributors

Radio Program
Producers

Television Program
Producers

Television Commercial
Producers

NAB Television Code
NAB Radio Code
Talent Agents and
Managers

Radio-TV News Services
Radio Commercial
Producers

Business, Promotion
Films

Television Processing
Labs

Foreign Language
Programs

Negro Programing
C&W Stations

Major Awards &
Citations

E—Agencies, Reps,
Networks, Brokers,
Schools, Misc.

Radio & TV
Representatives
Network Executives
Regional Radio Networks
Government Agencies
Associations, Societies
Unions, Labor Groups
Attorneys in Radio-TV
Consulting Engineers
Schools

Farm Directors
Advertising Agencies
Major Trends, Events

Washington Headquarters

The 1971 Yearbook
includes new population,
marketing and audience
data: ARB Areas of
Dominant Influence
giving TV stations and
affiliations, county ADI
homes, ADI total homes,
men, women, children;
Markets in rank crder by
ADI households; color
household data; Spot
TV Cost summary and
Spot Radio Budget
Estimator affording quick
calculations of rates for
any time class, length of
spot on frequency basis
for top 10 markets, top
50; top 100.

Plus dimensions of
broadcasting (broadcast
time sales since 1935,
extent of broadcast
editorializing, program
analysis data, recent
books and reference
works published).

Reserve space today.
Call your nearest
Broadcasting office:

1735 DeSales St., N.W. 20036,

(202) 638-1022

New York
444 Madison Ave, 10022,
(212) 755-0610

Chicago

360 No. Michigan Ave. 60601,

(312) 236-4115

Hollywood
1680 N. Vine St. 90028,
(213) 463-3148







Altogether now:.
The best color camera is...

66The TK-44A makes very sharp pic-
tures. Reaction to a recent live ball game
was ‘It’s the finest video ever seen.99
—LeRoy Bellwood, Director of Engineering
KOGO-TV, San Diego, California
Time-Life Broadcast, Inc.
66 The camera has met with excellent re-
action from viewers and sponsors...No
question whatsoever—it beats the day-
lights out of other cameras. Sharpness
of picture, by the enhancer...means an-
other generation of quality tapes.99
—Wayne Barrington, Chief Engineer
WISN-TV, Milwaukee, Wisconsin
“...picture quality is outstanding...
Quality pictures one minute after turn
on.
—Eugene R. Hill, Vice-President, Engineering
Kaiser Broadcasting Corp.
Oakland, California
“Many people have remarked
how much better our pic- &
tures look. Not simply uﬂ‘
the color, but how ';-,ﬁ
much sharper. It’s

a better picture.
—C.E. Miller,
V.P., Engineering
Fisher's Blend Station,
Inc.
KOMO-TV, Seattle,
Washington

66 Ourfolks like the way the picture looks
and the way the camera handles...We
get requests to go on location...agencies
from out of town come to us...We are do-

ing a lot of this work.99
—Rupert Bogan, Director of Engineering

Carter Publications, Inc.
WBAP-TV, Fort Worth, Texas
66 We have been impressed with the con-
struction, the dependability and the
quality of pictures...The pictures are
great and the lack of noise in the black is
beyond belief.99
—Vincent E. Clayton, Director of Engineering
Bonneville International Gorporation
KSL-TV, Salt Lake City, Utah

“They have been used with as little as
25 foot candles of light...and give us
noise free color pictures...We have
worked with all other makes
and models of cameras, but
none compare to the

TK-44A.99

—Larry R. Eskridge, Chief Engineer
WTOG-TV, St. Petersburg,
Florida

Thank you, gentlemen.




Purpose:

To provide national
recognition of outstand-
ing sales promotion
efforts prepared by
Promotion Departments

in the television industry.

This sales promotion
should be designed to
promote facilities,
programming, a TV
station or market,

or the industry.

BPA TV Sales Promotion Awards—1970 |

Eligibility:
Television stations and
station groups, television
representatives and
networks are eligible

to enter.

Membership in BPA is
not a prerequisite for
participation.

Entries:

Entries must be
television sales promo-
tion created and
employed between
September 1, 1969 and
August 31, 1970. Entries
may be submitted in
any form employed. ..
VTR, film, slide, flip-over,
brochure or trade ad(s).

Categories:
There will be two
categories:

Category I: TV stations
in first 10 TV markets
ranked by ADI TV
Households (1969 ARB
Television Market
Analysis)
New York
Los Angeles
Chicago
Phitadelphia
Boston
8an Francisco
Detroit
Cleveland
Washington, D.C.
Pittsburgh
Networks
TV station groups
TV station
representatives

Category Il: TV stations
in all other TV markets

Awards:

There will be a first-place
winner for each
category. Citations will
be announced for
additiona!l entries which
merit recognition.
Winners will be
announced at the BPA
Seminar in November
1970.

Judges:

Selection of the winners
will be made by a panel
of professional
representatives in/or
associated with the
television medium. if, in
the opinion of the
judges, the quality of the
entries is not of

award winning caliber,
the judges can elect to
make no award.

To Enter:

Entries must be mailed
and postmarked by
September 15, 1970. It is
suggested that entries
be sent by registered or
insured mail. Entries
will be returned, collect,
it requested in writing
when entry is submitted.

Organization

Address

Material submitted:

ENTRY FORM

1970 BPA TV Sales Promotion Awards

Submitted by: (name and title)

Category Entered (circle one) | H

videotape Film or Kine

Slides

Other

Entry form must accompany each entry, together with a $10.00 fee.
Make checks payable to Broadcasters Promotion Association. MAIL
TO: BPA Sales Promotion Awards, Harrington, Righter & Parsons,
Inc., 280 Park Ave., New York, N. Y, 10017. ENTRIES MUST BE POST-
MARKED NOTE LATER THAN September 15, 1970.




the recommendation from AT&T was
that the deadline for applications should
be no earlier than Oct. 15. AT&T and
Comsat have reached a tentative plan
whereby Comsat will apply for a satel-
lite system and AT&T will file applica-
tions with the FCC for permission to
construct ground stations. AT&T would
use the Comsat system for domestic
transmission. (BROADCASTING, July 20).

Hughes Aircraft said it is filing with
Teleprompter Corp. and/or others and
that its application would be ready by
Oct. 15.

Data Transmission Co. told the com-
mission it and other subsidiaries of the
parent company—University Comput-
ing Co.—are engaged in negotiations
with regard to a joint participation with
independent firms who would prepare
the application -and operate the system.
The negotiations would be consum-
mated in 30 days, DTC said, but it
would need until Dec. 1 to file the
application. DTC did not identify the
parties with whom it is negotiating, but
said “they are expected to include,
among others, a major aerospace firm
and a communications system supplier.”

Microwave Communications said it is
reaching a final decision as to how
satellite facilities could be integrated
into their service and whether a separate
satellite system is required for MCI
carriers to serve the public adequately.
These studies will be ready for filing
March 31, 1971, it said.

Systems help originate
live, tape color shows

Origination of live and video-tape pro-
grams in color suitable for cable-televi-
sion operators or industrial, medical and
educational applications has been facili-
tated by the introduction of three new
studio system packages by International
Video Corp., Sunnyvale, Calif.

The new “Colorcaster” systems pro-
vide all the equipment necessary, ac-
cording to IVC President Donald F.
Eldridge. Two of the three also provide
for film and slide programing.

Installation and training of operating
personnel are provided by IVC and in-
cluded in the equipment cost. The three
systems range in price from $12,400 to
$47,900 and, according to Mr. Eldridge,
represent a combination of elements of
custom studio systems installed by IVC
during the past few years.

Colorcaster 1 includes one IVC-90
color camera, an IVC-600 color video-
tape recorder, color monitor, audio sys-
tem and cable. It is the lowest priced of
the three at $12,400.

Colorcaster II includes film and slide
projectors, multiplexer, color monitor,
audio system and cabling, plus the IVC-
92 color film chain camera and IVC-

Plans Apollo 16 unit

RCA is developing an earth-controlled
space-TV system that will beam live,
color pictures from the lunar rover ve-
hicle driving over the moon’s surface,
it was announced by the company last
week. An RCA spokesman said the sys-
tem under development for NASA is
scheduled for use in Apollo 16 and in
subsequent lunar exploration missions.
He said it will permit complete earth
command of a color-TV camera on the
moon.

820C color video tape recorder. Includ-
ing installation, cost of this system is
$20,700.

The Colorcaster III is designed to pro-
vide relatively sophisticated color pro-
ductions comparable to commercial
broadcasts. The IVC-90 color camera,
IVC-870 video-tape recorder and color
film chain island with IVC-92 camera
provide the backbone for the system.
Also included is a video switcher and
special effects unit, monitors, assemble
and edit adapter for the IVC-870, audio
console cartridge and recorder, operat-
ing and remote consoles, lighting and
other items for a complete production
studio.

Networks seeking
circuit commitments

Television networks hope they’ve started
something that may get TV commit-
ments for communications satellite cir-
cuits honored on a par with message
traffic.

At a meeting two weeks ago of the
coordinating committee of carriers and
Communications Satellite Corp., plus
representatives of all the networks, NBC
submitted its complaint that it was
short-changed July 4 when the Wim-
bledon, England, tennis matches it had
ordered failed to come through earlier
in the day (except for an 18-minute
segment) because one of the Atlantic
satellites had gone out and priority was
given to message traffic on the remain-
ing circuits. The second program later
in the day from Wimbledon was de-
livered as promised, but NBC was
charged for a double-hop circuit—from
England to the Indian Oczean satellite
to Australia to the Pacific satellite to
the West Coast of the U.S. (“CLOSED
cIrcuIT,” July 13).

The American carriers and Comsat
promised to work out a format that
would honor TV commitments, but
could not give assurances at the meeting
until they had conferred with their
executives. Another meeting was prom-
ised, some time this fall, at which time,
if there is agreement, the proposals will
be submitted to the International Tele-

communication Satellite Consortium
which represents all the owners of com-
munication satellites.

What makes the problem complex is
that even if the U.S. carriers and Com-
sat agree to treat TV on a par with
other traffic in restoration of circuit
outages, this represents only half of the
decision makers. The other half are the
foreign telecommunications entities in
each nation that has an earth station—
and they’ve never denied they are more
interested in message traffic than in TV.

Color TV sales dip 27%
in first half of 1970

The Electronic Industries Association
reported last week that sales of domestic
and foreign color-TV sets in this coun-
try during the first six months of 1970
were down 27.2% (to 2,146,079 units)
over the same period in 1969, with
monochrome set sales off by 10.2%
(to 2,965,131 units).

Total half-year sales of U.S. and for-
eign-made radios were down 6.9% (to
21,660,105 units) compared to the same
period last year, with table models the
only category showing an increase—up
66.9%.

EIA noted “sizable increases” in sales
of magnetic tape recorders and players
in the January-June period, up 26.7%
over the first six months of 1969.

TV-radio set sales by distributors to
dealers during July fought this year's
early downward trend but still lagged
behind July 1969 totals, EIA figures
showed. Color TV set sales were off
by 20.5% and monochrome sales by
8.7% ; total radio set sales were 17.1%
lower than the same month last vear.

EIA’s year-to-date sales totals are as
follows:

Television

. 1970 1969

Cotor 2,304,932 2,943,048
Monochrome 2,330,408 2,703,390
Total 4,835,340 5,648,438

Radio

AM home 2.490,877 3,165,229
FM home 1,471,481 1,995,622
Auto 4,976,821 5.629,327
Total 8,039,179 10,780,178

Translators sought
for Spanish audience

A group of Spanish-language stations
has urged the FCC to permit translators
to distribute UHF programing beyond
a station’s coverage area to reach groups
of Spanish-speaking people.

In reply comments last week on the
commission’s proposal to shift trans-
lator operations from the upper to the
lower portion of the UHF spectrum, the
stations—KWEX-Tv San Antonio, Tex.;
KMEX-Tv Los Angeles, and wxrv(TV)
Paterson, N.J.—supported the measure
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and suggested that translators could be
used separately or in combination with
satellite stations “to reach concentrated
pockets of Spanish-speaking viewers”
who are not now able to receive foreign-
language programing.

The stations had pointed out in com-
ments last month that ‘“‘standing alone,
such minority populations may not rep-
resent a sufficient number . . . to sup-
port a regular television station” and
translators provided a “realistic answer”
to providing needed program service to
minority groups.” They said CATV
would not be an “effective alternative’
because the charges would be directed
to those least able to pay.

The stations acknowledged in their
reply comments that “at certain dis-
tances degradation in signal quality
occurs through use of intermediate

translators or translator relays,” but
said that unattended 1 kw satellites
could overcome this problem and serve
as further translator distribution points.
Illustrating the benefits of such a sys-
tem, they said that using a combination
of translators and a satellite, KWEX-TV
could reach about 100,000 Spanish-
speaking people in and around Corpus
Christi, Tex.

NAB, Rust ask
new tower rules

Two comments filed last week at the
FCC seek changes in a proposed com-
mission rule to increase from 40 to
100 feet the maximum width of painted
bands on antenna towers.

In comments on the proposal, the
National Association of Broadcasters

‘Minicomputer’ helps
control studio light

CBS-TV reported last week that it
has developed a computerized-memory
lighting-control system for television
studios. The system, said by CBS to be
the first of its kind to make use of a
standard “minicomputer,” is in use for
shows prepared for broadcast during
the 1970-71 season.

A small computer memorizes the
patterns of lighting required through
the course of a show and displays all
the information on a conventional TV

monitor. The operator gives instructions
to the computer through the screen on
the television monitor with the aid of
a small pencil-like device called a “light
pen.” (see photo) This activates the
lights through the computer as quickly
as the pace of the show requires. Re-
sult: a speeding up of lighting effects
and an elimination of the huge expanse
of control levers that are common on
manual pre-set lighting controls.

Adrian Ettlinger, a staff consultant to
the network’s engineering and develop-
ing department, developed the new con-
trol system.

and group owner Rust Communications
Corp. asked the FCC to delete the pro-
posed mandatory seven-year conversion
period and specify that existing struc-
tures must comply with the rule at the
time of next repainting.

The FCC proposal was based on
tests conducted by the Federal Aviation
Administration.

The current commission rules require
that antennas be painted with alternate
bands of orange and white one and a
half to 40 feet wide and that the bands
equal about one-seventh of the total
antenna height.

NAB also suggested that action on
the proposal be deferred until “a total
solution can be effected” to increase
tower visibility. Pointing to studies
made for the FAA recommending the
use of black and white bands, NAB
said the commission’s proposal would be
an “interim and inconclusive measure”
that may result in complete repainting
of all antennas in the foreseeable future.
It said the question needs “much re-
search and investigation.”

Rust Communications stated that
while seven years may be a reasonable
average life for tower painting, some
situations require shorter or longer inter-
vals due to variables such as weather
and paint quality. It added that two
coats of white paint would be needed to
cover orange, resulting in additional
costs, especially for stations with mul-
tiple-tower arrays.

Rust also pointed out that the FAA
has not suggested any deadline period
for stations or other structures such as
smokestacks. It would be “unreasonable
and discriminatory” to impose a dead-
line applying only to commission li-
censees, Rust concluded.

Telemation forms subsidiary

Telemation 1Inc., Salt Lake City-
based television equipment mraker, has
acquired the facilities and personnel
of Audio-Video Industries Inc. to form
a new subsidiary, Telemation East Inc.,
with offices in Washington, Cambridge,
Mass. and Norfolk, Conn. District man-
ager of the new firm is Joseph S. Bot-
tali.

8mm for cable

Riker Corp., Clark, N.J., has developed
professional quality 8mm film chain,
with TV shutter and synchronous mo-
tor, for CATV use. Chain handles both
Super-8 and standard 8mm films, trans-
lating them into video and audio signals.
Model 709, selling to cable operators
for $795, is complemented by model
710 Uniplex ($250) and model 177
solid state, l-inch vidicon camera
($995). Model 711 system—including
all three units—sell for $1950.
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Revolting

IT'S OFF WITH THE BRA AND ON WITH THE FIGHT FOR
EQUAL RIGHTS!

WHAT DO WOMEN REALLY WANT??

National General Television has captured the essence of the
women's lib movement in a graphic humorous hour filmspecial.
Hosted by that most articulate gentleman — Ralph Story.
Filmed on location in California and New York.

SOLD:

MARKET STATION REP. MARKET STATION REP.
New York WNEW Metro. Baltimore wJzZ TVAR
Los Angeles KTTV Metro. Atlanta WSB  TeleRep
Philadelphia WTAF H.R.P. Cincinnati WXIX Petry
Boston WBZ TVAR Buffalo WGR Katz
San Francisco KTYU TeleRep Kansas City KMBC Metro.
Detreit. WJIMY T.B.A. Providence WTEY H.R.
Cleveland WUAB Petry Denver KBTY  P.G.W.
Washington, D.C. WTTG Metro. Charlotte, N.C. WSOC  TeleRep
Pittsburgh WIIC TeleRep Dayten, Ohio WHIO  TelePep

St. Louis KPLR Metro. Little Rock KARK Blair
Minneapolis WCCO PGW. Omaha KMTY Petry
Chattanooga WDEF Blair

Secure an option on other contemporary "'specials”
including "THE NUDITY THING," "THE FOUN-
TAIN OF GROOVY" ond "THE WEIRD
WORLD OF WEIRD" when you purchase
"WOMEN ARE REVOLTING".

TELEVISION PRODUCTIONS, INC.
A National General Company

c NATIONAL GENERAL

{212} 752-0300 = 600 Madison Avenue, New York, NY 10022
{213) 937-4100 * | Carthay Plaza, Los Angeles, CA 90054



Promation

MGM merchandising arm
handling pro basketball

MGM Merchandising Corp., a subsid-
iary of MGM Inc., has signed separate
contracts with the American Basketball
Association and its players’ association,
covering their merchandising activities.

Under the contracts, MGM will
handle all merchandising rights in areas
such as motion pictures and television,
apart from game coverage, and indus-
tries including foods, sporting goods,
toys, games, soft drinks, clothing, books,
special films, and franchising. David J.

Jacobson, president of MGM Merchan-
dising Corp., said that in television and
motion pictures, it is conceivable that
training films on basketball could be
produced.

Promotion tips:

Sesame Street hits the road ® Characters
from Sesamne Street children’s show have
scheduled two-week road show in inner
cities of 13 of nation's major metropoli-
tan areas. Such stars as Gordon, Susan
and Big Bird will put on 30-minute stage
presentations to preview series’ second
TV season that opens on Nov. 9. Cities

to be visited are San Francisco, Los
Angeles, Chicago, Detroit, Cleveland,
New Orleans, Atlanta, Washington, Bal-
timore, Philadelphia, Boston, New York
and Jackson, Miss.

PR educationals ® The Word Is Out,
Radio Is In is title of new public rela-
tions workbook on the medium pre-
pared for colleges across the U.S. by
Steve R. Smirnoff, director, special com-
munications, Wisconsin State Univer-
sity, Oshkosh, Wis. 54901. Mr. Smirnoff
tells schools how to prepare public serv-
ice and news program materials useful
to broadcasters.

focusfnfinance -

Earnings nearly doubled
in 6 months, Cowles says

Cowles Communications Inc.,, New
York-based multiple-station owner and
publisher, nearly doubled net income and

Advertisement

we’'ll share
your exposure
to Broadcasters
Liability

losses

You probably know how much you
could afford to pay if you lost a
suit for libel, slander, piracy,
invasion of privacy or copyright
violation. Here’s how to handle a
bigger judgment: insure the
excess with Employers. We have
the experience and the personne!
to help you set up a program and
to assist in time of trouble. Write
for details. Our nearest office will
contact you at once.

Employers Reinsurance Corp.,
21 West 10th, Kansas City,
Missouri 64105. Other U. S.
oftices: New York, San
Francisco, Chicago, Atlanta.

per-share earnings in the first half of
1970 (BROADCASTING, Aug. 17). Com-
pany credited the substantial increase in
consolidated net income of more than
$1.2 million to extraordinary credits
such as the gain on the sale of the Star
Publishing Corp. (San Juan Star in
Puerto Rico) to Scripps-Howard for
$9.75 million, and sale of stock in Tele-
vision Communications Corp. last Janu-
ary providing $709,000 after provision
for taxes.

The company said it had a net loss
of $1,152,000, before extraotdinary
credits of $3,909,000 resulting mainly
from the sale of the San Juan paper
and leaving a net income of more than
$2.7 million. In the comparable period
of 1969, the extraordinary credit was
$859,000. Reduced advertiser budgets
during the current economic slowdown
were cited as responsible for the loss,
before extraordinary credits.

For the first half of 1970 ended June

30:

1970 1969
Earned per share s 069 8 0.37
Revenues 78.029.000 85,234,000
Net income 2,757,000 1.481,000
Shares outstanding 3,986,587 3,968,587

Commerce expects drop
in'70 TV profits

According to industry projections re-
leased last week by the Department of
Commerce, television broadcasting this
year will enjoy a three percent gain in
revenues over 1969. Profits, however,
will decline because of increased costs,
with 1970 pre-tax income falling from
1969’s high of $553.6 million to a level
near $450 million.

The forecasts are contained in “The
Economy at Midyear 1970,” a publi-
cation of Commerce’s Business and

Defense Services Administration. Data
on the communications industries was
compiled by the communication and
electronics division.

Television revenues next year, Com-
metrce predicted, may reach $3,180 mil-
lion (net time sales plus talent, pro-
gram and other revenues), making 1971
the first $3 billion year for the industry.
But costs—which Commerce estimated.
would rise 9% next year—will put 1971
pre-tax income at around $540 million.

Because of the loss of cigarette spot
business next January and the potential
impact of prime-time programing re-
strictions on the networks next year,
Commerce said the industry would have
to generate more than $500 million in
new business in 1971 to reach the pro-
jected $3,180 million level of revenues.

“Advertising budgets are under close
scrutiny, and competition for the ad-
vertising dollar is unusually keen,”
Commerce noted.

The FCC released its compilation of
television’s 1969 financial showing last
month (BROADCASTING, July 27).

Memorex income up 26%

Memorex Corp., Santa Clara, Calif.,
manufacturers of magnetic tape prod-
ucts reported a 26% increase in net
income and a 34% rise in sales for
the six-month period ended June 30,
compared to last year. The company
did not release figures for the second
quarter, however, comparisons between
first-quarter and six-month statistics
show a five cents per share increase in
second-quarter earnings over the previ-

ous year.
For the six months ended June 30;
1970 1969
Earned per share 104 ¢ 0.83
Revenues 47,704,000 35,703,000
Net income 3,884,000 3.073,000
Shares outstanding 3,733.000 3,686,000
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Company reports:

Columbia Cable Systems Inc., Westport.
Conn.. group CATV operator, reported
wieieased revenues and net income for
the nine months ended June 30:

1970 1969
Earned cer Share $ 027 § 0.04
Rever .es 2.472.000 2,17t.000
Net income 164,000 33.000
Aviaye shates
outstaniding 945.193 874,128
Note: ldoy hgures iestated to reliect resulls of

acquired curipanies on basis of pooling of inter-
esis. 1969 nel wncome jigures are alter non-cash,
non-recurnng  charge of $157.000 or $0.18 per
shate. lor wnte off of Florida and Ballinger, Tex..
plands, rebuildig of wmen 1S con.pleted.

Combined Communications Corp.,
Phoenix-bascd group broadcaster. re-
ported a 30.7% increase in nct income
for the six months ended June 30:

1970 1969
Earred car share H 024 § 0.24
Gross 1ee-rue 10,973,273 8,228,349
Net ceme 473,548 362.415
shares wutstanding 1.944,794 1,538,164

Doremus & Co., New Yurk-based ad-
vertising and public relations agency. re-
ported a 31¢% decrease in net income
for the threc months cnded June 30.
and a 2.8% decrease in net income for
the first six moaths of 1970.

I he vompany also declared a regular
quarterly dividend of 8 cents per share
on cotnion stock uwned by sharchold-
ers of recoid July 31.

For the six months ended June 30:
1970 1969
tarned per shaie $ 048 §$ 0.49
yiss billings 22.199,000 22.073.000
Net incore 206.000 212.000
Nales 963 figures restated lu rellect acGuisition

& dvorlaty Adveritsing Ine as g pucbing of in-
terests, ra <a-rel-sha-e fig.-es based un 430.513
average .. i.wer of shares uu.istanding.

LaRoche, McCaftrey and McCall Inc.,
New  York, reported almost doubled
catniugs per share from 29 cents to 57
cenis for the first half of 1970,

For the six months ended Junce 30:

1970 1969
earned per share $ 057 8§ 029
et -ceme 3367w 178,000
Biltings 126.409,000 21,076,000

MCA Inc., Universal City, Calif.. parent
carpoiation of Universal Studios. re-
poried revenue increases but declines in
net income for the six month period
eunded June 30. Second yuarter stalistics
also reflect higher sales but lower in-
come trend.

For the six months ended June 3U:

1970 1969
Earned per share 3 078 § 1.02
R..e..33 133.419.000 129.834.000
Net ncome 6,342.000 8,145,000
Shares zuis.anding 8,174,263 7.981,876

National General Corp., Los Angeles-
based diversified firm with major leisure-
time interests, reported about a $2 mil-

BROADCASHING. Auy. 24, 1970

lion decline in operating income for the
six-month period ended June 30, com-
pared with last year. The company also
shows a $325,000 decline in net income
for the same period. Revenues were up
ncarly 14% for the six month peried.
For the six months ended June 30:

1970 1969
Earned per share S 133 § 1.43
Revenues 256,372,000 224.167,000
Net income 6.860,000 7,185.000
Shares outstanding 5,154.000 5.040,000

Note: 1996 figures restated ic account for acquisi-
tion of Wygod, Weis, Florin Inc. as pooling of in-
terests. Extraordinary items amounted to $1,364,000
or 26 cents per share in 1970.

Ogilvy & Mather International Inc.,
New York, reported an increase in net
income and in billings for the first six
months ended June 30:

1970 1969
Earned per share S 1.14 1.05
Billings 122,958,834 111,343.444
Fees and commissions 19.677.819 16,989,839
Net income 1,249.740 1,184,478

Rahall Communications Corp., St. Pe-
tersburg. Fla., group station owner. re-
ported an increase in gross revenues of
55% and an increase of 37% in net in-
come for the six months ended June 30:

1970 1969

Earned per share $ 029 § 0.26
Gross revenues 4,080,792 2.625.017
Broadcasting revenues 2,184.075 2,005.233
Net ncome 298,694 252,909
Average shares

outstanding 1,025,297 847.089
Note: 1969 net income includes extracrdinary

credit of $35,000 or 4 cenls per share.

Tele-Communications Inc., Denver-based
multiple CATV and microwave systems
operator, reported a 43% increase in
revenues, a 32% increase in CATV rev-
enues and a 98% increase in microwave
revenues for the first haif of 1970.

Bob Mugness. president, also reported
TCI's entry into TV network trunking
service with an NBC feed from Denver
to Salt Lake City, already completed.

1970 1969
Earned per share $ 006 § 0.02
Total revenues 3,702.412 2,591,934
CATV revenues 2,858,005 2,164.805
Microwave revenues 844,407 427.129
Net income 154,773 38,015
CATV subscribers 87.850 69,363
Shares outstanding 2,735.830 2,251.980

Notes: Figures based on average shares ouistand-
ing: 2.656,641 in 1970 and 2,108,068 in 1969.
Microwave revenues do not include intercompany
microwave charges of $375,928 in 1970 and $290,-
178 in 1969,

Vikoa Ine., cable television systems op-
erator, manufacturer of equipment for
CATV and producer-distributor of TV
programing, reported last week an in-
crease in sales and a net loss for the first
six months of 1970.

Theodore Baum, president, said the
decrease in earnings was attributable to
softness in the economy, high copper
and labor costs as related to selling
prices, continuing restrictions on CATV
construction and an estimated loss on a
transaction with San Jose Cable Co.
amounting to $325,000.

For the six months ended June 30:

1970 1969
Earned per share (3 0.07) § 0.40
Gross revenues 12,863.000 12,702,000
CATV revenues 1,214,000 793,000
Average shares
Net income (157.000) 749,000
outstanding 2,316,000 1,868,000

Ampex quarter income drops

Ampex Corp.,, Redwood City, Calif,
broadcast equipment manufacturer, re-
ported a sharp decline in earnings for
the first quarter of its fiscal year. The
reduction was attributed to the de-
pressed economic climate which low-
ered orders and to start-up expenses
associated with several new product
lines to be introduced this year. William
E. Roberts, president, noted that pro-
duction would reach its peak at the
end of the second quarter and would
generale improved sales and earnings in
the last half of the year.

and an application filed with the FCC 1970 1969
Aot Earned h s 0.05§ 0.29
B s'mllar, CBS feed. R:;ne:uepser e 64,528,000 68,558,000
For the six months ended June 30: Net Income 519,000  3,093.000
Rapid-Q
- ape
 Gartridges
Equipment -y
’ e g ? ¢
7 : ® Automatic fast-forward rapid cue = |atest integrated circuitry —
—~ minimizes wait between messages most compact recorder- -+

® Exceeds all NAB standards

m Stereo or monaural

m Full logic switching — without relays

reproducer available &
s Proven servo-controlled drive

=~ m Desk-top or rack-mount ?

VISUAL ELECTRONICS CORPORATION
356 W. 40th St., New York, N. Y. 10018 m (212) 736-5840
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The Broadcasting stock index

A weekly summary of market activity in the shares of 103 companies

associated with broadcasting.

Approx. Total Market
Shares Capitali-
Stock Ex- Closing Closing Closing 1970 Out zation
symbol change Avgust 20 August 13 August & High Low (000) (000)
Eﬁrg.dc.s“n’ ABC N 23% 22% 23% 9% 19% 7,073 162,679
AS| Communications 0 2V 2% 2% 7 2% 1,789 4,920
Capltal Cities ccB N 22% 21%2 23% 36% 19% 6,061 141,646
CBS CBS N 24% 25% 26% 45% 24% 26,512 729,080
Corinthian CRB N 25% 24 26Y2 33% 19% 3,384 93,466
Cox cox N 13% 13% 13% 24% 10% 5,789 77,399
Gross Telecasting GGG A 9% 9% 9% 17% 9% 803 8.632
Metromedia MET N 13% 12% 14% 22%s Y, 5733 82.383
Pacific & Southern o Y 9% 9%z 23 7% 1,636 13,906
Rahall Communications o] 5% <] 6 16%2 [ 1,040 6,240
Reeves Telecom RBT A 3% kETY 3% 15% 2 2,288 7.139
Scripps-Howard 0o 172 12% 16% 24 15% 2,589 45,308
Sonderling SOB A 16% 16% 17% 34% 10% 291 18,581
Starr Broadcasting $BG M 9 8% 9 18 Th 461 4,610
Taft TFB N 18% 17% 19% 29%. 13% 3,712 7.238
Total 69,861 $ 1,403,227
Broadcasting with other major interests
Aveo AV N Y 9% 10% 25% Ve 11,469 117,557
Bartelt Media BMC A 5% 5% Sl% 14 3V 2,254 11.540
Boston Herald-Traveler o] 27% 272 272 43 25 574 15.498
Chris-Cralt CCN N 5% 5% 5% 1% 45 3,660 20,130
Combined Communications o} 6% 6% 6 16V2 ] 1.938 12,113
Cowles Communications CwL N 3Va 3% kEA 10% e 3.969 14,368
Fuqua FQA N V% ™ 9 31¥% 9 6.190 57,258
Gannett GCI N 21% 22% 23 29Yx 18% 7117 163.791
General Tire GY N 16%2 15% 16% 20% 12% 18,434 317.987
Gray Communications o] 4 4 4 7% 4 475 1.900
Lamb Communications o] 2 2% 2% 6 2 2,650 7.288
Lee Enterprises LNT A 12% 12% 14% 20% 12 1,957 27.633
Liberty Corp. Lc N 15% 15 15% 21% 13 6,744 101,160
LIN o] 4V 4% IYe 11 3% 2.244 12,903
Meredith Corp. MDP N 19% 20 19% 44% 18 2,779 55.580
Outlet Co. oty N 12% 12 10% 17% 10 1,342 14,427
Plough [nc. PLO N 58Y% 59 60% a5 55 5.880 455.800
Post Corp. o] 9 9 Ve 17% 8 713 8,774
Ridder Publications o] 12% 13 13% 22 9%2 6,217 84.676
Rollins ROL N 25 24% 25% 40% 19% 8,034 206.876
Rust Craft RUS A 19 19% 19 2% 18% 1,159 21,731
Storer SBK N 18% 17% 18 30% 14 4,223 69,680
Time Inc, TL N 3% 2% 2Y 43% 25% 7.257 261.252
Trans-National Comm. o} Y2 % ¥ 4%z Y2 1,000 870
Turner Communications o] 2% 3 3 8% 2% 1,328 3,984
Wometco WOM N 17% 17% 18v2 20% 13% 5.817 102,496
Total 116,434 $ 2,165,272
CATV
Ameco ACO A 4% 4% 4% 18 4V 1,200 6.300
American TV & Comm. o] 10% 12% 12% 22V 10% 1,775 21,744
Cablecom-Generat CCG A 8% 8% 9% 23% 7% 1.605 16,243
Cable Information Systems o} 2% 2% 3 3 % 955 2.865
Citizens Finance Corp. CPN A 10 1 11 Ve 17%2 Y% 994 10,308
Columbia Cable 0 7 TV TYa 15% 6% 900 6,750
Communications Properties o] 6% 6% 6V 10% -] 644 4,186
Cox Cable Communications o] 12% 12 13%: 24 12 3,550 48,813
Cypress Communications o] 6 A, ] 7% 17% 6 1.887 14,624
Entron ENT A 3 3 3% a% 2% 1,320 3,960
General Instrument Corp. GRL N 12% 13 14% 0% 1% 6.250 93,750
H & B American HBA A 16% 16% 18%s 0% 12% 5,283 97.736
Sterfing Communications o] 4¥z 5 5 TV 3 1,100 4,950
Tele-Communications o] 9 9 9 209 9 2,704 25,688
Teleprompter TP A 547% 56% 64, 133%2 46 1,161 4433
Television Communlcations [¢] [} 6 6% 18% 5% 2,816 17,600
Vikoa VIK A 6% 6% 8% 272 6% 2.228 17.824
Total 36,372 $ 397,774
l96\BC—E. H. Erlick sold 5,500 shares, leaving bought $10,000 worth of such stock, totaling

Stock trading
by insiders

The Securities and Exchange Commis-
sion has reported the following stock
transactions of officers and directors and
of other stockholders owning more
than 10% of broadcasting or allied com-
panies in its Official Summary for June
(all common stock unless otherwise in-
dicated) :

B Adams-Russell Inc. (CATV)—C, J. Adams sold

5,000 shares, giving him a total of 39,260, and his
wife a total of 11,200,

8 American TV & Communications Corp.—D. H.
Dittrick bought 2,000 shares, totaling 10,000.

8 Ampex Corp.—E. P, Larmer bought 100 shares,
totaling 100. A. M. Poniatoff bought 500 shares,
giving him a total of 2,095, A. E, Ponting bought
500 shares, totaling 1,000. R, J. Weismann bought
400 shares, totaling 3,400, A, M, Adams bought
338,000 womth of 514% coavertible debentures,
giving him a total of $38,000 worth of such stock.

® Burnup & Sims (CATV)—C. W. Cox through
trading account bought 12,200 shares, and sold
12,008 shares, leaving 100, M, L. Pieper bought
1.000 shares in private purchase, totaling 2,737,
T. R. Pledger bought 3,500 shares. giving him a
total of 6,000. R, V. Sims sold 8.875 shares in a
private transaction, leaving 209.062 personally and
42,975 as trustee,

B Cablecom General Inc.—J. B, Poor bought
$65.000 worth of 6Y%% convertible debentures,
totaling $65,000, W, L, Westerman, as executive,

8 Capital Cities Broadcasting Corp.—J. B. Fair-
child sold 300 shares personally and 1,500 shares
as custodian, leaving 12,686 personally and 2,500
as custodian,

B Chris-Craft Iodustries—A, G. Erpf sold $50,-
000 worth of 6% convertible debentures, leaving
none, H. J. Siegel bought 500 convertible pre-
ferred stock shares, totaling 155,560; as custodian
Mr. Siegel bought 800 shares of convertible pre-
ferred stock, totaling 3,194,

8 CBS—C. C. Brown bought 100 shares, giving
him a total of 522.

8 Columbia Pictures Industries—M. N. Felsinger
bought 400 shares, totaling 400.

B Comsat—L. C. Meyer bought 100 shares, total-
ing 130 individually and 20 as custodian. J. J
McTernan Jr. bought 100 shares, totaling 100,
8 Conrac  Corp.—Dwight Whiting bought 1,000
shares, totaling 3,830 individwally and 1,200 in
trust,
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Approx. Total Market
Shares Capitail-
Stock Ex- Closing Closing Closing 1970 Out zatlon
symboi change August 20 August 13 August 6 High Low (000) (000)
Programing
Columbia Pictures CPS N 8% 9% 9% 32 8% 5.942 60,133
Disney DIS N 92vs 92% 100% 158 92% 5,133 549,231
Flimways Fwy A 6% 6% 7 18% 6%s 1,700 11,679
Four Star International o] 2 1% 2% 4 1% 666 1.865
Gulf & Western aw N 12% 11% 12% 20% % 15,362 193.868
Kinney National KNS N 22, 21Y 24% 36 21 9,067 226.675
MCA MCA N 13%2 13% 13% 5% 11% 8.195 114.730
MGM MGM N 13% 12% 14Vs 29% 12% 5,843 92,027
Muslc Makers Group 0 2% 3 3 9 2¥, 589 1,914
National General NGC N 13% 12% 14% 20% 9 4,910 70,556
Transamerica TA N 1% 12% 13% 26 1% 63,630 859,005
20th Century-Fox TF N ¥ 7% 8% 20% 6 8,562 67,383
Walter Reade Organization 0 2% 3 kI 13% 2%, 2312 7.514
Wrather Corp. WCO A 5% 5% 6% 10% 4% 2,211 14,637
Total 134,122 $ 2,271,017
Service
John Blair 8J N 1Y% 12% 13 23% 10% 2,605 34.178
Comsat cQ N 36Ys 36% 7% 57% 25 10,000 395.000
Creative Management o] BYa 7V 7Y% 14%: 4% 1.075 8,600
Doyle Dane Bernbach o] 14% 14% 14% 24%: 14 1,924 26,455
Foote. Cone & Belding FCB N %2 % 8 12% TV 2.167 18,680
Grey Advertising o] 7Y% v 72 13% 6% 1,207 9,354
LaRoche. McCaffrey & McCall (o] 9 9V 10 17 9 585 6,143
Movielab MoV A 2% 2% 2% 7% 2 1.407 2,983
MPO Videotronics MPO A 5% 5% 6 % 4% 558 3.627
Nielsen 0 32% 30%z a2Vs 42 26% 5,299 182,816
Ogilvy & Mather 0 167 16V 17% 22% 15 1.096 20,002
PKL Co. PKL A 3% % 2% 12% 2% 740 1.939
J. Walter Thompson JWT N 21% 22% 23% 38 21¥% 2.773 69.325
Wells, Rich, Greene WRG A 5% 5% ] 8% 5% 1,581 10,671
Total 3,017 $ 789,773
Manufacturing
Admiral ADL N % 6%z 6% 14% 6%z 5.158 38,685
Ampax APX N 14Yz 13%2 14%2 48Yz 13% 10.846 166,307
CCA Electronlcs o] 2% 1% 1% 5 1% 800 1.800
Collins Radio CRI N 1% 10% 1MY% k12 9 2.968 34,488
Comouter Equipment CEC A 4 % 3% 12% vz 2.406 10,514
Conrac CAX N 1% 12 12% 32% 1 1.254 15.048
Ganeral Electric GE N 76Y 73% 75% 77% 60% 90,884 7,008,974
Harris-Intertype HI N 44 4% 42% 75 6% 6.357 266.994
Magnovox MAG N 29% 28% 29 38% 22% 16.401 508.431
M MMM N 81%2 79% 80% 114% hal 56.058 4,526,684
Motorola MOT N 9% 8% 39%s 47% 31 13.334 531.627
RCA RCA N 23% az% 22%, 34% 18% 66.926 1.564,060
Reeves Industries RSC A 2% 2% 5% 5% 2%a 3.446 10,338
Telemation [o] 9Ye 9% 10 24 9 1.080 10,530
Visual Electronics VIS A t t t 10% 1 1,357 2,198
Woestinghouse WX N 64 63Y% 66 % 69%. 53% 39,685 2.619.210
Zenith Radio ZE N 32% kiR 3% 37 22Y% 19,020 587.147
Total 337,880 $17,903,038
Grand total 727,786 $25,036,348
Standard & Poor Industrial Average 85.09 81.75 84.51
N-New York Exchange Shares outstanding and capitalization as of Aug. 3.
A-Amarican Stock Exchange Over-the-counter bid prices supplied by Marrlll Lynch.
M-Midwest Stock Exchange Pierce. Fenner & Smith Inc.. Washington.
O-Over-the-counter {bid price shown} t Trading suspended July 16 by American Stock Exchangs.
m Cowles Communications—C. B. Brakefield Nicholson bought 2,500 shares. Nelson Straw-  shares, leaving 11,300,

bought 1,000 shares, totaling 4.000. C. S. Hanson
sold 4,350 shares, leaving 7,650,

8 Cox Broadcasting Corp.—M. S. Kievman bought
300 shares, totaling 500. R. D. Rice bought 200
shares individually and 100 shares as custodian
totaling 328 individually and 100 as custodian.

® Creative Management Associates Inc—L. M.
Rosenthal, through trading account, bought 23,850
shares and sold 975 shares, leaving 38,869,

m Cypress Communications—T. W. Kolle Jr.
through partnership bought 1,060 shares and sold
910 shares, leaving 725.

® Downe Communications—Eric M. Javits sold
32,500 shares, leaving 57,500.

® Filmways Inc.—John R. Schoemer bought 450
shares, totaling 858.

® Fuqua Industries Inc.—Robert H. Brethen
bought 1.000 shares, totaling 1,000. R, S. Divine
sold 2,601 shares, leaving 459; Mr. Divine sold
127 warrants, leaving 23. Gerrard N. Letourneau
bought 1,000 shares, lotaling 1,001. Eddy G.

bridge bought 3,000 shares, totaling 68,066; his
wife and son sold 1,111 shares, leaving none.
Mr. Strawbridge bought 2,000 warrants, totaling
5,200; his wife and son sold 55 warrants. leaving
none. Hiram M. Nowlan Jr. bought 1,000 war-
rants, totaling 1,000.

® Gannett Inc.—Paul Miller sold 600 shares, leav-
ing 62,343.

m General Electric Co.—R. H. Beaton sold 107
shares. leaving 1.664. J. T. Coe, through incentive
plan, acquired 152 shares, totaling 1,098. L. 1.
Wood sold 1,000 shares, leaving 1,677,

m General Instrumeni—F. C. Rummel bought
$10,000 worth of 41.% convertible debentures,
totaling $10,000.

m General Tire & Rubber Co.—T. E. Pittenger
bought 500 shares, totaling 1,095.

m Grass Valley Group Inc.—W. T. Bacon Jr.
sold 900 shares, leaving 1,600; his family owns
1.300 shares.

m Grey Advertising—R. L. Humphreys sold 1,200

B Guif & Western Industries—R. T. Abbott Jr.
sold 300 shares, leaving 2,100. Mr. Abbott sold
100 warrants, leaving 11.450. C. G. Bluhdorn
bought 16,024 shares, giving him a total of 409,-
000; Mr. Bluhdorn sold 2,000 warrants, leaving
67,500, Through corporation Mr. Bluhdotn owns
472,892 shares, Mrs. F. 5. Levien bought 7,000
shares, totaling 220.000. G. A. Smathers bought
500 shares, totaling 600.

# Kaufman and Broad Inc. (CATV)—Louis Berko-
witz bought 9,750 shares, totaling 9,783. B. J. Fen-
more bought 9,750 shares, totaling 11,250. R. W,
Fish bought 9,750 shares, giving him a total of
9,750. E. S. Rosenfeld bought 1,350 shares, total-
ing 49.914; with his wife they bought 8,100 shares,
totaling 8,100. W. J. Schworer Jr. bought 9,750
shares, totaling 9.750. E. B. Stulberg bought 11.362
shares, totaling 29,034. Keystone Custedian Fund
Series S-4 dispensed of 86,100 warrants, leaving
108,900 warrants.

m Kinney National Service—S. L. Lewis bought
10,000 shares, totaling 10,000; his wife bought
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5,000 shares, totaling 5,000; his son bought 2,000
shares, totaling 2,000. Morton Rosenthal, his wife
and brother as trustees sold 1,000 shares, leaving
95,620; his adult children sold 100 shares, leaving
3,120; his wife sold 203 shares, leaving 100,

8 Lee Enterprises Inc.—W. J. Rothschild bought

400 shares, totaling 17,004. R. P. Galligan, in

joint tenancy, bought 300 shares, totaling 723.

lhn(rss OCO D. Waterman Jr. bought 100 shares, total-
8 .

m Magnavox Co—C. H. Fezell sold 2,000 shares,
leaving 9,400. J. W, Schrey bought-4,100 shares,
leaving 16,013,

B Memorex Corp.—P. C. Hale's chitd seld 200
shares, leaving 1,900; Mr. Hale as trustee sold
400 shares leaving 3,800. Gordon MacBeth bought
2,438 shares, totaling 10,450. L. M. Wilson bought
739 shares, giving him a total of 2,339,

m MCA Inc.—Edd Henry bought 500 shares, fotal-
ing 22,565. C. B. Thornton bought 400 shares,
giving him a total of 1,075,

B Meredith Corp.—C. W, Aurand bought 100
shares, totaling 200.

8 MGM—C. L. Killion sold 1,900 shares, leaving
19,100. Benjamin Melnjker sold 1,000 shares,
leaving 17,013,

B Metromedia Inc.—A. T. Birsh bought 1,000
shares, totaling 2,022, George Etkin bought 300
shares, giving him a total of 2,499. M. L. Mc¢-
Kenna bought 100 shares, totaling 600. Mrs. A. L.
Schwartz bought 200 shares, totaliniqsoo. J. B,
Sias sold S00 shares, leaving 20, 8. C. M
Weber bought 200 shares, totaling 200.

8 Motorola Inc—J. F. Mitchell sold 500 shares,
leaving 518.

B National General Corp.—Willlam E. Newcomb
sold 5,288 shares, leaving 8,000. M. C. Klein sold
750 warrants, leaving none.

B A. C. Nielsen Co.—J. R. Erickson sold 100
shares, leaving 50. H E. Nickelson sold 100 shares,
leaving 3,181. M. E. Goodin sold 2,500 shares of
class B common, leaving 17,500.

m PKL Co/5—W. A, Murphy sold 1,200 shares,
leaving 1,400, Frederic Papert bought 300 shares,
giving him a total of 55,196. Peggy Prag sold 500
shares, leaving 2,500.

® Pacific & Southern Broadcasting Inc.—Hey-
wood Fox, through Fox Wells & Rogers, sold
2,000 shares, leaving 517,396 held through that
company. J. O, Glibert bought 285 shares, total-
ing 10,770.

m Plough Inc.—W. E. Bush bought 120 shares,
totaling 900. J. C. Dillijon sold 2,100 shares, leav-
ing 20,510. Cooper Turner bought 100 shares,
totaling 500.

m RCA Corp.—D. L. Mills sold 6,500 shares, leav-
ing 8,976.

® Reeves Telecom Corp—E. L. Glockner $0ld
500 shares, leaving 94,802, G. H. Walker Jr.,
through G. H. Walker & Co., sold 100 shares,
leaving 1,000 held through that company.

& Republic Corp.—R. F. Schmid bought 2,000
shares, totaling 4,250. R, H. Wessler bought 1,000
shares, totaling 3,000,

B Rollins Inc.—R. R. Rollins, throu trust,
bought 200 shares, totaling 48,400 held through
trust.

m Signal Co.s—L. A. Green, through trust for
child, sold 2,972 shares, leaving 31,334 individually
and notie in trust.

m Sonderling Broadcasting—A. H. Becker sold
1,000 shares, leaving 6,000. Egmont Sonderling
sold 2,100 shares, leaving 219,280.

| Sterling  Communications—Salvatore
dino bought 300 shares, totaling 500.

M Storer Broadcasting—Grady Edney sold 3,375
shares, leaving none, Bill Michaels bought 3,900
shares, totaling 30,000. J, P. Storer sold 1,000
shares leaving 24,250 individually and 600 held by
:J_L:’.ﬁl:ooF W. Sullivan bought 100 shares, totaling

m Techoicolor Inc.—J. T. LaFollette bought 1,000
shares, totaling 1,000. G. L. Murphy sold 1,100
shares, leaving 457,

® Transamerica Corp.—J. R. Dant bought 1,500
shares, totaling 10.158; Mrs. Dant bought 500
shares, totaling 3500. W. J. Holcombe bought
3,202 shares, totaling 3,202. Henry Salvatori
bought 1,000 shares, totaling 8,369. D. A. Tapley
sold 2,162 shares, leaving 110 persopally and 313
in savings plan.

B Vikoa Inc.—Robert Baum sold 6,000 shares,
leaving 167,576.

B Walt Disney Productions—D. B. Tatum sold
600 shares, leaving 1,040. Framklin Waldheim
bought 500 shares, totaling 1,540.

@ Walter Reade Organization—Matthew Huttner
bought 42,000 shares, totaling 175,935; his wife
bought 1,560 shares, totaling 7,222,

@ Wells Rich Greene Inc.—M. W, Lawrence
bought 100 shares, totaling 225,850.

Miseren-

m Westinghouse—C. H. Bartlett sold 1,000 shares,
leaving 2,335. R. D. Blasier sold 100 shares, leav-
ing 4,840. L. E. Kust sold 100 shares, leaving
1,664. J. W. Simpson sold 3,000 shares, leaving
7.150. F. E. Spindler_bought 900 shares, giving
him a total of 2,101, R, H. Wagner bought 4,800
shares, totaling 7,198.

u Wometco Enterprisess—R. A. Renick sold 1,900
shares of class A common, leaving 35,124,
Frances Wolfson, through corporations, bought
105 shares, totaling 168,690. Louis Wolfson II,
through corporations, bought 105 shares, totaling
173,497. Michael Wolfson, through corporations,
bought 105 shares, totaling 173,497. R. F. Wolfson
sold 400 shares, leaving 8,761. Investors Stock
Fund disposed of $484,000 worth of 514% con-
vertible subordinate debentures, leaving $1.692,-
000 worth of such stock. F. Wolfson sold $2,000
worth of 514% convertible subordinate debentures,
leaving $8.000 worth of such stock. L. Wolfson II
sold $2,000 worth of such stock, leaving $8,000.
M. Wolfson, through employes trust bought $56.-
000 worth of 5%% convertible subordinate de-
bentures, totaling $160,000 worth of such stock.
B Wrather Corp.—Gene¢ral TV Inc., in _private
transaction, sold 16,000 shares, leaving 308,219.
J. D, Wrather Jr. bought 16,000 shares, totaling
480,459

®m Zenith Radio Corp.—J. E. Brown sold 500
shares, leaving 21,900. E. M. Schroeder sold 200
shares, leaving 2,1

Meredith reports
24.3% earning drop

Meredith Corp., Des Moines, Towa, pub-
lisher and group broadcaster, reported
a 24.3% decline in earnings despite an
8.8% increase in revenues for fiscal
1970.

Meredith also reported that fourth
quarter earnings of $311,626 were down
$1,251,486 or 80.1%. Fourth quarter
operating earnings per share were 12
cents as compared to 55 cents the pre-
vious year.

For the year ended June 30:

1970 1969
Eamned per share $ 232 % 3.67
Revenue 143,868,833 132,189.608
Net income 6,419,031 10,192,240
Average shares
outstanding 2,762,293 2,779,406

Note: 1969 net income figures include extraordi-
nary income of $1,711,135 primarily gain on sales
of 50% interest in Meredith-Avco Inc., CATV sys-
tems operator.

CBS sales up slightly;
earnings stay at '69 pace

CBS Inc. earnings for the first six
months of 1970 were exactly even with
last year's period, but revenues for
those 26 weeks ended July 4 represented
an increase from $519.4 million to
$593.7 million.

The figures, released last week, had
been reported earlier by CBS as esti-
mates (BROADCASTING, July 20).

The CBS statement said net sales rose
$24 million in the second quarter with
per-share earnings off one cent from
61 cents in the like period in 1969 to
60 cents in 1970.

For the 26 weeks ended July 4 (June
28 in 1969):

1970 1969
Earned per share s 110 $ 1,10
Net saies 593,793,000 519,403,000
Income before taxes 58.874,000 60,207,000
Net income 30.222.000 30,222,000

TCI earnings show
a big leap forward

Tele-Communications Inc., Denver,
multiple CATV owner, reported a 43%
increase in revennes in the first six
months of the year, with earnings per
share up 200% .

TC1 also reported that company
revenues from microwave service al-
most doubled, while cable TV revenues
were up by 32%.

TCI President Bob Magness told
stockholders that among the factors
contributing to the company's growth
was the FCC's actions permitting spe-
cialized common carriers to serve geo-
graphical areas, and that TCI has filed
applications to provide such services.

In reporting on its microwave busi-
ness, TCI stated that its service to NBC,
feeding that network's TV signals from
Denver to Salt Lake City, would soon
be joined by a second, CBS. The NBC
service began last May and includes
common carrier service to other Inter-
mountain NBC affiliates. A contract for
TCI to carry CBS television network
programs to CBS affiliates in the Inter-
mountain region was signed a month
ago, and applications for FCC approval
have been filed with that agency.

TCI serves 88,000 customers in 16
stations over 58 cable TV systems. It
also operates more than 10,000 miles
of common carrier microwave routes.

For the six months ended June 30:

1970 1969
Earned per share $ 006 $ 0.02
Revenues 3702412 2,591,934
Cable TV 2858005 2,164.805
Microwave 844,407 427,129
Net earnings 151,773 38,015
Shares outstanding 2735820 2 251.980

Financial notes:

® CBS has declared a cash dividend of
35 cents per share on common stock
payable Sept. 11 to shareholders of rec-
ord Aug. 28. In addition, CBS declared
a cash dividend of 25 cents per share
on preferred stock, payable Sept. 30 to
shareholders of record Aug. 28.

® Downe Communications Inc., New
York, 40% owner of group-broadcaster
Bartell Media Corp. and publisher of
Ladies’ Home Journal, American Home
and Family Weekly, completed acquisi-
tion of Founders Mutual Depositor
Corp. Founders sponsors Founders Mu-
tual Fund and is investment adviser and
principal underwriter of Gryphon,
Apollo and Meridian funds. Acquisition
is for 500,000 Downe shares and marks
Downe’s entry into mutual fund field.

® Publishers Broadcasting Corp.,. sub-
sidiary of Publishers Co., both Washing-
ton, has reported first six months figures
ended June 30. Firm said sales were
$921,708 and net after tax income
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amounted to $84,216 or 9 cents per
share on 910,882 average shares out-
standing. Donald Price, president of
Publishers Broadcasting, added that reg-
istration statement of dividend by par-
ent firm of 150,178 shares of common
stock has cleared Securities and Ex-
change Commission, permitting Publish-
ers Broadcasting Corp.’s stock to be
traded over counter.

® Scripps-Howard Broadcasting Co.,
New York-based group broadcaster, has
declared a quarterly dividend of 35 cents
per share, payable Sept. 10 to stockhold-
ers of record Aug. 28.

® Young & Rubicam Inc., New York,
has offered in principle to purchase cer-
tain assets and operations of the J. K.
Gill Co., Portland, Ore., which operates
11 retail outlets in Oregon and Wash-
ington, and acts as both retailer and
wholesaler of art supplies, gifts and of-
fice supplies. Offer has been accepted by

Gill's board of directors and will be sub-
mitted shortly to that company’s stock-
holders for ratification.

® Wometco Enterprises Inc., Miami-
based diversified company and group
broadcaster, has declared a regular
quarterly dividend of 10.5 cents on
class-A stock and 3.75 cents on class-B
stock, payable Sept. 15 to stockholders
of record Sept. 1.

® RKO General Inc., New York, group
broadcaster and diversified subsidiary of
General Tire & Rubber Co., reported
net income of $2,879,000 on revenues
of $45,907 for the six months ended
May 31, vs. revenues of $48,271,000
and net income of $3,983,000 in the
same 1969 period. The figures do not
include operations of Frontier Airlines.
RKO said earnings from broadcast op-
erations were “substantially” below the
1969 level due to lower TV revenues
and higher costs.

fateskifortunes »

Broadcast advertising

= Carl E. Sturges,
" VP and director of
radio-television pro-
duction depart-
ment, Young &
Rubicam, New
York, named senior
VP of agency.
Dorothy Glasser,
media director, and
Edward J. Rogers,
Mr. Sturges director of person-
nel, Ted Bates, New York, named VP’s.
Harry J. Durando, sales VP, Metro Ra-
dio Sales, New York, named VP and
New York sales manager.
Carol Moberg, group manager, con-
sumer division, PR department, Ketch-
um MacLeod & Grove, New York,
named VP.
Anthony C. Thurston and William W.
Young, account supervisors, Grey Ad-
vertising, New York, elected VP’.
Richard C. Phalen Jr., with Mutual
Broadcasting System, Chicago, named
western sales manager. His office will
be in Los Angeles.
Jonathan C. Thwaites, art group head,
SSC&B, New York, and Richard Fran-
cis Rack, account supervisor at agency,
both named VP's.
Bill McQuillan, with Dodge & Delano,
New York, named VP-creative.
Richard J. Dilworth, Michael Kennedy
and Alan P, Stess, account supervisors,
Richard K. Manoff Inc.,, New York,
agency, named VP's. Remar M. Sutton
Jr., with Young & Rubicam there, joins
Manoff as assistant to president.

George F. Howlett Jr,, with Sudler &
Hennessey, New York, named VP.
Stephen M. Parello, VP and director of
marketing services, Multiplex Corp.,
publisher of Latin American medical
journal, joins Sudler & Hennessey as VP
and director of agency's international
marketing activities. Barry Siegel, mar-
ket analyst, Hoffman-LaRoche, New
York, joins Sudler & Hennessey as mar-
keting manager, basic projects.

Byroa B. Schlesinger, formerly group
product manager, Alberto Culver Co.,
Melrose Park, Ill., joins Robert S. Block
Advertising, Milwaukee, as executive
VP. Noel (Bud) Wiegele, operations di-
rector with Robert S. Block, named VP.

J. Patrick Graham, with Grubb Adver-
tising, Champaign, Ill., named VP in
charge of account services.

Bruce Glenn, VP and creative group
head, and Dave Kolesar, executive art
director, Barickman and Selders Adver-
tising, Minneapolis, resign to become
principals in Glenn & Kolesar Inc., new
agency there.

Doug Barker, with Edward Petry, De-
troit, joins Tele-Rep as Detroit sales
manager.

David E. Michels, assistant director of
sales, wBAL-Tv Baltimore, named direc-
tor of sales, succeeding Willis K. Freiert,
who died last month (BROADCASTING,
Aug. 3).

Charles B. Kahao, formerly account su-
pervisor, Norman, Craig & Kummel,
New York, appointed to newly created
position of director of media services,
SFM Media Service Corp. there.

Robert A. Malone, senior editor, BROAD-

KORK-1V.,
La3 Vegas

26 colorul episoes
now available (rom

MGM
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CASTING magazine, Washington, joins
American Advertising Federation there
as director of information.

Richard Simmons, producer, Ketchum,
McLeod & Grove, Pittsburgh, joins
Raymond E. Finn Advertising, Balti-
more, as director of radio/ TV produc-
tion.

Richard S. Heckenkamp, with KEMO-TV
San Francisco, appointed sales manager.

Tom Hemphill, creative director, Kieffer
Associates, Des Moines, lowa, agency,
joins W. B. Doner and Co., Baltimore,
as copy supervisor.

Robert M. Fulton, with WRCP-AM-FM
Philadelphia, appointed general sales
manager.

Jack W. Kortegast, manager, John C.
Butler & Co., Dallas rep firm, joins
KviL-AM-FM Highland Park, Tex., as
sales manager.

George E. L. Barbee, assistant product
manager and Roger Yeager, assistant
products manager, Noxell Corp., named
new product manager and product man-
ager, respectively.

Bill Harper, with waND-Tv Decatur, 1.,
joins wrwo(Tv) Terre Haute, Ind., as
commercial production manager.

Al Mancinetti, with L. G. Hughes and
Associates, joins the Haboush Co.. Los
Angeles, commercial production firm, as
director of sales.

Media

William Rubens, director of marketing
services, NBC-TV stations division,
elected VP, audience measurement. He
replaces Paul L. Klein, who resigned
earlier this summer to enter his own
business.

Stuart Temkin, director of business af-
fairs, CBS-TV Stations National Sales,
New York, named director of business
affairs at CBS-owned weBM-Tv Chi-
cago. He is succeeded by Jonathan L.
Evans, manager of CBS foreign treasury
operations. Louis Rauchenberger, asso-
ciate controller, Singer Co., and pre-
viously assistant controller of CBS, ap-
pointed controller, CBS-TV, New York,
effective Sept. 1. He succeeds James H.
Geer, named controller for CBS (Broap-
CASTING, July 27).

W. J. Wheeler, general manager, KHoz-
AM-FM Harrison; Jack Freeze, general
manager, KFPW(AM) Fort Smith; Mike
Horne, xARv{AM) Russellville, and De-
witt Waites, kxLr(Aam) North Little
Rock, named president, first and second
VP, and secretary-treasurer, respective-
ly, of Arkansas Broadcasters Associa-
tion.

Gerald Flesher, director of advertising
and promotion, Reeves Telecom Corp..
New York, joins ABC-TV there as man-
ager, new-business development.

Mr. Shouse

Mr. Faust

A. Donovan Faust, VP and general
manager, WwSIX-AM-FM-Tv  Nashville,
named VP, Koa-Tv Denver. WSIX sta-
tions and Koa-Tv are General Electric
stations. He is succeeded by Ray A.
Shouse, general sales manager, WSIX-TV,

Ward B. Chamberlin Jr., VP of Corp.
for Public Broadcasting since 1969, ap-
pointed executive VP of Educational
Broadcasting Corp., operator of non-
commercial station WNDT(Tv) New
York. Mr. Chamberlin will assume his
post on Sept. 20, after National Educa-
tional Television has been dissolved and
its production resources consolidated
with those of wnbT, which will be re-
named WNET(TV).

Eugene J. Timmons, personnel manager,
CBS Laboratories, New York, named
director of administration services of
Viacom International Inc. there.

John P. Frankenfield, program directer,
WBAL-Tv Baltimore, appointed assistant
station manager. He will also continue
in his present position.

Charles W. Newcomb, managing direc-
tor, wWsPA-Tv Spartanburg, S.C., named
manager, WSPA-AM-FM.

David R. Greene, executive VP and gen-
eral manager of KBLL-AM-Tv Helena,
Mont., joins kLo(AM) Ogden, Utah, as
general manager.

Robert Dalton Jones, program director,
wrNC(AM) Raleigh, N.C,, joins wkBQ-
(am) Garner, N.C., as general manager.

Peter Kadesky, Midwest sales manager.
Radio Advertising Representatives, Chi-
cago, joins wWDHF(FM) there as station
manager.

Anne Spotts and Debra Spotts, wife and
daughter of late James A. Spotts, gen-
eral manager of wLEM(aAM) Empor-
ium, Pa., take over management of sta-
tion. Mrs. Spotts assumes control of
licensee, Emporium Broadcasting, and
Debra Spotts becomes general manager.

Marc B. Nathanson, with Harshe-Rot-
man & Druck, Chicago PR firm, joins
Cypress Communications Corp., Los
Angeles, as director of marketing.

R. Lee Brand, program supervisor, TV
programing, William Esty Co., Holly-
wood, named operations manager, non-
commercial KQED(Tv) San Francisco.

Programing

Larry E. Burroughs, operations man-
ager, WATL-TvV Atlanta, joins Turner
Communications Corp., group owner
there, as national program director.

Robert Margulies, senior VP, Ted Bates,
New York, joins Transcommunications
Corp., New York, as VP and director
of sales for Transcom Group, subsidiary
of Transcommunications, which includes
Video Production Services Inc. and
Manchester Color Labs,

Wolfgang Bayer, VP, production, Bill
Burrud Productions, Los Angeles,
named executive VP.

Tim Wholey, director of promotion and
TV distribution, Association Films,
New York, named group VP in charge
of promotion, TV distribution and
client services, Association-Sterling
Films, subsidiary of Association Films.

Hal Brown, syndication sales manager,
American International Television, New
York, named VP, sales. He succeeds
Stanley E. Dudelson, who resigns.

Bobby Dark, with xBox-aM-FM Dallas,
joins wiNN(aM) Louisville, Ky., as pro-
gram director.

Bruce L. Wolfson, VP, operations,
Reeves Production Services, New York,
joins EUE/Screen Gems there as di-
rector of syndication.

Harvey Seslowsky, director of program
purchasing, Telcom Associates, New
York, joins Telemation Program Serv-
ices there as director of programing.

Harlan Kleiman, producer and theatrical
consultant, named executive producer of
video-cassette division of Teletronics In-
ternational Inc., New York, to develop
programing material. Gary Bradley, as-
sistant director of special collections,
New York main library, joins Tele-
tronics International Inc., New York, to
manage tape library and to install com-
puter procedures in its operations.

Samuel C. Gale, president, Corser En-
terprises, Washington, audio-visual firm,
joins Videorecord Corp., Westport,
Conn., as director of marketing, opera-
tions division.

David Grieve, independent filmmaker,
named executive director, local pro-
graming, noncommercial XQEp(Tv) San
Francisco.

Robert Nary, program director, wWBMI-
(FMm) Hartford-Meriden, Conn., joins
WNHC-FM New Haven, Conn., as music
director.

News

Roay Heatly, news editor, KcRrA-Tv Sac-
ramento, Calif.,, joins KRON-Tv San

56 (FATES & FORTUNES)

BROADCASTING, Aug. 24, 1970



Francisco as news manager.

John Mies, executive news producer,
wis-Tv Chicago, appointed news direc-
tor. He is succeeded by Thomas Hod-
son, producer.

Joseph Alvarez, reporter. NBC News,
New York, joins wnBC-Tv, NBC-owned
station there, as manager, editorial serv-
ices.

John E. Mantle, UPI Newspictures for-
eign editor, European division. London.
appointed Latin American Newspictures
editor, Buenos Aires. Richard Blind-
heim, with UPI, Oslo, Norway, appoint-
ed resident correspondent there.

Jim Kelter, with wviN(am) Olney, Ill,,
joins wrwo(Tv) Terre Haute. Ind., as
sports director, succeeding Jerry Palma,
appointed night news editor.

John Adair, with wJas-am-FMm Pitts-
burgh, joins KDKA-AM-FM there as news-
man.

Jerry Klein, news director. WRCP-aM-
FM Philadelphia, joins wcau(am) there
as newsman.

Rick D’Amico, news director, WREO-
AM-FM Ashtabula, Ohio, joins WKER-
aM-FM Battle Creek, Mich.. in same
capacity.

Connie Chung, news writer. WTTG(TV)
Washington, named news correspondent
and on-air reporter.

Bill Schonely, sports director, Kvi{aM)
Seattle, appointed sportscaster for Port-
land Trail Blazers, professional basket-
ball team. He is succeeded by Bob
Robertson, who is with Kvi and KTNT-TV
Sezattle.

Bill Lorin, with kFwB(aM) Los Angeles.
joins kPrRo(am) Riverside, Calif.. as
newsman,

Equipment & enginéering

Harry Heltzer, president. 3M Co., St
Paul. elected chairman of board and
chief executive officer. He is succeeded
as president by Raymond H. Herzog,
VP of Graphic Systems. subsidiary of
3M.

David R. Stott Jr., with Ampex Corp..
Redwood City, Calif., joins CMX
Corp., Sunnyvale, Calif.. joint CBS-
Memorex venture for manutacture of
advanced TV equipment and systems,
as director of marketing.

Michzael A. Moscarello, VP and general
manager, Philco-Ford Corp. audio-
visual division, Philadelphia, named
president. chief executive officer, Inter-
national Video Corp., Sunnyvale. Calif.
Fred W. Grab, with Commercial Elec-
tronics Inc., Mountain View, Calif.,
appointed eastern regional sales mana-
ger with headquarters in Westport,
Conn.

George J. Ferguson, with Telemation

RTNDA chooses five

Members of Radio-Television News
Directors Association have elected fol-
lowing to two-year terms: Region 1
(West), Jack Eddy, koMo-aM-Tv Se-
attle; Region 2 (Midwest), Fred Doug-
las, wkzo-aM-Tv Kalamazoo, Mich,;
Region 3 {Northeast), Richard Wright,
wTAG(AM) Worcester, Mass.; Region 4
(South), Don Owen, KksLa-Tv Shreve-
port, La.: and for Canada, Gary Me-
Laren, CKco-Tv and CKKw-aM Kitchen-
er, Ont. Holdover directors, with terms
ending in 1971 are: Region 1, Chet
Cassellman, kKSFo(aM) San Francisco:
Region 2. Mark Gautier, KMTv(Tv)
Omaha: Region 3, Tom Frawley, Cox
Broadcasting. Washington, and Region
4, Ed Planer, wpsu-aM-Tv New Or-
leans. Membership will elect three di-
rectors-at-large for one-year terms at
annual conference in Denver next
month.

Sales Inc.. subsidiary of Teclemation
Inc.. Salt Lake City, named sales engi-
neer in charge of Telemation Sales’s
newly opened branch in Las Vegas,

Holmes Bailey, with Weston Instru-
ments Division. Weston [nstruments
Inc.. Newark. N.J., named director of
marketing.

Donald W, Nash, chief engineer. woko-
(aM) joins KTLK(aM) Denver in same
capacity. He is succeeded by Randy
Smith, with wGIG-aM-FM Brunswick,
Ga.

Flavio Blanco, with Superscope Inc..
Sun Valley, Calif.. U.S. distributor of
Sony tape recorders, appointed director
of engineering.

Walter Wisneski, with noncommercial
KQED(Tv) San Francisco, named studio
engineering supervisor.

Denis B. Trelewicz, staff director. busi-
ness planning and information. Avco
Corp.. Wilmington. Mass.. office. ap-
pointed VP-business and financial plan-
ning for Avco's subsidiary, Cartridge
Television Inc.. New York.

C. Dale Criswell, with General Electric
Cablevision Corp.. Schenectady. N.Y..
named manager-operator. western re-
gion, Walnut Creek, Calif.

Promotion

Stephen Corman, with New York public
relations staff of Westinghouse Broad-
casting Co., rejoins wiNnp(aM) Chicago,
Westinghouse station, as advertising and
promotion manager.

Ed Nix, news director. KEZy(aM) Ana-
heim, Calif., appointad marketing and
public relations director.

Jerome Manigan, coordinator of youth
programs, Cincinnati area Community

Action Commission, joins WLw(aM}-
wiwT(Tv) Cincinnati as assistant com-
munity services director.

Allied fields

Theodore N. Mec-
Dowell, general
manager, news and
public affairs,
WMAL - AM-FM - TV
Washington, who
became director,
office of informa-
tion, Department
of Transportation
earlier this vear,
Mr. McDovwell named director of
office of public affairs of DOT. Office
of information was reorganized as office
of public affairs.

Ralph Renick, VP, news, wTvJ(TV)
Miami, named to national television
committee, Boy Scouts of America.
Other members include: Walter Cron-
kite, CBS News; James Hagerty, ABC
Inc.; George A. Heinemann, NBC News
and Carl Lindemann Jr.,, NBC News,

Deaths

Tams Bixby Jr., 79, vice president of
Springfield Newspapers Inc. and presi-
dent and 40% owner of Oklahoma
Press Publishing Co., died Aug. 19 in
Bemidji, Minn. Springfield Newspaper
is 509¢ owner of Springfield Television
Inc., licensee of kyTv(TvV) Springfield.
Mo., and 99% owner of Springfield
Broadcasting Co.. licensee of KGBX(AM )
Springfield. Oklahoma Press is licensee
of KBIX(aM) Muskogee, Mr. Bixby is
survived by his wife, Esther, son and
two daughters.

Bob Ekstrum, 59, director of sales,
wcco-Tv Minneapolis, died Aug. 13
at his home in St. Louis Park, Minn.
He had been with station licensee since
1938 when he joined wcco(aM). He is
survived by his wife, Susan, and two
sons.

W, Argyle Nelson Sr., 68. former VP
in charge of production, Desilu Produc-
tions, died Aug. 14 in Los Angeles
following lengthy illness.

Bob Ross, 61, creator and producer of
Mayberry R.F.D. TV series, died Aug.
17 at his home in Beverly Hills, Calif.,
of heart attack. He had been producer
of Andy Griffith show and began career
as writer for Marx brothers and A:/mos
n' Andy radio shows.

Ira Marion, 60, radio-TV writer and
producer for ABC for 25 years until
1965, died on Aug. 13 in New York.
He was former president of Radio
Writers Guild, later merged into Writers
Guild of America. Surviving are his
wife, Edith, son and daughter.
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Horace W. Brower, 70, former presi-
dent and chairman of board of Trans-
america Corp., San Francisco, died
Aug. 14 in Fairbanks, Alaska, He is
survived by his wife, Marguerette,

Daniel J. Murphy, 74, director of Fed-

eral Trade Commission's bureau of de-
ceptive practices from 1961 until he

retired in 1965, died after long illness in
Sibley Memorial hospital, Washington.
He joined commission in 1936 as trial
attorney. He is survived by his wife,
Esther, and daughter.

Paul W. Orr, 43, creator-producer of
Joey Bishop show, died Aug. 14 in Los
Angeles, of pneumonia. Mr. Orr also

produced The Jack Paar Show for eight
years. He is survived by his mother and
two brothers.

J. Stevan Darrell, 65, character actor,
died Aug. 14 of brain tumor. He had
been on radio and TV, last of which
was on series, Daniel Boone. He is sur-
vived by his wife, Gertrude.

forfheRecord -

As compiled by BROADCASTING, August
11 through August 18 and based on
filings, authorizations and other ¥FCC
actions,

Abbreviations: Ann.—announced, ant.—antenna.
aur.—aural. CATV—community antenna televi-
sion. CH—critical hours. CP—coustruction permit.
D—day. DA—directiona) antenna. ERP—effective
radiated power. kc—kilocycles. kw—kilowatts.
LS--local sunsét. mc—megacycles. mod.—modifi-
cation, N-~night. PSA—presunrise service author-
ity. SCA—substdiary communications authoriza-
tion. SH—specified hours. SSA—special Service
authorization. STA—special temporary authoriza-
tion. trans.—transmitter. UHF—ultra high fre-
quency U—unlimited hours. VHF—very high fre-
quency. vis,—visual, w—watts. *—educational.

New TV stations

Actions on motions

8 Chief, Broadcast. Bureau on request of Vue-
Metrics Inc., extended through Aug. 20 time to file

reply comments to notice of proposed rulemaking

in matter of amendment of table of assign-

ments (Camden and Atlantic Citg. both New

krseyioand Philadelphia) (Doc. 18882). Action
ug. 10.

8 Hearing Examiner Charles J. Frederick in Glen-
dive, Mont. (Meyer Broadcasting Co, and Harri-
scope Broadcasting Corp.), TV proceeding, grant-
ed petition by Harriscope Broadcasting Corp. for
leave to amend application to correct certain
minor errors relating to power gain and geographic
co-ordinates of proposed Harriscore transmitting
ant. (Docs. 18737-8). Action Aug. 12.

8 Hearing Examiner Millard F. French in Pres-

cott, Ariz., (Prescott T.V, Booster Club Inc.) TV

proceeding, granted request by applicant and ex-

tended certain procedural dates; continued hear-

g‘m to”Nov. 10, Prescott. (Docs. 18817-8). Action
ug. 11,

8 Chief Hearing Examiner Arthur A. Gladstone in
Greensburg, Pa. (Western Broadcasting Corp. and
Warman mmunications Inc.}), TV proceeding,
designated Hearing Examiner Lenore G. Ehrig as
presiding officer; scheduled prehearing conference
for Sept. 23 and scheduled hearing for Oct. 20
(Docs. 18938-9). Action Aug. 10.

Call letter actions

8 WGBH Educational Foundation, Springfield,

Mass. Granted *WGBY-TV.

m Mississippi Authority for Educational Televis-
jon, State College, Miss. Granted *WMAB(TV).

® Blue Ridge ETV Association, Norton, Va.
Granted *WSVN-TV,

Designated for hearing

B Greensburg, Pa.—FCC designated for consoli-
dated hearing mutually exclusive aprlications of
Western Broadcasting Cor[;: and Warman Com-
munications Inc. for new TV stations to operate
on ch. 40 at Greensburg. Action Aug. 7.

Existing TV stations

Final actions

8 Broadcast Bureau pranted licenses covering fol-

lowing: WCVN(TV) Covington, Ky.; WBLG-TV

kexington, Ky.; WMCV(TV) Nashville. Action
ug. 3.

B Broadcast Bureau granted licenses coverin
changes in following: KBAK-TV Bakersfield,
Calif.; KTRE-TV Lufkin, Tex.:. WTAP-TV Park-
ersburg, W. Va.; and WISC-TV Madison, Wis,
Action July 27,

® Broadcast Bureau rescinded actions of July 30
which gramed renewal of licenses to WSBT-TV
South Bend, and WSJV(TV) Elkhart, both Indi-
ana. Action Aug. 10,

8 KNTV(TV) San Jose, Calif. —Broadcast Bureau
granted CP to replace expired permit for changes,
Action Aug. 11.

8 William B. Ray, chief of FCC Complaints and
Compliance Division. in Washington (Evening Star
Broadcasting Co. [WMAL-TV]), TV proceeding,
informed Black Efforts for Soul in Television
(BEST) that WMAL-TV did not violate fairness
doctrine in Dec. 1, 1969 in commentary allegedly
critical of black militants, In letter to BEST, Mr.
Ray said, “it appears that station has presented
contrasting views in overall programing concerning
leadership in black community.” Action July 28,

8 WMAL-TV Washington—FCC granted group of
individuals and organizations opposed to license
renewal application of WMAL- 2]-day ex-
tension 1o submit comments to licensee’s amend-
ment to renewal application: denied petition ask-
ing for reconsideration of decision by chief of
Broadcast Bureau denying motion to strike and
remove amendment. Action Aug. 14,

8 WFTV(TV) Orlando, Fla,—FCC granted modi-
fication of CP to operate with non-directional ant.

EDWIN TORNBERG

PANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations ® CATV
Appraisers ¢ Financial Advisors

New York—60 East 42nd St., New York, N.Y. 10017
West Coast—1357 Jewell Ave., Pacific Grove, Calif, 93950

212-687-4242
408-375-3164

system. Action Aug. 5.

® WNDU-TV South Bend, Ind.-Broadcast Bu-
teau rescinded action of July 31 which granted re-
newal of license to WNDU-TV. Action Aug. 10,

m WRTV(TV) Asbury Park, NJ.—FCC denied
Atlantic_Video Corp., formerly holder of CP for
WRTV(TV) petition for reconsideration of Broad-
cast Bureau action deleting call sign, but granted
motion for stay in request to retain call sign
WRTV(TV) for use by ch, 68, Newark, N.J.
Commission said it was granting motion for stay
in order not to prejudice Atlantic’s court appeal
g\nd csall sign would be kept in reserve, Action
ug.

8 WNBC-TV New York—FCC in response to
complaint that WNBC-TV failed to comply with
fairness doctrine or to meet public interest obliga-
tions concerning coverage of air pollution caused
by automobiles using leaded gasolines found
BC-TV could “reasonably reject” announce-
ment approach sought by complainant, and that no
further action is warranted. Action Aug. 7.

Actions on motions

B Office of Opinions and Review in Norfolk, Va.,
(WTAR Radio-TV Corp. [WTAR-TV] and Hamp-
ton Roads "Television Corp.). TV  proceeding,
granted request by WTAR Radio-TV Corp. and
extended to Aug. 3 time to file application for re-
view of review board’s memorandum orinion and
order released July 20; and application for review
tendered for filing on Aug. 3 accepted for filing
(Docs, 18791-2). Action Aug. 10.

¥ Hearing Examiner Charles J. Frederick in Hieh
Point, N.C., (Southern Broadcasting Co, [WCNP-
TV] and Furniture City Television Co. Inc.), TV
proceeding, except for reaquest for subpoenas de-
nied request by Furniture City Television Co. for
notice to take depositions, motion for production
of documents for inspection and copying, and for
issuance of subroenas; and ordered that within
three weeks follpwlng release of this order, Aug.
5, parties meet in informal conference and within
one week thereafter inform examiner of agree.
ments reached (Docs, 18906-7). Action Aug. 3.

B Hearing Examiner Arthur A. Gladstone in
Cheyenne, Wyo. (Frontier Broadcasting Co.) re-
newal of license of KFBC-TV, granted request by
Frontier Broadcasting Co, and extended to Aug.
24 time to respond to Broadcast Bureau’s written
interrogatories and motion to produce (Doc.
18797) Action Aug. 11,

8 Hearing Examiner Jay A, Kyle in Norfolk, Va.,
(WTAR Radio-TV, Corp, fWTAR-TV] and Hamp-
ton Roads Television Corp.}) TV  proceeding,
granted motion for further extension of time filed
by WTAR Radio-TV Corp. to _respond, either by
answer or by objection, to initial interrogatories
filed by Hampton Roads and determination of date
will be accomrlished in subsequent order (Docs.
18791-2). Action July 30.

& Hearing Examiner Forest 1., McClenning in Bos-
ton {(RKO General Inc, [WNAC-TV], Community
Broadcasting_of Boston Inc. and the Dudley Sta-
tion Corp.), TV proceeding, set certain procedural
dates and scheduled hearing for Nov. 16 in Bos-
ton. {Docs. 18759-61). Action Aug. 5.

B Hearing Examiner Chester F. Naumowicz Jr. in
Florence, S.C,, (Daily Telegraph Printing Co.
[WBTW(TV);). TV proceeding, continued hear-
Ing to Sept. 9 (Doc. 18650). Action Aug, 7.

8 Hearing Examiner Herbert Sharfman in Miami,
(Post-Newsweek Stations. Florida Inc, PLG-

and Greater Miami Telecasters Inc.), TV pro-
ceeding, granted joint motion by applicants to
extent that prehearmgeconference is rescheduled to
Sept. 28; continued Sept. 14 hearing without date.
Action Aug. 10, Granted petition by Post-News-
week for leave to amend application and proposed
amendment of most recent balance sheet of ap-
Rhcan:-lhcensee accepted. {Docs. 1889-90). Action

ug. 11.

8 Hearing Examiner James F. Tierney in New
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JANSKY & BAILEY

Consulting Engineers
1812 K §t., N.W.
Wash., D.C. 20006 296-6400
Member AFOCE

JAMES C. McNARY
Consulting Engineer

Suite 402, Park Building
6400 Goldsboro Road
Bethesds, Md, 20034

(301) 229-6600

Member AFOOE

—Established 1926—
PAUL GODLEY CO,
CONSULTING ENGINEERS

Box 798, Upper Montclair, N.]. 07043

Phone: (201) 746-3000

Member AFOOE

COHEN & DIPPELL
CONSULTING ENGINEERS
Formerly GEO. C. DAVIS
527 Munsey Bldg.
783-0111
Washington, D, C. 20004
Member AFOOE

COMMERCIAL RADIO
Consulting Engineers
Everett L. Dillard
Edward F. Lorentz
PRUDENTIAL BLDG.
347-1319
WASHINGTON, D. C. 20005
Member AFOOE

A, D. Ring & Associates
CONSULTING RADIO ENGINEERS
1771 N St., N.W. 296-2315
WASHINGTON, D. C. 20036
Member AFOCE

GAUTNEY & JONES
CONSULTING RADIQO ENGINEERS
2922 Telestar Ct. {703} 560-6800

Falls Church, Va. 22042
Member AFOOR

LOHNES & CULVER
Consulting Engineers

1242 Munsey Building
Washington, D. C, 20004
(202) 347-8215

Member AFOOE

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-9000
WASHINGTON, D, C. 20036

Member AFOCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS, TEXAS 75209

(214) 631-8360

Member AFOCE

HAMMETT & EDISON
CONSULTING ENGINEERS

Radio & Television
Box 68, lnternational Airport
San Francisco, California 94128
(415) 342-5208
Member AFOOE

JOHN B. HEFFELFINGER
9208 Wyoming Pl Hiland 4-7010

KANSAS CITY, MISSOURI 64114

SILLIMAN, MOFFET
& KOWALSKI
711 14th St., N.W.
Republic 7-6646

Washington, D. C. 20005
Member AFOOR

STEEL, ANDRUS & ADAIR
CONSULTING ENGINEERS
2029 K Street N.W.
Washington, D. C. 20006
(202) 223-4664
(301) 827-8725
Member AFOCE

JULES COHEN
& ASSOCIATES
Suite 716, Associations Bldg.

1145 19th St., N.W., 659-3707
Washington, D, C. 20036

Member AFOCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Member AFOOE

VIR N, JAMES
CONSULTING RADIO ENGINEERS
Application and Field Engineering

345 Colorado Bilvd.—80206
Phone: {Area Code 303) 333-3562
Data Fone (303} 333-7807
DENVER, COLORADO
Member AFOCE

A, E. Towne Assocs., Inc.

TELEVISION and RADIO
ENGINEERING CONSULTANTS

727 Industrial Road
San Carlos, California 94070
(415) 592-1394

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49036
Phone; 517—278-6733

ROSNER TELEVISION
SYSTEMS

ENGINEERS—CONTRACTORS
29 South Mall
Plainview, N.Y. 11803
{516) 694-1903

ORRIN W. TOWNER
Consulting Engineer
11008 Beech Road
Anchorage, Kentucky 40223
1502) 245-4673

Assoelated Communications Consultants

WALTER J. STILES
Suite 1621, Tucson House
Tucson, Arizona 85705
(602) 792-2108
LUKE O. HODGES
(214) 351-3820

GUY C. HUTCHESON
817-261-8721
P.0. Box 808
1100 W. Abram
Arlington, Texas 76010

TERRELL W. KIRKSEY
Consulting Engineer
5210 Avenue F.
Austin, Texas 78751
(512) 454-7014

|

SERVICE
DIRECTORY

COMMERCIAL RADIO L

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S, Market St.

Lee's Summit, Mo.

Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave,
Cambridge, Mass. 02138
Phone (617) 876-2810

RTV International, Inc.
RADIO PROGRAM CONSULTATION

Sheldon Singer
Vice President
405 Park Avenue
New York, N, Y. 10022
(212) 421-0680




Summary of broadcasting
Compiled by FCC, July 1, 1970

On Air Total Oﬁor:lr Total
Licensed STA* CP's On Air CP's Authorized

Commarcial AM 4,275 2 " 4,288 82 4,370!
Commercial FM 2,089 0 37 2,128 134 2,260
Commarcial TV-VHF 493 2 15 510 13 524
Commercial TV-UHF 137 0 44 181 1152 299
Total commercial TV 630 2 59 691 128 823
Educational FM 395 0 21 418 45 462
Educational TV-VHF 76 0 ] 82 7 89
Educational TV-UHF 97 0 11 108 15 123
Total educational TV 173 0 17 180 22 212

" Special Temporary Authorization.

1 includes 25 educational AM's on nonreserved channels.
2 ncludes two licensed UHF's that are not on the air,

York, (WPIX Inc. [WPIX(TV}] and Forum Com-
munications Inc.), TV proceeding, denied motion
by WPIX Inc. for protective order (Docs. 18711-
2). Action Aug. 12.

® Hearing Examiner James F. Tierney in Char-
1otie, N.&. (Jefferson Standard Broadcasting Co.
LWBTV(TV) ), TV proceeding, granted motion
y Jefferson Standard Broadcasting Co. to produce
by Southern Broadcasting Co. and other parties
respondent documents for inspection and copying
which it urgu are relevant and necessary to prep-

aration of Jefferson’s case (Doc. 18880). Action
July 31.

B Hearing Examiner James F, Tierney in Char-
lotte, N.C, (Jefferson Standard Broadcasting Co.

Qg’BTV(TV)]). TV proceeding, denied motion by
uthern Broadcasting Co. to appoint counsel; and
ordered ion of idering and disposing of
merits of withdrawing party certified to commis-
sion (Doc. 18880). Action Aug. 4.

Rulemaking actions

@ FCC ruled that major television networks must
afford prime time for presentation of contrasting
viewpoints to President’s views on war in South-
east Asia, presented by him in five televised ad-
dresses since November 1969. Commission made
determination in response to fairness doctrine com-
plaints filed by Committee for Fair Broadcasting
of Controversial Issues; 14 United States senators
and Business Executives Move for Vietnam Peace.
Action Aug. 14.

B FCC denied petitions for reconsideration of
rules restricting network ownership and syndi-
cation of programs. and amount of network pro-
graming stations in 1op-50 markets may carry
during prime time. Commission dismissed petitions
lez CA. NBC, CBS, Paramount Pictures and

arner Brothets for stay of effectiveness of rules.
(Doc. 12782). Action Aug. 7.

Call fetter application

® WKHM-TV, Jackson Television Corp., Jackson,
Mich. Requests WWLD-TV.

New AM stations

Final action

B Wanchese, N.C.—Outer Banks Radio Co.
Broadcast Bureau granted 1530 kc, 250 w D. P.O.
address c/o0 Douglas Lystra Craddock, Box 632,
Leaksville, N.C. Estimated construction cost
$29,380; first year operating cost $27,600; reve-
nues $42,000. Principals: Douglas Lystra Craddock
(50%) and Lacy Phil Wicker (50%). Mr. Crad-
dock owns WLOE-AM-FM Leaksville, N.C., and
has theater interests. Mr. Wicker has interest in
theater supply firm. Action Aug. 11.

Actions on motions

m Chief, Broadcast Bureau, granted request by As-
sociation for Broadcast Engineering Standards Inc,
and extended through Oct. § time to file com-
ments and through Nov. 2, time to file reply com-
ments to notice of Froposed rulemaking, adopted
May 20, in matter of amendment of rules concern-
ing AM’s to prescribe limit on positive modulation
{Doc. 18867). Action Aug. 12,

M Hearing Examiner Basil P. Coorer in Alexander

City and Clanton, both Alabama (Martin Lake

Broadcasting Co. and Clanton Broadcasting

Comp,), AM proceeding, on motion by Southeast-

ern Broadcasting Co., scheduled further prehearing

%)nferle;ce for Aug. 13 (Docs. 18782-3). Action
ug. 12,

B Hearing Examiner Isadore A, Honi% in Elmhurst
and Wheaton, both Illinois, (DuPage County
Broadcasting Inc. and Central DuPage County
Broadcasting Co.) AM progeeding, granted re-
quest by DuPage County Broadcasting Inc. and
rescheduled certain procedural dates and resched-

uled hearing for Qct. 6 (Docs. 16965-6). Action
July 31.

B Hearing Examiner _David I. Kraushaar in Sa-
pulpa and Midwest City, both Oklahoma, (Creek
County Broadcasting Co,, Tinker Area Broadcast-
ing Co. and M. Cooper), AM %oceedmg.
ranted petition and supplement by M. W. Coofer
or leave to amend apr lication; denied petition by
Tinker Area Broadcasting Co. for leave to amend
application; dismissed as moot motion to compel
strict proof by M. W. Cooper against applicants
Creek County Broadcasting Co. and Tinker Area
Broadcasting Co. and petition by Broadcast Bu-
reau for extension of time to respond to Tinker’s
petition for leave 10 amend (Docs. 13341-2 and
13344). Action Aug. 10.

B_Hearing Examiner Jay A. Kyle in Ponce, P.R.,
(Radio Antilles Inc. and Zaba Radic Corp.) AM
proceeding, on request by Zaba Radio rpora-
tion, ordered deposition of James J, Kirwin III,
by interrngatories be rescheduled for Aug. 18
(Docs. 18564 and 18566). Action July 31.

B Hearing Examiner Chester F. Naumowicz Jr. in
Bentonville, Ark., (Northwestern Communications
Corp.) AM proceeding, granted motion by Broad-
cast Bureau and applicant shall produce notes
taken contemporaneously at time of contact and
referred to by applicant in answers of reply to
Broadcast Bureau’s initial interrogatories at time
and place mutually convenient to applicant and
Broadcast Bureau (Doc. 18869). Action Aug. 11.

Existing AM stations

Applications

B WANA Anniston, Ala.—Seeks CP 10 increase
daytime power to lkw and change studic and
trans. location to 201 Connor Street, Anniston.
Action Aug. 11.

m KOIL Grand Junction, Colo.—Seeks CP to in-
crease daytime power to lkw and change type
trans. to Gates, BC-1G. License on 1340kc, 250w~
U. Action Aug. 11. .

a WOCN Miami—Seeks CP to increase daytime
pAowerulo 1kw. License on 1450kc, 250w. Action
ug. 11,

8 KWRW Guthrie. Okla.—Seeks CP to increase
power to 250w, S00w-LS, change type trans. to
Gates. BC-500G and change ant. trans. location
to 0.25 mile north of Junction of Interstate 35
and_Stat¢ Route 33, License on 14%0kc, 100w-U,
Action Aug. 11,

Final actions

A KEVT Tucson. Ariz.—FCC denied petition by
Tucson Radic Inc., licensee of KEVT, for recon-
sideration of commission's action which turned
down KVET's request for waiver of nighttime
"white area population requirement and returned
as unacceptable for filing application to change its
oreration on 690 k¢ with 250 w-D to unlimited
time using DA nighttime. Action Aug. S.

m KAPI Pueblo, Colo.~Broadcast Bureau granted
renewal of license. Action Aug. 10,

® WTUX Wilmington, Del.—Broadcast Burcau
granted mod. of license covering reduction power
of auxiliary trans. 1o 500 w. Action Aug. 13.

B WTOP Washington—FCC denied complaint by
Business Executives Move for Vietnam Peace,
against Post-Newsweek Stations, licensee of WTOP,
for refusal to sell advertising time for presentation
gf]BlsiM's anti-Vietnam war commercials. Action
uly S.

A WOIK Jacksonville, Fla.—Broadcast Bureau
g'ame:is license covering auxiliary trans. Action
ug.

8 KVYGB Great Bend, Kan.—Broadcast Bureau

granted license covering changes of auxiliary trans.
Action Aug. 11.

B KBXM, Kennett, Mo.—FCC granted request by
Bootheel Broadcasting Co., licensee of KBXM
Kennett, for waiver of AM “freeze” (riteria of
rules. Application to increase power of XM
from 280w to S00w during critical hours of opera-
tion accepted for filing. Action Aug. S. }

m WIZS Henderson, N.C.—Broadcast Bureau
granted license covering installation of auxiliary
trans. Action Aug. 11.

m KFGO Fargo, N.D.—Broadcast Bureau granted
license covering use of former main trans. as
auxiliary trans. Action July 24.

B WDNL  Warren, Ohic—Broadcast Bureau
granted mod. of CP to make changes in ant.
system, delete one tower. Action Aug. 12.

8 WTAE Pittsburgh—Broadcast Bureau granted
CP to make changes in ant, system tO replace
southwest ant. with guyed tower with top-mounted
FM ant. Action Aug. 7.

H WARM  Scranton, Pa.—Broadcast Bureau
granted license covering use of former main trans.
as auxiliary trans. Action Aug. 13.

® WGBI Scranton, Pa.—Broadcast Bureau granted
]ligense covering new auxiliary trans. Action Aug.

" WUNOQ Rio Piedras, P.R.—Broadcast Bureau
granted license covering alternate main trans. N,
auxiliary trans. D; trans. studio location Ponce de
Leon 1577, Rio Piedras, P.R. Action July 24.

B WAGL Lancaster, §.C.—Broadcast Bureau
granted mod. of CP to extend completion date to
Feb. 1, 1971. Action Aug. 1L

A WMLR Hohenwald, Tenn.—Broadcast Bureau
granted license covering new AM. Action Aug. 13.

® KNUS Dallas—Broadcast Bureau permitted
remote control. Action Aug. 5.
m WEAM Arlington, Va.—Broadcast Burecau

granted license covering use of former trans. as
auxiliary trans. Action Aug. 13.

B KZUN Opportunity, Wash.—Broadcast Bureau
granted license covering studio and remote control
location: 23 South Pines Road. Action Aug. 13.

B KAYO Seattle—Broadcast Bureau granted CP
to increase auxiliary power to 1 kw and install
new trans. Action Aug. 11.

¥ WAJR Morgantown, W. Va.—Broadcast Bureau
granted license covering use of presently licensed
}mlns.3 lDa‘ylime S kw and nighttime S00 w. Action
uly 31.

Actions on motions

m Office of Opinions and Review in Lexington,
Ky., Blucgrass Broadcasting Co., renewal of li-
cense of WVLK, extended to Aug. 12 time to file
reply to opposition to petition for clarification by
Broadcast Bureau (Doc. 18285). Action Aug. 6.

® Hearing Examiner Basil P. Cooper in Golden,

Colo. (Voice of Reason Inc. [KICM]), AM pro-
ceeding, cancelled further elrlnge conference
scheduled for Aug. 13; extended to Sept. 14, time

to submit certain exhibits; continued further evi-
ientiaH hearing to Sept. 17 (Doc. 18710). Action
ug. 11.

m Hearing Examiner David 1. Kraushaar in Jack-
son, Ala. (Radio Jackson Inc. and Vogel-Ellington
Corp. [WHOD)), AM proceeding, on requést by
Radio Jackson Inc., rescheduled ‘rrehen.ring con-
%rence for Sept. 1 (Docs. 18896-7). Action Aug.

[ ] Hearing‘ Examiner Jay A, Kyle in El Cajon,
Calif., (Metro Communications Inc. [KDEO]),
AM proceeding, continued evidentiary hzmn:..!;ew
scheduled for Aug. 31 without date (Do¢. 18879).
Action Aug. 5.

B Hearing Examiner Chester F. Naumowicz in
Chattanooga, (Jay Sadow [WRIP] and Rock Ci
Broadcasting Inc.), AM proceeding, granted peti-
tion by Jay Sadow for leave lo amend application
to dfi ial and co ity survey portions
in order to better satisfy certain of designated is-
sues (Docs. 18901-2). Action Aug. 11,

Call letter applications

8 KGOL, Bear Broadcasting Corp., Palm Desert,
Calif. Requests KGUY.

A WMMJ, Dome Broadcasting Inc., Lancaster,
N.Y. Requests WXRL.

8 WARD, Central Broadcasting Inc., Johnstown,
Pa. Requests WIST.

Designated for hearing

m Safford, Ariz.—FCC set for hearing mutually
exclusive applications of Al G. Stanley, licensee
of KATO, to improve facilities of KATO and Tri-
County Broadcasting Co, for CP for new station
in Safford. Action Aug. 5.

B WISK Gulfport, Miss. and WROA Americus
Ga.—FCC designated for hearing aprlications of
Charles W. Dowdy, licensee of WROA, and Sum-
ter Broadcasting Co., licensee of WISK, to change
operation on 13% ke from daytime to unlimited
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time. Action Aug. 5.

Processing line

m FCC notified Aug. 12 the following AM appli-
cations will be ready and available for process-
ing Sept. 22: KBXM Kenett, Mo., Bootheel Broad-
casting Co. Has: 1540 ke, 1 kw, 250 w-CH-D.
Req: 1540 ke, 1 kw, 500kw-CH-D. KYAK Anchor-
age, Biﬁ Country_Radio_Inc. Has: 650 kc. 25 kw
DA-1, U, Req: 650 ke, 25 w, 50 kw-LS, DA-2, U,

New FM stations

Final actions

m Phenix City, Ala—Broadcast Bureau granted
Chattahoochee Broadcasting Inc. 100.1 mc, 3 kw.
Ant. height above average terrain 300 ft. P.O.
address: Box 2131, Columbus, Ga. 31902. Esti-
mated construction cost $25,232; first-year operat-
ing cost $25,680; revenue $46,000. Principals:
James K. Sanders III, sole owner. Mr. Sanders
is sales manager for WCLS(AM) Columbus, Ga.
Action Aug. 22.

® Des Plaines, lll.—Maine Township FM Inc.—
Review Board granted 106.7 mc. channel 294, 50
kw. Ant. height above average terrain 215 feet.
P.O. address 10 North Clark Street, Chicago. Esti-
mated construction cost $66,804; first year operat-
ing cost $65,000; revenue $70.000. Principals: H.
L. Atlass Jr. (60%), Howard R. Conant (10%),
and others. Mr. Conant has non-broadcast busi-
ness interests in Chicago area and is president of
Interstate Steel Co.. Des Plaines. Mr. Atlass is
representative for Shearson, Hammill & Co, Chi-
cago security hrokers Action Aug. §

® Lima, Ohio—Riggs-Bussard Broadcasting Corp.
Broadcast Bureau granted 104.9 me. 3 kw. Ant.
height above average terrain 220 ft. P.Q. address:
940 Cook Tower, 121 West High Street. Lima
45802. Estimated construction cost $30,475; first-
year operating cost $15.500; revenue $14,500.
Principals: Richard H. Riggs and Paul Bussard
(each 50%). Principals own WCIT(AM) Lima.
T:\Ar. F‘iiggs owns retail ice cream outlet. Action
ug.

Actions on motions

w Hearing Examiner Charles J. Frederick in North
Syracuse and Syracuse, both New York, (WSOQ
Inc. and Eastern Associates}. FM proceeding, re-
scheduled hearing for Aug. 20; granted petition
by WSOQ Inc. for leave 10 amend asplication: dis-
missed with prejudice Eastern Associates applica-
tion (Docs. 18667-8). Action Aug. 10

w Hearing Examiner Jay A. Kyle in Corydon and
New Albany, both Indiana. and Louisville, Ky.
(Harrison Radio Inc., Lankford Broadcasting Co.
and Radio 900 Inc.), FM proceeding. ordered
paragraphs 10, 11, and 12, testimony of Stuart
K. Lankford, of Lankford Exhibit 3 received in
evidence (Docs. 18636-8). Action Aug. 6.

u Hearing Examiner Jay A. Kyle in Gahanna and
Delaware. both Ohio (Christian Voice of Central
Ohic and Delaware-Gahanna FM Radio Broad-
casting Station Inc.}., FM proceeding. granted re-
quest by Christian Voice of Central Ohio and
scheduled oral argument for Aug. 26 on petitions
for leave to amend filed by Delaware-Gahanna
FM Radio Broadcasting Station Inc. (Docs. 18308
and 18793). Action Aug. 6.

® Hearing Examiner James F. Tierney in Harri-
man. Tenn. (Folkways Broadcasting Inc. and
Harriman Broadcasting Co.), FM proceeding.
granted motion by Folkwayvs Broadcasting Inc. and
changed date for prehearing conference 10 Sept.
2 (Docs. 18912-3). Action Aug. 6.

Other actions

m Review board in Harriman. Tenn.. FM proceed-
ing. granted motion for extension of time to file
orposition filed Auve. 13 by Folkways Broadcast-
ing Inc. (Docs. 18912-13). Action Aug. 14.

W Review board in Sheboygan. Wis.. FM pro-
ceeding. scheduled oral argument before panel of
review board for Sept. 8 in Washington. (Doc.
18374). Action Aug. 12.

Rulemaking petition

# KHYT Tucson, Ariz.—Requests amendment of
FM table of assignments to allocate ch. 281 to
Tucson. Ann. 17,

m WTHD Milford. Del.—Requests riilemaking to
delete ch. 240A from Milford and to substitute
ch. 249A there. Ann. Aug. 17.

® WLKM Three Rivers, Mich.—Requests amend-
ment of FM assignments to add ch. 240A at
Three Rivers. Ann. Aug. 10.

u WDOR-FM Sturgeon Bay. Wis.—Requests rule-
making to substitute ch. 284 for ch. 227 at
Escanaba, Mich. Ann. Aug. 17,

Call letter applications

m Chattahoochee Broadcasting Co., Phenix City,
Ala. Requests WXLE(FM).
m El Camino Broadcasting Corp., San Clemente,
Calif. Requests KAPX(FNF).

W Pleasant Broadcasting Co., Mt. Pleasant, Towa,
Requests KILJ (FM),

m St. Clair County Community College, Port
Huron, Mich. Requests *WSGR-FM.

m Rio Grande Family Radio Fellowship, McAllen,
Tex. Requests KRGF-FM.

Call |etter actions

m Radio Fiesta Inc., Tuscon, Ariz. Granted
KXEW-FM. :

m Cedar Valley Broadcasting Co., Waverly, Iowa.
Granted KWAY-FM,

m Falmouth Broadcasting Inc.,, Falmouth, Mass.
Granted WUCV(FM).

® Manistee Broadcasting Corp., Manistee, Mich.
Granted WMTE-FM.

m Lewis County Broadcasting Co., Canton, Mo.
Granted KCTM(FM}.

m Hampton County Broadcasters Inc.,, Hampton,
S.C. Granted WJBW-FM.

m Hudson Broadcasting Corp., Middleton, Wis.
Granted WMAD-FM.

Existing FM stations

Final actions

® WBRC-FM Birmingham, Ala,—Broadcast Bu-
reau granted CP to make change in directional
array. Action July 27.

m *KUCR(FM) Riverside, Calif.—Broadcast Bu-
reau granted CP to add vertical polarized ant.
Action Aug. 7.

B KNJO(FM) Thousand Qaks, Calif.—Broadcast
Burcau granted CP to install trans. and ant.; ERP
(J\flii,kw and ant. height minus 20 ft. Action
uly 24.

A KNLT(FM) Truckee, Calif.—Broadcast Bureau
granted mod. of CP to change trans. location to
Brockway Summit, Truckee; change studio and
remote control location to Palisades Drive at
Highway 267, Truckee; ERP 1.70 kw; ant. height
380 ft. Action Aug. 11.

A WDOV-FM Dover, Del.—Broadcast Bureau
granted CP to install new trans. and ant.; ERP 50
kw: ant. height 360 fi.; condition. Action Aug. 11

w WMJR(FM) Fit. Lauderdale, Fla.—Broadcast
Bureau granted CP to change studio and remote
control location 1o northwest corner East Oakland
Park Boulevard and North Federal Highway. Oak-
land Park. Fla.: install trans. and change ERP to
100 kw; ant. height 193 fi.. delete second remote
control point. Action July 24.

W WSRF-FM Fi. Lauderdale. Fla.—Broadcast Bu-
reav granted CP 1o install trans. and ant.:. ERP
100 kw; ant. height 130 fi. Action Aug. 7.

m WLCY-FM Tampa. Fla.—Broadcast Bureau
permitted remote control. Action July 31

m WGLD(FM) Oak Park. Ill.—Broadcast Bureau
pranted CP to make changes in transmitting equip-
ment. Action July 24.

m WNDU-FM South Bend, Ind.—Broadcast Bu-
reau permitted remote control. Action July 24.

m WHKK(FM) Erlanger, Ky.—Broadcast Bureau
granted license covering use of former main trans.
as avxiliary trans. Action Aug. 5.

®m WHIC-FM Hardinsburg, Ky.—Broadcast Bu-
reau granted license covering new FM. Action
Auvg. 13.

n *WMEH-FM Bangor. Me.—Broadcast Bureau
granted request for SCA on 41 ke and 67 kec.
Action Aug. 7.

m *WTBS(FM) Cambri%ge, Mass.—Broadcast Bu-
reauv granted mod, of CP to extend completion
date to Jan. 19, 1971. Action Aug. 11.

u WHAV-FM Haverhill, Mass.—Broadcast Bureau
granted license covering use of former main trans.
as auxiliary trans. Action Aug. 13,

® WHFB-FM Benton Harbor.St. Joseph, Mich.—
Broadgast Bureau granted CP to install trans.
and ant.; ERP of 9.2 kw and ant. height 225 ft.;
condition. Action July 24.

m WQRS-FM Detroit—Broadcast Bureau granted
CP 1o install new trans.; remote control permitted.
Action Aug. 7.

B *WKAR-FM East Lansing, Mich.—Broadcast
Bureau granted license covering changes in type
ant. Action Aug. 24,

®m WTIB(FM) luka. Miss.—Broadcast Bureau
granied mod. of CP to change trans. location to
east side of Pleasant Hill Road. aprroximately 1.3
miles south of Tuka: change studio location to 311
west Eastport. luka; operate by remote control
from proposed studio location: change trans. and
ant.. make changes in ant. system; ant. height 225
ft. Action July 24.

m WIL-FM St. Louis—Broadcast Bureau granted
license covering changes in trans. Action July 24.
m KCNA(FM) Henderson. Nev.—Broadcast Bu-
reau granted mod. of CP to change trans. and
studio location to 307 Water Street, Henderson;
operate by remote control from proposed trans.-

studio site and change ant. height to minus 140 ft.;
ERP 41 kw. Action Aug. 11.

m WEVD-FM New York—Broadcast Bureau
granged mod. of CP to chanpe trans. location to
Room 8101, Empire State Building; orerate by
remote control from 47-01 Maspeth Avenue, Mas-
peth. N.Y.; install trans. and ant.; make changes
in ant. system. Action Aug. 7.

m WLIB-FM New  York—Broadcast Bureau
granted license covering use of former main trans.
as alternate main trans. Action July 24,

m WGWR-FM Asheboro, N.C.—Broadcast Bureau
granted license covering changes in type trans.
Action July 24,

m KRMG-FM Tulsa, Okla.—Broadcast Bureau
granted mod. of CP to change ERP to 62 kw,
Action Aug. 11.

m *KBOO(FM) Portland, Ore.—Broadcast Bureau
granted license covering studio location: 234 S.W.
Saimon. Action Aug. 13.

= WMLP-FM Milton, Pa.—Broadcast Bureau
granted license covering new FM. Action Aug. 13.

m WPBS(FM) Philadelphia—Broadcast Bureau
pgranted CP to install new auxiliary ant. at main
trans. location on 98.9 mc; ERP 29 kw; ant,
height 120 ft. Action Aug. 7.

m WGCB-FM Red Lion, Pa.—Broadcast Bureau
granted license covering changes. Action July 24,

B WLBG-FM Laurens, S.C.—Broadcast Bureau
granted license covering changes for main and
auxiliary trans. Action July 24.

m KTCN-FM Belton, Tex.—Broadcast Bureau
granted license covering new FM. Action Aug. 13.

m KIVY-FM Crockett, Tex.—Broadcast Bureau
granted license covering new FM. Action Aug. 13.

m KHER(FM) Longview, Tex.—Broadcast Bureau
granted CP to install trans. and ant.; make
changes in ant. system; ant. height 255 ft.; ERP
100 kw. Action Aug. 11,

m KLIS(FM) Palestine, Tex.—Broadcast Bureau
granted license covering new FM; studio and re-
n;ole control location: 1118 N. Link. Action Aug.
13,

m WRAD-FM Radford, Va—Broadcast Burean
permitted remote control. Action July 24.

Action on motion

m Chief Broadcast Bureau on request of Regional
Broadcasting Co.. licensee of WHAG-FM Half-
way, Md.. extended through Aug. 24 time to
file oprositions to supplement to petition for
rolemaking and issuance of order to show cause
in matter of amendment of FM table of assign-
ments for new class A_allocation at New Bruns-
wick, Md. Action Aug. 7.

Call letter applications

m KCBH(FM). Able Communications of Cali-
fornia, Los Angeles. Requests KJOI(FM).

m WTOW-FM. Robert W. Sudbrink, Baltimore.
Requests WLIF(FM).

B WQDC(FM). Habco Inc., Midland, Mich. Re-
quests WSVC(FM),

B WZIP-FM, Margareta S. Sudbrink, Cincinnati.
Requests WWSH(FM).

m WARD-FM, Central Broadcasting Inc., Johns-
town, Pa. Requests WIST-FM.

m WTOS(FM), Margareta S, Sudbrink, Wauwa-
tosa, Wis. Requests WLYF(FM).

Designated for hearing

u KRAB-FM Seattle—FCC set expedited license
renewal hearing to determine whether Jack Straw
Memorial Foundation, licensee of KRAB-FM, has
exercised nroper licensee responsibility in carrying
out policy in determining whether material is
suitable for broadcast, and whether station should
be issued one-year or full three-year renewal of
license. Action Aug. 7.

Modification of CP’s,
all stations

m Broadcast Burcau granted mod. of CP's to ex-
tend completion dates for following: WAUG-FM
Augusta, Ga., to Nov. 1: WIFM(FM) Grand
Rapids, Mich.. to Dec. 1: KOBS-FM Orange, Tex.,
to Dec. 9. Action Aug. 13.

u Broadcast Bureau granted mod. of CP's to ex-
tend comnletion dates for following: WQIK-FM
Jacksonville, Fla., to Sept. 10; KKAI(FM) Kai-
lva, Hawaii. to Jan. 14, 1971, KWTX-FM Waco,
Tex.. to Nov, 18; KSTU(FM) Centerville, Utah,
to Dec. 16. Action July 24.

m Broadcast Bureau granted mod. of CP’s to ex-
tend completion dates for following: KAIN(AM)
Crowtey, La., to Jan. 12, 1971; KIRL(AM) St.
Charles. Mo., to Jan. 10. 1971: KRWL(AM) Eu-
gene. Ore.. to Oct. 23; WCHO(AM) Camuy, P.R,,
to Oct. 15, WAMB(AM) Donelson, Tenn., to

(Continued on page 68)
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CLASSIFIED ADVERTISING

Payable in advance. Check or money order only.
Situations Wanted 25¢ per word—$2.00 minimum.

Applicants: If tapes or films are submitted, please send $1.00 for each package
to cover handling charge. Forward remittance separately. All transcriptions, pho-
tos, etc., addressed to box numbers are sent at owner’s risk. BROADCASTING
expressly repudiates any liability or responsibility for their custody or return.
Deadline for topy: Must be received by Monday for publication next Monday.
Please submit copy by letter or wire. No telephone calls accepted without

confirming wire or letter prior to deadline.

Help Wanted 30¢ per word—$2.00 minimum.
All other classifications 35¢ per word—$4.00 minimum.

box number,

Display ads. Situations Wanted {Personal ads}—$25.00 per inch. All others—$40.00
per inch. 57 or over billed at run-of-book rate.—Stations for Sale, Wanted to
Buy Stations, Employment Agencies, and Business Opporfuniln adver!isin? require
display space. Agency commission only on display space. o

o charge for blind

Address up.lin: ¢/o BROADCASTING, 1735 DeSales St., N.W., Washington, D.C.
20036.

RADIO

Sales continued

Announcers continued

Help Wanted Management

Major market station looking for an experienced
program manager. Must have background that em-
hasizes dedication to job so necessary to succeed
f:\ highly competitive area. Rnponsibiriii.s of this
position will be well known to person we are sesk-
ing. Excetlent working conditions as well as em-
ployee benefits. Send complete resume to Box H-217,
BROADCASTING.

If you're a selling manager or top salesman . . .
here's your chance to take charge of an estab-
lished, solid, fine small market operation. Excellent
equipment. Prefer 1st phone but all considered.
It's really a good opportunity. Send resume and
picture to Box H-266, BROADCASTING.

Wanted: To enter partnership with CATV system
in separate venture. Young man, now working in
announcing or sales in radio-TV. Local origination
is the coming thing in communications. Good op-
portunity for aggressive person with record of past
success. Position will require management posture.
Midwest, small community. Write to Box H-295,
BROADCASTING. Position will be filled as soon
as possible.

Sales manager for top rated fulllime AM Negro
?rogramed station in Richmond, Va. Starting salary
15,000, plus both monthly and annual bonuses.
We want a man who can both sell and supervise
sales. Company insurance and many other benefits.
ff you want a good job with a hard working little
company where you're important contact orge
Lund, WENZ, 111 N. 4th Sr., Richmond, Va. 23219.

Help Wanted Sales

Before school starts and before you endure another
long cold winter make that move to Florida now!
A beautiful tropical city on the ocean working with
the best radio station in town will meke life pleas-
ant and rewarding. But it will only be a beautiful
thing if you can sell and if you will work. Substan.
vial base plus commission. Write Box H-116, BROAD.
CASTING today and give full resume! Yes . . .
management opportunity but prove yourself first.

Needed: Dependable floater. Mature representative
to implement proven programing concept at medium
market radio stations. Excellent salary, expense ac-
count, bonuses. Prefer single man, or married man
who enjoys extensive travel, Minimum three years
radio experience suggested—sales experience helpful
but not required. Clean record, good voice, neat
appearance, enthusiasm, essential. Wonderful op-
portunity with growing, prograssive company. All
replies confidential. Photo, resume, voice check to
Box H-162, BROADCASTING.

New York-based salesman or rep. firm with strong
agency contacts needed to represent nationwide
FM broadcast service. Expenses plus commission.
Send full particulars to Box H-274, BROADCASTING.

Major southeastern market programing commercial
religion, spiritual music requires experienced full-
time salesman. Send complete references and resume
to Box H-307, BROADCASTING.

Florida large coastal market major station with
adult programing and top coverage needs a thor-
oughly experienced hard working successful radio
salesman with a provable track record, {None others
need apply). Full details first letter please. Box
H-319, BROADCASTING.

First class ticket—sales—announcing helpful: KHIL-
Willcox, Arizona.

Wanted, salesman or radio man wanting to learn
Ea_las.IMidwes' only. Dale Low. KLSS/KSMN. Mason
ity, |owa.

Salesman or sales/news combination. Play-by-play
of football and basketball helpful. Contact Gene
Stanley, KLVT, Levelland, Texas.

Account Exec. for KSAN—San Francisco’s top.rated
progressive rock station needs one account execu:
tive. Llist provided of retail and agency accounts.
Draw, commission, liberal Metromedia profit-sharing
and insurance benefits for an experienced sales-
man. Send resume to KSAN, 211 Sutter, S.F. or
call Mr. Harris at (415) 968-2825. Equal opportunity
employer.

Opportunity for young man to break into sales and
a2 good income. First phone announcer for short
air show wanting to sell. Send tape, resume and
picture to KWCO Radio, Box 770, Chickasha, Okla-
homa 73018; attention Michael McKee.

Real cpporfunity, number one, AM MOR station,
200,000 plus populstion, metro New England two
station market. Large potential account list. Excellent
guarantee against 15% commission. Fullest fringe
benefits. Send resume, photo, work and credit refer-
ences, WCAP, Lowell, Mass. 01852.

Experienced salesman for fulltime AM station in
Richmond, Va. Start with $10,000 guarantee, com-
pany insurance and many other benefits. Only hard
worker with ambition and desire to make money
need apply. Call or write George Lund, WENZ,
111 N. 4th §t., Richmond, Va. 23219.

WPRC - Lincoln, lllinois. New management doubled
business first year. Need customer centered pro.
Resume to: John L. O'Donnell.

Leave the ulcer factory . . . sell for WIDG, 5000
watts, St. Ignace, Michigan. Resort aresa . . . no
pressure . . . great working conditions . . . top
notch staff. Rush details to Bill Victor.

“opening. Dayshift.

contemporary musi¢c station
needs one experienced, upbeat night man. No
screamer . . . Strong on news and commercials.
Excellent working conditions and complete fringe
benefits. Salary gand on ability and experisnce.
Send tape, resume and salary requirements with
first reply to Box H-222, BROADCASTING.

Virginia. 125,000 market. Bright MOR. Need mature
personality to do four hour airshift and commercial
production. No beginners, please. $125/week_ Send
aircheck, photo, resume first letter. Box H-236,
BROADCASTING.

Penna. 10,000 watt,

Need first phone man for air work and sales to
start with new AM station near Pittsburgh, Penma.
Salary and commission. Contact Box H-270, BROAD-
CASTING.

Announcer with first ticket—Virginia station. New
equipment. Write Box H-305, BROADCASTING.

Wanted firs? phone for chicken rock night show.
Must run tight board. Immediate opening. Send
resume, picture and air check to KOLT, Box 660,
Scottsbluff, Nebr.

Need first phone ticket, good voice. Immediate
Send resume, picture and air
check to KOLT, Box 660, Scottsbluff, Nebr.

Wanted, salesmen for new AM outlet in southern
Pennsylvania. Good corporation future for right
men. Company car plus generous commission to
right men. Call Jack O’Lantern, 717.762.7883.

Sales manager/announcer with ticket (no main.).
One of America’s unbelievable small market C&W
stations located in Minnesota’s beautiful vacation
area is locking for a guy who can stand on l:'is

Information station needs morning man. Top pay.
Send tape snd resume. Open now. KOLY, Mogvidge,

if you've peaked in your present job, maybe it's
mountain time. Try Denverl Our g musi¢ sta-
tions (AM-FM) need another mature, heavyweight
voice. Basses respondez, s'il vous plait. Tape,
resume. John Dawson, PD, KOSI, Box 98, Aurora,
Colorado 80010. An equsl opportunity employer.

own two feet and run a sales dept. Make no mist

. . . we want no leeches or draw.hungry order
takers . . . only proven salesmen. This station just
received an International news award to add to
our list of awards. We are sold out most of the
time. We promote like crazy . . . just completed
8 two thousand dollar treasure hunt. Our sound is
major market . . . our sales are unreal. The man
who gets this job will inherit a fantastic account
list . . . our best sales territory . . . and money.
The man you are replacing left at 23 years of age
to put his own 100 kw FM on the air . , . he
made money with us. You better be a great sales-
man, great announcer and have a ticket. Immediate
opening, Call 218-927.3322.

Announcers

Medium market station looking for P.D. to help
regain lost numbers—excellent opportunity for right
man—mild climate—salary commensurate with back-
ground & ability~personal production important.
Send resume, tape and photo to Box G-208, BROAD-
CASTING.

Ohio major market swingin’ MOR has fine oppor-
tunity for experienced personality. Should have
interest in music programing. Send tape, picture and
resume, Box H-188, BROADCASTING.

Announcer with first class ticket for MOR small mar-
ket in the East. We want versatility. Send 7142 tap=
and details of experience 1o Box H-200, BROAD-
CASTING.,

Interesting person is how we could best describe
the radio air talent we are seeking. Previous track
record as an announcer should show the capability
of winning in a very competitive Midwest major
market. We have the best of working conditions and
an ouvtstanding employee benefit program. Send
resume of experience, audition tape and salary his-
tory to Box H-215, BROADCASTING.

Lively, happy moming man for MOR adult audience.
Stable, group operation. First phone preferred, no
maintenance. Excellent medium-sized midwest mar-
ket. Good staff. good equipment, we need a good
man. Could handle talk show, too. Send brief resu-
me now, will arranae interview in confidence. Box
H-218, BROADCASTING.

We need you but we won’t promise anything we
can‘t deliver. Opening for announcer with some ex-
perience who wants to sharpen his skills in a good
small station. Reasonable salary. Good working con-
ditions. Think it over. Write Arch Harrison, WIMA,
Orange, Va. 22960.

Wanted: Staff announcer for afternoon shift in AM-
FM combination. Send resume, photo, tape to
WMFC, Monroeville, Alabama 36460.

Building permanent, happy staff, need first-phone an-
nouncer with mature voice; no Roater or “‘character’’
will fit. 5 kw daytimer plus FM, MOR, 50 miles
from Detroit. Send resume and tace to WTHM,
Lapeer, Michigan 48446. (313} 664-8555.

If you're experienced, if you have a first class li-
cense, if you would like living in a small town In
the Pennsylvania mountains, if you can stick with
a MOR and country format, we can probably get
together. Send yvour qualifications and a 712 audi-
tion tape to WVSC, Somerset, Pa. 15501,

You're in your twenties . . . loaded with soul . . .
a great swinger for the morning slot . . . so, soul
brothers, send vour audition’s, photo’s, resume to
Dave Oliver, P.O. Box 5156, Chattanooga, Tennessee,
Now! No phone calls please.

1st phone, heavy weight network, MOR station,
resort Florida, afternoon drivetime, great opportu-
nity for stable family man, good pay, fringe bene-
fits. 305-278-1420.

“On the Ball?’ Join aggressive small market MOR
—experienced, credit references. Send resume, tape,
picture. Box 426, Carthage, Missouri.

We're staffing & new contemporary AM in southern
Pennsylvania. |f you're great and have something
to say, call Jack O’Lantern, 717-762-7883. New
studios and equipment.

Intelligent announcer with mature voice and style
with production savy and writing ability needed
immediately by one of the northeast’s most power-
ful, influential stations. You will make key contribu-
tion to exciting new program format being intro-
duced to the industry in near future. Rush tape
resume to Mr, Hobler, Box 1350, Princeton, New
lersey or call 609-924-3600.
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Technical

News continued

Announcers continued

Major market group owned and operated SO kw
station is interviewing candidates for staff technician
recording and production. Experience essential.
Salery commensurate with experience first phone.
Box H-229, BROADCASTING.

New CP seeking engineer to make installation.
Beautiful small mid-south city. Planning FM, salary
negotiable, needed within a month. Box H-304,
BROADCASTING.

Tacoma calling: KTAC 10,000 watt 850 KC rocker
needs chief engineer for 4 antenna directional re.
mote operation plus FM. Man must be able to climb
towers, Prefer Northwest man with rock-jock ex-
perience and sound know how. Contact: Jim Nelly,
General Manager, 206.475-7737.

Chief engineer for WIXZ Mckeesport—Pitisburgh,
Must be familiar with AM directionals. 5000 ND
days—1000 D night. We are looking for an experi-
enced man able to take full responsibility for all
studio and transmitter operations, Opening is im-
mediate, so phone me today. Be prepared to discuss
background and salary requirements. John Tenaglia,
Area code 412.391.9700.

Need a seasoned professional to join an eight-man
staff. Must be able to dig, write and air the news
in a mature manner. You will work with former
network and New York newsmen in one of the

DJ/announcer: experience working with MOR and
top 40; tight board. News, commercial delivery and
quality production. Available immediately. Box H-
227, BROADCASTING.

most well-equipped and experienced newst in
the southeast, grester Miami. A station owner who
believes news is our most important product. A
great place to live and work with a top paycheck
to match. Send resume, photo, newscopy samples
and tapes of air work to Tom Shafer, News Direc-
tor, WVCG News, Post Office Box 1516, Coral
Gables, Florida 33134,

Programing, Production, Others

Announcers: Experienced, dependable, tight board.
Broad background, social work, psychology and
sales. Bilingual, Authoritative newscaster, sports-
caster. Available immediately. Box H-238, BROAD-
CASTING.

Make “talk” vital to your community. Feedback
that not only discusses the news but makes it.
For the man who can do it and has the awards to
prove it, write Box H.249, BROADCASTING.

Major southeastern market programing commercial
religion, spiritual music requires man for program
director, production and air shift. Send complete
references and resume to Box H-308, BROAD-
CASTING.

Program directar—Florida, excellent for young pro
needing an opportunity. Sound citizen, some col-
lege, creative music ability for up-MOR. Must be
well read, interested in community and show it
on air. Tape, resume to Box H-326, BROADCASTING.

8aginner, professionally trained, D.J. announcer
newscaster, 3rd endorsed, stable, will relocate. Box
H-253, BROADCASTING.

Bill Wade graduate, st phone, draft exempt and
single. Ready to move. Limited experience and
excellent references. Box H-262, BROADCASTING.

Top 40 or C&W personality . . . 3 yeadrs experi-
ence . . . 3rd . . . Box H-28}, BROADCASTING

Chief engineer for northern Ohio 5KW directional
daytimer. Good equipment, excellent pay and
fringes. Call or write: Manager, WOIO, Conton,
Ohio 44708 216-477-8585.

Englneer for top eastern independent, good technical
man to build and maintain equipment, Tst ticket.
No announcing. Call chief engineer: 215.696-3490.

First phone strong on maintenance, good couniry
music, 5000 watts non directional. Daytime call
collect 703-347-1420.

Chisf engineer. Automation, announcing experience.
Multi station chain for California property. Send
resume to 4917 Crooks Road, Apt. 1-5, Royal Oaks,
Michigan, 48073.

Chisf engineer southern Indiana AM/FM station.
Some announcing. Great opportunity for good play-
by-play man. But not necessary. Send tape, rasume,
salary, picture to Box 167, Jasper, Indiana.

News

Important station in York-Lancaster-Harrisburg area
needs professional, hard working news director.
Nice area to live. Interesting area for 8 newsman.
Send tape, resume, salary requirements to Box H-
208, BROADCASTING.

Women’s director needed for big station in small
town. Variety of assignments. Must be able to
communicate effectively with rural and small town
people in the midwest. The good life is here. None
of the urban problems. Group owner. Send com-
plete resume, tape and salary requirements to:
Manager, KMA, Shenandoah, lowa.

Station executive, well.-organized, and experienced
in administration and programing, for year-round
ublic stereo station. M.A. preferred. Opportunity
or free graduate work. Send picture, tape, and
resume to WFSU.FM, Florida State University, Talla-
hassee, Florida 32306.

WCLS Columbus, Georgia, the only all top-40 sta-
tion in Georgia’s second largest city, is expanding
staff and Is accepting applications in ail depart-
ments. Send all tapes, resumes to Xen Carlisle PD.
No phone calls.

Program director. Professional PD with mature an-
nouncing voice and style, outstanding production
ability and writing talent, for key position in
young growth group. Exceptional opwportunity to
learn and grow as you help to develop exciting
new program concept and at the same time pro-
gram one of the northeast's most powerful, most
influential stations. Rush tazpe resume to Mr. Hobler,
22601350, Princeton, New Jersey or call 609-924.

Situations Wanted

Midwast station in top 15 market looking for an
aggressive, dedicated newsman. Previous experience
must show ability to seek, write and report local
news. Facilities and employee benefit program are
excellent. Send resume and audition tape to Box
H-216, BROADCASTING.

Experienced newsman for southern Indiana station,
Must have good quality air voice. Play-by-play is
available if desired. Tape, resume, salary, picture to
Box H-304, BROADCASTING. :

A challenging news positionl Qualifications: au-
thoritative delivery, writing skill, dedication to
responsible broadcast journalism. Good pay, good
benefits, great place to live~Denver. Send tape and
resume to—Tony Llarson, Managing Editor, KOSI
News, P.O. Box 98, Aurora, Colorado 80010.

Large, medium market station in Midwest wants
experienced newsman to join seven-man news staff.
Man we are seeking must be an excellent writer,
reporter and air man. Send resume, air check and
writing samples to: Jerry Reid, News Director, KSTT,
Inc., P.O. Box 3788, Davenport, lowa 52808,

Northeastern New York CBS affiliate needs news
director who is fully qualified and experienced in
interviewing, and in gathering, writing, editing and
delivering news and editorials on the air. We offer
a_ permanent position, comfortable salary, automo-
bile, dominant coverage, and 35 year reputation for
outstanding news. Send resume, salary requirements,
tape, photo and sample stories airmail to: Lewis
Edge, WEAV AM/FM, Platisburgh, N.Y. 12901, The
Plattsburgh Broadcasting Corp.

BLACK news director or news man wanted bv Negro
programed station WENZ in Richmond, Va. The man
we want must be experienced, know what the
Black community wants, know how to oet it,
and report it on the air. We want to rebuild our
news department with men who will tell it as it
is, be able to editorialize and take complete charge.
. . . if vou fill the bill call or contact Mr. George

Management

Noetural £} general manager in top market—highest
record of achievemant in multi-state aresa. Seeks
part ownershin. Graat salas professional. Will
invest, Box H-264, BROADCASTING.

Le¥s qet it 1oqather! St~tion falling anart? Ratings
and income down? $275 wkiv buys 12 years ex-
exp~=rience. Manaocer/programer/promoter, Any size
market, C»lif., Fla.. Ohio, or sunny south. Box
H.299, BROADCASTING.

Honest, successful manager wants to talk about vour
station and market. Strong sales and programing
experience. College praduvate. Married with young
children and want them to know clean air and
good schools, Interested in becoming part of proud
community and oood broadcast station or group.
Call or write: William Musser. 360 Bound=rv Ave.
?;l;i North Massapequa, N.Y. Telephone (514) 249-

Announcers

Young black announcer, third endorsed. five vears
experience, ready to relocate. Box G-233, BROAD-
CASTING.

First, MOR, New York, Flarida, anywhere. 315-478-
8896, Box H-5, BROADCASTING.

Black P.D. or operations manager. 6 yrs. experience,
first phone fast pace, college, draft exempt, married.
RAB's with low ratings. Answer now. Box H-103,
BROADCASTING.

First phone. Four years experience. Completing mili-
tary service late Septermber. Want to work and
finish school in southeast, medium market, univer-
sity town. Write, Box H-207, BROADCASTING.

Experienced, reliable and hard working top 40 dj
with first phone. Dessires medium market top 40
station, job security, 8t least $550.00 per month, 8
five and six hour airshift and some production.

fessionally trained strong wvoiced announcer dj

and newsreader, short on experience, long on talent
vet, mature, will travel. Box H-294, BROAD-
CASTING,

DJ newscaster, authoritative, experlenced, versatile,
creative, aggressive salesman. Third endorsed. Tight
board. Box H-296, BROADCASTING.

Number one medium market morning personality
with award winning production will perform either
function for station willing to pay for quality.
Serious inquiries only. Box H-298, BROADCASTING.

Attentien Gulf Coast. 15 years experience in both
radio & TV inciuding as weathercaster & film
narrator. Interested in Gulf Cosst but consider
anywhere. All inquiries answered. Box H-301,
BROADCASTING.

135t phone—young aggressive man looking for a
chance to work for you. Limited experience, but
willing to learn. Box H-303, BROADCASTING.

AFRYS veteran station manager seeks C&W, MOR
board shift, 24, single, school grad, 3rd endorsed,
2 vears college. Tight board, creative production,
personable on and off air, 12 months C&W experi-
ence, 8 months TV news. | can give you the sound
that selis. Can relocate after October 10th. Box
H-313, BROADCASTING.

No button pusher I, this hip, witty, ten-year first
phone heavy production communicator wants mod-
ern MOR home, prefers radio/television complex.
Available October tst. Box H-314, BROADCASTING.

Rock personality. Remember the old top 40 days
with the personable and informative jock? Try me.
Experienced. Age 26. Military completed. 3rd en-
dorsed. Available immediately. Box H-328, BROAD-
CASTING.

South and west . . . Large or small stations, avall-
able good voiced disc iockey with ability to write
and produce commercials. Experienced, versatile,
some collage, and desire to meture slowly under
the supervision of professional. Box H-329 BROAD-
CASTING.

Detroit . . Experienced 3nnouncer, copywriter,
production man seeking right position. Box H-330
BROADCASTING.

First Phone announcer, college graduate, experlence,
ll::‘rgemnorary or top 40. Box H-332, BROADCAST-

Ar lastl The chance vyou've been waiting for,
““Miss Jennifer Halel” Young, beautiful, ambitious,
talented, modest. N.Y.C. trained, 3rd endorsed.
Finest references and tape. Is my big chance yours?
Box H-333, BROADCASTING.

Experienced, aggressive sports announcer/talker
seeking “big league’’ employer. Play-by-play basket-
ball, baseball, football, hockey. Box H-335, BROAD-
CASTING,

Rookie looking for experience, 3rd endorsed, broad-
casting school, 22, draft exempt, single, willing to
go anywhere now. Ken Bay, 4206 N. Hamlin,
Chicago, lllinocis 60618.

Mere | am, D. J., newscaster, sales, dependable,
married, limited experience. Willlng to work any
format, Fred Tucker, 3216 Sycamore lane, Suitland,
Md. 301.736-0146.

First phone . . . graduate . . . super nite jock, 24,

Llund, WENZ 111 N. 4th 5t., Richmend, Va. 301: Let's get together| Write: Box H-209, BROADCAST- former TV-rezording personality=rock or MOR.
643-7436, Starting salary $750.00 per month. ING. Derek, 417-334-3865.
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Announcers continued

Broadcast school graduate hard worker, dependable,
seeking position with rhythm and blues station.
Army veteran, young, single, good voice, willing to
relocate. Samuel Ginn, 943 Grant Awve., Bronx,
N.Y. 10456.

Oregon; Washington; Northern California: Outstand-
ing midwest announcer/copywriter moving to Pa-
cific Northwest this fall. | offer eight years of solid
radio experience. All formats country to classical,
Flawless news delivery. Competent interviewer,
MC, color man. Powerful copy plus honest on-air
delivery pleases clients, brings repeats, attracts
new accounts. Family, Third, to study for first.
Dependability & matter of record. Your market size
doesn’t concern me; security you offer does. Salary
requirements very moderate. Part time in view to
full time. Interested in these assets? Let’s arrange
an interview in the near future. Write Ron Bland,
Route 4, Box 2230, Bremerton, Washington $8310.

Mature, dependable, radioman, first phone, ex-
perienced all phases. 401-825-4045 mornings.

Beginner, broadcast school graduate, 3rd endorsed,
draft_exempt, will relocate. Creative, hard worker.
Al Garber, 38 Rockridge Road, Waltham, Mass.
02154 or 617-899-2373.

1st phone, 2 years experience,
Phone 312-834-6355, Bob Peacock.

available nowt!

Programing, Production,

Others continued

Producer-director, 3 years exp. in producing com-
mercials, newscasts, live show and specials. Now
wearing '‘second hat”’: Traffic. Future aim is man-
agement. Box H-271, BROADCASTING.

Sexy? Maybe, but by adding the feminine wvoice
to your station's ads and id.’s—your clients will
be happier. VoiceMaster can supply that voice.
VoiceMaster Box H-272, BROADCASTING.

Three-station group operation‘s manager is seeking
a move. Sirong on programing, production and
promotion. Looking for step up the management
or financial ladder. Box H.273, BROADCASTING.

#1 Helpl We are prisoners in Broadcasting maga-
zine classified. Box H-2B4, BROADCASTING.

#2 News, copy, public affairs, production, hire us
pros! Box H-285, BROADCASTING.

#3 Couddly copywriter craves creative company:
object—creative copy! Box H-286, BROADCASIING.

#4 How dare you ignore this? Listeners deserve usl
Box H-287, BROADCASTING.

Sales

Tired of the rat race? The traffic? The smog? The
crime and juvenile problems? Here is the oppor-
tunity you've been hoping for. Sales position open
now in small market television. Could lead to sales
manager position. Rocky Mountain state. Great
hunting, fishing, winter sports. Drive to work in
10 minutes (maybe 5). Clean air. Healthy family
ares. College community. Friendly people. Make 2
little less—enjoy life a lot more. Send picture, com-
plete resume and references to Box H-248, BROAD-
CASTING.

Technical

Chief engineer for expanding Canadian MSO, pres-
ently building 2 major market systems, totalling
80,000 households. Alsc senior technician for 22,000
household system under construction who can as-
sume management position within two years. Send
resume and compensation expectations. Box H.278,
BROADCASTING.

Progressive mid-eastern production house is seeking
a video tape operator. Must know maintenance and
have experience on Ampex Editec and 2000B’s.

Liberal nefits & good working hours. Salary

open—airmail resumes to BROADCASTING Box

H-311.

Sunny California beckons éngineer capable of
ing into chief’s shoes. Small UHF operation

Young announcer, 22, with experience, 3rd. class
ticket, now employed. Two years college specializ-
ing in radio. Seeking out of Chicago opportunity.
Will come for personal interview, photo and
resume available. Dan Vonlenef, 4660 Kenilworth
Dr., Rolling Meadows, lllincis 60008.

1st phone broadcasting school graduate desires
part time work in Los Angeles area. Jock or news-
man. Will travel 175 miles for weekend work. Great
potential. Call Dan Perez 213-477-8529 or 213-254-
3555 or write me 6198 Mesa Ave. L.A. 90042.

#5 When unemployment! strikes, can starvation be
far behind? Box H-288, BROADCASTING.

#6 Qur creditors want us! Why don’t you? Hmmm?
Box H-289, BROADCASTING.

#7 Whoever reads this, please hire usl We're prosl
H.290, BROADCASTING.

soon to put on big league boots. Modest salary
until ability proven. Box H-325, BROADCASTING.

Wanted, TV studic technicians experience
preferred. Union shop . . . fringe benefits . . . equal
opportunity employer. Send complete experience
resume to Engineering D2pariment, WNAC-TV, RKO
General Building, Government Center . ., . Boston
Mass.

8 We're losing weight—maybe we'll try modelling
next! Box H-291, BROADCASTING.

Recycle the stuff that’s mellow and new again.
Stable staffman who can read/write/talk. Old pro,
408-758-3097. 200 W, Romie, Salinas, Calif.

Experianced announcer, 3rd ticket, age 31, married,
no children, B.S. Communications December, seeks
employment New York City area. News, announc-
ing, copywriting, 11 years varioys music/formats.
In New York City September 7-12 for interviewing.
James Ellis, 2907 East Fifth Avenue, Knoxville,
Tennessee.

#9 Save your station] — Heckl — Save wus from
starvation! Box H-292, BROADCASTING.

#10 Scrimped for by: “Ex-cuddly’” copywriter,
newsless thinman! Box H-293, BROADCASTING.

Let's get it together! Going for #1? $275 wkly
buys 12 years experience. Programer/promoter/
heavy drive time jock. Calif., Fla., Ohio, or sunny
south. Box H-300, BROADCASTING.

Technical

Chief enginesr/announcer wanting to relocate .. .
six years experience . . , prefer country or MOR
formats, Hilly and wooded areas. Box H-316,
BROADCASTING.

First phone, inexperienced. Need start. 28, family.
Prefer Missouri or surrounding states. C, D. Harri-
son, 3145 E. Wayland, Springfield, Missouri 65804.

News

R-TV grad, University Illinois, seeks radio or TV
news position. No commercial experience. Strong
on writing, production, sports. Thorough, competent,
married, 24. Box H-111, BROADCASTING.

Currently working as writer in major market. Want
to get back on the air. College degree. Young.
Aggressive. Can do outside and inside work. Tape
and resume on request. Reply Box H-171, BROAD-
CASTING.

1. Director of information and Captain, U.S. Air
Force. {Just completed). 2. Fully qualified broad-
caster. 3. Wrote, directed and anchored daily T-V
newscast. 4. B.S..Broadcastina. 5. Will relocate
immediately. Box H-259. BROADCASTING.

Radio or cable news. Available mid-September. MA
liberal arts. Second phone. Training and minimum
experience. Plains states or Washington, D.C. area.
Box H-268, BROADCASTING.

Looking for position as a newscaster and disc
jockey. Have experience and knowledge of tight
board. Willing to work very hard, will send tape
to you. Box H-269, BROADCASTING.

Programing, Production, Others

Copywriler, resume and samples on request. 203-
6586196 or Box H-115, BROADCASTING.

Professional broadcaster, stable, mature, personality
plus. Two speeds: Work hard—play hard, not a
clock watcher, available immediately for news or
production. Box H-260, BROADCASTING.

Young aggressive and fully qualified in programing
and production. B.S.—broadcasting. Will relocate
immediately, Box H-261, BROADCASTING.

Director available. Three years ¢commercial and edu-
cational experience. MA condidate, first phone,
West preferred. (408) 373-0565. Box H-315, BROAD-
CASTING.

Personality-plus| Ratings, creative production, voices,
and versatility, Call 219-743-4611.

Ready to talk future with young but professional
P.D. of six years? Unquestionable record and sta-
bility. 1st phone. Charlie Brown 806-266.8898.

Television Help Wanted

Management

General manager for expanding MSO to supervise
construction operation of 60,000 household system
in Western Canada. Also senior technician with
management ability to supervise construction of
22,000 household system in Eastern Canada and
ultimately become manager. Send resume and

compensation expectations. Box H-277, BROAD-
CASTING.
General manager-sales manager (1 man). UHF in

top three market. Big job for right man. Must have
dynamic sales management experience and overall
G.M. knowledge. Start $30,000. to $40,000. Box
H-318, BROADCASTING.

Wanted: To enter partnership with CATV system in
separate venture. Young man, now working in an-
nouncing or sales in radio-TV. Local origination is
the coming thing in communications. Goed oppor-
tunity for aggressive person with record of past suce
cess. Position will require management posture. Mid-
west, small community. Write to Box H-341, BROAD-
CASTING. Position will be filled as soon as possible.

Operations engineer needed by expanding South-
east ETV station., Aftractive salary scale, 40 hour,
5 day week, State retirement plan. Requiremenis:
Ist class license; minimum one year experience in
operation and maintenance of color VTRs. Apply
1o William M. Christman, Chief Engineer, WTVI,
42 Coliseum Drive, Charlotte, N.C. 28205

Senior engineer needed by expanding southeast
ETV station. Attractive salary scale, 40 hour, 5 day
week, State retirement plan. Requirements: Tst class
license; minimum three years experience in opera-
tion and maintenance of cameras, VTRS, and trans-
mitter. Must supervise other engineers. Apply to
William M. Christman, Chief Engineer, WTV1, 42
Coliseym Drive, Charlotte, N.C. 28205,

Chief engineer for ETV station at University of
Alaska. Color TV knowledge necessary. Includes in-
stallation, maintenance, operation. Some statewide
systems development possible. 12 months, $1500
per month. Open immediately, write TV servi:es,
University of Alaska, College, Alaska 99701,

News

TV newsman—UHF with small aggressive staff. Well
equipped newsroom. Send picture and resume. Box
H-145, BROADCASTING.

Anchorman, Major market southwest. The man we
want will handle both 6 and 10 and should have
solid experience in news gathering, writing and
preducing. Send tepe and resume with salary history
to Box H-279, BROADCASTING.

Aggressive reporter to work alone in market’s num-
ber two city. Must be able to develop own stories.
Will consider radio reporter. Box H-309, BROAD-
CASTING.

Major market VHF network affiliated station in
midwest needs 3 experienced newsmen; a reporter,
a news photographer and a news editor. Applicants
must have background that emphasizes complete
dedication to news. Our station is fully committed
to news and thus we have the finest facilities in
the countrv. Send complete resume to Box H-327,
BROADCASTING.

Sportscaster. Young, good-looking sports type with
some TV experience and lots of drive. Daily
sportscasters, no play-by-play. Major Ohio VHF.
Send resume and picture to Box H-334 BROAD-
CASTING. An equal opportunity employer.

Announcers

TV sports man, experienced, full time to announce,
write, film. Top Wisconsin net affiliate. Confidential.
Box H-283, BROADCASTING.

Announcer: Immediate opening for young, experi-
enced man capable of handling any on-camera
assignment. Send resume, VIR or film audition to:
John Mackin, WXEX TV 8, P.O. 888, Richmond, Va.
Excellent opportunity for a versatile, eager man
with this equal opportunity employer.

South Florida TV station. T—reporter-photographer
and 1—news editor-producer. Reovire journalism de-
aree or comoarable experience. Contact Paula Flagg,
305-751.6692. Equal opportunity employer.

Programing, Production, Others

Producer-writer-on-camera talent for ETV station.
Must be capable in public affairs and cultural affairs
and experienced in film, studio, and remote work.
Send complete resume and salary requirements to
Box H.251, BROADCASTING.
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Programing, Production,
Others continued

Are there any young creative TV directors around
anymore? Can a TV director be found that can
be motivated by a challenge? Is there a director
who likes to work under pressure and is proud
of it? If you want a job in a top 10 market,
contact Box H-312, BROADCASTING.

Studie crewman (cameraman, fioorman, break direc-
tor) for ETV station. $7,000. Send resume to John
!I‘lzgsgimon, WNED-TV, Hotel Lafayette, Buffalo, N.Y.

Producer-director for top major market independent
station and production facility. Quality station seek-
ing creative, versatile person, with ability to handle
major directing assignments, Two years directing
experience ner:essarx‘i Send resume to: Ron St.
Charles, Production Manager, WUAB, United Artists
Broadcasting, 8443 Day Drive, Cleveland, Ohio
44129. An equal opportunity employer.

Television
Situations Wanted Management

Station manager. Strong management hackground
with group and inderandent stations, both VHF and
UHF-large and small markets. Best references. Box
H-113, BROADCASTING.

Operations/program  manager. Excellent references
in every phase of both, Background includes affili-
ated and independent stations, Small to large mar-
kets. Box H-114, BROADCASTING.

Cable manager or regional manager. Wide experi-
ence all stages, all phases. Located central Florida,
will relocate. Box H-194, BROADCASTING.

Station manager/operations/program director. Young
executive presently with U in top 10 market. Can
cut cost and improve quality. Experience keyed
to sales, efficient operations, saleable programing
and creative production. Box H-324, BROADCAST-

Television producer-director with outstanding credits
8t network and local levels is seeking management
opportunity in the area of production, program,
or operations manager. Sixteen years of television
backgorund and experience among other qualifica-
tions. Opportunity and growth potential will be
primary considerations. Resume, references, and
salary requirements upon request. Box H-33T,
BROADCASTING.

Energetic program/operations man desires challeng-
ing position. Young and experienced. Box H-.338,
BROADCASTING.

Announcers

Kid's show producer-host. Quality afternoon format
for older youngsters. Box H.230, BROADCASTING.

Technical

Chlef enginesr—maintenance TV.FM.AM directionals.
25 years experience, management, construction,
Save you money—references, stable. Consider going
abroad. Box H-297, BROADCASTING.

First phone, inexperienced. Need start. 28, family.
Prefer Missouri or surrounding states. C. D. Harri-
son, 3145 E. Wayland, Springfleld, Missouri 65804,

News

Want to move from writing at large major market
station to street work . . ., possibly with weekend
or other anchor. Young. Degree. Enjoy digging for
the news. 18mm. and resume on request. Reply Box
H-172, BROADCASTING.

Enthusiastic college graduate, network, newsdesk
experience, seeks reportina/writina position with
'gbsc&wing news operation, Box H-210, BROADCAST-

My 15 years of experience in news reporting,
gathering and writing could be of considerable
value to your station . . . if you have an oDeration
that takes pride in its news. | am currently report-
ing felevision news in a major market . . . having
icined this station after five and a half years with
CB8S. | would like to ioin a solid news operation
as either news director or anchorman. Will forwsrd
resume, VTR or SOF on request, Box H-244, BROAD-
CASTING.

National award winning radio news director in top
10 market looking for move up to T.V. Strong
public affairs. Box H-302, BROADCASTING.

News continued

Personable talk-host/news-personality desires posi-
tion in top-twenty markef. Aggressive interviewing
never gels in the way of taste. Widely read, easy
1o take, AB degree and believable. VTR available.
Box H-322, BROADCASTING.

General assignment announcer in top market, with
anchorman experience, seeks full anchor or legman
position. Box H-340, BROADCASTING.

Qualified black newsman, major markel, seeks re-
porting/writing position, combined newspaper/TV
experience; will relocate, call or write: O. Psrham,
KQED CH 9 TV, 525 4th St., San Francisco, Ca. 94107
PH: (415} 391-1020 X17.

Asst. news director, anchorman, 300,000 plus market,
award-winning newspaper background, seeks sirnilar
position on West coast. Consider general assign-
ment reporting in major market. Thayer Waiker, 640
%:gge Ave., los Angeles, Calif. 94022 (415) 948-

Programing, Production, Others

FOR SALE
Equipment continued

Auvtomation equipment: Station gone live, like new
Gates Systemn, SC.48 control and timer, 250-RS carou-
sel, $5A-3 silence sensor, ATC-55, two racks wired
for extra carousel and playback unit. Will sell for
balance. Box H-317, BROADCASTING.

1-GE 9 channel

mixer with 9 transformers and
power pack. 1.8 hour Ampex recorder with 4
channel mixer, very little use (portsble model).
1-A.B, Dick ropy machine. located in Conn. Best
offer. Box H-323, BROADCASTING.

Baver 707 transmitter, 500 watt, can be converted
to 1000 watt, seven years old. $2,500. Box M-336,
BROADCASTING.

Avdio instrument reverberation unit model 44:
Transport, mechanism, associated ampliflers, manual,
rack. Box H-337, BROADCASTING.

For Sale: One (1} Ampex 350 714-15" tape re-
corder in console cabinet $870.00 . . . good con-
dition. One MX 10 Ampex $350.00 . . . nearly new.
?_eveﬂal Magnecorder recorders, as is. Contact:

TV promotion director. Six years solid medium
marke! experience in all phases of opsration, in-
cluding sales promotion and public service. Espe-
clally strong with creative on-air and publicity.
Married, dependable, skilled. Now in midwest and
prefer to remain. Box H-237, BROADCASTING,

TV children’s personality . . . producer . . . pro-
duction assistant . . . Box H-282, BROADCASTING.

Energetic, enthusiastic RTVMP graduate (M.A.} de-
sires work in ETV or PTV station in writing, re-
search, promotion, or production, Available im-
mediately. Box H-339, BROADCASTING.

Producer/direcior, 26, family. Talented, creative,
resume available. 1I'm looking for career position
with future, 813-894.7473.

Producer-announcer-TV  kids personality. 746 - 26

Ave. North, 5t. Petersburg, Florida 33704. Resume
available.
Wanted To Buy
Equipment

We need used 250, 500, 1 kw & 10 kw AM and
FM transmitters. No junk. Guarantee Radio Supply
Corp., 1314 lturbide St., laredo, Texas 78040.

Need four used Norelco TC70 color camera chains.
Contact Hillview Associates, 815 Douglas Ave., Red-
wood City, California 94303, (415) 365-2002.

Marli gear and good console. P.O. 472, Marshall,
Minnesota 56258.

Used Marti base receiver and one mobile unit. Send

v McKee, Waco, Texas 817-754.1488.

Blaw-Knox H-40 non-insulated, self-supporting FM-
TV tower, 453 feet high. All lighting included.
James Eberhart Jr., C. E. WCXL (FM), 110 Govern-
ment Place, Cincinnati, Ohio 45202. 513-621-4960.

Unused Schafer remote control system model 300.
Contact John Patronis, P.O. Box 1670, or (904)
234.2225, Panama City, Florida,

GE 50 kw transmitter BT-50-A1 complete with
associaled equipment including cabling, 3 ea. 2B0
ft. and 2 ea. 160 ft. guyed towers, transmitter
shack, etc. To be offered for sasle by public bid.
Available late 1970 for disassembly and removal
from location near Sacramentio. Arrangements to
inspect the facility, currently operating, and to
request copies of the Bid form, contact immediately
B. N. Brown, Sacramento Municipal Utility District,
P.O. Box 15830, Sacramento, California 95B13.
(916) 452-3211, ext. 576.

Ampex designed Model 450 background music tape
reproducers both new and factory reconditioned
mode!s available from VIF International, Box 1555,
Min. View, Calif. 94040. (408) 7399740,

MISCELLANEOUS

Daejaysl 11,000 classified gag lines. $10.00. Un-
conditionally guaranteed. Comedy catalog free.
Edmund Orrin, Mariposa, Calif. 9$5338.

1970 Test Answers” for FCC First Class License
Plus Command’s “Self-Study Ability Test.”” Proven
$5.00. Command Productions, Box 26348, San Fran-
cisco 94126,

D.J. One Lliners| Write for "free’’ samples, and also
receive details on: California Aircheck Tapes, Voice
drop-ins, D.J. Source Guide, and much morel Com-
mand Productions, Box 24348, San Francisco 94126.

Wowl 25 pages best one liners only $3.00!1 Shad’s

serial Jf, description and price to C. J. Renk, House of Humor, 3744 Applegate Ave., Cincinnati,
WFIC, P.O. Box 475, Collinsville, Va. 24078 Ohio 45211.
s Los Angeles ares radio: For call letters, formats,
FOR SALE Equlpment phones, and the person to contact; send $5.00.
Paul Thomson, 4023 Whitsett, North Hollywood,
Rigid Tramsmission line—6 Vg”-50 ohm, 20 f1.  Calf. 91606, List of Ten.

Lengths, flanged, Andrews 573, unused, 500 ft.
available—bargain. Sierra-Western—Box 23872, Oak-
land, Calif. 94615. Tele. {415} 832-3527.

Like new complete recordin? studio equipment,
$25,000.00, will sacrifice for $12,000.00, terms. Am-
pex professional recorders—AG440’s, Langevin solid
state multi-channel mixer. May be seen at 552 Mt.
View 8, San Bernardino, California. 714-889-9010.

HI7-50 Andrews Heliax 134’* air coaxial transmission
cable jacketed 10,000 feet available 5-2000° reels
perfect surplus test reports available 50% of fac-
tory price, can be cut to order at tremendous sav-
ings, brokers invited, For FM broadcast communica-
tions microwave radar. Action Electric Sales, 1633
N, Milwaukee, Chicago, lllinois. 312-235-2830.

Prizes| Prizesl Prizesl National brands for promo-
tions, contests, programing. No barter, or trade ...
betterl For fantastic deal, write or phone: Radio
Features, Inc., 166 E. Superior St., Chicago, Illinois
60811, call collect 312-944-3700.

Air check of any Ohio station, $15 hour, 3 hour
minimum. Orew, Box 248, Galena, Ohio,

Current Comedy — 64570 original, topical one-
liners each issve, twice-a-month, for entertainers,
deejavs, broadcasters. Send for free sample: Cur-
rent Comedv, 300 New Jersey Ave., S.E., Washing-
ton, D.C. 20003.

Washington, D.C. Aircheck tape. B station — $8.00.
Profound Productions, Box 1745A, Washington, D.C.
20013.

RCA color cameras: Two RCA TK41C complete live
camera chains with cables, lens complement and
electric pedestals. Used only two years. Partial solid
state, Excellent condition. $3,500.00 down and as-
sume balance of 4% notes. Call Jim Dodson or
Bill Gregory—703-393.2505.

Complete T.V. mobile van, includes: GE Pell B&W

Radio-TVY news and/or sports—M$S in Mass Com-
munications; B.A. in English composition; college
varsity athlete; commercial news and sports experi-
ence, since 1965, in TV, radio, and newspaper (top
100 market propsrties); 25; single; draft exempt;
desire principally needs and/or sports assistantship
in top 75 market station in northern Midwest, Mid-
east, or East. Box H-320, BROADCASTING.

cameras, 2-Sync generators, 1.Dynair VS 121 B solid
state switcher, 8-Video monitors, 1-Taylor Hobson
10x] (40-400 mm) lense, 1.Tektronix model 453
portable scope, 1-RCA TR-5 VIR w/spare head.
Includes 3000 ft. camera cable, audio cable and
power cable, audio mixing equipment all housed
in custom made van on a 1967 GMC truck with
new engine. Box H-280, BROADCASTING.

Winters Productions, hilarious old timer voice

""drop-ins’”’ perscnalized for you. Free demo. write

“'Winters productions” Box 3677, Wilmington, Del.
BOS

Half hour feature proarams for sale, Write for

details. Box H-310, BROADCASTING.
INSTRUCTIONS

Advance beyond the FCC Llicense level. Be & real
engineer. Earn your degree (mostly by correspond-
ence), accredited by the accrediling commission of
the National Home Study Council. Be a real engi-
neer with higher income, prestige, and security.
Free catalog. Grantham School of Engineering, 1509
N. Western, Hollywood, California 90027.
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Instructions continued

Instructions continued

First Class FCC license theory and laboratory train-
ing in six weeks. Be prepared . . . let the Masters
in the nation’s largest network of 1st class FCC
licensing schools train you. Approved for veterans®
and accredited member National Association of
Trade and Technical Schools*®. Write or phone the
focation most convenient to you. Elkins Institute®*™
in Texas, 2603 Inwood Road, Dallas, Texas 75235.
Phone 214-357-4001.

Elkins*** in California, 160 South Van Ness, San
Francisco, California 94102. Phone 415626-6757.

Elkins in Colorade, 420 Souvih Broadway, Denver,
Colorado 80209. Phone 303-744-7311.

Elkins in Florida, 1920 Purdy Avenue, Miami, Flor-
ida 33139. Phone 305-532-0422.

Elkins*** in Georgia, 51 Tenth Street at Spring,
N.W., Atlanta, Georgia 30309. Phone 404-872-8844.

Elkins® in INinois, 3443 N. Central Avenue, Chicago,
Ilinois 60634. Phone 312-286-0210.

Elkins**® in Lovisiana, 333 5t. Charles Avenue, New
Orleans, Louisiana 70130. Phone 504-525-2910.

Are you interested in a professional announcing
career in radio? Then enter America’s most unique
and practical Broadcasting School - . . The School
of Broadcast Training in Artesia, New Mexico.
Three months fraining on two commercial radio
stations . . . KSVP AM and KSVP FM stereo gives
you three months actual commercial broadcasting
experience that really counts when you apply for
your first full time radio job. Third class radio-
telephone license with broadcast endorsement in-
cluded . needed at many radio stations for
employment as a disc jockey. Room and board
available and placement assistance after graduation.
Class is limited 10 12 Only. Bonded! Approved by
the New Mexico State Board of Education! Classes
begin Sept. 2, 1970 and January 2, 1971 and June
2, 1971. Enroll Now! Write . . . Dave Button, Man-
ager . . . School of Broadcast Training, 317 West
Quay, Artesia, New Mexico 8B210. Telephone 505-
7462751 for reservations!

Elkins® in Minnesota, 4119 East Lake Street, Minne-
apolis, Minnesota 55406. Phone 612.721-1687.

Elkins® in Tennesses, 66 Monroe, Memphis, Tennes-
see 38103, Phone 901-274-7120.

Elkins® in Tennessee, 2106-A Bth Avenue, South,
Nashville, Tennessee 37204, Phone 615-297-8084.

Elkins in Texas, 1705 West 7th Street, Fort Worth,
Texas 76101, Phone 817-335-6569.

American Institute of Radio offers the nation’s
finest quality course for your first class license in
three 1o four weeks. Individual instruction. Classes
start every Monday, Tuition $300.00.

Time and money a problem? Go the American way.
American Institute of Radio in Florida and Ten-
nessee.

A.LR. in Tennessee. 2622 Old Lebanon Road, Nash-
ville, Tennessee 37214, 615-889-0469, 889-2480.

A.l.R. in Florida, Koger Building, Boulevard Center,
3986 Beach Boulevard, P.Q. Box 16652, Jackson-
ville, Florida 904-398-9600.

A.l.R. in Tenneszece, 708 South Gay St., Room 305,
Knoxville, Tennessee 37901—615-524-0821.

Elkins* in Texas, 3518 Travis, Houston, Texas 77002.
Phone 713.526-7637.

Elkins in Texas, 503 South Main, San Antonio,
Texas 78204, Phone 512-223-1848.

Elkins in Washington, 404 Dexter, Seattle, Wash-
ington 98109, Phone 206-622-2921.

Announcing, programing, production, newscasting,
sportscasting, console operation, disc jockeying and
all phases of radio broadcasting. All taught by
highly qualified professional teachers. One of the
nation’s few schools offering 1st class FCC li-
censed broadcasting in 18 weeks. Approved for
veterans® and accredited member of NATTS*®.
Write or phone the l[ocation most convenient to
you. Dallas*** — Atlanta*** — Chicago* — Hous-
ton — Memphis* — Minneapolis* — Nashville* —
New Orleans®** — San Francisco®**.

Licensed by New York State, veteran approved for
FCC 1Ist Class license and announcer-disc-jockey
training. Contact A.T.S. Announcer Training Studios,
25 West 43 St., N.Y.C. (212) OX 5.9245.

1970 Tests-Answers” for FCC First Class License,
Plus Command’s **Self-Study Ability Test.” Provenl
$5.00. Command Productions, Box 26348-R, San
Francisco 94126.

B.E.S.T. FCC.-license prep-course . . . first class,

four weeks, tuition $300 . . . excellent instruction,

economical lodging, attractive guarantee . . . attend

Broadcast Engineering School of Technology, 304

N. Market St., Frederick, Md. 21701. 301/662-6292
. next class begins Sept. 7.

Move into TV news. Write Capital Broadcasting,
P.O. Box 5797, Washington, D.C. 20014,

Nead a 1st phone fast? The Don Martin School
Accelerated Theory Course (six weeks} not only
assures you of obtaining your Ist phone, but it
provides you with good basic knowledge of Com-
munications Electronics. Our instructors have many
years experience in practical electronics and in
teaching. We use the latest in animated film pres-
entations as well as other visval aids. We have a
proven record of success. Why take chances with
second best and @ and A courses. Our next Ac-
celerated Class begins Oct. 12, 1970. Call or
write Don Martin School of Radio & TV, 1653 N.
Cherokee, Hollywood, Calif. HO 2-3281.

Help Wanted

Sales-

Tape recorded lessons at home plus one week per-
sonal instruction prepares broadcasters for first
phone in five 10 ten weeks. 1970 schedule includes
Detroit, St. Louis, Pittsburgh, Seattle, Milwaukee,
Washington and Los Angeles. Our nineteenth year
teaching FCC license courses. Bob Johnson Radio
License Training, 1060D Duncan, Manhattan Beach,
Calif. 90266. Telephone 213.379-4461.

Since 1946. Original course for FCC First Class
Radio-telephone Opzrators License in six weeks.
Approved for veterans. Low-cost dormitory facilities
at school. Reservations required. Several months
ahead advisable. Enrolling now for Oct. 7 & Jan. 6,
1971. For information, references and reservations,
write William B. Ogden, Radio Operational Engineer-
ing School, 50’5 Warner Avenue, Huntington Beach,
California 92647. (Formerly of Burbank, California)

Radie Enginoering Incorporated Schools have fhe
finest and fastest course available for the 1st Class
Radio Telephone License (famous 5 week course).
Total tuition $395. Classes begin at all R.E.l
Schools Sept. 7 & Oct. 12. Call or write the R.E.I.
School nearest you for information.

R.El. in Beautiful Sarasota, the home office 1336
Main Street, Sarasota, florids 33577. Call (813)
955.6922. Fully approved for Veterans training.

R.E.l. in Fascinating K.C. at 3123 Giltham Rd,
Kansas City, Mo. 64109. Call (816) WE 1.5444.
Fully approved for Veterans Training.

R.El in Delightful Glendale at 625 E. Colorado St.,
Glendale, California 91205. Call (213) 244.6777.

R.E.l. in Historic Fredericksburg ar 809 Caroline $t.,
Fredericksburg, Va. 22401. Call (703) 373-144).
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CALIFORNIA MAJOR MARKET RADID STATION
AM & FM sterec combination changing format and
going from bottom to #£1 without delay. Programing,
news and promotion lined up . . . now we need top-
flight sales manager and six professional salesmen.
Guarantee plus commission. Mo drifters, drinkers or
problem children, please. All references checked. We
sell so we can go back again. Rush resume and
requirements te
BOX H-267, BROADCASTING

Announcers

ANNOUNCER-PRODUCER
Excellent opportunity for an all-around
radio man. Airshift, production, music,
public affairs. Send aircheck, production,
and resume to:

Program Muanager WOWO
Fi. Wayne, Indiana 46802

1

News

RADIO NEWSMAN

Experienced reader/writer profes-
sional sound a must . . . solid five fig-
ures for top man . . . a great market,
great living, major Northeastern city.
Rush tape and resume to

BOX H-31, BROADCASTING

]

Ask us to fill

an announcer
opening at your
station,and you’ll
get the surprise
of your life.

Our 18 top-notch instructors
don’t teach students en masse —
we do it individually, one at a
time. Word by word, phrase by
phrase, newscast by newscast,
program by program until every-
thing is protessionally perfect.

This takes up to two years. But:
the difference in the announcers
we turn out is worth it.

No one graduates from Columbia
unless he is top-notch profes-
sional material.

You may have to pay a bit more
for one of these hand-crafted
‘graduates, but your station will
sound a lot better.

For a resume, photo and profes-
sional audition tape, contact our
placement director. No cost to
you or the graduate.

MARIJO RISON
] i ¥

Placement Director

Columbia School

of Broadcasting
(Home'School) 4444 Geary
San Francisco/ (415) 387-3000

(&

COLUMBIA $CHOOL
OF BROADCASTING

Not aftiliated with CBS, Inc.
or any other institution.
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Help Wanted

Programing, Production, Others

PROMOTION PUBLICITY
ASSISTANT

Immediate opening for imaginative col-
lege graduate with some previous experi-
ence in the following areas: On air pro-
motion, publicity, sales promotion, adver-
tising. We are seeking candidates with
proven ability who have potential to pro-
gress into 2 promotion manager's job.
end complete confidential resume to Don
Wilburn, Promotion Manager, WLWD,
4590 Avco Drive, Dayton, Ohio 45401.

An Equal Opportunity Employer M/F

=
I

=
MAJOR MARKET TALK |
RADIO PROGRAM DIRECTOR |

For Sale Equipment

For Sale Stations

RCA SIDEBAND FILTERS
Max. pwr 5KW, RF input—51% ohms 1%"
coax; RF output—51% ohms 3%” coax;
weight—200 1bs. 1—Ch. 10 filter brand new,
never used, original crate. 1 Ch. 8 mint con-
dition. Make offer. All offers seriously con-
sidered.

KUAM-TY, Box 368,
Agana, Guam 96910

Employment Service

STATION MANAGERS

Why ook for personnel? Call
Radio-TV Personnel Placements

3958 South Broadway

Englewcod, Colorade 80110

Phone 303-761-3344
stiguinsnnoasnminuaninnsnomimmnm

[LLL{{Te [T ([ [12

nugnRnmmonunnounnnmonmnmnm:

g
g
=

continued

STATIONS FOR SALE

MAJOR MARKET FM. Profitable. $800,000.
Terms,

PACIFIC NORTHWEST. Exclusive daytime. Ab-
= sentee owned. $15,000 down. Good payoff.

WEST SOUTH CENTRAL. Full time. $90,000.
Exceilent terms.

MIDWEST. Daytimer. $140,000. Good terms.

-

BN

| JacL L. Sto“

and ASSOCIATES
6381 Hollywood Bivd.
Los Angeles, California 90028
Area Code 213-464-7279

e e S s e o D e g S e e,

I've just produced one big major market WE'LL GET YOU A NEW J0B, FREE! : N

winner. Now ready to produce something I |I Stations pay fee. No resume needed. \I ettt L Lt el I L
bigger. | TV Dir'trs to$13k Radjo Mgrs.  $13-30k Northeast fulltimer seeks manager who will i

28 | I RATV Sales $10-25k Engineers sa16k | vest, Up to 40% available for cash. We are
L_BOX H205 DR oA CASTING 1 ot sy comenny wes ™1 1 || "B et sz Tl st
_______ — ! UL e 0 L UL L SO G5 1 tial. His investment will be his working capital.
Television Help Wanted I BENNINGTON I v 520500 vt et "vour fram
A STATION LOG New York . . . excellent market. Apply only if
nnouncers ‘ B 252 Lath ] you have cash and track record. Box H-219,

CQUELSS atham, New York 12110 ,° || _BROADCASTING. |

Personality—Good Voice
On Camera Experience

These three qualities plus the ability to
ad-lib will get you a job with one of the
top major market indies. Quality station
looking for a young and personable all
around station personality. No news. You
must have minimum two years on camera

experience. Send resume and photo {no
tapes) to:

Ted Baze, Progrom Director
WUAB, United Artists Broadcasting
8443 Day Drive
Cleveland, Ohio 443129

An Equal Opportunity Employer

Television Situations

‘Wanted News

Wanted to Buy Stations

I WANT TO BUY
A STATION
Manager, age 37, 18 years experience, wishes

to buy an AM or TV station. Personal capital
available. Principals only.

BOX H.321, BROADCASTING

FOR SALE Stations

LaBur Media Brokers Inc.

116 CENTRAL PARK SOUTH

VHF TV STATION
Available in top 50 markete. Profit-

able. Broker. Principals state finances.
BOX H-256, BROADCASTING

STATIONS FOR SALE

NEW neo Y Two money-making radio stations with
[ excellent facilities in two southeastern
PROFESSIONAL ON-CAMERA clties. Both cities have growth poten-
JOURNALIST tial ':vnh 330,(:01'3 in be."!::h clt¥l. Specsiinl
Excellent msjor market ratings and demo- package deal for bo'h e¢'ations. Six
) 5 joyed. times cash flow or two times gross
?27.'.’.'?,',‘.’%.'33 31::211'?/"...'5.:'.‘.’:."5'."..‘53."’:w LARSON/WALKER & COMPANY sales. Qualified buyers only. No
fail. Brokers, Consultants, & Appraisers brokers.
BOX H-180, BROADCASTING Los Angeles, Calif. 90087 w-smz, n.gizm;
1801 Ave._nf tl!_stlrs 11%5 ye St., N.W. BOX H-275. BROADCASTING
Programing, Production, Others ff;';;g_f;:',' Suite}Se) ;:;?227;:553 ’
—
DIRECTOR
Eight yearsh major market ex}llaerience,
secks growth opportunity with active .
operation. Reliable. Excellent references. Fla.  small daytime  138M  nego | Wash. smalil ;Ialyltime 60M l::go
Tenn. small AM&FM  175M 65M | La. medium ulltime 226M 2M
BOX H-263, BROADCASTING
L : — South small CATY 22.5M cash | East metro daytime 525M  29%
Wanted to Buy Equipment Idaho medium daytime  200M 29% | N.Y. metro M M 29%
MW metro FM 65M  50% | West major v 27MM  nego

STATIONS WANTED

CHAPMAN ASSOCIATES
media brokerage service®

Atlanta, 6a. 30309

Private individual interested In buying AM sia-
tions, AM-FM stations, or FM stations (full time
or day time), profitable or unprofitable. All re-
plies positiveiy kept in strictest confidence.

BOX H-274, BROADCASTING

¢

2045 Peachtree Road
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{Continued from page 61)

Dec. 15, 1970; WHER(AM) Memphis to Oct. 15;
WHHV(AM) Hillsville, Va,, to Oct. 2; WISN-
ngM) Milwaukee to Jan, 15. 1971. Action Aug.

Other actions, all services

® FCC adopted revised primer on “Use of Broad-
cast_Facilities by Candidates for Public Office”.
Revised edition brings up to date and supersedes
all prior public notices issued on equal time
aspects of use of broadcast facilities by candi-
dates for public office. Previous primer was issued
in 1966. Ann. Aug. 18.

B FCC determined that fairness doctrine requires
that CBS afford *some reasonable period of
time” to Republican National Committee or
another appropriate Republican party spokesman,
to re(;)ly to Julé 7 television program by Lawrence
F. O'Brien, Chairman of Democratic National
Committee, as part of CBS' Loyal Opbosition
series. Action Aug. 14,

® FCC granted awards for experimental and de-
velopment programs totalling §481.762 durin? fiscal
year_ 1970, Congress allocated $500,000 for 15
specific projects in 1970 FCC budget. Commission
found during fiscal year that it was able to let
contracts for 15 grojects authorized and to author-
ize three additional support studies. Ann. Aug. 17.

® KTYM-AM-FM Inglewood, Calif.—FCC granted
petition by Trans America Broadcasting Corp. for
addition of forfeiture issue in license renewal pro-
ceeding for station. (Doc. 18616): commission
amended designation order, released Aug. 4, to
authorize hearing examiner to recommend for-
feiture to be determined if hearing record does
:1\01 w:snrant denial of renewal applications. Action
uge. 5.

B Hearing Examiner Ernest Nash in Inglewood,
Calif., (Trans American Broadcasting Corp.), re-
newal of licenses of KTYM-AM-FM, scheduled
further prehearing conference for Aug. 14 (Doc.
18616). Action Aug. 12,

m FCC ruled, in response to request by Demo-
cratic National Committee, that broad S may

ceeding, on examiner’s own motion, rescheduled
prehearing conference for Sept. 11 (Doc. 18922).
Action Aug. 5.

m Hearing Examiner David I, Kraushaar in White-
hall township, North Whitehall township, and
South Whitehall township, ail Pennsylvania (Park-
land Cable TV Inc.), CATV rroceeding, granted
rcauest by WBRE-TV Inc., licensee of WBRE-
TV, Wilkes-Barre, Pa., apd continued hearing for
Sept. 1 (Doc. 18872). Action Aug. 12.

@ Hearing Examiner Chester F. Naumowicz Jr,
in  Williamstown, Mass., {(Berkshire Telecable)
CATV proceeding, granted joint request by Berk-
shire Telecable and Springfield Television Broad-
casting Corp. and terminated proceeding (Doc.
18853). Action Aug. 4,

Ownership changes

Applications

8 KCYN Williams, Ariz.—Seeks assignment of
license from Grand Canyon Aircasters to Hancock
Broadcast House. Consideration $58.000. Sellers:
John H, Connor, president, et al. Buyers: Allan S.
Hancock,dpresident (37%); William L. Woodruff,
vice president (25%), et al. Mr, Hancock is vicar
of St. Philirs Episcopal Church, Topeka, Kan.,
and 30% owner of coffee house. Mr, Woodruff is
rrogram director of KTBS-TV Topeka. Messrs.
Hancock and Allan have real estate holdings.
Ann, Aug. 7.

# KBBQ(AM) Burbank, KDES(AM) and KGEC-
{FM), both Palm Springs, all California—Seek
transfers of control of George E. Cameron Jr.
Communications, KDES Inc. and KGEC Inc., re-
spectively, from the late George E. Cameron Jr.
(100% before, none after) to Bank of America
National Trust & Savings Association, Paim Springs
Branch, Frank Todd, trust officer and executor
{none before, 100% after). Ann, July 2I.

B WSWS(AM) Berea, Ky.—Seeks assignment of
CP from Regional Broadcasting Co., to Shain
Broadcasting . for $1,008. Seller: Stephen W.
Staples. sole owner. Mr, Staples has interests in
WFLW-AM-FM Monticello. Ky. Buyer: Honus S.
Shain Jr., sole owner. Mr. Shain owns_electronics

not arbitrarily refuse to sell time for solicitation

of funds for political parties but may decline to

.l::]l tismc for comment on public issues. Action
ug. 5.

® Breadcast Bureau granted licenses
changes in following: WKFM(FM) Chicago;
WICW(EM) °Whitesbure, Ky WIMD(EM)
Bethesda, Md.; WHAV-FM Haverhill, Mass.:
*WNMR(FM) Marguctte. Mich.; WABO(AM)
Waynesboro, s WLIR(FM) Garden C&v.
N.Y.:. WHAZ(AM) Troy, N.Y.. WNOB(FM)
Cleveland; *WMCO(FM) New Concord, Ohio;
WFID(FM)} Rio Piedras. P.R.; WIZO-FM Frank-
lin, Tenn. Action Aug. 13.

covering

Translator actions

B Broadcast Bureau granted Hicenses covering fol-
lowing new VHF and UHF translators: K11]0O
Bloomfield and Blanco. both New Mexico: KTICH
Alamogordo and Holloman Air Force Base, both

New Mexico; K74DO Forrest-McAlister. N.M.
Action Aug. 13.
8 KOBDC Hayden, Colo.—Broadcast Bureau

granted mod. of license covering change in pri-
mary TV station to KLZ-TV, ch. 7. Denver, via
KI13ES. Yamra Valley rural area, and Phippsburg,
both Colorado. Action July 30.

CATV

Applications

B Memnhis CATV Inc. requests distant signals of
WLIT-TV Lexington, Tenn,, WMCV(TV) Nash-
ville, KPLR-TV St. Louis; WGN-TV and WFLD-
TV both Chicago to Memphis and Shelby county,
Tenn., and West Memphis, Ark. Ann. Aug. 13.

B Allied Video Transmission—Seeks distant signals
of WXXW(TV) Chicago to DeKalb and Syca-
more, both Illinois, Ann. Aug. 7.

B Florida Parishes Cable TV—Seeks distant sig-
nals of WWOM-TV New Orleans to Denham
Springs, La. Ann. Aug. 7.

B See-Mor Cable TV of New Madrid Inc,—Seeks
distant signals of WDXR-TV Paducah. Ky.;
WKMU(TV) Murray, Ky; WHBQ-TV, WMC-TV
and WREC-TV. all Memphis; WBBJ-TV Jackson,
Tenn.; WAIT-TV Jonesboro. Ark.. and KFOB-TV
Poplar Bluff. Mo.. to New Madrid, Lilbourn and
Marston, all Missouri. Ann. Aug. 7

Final action

8 Walton, N.Y.—FCC authorized Walton Com-
munity Antenna System Inc. CATV_operator,
to carry distant signal of WOR-TV New York.
Action Aug. 5.

Actions on motions

B Hearing Examiner Millard F. French in Bryan,
Tex. (Community Cablevision Corp.} CATV pro-

company. is chief engineer of WTL-AM-FM
Leitchfield, Ky., and has CP application for FM
at Greenvilte, Ky., pending before commission.
Ann. Aug. 7,

B WHKK(FM) Erlanger, Ky.—Seeks transfer of
control of Christian Broadcasting Assn, from the
late Dr. E. M. Mortenson (75% before. none
after) to Rev. Jack Mortenson (25% before as an
individual, 25% after. none before as executor,
75% after), No consideration. Ann, July 27,

B KGRV(FM) St. Louis—Seeks assignment of li-
cense from Apollo Radio Corp. to Intermedia
Inc. for $206,696.05. Sellers: J. T. Trotter, vice
president and princigal stockholder, Mrs. Sue H.
Anderson, vice president and general manager, et
al. Mr. Trotter formerly owned KLEF(FM)
Houston and KBRG(FM) San Francisco and
practiced law and accounting. Buyers: George D.
Gee (52%) et al. Mr, Gee has interests in
KQTV(TV) St Joseph, Mo. Ann. July 27,

8 KAVE(AM) Carlsbad, N.M.—Secks assignment
of license from J. Ross Rucker to Western State
Broadcasters Inc. for assumption of liabilities in

amount of $66.685.39. Buyers: Frank Cooke,
president (45.3%). Meyer Rosenberg, vice presi-
demt  (22.6%), Dick A. Blenden, secretary

(11.3%), Herman H. Ljnneweh, treasurer, and
Jack Rosenberg (10.4% each). Mr. Cooke is
former vice president and managing director of
WIVE-FM _Ashland. Va. Messrs. Meyer Rosen-
berg and Blenden are law partners in Carlsbad.
Mr. Meyer Roesenberg is 1/3 owner of tire com-
pany. Mr. Blenden is 12%4% stockholder and sec-
retary of petroleum gas comrany. Mr. Linneweh
owns courl reporting firm and 25% of com-an.
filing government oil and gas leases. Mr. Jac
Rosenberg owns scrap metal company. Ann, Aug. 7.

B WTINS-AM-FM_Coshocton, Ohio—Seeks trans-
fer of control of Coshocton Broadcasting Co. from
Mrs. Evalyn M. Wallace, executrix of estate
of late F. Bruce Wallace (51.55% before, none
after), to Mrs. Evalyn M. Wallace (none before,
51.55% after). No consideration. Ann. Aug. 7,

m WBRX(AM) Berwick, Pa.—Seeks transfer of
control of Berwick Broadcasting Corp. from
Thomas A. Bolan and Roy M. Cohn (25% each
before, none after) to Edward R. Newman (50%
before. 100% after). Consideration: $8.500; Com-
munications Fund Inc. stock valued at $20,000, 1o
be received by Mr. Newman as result of pros-
pective  sale of interest in Masscom Broad-
casting Corp. to Communications Fund Inc.. will
be given one half to Mr. Cohn and one half to
Mr. Bolan: cancellation of $4.000 note due Mr.
Newman from Mr. Cohn; ‘and loan of $7.500
from Mr. Newman to Mr, Bolan within 30 days
after execution of sale. Principals: Messrs. New-
man and Cohn have interests in WMAS(AM)
Springfield. Mass.. and WRNI(FM) Atlantic City,
N.J. Mr. Bolan has interests in WRNJ. Ann.
July 27
B WBZY(AM) New Castle. Pa.—Seeks transfer
of control of Lawrence County Broadcasting Co,
from Thomas W. Fletcher and Robert L. Purcell
(50% each before, 33 1/3% each after) to Brice

A. Miller (none before, 331/3% after). Con-
sideration: $15,000. Principals: Mr., Miller owns
10% and is general manager of WCOK(AM
S.:arta. N.C,, and station manager of WKSK(AM
West Jeflerson, N.C. Ann, Aug. 13.

Actions

B KWYN-AM-FM Wynne, Ark,—Broadcast Bu-
reau granted transfers of control to East Arkansas
Broadcasters Inc. from Hannah Marje Raley, ad-
ministratrix of estate of Raymond Q. Raley, de-
ceased (75.86% before. none after) to Hannah
Marie Raley (24.14% before, 100% after). No
consideration involved. Action July 13.

m KAPI(AM) Pueblo, Colo.—Broadcast Bureau
granted assi it of i from nial
Radio Corp. to KAPI Inc. for $45,258.18. Sellers:
George M. Sandoval, president-general manager,
et al. Buyer: Joseph McGoey, sole owner. r.
McGoey is general manager and owns 77.8% of
KFML-AM-FM Denver. Action Aug. 6

m WKKO(AM) Cocoa, Fla—FCC granted transfer
of control of WKKO Radio Inc. from Jesse Freed
and Anna, Marvin and Marilyn Rothschild (as a
group, 100% before, none after) to Cocoa One
Inc, (none before, 100% after), Consideration:
$255.000. Principals of Cocoa One: Stephen A,
Marks (45%), Theodore A. Eiland, president-
treasurer, and Lijllian J. Eiland, vice president-
secretary (each 27%2%). Mr. Marks owns less than
5% of Delaware Television Service, CATV sys-
tems. Dover. Del, Mr, Eiland is general manager
of WAKR-TV Akron, Ohio. Action July 8.

®m WLOV-AM-FM Washington, Ga.. and WCKM-
(AM) Winnsboro. $.C.—Broadcast Bureau granted
transfers of control of Better Broadcasting Inc.
from Mrs. Otis McDonald Braselion (50% before,
none after) to B, L. Williamson (43% before,
gg% after). Consideration: $11,210. Action July

m WMPI(FM) Scotisburg, Ind.—Broadcast Bu-
reau granted assignment of license from Howell
B, and Mildred J. Phillips and Dallas D. and
Neva ], Montgomery to Vogel-Bell Corp. for
$55.000. Principals: William R. Vogel, president
(62.9%), et al. Mr., Vogel is majority owner of
WGN(AM) Murfreesboro. Tenn.; WAMA(AM)
Selma. WHOD-AM-FM Jackson and WBLO(AM)
Evergreen, all Alabama and has interests in
WIFN-FM, Franklin, Ind. He is buying WULA-
(AM) Eufaula, Ala., subject to FCC approval,
Action July 23,

8 KDMI(FM) Des Moines—Broadcast Burean
granted transfer of control of Richards & As-
sociates Inc. from Maurice L. Test and Billy O.
Phillirs (33 1/3% each before, none after) to
Buddy Tucker Evangelistic Association Inc. (none
before, 66 2/3% after). Consideration: Stock is
transferred pursuant to charitable contribution
agreement. Princirals of Buddy Tucker: Theodore
D. Tucker. president, D. Levaughn Tucker, secre-
tary-treasurer, David Lyndal Agee. vice president.
Rachel Agee and Vern Poole (each 20%). Princi-
pals are concerned with production and distri-
bution of religious radio programs, bookstore,
record shop. job printing and religious evangelism
crusades. Mr. Tucker is traveling evangelist and
manager of KDMI(FM). Action Aug. 12.

m WFMW-AM-FM Madisonville, Ky.—Broadcast
Bureau granted transfers of control of Sound
Broadcasters Inc. from H. W. Wells (50% before,
none after) to Elmer L. Kelley Jr. (50% before,
100% after). Consideration: $200.000, Mr, Kelley
is commercial manager and sports director for
WFMW-AM-FM. Action Aug. 7

8 WLSH(AM) Lansford and WPAM(AM)_ Potts-
ville, both Pennsylvania—Broadcast Bureau
granted transfers of control of Miners Broadcast-
ing Service Inc. from Joseph L. Maguire (48.6%
before, none after) to Kenneth F. Maguire (32.4%
before. 63.2% after) and John W. Angst (18.9%
before. 36.8% after). Consideration: $145.397.35.
Principals formerly owned WMBA(AM) Am-
bridge. Pa. Action Aug. 12.

B WCVU(AM) Portsmouth, Va.—FCC granted
assignment of license from Seaboard Broadcast-
ing Inc. t0 Rust Communications Group Inc. for
$525,000 plus $120,000 for agreement not to com-
rete (1o be paid to Seaboard president). Sellers:
Daniel P. Weinig. president, et al. Buyers: Wil-
liam F., Rust Jr., president, et al. Buyers own
WHAM(AM) and WHFM(FM) both Rochester,
N.Y.:. WPTR(AM) Albany, N.Y., and WAEB-
AM-FM Albany, Pa. Action Aug. 11.

8 KTWD(FM) Spokane, Wash.—Broadcast Bu-
reau assignment of license from Loren F. and
Terry W. Denbrook to F. Kemper Freeman
(46.67%). et al. for $25.000. Mr. Freeman has
interest in KFKF-AM-FM Bellevue, and KPEG-
(AM) Spokane, both Washington. Action Aug. 7.

8 KNDX(FM) Yakima, Wash.—Broadcast Bu-
reau granted assignment of license and SCA from
Corp, of Catholic Bishop to Marinan Broadcast-
ing Co. for $50.000. Sellers: Cornelius M. Power,
incumbent. et al. Buvers: john E. Grant, presi-
dent, George O, DeWitz, secretary (cach 45%),
and Thomas B. Purcell. vice president (10%).
Messrs. Grant and DeWitz each own 50% of
KRDR(AM) Gresham, Ore. Mr. Purcell is former
owner of KGRO(AM) Gresham, now KRDR.
Action Aug. 11.
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When Sanford I. Wolff, executive sec-
retary of the American Federation of
Television and Radio Artists, began
contract negotiations with the TV-radio
networks last fall, he presented 319
separate demands.

However, the networks were not
flabbergasted by the volume of new
conditions and changes sought in the
expiring contract, Mr. Wolff pointed
out, because they are well aware of
the complexities involved in framing
more than 30 national and local codes
to make up the master contract. These
include provisions to cover such occu-
pations as announcer, newsman, singer,
dancer and actor appearing in such
diverse areas as network TV and radio,
spot radio and television, transcriptions,
dramas, documentaries, commercials
and phonograph recordings.

“In our final agreement, we managed
to get about 150 changes through,” Mr.
Wolff said. “The negotiations took
about nine months, but you must re-
member we had to take time out to
brief our members on different pro-
posals and the networks had to delay
our talks from time to time to get into
negotiations with other unions.

“Though we started last September
and our contract actually expired last
November, we continued to work while
we talked. And I don't feel that an
intricate negotiation such as ours can be
completed in a shorter time.”

Though the basic issues of wages and
hours that occupied the old-line labor
leaders are still paramount today, Mr.
Wolff stressed that a union can and
must get provisions that spell out the
wages and fees, working conditions and
fringe benefits for specific categories of
membership.

Mr. Wolff, called Bud by his friends
and industry acquaintances, is part of
a new breed of union officials that has
emerged in the entertainment field. He
was never an actor or an announcer,
but was trained in the law and practiced
for more than 20 years before he as-
sumed his AFTRA post in 1968.

His early ambition in life was to be
a school teacher. But when he received
his degree from Knox College in 1936,
opportunities in the field of education
were limited and salaries were extreme-
ly low.

“What really soured me on teaching
at the time,” he recalled, “was that a
classmate of mine who was an excel-
lent athlete got a teaching position that
paid $65 a month—and he had to coach
on the side.”

Mr. Wolff opted for a career in law
and enrolled at the University of Chi-
cago law school. He helped work his
way through by serving as a clerk with
a law firm. He received his degree in
1940, practiced briefly and decided in

His common sense
brings harmony
into labor talks

early 1941 to enlist in the Army.

“At that time the draft was on and
service was for one year,” he recalled.
“Good jobs were hard to get if you
faced the Army call. So I decided to
enlist to get it over with. But, with
Pearl Harbor, it turned out to be a
five-year hitch.”

Mr. Wolff distinguished himself in
military service, serving as an infantry
officer in New Guinea, the Central
Pacific, the Philippines and Japan. His
citations include the Purple Heart, the
Bronze Star and the Silver Star. He was
discharged as a lieutenant-colonel.

In 1946, he returned to his old law
firm and became a partner in two years.
In 1950 he formed his own firm, which
specialized in tax work and estate plan-
ning, but included some entertainment
unions among its clients.

By the time he was offered the post

WeeksProfile

Sanford Irving Wolff—executive

secretary, American Federation
of Television and Radio Artists,
New York: b. April 13, 1915,
Chicago; B.A., Knox College,
Galesburg, Ni., 1936; JD, Uni-
versity of Chicago Law School,
1940; attorney with David Riskin,
Chicago, 1940-41; U.S. Army,
1941-46; attorney and later part-
ner with David Riskin, 1946-50;
partner in Morse & Wolff, Chi-
cago, 1950 to present; executive
secretary of AFTRA since 1968;
m. Ann Barry of New York,
March 1970; children (by former
marriage)}—Paul, 24, David, 15;
Laura, 9; member—Friar's Club,
New York; Chicago Urban
League; American Bar Associa-
tion and Association of the Bar of
New York.

of executive secretary of AFTRA in
1968, Mr. Wolff was well versed in
labor law and labor negotiations. His
law firm represented many performers
in broadcasting, as well as the Central
Region of AFTRA, the American Guild
of Musical Artists and the Screen Act-
ors Guild.

He was reluctant to accept the
AFTRA offer at first because he en-
joyed his work and life in Chicago.

In early 1968, when the former execu-
tive secretary left abruptly during the
negotiations for a contract with the
phonograph-recording industry, Mr.
Wolff agreed to handle the contract
talks. He consented later to assume the
top post at the 24,000-member union
with the proviso that he be able to re-
tain his interest in his Chicago law firm.

Mr. Wolff is a tall, trimly built man
with an informal manner, who uses
direct, simple speech. He is well liked
and respected by his co-workers as well
as those on both sides of the negotiating
table. One management executive who
has seen Mr. Wolff in action during
contract talks over the years provided
this evaluation:

“Bud is honest and direct in his ap-
proach. He is not prone to histrionics
and he doesn’t exaggerate. He has a lot
of credibility. He is low-keyed but a
persistent advocate of his own interests.

“He is an excellent negotiator, and
when he gives in on one demand, he
will expect management to relent in
another area. He keeps in touch with
his membership and is attuned to the
prevailing sentiments, which is im-
portant today when about two-thirds
of the agreements are rejected by mem-
bers.”

Mr. Wolff pointed out that beyond
achieving wage and fringe-benefit in-
creases for members during the last
round of national negotiations, AFTRA
was able to garner gains in working
conditions for many of its members.

“At the same time, we have to be
realistic,” he said. “For example, we
actually accepted a reduction in the
network radio program spot rate be-
cause business in this area has gone
down. On the other hand, we gained
25% in the radio transcription rate.”

There are two areas in which
AFTRA hopes to make gains in the
years ahead, Mr. Wolff said, but con-
ceded they posed problems. He said
that the union would like to have the
right to respect the picket lines of other
unions and the right to withdraw pro-
grams recorded by its members from
the air during the period of a strike.

For relaxation, Mr. Wolff skis and
plays tennis and listens to modern jazz
records. One of his new hobbies is
raising quarter horses on a ranch in
Colorado.
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Filitorials

Newspapers, please copy

Well, let's see now, in fairness-doctrine interpretations of
the past couple of weeks the FCC has ruled that broadcasters
should sell time for political fund raising but may decline
to sell time for political comment. Got that straight?

If the President makes one speech on Indochina, nobody
is entitled to time to reply, but if he appears five times, net-
works must make some unstated amount of time available
to unidentified spokesmen to present contrasting views. On
the other hand, the delivery of 25 minutes on CBS-TV to
the Democratic National Committee chairman for a pres-
entation of opposition to the President’s policies entitles
the Republicans to time to reply. But why go on?

The more the commission interprets the fairness doctrine
the more tangled the doctrine becomes. That is not the
fault of the commission. It is the inherent fault of the
theory that fairness can be objectively measured by stand-
ards acceptable #o all parties in dispute. A lively demonstra-
tion of ‘the folly of that theory is presented in the rival
pleadings filed by Republicans and Democrats in recent
weeks,

The evidence accumulates that the equal-time rule for
candidates and the time-to-reply principle for contrasting
views serve only to discourage the robust debate that the
First Amendment was written to encourage. Both the rule
and the principle are now embedded in Section 315, the
political-broadcasting law. As long as Section 315 is on the
books, the First Amendment is a joke.

Are we overblowing the dangers? As reported in this
publication’s Aug. 17 issue, two congressmen have intro-
duced bills to impose the fairness doctrine on newspapers.
If newspapermen think that's funny, they are herewith re-
minded that broadcasters 10 years ago would have laughed at
a prediction of the FCC's rulings this moath.

Concoction

FCC Commissioner Kenneth A. Cox, who is ticketed to
leave the agency whenever his friends in the Senate get
around to confirming his successor, has been a dedicated
public servant. He has been dedicated to the belief that the
government should be the over-all supervisor of American
radio and television programing.

Back when Mr. Cox was chief of the FCC’s Broadcast
Bureau, he was discovered to have been conducting a cam-
paign, without the knowledge of the commissioners then
in office, to induce license-renewal applicants to reshape
their programing to his specifications. As described in this
publication’s issue of Dec. 3, 1962, the Cox underground
operated with relentless efficiency until it was unmasked.

Stations submitting program proposals that fell below Mr.
Cox’s marks would get formal letters, signed not by Mr. Cox
but by that faceless terror, “the secretary” of the FCC,
raising needling questions. How did the applicant justify
the imbalance between commercial and sustaining programs?
Would the public interest be served by an increase of local-
discussion programs in prime time?

Broadcasters who replied by sticking to. their plans more
often than not got other letters raising still more questions.
As the correspondence went on, so did the delay in license
renewal. The word finally got around that the way to ex-
pedite favorable action was to read the tea leaves in the
first letter and modify program proposals accordingly.

Upon discovery, the commissioners themselves queered Mr.

Cox's campaign, but three months later, after appointment
by President Kennedy, he was one of them. It now looks
as if he intends to make a last, desperate attempt to get some
form of his squeeze play adopted.

Scheduled for consideration at the FCC's Aug. 26 meet-
ing is a plan proposed by Mr. Cox, in association with his
frequent accomplice, Nicholas Johnson, to establish mini-
mum standards for time to be devoted to news and public
affairs. Also set for discussion are maximum standards for
commercial content. The two would constitute exactly the
kind of institutionalized supervision that Mr. Cox has per-
sistently sought.

There may be some commissioners who think a going-
away gift is in order. But however sentimental the occasion,
the delivery of radio and television into government bondage
would be just a bit much.

Baleful 50th

Broadcasting’s 50th anniversary year is its most critical.

The most frequent question these sultry August days:
“Are things as bad as they appear?”

The honest answer is they couldn’t be much worse.

The Washington attitude, held by Republicans and Demo-
crats alike, goes something like this:

The fat cats have had it too good long enough. Don’t
kill them, but let them know who’s boss.

An increasing number of owners admit they would get
out if the market were favorable. They confide that the
“fun” of being a broadcaster has disappeared.

It is a little late for broadcasters to wonder what they
have done wrong. They realize, of course, that some have
acted like the rich kids on the block. They had more interest
in the bottom line than in missionary work.

If the newly endowed Future of Broadcasting Committee
of the National Association of Broadcasters, with full net-
work-group backing, does not come up—and soon—with
a well-reasoned plan, the proud and affluent hroadcasting
business might well find itself in the posture of magazines,
motion-picture exhibitors and some newspapers.

The big difference is that broadcasters are paying the
government to have it done to them.

“At this point we stopped running cute commercials and
began telling viewers to get the hell down to the store and
buy our product!”
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im. a super-city with big plans!

i
|||| In the last decade, Houston added 14 multi-story build-

ings to its downtown skyline...a remarkable increase of
6 million square feet of office space in the central business

core alone.
LLLLLLTTTTTT . » Already in the first five months of this new decade, more
ill:lln“““. construction has been announced or started than was
llllil Illl ' actually realized in all of the Sixties. Only Houston could
m | top its own phenomenal growth pattern!

Houston is...a powerfully attractive market that is draw-
ing big investment dollars, gigantic business firms, and
experiencing a startling population growth...over 38%
in the last 10 years.

Houston is...the center of an unprecedented building
boom...including:

« Shell's PLAZA DEL ORO—a $1.5 billion, 526-acre
LLCLLLLETELTLr development embracing the Astrodome...ONE SHELL
bt '“"|“"“ PLAZA —50 stories, tallest building west of the Missis-

R Em omm -
P T ETT T T T T T E T T T

—u — T

- -

I::l “::: . ': sippi...and TWO SHELL PLAZA—a 29-story structure
ilililll l=lll: on the way up even before its sister building is complete.

CECLLCEETTCECLLA Rt LLLLLL *« GREENWAY PILLAZA —an extraordinary 127-acre office/
P LELE L LLLEEL] hotel/apartment environment in Houston's exploding
Ill"‘ “"""" Southwest area.

"'“ (LLELLULLL « TEXAS EASTERN'S billion-dollar, 32-block downtown

CELLELLETLLERLL
CCRLLLLLLLERLLLL urban master plan.

TECLCCLLLLLLLL *« A $500 million, diversified 18-acre, 10-block down-
TELCCLLLLL town complex just announced by TRAMMELL CROW
and METROPOLITAN LIFE.

Houston is...a farsighted approach to the future...with
revoiutionary building plans that specify totally self-
sufficient new communities, novel means of transportation
...and a keen respect for the environment.

Houston is...tomorrow happening today.

KPRC-TV/HOUSTON

Edward Petry & Co., National Representatives
NBC Affiliate

! ONE SHELL PLAZA...tallest building west of the Mississippi, just one part of Houston’s dramatic new skyline.




WMAL-TV
callsarat
a rat.

Creeping blight 1sn't a pretty
sight. Piles of garbage and bold,
fat rats-are disgusting. Frighten-
ing. Growing. And WMAL-TV
isn’'t shy about telling Wash-
ington why.

WMAL-TV editorials de-
plore the short-sightedness of
suburban councilmen who re-
fuse to meet with D. C. officials
to discuss metropolitan Wash-
ington housing needs. WMAL-

TV needles the people who fail
to recognize ‘that joint partici-
pation is the only way to attack
area-wide housing problems.
WMAL-TV points a finger at
so-called planners who excel at
platitudes instead of action.
When WMAL-TV rtalks
about blight, it’s more than just
a conversation piece. It’s a seri-
ous effort to help prevent an
epidemic that could kill suburbs

just as surely as it’s consuming
the heart of the nation’s capital.

People everywhere in the
Washington area share WMAL-
TV’s concern. So they listen to
WMAL-TV. Because they get
the story. Straight.

WMAL-TV=

The Evening Star Broadcasting Company
Washington, D.C.
Reptesented by
Harrington, Righter & Parsons, Inc.
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FCC heads for showdown meeting this week

Ken Cox: at center stage for final act

How competitors line up for domestic satellites
Fairness case queers CBS-TV's ‘Loyai Opposition’

1.7

WORLD HAS SHRINKING PAINS — WMAL RADIO
DISTINGUISHES THE FACTS WITH AWARD-WIN-

NING PERSPECTIVE — LIVELY NEWS-IN-CONTINU-
ITY FOR WASHINGTON, D.C.!

”
JI ru .( Ir\\ A \ AS OUTER SPACE BECOMES SUBURBIA, AND OUR

WASHINGTON, D.C.
THE EVENING STAR

BROADCASTING COMPANY
CALL: McGAVREN.GUILD-PGW FOR
WASHINGTON'S HOTTEST RADIO STORY!




Color
Calisthe

Up Down, Up Down . .. despite all the
advances in color receivers and broadcasting
techniques, the only way the viewer can

cope with color variations from one program
segment to the next is to keep adjusting the
hue control on his set. Even an athlete can’t
keep up with it! Now, the CBS Laboratories’
Color Corrector changes all that. For the first
time the broadcaster can correct encoded signals
at a single viewing point to achieve consistent
color values from a variety of signal sources.
Program material from cameras, tapes and film
with wide ranging color values can be maiched
to each other to reduce the viewer's subjeclive
shock from one program segment to the

next. The Color Corrector can be installed
with cameras or VTR's or film chains or

in the program line.

Let your audience relax.

Write or call coliect. 203-327-2000.

PROFESSIONAL PRODUCTS

CBS LABORATORIES

A Division of Columbia Broadcasting System, Inc., 227 High Ridge Road, Stamford, Connecticut 06905




They laughed when he

sat down at the typewriter

They didnt know he was programming
the stafion for a week in advancel

We don't recommend that the night
maintenance man program your station.

But he could —with just a few hours of
training on the new Schafer 8000 Automation
System.

Imagine. A system that gives you 21 times
more walk-away—that can increase ‘‘people
utilization by 100% or more—that
automatically types the program log. A system
which you can’t possibly outgrow.

Mind boggling but true. Because with the
Schafer 8000 you can individually program
each day of the week up to 7 days in advance.
Then, without disturbing the basic structure,
you can add, delete or change segments at will.
Merely by typing a few simple commands on
the system typewriter.

And don't let the word “‘computer’ shake
you. Qurs is the size of a stereo receiver. It's
about as simple to use as your office calculator.
Simple yes. But far more flexible and
expandable than any other system.

Our new 16-page brochure is must
reading for everyone in AM and FM radio.
Just mail the coupon.

SCh G Fe r Send me the new brochure describing the Schafer 8000

Schofer Electronics, 9119 De Soto Avenue,
Chotsworth, Colifornio 91311 {213) 882-2000 noma title
A division of Applied Mognetics Corporation

station phone
oddress
city siote zlp

MEMORIAL LIBRARY
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accent on action!
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The attention of the Dallas-Fort Worth football televiewer will
again be focused on the action-packed KDFW-TV special telecasts
of the Dallas Cowboy pre-season games, in addition to the CBS-TV/
NFL games.

Channel 4 dominated last season's football viewing, reaching
388,000 adults per average quarter hour, compared to 217,000
adults for the station telecasting collegiate football and 59,000 adults
for the station telecasting other professional football.®

To score with the football fans in the nation's 12th ranked tele-
vision market, contact your H-R representative for Dallas Cowboy

and NFL availabilities.

*November. 1969 ARB
Telavision Audience Estimates
Program Audiences
Total Survey Area

=
1 % |
represented nationally by |lm;
N |

—

The Dallas Times Herald Station
CLYDE W. REMBERT. President

KDFW-TV




Closedbircult

A certain expertise

House Investigations Subcommittee in-
vestigators, no strangers to FCC files
and halls, are on prowl at commission
again. Their interest this time is payola,
and what commission is doing to stamp
it out. Purpose of check is unknown,
but observers recall that subcommittee’s
parent Commerce Committee, which
has oversight responsibility for commis-
sion, held headline-making hearings on
payola and plugola in broadcasting
some 10 years ago.

One ironic twist Washington observ-
ers were quick to point out in commit-
tee’s renewal of interest in subject in-
volves committee chairman, Represen-
tative Harley O. Staggers (D-W.Va.).
He is one of several members of House
and Senate revealed to have been rent-
ing prestige cars at rates far below
those otherwise -available. He turned in
Lincoln Continental he had been rent-
ing, for $750 yearly (normal rental is
$3,480), after story broke in press
three weeks ago.

Many chances

Guessing game on what Ken Cox will
do to earn living when he leaves FCC
probably will be ended next weekend.
Only thing certain is that he will re-
main in Washington. But he reportedly
has under consideration at least two
propositions from law firms: His former
FCC colleague, Newton Minow, wants
him to open Washington branch of Mr.
Minow’s Chicago law firm; old estab-
lished Washington law firm of Haley,
Bader & Potts has offered him quarters
as counselor to firm, one of whose im-
portant clients is Microwave Commu-
nications Inc., new entity in domestic
carrier field. Another common-carrier
entity in esoteric field of data transmis-
sion also in category of satellite hope-
fuls, Data Transmission Co., also is
regarded as possible employer of de-
parting commissioner.

Mysterious hang-up

Suddenly it develops that Republican,
not Democrat, was responsible for de-
laying Senate confirmation of Sherman
Unger to FCC. Chairman Warren
Magnuson (D-Wash.) of Senate Com-
merce Committee confirmed report that
no hearing date had been set as courtesy
to at least one GOP committee mem-
ber, identity not disclosed. Mr. Unger,
who has resigned as general counsel
for Department of Housing and Urban
Development, was named for 10

months remaining in term of Commis-
sioner Robert Wells, who has been
nominated for new seven-year term,
succeeding Commissioner Ken Cox.
Chairman Magnuson said confirma-
tion hearings would be scheduled soon,
and administration source predicted
date would be set this week after Mr.
Cox attends his last meeting on Wednes-
day (see page 19). Committee has re-
ceived only three requests to be heard
on nominations: from Black Efforts for
Soul in Television (BEST), Action for
Children’s Television (ACT), Boston-
based women's group that has asked
FCC to ban all advertising in children’s
programing and require broadcasters
to carry minimum of 14 hours weekly
of adless kiddie shows, and Anthony
Martin-Trigona, ex-UHF broadcaster
who has attacked network affiliation
policies before FCC and other forums.

Faint blooming

It may be smaller than man's hand, but
some sources close to spot TV and
radio business think they can discern—
at'least vaguely—some justification for
believing sales will pick up sooner than
commonly expected. If that happens,
they figure they will weather 1970 in
better shape than had previously seemed
likely. Others, while not going that far
toward predicting upturn, do ¢ake
comfort from their observation that, as
one put it, “Salesmen are not griping
about the third quarter nearly as much
as they did about the second.”

Money tree

Noncommercial-television interests are
eyeing cable-television acquisition as
potential source of permanent financial
support. Children’s Television Work-
shop, New York-based producer of
widely promoted Seasame Street, is ex-
pected soon to file application for cable
franchise in Washington—where seven
other applicants, all commercial, have
been on file for as long as year. (So far
District of Columbia government has
set no terms for CATV introduction or
operation.) One commercial-TV broad-
caster has estimated it would take as
much as $100 million to wire Washing-
ton with modern cable plant.

Another noncommercial entity taking
hard look at CATV ownership is
KCET(Tv) Los Angeles. That station
is moving toward establishment of sep-
arate corporation that would acquire
cable franchises and existing systems.
Under consideration is Beverly Hills,
Calif., franchise. Thought is also be-

ing given to possibility that ban on net-
work ownership of cable may put num-
ber of other California CATV’s on
market. KCET’S cable aspirations are
contingent on aid from Ford Founda-
tion.

Thumb in dike

FCC Chairman Dean Burch’s latest
campaign is to plug leaks at FCC. Word
of it leaked last week. In his unusual,
if not unprecedented, statement last
week upbraiding newspapers and maga-
zines for inept coverage of FCC fair-
ness doctrine package rulings (page
28), Mr. Burch, who was on week’s
holiday at nearby Rehoboth Beach,
Del., observed that FCC'’s advance
press-release innovation was designed to
“alleviate the insidious practice of news
reports based on internal leaks from
within the commission.”

What he didn’t say was that he was
incensed over what had happened week
before when interim report of conglom-
erate study task force (BROADCASTING,
Aug. 17) was made available to Wall
Street Journal, FCC had released mere
statement that preliminary study would
be pursued. Aroused over this, as breach
of confidence, Mr. Burch ordered in-
quiry, and FCC’s chief security officer,
Fred Goldsmith, is on prowl.

Double Huntley

Five-minute, five-a-week TV and radio
commentaries by Chet Huntley, retired
NBC newsman, are due to start on air
Sept. 14 on syndicated basis. Deal
is through Horizon Communications
Corp., in which he has stock interest
(“Closed Circuit,” May 11). It’s under-
stood syndication of TV commentaries
will be handled by MG Films, radio
commentaries by UPI Audio. In pro-
duction, mostly in New York, commen-
taries will be “simulcasts.”

Another media house

Now Detroit will have its own version
of timebuying specialist, American
Media Group Inc., expected to be an-
nounced soon. It will operate on flat
“up front” fee basis only, assist regular
agency media departments or clients.
Buying savings are to be returned to
agency or sponsor or used to extend
campaigns. Fee is based on total budget
size. Principals include two ABC tele-
vision spot sales veterans, Ron Hammer
and Roy Wade, and Pat Connelly, form-
erly with McCann-Erickson,, Detroit.
Big initial market: fall political cam-
paigns.
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GIVE ANDLETLIVE. In Cleveland as clsewhere there are pcople who need kidney transp lants
to live. But donors are not easy to find. In a “Montage” program called “A Legacy of Life,”
WEKYC-TV showed a film of a kidney transplant operation, and appealed to viewers to register
asdonorsin the event of death.’m In 48 hours, 1500 viewers requested donor registration cards. By
the end of three weeks, the total had reached 20,000. B"A Legacy Of Life” was unusual television
fare, but just one more example of the way WKY C-TV involves itself with thiscity. It's typical,

too, of the way each NBC Television Station recognizes community problems—and responds.
*For more information, write to ‘A Legacy of Life” WKYC.TV, P, O. Box 5912, Cleveland, Ohio 44115

The NBC Television StationsE Community Service.Community Involvement.

WNBC-TV New York/WRC-TV Washington, DC/WKYC-TV Cleveland/ WMAQ-TV Chicago/ KNBC Los Angeles



Weckinbrief

FCC's agenda for meeting this week includes controversial
one-to-customer rule. However, it appears unlikely final
action will be taken before Sept. 1 departure of Commis-
sioner Cox, whose vote would be crucial. See . . .

FCC heads for showdown this week ... 19

When Kenneth A. Cox leaves FCC Sept. 1, commission
will lose last of tough-minded members named by Presl-
dent Kennedy. Group was dedicated to using commission
as Instrument to affect product of broadcasting. See . . .

At center stage for last act...19

Philadelphia lawyer Miles W, Kirkpatrick appears certain
for confirmation as new head of Federal Trade Commis-
sion; is subjected to close questioning on print cigarette
advertising by Senator Frank E. Moss (D-Utah). See , . .

Cigarette print ads worry Moss ... 22

House closes shop for Labor Day recess without voting
on political broadcasting bill. Now measure could not take
effect until late October, setback for Democrats who
wanted passage before Nov. 3 elections. See .

Campaign-spending measure bogs down... 26

FCC Chairman Dean Burch levels sharp and detailed criti-
cism at number of leading newspapers and magazines
for what he feels was careless reporting of commission's
fairness decision. See . . .

Press carelessness irks Burch ... 28

CBS suspends 'Loyal Opposition' show after FCC rules
network must afford equal time to Republican spokesman
to reply to Democratic National Committee Chairman
O’Brien's appearance. See . . .

CBS takes ‘Opposition’ off the air... 34

Daytime and prime-time product hit hard on drug-abuse
problem through ‘subtle sell' of entertainment; source of
inspiration credited to White House conference with media
men on turn on, tune in, drop-out craze. See . . .

TV backing Nixon on drug abuse ... 36

Senator John McClellan (D-Ark.) says no further action on
Senate copyright revision bill will be sought until next year.
He Introduces resolution temporarily extending protection
in certain cases to Dec. 31, 1971. See .

No new copyright bill this year ... 39

As the football season draws near, NFL Films camera
crews stand ready to capture the action of 182 National
Football League games, later to be shown before, during
and after live telecasts. See . . .

Everything but the live action ... 40

Five prospective applicants for domestic communications
satellite systems indicate they are working on filings but
will need two to seven months o complete them. Networks
say they need three months to begin preparations. See . . .

Satellite hopefuls seek more time ... 42

Departments Broadeasting
AT DEADLINE ................ 9 PROGRAMING ............... 34 Pub_lished every Monday by Broad-
BROADCAST ADVERTISING .... 22 PROMOTION. ................ 50 | casting Pu.bllcahonsh.ln& SeCOl(I:d-class
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Late news breaks on this page and overleaf.
Complete coverage of the week begins on page 19.

AtDeadline

NBC sets antiwar talk

NBC reacted Friday (Aug. 21) to
FCC’s fairness-doctrine ruling requiring
networks to provide time for views op-
posing President’s on Indochina, by
scheduling half-hour in prime TV Mon-
day, Aug. 31,

Network said Democratic Senators
William Fulbright of Arkansas and
George McGovern of South Dakota
would discuss war issue on NBC-TV in
7:30-8 pm. EDT period. FCC had
ruled that major networks must make
prime time available to spokesmen for
contrasting views to President in light
of multiplicity of speeches made by Mr.
Nixon on this issue (BROADCASTING,
Aug. 17).

NBC said program “conforms” to
FCC’s fairness ruling, noting also that
FCC had cited NBC as coming *‘closest
to satisfying the requirements of the
fairness doctrine” in providing oppor-
tunities to answer President.

NBC said program would be intro-
duced by NBC News which also would
supply “brief summary” at conclusion.

ABC and CBS said they had not yet
completed plans for complying with
FCC ruling.

Nominees to be heard

Confirmation hearings on four nomi-
nees to be directors of Corp. for Public
Broadcasting will take place tomorrow
(Aug. 25) before Senate Commerce
Committee.

Last May President Nixon nominated
for six-year terms John Hay Whitney,
former ambassador to Great Britain
under Eisenhower administration and
principal stockholder in Corinthian
Broadcasting Corp., and John D.
Wrather, chairman and president of
Wrather Corp., which owns Muzak
Corp., Disneyland, hotels, and produces
television programs (Lassie). Mr.
Wrather is also 12% stockholder in
Teleprompter Corp.,, multiple CATV
owner. Nominated for reappointments
were Frank E. Schooley, director of
broadcasting, University of lllinois, and
Saul Haas, chairman of KIRO Inc.
(XIRO-AM-FM-TV Seattle).

At same hearings, nomination of
Randolph A. Peterson, former president
of Bank of America, as presidential ap-
pointee to board of communications
Satellite Corp., will come up. Mr. Peter-
son, now public director, is taking place
of Dr. William W. Hagerty of Drexel
University, Philadelphia, who has been

elected as stockholder director.

Electronic logs touted

Electronic logging of broadcast com-
mercials—at broadcasters’ expense—is
earnestly advocated by American Asso-
ciation of Advertising Agencies in state-
ment being released today (Aug. 24).

Statement by AAAA's Operations
Committee said: ““The AAAA believes
that proof of performance lies with the
seller, not the buyer, and that it is
proper for broadcast media to furnish
and pay for electronic logging to verify
the broadcast of commercials and the
resulting time charges.”

Of present proof systems, AAAA said:
“There is today much dissatisfaction
with station affidavits as a measure of
performance. The [electronic] systems
promise a marked improvement in log-
ging, identification and verification.”

AAAA said it “encouraged” stations
to get into electronic logging “as soon
as systems and services are proved prac-
tical and operative.”

Officials of one system—Internation-
al Digisonics—said their system was
operative now in sense that it is moni-
toring TV commercials and that it will
be operative in real sense in September
when it starts issuing reports to 24
leading advertisers.

Bncoding is also dealt with in Screen
Actors Guild contracts, which say that
when time comes whoever producers
given commercial—whether advertiser,
agency or production company—will be
responsible for its encoding. Under con-
tracts, move to recognize operative en-

coding systems must be initiated by In-
dustry/Guild Standing Policy Commit-
tee and must also have consent of Joint
Policy Committee of AAAA and Asso-
ciation of National Advertisers as well
as consent of American Federation of
Television and Radio Artists.

Audicom Inc., New York, is “still in
engineering phase” with its radio-TV
monitoring system using audio rather
than video code. Company was formed
earlier this year by two former Wells,
Rich, Greene executives, Robert Engel-
ke and Wesley Hobson, and inventor
Murray Crosby (BRoADCASTING, March
9). It completed FCC-authorized tests
last month that officials say proved sys-
tem works but ako turned up some
station-equipment problems that they
say can be resolved shortly. They've
asked FCC for 90-day test extension
for that purpose.

Third approach is that of Broadcast
Advertisers Reports (BAR), commer-
cial monitoring service, which has Vid-
eomatic video encoding-montoring sys-
tem. BAR has not installed Videomatic
equipment in markets, however, con-
tending standardized code is needed be-
fore any system gets under way,

Conglomerate query drawn

FCC has referred to Federal Office of
Management and Budget for clearance
questionnaire that it proposes to send to
upwards of 50 licensees in its expanded
study of conglomerate ownership of
broadcast properties (BROADCASTING,
Aug. 17).

Questionnaire is revised version of

Affiliates cry ‘ouch’

Affiliates associations of three net-
works told FCC Friday (Aug. 21) that
if local TV’s are eventually authorized
to own and operate earth stations for
domestic communications satellite sys-
tems, they cannot be expected to pay
fees exceeding cost of those facilities.

Comments from ABC, CBS and NBC
affiliates groups came.in joint request
for declaratory ruling to clarify term
“earth station” of commission’s new
few schedule. Affiliates said new sched-
ule for common carrier earth stations
requires $500 filing fee and $50,000
grant fee for initial construction per-
mits.

Groups said it is not clear whether
term is intended to include “relatively
simple” receive-only ground stations
used to provide satellite interconnec-

tion services to local TV stations. They
said they assumed term was intended
to be synonymous with “satellite ter-
minal station,” which can transmit sig-
nals to or receive them from satellites.

Ownership by affiliates of receive-
only ground stations is “most practical”
method of assuring that users of satel-
lite services receive economic and tech-
nological benefits from interconnection,
they said, and local TV’s could afford
$40,000-t0-$100,000 cost.

However, it was added, they could
not afford them if burdensome fees
apply to receive-only stations.

If fees are applicable to these facili-
ties, affiliates concluded, charges should
be comparable to those for other TV
interconnection services such as point-
to-point microwave radio or local tele-
vision transmission.

More “At Deadline" on page 10
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Mr. Levy Mr. Mackey
David Levy, former VP in charge of
television programing, Young and Rubi-
cam Inc., Los Angeles, named executive
VP in charge of television, Four Star
International Inc., there. Mr. Levy was
also VP at NBC-TV where he pioneered
using feature motion pictures on tele-
vision with Sarurday Night at the
Movies.

Willard C. Mackey Jr., VP-interna-
tional marketing director, Coca-Cola

Co., Atlanta, elected board chairman
and chief exective officer of the Mar-

Mr. Heekin

Mr. Caravatt

schalk Co., New York, succeeding Paul
J. Caravatt Jr. Mr. Caravatt will be-
come chairman of executive committee
and will assist Mr. Mackey in manage-
ment of agency for next six months and
then will join Interpublic Group of
Companies Inc.,, New York, parent
company of Marschalk, in executive
capacity. James R. Heekin, president of
Ogilvy & Mather Inc., New York, from
1966 until his resignation in December
1969, has joined Interpublic Group of
Companies as executive VP,

For other personnel changes of the week see "'Fales & Fortunes."

one that was sent to six companies in
February, as commission was getting
study underway.

Nine-page document contalns 27
questions aimed at eliciting information
on effects conglomerate ownership has
on broadcast operations. As was true of
pilot questionnaire, new one asks ques-
tions aimed at determining whether
licensees with nonbroadcast interests
use economic power to induce suppliers
to buy advertising on their stations.

Questionnaire also asks what safe-
guards licensee has established to pre-
vent nonbroadcast interests from affect-
ing selection of broadcast matters, and
in what manner ownership of non-
broadcast holdings benefit broadcast
operation.

Proposed questionnaire goes beyond
pilot in several respects. It asks for in-
formation on interests of officers and
principals of licensee’s parent or related
companies in financial institutions, other
broadcast properties, publishing ven-
tures, spot representation business and
production or syndication company.
And questionnaire reflects interest in
licensee-related companies that serve as
national spot representative for stations
not owned by licensee's parent.

Unlike original questionnaire, pro-
posed document does not have separate
sections on station-affiliated newspapers
and station-affiliated CATV systems.
Presumably, questions concerning those

associations will be explored in current
rulemaking aimed at breaking up multi-
media holdings within individual mar-
kets.

Office of Management and Budget,
which is required by law to approve
questionnaire that any government ag-
ency sends to more than 10 parties, will
confer with industry advisory commit-
tee before acting.

Committee on Communications In-
dustry, headed by attorney Frank
Fletcher, is composed of 13 representa-
tives of broadcast, CATV and common
carrier industries. And at least five
broadcast-industry representatives are
associated with companies that could
be classed as owned by conglomerates—
ABC, CBS, NBC, Westinghouse Broad-
casting Co. and Avco Broadcasting
Corp.

Toledo ducks test

Toledo, Ohio, has become third city
in that state to forego definitive court
fight on constitutionality of gross-
receipts tax that cities across country
impose on CATV systems they fran-
chise,

Louis Young, director of law for
city of Toledo, said Friday (Aug. 21)
that city would not appeal opinion of
Federal District Judge Don Young that
city’s franchise providing for gross-
receipts tax violates interstate com-
merce clause of Constitution (BROAD-

CASTING, Aug. 17).

Judge Young had issued similar rul-
ing in cases involving cities of San-
dusky and Fremont earlier and he was
upheld by appeals court. Last June,
those cities decided not to seek Su-
preme Court review of appeals court
decision (BROADCASTING, June 22).

Mr. Young, in saying no appeal would
be taken, noted that Judge Young's
decision in Sandusky-Fremont case had
been upheld.

Union fracas erupts

WNEw-Tv New York news director
Ted Kavanua and station news pro-
ducer Don Young were booked by
police on charges of assault in second
degree Friday (Aug. 21), as was their
complainant, sound cameraman Michael
Calvacca of wnBc-Tv New York.

Action followed fracas on Thursday
(Aug. 20) when union newsmen and
cameramen from several New York sta-
tions and non-union camera crew from
WNEW-TV staged camera-swinging melee
in office of city’s correction commis-
sioner where they had assembled for
assignment,

Union technicians of wWNEW-TV
have been on strike since May 22, and
Mr. Kavanau and Mr. Young, as non-
union supervisors were part of crew
covering story for station. Mr. Calvacca
and Robert Grainier, sound man for
waBc-Tv New York, were injured
slightly in brawl.

Disturbance erupted, it was said, be-
cause union personnel at TV stations
resented presence of non-union workers,
who have been substituting for striking
members of Local 794, International
Alliance of Theatrical Stage Employes.

Technicians at wWNEw-Tv and at
wTTG(Tv) Washington, both Metro-
media stations, struck almost three
months ago over issues of manning
automated and combputerized equip-
ment; wages and fringe benefits. Ne-
gotiations have broken off several times
and since Aug. 6, management and
union officials have been meeting twice
weekly with representatives of Federal
Mediation and Conciliation Service.

Harry Daly services

Funeral services were scheduled to be
held today (Aug. 24) for Harry I. Daly,
63, Washington communications law-
yer for almost 40 years, who died Wed-
nesday (Aug. 19) after heart attack in
his office.

He was member of Federal Commu-
nications, District of Columbia, Mary-
land and American bar associations,
and Kpights of Columbus.

Interment was scheduled to be at
Mount Olivet Cemetery, Washington,
He leaves wife, Maryhelen, five daugh-
ters, son, and one grandson.
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A Sensational New Case for Strip Programming

New for first-run Syndication.
52 Weeks.

Half-hour continuing drama
for daytime/evening stripping.

New stories inspired by
Donnelly Rhodes actual courtroom cases.

. Adapted for television by
Tim Henry famous writers.
Co-produced by Talent
Associates and 20th
Century-Fox TV.

Starring Donnelly Rhodes
and Tim Henry.

IN COLOR —ON VIDEOTAPE.

Available Now for a Fall Start!

20th Century-Fox Television, 444 West 56th St., New York, N.Y. 10019 - (212) 957-5010
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INTERNATIONAL
FILM
TV-FILM

AND
DOCUMENTARY
MARKET

2 GRAND AWARDS
FOR TV-FILMS

22nd CINE-MEETING
MILAN 23-31 OCTOBER 1970

The International Film, TVfilm and Documentary Market (MIFED) is an international
centre where feature, TV and documentary films are traded on a worldwide scale.
Contacts are made there for negotiating agreements in any branch of film produc-
tion, co-production, financing and the issue of import and export licences.

Its comfortable quarters are provided with all modern facilities and include numer-
ous studios for the projection of cinema and TV films. International telephone,
cable, telex and telephoto services are available, Conference rooms and offices.
All forms of business and secretarial assistance. Legal and notarial consultants.
Medical advice. Dining rooms and bars.

Advance bookings should be made to MIFED by letter or cable before 18 September.

For information and bookings write to: MIFED - Largo Domodossola 1 - 20145 Milano (italy)
Telegrams: MIFED - Milano - Telex 33860 Fieramil

Delegation in Los Angelas: 1900 Avenue of the Stars - 90087 Los Angeles, Cal.

Delegation In London: 31 Old Burlington Strest - London W1X 2DQ

Deiegation in Paris: 90 Champs Elysées - 75 Paris 8° - Telex 29642 Inconta

Delegation In Rome: vis del Corso 184 - 00188 Roma
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Puzzled by }elaxing of rules

EpITor: With reference ¢o the story in
BROADCASTING, Aug. 3 about the FCC
easing requirements for first-class op-
erators of radio statioms, the broadcast-
ing business is the only business where
it gets easier for anyone off the street
to get employment.

In all other professions, the standards
and qualifications get higher and higher;
in broadcasting it seems {o get lower
and lower.—Eddie Lane, Mount Pleas-
ant, §.C.

It wasn't KRIS-TV's tower

EprTor: The press around ¢he world,
including BRoaDcASTING Aug. 10,
printed a picture and a story of a tele-
vision tower that had fallen on our
building and it appeared that KRIs-TV
was operating under temporary condi-
tions. We have received several notices
from advertising agencies cancelling
contracts until full operation is restored.

The problem is that this was not our
tower. Our big tower is 14 miles west,
near Robstown, Tex., and received no
damage from this hurricane. We were
able to return to the air with full power
all studio facilities and network services
as soon as power was restored to the
area beginning Sunday, Aug. 9—T.
Frank Smith Sr. president, KRIS-Tv
Corpus Christi, Tex.

(The wire ce rhnto caption identified the
wreckage as a fallen TV tower. which was pictured
atop xmis-Tv's building. Actually, the structure at
one time belon t0 KVDO-TV, 8 Ul-iF that no
longer exists. n the station went off the alr,
the tower was Jeft standing on the property in back
of xXris-TV's studios. Due to the communications
blackout in the wake of Hurricane Celia, Broan-
CASTING was unahle to get these further details.)

BookRotes

“Color Film for Color Television,” by
Rodger J. Ross. Communications Arts
Books, Hastings House, New York. 165
pp. $10.00.

The intent of this book is to demon-
strate to people in both motion pictures
and TV methods for producing high
quality color-TV material with film. The
book contends that TV program produc-
tion with film needs a different approach
than motion-picture production. It offers
an introduction to the principles of color
TV, with practical information ranging
from exposures, control of processing
solutions, color printing, duplicating and
adjusting color balance, to use of color
slides and sound-track characteristics.
Recent proposals for TV film review
rooms and for standardized film repro-
duction are included. Mr. Ross is super-
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Announces o Bueakimnough

QUALITY CONSOLES AT REALISTIC PRICES!

i,

QORK-5/5S5 Prewired Systems —
Reflects the epitome of quality to

11
URK'S produce either a mono or stereo ,E i [lRKss
{
I
i1

MONO PRE-WIRED
SYSTEM

I———"

= local o remote stuio 1 produe. STEREQ PRE-WIRED
SYSTEM

tion facility. incorporates the QRK.5
(Mono) or QRK-5S (Stereo) console;
(2) QRK.12C Turntables with syn-
chronous motors; (2) Rek-O-Kut
§-320 Stereo Tone Arms; (2) QRK
F3 stereo cartridges, QRK Ultimate
Preamplifiers; and substantial, pre
wired transportable furniture

.

2995

QRK-8 — 8 CHANNEL MONO . ... $1695
QRK-8S — 8 CHANNEL STERED . . $2495

QRK-5 — 5 CHANNEL MONO . . . .. $995
QRK-55 — 5 CHANNEL STEREO . . $1 595

QRK-8/85 — 8 Channel Console — QRK offers a
professional console with Altec faders; plug-in
modules (3) pre-amplifiers; built-in power supply;
10 watt monitor amplifiers; independent audition
and program channels; muting relays; cue ampli-
fiers; built-in speaker; substantial capacity and
ultimate access.

main office

CCA ELECTRONICS CORPORATION

Phone: (609) 456-1716

QR K ELECTRONIC PRODUCTS INC.
716 Jersey Ave., Gloucester City, N. J. 08030 1568 N. Sierra Vista. Fresno, Calif. 93703
Phone: {(209) 251:421)

QRK-5/5S8 — 5 Channel Console — Both mono
and stereo units tncorporate Altec attenuators
with cue switches in every fader, 10 watt moni-
toring amplifiers, plug-in modutes, muting relays,
and self-contained power supply. The stereo unit,
QRK-5S contains independent audition and pro-
gram channels as well as a cue amplifier. Both
consoles have substantial capacity and total
access.

division
REK-O-KUT COMPANY, INC.
1568 N. Siarra Vista, Fresno, Calif. 93703
Phone: (209} 251-4213




MeéElr

“ARE THINGS
GETTING TOUGH?>"

Only you know. You may not
know why, but you know if the
decision making process is getting
tougher.

Competition itself is tougher. Is it
because the competitors are young-
er, smarter, or just better in-
formed? It can’t all be luck.

The bitter truth is, it takes more
information at hand for manage-
ment to make the right decisions
now than it used to. Everybody’s
newscast is getting better. How do
you make yours the best in town?
How do you tell which of your on-
the-air people from sign on to sign
off are really helping you, and
which ones aren’t pulling their
weight in rating points? The rat-
ing books can give you clues about
fifteen minute segments; but these
“estimates” tell you very litle
about people, and nothing about
why things go wrong, particularly
these days when rating points
mean dollars that are even tougher

to get.

The solution? That’s our problem.
Basic, hardworking research with
TV viewers in their own homes,
provides the first key. But then, spe-
cific recommendations, long term
surveillance, monitoring, making
specific follow-up suggestions —
these are all part of it. Give us a
call for a no obligation presenta-
tion. Make your life a little easier.

visor of technical film operations for
the Canadian Broadcasting Corp., and
executive vice president, American So-
ciety of Motion Picture and TV Engi-
neers.

“Introduction to Mass Communica-
tions,” by Edwin Emery, Phillip H. Ault
and Warren K. Agee. Dodd, Mead and
Co., New York. 444 pp. $7.95.

This is the third edition of a volume de-
signed to acquaint students considering
a career in mass communications with
all areas of professional work—includ-
ing newspaper, television and radio,
magazines, book publishing, film mak-
ing, photographic communication, press
associations and syndicates, advertising,
public relations and information writ-
ing, mass-communications research and
teaching. Three chapters trace theories

of press freedom and the growth of the
print media and of television, radio and
film, with special emphasis on the cur-
rent problems and criticism of the media.

“International Communication: Media-
Channels-Function,” edited by Heintz-
Dietrich Fischer and John C. Merrill.
Communications Arts Books, Hastings
House. New York. 508 pp. $12.95.
This collection of 41 essays is grouped
to present a cross section of guidance
and open discussion on almost every
major world problem in communication.
The specifically related readings in in-
ternational communications begin with
the broader, more general aspects of the
area and work toward more specific con-
cerns and areas of the field. The book
is designed as a textbook, but also to be
of interest to the general reader.

Datelsook -

A calendar of important meetings and events in the field of communications

B Indicates first or revised listing.

August

Aug. 24 - Sept. 4—Animation workshop conducied

University Flim Assoclation in conjunction
with Ohlo State University. Workshop will be con-
ducted by Dr. Roy Madsen, executive director,
film, San Diego State University. Program covers
story-boards, sound tracks, shooting scripts, art
and cinematography for animation. Ohio State
University, Columbus.

Aug. 25-28—Western electronic show and conven-
tion (WESCON). Los Angeles sports srena and

Hollywood Park, Los Angeles.

September

Sept. 1—FCC administeative conference on pend-
ing rulemaking and inquiry regarding ownership
of broadcast stocks by banks acting through their
trust departments.

aSept. 7-11—International Broadcasting Conven-
von, sponsored by Elecironic Engineering Associa-
tion, Institution of Electrical Engineers, Insiiute of
Elccln?l and Electronics Engineers, Royal Tele-
vision Society, and Society of Motion Plcture and
Television Engineers. lnauiﬂa: Secretariat, Savoy
Place, London, W.C, 2. Gr House, Lond

Sept. 10-12—Annual fall convention, Louisiana
A o/ Broad s. Monteleone hotel,

New Orleans.

@Scpt. 11—Florida CATV Association fall meet-
ing. Cotonado motor hotel, Fort Walton.

Sept. 11-13—Meeting of boatd of trustees, Educa-
tional Foundation of American Women in Radio
ond Television Inc. St. Louis.
Sept. 11-13—Meeting of Maine A at)
Broadeasters, Sebaxo Lodge, Sebascgogs(a’t%: o
Sept. 14-15—CATV engineering seminar, Los An-
les. For further information, contact Mr, Phil
imon, Crown Electronics, $657 Lankershim Bivd.,
North Hollywood, Calif. 91601 (213) 877-3550.

Sept. 15—Public hearing of the Canadfan Radio-
Television Conumission. Skyline hotel. Ottawa.

Sept. 15—Deadline for comments on FCC's pro-

speaker at International Radio & Television's
#cw:mku luncheon. Waldorf-Astoria hotel, New
ork.

Sept. 16—Semi-annual meeting, national awards

cogmittu. Na:lomrl‘ Acodemy of TV Arts and

Selences 10 review Emmy Awards structute and
procedures for 1970-71, House, New York.

Sept. 16-18—Meeting of Michigan Association of
Broadcasters. Hidden Valley, Gaylord.,

Sept. 17-18—Semiosr on low-light level imaging
systems of Society of Motlon Picture and Televi-
sion Enginters. Alrport Marina, Los Angeles.

Sept. 17-19—Semi-annual meeting, board of trust-
ees, National Acadtm;‘ of Television Arts and
Sciences, Essex House, New York.

Sept. 18-19—First annual tri-state (North Caro-
jina, Souwth Carolina and Virginia) programing
clinlc presented by Smiles Group Broadcasting 10
be held at WRNC(AM) Raleigh, N.C. Contact
Bob Raleigh there.

Sept. 21-22—CATV cengineering seminar, Dallas.
For further information, contact Mr. Bruce K.
Frazier, Box 5387, Fort Worth 76108 (817)
244-3699.

gep:.‘21.24—1g§n annua] convention, gmmm of

4 § [ atler Hil-
ton, Washingtoa.

Sept. 22-23—Annus! CBS Radio Afiiliates Asso-
clarion convention, New York Hilton hotel

Sept. 22-26—Conference of Radio-Television News

Directors Association. National editorial confer-

g:ce is to run concurrently, Brown Palace hotel,
nver,

Sept. 23-25—Mecting of Minnesota Broadcasters
Assoclation. St. Paul Hilton, St. Paul.

Sept. 24-25—Annual brosdcast $ymposium, Group
on Broadcasting of Instinvie of Electrical and
Electronic Engineers. Four technical sessions &re
planned covering cable TV, AM and FM broad-
casting, and one on TV ceceivers. Coplact Edward
L. Shuey, Ampex Corp., 7222 47th gtree(. Che\?

ase, Md. 20015. Washington Hihoo hotel,
Washington.

Scpt. 25-27—Western area conference of American
Women in Radio and Television, Rainbow hotel,
Great Falls, Mont.

Tom Sept.  25-27—Second annual  joint meeting of
S s e et SIS T bty oY Qo o, Nyt Carolne S
McHUGH anp HOFFMAN, INC. Septml s_‘:::unm:;:“ ) e Vedra club, Ponte Vedra, Fla. ’
.. Y. Posals  aimed a1 making mawark . prgamy  SSept. 27-29—Nebraska Broadeasters Association
Television & Advertising Consullanis | available 1o UHF siations, particularly those Annual convention. Omaha Hilton, Omaha.
N W A competing with two VHF's. S'ept.’ 23—Meeting, !’huyo Code Bukd :‘ Na-
Sept. 1S—FCC hesrin, tlona lation of Broad genda in-
430 N. Woodward Avenue Broadcasing Co. (or REBCAV Cheyenne, Wyo.  gludes followlng opics: pertonal-product sdveris
. » > : i
Birmingham, Mich. 48011 Sept. 1S—FCC evidentiary hearing in competitive  lines for alcoholic beverages. Jack Tar hotel San
ﬁtoctedms for WPIX(TV) New Yark, to be Francisco.
Area Code 318 eld there. Previously scheduled for July 20. Sept. 28-29—Fall display meeting, Pacific North-
644-9200 8Sept. 16—FCC Chairman Dean Burch is 10 be  west Cable Television Assoclation. Hanford House
14
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convention center, Richland, Wash.

October

Oct. 1—Deadline for reply comments on FCC
proposals aimed at making network programing
available 10 UHF stations, particularly those com-
peting with two VHF's.

Oct. 1.2—Fall meeting of New York Srate Cabie
Television Association. Agenda and location to
be announced,

Oct. 2-4—West central area conference of Ameri-
can Women in Radio and Television. Omaha Hil-
ton hotel, Omaha.

Oct. 2-4—Northeast area conference of American
Womten in Radic and Television. Syracuse motor
inn, Syracuse, N.Y.

Oct. 4-6—Annual fall convention, New Jersey
Broadcasters Association. Pocono Manort Po-
cono Manor, Pa.

Oct. 4-7—Western region meetin
ciation of Advertising Agencies.
rado Springs,

Oct. 4-9—103d technical conference of Society of
Motion_Picture and Television Engineers. Speaker:
David V. Picker, president of United Artists,

Oct. 7—Deadline for comments of FCC's pro-
posed rules concerning extent of local, state and
federal regulation of CATV and limitation of
franchise Iees; concerning _pulzgonl to permit
ATV's to import distant signals,

Oct. T-9—Annual fall meeting of Peansyivania
Communlty Antenna Television Assoclation.

Chateau, White Haven.

Oct. 11-13—Annual convention, North Carolina
Assoclation a{ Broadcassers. Downtowner Motor
Inn, Fayetteville, N.C.

Oct, 12-13—Meeting of Midwest chapter, National
Religious Broadcasters. Mr. President Motor Inn,
Grand Rapids, Mich.

®0ct. 12-14—First International Symposium of TV
Cassettes. Hollywood Paladium, Los Angeles.

Oct. 12-15—Fall conference, Eilectronic Industries
Association. Fairmont hotel, San Francisco.

Oct. 13—Deadline for reply comments on FCC's
proposed rule concerning broadcast snnounce-
ments of station and network employes' financial
interests in advertised services and commodities.

Oct. 13-15—lilinois Broadeasters Association fall
convention, LaSatle hotel, Chicago.

Oct. 15-16—Meeting of Tennessee Broadcasters As-
soclation. River Terrace, Gatlinburg.

®0ct. 15-17——Seventh Hollywood Festival of worid
Television. Directors Guild of America Auditor-
jum, Hollywood.

Oct. 15-17—WiM-AM-FM  Nashville's Grand Ole
Opry 45th binthday/anniversary celebration.

Oct. ,Lﬁls—%ou%w:'st lredl ;enktﬁ'em of Ameri-
can Women in Radlo an elevision. Raiderland
inn, Lubbock, Tex, aiderlan

Oct. 16-18—East central area conference of Amerk-
can Wamen in Radio and Television. Penchar-
train hotel, Detroit.

Oct. 19-20—CATYV engineering seminar, State Col-
lege. Pa. For further information. contact George
P. Dixon, vice president, C-COR Electronics,
State College, Pa. 16801 (814) 238-2461.

Oct, 20—Annusl radio commercials  workshop,
?- y international Radlo and Teievision
oclety, Waldorf-Astoria hotel, New York.
Oct. 2]—Pulse Man of the Year luncheon. Plaza
hotel, New York.

BOct, 21-23—Missouri Broadcasters Assoclation
fall meeting. Plaza Inn, Kansas City.

Oct 22-23—Annual fall convention, Ohlo Assocla-
tlon 0f Broadcasters. Neil House, Columbus,

Oct. 23-25—Southern area conference of Amerl-
can Womnen In Radlo and Teievision. Marriott
Motor Inn, Atlanta,

Oct, 23-31—22d Cine-meeting of International
Film, TV-Flim and Documentary Market (MIFED)
in Milan, Italy. Market is for irading feature, TV
and documentary films on worldwide basis, Ad-
vance bookings should be made to MIFED by
letter or cable before Sept. 18. Address for infor-
mation and_bookings: MIFED-Largo Domodos-
sola 1- 20145 Milano iltaly). Telegrams: MIFED-
Milano- Telex 33660 Fieramil.

Oct. 26-27—Fall convention of Kentucky Brood-

American Asso.
roadmoor, Colo-

1970 National Association of Brosdeasters con-
fetence schedule:

Oct. 19-20—Sheraton Biltmore, Atlanta.

Oct. 22-23—Palmer House, Chicago.

Oct. 26-27—Benjamin Franklin, Philadelphia.
Nov, 12-13—Montcleone, New Orteans.
Nov. 16-17—Brown Palace, Denver.

Nov, 19-20—Mark Hopkins, San Francisco.

gFor list of NAB‘s 1971 fall conference dates, see
ROADCASTING June 29),

casters Association., Phoenix hotel, Lexington,

Oct. 28—Deadline for reply comments on FCC's
roposed rules pwhiblliné TV broadcasters from
ocal_crossownership of CATV systems; concern-
lnf CATYV technical standards and desirability of
minimum channel requirements for future CATV's,

Oct. 29 - Nov, 1—Weste,
American Advertising
Bakerstield, Calif.

Oct. 30-Nov. l—Mideast area conference of

Apierican Woinen In Radio and Teievision. Cherry
Hill Inn, Cherry Hill, NJ.

Region fall conference,
ederation, Casa Royale,

November

Nov. 2—Deadline for comments on FCC's pro-
posed rule permitting radio stations to use third-
class operators on routine basis if proger show-
ings are made regarding transmitter stability and
employment of Arsi-class operators.

wNov, 3-6—New York State Educational Com-
munieatl A Iaei con ion : l’.

Grossinger, N.Y.

Nov. $-7—Eleventh annual Information Fiim Pro-
ducers of America Conference. Newporier 0
Newport Beach, Calif.

Nov. 5-7—Annual fall rneetini. Oregon Associa-
tion of Broadcasters. Ramada Inn. Portland, Ore.

®Nov. 7—I15th I Petry p jon seminar,
conducted by Edward Petry & Co. Astroworld
motel, Houston.

Nov. 7-21—S8ixsh Chicago International Fiim Fes-
tivai. Includes U.S commercials competition.
Write: Michael J, Kutzs, 12 East Grand Avenue,
Rm. 301, Chicago 60611.

Nov. 8-10—Annual convention, Broadcast Promo-
tion Assoclation. Astroworld complex, Houston,

Nov. 10—Public hearing of the Canadian Radio-
aelevmon Copimission. Winnipeg Inn, Winnipeg,
an.

Naov. 10-11—National conference, National Indus-
trial Television Assoclation in conjunction with
National Association of Educational Broadcasters
Conference. Washington Hiltoo, Washington,

Nov. 11-14—Sigma Delta Chi convention. Palmer
House, Chicago.

Nov. 12-13=SMPTE-SPSE tutorial _seminar on
“Technologies In Motion Picture Film Labora-
tories”, Airport Marina, Los Angeles,

Nov. 13-15—Meeting of board of directors of
American Women In Radio and Teievision Inc.
Shoreham hotel, Washington.

Nov. 20—Third annual_fall management seminar,
Kansas Association of Radio Broadcasters, Radis-
son Hotel, Wichita.

Nov. 20-22—Annual Radio Program Conference

sponsored and directed Dy Bill Gavin. Speakers

and special presentations will relate to conference

theme, which celebrates Golden anniversary of

:onmrrllerchl broadcasting. Century Plaza hotel, Los
geles,

Nov. 23—Deadline for reply comments on FCC's
proposed rules concerning extent of local, state
and federal regulations of CATV and limitation

of franchise fees; concerning proposal to permit
CATV's to import distant liunf;.
December

Dec. 1—Deadline for reply comments on FCC's
proposed rule permitting radio stations to use
thirdclass operators on routine basis if pro,

owings are made regarding transmitter stability
and employment of firsti-class opersiors.

@Dec. 4—Annual meeting. Arizona Broadcasters
A lation, M ain Shadows, Scottsdale.

January, 1971

Jan, 11-17, 1971—Trlannual meeting, Unda, inter-
national Catholic association for radio and TV.
Loyola university, New Orleans,

February, 1971

Feb. 4-6,
sociation convention.
Cruces, N.M.

®Feb, 16-18, 1971—Winter convention, South Caro-
lina Broadcasters Association. Wade Hampton
hotel, Columbia.

1971—New Mexico Broadcasters As-
Palms motor hotel, Las

March, 1971

March 8-11, 1971—Spring conference, Electronic
mdnmms Assoclation. Statlet Hilton hotel, Wash-
gton.

March 28-31, 1971—National Assoclation of Broad-

jon. Conrad Hilton, Chicago.

BROADCASTING PUBLICATIONS INC.
So) Talshoff, president; Lawrence B,
Taishoff, executive vice president and
secretary; Maury Long, vice president;
Edwin H, James, vice president; B. T,
Taishoff. freasurer; Irvirg C. Miller,
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Broadeasting .
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Mﬂﬂmm from Richard H. Depew, Fulier & Smith & Ross, New York

The advertising message needs an added dimension

At an Association of National Adver-
tisers seminar last April, it was con-
cluded that television more or less re-
mains entrenched as our number-one
communications medium. E. H. Meyer,
president of Grey Advertising, and Jim
Dufty, president of ABC-TV, each made
some interesting comments about the
subject.

Mr. Meyer said that TV's two stal-
wart sources of support have been “the
high and unflagging [oyalty level of the
TV audience” and the "“total and un-
fakering degree of advertising and
agency commitments to the medium.
. . . The key problem facing television
today lies in a very real possibility that
both of these sources of strength may be
beginning to undergo a dangerous
erosion.”

Mr. Dufty said: “How effective is
TV today? It is not only serving so-
called emerging affluent masses, but has
become a pace-setter for their aspira-
tions. This is caused by your com-
mercials and our programs, probably
in that order. There are some important
new words in TV today—like ‘reality,
social awareness, now, communication.’
Never before has our nation been faced
with so many different problems—
minority groups, crime in the cities,
youngsters in trouble, general rebellion.
We must keep changing our program-
ing to keep pace.”

Both statements are essentially about
programing. One observes an erosion of
TV's strengths; the other talks of pace-
setting and need for change.

Meaningful quality programing is
emerging more and more, and viewers
are watching it. Sesame Street_is doing
a job long-needed and the timing now
is right for it. The Forsyte Saga appeals
to a sophisticated audience and this
fall's Civilization series on National
Education Television will be introduced
on NBC with a special sponsored by
Xerox. Other concepts embodying a
combination of entertainment and in-
formation are being planned and pro-
duced. Will they be recognized and
aired by advertisers on leading stations
or will they be passed in favor of the
more popular, safe vehicles? Such de-
cisions can be made by advertisers.

For a number of reasons the advertis-
ing agency’s programing role has les-
sened and concurrently programing has
acquired a general quality of sameness.

Perhaps this is coincidence. The net-
works today split 90-plus percent of
the audience rather evenly. If one falls
way behind, it reprograms to maintain
an efficiently delivered cost-per-thou-

sand audience, an action demanded by .

many agencies and advertisers. Thus
networks alone cannot be singled out
for criticism.

Some numbers-only oriented program
buyers should venture forth without
their rating books and find out what is
turning which people on and off. Sure,
viewers want entertainment. They also
want their minds and horizons ex-
panded. They want truth. They would
like less commercial clutter as well as
less frenetic, contrived commercial
presentation. We are on the brink of a
creative-commercial break-through, fact
and truth, and the sooner we get to this
point the better.

Our problems today stem from the
industrial-technical revolution and the
population explosion, which oddly
enough are compounded by a singular
lack of two-sided communication in this
age of communication—television com-
munication.

Networks and stations have their
work cut out for them. A president
recently suggested that his network will
become more involved with issues,
weaving them into programs. Ad-
vertisers and agencies also have provo-
cative opportunities to take the initia-
tive and propel television up and out of
its lethargy. A few have already begun.

Pick a problem, Mr. Advertiser.
Create an advertising campaign. Relate
it to the problem and its solution. Tie
the two together with multimedia use.
Make people aware and offer solutions
just as product and service advertising
does. Close the gap, encourage cour-

desy, start an antilitter (cleanliness)
program. A candy company could en-
dear itself t0 mothers by promoting the
brushing of teeth to children. Create a
positive, good company aura. Let people
know you also care about them and
want them to care about you.

A paper company could extol the
merits and how-to of family camping.
A chemical company could promote
safety at home as Mobil does on the
road. A computer company could ex-
plain the need and how-to of basic
communications. General. Electric could
promote numbered, color-keyed label-
ing for fabrics—enough of all those lost
and complicated unread cleaning tags—
and then match it on their washing
machines.

Much consumerism is justified and
long overdue. Products must improve or
fail. Many big companies must re-
establish their leadership position.
The product has to match up and even
exceed expectations. If on a par with
other products, the company might well
have something extra going for it, such
as a public-relations effort in an area of
interest to their customers.

Advertisers can also encourage their
-agencies to find or create suitable pro-
grams for sponsorship. Scatter buying
may reach more bodies statistically but
the clutter factor can make information
retention difficult, if not impossible, de-
pending on the expertise of production
and placement. Sponsorship of the right
program for the right advertiser in the
right markets can generate a lot of
viewer and consumer loyalty.

Networks, agencies and advertisers
have the most wonderful access to com-
munications and such a need for its
proper use. Reach out and do it now
before it's too late.

Richard H. Depew rose to general program-
ing executive at ABC-TV before moving in
1957 to Cunningham & Walsh, where he
was director of TV programing from 1961
to 1965. He then moved to Ogilvy &

| Mather and, in 1967, to his present post as

vice president, media and programing, at
F&S&R, where his contributions have in-
' cluded the program-buying/ placement con-
cept exemplified by Alcoa’s sponsorship of
Life-produced specials on Hughes Television
Network this year.
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Broadeasting

FCC heads for showdown this week

In last meeting with pre-Nixon majority on hand,
question is whether crucial votes can be put off

The FCC is preparing a meaty agenda
for its Aug. 26 meeting—the last that
Commissioner Kenneth A. Cox is ex-
pected to attend—and the meatiest items
have long been of interest to the out-
going Democrat.

But the way the agenda is shaping up,
the meeting may leave unresolved, and
therefore in doubt, the fate of one of
the most controversial regulations ever
adopted by the commission—the so-
called one-to-acustomer rule.

Other items include proposed license-
renewal and station-commercialization
standards, and the wisdom of approving
agreemerts under which stations re-
imburse citizens groups that withdraw
petitions to deny their licenses.

The one-to-a-customer rule, which
prohibits the owner of a fulltime sta-
tion from acquiring another full-time
outlet in the same market, was adopted
in March in the face of heavy industry
opposition (BROADCASTING, March 30).

At the same time, the commission pro-
posed rules to break up existing multi-
media combinations, including broad-
cast-newspaper, in the same market.

The question of granting reconsidera-
tion of the new rule is on the agenda.
But the staff reportedly is recommend-
ing that the commission hold an oral
argument on the implications of the
rule, as requested by a number of peti-
tioners, before acting.

Thus, whatever action the commis-
sion takes—whether it accepts that
recommendation or rejects it and di-
rects the staff to prepare an order deny-
ing reconsideration—it seems unlikely
that that final action can be taken before
Commissioner Cox’s scheduled depar-
ture from the commission on Sept. 1.
And his vote would be crucial.

He and the other three Democratic
commissioners — Robert T. Bartley,
Nicholas Johnson and H. Rex Lee—
voted for the rule, while Republicans

+
Robert E. Lee and Robert Wells op-
posed it. Chairman Dean Burch dis-
sented in part and concurred in part.
The chairman’s statement, however,
made it clear he opposed the idea of
acting on the one-to-a-customer rule
before consideration was given to what
he considers the critical concentration-
of-mediacontrol problem—-crossowner-
ship of VHF television stations and
newspapers in the same city.

And once Commissioner Cox de-
parts, Chairman Burch will probably
have the kind of control of the agency
he needs to have his way. Commissioner
Robert Wells, now filling an uncompleted
term, has been named by the President
to succeed Commissioner Cox, and
Sherman Unger, now general counsel of
the Department of Housing and Urban
Davelopment and a political associate of
Chairman Burch, has been nominated to
complete the 10 months left of Commis-

Continued on page 20

At center stage
for last act

Preparing to leave FCC,
Ken Cox is key figure
as touchy policies come up

With the announced departure on Sept.
1 of Kenneth A. Cox from the FCC,
the commission is losing the last of its
Kennedy men. Newton N. Minow, E.
William Henry, Lee Loevinger and
Kenneth A. Cox: The men named by
President Kennedy made up an unusual-
ly tough-minded group of FCC appoin-
tees and, with the exception of Mr.
Loevinger who favored less government
regulation rather than more, a group
dedicated to using the commission as an
instrument to affect the product of
broadcasting.

Of them all, none wuas tougher

minded than Mr. Cox.

Whether the issue involved a sup-
posed paucity of local-live programing
in prime time or of the broadcast of
news and public affairs at any time, Mr.
Cox has felt the FCC could fix things,
and should.

He has been prepared to test the
limits of the commission’s authority in
applying the fairness doctrine; indeed,
he still feels Congress could apply the
doctrine to newspapers without violating
the First Amendment to the Constitu-
tion (see page 32).

He was a strong supporter of the
commission’s proposal to loosen the
networks' grip on prime-time program-
ing, believing that the new rules would
help stimulate new sources of program-
ing. And, since he believes a muititude
of editorial voices enables the country’s
democratic system to function best, he
spiritedly approached the prospect of
breaking up multimedia holdings within
the same communities.

Mr. Cox did not always have at hand
all the evidence he needed to support
his views, but he gamely struggled on
in the face of such deficiencies. He con-
ceded as much in stating his opinion on
the benefits to be derived from a wide
dispersal of media ownership (Broap-
CASTING, June 15).

If, in urging that the commission be
used as an engine of change, Mr. Cox
was confronted by a strict-construc-
tionist colleague with the argument that
the commission would be exceeding its
authority, Mr. Cox’s ultimate response
was that if the FCC were wrong, the
courts could correct the error.

And in some cases that challenged
the commission’s authority the agency
emerged not only affirmed but also with
its power enhanced. This was true of
the Supreme Court decisions upholding
the commission's authority to regulate
CATV systems, whether served by
microwave or not, and to enforce the

Continued on page 20
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Showdown at FCC

Continued from page |9

sioner Wells's term.,

In addition, Chairman Burch’s hand-
picked men for the key staff jobs of
general counsel and Broadcast Bureau
chief—respectively, Richard E. Wiley,
of Chicago, and Francis Walsh, San
Francisco University law-school dean
—are expected to move into those slots
early in September.

The proposed license-renewal stand-
ards under consideration involve mat-
ters that have long concerned Commis-
sioner Cox. One deals with staff actions,
taken under delegated authority, grant-
ing renewal applications of stations
proposing to devote less than 5% of
their time to news, 1% to public affairs
and 5% to public affairs and *other”
programing (religious, instructional and
agricultural). Along with Commissioner
Johnson, Commissioner Cox has long
opposed granting such applications
without further inquiry by the commis-
sion as to whether the stations would
be serving the public interest,

Another issue involves Commissioner
Cox’s long-held conviction that the
commission should scrap the commu-
nity-needs survey question in its re-
newal-application form in favor of a
question merely asking applicants to
list the 10 most important issues in their

areas and 1o describe programing they
carried to deal with them. He would
keep the community-needs survey in
applications for transfer of stations
and for new stations.

There is sentiment within the com-
mission for the major-issue proposal,
But there is opposition to the suggestion
that 5-1-5—or any other firm formula
—be used as a guideline for determin-
ing whether renewal applicants should
receive letters of inquiry. Some com-
missioners feel it would encourage sta-
tions now exceeding the standard to do
less.

Commissioner Cox, however, says
the standard should not be used as a
permissible minimum. He would recom-
mend an examination of some stations
—possibly a prosperous VHF television
outlet—proposing even as much as
12% news.

The staff is known to feel that the
Cox-Johnson criticism that renewals
are granted “wholesale’” without regard
to whether minimal standards are met
is not warranted; it contends that appli-
cations containing apparently minimal
standards are checked and that grants
can be defended as serving the public
interest. (For instance, a large-market,
all-music FM station that carries only
five minutes of news an hour and no pub-
lic affairs or "other” programing would,
in the staff’s opinion, warrant renewal.)

The staff, while it would like a re-
affirmation of its authority to use its
judgment in granting renewals of sta-
tions proposing less than 5-1-5, is re-
questing commission guidance on what
guideline, if any, it should use.

Whatever decision is reached will
probably be formally announced. Chair-
man Burch is said to feel that broad-
casters should be told the standards the
commission staff applies in examining
their renewal applications.

The commercial-standards issue in-
volves a matter that has long troubled
the commission and one that had pre-
sumably been settled last February
(BROADCASTING, Feb. 16). The com-
mission at that time directed the staff
to question radio stations proposing to
carry more than 18 minutes of com-
mercial time per hour (the National
Association of Broadcasters code limit).
And the tone of the letters indicated
that those stations proposing to exceed
the standard in more than 10% of their
broadcast hours would face renewal
hearings—absent an extraordinary jus-
tification for its proposals. [TV stations
rarely exceed the standard the commis-
sion has set for them—16 minutes per
hour.]

However, the staff has asked for fur-
ther guidance on this matter. It says the
standard is unfair to daytime stations
since they would be permitted fewer

Cox at center stage
Continued from page |9

fairness doctrine and the so-called per-
sonal-attack rules that had been adopted
to implement portions of it.

Unlike the swifter departures of the
Kennedy men who preceded him, Mr.
Cox’s leaving is involuntary. He made
no secret of his wish to remain, but he
is a Demosrat, and the expiration of
his term afforded President Nixon his
first opportunity to give the commis-
sion a Republican majority.

As a commissioner, Mr. Cox was
animated by a liberalism grounded in
faith in the capacity and obligation of
government to raise the public-interest
quality of programing, by a mom-and-
pop attitude toward broadcast owner-
ship--and by a persistent skepticism of
the willingness of broadcasters to oper-
ate in the public interest without close
supervision. “I don’t think the profit
motive provides an incentive for the
kind of programing the public needs,”
Mr. Cox said recently. “So long as they
get an audience for what they do,
broadcasters will do it, without regard to
the needs of significant elements of the
population that are not being served.”

It was this attitude that propelled
him, when he was still chief of the

Broadcast Bureau in 1962, into the
center of a major controversy. Acting
under a delegation of authority from
the commission, Mr. Cox instructed his
staff to question renewal applicants
whose proposed local-live programing
in prime time appeared to be inade-
quate. To many broadcasters receiving
the letters, the staff's questioning sug-
gested that the inclusion of a proposal
for sustained local-live programing in
prime time would speed commission
action on their renewal applications.
At one time, the renewals of some 100
California AM, FM and TV stations
were deferred at least in part because of
questions about program proposals.

When news of this activity broke in
Broabcasring (in its issue of Dec. 3,
1962), some commissioners charged
Mr. Cox with exceeding his authority
and with seeking improperly to in-
fluence programing. The letter-writing
was suspended. It was later resumed,
although under tighter commission con-
trol and on a much smaller scale. Still
later it petered out completely.

Now, however, the commission may
be back where it was seven years ago.
Because of the concern of Commis-
sioner Cox, now supported by Com-
missioner Nicholas Johnson, over the
need for standards to assure that broad-
casters will provide a reasonable amount

20 {LEAD STOAY)

of news, public-affairs and other non-
entertainment programing, the commis-
sion is considering whether to establish
new guidelines for processing renewal
applications (see story page 19). And
while it ponders, applicants that fail to
meet the standards suggested by Com-
missioner Cox and Johnson—S$% news,
1% public affairs and 5% public af-
fairs and ‘“other” programing—are
being deferred.

If broadcasters will not miss his
advocacy of a tight regulatory rein on
their business, they will miss the Cox
approach to CATV--or at least that
may be said of television operators not
yet in CATYV themselves. His has been
one of the strongest voices urging a
hold-the-line policy against cable. He
is unmoved by talk of the wonders
that CATV technology can bring. “They
[CATYV systems] are being pulled kick-
ing and screaming into the business of
program originations,” he says sourly.
In his view, CATV systems are inter-
ested only in the simple, and profitable,
business of importing distant signals into
major markets and in paying as small a
copyright fee for the privilege as
possible.

The commission policy geared to pro-
tecting television stations against com-
petition of CATV systems importing
distant signals—a policy now subjected
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hours in which to exceed the 18-minute
limit than would full-time stations. The
staff would maintain the 18-minute
“normal” limit but replace the 10%
standard with a flat number of hours
weekly—10 to 14—in which stations
could carry up to 20 minutes of com-
mercials [up to 22 minutes if political
advertising is involved].

The question as to whether the com-
mission should approve agreements
providing for broadcaster reimburse-
ment of citizens' groups that have chal-
lenged license renewals and then with-
drawn centers on a proposed $15,000
payment by KTAL-Tv Texarkana, Tex.,
to the United Church of Christ. The
church aided 12 black groups in peti-
tioning the commission to deny the sta-
tion's license and, later, in reaching an
accommeodation of their differences with
the licenses.

The commission has had the matter
on its agenda for more than a month
(“Closed Circuit,” July 20). The gen-
eral counsel's office has recommended
approval, but with the proviso that the
commission make clear it will not ap-
prove reimbursements exceeding $20,-
000. The Broadcast Bureau has opposed
the agreement, contending it would
trigger a rash of license-renewal pro-
tests by groups interested in harassing
licensees and that the only beneficiaries
would be citizens’ groups’ attorneys.

to second thoughts—is one Mr. Cox
helped to fashion when still chief of the
Broadcast Bureau. Under his direction,
the bureau took the position that the
commission, when passing on an appli-
cation for microwave facilities t0 serve
CATY systems, can consider the impact
of that service on local television sta-
tions. That position was Jater upheld by
the courts in the landmark Carter Moun-
tain Transmission Corp. case, in 1963
(BROADCASTING, Dec. 23, 1963).

In looking back on his service with
the commission, Mr. Cox says he has
experienced more defeats than victories.
And if the stream of dissents that has
issued from his office over the past sev-
en years is any indication, he is right.
But, somewhat ironically, in the final
months of his service, while the commis-
sion has operated under a Republican
chairman, it moved in a direction he
had long urged it to take—toward di-
versifying media ownership within com-
munities to assure a multitude of com-
peting voices, and toward curbing net-
work power to dominate prime-time
programs.

But Mr. Cox knows all of these are
close things and can be reversed after
he departs. He is concerned, also, about
the commission's apparent decision to
change course in its CATV policy by
permitting CATV systems to import

FCC Commissioner Kenneth A. Cox
(1), who is scheduled to leave the com-
mission on Sept. 1, receives a plaque
from Commissioner Robert E. Lee, in
behalf of the commission, commem-
orating Commissioner Cox’s seven years
of service. The award was presented last
Thursday in the commission meeting
room at a reception attended by the
commission staff, communications attor-
neys and communications-industry rep-

distant signals into major as well as
minor markets.

He is not entirely pieased with the
commission’s resolution of the land-
mobile radio case. For more than three
years he headed a government-industry
committee that studied the congestion
on land-mobile radio channels and that
eventually concluded the principal need
was additional spectrum space. The
commission’s decision to permit land
mobile to share one or two of the seven
lowest UHF channels in the 10 largest
urban areas and to reallocate to land
mobile 115 mc of space in the 900 mc
band he regards as providing “modest
relief.” The land-mobile forces had
hoped ultimately to get exclusive access
to the seven lowest UHF channels.

He is concerned, also, about the com-
mission's shift toward a get-tough policy
aimed at broadcast stations airing ob-
scenities. He sees the problem, in real
terms, as minor—and the efforts to
eradicate it as a threat to broadcasters’
freedom. On the other side of the cen-
sorship issue—that involving news and
public-affairs programing—he feels a
series of rulings in which the commis-
sion rejected complaints about network
news and documentaries on the ground
that the agency is not the national “arbi-
ter of truth” has strengthened the hand
of the broadcast journalist.

It is because the issues in which he is
interested have not been fully resolved
—at least to his satisfaction—that he is
reluctant to leave the commission. He

resentatives. Present also were former
colleagues of Commissioner Cox—ex-
Chairman Rosel H. Hyde and Fred Ford
and ex-Commissioner Lee Loevinger.
The only other present commissioner
attending was H. Rex Lee. The others
were away on vacation. But they will
have an opportunity to say their fare-
wells at the commission meeting this
week, when a number of major items
are expected to be considered.

also says frankly that he likes the job.
“The frustrations sometimes make me
wonder why I ever left Seattle,” he said
recently, in reference to the law prac-
tice he left years ago to enter govern-
ment service. “But on balance, it is the
most rewarding job I ever had.”

Most commission observers, regard-
less of their opinion of his regulatory
philosophy, generally agree that Mr.
Cox was an uncommonly able com-
missioner.

Chairman Dean Burch, President
Nixon's choice to lead the commission,
has called Mr. Cox *a worthy and
noble advocate of his position on the
commission. Although we disagreed
frequently, it was not because of a
lack of scholarship or candor on Ken's
part.”

Mr. Cox's appetite for work is awe-
some. No item on a commission agenda
was too insignificant for him to prepare
to discuss in detail. And, as Chairman
Burch, among others, has pointed out,
Mr. Cox was formidable in debate. His
forensic battles with Mr. Loevinger,
another articulate debater with strongly
held views, when the latter was on the
commission, achieved heights of passion
and eloquence that have earned them
places in commission folklore.

Mr. Cox's first brush with communi-
cations law came in 1956, when, while
practicing law in Seattle and taking
part in local Democratic politics, he
was tapped by Senator Warren G. Mag-
nuson (D-Wash.), then as now chair-
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man of the Senate Commerce Commit-
tee, to serve the committee as special
counsel on communications matters.
Over the next four years he travelled
between Seattle and Washington a num-
ber of times to work with the commit-
tee on issues that were later to occupy
his time on the commission—network
practices, pay television and CATV,
among them. Then, when the Demo-
crats came to executive power in Wash-
ington in 1961 and Newton N. Minow
was named FCC chairman, Mr. Cox
became chief of the commission’s
Broadcast Bureau—an appointment

which at the time was openly regarded
as a way station on his route to a
commissionership. He completed the
journey in March 1963 (BROADCASTING,
March 18, 1963).

The end of his tour with the commis-
sion became predictable when President
Nixon won the election in 1968. There
were some who spoke for Mr. Cox
at the White House, including some
broadcasters and land-mobile radio
operators (who had spent more than
three years educating him in their spec-
trum-shortage problems). They received
a cool response.

Mr. Cox has not yet disclosed what
he intends to do after leaving the com-
mission. However, reports are circulat-
ing that he will practice law with a
Washington communications law firm
(“Closed Circuit,"” Aug. 17). His col-
leagues agree he could have much to
contribute.

But one question some are asking
is: Can a hard-nosed regulator who
relishes the use of government power
to achieve ends he considers worthy
achieve happiness representing private
interests in resistance against govern-
ment power.

Cigarette print ads worry Moss

Senator asks FTC nominee Kirkpatrick
to ‘monitor’ tobacco expenditures in '71

The Senate Commerce Committee
quizzed Philadelphia lawyer Miles W.
Kirkpatrick for almost two hours last
Thursday (Aug. 20) on his nomination
to be chairman of the Federal Trade
Commission. Virtually to a man, those
half-dozen senators present, plus other
members who sent Wword, said they
would vote to confirm him.

Mr. Kirkpatrick was nominated by
President Nixon to succeed California
lawyer Casper W. Weinberger, who left
the FTC Aug. 7 to become deputy di-
rector of the Executive Department’s
new Office of Management and Budget
(BROADCASTING, Aug. 17, July 27).

But the hearing did give senators an

Senator Magnuson

opportunity to press on the nominee
their individual concerns.

Senator Frank E. Moss (D-Utah]
urged Mr. Kirkpatrick to have the FTC
“monitor” cigarette advertising in news-
papers and magazine after Jan. 1, 1971,
when cigarette advertising on TV and
radio becomes forbidden by law.

Senator Moss, who, as chairman of
the Senate Commerce Subcommittee on
Consumers, led the fight to ban cigarette
advertising on the airwaves, said he is
afraid the money released from broad-
cast advertising (an estimated $240 mil-
lion] would be used in increased ad-
vertising in the print media.

Senator Moss also urged the FTC
nominee to back Mr. Weinberger's
promise to study the question of drug
advertising and its relation to drug
abuse, and the question of dry cereal
advertising as part of its study of that
industry. Both subjects have been in-
vestigated by the Utah senator and his
Consumer Subcommittee (BROADCAST-
ING, Aug. 3, July 27).

The only other mention of broadcast-
ing came from Senator John O. Pastore
(D-R.1), who is the chairman of the
Subcommitte on Communications. Sen-
ator Pastore called on Mr. Kirkpatrick
to strengthen the liaison between the
FTC and the FCC to take care of what
the senator calied “outlandish™ advertis-
ing claims on TV that are “frauds
against the consumer.”

Mr. Kirkpatrick, who headed the 1969

investigation of the FTC for the Ameri-
can Bar Association, commented in

answer to other questions that he was
uncertain about hte merits of the class-
action bill, now pending before the
Senate. This would, he said, lead to &
host of “clientless” lawsuits. He also said
he was not sold on the need for a con-
sumer counsel in the agency. “That is
why the FTC was established,” he said.
He also said he didn’t know where a
consumer counsel would fit in at the
agency.

The consumer counsel idea had been
recommended last June by the Con-
sumer Federation of America. It was
urged again by Howard T. Frazier,
president of that organization, in a
statement submitted to Senator Warren

Mr. Kirkpatrick
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G. Magnusun [D-Wash.), chairman of
the Senate Commerce Committee, who
presided at the confirmation hearings.

Mr. Frazier complained that although
his organization, which he said repre-
sents 179 consumer organizations with
130 million members, had asked to be
consulted in the appointment of a new
FTC chairman, President Nixon had not
done so. He praised Mr Kirkpatrick for
his qualifications, but said he could not
endorse him because there had been no
opportunity to query Mr. Kirkpatrick
about his background and attitude on
consumer questions.,

The only other opposition 1o Mr
Kirkpatrick came from Senator William
Proxmire [D-Wis.], who charged that
the FTC had done little for the con-
sumer. The Wisconsin senator said he
was “profoundly skeptical of the fair.
ness of appointing to the country's
major consumer agency men who have
devoted their professional lives to the
representation of precisely those inter-
ests that the consumer is currently de-
manding protection from."”

But the committee's attitude toward
the nominee was summed up by Senator
Magnuson who, in an opening slate-
ment at the hearing, termed Mr. Kirk-
patrick “uniquely gualified” to carry on
the previous chairman’s initiatives.

“It may well be,” Senator Magnuson
said, “as some critics have suggested,
that a lifetime of defending corporate
clients does not gqualify a man to be a
vigorous advocate of the consumer in-
terest—nor does it disqualify him from
being a consumer advocate.”

Mr. Kirkpatrick, a partner in the
Philadelphia law firm of Morgan, Lewis
& Bockius, submitted a list of his in-
vesiments to the committee which he
said he intends to place in a blind trust.

He also listed clients he has been
actively counseling since October 1969
—among them were Jerrold Corp., a
major CATV equipment manufacturer
and multiple-CATV owner, and the
Bulletin Co. (Philadelphia Bulletin),
which owns wpes{FM) in that cily and
KTMS-AM-FM Santa Barbara, Calif., and
has interests in CATV systems in Levit-
town, Pa., Salem, N.J., and a franchise
for a section of Philadelphia.

What comes next after
the cigarette ad ban?

A broadcaster, asked by the American
Cancer Society about his industry's
plans for continuing antismoking pub-
lic-service programing after the Jan-
uary 1971 ban on cigarette commer-
cials, had some questions of his own.

Eldon Campbell, vice president and
general manager of wrsM-tv Indian-
apolis, was responding to a letter from
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Code: Don't emphasize

smoking in any ads

The Code Authority of the National
Association of Broadcasters has warned
television broadcasters that they should
watch carefully that cigarette smoking
isn’t over-emphasized in commercials
for products other than cigarcties—
especially after Jan. 1, 1971, when cig-
arette commercials are banned

Responding to a request from an un-
identified advertising agency, the Code
Authority noted that Part IV, paragraph
12 of the TV code, calls on telecasters
to refrain from depicting cigarette
smoking in a manner “to impress the
youth of our country as a desirable
habit worthy of imitation.”

To follow this objective, the Code
Authority has recommended to all ad-

vertisers and agencies wishing 1o use
cigarette-smoking scenes in noncigaretie
commercials that a careful evaluation
be made “to help assure that [the scene]
is in keeping with the letter and spirit
of the [code provisions).”

Specifically the Code Authority
recommended that advertisers avoid
“graluitous™ depictions of garette

smoking, or showing of excessive ciga-
rette smoking, or scenes that relate
smoking to “glamorous, romantic, he-
roic, sports or like settings which are
capable of creating the impression lo
youth that smoking is a desirable habit
worthy of imitation.”

Where commercials are used that
show a bona fide relationship to ciga-
rette smoking fe.g. 2 commercial for a
cigaretle lighter], the smoking incident
should be as brief and incidental as
possible, the Code Authority said.

William B. lewis, chairman of the
board of directors of the ACS and
former chairman of Kenyon and Eck-
hardt. The letter thanked broadcasters
for their efforts in the campaign against
cigarette smoking and also asked
whether broadcasters intended 1o go on
carrying anti-cigarette messages after
cigarette commercials go off the air, by
federal law, next Jan. 2

Mr. Campbell’s response was o pose
his own questions to the cancer society.
When is ACS going to propose that
the Tobacco Institute and its affili-
aled companies cease advertising their
products on all media? When is the
ACS going to ask Congress to review
government subsidies to tobacco grow-
ers in this country and government
subsidies of advertising of American
cigarettes overseas?

Mr. Campbell stated that when the
American Cancer Society "approaches
the total problem of cigarette advertis-
ing in all forms,” he would then be
prepared to answer the question Mr.
Lewis offered.

Easy-Off demonstration
questioned by FTC

A complaint charging the makers of
Easy-Off window cleaner with using a
deceptive TV demonstration to show
the merits of its product has been
proposed by the Federal Trade Com-
mission. The complaint also cites the
firm's agency, Cunningham & Walsh,
New York.

The commercial in question purports
to show that Easy-Off causes no spot-
ting and streaking as compared to an
unnamed “leading brand”. Both prod-
ucts are sprayed on halves of a win-
dow, spread and allowed to dry. The

voice-over in the commercial says: *See,
the leading brand left spots . . . but
the Easy-Off dried spotless and streak-
less.

The FTC says that there is reason
to believe that “in the demonstrations
the directions for use of the ‘leading
brand’ of window cleaner were not
followed™ and that the commercial does
not give actual proof of Fasy-Off's
superiorily over competitive window
cleaners when both are used in the
intended manner.

American Home Products Corp., the
makers of Easy-Off, and Cunningham
and Walsh may avoid a formal com-
plaint by filing a consent order agreeing
to stop the alleged deception. Such an
action would not be an admission to a
violation of any laws.

FTC asks warnings
on pesticide ads

The Federal Trade Commission has
announced the second revision of its
proposed trade regulation rule regarding
advertising of pesticides and insecticides
and has invited filing of views on the
proposal.

The revised rules would make failure
to display a health warning on all prod-
uct advertising, including broadcast, of
insecticides and pesticides a deceptive
practice.

The proposed warning would read
“This product can be injurious to health;
read the entire label carefully and use
only as directed.”

The proposed rules would ban any
advertising which contradicts informa-
tion printed on the label of the product.
This would include any statements that
the product is less hazardous or requires
fewer precautions than the label indi-
cates.
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WHAT KIND OF LEAD WOULD
YOU PUT ON THIS STORY:
"The West Side smoldered
today after looters
reveled.."?

OR HOW ABOUT: "An uneasy
calm hung over Haxrtford's
riot-torn ghetto.. "?

The times are crying for a new specialist in journalism, because the old
cliché-ridden stories are shallow and inadequate. A specialist in

urban affairs.

A reporter and interpreter who understands causes and consequences.
Who knows why there are riots. Why pollution, transportation paralysis,
banal city design. Why there is tension.

Who isn't too ignorant to keep on asking "“Why ? Why ? Why 7"

If headier story development on urban affairs is of absorbing interest to
you, a special program at the University of Chicago may be your meat.
It's called the Urban Journalism Fellowship program, under the wing of the
University's Center for Policy Study. Attendance is very select.
Ten—and only ten~working journalists from print media or broadcast.
will be chosen to take part in the third year of the Program, starting in
January 1971.

You spend two quarters at the University as a Fellow.

You receive a stipend of $200 per week, plus tuition money.

You audit certain highly relevant courses.

You meet with brainy, high-powered men like Hans Morgenthau, Philip
Hauser, Morris Janowitz. They give you insights that help your stories
sink deep.

You are thrown into contact with politicians, city planners. With movers
and shakers of every kind of urban activity.

You will come out way ahead of where you are now in journalistic
capabilities. Because you wifl understand why the rioters threw Hartford
up for grabs, not just who got hurt. And a lot more about urban decay
and how to stop it.

If you're interested in becoming an Urban Journalism Fellow, if you're
between 23 and 35~and if you're good, very good—write for

an application.

You may end up as the only person in your particular city who really
understands it.

T Is it time for

Chicago, Ilinois 80637
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Campaign-spending
measure bogs down

House recess may make
action too late for
effect in fall elections

Democratic hopes for effectively limit-
ing campaign expenditures for broad-
cast time during the 1970 congressional
elections vanished in the dust of House
members who left Washington for the
Labor Day recess without voting on
the political broadcasting conference
report. A vote now cannot come until
the House returns to work Sept. 8.
Assuming the conference report is
passed early in September by the House
and then the Senate—both must either
accept or reject the report in its entirety
—congressional sources estimate that it
cannot reach the President for signing
before Sept. 15 or 16, If the President
does sign, and he has 10 days to con-
sider his decision before he acts, the
bill will not take effect until 30 days
later, some time late in October—too
late to have any measurable effect on
the general elections on Nov. 3.
Until it actually went into force in
October (and it could even be later),
candidates would not be bound by the
bill's spending limitations and could con-
tinue ¢to purchase broadcast time freely.
The House had scheduled a vote on
the conference report (which changed
the effective date from Jan. 1, 1971,
provided for in the House bill, to 30
days after signing into law), for the
last day before the recess, but the Demo-
cratic leadership abandoned the effort.

A tally of members present showed the
numbers from each party to be fairly
equally divided—too close to guarantee
passage of the report, according to a
Democratic source. House Republicans
were strongly opposed to the date switch
made in conference.

The delay in House action is a set-
back for Democrats who supported the
effort to apply the bill’s spending limita-
tions to the upcoming congressional
contests. They had hoped it would help
equalize the spending advantage that
more prosperous Republican candidates
would have over their Democratic op-
ponents.

The measure would limit a candi-
date’s spending for political broadcast
time in general elections to seven cents
for each vote cast for all legitimate
candidates for that office in the last
general election, or $20,000, whichever
is greater.

M-E, Milwaukee agency
reach merger accord

McCann-Erickson Inc., New York, has
reached an agreement in principle to
acquire Mathisson and Co., Milwaukee-
based ad agency. Mathisson will op-
erate as the Milwaukee office of M-E.
The transaction is subject to approval
of the boards of directors of both
agencies.

Mathisson, with billings of -approxi-
mately $13 million, has handled the
Miler Brewing Co.’s Miller High Life
Beer account since 1939.

Miller is a subsidiary of Philip Morris
Inc.

‘Dinty Moore’ stars
in Hormel campaign

A new animated character, “Dinty
Moore,” is star of a new TV campaign
of 30-second and 60-second spots being
launched by George A. Hormel & Co.,
Austin, Minn., manufacturer of Dinty
Moore beef and meatball stew, through
BBDO, Minneapolis.

In one of the new spots, Dinty is
approached by a scout from the Na-
tional Football League, seeking to per-
suade him to give up stew-making for
a football career.

The name Dinty Moore, first used
for a tavern owner character in the
pioneer comic strip, '“Maggie and
Jiggs"”, was adopted as a name for the
food product during less prosperous
time when the emphasis was on econ-
omy.

The advertising theme has since been
changed.

26-minute film of
All-Star Game marketed

Organized baseball has produced a 26-
minute color film of the 1970 All-Star
Game played last month in Cincinnati,
as the first project in an expanded pro-
gram promoting the sport on TV and
through other outlets around the coun-
try. The motion picture will be made
available for sponsorship on TV.

The film was shown last Thursday
(Aug. 20) before a selected group of
advertisers, agency personnel and news-
men in New York.

The All-Star Game film, which was
completed earlier in the week, was pro-
duced by the Major League Baseball
Promotion Corp., through its film divi-
sion, W&W Films Inc. Of 20,000 feet
shot in Cincinnati, 900 feet were used
in the film, which also includes 15,000
feet of film shot weekly since April as
part of the promotion company's film
library.

The Baseball Promotion Corp., which
is owned by the major league clubs, was
organized four years ago to serve as the
coordinating group for baseball's pro-
motional interests. Its film will be dis-
tributed through established outlets and
made available for sponsorship both na-
tionally and locally. By the end of the
year, the corporation expects it will
have produced and distributed through-
out the world 20 baseball films.

The responsibility for promotional
activities was formerly assigned to the
motion picture division of the major
leagues, but now is directed by Robert
C. Shea, president and chief executive
officer of the subsidiary.

Mr. Shea reported that his organiza-
tion is producing two-minute weekly
film clips for distribution to TV stations
“to increase fan involvement” and films
of the world series and highlights of
American and National League play. It
also develops and sells film ideas for net-
work TV specials and for educational
and instructional purposes. In addition,
the Major Léague Baseball Promotion
Corp. is in licensing and publishing and
helps conduct national promotion activi-
ties.

Two firms offer
tailor-your-own research

Schwerin Research Corp. and Visual In-
formation Systems, both New York,
have announced a “flexible” TV com-
mercial-testing service in 25 cities.
According to officials of the joint
venture, an advertiser client chooses any
city for his survey. In each one, facili-.
ties staffed by technical personnel have
been set up at a Holiday Inn. Visual
owns the hardware—Ampex Videotape
playback machines. Besides the city, a
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client can choose any tools, subjects,
sampling method, or evaluation tech-
niques he wants.

_ Respondents, selected from a client-
picked sampling technique, are invited
by mail or phone to the Holiday Inn to
view the prospectivé black-and-white
or color commercial and to fill out a
questionnaire. The commercial might be
tested as part of, separated from, or ad-
jacent to a TV program.

The first assignment for the new serv-
ice is a four-day $30,000 study in Cleve-
land, Boston and Seattle of six com-
mercials for a major food manufacturer,
the identity of which was not disclosed.

Other cities with testing facilities at
Holiday Inns are New York, Chicago,
Los Angeles, Detroit, Philadelphia,
Washington, Cincinnati, St. Louis, New
Orleans, Denver, San Francisco, Miami,
Atlanta, Charlotte, N.C., Memphis,
Minneapolis, Phoenix, Kansas City,
galias. Houston, Omaha and Oklahoma

ity.

The cost of the commercial testing
service varies depending upon the com-
ponents of the survey, but it is said to
vary between $2,000 and $6,000 for a
given test.

Former competitors
set up N.Y. rep firm

Bolton/Bumside Representatives Inc.
has been formed as a new station-
represéntation firm in New York. Car-
men Bolton, formerly an account execu-
tive with CBS-TV spot sales, and Glen
Bumnside, formerly an account executive
with NBC-TV spot sales, are president
and executive vice president, respec-
tively.

The company will “concentrate on a
short list of television stations in major
markets,” according to Mr. Bumside.

First client is ckLw-Tv Windsor, Ont.,
Detroit which B/B will represent in the
New York market. RKO Television
Representatives, New York, represents
the station outside the New York area.
Bolton/Burnside is at 1700 Broadway
10019, Phone (212) 265-0660.

TWA'’s marketing unit
absorbs ad department

Trans World Airlines, New York, said
last week it has “eliminated the tradi-
tional advertising department” and will
work directly with its advertising ag-
ency, Wells, Rich, Greene, that city,
through its marketing staff.

Blaine Cooke, senior vice president-
marketing, TWA, said the advertiser
was changing the “fraditional agency/
client relationship” so as to simplify
procedures and to allow both agency
and client staffs to work together “more
productively.” He said the marketing

Business briefly:

Purchases on ABC Radio include Car-
ter-Wallace Inc., through SSC&B, both
New York, for Arrid on American Con-
temporary, Information, Entertainment
and FM networks; Admiral Corp., Chi-
cago, through Campbell-Ewald Co., De-
troit, and Ford division of Ford Motor
Co., Detroit, through J. Walter Thomp-
son, New York, both on American Con-
temporary Network.

Eastman Chemical Products Inc.,
through Needham, Harper & Steers,
both New York, will begin a network-
TV and print campaign for its Kodel
Polyester carpets beginning Sept. 22 and
continuing through Oct. 31. Use of 30-
second spots will be piggybacked with
Eastman Kodak camera commercials.

Dupont Co., Wilmington, Del., through
BBD&O, New York and Hartford In-
surance Group, Hartford, Conn.,
through Laroche, McCaffrey & McCall
Inc., New York, have renewed their co-
sponsorship for ABC-TV's The Under-
seas World of Jacques Cousteau.

Purchases on NBC Radio include Ral-
ston Purina Co., through Gardner Ad-
vertising, both St. Louis, for its Purina
Dog and Cat Chow on NBC Radio’s
News on the Hour, Emphasis and Moni-
tor; Seven-Up Co., St. Louis, through
J. Walter Thompson, New York, on
News on the Hour, Emphasis and Moni-
tor, and General Mills, Minneapolis,
through Dancer-Fitzgerald-Sample, New
York, for Total cereal, on News on the
Hour and Emphasis.

® Kool-Aid division of General Foods

Corp., White Plains, N.Y,, through Ben-
ton & Bowles, New York, has placed
Danka, toaster Danish pastry, into na-
tional distribution. Campaign, scheduled
to begin Sept. 20, is supported by 30-
second piggyback commercials on
prime-time network TV.

General Mills, Minneapolis, through
Needham, Harper and Steers, Chicago,
will begin daytime network and spot-
TV campaign Sept. 14 to introduce
Betty Crocker Apple Cinnamon Upside
Down Cake Mix and Topping.

Pillsbury Co., Minneapolis, through
BBDO, New York, and American Dairy
Association, through Compion Adver-
tising, New York, will launch a tie-in
campaign next month on their televi-
sion and print advertising promoting the
theme, "cookie and cow—wow!™, to run
from September through November.

Timex Corp., through Warwick & Leg-
ler Inc., both New York, this fall starts
one-minute participations for electric
men’s watches that will supplement six
Timex specials also scheduled for new
season. Spots will appear during Novem-
ber and December on NBC-TV's Red
Skelton Show, Laugh-In, Julia, Men
From Shiloh, Four In One, Flip Wilson
Show, Dean Martin Show, Andy Wil-
liams Show, Adam-12 and Evening
News.

Admiral Corp., Chicago, through Camp-
bell-Ewald, Detroit, plans to use mix of
six different commercials for its color
TV and other home entertainment prod-
uct on nine prime-time CBS-TV pro-
grams from Sept. 15 to Dec. 12.

staff at TWA, which has the responsi-
bility for sales programs, would now
work directly with the agency.

Mr. Cooke said that Wallace J.
Smith, vice president-advertising and
marketing programs, would have over-
all responsibility and report directly to
him “to insure that the advertising
doesn’t get splintered in support of too
many programs, and that corporate
advertising receives top-level attention.”
He said the new procedure should make
for greater coordination between sales
and advertising “with fewer people in-
volved in fewer decisions.”

‘Cupid’ bares a spray

Tawn Limited, which met with NAB
code resistance when it introduced its
liquid douche concentrate, Cupid’s
Quiver, earlier this year (BROADCAST-
INag, Jan. 12), is adding a new deodo-
rant spray to its list of feminine hygiene
products. Like its predecessor, the new
deodorant will come in two fragrances
—raspberry and champagne. The com-
pany, through its agency, Kane, Light,

Gladney, New York, will introduce
Cupid's Quiver deodorant spray in De-
cember. Both spot-TV and spot-radio
campaigns are planned as well as print
advertising. Tawn Limited is a division
of McKesson Laboratories.

Rep appointments:

® WhEec-Tv Rochester, New York: Katz
Television, New York,

® WiLz(AM) Tampa-St. Petersburg,
Fla.; wHeL(FM) Detroit; XMND(AM)
Phoenix; xMor(AM) Salt Lake City;
WAFT(AM) Grand Rapids, Mich.; KzEL-
FM Eugene, Ore.; wpaD-AM-FM Padu-
cah, Ky.; WNLA-AM-FM Indianola, Miss.;
KGUs-FM Hot Springs, Ark.; KPEN-FM
Los Altos, Calif.; xQvx(aM) Joplin
Mo.! Gert Bunchez & Associates, St.
Louis.

® KwTo-AM-FM Springfield, Mo., and
WLEE(AM) Richmond, Va.: Katz
Radio,, New York.

8 WpcJ(AM) and wkTz-FM Jackson-

ville, Fla.: Edward Petry & Co., New
York.
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Firm offers TV help

Production Security Corp., New York,
has been formed to provide the services
of a television department to agencies
and advertisers that do not maintain
their own facilities, it was announced
last week. The principals are Helen
Macordes and John Newman, who have
been production executives at Jack Tink-
er & Partners and McCann-Erickson,
respectively. They said the company has
received assignments from Kurz Kam-
banis Symon Inc., New York, and Rock-
well, Quinn and Wall Inc., New York.
Headquarters is at 572 Madison Ave-
nue.

Agency appointments:

® Kane, Light, Gladney Inc., New
York, has been chosen by Representa-
tive Lester L. Wolff (D-N.Y.) to handle
advertising for his re-election campaign.
KLG also handled his 1968 campaign.

® Fashion Tress Inc.,, New York wig
and hairpiece manufacturer, has named
Wyse Advertising, there, to handle its
$1-million radio, television and print
campaign. Wyse is Fashion Tress's first
agency.

Also in advertising:

Statement instead of spot ® Sentry Insur
ance will waive its two commercials on
the Sept. 14 presentation of ABC-TV
series Now. Episode, titled “P.O.W.—

Next of Kin,” is in-depth study of fami-
lies of thousands of American soldiers
missing in Vietnam. Sentry President
John W. Joanis will replace commercials
with short statement that “American
business has a responsibility in its tele-
vision advertising, a responsibility to
support and present meaningful pro-
grams like this.”

Enjoy joined billings ® Two Chicago
agencies, Albert Nader Co. and Todd
Lief Advertising, merged last week to
become Nader-Lief Co. at 919 North
Michigan Avenue. Albert Nader con-
tinues as president and Todd Lief is ex-
ecutive vice president-creative director,
Total billing is about $5 million, part in
broadcast.

New rep firm ® Norwood J. Patterson
and Louis A. Gillespie have formed
Radio Rep Inc.,, 2 new representative
firm which will handle accounts of re-
ligion-oriented stations. The company
is located at 220 Campo Drive, Long
Beach, Calif. 90803.

House agency ® Gimbels-Pittsburgh, re-
tail clothing store, will form its own
advertising agency. Effective Sept |1,
G-P Promotion Services Co., will handle
campaigns, including extensive use of
radio and television, for the Gimbel
stores operated by the Pittsburgh di-
vision. F. Richard Schwartz, vice presi-
dent and sales promotion director of
Gimbels-Pittsburgh, will direct the new
house agency.

Department stores
lead local gainers

Television Bureau of Advertising re-
ported last week that 10 major local
categories invested $68.6 million in
television during the first quarter of
1970, an 18% increase over the cor-
responding period of 1969, This marked
the first time TVB has released dollar
investments for local advertiser classi-
fications.

Paul Benson, vice president in charge
of local sales, pointed out that depart-
ment stores registered the largest per-
centage gain in dollar investment, ex-
ceeding the 1969 first quarter by 51%.
Other substantial gains, he said, were
made by builders and real estate (36% )
and auto repair, service stations and
auto supply stores (31%).

The top local categories by TV-dollar
investments:

1st Quarter  1siQuarter %

Category 19569 1970  Change
Financial $168.426.700 $17,727,000 6%
Auto dealers 10.009.800 11,449,200 14
Departmen! stores  6.710.700 10,120,000 51
Restaurants 6,781,200 8,105.400 20
Food stores 5,031,700 8.333.800 26
Fumniture stores 3.323.100 3.988.700 20
Public utilities §.592,700 5.829.700 4
Bullders,

real ostate 1,354,100 1834,700 38
Auto repair, service

siations, auto

supply stores 1.186,600 1,569.500 31
Clothing stores 1,491,700 1,640,500 10
Total $57,008,100 $68,588,300 18%

BAR, 75 Markets

TheMedia

Press carelessness irks Burch

Chides newspapers, magazines for
false reports on FCC fairness rulings

Criticism of the press by members of
government is not new. But the kind of
criticism FCC Chairman Dean Burch
directed at a number of leading news-
papers and magazines last week was.
He felt they had been careless in report-
ing the commission’s decision in one of
the most delicate and difficult issues the
commission has faced in the fairness
area, and he went out of his way to
point out the errors—almost publication
by publication, point by point.

Principally at issue was the commis-
sion’s decision, announced Friday, Aug.
14, directing the three major networks
to make prime time available to spokes-
man for those opposing President
Nixon’s views on the Southeast Asia
war ( BROADCASTING, Aug. 17).

Some publications had described the
commission’s action as providing “anti-
Nixon prime time” as giving critics of
the war “equal time,” or had speculated
that the decision would affect the Presi-
dent’s use of television.

The chairman took sharp issue with
alt of those accounts. And he felt
strongly enough about the matter to
start his administrative assistant, Robert
Cahill, working on the statement over
the weekend, and, on Tuesday, to drive
150 miles into Washington from the
Maryland shore, where he had been
vacationing and resting a sore back, to
complete the job.

The White House was also said to
have been upset by initial press ac-
counts. Presidential aides reportedly

took some reporters aside to caution
them against accepting the stories’ ac-
curacy, and to suggest that they con-
tact Mr. Cahill for an accurate inter-
pretation.

Mr. Cahill, however, disavowed any
knowledge of any White House involve-
ment, and Said he did not receive any -
calls from reporters until after Mr.
Burch’s statement was released with the
text of the commission decision late
Tuesday afternoon. Coverage of the
commission’s action was based on a
four-page news release. And part of the
difficulty with the coverage apparently
stemmed from headline writers trying
to pack drama into the fewest possible
words. The chairman cited the Christian
Science Monitor headline, “Anti-Nixon
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TV Time Ordered.” No such time was
ordered, said Mr. Burch.

But a major problem faced by head-
line writers and reporters writing the
stories, apparently, was a confusion of
the requirements imposed by the “equal
opportunities” provision of Section 315
of the Communications Act and the re-
quirement of “reasonable opportunity”
implied by the fairness doctrine.

President Nixon’s five speeches on
network television dealing with the
Southeast Asia war since November had
been the critical factor in the commis-
sion’s decision. The commission said all
three networks had afforded time for
contrasting views on the issue but that,
in view of the five speeches, their efforts
had fallen short. It said fairness required
the networks to afford at least “one
more uninterrupted opportunity” to an
appropriate voice for the other side.

But the commission made a point of
distinguishing between the requirements
of the equal-time law, which permits
little if any discretion on the part of
the broadcaster, and those of the fair-
ness doctrine, which permit the broad-
casters to make “reasonable judgments
in good faith,” as Chairman Burch said
last week. And it stressed that it was re-
jecting any principle embodying the
right of reply to the President

Yet, as the chairman said, the Wash-
ington Star, Chicago Sun Times, Boston
Globe and St. Paul Pioneer Press used
the phrase “equal time” or “equal TV
time” in headlines on stories reporting
the action.

He thought the problem might have
stemmed from the AP story, which
said in part: “The FCC has ruled broad-
cast networks must give opponents of
President Nixon’s Indo-China war pol-
icy equal, prime-time rebuttal.” And
he was dismayed by the story in the
National Observer which said the net-
works “were ordered to provide five
segments of prime time” to critics of
the administration’s war policy.

The chairman also found fault with
some interpretations placed on the com-
mission decision. He noted that both
Time and the New York Times specu-
lated that the ruling would affect the
President’s broadcast habits, although,
Mr. Burch said, the commission said
it was not meant to discourage the net-
works’ presentation of presidential re-
ports to the nation.

[And White House aides were telling
reporters the decision would not affect
the President’s use of television. “If the
President feels there is something he
should discuss on television to report to
the people, he will ask for the time, as
he has in the past,” one White House
aide said.]

Chairman Burch also said the com-
mission decision did not, as Newsweek
said it did, establish “a new fairness

doctrine.”

“We have not changed, altered or in
any way expanded the basic precepts of
the fairness doctrine,” he said. “It still
relates to issues, not to people and re-
quires a licensee to make reasonable
judgments in good faith as to the pre-
sentation of viewpoints on controversial
issues of public importance.”

The chairman’s statement came too
late to head off another press account
he would have regarded as inaccurate.

As he and his administrative assistant
were putting the finishing touches to the

document, the AP moved the text of a
telegram to the commission from the
Freedom of Information Committee of
the Associated Press Radio-Television
Association expressing concern over the
commission’s ruling “on equal time for
response t0 addresses by the President
of the United States.”

The wire said the decision “suggests
that the commission should substitute
its decisions for those of the nation's
highly trained and experienced journal-
ists who constantly strive for objectivity
and balance in their newscasts.”

Klein lauds broadcast progress

He says Nixon uses TV as FDR used radio,
rejects reports of intimidation of press

Herbert G. Klein, White House director
of communications, using a joint anni-
versary celebration of the golden anni-
versary of wwJ(AM) Detroit and of
broadcasting last Thursday { Aug. 20) as
a forum, said more progress had been
made in broadcasting in the last 10 years
than in the preceding 40 years.

And Mr. Klein cited the development
of satellite communications as a trend
that will render the next decade an even
greater one for broadcasting.

But, in between the nostalgia and the
predictions, Mr. Klein also had a word
on contemporary broadcasting develop-
ments. Acknowledging that there's room
for dissent and debate, Mr. Klein urged
all media to take advantage of their op-
portunities for leadership by comment-
ing not only on what's had, but on
what’s good in the U.S.

L + B k < .
This DeForest Model OT-10 transmit-
ter, shown here as it picked up phono-

graph music, worked on Aug. 20, 1920,
the day broadcasting was born at wwJ

Mr. Klein, addressing nearly 300 gov-
ernment, business, civic and education
leaders in Detroit, once again denied
that the Nixon administration is “at-
tempting to intimidate” the news media.
“The very success of government,” he
said, “depends upon a vigorous and free
press.”

Mr. Klein -also warned that efforts in
Congress to limit spending in political
campaigns (see story, page 26) could
establish a “dangerous trend.” He urged
greater scrutiny of the matter.

He also likened President Nixon's
frequent TV appearances to the “fireside
chats” of former President Franklin D.
Roosevelt in the 1930’s. Mr. Klein said
the administration wants to continue “to
take the White House to the people.”

Featured at the golden anniversary
luncheon was the firing up and use of

b

Detroit. It operated again on Aug. 20,
1970, the day Detroit was host to the
golden anniversary of wwJ and the
broadcasting industry.

BROADCASTING, Aug. 24, 1970

29



the original transmitter—a DeForest
model OT-10 (see picture)—used by
wwJ when it first went on the air 50
years ago. Using the transmitter flaw-
lessly was Edwin K. Wheeler, executive
vice president of the Evening News As-
sociation and a former general manager
of the wwJ stations.

Among those in the audience were
Michigan Governor William G. Milli-
ken, Arthur A. Watson, president, NBC
Radio Division (of which wwJ is an
affiliate); and Willard E. Walbridge,
chairman of the board, Nationa! As-
sociation of Broadcasters. Mr. Wal-
bridge, now senior vice president of
Capital Cities Broadcasting, based in
Houston, was once a sales executive at
wwJ and later station manager of
WWJI-TV.

Mr. Walbridge praised wwJ and
called radio a “new force for freedom™
that has engendered “formidable adver-
saries who would seek to limit its free-
dom and shape its contents.”

WwJ, a pioneer radio station, pre-
sented its first regularly scheduled
broadcast to 30 Detroit-area homes
equipped with crystal receivers on Aug.
20, 1920.

Collegians protest
grant to Ala. ETV

The Student Government Association
of the University of Alabama is protest-

ing a $1-million grant awarded to the
Alabama Educational Television Com-
mission by the Office of Education.

In a letter to U.S. Attorney General
John Mitchell, the SGA executive as-
sistant, Steve Suitts, said the funds
should not be given to AETC “until
their prejudicial actions, conscious or
unconscious, have ended altogether.”

The AETC came under fire two
months ago from local individuals and
black groups protesting the license re-
newals of the AETC stations because
they had deleted a number of programs
on blacks supplied by National Educa-
tional Television. AETC said the pro-
grams were dropped because they con-
tained objectionable material. The
commission renewed the licenses, con-
tending the matter was a discretionary
one of “licensee taste or judgment”
(BROADCASTING, July 6, et seq.).

Mr. Suitts and others had filed a joint
petition for reconsideration of the re-
newals, charging that AETC failed to
meet the educational needs of the black
community and failed to employ blacks.

In his letter to the attorney general,
Mr. Suitts again pointed to the lack of
black AETC employes and said AETC
has “denied [blacks] equal opportunity
. . . to be informed on issues of im-
portance and receive the benefits of the
economic investment which has been
made through taxation.” AETC does
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NEGOTIATIONS ¢ FINANCING ¢ APPRAISALS

ATLANTA BEVERLY HILLS
Clittord B. Marshall Colin M, Selph
Robert A. Marshall Roy Rowan

Harold Walker Bank of America Bidg.
MONY Buliding 9465 Wiishire Bivd.
1655 Peachtree Rd. N.E. 274-8151

873-5626 70-24

not impose “blanket censorship,” he
said, but it does exclude from broadcast
“programs which contain elementary
matters of black power, Afro-American
pride and enterprises and cultural ex-
perimentation.” AETC's structure and
programing practices, he concluded, are
“discriminatorily whitewashed in ap-
pearance and attitude.”

Campaign in Congress
urged against cables

West Virginia broadcasters were to be
told last Saturday (Aug. 22) that their
congressmen and senators had better be
told the facts about cable TV before the
FCC restructures the broadcasting in-
dustry.

The message was to come from Fred
Weber, Rust Craft Broadcasting Co., a
member of the Future of Broadcasting
Committee of the National Association
of Broadcasters. Mr. Weber was to
make his appeal at the annual meeting
of the West Virginia Broadcasters Asso-
ciation in White Sulphur Springs.

Mr. Weber, stressing the approved
NAB position, declared that “congres-
sional direction is dictated should the
pattern of home communications experi-
ence the structural change that could re-
sult from the commission and [Senate]
copyright proposals.”

The FCC proposals (BROADCASTING,
June 27) and the Senate copyright pro-
posals, Mr. Weber said, would “artifi-
cially foster a wire service now for the
public that can, or will pay, but which
ultimately may require everyone to do
so.ll

Mr. Weber's call to arms is one of
the first to follow an Aug. 12 letter to
NAB members from Willard E. Wal-
bridge, chairman of the board, urging
broadcasters to contact their congress-
men in support of the NAB position.
The NAB board last June adopted a
resolution calling on Congress to as-
sume jurisdiction over what Mr. Wal-
bridge called “the changing and deteri-
orating CATV situation.”

Announced:

The following sales were reported last
week subject to FCC approval:

& CKLw-AM-FM Windsor, Ont.-Detroit:
Sold by RKO General Inc., subsidiary
of General Tire & Rubber Co., Akron,
Ohio, to Baton Broadcasting Ltd. for $4
million (see page 33).

® WkBo(aM) Harrisburg, Pa.; Sold by
Steinman Stations to Michael Rea for
$500,000. Steinman Stations are owned
by John F. and estate of J. Hale Stein-

man and families. Steinman Stations:
WGAL-AM-FM~TV Lancaster, work(AM)

333 N. Michigan Avs.
348-8480
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York and wesT-AM-FM Easton, all Penn-
sylvania; wpEL-AM-FM Wilmington, Del.,
and WTEv(Tv) New Bedford, Mass.
Mr. Rea owns WRsC(AM) and WQWR-
(FM) both State College, Pa. WKBO is
full time on 1230 kc with 1 kw day and
250 w might. Broker: Blackburn & Co.
® WGoE(AM) Richmond, Va.: Sold by
Stanley H. and Irwin L. Fox and Sey-
mour L. Dworsky to James S. Beattie
for $275,000. Messrs. Fox and Dwor-
sky own wizs(aM) Henderson, WRMT-
(AM) Rocky Mount, and WEYE(AM)
Sanford, all North Carolina. Mr. Beattie
formerly held interests in WPTX(AM)
Lexington Park, Md., wyrPr(AM) Dan-
ville, Va., wsss(aM) Durham, N.C.,
and others. WGOE operates on 1590 kc
daytime with 5 kw.

® KGLN(aM) Glenwood Springs, Colo.:
Sold by Jerry and Marcie Fitch to Jack
Warkentin for $225,000. Mr. and Mrs.
Fitch own KbGo(AaM) Durango, Colo.
Mr. Warkentin has interests in ranch
land and office supplies stores in Okla-
homa. KGLN is a daytimer on 980 kc
with 1 kw. Broker: Hamilton-Landis
& Associates Inc.

Approved:

The following transfer of station own-
ership was approved by the FCC last
week (for other FCC activities see “For
the Record,” page 58).

® WFMw-AM-FM Madisonville, Ky.:
Sold 50% by H. W. Wells to Elmer L.
Kelley Jr. for $200,000. Mr. Kelley pre-
viously owned 50%, and is commercial
manager and sports director of the
station. WFMwW(AM) is a daytimer on
730 ke with 500 w. WPMW-FM is on
93.9mc with 28 kw and an antenna
355 feet above average terrain.

Nielsen increasing
frequency of reports

A. C. Nielsen Co. announced last week
it is making several changes in its Na-
tional Television Index (NTI) measure-
ment of network TV audiences for
1970-71.

A major change, according to a
spokesman, is that the National Audience
Demographics (NAD) report will be
issued six times a year, instead of twice,
and measured weeks will be increased to
24 for regular programs, as compared
to 12 now. He added that the National
Audience Composition (NAC) cost sup-
plement will continue, issued six times
annually on the same schedule as the
NAD report.

The NTI pocketpiece is eliminating
the “man of the house’” and “lady of the
house” classifications, making room for
several categories not now included:
men, 25 to 48 and women, 25-49, and
households with any viewing adult and
households with any viewing non-adults.

Small markets on,
FM off NAB board

A revision of the Radio Board of the
National Association of Broadcasters
was announced last week, following
overwhelming approval by the mem-
bership of a proposal to drop the two
FM representatives and increase the
small-market delegation.

NAB announced 4¢hat the radio
membership had voted 1,683 to 58 in a
mail ballot to approve last June's radio
board recommendation that representa-
tion of small market radio stations be
doubled and that the two FM delegates
be abolished. The FM category was
established in 1947,

The roster of the radio board will be
changed to provide for four directors
from markets with less than 100,000
population—two from those with 25,-
000 to 100,000, and two from markets
under 25,000.

At its meeting earlier this year, the
radio board noted that FM broadcast-
ers no longer wish to be differentiated
from AM, but desire to be treated as
part of radio. It also noted that almost
half of the 25 station representatives on
the board represent both AM and FM
operations.

The FM representatives are Edward
D. M. Allen, wpor-FM Sturgeon Bay,

Wis., whose term runs to 1972 and
Julian F. Haas, kaGH-FM Crossett, Ark.,
whose term expires next year. Repre-
senting the small markets (class C) are
Clint Formby, KpAN(AM) Hereford,
Tex., whose term expires in 1972 and
John F. Hurlbut, wvMC(aM) Mt. Car-
mel, Ill.,, whose term ends next year.

The FM members will serve out their
terms, it was stated, but voting at the
next election will include candidates
for the new class D market (below
25,000).

Ford loans, gives
$4 million to ETV

Ford Foundation announced last week
it will make grants and a loan totaling
about $4 million for national and local
public television.

The loan, for $2.5 million, is to
KCET(Tv) Los Angeles to acquire, reno-
vate and convert buildings to studios.
The loan is for 10 years at 8% interest.

The grants include $300,000 to Edu-
cational Broadcasting Corp. (WNDT(TV)
Newark-New York) for additional pro-
grams of Soul!, a television series pro-
duced by and for blacks; $175,000
to Community Television (wJCT[TV])
Jacksonwille, Fla.) for TV programs in-
volving the community; $392,000 to the
Corp. for Public Broadcasting for its

[ EXCLUSIVE LISTINGS!

PENNSYLVANIA :—Daytimer and FM rated No. 1 in 2 station
market. Extremely high retail sales index in
excess of 87,000,000 for city only. Station rev-

enues are excellent. Real estate included. Price
$400,000—terms open.

Contact Les Vihon in our Washington office.

SOUTHWEST:

reasons.

—Full timer in top 100 market and still growing,
5,000 walts, excellent coverage. Abundance of
uipment superbly maintained. Long history

o? profit and cash flow. Price $525,000—29%
down, balance 10 years. Selling for health

Contact George W, Moore in our Dallas office.

AND ASSOCIATES. INC.

WASHINGTON, D.C.
1100 Connecticut Ave., N
20036 202/393 3156

CHICAGO
1507 Tribune Tower 60611
3|2/337 2754

Appraisals and Financing

Brokers of Radio, TV & Newspaper Properties

DALLAS

1234 Fidelity Unlon Life Bidg.
75201

214/748-0345

AMERICA'S MOST EXPERIENCED MEDIA BROKERS

SAN FRANCISCO
111 Sutter St. 94104
415/392-5671
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Grand Ole Opry's
new home begun

Ground has been broken for wsM's
new Grand Ole Opry House, heart of
the $27-million Opryland U.S.A. en-
tertainment-recreation complex now
under development in Nashville. Last
week, Irving Waugh, president of WSM
Inc., said the new Opry House will cost
an estimated $9 million without tele-
vision equipment.

When completed in 1972, the 147,-
270-square-foot Opry House (shown in
illustration) will include a semicircular
performing area and rehearsal and
dressing-room areas.

Mr. Waugh said the architects, Wel-
ton Becket and Associates of Los An-
geles, “have developed a structure which
will recapture the relaxed atmosphere of
the existing Opry House, while provid-
ing thoroughly contemporary facilities
for live radio and television audiences.”
Flooring from the stage and some of
the brick from the present Opry House
will be used in the new structure, Mr.

What WSM's Grand Ole Opry House will look like in Nashville.

Waugh added.

The Grand Ole Opry was founded
almost 45 years ago by wsm and its
parent company, National Life and Ac-
cident Insurance Co. For the past 27

years it has been staged in the old
Ryman Auditorium in Nashville. The
new site is six miles from downtown
Nashville in the Pennington Bend area.

recently established Public Broadcast-
ing Service and for documentary pro-
gram development and promotion.

Also, $445,145 to Greater Washing-
ton Educational Television Association
(WETA-Tv Washington) for Newsroom,
its nightly one-hour news program;
$60,000 to National Educational Tele-
vision and Radio Center for program
promotion, and $50,000 t0 wGBH
Educational Foundation (WGBH-Tv Bos-
ton) for 13 one-hour programs titled
Sunday Night at the Pops.

Fairness doctrine
for newspapers?

Cox repeats plea,
but says he prefers
‘voluntary action’

Even as he prepared to bid farewell
as a regulator of broadcasters, common
carriers and CATYV systems, FCC Com-
missioner Kenneth A. Cox last week
nudged along the idea that perhaps
newspapers, and magazines too, ought
to be brought within the ambit of gov-
ernment regulation.

The commissioner, in a speech to the
Association for Education in Journal-
ism, at American University, Washing-
ton, was concerned principally with
application of the fairness doctrine to
print media.

He spoke of the public’s “unparal-
leled need for information and analysis™

dealing with the urgent problems facing
the nation, and of “'the simple truth ...
that we need to use all the tools we
have available if we are to resolve our
difficulties in time."”

He said “voluntary action is to be
preferred to government coercion in
this sensitive area,” and said owners of
print media should regard themselves
as trustees for the public. But he also
said that “government can have a proper
role here.”

Commissioner Cox, who is scheduled
to leave the commission on Sept. 1 after
more than seven years of service, had
expressed the same idea publicly last
year, in a speech to the American Bar
Association in Dallas (BROADCASTING,
Aug. 18, 1969).

Last week he cited the Supreme
Court's landmark decision in the Red
Lion case, in which the high court up-
held the constitutionality of the com-
mission’s fairness doctrine, as providing
support for his view. The court’s em-
phasis “*on the First Amendment’s role
in insuring a forum for the discussion
of the public's business—and inferen-
tially for the presentation of candidates
for public office—applies with equal
logic to newspapers, and perhaps to
some national magazines,” he said.

Two bills have been introduced in
Congress that .would place newspapers
under the fairness doctrine, and one
would authorize the FCC to see that the
newspapers complied (BROADCASTING,
Aug. 17). But Commissioner Cox was
not enthusiastic about the prospect of
that kind of responsibility being given

the commission. There would be serious
problems in extending the commission's
jurisdiction to the print media, he said—
“not the least” of them the fact that
the commission “is overburdened and
understaffed.”

But he did say that the commission,
in its administration of the doctrine, has
made clear it does not intend to function
*asea judge of the truth in news or the
soundness of a broadcaster’s editing! of
the available materials.” He expressed
the hope this “is reassuring to the
media.”’

He agreed that the Red Lion case, in
advancing the idea that the mass media
owe “a cognizable duty” to permit the
public access, may mean more prob-
lems for everyone concerned. But, he
added, “I think the potential benefits to
our society are so great that further
exploration along these lines should be
encouraged.”

Média notes:

New street address ® Cablecom-General
inc., Denver-based muliiple CATV
owner, has moved headquarters to 4705
Kingston, Denver 80207, Box 7251.
Phone: (303) 344-3420.

Change of image ® KWIK-EE Survey
Co., Casa Grande, Ariz., has changed
name to National Radio Research. Dale
Bennett, presidem, said change was re-
sult of poll taken of firm's subscribing
stations. NRR conducts one-day radio
audience surveys and other observers.
Address: 406 Paseo de Paula, Casa
Grande, Ariz. 85222. '
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FM’s at the top in two markets

They lead all radio in audience shares
as others move into rating contention

FM stations had the highest radio-
audience shares—AM and FM-—in two
markets in the American Research
Bureau's April-May reports, and placed
second in three others,

These results, out of approximately
120 markets covered in the April-May
measurements, appeared to represent
the clearest breakthrough yet made by
FM. The rankings were in terms of
metro shares, total persons aged 12
and up, 6 a.m. to midnight Monday
through Sunday.

In many other markets FM stations
were said to have placed third, fourth
or fifth on this basis, Woon-FM Grand
Rapids, Mich., and WwEeAT-FM Weslt
Palm Beach, Fla., were the two that
came out on top of all radio stations
in their markets,

Woobp-¥M had a metro share of 14.5
to nose out WLAV(AM) shown with a
140. WEAT-FM had a 150 10 wirk.
(AM)'s 113,

Both wear-¥M and wooD-FM use the
middle-of-the-road taped music service
supplied by Stereo Radio Productions,
whose president, Jim Schulke, said they
were the first FM stations to rank first
in metro shares in their markets on an
all-persons, full-day, full-week basis,

Both stations are independents, and
automated. WEAT-FM went on the air
last September: wooD-FM in 1962,

Woop-¥M’s first place led a total of
18 stations reported in the Grand
Rapids April-May book. Wruav(am)
ook its close second place with a music

Intemational

RKO General selling

all Canadian stations

RKO General Tnc. is getting out of the
Canadian broadcasting business. The
company announced last week that its
CKLW-AM-FM Windsor, Ont.-Dztroit, is
being sold 1o Baton Broadcasting Ltd.,
Toronto—the same company that re-
cently bought 75% of CKLw-Tv thzre
(Broapcasting, March 16), Purchase
price: $4 million.

Last year S. Campbell Ritchie, presi-
dent of RKO General, announced the
stations would be sold to comply with
the Canadian Radio-Television Commis-
sion foreign-ownership rules (BRroaD-
CASTING, July 28, 1969), Canadian leg-
islation requires that citizens of that

format described as adult contemporary.
The station is aiso affiliated with the
ABC Contemporary Network.

WEAT-FM was first among |5 stations
reported in the West Palm Beach book.
Wirk's second place was achieved with
what representatives described as a
modern music format. WRK is also an
MBS affiliate.

An examination of other ARB April-
May reports showed three FM's in
second place in metro shares in their
markets ~kKrpo-FM  Colorado Springs,
KRFM{FM) Phoenix and xork-Fm Las
Vegas.

Krpo-rM, which also programs the
SRP service, was shown with an 11.2
behind Kysn{aM's) 19.5 achieved on
a contemporary music format. (To-
gether, KpPik-aM-Fum Colorado Springs,
edged KrDO-FM by a fraction of a share
point, scoring 116 with a country.
western format, but on a single-station
basis KRDO-FM was counted second

among 14 reported stations in the
market.)
In Las Vegas, KENO(AM)}, whose

music s described as modern, was a
clear first with a 199 metro share
Kork-FM, a good-music station, with
a 11.4 share, was tied for second place
with the combined KLUC-AM-FM opera-
tions programing what representatives
say is contemporary rock but will be
changed 10 adult contemporary music
effective Sept. 15, Eleven stations were
reported in the Las Vegas book.

In the Phoenix book, where 27 sta

tions were reported, KRFM(FM)} was
shown with a 10.3 metro share, second
only to krRUX(aM) Glendale's !1.4,
Representatives of KrRFM said it pro.
grams good music; those of KrRUX said
it specializes in conlemporary music,

Dispute still simmers

after secretary quits

ABC News said last week that Sharon
Niederman, a secretary who accused
the organization of discriminating
against women {BROADCASTING, Aug.
17). had resigned her post voluntarily
on Aug 14 and had left for a vacation
in New England.

ABC authorities emphasized that
Miss Niederman was secretary
George Merlis, dire~tor of public rela-
tions for ABC News, and was not “a
secretary in the offi-e of ABC News
President Elmer Lower” as previously
reported.

Miss Niederman could not be rea~hed
last week to distuss her reported resig-
nation Earlier, she had enlisted the
support of the American Civil Liberties
Union, whi~h filed a complaint on be-
half of Miss Niederman and other
women employed at ABC News with
the New York City Commission on
Human Rights. A spokesman at the
ACLU said last week the organization
probably would pursue the action ir-
respective of Miss Niederman’s status
since it was acting also on behalf of
other women at ABC News,

country own at least B0% of any Cana
dian broadcasting stations. Sale of the
AM-FM combination is subject to
CRTC approval.

Baton Broadcasting bought cxiw-Tv
jointly with the Canadian Broadcasting
Corp. on a 75-25% basis for about $5
million.

The arrangement was with the condi-
tion that CBC agree to become the full
owner of the television station within
five years of the initial sale,

fohn Bassets, chairman and president
of Baton Broadcasting, which also oper-
ates CFTo-Tv Joronto, is also owner of
Toronto Telegram Publishing Co.

Negotiations for the sale of all three
stations were handled for RKO General
by R. C. Crisler & Co.

SROANDCASTING Aug 24, 13/0

Equipment firm opens
second Canadian office

Internativnal Video Corp., Sunnyvale,
Calif., has expanded its operations
in Canada with opening of a district
office in Toronto. Robert Cezar, for-
merly field engineer in the Montreal
office will be in charge of the new dis-
trict office.

Full sales and service capabilities will
be available to Ontario broadcasters as
well as educational, industrial and
CATV distributors in Canada

Address of the Toronto district office
of International Video Corp. is 1770
Albion Road, Rexdale, Ont. Telephone:
(416) 749-7539.
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Programing

CBS takes ‘Opposition’ off the air

Network hoped to counter Nixon dominance on TV,
but FCC says show failed to rebut Nixon on war

CBS's Loyal Opposition—a program
series the network had initiated as a
means of affording fairness to the party
out of power—has become a casualty,
if only temporarily, of an FCC fairness-
doctrine ruling.

CBS President Frank Stanton an-
nounced last week that the series was
being suspended, “for the time being,”
and that the network was withdrawing
an offer to the Democratic National
Committee to schedule the next program
on Nov. 17.

Dr. Stanton said the action was the
result of the commission’s Aug. 14 rul-
ing requiring CBS to afford “some rea-
sonable period of time” to a Republican
spokesman to reply to DNC Chairman
Lawrence F. O’Brien in his 25-minute
appearance on the first Loyal Opposition
program, on July 7.

But he also announced that CBS will
petition the commission to reconsider
that ruling and indicated that the net-
work will go to court if rebuffed by the
commission. He disclosed the network’s
plans in letters to O'Brien and to the
Republican National Committee Chair-
man Representative Rogers Morton
(R-Md.).

The Democrats have already asked
the commission to reconsider its ruling.
The DNC, in a petition filed on Thurs-
day, a few hours before Dr. Stanton's
letters were made public, said that the
commission had misconceived the pur-
pose of the July 7 program and that its
order “threatens the very survival of
the two-party system in the age of tele-
vision.” It also asked the commission
to stay the effectiveness of its order until
after it rules on the petition.

Dr. Stanton said that the purpose of
the Loyal Opposition seties—CBS was
expected to. make prime time available
to the Democrats four times over the
course of a year—was to help “redress”
the “imbalance arising from presidential
appearances” on network television.

He noted that the commission, in its
ruling, acknowledged that the program
represented “a good faith"” effort on the
part of CBS to achieve balance in the
presentation of contrasting views and
that CBS “is to be commended for its
concern.”

But the practical effect of the ruling
requiring CBS to offer time to a Repub-
lican spokesman to respond to Mr.
O'Brien, Dr. Stanton said, “is to vitiate
the series.”

Dr. Stanton, in his letter to Repre-
sentative Morton, expressed the hope
that “the commission and, if necessary,
the courts” act promptly in the matter.
It would be “unfortunate” if the net-
work were ultimately required to air a
Republican response “during the height
of the campaign peried,” he said.

CBS's decision to suspend the Loyal
Opposition series apparently caught the
Democrats by surprise. Mr. O'Brien, in
a news conference at which he an-
nounced the petition for reconsideration
was being filed, said only that he had
been informed there would not be an-
other Loyal Opposition program before
the November elections.

The DNC, in its petition for recon-

12 suggested as
anti-war spokesmen

Letters have been sent to the three net-
work presidents by the Los Angeles
chairman of Business Executives Move
for Vietnam Peace (BEM) containing
a list of 12 "highly responsible citizens”
the group believes are capable of “pre-
senting an alternative viewpoint to the
President’s actions in Vietnam.

Albert R. Appleby sent the letters fol-
lowing the ruling by the FCC requiring
that networks make available prime time
to spokesmen for those anti-administra-
tion views. Two other groups had also
brought complaints to the commission.
They included 14 antiwar senators and
the Committee for Fair Broadcasting of
Controversial Issues. (BROADCASTING,
Aug. 17).

Among those listed were: Clark Clif-
ford, former secretary of defense; Gen-
eral David Shoup, former Marine Corps
commandant; Mrs. Martin Luther King
Jr.; Kingman Brewster, president of
Yale University; General James Gavin,
president of A.D. Little Co.; and Leon-
ard Woodcock, president, United Auto
Workers.

sideration, said the commission had
based its ruling on an incorrect premise
—that Mr. O'Brien had spent only a
few minutes in the July 7 program on
the IndoChina war while the President
in five addresses carried by the networks
since November had concentrated al-
most entirely on that subject.

The DNC petition said that the pro-
gram was not designed as a rebuttal to
those five addresses but “as a parial
response to 18 months of unprece-
dented prime-time presidential television
appearance covering a broad speotrum
of controversial issues of public im-
portance.”

The petition said that President Nixon
“has spent more than seven hours of
prime time on all major networks simul-
taneously, advocating his viewpoints on
numerous controversial public issues of
the day at any length he desired in a
format he totally controlled.”

And the networks, it added, have
permitted virtually no effective reply.
CBS's Loyal Opposition series, the pe-
tition added, was intended to rectify
the situation by affording the Democrats
prime time in which to air their views
on a number of issues raised by the
President—not merely his views on the
Southeast Asia situation.

Furthermore, the petition said, none
of the issues discussed by Mr. O’Brien—
the state of the economy, the nation’s
crime problem, civil rights for black
and other minorities, among them—was
being raised for the first time. The
President had discussed them all in
his broadcast appearances, the petition
said. Thus, it added, CBS is under no
fairness-doctrine obligation to afford
time for a contrasting view.

And if “the prodigious impact of a
presidential television appearance s
coupled with the untenable proposition
that the party controlling the White
House must get two bites at the apple
for every one by the out party,” the
petition said, the survival of the two-
party system is endangered,

The commission ruling had come as
the DNC was still smarting from the
commission decision, on Aug. 6, that
while broadcasters may not arbitrarify
refuse to sell political parties time to
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solicit funds, they may refuse to sell
time for the discussion of controversial
issues (BroabpcasTiNg, Aug. 10).

Mr. O'Brien, at his news conference,
said the two decisions make clear that
the fairness doctrine "“now stands as a
monument of partisan unfairness.”

And he accused the Republicans and
the FCC under its chairman, Dean
Burch, of conspiring to “slow down"
programing for the Democrats.

He said he intends to pursue every
available means, “administratively and
legally, to achieve some semblance of
balance and fairness on the networks
and their affilrated stations between the
major political parties.”

The DNC has already filed a notice
of appeal in the U.S. Court of Appeals
for the District of Columbia from the
commission ruling permitting broad-
casters o refuse to sell time for the
discussion of issues.

“That decision,” Mr. O'Brien said,
“would be like telling the American
Cancer Sociely it could solicit contri-
butions on television but that it could
nol tell the viewers about the dangers
of cancer."

Congressman queries

stations on policies

Representative Bob Eckhardt (D-Tex.)
has mailed 1o 104 radio and TV stations
in larger markets a questionnaire asking
information on their political endorse-
ment and editorial policies. Representa-
tive Eckhardt is a member of the House
Commerce Committee.

Some broadcasters have made it
known they feel the questions to be too
personal and an invasion of their pri-
vacy.

The questionnaire, prepared by a
summer intern in the congressman’s
office, asks for the political affiliation of
the station owners and managers, if the
station identifies with a particular party
(and, if so, which one), and candidates
supporied by the station in presidential
elections since 1956 and senatorial elec-
tions since 1960.

In the editorial policy portion, the
station is asked if it editorializes and,
if it does, whether the editorials focus
on local or national issues. The ques-
tionnaire also asks for editorial positions
taken by the station on six major issues,
including the anti-ballistic missile sys-
tem, the Carswell Supreme Court nomi-
nation and Vice President Agnew's
statements on dissenters.

Similar questionnajres were sent lo
selected newspapers, generally with cir-
culations of 100,000 or more.

Representative Eckhardt, in an ac-
companying letter, states: "In the light
of the current controversy over the
media’s treaiment of the current ad-
ministration, [ feel that it would be

beneficial to obtain hard statistical data
on the diversity of editorial and en-
dorsement positions represented by our
pation's radio and TV stations.”

An Eckhardt aide said the informa-
tion received would be used only for
statistical purposes and that the con-
gressman did not plan to use the replies
as basis for any legislation.

The stations selected for the sample
tend to be located in larger markets, ac-
cording to the aide. Particular emphasis
was given lo stations owned by news-
paper interests,

D.C.,, N.Y. bid for
prime-time fight

A jurisdictional issue
arises after ABC files
its appeal in Washington

The initial court question to be resolved
in the appeals broadcasters have taken
from the FCC order denying reconsid-
eration of its prime-time access and re-
lated rules will be a jurisdictional one.

ABC made that a certainty by filing
a petition for review of the commis-
sion’s decision in the U.S. Court of Ap-
peals for the District of Columbia on
Aug. 14, it was learned last week.

CBS and wcax-T1v Burlington, Vi,
had filed appeals in the U.S. Second
Circuit Court of Appeals, in New York,
a week earlier, on Aug. 7, shortly after
the commission announced its decision
in the case. (BROADCASTING, Aug. 17).

CBS and wcax-Tv had presumably
rushed to the New York court in an ef-
fort to avoid having the case argued be-
fore the District of Columbia circuit,
where such cases would normally be
heard. The Washington court is privately
regarded by some communications law-
yers as unduly hospitable to commission
views.

But to get into court as soon as they
did they were forced to file with their
appeals the commission’s news release
announcing the decision. The text of the
order had not yet been published. And
it is on this point that ABC will argue
that it has established the Washington
court as the one with jurisdiction in the
case.

ABC attorneys attached to their peti-
tion for review a copy of the text, which
was issued the day they filed. And Ver-
non L. Wilkinson, Washinglon attorney
for the network, said the court rules re-
quire the filing of such documents when
appeals are taken.

When asked why ABC wanted the
case argued in Washington, Mr. Wilkin-
son said only that the court was a “con-
venient” one. He also rejected the sug-
gestion that broadcasters might fare bet-
ter in some other court. He thought the

odds would be the same regardless of
the court.

ABC broke with CBS, NBC and even
its own Itelevision affiliates’ group in
acquiescing lo the commission's prime-
time access rule; ABC said it “can live”
with it. The rule prohibits major market
affiliates from taking more than three
hours of network programing between
the hours of 7 and 11 p.m.

However, it opposed the companion
rules that require the networks to divest
themselves of their domestic-syndication
operations and prohibit them from ac-
quiring subsidiary rights in independ-
ently produced programs.

ABC’s petition for review does not
specify the rules the network will seek
to have the court overturn. Mr. Wilkin-
son said ABC was reserving its freedom
of action.

CBS similarly has not indicated what
the scope of its appeal will be. Since it
plans to spin off jts syndication opera-
tions as well as its CATV systems (o a
publicly held corporation owned by CBS
stockholders (BroapcasTing, July 6, el
seq.), some observers speculated the
network might not make a major issue
of the syndication-ban rule.

However, NBC, which also intends to
file an appeal, is expected to attack all
aspects of the commission’s decision.

Buckeye subscribers

get a world view

A Toledo, Ohio, CATV system is offer-
ing its subscribers the option of receiv-
ing via cable shortwave-radio program-
ing provided by such eclectic sources as
Radio Moscow, Radio Havana and the
Toledo police department.

For an extra $1 monthly, Buckeye
Cablevision Inc. has, for over a year,
been augmenting its television fare with
shortwave signals, which it picks up with
its 350-foot tower, modulates to FM and
then converts to an unused frequency
before feeding to FM sets in subscribers’
homes.

Buckeye Manager Leo Hoarty reports
that some 2,000 subscribers (out of
14,637) now receive the radio broad-
casts, which besides shortwave include
standard and stereo FM programing
emanating from cities in Ohio, Mich-
igan and Windsor, Ontario.

Mr, Hoarty said the radio scrvice was
inaugurated almost 2 year .and a half
ago, but that Buckeye began actively
promoting it only last July. He attributes
its popularity to generally poor radio
reception in the highly industrialized
Toledo area and a “peculiar local habit”
of avidly following police broadcasts.
He notes that British Broadcasting Corp.
programing is also highly popular and
says he hopes to add some South Amer-
ican stations for Toledo’s Spanish-speak-
ipg population of approximately 26,000.
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TV backing Nixon on drug abuse

‘Subtle sell’ turning up in entertainment story lines
in wake of special White House conference last April

The more than four-million viewers, in-
cluding some two-million teen-agers and
children, who tune in regularly to
ABC’s soap opera One Life to Live are
being told in dramatic terms these hot
summer days of the sordidness and
despair associated with drug abuse.
Drug users and ex-addicts from New
York’s Odyssey House, a therapy home
for addicts, are appearing as actors in
some segments.

Episodes dealing with the same prob-
lem are showing up in another ABC
daytimer, General Hospital. And these
are only for openers. When September
comes, prime-time viewers will frequent-
ly be running into stories dealing with
the drug-abuse problem. More such pro-
grams are in preparation for the 1971
season.

This “relevant” programing may in
part be due to producers’ views as to the
marketability of entertainment pro-
grams dealing with a major domestic
problem. But in large part, inspiration
for the series now being planned was
provided by President Nixon at a White
House conference on the drug-abuse
problem, on April 9 (BROADCASTING,
April 13).

The President appealed for help from
the 35 network, production and adver-
tising executives from New York and
Hollywood who attended. He cited the
power the television industry could
bring to bear in helping government
deal with the problem. But documen-
taries and news shows were not what he
had in mind; entertainment shows were.
They present the most effective medium
for the “subtle sell,” he said.

Judging by responses to a follow-up
letter that a White House aide, Jeb
Magruder, sent to those attending the
conference, the appeal was successful.
The letters, reporting plans for pro-
grams dealing with the drug-abuse prob-
lems, had White House aides concerned
with that fietd smiling. Indeed, the con-
ference is now regarded as such a
success that others keyed to other media
are under consideration.

According to letters from ABC and
program producers, as well as to state-
ments from producers’ spokesmen in
Hollywood, that network will carry nine
series in which the drug-abuse problem
will figure in at least one episode—The
FBI (Warner Bros. Television-Quinn
Marin), The Mod Squad (Thomas-
Spelling Productions), Marcus Welby,
M.D. and Matt Lincoln (both Universal

Television), Room 222 (20th Century-
Fox), The Young Lawyers, Immortal
and Love American Style (all Para-
mount), and Dan August (Quinn-Mar-
tin).

CBS, in a letter from William H.
Tankersley, vice president for program
practices, pointed out that its policies
“prohibit” dictating program content to
producers. But he said he noticed that
a number of episodes dealing with the
subject of drug addiction are scheduled
for the fall season.

Two production companies filled in
some of the CBS gaps—though one
of them expressed some doubt as to the
freshness of the theme the President
had asked them to hammer home. Leon-
ard Freeman of Leonard Freeman
Productions reported that a Hawaii
Five-O segment—"Funky Junky Blues”
—was put into production on his re-
turn from the White House conference
“where the inspiration was supplied to
again tackle the drug theme, and to
attempt a new and exciting approach to
what is now a much over-used dramatic
premise.” He also said he expects to
come up with a drug-abuse subject for
a segment in the new Storefront Law-
yers series, which wilt also appear on
CBS

And Frank Glicksman and Al C.
Ward of MGM reported progress on
a segmem for Medical Center dealing
with drug abuse as it affects college
students—again, with credit for the in-
spiration being given the White House
conference.

Another CBS series that will include
a segment on the drug-abuse theme is
Mannix. This was reported by a spokes-
man for the producer, Paramount.

In addition, the Treasury Depart-
ment has reached an agreement with
Jack Webb and his Mark VII Produc:
tions under which a television series
entitled Treasury Agent will be pro-

Before the seal act

Vice President Spiro Agnew, whose net-
work appearances usually fail to elicit
laughter from the broadcasters them-
selves, will help launch the Red Skel-
ton Show on Sept. 14 (7:30-8 p.m.)
when the comic begins his new series
on NBC-TV. Mr. Skelton, who had been
on CBS-TV for the past 17 years, begins
his 20th year in television this fall.
Mr. Agnew will introduce Mr. Skelton
on the premiere program.

duced featuring Treasury law enforce-
ment agencies. A two-hour pilot is to
be made for CBS which will present it
as a movie in October.

The White House heard from only
one producer working a drug-abuse
theme into a series for NBC for the
coming season. Richard Irving, execu-
tive producer of Universal's Name of
the Game, sent along a script of a
show that will be based on the White
House conference that inspired the new
flurry of television programing on the
problem. And it will feature Presiden-
tial Counselor Robert Finch in a cameo
role (Mr. Irving had asked for the
President).

However, Paramount is said to be
preparing for presentation on NBC a
two-hour movie, yet untitled, dealing
with s~hool dropouts and drugs. A series
spin-off is a hoped for possibility.

As for 1971-72, WB-TV reported a
number of plans for series that would
include segments on the drug-abuse
problem. One is a daytime serial, The
Woman Inside, WB-TV says has been
optioned to a network it declines to
identify. Another, still in the early stages
of development, would feature an inter-
agency governmental “strike force™ ac-
tive in law enforcement. And pilots for
three other proposed series are being
prepared. Two are for CBS (one center-
ing on a police chief and his three sons
—"a sort of contemporary Bonanza”};
the other, on a university-based psychia-
trist) and one is for NBC (it would
feature Fess Parker as a law-enforce-
ment officer in the modern far West).

Metromedia Producers Corp. also has
a proposed television series devoted to
telling the story of the government’s
efforts to fight drug abuse. It is called
Three Seals and consists of three rotat-
ing series based on the activities of
Bureau of Narcotics and Dangerous
Drugs, Customs and the National In-
stitute of Mental Health. But no buyer
has yet been found.

Warner Bros., which has no commit-
ments from any of the networks for its
new product for the 1971 season,
ended its letter to the White House on
a plaintive note. After outlining the
company's plans for new series, Gerald
J. Leider, WB-TV president, said: “I
trust you will share our belief that, with
the cooperation of the networks, these
projects of ours will become meaningfu!
broadcasts for the 1971-1972 broadcast
year.”
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FCC alters primer
on political TV

The FCC announced last week it has
revised its primer on Section 315 of
the Communications Act as it applies
to political candidates.

Titled “Use of Broadcast Facilities
by Candidates for Public Office,” the
primer is a compilation of the com-
mission’s interpretive rulings under 315
and the rules implementing that section.
The commission said it was designed
as a guide to prevailing Jaw and policy
on Section 315 and as an aid “to re-
construct the evolution or modification
of particular 315 questions.”

Included in the revision are FCC de-
cisions on problems that appear likely
to be involved in future campaigns. The
commission noted that, while the in-
formation does not cover every problem
in political broadcasting, the documents
included have been of assistance to
candidates in understanding their rights
and obligations under Section 315.

The commission added that the 315
provisions are also applicable to pro-
grams originated on CATV systems.

The previous primer was issued in
1966. Copies of the revised publication
are available from the FCC office of
information in Washington.

Group wants air time
to rate stations' merits

Should stations give a citizens group
free air time to solicit listener comments
on how well the station is serving the
public interest?

A new group in Chicago thinks so.

The Ilinois Citizens Committee for
Broadcasting wrote nearly three dozen
radio and TV stations in the greater
Chicago area last week and asked for
free minute spots—not fewer than five a
day for two weeks on each outlet start-
ing Sept. 7—to survey listeners on sta-
tion performance. ICCB said it wants
an answer on compliance by this Wed-
nesday and will petition the FCC for
“rule making” if stations refuse to co-
operate.

The committee explained the plan is
part of its desire to make listeners more
involved in the FCC license renewal
proceedings facing all Illinois stations
this fall. The committee claimed that
provisions of the Communications Act
and the FCC’s fairness doctrine rulings
establish the legality of its demands.

ICCB said it will use its requested
air time “for the purpose of gathering
together the opinions of the community
concerning broadcasting in Chicago.
These opinions will then be used in
negotiations with broadcasters and in
possible presentation to the FCC.”

ICCB said it felt “this collection of

opinion by a citizen-oriented organiza-
tion can be very helpful and beneficial
to both the station and the community,
if the station is truly concerned about
broadcasting in the public interest.”
However, ICCB continued, the com-
mittee “'realizes that the public interest
is not at the heart of every station's
broadcasting. Therefore, in the event
that certain stations do not grant time,
preparations are being made to petition
the FCC for "rule making' which would
give independent citizens’ organizations
the right to have ‘equal time’ on broad-
cast stations in which to solicit audience
opinions concerning that station.”
Duane Lindstrom, executive director

of ICCB, said the group is an outgrowth
and extension of the former “Citizens
Committee to Save WFMT,” which had
considered itself “'victorious™ in blocking
the transfer of wrFMT(FM) Chicago to
a Tribune Co. subsidiary there, WgN
Continental Broadcasting Co., operator
of wen-aM-Tv Chicago.

The FCC had approved sale of wrMT
to the wgN group, but after protracted
litigation and further proceedings, in-
cluding a hearing in Chicago, the com-
mission subsequently approved a plan
by the wgN group that transferred
WFMT to noncommercial wrrw(Tv) in
Chicago.

Mr. Lindstrom said this successful

Matt Dillon is KMEG-TV

The Channel 14 efficiency experts deliver the Siouxland sales
center at the right price. With a million-watt primary signal.
No inflated rate cards. no waste audience. Strong movies nightly
— Mike Douglas. Dennis the Menace daily. And attractive news

buys, early and late.

®KMEG-TV

A C8S Aftiliote
A megawat! of sgles power for Sioux City
Avery-Knodel, Inc.. Exclysive Notlono) Represantotives
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protest encouraged the group to expand
its operating scope. The executive com-
mittee, he indicated, continues virtally
the same and includes Robert Be ett,
Northwestern University Law School in-
structor who once was aide to FCC
Commissioner Nicholas Johnson. Also
still active, he said, is Charles Benton,
son of William Benton, publisher of
Encyclopedia Britannica.

Mr. Lindstrom is on leave of absence
from the Businessmen for the Public
Interest, a civic-action group in Chicago
supported by Gordon Sherman, Midas-
International Inc. Corp. BPI is giving
ICCB office space at 109 North Dear-
born, Chicago. ICCB is an affiliate of
the National Citizens Committee for
Broadcasting, Washington, D.C., but is
raising its own funds locally, Mr. Lind-
strom said.

WMCA drops pop music
for all-talk format

WnMca(aM) New York will abandon
its 20-year format of popular music on
Sept. 21 and introduce a 24-hour tele-
phone-talk program structure.

Stephen B. Labunski, managing direc-
tor of the station, said last week wMca
will be the only outlet in New York
with this format, which is touted as
“Dial-Log Radio 57" (wMCA operates
on 570 kc). He describes the program-
ing as “24 hours a day of audience
involvement, listener participation ra-
dio.” WNBC(AM) New York tried an
all-talk format earlier but abandoned
it several months ago.

Mr. Labunski pointed out that a large
number of stations in the New York
area now play the popular music that
wMCA has been carrying. He said the
management has decided that the needs
and interests of the audience and ad-
vertisers could best be served by pro-
graming that would involve New
Yorkers with the questions and issues
that are besetting them.

The new programing will consist of
news and information; interviews with
prominent persons around the city, na-
tion and the world; and telephone con-
versations with New Yorkers.

Music service available

Continental Radio, Los Angeles, re-
ported last week that 18 hours of pre-
recorded contemporary music program-
ing are available for weekend use by
stations.

Each show, available either in 7%
or 3% IPS in monaural or stereo, is
three hours long. Three disc jockeys,
including Jeff Alan, general manager of
the programing service, provide the full
nine hours for each Saturday and
Sunday.

Using one machine
to beat another

KNX's computer gives
freeway drivers tips
on escaping traffic jams

Helicopters are useful to broadcast
traffic reports, but their sightings do
little to tell drivers how long the tie-
ups are going to last or the time it will
take to get to the next exit ramp. One
Los Angeles radio station, CBS-owned
KNXx(aM), has abandoned airborne re-
ports in favor of computers to provide
the specifiz information pilots cannot—
how long will it take to drive a certain
distance at prevailing speeds.

The first computerized traffic report
was aired on Sept. 30, 1968. Since that
time, George Martin, KNX traffic re-
porter, has broadcast daily, covering the
morning and evening rush hours.

This kind of information is the result
of nearly 800 initial man-hours of plan-
ning and testing the computer program
and countless additional hours of up-
dating the data on the more than 600
miles of Los Angeles area freeways
currently open to traffic and the more
than 800 miles expected to be in use by
1980. The data was compiled from
studies conducted by the California
Highway Patrol, Los Angeles Police
Department and the state division of
highways. KNX also makes its own timed
runs along various parts of the freeway
system at different rush-hour times to
provide other first-hand information.

Flow charts of the highway system
during periods of heavy use were pro-
gramed along with information about
the effect of lane closings, weather con-
ditions, distances between exits, rush-
hour traffic density averages, the “‘slow-
and-look” or “rubberneck™ effect and

= - 5

George Martin, KNX traffic reporter,
monitors one of more than a dozen
police and fire frequencies in order to
provide current inforination for the sta-
tion’s computerized traffic reports.

other factors affecting traffic flow. All
told, some 10,000 bits of information
have been programed into the XDS
Sigma 7 computer, linked to KNX by
telephone lines.

The service provided by the station,
according to Mr. Martin, is to enable
the driver to decide if he wants to stay
on the freeway or use parallel surface
streets. This service includes the com-
parative times on nearby freeways that
may not be as congested.

Daily updating of the information
available to the computer is supplied
by Mr. Martin from monitoring five
police and six highway-patrol radio
frequencies as well as fire and sheriff’s
departments emergency calls.

Computerized traffic reports in Los
Angeles may get even more precise in
the amount of information they can
provide. The state division of highways
has announced plans for encoding three
of the most heavily traveled freeways.
Sensors will be placed along 42 miles
of roadway to provide speed and density
data to a central traffic headquarters.
Combining this immediate information
with the computer program, according
to Mr. Martin, should improve the com-
puter’s accuracy to near perfection.

UA-TV plans new package

United Artists Television, which has not
placed any new feature films into TV
syndication since 1968, reported last
week that it plans to offer to stations
a package of motion pictures for the
fall or late 1970. Erwin H. Ezzes, presi-
dent of UA-TV, made the disclosure as
part of an announcement that pointed
to substantial increases in the company’s
syndication sales during the first half
of 1970. He added that if the new
features package can be cleared soon,
UA-TV “can look forward to an even
better half for 1970.”

Dual media effort for rock

Metromedia and Avco Broadcasting
have collaborated on a 90-minute tele-
vision rock festival with stereophonic
sound to be broadcast by FM stations
in the same cities. The program is a
condensed version of a 15-hour rock
concert held June 13 at Crosley Field,
Cincinnati. The eight-track stereo sound
was mixed down to two channels
for the FM broadcasts. Three of the
four Metromedia television stations—
New York, Washington and Los An-
geles—and their affiliated FM's will
broadcast the program as will the five
Avco TV outlets. Separate agreements
were reached with FM stations in the
Avco markets. Also scheduled to carry
the stereo program is KTvu(Tv) Oak-
land, Calif., in conjunction with Metro-
media’s KSAN(FM) San Francisco.
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No new copyright bill this year

McClellan hopes FCC will adopt regulation
to make cable legislation easier next session

Declaring that action on the Senate
copyright revision bill could not be
completed this session, Senator John
McClellan [D-Ark.] said last week that
no further action would be sought until
next year, when a successor bill would
be introduced.

Senator McClellan’s Patent, Trade-
marks and Copyright Subcommittee re-
ported the copyright measure (§-543)
to the full Senate Judiciary Committee
Dec. 10, 1969. The committee then
failed to consider the bill.

To tide affected copyright holders
over, Senator McClellan has introduced
a resolution (S.J. Res. 143) temporarily
extending the duration of copyright
protection in certain cases to Dec. 31,
1971. Purpose of the temporary ex-
tension is to continue the renewal terms
of the copyrights, pending enactment
by Congress of a general revision of
the copyright law, as is envisioned in
the Senate bill.

The senator said in a speech on the
Senate floor that the complexities of
the cable-TV issue, dealt with in Sec-
tion 111 of the long-delayed copyright
bill, were in part responsible for the
Judiciary Committee’s lack of action
during the current session. That section
tackles the knotty problem of copyright
liability of secondary transmissions by
cable systems (BROADCASTING, Dec. 15,
1969).

Action by the next Congress on the
CATV provisions, the senator said,
should be facilitated by anticipated FCC
promulgation of rules relating to the
carriage of broadcast signals by cable
systems.

“The FCC apparently now recognizes
its responsibility to proceed expediti-
ously toward adopting appropriate
CATYV rules,” he said, adding that FCC
Chairman Dean Burch had promised
that the commission “would make every
effort to complete the rule-making proc-
ess by the end of this calendar year.”
The FCC has set Nov. 23 as the final
date for comments on the proposed
CATV rules.

The FCC has indicated, however.
Senator McClellan said, that the im-
plementation of certain of the rules,
including those relating to improved
television service to the public and the
importation of distant signals, must
await action by the Congress to resolve
the CATV copyright question.

He commented that the proposed
rules in the FCC's Public Dividend

Plan for CATV appeared to be seeking
the same objectives sought by his sub-
committee in Section 111. But he called
the subcommittee plans more workable
and equitable.

Section 111, he said, recognizes that
in certain situations it is desirable to
protect the interests of broadcasters
who have acquired the exclusive right
to perform a copyrighted work in a
certain market. Accordingly, he added,
the section grants limited protection to
those broadcasters and places some re-
strictions on cable systems importing
such programs.

By contrast, the FCC's proposed
rules, he said, would give no protection
to broadcasters who have acquired ex-
clusive rights. The rules instead propose
a “complex scheme” whereby commer-
cials on imported programs would be
deleted and replaced by the commercials
appearing on the programs of local
UHF stations, a plan designed to pro-
duce revenues for UHF's which, it is

Ghanpingformals

The following modifications in program
schedules and formats were reported
last week.

= KFML-AM-FM Denver—O’Fallon-
O'Connor Broadcasting Inc., effective
Aug. 17, switched format from classical
music to modern middle-of-the-road
music. Joseph R. McGoey, president,
told the FCC “the type of music had to
be changed . . . for plain economic fac-
tors and the desire to survive as a busi-
ness.” KFML(AM) operates on 1390 kc
with § kw daytime. KFML-FM is on 98.5
mc with 10 kw and an antenna 670 feet
above average terrain.

® KooL-FM Phoenix — KooL Radio-
Television Inc., cffective Aug. 17,
switched from middle-of-the-coad to
popular-contemporary music by reduc-
ing simulcasting of its kooL(AM) Phoe-
nix from 25% to 5%. Lem Johnson.
program director, said the only duplica-
tion now is of news programing and a
public-affairs show. The new sound fea-
tures album cuts and selected 45 rpm
records and is aimed at the 20- to 40-
year-old audience, Mr. Johnson said.
KooL-FM is on 94.5 mc with 100 kw
and an antenna §,620 feet above average
terrain.

claimed, may be hurt by competition
with imported signals carried by cable
systems.

“Many experts in the communications
field who have commented on this pro-
vision of the Public Dividend Plan have
described it as unworkable,” Senator
McClellan concluded.

Taped pageant finals
will be distributed

Century Broadcast Communications,
New York, will distribute the finals of
the 1970 Miss Black America beauty
pageant to TV stations around the
country. The finals will be taped at
Madison Square Garden in New York
Friday (Aug. 28) as a_, 90-minute
special. t

According to Century, more than 25
stations have signed for the pageant for
showing in late August or early Septem-
ber. Among the TV outlets are WGN-TV
Chicago; WBAL-TV Baltimore; WTVN-TV
Columbus, Ohio; wkrc-Tv Cincinnati;
wGR-Tv Buffalo; woar-Tv Kansas City,
Mo.; xsp-Tv St. Louis; xsL-Tv Salt Lake
City; wJBK-Tv Detroit; kWGN-TV Den-
ver; WMAL-TV Washington; WTEN(TV)
Albany, N.Y.; ktv1(TV) Fort Worth-
Dallas; wrtic-Tv Hartford, Conn., and
KETV(Tv) Omaha.

Madison Square Garden produced
the show in association with Motown
Productions and J. Morris Anderson
Productions.

Ziegler to address
RTNDA conference

Ronald L. Ziegler, press secretary to
President Nixon, has been added to the
list of speakers who will address the
24th annual conference of the Radio-
Television News Directors Association
in Denver Sept. 22-26.

Mr. Ziegler will speak at the awards
luncheon on Sept. 24 when broadcasters
will be recognized for outstanding per-
formance in spot-news coverage, edi-
torials and documentaries. Mr. Ziegler
is the second presidential press secretary
to address the association, having been
preceded in 1962 by Pierre Salinger,
who served in that capacity for both
Presidents Kennedy and Johnson.

Other speakers at the conference will
be FCC Chairman Dean Burch and CBS
Newscaster Walter Cronkite.
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Everything but the live action

NFL Films shoots entire football season,
edits it, and returns it to viewers

When the regular National Football
League season opens on Sept. 20, NFL
Films camera crews will be scurrying
to take their posts at each of the kick-
offs. Their assignment: to shoot the
myriad of films for showing before,
during and after football telecasts and
at post-season gatherings and programs
around the nation.

The shooting of 182 games through-
out the season and the subsequent edit-
ing and dissecting of the films are the
prime functions of eight-year-old NFL
Films, seif-described as the “exclusive
film representatives for all National
Football League teams.”

But filming the games is only the be-
ginning. The application of the filmed
end-product is the crux of the action.
It's “more than a million-dollar busi-
ness enterprise,” explained Kenneth M.
Flower, vice president-sales for NFL
Films, as he ticked off the many and
diverse destinations of the films. ,

For example, NFL Action and NFL
Today on CBS-TV and the pre-game
filmed segments for this season’s NBC-
TV telecasts are productions of NFL
Films. And then there's This Week in
Pro Football, fed by the Hughes Sports
Network to 150 stations, and the half-
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cameraman-producer. NFL films will
shoot 182 games this season for the pro-

Ed avoe (1), president of NFL Fiims,
sizes up the situation while on location
with Gene Mason, NFL Films staff

time segments planned for ABC-TV's
Monday-night prime-time football tele-
casts featuring highlights of Sunday’s
games. They also are productions of
NFL Films.

Besides the 32 hours scheduled on
national TV, the films are used in other
ways, according to Mr. Flower:

& By ad agencies needing footage for
commercials.

& By movie producers—the football
portions of “The Fortune Cookie” and
“The Paper Lion™ were furnished by
NFL Films.

8 By the U.S. Navy, which shows
filmed games as morale-builders among
submarine crews.

® By Arabian oil companies, which
show films to its American workers far
from home, and American Express of-
fices that schedule special screenings for
Americans abroad.

& By high-school and college coaches.

And, Mr. Flower recalled, the foot-
ball films carried by Secretary of State
William Rogers on his last Far Eastern
tour were supplied by NFL Fiims.

NFL Films was organized in 1962 as
an outgrowth of a hobby pursued by
Ed Sabol, a clothing manufacturer in
Philadelphia,

i

fessionals.

Mr. Sabol, who had been shooting
amateur football games as a hobby, bid
for and won the film rights for National
Football League games. The resuit:
NFL Films, now owned by all the
teams, with each of the 26 owners sit-
ting on the board and Mr. Sobol as
president. Main office of NFL Films is
in Philadelphia. The New York office,
in the same building as the NFL league
offices, is principally a sales office.

Following their clicking and shutter-
ing of the Sunday games, the NFL
Films camera crews return to Philadel-
phia to process their day’s work, A
team of 45 creative persons then pre-
pares the narration to go with the films
and the project is under way.

NFL Films, always looking for an
innovative wrinkle, thinks it has found
one this season. Much like ABC-TV’s
ambition to hook the woman viewer
on football through its Monday night
prime-time telecasts, NFL Films wants
to encourage women to share equally
their rights in front of the TV screen
and their interests in football.

The vehicle eyed for that is a seg-
ment in each Sunday's NFL Today
show, in which Hostess Carol Howley,
wife of former CBS executive Norman
Walt, helped by Marjorie Margolis of
WwCAU-TV Philadelphia, will explain as-
pects of the game to women.

Discussed will be on-field action and
even such significant topics as what and
how much food is consumed by the
players.

National General cuts
new TV production

The economic crisis threatening the
major Hollywood studios bas knocked
one out of television production for the
present. National General Studios re-
ported that it would not be entering into
any new development or production
agreements during the near future.
Malcolm Klein, president of NGC's
television production and distribution
division, said previous commitments on
shows in production would be honored.
Included is the “Trouble With Tracy,”
series of 130 episodes in production in
Canada. The taped series is based on
Goodman Ace scripts. About 30 seg-
ments have been completed. Also com-
mitted is the “Special of the Month”
with Ralph Story. Six one-hour specials
have been filmed with contracts signed
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for showings in 23 markets, Mr. Klein
pointed out.

Primary reason for the temporary
move away from TV production was the
immediate need for operating capital.
“There is no desire by the company to
tic up cash in a product, no matter how
potentially profitable, when the return
is to spread over the next 12 months
while the original outlay is in one
month,” Mr. Klein said.

Mr. Klein also said no decision has
been reached on the fate of 60 hours of
film of the recent eastern European
tour of Bloed, Sweat and Tears.

‘Misterogers' gets
$200,000 from Sears

National Educational Television re-
ceived a monetary boost for its Mister-
ogers’ Neighborhood daily series last
week in a $200,000 grant by Sears-
Roebuck Foundation to the Corp. for
Public Broadcasting.

The grant was announced jointly by
Sears Foundation President William F.
McCurdy and CBS President John W.
Macy Jr. The grant will enable NET to
produce 65 new half-hour programs in
the young children’s series.

A matching grant was given by CPB
to the Public Broadcasting Service to
distribute the series for 1970-71 to 194
non-commercial television stations. CPB
made a $521,000 grant in support of the
program earlier this year (BroaDCAST-
ING, Feb. 2).

The present grant is the fourth in
support of Misterogers’ Neighborhood
by the Sears-Roebuck Foundation,
which since 1967 has contributed
$700,000 to the program.

‘Rosko’ takes aim

at college market

College Marketing Corp. has signed
“Rosko,” New York radio personality,
as host for a new radio program di-
rected at the nation’s college student.

Radio Syndicate Inc., a new division
of College Marketing, has created a
network of 100 college and 11 commer-
cial FM radic stations io 10 major
markets to carry the new program,
which will feature progressive rock
music and a discussion of events and
issues of interest to students. The com-
mercial FM outlets, which will receive
10 hours a week of Rosko, are
WDAS-FM  Philadelphia; wxox(Fm)
Framioghatn, Mass. (Boston); WBRU-
(rM) Providence, R.l; WHPS(FM)
Bethesda, Md. (Washington) wGLD(FM)
Qak Park, Il.; wgNR-FM Dearborn,
Mich.; wMMs(FM) Cleveland: KMET-
(FM) Los Angeles, XGo-FM San Fran-
cisco; wvox-FM New Rochelle, N.Y.,
and wBas-FM Babylon. N.Y.

ITC budgets
$20 million for TV

Funds to be used
for new programing
in sbx-month period

Independent Television Corp., New
York, has committed $20 million for
pew production of programs in the
current six-month period, a $5-million
increase over the same period a year
ago.

The production commitmem was re-
ported last week by ITC President Abe
Mandell, who said the funds repre:
sented the period of July through De-
cember.

[TC, which is the production and
distribution arm of Associated Tele-
vision (ATV) of England, has several
shows on or committed to ABC-TV.
They are one-hour series, This Is Tom
Jones. entering its third season this fall,
and The Friendly Persuaders (working
title) with Tony Curtis and Roger Moore,
slated for showing in 1971; and a haif-
hour series starring Shirley MacLaine.
Also mentioned by ITC is The Warld of
Jason King (also working title), which
will star Peter Wyngarde, a one-hour
suspense-adventure series spin-off from
Depariment S, a one-hour adventure
property not yet released in the U.S.

Included in ITC's production sched-
ule are several specials, some now com-
pleted. They are Caro! Channing’s Mad
English Tea Party, slated for NBC TV,
Sept. 9, 9-10 P.M. NYT; a projected
musical-variety one-hour series starTing
Petula Clark, the first to be shown on
ABC-TV in January; a dramatic vehicle
with Elizabeth Taylor for showing on
NBC-TV next season; a 90-minute
trilogy, Female of the Species, starring
Faye Dunaway, Maggic Smith and
Shirley MacLaine; and the two-hour
Hamler starting Richard Chamberlain
for showing as a Hallmark Hall of Fame
entry on NBC-TV.

ITC said the schedule included fea-

ture films produced for network tele-
cast: Firechasers, with Chad Everett,
Anjanette Comer and John Loder, for
CBS; an untitled Norman Felton pro-
duction for NBC; and two for ABC,
M.A.C.E., produced by Monty Berman,
and another property to be selected.
ITC also has completed The Tribe That
Hides from Man, a 90-minute docu-
mentary filmed in the jungles of Brazil,
and another one-hour documentary,
The Violent Earth, about volcanoes.

Program notes:

Proud country ® Cine-Vox Program-
ming Inc.,, New York, is placing into
distribution to radio stations 30 hours
of country music programing titled My
Country, My Music. Programing traces
musical events and personalities of
country genre, with emphasis on music
from 1957 to 1970. Ralph Emery is
host and executive producer.

New pact ® Tele-Tape Productions and
Children’s Television Workshop, both
New York, have renewed contract for
CTW to continue to produce Sesame
Streer at TTP's second stage. Agreement
stipulates that Tele-Tape, in addition
to its stage, will provide technical pro-
duction facilities and services.

Auto_racing ® Metavision, New York
closed-circuit television company, will
televise live via closed circuit, the Cali-
fornia S00 auto races Sept. 6. Firm is
headed by E. William Henry, former
chairman of the FCC.

More music from Capitol ® Volume six
in continuing series of programing and
production music for broadcasters is
being made available to radio and tele-
vision stations by Capitol Records. New
release consists of ten 12-inch records
and provides varying types of music
from country and western to ecological
themes. Majority of selections in volume
six are in 30- and 60-second lengths for
easier commercial use.

Signed for children’s dramas ® Beck-
with Presentations Inc, has signed Alvin
Boretz to write first teleplay for series

CINCINNATI—

TUCSON— |

R. C. CRISLER & CO., INC.

8USINESS BROKERS FOR C.ATV. TY & RADIO PROPERTIES
LICENSED SECURITIES DEALERS
UNDERWRITING — FINANCING

Richard C. Crisler, Jamas J. Espy, Ted Hepburn
36 East Fourth Street, 45202, phone (512} 381-7775

Edwin G. Richter Jr., Fronk Kolil
POB 50544, 85703, phone (802} 622-3236
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of feature-length children’s dramas
which NBC recently commissioned
Beckwith to develop for 1971-72 season.
Mr. Boretz is author of more than 1,000
television and motion Ppicture scripts
and has written for The Defenders,
Alcoa Playhouse, Mod Squad and Hall-
mark Hall of Fame.

CPB grants ® Noncommercial stations
KPFK-FM Los Angeles and waur-FM
Boston have each received $25,000 from
Corp. for Public Broadcasting for proj-
ects they proposed in national program-
ing category of CPB’s 1970 Public
Radio Program Production Grant proj-
ect. Kuar-Fm Tucson, Ariz., and WETA-
FM Washington each received $25,000
in local programing category for news
projects.

New Paar special ® The Jack Paar
Diary, which will depict the star’s en-
counters in Europe, will be on NBC-
TV, Monday, Oct. 5 (10-11 p.m.
NYT). Special, fully sponsored by
American Gas Association, through J.
Walter Thompson Co., New York, is
Jack Paar’s sixth on NBC-TV since
he gave up his regular series on the
network in 1965.

Indian special ® KTvu(Tv) San Fran-
cisco will feature special programing
on the American Indian on Aug. 24 and
25. The two-day special will feature
film presentations and panel discussions
on tribes from four areas of the coun-
try. Members of Sioux, Cheyenne and
Navajo tribes will take part in special

Hughes plans basketball

Hughes Sports Network will telecast
live 10 Saturday afternoon games from
the Big 10 and Pacific Eight collegiate
basketball conferences starting Jan. 9
and continuing through March 13.
Hughes reported that 43 stations in the
Midwest will pick up the Big 10 games
and 21 stations on the West Coast have
signed for the Pacific Eight. Advertisers
for both conferences include Pabst
Brewing Co., through Kenyon & Eck-
hardt Advertising, Chicago, and Dodge
and Chrysler cars, both through BBDO,
New York. Half of the sponsorship is
still open.

called The American Indian: Man in
Exile. Excerpts of special will be used
in regular daytime programs and prime-
time will be given to the program.

Tennis buffs ® Independent producer
Dick Feldman taped special close-up
sequences during recent US. Profes-
sional Tennis Championship match at
Brookline, Mass., for inclusion in future
world championship tennis TV special.
Lewron Television, New York, was as-
signed by Mr. Feldman to shoot
sequences and handle editing and post-
production work.

Ring that bell ® Revival of the format
of former network series Name That
Tune has begun by Tulchin Produc-

tions Ltd., New York. Tulchin sched-
uled taping on Aug. 29 of half-hour

pilot, cost of which Tulchin reportedly
will underwrite. Initially, company
sought outside backers. Firm has signed
Richard Hayes as master of ceremonies.
Tulchin said series will be offered to
stations for evening stripping, Monday
through Friday.

Away the anchor ® Correspondent John
Hart becomes anchor man on CBS
Morning News with John Hart on
CBS-TV (Mon.-Fri.,, 7-8 a.m.), effec-
tive Aug. 31, replacing Joseph Benti,
who is leaving for reassignment to a
foreign bureau. Correspondent Bernard
Kalb, most recently based in Hong
Kong, was named Washington anchor
man for the moming news program,
assuming role being relinquished by Mr.
Hart. Mr. Halb is also joining corte-
spondent Hart on CBS News's weekday
Mid-Day Report on CBS Radio, effec-
tive the first week of September. Mr.
Kalb takes over the Tuesday and Thurs-
day anchor port, replacing Mr. Benti,
also in that assignment.

French fry at Chicago ® WoN-Tv Chi-
cago has announced new 26-week series
of full hour live color musical pro-
grams, International Cafe, which if suc-
cessful in its Saturday 6 p.m. period
this new season on that station may be
offered in tape syndication. Program
features French singer Jean-Paul Vignon
as host and will include the music,
dancing and entertainment of various
countries in contemporary settings.
Series starts Sept. 26.

Satellite hopefuls seek more time

Ask FCC to delay deadline; say
further analysis is necessary

Five prospective applicants for domestic
communications satellite systems have
indicated they are working on their ap-
plications but will need several months
to complete them. However, the net-
works say they need three months just
to begin their preparations.

The statements were filed with the
FCC last-week in response to its request
earlier this month asking interested
parties t0 submit by Aug. 19 estimates
of how much time they will need to
prepare their filings (BROADCASTING,
Aug. 10).

Responses were filed by AT&T, Com-
munications Satellite Corp., Data Trans-
mission Co., Microwave Communica-
tions Inc. and Hughes Aircraft Co., in

addition to the networks.

In their joint response and comments,
ABC, CBS and NBC told the commis-
sion they need about 90 days to analyze
the results of a contracted study by Page
Communications Engineers Inc., and to
analyze proposals advanced by Western
Union and others. Western Union filed
the first—and to date only—application
for a domestic satellite system (BROAD-
CASTING, Aug. 3).

The Page report, submitted to the
networks early this month, concluded
that either a satellite system or a ter-
restrial microwave system could be con-
structed and operated for $15 million to
$30 million a year less than they are
currently paying AT&T. Payments to

AT&T this year would amount to about
$70 million, the networks estimated.

The networks asked the commission
to provide a period during which addi-
tional satellite proposals, with respect
to the time for filing applications, could
be submitted.

They added it is of “major import-
ance” that no policy determinations
blocking the institution of a specialized
systern for program transmission be
adopted by the commission on the basis
of WU s application or others that may
be filed. WU favors restricting domestic
satellite systems to common carriers.

In its response, Comsat recommended
that the commission permit applicants to
make submissions until Oct. 23, and
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Hit Your Market
Every Day

Of The Year
With One Shot
In The 1971
Broadcasting
Yearbook

The most complete and

most authoritative source

of facts about the
business of radio and

television ever published.

The 36th annual edition
of this respected
broadcast encyclopedia
—off the press, 25,000

copies strang, in January

—will contain 650
pages, index-tabbed for
instant reference.

So wide is its range of
information that the 1971
Broadcasling Yearbook
will actually combine 54
different and distinct
directories within a
single volume . . . 54
directories covering
every possible back-
ground fact needed by
people who work in the
broadcasting business.

They flnd this invaluable
sourcebook so essential
that it stays on top of

their desks, ready for
constant use. It leads
an active, useful life for
a full 12 months . . .
until the next edition
replaces it.

Your advertisement,
strategically placed in
the pages of the 1971
Broadcasting Yearbook
keeps on making multiple
impressions all year long
-—and makes them at the
very times the people
who buy are receptive

to your story.

One display in Broad-
casting Yearbook thus
gives you the impact of a
full year's campaign . . .
continuous performance,
maximum exposure . . .
at minimum cost

Final deadline is
October 1.

Reserve the best
position in the directory
section of your choice.

54 Separate
Directories In A
Single Volume!

No wonder Broadcasting
Yearbook is the most
reached-for reference
work in the whole
business of television
and radio.

Arranged according to
five major index-tabbed
groups, here's the
treasury of individual
directories you'll find in
the giant 1971 Broad-
casting Yearbook—the
one-book library of
television and radio
information.

A—The Facilities of
Television

TV Station Directory
Call Letters

Canadian TV Stations
Channels

Canadian Channels
Allocations
Experimental TV Stations
Transfers of Ownership
Newspaper Ownership
TV Applications Pending
Group Ownership
international
Broadcasting

B—The Facilities of
AM-FM Radio

AM & FM Radio
Directories
Canadian AM & FM
Stations

AM Station Call Letters
FM Commercial Call
Lelters

FM Educational Call
Lellers

AM Radio by
Frequencies
Canadian AM by
Frequency

FM, Frequencies,
Channels

Canadian FM by
Frequency

FM Assignments
Caribbean, Mexican
Stations

College Stations

C—Equipment and
Products

Product Guide
Equipment Manufaclurers
FCC Rules & Regulations
Station Application

1

Broadeasting |
1971 Yearhoo

D—Radio and TV
Program Procducers and
Distributors

Radio Program
Producers

Television Program
Producers

Television Commercial
Producers

NAB Television Code
NAB Radio Code
Talent Agents and
Managers

Radio-TV News Services
Radio Commercial
Producers

Business, Promotion
Films

Television Processing
Labs

Foreign Language
Programs

Negro Programing
C&W Stations

Major Awards &
Citations

E—Agencies, Reps,
Networks, Brokers,
Schools, Misc.

Radio & TV
Representatives
Network Executives
Regional Radio Networks
Government Agencies
Assaciations, Societies
Unions, Labor Groups
Attorneys in Radio-TV
Consulling Engineers
Schools

Farm Directors
Advertising Agencies
Major Trends, Events

Washington Headquariers

The 1971 Yearbook
includes new population,
marketing and audience
data: ARB Areas of
Dominant Influence
giving TV stations and
affiliations, county ADI
homes, ADI total homes,
men, women, children;
Markets in rank order by
ADI households; color
household data; Spot

TV Cost summary and
Spot Radio Budget
Estimator affording quick
calculations of rates for
any time class, length of
spot on frequency basis
for top 10 markets, top
50; top 100.

Plus dlmensions of
broadcasling (broadcast
time sales since 1935,
extent of broadcast
editorializing, program
analysis dala, recent
books and reference
works published).

Reserve space today.
Call your nearest
Broadcasting office:

1735 DeSales St., N.W. 20036,

(202) 638-1022

New York
444 Madison Ave. 10022,
{212) 755-0610

Chicago

360 No. Michigan Ave. 60601,

(312) 236-4115

Hollywood
1680 N. Vine St. 90028,
(213) 463-3148







Altogether now.
The best color camera is...

66The TK-44A makes very sharp pic-
tures. Reaction to a recent live ball game
was ‘It’s the finest video ever seen.99
--LeRoy Bellwood, Director of Engineering
KOGO-TV, San Diego, California
Time-Life Broadcast, Inc.
66 The camera has met with excellent re-
action from viewers and sponsors...No
question whatsoever—it beats the day-
lights out of other cameras. Sharpness
of picture, by the enhancer...means an-
other generation of quality tapes.99
—Wayne Barrington, Chief Engineer
WISN-TV, Milwaukee, Wisconsin
66...picture quality is outstanding...
Quality pictures one minute after turn
on.
-~Eugene R. Hill, Vice-President, Engineering
Kaiser Broadcasting Corp.
Oakland, California
66 Many people have remarked
how much better our pic- .
tures look. Not simply o ﬁ !
the color, but how ’ |
much sharper. It's W Il'n.: 4

a better picture 9
—C.E.Miller,

V.P.,, Engineering
Fisher's Blend Station,
Inc.
KOMO-TV, Seattle,
Washington

66 Ourfolks like the way the picture looks
and the way the camera handles...We
get requests to go on location...agencies
from out of town come to us...We are do-

ing a lot of this work.99
—Rupert Bogan, Director of Engineering

Carter Publications, Inc.
WBAP-TV, Fort Worth, Texas
66 We have been impressed with the con-
struction, the dependability and the
quality of pictures...The pictures are
great and the lack of noise in the black is
beyond belief.99
~-Vincent E. Clayfon, Director of Engineering
Bonneville International Corporation
KSL-TV, Salt Lake City, Utah
66 They have been used with as little as
25 foot candles of light...and give us
noise free color pictures...We have
worked with all other makes
and models of cameras, but
none compare to the
TK-44A.99

~Larry R. Eskridge, Chief Engineer

WTOG-TV, St. Petershurg,
Florida

Thank you, gentlemen.




Purpose:

To provide national
recognition of outstand-
ing sales promotion
efforts prepared by
Promotion Departments

in the television industry.

This sales promotion
should be designed te
promote facilities,
programming, a TV
station or market,

or the industry.

Eligibility:

Television stations and
station groups, television
representatives and
networks are eligible

to enter.

Membership in BPA is
not a prerequisite for
participation.

Entries:

Entrles must be
television sales promo-
tion created and
employed between
September 1, 1969 and
August 31, 1970. Entries
may be submitted in
any form employed...
VTR, film, slide, flip-over,
brochure or trade ad(s).

Categories:
There will be two
categories:

Category |: TV stations
in first 10 TV markets
ranked by ADI TV
Households (1969 ARB
Television Market
Analysis)
New York
Los Angeles
Chicago
Philadelphia
Boston
San Francisco
Detroit
Cleveland
Washington, D.C.
Pittsburgh
Networks
TV station groups
TV station
representatives

Category Il: TV stations
in all other TV markets

Awards:

There will be a first-place
winner for each
category. Citations will
be announced for
additional entries which
merit recognition.
winners will be
announced at the BPA
Seminar in November
1970.

BPA TV Sales Promotion Awards—1970

Judges:

Selection of the winners
will be made by a panel
of professional
representatives in/or
associated with the
televislon medium. If, in
the opinion of the
judges, the quality of the
entries Is not of

award winning caliber,
the judges can elect to
make no award.

To Enter:

Entries must be malied
and postmarked by
September 15, 1970. It Is
suggested that entries
be sent by registered or
insured mail. Entries

will be returned, collect,
if requested in writing
when entry is submitted.

Organization

Address

Material submitted:

ENTRY FORM

1970 BPA TV Sales Promotion Awards

Submitted by: (name and title)

Category Entered (circle one)

Videotape Flim or Kine

Sildes

Other

Entry form must accompany sach eniry, together with 8 $10.00 fes.
Make checks payable 10 Broedcasters Promotion Association. MAIL
TO: BPA Sales Promotion Awards, Harringlon, Righier & Parsons,
Inc., 280 Park Ave., New York, N. Y. 10017.
MARKED NOTE LATER THAN Sepiember 15, 1970.

NTRIES MUST BE POST-




the recommendation from AT&T was
that the deadline for applications should
be no earlier than Oct. 15. AT&T and
Comsat have reached a tentative plan
whereby Comsat will apply for a satel-
lite system: and AT&T will file applica-
tions with the FCC for permission to
construct ground stations. AT&T would
use the Comsat system for domestic
transmission. (BROADCASTING, July 20).

Hughes Aircraft said it is filing with
Teleprompter Corp. and/or others and
that its application would be ready by
Oct. 15.

Data Transmission Co. told the com-
mission it and other subsidiaries of the
parent company— University Comput-
ing Co,—are engaged in negotiations
with regard 10 a joint participation with
independent firms who would prepare
the application and operate the system.
The negotiations would be consum-
mated in 30 days, DTC said, but it
would need until Dec. 1 to file the
application. DTC did not identify the
parties with whom it is negotiating, but
said "they are expected 10 include,
among others, a major aerospace firm
and a communications system supplier.”

Microwave Communications said it is
reaching a final decision as to how
satellite facilities could be integrated
imto their service and whether a separate
satellite system is required for MCI
carriers to serve the public adequately.
These studies will be ready for filing
March 31, 1971, it said.

Systems help originate
live, tape color shows

Origination of live and video-tape pro-
grams in color suitable for cable-televi-
sion operators or industrial, medical and
educational applications has been facili-
tated by the introduction of three new
studto system packages by International
Video Corp., Sunnyvale, Calif.

The new "“Colorcaster” systems pro-
vide all the equipment necessary, ac-
cording to IVC President Donald F.
Eldridge. Two of the three also provide
for film and slide programing.

Installation and training of operating
personnel are provided by IVC and in-
cluded in the equipment cost. The three
systems range in price from $12,400 1o
$47,900 and, according to Mr. Eldridge,
represent a combination of elements of
custom studio systems installed by IVC
during the past few years.

Colorcaster I includes one IVC-90
color camera, an IVC-600 color video-
tape recorder, color monitor, audio sys-
tem and cable. It is the lowest priced of
the three a1 $12,400.

Colorcaster Il includes film and slide
projectors, muitiplexer, color monitor,
audio system and cabling, plus the IVC-
92 color film chain camera and IVC-

Plans Apollo 16 unit

RCA is developing an earth-controlled
space-TV system that will beam live,
color pictures from the lunar rover ve-
hicle driving over the moon's surface,
it was announced by the company last
week. An RCA spokesman said the sys-
tem under development for NASA is
scheduled for use in Apolle 16 and in
subsequent lumar exploration missions.
He said it will permit complete earth
command of a color-TV camera on the
moon.

820C color video tape recorder. Includ-
ing installation, cost of this system is
$20,700.

The Colorcaster 11 is designed to pro-
vide relatively sophisticated color pro-
ductions comparable to commercial
broadcasts. The 1VC-90 color camera,
IVC-870 video-tape recorder and color
film chain island with 1¥C-92 camera
provide the backbone for the system.
Also included is a video switcher and
special effects unit, monitors, assemble
and edit adapter for the IVC-870, audio
console cartridge and recorder, operat-
ing and remote consoles, lighting and
other items for & complete preduction
studio.

Networks seeking
circuit commitments

Television networks hope they've started
something that may get TV commit-
ments for communications satellite cir-
cuits honored on a par with message
traffic.

At a meeting two weeks ago of the
coordinating committee of carriers and
Communications Satellite Corp., plus
representatives of all the networks, NBC
submitted its complaint that it was
short-changed July 4 when the Wim-
bledon, England, tennis matches it had
ordered failed to come through earlier
in the day (except for an 1B-minute
segment) because one of the Atlantic
satellites had gone out and priority was
given to message traffic on the remain-
ing circuits, The second program later
in the day from Wimbledon was de-
livered as promised, but NBC was
charged for a double-hep circuit—from
England to the Indian Ocean satellite
to Australia to the Pacific satellite to
the West Coast of the U.S. (“crLosep
circuiT,” July 13).

The American carriers and Comsat
promised to work out a format that
would honor TV commitments, but
could not give assurances at the meeling
unti! they had conferred with their
executives, Another meeting was prom-
ised, some time this fall, at which time,
if there is agreement, the proposals will
be submitted 1o the International Tele-
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communication Satellite Consortium
which represents all the owners of com-
munication satellites,

What makes the problem complex is
that even if the U.S. carriers and Com-
sat agree to treat TV on a par with
other traffic in restoration of circuit
outages, this represents only half of the
decision makers, The other half are the
foreign telecommunications entities in
each nation that has an earth station—
and they’ve never denied they are more
interested in message traffic than in TV.

Color TV sales dip 27%
in first half of 1970

The Electronic Industries Association
reported last week that sales of domestic
and foreign color-TV sets in this coun-
try during the first six months of 1970
were down 27.2% (1o 2,146,079 units)
over the same period in 1969, with
monochrome set sales off hy 10.2%
(1o 2,965,131 units).

Total half-year sales of U.S. and for-
eign-made radios were down 6.9% (10
21,660,105 units) compared to the same
period last year, with table models the
only category showing an increase—up
66.9%.

EIA noted “sizable increases” in sales
of magnetic tape recorders and players
in the January-June period, up 26.7%
over the first six months of 1969.

TV-radio set sales by distributors to
dealers during July fought this year's
early downward trend but sill tagged
behind July 1969 totals, EIA figures
showed. Color TV set sales were off
by 20.5% and monochrome sales by
8.7%; total radio set sales were 17.1%
lower than the same month last year.

EIA’s year-to-date sales totals are as
foilows:

Televivion
. 1970 1969
Cotor 2,304,932 2,940,048
Monoghrome 2,330,408 2,703.380
Total 4,835,340 5,840,838
Radio
AM home 2.490.877 3,185,229
FM home 1,471,481 1,995,622
Auto 4,976,821 5,629,327
Total 8.925,17%  1C,TRC,178

Translators sought
for Spanish audience

A group of Spanish-language stations
has urged the FCC to permit translators
to distribute UHF programing beyond
a station’s coverage area to reach groups
of Spanish-speaking people.

In reply comments last week on the
commission’s proposal to shift trans-
lator operations from the upper to the
lower portion of the UHF spectrum, the
stations—KWEX-Tv San Antonio, Tex,;
KMEX-Tv Los Angeles, and wxTv{Tv)
Patersen, N.J.—supported the measure
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and suggested that translators could be
used separately or in combination with
satellite stations “to reach concentrated
pockets of Spanish-speaking viewers”
who are not now able to receive foreign-
language programing.

The stations had pointed out in com-
ments last month that “standing alone,
such minority populations may not rep-
resent a sufficient number . . . to sup-
port a regular television station” and
translators provided a “realistic answer”
to providing needed program service to
minority groups.” They said CATV
would not be an “effective alternative”
because the charges would be directed
to those least able to pay.

The stations acknowledged in their
reply comments that “at certain dis-
tances degradation in signal quality
occurs through use of intermediate

translators or translator relays,” but
said that unattended 1 kw satellites
could overcome this problem and serve
as further translator distribution points.
Illustrating the benefits of such a sys-
tem, they said that using a combination
of translators and a satellite, KWEX-TV
could reach about 100,000 Spanish-
speaking people in and around Corpus
Christi, Tex.

NAB, Rust ask
new tower rules

Two comments filed last week at the
FCC seek changes in a proposed com-
mission rule to increase from 40 to
100 feet the maximum width of painted
bands on antenna towers.

In comments on the proposal, the
National Association of Broadcasters

‘Minicomputer’ helps
control studio light

CBS-TV reported last week that it
has developed a computerized-memory
kightingcontrol system for television
studios. The system, said by CBS to be
the first of its kind to make use of a
standard “minicomputer,” is in use for
shows prepared for broadcast during
the 1970-71 season.

A small compwuter memorizes the
patterns of lighting required through
the course of a show and displays all
the information on a conventional TV

monitor. The operator gives instructions
to the computer through the screen on
the television monitor with the aid of
a small pencil-like device called a “light
pen.” (see photo) This activates the
lights through the computer as quickly
as the pace of the show requires. Re-
sult: a speeding up of lighting effects
and an elimination of the huge expanse
of control levers that are common on
manual pre-set lighting controls.

Adrian Ettlinger, a staff consultant to
the network’s engineering and develop-
ing department, developed the new con-
trol system.

and group owner Rust Communications
Corp. asked the FCC to delete the pro-
posed mandatory seven-year conversion
period and specify that existing struc-
tures must comply with the rule at the
time of next repainting.

The FCC proposal was based on
tests conducted by the Federal Aviation
Administration.

The current commission rules require
that antennas be painted with alternate
bands of orange and white one and a
half to 40 feet wide and that the bands
equal about one-seventh of the total
antenna height.

NAB also suggested that action on
the proposal be deferred until “a total
solution can be effected” to increase
tower visibility. Pointing to studies
made for the FAA recommending the
use of black and white bands, NAB
said the commission’s proposal would be
an “interim and inconclusive measure”
that may result in complete repainting
of all antennas in the foreseeable future.
It said the question needs “much re-
search and investigation.”

Rust Communications stated that
while seven years may be a reasonable
average life for tower painting, some
situations require shorter or longer inter-
vals due to variables such as weather
and paint quality. It added that two
coats of white paint would be needed to
cover orange, resulting in additional
costs, especially for stations with mul-
tiple-tower arrays.

Rust also pointed out that the FAA
has not suggested any deadline period
for stations or other structures such as
smokestacks. It would be *“‘unreasonable
and discriminatory” to impose a dead-
line applying only to commission I-
censees, Rust concluded.

Telemation forms subsidiary

Telemation Inc., Salt Lake City-
based television equipment mraker, has
acquired the facilities and personnel
of Audio-Video Industries Inc. to form
a new subsidiary, Telemation East Inc.,
with offices in Washington, Cambridge,
Mass. and Norfolk, Conn. District man-
ager of the new firm is Joseph S. Bot-
tali.

8mm for cable

Riker Corp., Clark, N.J., has developed
professional quality 8mm film chain,
with TV shutter and synchronous mo-
tor, for CATV use. Chain handles both
Super-8 and standard 8mm films, trans-
lating them into video and audio signals.
Model 709, selling to cable operators
for $795, is complemented by model
710 Uniplex ($250) and model 177
solid state, l-inch vidicon camera
($995). Model 711 system—including
ail three units—sell for $1950.
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| mg‘lgen
Revalfing

IT'S OFF WITH THE BRA AND ON WITH THE FIGHT FOR
EQUAL RIGHTS!

WHAT DO WOMEN REALLY WANT??

National General Television has captured the essence of the
women's lib movement in a graphic humorous hour film special.
Hosted by that most articulate gentleman — Ralph Story,
Filmed on location in Califomia and New York.

SOLD:

MARKET STATION REP, MARKET STATION REP.
New York WNEW Metro. Baltimore WJZ TYAR
Los Angeles KTTV Metro. Atlanta WSB  TeleRep
Philadelphia WTAF H.R.P. Cincinnati WXIX Petry
Boston WBZ TVAR Buffalo WGR Katz
San Francisco KTVU  TeleRep Kansas City KMBC Metro.
Detroit WJIMY T.B.A. Providence WTEV H.R.
Cleveland WUAB Petry Denver KBTV  P.G.W.
Washington, D.C. WTIG Metro. Charlette, N.C. WSOC  TeleRep
Pittsburgh WHC  TeleRep Dayton, Ohio WHIQO  TeleRep

St. Louis KPLR Metro. Little Rock KARK Blair
Minneapolis wWCCO P.G.W. Omoha KMTY Petry
Chattancoga WDEF Blair

Secure an option on other contemporary “specials’
including "THE NUDITY THING," "THE FOUN-
TAIN OF GROOVY" and "THE WEIRD
WORLD OF WEIRD" when you purchase
"WOMEN ARE REVOLTING".

TELEVISION PRODUCTIONS, [NC.
A National General Company

c NATIONAL GENERAL

{212) 752-0300 * 600 Madison Avenue, New York, NY 10022
{213) 937-4100 » 1 Carthay Ploza, Los Angeles, CA 90054



Prometion

MGM merchandising arm
handling pro basketball

MGM Merchandising Corp., a subsid-
iary of MGM Inc., has signed separate
contracts with the American Basketball
Association and its players’ association,
covering their merchandising activities.

Under the contracts, MGM will
handle all merchandising rights in areas
such as motion pictures and television,
apart from game coverage, and indus-
tries including foods, sporting goods,
toys, games, soft drinks, clothing, books,
special films, and franchising. David J.

Jacobson, president of MGM Merchan-
dising Corp., said that in television and
motion pictures, it is conceivable that
training films on basketball could be
produced.

Promotion tips:

Sesame Street hits the road ® Characters
from Sesame Street children’s show have
scheduled two-week road show in inner
cities of 13 of nation's major metropoli-
tan areas. Such stars as Gordon, Susan
and Big Bird will put on 30-minute stage
presentations to preview series’ second
TV season that opens on Nov. 9. Cities

to be visited are San Francisco, Los
Angeles, Chicago, Detroit, Cleveland,
New Orleans, Atlanta, Washington, Bal-
timore, Philadelphia, Boston, New York
and Jackson, Miss.

PR educationals ® The Word Is Out,
Radio Is In is title of new public rela-
tions workbook on the medium pre-
pared for colleges across the U.S. by
Steve R. Smimoff, director, special com-
munications, Wisconsin State Univer-
sity, Oshkosh, Wis. 54901. Mr. Smirnoff
tells schools how to prepare public serv-
ice and news program materials useful
to broadcasters.

Focuslifinance -

Earnings nearly doubled
in 6 months, Cowles says

Cowles Communications Inc.,, New
York-based multiple-station owner and
publisher, nearly doubled net income and

Advertisement

We’'ll share

your exposure
to Broadcasters
Liability

losses

You probably know how much you
could afford to pay if you lost a
suit for libel, slander, piracy,
invasion of privacy or copyright
violation. Here’s how to handle a
bigger judgment: insure the
excess with Employers. We have
the experience and the personnel
to help you set up a program and
to assist in time of trouble. Write
for details. Our nearest office will
contact you at once.

Employers Reinsurance Corp.,
21 West 10th, Kansas City,
Missouri 64105. Other U. S.
offices: New York, San
Francisco, Chicago, Atlanta.

per-share earnings in the first half of
1970 (BroADCASTING, Aug. 17). Com-
pany credited the substantial increase in
consolidated net income of more than
$1.2 million to extraordinary credits
such as the gain on the sale of the Star
Publishing Corp. (San Juan Star in
Puerto Rico) to Scripps-Howard for
$9.75 million, and sale of stock in Tele-
vision Communications Corp. last Janu-
ary providing $709,000 after provision
for taxes.

The company said it had a net loss
of $1,152,000, before extraordinary
credits of $3,909,000 resulting mainly
from the sale of the San Juan paper
and leaving a net income of more than
$2.7 million. In the comparable period
of 1969, the extraordinary credit was
$859,000. Reduced advertiser budgets
during the current economic slowdown
were cited as responsible for the loss,
before extraordinary credits.

For the first half of 1970 ended June
30:

1970 1969

Earmned per share s 069 $ 0.37
Revenues 78,020,000 85.234.000
Net income 2,757.000 1.481,000
Shares outstanding 3,988,587 3,968,587

Commerce expects drop
in '70 TV profits

According to industry projections re-
leased last week by the Department of
Commerce, television broadcasting this
year will enjoy a three percent gain in
revenues over 1969. Profits, however,
will decline because of increased costs,
with 1970 pre-tax income falling from
1969’s high of $553.6 million to a level
near $450 million.

The forecasts are contained in “The
Economy at Midyear 1970,” a publi-
cation of Commerce's Business and

Defense Services Administration. Data
on the communications industries was
compiled by the communication and
electronics division.

Television revenues next year, Com-
merce predicted, may reach $3,180 mil-
lion (net time sales plus talent, pro-
gram and other revenues), making 1971
the first $3 billion year for the industry.
But costs—which Commerce estimated.
would rise 9% next year—will put 1971
pre-tax income at around $540 million.

Because of the loss of cigarette spot
business next January and the potential
impact of prime-time programing re-
strictions on the networks next year,
Commerce said the industry would have
to generate more than $500 million in
new business in 1971 to reach the pro-
jected $3,180 million level of revenues.

“Advertising budgets are under close
scrutiny, and competition for the ad-
vertising dollar is unusually keen,”
Commerce noted,

The FCC released its compilation of
television’s 1969 financial showing last
month (BROADCASTING, July 27).

Memorex income up 26%

Memorex Corp., Santa Clara, Calif.,
manufacturers of magnetic tape prod-
ucts reported a 26% increasc in net
income and a 34% rise in sales for
the six-month period ended June 30,
compared to last year. The company
did not release figures for the second
quarter, however, comparisons between
first-quarter and six-month statistics
show a five cents per share increase in
second-quarter earnings over the previ-

ous year.
For the six months ended June 30:
1970 1969
Earned per share 3 1.04 0,83
Revenues 47,704,000 35,703,000
Net income 3,884,000 3,073,000
Shares outsianding 3,733,000 3,686,000
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Company reports:

Columbia Cable Systems Inc., Westport.
Conn.. gruup CATV operator. reported
i reased revenues and net income for
the nine months ended June 30:

1970 1969
Earned cer share S 027 § 0.04
Rever .es 2.472.000 2.171.000
Net incéme 164.000 33.000
Avad:aje sha'es
oulsiaading 945,193 874.128
Nole. 13y liguies restated 1o sellect results of

acquired c.ripanies on basis of pooling of inter-
¢sts, 1969 nel wmcome hgures are after non-cash,
noui-recuinng charge cf $157.000 or $0.18 per
shaie. (o: wute oft of Florida and Ballinger. Tex..
plants. rebudda.g of wnicn 18 con.pieted,

Combined Communications Corp.,
Phocnix-based group broadcuster. re-
poried a 30.7% invrease in net income
for the six months ended June 30:

1970 1969
Earned ¢or share $ 024 § 0.24
Gruss e 10.973.273  8.228.349
Net nweme 473.548 362.415
Shares utstamdiag 1.944.794 1,538,164

Doremus & Co., New York-based ad-
vertising and public relations agency. re-
ported a 31% decrcase in nct income
for the three months ended June 30.
and a 2.8% decrease in net income for
the first six months of 1970.

Lhe company also declared a regular
yuarterly dividend of 8 vents per share
on colniaon stock uwied by sharehold-
ers of record July 31.

For the six months ended June 30:

1970 1969
Earned per shaie S 048 § 0.49
Gie38 billsg,s 22 199.000 22.073.000
Net incore 206.000 212.000

Noles: 1963 figures sestated fu (elloCt acGuisilion
ol 20 muaty Adverusing Inc  as 4 puuhng of in-
tarests, &3 <a-gdi-sha‘e h3.'es based wi 430.513
average L1 wer o shares o.tstanding.

LaRoche, McCafirey and McCall Inc.,
New  York., reported almost  doubled
calnngs per share from 2y cents to 57
cents fuor the first half of 1970.

For the six months ended June 30:

1970 1969
Earned pe&s share S 05 § 029
~at ~geme ™I 178.000
Billings 126.409.000 21.076.000

MCA Inc., Universal City. Calif.. parent
corpotation of Universal Studivs. re-
parted revenue increases but declines in
net mcome for the six month period
ended June 30. Second yuarter statistics
also reflect higher sales but lower in-
con tread.
For the six months ended June 30:

1470 1968
£s'ned per share H 078 § 1.02
AL e..2s 133.419.000 129.,834.000
Nal acomre 6.342.000 8,145,000
Shares Jvii.anding 8.174.263 7.981.876

National General Corp., Los Angeles-
based diversified firm with major leisure-
tinwe interests, reported about a $2 mil-

dRCADCASIING. Auy. 24, |90

lion decline in operating income for the
six-month period ended June 30, com-
pared with last year. The company also
shows a $3235,000 decline in net income
for the same period. Revenues were up
necarly 14% for the six month period.
For the six months ended June 30:

970 1969
Eained per share s 133 $ 1.43
Revenues 256,372,000 224,167.000
Net income 6.860.000 7.185.000
Shares outstending 5.154.000 5.040.000

Nota: 1996 ligures restated lo account lor acquisi-
tion o! Wygod., Weis. Florin Inc. as pooling of in-
terests. Extraordinary items amounted to $1,364.000
or 26 cenls per share in 1970,

Ogilvy & Mather International Inc.,
New York, reported an increase in net
income and in billings for the first six
months ended June 30:

1970 1969
Earned p8r share M .14 § 1.05
Blllings 122.950.834 111,343,444
Fees and commissions 19.677.819 16.989.839
Nel income 1.249.740 1.184.478

Rahall Communications Corp., St. Pe-
tersburg, Fla, group station owner. re-
ported an increase in gross revenues of
55% and an increase of 37% in net in-
come for the six months ended June 30:

1970 1969

Earned per share H 029 § 0.26
Gross revenues 4.080.792 2.625.017
Broadcasting revenues 2,184.075 2.005.233
Net income 298,694 252,909
Average shaies

outstanding 1.025.287 847.089
Note: 1969 net Income includes extraordinary

credt ol $35.000 or 4 Cenls per share.

Tele-Communications Inc., Denver-based
multiple CATV and microwave systems
operator, reported a 43% increase in
revenues, a 32% increase in CATYV rev-
enues and a Y8% increase in microwave
revenues for the first half of 1970.

Bob Mugness. president. also reported
TCY's entry into TV network trunking
service with an NBC feed from Denver
to Salt Lake City, already completed.

1970 1969
Earned per share H 0068 § 0.02
Total revenues 3702412 2,591,934
CATV revenues 2.858.005 2.164.808
Microwave revenues 844,407 427.129
Net income 151,773 38,015
CATV subscribers 87.850 69,363
Shares oulstanding 2.735830 2.251.980

Notes: Figures based on average shares outstand-
ing! 2.656.641 in 1970 and 2.108.068 in 1969,
Microwave revenues do nol include intercompany
microwave charges of $375.928 in 1970 and $290.-
178 in 1969.

Vikoa Inc., cable television systems op-
erator, manufacturer of equipment for
CATV and producer-distributor of TV
programing. reported last week an in-
crease in sales and a net loss for the first
six months of 1970,

Theodore Baum, president, said the
decrease in earnings was attributable to
softness in the economy, high copper
and labor costs as related to selling
prices, continuing restrictions on CATV
construction and an estimated loss on a
transaction with San Jose Cable Co.
amounting to $325,000.

For the six months ended June 30:

1970 1969
Earned per share [ 007 § 0.40
Gross revenues 12.863.000  12.702,000
CATY revenues 1.214.000 793.000
Average shares
Net income (157.000) 749,000
outstanding 2.316.000 1.888.000

Ampex quarter income drops

Ampex Corp., Redwood City, Calif.
broadcast equipment manufacturer, re-
ported a sharp decline in earnings for
the first quarter of its fiscal year. The
reduction was attributed to the de-
pressed economic climate which low-
ered orders and to start-up expenses
associated with several new product
lines to be introduced this year. William
E. Roberts, president, noted that pro-
duction would reach its peak at the
end of the second quarter and would
generate improved sales and earnings in
the [ast half of the year.

and an application filed with the FCC 1970 1969
for a similar CBS feed. Earned per share L] 005 $ 0.29
A Revenues 64.528.000 68,558,000
For the six months ended June 30: Net Income 519,000  3,093.000
Ropid-Q
ape-~
Gafrtfmdgw
- Equipment It

>

=7

u Exceeds all NAB standards

= Stereo or monaural

[

L Automatic’fast-fomard rapid cue
— minimizes wait between messages

8 Full logic switching — without relays

VISUAL ELECTRONICS CORPORATION
358 W. 40th 5L, New York, N. Y. 10018 8 (212) 736-5840

® Latest integrated circuitry —
most compact recorder- -
reproducer available L

® Proven servo-controiled drive
~  ® Desk-top or rack-mount  *' -
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The Broadcasting stock index

A weekly summary of market activity in the shares of 103 companies

associated with broadcasting.

Approx.  Tolal Market
Shares Capltaii-
Stock Ex- Closing Closing Closging 1870 Out 2ation
symbol change Avugusl 20 Avgust 13 August 8 High Low {000) {000)
Aasfg. deasting ABC N 23, 2% 23% 39Y 19% 7.073 162,679
AS| Communications [s] 2% 2. Y. 7 2% 1.789 4.920
Capltal Cities ccB N 22Y, 2% 3% 38% 19% 6.061 141 646
[of: 1] cBs N 24% 25% 26% 49% 4% 26,512 729,080
Corlinthlan CRB N 25Ys 24 26Ya K 19% 3,384 93,466
Cox COX N 13% 13% 13% 24% 10Ye 5,789 77,299
Gross Telecasting GGa A 8% % -1 17% 9% 803 8,632
Matromedia MET N 13V, 12¥% 14% 2% Y. 5.733 62.333
Pacific & Southern o 9% L3 " 23 % 1,636 13.806
Rahali Communications [+] 5% 6 6 16% [} 1,040 6,240
Reaves Telecom RBT A % % % 15% 2 2,288 PR ]
Scripps-Howard o 1% 12% 16% 24 15% 2.589 45,308
Sonderling sDB A 16¥% 16% 1% 34% 10% 931 18.581
Starr Broadcasting $8G M 9 8% 9 16 % 461 4,610
Taft TFB N 18% 17% 19% 29% 13% 3. 712 7.238
Total 69,881 $ 1,403,227
Broadcasting with other major interesis
Aveo AV N % 9% 10% 25V, (1 11.469 117,557
Bartell Madis BmMe A 5% 5% S¥% 14 kR 2,254 11.540
Boston Herald-Travelesr o 2% 2% 27% 43 25 574 15.498
Chris-Craft CCN N 5% 5% 5% 1% % 3,660 20,130
Combined Communications ] ] 8% 6 16% 6 1,938 12,113
Cowies Communicetions CwL N k3.3 % kEA 10% % 3,969 14,368
Fuqua FOA N Ve 14 9 KIED) 9 6.190 57,258
Ganneft acr N 21¥. 22V 23 29% 18% 7,117 163,791
General Tire ay N 16% 15% 18% 20% 12¥. 16,434 17.987
Gray Communications (o] 4 4 4 % 4 475 1,900
Lamb Communications o 2 2% 2% 6 2 2,850 7.2868
Les Enterprises LNT A 12% 12Ye 14% 20% 12 1,957 27.833
Liberty Corp. Lc N 15% 15 15% 2% 13 6,744 101,160
LIN o % 4 3% 1" W 2,244 12.903
Maredith Corp. MDP N 19% 20 19% 4% 18 2,779 55.560
Outlet Co. oty N 12%, 12 10% 17% 10 1.342 14,427
Plough Inc. PLO N 58% 59 80% 85 55 6.860 455.600
Post Corp. o] 9 9 1 17% 8 713 6.774
Ridder Publications (] 12% 13 13% 22 )73 6,217 84.676
Rollins ROL N 25 24% 25% 40% 19% 8,034 206.876
Rust Craft RUS A 19 19% 19 RY% 18% 1,158 21,731
Storer 1:14 N 18% 17% 18 0% 14 4,223 69.660
Time Inc. TL N 33N 2Y, v, 43% 25% 7,257 261,232
Trans-Nationai Comm. ] Y% % Y % Y 1,000 870
Turner Communications o 2% k] 3 8Y, 2% 1,328 3.984
Wometco WOM N 17% 17% 18% 20% 13% 5.817 102,496
Totel 116,434 $ 2,185,272
CATV
Ameco ACO A 4Ys 4 4 16 4% 1,200 6.300
American TV & Comm, [+) 10% 12% 12% 22V 10% 1,775 21,744
Cablecom-General CCG A 8% % 9% 23% 7% 1,605 16,243
Csble information Systems (o] 2% 2y 3 3 Y p55 2.885
Citizens Finance Corp. CPN A 10 1" 1% 1% 12 594 10,308
Columbla Cable [o] 7 v 7% 15% 6% 800 6.750
Communications Proparties o 6% 8% 6% 10% 6 644 4,188
Cox Cable Communications o 12% 12 13% 24 12 3,550 48,813
Cypress Communications o 6 ™™ ™ 17% 6 1,887 14.624
Entron ENT A 3 3 3% 8% 2% 1,320 3,960
Genera! instrumant Corp. GAL N 12% 13 14Y 30% 1% 6,250 93,750
H & B American HBA A 16% 16 18% 30% 12% 5.283 97,736
Sterling Communications o] (33 5 5 Ve 3 1,100 4,950
Tela-Communications o 9 8 9 20%. 9 2,704 25.688
Telsprompter ™ A 54% 56% 64 133% 48 1,161 4433
Television Communications [+] 6 6 6% 18¥, 5% 2,816 17.600
Vikoa VIK A 6% 6% 8% 2 6% 2,228 17.824
Totsl 38,372 § 397,774

Stock trading
by insiders

The Securities and Exchange Commis-
sion has reported the following stock
transactions of officers and directors and
of other stockholders owning more
than 10% of broadcasting or allied com-
panies in its Official Summary for June
(all common stock unless otherwise in-
dicated) :

B Adams-Russell Inc. (CATV)—C. J. Adams sold
5,000 shares, vinzﬁohim a total of 39,260, and his
wife a total of 11,200,

=”ABC—E. H. Erlick sold 5,500 shares, leaving

B American TV & Communications Corp—D. H,
Diurick bought 2,000 shares, totaling 10,000,

B Ampex Corp.—E. P. Larmer bought 100 shares,
ttaling 100. A. M. Popiatoff bought 300 shares,
giving him a 1otal of 2,095. A. E. Ponting bought
500 shares, totaling 1.000. R. J. Weismann bought
400 shares, totaling 3,400. A. M. Adams bought
$38,000 worth of 5%4% convertible debentures,
giving him a total of $38,000 worth of such stock.

B Burnup & Sims (CATV)—C. W. Cox through
rading account bought 12,200 shsres, and sold
12.008 shares, leaving 100. M. L. Plcper bought
1.000 shares in private purchase, totaling 2,737.
T. R. Pledger bought 3,500 shares, giving him a
total of 6,000. R. V. Sims sold 8,875 shares in a
private transaction. leaving 209.062 personally and
42,975 as trustee.

B Cablecom General Inc.—J, B, Poor bought
$65,000 worth of 6% % converlible debentures,
totaling $635,000. W. L. Westerman, as executive,

bought $10,000 worth of such stock, totalin;
$10.000. sing

B Capital Citjes Broadcasting Corp.—J. B. Fair-
child sold 300 shares personally and 1,500 shares
as custodian, leaving 12,686 personally and 2,500
as custodian.

B Chris-Craft Industries—A. G. Erpf sold $50,-
000 worth of 6% convertible debentures, leaving
none. H. J. Siegel bought 500 convertible pre-
ferred stock shares, totaling 155,560; ss custodian
Mr. Siegel bought 800 shares of convertible pre-
ferred stock, totaling 3,194.

B CBS—C. C. Brown bought 100 shares, giving
him a total of 522.

B Columbia Pictures Industries—M. N. Felsinger
bought 400 shares, totaling 400,

B Comsat—L. C. Meyer bought 100 shares, total-
ing 130 indlvidually and 20 as cusodian. J, J
McTernan Jr. bought 100 shures, totaling 100.

B Conrac Corp.—Dwight Whhing bought 1,000
shares, tofaling 3,830 individually and 1,200 io
trust.
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Approx. Tota! Market
Sheres Capitati-
Stock Ex- Closing Closing Closing 1970 Out zetion
symbol change Auvgust 20 August 13 August & High Low {000) {000)
Programing
Columbia Pictures cPS N 8% 9% 9% 3% 8%, 5.942 60.133
Disney oIS N 4 92% 100% 158 2% 5133 549.231
Filmways FWY A 6% 6% 7 18% 6Ya 1.700 11.679
Four Star (nternatlonal o] 2 1% 2% 4 1% €68 1.685
Gult & Western GwW N 12% 1% 12% 20%, 9% 15.362 183.888
Kinney National KNS N 22V 21% 24Y, k) 21 9.087 226.675
MCA MCA N 13% 13% 13% 5Y. 1% 8.195 114.730
MGM MGM N 13% 12% 14Ys 2% 12% 5.843 92.027
Music Makers Group [»} 2% 3 3 9 2% 589 1.914
Natlonal General NGC N 13% 12% 14% 20Y 9 4910 70.556
Transamaerica TA N 1% 12% 13% 26% 11% 63,630 859,005
20th Century-Fox TF N T¥ 7% 8vs 20% 8 2.582 67.383
Walter Reade Organization 0 2% 3 ki 13% 2% 2.312 7.514
Wrather Corp. wCco A 5% 5% 8% 10¥, 4% 2.211 14.637
Total 134,122 $ 2,271,017
Service
John Blalr BJ N 1Y% 12Ya 13 23% 10V 2,605 34,178
Comasat cQ N % )] I™H 57% 25 10,000 395.000
Creative Managemant 0 B8Ya v ™ 14% 4% 1.075 8,600
Ooyle Dane Barnbach 0 14Ye 14Ys 14Ye 24% 14 1,924 26,455
Foots. Cone & Belding FCB N % ki 8 12% v 2,167 18,680
Grey Advertising [+] Ve 7Y 7% 13% 6Ye 1.207 9.354
LaRoche. McCaliray & McCall 0 k] Ve 10 17 9 585 6.143
Movielab MOV A 2% 2% 2Vs TV 2 1,407 2.983
MPQ Videotronics MPO A 5% 5% 8 a% % 558 3.827
Nialsen 0 32Ys 30% 2% 42 26% 5,299 182.818
Oglivy & Mather 0 168% 16Ys 17% 229, 15 1,008 20.002
PKL Co. PKL A 3% 3% 2% 12% 2% T40 1.938
J. Waiter Thompson JWT N 2% 22% 23Y. 36 QY 2,773 69.325
Wells. Rich, Greane WRG A 5% 5% 6 8Ys S 1.581 10.671
Total 33,017 $ 789,773
Manufacturing
Admiral ADL N % 6% 8% 14% B% 5.158 38.685
Ampax APX N 14% 13% 14% 48%: 13% 10.846 168,307
CCA Electronics (¢} 2% 1% 1% s 1% 800 1.800
Collins Radio CR1 N 1% 10, 11Ye 37V 9 2,968 34.408
Comouter Equipment CEC A 4 3% 3% 12% 3% 2.408 10,514
Conrac CAX N 11% 12 12% 32Ve 1 1,254 15.048
General Electrlc GE N 76% 3% 5% ™ 60Y 90,884 7.008.974
Harris-Intertypa HI N 44 41Ye 42% 75 BYe 8,357 266.994
Magnovox MAG N 29% 28%2 29 38% 22Y 16.401 508,431
M MMM N 8% 9% 0% 114% ral 58.058 4,526,684
Motarola MOT N 39% a» 39% ATH 3 13.334 531.827
RCA RCA N 23% 2%, 2% uU% 18% 66.926 1,564.080
Res#ves Indusiries RSC A 2¥, 2% 5% 5Ye 2% 3,446 10,338
Telemation [o] 9% 0¥, 10 24 9 1,080 10,530
Visual Electronics VIS A t t t 10% 1 1,357 2.198
Westinghouse wx N 64 63% 66% B9% s3v. 39,685 2,619.210
Zenith Radlo ZE N 2% 31% 3MVe 379 2% 18,020 587,147
Total 337,980 $17,903,035
Grand total 727,788 $25,038,348
Stendard & Poor Industrial Average 85.00 01.78 84.51
N-New York Exchange Shares owutstanding and capitalization as of Aug. 3.
A-American Stock Exchange Over-ihe-counter bid prices supplied by Merrill Lynch,
M-Midwest Stock Exchange Pierce. Fenner & Smith Inc.. Washington.
0O-Over-the-counter (bid price shown) t Trading suspended July 16 by American Stock Exchange.
8 Cowles Communications—C, B. Brakefield Nicholson bought 2,500 ghares. Nelsop Straw-  shares, leaving 11,300,
bought 1,000 sha totaling 4,000. C. S. Hanson  bridge bought 3,000 shares, totaling 68,066; his

sold 4,350 Shares, lcaving 7,650,

® Cox Broadcasting Corp.—M. S. Kievman bought
300 shares, totaling 500. R. D. Rice bought 200
shares Individually and 100 sharcs 38 custodian
totaling 328 individually and J00 as custodian.

@ Creative Management Associates Inc—L. M.
Rosenthal, through trading account, bought 23,850
shares and sold 975 shares, leaving 38,869,

a Cypress Communications—T. W, Kolle Jr.
through partnership bought 1,060 shares and sold
910 ghares, leaving 725.

8 Downe Communications—Eric M. Javits sold
32,500 shares, lcaving 57,500.

@ Filmways Inc.—John R, Schoemer bought 450
thares. totaling 858.

@ Fuqua Industries Inc—Robert H. Brethen
bought 1.000 shares, totaling 1,000. R, S. Divine
sold 2,601 shares, leaving 459; Mr. Divine sold
127 warrants, leaving 23, Gerrard N, Letourneau
bought 1,000 shares, totaling 1,001. Eddy G.

wife and son sold 1.111 shares, leaving none.
Mr. Strawbridge bought 2,000 warrants, totaling
$.200; his wife and son sold 55 warrants, leaving
none. Hiram M, Nowlan Jr. bought 1,000 war-
rants. totaling 1.000.

® Gannett Inc.—Paul Miller 30ld 600 shares, leav-
ing 62,343,

@ General Electric Co.—R. H. Beaton sold 107
shares. leaving 1,664. J. T. Coe, through incentive
plan, acquired 152 shares, totaling 1.098. L. I.
Wood sold 1,000 shares, leaving 1,677,

® General Instrument—F. C. Rummel bought
$10,000 worth of 4Va% convertible debentures,
tetaling $10,000.

® Genersl Tire & Rubber Co.—T. E. Pittenger
bought 500 shares, totaling 1,095.

® Grass Valley Group Inc.—W. T. Bacon Jr.
sold 900 shares, leaving 1,600; his family owns
1.300 shares.

® Grey Advertising—R. L. Humphreys sold 1,200

B Gulif & Western Industries—R. T. Abbott Jr,
sold 300 shares. leaving 2,100, Mr. Abbott sold
100 warrants, leaving 11,450. C. G, Bluhdora
bought 16,024 sheres, giving him a total of 409,
000; Mr. Bluhdorn sold 2.000 warrants, leaving
67,500. Through corporation Mr. Bluhdorn owns
472,892 shares. Mrs, F. S. Levien bought 7,000
shares. totaling 220.000. G. A. Smathers bought
$00 shares. totaling 600,

8 Kaufman and Broad Ine, (CATV)—Louls Berko-
witz bought 9.750 shares. totaling 9,783, B. J, Fen-
more bought 9.750 thares, totaling 11,250, R, W,
Fish bought 9,750 shares, giving him a total of
9,750, E, S. Rosenfeld bought 1,350 shares. totsl-
ing 49,914; with his wife they bought 8,100 shares,
totaling 8,100. W. J. Schworer Jr. bought 9,750
shares, totaling 9.750. E, B, Stulberg bought 11,362
shares, totaling 29.034, Keystone Custodian Fund
Serics S-4 dispensed of 86,100 warrants, leaving
108,900 warrants.

@ Kinney National Service—S. L. Lewis bought
10,000 shares, totaling 10,000; his wife bought
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5 000 ahares, tolalmg 5,000; his son bought 2,000
shares, 10ealing 2 Morton Rosenthal, his wife
and brother ¢ trustees sold 1,000 shares, lcaving
95,620; his adult children sold 100 shares. leaving
3,120, his wife sold 203 shares, leaving 100,

@ Lee Eoterprises loc.—W. J. Rothschild bought

400 shares, totaling 17004. R. P. Galligan, in
oint icoancy, bought 300 shares, 1olaling 723,
rs. C. D. Watcrman Jr. bought 100 shares, total-

ing $00.

® Magnavox Co—C. H. Ferell sold 2,000 shares,

leaving 9,400. J. W. Schrey bought.4,100 shares,

leaving 16,013

8 Memorex Corp.—P. C. Hale's child sold 200
shares, leaving 1,900; Mr. Hale &3 trustee sold
400 shares lcaving 3,800 Gordon MacReth bought
2,438 shates, 1otaling 10,450, L. M. Wilson bought
739 shares, gving him a total of 2,339,

@ MCA lpc.-- Edd Henry bought 300 shares, total
ing 22,565. C. B. Thoroton bought 400 shares,
mving mm a total of 1,075.

@ Meredith Corp.—C. W, Aurand bought 100
shares, totaling 200

8 MGM-C. L. Killion sold 1,500 shares, lcaving
19,100. Benjamin  Mcloiker sold 1,000 shares,
Jeaving 17,013

® Mcicomedia Inc ~A. Y. Birsh bought 1,000
sharcs, totaling 2,022, George Etkin bought 300
shares, giviog him a total of 2,499 M. L. Mc-
Kenina bought 100 sharcs, 1otaling 600. Mrs. A, L
Schwartz bought 200 shares, mmmgdsoo 1. B
Sias sold 500 shares, lecaving 20

Weber bought 200 shares, totaling 200

® Motorola Inc.—J. F. Mitchell sold 500 shares,
leaving 518

@ National General Corp —William F. Newcomb
sold $.288 shares, leaving 8,000 M. C. Kicin sold
750 warrants, leaving none.

@ A. C. Niclsen Co.~J. R. Etickson sold 100
shares, leaving 50. H £ Nickelson sold 100 sharces,
leaving 3,181. M. E. Goodin sold 2,500 shares of
ciass B common, leaving 17,500,

8 PKlL. Co.'s—W. A Murphy sol¢ 1200 shares,
leaving 1,400 Frederic Papert bought 100 shares,
giving him a total of 55,196, Peggy Prag sold 500
shares, leaving 2,500,

8 Pacific & Southern Broadcasting Ioc.  Hey
wood Fox, through Fox Wells & Rogers, soid
2,000 shares, leaving 317,396 held through that
company. J. O. Glibert bought 285 shares, rotal-
ing 10,770.

@ Plough Inc—W. E. Bush bought 120 shares,
!malinz 90G. J. C. Dillion s0ld 2,100 shares, leav-
ing 10,510, Cooper Turner bought 100 shares
lma!ins 500,

R RCA Corp —D. L. Mills sold 6,500 shares, leav-
ing 8,976,

@ Reeves Telecom Corp—FE. L. Glockner sold
500 shares, laving 94,802. G. H. Walker Jr.,
through G. H. Walker & Co., sold 100 shares,
ieaving 1,000 held through hat company.

® Republic Corp —-R. F. Schmid bought 2,000
shares, totaling 4,230. R. H. Wessler bought 1,000
shares, tolaling 3,000

lRolllns Inc --R. R. Rollins,
bought 200 sheres, lolaling 48,400 hel
rrust.

@ Signal Co.s-L. A. Green, through trust for
Chlld sold 2, 972 shares, Iuvnng 31,334 individually
and none in 1rust.

® Sonderling Brnadcamr&o—l\ H. Becxer sold
1,000 ghares, leaving 6 Egmont Sondectiog
sold 2,100 shares, leaving 219,280,

® Sterling . Communications - Salvatore
ding bought 300 shares, tolahng 300.

@ Storer Broadcasting—{irady Edney sold 3,373
shares, leaving none. Bill Michaels bought 3,900
shares, totaling 30,006, J. P. Siorer sold 1,000
shares leaving 24,250 individually and held by
wzlfcboF. W. Sullivan bought 100 shares, totaling
121

8 Technicolor Inc—J. T. LaFolletle bought 1,000
shares, totaling 1,000. G L. Murphy sold 1,100
share\, leaving 451

® Transamerica Corp.-~J. R. Dant bought 1,500
shares, totaling 10.158; Mrs. Dant bought 500
shares, totating 300, W, J. Hokombe bought
3,202 shares, totsting  1,202. Henry Salvaiori
bought 1,000 shares. totaling 8,369, D. A. Tapley
sold 2,162 shares, leaviog 110 personally and 313
in savings plan.

@ Vikoa Inc. —Robert Baum sold 6,000 shares,
icaving 167,576

® Walt Disney Productions—D. B. Tatum sold
600 shares, leaving 1,040, Franklic Waldheim
bought 500 sharcs, totaling 1,540

8 Walter Reade Organization —Matthew Huttner
bought 42,000 shares, totaling 175,935, his wife
bought 1,560 shares, totaling 1222

® Wells Rich Greene Joc—M. W,
bought 100 shares, totsling 225,850,

through trux,
through

Miseren-
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8 Westinghouse— £ H. Bartlett sold 1,000 sharey,
leaving 2,335. R. D. Blasier soid 100 shares, leav.
Ing 4,840, [.. E Kum sold 100 sharcs, leaving
1,664, J w Simpson sold 3,000 sharcs, leaving
T.150. F. gxndlcr bought 900 shares, ;MSS
him a lolnl ot 10!. R. H. Wagner bought 4,8
shares, totaling 7,198,

& Wometco Enterprises—R. A, Renick sold 1,900
shares of class A common, leaving 5,124,
Frances Wolfson, through corporations, boughr
105 shaces, totaling 168.59C. Louis Wolfsan 11,
through corporations, bought 105 shares, totaling
173,497. Michael Wollsan, through corporations
bought 103 shares, 1otaling 171,497 R F Wolfson
sold 400 shares, leaving 8,761 Investors Stock
Fund dispoted of $484 worth of 5% % con-
verlible subotdinate debentures, leaving $1.692.-
000 worth of such stock. F. Wolfson sold $2,000
worth of 3%4% convertible subocdinate debentures,
feaving $8.000 worth of such stock. L. Wollson 11
sold 52,000 worth of such siock, leaving $8,000,
M Woitson, through employes trust bought 356,
000 worth of 3$14% convertible subordinate de-
bemures. totaling 3160,000 worth of such stack.

® Wrather Corp ~Gereral TV Inc., in private
transaction, sold 16,000 shares, leaving 308219,

1. D Wralther Jr. buughl 16000 shares, totaling
480,459,

8 Zenith Radio Corp. -J) E  Brown sold S0
Shares, leaving 11,900, E M. Schroeder sold 200

shares, leaving 2,100

Meredith reports
24.3% earning drop

Meredith Corp., Des Moines, lowa, pub-
lisher and group broadcaster, reported
2 24 3% decline in earnings despite an
88% increase in revenues for fiscal
1970.

Meredith also reported that fourth
quarter earnings of $311,626 were down
$1,251.486 or 80.1%. Fourth quarter
optrating carnings per share were 12
cenls as compared to 55 cents the pre-
vious year.

For the year ended June 30:

1970 1969
Earned per share $ 2328 3.87
Revenuve 142,668,633 132,169.608
Ne: :ncome 5419031  10,192240
Average shares
oulstanding 2.762,293 2.779 406

Note: 969 rel income fligures include exiraordi.
nary incoms of $1,711,135 primarily gain on sales
ol 50% interest in Muoredith-Avco Irc CATY sys-
tems operatoc.

CBS sales up slightly;
earnings stay at '69 pace

CBS Inc. earnings for the first six
months of 1970 were exactly even with
last year’s period, but revenues for
those 26 weeks ended July 4 represented
an increase from $519.4 million to
$593.7 million.

The figures, released last week, had
been reported earlier by CBS as esti-
mates {BROADCASTING, July 20}.

The CBS statement said net sales rose
$24 million in the second quarter with
per-share earnings off one cent from
61 cents in the like period in 1969 to
60 cents in 1970,

For the 26 weeks ended July 4 (June
28 in 1969):

1970 1969
Earned per share 110 § 1.10
Nel saies £93,793,00C  518.403.000
Income  belore taxes 58,674,000 60.207.000
Net incoms 30,222,000 30.222.000

TCl earnings show
a big leap forward

Tele-Communications  Inc., Denver,
multiple CATV owner, reported a 43%
increase in revemies in the first six
months of the year, with earnings per
share up 200%

TCl also reported that company
revenues from microwave service al-
most doubled, while ¢cable TV revenues
were up hy 327 .

TCL Pressdent Bob  Magness told
stockholders that among the factors
contributing to the company's growth
was the FCC's actions permitting spe-
cialized common carriers to serve geo-
graphical areas, and that TCI has filed
applications to provide such services.

In reporting on its microwave busi-
ness, TCI stated that its service to NRC,
feeding that network's TV signals from
Denver to Salt Lake City, would soon
be jnined by a second, CBS. The NBC
service hegan last May and includes
common carrier service lo other Inter.
mountain NBC affiliates. A contract for
TCIl to carry CBS televisisn network
programs to CBS affiliates in the Inter-
mountain region was signed a month
ago, and applications for FCC apprrval
have been filed with that agency.

TCI serves 88,000 customers in 16
stations over 58 cable TV systems It
also operates more than 10,000 miles
of common carrier microwave routes.

For the six months ended June 30:

1870 1969
Earred per share $ 008 % 0.02
Reveruss 2102412 25919
Cadie TV 2.858 005  2.184.805
Microwave a44 407 427129
Net earnings 151.773 38.018
Shares ouislanding 2.735820 2251980

Financial notes:

® CBS has declared a cask dividend of
35 cents per share on common stock
payable Sept. 11 to shareholders of rec-
ord Aug. 28. [n addition, CBS declared
a cash dividend of 25 cents per share
on preferred stock, payable Sept. 30 to
shareholders of record Aug. 28

® Downe Communications Inc., New
York, 40% owner of group-broadcaster
Bartell Media Corp. and publisher of
Ladies’ Home Journal, American Home
and Family Weekly, completed acquisi-
tion of Founders Mutual Depositor
Corp. Founders sponsors Founders Mu-
tual Fund and is investment adviser and
principai underwriter of Gryphon,
Apollo and Meridian funds. Acquisition
is for 500,000 Downe shares and marks
Downe’s entry into mutual fund field.

® Publishers Broadcasting Corp.. sub-
sidiary of Publishers Co., both Washing-
ton, has reported first six months figures
ended June 30. Firm said sales were
$921,708 and net after tax income
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amounted to $84,216 or 9 cents per
share on 910,882 average shares out-
standing. Donald Price, president of
Publishers Broadcasting, added that reg-
istration statement of dividend by par-
ent firm of 150,178 shares of common
stock has cleared Securities and Ex-
change Commission, permitting Publish-
ers Broadcasting Corp.’s stock to be
traded over counter.

® Scripps-Howard Broadcasting Co.,
New York-based group broadcaster, has
declared a quarterly dividend of 35 cents
per share, payable Sept. 10 to stockhold-
ers of record Aug. 28.

® Young & Rubicam Inc.,, New York,
has offered in principle to purchase cer-
tain assets and operations of the J. K.
Gill Co., Portland, Ore., which operates
11 retail outlets in Oregon and Wash-
ington, and acts as both retailer and
wholesaler of art supplies, gifts and of-
fice supplies. Offer has been accepted by

Gill's board of directors and will be sub-
mitted shortly to that companys stock-
holders for ratification.

® Wometco Enterprises Inc.,, Miami-
based diversified company and group
broadcaster, has declared a regular
quarterly dividend of 10.5 cents on
class-A stock and 3.75 cents on class-B
stock, payable Sept. 15 to stockholders
of record Sept. 1.

® RKO General Inc., New York, group
broadcaster and diversified subsidiary of
General Tire & Rubber Co., reported
net income of $2,879,000 on revenues
of $45,907 for the six months ended
May 31, vs. revenues of $48,271,000
and net income of $3,983,000 in the
same 1969 period. The figures do not
include operations of Frontier Airlines.
RKO said earnings from broadcast op-
erations were “substantially” below the
1969 level due to lower TV revenues
and higher costs.

fateskfartunes »

Broadcast advertising

e Carl E, Starges,
" VP and director of
radio-television pro-
duction depart-
P ment, Young &
i Rubicam, New
York, named senior
VP of agency.
Dorothy Glasser,
media director, and
Edward J. Rogers,
Mr. Sturges director of person-
nel, Ted Bates, New York, named VP's.
Harry J. Durando, sales VP, Metro Ra-
dio Sales, New York, named VP and
New York sales manager.

Carol Moberg, group manager, con-
sumer division, PR department, Ketch-
um MacLleod & Grove, New York,
named VP.

Anthony C. Thurston and William W.
Young, account supervisors, Grey Ad-
vertising, New York, elected VP's.
Richard C. Phalen Jr.,, with Mutual
Broadcasting System, Chicago, named
western sales manager. His office will
be in Los Angeles.

Jonathan C. Thwaites, art group head,
SSC&B, New York, and Richard Fran-
cis Rack, account supervisor at agency,
both named VP's.

Bill McQuillan, with Dodge & Delano,
New York, named VP-creative.

Richard J. Dilworth, Michael Kennedy
and Alan P. Stess, account supervisors,
Richard K. Manoff Inc.,, New York,
agency, named VP's. Remar M. Sutton
Jr., with Young & Rubicam there, joins
Manoff as assistant to president.

George F. Howlett Jr,, with Sudler &
Hennessey, New York, named VP.
Stephen M. Parelle, VP and director of
marketing services, Multiplex Corp.,
publisher of Latin American medical
journal, joins Sudler & Hennessey as VP
and director of agency’s international
marketing activities. Barry Siegel, mar-
ket analyst, Hoffman-LaRoche, New
York, joins Sudler & Hennessey as mar-
keting manager, basic projects.

Byron B. Schlesinger, formerly group
product manager, Alberto Culver Co.,
Melrose Park, lll., joins Robert S. Block
Advertising, Milwaukee, as executive
VP. Noel (Bud) Wiegele, operations di-
rector with Robert S. Block, named VP.

J. Patrick Graham, with Grubb Adver-
tising, Champaign, Ill., named VP in
charge of account services.

Bruce Glenn, VP and creative group
head, and Dave Kolesar, executive art
director, Barickman and Selders Adver-
tising, Minneapolis, resign to become
principals in Glenn & Kolesar Inc., new
agency there.

Doug Barker, with Edward Petry, De-
troit, joins Tele-Rep as Detroit sales
manager.

David E. Michels, assistant director of
sales, wBAL-Tv Baltimore, named direc-
tor of sales, succeeding Willis K. Freiert,
who died last month (BROADCASTING,
Aug. 3).

Charles B. Kahao, formerly account su-
pervisor, Norman, Craig & Kummel,
New York, appointed to newly created
position of director of media services,
SFM Media Service Corp. there.

Robert A. Malone, senior editor, BROAD-

KORK-1V.,
L5 Vegas

26 coloriul episodes
now avaliabie from
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CASTING magazine, Washington, joins
American Advertising Federation there
as director of information.

Richard Simmons, producer, Ketchum,
McLeod & Grove, Pittsburgh, joins
Raymond E. Finn Advertising, Balti-
more, as director of radio/TV produc-
tion.

Richard S. Heckenkamp, with KEMo-TV
San Francisco, appointed sales manager.

Tom Hemphill, creative director, Kieffer
Associates, Des Moines, fowa, agency,
joins W, B. Doner and Co., Baltimore,
as Copy Supervisor.

Robert M. Fulton, with WRCP-AM-FM
Philadelphia, appointed general sales
manager.

Jack W. Kortegast, manager, John C.
Butler & Co., Dallas rep firm, joins
KviL-AM-FM Highland Park, Tex., as
sales manager.

George E. L. Barbee, assistant product
manager and Roger Yeager, assistant
products manager, Noxell Corp., named
new product manager and product man-
ager, respectively.

Bill Harper, with waND-Tv Decatur, Ill.,
joins wrwo(Tv) Terre Haute, Ind., as
commercial production manager.

Al Mancinetti, with L, G. Hughes and
Associates, joins the Haboush Co.. Los
Angeles, commercia) production firm, as
director of sales.

Media

William Rubens, director of marketing
services, NBC-TV stations division,
elected VP, audience measurement. He
replaces Paul L. Klein, who resigned
earlier this summer to enter his own
business.

Stuart Temkin, director of business af-
fairs, CBS-TV Stations National Sales,
New York, named director of business
affairs at CBS-owned wBBM-Tv Chi-
cago. He is succeeded by Jonathan L.
Evans, manager of CBS foreign treasury
operations. Louis Rauchenberger, asso-
ciate coatroller, Singer Co., and pre-
viously assistant controller of CBS, ap-
pointed controller, CBS-TV, New York,
effective Sept. 1. He succeeds James H.
Geer, named controller for CBS (BRoAD-
CASTING, July 27).

W. J. Wheeler, general manager, KHo2-
AM-FM Harrison; Jack Freeze, general
manager, KFPw(AaM) Fort Smith; Mike
Home, KARV(AM) Russellville, and De:
witt Waites, kxLR(aM) WNorth Little
Rock, named president, first and second
VP, and secretary-treasurer, respective-
ly, of Arkansas Broadcasters Associa-
tion.

Gerald Flesher, director of advertising
and promotion, Reeves Telecom Corp..
New York, joins ABC-TV there as man-
ager, new-business development.

Mr. Shouse

Mr. Faust

A. Donovan Faust, VP and general
manager, WwSIX-AM-FM-Tv  Nashville,
named VP, KoA-Tv Denver. Wsix sta-
tions and Koa-Tv are General Electric
stations. He is succeeded by Ray A.
Shouse, general sales manager, wSIX-TV.

Ward B. Chamberlin Jr., VP of Corp.
for Public Broadcasting since 1969, ap-
pointed executive VP of Educational
Broadcasting Corp., operator of non-
commercial station WNDT(Tv) New
York. Mr. Chamberlin will assume his
post on Sept. 20, after National Educa-
tional Television has been dissolved and
its production resources consolidated
with those of wnDT, which will be re-
named WNET(TV).

Eugene J. Timmons, personnel manager,
CBS Laboratories, New York, named
director of administration services of
Viacom International Inc. there.

John P. Frankenfield, program director,
WBAL-Tv Baltimore, appointed assistant
station manager. He will zlso continue
in his present position.

Charles W. Newcomb, managing direc-
tor, wsPA-Tv Spartanburg, S.C., named
manager, WSPA-AM-FM.

David R. Greene, executive VP and gen-
eral manager of KBLL-AM-Ty Helena,
Mont., joins KLo(aM) Ogden, Utah, as
general manager.

Robert Dalton Jones, program director,
wRNC(AM) Raleigh, N.C., joins WKBQ-
(aM) Garner, N.C., as general manager.

Peter Kadesky, Midwest sales manager,
Radio Advertising Representatives, Chi-
cago, joins wDHF(FM) there as station
manager.

Anne Spotts and Debra Spotts, wife and
daughter of late James A. Spotts, gen-
eral manager of wLEM(aM) Empor-
ium, Pa., take over management of stz-
tion. Mrs. Spotts assumes control of
licensee, Emporium Broadcasting, and
Debra Spotts becomes general manager.

Marc B. Nathanson, with Harshe-Rot-
man & Druck, Chicago PR firm, joins
Cypress Communications Corp., Los
Angeles, as director of marketing.

R. Lee Brand, program supervisor, TV
programing, William Esty Co., Holly-
wood, named operations manager, non-
commercial KQED(Tv) San Francisco.

Programing

Larry E. Burroughs, operations man-
ager, WATL-Tv Atlanta, joins Turner
Communications Corp., group owner
there, as national program director.

Robert Margulies, senior VP, Ted Bates,
New York, joins Transcommunications
Corp., New York, as VP and director
of sales for Transcom Group, subsidiary
of Transcommunications, which includes
Video Production Services Inc. and
Manchester Color Labs,

Wolfgang Bayer, VP, production, Bill
Burrud Productions, Los Angeles,
named executive VP.

Tim Wholey, director of promotion and
TV distribution, Association Films,
New York, named group VP in charge
of promotion, TV distribution and
client services, Association-Sterling
Films, subsidiary of Association Films.

Hal Brown, syndication sales manager,
American International Television, New
York, named VP, sales. He succeeds
Stanley E. Dudelson, who resigns.

Bobby Dark, with KBoX-AM-FM Dallas,
joins wiNN(aM) Louisville, Ky., as pro-
gram director.

Bruce L., Wolfson, VP, operations,
Reeves Production Services, New York,
joins EUE/Screen Gems there as di-
rector of syndication.

Harvey Seslowsky, director of program
purchasing, Telcom Associates, New
York, joins Telemation Program Serv-
ices there as director of programing.

Harlan Kleiman, producer and theatrical
consultant, named executive producer of
video-cassette divasion of Teletronics In-
ternational Inc., New York, to develop
programing material. Gary Bradley, as-
sistant director of special collections,
New York main library, joins Tele-
tronics International Inc., New York, to
manage tape library and to install com-
puter procedures in its operations.

Samuel C. Gale, president, Corser En-
terprises, Washington, audio-visual firm,
joins Videorecord Corp., Westport,
Conn., as director of marketing, opera-
tions division.

David Grieve, independent filmmaker,
named executive director, local pro-
graming, noncommercial KQED(TV} San
Francisco.

Robert Nary, program director, weMi-
(FM) Hartford-Meriden, Conn., joins
WNHC-FM New Haven, Conn., as music
director.

News

Roy Heatly, news editor, KCRA-Tv Sac-
ramento, Calif., joins KRON-TV San
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Francisco as news manager.

John Mies, executive news producer,
wis-Tv Chicago. appointed news direc-
tor. He is succeeded by Thomas Hod-
soa, producer.

Joseph Alvarez, reporter. NBC News.
New York, joins wNeC-Tv, NBC-owned
station there, as manager. editorial serv-
ices.

John E. Mantle, UPI Newspictures for-
eign editor. European division. London.
appointed Latin American Newspictures
editor, Buenos Aires. Richard Blind-
heim, with UPI. Oslo. Norway, appoint-
ed resident correspondent there.

Jim Kelter, with wvLN(aMm) Olney, IIl.,
joins wTwo(Tv) Terre Haute. Ind.. as
sports director, succeeding Jerry Palma,
appointed night news editor.

John Adair, with wJas-aM-Fm Pitts-
burgh, joins KDKA-AM-FM there as news-
man.

Jerry Klein, news director, WRCP-AM-
FM Philadelphia, joins wcau(aM) there
as newsman.

Rick D'Amico, news director, WREC-
AM-FM Ashtabula, Ohio, joins WKFR-
AM-FM Battle Creek, Mich.. in same
capacity.

Connle Chung, news writer. wTTG{TV}
Washington, named news correspondent
and on-air reporter.

Bill Schonely, sports director, Kvi{aAM)
Seattle, appcinted sportscaster for Port-
land Trail Blazers, professional basket-
ball team. He is succeeded by Bob
Robertson, who is with Kvi and KTNT-Tv
Seattle.

Bill Lorin, with KFwB(AM) Los Angeles.
joins KPRO(AM) Riverside, Calif.. as
newsman.

Equipment & engineering

Harry Heltzer, president. 3M Co.. St
Paul, elected chairman of board and
chiet executive officer. He is succeeded
as president by Raymond H. Herzog,
VP of Graphic Systems. subsidiary of
3M.

David R. Stott Jr., with Ampex Corp..
Redwood City, Calif.. joins CMX
Corp., Sunnyvale, Calif.. joint CBS-
Memorex venture for manufacture of
advanced TV equipment and systems,
as director of marketing.

Michael A. Moscarello, VP and general
manager, Philco-Ford Corp. audio-
visual division, Philadelphia. named
president. chief executive officer, Inter-
national Video Corp., Sunnyvale. Calif.
Fred W. Grab, with Commercial Elec-
tronics Inc.. Mountain View, Calif.,
appointed eastern regional sales mana-
ger with headquarters in Westport,
Conn.

George J. Ferguson, with Telemation

RTNDA chooses five

Members of Radio-Television News
Directors Association have elected fol-
lowing to two-year terms: Region |
(West), Jack Eddy, KoMo-AM-Tv Se-
attle; Region 2 (Midwest), Fred Doug-
las, wKzo-am-Tv Kalamazoo, Mich.;
Region 3 (Northeast), Richard Wright,
WTAG(AM) Worcester, Mass.; Region 4
(South), Don Owen, KsLA-Tv Shreve-
port. La.: and for Canada, Gary Mec-
Laren, CXCo-Tv and CKKw-AM Kitchen-
er, Ont. Holdover directors, with terms
ending in 1971 are: Region 1, Chet
Cassellman, ksFo(am) San Francisco;
Region 2. Mark Gautier, KMTv(Tv)
Omaha: Region 3, Tom Frawley, Cox
Broadcasting, Washington, and Region
4, Ed Planer, wDsU-AM-Tv New Or-
leans. Membership will elect three di-
rectors-at-large for one-year terms at
annual conference in Denver next
month.

Sales Inc.. subsidiary of Telemation
Inc.. Salt Lake City. named sales engi-
neer in charge of Telemation Sales's
newly opened branch in Las Vegas.

Holmes Bailey, with Weston Instru-
ments Division. Weston Instruments
Inc.. Newark. N.J., named director of
marketing.

Donald W, Nash, chief engineer. woko-
(aM) joins KTLK(aM) Denver in same
capacity. He is succeeded by Randy
Smith, with wGIG-AM-FM Brunswick,
Ga.

Flavio Blanco, with Superscope Inc..
Sun Valley, Calif.. U.S. distributor of
Sony tape recorders, appointed director
of engineering.

Walter Wisneski, with noncommercial
KQED(Tv) San Francisco, named studio
engineering supervisor.

Denis B. Trelewicz, staff director. busi-
ness planning and information. Avco
Corp.. Wilmington. Mass.. office. ap-
pointed VP-business and financial plan-
ning for Avco's subsidiary, Cartridge
Television Inc.. New York.

C. Dale Criswell, with General Electric
Cablevision Corp.. Schenectady. N.Y..
named manager-operator. western re-
gion. Walnut Creek, Calif.

Promotion

Stephen Corman, with New York public
relations staff of Westinghouse Broad-
casting Co., rejoins wiND({aMm) Chicago,
Westinghouse station, as advertising and
promotion manager.

Ed Nix, news director. KEZv({aM) Ana-
heim, Calif., appointed marketing and
public relations director.

Jerome Manigan, coordinator of youth
programs, Cincinnati area Community

Action Commission, joins wLW(AM)-
wLwT(Tv) Cincinnati as assistant com-
munity services director.

Allied fields

Theodore N. Mec-
Dowell, general
manager, news and
public affairs.
WMAL = AM-FM - TV
Washington, who
became director,
office of informa-
tion, Department
of Transportation
earlier this year.
Mr. McDowell named director of
office of public affairs of DOT. Office
of information was reorganized as office
of public affairs.

Ralph Renick, VP, news. wTvJ(Tv)
Miami, named to national television
committee, Boy Scouts of America.
Other members include: Walter Cron-
kite, CBS News, James Hagerty, ABC
Inc.; George A. Heinemann, NBC Necws
and Carl Lindemann Jr., NBC News.

Deaths

Tams Bixby Jr., 79, vice president of
Springfield Newspapers Inc. and presi-
dent and 40% owner of Oklahoma
Press Publishing Co., died Aug. 19 in
Bemidji, Minn. Springfield Newspaper
is 506 owner of Springfield Television
Inc., licensee of KyTv(Tv) Springfield.
Mo., and 99¢% owner of Springfield
Broadcasting Co.. licensee of KGBX(aM)
Springfield. Oklahoma Press is licensee
of kBix(aM) Muskogee. Mr. Bixby is
survived by his wife, Esther, son and
two daughters.

Bob Ekstrum, 59, director of sales,
wcco-Tv Minneapolis, died Aug. 13
at his home in St. Louis Park, Minn.
He had been with station licensee since
1938 when he joined wcco(aM). He is
survived by his wife, Susan, and two
sons.

W, Argyle Nelson Sr., 68. former VP
in charge of production, Desilu Produc-
tions, died Aug. 14 in Los Angeles
following lengthy illness.

Bob Ross, 61, creator and producer of
Mayberry R.F.D. TV series, died Aug.
17 at his home in Beverly Hills, Calif.,
of heart attack. He had been producer
of Andy Griffith show and began career
as writer for Marx brothers and Amos
" Andy radio shows.

Ira Marion, 60, radio-TV writer and
producer for ABC for 25 years until
1965, died on Aug. 13 in New York.
He was former president of Radio
Writers Guild, later merged into Writers
Guild of America. Surviving are his
wife, Edith, son and daughter.
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Horace W. Brower, 70, former presi-
dent and chairman of board of Trans-
america Corp., San Francisco, died
Aug. 14 in Fairbanks, Alaska. He is
survived by his wife, Marguerette.

Daniel J. Murphy, 74, director of Fed-
eral Trade Commission’s bureau of de-
ceptive practices from 1961 until he

retired in 1965, died after long iliness in
Sibley Memorial hospital, Washington.
He joined commission in 1936 as trial
attorney. He is survived by his wife,
Esther, and daughter.

Paul W. Orr, 43, creator-producer of
Joey Bishop show, died Aug. 14 in Los
Angeles, of pneumonia. Mr. Orr also

produced The Jack Paar Show for eight
years. He is survived by his mother and
two brothers.

J, Stevan Darrell, 65, character actor,
died Aug. 14 of brain tumor. He had
been on radio and TV, last of which
was on series, Daniel Boone. He is sur-
vived by his wife, Gertrude.

forlheRecord o

As compiled by BROADCASTING, August
11 through August 18 and based on
filings, authorizations and other FCC
actions.

Abbreviations: Ann.—amnounced, ant.—antenna.
nur.—sural. CATV—community antenna televi-
sion. CH—critical hours. CP—construction permit.
D—day. DA—directions] antenna. ERP—efTective
radiated power. ke—kilocycles. kw—kilowatts.
LS—local sunset. mc—megacycles. mod.—modifi-
cation. N—night, PSA—presunrise service author-
ity. SCA—subsidiary communications  authoriza-
tion. SH—specified hours. SSA—special service
authorization. STA—specisl temporary authoriza-
tion, trans.—transmitter. UHF—uitra hith fre-
quency U—unlimited hours. VHF—very high fre-
quency. vis.—visusl. w—watts. *—educstional.

New TV stations
Actions on motions

® Chief, Broadeast. Bureau on request of Vue-
Metrics Inc., extended through Aug. 20 time to file

reply comments to notice of l;_r‘?,poud rulemaking

in mauer of amendment of table of assign-

ments (Camden and Atlantic City, both New

.lAemy.loand Philadelphia) (Doc. 18882). Action
vg. 10.

B Hearing Examiner Charles J. Frederick in Glen-
dive, Mont. (Meyer Broadcasting Co. and Harri-
scope Broadcasting Corp.), TV proceeding, grant-
ed petition by Harriscope Broadcasting Corp. for
leave to amend application to correct certain
minor errors relating to power gain and geographic
co-ordinates of gmnoud HarriscoFe transmitting
snt. (Docs. 18737-8). Action Aug. 12.

8 Hearing Examiner Millard F. French in Pres-
cott. Ariz., (Prescott T.V. ter Club Inc.) TV
proceeding, granted request applicant and ex-
tended certain procedural dates; continued hear-
iAns‘to"Nov. 10, Prescott. (Docs. 18817-8). Actlon

8 Chief Hearing Examiner Arthur A. Gladstone in
Greensburg, Pa. (Western Broadcasting Corp. and
Warman mmunications Inc.), TV (?roeeedlnc.
designated Hearing Examiner Lenore G. Ehrig as
Fm ding officer; scheduled prehearing conferen:
or Sept. 23 and scheduled hearing for Oct. g
(Docs. 18938-9). Action Aug. 10.

Cail letter actions

® WGBH Educational Foundation, Springfield,

Mass. Granted *WGBY-TV,

[ ] Mmksip%io Authority for Educational Televis-
ion, State llege, Miss. Granted *WMAB(TV).
B Blue Rid ETV Association, Va.
Granted *WSVN-TV,

Norton,

Designated for hearing

8 Greensburg, Pa.—FCC designated for consoli-
dated hearing mutually_ exclusive anFlications of
Western Broadcasting Corq_. and Warman Com-
munications Inc. for new I'V statjons to operate
on ch. 40 at Greensburg. Action Aug. 7.

Existing TV stations

Final actions

B Broadcast Bureau granted licenses mveriﬂa fol-
lowing: VN(TV) Covl{_l&ton. ., WBLG-TV
l.cxlngnm. Ky.; WMCV(TV) Nashville. Action

Aug.

B Broadcast Bureau granted lcenses coveri
chanrau in following: KBAK-TV Bakersfield,
Calif.; KTRE-TV Lufkin, Tex.. WTAP-TV Park-
ersburg, W, Va; and WISC-TV Madison, Wis.
Action July 27,

® Broadcast Bureau rescinded actions of July 30
which gumed renewal of licenses to WSBT-TV
South Bend, and WSIV(TV) Elkhart, both Indi-
ans. Action Aug. 10,

® KNTV(TV) San Jose. Calif.—Broadcast Buresu
granted CP to replace expired permit for changes.
Action Aug. 11,

@ william B. Ray, chief of FCC Complaints and
Complisnce Division. in Washington (Evening Star
Broadcasting Co. éWMAL- , TV proceeding,

florts fo ul ih Television
(BEST) that WMAL-TV did not viclate falrness
doctrine in Dec. 1, 1969 in cnmmemar& silegedly
critical of black militants. In letter to BEST, Mr,
Ray said, “'it appears that station has presented
contrasing views in overall mgramlnz concerning
leadership in black community.” Action July 28.

8 WMAL-TV Washington—FCC granted group of
individuals and organizations op d to lcense
renewal application of WMAL-TV, 21-day ex-
tension to submit comments to licensee’s amend-
ment to tenewal application: denied petition ask-
ing for reconsideration of decision chief of
Broadcast Bureau denying motion to strike and
remove amendment. Action Aug. 14,

a WFTV(TV) Orlando, Fia.—FCC granted modi-
fication of CP to operate with non-directional ant.

EDWIN TORNBERG

& COMIPANY.

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations * CATV
Appraisers ¢ Financial Advisors

New York—60 East 42nd St., New York, N.;.l %0017
Wast Coast—1357 Jewell Ave., Pacific Grove, Calif. 93950
408-375-3164

-687-4242

system. Action Aug. 3.

® WNDU-TV South Bend, Ind.—Broadcast Bu-
reau rescinded action of July 31 which granted re-
newal of license 1o WNDU-TV. Action Aug. 10.

® WRTV(TV) Asbury Perk, NJ.—FCC denled
Atlantic_Video Corp., formerly holder of CP for
WRTV(TV) petition for reconsideration of Broad-

cast Bureau action deleting call sign, but granted
motion for stay in request to retiin call tigl
WRTV(TV) for use by ch. 68, Newark, NJ.

Commission said It was granting motion for stay

in order not to prejudice Atlantic's court appeal

ind l:;ll sign would be kept in reserve. Action
ug. 5.

® WNBC-TV New York—FCC in response to
complaint that WNBC-TV falled to comply with
fairness doctrine or to meet 'public Interest obliga-
tions concerning coverage of air pollution caused
bil using leaded olines found
BC-TV could ‘“reasonably reject” announce-
ment approach sought by complainant, and that ne
further action is warranted. Action Aug. 7.

Actions on motions

a Office of Opinions and Review In Norfolk. Va.,
(WTAR Radio-TV Corp. AR-TV] and Hamp-
ton Roads Television P, .
granted request by WTAR Radio-TV Corp. and
extended to Au g time to file application for re-
view of review board's memorandum oTinlon and
order released July 20; and n;plinllon for review
tendered for filing on Aug. 3 accepted for filing
(Docs. 18791-2). Action Aug. 10.

® Hearing Examiner Charles J. Frederick in High
Point, N.C.. (Southern Brosdcasting ¢o. [WCNP-
TV] and Fumiture City Television Co. Inc.), TV
proceeding, except for request for subpoenas de-
nied request by Fumiture City Television Co. for
notice 10 take depositions. motion for production
of dotuments for inspection and co?lm. and for
i [ b and ordered that within
three weeks following release of this otder, Aug.
5, parties meet In informal conference and within
one week lherialur inform examiner of agree-
ments reached (Docs. 18906-7). Action Aug. 3.

@ Hearing Examiner Arthur A. Gladstone in
Cheyenne, Wyo. (Frontier Broadcasting Co.) re-
newal of license of KFBC-TV. granted request by
Frontier Broadcasting Co. and extended to Aug.
24 time to respond to Brosdcast Bureau's written
intetrogatories and motion to produce (Doc.
18797) Action Aug. 11.

® Hearing Bxaminec Jay A, Kyle in Norfolk, Va.,
(WTAR Radio-TV Corp. IWTAR-TV] and Hamp-
Television Corp.) TV proceeding.
anted motion for further extension of time filed
WTAR Radio-TV Corp. to respond, either by
answer or by objection, to Initia} interrogatocies
filed by Hampton Roads and determination of date
will be accomplished in subsequent order {(Docs.
18791-2). Action July 30.

[ ] Hnrlns Examiner Forest L. McClenning in Bos-
ton (RKO General Inc. AC-TV], Community
Broadcasting of Boston Inc. and the Dudiey Sta-
tion Corp.), TV proceeding, set certain procedurcal
dates and scheduled hearing for Nov. 16 in Bos-
ton. (Docs. 18759-61). Action Aug. 5,

@ Hearing Examiner Chester F. Naumowicz Jr, in
Florem::E T‘S”C). '(l_l‘)llny Telegraph Prll:tlnl Co.
IWBIW . proceeding, cont d_hear-
f6 10 Sopr. 3 (Doe. Shes0y iycorijnued,

@ Hearing Examiner Herbert s#.rtm.n in Miaml,
al’osl-Newsweek Stations. Florida Inc, -

and Greater Miami Telecasters Inc.), TV pro-
ceeding, granted joint motion by |ppliunu to
extent that Prehearing conference is rescheduled to
Sept. 28; continued Sept. 14 hearing without date.
Action Aug. 10. Granted petition by Post-News-
week for leave to amend application and proposed
amendment of most recent balance sheet of ap-
zlicm;-lllum accepted. (Docs. 1889-90). Action

ug- .

® Hearing Examiner James F. Tierney in New

58

BROADCASTING, Aug. 24, 1970




PROFESSIONAL CARDS

JANSKY & BAILEY

Consulting Enginsers
1812 K St., NW
Wash,, D.C. 20006 296-6400
Membder AFOOE

JAMES C. McNARY
Consulting Enginger

Suite 402, Park Building
6400 Goldsbore Road
Bathesds, Md. 20034

1301) 229-6600

Wembder AFOOE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Montclair, N.J. 07043

Phone: (201} 746-3000

Member AVOOR

COHEN & DIPPELL
CONSULTING ENCINEERS

Formerly GEQO. C. DAVIS
527 Munsay Bldg.
783-011
Washington, D. C. 20004
Member AFOOR

COMMERCIAL RADIO
Consulting Engineers
Everstt L. Dillard
Edward F. Lorentz
PRUDENTIAL BLDG.
3471319
WASHINGTON, D, C. 20005
Membdsr AFOCHE

A. 0. Ring & Associates
CONSULTING RADIO ENGCINEERS
17 NS, NW. 296-2315
WASHINCTON, D. C. 20036
Mambsr APOCE

GAUTNEY & JONES
CONSULTING RADIO ENCINEERS
2922 Telestar Ct. {703) 560-6900

Falls Church, Va. 22042
Wembsr AFOOB

LOHNES & CULVER
Consulting Enginesrs

1242 Munuy Bul.'dm
Washington, D. C.
12021 347-8215
Mambsr AFOOR

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-9000
WASHINGTON, D. C, 20036

Member AFOCH

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS, TEXAS 75209

(214) 631-8360

Member APOOE

SILLIMAN, MOFFET
& KOWALSKI
711 14th 5t, NW

Republic 7-6646

Washington, D. C. 20005

Member AFOCE

STEEL, ANDRUS & ADAIR
CONSULTING ENCINEERS
2029 K Street N.W.
Washington, D. C. 20006
(202) 223-4664
1301) 827-8725
Member AFCOR

HAMMETT & EDISON
CONSULTING ENGINEERS

Redio G Television
Box 68, Internationsl Airport
San Francisco, Californis 94128
(415) 342-5208
Momber AFOUE

JOHN B. HEFFELFINGER
9208 Wyoming PI.  Hilend 4-7010

KANSAS CITY, MISSDURI 64114

JULES COMEN
& ASSOCIATES
Suite 716, Asscciations 8ldy.

1145 19¢th St., N.W., 659-3707
thlnﬂan p. €. 20036

Member AFOOE

CARL E. SMITH
CONSULTING RADIO ENGCINEERS
8200 Snowville Rosd
Cleveland, Ohio 44141
Phone: 216-526-4386
Hembar APOCR

VIR N. JAMES
CONSULTING RADIO ENCINEERS
Application and Fleld Englneering

345 Colorado Blvd,—80206
Phone: {Area Code 303) 333-5562
Data Fone (3037 333-7807
DENVER, COLORADO
Momber AFOOR

A. E. Towne Assocs., inc.

TELEVISION and RADIO
ENGINEERING CONSULTANTS

727 Industrial Road
San Carlos, Calitornls 94070
415) 592-1394

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49036
Phone: 517—278-6733

ROSNER TELEVISION
SYSTEMS

ENGINEERS—CONTRACTORS
29 South Mall
Plainview, N.Y. 11803
1516 694-1903

ORRIN W. TOWNER
Consulting Engineer
11008 Beech Road
Anchorage, Kentucky 40223
(502) 245-4673

Ansclated Communisations Comtvlitants

WALTER J. STILES
Suite 1621, Tucson House
Tucson, Arizons 85705
(4027 792-2108
LUKE ¢, HODCES
{214) 351-3820

GUY C. HUTCHESON
817-261-8121
P.O. Box 808
1100 W. Abrem
Arlington, Texss 76010

TERRELL W. KIRKSEY
Consulting Enginesr
5210 Avenve |
Austin, Texas 78751
(512) 454-7014

SERVICE
DIRECTORY

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMPNTS
AM-FM-TY
103 S. Macket St.

Lee's Summit, Mo.

Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM.-TY

445 Concord Ava.
Cambridge, Mass. 02138
Phone (617) 876-2810

RTV International, Inc.
RADIO PROCRAM CONSULTATION

Sheldon Singer
Vica President
405 Park Avenue
New York, N. ¥, 10022
1212) 421-0680




Summary of broadcasting
Complied by FCC, July 1, 1970

. audy Total On Air Total
Licensed  STA* CP's On Air CP's Authorized
Commercial AM 4.275 2 1 4,288 82 43700
Commercisl FM 2,089 0 37 2128 134 2.280
Commercial TV-VHF 493 2 15 510 13 524
Commercial TV-UHF iar 0 44 181 1152 299
Total commercial TV 830 2 59 691 128 823
Educationsl FM 385 0 21 418 46 482
Educational TV-VHF 76 0 6 82 7 89
Educationa]l TV-UHF or 1 1 108 15 123
Totsl educations| TV 173 [1] 17 190 22 212
* Special T 1y A ization.
1 Includes 28 educational AM's on nofreserved channels.
3 Includes two licensed UHF's that are not on the air.
York, (WPIX Inc. (l\_VPIX(TV)] and Forum Com-  yled heuinl for Oct. 6 (Docs. 16965-6). Action
munications Inc.), TV proceeding, denied motion  July 3
WPIX Inc. for protective order (Docs. 18711-

2). Action Aug. 12.

® Hearing Examiner James F. Tierney in Chasr-
lotte, N.C. (Jeﬂerlon Standard Broadcasting Co.
WEBTV (TV)]), Etoocedlng, granted motion
Jefferson Standard Broadcasting Co. to Produce
Soulhem Broadcasting Co. and other parties
ndent documents for inspection and copying
h it ur are relevant and necessary to prep-
}rﬁk;n of Jeflerson's case (Doc. 18880). Action
.

® Hearin
ioue. NE

Examiner James F. Tierney in Char-
(Je erson Standard Broadcasting Co,
WBT v, Tv rroceedlng. denied motion by

uthern B int counsel: and
ordered question of oomiderm: and disPosing of
metits of withdrawing part cerliﬂcd to commis-
sion (Doc. 18880). Action . 4.

Rulemaking actions

® FCC ruled that major television networks must
afford rrlme time for presentation of contrasting
viewpoints to President's views on war in South-
cast Asia, presented by him in five (elevised .d
dresses since November 1969, Commission made
determination jn response to fairness doctrine com-
plaints flled by Commiltee for Fair Broadcasting
of Controversial Issues; 14 United States senators
and Business Executives Move for Vietnam Peace.
Action Aug. 14,

® FCC denied petitions for reconsideration of
rules restricting network ownership syndi-
cation of programs. and amount of network pro-
graming stations in top-50 markets may carry
during prime time. Commission dismissed Petitions
CA, NBC, CBS. Paramount Pictures and
arner Brothers for stay of effectiveness of rules,
(Doc. 12782). Action Aug. 7.

Cal! letter application

® WKHM-TV, Jackson Television Corp,, Jackson.
Mich. Requests WWLD-TV.,

New AM stations
Final action

® Wanchese, N.C.—Outer Banks Radio Co.
Broadcast Burnu granted 1530 kc. 250 w D. P.O.

address c/o Douglas Lyswra Craddock, Box 632,
Leaksville, N.C. Estimated construction cost
$29,380 $27,600; reve-

' ﬂm lgur operating cost
nues 54

rincipals: Douglas Lknn Craddock
(50%) and Lacy Phil Wicker (50 r. Crad-
dock owns WLOE-AM-FM Lesksville, N.C., and
has theater interests. Mr. Wicker has interest in
theater supply firm. Action Aug. 11.

Actions on motions

® Chief, Broadcast Burcau, granted request by As-
sociation for Brosdcast Enginecring Standards Inc.
and extended through Oct. § time to file com-
ments and through Nov. 2, time 1o file reply com-
ments 10 notice of rropoud rulemaking. tdopted

[ ] Hell’lnl Exaniiner David I, Kraushsar in Sa-
puipa lnd Midwest City, both Oklshoma. (Creek
Counly mndcsnn&co Tinker Area Broadcast-
ing Co. and Cooper), AM roceedin;.
’nnud petition and supplemem by M. Cooger

or leave to amend aprllcnlinn. denied r.etmon by
Tinker Area Broadcasting Co. for leave to amend
application; dismissed as moot motion to compel
strict proof by M. W. per against applicants
Creek County Btoadcastlng Co. and Tinker Area
Broadcasting Co. and petition by Broadcast Bu-
reau for extension of time 1o respond to Tinker's
petition for leave to smend (Docs. 13341-2 and
13344). Action Aug. 10.

® Hearing Examiner Jay A. Kyl in Ponce, P.R.,
(Radio Antilles Inc. and Zaba Radio Corp.) AM
Proceeding. on request by Zaba Radlo rpora-
tion, ordered deposition of James J. Kirwin ITI,

interrogatories be rescheduled for Aug. 18
(Docs. 18564 and 18566). Action July 31,

® Hearing Examiner Chester F. Naumowicz Jr. in
Bentonville, Ark., {Northwestern Communications

tp.) AM proeeedmp. granted motion by Broad-
cast Bureau and applicant shlll produce notes
taken contemporaneously at time of contact and
referred to by applicant in answers of reply to
Broadcast Bureau’s jnitial :mmoutotiq at time
and place mutually and
Broadcast Bureaun (Doc 18869). Aclton Aug. 1.

Existing AM stations
Applications

8 WANA Anniston. Ala.~Secks CP 10 increase
daytime power to lkw and change studio and
trans. location to 20! Connor Street, Anniston.
Action Aug. II.

® KOIL Grand Junction, Colo.—Seeks CP 1o in-
cresse daytime %wer to lkw md chnn

trans. to Gates. 1G. License on

U, Action Aug. 1

B WOCN Miami—Seeks CP to ifcrease d-ytlme
povnr lo lkw. License on 1450kc, 250w. Action
Aug. 1

8 KWRW Guthrie. Okla.—Seeks CP to increase
power to 250w. SOOw-LS, change type trans. o
Gaies. BC-300G and change ant. trams. location
to 0.25 mile north of Junction of Interstate 35
and State Route 33. License on I490kc, 100w-U.
Action Aug. 11,

Final actions

® KEVT Tucson, Ariz.—FCC denied petition by
Tucson Radio Inc., licensee of KEVT, for fecon-
sideration of commission’s action which turned
down KVET's request for waiver of nighttime
“white ares" POI"“W'O“ requirement and cetu

as unscceptab filing application 1o change its
operation on 690 kc with 250 w-D to unlimited
time using DA nighttime. Action Aug. §.

[ ] KAPII Pueblo. Colo. —-Brondculonuulu granted

May 20, in matter of amendment of rules
ing AM’s to prescribe limit on positive modulltion
(Doc. 18867). Action Aug. 12,

8 Hearing Examiner Basil P. Cocper in Alexander
City and Clnmon. both Alabama (Martin Lake

Broadcastin Clanton Broadcasting
Corp.). A rocudinx, on motion by Southeasi-
era Broadcasting Co., scheduled further prehearing

conference for Aug. 13 (Docs. 18782-3). Action
Aug. 12,

® Hearing Examincr Isadore A. Honig in Elmhurst
and Wheston, both Illinois, (DuPage unty
Broadcasting Inc. and Central DuPage County
Broadcasting Co.) AM proceeding. granted re-
quest by DuPage County Broadcasting Inc. and
rescheduled certain procedural dates and resched-

Action Aug.

® WTUX Wwiimington. Del.~—Broadcast Bureau
granted mod. of license covering reduction power
of auxiliary trans. to SO0 w. Action Aug. 13,

8 WTOP Washington—FCC denied complaint by
Business Exccutivet Move for Vietnam Peace,
against Post-Newsweek Statlons, licensee of WTOP,
for refusal to sell advertising time for presentation
?( B?Ms anti-Vietnam war commercials, Action
I.l

® WOIK Jacksonville, Fla.—Broadcast Bureau
:rlmz;i3 license covering auxiliary trans. Action
ug. 13,

® KVGB Great Bend, Kan.—Broadcast Buresu

granted license covering changes of suxiliary trans.
Action Aug. 11.

8 KBXM, Kennett, Mo.—FCC granted teqﬂﬂl
Bootheel Broadcasting ' Co., UFM of
Kennett, for waiver of AM ‘freeze™ erhe o(
rules, Application 10 increase power of

from 250w to 500w during critlcal hours of opu.-
tion accepted for flling. Action Aug. §.

® WIZS Henderson, N.C.—Broadcast Buresu
granted licemse covering installation of auxillary
trans. Action Aug. 11.

. KFGO Fargo, N.D.—Broadcast Bureau granted

e:ﬁe covering use of former main (rans. a3
ary trans. Action July 24.

® WDNL Warren, Ohio—Brosdeast Bureau
granted mod. of CP to make changes in ant
system, delete one tower. Action Aug. 12.

® WTAE Pittsburgh—Broadcast Bureau granted
CP 10 make ges in ant. system to replace
southwest ant. with guyed tower with wp-mounted
FM ant. Action Aug. 7.

® WARM  Scr Pa.—Broad Bureau
granted license coverin, c& use of former main trans.
as suxiliary trans, Action Aug. 13,

8 WGBI Scranton, Pa.—Broadcast Bureau granted
llijeeme covering new auxiliacy trans. Action Aug.

® WUNO Rio Piedras, P.R.—Broadcast Bureau
granted license eovering alternste main trans. N,

suxiliary trans. D: trans. studio loca Poace de
Leon 1577, Rio Piedru. P.R. Action July 24.
B WAGL 1 » S§.C~—Broadcast Bureau

g anted mod. of CP to extend completion date to
eb. 1, 1971. Action Aug. 11.

® WMLR Hohenwald, Tenn.—Broadcast Burcau
granted license covering new AM. Action Aug. 13,

® KNUS Dallass—Broadcast Bureau permitted
remote control. Action Aug. S.

® WEAM Arlington, Va.—Broadcast Buresu
sranied license covering use of former trans. as
auxiliary trans. Action Aug. 13.

® KZUN Opportunity, Wash.—Broadcast Buresu
granted license covering studio and remote cantrol
location: 23 South Pines Rosd. Action Aug. 1).

8 KAYO Seattle—Broadcast Burnu granted CP
to increase suxiliary power to 1 kw and install
new traps. Action Aug. 1.

® WAJR Morgantown, W. Va,—Broadcast Bureau
granted lictnse covering use of presently licersed
3!"1'“'3 lDlytlme 5 kw and nighttime 500 w. Action
uly o

Actions on motions

® Office of Opinions and Review in Lexington,
Ky.. Blucgrass Broadcasting Co., renewal of U-
cense of WVLK, extended to Aug. 12 time to file
reply to op ition to petition for dnnllcltlon by
Broldcut ureau (Doc. 18285). Actlon Aug. 6.

@ Heating Examiner Basil P. Coo| r in Golden.

Colo. (Voice of Reason Inc. Kl . AM pro-

ceedi cancelled further conference

scheduled for Aug. 13; extended to Sept. 14, time

to submit certain exhibits; continued further evi.

dAe thﬁ hearing (o Sept. 17 (Doc. 18710), Action
ug 11.

® Hearing Examiner David I. Krsushaar in Jack-
son, Ala. (Radio Jackson Inc. and Vogel-Ellington
Cotp [WHOD])- AM proceeding, on request by

Jackson lnc. rescheduled _rrehemnc con-
{gem for Sept. 1 . 18896-7). Action Aug.

[ ] Hearin Examiner Jay A. Kyu in Bl a,
Calif., etro Communications [KDEOQ}),
AM proeeedlns. continued emlenlhry hearin| t",
scheduled for Aug. 31 without date (Doe. 1 ).
Action Aug. 3,

® Hearing Examiner F. Naumowia in
Chattanoogs, (Jay Sadow [WRII’] and Rock Ci

Broadcasting Inc.), AM proceeding, znmed peti-
tion by Jay s-dow for leave to amend application
1o amend financial ang commnnhy survey pon.bm
in order to better sat ain of designated

sues (Doct. 18901-2). Acaon Aug. 11,

Call ietter applications

® KGOL, Bear Broadcasting Corp., Palm Desert,
Calif. Requests KGUY.

8 WMMJ, Dome Broadcasting Inc., Lancaster,
N.Y. Requests WXRL.

® WARD, Central Broadcasting Inc.. Johnsiown,
Pa. Requests WIST.

Designated for hearing

® Safford, Arlz.—FCC set for hearing mutually
exclusive applications of Al G. Stanley, licensee

TO, to improve facilities of KATO and Tri-
Coum}r Broadcasting Co. for CP for new station
in Safford, Action Aug. §.

® WISK Gulfport, Miss, and WROA Americus,
Ga.—FCC designated for hearing mcmom of
Charles W. Dowdy, licensee ol WR , and Sum-
ter Broad \VISK to change
operation on 1390 ke from daydme to unlimited
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ume. Aclion Aug 3
Processing 'ineg

&® FCC nolified Aus. 12 the Tollowing AM apphi
calons will be resdy and available for process-
ing Sept. 22: KBXM Keaeil, Mo.. Botnheel Broud-
casting Co. Has: 1540 k¢, 1 kw. 290 wCH-D.
Req: 1540 ke, 1 kw, 500kw-CH.D, KYAK Ancho
age, Big Country Radio Inc. Has: 650 ke 19 kw
DA-1 U, Req: 630 ke, 28 w, 30 kw 1.5, DAY UL

New FM stations
“inal actions

® Phenix Cuy. Aln,  Broadgast
Chanahoochee Broadeasting Inc,
A, height above average terrala 300 @1 F.O,
address: Box 2131, Columbus. Ga. 31907 LEste
maled ::oni!rucuon cost $24,052, firsi-year operai-
mg cost $125.680. revenue 346008 Principals:
tames K. Sanders 171, sole owner. Mr. Sanden
5 salcs manager far WCE.S(A\G Columdwsg, Ga.
Aciion Aug. 22,

& Des Plaines, Ii-—Maine ‘ownshin FM Inc.-
Review Board granted 106.7 mc. channel 294, %0
kw_ Ant height above ascrage terrain 213 feet
P.O. address 10 Nocih Clark Sreet. Chicago. Est
maicd consiruction cost $66. 834: first year aperal
g cost $65,000: revenue $T0.000. Princijais: H
L. Atlass Jr. (60%). lloward R. Conant (i0%3,
and others. Mr. Conam has non-broadenst busi-
ness interesls in Chicage arez and is presnident of
Intersiate Szeci Co.. Des Plaines Mr Atlass i
represemtative for Shearson, Hammi! & Co, Che
cage securily hrokers Action Aug. 5.

& Lima. Ohro—Riggs-Bussard Beoadcasting Corp.
Broadease Buresu granted 1009 me, 3 kw. Ant
neight above average lerrain 220 4. P.O. addrass:
540 Coak Tawer, 121 West High Sirect, Lima
43802, kadimated consiruction cost $30.473%; first
vear  operaling  cost $15.500; revenue S14.500.
Principals. Richard H. Riggs and Pau! Bussard
{each $0%}. Principals own WCIT(AM) Lima.
h’;‘!r, R:ggs owns retadl Ice cream outlel. Action
ug. 4

Buteau granied
O0 1 nic, 3 kw.

Ac' ons on motions

® llcaring Exam.re¢ Chartes J. Frederick in North
Syracuse and Syracuse. boith New York, {wWSOQ
Tnc. and Fasiern Associates). FN procecding. re-
scheduled hearing for Aup. 100 granted pelition
by WS0Q Inc. for leave 10 amend a~plication. dis
missed with peeiudice Easiern Associales ®piplica
tion (Deocs 1R667-B). Action Aug. 10

® Heariog Faiminer Jay A, Xyk in Corydon and
Mew Albsay. boilr Indiana. and Louisville, Ky
ftiartison Radio Inc. Lanxforn Browdeasiing Co
and Radio 900 Inc), FM progeeding. ordered
ratagraphs 190, 10 aed 12, testhmony o Stuanl
K. Lankford. of Tankford Exhibit Y received in
evidence {Docs. 18636-8). Actnn Aug. 6

® Hearing Examiner Jay A. Kvle :n Gahanna and
Uelaware. boih Ohio {Chrissizn Voice of Ceniral
Olue and Delaware-Gahanna FM Radio Broad
cavting Sqation Inc), FM proceeding. gracted se
ques! by Chissnan Voice of Cenirai Ohio and
scheduled oral argnment for Aus. 26 on Petitions
for jeave to amend fled by Delawwre-Gulanna
FM Roadic Rroxdcasting Station Inc. (Docs (8108
am) 187193). Action Aug. G

# Hearing Examiner James F. Ticioer it Harae
man. Tenn, (Folkways Broadcasiing Inc. and
Harriman  Broadessting €o.). Fa{  proceeding.
granied motwin by Folkwavs Broadcmms Inc and
¢hanged dute for prehearing conference 1o Sepr
2 (Docs 18912-3). Action Aug, &

Otrer actions

® Review board In Harriman. Tean.. M proceed
ing. granted motion for extenunn of fine 1o file
arposition Rled Aug. 13 by Felkways Hroadesal
ing Tre, tDogs. 18912-13Y. Action Aug. 14
B Revlew hoard in Sheboygan. Wis.. FM pro
ceeding. schedled oral argumend pefore panel of
review hoard for Sept in Washingtan. (Do
18314). Action Aug 12

Rulemaking petition

® KHYT Tucson, Aric.—Requesls emendinent of
FM table of assigonrents 12 allocate ch 281 10
Tuacson, Ann (7.

® WTHD Mﬁ!ord Del ~Requests ruiemaking 1o
delete ch. 240A from Milford and 1w subsliute
ch 249A 1here Ann. Aug. 17

® WEKM Three Hivers, Mich.—Reguests amend-
menl of 'M assignments 1o add ch, 240A al
Three Rivers, Ann. Aug. 10,

® WDOR-FM Sturgeon Bay. Wis.—Reauests r.le-
making o subsiitute ch 284 for ¢h 227 m
Escanaba, Mich., Ann. Aug. 17,

Cal' tetter applicalions
® Chatiuhoochee Bioadu n.slu'-g o, Phenin City,
Alz. Reguests WXEE(FM).

® ¥l Camiro Brmmmln{( Corp., %an Clemenie,
Cant Requests KAPX
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® Measpnt Broadcasting Co., Mi, Pleasant, iowa,
Regquensts KILI(FMY

® Si. Clair County Communuy  College. Port
Huran, Mich Reguests *WSGR-FM.

. Rip Grzede Family Radw Feilowship, McAllern.
ey Reguesls XKRCGFFM

Cal: letar achons
[ ] lem Fiesia Inc. Tuscon, Ariz, Granted
KX EW. FM :

® Cedar Yilley Hrmuka’.lln' Co, Waverly, lowsz

Granted KWAY F

® Fatmouth Bi’(!ddLaslil‘S Inc.,
Coanted WUCVIFMY,

® Maclstze Broadeasting Corp.. Manisiee, Rich,
Granted WMTE-FM

® Lewis Couniy Broadcasting Co |
Granted KOUMIFMY,

Falmoull, Aass,

Canton, Mo.

& Haepion Covmy Broaacasters Inc, Hampton,
S.C Granted WIBW-FM.
® Hudsen Broadcasting Corge,  Middleion, Wis

Gramed WMAL-FM.

Existing FM stations

~inal actions

® WARC. FM  Birwingham,
reau granted CF 10 make change
areay. Action July 27,

# *KUCR{FM) Rwernice, Calif. —Broadcast Bu-
resu granicd CP to add verlicai polarized ant.
Aciicn Aug.

® KNJCIFM) Tnousand Oaks. Calf—Broadias,
Burcay granted CP g insiell wans. and ant ERP
nf 1 kw and ant. heighl minus 20 O Action
Juty 24,
® KNET(FM) Teuckee, Calf.—Broadcast Burcau
ranied mod. of CP 10 chenge 1rans. location (o
rockway Sverenl, Truckee, change swudio end
remole  conunl  location ta Palisades Drive a1
Highway 267, Tiuckee; ERP .70 kw: ani. height
380 fI. Action Aug. 11
® WDOV-FM  Dover, Del. Bioadeast

grarted C2 10 instali new Irans. and arl.. ERP 30
bw; ani. height 360 fro condiion. Action Aug. (1.

u WMIRIFM} Fi. Lavderdale. Fla - Broadcast
Aureau granted CP 1o chanpe suidio and remote
control lezation 1o northwest corner East Ozkiand
Park Bouwevard and Nooth Federal Highway. Oak.
land Park. Fia: install trans. and chanpge ERP to
10D kw: ant. helght 193 1. delete second remoie
onttel painl, Action Joly 24,

® WSRF F:i Fi. Lauderdale, Fla—Broadeast Bu
reau granted CP lo install lrars and ani: ERP
100 kw: amt, height 130 1. Action Aug. 7.

® WELCY.FM Tampa  Fla—Broadeas)  Burean
permilled remote conirol, Actinn July 3.

® WGLD(FM) QOak Park. [l.—Broadcasl Bureau
granied CP 10 niake chonges n wansmitting egquip-
ment. Action July 24,

® WNDU-FM South Bend. Ind.- Broadcast Hu-
redu permitted remote corirel  Action Judy 26

® WHKK{FM) Frlanger, K+ —DBroadeast Bureay
granted hoense Sovering vse of former niain frans
as auxdiary t1ans. Aciion Aug.

® WHIC.FM Hardimhog, Ky —Broadzasr Bu-
cewst granted license 1overing néw FM. Aciipn
Aug.

® *WMEH-FM Bangor. Me
pgranted reguest for SCA on 41 ke
Action Aug. T.

® *WTRS(FM) Cambridge, NMass.—Hroadeast Bu
reau granted mod of CP 10 exiend compiletion
date w0 Jar (9, 1971 Acion Aug. 11

® WHAV.FM Haverhlll, Mass..-Broadeast Buceaw
Eracied Jicente covering use of former main trans,
as auxiligry trans. Acuon Aug 13

® WHFEFM Benton Habar-S1. Joseph, Mich ~
Araadgast Buresu granted CP 1o install tramy
angd antc ERP of 92 kw and ani. height 2235 &
condition, Acion July 24,

® WEHRS-FM Oereli—Broadeast Bureas granted
CP 1o install new uans.; emote <ontrsl permitiad,
Activn Aug. T,

® *WKARTM Eau Lamsing,

Ala.—Broageast Bu-
in directional

Bureau

Broadeast Bureiu
and 67 k.

Mich,—Rroadcast

ﬂa:r:m grarted i{iCense coOvering Changes in (ype
ant Aclion Aug. 4.
® WTIB(FM)} Iuka. Muiss.—Broadcast Bureau

granted mod, of CP to change rans, kcalicn ip
€ast side of Pleasen: H:ill Road. aprroumately 1.3
siles soutn of huka: charge siudic location 1 31
wes! Eazsiport, luka: operate hy remote Sontrod
front nronosed siudio locaiioe  change lrans. and
acl T make chaages in an: sysiem; ani. heigh 223
f1. Actian July 24,

® W1l-FM St Laosis—Broadcast Bureau granted
{icense coveéring changes in Irans. Action July 24
® KCMA(FM)Y Henderson, Nev,—HDroudeast By
reau granted mod. of C# w charge trans  and
studio locatior ta 307 \hncr Streel, Henderson;
orcrale by rrmole control {rom Proposed trans.-

studio site and change ant. heignt to minus 140 It
FRP 4] Xw. Aclion Auvg. 11.

&® WEVD FAM New  York-wHroadcast  Bureau
granjed madl of CP to change trans. Incation 10
Room 8101 Fapire Sixe Roitding: orerme by

remuote conlind fre- 37431 Maspelh Avenue, Mas-
peih, NY. dnstal tezaes. and ant.; meke changes
I ant. systen:, Aclicn Aug 7

® WILIHB-IM  New  York-—Broadcast  Buresu
granted license covering uxe of forme: main teans.
as aliermate nain trans, Action July 24

® WOWR-I'M Asheboro, NC -
granted license covering changes :n
Action July 24,

® KRMG-FM  Taise  Okla.~Hicadeast Buieau
grauled nwad. of CP o1¢ chany ERP to 62 kw
Action Aug. 11

® *KBOO(FM) Portlang, Ore.—Broaacast Burcau
granted hicense covenng <ludio localion: 234 S$W.
Salmon, Action Aug. 1)

® WMIP-FM  Miltun, Pa.—Breadcast  Bureyu
grinled Heense covering new FM. Acion Aug 1}
B WPES(FM) | Pniladsiphia--Broadeast Dureau
granted CP 1o inslall new avaihary ant. at main
trans, lovation on 983 mc. ERP 29 kw; ant.
height 120 (1. Action Aug. 1.

® WGCDB-FM Reéd Lion, Pu.—Broadcast Hureau
pranied licanse covering vhanges. Action July 2s.

Rroadeast Burrgu
type teans.

® WLBG FM  Laurens. $.C. - Rroadcast Bureau
wianied license covering changes for main and
auxiliaty uans. Action July 24

® KTCK.FM  Bellun. Tea —-Broadeasy  Bureau

granied hicense covering new FM. Action Aug. (3.

® KIVY.I'M Crockett, Tex.— Broadcast Bureau
granied tictnse Sovering new T'™M. Action Aug. 13,

® KIERIFM) Longview, Téx  Broadcast Buredu
granied CP 1o instell wans. and ant; inake
changes in ant. system ap height 259 fr.i ERP
190 kw Action Aug. '

w KLIS(FMY Palestine, Tea.—Broadcast Buicau
pranted liceme covering new FM: studio and re
mote conuol ocation: 111% N, Link. Action Aug.
1}

V2 —HRrowudcast  Bureau
Action July 2e

® WRAD-FM Radiod,
pumirtrd remnle CORUQY,

A: on on mouon

w Choe! Broadeast Burgay an xeques: of Regional
Broaseating Co., lienser of WHAGFM Hall-
way. Md., extendéd through Aug. 24 time (0
Ble oprositioss i supplemernt 0 pelition  for
rajemaking and wsuance of Order 1o show cauvse
i metier of Amendment of FM iahle of assign-
nlents e new clask A abocatios ar New runs-
witk, Md. Aclinn Aug. 7

Call letter appiications

® KCBH(IM). Able Communications of Call-
forma. Los Angeles. Reqguests KJONHFM),

® WTOW FM, Ruber! W. Sudbrink. Baltimore
Reguests WIIF({FM

[ ] WQ[X.(H,H Habw Ine., Midland, Mich. Re-
quests WSVC(FM)

® W7iP FM. M:mz:w'u 5. Sudbfink, Clncinnat,
Regquests WWSH (M),

® WARD-FM. Central Broadcastlog Inc., Johns-
own, Pa, Requests WIS~ =af,

® WTOS(FM), Margarela S ‘ntubrmk Whiw s
tusa. Wis. Requests WLYF(F

Designated tor heanng

® KRAB-FM Scaille—FCC ser expediied license
renewd! htanng to determine whether Jack Siraw
Memorial Foundation. Licensee of KRAB-FM, has
exercised proper hcensee responsibility in coiryimg
out nolcy in dewermining wheither malerial %
sustable for broadcast. and whether slation shouvld
be wssed one-year or fuil three-year renewail of
license. Action Auvg. 7.

Modification of CP's,
all stations

® Broadcas! Burcau granied mod. of CPs 10 ex-
terud cotpletion dares for Lollawing: WAUG-FM
Angusta. Ga. 1o Nov, |1 WIFM(FM) Grand
Rapids, Mich. 1o Deg. { KOBS FM Orange, Tex
10 Dec. @ Action Aug. 13,

® DBroadcast Burcau gramied mod. of CP'$ tp ex-
tend comnlesion dates lor (ollowing, WQOIK-FM
Jacksonville. Fia.. 1o Sepr 10 KKAI(FM) Kai
lua. Hawaii, 10 Jan. 14, 1971, KWTX-FM Wico,
Tex.. 10 Nov, 18 KSTUCFM) Cerierville, Lhah,
1w Dec. 16, Action July 24,

® Brondeas! Burcau geanted mod of CP's to ex-
end vcompletion dates for folowine: KAJN(AM)
Crowley. La. 10 Jan. 12, 1971 KIRL{AM) St
Charles. Moo, (0 Jan 10,1971 KRWI.{AM) Fu-
vene. Ore.. 10 Oct. 23, WCHOIAM) Comuy, PR,
1o Oct 15, WAMBIAM) Dinnelon, Tenn. to

{Continued on page 58)

31



CLASSIFIED ADVERTISING

Paysble in advance. Check or money order only.
Situstions Wanted 25¢ per word—$2.00 minimum.

Applicants: If tepes or films e submitted, please send $1.00 for each package

Help Wanted 30¢ per word—3$2.00 minimum.
All other classifications 35¢ per word—34.00 minimum.

Display ads. Sitvations Wanted (Personal ads}—$25.00 per inch. All others—3$40.00

10 cover handling charge. Forward remittance ssparately. All transcriprions, pho- per inch. 57 or over billed at run-of-book rate.—Svations for Sale, Wonted to

108, eic., addressed t0 box numbers are sent st owner’s risk. BROADCASTING
exprassly repudiates any lisbility or responsibillty for their custody or return.
Deadline for copy: Must be received by Monday for publicstion next Monday.
Please swbmit copy by letter or wire. No telephone calls eccepted withoyt

confirming wire of letter prior 1o deadline.

Buy Stations, Empley

box number.

) an
display space. Agency commission only on display space.

reqVire

Opportunity advertisin
'h. ot blind

charge

Address replies: ¢c/o BROADCASTING, 1735 DeSales S1., N.W., Washington, D.C.
20036,

RADIO Sales continued Announcers continued
Help Wanted Management Opportunity for young man fo bresk into sales and  Panna. J:-o":‘w“’i‘.':"“;""":;“m"r‘i musle warion

Major markst station looking for an experienced
program mansger. Must have background thet em-
rhnlzn dedication 1o job so nueuatr 10 succeed
n highly competitive area. Rasporsibilities of this
positlon will be well known 0 person we dre seok-
ing. Excellent working conditions as well a3 ame
glogu benafits. Send complets resume to Box H-217,
ROADCASTING.

If you're & selling manager or top salesman . . .
here's your chance to take charge of an estab-
lished, solid, fins small market operation. Excellemt
equipment. Prefer 1st phone but all considered.
1t's really a good opportunity. Send rasvme and
picture to Box H-266, BROADCASTING.

Wanted: To enter pertnership with CATV systam
in separate vanture. Young man, now working in

s good income. First phona announcer for short
sir show wanting to sell. Send tlgm résuma and
plicturs to KWCO Radio, Box 770, Chickashe, Okle-
homa 73018; attention Michael McKes.

screamer . . . strong On news and commercials.
Excellent working conditions and completa fringe
bensfits. Salary based on ability and experienca.
Send taps, resume and sslaey requirements with
first reply to Box H.222, BROADCASTING.

Real tunity, number one, AM MOR ion,
200, plus population, metro New England two
station market, Lerge potential account list. Excellent
gusranies agal 15% commissi Fullast fringe
benefits. Send resume, photo, work snd credit refer-
ences, WCAP, Lowsll, Mass. 01852,

Experienced salesman for fulllime AM stetion in
Richmond, Va. Start with $10,000 guasrantes, com-
pany insurante and many other beneflits. Only hard
worker with ambition and desire 1o make money
need aspply. Coll or write George Lund, WENZ,
111 N, 4h St., Richmond, Va. 23219.

Virginia. 125,000 market. Bright MOR, Need msture
personality 10 do four hour airshift and commercial
production. No beginners, pleass. $125/week. Send
sircheck, photo, resume first lerter. Box H-236,
BROADCASTING,

Need first phone man for air work and ssles to
start with new AM station nesr lebwsh, Panna.
Salary and commission. Contact Box H-270, BROAD-
CASTING,

Announcer with first ticket=Virginia station. New
quipment. Write Box H-305, BROADCASTING.

announcing or sales in radio- TV, Local originati
is the coming thing in icati Good op-
portunity for aggressive person with record of past
succens. Position will require management posture.
Midwest, small community. Write to Box H-295,
BROADCASTING. Position will be filled as soon
as possible.

Sales manager for top rated fulltime AM Negro
programed siation in Richmond, Va. Starting salary
$15,000, plus both monthly and annual uses.
Wa want & man who can both sell and wpervise
sales. Company insyrénce and many othar benefits.
If you want & @ iob with a hard working little
company whera youre important contact orge
lund, WENZ, 111 N. éth St., Richmond, Va. 23219.

Help Wanted Sales

Before schoo! starts and befora you endure another
long cold winter make that move to Florida nowl
A beautiful tropical city on 1the ocean working with
the best radio station in town will make life pless-
ant and rewsrding. But it will only be & beasutiful
'hlng if you can sell and if you will work. Substan-
tial base plus commission. Writa Box H-116, BROAD-
CASTING todsy #nd give full resumel Yes . . .
management opporiunity but prove yourself first.

Neoded: Dependable fioater. Mature representative
to implement proven programing concept at medium
market rvadio stations. Excellent salery, expense ac.
count, bonuses. Prefer single man, or married man
who enjoys extansive travel. Minimum three years
radio experience suggested—sales experience helpful
byt not required. Clean record, good voice, nest
sppesrance, enthusiasm, essenti Wonderful op-
portunity with growing, prograssiva company. All
replies confidential. Photo, rasume, voice check 10
Box H-162, BROADCASTING.

New York-based salesman or rep. fiem with strong
agency contacts needed 10 represent nationwide
M br a3t service, Expenses plus commission.
Send full perticulers 10 Box H-276, BROADCASTING.

Major souvthesstern market programing commercial
religion, spiritusl music requires experienced full-
time salesman. Send completa references and resume
to Box H-307, BROADCASTING.

Florida lerge cosstal market major station with
adult programing and top coversge needs a thor.
oughly experienced hard working successful radio
salesman with a provable rrack racord. (None others
need applv). Full details first letrer plaase. Box
H-319, BROADCASTING.

Fiest class ticket—sales—announcing helpfult KHIL-
Willcox, Arizona.

WPRC - Lineeln, lllinois. New management doubled
business first year. Need cusiomer centered pro.
Resume 10: John L. O'Donnell.

Leave the vicer factory . . . sell for WIDG, 5000
watts, S1. Ignace, Michigan. Resort erea . . . no
pressure , . . grest working conditions . . . top
noich staff. Rush details to Bill Victor.

Wanted first phone for chicken rock night show.
Must run tight board. Immediste opening. Send
resume, picture and air check o KOLT, Box 660,
Scoitsbiuff, Nebr,

Need first phone ticket, good voice. Immediate
“opening. Dayshift. Send resume, picture and air
check 10 KOLT, Box 680, Scomsbluff, Nebr.

Wanted, sdlesmen for new AM outlet in southern
Pennsylvania. Good corporation future for right
men. Company car plus geénerous commission fo
right men. Call Jack O’Lentern, 717-762-7883.

Sales manager/announcer with ticket (no main.).
One of America’s unbelievable small market C&W
stations located in Minnesora’s beauvtiful vacation
ared is looking for a guy who can stend on his
own two feet and run a sales dept. Make no mistake
.« . we wont no leeches or drew-hungry order
takers . . , only proven salesmen. This station just
recsived an International news awaerd to add to
our list of awards. We are sold out most of the
time. We promote like crazy . . . just completed
& two thousand dollar tressure hunt. Our sound Is
major market . . . our sales are ynreal. The man
who gets this job will inherit a fantastic account
list . . . our best sales territory . . . and money.
Tha man you are replacing left ot 23 yesrs of lg
to put his own 100 kw FM on the air . . .
made money with vs. You better be a grest sales-
men, great announcar and have a ticket. Immediate
opening. Call 218-927.3322.

Announcers

Medium market stetion looking for P.D. to help
regain lost numbers—excellent opportunity for right
man—mild climsie—salary commensurate with back-
round & ability—personal production Important.

d resume, tape and photo to Box G208, BROAD-
CASTING,

Ohie major market swingin’ MOR hes fine oppor-
tunity for experiencad parsonality. Should have
interest in music programing. Send tape, picture and
resume. Box H-188, BROADCASTING.

Announcer with first class ticket for MOR small mar-
ket in the Easy. We want versatility. Send 7V 1aps
and datails of experience 1o Box H-200, BROAD-
CASTING.

Wanted, salesman or radic man wanting 10 lesen
sales. Midwest only. Dale Low. KLSS/KSMN. Mason
City, lows.

Salesman or ssles/news combination. Play-by-play
of football and barketball helpful. Contact Gene
Stanley, KLVT, Levelland, Texas.

Account Exec. for KSAN-San Francisco's top-rated
prooressive rock station needs one #cCount execu
tive. List provided of retail and agency accounts.
Draw, commission, liberal Metromedia profit-sharing
and Insurance benefits for #n experienced sales-
man. d resume 10 KSAN. 211 Sutter, S.F. or
call Me. Herris ot {415) 968-2825. Equsl opportunity
employer.

1 ing person is how we could best describe
the radio air talent we are seeking. Previous srack
record 81 an announcer should show the cepability
of winning in a very competitive Midwess major
markes. Wa have the best of working conditions and
an  outstanding employee benefit program. Send
resume of experience, sudition tape and salary his-
10fy 10 Box H-215; BROADCASTING.

Lively, happy morning man for MOR adult audience.
Stable, group operation. First phone preferred, no
mainténance. Excellent medium-sized midwest mar-
ket. Good s1aff, good equipment, we need a

man. Could handle talk show, 100. Send brief resu-
me now, will srrance intervisw In confidence. Box
H-218, BROADCASTING.

Information station needs morning mm.'}:g pey.
Send tepe and resume. Open now. KOLY, ridge,

i you've peaked in your present job, maybe Ir's
mountain time. Try Denver! Our 9ood music ste-
tions {AM-FM} naed anocther mature, heavyweight
voioe. Basses respondez, s'il wvous plait. Tape,
resume. John Dawson, PD, KOSI, Box 98, Aurors,
Coloredo B0010. An equal opportunity employer.

We need you but we won't promise anything we
can't deliver. Opaning for announcer with some ex-
perlence who wants 10 sharpen his skills in & good
small station. Reasonasble salary. Good working con-
ditions. Think it over. Write Arch Harrlson, WIMA,
Orange, Va. 22960,

Wanted: Staff announcer for afternoon shift in AM-
FM combinstion. Send resume, 010, tape to
WMFC, Monroeville, Alabama

Building permanent, happy staff, need first-phone an-
nouncer with mature voice; no ficater or "character’’
will fit. § kw dsytimer plus FM, MOR, 50 miles
from Duetroit. Send resume and 100e to WTHM,
Lapeer, Michigen 48446. (313} 664-8555.

If yow're experienced, If you have a first class li-
cense, if you would like living in & small town In
the Pennsylvania mountains, if you can stick with
8 MOR and country formst, we can probably get
togethar. Send vour qualifications and » 7Va audi-
tion tape to WVSC, Somaerset, Pa. 15501,

You'te in yowr twenties . . . losded with soul . . -
a great swinger for the moming slot . . . so, soul
brothers, send your audition’s, photc's, resume 10
Dave Oliver, P.O. Box 5156, Chattanocogas, Tennessee,
Nowl No phone calls please.

ist phone, heavy waight network, MOR station,
resort Florida, aftarnoon drivetime, grest opportu-
nity for stable family man, good pay, fringe bene-
fits. 305278-1420.

“On the Ball?’ Join sggressive small market MOR
—experienced, credis references. Send resume, tape,
picture. Box 426, Carthage, Missouri.

We're staffing & new contemporsry AM In southern
Pennsylvenia. If you're graat and have something
to say, call Jack O'Lantern, 717-762-7883. Naw
studios and equipmens.

Intelligent announcer with mature voice and style
with production savy and writing ability needed
immedisttly by one of sthe northeast’s most power-
ful, infivential stetions. You will make key contribu-
tion 1o exciting new program formet being Intro-
duced 1o the industry in near future. Rush tape
resume to Mr, Hobler, Box 1350, Princeton. New
Jursey or call 609-924-3500.
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Technical
Ma;of marhel group owned 8nd oparsied 50 kw
station =3 inlery: me? candidares for sta®¥ 'echnican

record:ing  And  procduction  Exptrience  essentisl.
Salsry commensurare wilh expérignct firs: phont.
Box H 229. BROADCASTING

Naw CPF steking toyinaer 10 mexe ) 8llenon.

Beautifui smail mid sauth Gy, Planning FM, salary

argotinble, reeded within 2 month. Box H 308,
B¥OADCASTING
Taroma catiing: K1AC 10,000 watt Biay K incker

needs chiet engineer for 4 anterna direchional re
mote cperation plus FAM Mae =y he abie to climb
rowers, Prefer MNorthwesl mar with rock iock ex
perierce 8nd sound know how, Conrract: Jim Nelly,
Genecal Marager, 206 475.7737.

Chisf engineer for WIXZ Mckeamspor—FPitisbhurgn.
Mosl be familiar with AM directionsls 5000 NO
days 1000 D night We are iooking for an exper:
snced mar able to leke Hul} reapcmnbi!i!y for a't
uudio end 1ramamitier opararions, Opening is im-
mediate. 30 phone me 1odsy. Be prepeared 10 discuss
backgraund and 18lary requremanty. Johe Tenaglia,
Area code 4°2-391.9707

Chiat anginear for nortliern Ohio SKW direcrionsl
daylimer. Good equipment, excellent pay and
fringes. Cail or write: Meanasger, WOIO, Canron,
Chis 44708 2'6.477-8585.

Ergineer for 10p easern independenr, ¢ood rachnical
man 1o build snd mainlain equipmere, 141 licker,
Nn arnguniing. Cail chiel engirewrs 215 695 3490

fint phane strong on mainrenance, good counbey
mysic, 5000 wars non direcrionsi. Daytime cail
coliget 703-347-7420

Chiet sanginasr. Automation, BNNounting exper ente.
Mu't station chain for Calfornis property. Send
ce3. ~¢ to 4717 Crooks Road. Apt. 1-5. Roval Oasks.
Michigan, 48073,

Chief angineaer youtneen Indiana AMFM station,
Soms snnouncing. Great opportunity for good play.

by piay man. But nor recessary Send tsoe, rasume,
ssiary, picrure 1o Box 167, Jssper. Ind'ane.
News

importem stavion in York-larcaster-Hareisburg ares
~eedy professionsl, hard working naws direcor,
Nite area 10 live. lriecening sres tor 2 npwiman,
Serd taps, resume, salary requiremenn to Box H-
208, BROADCASTING.

Midwait atation in top 15 marksl 12zking for en
sggrestive, dadicated rewsman Previo.s gxperience
must thow Bbilily to seek, wrile and repurt local
news  Facilities and empioyes benefil program see
rxcellent Send resume and audition tape 1o Box
H 74 BPOADCASTING

Experiencad newsman for southern indiane sisn:on.
Myl have good qusliey sir voice, Play-by-pley is
availeble it desiced. Tape, resvma, s8lary, niclure 1o
Box H-304, BROADCASTING.

position]  Qualificalions:  ay
wriling skil!, dedication o
hroadcast jonrnalam S pay, good
banefis, gras! place 1o live -Deaver Send lape and
resume to-Tory larson, Managing Fditar, ROSI
News, P.O. Box 98, Avrora, Coiorsdo 80010

A ;hlllong.ng news

Largs, medium marker sranon in Midwes  wanis
rxperienced newiman 10 join 18ven-mar news ilaff,
Man we gre seeking murt be an excelisnt wriler,
reporter and sir man. Send resume, air check and
writing samples to: Jerry Reid, News Directar, KSTT,
Inc 2.0, Box 3788, Davenport, lows 52808,

Northaastern New York CBS affiiate nsedy naws
direcrar who is ful'y quaiified e~d experienced in
interviewing, and ‘n gathering, wriling, editing and
dellvecing naws and sdiorisls or the a:r. We offer
4 parmanenl potilion, comfortatle raiary, sulomo-
bile, domingnt coverage, and 15 yesr reputation for
oulslanding news Serd resume, sslary requirements,
tape, phate sad sample stoees sl 1o Lewis
Edge. WEAV AM/FM, Plashburgh, N.Y. 12801 The
Platsburgh Broadessting Corp,

BLACK newt dirdetor or nuws man wanted bv Negro
programad setion WENZ In Richmord, Va, The man
Wi want muil be expsr:enced, know what the
Binck community wanls, know how to ot 0,
and report il Oon lhe air. We want 10 rebnild our
Atws dephttment with men who will tel' 1 o8y o
is, be able 1o edituriaiize and lake complate charge.
.. i vou fill the biil ¢oi] or contact Mr. George
lund WENZ M1 N, &k §¢, Richmord, Vs, 301
643-7436 Starning ssiery $7503 20 per month

BROADCASTING, Aug 24, 1870

A

News rontinued
Noad & seatoned profestional lo |cin 8n a:ghl man
staff. Must be able 10 dig, write and air the rews
n & mature manner You will work with former
network and New York newimen in one of 1he
moy well-equ:oped and experienced news'esms in
‘he southea), greaier Miami. A s:ation owner who
believes rews i3 our moad “=porient producr. A
gresr place 1o live and work with 2 rop paycheck
10 mach. Sead resume, pholo, newscopy tamples
arnd 1apes of air wark 10 To:n Shater, News Dire:
ar, WVCG News. Post ORice 8ox 1514, Coral
Gables, Flor:ds 33134

Programing, Prnduction, (thers

Maj or somh-amrn marke! ;uogrommq commnercid'
retigior, Spiriludl music ‘tquires mBn for program
direcior, produclion and air shit*. Send camplete
sferences and resume to Box H.308, BROAD
CASTING.

Progrem diracior=Forids, excellen) for yourg pro
neading an opportunity. Sound citizen, some coi.
iege, creslive music Al y for up-MOR. Must be
wall read, intbrested in Communily and show
on air Tape. resume lo Box H 326 8ROADCASTING
Women's dirgclor needed for big station in small
towr, Voariety of astignments.  Most able 10
commun:cste affectively with  Lidt 8nd small lown
peopis in the midweet The good !ife is hers. Nons
o! the urban problems. Sroup ownet. Send ¢om:
pletd relume, ot and 38187y  rPquirements 10
Mansger, KMA, Shenerdosh. lows

Station execurivs, weli.organized. and txpetienced
in adminisiralion snd programing, for yesrround
pub’ic serec station, M.A. preferred. Opportunity
for free groaduate work. Send pitture, 1spe, and
resume 20 WFSU.FM, Florida Steta Universily, Talia.
hassee  Flaride 12306,

WCLS Columbus, Grorgis, the oriy sl 10p 40 e
tion in Georgia's sacond largest city, i3 expanding
118fF and i3 accepting apphedlions in ail deparr.
mtnts, Send 18aaY, resumes 10 Kan Carlsle PO
No phone oa'ls,

m deaiter Piodpitcnal PD w ' mgiyre an
ing vote and style, ourianding production
abitity end writing taslent, for key position in
young growlh group. Exceprionsl opportunity o
fearn and grow o3 you help to develop exciling
new progedm concapt 8nd Ml the same tims pro-
gram one of the noarthesst’s most powerful, most
influential stations Rush trpe resume to Me, Hobler,
Box 1350, Princeron, New Jerrey or call 809924
34600

Situations Wanted

Management
Naturgl &1 general manager an 1op markst highest
record of achievemant in multi-nate ares. Seeln
pan  ownership,  Graws  yaiwy  professioral  Wiil
Inves:. Box 264 B?OADCASHNG

l-"l aat 3 ino~thert S non fallino anarl? Rahnge
and income down? $275 whkiv buys 12 yeary ex-
up-rlcncq Mansaer/proarsmer/promotar. Any 1irze
marvel, O Fla . Ohio or sunny sou™  Box
H-29¢, BQOADCASTINC,

Ham", wecassbul mansger warn lo talk sbaut vour
sitation and markel  Swrono alss and programing
exp~ricnce College praduate  Married with young
chiidren and wan: them o krow clean 8ir and
good ichools. intereited ir Decoming part of proud
commnily and cood brosdcssl wasror or gprovp
Call or writs. Wiiliam Musser. 380 Boundsry Ave
?;gi North Mastapequs, N.Y. Telephone {514) 249

Announcers

1hird endoraed. flve vesrs
ready 10 relocaie. Box 5 21], BRCAD:

Younm bleck snnouncer,
experisnce,
ASTING

Firsl, MOR. New York, Flondn. anywhers. 315478

8894, Hox M-S, BROADCASTING

Black P O. or operstions manager. & yrs, experisnce,
firyr phone fas pace. college, drafr exempr, married.
RAB's with low rarings. Answer now. Box H.103,
BROADCASTING.

First phona. Four yems axoerignce. Complenna mil:
1Y strvice lsle Seniamber. Want 10 work and
fin:sh school m southesd. mediom mackel. univer-
sity 1own, Wrile, Bax H-207, BROADCASTING

Expariancad, reliable and hard working 1or 43 Ji
with first phone. Dxsires medinm markel lop 40
slation, iob security, 4! lessr $550.00 prr month, 8
five and six hour airshift and some production.
Let's get ~ogether] Write: Box H.209, BROADCAST
ING

Announcers continued
Di/anncuncer: axperience working wilh MOR and
1op 40; highl hoard. News, commercisi detivery and
quality producl:or. Availsble immedistely. Box H-
227, BROADCASTING

Announcers. Experienced, dependablg, tight bosdd.
8:08d  background, socisl work, mythology and
wates.  Bilingusl. Aulhoritelive newscasier, sporis-
caver Available immedistely. Box H-2]8, BROAD-
CASTING

Meks alk’ ynel 1o your community, Feedback
thal rot only ditcusres the rews but mekes it

For the mar who can do 11 and has the swardy lo
prove il wrie Box H-249, BROADCASTING.

Iraired, D.J. snnouncer
stable, will relocate. Box

Baginner, professioraily
ngwicester, Jrd endorsed,
H-253 BROADCASTING

m!l Wads graduste, 181 phons, drafr sxempt end
single  Resdy 'o move limiled experience ond
exceilent referencer. Box H-282, aROADCASTING
3 yeas aspee,
BROADCASTING
Pnof.u.onullv Irsined 1lrong voced ennounter di
snd newsreader, short on experience, long on ralent
vat, mature.  will travel, Box H-294, BROAD.
CASTING.

Top 40 or CAW oersonslity
ence 3rd . . Box H-281,

D} newwaster, suthor:tarive, exparienced, versatile,
ctestise sggressive salesman. Thitd sendorsed. Tight
board. Box H-296, BROADCASIING

Number ons medium market morning abrionslity
with sward wirming production will parform gither
furction for station willing o pay for quahity.
Serious inquiries only. Box M- 208 BROADCASTING.

Attention Guif Coasal IS yeary expenanrca 1n both

radioc 8 TV inciuding 81 westhercaster & film
narrsior,  Intarevied in Guit Coasml bw  consider
anywhere. Al Inquiries smswered. Box  H.301,

BROADCASTING.

1s¢ phona—young aagrestive man looking for a
chance to work for you, Limiled experience, bul
willing to learn. Box K.303. BROADCASTING.

AFRTS vereran s1ation monsper weks CAW, MOR
bosrd shift. 24, single, school grad, Jrd endorsed,
2 vyesrs college. Tight boerd, cramive produciion,
personshils on and off sir, 12 months CAW experi-
ence, B months TV naws. | cen give you the sound
that teils. Can relocate sirer October 10th. Box
H.313, BROADCASTING.

No hutten pushar !, this hip, w.ly, tern year fret
phone heavy praduction communicator wants mod-
ern MOR home, pieters radio/television complex,
Availsbla Nriober T1r. Box H.314. BROADCASTING

Rock parsonslity. Remember the old 10 40 dons
with the parnonsbie and informative iock? Try ma.
Experienced. Aqe 24, Military completed 3d en
dorsed. Availsble =madisiciy. Box H-32B, BROAD
CASTING.

South snd wast . . lLerge of amell sallons, sveil-
able guod voiced disc jockey with abiltiy o write
and produce commercisls. Fxperienced, versntile,
some collepe, and desire to marure slowly ynder
the sypervition of profeulonsl. Bov H.J29 BROAD-

CASTING.
Detroil Exparienced Ennounce’, LoCywhiler,
production man ssek:ing tlght position. Box H-330

abmmCAm ING

Flew Phonc announcer, colispe graduste, sxperience.
contemporary or top 40, Box H.J12, BROADCAST-
ING.

At lastl The chanca you've been waiting for,
"Miss Jenniter Hale!” Young, hesutiful, smhitious,
ralented. modest. N.Y.C. waned, 3rd  andorsed,
Fines) raferances snd tepe. 13 my hig chancs yours?
Box H.333, BROADC ASTING

Experienced, apgressive  spor's  announcar/telker
seeking “bip lesgue’’ employer. Play-by play baske:.
b, batebsll, foothell, hockey, Box H-315 BROAD-
CASTING,

Rookis iocon.ry for Beiperence 3rd erdorred, brosd

single, willing 10
4206 N. Hamlin,

casting whooi, 22, draf! axempt,
no saywhere now Ken fay,

Chicego, lilinois 60618,

Ware ! sm, [, )., newscaster, iaies, dapendatle,
married, limited cxperignce, Willing 10 wotk any
formar. feed Tucker, 32146 Sycemors idne, Suitlend,
Md 301.72% 0|46

F-vﬂ phons graduste super aita jock. 24,
former TV.ra-ording parsonality—rock or  MOR.
Derek. 617.134-3845
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Announcers continued

Broadcast school graduste hard worker, dependable,
seeking position with rhythm and blues stetion.
Army veteran, young, single, good voice, willing to
relocate. Semuel Ginn, 943 Grant Ave., Bronx,
N.Y. 10456,

Oregon; Washington; Northern California: Outstand-
ing midwest announcer/copywriter moving 10 Pa-
cific Northwest this fall. | offer eight years of solid
radio experience. All formats country 10 classical.
Flawless news delivery. Competent interviewer,
MC, color man. Powerful copy plus honest on-air
delivery plesses clients, brings repeals, atiracrs
new accoupts. Family, Third, to study for first.
Dmndabulnv & matter of record. Your maorket size
doesn’t concern me; security you offer does. Sslary
requirements very moderate. Part time in view to
full time. Interested in these sssets? Let’s arrange
an interview in the near future. Write Ron Bland,
Route 4, Box 2230, Bremerton, Washingion 98310,

Mature, dependable, radiomen, first phone, ex-
perienced all phases. 601-825-4045 mornings.

Beginner, broadcast school graduate, 3rd endorsed,
draft_exempt, will relocats. Crestive, hard worker.
Al Garber, 38 Rockridgs Road, Waltham, Mass,
02154 or 617-899.2373.

st phone, 2 yeadrs experience,
Phone 312-834-8355, Bob Paacock.

available nowl

Programing, Production,

Others continued

Producer-director, 3 years exp. in producing com-
ive show and speCials. Now
wesring “second hat”: Traffic. Future aim is man:

agement. Box H-271, BROADCASTING.

Sexy? Maybe, bur by addmg the feminine voice
10 your siation’s ads and ‘s—your clients will
be heppler. VoiceMaster can supply that voice.
VoiceMaster Box H-272, BROADCASTING.

Threa-stetion group operdtion’s mansger is seeking
a move. Sirong on programing, production and
promotion. Looking for step up the management
or financiel ladder. Box H.273, BROADCASTING.

Sales

Tired of the rat roce? The traffic? The smog? The
crime and juvenile problems? Here is the oppor-
tunity you've been hoping for. Sales position open
now in small morket television. Could lead 10 sales
manager position. Rockv Mountain state. Great
hunting, ing, winter ris. Drive to work in
10 minutes {maybe 5). Cun air. Healthy family
area. College community. Friendly people. Make 8
little less—enjoy life & lot more. Send picture, com-
EIA!'S? resyme and references 10 Box H.248, BROAD-

Technical

Chief enginesr for expanding Cansdisn MSO, pres-
ently building 2 major maerker systems, totalling
BO,000 households. Also senior technician for 22,000

1 Helpl We ars prisoners in Broadcattin

mnga-
zine classified. Box H-284, BROADCASTI

2 News, copy, public sffairs, production, hire us
prosl Box H-285, BROADCASTING.

#3 Cuddly copywriter craves creative company:
object—creative copyl Box H-286, BROADCASIING.

124 How dare you ignore this? Listeners deserve usl
Box H-287, BR(;ADCASTING

h hold system under construction who can &
sumc mansgement position within two years. Send

ume 8nd COMpensslion expeciations. Box H.27B,
BROADCASTING

Progressive mid-esstern production hovse is seeking
a video tape opsrator. Must know maintsnance and
have experience on Ampex Editec and 20008’s.

Liberal benefits & good worki hours, Selery
apen—nimuil resumes 1o BROADCASTING Box
Sunny California beckons engineer capable of

ing into chief’s shoes. Small UHF operation

Young #nnouncer, 22, with experience, 3rd, class
ticket, now employsd. Two years college specializ-
ing in radio. Seeking out of Chicago opportunity.
Will come for personal interview, photo and
resume available. Dan Vonlenef, 4660 Kenilworth
Dr., Rolling Meadows, Illinois 60008,

st phone broadcasting school graduate desires
part time work in Los Angeles area. Jock of news-
mon. Will travel 175 miles for weekend work. Grear
potential. Call Dan Paraz 213.477.8529 or 213-254-
3555 or write me 6198 Meza Ave. LA, 90042,

#3 When unemployment sirikes, can starvation be
far behind? Box H.288, BROADCASTING.

316 Owr creditors want vsl Why don’t you? Hmmm?
Box H-289, BROADCASTING,

317 Whosver reads this, plesse hire vsl We're prosi
H.290, BROADCASTING.

soon 10 put on big lesgue boots. Modest salery
until ability proven. Box H.325, BROADCASTING.

Woanted, TV

studio technicisns . experience

preferred. Union llhon o s'::‘mqt bo?eﬂn ... equal
opportunity employer. complete experience
resume t0 Engineering Departrment, WNAC-TV, RKOQ

General Buil Boston

Mass,

ing, Government Centar . . .

18 Wa're losing weight—maybe we'll try modelling
nextl Box H-291, BROADCASTING.

Recycle the stuff that's mellow and new again,
Stable staffman who cen read/write/1alk. Old pro,
408-758-3097. 200 W. Romie, Salinas, Calif,

Experienced announcer, 3rd ticket, age 31, married,
no children, B.S. Communications December, seeks
employment New York City area. News, announc-
ing, copywriting, 11 yedrs warious music/formats.
In New York City September 7-12 for interviewing.
James Ellis, 2901 East Fifth Avenus, Knoxville,
Tennessee.

#9 Save your station! = —~ Save us from
storvationl Box H-292, BROADCASTING

#10 Scrimped for by: "Ex-cuddly” copywriter,
newsless thinmanl Box H-293, BROADCASTING.

Lat's get it together! Going for 21?7 $275 wkly
buys 12 years axparience, Programer/promoter/
heavy drive time jock. Calif., Fla., Ohio, or sunny
south. 8ox H-300, BROADCASTING.

Technical

Chief onmmor/-nnouncu wanting 10 relocate .. .
2ix yedrs experience . . . prefer couniry or MOR
formats. Hilly snd wooded areas. Box H.314,
BROADCASTING.

First phone, inexperienced. Need start. 28, family.
Prefer Missouri Of surrounding states. C. D. Harri-
son, 3145 E. Wayland, Springfleld, Missouri 65804.

News

R-TV grad, University (linois, seeks radio or TV
news potition. No commercial experience. Strong
on writing, production, sports. Thorovgh, competent,
married, 24. Box H-111, BROADCASTING.

Currently working 85 writer_in malor market. Went
to get back on the air. College degree. Young.
Aggressive. Can do outside and inside work, Tepe

and resume on request. Reply Box H-171, BROAD-
CASTING.

Diractor available. Three years commercial and edu-
cational experience. MA candidste, first phone
w.;r prefcrrnd (408) 373.0565. Box H.315, BROAD-
CASTING.

Personality-plusl Ratings, crestive production, voices,
and versatility. Call 219.743-4811,

Ready to talk future with young but professional
P.D. of six years? Unquestionable record and sta-
bility. 1st phone. Charlie Brown B806-266-8898.

Television Help Wanted

Management
General manager for czrlndinq MSO to supervise
construction eration 60,000 hovsehold system
in Western Canada. Also senior technicion with

manegement ability to supervise constrction of
2.2,.000 hwsehold wucm in Esstern Capads end

1. Director of information and Captain, U.S. Air
Force. (Just completed). 2. Fully qualified broad-
caster, 3. Wrote, directed and anch daily T-v
newscast. 4. B.S.Broadcastino. 5. Will relocate
immediately. Box H-259. BROADCASTING.

Radio or cable news. Availsble mid-September. MA

liberal arts. Second phone. Training snd minimum

expﬂknte Plains states or Washington, D.C. ared.
Box H-268, BROADCASTING.

Looking for positi and disc
jockey. Have c:pmontc and knowledge of tight
bosrd. Willing to work very hard, will send tepe
10 you. Box H-269, BROADCASTING.

Programing, Production, Others

Copywriter, resume and s 203-

ger. Send resume and
L i Box H-277, BROAD.

CAs'nuc.

Operations engineer needed by expanding South-
east ETV sration. Aftrective salary ascale, 40 hour,
5 day week, State retirement plan. Requirements
1st class license; minimym one year experience in
operation and maintenance of color VIRs. Apply
to Willlam M. Chri Chiet Engi . WTVI,
42 Coliseum Drive, Charlotte, N.C. 2820S.

Senior engineer needed by 'xplnding southeast
ETV station. Attrective selory scale, 40 hour, 5 day
week, State retirement plan. Requirements: 1st class
license; minimum three years experience in opera-
tion and maintenance of cameras, VIRS, and trans-
mitter, Must suvpervise other engineen. Apply 10
William M. Christmen, Chief Engineer, WTVI, 42
Coliseum Drive, Charlotte, N.C. 28205.

Chief engineer for ETV station # Univenity of
Alasks. Color TV knowledge necesssry. Includes in-
stallation, maintenance, optration. Some statewide
systems development powble 12 months,
per month. Open immedlistely, write TV Scrw:u,
University of Alsska, College, Alasks 99701,

News

T\I newsman—UHF with small sggressive staff. Well
vipped newsroom. Send picture and resume. Box
H 145 BROADCASTING.

Anchorman, Major market southwest. The man we
want will handle both & and 10 and should have
solld experience m news gathering, writing and
producing. Send t and resume with salary history
to Box H-279, BROADCASTING

Aggressive reporter t0 work slone in market’s num.
bar two city. Must be able to develop own stories.
Will consider radio reporter. Box H-309, BROAD-
CASTING.

General managersales manager (1 man). UHF in
top three morket. Big job for right man. Must have
dynamic sales management experience and ovarall
G.M. knowledge. Start $30,000, to $40,000, Box
H-318, BROADgASTING

Wanted: Ta enter parinership with CATV system in
separste venture. YOUNg man, now worlung in an-
nouncing or sales in radio-TV. Local origination is
the coming thing in communications. Good oppor-
tunity for sggressive person with record of past suc-
cess. Position will requira management posture. Mid-
west, small community. Write to Box H-341, BROAD-
CASTING. position will be filled 83 500n #s possible.

Major market VHF network affiliared station in
midwest nesds 3 experienced newsmen; & reporter,
o news photographer and a news editor. Applicents
must have background that emphasizes complete
dedication to news. Our stetion is fully committed
to news and thus we have the flnest facilities in
the country. Send complete resume to Box H-327,
BROADCASTING.

Sportscaster. Young, good-looking sports type with
some TV experience and lots of drive. Daily
sporticasters, no play-by-play. Major Ohio VHF.
Send resume ond picture to Box H.334 BROAD-
CASTING. An equsl opportunity employer.

Announcers

658-6196 or Box H.11S, BROADCASIING

Professional brosdcaster, stable, mature, personslity
pius. Two speeds: Work hard—pley herd, not &
clack watcher, cvallabl. immediately for news or
production. 8ox H.260, BROADCASTING.

Yaung aggressive and fully qualified in programing
snd production. B.S.—broadcesting. Will relocate
immedistely. Box H-261, BROADCASTING.

TV sports man, experienced, full time 1o onnounn,
write, film. Top Wisconsin net affiliate. Confidential

South Florids TV station. 1=—reporter-photographer
and 1—news editor-producer. Reovire journalism de-
aree_or comoarsble experience. Contact Pavle Flagg,
305-751-6692, Equel opportunity emplover.

Box H-283, BR ADCASTING.

Announcar: Immediate opening for young, experi-
enced man copable of handling any on-camera
sssignment. Send resume, VIR or film audition to:
John Mackin, WXEX TV 8, P.O. 888, Richmond, Va.
Excellent opportunity for a wversatile, esger man
with this equal opportunity employer.

Programing, Production, Others

Producer-writer-on.comera tslent for ETV siation.
Must be capable in public affairs and cultural offairs
and experienced in film, studio, and remote work.
Send complete resume and sslary requirements to
Box H-251, BROADCASTING.
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Programing, Produclio_n.
Others continued

Are thars any young cresnve TY doirectors eround
anymore? Can & TV direcior be found thet can
be motivated by & cthallenge? s there a director
who iikes 10 work under pressurs snd is proud
of u? If you went & job in a top 10 market,
contact Box H.3:2. BROADCASTING.

Studlo trawman (cameraman, Roceman, bresk direc
tor] for ETV wration. $7.000. Send resume to John
rl-l‘uzn:)l;imon, WNED- TV, Hotel Lafayette, Buffalo, N.Y.

Producer-director for 10p maior marker Independent
station and production facility. Quality station seek-
ing creative, versatile person, with ability 1o handle
major directing ssaignments. Two years direching
experience neceisdry. Send resume to: Ron St
Charles, Production Manager, WUAB, Unitad Artiss
Broadcarting, 0443 Day Drive, Cleveland, Ohio
129 An equel opporiunity employer.

Television

Ststion manager. Sirong monagement background
with ?va and independent s1ations, both VHE and
UHF—Yarga and small markers. Best references. Box
H.113, BE§OADCASTING.

Operalions/program manager. Excellert referances
in svery ghase of both. Background includes offiii-
ated and independent stations. Small 1o lerge mar-
kets Box H 11a, 8ROADCASHING

Cable manager or regions! manager. Wide experi-
ence sl stages, ot phases. Locatad central Florida,
wiil reiocata. Box H-194. BROASCASTING.

S1tion menager/opershions/program director. Young
extcytive presently with in *cp 10 market. Can
eyt cort and improve quelity. Experience keved
1o sales, efficiant operations, saleable programing
an:é creative production. Box H-324, BROADCAST.
IN

Tebavision producer-director with ours*snding credits
o network and local levelt is teeking management
opportunity in the sres of production, program,
of operations maneger. Sixteer yabrs of relevisi
backgorund and experlence among other qualifica-
tions  Opportunity and growth porentiel will be
primery considerstions. Resume, references, end
salary  requirements  upon  raquest, Box  H.33),
BROADCASTING.

Energetic program/oparationt man desires challeng-
ing positlon. Young and experienced. Box H-338,
BROADCASTING.

Announcers

Kid's shaw produwcer host. Quality afternoon formar
for older youngiters. Box H 230, BROADCASTING

Technical
Chist e —manieninc TV-EM-AM direchionaly.
25 vyears experlente, mansgement, construction.

Save you money—references, stable. Cormvider going
sbroad Box K 297 BROADCASTING

First phone, Inanper.ences. Need ster:. 28, tor..y.
Prefer Missouri of swrounding stetes. C. D, Harrl
ton, 3145 € Waviend, Soringfisld, Mistouri 65804,

News

Want to move from writing 8t srge major marke?
sration 10 Hire#t work . . . Pposibly with weskend
or other anchor. Young. Degree. Enjoy digging for
the news, [&mm. end reiume on request. Keply Box
H-172 BROADCASTING.

Enthusiaatic  college graduate, nerwork, newsdeik
experience, teekt reporting/writing  position  with
Qrowing newi operation, Box H.210, BROADCAST-
ING.

My 15 yesers of experience in pews reporiing,
gathering and writing could be of considerabis
value 1o vour station . . . if you have an operation
that takes pride in its rews. | am currently report.
ing televhion ngws in 2 major marker . . . having
loined this statlon after five and 2 hall years with
CBS. 1 would like 1o ivin e solid news operstion
a either news director or anchorman. Will forwrid
resume, VTR or SOF on request. Box H- 244, BROAD-
CASTING

Natiensl sward winning radio news director in top
10 markat looking for move up to 1.V, Strong
public affairs, Bar H.302, BROADCASTING
Radio TV news and/or sportt—MS in Mass Com.
myanications; B.A. in English composition; coilege
varsity athlete: commarcial news and 1pors expeti:
ence, sinte 1985, in TV, radio, and newspaper (1op
100 market properties); 25; single; draft exempt,
desire principaliy needs and/oc sports nsistentthip
in top 75 merket station in norihern Midwest, Mid-
east, or Fast, Box H.320, BROADCASTING.
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News continued

Parsenable 1alk-hosi/news personalily desires posi-
1on in top-twenly market, Aggresuve interviewing
never g9¢ts in the way of taste, Widely read, enry
1o take, AB degree and beiisvabie. VIR evailable.
Box H-322, BROADCASTING,

Gansral astignwent anpo.ncer in top marker, wuh
anchorman experience, weeks full anchor or lagman
potition Box M 340 BROADCASTING.

Quallfied black nrewsman, msijor markel, jeeks e
porlirg/writing position, combined rewspsper/TV
expurience; wiil relocere, cali or wrile: O, Parham,
KQED CH 9 TV, 525 41h S1, San Francesco, Co. G4107
PH: (415) 3911020 X17

At news director, anchorman, 300,000 plut market,

awsrd.winning newspsper background, sesks similsr

position or Wer cosmt. Consider genersl assign

men’ eporting in maor market. Thayer Walker, 640

40610399 Ave., Loy Angeies, Calif. 94022 {415) 948
48.

Programing, Production, Others

TV promonon d-recior. Six years sohd medium
market experience in all phases of opsration, in.
cluding 1sles promosion and public service, Espe.
cially stong with rrearive on.air and  publicilv.
Marrled, dependable, skilled. Now |n midwest and
prefer 1o remain, Box M 217 HROADCASTING

TY children's persors.t, producer pro-
duciion anistent . 8o0x H-282, BROADCASTING.
Energetic, enthyr.mpc RIVMP grecvate (M A da-
siras work in ETV or PTV salion in writing, te.
swearch, promotion, or produchion. Availeble im.
med:ately, Box H-339. BROADCASTING.

Producer/direcior, 26, family. Telented, creetive,
resume ovaiable, |I'm fooking for carrer position
with furture. H13-896 7473

Producar-announcer-TV  kids  penonaity. 246 - 26
Ave. North, Si. Petersburg, Floride 33704. Resume
aviilable.

Wanted To Buy

Fquipment
We oted vsad 250, 500, 1 kw & 10 kw AM and
£M wantmittars. No junk. Guarantee Redio Supply
Coro., 1314 fturbide 5t.. lsredo. Texas 78040.

Need four uied Norelco TC70 color camtra chaina.
Contact Hillview Associstes, B15 Dougles Ave., Red-
wood City, California 94303, {415} 345.2002.

Marti gear and good comsole. PO, 472, Marshail,
Minnesots 54258,

vied Marti base receiver and one mobale unit. Send
ser:al 32, description and price to (. ). Reak.
WFHC, P.O, Box 475, Coilintvilie, Ve. 24078

FOR SALE
Equipment continued

Aulamation eguipment: Stalon Qone live, ke new
Gates System, 5C.48 conira] and timer, 250-RS cerou-
sel, 55A.3 silence sensor, ATC.55, two racks wired
for extra carousel and playbech unit. Will sell for
balance. Box H-317, BROADCASTING.

t G 9 (haanel

maixer weh 9 reansformers and
power pack. 1.8 hour Ampex recorder with 4
channel mixer, very lintle yie {portable model).

1.A8 Dick ~opy mechine. Locaited in Conn. Best
offer. 30x H-323, BROADCASTING.

Bauer 707 transmitrer, 500 watt, can be convarted
1o 1000 wait, seven years old. $2,500. Box H-136,
BROADC ASTING.

Audio  inttrument revesberation unin modet  4d:
Transport, mechanitm, sssociated ampl:ifers, manual,
racn Bos M 337 BROUADCASTING

Fa: Sele Orne ) Ampex 350 7V2-13%  rape re
corder in console cabinet $870.00 . good con
dition. One MX 10 Ampex $350.00 . neariy new
Severel Magnecorder recorders, a3 s, Contect:
Goodion McKee, Waco, Texas 017 1341488

TV towar, 453 feer high Al llghting included
Jemes Eberhary Jr, C. E. WOXL 1IFM}, 110 Govern.
ment Place. Cincinnati, Ohio 45202 3134216940,

Unuted Schafer remots control syitem model 300
Contect John Parroris, P.O. Box 1870, or {904)
234-2225. Paneras City, Flarids

GE 80 xw transmitter B81-50-A1 complete weth
suaciared equipmant including cabling, 3 es. 280
f1 and 2 ea 1860 1. guyed towers, tramimitter
thock, etc. To be oRfered for pale by publlc bid.
Available ise 1970 for ditsstembly end removsl
from location nesr Sacramsnto. Arrengements 10
inspect the facility, currently operating, and to
requesl copies of the Bid form, contect immedistely
B. N. Brown, Sacramento Municipal Wility Duatrict,
P.O. Box 135830, Satramento, California 95813,
(918} 452-3217, ext. 576,

Ampen derigned Model £50 background music tepe
reproducers both new #nd factory reconditioned
models available from VIF Ianternaiional, Box 1555,
Min. View. Canf. 94040, (408} 239.9740.

MISCELLANEOUS

Deeleyst 11,000 classified gag lincs. $10.00. Un.
conditionally guarsnteed. Comedy <catslog fres
Edmund Orrin, Maripoza. Celif. 95338,

Pius Command’s "Self-Study Ability Test” Proven
$5.00 Command Productions, Box 26348, San Fran
cisco 94126,

D.J. One iiners]l Write for “‘free’ semples, and 8o
receive details on: California Aircheck Tapes, Voics
drop-tns, D.J. Source Gulde, and much morel Com
mand Product:ons, Bos 26348, Sen Francisca 94176

Wowl 25 pager baat ona liners only $3.0011 Shad's
Houte of Humor, 3744 Applegaie Ave, Cincinrarl,
Ohio 45211,

FOR SALE Equipment

Rigid Tranpgmission Line—8& 4™ -50 ohm, 20 #t.
Langths, fanged., Andrews 573, urused. 500 #.
avaifable—bargain. Sierrg.Weslern.-Box 23872, Ogh-
land, Cal" Q4A15. Tele. {41%) B37-3527

Like new complete recording studio equipment,
$25.000.00, will sactifice for !?2,600.00. terms. Am.
pex professional recorders- AGA4Q's, Langevin 1olid
state multi-channe! mixer. May be seen & 552 M1
View #0, San Bernarding, California 714-889.9010

HJT.30 Andrews Heliax 13" air coaxial Iransmission
coble jacketed 10,000 feer avsilable 52000° reals
perfect surpius test reports available 50% of fac.
tory price, ¢on be cut to order a1 tremendous 1av-
ings, brokers invited. For FM brosdcam communics-
tions mictowave rader, Action E ectric Sales, 1433
N Miwasukee. Chcago, llimo's 317 2352800,

RCA color cameras: Two RCA TK4IC complere live
camera Chainy with cables, lens complement and
cleciric padestals. Ured only two yasrs. Partial solid
state. Excellent condition, $3,500.00 down and -
swwme balarce of 4% notes. Call Jim Dodwon ar
Bl Gregorv—703-393.2505.

Complete T.V. mobile van, includes: GE Patl BRW
carmuras, 2-Sync generators, 1-Oynair V8 121 B solid
stare awircher, 8-Video monitors, 1-Taylor Hobion
10x1 (40-400 mm) lense, 1-Tekironlx model 453
portabla scops. 1-RCA TR-5 VTR w/spsre head.
includes 3000 f1. cemera cebis, sudic cable and
power <ab'e, audio mixing equipmeni oil housed
in custom macde van on a 987 GMC 1ruck with
new engine. Box H.280, BROADCASTING.

Ler Angoles aes redo For call lenees, Formang,
phoney, and the person 10 comact; send $5.00,
Paul Thomson, 4023 Whitsert, Norh MHollywood,
Calif. §15606, List of Ten.

Pr.zesl Prizat! Prizes| Navional brends for promo-
tions, conterts, programing. No berter, or trade . .
bettes! For fanrtastic deal, wrice or phone: Kadlo
Fearures, Inc., 188 E. Suparior $t.. Chicago, Mlinois
80611, call collect 312.944-3700.

Air cthetk of any Ohio lation, $18 hour, 1 hour
minimum. Drew, 8ox 24B, Galera Ohio

Curront Cemedy - 65.70 or.qinal, topical one
liners esch e, twice-a-month, for enterteiners,
deeievs, broadeasters. Send for fres sampie: Cuw
rent Comedv. 300 New Jertey Ave., S.E., Washing-
v DC. 2000 0 ...
Wathington, D.C. Aiwrcheck rape. & station -~ $8.00,
Profound Productions. Box 1745A. Washing'on, D.C,
o013 . .
Winters Productions, hilarious old  timer  voice
“drop-int’” persondlized for vou. Free demo. write
“Winters productions’’ Box 3877, Wilmington, Del.
1980%

Halt  hour
derp’ls. Bor

feature proarems for sale. Write for

1310, BROADC ASTING
INSTRUCTIONS

Advasce beyond the FCC L.ense level, Be a redl
sngineer. Earn your degree (mostly by correspond-
ence), accredited by the sccrediting commission of
the Nationsl Home Study Councii. 8¢ & red! engi:
neer with higher intome, mnl\go, end  tecurity.
Free coralog. Granlham School of Enginesring, 1509
N. Western, Hollywood, California 90027
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Instructions continued

First Class FCC License theory and laboratory train.
ing in six weeks. Be prepared let tne Masters
in the nation’s largest network of 11 class FCC
licensing schools tratn you. Approved for velerans®
and accredited member MNatlonal Association of
Trade and Technical Schools"®. Write or phone the
location most convenient 1o you. Elkins Institute®**
in Texas, 2603 Inwood Road, Dallas, Texes 75235.
Phone 214-357.4001.

Elkins®** in Californla, 160 South Van Ness, San
Francisco, California 94102. Phone 415.626.6757.
Elkins in Colorado, 420 South Broadway, Denver,
Colorado B80209. Phone 303-744-7311

Elkins in Florida, 1920 Purdy Avenue, Miami, Flor-
ida 33139, Phone 305-532.0422.

Elkins"** in Georgis, 51 Tenth Streer a1 Spring,
N.W., Atlanta, Georgia 30309. Phone 404-872.8844.

Elkins® in Ulinois, 3443 N. Central Avenue, Chicago,
Illinois 60434. Phone 3I2 286-0210.

Elkins*** in Lovisiana, 333 St. Charles Avenve, New
Orleans, Loumanc 70130. Phone 504 525-2910.

Elkins® in annou 4119 East Lake Street, Minne-
apolus, Minnesota 55406, Pho-1e 6I2 721-1487.

Elluru in Tennesses, 66 Momoe, Memphls. Tennes-
see 38103, Phone 901-274-7120.

E_Ilu:l_ in ;onn-uu. 2106-A Blh_Avenue, South,
Nashville, Tennessee 37204, Phone 615-297-8084.

Elkins in Texas, 1705 West Jih sucev Forr Worrh
Texas 76101. Phone 817-3356569.

Elkins® in To_xl-, JSE Travis, Houslonﬁens 7700_2
Phone 713.524-7637.

Elking in Texas, 503 South Ma.n,
Texas 78204. Phone 512.222. 1848

San  Antonio,

Elkins in Washington, 404 Dexrer, Seattle, Wash-
ington 98109. Phone 206.622.2921.

Anneuncing, programing, production, newscasting,
sportscasting, console operation, disc jockeying and
all phases of radio broadcasting. All taught by
hlthy qualified professional teachers. One of the
nation’s few schools offering 1st class FCC i
censed broadcasting in 18 weeks. Approved for
veterans® and accredited member of NATTS**
Write or phone the lotation most conwenient to
you. Dallas®"® — Atlanta®** Chicago® Hous-

ton — Memphis® — Minneapolis* — Nashville® —
New Orleans®®* — San Francisco™®*.

Liconsed by New York State, veteran approved for
FCC 15t Class license and  announcer-disc-jockey
training. Contact A.T.S. Announcer Training Studios,
25 West 43 S|. N.Y.C. (212) OX 59245

1970 Tests. Anuuu” for FCC First Class License.
Plus Command’s “'Self-Study Ability Test.” Provenl
$5.00. Command Productions, Box 26348-R, San
Francisco 94126.

Tape recordad iessons at home plus one week per-
sonal instruction prepares broadcasters for first
phone in five to ten weeks. 1970 schedule includes
Detroit, St. Louis. Pittsburgh, Seattle, Milwaukee,
Wa:hlnqlon and Los Angeles. Our nineteenth year
teaching FCC license courses. Bob Johnson Radio
License Training, 1060D Duncan, Manhattan Beach.
Calif. 90266, Telephone 213-379-4461.

Since 1946. Original course for FCC First Class
Radio-telephone Oparators License in six weeks.
Approved for veterans. Low-cost dormitory facilities
at school. Reservations required. Several months
ahead advisable. Enrolling now for Oct. 7 & Jan. 6,
1971. For information, references and reservations.
write William B. Ogden, Radio Operational Engineer-
ing School, 50’5 Warner Avenve, Huntington Beach,
California 92647 (meerly of Burbank, Cali‘omia'

Radio Engmurmg lncovporared Schools have the
finest and fastest course available for the 13t Class
Radio Telephone License {famous 5 week course)
Total tuition $395. Classes begin »t all R.E.L
Schools Sept. 7 & Oct. 12. Call or write the R.E.l.
School nearest you for information.

R.EN. in Beautiful Sarasota, the home office 1336
Main Streer, Sarasota, Florida 33577. Call (813}
9556922. Fully approved for veterans training.

R.ED. in Fascinating K.C. at 3123 Gillham Rd..

Kansas City, Mo. 64109. Call (816) WE 1.5444.
Fully approved for Veterans Training.

R.E.J. in Delightful Glendale at 625 E. Colorado 51..
Glendale, California 91205. Call (213) 2446777,

R.E.). in Hisvoric Fredericksburg a1 809 Caroline St..
Fredericksburg, va. 22401. Cail (703) 373-1441.
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Are you interested in a professional announcing
career in radio? Then enter America’s most unique
and pracrical Broadcasting School The School
of Broagcast Traming In Artessd, New Mexico.
Three months 1fraining on two commercial radio
stations . . . KSVP AM and KSVYP FMm stereo gives
you three months actual commercial broadeasting
experience that really counts when you apply for
your first full time radio job. Third ¢lass radio-
telephone license with broadcast endorsement in-
¢luded needed at many radio stations for
employment as & dis¢ iockey. Room and board
available and placement assistance after graduation
Class is limited 10 12 Only. Bonded! Approved by
the New Mexico State Board of Educationl Classes
begin $Sept. 2, 1970 and lanvary 2, 1971 and June
2, 1971. Enroll Now! Write Dave Button, Man-
ager . . . School of Broadcast Training, 317 West
Quay, Artesia, New Mexico B8210. Telephone 505-
746 2751 for reservations!

American Institute of Radio offers the nation’s
finest quality course for your first class license in
three to four weeks. Individual instruction. Classes
start every Monday. Tuition $300.00.

Time and monsy a problem? Go the American way.
American Institute ©f Rodio in Florida and Ten-
nessee.
A.).R. in Tennesses. 2622 Old Lebanon Road, Nash-
ville, Tennessce 37214, 615-889-0469, 889-2480.

A.l.R. in Florida, Koger Building, Boulevard Center,
I986 Beach Boulevard, P.O. Box 18652, Jacksoen-
ville, Florida 904-398.9600.

A.LR. in Tennesies, 708 South Gay St., Room 305,
Knoxville, Tennessee 37901—815-524.0821.

B.E.5.T. FCC-license prep-course first class,
four weeks, tuition $3 excellent instruction,
economical lodging, altractive guarantee attend
Broadcast Engineering School of Technology, 304
N. Market St., Frederick, Md. 21701. 301/66%.6292

. next class begins Sept. 7.

Mave inte TV news. Write Cap-rul Broadcasrmg.
P.O. Box 5797, Washington, D.C. 20014

Nud 2 lu fhonc fast? The Don Martin School
Accelerated Theory Course (six weeks) not only
assures you of obtaining your Ist phone, but it
provides you with good basic knowledge of Com-
munications Electronics. Our instructors have many
years experience in practical electronics and in
teaching. We use the latest in animated film pres.
entations as well as other visual aids. We have a
proven retord of success. Why take chances with
second best and Q and A courses. Our next Ac-
celerated Class begins Oct. 12, 1970. Call or
write Don Martin School of Radio & TV, 1653 N.
Cherokee, Hollywood, Calif. HO 2-328t.

Help Wanted

Sales

CALIFORNIA MAJOR MARKET RADIO STATION
AM & FM stereo combination changing format and
going from bholtom to 321 without delay. Programing,
ntws and promotion lined wp now we nsed top-
flight sales manager and six professional salesmen.
Gyarantee plus commission. Ne drifters, drinkers or
problem children, please. Al references checked. We
sell so we can go back again. Rush resume and
requirements ta
BOX H-257, BROADCASTING

Announcers

ANNOUNCER-PRODUCER

Excellent opportunity for an all-around
radiv man. Airshifi, production, music,
publie affairs. Send aircheck, production,
and resume to

Program Manager WOWO

L Fi. Wayne, Indiana 46802

News

]

RADIO NEWSMAN

Experienced reader/writer
sional sound a must solid five fig-
ures for top man a grcat market,
greal living. major Northeastern city.
Rush tape and resume to

BOX H-31, BROADCASTING

profes-

Ask us tofill
an announcer

opening at your
station,and you’ll
get the surprise
of your life.

Our 18 top-notch instructors
don’t teach students en masse —
we do it individually, one at a
time. Word by word, phrase by
phrase, newscast by newscast,
program by program until every-
thing is professionally perfect.

This takes up to two years. But
the difference in the announcers
we turn out is worth it.

No one graduates from Columbia
unless he is top-notch profes-
sional material.

You may have to pay a bit more
for one of these hand-crafted
graduates, but your station will
sound a lot befter.

For a resume, photo and profes-
stonal audition tape, contact our
placement director. No cost to
you or the graduate.

Placement Director

Columbia School

of Broadcasting

(Home School) 4444 Geary
San Francisco / (415) 387-3000

(&

COLUMBIA SCHOOL
OF BROADCASTING

Not alfiiiated with CBS, Inc.
or any other institution.
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Help Wanted

For Sale Equipment

For Sale Stations

Programing, Production, Others

PROMOTION PUBLICITY
ASSISTANT

Immediate opening for imaginative col.
lege graduate with some previous experi-
ence in the following areas: On air pro-
motion, wublicity, sales promotion, adver-
tising. We are seeking candidates with
proven ability who have potential to pro-

RCA SIDEBAND FILTERS
Mex. pwr 5KW, RF input—81% ohms 1%"
coax; RF output—51% ohms 3%” coax;
weight—200 lbs. 1—Ch. 10 filter brand new.
never used, originsl crate. 1 Ch. 8 mint con-
dition. Muske offer. All offers seriously con-

sidered.
KUAM-TYV, Box 368,
Agana, Guam 96910

Employment Service

continued

STATIONS FOR SALE
1 MAJOR MARKET FM. Profitable. $800,000.
*  Terms.

2 PACIFIC WORTHWEST. Exclusive daytime. Ab-
* gontee owned. $15,000 down. Good payof.
3 WEST SOUTH CEWTRAL. Full time. $90,000.

* Excellent terms.

4 MIOWEST. Daytimer. $140,000. Good terms.

ress into a promotion manager's job.
nd complete confidential resume to Don

Wilburn, Promotion Manager, WLWD,

4590 Avco Drive, Dayton, Ohio 45401.

E T T T T T T
STATION MANAGERS

Why look for personnel? Call
Radio-TV Personnel Placements
3958 South Broadway
Englewood, Colorade 80110
Phone 303-761-3344

SNSRI IO IO TR

J acL L. Sto“

and ASSOCIATES
6381 Hollywood Blvd.
Los Aongeles, California 90028
Area Code 213-464-7279

An Equal Opportunity Employer M/F

Giosmmm

| MAJOR MARKET TALK
RADIO PROGRAM DIRECTOR

I've just produced one big major market WE'LL GET YOU A NEw JOB, FREE! = 3
winner. l&w ready to produce something I Stations pay fee. No resume needed. el AP LS LD o iil) il
bigger. I Tv Gictrs  toSi3 Rudio Min.  $.330K vet Up 1o 40% svailable for cash We are

R&TV Sales $10-25k Engineers
$9.14k Con

looking for a capable, proven manager who will

BOX H-265, BROADCASTING | v Gt sk

|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
L
O I
-~
ey s s g S e e

Newsmen :
take charge and develop station to full poten-
;léu-la\llul.\llhlnyl:log ;rgrela\.l t‘;‘._|._ His i‘n;vén%nt me} ‘be g‘i:rwmin; "nm'n'{
. . inimum  $60,000 needed. on now break-
Television Help Wanted STATION LOG :‘m PR 5,000 "'".fg f'llnimhl'.. " ltt,cur l'mr'n
ew York . . . exce ! ppiy oaly |1
Announcers u have cash and tn"ckmumrd. Box H-;ls,

ROADCASTING.

Box 252 Latham, New York 12110 J

— — — e e Cw v G e G G G e —

/

Personality—Good Voice
On Camera Experience

These three qualitiss plus the ability to
ad-lib will get you a job with cne Of the
top major market indies. Quality station
looking for a young snd personable sll
around ststion personality. NO news. You
must have minimum two years on camers

Wanted to Buy Stations

I WANT TO BUY
A STATION
Manager, age 37, 18 years experience, wishes

to buy an AM or TV station. Personal capital
avsilable. Princlipsls only.

BOX H-321, BROADCASTING

VHF TV STATION
Available in top 50 markete. Profit-

able. Broker. Principals state finances.
BOX H-256, BROADCASTING

experience. Send resume and photo (no
tapes) to:

Ted Baxe, Program Director
WUAB, United Artists Broadcasting

Day Dri A
Cloveland, Ohio 44129 FOR SALE Stations
An Equal Opporiunity Employer
LaRue Media Brokers Inc.

Television Situations
Wanted News

STATIONS FOR SALE

116 CENTRAL PARK SOUTH
NEW YORK, N.Y.
265-3430

Two money-making radio stations with
excellent facilities in two southeastern
cities. Both cities have growth poten-
tial with 300,000 in each city. Special
package deal for bo*h s'ations. Six
times cash flow or iwo times gross
sales. AQualified buyers only. No

PROFESSIONAL ON-CAMERA
JOURNALIST
Excsliant major market ralings and demo-

raphics. Top lelevision awards. Employed.
smily. News Director/anchorman move for

LARSON/WALKER & COMPANY

———————\

fall. Brokers, Comsultants, & Appraisers brokers.
BOX H-180, BROADCASTING Los A:lm:'. ;:“; 90087 "7.:;_!' ,_:_Lm:
1991 Ave. fary ye ST, N.W. BOX H-275, BROADCASTING
Programing, Production, Others :",",';‘gf,‘:', Suite 501 ::;'1.11’;-1&
DIRECTOR
Eight yearsh major market ex‘z)erience,
seeks growth opportunity with active ,
operation. Reliable. Excellent references. Fla. small daytime 138M  nego | Wash. small daytime G6OM  mego
Tenn. small AMLFM  175M 65M | La. medium fulltime 226M 62M

BOX H-263, BROADCASTING

South small CATY 22.5M  cash | £ast metro daytime S25M  29%
idaho medium daytime 200M 29% | NY. metro M 9IM  29%
MW metro M 65M  50% | west major v 22MM  mepo

Wanted to Buy Equipment

STATIONS WANTED

Private individual interestad in buying AM sta-
tions, AM-FM stations, or FM stations (full time
or day time), profitable or unprofitable, AWl re-
plles positively kept in stricteat confidence.

BOX H-274, BROADCASTING

@_ CHAPMAN ASSOCIATES
media brokerage service®

2045 Peachtree Road Atlanta, Ga. 30309
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(Continued from page 61)

Dec. 15, 1970; WHER(AM) Memphis lg O, 15;
WHHV{AM) Hillsville, Va., to 61:1. s WISN-
(AM) Milwaukee to Jan. 15, 1971. Action Aug.

Other actions, all services

8 FCC adorted revised primer on *Use of Broad-
cast Facilities bg Candidates for Public Office”.
Revised edition brings up to date and surersedes
all prior public notices issued on egual time
aspecis of use of broadcast facilities candi-
dates for Fublic office. Previous primer was issued
in 1966, Ann. Aug. 18.

® FCC_determined that falrness doctrine requises
that CBS afford “some reasonable period of
time” to Republican National Committee or
another approgriate Republican party spokesman,
to rgg to July 7 television program by Lawrence
F. O'Brien, asirman of Democratic  National
Committee, as part of CBS' Loyal Opposition
series. Action Aug. 14,

® FCC granted awards for experimenial and de-
velopment programs totalling $481.762 durin? fiscal
year 1970. Congress allocated $500,000 ior 15
specific projects in 1970 FCC budget. Commission
found during fiscal year that it was able to let
contracts for 15 projects authorized and to author-
ize three additional support studies. Ann. Aug. 17.

8 KTYM-AM-FM Inglewood, Calif. —FCC granted
petition by Trans America Broadcasting . for
addition of forfeiture issue in license renewal pro-
ceeding for station. (Doc. 18616): commission

ded designation order, rel d Aug 4, to
authorize bearing examiner o recommend for-
feiture to be determined if hearing record does
iot w;runl denial of renewal applications. Action

ug. 5.

8 Hearing Examiner Ernest Nash in Inglewood,
Calif.. (Trans American Broadcssting Corp.), re-
newsl of licenses of KTYM-AM-FM, scheduled
further prehearing conference for Aug. 14 (Doc,
18616). Action Aug. 12,

8 FCC ruled. in response to request by Demo-
cratic National Committee. that broad s may

ceeding, on examiner’s own motion, rescheduled
prehearing conference for Sept. 1) (Doc. 18922).
Action Aug. §.

m Hearing Examiner David 1. Kraushasr in White-
hall township, North Whitehall township, and
South Whitehall township. all Pennsylvania (Park-
land Cable TV Inc.). CATV rroceeding, &lnlad
request by WBRE-TV Inc., licensee O BRE-
TV, Wilkes-Barre, Pa., apd continued hearing for
Sept. 1 (Doc. 18872). Action Aug. 12

® Hearing Examiner Chester F. Naumowicz Jr.
in Wwilliamstown, Mass., (Berkshire Telecable)
CATYV proceeding, granted Joint request by Berk-
shire Telecable and Springheld Television Broad-
casting Corp. and terminated proceeding (Doc.
18853). Action Aug. 4.

Ownership changes

Applications

8 KCYN Williams, Ariz.—Seeks assignment of
license from Grand Canyon Alrcasters to Hancock
Broadcast House. Conslderation $58.000. Sellers:
John H, Connor, president, et al, Buyers: Allan S.
Hancock, president (37%); Willlam L. Woodruff,
vice president (25%), et al. Mr. Hancock Is vicar
of S. Philirs Episcopal Church, Topeka, Kan.,
and 10% owner of coffee house. Mr. Woodruft is
rrogram director of KTBS-TV Topeka. Messrs,
Hancock and Allan have real estate holdings.
Ann. Aug. 7.

8 KBBQ(AM) Burbank KDES(AM& and KGEC-
(FM), both Palm Spring. all California—Seek
transfers of control of George E. Cameron Jr.
Communications, KDES Inc. and KGEC Inc., re-
spectively, from the late George E. Cameron Jr.
(100% before, none after) to Bank of America
National Trust & Savings Association, Palm Springs
Branch, Frank Todd, trust officer and exccutor
(none before, 100% after). Ann. July 21,

m WSWS(AM) Berea. Ky.—Seeks assignment of
CP from Regional Broadcasting Co. to Shain
Broadcasting . for $1,008. Seller: Stephen W.
Staples, sole_owner. Mr. Staples has interests in
WFLW-AM-FM Monticello. Ky. Buyer: Honus S.
Shein Jr.. sole owner. Mr. Shain owns_ electronics

not_arbitrarily refuse to sell time for solicitation

of funds for political Farties but may decline t

sAzll nsme for comment on public issues. Action
ug. 5.

8 Broadcast

Bureau granted licenses covering
chan, in

following: WKFM(FM) Chicago;
WT (FM) Whilegbur Ky.: JMD(F&)
Bethesda. Md.; WHAV-FM Haverhill. Mass,:
*WNMR(FM) Marquette. Mich.; WABO(AM)
Waynesboro. Miss.; WLIR(FM) Garden City,
N.Y.. WHAZ(AM) Troy, N.Y.. WNOB(FM)
Cleveland: *WMCO(FM) New Concord. Ohio;
WFID(FM) Rio Piedras. P.R.; WIZO-FM Frank-
lin, Tenn. Action Aug. 13.

Translator actions

8 Broadcast Bureau granted licenses covering fol-
lowing new VHF and UHF tramslators: K1110
Bloomfield and Blanco. both New Mexico; K71CH
Alamogordo and Holloman Air Force Base, both
New Mexico; K74DO Forrest-McAlister, N.M.
Action Aug. 13.

® KOSDC Hayden. Colo.—Broadcast Bureau
granted mod. of license covering change in pri-
mary TV station to KLZ-TV, ch. 7, Denver. via
KI13ES, Yam~a Valley rural area, and Phippsburg,
both Colorado. Action July 30,

CATV

Applications

8 Memnhis CATV Inc, requests distant signals of
WLIT-TV Lexington. Tenn.. WMCV(TY) Nash-
ville; KPLR-TV St. Louls; WGN-TV and WFLD-
TV both Chicago to Memphis and Shelby county,
Tenn., and West Memphis, Ark. Ann. Aug. 13.

® Allled Video Transmission—Secks distant signals
of WXXW(TV) Chicago to DeKalb and Syca-
more. both Illinois. Ann. Aug. 7.

@ Florida Parlshes Cable TvV—Seeks distant sig-
nals of WWOM-TV New Orleans t0 Denham
Springs, La. Ann. Auvg. 7.

8 See-Mor Cable TV nf New Madrid Inc.—Seeks
distant signals of WDXR-TV Paducah. K‘F\l
WKMU(TV) Mumray. Ky;: WHBO-TV, WMC-
and WREC-TV. all Memphis; WBBJ-TV Jacksnn.
Tenn.; WAIT-TV Jonesboro. Ark.. and KPOB-TV
Poplar Bluff. Mo.. to New Madrid. Lilbourn and
Marston. all Missouri. Ann, Aug. 7.

Final action

® Walton, N.Y.—FCC authorized Walion Com-
munity Antenna System Inc.. CATV operator,
to carry distant signal of WOR-TV New York.
Action Aug. §.

Actions on motions

8 Hearing Examiner Millard F, French in Bryan,
Tex. (Community Cablevision Corp.) CATV pro-

mpany. is chief engineer of WWTL-AM-FM
Leitchfield. Ky.. and has CP application for FM
at Greenville. Ky.. pending before commission.
Ann. Aug. 7.

® WHKK(FM) Erlanger, Ky.—Seeks transfer of
contro] of Christian Broadcasting Assn. from the
late Dr. E. M. Mortenson (75% before. none
after) to Rev. Jack Mortenson (25% before a8 an
individual. 25% after; none before as executor,
75% after). No consideration. Ann. July 27.

® KGRV(FM) St. Louis—Seeks assignment of li-
cense from Apollo Radio Corp. to Intermedia
Inc. for $206.696.05. Sellers: J. T. Trotter. vice
president and principal stockholder, Mrs. Sue H.
Anderson. vice president and general manager, et
al. Mr, Trotter formerly owned EF(FM)
Houstion and KBRG(FM) San Francisco and
practiced law and accounting. Buyers: George D.
Gee ‘;sz% et al. Mr. Gee has Interests in
KQTV(TV) St Joseph, Mo. Ann. July 27.

8 KAVE(AM) Carlsbad, N.M.—Seeks mssignment
of license from J. Ross Rucker to Western State
Broadcasters Inc. for assumption of liabllities in
amount of $66.685.39. Buyers: Frank Cooke,
president (45.3%). Meyer Rosenberg, vice presi-
dent.  (22.6%). Dick A. Blenden, secretary
(11.3%). Herman H. Linneweh, treasurer. and
Jack Rosenberg (10.4% each). Mr. Cooke

former vice president and managing director of
WIVE-FM Ashland. Va. Messrs, Meyer Rosen-
berg and Blenden are law partners in Carlsbad.
Mr. Meyer Rosenberg is 1/3 owner of tire com-
pany. Mr, Blenden is 1214% stockholder and sec-
retary of petroleum gas eomrnné Mr. Linneweh
owns court reporting firm and 25% of com~an
filing government 01l and gas leases. Mr. Jac
Rosenberg owns scrap metal company. Ann. Aug. 7.

8 WTNS-AM-FM Coshocton. Ohio—Seeks trans-
fer of control of Coshocton Broadcasting Co. from
Mrs. Evalyn M. Wallace. exccutrix of estate
of late F. Bruce Wallace (51.55% before. none
after). to Mrs. Evalyn M. Walisce (none before,
51.55% after). No consideration. Ann. Aug. 7.

8 WBRX{AM) Berwick, Pa.—Seeks transfer of
control of Berwick Broadcasting Corp, from
homas A. Bolan and Roy M. Cohn (25% each
before, none after) to Edward R. Newman (50%
before. 100% after). Consideration: $8.500; Com-
munications Fund Inc. stock valued at $20.000, to
be received by Mr. Newman as result of pros-
pective sale of interest in Masscom Broad-
casting Corp. to Communications Fund Inc.. will
bhe given one half to Mr. hn and one half to
Mr. Bolan: cancellation of $4.000 note due Mr.
Newman from Mr. Cohn; ‘and loan of $7.500
from Mr. Newman to Mr. Bolan within 30 days
after execution of sale. Principals: Messrs, New-
man and Cohn have interests in WMAS(AM)
Springfield. Mass.. and WRNJ(FM) Atlantic City,
r{ zgdr. Bolan has interests in WRNJ. Ann.
uly 27,

8 WBZY(AM) New Castle. Pa.—Secks transfer
of control of Lawrence County Broadcasting Co.
from Thomas W. Fleicher and Robert L. Puccell
(50% ecach before, 33 1/3% each after) to Brice

A. Miller (none before, 331/3% after). Con-
sideration: $15,000. Principals: M:. Miller owns
10% and is general manager of WCOK(AM)
S arta, N.C., and statlon manager of WKSK(AM)
West Jeflerson, N.C. Ann. Aug. 13,

Actions

8 KWYN-AM-FM Wynne, Ark.—Broadcast Bu-
reau granted transfers of control to East Arkansas
Broadcasters Inc, from Hannah Marie Raley, ad-
ministratrix of estate of Raymond O. Rnl}e‘y, de-
censed (75.86% before, none after) 1o Hannah
Maric Razley (24.14% before, 100% after). No
consideration involved. Action July I3,

8 KAPI(AM) Pueblo. Colo.—Broadcast Bureau

granted  assignment of license_ from tennial
Radio Corp. 10 KAPI Inc. for $45,258.18. Sellers:
George M. Sandoval, ident-general

et al. Buyer: Joseph McGoey. sole owmer. Mr,
MeGoey general manager and owns 77.6% of
KFML-AM-FM Denver. Action Aug. 6,

® WKKO(AM) Cocoa, Fla.—FCC granied transfer
of control of WKKO Radio Inc. from Jesse Freed
and Anna. Marvin and Marilyn Rothschild (as a
roup, 100% before, none after) to Cocoa One
nc. (none before, 100% after). Consideration:
§255.000. Principals of Cocoa One: Stephen A.
Marks (45%), Theodore A. Eiland, president-
treasurer, and Lillian J. Eiland. vice president-
secretary (each 27/4%). Mr. Marks owns less than
5% of Delaware Television Service, CATV sys-
tems. Dover. Del. Mr. Eiland is_general manager
of WAKR-TV Akron, Ohio. Action July 8.

8 WLOV-AM-FM Washington. Ga.. and WCKM-
(AM) Winnsboro. S.C.—Broadcast Bureau granted
transfers of control of Better Broadcasting Inc.
from Mrs. Otis McDonald Braselton (50% before,
none after) to B, L. Willlamson (43% before,
;g% after). Consideration: $11,210. Action July

8 WMPI(FM) Scotsburg, Ind.—Broadcast Bu-
reau granted assignment of license from Howell
B. and Mildred J. Philllps and Dallas D. and
Neva 1. Montgomery to Vogel-Bell Corp. for
$55,000. Principals: William R. Vogel, president
(62.9%). et al. Mr. Vogel is majority owner of
WGN(AM) Murfreesboro, Tenn.; WAMA(AM)
Selma, WHOD-AM-FM Jackson and WBLO{(AM)
Evergreen. all Alabama and has interests In
WIFN-FM. Franklin, Ind. He is buying WULA-
(AM) Eufaula, Ala, subject to F approval.
Action July 23,

® KDMI(FM) Des Moines—Broadcast Bureau
granted transfer of control of Richards & As-
sociales Inc. from Maurice L. Test and Billy O.
Phillirs (33 1/3% each before, none after) to
Buddy Tucker Evangelistic Association Inc. (none
before. 662/3% after). Consideration: Stock is
transferred pursuant to charitable contribution
agreement. Princicals of Buddy Tucker: Theodore
D. Tucker. president, D, Levaughn Tucker, secre-
tary-treasurer, David Lyndal Agee. vice president.
Rachel Agee and Vern Poole (each 20%). Princi-
Enls_ are concerned with production and disurl-
ution of rehgioug radio programs. bookstore.
record shop. job printing and religious evangelism
crusades. Mr. Tucker is traveling evangelist and
manager of KDMI(FM). Action Aug. 12.

B WFMW-AM-FM Madisonville, Ky.—Broadcast
Bureau granted transfers of control of Sound
Broadcasters Inc. from H. W. Wells (50% before,
none after) to Elmer L. Kelley Jr. (50% before,
100% after). Consideration: $200.000. Mr. Kelley
is commercial manager and sports director for
WFMW-AM-FM. Action Aug. 7.

8 WLSH(AM) Lansford and WPAM(AM) Potts-
ville. both  Pennsylvania—Broadcast  Bureau
granted transfers of control of Miners Broadcast-
ing Service Inc. from Joseph L. Maguire (48.6%
before. none after) to Kenneth F. Maguire (32.4%
before. 63.2% after) and John W. Angst (18.9%
before. 36.8% after). Consideration: $145.397.35.
Principals formerly owned WMBA(AM) Am-
bridge. Pa. Action Aug. 12.

8 WCVU(AM) Ponsmouth, Va.—FCC granted
assignment of license from Seaboard Broadcast-
ing Inc. to Rust Communications Group Inc. for
$525,000 plus $120.000 for agreement not 10 com-
ete (1o be“’nid to Seaboard Fresident). Sellers:
Danie] P, Weinig. president. ¢t al, Buyers: Wil-
liam F. Rust Jr. president, et al. Buyers own
WHAM(AM) and WHFM(FM) both Rochester,
N.Y.. WPTR(AM) Albany. N.Y.. and WAEB-
AM-FM Albany, Pa. Action Aug. 11.

® KTWD(FM) Spokane, Wash.—Broadcast Bu-
reau assignment of license from Loren F. and
Terry W. Denbrook to F. Kemper Freeman
(46.67%). <t al. for $25.000. Mr. Freeman has
interest in KFKF.-AM-FM Bellevue. and KPEG-
(AM) Spokane, both Washington. Action Aug. 7.

8 KNDX(FM) Yakima. Wash.—Brotdcast Bu-
reau granted assignment of license and SCA from
Corp. of Catholic Bishop to Marinan Broadcast-
ing Co. for $50.000. Sellers: Cornelius M. Power,
incumbent. et al. Buvers: John E. Grant, presi-
dent, George O. Dewitz, secretary (each 45%),
and Thom#s B. Purcell. vice president (10%).
Messrs. Grant and DeWitz each own 350% of
KRDR{(AM) Gresham. Ore. Mr. Purcell is former
owner of KGRO(AM) Gresham. now KRDR.
Actlon Aug. 11.
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When Sanford I. Wolff, executive sec-
tetary of the American Federation of
Television and Radio Artists, began
contract negotiations with the TV-radio
networks last fall, he presented 319
separate demands.

However, the networks were not
flabbergasted by the volume of new
conditions and changes sought in the
expiring contract, Mr. Wolff pointed
out, because they are well aware of
the complexities involved in framing
more than 30 national and local codes
to make up the master contract. These
include provisions to cover such occu-
pations as announcer, newsman, singer,
dancer and actor appearing in such
diverse areas as network TV and radio,
spot radio and television, transcriptions,
dramas, documentaries, commercials
and phonograph recordings.

“In our final agreement, we managed
to get about 150 changes through,” Mr.
Wolff said. “The negotiations took
about nine months, but you must re-
member we had to take time out to
brief our members on different pro-
posals and the networks had to delay
our talks from time fo time to get into
negotiations with other unions.

“Though we started last September
and our contract actually expired last
November, we continued to work while
we talked. And I don’t feel that an
intricate negotiation such as ours can be
completed in a shorter time.”

Though the basic issues of wages and
hours that occupied the old-line labor
leaders are still paramount today, Mr.
Wolff stressed that a union can and
must get provisions that spell out the
wages and fees, working conditions and
fringe benefits for specific categories of
membership.

Mr. Wolff, called Bud by his friends
and industry acquaintances, is part of
a new breed of union officials that has
emerged in the entertainment field. He
was never an actor or an announcer,
but was trained in the law and practiced
for more than 20 years before he as-
sumed his AFTRA post in 1968.

His early ambition in life was to be
a school teacher. But when he received
his degree from Knox College in 1936,
opportunities in the field of education
were limited and salaries were extreme-
ly low.

“What really soured me on teaching
at the time,” he recalled, “was that a
classmate of mine who was an excel-
lent athlete got a teaching position that
paid $65 a month—and he had to coach
on the side.”

Mr. Wolff opted for a career in law
and enrolled at the University of Chi-
cago law school. He helped work his
way through by serving as a clerk with
a law firm. He received his degree in
1940, practiced briefly and decided in

His common sense
brings harmony
into labor talks

early 1941 to enlist in the Army.

“At that time the draft was on and
service was for one year,” he recalled.
“Good jobs were hard to get if you
faced the Army call. So I decided to
enlist to get it over with, But, with
Pearl Harbor, it turned out to be a
five-year hitch."”

Mr. Wolff distinguished himself in
military service, serving as an infantry
officer in New Guinea, the Central
Pacific, the Philippines and Japan. His
citations include the Purple Heart, the
Bronze Star and the Silver Star. He was
discharged as a lieutenant-colonel.

In 1946, he returned to his old law
firm and became a partner in two years.
In 1950 he formed his own firm, which
specialized in tax work and estate plan-
ning, but included some entertainment
unions among its clients.

By the time he was offered the post

WeekSProfile

Sanford Irving Wolff—executive
secretary, American Federation
of Television and Radio Artists,
New York; b. April 13, 1915,
Chicago; B.A., Knox College,
Galesburg, 1., 1936; ID, Uni-
versity of Chicago Law School,
1940; attorney with David Riskin,
Chicago, 1940-41; U.S. Army,
1941-46; attorney and later part-
ner with David Riskin, 1946-50;
partner in Morse & Wolf}, Chi-
cago, 1950 to present; executive
secretary of AFTRA since 1968;
m. Ann Barry of New York,
March 1970; children (by former
marriage)—Paul, 24, David, 15;
Laura, 9; member—Friar's Club,
New York: Chicago Urban
League; American Bar Associa-
tion and Association of the Bar of
New York.

of executive secretary of AFTRA in
1968, Mr. Wolff was weil versed in
fabor law and labor negotiations. His
law firm represented many performers
in broadcasting, as well as the Central
Region of AFTRA, the American Guild
of Musical Artists and the Screen Act-
ors Guild.

He was refuctant to accept the
AFTRA offer at first because he en-
joyed his work and life in Chicago.

In early 1968, when the former execu-
tive secretary left abruptly during the
negotiations for a contract with the
phonograph-recording industry, Mr.
Wolff agreed to handle the contract
talks. He consented later to assume the
top post at the 24,000-member union
with the proviso that he be able to re-
tain his interest in his Chicago law firm.

Mr. Wolff is a tall, trimly built man
with an informal manner, who uses
direct, simple speech. He is well liked
and respected by his co-workers as well
as those on both sides of the negotiating
table. One management executive who
has seen Mr. Wolff in action during
contract talks over the years provided
this evaluation:

“Bud is honest and direct in his ap-
proach. He is not prone to histrionics
and he doesn’t exaggerate. He has a lot
of credibility. He is low-keyed but a
persistent advocate of his own interests.

“He is an excellent negotiator, and
when he gives in on one demand, he
will expect management to relent in
another area. He keeps in touch with
his membership and is attuned to the
prevailing sentiments, which is im-
portant today when about two-thirds
of the agreements are rejected by mem-
bers.”

Mr. Wolff pointed out that beyond
achieving wage and fringe-benefit in-
creases for members during the last
round of national negotiations, AFTRA
was able to garner gains in working
conditions for many of its members.

“At the same time, we have to be
realistic,” he said. “For example, we
actually accepted a reduction in the
network radio program spot rate be-
cause business in this area has gone
down. On the other hand, we gained
25% in the radio transcription rate.”

There are 4wo areas in  which
AFTRA hopes to make gains in the
years ahead, Mr. Wolff said, but con-
ceded they posed problems. He said
that the union would like to have the
right to respect the picket lines of other
unions and the right to withdraw pro-
grams recorded by its members from
the air during the period of a strike.

For relaxation, Mr. Wolff skis and
plays tennis and listens to modern jazz
records. One of his new hobbies is
raising quarter horses on a ranch in
Colorado.
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Fdlitorials

Newspapers, please copy

Well, let’s see now, in fairness-doctrine interpretations of
the past couple of weeks the FCC has ruled that broadcasters
should sell time for political fund raising but may decline
to sell time for political comment. Got that straight?

If the President makes one speech on Indochina, nobody
is entitled to time to reply, but if he appears five times, net-
works must make some unstated amount of time available
to unidentified spokesmen fo present contrasting views. On
the other hand, the delivery of 25 minutes on CBS-TV to
the Democratic National Committee chairman for a pres-
entation of opposition to the President’s policies entitles
the Republicans to time to reply. But why go on?

The more the commission interprets the fairness doctrine
the more tangled the doctrine becomes. That is not the
fault of the commission. It is the inherent fault of the
theory that fairness can be objectively measured by stand-
ards acceptable 40 all parties in dispute. A lively demonstra-
tion of the folly of that theory is presented in the rival
pleadings filed by Republicans and Democrats in recent
weeks.

The evidence accumulates that the equal-time rule for
candidates and the time-to-reply principle for contrasting
views serve only to discourage the robust debate that the
First Amendment was written to encourage. Both the rule
and the principle are now embedded in Section 315, the
political-broadcasting law. As long as Section 315 is on the
books, the First Amendment is a joke.

Are we overblowing the dangers? As reported in this
publication’s Aug. 17 issue, two congressmen have intro-
duced bills to impose the fairness doctrine on newspapers.
If newspapermen think that's funny, they are herewith re-
minded that broadcasters 10 years ago would have laughed at
a prediction of the FCC’s rulings this month,

Concoction

FCC Commissioner Kenneth A. Cox, who is ticketed to
leave the agency whenever his friends in the Senate get
around to confirming his successor, has been a dedicated
public servant. He has been dedicated to the belief that the
government should be the over-all supervisor of American
radio and television programing.

Back when Mr. Cox was chief of the FCC’s Broadcast
Bureau, he was discovered to have been conducting a cam-
paign, without the knowledge of the commissioners then
in office, to induce license-renewal applicants to reshape
their programing to his specifications. As described in this
publication’s issue of Dec. 3, 1962, the Cox underground
operated with relentless efficiency until it was unmasked.

Stations submitting program proposals that fell below Mr.
Cox’s marks would get formal letters, signed not by Mr. Cox
but by that faceless terror, “the secretary” of the FCC,
raising needling questions. How did the applicant justify
the imbalance between commercial and sustaining programs?
Would the public interest be served by an increase of local-
discussion programs in prime time?

Broadcasters who replied by sticking to, their plans more
often than not got other letters raising still more questions.
As the correspondence went on, so did the delay in license
renewal. The word finally got around that the way to ex-
pedite favorable action was to read the tea leaves in the
first letter and modify program proposals accordingly.

Upon discovery, the commissioners themselves queered Mr.

Cox’s campaign, but three months later, after appointment
by President Kennedy, he was one of them. It now looks
as if he intends to make a last, desperate attempt {0 get some
form of his squeeze play adopted.

Scheduled for consideration at the FCC's Aug. 26 meet-
ing is a plan proposed by Mr. Cox, in association with his
frequent accomplice, Nicholas Johnson, to establish mini-
mum standards for time to be devoted to news and public
affairs. Also set for discussion are maximum standards for
commercial content. The two would constitute exactly the
kind of institutionalized supervision that Mr. Cox has per-
sistently sought.

There may be some commissioners who think a going-
away gift is in order. But however semtimental the occasion,
the delivery of radio and television into government bondage
would be just a bit much.

Baleful 50th

Broadcasting’s 50th anniversary year is its most critical.

The most frequent question these sultry August days:
“Are things as bad as they appear?”’

The honest answer is they couldn’t be much worse.

The Washington attitude, held by Republicans and Demo-
crats alike, goes something like this:

The fat cats have had it too good long enough. Don’t
kill them, but let them know who'’s boss.

An increasing number of owners admit they would get
out if the market were favorable. They confide that the
“fun” of being a broadcaster has disappeared.

It is a little late for broadcasters to wonder what they
have done wrong. They realize, of course, that some have
acted like the rich kids on the block. They had more interest
in the bottom line than in missionary work.

If the newly endowed Future of Broadcasting Committee
of the National Association of Broadcasters, with full net-
work-group backing, does not come up—and soon—with
a well-reasoned plan, the proud and affluent hroadcasting
business might well find itself in the posture of magazines,
motion-picture exhibitors and some newspapers.

The big difference is that broadcasters are paying the
government to have it done to them.

Drawn for BROADCASTING id Hix

“At this point we stopped running cute commercials and
began telling viewers to get the hell down to the store and
buy our product!”
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Huusl;nn IS

w3 super-city with big planst

i
T In the last decade, Houston added 14 multi-story build-
LT ings to its downtown skyline...a remarkable increase of
6 million square feet of office space in the central business
:. ::.'.: :::: i core alonec.I
Already in the first five months of this new decade, mare
construction has been announced or started than was
actually realized in all of the Sixties. Only Houston could
top its own phenomenal growth pattern!

Houston is...a powerfully attractive market that is draw-
ing big investment dollars, gigantic business firms, and
experiencing a startling population growth...over 38%
in the last 10 years.

Houston is...the center of an unprecedented building
boom...including:

* Shell's PLAZA OEL ORO-—a $1.5 billion, 526-acre
development embracing the Astrodome...ONE SHELL
PLAZA =50 stories, tallest building west of the Missis-
sippi...and TWO SHELL PLAZA —a 29-story structure
on the way up even betore its sister building is complete.

* GREENWAY PLAZA —an extraordinary 127-acre office/
hotel/apartment environment in Houston's exploding
Southwest area.

* TEXAS EASTERN'S billion-dollar, 32-block downtawn
urban master plan.

+* A $500 million, diversified 18-acre, 10-block down-
town complex just announced by TRAMMELL CROW
and METROPOLITAN LIFE.

Houston is...a farsighted approach to the future...with
revolutionary building plans that specify totally self-
sufficient new communities, novel means of transporiation
...and a keen respect for the enviranment.

Houston is...tomorrow happening today.

KPH[I-T\I/ HOUSTON

Edward Petry & Co., National Representatives




WMAL-TV
calls arat
arat.

Creeping blight isn't a pretty
sight. Piles of garbage and bold,
fat rats-are disgusting. Frighten-
ing. Growing. And WMAL-TV
isn’t shy about telling Wash-
ington why.

WMAL-TV editorials de-
plore the short-sightedness of
suburban councilmen who re-
fuse to meet with D. C. officials
to discuss metropolitan Wash-
ington housing needs. WMAL-

TV needles the people who fail
to recognize that joint partici-
pation is the only way to attack
area-wide housing problems.
WMAL-TV points a finger at
so-called planners who excel at
platitudes instead of action.
When WMAL-TV talks
about blight, it’s more than just
a conversation piece. It's a seri-
ous effort to help prevent an
epidemic that could kill suburbs

just as surely as it's consuming
the heart of the nation’s capital.

People everywhere in the
Washington area share WMAL-
TV’s concern. So they listen to
WMAL-TV. Because they zet
the story. Straight.

WMAL-TVe

The Evening Star Broadcasting Company
Washington, D.C.
Represented by
Harringron, Righter & Parsons, Inc.



