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“Iwin Gitians are great people

(TAKE OUR SQUIRTS, PEE WEES AND BANTAMS, FOR INSTANCE)

Sure, we’ve got pretty buildings, ten thousand lakes and parks galore, but it’s our people that make
our market great! . .. including B-year-old goaltenders with nerves of steel! We're a young market,
as the averages go. And healthy and vigorous and well-educated. We’re second in the nation in
percent of ninth graders completing high school and always at the top in lowest percent of draftee
rejection in armed services qualification tests. Great people! And great consumers! Worth spend-

ing some time with . . . on the station they look to for action, insight
and full-color entertainment. *Take 5 for news, Carson,
Frost, young-married’s programming and a prestige environment.

You’'ll reach the great people on:

MINNEAPOLIS « ST. PAUL

A Division of Hubbard Broadcasting Inc., WTOG-TV, Tampa-St. Petersburg. KOB-TV. Albuquerque. Contact your nearest Petry office or Jim Dowdle at 612.645-2724.
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BOB HOPE
TUESDAY WELD
FRANKIE AVALON
DINA MERRILL
JEREMY SLATE
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I'LL TAKE SWEDEN

United Arhists Television

Entertainment from Transamerica Corporation
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WGAL-TV reach and in-depth coverage
are unapproached because it delivers most
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other great selling factors: a big 50%
color penetration; above-average stability
and prosperity in its Channel 8 area.

/ ' : S Y viewers in its multi-city market*. Two
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= WGAL-TV

-y e | Channel 8 - Lancaster, Pa.

Representative: The MEEKER Company, Inc,

4l . v New York « Chicago - Los Angeles + San Francisco

STEINMAN TELEVISION STATIONS - Clair McCollough, Pres.

WGAL-TV Lancaster-Harrisburg-York-Lebanon, Pa. ¢« WTEV Providence. R. I./New Bedford-Fall River. Mass
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Where it counts

If agency mathematicians are correct,
there was sharp change in ranking of
TV networks according to going prices
of their average prime-time minutes in
fourth quarter of 1970 as compared
with same 1969 period. Agency people,
who try to keep track of such things,
estimate NBC-TV’s pricing was highest
at average between $52,000 and $52,-
500; ABC-TV’s was second at close to
$48,000, and CBS-TV’s third at about
$47,500. Comparable averages for
fourth quarter of 1969 put CBS first at
little over $55,000, NBC second at more
than $53,000 and ABC third at just
under $43,000.

Open season?

FCC is expected soon to issue notice of
inquiry that could lead to more license-
renewal challenges, from would-be
broadcasters filing competing applica-
tions as well as from citizen groups
simply protesting renewals. Inquiry
would seek definition of “substantial
service” as used in commission’s Jan.
15, 1970, policy statement on compara-
tive hearings involving renewal appli-
cants; commission said it would favor
incumbents if they could demonstrate
such service. Stations that did not meet
FCC’s criteria—and these would prob-
ably, though not necessarily, be cast in
terms of percentages of service—would
find themselves more attractive targets
for challenges and protests than stations
that measured up to government’s
standards.

Question still being pondered at FCC
staff level is whether criteria should be
used as guide in renewal processing.
Number of other items, all dealing with
current review of license-renewal pro-
cedure, are being readied for presenta-
tion to commission along with notice of
inquiry. One is new application form for
television. Others are proposed rules
extending time for filing renewal appli-
cations from 90 to 120 days ahead of
renewal due-date, and requiring sched-
uled announcements inviting comments
on their performance and to maintain
for public inspection, file of complaints
they receive (BROADCASTING, Dec. 7,
1970).

Morning line

If new generation on boards of National
Association of Broadcasters prevails,
1971 slate of chairmen to be elected in
June will look like this: Richard Chapin,
Stuart Stations, Lincoln, Neb.—<chair-

man, joint board; A. Louis Read, wpsu-
Tv New Orleans—chairman, television
board: Andrew M. Ockerhausen,
WMAL-AM-FM  Washington—chairman
radio board. Richard Dudley, Forward
Stations, Wausau, Wis., former radio
board chairman, is seen as possible can-
didate for joint board chairman. Vice
chairmanship prospects have not yet
jelled, but Don Campbell, WMAR-TV
Baltimore, is being talked up for TV
board.

Next in line

Although there’s no timetable, Presi-
dent’s select committee on government
reorganization, headed by West Coast
banker Roy Ash, will make study of
independent agencies its next order of
business. And prospects are that Fed-
eral Trade Commission, which has
caused new unrest in business sector,
and FCC, caught in cross-fire involving
allocations, ownership, program con-
trols and minority protests, will be
among first to be examined.

Ash committee recommendations deal-
ing with reorganization of executive-
branch agencies directly responsible to
President are currently under executive
scrutiny. Independent agencies, whose
members are nominated by President
and confirmed by Senate, are regarded
by Congress as arms of legislature.

Heeding the word

At least two television networks—CBS-
TV and NBC-TV—are busy developing
new children’s programs for fall follow-
ing that private meeting at which FCC
Chairman Dean Burch once again
pressed his plan for 90-minute daily
program for children rotated among
networks (BROADCASTING, Dec. 21,
1970). Though networks won’t say
they’ll agree to Mr. Burch’s program
pattern or confirm specific plans, CBS-
TV is understood to have several proj-
ects in develoipment, as has NBC-TV,
where one project is half-hour show that
may be offered to affiliates at supple-
mentary charge. ABC sources said plan-
ning is continuous, but only specific
they could discuss was Curiosity Shop,
scheduled for next season and an-
nounced several months ago.

Everybody’s in

Selection of successor to FCC's late
chief engineer, William H. Watkins,
who died Jan. 3, expected to be made
in next couple of weeks. Among those
mentioned as candidates or prospects

are Raymond E. Spence, deputy chief
engineer; Julian Dixon, chief of Tech-
nical Division, Harold L. Kassens, chief
of Rules and Standards Division; Curtis
Plummer, chief of Field Engineering
Bureau and one-time chief engineer;
C. Phyll Horne, engineering assistant
to Chairman Dean Burch, and A. Prose
Walker, communications consultant,
former FCC Allocations Branch chief
and former director of engineering at
National Association of Broadcasters.
Job pays about $37,000 a year.

Chance of reprieve
CATV systems, particularly smaller
ones, would be able to delay start of
program origination, and perhaps avoid
it entirely, under proposal being con-
sidered by FCC. System requesting
waiver of rule—which becomes effective
April 1—could hold off until commis-
sion denied request. (Commission uses
that procedure in dealing with requests
for waiver of other CATV rules.) And
commission staff would process waiver
requests from larger systems first.
Proposal reflects uncertainty some -
commissioners are said to feel over wis-
dom of cablecasting rule, which applies
to systems having more than 3,500 sub-
scribers. These commissioners are said
to have been impressed by data from
National Cable Television Association
and Rand Corp., indicating that com-
mission may have been unduly opti-
mistic in assuming 3,500-subscriber sys-
tems could sustain cablecasting.

One to one

Kprc-aM-Tv Houston is splitting its na-
tional representation. Effective Feb. 1,
KPRC(AM) will switch to Major Market
Radio (Jerry Glynn, president). Kprc-
Tv will continue its long affiliation with
Edward Petry & Co. Both stations are
owned by Houston Post, and both are
long-term NBC outlets. Jack Harris is
president of Posr's broadcast division.

Fat's out of fashion

Among austerity proposals to be con-
sidered by board of directors meeting
of National Association of Broadcasters
at LaQuinta, Calif., this week: elimina-
tion of nine-man Finance Committee,
with budgets to be developed by seven-
man Executive Committee, subject to
concurrence of full board; holding of
committee meetings (with possible ex-
ception of code-board sessions) in
Washington where records and staff are,
entailing minimum expense in staff
travel. '
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HOW WOULD YOU

LIKE TO GROSS

ONE MILION EIGHTY FIVE
THOUSAND DOLARS
AYEAR BETWEEN

1I0AM AND 4.00PM
MONDRY-FRIDNY?

Bill Randle does . . . on WERE, Cleveland. (And is
top-rated aswell.) O You cantoo . . . if youre an AM
general manager or major radio station owner in
one of the top 5O marketfs, and are willing to spend
15-30,C00 duing the next year. The cost depends
onyourmarket, individual stafion problems and avail-
ability of performers. L1 If youTe inferested, you can
call Bill Randle between 9:OO0AM. and 430 PM. any

weskaioy ot 26/696500. BI AN R

Radio Station WERE
1500 Chester Avenue
Cleveland, Ohio 4414
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National Association of Broadcasters' television code re-
view board proposes measures for tightening TV commer-
cial-time standards, but some agencies and representatives
feel proposals do not go far enough. See . . .

Touch-up job on TV time standards ... 18

TVB president Pete Cash predicts 8% rise in retail mer-
chants' investment in local TV in 1971; tells annual retailers
convention members cigarette loss will be virtually equal-
ized by increased new business. See . . .

Answer to lost cigarette revenue? ... 20

Bill to limit both broadcast and nonbroadcast political
campaign spending will be introduced when 92d Congress
convenes this week. Co-sponsors are Senators Mike Gravel
(D-Alaska) and James B. Pearson (R-Kan.). See . . .

A ceiling on all political spending? ... 26

Leading CATV operators in New York oppose recommen-
dation by New York State Public Service Commission that
it join FCC and local authorities in regulating cable systems
in state. See . . .

CATV's see no need for PSC plan... 28

FCC is given conflicting counsel on whether to grant
WHDH-TV Boston's request that it reopen case, in which
WHDH {nc. lost license, to determine if decision was based
on sufficient number of commissioners. See . . .

FCC faces issue over WHDH-TV vote ... 30

In appeals court case involving Midwest Video Corp.,
Justice Department goes on record as arguing that FCC
has gone 'too far' in restrictions it has imposed on pay
CATV. See ...

Justice faults FCC for curbs on CATV... 36

Spectrum-allocation problem will receive complete and
lengthy examination jointly by FCC and Office of Telecom-
munications Policy. Study could result in reallocation of
government-used space. See. ..

A high-level spectrum study ... 37

Federal district court throws out suit brought by three
housewives over alleged excessive violence in ‘Wild, Wild
West' program. Plaintiffs should seek relief first from FCC,
it says. See . . .

Court throws out antiviolence case ... 43

Two mid-season replacement programs from CBS and one
from NBC receive few laurels; CBS's ‘Family’ garners most
attention with mixed reactions; NBC's ‘Griffith' product and
CBS's ‘Strange Report’ elicit yawns. See . . .

Second season lands with dull thud ... 44

FCC will take closer look at time factor in exclusivity of
nonnetwork TV programing and related problem of helping
UHF stations and CATV systems to gain freer access to
nonnetwork material. See . . .

How to help UHF, CATV get material? ... 48

Degartments Broadeasting
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Now watch!
KTEW, Tulsa,Oklahoma,

(formerly KVOO-TV)

has appomted
Blair TV.

With over half a million in population, the Tulsa
metropolitan area has been gaining ground as one of
the Southwest’s leading marketing areas. Long a
center for the oil and aerospace industries, upward
mobile Tulsa is now emerging as one of the nation’s
greatest river ports, connected by water with industry
extending from the Great Lakes to the Gulf of
Mexico, by means of the important new Arkansas
Verdigris Navigation System, whose effects may

well prove more far-reaching than those of the St.
Lawrence Seaway. Pace-setting station in the Tulsa
area with strong leadership in prime time periods is
KTEW, Channel 2. (Previously, KVOO-TV. And
now under the Scripps-Howard banner.) For
everything you need to know about the burgeoning
Tulsa market and about KTEW), call your Blair man.

BLAIR TELEVISION

@I | America’sleading television representative
A Division of John Blair & Company




Late news breaks on this page and overleal.
Complete coverage of the week begins on page 20.

Onward and upward

Network-TV revenues in 1970 increased
2.1% to $1,733,671,700, according to
estimates released Friday (Jan. 15) by
Television Bureau of Advertising. They
were compiled by Broadcast Advertis-
ers Reports and compare with 1969
total of $1,697,420,500.

For fourth quarter, sales were off
about 3.58% to $518,797,500,

December billings were down 8% to
$157,403,900, with daytime down
13.4% and prime time down 5.3%. For
full year, daytime was up 2%, prime
time up 2.2%. Figures are estimates of
TV networks’ net revenues from sales
of time and programing.

Digisonics wants more time

International Digisonics Corp. has
asked FCC to continue for another 120
days IDC’s authority to operate its
trouble-plagued electronic system for
monitoring commercials under relaxed
standards. Ninety-day period commis-
sion gave company on Oct. 22, 1970, to
operate under eased standards and, at
same time, to find solution to technical
problems, runs out Jan. 20 (BROADCAST-
ING, Oct. 26, 1970).

But National Association of Broad-
casters, in letter filed with commission
Friday (Jan. 15), said IDC should not
be granted further waiver of rules un-
less it can demonstrate ability to trans-
mit its coded commercial in compliance
with relaxed standards.

John B. Summers, NAB chief coun-
sel, said NAB Technical Committee
studies and reports from NAB mem-
ber stations indicate that IDC-coded
patterns “in many instances” do not
comply with relaxed standards. Com-
mission, Mr. Summers said, “should not
condone any continuation of such
degradation of the television picture.”

This is contradiction of assertion in
IDC attorneys’ letter that extension of
waiver would not interfere “in any way
with television broadcast viewing.”

IDC attorneys said that additional
120 days would permit company to
complete studies it has begun and to
suggest “research-based, permanent so-
lution.” They noted it would also per-
mit those broadcasters, whose concern
about rules violations led to relaxation
of standards to continue carrying mate-
rial encoded by IDC for its national ad-
vertiser clients. ‘

Mr. Summers, in his letter, said that
if IDC cannot provide licensees with en-

coded patterns within standards in rules,
commission should reopen rulemaking
proceeding to consider whether rules
should be amended. Present rules were
adopted in response to petition from
IDC.

And, in reopened proceeding, Mr.
Summers said, commission should con-
sider other matters about electronic
monitoring that have troubled some
broadcasters—those relating to prior
notice to broadcasters that they will re-
ceive encoded commercials and to li-
censee control over use of such material.

Sarnoff on consumerism

Business community and its advertising
agencies risk harmful political crusade
if they do not respond more to articu-
late consumer demands, according to
Robert W. Sarnoff, RCA chairman and
president.

This warning was contained in ad-
dress prepared for delivery to Poor
Richard Club in Philadelphia Saturday
(Jan. 16), when he was to receive club’s
1971 gold-medal award for distin-
guished service in areas of information
and communications.

He said consumer unrest was rooted
in both real and imagined offenscs.
These offenses, he said, sprouted from
overstated claims, poor service, inflated
charges and neglected customer needs.

“Its potential danger lies in the de-
velopment of a political crusade that
could lead to overreaction,” he said,
“with results as unfortunate for the
public as for business.”

Urging business and agencies to re-
spond quickly and effectively to legiti-
mate public demands and desires, Mr.
Sarnoft said: “We must insure that ad-
vertising claim matches business per-

Rapping, RAB style

New feature will be inaugurated in
round of management conferences that
Radio Advertising Bureau is holding
next month. Regional broadcast execu-
tives of Sears, Roebuck and Coca-Cola
—and perhaps representatives of other
advertiser categories—will be on hand
for closed-door, off-record question-
and-answer exchanges with broadcasters
on use of radio. Idea is that better mu-
tual understanding of needs, problems
and potentials will benefit both sides,
Management conferences kick off Feb.
1 in San Francisco.

AtDeadline

There must be rapport between busi-
ness and consumer, he said, and first
step toward this communication is close
co-operation between agencies and busi-
ness management.

“The important point,” Mr. Sarnoff
continued, “is that at a time when the
flow of new products and the increased
impact of the media has placed the
highest value on expertise, your profes-
sion must be a partner in marketing ra-
ther than simply a transmission line for
the sales message.” And, he added,
business has obligation to insist upon
active role.

Many violations charged to advertis-
ers and agencies by FTC, he believes,
are due to communications gap.

He urged audience to stop thinking
of consumerism as movement and as-
sociate it instead with individual who
wants to be treated in honest and
straightforward way. '

MGM, Fox talk merger

Discussions looking to merger of Metro-
Goldwyn-Mayer and 20th Century-Fox

Film Corp., leading film producers,
were reported under way Friday
(Jan. 15).

James T. Aubrey Jr., MGM presi-
dent and former head of CBS-TV net-
work, announced that *“encouraging”
conversations in principle had already
been held, without reference to ap-
proval of specific terms.

Mr. Aubrey’s disclosure was in state-
ment issued Thursday (Jan. 15) in
which he said discussions had been held
with some Fox stockholders, including
Broadway producer David Merrick;
Harry and Richard Brandt, executives
of Brandt Theaters and Trans-Lux
Corp., respectively, and Davis Factor,
chairman of Max Facor & Co.

Mr. Aubrey said earlier talks had cen-
tered on plan whereby MGM would
exchange one of its shares for each two
shares of Fox stock outstanding. It
could not be learned how many Fox
shares Merrick-Brandt-Factor group
held, but industry sources speculated it
may run from 500,000 to as many as
1.5 million of Fox’s approximately
eight million shares outstanding.

Both Fox'and MGM have had finan-
cial problems in recent years and have
had changes in top-level corporate
structures.

Mr. Aubrey emphasized that discus-

. sions were still in preliminary stage and

that any ultimate agreement would be

More "'At Deadline” on page 10
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subject to approval by MGM board and
stockholders, and would also be sub-
ject to such securities and other laws as
may be applicable.

Feminists air grievances

National Organization for Women and
other women’s groups challenged tele-
vision and print advertising’s image of
women Friday (Jan. 15) during three-
hour conference with representatives of
national advertising agencies.

Although press was not admitted to
“dialogue with women,” NOW held
news conference later, detailing scope
of discussion.

Among 21 advertising agencies said
to have sent representatives to “dia-
logue” were: Young & Rubicam; Foote,
Cone & Belding; Doyle Dane Bernbach;
Leo Burnett; Della Femina, Travisano
& Partners, and Well Rich Greene.

New York was charged by agencies
with being composed of ‘avant-garde’
types not representative of American
women.

Agencies also defended commercials,
which NOW and other women’s groups
found offensive, by saying they must
appeal to broadest range of people in
shortest possible time.

Deborah Biele, coordinator of NOW's
image committee, said that was strong-
est point of agencies’ argument. But she
added that in last year, women’s groups
have tripled throughout country, and
that younger generation, now in school,
would not sit still for demeaning image
of women presented in advertising.

APBA sports study

Hoping to find ways to provide innova-
tive and extra services for broadcasters
in 1970’s, Associated Press Broadcast-
ers Association has assigned its per-
formance committee and three subcom-
mittees to scrutinize AP-wire sports re-
port and to survey wire usage, gen-
erally.

Performance committee is headed by
Charles Fred Douglas, wkzo(aM) Kal-
amazoo, Mich. Sports subcommittee is
headed by Charles Whitehurst, wFMy-
Tv Greensboro, N.C. Ron Mires, KPIX-
(Tv) San Francisco will be chairman of
subcommittee looking at AP picture re-
port, and Frank Scott, KLNG(AM)
Omaha, will survey desire for co-opera-
tive news and feature beeper and actu-
ality service.

Audio-gear rules proposed

Federal Trade Commission is studying
possibility of requiring manufacturers
of radios, phonographs, tape players
and other home-audio gear to use stan-
dard base for rating amplification
power.

In rules proposed last week, FTC

WeekSHeadliners

Mr. Spielvogel

Carl Spielvogel, executive VP and gen-
eral manager, McCann-Erickson, New
York, elected chairman of executive
committee. Carson Magill, executive
VP, member of board of directors and
head of McCann-Erickson's West Coast
operations, named member, executive
committee. David M. Ricaud, executive
VP and member of board of directors,
New York, named member, executive
committee.

Henry P. Bernhard, chairman, Ogilvy
& Mather Inc. Continental (Europe)
offices, elected vice-chairman and mem-
ber of executive committee of O&M
in New York. Mr. Bernhard, a member
of board of directors at O&M Inter-
national, became head of offices in Ger-

many, Italy, Belgium, Luxembourg,
Netherlands, Austria and France in
1968.

For other personnel changes
of the week see "Fates & Forlunes™

suggested prohibiting makers from ad-
vertising certain audio capabilities of
amplifying units—such as “watts” of
power output or “power frequency re-
sponse”—without providing additional
technical information that could affect
volume and quality of sound produced
by products.

There is currently no single industry
standard for rating amplifying units.
FTC said that “wide abuse of output
ratings has occurred as a result of
use of ratings based on numerous stan-
dards and testing methods.”

Public hearings on proposed rules
will be held April 15.

George Smith to retire

George Smith, former Broadcast Bu-
reau chief and now legal assistant to
Commissioner Robert E. Lee, will retire
from commission Jan. 31. He will be
succeeded in Mr. Lee’s office by Sidney
Goldman, 37, former commission staff
member who is now assistant regulatory
counsel for Western Union.

Mr. Smith, who is 69, was 25th em-
ploye, in 1928, of Federal Radio Com-

mission, forerunner of FCC. He was
first chief of new commission’s license
bureau, before leaving to enter private
law practice in Washington.

He returned to government in 1962
as legal adviser to Commissioner Lee.
Four years later he was named chief
of Broadcast Bureau, post he held until
September 1970, when he returned to
Mr. Lee's office.

Mr. Goldman, who graduated from
University of Miami Law School and
did graduate work at New York Uni-
versity Law School, was member of
commission’s Common Carrier Bureau
staff from 1962 until 1967. :

He left commission for Communica-
tions Satellite Corp.. served as special
assistant to financial vice president,
until January 1970, when he joined
Western Union. ’

Reiner names Keshin

S. J. Reiner Co., Lake Success, N.Y.,
marketing organization, has elevated
Mort Keshin to president of its broad-
cast division and has appointed Frank
J. Howlett as manager of media plan-
ning for unit. Reiner formed division
last summer as independent media serv-
ice with Mr. Keshin as executive vice
president. Mr. Howlett recently was
with Lennen & Newell as vice president
and media manager.

An NBC look at America
A one-hour documentary entitled Which
Way, America? is being made available
to NBC-affiliated television stations. The
program, which features National
Urban League director Whitney Young,
was produced by kNBC-Tv Los Angeles.
It was to be transmitted to affiliates Sat-
urday (Jan. 16) for local scheduling.
The documentary was aired on XNBC-
TV Los Angeles on Friday, Dec. 18,
and on wnBCc-Tv New York Sunday,
Jan. 10. Plans at other NBC-owned sta-
tions are as follows: wrc-Tv Washing-
ton will present the program Sunday,
Jan. 24, 4-5 p.m.; wkyc-Tv Cleveland,
on Saturday, Feb. 6, 5:30-6:30 p.m.,
and wMAQ-Tv Chicago on Sunday, Feb.
7, 34 p.m. (All times are local.)

Stump at filmways

Filmways Inc., New York, diversified
entertainment complex including station
ownership and TV-motion picture pro-
duction and distribution, reported de-
cline in earnings and revenues in first
quarter of fiscal year. For three months
ended last Nov. 30:

1970 1969
Earned per share $ 0.12 § 0.31
Revenues 16,786,000  25.966,000
Net income 262.000 608.000
Shares outstanding 1,831,000 1,832,000

Note: 1969 per-share earning figures and shares
outstanding to reflect additional shares issued or
issuable pursuant to acquisition agreements.
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...the art of broadcasting the maximam radjated
signal without distortion, thumping, pumping or other
undesirable effects. Automatic Level Controllers
.made gainsmanship possible. CBS Laboratories developed
the original Audimax Automatic Level Controller
more than 10 years ago and has been the leading
supplier to the industry ever since.

Now, the new Audimax 4440—fourth generation
Audimax—gives the industry new standards—adjustable
recovery tume, expanded return-to-zero function, long
life Tantalum capacitors, space-saving slimline design
and money saving add-on stereo capability.

You can set new standards of gainsmanship—
increase your market coverage—improve quality.
Write for full details or call to order (203) 327-2000.

Model 4440—Price $725 Model 4450 (Stereo}—Price $1,295

CBS LABORATORIES

A Division of Columbia Broadcasting System, Inc. 227 High Ridge Road, Stamford, Connecticut 06905




BUT...in Greater Western Michigan you'll see
a tighter grip on the food spending
‘ market through economical WKZO.

. =het] In Greater Western Michigan—WKZO
' = | serves up the big food spenders. There are
e o 1] more than twice as many Kroger and A&P
=Y | stores in our area as compared to the

dm, | 1?_| -No, 2 station.
fr —~as] Your Avery-Knodel man can give you the
Eaa:” recipe on smart buying in Greater Western
Michigan — find out what's cookin’ at
WKZO.

Southwestern Michigan A&P and
Kroger store cities within sta-

tions' primary coveraoge oreas. . .
*A lobster measuring 48" from claws 1o 14il was canght

off New England. It weighed 34 pounds!

WKZ0
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Datebook

A calendar of Important meetings and

events In communications

January

Jan. 18—New deadline for reply comments on
FCC's proposed rule permitting inclusion of coded
information in aural transmissions of radio and
TV stations for program identification. Previous
deadline was Oct. 1, 1970 (Doc. 18877).

Jan. 18-20—Program origination seminar, spon-
sored by National Cable Television Association,
Burlingame hotel, Burlingame, Calif, Contact
Larty Bowin, NCTA, 198 16th St., Washington.
Jan. 18-20—First Broadcasting . Industry Sym-
posium. Kenneth A. Cox is chairman of confer-
ence; Richard W. Jencks and Donald H. McGan-
non are among speakers. Washington Hilton hote,
Washington.

Jan. 19—Radio Commercials Workshop, Inrer-
national Radio and Teievision Society, Waldorf-
Astoria, New York. Inquiries: IRTS, 420 Lexing-
ton Avenue, New York 10017.

Jan. 19-22—Board meeting, National Association |

of Broadcasters. LaQuinta hotel, LaQuinta, Calif.

Jan. 21—Printing Week banquet, Eric Sevareid is
featured speaker. Bellevue-Stratford hotel, Phila-
delphia.

Jan. 21—Meeting, Wyoming Broadcasters Asso-
ciation. Hitching Post hotel, Cheyenne.

Jan. 21—Seminar on legal concerns in_ public
TV, sponsored by Central Educational Network
in cooreration with Corporation for Public
Broadcasting, National Association of Educational
Broadcasters and Public Broadcasting Service.
Chicago.

Jan. 21-23—Meeting of Alabama_Assoclatlon of
Broadcasters. Parliament House, Birmingham.

Jan. 22-23—Annual winter TV conference spon-
sored by Soclety of Motion Pictyre and Television
Engineers. Conference theme: Video-magnetic re-
cording. St. Francis hotel, San Francisco.

Jan., 24-25—Meeting of Idaho Assoclation of
Broadcasters. Downtowner hotel, Boise,
Jan., 24-26—Meeting of Oklahoma Association of
Broadcasters. Hilton inn, Oklahoma City.

Jan. 24-27—Annual convention, National Reli-
giows Broadcasters, Washington Hilton hotel.

mlan. 26—Regional conference, National Asso-
ciation of FM Broadcasters. Marriott motor hotel,
Philadelphia.

wan. 27—Clinic on station programing, New
Jersey Broadcasters Assoclation. Ramada Inn,
East Brunswick.

Jan, 27-28—Meeting of Georgla Radio and Tele-
visionn Institute. University of Georgia, Athens.

wan. 27-29—lllinois-Indiana CATV Association
meeting. Hilton-Inn, Indianapolis.

Jan. 28.—Federal Communications Bar Associa-
tfon luncheon, with' Dr, Cln(g1 T. Whitehead as
featured speaker. Army-Navy Club, Washington.

Jan. 31—Entry deadline, American Research
Bureau's 3d annual contest to honor innovative
uses of audience rescarch data. Entry blanks ob-
tained from: Chairman, Innovator Awards Com-
mittee, American Research Bureau, 4320 Ammen-
dale Road, Beltsville, Md. 20705.

February

Feb. 1—Deadline for reply comments on FCC's
proposed rules concerning diversification of con-
trol of CATV systems and inquiry into formu-
lation of regulatory policy (Doc. 18891).

Feb. 1—Deadline for reply comments on FCC's
prorosals concerning technical standards for
CATYV systems (Doc. 18894).

Feb. 1—Deadline for reply comments on FCC's
proposed rules concerning extent of local, state
and federal regulation of CATV (Doc. 18892).

Feb. 1—Deadline for reply comments on FCC's
proposal to permit CATV systems to import dis-
tant signals subject to a specified payment for
public broadcasting (Doc. 18397-A).

Feb, 1-2—Meeting, Arkansas Broadcasters Asso-
clation. Sheraton Motor inn, Little Rock.

Feb. 1.3—Government affairs conference, Amer-
{)coml Advertising Federation. Washington Hilton
tel.

Feb. 2—Annual stockholders meeting, Walr Dis-
ney Productions. Wiltern theatre, Los Angeles.
Feb. 3—Deadline for reply comments on FCC's
proposed rulemaking regarding establishment of
domestic communications satellite system.

BFeb. 4-—Eighth annual Canadian Radio Festival,
featuring Chet Huntley as speaker. Toronto.
8Feb. 4-5—Annual _convention, Louislana Asso-
ciation of Cable TV Operators. Ramada inn,
Monroe.

Feb. 4-6—New Mexico Broadcasters Association
convention. Palms motor hotel, Las Cruces, N.M.

Feb. 5-6—23d annual seminar, Northwest Broad-
cast News Assoclartion. University of Minnesota,
Minneapolis.

Feb. B—FCC hearing on license renewal of
\l.vgrloz%().\u) Jacksonville, Fla. Jacksonville (Doc.

Feb. 12-13—Winter meeting, Virginia Assoclation
of Broadcasters. John Harkrader, wosJ-tv Ro-
anote, meeting chairman. Roanoke hotel, Ro-
anoke.

mFeb. 12-13—Annual convention, South Carolina
Cable Television Association. Wade Hampton
hotel, Columbia.

Fen., 15—New deadline for filing comments on
FCC’s proposal to permit inclusion of coded in-
formation in aural transmissions of radio and TV
stations for purpose of program identification. Pre-
vious deadline was Dec. 14, 1970 (Doc. 18877).

Feb. 15—Deadline for filing comments in FCC's
one-to-a-market rulemaking proceeding. Deadline
applies to all parties except National Association
of Broadcasters and American Newspaper Pub-
lisherz Association, who must file by Jan. 15
(Doc. 18110).

Feb. 15-17-=-National Cable Television Associa-
gorl:l cablecasting seminar. Dallas-Hyatt House,
allas. :

Feb. 16—Public hearing of the Canadian Radio-
Television Commission. Government Conference
Centre, Ottawa.

Feb. 16—Annual meeting of Kinney National
Service Inc. shareholders. New York Hilton,

wmFeb. 16-18—Maeeting of South Carolina Associa-
;x’unblﬂf Broadcasters. Wade Hampton hotel, Co-
umbia.

Feb. 22—FCC hearing on license renewal appli-
cations for wirE-AM-FM Indiananolis: KolL-aM-
FM Omaha, and KIsN(aM) Portland, Ore. Wash-
ington (Doc. 19122-5).

Feb. 23-24—Meeting of Wisconsin  Association
of Broadcasrers. Pfister hotel, Milwaukee.

wFeb. 25-26—National Cable Television Asso-
ciation board of directors meeting. Sheraton-Sand
Castle, Sarasota, Fla.

mFeb. 25-26—Mectin§, Colorado Broadcasters
Association. Holiday inn, north, Denver.

Feb. 26-27—Forum on business and leglial rob-

lems of television and radic, sponsored by Frac—

ticing Law Institute, New York. Harry R. Olsson

J‘;., kCBS. chairman. Barbizon Plaza hotel, New
ork.

March

March 1—New deadline set by FCC for filing
all aoplications for domestic communications-
satellite systems in 4 and 6 ghz bands or higher.
Previous deadline was Dec. 1, 1970 (Doc. 16495).

March 1-3—National Cable Television Associa-
rion cablecasting seminar. Boston.

March 5-6—Convention, Georgia Cabie Televi-
sion Assoclation. Augusta Towne House, Augusta.
March 8-11—Spring conference, Electronic Indus-
tries Association, Statler Hillon hotel, Washington.

March 9—Meeting of New York Assoclation of

Major cor;ventlon dates in 71

Feb. 16-19—Annual conference, National Assock
ation of Television Program Executives. Astro-
world, Houston.

March 25-28—Annual convention of National
Association of FM Broadcasters. Palmer House,
Chicago.

March 28-31—49th annual convention of National
Association of Broadcasters. Conrad Hilton hotel,
Chicago.

June 26-30—National convention of American
.;\tllvertising Federatlon. Hawailan Village, Hono-
uiu,

July 69—Annual convention of Natlonal Cahle
Television Assoclation. Sheraton and Shoreham
hotels, Washington.

Starring

Fess Parker

165 Hour-long episodes
(136 in color)
of
frontier adventure

Six years on NBC-TV
with a

33% average share of
audience (NTI).

Ideally balanced audience
composition.

QOutstanding guest stars.

Sold in over 80 markets.

TELEVISION

444 West 58th Street
New York, N.Y. 10019
(212) 857-5010
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“HOW SMALL
CAN YOU GET?”

It may be of interest to know
that though we have had clients
in 18 of the top 25 markets (cur-
rently we are working in 11 of
them) we now have two clients
below the top 125 markets.

Why? . . . Although it's impor-
tant to know how you are doing
competitively if you own a sta-
tion in the top 25, it's even more
important to know how you are
doing in smaller markets. Fewer
dollars go into smaller markets
and with increased costs of
operation, that coveted No. 1
position is more important in a
small market than a big one. The
truth is you can't get too small
to need to know how you are
doing attitudinally in any market.

It might also be interesting to
know that at any given time,
about half our client list is No. 1
in their respective market, and
they use the information we
gather and recommendations we
make to keep them that way.

The balance of our client list is
composed of aggressive stations
that are working toward that
No. 1 position. :

Our methods are both simple and
complex. Basic, hardworking re-
search with TV viewers in their
own homes, provides the first
key. But then, specific recommen-
dations, long term surveillance,
monitoring, making specific fol-
low-up suggestions—these are all
part of it. Give us a call for a no
obligation presentation. Make
your life a little easier.

Meélr

" McHUGH anp HOFFMAN, INC.

Television & Advertising Consulfanis

430 N. Woodward Avenue
Birmingham, Mich. 48011

Area Code 312
644-8200

Broadcasters. Thruway Hyatt House, Albany.

March 15—Deadline for reply comments in FCC's
cl)gﬁté))—a—market rulemaking proceeding (Doc.

mMarch 15-—New deadline for filing reply com-
ments on FCC's proposal to permit inclusion of
coded information in aural transmissions of radio
and TV stations for purpose of programn_ identifi-
ggls:%n) Previous deadline was Jan. 18 (Doc.

March 15—FCC dcadline for ABC., CBS and
NBC to submit statements of intent to apply for
satellite system (Doc. 16495)

March  16—Public hearing of t(he Canadian
Radio-Television Commission. Lord Nelson hotel,
Halifax, N.S.

March 22-25—International convention and ex-
hibition, Institute of Electrical and Electronic En-
gineers. Coliseum and Hilton hotels, New York.

WMarch 23-—I1ith annual International Broad-
casting Awards dinner. Century Plaza hotel, Los
Angeles.

March 26-27—Forum on business and legal prob-
lems of television and radio, sponsored by the
Practicing Law Institite, New York. Harry R.
Olssen Jr.. CBS, chairman. Water Tower Hyatt

1971 Radio Advertising Burcan management con-
ference schedule:

Feb. 1-2—Hyatt House, San Francisco.

. Feb. 4-5—Marriott motor inn, Dallas.

Feb. 11-12—White Plains hotel, White Plains,

N.Y. (New York area).

Feb. [8-19—Sheraton Four Ambassadors, Miami.
Feb. 22-23—O0'Hare inn, Chicago.

Feb. 25-26—Carrousel motor inn, Cincinnati.

House, Chicago.

mMarch 26-28—National convention, Alpha Epsi-
lon Rho, national radio-TV honorary fraternity.
Avenue motel, Chicago.

March 30—Deadline for comments on anplica-
tions for, and FCC's rulemaking proposal con-
cerning, domestic-communications satellite systems
in4 and 6 %21 bands or utilizing higher frequen-
cies (Doc. 16495).

March 30—FCC deadline for Western Tele-
Communications Inc. to file for earth stations to
be operated with systems proposed by other
applicants.

OpenMike

Common cause

EpiTor: On behalf of our company—
and, in fact, on behalf of the entire
spot-TV industry, if I may be so bold
as to speak for such a large group—
many thanks for your article regarding
the standard billing week and month
(BROADCASTING, Dec. 7, 1970).

I am happy to report that we are
learning of more and more companies
that are moving toward these standard
billing cycles. Unquestionably, your
editorial (BROADCASTING, Nov. 16,
1970) helped to convince any number
of people of the importance of adopting
this standardization.—Kenneth P. Don-
nellon, director, corporate information,
The Karz Agency, New York.

Well . . . at least it arrived

EpiTor: I read your editorial in the
Dec. 28, 1970-Jan. 4, 1971, issue (com-
menting on the inconsistencies of postal
delivery). Please be informed that the
U.S. Mail delivered this issue today,
Jan. 6. Your editorial was optimistic.—
Robert H. Sauber, president, WTiv(AM)
Titusville, Pa.

Raps Johnson editorial

EpiTor: I'm not a radical politician,
and T don’t believe that I'm a member
of the “great unwashed,” yet 1 would
protest vehemently against your edi-
torial of Dec. 21, 1970, entitled “Freak-
out.”

It would seem to me that comparing
Nicholas Johnson to a junkie is the
same kind of headline-grabbing tactics
that you so eloquently deplore in your
editorial.

I have trouble . . . with your sugges-
tion to cut down on the number of FCC
commissioners as a method for elimi-
nating Mr. Johnson from the commis-

sion. If we are to follow your suggestion
to its logical conclusion, an acceptable
method for shutting up Vice President
Agnew would be to eliminate the office
of the Vice Presidency.—Richard P.
Rubinstein, The Ultimate Mirror (An
Alternate TV Movement), New York.

NAB can't do it alone

EDITOR: Re: your “NAB '71" editorial
{BROADCASTING, Dec. 28-Jan. 4):

Many broadcasters are completely
typical, sincere, dedicated Americans:
They will do anything to preserve their
freedom except contribute time, effort
or money. NAB, alone, cannot get
broadcasters off their apathies or gov-
ernment off our backs. NAB is far from
perfect. It is exactly what broadcasters
have made it. And, by the way, during
the past 25 years, I do not recall
BROADCASTING urging broadcasters to
join NAB, to support NAB, to promote
NAB, to write frequently to NAB with
constructive criticism.—J. C. Srallings,
president, KEEE(AM)-KEFM(FM) Na-
cogdoches, Tex.

A Lishman legacy

Epitor: To your obituary for Robert
W. Lishman, chief counsel to the House
Subcommittee on Investigations (BRoAD-
CASTING, Dec. 21, 1970), I would like
to add a note about his role in the pas-
sage of the Public Broadcasting Act of
1967.

At that time, prior to the organiza-
tion of the Subcommittee on Communi-
cations and Power, it was Robert Lish-
man who was chief of staff for the Inter-
state and Foreign Commerce Committee
which took up and approved the Public
Broadcasting Act. That act continued
the educational broadcasting facilities
program and created the Corp. for
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Public Broadcasting.

Mr. Lishman's work in the passage
of the act was most vigorous and
thorough and was of critical importance
in its passage. We will remember him
with respect and affection.—Chalmers
H. Marquis, executive vice president,
National Association of Educational
Broadcasters, Washington.

A young radio fan asks help

Epitor: I am 15 years old and have a
hobby of collecting and studying any-
thing I can find on the subject of old-
time radio. I have books on the subject,
autographed pictures, an antique Philco
radio, copies of the old Radio Guide
magazine . . .

I would like to obtain an old micro-
phone. It doesn't matter if it works or
not. I don’t know the technical name
for it, but the model looks like a small
silver shoebox on a stand.

I don’t have much money, so if I
get an offer I can’t afford, I will have to
have some time to earn and save the
money. But if any one of your readers
can help me I would appreciate it.

In case you’re wondering, I read your
magazine as often as possible at our
local station, WELP.—Herbie Rutter-
bush, 103 Ridgeland Circle, Easley,
S.C. 29640.

Color corrector for Ampex

Epitor: We read with great interest
your item describing the new Ampex
tape reproducer (BROADCASTING, Jan.
11). It might interest your readers to
know, however, that the new Ampex
ACC-1 features the CBS Laboratories’
color corrector device reported pre-
viously in BROADCASTING. As the Ampex
release points out, the ACC-1 “pro-
grams the color corrector developed by
CBS Laboratories to eliminate color
variations that often result when pro-
grams or commercials are assembled
from tapes and film of varying quality.”
—Leo J. Murray, director of informa-
tion services, CBS Laboratories, Stam-
ford, Conn.

Suggests favoritism

Eprror: The Dec. 21, 1970, “Closed
Circuit” item about Congressman B. F.
Sisk prompts this note. He is evidently
in a heated campaign with Hale Boggs
for majority leader of the House. The
Jatter has never been unfriendly to
broadcasting. Could your item be con-
strued as favoring one candidate and
thus be interpreted as unkindly by
Hale?—Fred Weber, executive vice
president, Rust Craft Broadcasting, New
York.

(No favoritism was intended in an item that
merely reported Mr. Sisk's demonstrated attltudes
toward broadcasting. Some congressional ob-
servers now give him a slighter chance for his
desired prize.)

new
lightingi—"

(1 AT

SOS presents the most compre-
hensive lighting book ever
compiled. It's an encyclopedia
of lighting and grip equipment,
a buyer's guide that can help
you make the right decision on
equipment. Included are: over
1700 products from 70 manufac-
turers, many illustrated; basic
diagrams and outfits showing re-
quirements for almost every stu-
dio need; lighting equipment for
motion pictures, TV and still
photography; accessories; carry-

EAST:

WEST:

$0S PHOTO-CINE-OPTICS, INC
A DIVISION Of FRB/CECO INDUSTRIES, INC
——

OOk WITH A BRAIN

,---"-"ﬁ

ing cases; stands; mounting and
support equipment; dimmers and
electrical controls; generators;
electrical supplies; reflectors; grip
equipment; color media; special
effects items. It's just what you'd
expect from SOS, world's largest
supplier of motion picture and
TV equipment by mail.

SEND FOR YOUR FREE SOS
LIGHTING BOOK TODAY. Addi-
tional copies available at $1.00
each. Address Dept. B-22.

40 Kero Road, Carlstadt, New Jersey 07072 « (201) 939-5250
315West 43rd Street. New York. N.Y. 10036 « (212) 586-1420
7051 Santa Monica Blvd., Hollywood, Calif. 90038 « {213) 469-3601
SOUTH: 51 East 10th Avenue, Hialeah, Florida 33010 » (305) B88-4604

Name
another
business
magazine
that's
quoted
oftener
than

we are.

Come up and look at our serapbooks
some time. Or better yet, come up and
lelp us paste elippings. We fall be-
hind. It's hard to keep up when they’re
coming from points as far-flung as the
“Chieago Tribune” and “Los Angeles
Times,” “The New York Times” and
“The Birmingham News,” “The Wich-
ita Sunday Eagle and Beacon” and the
“Battle Creek Enquirer and News”—
to drop a few names from a page
picked at random in our current serap-
book.

We regard these clippings as en-
dorsements of our editorial quality.
And so may you, if you're an adver-
tiser looking for an environment that
will add importance to your message.

Take our word for it. Just as jour-
nalists everywhere take our word for
what is going on in your business.

Broadcasting.

THE BUSINESSWEEKLY OF TF1 Ewikiyily AND BADVD

BROADCASTING, Jan. 18, 1971

15




M””dayMgmn from Sol Katz, Warwick & Legler, New York

Testing television commercials: a critical view

TV-commercial testing is alive and
flourishing. It should be: we need this
kind of information. However, it is de-
batable whether the current state of the
art justifies the often uncritical respect
we accord it.

There are a large number of research
firms engaged in this endeavor. They
share an interesting tendency to derive
very different outputs (evaluations)
from the same input (a TV commer-
cial). This is remarkable performance.

Some contend that differing tech-
niques are responsible for these differing
outputs, but it is difficult to accept that
as an excuse. Just compare the business
of TV-commercial testing to that of
product testing, which also employs a
variety of techniques. Regardless of re-
search technique, the product is judged
on standard criteria of performance—
over-all acceptability, acceptability on
specific product attributes, and in some
instances estimates of sales.

To repeat: The important point is
that there are standard criteria. This is
not the case in TV-commercial testing.

The most striking fact about all the
techniques TV-testing services provide
is the pastiche of ¢laims and criteria.
One can literally select a service to pro-
vide anything desired: awareness, re-
call, clutter, attitude change, image,
brand choice, subconscious reactions,
and so on.

It is not an uncommon experience to
have the same commercial tested by two
different services and find that one has
declared it effective while the other,
with equal sincerity, has branded it a
failure. Quite obviously, each service is
providing an evaluation based upon
different yardsticks of performance.
Thus, many times marketing manage-
ment is asked to flip a coin to decide
which evaluation, if any, is the correct
one.

It is fair to ask one simple question:
With all the various criteria floating
around, what are we trying to accom-
plish when we test TV commercials?

In the long run, we try to assure our-
selves that we have an effective selling
commercial. The data supplied is de-
signed to contribute to an understand-
ing of the commercial’s assets and li-
abilities. In other words, we are seeking
diagnostic information such as aware-
ness and recall, from our testing serv-
ices. It is assumed that alternative test
commercials will perform in the sales

area in a ratio equal to their test results.
How often is this true?

At this juncture, it is worth repeating
some of the limitations of the diagnostic
information provided. Qur testing tech-
niques have revived Adam Smith’s eco-
nomic man in assuming that we are
dealing with a rational creature, the
consumer, who makes decisions on con-
sidered factual data. Are advertising
decisions rational?

Moreover, the measurement of atti-
tude change assumes a hierarchy of ef-
fects leading to eventual sales. This
hierarchy proceeds on course from de-
veloping awareness, measuring recall,
changing attitude from neutral or nega-
tive to positive, trial of the product,
repeat sale and ultimate customer loyalty
to a product. The concept is fine for
model builders, but is perhaps less use-
ful in evaluating commercials. The real
world doesn’t move in such nice order.

Nobody has ever indicated that the
measurements we are getting from TV
testing are in any way related to genera-
tion of sales and profits. There is no
proof that they are predictive of success
in the marketplace.

Furthermore, the results they provide
are not comparable between services—
or, at times, within a service. When the
same service is asked to test the same
commercial at another-time, different
results may be obtained. It has hap-
pened.

I don’t wish to break any rice bowls,
but the question seems inescapable: If
obtaining diagnostic information rather

than sales results is the prime purpose
of testing TV commercials, is it neces-
sary to produce the commercials at all
to obtain this information? It seems like
simple logic to get the diagnostic facts
before, not after, a commercial is pro-
duced. Isn’t it better to determine what
the message should be before you start
on the journey rather than when you're
halfway down the road? Under the
present system, as a case in point, a
commercial that has been produced is
often used regardless of test results, Is
this necessary?

It would appear that diagnostic in-
formation could be obtained more
readily and inexpensively by exposing
ideas or story boards to small groups,
which provide the most flexible milieu
for acquiring diagnostic data-—rather
than by exposing finished commercials
in theaters or on the air. One can
probe attitudes more deeply with this
technique and get an interplay of opin-
ions.

We may be reluctant to admit that
the results obtained from TV-commer-
cial testing are not as definitive as we
purport them to be, since this will di-
minish the researcher’s place in the
corporate structure. But we are measur-
ing with a very gross instrument, and
should not be putting a micrometer on
a yardstick. We need to recognize the
limitations of these techniques and the
lack of standard criteria, and not be
definitive about test results. We must
recognize that in this area, manage-
ment’s judgment is still very necessary.

Sol Katz has been in charge of research and

marketing ar Warwick & Legler Inc., New
York, since 1960 when he joined the agency
as a vice president. He became a member of
W&L's management commitiee in 1966 and
was ¢lected a senior vice president in 1968.
His previous experience was all in the re-
search field, with three different agencies:
manager of consumer research for the
former Biow Co., later as assistant research
director at The Geyer Co. and for five years
research director for Donahue & Coe.
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Reflecting community spirit
while preserving community pride

There’s a unique educational program taking place
in three elementary schools in Pittsburgh’s black
communities. It's called Project Self-Esteem and
involves 210 fifth graders whose curriculum consists
of art, music, dance, social studies, droma and
photography, as well as after-school activities.

As part of its continuing series of TVl Reports,
WIC-TV recently telecast a half hour color film
appraisal of Project Self-Esteem. The program,
titled 1 Am Someone,” and produced by the
WIC-TV Public Affairs Department, was more than
a mere look at an isolated experiment. It showed
dramatically what human beings instilled with a

motivating force can accomplish. In this case, it
was the desire to restore the sense of being
“someone” to black children who have been
separated from their heritage and identity. But

the proof of the Project’s success brought to the fore
meanings far deeper.

WIIC-TV, in examining a community project, came
up with a projection that may well be the
forerunner of all the communities of the future.

A reflection of Pittsburgh

WIIC Television

/7 A Communicotions Service of
Cox Broadcosting Corporotion

COX BROADCASTING CORPORATION STATIONS: WIIC-TV Pittsburgh, WSB AM-FM-TV Atlanta, WHIO AM-FM-TY Dayton, WSOC AM-FM-TV Chariotte, Wi0D AM-FM Miami, KTVU San Francisco-Oakiand
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Touch-up job on TV time standards

Code board acts to reduce nonprogram elements,
but not enough to satisfy reps and agencies

The National Association of Broadcast-
ers’ television code-review board came
up last week with proposals for tighten-
ing TV commercial-time standards in a
package that, on first examination, por-
tended only a slight squeeze.

“A step in the right direction” was
the most enthusiastic reaction turned up
last Thursday afternoon (Jan. 14)—
the day details became available—in a
BROADCASTING spot-check of some of
the agency, advertiser and broadcast
executives who have been closely iden-
tified with time-standards issues over
the years.

At least one member of the code

board itself was not satisfied with the
progress that had been made toward
cleaning up so-called clutter. But some
of the observers tempered their luke-
warm appraisals by noting that they
had not had time to analyze the recom-
mendations in the few hours since they
became known.

The proposals, subject to action by
the NAB’s television board, would:

B Redefine prime time as any three
and a half consecutive hours designated
by the broadcaster between 6 p.m. and
midnight. The present definition is three
consecutive hours in the same span.
Thus an additional half-hour would be

subject to the tighter restrictions appli-
cable to prime time.

® Reduce the allowable amount of
nonprogram material in prime time
from 10 minutes an hour to nine min<
utes and 30 seconds per hour.

® Provide that no more than four
nonprogram announcements be sched-
uled consecutively within programs and
no more than three during station
breaks. The limits currently are the
same, but they apply only to com-
mercials. Thus promotional announce-
ments and billboards would be counted
equally with commercials in this tally.
As now, however, exemptions would be

Agency executives
tackle TV clutter

Quintet volunteers plan
as supplement to proposal
‘advanced by NAB code board

A detailed plan for cleaning up tele-
vision clutter from an agency point of
view was revealed last week as the
TV code-review board of the National
Association of Broadcasters was putting
the finishing touches on its own plan.

The agency executives’ plan was de-
veloped by Gene Accas of Leo Burnett
Co., Pete Bardach of Foote, Cone &
Belding, Dick McHugh of Needham,
Harper & Steers, Bob Liddel of Comp-
ton, and George Simko of Benton &
Bowles—acting on their own, not as
representatives of their respective
agencies.

As described by Mr. Accas, their
proposals in essence would:

® Establish three categories of broad-

cast material: “Program” (all enter-
tainment, news, information or public-
affairs material, “advertising” (all paid
product or service announcements) and
“all other” (anything that is neither
program nor advertising material).

® In prime time, limit “advertising”
to eight minutes an hour, including all
network and station commercial time.
In nonprime time, the limit would be
14 minutes an hour.

® Schedule in-program advertising
material in “pods” of one to two
minutes each, with program material on
both sides of the commercial unit.

® Limit the number of consecutive
commercial apnouncements to four in
a two-minute in-program “pod,” two in
a one-minute “pod,” three in a 60-
second station break and two in a 30-
second station break.

® Limit the number of program inter-
ruptions in prime time to three in pro-
grams up to 30 minutes in length, four
in programs up to 60 minutes, five in
programs up to 90 minutes, and seven

in programs up to 120 minutes or more
—all these exclusive of station breaks,
if any. In nonprime time, the com-
parable limits on interruptions would
be four, six, nine and 12, respectively.
The limits proposed for programs 120
minutes or longer would not apply to
sports and special events, where more
interruptions occur naturally.

B Delete program bumpers (title cards
identifying the show in mid-program),
voice-over promotion announcements,
color-program identification, network
identification, most station identification
(reducing it to the FCC-required mini-

mums), commercial billboards and
lead-ins (except for fully-sponsored
programs).

® Standardize commercial station
breaks at one 60-second and one 30-
second break per broadcast hour.

B Limit production credits to 30
seconds per program regardless of its
length—and run them on the left half
of the screen only.

¥ Standardize program promos, match
them to production credits—and run
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provided for public-service announce-
ments and promos for the same pro-
gram, and for a single sponsor who
wishes to reduce the number of inter-
ruptions.

& Put a 40-second limit on program
credits, which currently often run closer
to 60 seconds. Feature films would be
exempt. In the past there has been no
time limit on credits but all in excess
of 30 seconds per program have had
to be counted against allowable non-
program time. This requirement would
be continued.

® Provide certain exemptions for
news programs, a program form that
historically has been held to be more
adaptable to commercial interruptions
than entertainment programs. If sched-
uled within the three and a half hours
designated as prime time, a 30-minute
local news program would not be sub-
ject to prime-time standards. If more
than one such newscast were scheduled
in prime time, one of the news programs
—at the station’s designation—would
not be subject but the others would be.

® Make code subscription mandatory
for all NAB members. This has often
been suggested before but always re-
jected because, among other things,
many NAB members claim they cannot
afford to abide by the code and might
therefore resign from NAB. As of De-
cember, for example, the NAB had 542
TV-station members while the TV code
had 404 station subscribers. But the
recommendation this time, code sources
said, is “more articulate.” If adopted,
it could create interesting situations both
ways: Westinghouse stations for ex-

Mr. Ferguson Mr. Helffrich

ample, are NAB members but resigned
from the code because they considered
it not strict enough. Would such sta-
tions, too, resign from the NAB rather
than subscribe to the code?

m Keep the NAB code-review board
task force, which developed the pro-
posals adopted by the code board last
week, in existence to study the feasi-
bility of a new concept: creation of a
new, intermediate class of prime time
subject to time standards that would be
stricter than those for nonprime time
but less strict than those for prime.

Under this concept, the three and a half
hours designated as prime time would
be “prime time 1" and all other time
between 6 p.m. and midnight would be
“prime time 2,” subject to intermediate
requirements yet to be developed.

® Authorize the NAB research de-
partment to continue to explore the
possibility of research on viewer atti-
tudes toward time standards, and also
make the issue of the total number of
messages in specific time periods a sub-
ject of continual review.

The proposals were developed by a
task force of six code board members
in meetings Jan. 8 and 12 and adopted
by the nine-man code board in a three-
hour session last Wednesday (Jan. 13).
They will be presented to the NAB TV
board—which may adopt, amend or re-
ject some or all—at its meeting this
week at La Quinta, Calif.

The proposals stopped considerably
short of some that had been submitted
—including one advocated by a key
code-board member, Mike Shapiro of
WFAA-TV Dallas, as well as plans sub-
mitted earlier by John Blair & Co.,
station representative, and the Station
Representatives Association.

The proposals also stopped far short
of those contained in an elaborate plan
developed by five agency executives and
relayed to code leaders after the meeting
last week (see below).

Mr. Shapiro said after the meeting
he was not satisfied with the code
board’s recommendations, which he felt
represented ‘“some progress, but not
enough.”

Mr. Shapiro, a member of the code

them only on the right half of the
screen, simultaneously with the credits
that are being run on the left half of
the screen,

The plan assumes that viewers tune
in primarily for the programing, sec-
ondarily for the advertising and vir-
tually not at all for the other elements.

Mr. Accas said that, “in tackling the
question of time standards, we sought
ways to (1) increase program material
per broadcast hour, (2) improve the
setting in which commercials are
scheduled, (3) reduce, substantially,
those broadcast elements that are
neither program nor advertising ma-
terial.

“We did this with careful considera-
tion of the interests—not always the
same—of the viewer, the broadcaster
and the advertiser, for unless all three
are served, then the change may be for
the sake of change only, and not for
improvement.

“In all probability there will be op-

position to some or even all of the
points we advance. Our view is that any

plan for time standards must optimize,
for the divergent and even conflicting
desires of viewer-broadcaster-advertiser
can only be accommodated through in-
telligent compromise.

“If the viewer wants no commercials,
he can find that on noncommercial
television. If the broadcaster wishes to
eliminate criticism of commercial inter-
ruptions, he could schedule all com-
mercial time per hour in one solid,
uninterrupted block. Since such ex-
tremes don’t work, our proposal gives
and takes, within the context of the
objectives set forth above.”

Mr. Accas suggested that “prime
time is a state of mind—of buyer and
sellet”—probably extending from 7:30
to 11 p.m. in the East and on the West
Coast and from 6:30 to 10:30 in the
central zone.

He said he and his associates held
the “solid opinion” that the plan is
“workable, if we want it to work.”

Although “no one can say, until a
new idea has been tried and tested, that
it will succeed,” he continued, “at the

drawing board we applied the ideas of
this proposal to several program log
sheets” and found that “without excep-
tion, the plan increased program time—
improved the setting for most com-
mercials—and, most important, reduced
the number of different broadcast ele-
ments.

“Conceivably,” he concluded, *broad-
casters may feel we have pre-empted
their prerogatives. We hope not, for
there has been no attempt to do so.
We have tried to develop innovative,
useful, practical approaches that can
improve the look of television in which
we, as agents for advertisers, have a
vital stake.”

Copies of Mr. Accas’s report were
sent to members of the code board,
though they had already completed
their own recommendations and to
BroADCASTING “in an effort to com-
municate to key broadcasters,” as well
as to appropriate officials of the Ameri-
can Association of Advertising Agen-
cies and the Association of National
Advertisers.
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board’s task force on commercial stand-
ards as well as the code board itself—it
was on his motion that the review of
time standards was undertaken—had
wanted recommendations along these
lines:

Reclassify public-service announce-
ments and all promos as nonprogram
material, and in addition, reduce allow-
able nonprogram material to nine min-
utes in prime time and 15 minutes (in-
stead of the present 16) in nonprime;
permit only two program interruptions
per half-hour in prime time, neither to
exceed 90 seconds in length, and count
commercials between billboards and
‘programs as interruptions; eliminate
the integrated-multiproduct commercial
classification, count each product men-
tioned as a separate commercial and al-
low no more than two products in a
60-second message and only one in mes-
sages under 60 seconds.

M. S. Kellner, managing director of
the Station Representatives Association,
said after the code board’s proposals
became known that “SRA is glad to see
they're moving in the right direction but
disappointed that none of its recom-
mendations were acted on specifically.”
Officials of the Blair company could not
be reached immediately for comment.

The Blair proposals were incorpo-
rated in a detailed plan that included

eliminating all commercials between
programs, limiting commercials to two
minutes and interruptions to three per
half-hour and providing for network
affiliates to have, for national and local
sale, one of every four commercial min-
utes in prime time and one of every six
in nonprime. SRA had recommended
adoption of the Blair plan and in addi-
tion asked that the number of products
advertised be limited to two in a 60-
second commercial and one in a 30-
second message.

Code sources said the Blair and SRA
plans had been considered by the code
board and its task force, as had other
proposals including one advanced earlier
by the Association of National Ad-
vertisers.

They also expressed confidence that
results of the proposals, if adopted by
the full NAB board, would be apparent
to viewers especially in terms of shorter
credits, a reduction in network promos
and, overall, through the application of

prime-time standards to an additional .

half-hour of programing. .
Some advertiser sources, who through
ANA have been pushing for creation of
more program time per hour, said that
if the changes create more program
time for the viewer, they are good to
that extent. But they appeared doubtful
about how close the practical results

would come to their own objectives in
cleaning up clutter and providing a
more attractive atmosphere for their
commercials.

Some agency sources were even more
skeptical, asserting that the creation of
an additional half-hour of prime time
would, in the words of one executive,
“Increase the broadcasters’ revenues,”
and questioning whether proposed
changes would be noticed by viewers.

One broadcast executive in New
York summed up his reaction this way:
“The mountain seems to have labored
and given us a couple of mice.”

The NAB TV board session this week
will be part of four days of meetings by
the TV and radio board.

Present at the New York meetings
were all members of the code-review
board: Robert W, Ferguson, WTRF-TV
Wheeling, W.Va., chairman; Charles A.
Batson, Cosmos Broadcasting Corp.,
Columbia, S.C.; Max Bice, KTNT-TV
Tacoma, Wash.; Morton S. Cohn, wLOs-
Tv Asheville, N.C.; Thad M. Sandstrom,
wiBw-Tv Topeka, Kan.; Alfred R.
Schneider, ABC, New York; William
H. Tanksersley, CBS, New York;
Herminio Traviesas, NBC New York,
and Mr. Shapiro. Messrs. Ferguson,
Batson, Shapiro, Schneider, Tankersley
and Traviesas were on the task force.

BroadeastAdvertising .

Can retailing fill the cigarette gap?

That’s aim professed by TVB’s Cash, RAB's David,
who say television and radio are past testing stage

Retail merchants’ investments in local
television in 1971 should rise about 8%
to almost $750 million, Norman E.
(Pete) Cash, president of the Tele-
vision Bureau of Advertising predicted
last week. And radio, too, is a grow-
ing major force for retailers, Miles
David, president of the Radio Advertis-
ing Bureau, asserted to the 60th an-
nual convention of the National Re-
tail Merchants Association in New
York.

Mr. Cash told the retailers, “We're
predicting enough new television busi-
ness this year to virtually recover the
cigarette loss—even in the face of an
uncertain economy.”

Mr. Cash also said the day of test-
ing television has ended. He then re-
ferred to tests conducted by Sears
Roebuck and Montgomery Ward.
“Sears has done it and they are con-

vinced. Ward has done it,” he said.
Because of this, Mr. Cash said, future
research dollars will be spent by re-
tailers learning how to use television
effectively. “The tests only test the
testers,” he said. “(That’s) why I pre-
dict the end of tests of television.”

He challenged figures released by
the Bureau of Advertising of the Ameri-
can Newspaper Publishers Association
showing that today’s young people,
between the ages of 15 and 25 years,
were watching television less but read-
ing more. (BROADCASTING, Jan. 11,
1971).

Referring to a nationwide survey con-
ducted by R. H. Bruskin in November
1966 and again in January 1970, Mr.
Cash said, “In both 1966 and 1970,
young people read newspapers, 64%
of them had read one yesterday. And
the time spent reading a paper had

increased from 24 minutes a day in
1966 to 26 minutes a day in 1970.

“The 1966 study found 77% of the
young people exposed to TV yester-
day and the 1970 study found 83%.
And time spent viewing also went up,
from 136 minutes a day to 158,” he
told the retailers.

In backing up his predictions for an
8% higher retail investment in tele-
vision, Mr. Cash cited nine-month
figures for 1970. During the first nine
months of 1970, he said, the number
of commercials for the top 10 local
categories rose 13%, the number for
department stores, 27%.

“And that growth,” he said, “moved
department stores ahead of the financial
category in number of commercials
and now the stores are local television’s
second largest advertisers in number of
commercials, second only to the auto-
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What'’s to Fill
Alil That
Prime Time?

Eleven hours a week will be
taken from the television
networks when the FCC's
prime-time access rule goes
into effect. Where will
stations get the programing
to keep their audiences at
night?

That may be the biggest
question in television
broadcasting right now, and
Broadcasting's editors are
searching out its answers.
They're preparing a Special
Report for the February 15
issue, which is timed to
coincide with the annual
meeting of the National
Association of Television
Program Executives.

Never has the station
programer’s job been more
essential; never has the
NATPE met in more urgent
times. The Broadcasting
issue with its special

program report will be
distributed to everyone who
attends the NATPE confer-
ence, in Houston, February
16-19. It will also be seen by
the more than 120,000
influentials who read the
magazine regularly.”

Where else could you get
that big a double whammy
for your advertising
message?

For details, call the
nearest Broadcasting office.
Closing date: February 1.

*Source October 1970

Readership Survey showing
3.2 readers per COpy.

Washington
1735 DeSales St., N.w. 20036
202-638-1022

New York
444 Madison Avenue 10022
212-755-0610

Chicago
360 N. Michigan Avenue 60601
312-236-4115

Hollywood
1680 N. Vine Street 90028
213-463-3148
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WHEN WJAC-TV IN JOHNSTOWN DOES A SERIES
ON COMMUNITY PROBLEMS, EVERYONFE'S AN EXPERT.

The series is titled VIEWPOINT. The issues range from air pollution to vocational
training. And anyone in Johnstown is likely to get into the act.

An electronic town meeting, each VIEWPOINT program presents authorities who
discuss a vital community topic, plus an invited studio audience that contributes its
share to the controversy, plus home viewers who phone in their comments.

How does WJAC-TV decide what topics to air? The station asks the experts, of course
—interviews both the Johnstown VIP and the man-in-the-street for program
suggestions.

WJAC-TV believes this continuing dialogue with the community is one reason
VIEWPOINT has received such an enthusiastic reception. Could be there’s something
to participatory democracy, after all.
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TELEVISION INNOVATORS
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WAPI-TV  Birmingham NBC WRGB-TV Troy NBC
WTPA Harrisburg ABC | WBEN-TV Buffalo CBS
WTIC-TV Hartford CBS WANE-TV Fort Wayne CBS
KHOU-TV Houston cBs | WEMY-TV E(;f:t’,‘f,sl‘:[gg:'gszlem CBS
W]AC-TV ] Johnstown N;I WATE-TV Knoxville NBC
WHAS-TV Louisville C:S WJIM-TV Lansing/Flint/Jackson  CBS
WCKT  Miami NBC | WIMLTV Milwaukee -
WSIX-TV  Nashville ABC WTAR-TV Norfolk CBS
KSLA.-TV Shreveport 7 CBS KOIN-TV  Portland CBS
KTV St. Louis ABC WSYR-TV  Syracuse NBC

KOTV Tulsa CBS WMAL-TV Washington, D.C. ABC




Books for Broadcaster

Broadcast
Management

by Ward L. Quaal
and Leo A. Martin

Explores, in detail, all
management problems
in American radio and
television . . . including
audience, radio and
television programing,
engineering and tech- 101
nical factors, national and local sales, profit
Mmanagement, personnel matters, and govern-
ment regulations.

272 pages, charts, tables, notes, index $8.95

Broadcasting,

an Introduction to
the Sound Medium
edited by Robert L.
Rilliard

An up-to-date, basic
text on the principles
and techniques of mod-
' 102. e radio broadcasting.
Five prominent educators, each with an ex-
tensive background in commercial and edu-
cational broadcasting, combine their talents
lo bring you a “how-te” course on 1) Man-
agement and programing . . . 2) Operating
and studio facilities . . . 3) Producing and
directing . . . 4) Writing . . . 5) Performing.
192 pages, 20 iliustrations, sample scripts,
notes, index $6.95

Writing for
Television
and Radio,

2nd Edition
by Robert L.
Killiard

Used as a text in over
100 colleges and uni-
versities, this practical ;| :
guide is valuable for

home study. Covers commercials,
service announcements, news,

public
features,
sports, special events, documentaries, in-
terviews, games and quiz Programs, music
and variety shows, women's and children’s

programs. With the addition of sample
scripts, this workbook will aid you in de-
veloping your own technique and style.

320 pages, sample scripts and excerpts,
index $6.95

Broadcasting Beok Division
1735 DeSales St., N.W.
Washington, D. C. 20036

r====""=—-: ORDER FROM =~ ——"—"="
| Broadcasting Book Division
1 1735 DeSales 5t., N.w.
| Washington, D. C. 20036
| Send me the books !'ve checked below. My payment
I for the full amount is enclosed.
101. Broadcast Management, $8.95
| [ 102, Radio Broadcasting, $6.95
| 103. Writing for TV and Radio, $6.95
104. 1971 groadcasting Yearbook, $13.50
| 03 105 The Focal Encyclopedia of Film and Tele-
vision: Techniques, $37.50
5 nglgbicue of Documentary Film Production,

i Und'er_s'ganding Television, $6.95
. Television News, $8.95
. Audio Control Handbook, $7.95

The Focal
Encyclopedia

of Film and
Television:
Techniques
By Raymond

Spottiswoode,
General Editor

This authoritative vol-

ume covers both Brit-

ish and American

practice. More than 1600 entries in alpha-
hetical order and cross-referenced are In-
terspersed with short explanatory definitions
of the thousand and one terms the reader
will encounter In practice and in [iterature.
1000 illustrations were specially deslgned
for this work. A survey of some 40,000
words—almost a compact book of its own=
sums up the overall picture of both fields.
1124 pages, 6% x 9", 1000 illustrations,
10,000 index entries. $37.50

i

aﬁ/ﬂﬂf’? Television
g | News
: by Irving E.
Fang

Analyzing in detail the
* who, what, when, where,
and especially the how
of television newscasting, this comprehensive
book examines all the skills required by the
TV journalist—writing, filming, editing and
broadcasting.
285 pages, over 50 illustrations, notes, glos-
sary, appendices, index $8.95

Broadcasting Book Division
1735 DeSales St., N.W.
Washington, D. C. 20035

Audio Control
Handhook

3rd Edition
by Robert S.
Oringel

Now expanded and brought up to date, this

standard text-handbook explains every phase

of audio control In easy-to-understand, non-
technical language.

171 pages, 145 photographs and diagrams,
glossary, index.

$7.95

The Technique
of Documentary
Film Production

Revised Edition
by W. Hugh Baddeley

Now revised and up-
dated throughout, this
. practical guidebook

deals with all aspects
of the production of the factua! film. Cov-
ers the means and methods of producing
documentaries step by step from the initial
idea to the making of relsase prints and
their distribution.

268 pages, 63 diagrams, glossary, index
$10.00

Understanding
Television

An Introduction to
Broadcasting
edited by Robert L. 3

Hilliard

Six well-known educa- -
tors present a hasic un- ¥

derstanding of the ma- 108.
jor areas of television

broadcasting. Informative examples serve as
bases for practice exercises and projects.
256 pages, 75 Hlustrations, notes, im:l;sx95

Broadcasting Book Division
1735 DeSales S5t., N.W.
Washington, D. C. 20035

Bddress




How TV-network billings stand in BAR's ranking

Broadcast Advertisars Reports k-TV dollar re

j k ended Dec. 20, 1970

(net time talent charges in thousands of doilars)

ABC cBs NBC Totat Total
minutes doliers
Week Cume Week Cume Week Cume week week 1970 1970
ended Jan, 1- ended Jen. 1- ended Jan. 1- ended ended total total

Day paits Dec. 20 Dec. 20 Dec. 20 Dec. 20 Dec. 20 Dec. 20 Dec. 20 Dec.20  minutes dollers
Monday-Friday

Sign-on-10 a.m. £ 0o00oa tJ oooooos $ 2473 § 7,874 $ 3380 §$ 162343 101 §$ 5853 4,313 § 234217
Monday-Friday

10 4.m.-6 p.m, 906.8 83.586.7 3.085.7 158,241.0 1,479.8 98,889.1 699 54721 44,594 340,716.8
Saturday-Sunday

Sigh-on-6 p.m. 815.5 51,192.0 24214 746477 1.447.3 49,902.7 288 4,690.2 14,580 175.742.4
Monday-Saturday

6 p.m.-7:30 p.m. 3431 14,245.4 819.9 38,157.3 498.4 29,618.0 83 1,661.4 4,086 82,020.7
Sunday

6 p.m.-7:30 p.m, 50.0 5574.8 1,145.6 12,961.8 160.0 10.308.9 17 535.7 1,007 28,845.3
Monday-Sunday

7:30-11 p.m. 7,238.1 285.153.8 7.128.5 334,352.3 8,257.8 343,546.1 451 22,624.4 22,458 963.052.2
Monday-Sunday

11 p.m.-Sign off 628.4 20.718.3 301.5 18.528.9 609.8 35.824.0 126 1,539.7 6.065 75.071.2

Total $ 9,981.7 $460,471.0 $14,936.0  $644,076.2 $12,791.1  $584,323.1 1,765 $37,108.8 97,103 $1,686,870.3

mobile dealers who themselves in-
creased 4%.”

Sears’s TV investment in the first nine
months of last year, Mr. Cash told the
NRMA, increased 68% from $10.8
million to $18.1 million. Wolworth's
rose 84% to $4.8 million from $2.6
million. Ward’s climbed 79% to $2.2
million against $1.3 million for the
comparable 1969 period. A&P spent
79% more or $2.2 million against $1.2
million.

“These [A&P] figures do not re-
flect a 37-market TV schedule in late
fall,” Mr. Cash told the retailers. “This
marked the first time the home office
provided funds for a market-by-market-
television campaign.”

Mr. David, RAB president, said radio
is growing as a major force for re-
tailers. He then outlined with Robert
H. Alter, RAB executive vice president,
ways to use radio effectively with a
media mix.

“Media mix,” Mr. David noted, “is
more and more the philosophy of re-
tailers who were once newspaper-only
advertisers.” He told how Barney's, a
New York City men’s-wear store, had
almost $1 million in cash sales in five
days in the summer of 1970 with a
combination of radio, newspaper and
television.

He said the store's advertising agency
conducted a survey during this period
and found that 66% of the customers
heard of the sale through radio, al-
though television and newspapers also
were used.

He and Mr. Alter listed for the
NRMA ideas for increased sales by
using a media-mix. Item selling, Mr.
Alter said, such as promoting car ap-
pliances, washer-dryers, air condition-
ers, can be effectively promoted on

radio. Other ideas for increasing sales,
Mr. David said, were to buy heavily in
a one-time segment of the broadcast
day, or in effect, have a newspaper sec-
tion of the air, to zero in on specific
consumer groups and consumer inter-
ests.

Use radio on Sundays, the merchants
were told, to push for Monday sales.
Pay attention to the weather and pro-
mote merchandise according to the
changes, RAB said, and another area
of advertising the NRMA was told, was

use of a store spokesman—a live,
personal logo.
Warehouse sales, all-night sales,

marathon sales, 13th-month sales, big
discount sales, all were promoted suc-
cessfully with a media mixture of radio,
TV.and newspapers, it was reported.

Senator Moss would put
warning in smoking ads

Senator Frank E. Moss (D-Utah), who
was instrumental in getting cigarette ads
banned from the air, said last week he
planned to introduce legislation requir-
ing use of the health warning which
now appears on cigarette packages in
all advertising and on vending machines.

The proposed bill, which is now in
the drafting stage, would also require
cigarette packages and ads to carry a
statement of tar and nicotine levels.

“Inclusion of the health warning and
tar and nicotine content wherever ciga-
rettes are sold is the next logical step
in providing our citizens with the essen-
tial information on these dangerous sub-
stances,” Senator Moss said.

The legislation prohibiting the broad-
cast advertising of cigarettes enjoined
the Federal Trade Commission from

requiring health warnings in advertising
prior to July of this year. It is unlikely
that Senator Moss’s proposal could be
enacted into law before that time, even
if it is introduced early in the 92d Con-
gress.

Senator Moss lauded the cigarette
and broadcasting industries for state-
ments in which they pledged to comply
with the spirit as well as the letter of the
Cigarette Labelling Act, under which
broadcast ads were taken off the air
(BROADCASTING, Jan. 11).

An advance analysis
of President’s speech

Gulf Oil Corp., Pittsburgh, through
Young & Rubicam Inc., New York, has
purchased full sponsorship of a 30-
minute NBC-TV News special that will
immediately precede network coverage
of President Nixon's State of the Union
message Friday at 9 p.m., EST. The
special to be broadcast from 8:30-9
p.m. EST, will feature Dr. Daniel P.
Moynihan, former assistant to the presi-
dent for urban affairs.

In the special, The Welfare Plan: An
Explanation, Dr. Moynihan, interviewed
by NBC News correspondent Edwin
Newman, will explain the administra-
tion’s proposal for welfare reform and
for sharing federal revenues with state
and local governments, which President
Nixon has indicated will be among the
important topics of his message.

Agency appointments:

8 General Foods Corp., White Plains,
New York, has appointed Young &
Rubicam, New York, as its agency for
Cool N Creamy line of frozem pud-
dings. Account bills approximately $4
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million, of which estimated $3 million
is in TV-radio. Cool 'N Creamy has
been at Benton & Bowles since 1969.
Budget in 1969 was almost $3 million.

= Krystal Co., Chattanooga, has named
Cargill, Wilson & Acree, Atlanta, to
handle advertising and sales promotion.
Billings last year exceeded $21 million.
Carl Ally Inc,, New York, was the
previous advertising agency and La-

vidge & Associates, handied the sales
promotion.

® Gruen Watch Co., New York, has
named  Altman-Stoller  Advertising,
there, to handle its account of approxi-
mately $500,000. Firm was heavy spot-
TV user when it was with former agency
Douglas D. Simon Advertising, New
York, but reportedly is not planning to
use TV this yeat.

A ceiling on all political spending?
Gravel, Pearson preparing measure expected
to limit outlays for all campaign media

Senators Mike Gravel (D-Alaska) and
James B. Pearson (R-Kan.) will hold a
news conference Wednesday (Jan. 20)
to announce co-sponsorship of what
will apparently become the second bill
placing comprehensive limits on politi-
cal campaign spending to emerge from
the Senate in the 92d Congress, con-
vening Thursday.

The measure—which is still under-
going last-minute alterations—report-
edly will place ceilings on both broad-
cast and nonbroadcast spending and
probably will include a maximum-rate
provision for broadcast and other
media. Staff members involved in draft-
ing the proposals declined to provide
details prior to the conference. An aide
to Senator Gravel described the draft
as an “omnibus™ bill that would treat
all media and attempt to meet the ob-
jections raised by President Nixon as
he vetoed last year's political-broad-
casting bill (S. 3637).

Other bills are in work:

A staff assistant to Minority Leader
Hugh Scott (R-Pa.) said last week sev-
eral draft proposals involving methods
of placing comprehensive limits on
campaign spending were awaiting the
senator's constderation.

None of the proposals are said to
involve ceilings on specific media, such
as radio-TV.

Aides to Senator Charles McC.
Mathias Jr. (R-Md.) have also been
involved in formulating what has been
labeled the “administration’s” bill,
though it is not certain whether Senator
Mathias will actually co-sponsor the
final product.

Backing the Gravel-Pearson bill will
be former Health, Education and Wel-
fare Dzpartment Secretary John Gard-
ner, chairman of Common Cause (citi-
zens’ lobbying group), who is slated to
be present at the Wednesday news con-
ference.

Common Cause last week filed suit
in Washington district court to enjoin
the national committees of major politi-

cal parties from violating federal elec-
tion laws passed in 1925, which pro-
hibit contributions exceeding $5,000 to
or on behalf of any candidate for fed-
eral office and the receipt or expenditure
of contributions exceeding $3 million in
any calendar year by a political com-
mittee,

If successful, the action could severely
curtail campaign spending in all media.
The suit seeks to declare unlawful the
circumvention of the laws by:

= Establishing a multiplicity of dum-
my political committees for the same
candidate and soliciting contributions
to two or more of them by the same
person totaling more than $5,000 in a
single year.

= Establishing numerous purportedly
“state and local” committees for the
same candidate which receive funds
totaling more than $5,000 from a single
person in a single year.

® Arranging for an individval to
make contributions in excess of the
$5,000 limit by making multiple con-
tributions not exceeding $5,000 each in
the names of other members of his
family.

® Arranging for banks and other
lenders to make loans of more than
$5.000 to contributors with the knowl-
edge that the money will be used for
contributions to a single candidate or
political committee.

® Receiving and spending more than
$3 million in a calendar year, including
funds collected through some of the

Rep appointments:

® WiBr{aM)} Baton Rouge and KscJ-
{(aM) Sioux City, lowa: Adam Young
Inc., New York.

® WvnY(FM) Burlington,
Creed Assn., Boston.

5 WHIM-AM-FM Providence, R.I.: Eckles
& Queen Inc., Boston.

Vt.:  Bill

= W, B. Doner & Co., Detroit, has
been chosen by Dow Chemical Co.,
Midland, Mich., to handie four prod-
ucts in its consumer products division.
Account, billing approximately $3 mil-
lion, was heavy broadcast client at its
former agency BBDO. Products in-
volved are Dow Bathroom Cleaner,
Dow Spray Disinfectant, Touch of
Sweden, a hand lotion, and Aztec, a line
of sun-care products.

above devices.

® Inducing contributors to believe
that the above practices are lawful.

“Political spending has gotten out of
hand,” Mr. Gardner commented. “We
have moved perilously close to the time
when no American will be able to run
for federal office unless he is wealthy or
willing to put himself under obligation
to sources of wealth.”

Mr. Gardner said he hoped that the
legal action will result in a definite
judicial decision interpreting the cam-
paign contribution and spending limita-
tions of the 1925 laws.

A representative of the Committee
for a More Effective Congress, which
along with Common Cause was involved
in a consulting capacity with the Gravel-
Pearson bill, will also be present at the
news conference. A spokesman said
that, while the committee supported the
intent and thrust of the bill, it was not
in complete agreement with some of its
particulars. The spokesman said CMEC
would continue to work with other con-
gressmen on further campaign spend-
ing measures in the offing.

What's on tap at
AAF conference

A new category of advertising is sched-
uled to get top billing at the 13th annual
government-affairs conference spon-
sored by the American Advertising
Federation.

The AAF meeting, Feb. 1 to 3 in
Washington, will hear a panel discus-
sion on “Political Advertising— Its Role
in the Elective Process” with Represen-
tative John B. Anderson (R-Ill.); Sam-
uel J. Archibald, Fair Campaign Prac-
tices Committee; Douglas L. Bailey,
Bailey, Deardourff & Bowen, and
Charles Guggenheim, Guggenheim Pro-
ductions, as members of the panel. The
last two were active as consultants dur-
ing the 1970 congressional campaign.
Mr. Anderson introduced a bill (H.R.
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19904) last month that would impose
spending restrictions and provide blocks
of TV and radio time for all candidates,
to be paid out of federal funds (BroaD-
CASTING, Dec. 7, 1970).

Another panel will be on advertising
and the law, with Mary Gardiner Jones,
Federal Trade commissioner; W. Robert
McLellan, assistant secretary, Depart-
ment of Commerce: Ira Millstein, New
York lawyer, and William Rogal, Wash-
ington lawyer. John Reilly, Washington
attorney, will be the moderator.

During the three-day meeting, AAF
members will also hear Dean Burch,
FCC chairman: Miles W. Kirkpatrick,
FTC chairman; Aileen Adams Cowan,
Center for the Study of Responsive
Law, Washington Representative John
H. Buchanan Jr. (R-Ala.): Virginia
Knauer, presidential assistant for con-
sumer affairs; Victor Elting Jr., Quaker
Qats Co., Chicago, the chairman of
AAF. and Elisha Gray, Whirlpool
Corp., chairman of the Council of Bet-
ter Business Bureaus.

The final session will be a news panel
with John Chancellor, NBC, and Ray
McHugh, Copley Newspapers, among
the panelists. Theodore Koop, CBS
Washington vice president, will preside.

‘Better-Music’ rep aims
at offering ‘good music’

Formation of Better Music Radio Rep-
resentatives Inc. as a radio station rep-
resentative firm was announced last
week in New York. Robert Dore, for-
merly president of the radio rep firm,
Dore and Allen Inc., will head the new
company which will represent only ra-
dio stations with what he calls “good
music” formats.

According to Mr. Dore, the firm was
organized on a one-format basis because
“other representatives with a variety of
radio-station formats cannot promote
‘good music’ radio stations at the ex-
pense of stations with other formats.”

The station roster includes WoCN(AM)
Miami and wwsa(aM) Tampa, Fla. The
office in New York is at 45 East 51st
St. Phone (212) 935-9333,

Business briefly:

Anheuser-Busch Inc., St. Louis, through
D’Arcy Advertising there, plans to re-
peat 90-minute John Wayne special,
Swing Out Sweet Land, on NBC-TV
April 8 in 8:30 p.m. spot as part of
continuing major broadcast promotion
for Budweiser beer in 1971. Ed Mc-
Mahon continues as air spokesman for
heavy schedules of radio and TV spot
plus network TV participations. This
year's slogan: “When you say Bud-
weiser, you've said it all.”

Alberto Culver Co., Melrose Park, Ill.,
through J. Walter Thompson, Chicago,

Coal, sculptor star in

spots for gas company

A ton of coal was used by EUE/Screen
Gems, New York, to make a 30-second
TV spot for Columbia Gas System Inc.,
Charleston, W. Va., through Vic Mait-
land & Associates, Pittsburgh.

The commercial features New York
sculptor Bob Mumford chiseling block
letters of the word “gas™ from the coal
with the following copy: “Today we
all know that we must make the very
best use of our natural resources. For

example, the energy in coal could air-
condition your home and run your
water heater and your dryer without
dirt or air pollution. It’s done by chang-
ing plentiful coal into clean modern
gas. It's called gasification. We’re work-
ing on this and other exciting new ways
to meet your ever-increasing need for
clean valuable gas energy.”

Beginning airtime for the spot is
March 1 throughout markets in seven
states: Maryland, New York, New
Jersey, Ohio, Kentucky, Virginia and
West Virginia. Expenditures for the
campaign are about $150,000.

introduces new hair treatment, Get Set
Swinging Body, using network TV par-
ticipations plus magazines. Heavy spot
TV drive in major markets is to be add-
ed beginning in May.

Shurfine-Central Corp., Northlake, III,
through Norman, Norman, Moore &
Baird Inc., Detroit, will turn to spot
radio to promote its Mother Hubbard
‘Turn You On' Sale starting Feb. 22.
A longtime TV client, Shurfine will now
use a saturation schedule on key-market
radio stations during the sale, scheduled
for Shurfine’s 9,000 nationwide retail-
ers. National spots, featuring a con-
temporary musical theme, have been
prepared for stations around the coun-
try, to be followed by local tags fea-
turing items and prices.

Chevrolet division of General Motors
Corp., through Campbell-Ewald Co.,
both Detroit, will sponsor an ABC-TV
musical special, Stand Up and Cheer,
Tuesday, Feb. 9, 10-11 p.m. EST.

AT&T, through N. W. Ayer, both New
York, will sponsor a two-hour produc-
tion of “Jane Eyre” starring George C.
Scott and Susannah York over NBC-
TV in March at a time and date to be
announced. It is part of the Bell System

Family Theatre series of specials being
carried on NBC-TV this season.

Zenith Radio Corp., Chicago, through
Foote, Cone & Belding there, last week
began three-month ‘“‘value spectacular”
sales promotion event making heavy use
of participations on NBC-TV and
CBS-TV programs. Magazines also are
being used.

P&G spots scrubbed
from show on pollution

CBS-TV said last week that two one-
minute commercial positions for Proc-
ter & Gamble products were deleted
from the CBS News program, Is Mer-
cury a Menace?, telecast on CBS-TV
last Tuesday (Jan. 12) from 10-11 p.m.

A CBS-TV spokesman said the net-
work suggested to P&G that it might
want to eliminate the spots since the
program dealt with environmental pol-
lution. According to CBS-TV, P&G
agreed. It was reported that commercials
for Top Job, Crisco, Cascade and Mr.
Clean were pulled off the telecast. The
spokesman said the commercial posi-
tions were bought by other advertisers.
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CATV'’s see no need for PSC plan

Three-hundred page report sent to Rockefeller
proposes wide regulation powers for N.Y. state

Cable-television leaders in New York
fired back last week at a far-reaching
proposal by the New York State Public
Service Commission that it join the
FCC and local authorities in regulating
CATYV in the state (BROADCASTING, Jan.
11).

The 300-page report, submitted to
and released by Governor Nelson
Rockefeller, said such matters as fran-
chising, rates and general supervision
should be municipal functions and the
establishment of technical standards and
operational requirements should be
handled by the FCC.

But the PSC also maintained that it

should share authority in many of these,

areas and singled out others where it
would be dominant. It said it should
be empowered, for instance, to convert
a CATV system to complete common-
carrier status whenever the system
“reaches a certain size, say 50,000 sub-
scribers.”

When that happened the system
would no longer be permitted to origi-
nate programs as required by the FCC,
but the PSC said this problem could be
solved by the system's creation of a
programing “affiliate.” Even more out-
right challenges to FCC positions were
raised in other sections of the report.

Officials of both Teleprompter Corp.
and Sterling Manhattan Cable, two of
the leading CATV operators in New
York, characterized the PSC’s recom-
mendations as arbitrary, discriminatory,
unnecessary, potentially stifling to the
growth of CATV in New York and
devoid of any apparent useful purpose.

Al Stern, president of Television
Communications Corp., a multiple-
system owner based in New York, in a
statement issued last week said: “This
proposal is based on the assumption
that CATV systems can be considered
public utilities and regulated as such.
This is an unfounded assumption.” He
further stated: “No industry can func-
tion under three layers of regulation—
local, state and federal. CATV cannot
serve three masters and still adequately
serve the public.”

Morris Tarshis, director of New York
City’s bureau of franchises, was also

sharply critical of the report, which in
many respects took positions contrary
to those adopted by the city in granting
Manhattan franchises to Teleprompter
and Sterling Manhattan. He called the
report “premature” and said the recom-
mendations would retard CATV if
adopted.

Whether they would be adopted re-
mained a moot question. There was
no indication from the governor's office
as to whether legislation would be in-
troduced to implement them.

The report opposed FCC positions
on a number of issues and recom-
mended that the PSC “take an active
role” in participation before the FCC
“not only [on] matters under active
state and local control, but also [on]
matters exclusively subject to FCC con-
trol and matters which arguably should
be controlled by no government.”

The report continued:

“Questions might well be posed as to
whether [the programing] area should
be kept free of government constraints
as much as possible: How is compul-
sory origination by CATV systems
‘reasonably ancillary’ to the FCC's in-
terest in over-the-air television broad-
casting? Why should the ‘equal-time,’

Mr. Stern

‘fairness,” ‘lottery” and ‘sponsor-identifi-
cation’ requirements of broadcasting be
carried over to CATV? Are not these
matters—as well as the quantum of
educational and other public-service
programing—properly matters for local
concern?”

The report also contended that the
FCC's distant-signal policy “clearly is
retarding the development of CATV in
most sections of New York state” be-
cause “as nearly as can be determined”
there is no independent TV station,
which the policy was design to protect,
operating in New York state “apart
from the New York City independents,
which no one has suggested require
protection.” The PSC suggested that
perhaps it should “consider whether
the FCC's distant-signal policy makes
sense in the context of New York state
television broadcasting.”

The report also maintained that re-
quiring CATV systems to pay portions
of their revenues to state or local edu-
cational organizations would have “a
significant negative impact on CATV.”
Specifically it recommended that PSC
“oppose the FCC's proposal to require
CATV systems to pay 5% of gross
revenues to the Corp. for Public Broad-
casting.”

Moreover, the report continued, “in
order to afford municipalities maximum
flexibility in bargaining with CATV ap-
plicants, it is recommended that the
[PSC] oppose the FCC's proposal to
limit municipal franchise fees to 2%
of gross revenues—although such a
limitation probably would be in the
best interests of both CATV develop-
ment generally and the long-term inter-
ests of the communities involved.”

The report also asked for an amend-
ment of state law to require municipal
consent for local CATV operations
whether they use their own lines or
those of a telephone company—New
York law does not now require munici-
pal consent when phone-company lines
are used—and also urged that the FCC
“disclaim jurisdiction over telephone
services designed to accommodate un-
affitiated CATV operators having the
necessary municipal consent.”

More than that, the PSC urged that
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FCC permit phone companies not only
to provide channels for other CATV
systems but also to ‘“engage directly
in those communications services (in-
cluding one-way and two-way video
originations) which do not involve the
retransmission of television broadcast
signals.”

In fact, the report continued, “with
the uncertainties prevalent about tech-
nological developments, it may well be
that telephone companies, some years
hence, will be in the best position to
render some of the services now pre-
dicted for CATV systems, and indeed,
they may be in the best position to
perform the CATV transmission func-
tion as well (through leased channels).”

The PSC also asked for authority to,
among other things, certify existing
franchises and approve new ones, re-
quire interconnection of systems, set
minimum  standards for franchise
holders and enforce quality standards,
control renewals and transfers of fran-
chises and forbid landlords to interfere
with or charge for CATV installations
for tenants.

The report quoted data from the New
York Cable Television Association indi-
cating that there are 138 operating sys-
tems in the state serving about 299,000
subscribers or about 35% of the TV
homes in those areas and about 5% of
all TV households in the state. In addi-
tion, fran-hises are outstanding but not
operational in 63 other communities,
and 25] franchise applications are pend-
ing in the state,

The report also said financial data
supplied by the state board of equaliza-
tion and assessment, covering 86 sys-
tems for the year 1969, showed they
had $27.5 million in net investment
and working capital, $14.8 million in
gross earnings and almost $2.2 million
in net earnings, with a 7.92% return on
net investment and working capital and
with operating revenues amounting to
56.7% of net investment,

The report said 21 of the 86 systems
operated at a loss. In all, 33 had gross
revenues under $25,000, 21 between
$25,000 and $100,000, 17 between
$100,000 and $250,000, 12 between
$250,000 and $1 million and three had
more than $1 million gross revenues.

CFWC gets $675,000 grant

The Community Film Workshop
Council in New York has been awarded
a $675,000 grant from the Office of
Economic Opportunity. The council,
with 11 workshop sites throughout the
U.S. and Puerto Rico, was formed in
July 1968 and funded mainly by OEQ
to train members of minority groups for
possible careers as TV or film camera-
men, soundmen, newswriters or editors.

Client-planner liaison
unit set up by ARB

The American Research Bureau last
week announced a realignment of its
New York marketing staff and the
creation of a new department for liaison
between clients and product planners.

Robert L. Owens,. vice president for
broadcaster marketing, was named to
the new position of vice president and
director of marketing. He will coordi-
nate all planning, marketing and servic-
ing of ARB’s media audience-measure-
ment services.

At the same time, Norman S. Hecht,
vice president for agency and advertiser
marketing, was named vice president
and director of the new market-analysis
department; William N, Shafer, vice
president for television station sales, was
appointed vice president for broadcaster
marketing; and Alain Tessler, vice presi-
dent for agency and advertiser services,
was named vice president for agency
and advertiser marketing.

The reorganized client-services depart-
ment is designed to provide faster re-
sponse to marketing staff requests for
special information and answers to par-
ticular research problems. The new
manager of marketing services in ARB’s
Beltsville, Md., office is Richard 1J.
Glaspell, former assistant to the presi-

dent for client services.

The new market analysis department
was created to coordinate client require-
ments with product planning, ARB said.
The director, Mr. Hecht, is responsible
for the analysis of new industry needs
and opportunities for measuring and re-
porting on the radio and television au-
diences.

Welpott retires

Raymond W. Welpott, president of the
NBC-owned Television Stations divi-
sion, will retire from that post, effec-
tive July 1. Mr. Welpott, who will be
56 years old in March, has chosen early
retirement after a broadcast career that
has spanned 30 years. He joined the
NBC 0-&-O operation in 1958 (it in-
cluded radio at that time) as a general
executive and has served as vice presi-
dent and general manager of the com-
pany’s WRCv-AM-Tv Philadelphia. He
was named an executive vice president
of the O-&-0O division in 1962 and later
that year, president. He began his TV-
radio career with the General Electric
broadcast operation in 1941 and was
assistant general manager when he left
in 1957. From 1957 to 1958 he was vice
president and general manager of wWKy-
aM-Tv Oklahoma City. NBC officials
said his successor has not yet been se-
lected.

IS ON THE HORIZON
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Winner resists WHDH reopening

Boston Broadcasters, awarded channel 5,
urges FCC to stick by challenged decision

The FCC was given conflicting counsel
last week on whether to grant wHDH-TV
Boston’s request that it reopcn the case
in which WHDH Inc. lost its license to
operate on the channel 5 facility. WHDH
wants the FCC to determine whether
the decision was based on a vote of a
sufficient number of commissioners.

Boston Broadcasters Inc., which was
awarded the franchise in the decision
adopted by a 3-to-1 vote, said the com-
mission should not only dismiss the pe-
tition as “‘one of the most portentious
attacks upon the commission’s integ-
rity” ever to come before the agency,
but should “censure” WHDH.

But Charles River Civic Television
Inc., one of three losing applicants in
the case, said the commission should
check into the allegations of the WHDH
petition. “The very integrity of the
commission’s decision-making processes
could be involved,” it said.

WHDH’s petition was based on a story
in BROADCASTING quoting former Com-
missioner James J. Wadsworth as say-
ing that the “only reason” he voted for

the commission decision was the atti-
tude WHDH officials toward the *‘undue
influence” the firm had attempted to
exercise on the commission “in the
past” —a reference to the ex-parte
activities of the late Robert Choate,
then president of WHDH. He noted that
WHDH officials had indicated they
found nothing wrong in Mr. Choate’s
actions.

The commission’s Jan. 23, 1969,
opinion did not reach the ex parte issue
but, rather, was based on diversification-
of-ownership-of-media and integration-
of-management-and-ownership  issues.
The other commissioners voting for the
final result were Robert T. Bartley and
Nicholas Johnson.

WHDH said that if the statements at-
tributed to Mr. Wadsworth were true,
then only two commissioners, less than
a majority of the four-man quorum par-
ticipating, voted for the critical findings.
It also said that the decision denied it
due process and constitutes a “fraud”
on it. The petition asked the commis-
sion to request the U.S. Court of Ap-

FEATURED BY

AMERICA’S OUTSTANDING
MEDIA BROKER

$290.000
$275.000

amortization out of earnings.

$100.000

can be handled out of earnings.

NEW ENGLAND AM:

Profitable
2-station market. Less than 2 times gross.
$125,000 down; balance in extended payout.

Excellent daytime facility. in a principal
market with over 400 million dollars re-
tail sales. Station owns valuable land. Operating profitably for
absentee owner. 20% down and liberal terms which will permit

EXCLUSIVE—fulltimer in single-sta-
tion market. In the black for absentee
owner. Ideal for owner-operator. $25,000 down; 10-year payout

Contact Joe Sitrick or Jack Harvey in our
Washington office.

BIACKBURN&OOMPANVJNC.

RADIO = TV = CATV « NEWSPAPER BROKERS / NEGOTIATIONS « FINANCING « APPRAISALS

station—only fulltimer in

WASHINGTON, D.C.
20006
1725 K Streat, N.W.

||| (202) 333-9270

CHICAGO 60601

(312) 346-8460

333 N. Michigan Ave.

ATLANTA 30309 BEVERLY HILLS 90212
1655 Peachtree 9465 Wilishire Blvd.
Road, N.E. {213) 274-8151

71-2 /I

{404) 873-5626

peals, which has jurisdiction over the
case, to remand it for a hearing on
whether the decision was the product
of a proper quorum.

Charles River also asked the com-
mission to request the court to remand
the case to look into the matter. If the
facts alleged in WHDH's petition are
true, it said, “they could very well
vitiate the entire commission decision.”
And if they are not true, that should be
determined also; “no cloud should hang
over this phase of the proceeding.”

The BBI said that the commission
lacks the authority “to inquire into the
motives of a commissioner in casting
his vote,” other than in cases where
there is evidence that his vote was ob-
tained through fraud or was the result
of bias.

Furthermore, it said, the commis-
sion should consider the factors trig-
gering the former commissioner’s com-
ment—an  interview with Harold
Clancy, president of WHDH's parent
corporation, the Herald Traveler Corp.,
published by Ad East, a New England
advertising monthly. In it Mr. Clancy
roundly denounced the commission for
its decision in the case and attacked
Mr. Wadsworth and other commis-
sioners.

“To permit WHDH to use Mr. Wads-
worth’s instincfive response to its
slanderous attack as a springboard to
engage in an illegal search of the
reasoning processes of participating
commissioners would be outrageous,
and would constitute an invitation to
every disgruntled losing applicant to
attack the integrity of participating
commissioners until they are forced to
defend themselves with a public state-
ment,” BBI said. It added that the
interview and WHDH petition “mani-
fest a continuing contempt for the
commission warranting dismissal of the
petition and censure of WHDH's con-
duct.

In any case, BBI said, the motivation
attributed to Mr. Wadsworth is sup-
ported by the record in the case. BBI
pointed out that the hearing examiner,
in findings to which WHDH did not
take exception and which the commis-
sion adopted, noted that various WHDH
officials indicated they felt that Mr.
Choate’s off-the-record meetings with
the then-FCC Chairman, the late
George McConnaughey, had not been
improper.

BBI also saw the petition as ‘‘con-
sistent” with WHDH's economic motiva-
tions to prolong its operation of WHDH-
Tv and as “an impermissible abuse of
the commission’s processes—another
reason, in BBI's view—for censuring
WHDH. BBI estimated that on the basis
of before-taxes net earnings of Boston's
three VHF and UHF stations in 1969
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—%$21,149,838—WHDH realized 2 net
profit of over $7 million that year, or
an average of $600,000 “each month
that it can delay final resolution of this
case.”

Changingands

Approved:

The following transfers of station own-
ership have been approved by the FCC
(for other FCC activities see “For the
Record,” page 64).

® WpOK-AM-FM Pontiac, 1ll.; Sold by
Dorothy L. Meythaler and Merton J.
Gonstead to Richard D. and Mrs. Tom-
mie Lou Lashbrook and Naomi and
Egbert B. Groen for $275,000. Mr.
Groen has been Illinois state senator
since 1962. Mr. Lashbrook is air per-
sonality with wGN(aM) Chicago, man-
agement-development consultant and
has a minority interest in southern Illi-
nois oil wells. WPOK(AM) is a daytimer
on 1080 khz with 1 kw. WPOK-FM op-
erates on 103.1 mhz with 3 kw and an
antenna 185 feet above average terrain.

% KeoM(AM) Bismarck-Mandan, N.D.:
Sold by Richard Power to TRussell
Matthias Sr. and son William Matthias
for $212,750. Mr. Power owns 50% of
wJoN(aM) St. Cloud, Minn. Mr. Mat-
thias Sr. is Chicago attorney; son is in
investment banking. KoM is on 1270
khz with 1 kw day and 250 w night.

AM owner’s character
faces FCC scrutiny

An alleged misrepresentation by the
majority owner of WHEL(AM) New Al-
bany, Ind., has prompted the FCC to
designate that station’s renewal applica-
tion for hearing.

The commission last week said in-
formation given by Grady A. Sanders
in an application to purchase KGA(AM)
Spokane, Wash., raised “serious ques-
tions” regarding Mr. Sanders’s charac-
ter qualifications. Mr. Sanders is major-
ity stockholder of Shell Broadcasting
Inc., licensee of WHEL.

Following an investigation by the
FCC staff of Mr. Sanders’s transfer ap-
plication, it was charged that he mis-
represented his financial position In the
application; that he had given faulty in-
formation regarding interests held in
KGA and WHEL by Kca Inc., the Kca
licensee, and that he violated the com-
mission’s rules governing the filing of
contracts. The last charge stemmed
from Mr. Sanders’s failure to present a
copy of an April 1968 agreement (which
was later canceled), in which he and
William Campbell contracted to buy
KGAa from its former licensee, Liddie
Broadcasting Corp.

Vic-Way wins OK in
bid for black AM

FCC approval of merger
of two of eight applicants
for St. Louis station upheld

FCC approval of an agreement permit-
ting owners of two of the nation’s black-
owned radio stations—WCHB-AM-FM
Inkster, Mich.—to expand their owner-
ship interests—to Kwk(aM) St. Louis
—has weathered an appeal to the U.S.
Court of Appeals for the District of
Columbia.

The agreement provided for the mer-
ger of two of eight one-time competing
applicants for the 1380 khz frequency,
whose previous occupant had lost its
license in a license-revocation proceed-
ing, and for the dismissal of the remain-
ing six applications.

Principals of the surviving applica-
tion, Vic-Way Broadcasting Co., which
was granted by the commission, are Dr.
Haley Bell and his sons-in-law, Dr.
Wendell Cox and Dr. Robert Bass, who
own and operate the Inkster stations.
The three dentists had been principals
in Vic-Way Broadcasting Co. which

they merged with that of Archway
Broadcasting Co.

Under terms of the agreement put
forward by all eight applicants, the re-
maining applicants were withdrawn in
return for reimbursement of their out-
of-pocket expenses.

The action climaxed a proceeding
begun in 1965, two years after the
commission revoked the license of Kwk
Radio Inc., because of fraudulent treas-
ure-hunt contests broadcast in 1960. The
eight applicants who eventually settled
their differences in the agrcement ap-
proved by the commission operated the
station jointly under an interim grant
as Radio Thirteen Eighty Inc.

The commission action was opposed
who have an unfair-labor-practice suit
who have an unfair-labor practice suit
pending against Kwk before the Na-
tional Labor Relations Board.

The employes had questioned Vic-
Way’s financial ability to pay the with-
drawing applicants, alleged unfair labor
practices, and charged an unauthorized
transfer of control of the interim
operation. .

The court, in a brief, unsigned order,
said it agreed with the commission that
the issues—other than the one involving
unfair labor practices, on which it ex-
pressed no view-—"“are without sub-
stance.”

ANNOUNCING

the appointment of Milton Q. Ford
as an associate assigned to the
Northeast territory, bounded by
Maine, Pennsylvania and West
Virginia on the South. He will
headquarter in our Washington,
D.C. office.

Even though a law graduate, Mil-
ton chose to follow his part time college broadcast experience as
a life long career, first as a radio and television air personality;
later in management and ownership capacities. His diversified
knowledge of broadcast operations qualifies him to counsel with
buyers and sellers. Contact Milton at your first opportunity. We
are certain he will win your confidence.

AND ASSOCIATES,

il Lol

INC.

WASHINGTON, D.C.
1100 Connecticut Ave.,.N.W
20036 202/393-3456

CHICAGO
1507 Tribune Tower 60611
312/337-2754

Appraisals and Financing

Brokers of Radio, TV & Newspaper Properties

DALLAS

1511 Bryan St.
75201
214/748-0345

AMERICA'S MOST EXPERIENCED MEDIA BROKERS

SAN FRANCISCO
111 Sutter St. 94104
415/392.5671
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Durgin: new rule will hurt TV quality

But despite pinch of FCC regulation,
NBC-TV head sees network gains

Both the public and advertisers may
suffer as a result of the loss of special
network programs under the FCC’s new
prime-time regulation, Don Durgin,
president, NBC-TV, told the Broadcast
Advertising Club of Chicago last week.

Mr. Durgin told the BAC Tuesday:
“I expect very many special programs
to be squeezed out because of the net-
works' physical inability to schedule
them. What irony—since special pro-
grams by definition represent quality
and diversity both in content and pro-
duction sources.”

Quoting the dissenting opinion of
FCC Chairman Dean Burch to the com-
mission’s ruling, Mr. Durgin agreed that
the new policy will curb diversity in-
stead of encourage it. The FCC will
allow a network to feed only three
hours per evening prime time to affili-
ates instead of the three and one-half
hours.

“The 90-minute program—often the
hallmark, no pun intended, of a quality
show—simply can’t be scheduled unless
some kind of patchwork is put together
or a complex all-special night created,”
Mr. Durgin explained, “and that can be
done on relatively few occasions.” He
said, however, that specials will remain
“a vital, if smaller, part of the NBC
schedute.”

Mr. Durgin was optimistic about tele-
vision in the new decade, despite prob-
lems. He noted NBC research findings
that are encouraging.

“Viewing on the three networks is
up 1.4 rating points for the season to
date compared to the same period a
year ago,” he noted, explaining, “that's
an addition of approximately 1.7 mil-
lion viewers per minute. Viewing time
for 1970 was up to five hours and 55
minutes a day in the average home, the
eighth consecutive year of increase.
Ninety-nine percent of households with
incomes of $10,000 or more now have
at least one TV set and 95% of all
adults view television one or more
times a week.

*“This is not the profile of a declining
medium,” he continued, stating that
despite the alarm raised by some,
neither cable TV nor video cassettes will
replace regular TV as the great mass
medium. Both CATV and cassettes, he
said, will become supplementary media
but the sheer economics of average-
household entertainment spending will
not permit them to become successors
to commercial TV.

Turning to industry efforts to replace
lost cigarette revenues, Mr. Durgin

noted just one category alone, TV ad-
vertising by foreign cars, would be
ranked more importantly if it were not
for its usually being lumped with do-
mestic-auto advertising. Today this sub-
category “is greater than that for many
major non-automotive groups,” he
noted, “and on some stations the for-
eign cars run even bigger schedules than
the domestic giants.”

Mr. Durgin said that “if television is
holding its own in the economic climate
of today, it should do even better as
that climate improves.” He predicted
total TV revenues will increase about
7% each year during the next four
years. Also, he said, “the share of the
advertising dollar put into broadcasting
is going to grow—at even a greater rate
than it has in the past five years.”

Mr. Durgin expressed concern about
the trend to smaller commercial units
simply for the sake of efficiency. He
stressed that impact and program as-
sociation have value-added significance,
perhaps too long overlooked since the
program sponsorship period of the
1950’s.

“I cannot get over the fact—and the
examples—that the advertiser who is
clearly identified with a program that
entertains or informs people has a run-
ning headstart on the competition,” Mr.
Durgin said, recalling the successes of
such advertisers as Kraft Foods, Hall-
mark, Gulf Oil and Chevrolet.

Mr. Durgin also noted the complaints
of advertisers and agencies about clutter
diluting advertising effectiveness and
representing TV's biggest problem. “But
away from the Greenbrier, the Home-
stead, the Broadmoor, Camelback and
the other watering holes,” he observed,
“the professional advertising staffs under
the men denouncing clutter are hard at

Mr. Durgin

work to break down the advertising
unit into smaller and smaller pieces.”

Mr. Durgin said flexibility to adver-
tiser requirements need not mean simply
fragmentation as the continuing im-
provements in program and commer-
cial practices over the years have
demonstrated. “I think the emphasis
may shift away from simply buying 30’s
and 60’s in scatter-plans toward more
traditional, as well as more unorthodox,
forms of sponsorship,” he said, *‘thanks
to the new and rewarding possibilities
that recent innovations suggest. TV will
continue to be the most effective adver-
tising medium in the 1970's as it has
been in the 1950’s and 1960’s.”

Firestone aims to buy,
operate radio stations

Firestone Communications Inc., New
York, has been formed to acquire and
operate radio stations in major markets
and expand into other communications-
oriented businesses (“Closed Circuit,”
Dez. 14, 1970).

Bertram R. Firestone, board chair-
man of Baker-Firestone Corp. and a
principal in Baker-Firestone Properties,
real estate development and construc-
tion firms, will serve as chairman of the
executive committee of the new corpo-
ration. Other officers are William N.
Farlie Jr., board chairman, who pre-
viously was vice president for adminis-
tration for RKO General; James R.
Lightfoot, president, who formerly was
general manager of wBz(am) Boston,
and John G. McGoldrick, secretary,
who is a member of the New York law
firm of Baer & McGoldrick.

Corporate headquarters of Firestone
Communications is at 375 Park Ave-
nue, New York 10022. Telephone is
(212) 838-8246.

Joint consideration
sought in RKO cases

The FCC's Broadcast Bureau last week
requested the commission to reopen the
record in the kuy-Tv Los Angeles re-
newal case to specify an issue involved
in the WNAC-Tv Boston renewal pro-
ceeding. The bureau also asked the
commission to designate the KHJ-TV
case for consolidated hearing with the
WNAC-TV proceeding on that one issue.

The issue involved in both cases is
whether, in view of evidence concern-
ing alleged anticompetitive practices by
RKO General Inc. or its parent Gen-
eral Tire and Rubber Co., RKO should
be disqualified from remaining the li-
censee of the stations or whether a com-
parative demerit should be assessed
against RKO.

RKO is seeking to retain channel 9
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Los Angeles in the face of a competing
application by a group of Los Angeles
businessmen operating as Fidelity Tele-
vision Inc. In the Boston channel 7
case, WNAC-TV's renewal application is
being weighed against applications for
the facility by two Boston groups, Com-
munity Broadcasting of Boston Inc. and
The Dudley Station Corp.

In its petition Jast week the Broad-
cast Bureau said it has selected and re-
viewed some 2,000 documents from
the files of General Tire as prospective
exhibits in the wNAc-TV proceeding.

“It is clear from a review of these
documents that the record to be made
under this issue in the WNAC-TV pro-
ceeding will have as direct and material
bearing on the qualifications of RKO
General Inc. to be the licensee of KHJ-
TV as it will on the qualifications of
RKO General Inc. to be the licensee of
WNAC-TV,” the bureau said. It added
that it believes the commission should
have before it the record to be made
in the wNAC-TV case under the anti-
competitive practices issue when it de-
cides the KRJ-Tv case. This is particu-
larly true, it was said, since the civil
antitrust action brought by the govern-
ment against General Tire and three of
its subsidiaries, including RKO, was ter-
minated by consent decree prior to the
trial (BROADCASTING, Aug. 31, 1970).

Minimum wage for time salesmen?

Labor Department slates hearings on proposal
opposed by NAB; broadcast newsmen eyed, too

The Department of Labor's Wage-Hour
Division begins hearings Feb. 2 on pro-
posals to establish a minimum weekly
earning test for outside salesmen to
bring them under exempt status from
wage-hour minimums. The proposed
change in wage-hour regulations would
apply to TV and radio stations. At pres-
ent, outside salesmen in any industry
are exempt.

Also to be heard are proposals to
exempt TV and radio newsmen from
wage-hour rules.

TV and radio owners, under the lead-
ership of the National Association of
Broadcasters, are preparing to oppose
the salesmen move on the ground that
such a salary test for exemption would
affect the hiring and training of new
broadcast salesmen. They also contend
that it would cause serious record-keep-
ing problems since broadcast salesmen
traditionally do most of their work out-
side their offices.

Most experienced broadcast salesmen
receive weekly earnings in excess of
the predicted level that may be estab-
lished by the Labor Department, ac-

cording to Ron Irion, director of NAB's
Broadcast Management Department. If
a weekly earning test is imposed, he
noted, this would react against new hir-
ings, since the minimum weekly wage
might be more than beginning broad-
cast salesmen receive during their
training period. It would also, he said,
impose a burden on station manage-
ment that would have to maintain rec-
ords on hours worked for each of the
non-exempt salesmen.

A national employer group, the Inter-
industry Wage-Hour Steering Group,
has retained Clarence Lindquist to pre-
sent the industry viewpoint at the hear-
ing. Mr. Lindquist was for 10 years
wage-hour administrator until his resig-
nation in 1969. NAB is a member of
this group.

In opposing the revision that would
result in the exemption from wage-hour
rules of broadcast newsmen, NAB has
suggested that they fall under the pro-
fessional category. Professionals are
exempt from the wage-hour rules.

Again, Mr. Irion noted, the current
exemptions ($125 weekly for adminis-
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trative-supervisory and $140 weekly for
professional workers) cover the large
bulk of newsmen since they receive
more than these minimums. But in
smaller stations, he pointed out, and in
some sections of the country, newsmen
are not exempted. This is burdensome,
he said, not so much for the payment
of such wages, but for the record-keep-
ing that goes with it.

Mr. Irion has asked broadcasters to
submit written statements to the Labor
Department before Feb. 2.

Radio board candidate
bows out—but can he?

Edmund C. Bunker, KFI{AM) Los An-
geles, one of the four candidates for
Class A director on the radio board of
the National Association of Broadcas-
ters, announced last week that he is
withdrawing from the race.

He asked his supporters to vote for
Andrew M. Ockershausen, wMAL-AM-
FM Washington.

Mr. Bunker made his views known in
a Jan. 11 letter to Mr. Ockershausen,
with a copy to Everett E. Revercomb,
sécretary-treasurer of NAB. Mr. Rever-
comb said, however, that there is no
way a candidate, once he has accepted
a nomination and had his name printed
on the ballot, can withdraw. Any votes
for Mr. Bunker, he said, will be
counted.

Ballots for the radio-board election
of 13 members went out to NAB mem-
bers on Jan. 11 and are due to be re-
turned by Feb. 1. Results will be an-
nounced Feb. 2 (BROADCASTING, Jan.
11).

The other two candidates for the

Class A, at-large directorship are E.
Brandt Gustavson, wMBI-AM-FM Chi-
cago, and Dean Osmundson, wMC-AM-
FM Memphis.

Class A directors represent markets
of 500,000 population or larger.

In his note to Mr. Ockershausen,
Mr. Bunker said he does not feel that
he can, if elected, “devote the amount
of time I feel such a job deserves . . .”
He added that he is supporting Mr.
Ockershausen for the job “since I feel
utterly confident of your performance
abilities, as well as your complete dedi-
cation to the industry.”

NAB officials said they could not
recall a similar instance of a candidate
for an NAB board withdrawing in the
middle of the balloting.

NAB board expected to
get austerity message

Belt-tightening is expected to be one of
two prime topics at the joint-board
meeting of the National Association of
Broadcasters this week in California.

The new pattern of organization that
follows appointment of three executive
vice presidents is regarded as the sec-
ond major topic at the 43-man week-
long board meeting.

Named senior executives of NAB
were employed in the industry in “siz-
station relations; Paul B. Comstock, now
NAB vice president for government af-
fairs and general counsel, for govern-
ment relations, and Paul Haney, of the
Houston Astrodomain, for public rela-
tions (BROADCASTING, Jan. 11).

NAB staffers have been given the
word on the financial pinch. Vincent T.
Wasilewski last week told the associa-

tion's principal employes that there
would be no salary increases this year;
that there must be no unnecessary trav-
el, printing or rental of cars. And he
instructed his staff that when traveling
by air they are to travel coach.

The financial plight is also bound to
bring up the question of using outside
consultants and legal advisers, as well
as problems involving the fall confer-
ences, which were not considered par-
ticularly successful last year.

In other areas, the TV board is faced
with the recommendations of the TV
code review board that time standards
for commercials and for non-program
material be tightened (see page 18).

Also expected to be considered is the
question of whether to support the law-
suit filed by six radio stations, all affil-
tated with MBS, challenging the con-
stitutionality of the congressional law
banning cigarette advertising from the
air (BROADCASTING, Dec. 7, 1970).

Also certain to be discussed, although
no change in policy is anticipated, is the
question of liquor advertising, histori-
cally banned from the broadcast media.
This became a cause celebre last month
when U.S. Communications Corp., a
Philadelphia-based group of UHF sta-
tions, announced that it would accept
hard-liquor advertising after Jan. 1
(BROADCASTING, Nov. 16, 1970 et seq.).

Tulsa Cable awarded
franchise after probe

City commissioners in Tulsa, Okla., last
week selected Tulsa Cable Television
to provide the city, 53d largest market
in the country, with broadband cable
communications.

Tulsa Cable is composed mainly of

Frontal assault on
‘male chauvinism’

FCC gets stack of filings
urging get-tough policy on
seX bias in broadcasting

There is growing support for a petition
by the National Organization for
Women asking the FCC to include
women in the enforcement section of its
equal-employment rules.

In its rulemaking petition last month,
NOW pointed out that, although the
commission has banned all employ-
ment discrimination in the industry,
it requires broadcasters to file reports
on employment projects concerning
only Negroes, Orientals, American In-
dians and Spanish-surnamed Ameri-
cans (BroaDcasTING, Dec. 7, 1970).

Over 20 organizations and individ-
uals have filed comments in favor of
NOW’s petition. Many of them echo
allegations by NOW that the industry
does discriminate against women in
employment.

Mrs. Bella S. Abzug, Democratic
congresswoman-elect from New York's
19th district, charged that women
have been “deliberately excluded from
the section [of the rule] designed to pro-
vide enforcement.” She said there are
few women in professional positions at
the three networks and she predicted
programing would improve if women
were employed in the industry in “siz-
able numbers.”

She also noted that the TV program
that has been most widely acclaimed in
the past year, Sesame Street, is pro-
duced by a woman, and deplored “the
degrading and insulting stereotypes [of
women] that dominate much of current
programing.”

Both the National Citizens Commit-
tee for Broadcasting and the Office of
Communication of the United Church
of Christ agreed that discrimination
against women in broadcasting is re-
flected in programing.

“Frustrating, even hypocritical” was
the way the Unitarian Universalist
Women’s Federation described the ex-
clusion of women from the enforcement
section of the rule.

John W. Gardner, former secretary
of health, education and welfare, and
former chairman of the National Urban
Coalition, told the commission that dis-
crimination against women in employ-
ment is not only unfair, but “results in
a tragic waste of talent.”

Mr. Gardner, now chairman of a
“citizens’ lobby,” Common Cause, add-
ed that broadcasting, because of its im-
portant role in society, “is in a particu-
larly strategic position to exercise lead-
ership in ending discrimination based
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LVO Cable Inc., CATV subsidiary of
LVQ Corp., Tulsa; Williams Brothers
Co., a Tulsa pipeline and construction
firm; and William D. Swanson.

The franchise was granted after a
10-month investigation by a study com-
mittee.

LVO officials estimate the project will
cost nearly $10 million, but that it will
help attract additional high-technology
industries to Tulsa. Tulsa Cable plans
to construct a system with the capability
to deliver 27 channels to home sub-
scribers and the potential for two-way
communications.

Tulsa Cable also proposed local origi-
nation, including entertainment, educa-
tional, cultural, business, children’s,
news, weather and sports channels.

College station sit-in
ends; lawsuit pending

A 45-day student sit-in at wWCWP(FM)
Brookville, N.Y., C. W. Post College’s
student-run, noncommercial station,
ended last Wednesday (Jan. 13) after

the vice president of student affairs gave

a 15-minute ultimatum.

Dr. Alan Beeman told the students,
who first occupied the station Nov. 30,
1970, after it was closed down because
of alleged use of obscenity (BROADCAST-
ING, Dec. 7, 1970), to either vacate the
premises or be forcibly evicted and face
suspension. A short time later, 25 stu-
dents left the building with sleeping
bags, personal belongings and pets.
Stating they did not want violence, the
students said they would rely on the
courts to win their point.

On Nov. 30, the radio station was
closed down by Dr. Julian Mates, dean

on sex.”

The American Civil Liberties Union
contended that “employment bias per-
vades much of the communications in-
dustry” and that the FCC is obligated
to include women in the rule requiring
licensees to develop affirmative hiring
programs.

“We can see no reason why discrimi-
. nation based on sex should be treated
differently from racial and ethnic dis-
crimination,” said the American News-
paper Guild.

Mrs. Audrey B. Hansen, director of
continuing education for women at
Wisconsin State University, Oshkosh,
and president of the Winnebago, Wis.,
chapter of NOW, said in her comments
that she finally left broadcasting be-
cause she could not earn enough
money. She said one station manager
told her: “No woman, no matter what
she does, will ever be worth more than
$500 a month at this station.”

of the fine arts division. He said porno-
graphic literature had been read over
the air, and that the shutdown was to
protect the station’s license. College of-
ficials claimed then that FCC regula-
tions barring obscenity had been
breached at the same time Steven A.
Post was fired as station director.

Mr. Post brought suit on Dec. 9 in
the Second U.S. District Court in
Brooklyn, N.Y., to force the college to
reinstate him and reopen the station
(BROADCASTING, Dec. 14, 1970).

After the suit was filed, a student-
faculty committee investigating the ob-
scenity charges recommended the re-
hiring of Mr. Post. Although Robert L.
Payton, president of the college, agreed,
he was overruled by the trustees of
Long Island University, of which C. W.
Post is a branch. Mr. Post’s contract
was terminated, and he was given three
months salary.

The purpose of removing the students
from the radio station, a college spokes-
man said, was for the resumption of
broad-asting, scheduled about Feb. 1,
first day of the spring term.

U.S. District Court Judge John Bar-
tels was expected to rule on whether to
hear or dismiss the suit on Friday (Jan.
15) or today (Jan. 18). Mr. Post and
the students, who call themselves the
Collective, have joined forces in the
suit. William Kunstler, who is repre-
senting them, is arguing in the suit that
the college’s action violates the First
Amendment and that the rights not only
of the students, but also of the listeners,
have been violated.

Emile Zola Berman, representing the
college board of trustees, in arguing for
dismissal, said the federal court has no
jurisdiction over the matter, which he
claims is strictly an internal problem.

Should Judge Bartels hold for a dis-
missal, the college spokesman said Mr.
Kunstler, the Collective and Mr. Post
will appeal. They are prepared to take
their fight, the spokesman said, to the
Supreme Court.

TV viewing hits new high

Contrary to those who seem to think
TV viewing has plateaved or dropped
off, TV-set usage per television house-
hold continued up last year to a new
high average. A. C. Nielsen Co.’s Niel-
sen Television Index last week reported
that in 1970 TV-set usage per TV
household per day “set a record .
with a figure of 5.9 hours. This com-
pares to 1969's figure of 5.8.” NTI
further reported that “January 1970 also
set a record for the highest month of
all-time viewing: 7.0 hours compared
to the January 1969 figure of 6.6 hours.
Monthly records were also set in Febru-
ary, April, June, September, October,
November and December 1970.”

GTE will get
out of CATV

FCC’s restrictions
on cable ownership
prompted the move

General Telephone & Electronics Corp.,
New York, through its subsidiary GTE
Communications Inc., is offering for
sale its remaining cable-television prop-
erties.

Wenton F. Stewart, vice president
and general manager of GTE Com-
munications, said the sale was in re-
sponse to the FCC order of Feb. 4,
1970, which prohibits a telephone com-
pany from operating and owning CATV
systems where it also supplies telephone
service.

GTE operates 20 CATV systems
serving 32 suburban and rural commu-
nities. Of these communities, 20 are
covered by GTE telephone companies.

The FCC ruling was based in part on
the prediction that cable systems in the
future may be the basis of new forms
of communication services to the home,
competitive with services that are cur-
rently offered or may be offered by
telephone companies. The order be-
comes effective on March 16, 1974,

General Telephone Co. of the South-
west, a GTE subsidiary, earlier appealed
the FCC ruling in the U.S. Circuit
Court of Appeals in New Orleans.

Mr. Stewart said that the FCC order
prevents GTE Communications from
supplying the quality and variety of
CATYV service that it believes should be
provided. Therefore, he said, the com-
pany decided that funds invested in
CATYV properties couid be better used
in other GTE operations.

The systems for sale are in Novato,
San Bernardino and Sun City, all Cali-
fornia: Athens, Eastman, Fitzgerald,
Hazlehurst, McRae, Sandersville, Toc-
coa and Vidalia, all Georgia; Charleston
and Macomb, both Illinois; Angola and
Winchester, both Indiana; Adrian-
Tecumseh and South Haven, both
Michigan; Kiski Valley, Pa., and Ed-
monds and Arlington-Marysville, both
Washington.

In December, GTE sold five other
CATV systems. Mr. Stewart said the
subsidiary is in final negotiations for
the sale of two others.

Four of the systems already sold to
Storer Broadcasting Co. for an undis-
closed amount of money are located in
Bartow, Bradenton, Lake Wales and
Sarasota county, all Florida, Telecable
Corp., Norfolk, Va., bought the other
system in Bloomington-Normal, Il

GTE declined to name the proposed
buyer for the other systems located in
Levelland and Brownfield, both Texas.
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One of a series of brief discussions
by Electro-Voice engineers

THE
SPEAKING

TUBE

A major problem for play-by-play annocuncers
as well s disc jockeys and radio news commen-
tators is ataying “on mike”. With scripts and
cue sheets, hand-holding the microphone is no
answer. Yet most microphone stands or booms
either get in the way, or limit the view of the
anncuncer,

In order to solve this problem, a new type of
personal microphone has been developed. It is
the result of basic work done for astronauts and
airline pilots where conti feati

is vital

The Model RE51 personal microphone is a tiny
dynamic unit tkat clips to a headband or to the
frame of most eyeglasses. A small (3/16” dia.)
tube extends from the microphone to the lips of
the wearer. The tube iz adjustable to fit any
user. The microphone is thus always very close
to the annouficer’s mouth, yet never interferes
with normal vision or speech, leaving the hands
completely free,

‘The entire assembly weighs less than X%-ounce to
permit long periods of use without fatigue. The
microphone plugs into a battery-powered transis-
tor preamplifier that can be worn on the belt of
the user. An on-off switch is combined with a
test light that signals when less than 8 hours of
useful battery life remains, A momentary push
button allows the user to mute the microphone
without using external switching.

The microphone system has underZone extensive
fleld testing to prove its usefulness. Although
basically omnidirectional, its proximity to the
mouth (about %*) and its location just out of
the main air stream offers performance aimilar
to a noise-canceling type, but without the “‘pops’’
usually associated with close-talking microphones.

Smooth, wide-range reproduction is enbanced
since there is no large microphone (or hand) in
front of the mouth to provide a “baffle’ effect
that can cause sharp peaks and dips in response.
Frequency response from 80 to 10,000 Hz is ob-
tained and the RE5l can be mixed with other
conventional broadeast micrephones with no re-
duction in quality.

Maximum output level from the preamplifier is
quite high (-56 dB)} and can be padded with a
built-in acrewdriver-adjusted attenuator. The bal~
anced Lo-Z output matches all standard broad-
cast microphone inputs with no unusual problems
from long microphone leads.

Other versions of the basic desigu are also avail-
able for communications applications, including
two-way radio, aircraft communications (includ-
ing earphone and general commercial sound
needs).

For reprints of other discussions In this serles,
or technical data on any E-V products, write:
ELECTRO-VOICE, INC., Dept. 113BR,
660 Cecli St., Buchanan, Michigan 49107

SledisYorec
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Justice faults FCC
for curbs on CATV

Department fears rules
on pay CATV may hamper
growth of the industry

The Department of Justice, which has
frequently been at odds with the FCC
over its proposals for regulating CATV
—the department frequently feels they
are too restrictive—is now on record,
in a U.S. appeals court, as arguing that
the commission has gone “too far” in
the restrictions it has imposed on pay-
CATV.

The department expressed its views
in a brief filed with the appeals court in
St. Louis in a case involving Midwest
Video Corp. The company is appealing
commission rules that require systems
with more than 3,500 subscribers to
originate programing and that impose
on CATYV systems that engage in pay
television operations the same restric-
tions the commission has adopted for
pay-TV broadcast stations (BroaDCAST-
iNG, Oct. 19, 1970).

The filing of separate briefs by Jus-
tice and the commission in the case is
in itself indicative of the two agencies’
conflicting views. Normally, they co-
ordinate their views in a single brief in
opposing appeals of actions.

And, in a technical sense, the depart-
ment supports the commission’s position
that Midwest’s petitions should be dis-
missed. It says that the points on which
it does not concur with the commission
are not properly raised in the appeal.

But it made clear its view on the sub-
stantive question involved. In'a passage
reflecting the position it has taken in
pleadings filed with the FCC in various
CATYV proceedings, Justice said that the
commission would be departing dras-
tically from established law if it were to
“relegate an emerging mode of non-
broadcast electronic communication to
a secondary role.”

“Such an important and far-reaching
change is for Congress alone to make,”
it said. “In the absence of a clear con-
gressional mandate, therefore, the adop-
tion of any regulation which restricts
CATV cablecasting so as to unduly
handicap the growth and development
of CATV conflicts with existing con-
gressional policy—particularly the im-
portant policy of competition embodied
in the antitrust laws.”

Thus, it added, “there is substantial
ground for arguing that the restrictions
on pay CATV go too far.” As in the
case of broadcast pay-TV stations,
CATYV systems charging subscribers on
a per-program or per-channel basis are
limited in the kinds of programing they

may offer, so as to avoid siphoning off
programing from free television, and
from carrying commercials.

But, Justice said, in employing the
same rationale in the two instances, the
commission failed to consider the dif-
ferences between the two media, and
the different kinds of authority it has
over them. Because of its “express statu-
tory authority to retion the limited radio
spectrum,” the commission has the
power to hold pay television to “a sup-
plementary role in broadcasting,” Jus-
tice said.

But in the case of CATV, Justice
added, the courts have held that the
commission’s authority to regulate is
limited to that which is “reasonably
ancillary” to its responsibilities in the
broadcast field. And “no radio spectrum
usage” is involved in pay CATYV, it said.

The department believes the commis-
sion has the authority to require CATV
systems to originate programing. It notes
that the rules condition the right of
CATYV systems to pick up and relay
television signals on their originating
programing. The rules are to become
effective April 1,

Despite its miisgivings over the sub-
stantive aspect of the rules, the depart-
ment cites two procedural grounds for
dismissing the Midwest Video suit. One
involves the company'’s contention that
pay-CATV rules are invalid because
the commission’s notice of proposed
rulemaking did not indicate they were
to be considered; the rules were an-
nounced in the commission order deny-
ing petitions for reconsideration of the
program-origination rules. Justice said
that Midwest never objected to that
aspect of the case in pleadings before
the commission and, consequently, is
barred from seeking judicial review.

The other ground involves petitions
for reconsideration of the pay-CATV
rules which were filed by other parties.
Since these are still pending, Justice
said, the commission’s decision is not
final for purposes of judicial review.

Public broadcasting gets
its $11 million from HEW

Fears of noncommercial broadcasters
that the full amount of funds appropri-
ated by Congress to support the Public
Broadcasting Act facilities program for
fiscal 1971 would not be spent by the
Department of Health, Education and
Welfare have been allayed.

In a telegram sent to congressmen
who had queried the department at the
urging of noncommercial broadcasters,
James Caldwell, an assistant secretary
and controller of HEW, said: “We are
pleased to be able to tell you that the
decision has been made to spend the
full $11-million appropriation.”

Until this announcement only some
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ment of existing television stations total-
$4 million of the funds had been allo-
cated and it seemed that noncommercial
broadcasters had been caught in the
federal budgetary cutbacks.

However, the appropriated funds will
barely scratch the surface of applica-
tions for grants filed with the Office of
Education, which reviews them. Appli-
cations for funds total nearly $43.6
million.

These include 185 applications, 27 of
which are for activation of new radio
stations totaling $1,531,054; 33 for ex-
pansion and improvement of radio sta-
tions totaling $1,636,040; 45 for the
activation of new television stations
totaling $16,492,947; and 80 applica-
tions for the expansion and improve-
ment of existing television stations to-

taling $23,929,066.

What funds there are will be ap-
preciated. Chalmers Marquis, vice presi-
dent of the National Association of
Educational Broadcasters, said: “We are
gratified by the HEW decision. The $11
million will enable the undertaking of
a significant number of the projects al-
ready proposed to HEW by public
broadcasters for fiscal 1971.”

Media notes:

Sentencing for plugola due soon ® U.S.
District Court Judge Morris E. Lasker
has set Feb. 4 as date for sentencing
Freddy Baez, a disk jockey for Spanish-
language wHoM-aM-FM New York, who
has been convicted of accepting money
from record promoters and of lying in
testimony before the FCC in 1966. Mr.

Baez, who was convicted in a jury trial
in New York, could be sentenced to 11
years in prison and a $14,000 fine.

ABC gets three 8 ABC Radio has added
three new affiliates. Joining American
Entertainment Network: WGST(AM)
Atlanta and kcMmo(aM) Kansas City,
Mo.; and American Contemporary Net-
work: XRLD-FM Dallas.

PR partners ® Hughes-Martindale &
Associates, financial public relations
and marketing consulting firm, has been
opened in Chicago at 150 South Wack-
er Drive; phone (312) 782-0300. Part-
ner James C. Hughes formerly was ad-
vertising director at American National
Bank and Trust Co. there. Partner Rob-
ert M. Martindale was president of Mid-
west Bank Card System Inc.

FquipmertéEngineering

A high-level spectrum study

At Whitehead's urging, OTP and FCC join forces
to look into that growing allocations problem

The Office of Telecommunications
Policy and the FCC have embarked on
a joint, long-range study aimed at im-
proving the efficiency of the use to
which the radio spectrum is put in the
United States.

The study—expected to last between
six months and a year—could result in
reallocation of spectrum space now re-
served for government use to nongov-
ernment use; such a reallocation, involy-
ing 26 mhz between 890 and 942 mbhz,
ozcurred in June 1968 (BROADCASTING,
June 10, 1968).

But the principal purpose is to find
ways in which constantly increasing de-
mands being made on the spectrum—
a fixed resource—can be accommo-
dated. And with the study due to range
across all uses to which the spectrum
is being put, it can be expected to result
in a hard look being given the block
of spectrum assigned to UHF television,
much of which is not used.

However, officials of both agencies
made clear that a multidiscipline ap-
proach will be employed in the study—
the social and economic as well as the
technical implications of various pro-
posals will be considered. “We don’t
contemplate moving any broadcasting
service,” one OTP spokesman said.

The study is the inspiration of Dr.
Clay T. Whitehead, director of OTP,
a fact left in little doubt by his office.
Without waiting for the FCC, it issued

a news release last week reporting that
Dr. Whitehead had announced the
spectrum review and that the commis-
sion had accepted his invitation to par-
ticipate in it. The exchange of letters
ozcurred last month.

In his letter to FCC Chairman Dean
Burch on the subject, Dr. Whitehead
noted that one of the responsibilities
assigned his office by the executive
order that created it involves the “de-
velopment, in coordination with the
FCC, of a comprehensive long-range
plan for improved management of all
electromagnetic spectrum resources.”

Dr. George Mansur, deputy director,

IEEE lowers dues for jobless

The board of directors of the Institute
of Electrical and Electronics Engineers,
New York, said last week that, because
of economic conditions, it has author-
ized reduction by 50% of all dues and
fees for those members of IEEE cur-
rently unemployed through “involun-
tary termination” and actively seeking
re-employment. They will be permitted
to continue IEEE membership through
December 1971. To take advantage of
this arrangement, unemployed members
may submit a signed statement to
IEEE headquarters indicating involun-
tary unemployment.

OTP, will be in charge of the OTP side
of the study. Raymond Spence, the FCC
deputy chief engineer, will head the
commission side. They have not yet de-
termined the shape of the study or its
precise goals. But as a first step, Dr.
Whitehead has asked the Interdepart-
ment Radio Advisory Committee
(IRAC), composed of representatives of
agencies using government frequencies,
to prepare a report by Feb. 1 on the
nature and magnitude of the govern-
ment’s use of the spectrum.

Texas AM-FM owner
fined $20,000 by FCC

The FCC has ordered Howard W.
Davis, sole owner and general manager
of xkMac(am) and xiss{FM) San An-
tonio, Tex., to pay $20,000—the maxi-
mum fine allowable of $10,000 for each
station—for repeated rule violations.
Violations cited were incorrect adjust-
ment of the AM'’s directional antenna
array and failure to operate the FM
with the specified licensed power. In
the same order the commission granted
the stations’ renewal application for the
rest of the term expiring Aug. I.
Commission action followed Broad-
cast Bureau exception to an initial deci-
sion by Hearing Examiner Charles J.
Frederick. A hearing was designated in
June 1968 to determine whether the
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licenses should be granted renewal be-
cause of questions relating to the licen-
see’s technical and character qualifica-
tions and whether his replies to official
commission notices of violations mis-
represented facts or were lacking in
candor.

The hearing examiner concluded in
Dezember 1969 that Mr. Davis had not
misrepresented facts or lacked candor
in dealing with the commission; that he
had the requisite technical and charac-
ter qualifications to be a licensee and
that the station licenses should be re-
newed. The examiner recommended a
fine of $2,000 to assure stricter com-
pliance with the rules.

The Broadcast Bureau argued that
the examiner’s findings ignored a great
deal of evidence concerning the extent
of the technical violations and that he
overlooked evidence which “convinc-
ingly establishes that (Mr.} Davis made
misrepresentations, that he failed to
disclose information and that he ex-
hibited a long-term lack of candor with
the commission.” The bureau added that
Mr. Davis gave elaborate replies to
cover “his procrastination” in correct-
ing the technical problems.

In response to the bureau’s conten-
tions, Mr. Davis argued that virtually
all of the problems connected with its
two stations were corrected long before
this case was designated for hearing and
that only two significant violations re-
curred in the operation of the stations,
both resulting from latent defects in
equipment.

In issuing the maximum fines, the
commission said Mr. Davis was chiefly
concerned with “painting an optimistic
picture” and “obscuring his own pro-
crastination” rather than making full
and open answers. “Little confidence
can be placed in his assertions that the
delays were caused by matters beyond
his control in light of his prolonged
failure to take the direct actions re-
quired te correct the violations on KMAC
and Ki1ss(FM),” the commission said.

Noting that the licensee has no tech-
nical expertise and must rely on others

to advise him on engineering matters,
the commission said that while licensees
are not expected to know personally
how to meet technical requirements,
they are expected to find and be respon-
sible for the employment of competent
personnel who are diligent in perform-
ing these tasks.

FCC adopts new way
to figure radiation

It modernizes methods
so computers can be used
on directional patterns

The FCC last week amended its rules
to specify a standard method for calcu-
lating directional AM antenna radiation.
The method will be used in evaluating
interference, coverage and overlap of
mutually-prohibited contours, replac-
ing the existing maximum expected
operating value (MEOV) concept.

Primary purpose of the new rules is
to standardize, in certain respects, fac-
tors employed in the design of direc-
tional radiation patterns for AM's so
that the radiation can be reproduced
mathematically, making possible com-
puterized channel studies for determin-
ing nighttime interference. MEOV, the
existing system, is approximate, is not
computed mathematically and has no
fixed relationship to the basic antenna
pattern.

The new rules would require that
interference and service determinations
be made through use of a “standard
radiation pattern.” The pattern is con-
structed by adding components of speci-
fied size to the theoretically computed
pattern, producing an envelope suffici-
ently large to contain the measured
fields of the operating antenna.

In its 1965 rulemaking notice, the
commission proposed an addition to
the mathematical equation for measur-
ing antenna radiation. The addition was
a figure equal to 10% of the root means
squared (RMS), which is the size an

antenna pattern would be if it were
nondirectional. Subsequently, in a pro-
posed modification of its first rulemak-
ing proposal, the commission suggested
a substitution for 10% of RMS—3%
of the root sum squared (RSS), which
is the square root of the sum of the
squares of the individual tower fields
in an antenna array (BROADCASTING,
Nov. 24, 1969).

In adopting the new amendments, the
commission said it will no longer re-
quire that a measured pattern be fur-
nished in connection with a proof of
performance; a tabulation of the meas-
ured fields will be sufficient. Also a
statement of the RMS value of the pat-
tern is to be included in the submission,
the commission added.

Since each standard pattern will be
larger than the presently accepted theo-
retical pattern, and “paper” increases
in the level of interference to Canadian
and Mexican stations might occur, the
commission said it would make every
effort to persuade those countries to
adopt the standard pattern for new as-
signments. The commission said that if
understandings can be reached, the use
of the same pattern for each station for
determining interference to both do-
mestic and foreign stations—an im-
portant objective of this proceeding—
should become feasible.

The new rules apply only to new as-
signments and to major changes in ex-
isting assignments. The commission said
minor changes would be made under
existing procedures and that applications
filed before the effective date of the new
rules would be examined and processed
according to the rules and procedures
in effect at the time of filing. Further
action will be taken when it is feasible
to convert existing patterns to standard
format, the commission said, possibly
by public notice or by a rulemaking
procedure. In either case, the commis-
sion noted it would draw on the com-
ments filed in this proceeding and would
incorporate them in any new formal
proceeding.

The commission said that while it

Technical topics:

Carrier deviation measurement ® New
AM frequency monitor has been intro-
duced by McMartin Industries, Omaha.
It provides digital readout of frequency
deviations of operating carrier of AM
transmitters in range of 540-1600 khz.
Unit has three operating modes: nor-
mal, using 10-second gate time, displays
deviations from zero to +39 hz in
presence of modulation; second, with
one-second gating, permits readjust-
ment of transmitter frequency without
modulation; and wide-band mode, for
correction of wide-frequency deviations,

uses 0.1-second switching and increases
the range to +390 hz. Indicator lamps
operate for deviation in excess of 10
and 20 hz.

Alphanumeric displays ® Telemation
Inc., Salt Lake City equipment manu-
facturer, has introduced new TCG-1425
character generator. It features full-
and partial-page number and letter dis-
plays for TV application with up to 14
lines of 25 characters each. Unit in-
cludes automatic line-by-line centering;
deletion of letter or line with keyboard
control; and clear-page control to delete
entire display. Flashing control is in-

cluded to emphasize letter, word or
group of words. It also provides hori-
zontal crawl display and features larger
characters than on earlier models.

Watch your sound ® Gates Radio Co.,
Quincy, Ill, has added to its line of
broadcast equipment Audio Control
Center, which combines complete pro-
gram audio and monitoring amplifiers.
Its use is primarily intended for pro-
gram automation systems and is avail-
able in mono or stereo versions. Unit
combines V.U. metering, program out-
put and audio monitoring in five-and-
half-inch rack-mount unit.
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was not establishing rules to govern the
acceptability of standard patterns in-
corporating radiation minimums lower
than required by the general rules, it
would consider such proposals on an
individual basis.

New proposed rules
for TV translators

FCC wants comparability
in requirements for
TV, FM rebroadcasts

The FCC last week proposed rule re-
visions that would make television trans-
lator stations conform to the new regu-
lations covering FM translators.

The rules adopted by the commission
last September in creating a new FM
translator service were based on TV
translator rules and rule modifications.
The commission said it was suggesting
changes in television translator rules
that have become inconsistent or am-
biguous.

One proposal would specify that a
translator application will not be granted
if the station would be within the pre-
dicted grade B contour of an adjacent
channe] TV station.

The commission also proposed that a
translator operating with 100 w or more
on an assigned and unused channel will
be protected against interference by
other translators, but need not protect
other translators.

A rule was also proposed prohibiting
translators from causing interference to
the input signals of other translators.

The proposed rules would also specify
that the contours of TV stations that
the commission will consider in de-
termining the location of a translator
will be those computed without regard
to certain terrain-limiting factors. Ad-
ditionally, the rules would embody the
policy that a TV station has a right to
program exclusivity within its principal
city.

The commission also proposed to in-
corporate into the TV translator rules
the existing ban against crossownership
of a TV translator and a CATV system
serving the same area.

Present rules prohibiting the use of
translator transmitting antennas to rein-
force the station’s signals, by combining
the outputs of more than one final radio
frequency amplifier, would be amended
to make the rule inapplicable to 1 w
translators west of the Mississippi River,
where the combination of the outputs
would not exceed 10 w.

A translator licensee wishing to re-
broadcast the signals of an intermediate
translator station would need only to
obtain permission from the primary sta-

tion whose programs are proposed to be
retransmitted, rather than the consent
of the intermediate translator.

The commission invited comments
on the desirability of the right of net-
works to intervene in rebroadcast mat-
ters, and on limitations that might be
imposed by primary station licensees on
conditions for rebroadcast consent.

Deadline for filing comments is Feb.
22; replies are due March 4. The vote
on the proposals was 5-to-0 with Com-
missioner Thomas J. Houser not par-
ticipating and Commissioner H. Rex
Lee absent.

Simpler rules
sought for auxiliaries

The National Association of Broad-
casters has recommended that the FCC
allow more flexibility in its rules on the
auxiliary broadcast services.

In a petition for rulemaking, NAB
asked the commission to revise its rules
relating to remote pickup broadcast sta-
tions, aural broadcast studio-transmitter
links (STL), intercity relay stations
and television auxiliary broadcast sta-
tions.

Remote pickup facilities should be
licensed as complete systems, consisting
of one or more mobile units or base

stations, NAB said. It suggested the
system be assigned a call sign and each
mobile unit receive a numerical designa-
tion. This procedure would reduce the
commission’s administrative workload
and facilitate the addition or deletion of
mobile units in a system, it said. Mini-
mum performance standards for remote
pickup equipment may be necessary to
implement this *system” concept, it
added.

Regarding aural broadcast STL and
intercity relay stations, NAB said
hourly observations at the receiving end
of such facilities by a first- or second-
class operator are unnecessary and sug-
gested that observations be made on a
periodic basis by anyone associated with
the over-all operation of the station.
Logging and ID requirements should
be reduced to a minimum, it added, and
the rules “should recognize means
whereby the remote control location is
constantly aware of conditions at the
transmitter whether or not the trans-
mitter is activated.”

Adjustment and maintenance of TV
auxiliary equipment should be made by
first- or second-class operators, but un-
licensed personnel should be permitted
to operate it on a routine basis, NAB
said.

IS ON THE HORIZON
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Telestatus

TELEVISION

Performance chart for TV-network affiliates

Station’s share of network audience is coupled with
population figures to vield index of effectiveness

(Following is a revised version of a feature that appeared in
BROADCASTING'S combined issue of Dec. 28, 1970 - Jan. 4,
1971. The original contained a number of errors and should
be discarded —The Editors.)

How can the value of an affiliate to its network be deter-
mined? Absolute audience size and share of market are two
obvious yardsticks, but they are clearly only part of the
answer. To get a complete picture, a measurement that per-
mits cffective national comparisons is also necessary.

Onc such measurement is the size of the audience a station
delivers for the network compared to the size of the popula-
tion in its market. This relationship can be expressed as a
simple index number. For example, Baltimore contains
1.09% of U.S. households. The ABC-TV affiliate, WIZ-TV,
delivers 1.18% of the ABC-TV network prime-time audi-
ence for an index of 108 (1.18 divided by 1.09)—an above-
average performance.

The following tabulations were prepared from the Niel-
sen station index. They provide a market-by-market sum-

mary of the relative value of each market to the network,
a list of the affiliate stations within that market and the
number of quarter-hours of network programing carried.
The figures are based upon the four weeks ending March
11, 1970, and are reported for the average prime-time pro-
gram, 7:30-11:30 p.m., Sunday through Saturday.

Two cautionary notes concerning use of the figures are
in order:

® Comparisons between different affiliates of the same
network may be clouded in some smaller markets. The rea-
son is that total network audience for these markets may
receive a slight boost from stations outside the market or
stations that carry only a few hours of network program-
ing—although neither is listed on the chart unless its indi-
vidual contribution to total audiencé is substantial.

® Comparisons between affiliates of different networks
cannot be absolute because the base figures are different.
The total size of each network’s average national prime-time
audience must be considered.

“Telestatus™ appears in BROADCASTING each month.
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70 104 WTEN(TV)* 78 22 75 112 WRGB(TV} 88 22
30 97  KGGM-TV 79 22 30 97 KOB-TV 82 19
.08 73 5t —_ - 21 190  KALB-TV 96 38
08 67 “ — = 24 2 KCMT(TV)* 88 a9
.27 108 KFDA-TV* 89 24 .23 92  KGNC- 9% 18
1.00 94  WAGA-TV 81 21 1.02 96 WSB-TV 90 19
.32 133  WROW-TV n 24 .55 229 WATU-TV 34 2
WJBF(TV} 18 25

WRDW-TV 34 17

29 161 KTBC-TV 7 a5 19 106 KHFI-TV 84 19
11 73 KBAK-TV 88 16 J7 113 KERO-TV 9% 21
131 120 WMAR-TV 81 25 .98 89  WBAL-TV 74 16
14 108 WABI-TV 89 24 Ja2 92  WLBZ(TV} 9% 19
33 138 WAFB-TV 77 29 41 170  WBRZ(TV) 88 34
28 133 KFOM-TV 83 29 22 105 KJAC-TV 82 19
69 o - = 22 169 WHIS-TV 29

A4 140 KOOK-TV 85 26 .26 260 KOOK-TV 36 23
KULR-TV 52 23

33 132 WNBF-TV 89 27 19 76 WINR-TV 98 10
91 126 WAPI-TV 40 20 77 106 WAPI-TV 54 17
WBMG(TV) 32 WBMG(TV) a8 4
21 150 KBOI-TV 67 32 20 143 KTVB(TV)* 64 28
2.22 87  WHOH-TV 85 18 2.38 93 WBZ-TV 94 18
1.01 107 WBEN-TV 70 24 .88 94 WGR-TV 86 18
23 121 WCAX-TV 74 27 15 79 WPTZ(TV} 98 16
A2 200 KXLF-TV 75 42 .04 66 b - —
09 150 KTWO-TV 20 32 09 150 KTWO-TV 50 26
52 133 WMT-TV 82 27 .34 87 KWWL-TV 9% 16
S50 118 WOIA(TV) 81 24 43 100 WICS(TV) 90 18
55 80 WCHS-TV . 17 87 126 WSAZ-TV 96 23
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Charleston, $.C. .20 21 105 WUSN-TV 95 17 25 125 WCSC-TV T2 27 .18 90  WCIV(TV) 88 17
Charlotte, N.C. 85 .33 50 WCCB-TV 97 6 .90 138 WBTV(TV) ral 29 .53 82 WSOC-Tv 72 14
Chatlanooga 34 3 9t WTVC(TV) 97 16 .33 97  WDEF-TV 89 19 .40 118 WRCB-TV 98 22
Chseyeﬂngisllferuvr;g- 10 10 100 KFBC-TV* 0 13 A7 170 KFBC-TV* 73 37 .18 180 KFBC-TV B 35
cottsbiulf, Wyo.
Chicago 4.26 4.17 98  WLS-TV 97 18 3.92 92 WBBM-TV 89 20 3.82 90 WMAG-TV 98 18
Chico-Redding. Callf. 15 .35 233 KH(S:L-TV 42 ;3 25 166  KHSL-TV 81 19 28 153  KRCR-TV 98 23
KRCR-TV 4
Cincinnati .96 1.09 114 WKRC-TV 93 16 97 101 WCPO-TV 82 21 1.05 109 WLWT(TV) 82 19
Clarksburg-Weston, W.va, 10 - - wg%}(}vﬂl) - - — = WDTV(TV) - - — —  WBOV-TV - -
Cleveland 2.16 222 103 WE&V’?%’) 97 18 1.94 90 WJW-TV 85 19 2.00 93 WKyC-TV 98 18
Colorado Springs-Pueblo 22 27 123 KRDO(TV) 97 23 23 105 KKTV(TV) 81 23 19 86 KOAATV 92 18
Columbia, S.C. .23 A5 65 WOLO-TV 17 10 19 83 WNOK-TV 88 12 34 148 WIS-TV 68 21
Columbia-Jefferson City. Mo. .19 29 152 Kggg(-TT\‘/’) gg 1; 28 147  XKRCG(TV)* 73 31 25 13 KOMU-TV 9% 21
Columbus, Ga. .23 31 135 WTVM(TV) 83 23 30 130 WRBL-TV 82 28 38 165 WTVM(TV) 16 27
Columbus, Miss. .08 — —  WCBI-TV —_—— —_ —  WCBI-TV —_ = —_ e s = o=
Columbus. Ohio .76 7 93 WTVN-TV 97 17 95 125 WBNS-TV 79 27 .69 91 WLWC(TV) 78 18
Corpus Christi, Tex. .18 A7 94  KII(TV) g7 17 21 116  K2ZTV(TV) 89 25 .18 100 KRIS-TV 88 20
Dallas-Fort Worth 1.45 1.34 92  WFAA-TV 97 16 1.36 94 KDFW-TV 89 2t 1.32 91 WBAP-TV 94 17
Davenport, lowa- 44 .45 102 WQAD-TV 95 17 50 113 WHBF-TV 89 24 .45 102 WOC-TvV 82 20
Rock Island-Moline, 11l
Dayton, Ohio .66 .46 69 WKTR-TV 97 7 .73 110 WHIO-TV 75 23 1.25 189 WHIO-TV 10 19
WLWD(TV) 84 17
Denver G .61 85 KBTV(TV) 97 15 J4 102 KLZ-TV 85 23 .55 76 KOA-TV g2 15
Des Molnes-Ames- 43 .40 93 WOI-TV 95 15 52 120 KRNT-TV 82 25 .40 93 WHO-Tv 82 17
Fort Dodge, lowa
Detroit 2.36 236 100 WXYZ-TV 97 18 2.09 89 WJBK-TV a1 20 2.36 100 wWwJ-TvV 94 20
Dothan, Ala. 10 11 110 WTVY(TV) 40 12 A7 170 WTVY(TV) 81 35 .09 90 == = =
Duluth, Minn.-Superior, Wis. .24 .26 108 WDIO-TV 97 19 29 120 KDAL-TV 89 27 .25 104 WDSM-TV 98 20
Eau Claire, Wis. .06 07 118 WEAU-TV 4 16 .06 100 e —_ = 10 166 WEAU-TV 94 36
El Paso 22 .18 82  KELP-TV* 95 14 24 109 KROD-TV 68 24 26 118 KTSM-TV 80 24
Erie, Pa. A7 .18 94  WJET-TV 97 18 14 82 WSEE(TV) 89 16 22 129 WiCU-TV 298 24
Eugense, Ore. A7 .18 106 KEZI-TV 93 15 .08 47 e —_ = 24 141 KVAL-TV 96 29
Eureka, Calif. .06 16 266 ﬁ\lﬁg‘TTVv gg ?g 10 166  KIEM-TV 69 .09 150 KVIQ-TV 9% 26
Evansville, Ind. .27 35 130 WTVW(TV) 28 24 29 107 WEHT(TV) 81 24 21 77 WFIE-TV 96 16
Fa'rjgo-\éinlley NC[;ty- .25 18 72 KTHI(TV) 97 12 29 116 KXJB-TV 89 25 .29 116 WDAY-TV 80 21
embina, N.D.
Flint-Sag inéw-Bay City, Mich, .54 68 126 WJRT-TV 91 21 42 77 WKNX-TV 89 6 62 114  WNEM-TV 88 20
Florence, Ala. .07 —_ == b - - — = i —_ = - - WOoWL.TV - —
Florence, S.C. 12 .03 25 o —_ - .18 150 WBTW(TV) 8 33 .10 83 —_ —_ -
Fort Myers. Fla. .04 .03 75 . —_ - 07 175 WINK-TV 85 31 04 100 BBH-TV o8 17
Fort Smith, Ark. .10 21 210 KFSA-TV 30 23 230 KFSA-TV 43 46 28 230 KFSA-TV 36 43
Fort Wayne. Ind. 27 23 85 WPTA(TV) 93 15 30 11 WANE-TV 73 24 27 100 WKIG-TV 90 20
Fresno (Visalia), Callf 42 40 95 KJEO(TV) 97 17 .35 83 KFRE-TV 83 18 47 112 KMJ-TV 96 22
Glendive, Mont. 01 —_ —  KXGN-TV —_ - —_ —  KXGN-TV —_ - —_ —  KXGN-TV —_ -
Grand Junction- 06 —_— —  KREX-TV — - —_ —  KREX-TV _ - —_ —  KREX-TV —_ -
Montrose, Colo. .
Grand Rapids- 67 .46 69 WZZM-TV 91 17 82 122 WKZO-TV 89 25 .66 101  WOOD-Tv 86 19
Kalamazoo. Mich.
Great Falls, Mont. 10 12 120 KFBB-TV 85 16 20 200 KFBB-TV 8 13 22 220 KRTV(TV) 70 29
KRTV(TV) 43 29 KBLL-TV 90 4
Green Bay, Wis. .40 .41 105 WLUK-TV 93 18 62 155 WE&W 82 2; 41 105 WFRV-TV 90 20
Grr:‘enrsl bgro»Wiﬂston Salem- 52 47 90 WGHP-TV 93 17 65 125 WFMY-TV 64 25 .41 79 WSJS-TV a8 15
igh Point, N.C.
Greenviile-New Bern- 34 .26 76 WNBE-TV 97 -] 42 123  WNCT-TV 79 23 36 106 WITN-TV 98 17
Washington, N.C.
Greenville-Spartanburg, S.C.- .61 A7 77 WLOS-TV 95 14 .52 85 WSPA-TV 81 17 60 98 WFBC-TV 70 19
Asheville, N.C.
Harlingen-Weslaco, Tex. A4 33 236 &FGlg";-TV ?g g? .18 128 KGBT-TV 79 28 A9 138 KRGV-TV 78 28
-TV
Harrisonburg, Va. .06 .09 150 WSVA-TV 93 28 .03 50 . — = .06 100 WSVA-TV 4 15
Hartford-New Haven, Conn. .96 98 102  WNHC-TV 97 17 1.09 113  WTIC-TV 79 22 .76 79  WHNB-TV 98 10
Hattiesburg-Laurel, Miss. .08 .06 100 . —_ = 04 66 . —_ = 14 233 WOAM-TV 20 4
Honolulu ) | 32 103 KHVH-Tvy* 91 20 36 116  KGMB-TV* 727 a7 54 KHON-TV* S0 1
Houston 1.12 1.05 94 KTRK-TV 97 17 1.01 90 KHOU-TV 74 20 1.08 96 KPRC-TV 96 20
Huntsville-Decatur, Ala. 15 A3 87  WMSL-TV 97 14 19 126 WHNT-TV 81 27 14 93  WAAY-TV 92 18
ldaho Falls-Pocatello, Idaho .09 13 144 KIFI-TV a8 27 12 133  KID-TV 79 A A2 133 KIFI-TV 74 27
Indianapolis 1.10 1.08 94  WLWI(TV) 93 17 1.06 96  WISH-TV 81 21 113 102 WFBM-TV 74 20
Jackson-Greenwood, Miss. .39 .89 228 Wﬂg\_‘r(('l'_r\\/,)) 4 19 A7 121 WITV(TV) T4 25 49 126 WLBT(TV) 78 23
24 21
Jacksonvilie, Fla, 47 .29 62  WJKS-TV 97 10 S7 121 WIXT(TV) T 27 .43 91  WFGA-TV g2 18
Johnstown-Altoona, Pa. .39 .38 97 WJCA-TV 4 8 .39 100 WFBG-TV 89 19 49 126 WJAC-TV 98 24
Joplin, Mo.-Pittsburg, Kan. .21 .23 109 KODE-TV 97 17 .16 76 KUHI-TV 89 13 29 138 KOAM-TV 98 27
Kansas City-St. Joseph, Mo. 1.01 120 118 KMBC-TV 89 17 1.08 1068 KCMO-TV 79 24 111 109 WDAF-TV 76 17
Klamath Fails, Ore. .03 07 233 KOTI(TV) 40 26 05 1668 KOTITV) 65 36 06 200 KOTI(TWY) 8 23
Knoxville, Tenn. 43 .24 55 WTVK(TV) 97 8 51 118  WBIR-TV 83 25 .48 111 WATE-TV 08 21
La Crosse, Wis. A2 .08 75 WKBT(TV} 8 5 .22 183  WKBT(TV) 87 28 .10 83 T —_— —
Lafayette, La, .20 27 135 KATCG(TV) 97 2 27 135 KLFY-TV 77 30 .13 65  KLNI-TV 98 4
Lake Charles, La. .07 .06 86 b —_— — 07 100 b —_ - A1 157  KPLC-TV 98 26
Lancaster-Lebanon- .58 55 94  WTPA(TV) 97 13 .49 B4 WHP-TV a9 8 64 110 WGAL-TV 98 20
Harrisburg-York, Pa. WLYH-TV 89 3
WSBA-TV 89 2
Lansing. Mich. 26 17 65 . _—— 34 130 WUIM-TV 85 26 26 100 WILX-TV 88 15
Laredo, Tex. .03 _— —  KGNS-TV _— - —_ —_ .. —_ - e —  KGNS-TV —_ -
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Las Vegas 15 .09 60 KSHO-TV 85 11 12 80  KLAS-TV a7 18 20 133 KORK-TV 96 29
Lexington. Ky. .20 18 80 WBLG-TV 86 13 22 110 WKYT-TV a1 1 21 105 WLEX-TV 78 18
Lima. Ohio .09 .06 66 e —_— - .09 100 . —_ = 14 155 WIMA-TV 88 18
Lin'?oln-HaslhI‘n S- .36 32 89  KHOL-Tv* g7 10 46 127 KOLN-TV* 83 26 .22 61  KHAS-TV 98 6
earnay. Neb.,
Little Rock, Ark. A7 55 117 KATV(TV) 83 21 56 119  KTHW(TV 74 26 50 106 KARK-TV 84 20
Los Angeles 5.55 4.56 82 KABC-TV 87 15 4.23 76 KNXT(TV 89 17 4.63 83 KNBC(TV) 88 17
Loulsville, Ky. 64 52 81  WLKY-TV 95 14 69 108 WHAS-TV 85 23 69 107 WAVE-TV 50 21
Lubbock. Tex. 19 1 58 KSEL-TV 89 10 21 110 KLBK-TV a5 23 .20 105 KCBD-TV* gz 21
Macon, Ga. a7 36 21t WMAZ-TV 14 33 29 170 WMAZ-TV 7337 A1 65 WCWB-TV 98 8
Madison, Wis. 21 .19 90 WKOW-Tv* 97 15 27 129  WIiSC-Tv a2 27 .18 86  WMTV(TV) 16
Mankato, Minn. .10 .09 90 ‘" — = A7 170 e _ = 05 50 e _ -
Marguette, Mich. .09 A5 186  WLUC-TV 42 24 .16 177 WLUC-TV 81 36 07 77 o —_ -
‘Mason City, lowa- .16 A8 113 KAUS-TV 93 18 22 137 KGLO-TV 89 26 15 93 KROC-TV 86 17
Austin-Rochester, Minn,
Medford, Ore. .07 17 242 KMED-TV 30 17 09 128 KOBI(TV) a1 31 09 128 KMED-TV 84 27
KOBI(TV) 32 28
Memphis .88 .74 84 WHBQ-TV 91 15 98 111 WREC-TV 82 24 72 82 WMC-TV. =~ 92 16
Meridian, Miss. 11 16 145 WTOK-TV 52 22 21 190 WTOK-TV a3 4 .08 54 WHTV(TT\o) 88 5
Miami-Fort Lauderdale .98 .85 a7 wsﬂeTT\‘lJ g : 3 .97 98  WTVU(TV) 79 22 1.02 104 WCKT( 78 19
- 9
Milwaukee .93 96 103 WITI-TV 85 18 90 97  WISN-TV 8s 20 .99 1068 WTMJ-TV 82 19
Minneapolis-St. Paul 1.18 1.01 85 KMSP-TV 97 15 1.18 100 WCCO-TV 89 2% 1.06 90 KSTP-TV 94 17
Missoula, Mont. .04 08 200 KGVO-TV* 36 24 .04 100 o _ = 07 175 KGVO-Tv* 92 33
M%bile. Ala. - 42 .40 95 WEAR-TV 97 17 53 126  WKRG-TV 85 29 36 86  WALA-TV 90 17
ensacola, Fla,
Monroe, La.- 22 44 200 KNOE-TV 28 17 39 177 KNOE-TV 83 36 25 114 KTVE(TV) 66 17
El Dorado, Ark. KTVE(TV) 3 13
Monterey-Salinas, Calif. 25 22 88  KNTV(TV) 89 14 13 52 KMST(TV) 89 8 29 116 KSBW.-TV 98 24
Montgomery, Ala. 18 13 72 WKAB-TV 97 10 15 83  WCov-1vV 81 15 .28 155 WSFA-TV 90 3
Nashville .76 .58 76  WSIX-TV 97 13 98 129 WLAC-TV 4 29 80 105 WSM-TV 92 21
New Orleans .78 89 127 WVUE(TV) 89 17 .93 119 WWL-TV 75 24 91 146 WOSU-TV 98 23
New York 9.79 8.13 83 WABC-TV 97 15 7.66 78 WCBS-TV 89 18 8.79 90 WNBC-TV 98 18
Norfolk-Portsmouth- .57 67 118  WVEC-TV 83 21 .68 119 WTAR-TV 70 27 46 80  Wavy-Tv 88 18
Newport News-Hampton. Va.
Odessa-Midland- 15 1 73 KMOM-TV 97 10 .22 147 KOSA-TV 8o 27 16 106 KMID-TV 90 19
Monahans, Tex.
Oklahoma City 61 .55 90 KOCO-TV 85 18 82 101 KWTV(TV) 82 21 73 119 WKY-TV 0 24
Omaha 43 50 116 KETV(TV) 97 21 52 121 WOW-TV 80 26 .39 91 KMTV( 98 18
Orlando-Daytona Beach, Fla, .55 50 90  WFTV(TV) 91 17 58 105 WDSO-TV 7123 55 100  WESH-TV 90 20
Ottumwa, lowa 06 A1 183 KTVO(TV) 93 23 08 150 KTVO(TV) 2 17 A3 216 KTVO(TV) 12 3
Paducah, Ky.- .36 21 58  WSIL-Tv 97 9 .49 136 KFVS-TV 89 29 43 119 WPSD-TV 98 23
Cape Girardeau, Mo.-
Harrisburg, I,
Panama City, Fla. .05 .04 a0 h —_— - .04 80 0. —_ = A0 200 WJUHG-TV 94 39
Peoria, 1ll. .30 .33 110 WIRL-TV 81 20 30 100 WMBO-TV 82 20 .33 110 WEEK-TV 98 21
Philadelphia 3.58 420 117 WFIL-TV g7 2 3.12 87 WCAU-TV 89 19 3.07 86 KYW-TV 96 17
Phoenix 54 .49 91 KIVK(TV) 97 16 .50 93 KOOL-TV 60 20 42 77 KTAR-TV 98 15
Pittsburgh 1.66 2.01 121  WTAE-TV 97 20 2.07 124 KDKA-TV 8l 26 157 94 WIIC-TV 88 13
Portland, Ore. .84 80 95 KATU(TV 97 17 75 89  KOIN-TV 89 20 .70 83 KGW-TV 96 16
Portland-Poland Spring, Me. .33 .23 70 WMTW-T 97 12 135 106 WGAN-TV 74 19 33 100 WCSH-TV 9% 19
Presque Isle, Mae, .04 .09 225 WAGM-TV 6 36 09 225 WAGM-TV 71 46 09 225 WAGM-TV 20 M
Providence, R.l. .81 80 111 WTEV(TV) 97 15 70 86 WPRI-TV 81 14 137 169  WJIAR-TV 80 17
Quincy, lil.-Keokuk, lowa- 21 15 7t WUIY-TV 97 4 30 142 KHOQA-TV 89 28 29 138 WGEM-TV 88 20
Hannibal, Mo.
Raleigh-Durham, N.C. 42 .49 117 WRAL-TV 97 20 54 129  WTVD(TV) 47 24 47 112 WROU(TVY) 46 1
WTVD(TV) s’ 17
Rapid City, S.D. .08 — — KOTA-TV —_— — —  KOTA-TV —_ = — —  KRSD-TV —_ -
eno A1 A1 100 KTVN(TVY) 97 14 12 109 KOLO-TvV 89 22 13 118  KCR L_I(TV) 98 21
Richmond-Petersburg, Vva. 49 43 87 WXEX-TV 95 14 57 116 R-TV 85 26 54 110 WWBT( 90 15
Riverton, Wyo. .02 — — KWRB-TV —_ — — —  KWRB-TV _ - —_ —  KWRB-TV —_ =
Roanoke-Lynchburg, Va. 42 .28 67 WLVA-TV g7 10 54 128 WOBJ-TV 85 26 41 88  WSLS-TV 94
Rochester. N.Y. .45 50 111 WOKR(TV) 97 20 46 102 WHEC-TV 722 44 98  WROC-TV 9 19
Rockiard. Il 25 136  WREX-TV 97 24 25 100 WCEE-TV 89 18 23 92  WIVO(TV) 94
Roswell, N.M. .07 — - — _— = —_— —  KBIM-TV —_— - — —_ — —_
Sacramento-Stockton, Calif. .89 93 104 KOVR(TV} 97 18 89 100 KXTV(TV) a1 17 110 123 KCRA-TV 80 22
St. Louis 1.46 1.98 136 KTVI(TV) 83 16 149 102 KMOX-TV 89 42 149 102 KSOD-TV g8 21
Salisbury, Md. .04 09 225 WBOC-TV 10 28 .09 225 WBOC-TV 69 42 A1 275 WBOC-Tv 10 40
Selt Lake Cltg_ .52 49 9 KCPX-TV 97 18 85 KSL-TV 81 19 42 8 KUTV(TV) 76 17
San Angelo, Tex. .04 —_ - — = = — —  KCTV(TV) — = —_ = —_ —_ =
San Antonio, Tex. .58 51 88  KSAT-TV 97 16 .85 112 KENS-TV 77 25 53 91 WOAI-TV 90 19
San Diego .64 .60 94 XETV-TV 97 15 .55 85 KFMB-TV 87 17 .61 95 KOGO-TV 98 17
San Francisco 2.39 2.00 84 KGO-TV 97 14 1.70 71 KPIX(TV) 8BS 18 1.99 83 KRON-TV 90 16
Santa Barbara. Calif, 13 A3 100 KEYT(TV) 97 14 .10 77 COY-TV a9 7 13 100 — — =
Savannah, Ga. 15 47 313 WSAV-TV 28 23 20 133 WTOC-Tv 5 28 22 147 WSAV-TV g2 27
Seattle-Tacoma- 1.16 1.30 112 KOMO-TV 97 21 k) 54 KIRO-TV 85 12 1.03 89  KING-TV g2 18
Bellingham, Wash.
Shreveport, La. 57 116 KTBS-TV 97 20 57 116 KSLA-TV 82 26 42 86  KTAL-TV 90 16
Sioux City. lowa .23 32 1339 KCAU-TV 97 23 .19 83 KMEG-TV 82 7 21 17 KTIV(TV) 98 21
Sioux Falls, S.D. .29 .18 55 KORN-TV 97 7 .50 172 KELO-Tv* 8g 39 21 72 KSOO-TV 98 14
South Bend-Elkhart. Ind. .27 .28 96 WSJV-TV 93 17 34 125  WSBT-TV 83 28 23 85 DU- 90 16
Spokane, Wash. .39 42 107 KREM-TV 91 18 .35 90  KxLY-TV 8g 18 41 105 KHOQ-TV 90 18
Springfield, Mo. .24 A1 46 KMTC(TV) 97 5 .26 108 KTTS-TV 89 22 35 146 KYTV(TV) 96 27
Springlield-Holyoke, Mass. 31 35 113 WHYN-TV 83 19 .30 97 e —_ - 31 100 WWLP(TV) 98 19
Syracuse, N.Y. 54 42 77 . WNYS-TV 91 12 .53 98 WHEN-TV 72 18 56 104 WSYR-TV 88 20
Tallahassee, Fla. .14 .28 200 WCTV(TV) 4 36 26 186 WCTV(TV) 81 41 12 86 — —_ -
Tampa-St. Petersburg, Fla. 87 .73 84  WLCY-TV g1 1n 1.00 114 WIVT(TV) 73 22 1.13 130 WFLA-TV 0 23
Térre Haute, ind. 22 56 255 WTHI-TV 12 24 31 140 WTHI-TV gz 31 21 85 WTWO(TV) 90 19
WTWO(TV) 12 18
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Toledo, Ohlo .48 .41 85 WDHO-TV 93 1 59 123 WTOL-TV 82 25 50 105 WSPD-TV 90 20
Topeka, Kan. . 18 31 172 WIBW-TV 14 22 31 172 WIBW-TV T &3 15 83 KTSB(TV) 98 10
Traverse City-Cadillac, Mich. 17 .34 200 w&@rvi}'vvr %‘8‘ 122 26 152 WWTW(TV)* 89 a3 .15 88 WPBN-TV 8 17
Tri-Cities, Tenn.-va. 28 a2 43 WKPT-TV 97 3 34 121 WJHL-TV 87 2 33 118 wCys-Tv s 21
Tucson-Nogales, Ariz. 21 21 100 KGUN-TV 97 19 21 100 KOLD-TV 64 23 .19 90 KVOA-TV 90 19
Tulsa, Okla. .51 56 110 KTUL-TV ¢ 19 55 107 KOTV(TV) 82 23 49 96 KVOO-Tv 92 17
Tupelo, Miss. .03 = = o = o = — ° = = = WIwviiy) —  —
Twin Falls, Idaho .05 14 280 KMVT(TV) 10 43 J0 200 KMVT(TV) 77 39 10 200 KMVT([TV) 26 30
Tyler-Lufkin, Tex. 22183 KLTV(TV) 24 28 .06 50 KAEC-TV —_— - 8 150 KLTV(TV) 70 30
Utica, N.Y. .20 AR 55 b —_ - 16 80 . —_ - 28 140 WKTV(TV) 90 21
Waco-Temple, Tex. .23 30 130 KWTX-Tv* s 17 A7 160 KWTX-TV 62 33 25 108 KCEN-TV 82 21
Washington 1.74 1.61 93  WMAL-TV 97 17 1.43 82 WTOP-TV 718 1.51 87 WRC-TV 98- 17
Walenown-?aﬂhaﬂe. N.Y. 1 14 127 WWNY-TV 12 20 18 163 WWNY-TV 65 34 24 218 WWNY-TV 8 34
Wausau-Rhinelander, Wis. 17 18 108 = — == .28 164  WSAU-TV 89 36 10 58 WAEO-TV 98 —
West Palm Beach, Fla. 24 22 92 WEAT-TV 85 13 .14 58 o —_ - 30 126 WPTVW(TV) 88 21
Western North Dakota .18 39 216 KDIX-TV 56 2 23 127 KDIX-TV 89 5 28 155  KDIX-TV 4 3
KFYR-TV 14 24 KXMC-TV* 85 24 KFYR-TV 74 28
X KXMC-TV* 16 13
Whesling, W. va.- .24 31 129 WSTV-TV 24 14 32 133 WSTV-TvV 67 24 35 145  WTAF-TV 88 26
Steubenvilie, Ohio
chhl‘l: Fagi'I Tex.- .24 21 88 KSWO-Tv 95 16 .24 100 KAUZ-TV 81 21 27 113 KFDX-Tv 98 22
Luwton, a.
Wichiia-Hutchinson, Kan. .57 51 89 KAKE-TV 97 15 64 112 KTVH(TV)* 82 24 61 107 KARD-TV 94 22
Wilkes Barre-Scranton, Pa. 49 54 110 WNEP-TV 97 18 56 114 WDAU-TV 85 22 48 98 WBRE-TV g0 19
Wilmingion, N.C. 14 Jd6 0 114 WWAY(TY) 95 18 07 50 b —_— e 29 207 WECT(]K)’ 70 22
WWAY( 6 18
Yakima, Wash. 18 .46 288  KIMA-TV* 12 29 22 137 KIMA-TV* a9 29 23 143  KNDO(TV) 94 28
KNDO(TV)* 32 19
Youngstown, Ohio 22 23 105 WYTW(TV) 97 18 25 114 WKBN-TV 82 23 27 122 WFMJ-TV 96 23
Yuma, Ariz.-El Centro, Calif. .05 .03 60 b 97 18 05 100 KECC-TV 89 15 .08 180 KBLU-TV 88 22
Zanesville, Ohio .05 —_ —_ b - - — —_ b —_ - —_ —_ b -— -

¢ Includes satellite/affiliate audiences.
** Affifiate did not meet Nielsen's reporting standards.
— Data unavailable.

Programing

Court throws out antiviolence case

Federal judge disclaims authority to move

against ‘Wild, Wild West' or

Judge John J. Sirica, who sits in the
federal district of Washington, D.C., is
no great admirer of television or the
FCC. But neither does he relish the role
of censor, other than to supervise the
television viewing of his children. With
that—plus an apparent fund of respect
for Senator John O. Pastore (D-R.L.)
in his background—Judge Sirica last
week threw out of court the complaint
of three Maryland housewives against
the showing by wtop-Tv Washington of
the action-adventure program, Wild,
Wild West before 9 p.m. and the pres-
entation by television generally of fic-
tionalized horror and violence.

Judge Sirica literally cut off Walter
Sweeney, counsel for the housewives, in
mid-argument, with the observation that
he (the judge) agreed with counsel for
the principal defendants in the suit—

other shows

wToP-Tv; CBS Inc., which originated the
program, and CBS Enterprises Inc.,
which syrdicates it—that the plaintiffs
were in the wrong forum. They should
seek relief first from the FCC, he said.

But, Mr, Sweeney objected, his cli-
ents’ point was that meaningful relief
was not possible from the commission.
The commission, he said, cannot enjoin
the presentation of Wild, Wild West—
which he described, in a quote from a
National Association for Better Broad-
casting review, as “sordid” and sadistic
—but “this court can.”

Judge Sirica was unpersuaded. He
said that if the plaintiffs do not prevail
before the commission, they can appeal
to the U.S. Court of Appeals. “I don’t
think you have a case,” he said. “I'm
going to dismiss your complaint.”

Mr. Sweeney was also unmoved. He

said later he would ask the U.S. Court
of Appeals in Washington to review
Judge Sirica’s action, as well as an ear-
lier one denying a request for a tempo-
rary restraining order directed against
Wild, Wild West.

The three housewives brought their
suit last October, after the commission
had announced it was deferring action
on a petition filed by Boston-based
Foundation to Improve Television seek-
ing the abolition of violence from chil-
dren’s programing. The commission
said it wanted to await the results of the
study the U.S. surgeon general is con-
ducting into the impact on children of
televised violence.

The housewives’ suit—which FIT is
backing—is after the same general re-
sults as those sought in FIT's petition.
Besides seeking to have moved to a
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later hour the hour-long Wild, Wild
West, now presented at 4 p.m. Monday
through Friday and at 5 p.m. Saturday,
it requests a declaratory ruling that chii-
dren have a constitutional right under
the Fifth Amendment to be free from
the “mental harm” allegedly caused by
violence on television (BROADCASTING,
Nov. 16, 1970).

But Judge Sirica questioned his juris-
diction to provide such relief. “You're
trying to put me in the role of censor,”
he said. The problem presented by the
plaintiffs is one for the FCC, he said.
And if the commission is not doing its
job, Congress can be asked to review
its actions. “Why should we censor or
get into a field that Congress has not
given us the right to get into?” he asked.

He said he sympathized with much
of what Mr. Sweeney said, and noted
that he would not like his children—he
has three, ranging in age from 8 to 17
—watching the kind of programing de-
scribed by Mr, Sweeney as harmful to
children. But he also said, “I turn off
programs my kids watch,” and suggested
other parents might do the same.

His reference to possible congres-
sional review of the FCC if it is not
performing its duties properly was more
than a reflection of the view that the
commission is subject to error. It was
based on his own experience in 1944 as
general counsel for a Select Committee
of the House of Representatives that
investigated alleged irregularities on the
part of the FCC in connection with the
sale of wMmca(aM) New York from
Donald Flamm to Edward J. Noble,
board chairman of the old Blue
Network. However, Judge Sirica re-
signed from his committee post, accus-
ing the panel of being bent on a “white-
wash” (BROADCASTING, Dec. 4, 1944).

Judge Sirica recalled his experience
as a congressional investigator in point-
ing out that he was “not always in
favor of what the FCC has done.”
“But,” he said, “that’s different. I'm now
a judge, and I'm bound by the rules.”
He was appointed to the bench by Presi-
dent Eisenhower in 1957.

The legal question at issue was not the
only matter on which Judge Sirica indi-
cated he disagreed with Mr. Sweeney.

The attorney, in seeking to make his
argument that the court was his clients’
only recourse, suggested that Senator
Pastore, chairman of the Senate Com-
munications Subcommittee, was less
than sincere in his efforts to persuade
the networks to tone down violence on
children’s programing. It was at the
senator’s instigation that the surgeon
general undertook this study involving
televised violence. But Mr. Sweeney
suggested that the senator, in hearings
he conducted last year, was interested
in “headlines” that would help him win
re-election.

Judge Sirica, who earlier in the col-
loquy had spoken favorably of the sen-
ator’s efforts in the field of children’s
programing, countered with the observa-
tion that the senator was re-elected be-
cause he is “‘a great public man.”

Minutes later, he was saying that
Charles Miller, counsel for the defend-
ants, was right, that the housewives
had failed to exhaust their administra-
tive remedies and that they should peti-
tion the FCC. He told Mr. Sweeney:
“You're in the wrong forum.”

Second season lands with dull thud

‘All in the Family’ collects mixed reaction;
Andy Griffith, ‘Strange Report’ elicit yawns

Of the three new shows that have
appeared so far as midseason replace-
ments for autumn’s obvious duds, the
one receiving the most attention from
critics was a U.S. version of a former
British Broadcasting Corp. hit. In Bri-
tain it was called Till Death Do Us
Part. In this country, it is called All in
the Family and entered the scene last
Tuesday (Jan. 12), via CBS-TV, 9:30-
10 p.m. EST. (It was rejected in 1969
by ABC-TV).

The initial script—and the same is

promised for subsequent efforts—was
riddled with such heretofore forbidden
epithes as “spics,” “dumb polack,”
“spades” and *hebes.” Observed Phila-
delphia Inquirer columnist Harry Har-
ris, one of the few who welcomed the
show: “This is twitting-with-a-vengeance
of TV’s previously sacrosanct taboos on
ethnic comedy, realistic fun from re-
grettably all-too-real foibles.”

The producers obviously hope their
product will be greeted with sophisti-
cated laughs from a sohpisticated tele-

Most liked ‘Family,’

CBS-TV survey claims

The new CBS-TV show, All in the
Family, an attempt to satirize bigotry
with use of familiar racial slurs, won
general public acceptance, according to
a CBS-TV spot survey, network officials
reported last week.

Of 1,000 interviewees, the CBS
spokesman said 62% in five cities—
New York, Philadelphia, Chicago, St.
Louis and Los Angeles—said they en-
joyed the new entry. WeBM-Tv Chi-
cago reported that telephone calls fa-

voring the show ran almost 7 to 1
ahead of those complaining about it.
The tally was 135 for, 20 against.

CBS-TV President Robert D. Wood
called the show, which depicts Carroll
O’Connor and Maureen Stapleton as a
typical “middle American” couple, in-
novative. “This program deals with a
family which reflects various familiar
stereotypes and whose differing view-
points reveal a gap as wide as the Grand
Canyon. We hope that, by throwing a
humorous spotlight on their prejudices,
by making them a source of laughter,
we can show how absurb they are . . .”

vision audience. But is there such an
animal, at least enough of one to keep
the show going? Bernie Harrison, TV
critic of the Washington Star, is one
who doubts it. “What works in Eng-
land, where there is much more homo-
geneity, requires greater skill in a coun-
try where there is much more diversity,
not less skill,” Mr. Harrison observed.
“That was what went wrong.”

Interestingly, the most positive re-
views came from four critics in Chi-
cago, heartland of the so-called “silent
majority.” The principal character in
Family, Archie Bunker, played by Car-
roll O'Connor, is, in fact, meant to be
a member of that fabled *“majority.”

A second midseason entry is CBS-
TV's The New Andy Griffith Show. The
kindest thing that was said over-all
about it was that it surpasses its disas-
trous predecessor, Headmaster—which,
according to reviews of that show, was
not too difficult an achievement.

The third new program to burst onto
the living room scene was NBC-TV's
Strange Report, a full-blooded British
offering. It got mixed—mostly nega-
tive—reaction.

Still to be introduced in coming days
as midseason replacements are The
Smith Family, ABC-TV, Wednesday
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(Jan. 20), 8:30-9 p.m. EST; Alias
Smith and Jones, also on ABC-TV,
Thursday, (Jan. 21), 7:30-8:30 p.m.
EST; The Pearl Bailey Show, ABC-TV,
Saturday (Jan. 23), 8:30-9:30 p.m.
EST; and From a Bird’s-Eye View,
NBC-TV, Monday, March 29, 7:30-8
p.m.

Here is how some of the critics saw
the three new programs:

ing forth earnestly on the subject of
‘relevance’ . . . a grubby little sitcom
has come along and pulled the mala-
propism right out from under them,”—
Johanna Steinmetz, Chicago Today.
“We’ve still got our sense of humor,
and, in many ways, that's a lot.”—
Norman Mark, Chicago Daily News.
“...a welcome breath of stale air...”
—William C. Woods, Washington Post.

All In The Family (CBS-TV, Tuesday,
9:30-10 p.m. EST)

The New Andy Griffith Show (CBS-
TV, Friday, 8:30-9 p.m. EST)

“Is it funny . . . to have . . . the hero
. . . fill the screen with such epithets
as “spic” and “spade” and *“hebe” and
“yid” and *“polack”? The answer . . .
is no. None of these is funny. They
shock because one is not used to hear-
ing them shouted from the television
tube during prime-time family pro-
grams.”—Fred Ferretti, New York
Times.

“Crude characters have their place in
drama . . . there’s no doubt about it.
But prejudices, per se, are not funny.
While we saw value in certain aspects
of the series, we were very uncomfort-
able when the writers would allow these
lines to take the place of real humor.”
—Kay Gardella, New York Daily News.

*, .. is where it is: Todayland .. . a
bombastic ado about lower-middle class
frailties, prejudices and concerns, circa
1971 . . . also outrageously, shockingly
funny.”—Dwight Newton, §. F. Exami-
ner.

“, .. it struck us that TV at last was
holding bigotry up to ridicule. 1f All
in the Family scores as a TV hit, we
may hopefully look for something of a
more realistic approach to life amid
the traditional network situation com-
edy junk.”—Bob Williams, New York
Post.

“. . . could become a very big hit,
not only because it will be controver-
sial, but because the scripts are funny
and the casting is brilliant.”—Clarence
Petersen, Chicago Tribune.

“. . . Bigots have a sort of natural
sense of humor, especially when they're
arguing among themselves about which
kind of bigotry is best, and writer-pro-
ducer Norman Lear has captured this
humor . . .”—Ron Powers, Chicago
Sun-Times.

“While the networks have been pour-

5
v

“. .. is the old Andy Griffith Show,
but not quite. Despite cast and locale
changes, it’s the same blend of “folksy”
warmth and quiet humor with a smatter-
ing of common-sense morality.”—Harry
Harris, Philadelphia Inquirer.

“It was an amusing 30-minute epi-
sode . . . it certainly is superior to

Headmaster. . ., ”—Kay Gardella, New
York Daily News.

“. .. debuted over CBS with a dreary
half hour . . . brightened only by a
typically funny few minutes of dialogue
between Griffith and (Don) Knotts .. .”
—Gary Daeeb, Buffalo Evening News

“. . . is neither good nor bad, harm-
ful nor helpful. It pleasantly and slickly
takes up a little time. I wonder what
happened to Andy Griffith, that fine
actor . . .7’ Norman Mark, Chicago
Daly News.

“, .. often amusing . . .”—Rex Polier,
Philadelphia Bulletin.

“, .. is like old shoes—easy and com-
fortable and forgettable . . ”"—Los
Angeles Times.

“With a multimiilion bundle invested
in the TV future of Andy Griffith, CBS
brought him back doing a small-town
mayor bit in the precise manner of his
old and golden small-town sheriff thing
.. .”—New York Post.

“All in all, it is a very clumsy intro-
duction devoid of even the slick corni-
ness of a Mayberry or a Green Acres.
For one thing, there isn’t a remotely
amusing line in evidence; for another,
the situations are so static and pedes-
trian, the resolutions so pat, that the
viewer is hard-put to remain conscious
through 30 minutes of dribble . . . ”
—Judy Bachrach, Baltimore Sun.

“Andy Griffith may not be the only
star in TV annals to serve as his own

midseason replacement ., ., . but if this
is a first it is the only novel facet of
The New Andy Griffith Show.”—Tom
Donnelly, Washington Daily News,

The Strange Report (NBC-TV, Friday,
10-11 p.m. EST)

“I won’t stay home Friday nights just
to see The Strange Report, but if I have
a cold and haven’t a single other thing
to do, I might look at the show. Then,
again, I might just go to sleep early.”—
Norman Mark, Chicago Daily News.

“, . . the show isn’t half-bad and dis-
plays possibilities of attracting a fair-
sized audience. Friday's premiere was
a high-class, albeit sometimes corny,
whodunit . . .” Gary Deeb, Buffalo
Evening News.

“. . . a fast-moving, entertaining,
hour-long adventure drama. It has one
drawback. The English accents of some
supporting actors are hard to under-
stand at times.”"—Francis Murphy, The
Oregonian.

“. . . didn’t look too promising . . .”
-—James Doussard, Louisville Courier-
Journal.

“. .. a plodding adventure drama. It
offered very little new ot exciting in
the realm of mystery-solving. What it
offered instead was a competent cast
groping with some second-rate material

. ."—Kay Gardella, New York Daily
News,

“Melodrama buffs who expected
something imaginatively offbeat from
the pairing of the English studio re-
sponsible for The Avengers and the
creator-producer responsible for The
Man from U.N.C.L.E., Norman Felton,
can’t forget it.”—Harry Harris, Phila-
delphia Inquirer.

i l\ l I. o *
‘Strange’ is a comer
in New York Nielsens

Early rating returns in New York gave
NBC-TV’s Strange Report a high score
and other replacement shows introduced
by NBC and CBS in mid-season a mixed
performance. Available last week were
New York Nielsen overnights.

ABC’s four replacement shows start
with The Real Game tonight (Jan. 18)
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at 8:30-9 followed by The Smitk Fam-
ily Wednesday, 8:30-9; Alias Smith and
Jones Thursday, 7:30-8:30 and The
Pearl Bailey Show Saturday, 8:30-9:30.

NBC has two replacement shows,
which have started, and a third, From
a Bird's Eye View, to be programed in
March. CBS has three replacement
shows that have made their start, and
last week announced a fourth, Men at
Law, which will replace Storefront Law-
yers on Wednesday, 7:30-8:30 p.m.
EST, effective Feb. 3, but will retain
one of the stars, Robert Foxworth, who
will co-star with veteran “heavy,” Ger-
ald S. O’Loughlin. Harold Gast, pro-
ducer of Storefront, will produce Men
at Law.

First of the replacement series, re-
runs of the Jackie Gleason - Art Carney
Honeymooners, started on CBS-TV Jan.
3 (Sunday). In the Nielsen overnights
in New York, the show ran third in its
10-11 period that night and on Jan. 10
ranked behind a movie on ABC and
The Bold Ones on NBC.

The New Andy Griffith Show (CBS)
was third in its opener Friday, Jan. 8§,
in the 8:30-9 period, behind NBC's
Name of the Game and ABC's The
Partridge Family. On the same night,
Strange Report (NBC) was a strong
first with a 41 share in New York, top-
ping CBS’s movie and ABC’s Tom
Jones.

In other premieres, NBC's World
Preiniere Movie on Jan. 11, Monday,
9-11, had a 35 share in New York,
beating out an ABC movie which had a
28 share and the CBS line-up of May-
berry, Doris Day and Carol Burneit
with shares ranging from a low of 21
to a high of 26 for Burnett; and CBS's
All In The Family on Jan. 12, Tuesday,
9:30-10, was a weak third, behind
ABC'’s Movie of the Week and an NBC
feature film.

NET plans live coverage
of bombed FM's return

Pacifica Foundation-owned KPET(FM)
Houston, twice bombed and silenced
(BROADCASTING, Oct. 12, 1970, et seq.)
returns to the air this week at a new
site. And noncommercial broadcasting
will be on hand with live coverage.

The Great American Dream Ma-
chine, produced by the NET division of
the Educational Broadcasting Corp. and
distributed nationally by the Public
Broadcasting Service, will contain a seg-
ment from Houston Wednesday (Jan.
20) reporting on the reopening.

The FCC last week, under a tempo-
rary emergency authorization, granted
KPFT permission to build and operate
its station at a new site. In asking for
that authorization, the station stated that
NET planned live national coverage
and that delays in returning to the air

would not be in the public interest.

Pacifica Foundation had filed a for-
mal application for approval of its new
construction site, but due to commis-
sion rules requiring a 30-day waiting
period before action on such a request
for a major change in facilities, it
could not act until that time.

The Dream Machine series will carry
the opening of the station and feature a
performance by singer Arlo Guthrie,
one of whose songs was being played
when the first bombing in May oc-
curred. It will also report on attitudes
in Houston toward dissent and talk with
some of the station’s personalities.

KprT, like other Pacifica stations
KPFA(FM) Berkeley, Calif.; KPFK(FM)
Los Angeles, and waBal(FM) New
York, is listener-supported. Admittedly
controversial programing is often broad-
cast.

The FBI has entered the bombing
case, but neither it nor the local
police has arrested any suspects.

Buckley challenges
AFTRA domination

Suit claims belong-or-
don't-broadcast rule
violates free-speech right

Writer-television commentator William
F. Buckley Jr. filed suit in U.S. District
Court for the Southern District of New
York last week, charging that his con-
stitutional right of free speech was being
violated because he must belong to the
American Federation of Television and
Radio Artists to appear on the air.
Mr. Buckley named AFTRA and
RKO General Inc. in his suit. RKO
General owns and operates WOR-TV
New York, which carries the program,
Firing Line, with Mr. Buckley as host-
interviewer. National Review Inc., of

Mr. Buckley

which Mr. Buckley is president and sole
stockholder, produces Firing Line,
which is syndicated to more than 80
TV stations.

The complaint claimed that Mr.
Buckley joined AFTRA under protest
in 1966 when he started Firing Line. It
added that under collective-bargaining
agreements between the union and TV
and radio stations, the outlets may not
broadcast packaged programs, such as
Firing Line, unless the performers are
AFTRA members in good standing.

The suit asked the court to issue an
injunction preventing AFTRA from
taking any punitive action if Mr. Buck-
ley withdrew from the union, failed to
pay dues or disobeyed orders. It also
requested the court to declare that the
compulsory membership provisions of
AFTRA were unconstitutional and to
enjoin RKO General from “ceasing to
buy or broadcast Firing Line” if the
plaintiff left the union or failed to pay
dues.

Mr. Buckley said his enforced mem-
bership in AFTRA as a condition to
employment breaches his rights under
the First, Fifth and Ninth Amendments
of the Constitution.

Mr. Buckley, who acknowledges he
is a conservative in his political views,
held a news conference last Tuesday
(Jan. 12), during which he invited
other television commentaiors to join
his lawsuit. He said many people who
are labeled “liberal” have objected to
the enroachment against the free-speech
rights of citizens, and added:

“I think it is time they join me in
demanding that the individual has a
right to join or not join, to pay dues
or not pay dues to a private organiza-
tion.”

Network newsmen who took part in
a meeting of the International Radio
and Television Society in New York
last week (see page 52) were asked
whether they would actively support
Mr. Buckley's position. The response
was unanimously “no.”

John Chancellor of NBC News said
that, while he was “uncomfortable”
with AFTRA, which has a substantial
membership of people who are not in
the news area, he thought it was neces-
sary that news broadcasters be repre-
sented by a union. He recalled that col-
leagues had mentioned the possibility
of a separate union being formed to
represent news broadcasters.

Dan Rather of CBS News said he
agreed essentially with Mr. Chancellor’s
view, that he was neither “fond” of
AFTRA nor comfortable with the un-
ion.

Harry Reasoner of ABC News said
AFTRA—and presumably the Buckley
suit—has “no effect on what one does
as a newsman,”
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ABC-TV affiliates
adjust with ease

Fill added prime time
with delayed programs,
features, syndicated fare

ABC-TV affiliates are largely filling the
additional prime time the network has
turned back to them at midseason by
delaying some network shows, inserting
feature films and by adding syndicated
shows. At least some stations are de-
veloping, locally, half-hour community-
service shows.

ABC, in the midseason revamp of its
schedule, increased station time two-
and-a-half hours weekly. The network,
starting this week, ends its Thursday
feed at 10:30 p.m. EST, instead of at
11 p.m.; the Saturday schedule at 9:30
instead of 10:30 and the Sunday-night
feed now begins with FBI at 8—The
Young Rebels formerly was in the Sun-
day, 7-8 p.m. period.

A key in the affiliates’ ability to re-
program prime time with a minimum
of hitches was a change in plan in re-
quiring live clearance of prime-time
programs in markets with three or more
stations. As amended several weeks be-
fore the midseason’s start, ABC’s plan
now will go into effect with the start
of the 1971-72 season next fall, rather
than now (Broapcasting, Dec. 14,
1970). Till then they can delay network
programs into other prime-time periods
not programed by the network.

Thus, ABC affiliates in the larger
markets are delaying network programs
in a rejuggling of schedules. According
to both ABC-TV officials and affiliate’s
spokesmen, a substantial number of
stations is programing a local movie at
9 p.m. on Wednesday and delaying The
Johnny Cash Show and The Young
Lawyers. The stations are rescheduling
either one of these shows, or both,
another night.

The decision to program a feature
film in prime time on Wednesday was
based on counterprograming motiva-
tions—this is the only night of the week
in which a network movie is not sched-
uled.

In the majority of cases, stations
moved Cash from Wednesday, 9-10,
into one of two spots on the schedule,
either on Saturday at 9:30 or Sunday
at 7 p.m. The Thursday half-hour
(10:30-11) has been filled by a number
of stations with This Is Your Life, Lever
Bros.’s syndicated show. Several mar-
kets, however, reported that they are
producing a local community-oriented
show. As at wksw-Tv Buffalo with
Here and Now on local community
issues, and with Assignment on WFIL-TV

Philadelphia and a similar show on
wnNHC-Tv New Haven, Conn.

There were various combinations
utilized to fill the Sunday, 7-8 p.m.
period. Many stations, it was reported,
moved in The Young Lawyers (from
Wednesday, 10-11). Some others sched-
uled the off-network It Takes a Thief
(syndicated by MCA-TV). Several sta-
tions indicated that they were showing
a movie from 6 to 8 on Sunday. (In
Philadelphia, feature films were inserted
on both Wednesday at 9 and Sunday at
6; in another variation, in Buffalo fea-
ture films were slotted at 9 on Friday
and the network shows pre-empted
played on a delayed schedule elsewhere
in prime-time).

It was noted by ABC-TV affiliate
spokesmen that the decision to pre-empt
the Wednesday 9-11 network schedule
on a delayed basis permitted the stations
to give live clearance to The Pearl
Bailey Show, a midseason replacement.
(Thus, as in one major market, the
ABC affiliate has scheduled prime-time
on Saturday with a block of musical
game-show types, all from the network:
Lawrence Welk (live clearance) at
7:30, Bailey (live) at 8:30, Cash on a
three-day delay at 9:30 and The Reel
Game (also a mid-season replacement
show and scheduled by the network
on Monday, 8:30-9) on a five-day delay
at 10:30.

CBS's Laurence takes
Safer’s London post

CBS News said last week John Lau-
rence will be moved to its London bu-
reav to fill a vacancy left by the shift
of bureau chief Morley Safer to New
York as co-host of 60 Minutes on CBS-
TV. Mr. Safer had replaced Harry Rea-
soner, who resigned to become New
York anchorman on ABC-TV's week-
night news show (BROADCASTING, Nov.
23, 1970).

Mr. Laurence, CBS News corre-
spondent since December 1965 and now
designated CBS News London corre-
spondent, is a news-reporting veteran
of the Vietnam war, as is Mr. Safer.
Mr. Laurence covered the war for
nearly two ycars and also reported on
The World of Charlie Company that
was broadcast in July 1970. He also
took part in several other CBS News
specials and series ranging from reports
on police and the cities, to the genera-
tion gap and Vietnam.

CBS last week also officially desig-
nated Dan Rather, White House corre-
spondent, as anchorman replacement
for Mr. Reasoner on the CBS-TV Sun-
day News show. Mr. Rather, who also
will continue covering the White House,
has been anchoring the Sunday broad-
cast since Nov. 15, 1970.

THE
FRIENDLY
GIANT

A stimulating and enriching
childrens series . . . winner
of the Sylvania and Ohio
State awards for excellence.

This Canadian Broadcasting
Corporation series has a
successful 13-year history
of creative programming.

Available in 15 minute color
strips and ideal for weekday
or weekend morning slots.
First run in all markets.

Available from

FILMS
INCORPORATED

Contact:

Karl von Schallern, Director
Television Department
1144 Wilmette Ave.
Wilmette, [llinois 60091
Or Call: (312) 256-4730
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MTS gets pact
for Ali-Frazier TV

FCC's ex-chairman’s firm
will handle closed circuit;
$20-million TV intake seen

Chartwell Artists Ltd., New York and
Los Angeles, has named Management
Television Systems Inc., New York, to
provide the closed-circuit network for
the world’s heavyweight championship
bout between Joe Frazier and Muham-
mad Ali from Madison Square Garden
on March 8, it was announced last
week.

MTS, which is headed by board
chairman E. William Henry, a former
chairman of the FCC, will arrange for
all the equipment, line connections and
other technical details for the closed-
circuit event. Mr. Henry said he is aim-
ing to arrange for the telecasting of
the bout in 750 locations in the U.S.
and Canada, eclipsing the previous
record of 268 for the second Ali-Liston
fight.

Mr. Henry said MTS itself intends to:
supply equipment and personnel at
about 125 locations and the remaining
projectors will be assembled from other
closed-circuit TV operators and in-
dustry sources. He estimated that ap-
proximately 150 sites will telecast the
bout in color.

Chartwell, which holds the anciliary
rights to the bout, has put up $4.5 mil-
lion toward a $5-million guarantee,
- which will be divided evenly between
the two fighters (Madison Square
Garden Corp. has pledged the remain-
ing $500,000). Chartwell has predicted
the closed-circuit audience can reach
as high as 1.5 million and gross reve-
nues from the telecast will be from $20
million to $30 million.

Chartwell has revealed that Jack Kent
Cooke, muitimillionaire sports promo-
ter and cabie-TV owner, has advanced
the $4.5 million of the guarantee
pledged by Chartweil.

One of the unsuccessful bids for
closed-circuit TV and other rights to
the fight was made by NBC Enterprises
in conjunction with Raritan Enterprises,
the Johnny Carson-Sonny Werblin part-
nership that, among other things, pack-
ages the Carson Tonight show on
NBC-TV.

The bid, reportedly the highest sub-
mitted, offered $5 million plus contin-
gencies that could have raised the total
to $6 million, but was withdrawn when
representatives of the fighters failed to
agree to all of the proposed terms.

NBC Enterprises, which has gained
experience in arena bookings through its

X

-y

Mr. Henry

handling of the live, touring “Disney on
Parade” show, had planned to handle
the booking of theaters and arenas for
closed-circuit coverage of the fight and
also merchandise it around the world
via satellite TV.

Winters/Rosen gears .

for production push

Winters/Rosen Productions, Los An-
geles, which shifted its corporate sales
headquarters to New York last month,
is assembling a staff of 15 to market an
expanded list of television series and
specials in 1971.

Brad Marks, who was named execu-
tive vice president of Winters/Rosen
Distribution Corp., New York, last De-
cember, said last week he has hired his
fiest three sales executives, They are
Stephen Leff, senior radio-TV account
executive for McCann-Erickson, who
has been named vice president in charge
of special projects; Vic Bikel, formerly
with Metromedia Producers Corp., and
Marvin Levine, previously with Ameri-
can International Television, who have
been appointed sales executives.

Mr. Marks said Winters/Rosen Pro-
ductions has set a production budget of
$10 million for 1971, including seven
series and 18-22 entertainment specials,
up from $3 million in 1969. Winters/
Rosen sales headquarters is at 10 East
49th St., New York 10017. Telephone
number is 838-5105.

Tinker severs ties with Fox

Grant Tinker for the past two years,
vice president in charge of television at
20th Century-Fox, Los Angeles, has
requested and received release from a
long-term contract with the studio. It
was reported that Mr. Tinker will begin
independent production and several
other undetermined projects.

How to help UHF,
CATV get shows?

FCC asks comments on
freer access; urges probe
of exclusivity time factor

The FCC raised some basic questions
concerning the exclusivity of nonnet-
work television programing in a further
notice of proposed rulemaking last week.

The commission particularly invited
comments on ways to allow UHF sta-
tions and CATV systems freer access to
nonnetwork material.

In the original rulemaking proposal
issued in May 1968, the commission
had proposed to prohibit agreements
between stations and nonnetwork pro-
gram suppliers that would prevent a
television station in one community
from presenting programs being of-
fered by stations in another community
(BROADCASTING, May 13, 1968). The
rule would apply to such nonnetwork
programs as syndicated features and
feature films.

The commission said last week it has
concluded that the length of time of
exclusivity should be more fully ex-
plored. It noted that contracts for non-
network programing are usuaily for an
extended period and for multiple show-
ings, and that exclusivity generally lasts
as long as the right to broadcast under
the contract, including multiple runs.

These facts raise the question of
whether desirable programs are being
rendered *“unduly or inordinately un-
available” to other stations and their
audiences and unavailable to any view-
ers while they are not being shown on
the first station, the commission said.
The present method of distributing non-
network programing works “markediy”
to the benefit of established VHF’s and
against new UHF’s, it added. It asked
whether the degree of exclusivity now
permitted “‘is unnecessary for the well-
being of the copyright owner, broad-
caster or advertiser” and inhibits devel-
opment of CATV origination capabili-
ties?

The commission said it did not pro-
pose to set forth specific proposed rules
and stressed that it had reached no con-
clusions on this aspect of exclusivity.
However, it did raise these possibilities:

® Limiting the time of exclusivity to
one or two years for film packages (with
or without specifying the number of
showings) or to one showing of a film
or series.

® Eliminating all exclusivity.

B Restricting it to a short period (with
or without specifying the number of
showings) with no exclusivity permitted
thereafter or, alternatively, with no ex-
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Featuring IF MODULATION for better hue and saturation

® FCC type approved! ® five-cavity internal klystron vapor
® /n use at commercial and government cooled UHF!

stations! ® Modulation capability to 3% with
® Transmitters from 100 W to 220 kW! precise linearity!

. ® Remote control provisions built-in! ® Equalization of envelope delay is
o g ey continuously variable!

et Sofids and aur. iters! ' i . ' .

N e ada HElaE iter For additional information write Gates, Quincy,

« _ ® Ceramic tetrode VHF power amplifiers!  lllinois 62301.

i

-

SSS *__)—,—*“t-,’-"‘__‘."'ﬂ: L""_‘r-_u_’--u':..ﬂ

GATES

L a " pIVIBION OF

ATYPE CORPORATION

g



1971 Broadcasting
CATV Sourcebook

If you fill In the reservation
form and return it—along
with your payment—you
will save at feast $2 a
copy. And you may wish
to ordar several copies,

it so, just indicate this

on the coupon.

Most Complete and
Up-to-Date CATY Data
Available:

The 1971 CATV Source-
book will contain the most
complete and compre-
hensive material availabie
at the time. Here is a
partial listing of the useful
information given for
every operating system in
the U.S. and Canada:
—Operator's name and
full address—Area
served, and its population;
number of subscribers;
when started; channel
capacity and the TV
stations it picks up—For
TV stations carried: call
sign and location, channel
of broadcast and channel
of carriage on the cable
—O-A for picked off the
air, or Mic for microwave
—Additional services
such as time-weather,
FM, local live origination,
news ticker, etc., will be
shown plus number of
channeis and hours per
week—Officers and

owners, with ownership
percentages—~Finally,

an industry first, a quick
reference system that tells
you at a glance which

TV stations the FCC says
must be picked up, and
which are picked up

by agreement. This means
you no longer have to
flip-flop back and forth
between the back and
front of the book as you
had to with other old-
fashioned directories—
from text to map. All
needed data is at your
fingertips—in one place.

A Complete CATV Guide
—But that's not all. The
1971 Broadcasting CATV
Sourcebook will also
include the following
up-to-date listings:
—Group Ownership of
both U.S. and Canadian
Systems—Cross-Media
Ownership of CATV,
radio and TV stations in
the U.8. and Canada
—FCC Rules and Regula-
tions for CATV, including
CATV Program Suppliers

1971 Broadcasting
CATY Sourcebook

So don't delay. Fill in the
form and return It, along
with your payment.
Remember, as soon as
the 1971 CATV Source-
book is off press, the
price per copy will be

at least $8.00.

Equipment Directary
—CATV Associations,
including NCTA and state
groups—Plus much more,
like Federal Agencies
important to CATV, state
CATV and Bell System
Coordinators, etc.

i Special Prepublication Reservation

i Send me my own copy of the 1971 Broadcasting
{ CATV Sourcebook. My payment for ] copies

| @ $6.00 each is enclosed. {7 Bill me.

Name: two initials and last name
1

00 O

Company Name
17-35

INRNANRRNANARNNRANY
om0

Broadeasting 1735 vesales St., N.w., Washington, D.C. 20038
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clusivity against a CATV system or a
UHF station not affiliated with a net-
work.

® Restricting exclusivity to a short
period, but with the requirement that
thereafter the film or series must be
available for a specified time period,
such as two years, to any UHF or
CATV system, with the charge to each
station or system based on its share of
the market.

The premise of restricting exclusivity
to a short period with none permitted
thereafter is that VHF stations will pay
a reduced amount and the copyright
owner will then seek to sell his product
to as many others in the market as he
can, for as much as he can, the com-
mission stated. And it said restricting
exclusivity to a short period, but re-
quiring that the program must be avail-
able for a specified time period, would
insure the program’s availability to the
UHEF station and CATV.

The commission said it would not de-
lay other aspects of the exclusivity ques-
tion (such as types of programs covered,
geographic limits, conditions for as-
signment of programs to other licensees
and distribution limitations) until it con-
siders the “time” aspect, but would
shortly issue a decision on other aspects
of the proceeding.

Comments on the “time” question are
due March 3, with reply comments due
April 5. Extensions of time for com-
ments or replies will not be granted
without a compelling showing of need,
the commission said.

The vote on the further notice was
3-to-2 with Commissioners Robert T.
Bartley and Robert Wells dissenting.
Commissioner Thomas J. Houser did
not participate and Commissioner H.
Rex Lee was absent.

‘World of Women’
new Universal daytimer

Universal Studio’s entry into the day-
time television arena will be via a drama
said by its creator, George Lefferts, to
be a departure from the traditional soap
opera. The program is being produced
for General Foods. No network has
been announced.

World of Women was described as
an *“update of the patriarchal society
of the era of The Forsyte Saga with
the heroine of the ‘now’ generation
replacing the patriarch of yesterday” by
Clare Simpson, vice president in charge
of programing for Young and Rubicam,
agency for General Foods.

The half-hour show now in develop-
ment, according to Universal Studios
daytime programing vice president
Frank O'Connor, will deal with the
modern female as she confronts the
problems and rewards of a contempo-
rary existence.

Legislative news
in special hook-up

Washington state association
underwrites daily feeds
from capital at Olympia

A three-a-day legislative news feed from
the state capital, Olympia, Wash., was
inaugurated last week by the Washing-
ton State Association of Broadcasters.

The news reports are underwritten
completely by the association. The cost
is expected to run less than $1,000 a
month while the legislature is in session.

The Washington state legislature
meets every two years for two months,
under state law. There are occasions,
however, when the legislature is called
into special session by the governor.
WSAB also plans to use the phone
service on those occasions.

This service is not a new one for
WSAB. For the last 15 years it has
sponsored a 60-minute daily news re-
port on legislative activities. This was
done over a telephone network with
about 50 stations paying $50 per session
for the service. Extra costs were borne
by the state association.

Last year, however, under the new
AT&T program-line formula, the cost
trcbled—from about $2,500 monthly
to $7,500 monthly. This was too much
for the state association to underwrite,
according .to James Murphy, a Seattle
attorney who is state association presi-
dent, and efforts were undertaken to
find a new means of distributing legisla-
tive news.

One of them was via an over-the-air
FM network. It was found, however,
that at least six FM stations would have
to be used to cover the state properly,
and each one would have to use its
main carrier for this purpose. It was
found unfeasible to tie in that many
stations because of programing conflicts.

The new Washington Radio-Televi-

sion News Bureau system employs a
freelance reporter at the state capital.
He is Jay Van Dyke, a broadcast news
stringer in Olympia.

Three times daily, at 11 a.m., 3 p.m,,
and 6 p.m., Mr. Van Dyke feeds four
repeater-tape machines with a 60-second
summary of legislative activities, plus
an actuality. WSAB member stations
call a special telephone number, and
record for their own use this news from
the state capital. The actuality is re-
peated at the end of the minute report
so stations can tape that alone, to be
used with their own commentary in
their newscasts.

The special phone number is con-
figured so that in the event the main
phone is busy, a second and third ma-
chine is “hunted.”

The fourth tape machine is scheduled
to be assigned to a reverse wide-area
telephone-service number that will be
available free of charge to all WSAB
members. Since, however, the WATS
number is expected to be busy during
peak broadcast periods (drive time, for
example), the other number is available
to callers. The cost will be only for the
phone call to Olympia.

Mr. Murphy said last week the new
service has turned out well in its first
week of operation. “At least,” he said,
“we have had no complaints yet.”

The cost of the WATS service, Mr.
Murphy said, will be around $750 a
month; for the regular service, $120 a
month.

Swayze in syndicated show

A new half-hour weekly news program,
Thirty Minutes, with veteran broad-
caster John Cameron Swayze, will be
offered for syndication by A Plus Films
this month. Thirty Minutes will be pro-
duced by United Press International
and feature close-up film footage of
world news and background to the
news. National sales will be coordinated
by Noah Jacobs, president of A Plus
Films, 400 Madison Ave., New York.

Is your station progressive?

THEN ROCK YOUR RATINGS WITH...

Progressive rock show with a message, currently running in top ten
markets. 5= 2hr. shows a week, by Gavin Group’FM man of the year.’
May be available for Syndication in your market.

Contact: M. King, College Marketing Corp.,
119 E. 38 St., N.Y_N.Y. (212) 679-4010.
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The worth of
a ‘conversation’

Top TV correspondents
question usefulness
of Nixon’s Jan. 4 telecast

The one-hour televised Conversation
with the President loses value when it
is treated by those in authority as a
substitute for the regularly scheduled
news conference. On the other hand,
it can have “extraordinary value” as an
addition or follow-up to presidential
news conferences.

As it is now, the Conversation tele-
cast—as employed on Jan. 4 with net-
work-TV correspondents interviewing
President Nixon (BROADCASTING, Jan.
11)—would appear of more value to
the President himself than to journalists
who cover his activities and conse-
quently to the public’s knowledge of his
policies.

That was the substance of a critique
of the Conversation format given by
network anchormen at a panel in New
York last week. The occasion was a
luncheon presented by the International
Radio and Television Society.

NBC's representative on the panel
was John Chancellor, who had partici-
pated in the Jan. 4 Conversation with
the President. Mr. Chancellor said the
correspondents on the live show “tried
to cover ground that should have been
covered by dozens of news confer-
ences.” The other panelists last week—
Harry Reasoner of ABC and Dan
Rather of CBS—agreed. Mr. Rather,
in answer to a related question as to
whether Mr. Nixon was “more impres-
sive as a person than he appears to be
in public,” said that the President was
“impressive in the latest Conversation,
but [we] don't see enough of him in
private” to give a further judgment.

The network anchormen were unani-
mous in the belief that Vice President
Agnew’s intermittent attacks on news
media had created no “intimidation”
(as a questioner put it) of the networks.

Mr. Rather said that the “net effect
on workaday reporters” is to make them
a “little tougher.” He said he has seen
no change in policy: “We continue on
CBS to do as we did before [Mr.
Agnew's statements], including analyses
after the President’s appearances on tel-
evision.”

Mr. Reasoner said Mr. Agnew’s
criticisms have not affected network
journalism, and that, in his opinion,
“Agnew is not Middle America.” Mr.
Chancellor said one reaction to Mr.
Agnew’s attacks was the assurance that
“instant analysis will stay on the air.”

The panel rejected criticism that U.S.

L-R: Messrs. Chancellor, Reasoner and Rather

morale in Vietnam is “better” than TV
represents it to be. Mr. Reasoner said
this was “nonsense” and, in his opinion,
another complaint to add to many
predicated on a belief that TV ought to
screen the news. “We can’t skip the
bad news in the hope it will go away,”
he said. “If bad morale does exist, the
country ought to know about it,”

The correspondents agreed that elec-
tronic journalism also has been firm in
resisting attempts to manage the news.
But in one way, Mr. Reasoner said, the
networks may have “run a little scared”
by giving air time indiscriminately to
the Presidency. The grant of this time,
he said, “has not changed news stan-
dards, and if anything, they [the net-
works] waste their [program] time.”

Mr. Chancellor said that he doubted
whether the President *“should be able
to walk into the living room at any
time,” and that this open-door policy
would appear logically to bring up the
question of access for other groups, par-
ticularly Congress’s rights to the air—
“but I look at this [the latter] with
horror.”

Weekly presidential
news sessions urged

The presidential news conference has
fallen on hard times. Clearly an ordeal
for the President, the news conferences
are becoming a frustrating experience
for the newsmen involved; correspond-
ents feel the conferences are too seldom
held and are unproductive of fully de-
veloped answers.

Indeed, the president of the White
House Correspondents Association, Pe-
ter Lisagor of the Chicago Daily News,
in a letter to the President, was moved
to remark on the “obligation” newsmen
feel for trying “to preserve” the presi-
dential news conference, “an institution
that has served the public and the presi-
dency well.”

Mr. Lisagor’s letter accompanied a

memorandum Mr. Lisager and some of
his colleagues developed in response to
the President’s invitation, issued at his
Dec. 10, 1970, news conference, for
suggestions on how Mr. Nixon's meet-
ings with the newsmen might be im-
proved. But while the suggestions, if
adopted, would meet the newsmen’s
objections, they would not ease the
burden the conferences represent for
the President, who prepares for them as
a college student does final exams.

Many of the reporters’ complaints,
Mr. Lisagor said in his letter, would
be solved simply by more conferences,
held on a more regular basis. Mr. Nixon
has had 17 news conferences in his two
years, 12 of them televised, far fewer
than his three predecessors.

The principal proposal contained in
the memorandum is for weekly presi-
dential meetings with newsmen. How-
ever, only the first of a series of four
would be televised. The second and
fourth would be “stand-up conferences”
in the President’s office, and the third
a full-scale untelevised news conference.

Another proposal is aimed at assur-
ing follow-up questions, which are said
to be “crucial to a coherent exchange.”
The memorandum suggests that continu-
ity in questioning could be achieved by
permitting a reporter to stand on his
feet or get back to his feet to indicate
he wants to pursue a matter, by the
President asking if the question has
been answered, or by dividing the con-
ference into topical segments—domestic
and foreign, for example. “It is recog-
nized that the present TV format makes
follow-up almost accidental,” the mem-
morandum said.

That was not the only critical refer-
ence to the televised conferences, which
are attended by several hundred report-
ers. The memorandum suggested that
the President would find it in his and
the public’s interest to experiment with
the news-conference format “to avoid
or minimize the present anarchic, often
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incoherent pattern of the live-TV for-
mat, which tends to produce a show
and not a serious inquiry.” But the tele-
vised conference, the memorandum
adds, is better than no conference,
“even with its drawbacks.”

The President has not yet had an op-
portunity to consider the proposals. The
memorandum was presented to the
White House on Jan. 4, but White
House aides said Mr. Nixon did not see
it before leaving the next day for a
working vacation in San Clemente, Cal-
if. He returned to Washington Thursday
night.

FCC asks program logs
for cablecasting systems

The FCC has taken the first step in re-
quiring standardized program logging
of CATV cablecast programing as part
of a broad rulemaking inquiry into
CATV. The rules, proposed last week,
are intended to insure a uniform basis
for maintaining cablecast programing
data required by the revised annual
CATV report and to simplify the
gathering of this information, the com-
mission said.

Under the proposal, the program log
would be kept by a representative of the
CATV system who would sign the log
when starting duty and again when go-
ing off duty. The log would be retained
for two years.

Entries, made at the time of the
cablecast, would cover beginning and
ending time of each program; type and
source classification; identification of
~hannel lessee; name and political affili-
ation of any political candidate; identifi-
cation of sponsor or sponsors; identifl-
cation of who paid for commercial an-
nouncement or furnished materials or
services for the programing; total dura-
tion of commercials in each hourly time
segment with as close as approximation
of time consumed as possible; name or
interest of organization involved in
public-service announcements, If a
CATV network supplies a program, the
network would supply the CATV sys-
tem with all information needed for the
program log.

If automatic logging is to be used,
the commission said the CATV system
would have to submit a certificate attest-
ing to the accuracy of the log. Informa-
tion which cannot be incorporated in
the automatic process would have to be
maintained separately and similarly
authenticated. The CATV system would
be required to extract any information
in the recordings requested by the com-
mission and submit it in written log
form along with the automated records.

In March 1969, the commission
asked for comments on three draft

Changlmpfarmits

The following modifications in program
schedules and formats were reported
last week.

® WIrR-FM  Detroit—Capital  Cities
Broadcasting Corp., effective Jan. 11,
changed its format from middle-of-the-
road popular music to an automated
mixture of past and present contempo-
rary music in stereo. New format fea-
tures “top-30" hit singles. Switch was
made to diversify programing in the
Detroit area after finding that two
AM’s and six FM's, not including WJR-
FM, were serving Detroit with MOR
music. WIR-FM is on 96.3 mhz with 4
kw and an antenna 480 feet above aver-
age terrain.

® WwaM(aM) and wwtv-FM Cadillac,
Mich.—Fetzer Broadcasting Co., effec-
tive Dec. 5, 1970, switched from a for-
mat of “upbeat-modern” music to the
Nashville sound of “modern country”
music from 7 p.m. to midnight, Mon-
day through Saturday. WwaM operates
on 1370 khz with 5 kw day and 1 kw
night. FM facility is on 92.9 mhz with
100 kw and an antenna 895 feet above
average terrain.

CATV reporting forms. One of the
drafts concerned program originations
using the typical day or week as the
basis for information on program
sources and types of programing. A
number of comments suggested that a
composite week similar to that now
used in logs being submitted with broad-
cast-renewal applications be substituted
for the typical day or week, the com-
mission said. The commission noted,
however, that a standardized method of
program logging must be developed be-
fore composite week programing infor-
mation can be sought.

Comments on the proposed rules may
be filed on or before Feb. 22; reply
comments will be due March 4.

30 EAST 58TH STREET

_ =

NEW YORK, N. Y.

Creativity urged for
prime-time programing

Television stations in the top-50 mar-
kets have “an unqualified opportunity”
to develop creativity, responsibility and
showmanship in programing as a resuit
of the FCC's prime-time rule, Herb
Jacobs, chairman of TelCom Assaciates
Inc., New York, asserted last week.

Mr. Jacobs, whose company serves as
program consultant and analyst to more
than 100 station clients, told a meeting
of the Radio and Television Research
Council in New York that the ruling
restricting network programing to three
hours each night, effective next fall, will
give outlets a period in which they can
prepare themselves for the sterner com-
petition in the future when multiple-
channel programing proliferates.

Mr. Jacobs said TelCom clients have
sought advice on which period they will
have to plan programing. He said it is
his belief that networks will fill the 8-11
p.m. portion, leaving the 7:30-8 p.m.
segment for stations. He was confident
the 8-11 p.m. period would be pro-
gramed ‘“not because the networks favor
it,” he said, but ‘“because the largest
contingent of their affiliates located in
the Central Time Zone, are already
having Joud and clear fits about the
prospects of twiddling their thumbs at
9:30 p.m.” (CBS has said tentatively
that it plans to program 7:30-10:30.
NBC has indicated it would like to
program 8-11. ABC has said only that
it would like all networks to program
8-11).

Mr. Jacobs said the ‘“phenomenal
growth of television and its continuing
acceptance as an advertising medium
never permitted the majority of the na-
tion’s stations to experience a develop-
mental period.” In the “new world”
moving around him, the broadcaster
must become “deeply concerned about
the competitiveness of the software on
his channel,” Mr. Jacobs stated.

“His screening can no longer be
limited to scanning networks for re-run

more than a decads o/ Condfrucfiw .S,aruice
to Kroaa[caafera ] the l”roac[caafing jm[u.afry
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pickup,” he warned. “He can't wait for
some other George to benchmark syndi-
cated product. He is going to have to
encourage production that may turn out
to be junk as he seeks an effective pro-
gram mix for his contemporary audi-
ence.”

Mr. Jacobs observed that no one can
foresee the form network service will
take, adding that “their {networks’] eco-
nomics are even more vulnerable than
their affiliate’s.”

Compass forms division
for cartridge business

George Schaffer, president of Compass
Productions, Los Angeles, has announced
formation of a separate division for the
production, acquisition and distribution
of video-tape cartridges. Mike Elliot,
formerly president of Liberty/United
Artists Distributing Corp., and vice
president of Liberty/UA, will be in
charge of the new division as a vice
president of Compass.

Noting that Compass Productions has
not made commitments to any an-
nounced playback system or configura-
tion, Mr. Schaffer said his firm’s efforts
will be channeled toward all potential
markets. Compass expects to provide
product in response to user needs, either
by rental or outright purchase.

Music service for automated

DCI Music Services, Dallas, will expand
to offer music and format service for
automated radio stations. Music will
be offered on all-cart, reel-to-reel and
a combination. DCI also will provide a
consultation service. DCI has success-
fully sold music and “live” formating
of FM radio stations in more than a
dozen markets for the past two years.

No work lag
at Filmation

Teleprompter subsidiary
develops low-budget series
intended for cable use

Filmation Studios, Los Angeles, a major
supplier of network children's pro-
grams, is expanding its horizons with
the creation of several programs for
cable television. Norm Prescott, senior
vice president of the Teleprompter sub-
sidiary, said two new half-hour pro-
grams would examine in detail histori-
cal figures.

Giuest of Honor and a related spin-
off show, Judgment, delve into the pri-
vate and public lives of famous figures
from history. The first show will restrict
itself to American history with guest
stars playing the roles.

Format for Judgment involves a
trial of a controversial individual from
history, such as Benedict Arnold, Jesse
James and Adolph Hitler. Judgment
was written by Irv Tunick with the
pilot expected to be filmed in mid-Feb-
ruary. Production of the Guest of
Honor pilot is being completed this
week, with production costs for the first
26 episodes placed by Mr. Prescott at
$7,500 each.

Also being prepared by Filmation for
CATV use is a children’s game show de-
signed to aid children in learning to
spell. The program is expected to be
used on Teleprompter's so-called “Chil-
dren’s Channel” on its New York City
system.

Filmation is also developing several
new series ideas for network television.
Already planned is the change from
animation to a combination animation-
live format for CBS-TV’s The Groovie

NOW to monitor news
for sex discrimination

The National Organization For Women
(NOW) is moving ahead with plans to
challenge broadcast licenses on grounds
of sexual discrimination in programing
and employment. With three pilot
media-monitoring  studies completed,
NOW was scheduled to meet Sunday
(Jan. 17) to discuss final plans for
mounting a nationwide media-monitor-
ing program. A representative of the
United Church of Christ is helping the
women’s group coordinate the monitor-
ing system.

Members of NOW’s image commit-
tee, the spokeswoman said, monitored
WNEW (AM) New York for several days.

Although no results of this or the other
studies are available, the consensus of
the group, she said, was that most news
and public-affairs programs treat stories
on women or women’s news in a hu-
morous way. There also was an absence
of news items regarding women, she
added.

NOW’s national monitoring program
is scheduled to begin in early March,
the spokeswoman said, and the organi-
zation has selected Nancy Stanley of
Washington to represent it in filing pro-
tests against stations NOW finds dis-
criminating against women.

Twenty-two major advertising agen-
cies have agreed to meet members of
NOW and discuss the image of women
in advertising, the NOW spokeswoman
said.

Goolies, which will bring to life pre-
viously animated characters. The firm is
developing Aesop’s Fables, a cartoon
program, in association with Lorimar
Productions, Los Angeles, wherein
there will be a contemporary applica-
tion of the ancient sage's story morals.

A third show being prepared by the
studio is based on an ecology theme
with a group of students as central char-
acters. Henry Silva stars in the half-
hour series being prepared for network
presentation.

Filmation is also developing pro-
grams for the syndication market. Kin-
der Kastle, a children’s program de-
signed to be both educational and en-
tertaining, according to Mr. Prescott,
will be sold to a sponsor and made
available to stations in the middle of
February. In the initial planning stages
is a program based on “Johnny Hori-
zon,” a character created by the Depart-
ment of the Interior as its symbol of
conservation.

“This is our most successful year,”
Mr. Prescott claims. “At a time when
most studios are laying off animators or
closing down operations, we’re able to
continue for a full 12 months. We've
got three hours of children's programs
this season and expect to have four next
year: This year we’ve started our first
full-length animated feature film.”

The motion picture, Return to 0z, is
budgeted at $2 million and will feature
the voices of Liza Minelli, Milton Berle,
Danny Thomas and several others. Re-
lease date is spring 1972.

MBS feeds environment series

The Mutual Broadcasting System will
begin feeding to its affiliates on Feb. 3
a 25-minute public service series, Envi-
ronment—The Big Commitment, which
details the efforts major corporations
are making in coping with air and
water pollution, solid waste disposal,
conservation and public health. The 13-
week series, which is being produced
by Radio and Television Roundup Pro-
ductions, Maplewood, N.J., will be
broadcast on Saturday (3:05-3:30 p.m.)
and on Sunday (8:05-8:30 p.m.).

Opinion show is due on NBC

NBC-TV will begin a new weekly series
of personal opinion, comment and anal-
ysis on Jan. 24 (Sundays, 6-6:30 p.m.)
in which participants will write their
remarks in advance and their observa-
tions will be taped individually, Titled
Comment! and produced by NBC News,
the series will present on its premiere
program four former members of the
Nixon administration: Dr. Daniel P.
Moynihan, James L. Farmer, Dr. James
E. Allen Jr. and Leon E. Panetta.
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Special radio network
for White Sox games

The Chicago White Sox, professional
baseball team which recently disclosed
it could not find a major Chicago sta-
tion to carry its 1971 season schedule,
announced last week the nucleus of a
suburban-station network for its radio
coverage. WFLD-Tv Chicago continues
video coverage.

The Sox club said weaw-FM Evans-
ton, Ill., which recently moved its trans-
mitter to the top of the 100-story John
Hancock building in Chicago, will be
the key station this year to originate
radio coverage for 14 exhibition games
starting March 5 plus the regular sea-
son. Also signed are wTao(aM) La-
Grange, 1ll., and wioL-Fm Joliet, Ill.

Chief announcer for the Sox radio
coverage will be Harry Caray, former
voice of the St. Louis Cardinals. Back-
up man will be Ralph Faucher, sales
manager and sports director at wTao.

Hot Super Bowl contest
targeted for Alaska fans

Alaskans planned to rub noses with
their fellow football fans all over the
continental U.S. last Sunday (Jan, 17)
as they were scheduled to watch for
the first time a live telecast of the Super
Bowl from the Orange Bowl in Miami.

The broadcast was made possibie fol-
lowing the takeover of the Alaska Com-
munications System by RCA. RCA paid
the U.S. Air Force, operator of the
system, nearly $31.5 million for ACS.
Last summer, the Alaska Public Utilities
Commission granted authority for the
sale of the system, which goes back to
the days when Alaska was a territory.

The game was to be sent to Alaska
via Intelsat satellite with signals picked
up by the Comsat earth station at Tal-
keetna, Alaska, then via microwave to
Anchorage. The Super Bowl was to be
broadcast there by KENi-Tv, an affiliate
of NBC and ABC.

PBS to air series on
drug abuse in February

The Turned On Crisis, noncommercial
broadcasting’s educational attack on the
problems of drug abuse will turn on
that situation beginning Feb. 1 on the
nearly 200 stations served by the Pub-
lic Broadcasting Service network. The
series is a jointly sponsored effort of
noncommercial WQED(Tv) Pittsburgh
and the Corp. for Public Broadcasting,
which will provide grants to stations
supplementing the national programing
with lozal coverage.

National figures will participate in
the series. Among them are: U.S. Sur-
geon General Dr. Jesse Steinfeld; tele-

vision personality David Susskind; non-
commercial TV’s Fred Rogers; and foot-
ball player O. J. Simpson of the Buffalo
Bills.

Individual programs will utilize the
encounter session, talks by ex-addicts,
and educational approaches such as the
history of drug abuse, a day in the life
of a family affected by narcotics, vocab-
ulary and statistics on drugs, and visits
to rehabilitation centers.

50 signed for hockey game

Approximately 50 TV stations have
been lined up by Hughes Sports Net-
work to carry tomorrow's (Jan. 19) Na-
tional Hockey League all-star game from
Boston, it was announced. The program,
which pits the stars of the Eastern Di-
vision against those from the Western
Division, will be broadcast 8:30-11 p.m.
EST. Sponsor participations in the
broadcast are Continental Insurance Co.
and Keds Footwear, both through Doyle
Dane Bernbach: Wilkinson Blades and
Rapid Shave, both through Ted Bates &
Co., and Brylcreem, through Kenyon &
Eckhardt.

Vikoa arm to be sold

Vikoa Inc., Hoboken, N.J.,, has ar-
ranged for the sale of its entertainment
division to Stephen F. Krantz, who had

been president of the division. Vikoa
said the properties had sustained a
“substantial” loss in the fourth quarter
of 1970. Mr. Krantz sold his produc-
tion-distribution company to Vikoa two
years ago and now has re-established his
firm under the name of Steve Krantz
Productions Inc., New York.

Program notes:

Lucy’s here ® Relocation of Lucille Ball
Productions Inc. to Universal Studios,
Universal City, Calif., becomes effective
Feb. 1. Included in the agreement trans-
ferring LBP from Paramount is pro-
duction of several feature films, some
starring Miss Ball, and development of
new television series, all to be produced
at Universal. Production for 1971-72
season of Here’s Lucy starts the first
week in April.

Custom work done ® International Re-
cording Inc., Dallas, has named Tower
Marketing, division of Tower Produc-
tions Inc., Peoria, Ili., as exclusive sales
arm in 11 Middle West states. IR] does
custom-sound tracks for radio-TV and
related production services.

Immigrants in America ® Story of
America’s immigrants, those who came
to this land willingly and eagerly will be
told in a 20-part documentary series of
half-hour programs in a new Westing-
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house Broadcasting Co. radio series
Gateway To Freedom, late this month.

Berle is back ® Veteran TV comedian
Milton Berle will be host of a one-hour
musical-comedy special, The Milton
Berle Show, on Westinghouse Broad-
casting Co. TV stations, week of Jan.
25. Guests on Screen Gems-produced
show include pianist Roger Williams
and comedienne Nancy Austin.

‘Rifleman’ lives on ® Four Star Enter-
tainment Corp. has placed the fifth,
sixth and seventh runs of the half-hour
western series, The Rifleinan, into
syndication and has completed sales to
KTLA-TV Los Angeles, wrLD(tv) Chi-
cago and Ktvr(1tv) Fort Worth.
Four Star decided to make additional
runs of the 168 black-and-white epi-
sodes available after WNEw-Tv New
York, which still held rights to the
third and fourth runs, scheduled Rifle-
man from 4-4:30 p.m. and garnered
satisfactory ratings.

Community accent ® wPIX(Tv) New
York reports that three of its weekly,
half-hour community affairs series are
being syndicated to other stations at no
cost to these outlets. Sixty-five stations
are carrying The Golden Years, devoted
to interests of senior citizens; 13 out-
lets are telecasting Suburban Closeup,
focusing on issues affecting residents of
suburbia, and 10 stations are presenting
The Jewish Dimension, highlighting the

BMI gets its $1.6 million

Broadcast Music Inc. had its $1,607,000
payday last Monday (Jan. 11). That
was the day CBS, complying with a
court order (BROADCASTING, Jan. 11),
turned over a check for that amount to
BMI in return for a retroactive license
covering the CBS-TV network’s use of
BMI music during calendar 1970.
Under the court order CBS will con-
tinue to pay BMI at an annual rate of
$1,607,000—unless the figure is changed
in accordance with procedures pre-
scribed by the court—until the compli-
cated rate litigation between them is
resolved.

role of the Jewish community in various
facets of life.

Racket special ® Triangle Television will
produce and distribute to 16 states on
the East Coast the Philadelphia Inter-
national Indoor Tennis Championships,
Sunday Feb. 14, 1-3 p.m. EST. Bud
Collins and Jack Kramer will provide
commentary for the matches.

Right down the alley ® Celebrities will
be competing in a new TV series of 26
half-hours. The National Bowling
Council’s Celebrity Bowl is expected to
open this month in 50 major markets
with an additional 75 markets by the
end of 1971. Production is by 7-10 Pro-
ductions, Hollywood.

Happy trails ® Compassion Inc., inter-
national child welfare organization, of-
fers free 28-minute color public service
special with Dale Evans as host to TV
stations. It may be sponsored. Address:
7774 West Irving Park Road, Chicago
60634.

State promotion ® KGLo-Tv Mason City,
Towa is airing a 12-week series inform-
ing Towa residents of their state’s po-
tentials and goals. Programs examine
Iowa Development Commission and
feature director Chad Wymer and his
staff in interview format discussing
topics such as tourism, agricultural and
industrial development, and how com-
mission is meeting responsibilities in
these areas.

Singers signed for series ™ Screen
Gems, Los Angeles, has signed two
singers with intentions of building a
variety series around them. Dick Jen-
sen, Hawaiian-born nightclub per-
former, and Linda Ronstadt, country
and rock singer, are set by the studio
as hosts for programs possibly for the
1971-72 season.

CBS gets hockey games ® For the fifth
consecutive year CBS-TV has sched-
uled the National Hockey League Game
of the Week series, which began Jan.
10 and will run through May 16, every
Sunday beginning at 1:30 p.m., and
will include the Stanley Cup playofis.
Dan Kelly calls play-by-play and Jim
Gordon handles the cofor.

Promotion

Ford funds back R.A.D.A.R.S.

The Ford Motor Co. has donated
$2,500 to the National Media Anti-
Crime Committee, based in Cleveland,
to support the group's R.A.D.AR.S.
{Radio Announcements Describing Au-
tomobiles Recently Stolen) program na-
tionally. The program was started last
April | when John N. Jay, general man-
ager, waBQ{aM) Cleveland, launched a
campaign against public apathy toward
crime and other major issues {BROAD-
CASTING, April 13, 1970). At the time,
eight Cleveland radio stations simulta-
neously broadcast descriptions of stolen
autos. Mr. Jay last week credited the
R.A.D.A.RS. program for reducing
auto thefts in the Cleveland area in
1970 by about 3,000.

Firm sparked by sports promos

Public Relations Network/International,
Chicago firm with affiliated public-rela-
tions agencies throughout the U.S. and
abroad, has formed a new division,
Public Relations Sports Network, de-
signed to capitalize on growing promo-
tion of sporting events. The post-TV

trend of cigarette firms into sponsorship
of auto racing, golf and tennis matches
and similar events is viewed as one new
significant aspect of the sports promo-
tion market, according to Burt Zollo,
firm president.

Promotion tips:

Have a heart ® Broadcasters will sup-
port the 1971 Heart Fund campaign,
conducted by the American Heart Asso-
ciation, New York, through the Heart
Committee of the Broadcasting Indus-
try. The committee’s aims are to en-

‘Greatest sound on earth’

Theme for this year’s national radio
month—May 1-31—is “Radio . . . The
Greatest Sound on Earth,” the National
Association of Broadcasters announced
last week. The theme was chosen, ac-
cording to Don C. Dailey, KGBX{AM)
Springfield, Mo., chairman of NAB's
public relations committee, because “it
reflects the ever-widening range of
radio’s program fare—both AM and
FM—and suggests the reason for radio’s
increasing popularity.”

courage industry support for the Heart
Fund and assist the association in de-
veloping year-round educational pro-
grams for radio and TV use on health
habits to reduce the risk of heart at-
tacks and strokes. George T. Laboda,
director of media, Colgate-Palmolive
Co., and Donald H. McGannon, presi-
dent, Westinghouse Broadcasting Co.,
will serve as chairmen of committee’s
network division and station division,
respectively.

ETV promotes best seller ® British
Broadcasting Co.’s 13-week series Civil-
isation, narrated by Kenneth Clark
over Public Broadcasting Service has
become a national bestseller in its book
form, according to the Xerox Corp.
Xerox donated $300,000 for the series
which will be rebroadcast in the fall.

B&B volunteers ® Benton & Bowles
Inc., New York, has volunteered its
services to the Muscular Dystrophy
Associations of America. Agency will
help in the development of association’s
1971 promotion and advertising cam-
paigns and the annual Jerry Lewis
Labor Day telethon.
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FocusOnFinance .

Company reports:

Metro-Goldwyn-Meyer, Culver City,
Calif., reports its most successful quar-
ter since 1968 with net income of over
$2 million for the first twelve weeks of
fiscal 1971. James T. Aubrey Jr., presi-
dent and chief exesutive officer of the
film studio said the profitable operation
of the company during the first quarter
was the result of “substantial econo-
mies, the consolidation of operations
and better performance of recent films.”
He predicted continued profits for the
second quarter. MGM had reported
losses of $35.4 million for fiscal 1969
and a deficit of $8.2 million in 1970.

For the three months ended Nov. 21,
1970:

1971 1970
Earned per share H 042 § 0.06
Revenues 36,685.000 38.842.000
Nat income 2.508.000 328.000
Shares outstanding 5,886.492 5.,843.381

Note: Included is an extraordinary item of $318,000
or five cents per share, part of which is said by
MGM to be profil realized from sale of Boreham
Wood Studios in England,
Taft Broadcasting Co., Cincinnati-based
group owner, reported improved earn-
ings for the nine months endcd Dec. 31,
1970, as compared to the same period
in 1969, and declared a quarterly divi-
dend of 15 cents per common share
payable March 15 to stockholders of
record Feb. 15. Taft said two plus fac-
tors influenced earnings increase: elimi-
nation of Federal income tax surcharge
July 1, 1970, and reduction in broad-
casting expenses reflecting nonrecurring
loss on production of syndicated TV
show (discontinued during fourth quar-
ter of last fiscal year).

For the nine months ended Dec. 31,
1970:

1970 1969
Earned per share S 155 § 1.52
Consolidated net revenue 38,594,352  38.893.755
Consolidated net income 5.737.185 5.515.129

Kaufman and Broad Inc., Los Angeles-
based home building firm with CATV
interests through Nation Wide Cablevi-
sion, a wholly-owned subsidiary, re-
ported an increase of over 41% in net
income for fiscal 1970 over the previous
year. Increases of over 51% were noted
in revenues while earnings were up more
than 38% for the same period.

For the year ended Nov. 30:

1970 1969
Eamed per share ] 111§ 0.80
Revenues 152,000,000 100,500,000
Net income 6,500,000 4,600,000
Shares outstanding 5,885,617 5,735.825

Note: Above flgures unaudited for 1970.

Financial notes:

¥ Communications Satellite Corp.,
Washington, has declared quarterly divi-
dend of 1214 cents per share on com-

This announcement is neither un offer to sell nor u solicitation of Wt offer to buy these
securities. The offer is made only by the Prospectus, copies of which have been filed with
the Depurtment of Luie of the State of New York. The Attorney General of the State
of New York hus not pussed on or endorsed the merits of this ofering.

New lssue

500,000 Shares

Walt Disney Productions

Common Stock

Price $148 per Share

Copies of the Prospectus muy be obtuined in uny State only
from such of the several Underwriters, including the under-
signed, as may lawfully offer the securities in such State.

Kidder, Peabody & Co. Lehman Brothers
Incorporated Incorporated
Blyth & Co., Inc. The First Boston Corporation
Drexel Harriman Ripley duPont Glore Forgan
Incorporated Incorporated
Eastman Dillen, Union Securities & Co. Goldman, Saclis & Co.
Hornblower & Weeks-Hemphill, Noyes Lazard Fréres & Co.

Loeb, Rhoades & Co. Merrill Lynch, Pierce, Fenner & Smith

Incorporated

Paine, Webber, Jackson & Curtis

Salomon Brothers

Incorporated
Smith, Barney & Co. Stone & Webster Securities Corporation
Incorporated
Wertheim & Co. White, Weld & Co. Dean Witter & Co.
Incorporated
B’ache & Co. Paribas Corporation
ncorporated
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mon stock, payable March 15 to share-
holders of record Feb. 12,

B Distribution of certificates for ap-
proximately 190,000 shares of Optical
Systems Corp., Los Angeles, common
stock to shareholders of its parent firm,
Pioneer Systems Inc., Manchester,
Conn., has been completed. Pioneer
now controls 82% of its previously
wholly owned, non-public subsidiary.
Distribution of stock was the result of
merger of GN Communications Corp.,
Los Angeles, with Optical Systems

(BROADCASTING, Aug. 3, 1970). Optical
Systems went public at the time of
the merger. Approximately 3,035,000
shares of common stock are outstand-
ing. Optical Systems is traded over the
counter while Pioneer Systems is listed
on American Stock Exchange. Optical
is owner of “DeJoux” method of vari-
able speed, shutterless motion-picture
projection. GN is engaged in develop-
ment of broadband communications
gear and channel-leasing services for
CATV.

Cigarette ad loss still
key to stocks—analysts

Broadcast and related stocks generally
were in the doldrums during November
and December 1970, but began a broad
rally during the end of December and
earlier this month. Calculations based
on the BROADCASTING index for the pe-
riod, Nov. 25, 1970, to Jan. 7, 1971,
show each category exhibited a seem-
ingly healthy rise. Gains occurred be-
tween the range of 16.8% for the

The Broadcasting stock index

A weekly summary of market activity in the shares of 109 companies

associated with broadcasting.

Approx. Total Market
9% Change Shares Capitali-
Stock Ex- Closing Closing Month of 1970-71 Out zation
symbol change Jan. 14 Jan. 7 Jan. High Low (000) (000)
Broadcasting
ABC ABC N 26% 26Va + 19.3 26% 19% 7,073 185.666
AS| Communications o] 2Ye 2% + 65 7 1% 1,789 3.811
Capltal Cities ces N 33% 31% + 185 36% 19% 6.061 188,679
CBS CBS N 31% 3% + 100 49% 23% 26,512 838.575
Corinthian CRB N 29% 30% + 68 33% 19% 3,381 101,870
Cox coX N 20 20% + 188 24% 10% 5.789 119,427
Gross Telecasting GGG A 13% 12% + 20.4 17% 9% 803 10,038
Metromedia MET N 19% 20V + 175 22% 9Y, 5.734 115,425
Mooney 0 4% 5% — 65 8Y. 4% 250 1,345
Pacific & Southern [o] 15 12% — 58 20% 5% 1.636 20,859
Rahall Communlcations o] 25%: 23% + 524 25% 5% 1.040 24,180
Reeves Telecom RBT A 3% 3 + 9.0 15% 2 2.288 6.864
Scripps-Howard o] 20 20% + 140 25 14 2.589 52,427
Sonderling spe A 24% 25% + 19.4 34% 10% 991 25,152
Starr SBG M 9% 9 + 9.1 18% 7% 461 4,149
Tatt TFB N 28 24%2 + 14 29% 13% 3,712 90,944
Total 70,108 1,789,411
Broadcasling with other major interests
Avco AV N 5% 13% + 25.8 254 9 11.470 153.469
Barteil Media 8MC A 5 5 + 11 14 Y 2,254 11.270
Boston Hereld-Traveler [s] 27 27v2 + 375 44 24 574 15,785
Chris-Craft CCN N 9 8vs + 84 ¥ 4% 3,797 30.870
Combined Communications (o] 10% 10% + 9.0 17 5%, 1,945 20,675
Cowles Communications cwL N 8% 8. + 13.7 10% 3% 3.969 32,744
Fuqua FQA N 15% 14Y + 295 31Y. 7 6,314 89,975
Gannett GGl N k3 3% + 123 35% 18%2 7117 235,788
General Tire Gy N 23% 23 + 26.0 23% 12% 18.434 423,982
Gray Communications (o] 6% 6 + 200 7% 3% 475 2,850
I1SC Industries * I1SC A 6 ] — 7 4% 1.628 9,768
Lamb Communicatlons (o] 2V 2% — 148 [:] 2 475 1.012
Lee Enterprises LNT A 20 19% + 26.3 20% 12 1,957 38.651
Liberty Corp. Lc N 214 19 + 245 21% 13 6,744 128,136
LIN 0 % 7 + 243 1% 3% 2,244 15,708
Meredith Corp. MDP N 24Yz 1% + 6.0 44% 18 2,744 59,682
Outlet Co. oty N 15% 14% + 33.0 17% 10 1.342 19.833
Plough Inc. PLO N 81va 80 + 86 85 55 6.883 550,640
Post Gorp. [} 1" 10% + 78 17% 8 713 748,650
Ridder Publications 0 20 18% + 1486 22 9V 6,217 115,015
Rollins ROL N 27% 26Y. — 05 40% 19% 8,044 215177
Rust Craft RUS A 29% 29%2 + 3.0 32v 18% 1.159 34,191
Storer SBK N 20 20% + 77 30% 14 4,223 87,627
Time Inc. TL N 44 42% + 14.7 44 25Y2 7.257 310,237
Trans-National Comm. o] Y Yo +633.3 4% 1/16 1.000 380
Turnar Communications o 2% 2 - 16.0 8% Ve 1,328 2.656
Wometco WOM N 19%% 18 + 133 20% 13% 5.817 104,706
Total 116,124 3,459,275
CATY
Ameco ACO A 7 7% + 38.7 16 4 1.200 9,156
American Electronic Labs. AEL o 4%z IVa —_ 6% 2% 1.620 5.670
American TV & Comm. 0 20% 19% + 215 24 10 2.042 40,330
Burnup & Sims 0o 23V, 24% - 24 2% 14 987 23,816
Cablecom-General cca A 13% 14% + 73 23% 7% .605 23,481
Cable Information Systems o] 2Va 2Va — 5 ¥, 955 2,388
Cilizens Financial Corp. CPN A 14Ve 12¥% - 20 17% Y 994 12,674
Columbia Cable (o] 10% 10% + 168 15%2 6% 900 9,450
Communications Properties 0 va Ve — 148 10% 8 1,800 13,050
Cox Cable Communicalions Q 21% 21% + 20.7 25 12 3.550 75.012
Cypress Communications 0 7 7 + 166 17% [} 1.679 11,753
Entron ENT A 3V 3% 4+ 88 8% 2% 1,320 4,132
General [nstrument Corp. GRL N 17% 17% + 176 30% 1% 6,250 99,250
Sterling Communications 0 4% 3% — 98 TV 3 1.100 3,850
Tele-Communications o] 15 13Va + 173 16Y%a 8Ya 2,704 36.504
Telaprompter ™ A 7% 78% + 111 133% 46 1,161 90,999
Television Communlcations 0 8% 8 + 20.6 19% 3% 2.850 22,800
Viacom VIA N 15¥2 16% _ 19%2 15%2 —_ —_
Vikoa VIK A 9 9 + 285 2T 6% 2,316 20,844
' Total 35,033 505,159

58 (FOCUS ON FINANCING)

BROADCASTING, Jan. 18, 1971



CATV category and 8.6% for manu-
facturing. Within these limits, the broad-
casting category rose 14.8%, program-
ing increased 14.2%, broadcasting with
other major interests indicated a gain of
14.19% and the service category moved
up 12.6%. The average percentage
change for all categories was a gain of
10.8%, while Standard & Poor’s Indus-
trial Average moved ahead only 6.9%.

According to Wall Street analysts, the
upward swing is considered a general
year-end gain and part of the general

interest generated by ‘‘these depressed
groups.” Thus the analysts do not inter-
pret the rally as a true improvement,
but only as meaning the climate of the
stock market as a whole was improving.

Wall Street analysts feel broadcast
stocks still must contend this month,
and for the next five months, with the
loss of cigarette advertising. Analysts
predicted a rough first quarter, with this
roughness not expected to smooth out
significantly until the third period. Until
that time, one analyst said, the market

will just be marking time.

Stocks are expected to continue mov-
ing up during this month, but should
flatten out a little as the month pro-
gresses. But broadcast stocks are not
predicted to truly rebound until the
third quarter when they regain a lot of
what they lost with the halt of cigarette
advertising. As one analyst commented,
“What we’ve seen the past few months
is the bottom of the barrel. The indus-
try will, I think, live through this ciga-
rette thing.”

Approx. Total Market
% Change Shares Capitali-
Stock Ex- Closing Closing Month of 1970-7¢ Out zation
symbol change Jan. 14 Jan. 7 Jan. High Low {000) (000)
Programing
Columbia Pictures CPS N 13% 12% + 338 31% 8% 6.150 76,137
Disney DIS N 157% 151% + 83 158 89% 6,045 914,306
Filmways Fwy A 8 % + 5.2 18% 5% 1.842 13.815
Four Star International o 1% 1% - 214 4 1% 666 919
Gulf & Western GW N 21% 21% + 40.2 21% :1) 14,964 319,930
Kinney Nationat KNS N 30% 30% + 124 36 20% 10,469 320,665
MCA MCA N 24% 24% + 28.3 26 11% 8,165 199.063
MGM MGM N 20% 17% + t4.8 29% 12% 5,883 102,247
Music Makers [¢) 2% 2% + 16.9 9 2% 589 1.549
National General NGC N 21 18Y% + 22,6 20% 9 4,910 89,608
Tele-Tape Productions ] 1% 1% — 13.3 6% 1% 2,183 3.558
Transamarica TA N 17% 16% + 350 26% 1% 63,630 1,042,259
20th Century Fox TF N 10% 9% + 275 20% 6 8.562 79,199
Walter Reade Organization (¢} 3% 3% + 625 8% 2 2,414 7.846
Wrather Corp. wCo A 7% % + 33 10% aYe 2,200 16,786
Total 138,672 3,187,887
Service
John Blair BJ N 16% 7% + 217 23% 10% 2,583 44,557
Comsat co N 49% 51 + 73 57% 25 10,000 510.000
Creative Management CMA A 1% 12%2 + 25.0 14% 10 1.102 18,775
Doyle Dane Bernbach o] 21% 21% — 23 24%2 13% 1,919 40,779
Elkins Institute ¢} 10% 8%, — 79 10% 9 1,664 14,560
Foote Cone & Belding fcB N 9 % _ 12%2 Va 2,175 17,139
Grey Advertising 0 10 10% + 20.2 13% 5%, 1,207 12,529
LaRochse, McCafirey & McCaltl 0 10% 10% 4 228 17 8% 585 6,289
Marketing Resources & Applicatlons (¢} 3 2% - 4.0 7 1 504 1,452
Movielab MOV A 2V 2% — % 2 1,407 3.349
MPO Videotronics MPO A 5% 373 4+ 42 % 4% 558 3.421
Nigisen o 39%, 40¥2 + 87 42% 26 5,299 214,610
Ogilvy & Mather ¢} 24% 24% + 70 24% 14% 1,096 26,994
PKL Co. PKL A 5 4% + 35.7 12% 2% 743 3.158
J. Walter Thompson JWT N 34% 35% + 27.2 36 21% 2,746 97.840
Welis, Rich, Greene WRG A 16% 16% + 36.7 16% 5 1,578 25,643
Total 35,166 1,036,085
Manutacturing
Admiral ADL N 9% 8% + 155 14% 6% 5,158 43,224
Ampex APX N 17% 18% + 15.8 48% 12% 10,874 198,451
CCA Electronics o 3 2% — 50 5 1% 2,096 5,240
Collins Radio CRI N 15% 14% + 1.5 37V 9 2,968 43,036
Computer Equipment CEC A 45 4% + 125 12% 3% 2,408 10,827
Conrac CAX N 16% 16 + 24.2 32% " 1,262 20,192
General Electric GE N 94'% 93% + 74 94%2 60Ye 50,884 8,532,190
Harris-intestype HI N 58 54% + 128 75 36% 6,308 345,363
Magnavox MAG N 39% 37% + 7.0 39% 22% 16,674 631,611
3M MMM N 96Y% 97V + 80 14% 7 56.058 5,451,641
Motorota MOT N 56 53% + 94 56% 31 13.334 713.369
RCA RCA N 29 26% + 149 348, 18% 68,403 1,838,673
Reeves Industries RSC A 3% 3% + 215 54 2%z 3.458 12,103
Telemation o] T 9% - 117 24 82 14,040 133,380
Westinghouse WX N 66 66Ys + 27 69% 53% 39,928 2,640,439
Zenith ZE N 40 38% + 9 40 22Y, 19,020 739,498
Total 352,871 21,359,237
Grand Tolal 747,874 31,842,223
Standard & Poor Industrial Average 101.32 101.01 +6.9%

A-American Stock Exchange
M-Midwest Stock Exchange

N-New York Stock Exchange
O-Over-the-counter {bid price shown)

Shares outstanding and capitalization as of Jan. 7,
Over-the-counter bid prices supplied by Merrlll Lynch.
Plerce, Fenner & Smith Inc., Washington.

*++ 3-tor-2 stock spiit.

* New entry.
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A little less
character
foralot
less money

TeleMation has a new
titling generator that will
produce one or two lines
of 25 characters.

‘ = .‘..'--

JINW MAC nl:r:ﬂ
W&-L4 ERA 2.3

Sure that’s less than the
full page character
generators but then it's
less than half the cost
and really handles all

of your news flash

and titling needs.

Find out more.
Talk to TeleMation,

TELEMATION, INC.

o
rTaleMatIon. Inc. }
| 2275 South West Temple H
1 Salt Lake City, Utah 84115 !
: (801) 486-7564 |
O Tell me about your new titling 1
generator

O Tell me about all your equipment

Name i
Title
Company
Address

1
!
|
t
|
t
t
i
|
I
|
|
i
1
H
1
1
1

[ates&fartunes -

Broadcast advertising

Robert E. Newsham Jr., manager, De-
troit office. Television Advertising Rep-
resentatives, New York. elected VP.

Robert E. Galen, director, research,
Blair Radio, New York, named VP.

-
Mr. Galen

Mr. Murray

Thomas J. Murray, former senior VP,
Warwick & Legler, named senior VP,
marketing and operations, Jacqueline
Brandwynne Associates, New York.

George E. Pious, Midwestern director
of sales, CBS-TV Stations National
Sales, Chicago, appointed to newly
created position of director of client and
sales development, in rep’s New York
office.

Rich Livingston, executive administra-
tor, Dave Herman Associates, appoint-
ed manager, sales promotion and devel-
opment, WMAL-AM-FM-Tv Washington.

Steve van Ophuijsen, account executive,
ABC Radio, Detroit, appointed sales
manager there, succeeding Gary Seslar,
who becomes Eastern sales manager of
networks’ New York office.

Robert A. Bowerman, advertising man-
ager, The Washington Post, joins Kal
& Merrick Advertising, Washington, as
VP and account supervisor.

Michael DiStephano, media buyer,
Tatham-Laird & Kudner; and George
L. Ortiz, media planner, Masius Ltd.;
join Warwick & Legler, New York, as
media buyers.

Alan B. Barrows, account executive,
KTvT(Tv) Fort Worth, appointed na-
tional/regional sales manager, WSFA-TV
Montgomery, Ala.

Zack B. Manning, and Roger F, Stock-
ton, both with wsJs-AM-Tv Winston-
Salem, N.C., appointed regional sales
manager and local sales manager, re-
spectively.

Thomas J. Monaghan, sales representa-
tive, WKOK-AM-FM Sunbury, Pa., ap-
pointed local sales manager.

George E. Johnson, general manager,

WKYT-TV Lexington, Ky., joins WDRB-TV
Louisville, Ky., as general sales man-
ager.

Walt Reinecke, formerly media direc-
tor, Henderson Advertising, Greenville,
S.C., joins Vitt Media International,
New York, as a senior associate.

Lou Nielsen, account executive, woc-
AM-FM-Tv Davenport, Iowa, appointed
local AM-FM sales manager.

Robert A. Fishman, with WPHL-TV
Philadelphia, appointed sales manager.

Weldon Donaldson, account executive,
KFMB-TV San Diego, appointed local
sales manager.

Warren A. Anderson, sales representa-
tive, wREX-TvV Rockford, 1Il., appointed
local sales manager.

Darrell Anderson, formerly sales man-
ager of ABC’s xGo-tv San Francisco,
joins ABC Television Spot Sales, New
York, as regional sales manager.

Edward L. Zachary Jr., national sales
manager, wow-Tv Omaha, appointed
general sales manager.

Earle H. Rast Jr., general sales man-
ager, KCST-Tv San Diego, joins KMIR-TV
Palm Springs, Calif,, in same capacity.
Thurman W. Worthington Jr., media
and production director, Chesapeake
Advertising, joins WTAR-AM-FM Nor-
folk, Va., as manager, FM sales.

Media

Curtis C. Messinger, assistant controller
and assistant secretary, Yime Inc,
named VP and general manager, Time-
Life Broadcast, New York.

Tony Moe, man-
ager, WKOW-AM-
TV Madison, Wis.,
named president,
Horizons Commu-
nications Corp. of
Wisconsin, with re-
sponsibility  for
wkow-Tv Madison,
wAOW-TV  Wausau
and wxXow-Tv La
Crosse,

Roger Jeffers, with wHor(aMm) Hop-
kinsville, Ky., elected president, Com-
munity Broadcasters Association, New
York. Mr. Jeffers succeeds Johm R.
Henzel, with wHpL(AM) Olean, N.Y,,
who becomes vice chairman and treas-
urer. F. E. Lackey and Ronal Bone-
brake named board chairman and VP-
secretary, respectively.

Jeffrey P, Kuklin and Leo Silber, both
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program attorneys, ABC Television
Network, New York, appointed associ-
ate directors-TV contracts.

Robert A. Mortensen, general sales
manager, wwsw(aM) Pittsburgh, ap-
pointed general manager.

William T. Allott, Dallas management
consultant specializing in data commu-
nications, named president, newly
formed CPI Telecommunications, Hous-
ton, subsidiary of Communications
Properties.

Robert A. Manning, general manager,
WKOK-AM-FM, Sunbury, Pa., named ex-
ecutive VP,

William J. Lamb, treasurer, Educational
Broadcasting Corp., New York, elected
senior VP and director of corporate
affairs.

John R. Boissy, senior sales account ex-
ecutive, WwrPIK(AM) Alexandria and
WXRA-FM Woodbridge, both Virginia,
appointed general manager of both sta-
tions.

William R. Rice, formerly general sales
manager, wLs-FM Chicago, named VP
and general manager, wpXB(AM) Chat-
tanooga.

Gene Harris, op-
erations coordina-
tor, wWsBK-Tv Bos-
ton, appointed di-
rector,cablecasting,
Eastern division,
Storer Cable TV,
Sarasota, Fla.

Don Hanley and
Charles King, both
with  WOC-AM-FM
Davenport, Iowa, appointed station
manager and program director, respec-
tively.

Bill Ritchie, formerly general sales
manager, wcpo-Tv Cincinnati, ap-
appointed general manager of stations.
quired Scripps-Howard station KTEw-
(Tv) Tulsa,Okla.

George M, Corwin, station manager,
wioU(AM)-wkMO(FM) Kokomo, Ind.,
appointed general manager. He suc-
ceeds John Carl Jeffrey, who resigns.

Mr. Harris

Lynn H. Koch, manager, KCFw-Tv Kali-
spell, Mont., appointed general man-
ager, KMvT(TV) Twin Falls, Idaho.

Ted Leakas, sales manager, WDAO(FM)
Dayton, Ohio, appointed station man-
ager.

Irvin C. Burkey, assistant manager and
sales manager, KCSR(AM) Chadron,
Neb., appointed manager.

David Parker West, producer, wJRz-
(aM) Newark, N.J., appointed general
manager, noncommercial WFDU-FM
Teaneck, N.J. He succeeds Vic Wheat-
man, who continues as consultant.

John Phillips, local sales manager,
KGLO-AM-Tv Mason City, Iowa, lap-
pointed general manager, WTAD-AM-FM
and KHQA-Tv both Quincy, Ill. Earl
Schoborg, national radio sales manager,
Lee Broadcast division, Lee Enterprises,
succeeds Mr. Phillips at kGLo. All are
Lee Enterprises stations. ’

Programing

Sid Weiner, administrative assistant to
VP, syndication, Screen Gems, New
York, appointed director of syndicated
sales administration. Joe Abruscato,
traffic manager for syndicated sales at
Screen Gems, appointed associate di-
rector of syndicated sales administra-
tion.

Robert B. Sour, former president,
Broadcast Music Inc., New York,
named consuitant on membership rela-
tions, American Guild of Authors and
Composers, New York. Mr. Sour is
continuing with BMI in consulting ca-
pacity.

Andrew P. Jaeger,
president and gen-
eral sales manager,
Allied ArtistsCorp.,
named VP, Allied
Artists  Pictures
Corp., parent com-
pany.

Harris Katleman,
president, Four
Star Entertainment
Mr. Jaeger Corp., elected VP-
TV sales of parent Four Star Interna-
tional Inc., Los Angeles.

Joseph R. Weber, producer-director,
wkyC-Tv Cleveland, appointed produc-
tion manager. Mr. Weber succeeds
James Lyle, who resigns to form Lyle
Creative Services there,

Edwin Cooperstein, director, sales de-
velopment, Canyon Films, Phoenix,
appointed general manager.

Tom Mann, program director, WAVI-
(aM) Dayton, Ohio, appointed opera-
tions director,

Lester B. Keats, TV director, WJAR-
AM-Tv Providence, R.I.,, appointed pro-
duction manager.

Wayman J. Johnson, with WEAL(AM)
Greensboro, N.C., appointed program
director.

Irwin Rochman, director of business
affairs, Learning Corp. of America,
New York, educational films subsidiary
of Columbia Pictures Industries, named
VP, business and legal affairs.

Robert Foshko, executive producer-
cultural programing, KceT(Tv) Los
Angeles, resigns to form American In-
ventory Associates there for production
of entertainment projects.

Jimmy Kilgo, air personality, waAYs-
(aM) Charlotte, N.C., appointed pro-
gram director.

News

Ronald E. Bain, account executive, CBS
Television Stations National Sales, Chi-
cago, appointed director of sports, CBS
Television Network, New York.

Joe Dill, chief of Associated Press Bal-
timore bureau, appointed chief of AP’
Nashville office, succeeding Frederick
W. Moen, who becomes head of AP’s
Kansas City, Mo., bureau. Succeeding
Mr. Dill in Baltimore is George Zucker,
chief of AP's Honolulu bureau; Rich-
ard Daw, AP correspondent at Raleigh,
N.C,, succeeds Mr. Zucker in Honolulu
and Melvin E. Lang, AP Miami corre-
spondent, appointed correspondent at
Raleigh, succeeding Mr. Daw.

Fred Partido, with wsBBM(aM) Chi-
cago, appointed managing editor. Al
Swanson and Mary Laney join WBBM
as news writers. Mr. Swanson was with
wJBc(aM) Bloomington, IlIl. Miss
Laney was newscaster, Cor-Plex Inter-
national, Chicago hotel cable TV firm.

Pat Dewing, producer, news and pub-
lic affairs, woro-Tv Duluth, Minn., joins
wcCco-Tv Minneapolis as news editor.

Jerry Wallace, reporter, WKCT(AM)
Bowling Green, Ky., joins wBKoO-TV
there as sports director.

Michael T. Craig, producer, public-af-
fairs division, Maine Educational
Broadcasting Network, appointed leg-
islative correspondent.

Promotion

Edward P. Weber, assistant promotion
manager, wJw-Tv Cleveland, joins
wspD-TV Toledo, Ohio, as promotion
manager. Both are Storer Broadcasting
stations.

Allied fields

John D. Pellegrin, staff attorney, FCC,
joins communications law firm of Fisher,
Wayland, Duvall, Southmayd & Cooper,
Washington.

Equipment & engineering

Arthur William Smith, program man-
ager and advance planner, strategic
systems, General Electric, joins Ameri-
can Electronic Laboratories, Lansdale,
Pa., as product line manager-special
projects, special communications and
mechanical systems. Daniel F. Yaw,
manager, antennas and microwaves,
North American Rockwell, Columbus,
Ohio, joins American Electronic Labo-
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ratories, as department head, antennas
and microwaves.

Eugene O. Edwards, general manager,
Gates Radio, Quincy, [ll., division of
Harris-Intertype Corp., named VP,
salcs.

Leo L. Darrigo, international sales man-
ager, Visual Electronics, New York, ap-
pointed marketing manager.

Malcolm Burleson, VP, engineering and
facilities, Metromedia Inc., resigns to
establish Burleson Associates Inc.,
Washington consulting firm specializing
in engineering, facility planning and op-
erational services.

international

Stuart C. Brandy, VP, sales, Shoreacres
Broadcasting Co. Ltd., appointed as-
sistant general manager of Shoreacres’
CKEY(aM) Toronto. Mr. Brandy con-
tinues as director of Shoreacres, Ste-
phens & Towndrow Co. Ltd., Dominion
Broadcast Programing Services, and
vice-chairman of Radio Sales Bureau.

Barry Gardner, company secretary,
S:reen Gems Proprietary Ltd., Sydney,
Australia, appointed- business manager.

Deaths

Frank W. Townshend, 68, retired sen-
tor VP, Campbell-Ewald, New York,
died in Fort Lauderdale, Fla., Jan. 7,
after a short illness. He is survived by
his wife, Theodora, and four daughters.

Samuel H. Kauff-
mann, 72, retired
president and
board chairman,
The Evening Star
Newspaper Co.,
Washington, died
Jan. 12, at George
Washington  Uni-
versity hospital
there after a long
illness. During Mr.

Mr. Kauffmann
Kauffmann's presidency The Evening
Star purchased wMAL(AaM) Washington
from M. A. Leese Optical Co. in 1938
and later expanded to establish wMaAL-
¥M and WMAL-TV. He is survived by his

wife, Miriam, two daughters, Mrs.
George E. Lambphere and Mrs. Rock-
well Hollands; two sons, Samuel H.
Kauffmann [II and John H. Kauff-
mann, president of The Evening Star
Newspaper Co.

Earl E. Anderson, 84, one-time VP and
chairman of finance committee of Blue
Network, which later became ABC, and
long-time financial adviser to late Ed-
ward J. Noble, former owner of ABC,
died at his home in Upper Montclair,
N.J. on Jan. 7. He was also associated
with Mr. Noble at Beech-Nut Life
Savers Inc., where he was chairman of
executive committee. He survived by
his wife, Nona, and one daughter.

Malcomb R. Gurbarg, 43, VP, Ketch-

um, MacLeod & Grove, New York,
died Jan. 3. Mr. Gurbarg joined KM&G

in 1964. He is survived by his mother
and sister.

Albert L. Warner, 67, retired special
editor, UJ.S. News & World Report and
former radio news broadcaster, died
Jan. 11 at George Washington Univer-
sity hospital, Washington, of rheuma-
toid arthritis. Mr. Warner became first
Washington correspondent for CBS in
1938 and was instrumental in establish-
ing Radio Correspondents Association.
He is survived by his wife, Harriet, and
two sons.

Jeremy Ryan, 29, writer/producer,
wcCBs{(AM) New York, died Jan. 6 at
Columbia Presbyterian medical center
there of cancer. He is survived by his
wife, Soja, and two children.

Richard Kollmar, 59, radio actor/per-
sonality and husband of late Dorothy
Kilgallen, died in his New York home
Jan. 11, of apparent heart attack. He
is survived by his second wife, Anne
Fogarty, and three children.

Robert G. Henry, 44, manager, broad-
cast standards, KNBC(Tv) Los Angeles,
died Jan. 9 of apparent heart attack
in Sunland, Calif. He had been with
NBC for 22 years, starting as page in
Hollywood. He is survived by his par-
ents, brother and sister.

Leonard Anderson, 60, manager, inte-
grated services, NBC, Chicago, died at
his home Jan. 9 following heart attack.
He joined NBC in 1933. He is survived
by his wife, Irene, and two daughters,

forTheRecord -

As compiled by BROADCASTING, Jan. 6
through Jan. 12, 1971, and based on
filings, authorizations and other FCC
actions.

Abbreviations: AR.—alternate. ann.—announced.
ant.—antenna. aur.-—aural. aux.—auxiliary. CATV
—community antenna television. CH-—ecritical

hours. CP—construction permit. D—day. DA—di-
rectional antenna. ERP—effective radiated power.
khz—kilohertz, kw=——kilowatts. LS—local sunset.
mhz—megahertz. nod.—modification. N—night.
PSA—presunrise service authority, SCA—subsidiary
communications authorization. SH—specified hours.

New TV stations

Actions on motions
= Chief.lnroadcast Bureau, on request of Impart
S nec. ex d

SSA—special service authorization. STA—sp
temporary authorization. trans.—transmitter. UHF
—ulira high frequency. U--unlimited hours. VHF
—very high frequency. vis.—visual. w—watts. *—
educational.

EDWIN TORNBERG

& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations ® CATV
Appraisers ® Financial Advisors

New York—60 East 42nd St., New York, N.Y. 10017
West Coast—1357 Jewell Ave,, Pacific Grove, Calif, 93950

212-687-4242

408-375-3164

Y ded through Feb. 1, time to file
comments and through Feb, 15, time to file reply
comments in matter of amendment of TV table of
assignments, substituting ch. 26 for ch, 59 at New
Haven, Conn. (Doc. 19047). Action Jan. 7.

& Chief, Broadcast Bureau, dgmnled request of
Music City Video Corp. and extended through
Jan. 11, time to file comments and through Jan.
22, time to file reply comments in amendment of
TV table of assignments (Clarksville, Tenn.) (Doc.
19045). Action ¢. 30, 1970.

m Hearing Examiner Chester F. Naumowicz Jr. in
Los Angeles (Community Television of Southern
California, et al.), TV proceedinlg, scheduled hear-
ing for June 21 (Docs. 19099-101). Action Jan. 5.

Other action

m Review board in Jacksonville, Fla.,, TV pro-
ceeding, granted motion filed Dec. 31, 1970, by
Florida-Georgia Television Inc., The New Horizons
Telecasting ., Florida Gateway Television Co.
and Community First Corp., requesting extension
of time, through Jan. 18, to file reply to responsive
pleadings to joint petition for approval of settle-
ment agreement filed July 21, 1970 (Docs. 10834,
17582-4]). Action Jan. 5.

Existing TV stations

Final actions

m KROC-TV Rochester, Minn.—Broadcast Bureau
granted CP to install precise frequency control
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JANSKY & BAILEY

Consulting Enginears
1812 K 5t.. N.W.
Wash., D.C. 20006 296-6400
Member AFOCE

JAMES C. McNARY
Consulting Engineer

Suite 402, Park Building
6400 Goldsboro Road
Bethesda, Md. 20034

(301) 229-6600

Member AFOCE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENG!INEERS

Box 798, Upper Mantclair, N.J. 07043
Phone: (201) 746-3000
Member AFCON

COHEN & DIPPELL
CONSULTING ENGINEERS
Fermerly GEQ. C. DAVIS
527 Munsey Bldg.
783-0111
Washingten, D. C. 20004
Member APCOR

COMMERCIAL RADIO
Consuiting Engineers
Everett L. Dillard
Edward F. Lorentz
PRUDENTIAL BLDG.
347-1319
WASHINGTON, D, C. 20005
Momber AFOCR

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
1771 N St., N.W. 296-2315
WASHINGTON, D. C. 20036
Member AFOCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
2922 Telestar Ct. (703) 560-6800

Fails Church, Va. 22042
Member AFCCOE

LOHNES & CULVER
Consulting Engineers

1242 M\msey Bmlding
Washington, D. 0004
(202) 347- 8215
Membsr AFCGOE

KEAR & KENNEDY

1302 18th St., N.W. Hudsen 3-9000
WASHINGTON, D. C. 20036

Member AFOOE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS, TEXAS 75209

1214) 631-8360

Member AFOCE

SILLIMAN, MOFFET
& KOWALSKI
T11 14th St., N.W.

Republic 7-6646

Washingten, D. C. 20005

Member AFOCR

STEEL, ANDRUS & ADAIR
CONSULTING ENGINEERS
2029 K Street N.W.
Washington, D. C. 20005
(202) 223-4664
(301) 827-8725
Mamber AFOOE

HAMMETT & EDISON
CONSULTING ENGINEERS
Radio & Television
Box 68, Intemational Alrport
San Francisco, California 94128
1415) 342-5208
Member AFCOE

JOHN B. HEFFELFINGER
9208 Wyoming Pl.  Hiland 4-7010

KANSAS CITY, MISSOURI 64114

JULES COHEN
& ASSOCIATES
Suite 716, Associations Bldg.

1145 19th St., N.W., 659-3707
Waslnngton. b. €. 20036

Member AFOCUE

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Application and Field Engineering

345 Colorado Blvd.—80206
Phone: (Area Code 303) 333-5562
Data Fone (303) 333-7807
DENVER, COLORADO
Member AFCUR

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Maember AFOOR

E, HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49036
Phone: 517—278-6733

ROSNER TELEVISION
SYSTEMS
ENGINEERS—CONTRACTORS
29 South Mali
Plainview, N.Y. 11803
(516) 694-1903

ORRIN W. TOWNER
Consulting Engineer
11008 Beech Road
Anchorage, Kentucky 40223
(502) 245.4673

TERRELL W. KIRKSEY
Consulting Engineer
5210 Avenue F.
Austin, Taxas 78751
(512) 454-7014

SPOT YOUR FIRM'S NAME HERE

To Be Seew by 100,000 Readers—
among them, the decision makin
station owwers and managess, Chi
eogineers and technicians—appiicants
for am fm tv and facsimile facilities,
*ARB Continuing Readership Study

contact
BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036

for availabilities
Phone: {202) 638-1022

A. PROSE WALKER ASSOCS.
TELECOMMUNICATION
CONSULTANTS
Domestic—International
Terrestrial—Satellite
12200 Pendercrest Court
Fairfax, Virginia 22030
703-591.4642
Asgoo. Member AFCCE

SERVICE
DIRECTORY

COMMERCIAL RADIO
MONITORING CO.
- PRECISION FREQUENCY
MEASUREMENTS
AM-FM.TV
103 5. Market St.
Lee’s Summit, Mo.
Phone {816} 524-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV
445 Concord Ave.

Cambridge, Mass. 02138
Phone (617) 876-2810

BFM ASSOCIATES

Management Consultants
Specializing in
Music License Fees
Tratfic—Billing—Acquisitions
JOSEPH J. MADDEN
Managing Partner
41-30 58 St., N.Y., N.Y. 11377
Tel. 212—651-1470-75




Summary of broadcasting
Complled by FCC, Dec. 1, 1970

On Alr Total onChir Total
Licensed STA" CP's On Alr CP's Authorized

Commercial AM 4.304 2 13 4,319 63 4,3822
Commercial FM 2,145 0 39 2,184 124 2,308
Commercial TV-VHF 498 2 12 512t 14 526
Commercial TV-UHF 155 0 29 t84% 108 292
Total commercial TV 653 2 41 696 122 818
Educational FM 419 0 15 434 42 476
Educational TV-VHF 76 0 9 85 4 8g
Educational TV-UHF 102 0 9 111 12 123
Total educational TV 178 o] 18 196 16 212

* Special Temporary Authorization.

1 Includes 25 educational AM's on nonreserved channeis.
1 |ndicates four educational stations on non-reserved channels.

equipment and change aur. ERP to 46.8 kw.
Action Dec. 30, 1970.

m WJHL-TY Johnson City, Tenn.—Broadcast Bu-
reau granted CP to change ERP to vis. 224 kw;
?ur. 56.9 kw and ant. height to 2,320 ft. Action
an. 5.

m WRIK-TV Ponce, P.R.—Broadcast Burcau
granted license covering aux. ant. Action Jan. 5.

B WKAQ-TV_San Juan, P.R.—FCC granted ap-
plication by Telemundo Inc. to make changes in
facilities of WKAQ-TV, Action Jan. 6.

Actions on motions

m Chief, Office of Opinions and Review, in San
Diego (Gross Broadcasting Co. [KIOG-TV]), TV
proceeding, granted request by applicant and ex-
tended to Jan. 6, time to file reply to opposition
of Broadcast Bureau to application for review
gi{ed Nov. 30, 1970 (Doc. 18377). Action Dec.

m Hearing Examiner Lenore G. Ehrig in Jackson,
Miss. (Lamar Life Broadcasting Co. et al), TV
proceedmg, on request of Channel 3 Inc., sched-
uled further prehearing conference for Jan., 7,

i Cartridge
Racks

* Free standing
o Table top
* Wall mounting

H

Enjoy real fingartip convenlence with these
Spotmaster tape cartridge racks. Three
styles, holding up to 200 cartridges, meet
evary need. RM-100 wood rack stores 100
cartridges in minimum space, for wall or
table top mounting, $47.50. LS-100 lazy
susan rack holds 100 cartridges on tahble
top rotating stand, $79.50. RS-200 revolv-
ing rack is on castars for floor storage and
mobility, accepts 200 cartridges, $145.50.
RS-25 rack sectlons, used in rotating
racks, hold 25 cartridges, may be wall
mounted individually; rugged ateel con-
struction, $13.00.

Order direct or write for detalls.

BROADCAST ELECTRONICS, INC.
A O

8310 Brookville Rd., Sllver Spring, Md. 20910

dismissed petition by Civic Communications Inc.
for leave to amend application to indicate change
in location of public file _conlaining Civic's ap-
plication and fact that Civic has published notice
of this move (Docs. 18845-9). Action Jan. 5

m Hearing Examiner Forest L, McClenning in
Washington (United Television Inc. [WFAN-TV]
et al.), TV proceeding, on request of all parties,
continued hearing to Jan. 8 (Docs. 18559, 18561-
3). Action Jan. 5,

n H“ri"fl Examiner Forest L. McClenning in
Boston (RKO General Inc. [WNAC-TV] et al.),
TV proceeding, granted petition by Community
Broadcasting of Boston for leave to amend appli-
cation to provide current and corrected informa-
tion of business interests of principal (Docs,
18759-61). Action Jan. 5.

Other action

m Review board in Boston TV proceeding, granted
motion by RKO General Inc., for extension of
time to Feb. |, to file responsive pleadings to
petition to enlarge issues filed by Community
Broadcasting of Boston Inc., in proceeding in-
volving RKQ General's application for renewal of
license of WNAC-TV Boston, and appiications for
CP for same ch. by Community and The Dudley
Station Corp. (Docs. 18759-61). Action Jan. 7.

Network affiliations
ABC

m Formula: In arriving at clearance payments
ABC multiplies network's station rale by a
compensation percentage (which varies accord-
lnisto time of day) then by the fraction of hour
substantially occupied by program for which com-
pensation is paid, then by fraction of aggregate
length of all commercial availabilities during pro-
gram occunied by network commercials. ABC
deducts 205% of station's network rate weekl
to cover expenses, including payments to ASCA
and BMI and interconnection charges.

m KFSA-TV Fort Smith, Ark. (American Tele-
vislon Inc.) Contract dated Nov, 5, 1970, replaces
one dated May 10, 1968; effective Nov. 1, 1970,
to Nov, 1, 1972, Programs delivered to Tulsa,
Okla. AT&T testboard. Network rate, $398; com-
pensation paid at 30% prime time.

m WSIV(TV) Elkhart, Ind. (Truth Publishing
Co.) Amendment dated Aug. 7, 1970, reduces
network rate to $444 eflective Jan. 1, 1971.

m KMSP-TV Minneapolis (United Television Inc.)
Amendment dated Aug. 7, 1970, reduces network
rate to $1,309 effective Jan. 1, 1971.

B KOMU-TV Columbia, Mo, (Curators of Uni-
versity of Missouri) Contract dated Nov, 4, 1970,
replaces one dated May 20, 1968; effective Oct.
1, 1970, to Oct. 1, 1972, Programs delivered to
ansas City, Mo., AT&T testboard. Network rate,
445; compensation paid at 30% prime time.

m KTYM(TV) Butte, Mont.,, (KMSO-TV Inc.)
Contract dated Nov. 10, 1970; cffective May 12,
1970, to May 12, 1972, Programs delivered to
Salt Lake City AT&T testboard. Network rate,
$218; compensation paid at 30% prime time.

B KRGV-TV Weslaco, Tex. (Mobile Video Tapes
Inc.}) Contract dated Nov. 2, 1970, replaces one
dated Oct. 31, 1969; cffective Oct. 1, 1970, to
Oct. 1, 1972, Programs delivered to Corpus
Christi, Tex., AT&T testboard. Network rate,
$468; compensation paid at 30% prime time.

CBS

m Formuia: Same as ABC.

B WXIX-TV Cincinnati (U.S. Communications
Corp. of Ohio Inc,) Contract dated Dec. 17,
1970, replaces one dated Aug. 28, 1969; effective
Dec. 25, 1970, to Aug. 31, 197). Network rate,
$350; compensation paid at 30% prime time.

NBC

m Formula: NBC pays affiliates on the basis
of “equivalent hours.” Each hour broadcast dur-
ing full rate period is equal to one equivalent
hour. The fraction of total time available for net-
work commercials that is filled with such an-
nouncements is applied against the_equivalent
hour value of the program period, Then, after
payment on a certain number of hours is waived,
the resulting figure is multiplied by the network
station rate. NBC pays station a stated percentage
of that multiplication—minus, usually, 3.59% for
ASCAP and BMI payments.

m KTXL-TV Sacramento, Calif. (Camellia Ci
Telecasters Inc.) Contract dated Sept. 3, 1970,
replaces one dated Aug. 27, 1969; effective Sept.
6, 1970, to Aug. 31, 1571, Programs delivered to
station. Network rate, $90; effective March 7,
1971, $120; compensation pald at 30% prime time.

New AM stations

Final action

m Jasper, Ga.—Pickens Broadcasting Co. FCC
anted 1580 khz, 1 kw-D. P.O. address: Box 6,
lue Ridge, Ga. 30513. Estimated construction

cost $7,090; first-year operating cost $27,000;

revenue  $33,000. Principal: Robert P, Schwab,
sole owner. Mr. Schwab owns WLSB Copperhill,

Tenn., and applicant for CP for new FM at

Biueridge, Ga. Action Jan. 6.

Actions on motions

m Chief, Office of Olgnions and Review, in Jack-
sonville, Fla. (Belk Broadcasting Co. of Florida
Inc.), AM proceeding, granted petition by ap-
plicant and extended through Feb. 3 time to seek
reconsideration of order designating agphcauon
for hearing (Doc. 19126). Action Jan. 3.

m Hearing Examiner Isadore A. Honig in Mc¢Con-
nellsburg, Pa. (Town Radio Inc.), AM proceed-
ing, granted motion by Town Radio Inc. for
,lre“e«tw amend application (Doc. 19040). Action
an.

m Hearing Examiner David 1. Kraushaar in
Sapulpa and Midwest City, both Oklahoma
(Creek County Broadcasting Co. et al.), AM pro-
ceeding, on motion by Tinker Area Broadcastin
Co., rescheduled hearing for Feb. 8; granted M,
W. Cooper permission to file interlocutory appeal
with review board from so much of hearing ex-
aminer’s memorandum opinion and order released
Dec. 23, 1970, as granted petition by Tinker
filed Nov. 18, 1970, for leave to amend applica-
tion (Docs. 13341-2, 13344). Action Jan. 6.

m Hearing Examiner Jay A, Kyle in Owensboro
and Hawesville, both Kentucky (Edward G. At-
singer 1II et al.), AM prooeedmi, zranted request
of Edward G. Atsinger III and L Broadcast-
ing Co, for waiver of provisions of rules and
accepted affidavit of publication as proof of their
compliance with publications requirements {(Docs,
19068-70). Action Dec. 31, 1970.

m Hearing Examiner Forest L. McClenning in
Jacksonville, N.C. (Sencland Broadcasting Systems
Inc. and Seaboard Broadcasting Corp.), AM Dro-
ceeding, dismissed motion by Sencland for ex-
tension of sprocedural dates (Docs. 18813-4).
Action Jan. 5.

B Hearing Examiner Ernest Nash In Centreville,
va. (Centreville Broadcasting Co.), AM groceed—
ing, scheduled hearing conierence for Jan. 14
(Doc. 18888). Action Jan. 6.

B Hearing Examiner Chester F. Naumowicz in
Flora, 11l (The Virginia Broadcastlnlg Corp.ﬁ, AM
proceeding, on request of The Virginia Broad-
casting Corp., continued certain procedural dates
and continued hearing to Feb. 2§ (Do¢. 19025}.
Action Jan. 4.

8 Hearing Examiner Chester F. Naumowicz, Jr.
in Chattanooga (Jay Sadow [{WRIP) and Rock
City Broadcasting Inc.), AM proceeding, granted
petition by Rock City for leave to amend appli-
cation in order to meet designated or prospective
issues (Docs. 18901-2). Action Dec, 31, 1970. :

Other actions

B Review board granted motion filed Jan. S, by
Star Stations of Indiana Inc., Central States
Broadcasting Inc, and Star Broadcasting Inc. for
extension of time to and including Jan. 18, to file
responsive pleadings to fetition to enlarge issues
filed Dec. 24, 1970, by Indianapolis Broadcasting
Inc., and to their motion to enlarge issues filed
?n I?,ec. 28, 1970. (Docs. 19122-19125). Action
an. 7.

B Review board in Albany, N.Y.,
filed Dec. 29, 1970, by WPOW Inc., requesting
extension of time to Jan. 15, to file responsive
leadings to petition by Functional Broadcasting
nc. to enlarge issues (Docs. 18210-12). Action
Dec. 30, 1970,

ranted motion

Existing AM stations

Final actions

m WCMR Elkhart, Ind. — Broadcast Bureau
granted CP to change MEQOV's N pattern. Action
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Dec. 23, 1970.

® KLIK Jefferson City, Mo.—Broadcast Bureau
ranted CP to move aux. trans. to 2 miles south
rom city limits on Highway 13, Carson City, Mo.;
granted CP to rcmove resistor from D non-
directional ant, system. Actions Dec. 30, 1970,

2 WMDD  Fajardo, P.R.—Broadcast Bureau
iramed CP to jnstall new trans. for aux. use.
ction Dec. 30, 1970,

Actions on motions

& Chief, Office of Opinions and Review, in
Indianapolis, Omaha and Vancouver, Wash. (Star
Stations of Indiana et al.), AM and FM proceed-
ng, granied request of Indianapolis Broadcasting
Inc. and extended to Jan. 18 time to file opposi-
tions to petition for reconsideration and other
appropriate relief filed by Star Stations of Indiana
Inc,, Central Broadcasting Inc. and Star Broad-
casting Inc. (Docs. 19122-5). Action Jan. 6.

m Hearing Examiner Isadore A, Honig in Pine
Bluff, Ark. (James J. B. Scanlon [KCAT] and
Lovelle Morris “Jack™ Beasley), A roceeding,
set procedural dates and postponed hearing to
March 16, granted request of James J. B. Scanlon
insofar as introduction of evidence under standard
comparative issue with respect to proposed N
coverage is concerned and denied with respect
to adduction of evidence on D coverage (Docs.
19093-4). Action Dec. 30, 1970.

w Hearing Examiner Forest L. McClenning in
Smyrna, Ga. (Laurence N. Polk Jr. [transferor]
and Times Journal Inc. and M. inney Jr.
g‘ransfere;e]. transfer of control of Jonquil
roadcastin, . i of WYNX, granted
motion by Times Journal Inc, and M. W. Kinney
Jr. and extended to Jan. 30, time to file reply
findings (Doc. 18784). Action Jan. 6.

B Hearing Examiner Ernest Nash in Puyallup,
Wash. aye Broadcasters Inc.), renewal of
license of KAYE, dismissed written KAYE mo-

tion for recess, dated Dec. 13, 1970, and denied
oral motion by for leave to file appeal
to commission from examiner’s ruling that hear-
ing continue without extended recess (Doc. 18929),
Action Dec. 31.

Other actions

B Review board denied petition filed Dec. 28,
1970, by Belk Broadcasting Co. of Florida Inc.
requesting extension of time to Jan. 15, to seek
amendment or enlargement of issues on applica-
tion for renewal of license of WPDQ Jacksonville,
Fla, (Doc. 19126). Action Dec¢. 30, 1970.

B Review board in Jacksonville, N.C.. AM pro-
ceeding, granted motion by Sencland Broadeasting
Si'estcms nc. for extension of time to Jan. 11 to
fi rcsgonslw: pleadings to petition to enlarge
issues filed by Seaboard BrondcastinF Corp. in
proceeding involving Seaboard’s application for
renewal of license for WLAS Jacksonville and
Sencland's  CP_ application for same facilities
(Docs. 18549, 18813-14). Action Jan. 7.

Fine

B WDXB Chattancoga—FCC ordered WDXB
Broad g Co., U to forfeit $1,000 for
willfully engaging in fraudulent billing practices
in violatlon of rules. Action Jan. 6

New FM stations
Applications

® *Guiliord, Conn.—Town of Guilford. Seeks
90.5 mhz, 1 kw. Ant. height above average terrain
300 ft. P.O. address Town Hall, Guilford 06437,
Estimated construction cost $29,068; first-year
operating_cost $6,000; revenue none. Principals:
:}i/{ildlred B. Phillips, town clerk, ¢t al. Ann. Dec.
W *Jacksonville, Fla.—Englewood High School.
Seeks 88,3 mhz, 10 w. Ant. height above average
terrain 53 ft, P.O. address 4412 Barnes Road,
Jacksonville 32207. Estimated construction cost
$660; first-year operating cost $750; revenue none.
Principals: Greg Disnmore, general manager, et al.
Ann. Dec. 15, 1970.

® Hartford, Ky —Hayward F. Spinks. Seeks
106.3 mhz, 3 kw. Ant. height above average ter-
rain 281 ft. P.O. address Wards Lae Box 160,
Hartford 42347, timated construction  cost
$24,637; first-year operating cost $5,200; revenue
12,000, Principals: Hayward F. Spinks. owner.
Mr. S!:mks owns WLLS(AM) Hartiord. Ann.
Dec. 23, 1970,

Final action

u *Auburn, Ala, Board of Trustees, Auburn Uni-
versity—Broadcast Bureau granted 91.1 mhz, 10
w. Ant. height above average terrain 138 ft. P.O.
address College Street. Auburn 36830. Estimated
construction cost $10,749; first-year operating cost
$20,090; revenue none. Principals: John Loppicelo,
irastr]uggftgr, specech department, et al. Action Dec.

Actions on motions

u Chief, Office of Opinions and Review, in North
Syracuse and Syracuse, both New York (WSOQ

Inc. and Eastern Associates), FM proceeding,
granted request by Progressive People Inc. and
extended to December 3t, 1970, time to file re-
sronses to petition for reconsideration filed by
Progressive People Inc. {Doc. 18667). Action Dec.
24, 1970.

® Hcaring Examiner Frederick W. Denniston in

rpus Christi, Tex. (The Big Chief and Com-
munity Service Radio In¢.). FM proceeding. on
etition of Broadcast Burcau, exicnded through
an, 12, time to file resJ)onsive pleadings to peti-
tion for leave to_amend, filed Dec. 21. 1970, bsy
The Big Chief (Docs. 19089-90). Action Jan. §.

M Hearing_ Examiner David 1, Kraushaar in
Omaha (Charles F, Heider and Pier San of
Nebraska Inc.), FM proceeding. on request of
Charles Heider, rescheduled further prehearing
confe;cnoe for Jan. 26 (Docs. 19020-1). Action
Jan. 6.

B Hearing Examinetr Jay A. Kyle in Pittston,
Pa. (P.A.L. Broadcasters Inc.), FM proceeding,
on motion of applicant, ordered time for filing
proposed findings of fact and conclusions of law
to be Jan. 30 and time for filing replies to be
Feb. 3 (Doc. 17885). Action Dec. 31, 1970.

B Hearing Examiner Forest L. McClenning in
Rantoul, " Il (Rantoul Broadcasting Co. and
Regional Radio Setvice), FM proceeding, on re-
quest of all parties. continued rrchearing confer-
ence to Jan. 18 (Docs. 19111-2). Action Jan. 5.

B Hearing Examiner Ercest Nash in Valdosta,
Ga. (Christian Radio Fellowship Inc.), FM pro-
cceding, on request of Broadcast Bureau, resched-
Ijllcd 6llelmnn for Jan. 26 (Doc. 18963). Action
an. 6.

m Hearing Examiner Chester F. Naumowicz Jr. in

rona, San Bernardino and Upland, all Cali-
fornia (Major Market Stations Inc. et al.), FM
proceeding, franted petition by KIPPCO and ac-
cepted proof of local notice (Docs. 19062-6),
Action Jan. 5,

Other action

B Review board in Gahanna, Ohio, FM procted-
ing, granted appeal of Christian Voice of Central
Ohio, aoplicant for CP for new FM in Gahanna,
from adverse ruling of hearing examiner in pro-
ceeding involving mutually exclusive application
of Delaware-Gahanna FM_Radio Broadcasting
Station In¢. (Docs. 18308, 18793). Action Jan. 7.

Rulemaking actions

B FCC proposed suggested changes in FM ch.

1ents in Alab communities of Fayette,
Hartselle, Talladega, Jasper, Arab and Demop-
olis in further notice of 6proposed tule making
(Doc. 18476). Action Jan. 6,

® Skowhegan, Me. and Plymouth. N.H.—FCC
proposed assignment of ch. 286 to Skowhegan as
substitute for ch. 296A and essignment of ch.
248 at Plﬁmo.ulh with substitution of chs. at
Dover, N.H., in notice of proposed rulemaking.
Action Jan. 6.

Existing FM stations

Fina! action

B Broadcast Bureau granted requésts for SCA
on 67 khz to following: KUDE-FM Oceanslde,
Calii.; *WBST(FM) Muncie, Ind.; WCTS-FM
Minneapolis, Minn.; *KVTT(FM) Dallas. Actions
Dec. 29, 1970.

B KRNT-FM Des Moines, Towa—Broadcast Bu-
‘icg% permitted remote comtrol. Action Dec. 23,
8 WFMW_FM Madisonville. Ky.—Broadcast Bu-
reau granted CP to install new type ant.; ant.
height 295 ft.; ERP 27 kw. Action Jan. §
B WGUC(FM) Cincinnati — Broadcast
sranted CP to operate by remote control from
roposed studio location: Clifton Ave., Cincinnati;
install new type trans.; ERP 20 kw. Action Jan. 5.

Rulemaking petitions

B KNLV(FM) Ord, Neb.—Seeks amendment of
rules to allocate FM ch. 280 (103.9 mhz) to Ord.
Ann, Jan, 11.

B WEKO(FM) Cabo Roja, P.R.—Seeks amend-
ment of FM table of assignments to assign ch.
252A to Cabo Roja. Ann. Jan. 11,

Bureau

Renewal of licenses, all stations

B WKKD  Aurora, 11.—FCC granted Salter
Broadcasting Corp.'s application for renewal of
license of WKKD; renewed license for remainder
of full three-year term. Licensee was also notified
by commission that it has incurred apparent
liability for forfeiture of $2,000 for unauthorized
presunrise operation. Action Jan. 6.

m WIZZ Streator, Ill.—Broadcast Bureau granted
renewal of license. Action Dec. 29, 1970.

B Broadcast Bureau granted renewal of licenses for
following and co-pending aux.: WZIP-AM-FM
Cincinnati. Action Dec. 31, 1970.

B Broadcast Burcau granted renewal of licenses
for following and co-pending aux,: KCCT(AM)
Corpus Christi, Tex.; WBBK(AM) Blakely, Ga.;
WBKV-AM-FM West Bend, isc.; WCEE-TV
Freeport, 11l.; WCMI(AM) Ashland. Ky.; WCOR-
AM-FM Lebanon, Tenn.; WDHF FM‘NChicago;
WDWD(AM) Dawson, Ga.; EAW-AM-FM
Evanston. 1ll.; WEEF-FM Highland Park, and
WGNU-FM Granite City, both Ill.; WGRA(AM)
Cairo, Ga.; HBN(AM) Harrodsburg. Ky.;
WMOX(AM) Meridian, Miss.; WNIO(AM)
Niles, Ohio; WRMI-FM Morris. 1ll.; WRUS-AM-
FM Russellville, Ky.; WSUW(FM) Whitewater,
Wisc.: WTAQ(AM) La Graﬁ:. IIL; L-
(FM) Chicago, and WXTO(FM) Grand Rapids,

Mich. Actions Dec. 30, 1970.

Modification of CP’s,

all stations

® WCG-22 Birmingham, Ala.—Cable Television
Burcau granted mod. of CP to extend completion
date of relay station to March 28. Action Jan. 4.

m KI1JU  Quincy, Calif. — Broadcast Bureau
granted mod. of CP to extend completion date
of VHF translator to July 5. Action Jan. 5.

m KZST(FM) Santa Rosa, Calif.—Broadcast Bu-
reau granted mod. of CP to change trans. location
to one-half mile southeast from end of Pnrlnorama
Drive, Santa Rosa; change studio location to
1059 College Ave, Santa Rosa; change remote
control point to 1184 Yulupa Ave.; change ant.;
mggllae changes in ant. system, Action Dec. 31,
1970.

m WXRT(FM)  Chicago — Broadcast  Bureau
granted mod. of CP to change trans. and ant.;
conditions. Action Dec, 23, 1970,

B *WLCC(FM) Lincoln, liL.—Broadcast Bureau
granted mod. of CP to change trans. and ant.;
change ERP to 4.6 kw, ant. height to 140 ft.
Action Dec. 29, 1970,

B KZE-22 Sea Isle City and Avalon, both New
Jersey—Cable Television Bureau granted mod. of
CP to extend completion date of relay station to
March 28. Action Jan. 5.

m KTAC-FM Tacoma, Wash.—Broadcast Bureau
granted mod. of CP to change ant.; ant. height
to 117.5 ft. Action Jan. 5.

Other action

a FCC gramed petition by National Association
of Broadcasters for extension of time for filin
comments in rulemaking proceeding in Doc. 1811
(one-to-a-market proceeding), Action Jan. 6.

Translator actions

B KO9HG Girwood and Mile 100 area-Seward
Hiway, both Alaska—Broadcast Bureau granted
CP to change trans. of VHF translator. Action
Dec. 29, 19‘78.

m KO9CW Healy, Usibelli and Suntranna, all
Alaska—Broadcast Bureau granied CP to change
trans. of VHF translator_and make changes in
ant. system. Action Dec. 29, 1970.

B K74BW__ Williams, Arlz.—Broadcast Bureau
anted CP to change principal community of
HF transiator to Williams-Grand Canyon and

Ask Fork, both Arizona, and to make changes

in ant. g{lstem and to specify name as Bill il-

liams T.V. Association Inc. Action Jan. 4.

B KO6CV June Lake and Fern Creek, both Cali-
fornia—Broadcast Bureau granted CP to include
Rainbow Mt., Calif., in principal comtmunity of
VHF translator; change trans. and make changes
in ant. system. Action Dec. 29, 1970.

m KO9BE  Belitower, Mont.—Broadcast Bureau
Prnnted CP to change primary TV of VHF trans-
ator to KXGN-TV Glendive, Mont., change
principal community to Ekalaka, Mont., change
trans. location to approximately Y5 mile north of
Bkalaka; change trans. and make changes in
ant. system. Action Dec. 28, 1970.

® Lemmon, 5.D., Lemmon TV Association Inc.
—DBroadcast Bureau granted CP for new VHF
translator to serve Lemmon on ch. 4 by rebroad-
casting KHSD-TV Lead, S.D. Action Jan. 4.

M K69AA Rural San Pete county, Aurora and
rural Juab coum{. all Utah—Broadcast Bureau
granted CP to delete rural San Pete county from
principal community and make changes in ant.
system of UHF ftranslator. Action Dec. 31, 1970.
® KI2ER Anderson Air Force Base, Guam—
Broadcast Bureau granted CP to make changes in
?35’.0 system of VHF translator. Action Dec. 29,

Ownership changes
Application

B WRKH(AM) Rockwood, Tenn.—Seeks assign-
ment oi license from Dick Hollow% Enterprises
to WRKH Broadcasting Co. for $140,000. Seller:

Continued on page 72)
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CLASSIFIED ADVERTISING

Payable in advance. Check or money order only.
Situations Wanted 25¢ per word—$2,00 minimum.

Applicants: |f tapes or films are submilled, please send $1.00 for each package
to cover handling charge. Forward remittance separately. All transcriptions, pho:
tos, etc., addressed to box numbers are sent at owner's risk. BROADCASTING
expressly repudiates any liability or responsibility for their custody or refurn.
Deadline for copy: Must be received by Mondaly f::n' publication next Monday.

Please submit copy by letter or wire. No t

Help Wanted 30¢ per word—3$2.00 minimum.
All other classifications 35¢ per word—3%$4.0C minimum,

er inch. 5"

box number.

calls without

confirming wire or letter prior to deadline.

Display ads. Situations Wanted {Personal ads)}—$25.00 per inch. All others—$40.00
or over billed at run-of-bock rate.—Stations for Sale, Wanted te
uy Stations, Employment Agencies, and Business Opportunity advermin? require
display space. Agency commission only on display space. No charge {o

r blind

Aododuss ropliss: ¢/o BROADCASTING, 1735 DeSales St.. N.W., Washington, D.C.
20036.

RADIO
Help Wanted Management

National broadcast rep seeking V.P. manager for
major market office. Must be experienced, success-
ful, seif-assured and motivated. This is not an ordi-
nary offer for an individual satisfied with an ordi-
nary future. Send resume and refererices to Box
A-112, BROADCASTING.

Sales continued

Announcers continued

Florida coastal station offers tremendous oppnrwnilx
for advancament, delightful living to person wit
proven sales record to take over as sales manager.
Salary, commission with draw, and override., Send
needed guaraniee, complete resume of jobs since
school listing sales by years to Hudson C. Millar,
Jr., WOVV, Fort Pierce, Florida, an Airmedia sta-
tion, equal opportunity smployer.

Selling manager. Major metro day timer program-
ing progressiva rock. Must self generating,
imaginative, hustling and ambitious. Write all, in-
cluding expected income, references. Box A-141,

BROADCASTING.

Long established upper midwest unlimited grossing
150 thousand. Owner will retire from management
retaining percent of gross or flat sum. Balance goes
to right manager. Excellent future for ambitious

man. Box A-162, BROADCASTING.

Vice-President (Sales) to develop Michigan stereo
station for growing company. Show us six-figure
billing, administrative ability. Stock incentive and
investment. MegaMedia, 148 Pierce, Birmingham,
Mich. 48011 (313) 642-1570.

We sesk a sales manager who is a strong

Salesman for medium market—All American city—no
beginners—we want a pro—great living—good ac-
count list—top money—no competition. Send full
;es;onzme in first letter. P.O. Box 565, Columbia, S.C.
9202.

We seek a sales manager who is a strong salesman
and whose career goals are to manage a radio sta-
tion. Our_young group owns stations in Boca Raton,
Florida; Charleroi, Pa., and Erie, Pa. Should you be
our man, vyou will be sales manager at WWGO, full
time country AM, and WCCK, 50 Kw FM live pop
music, Erie, Pa. Our company offers many benefits,
and we wish to grow in radio. |f you are interestad
in this position, in what is becoming a fast growing
radio advertising market, send resume to Ex. V.P.,
P.0O. Box 584, Charleroi, Pennsylvania 15022.

and whose career goals are to manage a radio
station. Our young group owns stations in Boca
Raton, Florida; Charleroi, Pa., and Erie, Pa. Should
you be our man, you will be sales manager at
WWGO, full time country AM, and WCCK, 50

$10,000 and Hawaii too. Wantad—experienced radio
salasman. If you qualify, you must make $25,000

. a year-plus. Send full resume to: Bill de Tournillon,

n. Mgr., Grayson Enferprises, P.O. Box 1559,

Lubbock, Texas.

Kw FM live pop music, Erie Pa. Our company
offers many benefits, and we wish to grow in radio.
If you are interested in this position, in what is
becoming a fast growing radio advertising market.
Send resume to . . . Ex. V.P,, P. O. Box 584,
Charleroi, Pennsylvania 15022,

Sales

Sales manager for large market station, We are
looking for the best sales or petential sales person
in broadcasting, and will make it possible for him
to become the highest aid sales manager in radio.
Age no factor. Must have good education, solid
fundamental sales background, proven record of
radic sales and of successfully training radio sales-
men. Must document all claims. Station is one
best known in Industry. Group owned. Member
NAB, RAB. Held in high esteem by FCC. Noted for
integrity and employee relations. Box M-124,
BROADCASTING.

Salesman-announcer, creative AM and FM radio sta-
tions, Guaranteed salary plus commission. Ninety
gércem of time will be devoted to sales. Located in
outh Carolina. Send complete information in con-
fidence. Box M-133, BROADCASTING.

Experienced, aggressive salesman-announcer with
growth potential. We're growing small market. Un-
tapped territory; work morning air shift. Just 25
miles from a metropolitan market. Box A-84,
BROADCASTING.

Immediate opening for professional salesman in
major northaast market. Right man can become sales
manager within six months. |f yov know radio and
you can sell, your worries about your futura are
over. Must have proven track record. Box A-99,
BROADCASTING.

Moonlighter NYC: Wanted young time salesman
who wants to do some creative program selling.
Write Box A-107, BROADCASTING.

Southern Ohio AM with new FM-Stereo needs ex-
perienced salesman. Hard work—good potential for
right man. Box A-155, BROADCASTING.

Top 50 market eastern MOR needs hard-hitting
account executive who has future management am-
bition with growing organization. Send full details
fo Robert H. Badger; Vice President-General Man-
ager. WABY, Albany, New York 12205,

Announcets

Wanted: An experienced amnouncer-salesman . . .
50,000 watt country music station . . . Piedmont,
North Carolina . . . Salary and commission . . .
Box L-196, BROADCASTING.

We need a strong, bright personality who doas
everything well, understands modern MOR and can
entertain our audience. Resume and air check to
P.D., WDSM, Duluth, Minnesota.

Findlay, Ohio. WFIN needs DJ-newsman-production
man. City of 40,000—station with exceilent reputa-
tion. We want a3 man who will really involve him-
self with our area and our station. Station swings
and is exciting. If you think you‘re our man, write
me today. No collect calls. Clyde Johnson, G.M.
WFIN, Findlay, Ohio 422-4545.

One of Washington, D.C.’s leading guality music
stations has an opening for an experienced an-
nouncer with mature voice. Special emphasis on
commercial production. Absolutely no top forty.
$9,000 per year to start. Five day, forty hour week.
Three weeaks paid vacation. Modern studios with
latest equipment. Send tape and resume to WGAY-
Stereo/WQMR, 812] Georgia Ave., Silver Spring,
Maryland 20910.

Experienced contemporary announcer with first
phone for growing member of national broadcast
group. Good benefits program. Send tape and re-
:Z?Oea to Bob Todd, WGEE, Indianapolis, Indiana

Florida coastal leading MOR wants announcer,
music director, capable of selecting station‘s music,
more on bright easy side than beat side, not sleepy
side. Board shift afternoons and nights. Opportunity
for advancement. Delightful living by ocean. Send
tape, r , salary requi its to Hudson Millar,
WIRA, Ft. Pierce, Fla. an Airmedia station; esqual
opportunity employer.

Florida coastal soul station in &9th largest Negro
lated market wants bright and friendly experi-

Dae Jay. First ticket. Must be married, dependable.
References checked. Good money. Give us a couple
of years. We'll guarantee placing you in better job
if qualified. letter and tapr now. Personal inter-
view later. 8ox L-251, BROADCASTING.

Announcer-salesman, first phone, no maintenance,
$125 plus account list to augment wage to $600.00
plus per month. Commission on extra sales. Good
working conditions, fringe benefits, participation
health ins., two waeks vacation after completing
one year. Wyoming full-timer, with exceflent equip-
ment. Send tape, full resume and refersnces. Box
A-7, BROADCASTING.

Exceptional opportunity for experienced night-time
d.i. For contemporary top 40 station, number one in
market. Send resume, tape and photo to Box A-32,
BROADCASTING.

5 KW in northern Virginia needs an experienced
morning man with first ticket, no maintenance. Your
chance to move ahead, call 703-3568-3108, ask for
manager of program director. No collect calls, or
write Box A-B6, BROADCASTING.

If you are a professional experienced soul or R&B
jock that wants 8 gig with a contemporary rocker,
send & tape and complete resume 1o Box A-131,
BROADCASTING.

Great Lakes area station now accepting applications.
MOR format emphssizes comment on feature news,
music, sports, local interests. Respondents judged on
voice, ad-lib, commercials and personal stability.
Paid health and life insurance, provision for re-
tirement earnings, liberal vacations and other bene-
fits. Tape, photo, resume will be returned promptly.
Box A-148, BROADCASTING.

Successful (top 10) rock station will sdd a jock.
It's your job if you have dedication, energy and a
lot of talent. All applications will be answered.
Box A-161, BROADCASTING.

WKCI, a fully sales oriented FM station is looking
for an aggressive account executive with 8 proven
track record, who wants to make money. If you are
the right man, we’ll start yov with a weekly guar-
antee, backed up by a commission and fringe-bene-
fit plan, second to none. The man we select for this
opportunity will have a protected account list that
will be both.challenging and profitable. If you are
the man we are looking for, please reply with a
résume that includes past experience, references
and salary requirements to: WKCl-Stereo, 2827 Old
Dixwell Avenve, Hamden, Ct. 06518. (All replies
held in strict confidence.)

Aonouncers with pleasant, personable voice neaded
for beautiful music station in major Ohio city. Mail
tape of commercials and headlines with resume to
Box A-164, BROADCASTING.

enced morning mean 6-10 A.M. and 1-3 P.M., Mon-
day thru Saturday. Opportunity for advancement.
20% commission on sales optional. Send tape, re-
sume and starting salary to Hudson Millar, WdVV,
Fort Pierce, Florida. Equal opportunity employer,
an Airmedia station.

Wanted: Experienced personality for modern C&W
AM drive slot. Send tape, resume, and references
to Charlie Lindsey, WQSN, Box 891, Charleston,
§.C. 29402.

Southwest Virginia station needs two experienced
announcers. Send complete resume to WRIC, Box
838, Richlands, Virginia. Telephone 703.964-4066.

‘7Y can be your yeasr for better wages and working
conditions. Leading AM-FM MOR needs bright
mature sounding Ist phone morning man. Sports
knowledge and play-by-play definits asset. Profes-
siomal staff, well equipped. Excellent churches-
schools. Pay is good, you should be, Send air check,
resume, salary reguirements with first letter to:
Jerry Peterson, General Mar.,, WLPO AM-FM, Box
215, La Salle, lllinois 61301, or call 815-223-3100.

Nome, Alaska, 10 KW . . . have three announcers,
need three more announcers to join in educational
radio venture. Men with ideals. Must be single due
to living accommodations. Audience 95% English
speaking Eskimos in 50 remote villages. All new
Collins equipment. Non salaried positions. All liv-
ing expenses and travel paid. Minimum of one
vear service. Station open first of February. Must
have voice, delivery, personality and a grest in-
terest in helping others. All varieties of music for-
mat with educational fill. Station sponsored by
Catholic Bishop of Northern Alaska. Must have
excellent work and character references. Send “‘on
air” tape, resume and photo. Contact Father Jim
Poole, S.J., Box 101, Nome. Alaska.

Technical

Need a knowledgeable chief engineer. First class,
who understands transmitters, and studio equip-
ment. Must be responsible. Opportunity for adminis-
tration. On-the-air abilitv mioht mean exira money.
Respond to Box A-3, BROADCASTING.

Soul, tite format, Ist and car necessary. Write
KDKO, 172B Sherman, Denver 80203.

Alaska’s largest city. Anchorage’s adult music station
needs mature, professional radio announcer. 5-day
week, Excellent working conditions. $850 to start.
Send resume, and tape to: Ken Flynn, KHAR-AM &
FM Radio, Pouch 7-018, Anchorage, Alaska 99501.

Maint ¢ conscious is badly needed by
this Carolina nondirectional AM station with FM
and background music. Automation is part of the
equipment and cable origination is in the very near
future. Solid state knowledge is a must! The city is
only 20,000, but the market is quite competitive. If
you're interested, please contact me immediately.
Box A.5, BROADCASTING.
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Technical continued

Sales

Announcers continued

Chicago stereo station has opportunity for experi-
enced chief engineer. Reply in confidence. Box A-37,
BROADCASTING.

KDOT AM & FM stereo,
Scottsdale, Arizona 85251. Now taking applications
for qualified broadeast engineer. Send resume,
photo and salary requirements.

Post Office Box 1827,

Southwest Michigan AM-FM seeks responsible first
technician. WHTC, Holland, Michigan.

Wanted. Denver, Colorado. Chief Engineer. Thor-
oughly knowledgeable 5 kw DA.2. Telephone Joe
Finan {303) 222.4811. Equal opportunity employer,

If you have the qualifications, we’ll pay the money.
Directional, remote control. Full studio/xmtr main-
tenance. 812-425-2221.

News

Experienced news director capable of creative full
local coverage in midwest college community of
25,000, Some play-by-play sports work possible but
not_essential to hiring. Write Box A-83, BROAD-
CASTING.

Experienced newsman for single station market in
northwest Ohio town of 25,000. Please send com-
plete information including tape and recent picture
to Box A-128, BROADCASTING.

Salesman with three years experience, married, ex-

cellent sales record. | would like management

within a year. Warm climate preferred. Box A-50,

BROADCASTING.

14 years experience, seeking sales management
d/or sports tie-in. RAB trained. Box A-119,

an
BROADCASTING.

Connaecticut radio broadcasting account executive

seeking new and better assignment. Seven years

in _current post, Top business getter, Please write:
Box 37, New Britain, Conn. 06050.

Announcers

flack jock, frst phone pro. Box M-10W, BRLAD-
CASTING. 206—EA 3-9136.

Pro with major market leader looking for major
market announcmgr position with management pos-
sibilities ape, resume on request. Box
M-167, BROADCASTING.

Announcer — di — MOR top 40 — 3'rd endorsed —
heavy music background. College graduate. Resi-
dent-trained by NYC pros. Box A-1, BROAD-
CASTING.

Announcer and sales 10 years. Business and sales
background, 3rd phone, broadcast school, age 35,
married. I'll give you strong sales for opponunlry

Midwest medium market TV-radio operation is in
immediate need of night news editor—talent. Ex-
perience with 16mm camera and editing is desir-
able, Will deliver major TV newscast six nights
week. Send resume, references and VIR to Box
A-136, BROADCASTING.

Southarn Indiana news leader has opening for full
time qualified newsman. Monday-Friday, good
money appealing? Call WIPS, 812-425-2221.

::;JGJ ing (Conn. only). Box A-6, BROADCAST-

Employed now at a top Indiana station, 12:00 mid.
to 5:30 a.m., want different hours. Over 5 years
experience, versatile, not a fioater or prima donna.
&}I(!; G.L., 317—966-2945 or Box A-9, BROADCAST-

DJ-announcer — 3rd endorsed — broadcast grnd/
beginner/owns ¢ar/still looking for first break in
radio/relocate. Box A-14, BROADCASTING.

Wanted, man with qualifications to be anchorman
on news show, also moderator on talk shows.
Salary open—sand tape to Jerry O'Keefe, Operations
Manager, Box 2926, Fargo, North Dakota 58102, or
phone me, 701-282-0444. |f you want more infor-
mation . . .

Programing, Production, Others

Director-producer-writer. Department store televi-
sion, radio commercials. Full responsibility, heavy
schedule. Work with advertising, merchandising
executives. [des| candidate’s profile: creative; rele-
vant experience; good administrator; supervisor;
sound business judgment; cool, effective undar pras-
sure. Aggressive retailer, fine medium sized city.
Company-paid medical insurance, pension plan
other benefits. Include salary history in detailed
confidential resume. 8ox A-118, BROADCASTING.

Program director with proven track record needed
We are #1 contemporary for 12 years .

you improve on 40s and 50s? Check us out: WJPS
812-425-2221.

Personality/staff for MOR NBC_affiliate—must have
experience. Salary. Talent and TV possibili

Ehoto, tape and resume to Allsn Str

Ikhart, Ind.

Situations Wanted Management

Available after January 15, 1971 . ., . experienced
general manager, sales oriented, award winning
programer prefer southwest or far west. Box
A-54, BROADCASTING.

Dedicated, aggressive, successful manager & sales-
man with proven record. But you want more, right?
| also announce, produce commercials, write copy,
play-by-play, sweep the fioors, etc. Desire stock
options. Box A-88, BROADCASTING.

Manager of profit making FM wants a challenge.
Talent and personalities included. you want 2
winner? Box A.114, BROADCASTING.

Mature anncr — di with 14 years exp. Now available
to Balt.-Wash. area. Call 301—-776-4016 or Box A-30,
BROADCASTING.

Small market rock PD 2 yesrs looking. Prefer West.
University journalism degree. 25. Single. 3rd. Box
A-35, BROADCASTING.

Moadern country pro!! Sales, copy, production, music
director, personsble D.J., organizer of formats, pro-
graming methods and supervmon. Top references.
Married 37. Seeking medium market teamwork.
Must settle and have small home! Box A-38, BROAD-
CASTING.

Female D.J., tight board, good news, commercials,
resdy now. Box A-44, BROADCASTING.

Morning or afternoon drive . . . currently morning
drive on top midwest station . . . 12 year veteran

or tape & resume . . . write Box A-53,
BROADCASTING. .

Experienced, rock preferred. Employed by 50 thou-
sand watt FM station, 3rd, draft exempt. Will relo-
cate. 617—447-6960. Box A.70, BROADCASTING.

1st phone D.J. and news, experienced, college
degree. Rock or MOR, play-by-play, service com-
plete. Box A-78, BROADCASTING.

New soundl Female broadcast school grad. with
third phone seeks position as D.J. Prefers top-40.
Also interested in copywriting and production. Can
run own board. Nonﬁeas'ern U.S. Reply Box A-94,
BROADCASTING.

Bright top 40 jock with first ticket. Writes excellent
commercial copy. Produces polished spots. Box A-
103, BROADCASTING.

I'm the pro:ram director your medium market rock
station nee Box A-104, BROADCASTING.

Midwest and southwest. Finest professional back-
ground. Seventeen vyears experience. Production,
strong on news. Vetaran. College. Third ticket.
References. Box A-109, BROADCASTING.

Successful manager AM/FM in markets from 20,000

to 500, . presently general manager, 5 fig-
ure income . . . desire manager or sales manager
slot in Utah ., . . Colorade . . . New Mexico . ., .

Oregon . . run tight ship with pleasant atmas-
pherel Box A-MO BROADCAST!NG

Chi | morning man, lightheavy, available
for your team. Let’s put it together with today’s
sound and humor. Box A-113, BROADCASTING,

Disc jockey, two years experience, small market
board shift strictly, production. Ind., Ill, Ohio,
Mich. area. Box A-116, BROADCASTING.

General manager—must see resume to appreciate.
Box A-159, BROADCASTING.

General manager. Young aggressive hard worker.
Proven track record. Industry’s best references.
Box A-163, BROADCASTING.

DJ, tight bLoard, good news, commercials, 3rd
phone. Box A-117, BROADCASTING.

10 year pro. Past experience Gulf-South, Florida,
now employed mid-west. 26, family and first ticket,
8R|sy_nlh&bas' offers conlldered Box A-126, BROAD-

Professional announcer with over five years in most
phases. of radio and some telsvision . . . both in
top 10. Open for ideas. Prefer Pmsburqh, Box
A.127, BROADCASTING.

First gllnn- announcer with five years experience
available immediately for a position in the Ohio
radm market. No engineering experience as yet,
i' board good sound, and am ready for you

en you‘re ready for me. Need work yesterdayl!
Box A-134, BROADCASTING.

Metro markets: Available February 1st. My after
noon-drive rock show strong number one rated in
million-plus market. First phone, college degree in
broadcasting, 30. Fully experienced professional.
References. Want permanent ﬁosmon with future,
Will consider any slot with right station. Box A-150,
BROADCASTING.

Pennsylvania: 1st phone, experi., combo, voice
heavy, mlllrary vet, 24, news production. AM/FM
MOR rock TV: news or booth announcer. Box
A-157, BROADCASTlNG

First phone, experienced, MOR rnan hlgh rnlmgs
27, married, stable, all consudare
BROADCASTING.

Fiva station survey leader wants job in small-
medium market, U.S. or Canada. Draft-free, MOR,
rock experiences and references. First hone, music
director, news award. Box A-174, BROADCASTING.

Third phone looking for C&W station, 2 years ex-
perience, 24. Box A-177, BROADCASTING.

Black P.D. availabla now. First phone ticket. Pro-
duction ace, super jock. 7 years experience, can
get numbers. Box A-178, BROADCASTING

Professionally trained announcer, with third class
license and endorsement, seeks sports or news posl-
'ion&zwill relocate, 350 Turk St. Apt. 205, S.F., Calif.
94102.

First phone e:ferianced d.j.—music director. Reliable,
dedicated and hard worker. Desire medium market
top 40 station position. Available lmmedia'el% Con-
tact: Henry Kastell, P.O. Box 9, ollins,
Colorado 80521 Phones 303-493-1070.

13t phone 10 years experlence, smooth professional
and bright delivery. Desire position with modern
MOR or C&W, 25 and will consider all states;
exp. In programing and musical directing. Bill
Melton, 3615 So. Ocean Blvd., Delray Beach, Fla.
{305) 278 6786, Easy to work with.

Beginner 1st looking for young sound. Has own
collection 50’s to 70's over 10,000. Charles Mosier,
2534 N. Drake, Chicago, lll. 60647.

1st phone, radio: operations, program, music and
traffic managers; announcer, DJ, production, news-
man, chief engineer. Television: producer, director,
writer, announcer, nowsman-photographer, camera-
man, vid Large medium
or major market only. Bennett, (302) 678-0229.

First phone. Country jock. Experienced. Awailable
now. Gene Springer, Williston, North Dakota.

Versatile, two year non-commercial expaerience

most on-air phases, radio and TV—tight rock, MOR,

news, sports, features, interviews. Write any copy.

Thlrd endorsed. Responsible veteran. Llocate any-

Ell':gfre. Tape, resume. Don Pike, Box 222, Glendale,
alif.

First phone: Broadcast school graduate, 27 seeks
permanent position. Del Wipf, 605.352-2381

Florida—available immediately! Experienced Small-

medium market. 717-645-2964

1.B.A. graduate, third endorsed,
ture voice, wants DJ
Pittsburgh area. Contact Don Drew,
Drive, Bridgeville, Pa. 15017.

tight board, ma-
job in western Penna. or
223 lJones

Ambitious top 40 jock. Third endorsed, tight board,
and lots of enthusiasm. Also great on production
and news. Broadcasting school graduate. Prefer
West, Tape, picture, and resume: P.O. Box 4261,
Whittier, Calitornia 90607.

Announcer-DJ-sportscaster, former pro.ball player—
1 year station experience and ¢ months professional
broadcast training—solid performer. Box A-120
BROADCASTING.

Genaral manager. Major markets only. Radio/TV.
Young hard worker with proven track record and
industry’s  best references. Desire stock options.
Box A-176, BROADCASTING.

Good all-round airman, mature, steady, all phncs
production, seeks full/part time AM/FM slot in
N.Y.-Tri-state area. To meet is to hire, Box A.121,
BROADCASTING.

ing job anywhere in U.S. Broad-
cast school graduate of Career Academy, Milwavkee,
Wisconsin and the School of Broadcasting Training,
Artesia, New Maexico. Three months of actuel broad-
cast experience at the School of Broadeast Train-
ing. Versatile. Depeandable. Prefers MOR, but will
do any type of format. Just received ‘first class
license at Elkins Institute. [f interested, call or
write Mr. Lynn Troxel I, 380 Melmore Street,
Tiffin, Ohio 44883. Phone (419) 447-4686.
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Situations Wanted

News continued

News continued

Announcers continued

Pro, P.D., production, ticket. J. Tyrrefl, 4115 Doug-
fas, Apt. (f Dallas, Texas. 214-526-3992.

Desire is the word, and | am loaded with it, 3rd
hone—experience—professionally trained—will re-
rocate. Veteran=married. James Pyatt, 1923 River-
side Dr., Apt. 101, Dayton, Chio 45405

Available now| Aggressive, matura announcer with
1st phone and 7 years experience, pleasant voice
soma news; alio fransmitter maintenance AM nné
FM, seeking employment with a great organization.
Will relocate if the salary and location is right.
Bryan D. Simmers, R.D. gl, St. Thomas, Pennsyl-
vania 17252,

Announcer, first tickai—five years experience—
just left one of feading slations. Awailable imme-
diately. Larry Hellms—call person-person, 703-343-
2476,

Dependable 1st phone announcer, 30, family man,
9 years experienca all phases radio. Wanting per-
manence at country formated station. Call Dave
Perkins, 817-754-6343.

Need a good play-by-play sportscaster, but can’t
afford one? Need a personable musicman and can
afford that? Bingol Two for one. Bob Morrison,
191 Albert #£5, Las Vegas, Nev.

1st phone, experienced. Draft exempt. Willing to
relocate. Up tempo/rock. Llee Vincent, 714-284-

Florida—aggrassive midwest news director desires
change. University TV & R degree. Dependabi

Midwast medivm market TV.radic operation is _in
immediate need of night news editor-talent, Ex-

family. Box A-173, BROADCASTING.

Professional meteorologist available immediately for
rﬂeslgvs‘lsia%n-rndio. Some experience. Contact 219—
-5130.

Don’t settle for adaquacyl Experienced newsman
seeks challenging position with medium or major
market station. Can also handle talk show. Call
Eugene Steinberg, 803-556-0885.

Experienced, young aggressive newsman loocking
:?7’30! challenging news career. Phone (904) 353-

Newsman with 312 years experience desires posi-

fion in deep south area. Excellent voice and de-

livery. Call 515-228-2205 or write John Philip,
C Street, Charles City, lowa 50616.

Programing, Production, Others

Good voice, production. One vyear experience,
broadcast scﬁool. Looking for good opportunity at
community-oriented station. Box A-20, BROAD-
CASTING.

Small market rock PD 2 years looking. Prafer West.
University journalism degree. 25. Single. 3rd. Box
A-35, BROADCASTING.

PD-medium market contemporary — degrae — seven
years experience — married — first phone. Box A-56,
BROADCASTING.

Experienced major market D) ne comboman
with four years exparience and 3rd ticket, search-
ing for modern country operstion or top forty.
Write or phone L. E. Duncan, 11059 Bernice Ave.,
St. Ann, Missouri 63074, 314-739-3572.

Locking for honest professionalism? Mature talent,

ood taste, enthusiasm, efficiency, stability, excel-
ent broadcasting knowledge built on 16 years ex-
parience? I'm a fami‘lf man  seeking permanent
opportunity. Will consider all announcing and pro-
graming possibilities, Dave Harold, 4137 E. Davies,
Littleton, Colorade 80122,

Due to format change, experienced country DJ.
desires to relocate. Presently working in major
market, Good job, but country is my thing, Fast
paced show, tight board, First phone—no mainte-
nance. Married. Available March first. Write: lee
Riley, 1231 Maple, S$t. Louis, Mo. 631

Technical

Microwave and/or transmitter installation and main-
tenance., Graw up in an electronics-oriented family.
Presently employed. Box M-145, BROADCASTING.

Chief for your AM-FM station. 17 years experience.
I:logh Central states only. Box A-34, BROADCAST-
NG.

Chief engineer with years of commarcial and U.S.
Government-VOA stations engineering experience,
available for construction, installation of new sta-
tion or chief engineér position in Texas—southwest,
Box A-149, BROADCASTING.

First phone. Production and some FM experience.
%r:»i(l)a?l;lg now. Box A-160, BROADCASTING. 714-

Chief enginesr/announcer, six years experience de-
sires 8 positlon in north or northwesiern states.
1180 Plessant 5t., Noblesvilla, Ind.

Modern country program/music director. 8 years
f't':qu references. Married. Box A-132, BROADCAST-

Talk show host/newsman/jock. Mature. Ratings.
Want permanent move, Box A-139, BROADCASTING.

Wanted, station in 30,000 plus market. Needi a

perience with 16mm camera and editing is desir-
able. Will deliver major TV newscast six nights
per week, Send resume, references and VIR to Box
A-135, BROADCASTING.

id. 4

Wanted: news<chief grapher, upper
market. Need creative, experienced man with ad-
ministrative ability and lab experience, able to head
up 8 man photo team. Good starting salary and
liberal benefits. Send complete resume, photo and
:aNnéplo of your work to Box A-158, BROADCAST-

Have immediate need for replacement of fernale
news personality who plays a strong role in
writing, producing and appearing on camera in
key news programs. Contact Mr, Ralph Smith,
WIRL-TV, Peoria, lllinois.

Programing, Production, Others

Production manager—medium market mid-Atlantlc
network station. A chance to do everything. Must
have a complete knowledge and capability in fisld
of graphics, continvity, set design and ralated areas.
Long hours, hard work $10,000 a year. Write Box
A-10, BROADCASTING.

TV director/continuity. Top twenty market looking
for continuity/copywriter with production or TV
directing experience. Follow through sales develop-
ment, write commercial copy, direct TV spot, Ex-
cellent potential. Good opportunity for director in
small market with commercial wrlting experience.
Send complete resume, sample copy, to: Box A-144,
BROADCASTING.

Producer/director for southeastern public TV sta-
tion. Studio and remote experience required, 16mm
experience desirable. Sample tape or film required.
Competitive salary, excellent fringe benefits. Send
resume to Box A-147, BROADCASTING.

working program dlrector. Heavy on demo. tapes,
comedy spofs, personality programing, I’m only
interested in a PD position. Box A-167, BROAD-
CASTING.

Black DJ, 4 years in top 15 market, would like to
rogram a medium market. 1st phone. Will DJ also.
at's talk. Box A-172, BROADCASTING.

A good radio job is hard to find. That's why [I'm
still looking. Last four jobs in major markets. Pro-
gramed two stations in two million plus market.
A sessoned pro, happily married, 28, stable, vet,
first phone, currently employed, the bast of ref-
erences. Make 1971 your year. Let a proven pro-
ducer program your station. All replias answered
promptly. Contemporary only, please. Doug Gaetz,
5919 Dashwood 38, Houston, Texas 77036.

Don Di Pirro, 4833 Cornelia,
veteran, 3E.

Chicago. Degree,

Television Help Wanted

Producer/director. Top pay for creative rasults. Call
and/or resume to: Bob Musburger, WDAF-TV, Kan-
sas City, Missouri. 816.753-4567.

Television Situation Wanted

Management

Sales management position wanted by a top na-
tional TV sales rep with 13 years television experi-
ence (10 years station) including local sales. Ex-
cellent references. Box A-156, BROADCASTING.

Sales

Top 50 Television markets only. TV sales—young
hard working aggressive salesman. Industry’s best
references. Excellent track record. Box A-175,
BROADCASTING.

Time has come to think of future. Over 13 years

Sales

Southern New England major VHF seeks experi-
encad salesman, Excellent opportunity for creative
and aggressive person, Moust able to handle all
size accounts and agencies. Replies confidential.
An equal opportunity employer. Box A-47, BROAD-
CASTING.

Resourceful and competent engineer, with installa-
tion experience. Good announcing voice. 5 years
axperience. Want 1 or 2 small market stations to
;nain:;in. 812.482-2671, after 5 P.M. East coast pre-
erred.

Smatl AM stations . . . favlty installation or main
tenance? . . . Engineer, 1st, single, sober, sixty-
three . . . available for solution of your problem
.- . W. V., Rockefeller, Wood River, Nebr,

18 years radio-TV maintenance, seeking position
with future. C. L. Sweet, Rt. 1, Box 171, Colonial
Heights, Va. 703.526-8401.

Responsible chief engineer/announcer available now.
Reply to 606 West 31st St., Richmond, Va. 23225,

News

Broadcast journalist . . . experienced (7 years) and
proficient in all facets of news. Self-starter, com-
munity-oriented pro consistently ahead of competi-
tion in major market, All a news depariment could
want—plus first phone. Box A-110, BROADCASTING.

College grad with major market radio seeks position
on-air (news or snnouncer). Neads axperience _ . .
has potential. Box A-145, BROADCASTING.

Experienced, 3 vyears commarcial radio. Colle
grad. College and high school play-by-play. Talk
show host. Married. Draft exempt. Looking for
position in solid news operation. Box A-153,
BROADCASTING.

Salesman — come to Washington, D.C. TV for good
money and good growth. Join the professionals
and build a career. Send resume to: Box A-84,
BROADCASTING.

ing experience, 10 years play-by-play, ¢
vears sales experience, and 4 years management,
all in radio. Southeast. Box A-179, BROADCASTING.

Announcers

Talk variety show host. Top ratings. 18 years broad-
cl:wl‘('; experience, College, Box M-27, BROADCAST-

Attractive woman announcer available. Experienced
as variety talk hostess, commercials, writing and
producing. University degree. Will relocate any-
where for challenge. Box A-166, BROADCASTING.

Technical

Technical

Chief engineer—for southeastiern public TV station
converting to color and planning construction of
public FM station. Experience in broadcast engi-
neering, operations, and management required.
Resume must include experience, salary history,
and expected salary. Box A-146, BROADCASTING.

Experienced technician for studio operation and
maintenance with first class license. Salary scale
$150-$219 per week dependin% on_qualifications
and experience. Excellent fringe benefits with profit-
sharing. Write Chief Enginesr, WTOL-TV, P.O. Box
715, Toledo, Ohio 43601. An equal opportunity
employer.

1st phone technician; two years experience; VTR,
switching, camera, slide, projection, directing; love
television; please, | would like to seitle perma-
nently with reputable company; character refer-
ences; relocate anywhare. Box A-8, BROADCASTING.

Engineer for transmitter and microwave supervisor
(ITNVé 15 years experience. Box A.33, BROADCAST-

Director of engineering: 20 years active experience
all phases radio, CATV, closed circuit. Best refer-
ences. $15,000 minimum. Consider investing. Box

A-39, BROADCASTING.

First phone, 24 years aexperience, AM-FM-TV. Box
A-58, BROADCASTING.

News
Young (25 to 35) experienced r ted.
Background in journalism. experience, Strong
on writing. Good appearance and delivery for both

radio and TV, especially in TV news delivery. No
one but professionals nead apply. Top station in
top 50 market., Send VIR, resume and salary re-
quirements. Equal opportunity employer. Box A-111,
BROADCASTING.

Construction and maintenance experience, Chief
looking for #1 or #2 position. Box A-90, BROAD-
CASTING.,

Young TV engineer with limited experience, seeks
a permanent job in which the station is willing to
train. Box A-142, BROADCASTING.
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News FOR SALE Equipment Miscellaneous
Newsman—write, film, air. Five years experience. H 3
Dedicated. Box ' M-173, BROADCASTING. continued continued
G.E. transmitter type TT-42-A, modified—(Ch. 2} used A n : ]
News and weatherman—8 vyears experience. News by WBBM-TV as its main transmitter until October 1, Ec:,-';:ﬁ:m;;, i‘?:;ﬁ?'e:m;hra::“nA‘fﬁ)a‘ PERDAD:

anchorman, weatherman, reporter, writer and talk
show. Extensive political reporting. Employed and
best references. Box A-79, BROADCASTING.

University trained, hardworking, newsman-announ-
cer seeking more chalienging position—have college
prod. experience, writing ability, good voice and
appearance. Box A-98, BROADCASTING.

My New Ysar's resolution, to move up! Television,
naws, sporn, weather . can write, film, edit

on air . . . 25, married. Box A-115,
BROADCASTING

Top notch newsman. Ratings show my valve as
anchorman, but also have love for reporting. Box
A-122, BROADCASTING.

Excellant TV sportscaster. Currently #2 men lin
top 20 market. | will make gour sports show in-
teresting to watch. Box A-123, BROADCASTING.

News director: Number two man in top 5 VHF
ready to move up. Six years solid experience in
major markets. Box A-125, BROADCASTING.

stable. Want

Newsman, anchorman, 40 years old,
Box A.138,

permanent position medivm market.
BROADCASTING.

Award winning TV anchorman in top 30 market
has contract Iapsmg Seeking bigger challenge. 12
years news experience. V.T.R. and complete re-
sume on request. Will consider all inquiries. Box
A.171, BROADCASTING.

TV meteorologist seeks affiliation requiring profes-

sional weather broadcasts. American Meteorologsncal

2gei§|yé; Radio S$eal. TV seal applied for. (312)
4-3781.

1969. Equnpmem still installed at 33 North La Salle,
Chicago. To be sold as is; buyer to remove. $25,000.
RCA transmitter typa TT1-5, water-cooled—(Ch. 2) ‘vsed
as a spare at the above location wntil October 1,
1969. Equipment still installed; to be sold as is.
Buyer 1o remove. $5,000. L. A. Pierce, WBBM-TV
Chicago, WHitehall 4.5000.

For sale: three (3) G.E. PE-250C vpdated color
cameras in “"Mint’’ condition, with CBS Labs Mark
Il image enhancer, 200’ cables, monitoring, en-
coders, and pan and tilt heads. Good sharp color
pictures for a low price. Call Al Hillstrom, KOOL-
TV (602) 271-2345.

Surplus equipmen? sale—All new and in original
carfons—two EMCEE (ITV- IOOD 1rans|arors in on Ch,
B and ovwt on Ch. 3 and Ch. 500.00 each—Ball
Bros. %ec Effects $995.00— Two Aitoc avdio boards,
$1250 each—Conrac CNB/8C monitors, $150.00

each. For these and many, many other bargains in
vsed and surplus TV equipment, write, wire or
phone Ed Ries and Associates, 414 North Alfred
Street, Los Angeles, California 90048, 213.651-5080.

Bell & Howell Jan 614D8 16mm sound projectors—
finest made 1 vear old excellent condition $393.00
De-Vry Jan same as ¥ above only older excellent
condition $295.00 other 16mm sound projectors from
$150.00, write for list. S.K. Film T:Pulpmenf Co.,
Inc., 6340 S.W. 62nd Terrace, Miami, Florids 33143

Rus? remots control Rl 108 complete, all sending
upits for 5 KW transmitter, all relays for prs-
sunrise, $500. Contact Jim Carrier, WKKE, Ashe-
ville, N.C. (704) 252-6703.

Ampex models 6000 and 7000 for CATV or ETV
use. Reconditioned. $1500 pr. Box A.152, BROAD-
CASTING.

What price expenenfe? Pro, 11 vears, news-sporfs-
weather. No prima donna, iust good, solid airwork.
References to back claim. Tapes availsbie. Bob
Morrison, 191 Albert, Las Vegas, Nev.

Programing, Production, Others

For sale: Image Orthicon camera, RCA TK-11C, com-
plete chain, lenses, camera cable, pan head, |r|pod

CASTING.

Make FM payl End simulcast or revamp present
FM programing with adult FM stereo all-music/
limited-1alk package. Aimed at top demographic
silent majority, coded record library follows hovrly
mood flow. Not automated, easily learned live oper-
ation prevents repeat programing Use present staff
and facilities. Large and small market success
proven. Write Box A-151, BROADCASTING

Syndicated progressive rock! Heavy-acid rock music
is in. Be the first in your area to program progres-
sive rock—it pays and we’ll prove it. Send for a
demo tape today. Contemporary Productions, 215
W. Lutz 5t., W. Lafayette, Indiana.

Back by popular demand: 150 one-liner drop-ins.
Grabbers. On 7V2” reel. $5.00 from: Collins Cre-
ations, 3187 Wyoming, Baton Rouge, La. 70802.

Rockiocks—talkover-one liners innovations: 75 for
$2.00. Master Radio, R.D. Delmar, N.Y. 12054.

INSTRUCTIONS

Advance beyond the FCC License level. Be a real
engineer. Earn your degree {mostly by correspond-
ence), accredited by the accrediting commission of
the National Home Study Council. Be a real engi-
neer with higher income, prestige, and security.
Free catalog. grumham School of Engineering, 1509
N. Western, Hollywood, Callfornia $0027.

First class FCC License theory and laboratory train-
ing in six weeks. Be prepared . . . let the masters
in the nation’s largest network of 1st class FCC
licensing schools train you. Approved for veterans®
and accredited member National Associstion of
Trade and Technical Schools**. Write or phone the
location most convenient to you. ELKINS INSTI-
TUTE**** in Texas, 2603 Inwood Road, Dallas,
Texas 75235. Phone 214.357-4001.

electronic orbiter, console housing, power
and solid state preamp. Priced to sell. F.O.B. . Rock-
ford, illincis. Call 1-815-963- 5413 or write Al
Petzke, Chief Engineer, WTVO, N. Meridian Road,
Rockford, [llinois 61105.

Producer-director.
ket commercial—remote.
ING.

Degree, experienced major mar-
Box A-129, BROADCAST-

For sale—Towers. U.S. Towers, 249 Bartow Lane,
Petersburg, Virginia 23803.

Young married veteran, five years experience, all
aspects felevision production, seeks secure directing
or production position; collage grad, locate any-
where. Box A-168, BROADCASTING.

Producer/director—variety/talk  show; basketball,
racing, bsseball, football; news; documentaries;
commercials, Ten years solid experience all pro-
duction areas. Now with N8C affiliate top ten mar-
ket. I’ll send resume and tape or come for inter-
view. Box A-170, BROADCASTING.

440A.1, 351-1 and 350-t. All new or_re-
buli? with full warranty. Also, two Berlant-Con-
certone mono record-playback in mint condition.
Will sell one or all; will consider trade-in of your
old recorder. PAX, Pacific Audio Exchange, Room

1 Vine, Hollywood 90028, or call 213-
4613393

Color videotape recorders for sale. Two IVC model
860. Almost new, excellent condition. Cost $7.
each. Make a reasonable offer. Phone: 904-354-2806.

Documentary-commentary: Experienced filmmaker
lpeciahzmg in confroversial perceptive documan-
taries and features. Write, produce, direct creative
and original films. Gary Fisher, Number 1 Jib
Court, Sacramento, California 95831.

Wanted To Buy Equipment

We need used 250, 500, 1 kw & 10 kw AM and
FM transmitters. No |unk Guarantee Radio Supply
Corp., 1314 Iturbide St., Laredo, Texas 78040.

450 to 700 foot used tower, needed about A

designed Model 450 background music tape
reproducers, both new and factory reconditioned
models, available from VIF Internationsl, Box 1555,
Min. View, Calif. 94040. (408) 739-9740.

ELKINS*** In California, 160 South Van Ness, San
Francisco, California 194102, Phone 415-626-4757

ELKINS in Connecticut, 800 Silver Lane, East Hari-
ford, Connecticut 06118, Phone 203-528-9345

ELKINS in Colorado, 420 South Broadway, Denver,
Colorado 80209. Phone 303-744-7311

ELKINS in Florida, 1920 Purdy Avenve,
Beach, Florida 33139. Phone 305.532.0422

ELKINS*** In Georgia, 51 Tenth Street at Spring,
N.W., Atlants, Georgia 20309. Phone 404-872-B844

ELKINS*** in lllinocis, 3443 N. Central Avenve,
Chicago, |llinois &0634. Phone 312-2856-0210

ELKINS*** in lovisiana, 333 S§t. Charles Avenve,
News Orleans, Louisiana 70130. Phone 504-581-4747

ELKINS*** in Minnesota, 4119 East Lake Street,
Minneapolis, Minnesota 55406. Phone 612-721-1687

ELKINS in Missouri, 4655 Hampton Avenue, St.
Lovis, Missouri 63109. Phone 314-752-4441.

Miami

Practically new 250’ RG 17A/U on spool. $250.00 4
shipping. Chief Engineer-WKMF, Inc., P.O. Box
1470, Flint, Michigan. 313-742-1470.

MISCELLANEOUS

Deejays! 11,000 classifled gag lines. $10.00. Un-
conditionally guaranteed. Comedy catalog free.
Edmund Orrin, Mariposa, Calif. 95338.

ELKINS in Ohio, 11750 Chesterdale Road, Cincin-
nati, Ohio 45246, Phone 513.771-8580

EI.KINS in Oklahoma, 501 N.E. 27th Sr., Oklahnmu
City, Oklshoma 73105, Phone 405-524-

ELKINS® In Tennessee, 1362 Union Ave,, Memphit,
Tennessee 38104. Phone 901-274-7120

ELKINS* |n Tennessee, 2106-A 8th Avenve, South,
Nashville, T, 37204. Phone 615-297-8084

1971. D. R. Taylor, Chief Engineer, KOLN’ TV/
KGIN-TY, P.O. Box 30350, Lincoln, Neb. 68503
Phone: 402—434.8251.

FOR SALE Equipment

Heliax-styrofilex. Llarge stocks-bargain prices-tested
and cerlified. Write rice and stock lists. Sierra
Western Electric, Box 23872, Oakland, Calif. 94623,
Phone (415) 832.3527.

Recording tape sale—1.5 Mil. 1200 and 600 ft., Send
$1 for sample reel. Wholesale discounts as low as
45 cents/5'" in quantity, Newsroom Products, 1602
Dunterry—Mclean, Va. 22101. Distributors wanted.

ATC eguipment: (2) G-24 Carousel, {2) CSU Carousel
service units, {1} RASA random Baccess units,

MDF motor-driven fader, (I) avtomatic logging en-
coder and decoder, (1) Victor dugu'—mnhc logging
printer, (1} DC-10 Jmnal clock, {1) SC-48 TPG time
pulse generator, (1} C8S Audimax. AII equipment
stereo_except Audimax. Call or write: Gary Weber,
3940 Euclid Avenue, Cleveland, (216) 391-1260.

RCA—BTF-1E late model 1000 watt stereo FM trans-
mitter. Excellent condition and priced very reason-
able. Box A-51, BROADCASTING.

1971 tests-answers” for FCC first class license.
Plus Command’s "*Self-Study Ability Test.”” Provenl
$9.95. Command Productions, Box 24348, San
Francisco 94126,

Wow! 25 pages best one liners only $3.00tl Shad's
gmue‘of Humor, 3744 Applegate Ave., Cincinnatl,
[]

Want to contact script writer(s) of Oscar Wilde
episode, “Have Gun, Will Travel.” Write R. D, Pep-
per, P.O. Box 1048, Palo Alto, Calif. 94302,

New York production company (jingles, mdunnal
shows, premivm records, film scores) seeks repre-
sentation in Chicago, Detroit and Toronto. Non-
exclusive, high-commission basis. Box A.93, BROAD-
CASTING.

Command Comedy . . . The “bast’’ deejay comedy
collection available anywherel You must agree —
or your money backl Volume 1-$7.50. Command,
Box 26348, San Francisco 94126.

Prizes! Prizesl Prizes| Nationa! brands for promo-
tions, confests, programing. No barter, or ftrade
. » . better] For fantastic deal, write or phone:
Television & Radio Features, Inc., 166 E. Superior
g;.boChicago, Hlinois 60511, call collect 312~944-

ELKINS in Texas, 1705 West 7th S?ree' Fort Worth,
Texas 76101. Phone 817-335.6

ELKINS®** in Texas, 3518 Tuvls,
77002. Phone 713-526-7637

ELKINS in Texas, 503 South Main, San Antonio,
Texas 78204. Phone 512-223-1848

ELKINS in Washington, 404 Dexter, Seattle, Wash-
Ingten 98109. Phone 206-622-2921

ELKINS in Wisconsin, 611 N. Mayfair Road, Mil-
wavkee, Wisconsin 53224, Phone 414-352-9445

Anneuncing Programming, productlon, newscast
ing, sportscastin console operation, disc jock-
eyin and all %vasei of radio broadcasting. All
taught highly qualified professional teachers.
One of 1 e nation’s few schools offering 1st Class
FCC Licensed Broadcasting in 18 weeks. Approved
for veterams® and accredited member of NATTS**.
Write or phone the location most convehient to
you. ElKIﬁS in Dallas*** — A?Iama ** — Chi-

cago®** — Houston** — M * — Minr lis*
ashvilie® — New Orleans*** — San Eranclsco"'.

Houston, Texas

1971 Tests-Answers” for FCC first class license.
Plus Command's "Self-Study Ability Test.” Proven!
$9.95. Commend Productions, Box 26348-R, San
Francisco 94126.
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Instructions continued

Radio Help Wanted—Programing, Production, Others

Licensed by New York State, veteran approved for
FCC 1st Class license and announcer-disc-jockey
training. Contact A.T.S. Announcer Training Stvdios,
25 West 43 St., N.Y.C. (212) OX 59245,

RELFCC first class license in (5} weeks. Approved
for veterans fraining—over 97% of RE! graduates
receive their first phone license. For instant informa-
tion call toll free: 1-800—237.2251. Florida residents,
Call: (813) 955-6922.

RE! in sunny Sarasots, Fla. 1336 Main St. 33577.
Phone: 813—955.6922.

REl in historic Fredericksburg, Va. 809 Carolina St.,
Phona: 703—373.1441.

REl in beautiful downtown Glendale, California
625 E. Colorado St. 91205, Phone: 213—244-6777.

REl [n mid-America. 3123 Gillham Rd., Kansas Clty,
Mo, 64109, Phone: B16=WE 1-5444,

REl School of Broadcasting. Train under actual studio
conditions in all phases of radio announcing. For
instant information call tol} free 1-800—237-2251. Or
write: REI, 1336 Main St., Sarasota, Fla. 33577,

American Institute of Radio offers you 8 1st class
license in 5 weeks, Complete theory training, Hous-
ing can be arranged for $12-315 per week. Tuition
$333, Class starts Feb., 15 and Mar, 22, 2622 Old
lebaasr:,og Rd., Nashville, Tenn. 37214 615-889-0469
or 2480

FCC 1st class in 6 weeks. Established 1943. Cost
$370. Gradvates nationwide. Reasonable housing
available. Class limit 10 students. National lnstitute
of Communications, 11516 Oxnard St., No. Holly-
wood, California 91606.

Tape recorded lessons at home plus one week per-
sonal instruction prepares broadcasters for first
phone in five to ten weeks. 1970 schedule includes
Detroit, St. Llowis, Pittsburgh, Seattls, Milwaukee,
Washmg'on and Los Angeles. Our nineteenth yeer
teaching FCC license courlu. g8ob Johnson Radio
License Training, 1060D Duncan, Manhattan Beach,
Calif. 90266. elephone 213.379-4461.

Since 1946, Origlnal course for FCC First Class
Radio-telephons Oparators License in six weeks.
Approved for veterans. Low.cost dormitory facilities
at school. Reservations required. Several months
ahead advisable. Enrolling now for Apr. 14, 1971.
For information, references and reservations, write
William B. Ogden, Radio Operational Engineering
School, 5075 Warner Avenue, Huntington Beach,
California 92647. (Formerly of Burbank, California

A complete third, second, and first class FCC license
course includes new FCC type exams. Easy to learn
and effective. Send $25 to The Research Company,
P.0. Box 22141, Tampa, Florida 33522,

FCC first class, preparation in just four weeks, for
your career in broadcasting, introduction and re-
fresher in broadcast electronics. Write for brochure.
B.E.S.T., 204 N. Market St., Fraderick, md. 21701.

programirg

ab

Programing db . . . a consulting firm . , . is on the brink of major expansion. We need
talented air personalities, creative production personnel, program directors, news directors
and newsmen for major market radio stations with both Top 40 and M-O-R formats.

You must possess great desire, immense creativity and the belief that radio is enter-
tainment and has more depth than "time and temperature.”
The need is now. Tapes, resume, photo, please. All replies are confidential.
Programing dh
Ken Oraper, John Rook, Chuck Blore
1610 North Argyle
Hollywood, California 90028

Management Television Help Wanted

Programing, Production, Others

WANTED: GENERAL MANAGER
With modest amount of capital to invest
in Suburban Radio Group East Coast area.
Financial references furnished upon re-
quest.

BOX A-133, BROADCASTING.

WANTED! EXEC. PROD.
OVERSEAS

Major U.S. production company seeking

experienced executive producer to super-

Situations Wanted
vise taped programs overseas ranging

Announcers

from games to discussion to drama. Job

offers $25,000 annually (equivalent to $40,-

Top 10 market radio performer available
for drive time slot. MOR or rock. A-1
references. Let's talk. All replies in strict

000 in U.8.) Two years firm. Exciting

challenge and delightful environment.

Mail confidential resume to

BOX A-180, BROADCASTING

confidence,

BOX A-143, BROADCASTING.

News Miscellaneous

F.C.C. type . Guaranteed to prepare
you for FCC 3rd "2nd, and 1st phone exams. 3rd
class $7.00, Ind class $12.00, Vst class $16.00, com-
plete package $25.00, Research Company, Box
22141, Tampa, Florida 33622.

FCC license—by listeningl Taped instruction for |
;nd 'lélsg?ly $12.50. Spectra, Box 356, State Collega,
a. .

Radio Help Wanted

News

PRO NEWSMAN

Major group needs experienced newsman who Can
dig, write and deliver with excitement end en-
thusiasm. Must be excellent legman and strong
airman. Southeast. Tape, resume, writing sam-
ples to:

BOX A-57, BROADCASTING.

An equal opportunity empioyer

RADIQ AND/OR TV-PLAY-BY-PLAY MAN
All sports, available now. Thoroughly seasoned,
expenienced sportscaster wi.o knows and Iuves
all sports. Just pleted ul b tall
season for medium-sized market powerhouse.
Ready to move to top twenty situation. If you've
ot the spot, |'ve got the energy, talent and
ackground it takes o do a thorough sports job
for you. Looking for opportunity, money is
secondary. BOX A-154, BROADCASTING.

TELEVISION STATIONS
We will be your Washington News Bureau.
We're a news Sservice organized to supply you
mth SOF newsclips and interviews with your
Hard q ; not dout rite

Video News Bureau, 301 G St, S.W. #104
Washington, D.C. 20024

ieNSsEEEASEENERARNRNARANS

Television Help Wanted Management

VHF Television Station President/General Manager

New mid-western network service regional television station seeks President-General Manager. Although well-
financed by outst: civic and b leaders, station board of directors prefer broadcast professional
who will make financial investment in ownership. Individual selected must have broad programing (Manage-
ment) or sales (management) experience and be able to deal extensively with national rep and network
station relations. Satary (plus bonus incentives) commensurate with experience and achievement ievel, but will
be minimum of respective range at startup. This is a unique and outstanding opportunity for an individual
to acquire & better than average equity appreciation. All replies are strictly confidential. They will be
quickly answered.

Box A-137, Broadcasting.

J
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Why blow days and weeks of your valuabie time
hunting personnel. As a “search organization”,
we scour the country for qualified candidates. We
evaluate 'em, dicker, negotiate, and persuade, if
necessary. You get a choice of top people. Fill
executive, sales and air talent positions fast —
with men who last. Call Nationwide Broadcast
Personnel, Inc. (312) 337-5318.

“Nationwide “Broadcast “Personnel,“Inc.
645 NORTH MICHIGAN AVENUE - CHICAGO, ILLINOIS 60611

MISCELLANEOUS FOR SALE Stations

continued continued

Y RADS

Business Opportunity

Years of hard work and investments in
our industry, in one of America's major
glamour markets, have brought us suc-
cessfully to the point of expansion through
merger, acquisition or sale, with major
national broadcaster or group in radio
AM, FM and TV,

Confidential discussions can be started
through

BOX A-91, BROADCASTING.

FOR SALE Stations continued

NBWON

STATIONS FOR SALE

FLORIDA, High power major market daytimer,
* Owner must sell. $350,000, excellent terms.

ROCKY MOUNTAIN REGIONAL. Higher power
and profitable, $290,000. 29% down,

PACIFIC NORTHWEST. $15,000 down.
MIDWEST, $15,000 down,
. TEXAS. $30,000 down.

JacL L. Sto“

and ASSOCLlATES
6430 Sunset Blivd,, Suite 1113
0. Box 5§50

Los Angelés, California 950028
Area Code 213-—464-7279

mMosic
FOUNTRY RADID "1 pdspg FLORIDA AM-FM

IIJIIM'L. 30X 150
| proal I'IJ’EE&! rl?sdpigri‘gg ARATETTE AL $150,000
| anAt’s | Q) AT
(latt ERE— —._(T'SIE’"”J Growth area: Potential unlimited. New equipment,

Single station market. Excellent terms.

SUPER RATINGS BRING William T. Stubblefield Co.
SUPER SALES P.0. Box 17
Aldie, Virginia 22001
Add exciling new ideas for better systems 703-327-6366

and controls in programing. Let’s get to-
gether and aim for the sky.

LARSON/WALKER & COMPANY
Brakers, Consultants, & Appraisers
Les Angeles, Calif. 0067  Wash., D.C. 20006

1801 Ave, of the Stars 1725 Eye St., N.W.
Century City, Suite 501 Suite 714
213/277-1567 202/223-1553

!
FLORIDA RADIO STATION

Growth opportunity in Palm Beach
County. Substanlial cash required, princt-
pals only.

BOX A-130, BROADCASTING.

e o

C. J. Jones/Program Consultant

P.O. Box 24334

Indianapolis, Indiana 46224 Tenn.  small daytime M 29%
LD L L OGO e 20kt Penn. small M 160M  29%
Central med ™ 1.IMM  cash

N.Y. med daytime 225M 65M
FOR SALE STATIONS

La.

Wash. med fulitime 160M  29%

NW

Mich. metro AM & FM  500M cash

small daytime M 50%

metro daytime 135M  nego

West  metro daytime 200 29% | SW metro 1] 81.5M  29%
FOR SALE STATIONS CcH |
SOUTHERN CALIFORNIA -@- dA,PMAN Assoc'ATEi
5 KW AM and 24-hour stereo FM medium market. LOCICICC brokera.ge SlEIRUicle

All or part, Excellent terms. Principals only.

20435 Peachtree Road
BOX A-124, BROADCASTING

Atlanta, Ga. 30308

For Sale Stations continued on next page.
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For Sale Stations

continued

LaBue Media Brokers Tus.

116 CENTRAL PARK SOUTH
NEW YORK, N.Y.
265-3430

(Continued from page 65)

Richard W, Holloway, sole owner. Buyers: Far-
nell O'Quinn_ (28%), Alvin Graham, Euge
Rogers and Ferrell Leon O'Quinn (each 24 )
Farnell O’Quinn owns WUFF(AM) Eastman, Ga.;
has  80% _interest in WULF(AM) Almn and
WHAB(AM) Baxley, both Georgia; has interest
in four Georgim CATV systems, and has S0%
interest in real estate firm. Mr. Graham is sales
manager of WHAB. Mr. Rogers is manager of
WUFF, Ferrell OQuinn owns trailer sales busi-
ness. Ann. Nov. 27,

Actions

u KRHM(I;'M) Los Angeles—FCC  granted as-
t of li

from KRHM Enterprises to

i e e e o e e v el e ek

West Texas 1000 watt fulltimer in single
4 gtation market, profitable, priced at less
than twice gross . . .

BOX A-169, BROADCASTING.

HEEFREFEERY

]
PP PR PP TR DU IR S

:phu.l: cowdesy of Sin Oll c-umy Kaent. Addison. luh'lll

SRR

People
Helping
People

support your

MENTAL
HEALTH
ASSOCIATION

Pacific and Southern Inc. for $850,000. Sellers:
Robert E. Short and Francis T. Ryan (jointly
100%). Buyers: DeSales Harrison Jr., board
chairman (11.1%), ¢t al. Pacific and_ Southern
owns WQXEAM-TV Atanta, and WOXI-FM
Smyrna, Ga.; WSAI-AM-FM Cmcmnnu: WHON-
TV Honolulu KHAW-TV Hilo, and KAIITV
Wailuku, all 'Hawaii. Action Jan.

m KQIL(AM) Grand Junction, Colo.—Broadcast
Bureau granted transfer of control of Mesa Broad-
casting ., from Mqa Ho!d:ng Corp. (100% be-
fore, none after) to Hough (none be-
fore, 100% after) for 32 629 50 rlus assumption
of $72,000 in liabilities. Sellers: Elliott Knoll,
secretary, et al. Buyer: Mr, Hough is lawyer,
director of foundry company, director and secre-
tary of alloy and casting company and co-trusiee
o.f, gust owning shopping centers. Action Dec. 31,

m WAJA-TV Miami—Broadcast Bureau granted
assignment of license_ from Coastal Broadcastin
System Inc. 1o Spanish International Communi-
cations Corp. for acquisition of liabilities by as-
sslfnee of $1,150,000 and additional payment of

90,000, Sellers: Al Lapin Jr., president (94.4%),
et al. Mr. Lapin has interest in KIHP-TV San
Bernardmo. Calif, Buyers: Fouce Amusement En-
tercrises Inc.: Frank L. Fouce (51%), Emilio
Ascarraga (20%), Reynolds V. Anselmo (15%),
et al. Fouce Amusement Enterprises deals with
management of Srcanish motion picture and en-
tertainment facilities; Mr. Ascarraga has numerous
business and broadcast interests in Mexico; Mr.
Anselmo is executive vice president of assignee.
Action Jan. 6,

o WILY-AM-FM Centralia, Ill.—Broadcast Bu-
reau granted transfer of control of Prairieland
Broadcasters Inc., from James A. Mudd_(12.5%

fore, none after) to Stephen P. Bellinger
43.75% before. 50% after), Consideration:
17.000. Principals: Mr. Mudd has interest in

WPRC (AM) Linceln, Il Principals of Prairieland
and Mr. Mudd had interests in WRAM(AM
ll\dggnmoulh. IIl, (see below). Action Dec. 29,

u WRAM(AM) Monmouth, Ill.—Broadcast Bu-
reau sranled assignment of license from Prairie-
land Broadcasters to Monmouth Broadcasting Co,
for $170,000. Sellers: Stephen P. Bellinger, Joel
W. ownscnd Ben H. Townsend and James Mudd
{as a group, lOD'l ), Messrs. Bellinger, J. W
Townsend and B. H., Townsend own 49%. 24.5%
and 13.75%, res ectively, of 1ZZ-A MFM
Streator, 45%, % and 18.5%. resnecuvely of
WDZ(AM) Decatur and 43.75%, 25%, Sellers
are former owners of WILY-AM-FM Cemralla.
1, (see above). Mr. Mudd owns 20% of WPRC-

(AM). Buyers: John R. and Joan A, Hall-
strom (70% and 30%, rufecuvely) Mr. Hall-
strom {8 manager and owns 12.75% of WIZZ-AM-

FM Streator.
Dec. 29, 1970.
n WTWO(TV) Terre Haute, Ind.—Broadcast Bu-
reau granted (ransfer of conlrol of Illiana Tele-
casu qg Corp. from [iliana Telecasting Corp.
before, none afier) to Booth Newsparers
nc (none before, 100%_ after). Consideration:
$5 million, Sellers: James Raymond Lives% er-
dent (25%), et al. Mr, Livesay owns ow-
(AM) Clinton, [il., and has_controlling interest
in WLBH-AM-FM Mattoon, Il Buyers: Gordon
Craig, chairman, Booth Newspapers. Booth News-
arers owns Ann_ Arbor News, Bay City Times,
lint Journal, Grand Rapids Press, Jackson
Citizen Patrict, Kalamazoo Gazette, Muskegon
Chronice and Saginaw News, all Michigan. John
L Booth, chalrman-presldcnt of Booth American
Co,, owns 55.36% of Booth Radio stations—
WILB(AM) and WMZK(FM) Detroit, WSGW-
;AM) and WSBM(FM) Sagmaw, WBBC(FM)
ackson. all Mnchlgan' WTOD ) and WKLR-
gFM) Toledo. Ohio; %Aw and WXEN-
FM) Cleveland, WJVA- South Bend,
WIOU(AM)} and WKMO{(FM) Kokomo, both
Indiana. Action Jan. 6.

u KLPL(AM) Lake Providence, La.—Broadcast
Burecau granled assignment of license from Radic
Services b Lake Providence to Lake Provi-
dence Broadcasung Co. for $85,000. Sellers: Em-
met Holmes McMurry Jr. _and Frank Wilson
Baldwm. co-owners. Buyer: Bendell Enochs, sole
Mr. Enochs is general manager and owns
14 66% of WDXL-AM Lexington, Tenn., and
is secretary-treasurer and owns 3315% of WBOL-
(AM) Bolivar, Tenn. Action Dec. 31, 1970.

m WIRZ(AM) Hackensack, N.J.—FCC granted
assignment of license from WIRZ Inc. to Pacific

enewal of license granted. Action

and Southern Inc. for $6.1 million. Sclters: Lazar
Emanuel, et al. Buyers: See KRHM(FM) Los
Angeles. Action Jan. 6.

m WSNY(AM) Schenectady, N.Y.—Broadcast Bu-
reau franted transfer of control of Radio WSNY/
1240 Inc. from Gene F. Seehafer, Francis J. Strat-
man, ¢t al (100% before, none "after) to anley-
wide F_nterpnsu Inc. Consideration: $154,000
Sellers: Gene F, Sechafer, president, et al. Bl-{
Enrico. Frank Bove, resident (14.45%), enry
Valemlno. execuuve vice prﬁidem-secrelary-lreas-
urer (29.51%), Frank A. Bove (12.95%), et al.
E. F. Bove and F, A. Bove own 18.4% and
14.8% respectively, of WMRI(AM) Marion, Ind.
Action Dec. 31, 1970,

N WONO(FM) Syracuse, N.Y.—Broadcast Bu-
reau granted mignment of Iicense from Sentinel
Hcights FM Bro Houston Broad-
casting Inc. for $79,000. Seners' Slephens Jacobs,

resident, et al. Mr. Jacobs has interest in

ONH{(TV) Syracuse. Buyers: Bruce A. Houston,
president-treasurer  (69%), Blake Blair (22%),
et al. Mr. Houston holds interest in WPAW(AM)
East § rncuse. Blair is consultant with
John Blair & Chicago, radio and TV rep.
firm. Action De::‘ 31, 1970,

m WCSL(AM) Cherryville, N.C.—Broadcast_Bu-
reau granted transfer of control from C. Grier
Beam (22% before, none after). Donald W Cur-
tis (44% before, none after), Kenneth B. Beam
(22% before, none after) and Aaron B, Moss
512% before, none after) to Mark_ Broadcasting
nc. (none before. 100% after), Consideration:
$170.000. Principals of Mark Broadcasting Inc.:
James Ardell Sink, president (90%), and Remelle
K. Sink (10%). Mr. and Mrs. Sink own WKYK-
(AM) Burnsville, N.C. Action Dec. 31, 1970,

u KBOM(AM) Bismark-Mandan, N.D.—Broad-
cast Bureau granted assignment of license from
KBOM Broadcasting _Inc. to Mattco Inc. for
$212,750. Sellers: R. K. Power. president, et al.
Mr. Power owns 50% of WJON(AM) St. Cloud,
Minn. Buyers: Russell Howard Matthias, presi-
dent (75%). William Warrens Matthias, secretary-
treasurer (25%). Russell Matthias is lawyer;
V\DIe:llmm ;d%lhms is real estate investor. Action
c. 31,

CATV

Application

® Castro Valley, Calif.—California Community

Television Association. Seeks amendment of rules

1o raise from 3,500 1o 10,000, subscriber rate at

XhIChJCA-{Y systemS must orlgmate programing.
nn. Jan

Final actions

m Martinez, Calif.—Cable Television Bureau
granted CP for new relay station (studio head
end link) to be used with system in Martinez.
Action Dec. 23,

® Fort Pierce nnd Vero Beach, both Florida—
FCC authorized Florida Cablevision Corp.. opera-
tor, to add signals of Miami stations *WTHS-TV
and WAJA-TV to Fort Pierce and Vero Beach
Cable systems. Action Jan. 6,

m WEF-99 Hudson, N.H.—Cable Television Bu-
reau granted CP for new relay station (studio
to head-end link) to provide programing for sys-
tems in Hudson, Merrimack, Amherst, and Mll-
ford, all New Hampshire. Action Dec. 29,

m Beaver Falls, Pa.—FCC notified Tower Com-
munications Inc. (formerly Tower Cable Systems
Corp.) that it no longer needs to provide rro-
gam exclusivity to WIIC-TV_ Pitisburgh against
BC programn% of WFMJ-TV Youngstown,
?hloﬁon its CA system at Beaver Falls. Action
an. 6.

W Aberdeen, S.D.—FCC denied requests filed by
TV Signal Co, of Aberdeen and The Citizens
Committee against Monopolization of TV, asking
that commission set aside or stay, pending court
decision, authorization of Aberdeen CA sys-
tem operated by Aberdeen Cable TV Service Inc.
Action Jan. 6,

Other action

m FCC extended closing date for filing of com-
ments and replies on crossownership and opera-
tion of newspapers and CATV systems (
18891). Action

m FCC proposed rum requiring standardized pro-
grnm logfmg of CATV cablecast programing. Pro-
emaking. part of broad rulemaking and
inqulry into CA (Doc. 18397), would amend
rules. They are Intended to insure uniform basis
for maintaining cablecast programing data required
by revised annual CATV report and to simplify
gathering of this information. Action Jan. 13.

Initial decision

m Hearing Examiner Ernest Nash in Crowley, La.,

CATYV proceeding, proposed cease and desist order
against Crowley Cable Television Inc., directing
operator to halt further violations of program

excluslvity requirements of rules in carriage of

f{gnal‘sr o }(LNI-‘I‘V Lafayette, La. (Doc. 19010).
nn. Jan.
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Running a Negro-oriented radio station
with white ownership has been a real
challenge in recent years. Black em-
ployes have pressed for a greater voice
in the policy-making processes; commu-
nity groups have pushed harder; and
the attitudes of black Americans have
undergone rapid, drastic change.

Today that challenge takes on new
significance as black men are given the
manager's chair at more and more such
stations. They know it is now fish or
cut bait. The protesting and professing
are ended; it is time to produce and
progress.

One who is acutely aware of the op-
portunity as well as the challenge is
Lucky Cordell, general manager of
wvoN(AM) Cicero, Ill, which serves
the 1.5 million black people of the
greater Chicago area. Long a popular
air personality who built his audience
loyalty through personal involvement in
public service and local Negro commu-
nity affairs, Mr. Cordell knows his
WVON  responsibilities have special
meaning not only in Chicago but in the
national arena of black broadcasting as
well.

He also is executive secretary of the
National Association of Television and
Radio Announcers, an organization de-
voted to helping the Negro in U.S.
radio and TV to improve his profes-
sional stature and performance.

WvVON rose to prominence in recent
years as an aggressive and successful
black-programing station under the
leadership of the late Leonard Chess,
founder of Chess Records. Late last
year wvoN was acquired for $9 million
by Globetrotters Communications Inc.,
headed by the socially prominent Potter
Palmer IV and by George Gillett. It was
said to be the largest sum ever paid for
a class IV (local-channel) radio station.

Once almost alone in over-all domi-
nance in Chicago's Negro market, wvoN
more recently has been joined competi-
tively by wGRT(AM) Chicago (formerly
wAAF), whose chief owner is Ralph
Atlass, pioneer broadcaster there. Other
black-oriented outlets in the area in-
clude wBeEe(aM) Harvey, Ill., part of
the Rollins group, and Charles Pinck-
ard's wMPP(AM) Chicago Heights, IIL,
the area’s only black-owned outlet.

Although wvonN doesn’t disclose its
billing record, advertising sources in a
position to know estimate the station
grosses in excess of $2 million with
about one-half of that in national ad-
vertising. Whatever the figure, Mr. Cor-
dell knows too it is his job to keep it
there.

Continuing to polish wvon’s format
of top-40 modified rhythm-and-blues
music and broad public-interest features
has been Mr. Cordell’s chief goal in the
few weeks since he was elevated to gen-
eral manager. He soon will introduce

Soul on air:
a full-time job
for Lucky Cordell

two new, younger air personalities at
the station (retaining previous staff but
rescheduling), plus a completely new
package of on-air jingles, bridges and
program introductions.

The image he seeks is bright and
happy, with even a bit more emphasis
on tight, well-paced production.

Ever since the years when he was
program director and music director at
wvON, Mr. Cordell has been proud of
his status as being a tough man to deal
with when record promoters try to push
a new release he doesn’t feel is appro-
priate. He recalls refusing many such

WeekSProfile

WVYON(AM)
1928,
Dunbar Tech-
nical High School, Chicago, 1942-
46; U.S. Army, 1947-48; Radio

—general manager,
Cicero, Hl.; b. July 28,
Grenada, Miss.;

Institute of Chicago, 1948-52:
disk jockey—wGES(AM) Chicago,
1952-53, wnrc(am) Cicero, 1.,
1953, WGRY(AM) (now WLTH)
Gary, Ind., 1953-61, and wGEs
(subsequently wWyYNR, now WNUS),
1961-63; joined wvoN (formerly
WHEC) early 1964 as disk jockey,
becoming program director-music
director 1963, assistant general
manager 1968 and general man-
ager late in 1970; executive sec-
retary, National Association of
Television and Radio Announcers;
m. Barbara Browning of Chicago,
Nov. 5, 1950: children—Patricia
16, Pamela 14: hobbies—hunting
and fishing.

records; and if he ever allowed them,
he says, it was only after being forced
to competitively.

Music still is the meat of radio today,
Mr. Cordell notes, and the meat of
music is soul. It is a quality that is af-
fecting the music of white stations too,
he adds.

“That elusive thing called soul,” he
says, “is the ability of a person to draw
upon the inborn, innermost sincerity of
his background and heritage, whatever
that may be, irrespective of race. I
don’t think blacks have an exclusive
thing on soul. I've heard some country-
and-western artists that are as soulful
as anybody. Some pop artists too.

“It’s doing your thing. Being able to
relate your thing with sincerity. Being
able to go beyond just training, tech-
nique, voice or ability, and to put in
those other things, the human qualities
of sensitivity and understanding.”

As a youngster in Chicago, Mr. Cor-
dell wanted to be a singer when he grew
up. But when he saw even great talent
fall by the wayside without success, he
soon decided to reach for more prac-
tical goals. A good student, he studied
airplane mechanics at a vocational
school and graduated, but his more
artistic side was to prevail.

While a private in the Army Quarter-
master Corps in Alaska and the Aleu-
tians shortly after World War II, he
put idle time to use producing camp
shows with available talent. The Army
offered him a master-sergeant rating,
but he left at the end of his hitch and
enrolled in a commercial radio school in
Chicago, where he also taught for a
short while.

Mr. Cordell broke into commercial
radio in the early 1950°s via the time-
brokering route then popular in ethnic
broadcasting. He worked first for Al
Benson on wGEs(aMm) Chicago {(now
wNUs) for two years. Then, until he
ran out of money, he subcontracted time
on wHFc(AM) Cicero (now WwWvON)
from another contractor, Jack L.
Cooper. The lesson was costly but valu-
able as he learned radio’s power and
reach if wisely used. He then joined the
staff of weGry(am) Gary, Ind. (now
wLTH) and over eight years built a
close following as he proved radio’s
power to teach and help as well as sell.
A staff job at wges followed before he
joined wvoN as disk jockey in early
1964,

Mr. Cordell’s leadership in his field
has won him many awards from his
peers. Bill Gavin’s annual radio con-
ference has honored him five times,
more than any other single broadcaster.
At last fall’s Gavin meeting, wWvON
took a total of three awards, more than
any other station at one time. As a
professional, Mr. Cordell respects this
kind of recognition most of all.
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Filitorials

Opposite coasts

Vincent T. Wasilewski, president of the National Association
of Broadcasters, now has his three executive vice presidents,
whose appointments constitute the first phase of a planned
invigoration of the NARB. It is a plan that the association’s
members hope will lead to their emancipation from the
serfdom to which the present trend of federal regulation is
committing them.

Two of the three appointees are well known to the 44
directors with whom they will meet at sessions of the NAB's
joint board this week. Paul Comstock had been in charge of
legislative and legal affairs during the difficult years of 1969
and 1970. His promotion to the executive vice presidency in
charge of government relations had been expected as recog-
nition of experience. Grover Cobb, a practical and person-
able broadcaster, has wide associations among his peers and
should also be in a position to revive a sorely needed rapport
with the radio and television networks. As executive vice
president in charge of station relations, Mr. Cobb starts with
assets an outsider would lack. Further, his past service as
an NAB director and as chairman of the joint board in
1967-68 fits him to become the association’s chief ad-
ministrative officer, as anticipated.

The third man, Paul Haney, is better known for his per-
formance on the air than off it. As the voice of the astro-
nauts during the Gemini shots of the nineteen-sixties, he
was often in the national limelight. Since leaving the Na-
tional Aeronautics and Space Administration after a dispute
with management, he has been identified with the Houston
Astrodome under the master promoter and sometime broad-
caster, Roy Hofheinz. As the NAB’s executive vice president
in charge of public relations, Mr. Haney is assigned to repair
broadcasting’s image. However arduous his missions of the
past, they are likely to prove idyllic when matched against
the job he is about to take on.

Broadcasters enjoyed happier and simpler times when
they were leaner and hungrier. As they grew in both influ-
ence and affluence, their condition became more complex.
Today they are the targets of such outrages as the exclusion
of cigarette advertising from radio and television, the im-
position of FCC fees which broadcasters must pay to fund
their own undoing, the scare tactics of the Federal Trade
Commission in prosecution by publicity.

The new NAB team deserves support. Relieved of ad-
ministrative distractions, Mr. Wasilewski will have the time
to exercise policy leadership and conduct high-level liaison
with government and political circles.

Broadcasters are under siege. The counteroffensive ought
to be mounted this week, when the Congress convenes in
Washington even as the NAB board and staff are meeting
in the desert calm of La Quinta, Calif.

The viewers' views

The television board of the National Association of Broad-
casters is scheduled this week to consider changes in TV
commercial time standards. Without regard to what the
ultimate package contains, however, one simple fact should
be recognized.

The fact, uniformly ignored in the past, is that “clutter”
—which is what the proposed revisions are all about—can-
not be adequately dealt with until it has been defined. Time
standards cannot be made “acceptable” to the viewer until
it is known what the viewer considers “acceptable””—and

“unacceptable.” Individual tolerances vary, of course, as
undoubtedly they vary among broadcasters, including those
who will make the decisions this week, but if it is assumed
that clutter exists, it follows that there has to be a point at
which it comes into existence for significant numbers of
viewers.

That point cannot be determined by hunch, by guess or
by a majority vote of a handful of broadcasters or any other
businessmen. Only the viewer knows, and only by research
can his secret be brought to light.

Broadcasters until now have refused to conduct such re-
search, although they and advertisers and agencies have
been fretting about clutter for at least seven years. The time
standards have been patched and mended and ripped out
and re-sewn, always without benefit of a pattern showing
what the viewer is likely to accept or refuse.

This is not to say that the NAB board members should
authorize research and do nothing else about time standards
this week. There is undoubtedly a great deal they can do-
to attack the problem as they see it. But how they see it
is not the real problem. The problem that exists is the one
the public sees, and that of course may be quite different -
from the way broadcasters envision it.

Qutward bound

Miles W. Kirkpatrick, the new chairman of the Federal
Trade Commission, has been operating from a sense of mis-
sion that may be getting out of hand. It is one thing for the
agency to be active in the suppression of advertising that
misleads or defrauds. It is quite another for it to take any
interest whatever in standards of quality.

Yet Mr. Kirkpatrick took it upon himself, in a speech to
the International Newspaper Advertising Executives (BroaD-
CASTING, Jan. 11), to attack “the tasteless and uninforma-
tive ads that are often stock-in-trade today.” He admitted the
FTC has no power to act in matters of taste, and professed
no desire to seek such authority, but the emphasis he put on
the subject suggested he would make no resistance if the
power were offered by law.

Another front where bureaucratic expansion must be
brought back under reasonable control.

Drawn for BROADCASTING by Sidney Marris
“The people know what they want, Garrard. Your job is
to sell them something they don't want.”
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Ward’s
In a position
to make things
happen.

youwllfind Ward Huey. -
A working schedule, where
you need it... when you
needit, is the reason. Ward

might often ‘move mountains”. -
- He's in-a position to do it.

Give him a call; he'll prove

itto you. He's WFAA-TV's

generai sales manager.

WFAA-TV DALLAS-FORT

ABG, Channel 8, Communications Center. Represented by Edward Pétry
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