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x G . » .
> Must antismoking spots be carried after cigarettes go?
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Pictured above, the current APRTA board representing 3269 radio and television members,
meeting in New York last month, voted unanimously to change the name of their group to the Associated
Press Broadcasters Association. The name change now goes to a referendum where a majority of the
members is needed to make it officially APBA.

LEFT TO RIGHT, FRONT ROW—REX DAVIS, KMOX, ST. LOUIS; JOHN DAY, WHDH, BOSTON: BILL ARMSTRONG, KOSI AURORA, COLG.; TOM POWELL,
PRESIDENT, WDAU-TV, SCRANTON, PA.: RALPH RENICK, WTVJ- TV, MIAMI; GEORGE VOLGER, KWPC, MUSCATINE, 10W.

SECOND ROW=—FRANK BALCH WJOY EURLINGTON, VT.; THAD SANDSTROM WIBW-TV, TOPEKA; FRED HAMMOND WWL, NEW ORLEANS; RICHARL
SMILEY, KXXL, BOZEMAN, MONT.; TOM BOSTIC, COMMITTEE CHAIRMAN, KIMA, YAKIMA, 'WASH.; JACK CLIFFORD, KTARTV PHOENIX; JIM LEE COM-
MITTEE CHAIRMAN, WBML MACON GA,; EDDIE BARKER, KDFW-TV, DALLAS; TOM FRAWLEY WHIOTV DAYTON; MILTON COOK KVON, NAPA CALIF, NOT
SHOWN GLOVER DELANEY WHEC-TV, ROCHESTER,
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Send me demo tapes on:
CIHITPARADE 71

O Rush me the SOLID GOLD ROCK & ROLL demo fape
O Contact me regarding SOLID GOLD ROCK & ROLL

L] HISTORY OF ROCK & ROLL  [J DRAKE JINGLE SERIES #1

Al@wrican Independent Radio, Inc.

6290 Sunset Bhd,, Suite 1425 Hollywood, California 90028

name

title

statian address

city siate zip
lelephone

Ourstation [is  [is not automated,
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Te tear out, fill out and
drop this coupon in your out basket

IDMNUIES

Ta listen ta the
SOLID GOLD ROCK & ROLL demo tape

Solid Gold Rock & Roll is the mast
exciting contemporary sound ever developed
for automated FM stereo stotians.

What can Solid Geld Rock & Roll do
for you?

It can build a solid audience in the
important 18 to 49 age graup.

It can dramatically increase your rotings
—and revenues,

It can reduce your operating costs by
keeping your staff requirements to a bare
minimum,

Solid Gold Rock & Roll is the Iatest from
Drake-Chenault, who also produce the highly

successtul HitPorade 71, The History Of Rock
& Roll, ond the Drake jingles.

Solid Gold is based on the tight unclut-
tered sound that has made WOR-FiV in New
York o phenomenal success.

It is the very best of rock and roll music.
Not underground — but the top hits of the past
decade plus current favorites. And each selec-
fion is announced by a top disc jockey.

The package includes personalized
musical logas. An engineering breakthrough
provides the smoothest, fightest programming
possible. And the service is continuously
updated,

Solid Gold Rock & Roll is availoble on
an exclusive first come, first served basis in each
market through American Independent Radio.

So act today. It could just possibly be the
most important 16 minutes in the future of your
FM station.

Al@erican Independent Radro, Inc.

6290 Sunset Blvd., Suite 1425
Hollywood, California 90028
Telephone (213) 461-4031



EYEWITNESS
NEWS

The Leader in the Southwest...

EYEWITNESS NEWS covers the sprawling giant of a market that
ranks 11th in retail sales in the United States. EYEWITNESS NEWS is
the dynamic approach to newsgathering that brings to the people of the
Dallas-Fort Worth area the “in depth” reporting they want and deserve!
Contact your H R representative for availabtlities.

KDFW-TV
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DALLAS-FORT WORTH

The Dallas
Times Herald Station
CLYDE W. REMBERT, President
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Glosedbircuit

Self regulation

Favorable response is building for inde-
pendent Advertising Review Council
proposed by Quaker Oats Co.’s Victor
Elting Jr., chairman of American Ad-
vertising Federation, both he and AAF
say, despite opposition by couple of
major advertisers so far. Supporters in-
clude FCC Chairman Dean Burch, Sen-
ator Warren G. Magnuson (D-Wash.),
among others, plus sprinkling of broad-
casters. Networks are silent. Mr. Elting
regrets inadvertent first-draft mention
that $1.5-million assessment of TV
would pay bill. His aim is that all ad-
vertising support voluntary plan. AAF
has proposal on Nov. 17-18 board
agenda, is pursuing concept seriously.

Shorthanded

FCC will be operating as five-man
agency for several weeks bzginning next
Monday (Oct. 26). Robert T. Bartley,
dean of commission, enters George
Washington hospital for cataract sur-
gery (one eye) and will be hospitalized
for week. He won’t return to office for
about four weeks but will be available
on call or for possible oral argument
where no reading is entailed.

Second absentee is commissionership
vacated by Kenneth Cox, who entered
private practice last month and whose
successor, Cincinnati attorney Sherman
Unger, awaits confirmation by Senate.
Hold had been placed on Unger nomin-
ation because of Internal Revenue re-
view of his 1968 tax return involving
what has been described as “routine
check.” But with Congress in recess
until after Nov. 3 elections, no action
is possible anyway.

Buckling down

FCC staff is moving fast in study com-
mission ordered two weeks ago of tele-
vision program service in top-50 markets
{ BROADCASTING, Oct, 12). Staff has al-
ready collected all data on program-
ing—news, public affairs and “other”
(agricultural, instructional and reli-
gious)—and on public-service spots and
commercial quantity. It has yet to dig
out financial information, Next big job
in study will be categorizing sta-
tions—by kind of station and market
size, At present rate, chance of staff
bringing in study within month set for
task looks good. Study is being made in
connection with planned overhaul of
commission license-renewal procedures.

Meanwhile, staff has completed, and

submitted to commission for possible
publication, description of present re-
newal procedures, Purpose of publica-
tion would be to inform licensees of
how their applications are handled,
thereby making it easier for them to fill
out applications in way that would fa-
cilitate processing,

More trade-outs

General Foods Corp.,, White Plains,
N.Y., is understood to be involved in
extensive program-for-TV advertising
project in which company is offering up
to 100 TV stations six one-hour musical
specials, Doodletown Pipers, in return for
two minutes of time on each program.
General Foods tested program, keyed to
holidays and seasons of year, in seven
major markets this summer and decided
to make it available throughout country.
Program, produced by Triangle Tele-
vision, is being offered to stations by
General Food agencies, including Ben-
ton & Bowles, Grey Advertising, Mc-
Cann-Erickson, Ogilvy & Mather, and
Young & Rubicam, all New York.

Whose tab?

ABC-TVY has yet to resolve question of
whether it will continue to absorb its
increase in AT&T rates for network in-
terconnection after end of this year.
Review of issue— which hinges in large
part on extent of affiliates’ clearances of
ABC-TV programs—is scheduled to be
made at meeting of ABC-TV affiliates
board of governors, tentatively set for
Nov. 18-19 in St. Croix, Virgin Islands.
ABC-TV had originally elected to ab-
sotb AT&T rate hike for one year, later
extended this to 15 months—tiil Dec.
31, 1970, at which time ABC estimates
it will have absorbed $7 million in rate-
boost since Oct. 2, 1969 (BROADCASTING,
July 20),

Friend on scene

Broadcasters may credit Herb Klein,
President Nixon's director of communi-
cations, for working up position papers
favoring veto of political-broadcasting
bill, which came last week (story, page
15). Operating at low visibility, Mr.
Klein collected arguments against bill
from knowledgeable legislators and
broadcasters, set them out in memo-
randum to President.

Collectors’ item

Agency slow-pay problem, especially
acute for broadcasters, probably will
run through first half of 1971, accord-

ing to best estimates of experts meeting
in Milwaukee last week at Advertising
Media Credit Executives Association,
old newspaper-oriented group now ex-
panding to include radio-TV as com-
plement to Institute of Broadcast Fi-
nancial Management. Usual 30- 60-day
lag that has run to 90-120 days recently,
and longer in some cases, is not all due
to paperwork tangle and high prime
rate. Agency sources also admitted to
AMCEA that high turnover in clerical
staff is big factor and low-pay practices
require review. Tougher collection effort
and curbing of media availability to
chronically slow payers, meanwhile, are
best answers offered by some AMCEA
leaders.

Waiting game

FCC's new Broadcast Bureau chief,
Francis Walsh, is having tough time
lining up his number-two man by pro-
motion from within. It's been known for
weeks (“Closed Circuit,” Aug. 7) that
Robert J. Rawson, incumbent chief of
renewal and transfer division, was his
selection as deputy chief of bureau,
replacing James Juntilla, controversial
attorney who since has moved to Com-
mon Carrier Bureau. Mr. Rawson had
been registered Democrat, but job level
isn’t in category that would entail pa-
tronage clearance for 35-year govern-
ment career lawyer. All that’s needed
ordinarily is FCC vote.

Paper load

Major sticking point appears to have
developed between broadcast industry
representatives and FCC staff on ques-
tionnaire being formulated for use in
commission's study of conglomerate
ownership of broadcast properties. It
involves request for copies of wide va-
riety of correspondence, reports and
minutes over past three years that relate
to all manner of broadcast operations—
financing, budgeting, advertising, staff-
ing, among them. Individual members
of committee that advises Office of Man-
agement and Budget in clearance of
forms to broadcasters feel file search
that question would require would im-
pose undue burden on licensees. Staff
has sharpened question to make it more
specific, but says it knows no way to
simplify task further.

Matter may be resolved Wednesday,
when full advisory committee and com-
mission staffers meet with OMB officials
on questionnaire. Beyond major sticking
point, most issues appear to have been
resolved.
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“YOUTH QUESTIONS”

>
AMERICAN LEGION ILIARY
1970 GOLDEN MIKE
= AWARD

PRESENTED TO

wmaz o

In a world filled with reports of juvenile delinquency,
WMAZ-TY pointed to the encouraging side of today's
b youth with their program, “Youth Questions”. It
emphasized juvenile decency and the strong moral
convictions of today's younger generation. The
= American Legion Auxiliary gave it a Golden Mike
Award for America's best local television program
in the interest of youth. Another example of the
caliber of public interest programs presented to
WMAZ- TV viewers.

% CHANNEL 13 MACON, GEORGIA
qVA
BNKY M Trirr=cd i1/}

VAD A station of Multimedia Broadcasting Com-
i pany. Affiliated with WBIR-TV, Knoxvitlle,
Tenn., and WFBC-TV, Greenville, S. C.

REPRESENTED BY
KATZ TELEVISION




WeekinBrief

Democrats and dissenting Republicans term President
Nixon's veto of political-broadcasting bill political outrage.
As Congress recesses, question is how long after Con-
gress returns will bill stay dead. See . . .

Will veto stand on cutrate politicals? ... 15

What is broadcaster's responsibility on smoking-and-
health issue? This is question FCC is asking in request for
comments on possible fairness-doctrine, public-interest
obligations after cigarette ads are banned. See . . .

Smoking issue opened for comment ... 20

Civil Rights Commission urges FCGC to take active role in
programing and tougher license-renewal stand as one
solution to racism and civil rights problems; wants easier
entrance for minorities into broadcasting. See . . .

Can the FCC engineer racial justice? ... 24

Taft Broadcasting Co. and WKBN Broadcasting Corp.
vigorously oppose petitions by local black groups to deny
license renewals of their stations in Columbus and Youngs-
town, Ohio. See . . .

Ohio stations defend policies ... 25

More advocates for local regulation and technical stand-
ards crop up in second group of comments on number of
aspects of FCC's package of proposed rules for cable
television. See . . .

Local control wins wider support ... 25

Justice Department finds FCC proposal to allow competi-
tion among microwave systems providing specialized
services 'forward-looking' to meet growing communication
needs. See . . .

Microwave plan called ‘imaginative’ ... 33

FCC bends ear to pleas by ABC and NBC and extends
‘'until further order’ Oct. 1, 1971, effective date of ruling
requiring networks to divest themselves of domestic pro-
gram syndication operations. See . . .

More time for syndication cut-off ... 38

Midwest Video Corp. seeks court reversal of FCC orders
requiring CATV systems with over 3,500 subscribers to
originate programing and limiting kinds of programs
CATV’s may transmit. See . . .

Can FCC force CATV programing? ... 40

FCC Commissioner Nicholas Johnson angrily accuses
NBC-owned WRC-TV Washington of ‘censorship’ after sta-
tion deletes from program statement he made referring to
sexual implications of hair-spray commercials. See . . .

Whose taste is to be trusted? ... 45

American Telephone & Telegraph and Communications
Satellite Corp. are expected to file with FCC for approval
of joint operation of satellite system. Comsat would pro-
vide two satellites; AT&T, earth stations. See . . .

Two giants team up for space race ... 49

Departments Broadeasting
AT DEADLINE ..o, 9 WEEK'S HEADLINERS ......... 10 Pub}ished every Monday by Broad-
BROADCAST ADVERTISING .... 15 WEEK'SPROFILE ............. 67 ;Z-';tt‘:é g;zllzfn\(’:lxlih'lr?;{onsegg.c}f;
CHANGING FORMATS ........ 47 " ngton, ke a
additional offices.
CHANGING HANDS ........... 32 Subscription prices: Annual subscrip-
CLOSED CIRCUIT ............ 5 tion for 52 weekly issues $14.00. Add
DATEBOOK ........cvvvnunnn 1 $4.00 per year for Canada and $6.00
EDITORIALS ...ovvvvvnenennn. 68 for all other foreign countries. Sub-
EQUIPMENT & ENGINEERING .. 49 ?fs?,i’i'21‘?55"§Z?°§‘opr§“"éf§;n§2i‘,‘i?é
ESIJEJSS&O,;IO?E;NNECSE """"" :i o~ YearBook published each January,
......... — e— $13.50 per copy.
FOR THE RECORD ............ 56 SERICAN SOsITS Pags e Subscription orders and  address
INTERNATIONAL ............. 52 IO changes: Send to BROADCASTING Circu-
LEAD STORY ...vuvnrnens.n. 15 -?‘- lation Depattment, 1735 DeSales Strest,
o * W, ashington, D.C. . On
THEMEDIA .................. 24 s & changes, please include both old and
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PROGRAMING ............... 38 front cover of the magazine.
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prison is exacth
- 100 yearsugo. .
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In 1870, the American
Correctional Association proposed
the first prison reforms in the United
States.

One hundred years later, hardly
any of their resolutions have seen the
light of day. [fanything, prison
conditions are now more deplorable
than ever.

Because of this, Group W's
Urban America Unit prepared the 90
minute documentary, 'On Trial

e
i' L

Criminal Justice.” In it you hear about
the horrors of prison life from the
experts. Prisoners.

One man, ina psychodrama of
his life, re-enacts the hideous events
that culminated in murder.

Another prisoner tells what he
had to endure in order to receive
prescribed medicine for his infected
foot.

*On Trial: Criminal Justice,”
was filmed at the 1970 Maryland

Workshop on Crime and Correction.
It's a confrontation between
prisoners, guards and judges. And
another one of the 52 prime-time
specials Group W is presenting on its
five television stations this year.

This time we bring you a special
on the problems of criminal justice.

Because maybe the GROUP

real crime is not v
knowing about them. “‘

WESTINGHOUSE BROADCASTING COMPANY



Late news breaks on this page and overleaf.
Complete coverage of the week begins on page 15.

AtDeadline

Times-Life station deal being negotiated
Prospective buyer is Combined Communications

Time Inc. may have found buyer for its
string of domestic broadcast properties
that have been on block for some time.
It is negotiating for sale to Combined
Communications Corp., Phoenix-based
owner of smaller station group and
other media. Price is said to be higher
than $71 million discussed earlier with
McGraw-Hill in deal that never jelled.

In joint announcement, Time and
Combined Communications confirmed
negotiations, but said little else. On
good authority it was learned that de-
tails of financing remained to be settled.
Combined Communjcations must also
arrange for disposal of two of seven
VHF television stations included in total
present holdings of buyer and seller.

As now conceived, transfer of other
properties would be submitted for FCC
approval on promise that Combined
Communications would divest itself of
radio stations, within reasonable time,
to comply with one-to-customer rule,

One of the CCC'’s present stations that
will reportedly be spun out of deal is
KBLU-TV Yuma, Ariz., {ch. 13, CBS-TV
affiliate), which, according to some re-
ports, may be turned over to educa-
tional use. CCC’s other TV properties
are KTAR-Tv Phoenix (ch. 12, NBC-TV
affiliate) and Koco-tv Oklahoma City
(ch. 5, ABC-TV), which company ac-
quired for $6.5 million only last July.

Time-Life Broadcast TV stations are
wFBM-TV Indianapolis (ch. 6, NBC-TV);
kLz-tv Denver (ch. 7, CBS-TV); woob-
Tv Grand Rapids, Mich. (ch. 8, NBC-
TV); xoco-Tv San Diego {ch. 10, NBC-
TV), and KERo-Tv Bakersfield, Calif.
(ch. 23, NBC-TV).

CCC also owns KTAR-AM-FM Phoenix,
KBLU(AM) Yuma and Kyc(aM) Pres-
cott, Ariz. Its nonbroadcast holdings in-
clude Eller Electric Sign Co. of Detroit,
Phoenix and Kansas City, Mo.; Eller
Outdoor Advertising in Michigan, Ari-
zona and Kansas City: Phoenix maga-
zine; Arizona Wildlife Sportsman and
Sports News Weekly.

Time-Life's other broadcast stations
are wrFBM-AM-FM Indianapolis: KLZ-AM-
FM Denver; woon-aM-FM Grand Rap-
ids: and K0Go-aM-FM San Diego. Com-
pany owns extensive cable-TV holdings
which it intends to keep. Time Inc.
publishes Life, Time, Fortune, Sports
Mustrated.

Time is widely held public company.

CCC is publicly traded, but chief
stockholders are John J. Louis Jr,

chairman (17.8%), and Karl Eller,
president (14.3%).

First word that Time-Life Broadcast
stations were for sale appeared early
last month (“Closed Circuit,” Sept. 7).
At that time Barry Zorthian, T-L presi-
dent, admitted offers were being re-
ceived and entertained.

FCC honor defended

FCC Chairman Dean Burch used un-
usually strong language in rebuking Phil
Edwards, chairman of Broadcast Ad-
vertisers Reports, for letter to commis-
sion that chairman said was “offensive.”

Chairman, in Oct. 9 letter that came
to light Friday (Oct. 16), was respond-
ing to Mr. Edwards complaint, filed
Oct. 1, concerning International Digi-
sonics Corp. and its counsel and direc-
tor, former FCC Chairman Newton N.
Minow.

Mr. Edwards, whose firm is poten-
tial competitor of IDC in business of
electronic monitoring of television com-
mercials, had said that commercials
encoded by IDC were not complying
with commission rules. But what ap-
peared to irk chairman was Mr. Ed-
wards’ suggestion that, because he is
former FCC chairman, Mr. Minow “‘has
insider’s knowledge of the commission’s
vulnerabilities” (BROADCASTING, Oct. 5).

Chairman Burch said if matter were
left to him, he would disregard BAR
letter on ground it is “scandalous” and
in such “poor taste as to preclude” its
consideration as official pleading.

“Whenever you suggest that former
FCC commissioners have ‘“insider’s
knowledge of the commission,”” chair-
man added, “You are impugning the
integrity of each present commissioner
and each member of the [commission]
staff.”

Stand fast: Goodman

NBC President Julian Goodman urged
broadcast journalists to resist pressures
—"official and unofficial"—and noted
“it should be apparent that the push
[against radio-TV journalism] will very
quickly become a shove if we show signs
of knuckling under.”

Mr. Goodman's remarks are con-
tained in speech for delivery in San
Francisco today (Oct. 19) at NBC
Radio Network Affiliates convention.

Mr. Goodman said electronic jour-

nalists must stand by their “professional
commitment to resist pressure and criti-
cism—no matter what disguise they
wear.” He said there is “no question
that the news media—especially radio
and television—are wunder pressures,
official and unofficial, that are perhaps
greater than at any other time in our
history.”

He said he is concerned over “a
growing obsession among broadcasters
with what can best be called ‘keeping
out of trouble in Washington.’” Mr.
Goodman said: “Of course we have to
keep out of any trouble that threatens
our ability to do our jobs and to stay
in business. But we will keep out of
trouble in Washington the same way
we keep out of trouble anywhere else:
by going about our work carefully and
responsibly.”

Mr. Goodman cited editorial in Oct.
12 BROADCASTING and commented:
“What we intend to do is to go about
our job as we have before, as profes-
sional journalists, and not to be influ-
enced by the outside pressures which
are—as the editorial in BROADCASTING
goes on to point out—always a part of
a journalist’s job.”

Mr. Goodman's example from NBC’s
recent experience was its appeal to FCC
on “private pilots” fairness problem
that it won; commission holding that
NBC did not violate fairness doctrine
in Huntley-Brinkley newscast segment
that private pilots said reflected ad-
versely on them (BROADCASTING, Sept.
28).

“

Campbell renews ‘Lassie’

Wrather Corp. and Campbell Soup Co.
have reached three-year agreement on
Campbell sponsorship of 150 Lassie
half-hour TV programs on network TV
between September 1971 and Septem-
ber 1974. Cost will range from $5 mil-
lion up to $7.25 million, depending on
number of new episodes, according to
Wrather.

Campbell has been sponsoring
Wrather-produced Lassie for past 16
years on CBS-TV (Sun. 7-7:30 p.m.)
and present contract expires in Septem-
ber 1971.

FBI help is sought

Delegation of broadcasters late Friday
(Oct. 16) extracted promise from An-
thony Ferris, U.S. attorney in Houston,
to request federal intervention in investi-
gation of bombing of Pacifica Founda-
tion-owned KpFT(FM) Houston on Oct.

BROADCASTING, Oct. 19, 1970
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6. Bombing was second at noncommer-
cial station in five months (BROADCAST-
ING, Oct. 12), No arrests have been
made in either bombing.

Meeting with Mr. Ferris were: Rudy
Hurwich, Pacifica president; Willard E.
Walbridge, board chairman, National
Association of Broadcasters and execu-
tive vice president, Capital Cities Broad-
casting Co., Houston; William Kling,
assistant director for radio projects,
Corp. for Public Broadcasting; Dan
Neal, president of local governing board
of xpFT, and Larry Lee, XPFT station
manager. Cited were precedents for fed-
eral intervention and protection against
bombings. Mr. Hurwich also claimed
kpFT’s First Amendment rights were
breached by station being forced off air
as result of $35,000 bombing damage.

Mr. Walbridge noted that NAB had
“interceded with attorney general of
the United States” on June 9 after first
KPFT bombing. He recalled that no
action was forthcoming, but urged that
FBI now assert its jurisdiction. He cited
crime bill signed by President Nixon last
week to ‘“‘underpin” his position.

Mr. Walbridge noted: “I believe that
any radio or TV station in the nation is
entitled to federal protection because
it is federally licensed.”

Workshop is postponed

Radi9 commercials workshop, sched-
uled to be held in New York tomorrow
(Oct. 20), has been postponed till early
in 1971. Announcement Friday (Oct.
16) by Stephen B. Labunski, wMca(aM)
New York, chairman of International
Radio and Television Society-sponsored
event, said postponement was deemed
advisable because mixup in mailing of
promotional material had left advertis-
ing agencies with too littl.e time to plan
for attendance by their creative people.

Johnson phrase hit

Senator Marlow W, Cook (R-Ky.) Fri-
day (Oct. 16).strongly criticized street
phrase made on wWRc-Tv Washington by
FCC Commissioner Nicholas Johnson,
but later delefed before airing.

Senator said in letter to FCC Chair-
man Dean Burch, that similar conduct
in future could result in demand for
Johnson’s resignation.

Deleted comments, critical of over-
sexuality in hairspray commercials,
were made on" station’s Georgetown
University Forum (see page 64).

Mr. Johnson, in response to censoring
of two sentences, characterized action
as “the height of arrogant irony.”

Senator Cook defended deletions and
classified Mr. Johnson’s response as
“arrogant.”

Oppose plugola rule

Three networks and National Associa-
tion of Broadcasters have registered op-

WeeksKeadliners

Mr. Stevens

Frank Minner, VP and treasurer, U.S.
Communications Corp., Philadelphia-
based group owner, named president
and chief operating officer. He suc-
ceeds Robert McGredy, named chair-
man, who will devote himself to firm’s
expanded effort in production and syn-
dication areas. Leonard B. Stevens, VP,
operations of USC, named executive
VP and chief operating officer.

For other personnel changes
of the week see "Fates & Fortunes”

position to FCC’s proposed anti-plugola
rule, which would require licensees and
their employes to disclose financial in-
terests in services and commodities re-
ceiving on-air promotion.

In unusual comment, ABC, CBS,
NBC and NAB advised FCC to con-
tinue applying approach of Section 317,
which limits disclosure reguirements to
instances where presentation of product
or service is beyond that reasonably re-
lated to program content. They said
proposed rules would be difficult to
interpret and add clutter to broadcasts.

Endorses ACT petition

Joan Ganz Cooney, creator of ETV’s
much-honored Sesame Street and presi-
dent of Children’s Televiston Workshop,
Friday (Oct. 16) called for end to
commercials on children’s programs and
urged that quality of programing be
upgraded.

Occasion of remarks was First Na-
tional Symposium on Children and
Television, held last Friday and Satur-

day in Boston.

Symposium was co-sponsored by
Kennedy Memorial Hospital for Chil-
dren, Boston University School of Pub-
lic Communication and Action for
Children’s Television. ACT had asked
FCC to ban commercial sponsorship of
children’s programing and require
broadcasters to devote 14 weekly hours
weekly to such programing during spe-
cified time periods (BROADCASTING,
April 6). Request has been accepted by
FCC as petition for rulemaking.

In endorsing ACT petition, Mrs.
Cooney said “battle rages . . . between
those who view children’s television as
means of selling products and those who
view it as means of enriching and edu-
cating young.”

NAB asks short warning

National Association of Broadecasters
has urged Federal Trade Commission to
simplify proposed warning to accom-
pany advertising of insecticides, weed
killers and other pest control products.

FTC had proposed that such adver-
tising carry phrase: “Warning: This
product can be injurious to health; read
the entire label carefully and use only
as directed.”

NAB chief counsel John S. Summets
suggested alternate statement that prod-
uct “should be used only as directed.”

He said longer and more cumbersome
message proposed by FTC would “all
but preclude” five or .10 second spots
on radio because advertisers could not
run both advertising messages and full
warning in that brief period.

Tenth of point counts

Networks were in virtual three-way tie,
with ABC-TV fraction of point ahead,
for week ended Oct. 11 in Nielsen 70-
market multinetwork area (MNA) av-
erage ratings 7:30-11 p.m., out Friday
(Oct. 16). ABC had 18.3 and CBS and
NBC were tied at 18.2.

Nights of week won by networks also
were nearly divided: CBS won Wed-
nesday, Friday and Saturday; ABC
Tuesday and Sunday; NBC Monday and
Thursday. ABC and NBC had four
shows each in top 10, CBS had two.

NBC'’s new Flip Wilson continued in
top 10 (eighth place). Seven other new
shows made top-40 list in MNA’s; CBS’s
Mary Tyler Moore was 13th; CBS’s
Arnie was in bottom 20 as were ABC’s
Make Room for Grandaddy, and Par-
tridge Family, and NBC’s Nancy and
Red Skelton.

Top 10in MNA’s: (1) Marcus Welby
(ABC); (2) Movie of the Week (ABC);
(3) Bob Hope Special (NBC); (4) Medi-
cal Center (CBS); (5) FBI (ABQC);
6) Ironside (NBC); (7) Here's Lucy
(CBS); (8) Flip Wilson (NBC), (9)
Bold Ones (NBC) and Mod Squad
(ABC).
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Datehook

A calendar of important meetings and events in communications

B Todicates first or revised listing.

October

Oct. 18-20—NBC Radio Network affiliated sta-
rlons annual convention. Jullan Goodman, presi-
dent, NBC, Arthur A. Watson, president, NBC
Radio division, are among speakers. Mark Hop-
kins hotel, San Francisco,

Oct. 18-20—North Central CATV  Association
fall conference. Northstar inn, Minneapolis.

Oct. 19-20—CATV engineering seminar, State Col-
lege. Pa. For further information. contact George
P. Dixon, vice president, C-COR Electronics,
State College, Pa. 16801 (814) 238-2461.

Oct. 20—Annual radio commercials workshop,
sponsored by international Radio und Television
Soclery. Waldorf-Astoria hotel, New York.

Oct. 21—Pulse man-of-the-year luncheon honoring
Lowell Thomas. Plaza hotel, New York.

Oct. 21-23—Missouri Broadcasiers Assoclation fall
meeting. Plaza inn, Kansas City.

Oct. 22—New deadline for comments on FCC's
proposal to permlt CATV systems to im~ort dis-
tant signals subject to a specified payment for
public broadcasting. Previous deadline was Oct, 7
(Doc. 18397-A). Nov. 23 reply date is not being
extended, FCC said staff is to bricf commission
Dec. 7 on comments then on file and subsequently
It will conduct hearing on CATV policy.

Oct. 22—New deadline for comments on FCC's
prorosals concerning technical standards for CATV
sl}éssl;‘n;s. Previous deadline was Oct. 7 (Doc.

Oct. 22—New deadline for filing comments on
FCC's proposed rules concerning extent of local,
?lsaslsz)and federal regulation of CATV (Doc.

Oct. 22—New deadline for filing comments on
FCC’s proposed rules concerning dlversification of
control of CATV systems and inquiry into formu-
lation of regulatory policy (Doc. 18891).

Oct 22-23—Annual fall convention. Ohio Associa-
tion of Broadcasters. Neil House, Columbus.
Oct, 23-25—Southern area conference of Ameri-
can Women in Radio and Television. Marriott
motor inn, Atlanta.

Oct. 23-31—22d Cine-meeting of International
Film, TV-Film and Documentary Market (MIFED)
in Milan, ltaly. Market is for trading feature, TV
and documentary films on worldwide basis. Ad-
vance bookings should be made to MIFED by
letter or cable before Se&l 18. Address for infor-
mation and bookings: IFED-Largo Domodos-
sola 1- 20145 Milano (ltaly). Telegrams: MIFED-
Milano- Telex 33660 Fieramil.

Oct. 24-25—Meecting, Missourl Assoclated Press
Radio ard Television Assaciation. Holiday inn,
Lake of the Ozarks.

Oct, 25-28—Annual meeting, Assoclation of Na-
tional Advertisers. Hot Springs, Va.

mOct, 26—Federal Communicarlons Bar Associa-
tlon briefing session on the “New FCC Equal Em-
ployment Rules.” Madison hotel, Washington.
Oct. 26—National Conference on Cititens Righis
in Broadcasting. Panelists include The Rev. Ever-
ett C. Parker, Robert Choate, FCC Commissioner
Nicholas Johnson, Rep. Robert O. Tiernan (D.-
R.L). Guest of honor is former FCC Commis-
sioner Kenneth A, Cox. Hotel Americana, New
York. i

Qct. 26-27—Fall convention of Kentucky Broad-
casters Association. Phoenix hotel. Lexington.
mOct. 26-28—Natrlonal Cable Television Associa-
tion board of directors meeting. Hotel Sonesta,
‘Washington.

Oct. 27—Meeting of Connecricur Assoclation of
Broadcasters. Park Plaza, New Haven.

Oct. 28—Deadline for reply comments on FCC's

1970 National Assoclation of Broadcasters con-
ference schedule:

Oct. 19-20—Sheraton Biltmore, Atlanta.

Oct, 22-23—Palmer House, Chicago.

Oct. 26-27—Benjamin Franklin, Philadelphia.
Nov. 12-13—Monteleone, New Orleans.
Nov. 16-17—Brown Palace, Denver.

Nov. 19-20—Mark Hopkins, San Francisco.

For list of NAB’s 1971 fall conference dates, see
ROADCASTING June 29}.

roposed rules prohibiting TV broadcasters from
ocal crossownership of CATV systems; concern-
ing CATV tecknical stzndards and desirabilitv of
minimum channel requirements for future CATV's

(Doc. 18891).

Oct. 28-29—Virginia CATV Association fall meet-
ing. Downtowner inn, Danville.

Oct. 28-30—Mid.America CATV Associatlon fall
meeting. Speakers include FCC Commissioner Rob-
ert Wells, NCTA President Donald V. Taverner
and Teleprompter Corp. President and Chairman
lrving B. Kahn. Glenwood Manor motel, Over-
land Park, Kan.

Oct, 29-Nov. 1—Western region fall conference,
American Advertising Federation. Casa Royale,
Bakerstield, Calif.

Oct. 30—New deadline for reply comments on
FCC's proposed rule to provide for licensee con-
trol of telephone interview programs on radio
and TV stations. Previous deadline was Oct. |
(Doc. 18928},

Oct. 30-Nov. 1—Mideast arca conference of
American Women in Radio and Television. Cherry
Hill inn, Cherry Hill, N.J.

November

Nov. 2—Deadline for reply_comments on policies
and procedures concerning FCC's proposal to per-
mit specialized common carriers to provide point-
to-point microwave radio service (Doc. 18920).

Nov. 2—Deadline for comments on FCC's pro-
posed rule permitting radio stations to use third-
class operators on routine basis if proper show-
ings arc made regarding transmitter stabilitv end
employment of first-class operators (Doc. 18930).

Nov. 2-4—Program origination seminar spon-
sored by National Cable Television Assoclation.
Atlanta American hotel, Atlanta.

Nov. 3-6—New York State Educational Com-
munication Association convocation. Grossinger’s,
Grossinger, N.Y.

Nov. 4-7—Annual Western cable television show
and convention, Californla Community Television
Association. Hotel de Coronado, Coronado, Calif.

Nov. 5-6—Annual fall meeting, Oregon Associa.
tion of Broadcasters. Ramada inn. Portland, Ore.

Nov. 5-7—Eleventh annual conference of Informa-
tion Filn Producers of America. Newporter inn,
Newport Beach, Calif.

Nov. 7—15th annual Petry promation seminar.
conducted by Edward Pelry & Co. Astroworld
motel. Houston.

Nov. 7.8—Meeting of lowa Association of Bread-
casters. Ramada inn/Memorial Union, Anes.

Nov. 7-21—Sixth Chicago International Filn Fes-
tival. Includes U.S. TV commercials competition.
Write: Michael J. Kutza, 12 East Grand Avenue,
Rm. 301, Chicago 60611.

Nov, 8-11—Annual convention, Natlonal Assocl-
ation of Educational Broadcasters. Sheraton Park
and Shoreham hotels, Washington.

Nov. 9-10—Conventlon, Eastern chapter, Na-
tionai Religlous Broadcasters. Yonkers, N.Y,

Nov. 9-11—Annual convention, Broadcast Promo-
tion Association. Astroworld complex, Houston.

mNov. 10—University of Sotthern California Jotr-
nalism Alumnl Association awards. Winners in-
clude Joseph Alsop and John Chancellor. Beverly
Hilton hotel. Los Angeles,

Nov. 10—Public hearing of the Canadian Radio-
Tetevision Commission. Winnipeg inn. Winnipeg.

Nov, 10-11—National conference, National indus-
trial Television Association in conjunction with
National Association of Educational Broadcasters
convention. Washington Hilton, Washington.

Nov. 11-14—8igma Delta Chi convention. Palmer
House, Chicago.

Nov. 12-13—Tutorial seminar on “Technologies In
Motion Picture Film Laboratories”, cosponsored
by Seciesy of Motion Picture & Television Engi-
neers. Airport Marina, Los Angeles.

mNov. 13—Annual FM Day, Georgia Association
of Broadcasters. Featured speaker will be FCC
Commissioner Robert E. Lee. Marriott Motor
hotel, Atlanta.

Nov. 13-14—Meeting of Maryland-District of Co-
lumbia-Delaware  Associati of Broad S.
Tidewater inn, Easton, Md.

| Indi first or reviscd listing.
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WFAA-TV’'s AWARD-WINNING NEWS TEAMS ARE FIRST TO ORIGINATE
FOUR HOURS OF NEWS-FORMAT PROGRAMMING PER DAY*

“NEWS 8 ETC..."” 7-8:30 AM “NEWS 8 AT NOON" 12-12:30 PM
Morning news with interviews delving into Noon news and weather plus film reports and
local reaction to today’s tep stories. first-hand information from reporters return

ing from morning assignments, includes live
interviews with news-maker guests.

|

“CHANNEL 8 NEWS™ 5:30-6:30 PM
Following ABC's Frank Reynolds, an hour of local and national news,

sports and weather, filmed, compiled and edited by a crew of 52 dedi:
cated professionals, plus Chet Huntley commentary.

& Y LA
F g s

“CHANNEL 8 NEWS" 10-11.00 PM

A complete award-winning report of today's top news, sports, and weather,
including Paul Harvey commentary. Within the past year, WFAA-TV'S news
teams have shot, processed and edited more than one million feet of
color film.

“Survey of Top 30 Markets originating news Monday through Friday. (If you know of any station that produces as much or more news, we'd like to hear from you)

ABC. Channel 8. Communications Center. Broadcast Service of the Dallas Morning News, Represented by Edward Petry & Co., Inc.



M”M”’” from Robert D. Miller, Warwick & Legler inc., New York

Warwick & Legler’s toughest client—Warwick & Legler

It's a funny thing about advertising
agencies. We earn our keep making ads,
but we hardly ever run ads for our-
selves. In fact, Leo Burnett, Young &
Rubicam and Cunningham & Walsh are
just about the only major agencies T can
think of that ever ran their own regular
campaigns. Isn’t it strange that more
of us don’t practice what we preach?

Well, a few months ago Warwick &
Legler decided the time had come for a
house campaign. First of all, we felt
there were a lot of people out there who
didn’t know t00 much about us.

Second, the people who did know
about us tended to think of us as a
somewhat conservative agency. Sound
as hell, but not the kind to set the
world on fire.

And third, we felt we had a great
story to tell. We had quietly been turn-
ing out some of the best advertising in
the business, and this was reflected in
a 20% growth for us in the last six
months. So even though our prime
prospects didn’t think of us as the type
to set the world on fire, the truth of the
matter was we were starting a blaze.
And we wanted everybody to know.

So our objectives were clear. And
we were also clear about what our
theme should be: Warwick & Legler,
the quiet hot shop. Ad Daily had coined
the nickname in an article about us, and
we thought it fit.

It was just about this time in the
project that the media director suggested
radio. Some of us, including me, thought
he was crazy. But the more we thought
about it, the more the idea took hold.

First of all, the demographics were
impressive. The early-morning news
programs had large audiences of exact-
ly the people we wanted to reach. And
it was hard to resist the fact that no
major agency had ever done a radio
campaign. We're always telling our cli-
ents about the importance of a creative
media buy. So, we decided to give radio
a try.

Once we actually sat down to write
the campaign, I must admit we all be-
came slightly self-conscious. We were
demanding, overly critical; almost im-
possible to please. (I guess an agency
makes the world’s worst client, just like
a dootor makes the world’s worst pa-
tient. Maybe because we both know too
much.) We tried and rejected just about
every kind of execution you can think

of. We tried a jingle. We tried testi-
monials. We tried using samples of radio
and TV commercials we had done for
our clients. We even tried straight,
stand-up jobs.

And finally we tried, and settled on,
humorous vignettes that told about our
growth in a provocative, friendly, off-
beat sort of way. We wrote 14 com-
mercials before we finally settled on two.
(Humor is the trickiest thing in the
world to do right. T mean, what makes
people laugh is the world's most elusive
thing.)

The two commercials we ended up
with were zany, irreverent, informative
and to us, very funny. We knew people
would either love ‘em, or hate 'em—
but we were sure nobody would ignore
them.

In fact, I'd like to reprint one of them
for you right now.

(Sounds of a cocktail party)

Woman: What did you say you do
again?

John Warwick: I'm the president of
Warwick & Legler advertising, the quiet
hot shop.

Woman: Oh, the Hot Shoppes! I've
stopped at your restaurants many times,
just off the turnpike.

JW: No, we're on Park Avenue . . .

Woman: Oh, how convenient; And
colorful. I just love your darling orange
roofs!

JW: That’s Howard Johnson’s.

Woman: Yes. And what sort of food
do you have at your Park Avenue place,
Howard?

JW: We don't have food, we're an ad
agency. And anyway, my name is John.

Woman: Oh, John Johnson! How

alliterative. Then dear Howard must be
your {ather.

JW: No, no, you've got me confused
with a restaurant chain.

Woman: Well, you did say some-
thing about a hot shop.

JW: Because Ad Daily calls our
agency the quiet hot shop.

Woman: Then you deliver. What's
the specialite de la maison?

JW: We don't have a specialty.
We're diversified. Watches, whiskey,
airlines, cosmetics—you name it, we've
got it. Or we're getting it.

Woman: Ohhh! And to think it all
started with an ice cream cone!

Voice-over: Recently, Ad Daily, the
advertising trade paper, called Warwick
& Legler the quiet hot shop. Quiet, be-
cause we haven't made a lot of noise
about the work we do. Hot, because in
the last few months our billings have
increased over 20%.

Woman: How could 1 have made
such a stupid mistake! But tell me, Mr.
Howard, are you open for luncheon on
Saturdays?

The commercials ran for four weeks,
and the letters came in droves.

The letters ran about 6-to-1 in our
favor, and although the negative ones
made us wince a little, we figured our
batting average was pretty good.

No, we haven't picked up any new
piece of business yet as a result of the
campaign. That wasn't our immediate
objective (although we must admit it
would have been a nice little bonus.)

What we did succeed in doing was to
get people thinking and talking about
Warwick & Legler again. And the radio
campaign is just the beginning.

Robert D. Miller in April 1969 left BBDO
where he was vice president and associate
creative director to join Warwick & Legler
as a senior vice president and creative
director. Mr. Miller is also a member of the
agency's managentent committee, and is the
co-author of a musical comedy, 'O Say Can
You See!,” which ran off-Broadway in 1963.
In this article, Mr. Miiler writes of Warwick
& Legler's radio campaign promoting itself
as the “quiet hot shop” that ran in New
York last sumnier.
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Will veto stand on cutrate politicals?

President's strong message draws Democratic attacks;

action to override could hinge on next month’s elections

To cries of political outrage from
Democrats and some dissenting Re-
publicans, President Nixon vetoed the
political-broadcasting bill last week. As
the Congress went into recess for the
closing weeks of this year’s campaigns,
the question was whether the bill would
stay dead after the recess is over.

The bill would have put ceilings on
the money candidates could spend on
broadcast advertising, would have re-
quired broadcasters to give candidates
minimum rates and, in an attempt to
free time for leading contenders, would
have repealed the application of the
equal-time law to candidates for the
Presidency and Vice Presidency.

The President called it “a good aim,
gone amiss.” In a carefully reasoned
message, he said the bill would not
achieve its supporters’ stated aims. With
broadcast curtailed, money would only
be diverted, the President argued.

“The problem with campaign spend-
ing is not radio and television; the
problem is spending,” the President said.
*“This bill plugs only one hole in a
sieve” (see full text, page 16).

The President, who had 10 days to
consider his action on the bill, an-
nounced the veto on Oct. 12—the last
day. Democrats and other supporters
of the bill immediately charged that
the presidential rejection was based on
partisan politics and that Nixon vetoed
the bill because the better heeled Re-
publicans would be more restricted by a
ceiling on broadcast spending than their
less monied Democratic opponents.

A Nixon aide told reporters assem-
bled at the White House that “if the
merits of the veto are understood, there
shouldn’t be a campaign issued raised.”
Despite this contention, Democrats were
deeply incensed and left no doubt that
a strong effort would be made to over-
ride the veto soon after Congress re-
turns following the November elections.

The President’s main objections are:
® The bill would limit only radio and
TV spending, resulting in a shift of the

Senator Scott

same money to other sources such as
newspapers, billboards and direct mail.

® By limiting TV and radio appearances,
it would “severely limit the ability of
many candidates to get their message
to the greatest number of electorate.”
® By requiring broadcasters to charge a
set rate for selling of time to candi-
dates, Congress would be engaging in
rate setting for private industry, which
he termed *a radical departure.”

® [t would raise the possibility that
chaos might result in campaigns where
violations of the provisions are unre-
solved on the day the winning candi-
date is to take office.

® It would not affect thc incumbent's
advantage of getting free media cover-
age but would place a less well-known
challenger at a disadvantage by limit-
ing his purchases of time.

In his veto message, the President
was quiet on the bill's provision which
would have repealed the cqual-time
provision of Section 315 as it relates to
the President and Vice President. This
would have allowed broadcasters to pre-
sent major candidates for the President
without granting equal time to all other
aspirants from minor parties. Support-
ers of the bill say that, although the
President did not make his feelings
known publicly, he opposed the repeal
because he felt that it would make it

Senator Pastore

— -
Representative Macdonald

more difficult to avoid debates in 1972.

The President's veto message, which
contained his objections to the bill, was
returned to the Senate last week but
senators had no opportunity to vote on
the veto prior to adjourning on Wednes-
day. Although the measure was almost
totally the work of the House, the bill
itself originated in the Senate, which
must consider the veto first. The Demo-
cratic attempt to override the veto will
probably occur soon after that body re-
turns in November.

In the Senate, leaders of ncither party
would predict victory in the upcoming
veto vote. Senator Warren G. Magnu-
son {D-Wash.), chairman of the Senate
Commerce Committee, predicted a
“very, very close™ outcome in the effort
to produce the vote necded to overcome
the presidential veto (two-thirds of the
members voting). More than the neces-
sary two-thirds voted for the bill, 60 to
19, when it passed the Senate in final
form. Of the 60 favoring it, 44 were
Democrats and 16 Republicans.

Republican Minority Leader Hugh
Scott (R-Pa.) predicted soon after the
veto announcement last week that there
was "about an even chance” that the
Senate would sustain the veto. Report-
cdly, Senator Scott is banking heavily
that the prestige and power of the
President will swing Senate Republicans

BROADCASTING, Oct. 19, 1970
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who originally supported the measure.

The voting numbers game, however,
has its inherent pitfalls and, even though
more than two-thirds of the Senate
members present voted for the bill, this
does not take into account how the re-
maining 21 who were not present might
vote nor can one predict the number
of Senators who will actually be present
at the time of the veto vote. With ab-
sentees and vote changes, Senator Scott
indicaled that he is “optimistic” that the
veto can be sustained.

It was Senator Scott who first form-
ally raised the possibility of a presi-
deitial veto during Senate debate in
September. He told fellow senators at
that time that the measure was “loosely
drawn and inequitable” and said that
if the bill were vetoed, he would support
the veto. He later added that he felt the
bill to be discriminatory against the
broadcast media and that he would
order a head count to see if there were
enough votes to sustain a presidential
veto.

The veto, according to Senator Ed-
ward Kennedy (D-Mass.), assistant
Democratic leader, “was based on the
most crass consideration of partisan
political advantage.” Senator Kennedy
urged that, if the veto is sustained, the
political-broadcasting bill should be at-
tached as a rider to “the first appropri-
ate piece of legislation” that comes be-
fore the Senate during the post-election
session. He added that the ceiling on
political broadcast spending “is too im-
portant a reform to be so flagrantly
denied in an eleventh-hour veto.”

Senator John O. Pastore (D-R.L),
chief sponsor of the broadcasting bill in
the Senate, said in a statement that he
would try to muster support to force the
bill into law. “The American people will
be the losers unless Congress overrides
the veto,” he said, adding that he would
“continue to press for the legislation in
this Congress and continue to battle for
it in the next Congress.”

A House Commerce Committee staff
member pointed out that the November
election results could have a bearing on
whether Congress sustains or overrides
the presidential veto upon returning for
the post-election session. He reasoned
that a veto override would be more
likely if the Republicans fail to make
hoped-for congressional gains. This
factor, he said, coupled with any widely
publicized examples of massive TV
spending by candidates during the re-
maining campaign weeks (the so-called
TV blitz) might amplify congressional
demands for a ceiling on broadcast ex-
penditures and lead to an overthrow of
the presidential veto.

A White House spokesman said that
there was a “reasonable expectation”
that the veto would be sustained but
acknowledged strong Democratic sup-

port of the bill. According to another
Nixon aide, the White House received
no communications from candidates
asking or opposing the veto. But, he
said, the President did discuss the issue
with Representative Rogers Morton, (R-
Md.), who is chairman of the Republi-
can National Committee, and Senator
John Tower (R-Tex.), among others.
Both urged a veto, he added.

If the veto is sustained in the Senate,
the Democratic attempt to override
ends. An override requires a two-thirds
vote of both the Senate and the House.

Assuming that the Senate does vote to
override the veto and it goes to the
House, assessments of its fate there are
mixed and conflicting.

Senator Scott said that if the Senate
overrode the veto, the House would
probably follow suit. “The House mem-
bers are more directly affected by the
bill, or they think they are,” he said.

House members do not agree among
themselves. Representative Harley Stag-
gers, (D-W. Va.), chairman of the
House Commerce Committee, which
has jurisdiction over broadcast affairs,
said Congress will have “to start again
next year” on a new measure—thus
virtually predicting that an override
was not likely. There are 243 Demo-
crats and 187 Republicans in the House
with five vacant seats.

The political-broadcasting bill passed
the House in its final form 247 to 112
following a partisan disagreement over
the effective date of the bill. Democrats
made a strong effort to apply the spend-
ing limitations to the upcoming Novem-
ber elections, a move the Republicans
opposed (BROADCASTING, Sept. 28). As
it turned out, action on the bill was
delayed until its effect on this campaign
would have been negligible if approved
by the President.

In a news conference following the
veto last week, Representative Torbert
Macdonald (D-Mass.), chairman of the
House Communications Subcommittee,
which molded the political-broadcasting
bill into its final form, did not share
Representative  Staggers’s pessimistic
outlook. He told reporters that there
was a good chance that Congress would
override the veto after the November
elections. He pointed out that the bill
had received broad-based bipartisan
support. Republican.House leaders in-
cluding Representative Gerald Ford
(R-Mich.), House minority leader, and
Representative Leslie Arends (R-IIL),
Republican whip, supported the
measure.

Mr. Macdonald added that all Re-
publicans on his Communications Sub-
committee had co-sponsored the bill
and that Representative William Spring-
er (R-IIl) ranking minority member of
the House Commerce Committee, had
spoken out strongly in favor of the bill

Why Nixon vetoed
political-time bill

Following is the complete text of Presi-
dent Nixon's message to the Senate, ex-
plaining his veto of S. 3637, the polit-
ical-broadcasting bill.

I return herewith, without my approv-
al, S. 3637, a bill to revise the provi-
sions of the Communications Act which
relate to political broadcasting.

This legislation is aimed at the highly
laudable and widely supported goals of
controlling political campaign expendi-
tures and preventing one candidate from
having an unfair advantage over an-
other. Its fatal deficiency is that it not
only falls far short of achieving these
goals but also threatens to make matters
worse.

S. 3637 does not limit the over-all
cost of campaigning. It merely limits the
amount that candidates can spend on
radio and television. In doing so, it un-
fairly endangers freedom of discussion,
discriminates against the broadcast me-
dia, favors the incumbent officeholder
over the officeseeker and gives an unfair
advantage to the famous. It raises the
prospect of more—rather than less—
campaign spending. It would be difficult,
in many instances impossible, to enforce
and would tend to penalize most those
who conscientiously attempt to abide by
the law.

The problem with campaign spending
is not radio and television; the problem
is spending. This bill plugs only one hole
in a sieve.

Candidates who had and wanted to
spend large sums of money, could and
would simply shift their advertising out
of radio and television into other media
-——magazines, newspapers, Dbillboards,
pamphlets, and direct mail. There would
be no restriction on the amount they

during debate.

The veto, Representative Macdonald
said, would “seem to be a repudiation
by the President of the leadership of
his own party in the House.”

A House Commerce Committee staff
member said that there are strong indi-
cations that the President did make an
informal poll of Republican House
leadership opinions on a veto and that
replies had been mixed.

Last week’s veto sparked immediate
and scathing criticism from Democrats
and other supporters of the bill and
raised the likelihood that the veto—
which they sharply condemned as moti-
vated by political considerations—would
become an issue in the closing weeks
of the political campaigns.

Democratic National Chairman Law-
rence O'Brien led off the barrage: “Mr.
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could spend in these media.

Hence, nothing in this bill would
mean less campaign spending.

In fact, the bill might tend to increase
rather than decrease the total amount
that candidates spend in their cam-
paigns. It is a fact of political life that
in many congressional districts and
states a candidate can reach more voters
per dollar through radio and TV than
any other means of communication.
Severely limiting the use of TV and ra-
dio in these areas would only force the
candidate to spend more by requiring
him to use more expensive techniques.

By restricting the amount of time a
candidate can obtain on television and
radio, this legislation would severely
limit the ability of many candidates to

2
x
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-
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get their message to the greatest num-
ber of the electorate. The people de-
serve to know more, not less, about the
candidates and where they stand.
There are other discriminatory fea-
tures in this legislation. It limits the
amount of money candidates for a ma-
jor elective office may spend for broad-
casting in general elections to seven
cents per vote cast for the office in ques-
tion in the last election or $20,000,
whichever is greater. This formula was
arrived at through legislative compro-
mise and is not based on any scientific
analysis of broadcast markets. It fails to
take into account the differing campaign
expenditure requirements of candidates

in various broadcast areas. In many
urban centers, the $20,000 limitation
would permit a congressional candidate
to purchase only a few minutes of
broadcast time, thus precluding the use
of radio or television as an effective
instrument of communication. On the
other hand, $20,000 spent on television
broadcasting in another district would
enable a candidate to virtually blanket a
large area with campaign advertising
spots. For example, 30 seconds of prime
television time in New York City costs
$3,500; in the Wichita-Hutchinson,
Kansas area, it costs $145.

S. 3637 raises a host of other ques-
tions of both principle and practice, It
would require that broadcasters charge
candidates no more than the lowest unit
charge of the station for comparable
time. This is tantamount to rate-setting
by statute and represents a radical de-
parture for the Congress which has tra-
ditionally abhorred any attempt to es-
tablish rates by legislation.

Among the other questions raised and
left unanswered are these: How would
expenditures of various individuals and
organizations not directly connected
with the candidate be charged? Would
they be considered part of a candidate’s
allowed total expenditure, even if they
were beyond the candidate’s control?
And how would money spent by a com-
mittee opposing a candidate be ac-
counted? Would it be included in the
total for that candidate’s opponent,
even though spent without his consent
or control? This bill does not effectively
limit the purchase of television time to
oppose a candidate,

In the end, enforcement of the ex-
penditure limitation would in most cases
occur after the election. This raises the
possibility of confusion and chaos as
elections come to be challenged for vio-
lation of S. 3637 and the cases are still

unresolved when the day arrives on
which the winner should take office.

There is another issue here which is
perhaps the most important of all. An
honored part of the American political
tradition is that any little-known but
highly qualified citizen has the opportu-
nity to scek and ultimately win elective
office. This bill would strike a serious
blow at that tradition. The incumbent—
because he has a natural avenue of pub-
lic attention through the news media in
the conduct of his office—would have
an immeasurable advantage over the
“out” who was trying to get in. The only
others who would share part of this ad-
vantage would be those whose names
were well-known for some other reason.

What we have in S. 3637 is a good
aim, gone amiss. Nearly everyone who
is active or interested in the political
process wants to find some way to limit
the crushing and growing cost of politi-
cal campaigning. But this legislation is
worse than no answer to the problem—
it is a wrong answer.

I urge that the Congress continue to
analyze and consider ways to reach this
goal through legislation which will not
restrict freedom of discussion, will not
discriminate against any communica-
tions medium, will not tend to freeze
incumbents in office, will not favor the
famed over the worthy but little-known,
will not risk confusion and chaos in our
election process and will not promote
more rather than less campaign spend-
ing. Such legislation will have to be far
better than S. 3637,

I am as opposed to big spending in
campaigns as I am to big spending in
government. But before we tamper with
something as fundamental as the elec-
toral process, we must be certain that
we never give the celebrity an advantage
over an unknown, or the officeholder an
extra advantage over the challenger.

Nixon and his political advisers turned
thumbs down for only one reason: This
law would have stopped the Republican
party's campaign to saturate the public
airwaves with spot commercials.”

This charge was widely echoed by
other supporters of the bill who said that
the President vetoed the measure to
protect the Republicans’ financial ad-
vantage over Democrats who are ham-
pered by money shortages.

Another Democratic spokesman, Jo-
seph Califano, general counsel of the
national committee, branded the veto
as “the most cynical act by a President
since Warren Harding ignored and then
personally participated in the financial
corruption of the federal government
from 1921 to 1923.” He said that the
President was telling the Congress and
the American people that he would pre-

serve the ability of the big corporations,
the big banks and the big money in our
country to buy the Presidency for
another four years in 1972.”

Mr. Califano added that, by esti-
mates made within the Democratic Na-
tional Committee, the Republicans
would have “some 350 million” to
spend on TV in the 1972 campaign
while Democrats would have only $5
million. “With the financial dice so lop-
sidedly loaded,” he said, “it would be
difficult to beat Snoopy if he were on
the Republican ticket in 1972.”

Representative Carl Albert (D-Okla.)
observed that “the presidential veto can
only be considered an admission by the
White House that the Republican party
remains the party of the rich and the
vested interest.” Representative John E.
Moss (D.-Calif), member of the House

Commerce Committee, said the veto in-
sured candidates with the most money
would still be able “to buy the office.”

One of the President’s principal ob-
jections to the bill—that by leaving non-
broadcast campaigning untouched it
provided no guarantee of diminished
political spending—drew support from
prominent Republicans. Senator Ho-
ward Baker (R-Tenn.) said that candi-
dates who were forced to cut back their
broadcast advertising “would simply in-
crease their use of other advertising
media.”” Thus the bill would fail in its
supposed aim of equalizing races be-
tween rich and poor, he said.

Senator Robert Dole (R-Kan.) ap-
plauded the veto. He called the bill
“discriminatory, unrealistic and would
not have meant less spending.”

In contrast, the other senator from
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Kansas, James B. Pearson, also a Re-
publican, opposed the veto. “To delay
until the perfect and all-encompassing
instrument of reform is devised is, in my
judgment, to delay forever,” said Sena-
tor Pearson. “And the longer we delay
the more unconscionable will become
the distortions in our election process.”

Broadcasters had vainly fought the
bill in both the Senate and the House.
All argued that it was discriminatory.
Radio broadcasters felt doubly abused.
They were included in the ceilings on
broadcast spending and rates although
television was the real target of the at-
tack on spending.

After the bill passed both houses and
hit the President’s desk, a call to more
than 100 broadcasters went out from
the Washington headquarters of the
National Association of Broadcasters,
asking them to urge the President to
veto the bill. Telegrams were sent to all
board members, the presidents of all
state associations and to other influential
broadcasters.

Just what response resulted from this
campaign is uncertain. NAB officials did
not ask that they be informed of action.
In one instance, however, the boards of
four state associations adopted a resolu-
tion urging President Nixon to veto the
bill. The four: Florida, Georgia, North
Carolina, and South Carolina. The
action was taken at a joint board meet-
ing in Florida Sept. 25-27.

In a carefully worded statement
praising the President for his veto,
NAB President Vincent T. Wasilewski
concluded: “We urge the Congress to
sustain this veto and to enact an cf-
fective corrupt-practices act which
would limit campaign expenditures for
all media and for all purposes.”

What became of the
broadcasting lobby?

Broyhill says it's now
‘the most ineffective’;
Georgians seek a remedy

Representative James T. Broyhill (R-
N.C.), a four-term congressman who is
a member of the House Commerce
Committee and its Communications
Subcommittee, jolted North Carolina
broadcasters last week.

Obviously stung by criticism of his
favorable vote last month on the politi-
cal-broadcasting bill (S. 3637), the 43-
year-0ld former furniture manufacturer
told an audience of North Carolina
broadcasters in Fayetteville, N.C., that
the outcome of the vote in Congress was
their fault.

“You've sat on your hands for years,”
he said. And, he added: “Broadcasting

Representative Broyhill

is the most ineffective lobby in Washing-
ton.” He charged also that he had not
seen a representative of the National
Association of Broadcasters in his office
for the last year.

NAB executives, aghast at the charge,
disagreed vehemently. Not only had the
congressmen been visited by govern-
ment-relations staffers during the politi-
cal-broadcasting bill’s journey through
the House, they said, but he had also
been seen by broadcasters.

The North Carolina delegation in
Congress split evenly on the vote last
month on the final conference report.
Five representatives (including Mr.
Broyhill) and one senator voted for the
bill while the same number voted against
the report.

This lack of success with their con-
gressional representatives is not limited
to the North Carolina association. Out
of the entire Georgia congressional dele-
gation of 10 representatives and two
senators, for example, only one, Re-
publican Representative Benjamin B.
Blackburn of the eastern Atlanta sub-
urbs, voted against the bill last month.

This lack of support has so shaken
the Georgia Association of Broadcasters
that it is planning, beginning this spring,
to hold regular, annual meetings with its
delegation in Washington, complete with
agenda, presentations and broadcasters
ready and able to answer questions.

Heretofore, like many other state
broadcast groups, the Georgians met
once a year with their congressmen and
senators in Washington over cocktails
ready to answer questions.

The new Georgia approach was her-
alded last week by Don Elliott Heald,
wsB-Tv Atlanta, president of the as-
sociation. In a letter to members, Mr.
Heald also noted that Georgia broad-
casters last year met with their local
congressmen in home districts only twice
—in Griffin with Representative Jack
Flynt, and in Gainesville with Repre-
sentative Phil Landrum, both Demo-
crats. There must be more such meet-
ings, Mr. Heald admonished, and he
asked broadcasters to volunteer “to

chairman and pull together such an
event.”

The next congressional legislation af-
fecting broadcasters, he said, could be
“on rate setting, one-to-a-customer, pro-
gram control, license period or repeal of
Section 315.”

ABC's Reynolds would
kill all politicals

In a commentary that ran 180-degrees
counter to the prevailing broadcaster
view, Frank Reynolds, ABC newsman,
criticized the President’s veto of the
political-broadcasting bill. Mr. Reynolds
even suggested that political commer-
cials be banned entirely.

“The 10-second or 60-second com-
mercial is made to order for trickery,
innuendo, implications of treason,
smear or irrelevance,” said Mr. Smith
on the Oct. 13 ABC Evening News with
Frank Reynolds and Howard K. Smith.

“Let the candidates appear on news
programs or debates,” said Mr. Rey-
nolds, “'but deny them the right to buy
time on the people’s airwaves in order
to let their image makers mislead the
people or trick them, or overwhelm
them.”

Mr. Reynolds said there was a prece-
dent for such strong action. “Cigarette
commercials will bs banned from the
air after the first of the year,” he said,
“for the very good reason that cigarette
smoking is injurious to public health.
The slick political commercials now
polluting the air are no less injurious.”

Stans to business:
inform the buyer

Warns of government role
if industry, consumer
can't resolve problems

U.S. Secretary of Commerce Maurice
H. Stans urged business last week to
adopt industry-wide codes of ethical
conduct in advertising, selling, servicing
and promotion.

He said it no longer was a case of
let the buyer beware, but rather a rule
of let the buyer be informed.

Commenting that there was a grow-
ing discord in the marketplace, he called
for a restoration of harmony.

“Wherever business is wrong,” he told
a marketing conference of the National
Industrial Conference Board in New
York, “corrections are due. Wherever
it fails to observe fair dealing, it must
improve. More and more, government
would be called on to draw lines in the
bitter struggle. It would be called on to
set standards for all products. It would
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be called on to regulate all advertising
and set the terms for all credit.”

Mr. Stans also said the government
would become the center for all_com-
plaints, unless industry and the con-
sumer ironed out their problems.

“In sum, it would be called on to
substitute the deadening judgment of
the bureaucracy for the decision-mak-
ing power of millions of individuals and
the American competitive free-enter-
prise system—and all the benefits it
provides—would come to an end.”

Edward L. Bond Jr.,, chairman,
Young & Rubicam, classified business
as “today’s whipping boy. And because
advertising is the part of business that
has the greatest visibility, we have be-
come a prime target of these attacks.”

He said business and advertising were
being blamed for the air people breathe,
the water they drink, the superabun-
dance of choice in the marketplace,
ghetto conditions, and the gold outflow.

The relationship between business
and the consumer has changed subtly,
and because of this, Mr. Bond said,
“there must be a reappraisal of what
business now stands for in the com-
munity.

“Whatever we do in re-defining and

re-confirming our policies, we must at-
tempt to strike a balance between those
who worship the status quo and those
critics who would have us flush our
system of free enterprise down the
drain.”

He outlined five guidelines for setting
advertising policy: search out what may
be wrong in advertising in the light of
the new buyer-seller relationship; ascer-
tain and present the truth, “but in the
presentation of this truth, we must ex-
ercise all the imagery, imagination, and
artistry at our command.”

The third guideline was that agencies
and advertisers provide information the
consumer truly needs to compare prod-
ucts. In his fourth guideline, Mr, Bond
said: "Promotion and informational
executions, be they copy on packages,
warranty cards, point-of-sale material,
and specijal-purchase inducement offers,
should be reviewed by the same level of
management that reviewed the public-
relations and media advertising.”

And last, he called for business to re-
examine and redefine its own corporate
responsibility policy, “then reaffirm this
policy in no uncertain terms at every
level.”

Robert S. Market, president, Mc-

Cann-Erickson Inc., outlined six easy
ways advertising can get sloppy, de-
ceptive and introspective: stick to old
consumer appeals in a new consumer
world: keep the advertising agency at
arm’s length as unthinking, do-as-you're-
told robots; throw the responsibility for
quieting consumer militancy on the
legal department: commission vast in-
vestments in purely statistical rescarch
and avoid a constant person-to-person
dialogue between creative people and
consumers: stay away from negatives;
and last, turn everything over to the re-
tail sales level.

Federal Trade Commissioner Mary
Gardiner Jones discussed the “Con-
sumer Revolution.” Advertising and
promotional programs no longer can be
regarded as a contest between the sup-
plier and customer, she said. The sup-
plier no longer can go as far as the law
allows. “Consumers do not know legal
implications of the marketplace trans-
action to which they are a party,” Com-
missioner Jones added. She said the
consumer doesn’t wish to be treated as
a child, but to be taken seriously, and
wants to know the facts of what he or
she is buying, through honest advertis-
ing and marketing practices.

Smoking issue opened for comment

FCC solicits advice on how to handle problem
after cigarette commercials go off the air

The FCC, facing internal debate over
the issue and pressed from the outside
by those seeking to participate in the
decision, has gone to the public for ad-
vice on the question of the broadcaster’s
responsibility on the smoking-and-health
issue in the absence of cigarette com-
mercials.

The commission last week asked for
comments by Oct. 30 on two questions:

" The possible fairness-doctrine obli-
gations on the part of broadcasters who
do not carry cigarette commercials but
do air the anticigarette spots broad-
casters have been using to balance com-
mercials.

® The public-interest obligations
broadcasters will face after Jan. 1, when
the statutory ban on cigarette commer-
cials, adopted by Congress in March,
becomes effective.

The commission began focusing on
those questions as a result of a com-
plaint from a Falls Church, Va., man,
Michael E. Handley, who with several
friends has been attempting to force a
commission ruling that stations carrying
the anticigarette spots in the absence of
commercials are obligated under the
fairness doctrine to air procigarette ma-

terial ( BroabcasTing, July 20).

Mr. Handley, staff announcer for
wQMR(am) Silver Spring, Md. and
wGAY(FM) Washington, complained to
the commission that wTop(aM) and
noncommerciul WETA-Tv, both Washing-
ton, which were carrying the anticiga-
rette spots but not the commercials,
dropped the spots after he contacted
them with a request for time to present
the contrary view. He said the commis-
sion was being unfair in not making
sure that broadcasters “present neither
or both viewpoints on this issue which
the commission has held to be contro-
versial” (“Closed Circuit,” Sept. 7).

The commission, reportedly, was
close to adoption of a rcsponse that,
contrary to Mr. Handley’s view, would
have held that the heaith hazard in-
volved in cigarette smoking is no longer
a controversial issue—or at least will
cease being one on Jan. 1. Thus, both
sides of the issue would no longer have
to be carried.

A draft of a letter being prepared for
Mr. Handley also reportedly indicated
that, while broadcasters would not be
required to carry anticigarette spots
after Jan. 1, they would be expected to

continue informing the public of the
health hazard involved in cigarette
smoking.

However, there was said to be some
disagreement within the commission on
whether it should declare the health-
hazard issue no longer a controversial
one of public importance. And there
was some dispute as to the stress that
the commission should put on broad-
casters “responsibility” to continue to
inform the public on the health-hazard
issue. '

The commission decided to issue a
notice of inquiry on ‘“appropriate
further regulatory policies concerning
cigarette advertising and antismoking
presentations” after hearing from two
conflicting sides in the issue—the To-
bacco Institute and John F. Banzhaf III
and the anticigarette organization he
heads, Action on Smoking and Health.

Each asked for an opportunity to
comment on the questions involved.

Mr. Banzhaf, whose complaint led to
the original commission ruling in 1967
applying the fairness doctrine to cig-
arette advertising, and ASH made their
request in a petition for rulemaking.
They proposed a rule that would re-
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quire broadcasters “to devote u signiti-
cant amount of time to the presentation
of views and information on the health
hazards of cigarette smoking” even
though they had stopped airing cig-
arette commercials,

The ASH-Banzhaf petition, more
than simply requesting an opportunity
to comment, suggested that any com-
mission decision reached without advice
from interested parties might be vul-
nerable to a court challenge.

It said the commission lacked a rec-
ord on which to rule that the hazard of
cigarette smoking is no longer a con-
troversial issue of public importance.
It also noted that the original cigarette
ruling was challenged by a number of
parties on the ground that it was issued
without giving them a chance to par-
ticipate. And it recalled that the appeals
court, while upholding the commission’s
decision, said that, as a general rule,
more careful procedures were required.

The ASH-Banzhaf petition also con-
tained a charge that cigarette companies
were planning “hidden commercials”
that would be broadcast even after Jan.
1. It referred to performers smoking in
television programs and to “financial
inducements” being offered to make
sure that smoking and/or cigarette ad-
vertisements ‘appear in films which will
eventually be shown on television. The
petition also said inducements are being
offered to assure the presentation of
cigarette advertisements in “certain
sports programs.”

The charge was made in support of
one of three reasons the proposed rule
should be adpoted. The others were that
the number of health-hazard messages
presented over the last three years can-
not begin to counterbalance the cumula-
tive effect of decades of cigarette com-
mercials; and that the commission itself,
in an order affirming its cigarette-com-
mercial ruling, held that, irrespective of
the fairness doctrine, the public interest
requires the airing of health-warning
messages.

Retailers must be sold
by radio-TV, expert says

Television is an effective advertising
vehicle for retailers, regardless of what
long-term TV-user Julius Garfinckel &
Co. of Washington may say in excusing
its virtual withdrawal from the medium,
Hiram Strong, a national retail adver-
tising consultant said in Chicago last
week.

Garfinckel's admittedly used TV pure-
ly for the purpose of image and that
is what the prestige department store
got for its money, Mr. Strong told the
Illinois Broadcasters Association (also
see story, page 28). If Garfinckel’s had
used TV with straight selling spots the

way it uses radio successfully, Mr.
Strong said, the store would have found
TV a strong selling tool as well.

Mr. Strong suggested retailers too
often get into the electronic media
simply because they are disenchanted
with newspapers, not because they know
anything about radio-TV or have bsen
properly sold on the air media. He said
TV may be misleading retailers by over-
emphasizing “customer awareness” or
image goals, instead of the basic need
to move merchandise.

Robert J. Coen, vice president and
director of media research, McCann-
Erickson, New York, predicted that by
1975 advertisers and their agencies will
be able to use their computers to tell
profit potential in mixed-media adver-
tising campaigns down to individual zip
codes, as a resuit of the growing back-
logs of demographic and industrial data
now being fed into these systems.

He noted sponsors no longer are
so much interested in station markets
as they are in their own product mar-
kets. He said the computer now enables
the agency to examine wide ranges of
media combinations daily to guide buy-
ing. As many as 20 different media
models, each with 12 demographic vari-
ables, can b= worked out on a computer
in a single working day today, he said.
Among measured media. however, he
felt radio data is weakest but did not
see how stations could economically
provide it in the depth desired.

A broadcast division
at Visual Information

Formation by Visual Information Sys-
tems of a retail broadcast services divi-
sion to encourage department stores and
small manufacturers to increase their
TV and radio advertising expenditures
was announced last week.

According to Chet Harmon, former
broadcast director for Allied Stores
Marketing Corp., and head of the new
VIS division, the unit will package and
syndicate TV specials for manufacturers
and fiber houses; offer total services in-
cluding all creative work for TV and
radio commercial production for depart-
ment stores; conduct special projects for
TV and radio, and offer a retail broad-
cast consultation service.

Mr. Harmon said the ABC Owned
Radio Stations have retained the new
division for consulting services on how
to get retailers into broadcast media and
how to present broadcast plans to re-
tailers.

Visual Information Systems, a divi-
sion of the Republic Corp., is producer,
distributor and exhibitor of TV ma-
terials for business, education and the
professions.

Coded spots raise
more issues at FCC

Ruling is sought on who
must inform and get okay
from the TV's involved

International Digisonics Corp.’s pioneer-
ing effort in the field of electronic moni-
toring of television commercials is con-
tinuing to generate questions for the
FCC.

Now pending before the commission
is a request from a communications at-
torney for a ruling as to who is respon-
sible for informing licensees that they
are carrying encoded commercials and
obtaining consent for their transmis-
sions. The commission, in adopting
rules permitting electronic monitoring,
said such advance notice and consent
would be required.

The request was made by Erwin G.
Krasnow on behalf of “one of our tele-
vision station clients who objects in
principle to carrying any encoded sig-
nals designed to monitor station per-
formance.”

Mr. Krasnow said he had been in-
formed by IDC’s counsel that IDC had
neither given stations continuing ad-
vance notice as to which commercials
contained coded signals nor attempted
to obtain written consent.

Mr. Krasnow also said he was con-
cerned in his role as counsel for a po-
tential competitor of IDC's, Audicom
Corp., which is in the process of testing
a submerged signalling device. Clarifi-
cation of the type of advance notice
required, Mr. Krasnow said, would be
helpful to International Digisonics, tele-
vision stations, advertisers and potential
competitors.

The commission previously heard
from another potential competitor in
the electronic monitoring business,
Broadcast Advertisers Reports. It said
that some commercials encoded by IDC
did not meet the technical standards the
commission prescribed in its rules.

Mr. Krasnow also touched on this
point, saying that some stations are
concerned that the ‘telecast of some
encoded commercials would violate the
technical rules. One of his firm’s clients,
wrtic-Tv Hartford, Conn., has asked for
a waiver of the rule until it receives film
containing coded patterns that comply
wth the rules.

IDC officials have maintained the
technical problem is relatively minor
and that all networks and stations ex-
cept one, presumably WTIC-Tv, “are
broadcasting encoded commercials cur-
rently numbering over 400, for a grow-
ing list of advertisers” (BROADCASTING,
Oct. 5).
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How TV-network billings stand in BAR’s ranking

Broadcast Advertisers Repeorts network-TV dollar nv)onue estimato—week ended Sept, 27, 1970

(net time and talent charges in thousands of dollars’

ABC CBS NBC Total Total
minutes dollars
Week Cume Weak Cume Week Cume week week 1970 1970
endad Jan, 1. ended Jam, 1- ended Jan, 1- ended ended lotal total

Day paris Sept. 27 Sept. 27 Sept. 27 Sept. 27 Sepi, 27 Sept. 27 Sept. 27  Sept. 27 minutes dollars
Monday-Friday

Sign-on-10 a.m. ) coaooa $ ..., $ 1202 $ 40529 $ 339.0 $ 12,1436 95 $ 468.2 3.083 $ 16,1965
Monday-Friday

10 &.m.-6 p.m. 1,659.4 65.316.9 2,703.4 115,732.4 1.892.5 68,009.5 962 6,255.3 33,555 249,058.8
Seaturday-Sunday

Sign-on-6 p.m. 11721 34.035.0 2.017.6 46.575.1 1,517.9 29.759.4 333 4,707.6 10,638 110.369.5
Monday-Saturday

6 p.m.-7:30 p.m. 496.5 9.075.2 874.5 28,1107 495.4 21,004.8 68 1,866.4 3,019 58,190.7
Sunday

§ p.m.-7:30 p.m. 65.6 47195 1206 9,215.2 3125 7,140.4 16 498.7 761 21,075.1
Monday-Sunday

7:30-11 p.m. 7,184.5 197,127.1 7.105.4 245,603.9 7.690.5 247,286.4 447 21,980.4 17,045 £90.097.4
Monday-Sunday

11 p.m.-Sign off 819.1 11,663.3 350.8 14,185.4 900.4 27.285.6 140 2,070.3 4,473 53.134.3

Total $11,397.2  $321,937.0 $13,301.5 $463,555.6 $13,148.2 $412,629.7 2,081 $37,846.9 72,574 $1,198,122,3

Business briefly:

Timex watches, through Warwick &
Legler Inc., both New York, and Flor-
ist's Transworld Delivery Association,
Detroit, through Post-Keyes-Gardner
Inc., New York, will co-sponsor an en-
core telecast of musical special, Hans
Brinker, on NBC-TV, Saturday, Dec.
12 (79 p.m., NYT). Original telecast
was in December 1969,

Eastman Kodak Co., Rochester, N.Y.,
through J. Walter Thompson Co., New
York, and Derby Foods Inc., Chicago,
through McCann-Erickson Inc.,, New
York, will sponsor an encore broadcast
of Dr. Seuss’ How The Grinch Stole
Christmas. Animated musical special,
originally broadcast Dec. 18, 1966, will
air on CBS-TV Wednesday, Dec. 2,
7:30-8 p.m. EST.

Field Enterprises Inc., through Need-
ham, Harper & Steers Inc., both Chi-
cago, will advertise its World Book En-
cyclopedia on ABC Radio’s Contem-
porary Network news broadcasts from
Oct. 26 through Nov. 28.

Burlington Industries Inc., through Don
Grecne Associates, both New York, will
advertise its ballet hosiery on ABC
Radio’s American Contemporary Net-
work. Campaign will run from Novem-
ber through December on news broad-
casts.

Pillsbury Co., Minneapolis, through
BBDO, New York, will sponsor re-
broadcast of the animated special,
Frosty The Snowinan, Saturday, Dec.
5 (8-8:30 p.m. EST). Program, with
comedian Jimmy Durante as narrator,
was originally broadcast Dec. 7, 1969.

Chemagro Corp., Kansas City, Mo.,
through Rockwell, Quinn & Wall Inc.,
New York, and the International House

of Pancakes, North Hollywood, Calif.,
through U.S. Media. New York, have
purchased sponsorship for the first time

— s .

Virginia H. Knauer (top), special assist-
ant to the President for consumer affairs,
greets Esther Peterson, who served as
first such assistant when the office was
established by President Johnson. Occa-
sion was a Tuesday (Oct. 13) luncheon
of the Advertising Club of Metropolitan
Washington, at which Mrs. Knauer de-
livered a speech suggesting that all com-
mercials carry the agency’'s byline, and
that agencies and media tell the public
what standards they use to police adver-
tising. She also urged conswmer organi-
zations to compile for the public a list
of advertising 'saints and sinners.”
Seated next 1o Mrs. Knauer is Miles W.
Kirkpatrick, new chairman of the Fed-
eral Trade Comunission.

in network daytime television. Chemagro
campaigns are set to run on NBC-TV
in the fourth quarter of this year and
International House’s the first quarter of
next year.

Canada Dry Corp., through Grey Ad-
vertising, both New York, will sponsor
an ABC-TV special, The Clowns, a
Ringling Bros., Barnum & Bailey Pres-
entation, Sunday, Nov, 15 (89 p.m.,
EST).

Rep appointments:

® KpLM-Tv Palm Springs, Calif.; wyAN-
Tv Canton, Ohio and wRMN(AM) Elgin,
1il.: The Devney Organization Inc., New
York,

® Kio1(FM) San Francisco, wYFE(AM)
Rockford, Ill.: Alan Torbet Associates
Inc., New York.

® KiNG{aM) Omaha; wHEC(AM) Ro-
chester, N.Y.; Kaay(aM) Little Rock,
Ark.: Katz Radio, New York.

Agency appointments:

2 Pale Corp., Providence, R.I., newly
formed watchband and jewelry manu-
facturer, has chosen Doyle Dane Bern-
bach, New York, as its first advertising
agency. Ad plans for company’s first
campaign next spring are still indefinite,
according to DDB.

¥ Good Humor Corp., ice cream division
of Thomas J. Lipton Inc., both Engle-
wood Cliffs, NJ., has named Vitt Media
International Inc., New York, to handle
its media buying.

2 Trish International Airlines has chosen
Rumrill-Hoyt Inc., New York, to handle
its $1.5-million account. Irish Interna-
tional has not used television but is a
heavy spot-radio advertiser.

22 (BROADCAST ADVERTISING)

BROADCASTING, Oct. 19, 1970



-, 4l ¥ . o+ =
v 1

As part of TIME, INC,, the world’s largest news
gathering organization, wooD-Tv covers all the
news, of course.
But, like the other TIME-LIFE stations, woOOD-
Tv, Grand Rapids, Michigan, covers the human
side of the community. The part that has nothing
to do with international crises and plane hijack-
Ings.
“Another World" was one of those stories. It
was about a Monsignor Arthur Bukowski and his
work among the poor of Appalachia.

What ever happened to Monsignor Bukowski?

TIME
LIFE

BROADCAST

Monsignor Bukowski had for years been
president of the St. Thomas Aguinas College in
Grand Rapids. And telling the story of poverty
through the eyes of a man that all Grand Rapids
had known for a quarter of a century gave it an
enormous impact,

“Another World"” won the Gabriel Award, but
more important, the people of Grand Rapids
understood that other world a little better.

And understanding other worids is the whole
idea behind the TIME-LIFE stations.

—— ——
DENVER KLZ-TV.-AM/FM SAN DIEGO KOGO-TV-AM/FM BAKERSFIELD KERO-TV INPIANAPOLIS WFBM-TV-AM/FM GRAND RAPIDS wOOD-TV-AM/FM
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Can the FCC engineer racial justice?

Civil Rights Commission report says agency
could play ‘key role’ if it stiffens controls

Of all the federal agencies regulating
American industry, the FCC has “the
greatest potential for playing a key role
in promoting the cause of civil rights
and resolving problems of racial unrest.”
But if it is to achieve that potential, it
must take a more active role in broad-
cast programing than it now plays and
a tougher one in license-renewal con-
sideration.

This appears to be the judgment of
the U.S. Commission on Civil Rights
in a massive report, released last week,
on the government’s attempts to enforce
civil rights.

The report notes with approval the
FCC action two years ago in adopting
a policy prohibiting broadcasters from
discriminating in employment—and
thereby becoming the first regulatory
agency to speak out on that subject.

But it urges the FCC to become more
involved in station programing—at least
to the extent of encouraging broad-
casters to use their facilities as “powerful
instruments for salutary social change.”

And it is critical of the FCC, as well
as the Interstate Commerce Commis-
sion, for “cumbersome procedures” for
issuing licenses which, the report says,
“tend to protect the economic interests
of existing licensees.” The report says
the procedures should be amended “to
facilitate” entrance by minority-group
members into the broadcasting and
transportation industries and to permit
them “to compete for licenses on an
equal basis with existing licensees.”

In addition, the report recommends
that the FCC and other federal agencies
that regulate industry “should provide
free legal service” to those who wish to
challenge agency actions concerning li-
cense renewals but cannot afford to hire
their own counsel.

The report is certain to be cited by
the increasing number of citizens groups
that are filing protests against broadcast
stations at renewal time, usually on
grounds that the, stations are allegedly
discriminating against blacks and other
minority groups in hiring and program
policies.

But it was unclear last week how
much of an impact the report would
have on FCC policies—beyond giving
impetus to trends already under way.

The FCC seems unlikely to reverse its
policy on comparative hearings involv-
ing renewal applicants, which was spe-
cifically criticized in the report as an
impediment to minority-group entry
into broadcast ownership.

The commission is showing increas-
ing sensitivity to citizens' complaints
about stations, however. And the FCC
staff is considering, as part of a possible
reorganization of commission proce-
dures, a proposal for an “office of pub-
lic counsel” that would aid members of
the public in dealing with the commis-
sion (BroaDCASTING, May 11). Con-
ceivably, too, the report could influence
commission thinking in connection with
the overhaul of the renewal processes
now under way (BROADCASTING, Oct.
12.)

The Civil Rights Commission makes
a number of recommendations for FCC
action in the programing areas, includ-
ing one that the agency “examine the
impact of programing on the aspirations
and self-image of minority-group mem-
bers, so as to be in a position to recom-
mend changes for improvement.”

In addition, the FCC could encourage
broadcasters “to serve more of a com-
munity-education function than they
currently do,” the commission says. The
report cited the possibility of stations
keeping the public informed on such

Mrs. Freeman and Father Hesburgh

matters as job-training programs, while
also developing consumer-education pro-
grams aimed at making more sophisti-
cated buyers out of listeners and viewers.

“Above all,” the commission says,
“radio and television stations could be
encouraged to develop programing to
attract and appeal to all segments of the
community. To an important extent, the
broadcasting media help define the indi-
vidual citizen’s sense of belonging to
the community, and the programing
they offer bears on his feeling of partici-
pation in community affairs.”

Indeed, the commission notes that
stations violate the law if they fail to
serve the “substantial section of the
community” that comprises the ‘“‘disad-
vantaged and minority-group families.”
And beyond that consideration, it adds,
stations would be *exacerbating” prob-
lems stemming from a lack of communi-
cation among community groups and
“intensifying the sense of alienation
from mainstream America that racial
and ethnic minorities already feel.”

The commission acknowledges that
the FCC has deferred action on renew-
ing licenses after receiving complaints
from blacks concerned, among other
things, about what they considered the
lack of programing addressed to them.
The commission suggests that the FCC
continue to take such action—and “not
only on the basis of complaints, but on
its own initiative.”

The commission also feels that the
FCC could help contribute to the white
majority’s “greater understanding and
sensitivity . .. to the social and eco-
nomic injustices” underlying the unrest
of minority groups by using its licensing
power ‘“to promote minority business
ownership.”

But instead, the commission says, the
FCC is making it more difficult for mi-
nority groups to enter broadcasting as
licensees. The commission referred to
the Jan. 15 policy statement in which
the FCC held that in comparative hear-
ings involving a renewal applicant, it
would favor the incumbent if he could
demonstrate he had ‘“‘substantially”
served his community.

“Although the full significance of the
agency’s policy statement cannot yet be
determined,” the commission says, “it
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appears that it necessarily will discour-
age license competition and tend to ex-
clude minority participation in the own-
ership of broadcasting stations.” And
this comes at a time, the commission
notes, when minority-group members
(in each case Negroes) own only 10
of the nation’s 7,500 radio stations and
none of the 1,000 television stations.

The FCC does stand out in the report
as a trailblazer in efforts to ban discrim-
ination in employment in regulated in-
dustries. But even here the Civil Rights
Commission is not entirely pleased with
the agency’s performance. It notes that
the FCC acts only on the basis of com-
plaints about alleged discrimination, and
does not take initiative or establish
formal coordination with other con-
cerned agencics. It also points out that
in the FCC’s only discrimination case
to date—a case involving Bob Jones
University’s wmuu(am)  Greenville,
S.C.—the agency acted only after being
prodded by the Civil Rights Commis-
sion itself. The FCC has asked the sta-
tion to submit a specific plan for com-
plying with the equal-opportunity rules
(BROADCASTING, Sept. 14},

Because it was the first regulatory
agency to adopt antidiscrimination
rules, the FCC occupies a unigue role,
in the commission’s view. “It is im-
portant,” the report says, “that the
FCC's performance .. . be a model” for
the federal agencies that have not yet
sought to ban discrimination in the in-
dustries they regulate.

The Civil Rights Commission, created
in 1957 as a “temporary,” independent
agency, to serve as a waichdog of en-
forcement of civil-rights laws, is headed
by the Rev. Theodore M. Hesburgh,
C.S.C., president of Notre Dame Uni-
versity.

Other members are Stephen Horn,
vice chairman, president of California
State College, Long Beach, Calif.; Mrs.
Frankie M. Freeman, a St. Louis at-
torney; Maurice B. Mitchell, chancellor
of the University of Denver (and a
former broadcaster variously associated
with wToP(AM) Washington, Radio Ad-
vertising Bureau and NBC and later a
top officer of Encyclopaedia Britan-
nica); Robert S. Rankin, professor
emeritus of political science at Duke
University, and Manual Ruiz, a Los
Angeles attorney.

Salazar slaying case closed

Los Angeles District Attorney Evelle
J. Younger, after reviewing testimony
of a coroner’s inquest, last Thursday
{Oct. 15) decided not to press charges
against the deputy sheriff who killed
KMEX-Tv Los Angeles news director
Ruben Salazar on Aug. 29. Mr. Salazar
was killed by a tear gas projectile after
a Mexican-American demonstration
(BROADCASTING, Sept. 7).

Ohio Stations
defend policies

Taft, WKBN reply
to black challengers
in Youngstown, Columbus

Two licensees last week vigorously op-
posed petitions by local black groups to
deny the license renewals of their sta-
tions in Youngstown and Columbus,
Ohio.

The oppositions were filed by Taft
Broadcasting Co., licensee of WTVN-aAM-
Tv and waUK-FM Columbus, and WKBN-
Broadcasting Corp., licensee of WKBN-
AM-FM-Tv Youngstown. Both docu-
ments were supported by a multitude of
exhibits.

The Columbus Broadcasting Coali-
tion and seven other groups had filed
petitions to deny the renewals of the
Taft stations—along with those of Co-
lumbus stations WRBNS-AM-FM-Tv .and
wcor-aM-FM—charging the stations
with failing to adequately ascertain the
needs of blacks in the community, fail-
ing to provide enough black program-
ing, and discriminating against blacks
in employment (BROADCASTING. Sept. 7,
et seq.).

The same charges were leveled
against the WkerN stations (and also
against WFM.I-AM-TV and WRBRW-AM-FM
Youngstown) by the Black Broadcast-
ing Coalition.

In its opposition petition. Taft said it
beiieved that, in the arca of service to
blacks in Columbus, its record is “ex-
ceptionally and unusually worthy.”

“All of the contentions made in the
petition to deny against Taft are wrong.
unsupported, reflect ignorance of what
the stations have actually done and
complete lack of interest in the steady
and growing efforts by the stations to
serve the black community cffectively,”
the licensee said.

Specifically. Taft said 20% of the
persons interviewed in Taft’s renewal
ascertainment were black. not 6% as
the coalition contends. It also pointed
out that 17 out of 134 (13%) of its
station employes are black. not eight
out of 142 (6% ) as the coalition main-
tains.

In addition, Taft stated that its pro-
graming dealing with black needs and
problems has been extensive and has
included many programs. editorials,
news reports and public service an-
nouncements dealing with employment.
It also noted that the music on WTVN-
{AM) and WRBUK-FM appeals “to a wide
spectrum of Columbus listening tastes.”

And. Taft said, contrary to the peti-
tion’s claim, it has “sought in every pos-
sible way to promote the expression of

divergent viewpoints.” This policy is
reflected in its regular presentations of
opposing editorial points of view and in
its presentation of spokesman for diver-
gent viewpoints on many programs and
news reports dealing with black prob-
lems, Taft said.

In addition to the Columbus Broad-
casting Coalition, the local groups op-
posing the Taft renewals are the Colum-
bus Civil Rights Council, the local
branch of the National Association for
the Advancement of Colored People,
Afro Set, The Committee, Afro-Am,
the Black Forum and Black Efforts for
Soul in Television.

In its opposition to petitions to deny
the renewals of its stations, WkBN
Broadcasting Corp. said that “the Black
Broadcasting Coalition has failed in all
respects to establish any facts” to sup-
port the allegations in their petitions to
deny.

WkKBN Broadcasting said that, con-
trary to the thrust of allegations made
by the coalition. it “has negotiated in
absolute zood faith with representatives
of the BBC™ and in fact the negotiations
led to WKRN instituting certain pro-
grams and policies designed to meet
needs and problems of local minority
groups.

WikneN Broadcasting also pointed out
that it referred to reliable data in de-
termining the composition of the area
scrved by its stations and consulted
with 103 community leaders and 121
members of the general public in ascer-
taining the nceds, interests and prob-
lems of its service area.

The licensce said its radio stations
provide “a meaningful program service
to the black community” and that
WKRN-Tv programing has becn “ex-
tremelv responsive” to minority groups
and “fully intends to continue the pro-
grams which have provided the ve-
hicles for this cxceptional service.”
Simil~rlyv, it noted. WKBN news presen-
tations arc often used to focus upon
issues and prohlems of concern to mi-
norities as well as providine in-depth
coverage to all eroups that are involved
with the minoritv community.

The coalition’s allegations of dis-
crimination in emplovment are “with-
out a scintillia of support” and “wholly
without foundation in fact,” WKRN
Broadcasting said.

It said it (the WKaN stations) have
“consistently maintained a policy of
equal opportunity in employment and
will continue to hire and promote on
the sole basis of ability and perform-
ance.” The licensee noted it has insti-
tuted an on-the-joh training program
that includes black employes in the
areas of news., news-film and office-
clerical work.

The Black Broadcasting Coalition
comprises individuals and organiza-
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tions including the Interdenominationat
Ministerial Alliance, NAACP, Freedom
Inc., Youngstown Area Urban League,
Children and Family Services, Youngs-
town and Trumbull County Human Re-
lations Commissions, Youngstown Area
Community Action Council, and East-
ern Ohio Baptist Association.

IRS reviews exempt
status of law firms

New ruling could involve
groups protesting licenses
and anticigarette forces

The Internal Revenue Service is consid-
ering a ruling that could adversely affect
the efforts of citizens groups to protest
broadcast-license renewals and to par-
ticipate generally in FCC proceedings.

The ruling, expected early in Novem-
ber, will involve the standards to be
employed in determining whether so-
called public interest law firms and sim-
ilar organizations that litigate in sup-
port of what they consider the public
good should be allowed tax-exempt
status.

IRS has announced it is suspending
the issuance of rulings on claims for
tax-exempt status by such organizations
pending the completion of the study.

The action, which appears to jeopar-
dize the support of those organizations,
has drawn an angry reaction from the
Senate Employment, Manpower and
Poverty Subcommittee. It plans to
question IRS Commissioner Randolph
Thrower on the matter next month.

Public-interest law firms, which have
been proliferating in recent years, are
usually staffed with law students and
young lawyers who are using existing
laws to oppose companies they feel are
guilty of polluting the environment or
defrauding consumers or otherwise act-
ing contrary to the public interest.

Some of the public interest firms have
appeared in cases before the FCC. The
principal one is the Citizens Communi-
cations Center. But an adverse ruling
would probably also affect Action on
Smoking and Health, the anticigarette
organization.

The year-old center, whose director
is Albert Kramer, has represented many
of the citizens groups that have pro-
tested license renewals or filed fairness-
doctrine complaints with the FCC. It is
also serving as counsel in a number of
court appeals aimed at overturning
commission actions, including the Jan.
15 policy statement on comparative
hearings and renewal applicants.

ASH, which is headed by antismoking
crusader John F. Banzhaf III, has par-
ticipated in a number of matters before

the FCC, pleading the antismoking case.
At one time, it was filing numerous
complaints against stations which it felt
were not carrying enough antismoking
spots.

CCC does not have tax-exempt status
and was in the process of preparing an
application for it when IRS announced
the temporary ban on such rulings.
However, the center is funded through
the Robert F. Kennedy Memorial,
which does have a tax-exempt status
and for which it serves as a legal arm
in matters affecting broadcasting. Most
of the center’s financial support is pro-
vided by Gordon Sherman, president of
Midas International (BROADCASTING, Oct,
13, 1969).

ASH, which bills itself as “the legal
action arm of the antismoking com-
munity,” does have a tax-exempt status.
ASH is a “charitable organization” and
its letterhead states that contributions
are tax deductible.

IRS, in announcing the study, made
it clear it was concerned about public-
interest law firms that are “organized to
initiate, stimulate and handle litigation
broadly in the public interest.” It was not
concerned about “the familiar legal aid
group which provides representation for
specifically identified persons or groups,
such as poor and underprivileged people
that are traditionally recognized as ob-
jects of charity.”

It also said it was concerned “about
the lack of standards or controls” if
tax-exempt status were given to every
group interested in litigating in behalf
of the public interest. “Not infre-
quently,” IRS added, “opposing sides
in a law suit involving substantial pri-
vate interests claim that they are acting
in the public interest.”

It takes a small fee
to get these ‘stations’

The citizens of Waycross, Ga. (pop.
23,500), found themselves with a new
FM “station” recently and with a new
TV “station” promised soon. But there’s
a catch: both are adjuncts of the local
CATV system, Waycross Cable Co.,
and the TV and FM programing can
only be received by subscribers to the
cable system.

The FM station, under the “call let-
ters” wcT-FM, began 24-hour-a-day
service two weeks ago today. Its classi-
cal and contemporary-music format is
available to subscribers on TV channet
9, and in stereo on regular FM sets
hooked to the cable system. The 850-
square foot, futl-color TV station, to be
called wcT-Tv, will produce eight
hours of programing a day, with empha-
sis on ncws and community affairs. It is
being constructed on a site adjacent to
the CATV system and is due to be fin-

ished the middle of next month.

Waycross Cable began operating in
1964. It provides eight TV stations to
its 5,500 subscribers.

Al Morris, former general and com-
mercial manager of wayx(AaM) Way-
cross, will serve as commercial manager
in charge of advertising for wcT-TV.
Both the television station and wWCT-FM
are accepting local ads and eventually
hope to garner national spots.

KTYM opposed
in renewal fight

FCC's Broadcast Bureau
advocates denial
in two-year-old case

The FCC’s Broadcast Bureau last week
recommended against grant of the re-
newal applications of KTYM-AM-FM
Inglewood, Calif., citing the stations’
rule violations and their ‘“deceptive”
dealings with the commission.

In its statement of proposed findings,
the bureau said the programing logs
submitted by Trans America as part of
its renewal application were incorrect
transcriptions of tape-recorded logs
made to appear as if they were main-
tained in the course of normal opera-
tions. It noted there were discrepancies
between the written logs and material
actually broadcast.

The stations also were cited for selling
station time to individuals for resale to
others without filing time-brokerage
contracts. The stations tried to persuade
them that they were dealing with .ad-
vertising agencies, the bureau said.

The Broadcast Bureau also found that
the stations were discriminatory in rates
for political advertising, because in 1968
“the balance of payments favored the
Citizens for Humphrey-Muskie Com-
mittee.” It noted that some political
spots were sold on time-brokered pro-
grams and there was no record of the
amounts received.

The stations’ renewal applications
were designated for hearing last year
(BROADCASTING, Aug. 4, 1969) after an
investigation that began in December
1968.

In 1967 the renewals of the stations
were challenged by the Anti-Defama-
tion League of B'nai B'rith for allegedly
broadcasting anti-Semitic programs. The
commission renewed the licenses, ruling
KTYM had offered ADL time to air its
views. ADL appealed the order. How-
ever, a federal appeals court upheld the
commission’s decision.

Trans America is owned by Albert
John Williams and Jack M. Reeder,
who through a subsidiary, Tel-America,
also own KAIL-Tv Fresno, Calif.
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A BOY NAMED SUE

Shel Silverstein

Evil Eye Music, Inc.
ALL FHAVE TO DO IS OREAM

Boudleaux Bryant

House of Bryant Publications
ALL | HAVE TO OFFER YOU IS ME

Dallas Frazier

A L Owens

Hill and Range Songs, Inc.

Blue Crest Music, inc.
BABY BABY
{I KNOW YOU'RE A LADY)

Alex Harvey

Norris Wilson

Al Gallico Music Corp.

Aigee Music Corp.
BIG IN VEGAS

Buck Owens

Terry Stafford

Mike Curb Music Corp.

Blye Book Music

Exbrook Publishing Company
BUT YOU KNOW | LOVE YOU

Mike Settle

Pierre Delanoe (SACEM)

First Edition Productions, inc.
BY THE TIME ¢
GET TO PHOENIX

Jim Webb

Rivers Music Company
CAJUN BABY

Hank Williams. Jr.

Hank Williams

Fred Rose Music, Inc.
CALIFORNIA GIRL AND THE
TENNESSEE SQUARE

Jack Clement

Jack Music, Inc.

Ray Greft

Blue Echo Music, Inc.
DADDY SANG BASS

Carl Perking

Cedarwood Publishing Co., Inc.

Mouse af Cash, Inc.
DAYS OF SANO AND SHOVELS

Doyle Marsh

George Reneau

Lair Music
DREAMS OF THE
EVERYDAY HOUSEWIFE

Chris Gantry

Combine Music Corp.
THE FIGHTIN' SIOE OF ME

Merle Haggard

Blue Book Music
FOLSOM PRISON

Johnny Cash

HiLo Music, Inc.
GAMES PEOPLE PLAY

Ine South

Lowery Music Co., Inc.
GENTLE ON MY MINO

John Hartiord

Glaser Publications, Inc.
GET RHYTHM

Johany Cash

Hislo Music, Inc.
GIRL ) USED TO KNOW

Jack Clement

Jack Music, inc.

Glad Music Company

GITARZAN

Ray Stevens

Bill Everett

Ahab Music Co., Inc.
GREEN GREEN GRASS OF HOME

Curly Pulman

Tree Publishing Ca., Inc.
GROOVY GRUBWORM

Bobby Lee Warren

Harlow Wilcox

Shelby Singleton Music, Inc.
HOMECOMING

Tom T. Hall

Newheys Music, Inc.
HUNGRY EYES

Merle Haggard

Blue Book Music
| CAN'T STOP LOVING YOU

Don Gibson

Acuff-Rose Publications. Inc.

HLOVE YOU BECAUSE
Leon Payne
Fred Rose Music, lnc.
1 LOVE YOU MORE TOOAY
L. E. White
Stringberg Music Co.
| SAW THE LIGHT
Hank Williams
Fred Rose Music, Inc.
| STARTED LOVING YOU AGAIN
Bonnie Owens
Merle Haggard
Blue Book Music
1 TAKE A LOT OF PRIDE
N WHAT | AM
Merle Haggard
Blue Book Music
| WALK THE LINE
Iohnay Cash
Hi-La Music, Inc.
IFIT'S ALL THE SAME TO YOU
Bill Anderson

Moss Rose Publications, Inc.

I'LL SEE HIM THROUGH

Norris Wilson

Billy Sherrif

Algee Music Cocp.

Al Gallico Music Corp.
I"LL SHARE MY WORLD
WITH YU

Ben Witson

Glad Music Company
'M A DRIFTER

Bobby Goldsbaro

Detail Music, tnc.

|'M DOWN TO MY LAST
| LOVE yoU
Billy Snerrill
Glenn Sutton
Al Gallico Music Corp.
1'M S0 AFRAID OF LOSING
YOU AGAIN
Dallas Frazies
A L Owens
Hill and Range Songs, Inc.
Blue Crest Music. Inc.
JOHNNY ONE TIME
Dallas Frazier
AL Owens
Hill and Range Songs. Inc.
Blue Crest Music, Inc.
KING OF THE ROAD
Roger Miller
Tree Publishing Co., in¢.
MARGIE'S AT THE
LINCOLN PARK INN
Tom T. Hall
Newkeys Music, Inc.
ME AND BOBBY McGEE
Kris Kristoffersan
Fred L. Foster
Combine Mysic Corp.
MR, WALKER IT'S ALL OVER
Gene
Barmour Music Co.
MUODY MISSISSIPP LINE
Bobby Goldshoro
Detail Music, Inc.
MY ELUSIVE OREAMS
Clavde Putman
Bitly Sherrill
Tree Publishing Ca., Inc.
MY UFE
Bill Anderson
Moss Rose Publications, Inc.
$tallion Music, Inc.
MY WOMAN'S GOOO TO ME
Billy Sherrili
Glenn Sutton
Al Gallico Music Corp.
OKIE FROM MUSKOGEE
Meyle Haggard
Roy Edward Burris
Blue Book Music,
ONE HAS MY NAME
THE OTHER HAS MY HEART
Deare Dean
Eddie Dean
Hal Blair
Peer International Cocp,

ONE MINUTE PAST ETERNITY

William E. Taylor

Stanley Kesler

Varia Publishing Company

Hi-Lo Music, Inc.
ONE MORE MILE

Tom T. Hall

Newkeys Music, Inc.
ONLY THE LONELY

Joe Melson

Roy Orbison

Acutt-Rose Publications, Inc.
RAINING IN MY HEART

Boudleaux Bryant

Felice Bryant

House of Bryant Publications
RECONSIDER ME

Mira Smith

Margaret Lewis

Sheiby Singleton Music, Inc.
RELEASE ME

W. §. Stevenson

Eddie Mille

Four Star Music Co., Inc.
RINGS OF GOLD

Gene Edward Thomasson

Acuff-Rose Publications. Inc.
RUBY DON'T TAKE YOUR LOVE
TO TOWN

Mel Tillis

Cedarwood Publishing Co., Inc.
RUNNING BEAR

). P. Richardson

Big Bopper Music Co.
SHE EVEM WOKE ME UP
T0 SAY GOODBYE

Douglas Gilmore

Mickey Newbury

Acutl-Rose Publications, Inc.
SINGING MY SONG

Tammy Wynette

Glenn Sutlon

Billy Snerrill

Al Gallico Music Corp.
SIX WHITE HORSES

Larry Murray

Prodigal Son Music
STAND BY YOUR MAN

Billy Sherrill

Tammy Wynette

A Gaitico Music Corp.

STATUE OF A FDOL
Jan Crutchfield
Sure Fire Music Co., Inc.

The most performed Country Songs April 1, 1969 to March 31, 1970

AU 80D A L

Congratulations to the winners of the B 1970 Country Music Achievement Awards

SWEETHEART OF THE YEAR

Clyde Pitts, Ir.

Van Givens

Tuckahoe Music, Inc.
SWEET THANG ANO CISCO

Bill Eldridge

Gary Stewart

Forrest Hills Music, Inc.
TALL DARK STRANGER

Buck Owens

Blue Book Music
TENNESSEE BIRD WALK

Jack Blanchard

Back Bay Music
THAT'S A NO MO

Ben Peters

Shelby Singleton Music, Inc.
THERE NEVER WAS A TIME

Mira Smith

Margaret Lewis

Shelby Singleton Music, Inc.
T0 MAKE A MAN

Loretta Lynn

Sure Fire Music Co., Inc.
TRY A LITTLE KINDNESS

Thomas L. (Curl) Sapaugh

Bobby Allen Austin

Central Songs, Inc.

Glen Campbell Music
WABASH CANNONBALL

AP Carter

Peer International Corp.
THE WAYS TO LOVE A MAN

Glenn Sution

Billy Sherrill

Tammy Wyneite

Al Gallico Music Corp.

Algee Music Corp.
THE WEDDING CAKE

Margaret Lewis

Mira Smith

Shelby Singleton Music, Inc.
AWEEX IN A COUNTRY JAIL

Tom T. Hall

Newkeys Music. Inc.
WHO'S GONNA MOW YOUR GRASS

Buck Owens

Blue Book Music
WITH PEN IN HANO

shora

Dettail Music, fnc.
WOMEN OF THE WORLO

Sharon Higgins

Sure Fire Music Co.. Inc.
WORKING MAN BLUES

Merle Haggard

Biue Book Music
YOU ANO YOUR SWEET LOVE

Bill Anderson

Moss Rose Publications, Inc.

Stallion Music, Inc.
YOU GAVE ME A MOUNTAIN

Marty Robbins

Noma Music, Inc.

Edvis Presley Music, Inc.

Mojave Music, Inc.
YDUNG LOVE

Ric Cartey

Carole Joyner

Lowary Music Co., Inc.
YOUR CHEATIN® HEART

Hank Williams

Fred Rose Music, Inc.
YOURS LOVE

Harlan Howard

Wilderness Music Publishing Co.. Inc



Hyde warns of FCC encroachment

Decries forays into programing; CATV
menace exaggerated, lllinois panel told

The growing issues involving cable tele-
vision and program restrictions held
much of the attention of the Illinois
Broadcasters Association in Chicago last
week.

The IBA members Thursday (Oct.
15) adopted a resolution supporting the
National Association of Broadcasters in
its approach to CATV. IBA also com-
mended state senators, congressmen and
other officials for their role leading to
the presidential veto of the political
broadcast expenditures bill (see page
15).

Howard H. Frederick, WIRL-Tv
Peoria, Ill.,, was elected IBA president,
succeeding James G. Hanlon, wWGN-AM-
Tv Chicago.

Concern over the FCC’s continuing
forays into program regulation and
surveillance contrary to the spirit of the
Communications Act was voiced before

the IBA by retired FCC Chairman Rosel-

H. Hyde. Recalling the commission’s
long history of effort since the 1945
blue book to substitute its own bureau-
cratic judgment for that of the public
in programing, Mr. Hyde warned that
“procedures can have disturbing conse-
quences and may determine policy.”

Mr. Hyde pointed to the new license-
renewal procedure study as but another
example of this dangerous practice
(BROADCASTING, Oct. 12), and said any
effort to determine so-called program
balance and spevific categories is simply
an attempt to establish “official” pro-
gram standards despite the law. He said
the only effective regulation is that
brought about by free public choice in
the marketplace, otherwise known as
the democratic process.

The evolution of electronic journal-
ism to its present achievement came
about entirely as a result of broadcast-
ing’s response to public desire, Mr.
Hyde said. He noted no directive of the
FCC brought this achievement about
and it was accomplished in spite of
restrictions.

The FCC trend toward increased
regulation of programing in the cable
television field was noted during a
CATYV panel session by Grover Cooper,
Washington broadcast attorney. But
John Gwin, vice chairman of the Na-
tional Cable Television Association, was
more concerned about serious conse-
quences that may flow from broadcaster
opposition to CATV.

Mr. Gwin felt certain “self-serving”
and “‘radical” elements in the NAB and
other industry groups such as the As-
sociation of Maximum Service Tele-

casters have misled broadcasters into be-
lieving cable will destroy broadcasting.
He charged no one has yet proved eco-
nomic injury and claimed that the
broadcaster’s cry of protest in Congress
and before the FCC has become so ex-
treme it is being tuned out, perhaps
even having the opposite effect of help-
ing CATV’s cause.

Richard Dudley, president, Forward
Communications Group, and member
of the NAB's new Future of Broad-
casting Committee, wondered why
cable representatives walked out of the
last meeting with NAB representatives,
if they endorsed Mr. Gwin’s philosophy
that cable TV and stations can grow
together without hurting the present
broadcasting system. Mr. Dudley was
worried especially about the rural areas,
where cable TV has never said it would
serve, and the smaller markets, where
CATV audience fragmentation could
hurt local stations.

Frank McGarr, first assistant attorney
general of Illinois who becomes a U.S.
district court judge on Oct. 27, told the
IBA pollution could never have become
a national issue without the news media.
He said broadcasters particularly can
help bring progress in solving the pollu-
tion problem because their journalistic
role is so dominant.

William C. O'Donnell, vice president
of CBS Radio and general manager of
wBBM (aM) Chicago, called upon all
broadcasters to mount a 52-week-a-year
anti-drug campaign. He deplored the
glorification of the drug culture by some
air personalities.

“The radio disc jockey who condones

Mr. Hyde

the use of drugs, or refuses to speak out
on the subject because of the fear of
alienating listeners, is no better than the
drug pusher,” Mr. O'Donnell told the
Chicago meeting.

No court appeals left
on automatic-stay rule

The FCC rule that permits television
stations to delay the start of CATV
service by filing objections to it has
withstood an appeal to the U.S. Su-
preme Court.

The high court last week declined to
accept for review, and thus left stand-
ing, a lower court ruling upholding the
automatic-stay provision in a case
brought by Bucks County (Pennsyl-
vania) Cable TV Inc.

The automatic stay provision, de-
signed to protect local television sta-
tions, bars CATV systems from provid-
ing service to which local stations ob-
ject until the commission has considered
the matter and resolves the case in favor
of the systems.

Two Philadelphia UHF's, wiBF-Tv
and WPHL-TV, invoked the rule after
Bucks County in May 1968 disclosed
the plans of its system in Falls town-
ship, a suburb of Philadelphia, to im-
port the signals of four New York sta-
tions as well as to carry the signals of
Philadelphia’s seven stations.

Bucks County went to court to chal-
lenge the constitutionality of the rule—
and won the first round, in federal dis-
trict court in Philadelphia. However,
the commission appealed that decision,
and won a unanimous verdict from the
Circuit Court of Appeals for the Third
Circuit, which held that the automatic
stay is “a vital part of the FCC’s total
regulatory concept.” (BROADCASTING,
June 15.)

Media notes:

ABC’s new radio affiliates ® Four new
stations have become affiliated with
ABC Radio. Joining the network’s
American Entertainment service is
KFNv(AM) Ferriday, La.; American In-
formation, wraR-aAM-FM Tappahannock,
Va., and wexy(aM) Greenville, N.C.;
and American FM, wxor(FM) Jack-
sonville, N.C.

DJ placement service ® Jim Powell,
news and promotion director for WENG-
(aM) Madison, Tenn., has formed
Nashville-based Disc-Jockey Placement
Service Inc. Address: Box 1023, Nash-
ville 37202; phone (615) 895-5240.
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Hawaii's dominant station. Number 1**% >
for all the'islands . . . the CBS eye on ) B
the beguiling state of Hawaii. As
expected, there’s money to be made
in this market . . . Honolulu is the
fifth richest city in the U. S. in income
per household. Indeed, average
spendable, income is an extremely
affluent $13,253 and growing daily. ***

As of right now, KGMB TV is being
proudly sold by RTVR. We believe
we have quite a story to tell. We
look forward to the opportunity of
telling it to you.

As of Oct. 1, 1970

KGMB/TV, Honolulu®..
sold nationally by

RKO
TELEVISION
REPRESENTATIVES

INC.

SPOT TELEVISION'S MOST DYNAMIC SELLING FORCE
New York, Chicago, San Francisco, Los Angeles, Atlanta, Dallas

$*source: Nielson, Feb. /March 1970

* g .o B
CBS fOl‘ Hawall **e5ource: Sales Management Survey of Buying Power, June '70




Forum fails to obtain probe delay

FCC refuses to defer its hearing into
WPIX challenger’s financial resources

A bid by Forum Communications Inc.,
challenger for the license of wrPIX(TV)
New York, for extra time before the
license-renewal hearing checks into
Forum’s ability to raise the initial $1
million to take over the station, was de-
nied last week by FCC Examiner
James F. Tierney. At the same time,
wPIX lost in its bid to have the hearing
probe even deeper into Forum’s finan-
cial situation.

Forum, which seeks control of the
New York Daily News station, asked
for the delay after the death on Oct. 10
of Dr. Lawrence Eldridge. Dr. Eldridge,
a psychologist who, with his wife, a
special assistant to New York Mayor
John V. Lindsay, had pledged to buy
5,000 shares or 10% of the $1 million
capital budget Forum plans to raise if it
gets the license, was scheduled to be
a Forum witness. In denying the re-
quest, Mr. Tierney said that, if it ap-
peared that Forum could not proceed,
the entire hearing might have to be
postponed.

The hearing now is limited to the
ability of Lawrence K. Grossman, Mrs.
Eldridge and Irwin (Sonny) Fox, three
Forum principals, to make good on
minor parts of their pledges of capital
in the event Forum wins the license.

The first phase of the hearing, which
has occupied five weeks, is the alleged
misrepresentation of news broadcasts
by wpix. More is expected on this sub-
ject this week.

In other developments, lawyers in the
hearing agreed Thursday (Oct. 15) to a
telephone conference with Merwin K.
Sigale, a Miami-based freelance news
correspondent, to determine whether he
telephoned a report to wpix on the 1968
Venezuelan presidential election from
Miami or Caracas.

FCC Broadcast Bureau attorney Pat
Valicenti demanded that wrix show
Mr. Tierney a memo about a telephone
conversation between Mr. Sigale and a
wpIX lawyer. John Schoemer Jr., wpix
attorney, objected on grounds it was
privileged, but offered to produce Mr.
Sigale as a witness. He said the memo
was harmless, but on principle thought
it privileged.

It had been implied earlier in the
hearing that the telephone call on the
elections could have come from Miami.
Mr. Valicenti had asked Walter D.
Engels, former wpiX news manager,
whether a voice report of the 1968
Venezuela elections, said to have come
from Caracas from Mr. Sigale, was not
in fact made from Florida. Mr. Engels,

now a special assistant in the station’s
news department, had replied it was
technically possible but that in fact it
had not.

Mr. Sigale wrote to FCC Chairman
Dean Burch Tuesday (Oct. 13) stating
he had telephoned from Caracas. In
his letter, according to a copy made
available last week, Mr. Sigale wrote:
“The suggestion, or charge, was made,
according to the press report, that a
voice report from me which wrpix
broadcast on Nov. 29, 1968, might not
have been made from Caracas on the
date mentioned but rather from Miami
a week earlier.

“The line of questioning appeared to
imply collusion on my part in the falsi-
fication of a news report. Since the com-
mission seems to have made no effort
to obtain the facts from me, I want to
advise you for the record that any such
allegation is wholly false.

“My call to wrix from Miami a week
before the broadcast dealt only with
plans for coverage during my South
American trip. Once in Caracas, [
supervised the filming of the election
story on Nov, 27, 1968. The film was
shipped to New York for processing
on Nov. 28. I telephoned the voice re-
port, for use with the film, on Nov. 29,
a few hours before it was actually
broadcast. My sign-off—Merwin Sigale,
channel 11 news, Caracas—was un-
questionably accurate.”

Mr. Sigale said he could furnish a
copy of the broadcast script.

Mr. Schoemer told the hearing he
had telephoned Mr. Sigale and had
asked if he made the Caracas call. “For
the price of a long-distance telephone

call, Mr. Valicenti can do the same
thing,” he said.

Mr. Valicenti, however, replied that
as a lawyer he could not testify as to
what Mr. Sigale might tell him. Mr.
Tierney then suggested the conference
call, to include Forum’s attorneys.

High court won't hear
RKO-Frontier case

RKO General Inc. has lost in an effort
to secure a Supreme Court reversal of a
lower court order requiring the com-
pany to pay some $8 million to a sub-
sidiary, Frontier Airlines.

The high court last week refused to
review an appeals court decision that
RKO General had violated a law bar-
ring “insiders” from profiting from cor-
porate information not available to the
general public.

In the case, which did not involve
any of RKO General's broadcast hold-
ings, the company had acquired for
$7.5 million a controlling block of Cen-
tral Airlines Inc. stock in connection
with the merger of that airline company
into Frontier. RKO, which owned 56 %
of Frontier before the merger, was able
to maintain that percentage with the
block of Central stock.

Following the merger, a Frontier
stockholder sued RKO General under a
provision of the Securities and Ex-
change Act providing for payment to a
company of profits realized by an in-
sider who buys and sells the company’s
securities within a six-month period.

A federal district court held that
RKO was liable under the provision. It

Bus-crash interview
leads to court case

Henry Narrow, wkap(aM) Allentown,
Pa., newsman, is awaiting action by the
Lehigh county grand jury on charges
that he illegally “intercepted” conversa-
tions with a bus driver involved in the
July 15 crash in which seven children
were killed at New Smithville, Pa. Fifty-
two other passengers were injured in
the accident.

Mr. Narrow, 22, is charged specifi-
cally with violation of a 1957 Pennyl-
vania law which, in effect, prohibits
tape-recording of conversations over
telephone or telegraph without, among
other things, permission of all parties
involved. The charge was brought by

David Valente, agent for the insurance
company which has coverage on the bus
firm involved.

Mr. Narrow and wkap claim that the
bus driver, Hubert Daye, knew he was
being recorded for broadcast when he
was called on Aug. 10 at a Newark,
N.J., hospital after the accident.

Ogden R. Davies, wkaP general
manager, said last week Mr. Daye had
been asked for permission and granted
it.

According to Al Raber, wkaP opera-
tions manager, Mr. Daye later denied
giving such permission, also claiming
he didn’t know to whom he was talking
on the phone and that there was no
beep on the line, as required by law.
Station officials said all requirements
were met.
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City of the greatsaltlake . . , trade and
cultural center for the vast and growing
intermountain area. And not only big
but also young. More than one-third

©f all household heads are under 35%*
- .. and- they spend.

1f you sell the young adult market.
If you sell automobiles, if you sell
beer, if you sell instant coffee . . . the
products of young people-on the go,
KUTYV is your best buy. We can prove
it . ., we welcome the opportunity.

As of Oct. 1, 1970
KUTYV, Salt Lake City"".
sold nationally by

)
TELEVISION
REPRESENTATIVES

INC.

SPOT TELEVISION’S MOST DYNAMIC SELLING FORCE
New York, Chicago, San Francisco, Los Angeles, Atlanta, Dallas

* 4 )
NBC fOl' Utah **source: Sales Management Survey of Buying Power, June ‘70
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also decided that, based on Frontier's
market price, on Sept. 18, 1967, when
the merger was completed, RKO had
realized a profit of almost $8 million in
terms of the Frontier stock it received
for its block of Central shares. The deci-
sion was affirmed by an appeals court.

Embattled Reeves
sells WUSN-TV

ments broader than those necessary to
eliminate interference, and that the FCC
hold public meetings on conflicting
microwave applications.

Prompt implementation of the Com-
mon Carrier Bureau’s proposals “will
not only greatly aid in the rapid devel-
opment of a flexible, multifaceted. ..
system . . .” but will also be a major
step in achieving “the maximum amount
of useful competition with the mini-
mum degree of governmental control
necessary to regulate the natural monop-
oly aspect of the communications indus-
try,” Justice concluded.

Dann to networks:
Innovate or perish

Former CBS-TV executive
sees economic stagnation
unless programs improve

The television networks’ economic out-
look for 1971 “is so serious that I be-
lieve there is no chance the network
structure as we now know it can or will
survive.”

That grim forecast was delivered last
week by Michael H. Dann, vice presi-
dent of the Children’s Television Work-
shop and a former CBS-TV vice presi-
dent, in a speech to the Hollywood
Radio and Television Society. Mr. Dann
did not provide detailed support for his
prediction, but he indicated that the
signs are clear to him: The networks’
problems, he said, “stem from so many

White owners

selling to blacks

Kyac(am) Kirkland, Wash., has been
programing to the black community of
Seattle since it went on the air in 1964.
Last Tuesday (Oct. 13), after nearly a
month of nzgotiations between the sta-
tion’s white owner, Gordon Sherwood,
and its black air personalities, Mr. Sher-

Mr. Dann

causes that any decided upturn in the
economy will not return the networks
to the profit levels they enjoyed in re-
cent years.”

Mr. Dann provided an explicit pre-
scription for improvement: innovative
programing. *“Unless the industry’s
leaders introduce other values than
profits into their operating formulas they
may—and undoubtedly will—end up
with long-term leases on a network of
coaxial cables that are of little or no
use to anyone,” he said. Television net-
works must “do what their predecessors
did in the early fifties,” Mr. Dann said,
“experiment, gamble and most of all not
play it safe to insure some sort of short-
term profits.”

He charged that commercial television
is derivative rather than distinctive, and

talk show broadcast
Seattle.

Qut of this program, according to Mr.
Sherwood, came the initial moves to-
ward scttlement finally reached last
week. Mr. McAllister was appointed
program director and the station re-
turned to its rhythm-and-blues music
format.

Kvac is owned by Mr. Sherwood, Ed-
ward S. Hopple, who manages another

by KIRO(AM)

the result is “by and large bland where
it should be bold; poor where it should
have power.” (Mr. Dann speaks from
experience. He was in charge of CBS-TV
programing for years until resigning a
few months ago.)

Mr. Dann, whose prime responsibility
with CTW is the international market-
ing of CTW's Sesamie Street, reported
that the workshop also was experiment-
ing with new program forms that will
“flower as well as Sesaine Street.”

As for CATV, Mr. Dann noted that
“a numbsr of interesting things could
arise from this area . . . including the
eventual creation of a children’s net-
work via cable TV.” He added that
CTW is exploring the feasibility of
launching a series aimed at 7-to-10-year-
olds with histories of reading failures.
He said that the program could begin
next September. Mr. Dann also con-
firmed that CTW is exploring acquisi-
tion of a cable television franchise in
Washington, D.C. (“Closed Circuit,”
Aug. 24) and, later, in other areas.

Mr. Dann called himself the “hap-
piest man in television,” conceding,
however, that he sometimes misses the
“exciting moments of commercial tele-
vision.”

Mr. Dann was nearly upstaged by a
leaky roof at the Beverly Wilshire Hotel
during Tuesday's luncheon. Occupants
of the dais. plus two tables of broadcast-
ing cxecutives, were forced to scatter.
“There are only four pzople who could
have caused this,” observed Mr. Dann.
“One is God and the other three are the
chairmen of the boards I've worked
for.”

focusOnfinance .

CBS gross holds
but profits slip

Soft broadcast business
is blamed for decline
in third-quarter figures

CBS Inc. reported last week a slight de-
cline in estimated net income for both
the third quarter and the first nine
months of 1970.

William 8. Paley, chairman, and
Frank Stanton, president, attributed the

CBS's decline in earnings for the first
nine months of the year came despite a
comfortable climb in net sales to more
than $890 million from slightly more
than $816 million in the same period
of 1969. In the third quarter of 1970
(13 weeks) net sales fell slightly to
$296.6 million from $296.8 million in
the corresponding quarter last year (14
weeks).

During the first half of 1970, CBS
kept pace with 1969 in earnings per-
formance. In the first quarter, net profits
were up one cent per share (49 cents
to 50 cents) over last year and for the
first six months, income per share was

v anen

Strike blamed
for RCA losses

Sales, earnings down
from 1969; advertiser
cutbacks hurting NBC

RCA sales and earnings in both the
third quarter and the first nine months
of 1970 declined from 1969 levels, it
was announced last week by Robert W.
Sarnoff, chairman and president of the
RCA Corp.

Mr. Sarnoff said sales and earnines
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The girl who has it all!

She lives in the Wheeling-Steubenville area and she knows

what she wants! And she gets it ALL on WSTV/TV's

TOTAL NEWS, 6:00 p.m. Monday through Saturday. Along with

thousands of other women, she has learned to depend on

WSTV/TV for ALL the news, ALL the time! That's why more

women, from 18 to 49 [30% more in the ADI and 25%

more in the TSA, ARB, May '70, compared to March '70] are

watchinngOTAL NEWS than any other newscast in the market.

Also, WSTV/TV's 11:00 p.m. NEWS is watched by this group

of women more than any other area late newscast! Could it

be the same reason that WSTV/TV delivers 110,000 more

homes [net weekly circulation] than its nearest competitor?*

It's the station that has it all . . . WSTV/TV, another Rust Craft

X Broadcasting Station that gives its viewers what they want!
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adversely affected by the reluctancc of
many businesses to undertake extended
major advertising commitments in view
of the uncertain profit outlook.”

Total RCA sales in the third quarter
fell to $805 million from $846 million
in the 1969 quarter, while earnings
skidded to $12.1 million, equal to 16
cents a share, from $40.8 million, equal
to 59 cents a share in the 1969 quarter,
he said.

Net profit for the first nine months
of this year declined to $54.4 million,
equal to 75 cents a share, from the rec-

ord $110.6 million, equal to $1.59 a
share, in the corresponding period last
year.

In addition te labor troubles, Mr.
Sarnoff said, the third quarter of 1970
was characterized by decreases in sales
and profits in RCA’s consumer elec-
tronics operation. He pointed out that
“domestic industry sales of the bell-
wether product—color TV sets—were
down 21% during the first nine months
from the same period of 1969." But,
despite the depressed market, Mr. Sar-
noff said, RCA managed to improve its

share of color TV, radio and phono-
graph sales.

For the first nine months, ended Sept.
30:

1970 1968
Income per share § 075 § 1.59
Sales 2,380,000,000  2,470,000,000
Net profit 54,400,000 110,600,000

RCA plans to purchase
home furnishings firm

RCA Corp. has agreed in principle to
buy Coronet Industries, Dalton, Ga.,

The Broadcasting stock index

A weekly summary of market activity in the shares of 104 companies

associated with broadcasting.

Approx. Total Market
Shares Capitaii-
Stock Ex- Closing Closing Ciosing 1970 Out zation
symbol change Oct. 15 Oct. 8 Oct. 1 High Low {000) {000}

Broadcasting
ABC ABC N 272 28% 28% 39% 19% 7,073 202,429
AS| Communications 0 2ve 2% 2Va 7 2% 1,789 4,473
Capital Cities CCB N 29 29% 29%s 38% 19%2 6.061 175,769
CBS CBS N 29% 32 30Ve 49% 23% 26,512 805,169
Corinthian CRB N 27% 29% 29V, 33% 19% 3,381 98,455
Cox [ole) N 19% 19V 17% 24% 10% 5.789 96,966
Gross Telecasting GGG A 12 12% 11V2 17% 9% 803 9,435
Metromedia MET N 18 16% 17% 22% 9¥% 5.733 103.882
Mooney (o] €% 7 Ve 8% 4Vz 250 1,813
Pacific & Southern ¢} 14% 15 14Y% 23 7% 1,636 22,086
Rahall Communications (o] 13% 16 2% 16%2 € 1.040 13,260
Reeves Telecom RBT A 3% 4 4Yy 15% 2 2,288 9,999
Scripps-Howard o] 18%a 18% 18Y% 24 152 2,589 48,544
Sonderling SDB A 25 25 23% 34% 10% 991 24,032
Starr SBG M 8% 9% Y% 18 7% 481 4,034
Taft TFB N 22% 22 22 29¥%. 13% 3,712 79.326

Total 70,108 1,699,672
Broadcasting with other major interests
Avco AV N 1% 122 12%2 25% 9 11,469 160,566
Bartell Media BMC A 5% €% 6% 14 3 2,254 15,778
Boston Herald-Traveler Q 3 33 2 43 25 574 18,081
Chris-Craft CCN N 7 7% 8 11Y%2 4% 3,660 28,804
Combined Communlications o] 9% 9 8 162 6 1.945 14,101
Cowles Communications CwL N 4% 4% 4% 10% 3V 3.969 17,305
Fuqua FQA N 13 13% 13% N 7 6,190 86,660
Gannett GCI N 27% 27 26 29%2 18% 7117 185,042
General Tirs GY N 84Ys 19 18 20% 12% 18,434 313,378
Gray Communications 0 5% 5% 5vz 7% 4 475 2,612
Lamb Communications (4] 3% 3% 3 [ 2 2,650 7,950
Lee Entarprises LNT A 16% 17% 17% 20% 12 1,957 31,312
Liberty Corp. Lc N 16% 17% 18 21% 13 6,744 123,887
LIN o 6 6% 6% 11 3% 2,244 16,269
Meredith Corp. MDP N 22%s 2% 25 44% 18 2,779 74.338
Outtet Co. oTU N 13% 13% 13% 17% 10 1,342 17,782
Plough Inc. PLO N 69 73% 72 85 55 6.883 478,369
Post Corp. (o] 9¥ 10% 0Y2 17V 8 713 7,130
Ridder Publications 4] 15Va 15% 15% 22 9z 6,217 90,147
Rolling ROL N 24% 23 22% 40% 19% 8.044 185,977
Rust Craft RUS A 26% 27% 26% 32% 18V2 1.159 26,947
Storer SBK N 23% 23 24 30% 14 4,223 101,352
Time Inc. TL N 34% 34Ys 32% 43%2 25%2 7.257 250,367
Trans-National Comm, Q ¥ 3 % 4% V2 1.000 750
Turner Communications o] 3 3 3 8Y. 2% 1.328 3.652
Wometco WOM N 17 17%: 18% 20% 13% 5.817 106,160

Total 118,444 2,364,716
CATV
Ameco ACO A 6% 7% 7% 16 4 1,200 8,832
American TV & Comm. o] 15% 168%2 162 22% 10%2 1.775 28,400
Burnup & Sims* 0 26% 23% 23 23% 14 873 20.079
Cablecom-General CCG A 13%2 13% 13% 23% 7% 1.605 21,654
Cable Information Systems 0 kEA 4 4 13 % 955 2.865
Citizens Financial Corp. CPN A 12v2 12% 12% 17% 9% 994 11,680
Columbia Cable o] 10% 10%2 10 152 6% 900 7.650
Communications Properties (o] TV ™2 ™ 10v2 6 644 4,907
Cox Cable Communications (o] 16% 16% 16% 24 12 3.550 59,463
Cypress Communications (o] B8V 8% 8ve 17% 6 1.887 16,040
Entron ENT A 3% 3 3% 8% 2% 1,320 4,620
General Instrument Corp. GRL N 17 17 18% 0% 11vz 6,250 117,188
Sterling Communications (¢} 4% 4% 4¥2 v 3 1,100 5,225
Tele-Communications o 12 1% 1% 20% 9 2,704 30,420
Telepromptar TP A 74 75% 78 133%2 46 3,100 246,047
Television Communications o TV 8 9 18% 5%z 2,816 23,936
Vikoa VIK A 9% 10% 9% 27% 6% 2,318 23,739

Total 33,116 602,833
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manufacturer of carpets, furniture and
fabrics,

Robert W. Sarnoff, board chairman
and p-esident, RCA, said the proposed
sale would mark RCA’s entry into the
home-furnishings business and add to
its diversification program in an im-
portant consumer-growth area.

Both Mr. Sarnoff and Martin B.
Seretean, chairman and president of
Coronet, said the agreement is subject
to approval of shareholders and boards
of directors.

share-for-share exchange of Coronet
and RCA stock. Coronet has 5.8 million
shares outstanding. The deal represents
about $150 million in RCA stock.

A spokesman for RCA said Coronet
possibly would be operated as a wholly
owned subsidiary. Coronet, he said, with
sales of nearly- $106 million in 1969, is
a growing firm.

Last year, RCA earned $151.3 mil-
lion. Several months ago, it announced
plans to acquire Cushman & Wakefield

leases office buildings, and late last weck
said acquisition had been completed.
Cushman now is a wholly owned sub-
sidiary.

RCA, parent of NBC and manufac-
turer of television sets, radios, com-
puters and electronic equipment, also
owns Random House, a publishing con-
cern; Hertz Corp., automobile rental
firm: and Banquet Foods, frozen food
manufacturer.

Financial notes:

The transaction would involve a Inc., New York, which manages and Thomson Newspapers Inc., Des Plaines,
Approx. Total! Market
Shares Capitali-
Stock Ex- Ciosing Closing Closing 7970 Out zation
symbol change Oct. 15 Oct. 8 Oct. 1 High Low {000) {000)
Programing
Columbia Pictures CPS N 12¥; 12% 13% 3% 8% 5,942 86,159
Disney DIS N 118 115% 17% 158 89% 5,894 722,722
Filmways FWY A 8Y. 9% 9 18% 5% 1,842 16,799
Four Star International o 2 2 2V 4 1Y, 666 1.332
Gulf & Western GW N 16Y2 18 17% 20% 9% 15,362 266.838
Kinney National KNS N 29 28Y, 27 36 20% 10,402 297,705
MCA MCA N 22% 23%2 23 25% 1% 8,195 190,534
MGM MGM N 15 17 17% 29% 12% 5.883 105,894
Music Makers Group 0 2% 2% 2% 9 2% 589 1.473
National Generai NGC N 16% 16% 6% 20% 9 4,910 84,698
Tele-Tape Productions o 2v2 2% 2% 6% 2% 2.183 7.640
Transamerica TA N 13% 14% 15% 26% 1% 63.630 1,018,080
20th Century-Fox TF N 10 10% 10% 20% 6 8.562 85,620
Walter Reade Organization 0 3% 3%, 3% 13% 25 2,414 9,053
Wrather Corp. wco A 9% av 6% 10% 4% 2,211 14,637
Total 138,584 2,909,184
Service
John Blalr BJ N 18 16% 15% 23% 10V 2,598 39,620
Comsat ca N 47Y% 42 45% S7T% 25 10,000 448,700
Creative Managemant (o] 1% 11 6% 14Y2 4vz 1,182 10,343
Doyle Dane Bernbach o 20% 21% 22% 24Y2 14 1.924 41,368
Foote, Cone & Belding FCB N 8% 8%, 8% 12Ye TV 2,175 17,661
Grey Advertising o 1A 9% 9% 13%2 (32 1,207 10.863
LaRoche, McCaffrey & McCall (8] 8% 9 9 17 9 585 5,265
Movielab MOV A 3% % 3y TV 2 1,407 2,983
MPO Videotronics MPO A E% 8% 6% 9% 4% 558 3,906
Nielsen 4] 8% 38 35% 42 26%2 5,299 178,841
Ogitvy & Mather 0 23Y4 24% 22 2% 15 1,096 21,920
PKL Co. PKL A 4 4va 4 12% 22 743 2,415
J. Walter Thompsan JWT N 29% 29%) 27z 36 21% 2,746 71,396
Wells, Rich, Greene WRG A 13% 13Y M 9Y: 5 1,581 13,834
Total 33,101 869,113
Manufacturing
Admiral ADL N 8% Ve 9% 14% 6%z 5,158 47,041
Ampex APX N 18% 19%, 20% 482 12v2 10,874 209,325
CCA Electronics 4] 2%, 2% 2% 5 1v2 800 2,296
Collins Radlo CRI N 16% 16 18%2 37% 9 2,968 48,972
Computer Equipment CEC A 5 5% 5% 12% 32 2,408 11,717
Conrac CAX N 15% 16% 16% 32% 11 1,262 21,454
General Electric GE N 84%a 85% 84Ye 86% 60% 90,884 7.452,488
Harris-Intertype I N 50% 52% 50 75 36Ve 6,357 324,207
Magnavox MAG N 30% 33V 33% 387 22Va 16,429 538,050
M MMM N 89% 89% 87 114% 71 56,058 5,045,220
Motorola MOT N 47 45% 46 49% 31 13,334 640,032
RCA RCA N 23% 26% 26 34% 18% 66,926 1,756,808
Reeves Industries RSC A 3% Y. 3% 5Ya 2Ve 3.458 13,740
Telemation o] 13% 13% 12 24 8% 1,080 9,450
Westinghouse WX N 64% 64% 64% 89% 53% 39,803 2,542,218
Zenith Radio ZE N 3% 33% 32% 37¥% 22% 19,020 627,660
Total 336,818 19,290,818
Grand total 728,171 27,736,196
Standard & Poor Indlstrial Average 93.16 94.65 92.67

A-American Stock Exchange
M-Midwest Stock Exchange

N-New York Exchange
O-Over-the-counter (bid price shown)

Shares outstanding and capitalization as of Sept. 24,
Over-the-counter bid prices supplied by Merrlll Lynch,
Pierce, Fenner & Smith Inc., Washington.

“New addition to index.
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IIl., has bought the Zanesville, Ohio,
Time-Recorder and the Coshocton,
Ohio, Tribure. Price was not disclosed.
The Ohio dailies, headed by Clay Lit-
tick, own wzip-aM-FM Cincinnati,
WOMP-AM-FM Bellaire, WNXT-AM-FM
Portsmouth and wHiz-AM-FM-Tv Zanes-
ville, all Ohio. The stations are not
being sold. Thomson Newspapers pub-
lishes over 50 newspapers in the U.S.
and Canada and an additional 12 U.S.
dailies in cooperation with Thomson-
Brush-Moore  Newspapers, Canton,
Ohio.

Texas-Ohio CATV merger
wins stockholder OK's

Communications Properties Inc. and
Tower Communications shareholders
last week approved merger of the two
group CATV operators. CPI said it be-
comes “the nation’s 14th largest CATV
system” when the merger is effective on
Oct. 29.

Final agreements were signed last
June (BROADCASTING, June 15) merging
the firms into CPI to serve 43 CATV
systems with more than 60,000 sub-
scribers in six states, as well as private
microwave systems,

Terms of the agreement remain un-
changed since its announcement last
May. Tower Communications, now
owned by Citizens Financial Corp. of

Cleveland, will be transferred to CPI in
exchange for one-million shares of CPI
common stock and 100,000 shares of $2
cumulative, convertible preferred CPI
stock, making Citizens Financial a 65%
owner of CPI (BROADCASTING, May 18).

The merged company will have com-
bined sales of approximately $6.5 mil-
lion, and after-tax profit of $640,000,
CPI said last week. Both CPI and Citi-
zens Financial are public companies.

CPI has headquarters in Austin, Tex,,
and is in a joint venture to build a
CATV system in Mexico City with
Mexican principals. It also has filed for
FCC permission to build a 1,000-mile-
microwave system for Data Communi-
cations in Texas.

Tower Communications, Coshocton,
Ohio, owns 23 CATV systems, as well
as microwave systems in Ohio, Penn-
sylvania, West Virginia and Kentucky.

CPI owns 13 cable systems in Texas
and seven in New Jersey. The Tower
Communications properties will operate
as the eastern division of CPI. Citizens
Financial bought the Tower Communi-
cations group in 1969 in an exchange
of stock valued at over $10 million.’

Time net income up
Time Inc., New York-based publisher

and station group owner, reported in-

creased revenues and net income for
the nine months ended Sept. 30. Its

consolidated revenues rose almost $20
million in the period and net income
was up $2 million representing a $0.28
boost in per share earnings. Time said,
however, that during the period, maga-
zine and broadcast advertising revenues
were off 8% and 6% respectively.

In the third quarter, Time reported it
had record revenues of $146,470,000
representing a 1% gain over a com-
parable period the year before and net
income of $220,000 or three cents per
share compared with a net loss of
$689,000 before extraordinary items in
its 1969 third quarter. Both magazine
and broadzcast advettising revenues were
off also in that quarter—by 11% and
6% respectively. Revenue increase in
the third quarter resulted primarily
from sales of books and records, of
marketing data, book clubs, sculpture
replicas, newspapers and films.

Time also reported its advertising
revenues were affected in September
bezause of deferment of introduction
dates for some new auto models in
anticipation of a strike but that the im-
pact of the General Motors strike on
fourth-quarter revenues will be even

greater,
For the nine months ended Sept. 30:
1970 1969
Earned per share -3 159 § 1.31
Revanues 457,232,000 437.282.000
Net income 11,508.000 9.460.000
Shares outstanding 7.257.000 7.239.000

Programing

More time for syndication cut-off

FCC puts off prohibition against networks
acquiring program rights for station sale

The FCC has stayed *“until further
order” the effectiveness of its new rules
that would have removed the networks
from the domestic program-syndication
business by Oct. 1, 1971. The commis-
sion acted on petitions of NBC and
ABC, which had argued that their syn-
dication operations faced liquidation
even before the merits of their court
appeals, now pending, could be decided.

The rule barring network-program
syndication was one of those the com-
mission adopted May 4 in an effort to
break what it considers the networks’
domination of prime-time programing.
The key rule adopted will, beginning
Oct. 1, 1971, bar affiliates in the top-
50 markets from taking more than three
hours of network programing between
7 and 11 p.m.

The commission last week said any
delay in implementing the prime-time

access rule would have an immediate
and drastic cffect on the public interest.
It added that, although it regards reso-
lution of the network syndication ques-
tion as important to the public interest,
the immediate implementation of this
phase of the rules is not as crucial.

Besides the domestic-syndication rule
itself, the commission stay affects a pro-
vision that was to become effective last
Oct. 1, barring networks from acquiring
subsidiary interests in independently pro-
duced programs. The action stays the
rule “as it applies to domestic syndica-
tion and foreign distribution rights and
interests in programs” not intended for
the schedule of the network acquiring
the rights or interests.

The prime-time access and related
rules have been appealed by the three
networks, MCA Inc., NBC Television
Affiliates, and several stations. NBC, in

asking for the syndication rule stay,
said that the networks faced “divesti-
ture” prior to judicial review of the ap-
peals unless the stay were granted
{BROADCASTING, Oct. 5).

It argued that, as a “practical mat-
ter,” the networks’ syndication business
would begin to erode after Oct. 1, when
the networks would be prohibited from
acquiring product, and would be seri-
ously weakened in the year that followed
as they sought buyers for their syndica-
tion operations.

CBS, which has announced plans to
spin off its network syndication business
to a company owned by CBS stock-
holders, has not requested a stay of the
syndication rule, However, along with
MCA Inc.,, wcax-Tv Burlington, Vt,
and NBC, it is seeking a one-year stay
of the prime-time rule.

However, ABC last week was sharp-
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In Washington, D.C.
The Gospel Truth is that

WUST IS
NOW FIRST

IN AFTERNOON AUDIENCE OF ALL RADIO STATIONS
BROADCASTING IN WASHINGTON, D.C.*

WUST'S ALL GOSPEL [ tf = MONDAY THRU
PROGRAMMING (& {(m\ | FRIDAY 10 AM
DELIVERS THE [ rmmmril TO 3 PM
LARGEST =TI MORE TOTAL ADULTS
QUARTER-HOUR
AUDIENCE mgﬁzf’m"

*ARB Audience Estimates
July/ August 1870

Only recently, WUST announced a dramatic change in pro-
gramming — ALL GOSPEL MUSIC FROM SIGN ON TO SIGN OFF.
WUST made the change after extensive research into the needs of the
community because we believed it would attract maximum leadetship.

Is Gospel the key to Washington audience? People know it.
Now the numbers show it.

WUST's afternoon audience share is now FIRST. In the after-
noon, WUST is FIRST among all ethnic stations, FIRST among all sta-
tions broadcasting in Washington, D.C.

We believe we're coming on strong. Because there’s power in
the happy sound of gospel. And that’s the Gospel Truth!

WUST rhe powen o ALt coseeL nanio iy wasteron, o, / 1120 o THE DIAL
ATLANTIC BROADCASTING COMPANY 815V Street, N.w., Washington, D.C. 20001 Phone (202) 462-0011

Represented nationally by Greener, Hiken & Sears
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“ARE THINGS
GETTING TOUGH>”

Only you know. You may not
know why, but you know if the
decision making process is getting
tougher,

Competition itself is tougher. Is it
because the competitors are young-
er, smarter, or just better in-
formed? It can’t all be luck.

The bitter truth is, it takes more
information at hand for manage-
ment to make the right decisions
now than it used to. Everybody’s
newscast is getting better. How do
you make yours the best in town?
How do you tell which of your on-
the-air people from sign on to sign
off are really helping you, and
which ones aren’t pulling their
weight in rating points? The rat-
ing books can give you clues about
fifteen minute segments; but these
“estimates” tell you very little
about people, and nothing about
why things go wrong, particularly
these days when rating points
mean dollars that are even tougher
to get.

The solution? That’s our problem.
Basic, hardworking research with
TV viewers in their own homes,
provides the first key. But then, spe-
cific recommendations, long term
surveillance, monitoring, making
specific follow-up suggestions —
these are zall part of it. Give us a
call for a no obligation presenta-
tion. Make your life a little easier.

MéETF

McHUGH anp HOFFMAN, INC.
Television & Adveriising Consullanis

480 N, Woodward Avenue
Birmingham, Mich. 48011

Area Code 818
644-9200

ening its differences with the other net-
works on the prime-time access rule. It
was to file last Friday (Oct. 16) an op-
position to requests for a stay of that
rule. ABC, which had given the rule its
qualified endorsement in the commis-
sion’s rulemaking proceeding, had told
the commission in pleadings that, if the
rule were adopted, it would cooperate
in implementing it. It has also expressed
the view that the industry “can live
with it.” :

The commission itself, in denying
petitions for reconsideration of the
prime-time and related rules (BROAD-
CASTING, Aug. 10), eased the proposed
restrictions to meet some of the broad-
caster objections. It extended for one
year—until Oct. 1, 1972—a ban on the

use of off-network program and feature
films that might be used to fill time
recaptured from the networks; it also
specified that the ban on feature films
applies only if the films have been
broadcast by a station in the market
within the previous two years.

The commission attached a condition
to the stay it granted last week. It directs
the networks to inform the commission
at three-month intervals of all program
rights and interests they acquire that
would have been prohibited if the rule
were in effect. The requirement is appli-
cable to CBS if it decides to take advan-
tage of the stay order.

The commission acted on a 6-to-0
vote, with Commissioner Nicholas John-
son concurring in the result.

Can FCC force CATV programing?

Court asked to reverse agency's order
compelling the origination of shows

The FCC has no authority to force a
CATV system into the origination of
programing as the price for staying in
the CATV business. That would be like
a government order requiring General
Motors to manufacture helicopters as a
condition for continuing in the business
of producing cars and trucks.

Midwest Video Corp. made that
argument last week in a brief filed with
the U.S. Circuit Court of Appeals in
St. Louis, seeking reversal of the com-
mission order requiring CATV systems
serving more than 3,500 subscribers to
operate “to a significant extent as a
local outlet by cablecasting.”

Midwest, which does not oppose vol-
untary program origination by CATV
systems, is also seeking reversal of col-
lateral rules limiting the kinds of pro-
grams CATV systems may transmit on
a pay-TV as well as a non-pay-TV basis.
It says the rules are defective on pro-
cedural as well as substantive grounds.

The program-origination rules, adopt-
ed on Oct. 27, 1969, are to become
effective on April 1, 1971. In adopting
them, the commission said CATV pro-
gram origination *would best exploit
cable-channel capacity” and would pro-
vide the public with greater diversity
of communications media (BROADCAST-
ING. Oct. 27, 1969).

But Midwest argues that the com-
mission's authority over CATV has
been held by the courts to extend only
to those operations that are “ancillary
to the effective regulation of television
broadcasting.” And the reauirement
that CATV systems originate their own
programing, it adds, “has no possible
relationship, ancillary or otherwise, to
regulation of radio broadcasting.”

But even if the commission can con-

fer that right on CATV systems, Mid-
west says, “that right could not be con-
ditioned upon CATV systems entering
into the entirely different activity of
cablecasting.”

Midwest saw the consequences of
the commissions “benefit-theory” as
“staggering.” If it were upheld, it says,
what could stop the commission “from
requiring a CATV system—or a broad-
cast station—to publish a daily news-
paper in its community?”’

In dealing with the rules relating to
programs for which CATV systems
charge on a per-program or per-channel
basis, Midwest says they are invalid be-
cause the commission’s notice of rule-
making dealing with program origina-
tion made no mention of pay-TV by
cable. The rules—virtually identical to
those adopted by the commission for
over-the-air pay television, were an-
nounced in the commission order deny-
ing petitions for reconsideration of the
program-origination rules.

The commission, Midwest says, vio-
lated the Administrative Procedure Act,
which requires regulatory agencies to
invite comments on proposed rules be-
fore adopting them. “To sustain rules
on the basis of the commission’s action
in this case would be the equivalent of
enforcing a statute which was not pre-
sented to Congress for its action.”

The nonpay-TV rules Midwest at-
tacks are those familiar to broadcasters:
they involve the equal-time rule, the
fairness doctrine, sponsorship identifica-
tion requirements, and the ban on
broadcast of lottery information. Mid-
west's principal argument rests on the
commission action exempting from the
rules newspapers disseminated by cable.
Midwest says this constitutes unconsti-
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tutional discrimination against CATV
systems cablecasting pictures.

It also says the commission has ille-
gally discriminated against CATV sys-
tems in restricting the manner in which
they may carry advertising—it may be
carried only at the beginning and end
of each program and at natural breaks.
No such limitation, Midwest notes, is
placed on broadcast stations.

National Film Board

is available on EVR

Motorola Inc., Chicago, disclosed last
Thursday (Oct. 15) that it will become
active in the “software” portion of
cartridge television as well as the “hard-
ware"” and has signed an agreement with
the National Film Board of Canada to
convert and distribute their films in the
U.S. in the electronic-video-recording
(EVR) format.

Motorola, which has a license from
CBS to manufacture and market the
EVR teleplayer units in the U.S. and
Canada, announced at a news confer-
ence in New York that it has formed
the Motorola Teleprogram Center
(“Closed Circuit,” Oct. 12). The organi-
zation acquires program material for
conversion to EVR and distribution to
the home market and other outlets,
such as education, business and indus-
try, and cable television.

WABC-TV exonerated
in fairness case

An FCC official last week advised the
Socialist Workers 1970 New York State
Campaign Committee that wABC-TV New
York did not violate the equal-time
provisions of Section 315 or the fair-
ness doctrine in its handling of broad-
cast time for candidates for the U.S.
Senate from New York.

The campaign committee alleged
that waBc-Tv had planned to broadcast
a one-hour debate at 2 p.m. on Oct. 11
involving three New York candidates
for the Senate, but refused to allow its
party’s candidate, Miss Kipp Dawson,
to participate in the debate because of
the public interest “in seeing a debate
between the ‘major-party’ candidates,”
and for no other reason.

Wasc-Tv offered, the commission
said, Miss Dawson and three other can-
didates each a separate half-hour of
free time between 3 and 5 p.m. on the
afternoon of the debate. The campaign
committee alleged that this would dis-
criminate against candidates of minor
parties,

William Ray, chief, complaints and
compliance division of the FCC Broad-
cast Bureau, told the campaign commit-
tee that FCC rules do not require a sta-

tion to invite all candidates for a par-
ticular office to appear on the same
program. They do require, he added,
that all opposing candidates be afforded
equal opportunities in the use of broad-
cast facilities if the licensee permits any
person who is a legally qualified candi-
date for any public office to use the sta-
tion initially.

Mr. Ray said: “It does not appear
that the scheduled broadcasts, solely by
virtue of the fact that a debate with
‘major-party’ candidates may have a
larger audience than separate or joint
appearances of ‘minor candidates,” will
result in prejudice. . . .” He also said

that licensee ABC requested all stations
carrying the 2 p.m. program to also
broadcast the 3-5 p.m. segment and
treat the segments as one program.

Video-tape maker opens office

Mobile Color Inc., Austin, Tex., video-
tape production company, has opened
new offices at 4809 Westpark, Houston,
with studio and remote video-tape pro-
duction facilities available. Mobile Color
also operates remote and studio produc-
tion centers in Phoenix and San Juan,
Puerto Rico. It has general offices in
Austin, Tex,

[ ]
Cadillac

.*i

I NUhTﬁEHN MICHIGAN
WITH ONE BUY

WWAM/WWTV-FM combination gives you heart
of the market saturation, total regional reach.

® Northern Michigan's most powerful AM-FM combination.

® 14 county AM-FM dominance. 24 county FM reach.

® A prospering market. Big income, blg spending.

® it's a Fetzer market. AM radio, FM radio, TV.

® Audience appeal plus. WWAM/WWTV-FM Iis the /eader

in listener loyalty . . .

with solidly established local

personalitles, CBS back-up.

EFFECTIVE RADIO COVERAGE IN NORTHERN MICHIGAN MEANS WWAM/WWTV-FM
Ask Avery-Knodel for complete information
on this outstanding one-buy combination.

WWAM/WWTVEM

CaS RADIO FOR NORTHERN MICHIGAN
Avery-Knaodel, Inc., Excluiive Netieno! Reprasenteiive
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A broadcasting ‘bill of rights’?

That may be ultimate need, says Salant
but now is time for courageous journalists

CBS News President Richard S. Salant
called last week for development of a
broadcasting “bill of rights” which
would determine—if not limit—govern-
ment’s role in electronic journalism.

In a speech prepared for delivery to
the Tennessee Association of Broad-
casters Friday (Oct. 16) in Gatlinburg,
Tenn., Mr. Salant said he already sees
the first signs of threats to broadecast
journalism, and outlined suggestions to
combat them.

He pointed out that Vice President
Agnew's attack was not the first slap at
the journalism media. “The fact is
that the relationship between the gov-
ernment and the press has always been
tense and uneasy. Over the years, the
press has had some very harsh things to
say about presidents of the United
States—and vice versa.”

But the major difference between
printed news and broadcast news, he
said, was: “broadcast journalism is a
part of a business which is pervasively
regulated and, above all, licensed—Ii-
censed by appointees of the very gov-
ernment which so often is in an adver-
sary relationship with us. And as far as
the First Amendment is concerned, this
brutal fact has made us at best second-
class citizens among American jour-
nalists.”

Broadcast journalism must bear the
albatross of its built-in inequality, Mr,
Salant said. “In what had been a battle
between equals, a war of words, in re-
spect of the new form of journalism—
broadcast journalism—one side, the gov-
ernment, had a new weapon—nothing
less than the power of capital punish-
ment over its adversary.”

Federal officials’ conduct, he said, has
compounded, even exploited the vulner-
ability of broadcast journalism rising out
of licensing and regulation.

“New bills are introduced in the Con-
gress to regulate broadcast news—most
recently by the Investigations Subcom-
mittee of the House Commerce Com-
mittee, which would make it a crime to
broadcast ‘false’ news,” he said. When
a legislator is displeased by a news
broadcast, Mr. Salant said, he demands
FCC action, condemns the agency if it
doesn’t act, and then threatens legisla-
tion to bring broadcasters to heel.

“Big Brother watches us—with count-
ers and stopwatches,” he told associa-
tion members. “All of which may be
perfectly proper—after all, we’d hate it
if they didn’t watch us; but the trouble
is that Big Brother has that critical li-
censing power in its arsenal.”

In defending freedom of the press as

Mr. Salant

guaranteed under the First Amendment,
Mr. Salant said the industry must first
recognize there are dangers. “And that
this excruciating dilemma presented by
the traditions of a free press, on the one
hand, and the antithetical phenomenon
of licensing on the other hand, must be
faced and must be resolved.”

Tt will be a long, hard road, he warned.
“There is no panacea, no magic solution
to solve all our problems, no easy an-
swers—it is hardly practical to expect
stations suddenly to be granted licenses
in perpetuity.”

But he suggested three steps to ob-
tain an equality: “All of us in broadcast
journalism must do our level best to
follow Elmer Davis's profoundly simple
and profoundly difficult injunction,
‘Don’t let them scare you.” We in jour-
nalism must try to make news judgments
in the most independent and honest way
of which we are humanly capable, and
you in management must insist that
news judgments be so based.

"We must try to achieve the extra-
ordinary mental feat of putting out of
our minds the presence of that sword
of Damocles called licensing, which
hangs over all our heads. If newsmen
do not tell the truth as they see it be-
cause it might make waves, or if their
bosses decide something should or
should not be broadcast because of
Washington or Main Street conse-
quences, we have dishonored ourselves
and we have lost the First Amendment
by default.”

Secondly, he said, the industry must

speak out when it sees a threatened
erosion of the rights of any part of the
press and any part of broadcasting. “It
(First Amendment) was not designed to
protect the press from saying things
with which we, or the majority of the
people, agree. It was designed to pre-
vent government intrusion against out-
rageous and disagreeable statements
with which we totally disagree.”

And, thirdly, “we must face up once
and for all to this problem of freedom
of electronic journalism which is part
of a business subject to pervasive regu-
lation and licensing, and then we must
seek, imaginatively, creatively, system-
atically, to find the way to reconcile to
the maximum extent possible the irrec-
oncilables of freedom and licensing.”

He called upon the best minds in and
out of the industry “to begin the devel-
opment of a new bill of rights for broad-
casting which would say once and for
all, and without having to depend on
the particular administration or on the
moods of the particular people who are
appointed to the FCC, that the govern-
ment can go so far and no farther—
that the First Amendment means some-
thing to this most important part of the
press. “They must examine, once and
for all, the realities of the factors on
which government intrusion seems to
rest—the ‘scarcity’ of spectrum space,
and the use of the public airwaves.”

NBC-TV moves up
in Fast Nielsens

CBS-TV, ABC-TV slip;
Flip Wilson gains,
only new show in top 20

CBS-TV’s lead in the Fast Nielsens was

narrowed to a one-half point over NBC-
TV in the ratings averages for the week
ended Oct. 4. CBS had 18.8, NBC 18.3
and ABC-TV had 16.2,

While NBC’s performance improved
ABC's slid in comparison with the prior
Fast Nielsen report for the week ended
Sept. 27 when CBS had 20.0 in the
averages, NBC 17.3 and ABC 17.1
(BroaDCASTING, Oct. 12). The Oct. 4
fast report covered the second full week
in the new television season in which
all three networks showed new pro-
grams.

The staying power of NBC's new Flip
Wilson Show was noted in the Nielsen
rankings for the week ended Oct. 4
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Use your imaginarion.

There's a time and a place for animated film commercials. The
time is now. The place is your agency. Sure, animation isn't right
for everything, but when it is. WOW!

Maybe you thought animation was expensive. Well, did you
know that new animation techniques and equipment refinements
have actually cut the cost of an animated film commercial ta be-
low an average live-actor spot? And no residuals either.

And money saving is only part of the story. Animated film gives
you @ limitless commercial medium. It expands your creative hori-
zon and your market. Film 1s the best way to animate your imag-
ination. Just imagine what you could do in your next commercial.
And do it!

EASTMAN KODAK COMPANY

Atlonto: 404/351-6510: Chicogo: 312/654-0200; Dallos: 214/351-3221; Holly-
wood. 213/464-6131; New York: 212/262-7100; San Francisco: 415/776-6055,




Howtocarvea

profitable future
from an

Right now Alaska is enjoying an
industrial boom that should help
her economy for years to come.

But many of Alaska's citizens
fear that her cultural and artistic
heritage may get lost in the
shuffle. Humble is one of those
citizens.

That's why we're sending three
art professors from the Univer-
sity of Alaska on a special
mission to many of the villages
throughout the state.

They don't plan to teach art.
Or to interfere with the excellent
quality of the art that thousands

of years has already created.
They simply want to help pre-
serve it.

The professors will demon-
strate modern techniques in
ivory, driftwood, whalebone and
soapstone carving. And show
villagers how to speed up
production.

It is their hope-and Humble's-
that many young Alaskans will
recognize what this traditional
art can mean aesthetically and
commercially to their own
futures.

Humble is glad to sponsor this

ancient past.

project. Because we've learned,
as we go about our business of
making good products and a fair
profit, that there's added satis-
faction in doing something extra
to help other people do the same

thing.

Humble is doing something extra.

HUMBLE

Oil & Refining Company
Where you get all the extras.



when the program placed fourth, up one
ranking from the previous report. It is
the only new program to make the top
20. In the week, CBS won Monday,
Wednesday, Thursday and Friday in the
prime-time averages; ABC took Tuesday
and Sunday and NBC had Saturday.
CBS had nine of the top-20 and 18 of
the top-40 shows, NBC had six and 13
respectively and ABC five and nine.
Four new shows were in the second
20: CBS's Mary Tyler Moore was
24th; NBC's Men From Shiloh was tied
for 25th with CBS’s Mission Impossible,
ABC’s Make Room for Granddaddy
was tied with CBS’s Green Acres at
30th; NBC's Red Skelton Show was
tied with NBC’s Kraft Music Hall at

39th. CBS's new shows, Arnie and
Headmaster, which had appzared in the
top-40 list in previous Fast Nielsen re-
ports, failed to make it in the newest.

The top 40 for the week:

(1) Gunsmoke (CBS); (2) May-
berry R.F.D. (CBS) (3) Medical Cen-
ter (CBS); (4) Flip Wilson (NBC);
(5) Doris Day (CBS) and Thursday
Movie (CBS); (7) Lucy Show (CBS);
(8) Sunday Movie (ABC); (9) Marcus
Welby (ABC); (10) Laugh-In {NBC)
and [ronside (NBC).

(12) FBI (ABC); (13) Bonanza
(NBC); (14) Carol Burnett (CBS) and
Tuesday Movie (NBC); (16) Hawaii
Five-O {(CBS) and Hee-Haw (CBS);
(18) Movie of the Week (ABC); (19)

Whose taste is to be trusted?

Station deletes it when Nicholas Johnson,
in interview, speaks of woman getting ‘laid’

NBC-TV’s Washington outlet, wrC-Tv,
faced with the choice of deleting from
a television tape a remark of FCC Com-
missioner Nicholas Johnson or airing
language not ordinarily heard on the
air, opted for the scissors.

The commissioner angrily accused
the station of ‘‘censorship” and said it
was “inconceivable’” that the decision to
eliminate the remark was based on the
language he had used. NBC officials
said the thrust of the commissioner’s
remarks was not affected by the deletion.

The flap involved his appearance on
the Georgetown University Forum, a
discussion program that was taped on
Oct. 6 and carried by wrc-Tv four days
later. The commissioner, in a passage
in which he was denouncing what he
considers the overt sexuality of hair-
spray commercials, said they tell a
woman that if she “looks sexy” as a re-
sult of using the product *“she’s gonna
get laid.”

WRC-Tv excised that sentence and the
one following.

Commissioner Johnson defended his
use of the term as “an essential part of
a deadly serious discussion” and said it
was “much less offensive than the kind
of remarks and scenes one can often see
on NBC’s Johnny Carson show—or any
one of the hundreds of sex-theme com-
mericals that TV pumps out unceas-
ingly...”

Then, going on the attack, he said,
“It is commercial television that has
rendered obscene one of the most beau-
tiful aspects of a meaningful relation-
ship between a man and a woman. For
commercial television to tell me that T
can’t talk about what rhey have done
because my discussion offends their
taste is the height of arrogant irony.”

Burton Bridgens, public-affairs direc-

tor of WRC-Tv, said the deletion was
made “in compliance with normal NBC
policy on use of language on the air. 1
felt it should come out. If anyone else
had said it and we took it out,” he
added, “nobody would have said any-
thing about it.”

Mr. Bridgens also said the same cut
was made in a tape of the program
wRC-Tv makes available to Georgetown
University for distribution to several
stations around the country. “It carries
the WRC-TV tag, so it should follow our
standards,” he said.

The controversial passage occurred
near the end of the taping of the show,
“Take a hair spray commercial,” the
commissioner said. “What does it say . ..
Wow, what a composite of lies. I mean
it starts off by saying that one hair spray
is better than the other which it demon-
strably isn’t—probably. It then says that
that hair spray is sort of good for your
hair, which it demonstrably isn’t; it then
says if you wear it your hair will con-
tribute to you looking sexy which, you
know, raises a whole other phony sense
of values. It then tells a woman if she
looks sexy as a result of wearing the
hair spray that she's gonna get laid. And
it then says that if that happens to her,
that's gonna be the salvation to all her
search for a meaningful relationship of
love with a man.

“And that is all premised on a really
phony foundation about the role of
women in our society, which treats them
essentially as working housewives and
sex objects to be manipulated rather
than as whole persons. And then we
wonder why we have some problems in
our society when this stuff is being
preached hour after hour. Well, that's
the problem and that’'s the moral re-
sponsibility and that's what ‘How to

Adam-12 (NBC); (20) Mod Squad
(ABC).

(21) Jim Nabors (CBS) and Saturday
Movie (NBC); (23) Walt Disney
{NBC); (24) Mary Tyler Moore
(CBS); (25) Men from Shileh (NBC)
and Mission Impossible (CBS); (27)
My Three Sons (CBS); (28) Friday
Movie (CBS); (29) Ed Sullivan
(CBS); (30) Make Room for Grand-
daddy (ABC) and Green Acres (CBS).

(32) Bill Cosby (NBC); (33) Room
222 (ABC) and Eddie’s Father (ABC);
(35) Name of the Game (NBC) and A
Family Affair (CBS); (37) Johnny
Cash (ABC) and Glen Campbeil
(CBS); (39) Kraft Music Hall (NBC)
and Red Skelton (CBS).

Talk Back to Your Television Set'
[which he wrote] is designed to help
people with.”

Commissioner Johnson, in the state-
ment which he prepared in response to
inquiries about the incident, charged
that NBC had “officially embargoed the
tape” of the program and that he had to
rely on a transcript provided by “some-
one who happened to watch the show
and tape it.” He also said the network
would not provide him with a copy of
“the censored portion.”

NBC officials denied the charge. They
said a member of the commissioner’s
staff had telephoned wrc-Tv at 2:30
p.m. last Thursday (Oct. 15) with a re-
quest for an audio tape and that he was
told an unedited tape and a transcript of
the controversial passage would be de-
livered promptly. They said the ma-
terial was *hand-delivered” later that
afternoon to Commissioner Johnson's
office, just as promised.

BBC dramas on

American radio

BBC World Theatre. which has been
described by British critics as the best
radio drama series produced in the
English-speaking world, will be pre-
sented this fall by the National Educa-
tional Radio Network, programing arm
of the National Association of Educa-
tional Broadcasters.

Also to be carried over 203 NERN-
affiliated stations is Hemingway, a two-
hour examination of Ernest Hemingway
which will include commentaries by per-
sons close to the writer and a record-
ing of Hemingway reading fragments
from his newly-published novel Islands
in the Stream.
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President stresses
broadcaster rights

In briefing radiomen
he draws sharp limits
on government influence

President Nixon and the FCC are at
odds over philosophies of broadcast-
program regulation, to judge by remarks
the President made last week at a brief-
ing for broadcasters.

Mr. Nixon informally addressed some
70 radio executives who had been called
to the White House for a day-long con-
ference on the campaign to curb drug
abuse. He said he hoped radio, which
he noted commands a huge audience
among the young, would take an ener-
getic and imaginative role in solving
the drug problem.

But he went out of his way to empha-
size his conviction that the “independ-
ence” of broadcasting and “the right to
criticize and the right to program” were
inviolate. “I do not think it is proper for
government to come to people in the
private sector and say, ‘You must do
this or that for the public good,”” the
President told the broadcasters.

Some of those attending the meeting
noted a distinction between the ap-
proach of the President and that of
Dean Burch, FCC chairman, who also
appeared at the conference. Mr. Burch
started out by telling the broadcasters
he did not intend to “throw Red Lion
in your faces.” His mere reference to
the Supreme Court’s decision in that
case, affirming the FCC's power over
programing, was regarded as a conflict
with his professed intention.

Mr. Burch exhorted broadcasters to
assume leadership in persuading the
young to avoid drugs. He said they
might some day have to answer the
question: “Daddy, what did you do in
the war against drug abuse?”

The President was lower keyed. “If
you think the problem is one that de-
serves attention,” said Mr. Nixon, “then
make a decision as to whether or not
you can help on the problem. If you do
reach that conclusion, T can only assure
you that I think the nation will owe a
very great debt of gratitude to you.”

He said he thought the broadcasters
would agree that it's proper for leaders
of government to ‘“present” national
issues when they arise. At such times,
he said to the broadcasters, if “in your
own judgment and in your newsrooms
and in your programing you fee! that
you could cooperate in your interest
and in the national interest, we ask you
to do so.”

He said it was in a “personal way
that I am making this presentation to

Among other events during day’s indoc-
trination of radio broadcasters in gov-
ermment's antidriig campaign was dem-
onstration of how dogs have been trained
by Customs Bureau to detect mari-
juana by smell. This dog picked planted
package containing drug out of number
of packages picked at random from
post office. Watching were (l-r) John

R

U D -

Murphy, Avce Broadcasting; President
Nixon; John Kluge, Metromedia, and
thalf hidden by Customs officer) Gene
Autry, Golden West Broadcasters. Later,
dog fixed on another package which,
unknown to Customs men, turned out
to contain a quantity of hashish shipped
from Spain. The second discovery was
made after the special demonstration.
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you.” He said it was “not to put you
on the spot but to ask for your coop-
eration, if the facts, after you have
heard them all, lead to the conclusion
that that cooperation will be justified.”

Herbert G. Klein, director of com-
munications for the Nixon administra-
tion, opened the broadcasters’ confer-
ence with an explanation that it was a
sequel to one held for television pro-
gramers last April (BROADCASTING, April
13). The format of last week’s was an
updated version of last April’'s which
the President, in his remarks, said had
resulted in some 20 television programs
in the current season taking up the anti-
drug theme. The President said the
theme was handled “not as a straight-
out sermon” but in “that subtle, far
more effective method of approach™—
telling a story that interests the audience
and incidentally conveys a message.

With the aid of sound tracks and
visual displays, the broadcasters last
week were shown what the government
is trying to do in interdicting importa-
tion of drugs of alt kinds, methods used
in rehabilitation and means of keeping
media informed on developments,
largely through the National Institute
of Mental Health.

Addressing the conference were John
Finlator, deputy director, Bureau of
Narcotics and Dangerous Drugs on
sources of supply; John C. Broger, di-
rector, Office of Information for the
Armed Forces, on the mass media and
the drug gospel including loss of life
among troops after use of drugs; Myles
J. Ambrose, commissioner, Bureau of
Customs and Smuggling; Lester Cohen,
senior vice president, Compton Adver-
tising, voluntary agency for The Adver-
tising Council’s campaign against drug
abuse; John Ehrlichman, assistant to
the President for domestic affairs, under
whose aegis the drug campaign falis;
Elliott L. Richardson, secretary of
health, education and welfare, on the
HEW programs in the over-all crisis
area; Dr. Bertram S. Brown, director,
National Institute of Mental Health, on
medical aspects of drug abuse, and
Gerald N. Kurtz, director of Office of
Communications, NIMH, who outlined
a program on what radio can do. John
Mitchell, attorney general, buttoned up
the session with a status report on legal
and policing aspects. Sitting in during
the day’s session was Richard Moore,
former West Coast broadcaster, now
serving as executive assistant to the at-
torney general.

Arrangements for the conference,
under Mr. Klein’s policy direction, were
made by his deputy director, Jeb Ma-
gruder; Jeffrey E. Donfeld, executive
assistant to Mr. Ehrlichman and White
House liaison in drug control, and Al
Snyder, TV-radio deputy to Mr. Klein.

Those attending the conference in-

cluded Walter Schwartz, ABC Radio;
John T. Murphy, Avco Broadcasting;
Thomas S. Murphy, Capital Cities
Broadcasting; Sam Cook Digges; CBS
Radio; C. Wrede Petersmeyer, Corin-
thian Broadcasting; Gardner Cowles,
Cowles Communications; Reid L. Shaw,
General Electric stations.

Also Gene Autry, Golden West
Broadcasters; William Shaw, Golden
West Broadcasters; Franklin C. Snyder,
Hearst stations; Gordon B. McLendon,
McLendon stations; James E. Conley,
Meredith Broadcasting; John W. Kluge,
Metromedia; John P. Fraim, MBS; Ar-
thur A. Watson, NBC Radio.

Also Peter Storer, Storer Broadcast-
ing; Harold Green, wMAL(AM) Wash-
ington; Egmont Sonderling, Sonderling
stations; Lawrence Rogers II, Taft
Broadcasting; Barry Zorthian, Time-Life
Broadcast; George A. Koehler, Triangle
stations; Larry H. Israel, Post-News-
week Stations; J. Robert Cole, CBS-
owned FM stations; Donald H. McGan-
non, Westinghouse Broadcasting,

Also Charles E. Gates, woN(aM) Chi-
cago; Mal Johnson, Cox Broadcasting;
Ross Taber, RKO-General; Frederick
Allen, National Association of FM
Broadcasters; Jay Levy, Black Audio
Network; Bill Harley, National Asso-
ciation of Educational Broadcasters;
Vincent T. Wasilewski, National Asso-
ciation of Broadcasters.

Also Gordon Manning, CBS News;
Russell Tornabene, NBC News; Elmer
Lower, ABC News; Pierre Eaton, wBNX-
(aM) New York; Jamie Jarrin, Kwkw-
(aM) Los Angeles; Lucky Cordell,
wvON(aM) Chicago; Bernie R. McCain,
wwRL{AM) Woodside, N.Y.; George
Williams, waBc(aM) New York; Ste-
phen B. Labunski, wMca(aM) New
York; Ron Ruth, wor-FM New York;
Richard N. Hughes, wpPix(Tv) New
York.

Also Perry S. Ury, wrko(aAM) Bos-
ton; Harry H. Averill, weaM(AM) Ar-
lington, Va.: John D. Gibbs, kqv(aM)
Pittsburgh; Thomas Skinner, noncom-
mercial wqED(Tv) Pittsburgh; Gene
Taylor, wiLs(am) Chicago; Hugh S.
Wallace, kHI(AM) Los Angeles; Law-
rence Webb, krLA(AM) Pasadena, Calif.;
George Mair, knx(am) Los Angeles.

Also Peter C. Newell, wkBw(AM)
Buffalo, N.Y.: Arnold C. Kaufman,
WFUN(AM) Miami; Phillip W. Tram-
mel, wQaM(aM) Miami; Fred Berthel-
son, WTIX(AM) New Orleans; Mark
Hurd, kFrc(aM) San Francisco: How-
ard S. Kester, kya(am) San Francisco;
Dan McKinnon, ksoN(aM) San Diego:
Richard D. Buckley, Buckley Broad-
casting; Craig Bowers, wLs-FM Chicago.

Also LeBaron Taylor, wbas(aM)
Philadelphia; Alfred C. Grosby, wAkR-
(aM) Akron, Ohio; Robert Rogers,
waNv(aM) Waynesboro, Va.; John F.
Ball, J. Walter Thompson; Richard Cox,

Doyle, Dane, Bernbach; Lester Cohen,
Compton Advertising; Geraldine Molter,
The Advertising Council, and Alan Liv-
ingston, Mediarts Inc.

FhangingFormats

The following modifications in program
schedules and formats were reported
last week.

® WorJ(AM) Orlando, Fla.—Osceola
Operating Corp., effective Oct. 12,
switched from middle-of-the-road to
“soft-rock” music. On Sept. 3, WORJ-
FM Mount Dora, Fla., ceased duplica-
tion of the AM’s programing to provide
“progressive free-form™ stereo music,
Tom Doyle, general manager, said.
Previously, the FM facility duplicated
programing from 6 a.m. to 6 p.m. from
Monday through Friday. WorJ(AM) is
a daytimer on 1270 khz with 5 kw.
WORJ-FM operates on 107.7 mhz with
100 kw and an antenna 230 feet above
average terrain.

® Krig(aMm) Portland, Ore.-—Cascade
Broadecasting Co., effective Oct. 1,
changed its format from country-and-
western music to “public affairs, instruc-
tional and other talk-type programing.”
KLig-FM Portland, previously dupli-
cating country-and-western music, on
Oct. 1, began unduplicated C & W
music and expanded the format from
18 hours to 24 hours per day. Cascade
told the FCC: “Krig-FM will be the
only country-and-western music FM
station in the Portland market, and
kL1Q(aM) will be the only AM in the
market which employs a talk-and-inter-
view format during daytime hours.”
KLig(aM) is a daytimer on 1290 khz
with 5 kw. KLiQ-FM operates on 92.3
mhz with 59 kw and an antenna 930
feet above average terrain.

Cassettes could supply
programing for CATV'’s

The possibility of 10 or more CATV
channels being programed automati-
cally by cassette equipment was sug-
gested in Los Angeles last week by
Frederick W. Ford, former FCC chair-
man and onetime head of the National
Cable Television Association. Paul
Klein, president, Computer Television
Inc., seconded Mr. Ford’s notion, dur-
ing the first international symposium on
TV cassettes.

Mr. Klein predicted a future combina-
tion of free, commercial and rental TV
using cassette programing. Mr. Ford
said the early pattern of radio would
be repeated in cassettes, with some
prerecorded programs containing spon-
sor messages playing an important role,
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Mr. Ford

not only in promoting the cassettes,
but in gaining acceptance for particular
equipment. “I am sure that marching
hand-in-hand with cable television, the
TV cassette industry will become one
of the huge industries of this country,"
added Mr. Ford.

All panel sessions at last week’s sym-
posium were held behind closed doors,
with such subjects as standardization
and compatibility among cassette sys-
tems being discussed.

The only cassette system displayed
last week was the Sony video-tape sys-
tem. Avco, Philips and Motorola-EVR
did not show their hardware, as pre-
viously scheduled. Reasons given varied
from claims of previous commitments
for the equipment to a dispute between
Al Preiss, executive director of the sym-
positm, and the Television Academy
over who would be first with such a
symposium. The Hollywood chapter of
the National Academy of Television
Arts and Sciences has scheduled a cas-
sette symposium for Nov. 14.

Heart group cites
TV stations, newsman

A radio reporter and two television pro-
grams will be honored with a 1970
Howard W. Blakeslee Award of the
American Heart Association for out-
standing reporting in the cardiovascular
field. Two newspaper reporters also will
receive the award in Atlantic City on
Nov. 16. The awards, each consisting of
a $500 honorarium and a citation, are
for the contest year ended last Feb. 28.

The recipients were: Lou Adler for
his coverage of new developments in
the cardiovascular field which were in-
cluded in the Report on Medicine series
which he wrote, produced and broadcast
from March 1969 through January 1970
on wces(AM) New York, and the TV
shows, “The Heartmakers,” a one-hour
program on the controversy surround-
ing the first artificial heart implantation

in a human being, National Educational
Television-produced and broadcast on
Nov. 5, 1969, and “The Pros and Cons
of Excrcise,” half-hour documentary on
the value of excreise, broadcast by
WAGA-TV Atlanta on Feb. 6 and 7, 1970,

Newspapermen winners were Bill Sid-
linger, for his three-part series of arti-
cles in the Hutchinson (Kan.) News,
in February 1970, and Patrick Young,
Greenbelt, Md., for his article in the
weekly National Observer, Dec. 29,
1969, “New Technique Holds Out Hope
to Heart Patients.”

Program notes:

Sid Caesar syndicated ® More than
600 comedy sketches varying from 10
to 20 minutes in length, have been
put together for a half-hour series, The
Sid Caesar Comedy Library. Comedy
routines date as far back as 1949. The
series is being offered for syndication
and CATV programing by Sid Caesar
Productions, Hollywood.

North to Alaska ® Former broadcast
newsman Ivan Scott, now with the
Washington-based American Petroleum
Institute, has returned from Alaska
wherc he made a series of five broad-
casts (average length five minutes) deal-
ing with a proposed giant pipeline which
would carry oil south from the state’s
North Slope. The pipeline’s construc-
tion has been blocked by a court in-
junction secured by conservationists
who contend it would mar wilderness
areas. API hopes to place the programs
in each of the top-100 markets.

Alcindor plays the role ® Lou Alcindor,
star center of the Milwaukee Bucks of
the National Basketball Association, will
portray a collegiate basketball star in an
upcoming episode of Mannix on CBS-
TV. Also in the segment is the seven-
footer’s former teammate at UCLA,
Gail Goodrich, now with the Los Ange-
les Lakers. Mannix star Mike Connors
played basketball at the school before
turning to acting.

‘Ivan’ set for winter ® Group W Films,

‘Smith Family' finds a home

ABC-TV said last week that it would
insert in the nighttime schedule next
January a new comedy-drama series,
The Smith Family, starring Henry
Fonda in the role of a detective sergeant
with the Los Angeles police. The net-
work did not say what show it would
replace nor the time period the half-
hour series would occupy. Production
started last week in Hollywood. ABC
first announced the show, which in-
volves itself with the generation gap and
problems of youth, several months ago.

division of Westinghouse Broad:asting
Co., New York, involved with two
overscas production companies in mak-
ing the fcature film, “One Day In The
Lite Of Ivan Denisovich,” said last
week it will assist in the theatrical dis-
tribution of the movie worldwide this
winter. The movie, shot in Norway, was
adapted from the novel by Alexander
Solzhenitsyn, Soviet writer announced
as a Nobel Prize winner on Oct. 8.
Group W Films said the movie will
eventually be distributed worldwide for
TV.

Hockey via cable ® Flint Cable Tele-
vision, Flint, Mich., division of Lamb
Communications Inc., multiple CATV
owner, will present all Sunday games
of the Flint Generals Hockey Club for
the 1970-71 season, beginning Oct. 18,
The system also presently originates
You and the Law. in which attorneys
answer viewers' legal questions, and
Black and White, a half-hour program
produced by leading organizations in
the local black community. More com-
munity-oriented programs are in the
planning stage.

Black struggle ® Westinghouse Broad-
cast Co. reports that 70 TV stations
have agreed to telecast The Man No-
body Saw. a 45-minute drama produced
and distributed free of charge by WBC
in association with the Family Service
Association of America, the National
Urban League and the National As-
sembly for Social Policy and Develop-
ment. The program, previously telecast
on Westinghouse-owned stations, is a
court-room drama depicting the struggle
of the black man to survive in a white
society.

Broadcast study grant ® Wyr(aM) De-
troit has given a $1,000 grant to the
University of Michigan at Ann Arbor
to support the education of an inner
city student from Detroit who wants to
study broadcast journalism. Money
from other university sources will be
added to the grant to enable the school
to offer a full scholarship.

New production house ® Formation of
Viva Productions Inc., New York, to
produce television programs and com-
mercials and records was announced
last week by David Niles, president.
The company has established head-
quarters at 65 West 55th Street, New
York. Other principals in Viva are
record producer Harold Thomas,
actress-singer Polly Niles and actress
Shirley Wilson.

Crosstalk ® Eight staff members of the
Corp. for Public Broadcasting will dis-
cuss CPB radio policies and procedures
during the National Association of Edu-
cational Broadcasters’ annual conven-
tion in Washington, Nov. 8-11. CPB
President John W. Macy Jr. will be
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chairman of the meeting which is being
held to discuss past programs and proj-
ects and consider future plans.

New series in school-TV ® National
Instructional TV Center is producing
a series of 30 programs designed to
relate the experience of art to the daily
lives of 10-to-13-year-olds. Series, en-
titled Images And Things, has been
funded and developed by an American-
Canadian consortium of 26 educational
and broadcasting agencies. Its budget
will exceed $350,000, said to be one of
the largest sums ever spent on an in-
structional-TV project. Release is sched-
uled for September 1971.

Time marches on ® Here Come The
Seventies, 26 half-hour television spe-
cials produced by Hobel-Leiterman Pro-
ductions Ltd., New York and Toronto,
has started on the Canadian Television
Network and in syndication in the U.S.
and world markets. Series is examining
a wide range of human interests in the
decade ahead. The company, which pro-
duces television series and commercial
films, is now acquiring properties for
feature film production and CATV dis-
tribution.

News consulting firm ® J. Paul Huddle-
ston, news commentator of KHJ(AM)
Los Angeles, has announced the open-
ing of a broadcast news consulting firm.
The firm, News-Aid, will offer in-shop
seminars and periodic monitoring cri-
tiques of reporters.

Talking to the animals ® The Night The
Animals Talked, half hour animated
Christmas musical special, will be seen
on ABC-TV Wednesday, Dec. 9, 7:30
to 8 p.m. EST. The story concerns a
group of barnyard animals in Bethle-
hem who suddenly discover they can
talk. Special is being produced by
Zavala/Riss Productions and David
Gerber Productions with music and
lyrics by Jule Styne and Sammy Cahn.

Gina plays the game ® Gina Lollo-
brigida will make her first American
television appearance in a dramatic role
on The Name of The Game. In the
NBC-TV program, Miss Lollobrigida
plays a nun who comes to California
after the death of her sister. The epi-
sode is scheduled for the 1970-71
season.

New Technicolor studio opens ® A new
studio designed especially for produc-
tion of commercials and small-cast tele-
vision programs has been opened in
Technicolor's Vidtronics division head-
quarters, Hollywood. The 4,000-square-
foot rental studio is in the same building
as Vidtronic’s video-tape production fa-
cilities and, according to Technicolor,
enables both production and post pro-
duction to be conducted under one roof.
Caravan Productions Inc., producers of
Clarence, The Keystone Kop, a live-
action show, is the first company to use
the facility.

FquipmentsEngineering

Two giants team up for space race

Comsat, AT&T want authority to run
joint domestic-satellite operation

The Communications Satellite Corp.
and American Telephone and Telegraph
Co. are expected to file applications
today (Oct. 19) with the FCC seeking
approval of a jointly operated domestic
satellite system consisting of two Com-
sat-owned-and-operated sateliites and a
number of earth stations to be built and
operated by AT&T.

Under the agreement, which as of
last Thursday (Oct. 15) had not yet
been signed, Comsat would lease the
two satellites to AT&T for approxi-
mately $200 million over seven years.

AT&T was originally expected to file
its own application for an entire sys-
tem; however, the agreement reached
with Comsat was not completely unan-
ticipated. There was speculation as
early as last July that when Comsat

filed for a system, AT&T would file also
as its first customer (BROADCASTING,
July 20). The decision to set up a joint
apparatus reportedly came after six
months of negotiations.

Comsat, which owns the U.S. portion
of the Intelsat system, let it be known
last week that it plans to file further
applications with the FCC for a second
system of satellites and ground fucilities
for other users—possibly including the
television networks as well as other
news media, CATV operators and data
transmitters.

The satellites to be launched by Com-
sat boast new technological develop-
ments permitting a doubling of channels
from the present capacity of 1,200 voice
channels to 2,400, increasing TV ca-
pacity from four to eight. This is ac-
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complished through the use of dual an-
tennas radiating in opposite directions
on the same frequency.

Details of the Comsat-AT&T agree-
ment were not disclosed last week. What
information was obtainable surfaced
after AT&T started issuing invitations
for a news conference on its proposals.
The conference was set for today in
Washington.

Western Union filed the first proposal
for a satellite network last August, ask-
ing the FCC to sanction a system involv-
ing three satellites, six earth stations
and 31 terrestrial microwave relay sta-
tions. WU said it would charge a flat
fee of $105,000 per video channel per
month to relay television programs, and
estimated that the proposed system
would require a capital outlay of about
$95 million (BROADCASTING, Aug. 3).

In comments submitted last August
on the FCC's rulemaking proceeding on
domestic-satellite systems, WU told the
commission that permitting AT&T to
enter the domestic-satellite field would
undermine the ability of other groups to
compete successfully for business. WU
championed a single, high-capacity,
multi-purpose system to be equally
shared among all users, and suggested
that AT&T's participation, initially at
least, be limited to leasing channels for
its common-carrier services (BRroAD-
CASTING, Aug. 17).

AT&T's decision to lease Comsat
satellites was apparently prompted by
anticipated difficulty in securing FCC
approval for a complete system be-
cause of anticompetitive considerations.

Other groups expected to file for sat-
ellite systems include Hughes Aircraft
Co. and Teleprompter Corp.: RCA Glo-
bal Communications Inc.: Data Trans-
mission Co.: General Telephone & Elec-
tronics Corp.: Microwave Communica-
tions Inc., and TRW Systems Group of
TRW Inc.

ABC, CBS and NBC told the FCC
last month that they wouldn't know
until some time in December whether
or not they would file applications.

The networks contracted for u feasi-
bility study by Page Communications
Engineers, a Washington consulting firm.
Page found that either a satellite system
or a terrestrial microwave system could
be built and operated for between 315-
million to $30-million annually less than
the $70 million a year the networks
presently remit to AT&T for intercon-
nection service (BROADCASTING, Aug.
10).

The deadline for submitting satellite
applications was cxtended last month by
the FCC to Dzc. 1. Comments on satcl-
lite policy questions are duc on or be-
fore Jan. 15, 1971, and reply comments
by Feb. 3.

Richard E. Wiley. the FCC's new
general counsel, is reportedly devoting

much of his time to the commission’s
domestic-satellite proceeding.

AT&T is the single largest stockholder
in Comsat; it holds 2.9 million shares
which it purchased for $58 million in
1963. It also holds three of the four
Comsat board seats assigned to the com-
munications industry under the Com-
munications Satellite Act of 1962.

Senator Mike Gravel (D-Alaska) has
proposed legislation that would curtail
ot eliminate AT&T’s interest in Com-
sat; he contends the company's influ-
ence poses a threat to free competition
in the satellite communications field
( BROADCASTING, Sept. 14).

Last January the Nixon administra-
tion recommended that the FCC estab-
lish u wide-open interim policy on satel-
lite systems allowing virtually any group
with the required technical and financial
qualifications to own and operate its
own system. The FCC, however, re-
served for itself several options, includ-
ing the authorization of specialized ver-
sus earth stations and other basic policy
considerations.

AMST seeks end to
FM-TV interference

Problem on channels 6-13
brings call for FCC to
set up special committee

The Association of Maximum Service
Telecasters has urged the FCC to estab-
lish an industry advisory committee to
aid in eliminating a problem that has
long plagued television broadcasters, not
to mention television viewers—FM ra-
dio interference to television reception
on channels 6 through 13,

The problem, which is expected to
get worse with the growing saturation of
the FM band, particularly as a result of
government-stimulated development of
cducational radio, was the subject of a
meeting at the FCC last month of in-
dustry representatives and commission
lawyers and engineers.

The meeting failed to produce a solu-
tion, other than to lead AMST repre-
sentatives to suggest formation of an
advisory committee to help in finding
the technical and regulatory approaches
to a solution. Participating with AMST
in the meeting were representatives of
the National Association of Educational
Broadcasters, the Electronic Industries
Association, the Corp. for Public Broad-
casting, and the Oak Manufacturing Co.

AMST last week, in proposing the
creation of an FM-TV Interference Ad-
visory Committee, noted that the prob-
lem is generally found in two forms.
One involves interference to television
channel 6 from FM stations in the lower

portion of the FM band, primarily that
part occupied by noncommercial educa-
tional stations. The other form involves
interference to TV channels 7 through
13 from commercial and educational
FM stations.

AMST made it clear it felt the prin-
cipal problem was the inability of pres-
ent-day television receivers to block out
the interference, and it expressed the
view that the commission presently has
the authority to require *“correction of
receiver design problems.”

However, it said it was proposing the
creation of an advisory committee “for
the purpose of seeking a prompt solu-
tion through immediate cooperative ef-
forts with and among the receiver man-
ufacturers.” AMST saw the committee
helping the commission encourage man-
ufacturers “to design ‘state of the art’
receivers incorporating suitable FM fil-
ters or traps.”

Furthermore, AMST said, not all
problems involved are attributable to
receiver design. The committee, there-
fore, would explore other approaches
to FM interference, the association said,
such as FM allocation and assignment
standards and various transmitter “sit-
ing” approaches.

AMST suggested that the committee
be composed of representatives of vari-
ous FCC bureaus affected by the prob-
lem, manufacturers of television sets
and set components, and commercial
and educational FM and television
broadcasters.

Antenna marker width
upped 40 feet by FCC

The FCC has adopted new tower rules
which increase from 40 feet to 80 feet
the maximum width of the bands to be
painted on antenna structures to make
them more visible to aircraft.

The commission’s action last week
requires that existing antenna structures
be painted throughout their height with
alternate bands of aviation surface
orange and whitc paint at the time they
next require painting, or not later than
Nov. 1, 1977. New or changed antenna
structures must comply with the new
rules by Nov. 1, 1970. The rules further
require there be no less than seven
bands of equal width, with each band
not less than 1% feet, nor more than
100 feet.

The seven-year period allows for
compliance with the changed rules, the
commission said, but added that it is
working with the Federal Aviation Ad-
ministration to formulate specific guide-
lines for determining when repainting
is needed. “It may be found that a dif-
ferent time frame is justified,” the com-
mission said.

Commenting on the rules when they
were proposed last June, the National
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Association of Broadcasters and group
owner Rust Communications Corp.
asked the FCC to delete the proposed
mandatory seven-year conversion period
and specify that existing structures must
comply with the rule at the time of next
repainting (BROADCASTING, Aug. 24).
Rust also pointed out that the FAA has
not suggested any deadline period for
stations or other structures such as
smokestacks. It would be “unreasonable
and discriminatory” to impose a dead-
line applying only to commission li-
censees, Rust concluded.

Concord offers
hew video recorders

A new line of half-inch reel-to-reel video-
tape recorders designed for institutional
or CATV use has been announced by
Concord Electronics Corp., Los An-
geles. The four-unit product line is said
to be compatible with video tapes now
used on Sony and Panasonic recorders.
In addition, the unit will also accept
video tapes meeting the standards of
the Electronic Industries Association of
Japan. Included in the EIAJ format is
the American standard of 525 lines for
video recordings.

The basic model is VTR-800, a black
and white record-playback unit weigh-
ing less than 33 pounds, according to
the manufacturer. It has standard UHF
connectors for video input and output
as well as eight-pin audio-video connec-
tor for a monitor receiver. Price of the
800 is $695.

The VTR-820 is identical to the 800
except for the addition of electronic
editing and controllable slow motion.
Cost is $950. A third model, VTR-
450T, is battery-operated and consists
of camera with built-in viewfinder and
portable recorder with rechargeable bat-
teries. User price is $1,350.

The fourth model, VTR-1000, is a
color recorder and is priced at $1,250.

AMST fears effect of
call boxes on ch 4, 5

The Association of Maximum Service
Telecasters last week warned the FCC
that the use of radio call boxes in the
72-76 mhz band for highway emer-
gency radio systems will produce ‘“re-
peated, severe and extensive interfer-
ence” to television channels 4 and 5.
The commission authorized their use
in its report and order adopted last
month.

AMST said the commission concedes
that there would be “minimal” inter-
ference, described as not being “more
disruptive than that caused by passing
airplangs, ignition noise. . . .” AMST
noted that the cumulative effect of

these various interference sources would
amount to a farge degree of harmful
interference. AMST concluded the com-
mission ‘‘is content to create a cycle in
which the presence of existing sources
of interference justifies the authoriza-
tion of a new source of interference.”

AMST petitioned the commission to
reconsider and stay its order in light of
the commission’s proposed rules con-
cerning a similar highway public safety
and emergency plan using the 450 mhz
band in Connecticut, Massachusctts and
Rhode Island. AMST noted that the
commission recognized the merit of the
joint proposal of the three states as the
basis for a more complex highway com-
munication system to be developed in
the future into a two-way voice com-
munication emergency system.

AMST noted that use of the 72-76
mhz band would be restricted to one-
way, tone-only operation, limited to
one watt of power at 20 feet of
antenna height. “It does not require a
great deal of foresight,” AMST said,
“to see that frequencies in the 450
mhz band will become the initial
‘home’ of an over-all highway safety
communications system. AMST con-
cluded that call boxes operating in the
72-76 mhz band would be incompatible
with such a future system.”

Technical topics:

Sales agent named ® Cohu Electronics
Inc., San Diego, has appointed Dynamic
Associates, Los Angeles, agent for sales
and service of its full product line.
Ronald J. Carter and Richard L.
Sjoberg of the Sherman Oaks, Calif,,
office of Cohu, join Dynamic, whose
offices are located at 2500 South La
Cienega Boulevard. Phone (213) 837-
0123.

New unit ® Systems Resources Corp.,
Plainview, N.Y., has formed a division,
Chiron Telesystems, to manufacture and
market digital video communications
systems for television broadcast, indus-
trial and educational uses. Typical ap-
plications are said to include TV titling
for broadcast and uses in production
control information, airline display and
management information systems.

Tall Tennessee tower ® WJIHL-TV John-
son City-Kingsport, Tenn.-Bristol, Va.,
now boasts the highest tower in Tennes-
see, Kentucky and Virginia (4,398 feet
above sea level). The new transmitter
and tower installation atop Holston
Mountain will cost about $500,000 on
completion, Licensee Roy H. Park
Broadcasting of the Tri-Cities Inc. re-
reports the antenna and transmitter will
reach over 500,000 new viewers.
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Intermational

20th Fund delivers
2d satellite report

Task force sees ITU as
coordinator of a world
communications system

A report on the “Future of Satellite
Communications” issued last week by
the Twentieth Century Fund—a New
York-based research foundation—con-
cludes that an abundance of satellite
frequencies and orbital positions is
available in the foreseeable future; that
fears of propaganda and “cultural im-
perialism” surrounding the prospect of
direct satellite-to-home broadcasting are
much exaggerated, and that the Inter-
national Telecommunication Union re-
quires simplification and centralization
if it is to effectively oversee satellite
policy.

The report is the second and final
study produced by the fund’s Task
Force on International Satellite Com-
muniocations, The first report, issued
last year, had as its major recommen-
dation an integrated and comprehensive
international communications satellite
system under the aegis of Intelsat.

However, as subsequent events have
indicated that satellite communications
is apparently developing “as a set of
operating systems more diffuse and de-
centralized than what the first task force
report favored,” the second study looks
to the International Telecommunication
Union—a world agency related to the
United Nations—for international co-
ordination of satellite communications,
and concerns itself with issues to be
confronted at the ITU - sponsored
World Administrative Radio Confer-
ence, scheduled for June 1971.

The conference will consider the
adequacy of satellite-frequency alloca-
tions as well as other technical prob-
lems.

The task force’s report recommends
that the satellite radio-frequency spec-
trum and the satellite orbital arc be
considered as international resources
and that their use be subject to “ad-
vance planning and coordination at the
international level.”

The report also recommends that the
WARC renew the frequency allocations
now shared by satellite and terrestrial
systems, since “the practice of frequency
sharing is a more efficient use of the fre-
quency spectrum.” However, the report
also suggests that some higher frequen-

cies be allocated for satellite broadcast-
ing on both an experimental and opera-
tional basis since these frequencies have
“particular advantages for some satel-
lite services” and can be reserved ex-
clusively for satellite use.

Likening Intelsat to a “global com-
mon carrier,” the task force suggests
that newly developing regional systems
be used to “skim off essential” satellite
traffic, such as that across the Atlantic
and Pacific oceans, and that the Intelsat
network be maintained for the benefit
of all countries, “particularly the de-
veloping nations with poor communica-
tions systems, which are increasingly de-
pendent on woridwide communications
links.”

Noting a growing “international con-
sensus in opposition to detailed and
onerous restrictions” on direct satellite-
to-home programing content, the task
force “commends and encourages this
recognition that the fear of propaganda
and other offensive programs has been
much exaggerated.”

To strengthen the ITU, the report
recommends a rationalized and simpli-
fied basic structure; an expanded,
strengthened and unified technical staff,
and two new organs: a planning group
charged with developing a plan for
spectrum and orbital use by global,
regional and national satellite communi-
cations systems, and a mediation panel
to adjust conflicts that may arise among
users.

Austrian colorcasting
to get boost from RCA

RCA last week announced a $6.1-mil-
lion contract to supply a complete color-
television studio system for Oesterreich-
ischer Rundfunk Gmbh (ORF), the
Austrian broadcasting agency.

The contract is one of the largest
awarded for broadcast equipment.

RCA will build and supply color-TV
cameras, video-tape recorders, TV film
systems and other gear for installation
in a large TV production complex in
Vienna, where ORF is consolidating its
operations. An RCA spokesman said
the complex, with nearly 900,000 square
feet of total space, will rival in size
and technical capability the central pro-
gram studio of any television network.

The contract follows an ORF deci-
sion to adopt U.S. techniques for color-
TV production in Austria. The tech-
nical system will be built at RCA’s
Camden, N.J., plant and will operate
predominantly on the PAL (Phase Al-
ternation by Line) standard used in

Austrian colorcasts.

The complex—named Vienna Cen-
tral—will have a 9,700-square-foot
theater studio with several TV pro-
duction studios and control rooms and
will include a restaurant, a bank and
other support facilities, representing an
investment of some $47 million.

Loan repayments
bothering CBC

Broadcasting system,
seeking capital grants,
says debts sap operations

The Canadian Broadcasting Corp.
warned last week that the present system
of repayment of parliamentary loans
“will have an increasingly serious im-
pact on CBC operations in the future.”
In its annual report, the CBC suggested
that a system of capital grants should
replace the present practice of loans for
capital requirements.

The report notes that with one pos-
sible exception the CBC is the only pub-
lic body relying principally on parlia-
mentary appropriations for its operating
requirements which is required to repay
capital loans from the government out
of operating funds. For 1969-70, the
built-in cost of repaying principal and
interest of capital loans amounted to
over $11 million. For 1970-71 it will
rise to almost $15 million, and if the
present system continues to 1974-75,
$26,200,000 will have to be withheld
from the operating loan and returned to
the government.

Total operating expense for the year
was $208,033,000 for an increase of
$11.5 million or 5.9% over last year,
and included $10,182,000 for deprecia-
tion and amortization not recoverable
from the parliamentary payment. Reve-
nues from advertising, interest on in-
vestments and miscellaneous earnings
were $48,908,830, a significant increase
from $41,535,822 in 1969.

The balance of $148,942,000 was
provided by Parliament, representing a
3.2% increase over net expenses of the
previous year.

The total parliamentary payment of
$166 million was composed of the net
expenditure of $148,942,000, payment
of capital loans totalling $5,065,000 and
operating funds not spent amounting to
$11,993,000 retained to meet future
operating expenditures.

The gross advertising revenues of
$47,033,000 showed an increase of
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$7,467,000 or 189% over last year.
Television revenue was $44,881,000;
radio, $2,152,000. The cost of radio
programs, distribution and transmission
was $33,778,000, a 6% increase over
$31,854,000 last year. The cost of pro-
grams, distribution and transmission of
television service amounted to $120,-
815,000, an increase of 4% over last
year’s cost of $116,222,000,

Payments to private stations and com-
missions to agencies and networks to-
talled $11,108,000, which was an in-
crease of 9.8% last year, and represent
23.6% of gross advertising revenue.

$20-million CBC complex

The Canadian Broadcasting Corp. is
planning to construct a $20-million
radio-television broadcast complex at
Vancouver, B.C. George F, Davidson,
president of CBC, said the planned fa-
cility will include English and French
radio and TV studios. Construction is
to start by December 1971 and the
complex is to be completed by mid-
1974,

Abroad in brief:

Far East Rep ® Schnur Appel Television
International Inc., New York, has
named Creative Marketing Ltd., Bang-
kok, as its official representative for the
sale of S-A syndicated TV programs
in Thailand,

Mexican arrangement ® Ogilvy and
Mather International, New York, has
acquired the Hertz, New York, account
in Mexico. Panamericana De Publicidad
S.A., Mexico City, member agency in

the Ogilvy International family will
handle the advertising. Fourth quarter
advertising plans include newspapers
and TV. Previous agency was Noble
and Asociados, Mexico City.

Hot off the line in Chile ® General Tele-
phone and Electronics International
Inc., New York, has signed a licensing
agreement with Industrias Electronics
Sudamericanas, Santiago, Chile, for the
assembly of Sylvania 19-inch and 23-
inch black-and-white TV sets in Chile.
Both companies are subsidiaries of
GT&E Corp.

New company is set up
to rep CTV in New York

Intercontinental Communications Inc.,
New York, has been formed to serve as
an international broadcast organization
in network and station representation
and program distribution throughout
the world, it was announced last week.

The new organization is headed by
Donald W. Coyle, formerly president of
ABC International Inc., who will be
president. Tt was organized with the
financial participation of CTV, Canada’s
largest independent TV network, and
other Canadian investors. Among its
activities, Intercontinental Communica-
tions Inc. will serve as CTV’s time sales
representative in New York and will be
engaged in U.S. program distrihution
and sales for CTV.

International Communications Inc.
has established headquarters at 230
Park Avenue, New York 10017. Tele-
phone: (212) 683-3741.

Fateséfortunes

Broadcast advertising

Diran R. Demirjian, manager, local
sales, wkyc-Tv Cleveland, joins WRC-TV
Washington as general sales manager.
He succeeds Raymond J. Timothy who
moves to WKYC-TV as manager (see
“Media”). He 1is succeeded at
wKYC-Tv by Richard Robertson, with
NBC Spot Sales, San Francisco. WRc-
Tv and WKYC-TV are NBC-owned sta-
tions,

Thomas M. Battista, national sales man-
ager, KNXT(Tv} Los Angeles, CBS-
owned station, and Arthur C. Elliot,
formerly VP, general manager of Avco
Radio and Television Sales, named di-
rectors of Eastern sales, CBS Television
Stations, National Sales. They succeed
Robert H. Perez and Steven R. Orr, ap-
pointed VP and general manager, CBS
Television Stations National Sales and
general sales manager of CBS-owned

wBBM-Tv Chicago, respectively (Broap-
CASTING, Oct. 12).

Richard W. Cooper, senior VP, Sykes
Advertising, Pittshburgh, clected presi-
dent, He succeeds J. Milnor Roberts,
elected chairman,

Allen Hundley, director of sales for the
Southwest headquarters of Radio Ad-
vertising Bureau, Dallas, appointed di-
rector of RAB’s Detroit sales office, re-
placing Edward L. Hearn, who becomes
VP and general manager of KIXI-AM-FM
Seattle (BroabcasTing, Oct. 12).

Jack Beauchamp, sales manager, East-
ern office, Katz Television, New York,
named VP and manager, Katz Chicago
office.

William Conklin, VP-creative director,
BBDO San Francisco, moves to Boston
office in same capacity.

James K. Francis, with Chicago office
of Edward Petry, appointed television
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sales manager of Petry’s St. Louis office.

Walter J. Konjolka, formerly general
-sales manager, WHTN-TV Huntington,
W. Va, joins Television Advertising
Representatives, Chicago, as sales man-
ager.

Joel M. Thrope, formerly executive VP,
LIN Broadcasting, Nashville, joins
KCMO(AM}-KFMU(FM) Kansas City,
Mo., as general sales manager.

Harry E. Wholley, VP and director of
advertising-promotion, Chase Manhat-
tan Bank, New York, joins Media Corp.
of America there as managing director
of firm’s marketing consultant division.

Jim Lowe, with wNor-Fm Norfolk, Va,,
appointed sales manager.

Richard E, Yancey, local sales manager,
wiBc(aM) Indianapolis, named VP
and general sales manager.

Gerald Hennebeul, sales development
manager, Broadcast Market Report di-
vision of Dow-Jones, New York, joins
KMEG-TV Sioux City, lowa, as sales man-
ager.

James A. McPherson, formerly with
KIDD(AM) Monterey, Calif., joins Kocn-
(FM) Pacific Grove, Calif.,, as sales
manager. .

Joseph Kennedy, with wQTE(AM) Mon-
roe, Mich.,, appointed general sales
manager.

K. Layton Miller, formerly with Katz
Radio, Houston, joins wircyY(aM) St

11 picked for MBS group

Mutual Affiliates Advisory Council has
elected 11 new nonmetropolitan-area
members. Election of metropolitan rep-
resentatives will be held next year.
Newly elected are Bill Jamar, KBwD-
{(aM) Brownwood, Tex.; Wes Bradley,
ksss(AM) Colorado Springs. Re-elected
are: Mike Tackley, wicy(am) Malone,
N.Y.; Henry Rau, wpov(aMm) Dover,
Del.: Robert Ray, weBB-AM-FM Bur-
lington, N.C.; Edwin Mullinax, wtAG-
AM-FM La Grange, Ga.; Jay Wagner,
WLEC-AM-FM Sandusky, Ohio; Roger
H. Coleman, wgIiL-AM-FM Galesburg,
[1l.; Sam Anderson, KFFa(aM) Helena,
Ark.; Ed Breen, kvFp(aM) Fort Dodge,
Iowa; and Keith Munger, KCOK(AM)
Tulare, Calif.

Tape
Cartridges
2
;

=

All lengths and sizes stocked — fast

service — highest quality

Serins

Type Time at 7'% ips
200 20 sec (139}
e 40 sec. (25))
B\ 70 sec. (44")
aoa 100  sec. (63")
ann 140  sec. (88")
ng 31 min. {132)
1] 5%2 min. [2077)
ana 8% min. (3707
300 10 min. (394°)
ang empty cart
] 16  min. (600"
[eli] empty cart 2.80

1200 31  min. (1163} 10.45

Also: DL cartridges (for Spotmaster
delay machines), bulk tape, tape-tags
and other accesscries.

ANY ASSORTMENT—NO MINIMUM ORDER

BROADG&SI ELECTRONICS, INC.

8810 Brookville Rd., Silver Spring, Md. 20910

Unit
Prica
$ 200

Petersburg, Fla., as sales manager.

Henry A. Tronco, with wDVR(FM)
Philadelphia, joins WJMD(FM) Be-
thesda, Md., as sales manager.

Douglas T. Spellman, formerly with
Ogilvy & Mather. New York, joins War-
ren, Muller, Dolobowsky, New York,
as media supervisor.

Kenneth Angel and Steven G. Dapper,
assistant planners; and John Adams,
planner, Dancer - Fitzgerald - Sample,
New York, appointed media super-
visors.

Media

Henry T. Hede, VP, network sales ad-
ministration, ABC, New York, retires
after 28 years with network. He began
career with NBC in 1927; was elected
VP of ABC in 1959.

Raymond J. Timothy, sales manager,
WRC-TV Washington, joins WKYC-Tv
Cleveland as manager. Both are NBC-
owned stations. He succeeds Eugene
Bohi, named station manager, WAST-TV
Albany, N.Y.

Lawrence J. Pollock, station manager,
wKew-Tv Buffalo, N.Y.,, and VP of
licensee, Capital Cities Broadcasting,
named general manager of WKBW-TV
succeeding Bob King, senior VP-televi-
sion for Capital Cities, who will remain
at station.

Mark Goodson, chairman, Goodson-
Todman Cablevision, New York, multi-
ple-CATV owner, also named president
of firm.

Bazil O’'Hagan, VP of TV, radio and
CATV operations, wNDU-TV South
Bend, Ind., named president-elect of
Indiana Broadcasters Association.

Colin A. Hanna, with CBS Radio Spot
Sales, New York, appointed director,
corporate relations, Viacom Interna-

tional, New York, firm into which CBS
is spinning off CATV interests and
television syndication operations.

Mae Sunada, operations manager,
KNEwW-TV San Francisco, joins WTTG-
(Tv) Washington in same capacity.
Both are Metromedia stations.
Sherwin B, Greene, formerly executive
director of sales, wrs-FM Chicago, joins
WWEL(AM)} there as general manager.

Lyn Higbee, program director, KCMo-
(aM)-kFMU(FM) Kansas City, Mo.,
appointed operations director.

Edward R. Gries, sales manager, KWIK-
(aM) Pocatello, Idaho, appointed sta-
tion manager.

Dave Taylor, executive VP and general
manager, KPRO(AM) Riverside, Calif.,
resigns effective Nov. 15.

Robert J. Naples, director of financial
planning, control and investment analy-
sis, CBS Television Services Division,
New York, appointed controller of di-
vision.

J. Everett Kochheiser, general manager,
Bakersfield (Calif.) Cable TV, joins
Kern Cable there in similar position.

Programing

Michael Filerman, director of daytime
programs, New York, CBS-TV, ap-
pointed director of daytime programs
for CBS-TV. Barbara Schuliz, executive
producer of CBS Playhouse, named di-
rector of program development, CBS-
TV, New York.

Jack Parris, formerly district manager,
Mobil Color, Omaha, joins KMEG-TV
Sioux City, Iowa, as program manager.

Harry Sosnik, VP, Ambroad Music
Services, New York, subsidiary of ABC
Inc., named VP in charge of music at
ABC.

Nina Ronnow, administrative VP for
Bill Burrud Productions, Los Angeles,
retires after 17 years with firm.

Phil Gardner, promotion manager,
wNow-AM-FM York, Pa., appointed
program director.

John J. OLeary, with Eastern Video
Productions, New York, named VP and
director of sales.

W. E. (Dick) Risenhoover Jr., formerly
news director, KGNc-Tv Amarillo, Tex.,
joins KDFw-Tv Dallas as sports director.

News

Arthur Alpert, assistant executive pro-
ducer, ABC-TV News, New York, joins
wcBs-TvY New York as managing editor,
news.

Walter Hawver, manager of news opera-
tions, wTeN(rv) Albany, N.Y., joins
KTRK-TV Houston as managing director
of news. Both stations are owned by
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Capital Cities Broadcasting.

Richard Florea, with WKJG-AM-FM-TV
Fort Wayne, Ind., appointed news di-
rector.

Jon Poston, city editor, KETV(TV)
Omaha, joins KMEG-Tv Sioux City,
Iowa, as news director.

Leo Adde, news director, WTOP-TV
Washington, appointed editor of Wash-
ington bureau of Los Angeles Times.

Donald C. Harbour, newscaster, KBOX-
aM-FM Dallas, joins WINN(AM) Louis-
ville, Ky., as news director.

J. P. Stadius, with wBBM-Tv Chicago,
appointed news producer.

Bob Harris, with CBS Radio, New
York, joins wor-aM-FM New York as
meteorologist and science editor.

David Horowitz, reporter with KNBC-
(tv) Los Angeles, appointed to newly
created postion of education editor.

Scott Osborne, with wcBs-Tv New York,
joins ABC News there as New York
correspondent.

Charles J. Bicrbauer, Central European
correspondent, Westinghouse Broadcast-
ing, with headquarters in Vienna, as-
sumes additional responsibilities as Bonn
bureau chief.

Phil Thomas, formerly news editor,
K1I0A-AM-FM Des Moines, Iowa, joins
WHO-AM-TV there as reporter-news-
caster.

Thomas James Brown, formerly with
ABC, New York, joins wkrc-Tv Cin-
cinnati as reporter-announcer.

Joseph Durso Jr., previously science
writer for NASA’s Goddard Space Flight
Center, Greenbelt, Md., joins noncom-
mercial WETA-TV Washington as re-
porter.

Equipment & engineering

Kenneth K. Kay-
lor, Western re-
gional sales man-
ager, Audio-Video
#  Systems Division

“g‘ (Norelco), Philips

Broadcast Equip-
ment Corp., North
Hollywood, Calif.,
appointed director
of sales for di-
vision. He will be

Mr. Kaylor
responsible for sales and service opera-
tions in Philips offices in Montvale,
N.J.; Atlanta; Houston; Skokie, IIl.,
and Hollywood.

Robert C. McKenzie, with Bell &
Howell Magnetic Tape, Irvine, Calif.,
named general sales manager. He will
be responsible for sales in audio, instru-
mentation and video-tape.

William P. Brandt, with Altec Lansing,
Anaheim, Calif.,, appointed product

manager of audio-controls division of
Altec Lansing. He will coordinate sales
efforts of all Altec regional sales man-
agers in U.S. regarding audio controls.
G. L. (Pete) Bidwell, formerly with
Singer/GPL, Little Falls, N.J., joins
Plessey Electronics, Garrard division,
Farmingdale, N.Y., as sales manager.

Promotion

R. Kevin Buchta, with KCMO(Afw)-
kFMU(FM) Kansas City, Mo., appointed
promotion director.

Richard A. Cerri, sales manager,
wIMD(FM) Bethesda, Md., appointed
director of advertising and promotion
for group-owner SJR Communications,
licensee of wIyMD.

Anthony Altieri, with Porterhouse and
Associates, Los Angeles PR firm, joins
KF1(AM) Los Angeles as director of
merchandising and sales promotion.
Carolyn James, public affairs director,
KFl, appointed director of advertising
and public relations. Diana Wyngarden,
with KFI, appointed director of public
service.

Jeft Morris, with Folger coffee division
of Procter & Gamble, Phoenix, joins
KTAR-TV there as merchandising man-
ager.

Lou Zaccheo, assistant advertising and
sales promotion manager, WKYC-TV
Cleveland, joins wBz-Tv Boston as audi-
ence promotion manager in creative
services department.

Allied fields

Thomas C. Hansen, director of public
relations, National Collegiate Athletic
Association, Kansas City, Mo., named
assistant executive director. He will con-
tinue his public-relations duties and will
become assistant program director of
NCAA football TV broadcasts on Jan.
1,1971.

Please send

THE BUSINESSWEEKLY DF TELEVISION AND Rﬂﬂlﬂy

Basil J. Mezines, director of Bureau of
Competition and acting executive di-
rector, Federal Trade Commission,
Washington, appointed executive di-
rector of FTC. He is succeeded as di-
rector of Bureau of Competition by
Alan S. Ward, formerly with Washing-
ton law firm of Hollabaugh, Jacobs &
Ward.

John H. Porter, senior VP and director
of Ogilvy & Mather, New York, named
director of public affairs for Peace
Corps, Washington.

International

Robert C. Short, former president of
Edwards of Canada, Montreal subsidiary
of Edwards Co., New York electrical
manufacturing firm, named first full-time
president of Canadian Cable Television
Association. He will establish offices in
Ottawa. Previously, CCTA has been run
by elected board and chairman.

Deaths

Paul R. Schreier, 34, director of pro-
gram administration, ABC-TV, New
York, died Oct. 9 in automobile acci-
dent in Greenfield, Mass. He is survived
by his wife, Frances.

Jack Snyder, 67, retired manager of
WFBG-AM-FM Altoona, Pa., died Oct. 4
in Altoona. Survivors include son, Don-
ald, program manager, WNBF-TV Bing-
hamton, N.Y.

Edward J. Rosenwald, 68, VP, Daniel
& Charles, New York agency, died Oct.
9 at his home in New York. He is sur-
vived by his wife, Katherine, and three
sons.

Milton H. Budd, 57, radio and tele-
vision personality, WMBD-AM-FM-TV
Peoria, IlIl., died Oct. 1 at Proctor hos-
pital, Peoria, after long illness. He is
survived by his wife, Jean, and two
daughters.

—— — ——— ——— ———— —————— — ——
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FortheRecord -

As compiled by BROADCASTING, Oct. 6
through Oct. 13 and based on filings,
authorizations and other FCC actions.

Abbreviations: Alt.—alternate, ann.—announced.
ant.—antenna, aur.—aural. aux.—auxiliary. CATV
—community antenna television. CH-—critical
hours. CP—construction permit. D—day. DA—di-
rectional antenna. ERP—effective radiated power.
khz—kilohertz. kw—kilowatts. LS—local sunset,
mhz—megahertz. mod.—modification. N—night.
PSA—presunrise service authority. SCA—subsidiary
communications authorization. SH—specified hours.
SSA—special service authorization. STA—sfecial
temporary authorization. trans,—transmitter. UHF
—ultra high frequency. U—unlimited hours. VHF
—very high frequency. vis.—visual. w—watts. *—
educational.

New TV stations

Applications

® Orlando. Fla,—Sun World Broadcasters Inc.
Seeks UHF ch. 35 (796-802 mhz): ERP 335
kw vis., 66.9 kw aur. Ant, height above average
terrain 1,066 ft; ant. height above ground 1,066
ft. P.O. address: 501 East Church Street, Orlando
32801. Estimated construction cost $754,000: first-
vear operating cost $250,000;, revenue $200,000.
Geoyraphic coordinates 28° 36/ 177 north lat.;
81° 05’ 13" west long. Type trans. RCA TTU-30A.
Type ant. RCA TFU-45). Legal counsel Welch &

organ. Washington: consulting engme.er Ray-
mond E. Rohr & Associates, Silver Spring. Md.
Principals; Wayne F. Boyles (20.72%)., Paul H,
Moser (10.36%), et al. Dr. Boyles owns medical
clinic and has interest in leasing firm; Mr. Moser
is retired. Ann. Aug. 4.

®_Ashland, Ky.—Trico Inc. Seeks UHF ch. 61
(752-758 mhz); ERP 1,775 kw vis,, 355 kw aur.
Ant. height above average terrain 1.100 f1; ant.
height above ground 1.009 fi. P.O. address: c/o
Diedrich. Hermansdorfer & Wilson. Ashland
41101. Estimated construction cost $837.947; first-
year operating cost $300,000; revenue $250,000.
Geographic coordinates 38° 29 24” north lat.;
82° 42’ 40" west lo%. le(pe trans. RCA TTU-60A.
Type ant. RCA TFU-46K. Legal counsel Fletcher.
eald. Rowell. Kenchan & Hildreth. Washington;
consulting enginéer H. Harold Munn Jr. Princi-
als: H. David Hermansdorfer. rresident: Hal
urphy. executive vice president: Donald H.
Putnam Jr.. secretary-treasurer; Herbert Glimcher.
Cecil M. Hinton, and Samuel Mansbach (each
16.7%). Mr. Hermansdorfer is partner in law
firm, owns horse breeding concern and has in-
terest in real estate subdivision: Mr. Murphy is
vice president and sales manager of WIRO(AM)
Ironton. Ky.; Mr. Putnam has interest in insur-
ance concern. real estate concern. and has oil
and steel interests; Mr. Glimcher owns real estate
firm and has interest in real estate subdivision
with Mr. Hermansdorfer; Mr. Hinton owns poul-
try-agriculture business. has interest in poultry and
ﬁg business and is director of bank in Ashland;
r. Mansbach is president of scrap processing
firm. vice president of steel manufacturing con-
cern and has interest in rcal estate business.
Ann. July 17.

Starts authorized

® KBMA-TV Kansas City, Mo.—Authorized pro-
gram operation on UHF ch. 41, ERP 1,000 kw
vis., 100 kw aur. Ant, height above average ter-
rain 2,049 ft. Action Sept. 18.

Final actions

m Kenosha, Wis.—Wisconsin Television Corp.
FCC granted UHF ch. 55. ERP 239 kw vis., 47.8
kw aur, Ant. height above average terrain 363
ft; ant. height above ground 391 ft. P.O, address:
505 Kenosha National Bank Building. 623 57th
Street. Kenosha $3140. Estimated construction cost
$88.000: first-year operating cost $60,000: revenue
$80,000, Geographic coordinates 42° 32’ 03’ north
lat.; 87° 56’ 11" west long. Type trans. RCA TTU-
12ALA. Type ant. RCA TFU-30J. Legal counsel
none indicated. consulting engineer E. Harold
Munn Jr.. Coldwater., Mich. Principals: Donald
L. Patrick. president (52%), James L. Kastelle,
vice president (8%), John B. Boltz, secretary,
Larry Krueger. treasurer (each 4%), et al. Messrs.
Krueger. Kastelle and Patrick are Control Data
Corp. employees. Mr. Boliz is social worker.
Action Oct. 7.

Actions on motions

m Hearing Examiner Lenore G. Ehrig in Jack-
son, Miss.. TV proceeding, granted motion by
Civic Communications Corp. 10 _extend rrocedural
dates; continued hearing for CP for new TV at
Jackson from Nov. 16 to Jan. 26, 11971 (Docs.
18845-49). Action Oct. 8.

B Hearing Examiner Charles J. Frederick in Glen-
dive. Mont. (Meyer Broadcasting Co. and Harri-
scope Broadcastm;i' Corp.). TV  proceeding,
granted request by Harriscope Broadcasting Corp.
and postponed hearing to Nov. 17 (Docs. 18737-
8). Action Oct. 6.

Other action

B Review board in Boston. TV proceeding, post-
poned until further notice date for filing excentions
to initial decision (Docs. 18338-39). Action Oct. 7.

Rulemaking petitions

B Gastonia_ and Monroe, both North Carolina,
and New [Haven and New London. both Connecti-
cut—FCC proposed to assign UHF ch.)'s 53 to
Gastonia and 66 to Monroe. and shift c¢h. 26 to
New Haven from New London and assign ch. 59
to New London in its rlace. Actions Oct. 7.

® Clarksville, Tenn.—FCC proposed in response
10 petition by Tennessee Televentures, joint venture
of residents of Nashville, Memphis. Jackson and
Franklin, all Tennessee. amendment of TV table
of assignments by assigning VHF ch. 10 to Clarks-
ville. Action Oct, 7.

Rulemaking action

B Marion, Ind.. and Oxnard, Calif. —FCC assigned
UHF ch. 23 from Muncie to Marion. both Indiana
(Doc. 18472), and UHF ch. 63 to Oxnard (Doc.
18644). Actions Oct. 7.,

EDWIN TORNBERG

& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations * CATV
Appraisers ® Financial Advisors

New York—60 East 42nd St., New York, N.Y. 10017
West Coast—1357 Jewell Ave., Pacific Grove, Calif. 93950

212-687-4242
408-375-3164

Call letter action

® Atlantic Video Corp., Newark, N.J.—Granted
WWRO(TV).

Existing TV stations

Final actions

m KCST(TV) San Diego—Broadcast Burcau
rant;d CP to install alt. main driver. Action
et 7,

B WDCA-TV  Washington — Broadcast Bureau

granted CP to change ERP to vis. 3090 kw; aur.
309 kw; change ly;ac trans. and type ant., condi-
tions. Action Oct. 5.

» WKBG-TV Cambridge. Mass.—Broadcast Bu-
reau granted license covering installation of aux.
trans.; granted CP to change ERP to vis. 1660
kw, a7ur. 166 kw; and type ant.; conditions. Action
Oct.

B WKBD(TV) Detroit—Broadeast Bureau granted
license covering permit authorizing new Station;
redescribe trans. and studio location as 26955
West 11 Mile Road, Southfield township, Mich.
Action Qct. 2,

® KOMU-TV Columbia, Mo.—Broadcast Burcau
granted license covering aux. ant. Action Oct. 7.

B WNJU-TV Linden-Newark, N.J.—FCC denied
gemion filed by Anthony R. Martin-Trigona on
chalf of Radio Free America asking for recon-
sideration of memorandum opinion and order re-
leased Se~t. 14, which authorized transfer of con-
trol of New Jersey Television Broadcastinﬁ Corp..
licensee of WNJU-TV Linden-Newark, N.J., to
Screen Gems Broadcasting Corp. Action Oct. 7,

B WPIX(TV) New York—FCC denied aprlica-
tion by WPIX Inc. for review of review board
memorandum oninion and order released May §,
which denied WPIX petition to enlarge issues in
New York City ch, 11 comparative hearing (Docs.
18711, 18712). Action Oct. 7.

® WCHS-TV Charleston, W, Va.—FCC determined
that WCHS-TV did not violate fairness doctrine
or personal attack rules in references it made to
West_Virginia Congressman John M. Slack on
July 7 public affairs broadcast. Action Oct. 7.

Actions on motions

® KHFI-TV Austin, Tex.—Chief, Broadcast Bureau

ranted request of Southwest Republic Corp..
icensee, and extended through Oct, 23, time to
file comments and to Nov, 3 time to file reply
comments in matter of amendment of TV table of
assignments (Kerrville-Fredericksburg, Tex.) (Doc.
18979). Action Oct. 8.

B Chief Hearing Examiner Arthur A. Gladstone
in Charlotte. N.C. (Jefferson Standard Broadcast-
ing Co. [WBTV(TV)]), TV rroceding. on re-
quest of Southern Broadcasting Co., extended
procedural dates and postponed hearing to Jan. 4,
1971 (Doc. 18888). Action Oet. 5

B Hearing Examiner [sadore A. Honig in Chey-
enne, Wvo, (Frontier Broadcasting Co. [KFB

TV])., TV proceeding. postnoned indefinitely ap-
plication of Frontier Broadcasting Co. for renewal
8! li;:ense of KFBC-TV (Doc. 18797). Action
ct. 7.

Rulemaking petition

® *KQED(TV) and *KQEC(TV), both San Fran-
cisco—Request rulemaking to shift UHF noncom-
mercial ch. reservation in San Francisco from
presently assigned ch. 60 to presently assigned
ch. 32, Ann. Oct. 9.

Network affiliations
ABC

¥ Formula: In arriving at clearance payments
ABC multiplies network’s station rate by a
compensation percentage (which varies accord-
ing to time of day), then by the fraction of hour
substaniially occupicd by program for which
compensation is paid, then by fraction of agare-
gate length of all commercial availabilities durin

program occupied by network commercials. AB:

deducts 205% of station's network rate weeklv to
cover expénses, including payments to ASCAP
and BMI and interconnection charges.

B WIBF(TV) Augusta, Ga. (Fuqua Industries

Inc.) Amendment dated Aug. 7, 1970, reduces
rlx;}’\ivork rate from $1,000 to $935 effective Jan. 1,

® KCRG-TV Cedar Rapids, Jowa (Cedar Rapids
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JANSKY & BAILEY

Consulting Engineats
1812 K St,, N.W.

Wash., D,C. 20006
Member AFCCE

296-6400

JAMES C. McNARY
Consulting Engineer

Suite 402, Park Building
6400 Coldsbore Road
Bethesds, Md. 20034

(301) 229-6600

Member APCOE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENCINEERS
Box 798, Upper Montclair, N.). 07043
Phone: (201} 746-3000
Member AFCOE

COHEN & DIPPELL
CONSULTING ENGINEERS

Formerly GEO. C. DAYIS
527 Munsey Bidg.
783-0111
Washington, D. C., 20004
Member AFGOR

COMMERCIAL RADIO
Consulting Engineers
Everett L. Dillard
Edward F. Lorentz
PRUDENTIAL BLDG,
347-1319
WASHINGTON, D, C. 20005
Member AFCCE

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
1771 N St., N.W.  296.2315
WASHINGTON, D. C. 20036
Member AFCCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
2922 Telestar Ct. (703} 560-6800

Falls Church, Va, 22042
Member AFCOE

LOHNES & CULVER
Consulting Engineers
1242 Munsey Building

Washington, D, C. 20004

1202) 347-8215

Member AFOOE

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-9000
WASHINGTON, D, C, 20036

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS, TEXAS 75209

(214) 631-8360

Member AFOOE

SILLIMAN, MOFFET
& KOWALSKI
711 l4th St., N.W.
Republic 7-6646

Washington, D. C. 20005
Member AFCOE

HAMMETT & EDISON
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport
San Francisco, California 94128
(415) 342-5208
Member AFCOE

JOHN B. HEFFELFINGER
9208 Wyoming PI. Hiland 4-7010

KANSAS CITY, MISSOURI 64114

STEEL, ANDRUS & ADAIR
CONSULTING ENCINEERS
2029 K Street N.W,
Washington, D. C, 20006
(202) 223-4664
(301) B827-8725
Member AFCOE

VIR N. JAMES
CONSULTING RADIO- ENCINEERS
Application and Field Engineering

345 Colorado Bivd.—80206
Phone: (Area Code 303) 333-5562
Data Fone (303) 333-7807
DENVER, COLORADO
Member AFCOE

JULES COHEN
& ASSOCIATES

Suite 716, Associations Bldg.
1145 19th 5t., N.W., 659-3707
Washington, D, C. 20036

Member AFOCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Member AFPCCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49034
Phone: 517—278-56733

ROSNER TELEVISION
SYSTEMS
ENGINEERS—CONTRACTORS
29 South Malil
Plainview, N.Y. 11803
(516) 694-1903

ORRIN W. TOWNER
Consulting Engineer
11008 Beech Road
Anchorage, Kentucky 40223
(502) 245-4673

GUY €. HUTCHESON
817-261-8721
P.O. Box 808
1100 W. Abram
Arlington, Texas 76010

TERRELL W. KIRKSEY
Consulting Engineer
5210 Avenue F.
Austin, Texas 78751
(512) 454-7014

RALPH E. EVANS
ASSOCIATES

Consulting Radio Engineers
PHASOR AND
ANTENNA DESIGN
3500 N. Sherman Blvd,
Milwaukee, Wis, 53216
Phone: (414) 4424210

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 100,000° Readers
—-among them. the decision mak-
ing station owners amd ICIIT
ers, chief engineers and
cians—applicants for sm fm tv
and facstmile facilities.

SARB Continuing Readership Study

—

SERVICE

DIRECTORY

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S, Market St.

Lee's Summit, Mo.

Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave,
Cambridge, Mass. 02138
Phone (617) 876-2810

A. PROSE WALKER ASSOCS.
TELECOMMUNICATION
CONSULTANTS

Domestic—International
Terrestrial—Satellite
12200 Pendercrest Court
Fairfax, Yirginia 22030
703—591-4642
Assoc, Member AFCCE




Summary of broadcasting
Complied by FCC, Oct. 1, 1870

A Onal] Total Oﬁoléir Total

Licensed STA" CP’s On Air CP’s Authorized
Commercial AM 4,289 2 10 4,301 74 4,375
Commaercial FM 2,114 0 43 2,157 131 2,288
Commercial TV-VHF 496 2 14 512 14 528
Commercial TVY-UHF 149 0 33 182 1092 296
Total commercial TV 645 2 47 694 123 822
Educational FM 405 0 22 427 44 471
Educational TV-VHF 76 0 8 84 5 89
Educational TV-UHF 100 0 1" m 12 123
Total educational TV 176 0 19 195 17 212

* Speciai Temporary Authorization.

1 /nciludes 25 educationali AM’s on nonreserved channels.
? includes two ficensed UHF's that are nol on the air.

Television Co.) Amendment dated June 1, 1970,
reduces network rate 1o $771 effective Jan. I, 1971,

m WGHP-TV High Point, N.C. (Southern Broad-
casting Co.) Contract dated Aug. 10, 1970, re-
places one dated March 11, 1970; effective Oct, 1.
1970, to Oct. 1, 1972. First call right. Programs
delivered to station. Network rate, 5950: effective
Jan. 1, 1971, $895;, compensation paid at 30%
prime time.

m WKOW-TV_ Madison, Wis, (Midcontinent
Broadcasting Co. of Wisconsin Inc.) Amendment
dated Aug. 7, 1970, reduces network rate from
$400 1o $374 effective Jan. 1, 1971.

® WITI-TV Milwaukee (WITI-TV Inc.) Contract
dated July 23. 1970, replaces one dated March 14,
1968; effective Se-~1. 15, 1970, to Sept. 15, 1972,
First call right. Programs delivered to station.
Network rate, $1.7 effective Jan. 1, 1971,
$1.590; compensation paid at 30% prime time.

o WAOW-TV Wausau, Wis. (Midcontinent Broad-
casting Co. of Wisconsin Inc.) Amendment dated

JAun;. 7, 1970, reduces network rate to $460 cffective
an. 1, 1971.

m KFBC-TV Cheyenne, Wyo. (Frontier Broad-
casting Co.) Amendment dated Aug. 26, 1970.
extends coptracts effective date from Feb. 1, 1971,
to July 31, 1971,

CBS

m Formula: Same as ABC.

u KXII-TV_ Admore, Okla. (Texoma Broadcast-
ers Tnc.) Contract dated Sept. 8, 1970; effective
Sept. 13, 1970. to Aug. 31, 1971. Programs de-
livered to station. Network rate, $150; compensa-
tion paid at 30% prime time.

o WAIM-TV Anderson, S.C. (Wilton E. Hall)
Contract dated July 6, 1970; effective July 15,
1970, to July 14, 1972, First call right. Programs
delivered to station. Network rate, $47; none ef-
fective July 15, 1971; compensation paid at 32%
prime time: 60% deduction weekly.

# KGNC-TV Amarillo, Tex. (Stauffer Publica-
tions Inc.) Contract dated Sept. 8. 1970: effective
Sept. 13, 1970. to_Aug. 31, 1971. Programs de-
livered to station. Network rate, $450; comrensa-
tion paid at 30% prime time.

New AM stations
Start authorized

m KCRL Reno—Autherized program operation on
780 khz, 50 kw-DA-N-U. Action Sept. 23.

Final action

®» Monticello and Wabash, both Indiana—FCC
granted joint application by Iroquois County
Broadcasting Co., Monticello, and Wabash Valley
Radio In¢c., Wabash, for approval of agreement
for dror-out of Iroquois County for new AM at
Monticello in return for reimbursement by Wabash
Radio of $1.856.16 in expenses incurred in proc-
essing application: dismissed Iroquois anplication,
and granted Wabash application for new AM on
600 khz. 1 kw D. P.O. address: Box 3, Goshen,
Ind. Estimated construction cost $27.618. first
ear operating c¢ost $65.000, revenue $72.000.
rincirals include Chris L. Graber, Clifford H.
Carpenter, and Glen E. Yoder, 20.51% each. and
Rollin R. Rheinheimer. H. Brooks Dawson. and
William 5. Miller. 12.82% each. Mr. Graber is
president of gas ¢ y. Mr, Carpenter owns
hardware store. Mr, Yoder is em-loye of grain
company. Mr. Rheinheimer is student. Messrs.
Dawson and Miller are emrloyes of WCMR(AM)
Elkhart, Ind. Actions Oct. 7.

Actions on motions

® Hearing Examiner Frederick W. Denniston in

Circleville, Ohio (George E. Worstell and Circle-
ville Broadcasting Co.), AM proceeding, ordered
that retition by George E. Worstell to amend ap-
plication with_respect to trans. sitc may be filed
on or before Oct. 22 (Docs. 18856, 18858). Action
Oct, 6.

® Hearing Examiner Lenore G. Ehrig in Sylacauga
and Jacksonville, both Alabama (Heart of Dixie
Broadcasting Co., et al.), AM proceeding. granted
motion by University Broadcasting Company to
extent that all rresently scheduled procedural
dates are continued for two weecks: postponed
hearing until Nov. 3 (Docs. 183898-900). Action
Oect. 2. .

m Hearing Examiner Millard F. French in Blue
Ridge and Clarkesville, both Georgia (Click
Broadcasting Co. and R-J Co.). AM proceeding.
ranted retition by Click Broadcasting Co. for
cave to amend application with respect (o financial
showing; continued_hearing 1o date to be set by
subsequent order (Docs. 18526-7). Action Oct. 5.

® Chief Hearing Examiner Arthur A. Gladstone
in Filora, Il _(Doyle Ray Flurry and Virginia
Broadcasting Corp.). AM rroceeding. designated
Hearing Examiner Chester F. Naumowicz Jr. as
presiding officer and scheduled prehearing con-
ference for Nov. 9 and hearing for Dec. 7 (Docs.
19024-5). Action Sept. 25.

m Chief Hearing Examiner Arthur A, Gladstone
in Eudora and Tupelo, both Mississippi (Tri
County Broadcasting Co. and Radio Tupelo), AM
roceeding, designated Hearing Examiner David 1.
F(raushaar as presiding officer and scheduled con-
ference for Nov. 17 and hearing for Dec. 14
(Docs. 19026-7). Action Sept. 25.

® Hearing Examiner Chester F. Naumowicz Jr. in
Bentonville, Ark. (Northwestern Communications
Corp.), AM proceeding. on request of parties
continued Oct. 15 hearing to Oct. 20 (Doc.
18869). Action Oct. 5.

Other actions

m Review hoard in Whitley City, Ky.. AM rro-
ceeding. granted motion to extend date for reply,
filed Oct. 6, by Jellico Broadcasting Corp. (Docs.
18959-60). Action Oct. 8.

8 Review board in Sapulpa. Okla.. AM proceed-
ing, dismissed petition for reconsideration and
other relief and appeal from examiner’s order deny-
ing Petilion for leave to amend and for other
reliet, both filed Aug. 27. by Tinker Area Broad-
6ast1ngg Co. (Docs, 13341-42, 13344).

ct, 9.

Designated for hearing

u Honesdale, Pa.—FCC set for hearing mutually
exclusive applications of Wayne County Broad-
casting Corp. and Peter L. Prait for new D AM at
Honesdale. Action Oct. 7.

m McConnellsburg, Ligonier and Jeaneue, all
Pennsylvania—FCC set for hearing applications
by Town Radio Inc.. McConnelisburg, Laurel
Highlands Broadcasting Co., Ligonier, and Central
Westmorelund Broadcasting Jeannctte, all
for new AM’s on 1530 khz. Action Oct. 7.

Action

Existing AM stations

Final actions

m KXEW_  Tucson. Ariz. — Broadeast Bureau
granted CP to change from DA to non-DA and
increase ant. system; conditions. Action Oct, 6.

® KWCB Searcy. Ark.—Broadcast Bureau per-
mitted remote control. Action Sert. 18,

®m WAAM Ann Arbor, Mich.—Broadcast Bureau
granted CP to increase N power to 5 kw, make
changes in DA-2 patterns; change trans. iocation
to_north of Merritt Road, east of Plau Road,
6.7 miles south-southeast of Ann Arbor. and
gakes changes in ant. system; conditions. Action

et 5. '
| WQTE Monroe,

Mich.—Broadcast Burean

granted license covering use of former main trans.
as alt. main trans, Action Oct. 5.
® WSLR Akron, Ohio—Broadcast Bureau granted

license covering use of former main trans. as
aux. trans. Action Oct. 5.

m WKOV  Wellston, Ohio.—Broadcast Bureau
permitted remote control. Action Sept. 28.
® WHYZ Greenville, 5.C.—Broadcast Bureau

g(r)amed license covering aux. trans. Action Sept.

Other action

B WSTC-AM-FM Stamford, Conn.—FCC directed
Western Connecticut Broadcasting Co,, licensee,
1o show cause at hearing why its licenses should
not,_ be revoked for alleged censorship of paid
Fohu‘cal broadcasts by legally qualified candidates
or public office, and for other rule violations.
Action Oct. 7.

Actions on motions

u Chief, Office of Opinions and Revicw in Milton,
Fla. (Milton_Broadcasting Co.), renewal of li-
cense of WEBY, granted motion by aoplicant
and extended to Oc¢t. 9 time to file responses to
Broadcast Burcau's cxceptions 10 initial decision
and brief in support of exceptions (Doc. 17613).
Action Oct. 5.

m Chief Hearing Examiner Arthur A, Gladstone
in  Titusville and Fort Pierce, both Florida
(WRMF Inc. [WRMF] and St. Lucic Broadcast-
ing Co.). AM proceeding, designated Hearing Ex-
aminer Chester F. Naumowicz Jr., as presiding
officer; scheduled prehearing conference for Nov.
18 and hcaring for Jan. 4, 1971 (Docs. 19022-3).
Action Sept, 25,

m Chief Hearing Examiner Arthur A. Gladstone
in Monroe, Ga. (Walton Broadcasting Co.), re-
newal of license of WMRE, designated Hearing
Examiner Isadore A, Honig as presiding officer;
scheduled prehearing conference for Nov. 10 and
hearing for Dec. 14 (Doc. 19011). Action Sept. 25.

® Chief Hearing Examiner Arthur A, Gladstone
in Montezuma, Ga. (Macon Countv_Broadcasting
Co.), renewal of license WMNZ, designated
Hearing Examiner Millard F. French as presiding
officer; scheduled prehearing conference for Nov.
9 and scheduled hearing for Dec. 7, in Montezuma
(Doc. 19012). Action Sert. 25,

u Chief Ht:xuinil Examiner Arthur A. Gladstone
in Honolulu (Hawaiian Paradise Park Corp.),
renewal of license of KTRG, ordered applicant to
exchange direct case in resrect 1o programing issue
added by review board order released July 31 on
or before Oct. 30, and to exchange direct case
with respect to other matters in issue on or before
Nov. 6 and further ordered counsel for applicant
and bureau achicve agreement to other matters
discussed at conference or report 10 presiding ex-
aminer in event of necessity for calling further
prehearing conference to reach agreement (Doc,
18819). Action Oct. 5.

m Chief Hearing Examiner Arthur A, Gladstone
in West Jefferson and Blowing Rock, both North
Carolina (Childress Broadcasting Corp. of West
Jefferson £4WKSK] and Mountain Broadcasting
Corp.), AM proceeding, designated Hearing Ex-
aminer Chester F. Naumowicz Jr. as rresiding
officer _and scheduled prehearing conference for
Nov. 17 and hearing for Dec. 14 (Docs. 19015-6).
Action Sept. 25,

m Hearing Examiner Jay A. Kyle in Charlottes-
ville, Va, (Charles W. Hurt, et al.), AM proceed-
ing. gxanled petition by WUVA for leave to
amend application by furnishing copy of new
contract between WUVA and Charlottesvill
Broadcasting Corp. relating to lease of WUVA's
proposed trans. site and purchase of improve-
nents thereon, granted petition by WELK Inc.
(WELK) for leave to amend aprlication by sub-
mitting copy of new contract between WELK and
Charlottesville Broadcasting Corp. covering lease
of WELK's proposed trans. site and purchase of
improvements thereon and further granted motion
by  WELK for hearing examiner to receive in
Sndegce WELK exhibit (Docs. 18585-7). Actions
ct. 6,

B Hearing Examiner Chester F, Naumowicz Jr. in
Titusville and Fort Pierce, both Florida (WRMF
Inc. [WRMF] and St. Lucie Broadcasting Co.),
AM proceeding, advanced prehean’ns conference
to Nov. 17 (Docs. 19022-3). Action Oct. 5,

u Hearing Examiner Chester F. Naumowicz Jr, in
Chattanooga {Jay Sadow [WRIP] and Rock City
Broadcasting Inc.), AM proceeding, on request
of counsel for Jay Sadow. continued procedural
dates and scheduled hearing for Dec. 15 {Docs.
18901-2). Action Oct. 5.

Fine

m WMAA Winston-Salem, N.C—FCC notified
Laury Associates Inc¢., licensee. that it has in-
curred apparent forfeiture liability of $2,000 for
violation of Title 18, United States Code. Section
1304 which prohibits broadcast of advertistments
of, or information concerning, “any lottery, gift
enterrrise. or similar scheme offering prizes de-
pendent in whole or in part upon lot or chance. . .”;
and for willful or repeated failure to identify

58 (FOR THE RECORD)

BROADCASTING, Qcl. 19, 1970



on program logs sponsors of announcements in
violation of rules. Action QOct. 7.

Call letter applications
m KWRM, Austin 0il Co., Guthrie, Okla.—Re-
quests KOKC.

m WCYB, 6% Radio Inc., Bristol, Va.—Recquests
WZAP.

= WKOW, Midcontinent Broadcasting Co., Madi-
son, Wis.—Requcests WTSO.
Call letter actions

B KZIK, Fort Collins Broadcasting Co.,
Collins, Colo.—Granted KIIX.

m KABH, Green Dolphin Broadcasting Co., Mid-
land, Tex.—Granted KNAM.

Fort

New FM stations

Applications

m West Haven, Conn—New Haven College Inc.
Seeks 88.7 mhz, 3 kw. Ant, height above average
terrain 151 ft. P.O. address 300 Orange Ave., West
Haven 06516. Estimated construction cost $30,000;
first-year operating cost $4,425; revenue none,
Principals: Ronald M. Bixler, chairman, board of
governors, et al. Ann. Oct. 1.

® Jupiter, Fla.—Lighthouse Broadcasting Inc.
Seeks 92.1 mhz, 3 kw. Ant. height above average
terrain 215 ft. P.O. address Box 1246, Jupiter
33458. Estimated construction cost $25,000; first-
year operating cost $16,414; revenue $24,000.
Principals: T. A. Aliapoulious, ¢t al. Apn. Aug. 5.

@ Murphysboro, 1ll.—Sunshine Broadcasting Corp.
Secks 104.9 mhz, 2.44 kw. Ant. height above aver-
age terrain 198.3 ft. P.O address RFD #2, Mur-
ghvsbcro 62966. Estimated construction cost §19,-
17.65; first-year operating cost $36,900; revenue
$60,390. Principals: William R. Varecha, president
(51%), Joseph Varecha (49%). William Varccha
is sales manager of KYMS-FM Santa Ana, Calif;
Joseph Varecha is with circulation department,
Chicago Tribune. Ann. Sept. 22.

m Oeclwein, Jowa—Hawkeye Broadcasting Ine.
Seeks 92.3 mhz, 100 kw. Ant. height above aver-
age terrain 372 ft. P.O. address 109 South Fred-
erick Street, Oelwein 50662. Estimated construc-
tion cost $138,488; first-year operating_ cost
$50,000; revenue $40,000. Principals: James Stuart,
chairman of board, and Helen C. Stuart, secre-
tarv-treasurer (jointly 100%). Mr. Stuart owns
KFOR(AM) Lincoln and KRGI(AM) Grand Is-
land, both Nebraska; KSAL(AM) Salina, Kan.;
KMNS(AM) Sioux City and KOEL(AM) OQOel-
wein, both lowa, and WMAY(AM) Springfield,
IIl. Ann. Aug. 5.

® Maryville, Mo.—Clark Broadcasting Co. Seeks
95.3 mhz, 3 kw. Ant. height above averaisl terrain
233 ft. P.O. address P.O Box 278, aryville
64468 Estimated construction cost $18,145; first-
year operating cost §7,500; revenue $9,000. Prin-
clgials: Roger Moyer, sole owner, Mr. Moyer owns
KNIM(AM) Maryville. Ann. Aug. 24.

B Wallace, N.C.—Dulphin Broadcasting Co. Seeks
94.3 mhz, 3 kw. Ant. height above average terrain
295 ft. P.O. address: Box 449, Wallace 28466. Esti-
mated construction cost $27,991; first-year Oﬁ:ral-
ing cost §5,000; revenue $5.000. Principals: Harry
E. Kramer, president (50%), Same Leder, vice
president (50%). Mr. Kramer has interest in two
department stores; Mr. Leder owns motel, has
interest in department store and is stockholder
;ndt d%reector of bank in Jacksonville, N.C. Ann.
ept.

® Wilkes-Barre, Pa.—Wilkes College. Seeks 90.7
mhz, .175 kw. Ant. height above average terrain
1,020 ft, P.O. address 184 South River Street,
Wilkes-Barre 18703, Estimated construction cost
§16,175: first-year operating_ cost $6,000; revenue
none. Principals: Donald F. Carpenter, trustee,
et al. Ann. Aug. 24,

= Shell Lake, Wis.—Charles R. Lutz. Seeks 95.3
mhz, 20 kw. Ant. height above average terrain
854 ft. P.O. address 6th Avenue, Shell Lake 64871.
Estimated construction cost $21.012; first-year op-
erating cost $64,861; revenue $86.469. Principals:
Charles R. Lutz. sole owner. "Mr. Lutz owns
WCSW(AM) Shell Lake, drive-in restaurant, sport-
isng gggds store and apartment dwelling. Ann.
ept. .

Starts authorized

# *KBPK(FM) Buena Park, Calif.—Authorized
Ert_&gram operation on 90.1 mhz, TPO 10 w. Ant.
Jeighl6 above average terrain —36.18 ft. Action
uly 6.

® *WMCU(FM) Miami—Authorized Erogram op-
eration on 89.7 mhz, ERP 3 kw. Ant. height above
average terrain 880 fi. Action Sept. 21.

u KRNT-FM Des Moines, lowa—Authorized pro-
gram operation 1025 mhz, ERP 50 kw-U. Ant.

height above average terrain 540 ft. Action
Sept. 28.
m *WRBB(FM) Boston—Authorized program op-

eration on 91,7 mhz, TPO 10 w. Action Sept. 21.
B *WALP(FM) Corinth, Miss.—Authorized pro-

ram operation on 90.5 mhz, TPO 10 w. Action
ept. 24,

8 KUVR-FM Holdridge, Neb.—Authorized pro-

gran operation on 103.1 mhz, ERP 2.7 kw. Ant.
height above average terrain 155 ft. Action
Sept, 30.

m KRSB(FM) Roseburg, Ore.—Authorized pro-

gram operation on 103.1 mhz, ERP 2.7 kw. Ant.
height above average terrain 220 ft. Action
Sept. 29.

m *KASD(FM) Aberdeen, S.D.—Authorized pro-
ram _?rcratlon on 90.1 mhz, TPO 10 w. Action
ept. 24,

Final actions

m *Kent, Conn.—The Kent School Corp. Broad-
cast Bureau granted 88.9 me¢, TPO 10 w. Ant
height above average terrain not indicated. P.O.
address Box 401, Kent, Conn. Estimated construc-
tion cost $2,265; first-year op:raling cost $200.00;
revenue none. Principals: Cyrus S. Eaton Jr., pres-
ident of board of trustees, et al. Action Oct. 6.

® Muskegon, Mich.—Multi-Com 1Inc. Broadcast
Bureau granted 104.5 mc, 50 kw. Ant. height above
average terrain 499 ft. P.O. address 500 Hackley
Bank Building, Muskegon 49440. Estimated con-
struction cost $86.070; first-year operating cost
$55,000; revenue $70,000. Principals: Fred C. Cul-
ver Jr., president; David H, Walborn, vice presi-
dent. and Thomas H. Seyferth, secretary-treasurcr
(each 133-1/3%). Mr. Culver is partner in law
firm. Mr. Walborn is general manager for Asso-
ciated Publications Inc., Whitehall, Mich. weekly
newspaper publishers. Mr. Seyferth owns 3% of
steel foundry and transpertation-equipment manu-
facturer. Action Sept. 28,

Actions on motions

B Chief Hearing Examiner Arthur A. Gladstone
in Burney and Fall River Mills, California
(Ulysses Sherman Bartmess and W. H. Hansen),
FM’ proceeding. designated Hearing Examiner
James F. Ticrney as presiding officer and sched-
uled prehearing conference for Nov. 12 and hear-
ing for Dec. 14 (Docs. 19034-5). Action Oct, 2.

m Chief Hearing Examiner Arthur A. Gladstone
in Omaha_(Charles F. Heider and Pier San of
Nebraska Inc.). FM proceeding, designated Hear-
ing Examiner David I. Kraushaar as presiding of-
ficcr and scheduled prehearing conference for Nov.
10 and hearing for Jan. 4, 1971 (Docs. 19020-1).
Action Sept. 23,

8 Chief Hearing Examiner Arthur A. Gladstone
in Sun Prairie. Wis. (Sun Broadcasting Inc. and
Jerry J. Collins), FM proceeding. designated
Hearing Examiner A. Gladstone as rresiding of-
ficer and scheduled prehearing conference for
Nov. 12 and hearing for Jan. 18, 1971 (Docs.
19032-3). Action Oct. 2.

m Hearing Examiner Jay A. Kyle in Leisure City,
Homestead and Goulds. all Florida (Resort
Broadcasting Inc., et al.). FM proceeding, re-
scheduled evidentiary hearing for Nov. 19; granted
petition by Resort Broadcasting Inc. for leave to
amend anplication relative to revision of option
to purchase parcel of land on which to locate
proposed trans. (Docs. 18956) Actions Oct. 6.

m Hearing Examiner Jay A. Kyle in Pittston, Pa.
(P. A. L, Broadcasters Tnc.), FM procceding.
ordered evidentiary hearing to convene on Nov, 9
(Doc. 17885). Action Oect. 2.

m Hearing Examiner Forest L. McClenning_ in
Sarasota, Fla. (Christian Fellowshin Mission Inc.
and Trend Broadcasting Inc.), FM proceeding.
continued Oct. 14 prehearing conference to Nov. 3
(Docs. 18971-2). Action Sept. 30.

Other actions

o Review board in Big Bear Lake, Calif.. FM
proceding, granted motion to extend time to
reply, filed Sept. 30 by Stolte Inc. (Docs. 18967-
68). Action Oct. 7.

® Review board in Harriman, Tenn., FM pro-
ceeding, granted motion for extension of time,
filed Oct. 2 by Folkways Broadcasting Tne. (Docs.
18912-13). Action Oct. 8.

Rulemaking petition

m Sherman Oaks, Calif.. Jerry Lawrence—Re-
quests amendment of FM table of assignments
!8 as;lgn ch. 244-A 10 Santa Paul, Calif. Ann.
et. 9.

Call letter applications

m Neosho County Broadcasting Tnc.,
Kan.—Requests KNOY-FM.

® Tylertown Broadcasting Co., Tylertown, Miss.
—Requests WTYL-FM.
Call letter actions

8 Cumberland Gap Broadcasting Co., Middles-
boro, Ky.—Granted WMIK-FM.

m Little Miaml Local Schools, Morrow, Ohio—
Granted *WLMH(FM).

® Rushmore Broadcasting Inc., Rapid City, S.D.
—Granted KFFM(FM).

Chanute,

Existing FM stations

Final actions

m WRSA(FM) Decatur, Ala.—Broadcast Bureau
granted CP 1o install ani. and make changes in
ant. system; ant. height 300 ft. Action Oct. 7.

m *KAXR(FM) Flagstaff, Ariz—Broadcast Bu-
reau srﬂnled CP to replace expired permit. Action
Oct. 6.

m *KEDC-FM_Northridge, Calif.—Broadcast Bu-
reau granted CP 10_make changes in transmitting
equipment. Action Oct. 2.

m *KZSU(FM) Stanford, Calif.—Broadcast Bureau
granted CP to change traps. location to 3,100 ft.
south of Intersection of Juniper Serra Boulevard
and Mayfield Avenue, Stanford University, Stan-
ford; install ant. and make changes in ant. system;
remote control permitted. Action Oct. 6.

¥ WOCN-FM Miami Beach. Fla.—Broadcast Bu-
3“ ;rantcd request for SCA on 67 khz. Action
et

® WTOW-FM  Baltimore — Broadcast  Bureau
granted CP to install new trans. and ant.; make
changes in ant, system; ant. height 700 ft.; condi-
tions. Action Oct. 5.

® WPGC-FM Morningside, Md.—Broadcast Bu-
reau granted license covering use of former main
trans. a8 auX. trans. Action Sept. 30.

B *WCFM(FM) Williamstown, Mass,—Broad-
cast Bureau granted CP to change frequency to

mhz; change type trans. and ant.; make
changes in ant. system; remote control permitted.
Actions Oct. 6.

m *WCMU-FM Mount Pleasant. Mich.—Broad-
cast Bureau granted CP to change frequency to
89.5 mhz; trans. location to 0.4 miles west of
Blue Grass Road and Old U.S. Route 27, Mt
Pleasant: change studio and remote control loca-
tion to Moore Hall, Central Michigan University;
install new trans. and ant.; make changes in ant.
system; ant. height 420 fi. Action Oct. 7

B WLXN(FM) Lexington. N.C.—Broadcast Bu-
reau granted CP to install trans.; ERP 7.3 kw,
Action Qect. 7.

m WINC-FM Thomasville, N.C.—Broadcast Bu-
reau granted CP to install new trans, and ant.;
make changes in ant. system; ant. height 255 ft.
Action Sept. 28.

® WEYA (FM) Bavamon. Puerto Rico—Broadcast
Bureau granted CP 10 change trans. location to
1.2 miles southeast of Guaypabo on Piedras
Blancas road, near Guaynabo; change studio and
remote control; make changes in ant. system:
ERP 31 kw; ant. height 110 ft.; remote control
permitted. Action Oct. 7.

Action on motion

® Hearing Examiner Lenore G. Ehrig in Hartford
and Berlin. both Connecticut (WHCN Inc.
[WHCN-FM] and Communicom Media), FM
proceeding, ordered prehearing conference on
Oct. 15 (Docs. 18805-6). Action Oct. 6.

Rulemaking petition

® KVRE(FM) Santa Rosa, Calif.—Requests rule-
making t0 amend rules and regulations to assign
FM ch. 249-A to Santa Rosa. Ann. Oct. 9.

Call letter applications
® WLLH-FM.' WLLH Inc., Lowell,
quests WSSH(FM).

m WFIL-FM, Richer Communications Inc., Phila-
delphia—Requests WIOQ(FM).

® WJCW-FM, Tri-Cities Broadcasting Inc., John-
son City, Tenn.—Requests WQUT (FM).

® WRAC-FM, WRAC Broadcasting Co., Racine,
Wis.—Requests WRKR(FM).

Call letter actions

m KFMF(FM), Fort Collins Broadcasting Co..
Fort Collins, Colo.—Granted KIIX-FM.

m WDOV-FM, Dover Broadcasting Co., Dover.
Del.—Granted WDSD(FM).

# KAFM(FM), Satina F-M Inc, Salina, Kan.—
Granted KSKG{(FM).

® WAZL-FM, Hazelton Broadcasting Inc., Hazel-
ton, Pa.—Granted WYCD(FM). ‘

m KCTA-FM, Broadcasting Corn. of the South-
west, Sinton, Tex.—Granted KOUL(FM).

Mass.—Re-

Renewal of licenses, all stations

8 Hearing Examiner Ernest Nash in Inglewood,
Calif. (Trans America Broadcasting Corp.), re-
newal of licenses of KTYM and YM-FM,
granted petition by Broadcast Bureau and ex-
tended 10 Oct. 13, time to file proposed findinus
of fact and conclusions of law, and to Oct. 27,
time to file replies (Doc. 18616). Action Oct. 1,

B Broadcast Bureau granied renewal of licenses

(Continued on page 65)
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CLASSIFIED ADVERTISING

Payable in advance. Check or money order only.

Situations Wanted 25¢ per word=—%$2 minimum.
Applicants:
tos, etc., addressed
Deadline for ¢opy: Must be received

confirming wire or letter prior to deadline.

If tap2s or films are submiited, please send $1.00 for each package
1o cover handling charge. Forward rcminanu saparately. All iranscriptions, pho-

to box numbers are sent at owner’s risk. BROADCASTING
expressly repudiates any liability or responsibility for their cusiody or return.
by Monday for publication next Monday.
Please submit copy by letter or wire. No telephone calls accepted without

Help Wanted 30¢ per word—3$2.00 minimum.
All other classifications 35¢ per word=$4.00 minimum.

per inch.

box number.

20036.

Address uplles c/o BROADCASTING, 1735 DeSales St.,

Display ads. Situations Wanred (Personal ads}—$25.00 per inch. All others—$40.00
5 or over billed at run-of-book rate.—Stations for Sale, Wanted to
Buy Stations, Employment Agencies, and Business Opportunity advenisin? require
display space. Agency commission only on display space. Ne charga fo

r blind
N.W., Washington, D.C.

RADIO

Announcers continued

News

Help Wanted Management

We need a8 selling manager for an excellent small
market radio station, A once in a lifetime oppor-
tunity for a good man to take charge. Station is
profitable at present and excellent staff & facili
Send complete details and picture to Box K-

BROADCASTING.

Florida large market needs aggressive, creative,
local sales manager. Excellent opﬁorfunify for sales-
man who can lead staff to new highs and bring in
b|||mg himself. Qualnv station, good production,
big company, superlative fringe benefits. If you can
increase local sales dramatically, write ASAP, Box

K-137, BROADCASTING,

Major market station management opportunity .. .
group owned radio station needs a3 sales oriented
station manager for top 50 market. Rare chance to
join fast growing broadcasting group in executive
capacity. The man we are looking for may or may
not be in sales or station management now but
must have proven sales record. Career oppor?unny
for man who seeks additional responsibility, income
and advancement. All replies treated in the strictest
confidence. Box K-200, BROADCASTING.

Deep south small market AM-FM with variety format
needs afternoon AM—night FM top 40 jock. Third
phone. Commission paid on account servicing sales.
KVCL, Winnfield, La. 318—628-5822.

Have opening for news and/or sports director col-
lege town, resort area, golf, skiing, etc. Nice com-
munity. Please send full info in first letter. Box
K-144, BROADCASTING.

Tep 40 Rpro, rush resume, photo, tape (prod.-news-
air} to: Rick Shaw, WDAT, Box 5038, Daytona Beach,
Florida 32020.

NE New York top rated 5KW modern full-time MOR
AM-FM has immediate opening for fully qualified
announcer. Experience smooth, young on-air sound
and polished production required. Send photo,
resume, air-check, 1ape to Lewis Edge, WEAV, Platts-
burgh, N.Y. 12501,

Fredericksburg, Virginia neads exerienced announcer.
Relaxed contemporary format & to midnight shift.
Some sports knowledge helpfui. State dollars $120
plus liberal benefits. No screamers, no beginners, no
phone calls. Send tape and complete details WFVA,
Fredericksburg, Va. Equal opportunity employer.

1st phone announcer—possibifity of advam:emen' to
operations manager. Fastest growing station in
market offers stability and good company benefits,

excellent opportunity. Call 317-359-5591 or send
tape, resume to station WGEE, Indianapolis, In-
diana 46203.

Immediate opening for young aggressive
who wants to manage a station in the Rocky Moun-
tains. Should have extremely good track record in

sales ... good voice...good appearance .. .desirs
to work hard . . . ability to manage money ... sober
. family type, Must know all phases of radic

including air sales. You can work cut part-ownership
with expanding Rocky Mountain group. Modern
country format. Must be completely honest...no
phonies pleasel Contact Lov Erck, P.O. Box J, Aztec,
New Mexico. Phone 505—334-6911

Help Wanted Sales

Major southeastarn city AM programing religion and
inspirational music requires experienced full-time
salesman. Send resume. Box K-164, BROADCASTING.

Iimmediate opening three experienced CW and MOR
announcers. Call Nathan Frank, WHNC, Henderson,
N.C. Phone 919-438-7136. No collact calls pleass.

Fast paced, avthoritative newsman sought by major
market East Coast rocker. Must be mature, depend-
able and able to offer excellent references. DJs inter-
ested in news will be considered, No floaters please;
sce;:g ts%e, resume and pic to Box K-159, BROAD-

Newsman wanted for immediate opening at leading
midwest contemporary station. Send tape, resume,
picture, fo News Director, WLYV Radio, 925 Anthony
Wayne Bank Building, Fort Wayne, Indiana.

Programing, Production, Others

Copywriter. Experienced. Send full details and refer-
ences. N.E. Pennsylvania Station. Good opporiunity.

Good living. Bax K-183, BROADCASTING.

Modern country music director & announcer wanted
immediately. Good personality & thorough knowl-
edge of CAW music. Good salary for right man;
all replies confidential—send resume and tape to
Ladio station WBHP, P.O. Box 547, Huntsville, Ala-
ama.

Situations Wanted

Personality plus contemp/MOR=immediate opening
for professional entertainer in beauﬁiul area. Will
consider limited experience if promising. Rush tape,
resume, photo and salary requirement to: Barry St.
John, WLVA, Box 238, Lynchburg, Va. 24505.

Regional midwest station in need of announcer with
first class and with some news experience. If you
are 3 young man with these qualifications and ready
to work for a progressive operation with a profes-
sional staff, contact WRTL, Rantoul, Hlinois—217—
893-1460.

Sales manager. Permanent opportunity, major mid-
west market. Successful experience in local direct
sales and sales supervision required. Satary plus in-
centive. All details first letter. Reply Box K-180,
BROADCASTING.

Jein aﬂgrossive sales staff at WNAX 5 stata radio.
Only those capable of selling $40 minute with farm
radio interes? need applv. Guarantee plus expenses
:SaIIDR:ger Turner, Gen. Mor. 605-665-7442, Yankton,
. Dak.

At ien Mrs. Mancini . . . Would you like 3 good
job? We need a top forty jock. Immediate opening
seven PM to midnight. You must be presently em-
ployed. We are an equal opportunity employer. We
are replacing a man who has moved up to Buffalo,
bigger but not better! No tapes returned, no collect
calls. Contact General Manager, Art Simmers, WIRY,
Troy, N.Y. AC 51B=274-1100 nine AM to five PM EDT.

Immediate opening for experienced announcer in
Catskill resort area. Salary open. Phone or write,
S. Lubin, WVOS, Liberty, N.Y.

San Jose FM Sales manager, salesman. Excellent sal-
ary, . New contemporary stereo FM start-
ing soon! Ron Cutler, 1775 Los Gatos - Almaden
Road, San Jose, Calif. 95124.

Announcers

Pennsylvania fulltimer with easy listening format
needs experienced announcer with first phone. In-
clude tape & resume with reply. Box J-195, BROAD-
CASTING.

New Hampshire daytimer . . . announcer to read
news, do production. Five days, weekdays off. Give
complete details, salary requirements. Box J-242,
BROADCASTING,

Midwest contemporary MOR, first phone personality
needed immediately. Station rated #1. Sala-y open.
Send tape, full resume, salary requirements. Box
K-110, BROADCASTING.

Eastarn regional AM-TV wants versatile, experienced
announcer for bright MOR forma' and daily TV pro-
gram. Send complete resume, air check, picture and
salary requirements to Box K-126, BROADCASTING.

Position open for announcer production combination.
Ideal climate, good working conditions, nice com-
munity, good schools. Please send all info first let-
ter. Box K-145, BROADCASTING,

First phone—morning man for top rated northeastern
MOR. Good starting salary. Experience a must. Send
tape, resume and photo to Box K-196, BROAD-
CASTING.

Wanted: Experienced announcer to work an exciting
new operation in southeast lowa. Write Radio
Washington, Box 370, Washington, lowa 52353.

Opportunity for announcer with 1st to move to P.D.
For information call 314—586-8577.

Technical

Southeastern AM-FM-TV station offers above average
salaries for engineers experienced in AM-FM-TV
operation and maintenance. First class license neces-
sary. First class engineer without experience will be
considered. Reply must be complete with references,
photograph and salary requirements. Reply Box
J-198, BROADCASTING.

Exparienced engineer for good sound AM-FM opera-
tion in small South Carolina market. No drifters or
bad habits. Want a solid settled man that will fit in
with a good family station, prefer engineer-an-
nouncer, but not necessary. Box K-117, BROAD-
CASTING

Chief engineer—low pressure job in automated FM
station. Best suvited to older man whg wants to
work in the Las Vegas area. Box K-135, BROAD-
CASTING.

Chief enginesr—to technically maintain  small
market AM-FM. Pleasant community in Ohio. No
announcing reavired. Send all derails to Box K-1d1,

BROADCASTING.

New owners, new plant soon under construction,
need engineer, announcer in the only AM station,
non-directianal, in Temple, Texas. Must have com-
mon knowledge of electronics and run a tight con-
temporary top-d0 board. Contazt Don Chaney, KTEM
Radio, Box 1230, Temple, Texas 76501,

Management

Avutomation specialist seeks managerial or group
engineering challengs. Box J-232, BROADCASTING.

Radio and/or TV manager heavy background all
phases_including local and national sales. South=ast
area. Prefer Florida east coast. Box K-111, BROAD-
CASTING.

Assistant general manager in medium market ready
to move up. Experience in all aspects with know-
how to deﬁver profitable, creative and efficient op-
eration. Box K-149, BROADCASTING.

30 year old, desires management position, 10 years
experience, all phases, married, excellent track rec-
ord, first class, currently studic manager. Box K-161,
BROADCASTING.

Seeking manager/sales manager position with aggres-
sive operation. Solid, successful sales background.
Prasently employed. Top references. Photo, detailed
resume upon request. Box K.178, BROADCASTING.

| care. Thoroughly experienced No. 2 man seeks
medium market gen. mgr. challenge. Hard-working
Ern with administrative ability, program-sales know-
ow. Family man, 33, master’'s degree. Total dedica-
tion is my thing. Box K-195, BROADCASTING.

Major market salesman with network experience
seeks manager’s position anywhere in the country.
Married. Box K-197, BROADCASTING.

Aggressive married radio salesman seeks manager
position in Florida. Formerly station relations ad-
ministrator at maior network and salesman for
major Miami station. Box K-198, BROADCASTING.

20 years experience radio-TV, all phases, including
9 manager. M.A. speech plus college teaching. Inter-
ested teaching or radio management, college-owned
or commercial. Presently employed. Bob Hess, 1501
Fannin, Amarillo, Texas 79102, 806—374-4813 .

Radlo manager-sales available 30 days small-medium
size _market—good track record. Salary comrrussuon
$12,000, minimum, call 601-773-5764. Fred R. Vice,
Louusvllle, Mississippi.

Announcers

DJ, tight board, good news, commarcials, 3rd phone.
Box J-229, BROADCASTING.

€oul jock or P.D. draft exempt. College, 7 vears ex-
pirience  first phone. Available now. Box K-35,
BR0ADCASTING.
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Announcers ¢ontinued

Announcers continued

Programing, Production

Black jock, first phone, experience, stable. Box K-64,
BROADCASTING. Tel. {206) EA 3-9136.

Trained beginner wants break into small station
market, 3rd endorsed. Dependable, Box K-81,
BROADCASTING.

Black beginner begs breaki Trained with 3rd en-
dorsed. Available now! Box K-82, BROADCASTING.

First phone combo at L.A. FMer sesks change. PD
and light maintenance experience. Box K-103,
BRQADCASTING.

Top 10 market . . . top 40 personality . . . looking.
7 yr. pro w/No. 1 ratings. Can’t move up here,
Now seeking afternoon or early evening air slot.
Major morkets only, please, | communicate w/my
auJience. tet's do the same, Box K-122, BROAD-
CASTING.

Mature announcer. Deep voice best suited to news,
commercials, befter music. Currently doing person-
ality program. Prefer switching back to non-person-

ality quality format. Current employed. Box K-139,
BROADCASTING.

A west coast rock-jock, capable of putting person-
ality into your time and temp format, is looking.
Professional with good pipes, ambition and brains.
Medium and major markets only. 714—688-1570 be-
tween 2-6 P.M, P.5.T.

Inventive progressive rock DJ—coliege degree, third,
Gargoyle, 577 Mayfair Drive South, Brooklyn 11234,

Aftention medium markets: 2 years/combined experi-
ence as dj and director of & local news operation.
Want to return to di work. Good voice, Good de-
livary, Good sense of humor, Entertaining and inform-
ative. MOR or chicken rock. Steve Ostrow, Spar-
rowbush, N.Y. 12780. 914—856-3948, weskdays, 1.3
P.M.

Announcer, broadcast school, 3rd endorsed, tight
board, pleasant voice for MOR. 26, married. Hard
worker, Will relocate. Mike Deska, 37052 Bingham,
Apt. 204, Sterling Hgts., Michigan 48077, phone
(313) 939-4696.

Midwestern Broadcasting School grad, 3rd endorsed,
stable young family man. Tight board, top news-
caster, copywriter, Seeks 1st big opporfunity. lowa
preferred but will consi all oppor phone
T. A. Rogers {319) 268.0334.

Firs? phone, professionally trained announcer, also
commercial writing, production. Military complets.
Married, Available Novrmber 10. Box K-148, BROAD-
CASTING.

Soul air personality-p.d. & musia. 1st phone, tight
hoard, top news, heavy production, tight music list,
night club entertainer, and I’ll put you over to the
Black and General Markets. I'm number one herel
Box K-150, BROADCASTING.

Black female dji single, 4 yrs experience AM & FM
radio in news, Jazz, soul, easy listening tight
board. Third endorsed, graduate of two radio
schools, Box K-162, BROADCASTING.,

Experienced first phone announcer available 413—
738%241 6-8 PM. Box K.166, BROADCASTING.

first phone announcer-di. Mature family man. Sober.
C&W, MOR, top-40. Excellent ratings. Prefer mid-
west. Phone 317—453.3222. P.O. Box 54, Kokomo,
Ind. 46901,

Third class jockey with clever new ideasl Richard
Wilgzms, 2123 North Steela, Tacoma, Washington
98406,

First phone, college graduate, 8 years in rock and
MOR. Roy Arpan, 651 Cornelis, Chicago &0657.

Technical

Chiaf enginesr, professional and businesslike atti-
tude seeks a position with a top quality station.
Fully experienced. Box K-79, BROADCASTING.

Chiet engi /announcer wanting to relocate ...

Talk . .. young, mature newsman wants talk show.
Major market néws, talk experience. Masters, best
references, married. Box X.171, BROADCASTING.

six years experience . .. prefer country or MOR for-
mats. Hilly and wooded areas. Box K-156, BROAD-
CASTING.

Announcer—newsman salesman—dee-jay. Experience
—vaersatile, tight board—3rd endorsed. Box K-1B&,
BROADCASTING.

Humorous personality D.J. 1o£ rated afternoon drive
time MOR format in the rock age? Tape tells why.
College graduate 15 years experience. Married. Ex-
cellent references. larger markets only, Box K-173,
BROADCASTING.

Bright personality dj. 26. Superb knowledge rock
music past years. B.A. communications. Limited
experience. Produced dj shows in Army 2 years.
Military complete. 3rd endorsed. Available imme-
diately. Box K-181, BROADCASTING.

Hockey play-by-play, Sportscaster. My personality:
“‘antertaining extrovert’’. Thrive on sports outcome
predictions. Looking for hockey or heavy sports-
minded market. Box K-184, BROADCASTING.

Engineer—presently in college—2 years commercial
broadcast  experience—maintenance—seeks employ-
ment during 6 week quarter bresk—November 21 -
January 2, Have Ist phone with radar endorsement.
Robert Spain, Box 340, Tusculum College, Green-
ville, Tenn. 37743.

Experienced chief engineer, in AM-FM sterec opera-
tion. Prefer, Ohic or surrounding states. Christian.
Age 43. Avaifable November 4th. Phone Don 216—
928-8436.

News

More than a beginner, though seeking first op-
portunity anywhere~radio/television news. Journal-
ism grad, third endorsed, draft exempt—Steve Lobel,
g;:éOcean Parkway, Brooklyn, New York 212-633-

Country jocks. First phone. Over two years experi-
ence. Box K-188, BROADCASTING.

Newsman, 10 vears axperience, with right credan-
tials. Currently in major market, seeking the same
in midwest, Family man. Call John, 317—639-4111.

Others continued

Serious talent is available immediately for your fop
40 or MOR staff. Experienced—all forms. Production
expert. Looking for place in midwest to settle. 3rd,
vel, exp. in fop 5 market, numbers. Call G. B.
nighrs at 313—537-7444 or write 14071 Rockland,
Detroit 48239,

Attention radio-TV. Are you looking for somecne in
writing, lighting, |:;mdu¢:|n'g1 of unnouncing?l i'm 21,
draft free, married, and have solid experisnce in
all, Worked at CBS and major market radio-TV. Some
college. Extensive music background. | want a job
with creativity and room. One promise ''I'll work
my tail off’’. Want to talk? Call collect 615-385-0765
or write 801 Inverness Ave. B-9, Nashville, Tenn.
Photos, tapes on request.

Television Help Wanted

Management

Rapidly expanding broadcasting company is looking
for ambitious, young men eager for management
responsibility in large markets, We have an execu-
tive team that bzlieves potential is more important
than experience. All we ask is that you have sales
experience in medium or large markets with enough
initiative and confidence in your ability to send a
resume for consideration. Our management psychol-
ogist will help us determine your potential after
ex‘ensive intérviews and testing. Salary minimum
$30,000.00 plus substantial incentive. Send resume
to Dr. Dawe+on. Management Consultant, Box K.32,
BROADCASTING. Completely confidential.

Sales

We are 2 sales oriented independent In the top 10
markets. We are looking for a young professional
with at least three ysars television experience in
major market. [Preferably independent.) This agency
list generated $22,000 in income durinf the last 12
months and has an immediate potential of $33,000.
Box K-124, BROADCASTING.

Announcers

TV booth announcer with on camera experience In
staff weather and/or sportscasting. Send tape., Box
K-165, BROADCASTING.

Technical

Director of engineering. Must be experienced in
engineering and be a» good administrator, capable
of supervising up to 20 people. Stock plan available.
Biggest need is for a competent administrator who is
production oriented. Box K-194, BROADCASTING.

Wanted, TV studio techniclans . . . experience pre-
ferred. Union shop . . . fringe benefits ., . , equal
opportunity employer . . . send resume to Engineer-
ing Department, WNAC.TV, RKO General Building,
Government Center . . . Boston, Mass.

Chief engineer to install and maintain rellgious sta-
tion WURD-TV Indianapolis, Ind. New TTU 30 for
937,000. Dr. Wendell Hansen, Rta. 4, Noblesville,
Ind. 46060, 317—-773-0030.

First phone, experienced, high ratings, 27, pr Y
employed, will consider television, prefer Florida,

will consider other. Box K-192, BROADCASTING.
Can a versatile jock with a voic 9 yrs. exp., 1st
phone find success and happin. » in northwest?
Write Box K-199, BROADCASTING.

Number 1 rated MOR afternoon drive. Top 20
morket, Available, 513-825.5472.

Experienced—3rd, vet, married. Bill 219-362.7243
Aft. 6.

Attention Michigan stations radio or television. DJ/
announcer, copywriting, production, news reporter.
| want work now. Call for personal interview and
I’ll audition at your station. Television experience.
22, single, stable. Tom Stephens, 313—363-7019 be-
tween noon and 5 PM.

Experienced—varsatile . . . talk show . .. play-by-play

... newsman ... married . .. 34 . . . presently em-
ployed . .. 717—645-2964 . . . will relocate—$125.
Jeosh [ beeeretese iese feoere

heierete! Try youv'ide-c'odar ring on this onel Major
market top-40 pro has the answer: 305—929-2451.

First phone, good voice, experience, 23, draft ex-
empt, David Waldman, 2637 13th Ave., S. Mpis.,
Minn. 55407,

Programing, Production, Others

News

Copywriter, resume and samples on request. 203-

p
658-6196 or Box J-105, BROADCASTING.

Take-charge PD looking. Thrives on 60 hour weeks.
Top production, etc. Box K.52, BROADCASTING.

Copywriter, prefers New Engiand area, 203—458-
6196 or Box K-140, BROADCASTING.

Do you need experienced contemporary flest ticket
program director to organize dept., responsibility,
set up music production, train head personnel? Need
full backing to function properly. Gutiess managers
don’t respond. Radio not toy. Write for phone num-
ber, etc, Box X-145, BROADCASTING.

Play.by-play. Major league, major coltege experience.
Box K-151, BROADCASTING.

ienced programer for automation. Can defiver
ive sound”. Professionally trained announcer.
Married, will relocate, reiiable and versatile. Box
K-160, BROADCASTING.

Desperate for experienced help or realignment? Op-
erations, traffic, continuity, sales, programing, pro-
duction. Box K-168, BROADCASTING.

Television station needs experienced consumer re-
porter who can refate marketing trends to the
public in lsymans langusge and analyze economy
impact upon viewers. Send detailed resume and
salary requirements in 1st letter. Eaual oppoertunity
employer. Box H.380, BROADCASTING.

Major market east coast, in top 20, area’s leading
news operation needs feminine reporter, a girl-on-
the-go who knows a story when she sees it and
what to do with it. News experience a must. Broad-
casting experience preferred. Send picture and his-
tory to Box K-163, BROADCASTING,

immediate opening for experienced newsman for
Stockton staff of KOVR-TV Siockton-Sacramento. Job
involves both on the air and field work. Send
resume/flim/VIR to: Personnel Dept. McClatchy
Broadcasting 21 & Q, Sacramento, Calif.

Programing, Production, Others

TV pro. Multi-system, CATV company is serious
about its programing and needs a programing di-
rector. Plenty of responsibility, freedom, and money.
Write: Box K.85, Broadcasting.

Wanted in Delaware Valley: Position by young ex-
perienced announcer-disc-jockey with third endorsed
... 509=-783-5771.

Experienced farm ser. dir. desires fo relocate in
upper midwest. 12 yrs. radio, member NAFB, 1st
FCC. Box K-174, BROADCASTING.

Continuity director wanted for medium market, Mid-
west. Strong on creative copy with supervisory
ability. Send samples, resume and sslary require-
ments. Box K-189, BROADCASTING.
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Television Help Wanted

News continued

MISCELLANEOUS

Programing, Production

Others continued

Color video man, thoroughly experienced Norelco
and/or Marconi needed by top-flight production fa-
cility. Good pay. Man must be willing to travel
This company does a lot of remotes. Box K-193,
BROADCASTING.

Television

Situations Wanted Management

Manager/station manager: Ovtstanding background
large and small markets in group. met and inde-
pendent station operation. Tops in efficiency-effective-
ness. Box K-59, BROADCASTING.

Oparations of program manager: Single and gro
ownership background, net and independent small
to large markets. Stable, family, top refarences. Box
K-60, BROADCASTING.

General sales manager or general manager, in the
mid-west, Pretently employed as G.S.M. at indie
in the top ten. Geography very important, this may
be my last move. Credentials available by return
mail. Box K-123, BROADCASTING.

Sales menagement. Twelve years experience, major
and medium markets. Present employer will verify
abiiities and qualifications. Box K-134, BROAD-
CASTING.

Program director—program-production manager, ex-
perienced producer-director, operations, administra-
tion, programing feature and syndicated product,
FCC regs, production costs. 35 years old, FCC first
ticket, college, vet, now working major market in
VTR production, looking for management spot VHF,
UHF or CATV. Box K-13B, BROADCASTING.

Program operations manager seeks change for chal-

lenge and growth. Box K-187, BROADCASTING.

Production-manager in top 20 market with 12 years
of solid television experience seeks program/opera.
tions or production manager position in med. size
glarkcr. Wwill furnish excel?en' references. (317) 897-
639

Announcers

Top 50 market sports director. B.S., young and ag-
gressive desires similar position in another market.
ox K-83, BROADCASTING.

Mature, stable broadcaster, 16 years experience,
including news, makes excellent anchorman...
seeks anchor slot in smaller than the top ten mar-
ket in which I'm pvesenllé on general assignment.
Box K-157, BROADCASTING.

News anchorman—if you're a top ten market, or pay
like one, and want an authoritative young-looking
personable newscaster with 20 years of ing,

Deejays! 11,000 classified gag [lines. $10.00. Un-
conditionally guaranteed. Comedy catalog free.
Edmund Orrin, Mariposa, Calif. 95338.

1970 Test Answers'' for FCC First Class License
Plus Command’s ‘‘Self-Study Ability Test.” Proven
$5.00. Command Productions, Box 26348, San Fran-
cisco 94126,

here’s your man. Box K-175, BROADCASTING.

Hard working, responsible newsman, with ten years
experience desires air position with progressive sta-
tion. Resume, photo available at once. Box K-179,
BROADCASTING.

Meteorologist—Lliberal college and military experi-
ence features creative presentation college TV mem-
ber AMS. Pete Reuss, Rural Route 3, Gation, Ohio
44833. 419—468-9086.

Programing, Production, Others

Coming out of retirement. Want station putting in
an Agricviture Department. 16 years radio & TV ex-
perience. Write ““The Sharecropper” Box K-155,
BROADCASTING.

Art dir./artist, set designer, photographer & graphic
designer would like to “‘put it ali together” in
medium market, South. Box K-182, BROADCASTING.

Wanted: Creative challenge. This A.D. presently in
top ten market. Location open. Box K-190, BROAD-
CASTING.

Wanted To Buy Equipment

We need used 250, 500, 1 kw & 10 kw AM and
FM transmitters. No junk. Guarzntee Radio Supply
Corp., 1314 tturbide St., Laredo, Texas 78040.

Wanted: AM field strength meter, Nems-Clarke type

120 or RCA type WX-2, State age, condition, and
price. Box K-147, BROADCASTING.

FOR SALE Equipment

Rigid Transmission Line—6 %" -50 ohm, 20 ft.
Lengths, flanged, Andrews 573, unused. 500 ft.
available—bargain. Sierra-Western—Box 23872, Qak-
land, Calif. 94615. Tele. (415) 832-3527.

Turbo-jet electric cars—new-exciting Christmas pro-
motionl $79.50 each. For every 6 you get one freel
Exclusive market protection. 5.0.5. 270 North Crest
Rd., Chattanooga, Tennessee. Phone 404-866-3855,

Technical

Engineering manager fulll experienced all phases
of broadcasting, Abla 1o handle any situation. Top
references. 21 years solid backaground locking for
permanance in right situation. Box K-26, BROAD-
CASTING.

Present chisf desires relocation. Knowledgeable of
V., AM, sterec, remote control. Construction ex-

perience. Excellent references. Box K-39, BROAD-
CASTING.

Director of engineering, experienced all phases
broadcasting, looking for right position. Box K-167,
BROADCASTING.

Are yeu in need of a real chief engineer and/or
operations manager? Well versed broadcester seeks
new challenge. Box 90202, Atlanta, Georgia 30344.

News

HJ7-50 Andrews Heliax 138” air coaxial transmis-
sion cable, jacketed, 10,000 feet available, 5 2000
reels, per#ect surplus test reports, available 50%
of factory price; can be cut to order at tremendous
savings; brokers invited. For FM broadcast com-
munications microwave radar. Action Electric Sales,
1633 N. Milwavkee, Chicago, lllinois. 312-235-2830.

Mobile unit, RCA, self-contained, 27 foot custom
body, with 3 TK-30 cameras, TS.30 Switcher, 2
T1G-10 sync Generators, W. E. Audio Mixer, complete
$4000. New self-contained 10 KW Generators 51500
additional. Contact WMVS, 1015 N. éth St., Mil-
wavkee, Wis. 53203.

Customized T.V. Mobile Van includes: GE Pell B&W
cameras, 2-Sync generators, 1-Dynair VS 121 B solid
state switcher, 8 video monitors, 1-Taylor Hobson
10-1 {40-400mm) lense, |-Tektronix model 453 port-
able scope, 1-RCA TR-5 VIR w/spare head. Includes
3000 ft. camera cable, audio and powsr cable and
mixing equipment all housed in 3 custom madas
1967 (GMC) truck with new engine. Box K-78,
BROADCASTING.

News er sports—College grad. (varsity athlete), 25,
single, draft deferred. Combined commercial news-
paper, radio and TV experience, full or part time,
since 1965 (top 100 market properties). Northern
Midwest, Mideast or FEa&st. Available now. Box
J-207, BROADCASTING.

Professional metecrologist doing TV-radio weather
brosdcasts seeks greater opportunity. Member of
A.M.S. Box K-49, gROADCASTING.

TV reporter currently in top forty seeks challenge
with larger market or as news director. Five years
experience as network remote producer, fleld pro-
ducer for news. Top recommendations. B.A. 34, Box
K-131, BROADCASTING.

News director. Top-rated newscaster and experi-
enced, efficient news administrator. Record of suc-
cessful involvement with community problems. Imag-
inative special events producer with thorough knowl-
edge of production techniques. VTR, resume, and
best professional, personal and business references.
Box K-143, BROADCASTING.

Sportscaster. Stanford grad. Major radio experience.
Seeks TV. Box K-152, BROADCASTING.

Equipment for sale: RCA BTA-5F, on the air now
1260KC. Also have 25KW Onan generator. Call or
write Gary Weber, WIXY Radio, 3940 Euclid Ave-
nve, Cleveland, Ohio (214-391-1260).

D.J. One Liners! Write for “free’ samples, and also
receive details on: California Aircheck Tapes, Voice
drop-ins, D.J). Source Guide, and much morel Com-
mand Productions, Box 26348, San Francisco 94126.

$3.0011 Shad's

ve., Cincinnati,

Wowl 25 pages best one liners onl
House of Humor, 3744 Applegate
Ohio 45211.

Prizesl Prizes! Prizes| National brands for promo-
tions, contests, programing. No barter, or trade ...
better! For fantastic deal, write or phone: Radio
Features, Inc., 166 E. Supsrior §t., Chicago, llincis
60611, call collect 312.944-3700.

Feedback newsletter—one liners, intros, promotions.
Usable samples, $3. Newsfeatures, 1312 Beverly,
St. Louis, Mo. 63122

Trade insurance premium . . . we accepl air time,
merchandise, stock, securities, real estate, articles
having a fair market value equal to the life insur-
ance premium. International Insurance Exchange,
International Building, P.O. Box 4348, Fort Lauder-
dsle, Florida 33304.

Deejay Manual—A collection of one-liner comedy
pieces for sparkling DJ's. $3.00. Write for free
"Broadcast Comedy’" catalog. Show-Biz Comedy
Services {Dept. B), 1735 East 26 Street, Brooklyn,
N.Y. 11229,

INSTRUCTIONS

Advance beyond the FCC License level. Be a real
engineer. Earn your degree {mostly by correspond-
ence), accredited by the accrediting commission of
the National Home Study Council. Be a real engi-
neer with higher income, prestige, and security.
Free catalog. Grantham School of Engineering, 1509
N. Western, Hollywood, California 90027.

First class FCC License theory and laboratory train-
ing in six weeks. Be prepared . . _ let the masters
in the nation’s largest network of 1st class FCC
licensing schools train you. Approved for veterans
and accredited member National Association of
Trade and Technical Schoois**. Write or phone the
location most convenient to you. ELKINS INSTI-
TUTE**** in Texas, 2603 Inwood Road, Dallas,
Texas 75235. Phone 214-357-4001.

ELKINS*** in California, 160 South Van Ness, San
Francisco, California 94102. Phone 415-626-6757

ELKINS in Connecticut, 800 Silver Lane, East Hart-
ford, Connecticut 06118. Phone 203-528-9345

ELK!NS in Co'orado, 420 South Broadway, Denver,
Colorado 80209. Phone 303-744-7311

ELKINS in Florida, 1920 Purdy Avenue,
Beach, Florida 33139. Phone 305-532-0422

Miami

ELKINS*** in Georgia, 51 Tenth Street at Spring,
N.W., Atlanta, Georgia 30309. Phone 404-872-8844

ELKINS*** in lllinois, 3443 N. Central Avenve,
Chicago, lllinois 60634. Phone 312.286-0210

ELKINS*** in Louvisiana, 333 St. Charles Avenve,
News Orleans, Lovisiana 70130. Phone 504-581-4747

ELKINS*** in Minnesota, 4119 East Lake Street,
Minneapolis, Minnesota 55406. Phone 612-721-1687

Ampex TA 15-BT television transmitter in new con-
dition with color. |.O. camera, switchgear, related
equipment. Box K-172, BROADCASTING.

For sale Schafer stereo-BOO sutomation system 1 yr.
old. 3 systems in our group only need two. Includes
TRU 8 make up wunit, network fill-deck, network
joiner time ogate panel, digital clock, audioclock,
Schafer ! by 24 brain, and random access—SA 1008
spotter with M 50B memory. 3 mwusic decks all
Ampex record and play back units. Are the newaest
age 440 series. Pick up balance. Phone 214—586-2211.

Ampex designed Model 450 background music tape
reproducers both new and factory reconditioned
models available from VIF Internationel, Box 1555,
Mtn. View, Calif. 94040. (40B) 739-9740,

4 Fairchild 663 NL compressors at $125.00 each. B
Fairchild 664 NL equalizers at $125.00 each. | Fair-
child 675 De Esser at $125.00. Accurate Sound Com-
pany, P.O. Box 3505, San Angelo, Texas.

ELKINS* in Tennessee, 66 Monroe, Memphis, Ten-
nessee 38103. Phone 901-274-7120

ELKINS* in Tennessee, 2106-A 8th Avenve, South,
Nashville, Tennessee 37204. Phone 615-297-B084

ELKINS in Texas, 1705 West 7th Street, Fort Worth,
Texas 76101. Phone 817-335-6569

ELKINS** in Texas, 35|B Travis, Texas

77002. Phone 713-526-74637

Houston,

ELKINS in Texas, 503 Scuth Main, San Antonio,
Texas 78204. Phone 512-223-1848

ELKINS in Washington, 404 Dexter, Seattle, Wash-
ington 98109. Phone 206-622-2921

ELKINS in Wisconsin, 611 N. Mayfair Road, Mil-
wavkee, Wisconsin 53226, Phone 414-352-9445
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Instructions continued

Announcing Programming, production, newscast-
ing, spomcastin% conscle operation, disc jock-
eying and all ases of radio broadcasting. All
taught by highly qualified professional teachers.
One of tle nation’s few schools offering 1st Class
FCC Llicensed Broadcasting in 18 weeks. Approved
for wveterans® and accredited membar of NATTS**.
Write or phone the location most convenient to
you. ELKINS in Dallas*** — Atlanta®** = Chi-
cago*** — Houston** — Memphis* — Minneapolis*
— Nashville* — New Orleans®*** — San Francisco®**,

Licensed by New York State, veteran approved for
FCC 1st Class license and announcer-disc-jockey
training. *Contact A.T.S. Announcer Training Studios,
25 West 43 5t., N.Y.C. (212) OX 5.9245.

1970 TYests-Answers”’ for FCC First Class License.
Plus Command’s ''Seif-Study Ability Test.” Provenl
$5.00. Command Productions, Box 26348-R, San
Francisco 94126.

Tape recorded lessons at home plus one week per-
sonal instruction prepares broadcasters for first
phone in five to ten weeks, 1970 schedvle includes
Detroit, St. Louis, Pittsburgh, Seattle, Milwaukee,
Washington and Los Angeles. Our nineteenth year
teaching FCC license courses, Bob Johnson Radio
License Training, 1060D Duncan, Manhattan Beach,
Calif. 90264, Telephone 213-379-4461.

Since 1946. Original course for FCC First Class
Radio-telephone Opzrators License in six weeks.
Approved for veterans. Low-cost dormitory facilities
at school. Reservations required. Several months
ahead advisable. Enrolling now for Jan. é & Apr. 14,
1971. For information, references and reservations,
write William B. Ogden, Radio Operational Engineer.
ing School, 5075 Warner Avenye, Huntington Beach,
California 92647. (Formerly of Burbank, California)

REI-FCC first class licemse in (5) weeks. Approved
for veterans training—over 97% of RE| graduates
receiva their first phone license. For instant informa-
tion call toll free: 1-800—-237-2251. Florida residants,
Call: (813} 955-6922.

REl in sunny Sarasota, Fla, 1336 Main St. 33577.
Phone: 813—955-6922,

REIl in historic Fredericksburg, Va. 809 Carolina St.,
Phone: 703-—373-1441,

REl in beautiful downtown Glendale, California
525 E. Colorado St. 91205, Phone: 213-244.6777.

REl in mid-America, 3123 Gillham Rd., Kansas City,
Mo. 64109, Phone: 816—WE 1-5444.

REI School of Broadeasting. Train under actual studio
conditions in all phases of radic announcing, For
instant _information call toll free 1-800—237-2251. Or
write: RE1, 1336 Main St., Sarasota, Fla. 33577.

American Institute of Radio, by encouraging stu-
dents to attend both day & night classes can guar-
antee you a First Class License in 2V2 to 32 weeks.
New classes start every Monday. Housing can be
arranged for $12.15 per week. Total tuition $330.
2622 O\d Lebanon Rd., Nashville, Tenn, 37214, 615-
889-0469 or 889-2480,

B.E.S.T. FCC license prep-course . . . first class, four
weeks, tuition $300 . . . excellent instruction, eco-
nomical lodging, attractive guarantee , . . attend
Broadcast Engineering School of Technologv, 304 N,
Market St., Frederick, Md. 21701, 301/662-6292 . . .
next class begins Oci. 5.

We train broadcasters. . . . The Don Martin School
{America’s foremost School of Broadcasting. Estab-
lished in 1937) ofters training in FCC 1st Class
License preparation. Radio & TV Announcing cover-
ing News, Soorts, Commercials, Narrative & De-
scriptive readino and languages. Radio Production
utilizing RCA, Gates & Collins consoles with pro-
duction problems for all types of DJ formats. Script
& Commercial writing and producing. Sales & Station

Radio Help Wanted Sales

glalg(als]
SALES REPS

Sparta/East now forming and needs top
AM-TM equipment sales reps working
east of the Mississippi. Lucrative Sparta
line of audio equipment including Sparta-
Mation plus Bauer AM/FM transmitters.
Please send details about your firm and

sales record.
Jack J. Lawson
General Sales Manager
Sparta Electronic Corporation
5851 Florin-Perkins Road
Sacramento, Calif. 95828

Technical

SOUTH FLORIDA
CHIEF ENGINEER
For 50.000 watt contemporary music radio

Must think young.
sound and thoroughly understand the

station. dig great

audio end of the business. Send complete

resume and references to

BOX K-169, BROADCASTING

News

Network Station
in
Southeast
has openings for

NEWS DIRECTOR

Salary commensurate with
ability and experience.

Submit resumes, tapes and

and |
SPORTS DIRECTOR
full-length photos with appli-

Management continued

Attention TV-AM station owners and
group managers. I'm sesking employment
in management role. 44 years old, twenty
years broadcast experience, last 8 as Gen-
eral Manager of TV-AM-FM small market
operation. Resume and photo upon
request,

BOX K-191, BROADCASTING

Situations Wanted Announcers

- P o P

S ORRRRRRRN NN

TO: STATION MGRS. . . .
TOP 20 MARKETS

Drugs, wars, pollution, revolution
Do something about them . . . don't just
play pretty music. Former network news-
man with successful talk shows In two
large markets sesks to establish talk show
your station. No heavy bread required.
Aircheck available.

BOX K-23, BROADCASTING

[ S A R

———————

Major Market Sportscaster
With emphasis on play-by-play wishes to
re-locate. (My decision] 14 years experi-
ence. Currently play-by-play man- for NFL
and major college football teams. Desire
similar position with sports minded radio/
TV operation. Please contact Bob Starr:
617-484-3321.

TELEPHONE TALK HOST
21 edult {afternoon drivel WTOP. Wash.,
D.C. Talk host—P.D.—G.M. WAYE., Balti-
more. Recently WBZ, Boston. Also talk
KLAC, L.A.
Allan Prell (301) 356-4445
15F Old Coach Ln.,
Owings Mills, Md. 21117
rurfer

Pl gty

News

A e P e g P D P et
| WASHINGTON NEWS BUREAU |

=
Bright young newsman wlil operate Wash- I-'I
\? ington burgau for station group. Major .-é
| market, group, Washington experlence. MsJ,
ai:f marrled, reserves. Best references. Think
4 about 1t.

IJ

3 BOX K-170, BROADCASTING
@ﬂnﬁ":ﬂﬁ:kﬁ'ﬁ"nﬁn#‘:ﬂr-:'p‘:n'.l:-'::”%

Television Help Wanted

Mnnaoqement. Tzllavisi;:\n Producfio; I&\cluding& Cun;; cations. Management
era Operation. Floor Management Production & Tec
Directing. 16mm filming, Video taping. Avdio, Box K-136, BROADCASTING S L e n oy
‘Lighfing, and Makeup.F All Courses are nppruveﬁ CABLE TV OPPORTUNIT
or veteran trainina. For further information cal
or write DON MARTIN SCHOOL OF: RADIO & TV, : i NITY 4
1653 No. Cherokee, Hollywood, Calif. HO 2.3281. i . d MSO is seeking young, aggressive manager for ;
Situations Wante CATY system in the Northeast. The man we are
seeking must possess experience in production 4
For Best RESU"’S Management and direction of local TV pregraming. Must be
You Cﬂl‘llf TOP A able to se!l advertising locally. Technical knowl-
20 0000000000008 0000000000 edge of cable TV not a prime requirement. If 7
CLASSIFIED AD ® Top 0 rerks: PN with highly successful you would like to be a part of the exciting future i
o ® record as contemporary programer and * of Cable TV and Jocal origination, tell us about
m ® station manager seeks new challenge with : yourself including a complete réesume. Write
® reputable station or group. Presently em- S
- ® ployed by one of the best. Top ratings. o BOX K-153, BROADCASTING
® references and reputation. Will consider 4
: all markets, Replies confidential. . An Equal Qpportunity Employer
THE BUBINERSWEEXLY OF TELEVISION AND RADK) s BOX K-176, BROADCASTING
0000000000000 0000000800000 ¥ w FEEE O CEOS
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Television

Help Wanted News

TELEVISION NEWSMAN
Central Pennsylvania. Must gather, write,
edit and authoritatively dellver the news.
Experienced radioc newsman whe is read
for TV censidered. Send resume with rei-

erences and recent VTR or audio tape with
photo.

BOX K-89, BROADCASTING
An Equal Oppertunity Employer

For Sale Stations

Television

Situations Wanted

Management

Available soon: Veteran broadcaster, background
television, radio and cable {with aquaily talented
wife), seeks management challenge east of Pitts-
burgh, north of Atlanta. Prime requirement is
attractive retirement area; salary relatively un-
important. |f you want the best for your small
market television, radio, ad agency or cable
planning local nrlglnatlons let's taik a deal for
a maximum of fivi

BOX K- 185, BROADCASTING

NH.
Mich.
MW
West
South

small
small
med.

metro
major

AM & FM 275M 29%
fulitime  250M 29%
AM & FM  325M Cash
daytime  200M 29%
daytime  210M 75M

Tenn.  small daytime  75M 29%
Ind. small daytime  73M Terms
sw med. FM 55M Gash
East metro  daytime 285M 29%
East metro  fulltime 300M 100M

CHAPMAN ASSOCIATES

¢

media brokerage gervice®

2045 Peachtree Road

Atlanta, Ga, 30309

Young president of CCTV has sold inter-
est. Seeks challenging G.M. slot in top 50
mkt. Strong on local sales with solid
background in print, radio & TV. I can
meke a bad station good & a good sta-
tion better, fast. Need 25M. Call collect
(608) 395-3687 H. Rossin.
BOX K-158, BROADCASTING

EXPERIENCED TELEVISION MAN

Six years in the ranks, three in jr. level
management. Award winning newsman and
qualified producer-director with all asso-
ciated skiils, Full resume and piciures on
your request. interviews arranged In per-
son only.

B8OX K-154, BROADCASTING

Ay iy iyt iy

Programing, Production, Others

Cum Laude U.S.C. graduate, telecommu-
nications background, with years training
experience at Western TV station seeks
position in programing-production. Refer-
ences furnished. Future and opportunity
more important than initial salary. Write:

Box K-130, BROADCASTING

LaRue Media Brokers Iur.

116 CENTRAL PARK SOUTH
NEW YORK, N.Y.
265-3430

LARSON/WALKER & COMPANY
Brokers, Consultants, & Appraisers

Los Angeles, Galif. 90067
1801 Ave. of the Stars
Century City, Suite 501

13/

277-1567

Wash., D.C. 20006
1725 Eye St,, N.W.
Suite 714
202/223-1553

STATIONS FOR SALE

CATY. We can offer 2 number of Systems. Please
let us know your requirements.

CALIFORNIA, Regional fulltimer serving multi-
miflion market. Price $550,000. 29% d

PACIFIC NORTHWEST. $15,000 down.
MIDWEST. $15,000 down.
TEXAS. Exclusive. $30,000 down.

JacL L. Sto“

and ASSOCLATES

6430 Sun:gt l!ivd Suite 1113

Los Anzeles Cnll!omla 90028
Area Code 213-464-

own.,

Wanted to Buy—Stations

Qualified buyer seeks broadcast opportunity in

GREATER-MIDWEST

(1) FM (GLASS B or €) in market of 750,000 or more.

@ AM or AM-FM COMBO in market of 200,000 or more {with present cash flow, before provision for
income taxes, to roughly approximate payout, after down payment of up to $150,000).

Present management can be retained on good salary plus participation arrangement (retention of minority

stock interest or percentage of operating profits).

oesire to deai DIRECTLY with interested owners. Replies will be handled on strictty CONFIDENTIAL basis.
Contact: Harold M. Nudelman, Attorney for Purchaser

111 W. Washington St.

Chicago, [Il, 60602
(312} AN 3-3000

il -

—— T "

- ae s

California full time AM in attractive
growing single station market. Owner
desires to sell to responsible party.
Terms available. No brokers, please.

BOX K-177, BROADCASTING

Top notch small daytime AM station.
Single AM market in southeast priced
double gross and showing rapid growth.
Good investment for principals. Write

BOX K-142, BROADCASTING

I LILLLSLLLLLLLILILLLIILLLLLLL LS LIS LILIS LIS LI LIS

FOR SALE OR MERGER
Major Market fulltime
5,000 watt AM radio station
Top 15 Central area
$2,000,000 category
Qualifled principals only

BOX K-201, BROADCASTING

For Sale Equipment

Call E. H. Herlihy
Boston, Mass.

FOR SALE

UHF TRANSMITTER/
ANTENNA PACKAGE

GE TT-24A 12.8 KW CHS56 Transmitter

RCA TFU-30] CHS56 Pylon Antenna
RCA 8%s Universal Line, 400 faet

Equipment surplus to our needs

WKBG-TV CHS56
£17/286-3200

Employment Services

SHIICHHHINNIND IO

STATION MANAGERS

Why look for personnel? Call

Radio-TV Personnel Placements
3958 South Broadway
Englewood, Colorade 80110
Phone 303-761-3344

Iommnnamnk
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(Continued from page 59)

for following and co-&ending aux.: WBRIJ(AM)
Marietta, Ohio; WCER-AM-FM Charlotte, Mich.;
WCKY(AM} Cincinnati; WCLT-AM-FM Newark,
WCLW-AM-FM Manstield, and WCWA-AM-FM
Toledo, ail Ohio; WDMJ-AM-FM _Marquette,
Mich.; WHIO-AM-FM Dayton, WHIZ(AM)
Zanesville, WHLO(AM) Akron, and WHOT(AM)
Cambell, all Ohio; WITL-AM-FM _ Lansing,
WKLA(AM) Ludington, WLRC(AM) Whitehall,
and WLST(AM) Escanaba, ail Michigan; WMAN-
(AM} Manstieid, Ohio; WMPL-AM-FM Hancock,
WMUS-AM-FM Muskegon, WNBY(AM) New-
berry, WNIL-AM-FM Niles, WPHM(AM) Port
Huron, and WPLB-AM-FM Greenvilie, all Mich-
igan; WTOO{AM} Bellefontaine, Ohio; WXOX-
(AM) Bay City_and WBBC(FM) Jackson, both
Michigan; WBBY (FM) Woesterville, WCOM-FM
Urbana, and WCXL(FM) Cincinnati, all Ohio;
WMUK(FM) Kalamazoo, Mich,; WNCO-FM
Ashland, Ohio; WOAP-FM Owosso, _Mich.;
gv(_:Po-’rv Cincinnati, and WHIO-TV Dayton,

hio.

And: WKDA(AM) Nashville; WKDZ{AM)
Cadiz, Ky., WKRA(AM) Holly Springs, Miss.,;
WLCM-FM Lancaster, §.C.; WLCS(Am) Baton

Rouge, La; WLEX-FM-TV _Lexington, Ky.;
WLUK(AM{N Mem. his; WLTV(TV) Bowling
Green, and

MJL(AM) Marion, both Kentucky;
WPGEG-FM  Morningside, Md.; WRBN(AM)
Warner Robins, Ga.; WSAO(AM) Senatobia, and
WSIC(AM) Magee, both Mississippi; WSTL-
{AM) Eminence, Ky.;_ WVHI(FM) Evansville,
Ind.; WXTN(AM) Lexington, Miss.; KAGH-AM-
FM Crossett, KBHC(AM) Nashville, KBOK (AM)
Malvern and KDDA(AM)MDumas. all Arkansas;
KJIN(AM) and KCIL(FM), both Houma, and
KNOE-TY Monroe, both Louisiana; KOSE(AM)
Osceola, and KRLW(AM) Walnut Ridge, both
Arkansas; KTDL%M) Farmerville, La,; KTLO-
(AM) Mountain Home, Ark.; KVOB(AM) Bas-
m;»K'.I La.; KVOM{(AM) Morrilton and KVSA-
AM) McGehee, both Arkansas; WDTM(AM)
Imer, Tenn.; Y(AM) and WGGC(FM),
both Glasgow, Ky.; WNDU-AM-FM South Bend,
Ind.; KWRF(AM) Warren, Ark.: WACR(AM)
Columbus, Miss.; and WAFI{AM} Middlesboro,

And: WALK(AM) Kendallville, Ind.; WBGS-
(AM) Slidell, La.; WBIR-AM-FM Knoxville and
WBMC(AM) McMinnville, both Tennessee;
WCCA(FM) McComb and WCPC-AM-FM Hous-
ton, both Miss.; WEPG{AM) South Pittsburg,
Tenn.; WFPM(AM) Fi. Valley, Ga.; WGNS-
_E_AM) Murfreesboro and WHIN Gallatin, both
ennessee; WIPR(AM) Greenville, Miss.; WKBL-
AM-FM vington, Tenn., WAFM(FM} Angola
and WAWK-FM Kendallville, both Indiana;
WBHB(AM) Fitzgerald, Ga.; WBIW(AM) Bed-
ford, and WBNL-AM-FM Boonville, both Indiana;
WCIU(AM)} Columbia, Miss.; CRK(AM)
Morristown, WCSV(AM) Crossville and WDBL-
AM-FM Springfield, all Tennessee; WDEC-AM-
FM Americus, Ga., WBTO(AM) Linton, Ind;
WCBI(AM) Celumbus, Miss.; WABQ(AM)
Cleveland; WAMM(AM) Flint and WBC AM)
Battle Creek, both Michigan; CO-AM-FM
Bucyrus and WBKC(AM) Chardon, both Ohio;
WBRN-AM-FM Iz;y Rarids, Mich,; WBTC(AM}
Uhrichsville and WNPQ(FM) New Philadelphia,
both Ohio; WCEN-AM-FM Mt Plesant, 1
WCIT(AM) Lima and WCNW-AM-FM Fairfield,
both Ohio; WDOW(AM) Dowagiac, Mich.;

WERT-AM-FM Van Wert, Ohio; and WERX-
(AM) Wyoming, Mich.

And: WGON(AM) Munising, WGRD{(AM)
Grand Rapids, WHLS-AM-F Port  Huron,

WHTC-AM-FM Holland, WIKB(AM) Iron River,
WIBL-AM-FM Holland and WIJCO{AM) Jack-

son, all Michigan; ER-AM-FM Dover-New
Philadelphia, hio; WJIML-AM-FM  Petoskey,
WIPD(AM) Detroat,

f(shpemini.l WIR(AM

WKJR(AM) Muskegon Heights and WKPR(AM)
Kalamazoo, all Michigan; WLW (AM) Cincinnati;
WMIC(AM) Sandusky and WMIQ}% I\Q fron
Mountain, beth Michigan; WMOA-AM-FM Mari-
etta, WMOH (AM) Hamilton and WFOB-AM-FM
Fostoria, all Ohio; WGAR(AM) Cleveland;
WFAH-AM-FM _Alliance, Ohio; WMPC(AM)
Lapeer. Mich.; WMRN-AM.-FM _Marion, Ohio;
WMTE(AM) Manistee, Mich.; WMVO-AM-FM
Mount Vernon, WM{(AM) Wilmington and
WNCO(AM) Ashland, all Ohio; WOAP(AM)
Owosso, Mich.; WOHO{AM) Toledo, Ohio;
WOOD-AM-FM' Grand Rapids, Mich.; WOSU-

AM) Columbus and WOUB(AM) Athens, both

hio; WPON(AM) Pontiac. Mich.; WPTW-AM-
FM Piwn and WPVL(AM) Painesville. both
Ohio; QTE(AM) Monroe, WRBJ(AM) St
Johns and WSAM-AM-FM Saginaw. all Michi-
an; WSLR(AM) Akron and WSOM-AM-FM
alem, both Ohio.

And: WSOO(AM) Sault Ste. Marie and WSTR-
AM-FM Sturgis, both Michigan; WSTV-AM-FM
Steubenville and WTIG(AM) Massillon, both
Ohio; WUNN(AM) Mason_and WWAM(AM)
Cadillac. both Michigan; WWOW(AM) Con-
neaut, Ohio; WWI-AM-FM Detroit; WAKR-FM
Akron, Ohio; WAKW(FM) Cincinnati; WANG-
(FM) Coldwater, Mich.; WBEA(FM) Elyria and
WBEX-FM Chillocothe, both Ohio; WBFG(FM)
Detroit; WCRF(FM) Cleveland; WDBN(FM)
Medina, Ohio; WDET-FM Detroit; WDOK(FM)
Cleveland; WFBE(FM) Flint. Mich.; WFIZ(FM)
Conncaut. Ohio; WFMK(FM) East Lansing,
Mich,; WHFD(FM) Archbold. Ohio; WHFI(FM)
Birmingham, Mich.; WHIZ-FM Zanesville and

WHOH(FM) Hamilton, both Ohio; WHSB{(FM)
Alpena, Mich.: WIMA-FM Lima and WJEH-FM
Gallipolis, both Ohio; WIFM(FM) Grand Rapids,
WJIR-FM Detroit and WKER-FM Battle Creck,
all Michigan; WKLR(FM) Toledo, Ohio; WLAV-
FM Grand Ra: ids, WLDM(FM) Detroit, WLDR-
FM Traverse City and WLEN(FM) Adrian, all
Michigan; WLNO(FM) London. and WMHE-
(FM)_ Toledo, both Ohio: WMMS-FM Cleveland:
WMUZ(FM) and WMZK(FM). both_ Detroit;
WNCR(FM) and WNOB(FM), both Cleveland;
and WOGM(FM) Bellefontaine, Ohio.

And: WOMC(FM) Detroit; WOMP-FM Bell-
aire, WONE-FM Dayton, WPOS-FM Holland
and WRED(FM) Youngstown. all Ohio; WSAIL-
FM Cincippati; WSBM(FM) Saginaw and WSEO-
FM Kalamazoo, both Michigan; WTGN(FM)
Lima, Ohio; WTHM-FM Lapeer, Mich.; WTOF-
(FM) Canton. Ohio; WVGR{(FM) Grand Rapids.

Mich.; WVNO-FM_ Mansfield and WVUD-FM
Kettering, both Ohio; WTV-FM  Cadillac,
Mich., WWWW(FM) Detroiti WXEN(FM)

Cleveland; WAKR-TV Akron and WHIZ-TV
Zanesville. both Ohio; WILX-TV Onondaga,
Mich.; WIMA-TV Lima, Ohio; WKZO-TV Kala-
mazoo and WLUC-TV Marquette, both Michi-
an; WLWD(TV) Dayton. Ohio; WLWT(TV)
incinnati; WMSB(TV) Onondaga, WOOD-TV
Grand Rapids and WPBN-TV Traverse City, all
Michigan: WSTV-TV Steubenville and WTOL-TV
Toledo, both Ohio; WTOM-TV _ Cheboygan,
WWTV(TV) Cadillac and WWUP-TY Sault Ste.
Marie. all Michigan; WYTV(TV) Youngstown,
*WAPS(FM) Akron, *WAUP(FM) Akron,
*WBGU(FM) Bowling Green, *WBOE(FM)
Cleveland, *WCBE(FM) Columbus, *WCDR-FM
Cedarville and *WCMO(FM) Marietta, all Ohio:
*WCMU-FM Mount Pleasant. Mich.; *WCSU-
FM Wilberforce and *WCWS(FM) Wooster.
both Ohio.

And: *WDTR(FM) Detroit; *WDUB(FM)
Granville. Ohio; *WEMU(FM) Ypsilanti and
*WGGL-FM Houghton. both Michigan; *WGUC-
(FM) Cincinnatii *WKAR-FM East Lansing,
sWHPR(FM) Highland Park and *WIAA(FM)
Interlochen, all ichigan; *WKSU-FM Kent,
*WKTL(FM) Struthers and *WMUB(FM) Ox-
ford. all Ohio; *WNMR(FM) Marquettc and
*WOAK(FM) Royal Oak, both Michigan;
*WOBN(FM) Westerville, *WOSU-FM Colum-
bus. *WOUB-FM Athens, *WRDL(FM) Ashland,
*WRUW-FM Cleveland, *WSLN(FM) Delaware
and *WUHS(FM) Urbapa, all Ohio; *WUQOM-
(FM) Ann Arbor and WVAC(FM) Adrian. both
Michiéan: *WYSO(FM) Yellow Sprin% and
*WBGU-TV Bowling Green. both Ohio; *WCET-

Cincinnati; *WCMU-TV Mount Pleasant,
ich,; *WGSF(TV) Newark. *WGTE-TV Toledo,

Glen; K78BN rural Sanpete county, Aurora and
rural Juab county; K64AA rural Duchesne county
and Sprin%_ Glen; K67AA rural Beaver county,
Hamilton Fort and Newcastle; K75BW rural San
Peter county, Aurora and rural Juab cCounty;
K72AQ, K77AJ and K83JAF, all Delta and West
Millard county; K70BD. K74A0, KS80AN and
K76BM, all Fillmore; K79AU Delta; K80CE rural
Beaver county. Hamilton Fort and Newcastle;
K66AA rural Duchesne county and Srring Glen;
K69AA rural San Pete county, Aurora and rural
Juab county; K75BS Bryce Flats; and K¥DD
Circleville, Kingston and Junction; all Utah.
And: K83IBB Columbia. rural Duchesne, Carbon
and Emery counties: K76BU Enoch and rural
Tron county: KS80BY Kanab and Mt Carmel;
K70DO Manti, Ephraim_and Fountain Green:
K8IBD Marysvale; K71BH Milford and rural
Beaver county;, K72CF Myton; KS0BQ Orange-
ville and tural Emery county; K78BY Panguitch
and rural Gatfield county; K72CG Richfield and
Monroe; K82BA rural Juab and San Pete coun-
ties; K76BV rural Wayne county; K70DC Torrey;
K71BN Tropic. Cannonville and Henrieville;
K71AU and K74AY, both University of Utah
campus and Salt Lake City; KB83BC Virgin}
K75BP Washington and rural Washington county;
K70CU, K73BE and K76BN, all Logan; K8IBD
St. George and K77CA Santa Clara, all Utah;
K79CA Santa Clara, Utah, and Littlefield, Ariz.;
K07GY, KO09CS, K1ICX and K13ICV, all North
Creek and Beaver area and Adamsville area;
KO2FS, KO4FS and KOSDX, all Castle Gate:
KO9BQ, KI1BV and KI13BZ, all Helper. and
KOSCE, KIOCL and KI2CE, all Scofield, all

Utah.

And: KO6DR, KOSAU, KI0AZ and KI2AZ,
all Sprini Glen, Price and rural Emery county:
KO9DP, K11DW and K13DP, all Coalville and
adjacent area; KO08CQ, K10CY and KI12CO, all
Hanksville: KO3AU, K06BS and K07CT, all Loa;
K09CU, K11DB and KI13CY, all rural Wayne
county; K02BO, K0O4BN and KOSBG, all Teasdale
and Torrey; KO3CN Duchesne; KOSCT, KI10DE
and KI12DL, all Duchesne City and Strawberry
River area; KO3BF, KO0SBU and KO7ED, all
Enterprise; KOSFK, KI10FL and KI12FP, all Hatch:
KOBAS, K10AY and KI12AY, all Henefer; KO7GQ
Cedar City; KI12FL Patowan; K09CJ, KI11CQ
and KI13CP, all Cedar City and TIron §°rings;
K02BJ, X04BE and KOSBC, all Enoch; KOSCE,
KI10CK and KI12CD, all Kannarraville and New
Harmony; K02CL, K04CH and K06CQ, all Mod-
ena and Beryl Junction, all Utah.

And: KOJAR, KOSCD and KIOC]. all Parowan;
K02BI, K04CK, KO5AX and KO7ES, all Kanab;
Ki31Y Brigham City; K13IF Naphi; K13HI Salt
Lake North Bench; KO02EN and KO4EK, both

*WMUB-TV Oxford, *WOSU-TV Columbus and
*WOUB-TV Athens. all Ohio: *WUCM-TV Uni-
versity Center. WABJ{AM) Adrian, WALM(AM)

Albion, WATC(AM) Gaylord,. WATT(AM)
Cadillac. WATZ-AM-FM_ Al-ena. and WBCM-
AM-FM Bay City, all Michigan: WBLY-AM-FM

S~ringfield, Ohio; WCBY-AM-FM Cheboygan and
WCSR(AM) Hillsdale, both Michigan, and
WERE-AM-FM Cleveland.

And: WFIN-AM-FM Findlay, Ohio: WFUR-
AM-FM Grand Rarids, and WGHN-AM-FM
Grand Haven. both Michigan; WGIC(AM) Xenia
and WHBC-AM-FM Canton. both Ohio; WHDF-
(AM) Hodghton, Mich.:. WHK(AM) Cleveland;
KHMI(AM) Howell. WION(AM) lona and
WIOS(AM) Tawas City-East Tawas. all Michigan:
WIRO(AM) Ironten, Ohio: WIJEF(AM) Grand
Rapids, Mich.; WJEH(AM) Gallipolis. Ohio;
WIIM-AM-FM Lansindg, WILB(AM) Detroit and
WIMS(AM) Ironwood. all Michigan: WIW-AM-
TV Cleveland; WKFR(AM) Battle Creek. WKMI-
(AM) Kalamazop and WKNR(AM) Dearborn.
all Michigan; WKRC-AM-FM-TV  Cincinnati;
WKYO(AM) Caro and WLEW(AM) Bad Axe.
brth  Michigan: WLGN-AM-FM  Lngan  and
WLMJ{AM) Jackson, both Ohin: WMBN-AM-FM
Petoskey and WMDN(AM) Midland. both Michi-
gan: WMNI-AM-FM Columbus and WOMP{AM)
Bellaire, both  Ohio; WSDS(AM)Y  Yrsilanti,
WSHNfAM) Fremont, WTCM-AM-FM Traverse
City, WTHM(AM) Lareer and WTIQ(AM) Man-
istidue. all Michigan; WUBEfAM) Cincinnati:
WVOC(AM) Battle Creek, Mich.: WABX{(FM)
Detroit; and WRZI(FM) Xenia, Ohin.

And: KCIW(FM) Cleveland; WDEE-FM De-
troit: WERM(FM) Wapakoneta and WECJ(FM)
Miamisburg. both Ohio; WGER-FM Rav Citv,
Mich.: WHBM(FMY Xenia. Ohin: WIGS(FM)
Hnughton Lake. Mich., WNCI(FM) Columbus,
WNRE(FM) Circleville, WNXT-FM Pnrtsmouth
and WSPD-FM T-~ledn. all Ohio: WVMO(FM)
Monroe and WYON(FM) Grand Rarids, both
Michizan: WZAK(FM) Cleveland: WZZM-FM
Grand Ra-ids. Mich.: *WDEQ-FM Defrafl,
Ohio; *WSHJ(FM1 Snuthfield. Mich.; WEWS-
(TV) Cleveland: WJIM-TV Lansing and WIRT-
TV Flint. beth Michigan: WKRF.TV and WKYC-
TV. both Cleveland: WSPD-TV Toledo, Ohin:
WZZM-TY Grand Rapids. Mich. and WMPO-
(AM) Middleport-Pomerov and WMVR-FM Sid-
ney, both Ohio. Actions Sept. 30.

® Broadcast Burcau granted renewal of licenses
for following UHF and VHF translators: K71BR.
K76CI and K81BB, all East Price; K72CM Helper;
K70CN. K75AY and K78BG. all Myton (and
area); K70AR. K74AQ. and K78AA, all Orange-
ville. Castle Dale, Ferron and Huntington; K73BF
rural Beaver county., Hamilton Fort and New-
castle; K68AA rural Duchesne county and Spring

Glendale; KOSF] and KIOFJ, both Alton and
surrounding ranches; KO3ICX, KO6FM and KO7HY,
all Navajo Lake resort and surrounding homes;
KO09HH and K11HJ}, both Orderville; KO09FM,
KI11FP and KI1JFF, all Manti and Ephraim;
KO09EU apd KI3ET, both Oak City, Leamington
and Lynndyl; KOSDP Scipio and Holden: K1IFA
Oak City, Leamington and Lynndyl; KIOEB,
KI12DH and KO6DH, all Scipic and Holden;
K06DI Lynndyl and Oak City; K02BY, K04BC
and KOSAT, all Minersville; KOBGA, KI0FW
and KI12GI, all Morgan, Milton and Mountain
Green; KO08CC. KI0CH and KI2CC, all Mt
Pleasant; KO7BL, K09BA and KI1IBF, all farm
area north of Randloph and Randol-h, all Utah.

And: KO2BN, K04AU and KO5SBB, all Pan-
vitch; KO09CI, KIICO and KIICN, all Park

ilg'. KO09FX, K11FZ and K1JEK, all Circleville;
K02BQ. KO4BO and KOSBH, all Marysvale;
K13H Randolph; K06DY Fort Duchesne,
Roosevelt, Neola and Indian reservations; KO7CY,
KO09CY and KI11DF, all Redwash and Bonanza
and Vernal: K08CS, K10DD and KI2FG, all
Roosevelt, Ft. Duchesne, Neola and Deep Creek;
K13HF Vernal. Redwash and Bonanza; K1JHH
Enler%rise: KOSEN Pine Valley and_ Central;
K04BB, KOSAR and K09CD, all  Rockville;
K02AV, KO08BN, KIUE and KI13CA, all St
Geor%ev; K04AZ and KO6AY. both Santa Clara
and ashington; KO3AL, KO0SCP, KO07CG and
K12BQ, all Toquerville. all Utah.

And: K02AW, K08BO and KI2BR, all Virgin;
KI13EF Huntsville and Morgan; K08BP, K10BX
and KI3AZ, all Logan and Wellsville; KOSEI,
KI10ES and KI2EB, all Wendover; and KO8BV,
K10€D and KI2BX, all Woodruff, all Utah.
Actions Sept. 30,

Modification of CP's,

all stations

8 KXTC(FM) Glendale, Ariz.—FCC sgranted ap-

plication b; Arizona Communications Corp. for
god.-’of CP 1o increase ERP 10 10D kw. Action
ct. 7.

8 WRTG(FM) Thomasville, Ga.—Broadcast Bu-
reau granted mod. of CP to change trans. and
studio location to U.S. 319, South Thomasville,
Ga.; change trans. and ant.; make changes in ant.
system; ant. height 390 fi. Action Oct. 7.

® WDM-25 Lahaina Maui, Hawaii—Cable Tele-
vision Bureau granted mod. of CP to change lo-
cation of trans. of community ant. relay station.
Action Oct. 2.

® KWAY-FM Waverly, lowa—Broadcast Bureau
granted mod. of CP 1o change trams. and ant.
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Action Oct. 6.

m WDXR-TV Paducah, Ky—Broadcast Bureau
granted mod. of CP to extend completion date to
April 6, 1971; change ERP to vis. 759 kw, aur.
110 kw; trans. location to 2 miles northeast of
Melber, Ky.; studio location to Kentucky Avenue
at 4th Street, Paducah; change type trans. and
type ant.; ant. height 710 ft. Action Oct. 6

m KHMA(TV) Houma, La—FCC granted appli-
cation by St. Anthony Television Corp. for mod.
of CP to make changes in facilities of KHMA-
(TV) and request for waiver of mileage separation
requirements of rules. Action Oct. 7.

8@ WAUS-FM Berrien Springs, Mich.—Broadcast
Bureau granted mod. of CP to change trans. and
ant.; ant. height 380.5 ft. Action Oct. 7

u WJGS(FM) Houghton Lake, Mich—Broadcast
Bureau granted mod. of CP 10 make changes in
trans. line; change type trans.; ERP 67 kw; con-

dition. Action Oct. 6.

8 WMFG-FM Hibbing, Minn.—Broadcast Burcau
granted mod. of CP to change trans. and ant.
ant. height 270 {t. Action Oect,

B WTCN-TV Minneapolis — Broadcast Bureau
granted mod of CP to change ERP to aur. 45.7
kw; change type trans. and ant.; ant. height 1,440
fL.; condition. Action Oct. 7.

8@ WHLB-FM Virginia, Minn.—Broadcast Bureau
granted mod. of CP to change trans. and ant.
Action Oct. 7.

® WTIB(FM) luka, Miss. — Broadcast Bureau
granted mod. of CP to make <hanges in trans-
mission line. Action Oct. 7.

m K77CL Alamogordo and K81BM Carrizozo,
both New Mexico—Broadcast Bureau granted mod.
of CP to extend completion date to March 6,
1971, Action Oct, 6,

8 WIBO(FM) Waverly, Ohio—Broadcast Bureau
granted mod. of CP to change studio and remote
control location to 118 East Second Street, Wa-
verly; change trans. and ant.; remote control per-
mitted. Action Oct. 6.

8 WCHQ Camuy, Puerto Rico—Broadcast Burean
granted mod. of CP to change MEOV's on DA
pattern. Action Oct, 7,

Other actions, all stations

B FCC denicd petition of Pinkerton Electro-Secu-
rity Co, for temporaty waiver of rules prohibiting
marketing of devices which do not comply with
commission technical standards. Action Oct. 7.

B Chief, Broadcast Bureau, granted request of Na-
tional Association of Broa s and ded
to Nov. 5, time to file comments and to Dec. 2,
time to file reply comments in amendment of rules
concerning AM’s to grescribe limit on positive
modulation (Doc. 18867). Action Oct. 5.

Translator actions

B Wawona Community Television Association,
Wawona, Callf.—Broadcast Bureau granted CP’s
for new VHF translators to serve Wawona on ch,
5 by rebroadcasting K TV) _San Jose, and
ch. 7 by rebroadcasting KCRA-TY and ch. 13,
KXTV(TV), both Sacramento, all California. Ac-
tions Sept. 30.

| Sacramento Valley Television Inc., Yreka, Calif.
—Broadcast Bureau granted CP for new VHF
translator to serve Yreka on ch. 4 by rebroad-
casting KRCR-TV Redding, Calif. Action Oct. S.

B Garfield county, Carbondale, Colo.—Broadcast
Bureau granted CP for new VHF translator to

serve Carbondale on ch. 11 by rebroadcasting
IS(BT 3(‘c')(‘v) and KOA-TV, both Denver. Action
ept. 30.

B Grand Mesa Television, Paonia, Colo.—Broad-
cast Bureau granted CP for new VHF translator
to serve Paonia and Hotchkiss, both Colorado,
on ch, 8 by rebroadcasting KBTV(TV) Denver.
Action Sept. 30,

m Town of Red Cliff and Pando area, both Colo-
rado—Broadcast Bureau granted CP's for new
VHF translators to serve Pando areéa on ch, 6
and Red Cliff on ch. 10 by rebroadcasting KLZ-
TV Denver. Actions Oct. 2.

B Paradise Valley TV District. Emigrant. Mont.—
Broadcast Bureau granted CP for new VHF trans-
lator to serve Paradise Valley, Miner Basin and
Emigrant, all Montana, on ch. 5 by rebroadcasting
KULR-TV Biltings, Mont. Action Oct. 7,

m KO02FK Indian Sgrings, Nev.—Broadcast Bureau
granted mod. of CP to change frequency of VHF
translator from ch, 2 to ch, 7; change call letters
to KONC. Action Oct. S.

& Multimedia Inc,. Gatlinburg, Tenn.—Broadcast
Bureau grapted CP for new VHF translator to
serve Gatlinburg on ch. 4 by rebroadcasting
WBIR(TV) Knoxville, Tenn. Action Oct. S,

B Nationwide Communications Inc., Gatlinburg,
Tenn.—Broadcast Bureau granted CP for new
VHF translator to serve Gatlinburg on ch. 8 by

rocbrogdcasting WATE-TV Knoxville, Tenn. Action
et 5.

m South Central Broadcasting Corp., Gatlinburg,
Tenn.—Broadcast Bureau granted CP for new
VHF translator to serve Gailinburg on c¢h, 12 by
r_:bro(a)dcasslinn WTVK(TV), Knoxville, Tenn. Ac-
tion Oct.

m Big Spring, Tex.—FCC granted application by
Doubleday Broadcasting In¢. for new 10 w VHF
translator to serve Big Spring by rebroadcasting

OSA-TV Odessa, Tex. on ch. 10; granted re-
quest for waiver of rules. Action Oct. 7.

H Lovell Byron Cowley TV, Lovell, Wyo.—Broad-
cast Bureau granted CP for new VHF iranslator
to serve Lovell on ¢h. 6 by rebroadcasting KWRB-
TV Riverton, Wyo. Action Oct. §.

Ownership changes

Applications

@ KSKU(FM) Hutchinson, Kan.—Seeks trans-
fer of control of Sound Sales Inc. from D. W.
Wright (52% before, none after) to Marguerite
Sours (none before, 52% after). Consideration
$13,000. Mrs. Sours is professional artist, com-
poser and musician. Ann. Oct. 9.

u WARD-TV Johnstown, Pa.—Seeks voluntary
acquisition of CP from Rivoli Realty Co. to The
Ben Werk Group of Canton, Ohio, for $575,000.
Sellers: Mrs. George D. Gartland and Walter M.
Thomas (jointly 53%), et al. Mrs. Gartland and
Mr. Thomas are retired. Buyers: Benjamin C.
Werk, Norman W. Sponseller, Shelby L. Estep
and Dustin C. Lewis (each 25%). Mr., Werk is
national sales manager for WJAN-TV Canton,
Ohio, and owns livestock feed additive distri-
bution firm; Mr. Sponseller is Stark county, Ohio,
commissioner and has interest in construction
firm; Mr. Estep owns sporting goods store and
motor_home leasin% firm; Mr. Lewis has interest
in building supply firm. Ann, Oct. 6.

® KLYX(FM) Clear Lake City, Tex.—Seeks as-
signment of license from Spaceland Broadcasting
Corp. to Intermedia Inc. for $300.000. Seller:
Dawson Communications Inc. (100%). Dawson
Communications also owns KXXX(FM) Dallas,
KKLS(FM) Oklahoma Ci({.{ and KMOD(FM)
Tulsa, Okla. Buyers: Mark L. Woodlinger, presi-
dent. et al. Intermedia Inc. is seeking to acquire
KQTV(TV) St Joseph, Mo., KBEA{AM) Mis-
sion, Kan.. and KBEY(FM) Kansas City, Mo.
Ann., Oct. 5.

Actions

B WGIG-AM-FM Brunswick, Ga.—FCC granted
transfer of control of Golden Isles Broadcastil}g
Corn. from C. J. Thornquest. John D. Shafer,
H. Heeter, et al (as a ;rous 100% before, none
after) 10 Radio Station KVOL Inc. (none before,
100% after). Consideration: $190,184. Principals
of KVOL Inc.: James L. Kirk II, president
(79.99%), Evan H. Hughes Jr., vice president
(20%), Josephine Kirk Thompson, secrelaNr{-
treasurer (.001%). Principals own KVOL(AM)
Lafayette. La. Mr. Kirk owns 93.33% of WGGA-
(AM) Gainesville, Ga.. 25% of real estate firm
and is involved with Muzak. Atlanta Inc. Mr.
Hughes Jr. is station manager of KVOL(AM).
Action Oct. 7.

® KSND(AM) Scattle—Broadcast Bureau granted
assignment of license from Am-Com Inc. to Big
Wind Broadcasting for $550,000. Sellers: Riley R.
Gibson. president, et al. Mr. Gibson owns 56.7%
of KYOS(AM) Merced, Calif. Buyers: Davis
Broadcasting Co. (80%), Philin C. Davis. presi-
dent (15%), et al. Davis Broadcasting is licensee
of KWIZ-AM-FM Santa Ana, Calif, Davis Broad-
casting is owned by W, Thomas Davis and Philip
C. and Carolyn Lyle Davis jointly (42.5% each),
et al, Buyers own KLOK(AM) San Jose, Calif.
Mr. Davis has interest in 12 CATV systems.
Action Sept. 29.

CATV
Application

@ Kansas City, Kan—Midway Cable TV seceks
distant signals of WGN-TV and WFLD-TV, both
Chicago, and KPLR-TV St. Louis, to Kansas City
(Kansas City, Mo., ARB 23). Ann. Oct. 9.

Final actions

B WDT-41 Chula Vista, Calif.—Cable Television
Bureau granted CP for new communily antenna
relay studio 1o headend link station; trans. loca-
tion: atop Cowles Mountain, Calif. Action Oct. 2,

B WDT-39 Colorado Springs—Cable Television
Bureau granted CP for new community antenna
relay station to bring signals of KRMA-TV and
KWGN-TV, both Denver, to CATV at Colorado
Springs. Action Oct, 2.

A WDT-38 Mi. Vernon, John Day and Canyon
City, all Oregon—Cable Television Bureau granted
CP for new community antenna relay station to

bring signals KATU(TV), KGW-TV and KOIN-
TV, all Portland, Ore., to CATV in Mt Vernon,
John Day and Canyon City. Action Oct. 2.

m Hamburg, Pa.—FCC denied request by Hamburg
Community Cable Co., operator. asking waiver of
carriage and program exclusivity requirements of
rules. Action Oct. 7.

m WDT-40 Casper, Wyo.~—Cable Television Bu-
reau granted CP for new community antenna
relay station lo bring signal KTWO-TV, Casper
to CATV in Casper. Action Oct. 2.

Other action

B New York—FCC prohibited Teleprompter
Manhattan CATV Corp. and Manhattan Cable
Television, operators, from constructing any trunk
of distribution cable in areas served or proposed
for service by Comtel Inc., while proceeding on
applications of New York Telephone Co. for
certification of CATV distribution facilities is
pending _or until further order of commission
(Docs. 17441, 18620, 18750). Action Oct. 7.

Actions on motions

B Cable Television Bureau, on request of Storer
Broadcasting Co., cxtended to Oct. 22, time to
file comments and to Nov. 23, time to file reply
comments in amendment of commission’s rules
and regulations relative to diversification of con-
trol of community antenna television systems; and
inquiry with respect thereto to formulate regu-
latory ;1>ol1cy and rulemaking and/or legisiative
proposals {(Doc. 18891). Action Oct. 3.

m Hearing Examiner Charles J, X
Wilkes-Barre, Pa. (Teleservice Co. of Wyoming
Valley), CATV proceeding, set procedural dates
and scheduled hearing for Oct. 27 (Doc. 18923).
Action Oct. 6.

Frederick In

Cable actions elsewhere

The following are activities in com-
munity-antenna television reported to
BROADCASTING through Oct 13. Re-
ports include applications for permis-
sion to install and operate CATV's,
changes in fee schedules and grants of
CATYV franchises.

Franchise grants are shown in italics.

@ Napa, Calif—Napa Valley Cablevision Inc., an
affiliate of Ameco Inc, of Phoenix, has been
granted a 20-year franchise.

B Riverside, Calif.—Franchise has been awarded
to Riverside Cable TV, a subsidiary of Tele-
communications Inc. of Colorado.

@ Longmont, Colo.—Franchise has been granted to
Mountain States Video Inc., for a 15-channel sys-
tem. Installation is $9.95 for the first set and $1.50
for each additional set. Monthly rate is $4,75 for
the first set and $1 for each additional set.

® New Port Richey, Fla.—TM Communications
has been granted a non-exclusive franchise.

B Muncie, Ind.—Three firms have applied for
franchises: H & B American Co. of Los Angeles,
(group owner) TeleCable Co, of Norfolk, Va.,
(gro]t_lp owner) and Muncie CableVision of Indian-
apolis.

B Seaside Park borough, N.J.—Crosswicks In-
dustries Inc. has applied for a franchise, The
borough would receive 5% of the gross income
from all sources except installation fees. Installa-
tion would be $10 for the first connection and $5
for each additional set. Monthly rate would be $5
for the first set and $1.25 for each additional set.

B White Plains, N.Y.—Four firms have applied
for franchises: Mid-County Television Corp., Fish-
burn Communications of Bronxville, Goodson-
Todman Cablevision of White Plains (group
owner) and Teleprompter Corp. of New York,
(group owner). Mid-County would pay the city
$7,500 upon grant of franchise and from $4,000
or 7% of the gross up to $15,000 annually or
13% of the gross during a 20-year period. Fish-
burn_would pay the city 2% of the gross. Good-
son-Todman would give the city $5,000 on grant
of franchise with future payments up to 20 years
from $3,000 or 6% of the gross to $10,000 or
10% of the annual gross. Teleprompter offers the
city $25.000 on grant and 5% of the gross with
a minimum of $10,000 yearly.

m Columbus, Ohio—Coaxial Communications Inc,
(multiple-CATV owner) has applied for a fran-
chise. The city would receive 6% of the gross
income,

m Hamilton, Ohio—Three firms have applied for
franchises: Neptune Broadcasting Co. of Steuben-
ville. Ohio (group owner), Echo Cable Corp. and
Coaxial Communications Inc.
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In the weeks following President
Nixon’s nomination, on June 26, of Dr.
Clay T. (Tom) Whitehead as the first
director of the new Office of Telecom-
munications Policy, government officials
in the communications fizld and com-
munications-industry representatives
speculated among themselves on the
kind of role the 31-year-old ex-Rand
staffer would play. Among thosz who
had had an opportunity to watch Dr.
Whitehead in his job as a White House
aide with responsibilities in communi-
cations, there was a feeling he would
be an “activist,” that he was, at bottom,
“aggressive-—a feeling that Dr. White-
head did much to reinforce when he
briefed reporters on his concept of the
job a day after he was sworn into it,
on Sept. 22 (BROADCASTING, Sept. 28).

But the speculation had heavy go-
ing, for in a city known for its oper-
ators, where brilliance and accomplish-
ment are worn on one's sleeve and
ambition is not camouflaged, Dr. White-
head is something of an enigma. He is
one of the youngest men to head a fed-
eral agency. And he applies himself
with energy and, in the view of those
from Capitol Hill and the FCC, con-
siderable skill, to the many projects of
national importance that fall to him.

But he does not come on as the whiz-
kid type familiar to Washington. (“He
is cautious, very conservative,” says one
Department of Defense communica-
tions expert.) And he expresses a re-
spectful, almost old-fashioned feeling
for those older than he with whom he
deals—which is almost everyone—al-
though he is not intimidated in talking
to industry senior vice presidents or high
government officials. “I respect their
experience and knowledge. I don’t have
30 years experience,” he says, “but I
can organize information, find out what
is needed and get it.”

Indeed, perhaps the most striking
thing about him is his reserve. He
is usually described as “introverted,”
“cool,” “withdrawn.” But whatever the
precise adjective, the effect of the char-
acteristic can be disconcerting. “We
went to see him [Dr. Whitehead] about
some matter related to domestic satel-
lites,” one FCC official recalled recent-
ly about a meeting when Dr. White-
head was on the White House staff. “We
explained our position for 20 minutes,
and got absolutely no reaction in all that
time—not a word, no change in expres-
sion. When we finally stopped talking,
there was a pause, then he said, ‘Is that
all?”” We left thinking we had blown that
one. But that’s just the way he is.”

But as one begins to form a picture
of Dr. Whitehead as a withdrawn, per-
haps mechanistic young man, other
facts about him surface in conflict with
that image. There is, for instance, the
matter of a hobby he pursued while an

A quiet young man
with power and the
will to use it

Army lieutenant at the Edgewood, Md.,
arsenal, working on defenses against
chemical and biological warfare—sky-
diving. He made 20 or 25 jumps, and
found the experience extraordinary,
("It's very peaceful, incredibly quiet.”)

And for a man who, although young
and tall (about 6 feet), is soft-cheeked
and sufficiently concerned about his
waistline to skip all lunches except
those forced on him in the line of duty,
his idea of getting away from it all
comes as something of a jolt. Following
his Senate confirmation hearing in July,
he spent five days canoeing and camp-
ing in the wilderness of northern Min-
nesota and southern Canada.

Dr. Whitehead’s background is simi-
larly filled with incongruities. He began
life in Neodesha, Kan. (population

WeeksProfile

Dr.

director, Office of Telecommuni-
cations Policy; b. Nov. 13, 1938,
Neodesha, Kan.; B.S. (1960), M.§S.
(1961) and Ph.D. (1967), Massa-
chusetts Institute of Technology;
taught courses in electronics and
political science while graduate
student; consultant at Rand Corp.,
Santa Monica, Calif., over 18-
mmonth period betrween 1961 and
1963, and member of Rand staff,
1967-68; U.S. Army, 1964-65;
consultant to Bureau of Budget,
1966; member of President-elect
Nixon's task force on budget poli-
cies and aided in transition, 1968,
White House staff, 1969-1970;
member Tau Beta Pi, Sigma Xi,
and Erta Kappa Nu, engineering
and science honorary societies;
hobby—camping.

3,500), and graduated from Cherokee
County Community High School in
Columbus, Kan., but then went on to
prestigious Massachusetts Institute of
Technology. There he not only earned
B.S. and M.S. degrecs in electrical engi-
neering and a Ph.D. in management,
but he found time to teach courses in
electronics and political science.

Dr. Whitehead first made contact
with the Nixon forces in the summer of
1968 in Washington, when a mutual
friend introduced him to Robert Ells-
worth, who had been Richard Nixon’s
preconvention campaign manager and
who was to become top White House
staff man before bzing appointed to his
present post of ambassador to the North
Atlantic Treaty Organization. At the
time, Dr. Whitehead was associated
with the Rand Corp., in Santa Monica,
Calif., planning and organizing a policy
research program on health services and
other domestic-policy areas.

Following the election, Dr. White-
head accepted an invitation to serve on
the President-elect’s task force on
budget policies and to aid in transition
matters. And in January 1969, he
joined the White House staff as an aide
to Mr. Ellsworth (later to Peter Flani-
gan, who succeeded Mr. Ellsworth
when he took the NATO post), attend-
ing to a wide variety of responsibilities.

In the briefing he gave reporters, he
surprised them with the candor with
which he discussed the broad powers
that are vested in OTP as the Presi-
dent’s arm in telecommunications mat-
ters—powers that he intended to use.
There was no tone of aggressiveness
in his recital; rather one of considerable
self-confidence.

This kind of confidence was evident,
also, in a private interview in which he
discussed not so much the nuts-and-
bolts aspect as what might be called a
cosmic view of OTP. “Our primary con-
tribution will be in laying out the inter-
connection between the broader objec-
tives of society and communications,”
he said. “We need more attention, more
systematic thinking through the whole
range of problems to make sure com-
munications policy makes sense in
terms of the bigger picture.”

He also feels there is another role
OTP can perform for, as well as in,
government. Governmental policy state-
ments that are not related to a central
theme are “meaningless,” he said. “If
you have decisions that are related, you
have policy, and a policy process that
makes sense. Developing policy and
a policy process in the telecommunica-
tions area,” he added, with a slight,
self-deprecating smile, “can be a model
for broader policy-making processes in
government.”

Dr. Whitehead’s vision of his job, it
is clear, is not limited.
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Flitorials

Chance for real reform

Some very shoddy political oratory and equally shoddy
journalism emerged last week in response to President
Nixon's veto of the political-broadcasting bill. To listen to
the Pemocratic legislators and read the editorials and col-
umns in such papers as the New York Times and Washing-
ton Post was to be told that the President had rejected a
document that ranked with Magna Carta and had done so
to protect the Republicans’ financial advantage over Demo-
crats in the present campaigns.

The present campaigns could not, of course, have been
affected at all if the President had signed the bill. Built into
the legislation was a 30-day delay in effective date. As for
party financing two years from now, that could be changed

radically by the outcome of this year’s elections and the -

choice and prospects of candidates in 1972.

The President was restrained enough to avoid saying so,
but it must surely have bzen apparent to him that this bill
was an effort to create an illusion of political reform without
significantly altering political practices. It would indeed have
imposed ceilings on the broadcast advertising that candi-
dates could use, and it would indeed have required broad-
casters to offer maximum discounts to candidates, but it
would have done nothing at all to limit spending or rates
for other media and services. As Mr. Nixon said, the practi-
cal effect could be to enlarge political expenditures in non-
broadcast campaigning.

When a New York Times or Washingion Post deplores
political spending on radio and television, its cries would be
more persuasive if accompanied by announcements of ceil-
ings or discounts on political advertising in the press. In the
same vein, the editorial reputation of the print media would
be in better repair if more of the organs that so vociferously
clamored for a ban they finally got on the broadcast adver-
tising of cigarettes were now rejecting cigarette business. It
did not escape notice last week that the Washington Post
which was running cartoons and editorials protesting politi-
cal broadcasting was also carrying advertising for Lucky
Strikes. A year ago the same paper was incessantly malign-
ing broadcasters for accepting cigarette business.

It will be not only in their own but also in the public’s
interest if broadcasters can persuade their congressmen to
let the presidential veto stand. The persuasion should be
accompanied by a tangible offer of support for a truly
effective bill to limit political spending. If broadcasters will
take the lead in drafting legislation and campaigning for
public endorsement, they will be practicing governmental
and public relations with a creative touch.

Starting point

Broadcasters worried about their fate in this 50th anniversary
year of their business have little reason to breathe easy be-
cause the National Association of Broadcasters is going to be
reorganized. Even after the action is taken the job will only
have begun.

By authorizing appointment of three executive vice presi-
dents and thereby freeing President Vincent Wasilewski for
highest level activity, the board took a needed first step.
But the over-all task is enormous. Essentially. the assignment
is to transform the broadcast media from a punching bag to
the formidable. vibrant force they are in the eyes of
parhaps 99% of the American electorate.

Broadcasters. by failing to learn the axiom known to every

little leaguer that a good offense is the best defense, have
lost their leadership momentum at the federal level. They
knuckled under to government by giving just a little here
and just a little there.

There isn't a scasoned practical member of Congress who
would not support his constituent broadcasters in any rea-
sonable approach to any legislation. The anticigarette sell-out
would never have been applied to radio if radio broadcasters
—all 6,000-0dd of them—had used persuasion with their
elected congressmen. Logic was with them because the
attack was against TV advertising—not radio. And even the
TV ban, on grounds of discrimination alone, might have
been licked.

An NAB staffed by geniuses can’t bring justice and equity
to broadcasters without the help of a solid majority of all
broadcasters interested in the next generation as well as
increased profits. Times have changed. Many broadcasters
need to alter their views and their goals.

As the trade association charged with over-all responsi-
bility, the NAB must implement and articulate the new
mandate now. There’s no time for procrastination.

Easy mark .

Once again broadcasting has been picked as the principal
point of pressure in another reform proposal that purports
to cure larger matters. This time the picking comes in the
report of the President's Commission on Civil Rights, de-
scribed in detail elsewhere in this issue.

To oversimplify, the report says the FCC, among all
governmental agencies, has the most power to effect prog-
ress for minorities. Why? Because it can regulate the pro-
graming and ownership of broadcasting.

It goes without saying that broadcasting is essentially
white owned and white oriented and has only recently taken
much interest in the minorities who now struggle for status.
But the same can be said for every other large enterprise
in the country, regulated by the government or not. To ask
broadcasters to carry the main burden of eliminating oppres-
sion and equalizing opportunities is to ask more than they
can give by themselves.

-
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Drawn for BRoabcasTING by Sid Hix
“You only get one TV channel here . . . and you call it
a retirement paradise?”

68

BROADCASTING, Oct. 19, 1970



... a potent market where everything grows. In-
vestments, business, people . . . and hope for
the future. Houston is a moving, tomorrow-
oriented community.

At KPRC-TV, we’re an integral part of this
movement and vigorous growth. We began a
pioneer operation in 1949 in a small Quonset
hut in southwest Houston. In 1953 we moved to
larger quarters . . . eventually totaling 39,000
square feet. And we’re still growing.

We are now building a new, ultra-modern
broadcast facility that will more than double our
present working area, already Houston'’s larg-
est broadcast complex.

The new 83,735 square foot structure will
house the very latest innovations in communi-

ot

cations hardware: three television and three
radio studios, all in the |atest design; television
production studios and film/tape production
facilities using the most sophisticated equip-
ment; plus six fully-equipped newsgathering
units and five remote telecasting vehicles,
completely colorized . . . to do anything re-
motely possible.

Houston is . . . a promising, dynamic market
that we understand . . . because we've grown
together.

KPRG-TVHOUSTON

Edward Petry & Co., National Representatives

NBC Affiliate
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Transmedia did.*

And more. The newest broadcast cameras and equipment where you want them,

The birdies and the bogies too. video record systems made. And when you want'them for as long as

Wherever it’s happening in this more mobile units than anyone else. your production schedule requires.
competitive world, Transmedia is In all sizes and configurations. Whether you're shooting eagles,
there. With the biggest, best Serving you everywhere. North. birdies, bogies, home runs,
equipped and staffed mobiie South. East. West. Abroad. One gelandesprungs, or a love match,
teleproduction fleet under the sun. contract puts personnel and shoot it right. Call Transmedia.

Transmedia
120 East 56th Street, New York, N.Y. 10022 « (212) 832-9200

*With assists from Jack Nicklaus and Tom Weiskop! New west coast office at Hollywood, Cal.: tel.+(213) 464-1105
© Transmedia nternational Corp. 1970
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