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Consider the people.

The film image can startle. Entertain. Innovate. Persuade.
But the real power of film is people. People who are drawn
to the personal freedom of the film medium. Pecple who are
expanding the possibilities of film through new techniques.
And people who are canstantly refining the art with new
tilms, new equipment, and new laboratory technology.

This rich source of talent makes film the most exciting art
farm of our time. And the most prafitable investment far
commercial production as well.

People are in film because it's the right medium ta build o
product, and a reputation. In 60 seconds ar less.

EASTMAN KODAK COMPANY
Atlanta: 404/351-6510; Chicago: 312/654-5300: Dalias: 214/351-3221; Holly-
wood: 213/464-6131; New York: 212/262-7100; San Francisco: 415/776-6055.




Ay University Lisrary
Maxwell Air rorce Base, Ala.
PROPERTY L. S. AR FORCE

_ B HONORINM G
ok _':_‘r—" WIIC TV
——="" . ND NATURAL GAS CO
L OF ‘PITTSBURG
.. TELEVISIOW
: wLal 1969

-,
MPANIES

WIG-TV

black George Washington

Reflections on a

George Washington Carver was born in slavery . .
kidnapped by night raiders . . . separated from his
mother who was then sold further South.

When he died. he left the South a legacy of 300
profitable uses for the peanut. He held a patent on
none. “God gave them to me,” he once said. "How
can | seli them to someone else ?”

WIIC-TV produced “The Peanut Wizard” as a
tribute to him. It was aired for the first time during
the Silver Anniversary year of George Washington
Carver Day.

The Freedoms Foundation at Valley Forge found
this documentary In keeping with the principles

behind the works of the first George Washington,
and awarded WIIC-TV its highest honor.

It's the kind of recognition that comes from
making an effort to reflect the real Pittsburgh: not
all-white, not all-black—not all-anything-else.
Just people who make up the predominant market
in Western Pennsylvania.

A reflection of Pittsburgh

WIHG-TV

cmFJ;’ A Communications Service of
-~ Cox Broodeasting Corporotion

COX BROADCASTING CORPORATION STATIONS: WIIC TV Pittsburgh, WSB AM-FM.TY Atlanta, wHIO AM<FM.TY Dayton, WSOC AM-FM.TV Charlotte, w!00 AM-FM Midmi, XTVU San Francisco-Oakland



Capcities-Triangle deal, largest and most complicated
broadcast-transfer in history, received sudden and unani-
mous approval from FCC last week. Transaction, totaling
$147 million, barely beats March 1 deadline. See . . .

Last-minute clearance for Capcities . .. 19

Broadcasters and CATV industry interests re-enact long-
standing disputes for House members in meeting spon-
sored by Democratic Study Group's task force on com-
munications; no new views heard. See . . .

New platform, old antagonists ... 24

CBS's plan to spin off its CATV and program syndication
interests to CBS stockholders recejves opposition from pe-
titioners who argue network’s steps to insure independence
are meaningless; FCC urged to hold hearing. See . . .

Viacom spin-off plans belittled ... 25

President Nixon's interim appointees to FCC, Robert Wells
and Thomas Houser, are approved for respective terms on
commission by Senate Commerce Committee. Nomina-
tions now go to Senate floor. See . . .

Welis, Houser await approval of Senate ... 28

Efforts to define 'substantial service' element in license
renewal proceedings face rocky road as early-indications
of disputes FCC must face appear. Data shows stations
far from proposed standards. See . . .

First tremors rattle ‘substantial servicé’ .. 31

Heskintrct

Ford Foundation issues over $11.8 million in grants to non-
commercial TV with major part of broadcast funds allo-
cated for ETV news and public-affairs programing. EBC
receives biggest grant of $9.2 million. See . . .

Ford's better ideas include ETV news ... 36

Bill introduced by Senators Hugh Scott (R-Pa.) and
Charles McC. Mathias Jr. (R-Md.) is expected 1o stir
broadcasters’ opposition at Communications Subc#®mmit-
tee hearings on political spending this week. See 5o ¢
e

It's multiple choice on political bills*.". 38
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Washington federal court begins hearing on suit charging
that congressional ban on broadcast-cigarette advertising
is unconstitutional. Congress discriminated against broad-
casters, suit alleges. See . . .

Court reviews cigarette ad ban. .. 40

New standard billing practice for spot TV and radio takes
effect with invoices for March business, but second
thoughts arise mainly from radio reps as time for switch-
over approaches. See . . .

Moment of truth for new calendar ... 42

FCC moves to prevent another false-alarm alert of Emer-
gency Broadcast System. In action last week, it authorizes
AP and UP! to authenticate emergency messages with gov-
ernment officials. See . . .

The EBS fiasco: an almost disaster ... 46
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running ahead

WGAL-TV reach and in-depth coverage
are unapproached because it delivers most
viewers in its multi-city market*. Two
other great selling factors: a big 50%
color penetration; above-average stability
and prosperity in its Channel 8 area.

*Based on November 1970 ARB cstimates subject to inher-
ent limitations of sampling techniques and other qualifica-
tions issued by ARB. Available upon request.

WGAL-TV

Channel 8 - Lancaster, Pa.

Representative: The MEEKER Company, Inc.
New York - Chicago - Los Angeles - San Francisco

STEINMAN TELEVISION STATIONS - Clair McCollough, Pres.

WGAL-TV Lancaster-Harrisburg-York-Lebanon, Pa. ¢« WTEV Providence. ‘R. I./New Bedford-Fall River. Mass
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Dinner flight

First public appearance of Astronauts
Shepard, Mitchell and Roosa since last
month’s lunar odyssey will be before
annual dinner of Radio and Television
Correspondents Association at Shore-
ham hotel, in Washington, Wednesday
(March 3). Neither President Nixon
nor Vice President Agnew is expected
this year (President has turned down
invitations to all news media dinners).
Correspondents can tip their hats to
Herbert Klein, communications chief
of executive branch, and Julian Scheer,
outgoing assistant administrator for
public affairs of National Aeronautics
and Space Administration, for delivering
astronauts.

Old-timers recalled that Alan Shep-
ard, who headed latest moon mission,
completed first sub-orbital flight only
10 years ago and made his initial ap-
pearance afterward at annual conven-
tion of National Association of Broad-
casters in Washington. President John
F. Kennedy, who had been in office
only four months, personally escorted
then commander Shepard to opening
NAB session.

Austerity move

NBC-TV has decided to go ahead with
its affiliates convention in May, but re-
located and much abbreviated. Instead
of Hollywood May 9-12, it'll be New
York May 12 only. Among other cas-
ualties of current economy will be lav-
ish banquet with big-name talent that
has been traditional. This year’s session
will offer breakfast, closed meeting of
affiliates, presentation by Don Durgin,
luncheon with guest speaker or some
discussion formiat and hospitality suite
in hotel (New York Hilton). CBS-TV
is going even further, eliminating its
convention altogether but offering
closed-circuit presentations (“Closed
Circuit,” Feb. 22). ABC-TV sources
said late last week they were “still go-
ing ahead with convention plans for
May 2-5,” in Los Angeles.

Couric stays on

First official act of Paul Haney, who
reported for work last Monday as ex-
ecutive vice president—public relations
of restructured National Association of
Broadcasters, was to name his chief
deputy. John Couric, incumbent vice
president, will continue in office as
operations head in expanded PR di-
vision. Mr. Couric, 50, has been with
NAB since 1957, was made vice presi-

dent in 1964. Other staff appointments
will be forthcoming, according to Mr.
Haney.

Expertise for sale

“Consortium” of broadcasting-CATV
consultants with bases in New York
and Washington is all but set for an-
nouncement, It puts together established
TV Radio Management Corp., of Wash-
ington, operated by Richard P. Doherty,
one-time VP of National Association of
Broadcasters, and new GWB Associates,
New York, comprising Richard L.
Geismar, former president of Reeves
Telecom, and Fred W. Walker and
William M. Bauce, former operational
executives at Reeves. GWB principals
have variously served with Westing-
house, Metromedia, Avco . Broadcast-
ing, Time-Life and DuMont. Mr. Geis-
mar filed $9-million suit against Reeves
last week for breach of contract (see
story, page 23).

Bartley plan

FCC Commissioner Robert T. Bartley,
who has made it clear to old friends
that he will retire when his term ex-
pires June 30, 1972, has new ambition:
After spending his adult life as profes-
sional, he wants to go amateur. He is
quietly pursuing studies for radio ham
examination, and hopes to get his
“ticket” about time he leaves commis-
sion at age 62.

Money tree

Ford Foundation’s $11.8 million in
grants to noncommercial TV announced
last week (page 36) put total allocated
by foundation to ETV, since 1955, over
$200-million mark. Best estimates avail-
able at foundation, ETV's biggest and
most consistent backer, are that such
allocations total $210 million, or aver-
age of $14 million per year for 15
years.

No dope

FCC will issue public notice, probably
this week, reflecting its concern over
broadcast of drug-oriented lyrics. Docu-
ment, which was adopted at urging of
Commissioner Robert E. Lee, will put
broadcasters on notice that their re-
sponsibility for knowing what goes on
air from their stations specifically in-
cludes song lyrics, especially those con-
taining references that can be inter-
preted as promoting use of drugs.
Commission, however, rejected sec-

ond proposal by Commissioner Lee—
for notice of rulemaking aimed at in-
corporating notice in formal rules and,
in effect, requiring broadcasters to have
at hand published version of lyrics they
broadcast. Comnmissioners may even
have doubts about notice. Commis-
sioner Nicholas Johnson, lone dissenter,
is writing statement. Several of his col-
leagues are said to be preparing state-
ments of their own.

Revival

Now that FCC has cleared sale of nine
Triangle stations to Capcities and co-
incidental spinoffs (see page 19), sales
of rest of Triangle broadcast properties
are expected to be presented to FCC
soon. Not long after Triangle made
Capcities deal it sold other stations—
three TV’s, two AM's, two FM’'s—to
George Koehler, now Triangle general
manager of broadcasting, for $16 mil-
lion. But when citizen groups attacked
Capcities transfer, some of Mr. Koeh-
ler's backing suddenly dried up and
hitches developed in proposed spinoffs
of radio stations in portfolio. Now that
opposition to Capcities has been re-
moved and FCC approval given, Mr.
Koehler's deals are beginning to jell
again.

Shoppers

One prospective bidder for purchase of
NBC’s radio stations is group repre-
senting several black organizations, ied
by Rev. C. J. Vivian of Chicago. Al-
though members have no firm financial
backing now, they say they are confi-
dent they can get it. As with dozens of
others who have expressed interest in
buying some or. all of NBC radio sta-
tions, NBC officials reportedly have
been discussing prospects with Vivian
group.

Dead issue

Back in Christmas season, Federal
Trade Commission Chairman Miles W.
Kirkpatrick attracted bit of attention
with his proposal that FIC and FCC
conduct unprecedented joint hearing
on television programing aimed at chil-
dren, with emphasis on commercials
(BROADCASTING, Dec. 28, 1970-Jan. 4).
Question is beginning to be asked
whether anything will ever come of
proposal. At FCC, where idea was never
wildly popular, it appears to be dying
from lack of attention. There has been
little movement even toward study of
proposal’s feasibility.
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Late news breaks on this page and overleaf.
Complete coverage of the week begins on page 19,

AtDeadline

Wells, Houser confirmed

President Nixon's nominations of FCC
Commissioner Robert Wells and
Thomas J. Houser to new terms on com-
mission were confirmed shortly after
Senate convened Friday (Feb. 26).
Commissioner Wells will serve seven-
yeat term that runs from Tily 1, 1970;
Commissioner Houser will fill rethainder
of unexpired term of Commissioner
Wells that ends June 30 (see page 28).

Net TV for soft drinks

In what was termed “unique” buy in
soft drink field, Canada Dry Corp,,
New York reported Friday (Feb. 26),
that it has purchased, in co-operation
with its 180 franchised bottlers, $3-mil-
lion, 39-week schedule in prime time
on three TV networks beginning April
5 for its ginger ale, mixers and Wink.
In past, bottlers bought spot-TV an-
nouncements and Canada Dry was re-
sponsible for network-TV buys. Canada
Dry spokesman said, however, that bot-
tlers’ spot-TV investments would con-
tinue. Agency is Grey Advertising,
New York.

Comsat poised to file

Communications Satellite Corp. was
scheduled to file with FCC today
(March 1) application for $250 mil-
lion, multi-purpose domestic satellite
communications system that is pegged
on use of half facilities by TV networks.

Comsat filing follows by week an-
nouncement by AT&T that it was revis-
ing earlier application in conjunction
with Comsat to add third satellite to
prospective system (see page 49).

New Comsat proposal would place
three satellites (two operating, one
spare) in stationary orbit to cover 48
contiguous states plus Alaska, Hawaii
and Puerto Rico. Each satéllite, with
seven-year life, would be capable of
handling 24 TV channels or 14,400
voice circuits operating on 4 and 6 ghz
and using cross-polarization techniques.

Application also will seek FCC ap-
proval for 132 earth stations, including
two major send-receive facilities—in
Southbury, Conn., for New York area,
and in Santa Paula, Calif., for Los
Angeles region.

Offer of eight, full-time channels to
all TV networks is aimed at half-cost
and greater capacity than now available
from AT&T, Dr. Joseph V. Charyk,
Comsat president, said at news confer-
ence Friday (Feb. 26). Price would be

about $40 million, Dr. Charyk said,
for TV package deal, including also two
channels for Corp. for Public Broad-
casting, and two for CATV industry.
He admitted, however, talks with CATV
groups had been fragmentary.

Specifications for TV, Dr. Charyk
said, are subject to renegotiation which
could reduce charges.

System is designed to handle other
types of service also, including data,
teletype, and telephone transmissions.
But it is obvious, and Dr. Charyk ad-
mitted this; prospective system at mo-
ment requires acquisition of customers
—with TV networks primary target.

Sale poses problems

Robert S. Strauss, president of Dallas-
based Strauss Broadcasting Co. and

treasurer of Democratic National Com-
mittee, wants to give up battle to operate
WGKA-AM-FM Atlanta.

Strauss Broadcasting has sold stations
to GCC Communications of Atlanta
Inc. for $432,500, subject to FCC ap-
proval. And getting that approval may
be complicated.

Commission in September 1968 ap-
proved Strauss’s acquisition of stations
without hearing and in face of protests
from Atlanta residents objecting to
Strauss's intention of abandoning sta-
tions’ classical-music format in favor
of middle-of-road music.

Atlantans, however, appealed deci-
sion, and U.S. Court of Appeals last
October reversed commission, remand-
ing case for evidentiary hearing (BroaD-
CASTING, Nov. 2, 1970). Commission

Line-up for CATV hearing

List of 61 spokesmen chosen to partici-
pate in eight panels in FCC's mammoth
CATV rulemaking proceeding, was an-
nounced Friday (Feb. 26).

Panel 1, meeting morning of March
11 to discuss directions commission
should follow to improve CATV’s serv-
ice to public including program origi-
nation, ownership ot manner of opera-
tion of systems, separation of owner-
ship of hardware and control over con-

tent, and other matters:

John W. Macy Jt.,, Corp. for Public Broad"
casting; Paul B. Comstock, National Associdtion
of Broadcasters; Paul Visher, Hu Aijrcraft
Corp.; Bverctt C. Parker, United Church of
(B lrvmk_B Kahn, Teleprompter Cortp.;

Albert Citizens _Communications
Center; McGeorge Bundy, Ford Foundation; Jack
Vulenlf Motion Picture ciation of America;

Ted Ledbener, Urban Communications Group.

Panel 2, meeting afternoon of March
11 to discuss proposals concerning com-
mercial switching and payments to
Corp. for Public Broadcasting:

Alfred_ R, Stern, Televhlon Communications
Corp.; David_ M. Baltimore, WBRE-TV Wilkes-
Barre, Pa.; George W Bartlett, NAB; Bruce
Merrill, Ameco Inc.; Leonard M. Ross, Harvard
University Law School; John E. McCoy, Slorer
Broadcasting Co

Panel 3, meeting March 12, in morn-
ing to discuss CATV operation in top-
100 markets:

Monroe Rifkin, Ameri & Communita-
tions Corp.; Donald I. Blker Dept of Justice;
Barry Zorthian. Time-Life hroadcasung Inc.;
Jack Harris, Association of Maximum SeMu
Telecasters; Leland L. Johnsonm, Rand Corp.;
William L. Putnam, Springfield Televlslon Brbad-
casting Corp.

Panel 4, meeting afternoon of March
12 to discuss CATV operation in mar-
kets below top-100:

Benjamin J, Conroy Jr., Communications Prog-
erties; Bill Fox, Lanford 'i'elemtlns Co.;

George J, Barco, Pennsylvania Community An-
tenna Television Association.

Panel 5, meeting morning of March
15, on question of whether CATV
systems should bé owned by public or
educational entities:

Donald V. Taverner, Nationat Cable Television
Association; Stuart Sucherman, Ford Foundation;
Dr. Alber Horley, Depurtmenz of He-llh Educa-
tion and Welfare; Joan Coo %V dren’s Tele-
vision Worksho? William D. right. Black Ef-
forts for Sou! in Television; Frederick Rebman,
Community Television Inc.; Bdward P. Curtis,
Rochester Area Education Television Association.

Panel 6, meeting March 15 in after-
noon, will deal with question of appro-
priate regulations between federal, state
and local regulatory agencies in dealing
with CATV:

Brice W. Rhyne. National Institute of Municipal
Law Officers; Amos B, Hostezter Jr., ntinental
Cablevision inc. William Jones,. New. York
State Public Service Comminlon, William Malone,
Geneml Telephone & Electronics operating com-
ie anies; Paul Rodgers, National Association of

gulatory Ut _}hty Comrmssnoners Allan Novak.
Development Eechnolo, mas kins,
Councilman, City of ton, enneth A X,
Microwave Communications of America Inc.;
Thomas P. F. Hoving, National Citizens Com-
mittee for Broadcasting.

Panel 7, meeting morning of March
16 to discuss same issues as Panel 1:

Richard Block, Kalser Broadcasting Corp.; Paul
L. Klein, Computer Television Inc.; Irwin Karp,
American Civil Liberties Union; Charlton Heston,
Screen Actors Guild; John Summers, NAB; Wel-
don W. Case, Mid Coritinent Telephone Corp.:
J. Leonard Reinsch, Cox Broadcasting org)
Cox Cable Communications Inc.; Ossie
Academy of Radio and Television Artists.

Panel 8, meeting morning of March
18 to discuss appropriate form of copy-
right settlement and its relation to com-
mission’s regulation of CATV:

Louis Nizer, New York attornmey; David l-[om-
witz, Columbia Pictures Industries; Bruce B,
Lovett, American TV & Cbmmurications Co
Emest W. Jennes, Washington ntlorney, Su
A. Anello, Washlngton attorney; Stephen G.
Breyer, Harvard Law School; Barbara Ringer,
Assistant Regmer of Copyrights; Herman Fink-
for American Society of Com-

Moore, KGvo-Tv Missoula, Mont.; Bruce i
sweit, New Mexico Br astifg Co.; Judge Nat
en, National Translator  Association;

sers, Authors & Publishers; Frederick W,
'ord, Washington attorney.

More "'At Deadline” on page 10
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has not yet acted on remand order.

In view of present status of case it
was not clear how commission would
react to assignment applications, which
have not yet been filed. Some commis-
sion officials on Friday (Feb. 26) indi-
cated agency would take dim view of
proposed sale until issues raised in
court’s opinions were resolved.

However, others felt that if GCC
Communications could satisfy complain-
ants in Atlanta, it could probably satisfy
‘commission, even to point of persuading
it to grant waiver of three-year rule.
Presumably, GOC Communications, in
making survey of community to deter-
mine “problems, needs and interests”
(see page 33), will keep classical-music
interests of vocal minority (according to
Strauss survey, 16% of community
favor classical music) in mind.

Sales price is about same as Strauss
Broadcasting paid for stations. Broker
is Blackburn & Co.

Besides Atlanta stations, Strauss
Broadcasting owns KIXL-AM-FM Dallas
and KCEB-AM-FM Tucson, Ariz. GCC
Communications, whose president is
Alexander M. Tanger, is subsidiary of
General Cinema Corp. of Boston. It
owns WERE(FM) Cleveland, wiFl(FM)
Philadelphia and xrBE(FM) Houston.

Tanger owns individually wLKW-AM-FM _

Providence, R.I.

Scott, Mathias to testify

Senate Minority Leader Hugh Scott
(R-Pa.) and Senator Charles McC.
Mathias Jr. (R-Md.) are scheduled to
be lead-off witnesses on second day of
election-reform hearings being held this
week by Senator John O, Pastore's (D-
R.I.) Communications Subcommuttee.

Also scheduled to testify that day
(March 3) are Senator John V. Tun-
ney (D-Calif.); CBS President Frank
Stanton; Vincent T. Wasilewski, presi-
dent of National Association of Broad-
casters; Joseph Califano, general coun-
sel of Democratic National Committee,
and former FCC Chairman Newton
Minow.

Senators Scott and Mathias last week
introduced comprehensive campaign
spending legislation (see page 38).

Witnesses on first day of hearings
(March 2) will include Senators Mike
Gravel (D-Alaska), James B, Pearson
(R-Kan.), Edward M. Kennedy (D-
Mass.) and Republican National Com-
mittee Chairman Robert J. Dole
{(Kan.); FCC Chairman Dean Burch
and Russell Hemenway, director of Na-
tional Committee for an Effective Con-
gress.

Full FCC controls: Kahn

FCC powers to govern cable television
should be enlarged to include local and

Mr. Schneider

Cy Schneider, president, Carson/Rob-
erts, division of Ogilvy & Mather Inc.,
Los Angeles, named chief executive
officer. He succeeds Ralph Carson who
remains board chairman. Mr. Schneider,
who joined agency in 1953, was named
senior VP and director of client services
in 1966 and elected president in 1967.

For other personnel changes
of the week see '‘Fates & Fortunes"

state regulation, Irving Kahmn, chairman-
president, Teleprompter Corp., New
York, said in talk prepared for deliv-
ery at University of Chicago student
communications seminar Saturday (Feb.
27). He also said Teleprompter will file
its own application with FCC to build
and operate earth stations to receive
programs from satellites for distribution
over cable TV systems.

Alluding to indictment by special
federal grand jury in New York charg-
ing $15,000 bribe in 1966 to obtain
cable franchise in Johnstown, Pa., Mr.
Kahn indicated broader FCC power to
regulate CATV would prevent some
local officials from demanding payoffs
for franchises (BROADCASTING, Feb. 1).

There would be little reason for na-
tional cable system, satellite-fed, “if it
merely added a fourth or a fifth net-
work to join the endless game of follow-
the-leader already being played by NBC,
CBS, and ABC,” Mr. Kahn said. “The
prospect of satellite interconnection has
relevance only in the diversity it can
promote,” he explained.

Five-year celebration

CBS News has developed special project
titted The American Revolution: 1770-
1783, under which at least two pro-
grams will be telecast on CBS-TV an-
nually from 1971 to 1976 in celebration
of U.S. bicentennial.

First two one-hour specials will be
presented this year under sponsorship of
Ford Motor Co., Detroit, through Grey
Advertising, New York.

First episode, set for broadcast on
April 6 (7:30-8:30 p.m.), centers
around “interview” between CBS News
correspondent Eric Sevareid in role of
American journalist of 1770 with Fred-
erick Lord North (portrayed by actor
Peter Ustinov), who was King George
1II’s prime minister and pivotal figure in
decision to resist colonial efforts at inde-
pendence.

Set sales slump in '70

Total radio and TV consumer sales
(foreign and domestic) for 1970 slipped
below 1969 figures despite increased
last quarter activity, according to Elec-
tronic Industries Association.

EIA figures show 1970 and 1969 TV
sales: color 5,320,688 wvs. 6,191,806;
monochrome 6,900,056 vs. 7,116,083;
and total sales of 12,220,744 vs. 7,-
116,083.

Radio sales of 44,426,320 in 1970
fell from 51,352,742 in 1969. Mean-
while, sales of radio sets with FM capa-
bility accounted for 59% of total—
21,332,308 in 1970 vs. 22,581,498 in
1969—an increase in share of total.

MCA renews credit line

MCA Inc. has renewed its revolving
credit of '$134 million with its present
lenders, Bank of America, First Na-
tional Bank of Chicago and Marine
Midland Bank, New York.

Lew R. Wasserman, MCA president,
said renewed credit is for term of six
years with prepayment privileges. It also
provides for periodic reductions of por-
tion of credit. He reported that interest
rate in loans under credit is ¥4 of 1%
above prime commercial rate in effect
from time to time.

Propose CATYV regulation

Bills to regulate CATV in Illinois were
introduced into state senate and house
by Republican leaders, but Democratic
leaders declined to join in proposals.

Bills would prevent radio-TV and
newspapers from owning cable systems
in state. Bills also provide for 10% state
tax on gross revenues plus added 5%
tax for local governments. Move fol-
lows Maryland activity along same lines
(see page 28).

Frazier-Ali preview?

Five CBS-owned television stations will
carry Profile of a Champion: Frazier/
Ali within five days of heavyweight
title bout on March 8.

Half-hour special was produced by
CBS -owned wcau-Tv Philadelphia,
which will present program on Wednes-
day (March 3) from 8:30 to 9 p.m.,
while other outlets have air dates on
Saturday (March 6).
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We made a color TV
with a better picture.

You made it
number one in America.

‘A little over a year ago, we introduced Zenith Chromacolor.
A totally advanced color TV system with a color picture that out-
colored, outbrightened, outcontrasted and outdetailed every giant-
screen -color TV before Chromacolor.
We said that unless you actually saw Chromacolor in person,
you couldn t possibly judge how good it really was. Millions of you camein
to see it. And you made Chromacolor the number one giant-
\ a| screen color TVin America. Chromacolor, with Zenith’s
L) .@ powerful Handcrafted chassis and patented Chromacolor
picture tube...that fully illuminates every color dot on a jet-
black background to form the brilliant .-
'Chromacolor picture. If you haven't
seen Chromacolor, visit your Zenith
dealer and see what you're missing.
Chromacolor, in a complete
selection of screen sizes.
Remember, there's only
one Chromacolor and only Zenith
has it. At Zenith, the quality goes in
_before the name goes on.”

Simulated TV Picture ON LY ZENITH HAS |T




' Mﬂﬂmn trom Charles W. Reinhart, Chirug & Cairns, New York

Dual-purpose commercials can hit two targets with one shot

Can one television commercial do the
job of two commercials when the audi-
ences are different—that is, when the
actual user of the product is not the
same person as the purchaser?

~ Many products are used by one set of
individuals, but usually purchased by
another. This is especially true of chil-
dren’s, products.

In our current economic climate, it
would be highly desirable if advertising
for these different audiences could be
accomplished with one commercial,
without sacrificing commercial effective-
ness.

One of our clients, Binney & Smith,
which manufactures Crayola crayons,
uses television extensively to communi-
cate with two audiences: the user—the
child between the ages of 2 and 11—
and the purchaser—the mother between
the ages of 18 and 34. We use both
children’s shows and daytime women’s
shows, all network, to reach these two
important target areas.

A close study of the various shows
indicatéd that we were frequently pick-
ing up both the user and the purchaser
in the same shows. For example, some
of the daytime women’s shows deliver
almost as many children in the 6-to-11
age bracket as they deliver mothers; and
conversely, on some of the children’s
shows, delivery of women is also fairly
high, although not in the same propor-
tions.

Though we determined that two dif-
ferent audiences can, indeed, be reached
via a single broadcast vehicle, the chal-
lenge had just begun. The creative con-
cept and execution of the actual com-
mercial had to be so handled that, if
shown on a daytime women’s show to
reach mothers, the commercial would
not alienate or “lose” the child viewer—
or vice versa.

We were able to work it quite well
for Crayola. The agency developed a
bank of eight different commercials
which have been successfully aired on
both children’s and women’s shows and
with apparently equal effectiveness.

This was accomplished essentially
with a strong product identification. In
almost every commercial the product is
a natural and integral part of the story
line. In most of the messages, the prod-
uct is being uséd by children—in totally
believable, unexaggerated situations—so
that the child viewer can identify with
the story.

Similarly, the viewing mother can see
the whole thing from an adult view-
point. For instance, the story lines em-
phasize that crayons are “quiet toys,”
engaging the rapt attention of kids
sometimes for hours while théy create
their own imaginary worlds on paper.

In these days of high-powered noise-
makers, like chortling dolls, sputtering
tanks, screeching spaceships and va-
rooming racing cars blaring forth from
the video screen, what parent can resist
the idea of a quiet toy—and also, inci-
dentally, a quiet cornmercial?

We managed to achieve that happy
crossroads of concept and execution
that can catch the interest of two di-
verse audiences.

One of our basic appeals to the adult
female audience is the fact that using
crayons keeps a child quietly occupied,
so that poor, harassed Mom has a few
serene moments, if not hours, to do
household chores or just relax, while
Junior cranks out drawing after draw-
ing.

At first, it appeared that we couldn’t
do a commercial along these lines with
a dual appeal. But a touch of humor,
audio techniques inexpensively done,
and strong product involvement did the
trick.

All of these commercials have been
developed as 30’s, although the time
segments we’ve been purchasing have
been 60-second slots. We discovered
that piggybacks were particularly adapt-
able, enabling us to get specific messages
about the product across within a min-
ute’s time, by doing them as separate
30's. Qur decision to go with 30's was
also against the day when the networks

would have more and more 30's time
segments. available.

And we do not mean to negate the
virtues of print media, because we do
use a lot of print for all. of our other
clients, as well as for other Binney &
Smith products.

But in the case of this particular
children’s product—crayons—we have
moved out of print and put all of the
consumer advertising into network tele-
vision. The reason is that there is really
no way in print media to reach both the
adult and children’s audience with a
single insertion—and there is with
video.

Another example of a “duo-appeal”
commercial is what we've accomplished
for another client, Millers Falls, which
produces a line of power tools. A strong
product feature is the safety of its
shockproof line. This product was pro-
moted into the Christmas season as a
gift item involving both the husband
and the wife, each talking about the
product features from their separate
viewpoints. .

In this way, we achieved a balance in
communicating to the purchaser—the
wife buying it for hubby's Christmas
gift—as well ‘as with the male half of
the partnership, by acknowledging his
technical know-how and highlighting
the product advantages in masculine
terms.

These are but two examples we cite
in our experience of a creative concept
worked out logically for appeal to both
audiences. One commercial for two
achieves significant savings in the prod-
uct budget and works toward more ef-
ficient use of time purchases.

Charles W. Reinhart joined the management
staff of Chirurg and Cairns, New York, 14
years ago as account. executive and is now a
vice president. His 25-year business experi-
ence ranges from copywriting to account
management, advertising manager and mar-
keting director, handling both industrial and
consumer products. His over-all responsibil-
ity for the agency is in broadcast adminis-
tration, where he is involved in everything
from creative concepts through final com-
mercial production and timebuying.
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MONROE, LOUISIANA, INVITES YOU
TO JOIN US FOR A SPARKLING HALF HOUR
ON CBS-TV BROUGHT TO YOU BY
KNOE-TV AND FORMER LOUISIANA GOVERNOR,
JAMES A. NOE.

LOUVELLEN ADEN AND FRIEND LOQUELLEN ADEN AND FRIEND LOUELLEN ADEN AND FRIEND GOV, JAMES A NOE AND GHIENDS

The story line of this delightful comedy has 1o do with a beautiful girl, Louellen Aden from Monroe, Louisiana, who
went to Hollywood to “take the big step’” after winning a beauty contést on that “big TV station” in Monroe,
Louisiana.

The “big TV station” is KNOE-TV. There are many |mpresswe figures we would like to have you know. But for
openers, let us simply teil you that this “big TV station” delivers more homes* for the 5 p.m. ABC- TV News with
Howard K. Smith and Harry Reasoner than the ABC-TV outlet in Houston. We are the 17th station® in the entire
ABC-TV network for this newscast. That puts us ahead of such big cities as St. Louis, Minneapolis, New Orleans, and
others. May we tell you more or would you contact the HR Television representative nearest you?

KNOE-TV

A JAMES A. NOE STATION
MONROE, LOUISIANA

Source: “Niafsen Station Index. average week audiance astimares based on October . Audidnce maasurement of all media are Bstimates only—subject to
29-November 25, 1970. NSI, all-market cycle defects and limitations ol sourca, materials, and methods.
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Whether you concentrate in
the printed media or in sky-
writing, it's good business to
understand broadcasting—
its impact, its costs,

its inherent value to you,
your client. BROADCASTING
is the one book that keeps
you on the inside of
broadcasting. It tells you
when, why, where it happens
—as it happens. This
coverage—accurate,
intensive, thorough—

gives you the facts you need
for your workaday,
money-making use,

Subscribe now . . . pay later!

Broadeastin

THE BUBINESSWEENLY OF TELEVISION AND AADIO @

(CA
mini-
automation

cc ELECTRONICS
CORPORATIOMN

LR

Datebook «

A calendar of important meetings and events in communications

alndicates first or revised listing.

March

March 1—New deadline set by FCC for fling
all applications for domestic communications-
satellite systems in 4 and 6 ghz bands or higher.
Previous deadline was Dec. 1, 1970 (Doc. 16495).

1—N \ 1 h

March Iy . dInter
Radio and Television Society. Former Attorney
General Ramsey Clark will speak on “Dissent and
Communications”. Empire room, Waldorf-Astorla
hotel, New York.

March 1-3—National Cable Television Associa-
tion cablecasting seminar, Boston,

March 2-4—Si C ications Sub it-
tee hearings on election-campaign reform meas-
ures (BROADCASTING, Feb, 1). lioom 5110, New
Senate Office Building,

March 5-6—Convention, Georgia Cable Televi-
sion Association. Towers motel, Augusta,

March 8-1{—Spring conference, Electronic Indus-
tries Association. Statler Hilton hotel, Washington.

March 9—Meeting of New York Association of
Broadcasters. Thruway Hyatt House, Albany.

March 11—Anniversary dinner, Infernattonal
Radio and Television Society, New York.

March 11-26—FCC oral argument and dpnnel dis-
cussions on proposed rules governing diversifica-
tion of control of CATV systems and other key
CATYV industry issues.

March 12-14—Meeting, board of directors, Ameri-
can Women in Radio and Television. Executive
house, Scousdale, Ariz.

March 15—New deadline for filing reply com-
ments on FCC’s proposal to permit inclusion of
coded information in aural transmissions of radio
and TV stations for purpose of program idgmiﬂ-

cation. Previous deadline was Jan, 18
18877).
March 15—FCC deadline for ABC, CBS and

NBC to submit statements of intent to apply for
satellite system (Doc, 16495).

March 16—Public hearing of Canadian Radio-
fTelﬂ;f‘slgn Commission. Nova Scotian hotel, Hali-
ax,

March 17—Annual meetin,
cets, Advertising Council,
hotel, Los Angeles.

March 18—Annual stockholders® meeting, Cox
Broadcasting Corporation. CBC headquartets, At
lanta,

sMarch 18—Workshop, spc d by A fati
of Naiional Advertisers, on changing service re-
quirements of advertisers and how they are being
met, Plaza hotel, New York.

March 18-20—General convention, Florida State
Cable Television Association. Colonnades Beach
hotel, Palm Beach Shores,

March 22-25—International convention and ex-
hibitlon, Institure of Electrical and Electronic En-
gineers. Coliseum and Hilton hotels, New York.

March 23—11th annual [International Broad-
ca:rlnl: Awards dinner. Century Plaza hotel, Los
Angeles.

March 25—Luncheon sponsored by Federal Com-
munications Bar Association. Featured speaker
wiil be John Macy, president of Corp. for Public
Broadcasting. Army-Navy Club, Washington.

March 26-27—Region 10 conference, Sigma Deita
Chi. Union, Wash,

March 26-27—Forum on business and I?nl prob-
lems of television and radio, sponsored by the
Practicing Law Institule, New York, Hmﬁ R.
Olsson Jr., CBS, chairman, Water Tower Hyatt
House, Chicago.

March 26-28—National convention, Alpha Epsi.
lon Rho, national radio-TV honorary fraternity.
Avenue motel, Chicago.

March 30—Deadline for comments on applica-
tions for, and FCC’s rulemaking proposal con-
cerning, domestic-communications satell te systems
in 4 and 6 ghz bands or utilizing higher frequen-
cies (Doc. 16495).

March 30—FCC deadline for Western Tele-
Communications Inc. to file for earth stations to
be operated with systems proposed by other
applicants.

March 30—FCC deadline for networks’ affiliates
assoclations to apply for prototype receive-only

and election of offi-
ew York. Ambassador

earth station {Doc. 16495).

March 30—Annual membership meeting, Associ-
ation of Maximum Service Telecasters, 5:30 a.m.,
Whaldorf room, Conrad Hilton hotel, Chicago.

sMarch 30—Public hearing of Canadian Radio-
Television Commission on proposed reorganiza-
tion of Famous Players Canadian Corp, Skyline
hotel, Ottawa.

April

April i—New deadline set by FCC for origination
of programing by CATV systems with 3,500 or
more subscribers. Previous deadline was Jan, 1.
April 2-3—Region 3 Conference, Sigma Delta
Chi. Knoxville, Tenn.

Azril 2-3—Region 4 Conference,
Chi. Cincinnati,

April 4-6—Annual convention, Southern CATV

Sigma Delia

%ssoclan’on, Sheraton-Peabody hotel, Memphis,
enn.
April 12-13—Annual Conference on_ Business-

Government Relations, sponsored by The Ameri-
can University Center for the Study of Private
Enterprise. Theme: A Dialogue with FTC, Shore-
ham hotel, Washington.
April 15-17—Mi of American A
Advertising. Universrly of Georgia, Athens.
April 16—New deadline for comments from
National A iation of Br s and Ameri-
can Newspaper Publishers Association on FCC’s
one-to-a-market proposal and its newspaper-CATV
crossownership proceeding. Previous deadline was
Jan. 15 (Docs. 18110 and 18891).

April 16-17—Meeting, officers and executive board,
ississippl Broadcasters Association. Laurel,

April 16-17—Region 6 Counference, Sigma Delta
Chi. Minneapolis.

Airil 16-17—Region 7 Conference, Sigma Delta

Chi. Wichita, Kan.

April 17—Annual meeting and awards banquet,

Georgia A iated ss Broadcast A /!

fion. Marriott motor hotel, Atlanta.

Anril 19-25—23d _cine-meeting, International Film,

TV Film and Documentary- Market (MIFED).

Milan. For information and bookings: MIFED,

Largo Domodossola 1 20145 Milan,

April 21—George Foster Peabody Broadcasting

Awards presentation and Broadcast Pioneers

luncheon. Pierre hotel, New York,

:é_grn 23-24—Region 1 Conference, Sigma Delta
i. Hartford, Conn.

April 23-24—State convention, Pennsylvania As-
intmd R A s A I} Moum

G 4

a1

y of

ress s
Airy lodge, Mount Pocono, Pa.

Aﬁ'il 24—Annual meeting and awards luncheon,
Alabama Assoclated Press Broadcasters Associa-
tion. Holiday inn downtown, Mobile, Ala.

April 24—Region 8 Conference, Sigma Delta
Chi. Hot Springs, Ark.

SApril 24—11th annual Western Heritaﬂe Awards
ceremony. Cowboy Hall of Fame and Western
Heritage center, Oklahoma City.

April 24-25—Region 2 Conference, Sigma Delta
Chl. Chapel Hill, N.C.

April 25-30—Technical conference and equip-
ment exhibit, Society of Motion Picture and Tele-
vision Engineers. Century Plaza hotel, Los An-
geles,

April 26—Deadline for reply comments on
applications for, and FCC’s rulemaking proposal
concerning, domestic communications  satellite
systems in 4 and 6 ghz bands or utilizing higher
frequencies (Doc, 16495).

April 26—Public ht:ariniI of Coanadian Radio-
Television Commission. Hearing will deal only
with proggsed CATV policies and regulations.
Sheraton-Mt. Royal hotel, Montreal.

April 26-28—Annual conference of State Associ-
ation presidents, and executive secretaries, spon-
sored by Natlonal A tation of Broad .
Mayfiower hotel, Washington.

April 30-May 1—Region § conference, Sigma Delta
Chi. Terre Haute, Ind.

May

May 4-6—Spring meeting, Pennsylvania Com-
munity Antenna Television Assoclation. Marriot
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Major convention dates In *71

March 25-28—Annual convention of National
Association of FM Broadcasters, Palmer House,
Chicago.

March 28-31—49th annual convention of National
Association of Broadcasters, Conrad Hilton hotel,
Chicago.

April 28-M‘:ly 2—20th annual national convention,
American Women in Radio and Television. Wash-
ington Hilton hotel, Washington.

June 26-30—=National convention of American
fiirermlng Federation. Hawaiian Village, Hono-
ulu,

July 6-9—Annual convention of National Cabie
Television Assoclation. Sheraton and Shoreham
hotels, Washington.

hotel on City Line Avenue, Philadelphia.

May S—Meeting, Missouri Association of Broad-
casrers. University of Missouri, Columbia.

May S5-6—Meeting of Kentucky Broadcasters
Association. Executive Inn, Louisville,

May 6—Luncheon sponsored by Federal Commu-
nications Bar Association. Featured speaker will
be FCC Commissioner Thomas J. Houser. Army-
Navy Club, Washington.

May 7-8—Distinguished Service Awards Banquet
and joint Region 9 and 11 Conference, Sigma
Delta Chi. Las Vegas.

May 7-8—Meeting. Kansas Association of Broad-
casters. Raddison hotel, Wichita,

May 15-16—Meeting. Louisiana Associated Press
Broadcasters Assoclation. Royal Orleans hotel,
New Orleans.

May 17—New deadline for comments from all
parties except National Association of Broad-
casters and American Newspaper Publishers Asso-
ciation on FCC’s one-to-a-market proposal and
its newsparer-CATV crossownership proceeding.
r;g;llo)us deadline was Feb. 15 (Docs. 18110 and

May [8—Public hearing of the Canadian Radio-
Td"gbém Commission. Bayshore Inn, Vancou-
ver, B.C.

May 20—Spring managers meeting, New Jersey
Broadcasters Association. Wood Lawn, Douglass
College campus; Rutgers University, New Bruns-
wick, NJ.

May 20-21—Annual spring conference, Oregon
;lndociallon of Broadcasters. Red Lion inn, Med-
ord.

May 20-22—Annual management
Towa road S latl
south, Des Moines, lowa.

May 21-22—21st annual convention, Kansas As-
-;x,? t::liun o} Radio Broadcasters. Broadview hotel,
chita.

May 23-27—International colloquium, sponsored
by [Ihaninating FEngineering Society through
its theater, television and Alm lighting committee.
New York. Information: Philip Rose, 6334 Vis-
count Road, Malton, Ont.

sMay 25-26—Workshop, sponsored by television

committee of Assoclation of National Advertisers,

on *The Segmented Viewing Public of the *70°s—

:#ndk How to Reach Them.” Plaza Hotel. New
ork.

convention.
Holiday inn

June

®June 4-5—Meeting of Wyoming Association of
Broadcasters. Ramada inn, Cheyenne.

Wlune 6-9—Annual student radio seminar, spon-
sored by Kansas Association of Radio Broad-
casters. Kansas State University, Manhattan.
®June 8—Public hearing of Canadian Radio-Televi-
sion Commission. Government Conference Centre,
Ottawa.

®June 10-11—Meeting, Indiana Broadcasters As-
soclation; Indlanapolis Hilton.

sJune 10-13—Meeting of MississiPpi Assoclation
of Broadcasters, Sheraton-Biloxi hotel, Biloxi."
Wune 10-14—Spring meeting, North Carolina
A iation of Br. s. Jamaica Hilton, Ocho

Rios, Jamaica.

June 14-16—International conference on com-
munications, spo: d by € icati ech-
nology Group and Montreal Section, Institute of
Electrical and Electronics Engineers. D. M. Atkin-
son, chairman. Queen Elizabeth hotel, Momreal
BJune 17-19--Meeting of Missourl Association of
Broadcasters. Holiday inn, Lake of the Ozarks.
June 17-20—Meeting of Oklahoma Broadcasters
Association. Fountainhead Lodge, Chectah.

June 18—New deadline for reply comments
from all parties on FCC's one-to-a-market pro-
posal and its newspaper-CATV crossownership
proceeding. Previous deadline was March 15
{Docs. 18110 and 18891).

June 19-23—Meeting of Georgia Association of

INTERNATIONAL
FILM
TV-FILM

AND
DOCUMENTARY
MARKET

23rd CINE-MEETING
MILAN 19-25 APRIL 1971

2 GRAND AWARDS
FOR TV-FILMS

The International Film, TVfilm and Documentary Market (MIFED) is an international
centre where feature, TV and documentary films are traded on a worldwide scale.
Contacts are made there for negotiating agreements in any branch of film produc-
tion, co-production, financing and the issue of import and export licences.

its comfortable quarters are provided with all modern facilities and include numer-
ous studios for the projection of cinema and TV fiims. international telephone,
cable, telex and telephoto services are available. Conference rooms and offices.
All forms of business and secretarial assistance. Legal and notarial consultants.
Medical advice. Dining rooms and bars.

Advance bookings should be made to MIFED by letter or cable before 15 March.

For information and bookings wriie to: MIFED - Largo Domodossola 1 - 20145 Milano (laly)
Telegrams: MIFED - Mllano & 495.495 - Telex 33660 Fleramil .

Delegation in Los Angek 1800 Avenue of the Stars - 80067 Los Angeles, Cal.

Delegation In London: 31 Oid Burilngton Street - London W1X 2DQ

Delegation In Paris: 90 Champs Elysées - 75 Paris 8' - Telex 29642 Inconta

Delegation In Rome: Via del Corso 184 - 00186 Roma

PRIME MIDTOWN NEW YORK CITY
LUXURY OFFICE SPACE AVAILABLE

oN A “TRADE OUT” sasis—

FROM 9000 TO 18000 SQ. FT.—
LONG TERM LEASE—
DEAL FOR GROUP TV OR RADIO HEADQUARTERS

Mail inquiries to:
Box C-66, Broadcasting

'vvvvvvvvvvvvv‘
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Special
dvertising
Dpportunity

ut your message in

urce October 1970
adership Survey showing
ireaders per copy

March 22:
Pre-Convention Issue,

"What's Coming '
Advertising Deadline:
March 8.

March 29:
Convention Issue
What's Happening.

Advertising Deadline:

March 15.

Each issue will have
a circulation over
40,000...plus

the added bonus
distribution at the
Convention. Check
your Broadcasting
salesman for your
CPR (Convention
Package Rates).

Broadcasting .

1T v 5wt TRV 1 71 TPVISTIN A0 mAGH

April 5:
Post-Convention Issue,
“What Happened.
Advertising Deadline:

March 22.

To reserve space,
please get in touch

with one of our adver-
tising representatives.

April 12:
Post-Convention? Issue

'Equipment Review.

Advertising Deadline;
March 29.

Washington 20036
Maury Long,

1735 DeSales Street, N.W.
Phone 202-638-1022

New York 10022
Warren W. Middleton,
Eleanor Manning,
Gregory Masefield,
444 Madison Avenue
Phone 212-755-0610

Chicago 60601

Ruth San Filippo

360 N. Michigan Avenue
Phone 312-236-4115

Hollywood, California 90028
Bill Merritt,

1680 N. Vine Street

Phone 213-463-3148




BROADCASTING PUBLICATIONS INC.

Sol Taishofl, president; Lawrence B.

Taishoff, executive vice president and

secretary; Maury Long, vice presidens;
win H, James, vice president;

Joanne T. Cowan, freasurer; Irving

C. Miller, comptroller.

Broadeasting

SUSTRISEMAALY OF [M1EWE LW AND RADID

TELEVISION

Executive and publication headquarters
BROADCASTING-TELECASTING building,
1735 DeSales Street, N.W., Washlngton.
D.C. 20036. Phone 202-638-1022

Sol Taishoff, editor and publl:her.
Lawrence B. Taishoff, executive VP,

EDITORIAL

Edwin H. James, V P-executive editor.

Rufus Crater, editorial director (N.Y.)

Art King, managing editor,

Frederick M. Fitzgerald, Earl B,

Abrams, Leonard Zeidenberg, senlor editors.
Joseph A. Esser, Steve Millard, associate editors.
Clara M. Biondl. Alan Stecle Jnrvls Mehrl
Martin, Don Richard, J, Daniel Rudy,

David Glenn White, $2aff writers.

William Blakefield, Katrina Hart, Jim
Sarkozy, editorial assistants.

Beth M. Hyre, secretary to the editor

and pub!lsher

Erwin Ephron (vice president,

director of marketing services, Carl Ally

Inc., New York),

research adviser.

SALES

Maury Long, V P-general manager.

David N. Whitcombe, director of
marketing.

Jill Newman, classified advertising.
Dorothy Coll, adveriising assistant.
Doris Kelly, secretary 10 the VP-general
manager.

CIRCULATION

David N. Whitcombe, direcror.

Bill Criger, subscription manager.

Julie Janoff, Kwentin Keenan, Dorothy Ogier,
Jean Powers, Shirley Taylor.

PRODUCTION

John F, Walen, assistant to the
ubll.rher for production.
rg Stevens, fraffic manager.
Bob Sandor, production assistant.

BUSINESS

Irving C, Mlller. comptroller,

Sheila Thacker, Judith Mast,

Deanna Velasguez, secrefary to the executive
vice president,

BUREAUS

NEW YORK: 444 Madison Avenue,

10022, Phope: 212-755-0610

Rufus Crater, editorial d!recror, David

Berlyn, Rocco Famighetti, senior editors;

Normand Choiniere, Louise Esteven, Helen

Manasian, Cynthia Valentino, staff wmers,

Wnrren W, Middleton, sales manager; Eleanor
Manmni In:mmlonal sales manager; Greg

Masefield astern sales manager; Mary Adler,

Harriette Wembera. advertising assistants.

CHICAGO: 360 North Michigan
Avenue, 60601, Phone: 312-236-4118,
Lawrence Christopher, senior editor.
Ruth San Filippo, asslstant.

HOLLYWOQOD: 1680 North Vine
Street, 90028. Phone: 213-463-3148.
Morris Gelman, senlor editor.
Stephen Glassman, staff writer.

Bill Merritt, Western saies manager.
Sandra Klausaer, assistant.

BroaDCASTING® Magazine was founded in
1931 by Broadcasting Publications Inc.,
using the title BROADCASTING*—The
News Magazine of the Fifth Estate.
Broadcast Advertising® was acquired
in 1932, Broadcast Reporter in 1933,
Telecast® in 1953 and Television® in
1961. Broadcasting-Telecasting® was
introduced in

*Reg. U.S. Patent ‘Office.

© 1971 by BroapcasTing Publications Inc.

—F

Broadcasters. Jekyll Island, Ga.

June 21-26—18th annual advertising film festival,
Screen Advertising  World Association Lid.,
Cannes, France.

June 27-July 1—Conference on educational com-
munications, Sponsored by Canadlan “Scientific
Film Assoclation Educational Televl.rian & Radlo
A.v.rocia:lan of € and ! Media
A ion of Canad Macdonnld hotel, Edmon-
ton, Alberta,

OpenMike -

Needs extra ‘Sourcebook’

Epiror: Thank you for listing us in
the equipment section of the [97]
BROADCASTING CATV SOURCEBOOK. We
are certain that this listing will prove
advantageous. Will you kindly send an
additional copy?—Joseph S. Shrager,
vice president, Herbach & Rademan
Inc., Philadel phia.

Winner in two places

EpiTorR: Your story dealing with the
Freedoms Foundation and Ohio State
awards (BROADCASTING, Feb. 15) cor-
rectly indicates that the Bell System
video documentary, It Couldn't Be
Done, was accorded the principal award
for television by the Freedoms Founda-
tion. But it fails to mention that this
salute t0 American achievement—now
being shown in 126 countries in 30
languages under the U.S, Information
Agency aegis—also won an Ohio State
award for impact on youth.—Jack
Perlis, broadcast counsel—informas-
tional media, American Telephone &
Telegraph Co., New York.

(Due to the number of awards [102] only the
names of the recipients were carried with the
number of honors each received. The Bell Sys-
tem award was one of the six Ohio State awards
credited to NBC and NBC News in the story.)

BEST man

EprToR: Your article concerning the
University of Chicago seminar on
media {BROADCASTING, Feb, 22) lists
Gilbert Mendleson as a representative
of the Citizens Communications Cen-
ter. For the record, Mr. Mendleson is
associated with Black Efforts for Soul
in Television and not CCC.—Albert H.
Kramer, executive director, Citizens
Communications Center.

(An advance from the University of Chicago was
the source of the erroneous Information.)

On both sides of the river

Eprror: Thank you for announcing the
formation of my company (BROAD-
CASTING, Feb. 8). However, 1 would
like to call your attention to the fact
that we will represent radio and TV sta-
tions in both Kansas City, Mo., and
Kansas City, Kan.—Bruce Schneider,
Bruce Schneider & Co., St. Louis.

(In the list of cities in which the new rep firm
operates, Kansas City, Mo., was omitted.)

JUDD
FOR nEFENSE

A WINNER!

TWO 1969 Emmy Awards!
1969 Golden Globe Award!

Silver Gavel Award!
Edgar Award!

and
Sold in over 60 markets

including

New York

Los Angeles
Chicago
Philadelphia

San Francisco
Detroit

Cleveland
Washington, D.C.
St. Louis
Dallas-Fort Worth
Minneapolis-St. Paul

50 Hard-hitting Hours in Color
Starring Carl Betz

444 West 56th Street
New York, N.Y. 10019
{212) 957-5010
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AWARD-WINNING WKJG-TV
PRESENTS THE FIRST
LIVING NBC NETWORK

It's an all-new, live NBC network started by Wayne
Rothgeb, WKJG -TV Farm Director. When Jamie, nanny-
goat co-star of the Rothgeb Farm Show, gave birth to trip-
lets, Wayne named them N, B, and C. Each of the triplets
was given to a 4-H Club member with the understanding
that its first offspring would be returned to Rothgeb to be
given to another 4-H Clubber, thus continuing the chain—
the first living NBC network.

THE

THE COMMUNICANA GROUP

THE COMMUNICANA GROUP
DIANA COMMUNICATORS

INDIANA COMMUNICATORS 2

* An NBC Affiliate

( Text and illustration approved by NBC)

Idea-packed programming like this has brought Rothgeb
and WKJG -TV award after award: ten consecutive annual
"Good Neighbor Awards” from the Indiana Farm-City
Committee, the Hoosier Farm Degree from the Indiana
Future Farmers of America, the National *Oscar in Agri-
culture” for improving rural-urban relations, and many
more.
WHKJG-TV leads the way in Indiana.

@ STATIONS

Hilliard Gates, Vice President & General Manager

WKJG - STEREQ FM + WEKJG -AM « WKJG -TV
Fort Wayne, Indiana
MEMBER STATIONS OF THE COMMUNICANA GROUP
JOHN F. DILLE, JR., PRESIDENT

Also includes WSJV-TvV, WTRC-AM, WFIM (FM) Elkhart,
The Elkhart Truth (Daily)

BLAIR TELEVISION




March1,1971;Vol.80,No.9

feasting

THE BUSINESSWEEKLY OF TELEVISION ANO RADIO

Last-minute clearance for Capcities

Dispersion of media ownerships, deal with minorities
win approval of biggest deal as deadline rushes on

In an action uncommon for its sudden-
ness and unanimity, the FCC last week
approved the biggest and most compli-
cated package of broadcast-station
transfers in history. It granted the ac-
quisition of nine Triangle Publications
In¢. stations by Capital Cities, the
simultaneous spinoffs of the six Tri-
angle radio properties involved and the
sale of two Capcities television stations
and a satellite. Capcities is also buying
Triangle’s program-syndication busi-
ness. In all, the transactions add up to
$147 million.

The applications had been submitted
to the agency last June but were pre-
sented to the commissioners, in the form
of a voluminous staff report, only last
Tuesday (Feb. 23). Within 24 hours
the seven commissioners voted their
approval without dissent. The basic¢ con-
tract in the transaction, Triangle’s sale
to Capeities, was to run out today
(March 1) and was not to be extended
(“Closed Circuit,” Feb. 22).

Commissioner Robert T. Bartley,
who has a long record of opposing ap-
provals of station sales to group owners
without a hearing, concurred in this
decision with a statement expressing
some misgivings but saying the total
effect of the transfers would be a
“diversification of control of mass
media” and “an improvement in the
general structure of broadcasting.”

Commissioner Nicholas Johnson,
who customarily opposes group acqui-
sitions, also concurred but had not com-
pleted his separate statement late last
Thursday.

In its decision the commiscion said
the transfers would result in a disper-
sion of broadcast ownerships—an ob-
jective to be desired. It also cited as a
factor in its approval an unprecedented
agreement Capcities reached with citi-
zen groups in the three cities where it
will acquire television stations. The
agreement calls for the company to
commit $1 million over a three-year
period to the development of programs

reflecting the views of minority groups
(BROADCASTING, Jan. 11).

Capcities, already a major group as
the owner of five television and 11 AM
and FM stations, emerges as a greatly
strengthened force. It becomes the
owner of WFIL-TvV Philadelphia, in the
fourth-ranked market, and WwNHC-TV

New Haven, Conn., in the 21st, as well
as KFRE-TV Fresno, Calif., in the 69th.

The television stations Capeities is
selling—to comply with the commission
rule barring ownership of more than five
VHF stations—are in smaller markets
than Philadelphia and New Haven. The

il e
Trading out is Walter Annenberg (1),
principal owner of Triangle Publica-
tions and now ambassador to the Court

stations are wTEN-Tv Albany, N.Y., its
satellite, wepe(Tv) Adams, Mass., and
wsaz-Tv Huntington, W. Va, Capcities
estimates that its net weekly circula-
tion in the top-50 markets will increase
from 2,440,834 to 4,761,435 television
homes.

Capcities’ other broadcast holdings
are WROW-AM-FM Albany, N.Y.; wkBw-
AM-Tv Buffalo, N.Y.; wtvb(Tv) Dur-
ham, N.C.; wprro-aM-FM Providence,
R.l.; wpPaAT-AM-FM Paterson, N.J.;
KTRK-TY Houston; wJR-aM-FM Detroit,
and KpoL-aM-FM Los Angeles

Capcities is paying Triangle a total
of $110 million for the three AM-FM-

TV combinations and the syndication
business. In the transactions approved
by the FCC last week Capcities is acting
as a conduit for the assignment of Tri-
angle’s AM and FM stations. After all
the trading is complete, Capcities will
wind up acquiring the Philadelphia and
New Haven VHF's, the Fresno UHF
and the Triangle syndication for about
$55.5 million.

Capcities is selling WTEN-TV and its
satellite to Poole Broadcasting Inc. for
$19 million and wsaz-Tv to Lee Enter-
prises for $18 million. It will receive a
total of $14,455,000 in the sale of the

of St. James’s. Trading up is Thomas S.
Murphy, chairman and president of
Capital Cities Broadcasting.

Triangle radio stations—wfFIL(AM) to
Lin Broadcasting Corp., $11.5 million;
wrIL(FM) to John L. Richer, the sta-
tion manager, $1 million; XFRE(AM) to
Walter Lake of McGavren-Guild-PGW,
$875,000; XFRE-FM to Richard A. In-
graham and Richard A. Wagner, Cali-
fornians with broadcast experience, and
Mr. Wagner's father, Richard W,
$105,000; wnNHc(AM) to owners of
WERI-AM-FM Westerly, R.I., $850,000,
and WNHC-FM to the station manager,
Robert Herpe, $125,000.

The commission’s approval of the
Canpcities exchanges paves the way for
Triangle to move ahead in its plan to
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dispose of the rest of its broadcast
properties—WwNBF-AM-FM-Tv Bingham-
ton, N.Y.; WFBG-AM-FM-Tv Altoona,
Pa.; and wWLYH-Tv Lancaster-Lebanon,
Pa. The proposed purchaser—for $16
million—is George A. Koehler, general
manager of Triangle's radio and tele-
vision division. Like Capcities, he pro-
poses to spin off the AM and FM sta-
tions.

What’s more, the approval was likely
to buay hopes of the principals involved
in two upcoming mulitistation transfers.
One is the proposed $100-million-plus
merger of Corinthian Broadcasting
Corp. into Dun & Bradstreet, which
involves the transfer of Corinthian’s
five television stations and which has
been pending action at the FCC for a
year. The other is the announced plan
for the sale of Time-Life Broadcast’s
13 AM, FM and TV stations to Mc-
Graw-Hill for $80 million, with Mc-
Graw-Hill selling off the radio stations.

The commission, in its order approv-
ing the Triangle-Capcities transactions,
added a note of caution to future appli-
cants. “Our approval is limited to the
applications under consideration,” the
commission said. “Nothing is intended
to suggest that we will give blanket ap-
proval to any and all ‘spinoff’ trans-
actions.” '

The point was made in a passage in
which the commission held that Cap-
cities’ spinoff of the Triangle radio sta-
tions did not amount to trafficking. The
commission said that, in acting as a
conduit for the passage of the radio
stations, Capcities is not violating the
rule banning the sale of properties held
for less than three years. The commis-
sion also said that any profit Capcities
might derive from the sale of the radio
stations .would be remote. The *“bulk”
of any cash Capcities gets from the
spinoffs must be paid at once to Tri-
angle in application to Capcities’ debt.
Hence Capcities has no chance to use
proceeds of the spinoffs in retiring its
debt to Triangle, the FCC said.

The commission also sought to make
clear its -continuing concern with con-
centration of ownership in major mar-
kets. It held that acquisitions were sub-
ject to its top-50-market policy—which
requires a compelling public-interest
showing in connection with the acquisi-
tion of more than-two top-50-market
stations—even though the number of
Capcities stations in that bracket remain
fixed. The commission said it was con-
cerned with substance rather than
“mere form,” adding that a compelling
public-interest showing is particularly
important when the purpose of station
acquisitions is to increase the number
of top-50 homes that the buyer's sta-
tions will serve.

But the commission held that Cap-

Just under the wire

The U.S. Treasury will receive $269,000
as a result of last week’s Capcities trans-
fers. But the sum would have been
greater—more than 10 times greater—
but for the largely successful efforts of
the principals involved to meet a dead-
line.

The deadline was June 30, 1970,
after which applications for transfer and
assignment became subject to the FCC's
new 2% grant fee. Eight of the 12
applications involved (including all of
those for television properties) were
filed in time—seven, on June 30.

Considering the total paid for the
nine Triangle Publications Inc. and
three Capital Cities Broadcasting Corp.
outlets—$144 million ($3 million of the
$110 million to be paid Triangle is
ascribed to its program-syndication
business)—the fee could have been
$2,880,000.

Commission approval of one applica-
tion that missed the deadline—for the
sale of WFIL(aM) Philadelphia—will
alone generate $230,000 for the govern-
ment. Fees will also be paid on the
sales of WFIL-FM, $20,000; KFRE(AM)
Fresno, $17,500, and xXFRE-FM, $2,100.

cities had made the required showing.
In part, this involved Capcities argu-
ment that the transactions will reduce
combinations of control of media. The
commission said the sales will reduce
concentration of broadcast media in
Philadelphia, New Haven, Fresno and
Albany (where Capcities is splitting off
a television station from its AM-FM
affiliates) and will “clearly reduce” Tri-
angle’s concentration of control of tele-
vision stations serving Pennsylvania.
The commission also said that, on the
national level, the audience increases
Capcities will gain as a result of the
transactions would be “offset by an
equally substantial increase in the com-
petition” to which its new stations are
subjected.

Many of the questions about the sale
addressed by the commission had been
raised by Citizens Communications
Center, in its own behalf and on behalf
of a group of law-scheol students, in a
petition to deny the assignment appli-
cations. The public-interest law firm
withdrew the petition after Capcities,
following a series of conferences with
it and citizen groups in Philadelphia,

New Haven and Fresno, adopted its.

$1-million Minority Program Project.

Capcities will apportion the funds
among its television stations in the three
cities over the next three years for pro-
graming designed to reflect the views,
aspirations, problems and cultures of
black and Spanish-surnamed minority
groups. Capcities stations, a Capcities
corporate production unit, or outside

sources will produce the programing;
the project is expected to generate
about six hours of material per year for
each station.

And, while Capcities says it will main-
tain full control over the programs, it
has promised to engage in extensive
consultations with the affected groups
on the manner in which funds are spent
and on the programs that are produced.
It says it will give “great weight and
careful consideration” to any objection
raised by an advisory committee repre-
senting any of the groups.

The commission, describing the proj-
ect as a “major programing commit-
ment to convey the views of racial and
ethnic minority groups to the public
at large,” included the Minority Pro-
gram Project in its judgment that Cap-
cities had made the required “compel-
ling public-interest showing.”

WEIL-Tv Philadelphia is on ch. 6 and
an ABC-TV affiliate; wNHC-Tv New
Haven, ch. 8, ABC-TV; KFRE-TV Fres-
no, ch. 30, CBS-TV; wTEN-Tv Albany,
ch. 10, CBS-TV; wcpe(Tv) Adams, ch.
19, satellite of WTEN-TV; WsAz-Tv Hunt-
ington, ch, 3, NBC-TV. )

WFIL{aM) Philadelphia is on 560
khz with 5 kw; WFIL-FM, 102.1 mhz,
27 kw, antenna height 650 feet; KFRE-
(AM), 940 khz, 50 kw; KFRE-FM, 93.7
mhz, 68 kw, antenna 1,950 feet; wNHC-
(aM), 1340 khz, 1 kw daytime, 250 w
night; WNHC-FM, 99.1 mhz, 10 kw, an-
tenna 950 feet.

Capital Cities also owns Fairchild
Publications which publishes Women's
Wear Daily, Home Furnishings Daily,
Daily News Record, Footwear News,
Supermarket News, Electronic News,
Metalworking News and Men's Wear
Magazine. Capital Cities also owns a
book division and Pontiac Press Co.,
which publishes the Michigan news-
papers: Pontiac Press, Inter-Lake News
and Lakeland Tribune.

Triangle publishes Seventeen Maga-
zine, TV Guide, The Morning Tele-
graph and Daily Racing Form.

Straus group sells its
Middletown, N.Y. AM-FM

The sale of WALL-AM-FM Middletown,
N.Y., by the Straus Broadcasting
Group, New York, to a newly formed
corporation, Oroco Communications
Inc., was announced last week by R.
Peter Straus, president of Straus. The
sales price is reported to be in the
neighborhood of $1 million (*“Closed
Circuit,” Feb. 22).

The sale is subject to FCC approval.
Oroco Communications is headed by
James F. O'Grady Jr., who is president
of RKO Radio Representatives Inc.
Mr. O’Grady has submitted his resigna-
tion to RKO but will remain at his
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HOAM SWANSON JOE WALDMAN
*3-0 Show" “The Jos= Waldman Show"

WHIO reflects the music preference of Dayton Aduits

Light and sparkling music . . . helicopter re- MEN 18+ WOMEN 18+
ports . . . information . . . entertainment . . . pon.-Fri. 6 am-10 am Mon.-Fri. 6 am-10 am
sports .. .. timely news. Lou Emm, Norm Swan- Metro Share Metro Share
son and Joe Waldman put it all together week- WHIO 27.7 WHIO 29.0
days to make WHIO number one among StationA 15.6 StationA  15.2
Dayton adults.” StationB  13.0 StationB  12.3
“Source: ARB, Oct/Nov 1970, Metro Survey Area, Dayton WS AU LB LI L B O
Metro Share estimates, Monday through Friday, 6 AM-7 PM. WHIO 16.3 WHIO 16.3
Any figures quoted or derived trom audience surveys are .
estimates subject to sampling and other errors. The original StationA  12.9 StationA 12.3
reports can be reviewed for details on methodology. Station B 9.6 Station B 13.0
A reflection of Dayton Mon.-Fri. 3 pm-7 pm Mon.-Fri. 3 pm-7 pm
WHIO Rﬂdi" WHIO 16.2 WHIO 15.7
A Communications Service of Station A  16.8 Station A 136
Cox Broadcasting Corporation Station B 13.3 Station B 12.2

Represented by CBS/RSS Radio Spot Sales

COX BROADCASTING CORPORATION STATIONS: WHID AM-FM-TV Daytos, WSB AM-FM-TV Atlanta, WSCC AM-FM-TV Charlotte. WI1OD AM-FM Miaml, WIIC.TV Pittsburgh, KTVU San Framcisco-Oakland



post until the FCC approves the trans-
action.

Straus also owns WMcCA(AM)} New
York and wrtLB(aAM) Utica-Rome,
N.Y., but is selling wTLB, also subject
to FCC approval, to a local group
headed by general manager Paul A,
Dunn. Tt plans to concentrate its at-
tention on WMCA.

Short-term renewals
for Mass. stations

TV and satellite involved
in personal-attack
accusations by CATV’s

The FCC has granted short-term license
renewals to two Massachusetts television
stations as a result of alleged violations
of the personal-attack provisions of the
Fairness Doctrine in the commonly
owned stations’ editorial policy. The
commission also warned the licensee of
wwLP(TV) Springfield and its satellite,
WwRLP(TV) Greenfield, that future viola-
tions could result in more drastic action.

Short-term renewal to April 1, 1972,

was given to Springfield Television’

Broadcasting Corp., licensee of the two
stations. The commission’s action has
stemmed from complaints by an associ-
ation of New England CATV systems
and Springfield Police Chief John F.
Lyons.

Community TV Association of New
England claimed that Springfield Tele-
vision violated personal-attack rules in
a series of anti-CATYV editorials broad-
cast on wwLP(Tv) and WRLP(TV) be-
tween February 1966 and February
1968. The association alleged in its com-
plaint to the commission that the edi-
torials included personal attacks against
CATY systems within the reception area
of the two stations. It stated that Spring-
field was therefore personally involved
with the entities it had condemned in
its broadcasts. The group also stated
that Springfield Television had not reg-
ularly informed CATV systems of the
broadcasts and had not regularly of-
fered its TV facilities to CATV owners
for time to respond. The group also
charged that Springfleld Television had
never offered a pro-CATV viewpoint.

The licensee admitted the existence of
the editorials but denied the charge that
the stations were not regularly in touch
with CATV owners. It further stated
that offers of time to respond had been
made to all CATV systems in the cover-
age area.

The commission said that Springfield
Television had acted reasonably and in
good faith in making time available for
pro-CATV responses. The commission

noted, however, that licensees that edi-
torialize on matters concerning them
personally *“should exercise extraordi-
nary diligence to achieve fairness.” The
commission required Springfield Tele-
vision to submit a complete report at the
time of its next renewal date on proce-
dures instituted to achieve fairness in
such editorialization.

The complaint from the Springfield
police chief came in the wake of a 1969
editorial broadcast over wwLP(TV) and
WRLP(Tv) which accused the Spring-
field police department of “framing” a
man convicted of a narcotics violation.
Springfield Television contended that
Chief Lyons was offered time to respond
to the accusation and refused it. The
police chief denied this.

The commission said in its action re-
lating to this complaint that the Spring-
field editorials could be considered a
personal attack within the meaning of
its rules. The commission imposed no
sanction, however, since the editorials
took place during an FCC moratorium
on personal-attack rules. At the time,
the commission said, it was awaiting
judicial review of the Red Lion case.
Subsequently, no action was taken on
personal-attack complaints voiced dur-
ing this period. The commission did,
however, instruct Springfield Television
to submit a statement at license-renewal
time describing its procedures in noti-
fying individuals of their right to re-
spond.

Springfield Television has been found
guilty of fairness doctrine and personal-

attack violations twice before—once in
1965 and again in 1967.

NAB finds two men to
fill radio-board slots

The National Association of Broadcast-
ers last week announced the designation
of Robert R. Hilker, Suburban Radio
Group, Belmont, N.C., and Harold R.
Krelstein, Plough Broadcasting stations,
as members of the association’s radio
board.

The two appointments were made
under a change in by-laws that requires
the designation of the runner-up candi-
date to a vacancy on the board when
the incumbent resigns or changes his
status in broadcasting. The change was
voted recently by the membership in a
mail ballot.

Mr. Hilker succeeds the late J. R.
Marlowe, wGwr-AM-FM Asheboro,
N.C.; Mr. Krelstein succeeds Perry
Samuels, Avco Broadcasting Co., Cin-
cinnati, who resigned from that posi-
tion. Both terms end in 1972,

Court recognizes
a UHF's dilemma

Tells FCC to reconsider
Providence CP extension
in view of CATV question

A now-dark UHF in Providence, R.L,
has obtained a new, if only temporary,
lease on life from the U.S. Court of
Appeals for the District of Columbia.

The UHF station, granted to Channel
16 of Providence, R.I. by the FCC in
1953, went on the air in 1954 as WNET-
(Tv) and operated for 17 months before
stiff competition from nearby VHF sta-
tions forced it to pull the plug. It had
gone on the air under a special au-
thorization and had not received a
license to cover its construction permit.

(The wNET[TV] call letters last year
were assigned to a New York noncom-
mercial outlet.)

The appellate court’s action came last
week when it reversed an FCC order
denying Channel 16’s application for an
extension of time in which to complete
construction. The court, in a unanimous
decision, said the commission had acted
“arbitrarily, capriciously and without
rational basis.” _

Principally at issue is the permittee’s
reluctance to put the station back on
the air until the commission decides
what action it will take on the proposal
of a CATV system, Vision Cable, to
provide service in Providence. And a
hearing the commission had ordered on
that proposal in 1968, on the question
of whether it would have an adverse
impact on Channel 16, has been sus-
pended pending the outcome of the
major CATV rulemaking proceeding
that is not yet completed.

The commission denied Channel 16's
request for an extension of time to
construct on the ground that the de-
cision to postpone construction did not
result from circumstances beyond the
permittee’s control. The commission
rules permit extensions only for causes
beyond a permittee’s control “or upon
a specific and detailed showing of other
matters sufficient to justify extension.”
The commission, which reached its de-
cision after an oral argument, had de-
nied Channel 16's request for full-scale
evidentiary hearing on its application.

Whether the decision to postpone
construction was beyond Channel 16's
control or not, the court said the per-
mittee has shown ‘“other matters suf-
ficient to warrant further extension”—
namely, the circumstances of the case
and the continued uncertainty of the
CATYV situation in Providence.

The court noted that only the com-
mission can resolve the uncertainty re-
garding CATV and said it is "under-
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standable that Chaonel 16 and those
similarly situated are reluctant to com-
mit large sums of money until they have
a clear indication of what the commis-
sion’s cable policy is going to be.”

The court added that it is “unrealis-
tic” to say that Channel 16's delay in
completing the station results only from
economic considerations or the exercise
of its business judgment. It said that
even though “Channel 16 has been the
victim of VHF,” it “has amply proved
its intention of getting back on the air
by making further investments and com-
mitments in the improvement of the
station.” This was a reference to funds
spent in keeping the transmitter and
studio available, on maintenance, re-
pair and taxes, tower painting and light-
ing through the 13 years the channel
has been dark, and on the purchase of
20 acres for a new tower and the pur-
chase of new equipment.

“It would not be fair to wipe out this
investment before the commission de-
cides what to do,” the court said. It
also said that it did not see how cancel-
lation of the Channel 16 permit would
further the commission's aims of pro-
moting UHF television; not only is no
one waiting to pick up the permit, the
court said, no one has ever applied for

the second UHF channel that has been .

available in Providence for the past 15
years.

In remanding the case, the court gave
the commission no specific instructions.
It simply directed the commission to
reconsider the matter in light of the
opinion. The opinion was written by
Judge Burnita Matthews, senior judge
of the U.S. District Court who was
sitting with Chief Judge David Bazelon
of the D.C. Circuit Court of Appeals,
and Judge Harold Leventhal.

Group owner of FM's

acquires TV permit

The FCC last week granted the sale of
a construction permit for wemi(Tv)
Gary, Ind., from General Media Tele-
vision Inc. to Family Stations Inc. Con-
sideration in the transaction was $20,-
000.

Family Radio is a religious-oriented
organization which operates KEAR(FM)
San Francisco; KEBR(FM) Sacramento
and Kecr(FM) El Cajon, all Califor-
nia; and wFME(FM) Newark and
WKDN(FM) Camden, both New Jersey.
Family Radio plans to operate wGMI-
(Tv) as a noncommercial, religious out-
let, supported by the public.

General Media received a construc-
tion permit for the channel-56 facility
Oct. 6, 1966. It subsequently applied to
the commission for extension of time to
build the station and a modification of
ifs authorized facilities. The commission
denied the request, saying that such an
authorization could not be made with-

With the arrival last week of Paul
Haney, the new executive vice president
for public relations, the senior executive
staff of the National Association of
Broadcasters is complete. Shown here
with Vincent T. Wasilewski, president

of NAB (seated) are the three men who
head NAB's new departments (I. to r.)
Paui B. Comstock, executive vice presi-
dent for government relations; Grover
C. Cobb, executive vice president for
industry relations, and Mr. Haney.

out a hearing,

In its action last week, the commis-
sion simultaneously granted General
Media’s request to complete construc-
tion and to change the proposed sta-
tion’s technical facilities, before owner-
ship is assumed by Family Stations.

General Media is controlled by Earl
B. Glickman and others. Harold Champ-
ing is the president of Family Stations.
Other principals of the group are Scott
L. Smith, vice president, and Peter
Sluis, secretary.

WGMI(TV)’s construction permit au-
thorizes power of 263 kw visual and 52
kw aural. Antenna height above aver-
age terrain will be 310 feet.

Former president files
suit against Reeves

Reeves Telecom Corp., New York, has
been sued for more than $9 million by
Richard Geismar, its former president
and chief operating officer, who charged
that he was dismissed from his post
“without cause” and without remuner-
ation and that defamatory statements
were made about him following his
ouster.

Named in the suit filed by Mr. Geis-
mar in the U.S. Southern District Court
of New York were the corporation and
four of its directors, Chairman Hazard
E. Reeves, Edward L. Glockner, Eu-
gene Fryman and J. Drayton Hastie.

Mr, Reeves said last Thursday (Feb.
25) that he had not “been served with
the papers.”

The complaint states that Mr. Geis-
mar signed a five-year contract with

Reeves Telecom, effective March 17,
1969, at an annual salary of $85,000,
and was dismissed on July 1, 1970,
without reimbursement.

Mr. Geismar claimed that upon join-
ing Reeves Telecom, he was given “a
false and misleading” picture of the
company as one that was “basically
sound.” Mr. Geismar also said that Mr.
Reeves “had knowingly overstated the
value of the current assets of Telecom
by more than $700,000 and understated
its current liabilities by more than
$500,000.”

After his dismissal, Mr. Geismar said,
Mr. Reeves published a resolution in
which it was stated that Mr. Geismar
had been ousted from his position “by
reason of his failure to furnish to the
board of directors proper and adequate
information as to the corporation and
otherwise properly to discharge his
duties.”

Mr. Geismar said the resolution was
“defamatory of plaintiff, held him up to
obloquy and shame and constituted
libel and slander.”

Mr. Reeves said last week that “all I
know about this is what I read in the
newspapers.” He added that “the com-
pany did poorly while Mr. Geismar
was here and facts speak louder than
words.” ’

Reeves Telecom is active in video-
tape production and sound services and
owns radio-TV stations and cable-TV
systems. Reeves in the first half of 1970
had a net loss of more than $4.8 mil-
lion, as compared with a net loss of
almost $1.1 million for the correspond-
ing period of 1969.
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New platform, old antagonisté

Hill panel hears broadcasters and cablemen
re-enact same disputes they’'ve had for years

A small group of members of the House
of Representatives got a two-hour cram
course on CATV and broadcasting last
week—but they heard nothing that
hasn't been said before.

The Capitol Hill meeting was spon-
sored by the Democratic Study Group's
task force on communications, under
the chairmanship of Representative
Robert O. Tiernan (D.-R.1.). The group
heard from representatives of CATV
and broadcasting, as well as a lone rep-
resentative of the copyright owners.

Broadcasters were defended by a
group consisting of Kenneth Cox, for-
mer FCC commissioner now in private
law practice and widely regarded as a
cable-TV expert ever since his days as
special counsel to the Senate Commerce
Committee during its CATV investiga-
tion in the late nineteen-fifties; Dale
Moore, kGvo-Tv Missoula, Mont., who
is chairman of the cable-TV committee
of the National Association of Broad-
casters; David M. Baltimore, WBRE-TV
Wilkes-Barre/Scranton, Pa., and John
Dimling, NAB's research vice president.

Cable advocates were J. Leonard
Reinsch, chairman-president, Cox Cable
Communications Corp. which is princi-
pally owned by group broadcaster Cox
Broadcasting Corp., of which Mr.
Reinsch is also president; Alfred R.
Stern, president of Television Commu-
nications Corp., and a former chairman
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Key figures representing broadcast and CATV interests
engage in debate during the House Democratic Study
Group's CATV panel discussion held Tuesday in Washing-
ton. Left to right in photos above are David Baltimore,
WBRE-TV Wilkes-Barre, Pa.; Dale Moore, kGvo-Tv Missoula,

of the National Cable Television Asso-
ciation; Alan Novak, staff director of
President Johnson's Task Force on Tele-
communications Policy, which recom-
mended the promotion of CATV be-
cause of its possibility for diversity in
TV programming, and Gary L. Chris-
tensen, general counsel of NCTA.

Mr. Cox said CATV regulation ought
to be left in the hands of the FCC. He
also said: Don’t tinker with broadcast-
ing—it may not be perfect but it is the
best available. And, he added, if diver-
sity of programing is the goal, let CATV
originate its own programs and pay for
them. The importation of distant sig-
nals by cable systems, he said, is a form
of unfair competition since cable oper-
ators do not pay for the programs they
provide their customers.

Mr. Moore, in a vigorous attack on
CATV, said that the impact of cable
falls most heavily on small-market TV
stations. He added that “a wave of FCC
rulings has had a drastic effect on small-
market broadcasters . . . who lack the
funds to underwrite [extensive legall
activities.” He warned: “Unless Con-
gress and the FCC freeze further CATV
development, broadcasting in rural areas
will fall.”

Mr. Baltimore, long a critic of the
cable industry, said that in the past two
years, his market has slipped from 44th
to 58th and that the audience of his

station has been diluted by half, He
charged also that cable operators de-
graded the quality of WBRE-TV's signal
in order to give the impression that im-
ported distant signals were better.

Mr. Reinsch called for the decision on
CATV and broadcasting to be made in
the market place, and added that “gov-
ernmental action has always tended to
lag behind technical progress.” He said
that the present FCC “freeze” on CATV
is causing an even greater lag, since
“cable communications is capable of
performing many meaningful services
for the public good.” Broadcasting, he
concluded, will endure because it pos-
sesses the “inherent strengths” of free
enterprise.

Mr. Novak stressed the potential that
CATYV offers and said that this can best
be realized by permitting the importa-
tion of distant signals. But. he added,
the questions of copyright and fair com-
pensation must first be decided.

Mr. Nizer reminded the Democratic
panel that the question of copyright
violations for the importation of dis-
tant signals will be answered soon—
probably this spring—when a suit by
CBS, charging Teleprompter Corp. with
copyright violations, is argued in court.

An earlier battle, decided by the Su-
preme Court in 1968, held that cable TV
does not require copyright payments.

Mr. Tiernan at one point suggested
a cable-broadcast compromise, but later
admitted that the discussion had shown
such hopes to be futile.

Other members of the task force are:
Brock Adams (Wash.), William Hatha-
way (Me.), Edward Koch (N.Y.), John
Moss (Calif.), James Symington (Mo.),
and Lionel Van Deerlin (Calif.).

Mont.; Representative Robert O. Tiernan (D-R.l.), panel
moderator, J. Leonard Reinsch, chairman and president, Cox
Cable Communications, and president, Cox Broadcasting
Corp., both Atlanta, and Alfred R. Stern, president, Tele-
vision Communications Corp.
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Viacom spin-off plans belittled

Opponents claim CBS’s steps won't assure
autonomous operation; ask full FCC hearing

Two groups of petitioners seeking to
block CBS'’s plan to spin off the com-
pany's CATV and program syndication
interests to CBS stockholders are urg-
ing the FCC to hold a full-scale evi-
dentiary hearing on that plan. They say
the steps CBS has taken to assure com-
pliance with commission rules are mean-
ingless.

What's more, one of the groups—
comprising of three minority stockhold-
ers in a San Francisco CATV system
principally owned by CBS—even raises
a question as to CBS's qualification to
remain 2 licensee. It says that CBS's
conduct in connection with Viacom
demonstrates “the impropriety of either
allowing the granting of new licenses
or of continuing existing license status.”

The plan under attack calls for CBS
to distribute to its stockholders all of
its stock in Viacom International Inc.,
the inheritor of CBS's domestic syndi-
cation and CATV operations. CBS an-
nounced the plan in June, saying this
action would permit it to comply with
commission rules barring networks from
those activities, and could be done with
the least cost to its stockholders.

But petitions filed in December by
the minority stockholders in Television
Signal Corp., of San Francisco, and by
11 program producers and syndicators
persuaded the commission to block im-
plementation of the plan at the 11th
hour—the stock was to have been dis-
tributed on Dec. 31, 1970—and to ask
CBS for a more detailed explanation of
its plan (BROADCASTING, Jan. 11).

Last month, CBS disclosed several
steps it had taken beyond those origi-
nally contemplated as a means of assur-
ing Viacom’s independence (BRoOAD-
CASTING, Jan. 25). These include the
establishment of voting trust agreements
affecting Viacom stock to be distributed
to CBS officials who would own more
than 1% of the stock as well as to all
other CBS officials who would own
more than 100 shares of Viacom: and
the expansion of the Viacom board to
nine members, six of whom never
had been officers, directors or employes
of CBS. CBS also noted that, in time,
the normal working of the stock market
would result in the redistribution of
Viacom stock to non-CBS stockholders.

Last week, the program producers
and syndicators said the change is
merely “cosmetic” and without “any
real significance”—that the “mutuality
of economic interests” provide ample
reason for expecting that, in practice,

the operations of the two companies
will be complementary.

They said the commission should hold
a hearing to determine whether Viacom
and CBS would continue under com-
mon control, in violation of the rules
designed to promote compstition in the
program-syndication and CATV fields.
The program producers and syndicators
are among a group that has filed an
antitrust suit against CBS and ABC in
connection with the production of mo-
tion-picture films and programing pro-
duced by independents.

The minority stockholders took a
similar position; they argued that the
commission’s rules don’t provide for
the kind of “blind trust” CBS has pro-
posed as a means of assuring Viacom’s
independence and that CBS could main-
tain control over Viacom through

‘CBS directors, officers or employes on

the boards of Viacom subsidiaries. In
addition, they argued that the transfer
of microwave licenses involved in the
proposed spin-off requires a hearing.

But the thrust of their complaint is
deeper than the rules involved—neither
of which is yet in effect: the CATV-net-
work crossownership ban does not be-
come effective until August 1973; the
rule barring networks from syndication
activities has been stayed pending the
outcome of litigation.

The complaint by Marine lacopi,
Louis Benedetti and Frank Veroucci Jr.,
who together own 19% of Television
Signal Corp., grows out of their effort
to block CBS from absorbing the com-
pany into Viacom without paying them
what they consider reasonable com-
pensation. CBS's top offer is $500,000:
they say their interest is worth $5.7
million.

Mr. Tacopi, who founded Television
Signal Corp., and his two colleagues,
have taken their dispute with CBS to the
federal district court in San Francisco,
where they have filed an antitrust suit
against the company secking treble
damages totaling $17.1 million and

Viacom buying Ponce CATV

Viacom International Inc., New York,
has agreed to buy 80% of Telemundo
CATYV Inc., subject to the approval of
Puerto Rico Public Service Commission.
The Puerto Rican firm holds a franchise
for construction of CATV system in
Ponce. Other details of the transaction
were not available.

punitive damages of $50 million.

The three have alleged that CBS
acquired control of the system through
fraud and coercion and that it has used
fraudulent practices to “milk” the com-
pany’s assets, all for the economic bet-
terment of CBS.

In one of a number of affidavits ac-
companying their filing last week, Wil-
lard A. Hargan, described as a CATV
consultant, said his study of TVS's fi-
nances indicates that the expenses al-
located to TVS either are the result of
“gross negligence” or reflect the use of
TVS funds for activities *“‘other than
the operation of Television Signal Cor-
poration’s CATV franchise in the city
and county of San Francisco.”

A letter from a former official of a
CBS CATV subsidiary, Nur-Cal Cable-
vision, in Oroville, Calif., was included
to buttress a charge that TVS was re-
quired to purchase materials from CBS's
100%-owned subsidiary, CATV Equip-
ment Co., at prices higher than those
available elsewhere. The former official,
John Ray, said he was directed to buy
from the CBS subsidiary, regardless of
price.

The three stockholders last week also
alleged that CBS has not been candid
in its connection with the TVS com-
plaint—including its expressions of sur-
prise at their December petition aimed
at blocking the spin-off. They incor-
porated an affidavit from their attorney
indicating that CBS had been aware
since August 1970 that they would seek
relief in the courts and at the FCC if
CBS pressed its plans to absorb TVS
while leaving them “in a locked-in posi-
tion.”

They even disputed CBS's contention
that the charges contained in the two
antitrust suits—theirs and the program
producers’ and syndicators’—have been
denied. They said that CBS has filed “no
responsive pleadings” in their suit and
has not even acknowledged that the suit
has been made a part of their complaint
before the commission.

The commission also received com-
ments in the proceeding from the Urban
Law Institute, an organization funded
by the Office of Economic Opportunity
that represents organizations of the poor
throughout the nation. Basically, it sup-
ported the positions taken by the San
Franciscans and by the program pro-
ducers and syndicators and said “more
complete divestiture entailing the sale
of CATV facilities or other appropriate
action” is required.

ULI said its concern is with the right
of public access to the media, and as-
serted that right has been limited “under
existing network practices.” It added
that unless access and participation “are
assured, the poor and all American
minorities’ constitutional rights will con-
tinue to be in grave peril.”
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The list of eligibles
for TV-board roll

All TV members of the National Asso-
ciation of Broadcasters were to have
received last week a list of 150 tele-
vision broadcasters who have declared
themselves as candidates for nomina-
tion to the TV board. There are six
vacancies to be filled, and two of the
incumbents already have announced for
re-election: William Grant, Koaa-Tv
Pueblo, Colo., and Peter Storer, Storer
Broadcasting Co., Miami Beach.

‘Candidates campaigning for elec-
tion are Robert F. Bennett, wNEW-TV
New York; Earl W. Hickerson, WCEE-
Tv  Rockford, Ill.; Mort Watters,
Scripps-Howard Broadcasting Co.; Fred
Weber, Rust Craft Broadcasting Co.;
Wilson Wearn, wrBc-Tv Greenville,
S.C.; and Robert F. Wright, wTok-Tv
Meridian, Miss.

The NAB certification list is due to
be issued once again, on March 8, at
which time additional television broad-
casters who have indicated that they
are candidates for nomination will be
added; at the same time those who were
on the current list who have notified
the NAB that they are no longer candi-
dates will be deleted.

The election itself takes place at a
TV meeting during the NAB conven-

tion in Chicago March 28-31. There
candidates from the final list are nomi-
nated. After this members vote. NAM
by-laws require that there shall be at
least two nominees for each vacancy,
which means that at least 12 nomina-
tions must be made at Chicago.
Members of the present TV board
whose terms expire and who are not
eligible for re-election are Norman P.
Bagwell, wky-Tv Oklahoma City; Eldon
Campbell, wrBM-Tv Indianapolis; Har-
old Essex, wsJs-Tv Winston-Salem,
N.C.,, and Hamilton Shea, Gilmore
Broadcasting Co., Harrisonburg, Va.

Pittsburgh drops press fee
following McCulla protest

A report that the city of Pittsburgh
planned to charge broadcast-newsmen
and cameramen a $12 fee for press
cards, prompted Jim McCulla, presi-
dent of the Radio Television News Di-
rectors Association and director of news
for ABC West Coast, to fire off a pro-
test telegram that has apparently suc-
ceeded in getting the fee dropped.

The wire to Pittsburgh Mayor Peter
Flaherty said the unprecedented action
“served to put a dollar size on freedom
of the press.” It was announced last
Wednesday (Feb. 24) that the fees
would be dropped.
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Changinghands

Announced:
The following sales of broadcast sta-
tions were reported last week subject to
FCC approval:

® WERT-AM-FM Van Wert, Ohio, and
WKLC-AM-FM St. Albans, W. Va.: Sold
by Raymond I. Kandel and others to J.
Ray Livesay, for WERT-AM-FM, and
William A. Harrison for WKLC-AM-FM,
for $250,000 and $367,500, respec-
tively. Mr. Kandel is president of 2588
Newport Corp., which owns KYva(aM)
Gallup, N.M,, and kTuc(aM) and
KFMM(FM) Tucson, Ariz. Mr. Live-
say owns WLBH-AM-FM Mattoon and
wHow (AM) Clinton, both Illinois. Mr.
Harrison is involved in manufacturing
businesses in Chicago area. WERT(AM)
is a daytimer on 1220 khz with 250 w,
and WERT-FM is on 98.9 mhz with 6.3
kw and an antenna 130 feet above
average terrain. WkLc(aM) is a day-
timer on 1300 khz, 1 kw, and WKLc-FM
is on 105.1 mhz with 50 kw and an
antenna height of 500 feet. Broker for
both sales is Hamilton-Landis Associ-
ates.

B WFsH(AM) Valparaiso-Niceville, Fla.:
Sold by Mrs. Audrey DeBruhl to
Charles F. Wister for $160,000. Mrs.
DeBruhl has no other broadcast inter-
ests. Mr. Wister is former owner of
WPEO(AM) Valparaiso-Niceville. WFsH
operates on 1340 khz with 1 kw day
and 250 w night. Broker: Hamilton-
Landis & Associates.

Approved:

The following transfers of station own-
ership were approved by the FCC last
week (for other FCC activities see “For
the Record,” page 57).

= WFIL-AM-FM-Tv Philadelphia, wNHC-
AM-FM-Tv New Haven, Conn., KFRE-
AM-FM-Tv Fresno, Calif., and television
program syndication business: sold by
Triangle Publications Inc.. to Capital
Cities Broadcasting Corp. for $110 mil-
lion. Contingent on sale was Capital
Cities “spin-off” of wFIL-AM-FM Phila-
delphia, wNHC-AM-FM New Haven, and
KFRE-AM-FM to separate buyers for an
aggregate of $14,455,000 (see page 19).

® WTEN-Tv Albany, N.Y., wcbc(Tv)
Adams, Mass.,, and wsaz-Tv Hunting-
ton, W. Va.: Sold by Capital Cities
Broadcasting Corp. WTEN(TV) and
wcpc(Tv) to Poole Broadcasting Co.
for $19 million, and wsaz-Tv to Lee
Enterprises for $18 million (see page
19).

® WeMI(Tv) Gary, Ind.: Sold by Gen-
eral Media Television Inc. to Family
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Stations Inc. for $20,000 (story, page
23),

® Kpay-AM-FM Chico, Calif.: Sold by
Lucian M. Richardson and Crocket
Citizens National Bank to Richardson
Broadcasting Corp. for $373,693.59.
Mr. Richardson and bank are co-execu-
tors of estate of J. Ned Richardson.
Richardson Broadcasting is 86 % -owned
by Pacific Northwest Broadcasting
Corp., licensee of KPNW-AM-FM Eu-
gene, Ore. Frank Mertz owns 10% of
Richardson Broadcasting, and rest is
distributed through minority stock-
holders. Family of J. Hobart Wilson
has controlling interest in Pacific North-
west. Mr, Wilson and son, Charles H.,
have minority interest in KEZI-TV
Eugene. Kpay(aM) operates on 1060
khz with 10 kw unlimited-directional-
night. Kpay-FM is on 95.1 mhz with 8.6
kw and has an antenna 18 feet above
average terrain,

s KrwT-FM Fort Worth: Sold by W.
C. Windsor Jr. to Marsh Media Ltd. for
$315,000. Mr. Windsor also owns
KFWT-Tv there, which has been dark
for some time. Marsh Media (princi-
pals of which are Stanley Marsh III,
Tom F. Marsh, Michael Marsh, John
S. Tyler and Estelle Marsh Watlington)
has 25% interest in KviI-Tv Amarillo,
Tex. KFwT-FM operates on 102.1 mhz
with 100 kw and "an antenna 960 feet
above average terrain.

= WRRR(AM) Rockford, Ill.: Sold by
Burnell L. Small, Len H. Small, Grace
Small and Reva Small to Alan H. Cum-
mings and Buddy Black for $375,000.
Burnell Small has majority interest in
WKAN(AM) Kankakee, wQUA(AM) Mo-
line and wWIRL-AM-FM Peoria, all Tllinois;
KI0A (AM) Des Moines, [owa, and WIRE-
(am) Indianapolis. Len Small is ma-
jority stockholder of Kankakee Daily
Journal Co., Kankakee, and Ottawa
Publishing Co., Ottawa, Ill. Mrs. Grace
and Reva Small have small holdings in
their husbands’ respective interests. Mr.
Cummings is 75% owner of WLTD(AM)
Evanston, Ill., and Mr. Black has small
interest in that station. WRRR operates
on 1330 khz with 1kw directional day.

Regional press meeting
scores divestiture plan

FCC proposals prohibiting newspaper
ownership of cable-television systems
or broadcasting stations within the
same market were attacked by the In-
land Daily Press Association last week
at its winter meeting in Chicago.
Association members adopted a res-
olution expressing “dismay and serious
concern” that the FCC would consider
restricting newspaper ownership of the
electronic media. The members felt the
FCC, as an independent agency, has no

business acting on a policy question
that more properly belongs to Con-
gress and the executive branch of the
government,

Sanford Smith, general manager of
the American Newspaper Publishers
Association, told the meeting that FCC
thinking has changed from a case-to-
case basis to “over-all regulation where
newspapers are adjudged guilty as
broadcast owners just because they are
newspapers.” He noted only two other
groups now are prohibited from being
licensees—aliens and felons, "“and we
do not want to join that peer group.”

Noting the FCC also proposes that
within five years a newspaper would
have to give up any station it now
owns in the same market, Mr, Smith
said this will result in $1.9-billion worth
of forced station divestiture. ANPA
plans to file with the FCC in April to
oppose such proposals, he said,

CBS staff reductions
hitting upper echelons

The water was beginning to recede last
week from the main wave of personnel
cutbacks in CBS’s retrenchment pro-
gram (BRrROADCASTING, Feb. 15, 22),
and it became clear that some well-
known, long-time broadcasting figures

would be among the missing.

Ed Hall and Ed Scovill, veteran affili-
ate-relations executives, who were the
managers of the department’s Western
and Midwest operations, respectively,
were scheduled to take early retirement.
Mr. Hall's Hollywood office reportedly
is to be closed. Mr. Scovill operated out
of New York headquarters.

Howard Kany, who had been direc-
tor of international business relations
for CBS Enterprises but had recently
moved into the CBS/Broadcast Group
in anticipation of the planned spin-off
of Enterprises with Viacom Interna-
tional, also was reportedly set for early
retirement.

In Washington, Robert Early, execu-
tive assistant to Theodore F. Koop,
CBS Washington vice president, was
let go.

In CBS News, William Cole, corre-
spondent in Beirut, Lebanon. Larry
Nathan, producer of CBS Radio’s World
of Religion, and Frank Kearns, a long-
time correspondent, were among those
released.

One of the highest ranking officers, if
not the highest ranking officer, to leave
was Norman Adler, a corporate vice
president and general executive who in
past years had been prominently identi-
fied with top management of CBS’s sub-
sidiary, Columbia Records. Werner
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Wells, Houser await
approval of Senate

Pastore notes FCC must
face application backlog,
satellite and CATYV issues

The nominations of FCC Commission-
ers Robert Wells and Thomas Houser
to new terms on the commission were
favorably reported out of the Senate
Commerce Committee last Wednesday
(Feb. 24). The nominations went to the
Senate floor, where a vote was expected
any time.

The action follows the committee’s
confirmation hearings held last Tuesday
(Feb. 23) under Senator John O.
Pastore (D-R.1.), chairman of the Com-
munications Subcommittee.

Both Commissioners Wells and
Houser are serving on the FCC under
recess appointments made by President
Nixon last January. Commissioner
Wells was appointed in 1969 to fill an
unexpired term that ends June 30. He
resigned that appointment to be eli-
gible for the present full term that
runs for seven years from July 1, 1970.
Commissioner Houser has been nomi-
nated to fill the remainder of the un-
expired term of Commissioner Wells
that runs until June 30.

At the outset of the confirmation
hearings last week, Senator Pastore
cited three major problems confronting
the FCC—its large backlog of applica-
tions, the still-unresolved domestic-
satellite issue and the CATV proceed-
ing that is “still in a state of flux.” De-

lays in dealing with these issues work
“unjustifiable hardships on the public
interest,” the senator said.

After that reminder, the hearing fo-
cused on the two commissioners. Sena-
tor Robert Dole (R-Kan.) who is also
Republican National Committee Chair-
man, described Commissioner Wells as
“one of the most diligent, conscientious
and objective members” of the FCC.
Senator Charles Percy (R-Ill.) read a
letter from Senator Adlai Stevenson III
(D-Ill.) endorsing Commissioner Houser,
then himself endorsed Mr. Houser, re-
ferring at one point to Mr. Houser’s
concern for minority interests.

Senator Pastore stated that he hoped
Senator Percy would join him and black
representatives in arranging a meeting
with the White House “to see if we can-

Mr. Wright

not persuade the President in the im-
mediate future to make an appointment
of a responsible black man on this com-
mission.” However, he added, “I can
no more reject a qualified man because
he is white than I could reject a quali-
fied man because he is black.” Senator
Percy expressed his approval of that
suggestion.

Senator James B. Pearson (R-Kan.)
then cited Commissioner Wells’s “per-
sonal, professional integrity” for the
job.

FCC Commissioner Nicholas John-
son was present at the hearing, but
did not testify. Instead he sent a letter
to Senator Pastore in which he cited
Commissioner Houser’s “intelligence,
independence, and lack of knee-jerk
ideology.”

He said the administration’s nomina-
tion of Mr. Houser was a commend-
able action.

“The real test will come, of course,
a few months from now when he [Mr.
Houser] will be up for reappointment
to a term for a full seven years rather
than for a few months,” Commissioner
Johnson said. “Having demonstrated
the imagination to experiment with the
novelty of quality appointments, will
the administration now have the courage
to stick with one once made?’ he asked.

Senator Pastore broached the CATV
issue, stating he hoped the FCC would
not do anything to injure broadcast
television. He said: “I would hope that
this committee would not find itself
confronted with a fait accompli. I would
not want this thing to be decided ir-
revocably and then, of course, have
this committee entrusted with the re-
sponsibility of wunraveling it. I would

Pleus, corporate director of acquisi-
tions, was also let go.

Just what the company-wide total for
personnel departures would be could
not be ascertained. CBS sources said it
probably would be impossible to put
even an estimate on it for weeks and
probably months.

The generally reported goal of the
cutback is a 15% reduction in CBS
expenditures.

Md. assembly to tackle
liquor ads, cable stations

Maryland Governor Marvin Mandel
- asked his General Assembly Thursday
(Feb. 25) to place the growing cable-
TV industry in that state under regula-
tion of the state public service com-
mission as a public utility.
If the bill, introduced in both houses,
succeeds, the commission would acquire

the power to control rates and set stand-
ards of quality for CATV services.
Maryland presently imposes no state
controls over its 18 cable-TV systems,
which serve mainly rural areas.

Under the new proposal all existing
CATV systems would continue opera-
tions provided they meet the legislation
requirements and file rate reports and
other required information within 90
days of July 1.

A similar bill was introduced two
years ago and met strong opposition
from CATV spokesmen.

Also in Maryland, a resolution has
been introduced by state senator James
F. Clark Jr.,, asking the assembly to
urge the state’s national congressional
delegation “to work for prohibition of
advertising of all alcoholic beverages
on television and radio.”” Senator Clark
contended that a ban on liquor adver-
tising would be a justifiable follow-up

to last year’s ban on broadcast cigarette
advertising.

Macdonald stays with
House Communications

Representative Torbert H. Macdonald
(D-Mass.) will continue to serve as
chairman of the House Communica-
tions Subcommittee during the 92d
Congress.

Mr. Macdonald’s decision, affirmed
by unanimous vote of the parent Com-
merce Committee and announced last
week, ends speculation that he might
move to the chairmanship of the Trans-
portation and Aeronautics Subcommit-
tee. That post fell vacant after the de-
feat last fall of Samuel E. Friedel (D-
Md.).

Among the matters Mr. Macdonald
says he wants the subcommittee to con-
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hope that at some juncture you would
allow this committee an opportunity to
call the whole commission before it so
that you can review with us in public
session some of the thoughts that you
have in mind before the big question is
resolved. . ..”

.Commissioner Wells said: “We need
all the advice, ideas and information we
can get, and expertise from here would
be welcome.”

“My position is that the commission
is an agent of the Congress and T
would hope we could have these guide-
lines in this subject,” replied Commis-
sioner Houser.

Inserted into the hearing record were
letters to Senator Pastore from Sen-
ators Joseph M. Montoya (D-N.M.),
George S. McGovern (D-S.D.), Hubert
H. Humphrey (D-Minn.), Karl E.
Mundt (R-S.D.), Thomas F. Eagleton
(D-Mo.), Allen I. Ellender (D-La.),
Quentin Burdick (D-N.D.), Mike Mans-
field (D-Mont.), Milton R. Young (R-
N.D.), Wallace F. Bennett (R-Utah),
and John C. Stennis (D-Miss.). Each
expressed personal views, or those of
constituents, that CATV policy should
be left to Congress to formulate and
to the FCC to carry out.

At another point Senator Norris Cot-
ton (R-N.H.) asked Commissioner
Wells if he intended to serve a full
seven-year term. “Yes, sir,” the com-
missioner replied. “I have no other
definite plans in mind.” Mr. Wells is
known to have thought about running
for governor of Kansas if conditions
turn favorable.

Later in the hearing William D.
Wright, national coordinator for Black
Efforts for Soul in Television, told Sen-

ator Pastore that a black commissioner
would be more sensitive to, and repre-
sentative of, black needs. For insertion
in the record (and comment by the
commissioners later) Mr. Wright asked
what steps the nominees have taken to
end discrimination in broadcasting or
any other area of society.

Another witness appearing was at-
torney Anthony R. Martin-Trigona,
who called on the nominees to reveal
in advance their views on FCC mat-
ters, and maintained there should be
a public interest lobby on the FCC.

Senators Philip A. Hart (D-Mich.)
and Frank E. Moss (D-Utah) also
submitted questions directed at Com-
missioner Houser.

Senator Hart asked for Mr. Houser’s
feelings on possible FCC standards for
telephone service; financing for the

(1.-r.) Messrs. Percy, Houser, Wells, Dole.

Corp. for Public Broadcasting; reduced
rates (based on ability to pay) for in-
terconnecting educational TV stations
to public television networks; means by
which the FCC could increase diversity
of news sources and increase the level
of competition; improving the FCC’s
responses to citizens’ complaints; FCC
involvement in preventing false adver-
tising, and how Mr. Houser thought he
could improve broadcasting.

Senator Moss asked Mr. Houser if
he was familiar with the operations of
the hundreds of small business firms
that compete with the wireline compa-
nies in providing mobile-radio services.
He also asked how Mr. Houser felt
about the FCC’s plan to give “a new
bloc of frequencies to wireline com-
panies and not to radio common car-
riers, which claim to have greater need.”

sider during this Congress are children’s
programing, CATV guidelines, perma-
nent financing for noncommercial
broadcasting, and for political broad-
casting.

The Massachusetts congressman is
now the second-ranking Democrat on
the Commerce Committee.

SCLC will push for

black wage hikes

The Rev. Jesse Jackson and the “Op-
eration Breadbasket” arm of the South-
ern Christian Leadership Conference
disclosed last week that a national drive
is to be undertaken to win higher pay
for Negro disk jockeys at radio stations
that program to the black market. Chief
target: white owners who allegedly pay
blacks less than whites for comparable
work.

The intent was made known follow-
ing settlement of substantially higher
new wage scales for black air person-
alities at wvon(aM) Chicago. Mr.
Jackson acted as a mediator in the
talks at the request of the wvon em-
ployes. Their present scale of $11,700
per year will escalate to $20,800 over
a three-year period. Each man gets a
$6,500 raise this year, a boost of $125
weekly immediately.

Wvon's new ownership, Globetrot-
ters Communications, pointed out, how-
ever, that the men had accepted what
was WvoN's offer. The increase was
considered fair based upon a salary-
adjustment study that was initiated long
before the talks began.

The study included such factors as
other comparable major-market opera-
tions, station sales volumes and prevail-
ing wage scales.

A total of 11 men at wvon will re-

ceive the new pay, including four news-
men. Lucky Cordell, wvon general
manager, who also acted as a mediator,
explained the inclusion of the news-
men under the new agreement was one
of his key points in presenting the em-
ploye case to ownership.

He said he feels that newsmen for too
long have been treated as second-class
citizens and he thinks their on-air con-
tribution is equal to that of the disk
jockeys.

On the other hand, he indicated, he
was able to dissuade the employes from
pressing their demands for extreme
wage increases. These appeared to be
based in part on their belief they had
been so long underpaid and yet had
contributed so much to building up the
station to the point where it could com-
mand a sales price of $9 million last
fall. Globetrotters Communications ac-
quired wvon at that record price for
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M&rrP

“HOW SMALL
CAN YOU GET?”

It may be of interest to know
that though we have had clients
in 18 of the top 25 markets {(cur-
rently we are working in 11 of
them) we now have two clients
below the top 125 markets.

Why? . . . Although it's impor-
tant to know how you are doing
competitively if you own a sta-
tion in the top 25, it's even more
important to know how you are
doing in smaller markets. Fewer
dollars go into smaller markets
and with increased costs of
operation, that coveted No. 1
position is more important in a
small market than a big one. The
truth is you can’t get too small
to need to know how you are
doing attitudinally in any market.

It might also be interesting to
know that at any given time,
about half our client list is No. 1
in their respective market, and
they use the information we
gather and recommendations we
make to keep them that way.

The balance of our client list is
composed of aggressive stations
that are working toward that
No. 1 position.

Our methods are both simple and
complex. Basic, hardworking re-
search with TV viewers in their
own homes, provides the first
key. But then, specific recommen-
dations, long term surveillance,
monitoring, making specific fol-
low-up suggestions—these are all
part of it. Give us a call for a no
obligation presentation. Make
your life a little easier.

METr

McHUGH anp HOFFMAN, INC.
Television & Adveriising Consulianis
430 N. Woodward Avenue

Birmingham, Mich. ;801!

Area Code 313
644-9200

a class-IV local outlet from Phil Chess
and the late Leonard Chess, founder of
Chess Records (BROADCASTING, Sept.
28, 1970).

Mr. Jackson, following the agree-
ment, explained: “We plan to confront
other local black stations in Chicago
and others across the country to let
the white owners know that black radio
can’t mean black salaries.”

WvVON's personalities are members of
the American Federation of Television
and Radio Artists. The AFTRA con-
tract expires March 1 and is being re-
negotiated. The new minimums, how-
ever, will still be much lower than
the amount wvon has agreed to pay its
men.

Mr. Cordell is also executive secre-
tary of the National Association of
Television and Radio Announcers, a
black-oriented group. He said, how-
ever, NATRA was not involved in the
wvoN talks and his office in the orga-
nization was incidental to his wvoN
role.

Gloom and doom
from Michael Dann

Former CBS executive
foresees bleak future
for system he left

The commercial TV petworks are in
for a very rough, bumpy time in the
months ahead, Michael Dann, vice
president of the Children’s Television
Workshop, predicted last Thursday
{Feb. 25).

Speaking at a New England Broad-
casting Association meeting in Boston,
the former senior vice president in
charge of programing for CBS-TV de-
tailed reasons for his dark predictions,
commenting that the future holds a
“state of turmoil for the industry not
only on the economic front but on all
fronts.” He also recalled his Hollywood
speech of last Oct. 13, when he said
“the commercial network situation for
the year 1971 on the economic front
alone is so serious that I believe there
is no chance for the network structure
as we have known it to survive”
(BRrOADCASTING, Oct. 19, 1970).

But there was more of the same black
picture. He said there would be further
network cutbacks in news, documen-
taries and specials, adding, “they will
be substantially more severe than those
the network presidents have already an-
nounced.” .

Despite an increase in gross sales for
1970, Mr. Dann said, network profits
dropped substantially—even before the
loss of cigarette advertising. Network
prime time collectively was not profit-

“ﬁ{‘} |

able in January, he said, though this
is normally a peak profit period. And
sales have not risen despite the switch
to the 30-second commercial base, Mr.
Dann added.

Mr. Dann said there was an acute
shortage of new program material for
local stations. “At this point, not one
major production company is making
film series to fill any of the 21 half
hours made available to local stations
by the cutback in network evening time
ordered by the FCC,” he said.

He claimed that hundreds of network
affiliates still have no plans on how to
utilize the time periods being returned
to them by the networks. “And it is
quite possible,” he said, “that during
the next 12 months one or more of the
networks will voluntarily cut back their
evening time even more” than the FCC
prime-time access rule requires.

Hollywood did not escape Mr.
Dann’s gloomy predictions. As TV's
chief program supplier, he said, Holly-
wood is under extreme economic pres-
sure and faces substantial reductions
in existing production.

But Mr. Dann’s outlook was not
gloomy on all fronts. He thought there
might be a bright outlook in some areas,
such as independent stations, cable-
television systems, noncommercial tele-
vision and specialized independent pro-
duction centers such as the Children’s
Television Workshop.

ABC, CBS, and NBC face a chal-
lenge today if they want to maintain
full network service, he said. That chal-
lenge, he concluded, is to attract adver-
tisers and viewers not now involved with
the home screen. “Television networks’
needs are such that the industry must
appeal to all advertisers and to the en-
tire American public,” he said. “Not
all the time, but at least some of the
time.”
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First tremors rattle ‘substantial service’

FCC data shows stations far from proposed standards;
commissioners indicate unease over inquiry

Some early indications of the com-
plexities and disputes the FCC will face
in its efforts to define the “substantial
service” element in license-renewal pro-
ceedings appeared last week.

Three concurring and one of the two
dissenting commissioners to the §-to-2
vote adopting proposed rulemakings and
inquiry into the license-renewal process
two weeks ago (BROADCASTING, Feb.
22) issued separate statements. And
the FCC released figures indicating per-
centages of time presently allocated by
TV stations to news, public affairs and
local programing—key elements in the
proposed definition for
service.”

In its notice of inquiry, the commis-
sion suggested guidelines, in terms of
percentages of time devoted to local
programing and programing designed
to inform the electorate (news and pub-
lic affairs), for determining “substan-
tial service,” as that term is used in the
1970 policy statement on comparative
hearings involving renewal applicants.
The commission said it would favor
the incumbent in such hearings if he
could demonstate “substantial service.”

The commission stressed that the
guideline would be general and would
not be automatically definitive, “cither
for or against” a renewal applicant. But
the analysis of renewal applications re-
leased by the commission last week in-
dicates that large numbers of stations
would be required to upgrade their
programing — particularly major sta-
tions in the case of public affairs—if
they were to gain whatever security the
suggested guidelines would provide (see
tables).

Chairman Dean Burch, one of those
who concurred, paraphrased Winston
Churchill on democracy in expressing
his feelings about the inquiry: “This
may be the worst way of proceeding ex-
cept when you consider all other ways
of proceeding. Sooner or later—gener-
ally or in ad-hoc fashion—the agency
must come to grips with the basic ques-
tions here raised.”

He added that it might be better and
more fair to do so “sooner and in a
general inquiry than to await the slow
accretion of policies formulated in nar-

“substantial -

row adjudications with limited records
and limited participation by interested
persons.” But if the inquiry method
does not prove feasible, he said, the
commission will have to rely on the
judgment of individual cases.

Commissioner H, Rex Lee expressed
concern about the “inclusiveness and
generality” of the standards and defi-
nitions suggested, adding that “their
broad brush-and-sweep tend to neglect
economic realities and structural dif-
ferences within the broadcasting in-
dustry.” What is realistic and financially
reasonable for top-50-market stations,
he said, may not be for stations in
smaller markets.

He also said that there “seems to be
some degree of shortsightedness” in a
system that encourages local-live origi-
nation, local news and public affairs by
broadcasters whose efforts to meet their
public-interest obligations are undercut
by CATYV systems importing distant sig-
nals. The same could be said, he added,
of small-market broadcasters faced with
specialized programing demands im-
posed by competition and “the growing
law of community-group rights.”

The third concurring commissioner,
Nicholas Johnson, is a long-time advo-
cate of set criteria for judging renewal
applicants. And in his statement he
seemed more troubled by what the

Tailored for radio

President Nixon was pictured last week
by CBS News White House correspond-
ent Dan Rather as a radio believer, par-
ticularly when the President is con-
cerned with “complicated matters.”

Mr. Rather said in a broadcast fol-
lowing President Nixon’s “state of the
world” radio message Feb, 25:

“Richard Nixon believes in radio. He
thinks that in complicated matters you
can get through on radio better than
you can get on television because you
don’t have the visual element to sort of
muck things up. He did not deal in any
great detail on the war. He's trying to
tamp down concern about the war at
this time. A major television appear-
ance would not have fit with that.”

commission left unsaid than by what
it was proposing.

The notice, he observed, “is not nec-
essarily a commitment to revise the per-
formance levels upward in such manner
as to continue to ‘protect’ approximately
the same percentage of broadcasters as
the present levels. Should it be?”’

There remain, he said, “a great many
open questions to be addressed in this
inquiry—even apart from the most
fundamental misgivings as to why we
painted ourselves into this corner in the
first place.” Apart from the proposition
that the commission must move, he
added, “I'm open to suggestions on
where we go.”

Commissioner Robert Wells, who
with Commissioner Robert T. Barkley
dissented, said that “although many
licensees will welcome the short-range
benefits of having numerical require-
ments to meet,” neither broadcasters
nor the public will benefit from such
a practice. Commissioner Wells, a for-
mer broadcast executive, expressed the
fear that it would give broadcasters an
incentive “to play this numbers game
to satisfy the commission.

“If this occurs,” he added, “the li-
censee will not be discharging his re-
sponsibility to operate the station in
the public interest. If this country is
to enjoy truly diverse programing, we
must leave some measure of flexibility
to the licensee. This policy will leave
fewer decisions to management.”

If the proposed guidelines are adopt-
ed, one decision the management of
many large stations would be making
is to up their amounts of public-affairs
programing. The performance figures
released by the commission indicate
only 10% of the 67 major TV outlets
involved, those with $5 million or more
annual revenues, come up to the pro-
posed public-affairs standard—5% (or
almost seven hours a week).

About 57 stations that report rev-
enues of less than $1 million annually
—36 VHF affiliates, 15 UHF affiliates
and six VHF independents—meet the
standard for stations at the low end
of the proposed 3-5% range for public
affairs programing. The stations are all
in the 33d percentile of their respective
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categories.

The commission is also suggesting
a special standard for prime time—3%,
or about one hour a week. However,
the commission has no information
from its current renewal forms as to
station’s performance in either public
affairs or news in prime time.

The other standards and the num-
ber of stations that would presently

meet them, as revealed in the com-
mission’s figures:

News, 8-10% for network affiliates—
(about 22) of the 67 stations reporting
revenues of more than $5 million de-
vote 10.1% or more of their time to
news; 55 VHF affiliates (of 110) and
14 UHF affiliates (of 44) earning less
than $! million schedule as much as
8% news weekly.

News, 5% for independent VHF sta-
tions—about six of the 18 stations in-
volved carry that much.

The commission also proposes the
same standards for affiliates and inde-
pendents in prime time. (UHF inde-
pendents and stations generally that
are not profitable would be excluded
from all of the guidelines.)

Local programing in prime time,

How FCC rates stations now

The FCC’s suggested guidelines for determining the kind
of “substantial service” that would give an advantage to a
renewal applicant in a comparative hearing grew out of an
extensive examination of service now provided by all tele-
vision stations.

The commission staff reviewed the stations’ renewal appli-
cations, picking out the volume of news, public affairs and
local programing, and noted the revenues the stations re-
ported. Qut of this study the staff produced the following
tables, showing in what percentiles, from 10 to 90, stations
in various categories will fall in terms of their news, public
affairs and local programing.

Percentage of total broadcast time devoted to news
by class of TV station !

VHF AFFILIATES

UHF AFFILIATES VHF INDEPENDENTS

In top-50 markets

Markets below 50

All markets All markets

Revenuas over Revenues lass Revenues over

Revenues less

Revenues over Ravenues lass

Percentile 2 $5 million than $5 million $1 miltion than $1 miillon $1 miition than $1 mililon All revenue classes
10 12.2 11.3 1.7 1.1 11.0 9.2 6.7
20 11.0 10.0 10.8 10.1 10.1 8.4 5.6
25 10.8 9.7 10.2 9.8 10.1 8.2 5.4
3 101 9.1 9.6 9.1 8.8 8.0 4.9
50 6.0 7.7 8.8 8.0 8.4 7.2 4.6
75 7.0 8.1 7.0 8.3 6.4 6.5 3.1
90 5.5 4.7 5.5 5.2 3.9 3.0 2.8
Number of
stations In class: 67 76 149 110 30 44 18

1 Time devoted to news does not include time for commercial matter.

2 Percentilas can best ba explained by means of an example. For instance,
in column two the figure 11.0 across from the 20th percentile means that
20% of the 67 stations in the top-50 markets with revenues greater than
85 million devoted 11.0% or more of their program hours 1o news during

the composite weaek. The figure 7.0 In column two across from the 75th
percentile means that 75% of the 67. stations devoted 7.0% or more of
their program hours {0 news.

Source: Data trom latest renswal forms.

Parcentage of total broadeast time devoted o public affairs
by class of TV statlion !

VHF AFFILIATES

UHF AFEILIATES VHE_INDEPENDENTS

in top-50 markets

Markets below 50

All markets All markets

Revenues over Revenues less Revenues ovar

Revenuaes lass

Revenues over Revenues less

Percantile $5 miilion than $§5 mililon $1 mililon than $1 miition &1 miltion than $1 miltion All ravenue
10 56 4.7 48 4.9 5.0 58 8.3
20 44 a0 4.0 3.8 4.6 4.4 3.9
25 4.0 3.5 3.7 3.5 4.5 35 3.7
33 3.7 3.2 3.2 34 4.1 3.2 238
50 3.0 25 25 2.4 28 2.5 2.2
75 2.2 1.8 1.7 1.5 1.4 1.2 1.2
60 1.6 1.1 1.1 1.0 1.1 0.8 1.1
Number of
stations in class: 67 76 149 110 30 44 18 -

1 Time devoted to pudlic aftairs does not include time for commercial matter.

Parcentage of broadcast lime between 6 and 11 p.m. devoled to local programing

by class of TV station !
VHF AFFILIATES

UHF AFFILIATES VHF INDEPENDENTS

In top-50 markets Markets below §0 All markets All markets
Ravenues over Revenues lass Revenues over Revenues less Revenuas over Ravanuas less
Parcentila $5 miltion than 85 million $1 million than §1 mifiion $1 million than 81 million Ail ravenuae cl

10 19.9 18.6 19.3 19.0 18.8 18.8 30.8
20 186 16.8 18.! 18.1 17.9 16.4 241
25 1786 14.7 17. 174 16.2 13.7 228
33 174 12.0 16.1 16.1 13.4 1.4 18.7
50 15.2 8.9 1.4 1.7 8.6 8.6 17.2
75 10.0 71 8.6 82 6.8 29 1.4
90 5.0 1.4 71 6.4 2.4 0.0 5.1

Number of

stations In class: 67 76 149 110 30 44 18

1 Time devoted to local programing includes time for col clal matter.

Percentage of total broadecast time devoted to local programing
by cless of TV sistion !

VHF AFFILIATES

UHF AFFILIATES VHF INDEPENDENTS

In top-50 markels

Markets below 50

All markets All markots

Ravenuas over Ravenuaes lass Revenues over

Revenuas lass

Revenues over Revenues lass

Parcentile 35 million than $5 million $1 million than $1 miilion $1 miilion than $1 miltion Al revenue classes

10 213 18.1 164 148 121 13.2 273

20 17.2 16.3 143 12.1 11.6 10.9 25.4

25 16.9 15.8 13.6 11.5 10.9 10.4 23.5

3 16.2 14.9 12,6 10.8 10.4 9.4 225

50 15.0 128 1.2 9.4 9.3 8.2 18.2

75 13.3 10.0 9.3 7.2 7. 5.8 16.2

90 121 8.3 7.2 6.1 6.3 4.8 10.6
Number of
stations in class: &7 76 149 10 30 44 18

' Time devoted to local programing Includes time for commercial matter.
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10-15% —about 33 of the stations sub-
ject to the maximum standard (they
earn more than $5 million annually)
would meet it. The stations at the low
end of the range (earning less than $1
million) that devete at least 10% of
their time to local programing include
between 55 and 82 VHF affiliates, be-
tween 13 and 22 UHF affiliates, and
more than 14 of the 18 independent
VHF’s affected.

With the same percentages applying
to local programing throughout the
week, 33 stations at the high end of
the range would meet their guideline
while some 60 stations at the low end—
36 VHF affiliates, 11 UHF affiliates and
almost all independent VHF's affected
—would meet theirs.

FCC OK’s primer for
local ‘problems’

Catechism-guide expected
to dislodge 90 cases now
pending at commission

Broadcast licensees and applicants un-
certain as to their obligations in re-
sponding to a question in FCC applica-
tions referring to ascertainment of com-
munity problems now have a 36-ques-
tions-and-answers primer to dip into for
guidance.

The primer, originally drafted by the
commission more than a year ago and
then redrafted in light of comments
received in an inquiry proceeding be-
gun on Dec. 19, 1969, was adopted by
the commission two weeks ago (Broap-
CASTING, Feb. 22) .

One immediate effect was to break
the logjam blocking progress in some
90 hearing cases in which the ascertain-
ment-of-problems question was at issue.
They had been held up since March
awaiting commission action on the
primer (“Closed Circuit,” Feb. 15).
The commission last week said that ap-
plicants in hearing cases will be given
90 days to amend their applications to
bring them into conformity with the
primer. Applications not yet designated
for hearing may be amended as a mat-
ter of right.

The primer will apply to applicants
for new facilities, some major changes
in license and proposed assignees and
transferrees. Since the commission is
considering dropping the ascertainment
question for renewal applicants—and
requiring them to respond simply to a
question on their area’s problems and
what they have done to meet them—the
primer omits reference to them. How-
ever, until other standards are adopted,
renewal applicants will be required to

comply with the primer.

The primer is essentially similar to
the draft the commission submitted for
comment. But some of the changes in
the primer reflect the presence in the
inquiry proceeding of citizens’ groups,
including Black Efforts for Soul in Tele-
vision.

For instance, under the proposed
primer, an application would be “sub-
ject to question” if it did not reflect
consultation with representatives of a
significant group. The adopted primer
says such an application would be “de-
fective.”

The primer also makes it clear that,
while lower-ranking station officials may
consult with members of the general
public in the ascertainment process,
the job of dealing with community
leaders must be handled by manage-
ment-level officials.

In addition, it requires applicants to
submit a showing as to the composition
of the community in which they are
seeking authorization to operate, and to
report on broadcast matter they intend
to carry to deal with specific problems
in the area.

The primer notes that a broadcaster’s
obligation to areas outside of his city
of license is secondary to that city. But
it also asserts that he must ascertain and
serve problems of major cities within
his station’s service contours or submit
a showing as to why he does not intend
to do so—for instance, the outlying city
might have stations in the same services
assigned to it.

The primer also attempts to eliminate
the confusion it says has developed over
what it is the commission expects the
applicant to determine from his surveys
and consuMations. It is not simply pro-
gram preferences, not whether a com-
munity wants western music or rock,
the commission said in its order adopt-
ing the primer. Rather, it is interested
in a larger question as to whether, for
instance, a community needs schools or
improved roads. Accordingly, the com-
mission will ask not about “needs and
interests,” as it generally has in the past,
but about “problems, needs and in-
terests.”

In its draft form, the primer used the
word "“problems” only, in an effort to
eliminate applicants’ “confusion.” But,
the commission said, a number of those
who commented interpreted that as a
major shift in its policy. Some said the
government was imposing its judgment
on broadcasters.

The commission last week said no
change in policy had occurred and that
the only judgment “imposed™ on broad-
casters is that they be “responsive to
the problems of their communities”—a
judgment which the commission says is
required under the Communications
Act.

Court defends media
in libel decisions

Supreme Court rules on
cases involving ‘Time’
magazine, two newspapers

The U.S. Supreme Court last week ex-
panded the protection it has already
afforded news media against libel.

In two cases involving politicians, it
held that even stories that were false or
that dealt with incidents remote in time
‘were not necessarily grounds for libel.

And in a third case, it held that Time
magazine could not be accused of mal-
ice because it failed to make clear, in a
story dealing with “police brutality,”
that it was reporting allegations.

Although the cases involved news-
papers and a magazine, the court’s de-
cisions would appear to give the same
protection to radio and television.

In the two newspaper cases, the court
held that accusation of criminal conduct
against an official or a political candi-
date is relevant to his fitness for office
and, therefore, subject to the test laid
down in the New York Times decision.
In that case the court held that officials
cannot collect damages for defamatory
falsehood unless malice is established.

One of the cases involved a report in
the Ocala (Fla.) Star-Banner that the
mayor had been charged with perjury
in a civil rights case. Actually, the
charge had been made against the
mayor's brother.

But the court last week held that the
case must be governed by the rule hold-
ing that public officials seeking to re-
cover damages for libel must prove
malice—that is, that the story was pub-
lished in reckless disregard of the truth
or falsity.

The other newspaper case involved
$10,000 judgments a jury had returned
against the Concord (N.H.) Monitor
and the North American Newspaper
Alliance because of a Drew Pearson
column, published on Sept. 10, 1960. It
described a former New Hampshire
congressman who was running for the
Senate as a “former small-time boot-
legger.”

The jury, acting on instructions from
the trial judge, held that since the al-
leged activities occurred during the
1920's and involved the candidate’s pri-
vate life, the newspaper and NANA
were guilty of libel.

In overturning that judgment, the
court held that, “as a matter of consti-
tutional law , . . a charge of criminal
conduct, no matter how remote in time
or place, can never be irrelevant to an
official’s or a candidate's fitness for
office for purposes” of applying the
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New York Times test.

The court decision in the Time mag-
azine case expressed the view that pub-
lishers who maintain standards designed
to avoid “knowing falsehoods or reck-
less disregard of the truth” are entitled
to the assurance that errors that do
occur will not subject them to indeter-
minable financial liability.

The court said the magazine’s failure
to state that it was dealing in allegations
may have reflected a *“misconception”.
But, it added, it did not constitute
“malice”.

Chance for TV and film
skills offered minorities

Third World Cinema Corp., New York,
has been formed to provide opportuni-
ties for minority talent and crews in
the motion-picture industry and to train
them for jobs in the film and television
fields.

Ossie Davis, black actor-playwright-
director, will serve as president of the
organization. He said the company
plans to produce motion pictures in
New York and will begin work im-
mediately on “The Story of Billie Holli-
day” and will incorporate a foundation,
the Institute of New Cinema Artists, to
train minority-group members in more
than 40 related film trades.

Third World Cinema intends to ob-
tain its financing mainly from financial
institutions and private investors, but
the New York Model Cities Adminis-
tration has requested approval for using
$400,000 of supplementary funds to
buy an equity in the company, it was
stated. In addition, the Manpower Ca-
reer Development Administration of
New York is considering an initial
budget of $200,000 to implement the
training program of the organization.

ASCAP revenues attain
record levels in 1970

American Society of Composers, Au-
thors and Publishers revenues reached
record highs during 1970, but dis-
tribution of nearly $10 million received
in settlement of licensing agreements
with ABC and CBS have been held up
pending conclusion of litigation on the
method of disbursement.

The $9,920,000 net proceeds of the
network settlements covers payments
for license fees for the period 1962 to
1969 and was to be paid to members
in accordance with a special distribu-
tion plan proposed to members in Sep-
tember 1970, a plan submitted to and
approved by the Department of Justice.
In December of last year, ASCAP sent
letters to its members saying that the
special distribution was being abandoned
and the monies would be lumped in

with those available for the payments
to be made later that month. On Dec.
14 a publisher-member filed suit in
federal court in Los Angeles to enjoin
that distribution. Eight days later a
New York judge ruled that the funds
should be placed in escrow until the
case could be decided. The federal
court judge in New York ruled, on
Jan. 29, that the monies could be dis-
tributed as part of the regular Decem-
ber payments. On Feb. 11 the money
was released from escrow and part of
it was distributed. Before the distribu-
tion could be completed, a restraining
order was filed in Los Angeles pending
appeal of the publisher-member’s suit.
A ruling is expected today (March 1)
in New York.

Total domestic receipts for ASCAP
reached $65,073,000 for 1970. Some
$62,739,000 came from licensing fees
while the remainder was from interest
on investments and dues. A total of
$43,469,000 has already been distrib-
uted in 1970. The remainder of the
$52,986,000 available for distribution
last year is still awaiting the outcome
of the legal action.

ACT sets off on
different tack

Women want stations
to recruit citizen views
on children’s programing

Action for Children’s Television is at-
tempting to recruit television stations
in its campaign to have standards es-
tablished for children’s programing. In
a letter sent to 120 TV stations, ACT
requested that the stations broadcast a
30-second spot containing a message
prepared by that organization twice a
week on separate days between 7 p.m.
and 11 p.m., from March 1 to May 3.

The group’s proposal was prompted
by the FCC’s invitation for comments
aimed at the possible establishment of
guidelines for children’s programing
(BROADCASTING, Jan. 25).

The Boston-based citizens’ group’s
proposed broadcast announcement
stated in part: “The Federal Communi-
cations Commission would like to know
.. . what you would like to see on TV
for children; what you feel about com-
mercials aimed at children. In January
the commission published a notice of
inquiry asking questions about kids’
TV. Until May 3, they will accept re-
plies from broadcasters, advertisers and
the public.”

Replies on the commission’s notice of
inquiry are expected to come from
broadcasters and advertisers, ACT
noted last week, but the group expressed

a belief that the public, under the pres-
ent conditions, might go uninformed in
the matter, “The FCC has no mecha-
nism for involving the public of their
rights in this area,” said ACT President
Mrs. Evelyn Sarson. “But it is vitai for
the public to realize that every letter
and formal comment to the FCC will
have a definite effect on action by the
commission.”

Mrs. Sarson, however, expressed
limited optimism for the success of
ACT’s request. The ACT president
commented that she did not expect a
large response from the stations. She
doubted that stations would willfully
accept public-service announcements
calling on their audience to comment to
the commission about their own pro-
graming. Thus far, said Mrs. Sarson,
the only response from those contacted
came from two Boston stations: WNac-
Tv has agreed to air a 30-second spot
carrying an abridged version of ACT’s
proposed message. WSBK-Tv has re-
ferred the ACT letter to its Washington
attorney.

Mrs. Sarson was “not sure” about
what steps her organization would take
in the event that the group’s proposal
does receive little response from the
television stations. She did not rule out
the possibility of a joint action of some
sort by ACT and three other groups
with which ACT is affiliated, but she
was not sure if any effective legal
measures could be taken to insure the
success of the proposal.

Two weeks ago, ACT and the three
other groups—National Citizens Com-
mittee for Broadcasting; Council on
Children, Media and Merchandising,
and the Office of Communications of
the United Church of Christ—asked
the commission to require stations to
open up their programing records, in
order to insure the validity of their
forthcoming responses to the commis-
sion’s invitation for comments { BROAD-
CASTING, Feb. 22).

ACT was the first organization to
bring up the current question of chil-
dren’s programing. Last year the group
asked the commission to impose tighter
control of children’s programing on
broadcasters, asking for more variety in
shows designed for young people and
for a total ban on commercials during
these shows (BROADCASTING, Feb. 9,
1970).

Is the American dream dirty?

Noncommercial wrtw(Tv) Chicago re-
fused to air eight minutes of National
Educational Television’'s The Great
American Dream Machine last Wednes-
day night (Feb. 24) because it consid-
ered a bedroom skit to be of question-
able taste. NET officials said WTTW was
not the only outlet to refuse to carry
the sequence, two others also reported
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declining, but their identities were not
known.

The disputed portion of the show
came just before 9 p.m. in Chicago and
wTTw felt too many youngsters were
still up at that time. The station substi-
tuted live studio volunteers accepting
phone calls of subscriptions to support
WTTW.

Robert Fuzy, wrTw program direc-
tor, said the disputed sequence was not
in keeping with the rest of the pro-
gram—"It was obviously an attempt to
shock with a dirty joke.” The skit
showed a man and girl (clothed) on a
bed talking about a love affair.

Program notes:

Army football ® The TNC Networks
have been granted the radio rights to
Army football games for the 1971 sea-
son. The highlight of the series will be
the traditional Army-Navy game which
TNC carried last year to more than 400
stations around the world.

Foreign flicks ® CCM Films Inc. has be-
gun a television leasing service. The
company has an initial catalogue of 150
shorts and documentaries. many of
which are award-winning foreign films
previously released only to educational

groups. Address: 34 MacQuesten Park-

way South, Mount Vernon, N.Y.

TPS under contract ® Transmedia Pro-
duction Services Inc., the video-tape
postproduction subsidiary of Transme-
dia International Corp., New York, will
handle post-production and distribution
for three advertiser-syndicated series:
The Galloping Gourmet, Young & Rub-
icam — Freemantle International Inc.
(both New York) series, in 120 mar-
kets; The lan Tyson Show, Young &
Rubicam — Hunt-Wesson Foods Inc.,
Fullerton, Calif., in 60 markets; and
The Sports Challenge, CPM Programs
Inc.—Colgate-Palmolive Co., both New
York, in 80 markets.

McGee back ® NBC News Correspond-
ent Frank McGee, ill since Nov. 20
with an intestinal disorder. will return
as co-anchorman on NBC-TV's early
evening news show tomorrow (March 2).
Rejoining David Brinkley and John
Chancellor, Mr. McGee will anchor the
NBC Nightly News report from New
York.

High-brow radio ® A new stereo music
program, Classical Wax, is being pro-
duced and syndicated by wpPJB(FM)
Providence, R.I. The program will fea-
ture previews of new classical releases,
plus interviews with their conductors or
performers. In addition to these “spot-
light” albums to be heard in their en-
tirety, shorter selections from other al-
bums will be played, followed by critical
commentaries of the complete works.
The host of the program is Barry Law-

CBS report enrages Pentagon’s friend

Hebert blasts ‘antimilitary’ documentary
(which he didn’t see) on military PR

Representative F. Edward Hebert (D-
La.), chairman of the House Armed
Services Committee and one of the mili-
tary's staunchest friends on Capitol
Hill, didn't see last weck’s CBS News
documentary, CBS Reports: The Sell-
ing of the Pentagon, which took a criti-
cal look at the massive public-relations
and promotional activities of the De-
partment of Defense. He said he had
read about it in the New York Times.
But that secondhand exposure was more
than enough for Mr. Hebert, who
promptly raged forward to denounce
the program as antimilitary. inaccurate,
“the most misleading and damaging at-
tack on our people over there that I
have ever heard of.”

The documentary claimed that the
Pentagon tries to counter what it con-
siders to be the antimilitary stance of
network-TV reporting by making war
heroes available for taped home-TV re-
ports by pro-Pentagon legislators. The
program used a sequence from a tape
showing Chairman Hebert who at one
point in that segment asserted: “I'm one
of those who believe that the most
vicious instrument in America today is
network television.”

His office had co-operated with CBS
in providing a film of Mr. Hebert inter-
viewing a former U.S. prisoner of war.
He said it was given with the under-
standing that it would be used in a
special on POW's,

The Times review called the Hebert
segment of Selling a “propaganda film”
for the DOD where Mr. Hebert was
seen “interviewing a Green Beret in a
program for ‘the taped home-district TV
reports from pro-Pentagon politicians.” ™

“All T ask for is accuracy,” said Mr.
Hebert, who stated that the film was for

a New Orleans TV program he had been
doing for 18 years. He also denied that
the POW was a Green Beret.

During a committee session later last
weck Chairman Hebert was questioning
witness Roger T. Kelley, assistant secre-
tary of Defense for manpower and re-
serve affairs, on the Army's paid recruit-
ment ad campaign (BROADCASTING, Feb.
22). He asked whether any contracts
for advertising had been agreed to by
the networks. including CBS.

An affirmative reply from Mr. Kelley
brought this response from the chair-
man: “Well, I'll explore the area of any
funds being spent in that area in view of
the attitude being taken toward the mili-
tary by the chains [networksl” He
added: “I'm sick and tired of our put-
ting out money to people who are trying
to degrade the uniform and stir up the
people of this country.”

The CBS News production, narrated
by Roger Mudd and aired on CBS-TV
last Tuesday (Feb. 23) at 10-11 p.m.
EST, detailed the Pentagon's wide-rang-
ing operations in the areas of radio, tele-
vision, motion pictures, newspapers and
exhibits. Tn summary, Mr. Mudd said:
“On this broadcast we have seen vio-
lence made glamorous, expensive weap-
ons advertised as if they were automo-
biles, biased opinions presented as
straight facts, Defending the country
not just with arms but also with ideol-
ogy, Pentagon propaganda insists on
America’s role as the cop on every beat
in the world.

“Not only the public but the press as
well have been beguiled—including at
times, ourselves at CBS News. This
propaganda barrage is the creation of a
runaway bureaucracy that frustrates at-
tempts to control it.”

rence, a collector of classical records.

Minority cinema ® Formation of Third
World Cinema, New York, as a motion
picture-TV production company to be
controlled by blacks, Puerto Ricans and
other minority group members, was an-
nounced last week. Support for its cre-
ation js said to come from New York
City officials and various federal and
city agencies.

Vision week ® The American Optometric
Association has created a package of
radio and television public service an-
nouncements in conjunction with Save
Your Vision Week. March 7-13. The
radio spots, entitled A World Out of
Focus will expose the listener to the
problems of youngsters with undetected

vision problems. The television an-
nouncement will emphasize the role of
good vision in healthy childhood devel-
opment. The messages are available
without charge from the American Op-
tometric Association, 7000 Chippewa
St., St. Louis 63119.

The keeper's brother ® MGM-TV’s
documentary division has begun pre-
production on The Ape People, a one-
hour special for airing this fall on NBC,
The program is based on a book of the
same title by Geoffrey H. Bourne, direc-
tor of the Yerkes Primate Center, Em-
ory University, Atlanta. Dr. Bourne de-
scribzs the book's content as how man’s
secrets and similarities are revealed by
his nearest relative.
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Ford’s better ideas include ETV news

Foundation allocates major part of broadcast funds
for such programing; EBS gets $9.2-million slice

The Ford Foundation last week an-
nounced over $11.8 million in grants
to noncommercial TV, allocating the
bulk of the money for continued fund-
ing of national program production and
for additional news and public-affairs
programing.

Biggest grant went to Educational
Broadcasting Corp., New York, which
received $9.2 million for national and
local programing through mid-1972.

Included in the announcement was
a $1-million grant to the Corp. for
Public Broadcasting for “partial support
of a national advertising program for
public television.”

Also receiving Ford monies were
various sources of programing and in-
dividuals or organizations planning to
conduct studies in ETV.

Grants made for “continued support”
of “newspaper-of-the-air” shows went
to KERA-TV Dallas (Public Television
Foundation for North Texas) which re-
ceived $660,000 to expand the cover-
age area of its Newsroom program
in view of a transmitter relocation, and
to WETA-TV Washington (Greater
Washington Educational Television As-
sociation) for its “newsroom” show that
started in March 1970. The foundation
gave WETA-Tv a $400,000 supplemen-
tary grant to support news-program
costs.

Of the $9.2 million granted EBC in
New York, $1.2 million was allocated
for local programing through June 30,
1971, by EBC’s wNET(TV) New York.
Educational Broadcasting Corp. repre-

sents a merger last year of the staffs of
National Educational Television, which
has been ETV's primary program pro-
ducing service, and wNET (then WNDT-
(tv).

The local programing area at the
New York station includes a planned
“newsroom” show as well as various
other community-oriented public-affairs
efforts, including remote broadcasts
from various points in New York city.

WNET officials indicated its news
show—a half-hour nightly—would be
in the “newsroom” format and would
be the station’s first regular news pro-
graming since last September when
the station discontinued its 10-11 p.m.
Newsfront show.

The foundation said that the Dallas
and Washington Newsroom programs
follow the concept initiated in 1968 by
KQED(Tv) San Francisco, in which
newsmen report and analyze local and
regional news events and then question
each other to give added depth and
interpretation to the stories. Ford’s
grants to cover costs of the news shows
in these three cities, plus a fourth in
Pittsburgh, now total approximately
$5.5 million, it was said.

Educational Broadcasting Corp's

1971 budget for the merged operation,

according to Ford Foundation, -is $17
million. In addition to Ford’s $8.5
million, the foundation said, EBC will
receive $4 million from the Corp. for
Public Broadcasting. The remainder is
to come from public contributions and
other sources, the foundation said.

EBC's budget for fiscal 1971 starts
July 1.

According to the Ford Foundation,
EBC is expected to continue to pro-
vide an average of three hours weekly
of national programing to Public Broad-
casting Service, which is noncommercial
TV’s networking facility. EBC, it was
reported, is fashioning a schedule for
next year “that is expected to stress a
wider variety of program styles and
formats.”

The Ford Foundation’s announce-
ment noted that the $1-million grant to
CPB will enable the government-sup-
ported organization, through PBS, to
continue a national advertising cam-
paign that seeks a larger audience for
noncommercial TV. Ford reported that
17 advertisements have already ap-
peared in 51 publications, including
magazines, metropolitan dailies and
weekly magazines. (The ads, Ford offi-
cials said, attempt to increase station
identification locally, inform the public
of the range of programs available on
ETV and develop PBS as the “Fourth
Network.,”)

CPB also received $40,000 from the
foundation to support in part a study
by Louis Harris and Associates., The
organization will attempt to determine
the attitudes and viewing habits of the
noncommercial-TV audience.

The Academy for Education Devel-
opment also received partial support
for a feasibility study to be conducted
by Douglass Cater, journalist and for-
mer special assistant to President John-
son. Mr. Cater’s project, toward which

TV cameras gain

entry into House

Flrst coverage records
Connally appearances
at committee hearings

Television cameras showed up at full
committee hearings of the House of
Representatives for the first time last
week, when all three TV networks and
UPI Film covered both the Banking
and Currency Committee and the Ap-
propriations Committee in the Capitol.

The TV coverage of a House sub-
committee took place two weeks ago
when WwTTG(TVv) Washington had a
camera crew covering a hearing held
by the Subcommittee on Education

of the House Education and Labor
Committee. The Metromedia station re-
ceived the approval of the subcommit-
tee chairman, Representative John Bra-
demas (D-Ind.), to take cameras into
that hearing room.

Last week’s film coverage by TV oc-
curred principally because Secretary of
the Treasury John Connally, former
Democratic governor of Texas now
with the Nixon administration, appeared
at both House committees. Actually, it
was a double first for the House Appro-
priations Committee which has never
before permitted any news coverage of
its sessions.

Under present procedures, TV news-
men who want to cover a House com-
mittee with cameras ask the House
Radio and TV Gallery to get permis-
sion from the chairman of the commit-

tee. The gallery also gets the word
from the committee chairman as to
whether cameras will be permitted even
when no request has been made by TV
news reporters.

The House policy that heretofore for-
bade TV cameras, radio microphones,
and still picture-taking of House com-
mittee hearings originated with the late
Speaker Sam Rayburn (D-Tex.) in the
late 1940’s. It was reversed last year
when the House adopted reorganization
plans. Among them was the provision
permitting TV cameras into a hearing
room. The committee may by majority
vote overrule the chairman on this
point. Among other restrictions, the new
rules limit the number of TV cameras
to no more than four, and require that
lighting levels be kept as low as pos-
sible (BROADCASTING, Oct. 16, 1970).
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the foundation granted $10,000, would
explore whether it would be feasible
for a “nongovernmental communica-
tions policy institute or council” to be
established to conduct research on com-
munications policies and on ways to
improve U.S. and international com-
munications and encourage ‘“construc-
tive self-criticism among the media,
possibly along the lines of the British
Press Council."

Other noncommercial grants an-
nounced were $25,000 to Chicago Ed-
ucational Television Association to sup-
port production of 60 half-hour shows
on The Black Experience, for which
Dr. John Hope Franklin of the Uni-

versity of Chicago is consultant and
Charles Branham, a doctoral student
in history at the university, is to be
on-camera person; $17,235 for national
distribution of 13 shows of Bird of the
Iron Feather series, also about blacks
and produced under a $500,000 foun-
dation grant and distributed by PBS.

Also, a $400,000 supplement was
granted to support Hollywood Tele-
vision Theater, directed by Lewis Freed-
man, whose productions include “The
Andersonville Trial” and “Big Fish,
Little Fish,” already telecast, “Mont-
serrat,” to be seen March 2, and “Poet
Game” in April. Planned for next sea-
son are adaptations of John Dos Passos’

novel “USA” and Clifford Odets’
“Awake and Sing.”

A $10,000 grant went to Joseph P.
Kennedy Jr. Memorial Hospital for sup-
port of the National Symposium on
Children and TV held last October un-
der joint sponsorship of the hospital,
Action for Children’s Television (ACT)
and Boston University. Detroit Educa-
tional Television Foundation received a
$350,000 loan from the foundation for
the purchase by its wrvs(Tv) of a for-
mer Storer Broadcasting plant. The
Kresge Foundation is providing $400,-
000 toward the purchase and the Ford
Foundation loan will be secured by a
first mortgage.

Imtermational

Another Bushnell
buy down the drain

$18.7-million withdrawal
is second major purchase
to be called off

Bushnell Communications Ltd. of Ot-
tawa has announced it is unable to
raise the necessary funds to buy the
Canadian Marconi Ltd. broadcast prop-
erties in Montreal and must forfeit a
$4-million deposit.

The Canadian Radio-Television Com-
mission had approved Bushnell's pur-
chase of CFCF-AM-Tv, CFQR-FM and

" crcx (shortwave), all in Montreal, last |
July (BroapcasTiNg, July 20, 1970).
But Stuart Griffiths, president of Bush:
nell Communications, said the company *

could not go through with the $18.7-
million purchase because it could not
raise the money before a Feb. 26 dead-
line.

Mr. Griffiths said Bushnell’s poten-
tial backers in the purchase decided not
to put up the funds after an investiga-
tion into the situation. He said that
although they found no problem in his
own firm, they just decided not to make
an investment in Canadian broad-
casting.

Bushnell announced earlier this
month that it could not go through
with the planned purchase of the
Thomson-Davies radic and TV stations
in Ontario because it lacked sufficient
funds to complete the $7.75-million
purchase. As a result, Bushnell had to
forfeit an $825,000 deposit (BROAD-
CASTING, Feb. 15). The Thomson-
Davies stations are CKWS-AM-FM-TV
Kingston, CHEX-AM-FM-Tv Peterbor-
ough, crcH-aM-Tv North Bay, CKGB-
AM-FM Timmins, cJkr{aM) Kirkland

Lake and csrr(amM) New Liskeard,
all Ontario.

Despite the setbacks in the efforts to
buy the Thomson-Davies and Marconi
properties, R. N. Brining, Bushnell’s
vice president and treasurer, said he
knows of no lack of confidence among
Bushnell’s investors. He said possible
investors in the major purchases are
just unsure of the future.

He attributed the scarcity of capital
to the general economic situation and to
the Canadian-content regulations adopt-
ed by the CRTC. (The new Canadian-
content rule for AM radio stations went
into effect Jan. 18, and TV stations
must comply with new Canadian-con-
tent regulations by October of 1972.)

.Both the present economic condition
and. the Canadian-content rules de-
veloped after the preliminary sale

" agreement with Marconi was signed,
sMr. Brining said.

He said Bushnell would be confirm-
ing its expansion plans in the next four
months and has been hoping to add
CATV systems to its operations, even
though the CRTC failed to approve
a previous Bushnell cable purchase pro-
posed last July.

Bushnell shares have dropped from

Title bout on TV overseas

ABC International Inc. has acquired
television rights to the Joe Frazier-
Muhammad Ali world heavyweight
bout March 8 for 13 TV stations in
Latin America and Korea, it was an-
nounced last week by Kevin O’Sullivan,
president ABC International. The
event will be telecast live via satellite to
ABC Worldvision stations in Puerto
Rico, Korea, Panama, Costa Rica, Co-
lombia and Chile and by delayed broad-
cast to Honduras, El Salvador, Nica-
ragua, Guatemala, Ecuador, Bermuda
and Dominican Republic.

a high of $29.50 in May 1969 to a
low of $4 at the close of trading on
Friday, Feb. 19.

Now that the sale of the Montreal
stations to Bushnell has failed to ma-
terialize, Canadian Marconi must de-
cide whether to sell the stations or re-
quest an exemption from the CRTC
sale order. Don Martz, vice president
of broadcasting for Marconi, said the
firm has not decided what it will do.
He noted that when the sale to Bushnell
was agreed_ to, Marconi had a cash
problem. But that is gone now, he said.

Abroad in brief:

Order from East ® An order for color
video-tape production equipment total-
ling $230,000 has been placed. by Ra-
diotelevizija, Skopje, Yugoslavia, through
Ampex Great Britain Ltd. Three video-
tape recorders, a color-TV camera and
switcher will be installed in RETV’s
new production center in Skopkje, ac-
cording to an Ampex spokesman.

Rich-Ramos formed ® W. Robert Rich
and Vincente Ramos have formed Rich-
Ramos Associates, New York, to func-
tion in the area of international TV-film
distribution. Both have resigned from
TelCom Associates, New York, TV. pro-
gram buying and marketing company,
of which Mr. Rich was président, and
Mr. Ramos was international vice presi-
dent. Headquarters are at 527 Madison
Avenue, New York, and other offices
will be opened in Paris, Tokyo and Syd-
ney.

Full European service ® SSC&B-Lintas,
International, New York, has purchased
substantial interest in Norway Reklame-
byraa A/S, Oslo. Purchase gives SSC&B-
Lintas full-service offices in every West-
ern European country and will bring its
billings close to $20 million in the four
Scandinavian countries.
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It's multiple choice on political bills

No end to reforms proposed for election campaigns
as witnesses prepare for Senate hearings this week

Broadcastérs who are scheduled to ap-
pear before Senator John O. Pastore

(D-R.I) and his Communication Sub-
committee hearing on political spend-
ing legislation—set to begin tomorrow
(March 2)—undoubtedly will vigorously
oppose some of the provisions of a bill
introduced late last week by Senate Mi-
nority Leader Hugh Scott (R-Pa.) and
Senator Charles McC. Mathias Jr. (R-
Md.).

Broadcasters had hoped the bill would
treat all media alike. It does, except in
one respect. It requires broadcasters to
accept political advertising, but it does
not requiré newspapers, magazines or
billboards to do so.

And, the Republican political spend-
ing bill also calls on broadcasters to
give a little more for political cam-
paigns. In an introductory section to its
provisions on broadcasting, the bill (S.
956) states: “Broadcast licensees have
an affirmative duty generally to encour-
age and implement the broadcast of all
sides of controversial public issues. . . ."”

Another bill scheduled for introduc-
tion early this week by Senator George
McGovern (D-S.D.) would prohibit
broadcasters and newspapers from sell-
ing time or space at more than their
lowest unit rate. A similar provision is
in the Scott-Mathias bill.

On the House side last week Repre-
sentative John B. Anderson (R-Ill.) and
over 50 co-sponsors introduced a pack-
age of four bills (H.R.'s 5088, 5090,
5093 and 5096), one of which provides
public subsidization of political-TV
time.

- The Senate bills are likely to figure in
Senator Pastore’s hearings that are
scheduled to run through March 4.
They will deal with a reform bill (S.
382) co-sponsored by Majority Leader
Mike Mansfield (D-Mont.) and Senators
Howard W, Cannon (D-Nev.) and Pa-
store, along with related proposals.
These may include a measure (S. 1) by
Senators Mike Gravel (D-Alaska) and
James B. Pearson (R-Kan.), as well as
the - Scott-Mathias and McGovern leg-
islation. .

The Mansfield-Cannon-Pastore bill is
nearly identical to the bill the same sen-
ators introduced in the waning days of

Senators Scott (1) and Mathias

the 91st Congress. It prohibits a candi-
date for the offices of President, senator,
congressman, state governor, or lieuten-
ant governor from spending on broad-
cast campaign advertising more than
seven cents per vote cast for the same
office in the last preceding general elec-
tion, or $20,000, whichever is gréater.

1t also provides that the same candi-
dates may not spend in nonbroadcast
media more than 14 cents per vote cast
in the last election or $40,000, which-
ever is greater.

In addition, it repeals Section 315 of
the Communications Act (equal-time re-
quirement) for presidential and vice
presidential candidates and stipulates
that broadcast time charges may not
exceed the station’s lowest unit rate.

The Gravel-Pearson bill limits cam-
paign spending in both primaries and
general elections to 10 cents per regis-
tered voter in a candidate’s district or
$40,000, whichever is greater. The lim-
itation applies to broadcasting, bill-
boards, newspapers and periodicals. The
measure calls for free TV-radio time for
presidential and vice presidential candi-
dates and repeals Section 315 for those
candidates. In the case of paid time, a
candidate could not be charged more
than the station's lowest unit rate. The

bill is also sponsored by Senators Ed-
mund S. Muskie (D-Me), Bob Pack-
wood. (R-Ore.), Jacob K. Javits (R-N.Y.)
and Edward W. Brooke (R-Mass.).

At a news conference last Thursday
(Feb. 25), Senator Scott indicated that
his bill has not been fully endorsed by
the White House, and that FCC Chair-
man Dean Burch—who is scheduled to
appear at the Pastore hearings—may be
the administration’s spokesman on the
political spending issue. Chairman Burch
was appointed by President Nixon and
served as chairman of the Republican
National Committee under Senator
Barry Goldwater.

The Scott-Mathias bill provides that
detailed reports must be filed by candi-
dates and political committees directly
to an independent Federal Elections
Commission. The Federal Elections
Commission would make annual reports
and keep its files open for public in-
spection. It would also be charged with
conducting audits and reporting viola-
tions to law enforcement officials.

Under the measure an individual may
not contribute more than $15,000 to a
presidential campaign; $10,000 to a
Senate campaign, and $5,000 to a House
campaign. Candidates for President or
Vice President could not contribute
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more than $50,000 to his own cam-
paign. The limit is $35,000 for Senate
candidates and $25,000 for House can-
didates.

The bill would repeal Section 315,
but only as it relates to the offices of
President and Vice President. The sale
of broadcast time and print space to
candidates would be made at the low-
est unit rate during specified pre-elec-
tion periods. However, the legislation
stipulates that only broadcasters may
not refuse to sell “reasonable” time to
legally qualified candidates.

The tax incentives for small political
contributions provide a maximum $25
tax credit or a maximum $100 tax de-
duction.

Additionally, the bill provides that a
specified amount of political mail may
be sent at the rate now offered to non-
profit organizations.

Senator McGovern's legislation would
provide federal assistance to federal-
office candidates in the form of drawing
accounts in the Federal Treasury. The
Treasury would pay campaign bills after
receiving invoices from candidates.

In general elections, drawing accounts
for Senate and House candidates would
amount to 50 cents per vote cast in the
average of the last two prior elections
for the office in question. For presiden-
tial general elections, the account would
be computed state by state, in each state
where the presidential candidate appears
on the ballot. Tt would amount to 25
cents per vote cast in the preceding elec-
tion. Assistance to candidates in primary
elections would in all cases amount to
one-half that available to major-party
candidates in the comparable general
election—25 cents per vote in House
and Senate primaries, 1214 cents for
presidential primaries. Assistance would
not be available in uncontested elec-
tions. Under the formula, the annual
cost of the federal campaign assistance
would amount to $93 million, or 69
cents per citizen of voting age. New
parties or minor parties would be eligi-
ble for drawing accounts one-fifth the
size of the major parties, provided they
polled a certain percentage of votes in
the last election or could provide a
specified number of petition signatures.

No funds could be spent by or for a
candidate in excess of two times the
amount of the federal subsidy.

The bill also prohibits broadcasters
and newspapers from selling time or
space to federal-office candidates at
more than the lowest unit rate sold to
commercial advertisers.

A key feature of the bill is that en-
forcement of the disclosure provisions
would be based on automatic monitor-
ing of each candidate by his opponent.
The bill provides for full reporting by
all political committees, daily reports by
all suppliers of services to candidates,

publication of candidates’ reports in
newspapers and the establishment of a
supervisory Federal Elections Commis-
sion.

The legislation permanently suspends
Section 315 to allow appearances by all
major-party nominees without giving
equal time to minor-party candidates.

The bill sets a limit of $50 on private
contributions to campaigns and provides
a tax credit of half of the first $50 of
any political gift.

The Anderson bill would eliminate
loopholes in the Corrupt Practices Act
by extending its coverage to primaries
and conventions and by requiring Wash-
ington and political committees to reg-
ister and report.

It sets ceilings on individual contri-
butions at $5,000 for presidential cam-
paigns, $2,500 for Senate campaigns
and $1,000 for House campaigns. Some-
what higher ceilings are placed on com-
mittee contributions.

The measure also limits amounts can-
didates may spend for TV and radio
time, billboard and print advertising,
postage and telephones. Candidates for
the House could spend 30 cents per
registered voter; candidates for the Sen-
ate could spend 25 cents, and candidates
for President, 20 cents.

The bill provides public subsidization
of television time in the amount of five
half-hour blocks for presidential candi-
dates, three for Senate and two for
House candidates in the 35 days before
a general election. It also gives reduced
mailing privileges to Senate and House
candidates.

Additionally, the legislation would
require full disclosure of the names and
addresses of all contributors and ven-
dors of campaign supplies and establish
a Registry of Election Finance in the
General Accounting Office to administer
the law, publish and analyze reports and
make investigations of violations.

The bill would also establish a 50%
tax credit on contributions to federal
candidates up to $50 annually.

The roster of witnesses scheduled to
testify on the first day of the Commu-
nications Subcommittee’s hearings next
week are Senators Mike Gravel (D-
Alaska), James B. Pearson (R-Kanl),
Edward M. Kennedy (D-Mass.) and Re-
publican National Committee Chairman
Robert J. Dole (Kan.); FCC Chairman
Dean Burch and Russell Hemenway,
director of the National Committee for
an Effective Congress.

Those scheduled to appear the fol-
lowing day include Senator John V.
Tunney (D-Calif.); CBS President Frank
Stanton; Vincent T. Wasilewski, presi-
dent of the National Association of
Broadcasters; Joseph Califano, general
counsel of the Democratic National
Committee, and Newton Minow, for-
mer FCC chairman and chairman of the

Twentieth Century Fund’s Commission
on Campaign Costs in the Electronic
Era.

Other witnesses will be Julian Good-
man, president of NBC; Leonard Gold-
enson, president of ABC; Joseph Beirne,
president of the Communications Work-
ers of America; Washington political
analyst-activist Philip M. Stern; Charles
M. Kinsolving Jr., vice president of the
Bureau of Advertising, New York; Ro-
bin Ficker, unsuccessful Democratic
primary candidate for the Maryland
state senate last year, and John Gard-
ner, chairman of Common Cause.

Poll opposes curbs on
any particular medium

A nationwide survey of adults by the
Roper Organization Inc., New York,
shows that 63% of the population is
opposed to legal limitations on specific
forms of spending for political cam-
paigns.

The results of the poll, which was
conducted in January among 1,993
men and women 18 years and older,
are being announced today (March 1)
by the Television Information Office,
which commissioned the survey. TIO
revealed that 21% want no limits im-
posed upon campaign spending, while
another 42% favor limitations but be-
lieve the ‘candidates should be left free
to determine how those expenditures
should be made.

Respondents were asked if limits
should be placed on spending in cer-
tain specified promotional and adver-
tising outlets. Curbs were favored by
10% of the sample on paid political
TV programs: 7%, sound trucks; 6%,
billboard* 5%, newspaper advertise-
ments; and 7%, paid political radio
programs.

Roy Danish, director of the TIO,
commented that the findings indicate
that “there is not a widespread popular
desire to limit campaign expenditures
for broadcasting time.” He added that
“there appears to be a reasonable wish
to see total expenditures held to some
fixed limit with latitude to the candi-
date to use the available funds to his
best advantage.”

Solid 1970 for NH&S

Needham, Harper & Steers Inc., New
York ad agency, announced last week
that billings and revenues in 1970
reached record levels of $141 million
and $19,270,000, respectively. The
agency said billings amounted to $26
million more than in 1969, while 1970
revenues were $3,483,000 higher than
in the previous year. Billings in 1970
include $130 millien for NH&S in North
America and $5 million for agency's
share of USP-Benson Australia.
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Court reviews cigarette ad ban

Six radio stations, NAB claim ban violates
Constitution in not applying to all media

To broadcasters generally, the $240
million they used to receive annuaily in
cigarette advertising is something they
try not to think too much about as they
seek out sponsors to fill the time that
was vacated on Jan. 12 by act of Con-
gress. But a three-judge federal court in
Washington last week began pondering
the merits of a suit that could result in
some or all of that cigarette money
pouring back into broadcasting.

The suit, brought by five owners of
six radio stations, and supported by the
National Association of Broadcasters
in a friend-of-the-court appearance,
maintains that the act banning cigarette
commercials on radio and television is
unconstitutional. It alleges the law vio-
lates the First Amendment guarantee of
free speech and the Fifth Amendment
guarantee of due process. Both claims
hinge on the charge that Congress dis-
criminated against broadcasting—spe-
cifically radio, in the broadcasters’ suit
—in not applying the same kind of ban
to all media.

A Justice Department attorney argu-
ing the case for the government asked
the court to dismiss the suit. L. Patrick
Gray III, an assistant attorney general,
seeking to use the broadcasters’ finan-
cial stake in the outcome of the case
against the challengers, said they were
attempting “to translate a pecuniary loss
into a First Amendment activity.”

Even assuming the act does raise a
First Amendment issue, he said, it is
not unconstitutional on that ground. He
said Congress had “a legitimate statu-
tory concern” in enacting the law;
“there is a cognizable public health is-
sue” involved—and has been since
1965, when Congress enacted the law
requiring a health-hazard warning on
cigarette packages. Furthermore, he
said, commercial speech “is less vigor-
ously defended than other kinds of
speech.”

Nor does the act violate the Fifth
Amendment, even though it does single
out radio and television for special
treatment. He said the act rests on gov-
ernmental studies made over the past
five years and should not be set aside.
The court, he said, would be “usurping
the legislative function” if it were to go
behind a legislative record which, he
maintained, “provides a reasonable
basis” for the action taken.

Attorney Paul Dobin, appearing for
the five broadcasters said, however, that
while commercial speech may not merit

the same kind of protection as, say, a
political debate, it cannot be banned
without compelling a very high standard
of judicial review and in his view, the
ban on broadcast advertising of ciga-
rettes—at least radio advertising—does
not pass that kind of muster, primarily
since Congress has not seen fit to ban
cigarette advertising on other media. He
said that Congress did not study the
question of cigarette advertising in
other media and had simply “lumped”
radio and television together without at-
tempting to distinguish between them in
terms of money spent on either one or
of their respective impact on the public.

But, asked Circuit Court of Appeals
Judge Skelly Wright, a member of the
three-judge panel, couldn’t Congress
take up the question of advertising in
other media at a later date? “Congress
doesn’t have to address itself to all evils
at one time,” he said.

But, Mr. Dobin said, Congress did
not indicate it would turn to the other
“evils” later. He noted the act banning
cigarette commercials from radio and
television bars states and other govern-
ment agencies from banning cigarette
advertising from other media on
grounds of health. The tobacco inter-
ests, he said, wanted the bill; it protects
their advertising in other media.

He also pointed out that the act’s
declaration of policy says nothing about
reducing consumption of cigarettes.
Congress couldn’t say that, he said, “be-
cause they regularly vote funds to sub-
sidize the production and sale of to-
bacco and the advertising of cigarettes
in other countries.”

Mr, Dobin said he was not suggesting
that a court decision upholding the
broadcasters’ free-speech contention
would prevent Congress from dealing
with cigarette advertising. “You should
tell Congress,” he said: ““You did some-
thing wrong in applying this just to
radio; you were afraid of stirring up a
hornet’s nest. That's not a legitimate
reason for inhibiting free speech.’”

“If there is a clear public policy to
discourage the advertising and con-
sumption of cigarettes,” Mr. Dobin add-
ed, “then it wouldn’t violate the First
Amendment.”

John Summers, general counsel for
the NAB, was cut off by Judge Wright
shortly after he began speaking, the
victim of a misunderstanding as to how
much time he would be allowed; he had
expected to be given a half hour, the
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amount of time each of the other law-
yers was allowed. Instead, the court had
intended to give both sides a half hour
each, for a total of one hour.

However, Mr. Summers managed to
make the point that if the court did not
agree with Mr." Dobin’s argument, it
could still hold that there were “less
drastic means” available to Congress
than those it selected for dealing with
cigarette-and-health problem.

The licensees involved in the suit are
Capital Broadcasting Co. (wNAV[AM]
Annapolis, Md.) and Dover Broadcast-
ing Co. (wpov[aMm] Dover, Del.), both
owned by Henry Rau; Turner Com-
munications Corp. (wTMa[aM] Charles-
ton, S.C.), Northwest Broadcasting Co.
(kvrp[aM] Fort Dodge, Iowa), The La-
Grange Broadcasting Co. (wLaG[aM]
LaGrange, Ga.) and North American
Broadcasting Co. (wMnNI[aM] Colum-
bus, Ohio).

The advertiser as
prime-time producer

Ogilvy's Eaton calls for
sponsor-developed programs
to fill freed network periods

The FCC-ordered prime-time program-
ing cutbacks can and should re-open the
market for advertiser-sponsored pro-
grams comparable to network produc-
tions in quality yet lower in cost. This
opinion was expressed to members of
the Hollywood Radio and Television
Society by Howard Eaton Jr., senior
vice president and director of broad-
casting for Ogilvy & Mather Inc., New
York.

The advertising-agency vice presi-
dent said he expected it would take
$34-38 million worth of product to fill
the time periods networks have been
forced to vacate and that advertisers
would be willing to provide the funds
if they can be shown that the reward
will outweigh the risks.

Using This Is Your Life, which O&M
revived for Lever Bros., one of its
clients, as an example, Mr. Eaton said
there was a whole new “middle mar-
ket” where shows could be produced
at a cost of $60,000 to $70,000 per half
hour as opposed to networks figures said
to be near $100,000. His calculations
were based on spot TV versus network
cost-per-thousand figures.

He said that his agency had en-
countered two surprises when they
first offered This Is Your Life. “We
would have been happy to clear 50 or
75 major markets when we first offered
the program,” Mr. Eaton said. “But the
networks cut back service in January

and we have cleared over 150 markets
to date. We could have 200 markets if
we wanted them.” The program was
sought for network exposure by ABC,
but the sponsor is said to have felt it
could obtain better exposure by staying
in syndication.

“The second surprise was about com-
mercial time,” Mr. Eaton continued.
“Our calculations were based on four
commercial minutes per half hour,
which we knew most stations accept,
even though their networks use three.
We were surprised when the first re-
quest came through for a five-minute
format,” he said. “And guess who
asked for it—the ABC O&O's, the flag-
ship stations of the network.”

Mr. Eaton continued that those com-
plaining about the lack of funds with
which to create programs do not even
consider the advertiser, who will de-
velop the shows, if it can be demon-
strated that the possible benefits out-
weigh the risks. He noted that some of
the larger sponsors who some consider
program advertisers are really shifting
their budgets into spot. Mr. Eaton cited
another client, General Foods, whose
spot budget now is $50,000,000. He
pointed out that Sears, Montgomery
Ward, and other retailers would soon
become among the biggest spenders in
spot TV.

“What about the fourth network?”
Mr. Eaton asked. “The door is now
wide open for a new distribution net-
work as an alternative to today's in-
efficient nonnetwork distribution meth-
ods. We must get on with development
of products for the middle market for
for the 1972 season. It is time for our
industry to get its head out of the
sand,” he concluded.

Mony selects sports
for network ad plunge

An estimated $1.2-million purchase on
ABC-TV by Mutual of New York rep-
resents the major insurance firm’s first
use of network television. According
to Mony, the purchase totals 54 com-
mercial announcements. The ways in-
clude participation in golf series (the
campaign was to start with the 53d
PGA championship over the past Feb.
27-28 weekend), The American Sports-
man series on Sundays, and such shows
as NCAA football pregame and high-
light shows in the fall.

The campaign was announced last
week by John G. Kelly, second vice
president for public relations at Mutual
of New York. Mr. Kelly said that
TV's “dynamic components—pictures,
sounds, color, emotion and viewer in-
volvement—will enable Mony to re-
late its name [pronounced ‘money’] to
the financial planning and insurance
needs of the public.” The slogan under-
lying the ad theme is “It's good to have
Mony in your future.”

The company said it chose sports
as the network programing most likely
to reach prospects for its products.
Mony described them as life, health,
group and pension insurance in addi-
tion to variable annuities and its mutual
fund.

Mony will also back network TV
with co-op ads (a 30-second version of
its network commercial) and merchan-
dising materials keyed to the television
campaign, and furnished to insurance
agents urging them to contact the local
TV station “for help in preparing your
commercials.” A print of the TV-com-
mercial is to be made available to the
agent through Vernet Hayden.

Kingen Feleppa O'Dell Inc., New York,
has changed its corporate name to KFO
Inc. Richard Feleppa (l.), formerly exec-
utive vice president of the agency, be-

comes president succeeding Larry

Kingen, who resigned last December.
Rorbert O'Dell (r.), formerly vice presi-
dent, was elected executive vice presi-
dent and creative director. Agency head-
quarters remain at 295 Madison Ave.
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Moment of truth for new calendar

To some dissent from stations and local accounts
standard billing period goes into operation now

The new standard billing month for
spot television and radio, which theo-
retically went into effect in January but
for practical purposes will take effect
with invoices for March business, is be-
ginning to create a stir as the time for
the switch-over approaches.

The atmosphere appears to be taking
on some urgency both because of the
approaching deadline and also because
some agencies reportedly have sent out
word that they will not accept invoices
submitted on the old basis. Through
station reps, the American Association
of Advertising Agencies is currently dis-
tributing a sort of catechism that also
reports that all AAAA member agen-
cies support the new system and specifi-
cally naming the top-20 spot-TV agen-
cies as being on record for it.

The new system, designed to simplify
bookkeeping and expedite payment of
bills, calls for the last Sunday of each
month to be treated as the end of the
month for billing purposes (BROADCAST-
ING, Dec. 7, 1970). A parallel feature
defines the “standard broadcast week”
as running from Monday through Sun-
day. Together the two changes conform
billing for rotation plans with monthly
end dates so that, according to advo-
cates, most invoices will cover complete
¢ycles and thus reduce uncertainties and
misunderstandings and speed up pay-
ments.

The system was devised and approved
by the AAAA, the Radio Advertising
Bureau, the Station Representatives As-
sociation and the Television Bureau of
Advertising, and the Association of Na-
tional Advertisers agreed to recommend
that advertisers approve it. Stations
were asked to start billing on the new
basis in invoices for January business.

By coincidence, however, both Janu-

Mr. Masini

ary and February this year ended on
Sundays, so March is the real effective
month because its last Sunday is the
28th, three days before the calendar end
of March.

Though most reps have approved the
new plan, and indicate that most of their
stations are going along with it—report-
edly including more than 200 TV sta-
tions and an unspecified number of ra-
dio stations — intermittent complaints
have been heard, chiefly from radio sta-
tions. Their main complaint appears to
be that since all of their clients, particu-
larly local clients, will not accept billing
on the final-Sunday basis, the stations
will be required to maintain two sys-
tems—one for clients on calendar-
month billing and one for those on the
new system,

There has also been considerable
grumbling among stations on grounds
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that they should have been consulted
before the plan was approved by the
associations.

The loudest public objection yet, how-
ever, came last week from Tele-Rep,
which announced it favors the idea of a
standard week/month but objects to the
final-Sunday cutoff as a serious trouble-
maker for rep and station bookkeeping.
Tele-Rep proposed that each quarter be
arbitrarily set up to include two four-
week months followed by a five-week
month.

Al Masini, president and general man-
ager of Tele-Rep, said that for reps and
station managers “the whole spot-TV
business is based upon a comparison of
the current calendar month versus the
same calendar month last year.”

The final-Sunday plan, he contended,
would require a revision of all 1970 fig-
ures to conform with the final-Sunday
months of 1971, and, since five-week
months vary from year to year, the fig-
ures would have to be reworked each
year. His plan, with one five-week
month consistently in each quarter,
would require only a reworking of 1970
figures to permit comparison, Mr. Ma-
sini said.

“Tele-Rep's commission system, as is
the case with most reps, is paid monthly
and is based upon a monthly increase/
decrease this year versus last, by agency
and by product within agency,” he said.
“Thus each individual product would
have to be adjusted each month. Most
stations have a similar system for local
salesmen.”

More than that, he continued, “con-
sidering the slowness with which in-
voices are paid, any final adjustments
will affect not only the original yearly
figures but the reworked figures as well.
Both stations and reps will have to keep
two sets of books continually. Further-
more, if there are any stations at a rep
that do not elect to go to the standard
broadcast week and month, a third set
of books will have to be maintained at
the rep for these stations.”

Even ardent advocates of the final-
Sunday cutoff agreed that Mr. Masini
raised valid points, but those close to
the development of the new standards
said the 4-4-5 concept he advocated had
been seriously considered by the stand-
ardization committee. In the end, they
said, a majority felt the final-Sunday
advantages outweighed those of the
4-4-5 approach.

One of the final-Sunday advantages
was said to be to simplify accounting
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procedures between agencies and their
clients. Mr. Masini said he realized
agencies as well as broadcasters and
reps have problems but that he felt the
scope of the problems of both sides
should be brought out into the open so
that the “best solution” could be better
ascertained.

He circulated his proposal to other
reps, SRA, TVB and others close to the
issue with a request “that the industry
take another look at the merits of the
4-4-5 system.”

Those who helped develop the new
standards felt that most of the problems
Mr. Masini cited regarding comparisons
beétween different years could be taken
care of—though Mr. Masini was clear-
ly doubtful—by averaging or by apply-
ing an appropriate mathematical factor.

For example, they said, sales for a 28-
day month under the new system could
be compared with 28/31sts of a 31-day
month last year, or months could be
converted to weeks and the results of,
say, the first four weeks of each period
could be compared. Or the months’
sales could be averaged by days and
totals for the same number of days
compared.

Some aiithorities agreed that convert-
ing last year's figures to a weekly basis
could be-a big job “at first,” but they
also maintained that even in comparing
full-calendar months some adjustments
hdave always had to be made—adjust-
ments for differences in the number of
weekends in the month, for example,
and for the dates when various holidays
fell.

They saw no need for dual-billing
operations merely to accommodate
some clients on final-Sunday billing and
others on a calendar-month basis, After
the final Sunday, they said, stations can
prepare and send invoices to those agen-
cies or clients on the final-Sunday basis
and at the calendar end of the month
they can bill the rest, “the way the gas
company does.”

Some 1,900 copies of an AAAA se-
ries of questions and answers regarding
the new system were being distributed
to station managers by reps, according
to SRA, which said all but one of its
members was supporting the plan. The
exception, according to SRA, was a
radio rep who wanted to consult fur-
ther with his stations before reaching a
decision. ]

The AAAA letter, by Robert Purcell
of the association staff, who is secretary
of the standardization committee, said
all AAAA members—who together
place 80% of all agency-placed adver-
tising in the U.S.—support the new
plan.

Moreover, he said, all of the top-20
spot-TV agencies as reported in BROAD-
CASTING last Nov. 23 are specifically on
record in favor of the proposed system,

and these account for 66% of all spot-
TV billings (see story page 42).

Mr. Purcell said any station may bill
on the final-Sunday basis, whether it is
using the relatively new standard in-
voice form or not. *Of course,” he add-
ed, “the new system was designed with
the standard invoice in mind, and the
ultimate goal is for all stations to bill on
the new final-Sunday system using the
standard invoice.

To indicate that billing is on the final-
Sunday basis, he said, stations should
insert the final-Sunday date—March 28
on invoices for March—at the appropri-
ate place on their invoices. AAAA and
TVB, he said, are exploring the possi-
bility of sending all TV stations rubber
stamps to mark their invoices, and radio
stations might want to buy their own
stamps or stickers.

If agencies billed on the final-Sunday
basis are returned by agencies as un-
acceptable, Mr. Purcell said, “if the
problem is simply a question of the
acceptability of the new billing system,”
stations should advise him. He said
AAAA would work with the agencies
and that if the problem was with a cli-
ent, AAAA would help the agency to
point out that an ANA committee has
endorsed the final-Sunday system,” as
has Procter & Gamble, General Foods
and many other advertisers.”

For answers to other questions, he
said stations should feel free to talk to
members of the joint industry commit.
tee on standardization of broadcast bill-
ing, which is headed by George Arnold
of Young & Rubicam.

He identified other members, in addi-
tion to himself, as John Amey, Katz
Agency; M. S. Kellner, SRA: Robert
Kennedy, Dancer- Fitzgerald-Sample;
Lawrence Loiello, Ogilvy & Mather;
Frank Moore, Interpublic; Jonne Mur-
phy, RAB; Albin Nelson, TVB; Richard
Passanant, Harrington, Righter & Par-
sons; Michael Rich, Leo Burnett Co.,
and Robert Washburn, Ted Bates & Co.

“Any major undertaking of this kind
is difficult,” Mr. Purcell wrote, “and the

--------

changeover period will give headaches
to everyone concerned. The broadcast-
ing industry and the agency business,
however, have looked at the enormous
problem we currently live with, consid-
ered the ultimate benefits of the new
system and have agreed to work together
to make it a reality. We hope we can
count on your early support.”

The bandwagon
gets crowded

All AAAA members
now said to support
new billing periods

Agencies on record in support of mak-
ing the final Sunday of each month
the standard cut-off for spot-TV and
spot-radio billing purposes (see page
42) include all of the top-20 spot-TV
agencies as listed by BroabcastiNg for
1970 (BrOADCASTING, Nov. 23, 1970),
the American Association of Advertis-
ing Agencies said last week.

In fact, AAAA said in a letter being
distributed to station reps, all AAAA
member agencies support the plan.

Lists compiled by other sources in-
dicate the number of specific commit-
ments to the new system is growing.

The 20 named by AAAA: Ted Bates,
BBDO, Benton & Bowles, Leo Burnett
(though Burnett was said to be in the
midst of data-processing revisions that
would prevent or limit its participa-
tion in the first few months), Compton,
Cunningham & Walsh, Dancer-Fitz-
gerald-Sample, D’Arcy, Doyle Dane
Bernbach, Erwin-Wasey, William Esty,
Foote, Cone & Belding, Clinton E.
Frank, Grey, McCann-Erickson, Ogilvy
& Mather, SSC&B, J. Walter Thompson,
Wells, Rich, Greene and Young &
Rubicam.

Other sources said Lennen & Newell
and Kenyon & Eckhardt were among
other major spot agencies on record

ASSISTANT

Prestige, international organizotion hos opening in Wash-
ington, D. C. for experienced television film man familiar
with costs ond production ideas. Must be oble to keep
running accounts of filming in production and at same time
examine feasibility of new ideas. Excellent working con-
ditions, regular salary reviews, complete employee benefits.
in confidential letter, please tell us about yourself, in detail,
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for the plan.

It was assumed that all offices of all
or most of these agencies would accept
final-Sunday billing. Other agencies re-
ported as supporting the plan, in a list
compiled by various sources—by the
Katz Agency, H-R Representatives, Sta-
tion Representatives Association and
AAAA—include the following:

Grey-North, Arthur  Meyerhoff,
Needham, Harper & Steers, Post-Keyes-
Gardner, Tatham-Laird & Kudner and
Edward H. Weiss, all based in Chicago.

Campbell-Mithun and Knox Reeves
in Minneapolis were reported as lean-
ing toward the system but not defi-
nitely committed.

In Atlanta the list was said to in-
clude Burke Dowling & Adams (sub-
sidiary of BBDO), Burton-Campbell,
Harris & Weinstein, Liller Neal Battle
& Lindsey and Tucker Wayne.

Henderson Advertising, Greenville,
S.C., and Bloom Advertising and Sam
Price Co. of Dallas were also said to
support the plan.

In Detroit the list included Campbell-
Ewald, MacManus, John & Adams and
Ross Roy Inc.

Los Angeles agencies were reported
to be Ayer/ Jorgensen / McDonald,
Brown Clark & Elkus, Carson/Roberts,
Honig-Cooper & Harrington and Reach
McClinton Anderson McConnell.

In Philadelphia, Aitkin-Kynett, N. W.
Ayer, W. B. Doner, Kalish & Rice,
Lewis & Weightman Inc. were said to
have approved the system.

So were Vansant Dugdale in Balti-
more, Botsford Ketchum in San Fran-
cisco and Fox Sweeney & True in
Denver.

Moss checks chances for
ad-effects ‘institute’

Legislation aimed at determining the
impact of advertising on society may be
introduced by Senator Frank Moss
(D-Utah), chairman of the Commerce
Committee’s Consumer Subcommittee.

Senator Moss has instructed the sub-
committee staff to examine the feasi-
bility of a measure that would create a
National Institute of Marketing and
Society within the U.S. Public Health
Service or the National Science Founda-
tion.

There is a substantial amount of
knowledge concerning the behavior of
individuals subjected to advertising, but
much of it is funded by businesses in-
terested in a fairly narrow range of
information, said Senator Moss. He
added that much of that knowledge “is
obscured by the economic self-interest
of the sponsors of the research.”

The proposed institute could ob-
jectively examine the “psycho-social
impact of advertising” and make it avail-
able for public scrutiny, he said.

Nixon outlines broad consumer plan

President proposes a public advocate,
injunctions to hit false advertising

The nation’s consumers last week got
the word from the White House as to
what President Nixon wants Congress
to do for them. But to some in Con-
gress, it is too little; they prefer their
own proposals.

The President's consumer message
covered a wide range of activities. But
one of particular interest to those deal-
ing with regulatory agencies and certain
to spark a fight in Congress involves
consumer advocacy.

He suggested that a consumer advo-
cate that would represent consumers
before regulatory agencies and the
courts be placed within the existing
structure of government. He said this
would be “a better approach than the
creation of still another independent
agency which would only add to the
proliferation of agencies without deal-
ing with the problem of effectiveness.”

But he said he would withhold spe-
cific recommendations pending the re-
ceipt of comments, due April 20, on
the report of his Advisory Council on
Executive Organization (BROADCAST-
ING, Feb. 15). The council had sug-
gested that a consumer advocate be
placed within the Federal Trade Prac-
tices Agency that would take over many
of the functions of the Federal Trade
Commission. But if Congress deter-
mined to press ahead without awaiting
his suggestions, the President urged it,
“‘as an interim measure,” to place the
advocacy function within the FTC.

‘The proposal was promptly de-
nounced as “half-hearted” by Repre-
sentative Benjamin S. Rosenthal (D-L-

Mrs. Knauer

N.Y.). Along with Representative Flor-
ence P. Dwyer (R-N.1.), he is heading
a bipartisan coalition backing a bill
(H.R. 4429) to create an independent
consumer agency.

The bill is similar to one that passed
the Senate last year over the President’s
objections but died in the House Rules
Committee on a tie vote. The House
Government Operations Committee is
expected to hold hearings on the Rosen-
thal bill soon, and the Senate Govern-
ment Operations Committee is reported
ready to give early consideration to a
companion measure being prepared by
Senator Abraham A. Ribicoff (D-Conn.).

Representative Rosenthal, who was
critical of the entire message, said the
“few positive steps” in it “are out-
weighed by halfsteps, sidesteps and
backsteps to confuse and mislead the
consumer.”

The message was similarly regarded
by Senator Warren G. Magnuson (D-
Wash.), chairman of the Senate Com-
merce Committee. He said that the ad-
ministration “remains out of step with
the congressional march toward full
consumer justice.”

Among his specific complaints was
the message’s failure to recommend
that the FTC be given power to impose
penalties for frauds and deceptions and
to require restitution to consumers of
money lost through such practices.

However, the President does propose
legislation giving the government new
power affecting advertising. One pro-
posal would authorize the FTC to obtain
court injunctions that would halt imme-
diately allegedly deceptive or unfair ad-
vertising and other practices. At pres-
ent, such practices can continue until
a case is adjudicated.

The President also renewed an appeal
for legislation that would empower the
Justice Department to move against
manufacturers who engage in specified
fraudulent and deceptive advertising
and selling practices.

The proposal, in addition, would
give comsumers victimized by such
practices the right to band together in
class-action suits to seek damages. How-
ever, they could bring such cases only
after the successful termination of a
suit brought by the Department of
Justice. Some congressional Democrats,
including Representative Rosenthal and
Senator Magnuson, say stronger class-
action legislation is required.

In addition to his legislative pro-
posals, the President issued an execu-
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tive order creating a White House Office
of Consumer Affairs to advise him and
to analyze and coordinate all federal
activities in the consumer field. He
named Mrs. Virginia Knauer, now his
special assistant for consumer affairs,
director of the new office. Last year,
Congress did not act on legislation he
proposed to create such an office.

The President also indicated plans
for using the mass media, “including
the Corp. for Public Broadcasting,”
in disseminating consumer informa-
tion. He said he has asked Elliot L.
Richardson, secretary of Health, Edu-
cation and Welfare, to work with Mrs.
Knauer in developing such a program.

ARF nears goal
in funding audit plan

The Advertising Research Foundation
reported last week that it has $72,000
of the $100,000 it seeks to start a new
“open-audit plan.”

At its annual meeting in New York,
ARF aiso disclosed that 18 member
companies had pledged sponsorship of
the plan. The foundation said it needed
seven additional sponsoring members
(thus, each contribution totals $4,000).

Among the sponsors are networks,
agencies, advertisers, magazines and
newspapers, ARF said. The proposal
for an “open-audit plan” was made last
fall by Paul E. J. Gerhold, ARF presi-
dent, at the organization’s annual con-
ference in New York (BROADCASTING,
Nov. 16, 1970). The plan would offer
“official ARF registration” to commer-
cial research services and provide ARF-
controlled spot auditing of their opera-
tions at no cost to the research com-
panies.

In other actions, ARF's board elected

Samuel Thurm, advertising vice presi-
dent, Lever Bros., as chairman; 8.
Heagan Bayles, SSC&B chairman, as
vice chairman; George H. Allen, vice
president, magazine division of Fawcett
Publications, as treasurer. Also re-
elected were Mr. Gerhold as president,
Ingrid C. Kildegaard as vice president,
and Joey Harris as secretary.

Goodrich back to TV
with sports programing

The B. F. Goodrich Tire Co., Akron,
Ohio, will return to television after a
one-year absence with a concentrated
campaign for its passenger-car tires.
Beginning March 7, Goodrich will
co-sponsor a variety of network sport-
ing events such as the National Basket-
ball Association playoffs, college and
professional football, the Stanley Cup
hockey playoffs, and the Amateur Ath-
letic Union track and field meets.
BBDO, New York, is the agency.

Business briefly:

The Post Division of General Foods
Corp., White Plains, N.Y., through Grey
Advertising, New York, will begin a
network and spot-TV campaign for its
new cereal, Post Cinnamon Raisin Bran.
The 30-second spots are scheduled to
begin in April and run for 10 weeks.

Ohio Art Co., Bryan, Ohio, toy manu-
facturer, through Stahl Associates,
there, has purchased a weekly 10-min-
ute segment for 52 weeks on CBS Ra-
dio’s Arthur Godfrey Time for its Etch-
a-Sketch drawing toy. According to
CBS Radio, Ohio Art is the first toy
manufacturer to buy time on the pro-
gram for a full year.

Also in advertising:

New branch ® Chuck Blore Creative
Services, Hollywood, has opened a
branch office in New York. The firm
creates and produces radio commercials.
Stephen B. Labunski, named VP last
month, will handle Blore’s eastern sales
operations. The new office is at 30 East
37th St., Suite 12A, New York 10016.

Going south ® Lewron Television Inc.,
New York TV equipment facility house,
will make its equipment available to ad-
vertisers and television-commercial pro-
ducers who wish to film spots during
baseball's spring training season in Flor-
ida. The firm will maintain a Norelco
PCP 70 hand-held camera and video-
tape recorder from March through May.

Heavy TV campaign
for Tijuana Smalls

General Cigar Co., through Ogilvy &
Mather Inc., both New York, is intro-
ducing Tijuana Smalls little cigars na-
tionally with what it terms the heaviest
television schedule in its history. The
product was introduced experimentally
last year in selected areas.

The schedule, which was to be
launched last Friday (Feb. 26), calls
for a sustained prime-time campaign on
the three TV networks and a national
spot campaign. |

Ninety-second commercials were to
be Sunday (Feb. 28) on ABC’s Sun-
day night movie and again today
(March 1) on NBC’s Monday night
movie. These 90-second commercials
are made up of three different but con-
secutive 30-second spots. Other spots
to be used during the campaign will be
30- and 60-second commercials.

How TV-network billings stand |n BAR’s ranking

Broadcast Advértisers Reports network-TV doliar

(net time and talent charges In thousands of dollars)

week ended Jan. 31, 1871

ABC CBs NBC Total Total
minutes doliars
Week Cume Week Cume Week Cume week week 1971 1971
ended Jan, 1- endaed Jan, 1- ended Jan. 1- anded ended tota/ total
Day parts Jan. 31 Jan. 31 Jan, 31 Jan, 31 Jan. 31 Jam, 31 Jan. 31 Jan. 31 minutes dollars
Monday-Friday
Sign-on-10 a.m. ) oooooo U cooooco $§ 1144 § 4519 $ 2680 $ 8806 66 $ 3824 242 $§ 1,3325
Monday-Frida
10 ain.-s p‘.’m_ 1.510.5 5.430.6 3.128.8 13,993.6 1,629.5 7.560.2 857 6,260.8 3,209 26,984.4
Saturday-Sun:
uSlgn-(ym-(! ::‘Y 15175 5,048.0 1,072.7 6,238.9 367.5 6,239.3 283 2,957.7 1,185 17,526.2
Monday-Saturd!
8 p. :\ -7:30 :.Vm. 522.0 1.407.3 509.2 2,152.7 520.4 3,233.1 87 1,551.6 347 6,793.1
Sunda
ué' p. |yn -7:30 p m. 341.0 378.5 184.0 2,040.3 21186 1,088.2 27 71686 a1 3,477.0
Monday-Si
7':'30.y1 1 "pngd:y 53242 23,101.7 5.954.5 24,494.7 8,813.1 31,114.8 416 18,091.8 1,865 78,7111.2
M‘:‘:“;Y;ns_ :’é‘f:;’: off 211.6 13954 157.8 849.6 475.7 1.941.0 90 B45.1 350 3,9868.0
Total $ 9,426.8 § 38,7615 $11,101.4 § 50,021.7 $10,285.9 § 52,027.2 1,826 $30,814.0 7.249 $ 138,8104
BROADCASTING, March 1, 1971 45



The EBS fiasco: an almost disaster

Investigations fly in Washington as weekend
blunders point to weak links in attack-alert chain

The FCC tock a first step last week to
prevent another Emergency Broadcast
System false alarm by authorizing the
broadcast desks of the Associated Press
in New York and the United Press
International in Chicago to authenticate
emergency messages with government
officials beginning last Saturday (Feb.
27). Both wire services will not move
EBS activation messages unless con-
firmed by other government sources.

The move was taken following rec-
ommendations by a National Industry
Advisory Committee that met in Wash-
ington last Thursday and Friday (Feb.
25-26).

Until last week, the New York AP
office and the UPI Chicago office merely
had been transit points, passing along
automatically emergency broadcast mes-
sages—which for 10 years have always
been test messages to confirm that the
system is working.

On Saturday (Feb. 20) at 9:30 a.m.
EST, the usual test message from the
Civil Defense Warning Center in Colo-
rado Springs turned out not to be a
test—but the real thing, an official,
formal alert.

The error was made by a civilian
employe of the center who inadvertently
inserted a prepared emergency-action
notification perforated tape into his
transmitter, instead of the usual test
tape. The warning center is located in
the same complex in Colorado Springs
as is the North American Defense Com-
mand. NORAD, however, was never
at any time involved in the mistaken
alert.

Most TV and radio stations ques-
tioned the message’s authenticity be-
cause it arrived at the anticipated test
time, even though it carried the correct
authentication code word for the day.
Most stations hurriedly checked their
area’s key EBS stations and finding
them broadcasting as usual (except in
one instance) held off going into emer-
gency operation. Each area in the coun-
try has a designated key station that
is tied through a “dedicated” private
teletypewriter line directly to the White
House. '

Within minutes following the er-
roneous alert, a cancellation message
was transmitted from Colorado Springs

The man who is responsible for deter-
mining what happened on Feb. 20
when an actual alert was inadvertently
sent fo all broadcast stations via the
Associated Press and United Press In-
ternational wire news circuits is Ken-
neth W. Miller, chief of the Emergency
Communications Division (above). The
division is part of the FCC’s Office of
Executive Director. It is Mr. Miller and
his colleagues who have to find out why
the system did not work as planned and
what to do to make sure that this never
happens again. His report and recom-
mendations go to FCC Commissioner
Robert Wells, who has been assigned
responsibility for defense matters by
FCC Chairman Dean Burch.

—although even the cancellation mes-
sag failed at first to carry the proper
authentication word.

The mishap set off what was gener-
ally described as a mild panic in some
areas. But the fact that most stations
did not go off the air after receiving the
alert, many observers felt, prevented
a panic much worse than the Orson
Welles' War of the Worlds radio broad-
cast in 1938.

Nevertheless, there was grumbling on
Capitol Hill as weli as in daily news-
papers at the dual error—the errone-
ous transmission of the real alert on

A throughout the

the part of the warning center which is
a part of the Army's civilian defense
office, and the failure of broadcasters
to follow EBS procedures.

Early last week, the FCC sent out a
questionnaire to all broadcast licensees
asking for information on what oc-
curred that Saturday morning when the
alert came through, and also for rec-
ommendations. Broadcasters were asked
to respond by Monday (March 8).

But a random check of stations
country last week
showed clearly that most broadcasters,
knowing that this was the time for
the test, held off putting the EBS pro-
cedure into effect until they confirmed
the ' authenticity of the message from
other sources.

In Chicago, however, WGN{AM), the
primary alert station in' that area,
marched right down the right path after
it received the alert.

The wGN scenario reads as follows:
8:36 a.m., AP and UPI teletype mes-
sages completed in news room. 8:38
a.m., message delivered to AM master
control and authenticated with proper
code word. 8:40 am., message re-
authenticated with engineer in charge at
transmitter at Hancock, Ill. 8:44 am,,
WGN initiated EBS procedure by broad-
casting part one of pre-recorded cart-
ridge containing standard message to
the public. This was followed by car-
rier off-on and tone transmittal de-
signed to activate an emergency re-
ceiver at other stations. This was fol-
lowed by the broadcast of part two of
the pre-recorded cartridge.

8:46 a.m., just as the cartridge began
a repeat of the message, UPI notified
its customers that the alert was in
error. The EBS procedure was immedi-
ately stopped and woN went back to
normal programing after a brief an-
nouncement had been made of the
error. 9:13 a.m., official authenticated
message received canceling false emer-
gency notice.

Not all stations, however, moved so
rapidly. KFws(aMm) Los Angeles, for
example, reported that ifs newsmen
suspected the alert notification from
the beginning and began checking other
sources, including the Westinghouse
News Bureau in Washington. The en-
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gineer on duty that morning tuned to
KFI(AM) Los Angeles immediately,
since that is the primary EBS station
for the area, and heard the retraction
announcement,

In the New York area, executives of
key EBS stations said they were im-
mediately suspicious of the alert mes-
sage for a variety of reasons. One of
the most frequently mentioned was
that the alert moved at the same time
that test EBS messages regularly move
and, as one said: “The odds against a
real emergency actually happening at
exactly the same time that the tests
are run seemed astronomical.” Stations
undertook to double check in various
ways but, because of their suspicions,
elected to remain on the air with
normal programing.

At waBc(aM) New York, whose key
responsibility is for the Hudson Valley
and Catskills areas, officials said news-
men on duty were immediately sus-
picious because several factors did not
coincide with various criteria they have

drawn up for double checking. For
one thing, they said, the ABC network
was not feeding emergency reports as
it would have been if the alert were
real.

Officials at wnNBCc(aM), New York,
which has responsibility for New York's
five boroughs, were suspicious for sim-
ilar reasons and especially because the
alert came when tests normally are
conducted, they said, and the “panic
wire”—a ringing of bells that is sup-
posed to accompany a real alert—‘re-
mained mute.” They alerted appropri-
ate people to stand by but stayed with
regular programing while continuing
to check, including calls to the Associ-
ated Press and United Press Interna-
tional radio wires. By the time the
checks were made, the cancellation

‘message came.

Executives at wor(AM) New York,
whose responsibility is New Jersey, said
they were suspicious of the message for
several reasons. In addition to the tim-
ing, they said, the message was incom-

plete. If the alert had come during,
say, the Cuban missile crisis, they said,
they might have switched to emergency
programing, but in the absence of any
such crisis conditions—and in view of
all the indications that the message was
erroneous—they elected to continue
regular programing while they double
checked the validity of the alert. They
also kept in mind the potential chaos
that might result if they and other
stations switched to emergency opera-
tions and the message proved false.

In Washington none of the major
stations went off the air. The reason is
simple; all are tied in on a special line
directly to the White House and it was
immediately apparent when nothing
came over the special line that the
emergency message was in error. The
same direct circuit to the White House
exists for all four networks; their Wash-
ington news bureaus are tied to the
White House over ever-ready dedicated
telephone lines.

But throughout the country many

The Bomb and
the broadcasters

Stations’ growing role in
warning system began with
advent of atomic weapons

How to inform the American public
if World War III were literally on the
wing has been a matter of tremendous
concern to the U.S. government since
the early days of the cold war. The
development of sophisticated weaponry
quickly outmoded the siren-warning
systems of World Wars I and II. Sirens
simply did not have the penetrating
capability the enemy would have; they
didn’t cover the whole country, and
were not capable of being heard by all
of the people all of the time.

Thus, some 20 years before the
Emergency Broadcasting System fiasco
two weekends ago (see page 46) began
the voluntary Conelrad system—a com-
plicated formula using random clusters
of key radio stations on two specified
frequencies to warn citizens of an im-
pending attack. It was also intended as
a means of getting the President on the
air to talk to the nation. Conelrad was
designed in this complex fashion to
prevent enemy-manned bombers from
“homing” on radio-station frequencies.

The advent of intercontinental bal-
listic missiles changed that picture. No
longer was it necessary to confuse the
enemy by shifting radio frequencies.
Missiles are guided to their targets by
the stars and other guidance systems.

They don't need to home on radia-
tion from a target.

So, it was with some relief that broad-
casters were able in 1963 to drop the
Conelrad system and install in its place
the Emergency Broadcast System. Conel-
rad equipment, which at once became
obsolete, had cost broadcasters several
million dollars. EBS, also a voluntary
service, is designed to do two things—
warn the public of an emergency, and
get the President on the air—all on a
five-minute alert message from the
White House. Basic to the system is the
requirement that it function on a five-
minute lead time. The system goes into
operation only on direct orders of the
President,

What happened Feb. 20 was that the
system was activated by a single man
at the National Emergency Warning
Center which has been designated by
the White House the task of alerting
broadcast stations,

Under EBS, all radio stations meet-
ing certain requirements are eligible.
The most important of these criteria
is the ability of the station to inter-
connect to national, state and local civil-
defense operational areas. If the station
meets all the requirements, the FCC
issues it a national defense emergency
authorization (NDEA) that permits it to
remain on the air after notification of a
national emergency. All other stations
must leave the air at this time. At pres-
ent, there are 2,800 stations holding
NDEA's, the preponderence of which
are AM stations. However, a substantial
number of FM stations are included
and some TV stations which partici-
pate solely through their audio chan-

nels (the video transmissions cease).

Among the principal problems in
establishing EBS has been the deter-
mination of how to alert broadcasters
to the existence of an emergency so
that the system could be put into
effect. Three alerting methods are in
existence. The first is for the White
House to order notifications to be sent
out to all stations via the teletype cir-
cuits of the Associated Press and United
Press International.

The second method is through a
“dedicated” private, and heretofore con-
fidential, teletype circuit that links the
White House with the TV and radio
networks and key radio stations
throughout the country, as well at
AT&T. All network-affiliated stations
would receive the alert by way of the
internal circuits of the networks.

The third method is off-air monitor-
ing of key NDEA stations in all areas
by all other radio and TV stations. All
broadcast stations are obliged to have
equipment for this type of monitoring.

Since the object of all this is to alert
the public, a fourth method, still un-
der development, is to develop a circuit
in radio receivers that would, whether
the set is off or on, automatically seund
an alarm, Prototypes of this system
have been tested during the last year.

A fifth system, still not in being, is
one that has been urged by the Office
of Civilian Defense, an arm of the De-
partment of the Army. This envisions
the establishment of a network of low-
frequency radio transmitters that would,
with the proper receiver in the hands
of the public, become another source
for warning the populace of an attack.
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stations failed completely in moving into
the emergency procedure. Many of the
stations said that by the time the wire-
services message was brought upstairs
to the newsroom, the cancellation was
included.

This is what has so disturbed the
FCC and its industry-advisory group, as
well as leaders in Congress and at the
Pentagon. Investigations are under way
at all levels.

FCC Commissioner Robert Wells,
who is the designated defense commis-
sioner, ordered a detailed questionnaire
sent to all broadcast licensees by the
middle of last week. The questionnaire
asks all TV, AM and FM licensees
whether they subscribe to AP or UPI
or both, whether there is any type of
external alarm unit associated with the
wire-service teleprinters, whether they
received the emergency alert on Feb.
20, what time station employes saw
it, what action station took, and if none,
why.

The FCC interrogatory also asked
for comments or recommendations.

The Pentagon announced immedi-
ately that it is conducting an investiga-
tion of the error. Louis Smoyer, the
Colorado Springs warning center chief,
has already revised the positions of the

emergency tapes so that the real warn--

ing is now segregated by itself in a desk
drawer.

W. S. Eberhart, the civilian clerk
who made the mistake, was quoted
as saying: “I can't imagine how the
hell I did it.” He has been at the warn-
ing center for 15 years.

In Congress, the reaction was also
immediate. Senator John Stennis (D-
Ala.), chairman of the Senate Armed
Services Committee, said the commit-
tee has begun an investigation of the
occurrence. He said also that he be-
lieves a study of the entire emergency
broadcast system is called for—not only
to guard against another error but also
to determine why the message did not
get the attention it demanded. The alert
tests, Senator Stennis added, ‘“appar-
ently have become so routine that many
television and radio stations fail to give
an alleged and possibly catastrophic
emergency message the attention which
it demanded.”

Senator Robert P. Griffin (R-Mich.)
called not only for an Armed Services
Committee investigation of the error
but also for “a thorough investigation
of the civil-defense warning procedures
as well as the whole civil-defense struc-
ture and operation in general.”

Senator Robert C. Byrd (D-W. Va.)
said the “inexcusable blunder” not only
raises questions that must be answered
but also reveals carelessness and in-
eptness. “The country,” he said, “should
have been made painfully aware that

not only the military blundered, but
also that many radio and TV stations
are obviously not prepared to play the
role expected of them in any warning
system.

Senator John O. Pastore (D-R.L),
who was presiding at the nomination
hearings of Robert Wells and Thomas
Houser to be FCC Commissioners (see
page 28) virtually opened his ques-
tioning of Commissioner Wells with
the words: “What happened?”

In addition to the Saturday morn-
ing EBS tests, a similar Sunday evening
test is made also over the AP and UPI
circuits. This also has been going on
for 10 years. Ironically, the test on
the Sunday following the error also
became a blooper of sorts; the warning
center failed to “capture” the AP cir-
cuit due to a technical malfunction.
Every three months, all broadcast sta-
tions receive a sealed envelope contain-
ing the authentication code words for
each day of the 90 days.

The industry-advisory council meet-
ing that took place in Washington last
week originally had been scheduled to
prepare for a panel discussion of the
EBS to be held at the National Asso-
ciation of Broadcasters convention in
Chicago next month. It was hurriedly
augmented with other members called
in by the FCC after the Feb. 20
fiasco. Vincent T. Wasilewski, president
of the NAB, is chairman of the full
NIAC, which represents all elements of
the telecommunications industry.

Little harmony in
translator views

AMST wants interference
protection for stations;
NCTA asks same for cable

Broadcasters and translator and CATV
interests last week sounded discordant
reviews of the FCC’s proposed revisions
to bring television-translator station
rules into harmony with the new regu-
lations covering FM translators.

The proposed rules provide in part
that a translator application will not be
granted if the station would be within
the predicted grade-B contour of an ad-
jacent channel TV station; that a trans-
lator operating with 100 w or more on
an assigned and unused channel will be
protected against interference by other
translators, but need not protect other
translators; and that translators will be
prohibited from causing interference to
the input signals of other translators
(BROADCASTING, Jan. 18).

In comments last week, the Associa-
tion of Maximum Service Telecasters
Inc. took issue with the entire proposed

rulemaking proceeding, contending that
the rule changes that will result “will
still not put the VHF and UHF trans-
lator services on a sensible and efficient
basis.” AMST called for a revamping of
existing policies by adoption of a “‘con-
sistent and comprehensive plan for
translator service and not periodic
patchwork modification of the rules.”

AMST contended that rather than
extend the present translator noninter-
ference concepts as proposed, the com-
mission should adopt “a suitable mile-
age separation table based upon the
interim-limited standards such as pro-
posed by AMST in 1966 and now under
consideration.” Continental Urban Tele-
vision Corp., licensee of Kasc-Tv (ch.
36) San Jose, Calif., and UHF trans-
lator operator, also sought a provision
in the proposed rules for mileage sepa-
ration requirements to “insure” inter-
ference protection.

AMST added that “a more compre-
hensive approach to translator non-
duplication problems should be adopted
by the commission, noting that the pro-
posed rules should be modified to allow
a regular TV station licensee the oppor-
tunity of improving its service in its
principal city before granting the appli-
cation of another person to duplicate its
programs in those portions of the prin-
cipal community where the local sta-
tion’s signals cannot be received.

Wometco-Skyway Broadcasting Co.,
licensee of wLos-Tv (ch. 13) Asheville,
N.C., and VHF translator operator, con-
tended in its comments that the proposal
to ban new translators from operating
within the predicted grade-B contour of
an adjacent channel TV station would
“seriously impede use of VHF chan-
nels for translators and discourage ap-
plicants from applying for them. In
many cases,” it said, “VHF translators
are the practical and sometimes the only
way for local TV reception to be ob-
tained.”

Comments were also filed by the Na-
tional Cable Television Association and
Teleprompter Corp., multiple CATV
owner, both of which urged the com-
mission to consider the retationships be-
tween translators and CATYV systems in
its proceeding.

NCTA contended that noninterfer-
ence with CATV systems by translators
would help “to remove inconsistencies
between the rules governing two serv-
ices which the commission considers to
be supplementary to television broadcast
service.” NCTA added that rebroadcast
consent, on a program-by-program basis,
from the source of the program, should
be required of translators so long as a
similar rule, “in the form of interim
procedures, is imposed on CATV's.”

Teleprompter urged more stringent
proposals, one of which would provide
that translators assume the prime re-
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sponsibility of protecting CATV sys-
tems from interference by translators.
Teleprompter further urged that if a
translator failed to assume the responsi-
bility in working with CATV systems to
eliminate translator-caused interference
or any other condition of technical op-
eration by the CATV system that would
result in operation inconsistent with the
FCC'’s proposed CATV technical stand-
ards, the translator’s operation should
be suspended.

The commission last week extended
the time for filing comments and reply
comments in this proceeding to March
8 and March 19, respectively.

Sync solution for
Tchaikovsky simulcast

Engineers and producers have over-
come compatibility difficulties for a
planned stereoc FM-television simulcast
of Tchaikovsky's Queen of Spades.

The problem originated in efforts to
synchronize the video-taped portion of
the program with the sound track,
which was recorded on a 16-track audio
recorder. Engineers at noncommercial
WGBH-FM-Tv Boston, where the opera
was produced; producers of the Na-
tional Educational Television Opera
Theater; and audio producers at RCA
in New York concerted their ideas to
design a playback synchronizer capable
of providing speed variations to pro-
duce nearly instantaneous synchroni-
zation of the video and audio tapes.
By utilizing the synchronizer, the sound
track was locked to the video tape at
constant speed.

Queen of Spades was not taped live,
as previous simulcasts have been. Per-
formers were video and audio taped in
segments at the weBH-Tv studios. To
add genuine reverberation effects, the
sound track was carried by telephone
lines to speakers on the stage of Bos-
ton’s Jordon Hall, picked up by micro-
phones at the rear of the hall and fed
back to WGBH-TV for re-recording. The
16 audio tracks were then mixed down
to two for the stereo broadcast.

The result of these efforts was to be
aired simultaneously yesterday (Feb.
28) by noncommercial TV and FM
stations in New York, Boston, Wash-
ington, Los Angeles, San Francisco and
Chicago.

In another experimental operation in-
volving simultaneous transmission wsMm-
FM and WLAC-FM both Nashville, Tenn.,
were to air one hour of programing in
“quadraphonic™ stereo yesterday also.
Originating in the studios of WSM-FM
two of the four audio channels were to
be carried via telephone to WLAC-FM for
transmission. The effect for the listener
with two stereo-FM receivers is the sen-
sation of being in the middle of the
orchestra.

Satellites: more time,
more new proposals

As FCC extends its deadline
for filing, AT&T announces
plans for a bigger system

AT&T announced last week that it plans
to double the capacity of its projected
domestic-satellite system by adding an
extra satellite to the system.

At the same time, the FCC extended
the deadline for filing applications for a
domestic-satellite service from March 1
to March 15 with concomitant two-week
extensions for reply comments and for
applications for earth stations.

In its original filing with the FCC last
fall, in conjunction with the Communi-
cations Satellite Corp., Washington,
AT&T said it planned to use two satel-
lites with one as a backup. Each satel-
lite would be capable of providing eight
TV channels (or 2,400 voice channels).
At the same time AT&T said it would
build five earth stations at New York,
Chicago, Los Angeles, Atlanta and Dal-
las-Houston area (BROADCASTING, Oct.
19, 1970). AT&T estimated its capital
investment for the revised system would
be about $96 million; payments to Com-
sat, it said, would be about $37.5 mil-
lion a year over a seven-year period.
Comsat would be responsible for pro-
curing, launching and maintaining the
satellites in geostationary orbits for
AT&T use, as well as providing track-
ing, telemetry and control facilities.

The AT&T announcement came the
day after Comsat announced that it
planned to file an application with the
FCC for a comprehensive, multipurpose
system to provide a wide range of com-
munications services, including TV and
radio circuits. Another application is
expected also from Microwave Commu-
nications Inc. and Lockheed Aircraft
Corp.

The FCC action was at the request
of Fairchild Hiller Corp. and Western

Tele-Communications Inc. In granting
the extension, however, the commission
said that it “would be refuctant to grant
any extension which would substantially
delay consideration” of those firms who
have already submitted “timely” appli-
cations.

Earlier, the commission accepted the
applications by Hughes Aircraft Co.,
General System Companies (GT&E)
and Hawaiian Telephone Co. for do-
mestic-satellite facilities, but told Hughes
that its applications to use additional
facilities to transmit TV programs to
CATYV systems were incomplete.

The commission told Hughes it failed
to establish eligibility to use microwave
frequencies proposed for terrestrial in-
terconnection between Califon, N.J.,
and San Juan Capistrano, Calif., earth
stations and its operating centers. It
asked for more information in this area.
Hughes and the others filed their appli-
cations last year (BrOADCASTING, Dec.
28, 1970 - Jan. 4).

The first application for a domestic-
satellite system was filed last August by
Western Union. It asked for permission
to put up three satellites, to build six
earth stations and 31 terrestrial micro-
wave relay stations. The Western Union
proposal estimated a capital investment
of $95 million. Its application also said
it would charge a flat fee of $105,000
monthly per channel for TV programs.

Ampex order for Pittsburgh

An order for over a million dollars
worth of equipment has been placed
with Ampex Corp., Redwood City,
Calif., by Television Production Center,
Pittsburgh. The order is for video-tape-
production and post-production gear.
TPC will, on March 15, begin offering
full tape production, remote facilities
and distribution services for producers,
advertisers and broadcasters in the east-
ern United States. Included in the order
are three AVR-1 videotape recorders
and computer-aided programing, switch-
ing and slow-motion systems.

THE LEADING CONTEMPORARY
SHOULD GROSS $2.50...

We help |

by persuading major .
N
Our device ..

per person in its metropolitan area annually.
(That's $2,500,000 annually in 2 metro of 1,000,000 persons.)

[
e
2y

«3y’t . retail advertisers to spend more.

YOUNG ADULT fMARKETING INC.

KEVIN 8. SWEENEY, PRESIDENT
19525 VENTURA BLVD.» TARZANA, CALIF.» (213) 881-7017

contemporary stations exceed $2.50

/<> "'is the Key Account Plan — KAP.
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FocusOnFinance .

Storer group cuts
its airline losses

Northeast’s improvement
enables company to turn
'69 loss into profit in '70

Storer Broadcasting Co., Miami Beach,
Fla., has reported profits in 1970 total-
ing $3,793,620, or 90 cents per share.
These figures offset a loss in the previ-
ous year of $2,677,910 or 63 cents lost
per share.

A Storer spokesman said the most
significant contributing factor in the fav-
orable comparison between the two
years was the diminished losses of
Northeast Airlines, of which Storer
owns 86.1%. The company’s share of
Northeast’'s loss amounted to $10,-
021,000 in 1970, compared with $20,-
100,000 the year before. Extraordinary
items attributed to Northeast, after
taxes, were $356,000 in 1970, $2,-
271,000 in 1969.

Before extraordinary losses, Storer’s
profits were $4,149,000 in 1970, com-
pared to a loss of $406,000 the year
before.

Broadcast-related performance in
1970 was down, according to the Storer
report. While station revenues in the
past year were virtually the same as in
1969, increased expenses, due to the
general economic recession, caused a
decline in broadcast-related operations
from $20,943,000 in 1969 to $19,-
381,000 in 1970.

Profit for broadcast-related operations
also declined in the fourth quarter of
1970, to $6,693,000, from $7,543,000
in the corresponding period a year ago.
But Storer’s over-all fourth-quarter
profits in 1970 totaled $296,000, com-
pared with a loss in the same period
of 1969 of $5,952,000. The 1969 loss,
however, was primarily attributed to an
extremely large extraordinary item in-
cluded in the last quarter of that year,
chiefly related to deficits incurred in
operating the airline.

The proposed merger between North-
east Airlines and Northwest Airlines,
meanwhile, continues to be stalemated.
Northwest is dissatisfied with condi-
tions imposed on the transaction by the
Civil Aeronautics Board, which has al-
ready approved the merger (BROAD-
CASTING, Feb. 15). Northwest has in-
dicated that unless the matters are re-
solved to its satisfaction, it will exer-
cise its option to terminate the agree-
ment. Both airlines have petitioned the

CAB for reconsideration of the re-
strictions,

For the year ended Dec. 31, 1970,
Storer has reported:

1970 1969
Earned per share $ 090 § (0.63)
Revenues from broadcast
operations 64,553,427 64,641,454

Net income 3.793.620 (2,677.910)

Note: Net income figures for both years include
losses of $756,496 and 31,585,917, respectively, net
of income tax effect. for minority interest of North-
east Airlines Inc., which is required to be recog-
nized under generally accepted accounting prin-
ciples.

Cowles revenues
decline in 1970

Cowles Communications Inc,, New
York, station owner and publisher, has
reported a net income of $647,000 or
16 cents a share, including extraordi-
nary items, in 1970. In 1969, the firm
had showed a net loss of $1,883,000 or
47 cents a share including extraordinary
items. After deducting extraordinary
items, however, Cowles showed an op-
erating loss of $2,287,000 or 58 cents
a share in 1970, compared to earnings
of $291,000 or seven cents a share in
1969.

Gross revenues last year were $145,-
832,000 compared with $158,917,000
in 1969 after excluding revenues from
discontinued operations of $7,343,000
and $12,259,000 respectively.

Cowles Communications stockholders
will vote March 24 on the proposed
sale of some of Cowles’s properties, in-
cluding wrec-Tv Memphis, to the
New York Times (BROADCASTING, Nov,
2, 1970},

Included in the extraordinary items
is the stock sale of Television Commu-
nications Corp., sale of Star Publishing
Corp., Magazines For Industry Inc.
and Cowles Encyclopedia operations.

7970 1969*
Earnings per share $ 0.16 § (0.47}
Revenues** 145,832,000 158,917,000
Net income 647,000 (1,883,000}
Sheares outstanding 3,968,587 3,968,587

“Restated for comparative purposes to show sep-
arately resuits of discontinued operations.
**Figures for both years exclude revenues from
discontinued operations.

DDB reports
8% billing gain

Doyle Dane Bernbach Inc., New York,
and its subsidiaries reached a new high
in gross billings in fiscal 1970 of $276
million, a gain of about.$20.5 million or
8% above the $255 million reported in
1969,

At its annual stockholders’ meeting
last week in New York, the advertising

agency also reported net income of
$4,444,679. After deduction of two ex-
traordinary items, income dropped to
$3,762,679, compared with $3,890,743
the year before.

The extraordinary items were the “un-
realized loss” in DDB’s stock ownership
in KMS Industries which was written
off, and a loss in the firm’s investment
in an Italian theatrical production,

Joseph R. Daly, president, classified
1970 as a tough year for business gen-
erally and for Doyle Dane Bernbach—
“but we survived it, and survived it with
a flourish,” Mr. Daly said. He pointed
out that billings, sales and per-share
earnings all rose in 1970.

For the year ended Oct. 31:

1970 1969
Earned per share $ 1.96 § 1.89
Billings 275,993,484  255.656.524
Net Income 3,762,679 3,890,743
Weighted everage
shares 1,918,144 2,080,797
Worldwide billings

boost JWT earnings

Record billings and earnings for 1970
were reported last week by the J. Walter
Thompson Co., New York. Worldwide
billings climbed by $33 million, while
domestic billings dropped $7 million.
The company’s net income rose by 10%
to $7.3 million from $6.6 million in
1969.

The company said that in 1970 it had
retired substantially all of its long-term
debt and raised its quarterly dividend
from 20 cents to 25 cents a share.

For the year ended Dec. 31, 1970:

1970 1989
Earned per share $ 268 § 257
Capitatized billings 772,600.000 739,781,000
Commissions and fees 112,512,000 107.8688.000
Net income 7335000 6,646,000

H ?

Signal Co.’s take
a financial tumble
The Signal Companies Inc., Los

Angeles-based conglomerate that owns
499% of Golden West Broadcasters,
group owner there, reported a net loss
of nearly $48.5 million for fiscal 1970.
The loss was the result of the company’s
previously announced plans to write off
$32,421,000 relating to the development
of turbine engines by the Garrett Corp.,
a Signal subsidiary. Also included in
the mark-downs was the company’s
stock portfolio, which was reduced
$25,187,000 to yearend market value.
In addition, a $5-million write-down in
what the company terms small, marg-
inal gas and oil properties was also
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taken. Lastly, an extraordinary loss of
$5,822,000 was incurred relating pri-
marily to the disposition of petroleum
refining and marketing assets at year-
end.

The write downs wiped out $19,-
940,000 in net iftcome, earned during
1970, down from the more than $52.3
million the company earned in 1969.
Sales were also down from the 1969
figures.

For the year ended Dec. 31, 1970:

1970 1969
Earned per share
{loss) $ (268) § 2.52
Revenues 1.487,711,000  1,503,293,000
Net income (loss) (48,490,000) 52,310,000
Shares oqlstandlnq 19,054,000 20,756,000

Company reports:

Ampex Corp., Redwood City, Calif.,
broadcast-equipment manufacturer, re-
ported a continued downslide in earn-
ings for the third quarter. William E.
Roberts, board chairman, had pre-
viously indicated that net income for
fiscal 1971 would be well below that for
1970. Mr. Roberts noted that the com-
pany anticipated a recovery for fiscal
1972, beginning May 1, 1971.
For the nine months ended Jan. 30:

1970 1969
Earned per share $ 025 $ 1.06
Revenues 221,913,000 229,601.000
Net income 2,730,000 11,444,000
Shares outstanding 10.874,406 10,837,372

Media General Inc., Richmond, Va.,
publisher and group broadcaster, reg-
istered a slight decline in revenues and
income in 1970 over the preceeding
year, after extraordinary items. In-
come comparisons for 1970 and 1969
were based on restatement of income
in 1969 to reflect operations of all
companies since acquired on a pooling-
of-interests basis.
For year ended Dec. 31, 1970:

1970 1969
Earned per share $ 183 § 1.88
Revenues 127,135,404 120,018,952
Net income 8,342,554 5,862,426
Extreordinary items {192,950} 117,992

Communications Satellite Corp., Wash-
ington, reported an increase of $22,-
564,000 in operating revenues last year
over previous year's figures. Less than
1% of firm’s total revenues, however,
came from television interests.

For year ended Dec. 31, 1970:

1970 1969
Eamed per share $ 1.7 ¢ o.M
Revenues 69,598,000 47,034,000
Net income 17,501,000 7,129,000

John Blair & Co., New York station
representative, reported revenues for
1970 reached a record high of more
than $65 million but net earnings slipped
by 10% from 1969 levels. Frarcis Mar-
tin Jr., president of Blair, said “the op-
erations of the company for 1970 were
affected by the general softness of the
economy and the corresponding effect
on advertising expenditures,” He added
that City News Printing Corp., East

Rutherford, N.J., a subsidiary, did not
contribute to earnings in 1970 but said
a realignment of its operations has been
completed and “better results are ex-
pected for 1971."

For the year ended Dec. 31, 1970:

1970 1969
Earned per share H 150 § 1.65
Revenues 65,080,000 62,769,000
Net sarnings 3.892.000 4.305.000

Columbia Pictures Industries Inc., New
York, of which Screen Gems is a divi-
sion, reported that gross income in-
creased but net income declined during
the second quarter of its fiscal year.

For the 26 weeks ended Dec. 26,
1970:

1970 1969
Earned per share $ 016 § 0.53
@ross income 119,632,000 112,800,000
Net income 958,000 3,250,000

RKO General Inc., wholly owned sub-
sidiary of General Tire and Rubber Co.,
Akron, Ohio, reported a large increase
in net income over the previous year,
despite a continued deficit in the oper-
ation of Frontier Airlines, which is
57% owned by RKO General.
For the year ended Dec. 31, 1970:

1970 1969
Revenues $100,803.000 $102,284,000
Net income 4,199,000 1.489,000

Note: Inciudes extraordinary gain of $3,078,000 In
1970 and an extraordinary loss of $3,220.000 in
1968,

Conrac Corp., New York diversified
firm involved in communications, data,

automatic production, industrial con-
trol, aerospace and education, reported
a slight increase in sales last year, while
net income declined. Fourth quarter
sales and net income were, respectively,
$12,538,979 and $385,723 or 27 cents
a share, up from a net of $237,489 or
15 cents on sales of $13,159,878 for
the last quarter of 1969.

For the year ended Dec. 31, 1970:

1970 1969
Earned per common share § 112 § 1.28
Sales 52,776,402 52,314.811
Net income 1,577,085 1,750,321
Operating profit 3.104.085 3.620.321
Shares outstanding 1,258,792 1,249,522

Sonderding Broadcasting Corp.,, New
York, group broadcaster, motion-pic-
ture theater owner and station rep., re-
ported increase in revenues and income
in 1970 of 21% and 12% respectively.
The year marks the seventh consecu-
tive 12-month period in which the firm
has recorded record earnings.

For the year ended Dec. 31, 1970:

1970 1969
Earned per share $ 1.69 § 1.53
Revenues 22,794,000 18,777.000
Net income 1,695,000 1,515,000

Note: Assuming conversion of convertible deben-
tures and exercise of stock options and warrantles,
per-share earnings would have been $1.58 in 1970
and $1.39 in 196€9.

Wells, Rich, Greene Inc., New York,
reported its net income more than
tripled to $631,869 for first quarter of

325 West Park Avenue

Booth Newspapers, Inc.

has formally acquired

WTWO-TV

of Terre Haute, Indiana

(We the undersigned initiated and assisted with negotiations)

J. N. WELLS & COMPANY

Brokers and consultants to broadcasters and publishers

Wheaton, Illinois
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fiscal 1971, compared to $200,318 or
13 cents a share, a year earlier. The
Agency's billings rose 33.3% for quar-
ter ending Jan. 31 to $26,737,000 from
$20,065,000.

For the three months ended Jan, 31:

year ended Oct. 31, 1970:

1970 1969
Earned per share $ 024 $ 0.64
Revenues 16.492.265 17.138,736
Net income 136,141 353,163
Columbia Cable Systems, Westport,

Conn., multiple-CATV owner, showed

Financial notes:

8 Tele-Communications Inc., Denver-
based muitiple-CATV owner, has an-
nounced closing of that firm's merger
with Centre Video, State College, Pa.,
CATV operator. Centre Video becomes

Earnings per share $ '97(1) 40 S 1973 13 Enc.rease in both revenues an(.i, e a WhO"y owned subsndlary of TCI. Val-
Billlngs 2.737.000 20065000 0 its fiscal 1970, over the previous year. e of the transaction is placed at $7.6
Revenues e e For the year ended Sept. 30, 1970: million. Centre Video board of directors
o noome : T tamed per share s 00 s %, ratified merger Nov. 25, 1970, and ts
MPO Videotronics, New York producer Revenues 3.373.632 2880791 stockholders ratified pact Dec. 8, 1970.
of television commercials, reported a ;‘et in=°mg 320,493 86,271 Transaction increases TCI's total num-
substantial decline in profits in its fiscal gotatanding ss76s  sorzss ber of CATV subscribers to more than
The Broadcasting stock index
A weekly summary of market activity in the shares of 110 companies
associated with broadcasting.
Approx.  Tolal Market
Shares Capitail-
Stock Ex- Closing Closing Closing 1970-71 Out zation
Symboi change - Feb. 25 Feb. 17 Feb. 11 High Low (000) (000)
Broadcasting
ABC ABC N 29 20% 30 30 19% 7,073 $192.739
AS| Communications o] 2% 2% 3V 7 1% 1,769 8,708
Capital Cities ccB N 38Ye 34 34% 38% 19% 8,061 201,528
CBS CBS N 6% 35% 3% 49% 23% 27,042 908,422
Corlnthian CRB N 2%, 29% 29% 33% 19% 3,981 95,953
Cox coX N 22% 22%, 23% 24% 10% 5.769 128.805
Gross Telecasting GGG A 13% 13% 13 17¥% 9% 803 10,841
Metromedla MET N 24 23% 23% 24 17 5,734 123,261
Mooney [o] 4% 5% 5% av% 4 250 1,250
Pacific & Southern o 15% 16% 15 20%s Sta 1,638 24,131
Rahall Communications 0 22% 25% 26 28% 5% 1,040 27,620
Reeves Telecom RBT A 3% % 3% 15% 2 2,288 7,733
Scripps-Howard o] 21% 22% 23 25 14 2,589 58,258
Sonderling SDB A 28 29 26% 34% 10% 291 27.500
Starr SBG M 1% 12ve 12% 18% Ve 461 5,592
Taft TFB N U% 3BY 4% 4% 13% 3,712 103,936
Total 68,400  $1,875,878
Broadcasting with other major interests
Avco AV N 15% 16% 15% 25% 9 11,470 $203.583
Bartell Media BMC A 6% &5 6% 14 3 2,2 12,690
Boston Herald-Traveler o] 24 26 26 44 24 574 15.088
Chris-Craft CCN N 8% 8% 9% 1% 4% 3,804 84,236
Combined Communications o] 14% 13%a 13% 17 5% 1,945 24,313
Cowles Communications CWL N R 9% % 10% 3% 3,969 38.861
Fuqua FQA N 20% 21% 20% Y 7 6,401 108,049
Gannett GCl N 3BY% 36¥ 7Y 8% 18% 17 257,801
General Tire GY N 24%s 23Y 24Y, 25 12% 18,344 433,489
Gray Communications [o] 7 % ™ 7% kL7 475 2,989
ISC Industries I1SC A 6% 6% 8% % 4% 1,628 11,808
Lamb Communications 0 2% 2% 2% 8 2 475 1.368
Lee Enterprises LNT A 23% 23% 23 23% 12 1,957 40,808
Liberty Corp, Lc N 22%: 23 22% 23 13 8,744 150,931
LIN 0 9% % 9% 1% 3% 2,244 21,318
Meredith Corp. MDP N 26 25¥, 23% 44% 16 2,744 82.783
Outlet Co oty N 17 18 18% 18% 10 1,342 22,143
Post Corp. o 11% 12% 12% 17% 8 713 8,556
Ridder Publications [} 23% 21% 22 23% e 8,217 138,328
Rolling ROL N 33% 32% 32 40% 19% 8,053 241,590
Rust Craft RUS A 33 33 32% 33 18% 1,159 34,191
Schering-Plough PLO N 69% 66% 69% 69% 46 25,084 1,690,159
Storer SBK N 23 24% 24% 0% 14 4,223 95,566
Time Inc. L N aT% 46% 48% 48% 25% 7,257 333,822
Trans-National Comm. (o] Y % % 4% 1/18 1,000 5.000
Turner Communications (o} 2% 3 3 8% -2% 1,328 3,984
Wometco WOM N 19% 21% 21% 21% 13% 5,817 114,188
Total 136,577  $4,154,909
CATV
Ameco ACO A 9 9 9% 18 4 1,200 $10,358
American Electronic Labs, AEL [o] % 7% 8v%s 8% 2% 1,620 7.200
American TV & Comm. o 17% 19% 19% 24 10 2,042 41,351
Burnup & Sims (o] 30% an 34 34 14 987 26,402
Cablecom-General ccG A 13% 13% 13% 23% % 1,605 22,470
Cable Information Systems o] K} 3 2% 5 % 955 2,388
Citizens Financial Corp. CPN A 15% 16% 16 17% oY 994 18,401
Columbia Cable o 9% 10% 10% 15% 6% 800 9,675
Communications Properties [o] 8% 8% 8% 10% 6 1,800 15,300
Cox Cable Communications (o] 19% 19 19 25 12 3,550 76,325
Cypress Communications (o] Y 8% 8% 17% 8 1,679 13,432
Entron ENT A EEA 4% 4 8% 2% 1,320 4,792
General Instrument Corp. GRL N 20% 41 22 41% 1% 6,250 126,563
Sterling Communications (o] 44 4% 5 I 3 1,100 5,500
Tele-Communications [o] 14 16%2 16% 16% 8%z 2,704 45,292
Teleprompter TP A 64% 68% 68% 133% 46 1,161 98,975
Television Communications o] 8% 9Ya [:17] 19Ve KR 2,897 28,622
Viacom VIA N 20% 18% 17% 20% 154 3,760 63,469
Vikoa VIK A 1% " 1Y% 27% &% 2,318 21,724
Total 38,840 $838,327
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135,000, through 21 states.

® National General Corp., Los Angeles,
insurance and leisure-time company,
and its subsidiary, Digital Development
Corp., San Diego, digital-computer op-
erations firm, have jointly filed with Se-
curities and Exchange Commissior for
registration of 2,100,000 shares of com-
mon stock of Digital Development (rep-
resenting all shares outstanding of Digi-
tal Development). Shares will be of-
fered to National General shareholders
on subscription basis. Exchange will be

through cash and exchange of National
General common stock or by exchange
of National General common stock
alone. Loeb, Rhoades & Co., New York,
will head team of underwriters.

® Interpublic Group of Companies has
filed for registration with the Securities
and Exchange Commission 750,000
shares of common stock, 400,000 of
which are to be offered for public sale.
Remaining 350,000 are shares outstand=
ing. Shares will be offered for a maxi-
mum of $18, through Smith, Barney &

Co. underwriters. Interpublic group,
based i New York, is engaged in adver-
tising, public relations, market research
and sales promotion.

® LVO Cable, Tulsa, Okla., has filed
for registration of 374,000 shares of
common stock with Securities and Ex-
change Commission. Earlier report had
listed LVO Cable ds having issued 340,-
000 shares (BroAbcasTING, Feb., 22).
Offering price will be $12 maxiriium per.
share, through CBWL Hayden-Stoné
Inc., New York.

Approx.  Totai Market
Shares Capitail-
Stock Ex- Closing Closing Closing 1970-71 Qut zation
Symboi change Feb. 25 Fab. 17 Feb. 11 High Low (000) {000}
Programing
Columbla Pictures CPS N 15% 15 17% 3th 8% 6.150 $89.175
Disney DIS N 177% 1711% 83%a 177% -1 6,012 947.672
Fitmways WY A 10% 11Ya 10 18% 5% 1,754 18,014
Four Star International [+] 1% 1% 1% 4 1% 6668 218
Gulf & Western GW N 25 25 24%, 25 % 14,964 344,172
Kinney National KNS N 2% 33% 30% 36 20% 10,469 303,601
MCA MCA N 25% 2% 27 2% 1% 8,165 204,125
MGM MGM N 21%2 2% 2% 29% 12% 5,083 127,955
Music Makers o 2% [0 % 9 2% 589 1,696
National General NGC N 207 23% 25V 25V, 9 4,910 106,203
Tele-Tape Productions (o] 2 1% % 6% 1% 2,183 3,020
Transamerica TA N 17% 18% 18% 26% 1M% 63,830 1,113,525
20th Century Fox TF N 11%. 12% 13% 20% 6 8,582 89,901
Walter Reade Organization 0 3 3Ve 3 8% 2 2414 7,556
Wrather Corp. WCOo A % ™ 8 10% % 2.200 16,500
Totel 130,581 33,372,834
Service
John Blalr BJ N 17% 18% 17% 23% 10% 2,583 $45,848
Comsat ca N 83 58% 58v4 63 25 10,000 575,000
Croative Management CMA A 15% 15 14 15% 10 1,102 14,601
Doyle Dane Bernbach o] 24%, 26% 24% 26% 1 1.919 44,137
Elkins Institute [+ 10% 1% 1% 12% ] 1.664 20,384
Foote Cone & Belding Fca N 9% 9% [}7) 12% 7% 2175 19,031
Grey Advertising o] 127 13 1% 13% 5% 1,207 12,830
LaRoche, McCaftray & McCell 0 14 14% 14% 17 8% 585 7.020
Marketing Resources & Applications 0 14Y% 9%, 7% 14V, 1 504 1,452
Movielab MoV A 3% 3% 3N ™% 2 1,407 4,756
MPO Videotronics MPO A 6% 8% 7 1 4% 558 . 3,421
Nielsen [a] 44 43%, 43% 44Ye 26 5,209 230,507
Ogilvy & Mather 0 26% 29% 28% 29% 14% 1.028 26,240
PKL Co. PKL A 5% 5% 8% 12% 4] 743 3,715
J. Walter Thompson JWT N 42% 40 38Ya 42Y 2% 2,746 101,802
Transmedla Intsrnational * ] Ve 3%, — 5% 1% 535 2,005
Wells Rich Greene WRG A 22% 2% 2% 2% 5 - 1,581 30,640
Total 35,837 $1,143,198
Manufacturing
Admiral ADL N 11 11% 12% 14% 8% 5,158 $52.870
Ampex APX N 19% 20% 20% 482 12% 10,674 224,331
CCA Electronics o 2% 2% 2% 5 1% 2,008 52,240
Collins Radio CRI N 16% 18 1% aT% 9 2,968 50,842
Computer Equipment CEC A 5% 5% 5% 12% M 2,408 11.429
Conrac CAX N 23 24 23 32Ys 1" 1,262 27,449
General Electric GE N 108% 104 104% 108% 60% 90,884 9,077,494
Harris-Intertype HI N 63 65% 64 75 36Y 6,308 372172
Magnavox MAG N 40% 1% 42% 42% 2% 18,674 869,128
M MMM N 102 103% 102% 114% " 56,058 5,500,972
Motorola MOT N 63% 2% 61% 63% <) 13,334 788,708
RCA RCA N 3% 2% 2% 34% 18% 68,403 2,069,161
Reeves Industries RSC A 3% 4 4 5% 2% 3,458 12,968
Tetemation o] 1 1% 1% 24 8% 14.040 128.870
Waestinghouse WX N 8% 6% 78%2 78% 53 40,705 2,966,933
Zenlth ZE N 43% 43% 42% 42% 22% 19,020 763.273
Total 363,648 $22,707.888
Grand Total 771,853 $31,110,087
Standard & Poor Industrial Average 106,52 107.82 107.82

A-American Stock Exchange
M-Midwest Stock Exchange
N-New York Stock Exchange
0-Over-the-counter (bid price shown)

Shares outstanding and capitalization as of Jan. 28.
Ovef-the-counter bid prices supplied by Merritl Lynch,
Pierce Fenner & Smith inc., Washlngton.

* New entry.
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Felestatus..

TELEVISION

New gains in color and multiset TV homes

Penetration nears 50% and 40% respectively,

with affiuent households leading the way

The number of American households with more than one
television set and at least one color set continues to grow.
According to the latest figures from the American Re-
search Bureau, 46% of all TV homes have color, and
39% have more than one recejver; Nielsen Station Index
data yield similar ﬁgures. These represent a gam of seven
percentage points in color ownership, and six in multiset
ownership, over estimates published early last year in
“Telestatus” (BROADCASTING, Feb. 2, 1970; March 2, 1970).

Not surprisingly, the color and multiset homes (which
overlap considerably) concentrated in upper-income brac-
kets. Among households with annual income of over

$10,000, color ownership is 40% above the national aver-
age; multiset ownership, 53% above the average.

The following local-market color and multiset ownership
data are taken from the Nielsen Station Index, and t!le
markets refer to Nielsen Designated Market Areas (DMA).
All information is based upon replies to the NSI household
sample in each DMA.

Nielsen coutions that the figures are sample-base esti-
mates, subject to error.

“Telestatus™ appears in the first BRoADCASTING issue of
each month, A report on local-market UHF ownership as
measured by ARB will appear in April.

Total TV Color % Multiset %
Households Nov. 'Nov. Nov. Nov.
DMA Market Sept. 70 1969 1970 1969 1970

Total TV Color %  Muiltiset %
Houssholds Nov. Nov. Nov. Nov.
DMA Merket Sepl. '70 1989 1970 1969 1970

Abilene-Sweetwater, Tex.
Ada-Ardmere, Okla.

72,580 45 53 26 24
44,420 29 k) 19 15

Albany, Ga. 73,340 34 47 26 28
Albany-Schenectady-Troy, N.Y. 396,550 39 45 38 39
Albuquerque, N.M. 187,330 39 46 A 30

Alexandria, La.
Aiexandria, Minn.

64,210 36 40 21 21
78,330 3 34 ;g 21

Amarlllo, Tex. 140.340 47 56 29
Atlanta 645,660 39 46 35 38
Augusta, Ga. 147170 38 42 34 3
Austin, Tex. 109.310 37 44 25 32
Bakersfield, Calif. 89,080 48 58 29 33
Baltimore 624,790 38 39 49 50
Bangor, Me. 77.210 34 41 24

32
146,380 46 49 34 37
127,210 42 49 3] 34

Baton Rouge

Beaumont-Port Arthur, Tex.

Beckiey-Blueﬂeld W. Vi 684,510 34 40 28 26
Billings, Mont, 51,580 a8 44 24 24
Binghampton, N.Y. 147.000 39 43 29 33
Birmingham, Ala. 433,590 33 41 28 30
Jolse, Idaho 86,220 14 45 27 28
3oston-Manchester-Worcester, Mass. 1,536,310 37 41 46 42
3uffalo, N.Y. 561.230 41 46 40 39
‘!urllnglon. Vt.-Plattsburg, N.Y. 114,920 34 38 30 30

Butte, Mont. 35,120 40 46 25 25
Casper, 0.

Cedar Raplds-Waterloo, (owa
Champaign-Springfield-Decatur, Il

Eureka, Calif.
Evansville, Ind.

38930 41 51 30 34
170,010 43 44 30 N

Fargo-Valley City-Pembina, N.D. 152,670 32 36 25 20
Flint-Saginaw-Bay City, Mich. 327,620 47 55 37
Florence, S.C. 71050 38 39 27 27

Fort Myers, Fla.
Fort Smith, Ark.

Fort Wayne Ind. 163,250 60 35 41
Fresno, Calif. 247,880 51 56 28 30
Glendive, Mont. 4,080 32 N 13 21
Grand Junction-Montrose, Colo. 31,050 a5 8 15 20

Grand Rapids-Kalamazoo, Mich.

Great Falls, Mont, 55,810 42 49 25 28
Green Bey, Wis. 243,400 46 56 33 37
Greensboro-High Point-

Winston-Salem. N.C. 316,030 34 40 32 a7

Greenville-New Bern-
Washington, N.C.

Greenville-Spartanburg, S.C.
Asheville, N.C.

Greenwood, Miss.

370.880 34 39 29 30
31,970 38 33

83.8680 a5 44 30 a
25,280 22 31 22 24
578,970 39 44 38 ;1

Havllnqen-Wesluco. Tex.
Harrisonburg, Va.
Hartford-New Haven. Conn.

Hattiesburg-Laurel, Miss. 41,930 32 42 24

Honolulu 190,800 1 52 27 a1
Houston 685,730 42 53 a5 40
Huntsville-Decatur-Florence, Ala. 127.890 42 48 28 30

61.600 47 60 28

Idaho Falls-Pocatello, |daho 28
Indi iis-Lafayette-Munci 672,830 45 53 38 39

Charieston, S.C. 123,040 39 43 36 a9
Charleston-

Huntington, Parkersburg, W. Va. 408,540 36 42 27 28 Jackson, Miss. 203.680 37 41 28 33
Charlotte, N.C. 398,000 as 4 34 n Jacksonville, Fla. 280.440 38 45 32 a2
Chattanooga 207,830 39 44 29 32 Johnstown-Altoona, Pa. 233,500 30 47 24 32
Cheyenne, Wyo.- - Joplin, Mo.-Pittsburg, Kan. 130,450 36 45 20 23

Scotts Bluff, Neb.-Sterling, Colo. 53670 43 43 29 25
Chicago 2,558,920 40 48 44 43 Kansas City-St. Joseph, Mo, 602,520 a7 43 32 35
Chlco-ReddInq. Calif, 92,530 43 54 25 Klamath Falls, Ore. 16,820 42 44 24 24
Cincinnati 576,520 46 48 42 46 Knoxville, Tenn. 261,070 30 38 28 29
Clarksburg-Weston, W. Va. 85.690 29 41 26 25
Cleveland Akron 1,249,850 47 52 44 45 La Crosse, Wis. 74,640 34 48 27 26
Colorado Springs-Pueblo 132,650 43 54 34 34 Lafayette, La. 121,370 35 41 28 28
Columbia, S.C. 139,780 38 45 a5 39 Lake Charles, La. 42,910 48 52 <) 39
Columbia-Jefferson City, Mo. 108.610 36 44 22 23 Lancaster-| Hanlsburq -Lebanon-

Columbus, Ga. 40,130 a7 43 35 a7 York, Pa. 347,830 44 51 36 38
Columbus, Miss. 46,780 25 32 20 25 Lansing, Mich. 158,550 44 51 38 42
Columbus, Ohio 458,910 52 57 45 46 Laredo, Tex. 16,750 29 N 33 a5
Corpus Christl, Tex. 110,730 46 54 34 36 Las Vegas 80.120 59 83 50 48
Lexington, Ky. 122,250 32 43 23 a1
Dallas-Fort Worth 897.870 43 51 36 40 Lima, Ohio 52,070 52 53 3 33
Davenport. lowa-Rock [sland-Moline, ill. 270,010 42 50 M 34 Lincoln-Hastings plus, Neb. 195,080 40 47 25 28
Dayton. Dhic 396,730 48 55 42 46 Little Rock-Pine Bluif, Ark. 283,370 <] 45 22 27
Denver 445,680 45 55 39 39 Los Angeles-Palm Springs 3,323,580 52 57 39 42
Des Moines-Ames-Fort Dodge, fowa 254.060 40 44 29 27 Louisvllla, Ky. 385,960 36 41 30 33
Detroit 419 480 44 49 47 49 Lubbock, Tex. 108,500 56 62 28 a3
Dothan, Ala. 64,020 39 3 26 29 '
Duluth-Superior, Wis. 137,110 35 48 3t N Macon, Ga. 99,740 33 42 k) 28
Madison, Wis. 133,010 41 50 29 a2
Eau Claite, Wis. 33,750 35 40 20 27 Mankato, Mlinn. 49,570 27 42 18 23
El Paso 134,170 44 50 38 43 Marquette. Mich. 51,890 35 38 22 24
Erie, Pa. 103,990 44 52 3 40 Mason Clty, lowa-
Eugene, Ore. 98,970 41 51 28 27 Austin-Rochester, Minn. 108,600 43 48 29 )|
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) Hl;t::'::l;rt::ds N(gelor ;: Dl‘nov.:vnhwht‘ 2‘6' HTO!I[hT\"d N Co!orN% 'gnumse:’ %
3 v, A 5 ouseholds Nov. Nov. Mov. Mov.
DMA Market Sept. '70 1969 1970 1868 1970 DMA Market Sept. '70 1969 1970 1969 197"0
Medford, Ore. 40,930 44 45 28 22 Salisbury, Md. 51.420 31 40 33 28
Memphis-Jackson, Tenn.- Salt Lake City 308,170 36 47 28 32
Jonesboro, Ark. 529.950 31 41 27 3 San Angelo, Tex. 27,16 42 53 28 32
Meridian, Miss. 66,690 27 34 19 26 San Anionio, Tex, 347.370 36 42 34 33
Miami-Fort Lauderdale 613,530 50 54 43 44 San Diego ' 406,370 50 56 37 39
Milwaukee 552.100 45 5% 40 43 San Francisco-Oakland 1,432,370 44 52 39 39
Minneapolis-St. Paul 712080 36 45 35 38 Santa Barbara, Calif. "81.380 51 52 31 33
Missoula, Mont. 25,230 32 38 18 17 Savannah, Ga. 90,770 38 42 29 28
HSIE M Fogeets £ MR L E g B | mittamewesowe. g 48 % X
' = ' . o ri I .
Monterey-Sallnas, Calif. 147,520 48 50 32 a5 Sioux (pzny, lowa 136.020 g; :% gg gg
Montgomary, Ala. 110 340 36 44 28 3 giou)'(l léall:’. ES"(IZ')l 170,500 31 36 22 23
Nashville. Tenn.-Bowling Green, Ky. 448,730 33 38 25 30 Spokens. Wash, - " ;ga'sgg 3 % %
”ew (Y)rlians. La.-Biloxi, Miss. . gg!‘!g?g gg gg :433 ig SDrInglIelg.HMo. 147.360 30 37 21 22
lew Yorl 891, Springfield-Holyoke, Mass. 184,170 38 43 36 7
:ggglk;m:t;xmg:éhﬂawpon News, Va. :i::li gﬁg 36 :g 41 gg ssracgse-ElmirZ? N.Y. 324,590 40 48 39 24
T R Tallahessee, Fla. 86350 27 39 24 24
83&?:;:’%‘33‘1 Monahans, Tex. 33&4428 g; 2{95 g‘; g? Tampa-St. Petersburg, Fla. 531,830 41 53 30 35
Omaha 280:730 39 a5 32 34 Terre Haute, Ind. 127,850 41 44 31 3
Orlando-Daytona Beach, Fla. 326,110 46 53 30 ;3:,21%, ?(2’;?, f0a830 32 g? gg 3;
Ottumwa, lowa 34,140 3/ 43 13 22 Pr‘gﬁe C_Ilgy-Cac‘illllac. Mich. }gg.;eog gg 39 27 28
Paducah, Ky.-Cape Girardeau, Mo.- HEGELL, MRS i R
Harrisburg, 1II. . 217810 35 3 23 21 Ul bl s 0 &
Panama Gity. Fla. 31,080 43 45 26 27 Tupelo, Miss 22040 31 31 27 %7
Peoria, III, 171,700 44 58 31 36 Twin Falls, Idaho 30440 37 4 19 19
Philadelphia 2164210 39 48 47 48 Tyler, Tax. 89570 27 a7
Phoenix 326960 40 49 o4 b U 2
Pittsburgh 989,190 37 4 42 41
ponan 0. Sirane g (o Utica-Rome, N.Y. 121580 33 42 33 34
ortland-Polan pring. Me 197.000 3 50 AN 36
Prosque Isle. Me. ¢ Me0 25 @ oA 2 o vormblo, Tex. gk g B B
rovidence, R.l 4 G
w o o om w | e w a0 £ B 3
Quincy, Nl.-Hannlbal, Mo.-Keokuk, 124,480 4 ausau-Rhinelander, Wis, . 8 3
uincy, L oy [ B & B West Paim Beach-Fart Pioice, Fla. a0 44 55 %
h-Durh N.C. k astern Nol akota 2 i 22
R 2D N N v x> Wheeling. W. Va.Steubenville, Ohio 144,830 44 50 37 35
Reno 68830 47 . 58 32 35 Wichita Falls, Tex.-Lawton, Okla. 137.220 43 49 27 28
Richmond-Petersburg, Va. 296630 30 37 35 3B Wichita-Hutchison plus, Kans, 341,980 39 48 27 28
Riverton. Wya. 8.720 26 47 17 19 W!Ike&Barre-Scmnion. Pa. 5 44 51 34 32
Roanoke-Lynchburg, Va. 254,360 8 a3z 27 Wilmington. N.C. 8s,180 31 34 28 27
Rochester, N.Y. 272,180 43 46 45 47
Rockford. Il 153.980 49 54 38 Yakima, Wash, 98,990 46 54 27
Roswell, N.M. 42850 42 60 34 25 xounaswn- Epfgo calit '3?'828 gg 5? g
uma, Ariz.- entro, Calif. 4 23
Sacramento-Stockton, Calif. 533,400 50 57 32 36
51. Louls 881.570 35 38 34 35 Zanesville, Ohlo 25,200 36 56 21 29

ratesfortunes o

Broadcast advertising

James Suydam, senior VP, Interna-
tional Group, subsidiary of Ted Bates
& Co., New York, named senior VP
of parent.

Samuel F. Melcher Jr., executive VP
and general manager, Lehn & Fink
Consumer Products Division of Sterling
Drug, Montvale, N.J., named chairman,
Association of National Advertisers’
radio advertising committee, New York.

Edward Acree, president, Cargill, Wil
son & Acree, Richmond, Va., agency,
elected board chairman. Harry M.
Jacobs, executive VP, elected president.

Raymond F. Ferguson, account super-
visor, and Herbert A. Miller, manager
of radio-TV production, Warwick &
Legler, New York, named VP’.

Enid S. Futterman, copywriter, Grey
Advertising, New York, elected VP.

Richard N. Risteen, senior VP and ger-
eral manager, Bozell & Jacobs, New
York agency, joins Warwick & Legler
there as senior VP in account manage-
ment.

Frank P. McDonald, VP, associate

media director and manager of media
planning, Cunningham & Walsh, New
York, named VP and director of TV-
program operations.

Marion Calale, media director, Young
& Rubicam, New York, appointed to
newly created position of director of
advertising, Rheingold Breweries there.

Hal Walton, marketing supervisor,
Robert E. Wilson, New York agency,
joins pharmaceutical-advertising divi-
sion, BBDO, New York, as media di-
rector.

William L. Gregory, media buyer, Clin-
ton B, Frank, Chicago, appointed media
planner.

Paul Schulman, broadcast-account ex-
ecutive, Doyle Dane Bernbach, New
York, joins Gardner Advertising there
as director of programing.

Craig E., Deitschmann, creative group
supervisor, Campbell-Mithun, Chicago,
appointed creative director, Noble-Dury
& Associates, Nashville agency.

James R. Bostic, director of advertising
and merchandising, American Motors,
Detroit, appointed director of market-
ing planning. Henry P. McHale, direc-

tor of marketing plans and research,
appointed director of merchandising.

David C. Agate, media buyer and plan-
ner, Kenyon & Eckhart, Chicago, joins
Theo. Hamm Brewing Co., St. Paul,
as media-services manager.

Richard A. Game, account executive,
ABC Radio, Chicago, and James G.
Blashill, account executive, Henry I.
Christal Co,, New York, station repre-
sentative, join CBS Radio in same ca-
pacity. Mr. Game will work in CBS’s
Chicago office and Mr. Blashill in New
York.

Robert B. Farrow, director of national
sales, Plains Television Stations, and
operations director, wicp(Tv) Cham-
paign-Danville, Ill.,, appointed general
sales manager, wics(Tv) Springfield,
Il., and wicp. Wicp and WICS are
Plains stations.

Thomas R. Blose, manager, H-R Tele-
vision Representatives, Atlanta, joins
Petry Radio Sales there in same ca-
pacity.

Michael Davison, associate media direc-
tor, Brwin-Wasey, Los Angeles, ap-
pointed to newly created position of di-
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KMPC(AM) there.
Media

_ I

i Joseph DeFranco,
{ CBS assistant gen-
" eral attorney,
| Washington, ap-
" pointed CBS gen-
! eral attorney. Mr.
| DeFranco joined
. CBS law depart-
ment, New York,
in 1960 and trans-
ferred to Washing-
ton in 1964,

Burton C. Person, director of corporate
planning, CBS, appointed director of
planning, CBS Broadcast Group.

David J. Lavin, chairman, Sugardale
Foods, Canton, Ohio, and Roland S.
Tremble, recently named VP, finance,
Downe Communications (BROADCAST-
ING, Feb. 15), elected directors of
Downe. Mr. Lavin was president of
Imperial Broadcasting Co., operator of
cable systems in Canton and Louisville,
Ohio, before Imperial was acquired by
Downe last year.

Myr. DeFranco

Cecil M. Sansbury, independent man-
agement consultant in communications
industry, named president and general
manager, WNFL(aM) Green Bay, Wis.

William G. Evans, general manager,
WDEF-TV Chattanooga, named execu-
tive VP of Park Broadcasting of Ten-
nessee, licensee of WDEF-TV.

Donald O. Willlams, business manager
and assistant secretary-treasurer, Trans
Video Corp., division of Cox Cable
Communications, San Diego, named VP
and general manager of Trans Video.

John C. Moler, former president, WHN-
(aM) New York, named president and
chief executive officer, Radio New York
Worldwide, licensee of wRFM (FM) New
York. Marlin R. Taylor, station man-
ager, wRFM, named VP, programing.
Joseph P. Losgar, chief engineer,
wrFM, named VP in charge of engi-
neering.

Peter B. Wolcott, in independent real-
estate business, named VP and general
manager, KGRV(FM) St. Louis.

Jim Atkins, general manager, WGTO-
(aM) Cypress Gardens, Fla., named
executive VP and general manager,
wPDQ(AM) Jacksonville, Fla.

James G. Croll, Midwest sales man-
ager, BROADCASTING magazine, Chicago,
and former manager, koaa-Tv Colorado
Springs, joins Quality Media, division
of Kaiser Broadcasting, group owner,
as Midwest manager, Chicago.

George S. Carr, formerly senior account
executive, WIBG-AM-FM Philadelphia,
appointed general manager, WMHI-AM-

FM Frederick, Md.

Milton Louis Bohard, sales manager,
WIRE(AM) Indianapolis, appointed gen-
eral manager, WGEE-AM-FM there.
Robert L. Lamb, general sales manager,
wati(aM) Indianapolis, appointed gen-
eral manager.

John F. Feeney, director of promotion,
NBC, New York, appointed station
manager, KHoN-Tv, Honolulu.

Otto A. Blaha, account executive,
WNLC(AM) New London, Conn., joins
WREB(AM) Holyoke, Mass., as manager.

John J. Miller, manager, KCSR(AM)
Charleston, Neb., joins xcoL(aM) Fort
Collins, Colo., in same capacity. He is
succeeded at kcsk by Irvin Burkey,
sales manager. Wil Huett, program di-
rector, XCSR, also appointed assistant
manager.

Jack Stockton, program manager,
wBBM-FM Chicago, appointed director
of operations.

Corey. Meyer, operations supervisor,
wDBO(AM) Orlando, Fla. appointed to
same position at WDBO-FM.

Mike Maddex, executive director,
World Evangelistic Enterprise Corp.,
licensee of wEeEC(FM) Springfield,
Ohio, named president,

Programing

Jack Arden, New York manager, Tele-
vision & Radio Features, named VP,
Company was formerly Radio Features
Inc.

James F. Denyer, account executive,
McFadden, Strauss and Irwin, Los An-
geles PR firm, named director, publicity
and promotion, Paramount Television
there.

Jack Ragel, VP and media director,
Campbell-Mithun, Chicago, joins Media
Corp. of America, New York, program
producer, as VP and general manager.

Bob Johnston, account executive, CBS
FM Sales, New York, joins CBS-owned
wBBM-FM Chicago as program director.

Arthur Elliott, program director, KoTv-
(1v) Tulsa, Okla., appointed program
manager, KHOU-TvV Houston, Tex. Both
are Corinthian stations.

Oliver M. Parcher, assistant program
director, wsBT-AM-FM-Tv South Bend,
Ind., appointed creative director.

Cosmas P. Bolger, assistant to super-
visor, post-production operations, CBS,
Hollywood, appointed supervisor.

Arthur B. Leffler, research analyst and
sales-promotion writer, wABC-Tv New
York, joins ABC Radio there as pro-
duction coordinator.

Elmer Smalling III, senior editor, Trans-
media Production Services, New York

program producer, appointed to addi-
tional position of editing supervisor for
video tape, post-production operation.

Roger Gimbel, independent producer,
appointed head of TV production, To-
morrow Entertainment, Los Angeles,
newly formed subsidiary of General
Electric.

Bill Tumner, producer-director, WSM-TV
Nashville, appointed production di-
rector.

Bill Taylor, program director, and
Frank Scharf, production manager,
wpBo{aM) Orlando, Fla., appointed to
same position at WDBO-FM.,

Gwendolyn J. Wooten, public service
and continuity director, KXYZ-AM-FM
Houston, appointed director of com-
munity affairs and public-service pro-
gram producer, WTTG(Tv) Washington.

News

Al Schottelkotte,
director of news
and special events,
wcpo-Tv  Cincin-
nati, named VP in
charge of news,
Scripps-Howard
Broadcasting,
group owner and li-
censee of wCPO-TV.

Richard, Leepart,
Mr. Schottelkotte editor, Edina
(Minn.) Sun, joins news department,
WCCO-AM-FM, Minneapolis-St. Paul.

Dennis Holly, with wxBpr-Tv Cleveland,
joins WTAE-Tv Pittsburgh as TV re-
porter.

Robert H. Waters, newsman, Palmetto
Radio Network, Columbia, S.C., joins
wLos-TV Asheville, N.C., as newsman
and sports director. J. Marc Doyle, pro-
ducer-writer, wcau-aM-FM  Philadel-
phia, appointed staff reporter, wLos-Tv.

Chuck Bennett, sports director, KF1(AM)
Los Angeles, joins XCoP(TV) there in
similar capacity.

Willie Lanier, professional football
player, Kansas City Chiefs, and former
sportscaster, KMBC-Tv Kansas City, Mo.,
rejoins station in same capacity.

e ]

Promotion

Warren Weiner, former Philadelphia city
official, named president, Public Rela-
tions Ltd., newly formed subsidiary of
J. M. Korn & Son, agency there.
David C. Wayland, copy chief, Lennen
& Newell, Honolulu, joins kRON-TV San
Francisco, as advertising manager.
Phil Kriegler, manager, special projects,
ABC-TV, New York, appointed to simi-
lar position, ABC-TV West Coast. He
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assumes additional responsibilities of
Jerry Zigmond, director of exploitation
there, who retires.

Evelyn Payne, national director of
utilization, Children’s Television Work-
shop, New York, elected VP, commu-
nity relations.

Timothy M. McLean, staff writer,
BROADCASTING magazine, Washington,
joins National Association of Educa-
tional Broadcasters, Washington, as staff
associate, information services.
Robinson B. Brown, director of pro-
gram promotion, WCCO-AM-FM Minne-
apolis, enters independent field as PR
director, Donnybrooke International
Speedway, Brainerd, Minn.

Equipment & engineering

Mac Ferguson, systems engineer, Akron
CableVision, Television Communica-
tions Corp., CATV subsidiary, Akron,
Ohio, appointed chief engineer of TVC.
John L. Martin Jr,, special assistant to
president, Communications Satellite
- Corp., Washington, elected assistant VP.
John P. Woodman, regional marketing
supervisor, General Electric, Syracuse,
N.Y., appointed manager, customer

services, CBS Electronic Video Record--

ing Division, Rockleigh, N.J.

Allan D, Harwood, general manager,
Aero-Marc Co., Seattle, closed-circuit
TV firm, appointed director, applied

T Faeempast

engineering department, CableGuide,
firm specializing in televised TV-pro-
gram listings and news there.

Allied fields

Robert L. Coe, lec-
turer on radio and
television at Ohio
University, Athens,
since retirement
from broadcasting
in 1967, elevated
to professorship.
Mr. Coe, 68, be-
gan career at KSD-
{(aM) St. Louis,
was manager of

Mr. Coe
wPIX(Tv) New York, 1948-52; man-
ager of station relations of DuMont
network, 1952-55; VP, station relations,
ABC, 1961-67.

David H. Pollinger, VP, operations, Bell
Television Inc., New York, named VP,
marketing, Holmes Protection Inc., sub-
sidiary of Bell there. Parent also owns
Comtel Inc., New York cable system.

Deaths

H, Bart McHugh Jr,, 64, VP, TV pro-
graming, McCann-Erickson, New York,
died Feb. 19 at Doctors hospital there
after long illness. Mr, McHugh, who
joined M-E in 1961, was previously
head of broadcast media department, J.

Walter Thompson there. He was also
senior adviser, National Catholic Office
for Radio and Television, New York, in
addition to position at M-E. He is sur-
vived by his wife, Marion, and one son.
Richard Sanville, 62, former CBS pro-
ducer, director and writer, died Feb. 15
of cancer in Hollywood, He is sur-
vived by his wife, Jeanne, and one
daughter.

William Lava, 59, composer, arranger
and conductor, died Feb. 20 of heart at-
tack in Los Angeles. He is survived by
his wife, Lee, and two daughters.

N. Paul Neilson, 55, PR officer, Bureau
of East Asian and Pacific Affairs, State
Department, died Feb. 19 at his home
in Washington, after heart attack. Mr.
Neilson began his career as news com-
mentator, ABC, New York and wBBM-
AM-FM and WGN(AM) Chicago. Mr.
Neilson is survived by his wife, Rhoda,
and one daughter.

Jack Walker, 48, operations VP, wLIB-
{(aM) New York, died Feb. 25 at
Lenox Hill hospital there after compli-
cations developed from stab wounds
inflicted New Year’s eve (BROADCAST-
ING, Jan. 11), Mr. Walker allegedly was
stabbed by probationary technician, ac-
cording to station authorities. Mr.
Walker, who joined station in 1959, had
been named to operations post six
months ago. He is survived by his
wife and one child.

forlheRecord »

As compiled by BROADCASTING, Feb. 16
through Feb. 23 and based on filings,
authorizations and other FCC actions.

Abbreviations: Alt.—alternate. ann.—announced.
ant.—antenna. aur.—aural. aux.—auxiliary. CATV
—community antenna television. CH—critical
hours, CP—construction permit. D—day. DA—di-
rectional antenna, ERP—effective radiated power.
khz—kilohertz. kw—kilowatts. LS—local sunset.
mhz—megahertz. mod.—modification. N—night.
PSA—presunrise service authority. SCA—subsidiary
communications authorization. SH—specified hours.
SSA—special service authorization. STA—special
temporary authorization. trans.—transmitter. UHF

—aultra high frequency. U—unlimited hours. VHF
—very high frequency. vis.—visual. w—watts, *—
educational.

New TV stations

Start authorized

® WURD(TV) Indianapolis—Authorized prosgrlm
operation on ch, 40, ERP 676 kw vis,, 133 kw
aur. Ant. height above average terrain 470 ft.
Action Jan. 22.

Final action

8 Homewood and Birmin , both Alabama—
FCC denjed application by Birmingham Broad-
casting Company (applicant for a new TV at
Birmingham, for review of memorandum opinion
and order, in which review board enlarged hear-
in%shsueu Wt Birmingham Broadcesting (Docs.
15461, 16760-61, 16758). Action Feb. 18.

Action on motion

8 Hearing Examiner David 1. Kraushaar in Home-
wood and Birmingham, both Alabama (Chapman
Radio and Television ('Jo., et al.), TV proceeding,
on request of broadcast bureau, extended to

March 8. time to file proposed findings of facts
and conclusions, and to April 8 time to file replies
(Docs. 15461, 16760-1, 16758). Action Feb. 10.

Other actions

= Review board in High Point. N.C.. granted
motion by Furniture City Television Company
Inc. for extension of time through Feb. 19 to file
responsive pleadmg to petition to enlarge issues
filed by Southern Broadcasting Co. (WGHP-TV).
Action Feb. 18,

m Review board in High Point, N.C., granted
motion by Furniture City Television Co., for ex-

tension of time through Feb. 19, to file responsive
pleadings to petition to enlarge issues filed by
Southern Broadcasting Co. (WGHP-TV) (Docs.
18906-7). Action Feb. 18.

Existing TV stations

Final action

= WGHP-TV, High Point, N.C—FCC dismissed
application filed Nov. 24, 1970. by Southern
Br ing Co., li for review of review
board memorandum opinion and order, released

EDWIN TORNBERG

& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations e CATV
Appraisers ¢ Financial Advisors

New York—60 East 42nd St., New York, N.Y. 10017
West Coast—1357 Jeweli Ave., Pacific Grove, Ealif. 93950

212-687-4242
08-375-3164
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JANSKY & BAILEY

Consulting Engineers
1812 K St., N.W.
Wash,, D.C. 20006 296-6400
Member AFOOR

JAMES C. McNARY
Consulting Engineer
Suite 402, Park Building
6400 Goldsboro Road

Bethesda, Md. 20034
(301) 229-6600

Member AFOOE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Montclair, N.]. 07043

Phone: (201) 746-3000

Hember AFCOE

COHEN & DIPPELL
CONSULTING ENGINEERS

Formerly GEO. C, DAYIS
527 Munsey Bidg.
783-0111
Washington, D. C. 20004
Member AFOCE

COMMERCIAL RADIO
Consulting Engineers
Everett L. Dillard
Edward F. Lorentz
PRUDENTIAL BLDG.

347-1319
WA emder AFO0E Member APOCE Member AFOCE Member AFOCR

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
1777 N St., NW. 296-2315
WASHINGTON, D, C. 20036

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
2922 Telestar Ct.

Falls Church, Va. 22042

(703) 560-6800

LOHNES & CULVER
Consulting Engineers
1242 Munsey Iuildin

Washington, D, C. 2

(202) 347-8215

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-5000
WASHINGTON, D, C. 20036

Member AFOCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
DALLAS, TEXAS 75209

(214) 631-8360

Member AFCOE

SILLIMAN, MOFFET
& KOWALSKI
711 Y4th St., N.W.

Republic 7-6646

Washington, D. C. 20005

Member AFOOE

STEEL, ANDRUS & ADAIR
CONSULTING ENGINEERS
2029 K Street N.W.
Washington, D. C. 20006
(202) 223-4664
1301) 827-8725
Member AFOCE

HAMMETT & EDISON
CONSULTING ENGINEERS

Radio & Television
Box 68, International Airport

San Francisco. California 94128
(415) 342-5208
Member APOCE

JOHN B. HEFFELFINGER
9208 Wyoming Pl Hiland 4-7010

KANSAS CITY, MISSOURI 64114

JULES COHEN
& ASSOCIATES
Suite 716, Associations Bldg.

1145 19th 5t.,, N.W,, 659-3707
Washington, D. C. 20036

Member AFOOE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Member AFOOUE

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Application and Field Engineering

345 Colorade Blvd.—80206 {
Phone: (Area Code 303) 333-5562
Data Fone (303) 333-7807
DENVER, COLORADO
Member AFCOB

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49034
Phone: 517—278-6733

ROSNER TELEVISION
SYSTEMS
ENGINEERS—CONTRACTORS
29 South Mall
Plainview, N.Y. 11803
(516) 694-1903

ORRIN W. TOWNER
Consulting Engineer
11008 Beech Road
Anchorage, Kentucky 40223
(502) 245-4673

SERVICE DIRECTORY

COMMERCIAL RADIO
MONITORING CO.
PRECISION FREQUENCY

MEASUREMENTS
AM-FM-TV
103 S. Market St.
Lee's Summit, Mo.
Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave,
Cambridge, Mass. 02138
Phone (617) 876-2810

TERRELL W. KIRKSEY
Consulting Enginser
5210 Avenue F.
Auttin, Texas 78751
(512) 454-7014

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 120,000* Readers
—among them, the decision
making station owners and
managers, chief sngineers and
technicians—applicants for am
fm tv and facsimile facilities.

*1970 Readership Survey show-
ing 3.2 readers per copy.
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B Review board in Jacksonville, Ala., dismissed
apreal from hearing e¢xaminer’s ruling by Uni-
versity Broadcasting Co. for failure to comply
with rules. Action Feb. 18.

M Review board in Parma, Ohio, denied motion

Summary of broadcasting
Compiled by FCC, Feb. 1, 1971

On Air Not by North East Communications Corp. for ex-
Total On Air 7otal j i iti
Licensed STA*® CP's On Air CP's Authorized :%T::ro“n i;’.ﬂ.;,"ﬁiti?n !;-:g 1178 RoRulchesitions fic
Commerclai AM <3 2 14 4,327 61 4,3881 a R
Commercial FM 2,169 0o 3 2,203 124 2,327 Call letter applications
Commercial TV-VHF 497 2 12 5112 13 524 m Gateway Broadcasting Co., Yazoo City, Miss.
Commercial TV-LUHF 162 0 2 1852 92 283 —Requests WYAZ.
Total commercial TV 659 2 as 696 105 807
Educational FM 432 0 14 446 37 483 EXIStIng AM stations
Educational TV-VHF 7 [+] 8 85 4 89 . N
Educational TV-UHF 102 0 9 11 12 123 Final actions
Total educational TV 79 0 7 196 16 212 8 KSUN Bisbee, Ariz—Broadcast Bureau granted
" Special Temporary Authotization. n;:, :,oanl: °§f§§n%e _OY;_ CCRUREand)yinstal)
! Includes 25 educational AM’s on nonreserved channels. 8 KPOF Denver—Broadeast Bureau granted mod.
 indicates four aducational stations on nonreserved channals. gfooucense tto lzspgocuy _éuo‘uzst og opernéi%n If{som
00 am, to 12:00 midnight. Action Feb. 16.
[ ] K‘Scl"’ru Davcnportl, Iown—‘-l;rondcast . Bureau
gran cense covering use of former main trans.
Nc:iv. 17,f goihgnla{gmg hearing i.sufs fonw ap g- Jan. 20. as alt. main trans. Action Feb. 16.
cations o uthern for license renewal O - H
TV, and_Fumiture City Television Co., for CP  Final action Brantcd ot of leense toverine, chnes In Sy
for new TV at High Point. Action Feb. 18, 1971. and remote control point to RR #3 gast of U.S.
8 Greensburg, Ky —Veer Broadcasting Co. FCC  36), Marysville; provisions of rules waived to
Actions on motions anted 1550 khz, 0.25 kw. P.O. address 1057  extent of permitting relocation of main studio

@ Hearing Examiner Charles J. Frederick in Hi
Point, N.C. (Southern Broadcasting Co. [WGHP-
TV] and Furniture City Television Co.), TV
ﬁoceedlng. rescheduled hearing from Feb, 23 to
arch 2, in High Point, at place to be an-
nounced (Docs. 18906-7). Action Feb. 9.

a HeuinhExaminer Jay A. Kyle in Norfolk, Va.

dio-TV Corp. [WTAR-TV] and Hamp-

ton Roads Television rp.), TV proceeding,

anted motion by Hampton Roads and extended

through Feb. 22, time to file motion to compel

ﬂwelr: to intetrogatories (Docs. 18791-2). Action
eb. 11,

@ Hearing Examiner Forest L. McClenning in
Washington (United Television Co. [WFAN-TV]
et al), and AM proceeding, granted request
by United Broadcasting Co., and continued hear-
ing from Feb. 10 to Feb. 16 (Docs. 18559, 18561-
3). Action Feb. 9.

8 Hearing Examiner James F, Tierney in New
York (WPIX Inc. {WPIX(TV)] and Forum Com-
munications Inc.), TV proceeding, gramcd peti-
tions by Forum for leave to amend application
to reflect current information’ respecting corporate
stock distribution (Docs. 18711-2). Action Feb. 16.

8 Hearing Examiner James F, Tierney in Char-
otte, N.C. (Jefferson Standard Broadcasting Co.
[WBTV(TV)1), TV proceeding, denied motion by
Southern Broadcastlng Co. for postronement of
hearing date (Doc. 18880). Action Feb. 11.

Other actions

o Review board in Tallahasses, Fla.,, et al.,
scheduled oral argument by counsel for Missis-
sippi  Broadcasting Co., licensee of WCOC-TV,
for March 11 at 2:00 p.m. (Docs. 19131-37).
Action Feb. 18.

B Review board in Durham. N.C.. granted motion
by Triangle Telecasters, licensee of WRDU(TV)
there, for extension of time to March 10. to
file reolies to exceptions to initial decision which
denied application of Daily Telegraph Printing
Co., licensee of WBTW(TV) to improve facilities
{Doc. 18650). Action Feb, 17.

Rulemaking petition

8 WMAA-TY Jackson and WMAB-TV State
College, both Mississippi—Mississippi Authority
for ucational Television Stations requests
amendment of rules to allocate and reserve ch. 12
instead of ch. 18 at Booneville, Miss., for educa-
tional use; amended application to delete all
references to substitute reserved ch.’s for ch. 18
at Boonevilie. Ann. Feb, 19.

Call letter application

8 *WTLV(TV), New Jersey Public Broadcasting
Authority, New runswick, N.J.— Requests
*WNIB(TV).

New AM stations

Starts authorized

% WKCB Hindman, Ky.—Authorized program
operation on 1340 khz, 1 kw-D (500 w: .
Action Jan. 22.

m WKQT Garyville, La—Authorized pro%eam
ggerlsngtf’%n on 1010 khz, 500 w-D. Action C.

8 WIRQ Warsaw, N.C.—Authorized program
operation on 1560 khz, 10 kw-DA-CH-D. Action

gion Park Road, Greensburg 42743. Estimated
construction cost $21,805; first-year operatmﬁ[_cost
30,000; revenue $34,000. Principals: E. J. Milby,
Virgil A, Price (each 25.5%) and others, Mr,
Milby is sole owner of builders su;;g!y company
and contracting company and 50 owner of
lumber Supply company, Mr. Price is farmer and
director and stockholder of bank. Action Feb. 18.

Actions on motions

@ Hearing Examiner Lenore G. Ehrig in Warren
and Parma, both Ohio (Howard L. Burris, et al.),
AM proceeding, set procedural dates and sched-
uled hearing for May 25 (Docs. 18369, 19114-5).
Action Feb. 11.

M Hearing Examiner Lenore G. Ehrig in Hones-

ale, Pa. (Wayne County Broadcasting Corp.),
AM proceeding, upon request of aprlicant,
chanﬁeed exchange of exhibit date to March 1,
and hearing date from Feb. 18 to March 5 (Doc.
19038). Action Feb. 9.

@ Hearing Examiner Charles J. Frederick in
Whitley City, g. and Jellico, Tenn. (McCreary
Broadcastin rp. and Jellico Broadcasting
Corp.), AM proceeding, granted petition by Jellico
Broadcasting Corp. for leave to amend application
to explain certain prorosed commercial practices
of Jellico (Docs. 18959-60). Action Feb. 12,

® Hearing Eaxminer Millard F. French in Frank-
lin and Hackettstown, N.J. (Louis Vander Plate,
Radio New Je , AM proceeding, granted
petition by Radio New Jersey for leave to amend
its application to show change in emphxmem
%fborﬁ) of its owners (Docs. 18251-2). Action
eb.

B Chief Hearing Examiner Arthur A. Gladstone

in Livingston and Pikeville, both Tennessee

{Sound Inc. of Livingston, Tenn., Pikeville Broad-

casting Coé AM Erocecding, deslfna:cd Headring
Chester F. ;

Examiner Naumowicz Jr. as presidin
officer, scheduled preh inf f for Marc
22, and hearing for April 19; ordered that all

proceedings take place
19145-6). Action Feb. 5.

8 Hearing Examiner David 1. Kraushaar in Eupora
and Tupelo, both Mississippi (Tri County Broad-
casting Co,, Radic Tupelo), AM proceeding,
granted petilion by Tri County for leave to
nmgm}z its application (Docs. 19026-7). Action
eb. 12.

in Washington (Docs.

m Hearing Examiner Jay A, Kyle in Owensboro
and Hawesville, both Kentucl (Edward G.
Atsinger III, et al.), AM proceeding, set aside
cancelled and held for naught memorandum opin-
ion and order released Feb. 11 and ordered
amendment not accepted at this time: ordered in
view of Broadcast Bureau's opposition to petition
for leave to amend filed by Hancock County
Broadcasters, that there will be oral argument on
Hancock ition of Feb, 19 (Docs. 19068-70).
Action Feb. 12.

8 Hearing Examiner Chester F. Naumowicz Jr. in
Indianapolis (Star Stations of Indiana Inc., et
al.), AM-FM proceeding, denied petitions b
Star_Stations of Indiana Inc., Indianapolis Broad-
casting Inc. and Central States Broadcasters Inc.
for mod., and to compel answers to interroga-
tories No. 2; ordered broadcast bureau to submit
documents specified in order (Docs. 19122-5).
Action Feb. 10.

Other actions

m Review board in Jacksomville, Ala., dismissed
appeal from hearing examiner's ruling by Uni-
versity Broadcasting Co. for failure to comply
with rules applicable to such appeals (Docs.
18899-900). Action Feb. 18.

beyond corporate Iimits of Marysville. Action
Feb. 10.

% KTIS-AM-FM Minneapolis—Broadcast Bureau
granted mod. of licenses covering change
studio and remote control locations to 3003 North
Snelling, Roseville, Minn. Provisions of rules are
waived to extent of permitting relocation of main
studios beyond corporate limits of Minneapolis.
Action Feb. 16.

B WINR Binghamton, N.Y.—Broadcast Bureau
granted mod. of license to change studio location
to 1913 Vestal Parkwag East, Vestali, N.Y, Pro-
visions of rules waived to extent of permitting
establishment of main studio _beyond corporate
limits of Binghamton. Action Feb. 16.

® KOLO Reno—Broadcast Bureau granted CP to
i%stnll new trans, for aux. purposes. Action Feb.

{Continued on page 65)

REK-0-KUT

(4%
TONE

BROADCASTING, March 1, 1971

(FOR THE RECORD) 59



Ed

CLASSIFIED ADVERTISING

Payable In advance. Check or rnon?' ordler only.
Sitvations Wanted 25¢ per word=-$2.00 minimum.

Applicants: If tapes or films are submitied, please send $1.00 for each package
to cover handling charge. Forward remittance separately. All transcriptions, pho-
tos, e1c., addressed to box numbers are sent at owner's risk. BROADCASTING Buy
expressly repudiates any liability or responsibility for thelr custody or return.
Deadline for copy: Must be received by Monday fgr publication next

Help Wanted 30¢ per word—%$2.00 minimum.
All other classifications 35¢ per word—3$4.00 minimum.

per inch.
Coeati

Display ads. Sitvations Wanted (Personal ads)}—$25.00 per inch. All others—$40.00
5" or over biIIaAd at .run-of-bo_ok.me.—suoiom for Sale, Wanted to

Monday. box number

calls d withoul

Pleass submit copy by letier or wire. No
confirming wire or letter prior o deadline.

display space. Agency commission only on display space. No chargs

Opportunity adver!isln? regl\gi r;
or in

Addargn repliss: c/o BROADCASTING, 1735 DeSales St., N.W., Washington, D.C.
20036.

RADIO

Help Wanted Management

Vice Pr /General M esitlon in fop 10
market. Outstanding opportunity for dynamic execu-
tive interested in greater financial rewards. Previous
managemeant or sales management experience neces:
sary. Send resums and salary requirements to Box
B-214, BROADCASTING.

Manager. Small NYS market. Good base, plus in-
centives. Should earn $12,000 easily. Box B-216,
BROADCASTING.

Anntuncers continued

Morning-man with warmth and gustol A 24-hour,
top 40 operatlon, in Southern New England, offering
good starting salary and liberal fringe benefits. If
you aspire to work for a top-noich secure company,
apply with resume and tape to: Program Director,
Box B-180, BROADCASTING. This position will be
available as of June 1, 1971. If you dont have ex-
pleriem:e, save your stamp. Equal opportunity em-
ployer.

New Jersey MOR seeks announcer on _the way up.
1 rur minimum experience required. Car necessary.
Salary commensurate with ability. To arrange for
tape and resume to Box B-207,

intarview send

BROADCASTING.

Sales manager . . . far west Texas major market
AM-FM needs top fiight, hard working salesman.
Must be honest, pay bills and make sales. Right
man can become station manager. Send photo,
resume, and references first mailing. Small market
country boy salesman don‘t afraid to apply.
Box B-259, BROADCASTING.

General manager wanted: Two stations, 1,000 wartt
daytime and 100, watt FM stereo. Near New
Orleans. Man willing to work for 25% of net.
Only experienced need apply. Box C-10, BROAD-
CAS ING'?

South Florida—FM sales mana%e.r who desires owner-
ship stock option. You must goodl We_have the
roduet, Do you have the talent? Sell us. Box C-32,
ROADCASTING.

Sales

Join our sales staff. We're enthusiastic, ambitious,
and successful. Requires successful track record or
will consider training experienced announcer who
wanis 10 mova up to sales. Midwest city under
40,000. Resvmne, photo. Box C-11, BROADCASTING.

Salesman .opening in one of Tennessee’s oldest sta-
tions under continuous Ownership. Guaranteed sal-
ary plus commission, insurance and auto expense.
Member of NAB, TAB and charter member of RAB.
Plenty room for advancement, area’s leading broad-
caster, Send complete Information in confidence.
Box C-21, BROADCASTING.

Salesman. $10,000-515,000 start. Reasonable poten-
tial $25,000 first year for go-gemer. Large market—
aast. Market does estimated $12, local radio
sales. Protected account list all qualified local radio
sdvertisers who can afford station rates and who
have good paying record. Should be selfstarter,
tenacious, smart, imaginative and willing to take
direction. Pleasant family living. E.O.E. Send
rasume, references and current picture, Box C-62,
BROADCASTING.

1 want a salesman, who is prasently near enough to
Hartford, Conn. to travel at his expense to see¢ us
. « . his experience Is selling both large and small
accounts and making plenty of cold catls . . , he's
doing well, but with an organization that doesn’t
raalize that the salesman is singularly the most Im-
portant man in the organization. He wants to work
for an orgenization where a good salesman will
have the opportunity for management and owner-
ship, and he wants proof that others have made if.
Are you that salesman? Start to $12,500 plus com-
missions . . . plus benefits with young three station
group buying more. . . . cali Michael Schwartz
... 203.521.1550. . . .

Minnsapolis-5t. Paul opportunity with a going sta-
tion. Must be a responsible self.starter who knows
how to sell radio, If you are that man you will
make money at KRS, the Request Radio station. No
phone calls pleass. Mail resume, picture, and all
other information te KRSI, 4500 Excelsior Boule-
vard, Minneapolis, Minnesota 55416.

Colorado| Expanding group has opportunity for suc-
cessful radio salesman. Must have future manage-
ment potential, Call Charlie Powers day 618—942-
2181 evening 618—993-5151.

Announcers

5 KW in northern Virglnia needs an experienced an-
nouncer with first ticket, no maintenance. Your
chance to move ahead, call 703-368-3108, ask for
manager or program director. No collect calls, or
write Box B-137, BROADCASTING.

Morning man for modern country format, warm,
adult, sincere pro with top-40 or MOR background.
Must be family man with 10.15 years experience in
major market radio. Salary open, we'll pay for the
right man. Texas major market fulltimer. Send re-
sume, tope, references, photo. Box B-226, BROAD-
CASTING.

Brand new station, new equipment CA&W format.
Single station market. Send tape, resume, and salary
requirements. Box B-255, BROADCASTING.

A s with 1, per voice needed
for . beautiful music station in greater Milwaukee.
Mail tape of commercials and headlines with resume
to Box C-35, BROADCASTING. Equal opportunity
employer.

Whera have all the mature-voiced, pleasant per-
sonality, DJ's gone? (f you like decent wages (up
to $10,000 as starter for the right man), pleasant,
svburban living (about ! hour from NYC} love to
do morning shows, are interested in a bright future
with a growing organization, can read a commer:
cial like a ‘pro”, snd are, in fact, a professional
{(age 30 or over), and with more than 5-years
experience, then we have the job for you! You
must have reasonsble knowledge of music from
the mid-30’s 1o early 50’s. Recent graduates, fioaters,
drunks, Prima Donnas, or other psychological prob-
lems—dont waste our time. Rush complete back-
ground and tape to Box C-43, BROADCASTING.

Permanent opening at AM-FM southeastern New
York, Experience essential. An equal opportunity
employer. Box C-47, BROADCASTING.

Bright, witty, experienced, mature morning ‘'4:45
A.Pﬁ." man for easy listening stereo FM, south-
eastern New York. Forty-hour week, six days,
permanent position starting May first, Send tape,
photo, rasume to Box C-8), BROADCASTING.

Top 40 D.J. East coast. Experienced with solid track
record. Opening crested by DJ being promoted to
PD. Send tape, resume, references and picture.
E.O.E Box C-63, BROADCASTING.

Rock statien—top ten market—looking for announcer
with low key conversational delivery. Must have a
strong understanding of rock music past and present
—morning shift. Send low key conversational tapes
only, and resume. Box C-68, BROADCASTING.

Professional announcer, mature voice and good ref-
erences for evening shift on good musle station,
Excellent pay and working conditions. Call Raymond
Saadi, KHOM, Houma, Louisiana 876-5486.

WEKT-FM stereo in Hammondsport, New York needs
announcer with 8 good voice. We serve wine
country U.S.A.

Florida east coast—needs announcer. Immediate
opening. WRMF, Titusville. Phone 305-267-1121.

Technical

Chief engineer needed who knows AM. directional,
FM stereo, microwave for established AM, new FM.
Send resume to Box B-46, BROADCASTING.

Chief enginser needed. Ours Is retiring. Can you
handle 50,000 erp FM sterec? Also 500 watt non-
directionsl AM? Paid retirement, many fringes.
23-year-old solid corporation. Ohio, small-medium
market. Reply Box C.9, BROADCASTING.

Technical continued

Assistant chief engineer. Up to $12,000 start. East
coast, Modern equipment. A good place to work.
Box C-64, BROADCASTING.

We have an opening for a fully qualified engineer
with directional antenns experience and announcing
ability. Salary is open for the right man. If you
are foocking for a permanent home call WBSC, Ben-
nettsville, %.C., A. Ken Harmon, General Manager.

News

Farm director for big lowa farm station. Must know
agriculture. Must be top notch broadcaster. Plenty
of opportynity. Plenty of hard work. Generous
rewards. Send fape, complete resume and salary
.rielqé‘é.ls's to Manager, KMA Radio, Shenandoah, lowa

Programing, Production, Others

Program director for brand new C&W format sta-
tion. Single station market. Send tape, resume and
salary requirements. Box B-256, BROADCASTING.

Expanding corporation needs P.D.—production ex-
pert with tight board and administrative ability for
mogern country station. Box B-271, BROADCAST-

Creative mind for commercial production, programe
ing_ assistance, etc. in creativa station. Box C-24,
BROADCASTING.

We asre a progressive rock station owned by a large
company in & major market. We are looking for
an operations director. If you still think radio is
fun, reply to Box C-31, BROADCASTING.

Freslancers to roduce, narrate tape cassettes,
Good voice, iting skill essential. Box C-42,
BROADCASTING.

Situations Wanted Management

Manager—medium market. Presently sales manager
with 11 years additional broadcast experience, pro-
graming, administration. Analytical, creative, gin-
cere, sober, 40, married, college. Prefer West, but
will consider sltuation. Reply to Box B-219, BROAD-
CASTING.

General manager seeks new challenges. Strong sales
background, Three yesrs management experience
with top rated station in market of 300,000, Age
31, col 889 grad and marrled. Courrent income,
$18,000.00. East Coast, Southeast or Midwest only.
Box B-239, BROADCASTING.

Gensral manager, sales manager, sslesman, top rat-
ing producer with outstanding successful history in
each category in AM and stereo. Prefer medium but
will consider smaller market for right offer. Box B-
242, BROADCASTING.

Anxfous to relocate—50,000 or less market. Radio
station manager-15 years proven track record In
sales—promotion—administration—metro and second-
ary markets, Salary negotiable. Box B-251, BROAD-
CASTING,

Manager's golf game improves . . . meanwhile,
back at the station, as assistant general manager,
I've coordinated sales-programing, info & successful,
community-oriented, cost-conscious operation. Young,
dedicated, familr. Idea man. Latest idea . . . en
this frustration, if you have management challenge,
may | hear from you? Box C-45, BROADCASTING.

Husband-wife team. Ten yesrs experience—manage-
ment, sales, continuity, news, air personalities,
bookizeeplng, first phone. Seeking solid future,
partial ownership. Willing to invest time, talent,
money. Box C-48, BROADCASTING.

11 years radio-television. Move up to management.
33, maerried, children. Box C-53, BROADCASTING.

Ist phone—assistant chief for daytime-directional
90 minutes from N.Y.C. Must have professional atti-
tude, with desire 10 work and learn, Ground floor
opporfunity to assist with construction of 2 new
stations, syndication studios, and automation sys-
tems. Will consider beginner with ability. Rush
complete background to Box C-44, BROADCASTING.

General manager: Exparienced AM-FM and TV. Sober,
relisble family man, 38. Twelve vears experience.
N.Y. or Pennsylvania, Box C-54, BROADCASTING.

d top 50 market—racord
outheast, Reply Box C.70,

General manager—emplo
speaks for itself—prefer
BROADCASTING.
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Sales

Announcers continued

News continued

Mature salesman-snnouncer. Proven sales—excellent
management ability. Class voice. Strong on pro-
duction, news, copy, Creative and dependable,
Write Box B-223, BROADCASTING.

Announcers

Personable family man, broadcast scheol education
seeking Bnnouncing position some saies, third en-
dorsed. Box B-85, BROADCASTING.

Experienced and handicapped, are you in your
thinking? If not , , . Box B-120, BROADCASTING.

Female-announcer / disc-jockey / newscaster-versatile /
creative 3rd-endorsed/experienced, Available im-
mediately. Box B-167, BROADCASTING.

Morning man with play-by-play. Want something
permanent—5 yrs experience—rock, MOR, country—
draft deferred. Box B-179, BROADCASTING.

Experienced professionaily trained anncuncer. Three
years college—Political Science major. Will re-
locate. Box B-204, BROADCASTING,

MOR, first, BA, small market, Calif., anywhere 315-
478-8896. Box B-209, BROADCASTING.

Soul or rock jock. First phone, stable pro. Box B-
217, BROADCASTING.

Major suburban market jock, seeks solid spot with
good station. M.D, & P.D, background too. Top
references!ll Mike Jaffries (516) 798-8935 or write
Box B-228, BROADCASTING.

Professionally trained announcer B.A. degree seeks
position in_sportscasting/play-by-play. Box B-257,
BROADCASTING.

Jock with first seeks small/medium outlet. News,
mysic, ratings successful, Rock or MOR, 3 yr. ex-
perience. Box C.56, BROADCASTING.

Major markets: 13 years exparience college gradu-
ate—good reader, writer—heavy on phone actuali-
fics. Box C-16, BROADCASTING.

Black DJ, beginner, professionally trained, creative,
versatile, dependable, tight board, top 40, R&B,
3rd endorse, Availsble immediately. Box C.57,
BROADCASTING.

Announcer, newsman, salesman, experience verss-
tile, creative, tight-board, 3rd endorsed. Box C-58,
BROADCASTING.

MOR—play-by-play—phone talk—copy—news—3rd—28
=married=military over—write Box C-59, BROAD-
CASTING.

Bri?m youn? woman, quality
college, available immediately.
CASTING.

resentatlon, some
ox C-80, BROAD-

Diu-io:k;y newscaster & salesman. 1. Experienced.

2. Dependable. 3. Versatile. 4. Tight Board. 5. Third
endorsed. Box C-72, BROADCASTING.
Four years experience, high ratings, more than

creative production. Call 279-743-4511,
Miss lee, 329

Girl Friday—announcer-copywriter.
West 24th Place, Chicago, 11l. 60618

Over 10 years in radio. Reck, MOR, C&W, pro-
duction, news. I'm 26, single, looking for responsi-
ble position in radio or break in T.V. Best refer-
ences| First phone! Maturel Contact Charlie Walters,
250 South Pine, Cortez, Colorado 81321.

Over Confident? No, | {ust know that | can be a
whale of a geod jock for somebody. All | need
is a chance. 3rd ticket. Rick Conley, 3240 Marshall
Rd. Apt. #1, Kettering, Ohio 45429,

Attention sports diractors: looking for minor league
baseball or major sports responsibility; 24; married;
college grad; money secondary, opportunity nead-
ed; now finishing successful basketball season. Box
C-25, BROADCASTING.

News director, in top forty market, seeks move to
top twenty. Strong delivery, heavy on finding
actualities, sharp writing ability. Thirteen years
news experience. College degree. Box (C-30,
BROADCASTING.

Tops in sports, 4 years radio, 2 years television
good looks, great delivery. Want top ten market.
I ¢an do the job. Box C-49, BRCADCASTING.

Programing, Production, Others

Naed a sports director? Talented play-by-play all
sports. Anxious to move into major college pro-
fessional coverage sltuation. Reliable. References.
Box B-183, BROADCASTING.

Production—copy—Black jock 1st phone,
enced, (news). Box C.3, BROADCASTING.

experl-

Word-demon, 26, B.A. copy-publicity will dazzle

eyes and sales. Two years Madison Ave, experi-
enced. Stable, will relocate. Box C-28, BROAD-
CASTING.

Need a PD? Major market personality seeks greater
challenge as medivm market PD. Contemporary
MOR. Single—25—1st ticket—excellent production—
professional attitude. Box C-34, BRCADCASTING.

Professionally trsined announcer
married, stable,
BROADCASTING.

and musician,
Willing to relocate. Box B-277,

Major market all-night announcer went better hours.
Family, Pulse rated one. Box C-2, BROADCASTING.

Metro markets onlyl Top 40, MOR first phone, seven
yts. experience. Mature, stable, veteran. $180 per
week minimum. Tapes and references are waiting.
Box C-4, BROADCASTING.

Third phone; Columbis School for Broadcasting stu-
dent; anywhere, any hours. Veteran, married. Skip
Wison, 814 8th, 3202, Laurel, Md. 20B10. (30T)

Avallable immediately: 27, experienced CW/MOR,
Bruce Tambellini, Laurivm, Micﬁigan 906—337-0573.

Twenty, single, first phone, broadcast graduate.
Available now. Some experience. Andrew Graham,
1901 Miles Avenue, Billings, Montana 59102.

Metro rockers! No hype-six yrs. rock exper., first
phone stable, smooth, bright sound of authority.
Base $190 wkly. Tapes, refs., resume on request.
No small markets, Box C-5, BROADCASTING.

Christian announcer. Heavy experience in prod. for
automation. Dedicated, versatile, 3rd phone. Pro-
fessionally trained. Currently employed, Married.
Will relocate. Seeking opportunity with . . . for-
ward looking . . . religious station. Know music
from Gospel to contemporary. Box C-6, BROAD-
CASTING.

Morning announcer, experienced, 26, married, draft
exempt, first phone, chief announcer, Brown gradu-
ate, does Iproduﬂion, maintenance, wants to settle
permanently in Montana, available for interview.
Jim Elgas, Box 168, Big Timber, Montana, 59011,
406—932-2305,

15t phene, experienced in announcing and elec-
tronics, looking for up-tempo MOR or top 40. Prefer
Florida. Will consider other. 1800 Bluebird Lane,
Monster, Indiana.

DS, tight board, good news,
phone. Box C.7, BROADCASTING.

Young, first phone rock or MOR jeck, seven years
axperience. Prafer warm climate but will relocate.
Box C-15, BROADCASTING.

commercials, 3rd

Young man 24 years old, 22 years college, soon
to graduate from Columbia School of Broadcasting.
| have many talents and much trainin?. Prefer
East coast market. Box C-23, BROADCASTING.

Columbia School of Broadcasting gradvate, 26 yrs.
old, service obligation completed, good voice. Prefer
east coast market. Box C-26, BROADCASTING.

Combo-man-announcer D.J. with 1st phone license
operates tight board—solid performer. Trained in
New York City. Box C-27, BROADCASTING.

first phone pro, five years experience, (including
PD} family guy, polished air sound, creative copy,
ﬁroducﬂcn, now stagnating with #1 top 100 power-
ouse rocker, seeking rocker or MOR with room
to grow. Minimum %175, serious offers only. Box
C-34, BROADCASTING.

Broad school grad , excellent voice, willing
to relocate, service completed, trustworthy, refer-
ences, creative and strong on commercials, seekin
position with rhythm and blues station. Samve
Ginn, 943 Grant Ave., Bronx, N.Y. 10455

Like announcing and living on clean air. 25, 1st
phone, college degree, veteran. All types of broad-
cast experiance with American Forces Network.
Paul Hennessey, 4749 Radnor Ave., Lakawooed,
Calif. 90713. 213—421-1003.

Old fashioned, informal morning man. Want similar
format evening shift. 15 yrs, radio, 1st, 40", Smith,
Orlando (305) 843-9525.

If you are in the market for a new voice in radio,
ona with a first phone, personality, and sales
ability. Please contact me for tape, photo and
resume. Will relocate anywhere advancement is
quaranteed. Jim Conner, 336 San Benancic Rd.,
Salinas, Calif. (408) 484-1526.

Good mornings start with Brian Clendenen, 500
North State St., Concord, New Hampshire 03301
(603) 224-7595. So, if you're interested in good
radjo, get in on 8 good thing. Will consider other
shifts also.

Available immediatelhrocem gradvate Don Martin
School of Radio & . Have 1st phone, can run
tight board, handle any format, news, sports, etc.
Like sales & promo’s. Mature and willing. Go any-
whera for situation with potential. Call collect
213—462-6027 or write Box C.37, BROADCASTING.

Young English, experienced anr format. N.Y.C.
school grad. California based will go anywhere no
ticker, tapes etc. Availsble, help, please. Box C.38,
BROADCASTING.

Mewsman, or staff announcer, MOR, country format.
Tight board. Prefer East Box -39, BROADCASTING,

DI—copy—production, experienced, third, college,
good voice . . . Box C-41, BROADCASTING.

Have handled every type of broadcast assignment
from D.J. to television host. Good music and news-
man. Major market only. Box C-55, BROADCASTING.

Southwest or coast. Versatile brosdcaster, 15 years
exparience, seéeking permanent position in smaller
market. Good references, third, available now. 406—
252-3956.

Technical

1st phone technician; veteran, 25, seven vyears ex-
perience in microwave, digital electronics. Seeks
opportunity in brosdcasting. Resume on request.
Kenneth Finning, [56-11 Aguilar Ave., Flushing,

N.Y. 11347,

Situations Wanted News

one soul jock in the tenth largest market
wants to become a programer. (504} 283-4182.

Television Help Wanted

Management

Assistant promotion manager for aggressive, inde-
pendent UHF, major east-coast market, Must have
promotion experience with emphasis on-air, a high
standard of quality, and keen desire for No. 1 job.
Send detailed resume with photo and samples to
Box B-254, BROADCASTING. First come first served.

Operation/sales service manager for lowa Tele-
vision station. Man or woman. Salary commen-
surate with experience. Full responsibility for con-
tinuity, promotion, plus client/agency contact. In-
clude resume with reference. Box (!.-73, BROAD-
CASTING.

Sales

Salesman for top 10 market. A midwest UHF sta-
tion. You must be experienced and able to use
both rating services well. A challenging opportunit
to affiliate yoursalf with a top company in its ﬂeldv.
An equal opportunity employer—Male & Female,
call (216) 486-9680 or write Box C-12, BROAD-
CASTING.

Salesman wanted—NBC affiliste—WDAF-TV in Kansas
City. Looking for young aggressive salesman. Con-
tact Mr. Phil Jones, WDAF-TV, Signal Hill, Kansas
City, Missouri 64108,

Technical

Engineer-studic operator for Souwth Florida VHF
WEAT.TV, Waest Palm Beach. Phone 305-965-5500.

Wanted, TV studio technicians . . . experience pre-
ferred. Union shop . . . fringe benefits . . equal
opportunity employer . . send resume to Engineer-
ing Department, WNAC-TV, RKQ General Building,
Government Center . . . Boston, Mass.

News

Wanted: Mature anchorman and reporter, major mid-
west market, Good on-air sppearance, experlenced
in areas of news gathering, writing and reporting.
Will deliver major TV newscast five nights per
week. Send complete resume and VTR in confidence
to Box B-221, BROADCASTING.

TV  newscaster-reporter. Experienced. Self-starter.
Major Ohio VHF. Send pic, full resume, and salary
requirements to Box C-46, BROADCASTING.

Programing, Production, Others

Reporter, cameérman, good voice, laoks, aggressive
government reporting specialty, degree, five years
part- and full-time experience. Prefer larger cities.
Write Box C-1, BROADCASTING.

Promotion director—independent in major market,
Responsible for audience, sales promotion, and
publicity. Send resume to: Box B-230, BROAD-
CASTING.
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Television Help Wanted

Programing, Production, Others

FOR SALE Equipment

Programing, Production, Others

continued

Producer-diractor—major midwest market: Oppor-
tunity for creative, experienced individual in live,
tape and film and documentary production. Must
have minimum flve yéars’ experience in producer-
director capacity. Immediate vacancy. Send com-
lete resume in first lérter, All replies confidential.
ox B-245, BROADCASTING. An equal opportunity
employer.

Art director needed ignmedianlg b}/ major southeast

roup owned independent. Excellent salary and
ringa benefits for right person. Send resume,
photo and samples with first. Réply to Box B-283,
BROADCASTI N(g.

Chicago U needs director. Not afraid to work, not
afraid to move a flat, Do all types of shows. VT
commercials and boardwork. Box C-29, BROAD-
CASTING.

Commaercial producer. Experienced, creative pro to
work with sales dept.—write, produce, direct quality
commercials (VIR, film, slide). Photography experi-
ence importsnt. ‘fop 20 market Indy offers good
salary, outstanding growth tential. An equal
opportunity employer. Box C-71, BROADCASTING.

Iimmediate opening for experienced studio super.
visor i i h Four season

quipment in nor n U.S,
Egncr;mion, good salary. Call Mr. Sequin (802) 655

Television

Situations Wanted Management

Aggressive sales manager, 9 years TV and radio
experiencé. Young, ambitious. Deslre to move up
to larger merket and grester challenges. Excellent
mpénavian and refarences. Box C-40, BROADCAST-

Sales

Successful TV salesman desires more financial op-
portunity. Top biller in market for 1970, but, limited
income potential because of market size. Write Box
B-240, BROADCASTING, fo talk with this young,
hungry salesmean.

Experienced young (27) TV syndicstion salesman
interested in challenging creative selling position,
Had major role in distribution placement of This
Is Your Life. Contact Gary Greene, 7041 Woodrow
I\!lvsillson Drive, Hollywood, 90068, Calif. (213) 874-

Announcers

Competent, dedicated, personable. Ten years ex-
perience. looking to relocate with progressive
station. Box C-8, BROADCASTING.

Technical

Director, switcher; first, studio-operations, B.A. any-
where. 315.478:.8896. Box B-210, BROADCASTING.

Broadcasting graduate seeks first full-time employ-
ment in television indusiry. One year experience
directing for small public_television station, Salary
open. Draft exempt. Box C-17, BROADCASTING.

continued

New and used self-supporting and guyed. Erect
any type towers. Bill Angle, Box 55, 919—752-3040.
Greenville, N.C. 27834,

Ampex designed Model 450 background music tape

Young woman, broadcast school graduste, 3rd en-
dorsed. Six months fraining in production and on
the air spots at local station. Small market Cali-
fornia_station grcferved. Will relocate. Box C-18,
BROADCASTING.

Wanted To Buy Equipment

reproducers, both new and facfory reconditioned
models_avsilsble from VIF International, Box 1555,
Min. View, Calif. 94040, (408) 739.9740.

4 Fairchild 663 NL compressors at $125.00 each. 8
Fairchild 664 NL equalizers at $125.00 each. | Fair-
child 675 De Esser at $125.00. Accurate Sound Com-
pany, P.O. Box 3505, San Angelo, Texas.

We need vsed 250; 500, | kw & 10 kw AM and
FM transmitters. No lunf(. Guarantes Radio Supply
Corp., 1314 Hurbide St., Laredo, Texas 78040.

) |

Wanted: wused tur b , cortsy b

amplifiers, mikes and general broadcast equipment.

Setting up educational brosdcest station and pro-

duction room, with money enough only for shipping

costs. All gitts tax deductible. He!g Ohlo Valley

gglloege, College Parkway, Parkersburg, W. Va.
101.

Help—New Class C stereo FM needs your used
equipment, KISR, Box 1235, Fort Smith, Arkansas.
501—452-1565.

Need McMartin TBM-4500A and RF amplifier. KLQQ,
Sterling, Kansas 67579, 316—278-3644,

AM broadcast transmitters, 250 watts equipped for
remote control use. Remote control units, used AM
frequency and modulation monitors. Need fast, pay
cash. Call or write: Shain & Young Electronics, Inc.
Box 95, Caneyville, Ky. 502—879-6245.

FOR SALE Equipment

MHeliax-styroflex. Large stocks-bargain prices.tested
and certified. Write for price and stock lists. Sierra
Western Electric, Box 23872, Oakland, Calif. 94623,
Phone (415) 832.3527.

HI7-50 Andrews Heliax 1% air coaxial transmis.
sion cable jacketed 6,000 feet available 50% of
factory price can be cut to ordar st Iremendous
savings. For FM broadcast ¢ommunications micro-
wave radar. Action Eleciric Sales, 1633 N, Milwau-
kee Ave., Chicago 312-235-2830.

Approx. 2000 ft. 314" Steatite transmission line,
hangers and misc. hdw. Side band filter, Harmonic
filters, bridge diplexer all for Ch. 6. One TF6-BM
ant., one B x 12 passive reflector, will sell all or
any part. WECT, Wilmington, N.C. 28401.

New recorders/reproducers and playbacks.
280-2, $1475; 280, $1190; 270, 3&5; 270-1, $845;
270-2, $900; 270-4, $950: Ampex AG4408-1, $1400.
Factory warranty, immediate delivery. Santa Barbara
Capital Corporation, P.O. Box 398, Chatsworth,
California 91311, .

Scully

Save $3% on Andrews Heliax fittings. We have ex.
cess stock on new couplers, flanges, adaptors with
and without gas barriers, Phelps Dodge, Styrofiex
and Pradelein fittings aiso available. Box B-280,
BROADCASTING.

Recording tape—Queality at bargain price. Try dozen
7" reels for $11, sent postpaid, satisfaction guar-
anteed. Look at this: 1200° 1800° 2400° Dozen .89,
1.29, 1.99; 25 Ris. .77, 1.25, 1.79; 50 Rls. .76, 1.19,
1.71; 100-.75, 1.11, 1.59; 250—.74, 1.09, 1.49.
Newsroom Brand—15602 Dunterry Place, Mclean, Va.
22101, Payment with order, we pay -‘uipping.

Ampex VR-1002, allenlzed with Amtec; 2 GPL 16mm

film chain pro‘ec'arl, much other used television

equipment. Call or wrlte: Marquette University,

Radio and Television, 625 North 15 Street, Mil-
kee, Wisconsin 53333, 224.7467.

Macarts Record Center Model 570/90 like naw.
Used about 90 days. 19 inch rack mount $850.00.
Ken Nealy, WCHD-FM, 2994 E. Grand Boulevard,
Detroit, Michigan 48202. Phone (313) B71-0590.

16mm film to_videotape, BAW or color, 1” LV.C,,
V4" Sony or V&" Panasonic. $40/hourttépe. Write
for quantity prices, Audio-Video Craft Inc., 7710
Melrose Ave., Los Angeles, Calif. 90046.

MISCELLANEOUS

Desjayst 11,000 classified gag fines. $10.00. Un-
conditionally gusranteed. Comedy cotalog free.
Edmund Orrin, Mariposa, Calif. 95338,

1971 tests-answers’’ for FCC first class license,
Plus Command’s “‘Self-Study Ability Test.” Provenl
$9.95, Command Productions, Box 26348, San
Francisco 94126.

Wowl 25 pages bast one liners only $3.0011 Shad’s
House of Humor, 3744 Applegste Ave., Clncinnati,
Ohio 45211 .

Command Comedy . . . The “best” deejay comedy
collection available anywherel You must agree —
of your money backl Volume 1.%7.50, Command,
Box 24348, San Franclsco 94126, .

Prizes! Prizas! Prizesl National brands for promo-
tfons, contests, programing. No barter, or trade
. . . better] For fantestic deal, write or phone:
Television & Radio Features, Inc., 188 E. Superlor
St.,, Chicago, lllinois 60611, call collect 312—944-
3700.

Award—wlnnings ideas .from newsbeat, a unique edi-
torial service. Stimulating-imaginative-feasible. $2.25
month, till forbid. Newsfeatures Associates, 1312
Beverly, St. Louis, Mo, 63122,

Want to try the lines the big guys (Gary Owens
etc.) sre using? Send for free samples now. 2435
5.W. 128 Ave., Miami 33165, .

Attantion stations! 1st phone technician limited ex-
arience—needs iob immediatelyll Will relocate.
ox B-227, BROADCASTING.

First phone—26 years exp., transmitter or mainte-
nance. Box B-276, BROADCASTING.

Chief or assistant chief engineer for TV and/for
radio operation. Fourten years experience all phases
of radio and TV. Cunenfr overseas. College gradu.
fﬁc‘; All offers :cmidered‘t Box C-51, BROADCAST-

News

For Sale. Following used eauipment in good condi:
tion: 3 RCA TK31 camera chains each 4000.00. 1 .1
watt microwave link complete 2650.00, 1 TA9 stab
amplifier 200.00, 1 TS5A switcher 390.00, 5 TM5A
master monitors each 300.00, 2 TK20C lcon cameras
each 200.00, 12 580D power supplies plus other
RCA equipment and each 50.00, 1 General Electric
master monitor 200.00, 1 Sync generator 300.00,
1 TVI9B Video mixing amplifier 50.00, 1 TV518
sync mixing amplifier 50.00. 2 TV178 video DA and
power supply each 150.00, | Zoomar lens 10:1
50mm-175mm 895.00, 1 Eastman 275 movie pro-
jector 3000.00, I Ampex VRI0008 tape recorder
:mi! 3 Mark Il heads 4500.00. Contact: Chief

Caresr-minded newshen, 25, experienced writer-
producer with good working itnowledqe of film and
tape, some air work, seeks general or beat re-
porting, radic-TV top 25 market. Box B-238, BROAD-
CASTING.

Professional TV journalist—10 years maijor market
experience: Anchorman/reporter/cameraman. Pro-
duced documentaries. Newspaper, advertising, PR
credits. VTR, film, resume avsilable. Box C.22,
BROADCASTING.

Experienced streét reporter now in fifth market;
six yesrs television news; writing, production docu-
mentary experience. Box C-33, gBROJ-\DCASTII"I(;.

Weatherman—top rated major market professional

+ WXXI/Channel 21, 410 Alexander Street,
Rochester, New York 14607,

3-3200 Ampex Slave Duplicators; 2—351 Ampex
amplifiers; 1—300 Ampex. Best offer. Kenneth Metz-
ger, 914 Dirksland, Colorado Springs, Celorado
80907—-303.635.0622.

Collins Modei, 830F-1A 10,000 watt FM transmitter
and model 786-M] stereo generator. Good condi-
tion. Box C-19, BROADCASTING.

RCA Model BTA-5F 5000 watt AM transmitter.
1570 KHz. $4,500.00 Box C.20, BROADCASTING.

RG17, several 350" lengths KZIA Box 1047, Albv-
querque, New Mexico 87103,

who proiects to an audience with 3 pleasant manner
and understandable weather presentation. [f you
need a weather program that will add strength to
your news block. Reply immaediately to Box C-49,
BRCADCASTING.

Professional TV meteoroloqist with experience seeks
new affiliation. (312) 234.3781.

Radio mobile unit in brand new condition: 13*
trailer 1967 carpeted, paneled, two & x 19 rack
panels, 1BM clock, 12 outside cannons, Switcheraft
patch panel completely wired, large closet and
lenty storage space, flat roof rack for tripod, three
tand new EV 635A mikes. Must have $800.00
i distely. Cor porary Productions, 215 W,
Lutz Sr., West Lafayette, Ind. 317-743-4940.

Automstlon broadcastersl Custom programing for
smafl market budgets! Or—looking for specialized
libraries like ""Big Band Syndrome’’? CnB Studios,
3415 Beresford Avenue, Belmont, California 94002.

Deejay M 1—A Itecti of one-li comedy
pleces for sparkling DJ's.. $3.00. Write for free
‘Broadcast Comedy’’ catalog. Show-Biz Comedy
SNervicoln(gepf. B), 1735 East 26 Streat, Brooklyn,
Y. 11229, .

Success as a self trained radio perwnallt( can_be
yours if you know “The Easy Way In.”” Fact
filled bookfet is yours for only $31 Ron Kay,
Box 1049, Frederick, Md. 21701.

Today’s Feature Story and Idea, a syndicated 3
min. radio program. 20 programs & month. $10 a
month. Details Tucker Productions, Box 314, Spanish
Fork, Utah 84660.

INSTRUCTIONS

Advanca bayond the FCC License level. Be a real
engineer: Earn your degree {mostly by correspond-
ence), accredi'eJ by the sccrediting commission
the National Home Study Council. Be a real engl
neer with higher Income, prestige, and security.
Free catalog. grantham School of Engineering, |

N. Western, Hollywood, California 50027.

First class FCC License theory and laboratory train-
ing in six weeks, eBe prepared . . . let the masters
in the nation's largest network of 1st class FCC
licensing schools train you. Approved for vetarans®
and accredited member National Association of
Trade and Technical Schools®®. Write or phone the
location most convenient to you. ELKINS INSTI-
TUTE®**** in Texas, 2 lnwood Road, Dallas,
Texas 75235. Phone 214-357.4001.

ELKINS*** In California, 160 South Van Ness, San
Francisco, California 94102, Phone 415-626-6757
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Instructions Instructions continued Radio Help Wanted Technical
H F.C.C. type exams , . . Guaranteed to prepare yo 9000000000000000000000000
continued for F.C.C, 3rd, 2nd and Is‘:a::ho:e exams. 3rd ¢ a:‘:

ELKINS in Connecticut, 800 Silver Lane, East Hart-
ford, Connecticut 06118. Phone 203-528-9345

ELKINS in Colorado, 420 South Broadway, Denver,
Colorado 80209. Phone 303-744-7311°

ELKINS in Florida, 1920 Purdy Avanue,
Beach, Florida 33139. Phone 305.532-0422

ELKINS*** in Georgia, 51 Tenth Street at Spring,
N.W., Atlanta, Georgia 30309. Phone 404-872-8844

ELKINS*** in lllinois, 3443 N. Central Avenve,
Chicago, lilinois 60634. Phone 312-286.0210

ELKINS*** in Louisiana, 333 S1. Charles Avenue,
News Orleans, Lovisiana 70130. Phone 504.581-4747

ELKINS*** in Minnesota, 4119 East Lake Street,
Minneapolis, Minnesota 55406. Phone 612.721-1687

ELKINS in Missouri, 4655 Hampton Avenve, St.
Louis, Missouri 63109. Phone 314.752-4441,

ELKINS in Qhio, 11750 Chesterdale Road, Cincin-
nati, Ohio 45246, Phone 513-771-8580

ELKINS In Oklahoma, 501 N.E. 27th $t., Oklahoma
City, Oklahoma 73105. Phone 405-524-1970

ELKiNS® in Tennessee, 1362 Union Ave., Memphis,
Tennessee 38104. Phone 901-274-7120

ELKINS® in Tennessee, 2106-A 8th Avenue, Scuth,
Nashvitle, Tennessee 37204. Phone 415.297-8084

ELKINS in Texas, 1705 west 7th Street, Fort Worlh,
Texas 76101, Phone B817-325.4569

ELKINS®** in Texas, 2518 Travis,
77002. Phone 713-526-7637

ELKINS in Texas, 503 Souvth Main, San Antonio,
Texas 78204, Phone 512-223-1848

ELKINS® in Texas, 4801 Viscount Blvd., El Paso,
Texas 79925, Phone 915-778-9831.

ELKINS in Washington, 404 Daxter, Seattle, Wash-
ington 98109. Phone 206-622-2921

ELKINS in Wisconsin, 611 N. Mayfair Road, Mil-
wavkee, Wisconsin 53226, Phone 414-352-9445

Announcing Programming, production, newscast-
ing, sporfscasting, console operstion, disc jock-
eying and all phases of radio broadcasting. Al
taught by highly gualified professionsl teachars.
One of the nation’s few schools offerlng 1st Class
FCC Licensed Broadcasting In 18 weeks. Approved
for veterans® and accreditad member of NATTS*.

Miami

Houston, Texas

Write or phone the location most convenient to
you. ELKINS in Dallas*** — Atlanta*** — Chi-
cago*** — Houston®® — M his* — Minr lis*

= Nashville* — New Orleans*** — San Francisco®**.

Since 1946, Original six week course for FCC 1st
class. 620 hours of education in all technical
aspects of broadcast operations. Apfmwed for vet-
erans. Low-cost dormitories at school. Starting dates
Apr. 14—July 7—0ct, 6. Reservatlons required. Wil-
liam B. Ogden Radio Operational Engineerin
S:Iémol, 5075 Warner Ave., Huntington Beach, Calif.
92647,

1971 Tests-Answers’’ for FCC first class license.
Plus Command’s “Self-Study Ability Test.”” Proven!
$9.95. Command Productions, Box 26348-R, San
Francisco 94126.

Licensed by New York State, veteran approved for
FCC st Class license and announcer.disc-jockey
training. Contact A.T.S. Announcer Training Studios,
25 West 43 51, N.Y.C. (212) OX 59245,

REL-FCC firs? class license in (5) weeks. Approved
for vetsrans ftraining—over 97% of RE! graduates
receive their first phone license, For Instant informa-
tion cail toll free: 1-800—237.2251. Florida residents,
Calt: {813) 955-6922,

REl In sunny Sarasota, Fla, 1336 Main St. 33577.
Phone: 813—955-6922,

REl in historic Fredericksburg, Va. 809 Carolina St.,
Phone: 703—373-1441,

RE!l in beautiful downtown Glendale, California
625 E. Colorado St. 91205, Phone: 213—244-6777.

REt in mid-America. 3123 Gillham Rd., Kansas City,
Mo. 64109, Phone: B16—WE 1-5444,

REt School of Broadcasting. Train under actual studio
conditions in all phases of radio announcing, For
instant information call toll free 1.800—237.2251. Or
write: REl, 1336 Main St., Sarasota, Flo, 33577.

Why pay more? American Institute of Radio offers
you a 18t phone license in 3-5 weeks, with new
classes starting every third Monday, Tuition—$333.
Complere daily course. Write or call for class sched-
ule, 2622 Old Lebanon Rd,, Nashville, Tenn. 37214,
615-889-0469 or 889-2460.

$7.00, 2nd class $12.00, Ist class $16.00, complete
package $25.00. Due to demand, allow 3 weeks for
mailing. Research Company, Box 22141, Tampa,
Florida 33622.

FCC 13t class in & weeks. Established 1943. Cost
5379. Graduates nationwide. Reascnable housing
available. Class limit 10 students. National Institute
of Communications, 11516 Oxnard 5., No. Holly-
wood, California 91606,

Are you interested in a professional announcing
career in radio? Then enter America’s most unique
and practical broadcasting school . . . The School
of Broadcast Training in Artesia, New Mexico.
Thres months fraining on two commercial radio
stations . . . KSVP- and KSVP-FM stereo gives
you three months actval commercial broadcasting
experience that really counts when you apply for
your first full time radio job. Third class radio-
telephone license with broadcast endorsement in-
cluded . . . needed at many radio stations for
employment as a disc jockey. Room and board
available and placement assistance after graduation.
Class is limited to 12 only. Bonded! Approved by
the New Mexico State Board of Education! Classes
begin June 2, 1971, Sept. 2, 1971 and Jan. 2, 1972.
Enroll Nowl Write . . . Dave Button, Manager . . .
School of Broadcast Training, 317 West Quav,
Artesia, New Mexico 88210, Telephone 505—746-
2751 for reservations!

L
§ CHIEF ENGINEER AM/FM 4
@ Group broadcaster requires experienced chief ®
@ flor major west coast market. Rewarding posi- ®
@ lion with excellent salary ani benefits. Reply g
@ in full confidence. Resume must include gx- g
® pelnance. past salary history and expected g
@ salary. ®
® BOX B-253, BROADCASTING ®
: employer M/F :

n egual opportunit
900000000800
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9000000000000

Situations Wanted

Management

————————————————g

B. MARC SOMMERS

[

|

I Nationally recognized and respected #1 pmﬁram

| manager, administrator, and 2ir personality,

| seeks to apply his skills to help your company
make money, Major and medium market back-

| ground. Will consider all bona-fide growth op-

| portunities with sincere people.

BOX B-34, BROADCASTING

e —— e —————

Need a Tst phone fast?? Then the Don Martin School
Intensive Theog{ Course (five weeks) is the one you
need (approved for Veterans) {Bank financing avail-
able). Learn from the finest Instructional Staff in the
country. Utilizing animated films in addition to
other visual aids you are assured of obtaining your
1st phone as mﬁ as gaining a good basic back-
ground in communications electronics. Our proven
record of success is surpassed by no one, Why take
chances on second best on Q&A courses? Our next
Intensive Theory Course will begin April 5, 1971,
For additional information call or write Don Martin
School of Radio 653 N. Cherokee, Holly-
wood, Calif. 90028, HO 2-3281,

Radio Help Wanted Sales

I ZZLLITTITZILTIILIILLLSIL LIS LILIILL L PLEL A LSS L 1L AL 4

SALESMEN

N
N
N
N
N
N
N
N
We are looking for two experienced salesmen to s
join our well established company. Travel is ex- S
tensive. We prefer men currently calling on [
radio station management, or who have proven s
sales experience in the radio field. Our product 3‘
line of syndicated radio features has been well Q
accepted by more than 800 radio stations in the N
United States and Canada. Our salary, expense Q
and commission plan will give you an excCellent s
income and growth potential. Please send com- R
plete resume detailing qualifications and expe- S
rience. All inquiries will be held in confidence. s
Please, no phone calls. s
N

N

N

N

N

N

N

N

N

R

N

N

N

N

N

N

N

N

Creative Marketing &
Communications Corp.
3914 Miami Road
Cincinnati, Ohio 45227

L LLLLLILILILLSLLLLLLISSSLLLVLILSLLLELLLLTLLLLLLILILLL LS LSSV LSS LTS A

N
N
N
N
N
N
N
N
N
N
N
N
Ny
N
N
N
N
N
N
N
N
N
N
N
Ny
N
N
N
N
N
N
N
N
N
N
>

Programing, Production, Others

FM OR AM RADIO GENERAL MANAGER
15 years broadcasting background. Presently G-M
in quarter million market at $18 thousand year.
Motivator of men, mover of merchandise. Out-
standing FM management track recoed for rapid
growth. GM one year—anncr., salesman, pro-
ducer, P.D., O.M., S.M. 14 years. Top refer-
ences, This mature-thirties professional is a
good investment at $24 thousand minimum. Write

BOX C-50, BROADCASTING

Announcers

Vﬂ#ﬁ#ﬂ”ﬂ#ﬂ”ﬂm

Free-lance announcer/producer-director
and former TV production/operation mgr.
seeks return to broadcasting in stable
demanding position. A creative hard
worker. I'll ask top dollar but guarantee
your money’s worth.

BOX C-52, BROADCASTING

OUR LOSS YOUR GAIN

Ass't news director with B/G as investi-
gative and general reporter, producer,
anchor and assignment editor available
because of cutback. Contact major mar-
ket employer, we want to help him.

BOX C-65, BROADCASTING

EXPERIENCED BROADCASTER
desires specialty

Now employed major east coast AM/FM. News
comm, board, etc. Contemporary music, Seek ali

night tel. talk show specializing in human inter-
est, light conversation designed for entertain-
ment with only min. controversy.

Calt (617) 983-5981

We are a leading producer of commercial
broadcast equlpment offering a unique oppor~
tunity for a talented individual experienced In
creative programing for broadcast avtomation.
You wili handie production, recording, and
demonstration for Gates Automation Systems.
We require a broad knowledge of radio station
technical & programing operations. You should

BROADCAST AUTOMATION PROGRAMING SPECIALIST

|iiais We're Looking For An Innovator! [Eiisissisanssg

For further informetion, send your resume, in confidence, to

have current major market automation expe-
rience. We're looking for a top-notch Inno-
vator in auvtomation techniques with a good
voice and a desire to show other broadcasters
Just how much a modem program automation
system can dol Sairry is fuilly commensurate
with background and responsibillties plus a fult
range of benefits Including relocation expenses.

OR CALL:

Robert T. Fiuent, I
Assistant Personnel
Manager

(217) 222-8200,

HAaRRIS

OO 6 TR
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A Division of Harris-Intertype Corporation
123 Hampshire St., Quincy, lllinois 62301

An Equal Opportunily Employer (m/f)
63



TELEVISION
Help Wanted
Technical

R R R R WE

TV ENGINEERS g

Immediate opsnings in upstate New York and
Pennsylvania for studlo and transmitter engi-
neers, Salary up to $14,000
Call Nationwide Bmdcast Persennel at !
(312) 337-5218 ;
(no fes)

News

oomooooooooooooooooooooz
NBC-TV

Affiliate in top 15 market needs on-alr :
reporters. Must be able to gather news. @
write it, work with film, and present @
thelr stories on air. We are looking for @
journalists with strong TV news experi- ®
ence, Equal opportunity employer, =
BOX C-13, BROADCASTING ¢
900000000000000000880000000

AQ

the entire year 17% ahead! {

the school.

An ex-waitress lady graduated in early December and pnid her sala
within three weoks. In nasty January she bilied nearly a thousand dollars for her small market

At n full llme AM an authorization to stiend our school was given an swiully nice guy who had
i rt arrived on a coflee stained napkin saying his sixth

FM boss.
Just swi d from ‘His repo
month ion check t 501

Going off the air was undu comldornllon by a small market FM. Our management service was
is the | average and we movéd Into new studios during the

hired. Cash
fifth month ol the project.

MAYBE, JUST MAYBE WE ARE WHAT WE STARTED OUT TO BE.

t service org

THE ALPHA OMEGA COMPANY )
Post Office Box 1015
SAPULPA, OKLAHOMA 74066

GOOD GRIEF...IT REALLY WORKS

A small market AM owner and his operations manager came to our August school. They had
been meeiing their last year l:?uul for the first three ’unrleu of 1970. The iast quarter carrfed
e says it was the school

. wa know |t wes what he did with

and most school costs

For detalls send this glzmo.
Name
Address

PhOME . ......cccieninitsnenriensisansinaones

O Basic Redic Advertising Sales Schoois*
O Management Service
O weird ldeas Department

* Next ciass begins the Int“Sundly of "Iil "'°"':,‘,, 14 you are from New York, North Carolina,

Okiahoma, Texas, Missourl,
the first Irom your home state.

g or California it I» not possible to be

FOR SALE Stations

..
FOR SALE
Equipment
LEASE YOUR LARSON/WALKER & COMPANY
Ellllél’ MEIN; {RBM Brokers, Consultants. & Appraisers
P EﬁI: L) :.:;1l:zelz:'. tl:lalig.t!ﬂlli'l Vhsl.z. Ms:t. 20008
Broadcasting Century Eity, Suite 581 tan e
213/271-1567 202/223-1553

Broadeast Equipment Leasing Co.

Dlvlnlon of Anchor Leasing Corp.
1218 Plaza Bidg., Pittsburgh, Pa, 15219
Area Code 412—Phone 281-3768

Business Opportunity

Saalad hids In du Ilcatu wlll be recejved by the
City M Hall, Jacksonville Beach
Florida. vt B:00 P, Monday, April Sth, 1971
for the foliowing:

Bid Invitation No. 71-15 "Community Antenna
Television System.” Bids will be open rubl:cly
in the counci! chamber oi the Cit P’ Hall, Jack-
sonville Beach, Florida at 8:00 P.M. 'jonda
April 5th, 1971, Bib specnﬁcatlons may be o
tained from the office of

nt, City Hall

Purchasing Age
Jacksonville Beach, Fiorida

S,
—_—

Miscellaneous

STATIONS FOR SALE
GULF COAST. Profitable AM-FM. Sale inci

FOR IMMEDIATE SALE
BY TRUSTEE

TELEVISION STATION
WLXT-TV - CHANNEL 60

Authorized power: 208-KW Max. & 186 Kw
Horizontal Aural

Antenna: 1168 Ft. above sea leve!

Latitude: 41° 47" 54"—Longitude 88° 08" 59

Transmitter location: Near Naperville, Fil.

Stutio & Relay Station in Aurora, flinois

TV Tape: Recording facifities

Color: Network, Live, Fiim Slide & Tape

Full details & inspection available
Through written Inquiry Only
Contact B. C. Chaitman

BOX B-222, BROADCASTING
AEENNNEEEENNNEEENEN N NNEN NS

real astate. Priced at $400,000. 29% down.

PACIFIC NDIIIHWESI Absentee owned day-
® timer. $60,000. $15,000

SOUTH CENTRAL, Proﬁtable AM FM. _Inctudes
real estate. Priced at $350,000. Ten year

payoft,
CA{IFORNIA. Fulltimer. Serves medium mar-
» ket. $25,000 down.

J acL L. Sto“

and ASSOCIATES

6430 Sunset Blvd Suite 1113
P.0. 5S0

Los Angeles, Calufnrma 30028
Area Code 213—464-727

DP'SONH

“REMINISCING IN
OLD-TIME RADIO”
Two g0-minute specials available—actual
voices and events last 50 years. Details
contact:
Hayden Huddleston Productions
Shenandoah Building
Roanoke, Virginia

oo

$95 A WEEK
TO AUTOMATE!

g Stction monogement, write for detals...
it response w:'.':r::‘.’nu
radie inc

. (ns) m ms

LaRue Medta Brokers Ine.

116 CENTRAL PARK SOUTH
NEW YORK, N.Y.
265-3430

$75.000 buys FM in West Coast garden
spot. New equipment. Terms to qualified

principals.
BOX C-14, BROADCASTING

Ga. small  daytime 90M  terms
Mich. small  profitable 195M 65M
N.C. med Fulltime 225  29%
Ariz. med Fulltime 300M SOLD
Texas metro FM 81.5M  29%

Tenn. small  daytime I5M  terms
Ohio  small AME&FM 2000 29%
NY. med  profitable 225M  65M
East  metro fulltime 300M  100M
MW suburb daytime 200  50M

CHAPMAN ASSOCIATES

©

media brokerage service®

2045 Peachtree Road

Atlanta, Ga, 30309 .
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(Continued from page 59)

Actions on motions

@ Hearing Examiner Millard F. French in Lex-
ington, (Bluegrass Broadcasting Co.), re-
newal of license of WVLK(AM), granted motion

by applicant, and extended to March 26, time to

file proposed findings of fact nnd to Apnl 16,

(Fl_nla,e tlo file reply findings (Doc. 18285). Action
e

Fines

® WMBC-AM-FM Columbus, WMPA Aberdeen,
and WFOR-AM-FM Hattiesburg, all Mississippi
—FCC ordered stations to forfeit $25 each for
failure to file renewal applications on time.
Action Feb. 18.

Call letter applications

® KNOP, A. E. Dahl, North Platte, Neb.—Re-
quests KAHL.

u WRKH, WRKI-I Broadcnsting Co,, Rockwood,
Tenn.—Requests WOFE.
Call letter action

a KP. R. R. Moore Corp.,
Calif, —Granted KPSI.

Palm Springs,

New FM stations

Starts authorized

8 KXTC(FM) Glendale, Ariz.—Authorized pro-
am opcration on 923’ mhz, E 3 kw. Ant.
E;ight above average terrain 285 fi. Action Dec.

[ KTLOFM Mountain Home, Ark.—Authorized
program operation on 98.3 mhz, ERP 100 kw,
-.'\m. shelgh above average terrain 420 ft, Action
an. 5.

& *KZSU(FM) Stanford, Cahl —Authorized pro-
}ram operation on 90.1 mhz, TPO 10 w. Acticn

8 KKOY-FM Chanute, Kan.~Authorized program
o eration on 105.5 mhz, ERP 3 kw. Ant. height
ve average terrain 160 ft. Action Jan. 14.

a KFIL-FM Preston, Mina. —Authorlzed program
ration on 103.1 mhz, ERP 3 kw. Ant. height
ve aveérage terrain 265 ft. Action Jan. 18,

2 *KXCV(FM) Magrgville, Mo.—Authorized pro-
am operation on 9.5 mhz, ERP 100 kw. Ant.
ight above average terrain $10 ft. Acuon Jan. 13.

8 *WISU(FM) Morristown, N.J.— Authorized
program operation on 9.5 mhz, TPO 10 w.
Action Jan. 21,

s WLSR(FM) Lima, Ohlo——Authonzed program
ration on 104.9 mhz, ERP 3 kw. Ant. height
ve average terrain 220 ft, Action Nov, 24, 1970

] KNHC% ‘M) Seattle—Authorized program oper-
ation on 89.5 mhz, TPO 10w. Action Jan, 13.

Final actions

8 Cedar Rapids, lowa—Buddy Tucker Evangelis-
tic Association Inc. FCC granted 104.5 mhz, 100
kw. Ant, height above average terrain 550 ft. P.O.
address 1910 Ingersoll Avenue, Des Moines, Iowa
50309. Estimated construction cost $58, 014' first-
;n operating cost $37,000; fevenue $60,000.

rincipals: Theodore D, Tucker Jr,, president,
et al. Action Feb. 18,

8 Murphy, N.C.—FCC denied Eeuuon of Max
M. Blakemore, trading as Broadcasting
Co., Murphy, unsuccessful .nppl.icnm for CP for
new FM in Murphy, asking reconsideration of
FCC decision granting competing application of
Robert P, Schwnb trading as Fannin County
Broadcasting Co., Biue Ridge, Ga. for CP for
2&: ll-'g/l in Blue Ridge (Docs. 11086-7) Action
eb. 18,

Actions on motions

8 Chief, Broadcast Bureau, on request of Lakes
Region Broadcasting Corporation Inc., extended
through Feb, 26, time to file comments and
through March ime to file reply comments
in amendment of i?M table of assignments (Skow-
hegan, Augusta, Westbrook and South Paris, all
Maine; Plymouth and Dover, both New Hamp-
;‘Pi!l;e;l;nd Waterbury, Vt. (Doc. 19116). Action

eb. 18,

n Hearin

ing inc.)
hearing conference for
Action Feb. 11.

8 Hearing_Bxaminer Millard F. French in Cat-
lettsburg, (K & M Broadcasting Co.), FM
roceeding, o formalize ruling on record of
eb. 9, crﬂnm‘l petition by applicant for leave
to amend application with respect to additional

Examiner Charles J. Frederick in Port-
(Glenn West, Soundvision Broadcast-
FM proceeding, scheduled further gre—

eb. 17 (Docs. 17916-7)

suburban issue matters; ordered hearing scheduled
for March 11 (Doc. 18440). Action Feb. 9.

W Hearing Examiner Jay A. Kyle in Gahanna
and Delaware, both Ohio (Christian Voice of
Central Ohio, Delaware-Gahanna Radio
Broadcasting élauon Inc.), FM proceeding, or-
dered that renumbering and restatement of issues
as {nred by counsel for Christian Voice of
Centn Ohio is adopted (Docs. 18308, 18793).
Action Feb. 10.

8 Hearing Examiner Jay A. Kyle in l'mston.
Pa. (P.A.L. Broadcasters Inc.), %M proceeding,
granted petition by Broadcast Bureau and ex-
tended to Feb. 24, time to file proposed findin,
of fact and conclusions of law and to March
time to file replies (Doc. 17885). Action Feb. i1.

n Hearlnl Examiner James F. Tierney in Naples,
Fla. (Naples Image Inc.), FM proceeding, or-
dered  that f!m)posed findings of fact and con-
clusions be filed before Feb. 25, and reply ﬁndmns
by March 8 (Doc. 18962). Action Feb.

Call letter applications

mJ. K. Whittimore. Tompkinsville, Ky.—Re-
quests WTA

8 TAB Bmadcastinn Co., Jackson, Miss.—Re-
quests WKXI(FM).

Call letter action
B _Megamedia, Fort Smith, Ark.—Granted KISR-
(FM),

Existing FM stations

Final actions

m *KUCI(FM) Irvine, Calif.—Broadcast Bureau
anted CP 1o change studio and remote control
ocation to Gateway Commons, 3d floor, Uni-
versity of California; remote control permitted;
make changes in ant, system. Action Feb. 16.

B KOLA(FM) San Bernardino, Calif.—Broad-
cast Bureau pgranted mod. of license covering
change in main studic and_remote control loca-
tion to 3622 Main Street, Riverside, Calif., pro-
visions of rules waived to extent of permitting
relocation of main studio beyond corporate limits
of San Bernardino. Action Feb. 10.

8 WWEL(FM)  Chicago — Broadcast  Bureau
granted CP to install former main trnns as aux.;
granted mod. of CP to change ant.;

of Moorhead. Action Feb. 10.

B WDKC(FM) Albany, N.Y.—Broadcast Bureau
ﬂanted réquest for SCA on 67 khz. Action Feb.

8 WAVA-FM Arlin
granted CP to install aux.
Action Feb. 16

on, Va.—Broadcast Bureau
trans. and aux. ant.

Actions on motions

®m Hearing Examiner Lenore G. Ehrig in Hartford

and Berlin. both Connecticut (WHCN Inc.

{WHCN-FM] and Communicom Media}, FM pro-

ceeding, dgrantcd request of WHCN Inc.; set

eedura ates and scheduled hearing for  Apri 20
18805-6). Action Feb. 16,

n H’ennng Examiner Isadore A. Honig in Live

N Radio Inc., Live Oak Broad-
casting Co.), FM prc to March
5, time to file proposed ‘ndln of fact and
conclusions, and to March 15, tlme to file replies
(Docs. 18975-6)., Action Feb. 10.

Fine

8 WRSJ-FM Bayamon, Puerto Rico—FCC noti-
fied Radio San Juan Inc., licensee, that it has
incurred apparent liability for forfeiture in amount
of $1,000 for violation of rules providing that the
center frequency of each FM shall be maintained
within 2, cycles _per second of assigned center
frequency. Action Feb. 18.

Rulemaking petitions

8 WOBS(FM) IJacksonville, Fla,~—~Mei Lin Inc,
requests rulemaking to assign FM ch. 292-A at
Jacksonville. Ann. Feb. 19,

u Rutland, Vt.—Green Mountain Radio Asso-
ciates, Requesl amendment of FM 1iable of as-
signments io add ch. 287 as full facility class C
assignment to Rutland and substitute ch, 285A
for ch. 288A now assigned to Pittsfield, Mass,
Ann. Feb. 19.

Call ietter applications

8 WSRF-FM. Vvan Patrick Broadcasting Co., Ft.
Lauderdale, Fla—Requests WSHE(FM).

8 WKIS-FM, Shamrock Development Corp., Or-
1ando, Fla-—chuesls WDIZ(FM).

8 WCHD(FM), Bell Broadcasting Co., Detroit
—Requests WLVU(FM).

m KXXK(FM), Commerce Broadcasting Corp.,
Dallas—R KOAX(FM).

in ant, system—ERP 6 kw, ant. helaht 1,170 ft.
Action Feb, 17.

® WNAP(FM) Indianapolis—Broadcast Bureau
granted CP to install new alt. main trans. at
main trans. location on 93.1 mhz. Action Feb. 12,

W KXOY(FM) Chanute, Kan.—Broadcast Bureau
Eanted request for SCA on 67 khz. Action Feb.

8 WHVY(FM) Springfield, Mass.—Broadcast Bu-
reau granted CP to install ant.; make changes ln
ant. system; remote control permitted. ER

kw; ant, height 140 ft. Action Feb. 12.

8 *WGGL-FM Houghton, Mich.—Broadcast Bu-
teau granted CP to mcrease g:\rescmly licensed

P to 650 w, ant. heigh t.; remote control
permitted. Action Feb. 16

8 KWIM(FM) Moorhead, Minn.—Broadcast Bu-
reau granted mod. of license covering change in
main studic and remote control location to on
e?t side of Old U.S, Highway 75, 314 miles north

Call letter actions

8 F. Bryant and Nancy Bryant, joint tenants,
Paso Robles, Calif.—Granted KPRA(FM).

8 KRPM(FM), Contemporary Communications
Corp., San Jose, Calif.—Granted KOME(FM).

8 WWMS(FM), Williams County Broadcasting
System, Bryan. Ohio—Granted WBNO-

Renewal of licenses, all stations

@ Broadcast Bureau granted renewal of licenses
for following stations and their copendi ng
auxilinries: ASl-FM Ames, KCFI(A
Falls, R(FM) Sioux City and KGLO-
TV Mason ity, all Jowa; KGMO-A
Cape G:rardenu. Mo.; KILR-AM-FM Eslhervllle
Iowa; KJFF(FM) Jefferson Cipwao.. KOUR:-

oorhead; provisions of rules waived to permit (AM) Independence, lowa; KPWB(AM) Pied-
relocation of main studic beyond corporate limits mont and lg\eNlX(AM) Moberly, both hlbsouri;
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WCFT-TV Tuscaloosa, Ala.; WDAM-TV Laurel,
Miss., WEVR(AM) River Falls, Wis., WEXL-
‘(::_\MS Royal Oak, Mich.; WHB(AM) Kansas
ity, Mo.;, WMER(FM) Celina, Ohio; WOC-
FM Davenport, Towa; WSTK(FM) Woodstock,
11l.; WATH-AM-FM Athens. Ohio: KBHM{(AM)
Sioux Citg‘. both Towa; WAMX(FM) Ashland,
KKi; WCNA-FM Scottsboro, Ala.i WCRA-AM-
F. Effingham, Ill.; WEKZ-AM-FM Monroe
and WMAM(AM arinette, both Wisconsin;
WMCL(AM) McLeansboro, Ill., and WYVLR-
(FM) Sauk City, Wis. Actions Feb. 10.

B WQXM(FM) Clearwater, Fla.—Broadcast Bu-
reau granted renewal of license. Action Feb, 12,

Modification of CP's,
all stations

&8 Broadcast Bureau granted mod. of CP's to ex-
tend completion dates for following: KYUK(AM)
Bethel, Alaska. to Aug. 10; WHAE-TV Atlanta,
to Aug. 16; WCFL-TV Chicago, to Aug. 16.
Action Feb. 16.

@ WSHN Fremont, Mich.—Broadcast Bureau
granted _mod. of CP to change trans. and ant,
Action Feb, 17,

@ KPLD(FM) Branson, Mo.—Broadcast Bureau
granted mod. of CP to change trans. and ant.;
make changes in ant. system; ERP 3 kw, ant.
height 210 ft, Action Feb. 16.

# KPAN-FM Portland, Ore.—Broadcast Bureau
granted mod. of CP to change trans. and ant.; re-
mote control permitted. Action Feb. 17,

Other actions, all stations

8 FCC adopted notice of inquiry 1o formulate
policies relating to TV renewal applicants in
comparative hearing process, Action Feb, 17.

@ FCC permitted affiliates of WBC in top 50 mar-
kets a half-hour extension of FCC's three-hour
prime time limitation on Sunday ecvenings pro-
vided they carry only two and one-half hours of
network programin% on one other evening during
same week. Action Feb, 18,

B FCC adopted four-part inquiry and rulemaking
notice to revise license renewal policies, simplify
renewal process by concentrating on essential ele-
ments, ensure cominuiné: dialogue between licen-
see and community, and, if there is to be resort
to FCC processes, provide more orderly pro-
cedures. Action Feb. i7.

& FCC adopted primer on ascertainment of com-
munity problems for use by specified broadcast
applicants in preparing radic or TV application
forms. Applicants for new facilities, certain ma-
jor changes in authorized facilities, and proposed

i and transf will be required to com-
ply with the standards set out in primer. Primer
will be used on an interim basis by renewal
applicants. Action Feb. 18.

Translator actions

B FCC made available for public distribution
new application forms (form 348) for renewal of
translator station licenses, Forms require that
translator permitees and licensees report periods
of inoperation, whatever reasons for such inop-
eration. Ann. Feb. 1

Broadcast Burean granted renewal of licenses
to the following UHF and VHF translators:
K11JS Alpine, Ariz.. KO02CK, KIOBN, and
KI12BM, al Crliapgle Creek, Colo.; KT3AN,
K76AF and K82BO, all Euréka, Nev.; KI3GK
Peerless and Richland, both Mont.; KOSDZ Mora,
N.M., and KO9AM Heber, Utah. Action Feb. 17.

B KO7HV Round Valley, Ariz—Broadcast Bureau
granted CP to change type trans. and increase
output power 1o 10 w. Action Feb. 18.

@ Winslow, Ariz.—FCC waived rules and gramted
application of KOOL Radio-Television Inc., licen-
see of KOOL-TV Phoenix. for CP for new 10-w
VHF translator. Action Feb. 18.

@ K74AC Bayfield and Ignacio, both Colorado—
Broadcast Bureau granted CP 1o chanfe “]Te
trans, and increase output power to 20 w in UHF
translator, Action Feb, 18.

B X06GH Shiprock, N.M., and Many Farms, Ariz.
—Broadcast Bureau granted CP to delete Ship-
rock from principal community, change [ﬁ)e
trans, and make changes in ant. system of VHF
translator. Action Feb. 17,

B8 WT1AI Greene, Delaware, Schoharie and Ot-
sego counties, and Stamford, all New York—
Broadcast Bureau granted CP to make changes
in ant, system of UHF translator. Action Feb. 18.

® Schenectady, New York—FCC granted ?ippﬁ-
cation of Mohawk-Hudson Council on Educa-
tional Television Inc,, licensee of *WMHT(TV
Schenectady, N.Y., for CP for new 10-w VH
translator to serve Glens Falls, N.Y., by re-
broadcasting WMHT. Action Feb. 18.

@ KOACN MeCook, Neb.—Broadeast Bureau

anted CP 10 add amplifier to present trans, of
HF transiator and increase output power to 10
w. Action Feb. 1

Ownership changes

Applications

a WHII(AM) Bay Springs, Miss.—Seeks transfer
of control of Cotton Valley Broadeasting Co.
from Hiram A. Goodman (50 fore, none
after) to Mitchell J, Hughey (none before, 50%
after). Consideration: $500. Mr. Hughey is seeking
to sell his 55% interest in WNDA-FM Huntsville,
Ala, Ann. Feb. 8.

@ WKHM-AM-FM Jackson, Mich.—Seeks assign-
ment of license from Frederick A. Knorr to _Pat-
ten Broadcasting Co. for $335,000. Sellers: Nellic
. Knorr, executrix of estate of Frederick A,
Knorr. Buyers: The Patten Co. (88.64%), Charles
J, Sitta (11.08%), et al. The Patten Co. is South-
field, Mich., ad agency; Myron P, Patten is presi-
dent and majority stockholder and will vote stock
of company. Charles J. Sitta is vice president,
director and approximately 3.1% class A stock-
holder of WKNR-AM-FM Dearborn, Mich.

8 WMDN(AM) Midland, Mich—~Seeks assien-
ment of license from Midland Broadcasting .
to Patten Broadcasting Co. for $247,500. Sellers:
Donald A. Sherman, president, et al, Buyers: see
WKHM(AM) Jackson, Mich.,, above. Ann, Jan.

Actions

e KPAY-AM-FM Chico, Calift.—FCC granted
assignment of license from Lucian M. Richardson
and Crocker-Citizens National Bank, co-executors
of estate of J. Ned Richardson (deceased), to
Richardson Broadcasting Corp. for $373,639.59.
Sellers: estate of J, Ned Richardson (100%). Buy-
ers: Pacific Northwest Broadcasting Corp. (86%),
Frank Mertz, vice president (10%), et al. Pacific
Northwest Broadcasting Corp. owns KPNW-AM-
FM Eugene, Ore. Action Feb. 18.

2 WQXM(FM) Clearwater, Fla—FCC granted
transfer of control of FM Enterprises Inc. from
William A. Stephens (100% before, 51% after) to
Clark Broadcasting Corp. and Ken-Sell Inc, (none
before, each 24.5% after). Consideration: $30,000.
Principals: John T. Rutledge owns 40% of WLOF-
(AM) Orlando and WLOQ(FM) Winter Park
both Florida. Joseph S. Field Jr. is president of
Ken-Sell, licensee of WIRK(AM) and WPBF(FM)
West Palm Beach, Fla. Action Feb. 12,

@ KBRV(AM) Soda Springs, [daho—Broadcast
Bureau granted assignment of license from .
Wallentine to Baker Radio Corp. for $100,000.
Seller; J. C. Wallentine, sole owner. Buyers:
Eldon Mengel, president (12.9%), et al. Mr. Men-
gel owns electric appliance and furniture sales
company and has interest in supply company.
Action Jan. 27.

®RKPLC-TV Lake Charles, La.—FCC granted
transfer of comtrol of Calcasieu Television and
Radio Inc. from Harry W. Chesley Jr., Ray Eder,
et al (100% before, none after) to Lake Charles
Television Inc, (none before, 100% after). Con-
sideration: $2,050,000. Sellers: Principals of Cal-
casieu own KPLC-AM-FM Lake Charles, Buyer:
G. Russell Chambers, sole owner. Mr, ambers
owns less than 1% of Rollins Inc., licensee of
WAMS(AM) Wilmington, Del.; WRAP(AM) Nor-
folk, Va., WCHS-AM-EM-TV Charleston
W. Va., WNIR(AM) Newark, N.J.; WBEE(AM}
Harvey .. WGEE-AM-FM  Indianapolis;
KDAY{AM) Santa Monica, Calif.; WEAR-TV
Pensacola, Fla., and WPTZ(TV) Plattsburgh,
N.Y. Action Feb. 18.

@ WPOR-AM-FM Portland, Me.—FCC granted
assignment of license from Hildreth Broadcasting
Co. to Ocean Coast Properties Inc. for $240,000.
Sellers: Walter L. Dickson, vice president, Har-
land E. Blanchard, treasurer, et al. Buyers: Phil
Corper, president-secretary; koy Edwards, treas-
urer-vice president; Charles G. Smith and Robert
Q. Delaney (22.06% cach) and Robert James
Gold, vice president (11.76%). Messrs. Corper
and Edwards are vice presidents of HR Television
Inc. Mr. Gold has an advertising agency. Mr.

Smith is a private Investor. Mr. Delaney is vice
resn%;m of industrial supply company Action
an. 28.

B WRDB-AM-FM Reedsburg, Wis.—Broadcast
Bureau granted transfer of control of Sauk Broad-
casting Corp. from Willard R, Schuetze, Kenneth
W. Stuart and Doran R. Zwygart (as a group,
100% before, none after) to Goetz Broadcasting
Corp. (none before, S0% after), Robert Ableman
(none before, 10% after) and John H. Hackman
(none before, 40% after). Consideration: $50,000.
Goetz Broadcasting Corp. is licensee of WDLB-
AM-FM Marshfield and WFAW-AM-FM Fort
Atkinson, all Wisconsin. Robert Ableman is as-
sistant secretary and director of Goetz Broad-
casting Corp. and partner in accounting firm.
Mr. Hackman is station manager of WDLB-AM-
FM. Nathan L. Goetz and Robert Goetz are
owners of Goetz Broadcasting Corp. and Goetz
Theatres and restaurant. Action Feb, 18.

CATV

Final actions

B WGR92 Springfield, Colo.—Cable Television
Burean granted CP for new relay station to bring
signals of KKTV , KRDO-TV, both Colorado
Springs, and KOAA-TY Pueblo, Colo., to CATV
at Springfield. Action Jan. 27.

® Denham Sﬁrir_ulp. La.—FCC granted Florida
Parishes Cab V., which proposes to operate
CATV system at Denham Springs, waiver of hear-
ing requirements of rules, and authorized them
to carry distant signal of *WYES-TV New Or-
leans, Action Feb. 10.

B Boonesboro. Md.—FCC denied petition by Tri-
State Cable TV Inc., operator of CATV system
at Boonesboro, for waiver of program exclusivity
requirement of rules so that it would not have to
g]rovnde nonduplication protection 10 WHAG-

agerstown, Md., as against signals of WRC-TV
%V%shilragton and WBAL-TV Baltimore. Action
eb. 10.

@ Franklin, N,H.—FCC granted petition by Com-
munity TV Corp., CA' operator now carrying
ei{sht distant T\; signals in Franklin, for waiver
of hearing provision of rules and authorization to
carry distant signal of WXPO- Manchester,
N.H,, and when that station is not on air. signals
of WSBK-TV Boston, and WSMW-TV Wer-
cester, Mass. Action Feb. 3.

Actions on motions

@ Sol Schildhause, Chief of Cable Television Bu-
reau, extended time to file comments and reply
comments in proceeding involving new rules to
require standardized program logeing in CATV
cablecast programing to April 2 and Awpril IS5,
respectively (Doc. 19128). Action Feb. 22

8 Hearing Examiner Isadore A. Honig in Day-
ton., Wash., (Touchet Valley Television Inc.).
CATV proceeding, in view of action of Feb. 10,
remanding proceeding for further hearinzz. sched-
uled prehearing conference for Feb. 23 (Doc.
18825). Actign Feb. 16.

Cable actions elsewhere

The following are activities in com-
munity-antenna television reported to
BROADCASTING through Feb. 23. Reports
include applications for permission to
install and operate CATV's, changes in
fee schedules and grants of CATV
franchises.

Franchise grants are shown in italics.

B Montrose, Colo.—City council has granted a
10-year franchisc renewal to Montrose Cable TV
a Subsidi of Community Tele-Communications
Inc. (multiple-CATV owner), Denver.

& Columbus, Ga.—Columbus Cablevision Inc. has
begun operation.

@ California, Mo.—Missouri CATV Inc. has been
granted a nonexclusive franchise.

& Buffalo, N.Y.—Common council has
a franchise to Courler Cable Co., a subsi
Buffalo Courier-Express Inc.

BLHempstead town, N.Y.—Town board has
anted a nonexclusive franchise to_ Coaxial
ommunications Inc.. a subsidiary of Micanopy
Group (multiple-CATV owner), Alachua, a,

@ Batavia, Ohto—City council has granted a 35-
ear franchise to Southwestern Obio Cablevision
nc.

@_Whitehall, Ohlo—City council has granted a
12-year franchise to Coaxial Communications of
Whitehall Inc.

8 Tulsa, Okhz.—Ciz commission has

franchise to Tulsa Cable Television. a

prised of three general partners: LVO Cal

ggultl le-CATV owner), Tulsa; Williams Brothers
., Tulsa, and William D. Swanson.

@ Orange, Tex.—Orange CATV Inc, a sub-
sidiary of Athena Communications Corp. (multi-
ple-CATV owner), New York, has applied to
city council for a renewal of its franchise,

8 Milwaukee—Common councll sustained Mayor
Maier’s veto of previous franchise grant to Time-
Life Broadcast Inc. (multiple-CA owner), New
York. Mr. Maier stated that his veto was not
diretced against the applicant, but rather was in-
tended only to allow time for further study of
the application.

® Milwaukee—Wisconsin Cable TV Co. and
Bartell Media Corp. (multile-CATV owner),
New York have applied for franchises,

w Superior, Wis.—City council has anted a
nonexclusive_ franchise to Northeast Minnesota
Cable TV, Duluth, Minn., a subsidiary of Tele-
rot‘r‘:pter Corp. (multiple-CATV owner), New
ork.

anted
ary of

anted a
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Chet Collier is one program-oriented
exccutive who is convinced that future
innovation in television programing can,
and must, originate at the local level.

Mr. Collier, president of the Tele-
vision Stations Group of Westinghouse
Broadcasting Co., arrived at that view
during the course of a 19-year career in
television (spent entirely with Westing-
house). Eighteen of thoss years were
spent on the production side.

Despite the obvious difficulties of
creating, developing and producing pro-
grams at the local level, he says, in-
dividual stations can contribute sub-
stantially-to the art of television. “Radio
developed so much of its own talent
in the early days,” he notes. “Television
has done it, too, in the area of news.
It may take a few years, but the FCC
prime-time access rule should spur some
stations to try and come up with some
new programing approaches.”

Mr. Collier, a tall, heavily built man
of 43, was originally trained for the
theater at Boston’s Emerson College.
While teaching speech and drama at a
Boston high school, he directed various
semiprofessional theater groups in the
area and summer-stock companies in
New England.

“But I noticed in those early days of
television that there was so much drama
programing on the medium, and I de-
cided to seek an opportunity in tele-
vision,” he recalls. “I applied for a job
at wBZ-Tv, the Westinghouse station in
Boston, and was accepted for the posi-
tion of floor manager in 1952.”

He received a well-rounded education
in television production during his five
years at wBz-Tv. Mr. Collier was pro-
moted to musical director and subse-
quently to producer and director of
public affairs programing, gaining ex-
pertise in areas (variety and documen-
tary) that were to become staple in-
gredients of Westinghouse production.

From 1957 to 1960, he served in
New York as an executive producer
for Westinghouse, creating and produc-
ing a wide variety of specials and series
in the entertainment and public-service
fields. In 1960 he was transferred to
KYw-Tv, which was then the company’s
Cleveland station.

“We decided we wanted a local en-
tertainment show and we auditioned
many performers,” Mr. Collier remem-
bers. “We chose Mike Douglas and in
1961, Mike started on a local show. In
1963, we put thie Mike Douglas Show
into syndication and its popularity grew
year by year. Douglas now is in about
100 markets.”

From Cleveland Mr. Collier was
moved to Los Angeles in 1963 as an
executive producer of WBC Produc-
tions (now Group W Productions)
and launched The Steve Allen Show and
That Regis Philbin Show. He concedes

On the lookout for
new breakthroughs
in TV programing

that neither program enjoyed wide-
spread audience acceptance; Philbin,
particularly, could be called “a bomb.”
But Mr. Collier's and Westinghouse’s
resounding successes were still to come.

In 1967, the peripatetic Mr. Collier
was assigned back to New York as
vice president and general manager of
WBC Productions. In this new position,
he was responsible. for the development

b i L % 5 -y

Chester Frederick Collier—presi-
dent, Television Station Group,
Westinghouse Broadcasting Co.;
b. June 19, 1927, Boston; BA in
theater, Emerson College, Boston,
1950; high school teacher of
speech and drama, Boston, 1950-
52, floor manager, musical di-
rector, producer, WBZ-Tv Boston,
1952-57; executive producer,
Group W Productions, New York,
1957-60; program manager, KYW-
TV Cleveland, 1960-63; executive
producer, Group W Productions,
Hollywood, 1963-66; general man-
ager, WBC Productions, Holly-
wood, 1966-67; VP and general
manager, WBC Productions, New
York, 1967-68; president, Group
W Productions, 1968-70; presi-
dent, Television Station Group,
Westinghouse Broadcasting July
1970; m. Ann Drinan of Boston,
1953; children—Ruth, 12; Greg-
ory, 11; Richard, 7; member—In-
ternational Radio & Television
Society, Academy of Television
Arts & Sciences, Overseas Press
Club; hobby—raising and showing
dogs.

of The Merv Griffin Show, which, after
a modest start, assembled a syndication
string of 125 stations. The Griffin pro-
gram was so highly regarded that CBS-
TV lured the entertainer into its fold
in 1968 and deposited him in the late-
night network spot in contention with
Johnny Carson.

“And what do you do after Griffin?”
Mr. Collier asks rhetorically. “We con-
sidered many people and decided on
David Frost. You should have heard
the flak. An Englishman as host of an
American program? Some people were
predicting it wouldn’t last 13 weeks.
The show has caught on; it's now in 80
markets.”

Mr. Collier is not solely a specialist
in talk-variety programs. Over the years,
he has helped develop and produce
programs in a more serious vein, in-
cluding dramas (“Othello,” “Arms and
the Man” and “Romeo and Juliet”);
documentaries including the award-
winning One Nation Indivisible and
concert programs featuring the Cleve-
land orchestra.

Mr. Collier laments the tendency of
both network and syndication organiza-
tions to consider “only the same.old
names and faces when they're develop-
ing new series.”

“Aside from developing new talent
for eventual national exposure,” Mr.
Collier said, “a local station must try
to distinguish itself in some way. Tt has
to establish some identity with the com-
munity it serves through its programing,
its public service commitments, its news
coverage. Sometimes this identity takes
a long time to build up but over a
period of time a station can build up
acceptance.”

As president of Westinghouse’s Tele-
vision Station Group since last July, Mr.
Collier has maintained an arduous
travel schedule out of New York head-
quarters, spending at least two days a
week on the road. The trips may ex-
tend to as much as five days if he visits
the company’s West Coast outlet, KPIX-
(1v) San Francisco. He is immersed in
all areas of station operations for the
group that also includes WBZ-TV; KYW-
TV Philadelphia; wJz-Tv Baltimore and
KDKA-Tv Pittsburgh.

Seven vyears ago Mr. Collier ac-
quired what he considers an “expensive
but fascinating hobby.” He began to
raise and show pure-bred Bouviers des
Flandres, Belgian working dogs. He esti-
mates that his hobby costs him about
$7,500 a year and he has set up a cor-
poration to handle this activity, which
covers 10 dogs. )

“And I was thrilled a few weeks ago,”
Mr. Collier says, “when one of my
dogs, Naris du Posty Arlequin, won
the ‘best of breed’ award at the West-
minister Dog Show held in Madison
Square Garden.”
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Fditorials

Eureka!

From the Washington Post Feb. 25: “For the first time in
memory, the House Appropriations Committee opened a
hearing to press and television yesterday as it .

{See story, this issue.)

A manner of speaking

Few issues confronting the FCC now or in the past have
been more complex than the regulation of cable television.
The commission will need all the expert guidance it can get
in reaching decisions on the numerous CATV rulemakings
that are now before it.

Hopefully it is guidance, not a directive, that Senator
John O. Pastore (D-R.I.), chairman of the Senate Com-
munications Sub-ommittee, intends to dispense when the
FCC appears before him and his colleagues to talk about
cable TV. The date of the meeting has not been set. It is,
however, to precede the date on which the FCC reaches final
resolution of its cable prozeedings.

The senator made his presence felt last week during a
hearing on the confirmation of FCC Commissioners Robert
Wells and Thomas J. Houser. He was speaking to the
nominees but addressing the whole commission when he
said he wanted the agency to confer with his subcommittee
before issuing CATV rules. “Don’t come in here with a
fait accompli,” said the senator.

Chairman Pastore has had more to do with communica-

tions legislation than any other member of Congress, and
his views on cable are entitled to consideration, along with
other responsible opinion. But there is a difference between
a statement of views and an intrusion into rulemaking. That
distinction has not invariably been clear on the Hill.
_ In the last Congress there were repeated attempts by the
House Commerce Committee and Investigations Subcom-
mittee under the common chairmanship of Representative
Harley O. Staggers (D-W.Va.) to direct the FCC toward
explicit actions. Bullying by a congressional committee can
exert an effect, but it was not included in the procedures
the Congress established to keep contact with the inde-
pendent agencies it created.

The role of Congress is to make laws covering regulatory
policy. The role of the FCC is to regulate and make rules.
Maybe cable policy ought to be established by the Congress
and not by the FCC, but if that is to be done, it ought to
be by formal legislative action.

The button

After what happened over the Feb. 20 weekend, it isn't
difficult to understand why millions of fearful Americans are
willing to believe that our warning system against nuclear
attack isn't worth the atoms to blow it up.

‘What transpired was disturbing enough. But even more
frightening than the false alarm triggered by a cijvilian clerk
who got his hands crossed at NORAD headquarters deep
in the dungeons of Cheyenne Mountain was the failure of
the system to respond through immediate silencing of all
but the designated radio and TV stations.

Just seven and a half years ago the Emergency Broadcast
System was developed, in collaboration with the military,
to supplant the obsolcte Conelrad system that basically was
deslgned to prevent enemy bombers or missiles from “hom-
ing” in on broadcast-station signals. EBS was designed to

be foolproof. It was presumably keyed to the military’s
early warning systems.

Both the President and the FCC have initiated inquiries
to ascertain what went wrong and why. Congress may
investigate too. It is evident there was more than human
error. The system just didn't fly as it should have when
the wrong tape—the live one—was used. The White House,
FCC, Civil Defense, and North American Air Command
can study and try to fix blame from now until, if you'll
pardon the expression, doomsday, and will find just one
answer.

No matter what the technology—and EBS obviously
needs updating—there can be only one final arbiter.
The grave responsibility for “the button” that will warn the
citizenry even as it is pushed to repel or answer nuclear
attack must be in the hands of the President. It must be
part of the “little black bag” that follows the Chief Execu-
ive wherever he goes. It is his responsibility alone.

Texas logic

Ves R. Box, president of xoFw-Tv Dallas, has proposed a
plan that the FCC must accept unless it is deliberately
attempting to harass broadcasters. As reported in Broabp-
CASTING, Feb. 15, Mr. Box has suggested a simplified way to
consult community leaders in ascertaining local needs.

Mr. Box pointed out, in a letter to Francis R. Walsh,
chief of the FCC’s Broadcast Bureau, that in a market as
big as Dallas-Fort Worth, containing six television stations
and about 30 radio outlets, the same community leaders
are repeatedly asked for interviews. If all stations could
participate in a joint session with the community leaders,
the time of the leaders would be conserved and at least as
much information obtained as by present methods.

Mr. Box has a point, and it seems to us as applicable to
small communities with fewer stations as to big ones.

It wouldn’t work on a national scale. The sort of national
council that has often been proposed to provide advice on
broadcast programing would lead only to coercion and
conformity since it would necessarily deal only with the
few national networks.

As a means of collecting local opinion for individualized
use, Mr. Box’s plan makes sense.

Drawn for BROADCASTING by Sidney Harris

“Now that we've gone from the minute to the 30, if's up
to you to talk twice as fast.”
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What happens when you
stop being cuddly?

Most adoption agencies, public and private, agree that the
child of four to seven years stands a poor chance of adop-
tion. As a result of people wanting infants, these children
suffer a disadvantage atop so many other hard terms dealt
them by life. The Fetzer station in Kalamazoo focused
attention on this growing problem through an interview
with the Children’s Aid Society, with positive results. The
next day mail was received, asking for more information

. as we are most interested in adopting a male child
age Sto7years.” We are grateful for the response, on behalf
of all those children who can't help growing up and want

to do it in a family surrounding.

She fe@m SHatlions

WKZO WKZO-TV KOLN-TV KGIN-TV WIEF

Lincoln Grond island Grand Rapids

WWTV WWUP-TV WIJFM WWTV-FM WWAM KMEG-TV
Cadillac Sault Ste. Marie Grand Ropids Cadiiloc Cadillac Sioux City
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