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o FCC moves toward Nick Johnson's system of renewals
= Board approves rejuvenation plan for NAB
; - Special report: Broadcast news bending to pressure?
¥ Congress votes broadcast access to House committees

The people who brought you in Volumes LILIland IV
such great feature films as

Req\]iem for a Heavyweight, The L-Shaped Room, Fail Safe, Bye Bye Birdie, Ship of Fools, A Raisin
in the Sun, Dr.Strangelove, Suddenly Last Summer, Cat Ballou, The Devil At 4 O’Clock, and Luv. ..

now bring you Volume V
with 39 more ovutstanding films including...

Lord Jim, The Ambushers, The Taming of the Shrew, Night of the Generals, Georgy Girl, Lost Com-
mand, The Deadly Affair, and A Dandy in Aspic. Already sold to: WABC-TV New York, KHJ-TV Los
Angeles, WFIL-TV Philadelphia, WLKY-TV Louisville; CKLW-TV Detroit/Windsor, WNHC-TV Hartford/
New Haven, KGMB-TV Honolulu, WAST Albany, KGO-TV San Francisco and KDTV Dallas/Fort Worth.
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Millions of viewers will be spending it with Guy Lombardo, watch-
ing his 'live’ entertainment special.

Telecast in color direct from NewYork’sWaldorf Astoria with Mid-
night remotes from Times Square, plus surprise guest star appear-
ances, this program’s been the audience favorite year after year.

During ‘Auld Lang Syne' night 1969, 48% of all the TV sets in
use in New York City rang in the new year with Guy Lombardo’s 90-
minute party.

Now's a good time to firm up your plans for New Year's Eve and

reserve Guy Lombardo for your market. « . | :
We're expecting quite a crowd. New Years Eve . %
With Guy Lombardo’ 90 minutes Live and in Color

For reservations, call: In New York 212 L.T 1-7777 « In Chicago 312 263-0800 %ﬁ‘ﬁg

in Hollywood 213 NO 3-3311 . In Atlanta 404 255-0777 -
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THE RHODE ISLAND SUPREME
. COURT BUILDINGS, a familiar and
reassuring sight along the banks of the
Providence River, are partof a comnplex
that also houses the famous library of
law books of the State’s Court Sysrem.

— The WTEV audience in the greater Providence
& Represented by TV area grows greater every day! The upward
-l swing will continue because of the reach and

m@ penetration the 1,049-foot tower provides
plus the programming format designed to
attract viewers today and hold them tomor-
row. Ratings in the average number of homes
reached make the growth picture clear.”

UP 24% —5:00 pm — 7:30 pm Mon. thru Fri.
UP 14% —7:30 pm — 11:00 pm Sun. thru Sat.

[T | . *Based on Feb.-Mar. 1970 Nieisen estimates compared with Feb.-

Harelch Mar. 1969, subject to inherent limitations of sampling techniques
and other qualifications issued by Nielsen, available upon request.

WTE’V Channel

Providence —New Bedford—Fall River
Rhode Island—Massachusetts

Vance L. Eckersley, Sta. Mgr. @

Senving the Greater Providence Area

STEINMAN TELEVISION STATIONS: : Clair McCollough, Pres.

WTEV i’rovidence,AR. I./New Bedford-Fall River, Mass. » WGAL-TV Lancaster-Harrisburg-York-Lebanon, Pa.
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Nix from Nixon?

When President left Washington last
Thursday for his Florida retreat, he
had with him complete dossier on politi-
cal-broadcasting bill (S$3637) passed by
Congress (BROADCASTING, Sept. 28).
Deadline is today (Oct. 12) for vcto,
without which bill becomes law. In-
cluded in papers given Mr. Nixon are
arguments favoring veto on grounds that
it discriminates against broadcast media
and wouldn’t achieve professed aim of
reducing political spending.

There was no hint from President last
week, but Republicans in know see logic
in arguments against measure. Mere
shifting of candidate spending to media
other than radio and television would
auger veto, and odds are better than
even President will say no.

Big dealers

If Time Inc. sells its broadcast proper-
ties, it will be on one-shot basis to single
buyer who then could seil off stations
as required to conform with one-to-cus-
tomer rule. That was answer last Friday
in reply to reports that deal had been
made in $70-million-plus area, but there
was neither outright denial nor confir-
mation. Several prospective purchasers
of individual properties found negoti-
ations terminated when Time made it
clear it was interested now only in clean
deal with single buyer.

Also lacking confirmation or flat de-
nial was report of possible sale of wor-
Tv New York by RKO General, with
$40-million figure being bounced about
—all-time high for single TV property.
Giving some credence to this was pre-
viously disclosed quest of Kaiser Broad-
casting for New York outlet to key
projected major-market network. While
its other stations are UHF, Kaiser is
anxious to get maximum-coverage in-
dependent in nation’s first market. An-
other RKO station, wHcT(TV) Hart-
ford, Conn.,, UHF, is definitely on
market at $2-million asking price. It
operated for six years as pay-TV experi-
ment; has been losing some $65,000 per
month since resuming commercial oper-
ation last year.

New twist

Major TV spender, Alberto-Culver Co.,
Melrose Park, Ill., which has long record
of fast footwork in switching agencies,
is about to help create new agency for
change. James C. Arthur, vice president-
associate creative director, Foote, Cone
& Belding, Chicago, expects to open

new firm there about Nov. 1 with sev-
eral millions in Alberto billings, includ-
ing new-product business and items now
handled by J. Walter Thompson Co. and
N. W. Ayer. He became familiar with
advertiser’s demands for instant flexi-
bility several years ago when he was
with BBDO which then had piece of
Alberto-Culver action. He is intent on
not being house agency, will aggressively
seek other accounts as well.

Foote, Cone & Belding loses key ex-
ecutive in Alberto-Culver move but no
billings. It handles competitive lines
from Kimberly-Clark and S. C. John-
son, on which Mr. Arthur has worked,
plus Clairol. FC&B's problem of mo-
ment concerns another TV client, Hall-
mark, in attempting to recruit top indus-
try figures to appear in Chicago Nov. 4
for luncheon with Richard Chamberlain
to honor 20th anniversary of Hallmark
Hall of Fame series of specials. Actor
appears in “Hamlet” Nov. 17 on NBC-
TV. FC&B feels TV’s classic effort de-
serves recognition, but Nov. 4 is post-
election day and big names are hard to
come by.

New entry

State-Record Publishing Inc., Columbia,
S.C., is in active negotiation with Reeves
Telecom, New York, for purchase of
wuUsN-Tv (ch. 2) Charleston, S.C. Pub-
lisher of Srate and Columbia Record,
both Columbia, and Gulfport, Miss.,
Daily Herald, newspaper firm is setting
out to acquire full portfolio of five
VHF’s in South and Southwest.

State-Record has hired W. Frank
Harden, formerly vice president and
general manager of wis(am) Columbia,
S.C., to head broadcast division.

Tortures of fairness

Question of whether health-hazard as-
pect of cigarette smoking is still contro-
versial issue of public importance is con-
troversial issue itself at FCC, Staff had
prepared document holding that issue
will no longer be controversial once ban
on cigarette advertising becomes effec-
tive Jan. 2, and that stations could then
carry antismoking spots without worry-
ing about fairness-doctrine obligation to
provide balance. But at meeting Wed-
nesday, conflicting views were expressed
—that health hazard would remain con-
troversial issue, that even if it did not,
auxiliary issues, such as federal subsidies
to tobacco farmers, would. Then, too,
some felt issue would be moot once
commercials went off, since court has
held that commission could not compel

broadcasters to present view that smok-
ing might not be dangerous.

Staff, and possibly commissioner or
two, will try hand at new drafts on sub-
ject. Issue was precipitated by request
for ruling requiring broadcasters who
carry anti spots in absence of commer-
cials to air prosmoking side. Commis-
sioner Robert T. Bartley had suggested
leaving whole question to broadcasters
—whether to carry anti spots and, if so,
whether to provide balance.

Tune in next November

Fate of Sherman Unger's appointment
to FCC won’t be resolved until after
Nov. 3. Now general counsel of Hous-
ing and Urban Development, Mr.
Unger has been caught in cross-current
of what had been described as routine
Internal Revenue scrutiny of his 1968
tax return. Last week, upon nomination
of Mr. Unger's successor at HUD, ques-
tion arose as to when White House
“hold” on Unger confirmation would
be lifted.

Hope is White House will remove
“hold” since Congress will be in recess
anyway with no opportunity to consider
confirmation until after elections. Mr.
Unger was in home town, Cincinnati,
last week, reportedly to negotiate with
Internal Revenue auditors on possible
adjustment of questions regarding in-
terpretation of tax regulations.

Cartridges closer

First production print rolled off CBS
electronic video recording division line
at Rockleigh, N.J., plant last week for
Equitable Life Assurance, initial cus-
tomer, putting CBS development virtu-
ally on schedule from December 1968
debut. EVR color players also rolled
off Motorola lines in Chicago last week;
will hit customers Nov. 1 almost on
schedule. Software product for this
version of ‘“cartridge” TV also gets
boost in New York Oct. 15 when
Motorola’s Elmer Wavering is to an-
nounce beefed-up educational market-
ing plans complementing earlier hospi-
tal-program ventures and tie-up with
Darryl Zanuck films for home viewing.

Folding outposts

Ogilvy & Mather is closing its service
offices in Chicago, Atlanta and San
Francisco. These one-man offices help
Shell Ol Co. with its local and regional
services, but now Shell and Ogilvy have
agreed that operations should be trans-
ferred to Houston where oil firm has
many of its operations.
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“iIf we conservatives
have captured the flag-
|, for one, would like
to give it back.”

James J. Kilpatrick is a conservative
who believes in traditional values
like the flag as a unifying symbol
for all Americans. He is also cne
of America's most respected
politicai thinkers. Kilpatrick speaks
eloquently for a return to
moderation. And Washingtonians
see him regularly on WTOP-TV's
Big News. James J. Kilpatrick is
unique . . . and so is WTOP News.
WTOP news coverage is a different
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approach to news . . . as different
and refreshing as the outspoken
Kilpatrick. Our staff of reporters

and commentators—the largest in
Washington—compiles a daily
news magazine. It's a unique mix

of hard news, analysis, investigative
reporting, and light-hearted insights
that covers the spectrum of news.
That's what makes WTOP News
‘the best news you'll get all day.”
There's commentary that probes.
Weather forecasts that don’t hedge.
And a wide range of incisive

opinion from both conservative and
liberal spckesmen.

If you're in the Washington area,
get some great news—The Big
News at 1:00, 6:00 and 11:00 p.m.
on WTOP TV.

wrar Tv

WASHINGTON, D.C.
A Post-Newsweek Station

THE BEST NEWS YOU'LL GET ALL ORY




Weekinbrief

First step in FCC's plan to overhaul license renewal proce-
dures is study of TV programing over past three years in
top-50 markets. However, Chairman Burch says study will
not necessarily commit FCC to any action. See . . .

A move toward ‘standards’ on renewals ... 21

Frontier Broadcasting asks FCC to renew license for its
KFBC-TV Cheyenne, Wyo., on condition it eliminates cross-
ownership of other media hoidings. It also asks leeway in
manner in which it removes common control. See . . .

Frontier offers FCC a deal ... 22

Two black PR partners representing ad hoc coalition and
National Association of Black Media Producers in their
push to deny license renewals for 13 Cleveland stations are
found to have previously sought stations as clients. See , , .

Prelude to protest in Cleveland ... 23

NAB restructuring program sprouts from PR study to in-
clude three branches: government, public and station rela-
tions. Association embarks on manhunt for three top-level
executives to implement top-to-bottom shakeup. See . .

NAB boards adopt reorganization plan.. . 24

FCC orders Teleprompter and Manhattan Cable t0 cease
construction of facilities in areas of New York pending out-
come of New York Telephone Co. case. Justice Depart-
ment seeks participation in over-all proceeding. See . . .

FCC orders holdup on New York cable ... 26

Reaction is generally favorable toward FCC staff recom-
mendation that would permit microwaves to compete with
AT&T in providing specialized services. Dissenters include
Comsat and Western Union. See . . .

Microwave-AT&T competition backed . . . 28

In comments on aspects of FCC's package of CATV pro-
posals, cities and cable operators favor |ocal regulation but
disagree on franchise fee limitation. Most comments also
advocate technical standards and crossownership. See . . .

Local regulation of CATV favored ... 29

Merger between Tele-Communications Inc. and Centre
Video Corp. agreed in principle making TC! sixth largest
CATV operator in America through stock exchange valued
at $7.6 million. TCI to grow to 130,000 subscribers. See . ..

Two big cable systems plan merger... 29

Senate passes House reorganization bill opening door for
broadcast access to House committee hearings, but strict
rules govern coverage and limit it to public hearings. Bill
clears House; is now off to President. See . . .

House access bill clears Congress ... 40

Broadcast news editors feel the push and pull from govern-
ment, management and unnerved audiences as whole
world looks for upturned eyebrow, inflection, ‘every nu-
ance.’ Concern prompted by Vice President Agnew. See. ..

Broadcast news: Bending to the times? ... 56

Departments Broadeasting
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It should have a lot of brain We th]nk
toit.

And heart.
And spirit.
And trust.

You don't believe (and
believe in) Galen Fromme because
he smashes a lot of words on your

sharing with you.
Your feeling is right.

Galen puts in about 80 minutes
behind his microphone each day. But he puts in
12 hours a day behind those 80 minutes. So Galen’s
thinking/talking ratio is very high.

And that is part of what makes a great radio
station great.

Some stations worry a lot these days about
what they call their SOUND. They tinker. Super-
think. Pull stunts. And repeat, repeat their top, top
tunes, tunes, loud, loud, loud!

Often the effect is more noise than sound.

We prefer not to get uptight about our sound.
In fact we'd rather you consider it our personality.
A 24-hour-a-day impression made up of individual
traits. Hopefully each one genuine and fresh, no
matter when you happen to join us.

Did you ever try to define your own person-
ality? It is very hard. Specifics are best.

Item: Jack Lacy. He plays Blood Sweat &
Tears and Mama Cass. But he plays Moonlight
Serenade and Andy Williams, too. Variety is the
spice of our music.

[tem: Morning. A zestful time for some peo-
ple. Double distilled, dismal for others. Ted Steele
somehow gets us all together every day. It's a
knack.

Item: Relentlessness. We don't believe in
waiting for Baltimore to come to us. We question
and question to find out what's happening. And
when we discover what’s happening is nct healthy
we let you know. Like when we sounded off on air
pollution.

Item: Sports. Frankly
we consider our teams plati-

) num-plated natural re-
radl Sh ld sources. We promise always
O Ou to be accurate when we re-
)
ear. You somehow get the feeling t an ust
he has thought about what he's

port them. But maybe more
than neutral.

All those items are part of
our personality.

So is 50,000 watts.

(A watt was important to
James of the same name because
he was the first person to define
one, as—"a force equal to the
power in a circuit in which a cur-
rent of one ampere flows across
a potential difference of one volt.”
Clear?)

A watt is important to us because it defines
the strength of the signal we broadcast. 50,000
watts is the most power a commercial radio station
may have.

It gives us the ability to reach some four
million people. It also gives us a pretty big respon-
sibility.

Because every one of those four million peo-
ple is a person. Like you. And you want to be en-
tertained. But with taste. Informed. But with truth.
Served. But not patronized.

That's what we are trying to do.

If we reach you with a personality you can
enjoy, that's as close as a radio station can get—
to a friend.

And who wants a friend that’s all mouth?

WBAL Radio 11

Baltimore

We talk to you like a person.

We talk to you like a person.

NBC Affiliate. Call 301-467-3000 or contact McGavren-Guild PGW Inc.
In Canada, contact Andy McDermott, McDermott Sales Limited, E. Toronto, Ontario



Late news breaks on this page and overleat.
Complete coverage of the week begins on page 21.

AtDeadline

Pacifica bombing probed

Representative George Bush (R-Tex.)
reported Friday (Oct. 9) that he had
written to FBI Director J. Edgar
Hoover asking for help in finding
bombers who caused an estimated
$35,000 in damage to broadcasting
equipment including tower at KPFT-
(rM) Houston early last Tuesday (Oct.
6). He also asked help from U.S. at-
torney's office in Houston.

The blast, which occurred between
2:30 a.m. and 5:30 a.m. when station
was off air, was second in six months
at Pacifica Foundation-owned noncom-
mercial outlet.

First blast, on May 12, caused dam-
age estimated at $25,000 (BROADCAST-
ING, May 18). No suspects were found
in that blast and no injuries were re-
ported in either explosion.

Harris county sheriff Larry Frazier
earlier Friday reported that two FBI
agents were working voluntarily on case
and noted that he, too, had requested
official federal assistance. Station man-
ager Larry Lee said community repre-
sentatives planned to march on U.S.
attorney’s office tomorrow (Oct. 13) to
expedite federal intervention.

Sheriff Frazier and Mr. Lee said they
both shared belief that Ku Klux Klan
or another group of that ilk is responsi-
ble for both blasts. As for suspects.
Sheriff Frazicr said he was engaging in
“process of elimination,” noting that
dynamite used in both blasts was same.
Mr. Lee said his station plans to aban-
don its tower site on outskirts of Hous-
ton and hopes to erect tower at more
secure site—preferably atop “tall, down-
town building.” He indicated station
would be off air “a minimum of six
weeks.” Sheriff Frazier and Mr. Lee
also noted that, unlike last May's inci-
dent, no prior threats were rcceived this
time. “Every element of the community
has expressed outrage,” he noted. “You
can't dynamite free speech” KPFT
prides itself on being outlet for philoso-
phies and views of all ideologies. He
reported that diverse elements of Hous-
ton community attended subscriber
meeting last Thursday—among them,
black militants, politicians and members
of underground press. He said Houston
Post had posted $1,500 reward for
bombers.

Representative Bush, Republican sen-
atorial candidate, in expressing “shock™
and “outrage™ at latest bombing, re-
newed plea for passage of his bill (HR
16699) which would, among other
things, make it illegal to use. possess

or transport dynamite within state or
between states. Mr. Lee, adding that his
station’s insurance had been canceled,
acknowledged that drive was under way
to raise funds to pay insurance pre-
mium—whenever new insurance carrier
is found.

CBS-TV keeps ratings lead

CBS-TV topped 7:30-11 p.m. ratings
averages for week ended Oct. 4 in Niel-
sen 70-market multinetwork area
{(MNA) ratings out Friday (Oct. 9).
CBS had average 18 rating and 30.4
share, NBC 17.3 and 29.2 share, ABC
17.0 and 28.8 share.

Same seven programs that made
MNA’s top-40 list week before were
in new report: Flip Wilson Show
(NBC) was 13th, up one ranking; Make
Room for Granddaddy (ABC), tied for
22d, up four rankings; Mary Tyler
Moore Show (CBS), 26th, same; Red
Skeiton (NBC) and Arnie (CBS), tied
for 35th, respectively up five, and same,
in ranking: The Partridge Family
(ABC), 37th, down 19, and Men from
Shiloh (NBC), tied for 40th, down
three.

ABC again had most of shows in
MNA top 10, winning five to CBS’s
three and NBC’s two, but trailed other
networks in top 20—CBS had nine.
NBC six and ABC same five.

In nights of week, CBS won MNA
averages Monday, Wednesday, Thurs-
day and Friday: ABC Tuesday and Sun-
day. and NBC Saturady.

Following are top-40 rankings from
MNA report:

(1) Thursday Movie (CBS); (2) Sun-
day Movie (ABC): (3) Movie of Week
[ABC) tied with Medical Center
(CBS): (5) FBI (ABC): (6) Laugh-In

(NBC); (7) Marcus Welby (ABC);
(8) Mod Squad (ABC); (9) Hawaii
Five-0 (CBS); and (10) Saturday
Movie (NBC).

(11) Carol Burnett Show (CBS);
(12) Gunsmoke (CBS); (13) Flip
Wilson Show (NBC): (14) Tuesday
Movie (NBC); (15) Mayberry R.F.D.
(CBS): (16) Adam 12 (NBC) and
Lucy (CBS); (18) Doris Day (CBS);
(19) Friday Movie (CBS); (20) Iron-

side (NBC).
(21) Room 222 (ABC); (22) Make
Room for Granddaddy and Love,

American Style (both ABC); (24) Jim
Nabors Hour (CBS):; (25) That Girl
(ABC); (26) Mary Tyler Moore Show
(CBS); (27) My Three Sons (CBS);
(28) Bonanza (NBC); (29) Mission:
Impossible (CBS); (30) Monday Movie
{NBC).

(31) Hee Haw (CBS); (32) Eddie’s
Father (ABC) and The Glen Campbell
Hour (CBS); (34) Name of the Game
(NBC): (35) Red Skelton (NBC) and
Arnie (CBS): (37) The Partridge Fam-
flv (ABC); (38) Wait Disney (NBC);
(39) Mannix (CBS); (40) Johnny Cash
(ABC) and Men from Shiloh (NBC).

More Chicago activism

Still another communications-oriented
action group has turned up on Chicago
scene, It is Communications Industry for
Peace and Freedom which evolved from
protests of U.S. involvement in Cam-
bodia, and counts station and agency
people among its members.

CIPF also is participating in produc-
tion of TV special on wMAQ-Tv Chicago
Oct. 25 designed to show “silent ma-
jority” is upsct that Nixon administra-
tion presumes to speak for it. Sponsor
of special is Chicago chapter of Busi-

Johnson's complaint

Because of “cozy links between Tele-
vision Digest and BROADCASTING Maga-
zine.” on one hand. and National Asso-
ciation of Broadcasters, networks and
multiple owners on other, FCC should
make public all documents that are
“leaked” to those trade publications.
FCC Commissioner Nicholas Johnson
says.

Commissioncr contends that assump-
tion can be made that once item ap-
pears in trade press “it will find its way
into industry hands with a speed ap-
proaching that of light.” When that
happens, he says, commission should
put all parties hefore commission on

equal footing by making item available
to all.

Commissioner expressed views in
statcment concurring in commission re-
lease of memorandum by former gen-
cral counsel Henry Geller analyzing
Supreme Court's Red Lion decision.
Commission released document on peti-
tion of law student who cited story on
memorandum in BroaDCASTING (Oct.
5).

Commissioner Johnson, in his state-
ment. did not offer support for assump-
tion that industry knows more from
trade publications that it reads in their
pages, said only that “cozy links” are
“well known if not notorious.”

BROADCASTING, Oct. 12, 1970

More 'At Deadline’" on page 10
9




ness Executives Movement for Vietnam
Peace, which provides office facilities.

Bill Blau, president, Blau-Bishop &
Associates, Chicago design firm, is co-
chairman of CIPF with Ralph Tyler,
Encyclopaedia Britannica, Steering com-
mittee includes Stan Dale, wirs-FM Chi-
cago; Frank Blossom, Leo Burnett Co.;
Brooks Dyer, Foote, Cone & Belding,
and Herb Kraus, public-relations con-
sultant.

Mr. Blau explained Friday that CIPF
concern includes “pernicious effect” on
communications field of pressures such
as those generated by Vice President
Spiro T. Agnew. Organization hopes to
provide “escape” for media workers
who feel under “crunch” of conservative
management.

Mr. Blau also raised possibility that
group might get into “study” of Chicago
license rencwals, “We are making con-
tact with the ‘going groups’ and may
participate with them,” he said, although
he indicated CIPF would probably not
take active independent role. Groups
such as Illinois Citizens Committee for
Better Broadcasting have been putting
pressure on stations in recent weeks.

FTC gets study of drug ads

Federal Trade Commission staff report
on relation between drug abuse and
drug advertising moved last week to
FTC commissioners for consideration.
Study is in response to concern voiced
by commissioners and legislators, par-
ticularly Senator Frank Moss (D-Utah),
who has been conducting Senate Con-
sumer Subcommittee hearings on possi-
bility that drug advertising adds appeal
to use of addictive drugs.

Move of study to commissioners fol-
lows release of National Association of
Broadcasters guides to stations carry-
ing commercials for nonprescription
drugs but FTC staff member said that
he doubted commission would yield au-
thority in drug-advertising area and
wait for broadcast industry to regulate
itself,

Although contents of study have not
been made public pending commission
action, it reportedly does point out
types of commercials staff feels merit
commissioners’ attention.

Fairness win for WCHS-TV

WcHs-Tv Charleston, W. Va., did not
violate fairness doctrine or personal
attack rules in references to John M.
Slack (R-W. Va.), FCC determined
Friday (Oct. 9).

Mr. Slack complained that station’s
July 7 broadcast stated he “exerted in-
fluence toward the location of the high-
way, presumably to profit from in-
creased land values.” Congressman
charged broadcast omitted facts and
distorted news and that he had asked

WeeksHeadliners

J. Drayton Hastie, former president and
co-founder with Hazard E. Reeves of
Reeves Broadcasting Co., returned as
president of company, now Reeves
Telecom Corp. He replaces Eugene H.
Fryman, attorney and certified public
accountant, who was elected president
and chief executive officer of Reeves
Telecom last July (BROADCASTING, July
20). Mr., Reeves, board chairman, said
Mr. Fryman had been elected as “in-
terim president . . . following the de-
parture of Richard L. Geismar, to re-
structure the company and -expedite
[Reeves’s] drastic cost cutting program.”
Both, Mr. Reeves said, “are now well
under way with substantial savings” ex-
pected for fiscal 1970. Mr. Hastie served
as president 1963-69, and as member
of board 1960-69. Mr. Fryman remains
with company as member of board and
of executive committee.

For other personnel changes
of the week see "'Fates & Fortunes"

station for “equal time.”

Commission ruled that station, by
offering three minutes for reply on two
news programs and 30-minute news-
interview show, appears to have af-
forded “reasonable opportunity to re-
spond.” Commission added it “will not
intervene in matters of news judgment,”
in answer to Mr. Slack’s charges of
omission of facts and distortion of
news.

HEW holds out on CPB

Subject of permanent financing for
Corp. for Public Broadcasting appears
to have gathered little impetus at
Health, Education and Welfare since
Nixon administration was criticized last
April by House Communications Sub-
committee members for failure to pro-
vide solutions to CPB long-term fund-
ing problem.

Letter received last week by Repre-
sentative Robert O. Tiernan (D-R.I)
from HEW indicated “we are really in
no different position than we were at
the time of testimony last spring.” Letter
was signed by Albert Alford, HEW’s
assistant commissioner for legislation in
Office of Education, same man who
testified last April before commission
when HEW was criticized for lack of
initiative in dealing with long-term fi-
nancing problem.

Alford letter of last week stated:
“Unlike Corp. for Public Broadcasting
or the independent regulatory agencies,
HEW cannot really take a position on
this matter not fully cleared within

the administration.”

At hearings last spring, Mr. Alford
told amazed subcommittee members
that temporary authorizations were ad-
ministration’s only current answer to
CPB financing problems. Congressmen,
who are determined to get permanent
plan in operation, have consulted with
CPB, FCC, HEW and others on best
approach to problem.

Communications Subcommittee Chair-
man Torbert Macdonald (D-Mass.) has
reportedly vowed to get some kind of
long-range funding plan before he takes
issue to House floor again.

Gallup returns to NBC

George H. Gallup, who resigned as
vice president, sales, NBC Radio, less
than six weeks ago (BRCADCASTING,
Aug. 31}, is back with company. He
has been named director of marketing
for NBC-TV with responsibility for
sales promotion and sales presentations.
No explanation was given for Mr.
Gallup’s return to NBC.

WPIX: Latest chapter

FCC Broadcast Bureau attorney Pat
Valicenti Friday (Oct. 9) told hearing
on wPIx(Tv) New York’s license-re-
newal application that station records
showed foreign news films reaching
wPIX were several days old.

He cited one record which showed
UPI film shot Aug. 11, 1968, during the
Czech crisis, was received by wPIX Aug.
13. Another film on Vietnam shot Aug.
7, 1968, was received by station Aug.
12, he said.

Mr. Valicenti charged records on film
deliveries to wpix had been inadequate.
He said orders from Fred F. Thrower,
station president, to keep records of
UPD’s film deliveries, were not obeyed.

Walter D. Engels, former news man-
ager, now assistant to vice president in
charge of news, testified that sometime
after Oct, 1, 1968, wprix began to pick
up UPI foreign film at Kennedy Inter-
national Airport.

WPix’s license-renewal application is
being challenged by Forum Communi-
cations Inc., which has charged the sta-
tion distorted news in 1968.

Lawrence K. Grossman, former NBC
vice president, heads Forum. He now
operates his own advertising company
in New York.

Hathaway's new agency

C. F. Hathaway Co., Waterville, Me.,
shirt manufacturer, has appointed Green
Dolmatch Inc., New York as its adver-
tising agency to handle almost $500,000
billing for Hathaway men’s shirts.
Agency would not reveal future plans
for advertising campaign. Account was
with Qgilvy & Mather, New York, for
19 years.

10

BROADCASTING, Oct. 12, 1979



1970 MEDlCAL JOURNALISM AWARDS
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Cartridge Tape
Supermarket!

Here’s a one-stop shopping center
for the most and best in broadcast
quality cartridge tape equipment—
a SPOTMASTER supermarket of
variety and value.

Just check the boxes and send
us this advertisement with your
letterhead. We'll speed complete
information to you by return mail.

Single-
Cartridge

1ok Equipment

Record-play & play-
back modals,
Ten/70 compact &
Record-Play rack-mounted

O The incomparable Ten/70

[ The classic 500C

] The economical 400 (from $415)
] Stereo models

[ Delayed programming models

Multiple-

Cartridge

Equipment

[ FiverSpot
(5-cartridge deck)

O TensSpot
(10-cartridge deck)

Versatile Five=Spot

Cartridge Tape
Accessories

[ Tape cartridge winder

[ Catibrated tape timer

(0 Remote
controllers

O Cartridge racks
{wall, floor &
lable top models)

%ﬁ_‘éﬁi | [ Degaussers (head
) demagnetizers &
Cartridge Racks cartridge erasers)

(0 Telephone answering accessory

[J Replacement tape heads

[0 Adjustable head brackets

[0 Head cleaning fluid

[J Alignment tape

3 Bulk tape (lubricated, heavy duty)
[0 Tape tags

([ Cartridges, all
sizes, any length
tape {or emptyl,
no mintmum order
lowest prices

Cartridges: All Sizes

The nation’s leader in cartridge tape
technology can fill your every need,
quickly and economically. That's how we
became the leader. Write

BROADCAST ELECTRONICS, INC.

8810 Brookville Rd., Silver Spring, Md. 20910
(301) 58B-4983

Datebook -

A calendar of important meelings and events in communications

® Indicates first or revised listing.

October

QOct. 10-13—Meeting of Texas Association of
Broadeasters. Marriott motor hotel, Houston.

QOct. 11-13—Annual convention. North Cearolina
Association of Broadcasters. Downtowner motor
inn, Fayetteville.

Oct. 12-13—Meeting of Midwest chapter, National
Religious Broadcasters. Mr. President motor inn,
Grand Rapids, Mich.

Oct. 12-14—West Virginia-Mid-Atlantic CATV
Association meeting. Greenbriar hotel, White Sul-
phur Springs, W. Va.

Oct. 12-14—First International Symposinm of TV
Casseites. Ambassador hotel, Los Angeles.

Oct. 12-15—Fall conference, £lectronic Industries
Association. Fairmont hotel, San Francisco.

Oct. 13-15—lllinois Broadcasters Association fall
convention. LaSalle hotel, Chicago.

Oct. 14-15—Kentucky CATV Association meeting.
Continental inn, Lexington.

mO0ct. 14-16—Annual convention. Tennesse¢ Asso-
ciation of Broadcasters. River Terrace, Gatlinburg.

Oct. 14-16—Advertising Media Credit Executives
Association 17Tth annual conference. Pfisier hotel,
Milwaukee.

Oct. 15—New date for commencement of FCC
hearing on_renewal of Frontier Broadcasting Co.
for KFBC-TV Cheyenne, Wyo. Previous date was
Sept. 15 (Doc. 18797).

Oct. 15—New deadline for comments on FCC's
proposed rule concerning broadcast announce-
ments of station and network employes’ financial
interests in advertised services and commodities.
Previous deadline was Sept. 15 (Doc. 14119).

Oct. 15—New deadline for comments on FCC's
proposed rule to provide for licensee control of
telephone interview programs on radio and TV
??9%%‘;5' Previous deadline was Sept. 15 (Doc.

Oct. 15—Deadline. Trans-World Airline’s 33rd
annual writing and picture competition. Entries
address to: 605 Third Avenue, New York 10016.

QOct. 15—Meeting, New England Cabie Television
Association. Shine inn, Chicopee, Mass.

Qct. 15-16—Meeting of Tennessee Broadcasters As-
sociation. River Terrace, Gatlinburg., Tenn.

Oect. 15-17—Seventh Hollywood Festival of World
Television. Directors Guild of America Auditor-
ium, Hollywood.

Oct. 15-17—Wsm-am-Fm  Nashville's Grand Ole
Opry 45th birthday/anniversary celebration.

Oct. 16-17—First national symposium on_children
and television, sponsored by Aciion for Children's
Television. Keynote speaker will be Fred Rogers of
Misterogers Neighborhood. Kennedy Memorial
hospital for children, Boston.

Oct. 16-18—Southwest area conference of Ameri-
can Women in Radio and Television. Raiderland
ino, Lubbock, Tex.

Oct. 16-18—East central area conference of Ameri-
can Women in Radio and Television. Pontchar-
train hotel, Detroit.

Oct. 17-18—Mecting, Wisconsin Associated Press
Broadcasrers Association. Beaumont motor inn,
Green Bay.

Oct. 18-20—NBC Radio Network affiliated sta-
tions annual convention. Julian Goodman, presl-
dent. NBC., Arthur A. Watson, president, NBC
Radio division, are among speakers. Mark Hop-
kins hotel, San Francisco.

Oct. 18-20—North Central CATV Association
fall conference. Northstar inn, Minneapolis.

1970 National Association of Broadcasters con-
ference schedule:

Oct. 19-20—Sheraton Biltmore, Atlanta.

Oct. 22-23—Palmer House, Chicago.

Oct. 26-27—Benjamin Franklin, Philadelphia.
Nov. 12-13—Monteleone, New Orleans.
Nov. 16-17—Brown Palace, Denver.

Nov. 19-20—Mark Hopkins, San Francisco.

(For list of NAB's 1971 fall conference dates, see
BROADCASTING June 29).

Oct. 19-20—CATV engineering seminar, State Col-
lege, Pa. For further information, contact George
P. Dixon, vice president, C-COR Electronics,
State Coliege, Pa. 16801 (814) 238-2461.

Qct. 20—Annual radio commercials workshop,
snonsored by International Radio and Television
Sociery. Waldorf-Astoria hotel, New York.

Oct. 21—Pulse man-of-the-year luncheon honoring
Lowell Thomas. Plaza hotel, New Yeork.

Qct. 21-23—Missouri Broadcasters Association fall
meeting. Plaza inn. Kansas City.

m0ct. 22—New deadling for comments on FCC’s
proposal to permit CATV systems to import dis-
tant signals subject to a specified payment for
public broadcasting. Previous deadline was Oct. 7
(Doc. 18397-A). Nov. 23 reply date is not being
extended. FCC said staff is to brief commission
Dec. 7 on comments then on file and Subsequently
it will conduct hearing on CATV policy.

mOct. 22—New deadline for comments on FCC's
proposals concerning technical standards for CATV
sxésslems. Previous deadline was Qct. 7 (Doe.
13894

mOct. 22—New deadline for filing comments on
FCC's proposed rules concerning extent of local,
stsaslez)and federal regulation of CATV (Doe.
18892).

m0Oct, 22—New deadline for filing comments on
FCC’s proposed rules concerning diversification of
control of CATV systems and inquiry into formu-
lation of regulatory policy (Doc. 18891).

Oct 22-23—Annual fall convention, Ohie Associa-
tion of Broadcasters. Neil House, Columbus.
Qct. 23-25—Southern area conference of Ameri-
can Women in Radio and Television. Marriott
motor inn, Atlanta.

Oct. 23-31—22d Cine-meeting of Internarional
Film, TV-Film and Documentary Market (MIFED)
in Milan. Italy. Market is for trading feature, TV
and documentary films on worldwide basis. Ad-
vance boukings should be made to MIFED by
letter or cable before Sept. 18. Address for infor-
mation and bookings: MIFED-Largo Domodos-
sola 1~ 20145 Milano (Italy). Telegrams: MIFED-
Milano- Telex 33660 Fieramil.

Oct. 24-25—Meeting, Missouri Associated Press
Radio ard Television Association. Holiday inn,
Lake of the Ozarks.

Oct. 25-28—Annual meeting, Association of Na-
tional Advertisers. Hot Springs, Va.

Oct. 26—National Conference on Citizens Rlghts
in Broadcasting. Panelists include The Rev. Ever-
ett C. Parker, Robert Choate, FCC Commissioner
Nicholas Johnson, Rep. Robert O. Tiernan (D.-
R.L). Guest of honor is former FCC Commis-
sioner Kenneth A. Cox. Hotel Americana, New
York.

QOct. 26-27—Fall convention of Kemiucky Broad-
casters Association. Phoenix hotel, Lexington.
mOct. 26-28=National Cable Television Associa-
tion board of directors meeting. Hotel Sonesta,
‘Washington.

Oct. 27—Meeting of Connecticut Assoclation of
Broadcasters. Park Plaza, New Haven.

Oct. 26—Deadline for reply comments on FCC's
rroposed rules prohibiling TV broadcasters from
local_crossownership of CATV systems; concern-
ing CATYV technical standards and desirability of
minimum_channel requirements for future CATV'
(Doc. 18891)

QOct. 28-29—Virginia CATV Association fall meet-
ing. Downtowner inn, Danville.

80ct. 28-30—Mid-America CATV Association fall
meeting. Speakers include FCC Commissioner Rob-
ert Welis, NCTA President Donald V. Taverner
and Teleprompter Corp. president and chairman
[rving B. Kahn. Glenwood Manor motel, Over-
land Park, Kan.

Oct. 29 - Nov, 1—Western region fall conference,
American Advertising Federation. Casa Royale,
Bakersfield, Calif.

Oct. 30—New deadline for reply comments on
FCC's proposed rule to provide for licensee con-
trol of telephone interview programs on radio
and TV stations. Previous deadline was Oect. 1
(Doe. 18928).

Oct. 30-Nov. 1—Mideast area conference of
American Women in Radio and Television. Cherry
Hill inn, Cherry Hill, N.J

November

ENov. 2—Deadline for reply comments on policies
and procedures concerning FCC’s proposal to per-
mit specialized common carriers to provide point-
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“Iwin Gilians are great people

Sure, we've got pretty buildings, ten thousand lakes and parks galore, but it’s our people that make
our market great!

We're a young market, as the averages go. And well-educated and healthy and vigorously sports-
minded. We're proud of our champion Minnesota Vikings and coach-of-the-year Bud Grant. We're
proud, too, that we produce the weekly Bud Grant Show, hosted by KSTP-TV sports director Ed Cain.
It’s a great show for our great people!

[J Hear coach-of-the-year Bud Grant give his ’
game analysis with Ed Cain.
O See KSTP-TV color-film action highlights, . ‘ A ‘ PR
specially processed and edited just hours \ : gt A& 4L ¢ Wvirn
after each game, both home and away. " LT N vAIN
O Hear a Viking player as special guest. ’ i ‘ " K 1P'TV SPORTS
| “brrecTor

MINNEAPOLIS = ST PAUL

KSTP-TV/

A Division of Hubbard Broadcasting Inc., WTOG-TV Tampa — St. Petersburg, KOB-TV Albuguerque. Contact your nearest Petry office or Jim Dowdle at 612-645-2724.
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@ 1970 by BroapcasTING Publications Inc.

to-point microwave radio service (Doc. 18920).

Nov. 2—Deadline for comments on FCC's pro-
posed rule permitting radio stations to use third-
class operators on routine basis if proper show-
ings are made regarding transmitter stability and
employment of first-class operators (Doc. 18930).
mNov. 2-4—Program origination seminar spon-
sored by National Cable Television Association.
Atlanta American hotel, Atlanta.

Nov. 3-6—New York Siate Educational Com-
munication Associatfon convocation. Grossinger’s,
Grossinger, N.Y.

Nov. 4-7—Annua] Western cable television show
and convention, California Community Television
Association. Hotel de Coronado, Coronado, Calif.

Nov. $-6—Annual fall meeting, Oregon Associa-
tion of Broadcasters. Ramada inn. Portland, Ore,

Nov. 5-7—Eleventh annual conference of Informa-

tion Film Producers of America. Newporter inn,
Newport Beach, Calif.

Nov. 7—I15th annual Petry promotion seminar,
conducted by Edward Petry & Co. Astroworld
motel, Houston.

Nov. 7-8—Meeting of fowa Association of Broad-
casters. Ramada inn/Memorial Union, Ames.

Nov, 7-21—Sixth Chicago International Film Fes-
tival. Includes U.8, TV commercials competition.
Write: Michael J. Kutza, 12 East Grand Avenue,
Rm. 301, Chicago 60611.

Nov. 8-11—Annual convention, National Associ-
ation_of Educational Broadcasters. Sheraton Park
and Shoreham hotels, Washington.

Nov. 9-10—Convention, Eastern chapter, Na-
tional Religious Broadcasters. Yonkers, N.Y.

Nov. 9-1T—Annual <convention, Broadcast Promo-
tion Association. Astroworld complex, Houston.

QpenMike

U.S. shines in comparison

Eprtor: Having just returned from
Europe, 1 had the questionable pleas-
ure to watch television in France and
England. I can only wish that members
of Congress, as well as certain FCC
commissioners would take the time to
study European television and compare
it with our American system.

The French system is absolutely un-
believable. Nothing happens untit 6:30
p.m. and at 11:30 p.m,, you go to sleep,
which means five hours of broadcasting.
The schedule includes two major news-
casts, early in the evening and late in
the evening. The French just love
“stills.” They don’t seem to believe in
on-the-spot reporting. The rest of the
programs seem dull and uninteresting.

In England, there are three channels
and there is a greater variety. Yet, if
any station in a medium-size market in
this country would produce programs
such as the run-of-the-mill programs on
any one of England’s three channels,
it would be laughed out of business.
This does not mean that there are not
any good programs in England and
good broadcasting. I did not have the
opportunity to see a full week’s sched-
ule.

In one day's time, the American
public gets more information, more
diversified entertainment and has a
greater opportunity to learn essential
facts of the problems at home and
abroad, than viewers in Europe can ex-
perience during a whole week or month.
Whereas, in this country, we make a
sincere effort to broadcast programs
which inform and cntertain in all areas,
this concept seems to be unknown and
unwanted in Europe. Tt may be that the
Europeans are right and verhaps they
have a great deal less trouble domestic-
ally because their television, in my own
opinion, is a moribund communications
and entertainment medium which does
not come to grips with the problems of
the day on a continuing basis. Closely
supervised by government, either direct-
Iy or indirectly, they seem to make cer-

tain that people see and hear only what
Big Daddy wants them to know.—
Egmont Sonderling, president, Sonder-
ling Broadcasting Corp., New York.

Suitcase full of trophies

EbpiToRr: 1 included the Cork [Ireiand]
Film Festival in my September vacation
and introduced Wally Ross’s reel of win-
ners from his New York commercial
festival. I wound up on the stage of the
Savoy theater in Cork receiving the top
award from, of all people, the lord
mayor, on behalf of Scali, McCabe &
Sloves, New York.

The grand prix went to the agency’s
“Attack on the Car Dogs” for Volvo,
produced by Pelican Productions. The
“Worldwinner 70" award, for commer-
cials that had won awards at other festi-
vals, went to Alka-Seltzer's “Unfinished
Lunch” starring George Raft and cre-
ated by Jack Tinker & Partners and pro-
duced by N. Lee Lacy Associates, Los
Angeles.

In all, 17 U.S. agencies and producers
won awards at Cork. Tll deliver them
on my return—Don Kearney, Corin-
thian Broadcasting, New York.

Mr., Kearney (1) with grand prix and
Peter Barry, lord mayor of Cork.

Shoots holes in clutter survey
EpiTor: The Association of National

Advertisers’  discussion of clutter
( BROADCASTING, Sept. 28) is based upon
a totally unrealistic approach. A sample

14
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Gauss research and development has created two
technological masterpieces. The 1620 Recorder/
Reproducer with 5 heads, features an ingeniously

designed capstan and guidance assembly that
completely eliminates transport plate warpage and
attendant guidance problems. This rugged dual-
capstan transport puts greater strength and accu-
racy right up front where the action is, reducing
scrape flutter and maintaining tape accuracies at
all speeds. Gauss’ 1630 is a reproduce-only trans-
port incorporating all identical design advances of
the 1620. Both transports can be mounted in any
position on any surface, function equally well in a
bi-directional mode and offer constant tape tension
regardless of size, position or location of reels. We
can safely say the new Gauss 1600 Series heralds
anew era in the broadcasting and tape recording/
duplicating state of the art. But hearing'is befieving.
Another precision product . .. by Gauss.

Gauss Electrophysics

An MCA Tech. Division

11822 W. Olympic Blivd,

Los Angeles, California 90064
(213) 478-0261
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Now broadcasting from the

tallest structure in all of Florida,
WEFTV is beaming its programs
into 20% more homes!

Down here in Florida's Disney
World country we think BIG.
Big new market. Big new

audience. Orlando’s the action
center ... a real booming
area and growing every day.
Smack in the middle of it
all is Channel 9-WFTV.

Where the ACTION is!

presentative: Blair Television
5

of 50 “obviously unbiased” advertising
executives (probably all male) is not a
valid sample for any advertising re-
search, including clutter.

It has been common knowledge that
an individual subjected to a series of
similar stimuli, such as commercials,
will more frequently recall the last one
seen. Does that prove that the respond-
ent will more frequently purchase the
last brand advertised in a clutter se-
quence? Not at all!

If one were to reduce this conclusion
ad absurdum, we would have to deter-
mine the precise moment when most
housewives leave their homes to shop,
put on the most compelling programing
at such times, and allow the advertisers
to fight for the last commercial position.
According to the logic used, this method
would “guarantee” sales. Not only is
this nonsense, but this logic is con-
tradicted in the next sentence which
says, “But a strong commercial per-
forms equally well in any position.”
Which then is the more important vari-
able: clutter position or commercial
strength? If the latter, why obfuscate
the issue?

This is but another example of in
vitro research attempting to isolate one
variable in a remarkably unsophisticated
research design. You cannot isolate “a
typical station break clutter of six com-
mercials” from other similar clutter in
an evening’s or a day's viewing.

The problem of clutter is far more
complex. In the advertising field, most
attention to clufter relates to television.
What is ignored is that the purchaser is
constantly surrounded by other visual,
auditory and even tactile and olfactory
stimuli which may also produce a
clutter effect. For cxample, in the super-
market, the shopper is surrounded by
the “clutter” of thousands of products,
brands, sizes, shapes, colors, specials,
etc. Can we isolate television clutter
from clutter elsewhere? How does it
relate to sales?

These are exceedingly complex prob-
lems. Simplistic statements based upon
invalid research contribute little to im-
proving the use of TV time for either
the advertiser or the consumer.—Ed-
ward Wallerstein, president, Communi-
cation & Media Research Services Inc.,
New York.

Thanks from Mr. Kluge

Eprtor: On behalf of all of us at Metro-
media, our thanks for a splendid story
on Metromedia West (BROADCASTING,
Sept. 21}. It’s nice to know that when
you place as much as we have into
something like the KTTV(TV) LoOs Ange-
les plant, the leading industry publica-
tion not only takes note of it, but gives
us our due, as well.—Jjohn W. Kluge,
president, Metromedia Inc., New York.
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And none stands taller in achievement than KWGN Television.

Top News Film Station of the Year according to the National Press Photogra-

phers Association.
Great business-getter, according to an ever-growing number of advertisers. Telling their
story to an ever-growing number of viewers.

Top participant in what makes the Mile High City of Denver “go...go...go!"

And it's only the beginning. Only the beginning. The WGN of the Rockies

KWG

TELEVISION

A WGN Continental Broadcasting Company Group Station




McClatchy TV is big news
7nights a week in a

$14,000,000,000 market™

Now, there’s more news every night on
KOVR in Stockton/Sacramento and KMJ-TV
in Fresno.

KOVR, in the nation’s 256th ADI TV
market, presents NEWS/13 every night of
the week. It's the only Stockton/Sacramento
TV news with live coverage from Stockton
as well as Sacramento. Monday through Fri-
day, NEWS/13 is ninety minutes in length,
with both local and ABC network coverage.

KMJ-TV, in the nation’s number one
agricultural county, presents NEWS/24. It
features KMJ’s own up-to-the-minute cover-
age of the Fresnomarket and the West. And
it includes the NBC Nightly News, with
Brinkley, Chancellor and McGee.

Make sure these vital California areas
get the news about your product. Put your
message on McClatchy TV,

*Effective buying income, 1969, for the combined KMJ-TV 6-county market and
KOVR 30-county market — {$14,773,545,000).

Sources: Sales Management, Survey of Buying Power, June 1970,
SRDS, September 1970.
Television Factbook 1970-1971 — counties in which the net
weekly circulation is 59 or better.

KOVR
STOCKTON/SACRAMENTO

KMJ-TV FRESNO o K o) |

MC¢CLATCHY BROADCASTING

Represented Nationally by Katz Television



MﬂHMﬂm from Don Wallace, Clinton E. Frank Inc., Chicago

Advertisers, marketers: Keep your eye on the leading edge

SCENE T—SHOUT ON A CITY
STREET 1950:

“Janie! Janie! Come in for supper
and bring the paper!”

“Okay, Mommy.”

SCENE II— CONVERSATION ON A
SUBURBAN DRIVEWAY 1970:

“All right, Jimmy. Go play with your
friends, But keep the walkie-talkie on
so I can call you when we're ready to
eat.”

“Okay, Mom!”

SCENE IITI—PICTUREPHONE CON-
VERSATION 1980:

“T'l be late, Amy. Your lunch is in
the microwave. Oh, don’t forget to
check the food-store channel for spe-
cials on dog food.”

“Okay, Mommy.”

“And stop eating that candy! You
have chocolate all over your face.”

By the end of this decade, cable TV,
closed circuit, cartridge TV, picture-
phone and similar phrases, will all be
standard household words, the language
of everyday living. These and other
new electronic devices are triggering a
communications explosion we are just
beginning to comprehend.

Some say it was started by the elec-
tronic engineers—computers. Or by
television broadcasters—video tape. Or
by the educators—ciosed circuit. Or by
a unique team of government and in-
dustry experts—the space program.

No one has ever been hea-d to say
it was started by advertising and mar-
keting men. Even less defensible, it
would seem, is that we as an industry
generally do not appear to be much
interested, at least up until now.

Cable TV and cartridge TV, for ex-
ample, are no longer blue-sky fantasies.
They are living, breathing deeply and
growing at an astounding rate. And
within these new technologies are the
seeds of new advertising media. If
properly guided they could rival direct
mail for efficiency and selectivity.

It is time agencies and advertisers got
involved. We should have, long ago.

Cable television has been around 20
years. Enough time to experiment, to
test, to figure out how to use CATV’s
40 or more sharp, clear channels to
more efficiently communicate the bene-
fits of specialized products and services.
If advertising and marketing people had
been involved earlier, we would now
know who lives in the 5.5-million homes

served by cable TV.

But we were not. Now the industry is
scrambling to put together the necessary
demographics. By the end of this decade
this data should cover more than 27
million homes.

While cable systems are still domi-
nated by interests not related to adver-
tising or mass communication, many of
them arc going to be in the programing
business as of April 1, 1971. This the
FCC has required.

How does this affect us? Tt means the
owners must face program costs not an-
ticipated in original subscription fees.
It means a new electronic medium for
highly efficient advertising going to peo-
ple about whom we will know more
than we ever could with commercial
television, Tt will eventually permit the
ordering of the sponsor’s products over
the same cable.

Yet with all this potential, the CATV
industry saw only a handful of us from
the advertising industry at the recent
cable-TV convention that focused on
programing.

Cartridge television will be well off
the launching pad by the end of this
year too. Sony’s video-cassette and CBS-
Motorola's EVR system are leading,
with RCA and others not far behind.
The motion-picture industry, the record-
ing industry and even book publishers
are lining up quickly to get into the soft-
ware business. All of these systems will
allow prerecorded materials (programs)
to be played back through the conven-
tional home-TV receiver.

Thousands of words are being written
about the home-entertainment potential
of cartridge TV. But very little of it is
about the advertising potential. Yet it is

all there. Special-interest programing.
Selective audience. The ability to store
for future reference. The advantages of
trade books and television all rolled up
into one.

However, we in advertising tend to
think of sponsored cartridge programing
as something in the distant future, if
indeed we think of it at all.

“The hardware has to be sold first.”
Or, “there have to be 10 million cart-
ridge players out there before we can
consider it as an advertising medium.”

The computer industry, the office-
copier industry and the color-television
industry did not think in those terms.
Neither should we in advertising and
marketing at the agency or client level.

By these general statements, however,
I am not suggesting this apathy is to be
found everywhere on our side of the
business. Tt is not.

A few advertising agencies have been
very much involved in cable television.
Most of us know one big agency that
has become involved in the ownership
and operation of cable systems and
more recently has begun use of cable
TV to experiment in the testing of ad-
vertising and new products. We hear
that even a two-way communication
may be included.

Our agency, Clinton E. Frank Inc.,
has been helping develop markets for
cartridge TV. (Our client is Motorola.)

But for the most part, advertising and
marketing have not yet caught up.

1t is time we did—because eventually
the commercial television system we
know today will become just too expen-
sive for some specialized advertisers.
We should be prepared with some new
and efficient alternatives.

fowa.

Don Wallace is vice president and TV-Radio
director at Clinton E. Frank Inc., and has
been a pioneer in editing of video tape for
commercials. He joined agency in 1958 and
his credits include claim of first tape com-
mercial using scene-by-scene photography
via Intersync technique. Earlier Mr. Wal-
lace had been with Tatham-Laird, Chicago,
and Wesley-Day Adv.,
broadcast writer-producer. Before that he
was a director at WMT-Tv Cedar Rapids,

Des Moines, as
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USE OUR NEW *4 BILLION PEANUT— FOR JUST “PEANUTS”
GREATER COVERAGE — SAME LOW COST
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New Power: 4,160,000 watts maximum ERP. New ‘‘Peanut Pattern’’ covers prosperous southwestern

Michigan and northern Indiana — estimated effective

New Tower: 1,090 feet above average terrain. buying income of $4,077,264,000

New ABC Network Service for lower Michigan.

*Sales Management Survey of Buying Power, June 10, 1970.

Put your message where the money is — call Blair today!

o8

The Communicana Group also includes WKJG-TV, AM and FM, Ft. Wayne:
WTRC and WFIM (FM), Elkhart; and The Etkhart Truth (Daily)

wgnw

SOUTH BEND L/ ELKHART

THE COMMUNICANA GROUP

BLAIR TELEVISION

INCIANA COMMUNICATORS

THE COMMUNICANA GROUP

INDIANA COMMUNICATORS

JOHN F. DILLE, JR. IS PRESIDENT OF THE COMMUNICANA GROUP
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A move toward ‘standards’ on renewals

FCC approves analysis, for all TV's in top 50,
of programing, profits and program expense

The FCC has decided to take the first
step in a plan to overhaul its license-
renewal procedures, and afthough most
of those who talk about it for publica-
tion make reassuring noises, the step is
likely to reverberate loudly and fright-
eningly throughout broadcasting.

Under way is nothing less than an ex-
haustive measurement of the program
service provided over the past three
years by the television stations in the
top-50 markets. What's more, the FCC
plans to use the measurement to rank
stations in terms of service they provide.

The study, being done under the su-
pervision of Robert Rawson, chief of
the FCC’s renewal and transfer division,
will cover news, public affairs and
“other” (agricultural, instructional and
religious) programing, local program-
ing, public-service announcements and
commercial matter. It will also deal
with stations’ financial resources.

The stations will be studied by cate-
gory (network affiliate, UHF inde-
pendent, VHF independent or educa-
tional) and market size (one through
10, 11 through 25 and 26 through 50).
The commission has never attempted
anything quite like it.

Chairman Dean Burch regards the
study as an essential fact-gathering mis-
sion—but one that does not commit the
commission, certainly not himself, to
any course of action. “No one is suggest-
ing that we act on renewals on the basis
of statistics alone,” he said. “You get
the information first, then see if there
is any message in it.”

One message the commission might
receive is that it should establish a re-
newal system in which licensees meet-
ing certain standards would be renewed
almost automatically (barring com-
plaints against them), while those that
deviate from the standards would be
subject to closer scrutiny. Theoretically,
at least, speed and efficiency would be
built into a system not now notable for
either.

But even on this point the chairman

Mr. Rawson

is keeping all his options open. "1 don’t
know what the standards would be,” he
said. “I'm not committed to the view
that you can or should write mathe-
matical standards.”

Whatever the next step, Dr. Barry
Cole of the University of Indiana’s
radio-television department, the man
whose critique of present renewal pro-
cedures helped spark the commission’s
interest in redoing them (BROADCAST-
ING, Sept. 21), will play a role in it.

He has been hired as a part-time
consultant on the renewal-procedures
project. He will prepare in detailed
form the views he has sketched orally
to the commission—on criteria that
might be employed in judging renewals,
on data to be collected, on the kind of
announcement procedures broadcasters
should use in informing the public of
commission policies and licensee re-
sponsibilities, and on possible revisions
of the renewal forms, among others.

There is sentiment within the com-
mission for drafting a new short form
for at least the small AM and FM sta-
tions. And Chairman Burch is strongly
in favor of Dr. Cole’s suggestion that
questions that do not provide meaning-
ful, usable information either be elimi-
nated or rephrased. (He notes that one
question dealing with proposed public-
affairs programing brought forth the
comment, “I put on everybody but the
kooks.”)

He also wants to avoid the kinds of
questions that are subject to formula

Dr. Cole

answers—where, as he puts it, “if you
or your lawyers are in the swim at the
commission you know what answer will
satisfy the commission and, if you're
not, and you don’t know the formula,
an honest answer will get you in
trouble.”

But it is the study of programing by
television stations serving 75% of the
nation’s television homes that has cap-
tured most attention at the commission.
Not all commissioners are enthusiastic
about it. Commissioner Robert Wells,
the ex-broadcaster, confesses it makes
him uneasy. He wonders “what will
come next” and doubts that renewal
procedures can be greatly simplified.
But he was unable to muster arguments
in opposition to data gathering.

The decision to proceed with the
study is the result of a number of pres-
sures focusing on Chairman Burch at a
time when he is concerned about re-
newal backlogs and the “subjective
manner” in which renewals are handled.

But more important, Commissioner
Nicholas Johnson and former Commis-
sioner Kenneth A. Cox have long urged
the commission to make detailed studies
of station performance.

And it is a memorandum prepared
by Commissioner Johnson that is serv-
ing as the basis for the current study—
a fact that, given the commissioner’s
record for urging a stiffer line on re-
newal matters, is bound to increase
broadcasters’ uneasiness over the study.

However, the memorandum report-
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edly came in response to a challenge
from Chairman Burch, who said he was
“tired” of hearing Mr. Johnson {alk
about how he would deal with renewals.
The chairman asked Mr. Johnson to

put a proposal on paper—and Mr.
Johnson did.

Essentially, the proposal follows the
outline of studies Mr. Johnson and Mr.
Cox did of license-renewal applicants
in Oklahoma, New York and the mid-
Atlantic states. It will develop informa-
tion on the amount of news, public af-
fairs and “other” programing the sta-
tions carry, totally and as a precentage
of total programing. It will also provide
data on the amount of local and re-
gional news that stations carry and the
number of news personnel they employ.

In addition, the study will reveal the
amount of local programing stations do
—itotally, as a percentage of total pro-
graming and between the hours of 6 and
11 p.m. It will also show the number
of public-service announcements they
carry and the number of hours in which
they broadcast more than 12 minuwtes
of commercial matter.

The study will also provide a fi-
nancial-resources background against
which to view programing. It will show
the stations’ pre-tax profits, profits as a
percentage of gross revenues, and pro-
graming expenses—totally and as a
percentage of gross revenue.

The stations will also be ranked in
their respective class in each of the
categories.

If Commissioner Johnson’s memo-
randum were to be followed all the

way, those stations falling in the lowest
10% in their class in any category
would be asked to explain their “poor
performance.” The FCC staff would
still be authorized under its delegated
authority to renew the licenses of those
stations after reviewing their responses
and studying their over-all performance
—except in those cases in which a sta-
tion falls below the 10% level in two
of the three categories that Cotmmis-
sioner Johnson considers the most im-
portant, news, public affairs and
“other” and local programing. The de-
cision on renewal of those stations’
licenses would be made at the commis-
sion level.

However, the commission has not
considered the question of whether to
follow Commissioner Johnson that far.
As Chairman Burch said, the memo-
randum is not an “operative” docu-
ment.

The chairman and others have de-
scribed the memorandum as mild—
considering the strong feelings Commis-
sioner Johnson has expressed about the
commission’s renewal procedures in the
past. And it does stress that the pro-
posal “does not provide for the auto-
matic license-renewal hearing of any
station.”

Mr. Johnson points out that the com-
mission would continue to be free to
approve the renewal of any station,
regardless of its programing—as he
said, in a characteristic remark, “there
would almost always be ‘extenuating
circumstances’ that could be found.”
The memorandum also notes that “an

automatic base on balls” would be given
to 90% of the stations while 10% had
their renewal forms studied more
closely, as 100% of applicants do now.

In Commissioner Johnson's view, the
virtue of his proposal is that it reduces
the stafi’'s work substantially “and takes
considerable pressure off the responsible
broadcaster. About all it does, in fact,
is to create a usable product out of the
information the industry presently files
with us, and the staff currently pro-
cesses by hand.”

Despite the mildness of its tone, the
memorandum appears to contain a kind
of dare that the commission has taken.
Commissioners who have almost auto-
matically bristled at the urgings of Com-
missioner Johnson and former Commis-
sioner Cox to make in-depth studies
of station programing have been hard
put to back up their opposition. The
study could demonstrate that most sta-
tions are doing ““a good job”™—whatever
that turns out t0 mean—and that the
commission’s attitude has not been un-
reasonable,

Chairman Burch came close to articu-
lating this aspect in discussing the proj-
ect. “Nick feels that these stations hav-
ing less programing than certain stand-
ards will be shown to have large profits,”
he said. “I'm not sure that’s what will
come out of this."” But at another point,
he said, “I'd like to find out if there is
a pattern [of service] that deserves at-
tention.”

He should find out in about a
month. That is how long the study is
expected to take.

Frontier offers
FCC a deal

It will obey ban
on crossownership if
KFBC-TV license OK'd

Frontier Broadcasting Co. last week
asked the FCC to rescind its order desig-
nating for hearing the license renewal
of its KFBc-Tv Cheyenne, Wyo., and to
grant the renewal on the condition that
Frontier eliminates cross ownership of
its media holdings (‘“‘Closed Circuit,”
Sept. 28).

The KFBC-TV renewal application was
designated for hearing last February to
determine whether Frontier's Cheyenne
media holdings constitute a concentra-
tion of control of mass media.

Frontier also owns newspapers, a
CATV system and KFBC-AM-FM in
Cheyenne; KSTF(Tv) Scottsbluff, Neb.,
and kTvs(Tv) Sterling, Colo.

In its petition for reconsideration of

the hearing order, Frontier said it would
move to end crossownership of its TV
stations and the CATV system “in a
manner which will also remove the
common control of those television sta-
tions and the Cheyenne newspapers.”
The commission’s rule barring TV-
CATV crossownership becomes effec-
tive Aug. 10, 1973, for cable systems in
operation before July 1. Frontier asked
the commission to allow it the same
amount of time to eliminate common
control between its TV stations and
newspapers so that it could negotiate
with others who wish to dispose of their
TV stations in the event the FCC adopts
a proposal to prohibit cross-ownership
of TV stations and newspapers.
Frontier told the commission it could
remove common control of its TV sta-
tions and newspapers in a number of
ways—selling the TV's to third parties;
exchanging them for stations outside
Cheyenne owned by persons with no
newspaper interests in the Cheyenne
area; similarly selling or exchanging the
Cheyenne newspapers; or, in lieu of
disposing of the newspaper or TV, di-

viding ownership among existing stock-
holders to eliminate common control.

Frontier asked the commission to
allow it a number of different ways of
eliminating control because it is “not
now in a position to be more specific.”
Tt added the most likely method would
be to sell the TV stations and subse-
quently acquire stations outside the
Cheyenne area.

Frontier also pointed out that the sta-
tions are located in small cities and are
“economically interdependent,” making
it necessary to sell all to a single party.

Any commission order requiring
elimination of control between the
newspapers and the TV stations should
provide for the possibility that divesti-
ture may have to be accomplished
through division of ownership among
existing stockholders, Frontier said. It
suggested the commission’s divestiture
order merely specify that common con-
trol must be eliminated and that by
Aug. 10, 1973, Frontier must either sell
the stations or submit its proposal to sell
the newspapers. The latter possibility is
“very unlikely,” Frontier added.

22 (THE MEDIA)
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Prelude to protest in Cleveland

PR firm now representing black challengers
is said to have solicited stations as clients

Late in August, two black partners in
a small Cleveland public-relations firm
held a series of meetings with repre-
sentatives of three of the major broad-
cast organizations in that city, The PR
men, Perry Holloway and Nat Young,
of Grosser, Holloway & Young, were
soliciting business, citing their contacts
in the black community as well as their
background as an “all-purpose agency.”
But they came away empty-handed.

Several weeks later, the firm was serv-
ing as the spokesman for, and repre-
sentative of, an ad hoc coalition of black
groups and the National Association of
Black Media Producers that were threat-
ening to petition the FCC to deny all
the Cleveland stations’ license renewals
if they did not meet 11 specific demands
(BROADCASTING, Sept. 21).

Most of the demands were aimed at
ending what the petitioners alleged were
discriminatory practices in hiring and
programing. But one called on the sta-
tions to “retain a black public-relations
firm to give answers and guidance in
matters pertaining to the black commu-
nity.”

This set of facts, which appear to be
in no dispute, is likely to raise questions
about the firm’s role if the commission
decides to act on a pending informal
complaint in which the ad hoc coalition
and NABMP have asked the commis-
sion to defer the renewal of license of
13 stations until they have shown they
will serve the public interest in light of
the coalition’s demands. (Two weeks
ago, the commission staff rejected the
Cleveland group’s petition for extension
of time to file petitions to deny [BROAD-
CASTING, Oct. 5]. The deadline passed
on Sept. 1; the Ohio licenses expired
Oct. 1.) No one has charged that pres-
sure or retribution is involved, but one
or more of the broadcasters who were
originally approached would presuma-
bly recite the sequence of events if the
commission requests responses to the
charges.

Seven of the stations listed in the in-
formal complaint are those whose rep-
resentatives met with Mr, Holloway and
Mr. Young. They are NBC’s wkyc-aM-
FM-Tv, Storer Broadcasting’s WJw-aM-
Tv and wcIw(FM) and Metromedia’s
wHK(aM). The other stations listed
are WEWS-TY, WUAB-TV, WGAR-AM-FM,
WERE-AM-FM, and wixy(aM). All but
WUAB-Tv, WIXY, and WKYC-AM-FM were
routinely renewed on Sept. 30, accord-
ing to a commission announcement last
week. However, the commission can

rescind a renewal within 30 days.

Last week, Mr. Holloway said the PR
firm had been engaged last summer in a
routine solicitation of business. He said
some of the stations were using adver-
tising agencies. “We thought it was
grossly unfair we were not getting any
of that outside gravy,” he said. He felt
his firm, which he described as biracial,
with several white employes and a “spe-
cialist in minority problems,” could help
the stations, he said.

He also said the firm had begun its
solicitation of business with a general
mailing to all stations “in June.” How-
ever, the records of the Storer, Metro-
media and NBC stations indicate that
the first letter they received from the
firm was in early August.

But what appears to be a more critical
conflict over the background facts of the
case involves the question of how the
Cleveland PR firm became involved in
the dispute that culminated in the com-
plaints filed with the commission.

Mr. Holloway said Tony Brown,
president of the National Association
of Black Media Producers, had asked
his help in organizing the effort after the
two met in Washington late in June at a
two-day conference sponsored by the
Capitol Press Club. Mr. Brown had par-
ticipated on one of the panels.

But Mr. Brown said it was the other
way around. Mr. Holloway, Mr. Brown
related, said that “they—people in
Cleveland—were interested in challeng-
ing the licenses of the stations and
needed outside help and expertise, and
asked if T would come in and help
them.” Mr. Brown, whose NABMP is
helping a group of blacks in Detroit in
a dispute with stations there, said he
agreed.

Mr. Brown said he met with Mr.
Holloway in New York in July and ad-
vised him to “pull together a commu-
nity group.” He also said he asked Mr.
Holloway to check back with him “in
two weeks” but that he didn’t hear from
him until September—after the deadline
for filing against the Ohio licenses had
passed, and after Mr. Holloway and Mr.
Young had had their unsuccessful meet-
ings with the Cleveland stations. “I knew
it was too late to take any action,” Mr.
Brown said, “so I suggested a PR cam-
paign to embarrass the stations.” The
aim, he said, would be to “shame” them
into hiring more blacks.

However, one point on which Mr.
Holloway and Mr. Brown agree is that

the 11 demands—including the one re-
lating to hiring a black PR firm—were
provided by Mr. Brown. Mr. Brown
said the list was identical with the one
Detroit blacks had previously served on
stations there and had been based on
list used by blacks in Atlanta—the first
blacks to negotiate demands with all sta-
tions in a city (BROADCASTING, Jan, 12
et seq.).

Mr. Holloway also said the Cleveland-
area blacks are not demanding that the
stations use his firm. And the counsel
for one station that reports progress in
negotiations with the coalition, WKBF-
Tv, said the coalition was not stressing
that it employ a public-relations firm,
but only that it have someone available
for “guidance” on programs relating to
blacks.

The Cleveland coalition suffered a
setback last week when the co-authors
of a study of Cleveland-area stations,
which was incorporated in the informal
complaint the coalition filed with the
commission, disassociated themselves
from the complaint. The report was crit-
ical of the general level of broadcast
service in Cleveland but recommended
the renewal of virtually all the stations,
including those mentioned in the com-
plaint.

The Rev. Donald Stockford, of the
Cleveland Councit of Churches, wired
the FCC that the complaint was in error
in stating that he had joined the action
against the stations and adding that the
study’s conclusion regarding the renewal
of the Cleveland stations “still stands.”
And 1. Jerome Lackamp, of the Cath-
olic diocese, said the coalition did not
have permission to incorporate the
study and that he was writing the com-
mission to make clear he had no con-
nection with the complaint.

Mr. Holloway, when informed of
Mr. Stockford’s wire to the commission,
reacted angrily. He said he had been
authorized by Mr. Stockford to fit him
into the case “in any way we wanted to
use him.” Mr. Holloway termed the
telegram “a beautiful white cop-out.”

ABC adds four

Four new stations have become affili-
ated with ABC Radio. Joining the net-
work’s American Entertainment service
is XFNv(aM) Ferriday, La.; American
Information, WRAR-aM-FM Tappahan-
nock, Va., and wpxy(am) Greenville,
N.C.; and American FM, wWxQr(¥Mm)
Jacksonville, N.C.
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NAB boards adopt reorganization plan

What began as a PR study now becomes a hunt
for new men to impiement top-to-bottom shakeup

The National Association of Broad-
casters |ast week embarked on a search
for three top-level executives, as part of
a sweeping reorganization plan. Their
job would be to put the broadcast asso-
ciation into fighting trim to counteract
the buffeting broadcasters have been
receiving from Congress, the FCC,
crusading lawyers, cultural and religious
leaders and, to an extent, from the
public.

The move followed adoption by the
NAB joint board, without dissent, of the
recommendations of a special, industry-
wide public-relations committee. That
committee’s proposals had been ap-
proved by the association’s executive
committee late last month (BROADCAST-
ING, Oct. 5).

The special committee, which called
for bigger and better means to tell indus-
try’s story to the public and government
officials, said it could not enhance the
industry’s public relations without also
streamlining the association’s organiza-
tion.

The reorganization establishes three
principal departments: government rela-
tions, public relations and station rela-
tions. The proposed division of labor
clearly indicates the current priorities of
influential NAB members.

The job of filling the new posts was
given to NAB President Vincent T.
Wasilewski. In two instances, govern-
ment relations and station relations, Mr.
Wasilewski was authorized to select his
own candidates with the advice of the
association’s executive committee. But,
to fill the public-relations post, Mr.
Wasilewski was named as a member of
a five-man selection committee whose

A. Louis Read, wpsu-tv New Orleans, (2d from left} akes

other members are Richard W. Chapin,
Stuart Enterprises, Lincoln, Neb., chair-
man of the radio board; Don C. Dailey,
KGBX(AM) Springfield, Mo., chairman
of the regular NAB public-relations
committee; A. Louis Read, wpsu-Tv
New Orleans, vice chairman of the tele-
vision board and chairman of the Tele-
vision Information Committee which
oversees the Television Information Of-
fice; and Hamilton Shea, Gilmore
Broadcasting Co., Harrisonburg, Va.,
chairman of the television board. Mr.
Dailey later said he could not serve and
would appoint a successor.

The board also authorized the appro-
priation of an unspecified sum to handle
the increased salary expenditures for the
new executives if they are chosen before
the January board meeting in Palm
Springs, Calif.,, when the association’s
budget is generally adopted. It is gener-
ally doubted, however, that the new men
will be known before that time. The
NAB is operating on a $3.15 million
budget this year.

It was made plain during last week’s
discussion of the plan by board mem-
bers that neither Mr. Wasilewski nor the
selection committee intends to limit the
choices to individuals already working
for NAB. At the same time, it was
stressed that incumbents are free to
compete for promotion to the new ex-
ecutive vice presidencies.

In discussing the administrative prob-
lem, the committee noted that Mr. Wasi-
lewski now has 12 departments report-
ing directly to him. In the reorganiza-
tion, Mr. Wasilewski would have the
three executive vice presidents reporting
to him, plus Everett C. Revercomb, sec-

Key ﬁéures in the adoption by the National Association of

retary-treasurer of NAB; James H. Hul-
bert, vice president and administrative
assistant; Dr. Harold Niven, vice presi-
dent for plans and development, as well
as Stockton Helffrich, director of the
code authority.

The new government-relations depart-
ment would consist of a government-
liaison vice president; special sections
for Congress, the FCC and administra-
tive agencies; a general counsel, and his
legal staff, as well as special counsel.
The public-relations department would
have a press and a broadcast bureau, as
well as promotion and publications sec-
tions. It would also be responsible for
liaison with TIO,

Station relations would encompass the
present TV and radio vice presidents,
the engineering and research vice presi-
dents, as well as the directors of broad-
cast management, regional managements
and the state-association field men. Tt
would have two new groups, for mi-
nority affairs and for public service.

At present the government-affairs
office is headed by Paul B. Comstock,
with John B. Summers, chief counsel;
public relations by John M. Couric; TV
by William Carlisle; radio by Charles
M. Stone: engineering by George W.
Bartlett; research by John A. Dimling;
Ron W. Irion, broadcast management,
and Alvin M. King, station relations.
Salaries of the top-level executives are
understood to be in the $25,000-t0-$40,-
000 range. Mr. Wasilewski’s salary is
believed to be in the $75,000 range, in-
cluding deferred compensation. It was
renewed carly this year for another two-
year term.

The new executive slots would be at

a point during a break in the NAB boards’ deliberations
about organization last week in Washington. With him (I to
r): Vincent T. Wasilewski, president of NAB; Andrew M.
Ockershausen, Evening Star Broadcasting Co., Washington,
and Grover C. Cobb, Gannett Co., Rochester, N.Y.

Broadcasters’ board of the new organization were (I to r):
Richard W. Chapin, Stuart Enterprises, Lincoln, Neb.; Wil-
lard E. Walbridge, Capital Cities Broadcasting Corp., Hous-
ton, who is chairman of NAB, and Hamilton Shea, Gilmore
Broadcasting Corp., Harrisonburg, Va.

24 (THE MEDIA)

BROADCASTING, Oct. 12, 1970



about the $40,000 level, perhaps higher,
although the board deliberately left this
scale unspecified to permit negotiations
to proceed without a predetermined
floor, or ceiling, for the jobs. There
seems also to be a strong sentiment, par-
ticularly among the special-committee
members, that the top PR job be filled
from outside, although it is expected
that Mr. Couric will be invited to bid
for it.

It was evident also that although the
committee wanted to see TIO absorbed
into the organization, it found this idea
unworkable since TIO, established in
1959, is supported not only by NAB,
but also the three TV networks and TV
stations. Of its budget of $630,000, only
$75,000 comes from NAB, it was noted.
it was also felt that TIO is doing a
creditable job in reaching its target (civic
and cultural leaders in the fields of
education, religion and other opinion
makers).

Since public relations was the touch-
stone of its existence, the committee de-
voted a significant amount of space to
this subject in the report submitted to
the joint-board meeting last week. It said
the new PR chief should be “a man of
stature and experience, with the ability
to function at the policy-adviser level
along with the other two executive vice
presidents.” And, it continued, the pub-
lic-relations executive “must have wide
contacts in media and in organizations
that can prove helpful to broadcasting
interests, must have an excellent working
knowledge of our industry and its prob-
lems, and have the qualities of character
and spirit to be alert to anticipate oppor-
tunities to plan and promote the aims
and objectives of the NAB.”

In recommending the establishment
of two distinct branches to serve the
print media and the broadcast media,
the committee stressed the need for
using the air to present the industry’s
position,

The “broadcast bureau,” the commit-
tee said, “‘should be staffed with special-
ists who have full knowledge of radio
and TV requirements for news material
about our industry, keeping in mind the
industry’s unique attributes of speed and
immediacy to get the word out to broad-
casters in a manner which will allow
them to use their own air to explain
policy, answer criticism and announce
action.”

Among other suggestions, the com-
mittee proposed that a wide-area tele-
phone service line be established as a
service for radio broadcasters and that
a 16mm sound-film photographer for
TV members be made available.

The NAB news services must be of
such stature, the committee said, that
the network and group radio and TV
newsrooms in Washington would respect
it as a “vital source that they must touch

Answer critics with
tougher code—Rogers

Lawrence H. Rogers II, president of
Taft Broadcasting Co., called last week
for the appointment of a *‘czar” to give
teeth to broadcasting’s self-regulatory
apparatus,

In a speech prepared for delivery
today (Oct. 12) to the North Caro-
lina Broadcasters Association conven-
tion in Fayetteville, N.C., Mr. Rogers
said a toughened code is one of the
best ways to answer broadcasting’s
critics in and out of government.

But, he added, “our self-regulatory
machinery must not only be tougher; it
must be presided over by a person of
impeccable reputation, considerable
ability, and powers as broad as the
commissioners of footbalt and baseball.”

Mr. Rogers said he intended no criti-
cism of present NAB code authority di-
rector Stockton Hellfrich, whom he
credited with an excellent record under
today’s limitations. “But,” he added,
“Stockton himself told me in a letter
the other day that broadcast self-regu-
lation delivers whatever a consensus of
code subscribers endorses through tradi-
tional democratic procedures.” This is
an inadequate system, Mr. Rogers said.

“To hold out until the remedial meas-
ures are applied by a combination of
private pressure groups like [the Na-
tional Citizens Committee for Broad-
casting] and congressional action is to
ask for the extension of the cigarette
precedent and the Red Lion dezision.

We shall find ourselves nibbled, nicked
and hacked away piecemeal until the
surviving body is unrecognizable.”

Mr. Rogers had other, related sug-
gestions for industry action. He said
code subscriptions should be mandatory
for NAB members. He called for a de-
crease in the amount of commercial
clutter; he urged reinstatement of the
code ban on personal-product advertis-
ing; and he joined other industry voices
in calling for a complete overhaul of
broadcasting’s public-relations efforts
and the hiring of this country’s best PR
minds to work on behalf of the industry
(see page 24).

Measures like these, he suggested,
“would cement our relations with public
and advertisers alike and in the long
run be the best answer to the howls of
the intellectual fringe.”

That “fringe,” as exemplified by the
chairman of the National Citizens Com-
mittee, Thomas P. F. Hoving, was the
target of sustained and bitter attack
during much of Mr, Rogers's speech.
“I have had a beltyful of the Tom Hov-
ings . . .” he said, “and the raft of other

jackals in and out of government,
academics, or other tenure-protected
refuges . . . According to Hoving. you

and 1 are utterly without redeeming
social value,”

If the industry does not move to
neutralize the effect of such groups,
Mr. Rogers said, “you will find that gov-
ernment and pressure groups have be-
come the arbiters of our entertainment
and our news. And the big loser will be
the public.”

base with on every broadcasting issue.”

The report continued: “We cannot
stress too much the widespread belief
among industry people and outsiders
that broadcasters should use their own
media better—not to put out self-serving
puffery, but to give the public and their
elected represcntatives the news and
hard facts about current broadcasting
issues.”

From the first, the committee re-
ported, it was evident that the public-
relations department must be made to
equal the stature and effectiveness of
government relations. But even with this
goal in mind, the committee was still
confronted with the organizational diffi-
culty of having 12 different departments
reporting directly to the president. There-
fore, it undertook to revamp the entire
structure of NAB, for the purpose of
“bringing forth a workable plan for the
whole organization that would embody
the PR effort required. . . .”

“We believe,” the committee said,
“that a lean, alert, well organized, hard-
hitting NAB can and must defend us as
we go about the business of serving the

American public.

“We want our media used to answer
our critics and explain our policy. We
want the service going out of NAB, and
the reputation it maintains for integrity
and dedication and effectiveness, to
match the services of our industry to our
public. We want broadcasters every-
where to become involved in the battles
ahead . ..and the NAB should be the
standard they can follow proudly. We
want a NAB so strong that no broad-
caster in his right mind would ever want
to stay outside.”

The ad hoc public-relations evalua-
tion committee was established at the
NAB board meeting last January at the
request of Mr. Wasilewski. Mr, Wal-
bridge was named chairman of the
group that consisted also of Willard E.
Schroeder, wooo(am) Grand Rapids,
Mich.: John F. Dille Jr., Communicana
Group, Elkhart, Ind.; Richard Dudley,
Forward Communications Corp., Wau-
sau, Wis.: Mr. Dailey: Clair R. McCol-
lough, Steinman Stations, Lancaster, Pa.;
Mr. Read: Robert Thomas, wJAG(AM)
Norfolk, Neb.; Thomas Harrell, wsTp-
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tanm}  Salisbury, N.C.: Mark Evans,
Metromedia Inc.. Washington; Peter B.
Kenney, NBC, Washington. Added ex-
officio were members of the executive
committec: Messrs, Chapin, Cobb, Shea,
and Walbridge, and Harold Essex,
wsJas-Tv - Winston-Salem, N.C., and
James M. Caldwell, wave(aMm) Louis-
ville, Ky.

All but eight members of the 44-man
combined board were present for the
special meeting in Washington. Thogse
absent were Frank A. Balch, wyoy(aMm)
South Burlington, Vt.; Alan Page,
KGwa(aM) Enid, Okla,; Julian F. Haas,
KAGH-FM  Crossett, Ark.; Walter A.
Schwartz, ABC Radio: Victor C. Diehm,
MBS: Leslie G. Arries Jr., WBEN-Tv
Buffalo, N.Y.; Eldon Campbell, wFBM-
Tv Indianapolis, and William Grant,
KOAA-TV Pueblo, Colo.

FCC orders halt to
cable construction

Two firms in New York
are told to stop expansion
while Telco case pends

Teleprompter Manhattan CATV Corp.
and Manhattan Cable Television were
prohibited by the FCC last week from
further CATV construction in areas
of New York pending the outcome of
the proceeding involving applications
by the New York Telephone Co. for
Section 214 certification of public con-
venience and necessity.

The commission’s order specified that
Teleprompter and Manhattan must
cease constructing or placing in opera-
tion any trunk or distribution cable in
areas served or proposed for service by
Comtel Tnc. Connections to subscribers
from trunk and distribution cable con-
structed and in operation may be in-
stalled, the FCC added.

Comtel, operator of a CATV system
in Manhattan, requested a conditional
grant of two applications by the New
York Telephone Co. (Telco) for Sec-
tion 214 certification so that it could
provide Comtel with CATV channel
service. Alternatively, Comte! sought a
commission order barring further con-
struction by competing CATV opera-
tors in Manhattan. Teleprompter, Man-
hattan Cable and the City of New York
opposed the request.

In its petition, Comtel pointed out
that while expansion of its operations
had been precluded by the Telco pro-
ceeding, certification is not required for
construction by Teleprompter or Man-
hattan Cable, both of which are ex-
panding. A final decision in the Telco
case may be meaningless because Tele-
prompter and Manhattan Cable will

pre-cmpt all the areas it could serve,
Comtel stated.

The commission said it realized that
the stay order might delay the availa-
bility of CATV service in the affected
areas for an extended period of time
and that the delay could be avoided by
permitting Telco to construct the facili-
ties covered by its applications, subject
to the outcome of the proceeding. How-
ever, the commission said it did not
have sufficient information to determine
whether there would be disadvantages
to this procedure that would outweigh
the advantages. Consequently, it di-
rected the chief of the Office of Opinions
and Review to obtain information from
the parties involved to enable the com-
mission to determine whether there is
an alternate remedy to the stay order.

The vote on the stay order was 4 to 2
with Commissioners Robert T. Bartley
and Nicholas Johnson dissenting.

Telco had been ordered by the com-
mission to cease construction of CATV
channel-distribution facilities until it
obtained Section 214 certification. Its
applications for certification were op-
posed by the City of New York and
jointly by Teleprompter and Manhat-
tan Cable, which hold franchises for
Manhattan. Comtel contended that no
franchise was necessary for its opera-
tion since it leases channel-distribution
facilities from the area’s authorized
communications common carrier, a con-
tention which the New York courts
have upheld.

Subsequently Telco’s applications for
certification to serve Comtel and others
in New York were designated for hear-
ing to determine whether Telco’s prac-
tices and policies regarding the alloca-
tion of duct space for CATV operations
were discriminatory.

Last July Hearing Examiner David I.
Kraushaar recommended in an initial
decision that Telco be permitted to fur-
nish cable-TV facilities to Comtel in
Manhattan and that Telco be authorized

NAB completes agenda

Vincent T. Wasilewski, president of the
National Association of Broadcasters,
will be the speaker at the first of this
year’s annual fall NAB conferences. He
addresses the opening-day luncheon in
Atlanta next Monday (Oct. 19).

Other speakers at the next two con-
ferences will be FCC Commissioner
Robert Wells, in Chicago, Oct. 22, and
Lee Loevinger, Washington lawyer and
former FCC commissioner, in Philadel-
phia, Oct. 26.

Speakers for the remaining three con-
ferences next month (New Orleans,
Nov. 12-13; Denver, Nov. 16-17, and
San Francisco, Nov. 19-20) are to be
announced.

to serve customers in Hyde Park and
Brookhaven, both New York (BROAD-
CASTING, Aug. 3). That decision was at
odds with an action by the New York
City Board of Estimate granting 20-
year franchises to both Teleprompter
and Manhattan Cable. Teleprompter
and Manhattan appealed to the com-
mission to reject the pro-Comtel ruling.
On Oct. 1 the review board, on a mo-
tion by the Common Carrier Bureau,
certified the hearing record to the com-
mission for its decision.

In a development last week, the
Justice Department asked the commis-
sion for permission to participate in the
proceeding involving the several New
York areas.

Specifically, the Justice Department
said that “it appears that the hearing
examiner began with a fundamentally
erroneous premise that there was no
competitive relationship between CATV
systems and telephone companies and
proceeded to the equally erroneous pre-
mise that the telephone company, as a
monopolist of pole and conduit space,
had no obligation to provide equal ac-
cess to all applicants.” Given the exam-
iner’s erroneous premises, Justice said,
he was not in a position to reach factual
conclusions as to whether Telco “sus-
tained its burden of demonstrating that
it did not discriminate between lessees
of channel facilities and independent
CATYV operators.” Once the commis-
sion reaffirms the correct analytical
standards to be applied, the examiner
or another “finder of fact” should be
given the opportunity to re-examine
factual questions, Justice asserted.

Fine assessed

on lottery charge

The FCC last week fined wMAA(AM)
Winston-Salem, N.C., $2,000 for al-
legedly broadcasting lottery information
and for failure to identify sponsors in its
program logs. The licensee, Laury As-
sociates Inc., has 30 days to pay or con-
test the forfeiture.

The commission said the station’s
logs indicate that 44 announcements
were broadcast on behalf of five adver-
tisers notifying wMaa’s audience that
they would receive a free numbered
basketball schedule if they came to the
station’s booth at the Dixie Classic Fair.
Random drawings would be made of the
numbers on the cards and the winner
would receive a prize from one of the
five sponsors of the announcements. To
receive the basketball schedule, how-
ever, the public was required to buy a
ticket to the fair, the commission said.

The commission said “all three ele-
ments of a lottery existed—prize, chance
and consideration”—in the station’s
announcements.
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Reflecting an individualized education system

Until recently Ohio schools were dedicated to
preparing students for college. Trouble was, only
30% went, The rest dropped out because of lack
of interest or faced serious problems trying to
get jobs without specific training.

To reverse this situation, the School Boards in 13
Miami and Montgomery County districts came up
with a plan to give students instruction suited to
their individual needs . . . a joint vocational school
system providing 47 different vocational subjects.
Kids could elect a college type curriculum. Or a
practical one.

The only thing left was to get it approved.

And that’s where WHIO-TV came in. Answering
questions that were bound to pop into the minds of
concerned parents, non parents and taxpayers . . .
“aren’t you sacrificing liberal arts . . . it's too
expensive . . . what happens when kids that sign
for vocational change their minds and want to go
to college?”

[t wasn't easy, but WHIO-TV's Community Service
Director, Paul Price did what he set outto do . ..
help the community understand the proposal.
And more important, approve it.

A reflection of Dayton

WHIO Television

Represented by TeleRep
A Communicotions Service of

Cox Broadcasting Corporotion

COX BROADCASTING CORPORATION STATIONS: WHLO AM-FM-TV Dayton, wSB AM.FM-TV Atlanta. wSOC AM-FM.Ty Chariotte. WI0D AM-FM Miami, WIIC.TV Pittsburgh, KTVU San Francisco-Oakland



Microwave-AT&T competition backed

FCC petitioners, including networks,
OK plan governing transmission services

The FCC has received more than 80
comments on a commission staff rec-
ommendation advocating competition
among microwave systems providing
specialized services,

The overwhelming majority of peti-
tioners favored the FCC Common Car-
rier Bureau’s proposal that would per-
mit microwave systems to compete with
American Telephone & Telegraph in
providing data transmission, private-line
and radio-TV transmission services.

In their joint supporting comments,
ABC, CBS and NBC said, even though
they are not engaged in such service and
do not expect to be, they are interested
in development of program transmis-
sion facilities as an alternative to those
provided by the Bell System.

The National Association of Educa-
tional Broadcasters told the commission
specialized common carrier services
would have “inestimable worth for edu-
cators who require a low-cost, efficient
and versatile telecommunications sys-
tem.”

In expressing its interest, the National
Cable Television Association noted that
the commission has inquired into the
possibility of CATV systems becoming
a broadband cable network capable of
data transmission.

“The use of coaxial cable provided
by CATV in the next decade may alle-
viate the frequency scarcity problem,”
NCTA stated. It said additional choices
of satisfying communications needs
will be of great value, and suggested it
would be undesirable for the commis-
sion to determine any exclusive means
for local distribution of specialized com-
munications.

International Telephone and Tele-
graph Corp. noted that the existing
needs of the data processing industry
are apparently not being met by ex-
isting common carriers and that adop-
tion of the proposal would open com-
petition in the field to equipment
manufacturers other than those owned
by telephone companies. It wurged
prompt grants for pending microwave

P . T
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applications at the commission.

Among the comments opposing the
proposal were those filed by Communi-
cations Satellite Corp., Western Union
and the National Association of Regula-
tory Utility Commissioners (NARUC).

Comsat urged the FCC not to adopt
the staff recommendations until after
the commission evaluates pending appli-
cations and the impact of the proposal
on satellites. Tt questioned the FCC’s
conclusion that there would be no
spectrum conflicts between satellites
and microwave systems.

It added that adoption of the pro-
posal could “substantially” increase the
cost of satellite services because of
“technical restraints that might be im-
posed on the design and development of
domestic satellites. . .."”

WU stated it is not opposed to com-
petition and believes there is a market
for specialized common-carrier services.
However, it said competition would
weaken WU and is “certain to produce
injury to the public through carrier
bankruptcies, revenue diversions, in-
creased costs and resulting deterioration
in services.” WU suggested that the
FCC appraise the impact of competition
in evidentiary hearings. It noted that,
although there is a considerable number
of microwave applications pending,
“they actually involve relatively few
individual applicants and many of the
applications are closely related and can
easily be consolidated for hearing in a
single proceeding.”

NARUC claimed that millions of
local users have no need for specialized
services, but would be “forced to
shoulder a greater burden in supporting
existing common carriers whose reve-
nues would be diverted in part by new
competitors.”

It said stimulating “competition for
competition’s sake” may result in dupli-
cation of facilities, wasteful use of com-
mon carrier frequencies and “benefit a
relatively small number of businesses
and other affluent users.”

The commission should only permit
new entrants where existing common
carriers fail to provide adequate service,
NARUC maintained.

Reply comments on the proposal are
due Nov. 2.

Media notes:

School days and sportscaster ® Harry
Caray, for 25 years the “Voice of the
St. Louis Cardinals,” now the “Voice of
the Oakland A’s,” will open a broadcast
school in St. Louis this month. It will be
in Clayton Plaza West building, 7750
Clayton Road, St. Louis.

New studio ® KFMx{FM) San Diego has
moved to a new studio and general
office at 1414 Eighth Avenue. Phone:
(714) 235-6595.
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Two big cable systems plan merger

Tele-Communications Inc., Denver, will
absorb State College, Pa.-based group

Tele-Communications Inc., Denver-
based group CATV owner and the na-
tion’s second largest microwave net-
work, and Centre Video Co., State
College, Pa., group CATV owner, last
week announced an agreement in prin-
ciple to merge the two firms. Centre
would become a TCI subsidiary.

The merger, which would make TCI
the sixth largest group operator of cable
systems in the country, provides for an
exchange of no more than 642,860
shares of TCI common stock, valued at
approximately $7.6 million, on a ratio
of 2.13 for each share of Centre stock.
When completed, the agreement would
increase the number of TCI's CATV sub-
scribers to more than 130,000 through
,73 systems in 21 states.

Approval of the transaction by direc-
tors of the two companies was an-
nounced jointly by TCI president Bob
Magness and James R. Palmer, Centre’s
president. Mr. Palmer said Centre's 180
shareholders will meet later to approve
the merger.

Messrs. Palmer and Magness have
been pioneers in the CATV industry,
developing their first systems in the
early 1950’s. They served terms together
as directors of the National Cable Tele-
vision Association. Mr. Magness re-
mains as president of the parent firm
while Mr. Palmer will be president of
the subsidiary. Mr. Palmer also is presi-
dent of C-Cor Electronics Inc., State
College, manufacturer of amplifiers and
other electronic equipment for CATYV,
industry and the mitlitary services. C-Cor
is not involved in the TCI transaction.

Centre operates 15 systems serving
35,228 subscribers in State College, the
Pittsburgh area and in Ohio and West
Virginia. In the Pittsburgh area, Centre
owns 380 miles of operating cable plant
serving about 18,000 subscribers.

TCI boasts 95,139 subscribers from
California to Georgia and its 10,000-
mile microwave network serves 108
CATV cities, 24 television stations and
other facilities in |17 states. The micro-
wave network is second in size only to
the Bell system, the company said.

Publicly traded over the counter, TCI
last month acquired 11 other new fran-
chise interests with over 80,000 homes
in Riverside, San Bernardino county,
both California, and Carrollton, Ga.
With the Centre merger, TCI reports
the total number of potential homes in
franchise areas exceed 400,000,

While Mr. Palmer points out that he
is impressed with the quality and the
growth of TCI's cable plants, he em-
phasized that “the great opportunity for

Messrs. Magness (1) and Palmer

microwave and the increasing demand
for diversified communications are most
exciting, especially in data transmis-
sion.” The major reason for merging
with TCI, Mr. Palmer said, is the "tre-
mendous potential we see in the micro-
wave area.”

Mr. Magness said this merger is “in
the best interests for subscribers and
shareowners of both companies.”

Local regulation
of CATV favored

Operators ask FCC
for guidelines but
fear economic burden

The pushing and shoving among inter-
ested parties has begun in the catch-all
FCC rulemaking aimed at remaking
CATV policy. Comments, usually con-
flicting, were received last week on
proposals dealing with state-vs.-federal
regulation, technical standards and re-
strictions on CATV ownership.

Under one of the rules the commis-
sion proposed last June, local govern-
ments would have the authority to in-
vestigate the character and proposed
service of franchise applicants (with
the FCC making the final decision) but
franchise fees would be limited to 2%
of a CATV's gross revenues (BROAD-
CASTING. June 29).

The cities of Ann Arbor, Mich,;
Modesto, Calif.; New Orleans; Lewis-
ton, Idaho; and the Georgia Municipal
Association, Atlanta, advocated local
regulation and questioned the ade-
quacy of a 2% franchise fee. However,
FCB Cablevision Inc. said it would off-
set the burden imposed by the Public
Dividend Plan, which calls for CATV's
to subsidize educational television with
5% of their gross revenues from sub-
scribers.

A group of nine CATV operators—

including Cox Cable Communications
and The Jerrold Corp.—urged the FCC
to set up federal guidelines for local
regulation as soon as possible. They took
issue with the “double and triple im-
position of various regulations, fees and
administrative proceedings’ that hamper
CATYV, and called on the commission to
prohibit local authorities from imposing
additional burdens or expanding exist-
ing ones while the FCC formulates its
guidelines.

The commission’s proposed technical
standards for CATV call for attention
to quality and include the requirement
for CATV's to establish monitoring
facilities to check the quality of the
signal going into the subscriber's home.
Hammett & FEdison, consulting engi-
neering firm, said the proposed stand-
ards are "generally sound.” It said that
performance tests should be made at
monitoring points rather than subscrib-
er terminals. It suggested that the aural
and visual carrier frequencies of the
CATV should be synchronous with the
local TV station it carries. It also asked
the FCC to specify techniques for meas-
uring “noise and coherent interference”
under a CATV's normal operating con-
ditions.

Cox Cablevision and other operators
supported the technical standards, but
warned apainst proceeding too fast in
certain areas. It said the economic bur-
den imposed on CATV would stifle
short-range development of the indus-
try. Laser Link Corp. suggested such
standards be consistent with “the pres-
ent state of the art.”

Davco Electronics Corp., Batesville,
Ark., warned that adoption of technical
proposals would force manufacturers to
produce equipment not properly de-
signed and field-tested and urged the
FCC to allow the ‘“orderly advance-
ment of technology” in the industry.

Hirsch Broadcasting Co., licensee of
KFVS-TV Cape Girardeau, Mo., ob-
jected to the practice of some CATV
companies of disconnecting a subscrib-
er's existing antenna system when it.in-
stalls CATV receiving facilities. Hirsch
said the commission should require
cable systems to install a switch per-
mitting the subscriber to use either his
existing antenna system or the CATV
system.

Turner Communications Corp. said
the commission should require “type-ac-
cepted” commercial substitution equip-
ment in the same manner it imposed
requirements on manufacturers of sub-
scription television equipment. It also
said there should be no distant signal
importation until a system installs
equipment “adequate to the task.”

The American Association of Adver-
tising Agencies, FCB Cablevision (a
division of Foote, Cone and Belding
Advertising) and North Advertising,

BROADCASTING, Oct. 12, 1970

29






WDCA-T'Von
the ‘cart machine:

Now that station WDCA-TV in Wash-
ington, D.C., has been using a TCR-100
cartridge video tape recorder for al-
most six months, we thought you
might like to hear what they have to
say about it.

1.“With this new cartridge VTR, one
man can run the station, as far as on-
air presentation is concerned...three
or four taped commercials in a row is
easy, because you just don't run out
of tape machines’’

2.“There's no degradation of quality
in the cartridge tapes, even after
more than 100 plays...I've been tickled
to death with this ‘cart’ machine; it
just sits there and works”’

3.“The TCR saves us time during
station breaks,..We're actually log-
ging 30% more promes since we got it.
And we're starting to

andreliability has been terrific’’

5. “It can help sell prospects because
it really gives the station more pro-
duction time...and that's going to help
us become the most cooperative sta-
tion in town!

6.“We're changing our station’s
whole visual image. We're redoing all
promos and slides...and the ‘cart’
machine is giving us the extra produc-
tion capability to get the job done

7. *“The TCR-100 is the equivalent of
at least three reel-to-reel VIRs...I
frankly don’t think any of our engi-
neers would trade it for five regular
video tape recorders’’

8.%“It’s the world’s best machine for

programming commercials. They

run so smoothly that we sold more
national accounts.’

piggy-back our promos’

9.“0ur staff—Pro-

4.“rdsaytheTCR100 [
is a bigger advance
over reel-to-reel VIRs
than the audio car-
tridge was over reel-
type audio recorders...

—— duction, Engineering,
Traffic, Promotion,
Sales—is united in en-
thusiastic acceptance!’

Thank you, lady and
gentlemen.




Chicago, felt that a prohibition against
CATV ownership by agencies would be
unjustified. AAAA pointed out that
there is no evidence that such owner-
ship has led to a conflict-of-interest
problem or unfair bias. However, Hirsch
Broadcasting  advocated  “restricting
CATYV in crossownership and multiple-
ownership situations conforming to
principles enunciated in the rules relat-
ing to broadcasting licensees.” And,
Laser Link said, CATV equipment
manufacturers should not be allowed
to own cable systems to preclude manu-
facturers from being able to underbid
franchise applicants in one community
and make up the loss by charges im-
posed on their subscribers in another
community.

NBC Radio affiliates

to hear panel on youth

NBC News correspondent David Brink-
ley will moderate a panel discussion of
“today’s youth in tomorrow’s society”
at the convention of NBC Radio affili-
ates, meeting in San Francisco Oct, 18-
20 (BROADCASTING, Oct. §).

The discussion on youth will be held
at the Mark Hopkins hotel, site of the
convention, the morning of Oct. 20.
Panel members will be Dr. S. 1. Haya-
kawa, president, San Francisco State
College; Robert Dellinger, group vice

president of Robert Peterson Produc-
tions, an expert on Youth research;
Jamie Sutton, law student and veteran
of two years in the Peace Corps, and
another guest to be announced.

On the schedule leading up to the
“youth” panel are a reception on Sun-
day, Oct. 18, to be hosted by NBC
President Julian Goodman and Arthur
A. Watson, president, radio division,
NBC.

The two executives also are scheduled
to address busincss meetings on Oct. 19
and Oct. 20, following the discussion on
youth.

Church appeals
denial of funds

The United Church of Christ is going to
court over the FCC decision prohibiting
reimbursement of expenses to the
church for legal assistance to commu-
nity groups opposing the license re-
newal of KTAL-Tv.

The petition was filed last week in the
United States Court of Appeals for the
District of Columbia Circuit. At issue
is a settlement agreement whereby the
Texarkana, Tex., station would have
paid the church $15,137 (BROADCAST-
ING, Sept. 28). This would have been
reimbursement for the church’s ex-
penses in aiding a number of black
groups that had petitioned to deny the
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station’s renewal application, then with-
drew the petition after the station
agreed to follow a number of program-
ing and employment practices they had
urged (BROADCASTING, Junc 16, 1969).

The commission, in the order adopted
by a 4-to-3 vote on Aug. 27 (BROAD-
CASTING, Aug. 31), established “as a
principle of general application,” that it
will not permit reimbursement of ex-
penses to petitioners in any “petition-to-
deny situation, whatever the nature of
the petitioner.”

Changinglands

Announced:

The following sales were reported last
week subject to FCC approval:

% Kpay-aM-FM Chico, Calif.: Sold by
Lucian M. Richardson and Crocker-
Citizens National Bank to J. H, Wilson
and others for $373,693.59. Sellers are
co-executors of J, Ned Richardson es-
tate. Mr. Wilson owns 50% of KpNw-
AM-FM Eugene, Ore. KPAY(AM) oper-
ates on 1060 khz with 10 kw. Kray-FM
is on 95.1 mhz with 50 kw and an
antenna 18 feet above average terrain.

® KBoM (AM) Bismarck-Mandan, N.D.:
Sold by Richard Power to Russell Mat-
thias Sr. and son William Matthias for
$275,000. Mr. Matthias Sr. is Chicago
attorney; son is in investment banking.
KsoM is on 1270 khz with 1 kw day
and 250 w night. Broker: J. D. Steb-
bins Co.

® Kctv(Tv) San Angelo, Tex.: Sold
by Houston M. and Edward H. Harte,
Bruce B. Meador and others to T. B.
Lanford for $250,000. Messrs. H.
Harte, E. Harte and Meador all have
interests in KENS-Tv San Antonio, Tex.
Houston Harte is publisher of San
Angelo Standard-Times and Evening
Standard. Mr. Lanford owns KALB-AM-
¥M and 51% of xaLB-rv Alexandria,
KRMD-AM-FM Shreveport, all Louisiana;
13.8% of KkTv(TV) Colorado Springs-
Pueblo, Colo.; 11% of wsLI-AM-FM and
13.8% of wJtv(Tv) Jackson, Miss.;
74% of wyou(am) Tampa, and 74%
of wzsT(aM) Leesburg, both, Florida.
Mr. Lanford also owns several equip-
ment manufacturing companies and has
interests in tobacco distribution and oil
and water drilling. KcTv operates on
channel 8 with 25.1 kw visual power
and an antenna 443 feet above average
terrain.

® WHRrN(AM) Herndon, Va.: Sold by J.
Stewart Brinsfield Sr. and family to
James Beattie for $160,000. Mr. Brins-
field owns wowi(am) Norfolk, Va.,
and woUR(FM) Utica, N.Y. Mr. Beattie
is applicant to purchase WGOE(AM)
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Richmend, Va., for $275,000 and oper-
ates investment firm in Rosslyn, Va. Mr.
Beuttie formerly held interests in WpTX-
(am) Lexington Park, Md., wyprr(aM)
Danville, Va., wssB(aM) Durham,
N.C., and others. WHRN is a daytimer
on 1440 khz with 1 kw.

Approved:

The following transfer of station own-
ership was approved by the FCC last
week (for other FCC activities see “For
the Record,” page 63).

" Wtow(am) Towson, Md., and wtow-
FM Baltimore: Sold by T. E. Paisley
Ir., Barrie Munro, Grace Bright, Daniel
Neary and others to Robert W. Sud-
brink for $825,000. Mr. Sudbrink owns
wRIZ(AM) Coral Gables and wwPB-
(FM) Miami, both Florida, and KFMz-
(FM) Pasadena, Tex. He has controlling
interest in WRMs(AM) Beardstown, Ill,,
and xvyNDp(aM) Burlington, Iowa.
WTtow(AM) is a daytimer on 1570 khz
with 5 kw; wTow-FM operates on 101.9
mhz with 20 kw and an antenna 280
feet above average terrain.

CBS publishing arm
changes its name

The CBS division formerly known as
the CBS/Holt Group has changed its
name to the CBS/Education and Pub-
lishing Group. The group was formed
in 1967 following the CBS merger with
Holt, Rinehart and Winston Inc., New
York publisher.

Ross D. Sackett, president of the
CBS/Education and Publishing Group,
said his organization intends to also
play a “leading role” in the field of
vocational training beyond the high-
school level. 1t first entered the “proprie-
tary-school” market earlier this year
with the acquisition of the Franklin
School of Science and Arts in Phila-
delphia, the Business Methods Institute
of Chicago, and the Kansas City Busi-
ness College.

CPB authorization
is now official

The President last week signed the
Corp. for Public Broadcasting authori-
zation bill to provide continued federal
financing for CPB during fiscal 1971
and 1972,

The bill authorizes a total of $60 mil-
lion for the two-year period plus up to
$5 million in additional funds each yvear
to be matched equally from nonfederal
sources, including donations and grants.

The two-year financing period repre-
sents a compromise between Senate and
House—the former originally calling
for a federal outlay for three years and
the latter for one year.

Little looks at broad-band future

Twenty firms back $500,000 study which
could lead to creation of pilot network

Arthur D. Little Inc, Cambridge,
Mass., management consulting firm, has
begun a $500,000 study for 20 different
companies of the potentials of establish-
ing a broad-band communications sys-
tem.

If such a system proves feasible in the
first two phases of the study, a $20-mil-
lion pilot network would be established,
possibly by 1972, to provide two-way
communication services to industry,
education and homes.

The first phase of the study now in
progress is to find out whether such a
system can be made into a viable busi-
ness. Representatives of Arthur Little
and the companies, including Television
Communications Corp., New York-
based CATV multiple owner, Magna-
vox, which makes TV and radio sets as
well as other communications equip-
ment, and the New York Times, which
owns wQxR-aM-FM New York, met for
the first time Sept. 21.

Although one idea of the broad-band
communication system is the use of
cable, it also could use UHF micro-
waves and/or telephone lines. It would

provide such services to the home
as teleshopping, information retrieval,
computer aid instruction, mail delivery,
banking, consumer program selection,
and real-time stock information.

The second phase of the study would
be planning to lay the groundwork for
establishing this system. In the third
phase, a firm would be formed, owned
by the companies involved as well as
the public, to operate a system.

The Little firm presented its proposal
to both the Department of Justice and
the FCC. Both encouraged the Little
company to proceed, it was said.

Magnavox's primary interest is the
home terminal. The firm is working on
a video cassette recorder and color
camera system which could be part of
the home terminal (see page 49).

Initially, the project will explore the
use of existing technology and informa-
tion banks to help accelerate study. The
objective is to establish the concept of a
computerized service at the consumer’s
demand, to involve broad-band (6 mhz)
signal into the home, narrow-band sig-
nal out.

EXCLUSIVE LISTINGS!
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Who was WPIX ‘Man in Belgrade?

Ex-news chief admits N.Y. station

kept ‘surreptitious’ film library

A former wrix(Tv) New York News
manager admitted last Thursday (Oct.
8) during the FCC hearing on the New
York Daily News-owned station’s li-
cense-renewal application that an Aug.
22, 1968, news:ast referred to “‘our
man in Belgrade,” when in fact it had
no regular employe there.

Walter D. Engels, whose job shift
from news manager to special assistant
in the news department came after a
reported misrepresentation of news film
by the station, said the reference was
to a newsman the station had contacted
by telephone in Belgrade.

He also admitted under questioning
by Pat Valicenti, FCC Broadcast Bu-
reau attorney, in the fourth week of the
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hearing, that the reporter was not a
regular wrix employe, that he did not
know his name nor whether he had been
paid.

Mr. Engels testified that there was
no record of the August 1968, tele-
phone call in wpix files, adding, how-
ever, the files were not complete.

Earlier in the week, Mr. Engels testi-
fied that, despite his instructions to the
contrary, a “‘surreptitious” library of
news film on both national and inter-
national subjects was kept at the station.

Wpix has been accused of passing
old newsfilm as current, and misrepre-
senting the locale from which the re-
poris were made. Mr. Engels said he
told Ted Kamp, former editor-producer
of wpPIX’s evening news show, not to
keep a film library. He also told Mr.
Kamp, Mr. Engels said, that lozal news
film shot by the station's employes or
supplied by United Press International
should be stored in cans by date,

Under probing by Mr. Valicenti, Mr.
Engels said he found out about the
“surreptitious” storage of UPI national
and international film in June 1969.

Mr. Kamp also told him, Mr. Engels
testified, that Richard Hughes, a UPI
correspondent based in Paris. had been
“making voice reports from that city as
Richard Evans, a wPIX correspondent”.

It was not until mid-1969, Mr. Engels
also testified, that he learned the station
did not receive satellite transmission
during the August 1968 Cze~h crisis.
Before that, and in an affidavit to the
FCC, dated March 5, 1969, Mr. Engels
said he had thought that the station had
satellite footage from Prague.

While newsmen were watching re-

Mr. Valicenti

crcated stories in a wrix screening FCC
Broadcast Bureau attorneys and other
principals attended a screening at the
offices of Lawrence Grossman, presi-
dent of Forum Communications, which
is challenging weix’s license renewal.

Shown to the FCC were newsfilm
and outtakes obtained by Mr. Valicenti
during the FCC's investigation of dis-
tortion charges. Neither screening was
made part of the testimony.

Stories shown to the news reporters
at weix were the Scissors Bridge report;
European student demonstrations; for-
mer Vice President Humphrey’s Phila-
delphia and Los Angeles appearances
during his presidential campaign; Bos-
ton high school disturbances and San
Francisco state college riots, all in 1968,

Charge of censorship
may mean revocation

WSTC-AM-FM said to have
altered texts to be used
in political broadcasts

Western Connecticut Broadcasting Co.
faces the loss of its licenses for wsTc-
AM-FM Stamford, Conn., for allegedly
censoring political candidates’ paid
broadcasts and violating other rules.

The commission, in a 6-to-0 action,
last week ordered Western Connecticut
to show cause in a hearing why the li-
censes should not be revoked as a result
of information the agency received since
they were last renewed.

The details of the alleged violations
will not be disclosed until the commis-
sion issues a bill of particulars. But it is
understood that the commission action
grows out of complaints filed by the
Democratic and Fusion Party candi-
dates for mayor in the 1969 election.

They are said to have charged that
station personnel reviewed and made
changes in texts of material they were
to broadcast in paid time. The station
denies the charge of censorship.

The two stations are the only broad-
cast outlets in Stamford and are under
common ownership with the Stamford
Advocate, the city's only newspaper.
Kingsley Gillespie is president and ma-
jority stockholder of licensee cotpora-
tion and publisher of the newspaper.

Besides the Communications Act pro-
vision and commission rules prohibiting
censorship of political broadcasts, the
stations are alleged to have violated
rules requiring the maintenance of sta-
tion logs and of public lists of those
purchasing time for political programs.

The commission hearing order leaves
the agency the option of imposing a
forfeiture of up to $10,000 instead of
revoking the stations’ licenses.
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Look what the 2 new ones did in Baltimore
—in less than 3 weeks!

DATE: September 9, 1970
TIME: 5:30 - 6:00 P.M.
ESTIMATES
Total Attempted Calis ........ 503 1009,
Completed Calls . . 589,
AUDIENCE COMPOSITION
STATION ‘PROGRAM RATING Men Women Teens Children *VPS **SA
WMAR-TV Big Valley 19 28% 34% 17% 21% 1.6 56%
STATION A Newgs, Weather, Sports 5
STATION B Entel'%inment 6
*Yiewers Per Set
**Share of Audience
DATE: September 9, 1970 //
N, TIME: 6:00 - 6:30 P.M. 4
Y ESTIMATES i
\Total Attempted Calls ... 504 100%

ampleted Calls == 57%
AUDIENCE COMPO$|T|’°“

STATION PROGRAM RATING Men Women Féens Children *VPS  **SA
WMAR-TV News, Weather, Sports 9 27% 45%.°22% 6% 15 27%
STATION A Entertainment N\ 11 v

STATION B News, Weather, Sports  *, 9 /

*Viewers Per Set

®*Share of Audience

Source: ARB Phone Coincidental Rating
information subject to inherent limitations
as stated in applicable reports.

Ba s 2003 3 s B |
¢ varizy & | NEWSWATGH
D15 VALLEY B8 | <6 PM REPORT

BARBARA STANWYCK & | ALSO 7and 11PM

No Wonder . .. In Maryland Most People Watch

WMAR-TV ®

TELEVISION PARK, BALTIMORE, MD. 21212 faCasiaenualt
Represented Nationally by KATZ TELEVISION




Programing

Spotlight is put on CATV programing

Symposium delegates urged to concentrate
on creativity; bright future is forecast

Cable television can be a force in de-
veloping innovative presentations for
viewers by encouraging the creative out-
put of small, talented production com-
panies and young writers, directors and
performers now in training at universi-
ties.

This message was given to the 108th
technical conference and equipment ex-
hibit of the Society of Motion Picture
and Television Engineers in New York
last week during a symposium on cable
television. Speakers focused on pro-
gram developments in CATV in prepa-
ration for the origination of programing
by systems on April 1, 1971.

Archer Taylor of Malarkey, Taylor
and Associates, Washington, set the
stage for the symposium by pointing
out that the hardware aspects of CATV
have attained a satisfactory level of
performance but the softwear require-
ments of the medium still are in the
formative stage.

Alfred R. Stern of Television Com-
munications Inc., New York, a leading
cable operator, reported that his com-
pany is in the process of developing a
service that would supply to systems
programing of a specialized nature,
such as sports, entertainment, infor-
mation and educational material.

He explained that one channel might
be devoted to each of these categories,
and there might be an additional chan-
nel appealing to professionals in the
fields of medicine, attorneys and archi-
tects. He proposed that payment beyond
the basic charge be on the basis of a
program service rather than an indi-
vidual program.

Cable operators were urged by Dan
Zwick of the Eastman Kodak Co. Re-
search Laboratories, Rochester, N.Y.,
to create their own film programing by
producing shows centering around local
events. He felt also that it was feasible
for systems to establish film libraries
of footage they have produced for re-
peat presentations.

Robert L. Lawrence of Monitel Inc.,
New York, described the opportunities
cable systems have to carry programs
that are interspersed with advertising.
He said his service provides systems
with programing aides on time, weather
and informational featurettes and ob-

tains advertising from local companies
as well as such national advertisers as
Best Foods, RCA, Carnation Co., Lever
Bros. and General Foods. Monitel, he
added, has plans to extend its program-
ing activities for CATV.

Henry Gillespie of CBS Enterprises,
which is to be spun off from CBS into
a new company called Viacom Interna-
tional, told the meeting that cable oper-
ators are being offered two services by
his organization: a live-local package
of programing in sports, audience par-
ticipations, interviews and hobbies, and
a consultancy unit to help train per-
sonnel and to assist in all phases of
CATV operations.

Paul Klein, a former vice president
of Audience Measurement, NBC, and
now a partner in Computer Television
Inc., New York, said TV networks to-
day are economically vulnerable to com-
petition and felt that CATV has the
opportunity to provide the sternest chal-
lenge. He dismissed TV cassettes as a
serious competitor, saying the initial
investment and subsequent program
purchases would be too costly for con-
sumers.

Mr. Klein contended that cable sys-
tems, with a multiplicity of channels,
can provide numerous viewers of mi-
nority interest with programs of special
appeal and drain off network-TV

viewers. He claimed that TV viewing
is declining and indicated this is result-

r. Schildhause

ing from a programing fare of sports
and repeat shows, which he called *“fu-
ture schlach.” His company intends to
provide systems with programing that
viewers themselves can select, he said.

Samuel Gelfman of Avco Cartridge
Television disputed Mr. Klein's asser-
tions on cassette TV. He felt there
would be a market for programs not
available on regular television for
viewers with particular cultural and
entertainment interests.

Mr. Gelfman also believed that cable
TV and cartridge television could co-
exist, and said his company hoped that
some CATYV systems could become cus-
tomers of Avco Cartridge programing.

Irving B. Kahn, president and chair-
man of the Teleprompter Corp., called
cable TV “the leading edge of the
broadband evolution” that will be “the
most significant technological advance
of the 1970’s.” He said cable promises
diversity of programing; pinpoint de-
livery to specific audiences and reten-
tion and recall of information and non-
entertainment services that may employ
entertainment techniques of presenta-
tion.

He urged cable operators to use their
facilities of communications “for the
greatest possible advantage to troubled
humanity.”

Sol Schildhause, active chief, Cable
Television Bureau, FCC, reported that
CATV is a constantly growing medium
of communications, but noted that it is
a field that is beset with questions.

He cited the cost problem of operat-
ing CATV in large cities, caused by the
outlay needed to lay cable in vast areas;
the copyright issue; the proposal to
separate newspaper and radio station
ownership of cable systems; the pro-
gram origination rule, and the proposal
to permit importation of signals under
certain conditions.

A report prepared by John A. Pistor
and Earl Kage of the Eastman Kodak
Co. Research Laboratories on local pro-
graming on film for CATV was deliv-
ered by Mr. Pistor. The report concen-
trated on a 16 mm film system that
Eastman Kodak helped to set up at a
Meadeville, Pa., cable installation for
the production of local programs and
commercials.
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Look what our customers say
about dependable
Gates AM transmitters...

“Our Gates VP-50 is the coolest,
quietest AM transmitter in the
industry. And we know most of them.”
William McGlumphy, Chief Engineer
Radio Station WWVA
Wheeling, West Virginia

“Our tube cost is the lowest yet,
since we installed the Gates BC-5H,
5 kW transmitter. And our listeners
agree, the sound is richer and fuller.”
Robert Martz, General Manager
Radio Station WTOD
Toledo, Ohio

“Our Gates Vanguard II gives us
full 1 kW output with 100%
modulation. And we can match
‘exactly’ the transmitter to its load
with the greatest harmonic
attenuation.”
Dave Morris, President
Radio Station KNUZ
Houston, Texas

For the most dependable sound
in AM...look and listen to Gates.
Or ask our customers! For more
information, write today.
Gates, 123 Hampshire Street, Quincy,
Illinois 62301.

N GATES
[ nTEnsrre |
@ A DIVISION OF HARRIS-INTERTYPE



TV network showsheets: 4th quarter of '70

Networks are listed alphabetically with
the following information: time, pro-
gram title in italics, followed by spon-
sorship. Abbreviations: sust., sustaining;
part., participating; eff., effective; R,
repeat. All times Eastern. Showsheets
are published in BROADCASTING at the
beginning of each quarter.

Sunday morning

8:30-10a.m

ABCTV 8:30-9:30 No network service; 9:30-10
Smokey the Bear Show, part.

CBS-TV 8:30-9 Sunrise Semester, part.; 9-9:30 Tom
and Jerry, part.; 9:30-10 The Perils o{ Penelope
Pitstop, part.

NBC-TV No network service.

10 a.m.-noon

ABC-TV 10-10:30 Jonny Quest, part.: 10:30-11
Cattanooga Cats, part.; 11-11:30 Bullwinkle, part.;
11:30-12 Discovery, part.

CBS-TV 10-10 30 Lamp Unto My Feet, pari.;
10:30 Look F and Live, part.; 11-11:30 Cam:m
Three, parl.; 11;30-12 Face the Na.rlon part,
NBC-TV No network service.

Sunday afternoon-evening

Noon-1 p.m.

ABC-TV No network service.

CBS-TV 12-12:30 Face the Nation, part. (repeated
to portions of the network Sept. 20 through con-
clusion of NFC football games; 12:30-12:45 No
network service; 12:45-5:30 NFC & various sport-
ing events, part,

NBC-TV 12- 12 30 No network service; 12:30-1
Meet the Press, part.

1-2 p.m.

ABC-TV 1-1:30 Directions, part.;

and Answers, part.

CBS-TV Sporting events, cont.
NBC-TV 1-4 pm. (single games) or 1-7 p.m.

{doubleheader games) AFC football, part.

1:30-2 Issues

2-5 p.m.

ABC-TV No network service.
CBS-TV Sporting events, cont.
NBC-TV AFL, cont.

5-6 p.m.

ABC-TV No network service,

CBS-TV 5-5:30 Sporting events, cont.; 5:30-6 Ted
Mack & The Original Amateur Hour, part.
NBC-TV AFL cont.

6-7 p.m.

ABC-TV No network service.

CBS-TV 6-6:30 CBS Sunday News with Roger
Mudd, part.; 6:30-7 CBS Sunday News with Roger
Mudd (repeated to portions of the network, part.).
NBC-TV 6-6:30 AFL cont.; 6:30-7 NBC Nighily
News, part.

7-8 p.m.

ABC-TV The Young Rebels, part,
CBS-TV 7-7:30 Lassle, part.; 7:30-8 Hogan's
Heroes, part.

NBC-TV 7-7:30 Mutual of Omaha's Wild King-
dom, Mutual of Omaha. 7:30-8:30 The Wonderfui
World of Disney, part.

8-9 p.m.

ABC-TV The FBI, Ford.

CBS-TV The Ed Sullivan Show,
NBC-TV 8-8:30 Disney, cont.;
Cosby Show, Procter & Gamble.

9-10 p.m.

ABC-TV The ABC Sunday Night Movie, part,
CBS-TV The Glen Campbell Goodtime Hour, part.
NBC-TV Bonanza, part.

fnrt.
1309 Tkhe Bill

10-11 p.m.

ABC-TV Movie, cont.

CBS-TV The Tim Conway Hour, part.
NBC-TV The Bold Ones, part.
11-11:15 p.m.

ABC-TV Weekend News
CBS-TV CBS Sunday Ntws with Harry Reasoner,

part
NBC-TV No network service.

Monday-Friday
7-10 a.m.

ABC-TV No network service.

CBS'TV 7-8 CBS Morning News with John Hart,
art. (2 feeds); 8-9 CabPtain Kangaroo, part. (2
ceds): 9-10 No network service.

NBC-TV 7-9 Today, part; 9-10 No network serv-
ice.

10-11 a.m.

ABC-TV No network service.

CBS-TV 10-10:30 The Lucy Show, part.; 10:30-
11 The Beverly Hillbillies, part.

NBC-TV 10-10:30 Dinah’s Place, part.; 10:30-11
Conceniration, part.

11 a.m.-noon

ABC-TV No network service,
CBS-TV 11-11:30 Family Affair, part.; 11:30-12

Love of Life, part.

NBC- 11- Il 30 Sale of the Century, pari;
11:30-12 The Hollywood Squares, part.
Noon-1 p.m.

ABC-TV 12-12:30 Bewiiched, part.; 12:30-1 A
World Apar:, part.

CBS-TV 12-12:25 Where the Heart Is, part.;

12:25-12:30 CBS Midday News with Douglas

Edwards, part.; 12:30-1 Search for Tomorrow,
part.

NBC-TV 12:12-30 Jeopardy, part.; 12:30-12:55
The Who, What, Where Game, part.; 12:55-1
News, pars.

1-2 p.m,

ABC-TV_ All My Children, part.. 1:30-2 Let's
Make a Deal, vart.

CBS- 1-1:30 Sunrise Semester, part.; 1:30-2 As

the World Ttrms part.
NBC-TV 1-1:30 No network service; 1:30-2 Words
& Music, pnrt

2-3 pm.

ABC-TV 2-2:30 Newlywed Game, part; 2:30-3
The Dating Game, part.
CBS-TV 2-2:30 Love is a Many Splendored Thing,
art.; 2:30-3 The Guiding Light, part.

BCTV 2-2:30 Days of Our Lives, part.; 2:30-
3 The Doctors, part.

3-4 p.m.

ABC-TV 3-3:30 Genem! Hospital, part.. 3:30-4
One Life to Live,

CBS-TV 3-3:30 The Semt Storm, part.; 3:30-4
The Edge of Night, part.

NBC-TV 3-3:30 Armrher World—Bay City, part.;
3:30-4 Brighl Promise, part.

4.5 p.m.

ABC-TV 4-4;30 Dark Shadows, rart.; 4:30-5 No
network service,

CBS-TV 4-4:30 Gomer Pyle—USMC, part.; 4:30-5
No network service.

NBC-TV 4-4:30 Anolher World—Somerset, part.;

CBS.-TV 11-11:30 No network service, 11:30-1
The Merv Griffin Show, part.

NBC-TV 11-11:30 No network service; 11:30-1
The Tonight Show Starring Johnny Carson, part.

Monday evening
7:30-9 p.m.

ABC-TV 7:30-8:30 The Young Lawyers, part;
8:30-9 The Silent Force, part.
CBS-TV 7:30-8:30 Gun:moke. part.; 8:30-9 Here's

Luc
é'lPV 7:30-8 The Red Skelton Show, part.;
8 9 Rowan and Martin's Laugh-In, part.

9-10 p.m.

E?allalc -TV 9-conclusion NFL Monday Night Foot-
CBS- %V 9-9:30 Mayberry R.F.D., part.; 9:30-10
The Doris Day Show,

NBC-TV 9-11 NBC Mond’ay Night at the Movies,

part.
10-11 p.m.
ABC-TV Football. cont.

CBS.TV 10-11 The Carol Burnett Show, part.
NBC-TV Movie, cont.

Tuesday evening
7:30-9 p.m.

ABC-TV 7:30-8:30 The Mod Squad, part.; 8:30-

the Week,
:30-8 The Beverl Hiilbillies, part.; 8-
8:30 Green Acres, part.; 8:30-9:30 Hee-Haw, part.
NBC-TV 7:30-8:30 The Don Knous Show, part.;

8:30-9 Julia, part.
9-10 p.m.

ABC-TV Movie. cont.

EBS -TV Hee-H’nw, cont.; 9:30-10 To Rome with
ove,

NBC 'IPV 9-11 NBC Tuesday Night at the Movies,
part.

10-11 p.m.

ARC-TV Marcus Welby, M.D., part.

CBS-TV CBS News Hour alternates with 60 Min-
wtes, part.

NBC-TV Movie, cont.

Wednesday evening
7:30-9 p.m.

ABC-TV 7:30-8 The Couriship o
rart.; 8-8:30 Make Room for
8:30-9 Room 222, part.
CBS-TV_7:30-8:30 lorejmm Lawyer.r. part.; 8:30-
9 The Governor and J.J. z

NBC-TV The Men from S| iloh, part.

9-10 p.m.
ABC-TVY Johnny Cash Show, part.

CBS-TV Medical Center, part.
NBC-TV Kraft Music Hall, Kraftco.

10-11 p.m.
ABC-TV Dan August, part.

CBS-TV Hawaii Five-O, part.
NBC-TV Fouwr-in-One, part.

Eddie’s Father,
randaddy, part.;

Thursday evening

4:30-5 No network service. 7:30-9 p.m.
.7 ABC-TV 7:30-8:30 Maet Lincoln, part.; 8:30-9
5-7:30 p.m. Bewirched,

ABC-TV 5-6 No network service: 67:30 ABC
Evening News with Frank Reynolds and Howard
K. Smith, part. (3 feeds),

CBS-TV 5-7 No network service; 7-7:30 CBS
Evening News with Walter Cronkite, part.
NBC-TV 5-6:30 No network service; 6:30-7:30
NBC Nighitly News, part. (2 feeds).

11 pm.-1 am.

ABC-TV 11-11:30 No network service;
The Dick Cavett Show, part.

11:30-1

art.
CBS-TV 7:570—8 Family Affair, part.; 8-9 The Jim
Nabors Hour, gna.rt
NBC-TV 7:30-8:30 The Flip Wilson Show, part.;
8:30-9:30 Ironside, part.

9-10 p.m.

ABC-TV 9-9:30 Bnre!ool lrr the Park, part.; 9:30-
lO The Odd Couple,

STV 9-11 The CBS Thumfay Night Movies,
NBtC-TV 9-9:30 Ironside, cont.; 9:30-10 Nancy,
part,
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10-11 p.m.

ABC-TV The Immortal, part.
CBS-TV Movie, cont.
NBC-TV The Dean Martin Show, part.

Friday evening

7:30-9 p.m.

ABC-TV 7:30-8 Bmdy Bunch ]part 3 8-8:30 Nanny

;_nd "Ihe Pralzssor, 9 The Partridge
am

CBS- 1 30-8 30 The Interns, part.; 8:30-9 Head-

master, part.

NBC-TV 'l' 30-8:30 The High Chapaml

8:30-10 The Name of the Game, part

9-10 p.m.

ABC-TV 9-9:30 That Girl, part.; 9:30-10 Love,
American Style, part.

CBS-TV 9-11 Thg CBS Friday Night Movies, part.
NBC-TV The Name of the Game, cont.

10-11 p.m.

ABC-TV This is Tom Jones, part.
CBS-TV Movie, cont.
NBCTV Bracken's Worid, part.

part.;

Saturday

8-10 a.m,

ABC-TV 8-8:30 The Reluctant Dragon and Mr,
Todd, part; 8:30-9 Motor Mouse, part; 9-10
Lancelot Link and the Secret Chim our, part.
CBS-TV 8-8:56 The Bujgs Bunny/Road Runner
Hour, part.; 8:56-9 In The Know, part.; 9-9:56
Sabrina and Ihe Graav!e Goolles, part.; 9:56-10
In the Know

NBC~TV 3-3; 30 The Heckle and Jeckle Show,
g_ 8:30-9 The Woody Woodpecker Show, part -

9:30 The Tomjaclery Show, part.; 9:30-10 T.

Bugaloos, part,

10-11 a.m.

ABC-TV 10-10:30 Will the Real Jerry Lewis Please

5" ’?own, part.; 10:30-11 Scooper and the Double-
eckers,

CBS-TV 10-10 30 Josie and the Pussycats, part.;

10:30-10:56 The Harlem Globﬂmrm's, part.;
10:56-11 In the Know, par

NBC-TV 10-10:30 Dr. Doll!tle, part.; 10:30-11
The Pink Panther, part,

11 a.m.-noon

ABC-TY 11-11:30 Hot Wheels, part,; 11:30-12
Skyhawks, part.

CBS-TV 11 11:56 Archits Funhouse, part.;

11:56-12 In the Know,
NBCTV 1111330 A, k. Puln.sml. part.; 11:30-12
Here Comes the Grump, part.

7:30-9 p.m,
ABC-TV 7:30-8 Let's Make a Deal, part 8-8:30
The Newlywed Game, part . 8:30-9: The Law-

rence Welk Show, p

CBS-TV 7:30-8:30 Missian
8:30-9 My Three Sons, part.

NBC-TV 7:30-8:30 The Andy Williams Show,
part.; 8:30-9 Adam-12, part

9-10 p.m,

ABC-TV 9-9:30 Lawrence Welk, cont.; 9;30-10:30
Englebert Hum dverdlnck Show, part, (eff, 10/10
Most Deadly Game,

CBS-TV 9-9:30 Arnlc. pan. 9:30-10 The Mary
Tyler Moore Show,

NBC-TV 9-11 NBC Sumrday Night at the Movies,
part.

10-11 p.m.

ABC-TV 10-10:30 Humperdinck, cont. (eff. 10/10
Most Deadly Game, cont.); 10:30-11 No network
service.

CBS-TV Mannix, part.

NBC-TV Movie. cont.

Impossible, part.;

11 p.m.-1 a.m.

ABC-TV No network service.
CBS-TV No network service.
NBC-TV No network service.

Specials in the quarter:

ABC-TV

Nov., Election nght Coverage.

Nov. 15 7-8 p.m, Changing Scene

Nov. 15, 8-9 p.m. The Clow

Nov. 21 7:30-8:30 p.m. Al rhe World's Children.
Nov. 28, 7:30-8 p.m. Kodak All- Amerlcan Special.
Dec. 12 1-4:30 p.m. Liberty Bow

Dec. 25, 4:30-7:30 p.m. North-Soulh Shrine Game.

CBS-TV

Oct. 13, 7:30-8:30
—Zoos o/ the Worid.
Oct. 24, 8:30-9 p.m. Ifs the Great Pumpkin,
Charlie Brown.

Nov. 1, 5-6 p.m, Tales of Washington Irving.
Nov. l. 6:30-7:30 p.m. Pre-tlection program.
Nov. 7 p.m.conclusion, Elections.

N%vl 26 9 am.-12 p.m. 1970 Thanksgiving Parade
Jubilee.

Nov. 26, 12-1:30 p.m. A Connecticut Yankee in
King Arthur's Court.

Dec. 2, 7:30-8 p.m. How the Grinch Stole Christ-
mas.

Dec. 2, 8-9 p.m. National Geographic—Ethiopia:
The Hidden mpire.

S, 7:30-8 p.m. A Charlie Brown Christmas.
Dec. S, 8-8:30 p.m. Frosty the Snow Man.

. 5, 10-11 p.m. Miss Teenage America.

Dec. 22, 8:30-9:30 Pm Christmas Cavalcade for
Children of the World.

Dec. 26, National Football Conference playoff.
Dec. 27 Young People’s Concerts.

Dec. 27, National Football Conference playofl.

.m. National Geographic %I

Noon-1 p.m.

NBC-TV

ABC-TV 12-12:30 Hardy Boys, part.; 12:30-1:30
American Bandstand, part.

CBS-TV_12-12:30 Scooby-Doo Where Are You?,
art.; 12:30- 12 56 The Monkees, part.; 12: 56-1
n the Kno w,

NBC-TV 12-12: 30 Hot Dog, part.; 12:30-1 Jambo,
part.

1-2 p.m.

ABC-TV 1-1:30 Bandstand, cont.; 1:30-7:30 Wide
World of Sports, part. or NCAA regional and
nationat football. part. (various times
CBS-TV 1-1:30 Dasrardl'y & Muttley in Their Fly-
ing Machines, N% :30-2 The Jetsons, part.;
(12/5 12/12, NFL Foolball part,).

CTV No network service.

2.5 p.m.

ABC-TV Wide World of Sports, part., or NCAA
:-_eglor)lal and national football, part. (various
imes).

CBS-TV No network service.

NBC-TV No network service,

5-7:30 p.m.

ABC-TV Wide World of Sports, part., or NCAA
reglonal and national football, part. (various

es).
CBS TV 5-7 No network service; 7-7:30 CBS
Saturdav Evening News with Rogcr Mudd. rart.
NBC-TY 5-6:30 No network semoc. 6:30-7:30
NBC nightly news, part. (2 feeds

Oct. 14, 9-10 p.m. Cowmtry Music Awards.

Oct. 24, 8:30-9 p.m. Goldilocks.

Oct, 31, 12-t p.m. NBC Chiidren’s Theatre.

Nov. 3 7 p.m.-concl, Elecnon night coverage.
Nov. 4, 9-10 p.m. Ice ngm

Nov. 12. 7:30-8:30 p.m. G-E Monogmm—Rh!no
Nov. 16, 9-10 p.m. Bob Hope Special.

Nov. 16, 10-11 p.m. Jack Benny Special.

Nov. 17, 9-11 p.m. Halimark Hall of Fame—
Hamilet,

‘!;ov d’26 10 a.m.-12 p.m. Macy's Thanksgiving Day

Nov. 26 Mou.n on rht Mayflower.

Nov. 26, 8:3 estival at Ford's.
Nov. 28, 11 am 12 pm NBC Children’s Theatre
—Pets Allowed.

Nov. 29, 6:30-7:30 p.m. The Making of Butch
Cassidy and the Sundance 3

Nov. 29, 8:30-10 p.m. John Wayne Special.

Nov. 30, 7:30-8 p.m. Winnie the Pooh and the
Blusrery 'Da

Dec. 4, 7:;0»8:30 p.m. Rudolph the Red-Nosed
Reindeer,

Dec. 6, 7:30-9 p.m. Hallmark Hall of Fame—The
Littlest Angel.

lgecb 6, 9-10 p.m. Dick Van Dyke Meeis Bill
08

Dec, ‘l 9-10 p.m. Bob Hope Special.

Dec. 8, 7:30-8:30 Say Goodbye.

Dec, 8, 9—1 p.m. First Tuesday.

Dec. 12, 7-9 p.m. Hons Brinker.

Dec, 16. 7:30-8 p.m. Little Drummer Boy.

Dec. 16, 8-9 p.m. Bing Crosby Xmas Srecial.
Dec. 26, TBA American Football Conference

playoft game.
Dec. 27, TRA AFC playoff game,
Dec. 31, 7:30-8:30 p.m. Orange Bow! Parade.

CBS tops Nielsen
in premiere week

NBC-TV is runner-up;
‘Wilson' is only new show
among the top 20

CBS-TV was on top in the Nielsen
averages for the week ended Sept. 27.
The average in the fast Nielsen report:
CBS 20.0 rating and 34 share to NBC's
17.3 and 29 share and ABC'’s 17.1 and
29 share.

The report covered the first full week
in the new television season in which
all three networks showed new shows.
CBS also had won the CBS/NBC pre-
miere week in the Nielsen fast national
report {BROADCASTING, Oct. 5).

CBS tock Monday, Wednesday,
Thursday, Friday and Saturday nights
in the prime-time averages; ABC took
Tuesday and ABC and NBC tied for
Sunday. CBS had 21 of the top-40
shows; ABC had 10 and NBC nine,

One new program, NBC's Flip Wil-
son Show, placed in the top 20 and five
new shows in the bottom 20. Wilson
(Thursday, 7:30-8:30 EDT) was tied
with CBS's Medical Center in fifth posi-
tion. The other new shows placed in the
top 40 were CBS's Mary Tyler Moore
Show which was tied with ABC’s Room
222 for 23d; NBC's Men From Shiloh
tied with that network’s Walt Disney
for 26th; CBS's Arnie was 33d and
CBS's Headmaster 38th and CBS's Red
Skelton Show held the 40th spot. ABC'’s
Monday night football placed 30th in
the Nielsen rankings.

The top 40 for the week:

1. Marcus Welby (ABC); 2. Thurs-
day Movie (CBS); 3. Lucy (CBS);
4. Bonanza (NBC); 5. Flip Wilson
(NBC) and Medical Center (CBS);
7. Doris Day (CBS); 8. Mayberry
(CBS); 9. Gunsmoke (CBS); 10. FBI
(ABC) and Movie of the Week (ABC);

12. Ironside (NBC); 13. Carol Bur-
nett (CBS); 14, Johnny Cash (ABC);
15. My Three Sons (CBS); 16. Sun-
day Movie (ABC), Saturday Movie
(NBC) and Laugh-In (NBC); 19.
Mannix (CBS); 20. Hee-Haw (CBS);

21. Ed Sullivan (CBS); 22. Hawaii
Five-O (CBS); 23. Room 222 (ABC)
and Mary Tyler Moore (CBS); 25.
Glen Campbell (CBS); 26. Men From
Shiloh (NBC) and Disney (NBC);
28. Danny Thomas (NBC); 29. To
Rome With Love (CBS); 30. NFL
Football (ABC);

31. Mod Squad (ABC); 32. Jim
Nabors (CBS); 33. Arnie (CBS); 34.
Mission Impossible (CBS); 35. Adam-
12 (NBC); 36. Friday Movie (CBS);
37. Bill Cosby (NBC); 38. Headmaster
(CBS); 39. That Girl (ABC); 40. Red
Skelton (CBS).
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House access bill
clears Congress

It opens door
for cameras, radio
at committee hearings

The Senate last week passed the long-
awaited legislative reorganization bill—
a reform measure which includes a pro-
vision giving broadcasters access to
House committee hearings. The radio,
TV and still-photography coverage,
however, is governed by a strict set of
rules and is limited to those House com-
mittee hearings which are open to the
public.

After Senate passage, 59 to 5, the bill
(H.R. 17654)—complete with amend-
ments added by the Senate—was re-
turned to the other body. The House
then approved the Senate changes,
clearing the way for delivery of the bill
to the White House—probably early
this week. Assuming the President signs
it, the bill's provisions will not go in
force until January.

Although the reorganization measure
most strongly affects the rules by which
the House conducts its legislative busi-
ness, certain provisions pertain also to
the other body. During Senate consider-
ation last week, that body routinely
agreed to those sections affecting the
House, including the committee broad-
casting provision. It did, however, ex-
amine those portions relating to the
Senate and attached amendments af-
fecting its own operation before send-
ing it back to the House for final con-
sideration.

The provision which opens House
committee doors to broadcasters is a
break with past practice. Although
House rules have not specifically banned
camera and recording equipment, broad-
casters have been excluded by tradi-
tion. On only one occasion—during the
83d Congress in 1953-54—did the
House open its hearing doors. But it
closed them again to broadcast cover-
age. The late Speaker Sam Rayburn
(D-Tex.) opposed the broadcasting of
hearings. The Senate, conversely, has
allowed such coverage for many years.

Although the present biil allows cov-
erage of the committees, rules governing
access are strict and the affected com-
mittee can still, by majority vote, close
the hearings to radio, TV and still pho-
tographers on a number of grounds.

First, the rules governing the cover-
age provide that no radio and TV tapes
and TV film of any House committee
hearing can be used, or be made avail-
able for use, as partisan political-cam-
paign material. The Rules Committee

report, which accompanied the reorga-
nization bill to the floor (the House
first passed the bill 326 to 19), reflected
the concern of some members that the
tapes and films of committee hearings
might be used for political purposes, but
strongly warned “it will be expected
that the committee at whose meeting
the offending tapes and films were made
will cease permitting broadcast coverage
of its meetings.” It further added that,
if the use of such material in partisan
political campaigns becomes too big a
problem, the Rules Committee “will
review the entire matter with a view
of returning to conditions as they are
today.”

Other rules governing broadcast ac-
cess are as follows:
® If live TV or radio coverage of the
hearing is presented, the coverage is to

DJ tells policemen:
Radio can combat drugs

“Radio is the only effective way to com-
municate with young people about
drugs.” That is what Tom Campbell,
radio personality with kxya(am) and
xoIT(FM) San Francisco, told the Inter-
national Association of Chiefs of Police
in Atlantic City, N.J., last week. It is
also the message he will be giving the
International Narcotics Enforcement
Officers Association meeting in Hono-
lulu Wednesday (Oct. 21).

Mr. Campbell is conducting his own
campaign to educate law-enforcement
officials in the use of radio to increase
their effectiveness in combating drug
abuse. While in Honolulu, Mr. Camp-
bell will also be meeting with local
broadcasters to discuss his “Drug Alert”
concept and other antidrug-abuse cam-
paign matters.

“Nearly every single teen and young
adult listens to some contemporary
music station at one time or another
every day,” he told the law officers in
Atlantic City. “And it represents,” he
added, “a large majority of the age
group most vulnerable to the pusher.”

He warned the policemen that 4t isn’t
enough to do public-service announce-
ments. “Offer programs for youth, proj-
ects to involve them.” And inform them
through radio, he suggested.

Mr. Campbell, who terms “social
activism” the key to turning off the
pusher’s potential audience, does his bit
locally by airing “Drug Alert” on his
nightly show for xva.

Mr. Campbell is special consultant on
youth programing to various organiza-
tions, and writes a column for the San
Francisco Examiner and other news-
papers.

be without commercial sponsorship.
There are no restrictions on rebroadcast
of films and tape.

® A witness who is subpoenaed-to tes-
tify before a committee may decline to
participate in televised or broadcast cov-
erage of the hearings and also may re-
fuse to be photographed while he is a
witness.

® No more than four TV cameras op-
erating from fixed positions will be per-
mitted in the hearing room. Allocation
of the camera positions will be in accord
with procedures devised by the execu-
tive committee of the Radio and Tele-
vision Correspondents’ Galleries. This
rule, among others, according to House
people, is aimed at allaying an oft-ex-
pressed fear among some members that
broadcasting of committees would cause
a “circus atmosphere” of confusion and
clutter.

8 TV cameras may not block the visi-
bility of either witnesses or committee
members and may not unnecessarily
interfere with other media.

8 Equipment can neither be installed
in nor removed from the hearing room
while the committee is in session.

® The light level for TV may not exceed
the lowest intensity which provides ade-
quate picture quality; given the present
state of the art.

® Those covering committee hearings
for radio and TV must be current mem-
bers of the Radio and Television Corre-
spondents’ Galleries.

" All radio and TV personnel must con-
duct themselves in a generally “unob-
trusive” manner.

Football kicks Cavett
off air Monday nights

ABC-TV has discontinued the Monday-
night telecasts of its late-night talk-fest,
The Dick Cavett Show, for 10 weeks be-
ginning today (Oct. 12). Coverage of
the National Footbali League games on
the network’s NFL Monday Night Foot-
ball schedule will now conclude ABC-
TV's networking on Monday nights,
with the remainder of programing given
to the stations.

NFL games will have their final tele-
cast Dec. 14 and Mr. Cavett will resume
his Monday telecast on Dec. 21 (11:30
p.m.-1 am.).

The action was taken, according to
ABC, because the football games were
running overtime. Originally, the games
were expected to run from 9-11:45 p.m.
NYT, at which time a half-hour of local
news would be programed and an abbre-
viated 45-minute Cavert show would
follow. The first week’s telecast, on Sept.
21, however, ended at midnight and the
second, Sept. 28, at 12:10. The third
telecast, on Oct. 5, ended at 11:38.
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Public wants even
more news—Harris

But pollster says TV
faces special problems
in satisfying that wish

Americans want television to be more
than a blotter of the contemporary
scene. They want some shape and form
around the substance of what is shown,
Louis Harris, public opinion analyst,
told the International Radio and Tele-
vision Society last Thursday (Oct. 8).

Speaking at the group's luncheon
meeting in New York, Mr. Harris said,
“I think television more than any other
medium has opened up new vistas of
exposure to more levels in the popula-
tion than was ever dreamed of. This ex-
posure from the media in turn has
aroused an unquenchable thirst for edu-
cation and information.”

But, by the same token, he has wit-
nessed people blaming the media for
conveying bad news.

“Similarly, today, and consistently for
the past nine months, a majority of
57% of Americans are prepared to go
along with the criticism leveled against
television particularly, but the print
media as well, by the Vice President. . .”
He said there was no impartial arbiter
of “divine wisdom” to say when the
media were reporting the exact truth, or
when they were goring a “sacred ox” un-
fairly.

He told the society how he had un-
dertaken a poll for Barry Zorthian and
the Time-Life TV stations in San Diego
and Grand Rapids this past year to find
out what were the unfilled gaps in
television programing.

“The key dimension we uncovered
in these crude beginnings, I believe, is
that people have a genuine, deep and
abiding interest in the substantive prob-
lems going on around them, and want
more rather than less reporting on tele-
vision about them. Perhaps more than
anything else, people want television to
be something more than a blotter of the
contemporary scene and to put some
shape and form around the substance
of what is shown.

“We know a great deal about who
listens or views what kind of program
on television or radio,” the pollster
declared. “But we know almost noth-
ing about what program fare does for
their psyche, their intellect, their emo-
tional fulfillment, or their information
needs.”

Television, he said, produces an im-
mediate sense of intimacy which prob-
ably evokes involvement. “It is es-
sentially a hot, emotional medium.”
This medium, he went on, seems to

stimulate people. By turning the dial,
one can see different groups demon-
strating, giving differing viewpoints.
This possibly leads to the tendency to
categorize people not as individuals on
television, but by groups, Mr. Harris
said. And this categorization leads to
people wanting to choose sides.

“There are those with whom one can
empathize and others whom one can
hate. We can observe the worst in our-
selves in all its graphic splendor. It may
make for magnetic viewing, but per-
haps we are not prepared for it either
psychologically or emotionally or edu-
cationally,” he said.

Mr. Harris said he wasn’t suggesting
that television communication had
reached the overkill stage, nor was he
sympathizing with those who believed
that reporting must be so open-minded
that its brains fall out.

Rather, he said, “what I do believe
deeply about broadcasting is that those
vested with responsibility for the medi-
um at least know what are the gaps
of public knowledge and the quest for
public information and the information
in depth to ease some of the shock im-
pact of the crisis event as it is flashed
across the screen.”

He urged the medium to stick its neck
out by being willing to take on major
substantive areas such as overcrowding,
high mobility and fluidity, birth control,
poverty and abundance, medical ad-
vances and technical growth—to re-
port them, research them, explain them
and take stands on how the problems
should be solved, “albeit giving wide-
open access to all those who disagree.”

On TV can candidates
be sold like soap?

FCC Chairman Dean Burch, his fellow
Commissioner Nicholas Johnson and
Laurence O'Brien, chairman of the
Democratic National Committee, are
among guests slated to appear on a
CBS-TV special on Oct. 20, 10-11 p.m.
EDT, that will explore the use and
the “abuse” of television in political
campaigning,.

CBS News will produce the show and
its news correspondent Mike Wallace
will conduct it.

In announcing the Television and
Politics show last Friday, CBS quoted
Mr. Wallace as saying that what the
show will “try to find out is if candi-
dates can indeed be put together, pack-
aged and sold like soaps and beer and
mouthwash, and what kind of role, if
any, cynical product pushing plays in
elections.”

CBS said the FCC commissioners and
Mr. O'Brien would give their views “on
the potential dangers of the use of tele-

vision in modern politics.”

Currently the show’s producing crew
is following the current senatorial cam-
paigns in Ohio and New York for “a
look at some techniques of political
campaigning on television.” Mr. Wal-
lace will speak with candidates Howard
Metzenbaum, Robert Taft and John
Glenn in Ohio (former astronaut Glenn
lost to Mr. Metzenbaum in the Ohio
Democratic primary), and with Richard
Ottinger, Yames Buckley and Charles
Goodell in New York. Both Mr. Met-
zenbaum and Representative Ottinger
used TV extensively in the primaries.

Also to appear on the show are po-
litical-commercial producers Charles
Guggenheim (Metzenbaum campaign);
Robert Goodman (Taft, and in charge
of Vice President Agnew's 1966 Mary-
land gubernatorial TV campaign);
Sheila Kelly, media director for Sena-
tor Goodell; Robert Ailes, TV adviser
for President Nixon’s 1968 campaign;
and Joseph Napolitan, who worked on
Hubert H. Humphrey's TV commer-
cials, also in the 1968 presidential
campaign.

Reagan rebutters
suffer setback

Complaint against 27 outlets
turned down, but 7 others
must make fairness showing

California Democrats seeking a right of
uninterrupted broadcast reply to a
speech by Governor Ronald Reagan
have had no more success at the FCC
than have antiadministration groups
seeking the same kind of right to reply
to President Nixon.

The commission staff last week re-
jected a fairness-doctrine complaint that
the director of the gubernatorial cam-
paign of Dzmocratic assemblyman Jess
Unruh filed against 26 radio and tele-
vision stations in the state and a tele-
vision outlet in Reno (BROADCASTING,
July 13}.

In all, Phillip Schott had directed his
complaint against 34 stations that had
carried Governor Reagan’s 15-minute
speech on May 7 ordering all state col-
leges and universities closed for four
days to avoid “deliberate violence and
disruption.” Mr. Schott had said that
“bits and pieces” of rebuttal on inter-
view programs cannot provide a mean-
ingful response. He said fairness could
only be achieved through grant of an
uninterrupted, unedited block of time
to an opposing spokesman.

This is the kind of argument anti-
administration forces have made in filing
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fairness-doctrine complaints against sta-
tions refusing them the same oppor-
tunity to discuss an issue as that afford-
ed the President. And FCC Complaints
and Compliance Chief William Ray
gave the California Democrats the same
kind of answer the commission has
given—that an obligation to afford an
opposition spokesman an uninterrupted
opportunity for reply does not arise
from a single speech. (The commission,
in a landmark decision on Aug. 14, said
that obligation did arise after five Presi-
dential speeches on the subject of the
Indochina war [BROADCASTING, Aug.
171).

Mr. Ray also referred to an earlier
FCC ruling, arising out of a complaint
by California Democrats about a Rea-
gan speech in 1968, that broadcasters
have discretion in determining the man-
ner in which they will discharge their
fairness-doctrine obligations.

He said that 27 of the stations—-in
documentaries, public affairs and open-
mike programs and newscasts—had act-
ed reasonably and in good faith in pre-
senting views contrary to those ex-
pressed by the governor in his state-wide
broadcast.

However, Mr. Ray described as “un-
reasonable” the position of the seven
remaining stations that the speech did
not deal with a controversial issue of
public importance. The seven are being
asked whether they had provided a rea-
sonable opportunity for the presentation
of contrasting views and, if not, what
they intend to do to comply with the
fairness doctrine.

Mr. Ray said that the speech,
“whether categorized in terms of the
necessity, wisdom or legality of the
closing of California institutions or in
other terms, must by all reasonable
standards be considered a discussion of
a controversial issue of public impor-
tance to the people of California . ..”

In disposing of another aspect of Mr.
Schott’s complaint, Mr. Ray said that
four television stations that serve as a
California broadcast pool and distrib-
uted the governor’s speech did not vio-
late the fairness doctrine by refusing to
make the pool facilities available to a
Democratic spokesman. Mr. Ray said
that the pool simply distributed the
speech and that each station that carried
it was individually obligated to comply
with the fairness doctrine.

The 27 stations found to have com-
plied with the fairness dootrine are:
KFWB(AM), KPoL(AM), KLAC(AM),
KTLA(Tv) and KNBC(TV), all Los Ange-
les; KNBR(AM), KcCOP(TV), KRON-TV,
KPIX(TV), KGo-Tv and noncommercial
KQED(TV), all San Francisco; KMJ-AM-TV
and KJEoO(TV), both Fresno; KGIL(AM)
San Fernando; KNEw(AM) and KTVU-
(Tv), both Oakland; KFBK(AM) Rose-

ville; K0Go-aM-Tv San Diego; KCRA-TV
and kXTv(Tv), both Sacramento; non-
commercial KCET(TV) Hollywood; KEYT-
(Tv) Santa Barbara; KovrR(Tv) Stockton;
and KERo-Tv Bakersfield, all California,
and KCRL-TV Reno.

The seven stations which held that
the Reagan speech was not controver-
sial are: KFRE-AM-FM-TY Fresno; KEGL-
(aM) Santa Clara; ksFo(aM) San Fran-
¢isco; KMIR-TV Palm Springs; KsBw-Tv
Salinas and xviQ-Tv Eureka.

Agnew stirring up
‘fairness’ trouble?

FCC’s Geller says
VP's campaign attacks require
offers of time to respond

Vice President Spiro T. Agnew, who is
serving as the point man in the Nixon
administration’s campaign in this year's
House and Senate races, could set up
fairness-doctrine or ‘“quasi-equal-op-
portunity” situations when he attacks
Democrats and out-of-favor Republi-
cans.

Henry Geller; former FCC general
counsel and now a special assistant to
the chairman, made this clear last week
in a briefing session on the equal-time
law and the commission's fairness doc-
trine for a group of 75 individuals par-
ticularly interested in such matters—
members of Congress and their staffs.

Several questions, including one by
Nicholas Zapple, communications coun-
sel to the Senate Commerce Committee,
dealt with the broadcast coverage given
the Vice President’s campaigning—the
attacks on Senator Charles Goodell (R-
N.Y.) as well as efforts in support of
other Republican candidates.

“Fairness is applicable,” said Mr.
Geller. “It’s good to put on Mr. Agnew,
but what are you going to do about the
other candidates?’ And in answer to a
specific question concerning the attacks
on Senator Goodell, Mr. Geller said,
“the broadcaster must make an affirma-
tive effort to put Goodell on in re-
sponse.”

Furthermore, if a broadcaster turned
over a block of time to the Vice Presi-
dent for his use, Mr. Geller said, the so-
called “quasi-equal-opportunity” doc-
trine would apply; time would have to
be made available to the other side. The
doctrine, first enunciated in response
to a query from Mr. Zapple, was cited
by the commission in its decision in
August directing CBS to make time
available to the Republican party to re-
spond to the Democrats’ Loyal Opposi-
tion program.

Mr.  Geller

said the equal-time

“merry-go-round”—which could result
from the grant of time to a candidate—
could be avoided either by presenting
a spokesman for the candidate involved
or presenting him, the candidate, in a
regularly scheduled newscast, which is
exempt from the equal-time law.

Mr. Geller's view of the kind of obli-
gation broadcasters might take on in
presenting Vice President Agnew was
not based on commission ruling in any
particular cases. He said later that the
fairness aspect was elementary—"it’s as
simple as A B C.”

The briefing, in which William Ray,
chief of the commission’s complaints
and compliance division, participated,
was conducted in one of the House
office buildings and had been arranged
by the Communications Law Committee
and the Capitol Hill Chapter of the
Federal Bar Association.

Shanginpformats

The following modifications in program
schedules and formats were reported
last week.

8 WyrM(FM) Charlotte, N.C.—Char-
lotte Broadcasters Inc., effective Sept.
21, returned to a format of classical
programing after switching several
months ago to an easy-listening pop
sound. The station previously cut classi-
cal programing down to 20%, but now
broadcasts classics from 6 p.m. to 1
a.m., Monday through Saturday. From
9 am. to 6 p.m., the station airs two
10-minute classical - music programs
every hour. William Vaughn, president
and general manager, attributed the
change to a community request for a
return to classical music. WYFM oper-
ates on 104.7 mhz with 318 kw and
an antenna 210 feet above average
terrain.

8 Kceo(am) Cheyenne, Wyo.—North
Star Broadcasting Co., effective Nov. 1,
will switch from a top-40 rock music
format to a contemporary middle-of-
the-road sound. New programing,
“geared to a 20- to 40-year-old house-
wife,” will feature records appearing on
popularity charts and selected MOR al-
bum cuts. Robert T. Nelson, promotion
director, said the station will also intro-
duce open-ended “Freeform News”
service featuring important news “for
as long as it takes to deliver it.” Kcco
is a day-timer on 1590 khz with 1 kw.

‘Press pass’ gone in L.A.

The change in emphasis from printed to
electronic media in news reporting
has been recognized officially by the
Los Angeles police department and
city council. The press pass, formerly
issued by the law enforcement agency
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will say “LAPD news media identifica-
tion card” instead of “press pass.” The
change was brought about at the sugges-
tion of Jack London, news director of
KABC-AM-FM Los Angeles and presi-
dent ex-officio of the Radio-TV News
Association of Southern California.

Can TV programs help
solve family problems?

Specialists in the field of family rela-
tions were urged last week by Roy
Danish, director of the Television In-
formation Office, to consider using
popular television programs in their
professional work.

He told the first plenary session of
the National Council on Family Rela-
tions in Chicago that TV programs
could be utilized to build group discus-
sions around the stories, characters or
themes. He noted that even situation
comedies and westerns ¢ontain material
bearing directly on the problems of
people, and added:

“Television can provide a bridge for
discussing family relationships, moral
values, the consequences of foolish or
even violent behavior. Whether or not
a program has high esthetic qualities
matters less than whether it touches on
the issues that lie at the root of most
personal problems.”

CBS-TV will air

several ABA games

CBS-TV has acquired rights to Ameri-
can Basketball Association professional
games for this season, but according to
both network and ABA officials, plans
are to remain flexible.

CBS said it would schedule “five or
seven games” this winter and ABA
spokesmen amplified this in saying, “we
will watch how it goes and CBS has
options to increase the number of
games.” CBS also has options to con-
tinue the contract with ABA for 1971-
72 and also for 1972-73.

First telecast date announced is Jan.
23 (Saturday afternoon) when CBS will
cover the ABA All-Star game originat-
ing in Greensboro, N.C. The network
will show at least one other Saturday
game and one other Sunday game and a
minimum of two play-off games. Dates
have not been selected.

Equal time for
grandchildren?

Several weeks ago, Fred Fletcher, presi-
dent, wraL-Tv Raleigh, N.C., on his
Ask the Manager show aired photos of
his three grandchildren, while reciting
their positive traits. Soon after, he re-
ceived an anonymous phone call and a

letter from two other grandfathers de-
manding “equal time” for their kin.

Mr. Fletcher answered the letter
from grandfather Carl Reischenbach by
promising to grant the time if the two
situations are really, truly equal—that
is, if the grandfather “is 59 or 60 . . .
bald . . . shows only three grandchildren
. . . and one girl is a blue-eyed red-
head. . . .”

Meanwhile, claiming he wants “to
handle this thing fairly,” Mr. Fletcher
has written the FCC for advice.

Program notes:

Trans-Atlantic instant analysis ® A cor-
respondent for a Vietnamese Commu-
nist news service took part.in a CBS
Radic trans-Atlantic broadcast that
assessed President Nixon's radio-TV
cease-fire address immediately after the
speech’s delivery. CBS said the Commu-
nist figure, Le Chan, Paris bureau chief
of the Vietnam news agency, was seated
alongside CBS News Paris correspond-
ent Peter Kalischer in Paris during a
discussion of the President’s speech
(Oct. 7). Participating in the live broad-
cast stateside were correspondents Alex-
ander Kendrick in New York and Rob-
ert Pierpoint in Washington. CBS said
it was believed the broadcast was a
“first” in broadcast journalism.

Driving safety home ® National Safety
Council, Chicago, last week announced
that ksL(aM) Salt Lake City and wcau-
Tv Philadelphia were top winners in
their respective station categories of the
1969 Public Service Safety Awards.
Phil Donahue, wiLwbD(Tv) Dayton,
Ohio, won the top TV award for an in-
dividual. KsL and Mr. Donahue wen
for safe driving programs; wcau-Tv for
its home safety campaign.

Evangelist tribute to Constitu‘ion ®
Thanksgiving With Oral Roberts, eighth
in a series of syndicated specials, will
pay tribute to the creators of the U.S.
Constitution, the 183d anniversary of
which was celebrated in September.
Addding to the historical theme of the
program, Robert I. Clarke reads Abra-
ham Lincoln’s Thanksgiving Proclama-
tion of 1863. A 48-page song book is
being offered free to viewers. The spe-
cial will be aired on more than 200 sta-
tions in the United States and Canada.

Huntley gone but not vanished ® Re-
tired NBC newscaster Chet Huntley will
make his dramatic television debut in
“Vanished,” a four-hcur movie for tele-
vision which will be seen on consecutive
nights on NBC-TV this season. Mr.
Huntley will portray a television talk
show host in Washington.

BMI in Syracuse ® Broadcast Music
Inc., performing righ!s licensing orga-
nization, has opened a Northeast re-
gional office in the Hills Building, Syra-

cuse, N.Y. G. Lee Trimm is supervisor
of BMT’s new office, which will be main-
ly concerned with general licensing con-
cerning commercial uses other than for
television and radio broadcast.

Eye care ® The importance of proper
vision care is the subject of two public
service announcements produced this
fall for television and radio use by the
American Optometric Association, St.
Louis. The television version, “Portrait
of Vision,” and the radio transcription,
“Eyes of Youth,” are available to TV
and radio station program directors
through the mail. Inquiries may be di-
rected to the division of public informa-
tion, American Optometric Association,
7000 Chippewa Street, St. Louis 63119,

Second Paramount game show ® The
development of a second daytime and
night-time game show has been an-
nounced by Paramount Television, Hol-
lywood. Put and Take is being designed
for network sale, although no commit-
ments have been reached. The show is
being co-produced with Entertainment
Media Ltd., whose president, Martin
Tahse, has produced the national tours
of “Funny Girl” and “Fiorello.”

QM’s first for CBS ® A contemporary
drama using the United States as its
backdrop will be the first Quinn Martin
series to be produced for CBS-TV. The
one-hour series is scheduled for the
1971-72 season. Title of the projected
suspense and intrigue program is Starr.
William Conrad has been signed to the
title role.

Milwaukee Bucks broadcasting ™ Mil-
waukee Professional Sports and Services
Inc., owners of the Milwaukee Bucks,
and Miller Brewing Co. have reached an
agreement on a three-year contract
granting radic and television broadcast
rights for Bucks games to Miller. All
exhibition and regular-season games and
play-off games will be sponsored by
Miller and firms participating with
Miller.

Lombardo in Familiar Role ™ ABC
Films will produce and distribute for
the sixth successive year a 90-minute
television special, New Year's Eve with
Guy Lombarde on Dec. 31 (11:30 p.m.-
1 a.m.). The special will be fed live and
will be sponsored in 19 markets by
Brioschi Inc., Fair Lawn, N.J. Last year
the program was telecast in more than
80 markets.

Old foliage ® American Bible Society,
New York, is offering for community
affairs, Living Plants of the Bible, a
television presentation. Script, slides and
tapes of the 10-minute color slide fea-
ture are being distributed through the
broadcasting and film commission of
the National Council of Churches. Pro-
gram discusses fruits, plants and trees
described in the Bible and living today.

44

BROADCASTING, Oct. 12, 1970



FocusOnfinance

Times eyeing purchase
of Cowles properties

New York Times Co. has had prelimi-
nary talks with Cowles Communica-
tions Inc. regarding the purchase of
some of the assets of Cowles, the com-
panies said last week in a joint state-
ment.

They pointed out that Cowles’ Look
magazine and a number of other prop-
erties are not involved, but they would
not name the properties that have been
discussed. Cowles owns and operates
KRNT-AM-TV Des Moines, Iowa; WREC-
aM-Tv Memphis and wesH-Tv Daytona
Beach-Orlando, Fla. Cowles publishes
three Florida daily newspapers, two
monthly magazines, a group of medical

and dental journals, and books.

" Cowles reported an operating loss of
$1.2 million in the first half of 1970,
compared to a profit of $622,000 in the
previous half (BROADCASTING, Aug. 24).
Look and other Cowles magazines have
slipped in revenue during the past year,
and in the past two months, the com-
pany has sold two profitable properties,
the San Juan Star, an English-language
daily, and Magazines for Industry Inc.,
publisher of food-industry trade publi-
cations.

The New York Times Co., which
publishes the New York Times, owns
and operates wQxr-AM-FM New York.

GT&E telephone company
sells its Comsat stock

General Telephone and Electronics
Corp., the second largest independent
phone company — preceded only by
American Telephone and Telegraph—
has divested itself of its 3.5% interest
in the Communications Satellite Corp.
GT&E realized almost $15.8 million
from the sale of its 350,000 shares.

Sold through a non registered second-
ary offering, the shares were underwrit-
ten by Paine, Webber, Jackson & Curtis,
and Salomon Brothers at $45% a share
on Oct. 1. GT&E bought Comsat stock
when it was first offered to the public
in June 1964, at $20 a share.

A GT&E spokesman said the divesti-
ture does not reflect “any lack of confi-
dence” in Comsat’s future, but rather
the desire to use the money to further
the telephone company's subsidiaries’
construction programs. GT&E estimated
that it will spend approximately $926
million on new construction for 1970.

The secondary effect of the sale is

that it reduces the amount of ownership
of Comsat shares by common carriers
to 33%, with AT&T holding 2.9% of
that. Subsequently, the number of com-
mon carrier representatives on Comsat'’s
board of directors drops from four to
three and, conversely, the number of
directors elected by public shareholders
increases from eight to nine. These
changes will presumably occur at Com-
sat’s annual meeting next May.

Financial notes:

8 Corinthian Broadcasting Corp., New
York, has reported that a quarterly divi-
dend of 7% cents per share on the com-
mon stock will be paid on Oct. 31 to
stockholders of record Oct. 16.

® Kansas State Network Inc., Wichita,
Kan., has declared an extra dividend of
$0.03 per share payable Oct. 30 to
stockholders of record Oct. 20, and a
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The Broadcasting stock index

A weekly summary of market activity in the shares of 104 companies

associated with broadcasting.

Approx. Total Market
Shares Capitali-
Stock Ex- Closing Closing Ciosing 1970 Out zation
symbol change Oct. 8 QOct. 1 Sept. 24 High Low (000) (000)

Broadcasting
ABC ABC N 282 28% 28% 39% 19% 7.073 202,429
AS! Communications o] 22 2% 2%z 7 2Ve 1,789 4,473
Capital Cities ccB N 29% 29% 28 36% 19% 6.061 175,769
CBS ces N 32 0% 30% 497 23% 26.512 805.169
Corinthian CRB N 29Y 29% 29%a 33% 19% 3.381 98.455
Cox COX N 18% 17% 16% 24% 10Ve 5,789 96.966
Gross Telecasting GGG A 12% 1% 1% 17% 9% 803 9,435
Metromed|a MET N 16% 17% 18% 22% 9% 5.733 103,882
Mooney o] 7 TVe 7% 8% 4% 250 1.813
Pacific & Southern (o] 15 14Y% 13% 23 V2 1.636 22,086
Rahall Communications (o] 16 12% 12% 16%2 6 1.040 13.260
Reeves Telecom RBT A 4 4% 4% 15% 2 2,288 9,999
Scripps-Howard [o] 18% 18% 18% 24 152 2,589 48,544
Sonderling sSpB A 25 23% 24% 347% 10ve 991 24,032
Starr SBG M 9%s 9% 8% 18 7% 461 4,034
Taft TFB N 22 22 21%h 29% 13% 372 79.326

Tetal 70,108 1,699,672
Broadcasting with other major interests
Avco AV N 12va 12v2 14 25% 9 11.469 160,566
Bartell Media BMC A 6% 6% 7 14 ¥ 2,254 15,778
Boston Herald-Traveler o} 33 32%2 N 43 25 574 18.081
Chris-Craft CCN N % 8 % 11 4% 3,660 28.804
Combined Communications 0 9 8 7V 16¥2 [} 1,945 14.101
Cowles Communications CwWL N 4% 4% 4% 10% 3% 3,969 17.305
Fugua FQA N 13% 13% 14 31Y 7 6,180 86.660
Gannett GCI N 27% 26 26 29%2 18% 7417 185,042
General Tire GY N 19 18 17 20% 12% 18,434 313.378
Gray Communications o] 5Yz 5%z 5V 7% 4 475 2,612
Lamb Communications ] 3% 3 3 6 2 2,650 7,950
Lee Enterprises LNT A 17% 17% 16 20% 12 1.957 31,312
Liberty Corp. LC N 17V 18 18% 21% 13 6.744 123,887
LIN o] (3 6% T 11 3V 2,244 16.269
Meredith Corp. MODP N 27Ye 25 26% 44% 18 2,779 74,338
Outlet Co. oTU N 13% 13% 13% 17 10 1,342 17,782
Plough inc. PLO N T3% 72 69Va 85 55 6.883 478,369
Post Corp. [o] 10V 10%2 10 17 8 713 7.130
Ridder Publications o] 15% 15% i4Ye 22 9¥a 6,217 90,147
Rollins ROL N 23 22% 23% 40% 19% 8,044 185.977
Rust Craft RUS A 27% 26% 23% 32ve 18% 1,159 26,947
Storer SBK N 23 24 24 30% 14 4,223 101.352
Time Inc. TL N 34V, 32% 34V 43¥z 25% 7,257 250.367
Trans-National Comm. (¢} £ % Y 4% (] 1.000 750
Turner Communications 0 3 3 2% 8% 2% 1.328 3,652
Wometco WOM N 17% 18% 18Y 20% 13% 5.817 106,160

Total 116,444 2,364,716
CATV
Ameco ACO A 7% % % 16 4 1,200 8.832
American TV & Comm. (o] 16% 16% 16 22V 10%2 1,775 28,400
Burnup & Sims* (o] 23% 23 23 23% 14 873 20,079
Cablecom-General CCG A 13% 13% 13va2 23% % 1,605 21,654
Cable Information Systems (e} 4 4 3 13 ¥, 955 2,865
Citizens Finance Corp. CPN A 12% 12¥% 1% 17%2 ¥ 994 11.680
Columbia Cable (o] 10¥2 10 8v2 15%2 8% 800 7.650
Communications Properties (o] TVa ¥ 7% 10%2 6 644 4,907
Cox Cable Communications [¢] 16% 16% 16% 24 12 3,550 59.463
Cypress Communications e} 82 8% 8%z 17% ] 1.887 16,040
Entron ENT A 3% %2 32 8Ys 25 1.320 4,620
General Instrument Corp. GRAL N 17 18% 18% 30% 1% 6,250 117,188
Sterling Communications o} 4% 4 4% TV 3 1,100 5,225
Tele-Communications o] 11% 1% 11% 20% 9 2,704 30,420
Teleprompter TP A 75% 78 79% 133%2 46 3.100 246,047
Television Communications o} 8 ] 8% 18% 5% 2.816 23,936
Vikoa VIK A 10% 9% 10% 27Y2 1 2,316 23,739

Total 33,118 602,633

regular quarterly dividend of $0.03 per
share payable Dec. 28 to stockholders
of record Dec. 18,

" MCA Inc., Universal City, Calif.
parent firm of Universal Studios and
Decca Records, declared a regular divi-
dend of $0.15 per share, payable Oct.
28 to shareholders of record Oct. 13,

® RKO General Inc., New York, group
broadcaster and diversified subsidiary
of General Tire & Rubber Co., reported
net income of $5,434,000 on revenues
of $73,316,000 for the nine months

ended Aug. 31, versus revenues of $75,-
275,000 and net loss of $903,000 in the
same 1969 period. 1970 net income in-
cludes an extraordinary gain of $2,418.-
000 while 1969 resuits show the effect
of an operating loss at Frontier Air
Lines of $3,569,000 and a $4,140,000
write-down for discontinued Frontier
aircraft. RKO's share of Frontier’s op-
erating loss for the same 1970 period
is $1,553,000.

® Telcom Inc.,, McLean, Va., CATV
owner and communications technology

firm, reported a 46% increase in sales
and a 35% increase in profits for the
fiscal year ended June 30. Record highs
were reported with profits of $5,023,000
on net income of $148,737. Last year
Telcom had profits of $3,562,000 on net
income of $109,995.

8 Post Corp., Appleton, Wis., publisher
and group broadcaster, has acquired
Inreco Inc., Los Angeles property and
casualty insurance brokerage firm. Price
was not disclosed. Thomas Werger,
founder of Inreco in 1969, has been
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Approx, Total Market
Shares Capitali-
Stock Ex- Oct, 8 Closing Closing 1970 QOut zation
symboi change Ciosing Oct. 7 Sept. 24 High Low (000) (000)

Programing
Gpiumbia Pictures CPS N 12%a 13% 14Ve 312 8% 5,942 86,159
Disney DIS N 115% 117% 122% 158 89% 5,894 722,722
Filmways FwY A 9% 9 9% 18%2 5% 1.842 16,799
Four Star International [s] 2 2Ve 2 4 1% 666 1,332
Gulf & Western GW N 18 17%2 17% 20% 9% 15,362 266,838
Kinney National KNS N 28% 27% 28% 36 20% 10,402 297,705
MCA MCA N 23%a 23 23% 25% 11% 8,195 190,534
MGN_JI MGM N 17 17V 18 29% 12% 5,883 105,894
Music Makers Group o] 2% 2Va 2Va 9 2% 589 1,473
National General NGC N 16% 16% 17% 20% 9 4,910 84,698
Tele-Tape Productions 0 2% 2% k3 6% 2% 2,183 7.640
Transamerica TA N 14% 15% 18 26% 1% 63,630 1,018,080
20th Century-Fox TF N 10% 10% 10 20% 6 8.562 85,620
Walter Reade Organization 0 3y, 1% 3% 13% 2% 2,414 9,053
Wrather Corp. wco A av 6% 6% 6Vz 10% 221 14,637

Total 138,584 2,908,184
Service
John Blair BJ N 16% 15% 15% 232 10% 2.598 39,620
Comsat ca N 42 45% 44% 57¥% 25 10.000 448,700
Creative Management (o] 1 6 8% 14%2 4% 1,182 10,343
Doyle Dane Bernbach s} 2% 22Vs 21% 24V 14 1,924 41,366
Foote, Cone & Belding FCB N 8%, 8% 8% 12% 7Y 2,175 17,661
Grey Advertising (4] 9% 9Va 9 13% 6% 1,207 10,863
LaRoche, McCalfrey & McCall (o] 9 9 9 17 9 585 5.265
Movielab MOV A 3% 3% 2% V2 2 1,407 2,963
MPQ Videotronics MPO A 6% €% 7 9% 4% 558 3,906
Nialsen o] 38% 35% 33%. 42 26% 5,299 178,841
Ogilvy & Mather (o] 247 22 20 22% 15 1.096 21.920
PKL Co. PKL A 4% 4 3% 12%s 2% 743 2415
J. Walter Thompson JWT N 29% 27Va 26 36 21% 2,746 71.396
Waells, Rich, Greene WRG A 13% 1Yz 8% 9Va 5 1.581 13.834

Total 33,101 869,113
Manufacturing
Admiral ADL N 9% 9% 9% 14% 6% 5,158 47,041
Ampex APX N 19% 20% 19% 48Y2 12% 10.874 209.325
CCA Elactronics s} TK 2, 2% 5 1% 800 2.296
Collins Radio CRI N 16 18%: 16%2 v 9 2.968 48,972
Computer Equipmeant CEC A 5% 5% 4% 12% 3% 2,406 1,717
Conrac’ CAX N 18Y%s 16% 17 32% 1" 1,262 21,454
General Electric GE N 85% B4YY 82 86% 60% 90,884 7,452,488
Harris-Intertype HI N 52V 50 51 75 36% 6.357 324,207
Magnovox MAG N 33% 33 2% 38% 22% 16.429 538.050
3M MMM N 89% 87 90 114% 71 56,058 5,045,220
Motorola MOT N 45% 46 48 49% 31 13,334 €40.032
ACA RCA N 262 26 26Y 345 18% 66,926 1,756,808
Reaves Industries RSC A 3% 3% 4 5% 2% 3,458 13,740
Telemation 0 13% 12 a¥. 24 8% 1,080 9,450
Westinghouse WX N B4vy 647 63% 69¥% 53% 39,803 2,542,218
Zenith Radio ZE N 33% 32% 33 37V 22% 19,020 627,660

Total 338,818 19,290,618

Grand total 728,171 27,736,196

Standard & Poor Industrial Average 84.85 92.87 92.21

A-American Stock Exchange
M-Midwest Stock Exchange

N-New York Exchange
0-Over-the-counter {bid price shown)

Shares outstanding and capitalizetion as of Sept. 24.
Over-the-counter bid prices supplied by Merrill Lynch,
Pierce, Fenner & Smith Inc., Washington.

“New addition to Index.

named executive vice president by Post.

m RCA, New York, declared a quarterly
dividend of 25 cents per share, payable
Nov. 2 to stockholders of record Sept.
14, Dividends also were declared of
874 cents per share on $3.50 cumula-
tive first preferred stock and $1 per
share on $4 cumulative convertible
series first preferred stock, both for the
Oct. 1 to Dec. 31, 1970 period, payable
Jan. 2, 1971, to stockholders of record
Dec. 11, 1970.

Company reports:

Chuck Barris Productions, Hollywood,
producer-packager of television game
shows, reported increased income de-
spite reduced revenues for its fiscal year
ended May 31:

1970 1969
Earned per share 0. H 0.85
Revanues 4,920,911 5,235,364
Net income 518,555 419,785
Shares outstanding 635,187 617,000

Market Resources & Applications Inc.,
New York, media-buying service, re-

ported net sales more than quadrupled
and net income more than tripled dur-
ing the fiscal year that ended last
April 30.

MRA said the general economic
slowdown in the U.S. has not been an
impediment to its business because ad-
vertisers are offered cost efficiencies re-
sulting from MRA’s “negotiating skills,”

For the year ended April 30:

BROADCASTING, Oct. 12, 1970

1970 1969
Earned per share ] 057 $ 0.8
Net sales 3,151,028 692,068
Net income 222,215 56,055
47



FquipmentéEngineering

FCC asked to ease
modulation proposal

An FCC proposal aimed at preventing
radio transmitters with excessively pow-
erful modulators from producing inter-
ference received qualified support from
some broadcast organizations last week.

The rulemaking proposal issued by
the commission last May suggested that
positive modulation should be limited to
100% to reduce the potential for inter-
ference with other stations—particularly
co-channel and adjacent-channel opera-
tions (BroADCASTING, May 25). The
present rules limit negative modulation
to 100% but set no limit on positive
modulation.

RKO General agreed that positive
modulation peaks should be limited but
said the 100% limit is an “unduly harsh
remedy.” It suggested an upper limit of
130% to allow the broadcaster to exer-
cise his discretion and “sift all factors
affecting limiting and compression of
AM modulation.” Factors such as the
type of music, how it is recorded, the
type of audience sought and the prac-
tices of competitors must be considered
in addition to technical criteria in de-
veloping a high-quality signal, RKO
said. '

The Association for Broadcast Engi-
neering Standards Inc. told the commis-
sion that modulation of 115% on posi-
tive peaks would be a more practical
limit. This feeling was echoed by West-
inghouse Broadcasting, which noted that
signal deterioration is not excessive at
115%.

The Clear Channel Broadcasting Serv-
ice—which comprises 11 independently
owned class I-A stations in large mar-
kets—said it shared the commission’s
concern with “souped-up” modulation.
It supported the 100% level “since the

modulation levels of clear-channel sta-
tions cannot be arbitrarily increased
without increasing the distortion of their
signals, due to selective fading in sec-
ondary service areas.”

In their joint comments seven AM
outlets said the commission should with-
hold action on its proposal and “insti-
tute an inquiry into the advisability of
imposing restrictions to curb undesir-
able [broadcasting] practices. . . .” They
added that *available data” indicates
that limits of 100% to 115% may be
used.

The AM stations filing these com-
ments were wOoko Albany, N.Y,; kcoL
Fort Collins, and x1Lkx Denver, both
Colorado; wsLr Akron, Ohio; and KLNG
Omaha, wJAG Norfolk and kvsH Valen-
tine, all Nebraska.

Gates Radio Co. said the 100% level
would be ‘“detrimental to quality AM
broadcasting and would place a limiting
factor on improvements in the state-of-
the-art.” The commission’s present rule,
Gates said, provides sufficient control
for protection of co-channel and adja-
cent-channel interference.

Sony shows adaptor, camera
Two new products were introduced last

" week by Sony Corp. of America, Long

Island City, N.Y. One, a color film
chain adaptor, at a suggested manufac-
turer’s list price of $1,200, is for project-
ing motion-picture and slide images for
transfer to video-tape. The other is a
monchrome camera for use in video-
tape recording and closed-circuit TV,
at a suggested price of $450. Sony said
the adapter (VCR-1) has a motion pic-
ture and slide projector and can be
operated also with 35mm slide projec-
tors and 8mm and 18mm motion-picture
projectors.

a Division of Transamerica.
Sales Price: $950,000

Broker:

(212) 265-3430

NOTICE

Following FCC approval, the sale of WQAL-FM, Philadelphia, Pa. was
consummated on September 30, 1970.

Seller: George Voron Co. — Buyer: United Artists Broadcasting Inc.,

La Bur Media Brokers, Inr.
116 CENTRAL PARK SOUTH
NEW YORK, N.Y. 10019

New ABC system films,
tapes simultaneously

ABC-TV said last week that a new ex-
perimental filming system called “Syn-
chrovision” is being used in the produc-
tion of a two-part episode for its The
Silent Force series (Monday, 8:30-9
p.m.).

The new filming technique was allud-
ed to by James E. Duffy, president of
the ABC TV Network, in his address to
the Hollywood Radio and Television So-
ciety on Sept. 15 (BROADCASTING, Sept.
21).

Martin Starger, vice president in
charge of programing at ABC-TV, said
production was to begin with the new
system on Oct. 9. The system uses more
than one camera, the shooting is in
16 mm and is accompanied by simul-
taneous video taping to expedite editing.
ABC said the system is expected to cut
costs.

In his Hollywood speech, Mr. Duffy
suggested that program costs could be
kept down also by eliminating expensive
pilots except in special situations, by
placing greater reliance on TV-produced
movies that can serve both as original
shows and as series prototypes, and by
cutting back on the 35-mm, one-camera
process.

Hill Production Services Inc., Holly-
wood, provided the equipment and key
pzrsonnel for the experiment in coop-
eration with executive producer Aaron
Spelling, whose company produces the
series. Under Synchrovision, cameras
deliver multiple images to a console
where the director may select his shots
while shooting is in progress. The selec-
tions are coded on both film and sound
track for easier editing, according to
ABC-TV.

Preliminary experiments with Syn-
chrovision have been conducted in the
past, but the two Silent Force episodes
will be the first to be shot in their en-
tirety for use on the air.

CD plans 30-second
attack warning system

The National Office of Civil Defense is
planning a nationwide emergency-alert
system employing special receivers in
radio and television receivers that would
take just 30 seconds to warn 98.5% of
the population of a coming nuclear
attack.

Under the Decision Information Dis-
tribution System, a warning and sub-
sequent emergency instructions would
be broadcast over 10 low-frequency ra-
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dio stations following a signal emanat-
ing from the North American Air De-
fense Command.

A small, battery-powered receiver box
in home radio-TV sets would operate,
even if power were disrupted. Still un-
resolved is the best method of placing
the receivers in sets; one defense official
reportedly feels the best solution would
be to install them at the factory on alil
new sefts.

The present Emergency Broadcast
System—which was set up in 1962 fol-
lowing the phasing out of the old Conel-
rad system—functions only when home
receivers are turned on. However, the
FCC has entertained proposals for a
system of triggering receivers when they
are turned off. One, proposed by the
National Industry Advisory Committee,
involved a two-tone inaudible signal to
activate home receivers: its implementa-
tion entailed the installation of a gen-
erator at transmitting stations and a
radio receiver incorporating a speoial
reed sensor.

Two million dollars has been appro-
priated by Congress for construction of
the first system transmitter at Edgewood
Arsenal in Maryland.

TV stations to use
RCA weather radar

TV stations are bringing down to earth
RCA weather radar system used in jet
aircraft, RCA has announced. Several
TV stations around the country have
installed the AVQ-10 radar to improve
their weather reporting capabilities.

“The AVQ-10, built by RCA’s avia-
tion equipment department, Los Angeles,
is well suited for TV stations because of
its 360-degree scan capability, C-band
operating frequency, and reasonable
cost,” said Joseph R. Shirley, division
VP, RCA aviation equipment depart-
ment. The C-band frequency permits
the radar to penetrate severe storms and
allows for more accurate representation
of the storm’s size, shape and intensity
on the radar scope.

RCA wouldn’t give the cost of the
AVQ-10 weather radar.

Stations that have installed this radar
system include: wMmc-Tv  Memphis;
wLBW-Tv Miami; wsoc-Tv Charlotte,
N.C.; wpsp-tv Paducah, Ky.; xvi-Tv
Amarillo, Tex., and KFvs-Tv Cape
Girardeau, Mo.

Evans forms consulting firm

Ralph E. Evans, former vice president
of engineering with Bartell Broadcasters
Inc., licensee of woky(aM) Milwaukee,
KcB@(aM) San Diego and wapo(AM)
New York, has established a radio and
communications consulting firm, Ralph
E. Evans Associates. Offices: 3500
North Sherman Boulevard, Milwaukee.

System allows consumer
to record own TV tapes

Magnavox said last week that it plans
to market ‘“a highly versatile” video-
tape recording system in 1972 and will
adopt a proposal for an international
stand on color videotape cassettes as
announced by European and Japanese
companies.

Magnavox, in a “background” state-
ment released in New York, said the
company is now holding discussions
with the N. V. Philips Co. of Holland
and others it did not identify “to create
for the consumer a video recording sys-
tem using [Philips’s] new color video
magnetic-tape recorder and tape cas-
sette.” The Philips equipment would be
used along with a Magnavox “single
low-cost vidicon color camera.”

The system it envisions, Magnavox
said, will play back pre-recorded cas-
setts and will enable the user to record
in the home or elsewhere by using a
mobile camera and to record programs
as they are broadcast.

Technical topics:

Titling generator  Telemation Inc., Salt
Lake City, has designed and buiit an
electronic titling generator, model TCG-
225. Th= generator is the video source
and no television camera is required to

pick up the prepared information. Char-
acters may be mixed, supered, keyed or
wiped out for use in news flashes, cred-
its, titles and support information. Price
is $2,995. More information is available
from Telemation, 2275 South West
Temple, Salt Lake City 84115,

End of relationship ® CBS Laboratories,
division of CBS Inc., Friday (Oct. 9)
announced termination of a licensing
arrangement with Visual Electronics
Corp. to market a new generation TV
display system for commercial, educa-
tional, and CATV broadcasting, adver-
tising production and general use. No
reason was given for the termination,
but CBS Laboratories said it would pro-
duce and market this system here and
abroad.

Ampex sale 8 A special sale of six one-
hour reels of ¥2-inch wide helical scan
videotape is being conducted by Ampex
Corp. franchised tape distributors. In-
cluded with tape purchase is a tape stor-
age mailer and container. Total price is
$99, a saving of $141, according to the
Redwood City, Calif., broadcast-equip-
ment manufacturer. Promotion con-
tinues through January.

Big buy ® Wokr(TV) (ch. 13) Roch-
ester, N.Y., is acquiring approximately
$500,000 worth of RCA color-TV
equipment for its new studios, it was
announced by RCA last week. Purchase

NUMATH 70
brings something
new and exciting
to radio planning:

radio planning.

Till now, radie planning has really been little more than

radio buying.

NUMATH 70 changes all that.
This new computerized service provides detailed plan-

ning never before available.

For example, it develops alternate radio plans in terms
of market budget goals. It evaluates existing schedules. It estimates
reach and frequency for any combination of stations in any market.
For any demographic group. And for any part of the day.

What's more it can do it all in a matter of seconds.

For a demonstration call your Rodio Advertising Repre-

senfative.

And bring along a day’s work.
NUMATH 70 will do it for you. If you've got a minute

to Spcl e. rr
I}

WB2 Boston, WINS New Yark. KYW Philodelphlo. KDKA Pittsburgh, WIND Chicago,
WOWO Ft. Wayne, KFWB Los Angeles, KHOW Denver.
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includes two TR-70 “high band” TV
tape recorders, the advanced TS-51
video-switching systems for both studio
control and master control rooms, a
TSA-3 preset switcher, a BC-100 cus-
tom audio console, and studio lighting.

Two from Amperex ® The Electro-
Optical Devices division of Amperex
Electronic Corp., Slatersville, R.I., has
developed a new low-light-level TV
tube (type S50XQ), combining the
high-performance characteristics of a
siticon vidicon tube with the virtually
noiseless gain of a light image intensi-
fier tube. Amperex also has developed
a two-inch diameter Plumbicon tube
(type S40XQ) with a 40mm clear aper-
ture target area and a limiting resolution
capability exceeding 1400 lines. Ad-
dress: Province Pike, Slatersville, R.I
02876. Phone: (401) 762-3800.

Master ® Telex Communications Divi-
sion, Telex Corp., Minneapolis, has
added the new 235CM-1 cassette dupli-
cating master transport to its tape dupli-
cating line. The new model boasts IC
logic control providing end-of-tape sens-

ing for automatic shut-off on both play
and rewind and is available in both two-
and four-channel configurations with
individual equalization and level adjust-
ment for each channel, Unit is priced
from $495. Write Telex at 9600 Aldrich
Avenue South, Minneapolis 55420.
Phone: (612) 884-4051.

Swi‘ch for 24 ® A new switch enabling
CATV companies to offer subscribers
up to 24 channels is being offered by
Electronic Industrial Engineering Inc.,
North Hollywood, Calif. The instrument
uses a sliding switch with gold-plated
contacts instead of rotating connectors
and is said to offer a high level of iso-
lation in an A/B coaxial switch. Two
models are available, both with a fre-
quency range of 0-300 mhz. Model
ABS5-300 has a built-in transformer.
Both models, AB5-300 and ABS.75,
have RF connectors that mate with the
standard RG-59/U cable and attach to
a subscriber’s set with either adhesive
or screw mounting. For information
write: 7355 Fulton Avenue, North
Hollywood, Calif.

Courses augmented for
buyers of Ampex gear

An expansion of its customer-training
service to include all users of broadcast,
closed-circuit TV and cable-television

equipment has been announced by
Ampex Corp., broadcast equipment
manufacturer, Redwood City, Calif.

Customer training had previously been
directed at purchasers of new products.

The new program is designed to pro-
vide professional training for all mem-
bers of the industry with product or ap-
plication training needs, according to
the company, Classes in the areas of
broadcast video, closed-circuit tele-
vision, CATV and professional audio
are offered. They are available at Ampex
headquarters in Redwood City or,
through prior arrangement, may be con-
ducted on-site anywhere in the world.

Course charges are $30 per day per
student including manuals and other
written materials, for classes in Red-
wood City. Students must pay trans-
portation and living costs.

BroadeastAdvertising .

Oversee all drug
ads, NAB urged

Only ‘mood’ products
covered by guidelines,
manufacturer complains

Martin Himmel, president, Jeffrey Mar-
tin Inc., Union, N.J., pharmaceutical
manufacturer, through his attorney, has
lodged a complaint with the National
Association of Broadcasters claiming its
new guidelines for medical advertise-
ments are discriminatory.

In a letter dated Oct. 1 to Stockton
Helffrich, NAB’s code director, Mr.
Himmel said he had no quarrel with the
principles of the guidelines. But, he add-
ed, they did not go far enough.

Through his attorney, Andrew JI. Gra-
ham, of Graham, McGuire & Cam-
paign, New York, Mr. Himmel said:
“The code is an advertisement regula-
tion. Either it regulates everybody or
nobody.” In view of this, he has asked
NAB to broaden the scope of its policy
to include all drug products.

Mr. Helffrich said last week he had
received the letter and told Mr. Graham
it would be forwarded to members of
the subcommittee which created the
guidelines referred to in the letter.

He added that Mr. Himmel originally

had indicated his concern to the extent
the guidelines were directed to stimu-
lants, calmatives and sleeping aids when
NAB was formulating them with a sub-
committee.

“That position now has been reiter-
ated in a letter,” Mr. Helffrich said.
“The subcommittee had an awareness
of those attitudes at the point it was
drawing up the guidelines and now will
have the reiteration of Mr. Graham on
behalf of Martin Himmel.”

The code director said he could not
predict when the subcommittee would

Mr. Helffrich

meet. “If they feel it is necessary to have
one (meeting), I would imagine that
Robert Ferguson, who is chairman of
the Television Code Review Board and
the ex-officio member of the subcom-
mittee, would then indicate a calling to-
gether of the subcommittee.”

The full code board, which empow-
ered the subcommittee to proceed on
the guidelines, Mr. Helffrich said, meets
Dec. 9-10.

The guidelines, released by NAB
Sept. 10 and to go into effect Feb. 1,
1971, apply to over-the-counter prod-
ucts advertised as stimulants, calmatives
or sleeping aids.

Mr. Himmel pointed out the guide-
lines, as they now exist, do not cover
Bufferin, Anacin, aspirin and Excedrin,
among others.

But, he asserted, all advertising of
over-the-counter drugs at least implies
a promise of relief. “It is the adver-
tising of a product that creates the im-
pression. In a sense, it is mood-changing
advertising.”

If this type of advertising is causing
anyone to take drugs, he said, through
Mr. Graham, then the guidelines should
apply to all drug advertisements, includ-
ing remedics for aching corns.

Nobody has come up with a study
reporting advertising of medicines
causes children to use drugs, Mr. Him-
mel said. Therefore, he argues against
the validity of the premise that adver-
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How TV-network billings stand in BAR's ranking

Broadcast Advertisers Reports network-TV dollar revenue estimate—week ended Sept. 20, 1970

(net time and talent charges in thousands of dollars}

ABC CBS NBC Total Total
minutes doftars
Weak Cume Week Cume Week Cume waek waak 1970 1970
ended Jan, 1- ended Jan. 1- ended Jan., 1- ended andad total totat

Day parts Sept. 20 Sept. 20 Sept. 20 Sept. 20 Sept. 20 Sept. 20  Sept. 20  Sept. 20 minutas doliers
Monday-Friday

Sign-on-10 a.m. £ caooaa B ocaoacoo $ 993 § 39237 $ 3301 $ 11,8046 78 $ 4294 2,988 $ 15728.3
Monday-Friday

10 a.m.-6 p.m. 1.588.0 63.657.5 2,618.6 113,029.0 1,803.1 66,117.0 918 6,009.7 32,593 242,803.5
Saturday-Sunday

Sign-on-6 p.m. 1,388.7 32,862.9 1,964.7 44,557.5 1,710.9 28,241.5 346 5,084.3 10,304 105.661.9
Monday-Saturday

6 p.m.-7:30 p.m. 162.9 8,578.7 872.9 27,236.2 675.7 20,509.4 75 1,7111.5 2,950 56,324.3
Sunday

6 p.m.-7:30 p.m. 65.6 4,653.9 2103 9,094.6 3273 6,827.9 21 603.2 745 20,576.4
Monday-Sunday

7:30-1% p.m. 4,562.3  189,942.6 7,236.8 238,578.5 7,784.7  239.595.9 451 19,583.8 16,598 668,117.0
Monday-Sunda

1 p?m.—smnyoﬁ 185.2 10,844.2 281.0 13,834.6 632.9 26,385.2 121 1,099.1 4,333 51,064.0

Total $ 7,9527 $310,539.8 $13,303.8  $450,254.1 $13,264.7 $399,481.8 2,010 $34,521.0 70,511 $1,160,275.4

tisements of over-the-counter drugs is
an overwhelming contributing factor in
drug abuse.

But, he added, postulating this is so,
that commercials themselves bring about
drug abuse, then the guidelines are in-
adequate and should be extended.

The guidelines now cover about $13.7
million in TV billings for 17 products,
out of a $298-million advertising cate-
gory.

In Jeffrey Martin’s commercials of its
Compoz, a warning against the abuse of
any medicine is included, Mr. Himmel
said, adding he has been urging self-
reform within the proprietary drug in-
dustry for some time.

Competitive bids
by media buyers

That’s new technique
used by Manoff agency
to drive down costs

The relatively new business of outside
media-buying services atready is under-
going functional changes, with some
advertising agencies utilizing several of
these organizations jointly to negotiate
and, buy time in different markets as
part of over-all campaigns for their
clients.

This wrinkle in media buying was
revealed last week by Richard K. Man-
off Inc., New York, which considered it
a new approach. But several media serv-
ices said that in recent months they have
completed assignments or have been
asked to consider ones that involved
their joint services in a group of mar-
kets.

Jerry Firestone, media director of

Manoff, said that on behalf of a client
planning a broadcast campaign in 31
markets, the agency asked six media
service companies to submit estimates
and bids on the job. He reported that
the bids ranged from a high of $220,000
to a low of $185,000. But after the 31
markets' were divided up among three
services (10, 10 and 11), the total cost
dropped from $185,000 to $172,000.
Mr. Firestone stressed that the lowest
bidder would not necessarily get an as-
signment.

Officials of four media-service or-
ganizations were divided on the merits
of this approach. Two felt that the
method was sound inasmuch as media
companies would have the opportunity
to demonstrate their expertise and sub-
stantiate their professionalism. The
other two voiced the belief that the low-
est bidders were likely to draw assign-
ments and they might not be the most
competent organizations.

Mr. Firestone said he is awaiting the
post-buy analysis of the 31-market cam-
paign and will use these results to de-
termine Manoff's future policy on the
use of outside media services.

Hughes has sell-out

The Hughss Sports Network has sold
out sponsorship and signed approxi-
mately 20 stations for the finals of the
$75,000 Professional Bowlers Associa-
tion national championship, Saturday,
Oct. 24. The live telecast will originate
from the Garden City Bowl, Garden
City, N.Y., 5-6:30 p.m. NYT. Sponsor-
ship is to be split among Firestone Tire
& Rubbezr (through Eddie Elias Enter-
prises); Miller Brewing Co. (Mathisson
& Associates); R. J. Reynolds (William
Esty); and Fabrege (Nadler & Larri-
mer).

Conflict over coded
TV spots heats up

IDC concedes start-up
problems but asks FCC
to reject BAR complaint

The battle over whether the optical
coded TV commercials of International
Digisonics Corp. always comply with
the FCC's new technical rules allowing
automated commercial monitoring grew
more intense last week as Chicago-based
IDC hit back at a potential New York
competitor, Broadcast Advertisers Re-
ports, and filed its own letter with the
FCC asking the commission to disre-
gard a BAR complaint.

BAR, in its letter of protest, had re-
quested the commission to enforce its
rules on the encoding of commercials
and to order alleged “illegal commer-
cials” off the air (BROADCASTING, Oct.
5). IDC Thursday said the BAR com-
plaint “contained innuendo and distor-
tion,”

Glenn M. DeKaker, IDC executive
vice president, in a separate statement,
called for an impartial group from the
industry to study claims by BAR that it
also has an electronic monitoring sys-
tem as BAR represents that it has. In
defense of its own operating system,
now functioning in 27 markets, IDC
admitted there have been some start-up
problems.

Late last week BAR cited another
“apparent flagrant by-passing of the
rules in connection with the IDC sys-
tem. In a pleading filed with the com-
mission, BAR said “those responsible
for certain commercials being encoded
with IDC codes are neither advising
licensees carrying the commercials nor
seeking their permission to transmit the
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codes.

BAR’s pleading was a comment in a
pending rulemaking proceeding to per-
mit encoding in the aural transmissions
of radio and television stations for
monitoring purposes. BAR urged the
commission to adopt an “open skies”
policy in which a monitor would not be
permitted to use the airwaves “for the
transmission of secret codes which

would produce a beneficial result for

that monitor alone.” This was an appar-
ent reference to the IDC system.

. IDC executives meanwhile were meet-
ing in New York with CBS-TV repre-
sentatives looking toward resolving their
differences over proper handling of the
coded commercials. CBS-TV had indi-
cated it probably would formulate a new
policy concerning coded spots after these
meetings were concluded.

IDC is underwriting the transfer of
all its coded film spots to video tape, not
only for CBS, but for the other TV net-
works too. IDC sources indicated that
although only about 10 film spots had
been improperly coded by an optical
house now out of business, out of a total
of some 400 coded commercials now on
the air, the tape transfer was under-
taken to be absolutely sure all com-
mercials comply. Many of the spots
already were on tape originally.

Mr. DeKraker said he hoped the fil-
ing with the FCC would “set the record
straight once and for all.” He felt it now
is time to focus instead “on the estab-
lished needs of the industry and those
who are attempting to satisfy those
needs.”

For years, he pointed out, the indus-
try has been aware of the need for elec-
tronic monitoring to overcome the
paper-work problem. “The needs for
electronic monitoring are not related to

any disclosure of discrepancies,” he
claimed, “but to the formulation of a
computer data base that can be drawn
on by all segments of the industry, in-
cluding networks, station representatives,
advertisers, agencies, talent, etc.”

Industry needs in these areas have
been “established, hashed and rehashed,”
he continued, “and now the question is
who is doing anything about satisfying
those needs. It is time to get away from
sensationalism and do some accounting
of performance.”

Mr. DeKraker charged that “through
the filing of comments BAR has implied
to the FCC that they have an electronic
monitoring system. In a letter to broad-
casters, asking for permission to broad-
cast BAR encoded information, they
have implied to broadcasters that they
have an electronic monitoring system.”

The IDC official further charged,
“through verbal and written communi-
cations with the Joint Policy Committee
[advertisers, agencies and unions], BAR
has stated that they have an electronic
monitoring system.”

Accordingly, Mr. DeKraker called
for an industry group to ‘establish
credibility for those claiming to be in-
vesting in the future needs of the indus-
try via an electronic monitoring sys-
tem.”

Digisonics, he said; “openly welcomes
any competition in the area of computer
services based upon monitoring.” But,
he argued, “the motivations of those
who oppose electronic monitoring
should be clearly disclosed.”

IDC expects opposition from “those
whose business is being obsoleted by
technological advance,” Mr. DeKraker
said, just as buggy-whip manufacturers
tried to block the horseless carriage. As
with the advent of the auto, he noted,

Once over lightly
for stomach pain

Pepto-Bismol TV commercials through
the years generally have had a staidness
that implies there is nothing funny
about an upset stomach. Usually the
action of the message has been a seri-
ous-toned spokesman explaining with
diagrams how the product’s coating
action relieves upset stomachs.

But for this fall Benton & Bowles
has created a 10-second commercial
with Morey Amsterdam using his com-
edy talent to portray a “bug” that
invades a bigger-than-life stomach with
his bag of pain, nausea and queasiness.

The windup of the vignette comes
when two Pepto-Bismol ‘“stomach
painters” corner villain Amsterdam and
cover him with a coating of the pink
Pepto-Bismol.

s FRERITT R

The spot will premiere on CBS-TV's
Merv Griffin Show on Oct. 16 and will
later appear on the other networks.

A similar animated version of the
bug was created by the agency in 1968
for Norwich Pharmacal Co., Norwich,
N.Y., maker of Pepto-Bismol.

Joe Lapinski was copywriter for the
new ad; Paul Singer, art director; Har-
vey Greenberg, producer; and Jerry
Smith, account executive.

“there are start-up problems in any new
technological advance.”

Mr. DeKraker concluded with the
observation that responsible represen-
tatives in the industry, inciuding broad-
casters, “are contributing enlightened
criticism and suggestions for implement-
ing the many complex facets involved
with the development of a computer
data base for the industry.’

To imply there would not be start-up
difficulties, he agreed, “would be less
than naive.”

GE buys out ABC
on three Saturdays

General Electric Consumer Electronics
Division, Syracuse, N.Y., announced
last week the purchase of all network
commercial time on the four ABC
‘Radio networks for three pre-Christmas
Saturdays, Nov. 14 and 28, and Dec.
12. Estimated cost of the campaign was
not available.

The campaign, handled by Grey Ad-
vertising, New York, will include an
estimated 300 commercials running on
more than 1,500 stations affiliated with
ABC Radio. There will be 11 different
60-second commercials broadcast in the
campaign.

Norman R. Huey, advertising man-
ager for the GE division, said “every
commercial originating from the net-
work studios on the three Saturdays”
will sell radios, phonographs and tape
equipment, but there is “a considerable
amount of local commercial time avail-
able” for retailers to buy tie-in spots.

Probe Nixon rerun
sponsors, DNC asks

The Democratic National Committee
last week called on chairmen of four
congressional committees to investigate
the TV-time purchases of four corpora-
tions for their rebroadcast of an edited
version of President Nixon’s Kansas
State University address on campus un-
rest.

The letters went out from DNC Gen-
eral Counsel Joseph A. Califano Jr. to
committee Chairmen Wilbur Mills (D-
Ark.), House Ways and Means; Eman-
uel Celler (D-N.Y.), House Judiciary;
James O. Eastland (D-Miss.), Senate
Judiciary, and Russell B. Long (D-La.),
Senate Finance. The DNC contends that
the Nixon speech was political in nature
and that the purchase of the TV time by
PepsiCo. Inc.,, Warner-Lambert Phar-
maceuticals, Reader’s Digest and Haw-
thorne Books for the rebroadcast, con-
stituted a violation of the Federal Cor-
rupt Practices Act. The act, the DNC
states, forbids contributions by corpora-
tions or labor organizations toward the
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tions or labor organizations toward the
election of candidates for major federal
offices including President, Vice Presi-
dent, senator and representative.

“Campus unrest,” Mr. Califano wrote
the chairmen, “is one of the major po-
litical issues in virtually every Senate
and House campaign this fall.” He
pointed out that Republican figures, in-
cluding the President, Vice President
and national chairman, have stressed the
importance of campus unrest as a parti-
san political issue.

“In every market where this speech
was telecast there are House campaigns,
and in virtually every market there are
Senate campaigns, many of them in-
volving seats which the Republicans
have expressed particular interest in
taking from Democrats,” he said, add-
ing that “obvious and very serious ques-
tions of public policy” are presented if
officers of major corporations are al-
lowed to commit company funds, which
include the money of its stockholders,
to advance the officers’ “political views.”

The DNC earlier asked the Justice
Department to study the possible viola-
tion of the Corrupt Practices Act and
also requested that TV stations which
sold time for the Nixon rebroadcast pro-
vide free time to the Democrats for their
program (BROADCASTING, Oct. 5).

Mr. Califano wrote that newspaper
accounts indicated that the Justice De-
partment “saw no problem with these
activities by corporations, and therefore
assumes that no action will be taken.”

Consumer groups split
on Dennison FTC bid

The Consumer Federation of America
announced last week that it would not
oppose David S. Dennison Jr. for Fed-
eral Trade commissioner. But other
consumer groups continued to voice
their displeasure with the President’s
FTC choice, arguing that he lacks a
background in consumer protection.

The Senate Commerce Committee,
which will report Mr. Dennison’s nomi-
nation to the Senate floor either posi-
tively or negatively, has conducted two
confirmation hearings, but has withheld
its final decision pending completion of
its study of the consumer group charges.
That study, according to a Senate Com-
merce Committee aide, should be ready
for presentation to the full committee
early this week.

The Consumer Federation of Ameri-
ca had earlier submitted a list of eight
names to the President as possible nomi-
nees for the FTC spot and CFA presi-
dent Howard Frazier had worked
against Mr. Dennison’s nomination be-
fore # was announced by President
Nixon.

The announcement that CFA would

Remco allocates $5 million

Remco Industries Inc., New York,
through its house agency, Webb Asso-
ciates, New York, announced last week
that it has increased this year’s advertis-
ing budget to more than $5 million. The
heaviest increase will come during the
pre-Christmas toy-selling season. The
company spends practically all of its
money in spot-TV, ranking it as one of
the major spot advertisers in the toy
industry.

not fight Mr. Dennison’s nomination
was made by the group’s executive di-
rector, Erma Angevine, who said a poll
of CFA directors showed a majority
backed the decision.

Two Philadelphia-based consumer
groups have charged that a partner in
Mr. Dennison's law firm has engaged in
debt collection work for a finance com-
pany, a fact which Mr. Dennison dis-
closed in a letter to the committee. A
Commerce Committee aide reported that
Beneficial Finance Co. had been a small
client of the law firm, but that services
were limited to writing collection let-
ters and amounted to only several hun-
dred dollars a year in fees.

AAMCO agrees to sign
FTC consent order

AAMCO Automatic Transmissions Inc.
last week agreed to a Federal Trade
Commission consent order which bars
the company from using deceptive busi-
ness practices and making false adver-
tising claims as outlined in the FTC
complaint.

The complaint, issued June 18,
charged that AAMCO required its fran-
chisees to adhere to a fundamentally
deceptive “"AAMCO plan or method of
doing business,” and terminated the
franchise if they failed to do so.

The FTC complained that AAMCO
shops did not normally repair transmis-
sions with a simple $4.50 adjustment of

the bands, provide a “safeguard serv-
ice” for $13.75, or perform a removal
and inspection service for $23, as the
company claimed in its advertising. In
reality, the FTC said, these claims were
normally made only as a means to find
prospects who were then led to accept
more costly repairs. The commission
also charged that the $75 overhaul was
misleading because it included only the
replacement of gaskets and other “soft”
parts, not all worn parts.

The FTC also said the company of-
fered no credit or “easy terms.” Instead,
the complaint charged that AAMCO
referred its customers to finance com-
panies and refused to return the car
until he paid in full, and that what was
called a “lifetime” guarantee was actu-
ally subject to undisclosed conditions.

AAMCO denied the charges Aug. 4,
but last week’s announcement indicated
that the automatic transmission firm,
based in Bridgeport, Pa., had agreed to
sign the consent order anyhow. Under
the order, the company agrees to refrain
from the challenged tactics and abide
by the FTC guidelines—but the action
is not an admission of guilt.

Under FTC rules the commission pro-
visionally will accept the AAMCO order
subject to withdrawal of its acceptance
following receipt of public comments,
which may be filed through Nov. 3. At
that time, the commission will take final
action.

RKO/TV reps add outsiders

RKO Television Representatives Inc.,
New York, said last week it will no
longer represent RKO/TV properties
exclusively, and announced the addition
to its client roster of “outside” stations
rutv(Tv) Salt Lake City and XGMB-TV
Honolulu.

RKO/TV properties represented by
the firm are wor-Tv New York; wNAc-
Tv Boston; kHJ-Tv Los Angeles; wHBQ-
Tv Memphis and wHcT(TV) Hartford,
Conn. It also represents ckLw-Tv Wind-
sor, Ont.-Detroit, in those cities. RKO/
TV formerly owned cxLw-Tv.

LICENSED SECURITIES DEALERS
UNDERWRITING — FINANCING

R. C. CRISLER & CO., INC.

BUSINESS BROKERS FOR C.A.T.V. TY & RADIO PROPERTIES

We Are Pleased to Announce
the Appointment of
Mr. H. Lee Druckman
as Vice President
Specializing in CATV Systems
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What'’s ahead for
AAAA conference

Network ad scheduling,
full-service agencies
lead list of topics

The hottest advertising topics of the fall
season would appear to include, among
others, network commercial “schedul-
ing” and the current dialogue on the
role of the “full-service” advertising
agency, judging by the agenda of the
1970 eastern annual conference of the
American Association of Advertising
Agencies.

The conference will be at the Bilt-
more Hotel in New York on three days,
Oct. 20-22, and other than speeches by
AAAA President John H. Crichton on
Oct. 21 and by its chairman, Archibald
McG. Foster, who is president and
chief executive officer of Ted Bates &
Co., on Oct, 22, the program is heavily
loaded with panels.

The panel, “Does Network Commer-
cial Scheduling Destroy Impact and
Effectiveness?” is scheduled for Wednes-
day (Oct. 21) morning. Featured on
the panel are Edward H. Meyer, presi-
dent and chief executive officer, Grey

e -

If you need

GOOD NEWS

(and who doesn’t these days)

For Goodness Sake Inc.
has it for you!

Write for rates to:

Good News From Everywhere
P.O. Box 296

South Laguna,

Calitornia 92677

See front page
Wall Street Journal
of September 24th.

A

Mr. Fosier Mr. Confer
Advertising, who will serve as modera-
tor; William H. Tankersley, vice presi-
dent, program practices, CBS-TV; Peter
M. Bardach, vice president and director
of broadcast, Foote, Cone & Belding
advertising; Herbert D. Maneloveg,
president, SFM Media Service Corp.;
and Richard Confer, vice president,
Reynolds Metals Co. A panel that fol-
lows will discuss the question of whether
agencies should support “The Unending
Advertising Awards.” Moderator is
Victor G. Bloede, president and chief
executive officer of Benton & Bowles;
panelists are Shepard Kurnit, chairman
and chief executive officer, DKG Inc.;
Edward A. McCabe, vice president and
copy director, Scali, McCabe, Sloves;
John E, O'Toole, president of FC&B;
and Robert D. Miller, senior vice presi-
dent and creative director, Warwick &
Legler.

“Is the Full-Service Agency a Living
Fossil?” is the topic of the Thursday
(Oct. 22) morning panel, moderated by
Melvin Anshen, professor of business,
Columbia University. He will be joined
by Maxwell Dane, chairman of the
executive committee and secretary-
treasurer, Doyle Dane Bernbach; Jerry
Della Femina, president of Ketchum,
MacLeod & Grove.

Opening panels on Tuesday (Oct. 20)
will discuss the advertising trade press
and the question, “Is Today’s Youth
Disenchanted with the Agency Busi-
ness?’ The press panel, moderated by
Matthew (Joe) Culligan, vice president,
the Diebold group, includes David Mc-
Call, president of LaRoche, McCaffrey &
McCall; Jack O'Dwyer, New York ad-
vertising news correspondent for The
Chicago Tribune; James O’Gara, New

18

Mr. Meye; Mr. Tanke-rsley

York editor of Advertising Age and
Philip H. Dougherty, advertising colum-
nist of The New York Times.

The youth session will be moderated
by William A. Sharon, president of Wil-
liam A. Sharon Associates. Panelists are
M. E. A. (Mike) Wilkinson, corporate
secretary, Friedlich, Fearon & Stroh-
meier; John Lane, student at the Uni-
versity of Chicago Graduate School of
Business; and Richard Grinberg, ac-
count executive of C. S. McKee & Co.

Topic of Mr. Foster’s address is “The
Right to Advertise” and he will be pre-
ceded by William J. Colihan Jr., AAAA
senior vice president, who will give “A
View of Washington From Washing-
ton.” Mr. Crichton will speak on “Ad-
vertising and the Public.”

4A’s hear of high cost
of smaller audiences

The increased fragmentation of the
audience in the 1970's will lead to
larger advertising costs to reach cus-
tomers, Richard E. Casey, senior vice
president of Benton & Bowles, New
York, asserted last week.

In TV, he said, viewer options will
expand as a result of the FCC prime-
time access rule reducing network
hours: the rapid growth of cable tele-
vision, and the advent of the home
entertainment (cassette) field. Mr.
Casey said options for customers are
expected to grow in the magazine field,
as general publications contract and
selective audience publications gain
wider acceptance.

Mr. Casey told the Western Region
Convention of the American Associa-
tion of Advertising Agencies in Colo-
rado Springs that the numerous changes
in the media during the decade ahead
are likely to place limitations on the
quality of media research to be pro-
duced.

Richard W. Tully, former board
chairman of Foote, Cone & Belding, was
in a highly critical mood, and chastised
clients, advertising agencies and the
commission system. He indicated that
a client is dictatorial and usually can
win an argument “by intimating it
might exercise its prerogative to change
agencies.”

He castigated agencies that spend
substantial sums of money on specula-
tive presentations to gain accounts and
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had harsh words for executives who
“prosper primarily because they are
well connected, good over cocktails or
at the country club.”

‘Nobody like you'
is Equitable theme

The Equitable Life Assurance Society
of the United States, New York, re-
turned to network TV this past week-
end, after an absence of nine years.
Occasion was marked with a new ad-
vertising campaign created by Foote,
Cone & Belding, New York.

Three one-minute commercials, which
premiered on NBC-TV’s World Series
telecasts last Saturday, Oct. 10, stress
individuality. A group of bowlers dis-
play their individual forms, softball
players show their own stances, and a
group of football fans react differently
to the same game. The theme of the
campaign, “there’s nobody else like
you,” emphasizes the sensitivity of the
insurance company to the individual
needs of its clients.

The schedule runs through Jan. 24,
1971, and includes sponsorship in the
Naticnal Football League games on all
three networks, the Super and Cotton
Bowls, playoff contests, and ABC-TV's
Wide World of Sports.

Chevron disputes
FTC, continues ads

When the Standard Qil Co. of Cali-
fornia was told by the Federal Trade
Commission that its advertisements for
Chevron gasolines containing F-310
additive were misleading, the company
said it would continue to market the
product as aggressively as before
(BROADCASTING, Oct. 5). Last week
double-truck ads appeared in 141 news-
papers, including the Wall Street Jour-
nal, Washington Post and New York
Times in addition to the company’s
regular list of West Coast papers. The
ads said: “If every motorist used Chev-
ron with F-310 for 2,000 miles (the
same mileage used in four tests con-
ducted by Standard), air pollution
would be reduced by thousands of tons
in a single day. The Federal Trade
Commission doesn’t think that’s signifi-
cant. We think it is.”

In half of the ad space, Standard
Oil describes the tests it conducted or
supervised. The other half challenges
the FTC charge that F-310 additive is
neither new nor different from other
detergents used by other refineries in
their gasolines. “Because the FTC's alle-
gations may tend to lessen confidence
in F-310,” Standard’s ads say, “we are
taking strong and immediate action
against those accusations. We will con-

tinue to advertise and market Chevron
with F-310.”

A spokesman at the cempany’s San
Francisco headquarters said the current
broadcast campaign featuring Scott Car-
penter would continue. Mr. Carpenter
would not be used, the spokesman felt,
as a voice to speak against the Federal
Trade Commission charges in any radio
or television commercials the company
might produce.

Also in advertising:

Minority media buying ® Communicon
Inc., new black-oriented media buying
service, has been formed in Chicago at
333 North Michigan by Bill Fonvielle,
president; Fred Grant, executive vice
president, and Larry Shaw, vice presi-
dent. Mr. Fonvielle formerly was with
Vince Cullers Advertising and J. Walter
Thompson Co. Messrs. Grant and Shaw
also had been at Cullers.

DAY campaign ® The Disabled Ameri-
can Veterans have produced a series of
radio and television spots in a campaign
to spur the public to demand an official
list of all American servicemen held
prisoner by the communists in Southeast
Asia. DAV National Commander Cecil
W. Stevenson said that some 6,000 sta-
tions will be involved. “There are over
1,550 servicemen listed as missing in
action,” Mr. Stevenson said, “and their
wives and families have not been offi-
cially told whether or not they are pris-
oners of war.” Twenty public service
announcements are available for dis-
tribution. Well-known personalities will
be featured in the spots, entitled, “Who
are the Prisoners”.

Business briefly:

Clark 0il Co., Milwaukee, introduces a
new 30-second commercial featuring
Alex Karras of the Detroit Lions on a
varied schedule TV campaign starting
Oct. 12 on 48 stations across the Middle
West and running through Dec. 7. The

spot was created by Fiore & Walsh,
New York, and the campaign was
placed by Time & Space Inc., Mil-
waukee.

R. T. French Co., Rochester, N.Y.,
through Rumrill-Hoyt Inc., New York,
is introducing Mighty Wipe synthetic
non-woven cloth into test markets. The
30-second commercials, featuring June
Lockhart, are on TV stations in Indiana,
Oregon, Ohio and Georgia, and are
backed by newspaper ads and consumer
sampling.

Rep appointments:

® Texas State Network, Fort Worth:
Walton Broadcasting Sales, Chicago.

® KRGN(FM) Las Vegas; KOBY(AM)
Reno; KSET-aM-FM El Paso; KDOT-AM-
FM Scottsdale, Ariz., and wMRC(AM)
Milford, Mass.: AAA Representatives,
New York.

® KBi1G(aAM) Los Angeles, ksL(aM) Salt
Lake City: Robert E. Eastman & Co.,
New York.

8 Wour(FM) Utica, N.Y., and wQNs-
{(FM) Natchez, Miss.: Young Radio
Sales, New York.

® WssB(aM) Durham, N.C.: Avery-
Knodel Inc., New York.

FTC on guarantees

The Federal Trade Commission has
ruled that oral guarantees made on TV
and radio must also be available to pur-
chasers or prospective purchasers in
written form that is consistent with the
broadcast offer,

The FTC added that such oral guar-
antees must also conform to the com-
mission’s guides against deceptive ad-
vertising of guarantees.

The action was prompted, the com- -
mission said, by complaints that some
broadcast guarantee representations
have been made without corresponding
written guarantees disclosing terms, con-
ditions or the guarantor’s identity.
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SpecialReport

Broadcast news: Bending to the times?

Editors in charge say they’re under new restraints
from government, management and an uneasy public

Executives in charge of broadcast news-
rooms all over the country are running
scared. Never have they been subjected
to so many pressures from so many
directions. Never has the threat of gov-
ernmental intrusion into editorial judg-
ments seemed more real.

“In my 20 years of journalism,” says
Carl Sisskind, news director of KoGo-
AM-FM-Tv San Diego, "l have never
felt as depressed.”

The onset of intimidation may be
dated from Nov. 13, 1969, when Vice
President Spiro T. Agnew, in that now-
famous speech to Republicans in Des
Moines, Iowa, impugned the objectivity
and fairness of network news. But Mr.
Agnew was only the prompter. Since
he gave the cue, broadcast journalists
everywhere have been fair game for

critics of every stripe and for politicians
of every station, from the Capitol of the
United States to the meanest county
courthouse. And, if not leading the
orchestration of abuse, the FCC has
done nothing to abate it with the fair-
ness rulings it has been issuing.

“We know there's someone watching
us out there, picking out every word,
every nuance.”

“We're more aware."”

“We take our burden of reporting
more seriously.”

Such were the comments of delegates
interviewed at the annual convention of
the Radio Television News Directors
Association in Denver. The consensus
was clear. The story that might have
been routinely handled a year ago is
now scrutinized for its possible reper-

cussions. If days used to pass between
look-ins on the news department by the
station manager, there is new frequency
of supervision and advice. It is the man-
ager's job to keep the station out of
trouble in Washington.

Keeping out of trouble in Washington
these days is a terror to some news di-
rectors and a puzzler to all. Fairness
rulings “are hard to define and are con-
fusing,” said Ed Kennedy, wwLp-Tv
Springfield, Mass. “Sometimes we con-
sider them threatening.”

“The FCC has gone far beyond the
original intent which was the allocation
of frequencies in radio, now channels
in television,” said Doug Hill, wwBT-
(Tv) Richmond, Va.

“The FCC is there to govern chan-
nels; it has overstepped its bounds,” add-

Mr. Salant

Tougher times
for network news

News chiefs at the radio-television net-
works are feeling the heat, but they
insist that they are sticking by their
journalistic standards.

“I am damned pessimistic about in-
creased covert and overt pressures of
all sorts from government,” says CBS
News President Richard S. Salant.

NBC News President Reuven Frank
says there is “more pressure than there
used to be.” Sophisticated politicians
realize, says Mr. Frank, that “pressure
on the media is now more acceptable.
They’re taking advantage of it.”

ABC News President Elmer Lower,

Mr. Frank

Myr. Lower

acknowledging the “criticism of broad-
cast news from some quarters,” takes
some comfort in the observation that
‘“we have not seen any attempt by the
FCC to censor our output, to restrain
us from dealing with controversial ma-
terial.”

All deny that they are ducking harder
subjects to avoid stirring up more
trouble. “This has become a myth,”
says Mr. Salant. “I don't know how to
deal with it. We look for gutty issues;
we're after them all the time.”

“It's becoming a very popular thing
to say that we’'ve been avoiding contro-
versy,” says Mr. Frank. In reality, he
says. NBC has been going into contro-
versial subjects “a little more than
usual.” He adds: “We get a lot of people

mad all the time.”

Mr. Lower points to ABC-TV’s Now
series as proof of his organization’s in-
terest in developing meaty subjects.

The spate of recent rtulings by the
FCC in fairness-doctrine cases worries
the network news presidents. “If we ex-
tend fairness enough,” says Mr. Frank,
“nobody will watch. TV will become
only a spigot.”

Both Mr. Salant and Mr. Frank see
some assurance in the FCC's denial
of a request by private-aircraft pilots
for time to answer a Huntley-Brinkley
report on air safety and airport con-
gestion (BROADCASTING, Sept. 28). Both
news executives hope that this may
indicate a freer atmosphere for news.
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ed a broadcaster from mid-America,
Dick Petrik, koEL{aM) Oelwein, lowa,
a newly elected RTNDA director.

To Glen Broman, weTv(Tv) Orlan-
do, Fla,, there’s no question that “there’s
a definite threat, a considerable danger
of government encroachment. It's going
to come through the FCC issuing guide-
lines or policies. It's a trend that has
been coming for years.”

Several directors share Mr. Broman’s
fears, considering such a “trend” poten-
tially fatal to the communications me-
dia. Don F. Stellges, kpTv(TV)} Port-
land, Ore., for instance, has no doubts
about ultimate governmental control.
“Everything is becoming more govern-
mentalized,” he observed. “It's bound
to happen: control through the execu-
tive branch indirectly through the
FCC.”

Henry A. Magnuson, WGAN-AM-FM-
1v Portland, Me,, referred to “this omi-
nous governmental blanket that is
smothering all radio and television.”
Bern Rotman, WBEN-AM-EM-TV Buffalo,
N.Y., concurred: “There’s already more
governmental control than there should
be. I fear it.”

“I think it's something we have to be
deeply concerned about,” said Lamont
McLoughlin, wroL-Tv Toledo, Ohio. "I
think it’s probably a very serious threat
and has been highlighted by the Vice
President. It’s good to shake the bushes,
as long as it doesn’t get to the point
where we're told what we can do. Once
that happens, the danger is: Who does
the telling? It would be untenable: we'd
no longer have freedom of the press.”

Al Morgan, WKNR-AM-FM Dearborn-
Detroit, who believes the governmental
pressures have made broadcast news-
men “more aggressive in seeking out
stories we haven’t done before,” finds
himself virtually alone on this island of
affirmative response. Most fcel Mr. Ag-
new and the government establishment
are inhibiting the gathering and dissemi-
nation of news. “Repressive,” is how
koGo's Sisskind described the climate.

As the FCC’s regulations have thick-
ened, said Mr. Sisskind, “people like me
have had to practice our trade with one
eye over the shoulder and the other on
the typewriter. It makes it difficult to
produce a valid newscast.” In the end,
it is the audience that is deprived.

Waean's Magnuson agreed emphati-
cally. “Before,” he recalled, “if you saw
a community problem in the day-to-day
news, you'd say, “‘We ought to do more
on this; the public needs more under-
standing on this.” Now you say, ‘Gee, if
we get into that, this nut group is going
to want equal time." And you worry
about it. And sometimes you decide
not to do anything on it because you’re
going to go through all that grief.

“The public,” added Mr. Magnuson,

WERV's Leonard

ABC’s McCulla

KOGO's Sisskind

wDIO-TV's Gottschald

wiZ's Schiffman
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“is being cheated with government get-
ting into this whole area.”

“If the FCC sticks to some broad
guidelines to help the broadcast indus-
try to do a fair job,” said Dave Part-
ridge, WFBC-AM-FM-TV Greenville, S.C.,
“that would be acceptable. But if it's
going to get into individual cases and
look at individual judgments of news-
men, it'll eventually make the job of the
newsman impossible.”

Jim Marshall, wBAY-AM-FM-Tv Green
Bay, Wis., doubts the sincerity of the
FCC.

“What the FCC is doing now,” he
said, “is government encroachment.
They say on one hand they’re not going
to quarrel with news judgments. Then
they turn around and start quarreling
with news judgments. You know that
any judgment you make is now subject
to government perusal, and it isn’t a
healthy news situation, We have to con-
sciously fight the tendency to hold back
now.”

In another way the news director’s
focus is being shifted from traditional
journalistic standards. At more and
more stations he is reminded by his
boss, the general manager, that in
choice and content, his news programs
can raise legal problems.

“You almost have to be part lawyer
to be a reporter,” said Richard Gott-
schald, wpio-Tv Duluth, Minn. “How
can a news director make a news judg-
ment that does not affect his license?
Right now the news director’s judgment
is so closely tied into renewal it ham-
pers the journalistic function.”

“When you hear what the FCC is
doing,” commented Thomas Murray,
wOWwW-AM-FM-Tv Omaha, *“you think
you're going to spend all your time
satisfying the FCC.”

At smaller stations another type of
FCC pressure is causing still other prob-
lems for the news directors. Mr. Petrik
of Oelwein, Iowa, explained that be-
cause of the Washington prodding “to
g0 into more community problems and
to write editorials, we have no time to
cover news.” Beyond that, said Mr.
Petrik, it is “almost a full-time job” to
keep the records that management now
feels must be retained against a possi-
bility of investigation.

The verbal exercises of some FCC
commissioners trouble Jim Moore, wGH-
AM-FM Newport News, Va. “Too many
loose comments are coming from the
FCC,” he said. “Too many commission-
ers speak carelessly. As a result, ene-
mies of the press pick up these com-
ments, and blow them up until we have
an issye of magnitude where there
wasn't an issue before. You can for-
ever be charged with something, right
or wrong. A lot of people are vindic-

A political truce was momentarily de-
clared last Wednesday (Oct. 7) as J.
Leonard Reinsch (r), president of Cox

Broadcasting Corp. and prominent
Democrat, greeted Vice President Spiro
T. Agnew at Cox's wiic-Tv Pittsburgh,
where the barnstorming Republican
taped a program. Mr. Reinsch has

played key roles in Democratic national
conventions since Harry Truman’s Presi-
dency. With the Vice President and Mr.
Reinsch are Tom Frawley (1), vice presi-
dent in charge of Cox's Washington
news bureau, and Leonard Swanson,
vice president and general manager,
WIIC-TV.

tive,” Mr. Moore added.

Among the news directors, Mr. Ag-
new is now conceded to have known
what he was doing when he picked Des
Moines as the site for delivery of his
indictment of television journalism. Al-
though his identified targets were the
networks and their Eastern command
posts, he shot from the heartland of
America. Main Streets everywhere have
been reverberating ever since.

Suddenly the nervous viewer who
cries for “good news” instead of bad,
the politician who cries for an outlet for
his oratory, the local official who wants
to keep the prying eye of television out
of his affairs—all are given voice and,
by association with Mr. Agnew, status,

“The Agnew syndrome is feeding on
the selective habits of our viewers,” said
wBAY's Marshall. “They hear and see
what they want to and remember what
they want to. Agnew is making it very
convenient for them to remember what
they regard as ‘bad things.' They feel
criticism is in vogue.

“A lot of people are disturbed at
what is going on in the world today and
are looking for a scapegoat. Agnew has
given them us on a silver platter.”

“The biggest danger from the Agnew
attack is not that he is not right in
certain instances,” commented WGH’s
Moore, “but that it affects other people
with whom we deal, from whom we get
news. Anybody who has got it in for
news people can jump on this Agnew
thing as a means of petty revengs.,” Mr.
Moore said a police official told him:
“We're going all-out for Agnew, we
agree with Agnew.” Said Mr. Moore:
“It's the idea that they're resentful of
news media, and now’s the time to get
back.”

Two competitors from Atlanta
agreed. David A. Riggs, wsB-Tv, said:
“Agnew has given them a very strong
crutch to swing as part of the argument
against broadcasters.” Added Bob W.
Neal, wQxi-AM-FM-Tv: “Agnew helped

to crystallize a growing distrust of the
news media.”

“People are saying, ‘I know that you
are wrong the way you did it, because
look what Agnew says about you; you're
all a bunch of malcontent liberals’,”
observed wplo’s Gottschald. “Every-
body is questioning the credibility of the
newsman. Before, no one actually ques-
tioned a newsman’s judgment.”

“He has polarized the dissidents,”
said Mr. Sisskind, of xoGo.

Jack Eddy, koMo-TVv Seattle, said Mr.
Agnew “turned us into the lightning
rod.”

“Mr. Agnew merely crystallized those
feelings and articulated them for people
who felt some of those things,” noted
wFBC's Partridge.

“Agnew didn't start it,” said Bob Ben-
son, KGO-AM-FM San Francisco. “He
just brought out everybody we thought
might be with us, and we finally realized
there wasn't anybody there to defend
us.”

Not surprisingly, there are political
figures who are trying to turn the new
mood to their own use.

“There is a growing sophistication
and awareness among politicians who
are attempting to use media to their
advantage,” said Mr. Eddy. “They con-
fuse fairness with equal opportunity.
This is the biggest hang-up we've got.
The game we play now is how to cover
the political scene fairly without being
used.”

That game, it is apparent, is being
played with varying degrees of enthusi-
asm by TV and radio stations across
the land. Most news directors indicate
they are doing what they always have
done—presenting the news objectively
and fairly—albeit with one key differ-
ence: One eye is trained on the FCC.

WGAN's Magnuson, amplifying his
conviction that government is inhibiting
news and public-affairs programing,
said: “You worry so much about equal
time that you're liable not to cover the
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story well for fear of leaving somebody
out and getting a citation from the
FCC.” Len Martin, ksp(am) St. Louis,
takes extra precautions in this area.
“What we're trying to do now more
than ever,” he reported, “is to give both
sides of controversial issues in the same
broadcast.”

“I don’t believe in Section 315,”
declared Ed DeForest, KWKH-AM-FM
Shreveport, La. “I think it's unfair,
Fairness is unfair. It has the potential
to inhibit some things you would like
to do. It tends to restrict freedom of
expression, and that’s not right.”

“Sometimes in its efforts to be fair the
FCC is actually creating more problems
for us,” said Rod G. Gelatt, KOMU-TV
(university-owned) Columbia, Mo. “For
example, the directives now about the
fairness doctrine, We would just much
rather that broadcasters with responsi-
bility and integrity should be relied
upon to do a fair job.”

An increased tendency for local gov-
ernmental bodies to call executive and
closed-door sessions is traced by many
news directors to ths atmosphere cre-
ated by criticism of the news media,

Charles Leonard, wrrv-Tv Green
Bay, Wis.,, said: “When Mr. Agnew
makes his comments, he indirectly af-
fects the local governmental agencies in-
to maybe putting a little pressure on us.
They become a little suspicious where
they had not bzen. Where we once had
a close working relationship, they start
looking at us with a jaundiced eye.”

The threat to broadcasters is coming,
“not so much from Agnew and govern-
ment.” according to wow's Murray,
but “from all the other myriad of poli-
ticians—mainly on the local level—who
half hear and half understand.” As for
the viewers. Mr. Murray is convinced
their “questioning was more intelligent
before Agnew. They had their own
thoughts: now they’re parroting Agnew.”

The spotlight thrown on the broad-
cast news profession also has had its
impact on the personal lives of some
news directors.

By Williams, wiic-Tv Pittsburgh, for
one, related how he has lost friends,
“especially people who consider them-
selves a little bit sharpar in the news
critique than the newsroom.” Why?
Agnew. he declared. “They rallied be-
hind him and he gives them constant
encouragement.”

“I've found that there arc a lot of in-
stant news directors and editors nowa-
days.” said Jim McCulla. ABC News,
Los Angeles. new president of RTNDA.
He recalled how he told a surgeon
friend he would fill in for him at the
hospital while the surgeon was on vaca-
tion: and later “he could come down
and run my newsroom.”

Commented Jeffrey Schiffman, waz-

Tv Boston: “I often wondered what
would happen if I walked up to an
architect and criticized the home he just
built as freely as some people feel they
can make judgments about what we're
doing and why.”

“I don’t think you lose friends over
this sort of thing,” continued Mr. Mc-
Culla. “But you take a hard look at
people and suddenly you realize they
aren’t the sort of people you thought
they were.”

“l get into a lot more arguments
now, especially with people who call
the station, offended that they think
we’d sell out or cop out to the Eastern
establishment,” said Charles White-
hurst, weMy-Tv Greensboro, N.C. An-
other Southern RTNDA member, Mrs.
Eleanor B. Whitelaw, WRBL-AM-FM-TV
Columbus, Ga., said: “I've gained more
friends. They think maybe T know more
than they do and they want to learn.”

For Pat Polillo, the sudden interest
in his profession has affected him closer
to home. When he became news direc-
tor of xGo-Tv San Francisco several
months ago, his mother pleaded:
“Please make the news better: try not
to make the news bad.”

Perhaps the key effect of all the
name-calling and rhetoric of the past
year is one that could have the most
lasting, positive impact on the broadcast
news fraternity: “unity,” with the news-
men recommited to integrity and pro-
fessionalism.

“Agnew solidified news people in this
country more than newsmen couid ever
hope to do themselves,” observed Al
Crouch, wrrz-Tv Baton Rouge, La.

Some news directors, however, la-
ment the lateness of this development.

“I'm tremendously distressed that our
industry has not come to our own de-
fense any more than it has,” said
wrMmy's Whitehurst. He and others,
however, did recall and praise RTNDA’s
enterprise in meeting with FCC com-
missioners several months ago to dis-
cuss mutual problems (BROADCASTING,
June 29).

But there has not been enough such
effort, the directors agreed. “One mis-
take we have made,” said RTNDA
President McCulla, who is generally pes-
simistic about the situation, “is that any
time a threat is made by a government
official or anybody, it has to be an-
swered immediately. We can’t let the
thing dangle. It's like the big-lie tech-
nique.” And, he conceded, “I don’t
think we answered Agnew with any
great degree of unanimity.”

That they now have their work cut
out for them is recognized by all.

Even Donald Loose, WTMJ-AM-TV
Milwaukee, a self-styled “optimist,” is
wary and urges vigilance. The danger
of government interference, he said, is

great “if organizations like RTNDA and
the National Association of Broadcast-
ers aren't watchdogs.” Added WwGH's
Moore: “We have to continue to fight,
continue to make our views known to
the FCC and politicians.”

While recognizing what must be done,
Mr. McCulla struck a disquieting note.

“The problems are going to be con-
tinuing from government,” he forecast.
“Nobody’s ever going to convince me
Vice President Agnew is speaking for
himself. 1 think he’s spzaking for every-
body in the administration. I'm afraid.
I'm very concerned about the whole
thing—about our rights under the First
Amendment.”

WwaT's Hill looks ahead philosophi-
cally. “It’s the very nature of anybody
who has power to ssek more power,”
he observed.

Don Webb, wkrc-aM-FM Cincinnati,
expressed more confidence. “I don't
think we have to stand in fear of the
government on license renewal, If
you're doing your job in broadcasting,
holding up your share of the bar-
gain..."”

What, then, is the answer?

Koco's Sisskind called for a “certain
amount of reasonableness” from the
FCC. “Times have changed,” he said,
“but people haven't; they have the same
desire to learn, to know what's going
on. To repress the electronic media is
wrong. Instead of keeping pace with
the times, we're walking backwards.”

Chet Casselman, kKSFo(aM) San Fran-
cisco, vice president of RTNDA and on
the escalator to be president next year,
expressed a more pragmatic outlook.

“Agnew made me even more con-
scionable, more aware of my responsi-
bilities.” he said, “He and we serve the
same function: we're a public service.
Our license is up for renewal every
three years; his is up every four.

“I'll stand on our record: T hops he
can stand on his.”

(The foregoing special report was re-
searched and written by Norm Oshrin,
associate editor, Washington, on assign-
ment in Denver for the RTNDA con-
vention.)

Policeman’s guide to media

To insure complete access by the media
to information from police sources, a
booklet containing criteria for police-
media relations has been issued by the
Detroit Police Department. Main pur-
pose of the material, prepared follow-
ing a series of conferences among the
police, radio, TV and newspaper repre-
sentatives, is “to add a further dimen-
sion to police professionalism by show-
ing the individual officer how police and
newsmen can cooperate to make each
other’s jobs easier . . .”
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Promotion

BOAC brings Britain
to U.S. airwaves

It is a British invasion, but not one de-
signed to get the American revolution-
ary forces up in arms.

Wvox-aM-FM New Rochelle, N.Y.,
was taken over from sign-on to sign-off
Oct. 6 by an all-English cast broadcast-
ing an all-British program.

Sponsored by British Overseas Air-
ways Corp., this was the fourth time
the airlines firm has moved in on a
radio station. The others were WKNE-
AM-FM Keene, N.H.; WBRK-AM-FM
Pittsfield, Mass., and weng(am) King-
ston, N.Y.

William O’Shaughnessy, president of
the suburban *=w York radio station,
termed the dsv a tremendous success,
adding that rev.:nues were in excess of
$2,300.

It costs BOAC about $2,000 per show
to tape interviews, bring personnel in,
and beam trans-Atlantic broadcasts.
Usually, an airlines spokesman said, the
radio station increases its advertising for
the day. The Kingston station marage-
ment said it nearly tripled its announce-
ments during this special programing,

Although BOAC is the main sponsor,
the program is an all-English endeavor
with the British Broadcasting Corp. sup-
plying local news either by satellite or
leased line, Big Ben tolling the hours,
and the British trade development orga-
nizations, through English distributors,
supplying shops with display materials.

A special feature on this particular
broadcast was a link-up between BBC
Radio Brighton and New Rochelle. It
included interviews with Brighton per-
sons living in the U.S.

T. Ivan (Tip) Pyle, public relations
manager, BOAC-US.A,, is the all-day
announcer for the all-British prograr.

Currently, the airlines firm is investi-
gating San Diego and Miami as possible
sites for future broadcasts.

Grey offers to fight
drugs around world

Grey Advertising Inc., New York, has
volunteered the services of its interna-
tional organization to help fight drug
abuse on a worldwide level.

Edward H. Meyer, president, speak-
ing at a special United Nations meeting
Sept. 21, said Grey's knowledge of the

problem was gained while working with
the U.S. government’s National Institute
of Mental Health on an anti-drug abuse
campaign. This information, he said,
now is available to other countries to
help combat this rising problem.

Grey and its international partners
also have hired Dr. Sidney Cohen,
former director of the narcotics addic-
tion and drug abuse division, National
Institute of Mental Health, as a con-
sultant. Dr. Cohen recently returned
from Europe with figures indicating
drug abuse has reached crisis propor-
tions in many countries, Mr, Meyer
said.

Population control drive set

Richard K. Manoff Inc., New York, has
been appointed by the Advertising
Council to create a national advertising
campaign on population control and
family planning. Manoff will work with
Planned Parenthood-World Population
which has been designated by the Ad-
vertising Council as campaign sponsor,
with Vincent Van Beuren, manager ad-
vertising and sales promotion, Xerox
Education Group, Xerox Corp., Stam-
ford, Conn., serving as coordinator.

fateskFortunes

Broadcast advertising

Marfin F. Connel-
ly, VP and director
of sales for Metro-
media-owned tele-
vision stations di-
vision, New York,
named VP, general
sales manager,
Metro TV Sales
there.

Mr. Connelly

Charles Allen, research director, Comp-
ton Advertising, New York; Bernard
Lipsky, director of information services,
and James W. Thomas, elected senior
VP’s of agency.

Philip Agisim, executive VP, Parkson
Advertising, New York, elected presi-
dent, succeeding Edward Kle!ter, who
becomes chairman of board.

Steven R. Orr, director of Eastern sales,
CBS Television Stations National Sales,
New York, named general sales man-
ager of wBBM-Tv Chicago, CBS station.
He succeeds James R. Stevenson, ap-

pointed general executive, CBS Televi-
sion Stations, New York.

Neil Rockoff, general sales manager,
WEEI-AM-FM Boston, Mass., CBS-owned
stations, appointed Eastern sales man-
ager, CBS FM Sales, New York. An-
thony C. Rufo, with Chicago office of
CBS Spot Sales, appointed Midwest
sales manager for CBS FM Sales.

Robert M. Collins, associate creative
director, Benton & Bowles, New York,
named VP.

Albert S. Kestnbaum, VP-marketing,
J. B. Williams Co., New York, named
senior VP-advertising. Williams manu-
factures Geritol, Aqua Velva and other
products.

Edward Bessey, director of product
management, Pfizer Pharmaceuticals,
New York, named VP-marketing.
Joseph Vevoda, director of manpower
training and development for Pfizer
Laboratories, named VP-sales. William
Steere, formerly director of product
management, Roerig division of Pfizer,
named VP-marketing.

Gene Jankowski, account executive,

CBS-TV Network Sales, appointed gen-
eral sales manager, wces-Tv New York.
William Culp T, director-marketing,
Campbell Soup Co., Camden, N.J., for
canned food products other than soup,
appointed director-marketing, frozen
foods.

Paul Whitman, with research manage-
ment staff, informations systems divi-
sion, General Electric, Phoenix, named
VP and research director, Grey Adver-
tising, Los Angeles.

Thomas F. Papanek, VP-associate crea-
tive director, Needham, Harper &
Steers, Chicago, named creative direc-
tor.

Thomas G. Yohe, senior VP and art and
TV group head, LaRoche, McCaffrey
and McCall, New York, appointed head
of agency’s art and TV production de-
partments.

John P. Hoag Jr., associate manager,
N. W. Ayer, Boston, appointed manager
of agency’s Boston operations. He suc-
ceeds Garrett J. Sheahan, who transfers
to N. W. Ayer, Philadelphia.

Allan J. Hughes, VP and director of
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advertising sales, Film-TV Daily, New
York, which recently suspended publi-
cation, joins ABC Radio Network, New
York, as merchandising manager.

Donaid A. Bandman. VP and account
director, Ted Bates & Co., New York,
joins Bozell & Jacobs, New York, in
same capacity.

Dorothy Shahinian, senior associate,
Vitt Media International, named VP.

Allen Franco, with wrtv(Tv) Indian-
apolis, joins Donegan, Willingham &
Bartlett, Indianapolis agency, as VP-
account executive,

Gary Marshall, with wLwi(Tv) Indian-
apolis, joins wrwc(Tv) Columbus,
Ohio, as sales manager.

Donald A. Getz, Western sales manager,
wGN(AM) Chicago, appointed general
sales manager. Donald E. DeCarlo,
senior account executive, appointed as-
sistant general sales manager of WGN.

Raymond Maselli, with wNBF-FM Bing-
hampton, N.Y., joins wHEN (AM) Syra-
cuse, N.Y., as general sales manager.
Ben Kordus, with Milwaukee Journal,
joins wTMJ-Tv Milwaukee as local sales
manager,

Jerry Colvin, formerly national sales
manager, KTBS-TV Shreveport, La., joins
wAPT(Tv) Jackson, Miss., as general
sales manager.

Rod Barker, sales manager, KHOW(AM)
Denver, joins KwBB(AM)-KQTY(FM)
Wichita, Kan., in same capacity.
Robert E. Reich, local sales manager,
KGFJ(AM) Los Angeles, appointed gen-
eral sales manager.

Robert E. Alden, with wor(AM) New
York, appointed to newly created posi-
tion of director of sales operations.

Media

Theodore W. O’Connell Jr., VP, general
manager, CBS Television Stations Na-
tional Sales, New York, named VP,
administration, CBS Television Stations
division, New York. He is succeeded by
Robert H. Perez, director of sales for
New York Office of CBS TV Stations
National Sales.

2, |
.
Mr. Perez

Marvin Astrin, VP-general sales man-

Mr. O'Connell

ager, 'WGN(aM) Chicago, appointed
general manager, effective Nov. 1, suc-
ceeding Charles E. Gates who retires.

Mr. Gates, 43-year veteran with WGN
and the Chicago Tribune, continues as
consultant,

William B. Arthur, editor, Look maga-
zine, and director, Cowles Communica-
tions, New York-based group owner,
elected VP of Cowles. Look magazine
is subsidiary of Cowles. John Haberlan,
general manager, WESH-TV Daytona
Beach-Orlando, Fla.,, Cowles station,
elected VP of Cowles, and William
Hippee, general manager, KRNT-AM-FM-
TV Des Moines, Iowa, also Cowles sta-
tions, elected VP of Cowles.

Arthur D. Glenn, local sales manager,
KTAR-TV Phoenix, appointed VP and
general manager.

K. James Yager, general manager, wis-
Tv Columbia, S.C., Cosmos Broadcast-
ing station, named senior VP of Cos-
mos, James V. Dunbar Jr., director of
administration for Cosmos, named VP,

Robert C. Wisnewski, general manager,
Cosmos Cablevision, Columbia, S.C.,
also appointed assistant to president,
Cosmos Broadcasting there.

Don Moore, station manager, KSEL-TV
Lubbock, Tex., named executive VP
and general manager, WAPT(TV) Jack-
son, Miss.

Herbert S. Omstein, controller, CBS
Television Services division, New York,
named VP, development and business
affairs, of communications division of
Viacom International, firm to which
CBS is spinning off domestic CATV
interests and TV program-syndication
operations. Colin A. Hanna, with CBS
Radio Spot Sales, New York, appointed
director, corporate relations, Viacom.

Charles A. Castille, with Southwestern
Louisiana Communications, licensee of
KLNI-Tv Lafayette, La., elected presi-
dent of Southwestern. T. Marshall
Weaver, executive VP and general
manager of KLNI-Tv, resigns. He will
remain with station in advisory capac-
ity until end of this year. His duties

Aaron 1. Fleischman, attorney with
CBS, New York, joins Television Com-
munications there as VP, general at-
torney.

James Robertson, coordinator of radio
and television for University Extension
and University of Wisconsin, Madison,
appointed direztor of National Educa-
tional Radio, division of National Asso-
ciation of Educational Broadcasters,
Washington.

Amos Eastridge, kMTV(Tv) Omaha,
elected president, Nebraska Broadcast-
ers Association, Roger Larson, KFOR-
(am) Lincoln, elected president-elect,
and Orv Koch, KFoR, elected treasurer.

Dr. Ron Hull, assistant manager-admin-
istration, Nebraska Educational Tele-
vision Network, Lincoln, appointed net-
work program manager for Nebraska
Educational Television Commission and
assistant general manager-programing
for University of Nebraska Television,
Lincoin. He succeeds Bill Oxley, who
resigned to join Public Broadcasting
Service, Washington. Dr. Hull is suc-
ceeded by Paul Few, operations coordi-
nator, Great Plains National Instruc-
tional Television Library, Lincoln.

Edward L. Heamm, VP, Radio Advertis-
ing Bureau, Detroit, joins KIXi-AM-FM
Seattle, as VP-general manager (“Closed
Circuit,” Oct. 5). He succeeds Wally
Nelskog, who resigns to devote time
to consulting activities to KFMX(FM)
San Diego, of which he is president.

L. Brent Hill, assistant general man-
ager and program director, wisS(AM}
Columbia, C.S., appointed general man-
ager. He succeeds Lamar Clifton, who
resigned to join U.S. Chamber of Com-
merce.

Duane Christ, formerly with Kaiser
CATV, Phoenix, rejoins firm as man-
ager of special projects.

Bob Templeton, formerly with wMxkc-
(aM) Oshkosh, Wis., joins Kics-AM-FM
Hastings, Neb., as station manager.

are assumed by Mr. Castille. Deane Johnson, program director,
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KDWB(AM) Minneapolis-St. Paul, ap-
pointed general manager.

Al Kessler, national program director,
SJR Communications, Atlanta-based
group owner, appointed station manager
of SIR's woMp(Fm) Bethesda, Md.

John T. Caldwell Jr., manager of opera-
tions, noncommercial wGBH-Tv Boston,
named general manager, noncommer-
cial wGBY-Tv Springfield, Mass. He is
succeeded at wGBH-TV by Peter Downey,
production manager.

Gordon H. Tuell, formerly production
manager, noncommercial KCTs-Tv Se-
attle, joins noncommercial KWSU-AM-Tv
Pullman, Wash., as manager.

Wayne Seal, news secretary to South
Carolina Governor Robert E. McNair,
appointed director of Southern Educa-
tional Communications Association,
Columbia, S.C.

Programing

Frank J. Kiernan, formerly with The
Singer Co., New York, joins CBS Elec-
tronic Video Recording Division, New
York, as VP, EVR processing sales.

Brad Stewart, sales manager and direc-
tor of CATV services, Reeves Produc-
tion Services, New York, appointed
general manager, Reeves/Actron, post-
production subsidiary of Reeves Pro-
duction.

Mort Zimmerman, director of sales de-
velopment, National General TV Pro-
ductions, New York, joins Western
Video Industries, Hollywood, as Eastern
sales manager. He will have headquar-
ters in WVI's New York offices.

Reg Dunlap, sales and operation man-
ager, Jefferson Productions, Charlotte,
N.C., joins Show Biz, Nashville TV pro-
duction firm, as VP for sales and mar-
keting.

Martin J. Clancy, executive producer of
news, WTopP-TV Washington, joins Na-
tional Educational Television there as
producer of special events for Washing-
ton bureau.

Albert G, Hartigan, general program
executive, Telcom Associates, New
York, appointed national sales manager.

Frank D’Ascenzo and Newland F,
Smith, formerly with Visual Electronics,
New York, join newly formed Chiron
Telesystems division of Systems Re-
sources, Plainview, New York, as mar-
keting manager and director of plan-
ning, respectively. Chiron is post-pro-
duction service firm.

John P. Kloberg Jr., manager, Ameri-
can Society of Composers, Authors and
Publishers district office, Syracuse, N.Y.,
appointed New England district man-
ager with headquarters in Boston.

George Andrus, with KFMB-Tv San

Diego, appointed producer-director.

Jim Feller, assistant director of world-
wide television operations, Warner
Bros., New York, will leave company
at end of this month. His future plans
have not been announced.

Robert L. Taylor, music director, WvNJ-
AM-FM Newark, N.J,, appointed pro-
gram director succeeding late Steven
Van Gluck.

Mike Engel, formerly with ABC-TV
station clearance, New York, joins
wLTv(Tv) Bowling Green, Ky., as pro-
gram director.

Mel Shaveson, president, Writers Guild
of America West, joins Warner Bros.
Television, Beverly Hills, Calif., to work
in television development and motion
pictures.

John Roina, with staff of xsro(am)
San Francisco, named production co-
ordinator.

Michael Butler, freelance film maker,
joins Haboush Co., Los Angeles com-
mercial producers, as director-cinema-
tographer.

News

Roy L. Karon, news producer, KMOX-
Tv St. Louis, appointed news director
of xpaL-AM-Tv Duluth, Minn. He suc-
ceeds Bill Krueger, appointed editorial
director.

John Sharp, reporter and anchorman,
wLKY-TV Louisville, Ky., appointed
news director.

Pat Gaughan, weather director and

NAB engineering committee

Charles Abel, manager of engineering
for xkFMB-Tv San Diego, was named
chairman of next spring’s engineering
conference committee of the National
Association of Broadcasters.

The 10-man committee, named by
NAB President Vincent T. Wasilewski
last week, is responsible for planning
the annual Broadcast Engineering Con-
ferenze held in conjunction with the
NAB convention in Chicago March 28-
31, 1971.

Other members: Ralph F. Batt, WGN
Continental Broadcasting Co., Chicago;
William J. Clark, RKO General Inc.,
New York; James H. Hoke, Southern
Broadcasting Co., Winston-Salem, N.C.;
Leslie S, Learned, MBS, New York,
James D. Parker, CBS Television, New
York; Royce LaVerne Pointer, ABC,
New York; Lindsey G. Riddle, wpsu-
Tv New Orleans; Leonard A. Spragg,
Storer Broadcasting Co., Miami Beach,
and William H. Travarthen, NBC, New
York.

newscaster, wTRF-Tv Wheeling, W. Va,,
appointed night news editor.

Burl Osborne, Denver news editor, AP,
appointed chief of AP bureau a* Louis-
ville, Ky., succeeding Dorman E. Cor-
dell, who becomes chief of AP’s Denver
bureau, Mr, Cordell succeeds Noland
Norgaard, who retires.

Irwin Safchik, formerly European field
producer, Huntley-Brinkley Report,
NBC-TV, appointed news manager,
West Coast, NBC-TV.

Melvin A. Berman, with WINQ(AM)
Tampa, Fla., appointed news director.

William H. Hamilton, with Independent
Research Associates, Washington public-
opinion and marketing-research firm,
joins WTOP-AM-FM-Tv Washington to
assist in interpreting 1970 political cam-
paigns.

Rudolph W, Brewingfon, newsman,
wusT(AM) Washington, joins woOK-
(aMm) there in same capacity.

Connie Lawn, with wFAN-Tv Washing-
ton, joins wTev(Tv) Providence, R.L,
on news staff.

Equipment & engineering

Carlos E. Burnett, with RCA, Harrison,
N.J., named division VP and general
manager, indus:rial tube division. Clif-
ford H. Lane, with RCA, named to
newly created position of division VP,
technical planning, RCA Electronic
Components, Harrison.

Edward J. Phillippe, partner, Arthur
Andersen and Co., accounting firm,
joins Memorex Corp., Santa Clara,
Calif., in new position of VP and con-
troller.

R. Joseph Dorcy, senior sales engineer,
Sylvania Electric Products, Melrose
Park, Ill., appointed product sales man-
ager, Sylvania television picture tubes,
Seneca Falls, N.Y.

Raymond E. Johnson, Washington coun-
sel and director of government relations
for McKee-Berger-Mansuteto Inc., New
York-based management consulting
firm, joins Electronics Industries Asso-
ciation, Washington, as general counsel.

John W. Kean, chief engineer, Con-
necticut Educational Television, Hart-
ford, named VP-engineering.

W. I. McCord, with Ohio Educational
Television Network, appointed director
of engineering.

Jerold Ireland, technical director, NBC-
TV Burbank, Calif., named supervisor,
field technical operations, West Coast.
He replaces Ralph Clements, who re-
tires.

Promotion

Christopher Cerf, formerly senior edi-
tor, Random House, New York pub-
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lisher, appointed editor in chief of
newly created nonbroadcast materials
division of Children’s Television Work-
shop, New York. New division will
produce materials to help reinforce
lessons from CTW TV series.

Carolyn James, public-affairs director,
KFI{AM) Los Angeles, named director
of advertising and public relations.
Diana Wyngarden, assistant, production
department, KF1, named public-service
director.

Anthony Alfieri, account executive,
Porterhouse and Associates, Los Ange-
les agency, joins KFi1(aM) there as
director of merchandising and sales
promotion.

Antoinette W. Roades, editorial assist-
ant, BROADCASTING magazine, Washing-

ton, joins WMAL-AM-FM Washington as
assistant promotion director.

Allied fields

Jerry Zarin, formerly marketing VP
and principal in Responsive Data Proc-
essing, Mt. Kisco, N.Y., joins Rubin
Kleidman Research, New York, firm
involved in new-product market testing
and consumer research, as executive
VP.

Harry J. Bolger, with A. C. Nielsen
Co., New York, appointed client-serv-
ice executive, media-research division
local services.

Deaths

Frank G. Macomber IV, 37, president
and owner, KSEE{AM) Santa Maria,

Calif., died Sept. 16 of pneumonia. He
acquired station in 1966. His mother
survives.

Robert G. Boardway, 45, executive
producer-director, KTNT-Tv Tacoma-
Seattle, died Sept. 24 in Tacoma. Prior
to joining KTNT in 1947, he was on
staff of kMo(AM) Tacoma.

Paul D. DeTuccio, 47, director, WJAR-
Tv Providence, R.I., d'ed Sept. 14 at
Rhode Island hospital of heart attack.
Survivors include his wife, Kathi, two
daughters and five sons.

Tom Hanlon, 63, retired sportscaster
for CBS Radio, Hollywood, died Sept.
29 in Northridge, Calif. He had been
KNX(aM) Los Angeles night manager
and sports announcer for 30 years. His
wife, two sons and daughter survive.

forTheRecord -

As compiled by BROADCASTING, Sept. 29
through Oct. 6 and based on filings,
authorizations and other FCC actions,

Abbreviations: Alt.—alternate. ann.—announced.
ant.—antenna. aur.—avral. aux.—auxillary. CATV
—community antenna television. CH-—critical
hours. CP—construction permit. D—day. DA—di-
rectional antenna, ERP—<flective radiated power.
khz—Xkilohertz. kw—kilowatts. LS—local sunset.
mhz—megahertz. mod.—modification. N—night.
PSA—presunrise service. authority. SCA-—subsidiary
communications authorization. SH-=specified hours,
SSA—special service authorization. STA--srecial
temporary authorization. trans.—transmitter, UHF
—ultra high frequency. U—unlimited hours. VHF
—very high frequency. vis.—visual. w—watts, *—
educaticnal.

New TV stations

Actions on motions

@ Office of Oninions and Review in Terre Haute,
Ind. (Terre Haute Broadcasting Corp., and Alpha
Broadcasting Corp.), TV proceeding, on request
by Terre Haute Broadcasting Corp., extended
through Oct. 7 time to respond to application for
review filed by Alpha Broadcasting Corp. (Docs.
18321-2). Action Sept. 28.

® Hearing Examiner Forest L. McClenning in
Jacksonville and Miami, both Florida, and Ashe-
ville, N.C. (Florida-Georgia Television Inc. et al.),
TV proceeding, granted petition by Wometco En-
terprises Inc. and Antwin Theatres Inc. to extend
time for filing rerly findings to Oct. 19 (Docs.
10834, 17582-4 and 18185-6). Action Sept. 28.

Other actions

® Review board in Homewood, Ala.,, TV proceed-
ing, denied petition to enlarge issues filed Aug. 11
by Birmingham Television Corp. (Docs. 15461,
16760-61 and 16758). Action Sept. 30.

W Review board in Jacksonville, Fla., TV proceed-
ing, granted motion for further extension of time
filed Sept. 23 by four Jacksonville applicants
{Docs. 10834, ¢t al.). Action Sept, 29,

® Review board in Orlando, Fla.,, TV proceeding,
granted motion for_extension of time. filed Sept.
29 by Mid-Florida Television Corp. (Docs. 11083,
et al.). Action Oct. 1.

Call letter action

m Northern Entertainment Inc.,

Traverse City,
Mich.—Granted WGTU(TV).

Existing TV stations

Final actions

m *WTCI(TV) Chattanooga—Broadcast Bureau
granted license covering new TV; specify studio
location: 4411 Amnicola Highway, Chattanocga.
Action Sept. 29.

8 WRIK-TV Ponce, Puerto Rico—Broadcast Bu-
reau granted CP 1o replace expired permit for aux.
ant. Action Sept. 28.

Action on motion

M Hearing Examiner Forest L. McClenning in Bos-
ton (RKO General Inc. [WNAC-TV], Community
Broadcasting of Boston Inc. and Dudley Station
Corp.), TV proceeding, denied motion by Com-
munity Broadcasting of Boston Inc. for further
order to compel answers; granted motion by Com-
munity Broadcasting of Boston Inc. to produce
specified documents at offices of Picrson, Ball &
Dowd, with insrection to be made in presence of
representative of RKO General Inc. and that time,
rlace and manner ordered may be modified by
mutual agreement of all participating parties with-
out further notice of hearing examiner, subject to
condition that delay in any scheduled procedural
date shall not occur from mod. (Docs. 18759-61).
Action Sept. 28,

Call Jetter actions

® *KEBS-TV, San Dicgo State College, San Diego
—Granted *KPBS-TV,

® *WNDT(TV), Educatinnal Broadcasting Corp.,
Newark, N.;.—Granted *WNET(TV).

Network affiliations
ABC

@ Formula: In arriving at clearance payments
ABC muitiplies network’s station rate by a
compensation percentage (which varies accord-
ing to time of day), then by the fraction of hour

substantially occupied by program for which
compensation_is_paid, then by fraction of aggre-
gate length of all commercial availabilities durin

program occupied by network commercials. AB

deducts 205% of station’s network rate weeklé to
cover cxpenses, including payments to ASCAP
and BMI and interconnection charges.

8 KINY-TV Juneau, Alaska (Midnight Sun
Broadcasters Inc.) Contract dated Aug. 31, 1970,
replaces one dated March 16, 1970; effective Oct.
1, 1970, to May 1, 1971. First call right. Network
rate, $75; compensation paid at 30% prime time.

m KBOI-TV Boise, Idaho (Boise Valley Broad-
casters Inc.) Contract dated Sept. 4, 1970, replaces
one dated April 27, 1970; effective Oct. 15, 1970, to
Oct. 15, 1972, First call right. Programs delivered
to Salt Lake City AT&T testboard. Network rate,
$400; $387 effective Jan. 1, 1971; compensation
raid at 30% prime time.

m WJZ-TV Baltimore (Westinghouse Broadcasting
Inc.) Amendment dated Aug. 7, 1970, reduces net-
work rate by 6% % effective Jan. 1, 1971,

® WTEV-TV New Bedford, Mass. {(WGAL Tele-
vision Inc.) Amendment dated Aug. 7, 1970, re-
duces network rate to $1,122 effective Jan. 1, 1971.
m KMSP-TV Minnearolis (United Television Inc.)
Amendment dated March 1, 1970, increases network
rate from $1,350 to $1,400 effective Sept. 1, 1970.

m WLOS-TV Asheville, N.C. (Wometco Skyway
Broadcasting Co.) Contract dated July 23, 1970,
replaces one dated March 6, 1968; effective Sept.
1, 1970, to Sept. 1, 1972, First call right. Programs
delivered to station. Network rate, $950; effective
Jan. 1, 1971, $888; compensation paid at 30%
prime time,

m WVEC-TV Norfolk, Va. (Peninsula Broadcast-

EDWIN TORNBERG

& COMPANY, IN

Negotiators For The Purchase And Sale Of
Radio And TV Stations * CATV
Appraisers ¢ Financial Advisors

New York—60 East 42nd St., New York, N.Y. 10017
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Summary of broadcasting
Compiled by FCC, Oct. 1, 1870

On air Total Oon’ir Totas
Licensed STA" CP's On Air CPs Authorized

Commercial AM 4,289 2 10 4.301 74 4,375
Commaercial FM 2,114 0 43 2,157 131 2,288
Commercial TV-VHF 496 2 14 512 t4 526
Commercial TV-UHF 149 0 33 182 1092 296
Total commercial TV 645 2 47 694 123 822
Educational FM 405 1] 22 427 44 471
Educational TY-VHF 76 o] 8 84 5 89
Educational TV-UHF 100 5] 1" m 12 123
Tola! educational TV 176 0 19 195 17 212

* Special Temporary Aulhorization.

1 Includes 25 educational AM's on nonreserved channels.
? Inciudes iwo licensed UHF's that are nol on the air.

ing Corp.) Amendment dated Auvg. 7, 1970. re-
duces network rate to $912 effective Jan. 1, 1971.

CBS

m Formula: Same as ABC.

® WRET-TV Charlotte, N.C, (Turner Broadcast-
ing of North Carolina lnc.) Contract dated Aug.
14, 1970; effective Sept. 1, 1970, to Aug. 31, 1971,
Programs delivered to statmn Network ralc. $50;
compensation paid at 30% prime time.

NBC
B Formula: NBC pays affiliates on the basis
of ‘equivalent hours.”” Each hour broadcast

during full rate perjod is equal to one equivalent
hour. The fraction of total time available for
network commercials that is filled with such an-
nouncements is applied against the equivalent
hour value of the program period. Then, after
payment on a ccrtam number of hours is waived,
the resulting §ure is multiplied by the network
station rate. NBC pays station a stated percentage
of that multi hcanon—mmus, usvally, 3.59% for
ASCAP and BM] payments.

® KFSA-TV Fort Smith, Ark. (American Tele-
vision In¢.) Amcndment dated Aug. 21, 1570, re-
duces network rate from $425 to $412 effective
Aug. 1, 1970

m WTOG(TV) Tampa-St. Petersburg, Fla. (Hub-
bard Broadcasting Inc.) Amendment dated Sert.
3, 1970, increases network rate from $150 to $225
effective March 1, 1970,

m KBOI-TV Boise, Idaho (Bois¢ Valley Broad-

casters Inc.) Amendment dated May 11, 1970. in-
creases network rate to $400 effective Oct. 4, 1970.

m KORK-TV Las Vegas (Western Commumcations

Inc.) Amendment dated Sept. 2, 1970, increases

rlactwgt;rlk rate from $328 to $353 effective March
0 1

New AM stations
Starts authorized

® WLVN Luverne, Ala.—Authorized program op-
cration on 1080 khz, 500 kw-D. Action Sept. 18.

B KFWJ] Lake Havasu City, Ariz.—Authorized
E:ograzrn operation on 980 khz, 500 w-D. Action
pt

m WAPR Avon Park, Fla.--Authorized pro, ram
operation on 1390 khz, 1 kw-D. Action Sept.

m WKEG Washington, Pa—Authorized program
ggerauon on 1110 khz, 1 kw-DA-D. Action Sept.

Final action

® Fergus Falls, Minn.—~FCC denied petition by
Harvest Radio Corp.. applicant for new AM at
Fergus Falls (Doc. 18852), for reconsideration of
commission’s memorandum opinion and order re-
leased May 11, designating application for hear-
ing. Action Sept. 30.

Call letter action

® Kershaw County Broadcasting Co., Camden,
S.C.—Granted WPUB.

Existing AM stations

Final actions

B KPAL Palm Springs, Calif.—FCC approved ap-
plication of KPAL Broadcasting Corp., joined in
by R. R. Moore Corp., the assignee, for reloca-
tion of KPAL trans. to point 4.8 miles southcast
of present site. Action Sept. 30.

# WAIT Chicago—FCC denied petition by WAIT
Radio, licensee, for reconsideration of commission

action denying WAIT's request for rule waivers
and returning as unacceptable application for full-
time operation. Action Sept. 30.

B WNDU South Bend. Ind.—FCC granted uppli-
cation by Michiana Telecasting Corp., licensee,
and request for waiver of yrmcmal city coverage
requirements. Action Sept.

m KVFD_Fort Dodge, Towa—Broadcast Bureau
granted CP to change ant.-trans. location to 0.5
miles south of US 169 and 20 m(crsccuon on 169,
Fort Dodge: conditions. Action Sept.

® WMOR  Morchead, Ky. —Bmadcast Bureau
grantcd license covering use of former main trans.
Of auxX. purposes only. Action Sept. 30.

® WGTL Kannapolis, N.C., and WAAK Dallas,
N.C—FCC dismissed appllcmons of Fred H
Whitley Inc., licensee, for renewal of licenses
terminated for failure to prosecute: terminated
stations' authorizations; and deleted call letters
effective Oct. 30. Action Sept. 30.

m WHBQ Memphis—Broadcast Burcau permitted
remote control. Actiont Sept. 28,

Action on motion

m Chief. Office of Opinions and Review in Media,
Pa. (Brandywine-Main Linc Radio Inc., re-
newal of licenses of WXUR-AM-FM, granted pe-
tition by applicant and extended through Oct. 19
time to renly to oppositions to WXUR's retition
for reconsideration (Doc. 17141). Action Sept. 29,

Call letter action

B WCVU, Rust Communications Group, Ports-
mouth, Va.—Granted WKLX.

New FM stations

Starts authorized

® KDEW-FM Dewitt, Ark.—Authorized program
operation on 96.7 mhz, ERP 3 kw-U. Ant. height
above average terrain 145 ft. Action Sept, 18,

u KFMV(FM) Magnolia, Ark. —Authorized pro-
gram operation on 107.9 mhz, ERP 53 kw-U. Ant,
height above average terrain 290 ft. Action Sept. 4.
m WCCE-FM Punta Gorda, Fla.—Authorized pro-
gram oreration on 92.7 mhz. P 3 kw-U. Ant.
height above average terrain 150 ﬂ Action Sept. 4.
® WITT(FM) Tuscola, Ill.—Authorized program
operation on 93.5 mhz, ERP 3 kw-U. Ant. height
115 ft. above average terrain. Action Sept. 22,

B WCMX(FM) Fort Wayne, Ind.—Authorized

program operation on 101.7 mhz, ERP 3 kw-U,
gm height above average terrain 300 fi. Action
ug. 19.

® WBTO-FM Linton, Ind.—Authorized program
operation on 93.5 mhz, ERP 3 kw-U. Ant. height
240 ft. above average terrain. Action Sept. 1]

m KGOU(FM) Norman, Okla.—Authorized pro-
gram operation on 106.3 mhz, ERP 3 kw. Ant.
height above average terrain 150 ft. Action Sept.
22,

u WIBW-FM Hampton, §$.C.—Authorized program
operation on 1031 mhz, ERP 3 kw. Ant. height
above average terrain 140 ft. Action Sept. 17.

® WATP-FM Marion, §.C.—Authorized program
operation on 94.3 khz, ERP 3 kw. Ant. height
above average terrain 19 ft. Action Sept., 18,

m WILE-FM Smithville, Tenn.~—Authorized pro-
gram oreration on 101.7 mhz, ERP 3 kw-U. Ant.
height above average terrain 195 ft. Action Sept. 3.
® KETX-FM Livingston, Tex.—Authorized pro-
gram operation on 92.1 mhz, ERP 3 kw-U. Ant.
hcnght 145 ft. above average terrain. Action Sept.
11.

Final action
u Perry, Iowa—Perry Broadcasting Co. Broadcast

Burcau granted 104,9 mhz, 3 kw. Ant. height above
average terrain 298 ft. P.O. address: Box 26, Perry

502240. Estimated construction cost none mdi-
cated; first-year operating cost $9,464; revenue
$10,400. Principals: Shirley Whu:head executrix
of G. E. Whitchcad (68%) and Thomas A. Quin-
lan, wreasurer (32%). Mrs, Whitchead owns print-
inB company. Mr. q uinlan is station manager of
Ll LS(BAM) Perry, licensed to principals. Action

pt. 28.

Actions on motions

® Chief Hearing Examiner Arthur A. Gladstone
in Satellite Beach and Melbourne, Fla. (William
H. Brown and Cape Canaveral Broadcasters Inc.),
FM proceeding, designated Hearing Examiner
Charles J, Frederick as presiding officer; sched-
uled prehearing conference for Nov. 10 and hear-
ing for Dec. 9 (Docs. 19013-4). Action Sept. 25.

m Chief Hearing Examiner Arthur A. Gladstone
in Anderson, Ind. (White River Radio Corp., East-
ern Broadcasung Corp. and Broadcasting Tnc. of
Anderson), FM proceeding, designated Hearing
Examiner Lenore G. Ehrig as presiding officer;
scheduled prehearing conference for Nov. and
g:aring for Jan. 4, 1971 (Docs. 19017-9). Action
pt. 25.

Other action

® Review board in Gahanna, Ohio, FM proceed-
ing. granted pctition to enlarge issues filed June 8
by Delaware-Gahanna FM Radio Broadcasting Sta-
tion Inc. and further petition to enlarge issues,
filed June 30 by Christian Voice of Central Ohio
(Docs. 18308 and 18793)., Action Oct, 5.

Rulemaking action

m Bay Shore, N.Y., FCC rescinded assignment of
lSTM chbz'fﬁA to Bay Shore effective Nov. 9. Action
ept. 30.

Call letter applications
B Big Basin Broadcasters Inc.,
Requests KRBB-FM.

m San Joaquin Delta College, Stockton, Calif,—
Requests *KSJC-FM.

m_Millikin_ University,
*WIMU(FM).

m 3-D Communications Corp., Marion, Ill.—Re-
quests WDDD(FM).

B Prajrie Communications Inc., Scobey, Mont.~
Requests KCGM (FM).

m Bellevue School District #405, Bellevue, Wash,
—Requests *KASB(FM).

m ASWC Radio Committee, Walla Walla, Wash.—
Requests *KWCW (FM).

Salllsaw, Calif,—

Decatur, Ill.—Requests

Call letter actions

® Metropolitan School
Granted *WEDM(FM).

m Riggs-Bussard Broadcasl!ng Co., Lima, Ohio—
Granted WLSR(FM).

® Rio Grande Family Radio,
Granted KVMV-FM.

District, Indianapolis—

McAllen, Tex.—

Designated for hearing

m Burney and Fail River Mills, both California—
FCC set for hearing mutually exclusive applica-
tions of Ulysses Sherman Bartmess. Burney, and
H. Hansen, Fall River Mills, for new FM
on’ 106.1 mhz, 100 kw, Action Sept. 30.
m Sun Prairie, Wis,—~FCC set for hearing mu-
tually exclusive apolications of Sun Broadcasting
Inc. and Jerry J, Collins for CP’s for new FM in
Sun Prairie on 92.1 mhz in consolidated proceed-
ing. Action Sept. 30.

Existing FM stations

Final actions

8 WGNE-FM Panama. Fla.—Broadcast Bureau
permitted remote control. Action Sept. 29,

m WSIP-FM Paintsville, Ky-—Broadcast Bureau
extended time for data filed in accordance with
commission first renort and order released Nov.
21, 1969, in Doc, 18574 to Dec. 29 (Doc. 18574).
Action Sept. 30

m WIJIB(FM) Boston—Broadcast Bureau granted
license covering new aux. trans. Action Sept. 30.
u WMMR(FM) Philadelphia—Broadcast_ Bureau
granted license covering aux. ant. Action Sept. 30.

® KWHO-FM Sali Lake City—Broadcast Bureau

granted SCA on 67 khz. Action Sept. 20.

Call letter application

m KCNA(FM), Pennino Music Co., Henderson,
{Continued on page 71)
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JANSKY & BAILEY

Consulting Engineers
1812 K 5t., N.W.
Wash., D.C. 20006 2956-6400
Member AFOOE

JAMES C. McNARY
Consulting Enginaer
Suite 402, Park Building
6400 Coldsboro Road
Bethesda, Md. 20034
(301} 229-6600

Memder AYOOR

Box 798, Upper Montclair, N.). 07043

—Established 1926—
PAUL GODLEY C€O.
CONSULTING ENGINEERS

Phome: (201) 746-3000
Member AFOOR

COHEN & DIPPELL
CONSULTING ENCINEERS
Formerly GEO. C. DAVIS
527 Mumsey Bldg
783-0011
Washisgton, D. C. 20004
Member AFOCR

COMMERCIAL RADIO

A. D. Ring & Associates
CONSULTING RADIO ENCINEERS
1771 NS¢, N.W. 296-2315
WASHINGTON, D. C. 20036
Moembder APOOR

CONSULTING RADIO ENGCINEERS
2922 Telestar Ct. (703) 560-6300

GAUTNEY & JONES

Falls Church, Va. 22042
Member AFPCUN

LOHNES & CULVER
Consulting Eagineens
1242 Mu Build

Wl‘i :.“Y

!41-!115
luubcf AFOOR

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3.9000
WASHINGYON, D. C. 20036

Memder AYCOR

A. EARL CULLUM, JR.

CUJSULTINC ENCINEERS
NWOOD POST OFFICE

DAILAS TEXAS 15209
214) 631-8360

Member AFOOR

SILLIMAN, MOFFET

STEEL, ANDRUS & ADAIR

HAMMETT & EDISON
CONSULTING ENGINEERS

Radie & Television
Bont 68, Intemational Airport
San Fnﬁlls;)o. California 94128

JOHN B. HEFFELFINGER

9208 Wyoming Pl. Miland 4-7010

& KOWALSKI CONSULTING ENGINEERS
711 14th St., N.W. w’i’.’.f. 5";“‘_“"-2“:6“
Republic 7-6646 ashngton, O
Washington, D. C. 20005 iy o
Member AFOOR Member APOOR
JULES COHEN CARL E. SMITH
& ASSOCIATES CONSULTING RADIO ENGINEERS

Suite 716, Associations Bl
1145 19tk 5t., N.W,, 659-3707
Washin . C. 20036

3

8200 Smowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386

CONSULTING RADIO ENCINEERS

s (A
Data Fone (303} 333-7807
DENVER, COLORADO
Memdar AF¥OOR

A. k. Towna Assecs., Inc.
TELEVISION and RADIO
ENCINEERING CONSULTANTS
727 Industrial Road

San Carlos, California 94070
(415) 592-1394

BROADCAST ENGINEERING

Coldwater, Michigan—49034

CONSULTANT
Box 220

Phone: 517—278-6733

ok rm-iml KANSAS CITY, MISSOURI 64114 Momber AFOOR P
VIR N. JAMES E. HAROLD MUNN, JR.

ROSNER TELEVISION
SYSTEMS

ENCINEERS—COMTRACTORS
29 South Malt
Plainview, N.Y. 11803
(516) €94-1903

ORRIN W. TOWNER
Consulting Engineer
11008 Beech Road
Anchorage, Keatucky 40223

(502) 2454673

WALTER J. STILES
Suite 1621, Tucson House
Tucson, Asizona 85705
(602) 792-2108
LUKE 0. HODGES
1214) 351-3820

CONSULTING RADIO ENGINEER

634-9553

MERL SAXON

622 Hoskins Sereet
Lufkin, Texes 75901
632-202\

OSCAR LEON CUELLAR
CONSULTING RADIO ENCINEER
Diractional Antennas Design
Applications and Field Engineering
1563 South Hudson -
303-756-8456 Data 303- 156-1562
DENVER, COLORA
Member AIOOI'

——— —

SERVICE
DIRECTORY

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 5. Market St.

Lee’s Summit, Mo.

Phune Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave.
Cambridge, Mass. 02138
Phone (617) 876-2810

A. PROSE \‘VA-lKEE ASS_OCS.

DOMESTIC—INTERNATIONAL

TERRESTRIAL—SATELLITE

ASSOC, MEMBER AFCCE
12200 Pendercrast Court
Fairfax, Virginia 22030
703-591.4642




CLASSIFIED ADVERTISING

Pavib'lo in advance. Check or money order only.
Sitvations Wanted 25¢ per word—$2.00 minimum.

Applicants: If tapes or films are submitted, please send $1.00 for each package
1o cover handling charge. Forward remittance separately. All transcriptions, pho-
tos, etc., addressed fo box numbars are sent at owner's risk. BROACASTING
n.xpre'ssly repudiates any liability or responsibility for their custody or return.
Deadline forlzopv: Must be received by Monday for publication next Monday.
Please submit copy by letter or wire. No telephone calls accepted without

confirming wire or letter prior 1o deadline.

Help Wanted 30¢ per word—%$2.00 minimum.

box number.

All other classifications 35¢ per word—$4.00 minimum.
Display ads. Sitvations Wanted (Personal ads)—3$25.00 per inch. All others—$40.00
per inch. 5 or over billed at run-of-book rate.—Stations for Sale, Wanted to
Buy Stations, Employment Agencies, and Business Opportunit
display space. Agency commission only on display space.

adver'isin? require
o charge for blind

QAD‘:'J%'G.“ replies: c/o BROADCASTING, 1735 DeSales St., N.W., Washington, D.C.

RADIO
Help Wanted Management

NE local station . . NYS . . needs strong sales-station
manager. Mail photo and full particulars. Box K-12,
BROADCASTING.

Expanding radio group looking for manager and
chief engineer with proven records for important
madium market in northern Ohio. Salaries commen-
surate  with ability. Send resume to Box K61,
BROADCASTING.

We're splitting off our FM from AM. Separate sales
and programing. Need experlenced sales manager
or manager. Must be aggressive with good back-
ground. Contact Donald W, Curtis, P.O. Box 518,
Cherryviile, N.C. (704) 435-3745.

Help Wanted Sales

Experienced salesman with good frack record. 5000
walts AM, 3000 watts FM. Single station market.
Over $767 million retail sales in primary coverage
area. Rated No. 1 in August area survey. Excellent
oppertunity for hard working type. The future can
be yours. Station has been undersold. Commuting
distance from Washington, D.C. Box K-95, BROAD-
CASTING.

Join |ﬁgrenivc sales staff at WNAX 5 state radio.
Only those capable of selling $40 minute with farm
radie interest need apply. Guarsntee plus expenses
gallDR:ger Turner, Gen. Mgr. 605.665-7442, Yankton,
. Dak,

Call (312) 787-1267 in Chicage for a challangirt\)g
sal'es :golsi!ion with broadcast service firm. $25,000.
potential.

‘I'Ilree_ stnﬁor_\ group of young broadcasters is ex-
panding again and needs one more aggressive street
salesman not afraid of hard wotk, for Hartford mar-
ket. For the guy who can cut it in our sales oriented
group, there is plenty of management possibilities.
Two of our men are now managers with an interest
in stations. Start at $12,500. Must travel for inter-
view at your expense. Call or write Michael
Schwartz, 1-203-521-1550, or 998 Farmington Ave-
nue, West Hartford, Conn.

Announcers

Pannsylvania fulltimer with easy listening format
needs experienced announcer with first phone. In-
clude tape & resume with reply. Box J-195, BROAD-
CASTING.

Maryland MOR has excellent position available for
experienced announcer. Stable, mature person only.
Send tape and resume. Box K-1, BROADCASTING.

Five day week . . . New Hampshire small market
..+ good on news and production. State salary re-
Quirements. Box K-71, BROADCASTING.

New station all announcers first to third phone, with
and without experience. interested in news, sports,
folk, rock, contemporary, iazz, classical, and talk
shows. Excellent opportunity, top pay and benefits,
New York location. Reply immediately. Must send
tape, resume and pic. Send to Box K-99, BROAD-
CASTING.

Afternoon drive man for MOR near New York City.
Must have experience. Salary commensurate wlith
quality. Box K-100, BROADCASTING.

Announcers continued

Five kilowatt fulltimer needs morning announcer
with sales experiénce for top 1 format. Send
tape and resume to KWEW, Box 777, Hobbs, New
Mexico.

Technical continued

Chief engineer for KWBB{AM)}KQTY(FM), Wichita,
Kansas. KWBB is 5 kw daytime, | kw night, both
directional. KQTY in sterec with automation. New

Top 40 pro, rush resume, photo, tape (prod.-news.
air) to: Rick Shaw, WDAT, Box 5038, Daytona Beach,
Florida 32020.

immediate need for contemporary jock with sirong
production ability, experience essential. Send tape,
photo and references at once, or call 319-583-6471,
WDBQ, Box 1280, Dubuque, lowa 52001.

management willing to pay for top quality experi-

enced chief. No announcing. Call or write Frank

ggnn, Box #486, Wichita, Kansas 67201, 316.838-
31.

Needed immediately. Experienced chief engineer for
AM FM stereo/auvtomation operation. Maintenance
important. Opportunity for CATV  closed-circuit
maintenance and radio announcing. Salary open for
career man who will settle and grow with us, Mail
c lete resume with recommendations to And

1st phone announcer—possibility of ad t to
operations manager. Fastest growing station in
market offers stability and good company benefits,
excellent opportunity. Call 317.359-5591 or send
tape, resume to station WGEE, Indisnapolis, In-
diana 46203.

Station increasing power needs 1st phone announcer.
Experience not as necessary as good work attitude.
No maintenance. Twenty minutes from downtown

St. Louis on four-lane highway. All details first let-
ter. WINU, P.O. 8ox 303, Highland, IMlinois.

Personality plus contamp/MOR—immediate opening
for professional enfertainer In beautiful area. Will
consider limited experience if promising. Rush tape,
resume, photo and salary requirement to: Barry S5t.
John, WLVA, Box 238, Lynchburg, Va. 24505.

WSAF, West Florida’s “good music’’ station is seek-
ing an experienced, quality afternocon announcer. 1st
phont end smooth delivery a must, immediate opan-
ina. Yape and resume to Chuck Davis, Ops. Mgr.,
P.SO‘ Box 338, Sarasots, Florida 33578. (813) 955-
3308.

Small market radio, need 1st phone who would like
10 do sales and service work, preferable 30 or over,
no limited age, pood working conditions, beavtiful
location to live for the right ﬁer:on. Send all corre-
spondence to Dr. C. C, Smith, 389 Glenn Avenue,
West Liberty, Ky. 41472,

Wanted—announcer—lower Rio Grande Valley. Con-
tact Edgar Clinton, 345 South 7th, Raymondville,
Texas.

Nome, Alaska, TOKW . . . neads three experiencaed
announcers 1o join in educational radio venture.
Men with jdeals, Must be single due to Jiving ac-
commodations. Audience 5% English speaking Eski-
mos in 50 remote villages. All new Collins equip-
ment. Non salaried positions. All living expenses
and travel paid. Minimum of one vyear service.
Needad in December of 1970. Must have voice, de-
livery, personality and a great interest in helping
o'hers. All varieties of music format with educational
fill. Station sponscred by Catholic Bishop of North-
ern Alaska. Must have excellent work and character

referances. Send ““on air”’ tap?, resume 2nd photo.
Agl:mkacv Father Jim Poole, S.J., Box 101 Nome,
aska.

New Ultra-modern country swinger 1 hr, from Nash-
ville needs right man! He musi: Run tight swingin’
board, with personality; have nood sales back-
around: have modern country music knowledge and
love; be anxious to progress with station. Base
salary $125, total salary depends on_his sales ability,
Primary coverage population over Y million. Send

tape, resume, picture immediately to 4707 Joy
Circle, Huntsville, Ala. 35810.

Technical
€, th Iy

n AM-FM-TV station offers above average

Immediate opening for experienced amnouncer in
southeastern New York. Rush tape, resume, salary
requirements. Box K-101, BROADCASTING.

salaries for engineers experienced in AM-FM-TV
operation and maintenance. First class license neces-
sary. First class engineer without experience will be

Medium market overnight show within 75 miles
New York city awaits right young man. Impeccable
references, third class |icense, Tape resume, salary
requirements. Box K-109, BROADCASTING.

Midwest contemporary MOR, first phone personality
needed immediately. Station rated #1. Salary cpen.
Send tape, full r , salary requir ts. Box
K-110, BROADCASTING.

Eastern regional AM-TV wants versatile, experienced
announcer for bright MOR format and daily pro-
gram. Send complete resume, air check, picture and
salary requirements to Box K-126, BROADCASTING.

[ dered. Reply must be complate with references,
photograph and salary requirements, Reply Box
J-198, BROADCASTING.

Experienced engineer for good sound AM-FM opera-
tion in small South Carollna market, No drifters or
bad habits. Want a solid settled men that will fit in
with a good family station, prefer engineer-an-
nouncer, but not necessary. Box K-117, BROAD-
CASTING.

New owners, new plant soon under construction,
need engineer, announcer in the only AM station,
non-directional, in Temple, Texas. Must have com-
mon knowledge of electronics and run a tight con-
temporary fop-40 board. Contact Don Chaney, KTEM
Radio, Box 1230, Temple, Texas 76501,

Hilger, WJON Broadcasting Company, St. Cloud,
Minn.

News

Néwtman—join top rated news staff at midatlantic
MOR. voice, initiative and perspective 8 must.
First rate facilities. Excellent fringe benefts. Local
news is our bag. At least two years experience.
Think vou've got what it takes? Send resume and
taps and recent photo. Equal opportunity employer.
Box K 42, BROADCASTING.

KRVN has immediate openings for morning news
man, and evening DJ. Farm statien %oing to 50,000
watts. Light contemporary music. Require experi-
enced men. Send complete resume, tape and salary
to manager, KRVN, Lexington, Nebraska &8850.

Newsman wanted for immediate opening at ieasing
midwest contemporary station. Send tape, resuma,
picture, to News Director, WLYV Radio, 925 Anthony
Wayne Bank Building, Fort Wayne, Indiana.

Lleading radio-TV oparation has opening for news-
man equally adept gathering, writing and perform-
ing news. Journalism grad preferred. Some tele-
vision if ovalified. WSAV Radio and Television,
Savannah, Georgia.

Programing, Production, Others

Experienced, capable writer to take over medium
market station’s copy needs. Knowledge of produc-
tion, sound, music. Professional references, wriﬁ?
samples and resume. Box K-108, BROADCASTING.

Position open operations production director Flerida
¢ity. Please send ail info first letter. Box K-132,
BROADCASTING.

Modern country music director & announcer wanted
immediately. Good personslity & thorough knowl-
edge of C&W music. Good salary for right man;
all replies confidential—send resume and tape to
ll')adio station WBHP, P.O. Bex 547, Huntsville, Ala-
ama.

Need a full-time, sales-oriented, imaginative person
experienced in A/V communications to create effec-
tive product promotional programs, background in
copy writing and sales promotion desired. Resume
in confidence to Norden Laboratories, Inc., Person-
nel Department, P.O. Box 80809, Lincoln, Nebraska.

Announcer now director for 5 KW MOR, Send
resume and tape to Donald W. Curtis, P.O. Box
518, Cherryville, N.C, (704) 435-37435.

Situations Wanted

Management

Gen. mgr. offers the winning combination. Hard
work, dedication, experience, and honesty plus a
desire to make money. 13 years experience covers
all markets, all formats. Heavy sales. Excellent ref.
grences, Presently employed. .., Box J-137, BROAD-
CASTING.

Avtomation specialist seeks managerial or group
engineering challenge. Box J-232, BROADCASTING.

General manager—major market only. Box K-80,
BROADCASTING.

Station sold must relocate. Station manager with out-
standing sales success in major market seeks excit-
ing growth opportunity. Famil‘, degree, 34. Will
consider all areas. Box K-104, BROADCASTING.
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Situations Wanted

Announcers continued

News

Management continued

Radie and/or TV manager heavy background all
phases including local and national sales. Southesast
ares, Prefer Florida east coast. Box XK-111, BROAD-
CASTING.

Sales mgr: Imaginative leader. Looking for growth
in West. Will consider your market. Married pro-
fessional. Resume. Box K-112, BROADCASTING.

Attention owners: Mature, experienced broadcaster
(family type), dedicated to hard work and with a
proven record of success, is seeking a challenging
and rewarding General Manager’s post. All regions
will be given equal consideration since the location
is of secondary importance to the psckage, Currently
employed by one of the giants. Box K-115, BROAD-
CASTING.

Manager/sales manager, mature—for small, medium
market station. 15 years experience selling radio
time direct—local, retail, regional. Thorough knowl-
edge AM/FM operation. Highest industry referances.
Box K-11B, BROADCASTING.

Stan Kaplan, Jack Gale, WAYS, Charlotte; Art Wan-
der, WAKR, Akron; Sam Holman, 0, Toledo;
Professionals Ray Mack has worked for. Master’s de-
gree complete December 1970. Seeking programing-
management position. Phone 216-678.8677. Write
1528 Allerton, Kent, Ohio.

Situations Wanted

Sales

Trained beginner wants break info small station
market, 3rd endorsed. Dependable. Box K-81,
BROADCASTING,

Reporter-cameraman. Major market experience do-
ing both well. Journalism degree. Draft exempt.
21. Hustler and artist of sorts. References, prints
av

Black beginner begs break! Trained with 3rd en-
dorsed. Available now! Box K-82, BROADCASTING.

Contemperary or C&W personality . . .

experienced,
third. Box K-88, BROADCASTING.

First phone combo at L.A., FMer seeks change. PD
and light maintenance experience. Box K-103,
BROADCASTING.

Near ChicagBt; New voice. 13t soon. Veteran {312)
AV-2-0621. Box K-106, BROADCASTING.

ilable. Box K-8, BROADCASTING.

News wriier, editor, reader now working in subur-
ban Naw York wants 10 advance to_a comparable
position larger market. Background includes some
newspaper and beat coverage and college. Nine years
experience, Military complete. Resume and tape on
request. Box K-44, BROADCASTING.

News director—13 years—college degree—also sports
—production—prefer central Florida—will definitely
consider Miami, Atlanta elsewhere in southeast. Box
K-87, BROADCASTING.

First phone experienced top 40 jock, mature voice
looking for permanent position in medium market.
Box K-107, BROADCASTING.

Southeast top forty/contemporary. What are you
looking for? Have voice/talent/three years two
stations . . . various formats. Sincere, 305-833-4856
after 5:00 PM, or Box K-119, BROADCASTING.

Any format anywhere! 3rd endorsed, tight board,
dedicated. Box K-120, BROADCASTING.

Top 10 market . . . top 40 personality . . . looking.
7 yr. pro w/No. 1 ratings. Can't move up here.
Now seeking afternoon or early evening air slot.
Major markets only, plesse. | communlicate w/my
audience. let's do the same. Box K-122, BROAD-
CASTING.

First phone. Mature voice. Tight board. Creative,
emphasis: muslc, programing. Top 40 or MOR. Box
K-128, BROADCASTING.

Experienced Southeast sales manager-announcer,
strong play-by-glay. Can manage, invest. Box K-33,
BROADCASTING.

Salesman-sportscaster. Professional salesman o
guali'y play-by-play all sports. Enthusiasm that pro-
uces sales and pleasas the sportsfan. Family man,
29, Big Eight or Mo.Valley area preferred. Personal
interview will be arranged. Box K-84, BROAD-
CASTING.

Announcers

DJ, tight board, good news, commercials, 3rd phone.
Box J-229, BROADCASTING.

I1st phone . . pro . . 28 . . does everything. Per-
sonal interview, d.j. convention or tape, resume.

Box K:6, BROADCASTING.

Experienced jock. Rock or progressive. Fast. Reason-
ably clever. Draft exempt. 21. 3rd. Degree. Tape,
resume available. Pro. Box K-7, BROADCASTING.

Emerson grad. 7 yrs. experlenca radio talkmaster.
Seeks new challenge. Hosted top rated talkshow on
Wa(;lAN Portland. Contact Craig Worthing. 207-772-
4851.

Number 1 rated MOR afternoon drive.

Top 20
market. Available. 513-825-5472.

Now . . . let's play hire the DJ. Answer this ad

Spertscaster, 35, major play-by-play experience.
Commentary. Box K-26, BROADCASTING.

Television/radio newscaster. Strong anchor, authori-
tative voice and delivery. Four years tube time/five
r-dio. First phone. T. Donald Schumacher, 804 S.E.
2nd., Little Falls, Minnesota. 612-632-4358.

More than s beginner, though seeking first op-
portunity anywhere—radio/television news. Journal-
ism grad, third endorsed, draft exempt—Steve Lobel,
67:60‘:“" Parkway, Brooklyn, New York 212.433-
9786,

Programing, Production, Others

Copywriter, resume and samples on request. 203-
658-6196 or Box J-105, BROADCASTING.

Three years experience, third phone, want first
crack at PD position, at present asst. PD and Music
Director. Box K-27, BROADCASTING.

Top girl Friday, network oriented, available immedi-
ately within 50 miles of Chicago. 10 years experi-
ence, can work both radio/television or ad agency
with similar production. Write Box K-28, BROAD-
CASTING.

Take-charge PD looking. Thrives on 60 hour weeks.
Top produciion etc. Box K-52, BROADCASTING.

and win! Top 40 pro. Proven #1, Young ,
Pittsburgh, & Miami. 305-929-2451.

Attention P.D.’sll Solid personality from N.Y.C. area
looking for major market station. Top referencesl!
Call 516-798-8935.

Experienced—3rd, vet, married. Bill 219-362-7243
Aft. 6.

First phone, broadcast school grad. Do anything,
want chance, Larry Missey, 714-447.0901,

Are you willing to try a young exciting team that
can make your station No. 1? We can give your
medivm or major market station ratings and profit

at an unbelievably low cost. Everything from man-
agement down to_bookkeeping, handle bg our pro-
fessional staff, Creative Broadcasting. Box K-69,

BROADCASTING.

Announcer with radio & TV experience looking for
P.D.-announcer ggshion at prograssive station on
the East‘Coast. Box K-73, BROADCASTING.

Young, ambitious beginner, 3rd endorsed, broad-
casting school. College grad eager to learn sales
too. Draft exempt and willing to relocate, Rich
Orlando, 109 Lexington Ave., Havertown, Pa. 19083

Soul jock or P.D, draft exempt. College, 7 years ax-
perience first d:hone. Available now. Box K-35,
BROADCASTING.

Beginner —3rd  endorsed — Negro — single — relocate—
Wants first break in radio—owns car—broadcast grad,
Box K-38, BROADCASTING.

Black jock, first phone, experience, stable. Box K-64,
BROADCASTING. Tel. (206) EA 3.9136.

Need a PD? Major market personality seeks op-
portunity to program your contemporary MOR op-
eration. Single , . . 25 , . , AFTR .+ first ticket
grofessional aftitude . . . excellent references. Box
-66, BROADCASTING.

First ticket—wants top 40 with news. Recent broad-
cast school gradvate. Stable, married, 3). rvice
completed. Willing to relocate. Box K-68, BROAD-

CASTING.

Versatility personified; young vibrant major market
rock fock with first, Proven ratings. Excellent sales
record. Can gather and deliver news. Hard worker.
References. Box K-70, BROADCASTING.

Discjockey, 3rd phone bheginner. Top 40 or MOR
plus news, commercials, 25, married, military free,
Box K-72, BROADCASTING.

Michigan , ., . disc jockey with ability to write and
produce commercials seeking employment. Experi-
enced, draft exempt, some college . . . call 1.313-

R . . . will consider out state empioyment
.+ » Box K-74, BROADCASTING.

Announcer/newsman. Country/MOR. Permanent. Pre-
fer east, 15 months experience, Near medium city.
Box K-76, BROADCASTING.

Experienced DJ, creative, tight board, third en-
dorsed, broadcast school grad, will relocate, Box
K-77, BROADCASTING.

Ist phone, 9 vyears experience disc-jockey, chfgf
engineer. Sales, Presently doing all three. $650
min. Lynn Gibson, 1801 Gulf-Way, St. Patersburg
Beach, Florida.

Black jock, third endorsed. Unusva! beginner.
Broadcast school graduate. Will relocate, Dean
Reynolds, 1231 Sheridan Avenue, Bronx, N.Y. 10456.

Top play-by-pley credits. Wants Pacific, Rockies.
x K-

Box K-92, BROADCASTING.

Available immediately . . MOR personality with ex-
ceptional knowledge of MOR, and oldies, sports,
and telephone talk. Just completed &-years in med-
jum marEet as assistan! program director, production
director, and afternoon drive, along with weekend
telephone talk and music with WBZ. Recent winner
in billboard MOR competition. Willing to relocate
for minimum S-figure salarv. Jack Miller, 33 Norman
Terrace, Apartment #45, Feeding Hills, Mass. Tele-
phone 1-413.734-8087.

DJi/newscaster, 28, MOR or top 40. Northeast only.
College graduate. 5 years experience, third en-
dorsed. Strong on news and production. Ticht Board.
Articulate, versatile. Dependable, dedicated worker.
Rated #1 last station. Excellent references. Avail-
sble immediately. Contact Dick Sherman, 201 376-
4835, 66A Lakeside Drive, Millburn, N.J.

Radio & TV combo job wanted in southeast. té
years programing, saies, management. First ticket,
34, married. Box 525, Delaware, Ohio.

1st phone seeks play-bv-play. Some experience.
Draft exempt. Dean McMann, 901 Audrey Llane;
Prescott, Ariz. 86301 (445-7511).

Black announcer, 25, 1st phone, 3 years experiance
as orogram director, & years total experience. Single,
will relocate. P.O. Box 3264, Seattle, Washington
98104—Available now . . .

Technical

Chief engineer, professional and businesslike atti-
tude seeks a position with a top quality station.
Fully experienced, Box K-79, BROADCASTING.

First phona technician available immediately. Trans.
mitter experiénce. Married, car. Rural ares preferred,
Box K-113, BROADCASTING.

Souvtheast only chief engineer &nnouncer plenty ex-
perience Including directional. Good voice, first class
phone, mature, sober, reliable. Box K-127, BROAD-
CASTING.

Television Help Wanted

Management

Repidly expznding broadcasting company Is looking
for embitious, young men eager for management
responsibility in large markets, We have an execu-
tive team that believes potential is more important
than experience. All we ask is that you have sales
experience in medium or iarge markets with enough
initiative and confidence in your ability to send a
resume for consideration. Our management psychol-
ogist will help us determina your_ potential after
exlensive inferviews and festing. Salary minimum
$30,000.00 plus substantial incentive. Send resume
to Dr,’ Dawecon, Management Consultant, Box K-32,
BROADCASTING. Completely confidential.

Promefion manager for southeastern public TV sta.
tion. Must hava experience in PR, writing, advertis-
ing, TV production, supervision and administration,
Competitive salary, excellent fringe benefits. Send
resume, salary requirements. Box K-98, BROAD-
CASTING.

Vice President operations for a 200.000 home sys-
tem under construction—subsidiary of MSO. $25,
per annum to start, Send resume to Chairman, P.O.
Box 968, Alachua, Florida 32615,

Sales

Chicage TV sales opening. Llist worth $27,000,00
last year. Applicants from smaller market invited.
Rush rasume to K:24, BROADCASTING. Confidential.
Equal opportunity employer.
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Television Help Wanted

Management continued

Wanted To Buy Equipment

Sales continued

We are a sales oriented independent in the top 10
markets. We are looking for a yaung professional
with at least three years felevision experience in a
major market. (Preferably independent.} This agency
list generated $22,000 in income durmf the last 12
months and has an immediate potential of $33,000
Box K-124, BROADCASTING.

Call (312) 787-1267 in Chicago for
position with broadcast
potential.

challenging sales
service firm. $25,000.00

Announcers

Wanted: Weatherman-reporter, strong on-air weather
presenfahon Meteorology background helpful. Op-
portunity in medium Pacific Northwest market. Mov-
ing inte new studio facilities, Send photo, tape, and
resume. Reply 1o Box J-181, BROADCASTING.

Technical

First class engineer, strong on maintenance, for Caro-
lina VHF station. Ampex VTRs and complete color
facilities. Excellent fringe benefits including profit-
sharing. Box J-206, BROADCASTING.

Experianced first phone engineer who knows main-
tenance on VTR and color studio equipment. Ex-
cellent salary in northeast communi'y, cio e 10 cood
ski country. Send complete resume to Box X-105,
BROADCASTING.

Wanted, TV studio technicians , . . experience pre-
ferred. Union shop . . . fringe benefits . . . equal
opportunity employer . . . send resume to Engineer.
ing Department, WNAC-TV, RKO General Building,
Government Center . . . Boston, Mass.

Experienced studio maintenance technician needed
at full color VHF station. All modern equipment.
Contact Chief Engineer, WPRI TV, 24 Mason St.,
Providence, Rl 02903 or call collect 401-521-4000.

$tudio maintenance engineer for NYC-UHF station.
Must be thoroughly experienced and familiar with
GE & AMPEX color broadcast equipment. Union
scale with salary commensurate with experience.
Send resume to: Fred M. Samuel, Chief Engineer,
WXTV Channel 41, 641 Main Sr, Paterson, New
Jersey 07503 or call {201) 345.0041. An equal op-
portunity employer.

News

Television station needs experienced consumer re-
porter who can relate marketing irends to the
public in laymans language and analyze economy
impact upon viewers., Send detailed resume and
salary requirements in 1st letter. Equal opportunity
employer. Box H-380, BROADCASTING.

leading radio-TV operation has opening for news-
man equally adept gathering, writing and perform-
ing news. Journalism grad preferred. WSAV Radio
and Television, Savannah, Georgia.

News director. Immediate opening for experienced
man 1o difect an ecstablished professional news
team. Excra'tnt opporiunity for the right “‘Gung-
Ho* individval. Send complete resume/film/VTR to
John Mackin, WXEX-TV, P.O. Box BBB, Richmond,
Virginia. Channei B, a Nationwide Communication
Station, is an equal opportunity employer.

Programing, Production, Others

Producer/director, top 10 market, group owned
station. Must be exceptionally strong in direction of
major newscasts. Equal opportynity employer. Box

J-247, BROADCASTING.

Producer/director Ohio 'V has immediate opening
for expzrienced producer/director. Must have back-
ground in creative commercial production. Equal op-
portunity employer. Seand complete resume, video
tave and salary requirements to Box K-51, BROAD-
CASTING.

TV pre. Multi-system, CATV company is serious
about its programing snd needs a programing di-
rector. Plenty of responsibility, freedom, and money.
Write: Box K-85, Broadcasting.

Television

Situations Wanted Management

Executive material. 25 years broadcast experience.
Strong sales, account development, programing, per-
sonnﬁ management. Interested relocating Nov. 1.
Top 100 TV markets preferred. Box J-241, BROAD-
CASTING.

Manager,/station manager: Ouistanding background
large and small markers in group. nei and inde-
pendent station operation. Tops in efficiency-effective-
ness. Box K-59, BROADCASTING.

Opsrations or program manager: Single and group
ownership background, net and independent small
to large markets, Stable, family, top references. Box
K-60, BROADCASTING.

General sales manager or general manager, in the
mid-west, Presently employed as G.5.M. at indie
in the top ten. Geography very important, this may
be my last move. Credentials available by return
mail. Box K-123, BROADCASTING.

Announcers

Top 50 market sports director. B.S., young and ag-
gressive desires similar position in another market.
Box K-83, BROADCASTING.

Experienced 5t. Louis announcer seeks television
sports-news, MA, excellent play-by-play., Would
consider talk, children’s and weather shows, Box
K-87, BROADCASTING,

Major or medium markets. Versatile personality.
Commercials, weather, sports, variety and talk
shows. Box K-97, BROADCASTING.

Negro TV anchorman . . . fifteen years news ex-
perience. Desire opportunity to |oin aggressive in
depth reporting TV news staff. Expenem:ed modera-
tor on talk shows. Contract expires in December.
All information on first contact. Box K-129, BROAD-
CASTING

Technical

Enginsering manager fully experienced all phases
of broadcasting. Able fo rmndle any situation. Top
references. 21 vyears solid backoround looking for
permanence in right situation. Box K-26, BROAD-
CASTING.

Present chief desires relocaiion.
V. AM, siereo, remoie control.
periznce. Excellent references.

CASTING,

Knowledgeable of
Constryction ex-
Box K-39, BROAD-

News

Professional meteorclogist doing TV-radio weather
broadcasrs seeks areater opportunity. Masmber of
A.M.S. Box K.49, BROADCASTING.

Los Angeles radic newsman wants western market
TV. Box K-93, BROADCASTING.

Do you want to have a professional, exciting, well-
run newsroom? | can provide experience, new ideas
and excellent news sense in every facet of news-
room operation. Have both [ocal and network ex-
perience; am seasoned political reporter; have been
the recipient of Freedom’s Foundations awards. Am
presently weekend anchorman; reporter on the 6 and
11 pm news daily, but have reached total deadend
at presen! station. Would prefer news director posi-
tion, but will consider anchor and/or special re-
ports and documentaries. Let’s talk salary—what
yoyr station offers and the Iocanon may make the
difference. Expense may not be reat as you
think. Write Box K-102, BROADCASTIB?

TV reporter currently in top forty seeks challenge
with larger market or as news director. Five years
experience as network remote producer, field pro-
ducer for news. Top recommendations. B.A. 34, Box
K-131, BROADCASTING.

Programing, Production, Others

state ETV network
producnon/operanons or similar
Fourteen vyears experience in ETV/com-
mercial; color, film, remotes. M.A. telecommunica-
tions. Teaching credentials. CPB/SEN credits. Pres-
ently administer and supesvise large, complete pro-
duction staff, plus producing and directing specials.
Growth potential ts primary consideration. Prefer
west coast, but will consider any location if position

is right. Box J-210, BROADCASTING,

Production manager of large
seeks director o
position.

BA R-TV (news), year graduate study (ETV/ITV)
seeking first, honest job—in news, ETV production,
cable origination, Reasonably intelligent, creative,
hardworking and knowledgeable of biz despite
mere college education. member. Location
open. Now. Cheap. Box K-75. BROADCASTING

Sporiscaster—eleven

years major radio markets.
Wants TV. Box K-91,

BROADCASTING.

Executive, many yeart with major network and
O&O station. Seek program or production mgr.
with strong local station. Very knowledgeable in
programing, sales production, etc., would be vital
asset. Resume on request. P.O. Box 5096, Grand
central station, New York, N.Y. 10017,

We need used 250, 500, 1 kw & 10 kw AM and
FM transmitters. No junk. Guaraniee Radio Supply
Corp., 1314 iturbide 5t., Laredo, Texas 78040.

FOR SALE Equipment

Rigid Transmission Lline—6 V&"-50 ohm, 20 ft.
Lengths, flanged, Andrews 573, unused. 500 ft.
available—bargain. Sierra-Western—Box 23872, Oak-
land, Calit. 94615, Tele. (415) 832-3527.

Turbo-jet electric cars—new-exciting Christmas pro-
motion! $79.50 each. For every 6 you get one freel!
Exclusive market protection. 5.0.5. 270 North Crest
Rd., Chattanooga, Tennessee. Phone 404-866-3855.

HJ7-50 Andrews Heliax 138" air coaxial transmis-
sion cable, jacketed, 10,000 feet available, 5 2000/
reels, perfect surplus test reports, awsilable 50%
of factory price; can be cut to order at tremendous
savings; brokers invited. For FM broadcast com-
munications microwave radar, Action Electric Sales,
1633 N. Milwaukee, Chicago, 1llinois. 312-235-2830.

G.R. 916AL RF bridge. like new $600—-G.R. 650A
IlmGpedance bridge $125.00. Box K-37, BROADCAST-

Standard Electrenics Company one KW-FM transmitter
brand new, best offer. Standard Electronics stereo
generator brand new c lion unit to trar

best offer. Buy both for less. Gates studicette con-
sole, factory overhauled, best offer. Take all three
excellent deal. Call WRLB, Long Branch, N.J. 201-
222-1071. Box X-116, BROADCASTING.

Mobile wnit, RCA, self-contained, 27 foot eustom
body, with 3 TK-30 cameras, T15-30 Switcher, 2
TG-10 sync Generators, W, E. Audio Mixer, complete
$4000. New self-confained 10 KW Generators $1500
additionsl. Contact WMVS,

waukee, Wis. 53203.

1015 N. &th St., Mil-

Customized T.V. Mobile Van includes: GE Pell B&W
cameras, 2-Sync generators, 1-Dynair VS 121 B solid
state switcher, B video monitors, 1-Taylor Hobson
10-1 (40-400mm) lense, [-Tektronix model 453 port-
able scope, 1-RCA TR-5 VIR w/spare head. Includes
3000 ft. camera cable, audio and power cable and
mixing equipment al|l housed in a custom made
1967 (GMC) truck with nmew engine. Box K-78B,
BROADCASTING.

Howlon Packard 200AB Oscillators $70, 410B VIVM

$110, 650A Signal Generator $210, recent calibra-

3850 Nicholas, 4200 Blackthorne, Long Beach, Calif.
B.

Color videotape recorders for sale. Four IVC model
B&D. Almost new, excellent condition. Cost $7,800
each. Make a reasonable offer. Phone 904-354-2806.

For sale: Sony VTR-PVI120U; RCA 3-TK15B studio
cameras complete; 2 RCA TK2‘ ﬁlm, cameras, TP-11
multiplexer; 2 RCA sideband response analizers
BWSB with UHF converters; 2 low & high freq
phase equalizers; 2 G.R. UHE TV freq & mod moni-
tors; tube type DA’s, power supplies; Sync Gen;
RCA TA-5 & TA-9 stab amps; T15-5A video switcher;
RCA BCM-1A & P.S. audio aux consol; watt
RCA 7KMC microwave with dishes; Electro slide
prols, & more. Contact Columbia Empire Broadcast-

P.O. Box 466, Yakima, Washington, 98901,
PH '509.248-2300.

Equipment for sale: RCA BTA-.5F, on the air now
1260KC. Also have 25KW Onan generator. Call or
write Gary Weber, WIXY Radio, 3940 Euclid Ave-
nue, Cleveland, Ohio (216-391-12460}.

Tower fabrication, erection and maintenance; used
tower equipment. Coastal Tower & Welding, Inc.,
P.O. Box 984, Tallahassee, Florida. Phone 904-877-
7456,

Breeze video fest generator, Model VTG2B, pro-
duces long window, composite NTSC sync in small
24 b package @ $395.00. Made in USA for VIF
International. Box 1555, Mtn. View, California 94040.
(408) 7399740,

MISCELLANEOUS

Desjays! 11,000 classified gag lines. $10.00. Un-
conditionally guaranteed. Comedv cstalog free.
Edmund Orrin, Mariposa, Calif. 95338,

1970 Test Answers’’ for FCC First Class License
Plus Command’s ""Self-Study Ability Test.” Proven
$5.00. Command Productions, Box 26348, San Fran-
cisco 94126,

D.). One Liners! Write for *‘free” samples, and also
receive details on: California Aircheck Tapes, Voice
drop-ins, D.J. Source Guide, and much morel Com-
mand Productions, Box 26348, San Francisco 94126,

Wow! 25 pages bast one liners only $3.00!! Shad’s
House of Humor, 3744 Applegate Ave., Cincinnati,
Ohio 45211.
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Miscellanéous continued

Instructions continued

Prizes! Prizas! Prizes]! National brands for promo-
tions, contests, programing. No barter, or trade ...
better] For fantastic deal, write or phone: Radio
Features, Inc., 166 E. Superior St., Chicago, Illincis
60611, call collect 312-944-3700.

Feedback newsletter—one liners, intros, promotions.
Usable samples, $3. Newsfeatures, 1312 Beverly,
St. Louis, Mo. 63122,

Trade insurance premium . . . we accept air time,
merchandise, stock, securities, real estate, articles
having a fair market value equal to the life insur-
ance premium. International Insurance Exchange,
International Building, P.C. Box 4548, Fort Lauder-
dale, Florida 33304.

Heavy Lines—volume one, a collection of hundreds
of fresh, hip one-liners is yours for five bucks. Con-
temporary Comedy, 726 Chestnut $t., Suite "B
Philadelphia, Pa. 19106.

INSTRUCTIONS

Advance beyond the FCC Licoense level. Be a real
engineer. Earn your degree {mostly by correspond-
ence), accredited by the accrediting commission of
the National Home Study Council. Be a real engi-
neer with higher income, presfige, end security.
Free catalog. Grantham School of Enginesring, 1509
N. Western, Hollywood, California 90027.

First class FCC License theory and laboratory train-
ing in six weeks, Be prepared . . . let the masters
in the nation’s largest network of Ist class FCC
licensing schools train you. Approved for veterans
and accredited member National Association of
Trade and Technical Schools®*. Write or phone the
location most convenient to you. ELKINS INSTI.
TUTE**** in Texas, 2603 Inwood Road, Dallas,
Texas 75235. Phone 214-357-4001,

ELKINS*** in California, 160 South Van Ness, San
Francisco, California 94102. Phone 415.625.6757

ELKINS in Connecticut, 800 Silver Lane, East Hart-
ford, Connecticut 06118, Phone 203-528-9345

ELKINS in Colorado, 420 South Broadway, Denver,
Colorado 80209, Phone 303-744-7311

ELK'NS in Florida, 1920 Pyrdy Avenue,

Miami
Beach, Florida 33139. Phone 305-532-0422

ELKINS*"* in Georgia, 51 Tenth Street at Spring,
N.W., Atlanta, Georgia 30309. Phone 404-872-8844

ELKINS*** in Ilinais,

3443 N. Central Avenue,
Chicago, Ilfinois 60634.

Phone 312-286-0210

ELKINS*** in Llouisiana, 333 St. Charles Avenue,
News Orleans, Louisiana 70130. Phone 504-581-4747

Tape recorded lessons at home plus one week per-
sonal instruction prepares broadcasters for first
phone in five to ten weeks. 1970 schedule includes
Detroit, $t. Llouis, Pitisburgh, Seattle, Milwaukee,
Washington and Los Angeles. Cur ninzieenth year
teaching FCC license courses. Bob Johnson Radio
License Training, 1060D Duncan, Manhattan Beach,
Calif. 90266. Telephone 213.379-4461.

Since 1946. Original course for FCC First Class
Radio-telephone Operators License in six weeks.
Approved for veterans. Low-cost dormitory facilities
at school. Reservations required. Several months
shead advisable. Enrolling now for Jan. 6 & Apr. 14,
1971, For information, references and reservations,
write William B, Ogden, Radio COperational Engineer-
ing School, 5075 Warner Avenue, Huntinglon Beach,
California 92647. (Formerly of Burbank, California)

RET—FCC First Class License in (5) weeks. Approved
for Veterans Training—over 97% of RE|l graduates
receive their First Class Radio Telephone Licanse.
For instant information, call toll free: 1-800-237-225]
Florida residents call: (B13) 955.6922, or write the
school nearest you. REI—809 Caroline 51., Fredericks-
burg, Va. 22401, REI—1336 Main St., Sarasota, Fla.
33577, REI-3123 Gillham Rd., Kansas City, Mo.
64109, REI—625 E. Colorado St., Glendale, Cali-
fornie 91205,

American Institute of Radio, by encouraging stu-
dents to attend both day & night classes can guar-
antee you a First Class License in 22 to 312 weeks.
New classas start every Monday. Housing can be
arranged for $12-15 per waeek. Tofal tuition $330.
2622 Old Lebanon Rd., Nashville, Tenn. 37214. 415-
88%-046% or 889-2480.

FCC 1st class license in 4 weeks. IBS in Dayton,
Chio. Cost: $395. 294-1486.

BE.S.Y. FCC license prep-course . , . first class, four
weeks, tuition $300 . . . excellent instruction, eco-
nomical lodging, attractive guarantee . . . attend
Broadcast Engineering School of Technology, 304 N.
Market St,, Frederick, Md, 21701, 301/662-6292 ., . ,
next class begins Oct. 5.

Jobs, jobs, jobs. Weekly we receive calls from the
top stations throughout the fifty states. Wash,,
Ore., Mich., Wis., akla., Texas, La., Ala., Fla.,, Ky.,
Va., N, J,, Penn., Conn,, Mass., and many more.
These calls are for Don Martin frained personnel,
To succeed in broadcasting you must be well
trained and capable of competing for the better
iobs in the industry, Only the Don Martin Schocl of
Radio & TV, with over 30 years experience in Vo-
cational Education, can offer training in all practical
aspects of broadcasting. |f you desire to succeed
as a broadcaster, call or write for our brochure,
or stop in at the Don Martin School, 1653 No. Cher-
okee, Hollywood, Cal. 90028, HO 2-328). Find out
the reasons why our students are in demand!

Radio Help Wanted Sales

ELKINS*** in Minnesota, 4119 East Lake Street,
Minneapolis, Minnesota 55406. Phone 612-721-1687

ELKINS* in Tennessee, 66 Monroe, Memphis, Ten-
nessee 38103. Phone 901-274-7120

ELKINS* in Tennessee, 2106-A Bth Avenue, South,
Nashville, Tennessee 37204. Phone 615-297-8084

ELKINS in Texas, 1705 West 7th Street, Fort Worth,
Texas 76101, Phone 817-335-6569

ELKINS** in Texas, 3518 Travis,
77002. Phone 713.526-7637

Houston, Texas

ELKINS in Texas, 503 South Main, San Antonio,
Texas 78204. Phone 512-223-1848

ELKINS in Washington, 404 Dexter, Seattle, Wash-
ington 98109. Phone 206-622-2921

ELKINS in Wisconsin, 611 N. Mayfair Road, Mil-
wavkee, Wisconsin 53226, Phone 414-352-9445

Announcing  Programming, I
ing, sportscasting, console operation, disc iock-
eying and all phases of radio broadcasting. All
taught by highly qualified professional teachers.
Cne of fle nation’s few schools offering st Class
FCC Licensed 8roadcasting in 18 weeks. Approved
for veterans® and accredited member of NATTS*™",
Write or phone the location most convenient to
you. ELKINS in Dallas*** — Atlanta®** — Chi-
cago®™* — Houston®® — Memphis® — Minneapolis*®
— Nashville* — New Orleans*** — San Francisco®***.

prodyction, newscast-

Licensed by New York State, veteran approved for
FCC 1st Class license and announcer-disc-jockey
training. Contact A.T.S. Announcer Training Studios,
25 West 43 §t., N.Y.C. (212) OX 5-9245.

1970 Tests-Answers’’ for FCC First Class License,
Piys Command’'s "Self-Study Ability Test.”” Provenl
$5. Command Productions, Box 26348-R, San
Francisco 94126.
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TELEPHONE [
SALES
SPECIALISTS

O] MR. RADIO STATION
= OWNER OR MANAGER

We sell your r.o.s. unsold time!
Roberts Advertising Inc. has been sell-
ing air time for 83 satisfied radio sta-
tions for over seven years. We sell for
only one station in a market, and you
must be within 1200 miles of Chicago.
Roberts salesmen will sell their proven
program during a two week campaign
once a year. We do all the work—all
you do is log and air the spots.

Your r.0.s. unsold time will mean
big profits to you once each year,
plus additional accounts and leads for
your salesmen, Call collect: Area Code
312-275-9200 or write for station ref-
erences in your area and details.
Roberts Advertising Inc., 2717 W.
Peterson Ave., Chicago, lllinois 60645.
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Sales continued

TIME BUYER

L.A. based co. needs hip, aggressive and
knowledgeable person thoroughly versed in
top 40 time buylng. Fabulous oppertunity.
Salary open.

Dan Wilson, Media Consultants

725 N. Western, Hollywood, Calif.

213-462-6686

E.?EIEEE:‘HEIEIEIE‘.BE@EEE@EEEE@MEI‘?
=
SALES REPS

Sparta/East now forming and needs top
AM-FM equipment sales reps working
east of the Mississippi. Lucrative Sparta
line of audio equipment including Sparta-
Mation plus Bauer AM/FM transmitters.
Please send details about your firm and
sales record.

Jack J. Lawson
General Sales Manager
Sparta Electronic Corporation
3851 Florin-Perkins Road
Sacramento, Calif, 95828
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Announcers

CHICAGO

Radio agency needs a&nnouncar-production
man (kind of a creative pro with comm’ls)
for recording session 7:30 a.m.-Noon, Mon.-
Fri. Start at $150 for 22% hours. Can lead
to full time if deslred. Quick answer to
your fact-filled reply.

BOX J-216, BROADCASTING
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Afternoon drive man, mature, profes-
sional, clever needed by major station
in major market. Salary well into 5
figures. Recent air check, resume in

Y
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N

N
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confidence to: §
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BOX K-90, BROADCASTING §
N
N
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Situations Wanted

Management

Attentlon TV-AM statlon owners and group
managers. I'm seeking employment In man-
agement role. 44 years old, twenty years
broadcast experlence, last 8 as General
Manager of TV.AM-FM small market opera-
tlon. Resume and photo upon request.

BOX K-17, BROADCASTING

RADIO

Highly qualified young General Manager
whose proven track record Includes safes,
creatlve programing administrative experl-
ence In major markets. Recognized by the

Industry as an expert In building ratings,
revenues, profits . . ,

slong with com-
munity Image and public service.

BOX K-121, BROADCASTING
{All repfies confidential)



Situations Wanted Announcers

Announcers continued

PP

TO: STATION MGRS. . ..
TOP 20 MARKETS

Drugs, wars, pollution, revolution
Do something about them . . . don't just
play pretty music. Former neétwork news-
man with successful talk shows in two
large markets seeks to establish talk show
your station. No heavy bread required.
Aircheck available,

BOX K-23, BROADCASTING

A A i o S i Ao ol i

L OCTVCHOROODOOO D E-F-EEE BT i
Professional seeks sports position play-
by-play reporting. Radio/TV. Major &
markets only. ;

BOX K-.125, BROADCASTING

BEDBEDEEIPIDODOOCOEOTHCDC

AVAILABLE:

MAJOR MARKET TALK
PERSONALITY CONSERVATIVE
POINT OF VIEW
Contact immediately before this rare talk
tadio commodity is grabbed up!
RUSH INQUIRIES TO
BOX K-65, BROADCASTING

D (3 1) e |+

or
Woman

You Need!

"h"

® Announcers o Disc Jockeys
o Newscasters @ Sportscasters
We've provided thousands of well-

trained and motivated men and women
for stations ccast-to-coast and overseas.

Tell us your requirements. We'll put
you in touch with Career graduates
(from your part of the country) who
meet your needs. No cost to you or
the graduate.

CAREER ACADEMY’S
Division of Famous Broadcasters
National Placement Department .
611 East Wells Street I
Milwavkee, Wisconsin 53202
Phone: {414) 272.4822
TWX: 910 262 1148 '

B R B B R N NN NS
MATURE, EXPERIENCED
TALK SHOW MODERATOR
Telephone and interview
No. 1 personality and highest ratings
in top 70 market. Must move up.

BOX K-114, BROADCASTING
R N R b E

Wl

Programing, Production, Others

Help Wanted News

TELEVISION NEWSMAN
Central Pennsylvania, Must gather, wrlte,
adit and authoritatively deliver the news.
Experlenced radlo newsman who [s ready
for TV Send with rei-
erences and recent VTR or audio lape with
photo.
BOX K-89, BROADCASTING

An Equal Oppertunity Employer

Television

Situations Wanted

P oy
CONSULTANTS
PREM!ER PROGRAMING SPECIALIST

Top markets—top ratings. Coniemporary—MOR.
Rating problems fixed. Write or call 656-5260.

Checkmate, 818 Woodlawn Ave.
Wilmington, Delaware 19805
Top one hundred markets only

sy /

Television Help Wanted

Programing, Production, Others

e o o e e e e A e

PRODUCER/DIRECTOR

Ohio “V" has immediate opening for
experienced producer/director. Must
have hackground in creative commer-
cial production. Equal opportunity em-
ployer. Send complete resume, video
tape and salary requirements to:

BOX K-50, BROADCASTING

e

e

Programing, Production, Others

Cum Laude U.S.C. graduate, telecommu-
nications background, with years training
experience at Western TV station seeks
position in programing-production. Refer-

ences furnished, Future and opportunity
more {mpottant than {nitfal salary. Write:

Box K-130, BROADCASTING

Employment Services

EIHT T o IR T I THITTe LTI TS
STATION MANAGERS
Why look for personnel? Call
Radio-TV Personnel Placements
3958 South Broadway
Englewood, Colorado 80110
Phone 303-761-3344

SN T TN T e TR

U e LTH [l 11

Chanmmnanmi

527 Madison Ave., New York, N.Y. 10022

B

BROADCAST PERSONNEL AGENCY

f Sherlee Barish, Director

INSTRUCTIONS

A Q)

It takes ... BRASS

THE ALPHA OMEGA COMPANY
Post Office Box 1015
SAPULPA, OKLAHOMA 74066

PRE
HOLLOWEEN

Basic Radio Adverlising Sales School is one week of fifteen hour days spent on the fundamentals of sell-
ing radio. Things that should be known before hitting the street. It is an end to the old style 'training’’
for safesmen . . ., namely, here’s-a-rate-card-and-there's-the-door, kid!

Our next class beging October 25 in Tulsa, Oklahoma. It will be over at noon the following Friday. Over
fifty hours of basics will be offered through our custom text, lectures, speakers bureau, tapes, films
and actual presentations. On-site tutor plans available at certain times.

Complete cost for the class, room and all meals is $290.00. Write for enrollment details in care of our
ALPHA DIVISION at the address shown above.

It takes ... GUTS

Gwdance Under Trying Situations is needed by both new stations and older firms in distress. Owr cone
sultant-in-coveralls actually lives in your market for the period needed to do all things skilled manage-
ment needs to do to get results. Only after working on your job will we accept comsultant tasks.

Your investment buys hard work backed by a track record of having been in other tough situations.
Write a confidential inquiry in care of our OMEGA DIVISION to the address shown above,

It takes . .. IDEAS

Intelligently Different Extra Assist Service like . . , the URC—Universal Rate Card, the RRSP—Residential
Radio Sales Plan, the FCCII—FCC Inspection Insurance, the CSIL—Custom Sales Idea Lab and other in-
teresting ideas, Write care of our SPECIAL OIVISION for details to the address Shown above,

We are a broadcast service organization . . . from beginning to end!
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Instructions continued

F.C.C. License in (5) Weeks
“Learn Electronics”

QOver 97% of REI Graduates over the past
7 years, have received their First Class
Radio Telephone License. Qur newly re-
vised course for the new FCC Exams
includes training in Directional Antenna
Systems.

We Have A School Near You . . .

809 Caroline Streel, Fredericksburg, Va, 22401
3123 Giltham Road, Kansas City, Mo. 64109
625 E. Colorado Street, Glendale, Calif. 91205
1336 Main Street, Sarasota, Fla. 33577

Write the school of your choice, or
call toll free: 1.800-237-2251 . . .
Florida residents call: (813} 955-6922.

(Approved for Veterans Training)

Business Opportunities

INVESTMENT
OPPORTUNITY
Multiple station company with properties
in top 100 will entertain major equity in-

vesiment with option possibilities or
merger of interests. Replies confidentlal.

BOX K-86, BROADCASTING

FOR SALE Stations

Clear-channel Ark-La-Miss daytimer
for sale. Good potential for right
owner-operator. Write

BOX K-94, BROADCASTING

For Sale Stations

continued

LaBue Media Brokers Iur.

116 CENTRAL PARK SOUTH
NEW YORK, N.Y.
265-3430

LARSON/WALKER & COMPANY
Brokers, Consultants, & Appraisers

Los Angeles, Calif. 90067 Wash., D.C. 20006
5 1801 Ave. of the Stars 1725 Eye St., N.W.
Century City, Suite 501 Suite 714
213/277-1367 202/ 223-1553

STATIONS FOR SALE

CALIFORNIA. Regional fulltimer serving mar-
kets that are among the state's fastest grow-
ing. Price $550,000. 29% down,
PACIFIC NORTHWEST. Exclusive.
* $15,000 down. Long term payoff.

ARIZONA. AM-FM. $265,000. Excellent terms.

!"‘

Daytimer.

« TEXAS. Exclusive daytimer. $110,000. Terms.

J aclt L. Sto

and ASSOCILATES
6430 Sunset Blvd,, Suite 1113
Los Angeles, Caiifornia 90028
Area Code 213-464-7279

FOR SALE

Full-Timer AM. 1,000 watts D, 250 Watts
N. priced at less than twice the gross.
Cash flow of $50,000.00 annually for past
four years. Owner for past 19 years retir-
ing. Station priced at $189,000.00. Buyer
must have 29 per cent cash down pay-
ment and must show sufficient security
for financing balance over 7-year period
at B per cent interest. Payments io be
made monthly. Am only interested in
buyers who can meet above requirements.
Excellent money-making facility for f-
nancially sound buyer. Phone after 5
P.M. only. Area code 504-732-3888.

N.Y. small fulltime 200  29%
Vt. small  fulltime  450M 29%
Tex. small AM&FM 100M 100M
W.Va.  med. ™ 1.1MM cash
MW metro  FM 65M  50%

Fla. small fulltime 125M  29%
Vt. small AM&FM  450M  29%
Wash.  med. daytime 40M  nego.
Wash.  med. fulltime 160M  23%
west  major TV 22MM  nego.

CHAPMAN ASSOCIATES

€

media brokerage service®

2045 Peachtree Road

Atlanta, Ga. 30309

(Cont/nued from page 64)
Nev.—Requests KLVM(FM).

Call letter action

w *KEBS-FM, San Dlelo State College, San Diego
—Granled *KPBS-FM

Renewal of licenses, all stations

m Broadcast Bureau granted license renewal for
following: KOSFY Gallina_and KI10FT Coyote,
both New Mexico, and WAFT(AM) Grand Raplds,
Mich. Action Sept. 25,

m WNDU-TV and WSBT-TV, both South Bend,
and WSIT-TV Elkhart, all Indiana—FCC denied
petition by Mishawaka CATV Inc., which holds
franchise for CATV in Mishawaka, Ind., for de-
nial of license rencwal applications of WNDU-TV
and WSBT-TV, both South Bend, and WSIV-TV
Elkhart, all lndlana. rencwed licenses of stations.
Action Sept. 30

B WIVK-AM-FM Knoxville, Tenn., and WMOC-
{AM) Chauanoopa—Broadcast Bureau granted
renewal of licenses. Action Sept. 29,

Modification of CP's,
all stations

B Broadcast Bureau granted mod., of CP's to ex-
tend completion dates for following: *KNWS-FM
Waterloo, Iowa. to Dec. 9; WYNK(AM) Baton
Rouge. to Feb. 27, 1971; *WWNO(FM) New
Orleans, to Feb. 28, 1971; WXLN(AM) Potomac-
Cabin John. Md., to March 24, 1571: KWIX(AM)
Moberly, Mo.. to Jan. 8; WELV-FM Ellenville,
N.Y., to March 15; *WSHR(FM) Lake Ronkon-
koma, N.Y., 10 Dec. 9; WHN(AM) New York, 10
March 20;° WENC(AM) Fayetteville, N.C., to
March 15; WFAA(AM) Dallas, to March 20; and
WBAP(AM) Fort Worth, Tex., to March 25.
Actions Sept. 30.

W Broadcast Bureau granted mod. of CP’s to ex-
tend comrletion dates for following: ‘WSAE( M)
Spring Arbor, Mich, to Noy. 30; KEBR(FM)
Sacramento. Calif.. to March 23, 1971; WSCH(FM)
Aurora, Ind., to Jan. 2; KEWI.FM Topeka. Kan.,

to Feb. 1; WANG (FM) Coldwater, Mich., to
March 28:' WALM-FM Marshall, Mich., 10 Oct.
30; KCMT-FM Alexandria, Minn.. to Feb. 1;
WMFG.FM Hibbing, Minn., to March 25; WHLB-
FM Virginia, Minn,, 10 March 25; and KIRO-FM
Seattle, 10 Oct. 30. Actlons Sept. 30,

m KLCN-FM Blytheville, Ark.—Broadcast Bureau
granted mod. of CP to change trams. and ant.:
ERP 25 kw; condition. Action Sept. 30.

m KTB-84 and KTB-85 Miami—Broadcast Bureau
granted mod. of CP to extend completion dates to
April 30, 1971, Action Sept. 29,

B8 WKCB{(AM) Hindman, Ky.—Broadcast Burcau

granted mod. of CP 1o change ant.-trans. and

studio location to 0.25 miles west of Hindman city

gemnszon route 80, Hindman; conditions. Action
pt.

®H KBUB-FM Reno—Broadcast Bureau granted
mod. of CP to extend complétion date to Feb, 19,
1971. Action Sept. 29,

Other actions, ali stations

m FCC Complaints and Compllance Chief William
Ray informed Phillip Scott. campaign director of
Committee to Elect Jess Unruh Our Next Gov-
ernor, that some 27 of 34 California radio and TV
siations that carried May 6 speech by (Calif.)
Governor Ronald Reagan did not violate fairness
doctrine by failing to provide reascnable oppor-
tunity to present opposing views. Ann. Oct, 5

m Chief, Broadcast Bureau, granted request by
ABC and extended ‘through Oct. 8 time to file
reply comments in amendment of rules to limit
TV stations’ access 1o programs of more than one
national network. (Petition of Triangle Telecasters
Inc. [WRDU-TV], Durham, N.C.) (Doc. 18927).
Action Sept. 30.

B FCC postponed effective date of recently amended
rules covering announcements permissible or re-
quircd when other parties furnish program ma-
terial, funds for program production or funds for
station operation to educational FM's and TV's
until Oct. 31, 1970. Action Sept. 30.

m FCC granted application by Reuben B. Robert-
son 111 and Ronald L. Winkler for review of Aug.
3 ruling by executive director, denying request by
Mr. Winkler to inspect inter-agency memorandum
from FCC's Office of General Counsel to Com-
mission on impact 6f Supreme Court’'s opinion in
Red Lion Broadcasting Inc. vs. FCC and FCC
vs. Radio-Television News Directors Association,
et al., and copies of memorandum are to be made
available for public distribution. Action Sept. 30.

A Dallas—FCC denied petition for reconsideration,
filed by Collins Radio, Dallas, June 16, objecting to
May 18 FCC report and order with respect to sale,
lease, import or shipment for sale of devices caus-
ing harmful interference to radio communications.
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Action Sept. 30.

m Broadcast Bureau informed Robert C. Ryan,

hevy Chase, Md., that NBC did not violate per-
sonal-attack rules of fairness doctrine in Tonight
Show, which included comments about Vice Pres-
ident Agnew, affirming June 8 ruling by Broadcast
Bureau. Action Sept. 30.

Translator actions

® Baca county and Campo, both Colorado—Broad-
cast Bureau granted CP for new VHF rtranslator
to serve Mount Carmel and rural area, both Colo-
rado, on ch. 8 by rebroadcasting KOAA-TV Pueblo,
Colo. Action Sept. 24,

® Baca county and Pritchett, both Colorado—
Broadcast Bureau granted CP for new VHF trans-
lator 1o serve rural area in southwest Baca county,
Colo. on ch. 9 by rebroadcasting KOAA-TV
Pueblo, Colo. Action Sept. 24.

m KO4ED Northern, castern, southern and western
North Platte and rural areas, all Nebraska—Broad-
cast Bureau granted CP to change trans. location
of VHF translator to corner of Chestnut and East
8th Street, North Platte; change type trans. Action
Sept. 30.

® New York—waived sections of the translator
rules and granted CP for Metromedia Inc., to serve
New York (upper Manhattan and Bronx), on ch.
64 by rebroadcasting WNEW-TV New York.
Action Sept. 24.

m K04BJ Upper Peschutes River, Lower Deschutes
River and La Pine, all Oregon—Broadcast Bureau
granted CP to change trams. location to Finley
Butte, 4 miles east southeast of La Pine; change
type tran. and make changes in ant. system; con-
dition. Action. Sept. 30.

B Garden City, rural Aberdeen area and Aberdeen,
all South DPakota—FCC granted applications by
South Dakota State Board of Directors for Edu-
cational Television for two UHF and one VHF
translators to serve Garden City, rural Aberdeen
asrea ggd Aberdeen, all South Dakota. Action
ept. 30.

Ownership changes
Applications

w KPAY-AM-FM Chico, Calif.—Seeks assignment
of license from Lucian M. Richardson and Crocker-
Citizens National Bank, co-executers of estate of
J. Ned Richardson (deceased), to Richardson
Broadcasting Corp. for $373.693.59. Sellers: estate
of J. Ned Richardson (100%). Buyers: Pacific
Northwest Broadcasting Corp. (86%), Frank
Mertz, vice president (10%), et al. Pacific North-
west Broadcasting Corp. owns KPNW-AM-FM
Eugene, Cre. Ann. Sept. 4.

B WGSB(AM) Geneva, Ill.—Secks transfer of
control of Dolph Hewitt & Associates (parent co.
of licensee) from Dolph and Ruth Hewitt (34%
before, none after) to Nelda Brickhouse, presi-
dent (49.99% before, 75% after) et al. Considera-
tion $57.800. Ann. Sept. 28,

m WLOB(AM) Portland, Me.—Seeks assignment
of license from Portland Broadcasting Corp. to
Aurovideo Inc. for $950,000. Seclier: ASI Com-
munications Inc., group broadcast owner. ASI
Communications also owns WRYT(AM) Boston,
KROY(AM) Sacramento, KMAK(AM) Fresno
and KJTV(TV) Kern county. all Californla,
WERE(AM) Cleveland and KFAC-AM-FM Los
Angeles and CATV interests. Buyers: Richard
Surprenant, president-treasurer (38,000 shares of
commen stock), et al. Ann. Sept. 4.

® KCTV(TV) San Angelo, Tex.—Seeks assignment
of license from Westex Television Co. 10 Jewell
Television for $250.000. Sellers: Houston M. Harte,
vice president-director, Edward H. Harte, and
Bruce B. Meador. et al. Messrs. H, Harte, E. Harte,
and Meador all hold interest in KENS-TV San
Antonio, Tex. Buyer: T. B. Lanford, sole owner.
Mr. Lanford owns several equicment manufactur-
ing concerns and has interest in tobacco distrib-
;::ng ﬁam and oil and water drilling concern. Ann.
pt. 10.

Actions

m KZIX(AM) and KFMF(FM), both Fort Col-
lins. Colo.—Broadcast Bureau granted assignment
of license from Purdue Valley Broadcasting Co. to
Fort Collins Broadcasting Co. for $215,000. Sellers:
James R, Belatti, et al. Buyers: Dan Lary III, sole
owner. Mr. Lary is vice president of Central Na-
tional Bank, Oklahoma City. Action Sept. 11.

m WMCL(AM) McLeansboro, Ill.—Broadcast Bu-
rcau granted transfer of control of Hamilton
County Broadcasling Co. from Phillip Kane (25%
hefore, none after) to Donald Medley (25% before,
50% afler). Consideration $16,000. Action Sept, 25,

m WSAB(FM) Mt Carmel, II.—FCC granted as-
signment of license from WSAB Inc. to JelCo
Radio Inc. for $124,845.50. Sellers: Leonard M.
Koger Jr.. president, et al. Buyers: John F. Hurl-
but, president, Emmy L. Hurlbut, secretary-treas-
urer (jointly 51%), Halsey F. Hubbard, assistant
treasurer (37%), and Dwight M. Hurlbut (12%).
Sellers own interests in WGLC-AM-FM Mendota

and WYMC(AM) Mt. Carmel, all Illinois. Messrs.
Hurlbut own interests in WEIC-AM-FM Charles-
ton, I1. J. Hurlbut owns 20% of Wabash Cable-
vision, Mt. Carmel. H. Hurlbut owns manufac-
turer’s representative firm and 70% of Mt. Carmel
Register. Action Sept. 30.

B WTOW-AM-FM Towson, Md.—Broadcast Bu-
reau granted assignment of license from WTOW
Inc. 1o Robert W. Sudbrink for $825,000. Sellers:
William C. Hamilton, secretary, et al. Buyer: Rob-
ert W. Sudbrink, sole owner. Mr. Sudbrink owns
WRIZ(AM) Coral Gables, Fla, KYED-FM Pasa-
dena, Tex.,, WWPB-FM Miami, 85% KYND(AM)
Burlington and 50% of WRMS(AM) Beardstown,
both Illinois. Action Sept. 30.

B8 WADR(AM) Remson, N.Y.—Broadcast Bureau
granted transfer of control of P.H. Inc. from Don-
ald Malka, Allen F. Bonapart, E. Porter Felt,
Carmen Fondario, Russell Baldwin Jr. and Wil
liam 8. Dola (each 6% before, none after) to A.
Richard Cohen and Joseph Uzdavinis (each 25%
ts;efore.s 44% after)}. Consideration $60. Action
ept. 23.

= WEAL(AM) and WUBC(TV), both Greens-
boro, N.C.—Broadcast Bureau granted involun-
tary transfer of control of WEAL Inc. from licen-
see to William Zuckerman, (rustee of licensee in
bankrurpicy. Consideration $40,000. Action Sept. 22.
m WEPN-AM-FM Elizabethtown, Pa.—Broadcast
Burcau granted assignment of license from East
Pennsylvania Broadcasting Corp. to Smith Com-
munications Inc. for $250,000. Sellers: Joseph A,
Barrett, vice president-secretary. et al. Buyers:
Charles C. Smith, president (60%) and Sue Mar-
shall Smith, secretary-treasurer (40%). Mr. Smith
was former owner of WDEC-AM-FM Americus,
Ga. Action Sept. 22.

B WHYZ(AM) Greenville, S.C.—Broadcast Bureau
granted assignment of license from John H. Fleet
to WHYZ Inc. for $300,000. Seller: John H. Fleet,
sole owner: Buyers: Dexter L. Stucky Sr., presi-
dent (35%). Raymond A. Somers, secretary-
treasurer (309%) and J. P. Askins. vice president
(35%). Buyers have interest in WKYB(AM) Hem-
ingway, N.C. Action Sept. 30.

m KABH(AM) Midland, Tex.—FCC granted as-
signment _of liccnse from Mid-Tex Broadcasting
Co. to Green Dolphin Broadcasting Corp. for
$55,000. Sellers: Neil W. Shirley and Charles F.
Johnson (as a group, 100% before, none after).
Buyers: Michael Fitz-Gerald. treasurer (50.33%),
Max G. Lloyd, president (20% ), Michael D, Mc-
Laren. sccretary (19.66%). et al. Messrs. Fitz-
Gerald, Lloyd and McLaren own 65.33%, and
33% each. respectively, of KNFM(FM) Midland.
Mr. Fitz-Gerald is investor. Mr. Lloyd has interest
in advertising production firm. Mr. McLaren is
program and production director for KNFM(FM).
Action Sept. 30.

m KMUL-AM-FM Muleshoe, Tex.—Broadcast Bu-
reau granted transfer of control of Radio Station
KMUL from Jjohn Borroughs (40% before, none
after) to Lecla Randolph (40% before, 30%
after). Consideration $30,000. Action Sept. 22.

m WAKX(AM) Superior, Wis.—Broadcast Bureau
granted transfer of control of Quality Radio Inc.
from William H. Whitsit (51% before, none
afler) to Lewis M. Latto Jr. (49% before, 100%
after). Consideration: $40,590.40. Mr. Lawo Jr. is
manager of WAKX. Action Sept. 28.

CATV

Applications

B Federal Heights, Colo., Mountain States Video
Inc.—Secks distant signals of KTVU(TV) OQOak-
land-San Francisco; *KQED(TV) San Francisco;
KTLA(TV), KTTV(TV), KCOP(TV). KCET-
(TV), KMEX-TY and KWHY-TV, all Los Ange-
Jes; and KLXA-TV Fontana and KMTW(TV)
gorongé both California (Denver ARB 41). Ann.
ept. b

8 Lafayette., Colo., Mountain States Video fnc.—
Seeks distant signal of KTLA(TV}, KHI(TV),
KTTV(TV) and KCOP(TV), all Los Angeles, to
Lafayette (Denver ARB 41}. Ann. Sept. 30.

m Kewanee, 1Il.,, Kewanee Cablevision 1nc,—Seeks
distant signals of WGN-TV, WFLD-TV and
WTTW(TY), all Chicago. 10 Kewanee (Daven-
rort, fTowa-Rock Island and Mobile, both Illinois,
ARB 62). Ann. Oct. 1.

Final actions

B Russellville, Ark., Continental Transimission
Corp.—Cable Television Bureau dismissed request
f‘or waiver of rules filed Aug. 2. 1966, Action Sept.
30.

® Dayton, Wash—FCC dismissed petition by
Touchet Valley Television Inc., operator. for recon-
sideration and dismissal of April 8 order requiring
operator to show cause why it should not be or-
dered to cease and desist from violation of rules
by alleged failure to give requesied carriage and
non-dur lication protection to KNDU-TV Richland,
Wash. Action Sept. 30.

Initial decision
m Sharon, Hickory township and Sharpsville, all

Pennsylvania—Hearing Examiner Frederick W.
Denniston in initial decislon ordered Shenango

Cable TV Inc., operator, to cease and desist from
carriage of WICU-TV Erie, Pa. (Doc. 18911).
Ann. Sept. 29,

Actions on motions

B Hearing Examiner Basil P. Cooper in Williams-
town, W, Va, and Marietta, Ohio {Ohic Valley
Cable Corp.), CATV proceeding, granted motion
by Reeves Telecom Corp. and continued prehear-
ing conference to Oct. 15 (Doc. 18919). Action
Sept. 29,

m Hearing Examiner Charles J. Frederick In
Wilkes-Barre, Pa. (Teleservice Co. of Wyoming
Valley), CATV proceeding, changed hearing set
for Oct. 6 to further prehearing conference (Doc.
18923). Action Sept. 30.

m Chief Hearing Examiner Arthur A. Gladstone
in Crowley, La. (Crowley Cable Television Inc.),
CATYV proceeding, designated Hearing Examiner
Ernest Nash as presiding officer; scheduled pre-
hearing conference for Nov. 2 and hearing for
Dec. 2 (Doc. 19010). Action Sept. 25.

Other actions

m FCC granted extension of time to Oct. 22 o
file comments on proposal to permit CATV sys-
tems to import distant signals subject to specified
payment for public broadcasting (Public Dividend
Plan) (Doc. 18397-A). Action Sept. 30.

w Review board in Hyde Park, N.Y., CATV pro-
ceeding, granted motion for certification of record
to commission, filed Aug. 7 by Chief, Common
Carrier Bureau (Docs. 17411, et al.). Action Oct. 1.

Cable actions elsewhere

The f{ollowing are activities in com-
munity-antenna television reported to
BroOADCASTING through Oct. 6. Re-
ports include applications for permis-
sion to install and operate CATV’s,
changes in fee schedules and grants of
CATV franchises.

Franchise grants ‘are shown in iralics.

B Ridgecrest, Callf—Ridgecrest Cablevision Inc.
has been awarded a 20-year franchise. Installation
charge will be $9.95 and .$5 monthly. Ridgecrest
will pay a minimum of $2,000 per year or 5% of
the gross revenues, whichever is larger.

m Chicago—The Better Broadcasting Council Inc.
has applied for a non-exclusive franchise. In letter
of application to chairman of city council’s sub-
committee on miscellaneous matters, Better Broad-
casting Council said its application shall be con-
sidered on the basis of a nongrofit corporation.

m Clarksville, Ind.—G.R.C. TV of Clarksville and
Suburban Communications of Beverly Hills, Calif.
(mulliple-CATV owner), have applied for fran-
chises. G.R.C. would pay from 2% to 414% of its
gross over a five-year period. Suburban Communi-
cations would pay 6%, with that amount to be
raised if the firm’s income exceeds $100,000 yearly.
Suburban would have no installation fee and
would charge $4.80 monthly for the first set in a
home and $1 for each additional set. G.R.C.
offered a rate of $4.75 monthly and a $10 installa-
tion charge.

m Chicopee, Mass.—Greater New England Cable-
vision Inc. has applied for a franchise.

& Demion, Md.—Denton Cable TV Inc, has been
granted a franchise. Installation fee will be $9.95
for subscribers other than commercial and multiple
unit dwellings. Commercial fee will be $14.95.
Single unit dwellings can have more than one out-
let at $4.95 each. Monthly rate will be $4.95 for
the first set in a home and $1.25 for each addi-
tional set, It will be a 12-channel facility. Service
to town hall, schools and fire and police depart-
ments will be free.

B Leonardiown, Md.—Ross Telecommunications
Engineering Corp. of Washington has been granted
a franchlse.

B Kulztown borough, Pa.—Parkland Cable TV Inc.
of Ironton, Pa., has been granted a 20-year fran-
chise. Monthly rate will be $4.95. The borough
will receive 5% of the gross. Free service will be
provided to schools, churches and public buildings.
m Miller, $.D.—TV Signal Co. of Aberdeen, S5.D.,
has been granted a franchise by town vote.

B Pasco, Wash.—Columbia Television Co. (multi-
ple-CATYV owner), Westport. Conn.. has increased
its rate to $5.45 plus city tax.

m Aprleron, Wis—Fox Citlies Communications
In¢c. has been granted a franchise. The firm is a
subsidiary of American Television & Communica-
tions Corp.

m Oshkosh, Wis.—Marcus Theatres has applied
for a franchise,

B La Habra, Calif.—International Cable Telcvision
Inc. (multiple-CATV owner), Dallas, has been
granted a franchise.
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On the face of it, the road that led Tom
Johnson into the ranks of broadcast
management is miles out of the ordi-
nary. Who else has moved from a three-
year tour of duty on the White House
staff to become executive vice president
of a broadcast operation—all before his
29th birthday?

The progression is unusual, but not at
all difficult to understand. For one
thing, the man whom Mr. Johnson
served in Washington was that other,
unrelated Johnson, who numbers among
his accomplishments leadership of the
nation, the LBJ ranch, and the family
that owns Texas Broadcasting Corp.,
licensee of KTBC-AM-FM-TV Austin,
Tex., where Tom Johnson now works.

For another, Wyatt Thomas Johnson
is 2 man who has had success stamped
on his forehead for many years. About
halfway through his lifespan he decided
he wanted to be a newspaper publisher;
today, with news experience, college
training in journalism and management,
an acquired habit of leadership and an
acquaintance with the center of power,
the new executive vice president of the
Johnson stations could not be termed a
callow youth.

Still, the job is his very first in
broadcasting. Some of his earlier train-
ing is readily transferable to this new
realm, but not all of it.

“I've consciously started out by em-
phasizing those aspects of the business
that are least familiar to me,” he says.
Asked which of those aspects ranks first
in importance, his answer comes
rapidly: “understanding the FCC.”

Contributing ideas is one part of his
early months on the job, but the greater
part is a learning experience, working
under a real veteran—J. C. Kellam,
long-time head of the Johnson stations.
Before too much longer, it is assumed,
Tom Johnson may be groomed and
ready to assume the Kellam mantle at
the top of the organization.

The young man who has been thrust
into this position combines in his make-
up the qualities popularly attributed to
that half-mythological entity, the “new
South”—a combination of the courtly
and the very business-like. He speaks in
a strong, deep baritone, distinctively
Southern in accent but just a bit too
crisp and controlled to qualify as a
drawl. He looks others squarely in the
eye from behind black-rimmed glasses,
which frequently rest a shade below
plumb line, His demeanor suggests the
word “careful” as he chooses his words,
conveying what he wants to and only
that, looking serious though not soiemn.
The image is that of the rare class mem-
ber who made good on the vote to be
most likely to succeed.

Tom Johnson was born and grew up
in Macon, Ga. When, early in life, he

He's Iearning
broadcasting
from the top

decided he wanted not only to work on
a newspaper but eventually to run one,
he took the logical course and got a job
with a hometown paper, The Macon
Telegraph and News. (He was 14 at
the time.) From then through his col-
lege years, he worked at one time or
another on the sports desk, the state
desk, the city desk, the wire desk, and
in the circulation department.

He won a journalism scholarship to
the University of Georgia, where he
edited the campus newspaper and won a
wide variety of campus awards. In

WeenSProfile

Wyatt Thomas lohnson—execu-
tive vice president of Texas Broad-
casting Corp., licensee of KTBC-
AM-FM-TV Austin, Tex., b. Sept.
30, 1941, Macon, Ga.;, BA in
journalism, University of Georgia,
1963; MBA, Harvard Graduate
School of Business, 1965; named
White House Fellow, 1965; served
on White House staff under Presi-
dent Johnson, 1968; during that
time held positions of assistant
press secretary, deputy press sec-
retary, special assistant to the
President; served as President
Johnson's executive assistant in
charge of staff activities at Austin,
Tex., 1969-70; named to present
position Sept. 1, 1970; serves on
Board of Foreign Scholarships,
White House Fellows Foundation,
University of Georgia Advisory
Council;, m. Edwina Chastain,
Athens, Ga.; children, Thomas, 5,
and Crista, 3; hobby—tennis.

1963, the year he graduated, he was
selected as one of the top four men at
that large university, He then won a
scholarship to the Harvard Business
School, from which he graduated in
1965.

Then came the beginning of his as-
soziation with Lyndon Baines Johnson.

A presidential commission headed by
David Rockefeller selected Tom John-
son to be a White House Fellow. On
Sept. 1, 1965, he met President Johnson
for the first time; among the President'’s
first words to him were: “We intend for
you to be more than just an intern.”
That proved to be a correct prognosis,
as Mr. Johnson moved steadily up the
staff hierarchy as assistant press secre-
tary, deputy press secretary and special
assistant to the President.

The kind of role he played may be
suggested in small vignettes. It was Tom
Johnson who first informed the Presi-
dent that Dr. Martin Luther King had
been assassinated. It was Tom Johnson
who presided over 100 press briefings
on a variety of subjects. When the Presi-
dent held his Tuesday foreign policy
luncheons with the director of the Cen-
tral Intelligence Agency, the chairman
of the Joint Chiefs of Staff and the sec-
retaries of state and defense, it was
Tom Johnson who served as executive
secretary to that weekly gathering, help-
ing it all run smoothly, taking notes
(now among the raw material used by
President Johnson in compiling his
memoirs).

When Richard Nixon entered the
White House and Lyndon Johnson re-
turned to private life in Texas, Tom
Johnson went along as executive as-
sistant . On Sept. 1, 1970, he was named
to his present post.

Only time will demonstrate how
comfortable Tom Johnson will be as he
applies his impressive background and
skills to the new task of running a
broadcast operation. One recalls another,
still younger protege, Patrick Nugent,
who was brought into the business; at
the moment, Mr. Nugent is on what is
officially termed a “leave of absence”
while serving as president of an athletic-
equipment company in San Antonio.

Right now, however, it is clear that
Mr. Johnson has committed his time
and energy to a total immersion in
broadcasting. “Having had only a month
to involve myself in the business,” he
says, “I recognize its excitement, its
challenge, its great appeal.” He also
recognizes an enormous debt to the
former President who, he says, “has a
far more intense interest in young peo-
ple than has been publicly recognized.
His staff at the White House was young.
He likes to work with young people.
He's shown me every kindness, every
opportunity imaginable.”
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Filitorials

To kill a medium

The inescapable inference to be drawn from talking with
news directors at stations of various sizes and locations is
that broadcast journalism may be a dying craft. The first
symptoms of enfeeblement are now apparent.

News directors admit that considerations other than those
of conventional journalistic judgment are flavoring their de-
cisions. They are acutely aware of an FCC that stands ready
to second-guess them, of a Congress that entertains repres-
sive legislation, of local authorities who are learning how to
use federal leverage, of influential citizens who dislike re-
ceiving impressions that are in conflict with their own. To
those debilitating pressures may be added the reminders
from station management that licenses are re-examined
every three years and that lawyers charge money to answer
inquiries from Washington.

The basic question is whether broadcasting is to continue
as a dynamic journalistic force or deteriorate into a passive
conduit. There are those who would prefer it in the latter
state. Prominent among them, it hardly need be said, is
Spiro T. Agnew.

But as the newsmen themselves repeatedly pointed out, in
the interviews conducted for the special report that appears
elsewhere in this magazine, Mr. Agnew speaks for many.
When a Senator Fulbright introduces and a Senator Muskie
supports a resolution to require television to make prime
time available to the speeches of legislators, the universality
of the assault becomes obvious. When national committces
of the two major parties begin contesting before the FCC
and the courts for access to the television networks, the
threat to broadcast independence intensifies.

But for all the pressures, broadcasting is by no mcans
powerless to resist. A key role in that resistance must be
taken by the station news director, though the role cannot
be brought off without the unwavering support of station
management. The critical point that must be kept in mind
is that the vigorous practice of professional journalism is the
only guarantee of broadcasting’s survival.

It is just possible that broadcast newsmen and station
managers are running too scared these days. For all the
actual intrusions by the government and threats that seem
very real, it is unlikely that any license will be lost for the
practice of responsible journalism.

As was suggested on this page a year ago when some were
talking about reaching accommodations with the govern-
ment, pressure goes with the newsman's job. He must keep
his nerve and go on with his work—which is to keep his
audience reliably informed. The news directors who are
sticking by that standard—and they are numerous, to judge
by our talks with them—will save radio and television.

No time to scoff

A few years ago Life, the highly successful illustrated
weekly, was billing itself as the world’s largest advertising
medium, and none-too-obliquely implying that advertisers
were squandering their money in the broadcast media.

Just a few months ago, Life, its semimonthly competitor,
Look, and the pocket-sized Reader's Digest ganged up to
capture some of the budgets going to television with argu-
ments about purported research showing what wonderful
things the magazine-TV mix would do. But that campaign
appears to have expired.

In recent weeks, first Look and then Life have cut back
circulation and advertising rates and have economized in

other ways. They, too, have been affected by advertiser belt-
tightening, plus higher costs of production and distribution,
and now the deleterious effect of the General Motors strike
at the outset of the new season.

Currently, Reader's Digest, which for many years
eschewed all advertising, has begun ripping into television
much in the fashion of the old Life onslaught.

Boastful claims are not going to sway the professionals
in advertising and marketing in these days of careful buying.

These consumer magazines obviously are suffering from
an inferiority complex. They would do better to concentrate
on affirmative selling of their vehicles than to try to unsell
the acknowledged leader, whose very success has created
for broadcasters their own set of regulatory, political and
economic problems.

Gifted management

The FCC which chronically complains of a tight budget and
an overworked staff assigned a new project last week. The
staff was told to calculate percentages of various categories
of programs carried on all television stations in the 50 big-
gest markets.

Some commissioners voted their approval on the assur-
ance that the study would not necessarily lead to any action.
Now there’s a memorable reason to assign new work to a
staff that can't cope with present backlogs.

The FTC's scarlet letter

Consumerism, which may be defined as creation or mag-
nification of public discontent for political purposes, is
getting out of hand. The harsh new penalties proposed by
the Federal Trade Commission for violations of its rules
on deceptive advertising may even be ahead of the trend.

As reported in BROADCASTING a week ago, the FTC is at-
tempting to invoke a requirement that advertisers found
guilty of deceptions must include confessions in their future
advertising. In two cases now pending the FTC has proposed
specifically that for a whole year 25% of the time of broad-
cast commercials and 25% of the space in print ads would
be devoted to descriptions of the alleged violations.

This kind of punishment went out of style with stocks,
the ducking stool and brands on adulterers. Along with con-
sumers, advertisers deserve reasonable consideration.

Drawn for BroApcasniNG by Sid Hix
“Why doesn't he ever pre-empt a football game?”
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An audience
is one person at a time.

A listener to the Fetzer radio station in Grand Rapids
recently expressed interest in a specific program that
related to his problem. He was blind. In response,
the people at the station took a tape of the program
to his home, reviewed it with him and assisted him in
taking notes so he might receive further help. This
kind of individual personal service doesn't occur very
often; but it clearly reminds us of the purpose of

community broadcasting — to serve our audience’s

needs.
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