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g E Journalists, print and broadcast, rally behind CBS on subpoena

= First round lost on drug lyrics, but relief may be in sight
o FCC gives its approval to $137 million Corinthian, D&B merger
o Democrats back at bat in haves-haves not battle for access
~

MEMO FROM A MEMBER
SUBJECT: DOING OUR BEST!

or AP Members Only

The Bonneville Group ownership and manage-
ment established the following criteria in measur-
ing excellence of station operations — in order of
their importance:

(1) Outstanding Community Service
(2) Planned Personnel Development
(3) Quality Programming
(4) Profitability
In @ nation that ranks broadcast journalism first

as their source of news...and in news credibility*
—excellence in community service demands the
best in news services. An essential ingredient is The
Associated Press.

Cordially,

Arch L. Madsen

President

The Bonnevitle Group
KIRO-TV-AM-FM—Seattle
KSL-TV-AM-FM—Salt Lake City
WRFM—New York City, New York
KBIG-FM-AM—Los Angeles/Avalon
KMBZ-KMBR—Kansas City, Missouri
WCLR-FM—Skokie, Illinois

nurce: The Roper Organization, Inc.
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Somebodyate
the dai?i!s

Somebody in New §71
York. Somebody inPhila- = ¢

delphia. Somebody in
Los Angeles.
Stations have

renewed Please Don’t Eatnl |

the Daisies in these 3 im-
portant markets for five
runs (290 plays). In spite of
the fact that the series has
already aired twicein
those areas.

| And it’s a pretty
smart buy.

In New York, for

¥ instance, “Daisies”
| ranks #1 in its time period,
| total audience, women

i

| 18-49, and women 18-34.
4 In fact, it reaches

more women 18-34 than all

its independent competition

combined.

But most impressive
of all, “Daisies” delivers more
rating points, homes and
persons than any syndicated
program on any New York sta-
tion between 5 pm and 7pm!
Impressed?

"Please don't cat the daisies”

MGMTELEVISION

1350 AVENUE OF THE AMERICAS (212) 262-2727
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wrar-tv

Washington, D. C.

A Post-Newsweek Station
represented by TvAR

April 18-25: 7 nights of prime time features, 2 hour prime time Rap Session, Eyewitness
News Reports, Harambee features, Editorials, more than 200 public service drug spots.
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Support mounts for stand taken by CBS President Stanton
in refusing to comply with subpoena from House subcom-
mittee to supply outtakes, other not-broadcast material from
Selling of Pentagon. Staggers unimpressed. See . . .

They're standing in line behind CBS ... 19

Democratic National Committee shifts battleground of its
campaign to answer broadcast appearances by Presi-
dent Nixon from networks to FCC. Republican counterpart
in holding pattern awaiting commission decision. See . . .

New heat in that struggle for access ... 22

NBC dominates nominations for Emmy awards with 102
entries—14 for programs, 88 for individuals. Canceled
series again fare well. For the complete list of nominees:
See . ..

Contenders for this year's Emmys ... 24

Critics of FCC's policy statement on drug lyrics lose first
attempt to have notice withdrawn as court dismisses motion
for temporary restraining order to bar commission enforce-
ment; commission at work on clarification. See . . .

Ups and downs of drug lyrics ... 28

Though still weak in station clearances, ABC-TV's Evening
News with Harry Reasoner and Howard K. Smith shows
local gains in Nielsen February-March measurements,
mostly at expense of NBC Nightly News. See . . .

A third force in evening news . .. 31

Procter & Gamble, with $13.6-million expenditure, keeps
its lead in spot-TV buying, according to TVB, which says
investment by top-100 TV sponsors in fourth quarter of
1970 was $361.3 million. See . . .

How spot TV finished in 1970... 33

More than meets eye is at issue as FCC takes up renewal
case of WREO(AM) Ashtabuila, Ohio, following court dictate.
Impending proceeding could be exhibit ‘A’ in commission’s
look into evolution of fairness doctrine. See . . .

FCC takes on key fairness case ... 39

Speakers at 1971 conference on noncommercial television
last week lauded ETV's advances in program quality and
audience acceptance. But core problem, they acknowledge,
remains in financing of medium. See . . .

It's yes—but on noncommercial TV ... 42

$100-million-plus merger of Corinthian Broadcasting into
Dun & Bradstreet Inc., involving transfer of Corinthian's five
TV stations, receives 4-3 approval of FCC, with freshman
Commissioner Thomas Houser providing swing. See . . .

Corinthian-D&B deal approved . .. 43

Phoenix's three network-TV affiliates submit ‘prototype’
application to FCC for joint construction of receive-only
earth station. Application is first to be filed by broadcasters
—and only one expected. See . . .

Phoenix TV's bid for earth station ... 52

Departments Broadeasting
i Vol.80,No.1
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NOW THE CBS LABORATORIES COLOR CORRECTOR IS TOTALLY AUTOMATIC

CBS Laboratories has taken another giant step
forward in color television broadcasting. The
widely-acclaimed Color Corrector is now fully au-
tomatic. Adjust the controls once and forget it. The
Color Corrector automatically guarantees uniform
color balance of remote feeds from any part of the
country. Automatically corrects variations from
one camera to another, from one scene to another,
or from film to tape. And automatically gives you

the big edge for viewer ratings and advertising
doliars, When it comes to color broadcasting, noth-
ing can touch the new CBS Laboratories Auto-
matic Color Corrector 6000.

CBS LABORATORIES

A Division of Columbia Broadcasting System, inc.
227 High Ridge Road, Stamford, Connecticut 06905
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Warming up

President's Office of Telecommunica-
tions Policy is getting ready to disclose
role it will play in tormulating govern-
mental policy on cable television,
though its explicit recommendations
may not be made available for some
time. OTP has several studies under
way. In general OTP is said to be inter-
ested in “long-range” aspects of CATV
and to believe that FCC’s current ap-
proach is “short-range.” (FCC was
scheduled last week to start facing de-
cisions in major rulemaking on CATV,
but was distracted by other business. It
may try again next week.)

OTP’s director, Clay T. Whitehead,
has been conferring on CATV with
White House staff. President is known
to have expressed concern over impact
of uncontrolled CATV on broadcast
television (BROADCASTING, March 22).
Mr. Whitehead has also received sev-
eral groups of broadcasters who pre-
sented their views on cable regulation.

About-face?

When Paul A. Porter, charter member
of Peabody Awards committee, presides
at Wednesday’s presentation luncheon
in New York, it isn't likely to be per-
functory performance. He was FCC
chairman (1944-46) when agency is-
sued its “Blue Book,” asserting new jur-
isdiction over broadcast content. But
now he's disturbed along with other
Washington lawyers over extremes to
which regulatory procedures have gone.

At last week’s sessions in Washington
of American Society of Newspaper Edi-
tors, CBS-Pentagon affair was leading
topic. And Mr. Porter, senior member
of Arnold & Porter firm, who has been
confidante of Democratic Presidents be-
ginning with Franklin D. Roosevelt, was
in thick of discussion. At Peabody
luncheon he can be expected to expound
new philosophies that will startle some
of his erstwhile New Deal colleagues,
but win plaudits of believers in First
Amendment.

Barter starter

American Motors Corp. is joining ad-
vertiser-syndication caravan with new
haif-hour travel-action-adventure se-
ries, The American Adventure, which
will spotlight off-beat vacation sites and
activities. Series is to be placed on sta-
ions and to be produced by American
Motors' agency, Compton Advertising,
New York, in conjunction with Tom
Thomas Productions, Detroit, which
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will be making its TV program produc-
tion debut. American Motors’ Jeep will
be advertised on show in at least top-
50 markets.

High and dry

CBS Inc., its projected spin-off of pro-
gram syndication and cable-TV interests
through Viacom lnternational Inc. held
up by FCC since last Dec. 31, report-
edly has received feelers from would-
be purchasers of Viacom. But there
have been no negotiations, according to
CBS sources, because Viacom stock is
being traded—on New York Stock Ex-
change, on “when-distributed” basis—
and because FCC action is pending. Is-
sue before FCC is whether spin-off
would in fact comply with its new rules
against syndication and CATV owner-
ship by networks. Decision may come
within next few weeks. Viacom stock
meanwhile has been trading at or near
its Dec. 3, 1970, opening-day high of
194,

Qualifications

Civic Commuanications Corp., one of
five applicants for Jackson, Miss., chan-
nel 3, will stick by Charles Evers, 19%
stockholder, despite revelations, in auto-
biography out last week, that years ago
he was procurer, bootlegger and num-
bers racketeer. As nationally known
black civil-rights leader, mayor of Fay-
ette, Miss., and now candidate for gov-
ernor of state, Mr. Evers was regarded
as strong element in Civic’s application
for facility that was put up for grabs
after wLBT(TV) was denied renewal of
license, largely on grounds it discrimi-
nated against blacks.

Mr. Evers was listed as one of Civic's
witnesses to present testimony about
performance of wLBT, which is one of
applicants. Civic's attorneys, professing
no concern about cross-examination,
say Mr. Evers will appear as planned.
Other applicants, however, may not wait
for cross-examination. One lawyer pre-
dicted last week that issue of Mr.
Evers's past will be raised in FCC
pleadings in next week or two.

Major merger

TV commercials industry, which has ex-
perienced consolidation of some pro-
duction firms and shut-down of others
in recent months, has significant merger
waiting in wings. Reports are that MPO
Videotronics and Tele-Tape Produc-
tions, both New York, are in final
stages of negotiations under. which

MPO, considered largest commercial
production firm in U.S., would acquire
Tele-Tape, leading producer of taped
cmmercials and programs. Announce-
ment is expected within two weeks.

Money tree

Emerging angel of antiestiblishment
television is Lloyd N, Morrisett, presi-
dent of New York-based John and Mary
R. Markle Foundation. Mr. Morrisett,
credited with originating concept of
Sesame Street, was vice president of
Carnegie Corp. when it gave Children’s
Television Workshop its original grant
to develop Sesame. He’s now chairman
of workshop as well as president of
Markle foundation.

Until Mr. Morrisett signed on as pres-
ident two years ago, 44-year-old Markle
foundation concentrated its grants in
medical research. Now it’s in communi-
cations. Last week it announced grants
of $164,000 to Action for Children's
Television, Boston-based women’s group
that has been agitating for elimination
of commercials in children’s TV pro-
graming, and $260,000 for formation of
Alternate Media Center at New York
University. Center’s goals include devel-
opment of program models for CATV.

New entries

Specialized common carriers eager to
compete with AT&T—and with one an-
other—appear likely to get wish, at
least to considerable degree. FCC is
still deep in rulemaking proceeding on
question, among others, of whether it
must hold nationwide evidentiary hear-
ing before authorizing specialized car-
riers—which could furnish program-
transmission service to broadcasters—
as AT&T and Western Union say it
must.

FCC’s staff is already on record as
favoring some entry, without hearing,
and number of commissioners report-
edly share that view. There is feeling
that realities of competition will induce
some services to withdraw, others to
merge. But in any case, commission
would have to face problem of estab-
lishing ground rules for competition.

Number one

CBS News anchorman, Walter Cron-
kite, has been voted “broadcaster of the
year” by International Radio and Tele-
vision Society board of directors. He is
to be honored by IRTS in New York
at society's annual installation of new
officers on May 18.



FILL IN THE BLANKS:

__LEENEX TISSUES.
__LEENEX TOWELS.
__OTEX FEMININE NAPKINS.

__IMBERLY-CLARK.

Easy? There's a catch. It's not just "k", it's capital K. Because
Kleenex® and Kotex® are registered trademarks of the Kimberly-
Clark Corporation. And part of a whole line of quality paper
products. So when you use our name, please remember to
capitalize it. And to use it correctly. Kleenex tissues, or Kleenex
lowels, never just Kleenex. Thank you.

Kimberly-Clark @ Corporation



Late news breaks on this page and overieal.
Complele coverage of the week begins on page 19,
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Comimission backs off
a little on drug lyrics

FCC on-Friday (April 16) issued clari-
fying statement on its controversial
drug-lyrics _policy that two commis-
sioners construed as retreat from earlier
position {see page 28).-

Commission, in order disposing of
several petitions for reconsideration of
March 5 statement, affirmed its major
point—that broadcasters’ responsibility
for .knowing what they air extends to
:ontent of records. -

But it stressed that policy statement
vas:not aimed at barring play of any
sarticular record and.that selection of
‘ecords was matter of licensee judg-
nent. It also indicated -that licensees
seed not prescreen records.

Four petitions for reconsideration
said policy statement had effect of un-
:onstitutionally inhibiting - broadcasters
n selection of records they aired.

Commission, in order Friday that
was adopted by 6-to-1 vote, said press
1ad erroneously- depicted that notice as
»ne barring play of certain records.

Commission said it was calling atten-
tion to press's “error.” Commissioner
Robert T. Bartley, who dbstained from
voting on March § statement, con-
curred in clarifying order with state-
ment asserting that order “purports to
return to the situation prior to release
of the Public Notice of March 5,
1971.”

Commissioner H. Rex. Lee, in sepa-
rate concurring statement, said that
order “supersedes and clarifies” mean-
ing of original notice and that he con-
strues it as “merely reaffirming [com-
mission’s] 1960 program policy state-
ment covering the general area of li-
censee responsibility.”

And Commissioner Robert Wells, in
third concurrence, said commission was
giving broadcasters “impossible” assign-
ment in asking them to determine
which records “glorify the wuse of
drugs.” He said interpretations -are too
varied for any agency or individual to
attmept to function as arbiter of public
taste.

Commissioner Nicholas Johnson, who
was sole dissenter last week, said he
will issué separate statement later.

Cigarette ads will

carry health warnings

Seven cigarette manufacturers have
agreed to display health warnings in
aewspaper, magazine and billboard ad-
vertising, Tobacco Institute anndunced
(ate ldst week.

Future ads, it said, would include
picture of cigarette packages “legibly
ihowing” health warning. It estimated
‘hat new ads would begin to appear in
wbout six weeks. However, Tobacco In-
ititute President Horace Kornegay em-
shasized that cigarette companies still
1o not agree with surgeon general's

»pinion on relationship of smoking to
1ealth.

Participating in agreement are Brown
t Williamson, Lorillard, Philip Morris,
R. J. Reynolds, Larus & Brother, Ste-
shano Brothers and United States To-
sacco Co. Liggett & Myers said Friday
‘April 16) that it “will probably go
long” with plan. However, American
Fobacco Co. flatly stated it did not
hink such voluntary action was “justi-
ied.”

Senator Frank Moss (D-Utah), whio
ed successful fight to ban broadcast
igarette advertisements, praised move,

commenting: “The tobacco industry has
finally knuckled under to the immerse
pressure of public sentiment.”

In speech Friday before Rocky
Mountain Collegiate Press Association
in Park City, Utah, Senator Moss criti-
cized Food and Drug Administration
for not entering into regulation of cig-
arettes.

He said that with assistance of pub-
lic-interést law firm, “I foresee a case
developing to force the FDA to apply
the regulatory provisions of the Hazard-
ous Substance Act to cigarettes. I cer-
tainly would be willing to be the plain-
tiff in a well-drawn plea for this kind
of legal action.”

Circuit riding

FCC Chairman Dean Burch takes
swing out to Far West this week. He
will be in Los Angeles on Tuesday
(April 20) for taping of segment of
Dinah Shore’s TV show, then travels to
home state next day for speech to Uni-
versity of Arizona Law School. Mr.
Burch travels to Europe on May 26 for
June 7 start of World Administrative
Radio Conference of International Teie-
communication Union on space com-
munications. He is due back June 11.

Video-cassette market
of $1 billion is seen

Worldwide video-cassette hardware and
software business of over $1 billion
by 1975 is foreseen by John P. Thomp-
son of Arthur D. Little Co.,, Cam-
bridge, Mass.,, management and re-
search organization.

Mr. Thompson made his predictions
(specifically, $500 million in U.S. and
the same in Japan, plus $100 to $300
million in Europe) in speech to Long
Island (N.Y.) Association of Com-
merce and Industry Friday (April 16).

Should standardization be accom-
plished, Mr. Thompson said, market
would be developed that would surpass
that of color TV, now running at rate
of about $2 billion annually on factory
sales price basis.

Worldwide market for color and
black-and-white TV sets, he said, now
about $6.6 billion, will grow to $10-$12
billion in 1980. Two key growth areas,
he noted, are in multichannel sound {in
Japan, Mr. Thompson said, TV sta-
tions now broadcast in English and
Japanese one or two hours daily) and
in home projection television.

In U.S. two-channel sound could
be used to broadcast stereo audio to
go along with TV pictures, he noted.

Mr. Thompson is manager of Broad-
band Communications Network study
that Little firm has been working on
since last year for group of electronic
and telecommunications firms, includ-
ing some broadcasters.

Two more protest

American Federation of Television and
Radio Artists and National Academy of
Television Arts and Sciences announced
Friday (April 16) they were protesting
subpoena of House Investigations Sub-
committee demanding background ma-
terial relating to CBS-TV’s Selling of
Pentagon documentary.

In letter to Representative Harley O.
Staggers (D-W. Va.), chairman of Sub-
committee and parent Commerce Com-
mittee, Sanford I. Wolff, national ex-
ecutive secretary of AFTRA, said that
“illegality of subpoena appears obvious”
and “it dangerously interfers with free-
dom of press.”

Irwin Fox and Robert F. Lewine,
board chairman and president respec-
tively of NATAS, said academy consid-
ers subpoena to be “‘clear invasion of
traditional journalistic freedom” and

More " At Deadline'’ on page 10
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added that “every medium of mass com-
munications in our democracy is threat-
ened by attempt to have government sit
in judgment of substantive decision of
broadcaster or editor.”

Two protests were |atest in objections
expressed to House committee action
(see page 19).

Frontier plan is denied

Plan of Frontier Broadcasting Co.,
Cheyenne, Wyo., to sell its television
stations by Aug. 10, 1973 has been
called unsatisfactory by FCC, which
has now told company to find buyer
within six months or be prepared
for hearing on renewal of kFmc-TV
Cheyenne on concentration issue.

Frontier, which owns or controls
Cheyenne’s only full time AM and TV
station, only CATV system, daily news-
paper, and one of two FM's there as
well as broadcast and newspaper in-
terests in nearby communities, has been
trying to avoid “costly” hearing "and
proposed last month to sell its TV sta-
tions instead (BROADCASTING, March
22).

Commission told Frontier last week
that its proposal did not “meet the
urgency which dictated” original 1970
hearing order.

UP! into audio network

United Press International said Friday
(April 16) that it will enter newscast
field by offering new UPI Audio net-
work package of 21 hourly newscasts
daily, every day of week. Newscasts
will feature actualities, voices of news-
makers and on-scene reports by UPI
staffers. According to Mims Thomason,
UPI president, service will begin “with-
in the next few weeks.”

Mr. Thomason’s disclosure of UPI
Audio network expansion was included
in his annual report which put current
number of stations served by audio serv-

ice at 400.
{

WHDH nears its last stand

US. Court of Appeals has rejected
WHDH Inc.’s request that it direct FCC
to reopen case in which WHDH lost
license for channel 5 Boston to compet-
ing applicant, Boston Broadcasters Inc.

Appeals court, which upheld commis-
sion’s decision denying WHDH renewal
of license, also directed WHDH to file
for Supreme Court review of that deci-
sion by Friday (April 23), or face re-
moval of stay that is permitting wHDI-
TV to continue operating.

WHDH wanted inquiry into whether
decision handed down Jan. 23, 1969
was based on findings and conclusions
of majority of quorum that participated.
Vote was 3-to-1. But wHDH noted story
in BROADCASTING, in January, quoting
former Commissioner James J. Wads-

10

Mr. Segal

Joel M. Segal, VP, Ted Bates & Co.,
New York, named VP in charge of
radio and TV buying division. Division
evaluates and purchases network radio
and TV participations and sponsorships
for agency clients, as well as evaluating
shows. Mr. Segal succeeds John Kucera,
also VP, who assumes additional duties
as network account director.

Robert L. Edens Sr., executive VP and
manager, J. Walter Thompson, Chicago
office, moves to New York office as
corporate creative executive VP. Mr.
Edens joined agency in 1967 as crea-
tive director and became Chicago man-
ager in 1968. He is succeeded in Chi-
cago by Edward G. Wilson, senior VP
and associate manager of JWT's New
York office.

For other personnel changes
of the week see “Fales & Fortunes"

worth as saying he based his vote on
factors other than those cited in com-
mission’s decision (BROADCASTING, Dec.
28, 1970-Jan. 4, 1971).

In denying whpH’'s bid for remand
last Thursday (April 15), appeals court
endorsed position that commission took
in March 3 order turning down request
that it ask court to send case back
(BROADCASTING, March 8). Court saw
no indication that Mr. Wadsworth dis-
avowed his position in joining in opin-
ion, or that he considered his action to
have violated his conscience, or that he
did “other than join in an opinion
which was not his preference but which
he was willing to accept for purpose
of decision.”

Nixon quizzed at ASNE

President Nixon was scheduled to be in-
terviewed live on CBS, NBC and MBS
radio Friday (April 16) by members of
American Society of Newspaper Editors
and AP and UPI correspondents at so-
ciety’s convention in Washington last
week.

Beginning at 9 p.m. EST, editors
from Los Angeles Times, Chicago Sun-
Times and Daily News, Philadelphia
Bulletin, Miami News and White

House correspondents of AP and UP)
will question Mr. Nixon at society’s an-
nual banquet. Session will wind up 1971
ASNE convention.

Earlier in week, ASNE joined grow-
ing list of newsmen backing CBS in op
position to subpoena issued by House
Commerce Investigations Subcommittes
regarding network’s Selling of the
Pentagon program (see page 21).

FCC punts activists’ plea

FCC put off for now request by num
ber of public groups asking it to requin
networks to submit films and videc
tapes to be considered in proceeding o1
children’s television.

Announcing Friday (April 16) tha
groups—Action for Children’s Tele
vision Inc., Council on Children, Medi:
and Merchandising, National Citizen’
Committee for Broadcasting and Offic
of Communication of United Churcl
of Christ—should submit requests di
rectly to networks, commission notec
if they are not successful in obtainin;
material, it will “again consider” ques
tion if it is raised.

Commission explained it has no fa
cilities for viewing hours of program
ing, but assured petitioners it woul
“take whatever steps are required t
secure additional information neces
sary to proper consideration” of matter

In related action Friday, commissio
announced extention of filing dates i
inquiry into children’s TV programs t:
July 2 for'comments and to Aug. 2 fo
feplies in response to petition by Store
Broadcasting Co. for 90-day extension
Original deadlines were May 3 and Jun:
1, respectively. *

Overseas shops acquired

Interpublic Group of Cos., New Yor}
announced Friday (April 16) it ha
reached agreement in principle wit
Barclay Securities Ltd. of London cov
ering purchase by Interpublic of grou
of advertising agencies in England an
Italy, plus London public-relations firn
Companies’ were said .to include Do
land Advertising Ltd., W. S. Crawfor
Ltd., Dorland City, Ltd., Dorland Re
cruitment Advertising Ltd., Dorlan¢
Crawford Italiana S.P.A., and Intern:
tional Public’ Relations Ltd. "Purchas
price was not disclosed.

ATN clears for tennis

Clearance of 43 television stations, ¢
far, was reported Friday (April 16
by American Telesports Network fi
finals of Dallas Invitational Tenn
Tournament. - Live play from Moo
Coliseum, Dallas, will be telecast Su:
day, May 3, 2-4 p.m. NYT. Centu;
Broadcast Communications is exclusi:
sales-and distribution arm for ATN.
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his year on Ohio campuses
ere’s a difference — the stu-
nts are talking. And Cleve-
nd’s WJW-TV is making sure
iey’re being heard—and
tting answers.

It started with a thorough
ing of the Kent State ques-
»n. A proposal to handle
mpus disorders by Ohio’s
thway patrol was reviewed
depth. The American Civil
berties Union discussed Stu-
nts Rights on Campus, and
yanel of students from Kent,
io State and Case Western
serve spoke up for the “si-
it majority.” As colleges
ned, editorials on WJW-TV

V.

and WJW-Radio were stepped
up and dissenting comments
were covered on frequent Edi-
torial Feedbacks. It was give
and take with no holds barred
on both sides of the generation
gap.

One reason young people
listened: WIJW-TV’s credi-
bility—its reputation for
constructive service to Youth.
Junior Olympics. Support of
tutoring programs for the dis-
advantaged, a Youth Theatre
of Relevance. Its positively

on down the long, long list.

You learn a lot in 44 ye years.
Through experience, you de-
develop practical guidelines
within which stations like
WJIW-TV can build responsive
audiences through involving
themselves in their communi-
ties’ problems, hopes and
achievements. And you learn
that when you really work at
it, everybody wins!

slanted Youth in Action, and BROADCASTING COMPANY

Cleveland Boston Atlanta Milwaukee Toledo Detroit

WJW-TV WSBK-TV WAGA-TV wiTl-Tv WSPD-TV WUBK-TV
Cleveland New York Miami Los Angeles Toledo Detroit
WJW WHN WGBS KGBS WSPD WDEE
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Datebook

A calendar of important meetings
and events in communications

ulndicates first or revised listing.

April

April 19—Annual meeting of the ‘Associated
Press followed by annual luncheon for broadcast
and newspaper members and their guests with
address_ by New York Governor Nelson A, Rocke-
feller. Waldorf-Astoria hotel, New Yorl_c.

April 19-25—23d cine-meeting, Tnternational Film,
TV Fiim and Documentary Market (MIFED).
Milan, For information and bookings: MIFED,
Largo Domodossola 1 20145 Milan, -

April 20—S8ales clinic sponsored by Television
Burean of Advertising. Salt Lake City.

wApril 20-21—Annual spring meeting, Virginia
Cable Television Association. Contact: Roger A,
Bean, Tri-Cities Cable TV, Petersburg. Va, How-
ard Johnson motor inn, Petersburg,

wApril 20-22—29th annual convention, National
Religious Broadcasters. 1nicrnational hotel, Los
Angeles.

Aprll 21—Annual meeting, General Telephone
and Electronics Co. Keeneland Association Sales
pavillion, Lexington, Ky.

April 21—George Foster Peabody Broadcasting

Awards presentation ‘and Broadcast Pioneers
luncheon. Pierre hotel, New York.
April 21-22—Hour¢ Conmmunications Subcom-

mitsee  hearin g on Represéntative Lionel Van
Deerlin's (D llf) legislation (H. Con, Res, 215)
opposing use of publi¢ funds by federal, state
and local governments for purchase of broadéast
advertisements, 10 a.m., Room 2123, Raybum
House Office building,

April 21-23—Meeting on CATV program origina-
tion, National Cable Television Assoclation. Pal-
mer House, Chicago.

April 22—Sales clinic sponsored by Television
Bureau of Advertising. Los Angeles,

April 22—Sales clinic sponsored by Television
Bureau of Advertising. Dallas-Fort Worth,
April 22-23--Board meeting, Narional Cable

Television Assot‘iauon Arizona Biltmore, Phoe-

nix,

April 22.24—Spring convention, Louisiana As-
sociation of Broadcusters. Hodges Gardens motor
inn, Leesville-Many,

April 23-26—Region 1 Conference, Slgma Deita
Chl. Hartford, Conn,

April 23-24—State eonvenllon, Penruylvania As-

soclated Press Bi Assocl Mount
Alry lodge, Mount POcono. Pa.

April 23-25—Symposium sponsored by Ohio State
University, College of Social and Behavioral

Sciences, in cooperation with Associarion /or Pro-
fessionai Braadca:rin%l Education, Corp. for Pub-
lic Broadcasting and National Associarion of Edu.
cational Broadeasters, Topic  to be studied:
“Global Broadcasung Dimensions, Problems and
Promises.”” Ohio State University Center for To-
morrow, Columbus. .

April 24—11th annual Western Heritage Awards
ceremony. Cowboy Hall of Fame and Western
Heritage center, Oklahoma City.

Ya" 24—Annual meeting and awards luncheon,
Alabama Assoclated Press Broadcasters Assocla-
tion. Holiday inn downtown, Mobile, Ala.

April 24—Region 8 Conference, Sigma Deila
Chi. Hot Springs, Ark.

April 24-25—Region 2 Conference, Sigma Delta
Chi. Chapel Hill, N.C.

April 25-30—Technical conference and c?yl,p-
ment exhibit, Sociery of Motion Picture and Tele-

vision Engineers. Century Plaza hotel, Los An-
geles,
April 26—Deadline for reply comments on

applications for, and FCC's rulemaking proposal
concerning, domestic communications satellite
gystems in 4 and 6 ghz bands or utilizing higher
frequencies (Doc. 16495).

April  26—Public hearm%l of Canadian Radio-
Television Commission earing will deal only
with proposed CATV policies and regulations.
Sheraton-Mt., Royal hotel, Montreal,

April 26-28—Annual conference of state associ-

ation presidents, and exccutive secretaries, spon-
sored by Narional Association of Braadcm'rrrs
Mayflower hotel, Washington.

April 27—Annual meeting of stockholders, Zenith
Radio Corp., -1990 North Austin Ave., Chicago.

April 27—Annual s(ockholders meeting, Reeves
Hdu:mu Inc., Miami Lakes inn, Miami Lakes,
a.

IApnl 27—Forum_on cassettes, sponsored b New
York chapter of The National Academy of Tele-
vision Arts and Sciences. Royal Manhattan hotel,
New York.

April 27—Sales chmc spomorcd by Tdevi.non
Bureau o} Advertising. San Francisco.

April 27—Sales clinic crurm:ared by Television
Bureau of Advertising. In anapolis. o

Major convention dates in 71

April 28-May 2—20th anpual national convention,
American Women in Radio and Television. Wash-
ington Hilton hotel, Washington.

May 13-15—Annual meeting, Awmerican Associa.
tion of Advertising Agencies, Greenbrier.
White Sulphur Springs, W.Va,

June 26-30—National convention ot American
Atlherllslnx Federalion Hawalian Village, Hono-
lulu

July 6-9—Annual convention of National Cable
Television Association. Sheraton and Shoreham
hotels, Washifgton. > a

April 27-28—Houre Connuunications Subcommit-
tee hearings on resolutions opposed to films and
broadcasts derogatory to ethnic, racial and ‘religh
ous groups. 10 a.m., Room 2123, Raybum House
Qffice building.

April 27-29—Spring conference,
CATV Association.
wis,

April 27-30—Convention, Audio Engineering So
ciety. Audio equipment used in broadcasting wil
be featured in addition to other cxhibits. Gues'
speaker at convention luncheon will be Mort Sahl
Los Angeles Hilton, G

April 28—Annual stockholders meeting of Foore
Cone & Belding Communications Inc. Summi
hotel, New York.

April 29—House Communications Subcommittee
hearing to review activities of RCC, 10 a.m., Roon:
2123, Rayburn House Office buildxng.

April 29—Sales clinic sponsorcd by Televisior.
Bureau of Advertising. Seattle.

Aprll 29—8ales clinic “sponsored by Televislor
Bureau of Advertising. Atlanta.

wApril 29—Seminar sponsored by New Englanc
Broadcasting Association. Focus will be on retai
advertising. Anthony’s Pier 4, Boston.

wApril 29-May 6—Eleventh Golden Rose of Mon
tfreux film competition. Montyeux, Switzerland

Enl 30- M 1—Reglon 5 conference, Sigma Deir:
Chi, Terre lla-i,ame. Ind.

April 30-May 2—General Assembly of the /nter
American Association of Broadcasters. Bogota
Colombia.

North Centra
Park Motor inpn, Madison,

May

sMay 2-4—Convention, ABC.TV Affiliates. Cen
tury’ Plaza hotel, Los Angeles.

May 3—New deadline for comments on FCC
proposal concerning availability of TV program
produced by non-network suppliers to commer
cial TV stations and CATV systems. Previou
deadline was March 3.

uMay 3-4—Mecting, Southeastern Religious Broad
casters. Holiday inn downtown. Richmond, Va.

May 4—Sales clinic sponsored b Televi.rla‘
Bureau o] Advertising. Hollywood,

May 4—Sales clinic sponsored by Te.’zvino
Bureau of Advertising. Boston,

May 4-6—Spring meeting, Pennsyivania Con
munity Antenna Television Association. FCC Cormr
missioner Thomas J, Houser will speak, Marriof
hotel, Philadelphia.

sMay S—Annual slockholders meeting, Magne
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Books For Broadcasters

Color
Television

The Business of
Colorcasting

edited by :
Howard W. Coleman L

A thoroughgoing and
authoritative exploration
of the components that
make colorcasting a vi-
tal communications force. Covers the tech-
niques of color television, producing for color
TV, the color television audience, doing busi-
ness In color and color TV systems.

288 pages, color illustrations, diagrams,
charts $3.95

The Technique
of Documentary
Film Production

Revised Edition
by W, Hugh Baddeley

Now revised and up-
dated throughout, this
107 practical guidebook

deals with all aspects
of the production of the factual film. Cov
ers the means and methods of producing
documentarles step by step from the initial
jdea to the making of release prints and
their distribution.

268 pages, 63 diagrams, glossary, Index
Pages $10.00

Understanding
Television
An Introduction to

Broadcasting
edited by Robert L.

Hilliard i e
Six well-known educa ==

tors present a basic un- | T

derstanding of the ma. ¥ ~°° 108,
jor areas-of television
broadcasting. Informative examples serve as
bases for practice exercises and projects.

256 pages, 75 illustrations, notes, index
$6.95

Broadcasting Book Division
1735 DeSales 5t., N.W.
Washingten, D. C. 20034

| Broadcasting Book Division
| 1735 DeSales St., N.W.

I Washington, D. C. 20036
I

Send me the books I've checked below. My payment
| for the full amount is enclosed.

O 107, nglbr‘t]iqus of Oocumentary Film Production,

|
] 108. Understanding Television, $6.95
| [} 104. 1971 Broadcasting Yearbook, $13.50
| 111. Color Television, $8.95

| Name
| Address

| city
L
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rox Co., 1700 Magnavox Way, Fort Wayne, Ind.

May $—Meeting, Missouri Association of Broad-
casters. University of Missouri, Columbia.

May S5-6—Meeting of Kentucky Broadcasters
Association. Executive inn, Louisville,

sMay 5-7—Annuval spring meeting, California
Community Television Assaciation. Senator hotel,
Sacramento,

May 6—Dinner sponsored by Michigan Asso-
ciation of Broadcasters. Madison hotel, Washing-
ton.

May 6—Luncheon sponsored by Federal Commu-
nications Bar Association. Featured speaker will
be FCC Commissioner Thomas J. Houser. Army-
Navy Club, Washington.

May 6—SBales clinic sponsored by Television
Bureau of Advertising. Baltimore.

May 6-9—Conference. Western States Advertis-

ing Agencies Association. “A New Agency Pro-
e . . . Facing it in the 70s.” Spa hotel, Palm

Springs, Calif.

May 7—National Academy of Television Arts

and Sciences Crafts awards at banquets in New

York and Hollywood.

May 7-8—Distinguished Service Awards Banquet
and joint Region 9 and 11 Conference, Sigma
Delia Chi. Las Vegas.

May 8—57th annual dinner, White Howuse Cor-
respondents’ Association.  Sheraton-Park hotel,
Washington.

May 9—23d annual Emmy awards presented by
National Academy of Television Arts and Sciences,
telecast by NBC-TV. Hollywood Palladium.

May 10-12—21st electronic componcnts confer-
ence sponsored by Electronic Industries Associa-
tion and Institute of Electrical and Electronics
Engineers. Statler-Hilton hotel, Washington.

May 10-13—Spring convention, western chapter,
National Religious Broadcasters. Honolulu.

May 11—Membership meeting, National Public
Radio. Twin Bridges Marriott hotel, Washington.

May 11—Sales clinic sponsored by Television
Bureau of Advertising, Minneapolis-St. Paul.

May 11—Sales clinic sponsored by Television
Bureau of Advertising. Roanoke, Va.

sMay 11—Spring convention, Connecticut Broad-
casters Association. University of Hartford cam-
pus, Hartford.

May 11-13—Region six Institute of Electrical
and Electronics Engineers conference ''Engineering
for the Conservation of Mankind™ at Wood Lake
inn, Sacramento, Calif.

asMay 12—Convention, NBC-TV Affiliates.
York Hilton, New York.

May 12-13—Public Radio Conference. Twin
Bridges Marriott hotel, Washington,

May 12-13—Spring convention, [Hinois Broad-
casters Associatlon. St. Nicholas hotel, Springfield.

May 13—Sales clinic sponsored by Television
Bureau of Advertising. New Orleans.

aMay 13-14—Annual spring convention, Chioc As-
saciation of Broadcasters. Featured speakers will
be FCC Commissioner Thomas J. Houser, Vin-
cent T, Wasilewski, president of National Associ-
ation of Broadcasters, and Jack W, Fritz, Blair
TV. Carrousel inn, Cincinnati.

May 13-15—International tapc seminar spon-
sored by The international Tape Association.
Seminar will study both common and novel forms
of tape use. Shoreham hotel, Washington.

aMay 15-16—Annual meeting, Jowa Broadcast
News Association. Roosevelt hotel, Cedar Rapids.

May 15-16—Meeting, Louisiana Assoclated Press
Broadcasters Association. Royal Orleans hotel,
New Orleans.

May 17—New deadline for comments from all
parties except National Association of Broad-
casters and American Newspaper Publishers Asso-
ciation on FCC's one-to-a-market proposal and
its newspaper-CATV crossownership proceeding.
Pg;;ilous deadline was Feb. 15 (Docs. 18110 and
1 Ho

sMay 17—World Telecommunication Day, spon-
sored by international Telecommunication Union,
United Nations agency. Theme will be "Telecom-
munications and Space.” Place des Nations,
Geneva,

May 18—Public hearing of the Canadian Radio-

New

Television Commission. Bayshore inn, Vancou-
ver, B.C,
May 18—Sales clinic sponsored by Television

Bureau of Advertising. Detroit.

May 18—Sales clinic sponsored by
Bureau of Advertising. Omaha.

May 20—Spring managers meeting, New Jersey
Broadecasters Association, Douglass College cam-
pus, Rutgers University, New Brunswick.

Television

May 20—Sales clinic sponsored by Television
Bureau of Advertising. St. Louis.

One good love story
deserves another

Ryan O’Neal is only one
of the many stars in

one of television's most
successful love stories...

ria tAan f'- a ]

stars

Dorothy Malone
Mia Farrow

Ed Nelson

Ryan O’Neal
Barbara Parkins
Chris Connelly
Patricia Morrow

5 Seasons
ABC Television Network

as
Nighttime’s FIRST
continuing drama series

AVAILABLE NOW
from

TELEVISION
444 West 56th Street

New York, N.Y. 10019
(212) 957-5010
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The "
Land of
Milk &
Money

Wisconsin’s

Markets
in One!

Green Bay Menominee/Marinette
Appleton Neenah-Menasha
Oshkosh Manitowoc-Two Rivers
Sheboygan Fond du Lac

= $1.4 BILLION SALES MARKET
= A $2 BILLION INCOME MARKET

® Ranks as Wisconsin's 2nd ADI

® Ranks 67th among all ADI's
In TRS — $1,472,249,000
(SRDS ADI Rankings 2-15-71)

The Wonder Market

OoenMike -

Correcting the record

Epitor: I was misquoted [in BROAD-
CASTING's April 5 issue] as saying that
the NAFMB board of directors “has
decided to petition the FCC to reimpose
divestiture of AM-FM ownership.” 1
suspect the misunderstanding was the
result of our brief conversation regard-
ing divestiture versus non-duplication.
The NAFMB has never taken a stand
on divestiture, but rather has encour-
aged by comment and petition rule-
making that would promote orderly
non-duplication under common owner-
ship in an orderly fashion. Our associ-
ation’s only concern is the FM’s indus-
try’s development as an equal partner
in providing the public with a total
aural service.—Jjohn L. Richer, presi-
dent, National Association of FM
Broadcasters, New York.

(As we read Mr. Richer now. the NAFMB
isn’'t golng to make a federal case out of It.
Neither will we.)

Concurring opinion
Eprror: For the past several months.
JWT-Chicago actively voiced the need
for the May TV sweep and we fully
support and applaud the position taken
by New York’s Agency Media Research
Council in its recently distributed letter
to broadcasters [BROADCASTING, April
12]. The rationale used by the broad-
cast industry to eliminate the May
measurement has been totally illogical
and even naive—and it implies that
many stations may be quite unaware of
just how television is bought and sold.
May data provide important bench-
marks for: (a) evaluating long-term
share trends; (b) analyzing program
performance and viewing levels once
daylight savings time has arrived; (c)
guiding the appraisal of summer avail-
abilities: (d) evaluating the perform-
ance of second-quarter buys (post-buy
analysis) with relevant data.
Accusations that agencies are basing
fall buys on May data are without
foundation. Perhaps buying services use
past data that way (at least we've seen
just that happen) but we at JWT do not
nor do other Chicago agencies to whom
we have talked. Certainly agencies ex-
amine May for an appraisal of long-
term share trends. This is expected of
any good spot buyer the same as it is of
a good network negotiator. The specific
audience levels actually used in fall buy-
ing, however, fully take into account
the levels of viewing at the time.
Stations and representatives who com-
plain they are asked to submit May
data with fall avails perhaps have not
taken the time to find out just how the

information is used. Or, of course, it
could be a handy rationale in the lost
business report. In any case, agencies
recognize that May is May and No-
vember is November. Are the stations
really aware of the difference or do they
only have a winter viewing calendar?
—Ronald B. Kaatz, manager of media
research, J. Walter Thompson Co.,
Chicago.

Per chancing

Epitor: If per chance corrections are
ever made on any articles—particularly
award mentions—I have one to be
made. The Richard K. Manoff agency
won a radio award in the Hollywood
Radio and Television Society Awards
competition [BROADCASTING, March 29],
in the local (one market) category, for
Welch Foods Inc.'s “Sunrise” commer-
cial. Herman Edel Associates should
not be listed for the production. The
correct name for the production end is
Tabby Andriello.—Clare J. Hamm,
Richard K. Manoff Inc., New York.

(If per chance errors are made, corrections are
made. Thus the above.)

Fine print

Epitor: In reporting the appointments
for the coming year to the technical
committee of our association [BROAD-
CASTING, April 5] you omitted one mem-
ber: Clyde Haehnle (of Avco Broad-
casting, Cincinnati), who was also
named chairman of the committee.—
Lester W. Lindow, executive director,
Association of Maximum Service Tele-
casters, Washington.

Jumped gun

EpiTor: There was a mistake [in
BROADCASTING's March 22 story about
the public interest awards program] that
might confuse an interested reader. Be-
cause competition will cover the years
1970 and 1971. the awards will not be
presented “this October,” but in October
of 1972.—Ed Van Natta, director,
radio-TV  services, National Safety
Council, Chicago.

Likes one, wants more

EptTor: Just received and scanned the
1971 BROADCASTING YEARBOOK. Looks
good. The CATV article reminded me
to get more information on this media
for our trade area. Where can T obtain
more info regarding CATV?—Morgan
Olson, advertising manager, Midland
Cooperatives Inc., Minneapolis.

(The BROADCASTING CATV SOURCEBOOK, recently
released, contains 238 pages of information on
CATYV, including listings, by states, for systems
in operation. Price $8.50.)
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BROADCASTING PUBLICATIONS INC.

Sol Taishoff, president; Lawrcace B.
Taishoff, executlva vice president and
sécretary; Maury Long, vice president;
Edwin H. James, vice president;
Joanne T. Cowan, freasurer; Irving
C. Miller, comptroller.

Broadeasting.
TELEVISION

Executive and gublicauan headquarters
BROADCASTING-TELECASTING building,
173§ DeSales Street, N.W._, Washington,
D.C. 20036. Phone 202-638-1022.

Sol Taishoff, editor and publisher.
Lawrence B. Taishoff. execurive VP.
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Edwin H. James, VP-executive editor.
Donald West, manuing editor.

Rufus Crater, editorial director (N.Y.)
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and publisher.
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Celecast® in 1953 and Television® in
1961. Broadcasting—Telecasting' was
otroduced in 1946.

*Reg. U.S. Patent Office.
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RADIO ADVERTISING
REPRESENTATIVES
NOW REPRESENTS

Ri2 010

DOUBLEDAY BROADCASTING
IN PHOENIX

DIAL 123

4

r
RADIO ADVERTISING
REPRESENTATIVES, INC.
New York (212) 867-2900
Chicago (312) 664-6555
Detroit (313) 965-2420
Los Angeles (213) 469.2923
San Francisco (415) 434-2866

o
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Co-channel interference, the bug-a-boo
of the fringe (and sometimes not-so-
fringe) areas ruins the picture for a lot
of people potentially in your market.

Now there is a foolproof solution. With
a TRACOR 6500 Carrier Generator System
installed at each transmitter, the car-
riers are held so constant {within 0.05
Hz) that the-effects of co-channel inter-
ference are all but eliminated. The
inherent stability of atomic standards
also eliminates the need for constant

adjustment—making the 6500 ideal for
remote-site.operations.

For more information on this remarkable

system, contact TRACOR, the same

people that brought atomic frequency

control for sub-carrier stabilization and

faster synchronization with ‘Rapidframe
- and Chromafix.

f E =
Industrial Instruments Division
6500 Tracor Lane, Austin, Texas 78721, AC 512/926-2800
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More Watch radio? You bet they do when the station is WCCO Radio. People
eo e of all ages follow their favorite programs and personalities while driving,

shopping, shaving, working or doing 1,001 other things that are impracti-

cal with conventional TV. So captivating is this new

pictureless medium that WCCO Radio delivers big-

wa C ger audiences than any Minneapolis-5t. Paul TV
station. Bigger on 16 separate points of comparison.

Including larger average quarter-hour audiences for

the total day/total week and prime time. During

daytime, WCCO Radio beats all four TV stations

combined. Make sure your target audience receives
an V‘ a clear picture of your product story. Project it on

WCCO Radio.

WCCO rabio

MINNEAPOLIS/ST. PAUL

REPRESENTED BY CBS RADIO SPOT SALES

Mide, Mon. Sun. Deylime: & AM-& FM, Mon.-Fr.
A data subect do queldicalnons wheh WCCO
Redio will suBply on requesl.



Mﬂﬂm from John V. Weaver, Ketchum, Macleod & Grove, New York

‘Relevance’ and television’s future: an optimistic prognosis

Television has embarked on a road that
will significantly affect programing.
Along the way, it will influence produc-
tion costs and, ultimately, may bring
about changes in commercials.

The spearhead of this development is
the CBS show, All in the Family, the
American adaptation of the British
comedy hit series, 'Til Death Do Us
Part. Norman Lear, who produces and
writes the show, uses sharp-edged
satirical humor to puncture some bigoted
beliefs, ethnic cliches, and closely held
prejudices about everything from sex
to potitics.

Despite some negative reviews and a
small amount of unfavorable audience
reaction, this CBS entry will set in mo-
tion a trend that is likely to bring about
dramatic changes—and to bring them
quickly.

The earmark of these changes can be
summed up in two words—realistic
and relevant. While bigotry in itself
may not prove to be a hit for CBS, it
has helped to open the door for other
controversial topics and shows. It will
undoubtedly inspire a host of programs
on other networks that will be best
characterized by realism and relevance.

This is not the first time that tele-
vision has ventured down this path. In
past attempts, however, it quickly re-
traced its steps. But there is good rea-
son to believe that this time will be dif-
ferent. A comparison with what went
before, and a look at the current effort
indicate why this is so.

Back in 1959 CBS attempted its first
racially relevant program series. It was
called East Side/West Side and starred
George C. Scott. The program was a
major critical success, but the ratings
were poor. The reason, to a large extent,
was the lack of station clearances, pri-
marily in the racially sensitive South.

The industry’s next significant at-
tempt did not occur until 1964 when
That Was the Week That Was hit the
airwaves. The effort (on NBC) was
shelved after a year because it was felt
that the show was too “sick” for Amer-
ican tastes.

Why is the situation different today?
For one thing, unlike East Side/West
Side, All in the Family does not suffer
from clearance deficiencies. While it is
true that some stations took the pro-
gram on a provisional basis, their fears
were quickly dispelled when little or no
negative reaction developed.

BROADCASTING, April 19, 1971

As a television program, Al in the
Family may not be a major Nielsen
success. (It is currently averaging a 28
share.) Tt is difficult to expect a situa-
tion comedy to be highly successful
when slotted against two major movies,
However, in this case, success may not
be measured in rating points, but rather
in the apparent acceptability of the pro-
gram content.

The conditioning process that led to
this acceptance has developed in recent
years in other forms of entertainment.
The movie screen has expanded its
horizons and is distributing for general
audiences such films as “Boys in the
Band” and “I Am Curious (Yellow).”
In the theater, “Hair” and *“Oht! Cal-
cutta” are no longer just Broadway and
off-Broadway shows; they have road
companies playing throughout the U.S.
—and nudity is coming to be accepted,
without the stigma of burlesque.

The literary world has exploded with
a whole series of works that would have
been considered lurid only 10 years ago,
but are now on the best-seller lists: these
include "“Portnoy’s Complaint,” “Every-
thing You Always Wanted To Know
About Sex {But Were Afraid To Ask),”
and “The Sensuous Woman.”

Qutside of the entertainment field,
such topics as marijuana and sex educa-
tion in the schools are discussed openly
by the general public. As this trend
progresses, the television networks find
they have more freedom to introduce
entertainment programing that touches
on subjects once considered taboo. And
it is the humorous exploration of these
topics—such as some of our deeply held
prejudices—that is of importance.

Another development worth noting
concerns production techniques and ex-

pected cost savings.

All in the Family is being shot in one
sesston, with a live audience, and a set
that has simply a living room and
kitchen. While it is expected that the
cast will eventuaily be broadened, and
that other sets will be used, the relative
lack of elaborate production facilities
can reduce the cost of the series by as
much as 20% as compared with pro-
duction costs of other situation com-
edies. In the continuing struggle to con-
trol escalating program costs this is no
small accomplishment. CBS may not
only have found a winning program
concept, but an envied production con-
cept as well.

Still another possible trend lies in the
area of advertising. If the candid and
satirical approach of All in the Family
can find a wide audience, what will this
mean to advertisers? Currency, timeli-
ness, relevance and the need to be
closely attuned to what motivates peo-
ple make up the spawning ground in
advertising’s creative efforts. If the pro-
graming can be this frank, can dig deep
and touch the nerve ends of the audi-
ence, then advertising must keep pace.
If advertising does not convey as much
impact as programing, then the adver-
tising will be ignored. I don’t believe
the creative agencies will let this hap-

n.

CBS is to be congratulated for pre-
senting All in the Family and encour-
aged to maintain the basic concept of
the program—spotlighting man’s preju-
dices and making them a source of
humor. That, in my thinking, is a de-
lightful way to teach a difficult subject
~brotherhood. It also furthers broad-
casting’s stated goal of serving the gen-
eral good of the community.

John V. Weaver is vice president and direc-
tor of radio-TV programing for Ketchum,
MacLeod & Grove. He is in the agency's
New York office where his responsibility
includes all network TV-radio programing
for KM&G in New York and Pittsburgh
and its branch offices (including Botsford
Ketchum, a KM&G subsidiary in San Fran-
cisco and Los Angeles). Mr. Weaver has been
with ABC-TV, Foote,
(where he was network programing super-
visor), and for the past four years at KM&G.

Cone & Belding

17



It's all in the book. Our PULSE and our Then there's mid-day, 10 am.-3 p.m.,  weekly mbrning drive, PULSE says 106%.

ARB. And best of all . . . they agree. average quarter hour, Monday-Friday/ In total persons, ARB says we're up
Start off with WDEE's weekly morning  men 18-49: ARB 10,800/PULSE 10,500/  119%, PULSE says it's 84.2%.

drive, 6-10 A.M., Mon.-Fri., average women 18-49: ARB 22,200/PULSE 30,000. Our mid-day weekly quarter hours are
quarter hour/total men: ARB* 14,500/ [n the weekly afternoon drive, 3-7 p.m.,  just as good. ARB has a 71.4% increase
PULSE* 14,100/total women: ARB Mon.-Fri., the average quarter hour breaks  in men 18-49, PULSE reads up 84.2%.
20,400/PULSE 20,200/ total adutts: down like this/ total men: ARB 19,100/ In women, 18-49, it's ARB up 53.1%,
ARB 34,900/PULSE 34,300. PULSE 17,600/ men 18-49: ARB 12,400/  PULSE up 53.8%.

PULSE 14,400. Weekly afternoon drive, average

Prefer percentages? ARB says WOEE quarter hour, ARB says WOEE is up
is up 124% in total women during the 46.3% in total persons, PULSE says
its 15.6%.

These figures add up to what we
have been saying all along: WOEE 1s
Detroit's fastest growing radio station.

radio 15/Detroit’s modern country statien/Box 1500-:

Seven Oaks Station, Detroit 48235/(313) 557-1500
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*Data used is subject to limitations and accuracy inherent in the method of Survey and should be .considered estimates Oct.-Dec. 1970 vs. July-Sept. 1970 PULSE,
INC., and the Jan.-Feb. 1971 vs. Oct.-Nov. 1970 ARB.
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They’re standing in line behind CBS

Support for Stanton position refusing outtakes
comes from all quarters; Staggers unimpressed

Support mounted last week behind the
stand taken by CBS President Frank
Stanton in refusing to comply with all
parts of a virtually blanket subpoena
issued by a congressional committee.
The issue was shaping up as a make-or-
break contest in the history of elec-
tronic journalism—and perhaps the first
one to persuade print journalists to
make common cause with their col-
leagues in broadcasting. The week cul-
minated in a vigorous statement by the
American Society of Newspaper Editors
denouncing the demands on CBS as
“censorship—totally unacceptable, un-
constitutional censorship™ (see story,
page 20).

Dr. Stanton’s position—that he would
supply the film and transcript of The
Seiling of the Pentagon, but not the out-
takes, draft notes, payments to persons
appearing and other material not broad-
cast, as demanded by the House
Commerce Investigations Subcommittee
(BROADCASTING, April 12)—won the
backing of his colleagues at the other
two TV networks, the news directors as-
sociation and such miscellanecus organi-
zations as the American Civil Liberties
Union and the Association for Educa-
tion in Journalism, among others.

But Chairman Harley Q. Staggers
(D-W. Va.), chairman of the subcom-
mittee as well as of the parent com-
merce Committee, was less than sympa-
thetic. He told BROADCASTING last week
that be believes that if the network re-
fuses to provide the material requested
it indicates it has something to hide.
But, he added: “In the end I believe
they will cooperate because I think they
have nothing to hide.”

Because he said he was confident the
material would be supplied, Mr. Stag-
gers declined to speculate on what he
or the committee would do if CBS per-
sisted in its refusal. The subpoena is
returnable tomorrow (April 20), he
noted, and the subcommittee will meet
this week to determine what further
action is necessary if CBS maintains its
position in refusing to heed his demands.

This is not the first time the House
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Investigations Subcommittee has tar-
geted in on CBS for a TV program.
Last year it criticized the network for
its involvement in an attempted inva-
sion of Haiti, about which it was filming
a documentary that was never broadcast
(BROADCASTING, June 22, 1970). Ear-
lier, it criticized CBS for the broadcast
Pot Party at a University by its
owned wBBM-Tv Chicago that ostensibly
showed Northwestern University stu-
dents smoking marijuana (BROADCAST-
ING, March 24, 1969).

The Selling of the Pentagon, broadcast
initially Feb. 23 and repeated nationally
March 23, drew the ire of Representa-

The newspaper editors
of Staggers’ subpoenas

“Censorship—
totally unacceptable,
unconstitutional
censorship.”

tive F. Edward Hebert (D-La.), chair-
man of the House Armed Services Com-
mittee, and of Vice President Agnew in
a speech and news conference in New
Orleans and again a week later in Bos-
ton (BROADCASTING, March 1 et seq.).
Both Mr. Hebert and Mr. Staggers
wrote to the FCC asking that it investi-
gate the program.

The issue is causing a certain amount
of agonizing on the part of the FCC—
the commission spent much of two days
last week trying to decide how to pursue
the matter. It apparently will not in-
quire into the allegation that CBS dis-
torted the meaning of Assistant Defense
Secretary Daniel Z. Henkin’s answers in
an interview included in the documen-
tary. It is considering a letter to CBS,
drafted by Chairman Burch's office,
asking the network to comment on al-
legations it had not complied with the
fairness doctrine in connection with the
program.

What appears to be the stumbling
block is what to tell Mr. Staggers, who
has asked the commission what it in-
tends to do about the matter. Chairman
Burch’s office drafted a letter to him,
too, saying, in effect, that the commis-
sion will take no action—that any
remedy it might attempt regarding the
question of distortion might be worse
than the alleged misdeed. At least four
commissioners—Robert T. Bartley, H.
Rex Lee, Thomas J. Houser and Nicho-
las Johnson—favor putting off a de-
cision on the Staggers letter. It is not
expected to come up again until next
week.

Other CBS-TV documentaries that
have been the subject of congressional
and other criticism were Hunger in
America, shown in 1968, and a Black
Panther segment of the network’s 60
Minutes program shown early in 1970.

Dr. Stanton’s stance even won a ten-
tative plaudit from Herbert G. Klein,
director of communications for Presi-
dent Nixon. On CBS's Face the Nation
on April 11, Mr. Klein was asked by
Robert Pierpoint, CBS News, whether,
as a former newspaper man, he [Mr.
Klein] would order one of his reporters
to give up all his notes and private con-
tacts to a congressional committee.

Mr. Klein answered that, in all proba-
bility, he would not “unless I felt that
there was a matter of security involved.”
He added that he would have had to
look at the law and consult with com-
pany attorneys to determine the legal
processes. Mr. Klein was the editor of
the San Diego Union before going to
Washington as an aide to Mr. Nixon.

So significant has been the outcry
about—and upshot of—the Pentagon
program, that CBS scheduled a special
recap in prime time yesterday (April
18). The report, titled Perspective: The
Seiling of The Pentagon, was to be
shown in the 10-11 p.m. EST period.
The commissioners urging a delay in the
Staggers letter expressed an interest in
viewing the program.

According to CBS, participants were
to be divided equally between critics
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and supporters of the Pentagon’s pub-
lic-relations activities. The critics: Sen-
ator J. William Fulbright (D-Ark.),
chairman of the Senate Foreign Rela-
tions Committee, and Adam Yarmo-
linsky, a former assistant secretary of
the Defense Department. The sup-
porters: Brigadier General S. L. A.
Marshall, military historian, and another
supporter as yet unnamed Thursday.

CBS News authorities said the par-
ticipants would appear together in a
discussion format. George Herman,
CBS News correspondent, was to be the
moderator. The show was to be taped
in Washington in advance of air time
and was to pre-empt the Jackie Gleason
and The Honeymooners rerun series.

CBS News President Richard S.
Salant said the news organization de-
cided it would be in the public interest
to provide for a continuation of the
discussion “because of the importance
of the substantive issues relating to the
propriety of the activities raised by
Selling of the Pentagon” but added
that “no one in government has re-
quested time to replp to the original
broadcast.”

He also said the discussion would not
deal with “specific criticisms leveled at
CBS News’s editing techniques em-
ployed in the original broadcast, which
are a matter of controversy and under
official investigation.”

Statements issued last week backing
Dr. Stanton and CBS included the fol-
lowing:

Elmer W. Lower, president, ABC
News:

“ABC News opposes the principle of
the Congress or any other legislative
body subpoenaing untelevised material.
The same would be true with respect
to reporters’ notes and sources of in-
formation.

“To adopt any other position would
drastically handicap the eflectiveness
and integrity of any news organization.”

Julian Goodman, president, NBC:

“We agree completely with the posi-
tion CBS has taken. The Selling of the
Pentagon was a legitimate journalistic
inquiry. If the furor that has resulted
from it should cause even one reporter
to be less diligent in pursuing the truth,
the whole nation will suffer, Freedom
of the press surely should mean that a
reporter’s background materials cannot
be subject to scrutiny or review by a
government agency. CBS is absolutely
correct in resisting this invasion of a
basic, journalistic right.”

Reuven Frank, president, NBC News:

“CBS’s fight against producing out-
takes under subpoena is the concern of
everybody in news, and I wish that not
only broadcast newsmen but those in
other media recognized this better than
they have. If the people we film or
interview believe their words and ‘ac-
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tions will be a happy hunting ground
for even the highest minded investiga-
tors, the flow of news will dry up, and
the public itself will be the ultimate
victim,”

James A. McCulla, West Coast direc-
tor of ABC News and president of the
Radio Television News Direclors Asso-
ciation:

“When the congressional committee
with legal authority over broadcasting
seeks to scrutinize the journalistic work
of broadcasting, it takes the first long
step toward invoking the power of cen-
sorship over that work.”

The radio-television division of the
Association for Education in Journalism
and its Committee on Broadcasting
Freedom and Responsibility wired Mr.
Staggers April 12 asking him to drop
the subpoena against CBS.

“The action,” it said, “constitutes not
only an unwarranted interference in the
editorial process but a violation of the
First Amendment rights of a free press.”

The telegram was signed by Ben Yab-
Jonsky, University of Michigan; Edward
Bliss Jr., American University; David
Dary, University of Kansas, and John
Rider, Southern Illinois University.

The ACLU statement, ijssued by
Aryeh Neier, executive director, not
only criticized the subcommittee for
issuing the subpoena but offered assist-
ance to CBS in any court action re-
quired to vacate the subpoena.

Mr. Neier said: “The clear purpose
of the subpoena is to warn the press not
to get too close to an issue about which
the government rightfully has become
sensitive—the role of the military in our
society,”

A broadcaster, he added, “should not
have to edit with one eye on the film
and the other over his shoulder in fear
that the government censor will second-
guess his professional judgment.”

Thomas Powell, news director of
WDAU-Tv Scranton, Pa., president of the
Associated Press Broadcasters Associa-
tion, wrote Mr. Staggers protesting the
subpoena. He said that it “collides vio-
lently with the concept of a free press.”
He added that the demand made on
CBS by the committee can lead “only
to a futile but dangerous exercise in
comparative editorial judgments.”

The CBS position even won the back-
ing of some newspapers. For example,
the Los Angeles Herald-Examiner, in
an April 14 editorial, commented:

“We agree with the administration
that the program is a biased attack on

" the military. On the other hand, we

agree wholeheartedly with the reaction
of Dr, Stanton to the subpoena served
subsequently on his network by the
House Interstate and Foreign Commerce
committee. It is important to keep the
two issues separate.

“The House committee clearly needs

only the finished editorial product and
the testimony of responsible witnesses
to shape its judgment and possible cor-
rective legislation. Poking through the
private files and wastebaskets of TV
editors—or of any others in the com-
munications media-—is not the proper
function of democratic government.
Not only television, but all our press—
and public—have an important vested
interest in the CBS showdown [with the
committee] and its result.”

Meanwhile, the Office of Manage-
ment and Budget of the Executive De-
partment notified all federal agencies
early this month that it wanted quarter-
ly reports, commencing April 30, on
how they were complying with the Pres-
ident’s memorandum of 1970 calling for
a sharp reduction of “self-serving and
wasteful public relations activities.”
OMB noted that the Defense Depart-
ment had been asked to reduce its offi-
cially estimated $46 million public rela-
tions level by $10 million. {CBS’s docu-
mentary put the spending level at $190
million.)

Staggers vs. CBS
does it for Reston

Editors should rally
to broadcasters’ side,
‘Times’ columnist avers

James Reston, the New York Times's
editorial vice president, is not noted for
taking up the freedom banner for broad-
cast journalism. Last week, however, in
his syndicated column, Mr. Reston be-
came a champion. )

Referring to the subpoena directed at
CBS by the House Investigations Sub-
committee as well as pressures from
high-level administration officials, Mr.
Reston said:

“Newspaper editors howl like a
scalded dog whenever any government
official asks to see their reporters’ notes
or questions their news judgment—and
quite right too—but they are compara-
tively quiet when the Vice President or
committees of the Congress demand the
same thing of the radio and television
reporters.” This he called a “double
standard” that needed examination by
editors at the American Society of
Newspaper Editors meeting in Washing-
ton (see facing page).

It is hard to argue, Mr. Reston con-
tinued, that this press protection should
not now be guaranteed to radio and
television stations, “which now supply
a majority of the American people with
their first reports of the news.”

Newspaper editors, he said, can tell
officials who complain to “go climb the
Washington Monument.” Radio and
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TV editors, he added, “are not quite so
free.”” They are under license, he noted,
and must comply with an official fair-
ness doctrine.

One of the reasons newspaper, radio
and TV editors have come under in-
creasing criticism, Mr. Reston said, is
that they “have not been very good at
self-criticism, or in establishing an ef-
fective ‘fairness doctrine’ of their own.”

If the freedom of radio and TV is
impaired, Mr. Reston concluded, “the
freedom of the printed press is not
likely to be unaffected.”

ASNE condemns
subpoena of CBS

Newspaper editors protest
to House membership;
FOI group asks protection

The American Society of Newspaper
Editors last week joined a growing list
of newsmen backing CBS in its opposi-
tion to a subpoena jssued by the House
Commerce Investigations Subcommittee
regarding the network's Selling of the
Pentagon program (see page 19).

In a telegram sent to the leadership
of the House of Representatives, New-
bold Noyes, Washington Evening Star,
president of the society, said that ASNE
had cast an almost unanimous vote
condemning the action.

“The society agrees,” Mr. Noyes
said, “that every news report can be
judged for accuracy and fairness. Tt
disagrees totally with any attempts to
pry into newspapers’, broadcasters’ or
any other journalist'’s private files to
seek tojudge editing.”

Mr. Noyes said that ASNE *“stands
unwaveringly beside its journalistic col-
leagues in broadcasting in viewing the
subcommittee action as a dangerous
and unwarranted intruston into journal-
istic freedom.”

Earlier, the society’s Freedom of In-
formation Committee noted the CBS
situation as illustrating the need for leg-
islation to protect confidential informa-
tion sources. The society accepted that
committee’s recommendation to support
bills by Representatives Edward 1. Koch
(D-N.Y.) (HR-837) and Charles Whalen
Jr. (R-Ohio) (HR-4271).

The subpoena served on CBS, FOI
Chairman Robert M. White 11 of the
Mexico (Mo.) Ledger, stated in the re-
port adopted by the membership, “con-
stitutes censorship—totally unacceptable,
unconstitutional censorship.” And, Mr.
White concluded: “, . . censorship of
television is no less evil, no less odious,
no more to be tolerated by ASNE than
censorship of the print media.”
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‘Selling of Pentagon’ wins special Peabody

It's called ‘electronic journalism at its best’;
over-all, NBC leads networks with five awards

The Selling of the Pentagon has been
voted a special George Foster Peabody
award in an obvious gesture of support
for CBS and CBS News in their stand
against official attacks and moves to
investigate the program.

The documentary, first - presented
Feb. 23, was named for the honor even
though Peabody awards conventionally
g0 to programs broadcast during the
preceding calendar year. The citation
hails it as “electronic journalism at its
best™ and says “it has produced a great
and needed debate.”

The 31st annual Peabody awards,
given for distinguished achievement by
television and radio, will be presented
Wednesday (April 21) at a luncheon in
New York. Winners were made known
last week.

In the 12 regular Peabody award
categories, NBC Radio and TV pro-
grams won five awards, CBS-TV two
in addition to the special award, and
ABC-TV one. The noncommercial Pub-
lic Broadcasting Service won two and
BBC-TV one, Other winners were pro-
grams on wrBE(FM) Flint, Mich.:
wAHT(AM) Lebanon, Pa.. wpBT(TV)
Miami: wwL-Tv New Orleans, and
KMEX-Tv Los Angeles.

John E. Drewry, dean emeritus of
the Henry W. Grady School of Journal-
ism at the University of Georgia, which
administers the Peabodys, is honored in
a special citation for his role in found-
ing and administering the awards.

For promoting international under-
standing, Garry Moore is being honored
for his “selfless contribution” on Voice
of America’s New York. New York.

NBC Radio won for its news report,
Jordan Reports, with Douglas Kiker,
and, in education, for The Danger
Within: A Study of Disunity in Amer-
ica. A citation said that for “consistency
marking a distinguished career in print
and electronic journalism, Mr. Kiker,
again, exemplified concise, objective
and literate reportage.”

The three-hour Danger Within pro-
gram was recognized as “a thoughtful,
enlightening, and provocative study of
a vital domestic issue—the nature and
extent of disunity in America today.”

NBC-TV's The Flip Wilson Show
will be honored in the entertainment
category for adding “a new dimension
to television. The excellence of the
show is the result of an ingenious and
outstanding comic artist, superb writing,
and skillful direction.”

A citation for the children’s program,
Hot Dog. says NBC-TV has “created a

bright and happy program full of pleas-
ure that opens the many doors of
everyday life to answer the questions
of our children.”

In the public-service category, NBC-
TV will receive an award for Migrant:
An NBC White Paper, a documentary
on the plight of the migrant worker in
America. Classifying the show as an
“exceptional social documentary pro-
gram,” the Peabody citation says it
“not only made demands on the con-
science of the nation, but helped create
change for the solution of the problem
on the part of government and in-
dustry.”

CBS-TV’s 60 Minutes won in the TV
news category for “sound reporting,
revealing interviews of public figures
and an over-all reflection of contempo-
rary issues by co-hosts Mike Wallace
and Harry Reasoner” (succeeded by
Morley Safer).

CBS-TV's Horton Hatches the Egg
was called “a superb example of how
an inspired children's book can be
translated into an equally entrancing
television show.”

In TV education, ABC-TV’s Eye of
the Storm is honored for “skillfully
using television as a medium for bring-
ing an experiment in discrimination to
the attention of millions across Amer-
ica,”

PBS will be given two awards in TV
entertainment. One goes to PBS, Wash-
ington, for Evening at Pops, “the most
refreshing television show of last sum-
mer,” and the other to XCET(TV) Los
Angeles for The Andersonville Trial,
“a high-water mark with mounting ten-
sion and, ultimately, a numbing im-
pact.”

Other award winners by categories
and citations:

Radio youth or children’s programs
—Listening/4 on wereBE(FM) Flint,
Mich.: “has done much to improve
both listening and learning in the Flint
school system.”

Radio public service—Medical View-
point and Pearl Harbor, Lest We For-
get on WAHT(AM) Lebanon, Pa.: “This
station, through its public service pro-
grams, has sought to give the listeners
in its area an extra measure of insight
into the events of these days.” Medical
Viewpoint is described as an outstand-
ing biweekly series, and Peari Harbor
as “a soul-searching tribute to those
who died to keep this nation free.”

Television News—Politithon 70 on
wpPBT(Tv) Miami: to the people of
Florida, to the PBS station and to
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Jerome Schnur, program’s executive
producer “who combined high profes-
sionalism with responsible, intense de-
votion to public service to create a
model form and structure for future
political programing, wtilizing public
broadcast facilities at modest and rea-
sonable cost.”

Television promotion of international
understanding—BBC-TV’s Civilisation,
“a gloriously intelligent celebration of
man’s accomplishments . . . written and
narrated with wit, style and passion by
Kenneth Clark.” The citation also noted
that the presentation of Civilisation
was funded by Xerox, “whose continu-
ing interest in public television has evi-
denced a corporate ‘civilisation® of equal
distinction.”

Television promotion of international
understanding — This New Frontier,
wwL-TY New Orelans: “Produced
under the skillful guiding hand of Phil
Johnson, news director, This New
Frontier is an outstanding attempt to
interpret the nation of Israel for the
viewers of wwL-Tv.”

Television public service—*Peace . . .
on our time: KMEX-Tv and the death of
Ruben Salazar” on KkMEX-Tv Los Ange-
les: “public service in its highest sense.”
The Spanish-language UUHF station fol-
lowed the slaying by sheriff’s deputies

That other subpoena

The president of Wolper Productions
Inc. said last week that he will comply
with the House Investigations Subcom-
mittee's subpoena of material that went
into the broadcast last year of Say
Goodbye, a film about vanishing wild-
life. David Wolper said that because
the film was a “cinematic documentary
essay” and not a news report, he saw no
reason to withhold the information.

The subpoena was issued against
NBC, which broadcast the program. The
network has said it has no objection to
furnishing final film and transcript, but
that the program itself was produced by
Wolper. At issue is a segment that shows
a polar bear being shot by hunters; in
actuality, it has been acknowledged, the
animal was immobilized by a tranquil-
izer.

of the station’s news editor, Ruben
Salazar. “Through the efforts of station

‘manager Danny Villanueva, both on

and off the air, a threatened riot of
major proportions was averted and the
tension defused.”

Dean Drewry’s special award hails
him “for his leading role in the founda-
tion of the George Foster Peabody

awards; for his tact and judgment in
administering them over the past thirty
years, and for his faith in what they
would come to mean to the broadcast-
ing industry.” )

In the citation for The Selling of the
Pentagon, the program is called
“another historic documentary by CBS-
TV. This program . . . resulted in wide-
spread acclaim and stirred great con-
troversy. It will doubtless produce a
re-examination by the Department of
Defense and by the Congress of the
Pentagon’s present public-relations pol-
icies and procedures.” After citing pro-
ducer-writer Peter Davis, CBS corre-
spondent Roger Mudd as narrator and
Perry Wolff as executive producer, the
citation continues: “A special salute to
Richard S. Salant, president of CBS
News, for his indispensable support of
the project. After the program was
severely criticized by dedicated Penta-
gon supporters, Mr. Salant’s response
was to rebroadcast it and let the listener
decide.”

The House Interstate and Foreign
Commerce Committee has subpoenaed
all televised and untelevised materials
pertaining to the program. CBS has re-
fused to give the committee nontele-
vised material related to the documen-
tary (see page 19).

New heat in that struggle for access

Long before next presidential campaigns, party chairmen
go to the mat over claims of time to answer President

The Democratic National Committee
last week intensified its efforts to reduce
the advantage it says the President holds
in obtaining free network time to ad-
dress the nation.

And the Republican National Com-
mittee, predictably, was doing its part
to protect presidential addresses against
demands for time for reply. It warned
ABC it faces a Republican request for
time for acceding to a Democratic de-
mand for time to respond to one pres-
idential appearance (BROADCASTING,

April 12).
The Democratic committee, shifting

the ground of its campaign from the
board rooms of the networks to the
offices of the FCC, filed five pleadings
with the commission—four of them re-
questing that the networks be directed
to afford the committee at least “equiva-
lent free time” to respond to appear-
ances the President has made in the
past several weeks. In each of the four
cases the Democrats cited the fairness
doctrine and claimed that news cover-
age of the Democratic position on issues
the President discussed had not pro-
vided adequate balance.

The fifth pleading urged the FCC

s
Senator Dole

to take action on a rulemaking the com-
mission initiated last May 13 at the
Democratic committee's request. If the
FCC voted with the Democrats, ad hoc
requests for time would become unnec-
essary. The proposed rule would guar-
antee presidential opponents an oppor-
tunity to respond whenever the Presi-
dent used radio or television to express
a point of view on controversial issues
of public importance.

A Republican spokesman indicated
last week that his party would not for-
mally oppose the Democrats’ filings,
but would wait for the FCC to rule on
the pleadings.

Lawrence F. O’Brien, chairman of
the Democratic National Committee,
said he was prepared to go to court if
the FCC failed to act “on a timely
basis.” He added that the “increased
tempo of our legal activity is a reflec-
tion of the increased tempo of the Pres-
ident and his image makers to refurbish
the Nixon image as part of their 1972
presidential campaign.”

In its FCC complaints—all resulting
from rejections by the networks of re-
quests for time to respond to the Presi-
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dent—the Democratic committee left
itself room for maneuver in picking a
“spokesman.” It spoke variously of
“leaders” and “contenders for the
Democratic presidential nomination.”

One of the four requests directed
against the networks involved the Presi-
dent’s interview with Barbara Walters
on NBC's Today show, even though it
dealt mainly with the President’s per-
sonal life.

The Democrats said it was “clearly
political in nature” because it also dealt
with “many of the important issues of
the day.” Besides, it said, the program
was one of a series of efforts to build
up the President’s image with the Amer-
ican electorate” in anticipation of the
1972 presidential campaign.

The committee said NBC should
make time available to “those individ-
uals who can be expected to be con-
tenders for the Democratic presidential
nomination in 1972.”

In two other complaints, it asked the
commission to request CBS and NBC
to afford the Democratic party’s “lead-
ers” time for reply to the President’s
April 7 prime-time speech on all three
networks on the Indochina war. The
Democrats called the half-hour address
“strictly partisan.”

In its final complaint, the committee
asked the FCC to direct ABC to give
Democratic party “leaders” time for
reply to the President in his one-hour
prime-time interview with Howard K.
Smith, on March 22. The committee
asserted that the President discussed
“the most critical issues” the nation
faces.

ABC alone among the networks has
agreed to give the Democrats time to
respond to the President’s April 7 ad-
dress on Indochina. (ABC Jast week
scheduled the Democratic reply for
9-9:30 p.m. EST Thursday. It will pre-
empt Danny Thomas in Make Room
For Granddaddy.) And it was that
action that prompted Senator Robert
Dole (R-Kan.), chairman of the Re-
publican National Committee, to warn
the network it faced a request from the
Republicans to respond to any Demo-
cratic statement.

Senator Dole, in a letter to Leonard
Goldenson, president of American
Broadcasting Companies, noted that
Elmer Lower, ABC News president,
had told the Democratic committee
_that, although the network’s “over-all
coverage” of the Indochina war had
been “fair and balanced,” ABC felt it
would "“serve the public interest” to give
“additional coverage at this time” to a
Democratic spokesman on the subject.

Since this is “additional” time to be
given to the issues, and since ABC has
decided to broadcast the views of a
party as a party, Senator Dole said,
“balancing of the differing views of the
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major parties requires that a half hour
in prime time be allocated to the Re-
pub\lican National Committee to state its
views.”

The Democratic committee said the
program will feature a number of party
spokesmen, “including some who may
be considered presidential aspirants,”
who will deal with President’s Nixon’s
Indechina address point by point. As
of late last week the spokesmen to ap-
pear had not been firmly determined.
The committee added that the program
will be opened and closed by Mr.
O'Brien.

More waivers
in prime time?

NBC wants exemptions
for big sports, news;
CBS runs into opposition

NBC has asked the FCC to waive its
prime-time access rule so NBC affiliates
may carry the Rose Bowl and Orange
Bowl games on Jan. 1, 1972, and the
Bing Crosby Pro-Am Golf Tournament
following the Super Bowl football game
on Jan. 16, 1972. The request seeks
rule waiver only for affiliates in the
eastern and central time zones.

NBC contends that easing the rule
requirement on those two evenings “will
serve the public interest in making avail-
able to the public outstanding sports
events and will not interfere with the
plan, purposes or principles of the
prime-time access rule.

Requests for waiver were not filed for
NBC’s affiliates located in the mountain
and Pacific time zones, NBC said, be-
cause most of the local times at which
those stations take the live broadcasts
will fall outside prime time,

Since 1952, NBC noted, it has pre-
sented the Rose Bowl game commenc-
ing between 4:45 and 5 p.m. EST and

Familiar refrain

Pete Kenney, Washington vice presi-
dent for NBC, was cleaning out some
files last week and discovered a Dec.
19, 1962, news release from Repre-
sentative Emanuel Celler (D-N.Y.)
urging the networks to deny a request
by the Republican National Committee
for equal time to balance coverage
given President John F. Kennedy. Can
the RNC “seriously assert that each
time the President of the United States
appears on networks to report to the
American people, no matter in what
context, that it is per se a political gam-
bit?” Mr. Celler asked.

Somehow, it all has a familiar ring.

ending around 8 p.m. EST——thus carry-
ing over into prime time. The Orange
Bowl game follows at approximately 8
p-m. EST and ends within a few min-~
utes of 11 p.m. EST—entirely within
prime time in the East.

In a related matter, NBC also sought
waiver of the primc-time access rule to
permit its owned wNBC-Tv New York,
KNBC(TV) Los Angeles and wMaQ-Tv
Chicago to broadcast the NBC Nightly
News from 7 to 7:30 p.m. EST and 6
to 6:30 CST, without counting such
time as part of the three hours of pro-
graming in prime time to which stations
will be limited by the rule.

NBC cited the commission’s footnote
to its prime time access rule which said
such waivers would be “appropriate” in
those cases where stations scheduled
news programing between 6 and 7:30
p-m. EST.

NBC argued that the three stations
are now and will in the future be sched-
uling an hour and a half of news pro-
graming between 6 and 7:30 p.m., and
therefore qualify for a waiver.

In still another filing, Westinghouse
Broadcasting Co. last week asked the
commission to deny a waiver requested
by CBS.

Two weeks ago CBS asked the com-
mission to allow it to offer its affili-
ates the weekly magazine-format 60
Minutes at 6:30-7:30 p.m. EST Sunday
evening and CBS Sunday News with
Dan Rather 10:30 or 10:45 p.m. EST
immediately following the conclusion of
the CBS prime-time schedule on Sun-
day night. The net effect of these two
Sunday-evening changes would allow an
additional 45 minutes per week of news
and information within prime-time,
CBS said (BRoADCASTING, April 5).

Westinghouse argued, however, “there
is no reason to permit CBS to blanket
the Sunday prime-time hours on its af-
filiates,” adding that allowing such a
change in programing “contravenes the
basic philosophy of the commission’s
access rule, If the CBS petition were
granted, Sunday evening would be en-
tirely foreclosed to nonnetwork pro-
graming.”

And while Westinghouse took issue
with half of CBS's request, NBC told
the FCC of its support for the other half
of CBS’s request—to waive for one year
its prime-time access rules to allow the
affiliates of all networks to carry addi-
tional one-time-only news broadcasts in
prime time without counting the time as
part of the limited number of hours to
be allowed networks.

NBC argued “few, if any, other pro-
ducers of such programs on a national
basis have come forward to furnish such
programs to stations. in any quantity in
light of the high risks and little financial
return from this kind of program.”
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The contenders for this year's Emmy awards

NBC leads other networks in nominations by wide margin;
canceled series again do well; three syndicated shows named

NBC dominated the nominations for
this year's Emmy awards as announced
in Hollywood Monday (April 12) by
Robert F. Lewine, of the National
Academy of Television Arts and Sci-
ences. A total of 102 nominations, 14
for programs and 88 for individuals,
were recorded by NBC. CBS was next
with 46, followed by ABC with 39. The
Public Broadcasting Service received 16
nominations, syndicated programs col-
lected four and the network coverage
of the Apollo 14 recovery aboard the
USS New Orleans was nominated for
outstanding achievement in technical
direction and electronic camerawork.

Among the usual ironies attendant
with awards were the nominations for
canceled programs. “The Senator” seg-
ment of The Bold Ones, dropped from
the rotating series, garnered nine nomi-
nations while The Andy Williams Show
received three academy nods. Merv
Griffin was noticeable by his absence
in the talk-show category that included
David Frost, 1970 winner, Dick Cavett
and Johnny Carson. However, Mort
Lindsey, Mr. Griffin's music director,
was nominated for the special show on
the big bands.

On the heels of Mr. Frost's success
last year, two other syndicated shows
have received nominations. They are
The Galloping Gourmet and the Oral
Roberts special, Love Is. Movies scored
well. NBC's World Premiere movies-
for-television were nominated 20 times
and ABC’s Movie of the Week received
six nominations,

This year's winners will be announced
on the annual telecast scheduled for
May 9 (10-11:30 p.m. NYT) from the
Hollywood Palladium. Executive pro-
ducer Bob Finkel noted that fewer
awards would be presented on air this
year because of the streamlining and
limiting of the broadcast to 90 minutes,

The nominations follow:

Outstanding series—comedy—award(s) to execu-
tive producer(s) and producer(s): AIl In The
Family—CBS—Norman Lear. producer; Arnie—
CBS—Rick Mittleman, producer: Love, dmerican
Style—ABC—Arnold Margolin. Jim Parker, ex-
ecutive producers—Bill Tdelson, Harvev Miller.
producers; Mary Tyler Moore Show—CBS—James
L. Brooks, Allan Burns, executive producers—
David Davis, producer; The 0dd Conple—ABC—
Jerry Belson, Gary Marshall. executive producers
—Jerry Davis, producer.

Ouistanding series—drama—award(s) to execu-
tive producer{s) and producer(s): *The First
Churchills"—Masrerpiece  Theatre—PBS—Donald
Wiison, Christopher Sarson, producers; lronside—
NBC—Cy Chermak. executive producer—Douglas
Benton. Winston Miller, Joel Rogosin, Albert Aley,
producers; NET Playhouse—PBS—Jack Venza, ex-
ecutive producer; Marcus Welby, M.D.—ABC—
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David Victor, executive producer, David J. O'Con-
nell, producer; “The Senator”—The Bold Ones—
NBC—David Levinson, producer,

Qutstanding single program—drama or comedy
—a single program of a series or a special pro-
gram—award(s) to executive producer(s) and pro-
ducer(s): The Andersonville Trial—PBS—Holly-
wood Television Theatre, Lewis Freedman. pro-
ducer; Hamilet—NBC—Hallmark Hall of Fame—
Cecil Clarke. executive producer—George LeMaire,
producer; The Price—NBC—Hallimark Hall of
Fame—David Susskind, producer: "They're Tear-
ing Down Tim Reilly's Bag"—NBC—Rod Serling's
Night Gallery—Four-in-One—Jack Laird, producer:
Vanished—part T & TI—NBC—World Premiere
Mon. & Tues. Night at the Movies—David Victor,
executive producer—David J, O'Connell, producer.

Qutstanding variety series—musical—awards to
executive producer(s) and producer(s) and star
(if applicable): The Carol Burnent Show—CBS—
Joe Hamilton, executive producer—Arnie Rosen,
producer—Carol Burnett. star; The Flip Wilion
Show—NBC—Monte Kaye, executive producer—
Bob Henry, producer—Flip Wilson, star: Rowan
and Martin's Laugh-In—NBC—George Schlatter,
executive producer—Carolyn Raskin, producer—
Dick Martin and Dan Rowan, stars,

Outstanding variety series—talk—award(s) to
executive producer(s) and producer(s) and star
(if applicable): The Dick Caveti Show—ABC—
Jack Rollins, executive producer—John Gilroy,
producer—Dick Cavett, star: The Darid Frost
Show—syndicated—Peter Baker. producer—David
Frost, star; The Tonight Show Starring Johnny
Carson—NBC—Fred DeCordova and Rudy Tellez,
producers—Johnny Carson. star.

Outstanding single program—variety or musical
—a single program of a series or a special pro-
gram—award(s) to executive producer(s) and
producer(s) and star (if applicable):

A. Variety and popular music: Anorther Eve-
ning With Burt Bacharach—NBC—Kraft Music
Hall, Gary Smith, Dwight Hemion, producers,
and Burt Bacharach. star: The Burt Bacharach
Special—CBS—Gary Smith, Dwight Hemion, pro-
ducers, Burt Bacharach, star. Harry and Lena—
ABC—Chiz Schultz, producer, Harry Belafonte
and Lena Horne, stars.

B. Classical music: Leopold Stokowski—PBS—
NET Festival—Curtis W, Davis, executive producer
—Thomas Slevin. nroducer: “Queen of Snades’—
PBS—Fanfare—NET Opera Theater—Peter Her-
man Adler, producer; Swan Lake—PBS—Fanfare
—Curtis W. Davis, Norman Campbell, producers.

Outstanding new series—award(s) to executive
producer(s) and producer{(s): All In The Family
—CBS—Norman Lear. producer; The Flip Wilson
Show—NBC—Monte Kaye, cxecutive producer—
Bob Henry, producer: The Mary Tyler Moore
Show—CBS—James L. Brooks. Allan Burnms. ex-
ecutive producers—David Davis, producer: The
0Odd Couple—ABC—Jerry Belson, Gary Marshall,
executive producers—Jerry Davis, producer: “The
Senator’’—The Bold Ones—NBC—David Levinson.
producer.

QOustanding single performance by an actor in
a leading role—a one-time appearance in a series
or for a special program: Jack Cassidy—PBS—
The Andersonville Trial—Hollywood Television
Theatre; Hal Holbrook—NBC—A Clear and Pres-
ent Danger—World Premiere NBC Saturday
Night Ar the Movies; George C. Scott—NBC—
The Price—Hallmark Hall of Fame; Richard Wid-
mark—NBC—Vartished, part | & II—World Pre-
miere NBC Mon. & Tues. Night At the Movies:
Gig Young—NBC—The Neon Ceiling—World Pre-
miere NBC Mon. & Tues. Night At the Movies;

Outstanding single performance by an actress
in a leading role—a one-time appearance in a
series or for a special program: Colleen Dewhurst
—NBC—The Price—Hallmark Hall of Fame; Lee
Grant—NBC—The Neon Ceiling—World Prentiere
NBC Monday Night At the Movies: Lee Grant—
NBC—Ransom For A Dead Man—World Pre-
mijere NBC Monday Night At the Movies.

QOutstanding continued performance by an actor
in a leading role in a dramatic series: Raymond

Burr—NBC—/ronside; Mike  Connors—CBS—
Mannix; Hal Holbrook—NBC—"The Senator:
The Bold Ones; Robert Young—ABC—Marcus
Welby, M.D. a

Outstanding continued performance by an ac-
tress in a leading role in a dramatic series: Linda
Cristal—NBC—The High Chavarral; Susan Hamp-
shire—PBS—The Firsti Churchills—Masterpiece
Theatre: Peggy Lipton—ABC—The Mod Squad.

Outstanding continued performance by an actor
in a leading role in a comedy serjes: Ted Bessell
—ABC—Thar Girl: Bill Bixby—ABC—The Court-
ship Of Eddie’s Father; Jack Kiugman—ABC—
The Odd Couple; Carroll O'Connor—CBS—All In
The Family; Tony Randall—ABC—The Odd
Couple.

Qutstanding continued performance by an ac-
tress in a leading role in a comedy series: Mary
Tyler Moore—CBS—The Mary Tyler Moore Show;
Jean Stapleton—CBS—All In The Fainily; Marlo
Thomas—ABC—That Girl,

Outstanding performance by an actor in a sup-
porting role in drama—a continuing or one-time
appearance in a series, or for a special program:
James Brolin—ABC—Marcus Welby, M.D.—
series: David Burns—NBC—The Price—Hallmark
Hall of Fame: Robert Young—NBC—Vanished,
part 1 & 11, World Premier NBC Mon. & Tues.
Night At the Movies.

Outstanding performance by an actress in a
supporting role in drama—a continuing or one-
time aprearance in a series, or for a special pro-
gram! Gail Fisher—CBS—Monnix—series; Mar-
garet Leighton—NBC—Hamlet—Hallmark Hall of
Fame: Susan Saint James—NBC—The Name CGf
The Game—series; Elena Verdugo—ABC—Marcus
Welby, M.D.—series,

Outstanding performance by an actor in a sup-
porting role in comedy—a continuing or one-time
appearance in a series. or for a special program:
Edward Asner—CBS—The Mary Tyler Moore
Show—series: Michael Constantine—ABC—Room
222—series; Gale Gordon—CBS—Here's Lucy—
series.

Outstanding performance by an actress in a
supporting role in comedy—a continuing or one-
time aprearance in a series. or for a special
program: Valerie Harper—CBS—The Mary Tyler
Moore Show—series: Agnes Moorehead—ABC—
Bewitched—serles; Karen Valentine—ABC—Room
222—series.

Qutstanding directorial achievement in drama—
a single program of a series with continuing
characters and/or theme: Daryl Duke—NBC—
“The Day The Lion Died,” The Bold Ones (*The
Senator”” segment): Bob Sweeney—CBS—"Over
507 Steal,” Hawaii Five-O; John M. Badham—
NBC--**A Single Blow of a Sword.” The Bold
Ones (“The Senator™ segment).

Qutstanding directorial achievement in drama—
a single rrogram: Peter Wood—NBC—Hamler—
Hallmark Hall of Fame,; Joseph Sargent—ABC—
Tribes, Movie of the Week on ABC; Fielder Cook
—NBC—The Price, Hallmark Hall of Fame: James
Goldstone—NBC—dA Clear and Present Danger,
World Premiere NBC Sarurday Night at the
Movies,

Outstanding directorial achievement in comedy—
a single program of a series with continuing
characters and/or theme: Alan Rafkin—CBS—
“Suppert Your Local Mother.” The Mary Tyler
Moore Show; John Rich—CBS—“Gloria's Preg-
nancy,’” All In The Family; Jay Sandrich—CBS—
“Toulouse Lautrec Ts One of My Favorite Art-
ists.” The Mary Tyler Moore Show.

Qutstanding directorial achievement in variety
or music—a single program of a series: Art
Fisher—NBC—"Andy Williams Christmas Show,"
The Andy Williams Show: Mark Warren—NBC—
Rowan and Martin's Laugh-In  (with Orson
Welles); Tim Kiley—NBC—The Flip Wilson
Show (with David Frost, James Brown and The
Muppets).

Qutstanding directorial achievement in comedy.
variety or musi¢, a special program: Walter C.
Miller, Martin Charnin—NBC—George M'—Bell
System Family Theatre; Sterling Johnson—NBC—
Tintex Presents Peggy Fleming at Sun Valley:
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Rager Englander—CRBS-~ The Anatony of a .S,\-nu
phony Orchestra, New York Phitharmanic Yowne
Peaple's Cancert.

Quistanding achievement in  choreography—a
single program of p scries or a special program:
Claude Chawin —NBC-—Hamler- Haltrmark  Heall
of Fame: Alan Juhnson—NBC- George Ml -Bell
System Foawily Theatre: Ernest 0. Flatt - CBS .-
The Carol Hwnetr Show (with Nancte 'abray
and Ken Berry).

Outstanding  writing achicvement in chama-—a
single program of a scrics with continuing char-
acters and/or theme: David W, Rintels--NBC --
“A Continual Taa of Muoskeny,” part | & 11
The Bold Ones ¢The Senator” sepment): Jerrokl
Freedman—NBC ~~In Deatl's Other Kingdom.”
The Psychiarrivin, Forr<ImCGne: Joet Oliansky- -
NBC~--"To Taste of Death But Ouee.” The Buld
Ones (“The Senalor”™ scgment),

Outstanding  wiiting  achieveinent  in drama.
original telepfay- a single progiam: William Read
Waoodfield, Allau Baltei—-NBC - -Sen Franciseo In-
ternational Airpori—- Warld Premier NBC Tuesday
Night A4r The Muacies: Tracy Keenan Wynn,
Marvin  Schwartz=-ABC---Trilles---Mavie of e
Week on ABC: David Karp- CBS--The Brother-
haod of the Bell—CBS Thursday Night Maovies,

Ouistamding  writing  achicvement  in drama.
adaplation-—a single program: John Barton -NRB(C
—Handet-—Hallmark Hall of Feme: Saul 1evill--
PBS--The Amiersenvifie “t'rial--1lolhwood Tele-
virvion Theatre; Dean Ricsner --NBC  Taaished-
World Preniiere NBU Alan. & Tues. Muavies.

Outstanding wiiting achievenient v comedy- -a
single program of a stvies with contimiing chan -
acters and/m  theme: James L. Brooks. Allan
Burns-—~CRBS-~*Snpport Your Lacal Mother.” The

T e Faunins ey BUT... you can bottle up drug sales
Ralph Ross—CBS--“Oh. My Aching Back.” Al . 2 o in Gre(ﬂe[ Western Mi‘higﬂ“
through WKZO.

I The Family: Boh Carroll Jr.. Madelyn Davis-
CRS--"Lucy Mecls the Burtous.” Here's Lucy.
Ouistanding writing achievement in variety or
music—a single program  of a series:  Arthur
Julian, Don Hinkley, lack Mendelsohn, Stan Hmt. . R
Larry Sicgel. Woody Kling. Roger Bealty. Arnic In Greater Western Mlchlgan WKZO gets
Rosen. Kenny  Solms. Gail  Paremt CBS- e s H £
Cared Burnett Show (with Rita Hayworth): Danny Hou HIC blg SPel:ldCl'S 60/( ()f the men
Simon. Marty Faniell, Nouman Barasch. Carroll 6-10 am, accgrdulg to a 1970 Pulse Area
Report on Kalamazoo. And 499 of the

Music Hall: Terhert Baker, 11al Gondman. Larry . A
Klein, Boh Weiskopf. Bob Schiller. Norman Sicin- woimnen 10 am 5 Pln' Plus 5 1(7( Of bOth men
berg, Flip Wilson—-NBC- -The Flip Wibson Show and women during weekday drive times.
(with Lena Horne aud Tony Randall}. WHKZO reaches three times os Getting the big b . hy WK o

Outstanding  writing achievement jn  comedy. many counties and 248% more ’ g g buyers 15 why Z0 13
variety or music--a special program: Hal Gold- adults weekly than the next (e b]g buy

b o . 27 % more homes than ail othier

Anniversary Special; Marty Farrell. Bob EHisin—- y - *A 511 tall 1he " ide’”
CRBS-—-The Burt Bacharach Special: Saul llson. Kuluma.zou stations combined. 1w Z[ : ‘blrrygboqli;”fd’”Ed Adelmde]
Ernest Chammbers, Gary Belkin, Alex Barris—CBS Clrevlation Pulse 1968 Michigon vas plown in 1938 —it beld 196.9 pints.
—The Doris Mary dune Kapprellioff Special. Station Report.
Outstanding achievemient in music compositon: e

Moare, Tony Webster. Coleman Jacaby. Boh Elli-

son—NBC—""T"he  Kopykats Kopy V. Kraft

man, Al Gordon, Hilliard Marks. Hugh Wedlock A

Je—NBC Timex Presents Jack Benny's 200h TV stolian. In facl, WHZO reaches
A, For a serics of a single program of a I ; F LS .

series (in the Arst year of music’s use only): il -

David Rose—NBC—"The Love Child,”” Ronan:a; y J WK 0

Robert  Prince, Billy Goldenberg—NBC—-"LA M i 23

2017. The Name of tie Game {Gene Barry seg- . : !

ment): Frank Comstock—NBC—"Elegy Fim 3 ! Tl €8S RADIO FOR KALAMAZOO

Pig.” Adam 12: Charles Fux—ABC— Love, Ameri- : 2 AHD GREATIR WISTIRN MICHIGAN

can Style. b i ! Avary-Knodul, Ine., Euclurive Notiene| Represeatatives
B. For a srecial program: John Addison--NBC: .

-~Hamlet---Halhmark Hall of Fame; Tete Rugohs
-=NBC- Da Yon FYake Thiv Srwranger-- \Waorld

Premiere NBC Monday Night e the Maovies: 5 ®
Walter Scharf—-MNBC - The Tiagedy of the Red G w o new Ito
Salmon,” World of Jacques Cousrean. ®6o °
Qutstanding achicvemicnt in music  direction of
a variety. musical or dramatic pogram- o single
program of a scries vr a special program: John @ eogn Qy e even gou
Addisnn—NBC-=Hamlei—-lellmark Hall of Fame: o
Dominic  Frontiere—-NBC --Swing  Out,  Sweer

’-m;dr-' &Nll*;rl_l_ll-in‘d;cy-«(_('f}rs— ;_"nip Band Salule.” “Now" is too late for 1,050,000 people. With the help of
parl 3 , te alerv Griflin Sterw, . . H - H ” [+} 3
Ouistanding achiovement i masic. lyrics and t.oru.erncc'I media, accidental deaths _decreased 2/}1 in 1970,
special material—a serics or « single promam of But there's more to he dune for accident prevention. If you
a series or a special Progeam written for television: H 2 i Y icti H
Billy Ravnes. NGt aal Coomand Terporn. do it, your {inest murpahsnc efﬂ?rls can be considered for a
ance Presenrs . . . Fure Goldie: Ray Chales — Nativnal Safety Council award. It's our small way of thanking
NBC—-The Fira Nine Monghs Are the Hardes: hose who care, F i natk in-
lee TFalc—NRC - The Dean AMurtln Show: Wil- ; . l'.‘ N f‘Ol‘ fl.l” ll'lf()ﬂ"dho” on hOW YOU il get W
liam Goldenberg. Dovid Wikkan -NBC Al The volved, write: Mr. Don McEwan
?(I}I I-'nglilim' Fm:cw.'; The Neaun «f he Gane Public Service Awards; National Safety Council

e Barry sewinenl ). o ) el “hi

Oulx!nmling achievement in cinematopraphy fiy 425 North A"d”ga” AVEHUE, Lh:cago, Hi. 604
COTTILEIIMTET [T iE *Total accidental deaths, 1960-69

A. For a series or 2
Ted Voigtlander ~ NRC-

tte paogram of a series:
he Love Child,” Bo- e
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nanza; Walter Strenge—ABC—"A Spanish Saying
1 Made Up,” Marcus Welby, M.D.; Jack Marta
—NBC—""Cynthia Is Alive and Living in Avalon."”
The Name o] The Game (Gene Barry segment).

B. For a special or feature length program
made for television: Lionel Lindon—NBC—
Vanished, parts 1 & 11—World Premiere NBC
Monday & Tuesday Night at The Movies; Rus-
sell L. Metty—ABC—Tribes—Movie of The Week
on NBC; Bob Collins—NBC—Timex Presenis
Peggy Fleming at Sun Valley; Edward Rosson—
NBC—The Neon Ceiling—World Prentiere NBC
Monday Night A1 The Movies.

Outstanding achievement in Cinematography for
news and documentary programing—for a series, a
single propram of a series. a special program.
program segment or elements within:

A. Regularly scheduled news programs and cov-
erage of special events: Larry Travis—CBS—
“Los Apgecles—Earthquake (Sylmar V.A. Hos-
pital)”, CBS Evening News and Walter Cronkite:
James Watt—NBC—"Cattle Drive" parts 1 & 1L,
The Hamley-Brinkley Report: Houston Hall—
NBC—*They Paved Paradise.,” The Huntley-
Brinkley Report.

B. Documentary. magazine-type or mini-docu-
mentary programs; Jacques Renoir—ABC—*The
Tragedy of the Red Salmon.”™ The Undersea
Woarld of Jacques Cousrean: Phillinpe Cousteau
ABC—*"Lagoon of Lost Ships." The Undersea
World of Jacques Constean: Michel DeLoire.
Jacques Renoir—ABC—"The Dragons of Galapa-
gos.”” The Undersea World of Jacyues Cousteau!
James 5. Wilson, Guy Adenis, George Apostolides.
Joe Bardo, Tony Coggans, Michael Dugan, J.
Barry Herron. Rohert E. Thomas, Larry Travis—
NBC—Wilidfire!—GE Monogram Series.

Outstanding achievement in art direction or
scenic design:

A. For a dramatic program or feature length
film. a single program of a series or a special
program: Peter Roden—NBC—Hamler—Hallmark
Hall of Fame; John J. Lloyd (art director). Ruby
R. Levitt (set decorator)—NBC—Vanished, part
1 & I1—Wworld Premiere NBC Monday & Tues-
day Night ar The Movies: Jan Scott—PBS—~AMoni-
serrai—Hollywood Television Theatre; John Cle-
ments—NBC—The Price—Hallmark Hall of Fame:
J. M. van Tamelen (art director), Fred Price (set
decorator) —CBS—"The Mouse That Died,”
Mannix.

B. For a musical or variety single program of
a series. or 2 special program: Rene Lagler (art
director}. Robert Checci (set decorator)—CBS—
The Glen Campbell Goodtime Honr (with Neil
Diamond, Linda Ronstadt); Romain Johnston—
NBC—The Flip Wilson Show (with Robert Gou-
let and Lola Falana): James W. Trittlpo (art

. director), George Gaines (set decorator) —CBS—
Rober: Young and Family: Fred Luff—Syndicated
—Love Is. Oral Roberts Valentine Special.

Outstanding achievement in costume design—a
single program of a series or a special program:
Martin Baugh, David Walker—NBC—Hamier—
Hallmark Hall of Fame; Robert Carlton—NBC—
Bing Crosby—Cooling It; Ret Turner—NBC—
“The Andy Williams Christmas Show.” The Andy
Willimns Show: Patricia Segnan—NBC—The;’ve
Killed President Lincain!

Outstanding achievement in make-up—a single
program of a series or a special program: Marie
Roche—NBC—Hamletr—Hallmark Hall of Fame:
Rolf J. Miller—ABC—"Samantha's Old Man,"
Bewitched; Robert Dawn—CBS—*Catafalque.”
Mission: Impossible; Perc Westmore, Harry C.
Blake—NBC—The Third Bill Coshy Special.

Outstanding achievement in film editing for
entertainment programing:

A, For a series or a single program of a
series: Arthur David Hilton—CBS—"Over 507
Steal.” Hawaii Five-QO! Douglas Stewart—NBC—
“To Taste of Death But Once.” The Bold Ones
(“The Senator” segment); Michael Economou—
NBC—"A Continual Roar of Musketry.” part 1
& 11, The Bold Ones (“The Senator” segment).

B. For a special or feature-length program made
for television: Robert F. Shugrue—NBC—The
Neon Ceiling—World Premiere NBC Monday
Night ar the Movies; Robers Watts—NBC—
Vanished, parts 1 & I1—World Premiere NBC
Monday & Tuesday Night ar the Mories: George
J. Nicholson—ABC—Longsireet—Movie of the
Week on ABC.

Outstanding achievement in film editing for
news and documentary programing for a series.
a single program of a series. a special program.
program segments or elements within:

A. Regularly scheduled news programs and
coverage of special events: George L. Johnson—
NBC—*"Prisons,” rarts I thru IV, NBC Nightly
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News; Michael C. Shugrue—NBC—"The Welfare
Worker,” NBC Nightly News; Louis Buchignani—
ABC—"L.A, Earthquake." ABC Evening News
with Howard K. Swmith and Harry Reasoner:

B. Documentary, magazine-type or mini-docu-
mentary proprams: David E, Blewitt—ABC—"The
Tragedy of The Red Salmon.” The Undersea
World of Jacques Constean; Rohert B. Loweree,
Henry J. Grennon—NBC—"Cry Help,” an NBC
White Puper on mentally disturhed youth: Dena
Levitt—CBS—CBS Reports: The Selling of The
Pemtagon: Jobn F. Teeple—NBC—*"The Prado,”
Tthe Southern Baptist Hour,

Outstanding achievement in film sound editing—
a single program. a series or a special program:
Frank R. White, Joe Kavigan, Don Crosbhy. Chuck
Perry—CBS—"The Blas.,” Mission. Impossible;
Edward L. Sandlin. Josef E. von Stroheim, Seith
B, Larson. Bill Rivol. Billie Owens—CBS—
Sunhurst.” Mannix; Don Hall Jr., Jack Jackson,
Boh  Weatherford, Dick Jensen—ABC—Tribes—
Movie of the Week on ABC.

Ouistanding achievement in film sound mixing
—a single program of a series or a special pro-
gram: Theodore Soderberg—ABC—Tribes—Morie
of the Week on ABC: Joel F, Moss—CBS—""Sun-
burst.'” Mannix; Ronald K. Pierce. James Z.
Flaster—NBC—Vanished, parts 1 & I1—World
Premiere NBC Monday & Tuesday Night at the
Movies; Roger Parish, Robert L. Hoyt—NBC—
San Francisco Imternational Airport—World Pre-
miere NBC Tuesday Night at the Movies.

Qutstanding achievement in lighting direction—

Assistant weatherman
offered by Fajrman

A simple color-film animation package
for TV weather shows than can be
easily inserted electronically or supered
over regular live programing, slides or
other material is now being put into
national syndication by The Silly Super
Co., a subsidiary of Fairman Produc-
tions Inc., Milwaukee. Release fol-
lows a year of testing on wWiSN-Tv Mil-
waukee and seven other stations to as-
sure the film technique’s compatibility
with all types of TV technical gear.

Dubbed Freddy Forecast, The Ani-
inated Assistant Weatherman, the pack-
age includes 16-second animated film
sequences to cover various weather
situations. The character talks and pro-
vides a foil for the station weather-
man. The developer and producer, Rob-
ert J. Fairman, also operates Fairman
Advertising, an agency which has been
involved in local and regional retail
advertising for 16 years. He became in-
volved in production over the years to
serve clients, with 70% of the agency’s
business now in television and radio.

Address: 811 East Wisconsin Ave.,
Milwaukee 53202.

a single program of a series or a special prugram
produced for electronic television only: John Rook
—NBC—Hamilet—Hallmark Hall of Fame; Ken-
neth Dettling—PBS—The Andersonville Trial—
Hollywood Television Theatre; John Freschi—NBC
—"Andy Williams Christmas Show.” The Andy
Willioms Show; Carl Gibson—Syndicated—Love
15, Oral Robert Vaslentine Special—Contact. -

Outstanding achievement in live or tape sound
mixing—a single program of a series or a special
program: Henry Bird—NBC—Hamlet—Hallmark
Hall of Fame; Dave Williams—NBC—The Flip
Wilson Show (with Lena Horne and Tony Ran-
dail); Marshall King—NBC—Swing Ouf, Sweet
Land.” -

Outstanding achievement in video tape editing—
a single program of a series or a special program:
Ray Knire—NBC—Hanet—Hallmark Hall of
Fame; Marco Zappia—CBS—Hee-Haw  (with
Roger Miller and Peggy Little); Steven Orland.
Martin J. Peters—NBC—Clairo! Command Per-
jormance Presents . . . Pure Goldie.

Outstanding achievement in technical direction
and electronic camerawork—a single program of
a series or a special program: Louis Fusari (tech-
nical director). Tony Yarlett, Ray Figelski, Marvin
Ault, John Olsen (cameraman)—NBC—Rowan
and Marrin's Laugh-In (with Orson Welles); Bill
Schertle (technical director), Barney Neeley, Tom
McConnell. Alan Latter (cameraman)—network
ponl coverage—Apollo 14 recovery aboard the
USS New Orleans; Gordon Baird (iechnical di-
rector). Tom Ancell, Rick Bennewitz, Larry
Bentley, Jack Reader (cameraman)—PBS—The
Andersonville Trial—Hollyweood Television Theatre.

Following are '“the areas” where there is a
possibility of one award. more than one award.
or no award in each.

Qutstanding achievement in children’s program-
ing—an award for creative program achievements
and for achievements by individuals contributing
to children’s programs: Burr Tillstrom, performer
—PBS—Kukla, Fran and Ollie, series; Sesame
Streer, David D. Connell, executive producer—
Jon Stone, Lutrelle Horne, producers—PBS—series:
Kukla, 'Fran and Ollie, John J. Sommers, execu-
tive producer—PBS—series; George W. Riesen-
berger, lighting director—PBS—Sesame Stree:,

Outstanding achievement in daytime program-
ing—an award for creative program achievements
and for achievements by individuals contributing
to daytime programs: Today—Stuart Schulberg,
rroducer—NBC—series; The Gallobing Gourmer,
Treena Kerr., producer—Graham Kerr, host—
syndicated—series: James Angerame. technical
director—CBS—Love Is A Many Splendored Thing;
Victor L. Paganuzzi, art director, John A. Wen-
dell. set decorator—CBS—Love Is A Many
Splendored Thing.

Qutstanding achievement in sports programing—
an award for creative program achievements in
sports and for achievements by individuals con-
tributing to such programs or to the coverage of
sporting events: 34th Masters Tournament—Frank
Chirkinian, rroducer—CBS; NFL Monday Night
Foothali, Roone Arledge, executive producer, Chet
Forte, producer—ABC—series; ABC's Wide World
of Sporis—Roone Arledge, executive producer—
ABC—series; Jim McKay, commentator—ABC—
ABC's Wide World of Sports—series; Don Mere-
dith, commentator—ABC—NFL Monday Night
Football—series; Walt  Kubilus (technical di-
rector), Dick Kerr, John Morrealle, Mike Rebich,
Stuart Goodman, Mort Levin, Sal Folino, Don
Langford, Ed Payne (cameramen)—ABC—NCAA
Foothall—series,

Special classification of outstanding program
and individual achi¢vement:

An award for unique achievements: Lily Tomlin,
performer—NBC—Rowan and Martin's Laugh-In
—series; Harvey Korman, performer—CBS—The
Carol Burnenn Show—series; Arte Johnson, per-
former—NBC-=Rowan and Martin's Laugh-in—
series: The Wonderjul World of Disney, Ron
Miller, executive producer—NBC—series; Mutual
of Omaha's Wild Kingdom, Don Meier. producer
~—NBC—series.

Outstanding achievements in any area of crea-
tive technical crafis—an award for individual
achievement deemed singularly outstanding which
does not fall into a specific category and is not
otherwise recognized: Lenwood B, Abboti. John
C. Caldwell, special photographic effect—NBC—
City Beneath The Sea—World Premiere NBC
Monday Night ar the Mories; Albert J. Whitlock,
special photographic effects—NBC—Vanished, part
1 & L1—World Pretiere NBC Monday and Tues-
day Night at the Movies; Gene Widhoff, graphic
art—court room sketches—NBC—"Manson Trial,"
The Huntley-Brinkley Report, NBC Nightly News.
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A warning of possible
CATV threat to radio

There are no present or proposed
CATYV rules that provide for regulation
of distant radio signal carriage. Because
of this, Rocky Mountain Broadcasters
Association argued last week, “this
broadcasting service is now endangered
by unfair CATV competition.”

The association, representing 150
broadcasters in Idaho, Montana, Utah
and Wyoming, urged in its petition to
the FCC that the agency ban importa-
tion of distant radio signals or propose
regulation “to insure the continued
viability of free off-air radio service.”

“If a total distant signal ban is not
proposed,” the association contended,
“there should be proposed mandatory
local radio station carriage and program
exclusivity, as a prerequisite to any
nonlocal radio signal importation. Also,
there should be required notification of
proposed CATV carriage of distant
radio station signals, restrictions on
the extent of importation and ‘leap-
frogging’,” similar to those that pertain
to the importation of television signals.

The association further noted that
any rules proposed or adopted should
look toward *“placing the burden of
justifying radio station signal importa-
tion on CATV systems seeking to im-
port such signals in smailer markets.
Carriage and same day non-duplication
protection of local radio stations’ pro-
graming would at least insure the local
station being received by CATV system
subscribers in the stations’ listening area
—something no local radio station is
assured of now,” the association said.

DJ's want soul, selves
put back into WLEF

Three black former disk jockeys at
wLEF(aM) Greenwood, Miss.,, are
among those who have asked for FCC
intervention to prevent the station from
switching from rhythm and blues to
country and western programing. John-
ny L. Williams, Theodore Hill Jr. and
George Davis contend they lost their
announcing jobs to  inexperienced
whites “as a direct result” of WLEF's
“total change in program format and
ortentation.”

Other parties to the petition are the
Greenwood Movement, a coalition of
focal civil rights organizations; W. S.
Lee Jr., a pastor; Mrs. Martha Cooley,
a black businesswoman, and Jake Mc-
Ghee, who has been active in civil
rights in the area. The petitioners con-
tend that wLEF has neither conducted
an ascertainment survey to justify its
format change nor has it made a show-
ing that—as the station contends—the
change was made necessary by financial
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hardship. They also charged that the
licensee, Leflore Broadcasting Co., vio~
lated the commission's rules on nondis-
crimination in employment by replac-
ing its black disk jockeys with whites
with no justification.

The petitioners ask the FCC to com-
pel the station to revert to its black-
oriented programing or revoke WLEF'S
license; to declare that the format
change is not in the public interest; to
initiate an inquiry into the charges of
discrimination, and to force all the
radio stations in Greenwood to make
their financial- statements available so
they can evaluate Leflore’s claim of
financial hardship.

The following modifications in program

schedules and formats were reported
last week.

" WeBM-FM Chicago—CBS-owned sta-
tion is now programing rock music
100% . Previous format included several
types of music, with emphasis on the
contemporary. WBBM-FM operates on
96.3 mhz with 10.5 kw and an antenna
560 feet above average terrain.

" WocN(aM) Miami—WocN Broad-
casters has revised the station's easy-
listening format to include smooth vo-
cals in its programing along with tradi-
tional instrumentals. WocN is on 1450
khz with 1 kw full-time.

= Kiro-FM Seattle—Bonneville Broad-
casting Co. has discontinued the sta-
tion’s hard-rock format and substituted
easy-listening programing. Station oper-
ates on 100.7 mhz with 16.5 kw and
an antenna 750 feet above average ter-
rain.

" KeGL(aM) Santa Clara, Calif—
Barnes Enterprises Inc. has altered the
station's format to add religious and
Spanish-language programing. KEGL,
which previously programed country-
and-western music 100%, now broad-
casts religious music from 6 a.m. until
noon and from 6:30 p.m. to 8p.m. Span-
ish-oriented programing is broadcast
from 8 p.m. to midnight. The station
continues to broadcast country-and-

western music in the afternoon. KEGL

operates on 1430 khz with 1 kw full-
time.

= Wina-FM Charlottesville, Va.—Char-
lottesville Broadcasting Corp. on March
15 drastically reduced duplication of
wINA(AM) and commenced original
programing with an easy-listening for-
mat. WINA-FM now simulcasts with its
AM adjunct from 5:30 a.m. sign-on
until 9 a.m., then programs contempo-
rary music, standards and show tunes
until 8 p.m. From 8 p.m. to 10 p.m,

the station broadcasts semiclassical
music. and then reverts back to con-
temporary until midnight sign-off. Un-
der former 1009% duplication of WINa,
wiINA-FM broadcast middle-of-the-road
music. In getting FCC approval of its
purchase of the stations recently, Char-
lottesville Broadcasting had agreed to
reduce simulcasting. WINA-FM operates
on 95.3 mhz with 3 kw and an antenna
height of 190 feet above average terrain.

" WINT{AM) Winter Haven, Fla.—Su-
wannee Broadcasting Co. has discon-
tinued the station's top-40 format and
substituted gospel programing from 6
to 6:30 a.m. and country-and-western
music through the remainder of thc day
until sign-off. WiNT is on 1360 khz with
| kw directional day.

= WrtiG(aM) Massillon, Ohio—Scott
Broadcasting Co. has changed from a
middle-of-the-road format to one in-
volving the programing of “oldies™ in-
termixed with current easy-listening
music. Station operates on 990 khz with
250 w directional day.

= KrwL(aM) Carson City, Nev.—Wil-
liam Cody Kelly, the station’s new li-
censee, has clected to drop the former
middle-of-the-road format and program
modern country music. KRwi. is on
1300 khz full time with 5 kw day and
500 w night.

Police confiscate camera,
station goes to court

Woio-Tv Duluth, Minn., has filed suit
in U.S. District Court following police
confiscation of a camera from one of its
reporters secking to cover a burglary
attempt. Wnio-tv and Channel 10 Inc.
charge that the police action violated
the civil rights of both the station and
reporter Dennis Anderson, and that,
consequently, the public's right to know
was abridged.

Frank Befera, president and general
manager of wbplo-Tv, said the station
would seek a restraining order against
such actions in the future, and would
ask the court “to declare and determine
the guidelines under which the Consti-
tutional rights of the people will be pre-
served, and to assure the protection of
both the police and the press in carry-
ing out their duties.”

Prime-time viewing up again
The number of people watching fele-
vision during an average prime-time
minute between October 1970 and Feb-
ruary 1971 reached a record high of
more than 77 million, according to
figures released by NBC Research. In
terms of homes for the same period,
37,740,000 homes were tuned in to TV,
it was reported.
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Ups and downs of drug lyrics

Opponents of FCC’s position lose first round,
but commission is hard at work on clarification

Critics of the FCC's policy statement
on drug lyrics last week lost the first
round in their effort to have it with-
drawn. A federal district court judge
dismissed their motion for a tempotary
restraining order barring the commis-
sion from enforcing it, pending a suit
on a request for a ruling that the state-
ment interferes with broadcasters’
freedom of speech.

However, that one definitive action
was largely overlooked in the midst of
other developments—the commission’s
efforts to clarify the policy statement
and its reported embarrassment over
the release to the press of a list of 24
song titles that had been in the com-
mission’s possession.

At issue in the continuing contro-
versy is the allegation that the commis-
sion, in its March 5 policy statement,
implicitly if not explicitly is barring the
play of songs tending “to promote or
glorify the use of illegal drugs” (BRroaD-
CASTING, March 8). Commission offi-
cials have stated repeatedly that the pur-
pose of the policy statement was simply
to remind broadcasters of their respon-
sibility for knowing the content of what
they air,

In the court action, Judge William B.
Jones dismissed the request for a re-
straining order on the ground he lacked
jurisdiction ia the case. Gil Zimmer-
man, of the U.S. Attorney’s office, in
opposing the request, said the plaintiffs
were in the wrong forum. He said they
should seek reconsideration from the
commission or, if the policy statement
were subject to court review, seek it in
the U.S. Court of Appeals.

The suit, which challenges the policy
statement on constitutional grouads,
was brought by the National Coordinat-
ing Council on Drug Abuse Education
and Information and others (Broan-
CASTING, April 12).

Tracy Westen, of the Stern Com-
munity Law Firm (and a former legal

assistant to Commissioner Nicholas
Johnson) counsel for the plaintiffs,
said reli from Judge Jones’s decision
would t  sought in appeals court. He

said thatr »urt would be asked either to
direct Ju ge Jones to hear the case or
to an injunction pending a hearing in
which ever court has jurisdiction.

Mr. Westen also said a commission
statement making clear that the agency
was not attempting to censor any par-
ticular song would not be enough to
persuade his clients to drop their suit.
He said they would like the commission
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to assert that it does not require pre-
screening of records.

It was uncertain  late  Thursday
whether the commission would go that
far. The commission spent substantial
parts of Wednesday and Thursday con-
sidering a dralt order that would dispose
of petitions for reconsideration of the
policy statement—and, the cominission
hoped, “clarify” it. Bul the language
was posing a problem: commission of-
ficials who said the order would be is-
sued Wednesday, then Thursday, ex-
pected release on Friday (Apri! 16).

Meanwhile, commission officials, in-
cluding the one dircctly involved, were
giving assurances that the list of song
titles that had been turned over to re-
porters had no official standing and
played no part in the comniission's de-
cision to issue ils policy statement.

William B. Ray, chicf of the com-

NBC News crew
gets into Red China

NBC News has four representatives in
the group of seven news people admit-
ted to Communist China April 11 to
cover the visit of un American table-
tennis team. They are John Rich,
TFokyo-based correspondent, Jack Reyn-
olds, manager, operations, Tokyo, and
a two-muan sound-camera crew. For Mr.
Rich it marked a return to a country
he cavered befnre the Cantmunisis tonk
over.

In granting the visas, the Chinese
government ended a policy ni’ exchuding
American journalists from the country
since the Comnmunists came into power
22 years ago, Mr. Rich began reporting
from the Far Eust in 1946 while em-
ployed by the International News Scrv-
ice. He joined NBC News in 1950. Mr.
Reynolds joined NBC in 1953 and has
served as a TV producer.
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NBC newsinan John Rich (1) and film
crew member Massaki Shihara 1alk

things over in preparation for their
historic trip 1o muinland China.

mission’s complaints and compliance
division, hud made the list available in
response o questions about the com-
plaints the commission had received
concerning drug-oriented songs. It was
captioned “a partial list of song titles
brought to the attention of the FCC in
connection with the subject of so-called
drug-oriented song lyrics.”

Mr. Westen, in arguing for a re-
straining order, said the songs listed
“ure apparently” those “that caused the
issuance™ of the policy statement. But
Mr. Ray said that there is “no list of
songs that the commission prohibits or

that were the subject of complaint
letters.”
Nevertheless, commission officials,

concerned over any implication of cen-
sorship, clearly wished the list had not
been released. “Ray put a ot of caveats
on the list,” vne official said. “But the
cammission would never release a list
because it has none.”

It was learned the titles are at least
a partial list of those cited by a group
of Defense Department officials who
briefed the commission in January on
the drug problem. The Defense officials
had provided the same briefing twice at
the White House, once for television
hroadcasters, again for radio executives,
as part of day-long conferences on the
drug problem. Chairman Dean Burch,
who had attended the White House
meetings, reportedly invited them to
hrief the commissioners.

The titles listed: “I Get By With a
Little Help from My Friends,” “Cocaine
Blues,” “White Rahbit,” *“Acid Queen,”
“The Virgin Fugs,” “The New Amphat-
amine Shriek,” “The Alphabet Song,”
“I Like Marijuana,” “Hashing,” “Walk-
ing In Space,” “Heroin,” “Fire Poem,”
“Dan’t Step on the Grass,” “Velvet
Cave,” “Cloud Nine,” “The Pusher,”
“Tambourine Man,” “Puff the Magic
Dragon,” “Eight Miles High,” *“Aca-
pulco Gold,” “Along Comes Mary,”
“Happiness is a Wanm Gun,” “Mellow
Yellow” and “Lucy in the Sky with
Diamonds.”

A television first
for Aline Saarinen

Aline Saarinen has been named chief
of the NBC News Paris bureau. She
hecomes the first woman to head an
overseas network news bureau.

Mrs. Saarinen has been an NBC
News correspondent since October
1964. She replaces Garrick Utley, who
will be reassigned as a New York-
based correspondent and permanent
host of First Tuesday.

Before going to NBC, Mrs. Saar-
inen was known as a leading art critic
and author of “The Proud Possessors.”
She has been in Vietnam and covered
both 1968 political conventions.
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Jacobs, ABC-TV swap
disparaging words

His predictions are dismissed
as ‘woeful’; in return, he
calls network’s fare ‘lousy’

ABC-TV, which came off third best in
Herb Jacobs’s handicapping of the
three TV networks for the coming sea-
son, told its affiliates last week that Mr.
Jacobs had a “woeful” record as a
handicapper. Mr. Jacobs countered
that ABC-TV has had a “lousy” record
in programing in recent years.

The new-season forecasts by Mr.
Jacobs, head of the program-buying
and consulting firm of Telcom Associ-
ates, New York, were made last month.
At a breakfast meeting that has become
an annual event during the National
Association of Broadcasters conven-
tions, he predicted NBC-TV would
win the first season of 1971-72 with a
19.1 average share of audience, fol-
lowed by CBS-TV with 18.9 and ABC-
TV with 17.0 (BROADCASTING, April 5).

Richard L. Beesemyer, ABC-TV affili-
ate relations vice president, told ABC
affiliates in a wire that to take Mr.
Jacobs's predictions at face value in
making their 1971-72 program judg-
ments would be “dangerous, based on
his past record [and] also on the basis
of the ‘measure’ he uses, namely, na-
tional shares.”

“The truest reflection of program
popularity or of a network schedule’s
ability to work effectively for its affili-
ates is not the national Nielsen re-
port,” Mr. Beesemyer said, “but the
Nielsen 70-market report. This audi-
ence survey, where the three networks
compete under equal conditions, is the
most accurate indicator for ABC sta-
tions of the audience levels they them-
selves are likely to obtain.”

In the 70-market reports for the 10
weeks of the second half of the 1970-71
season, he said, ABC is ahead with a
19.8 average rating to CBS’s 19.0 and
NBC's 18.8.

He also challenged Mr. Jacobs on the
latter’s own terms:

“For the 1970-71 season, using Mr.
Jacobs’s own criterion of what con-
stitutes predictive success—being within
three share points plus or minus of the
actual share—bhis record is woeful.

“For the 140 network half-hours for
which he made share predictions last
spring and in which programing was
unchanged for fall (CBS made some
time-period changes during the sum-
mer), Mr, Jacobs was correct only 48%
of the time.

“Furthermore, for new programs,
Telcom’s record was only half as good
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—24% -—fas] for all programs. On new
shows, Mr. Jacobs was wrong by his
own standards three out of four times,
and his errors were by no means just
over the mark. His average error was
five share points and in a number of
cases, such as The Partridge Family on
the downside and the Andy Griffith
Headmaster show on the upside, he
missed by nine or more points.”

As for predictions for next fall, Mr.
Beesemyer questioned Mr. Jacobs's
showing only a total of 64 network
share points for Fridays at 10:30 (when
only two networks will be programing)
and his failure to estimate any share for
ABC's Marcus Welby on Tuesdays at
10:30 when it will have no network
competition.

“Even more oddly,” Mr. Beesemyer
told the affiliates, “he fails to include
this *missing’ half-hour (Welby. 10:30-
11), which will probably be the highest-
rated network program figure next fall,
in his average ABC national rating esti-
mate, which we believe is considerably
off the mark.”

Mr. Jacobs claimed an over-all aver-
age accuracy of 97.5% in calling win-
ners and losers for the first half of the
1970-71 season, and last week he stayed
with that claim. Of Mr. Beesemyer's
contentions he said that “if you're doing
lousy, you find a different way to look
at the figures.” He added: “Forget the
computers and just use common sense.
Just line up their schedules for the past
few years and count up the losers
they’ve had.”

Syndicated opinions

Horizons Communications Corp., New
York, a group owner, is producing and
placing into TV syndication a weekly
half-hour series, Personal Opinion. Tt
will present the views of several well-
known persons including former Sen-
ator Eugene J. McCarthy, writers Leo
Rosten, Maurice Zolotow, Shana Alex-
ander and Jeffrey St. John and radio
personality Gene Klavan.

Jerome R. Feniger, president of
Horizons, said the series will be offered
either for advertiser syndication or for
direct sale to stations. He added that
each show will be composed of state-
ments of personal opinion by six of the
regular contributors on matters “within
the wide range of their interests, con-
cerns and expertise.” There will be an
open slot on the program to be filled
by commentators from the local sta-
tions.

Horizons owns five radio and three
TV stations in New York, Wisconsin
and California. Its principals are Mr.
Feniger, Chet Huntley, Edward Wood
and William Mulvey.

Another seer
for wired nation

Florida radio manager
says its inevitable;
CATV conference convenes

Virtually on the eve of this week's
CATV programing and next week’s
state presidents’ conferences the gen-
eral manager of a radio station in
Florida, who is also president of his
state's broadcasters association, has
forecast a completely wired nation by
1990.

William Ryan, wn~oG(aM) and
WNFM(FM) Naples, Fla.,, who is presi-
dent of the Florida Association of
Broadcasters, told a chapter of the
American Women in Radio & Tele-
vision that not only does he see a fully
wired nation in 20 years, he also sees
CATV systems interconnected into a
national system.

“Those that argue against the wired
nation concept,” he said, “‘are doing no
more than a holding action . . . It is
absolutely inevitable that cable tele-
vision will reach virtually every home
in the nation in 20 years.”

Mr. Ryan’s stations are owned by the
Palmer Broadcasting group, which also
includes wHO-AM-FM-Tv Des Moines
and woc-AM-FM-Tv Davenport, both
Towa. It also owns cable systems in
Naples and in Palm Desert, Calif.

The CATV programing conference,
sponsored by the National Cable Tele-
vision Association, starts in Chicago
Wednesday (April 21) and runs for
three days. NCTA officials learned last
week that they will be minus one of
their principal speakers; Barry Zor-
thian, Time-Life Broadcast Inc., sched-
uled as the banquet speaker, had to can-
cel due to a conflict in dates. The other
speakers, however, are still scheduled:
FCC Commissioner Thomas J. Houser,
Stockton Helffrich, director of the Na-
tional Association of Broadcasters'
Code Authority, and Geoffrey Nathan-
son, Optical Systems Corp., Los Ange-
les (BROADCASTING, April 12).

The NAB state president’s confer-
ence is scheduled to begin next week,
April 26-28, in Washington (see page
46).

Summer sound: the Carpenters

NBC-TV this summer will fill the one-
hour time slot vacated by The Don
Knotts Show with Make Your Own
Kind of Music, starring the Carpenters,
singing duo. The program, set for a
July 6 start, will run for eight weeks
(Tuesdays, 8-9 p.m. NYT). Stan Harris
will produce and direct the series for
Tomka Productions.
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ABC strikes back at
filmmakers’ lawsuit

In $100-miilion countersuit
it denies antitrust charges,
asks dissolution of MPAA

ABC Inc. filed an answer last week to
a suit started last fall by leading mem-
bers of the Motion Picture Association
of America—and, in a countersuit,
asked for $100 million in damages and
the dissolution of the MPAA.

ABC's reply to the suit, filed in the
U.S. Southern District Court in New
York, denied the charge that it violated
the Sherman Antitrust Act by going
into the feature-film production field.
ABC also denied that it had monopo-
lized, excluded or threatened to exclude
the filmed products of the plaintiff or
others from- the television or theatrical
markets.

CBS also was included in the suit
filed last September by Avco Embassy
Pictures; Paramount Pictures; Warner
Bros. Inc.: United Artists Corp.; Colum-
bia Pictures Industries; Metro-Goldwyn-
Mayer Inc.; Universal City Studios Inc.:
Universal Film Exchange Inc., and
MCA Inc.

ABC filed eight separate counter-
claims against the plaintiffs in the origi-
nal action, and it further named addi-
tional counterclaim defendants: the Mo-
tion Picture Association of America and
the conglomerate corporations that own
and control several of the plaintiffs—
Avco Corp.; Gulf & Western Industries
Inc. (Paramount); Kinney National
Service (Warner Bros.) and Trans-
america Corp. (United Artists),

The ABC counterclaims charge that
the motion-picture producers, “by vir-
tue of their vast financial and intra-
corporate relationships and resources”
and through the assistance of the
MPAA, “have combined and conspired
to monopolize feature-film distribution
and production in violation of the Sher-
man Act.” They also charge that vari-
ous producers and distributors have
“illegally and in violation of the Sher-
man Act block-booked feature films
and television series to the ABC net-
work.”

Jack Valenti, president of the Motion
Picture Association of America, said
last week that ABC's counterclaim
dodges the real issue of MPAA’s law-
suit—the networks' control of enter-
tainment. .

He charged that “ABC’s control of
the largest chain of theaters in the
United States vastly extends its power,”
and that now that movies have become
popular on television, the networks “are
attempting to eliminate their last large
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independent suppliers—the motion-pic-
ture companies.” -~

If ABC is really concerned about the
shortage of movies for theaters, as it
chaims, it would make pictures solely
for theaters, Mr. Valenti contended. He
said that “network buyers cannot re-
main-their own suppliers if there is to
be any semblance of competition in this
important national industry.” He pre-
dicted the movie industry “would be a
shambles in a few years if the networks
were permitted to expand their power.”

Mr. Valenti labeled the block-book-
ing charge “fictitious.” He added: “I
am advised that the networks insisted
on buying large quantities of films and
their own contracts with the motion
picture companies acknowledge this in
express language.”

Fremantle sets up
U. S. division

Fremantle Corp., New York, which has
specialized in the distribution of radio
and television programs in overseas
markets for the past 22 years, has
formed a domestic division to syndicate
TV programs to stations in the U.S.

Paul Talbot, president, said last week
that Colgan Schlank, vice president in
charge of syndication for Young &
Rubicam, New York, has resigned that
post to join Fremantle as executive in
charge of the new division. It will offer
programs to U.S. stations either on a
cash or trade-out basis.

The unit’s first offering will be a
half-hour, five-per-week dramatic series,
Paul Bernard, Psychiatrist, which will
be given to stations free in return for
spots for advertisers. The series is being
produced in Canada and has been
bought by the CBC for a fall start.

Mr. Talbot said that Fremantle,
through its overseas offices, is assem-
bling additional properties through co-
productions in Canada, Great Britain
and Australia.

A look at Perry Wolff

Amid the mounting cross-fires over The
Selling of the Pentagon and other
currently controversial documentaries,
Mundelein College, Chicago, plans a
major event dedicated to the proposition
that the TV documentary is a high art
form and that the producer is an artist
as well as educator and journalist.

Mundelein will present a three-day
seminar May 6-8 focused exclusively
on Perry Wolff, executive producer at
CBS News whose Pentagon piece has
whipped up so much of a flap (see page
19), who will take part in the seminar
discussions. His entire collection of TV
documentaries is to be screened three
times during the meeting.

Pro football line-ups

now firm at networks

Schedules for the three TV networks’
coverage of the " National Football
League’s 1971 National and American
Football Conference games were an-
nounced last week.

ABC-TV launches its second season
of NFL Monday Night Football on
Monday, Sept. 20. Its schedule of 13
regular-season telecasts—in which
teams of both conferences will partici-
pate—will run through Dec. 13, 9 p.m.
EST to conclusion. The network will
also telecast one preseason contest on
Aug. 30.

In beginning its 16th consecutive
year of professional football coverage,
CBS-TV is scheduling 83 regular-sea-
son games (including four to six re-
gional telecasts many weeks), 66 of
which will be between National Con-
ference teams and 17 between teams
of both conferences. The regular sched-
ule starts Sunday, Sept. 19, It will be
preceded by three preseason contests
starting Saturday, Aug. 28, and fol-
lowed by four post-season contests on
Saturday, Dec. 25, and Sunday, Dec.
26, and the National Football Confer-
ence championship on Sunday, Jan. 2,
followed by the Super Bowl, Sunday,
Jan. 16. CBS also will have a half-hour
pregame The NFL Today and a 15-
minute postgame Pro Football Report.
The play-by-play announcer and ana-
lyst assigned to each game will be
named shortly.

NBC-TV’s coverage is of the Ameri-
can Football Conference. Three pre-
season matches, all at night, begin Fri-
day, Aug. 13. These are to be followed
by the regular-season schedule in which
a total of 84 games, including regionals,
will be telecast, starting Sunday, Sept.
19. NBC will also telecast the American
Football Conference divisional playoffs
Sunday, Dec. 26, the AFC champion-
ship game Sunday, Jan. 2, and the Pro-
Bowl between all-star teams, Sunday,
Jan. 23. A postgame Scoreboard pro-
gram is scheduled, if time permits, after
the games. NBC will soon name the
game announcers,

Two TV westerns honored

Two television films are among the
westerns selected as the best of the year
by the National Cowboy Hall of Fame
and Western Heritage Center, Okla-
homa City. Run, Simon, Run, an ABC
Movie of the Week, was picked as the
outstanding western fiction TV pro-
gram: and an ABC News production,
The Last of the Westerners, was judged
the outstanding western factual TV pro-
gram. Both films will be awarded
Wrangler trophies at the center’s gallery
on April 24,

BROADCASTING, April 19, 1971



A third force in evening news
Though still weak in station clearances,
ABC-TV's Reasoner, Smith show local gains

Marked gains for the ABC Evening
News, mostly at the expense of the
NBC Nightly News, were claimed by
ABC-TV Jast week in a report on rank-
ings in the A. C. Nielsen Co.’s Febru-
ary-March data for the top-100 markets.

The ABC Evening News’s best show-
ing in the Nielsen top-100 reports a
year ago, ABC authorities said, was a
tie with the NBC Nightly News for first
place in' Seattle. This year, they said,
ABC is a clear first in six of the top-
100 markets, including Seattle, has
moved up to a clear second in four
others and into a second-place tie in
another four and has improved its rat-
ings by anywhere from 22% to 125%
in 18 markets where it remains third.

In addition, officials said, the ABC
newscast is second in three markets that
were not carrying it a year ago—
Raleigh and High Point, both North
Carolina, and Amarillo, Tex.—and is
“very close to second” in another mar-
ket, San Jose, Calif., which also started
clearing after the 1970 sweeps.

ABC's purpose in releasing the indi-
vidual market rankings was clearly to
encourage clearance by more major-
market affiliates, not to tout the pro-
gram as a close competitor of its NBC
and CBS counterparts in terms of na-
tional ratings and audiences—though
officials said its national averages for
the first quarter were the best in recent
history, showing a gain of 870,000
homes per average minute against
30,000 for CBS Evening News and a
loss of 490,000 for NBC Nightly News.

Even with that gain of 870,000
homes, the ABC newscast’s average-
minute homes audience was not quite
half that of either of its CBS and NBC
competitors. ABC researchers put first-
quarter average-minute homes totals at
5,080,000 for ABC's early-evening
news, 10,220,000 for CBS’s and 10,-
180,000 for NBC's.

Both ABC and NBC newscasts have
undergone changes in their casts of
anchormen—Ileaving Walter Cronkite
carrying on, still alone, at the CBS
anchor desk—and both the ABC gains
and the NBC slippage appeared to be
related to some extent to these changes.

ABC authorities traced the start of
their advances back to Howard K.
Smith’s joining Frank Reynolds after
format changes in the ABC newscast in
the spring of 1969. That, they say, was
when real movement out of an “abys-
mal” rating situation became evident.
But the movement accelerated, they
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say, when Harry Reasoner moved over
from CBS to co-anchor with Mr. Smith
last December.

NBC sources trace their loss, and
part of ABC's gain, to the retirement
last summer of Chet Huntley from
NBC's long-running Huntley-Brinkley
Report, which was succeeded in Aug-
ust by NBC Nightly News with
John Chancellor and Frank McGee
joining David Brinkley as co-anchor-
men. They also contend that one-third
to one-half of ABC’s gains in national
ratings stemmed fI"om an addition of
about 20 stations to the ABC news
line-up late last summer and fall.

NBC authorities say some ABC gain
had been detected as early as February

e

Messrs. Reasoner (1) and Smith

1970 but that for the most part it
showed in the September ratings, after
Mr. Huntley’s departure and also, they
stressed, weil before Mr. Reasoner’s
move to ABC. In any event the NBC
sources maintain that the ABC gains
have leveled out and the NBC losses
bottomed out and that CBS somehow
seems to be the network with a declin-
ing evening-news trend lately.

ABC officials have long claimed that
low clearances—currently put at 145
stations for the ABC news program as
compared with 202 for the CBS and
210 for the NBC entries——are primarily
responsible for the program’s low-third
position in the national ratings against
CBS and NBC.

They say the program is not carried
in 13 of the top-50 markets—Atlanta,
Cincinnati, Cleveland, Kansas City,
Mo., Albany-Schenectady-Troy, N.Y.,
Birmingham, Ala., Columbus and Day-

ton, Ohio, Flint and Grand Rapids,
Mich., Harrisburg-Lancaster, Pa., Louis-
ville, Ky., and New Orleans.

In addition, they say it is not carried
in at least four markets in the bottom
half of the top 100—Salt Lake City,
Decatur, Ill,, Scranton-Wilkes-Barre,
Pa., and Springfield-Holyoke, Mass.

Weta(TV) Fort Wayne - Roanoke,
Ind., is scheduled to start clearing it
April 26, and network officials say
another market will be added shortly.

In addition to the markets where af-
filiates are not clearing the program,
according to officials, there are four
other top-100 markets where the pro-
gram is not seen because ABC has no
primary affiliates there.

In its rundown on market gains,
based on rankings in Nielsen’s Febru-
ary-March reports this year as com-
pared to a year ago, ABC authorities
said their evening news went from third
to first in Philadelphia and Wichita,
Kan., with NBC news in both cases
going from first to second and CBS
news from second to third.

In addition, they said, the ABC news
went from second to first in Milwaukee,
Rockford, Ill., and Augusta, Ga., drop-
ping NBC to second in the first two and
CBS to second in the third. In Seattle,
they reported, a gain of three rating
points lifted ABC into clear first place
from last year’s first-place tie with NBC.

The ABC newscast, the report con-
tinued, moved from third to second in
Tulsa, Okla., Fargo, N.D., and Little
Rock, Ark., and from a second-place
tie to clear second in Peoria, Ill.; has
moved up to second-place ties in New
York, Dallas, Oklahoma City, and San
Diego; has improved its share by three
points though still tied for second in
Chicago and has also significantly im-
proved its audiences, though not its
second-place position, in Pittsburgh,
Norfolk, Va., and Shreveport, La.

Markets where the ABC news added
substantially to its audience without get-
ting out of third place were listed as
Greenvilte-New Bern, N.C. (44% gain),
Mobile, Ala. (30%), Washington,
(60%), Spokane, Wash. (56%), St.
Louis (40%), Tampa-St. Petersburg,
Fla. (50%), Detroit (33%), Hunting-
ton, W.Va. (50% ), Albuquerque, N.M.
(71%), Indianapolis (50%), Cedar
Rapids, Iowa (22%), West Palm
Beach, Fla. (75%), Portland, Ore.
(60%), Orlando, Fla. (30%), Knox-
ville, Tenn., (125% ), Lincoln-Kearney,
Neb. (409%), Denver (75%) and
Omaha (22%). :
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CBS wins Polk memorial
in Overseas Press awards

The Overseas Press Club’s George M.
Polk Memorial Award for best report-
ing in any medium for 1970 was won
by CBS News for The World of Charlie
Company. The CBS News team in-
cluded correspondent John Laurence;

cameraman Keith Kay; soundman
James Clevenger, and producer Russ
Bensley.

The Polk award and other Overseas
Press Club honors will be presented
April 23 in New York. The memorial
award was sponsored this year by CBS
and carries a stipend of $500.

For the first time in the history of
the press club awards, there was a tie
for best radio reporting from abroad.
Lou Cioffi, ABC Radio News, was cited
for individual radio reports from East
Pakistan after the tidal wave, as was the
team news coverage by various CBS
radio reponters during 1970 under di-
rector Emerson Stone.

NBC News’s Vietnam, the Way Out,
won in the best radio interpretation of
foreign-affairs category. It was pro-
duced in Vietnam by Peter Burns and
NBC reporters Kenley Jones, Robert
Green, Phil Brady, Lou Davis and Bob
Coralski.

Kenley Jones of NBC-TV News re-
ceived the honors for best television re-
porting from abroad for his reports from
the Vietnam battlefront. Ted Koppel,
ABC News, won the award for best TV
interpretation of foreign affairs for his
analysis of a decade of involvement in
Indochina, Vietnam.: Topic A.

Program notes:

Atlanta service ® Transmedia Mobile
Video, subsidiary of Transmedia Inter-
national Corp., New York, TV-facilities
supplier and broadcast service organiza-
tion, has opened an office in Atlanta.
It will have a 40-foot mobile unit per-
manently based in Atlanta for servicing
of southastern accounts, and TMV
plans eventually to provide studio and
post-production facilities there. J. Pa-
trick Hubbard is director of the new
operation. He was formerly with Tele-
vision Productions International, At-
lanta, and with CBS-TV in New York.

Red Smith on TV ® Media/Syndication
Systems Inc., New York, has been
named as sales representative to adver-
tising agencies and clients for the daily,
five-minute Red Smith’'s Views on
Sports TV series. Media/Syndication
will obtain sponsorship and clear sta-
tions for the program, which will be co-
produced by Simon & Flynn Inc. and
Producer Associates, both New York.

Welk on Metromedia ® The four Metro-
media-owned television stations will

32 PROGRAMING

carry The Lawrence Welk Show when
it begins first-run syndication next fall.
Dick Woollen, vice president and direc-
tor of programing, said agreement would
be for 52 weeks. Don Fedderson Pro-
ductions, Los Angeles, is producing the
show.

Fighting Irish return ®* Mutual Broad-
casting System said last week that it will
carry, for the fourth consecutive year,
the full Notre Dame 10-game football
schedule. A network of over 400 radio
stations has been lined up for the broad-
casts, which begin Sept. 18 and continue
through Nov. 20. There will be a 20-
minute pre-game show with Notre
Dame coach Ara Parseghian as the host.
Van Patrick will again broadcast the
play-by-play and Al Wester will handle
the color.

Gadding about ® Cartridge Television
Inc., subsidiary of Avco Corp., New
York, said last week that it will release
a group of Gaddabout Gaddis programs
on the art and sport of fishing in the
Cartrivision format. In 31 half-hour in-
structional fishing featurettes, Gadda-
bout Gaddis will narrate some of his
own outdoor adventures. The program
has been in TV syndication for a num-
ber of years and is now handled by
Hughes Sports Network, New York,
with sponsorship by Liberty Mutual In-
surance Co., Boston.

RCA Records in Chicago ® RCA Rec-
ords announced last week the re-estab-
lishment of a permanent artists and
repertoire producing department for its
Chicago recording center. RCA Records
said the new department, to be headed
by David Kershenbaum, is being set up
in view of Chicago’s re-emergence as a
major focal point for recorded enter-
tainment in the upper-Midwest area.
Mr. Kershenbaum has, for the past
year-and-a-half, been president of an
independent radio and TV production
company in the Dallas area.

Alias Ben Hur * Teleprompter Corp.
has formed a delayed-origination net-

Bonneville FM syndicates

Bonneville International Corp. has
formed Bonneville Program Services to
syndicate to other stations the musical
programing and operational approach
of Bonneville-owned wWRFM(FM) New
York. The new division will be located
at 485 Madison Avenue, New York
10022, Marlin R. Taylor, vice president
of WRFM(FM), which has an adult
good-music format, will sérve as presi-
dent of Bonneville Program Services.
Alan Irwin, formerly with wBos(FM)
and wBCN(FM), both Boston, has joined
the new syndication service as music
director.

work of CATV systems which will bring
the 1971 World's Championship Chariot
Races to more than 155,000 subscribers
over 25 systems in 14 states. More than
200 final heats were filmed for a total
of 50 half-hour taped segments. The
chariot races, which originated in Poca-
tello, Idaho, last month, got their start
in western Wyoming in the early "30's.

Anticrime spots ® The Chamber of
Commerce of the United States has dis-
tributed public-service spots for radio
and TV to inform the public of the
citizen’s responsibility and role to im-
prove the criminal justice system. The
color sound-on-film spots for TV are
30 seconds long and were produced at
Monumental Films, Baltimore. A 10-
second version is available. The 30- and
60-second radio spots were processed at
Rodel Productions, Washington. The
TV messages were sent to about 600
station, and radio announcements to
more than 2,500.

Five years for Burrud ® Bill Burtud Pro-
ducations, Los Angeles, and the televi-
sion division of Chris-Craft Industries
Inc., Oakland, Calif., have agreed to a
new contract extending over the next five
years. Under the agreement, BBP will
continue to supply two series and sev-
eral specials along with Mr, Burrud’s
hosting chores for the group owner's
three TV stations—xCoP(TV) Los
Angeles, xpTv(TV) Portland, Ore., and
WTCN-TV Minneapolis. The contract
will extend the association of Chris-
Craft with Mr. Burrud to 22 years,
among the longest in the industry.

All black * An all-black TV program
has been signed for worldwide syndica-
tion. Outta Sight, a program written,
performed and produced entirely by
blacks, is available for syndication
through Marcus Associates, division of
Marcus Advertising, Cleveland. The
show’s format includes comedy skits,
instrumental pieces and appearances by
recording and entertainment personali-
ties. Fifteen episodes of the program are
completed and the show has already
been sold in New York, Chicago, Los
Angeles, Washington and Miami. The
program is produced by L & M Pro-
ductions, Cleveland.

Earp OK for reruns * The Life and
Legend of Wyatt Earp, originally broad-
cast on ABC-TV, is being offered in
syndication by TV Cinema Sales Corp.,
Los Angeles, agents for Colosseum Pro-
ductions, owner of syndication rights.
Some 226 half-hours starring Hugh
O’Brian are available.

New ABC children’s series * Make A
Wish, a new children’s series, will pre-
miere on ABC-TV Sunday, Sept. 12
(11:30-12, EDT). The new program,
aimed at 6-to-11 year olds, will combine
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current events and entertainment. The
first 16 programs in the series are in
production.

Visit to Dogpatch ® Li'l Abner, one-hour
comedy special based on Al Capp’s
comic strip, will be seen on ABC-TV,
Monday, April 26 (8-9 p.m. EDT). The
special features stars, including Carol
Burnett and Donald O’Connor, appear-
ing in cameo spots commenting on the
menace of pollution.

Associated move ®* Association Films
Inc. has moved its headquarters from
600 Madison Avenue to the Croweli
Collier and Macmillan building, 866
Third Avenue, New York. Included in

the move are Association-Sterling Films,
the company's sponsored-film free-loan
motion picture division, and Associa-
tion Instructional Materials, the com-
pany's educational sales and rental
division.

Three-way deal brings
‘Ice Palace’ to CBS-TV

Metromedia Producers Corp. an-
nounced last week that its new [Ice
Palace series has been sold to American
Home Products Corp., New York, for
showing on CBS-TV this summer on

Sunday, 10-11 p.m., starting May 23.

CBS-TV said it does not consider its
acquisition of the series a barter deal.
A spokesman said CBS has purchased
the show from American Home Prod-
ucts and the advertiser in turn bought a
one-minute announcement within each
weekly program.

MPC is producing the series with cer-
tain performers of the Ice Capades, also
owned by Metromedia Inc., and with
stars from the general entertainment
field. Walter Kingsley, vice president-
national sales, said it was the first
weekly series produced by MPC to be
carried on a network in prime time.

How spot TV finished in '70

P&G, General Foods again lead in fourth quarter
in which blue-chip clients spent $361.3 million

Investment in spot television by the top-
100 national and regional advertisers
amounted to $361.3 million in the
fourth quarter of 1970, according to
figures being released today (April 19)
by the Television Bureau of Advertis-
ing.

TvB said the figures were based on
monitoring by Broadcast Advertisers
Reports (BAR) of 261 stations in 75
markets. The bureau added that be-
cause of shifts in national and local
designations by BAR in 1970, total dol-
lars and category doliars for spot TV
last year (BROADCASTING, March 9,
1970) cannot be compared with 1969,
though expenditures of individual com-
panies can be.

Procter & Gamble maintained its
position as the largest spot-TV adver-
tiser with a $13.6 million expenditure,
followed by General Foods, $12.1 mil-
lion; American Home Products, $6.76
million, and Colgate-Palmolive, $6.33
million. Four companies appear in the
top-100 listing for the first time: Popeil
Brothers, $4.9 million; Ronco Tele-
Products, $3.1 million; Bombardier
Snowmobile, $1.1 million, and Totes
Inc., $929,700.

TvB reported that 30-second an-
nouncements accounted for 66.8% of
all TV-spot announcements in the
fourth quarter, totaling more than $241
million, followed by 60-seconds, almost
$86 million.

Food and food products continued as
the leading production classification, ac-
counting for $80 million.

Estimated expenditures of the top-
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100 national and regional spot-tele-
vision advertisers in the 4th quarter of
1970:

Company Expenditure

1. Procter & Gamble Co. £13,604,700
2. General Foods Corp. 12,101,300
3. Amearican Home Products Corp. 6.760.500
4, Colgate-Palmolive Co. 6,331,700
5. General Mills 5,968,800
6. Loews Theatres 5,700.400
7. Lever Brothers Co. 5.606.400
8. Popeil Brothers 4,863.200
9. R, J. Reynolds Industries 4,746,200
10. Sterling Drug 4,226,600
11, Coca-Cola Co. 3,858,000
12. PepsiCo Inc. 3,499,900
13. Bristol-Myers Co. 3,444,900
14, Warmner-Lambert Pharma. Co. 3,322,000
15. Britlsh-American_Tobacco Co. 3,183,600
16. Deluxe Topper Corp. 3,131,000
17. ldeal Toy Corp. 3.130,800
18, Ronco Tele-Products 3.116,300
19, William Wrigley Jr. Co. 3,050.600
20. Gillette Co. 2,996,300
21. Kraltco Corp. 2,910,800
22. Philip Morris 2.817.000
23. Alberto-Culver Co. 2,807,800
24, Quaker Oats Co. 2,780,200
25. C. P, C. Interriational 2.752.700
26. International Tel. & Tel. 2.691.500
27. Standard Brands 2.630.900
28. General Telephone & Electric 2.630.000
29. Norten Simon 2,618,500
30, Miles Laboratories 2.566.300
31. Toyota Motor Distributors 2,562,500
32. Nestle Co. 2.531,000
33. Carnation Co. 2,529,600
34, Smith Kline & French Labs 2,521,100
35. Heublein 2,375,400
36. National Products 2,351,100
37. Triangle Publications 2,271,500
38. Mars 2.218.800
The huying by dayparts
Penad Expenditure %
Daytime $ 81,257,700 22.5
Early svening 104,084,700 28.8
Nightime 105,624,600 29.2
Late night 70,317.300 19.5
The buyers’ choice of lengths
Period Expendilure Y%
10 seconds $ 16.980.400 4.7
20 seconds 15,535,200 4.3
30 seconds 241,337,900 66.8
40 seconds 1,455,100 0.4
60 seconds 85,985.700 238

39. Campbell Soup Co. 2
40. Remce Industries 2
41. Scott Paper Co. 2
42. Seven-Up Co. 2.087,800
2
2
2
1
1

43, Frawley Enterprises
44. Atlantic Richfleld Co.
45. Chesebrough Ponds.
46. Ralston-Purlna Co.

47. Shell Qil Co. 843,400
48. Richardson-Marrell 1.828.000
49. Revion 1,826,300
50. Motorola 1,787,200
51. Sunbeam Corp. 1,690,600
52. Mmattel 1,636,200
63. Ford Motor Co. 1.615.300
54. Milton Bradley Co. 1.609,900
55. Sperry Rand Corp. 1,593,200
56. Standard Qil Co. of Ohic 567,100
57. Clorox Co. 543,100
58. American Can Co. 1,537,000
59. Noxell Corp. 1.506,000
60. Standard Qil Co. of Calif. 1,483,400
61. 5. C. M. Corp. 1,481,500
62. Magnavox Co. 1,476,400
63. Libby McNeill & Libby 1,473,600
64. E. & J. Gallo Winery 1,458,300
65. General Motors Corp. 1,457,600
66. Standard 0il Co. of Ind. 1,454,200
67. Dow Chemlical Co. 1,453,100
68. Johason & Johnson 1377100
69. Chrysler Corp. 1,304,100

70. Standard Oil Co. of N.J. 000
71. Matsushita Electric Corp. of America 1.230,900

72. Liggett & Myers Tobacco Co. 1.230.300
73. Avon Products 1,224,200
74. American Tel. & Tel. Co. 1,150,500
75. Schering-Plough 1,138.000
76. Bombardier Snowmobile 1,136,300
77. Mennen Co. 1,135,900
78. General Electric 1.108,100
79. National Biscuit Co. 1,105,200

80. Rapid-american Corp. 1 :098.700

81. Anheuser-Busch 1,097,500
82, Trans World Alrlines 1,092,300
83. Del Monte Corp. 1,073,000
84. Falstaff Brewing Corp. 1,081,600
85. North Americaa Philips Co. 1,060,000
86. Morton-Norwich Products 1,046,800
87. F. W. Woolworth Co. 1,046,500
88. Squibb Beech:Nut 1,040,900
89. H. J. Heinz Co. 1,034,100
90. Carter-Wallace 1,023,000
91. Volkswaganwerk A. G. 1,016,500
92. Channel Inc. 1,014,400
93. Clark Oil & Refinlng Corp. 997,900
94. Bealrice Foods Co. 991,600
95. Louis Marx & Co. 982,600
96. Longines-Wittnauer Watch Co. 964.100
97. Royal Crown Cola Co. 939,700
98, Eastern Air Lines 932,900
99. Greyhound Corp. 930.300
100. Totes Inc. 929,700
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Our'cart’machine
Ccan make you
look betier..

on the airand
atthe bank.

Broadcasters have discovered that our TCR-100 can
save so much money and create new profit opportuni-
ties so fast they want one as soon as possible. Because
the TCR is not just a piece of hardware. It's a whole new
system for airing commercials, promos and ID’s, for
cutting costs, enhancing your station presentation...
and even forimproving the efficiency of the equipment
you've dlready got.

Increase your tape-playing capacity. When using
the “cart” machine you can play more taped
commercials during breaks. This means that you can
sell more time and stop turning down business due
to machine limitations. The TCR-100 does the work

of a whole battery of reel-to-reel VIR's.

Put unlimited flexibility in your programming.
You can switch commercials or spots at the last
minute just by moving carridges around. You'll
never need to make up areel the night before—and
then pray there are no last-minute changes.

You can play, and sell taped time segments

any way you like.

Set up and cue any commercial in 6 seconds.
That's what you can do with the “cart” machine.

Just snap in a cartridge, push a button, and you're

in business. The same set-up processona reel
machine takes over 90 seconds—maybe a litte less if
you don't care how the commercial looks on the air.

Log more promos. Because the TCR runs your com-
mercials so smoothly and efficiently, you'll find time to
run more station promos. WDCATV in Washington, D.C.
is logging at least 30% more since they put their “cant”
machine in opération.

Sell extra production time. The TCR can handle your
entire tape commercial schedule. And this will free
you reel-to-reel machines, and technicians, for more
tape production. You'll be able to sell more production
with the confidence that you can get the job done

fast and right.

Reduce headwheel and tape stock costs. The elim-
ination of playback optimization and commercial
verification cuts headwheel use by more than 50%.
And because the cartridge tapes are never touched
by hand, they last much longer. You can expect
literally hundreds of plays from each cartridge.

Reduce make-goods drastically.The “cart” machine
takes the panic out of station breaks, and virtually elim-
inates the human error that leads to make-goods and
all the paperwork that follows. Your commercials are
cued and played automatically.

Look better on the air. One reasonthe “can”
machine is so fast is that there's no need to optimize

for color playback. That's done—to exacting
standards—when you dub onto the cartridge in

the first place. So in playback, all your commercials are
uniform in quality, with no difference in flesh tones, etc.

And these are just a few examples of how the TCR-100
can make you and your bank balance ook better.
We'll be happy to describe and document others,
especially as they apply to your operation. Then you'll
know why so many stations are putting the “cart”

before the reel. “ : "




Pre-emptibility out
on five Avco TV's

Group attacks clutter,
reduces spot inventory,
in new ‘firm’ rate card

The pre-emptible spot, a standard fix-
ture in broadcast advertising, lost an
important adherent last week. The five
television stations owned by Avco
Broadcasting gave it the gate—and per-
haps just enough of a shove to start it
toward oblivion.

Avco is not the first to talk about the
pre-emptible spot, but it is one of the
first to do something. Several weeks
earlier, the Peters, Griffin, Woodward
representative firm advised its station
clients that the pre-emptible spot should
g0 (BROADCASTING, March 29). PGW,
which does not represent Avco (that
company reps itself through Avco Radio
Television Sales Inc.) viewed the news
as encouraging. It hopes some of its
own may follow suit.

The Avco policy was announced
Wednesday by John T. Murphy, presi-
dent, following a meeting of the group’s
station managers in Cincinnati. He com-
bined the pre-emptible’s demise (on an
“Avco-Firm” rate card) with a plan to
reduce “clutter” in that portion of air
time it programs itself (i.e.,, nonnet-
work, nonsyndicated, nonmovie time)
by 10% under the standards of the
television code of the National Asso-
ciation of Broadcasters. The code allows
10 minutes per hour in prime time;
Avco will now take only nine. The code
allows 16 minutes in nonprime time;

However, Avco will take only 14:20.

Effective date of both the policies is
June 1, with standard rate protection
for 13 weeks or end of contract. The
five Avco stations affected: wLwT(TV)
Cincinnati, wLwc(Tv) Columbus,
wLwp(Tv) Dayton, all Ohio; wLwi-
(1v) Indianapolis, and woAI-TV San An-
tonio, Tex.

Mr. Murphy noted that “Avco hopes
these positive steps to reduce commer-
cialization and to eliminate the morass
of pre-emptibility will produce policy
building blocks for the broadcasting in-
dustry. Both viewer and client will bene-
fit. We believe they are logical, practi-
cal, much-needed moves and sincerely
hope other broadcasters will incorporate
such policies in their own planning.”

Those other broadcasters, with as
much to gain from a cutback in inven-
tory and a firming of prices in less than
flush times, just might.

Auditing spot buys
outstrips spot buying

Timebuying Services Inc., New York,
which began as an independent media-
purchasing organization three years ago,
has expanded recently into media audit-
ing and now claims to be generating
more profit in that business than in the
negotiating and buying of time.

Sam Wyman, president of Timebuy-
ing Services, said in an interview last
week that about 18 months ago his com-
pany bought a 30% interest in Dyna
Data, New York, a computer research
firm, to have an affiliate that could
check the accuracy of station affidavits
for schedules it was placing on behalf
of its clients. Eight months ago, he said,
Best Foods became the first advertiser

client of TBS’s media-control unit which
evaluates all TV-station affidavits on
spot buys after they have been run
through Dyna Data’s computer and
specifies which orders shouid be paid,
detailing discrepancies and indicating
credits. )

“Since then we have acquired four
of the largest TV advertisers and some
of the smaller ones, all on a fee basis,”
Mr. Wyman reported. “These advertis-
ers prefer not to be named. In addition,
our affiliate, Dyna Data, has signed
such leading agencies as SSC&B, BBDO
and Norman, Craig & Kummel for the
computer break-out,”

The agencies do their own interpre-
tation and evaluation, Mr. Wyman said.

In the past month, Mr. Wyman add-
ed, the media-auditing service has been
extended to the TV station field with
seven stations having signed. He noted
that a crucial problem is late payment
to stations and said this delay could be
reduced considerably if the affidavits
of outlets could be processed and veri-
fied by the computer and sent quickly
to agencies and to advertisers.

The first seven stations to sign for
TBS's media-auditing service are wMc-
TV Memphis; wcco-Tv Minneapolis;
wBEN-TV Buffalo, N.Y.; xooL-Tv Phoe-
nix; waNs-Tv Columbus, Ohio; wLwT-
(Tv) Toledo, Ohio, and wFLA-TY Tam-
pa, Fla.

Lever fights FTC proceeding

Lever Brothers Co. has asked the U.S.
District Court in Portland, Me., to delay
the Federal Trade Commission’s planned
proceedings to establish regulations deal-
ing with labeling and advertising of de-
tergents.

Lever contended that the FTC failed
to conform with explicit procedures des-

How TV-network billings stand in BAR's ranking

Broadcast Advertisers Reports network-TV dollar re
(net time and talent charges In thousands of dollars)

estimates—week ended March 14, 1871

ABC cas NBC Totai Total
minutas doliars
Week Cume Week Cume Week Cume waek week 1971 1971
anded Jan. 1- ended Jen. 1- ended Jan. 1- anded ended total total

Day parts March 14 March 14 March 14 March 14 March 14 March 14 March 14 March 14 minutes dollars
Monday-Friday

Sign-on-10 a.m. $ e 8.0 $ 1386 $ 1.2695 § 3518 § 28350 87 § 4905 715 $ 41125
Monday-Friday

10 a.m.-§ p.m. 1,.482.9 14,589.6 3.117.7 33.0773 1.732.9 18.053.0 843 6.3335 8,438 65.719.9
Salurday-Sunday -

Sign-on-6 p.m. 1,355.3 14,1599 1.088.4 13,037.1 902.7 8.628.3 286 3,347.4 2.838 35,825.3
Monday-Saturday

6 p.m.-7:30 p.m. 379.1 3.929.0 581.9 5513.2 588.7 6.789.9 93 1.549,7 905 16.232.1
Sunday

8 p.m.-7:30 p.m. — 901.7 257.0 3.254.7 211.6 2.457.8 17 468,85 194 6.614.2
Monday-Sunday

7:30-11 p.m. 5.508.5 56,581.5 7.655.3 65.644.9 70353 74,601.0 439 20,199.1 4,499 196,827.4
Monday-Sunda

11 _,p?m,-SIgnyoH 255.3 2.963.7 246.9 22348 554.8 5.596.3 123 1.057.0 1,105 10,794.9

Total $ 8,981.1 $ 93,133.4 $13,088.8 $124,031.8 $11,377.9 $ 62,796.8 1,804 $33,446.8 18,894 $ 336,125.3
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ignated by Congress to deal with labeling
and environmental matters,

FTC on Jan. 25 began a rule-making
proceeding and called for hearings on
the plan in Washington on April 26 and
27.

The proposed FTC rule would require
synthetic detergent manufacturers to
list all ingredients, giving percentage by
weight in grams-per-use levels. It also
would require that all advertising and
promotional literature carry a warning
that the product contains phosphorus,
“which contribute to water pollution.”

Colgate-Palmolive has filed a motion
to intervene in the suit, A Lever spokes-
man said Colgate agrees with Lever's
‘position.

Business briefly:

General Mills, Minneapolis, through
Dancer-Fitzgerald-Sample, New York,
for its new Corn Total cereal, has sched-
uled a network-TV campaign, using 30-
and 60-second commercials, beginning
April 26.

Timex Corp., through Warwick and
Legler, both New York, will sponsor
Timex Presents Peggy Fleming at Sun
Valley, starring Peggy Fleming and
Jean-Claude Killy, as a rebroadcast on
NBC-TV Saturday, Sept. 11 (9-10 p.m.
NYT). Timex sponsored original pro-
gram last Jan, 24.
Dupont, Wilmington,
BBDO, New York, and the Hartford
Insurance Group, Hartford, Conn,
through LaRoche, McCaffrey & Mc-
Call, New York, will jointly sponsor for
the third consecutive season, eight tele-
casts of The Undersea World of Jacques
Cousteau on ABC-TV during the 1971-
72 season.

Bristol-Myers Co., through Bocolaro
Inc., both New York, will sponsor the
new summer series It Was A Very Good
Year, starring Mel Torme on ABC-TV,
starting Monday, May 10 (8:30-9 p.m.
EDT).

Shell Oil Co., through Ogilvy & Mather,
both New York, has purchased spon-
sorship on NBC Radio’s Monitor, and
PPG Industries, Pittsburgh, through
Thyme Inc., New York, has purchased
ad advertising schedule on the network's
Emphasis and Monitor.

General Electric Co., through BBDO,
both New York, will sponsor the GE
Monogram Series special “Kifary—The
Black Rhinoceros,” on NBC-TV, Tues-
day, May 25 (8-9 p.m. EST). Special,
which pre-empts The Don Knotts
Show, explores scientific efforts to in-
sure the survival of the rhino in East
Africa,

Del., through

Agency appointments:

" The United States Tobacco Co.,
Greenwich, Conn., has assigned its
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“smokeless” tobacco brands to Warwick
& Legler, New York. The brands
are Copenhagen, Snuff, Skoal, Happy
Days Raspberry and Happy Days Mint.
Plans have not been finalized but the
firm expects to allocate a substantial
amount of its $1 million in billings to
broadcast, Former agency was Need-
ham Harper & Steers, same city. In ad-
dition, Warwick & Legler has also been
named TV agency of record for all
U.S. Tobacco brands,

" F & F Laboratories Inc,, Chicago,
maker of F & F cough lozenges, has
named Draper Daniels Inc. there as ad-
vertising agency, effective immediately.
Network and spot TV and radio are
planned. Two new products are to be
introduced in June, Former agency was
Lilienfeld & Co., Chicago.

® Northeast Airlines, Boston, has ap-
pointed Gaynor & Ducas, New York,
to handle its $3.5-million account. The
airlines was a substantial broadcast user
when it was with its former agency Carl
Ally Inc.

RAILPAX names Bates

The National Railroad Passenger Corp.
(RAILPAX), Washington, has appoint-
ed Ted Bates & Co., New York, as its
advertising agency, to conduct a $4-
million-plus national campaign. A
spokesman for the agency said last week
that a decision on the type of campaign
will be made after a market study has
been completed. He added, however,
that the first advertisement for National
Railroad will appear by May 1.

Van Deerlin resolution
hearing withesses set

A partial list of witnesses scheduled to
testify at hearings this week on a reso-
lution opposing government TV-radio
time purchases was announced last
week.

The hearings, to be held by the House
Communications Subcommittee (BROAD-
CASTING, April 5) are set for this Wed-
nesday (April 21) and Thursday {April
22).

A spokesman for Representative Lio-
nel Van Deerlin (D-Calif.), sponsor of
the resolution, said witnesses on Wed-
nesday will include FCC Commissioner
Robert T. Bartley; Horace D. Nalle,
senior vice president of N. W. Ayer &
Son, and a spokesman for the Army.
On Thursday: Richard Jencks, president
of CBS/Broadcast Group; Grover
Cobb, executive vice president for sta-
tion relations at the National Associa-
tion of Broadcasters, and Elizabeth B.
Johnson, professor of broadcast adver-
tising at San Diego State College.

Slow first quarter
for network TV

11.8% billings decline
attributed to economy,
cigarette-advertising loss

Network-TV billings during the first
quarter of 1971 were $414,424,400, an
11.8% decline from the comparable
period in 1970, according to the Tele-
vision Bureau Advertising,

In releasing the Broadcast Advertis-
ers Reports figures last week, Harvey
Spiegel, TVB vice president for sales
and marketing, stressed that the quarter
represented a period when network TV
lost 9% of its over-all revenue because
of departing cigarette advertising and a
time when the soft economy “hit all
media severely.”

He said that *“‘under the circum-
stances,” network TV held up well and
predicted that much of the decline
wouid be erased during the second
quarter, although the current break-
through in network-TV business
(BrROADCASTING, April 12, March 15)
will not be apparent until the figures for
April and May are reported.

In March alone, TVB noted, the de-
crease was 11% compared with that
month in 1970, with the largest decline
occurring in the nighttime periods. (Off
13.2%).

Network television time and program
billing estimates by day parts and by
network:

1970 1971 % change
Daytime 3 46,7381 $ 440383 — 58
Mon.-Fri. 32,7261 30,6786 ~— 6.3
Sat.-Sun. 14, 012 0 13,359.7 — 4.7
quhmme 113.736.4 98,753.2 —13.2
Total 160,474.5 1427915 —11.0

January-March 1970 1971 % change
Daytime $143,539.2 $130,083.8 — 94
Mon.-Fri. 96,679.4 86,9208 —10.41
Sat.-Sun. 46,859.8 431630 — 7.9
Nighttime 326,471.0 284,306 —12.9
Totai 470.010.2 414,4244 —11.8
ABC [of-19 NBC Total

*Jan. $ 36,9055 $ 500292 $ 520272 $138,961.9

*Feb. 38,478.7 48,8 132,671.0
Mar. 38,9465 54 3381 48 5069 142,791.5

Year to
date 115,330.7 153,237.3 145,856.4 414.424.4

“Revised

Source: Broadcast Advertisers Reports (BAR) as re.
leased by Television Bureau of Advertising.

National advertising:
will it become obsolete?

National advertising as now known will
disappear almost completely and be re-
placed by new patterns of highly selec-
tive local advertising, effectively pack-
aged for the national sponsor.

That prediction was made by Paul C.
Harper Jr., board chairman, Needham,
Harper & Steers, New York, in his talk
Tuesday before the Broadcast Adver-
tising Club of Chicago. He thinks this
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change may come about as agencies and
advertisers struggle to recover that half
of their media doliar which, in today's
commercial clutter (he used specific
examples such as a Friday night CBS-
TV movie break), is misdirected, mis-
timed, unpoliced, creatively uncommu-
nicative or otherwise wasted.

“Pressures of economics, new-found
technical ability to automate market
analysis and the ability of media them-
selves to fractionalize their circulation
is going to lead us to a much more
localized approach to advertising plan-
ning,” Mr. Harper said.

“This localized approach to plan-
ning,” he continued, “will require ad-
justments in the selling of media as
well. I believe we will soon see the
rapid development of selective media
selling involving patterns of aggregate
local media designed for national mar-
keting needs.”

He explained that these patterns *“‘will
offer national advertisers a chance to
buy local media on a tailor-made group
basis that combines the buying effi-
ciencies of national media with pinpoint
audience potential of local media. When
that day comes, the needs will be even
greater for a highly orchestrated adver-
tising team, where both the strategists
and the foot soldiers are out there doing
the real contact work in complete uni-
son making sure that neither half of the
advertising dollar is wasted.”

Citing studies claiming many viewers
cannot remember a sponsor 30 minutes
after the commercial is aired in today's
clutter breaks, Mr. Harper noted that
between April 1967 and April 1970
alone there was a 40.3% increase in
the number of TV spots broadcast per
week in 75 leading markets.

Meanwhile in five years’ time, he
added, there has been dollar erosion as
the cost of TV spots has increased some
25%.

A CBS-owned computer system

CBS is installing an on-line computer
system at its five owned TV stations to
facilitate spot selling functions and to
provide more rapid and more accurate
billing and invoicing operations.

According to D. Thomas Miller,
president of the CBS Television Stations
Division, the new Broadcast Manage-
ment Information System (BMIS) was
developed by the division’s management
systems department and will provide
access to demographics and ratings,
sales availabilities and traffic, broadcast
operations and account functions. BMIS
operates with an IBM 360/65 computer
in New York. Within a few months the
five CBS-owned TV stations will adopt
the American Association of Advertis-
ing Agencies-designed standard invoice
format and broadcast calendar.
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A testimonial
TV doesn’t need

FTC official says impact
makes bad ads worse,
triggers agency crackdowns

A Federal Trade Commission executive
said last week that the high visibility of
television advertising was a key factor
in the commission’s recent burst of activ-
ism. The observation was made by
Gerald J. Thain, acting assistant direc-
tor of the FT'C’s division of food and
drug advertising, at a conference on
government relations sponsored by
American University in Washington.

Many advertising practices in the past
were tolerable in print, he said. But they
become intolerable on TV because of
the singular impact that medium has
on its audience.

TV, he noted, makes deceptive or
misleading advertising more vivid. It
can be used to manipulate the unso-
phisticated, he asserted. For example.
he said, a TV advertisement that is
aimed solely at children, rather than at
children and parents, is exploiting chil-
dren and thus is unfair.

The FTC’s over-all purpose was ex-
plained by Robert Pitofsky, director of
that agency’s bureau of consumer pro-
tection, as trying “to keep the advertiser
from saying things that just are not
true.”

The ultimate responsibility for false
advertising, he added, is on the com-
pany that pays the bills. But the FTC is
trying to work out remedies that will

" cause a company to ponder its adver-

tising before it starts the campaign, he
added.

The imposition of sanctions on ad-
vertising agencies is part of this cam-
paign, Mr. Pitofsky said. The advertis-
ing agency, he emphasized, must share
the blame for false or misleading ad-
vertising. Some agencies actually invent
a campaign and sell it to an advertiser,
he noted.

There is, Mr. Pitofsky agreed, a deli-
cate point where the trade commission’s
penalties could drive advertisers and
agencies to resort to “meaningless jin-
gles” that tell consumers nothing. But
at what point that may be, he was not
able to say.

The chairman of the FTC, Miles W.
Kirkpatrick, urged industry to establish
self-regulation in advertising and called
for it to act in partnership with the
FTC. This relationship, he said, does
not have to be an adversary one. -

The sole advertising man on the pro-
gram summed up the prevailing reac-
tion to the FTC’s harsher course. Wal-
ter W. Bregman, chief operating officer

. . P
of Norman, Craig & Kummel Inc., New
York, said: “We're scared. Make no
mistake; we are.”

Mr, Bregman said advertising was
operating in the dark. “We're playing
in a higher stakes game and we don't
know the rules, or even the name of
the game,” he said.

Telling of a client who is testing
three new products in that many mar-
kets, Mr. Bregman asked how an agency
can recommend that a client sample 30
million homes at from $6 million to
$8 million supported by advertising at
the same level “when there is a good
chance or even a reasonable risk that
a change in the guidelines of a govern-
ment bureau could cause the product
to be picked up or restricted—even
though at the time of introduction it
satisfied all the proper standards?”

Those three products, whose adver-
tising has been approved by the Na-
tional Association of Broadcasters code,
he noted, won’t be put on the market
until this uncertainty is resolved. He did
not identify the products or the ad-
vertiser.

Rep appointments:

" WayL(FM) Minneapolis and KLEF-
(FM) Houston: RKO Radio Represent-
atives Inc., New York.

5 WJITN-AM-FM  Jamestown,
Grant Webb & Co. Inc.

N.Y.:

Also in advertising:

B&J adds * Bozell & Jacobs, New York,
has acquired Niefeld, Paley and Kuhn,
Chicago. Latter becomes wholly owned
subsidiary. Both firms have accounts in
radio-TV.

Thinking poesitively * The Pennsylvania
Commonwealth National Bank, through
Gray & Rogers, both Philadelphia, has
launched a spot-TV spring campaign.
The 30-second commercials, shot by
Max Katz Productions, New York, fea-
ture three-dimensional letters spelling
“YES” on a grey and black sky, which
changes to blue and orange as the
bank’s logo floats to the front of the
screen. The effect was produced by
chroma-keying and re-toning the let-
ters on the filmed background. Copy
for the campaign reads: “You hear’
‘ves’ a lot when you want a loan at
Commonwealth National Bank.”

New talent office * Talent Services As-
sociation Inc., Rye, N.Y., national
agency serving entertainment needs of
hotel and motel chains, restaurants,
clubs and colleges, has opened a New
York office to handle castings for mo-
tion pictures and TV commercials. The
new branch, headed by Michael Chinich,
is located at 1200 Broadway, New York
10001. It also has offices in Ann Arbor,
Mich., and Los Angeles.
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FCC takes on key fairness case

There's more than meets the eye in Ashtabula
renewal contest; major public policy in making

The FCC has committed itself to un-
raveling the increasingly troublesome
question set in train, four years ago,
when it applied the fairness doctrine to
cigarette commercials. The question:
the extent to which the doctrine obli-
gates broadcasters to provide time for
reply to commercials that are said to
raise controversial issues of public im-
portance.

The commission has not framed its
task in those specific terms. But the
question is bound to be an element in
a policy study of fairness-doctrine issues
raised by the wREo(aM) Ashtabula,
Ohio, case that the commission last
week said it would undertake.

The commission, acting on a remand
order from the U.S. Court of Appeals
in Washington, set the station’s renewal
application for hearing. At issue was the
station’s cancellation, in 1966, of union
ads urging a boycott of a local concern
—Hill's Department Store—that was
advertising on WREO.

In overturning the commission’s ac-
tion renewing the license without a
hearing, the court held that the commis-
sion had not given proper attention to
the claim by Retail Store Employes
Local 880 that the station had can-
celed its ads under economic pressure
from the department store.

However, in an aspect of its decision
considered to have far-reaching signifi-
cance, the court also chastised the com-
mission for its “summary treatment” of
the union’s claim that, .in canceling its
ads while continuing to carry the store's
—even though the latter dealt with mer-
chandise, not the labor dispute—the sta-
tion had violated the fairness doctrine.

Chief Judge David Bazelon, in writ-
ing for the court that divided 2-to-1 in
the case, cited the commission’s ruling
on cigarette commercials. “In dealing
with cigarette advertising,” he said, “the
commission has recognized that a posi-
tion represented by an advertisement
may be implicit rather than explicit.”
And for those who argue that the com-
mission had limited to cigarettes its
application of fairness to advertising,
Judge Bazelon said that the commission
did not say that other advertising
may not carry implicit messages—only
“that the implicit and explicit messages
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of other advertising do not ordinarily
concern controversial issues of public
importance” (BROADCASTING, Nov. 2,
1970). He said the issue in the WREO
case was one of public importance.

The court said the commission should
consider the questions the opinion rais-
ed. The commission, in the order set-
ting the wrEo renewal application for
hearing, said it would “provide for the
separate consideration of those ques-
tions in a separate document to be
issued in the near future.” The com-
mission said the issues have an applica-
bility beyond the facts in the case. It
also said that since the issues are novel
and since the case involves only a single
episode, an ultimate decision on them,
adverse to the station, would not war-
rant denial of the renewal application.

WREO is not the only case that will

be considered in the commission's
study. The commission is said to have
directed its counsel to ask the court to
send back another case, now pending
on appeal, that raises many of the same
questions involved in the WREo proceed-
ing—an appeal by the Amalgamated
Meat Cutters and Butchers Workmen
of North America, AFL-CIO, of the
commission’s renewal without hearing
of the license of wWCNH(AM) Quincy,
Fla.

It was not clear last week whether
the study would be made part of the
over-all inquiry into the fairness doc-
trine—and how it is evolving—that
Chairman Dean Burch has proposed,
most recently at the National Associ-
ation of Broadcasters convention three
weeks ago (BROADCASTING, April 5).
The chairman, in urging a review, ex-

Omaha challenges denied,
but FCC leaves door ajar

The question of what kind of, and how
much, evidence a challenger to a broad-
caster’s license renewal must present to
the FCC before that agency initiates
denial proceedings formed the basis of
a commission action last week: dismis-
sal “at this time” of petitions by Black
Identity Education Association oppos-
ing renewals of all four television facili-
ties and nine of the eleven radio outlets
in Omaha.

The group, headed by Aleane Carter,
had urged the commission to deny the
licenses of xMTVv(TV), KETV(TV), non-
commercial KYNE-Tv and KGBI-FM,
KFAB-AM-FM, KOIL-AM-FM, KLNG(AM),
koop(aM) and woOw-AM-FM-Tv. The
association charged that the stations’
employment is not representative of the
minorities of the area and that their
programing shows they have “categori-
cally denied the black community of
this city and viewing area black recog-
nition [BROADCASTING, March 29]."

The commission said the petitions
were “defective” and failed to raise
“substantial or material” questions of
fact indicating that a grant of the re-
newals would be “prima facie incon-
sistent with the public interest” as

charged. However, the commission said
that adequate formal denial petitions
may be filed on or before May 1 for
the Omaha stations and that it would
consider additional information as to
whether any Omaha licensee had oper-
ated his station in violation of fair prac-
tices or had failed to serve local com-
munity needs.

The commission explained that the
petitions filed by the community group
failed to provide “extrinsic evidence”
indicating racial discrimination, but
added that it would make an “appro-
priate inquiry into every substantial al-
legation” of violations of these require-
ments.

As to the charges that Omaha li-
censees had failed to program to meet
community needs and interests, the
commission said that to warrant an in-
quiry, it would have to receive “‘some-
what detailed facts showing that a
broadcaster has substantially ignored
local community problems, including
problems of a significant minority resid-
ing within his community of license.”
Such information should include the
size of the minority group in question,
the problems of the group that the sta-
tion is not dealing with, and an analysis
of the past performance and proposed
service of the station regarding com-
munity problems, the commission noted.
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pressed concern about the direction
citizens groups demanding access to
television may be pushing the doctrine;
he talked of broadcasters being turned
into something similar to common car-
riers. And one factor causing his con-
cern, he said, was the court decision in
the wREO case.

One commission official saw the
WREO matter as a possible candidate for
inclusion in the over-all inquiry which,
he indicated, was under preparation and
could be ready for commission atten-
tion in a few weeks. However, others
felt the commission might prefer to
attack the wREO-related issues as a sepa-
rate matter from the proposed inquiry.

The commission hearing on the WREO
renewal application will be limited to
the question of whether the station sub-
mitted to pressure in canceling the
union’s ads. The station denies it was
pressured by Hill’s, and contends it was
persuaded to act by listener complaints
that the repetition of the boycott ads
had become an “irritant.”

And the commission order indicated
that the proceeding may not develop
into a full-scale hearing. It directed the
hearing examiner to use discovery pro-
cedures to resolve expeditiously all
factual disputes to determine whether
a full evidentiary hearing is required.
It also called on the examiner to con-
sider the examination that the National
Labor Relations Board made of the
union’s complaints that the department
store pressured the station. The NLRB
rejected the charges.

NCTA tells its story
to Hill aides

Congressional aides got a brief descrip-
tion of cable television and a summary
of its current status at a session held
last Thursday (April 15) by the Na-
tional Cable Television Association in
Washington.

The meeting was the result of the
increasing number of inquiries on
CATYV that NCTA has had from legis-
lative assistants to congressmen, accord-
ing to NCTA President Donald Tav-
erner,

In giving the group a broad overview
of CATV, NCTA General Counsel
Gary Christensen noted that there is a
“complicated scheme” of regulation for
CATYV and that much depends on legis-
lation, including the final form of a
copyright revision bill. And, he added,
the bill is likely to depend on the out-
come of the FCC’s deliberations on
CATV. He urged the Capitol Hill staff-
ers to contact NCTA when the copy-
right bill is fully developed “so that we
may discuss its ramifications with you.”

Mr. Christensen fielded a number of
specific questions on cable, and in the
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process made it clear that CATV has a
wide variety of applications, but must
sell its program services in the market-
place before it can provide specialized
services.

Sale of Time TV's
goes before FCC

In deal with McGraw-Hill
seller seeks tax break
for station ‘divestiture’

Time Inc., which is finding the way
out of broadcasting almost as difficult
as the way in, took a long step toward
extrication last week with the filing of
an application for FCC approval of the
sale of its television stations to Mc-
Graw-Hill Inc.

Time has picked CATV over broad-
casting. In stating its reasons for the sale,
Time said “the divestiture” of its TV
stations “is necessary and appropriate
to satisfy the requirements of the FCC’s
policy prohibiting television and CATV
crossownership.”

Under terms of the agreement, Mc-
Graw-Hill will buy wrBM-Tv Indian-
apolis; KLz-Tv Denver; KoGo-Tv San
Diego, and woob-tv Grand Rapids,
Mich., all VHF stations, and KERO-TV
Bakersfield, Calif., a UHF.

While consideration was fixed at
$69.3 million, the two firms told the
commission that the figure was subject
to “certain adjustments.” Among these
is the provision for payment of a 2%
transfer fee levied by the commission—
which would nominally be about $1.4
million. The agreement calls for Time
to pay the fee. In the event that the sell-
ing price is reduced, a procedure has
been worked out by which the two
firms' attorneys would estimate what
the FCC fee would be. If their calcu-
lation comes to less than $1.3 million,
that difference would be subtracted
from the selling price. And if the FCC
fee turns out to be less than the law-
yer's estimated figure, 50% of the dif-
ference would be subtracted from the
sale price.

In any case, the final sale price would
represent a healthy increase over the
original cost of the stations as estimated
by Time in its application: $1.6 million
for wFBM-Tv and wooD-Tv, $994,000
for koGo-Tv; $446,000 for KERO-TV, and
$4.1 million for xrLz-Tv (depreciation
included in all estimates).

The deal climaxes several months of
negotiation. McGraw-Hill originally
contracted to buy all of Time’s télevi-
sion and radio stations at a total price
of $80.1 million and then spin off the
radio properties to other buyers. In an

amended deal McGraw-Hill bought only
the television stations (BROADCASTING,
March 15). Time has entered into talks
with various other interests for the dis-
position of its eight radio stations
("Closed Circuit,” April 12).

Time retains extensive holdings in
CATV, including systems in each of the
five markets served by its television sta-
tions. The FCC has ordered crossowner-
ships of co-located cable systems and
television stations broken up within the
next three years.

In its wFBM-TV’s coverage area Time
owns interests in two cable systems:
Marion Cablevision Inc. (48% ), serv-
ing Marion, Jonesboro, Gas City and
fringe areas, all Indiana, and Indiana
Cable Television Inc. (44%), Terre
Haute.

In wooD-Tv's area is Wolverine
Cablevision Inc., Battle Creek-Albion,
Mich., 50% owned by Time.

In the San Diego market, Time said,
two wholly owned systems fall within
the range of its KoGo-Tv: Southwestern
Cable Co. (San Diego) and Rancho
Bernardo Antenna System (Rancho
Bernardo, Calif.).

KEero-Tv overlaps the service area of
Kern Cable Co., Kemn county, Calif.,
in which Time holds 27.4%, and also
reaches areas to be served by two future
systems in Fresno county and Visalia
in which Time owns 38% and 65%,
respectively.

Time also reported that it holds fran-
chises to construct CATV systems in
Edgewater and Jefferson counties, both
Colorado, which are within the second-
ary reception area of its KLz-TV.

Time requested the FCC to grant it
a tax certificate permitting it to defer
payment of capital-gains taxes on the
proceeds of its sale of all five stations.
Time argued that it was disposing of
the stations to comply with FCC policy.

If approved, the Time acquisition
will mark McGraw-Hill’s entry into the
broadcast field. The firm is currently
involved in book publishing, financial
information (Standard and Poor’s finan-
cial service) and special-interest maga-
zines.

McGraw-Hill is publicly owned with
some 24,283,246 shares outstanding.
The largest single stockholder is John L.
McGraw, chairman of the board, who
holds in trust 5,371,920 shares, or
roughly 20% of the firm’s total assets.

15 cameramen graduate
from CFWC program

The Community Film Workshop Coun-
cil Inc.,, New York, was scheduled to
graduate 15 persons last Friday (April
16) as television news cameramen.
The students, men and women rang-
ing in age from 19 to 32 years, have
been trained for the past nine weeks in
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basic reporting skills, lighting, recording
sound, photography, editing and writing
an accompanying narration.

The Community Film Workshop has
trained and placed 25 persons in jobs
throughout the country. They have been
recruited from such areas as the Henry
Street Settlement and Studio Museum
Workshop In New York and the
New Thing Workshop in Washington.
Formed in 1968, the council pays each
student a stipend of $75 a week. They
study from Monday to Friday from 9
a.m. to 5:30 p.m.

A spokesman for the council said
last week that the new graduates will
be placed at stations where CFWC can
monitor their progress after a short
period on the job.

Another round
in license attacks

Two broadcasters last week urged the
FCC to dismiss petitions of minority-
interest citizen groups to deny license
renewals of their stations. At the same
time another citizen group asked the
commission to reconsider its renewal of
another station's license and either deny
the station’s renewal upplication or im-
pose a substantial fine,

Fighting to keep the commission
from denying the renewal of Koa(am)
Denver is General Electric Broadcasting
Co. of Colorado Inc. in opposition to
two groups—Committee of Concerned
Citizens for a Responsible Koa and
the Colorado Citizens Committee for
Broadcasting.

The dispute involving kKoa stems
from cuts in farm programing that Gen-
eral Electric Broadcasting Co. made
after it acquired KOA-AM-FM-TV in 1968.
Following complaints by the Commit-
tee of Concerned Citizens, which cited
the importance of such programing in
the rural areas reached by koa's 50-kw
signal, the station strengthened its
schedule of farm programing.

The complainants persisted, however,
and a petition filed against the sta-
tion last March argued that the station’s
farm programing was still inadequate.
The petition also said the station’s
weather news—also said to be peculiar-
ly important to those living in the sta-
tion's coverage area—is poor (BRroan-
CASTING, March 8).

The licensee last week told the com-
mission that the opponents’ petition
"amounts to a most generalized com-
plaint, substantiated, if at all, by out-
of-date information.”

Koa's licensee also told the commis-
sion of its “unusually comprehensive,
valid and continuing techniques for
ascertaining public needs and intevests.”

It said the “petitioners did not at-
tempt to meet with station officials in
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Shape of things to come in contours

FCC issues, for comment, proposal

for redefining Grade B limits

The FCC has proposed to redefine the
Grade B contours for ielevision sta-
tions in a way that would, in a sense,
compensate for the effect of pending
rule changes that would shrink televi-
sion stations’ coverage area.

Under a proposal issued for comment
last week, Grade B contours would be
defined in the following manner: for
VHF channels 2 to 6, 46 dbu (at pres-
ent, it is 47 dbu); VHF channels 7 to
13, 50 dbu (at present, 56); and UHF
channels 14 to 69, 60 dbu (at present,
64).

The commission said the primary
justification for reestablishing the con-
tours at lower field levels is the avail-
ability and use of improved television
receivers. However, a commission engi-
neer said another purpose is to make
an over-all package of proposals, of
which the new proposal becomes a part,
“‘more acceptable.”

He said the new proposal “pushes’
the Grade B contours out, away from
the stations. Two other proposals, each
outstanding for several years, would
have the effect of moving the Grade B
contours in toward the stations.

One of the earlier proposals looks to
the adoption of revised field-strength
curves and to the use of terrain rough-
ness factors for modifying values de-
rived from the curves. The other would
make the results of field-strength meas-
urements acceptable in all cases; at

present, the commission permits reliance
on curves in proceedings where accu-
rate measurement of fields at specific
locations are of critical importance.

The commission said the proposal to
modify signal levels defining Grade B
contours should be considered in con-
nection with tentative decisions to adopt
the new field-strength curves and meas-
urement procedures.

In a related development, the com-
mission invited comment on a proposal
by the Committee for the Full Develop-
ment of All-Channel Broadcasting, a
UHF group, that could, in the view of
some commission officials, result in a
reduction of a station's protected con-
tour.

The proposal would require that all
submissions of Grade B contours in-
clude depictions of areas within the con-
tours that are subject 1o interference
from co-channe! and adjacent channel
stations.

The commission does not now re-
quire that information, and some staff-
ers say that, if it did, it might produce
such results as CATV systems operat-
ing at the fringes of a station’s grade B
contour without affording nonduplica-
tion protection.

However, the commission did not
propose any rules. It said a further rule-
making proceeding would be initiated
if it determined that the public interest
required interference showings.

advance of the filing with the commis-
sion.”

Cairo Broadcasting Co., licensee of
wKRo(AM) Cairo, Ill., like koa’s li-
censee, urged the commission to deny
a citizen group’s challenge.

In its opposition to the petition to
deny by Black Community of Cairo,
IIl., wkro told the FCC that the peti-
tioner does not speak for all radio
listeners within the station's signal area
and that the licensee has attempted to
negotiate and reach settlement with the
petitioners concerning its demands.

Another citizen group, Colorado
Committee on thc Mass Media and the
Spanish-Surnamed Inc., concurrently
filed for reconsideration of the license
renewal of KVMN-FM Pueblo, Colo. The
committee seeks denial of the renewal,
substantial fine or other “appropriate
relief.”

‘ilmage Empire’ honored

Erik Barnouw, broadcasting historian,
has received a 1971 Bancroft Prize
from Columbia University for his book,

“The Image Empire,” a history of tele-
vision in the U.S. since 1953.

The $4,000 awards are given to
authors of “books of exceptional merit
and distinction in American history (in-
cluding biography), American diplo-
macy, and the international relations of
the United States,” published in 1970.

Washington-area county
invites CATV bids

The Public Utilities Commission of
Arlington county, Va., has announced
it will be accepting bids for the first
cable-TV system in the county’s history.

Applications are to be submitted be-
tween July 15 and Oct. 13. The county,
across the Potomac from Washington,
anticipates that one system will serve
the entire county with a minimum of
24 channels. A $2,000 application fee
is required of applicants; $1,500 of that
amount is returnable if the applicant is
unsuccessful. The county will permit
monthly subscriber fees up to $5 and
installation fees up to $10.
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It's yes-but on noncommercial TV

Gains claimed in audience accéptance,
but core problem is still the funding

Advances in program quality and di-
versity and in audience acceptance were
claimed last week by principal speakers
at the 1971 Public Television Confer-
ence in proclaiming the current non-
commercial TV season “a success.”

Some 300 managers and other offi-
cials of U.S. noncommercial TV sta-
tions heard generally glowing reports at
the two-day confererice in New York,
sponsored by the Corp. for Public
Broadcasting. But they were reminded
that problems still lie ahead in such
areas as financing the noncommercial
system, the impact of technological ad-
vances, including cable TV, video cas-
settes and satellites, and the balancing
of program contributions between local
stations and a centralized source such
as National Educational Television.

In his keynote speech, Johri W. Macy
Jr., president of the Corp. for Public
Broadcasting, dwelt on the improvement
in network facilities achieved by the
Public Broadcasting Service and in pro-
gram quality by NET and other pro-
duction services. He pointed out that
a Louis Harris & Associates survey
showed that noncommercial television’s
national audience, as of last October,
had grown by 37% in a year to 33 mil-
lion viewers a week. But he cautioned
against undue optimism, observing that
1971 js a year in which many pivotal
decisions involving noncommercial TV
will be made.

The prime decision to be made, he
said, is the securing of adequate long-
range financing. Mr, Macy predicted
there would be some form of such fi-
nancing by this session of Congress,
which ends in 1972, provided that the
usefulness of the service can be docu-
mented to the American people. He
doubted if there would be a provision
for a dedicated excise tax, as recom-
mended by the Carnegie Commission,
but he did not specify what form the
raising of funds would take.

He told the group that in 1972, CPB
will have two top priorities: increased
support to noncommercial TV stations
and expanded educational involvement.
Mr. Macy said that CPB has earmarked
$1.9 million in start-up funds for edu-
cational development in fiscal 1972 and
he mentioned one prospective project:
TV programing to stamp out the mil-
lions of “functional illiterates” in the
country.

Hartford N. Gunn Jr., president,
Public Broadcasting Services, echoed
Mr. Macy in calling national program-
ing this season “a success,” and said
that continued improvement and grow-
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ing appeal to viewers could lead to a
seven-day-a-week schedule and the ex-
pansion to special-audience and instruc-
tional-TV programirig by PBS.

On a broader base, Mr. Gunn re-
minded his audience that new techno-
logical developments, such as cable TV,
home video cassettes and satellites, are
bound to have an impact on noncom-
mercial TV. He acknowledged that
CATV would tend to “fractionate” a
TV station’s audience, but added: “With
proper regulation and sufficient re-
sources, imagination and planning, cable
can multiply local opportunities for
PTV to serve the community.

“Satellites for general PTV and cas-
settes for ITV [(institutional TV)] pro-
vide broader opportunities for distribut-
ing to stations, to cable systems, to
homes and schools,” Mr. Gunn said.
“Their impact will be considerable.”

Frank Pace Jr., board chairman of
the CPB, said noncommercial television
today is not only better accepted than it
was once by the people as a whole, but
has achieved “a greater level of accept-
ance” in high government places, in-
cluding the executive and legislative
branches of the government. He said
the national programing is “lively and
controversial, though some people think
we're too lively and controversial, while
others say we are not lively and con-
troversial enough.”

Mr. Macy presented the first annual
Robert Lowell medal for the *“most
extraordinary contribution to public

Five more FMs get
assistance from CPB

Corp. for Public Broadcasting has an-
nounced $15,000 grants to each of five
noncommercial FM stations that are
among the 374 considered nonqualified
for support from CPB.

The five are kuop-FM Stockton,
Calif.; wian-FM Indianapolis; WFBE-
FM Flint, Mich.; wsLu-FM Canton,
N.Y.: and xTEP-TV El Paso, Tex.

CPB criteria for qualification for ed-
ucational radio stations include such
factors as power, daily hours of opera-
tion, staff and programs. There are 104
such FM stations that have qualified and
received grants from CPB. The five new
ones are now considered provisionally
qualified. All are affiliates of National
Public Radio, which also is being under-
written by CPB, and which is due
to commence operations next month
(BROADCASTING, April 12).

broadcasting” to' Mrs. Joan Ganz
Cooney, president of the Children’s
Television Workshop, creator of the
Sesame Street program.

William Harley, president of the
National Association of Educational
Broadcasters, cited progress made in
public television over the years, but
said this medium has some “gut is-
sues” it must face. He described these
as dealing with the-type of system under
which noncommercial will operate and
the guidelines for national production.

“Everybody seems to have a different
idea of what kind of system we have to
build,” Mr. Harley said. “Must we have
a strong centralized ssytem that builds
award-winning programs with award-
winning personalities? Or.should it be a
less centralized approach, not a net-
work, but only a system of intercon-
nected stations. We may need both, but
stations must have heavier financial
support.

“Also, what is a national production
center for PTV? Who should do the
producing? What proportion of the pro-
duction should be done by stations, and
how are the stations selected? These are
some of the questions 1 raise which
should be taken up at conferences such
as this one.”

The explosion

that never came

The possibility of a confrontation at the
Public Television Conference last
Thursday (April 15) was averted when
decision was announced to scrap a pro-
posed policy statement on noncommer-
cial broadcast journalism drafted by
the staff of the Public Broadcasting
Service. Hartford N. Gunn Jr., presi-
dent of PBS, said that the PBS board
met Tuesday night (April 13) and de-
cided that the proposed journalistic
guidelines could be improved by seek-
ing the guidance of news and public
affairs directors at noncommercial TV
stations and of journalists in all media.
Mr. Gunn said he would proceed with
the board’s suggestion.

No copies of PBS’s proposed journal-
istic standards were available, but one
producer with National Educational
Television said he had found them to
be “vague and shallow.” He called the
PBS decision to scrap its guidelines “a
wise one.”

He said the PBS draft suggested that
news be evaluated in terms of its appeal
to “most of the people,” that editors
and reporters should rely principally on
primary rather than secondary sources
of information and that news should
not be “willfully distorted.” Another
proposal he found objectionable would
establish a board to decide whether a
documentary should be released to a
noncommercial TV station. He felt that
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the station manager alone should decide
whether or not to telecast a program.

There were rumblings earlier in the
week that producers associated with
NET might stage some demonstration
or create controversy. The proposed
guidelines were said to be a source of
unhappiness among some producers.
Also, a dozen producers protested that
PBS had not submitted for Emmy
nomination a NET documentary titled
The Bankers and the Poor.

Mr. Gunn said The Bankers and the
Poor has been appraised on private
assignment from PBS by Stephen Far-
ber, a political scientist, who had found
errors in its content.

Promises, promises
swing it for D&B

A promise to draw on experts who
would be available for help in pro-
ducing program series that would ap-
peal to viewers from the post-diaper
set to the geriatric division helped see
Corinthian Broadcasting Corp. and Dun
& Bradstreet Inc. through to FCC ap-
proval of their merger (see this page).

The parties spelled out their post-
merger plans in an amendment aimed
at making the ‘“compelling public-in-
terest showing” required by the top-50
market policy.

Among other things, the parties said
that, six to 12 months following the
merger, Corinthian stations would air
a series of 26 half-hour color television
programs entitled' Lef’s Find Out that
would be aimed at entertaining and in-
forming pre-school children. The series
has already been planned, they said.

Another proposed series—of 65 in-
stallments, three to five minutes in
length—would be produced with the
aid of D&B's Life Extension Institute
Inc., which is dedicated “not only to
the prevention of disease but to its
earlier discovery.”

"In addition, the applicants said Corin-
thian stations would be able to make
use of the talents and experience of the
editors and staffs of the 18 trade, pro-
fessional or specialty journals published
by D&B’'s Reuben H. Donnelly Corp.

ACT's version of moratorium

Action for Children’s Television has
designated May 1 (Saturday) a day of
protest for parents who complain about
the poor quality of commercial TV pro-
grams for children. ACT is urging par-
ents to turn off their TV sets and keep
them dark that day. ACT said its mem-
bers also will be collecting signatures on
petitions and will be asking parents to
write letters to the FCC before May 3,
the deadline for comment in the com-
mission’s inquiry into children’s televi-
sion.
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Corinthian-D&B deal approved

Houser, FCC's freshman commissioner,
provides swing vote in 4-3 decision

Freshman FCC Commissioner Thomas
J. Houser, who had hesitated when the
issue was before the commission the
week before, last week voted yes, and
the proposed $100-million-plus merger
of Corinthian Broadcasting Corp. into
Dun & Bradstreet Inc. was approved.

Mr. Houser provided the margin in
the 4-to-3 vote that authorized the trans-
fer of Corinthian’s five television sta-
tions—KkoTv(Tv) (¢h. 6) Tulsa, Okla.;
KXTV(TV) (ch. 10) Sacramento, Calif.;
KHou-Tv (ch. 11) Houston; WISH-TV
(ch. 8) Indianapolis, and wanEe-Tv (ch.
15) Fort Wayne, Ind.—to the broadly
based data and business information-
service company.

The action involves the exchange of
a .675 share of D&B for each share of
Corinthian’s 3.4 million shares out-
standing. The merger, valued at $134
million at the time it was first an-
nounced, in December 1969 (Broap-
CASTING, Dec. 8, 1969), had a market
value, on Wednesday, the day of the
commission action, of $137 million.
Corinthian closed Wednesday at 38V,
up 23 on the day. D&B closed un-
changed at 60.

John Hay Whitney, who was princi-
pal shareholder in Corinthian, and his
associates will emerge as owners of the
largest block of post-merger D&B stock
—7.1 percent. Mr. Whitney, well-
known as a contributor to Republican
causes, was U.S. ambassador to Great
Britain during the Eisenhower admin-
istration.

The commission split was along party
lines, with Commissioner Houser join-
ing fellow Republicans Dean Burch,
Robert E. Lee and Robert Wells in
the majority, and with Democrats Rob-
ert T. Bartley, Nicholas Johnson and
H. Rex Lee dissenting. It also followed
the lead of prior performance: With
the exception of Commissioner Houser,
who has yet to compile a track record
in such matters, the commissioners on
both sides appear to have voted as their
positions in previous transfer cases
would indicate.

A week earlier, the commission ap-
peared to be evenly divided, with Com-
missioner Houser holding back and ask-
ing for additional time to consider the
matter (“Closed Circuit,” April 12).
In November, before Mr. Houser joined
the commission and brought it up to
full strength, the six members had split,
3-to-3, on 'the merger, then asked the
parties to supply additional informa-
tion (BROADCASTING, Nov. 30, 1970).

And in approving the five station
transfers last week, the commission

cited some of the information the par-
ties supplied. It said the parties had
made the “compelling public interest
showing” required by the agency’s top-
50 market policy—a showing the parties
had originally said was not required
since the merger would not result in a
change in the number of stations under
common ownership. The policy applies
when more than two VHF stations are
acquired in the top 50 markets.

The commission said D&B’s planned
improvements in children’s, health and
preventive-medicine programs “are sig-
nificant” and that plans for additional
programing, which D&B said would be
made possible through the expertise it
has acquired through publication of
its various trade and technical journals,
would help bring about further “signifi-
cant program improvements.” The com-
mission also cited what it said was
D&B’s potential—in terms of expert
personnel and finances—for strengthen-
ing the Corinthian stations.

Three partiess—wLFI-Tv Lafayette,
Ind.; LVO Cable Inc., a partner in an
applicant for a Tulsa CATV franchise,
and Anthony R. Martin-Trigona, a fre-
quent challenger to transfer applications
—opposed the merger, principally on
anti-competitive grounds.

However, the commission said it was
satisfied there would be no lessening of
competition among stations. It said the
merger does not involve competitors
and that competition would not be re-
duced by merging the Corinthian sta-
tions with D&B'’s resources.

The commission said it was reason-
able to assume that the merger may
enlarge the stations’ capacity to com-
pete—but that, it said, was the purpose
of the merger. It added that nothing
indicates that Corinthian will dominate
the markets in which it operates.

Furthermore, the commission, citing
additional information supplied in re-
sponse to its November request, noted
that the Justice Department’s antitrust
division has indicated it does not intend
to initiate an antitrust action if the
merger is approved. Accordingly, the
commission said, “we think there is a
substantial basis for inferring that our
judgment on the various competitive
factors we have considered under the
public interest standard is correct.”

The commission also said the merger
will not unduly concentrate mass media
ownership because the merger “adds
nothing in the way of new mass media
interests.”

But Commissioner Bartley, in a dis-
senting statement in which Commis-
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sioner Johnson joined, saw the merger
in a different light. He said—as he has
in other dissents to cases involving sta-
tion sales—the applications do not pro-
vide sufficient information to indicate
that “‘the package deal” would result
in “an improvement in the general
structure of broadcasting.”

Furthermore, he did not feel that the
applicants had made “a compelling

" public interest showing™ sufficient “to
overcome the detriment with respect
to the policy of diversifying the sources
of mass media communications 1o the
public, as required by the top-50
policy.”

Indications are that there will be
continuity in the management of the
Corinthian stations, all CBS-TV affili-
ates. C. Wrede Petersmyer is expected
to continue as chief executive officer.
And he and Mr. Whitney are among
four Corinthian directors who will be-
come directors of D&B.

The merger permits the expansion
into television of # company long prom-
inent in the publishing and data service
fields. D&B’s interests include Thomas
Y. Crowell Co., a book publisher: Reu-
ben H. Donnelly Corp., a classified tele-
phone directory marketing service;
Moody's Investors Services, a publisher
of investment manuals, and Fautus Co.,
an industrial plant-location consultant.

Corinthian, in addition to its tele-

vision stations, brings substantial pub-
lishing holdings to the merged corpora-
tion. It owns Standard Reference Li-
brary Inc., which publishes and dis-
tributes the Funk & Wagnall's encyclo-
pedia and other reference works, and
Corinthian Editions, publisher and mar-
keter of books sponsored by major
corpurations and institutions.

Newhouse buys out

Portland partners

Newhouse Broadcasting Corp,, half-
owner of KoIN-AM-FM-Tv Portland,
Ore., has agreed to buy the other half
for $8.1 million, subject to FCC ap-
proval.

On file at the commission is an appli-
cation for the trunsfer of 50% owner-
ship in Mount Hood Radio and Tele-
vision Broadcasting Corp., licensee of
the xoiN stations, from members of a
Portland voting trust headed by Howard
Lane, Mount Hood president, to the
Newhouse organization, which is con-
trolled by S. I. Newhouse Sr. and mem-
bers of his family.

KOIN-AM-FM-TV have been under
consolidated ownership since 1953,
when the Newhouse interests merged
with Mount Hood after competing for
the channel-6 facility in Portland.

In addition to its interest in the KOIN
stations, the Newhouse family owns
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two Portland newspapers, the Oregonian
and the Oregon Journal. [ts other print-
broadcast combinations include: wsyYr-
AM-FM-Tv Syracuse, N.Y. and the Syra-
cuse Herald-Journal and Post-Standurd;
WAPI-AM-FM-Tv Birmingham, Ala., and
the News in that city; kTvi(Tv) St
Louis and the Globe-Democrat there,
and wrTra-eM-Tv Harrisburg, Pa., and
the Harrisburg News and Patrior. New-
house also owns wsYE-TV Elmira, N.Y.,
and CATV systems throughout New
York state, a cable system in Alabama
and three microwave companies serving
New York and Pennsylvania. Through
various subsidiaries, the Newhouse in-
terests control newspapers in Staten
Island, N.Y.: Jersey City and Newark,
N.J.: Mobhile and Huntsville, Ala.;
Springfield, Mass.: Pascagoula, Miss.,
and New Orleans, as well as several
national magazines. Mr. Newhouse has
a minority interest in the Denver Post
and the Cleveland Plain Dealer.

Koin-Tv, a CBS-TV afliliate, broad-
casts with 100 kw visual and 15.1 kw
aural. KaiN is on 970 khz with 5 kw,
directional at night, and KOIN-FM oper-
ates on 101.1 mhz with 100 kw and an
antenna 1,640 feet above average ter-
rain.

EhangingHiands

Announced:

The following sales of broadcast sta-
tions were reported last week subject to
FCC approval:

® KeGL(aM) San Jose-Santa Clara,
Calif.: Sold by B. E. Barnes and associ-
ates to Cascade Broadcasting Corp. for
undisclosed amount. Cascade Broad-
casting is wholly owned by Filmways
Inc., Thomas C. Bostic, president of
broadcast division. Filmways owns
KIMA-AM-FM-TV Yakima and KLEW-AM-
FM-Tv Pasco, all Washington. KEGL is

full time on 1430 khz with 1 kw.
Broker: Hamilton-Landis and Associ-
ates.

® Koin-aM-FM-1v Portland, Ore.: 50%
interest in licensee sold by Howard
Lane and Associates to WNewhouse
Broadcasting Corp. for 8.1 million (see
above).

Approved:

The following transfers of station own-
ership were approved by the FCC last
week (for other FCC activities see “For
the Record,” page 55).

" Korv(Tv) Tulsa, Okla.; kxrv(TV)
Sacramento, Calif.; xHou-Tv Houston;
wist-Tv  Indianapolis, and WANE-TV
Fort Wayne, Ind.: Merged with Corin-
thian Broadcasting into Dun & Brad-
street for stock valued at $137 million
(see page 43).

® Woks(aM) Columbus, Ga.: Sold by
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Milton Hirsch, B. K. Woodfin and Mar-
jorie S, Ray to Louis O. Hertz for
$596,872, including a $50,000 covenant
not to compete. Mr. Hertz has interests
in WERD(AM) Atlanta and Southside
Sun Publishing Co., Decatur, Ga., and
owns an advertising agency and devel-
opment firm. Woks operates full time
on 1340 khz with 1 kw day and 250 w
night.

" WoHi(aM) and WRTS(FM), both East
Liverpool. Ohio: Sold by Joseph D.
Coons and others to Roger A, Neuhoff
and others for $360,000 ($215,000 for
woHI and $70,000 for wrTs). Mr. Neu-
hoff and associates have just sold wHap-
(aMm) Hopeweli, Va. (see below). WoH1
is full time on 1490 khz with 500 w
day and 250 w night. WRTS operates on
104.3 mhz with 26 kw and an antenna
330 feet above average tcrrain.

" WHar(am) Hopewell, Va.: Sold by
Roger A, Neuhoff and others to Roy D.
Wooster and others for $376,500. Mr.
Neuhoff has interests in wCvs(aM)
Springfield, Ill., and wHUT(AM} Ander-
son, Ind. He and his associates are ap-
plicants to purchase weow(am) Terre
Haute, Ind., and have just been granted
FCC authority to buy woHI(aM) and
wRTS(FM). both East Liverpool, Ohio
(see above), Mr. Wooster has an inter-
est in wRoN(aM)} Ronceverte, W. Va,,
and WwEEw(am) Washington, N.C.
WHaP is full time on 1340 khz with 1
kw day and 250 w night.

" KMUz(FM) Santa Barbara, Calif.:
Sold by Keith Larkin and others to Carl
L. and Dorothy L. Schuele for $106,-
500. Mr. and Mrs. Schuele jointly own
a golf practice range and adjoining pro
shop; Mr. Schuele was former owner of
Radio Time Sales, radio station rep.
Kmuz is on 103.3 mhz with 38 kw and
an antenna 2,980 feet above average
terrain.

= KcrT(AM) Trinidad, Colo.: Sold by
Merlyn J. Hedin to James P. Platt and
Marvel B., Cecil N. and John C. Peter-
son for $207,500. Mr. Platt has an in-
terest in kBTo(aM) Eldorado, Kan.
Marvel Peterson is a housewife and
Cecil Peterson is a regional manager for
a life-insurance firm. John Peterson is
a law student and state representative in
Kansas. KCRT operates on 1240 khz
with 250 w,

Triangle cuts back to
make room for Capcities

The national staffl of Triangle Stations
is being reduced by a reported 12 per-
sons, including department heads, in
anticipation of Capital Cities Broad-
casting Corp.’s take-over of three Tri-
angle television stations.

The personnel reductions, being ef-
fected by Triangle in its Philadelphia

BROADCASTING, April 18, 1871

headquarters, will not affect personnel
of thz stations and the syndication di-
vision, which Capcities is also acquir-
ing.

Capcities’ purchase of Triangle's
wFIL-TV Philadelphia, wNHC-Tv New
Haven, Conn., and xrRe-Tv Fresno,
Calif., was approved in late February
(BROADCASTING, March 1). Capcities
will take charge in about two weeks.

Among those reported to be affected
by the Triangle action on staff are de-
partment executives Robert Teter, gen-
eral sales manager. John Scheuer Ir.,,
director of radio programing; Henry
Rhea, director of engineering: John
Wade, director of research; Norman
Lehr, director of personnel, and Ed-
ward Scheaffer, director of standards
and practices. It was said that the de-
partures are effective at various dates
this month.

George A. Koehler, who is general
manager of Triangle's radio and TV
division, has been putting together the
financing for his proposed purchase
for $16 million of Triangle's broadcast
properties not purchased by Capcities.
These are WNBF-AM-FM-Tv Bingham-
ton, N.Y.. WFBG-AM-FM-Tv Altoona,
Pa., and wLYB-Tv Lancaster-Lebanon,
Pa. Like Capcities, he proposes to spin
off the radio stations.

YEARS

AWRT completes
convention agenda

Top government, industry
figures scheduled
for D.C. sessions next week

More than 600 members are expected
to attend the annual convention of
American Women in Radio and Tele-
vision April 28 - May 2 at the Washing-
ton Hilton hotel.

Among the featured speakers will be
Mark Evans, Metromedia vice presi-
dent, Washington, Thursday morning
(April 29); John J. Akar, ambassador
of Sierra Leone, Friday morning (April
30); Najeeb Halaby, president of Pan
American World Airways, Friday lunch-
eon; Elliot L. Richardson, secretary of
Health, Education and Welfare, Satur-
day lunch (May 1).

Two special panels are planned for
the meeting. On Friday morning (April
30): Dean Burch, FCC chairman; Jo-
seph V. Charyk, Communications Sat-
ellite Corp.: John Macy, Corp. for Pub-
lic Broadcasting; Frank Shakespeare,
United States Information Agency;
Donald V. Taverner, National Cable
Television Association; and Vincent T.

AMERICA'S MOST
EXPERIENCED MEDIA
BROKERS
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Wasilewski, National Association of
Broadcasters.

On Saturday morning (May 1): Jo
Foxworth, Jo Foxworth Inc., New York
-and past national advertising woman of
the year; Xandra Keyden, HEW, and
Marguerite Rawalt, Washington lawyer
and member of the President’s Com-
mission on the Status of Women, 1961-
63, and of the Citizen’s Advisory Coun-
cil on the Status of Women, 1963-68.
Betty Groebli, wRC-AM-FM-Tv Washing-
ton personality, will moderate this panel.

In a special presentation by the or-
ganization’s educational foundation, Dr.
J. Sterling Livingston, professor at the
Harvard Graduate School of Business
and president of Sterling Institute Inc.,
Boston, a management consulting firm,
will talk Saturday afternoon (May 1)
on new findings on what makes a suc-
cessful woman successful. L

Among other activities scheduled for
the convention are a White House re-
ception Friday afternoon (April 30) by
Mrs. Richard M. Nixon, and a news
conference at the Kennedy Center, with
Roger L. Stevens, chairman; William
McCormick Blair, general manager, and
George London, artistic director.

Mrs, Spiro Agnew will be a special
guest of AWRT at luncheon on Friday
(April 30}.

Chairman of the convention commit-
tee is Timmi Pierce, WRC-AM-FM pro-
motion manager,

Faculty, industry meet
under IRTS auspices

The International Radio and Television
Society will hold its first faculty/indus-
try conference April 29 and 30 at the
Waldorf-Astoria hotel in New York.

James F. O'Grady JIr., vice president
and general manager, RKO Radio Rep-
resentatives, and TRTS committee chair-
man, said the seminar will deal with
the social responsibility of the broad-
casting industry and the changing role
of government as it affects broadcast-
ers and advertisers.

Other topics are the economics and
financial structure of broadcasting and
of program development and schedul-
ing, and the impact of new modes of
transmission,

Herbert D. Maneloveg, president of
SFM Media Service Corp., is co-chair-
man of the seminar, Program chairmen
are Giraud Chester, executive vice
president, Goodson-Todman Produc-
tions, and Howard W. Coleman, asso-
ciate director, Commission on Press,
Radio and Television, the Lutheran
Church in America. Frederick Schuh-
mann, general manager, TV Facilities
and Services, East Coast, ABC, is at-
tendance chairman.

Mr. O'Grady said the seminar reflects
the interests of educators around the
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country, as expressed to IRTS through
a mail questionnaire which the society
sponsorcd last summer, Those polled
included faculty members in law
schools, graduate business schools and
departments of communications.

Broadcasters swarm
toward Washington

Association presidents,
state groups arrange
Capitol Hill meetings

Next week, a group of Pennsylvania
broadcasters are going to Washington
to sup with the 29 members of Congress
who make up the Pennsylvania delega-
tion on Capitol Hill.

That April 21 dinner is expected to
be by far the largest conclave between
state broadcasters and state delegations
in Washington so far this year. But,
the following week, almost 100 broad-
casters representing virtually every
state in the union are expected to de-
scend en masse on their congressmen
and senators as part of the 16th annual
conference of state association presi-

dents to be held in Washington April

26-28.

The drive to attract broadcasters to
Washington to give their congressional
delegation the broadcast viewpoint on
such issues as CATV, license re-
newals, political spending and special
performing royalties, among other items,
began last year when the National As-
sociation of Broadcasters established a
Future of Broadcasting Committee and,
as part of this effort, a political action
committee that took the form of a state
chairman for each of the 50 states.
Originally the organization was formed
to combat CATYV, but early this year it
was called into action to help sustain
the President’s veto of the political
spending bill that imposed restrictions
on candidates for broadcast expendi-
tures but not on spending in other
media. That campaign succeeded when
the Senate failed by four votes to over-
ride the President’s veto.

Meetings by groups of broadcasters
with their state delegations in Washing-
ton are not new, but the action esca-
lated in 1971 beginning early in Feb-
ruary, when 10 members of the Louisi-
ana asscciation met with that state’s
delegation for Iunch in the Capitol. This
was followed two weeks later by eight
members of the Oregon association
meeting with that state’s congressmen
and senators for dinner in Washington.
In March the Virginia and Kansas
state associations met with their con-
gressional delegations in Washington.

The state association conference,

sponsored by the National Association
of Broadcasters, starts on April 26 with
a meeling of association executive sec-
retarics at the NAB building. The fol-
lowing day, an all-day meeting takes
place at the Mayflower hotel; it will
stress principally government affairs—
liccnse-renewal proposals, complaints,
minority employment and, undoubtedly,
proposals in various state legislatures
for a tax on advertising.

During this day-long presidents’
mceting, the delegates will hear a
luncheon speech by Paul Haney, execu-
tive vice president for public relations,
as well as from Grover Cobb and Paul
Comstock, the executive vice presidents
respectively for station relations and
government relations, and from John
Summers, NAB general counsel.

During that day, also, the association
presidents hope to hear from various
FCC officials. Tentatively scheduled are
FCC Chairman Dean Burch and FCC
Commissioner Thomas J. Houser. Also
expected are such FCC staff executives
as John M. Torbet, executive director;
Francis R. Walsh, Broadcast Bureau
chief; Richard E. Wiley, general coun-
sel, and Raymond E. Spence Ir., chief
engineer. All but the chairman are rela-
tively new in their positions.

The last day, April 28, is devoted
to visits to Capitol Hill, with delegates
reporting at luncheon on their reactions.

As of late last week, 95 delegates,
representing 48 state associations, had
registered.

Expected before the opening day are
delegations from New Hampshire and
Hawaii,

Dr. Richard Uray, University of
South Carolina, who is executive secre-
tary of that state’s broadcasters asso-
ciation, is chairman of the meeting.
Other members of the program advisory
committee are Jerry Black, KSEN(AM)
Shelby, Mont.: Robert E. Klose, WNBF-
AM-FM-Tv  Binghamton, N.Y., and
Michael McKinnon, xin-Tv Corpus
Christi, Tex. All are presidents of their
respective state associations. Alvin
King, director of station relations for
the NAB, is coordinating the con-
ference.

Ribicoff bill would
move HEW TV activity

Senator Abraham Ribicoff (D-Conn.)
has introduced a bill to create a cabinet-
level department to consolidate federal
education programs, including the edu-
cational TV activities of the Department
of Health, Education and Welfare.
Under the bill (S. 1485), HEW’s edu-
cational television facilities programs,
through which funds are dispensed to
states for the construction of facilities
and for implementation of classroom-
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oriented programing, would be handled
by a new Department of Education. In
all, the department would coordinate
and consolidate the educational pro-
grams of 29 federal agencies.

In introducing the bill, Senator Ribi-
coff, former secretary of HEW, said
that federal educational policy must
be developed for the future. must recog-
nize the impact of nonschool influences

such as the family and television, and
must stimulate educational renewal.

Don't forget us—HTN

Hughes TV Network Inc. has suggested
to the FCC that any domestic communi-
cations satellite system authorized be re-
quired to provide capacity for alternate
commercial networks. Hughes, in a for-

mal petition April 9 argued that satellite
applicants so far have sought to attract
the big three networks while giving in-
sufficient attention to service require-
ments of the other national networks
such as HTN.

HTN?’s petition at the commission ar-
rived on the day the FCC was hearing all
satellite applicants plead their respective
virtues.

focusOnfinance .

How first quarter
dipped at CBS

Revenues, profits
still run behind 1970,
but recovery is seen

CBS had revenues of $281.9 million
and net income of $6.5 million or 22
cents a share for the first quarter of
1971, as against $305.3 million and
$13.2 million or 47 cents a share, re-

spectively, in the comparable 1970
period.
William §S. Paley, chairman, and

Frank Stanton, president, reported that
the severe cost-price squeeze affecting
business generally and the loss of ciga-
rette advertising on TV and radio had
a substantial negative impact on first-
quarter earnings.

They said, however, that business in
the television, recording, education and
publishing operations for the second
quarter now in progress shows signs of
improvement, Though the second quar-
ter is not expected to equal levels of
1970, they said there is promise of “a
significant recovery for the second half
of the year, and if it is realized, earn-
ings for the year should approximate
1970 earnings.”

The 1970 and 1971 figures do not
include CBS's domestic cable-television
or its domestic and foreign program-
distribution operations. The company
has proposed to spin off these opera-
tions as shares of Viacom International
Inc., to CBS common shareholders.

For the three months ended March
31:

1971 1970
Earned per share $ 022 % 0.47
Revenues 281,900,000 305,300,000
Neat Income 6.500.00 13,200,000

Strike hurts Fuqua

Fuqua Industries Inc., parent of group
broadcaster, Fuqua Communications,
reported a decline in net income in
1970 for its consolidated interests.
Board Chairman J. B. Fuqua told
stockholders that the decline resulted
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generally from a Teamsters union
strike, which “seriously affected the ex-
pense-revenue ratio” of the firm's sub-
sidiary, Interstate Motor Freight Sys-
tem.

For the year ended Dec. 31, 1970:

1970 1969
Earned per share* $ 1.35 1.62
Revenues 327,837,000 324,607.000
Ne! income 9,800,000 11,654,000

*—Includes extraordinary losses of 11 cents and 22
cents per share, respectively, for 1970 and 1969.

Time's quarter off,
sees cable expansion

Though earnings were up for Time
Inc. in the first quarter of 1971, reve-
nues dropped. The decline included
broadcast advertising which Time man-
agement estimated as being 9% under
the comparable period in 1970.

Andrew Heiskell, chairman, and
James R. Shepley, president, presented
the report at a relatively peaceful stock-
holders meeting in New York last
Thursday (April 15).

Mr. Shepley said Time expected to
realize about $80 million gross from the
sale of its broadcast stations. Time-Life
broadcast sold its five TV stations to
McGraw-Hill for $69.3 million (see
page 40) and is selling its eight AM
and FM stations to other buyers.

He said the decisions to seil the sta-
tions was Time’s “biggest” in 1970 and
that it was not made to accumulate
cash or capitol gain but for other uses
“that will be more profitable in the long
run.” Specifically, he said these were
in cable-TV and in the marketing of
TV cassettes, both of which, Mr. Shep-
ley said, would receive part of the pro-
ceeds from the sale of stations.

Mr. Shepley further noted that Time-
Life Films represented an expansion in
the film field. It is producing docu-
mentaries and also distributing pro-
grams. He said that unit may also benefit
from the station-sale proceeds.

For the three months ended March
31:

1971 1970*
Earned per share $ 038 $ 0.36
Revenue 135,653,000  141.088,000
Het income 2.742.000 2.589.000
Shares outstanding 7.257.000 7.257.000

* Restated for previously announced changes in
accounting policy and practice.

RCA quarter good,
but under ’70 pace

Profits $1.7 million less
despite sales gain; softness
in broadcast sales noted

RCA sales rose but net profit dropped
for the first quarter of 1971 when
compared with the like 1970 period.
Robert W. Sarnoff, chairman and presi-
dent, said that net profit for the first
three months of 1971 was $23.8 mil-
lion or 30 cents a common share,
against $25.5 million or 33 cents a
share for the first quarter of 1970. Sales
were $908.1 million, up from $836.3
million reported a year ago.

Mr. Sarnoff said these figures include
with appropriate restatement for the
first three months of last year, sales
and net profit for Coronet Industries
Inc. and RCA's foreign subsidiary com-
panies. Coronet, manufacturer of house-
hold furnishings, merged into RCA on
Feb. 24 (BROADCASTING, Feb. 22).

In noting a continuing softness in
broadcast sales, Mr. Sarnoff said NBC
was adversely affected by continued
budget reductions by major clients.

RCA's color-television picture tube
sales were higher during the first quar-
ter although there was a continued de-
cline in solid-state business where in-
dustry over-capacity produced further
downward pressure on prices, Mr. Sar-
noff said.

For the three months ended March
31:

1971 1970
E) $

Products and

services sold 908,100,000 838,300,000
Cost of operations 866,400,000 788,500,000
Profit before federal and

foreign taxes on income 41,700,000 47,800,000
Federal and foreign

taxes on income 17.900,000 22,300,000
Net profit for the quarter  23.800,000 25,500,000
Net profil per share of

common stock* 30 .33

* Based on average number of shares outstanding:
1971, 74,255,000 shares; 1970, 73.678,000 shares.
The above figures include Coronet Industries, which
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became a wholly-owned subsidiary of RCA during
February 1971, In a pooling of interests, and RCA's
toreign subsidiary companies. With respect to the
first quarter, their effect in 1971, and in the restate-
mant of 1970, is as follows:

Coronet Industries—

Sales 29,100,000 23,700,000

Nat profit 1,200,000 1,100,000
Foreign subsidiaries—

ales 55,800,000 48,800,000

Net profit 100,000 400,000
Dividends of foreign

subsidiaries eliminated in

consolidation 400,000 3,900,000

Financial resulls are reported in acceordance with
the corporation's regular accounting practices, as
amended in 1971 to include consolidation of for-
eign subsidiaries: they are necessarily based in
part on approximations and are subject to audit
and year-end adjustments.

SEC reports February
stock trading by insiders

The Securities and Exchange Commis-
sion has reported the following major
stock transactions for broadcast-related
companies and allied fields in its Official
Summnary for February.

Included are transactions involving
officers, directors and major stockhold-
ers which were received by the SEC
between Jan. 11 and Feb. 10. All refer-

ences are to common stock unless other-
wise indicated.

B Admiral Corp.—C. M. Keller Jr, bought 100
shares, giving him 100; M. Sheridan sold 500
shares, leaving him 30,

® American Television & Communications Corp.
—Memorial Drive Trust disposed of 64,645
shares, leaving it 158,895,

B Ampex Corp.—T. E. Davis sold 1,150 shares,
leaving him 5.800; C. P. Ginsburg sold 700,
leaving him 100; B. A. Olerich sold 4,000, 500
and again 500 shares, respectively, leaving him
balance of 600 shares; J, L. Porter sold 500
and 900 shares, respectively, leaving him 325
shares %ersonally and six shares as custodian;
W. E, Roberts sold 4,500 shares personally and
750 through trusts, leaving him 8,020 personally,
6,518 in trust and 5,000 in wife's name: W. P.

The Broadcasting stock index

A weekly summary of market activity in the shares of 110 companies

associated with broadcasting.

Approx.  Total Markel
Sheres Capltell-
Stock Ex- Closing Closing  Nel change 1971 Out zation
Symbol change Aprif 14* April 7° in week High Low (000) (000)

Broadcasting
ABC ABC N 40% 39% +1% 49Y, 37% 7,073 $205.117
AS] Communications ASIC o) 3% 4 - % 4% 2% 1,789 5,152
Capital Cities ccB N 44% 432 +1% 44 42% 6,061 220,499
CBS cBs N 41% 40% 1% 41% 26% 27,042 990,548
Corinthian CRB N 8% 6% +1% 29¥. 2% 3,381 109,883
Cox COoX N 29% 30% - " 3072 29% 5,789 128,111
Gross Telecasting GGG A 14 6] -1 15Ye 14 803 11,041
Metromedia MET N 26% 26 + % 26% 24% 5,734 137,616
Mooney MOON [+} 4% 1% + % 5% 4 250 1,188
Pacific & Southern PSOU 0 17 17% — Ve 17va 12%2 1,636 24,949
Rahall Communications RAHL 0 15% 15% + % 29 15%2 1,040 23.275
Reeves Telecom RBT A 2% 3% — Y 3% 2% 2,288 7,733
Scripps-Howard SCRP [+] 24 23% + Y 25 18 2,589 55.016
Sonderling sDB A 26% 28% —1% 28% 27% 991 27,748
Starr SBG M 15% 15% + % 15% 87 461 5.302
Taft TFB N 44 42¥% +1Ve 44 42% 3,712 128,547

Total 88,400  $2,081,725
Broadcasting with other major interests
Avco AV N 17% 14% +2% 17% 14% 11,470 $162,144
Bartefl Medlia BMC A 7 6% + % 7 6% 2,254 14,651
Boston Herald-Traveler BHLD Q 2372 23% + Y 28 23% 574 13,776
Chris-Craft CCN N 8% 9 — % 9Ya ¥ 3,804 32,829
Combined Communications CCOM o] 18Ye 17% “+1 18Y% 10%2 1,945 27,483
Cowles Communications CwL N 1% 11V + % 1Yz 10% 3,969 37,229
Fuqua FQA N 2% 23% +9% 32% 23 6,401 132,053
Gannett GCt N 45Y2 45% — Ve 45% 44Ya 7.117 275,784
General Tire GY N 25 25% -V 25% 25 18,344 449,428
Gray Communications 0 7% 7% — 7% -] 475 3,325
ISC Industries ISC A 7% ts( — % 7% v 1,628 10,582
Lamb Communications o] 2% 2% — 2% 2% 475 1.249
Lee Enterprisas LNT A 26% 25% +1% 26Y 25 1,957 45,980
Liberty Corp, Lc N 23 22 +1 23 21% 6,744 151,740
LIN LINB 0 12% 12% —-% 12% 6% 2.244 21,879
Meredith Corp. MDP N 25% 25 + Y 27¥% 25% 2,744 71,344
Qutlet Co oTU N 192 192 — 19%2 19% 1,342 22,814
Post Corp. POST [+] Y% W —_ 12% 17 713 8,378
Ridder Publications RIOO [ 19%2 18% + % 27% 18 6,217 145,353
Rollins ROL N 387 37ve +1% 38% 34Va 8,083 267,762
Rust Crait RUS A 47¥% 46¥, +1 47% 44 1,159° 38,247
Schering-Plough PLO N 73 70%: +2%2 73 65Y2 25,084 1,749,609
Storer SBK N 258 26% — 8 27%2 25% 4,223 97,129
Time Inc, TL N 51% 507 + % 51% 50% 7,257 342,022
Trans-Mational Comm, o} % Y% + % 1V Ye 1.000 380
Turner Communications o] 4 3% + Y 4 2 1,328 3,825
Wometco WOM N 22% 2% + % 22% 22% 5.817 114,188

Total 134,338 $4,079,221
CATV '
Ameco ACO A 10% 11% - % 1Yz 10% 1,200 $10,800
American Electronic Labs, AELBA Q e 8z + ¥ v 3 1,620 12,555
American TV & Comm. AMTV 0 26% 26 + % 26% 17% 2,042 36,246
Burnup & Sims BSIM o] k] 36% + % 37vs 23 987 30,232
Cablecom-General CCG A 16 16% — % 167 15% 1.605 21,074
Cable Information Systems o] 3% 3% + % 4% 2% 955 2,989
Citizens Financia! Corp. CPN A 18% 17% + % 17% 17 994 15,536
Columbia Cable CCAB 8] 12% 1Yz + % 12% 9% 900 8,892
Communications Properties COomMu o 8% 8% + Vs 9V 7% 1,800 15.534
Cox Cable Communications COXC o] 25 25% — Y 25Y 18 3,550 69,687
Cypress Communications CYPR [+] 10%s 8% + Ya 10% 7 1,679 12173
Entron ENT A 5% 5% e 5% 5 1,320 4,950
General Instrument Corp, GRL N 26Ys 27V -7 27%s 2% 6,250 128,938
Sterling Communications STER 0 4% 42 + Va 5 3v2 1,100 5,093
Tele-Communications TCOM [4] 16% 16% — Y 17% 12 2,704 37,856
Teleprompter TP A 74% 76% —1%s 76% 63% 3,086 199,818
Television Communications TVCM [+] 10% 10Vs == 10% 7 2,897 25.001
Viacom VIA N 19% 19 + % 19Y, 18%2 3,760 76,629
Vikoa ViK A 10Ye 12% —1% 12% 1% 2,316 28,055

Total 40,865 $840,058
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Weber sold 100, leaving him 670.

s ASI Communications Inc.—G. R. Fritzinger
sold 7,998 shares, lcaving him 157,165 R. C.
Guild sold 13,330, leaving him 592,004,

u Burnup & Sims—C. W. Cox, through Walston
& Co. irading account, bought 7,582 and sold
7,599, leaving 17 shares short; Mr, Cox owns 150
shares personally.

L] Cagotal Cities Bmadcaslmg Corp.—IJ. P Dough-
erty bought 4,000 shares, giving him 33,890; W. J.
Casey bought 43,216 and sold 3,000, glvmg him
83.432; J. B. Fanrchlld separately. sold 354, 500,
400 and 1,000 shares, leaving him_ 7,132; B. W,
Gellers sold 1.000 shares. leaving him nonec; J. H.
Quelle bought 2,000 shares and subsequemly sold
300, giving him balance of 2,000; C. W. Weaver
bought 3,000, giving him 3,202.

& Chris-Craft Industries Inc—~A. L. Hollander
sold $42,000 worth of 6% convertible subordinate

dchenlurcs. leaving him $918,000 in such stock;

Sicypel sold glsﬂﬂﬂﬂ worth of same, leavin
hllll '$2.668,200 in such stock rersnnally. $25,30
held by wife and $20,200 by children.

m CBS—J, A, W. Iglehart bought
giving him 46,514,

a Columbia Cable Systems—P. A. Oberbeck sold
500 shares. leaving him 400: his wife sold out her
interest of 300 shares; Hallgarten & Co. trading
account beought 4.152 shares and sold 4,086 on
same day. leaving it 52,

a Columbia Pictures Industriecs—Wile of D, A,
Stralem sold 4.434 sharcs and then. on scparate
dny: hought 5.000 and 1.000 shares. respectively.
giving her total of 45.201 shares: Mr. Stralem
hoelds 16.120 shares personaily and 95,397 shares
in trusts.

a Communications _Properties—W. D. * Arnold
bought 990 shares, giving him 14.490; B. J, Conroy

RS54 shares,

Jr. bought 1,000, giving hiny 33.500: J. R. Croo&fn
on scparate dates. bought 1.000, 500 and
shares, respectively, giving him total of 151,530
personally and 200 through children: N, M. Avery
sald 1.000. lcaving him 104,725; R. W. Hughes
hought 1000, giving him 34,963,

a Conrac Group—J. D. Warren bought 200 shares.
giving him 600 personally and 100 each held by
wife and son,

8 Cox Broadcasting Corp.—M. Bartlett sold 2,000
shares. Icaving him 20.046; M. S. Kievman sold

00, lcaving him 400: C. M. Kirtland Jr. sold, on
M&:}I‘I;nle days. 1.000 shares and then another
1 . giving him 7.486.

8 Creative Management Associates Inc.—D. Begel-
man sold. on separate dJays. 3,000, 3,000 and 3,688
shares. lcaving him 116, 982: L. M. Lewis bought
263, giving him 3,586; N. Rush sold 600 and
400 shares on scpara\c days. leaving him 42,999.

Approx.  Total Marxet
Shares Caphtall-
Stock Ex- Closing Ciosing  Net change 1971 Out 2ation
Symbo! change April 14" Apeht 7* in week High Low (000) {000)
Programing
Columbta Pictures CPS N 14% 14Ye + % 15 14% 6,150 $96,125
Disneay 0IS N 101 % 102%2 — Y 104% 101 6.012 1.067.912
Fitmways FWY A 8V 8%, — Y oY 8% 1.754 19,084
Four Star International ] 1% 1% - % 1% 1% 566 1,086
Gulf & Westemn Gw N 30 28% +1% 29% 27% 14,964 374,100
Kinnay National KNS N % 35v2 +2% 36% 35% 10.469 341,603
MCA MCA N 29Y 282 + % 29% 28% 8.165 206.166
MGM MGM N 25% 25 + % 25% 25 5.883 126.485
Music Makers MUSC ¢} 2% 2Ye + V2 3% 2V 589 1,696
National Genaral NGC N 24Ye 23% + ¥ 26% 23Vz 4,910 112,341
Tele-Tape Productlong o] 1% 1Yz — 2 12 2.183 4,366
Transamerica TA N 16% 16% + Y2 17% 16Y 63.630 1,097.618
20th Century Fox TF N 13% 13% — 14% 13% 8,562 99,576
Walter Reade Organization WALT [o] 3% Y + % 3% 2¥ 2,414 7,242
Wrather Corp. WCO A " % + Ve 7% % 2,200 16.500
Tota) 138,551  $3,571,900
Service
John Blair BJ N 18% 19 — % 20 18% 2,583 $45,538
Comsat ca N 80 78% +1% 80% 74%e 10,000 630.000
Creative Management CMA A 16%2 15% +1% 16%2 14% 1.102 17,500
Ooyle Dane Bernbach ooYL o} 24 23% + Y% 26Y2 21 1,919 47.265
Elkins Institute ELKN (o] 15% 14V +1% 15% 8y 1,664 17,888
Foote Cone & Belding FCB N 8% 9% — % 9% 8% 2,175 20,402
Grey Advertising GREY o} 13% 13% - % 13%2 Ve 1,207 15,546
LaRoche, McCaffrey & McCall 4] 16% 6% + Y 16%2 10% 585 8,190
Marketing Resources & Applications [o] 15 15% — ¥ 18% 2% 504 7.182
Moviglab MOV A 3% 3% + W 3% 3 1,407 4573
MPO Vidsotronics MPO A 6% Ve — % 8% 5% 558 3,767
Nielsen NIELA ] 44Ye 44, - 45Y 39% 5,209 233.156
Ogilvy & Mather 0GIL 0 2% 31 4+1% Y. 24 1.029 27,526
PKL Co. PKL A 4 % - % 4% % 743 4,087
J. Walter Thompson JWT N 48% 49% - ¥ 49% 47% 2,746 116,019
Transmedia Intetnational . o} 3% 3% — 3% 3 535 1,673
Wells, Rich, Greene WRG A 22% 21% + % 24 21% 1,581 37.596
) Totat 35637  $1,238,108
Manufacturing
Admiral ADL N 12Y 12% - ¥ 129, 10%2 5.158 $56,738
Ampei APX N 24% 24 + % 24% 22% 10,874 209,325
CCA Electronics CCAE ] 2% 2% — 3 2% 897 5,512
Collins Radio CRI N 18% 183% — % 19 18% 2.968 48,230
Computer Equipment CEC A S 5% — Y 5% 3 2,406 12,944
Conrac CAX N 23% 23% — Y 23% 20%: 1.262 29,026
General Electric GE N 120 17 +3 120 12 90,884 9,827.287
Harris-Interlype Ht N 68 66% +1% 68% 68Ys 6,308 397,404
Magnavox MAG N 46¥2 a7 — % 47 44% 16,674 679,466
3M MMM N 114% 114% + % 114% t112% 56,058 5.745,945
Motorola MOT N 3% 70% +3% 3% 70 13.334 848,442
RCA RCA N 36% 8% + % 36% 34% 66,403  2.146,486
Reeves Industries RSC A kL 3% — % 3] 3% 3,458 13,417
Telemation TIMT o 10% 12% —1% 3% e 14,040 154,440
Westinghouse wx N B7% 82% +5 8% 8% 40,705  3.190.458
Zenith 2E N 48% 45% +3 48% 45% 19,020 829,842
Total 353,640 824.195,052
Grand total 771,339 $35,906,084
Standard & Poor Indusirlal Average 110.42 109.58 + .8

A-American Stock Exchange

M-Midwest Stock Exchange

N-New York Stock Exchange
0-Over-the-counter (bid price shown)
*-2:30 p.m. prices for American Exchange

Shares oulstanding and c¢apitalization as of Feb. 25.
Over-the-counter bid prices supplied by Merrill Lynch,
Pigrce Fenner & Smith Inc., Washington.
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® Entron Inc.—J. Ross sold 300 shares, leaving
him 51,676,

® Filmways Inc,—H. M. Austin, through trans-
actions on separate days, liguidated holdings in
company by selling. respectively, 1,100, 400, 1,900,
100, 1,100, 500 and 1,400 shares.

= Four Star International—D. B. Charnay bought
2,000 shares, giving him 176,500 personally and
61,206 through holding company.

® Fuqua Industries [nc.—G. N. Letyurneau sold
1,040 shares, leaving him one; L. D. Rahlloy sold
2,000 shares, leaving him 23,247 personally and
764 owned by wife; W, R. Smith sold 1,733 shares,
leaving him 180,276,

® General Electric Co.—F. B. Dent, through
trusts. purchased 328 shares, giving him 800 shares
personally and 882 in trust; R. M, Estes sold 300,
leaving him 410 persona]ly and_121 shares held
by wile; M, F. Kent bought B39 shares, giving
him 5,675; E. H. Mallone bought 757 shares,
giving "him 820 shares personally and 11 through
savings program.

® General Instrument Corp.—M. Cohen, on sepa-
rate days, sold 600, 2,000 and 1,000 shares, leaving
him balance of 23,477; A. G. Erpf sold 1,080
shares, leaving him 4,979; H. Hirsch sold 1,000,
leavmg him 128,053; A. G. Erpf also sold $100,000
worth of 5% convertible debentures and his wife
sold $15,000 worth, liquefying, in both cases, their
holdings of this stock.

u General Tire & Rubber—J. W. Foss sold 1,770
sharcs, giving him 4,540; M, J, Morgan bought
2,150, giving him 8,169; J. O'Neil sold 2,000 and
bought 1,290 on following day, giving him 334,418
shares personally and family 33,549; 5. Salem
bought 2,150 shares, giving him 13,921 personally
and 52 owned by wife.

8 Grey Advertising—A. A. Achenbaum bought
120 shares, giving him 14,810; B. Alcock bought
650 shares, giving him 12, 175. D. P. Nathanson
distributed his 3,700 shares to The Acorn Fund
(holding company) he also distributed $500,000
worth of 7/4% convertible subordinate debentures
to North Advertising Inc.

m Gulf & Western Industries Inc.—C. G. Bluhdorn
sold 18,000 shares, leaving him 400,000 shares
personally and 472,892 through trust; W, M. Flat-
ley bought 694 shnres, giving him 746; D. M.
Judelson bought 1,000, giving him 60984 D. L.
Fife sold 100 shares of series C preferred stock,
leaving him 2,700 and wife 100; Judelson
sold 29,166 stock warrants, leaving him 58,334;
. J. Shaw_ sold 2,500 warrants, leaving him
6,250; O, C. Carmichael, through (rust, sold
$613,400 worth of 514% convertible debentures,
leavmg hlm 36.861400 worth of such stock in
trust, ;ersonally. $3,200,000 held by
wife smd Sl 895 00 in foundation.

= Kansas State Network—L. A. Waller bought
1,955 shares, leaving him 51,790 personally, 6,000
as custodian and 1,500 held by wife; L. C. Waller
bought 1,000, giving him 26,474 personally and
200 as custodian.

8 Kaufman & Broad Inc.—E. Broad sold 55.000
shares, leaving him 184,002 personally, 649,788
lhrough trusts and 5700 in foundation (private
transaction); B. J. Fenmore bought 3,900, giving
him 15,150 versonally and 660 in partnership.
E. S, Rosenfeld sold 8,100, leaving him 28,314
personally and 13,500 jointly with wife; W. J.
Schworder Jr. bought 1,500, giving him 11,250;
Keystone Custodian Fund sold 108,900 stock
warrants, leaving it none.

& Kinney National Services Inc.—Wife of S, L.
Lewis sold 2,500 shares, leaving her 2,500; Mr.
Lewis holds 7.500; S Ross, through trusts,
sold 2,000, léaving him 80,374 through trusts,
83,000 personally and 29,600 through wife; B, E.
Seley sold 600, leaving him 3,783 personally and
600 as trustee; M. A, Sweig sold 2,000, leaving
him 3,000; S§. M. Welss sold 300, leaving him
1,260; his wife holds 200 as custodian.

s Lamb Communications—Lamb Enterprises
bought 65.000 shares (private transaction), giving
it 2,100,807 (class A common); Guyton
sold 65,000 shares of class A common stock,
leaving him with 2,300 shares of such stock per-
sonally, 200 jointly with wife and 642 held by wife
alone (Mr. Guyton is indircct owner of Lamb
Enterprises), A, M. Ingram bought 500 shares of
such stock, giving him 10,813.

@ Lee Enterprises Inc.—H. A. Fischer Jr. bought
100 shares, giving him 100.

m LIN Broadcasting Corp.—B. W. Kislik bought
300 shares, giving him 1,000, C. E. Unterberg,
through Towbin Co. trading account, on separate
days, bought 9,750 and sold 10,210; bought 3,450
and sold 4.652. bought 2,525 and sold 1,448 and
bought 5,200 and sold 6,349, leaving him 176 in
trading account: T. I. Unterberg now holds 7,102
personally, 2.500 through partnership and 200
through family.

s Magnavox Co.—D. L. McDonald bought 100
shares, giving him 200,

8 Memorex Corp.—B. C. Schmidt liquidated his
personal holdings by distributing 400 shares to
his wife and 144,800 to J. H. Whitney & Co.
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Gannett-Federated merger

Gannett Co., Rochester, N.Y.-based
owner of multimedia properties, has
entered into a tentative agreement to
merge with Federated Publications Inc.,
Battle Creek, Mich., which publishes
seven daily newspapers in four states.
Under terms of the agreement, Fed-
erated stockholders would receive $48
worth of Gannett common stock in ex-
change for each share of Federated
stock. The exact amount of Gannett
stock to be exchanged is contingent upon
the weighted average closing price for
each Gannett share on the New York
Stock Exchange over the 15-day period
prior to formal closing. Based on a $48
market value of Gannett stock, total con-
cideration would be $66,792,672.

Both companies are publicly-owned,
and Gannett already owns 61,834 shares
of Federated common stock. If the trans-
action goes through, Federated would
be absorbed by Gannett and become a
wholly owned subsidiary of that com-
pany.

The transaction is subject to approval
of both companies’ stockholders. Gan-
nett's stockholders will meet at end of
June to vote on the merger, and if the
deal is approved, closing is expected to
follow shortly thereafter.

s MGM—F. Beninger bought 1.000 shares, giving
him 1.000: E. L. Kolber. on separate days. houpht
480 and 6.520 shares. giving him balance of 19.642:
he also holds 84.353 shares in trusts and 528.530
sharcs through Cemp [Investment Lid.; W. M.
Sharp bought 500. giving him 500.

= Motorola Tnc.—B. W. Elsner bought 900 shares.
giving him [.100: J. T, Hicke¥. through his estate,
sold 1,000 shares, leaving estate 6,000. 2,500 per-
sonally and 1,146 held by family,

m Movielab Inc.—F. S. Bergman, officer, sold. on
separate days, 100 shares twice; P. P. Cardasis,
sold 1,700, leaving him 32

® National General Corp.—N. Kates. on separate
davs. sold 12.700 shares. 500, 1,100, 1,100, 1,100
and 1,000, leaving him 3,000; J. H, Levin sought
10,000, givine him 150.733 shares personally. 2.821
in partnershins, 12,361 in corporations, 110 as
trustee and 104 through wife: H. A. Li~ton bought
5,000, giving him 13,163 personally. 700 as cuse
todian and 190 through family: N. Kates sold. on
separate days. 6.000. 100 and 900 warrants for
common stock, leaving him balance of 44,219

warrants.
m A. C. Nielsen Co.—A. C. Nielsen Jr. sold
2.000 shares, leaving him 13.545 personally. sold

32.580 shares through trust. leaving him 65.827 in
trust. and sold 1.000 indirectlv, leaving him no
indirect ownershin: his family holds 2. shares:
P. R. Nielsen. through trusts, sold 3,000, leaving
him 13.568 in trust. 5.465 personally and 8.000
in name of children (all preceding shares men-
tioned pertain to class A common stock): P. R.
Nielsen. through trusts. bought 400 shares of
class B common. giving him 24.900 shares of such
stack in trust, 2,725 personally and 5.700 in chil-
dren’s name.

® Official Industries Inc.—L. C. Lerner bought
1.325 shares and 2.380 shares on separate davs.
giving him 648.095 shares personallv, 890,
shares through Victoria Investment Co.. 25.000
through Lerner & Co. investment account. 2.000
held by wife, Mr. Lerner, through Lerner & Co.
trading account. on separate days, bought 2,000
shares and sold 1,000. leaving trading account
with 4.748 shares. Mr. Lerner. through trading
aceount. also sold 500 shares of 414% c¢anvertible
preferred $10 par A stock, leaving him 479 shares
of such stock in trading account. 40.653 shares
rersonally, 9000 shurcs through investment ac-
count. and 55.000 shares through Victoria In-
vestment Co.

s PKL Co.s—J. R, Green sold 300 shares of
class A common stock, leaving him 1,200 shares
of such stock.

= Pacific & Southern—Fox, Wells & Rogers sold
5.000 sharcs. leaving it 509,823 shares; Heywood
Fox distrihuted 5,573 shares; J. Rogers—
indirect owner of Fox, Wells & Rogers—personally
sold 500 shares, leaving him 700.

s Post Corp.—J. V. Loewi, through Loewi & Co.
trading account, hought 5212 shares and subse-
quently sold 3,662, Ieavmg him 1,692 shares in
account and 600 shares personally.

8'RCA Corp.—J. Hillier bought 2,500 shares,
giving him 11,411; D. L. Mills, former director,
on scparate days, sold 1.000 and 4,000 shares,
leaving him 560; W. W, Watts sold 15,000 shares,
leaving him 14,640,

» Reeves Telecom Corp—E. L. Glockner sold
4,000 shares and then sold 200 shares each on
seven conseculive days, leaving him with balance
of 85,402; J. W. Berndt sold 2,500, leaving him
6,000; L. Morrell distributed 33,360.

w Republic Corp.—S. E, Levi, on separate days,
sold 1,000, 2,000 and 1,500 shares, leaving him
with balance of 6,150; B. C. Mills liquidated his
holdings by selling 3,750 shares; F. R. Moothan
sold 6,770, leaving him 25,070 shares.

8 Ridder Publications—B. H. Ridder Jr. bought
169,520 shares, giving him 303,095 shares per-
sonally, 100 through wile, 7,850 as custodian and
136,500 through trusts; D. H. Ridder bought
169,520, piving him 307 970 personally and 9,750
as cuslodian; J. B. Rnddcr (indirect owner lhrnugh
trusts), bought 169,520, giving him 304,720.

® Rollins Inc.—J. W. Rollins Sr., on .separate
days. sold 10,000, 800, 500, 1,200, 600, 800,
1,100, 2,100, 2,000 and 900 shares, leaving_him
744.295 personally, 3,150 through wife and 7,494
as custodian; J, W, Rollins sold 4,000, leaving
him 1,350,493; J. W, Spurdle sold 500, leaving
him none.

s Schering—M. J. Fox Jr., on separate days,
liquidated his holdings by selling 2,000, 10 and
13,075 shares; B, E. Waterman also sold out his
holdings by disposing of 1.000 and 20.438 shares
on separate days (both individuals taking action
pursuant to agreement in merger of Schering
with Plough Inc.).

® Signal Co.'s=Mrs. W, R. Ramsaur distrib-
uted 100 shares of third series convertible pre-
ferred stock. lcaving her 20,463: Mr. Ramsaur now
has no holdings; H. H. Wetzel sold 34,000 shares
of such stock, through estate, leavmg 40,400 in
estate, 44,494 personally, and 4,260 in name of
children.

® Sonderling Broadcasting—A. H. Becker sold
2,000 shares. leaving him 4,000; A. Henry, on
serarate days. sold 500 and 700 shares, leaving
himmz).675; M. A. Loundv sold 400, leaving him

= Storer Broadcasting—G, Haggarly sold 3,200
shdres, leaving him 12,800; J. P. Storer sold 200
shares each on two days, leaving him 23,550
personally and 600 through wife.

® Taft Broadcasting—L. H. Rogers 11 bou ht 410
shares, giving him 11,518 personally, 1,212 by
family and 1,384 as trustee.

a Technicolor Inc.—P. W. Fassnacht sold 4,000
shures. leaving him 1,449; J. M. House bought
300, giving him 1.800.

® Television Communications Corp.—J. F. Cava-
naugh bought 2,000 shares. giving him 4.000; J.
P. Smith bought 600, giving him 900.

s J. Walter Thompson—H. P. Connell sold 800
and 1,000 shares on separate days. liquidating his
holding.s: W. F. Fickinger sold 1.500, leaving him
1,500; W. H. Hammond sold 350, leaving him
1.100: S. Haynes sold 200, leaving him 1.450:
W. D. Laurie Jr. sold 3.750, leaving him 11,150;
R. C. McKee sold 4,000, leaving him none; F.
Procter sold 1.000. leaving him 500, S. C. Ralis
sold 300, leaving him 1.2 . V. Sandberg sold
‘1.000, leaving 750: G. W. Souhami sold 1,000,
leaving him 850 N.H. Strouse, on separate days,
sold 1,000, 1,000, 1,110, 830 and 500, leaving him
rersonal total of 12,100 and family 4,063; F. R.
'{&?mas sold 2,000, leaving him 4,250 and wife

® Time Inc.—B. M. Aucr, on separate days, sold
300 and 25 shares, leaving him 8.417: B. M. Clur-
man sold 800, leaving him 5,600; C. L. Gleason
Jr. sold 100, leaving him 1,606; J. L. Hallenbeck
sold 600. leaving him 3,000 personally and family
585: J. A. Linen 111 sold 1,500, leaving him 29.408
personally and family 1,995; A. H. Thornhill
Jr., through trust, sold 2,888, leaving him' 25,000
in trust, 26,563 personally and 1,584 in son's
name. .

® Twentieth Century-Fox Film Corp.—W. T. Gos-
sett sold 600 shares. leaving him 400; S. L, Hough
bought 200, giving him 5,704,

= Walt Disney Productions—W. H. Anderson
bought 1,000 shares. giving him 9,565 and holding
comrany, WH Enterprises, 1,492; N. Browning,
on separate days, sold 200 and ]00 shares, leaving
him wuh balance of 428; V. H. Jefferds bought
400, giving him 1,325; O. 'B. Johnston bought 187,
giving him 1,987, L. R. Marr bought 274, giving
him 809; B. T. "Morrow, on separate days. sold
200 shares and then bought 546, giving him 1,480;
B. C. Walker bought , giving him 8,641 per-
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sonally and 1,739 in partnership; F. Waldheim
sold 400, leaving him 1,170; B. A. Nunis bought
g% shares of class A comimon stock, giving him

= Walter Reade Organization—Jj. Floersheimer
Jr. bought 200 shares, giving him 1,150.

= Wometco Enterprises Inc.—F. W. Cary, through
trusts. sold 400 shares of class A common stock.
leaving him 53.023 shares of such stock in_trusts,
25,784 personally, 12,247 as custodian, 779 in
charitable trust, 4,807 through Underwood Realty
and 169.072 through other companies; F. Wolfson,
as trustee. bought 400, giving him 62.531 in trust,
12,210 personally and 169,072 through other com-
panies: L. Wolfson 1I. as co-trustee. bought and
sold 9,000 shares of class A common, giving him
92,360 shares as co-trustee, 14,415 personally,
14.321 as custodian, 2,557 in joint tenancy, 173,-
879 through other companies, 1,790 through foun-

-

dation and 308 through wife; son of V. Myers
sold 157 shares of class A common, liquidating
holdings: Mr. Myers holds 2.801 shares of such
stock and his wife holds 1,282, L. Wolfson II,
as co-trustee. sold 9.000 shares of class B com-
mon stock. giving him 447,847 shares of such
stock in co-trusteeship and 1,237 shares rersonally;
B. F. Wolfson, as trustee. sold 1,000 5%% con-
vertible subordinate debentures. leaving him 7,808
debentures as trustee and 8.990 personally; his
family holds 3.494 such debentures and other
corporations hold 23,742 such debentures in his
name.

s Zenith Radio Corp.—J. E. Brown sold 2,000
shares, leaving him 19,900; John Kuhajek sold
100, leaving him 9,380 personally and 1.040 held
by wife; E. MeCausland sold 860, leaving him
3.000; E. M. Schroedcr sold 100, leaving him
1,900 personally and 120 held by wife.

Intermational

Satellite control vote
may reduce U.S. role

Delegates and observers from more
than 90 nations, including the Soviet
Union and Soviet-bloc countries, re:
sumed deliberations in Washington last
week to establish a permanent interna-
tional satellite communications govern-
ing body. The international conference
began in 1969, but has recessed from
time to time during the last two years
1o permit subcommittees to draft rec-
ommendations.

The current session is believed ready
to vote on a final treaty during the next
few weeks. Such a document is ex-
pected to reduce the voting strength of
the U.S. in the governing body to not
more than 40% and to organize a new
operating directorate.

The draft proposals provide voting
rights in a new board of directors under
an investment-user formula that would,
limit any one nation’s vote to no more
than 40% of the total. Under the 1964
interim International Telecommunica-
tions Satellite consortium (Intelsat) ar-
rangement, the U.S.'s limit was 52%.
The proposed treaties also provide for
the establishment of a secretary general
and staff and, after six years, the ap-
pointment of a director general to han-
dle operations. During this period, the
U.S.’s Communications Satellite Corp.
(Comsat) would continue to manage
the system.

At the present time, 79 nations are
members of Intelsat. Two joined last
week: Mauritania and the Malagasy
Republic.

OSU plans global meeting

A symposium on “Global Broadcasting:
Dimensions, Problems and Promises”
will be held April 23-25 at Ohio State
University, Columbus, with representa-
tives from all the continents of the
world expected to attend. The sympo-
sium, organized by the university, is
being held in cooperation with the As-
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sociation for Professional Broadcasting
Education, the Corp. for Public Broad-
casting and the National Association of
Educational Broadcasters.

FCB International forms
joint venture in Paris

FCB International Inc., a subsidiary of
Foote, Cone & Belding Communications
Inc., has formed a partnership between
its Paris office and Synergie Publicite,
France’s seventh largest advertising
agency.

The new company, a 50-50 joint
venture, will operate under the FCB
name but will maintain a separate
identity in terms of account manage-
ment and creative resources.

Synergie has billings of almost $25
million, and includes among its clients
Elf Petroleum, Quaker Oats, Evian, and
Gerber Baby Foods. FCB Paris clients
are BOAC, ICI, International Har-
vester, Monsanto, Lorillard, Sunkist,
Sea & Ski, Belin-Nabisco, Polyfilla and
Sanya.

Abroad in brief;

MPC names Filmways * Metromedia
Producers Corp. has appointed Film-
ways International Ltd. as distributor of
MPC television properties outside the
U.S. and Canada, it was announced
last week. MPC has been handling its
own overseas sales, but under the new
arrangement, Ken Joseph, vice presi-
dent for syndication for MPC, will co-
ordinate sales with Manny Reiner, presi-
dent of Filmways International, a sub-
sidiary of Filmways Inc.

Compton adds another * Compton Ad-
vertising Inc., New York, has announced
the addition of Lash-Compton Advertis-
ing, Singapore, to its world-wide net-
work of partner agencies through a
merger with Compton Australia Party
Ltd. Compton now has 43 offices in 24
countries, with billings in 1970 of $260
million.

The
Compact

Criterion.

- Only
8 inches
wide.

We've taken the world's finest tape car-
tridge playback system and reduced
both cost and size. Two units now fit in
the space formerly occupied by one!
The Compact Criterion, developed for
crowded control rooms, retains the fea-
tures that made the Criterion tape car-
tridge system the industry standard for
excellence. New features include: sin-
gle-card electronics for mono or stereo
units, air-damped solenoid for whisper
quiet operation and optional high-speed
cueing.

For complete information on the Com-
pact Criterion playback unit, write Gates,
123 Hampshire Street, Quincy, lllinois
62301.

HARRAIS G
INTERTYPE A ' Es

PEp—— 4, DIVISION OF HARRIS-INTERTYPE
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Phoenix broadcasters bid for earth station

Three TV-network affiliates submit application
as ‘prototype,’ propose to spend about $200,000

The Phoenix affiliates of the three
major television networks have asked
the FCC for permission to build an
earth station that could receive signals
from any domestic-satellite systems
authorized by the commission. The
affiliates, joined together with equal in-
terests as Phoenix Satellite Corp., filed
their application last week as a “proto-
type™ to show how a group of television
stations in a particular market can
jointly apply for, construct and operate
a receive-only earth station.

Phoenix Satellite Corp. is owned
jointly by kxooL-tv, a CBS affiliate;
KTVK{(TV), an ABC affiliate, and KTAr-
Tv, an NBC affiliate, all Phoenix.

The bid, the first—and only one ex-
pected—to come from broadcasters, is
“actively supported™ by the television~
network affiliates’ associations of ABC,
CBS and NBC. The_assoeiations are
composed of all theaffiliates of the

three national commercial . television
networks other than those owned and
operated by the networks.

Proposing to spend $209,000, Phoe-
nix Satellite Corp. plans to construct a
single-purpose, receive-only station ap-
proximately 10 miles southwest of
Phoenix to serve the nonlocal program
interconnection needs of all commercial
and noncommercial Phoenix-area tele-
vision stations. The earth station would
use a 32-foot diameter 3.7-4.2 ghz re-
ceiving anfenna and would initially pro-
vide 12 satellite channels on ene polar-
ization of one satellite with the capacity
being increased by single modifications.

The applicant told the commission
it hoped its application would “serve as
a valuable source of information for

“television broadcast stations through-

out the country and encourage them to
file similar applications for earth sta-
tion facilities.” The applicant cautioned,

however, that the requirements of an-
other earth station in another market
may be different and that this particular
application was tailored for Phoenix-
area television stations.

Phoenix Satellite said that television
broadcast stations in a metropolitan
area could locate receive-only earth sta-
tions at sites that are most convenient
to their studio facilities; would have
direct control over the receiving facili-
ties and could tailor the earth station
channel capacity and equipment con-
figuration to their particular needs, and
would have more direct and easier con-
trol” of the video receiver, “switching”

-process from a TV licensee’s studios, al-

lowing flexibility in gaining access to
the satellite channels carrying television
programs from the various national,
regional and specialized programing
sources.

Television broadcast stations would
also have greater flexibility and freedom
in providing program service from di-
verse sources to their local communities
and areas, the applicant noted, adding
that such stations affiliated with com-
mercial and noncommercial national
networks would have less expensive and

Latest wrinkle
in animation

Optical Systems Corp., Los Angeles,
has developed an animation table which
the company says can increase produc-
tivity threefold, allow television stations
and networks to create their own pro-
mos and ID’s, and permit advertising
agencies to create moving story boards.

The table is the product of 18
months’ modification of the De Joux
animation process, conceived eight years
ago in France by Jean De Joux. Accord-
ing to Mr. De Joux, the table reduces
to eight the maximum number of draw-
ings necessary to achieve full animation,
with a corresponding reduction in the
time required to create the piece.

Refinements of the second-generation
animation table include a built-in play-
back system, reductiop and blow-up
capabilities and modifications in lamps
and optics. P

When the tablés are offered for sale
in August, thé cost is expected to be
approximalt;y $25,000. Smaller tables
with only-the playback system included
will retail for $15,000.

The table contains two rolls of spe-
cially treated 70mm film developed by
Kodak for use in the De Joux process.
One side is frosted to accept a variety

of drawing materials from pencils to
felt marking pens. The other side is
treated with an emulsion to permit

e

Chuck Jones, executive producer of
Curiosity Shop whiclt premieres on
ABC-TV this fall, sketches one of his
show's characters on the new anima-
tion table developed by Optical Systems.
Using the De Joux process, the anima-
tion table reduces the nuntber of draw-
ings required for full animation- from
24 to eight and permits the artist to see
his work in rough cut forin as soon as
he’s finished drawing.

color to be added. The coloring is done
with inks instead of paints and is ab-
sorbed directly into the film. The film
remains transparent.

Drawings are alternated between rolls
of film on the table. To view the pic-
tures in motion, as they would appear
on film, the two rolls are projected
through an optical system containing
a polarized lens which “lap dissolves”
the drawings and projects them on a
small screen.

The animator can see what the fin-
ished product will look like as soon as
he’s through drawing. The two rolls are
merely rewound and viewed through the
table’s playback system. Should a scene
seem out of place, it can be erased and
new drawings inserted. If the animator
wishes to create special effects such as
slowing down the pace of the action,
he adjusts the playback speed of the
table to as low as two drawings per
second.

Geoffrey Nathanson, president of
Optical Systems, said that for the first
time, an animated piece can go directly
from drawings to video tape without
producing a film. Stations can, if they
desire, roll a camera up to the playback
screen and video tape their own ani-
mated station breaks, commercials or
whatever, he says.
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more efficient access to network pro-
graming.

Authorization of this plan would also
provide a broader economic base for
raising the large amounts of capital
needed to construct a substantial num-
ber of such receive-only facilities, the
applicant said.

Phoenix Satellite also contended that
there are no economic, technical or
“spectrum-management” reasons for
limiting the ownership and control of
receive-only earth stations to the of-
ferers of satellite television interconnec-
tion services. “Thus, it would be un-
wise,” the applicant said, “to start out
with a policy of ‘closed entry’ in the
ownership and control of receive-only

R

earth stations, when there are presently
no strong reasons for adopting such a
policy. There would be even less need
for such a restrictive policy in the
future in view of like technological de-
velopments.”

Also filing this week for an earth-
only station was Twin County Trans-
Video Inc., for its more than 40,000
CATV subscribers in the Allentown-
Bethlehem area of Pennsylvania.

At a total cost of $154,097, Twin
County's carth station would be oper-
ated in conjunction with one ¢r more
of the domestic communications-satel-
lite systems now pending before the
commission. Initially 6 channels of serv-
ice would be offered, but the earth

terminal is designed and engineered to
provide 24 channels, Twin County said.

Twin County is one of three CATV
concerns to apply for a receive-only
earth station. The others are LVO Cable
Inc., Tulsa-based multiple CATV owner,
which filed its application two weeks
ago (BroaDcasTING, April 12), and
Teleprompter Corp. (BROADCASTING,
March 22).

LVO wants to build five earth sta-
tions—one each at Tulsa and Oklahoma
City, both Oklahoma; Boise, Idaho; Al-
buquerque, N.M., and Peru, Illl.—at a
total cost of $900,000. Teleprompter
plans to build five earth stations for
New York; Los Angeles; St. Petersburg,
Fla.; Elmira, N.Y.; and Eugene, Ore.

fateskfartunes .

Broadcast advertising

F. Glenn Verrill, executive VP and gen-
eral manager, Burke Dowling Adams
Inc., Atlanta, subsidiary of BBDO, elect-
ed president and board member.

Michael F. Becker, Thayer Burch,
Chester A. Lane and Roslyn M. Leven-
stein, all copy supervisors, and Vincent
A. Daddiego and Howard J. Rieger,
art supervisors, Young & Rubicam,
New York, all appointed creative su-
pervisors.

Stephen F. Wilson, manager, media
department, Needham, Harper & Steers,
New York, elected VP.

Richard Ellington, account supervisor,
SSC&B, New York, elected VP.

Bruce Hoenig, media supervisor, Ken-
yon & Eckhardt, New York, appointed
to newly created position of associate
director of media and network.

Lawrence Storch, network buying su-
pervisor, BBDO, New York, joins ABC
Radio there as manager of sales devel-
opment.

Jerry Regina, manager, billing and com-
pensation department, ABC, New York,
appointed business manager, ABC Tele-
vision Spot Sales there.

Gary B. Lieberthal, manager of market
analysis, American Research Bureau,
New York, joins Timebuying Services
there as manager of marketing.

Raymond Childs, account executive,
Tatham-Laird & Kudner, Chicago, joins
Needham, Harper & Steers, Chicago, in
similar capacity.

Norman A. Grant, account eXecutive,
Kenyon & Eckhardt, Chicago office, ap-
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pointed media supervisor, K&E, Detroit.

Stanley Grayson,
executive VP, At- |
wood Richards, ||
New York, media [/
trading, named | &
president and gen- |
eral manager of
media division,
Pepper Tanner
Inc., Memphis.
Company said 72- | J
year-old Mr. Gray-
son signed contract Mr. Grayson
calling for payment of $600,000 over
five-year period. Mr. Grayson, whose
office will be in New York, will over-
see division that is active in acquisition
and trading of TV and radio time and
magazine space, know more simply as
barter advertising.

Charles A. Stewart, account executive
and assistant radio-TV director, Kircher,

Helton & Collett, Dayton, Ohio, agency,
joins Patrick Duffy Advertising, Miami,
in similar capacity.

Robert M. Feldman, local sales man-
ager, WOR-TVv New York, appointed
general sales manager.

Earl S. Baker, sales manager, wWJAR-
(aMm) Providence, R.I, appointed to
similar position with WJAR-TV there.

Jay Barrington, local sales manager,
KTXL(TVv) Sacramento, Calif., appoint-
ed regional sales manager of station’s
newly opened San Francisco sales office.

James C. Warner, group sales manager,
Television Advertising Representatives,
New York, joins wkes-Tv Philadelphia
as general sales manager.

James R. Parker, sales manager, Adam
Young, Chicago, representative, ap-
pointed sales manager, KGSC-Tv San
Jose, Calif.

Frederick C. Delahay, media director,

BPI: changes in Chicago

Lawrence Christopher, now head of
BROADCASTING’s Midwest office in Chi-
cago, will return to the magazine’s
Washington headquarters June 1 as a
senior editor and correspondent on rov-
ing assignment. He will continue to be
responsible for the magazine’s Midwest
coverage from the Washington base.
Editorial correspondence from Midwest
points should be directed to the Wash-
ington address after April 30.

David Bailey has been appointed
BROADCASTING's Midwest business rep-
resentative, operating out of Barrington,
Ill., in suburban Chicago (telephone
312-381-3220). Mr. Bailey served pre-
viously on the magazine's sales staff

from 1964 to 1969. Mr. Christopher,
who joined BROADCASTING in 1943 has
been a correspondent and editor for the
magazine in New York and Los An-
geles as well as in Washington and Chi-
cago.

Mr, Chrisopher

Mr. Bailey
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McCann-Erickson, Portland, Ore., ap-
pointed general sales manager, KPAM-
AM-FM there.

Lew Hunter, sales manager, KLZ-AM-FM
Denver, joins wcLR(FM) Skokie, IH,,
as general manager of its newly opened
Chicago sales office. Dennis McGuire,
general sales manager, WNUS-AM-FM
Chicago, joins wcLR’'s Chicago sales
sales office as sales manager.

Martin Greenburg, general sales man-
ager, KXYz-AM-FM Houston, joins wxyz-
AM-FM Detroit, in similar capacity. Sta-
tions are owned by ABC.

Calvin E. Foster, advertising and PR
executive, KNOK-<AM-FM Fort Worth,
appointed sales manager.

Paul Howard, sales manager, wcaw-
(aM) Charleston, W. Va., joins wWHCQ-
(aM) Spartanburg, S.C., in similar ca-
pacity. Both are Capitol Broadcasting
stations.

Wyatt Thompson, with wGMS-FM Wash-
ington, joins WTGR-AM-FM  Myrtle
Beach, S.C., as general sales manager.

Goff Lebhar, general sales manager,
wcMs(aM) Bethesda, Md., and woMs-
FM Washington, joins woR-FM New
York in similar capacity. All are RKO
General stations.

Len Gruber, account executive, Avery-
Knodet Inc., station representative, New

Tape
Cartridge
‘Racks

.« Free standing
« Table top
*Wall m unti

TR L)

| .
Enjoy real fingertlp convenlence with these
Spotmaster tape cartridge racks. Threa
atyles, holding up to 200 cartridges, meet
every need. RM-100 wood rack steres 100
cartridges in minimum space, for wall or
table top mounting, $47.50, LS-100 lazy
susan rack holds 100 cartridges on table
top rotating stand, $79.50. RS-200 revolv-
ing rack is on casters for floor storage and
mobility, accepts 200 cartrldges, $145.50.
AS-25 rack sections, used in rotating
racks, hold 25 cartridges, may be wall
mounted individually; rugged steel con-
struction, $13.00.
Order direct or write for detalls.

BROADCAST ELECTRONICS, INC.

AP v
8810 Brookville Rd., Sliver Spring, Md. 20910
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York, joins wNCN(FM) there as sales
manager.

Media

Mr. Duncan
Calif.,

ap-

Robert L. Glaser,
general sales man-
ager, WOR-Tv New
York, appointed
s general manager.
v ? He succeeds Mi-
# chael McCormick
/&% who resigned “to
"B pursue other inter-
rr ests.’”” Although
there was no men-
Mr. Glaser tion of fact at time
of his resignation, it is believed Mr.
McCormick crossed swords with su-
periors when he supported station’s
news staff in face of recent cutbacks.
Marshall Magee, commercial manager,
wxxx(aM) Hattiesburg, Miss., named
VP of lecensee, Triple X Broadcasting.
John Grubbs, operations director,
Storer-owned wspD-Tv Toledo, Ohio,
promoted to station manager, new posi-
tion.
George H. Duncan,
president, Metro-
media Stereo, New
York, named exec-
utive VP, Metro-
media Radio, New
York, and will also
serve as general
manager, WNEW-
(aM) there.
Lyle E. Davis, gen-
eral sales manager,
KowN-AM-FM Escondido,
pointed general manager.
Sheldon Engel, community relations di-
rector, Bisbee Co., licensee, KRUX(AM)
Glendale, Ariz., appointed general man-
ager, KTKT(aM) Tucson, Ariz.

Programing

Stanley Robertson,
director, motion
pictures, NBC West
Coast, appointed
VP, motion pic-
tures for television,
supervising selec-
tion, production
and scheduling for
World Premiere
] Movie.

Mr. Robertson Frank Martello,
VP in charge of commercial produc-

" tion, Leo Burnett Co., New York, joins

MPO, commercial and film producers
there as VP.

Duncan D. Ebersol, production assist-
ant, ABC Sports, New York, appointed
sports sales liaison manager. Dennis
Lewin, producer, and John Martin, as-
sistant to coordinating producer, ap-

Music license group adds six

Six broadcasters have been added to All-
Industry Radio Music License Commit-
tee, New York. New members: Robert
L. Pratt, VP and general manager,
KGGF(AM) Coffeyville, Kan.; Philip
Spencer, president and general man-
ager, wcss(aM) Amsterdam, N.Y.;
Harold R. Krelstein, president, Plough
Broadcasting, Memphis; Donald A.
Thurston, president, WMNB-AM-FM
North Adams, Mass.; Jeseph B. Somer-
set, VP, Capital Cities Broadcasting,
New York, and Richard Percival, as-
sistant treasurer, Cowles Communica-
tions.

pointed production coordinator and
program administrator, respectively.

Franta G. Herman, senior VP, Tele-
video Productions, New York, elected
president. He is succeeded by Martin S.
Goldman, director-VP. Don P. Schnei-
der, with Wylde Films there joins Tele-
video in newly created position of VP
for sales.

Charlie Smith, deputy director of na-
tional utilization, Children’s Television
Workshop, New York, appointed to
newly created position of director of
national field services.

Alan Blank, program director, WAYE-
(AM) Baltimore, joins wDVE(FM) Pitts-
burgh as operations director.

News

Yic Miles, anchorman, KDKA-Tv Pitts-
burgh, joins wces-Tv New York as
news correspondent.

Jack Simms, bureau chief, AP, Boston,
appointed deputy general sports editor,
AP, New York. He is succeeded by
James M. Ragsdale, AP correspondent
in charge of Charleston, W. Va,, bu-
reau. Thomas C. Briley, correspondent
in charge, AP, Pittsburgh, succeeds Mr.
Ragsdale in Charleston.

Irwin Safchik, NBC News manager,
West Coast, appointed executive news

Scali, Ball join Nixon team

Jobn Scali, diplomatic correspondent for
ABC, named to White House staff as
senior adviser to President Nixon. His
job will be to strengthen administra-
tion's communications with public in
field of foreign affairs (BROADCASTING,
April 12). Mr. Scali was AP war and
State Department correspondent for 17
years before joining ABC in 1961.
White House News Secretary Ronald
L. Ziegler also announced addition to
his staff of Neil Ball, 35, former public
relations executive for American Hos-
pital Supply Corp., as deputy news sec-
retary.
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producer, kNBC(Tv), NBC-owned sta-
tion, Los Angeles.

Charles F. Eldridge, manager of net-
work radio news operations, NBC, New
York, appointed news manager, WMAQ-
AM-FM Chicago, NBC-owned stations.

Joel Albert, news manager, WKYC-TV
Cleveland, NBC station, appointed as-
signments manager, NBC’s WRC-TV
Washington.

Donald M. Ralbovsky, assignment edi-
tor, WMAR-TV Baltimore, appointed as-
sistant news director.

Robert Trent, with news staff, wrvr-
aM-FM-Tv Richmond, Va., appointed
news director.

Alan B. Wasser, editor, wcBs(aM) New
York, appointed news director, WPAT-
AM-FM Paterson, N.J.

Robb Mahr, sports and news director,
KNTV(TV) San Jose, Calif,, joins news
staff, KsTP-aM-FM Minneapolis-St. Paul.

Bob McAllister, with wTvo-Tv Rock-
ford, 111, joins news staff of WLW({AM)
Cincinnati.

Joe DiNatale, general and commercial
manager, KODY(AM) North Platte, Neb.,
elected president, Nebraska Associated
Press Broadcasters Association.

Cecilia Pedroza, formerly with news
staff, knJ(TV) Los Angeles, joins news
department, KTLA(TV) there as reporter.

P e

Promotion

Martha L. David, supervisor of con-
sumer relations, Burson-Marsteller, PR
firm, Chicago, appointed VP, Aaron D.
Cushman & Associates, PR and mar-
keting firm, there.

Howard Liebling, publicity manager,
United Artists, joins MGM, Culver
City, Calif.,, as national publicity man-
ager.

Equipment & engineering

Jack M. Thornell, assistant director for
space systems, Collins Radio Co., elec-
tronic equipment manufacturer, Dallas,
appointed program director for mobile
communications and new technology,
Office of Telecommunications Policy,
Washington.

Robert S. Henry, with wast(TVv) Al-
bany, N.Y., appointed chief engineer.

Charles D. Snider, engineering director,
Sterling Manhattan Cable Television,
New York, named VP-chief engineer.

International

Thomas P. Beaumont, European ac-
count coordinator. Young & Rubicam,
Frankfurt, Germany, named VP of
Y&R International.

Douglas C. Trowell, general manager.
ckgeY(AM) Toronto, named to added
duties as president, Shoreacres Broad-
casting, licensee of CKEY. -

Deaths

Kenneth H. Baker, 64, executive direc-
tor of Broadcast Rating Council since
its formation in 1964, died April 15 in
hospital near his home in Chappaqua,
N.Y., of internal bleeding, complicated
by pneumonia. Dr. Baker's career in
broadcasting started in 1946 as NARB’s
director of research, He was VP of
Market Research Corp. of America,
1951-56; director of market develop-
ment for several West Coast stations,
1956-61; and returned to Market Re-
search Corp. in 1961. He is survived by
his wife, Jane, and two sons.

Robert M. McCoy, 57, weatherman and
staff announcer, koB-Tv Albuquerque,
N.M., died Aprii 5 of heart attack in
St. Joseph's hospital there. He joined
KOB(AM) in 1945, moved to TV in
1948. He is survived by his wife, Moon-
yeen, and two daughters.

Edward F. Evans, 69, account execu-
tive with A. C. Nielsen & Co., New
York, died April 12 of heart attack. Mr.
Evans had been in Nielsen media divi-
sion for 15 years and had been director
of research at ABC. He is survived by
his wife, Elizabeth, and two sons.

forfheRezord

As compiled by BROADCASTING, April
7 through April 13 and based on filings,
authorizations and other FCC actions.

Abbreviations: Alt.—alternate. ann.—announced.
ant.—antenna. aur.—aural. aux.—auxiliary. CATV
—community antenna television. CH—ecritical
hours. CP—construction permit. D—day. DA—di-
rectional antenna. ERP—effective radiated power.
khz—kilohertz, kw—kilowatts. LS—local sunset.
mhz—megahertz. mod.—modification. N—night.
PSA—presunrise service authority. SCA—subsidiary
communications authorization. SH—specified hours.
SSA—special service authorization. STA—speccial
temporary authorization. trans.—transmitter. UHF
—ultra high frequency. U—unlimited hours. VHF
—uvery high frequency. vis.—visual. w—watts, *—
educational.

New TV stations

Final action

» Ogden, Utah—FCC denied and dismissed peti-
tions by Utah Television Corp. and Board of Edu-
cation of Ogden City for reconsideration of Oct.
1970 action denying their joint rulemaking request
for deletion of reserved status of ch. *9 at Ogden.
Action April 8.

Action on motion

# Chief, Office of Opinions and Review, in San

Francisco (Chronicle Broadcasting Co.), TV and

FM groceeding. granted motion by Albert Kihn

and Blanche Streeter to extent that time for filing

exceptions to initial decision released on March 1

;1: c;i(ltc{udcd through April 30 (Doc. 18500). Action
pril 1.
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Other actions

u Review board in Daytona Beach, Fla, TV pro-
cecding, granted joint motion, filed by Cowles
Florida Broadcasting Inc., applicant for renewal
of license of station WESH- Daytona Beach,
and Central Florida Enterprises Inc., mutually
exclusive applicant for CP for new TV at Daytona
Beach, requesting extension of time until April 22
to file oppositions 10 their respective motions to
enlarge, change or delete hearing issues (Docs.
19168-70). Action April 9.

» Review board in Meridian, Miss., granted appli-
cation of MBsissiPpi Broadcasting Co. for six-
month extension of time to construct WCQOC-TV.
Action April 2.

Rulemaking petition

» KGSB-TV San Jose, Calif.—Recquests amend-
ment of rules to allocate ch. 29 to Salinas-
Monterey, Calif. Ann. April 13.

Existing TV stations
Finai actions
» WESH-TV Daytona Beach, Fla.—Broadcast Bu-

reau granted CP to install precise carrier fre-
quency control equipment. Action April 8.

EDW

IN TORNBERG
& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations ® CATV
Appraisers  Financial Advisors

New York—60 East 42nd St., New York, N.Y, 10017
West Coast—1357 Jewell Ave., Pacifi}: Grove, Calif. 93950

212-687-4242
408-375-3164
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JANSKY & BAILEY

Consulting Engineers
1812 K St., N.w.
Wash., D.C. 20006 296-6400
Membsr AFCOR

JAMES C. McNARY
Consulting Engineer

Suite 402, Park Building
6400 Goldsboro Road
Bethesda, Md. 20034

(301) 229-6600

Member AFOOR

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENCINEERS

Box 798, Upper Montclair, N.]. 07043

Phone; (201) 746-3000

Yember AFOCE

COHEN & DIPPELL
CONSULTING ENGINEERS

Formerly GEO. C. DAYIS
527 Munsey Bidg.
783-0111
Washington, D. C. 20004
Member AFOOR

COMMERCIAL RADIO
Consulting Engineers
Everett L. Dillard
Edward F. Lorentz
PRUDENTIAL BLDG.

347-1319
WASHINCTON, D. C. 20005 [
Member AFOCN

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
1771 N §t., N.W.  296-2315
WASHINCTON, D. C. 20036
Member AFCOE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
2922 Telestar Ct. (703) 560-6800

Falls Church, Va. 22042
YHember APOCE

LOHNES & CULVER
Consulting Engineers

1242 Munsey Buildlng
Washington, D. C. 2!
(202) 347-8215

Member AFOOE

KEAR & KENNEDY

1302 18th St., N.W. Hudson 3-9000
WASHINCTON, D. C. 20036

Member AFOCE

A. EARL CULLUM, JR.
CONSULTING ENGINEERS
NWOO

(214} 631-8350
Member AFOCE

SILLIMAN, MOFFET
& KOWALSKI
711 14th St., N.W,

Republic 7-6646

Washingten, D. C. 20005

Member AFOCE

HAMMETT & EDISON
CONSULTING ENGINEERS

Radia & Television
Box 68, International Airport

San Frlncisco. California 54128
415) 342-5208

Htmbu AFOOB

JOHN B. HEFFELFINGER
9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY, MiSSOURI 64114

STEEL, ANDRUS & ADAIR
CONSULTING ENCINEERS
2029 K Street N.W.
Washington, D, C. 20006
(202) 223-4664
(301) 827-8725
Member AFOCOE

JULES COHEN
& ASSOCIATES

Suite 716, Associations Bldg.
1145 159th St., N.W., 659-3707
Washington, D, C. 20036

Member AFCOE

CARL E, SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Member AFOCE

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Application and Field Engineering

345 Coiorade Blvd.—80206
Phone: (Area Code 303) 333-5562
Dats Fone (303) 333-7807
DENVER, COLORADO
Member AFCOE

MERL SAXON
CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas 75901
634-9558 632-2821

——

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49036
Phone: 517-—278-6733

ROSNER TELEVISION
SYSTEMS

ENCINEERS—CONTRACTORS
29 South Mall
Plainview, N.Y. 11803
(516} 694-1903

ORRIN W, TOWNER
Consulting Engineer
11008 Beech Road
Anchorage, Kentucky 40223
(502) 245-4673

Associated Cemmunications Consuitanis

WALTER J. STILES

Suite 1621, Tucson House
Tucson, Arizona 85705
{602) 792-2108
LUKE 0. HODGES
(214) 351-3820

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 120,000* Readers—
among them, the decision making sta-
tion owners 'and managers, chief engi-
neers and technlclans—apphcants or
am fm tv and facsimile facilities.
*1970 Readership Survey showing 3.2
readers per copy.

contact
BROADCASTING MAGAZINE
1735 DeSales St. N.W.
washington, D, C. 20036
for availabilities
Phone: (202) 638-1022

SERVICE
DIRECTORY

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS
AM-FM-TV
103 S. Market St.

Lee’s Summit, Mo.

Phone Kansas City, Laclede 4-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave.
Cambridge, Mass. 02138
Phone (617) 876-2810

BFM ASSOCIATES

Management Consullants
Specializing in
Music License Fees
Traffic—Billing—Acquisitions
JOSEPH J. MADDEN
Managing Partner
41-30 58 St., N.Y., N.Y. 11377
Tel. 212—651-1470-75




Summary of broadcasting
Compiind by FCC, March 1, 1971

arl, and dismissed its

ton Broadcasting Corp. in
i j ocs. 18782-3). Action

application with prejudice (
April 1

Not Other actions
On Air Total On Air Total . n .

’ : . . . ; & Review board in Alexander City. Aia.. AM pro-
Licensed STA CP’s On Air CP's Authorized ceeding. denied petition by Broadeast Bureay seek-
Commercial AM 4314 2 18 4.3321 58 4.3900 ing air hazard issue against Martin Lake Broad-
Commareial FM 2179 0 32 2211 125 2,336 casting Co., applicant for new AM al Alexander

Commerciai TV-VHF 497 2 12 5112 13 5242 Sl Qe ey GGl Aea)
Commercial TV-UHF 167 o T 1852 96 2812¢ ;Rm/iew llaloaed'in gruslA,MColoradod Springs ang
f oulder, al olorado, proceeding, grante
;otnl c?rpme";" w sg; g ?g 6968 '2?, iogg motion by Pettit Broadcasting Co, for extension of
ducational F 4 44 time to April 21 to file responsive pleadings to
Educational TV-VHF 78 0 8 86 4 90 elition to enlarge issues filed on March 25 by
Educational TV-UHF 102 0 9 111 16 127 rocade Broadcasting Co. (Docs. 19157-9). Action

Total educational TV 180 [ 17 197 20 217 April §,

* Special Temporary Authorization.

V Includes 25 educational AM’s on nonreserved channels.
2 Indicales lour educational slations on nonreserved channels.
t Does not include six commercral UHF TV's licensed but silent.

8 Review board in Warsaw, N.Y. granted appli-
cation of John B. Weeks for AM CP to operate
D on 1140 khz with 1 kw-DA at Warsaw. Mutu-
ally exclusive applications of What The Bible Says
inc. for Henrietta, and Oxbow Broadcasting Corp.
for G 0, both New York. were denied. {(Doc.

8 WGEM-TV Quincy, Jll. — Broadcast Bureau
granted license covering utitization of former li-

censed main trans. as aux, frans, at main ftrans.
location. Action April 8.
s WBFF(TV) Baltimore — Broadcagt Bureau

granted CP to install aux. trans. at main trans.
location. Action Feb. 8.

= WNEM-TV Bay City, Mich,—Broadcast Bureau
granted license covering utilization of presenty
ﬁceq]seél alt. main trans. as aux. (rans. Action
pril 8. i

s KORN-TV. Milchell, S.D.—Broadcast Bureau
granted CP 1o install aux. trans. at main ftrans.
location. Acticn April 8.

m KELO-TV Sioux Falls, S.D.—~Broadcast Bureau

granted license” covering utilization of previously

authorized irans. and ant, as aux. trans. and ant.

:z 41.4] miles southeast of Sioux Falls. Action
pril 1. .

Action on motion

a Hearing Examiner Chester F. Naumowicz Jr. in
Daytona Beach, 'Fla. (Cowles Florida Broadcasting
Inc. (WESH-TV] and.Central Florida Enterprises
Inc.), TV proceeding, ordered that any party wish-
ing to do so may file pleading responsive to sub-
ject pleadings on or before April 15 (Docs. 19168-
0). Actitn April 8. :

Initial decision

a Hearing Examiner Forest L. McClenning pro-
posed in initial decjsidn grant of applications of
Wometco Enterprises Inc.,, Miami, for renewal of
license of WTVJ(TV) Miami and subsidiary Wo-
metco Skyway Broadcasting Co. for_renewal of
license of WLOS-TV Ashetiite, N.C. (Docs. 1818S-
6). Ann. April 8/ -

Call letter application

s KRAQ(TY), Grayson Teievision Co..
mento, Calif.—Requests KXVT(TV).

Sacra-

Network affiliations
ABC

s Formula: In arriving at clearance payments
ABC multiplies network's station rate by a
commpensation percentage (which varies accord-
inﬁ lo time of day) then by the fraction of hour
substantially occupied by pmfgrarq for which com-
pensation is paid. then by fraction of apgregate
length of all commercial availabilities during pro-
gram occuried hy newwork commercials, ABC
deducts 2.05% of siatlon’s network rate weekl‘r
o cover expenses. including payments to ASCA

and BMI and interconnection charges.

s WNYS-TV Sélacusc, N.Y.—W.R.G. Baker Tele-
vision Corp. Contract amended Sept 25, 1970,
replaces one dated Oct. 11, 1968; effective Oct.
11, 1970, to Oct. 11, 1971, First call right, Pro-
gfams delivered 1o station. Network rate. $795;
compensation paid at 30% prime time,

CcBS

= Formula: Samc as ABC,

a KVIQ-TV Eureka, Calif.—California Northwest
Broadcasting Co. Contract dated Feb. 19, effective
Jan. 9, 1971, to Aug. 3, 197]. Programs delivered
to station. Network rate, $225; compensation paid
at 30% prime time.

8 WTVM(TV) Columbus, Ga.—Martin Theatres
of .Georgia In¢. Contract dated Feb. 24, effective
Sept 13, 1970, to Aug. 31, 1971. Programs deliv-
ered to station, Network rate, $850; compensation
paid at 30% prime time.

8 WTVW(TV) Evansville, Ind.—Evansville Televi-
sion Inc. Contract dated Feb. 19, effective Jan, 21,

BROADCASTING, April 19, 1971

1971, to Aug. 31, 197]. Programs delivered to sta-
tion. Network rate, $950; compensation paid at
30% prime time.

s WBLG-TV Lexington, Ky.— WBLG-TV Inc.
Contract dated Feb. 22, effective Dec. 31, 1970,
10 Aug. 31, 1971. Programs delivered to station.
Network rate, $400; compensation paid at 30%
prime time.

New AM stations

Final action

s Bismarck, N.D. - Ada, Minn.—FCC granted ap-
proved agreement by KBMR Radio Inc.. Bis-
marck, and Henry G. Tweten, Ada, for approval
of KBMR's proposed change in facilities and dis-
missal of Mr. Tweien’s application. Action April 8.

Actions on motions

a Hearing Examiner Frederick W. Denniston in
Circleville, Ohio (George E. Worstell and Circie-
ville Broadcasting Co.), AM proceeding, set cer-
tain procedural dates; ordered hearing to0 convene
on June 17 (Docs. 18856, 18858). Action April §.

s Hearing Examiner Millard F. French in Wil-
ljamsburg, Va, (Virginia Broadcasters et al.), AM
proceeding, scheduled hearing conference for April
15 (Docs. 17605-6, 18375). Action April 8.

a Chief Hearing Examiner Arthur A. Gladstone in

Stirling and Freehold, both New Jersey (K& M

Broadcasters Inc. and Molly Pitcher Broadcasting

Co. Inc.), AM proceeding, continued hearing from

k‘lay.lZS't to June 7 (Docs. 18292, 18593). Action
pril S.

s Hearing Examiner Isadore A. Honig in Hum-
boldt, Tenn, (Communications Associates Inc.).
AM proceeding, scheduled further prehearing con-
ference for June 9 and hearing for July 13 (Doc.
18987). Action April 6.

@ Hearing Examiner David I. Kraushaar in Sa-
pulpa and Midwest City, both Oklahoma (Creek
County Broadcasting Co. et al), AM proceeding,
on petition of Broadcast Bureau, extended to
April 13 time to file responses to March 25 sup-
lement to November petition by T. M. Raburn
?r. (tr/as Creek County Broadcasting Co.) for dis-
missal of his application (Docs. 13341-2, 13344),
Action April 6,

& Hearing Examiner Ernest Nash in Broadway-
Timberville and Charlotiesville, both Virginia
(Massanutten Broadcasting Co. and Charlottesville-
Albermarle Broadcasters Inc.), AM proceeding.
granted petition by Massanutien for leave to
amend its application to bring its financial data
up to date; scheduled further }rehearins confer-
ence for April 14 (Docs. 18903-4). Action April 8.

& Hearing Examiner Chester F. Naumawicz Jr. in
Flora, Ill. (Virginia Broadcasting Corp.), AM pro-
ceeding, granted request of applicant and rcopened
record; identified proferred exhibits as Virginia
Broadcasting Corg. exhibit 1A and stipulation No.
1. and received them into evidence: closed record
(Doc. 19025). Action April 8.

s Hearing Examiner Chester F, Naumawicz Jr. in
Indianapolis, Omaha and Vancouver, Wash. (Star
Stations of Indiana Inc. et al.), AM and FM pro-
ceeding, scheduled further prehearing conference
for April 14 {Docs. 19122-5). Action April 8.

m Hearing Examiner Chester F. Naumawicz Jr. in
Livingston and Pikesville, both Tennessee (Sound
Inc. of Livingston, Tenn,, and Pikesville Broad-
casting Co.), AM proceeding, granted request of
Sound lInc. of Livingston, Tenn.. and dismissed
its application without prejudice; dismissed motlon
of Pikesville Broadcasting Co. as moot and order-
ed that Pikesville Broadcasting Co. shall file affi-
davit as to whether Sound dismissal was product
of any agreement between partics (Docs. 19145-6).
Action April 6.

® Hearing Examiner Basil P, Cooper in Alexander
City and Clanton, both Atabama {Martin Lake
Broadcasting Co. and Clanton Broadcasting
Corp.). AM proceeding. granted petition by Clan-

17571-3). Ann, April 7.

u Review board in Chattanooga, AM proceeding.
denied petition by Jay Sadow, licensee of WRIP
Chattanooga, fo enlarge issues to inquire into
qualifications of Rock City Broadcasting Inc.
(Docs. 18901-2). Action April 12,

Call letter actions

a Big Country Radio Inc.. Fairbunks, Alaska—
Granted KIAK.

8 Wabash Radio Inc..
WAYT.

Wabash., Ind.—Granted

Existing AM stations
Final actions

a WCMP Pine Cig. Minn.—(.'omglainls and Com-
pliance Division Chief William B. Ray informed
WCMP Broadcasting Co., licensee, that although
remarks broadcast by Gerald Robbin. licensee’s
g:eﬂdem and ﬁcneral manager, ¢concerning incum-

nt sherifi’s handling of budget, were not pre-
sented in form of station editorial, they were made
four days before recent clection and “fairness
dictates that special care should have been taken
to insure that & reasonable opportunity was af-

{Continued on page 62)
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CLASSIFIED ADVERTISING

Payable in advance. Check or money order only.
Situations Wanted 25¢ per word—$2.00 minimum.

Applicants: |f tapes or films are submitied, please send $1.00 for each package
to cover handling charge. Forward remittance separately. All transcriptions, pho-
tos, efc., addressed 1o box numbers are sent al owner’s risk. BROADCASTING
expressly repudiates any lisbility or responsibility for their custody or return.
Deadline for copy: Must be’ received by Monday for publication next Monday.
Please submit copy by letter or wire. No telephone calls accepted without

confirming wire or leMer prior to deadline.

Help Wanted 30¢ per word—$2.00 minimum.
All other classifications 35¢ per word—%$4.00 minimum.

box number.

Display ads. Situations Wanted {Personal ads}—$25.00 per inch. All others—$40.00
per inch. 5° or over billed at run-of-book
Buy Stations, Employment Agencies, and Business Opportunity advunisin? require
display space. Agency commission only on display space. No charge foi

rate.—Stations for Sale, Wanted to

r blind

;0%%2“ replies: ¢/o BROADCASTING, 1735 DeSales 5t., N.W., Washingion, D.C.
N .

RADIO

Announcers continued

Programing, Production,

Help Wanted Management

Experienced sales manager, who will personally
solicit new accounts, and service and who can effec-
tively direct the sales effort of sales staff. Salary,
bonus, benefits. Send resume, photo and references.
Box C-246, BROADCASTING.

Minnesota network fulltime station needs selling
manager. AM station located city under 10,000
prosperous rural area. Good salary plus share
profits for take.charge manager with proven sales
record. Send resume to Box D-84, BROADCASTING.

linois daytime radio station in good location wants
& #2 man. This man is some one that is ready for
responsibility. This person must be able to manage
people, sell and have a first:.phone. This position is
above average, good pay and override on station's
gross. Send resume to Box D-151, BROADCASTING.

Family type Canadian. TV—=AM-FM operation, in med.
size market seeking several executives who are ma-
ture, with know how in all areas of TV & radio
who understand the profit motive but also appreciate
and understand it‘s integrity that counts . . . follow-
ing positions opén: Asst. General manager TV &
radio, Asst. sales manager TV, Asst. sales managar
radio, Asst. manager radio, troubls shooter for
complete chain. Apply Box D-196, BROADCASTING.

Sales

Join owr sales staff, Wa're enthusiastic, ambitious,
and successful. Requires successful track record of
will consider training experienced announcer who
wants to move up to sales. Midwest city wnder
40,000. Resume, photo. Box C-11, BROADCASTING.

Salesman-announcer. Young single station, small
market, southern Virginia. Corporation manaPcd by
majority owner. Experienced, productive salesman-
announcer can be second largest stockholder with
no cash down and guaranteed return. Salary, com-
mission and expenses. Box C-347, BROADCASTING.

Immediate opening, AM-FM in top 40 market. Send
resume, Box D-15, BROADCASTING.

Texas coast F£1 FM needs hard working, growth.
minded salesman. Must have experlence, high per-
sonal standards, drive 1o cutsell everyone, ethically,
in competitive 13 station market. Resume, photo.
Box D-172, BROADCASTING.

Salesman: If you're a top producer yet legitimately
dissatisfied with your station, market or manage-
ment~we have a top list backed by top facilities—
AM/FM  stereo, pleasant living in medium size
southeast market. Excellent first year potential. Your
efforts are alwaBs backed with top promotion. Send
rasume to Box D-204, BROADCASTING.

Prefer 2 to 5 years ex-
315-363-6050. Mrs.

Combo sales—announcer.
perience announcing or sales.
Warren.

Radio rep salesmen. Young, aggressive, research
minded, for new radio rep firm. Must have agency,
rep, or local radio experience. Write Berter Music
Radio Reps, Inc., 45 East 51st Street, N.Y.C. 10022,

Announcers

Opportunity for MOR station morning personality
in pleasant 100,000 college market. Must be experi-
enced. Box D-24, BROADCASTING.

immediate permanent opening in southeastern New
York. Experience esséntial. Salary open. Equal op-
portunity employer, Box D-164, BROADCASTING.

New building, New equipment needs new MOR ex-
perienced disc jockey. WPAZ, Potistown, Pa., The
Great Scott headquarters station. Write Box D-171,
BROADCASTING.

Mature DJ who understands bright MOR operation.
Quality personality station in important Florida
market, All details first lotter with tape and resume.
Box D-174, BROADCASTING.

Professional needed for morning drive shift on
soytheast gulf coast full time modern country
station. Must have happy mature approach. Strong
production necessary. Send tape and resume lo
program director. Box D-1B5, BROADCASTING.

We are looking for a creative production/personality
combination for outstanding Michigan MOR station.
Ability to produce award winning spots and audi-
ence grabbing air-shift essential. Pros only. Excel-
lent salary, benefits and working conditions.

Tape
and resume to . . . . Box D-186, BROADCASTING.

WNVY, Pensscols, Florida is looking for a strong
announcer. 24 hour modern couniry with contem-
porary announcer approach. Send tape, resume and
salary requirements to Mike Wingfield, Box 8098,
Zip 32505.

Combo sales—announcer. Prefer 2 1o 5 years ex-
perience announcing or sales. 315-363.6050. Mrs.
Warren.

Technical

Chief sngineer needed who knows AM directional,
FM stereo, microwave for established AM, new FM.
Send resume to Box B-46, BROADCASTING.

Class |V station in Missouri with excellent facilities
and high standards is looking for the same in a
chief engineer. Excellent pay. Outstanding oppor-
tunity. Reply to Box D-9, BROADCASTING.

Chief engineer—asst. general manager . . . need
experienced chief engineer ready to assume ad-
ministrative responsibilities concerned with overall
oreralion. Must be responsible, take-charge kind
of guy. Tkw non-directional daytimer with all new
studios and equipment including new transmitter,
Christian stef and programing. Midwest major
market, top pay, permanent job, good working
conditions and hours. ImmeJime opening. Box
D-160, BROADCASTING.

V{am-d—engineer to live in comfortable 2 bdrm.
air/cond. apt. af transmitter site. Ability 1o perform
light daily maint. required. Box D-181, BROAD-
CASTING.

Don needs help. KDTH, Dubuque, lowa is looking
for an experienced studio and teansmitter mainte-
nance technician for combination AM, FM.Siarec and
RCC. We need an engineer who wants to do engi-
neering. Write or call, Don Abitz, XDTH, Dubuque,
lowa, 319-588-5700,

Have sarly opening for experienced reliable chief

gi at blished st ful Skw daytimer
with finest facilities and equipment. Top pay and
added benefits for man who can maintain trans-
mitter and studio equipment and handle a8 moderate
easy paced board shift. Family man preferred for
this permanent position in a rural trade center where
family living is pieasant. References checked, so
prima donnas, drigeri and trouble-makers need not
apply. Others send photo, personal details, refer-
ences and employment resumes to Al Clar, KWYR,
Winner, S$.D. 575B0. Also opening for announcer-first
class with interest in engineering.

Chief engineer, WIPS, Evansville, Indiana needed
immediately. Experience in proofs, maintenance,
rule and reg necessity. Top money, benefits. Call
812-425-2221,

News

Sportsman . . . to fill pumber two spot in combined
radic-TV depariment in a2 top midwestern opera-
tion. Must have good on-air capability and be able
to shoot and edit film. Send iape and resume to
Box D-193, BAOADCASTING.

Major Ohio markest has excellent cpportunity for
an experienced newsman, or_cne with potential, in
a heavy news operation. Call Paul Burke 513—
224-1137.

Programing, Production, Others

First phone . . growing Florida group . . needs
seasoned relaxed, easy-going pro for AM or PM
drive . . . must create mature audience sound . . .
top pay, benefits, combo chief/announcer preferable
« . . greatest living area . . . tape, resume, snap-
shot, Box D-184, BROADCASTING.

Continuity director handle all commercial copy and
production writing for midwest medium market net-
work affiliate. Excellent benefits including pension
plan after 3 years. 6,000 to 6,500 annual starting
salary. Send resume and sample copy. Box D-141,
BROADCASTING.

Others continued

Wanted: Experienced copy-writer/production for
WGSA-WIOV, Lancaster County, Pennsylvania. Must
have good voice. EOE. Write for preliminary copy-
writer test to WGSA, Ephrata, Pa. 17522,

Situations Wanted Management

Dynamic, hard-hitting, profit-minded, result-oriented,
complete-charge station manager seeks challenging,
rewarding situation. Box D-59, BROADCASTING.

Manager/enginser. Sixteen years in management,
sales, production, programing, news, all formats.
Resume tells it all. Box D-124, BROADCASTING.

Don't waste our time if all you are afier is 8 sireet
salesman with a title. | am a general manager, a
sales manager, and a good personal salesman, in
that order. Box D-126, BROADCASTING.

General or general sales manager. OQuistanding
record of professional competence—all areas. Crea-
tive, ethicoﬁ hard-nosed. Major market. $30,000 plus.
Box D-198, BRCADCASTING.

Sales

Exparienced, self starter, ambitious, 26. Available
May. Prefer medium market in Ohio or Cape Cod,
Box D-70, BROADCASTING.

Seasoned sales representative open to offer! Ex-
perienced in FM, UHF, VHF! Presently AM sales
manager. Box D.129, BROADCASTING.

Announcers

Don't pass up this chance. MOR-play-by-play, phone
talk ioo, bright, alive, 28, married, 3rd. Write Box
C.363, BROADCASTING.

DJ, tight board, good news, commercials, 3rd phone.
Box D-8, BROADCASTING.

First phone ten year pro. Married, contemporary,
country, employed . . . $175 weekl; ... less if
moving expense considered. Call (518) 561-1684.
Box D-13, BROADCASTING.

Di—copy—production, experienced, third, college,
good voice . . . Box , BRCADCASTING.

Michigan . . . surroynding area, disc jockey, cop¥,
pro&!uc!ion, 1-313-BB1-9348. Box D-51, BRCADCAST.
ING.

Experienced beginner. Twenty-one, mature, undraft-

able. Announcing, news, production. Box D463,
BROADCASTING.

Female DJ, versatile, dependable, with 3rd en-
dorsement, good commercials and news, will re-

locate. Box D.71, BROADCASTING.

First phone, college grad with over 2 years in
rock, MOR, country. Some TV experience. Excellent
production, writing, and news. Married, 27, will
travel anywhere. Box D-113, BROADCASTING.

Aveilable immediately, recent gradvate Don Martin
School of Radio & TV. Have Ist phone, can run
tight board, handle any format, news, sporis, eic.
Like sales & promo's. Mature and willing. Go any-
where for situation with potential. Call collect
213.657-5B86 or write Box D-127, BROADCASTING.

MOR—Top 40 jock with warmth and humor ready
for MOR. Box D-145, BRCADCASTING.

Big voiced air personality, desires medium or large
Western market. ¢ years experience, some play-by-
play, B.A. degree, 1st phone, mlii'ary completa,
married, excellent references, prefer BMOR format,
pro wages only, tape & resume on redquast. Avail-
able June 18. Box D-150, BROADCASTING.

Black and where it's at, 1st phone, some collage,
presently working, prefer mid-Atlantic _area. Will
consider others. Pop & R&B. Box D-157, BROAD-
CASTING.

Disc jockey—newscaster—sal dependable—ex-
perienced—creative—tight board—third endorsed—
authoritative news—aggressive salesman—will locate
anywhere jn U.S. Box D-158, BROADCASTING.

58

BROADCASTING, April 19, 1971



Announcers continued

Announcers continued

Programing, Production,

Flexible and progressive situation wanted, by young
professional, Y2 years at major market suburban
F.M. 2V2 years college, third phone. Box D-159,
BROADCASTING.

MOR, first, experience in major market. Will re-
locate. Write Box D-163, BROADCASTING, or call
(714) 479-9826 atter 5.

Soul jock, 3rd endorsed, worked WTLC, Indiana,
WWRL, N.Y. Box D-165, BROADCASTING.

Anybody can cue a record—| can do more. Young
pro, experienced, first phone, copy, production.
Box D-166, BROADCASTING.

Four years in college radio, looking for first com-
mercial job. Jack of all trades: announcing, news,
copy writing, selling. Have 1hird; willing to work

eight days a week. Resume and tape by request.
Tbsgollecl, 53 N. Washington St., Tarrytown, N.Y.
1 1.

Dynamite first phone souf jock. ¢ years experience.
Will relocate. Darryl Eversole, 5819 Bowcraft #1
Los Angeles, 90016. Phone 213-731-7690.

Others continued

Program-production director, announcer. Veteran pro
with proven successful modern MOR—adult format.
P.O. Box 733, Palm City, Florida.

See Technical. 1st, Hartsville.

TELEVISION

First phone, four years experience: News, jock,
production engineer. 21, draft exempt. Seeks sum-
mer replacement or permanent position as produc-
tion engineer or jock. Jim Pasirick, 12 Marycrest
Lane, Buffalo, N.Y. 14224/825-2734.

Compara everyons else’s claims with my facts: At
22, seven years all radio formats, TV booth, free
lance voice-over. Bachelor's in radic-TV. 1st phone.
Will do MOR, easy listening, booth, for thoughtful
management at clean, equipped facility in eulturally-
oriented community for not less than 12M. Box D-
167, BROADCASTING.

Coliege grad., broadcast major, third endorsed,
seeks first job in commercial radio. Personality to
suit format; follow orders. light board. Into oldies,

Technical

First phone expsrienced all phases wants assistant
or chief in New England. Married. Employer knows
ad. Box D-3, BROADCASTING.

Help Wanted Management

Wanted CATV system manager. For position in 'I"
tem management, prngramin% and promotion for
fast-growing system in the Midwest. Salar
mensurate with experience. Send resume an
requirements to: Box D-161, BROADCASTING.

com-
salary

Sales

Sales,/ manager wanted to travel and do sales

First phone. Radio, television transmitter experi-
ence. Go anywhere. Compstent, reliable. Box D-
150, BROADCASTING. g

tst, tach school, married. Experienced other broad-
cglsln age(a:s. Carolina area, June. 1716 Home, Haris-
vilie, 5.C.

and thoroughly know rock, MOR. Box D-173,
BROADCASTING.
Sincere warm anncuncer, family man. Want to

settle. Box D-176, BRGADCASTING.

C/W jock prefers southeast. Third endorsed. |V2
years experience. Basic electronics training. Age 24.
Married with family. Box D-177, BROADCASTING.

Graduate—college and broadcast school. Third en-
dorsed. 1 live MOR & top 40. Writing ability; hard
worker. Box D-179, BROADCASTING.

Now, neading first time on any station. Announcer,
3rd <lass, endorsed, broadcasting school grad. Any-
where, however, prefer central Indiana area. Box

D-187, BROADCASTING.

Another wanting to advance with professional
organization. Experienced in small to medium metro
market, announcer with heavy voice, production,
copy, traffic, sales, have college, family and best
references. Available in south Jyne. C&W or MOR
format. Box D-188, BROADCASTING.

San Bernardine,
counties . . . first
temporary, MOR.

Riverside, Orange, los Angeles
hone, experienced country, con-

ox D-191, BROADCASTING.

Young adult personality with six years contem-
porary music experience. Go: voice, production
and news. Available now! Box D-203, BROADCAST-
ING.

Young married man with college. Radio experience,
3rd ticket, and W.W.R.L. Styled personality, seeks
position on soul station. Marvin Cushion, 511 Station
Rd., Bellport, N.Y. 11713. .

1st class ticket announcer needs break., Some experi-
ence. Marv Patton, 2217 E. 2nd, Spokane, Washing-
ton 99202. o

Modera country PD, operations manager, announcer.
Dedicated, pro dslivery, good news. First phone, 8
years exgeriencn all phases, good references, age
30. Bill Brink, 916 South Cole, Boise, idaho. {208)
3759376,

Heavy production & editing, tight board. University
graduate, broadcast major. 212 years announcin,
MOR, classical, jazz & blues. 3rd endorsed, dra
exempt, 23 years old & engaged. Tape available.
Eltiott Fox, 202 W. Mulberry, Normal, llinois
61761, 309-452-6926.

Give me a chance. I'll give you my best, Broadcast
school graduate needs first job. 21 July 8th, stable,
draft exempt, 3rd endorsed, tight board. Wants
position MOR, Prefer East Coast, but will relocate
anywhere for opportunity, Write or phone collect
for resume, tspe snd photo, Darrell Clark, 86314
Cheri Lynne, Dayton, Qhio 45415, (513) B90-4352,

Young announcer wants 8 break in radio,” 3rd en-
dorsed, run tight board. Can do top 40, MOR and
R&B. Contact Anthony Jenkins 215-476-1429.

Let me presant rock creativity. Have 3rd phone,
degree and experience in college studio. Will go
anywhere. Call (212) EV 5-5790.

Announcer, DJ, Black, mature, 3rd class some exp.,
radio gradvate. Nate Johnson, 55 Omega Pl., Pitts.
burgh, Pa, 15206,

Experienced Ist phone to 50 KW. Good audic. Re-
sume avsilable. Ken MacGregor, 106 Cowan Drive,
Mason, Ohio 45040.

News

Experienced married newsman New England posi-
tion as director of newsmen. Employer knows ad.

Box D-2, BROADCASTING.

and sales service for America’s leading children’s
live and syndicated television program. Adding one
éast coast and one west coast sales service manager
immediately. Sslary plus incentive and expenses
paid. Please send resume and indicate avaiiability.
Box D-170, BROADCASTING.

Announcers

TV announcer—young, aggressive, experienced in all
phases on-camera work. Good opportunity 1o locste
in southwest. Send resume to Box 3002, Tulsa,
Okla. 74101,

Technical

Well educated recent college graduate currently
morning man/sales desires news position with ag-
gresslve midwest station, for immediate employ-
ment. Best references. Box D-98, BROADCASTING.

Newsman/announcer with 7 years experience in
non-commercial FM, 4 years news. Desires position
with commercial station. Third ticket. Expect to
graduate from college in May with B.A. in political
science. Will go anywhere. Box D-108, BROAD-
CASTING.

Radio-TV newsman/news director. 16 years broad-
cast experience. Prefer southeast/southwest. Write
Box D-109, BROADCASTING.

Want in-depth news? Broadcast journallsm instruc-
tor, midwestern university, seeks media job (news
and/or management). Must be station committed to
naws. Experience: military journalism, educational
radio and TV, third phone. Education: 50 hours
above masters. Young and aggressive, married,
mnclmum salary: $9,000. Box D-145, BROADCAST-

Ready to move out of small market station. One
year experience in sports and news. increased sports
dept. three fold. PBP foothball and baseball. Prefer
midwest, listen to any offer. Availsble June or
IAr:‘gun. Third endorsed. Box D-155, BROADCAST-

T itter and/or studio engineer who can perform
majntenance trouble shooting and complete repairs
on any one of the following: UHF (water cooled)
TV transmitter, microwave systems, or color studio
equipment. First class license requirad. Call 304-
485-4588 or write C. E. Hunter, Chief Engineer,
WTAP TV, Parkersburg, W. Va. Include references,
experience, and salary requirements in first letter.

News

KCMT-TV, Alexandria, Minn. will entertain inquiries
for television news director, thoroughly experienced
in filming, writing, with g judgment and air
ability. Send resume, tape/film and ularx needs fo
Glenn Flint, KCMT-TV, ?20 Hawthorne, Alexandria,
Mn. 56308.

Two strong personalities. For imaginative new news
shows in top 70s market. Host/journalist, 30 or
older, weli-informed, aggressive, inquisitive, tena-
cious interviewer, experienced newsman. Weather-
man must add brightness, humor, premium on
versatility. Send resume, VTR, if available to T.
Torinus/WLUK-TV/Green Bay, Wis.

Programing, Production, Others

Media research analyst—intimate knowledge of locai
market TV audience data required. Please send re-
sume with salary requirements. Box 'D-206, BROAD-
CASTING.

News director looking for challenge. Let me take
your pretty good news department and make it a
great news department. Radio or TV, My competi.
tors know my credentials, let me show them to
you. Top 30 markets only. Box D-175, BROAD-
CASTING.

Newsman available July 1. College degree, draft
exempt, play-by-play experience. Sales experience
with major equipment manufacturer. Relocate any-
where. Box D-195, BROADCASTING.

Programing, Production, Others

Versatile. Six years top 40 jock, five as AM-FM
stereo chief, two as successful medium market PD.
Currently employed, but looking for growth oppor-
tunity., Prefer combination CE/programing position,
New England. Pleasant afmosrhere, money im-
portant. Excellent references. College. Will consider
straight CE or programing position, Resume and
tape on request. Not cheap but well worth the
money. Box D-87, BROADCASTING.

Maturs family man, 42, dependablie, disciplined. Not
a fuddy-duddy. Only hang-up is honesty. Many
years successful business and 4 years small_market
announcing, production, copywriting, traffic and
sales. Seeks challenge as PD country or good music¢
station. Prefer personal interview. Box D-169,
BROADCASTING.

First phone—ambitious, hard worker—3 years experi-
ence —solid announcing—play-by-play sales — prefer
southeastern Wis. Phone 414.387-3895.

First phone endorsed. Young, ready to go. Was
working part time, need full time to settle down.
Rickosschinzinger, 411 Neal Ave., Dayton, Ohio
45405,

Experienced personality communicates with sincerity,
intelligence, gooed voice, creativeness and happi-
ness. Good on production interviews and call-in
shows. Married, B.S. degree, first phone. Box D-178,
BROADCASTING.

1st phone 5 years. B.A. degree in radio/journalism.
Want PD job in June, Howie Thayer, Box 373, La-
Moille, ill. (815) 638-2083,

Trafic manager or assistant. Capital city network
affliate station needs person to handle traffic de-
partment, Experience necessary. Good salary and
company benefits, Call program manager. Area
code 217—528-0465.

Television®

Situations Wanted Management

Operations ger—15 years pi | experi-
ence in all phases of TV. Strong In programing/
production. Proven administrativa |eadership. Box
C-279, BROADCASTING.

Production manager, experienced in total station

operation. Good background in commerc‘ial work

and sports, MA degree, all experience in_ a top
five market, Top references. Box D-168, BROAD-
CASTING.

Announcers

Experienced announcer personable, good on camera
appearance with major merket background. Box

D-148, BROADCASTING.

Technical

Switcher, first

studio-operations, transmitter, B.A.
?a\éwhere. 315—478-8893.

Box D-97, BROADCAST-

Experienced engineering supervisor of studio opera-
tions and maintenance, desires position at quality
operation with fulure management opportunity.
Prefer southeast, Virginia to Texas, but will con-
sider every position with potentisl. Box D-102,
BROADCASTING.
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TELEVISION

Wanted To Buy Equipment

" Miscellaneous corﬁimﬁed

Situations Wanted

Technical continued

Englnur, 15 years expeérience in operations, engl-
neering and management. Excellent references.

Box D- 123 BROADCASTING

15t phone experienced studio engineer
now write Box D-149, BROADCASTING.

available

Experienced and progressive chief engineer desires
change. Well versed in AM, FM, UHF, VHF, color
and remotes. Box D-153, BROADCASTING.

Ambitious, anxious young man clesires to assist chief
engineer in his duties. B.A., two years technical
school theory, first with radar, three years hands on
college radio and TV experience, and high aptitude.
Salary no object—a career is. Will relocate. Box
D- I9l BRCADCASTING.

15t pl\one, 2 vyears experience-studio operations,
switching, VTR, directing, etc. character references,
relocate. ¥im Yashur, 94 franklin, Hazleton, Pa.
717-455-7892.

First phone, professionally trained, will travel, Lee
Erickson, 5037 Bakman %3, North Hollywood, Calif.
91601 (213) 985-7418.

News

Network producer/writer wants to be news director.

Excellent credits. Extensive local experience in
creative and management roles. Box D-49, BROAD-
CASTING.

Experiented weatherman with major market back-
g!cund competent and personable seeks relocation.
ox D-147, BROADCASTING.

Network news production assistant seeks reporting
or production position in of neor large city or
university, BSJ (journalism}. Female. Will attend
AWRT convention. Cheri Moore, Box D-152, BROAD-
CASTING.

Pro(esuonal meteorologist, AMS television and radio
seals, eight Bars top twenty market stations. Box

D-t62, BROADCASTING.

Seven- years, solid experience in all phases of TV
news. Seeking position as TV news director in
medium-large market, Detailed resume available,
Box D-180, BROADCASTING.

Another Triangle Pub. TV news reporter dropped.
Radio and television experience. Looking for re-
porter post in medivm market. Dedicated, Resume
& VTR available, Box D-183, BROADCASTI ING.

Newswoman, writer, editor, film. Attractive air per-
sonality. 23, M.A., one yesr experience state net-
work, 919-682-6452.

Exparienced reporter, anchorman. Good voice, ap-
pearance. M.A., Ford Foundation Fellow. VIR, re-
sume. Call 503-285-9425.

Programing, Production, Others

Producer-director. Three years experience, currently
hud of university 1TV and A-V departments. Seek-
ing position as production mana 8er or producer-
director, Box D-37, BROADCASTIN

Hungry A.D. top ten market, seeks director's job.
Married, degree. | will do the iob for you. Box
D-117, BROADCASTING

Attention agencies! Radio-TV writer-producer avail
able. Over six years experience including broadcast
commercial writing, heavy VTR preduction, film,
¢lient contact. Degree. Will relocate anywhere for
:haélenginq opportunity. Box D-131, BROADCAST-
ING.

Attention CATV owners/managers April 1st is here.
Have you started csble-casting yet? Are you plan-
ning to in the near future? Do you need someone
to handle it? If your snswer to any of the above
is yes then let's get together. | have the training,
experience, imsgination, and enthusiasm. All | need
:s éhe opportunity, Write Box D-144, BROADCAST-
NG,

Program produetion manager experienced. Building
news public affairs image my specialty. Box D-
154, BROADCASTING.

Producer/director seeks opportunity to return to TV
and use his creative talents with solid =xperience in

mw&rs, comm’ls, remotes. Box D-154, BROADCAST-
Economy casuvalty. CBS-TV produ:hon executive

seeks permanent producer-director position, Heavy
experience, Relocate right offer. Box D-192, BROAD-
CASTING.

We need used 250, 500, 1 kw & 10 kw AM and
FM transmitiers, No junk. Guarantee Radio Supply
Corp., 1314 Iturbide S1., Laredo, Texas 78040,

FOR SALE Equipment

Heliax-styrofiex. Large nocks bargain - prices-tested
and certified. Write for price and stock lists. Sierra
Western Eleciric, Box 23872, Oakland, Calif. 94623,
Phone (415) B32-3527.

Cassette Blanks. Lowest price in nation. Best Quality
for money. Try dozen C-80 postpaid, $7. Newsroom
Brand—Look for our address under recording tape,
this section.

Recording Tape. Lowest price in nation. Best quality
for money. Try dozen 7-1200" for only $11 post-
paid, money back guarantee. Newsroom 8rand,
1602 Dunterry Place, Mclean. Virginia 22101.

HJ7-50 Andrews Heliax 138" air coaxial transmis-
sion cable jacketed 6,000 feet available 50% of
factory price can be cut to order at tremendous
savings. For FM broadcast communications micro-
wave radar. Action Electric Sales, 1633 N. Milwau-
kee Ave., Chicago 312-235-2830,

Equipment sale: Auricon super 1200 camera—
$) 00, 35mm RCA Telecine projector, 16mm JAN
projectors, Ampex &00 recorder, dollys, tripods,
and much more. Buy-sell-trade-new and used. List.
§. K. Film Equipment Co., Inc., C 305-661.9490—
6340 S.W. 62nd Terrace, Miami, Florida 33143,

RCA color TR-22 video recorders, TR-3 playbacks.
Excellent condition. P.Q.. 2989, Bon Air, Vir-
ginia 23235, 703-272- 8428, 703 -508- 3246

Fairchild 659 Reverbertron 11, excellent, $825. Am-
ex 351.2P two track stereo por'able recorder 7Va,
!135 ips, $1500. Precision Audio Service, 1720 §. l3lh
St., Goshen, Indiana 46526. 219-642-3852.

UHF television transmitter—Ampex 15KW in unused
condition to be sold tuned to your channel, in-
stalled and guaranteed. Can also deliver modified
to 30Kw. Box D-83, BROADCASTING.

For sale: Three (3) G.E. PE-250C updated color
cameras in “Mint’" condition, with CBS Labs Model
501 image enhancer, 100’ cables, monitoring, en-
coders, and pan and tilt heads. Good sharp color
?ic!ures for a low price. Call Al Hillstrom, KOCL-
V (602)-271-2345.

FM exciter. Moseley LPE-10. Three years old. Ex-
cellent condition. $795. Also Moseley $CG-4T SCA
generator. $395. Lloyd Ridrer, KJEM, 515 North
;g;l;;b;\, Cklahoma City, Oklahoma, 73102. 405-

Ampex model 600/60] users—noise, heat, and flutter
reduction kits available from VIF International, Box
1555, Min. View, Calif. 94040. 408—739-9740.

Need questions for 8 high school quiz show? We
have them 3t 3 low price and can help with 3
format. Qur program  was aired for nine years.
Write Catégories, 2045 Mlchugan Ave., N.E. St
Petersburg, Florida 33703. o

Top 40 and underground listeners love "Craz
News'’. Aidition tape, NewRadio Produchons, 30!
E. Crawford Elkhart, Indiana 45514,

Attention automated country mnons- Limited speciall
Buy 30 hovr announced Modern wn'rr pre-recorded
music _packsge: .2 track stereo or full track mono
on 10%2 or 14 inch reels 8t 72 ips or 334—3$300,
2 track mono—$200. On new | mil polyester -tape,
reels and boxes may be slightly. used. 25 Hzs cve
tones. Sample format sheet and audition fape avail-
able. C-M Productions Co., P.O. Box 49224; Atlanm,
Ga. 30329; 404-378-60866.

Interested in Christian format for your station? We
can help youl Call Dr. Crews, Christian Radio Con-
5u||8nl 912.432-6436 or write” Box 942 Al bany, Ga.
17

INSTRUCTI ONS .

Attention Broadcast Engineers: Advance yourself.
Earn a degree in electronics engineorinébw ile you
remain on your presen!clob Accredited by Accredit-
|n Commission, NHS Coursa lpproved under

. bill. Be a real engineer—higher income, prestige,
se:unfy Free brochure. Grantham School of Engi-
3883;9, 1505 N. Western, Hollywood California

Flrs' class FCC License theory and Iahora'ory train.
ing in six weeks, Be prepared . let the masters
in the hation's Iargesr network | of 1st class . FCC
licensing schools train you, Approved for veterans®
and accredited member National Associdtion of
Trade and Technical Schools*®. Write or phone the
location most convenient to you. ELKINS INSTI-
TUTE®**** in Texas, 2603 Inwood Road Dallax,
Texas 75235. Phone 214.357.4001.

ELKINS*** in Californla, 160 South Van,Ness, San
francisco, California 94102. Phone 415-626-6757

ELKINS in Connecticut, 800 Silver .Lane, East Har'-
ford, Connecticut 06118. Phone 203.528.9345
ELKINS in Colorado, 420 Sbuth Broadway, Denver,
Colorado 80209. Phone 303.744.731F -
ELKINS n Florida, 1920 Purdy Avénve,
Beach, florida 33139. Phone 305.532-0422
ELKINS*** in Georgia, 51 Tenth S'rea' at ;rlnq.
N.W., Atlanta, Georgia 3030%. Phone, 404.872-8844
ELKINS®*** in lllinois, 3443 N. Central Avenve,
Chicago, Jllinois 60634. Phone 312-2086-0210

ELKINS*** in Lowvisiana, 333 "St. Charles Avenve,
News Orleans, Lovisiana 70130. Phone §04-581-4747

ELKINS*** in Minnescta, 4119 East Llake Streef,
Minneapolis, Minnesota 55406, Phone 612-721.1687

Miami

Houston Fearless super lab procnuor lémm,_]?OO

ELKINS in Missourl, 4655 Hamp fon Avenue, St.
Louis, " Mi i 63109, Phone 3]4-752 4441,

foot capamy, maximum speed 100 feet per N
complete in good condition with manuals. New
cost over _$|3,I000.00 sacrifice for quick sale $2,995.00
F.O.B. Miami, Florids. Steve Krams, 254 Giralda
Avenue, Coral Gables, Fla.

MISCELLANEOQUS

Deejays! 11,000 classified gag lines. $10.00. Un-
conditionally guaranteed, Comedy catalog free.
Edmund Orrin, Mariposa, Calif. 95338.

'1971  tests-answers’ for FCC first class license,
Plus Command's "'Self-Study Ability Test.” Provenl
$9.95. Command Productions, Box 26348, San

francisco 94126.

Wow! 25 pages best one liners only $3.0001 Shad's
House of Humor, 3744 Applegate Ave., Cincinnati,
Ohio 45211,

Command Comedy . The “best” deejay comedy
coltection available lnywhcrel You must agree —

ELKINS In Ohio, 11750 Chesterdale Ro!d, Clncln-
nati, Ohio 45246. Phone 5t3-771-8580

ELKINS in Oklahoms, 501 N.E. 27th SO, Oklahoma
City, Oklahoma 73105. Phone 405-524.197

ELKINS® In Tennesses, 1362 Union Ave., MOmphls,
Tennessee 38104. Phome $01.274-Z2120

ELKINS® in Tennessee, 2106-A Bth Avenue, South,
Nashville, Tennessee 37204. Phone 615-297-8084

ELKINS in Texas, 1705 wWest 7|h Srreer, Fort Worth,
Texas 76101. Phone B817-335.6

ELKINS*™ in Texas, 3518 Travls,
77002. Phone 713-524-7637

ELKINS in Texas, 503 South Main, San Antonio,
Texas 78204. Phone 512.223-1848 .

ELKENS® in Texas, 6801 Viscount Blvd., El
Texas 79925, Phone 915—778-983).

Hoyston, Texas

Paso,

of your money backl Volume 1 -$7.50. C. d,
Box 26348, San Francisco 94126.

Prizes! Prizes! Prizes! National brands for promo-
tions, contests, programing. No barter, or trade
. . . better]l For fantastic deal, write or phone:
Television & Radio Featuvres, Inc., 166 E. Superior
gl.(,)oChi:ago, lllinois 60611, call collect 312944~
7/

1971 wage turvey for radio and television tech-
nician and combo announcers. Survey includes start-
ing salaries of stations located in 75 major cities. To
order mail $5.00 to: Research Company, Box 22141,
Tampa, Florida 33622,

Call letter iums—Jewelry, mike plaus,
decals, bumper nrlps, magne'lc slgns,

banners,
avdience

ELKINS in Washington, 404 Dexter, Seattle, Wash-
ington 98109. Phone 206-622-2921

ELKINS in wisconsin, 611 N. Mayfair Road, Mil-
waukee, Wisconsin 53226. Phone 414-352-9“5

Announcmg Programmlng, production, newscast-
mg, sportscasting, console operatton, disc  jock:
eying and all phases of radio broadcasting. All
taught bn. highly qualified professiorial teachers.
One of the nation's few schools offering 1st Class
FCC Licensed Broadcasting in 18 weeks. Approved
for veterans® and accredited member of NATTS®*

Write or phone the location most convenient to
you. ElKlNS in Dallas*** — Atlanta*** — Chi-
cago*** — Houston** — Memphis* — Minneapolis®
— Nashvllle — New Orleans®** — San Francisco***.

Write
Scottsboro,  Ala.

builders, spot sales incentives, pr
gaﬂlo -TV  Publicizers, Box 534,
576

“Orben Comedy Lefter’’ and
Professional topical laugh
Sample $2.00. Comedy Center,
Brooklyn, 11230.

»

""Current Comedy."
services for deejays.
1529 East 19th,

Since 1946. Original six week course for FCC 1lst
class. 620 hours of education in all technical
aspects of broadcast operations. Approved for vet-
erans. Low-cost dormitories at school. Starting dates
July 7—0ct. 4. Reservations required. William B.
Ogden Radio Operational Engineering School, 5075
Warner Ave., Huntington Beach, Cali¢, 92647.
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Instructions continued

Sales continued

1971 Tests-Answers” for FCC first class license.
Plus Command's 'Self-Siudy Ability Test.” Provenl
$9.95. Command Productions, Box 26348-R, San
Francisco 94126,

Zoro to first phone in 5 weeks. R.E.|l's classes be.

in April 19, May 24 and June 28, tuition $395.
goom $15-520 per week, call or write R.E.l. We try
harder. We are number two.

1336 Main St., Sarasota, Fla. 33577. Call "the
Pope" (813) 955.6922,

SALESMEN
FULL OR
PART TIME

Sell customized production commercials to
SpoONsSors in your area.

Box D-202, BROADCASTING

R.E.l,, 3123 Gillham Rd., Kansas City, Mo., 64109.
Cail Joe (814) 931-5444,

809 Caroline St., Fredericksburg, Va. 22401.
Call Rly (703) 373-1441.

E. Colorado St.,

Glendale, Cal.,
Call Slan (2]3) 244-6777.

91205.

Licensed by New York State, veteran approved for
FCC 1st Class license and announcer-disc-joCkey
training. Contact A.1.S. Announcer Training Studios,
25 West 43 §t., N.Y.C. (212) OX 59245,

Why pay more? American Institute of Radio offers
you 8 Ist phone license in 3.5 weeks, with new
classes starting every third Monday. Tuition=$333.
Complete danly course. Write or call for class sched-
vle. 2622 Old Lebanon Rd., Nashville, Tenn. 37214,
615-889-0469 or 889-2480.

type exams . . . Guaranteed to preparé you
for FC C. 3rd, 2nd and 1st phone exams. 3rd class
$7.00, 2nd class $12.00, 15t class $16.00, Broadcast
endorsement $5.00, complete package 525‘00. Due
to demand, allow 3 weeks for mailing. Research
Company, Box 22141, Tampa, Florida 33622.

F.C.C. first phone in 1 to 8 weeks. Results guar-
anteed. American Academy of Broadeasting, 726
gzggmuo Street, Philadelphia, Pa. 19106. WA 2.

FCC 13t class in & weeks. Established 1943. Cost
$370. Graduates nationwide. Reasonable housing
available. Class limit 10 students. National Institute
of Communications, 11516 Oxnard St., No. Holly-
wood, California 91406,

See our display ad under instruction on this page.
Don Martin School of Radio & TV, 1653 N. Chero-
kee, Hollywood, California. HQ 2-3281

Radio

Help Wanted

Management

Full time station in small Florida market
tooking for sales orlented manager. Minor-
ity ownership with managemenf contract
and option to buy rest available.

Box D-189, BROADCASTING

Florida G.M.
Experienced General Manager or Sales Manager
needed for G.M. position with top-rated full-
timer in Florida market of 350,000. Saiary
$30,000 to $35,000 plus incentive for young,
aggressive, motivated executive. All replies
confidential, S:nd resume to

Box 0-200, BROADCASTING

Sales

00000000000 00000000000000
NEW YORK H

Leading New York City radlo station @
needs hard-hitting, young salesman. First @
year earnings approximately $30,000. Can- ®
didates considered from small and me- @
dium size markets. Send resume to g
Box D-201, BROADCASTING ¢
Confidential ®
0000000000000 00003000000000
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Situations Wanted

Management

General Manager of WJAX AM/FM

Jacksonville, Florida
Seeks new opportunity
market.

Contact Jack Strickland, WIAX Radio
Box 1740, Jacksonville, Florida

It you are a station owner or group owner and
looking for a highly quatified general manager, |
can prove with FACTS that | am the one you are
looking for. Highly successful in sales, Program-
ing, public service . . . outstanding knowledge
of agencies and representatives and well ac-
quainted with leaders in our industry. My in-
terest depends upon:.ownership policies, condi-
tion of station and location, Might consider
media department of agency or a station in a
foreign country, depending on location. | am no
ficater. One position for 25 years. Many charac-
ter references. | do not come cheap, but | am
not unreasonable. It is not compuisory that |
make 8 move but believe it beneficial to all
concerned. Personal interview possible at your
&xptense . please give all facts in first letter.
rite

Box D-205, BROADCASTING
0000000000000000000000000

in major

Announcers

Guaranteed UNIQUE

Have created something SPECIAL: Something
DIFFERENT; YES DIFFERENT! Warm, SinCere
Commumca{or. Quality Voice, Must be good
music or easy ||stemn¥ with wave mnkers'
Much research. Shows strong potential. A Pro-
fessional with 8 quality product.

Box C-337, BROADCASTING

10 YRS. IN MUSIC BIZ

Experienced in all phases of music industry,
Young, creative pro wants settle in radio. Not
a drifter. Trained announcer with 3rd wants to
work, § secondary.

Call tan Moss (213) B8B-1043
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TELEVISION

Help Wanted

Management

AP A ~

CONSULTANT

Executive ''search” is an expanding, exciting
field and our nataonan{ known firm can offer an
excellent opportunity to a mature television or
radjo executive interested in our Broadcast Di-
vision, Position involves considerable contact
with top corporate officers both in soliciting new
clients and in "searching’' for qualified execu-
tives. Liberal commission arranzement enables
earnings between $35,000 to $50,000 per year.
Limited travel ani choice of either New York
or Chicago base. Send resume to

Box D-193, BROADCASTING

APy

TELEVISION

Help Wanted Announcers

TV ANNOUNCER

Are you ready to make the right move?
WLWD, Avco Broadcasting Corporation In
Dayton, Ohio Is seeking an expeflenced
well rounded announcer, capable of per-
forming various assignments on a fop-
notch announcing staff. If you have at least
iwo years experience in lalevislon and en-
joy & demanding position, send video tape
and resume lo:

Don Prijatel, 4950 Avco Drive
Dayton, Ohio 45401

An Equal Opportunity Employer M/F

Instruction
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F.C.C. 1st PHONE
in five weeks

inest Instructors
e With years of practical experience

In

ntensive Methods
® Visual aids & Films

easonable Costs
® One charge to successful completion

170

elected Accommodations
= Student rates at best Hollywood Hotels

(K7

| =

op Resvlts
@ All of our students earn their firsts

(Approved for Veteran training)
{Low interest Bank financing available)

LEARN

at the Nation’s oldest
ond most respected

School of Broadcast Training

DON MARTIN SCHoOL OF RADIO & TV
(established 1937)

NEXT INTENSIVE THEORY CLASS

starts
June 21, 1971

for additional information call or write
DON MARTIN SCHOOL OF RADIO & TV
1653 No. Cherokee, Hollywood, Cal.
HO 2-3281

Miscellaneous

is the proper programing?
the sound that sells?

WHERE—
the right format?

204+ yrs. know-how! Cuaranteed results!
For consulting info, write:

Box D-182, BROADCASTING
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Miscellaneous

continued
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BUDGET JINGLES

*

*

¥

For retail advertisers, Like an extra sales tool ¥

to lock u{) direct retail advertisers? We produce ¥
the finest gquality custom jingles at half the
price. Plus . . . they're COMMISSIONABLE to

stations or agencies.

*
g
»
»
*
E Carry our 7-minute demo tape with you on sales
»
L
%
»*
»
*

Wanted To Buy Stations

Ele I T« HIHTTT I T TITTHT [T 1T AT (]

ng

Experienced broadcaster of many years wishes to
buy smatl market radio station. Witl move, settle
and operate. Replies confidential. No brokers,
please.

Box D-107, BROADCASTING

[[e LTI e YT

A e LT T e LT BT e B TS
=
call . . . and watch your bilting soar!
Send for demo tape NOW!
Sound Advertising Productions R ¢
2714 Fairmount, Dallas, Texas 75201 + R
214) 747-2945 ‘: We have a buyer for your...
x AM station
ek A sk AR K FM station
Employment Services E TV station
527 Madison Ave, New York, N.Y. 10022 i Weekly newspaper
Media Broker Department
Polin-Turchan Realty
i 970 Foothill Boulevard
b San Luis Obispo, California
BROADCAST PERSONNEL AGENCY | 1
Sherleo Barish, Director I i,

FOR SALE Stations

STATIONS FOR SALE

-1 UPPER  MIDWEST. Exclusive. Full time,
®  $150,000. Terms possible.

2 SOUTHWEST. Profitable AM-FM, Includes real
* estate. $325,000. Terms. Negotiable.

3 CALIFORNIA. High power regional fulltimer.
® $600,000. Terms.

4 PACIFIC NORTHWEST. Daytime. Exclusive.
* $15,000 down,

J acL L. Sto

and ASSOC1ATES

6430 Sunset Blvd., Suite 1113
P.0. Box 550
Los Angeles, California 90028
Area Code 213—464-7279

LaBue Media Brokers fur.

116 CENTRAL PARK SOUTH
NEW YORK, N.Y.
265-3430

FOR SALE

Maryland AM Station
Good Frequency
Unlimited License
No Brokers

Box D-197, BROADCASTING

Attt et e e s ar e

TELEVISION

In Operation in North Lovisiana
$100,000 down will handle and owner

ARy

LARSON/WALKER & COMPANY
Brokers, Consultants, & Appraisers
Los Angeles, Calif. 90067 Wash., D.C. 20006

4

4

: wl_l‘eﬁnance balance on good terms. 1801 Ave. of the Stars 1725 Eye St., N.W.
Tite: . . .

1 Box C-328, BROADCASTING e iy o 53;‘;,,’;_‘,5“

West  small profitable ~ 50M  Nego | Penn. small FM 50M 15M

NY. single fulltime 550M  29% | Texas small daytime 48M  29%

Ala. medium  profitable 120M  28% | East  medium fulltime 625M  35%

Mass. metro daytime 525M  29% | NC. mediom  fulltime 225M 29%

South  metro fuiltime 325M  CASH | Midwest suburban daytime 200M 50M

CHAPMAN ASSOCIATES

©

media brokerage service®

ATLANTA ¢ CHICAGO e DALLAS e DETROIT ¢ NEW YORK e SAN DIEGOD
Please write: 5 Dunwoody Park, Atlanta, Ga. 30341
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(Continued trom page 57)

forded to a spokesman for the opposing view-
point to respond before the election 100k place."
Ann. April 13,

5 WRMA Montgomery, Ala.—FCC granted appli-
cation by WRMA Broadcasting Inc. to change
WRMA to unlimited time. Action April 8

s WIIZ Albany, Ga.—FCC granted request by
James S. Rivers Inc.. licensee, for waiver of rules
(stations at spacings below minimum separation)
and its application to changc trans. site and fa-
cilities. Action April 8.

a8 WRNG North Atlanta—FCC denied Charles
Smithgall, licensee and former licensee of WGGA
Gainesville, Ga., tax centificate. Action April 8.

s WFDR Manchester, Ga. — Broadcast Bureau
ranted mod, of license covering change of studio
ocation 1o 82 Southwest Main Street, Manchester;
and operate by remote control. Action March 26.

8 WXCL Peoria, 1ll.—Broadcast Bureau granted
license covering alt.-main trans. Action April 9,

3 WSAC_Fort Knox, Ky. — Broadcast Bureau
granted CP to increased tower height; condition.
Action April 8

8 WIID Garden City, Mich.—FCC denied request
by Robert G. Wright for issuance of tax certifi-
cate under Internal Revenue Code to principals
of WTAK Inc. (former licensee of WTAK. now
WIID). Action April 8

8 WUFN(FM) Albion and WUNN Mason, both
Michigan—Broadcast Bureau granted mod. of li-
cense covering change in corporaic name to Fam-
ily Life Broadcasting System; WUFN(FM} Albion.
Mich, Granted mod. of CP to change name of
permittee to Family Life Broadcasting System.
Action March 11,

a KOJM Havre, Moni.—Broadcast Burcau grant-
ed CP to change ant.-trans, location to approxi-
mately 2 miles north-northeast of Havre. Action
April 1.

8 WHEC Rochester, N.Y. — Broadcast Bureay
granted CP to specify additional MEOV's on N
directional pattern. Action March 0.

Actions on motions

a Chief, Broadcast Burecau, granted request by
Radio Morfis, licensee of WRMI Morris. I1l., and
cxtended through May 13 time to file comments
and through May 24 time to file reply comments
in amendment of FM 1able of assignments (West
Allis, Berlin, Hartlord, Neenah-Menasha, Shaw-
ano, Watertown and Waupun, all W1scon5|n and
!‘isca{xasba. Mich., et al) (Doc. I9161). Action
pri

8 Hearing Examiner Ernest Nash in Greensburg.
Pa, (WHIB Inc. [WHIB]), AM proceeding, grant-
ed request by Broadcast Bureau and exiended to
April 26 time to file proposed findings of fact and
conclusions of law and to May S time to file
reply findings (Doc. 18868). Action April S.

Other action

a Review board in Indi AM proceedi
granted motion by Star Slatmns of Indiana Inc.
to add program issue in hearing on_license re-
newal applications of Star AM and FM stations
to [ndianapolis, Omaha, and Vancouver., Wash.
(Docs. t9122-5}. Action April §.

Fines

8 WKYX Paducah, Ky.—FCC notified Kicks of
Kentucky Inc., licensee, that it has incurred_ap-
parent liability for forfeiture of $1.000 for failure
to observe provisions of station license by not
reducing daytime power at sunset.

a WKSP Kingstree, S.C.—FCC notified Williams-
burg County Broadcasting Inc., licensée, that it
has incurred apparent liability for forfeiture of
$500 [or violation of law prohibiting broadcast of
lottery information, Action April 8.

Call letter application

8 WHCQ, Capital Broadcasting Co.. Spartanburg,
8.C.—Requests WKDY.

Designated for hearing

a KOKC Guthrie. Okla.—FCC set for hearing
application by Austin Ol Co., licensee, to change
operation on 1490 khz from 100 w-U, 10 250 w,
500 w-SL and change irans. site. Action April 8.

®m KVLB Cleveland. Tex.—FCC sei for hearing
application of Stephen Van Sadler for renewal of
license for KVLB for violation of terms of au-
thorization. Forfeiture of $2.000 for repeated vio-
lation of terms of license will not be imposed if
license renewal is denied. Action April 8.

New FM stations

Final action

= Corvallis, Ore.—KLOO Inc. Broadcast bureau
granted 106.1 mhz. 27.7 kw. Ant. height above

average lerrain minus 87 ft. P.O. address: 1221
South 15th Street, Corvallls, Ore. 97330. Estimated

BROADCASTING, April 19, 1971



construction cost 522 780; firsteyeur opersting cuosl
$3,000; revenue 3$8,000. Principals: Robert L.
Houglum. president "(25%): Gertrude Kaufman,
vice president (75%) et al. Mr. Houglum and
Mrs. Kaufnmian have interest in KLOO(AM) Cor-
vallis clothing stores. Action April 8.

Actions on motions

® Hearing Examiner Frederick W. Dennlston in
Corpus Christi, Tex. (The Big Chief), FM pro-

ceeding, ‘roslponed certain procedural dates and
Rosu;one hearing to June 21 (Doc. 19089). Action
pri

8 Hearing Examiner lsadore A. Honig in Live
Oak, Fla. (WNER _Radio Inc. and Live Oak
Broadcasting Co.), FM proceeding, ordered that
WNER Radio exhibit identified and received in
evidence on Dec. 22, 1970, as WNER Radio Ex-
hibit 4 is renumbered WNER Radio Exhibit 4-A
(Docs. 18975-6). Action April 5.

u Hearing Examiner Forest L. McClenning in
Sarasota, Fla. (Christian Fellowship Mission Inc.
and Trend Broadcasting Inc), F proceeding,
scheduled further prehearing conference for April
29 (Docs. 18971-2). Action March 1

@ Hearing Examiner Ernest Nash in Dayton Tenn.
(Erwm Cormer Broadcasting Co. and Norman
A, denied petition by

pr
Erwin OConner for leave 10 amend his applica-
tion (Docs. 18547-8). Action April 8.

Other actions

a Review board in Anderson, 1nd., FM proceed-
ing, granted request by Eastern Broadcasting Corp.
for extension of time to April 6 to file responsive
leadings to petitions to enlarge issuecs, filed by
%roadcaslin nc. of Anderson on March 15, and
Broadcast ureau on March 17 (Docs. 19018-9).
Action April §

u Review hoard in Virginia Beach, Va., EM pro-
ceeding, granted petition by Vu’glma Seashore
Broadcasllni Corp. for cxlcnSIon of time to April
9 in which to file responsive pleadings to Broad-
cast Bureau's appeal {rom examiner’s adverse
ruling (Docs. 19095-7). Action April 5

Rulemaking petitions

8 WTAL(AM) Tailahassee. Fla.—Requests rule-
making to assign FM ch. 253 to Gainesville, Fla.
Ann. April 13,

s Clinton, Miss. — Mississippi College, Requests
amendment of rules to asslgn FM ch. 228A 10
Clinton. Ann. April 13.

Call letter applications
8 Peach Broadcasting Co., Louisville, Ga.—Re-
quests WPEH-FM.

8 Memphis Commuml{w']"\/ Association, Memphls
—Requests *WKNO-F|

8 Vanderbilt Student Commiunications, Nashville
-~Requests *WRVU(FM).

8 William Marsh Rice University, Houston—Re-
quests *KTRU(FM).

u Riverview Baptist Chnsua)n Schools,

Pasco,
Wash.—Requests *KOLU(FM

Call letter actions

:fh]d(AMo Inc., Rogers, Ark.—OGranted KAMO-

® Francis Kegel, Riviera Beach, Fla. — Granted
WGMW (FM).

m Coffee County Broadcasters Inc., Douglas, Ga.
—Granted WOKA-FM.

s Loyola University of Chicago, Chicago—Grant-
ed WLVC-FM.

®» Edward Pisczek and Jerome Westerfield, Des
Plaines, I1l.—Granted WYEN(FM).

= Buddy Tucker Evangelistic Association, Cedar
Rapids, Iowa—Granted KTOF(FM).

s Douglas E. Eddy, Forest City, lowa—Granted
KWHC(FM).

= Triangle Broadcasting Co., Drew, Miss.—Grant-
ed WDRU(FM).

Designated for hearing

u [ake Havasu City, Ariz—FCC set for heuring
applications of Lee R. Shoblom and Charles D.
Langerveld for new FM on 959 mhz in Lake
Havasu City. Action April 8.

® Ardmore, Okla.—FCC designated for hearing
appllcatlons of Douglas C. Dillard and Arbuckle
Broadcasters Inc. for new FM on 957 mhz at
Ardmore. Action April 8.

Existing FM stations

Final actions

» KNJO(FM) Thousand Oaks, Calif.—Broadcast
Bureau granted license for aux. trans. and aat.;
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ERP 2.55 kw;
April 9.

8 WXTA(FM) Greencastle, Ind.—Broadcast Bu-

reau granted mod. of license to change studio and

remote control location to 0.5 mile west of Eel

l;wei— gn Clinton Falls Road, Greencastle. Action
pri

8 WBOW Terre Haute,
granted license to use former main trans. for aux.
purposes only. Action April 9.

s WDCS(FM) Portland, Me.—Broadcast Bureau
granted CP to _change trans. and studio location
to Blackstrap Road, Falmouth township, Me.; in-
stall trans. and ant.;; ERP 30 kw: ant, height 500
ft.; make changes in ant. system. Action April 8.

s WRBS(FM) Baltimore—Broadcast Bureau grant-
ed CP 10 change trans. and studio location. 3600
Georgetown Road, Arbutus, Md.. install ant.;
make changes in ant. system: ERP 50 kw: ant.
height 260 ft.; conditions. Action April 9.

s WBMD-FM _ Catonsville, Md,—Broadcast Bu-
reau granted CP (o change ant.-trans. and studio
location to 2901 Moravia Street, Baltimore: in-
stall new trans.. install new ant.: make changes
in ant. system; ERP 50 kw: ant. height 245 ft.;
conditions. Action April 9.

8 *WRCR(FM) Amherst, Mass.—Broadcast Bu-
reau granted CP to make changes in transmitting
equipment. Action April 5

= WCVA-FM _Gloucester, Mass.—Broadcast Bu-
reau granted CP to change ERP 10 3 kw: remote
control permitted. Action April 5.

8 *WGGL-FM Houghton, Mich.—Broadcast Bu-
reau granted license covering changes; studio lo-
:::niq]ngredesignaled as College Avenue. Action
pri

8 WDCX(FM) Buffalo, N.Y.—Broadcast Bureau
granted CP to install new trans. Action April 5.

s *WSLN(FM) Delaware, Ohio — Broadcast Bu-
reau granted CP to change trans. and studio loca-
tion 1o third floor, south wing, Slocum Hall, east
campus. Ohio Wesleyan University. South San-
dusky Street. Delaware, Ohio; delete remote con-
trol operation: make changes in ant. system. Ac-
tion Feb. 8

8 KCRC-FM Enid Okla.~—Broadcast Bureau per-
mitted remote conirol. Action March 30.

s WPNA(FM) Philadelphia — Broadcast Bureau
vranted CP to change traps. location to Foat Culp
Street. Philadelphia: change studio location to
site 10 be determined. Philadelphia; operate bv
remote control from proposed studio site: install
new ant.; make changes in ant. system: ERP B.3
kw; ant, height 550 ft.; remote control permitted.
Action April 8

a KUAM-FM Agana, Guam—FCC denied Pacific
Broadcasting Co. exemption from annual filing
fee requirement of rules. Action April 8

ant. height, minus 64 ft. Action

Ind.—Broadcast Bureau

Action on motion

m Hearing Examiner Lenore G. Ehrig in Hartford
and Berlin, both_ Connecticut, (W nc.
[WHCN-FM] and Communicom Media), FM pro-
ceeding, denied motion by WHCN Inc. 1o dismiss
Communicom application (Docs. 18805-6). Action
April 8.

Fine

s WHFS(FM) Bethesda, Md.—FCC nouﬁed Hlsh
Fidelity Broadcasters Inc., Jicensee, that it has m-
curred apparent liability for forfeiture of $500 for
willful or repeated failure 1o observe provisions
of rules and Communications Act by permitting
unlicensed oOperator to be in charge of trans.
Action April 8.

—— —————— ——— e T —— ——— ———————— i — T— —— —— —— — —

Please send

Broadeastin
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Call letter appilication

s WXKL(FM). Recreation Broadcusting of Cen-
tral _Florida, Winter Haven. Fla. — Requests
WHFL(FM).

Renewal of licenses, all stations

8 WHN(AM) New York—Broadcast Bureau grant-
ed rencwal of license. Action April 5.

® Broadcast Bureau granted renewal of licenses
for following UHF and VHF (ranslators: K72AD
Alturas; K71AN Boonville: K73AM, K75BR and
K77BU, all Boonville and Philco; K76AL Canby;
K70EG  Merced: K76CM Los Banos; K83BM
Merced; K70AA Bishop and Big Pine: K76BG
Greenville; K70CC, K73BY and K75BT, all Susan-
ville and Herlong; KJOAP and K72CQ both
Greenville; K70EQ Coalinga (Relay Facility);
K73BZ Exeter; K76CS Hanford; K79BU Porter-
ville; K80CN Mariposa, Calhey's Valley and
Hornitos: K82BM Coalinga and Huron: K78CF
Susanville and Litchfeld: K80C] Chester, West-
wood, Greenville and Susanville; K70AQ, KT74AT
and K77AU. all Likely; K78BR. K80AD and
K82AW. all Lone Pine; K70CJ and K74Bl, both
Trancas: K83BT Alwras: K72CH Salinas; K74CS
San Ardo and Bradley: K77CD and K80CC, both
Hollister; K83BJ Gonzales: K70BC, K76AJ and
KROBE. all Twentynine Palms and Marine Corps
hase: K83BU Salinas: K78AN Yreka and Weed:
K76BO and K82BC, both Gilroy and Morgan Hill;
K71AB. K75AD and K79AA, all Blvthe; K73AY
Vallev: K77BB Blythe and Palo Verde Valley;
K70DF Running Springs, Redlands and Ontario;
K74NG Upland. Ontario. Montclair and Chino:
K7SBK Viciorville: K77BM Barsiow: K80CH Big
Bear Lake: K71AF Cedarville; K74BJ and K78BO.
bath Three Rivers; K71BC Waodlake and Lemon-
cove; K70EL Yreka: KI1iHS and KI13EX. both
Rrideepori; KIOFS Rio Dell and Scotia: KNSGR
Willow Cteck; KO8FV Rio Dell: KI11Q Orleans,
and K13FJ San Ardo, all California.

And: K13GS Carmel Valley Village; K0711
Morro Bav: K071D Atascadero: K10FK San Luis
Obisno: KINGR Solvang;, KINGU Paso Robles:
K02BZ Havfork: K07GJ and K12EV. both Hoopa:
K02FC and KO4EZ, both Big Bend and Bush_Bar:
K12GY Sonora. Jamestown. Columbia and Curtis
Creek: KI12GO Coulierville and Greeley Hill:
KORFL Santa Barbara: K04FL Lakeshore; KO6FY
Litchfield: KO3CT Lewiston; KOGET Big Bend and
Bush Bar: KO6EX Lewiston: KO6FF Lake City
and Fort Bidwell; KI13IT Canby and Alturas:
K131U Eagleville and Cedarville; Ki3IV Tule
Lake: K12ED June Lake, Fern Creek. Gull Lake
and Silver Lake; K13GU Aromas: K13JS Big Sur:
K04CM  Seed; KO6FR. KO8GJ. KI10GL and
K12GV, all  Lavtogville: KI13JX Montague:
K06DK. K0S8EE, K10EQ and KI12DV. all Potter
Vallev: KO6GP Yreka:. K0OSDB and K11HI, both
Covelo: KO2FF_ Lakehead: KO02FB Fall River
Mills, Lookout Bieber and Little Valley; KOSDY
O'Brien;: KOSDZ Quincy: KOSFZ Maxwell. KOS8FO
Orovﬂle KISJG Weed and Abrams Lake: KO6FA.

RFW, KI0FZ and K 131D, all Hopland: KO4EQ

and K13HU, both Caliahan; K11GO and K13GL.
both Fort Goff. Happy Camp and North Indian
Creek; K08FX and KI0GC. both Lake Isabella
area: K12HL south shore of Lake Isabella; KD6DP
Poole Plant: KG2EE Weaverville: KOSCR Hay-
fork; K04DD and KOSCF, .both Weaverville:
KOTDN, K09DN, KI1FE and KI13DO, all Yosem-
ite National Park, all California.

And: KB2XID mobile at various locations_in
United States; KA2XQF Cazenovia, N.Y.;

KB2XHU_ various locations throughout Unued
States; KE2XNY Marlton and Union Mills, both
New Jersey. KB2XKE various places in United
States; KS2XBR Chicago; and K02CN Dunsmuir
and Mt Shasta; Ki13FC Castella; KOSBR and
KO04BT, both North Dunsmuir, South Dunsmuir,
Castella and Mt. Shasta, and KIOEN Willow
Creek, all California. Actions March 31.

SUBSCRIBER
SERVICE I
{11 year §14 |
O 2 years $27
{1 3 years $35

Conada Add $4 Per Year
Foreign Add $6 Per Year

Name Position
[J 1971 Yearbook $13.50
{J 1971 CATV Sourcebook
Business Address $8.50
Home Address
City State Zip O Payment enclosed

0O Bill me

BROADCASTING, 1735 DeSales Street, N.W., Washington, D. C. 20036 {

|
|
l
]
I
|
|
l
|
| Company
|
I
|
|
|
|
|
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ADDRESS CHANGE: Prist new nddress above and attach address fahe! from A recent lssue. or print old address
ineluding 2ip cods. Please allow two weeks for processing, mailing labsls are addressed one to twd lssues In advants.
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Other action, all stations

8 FCC revis¢d report on newspaper and broad-
cAnst_li?;nt interests as of Nov. 1, 1970. Ann.
pri

Translator actions

» K04DF Wildwood Military Base. Alaska —
Broadcast Bureau granted CP to change irom ch.
4 10 ch. 3; make changes in ant. system of VHF
translator and change call letters to KO3DG.
Action April 8.

8 KDZA Pueblo, Colo.-—Broadcast Bureau grant-
ed CP to change ant.-trans. location to Honor
Farm Road 0.45 mile west of Park Avenue,
Pueblo; change studio location to 200 East Abrien-
do Avenue, Pueblo. and operate by remote control
from studio location. Action Apnl 8.

® Prospect. Ore.. Oregon Broadcasting Co. —
Broadcast Bureau granted CP for new VHF trans-
lator to serve Prospect on ch. 13 by rebroadcast-
ing KOBI(TY) Medford, Ore. Action April 1

u Sweetwater, Tex—FCC granted application of
Texas Key Broadcasters Inc., licensee of KTXS-

Sweetwater, for CP for new 100-w UHF trans-
lator to serve San Angelo. Tex.. by rebroadcasting
KTXS-TV on ch. 55. Action April 8.

® Hearing Examiner Millard F. French in Prescott,
Ariz. (Prescott TV Booster Club Inc.). VHF irans-
lator proceeding, scheduled oral argument for
April 14 (Docs. 18817-8). Action April 2.

Madification of CP’s,
all stations

® Broadcast Bureau granted mod. of CP's to ex-
tend completion dates for following: KAYN(FM)

The Focal
Encyclopedia

of Film and
Television:
| Techniques

By Raymond
Spottiswoode,
General Editor

This authoritative vol-
ume covers both Brit-
ish and American
practice. More than 1600 entrles in alpha-
betical order and cross-referenced are In-
terspersed with short explanatory definitions
of the thousand and one terms the reader
wilt encounter in practice and in literature;
1000 illustrations were specially designed
for this work. A survey of some 40,000
words—almost a compact book of its own—
sums up the overall picture of both fields.
1124 pages, 63~ x 9~, 1000 illustrations,
10,000 index entries. $31.50

Broadcasting Book Division

1735 DeSales 5t., N.W,
Washington, D. C. 20036

= e e s ORDER FROM + o e o o o

I Broadcasting Book Division

| 1735 DeSales 5t., N.W.,
| Washington, D. C. 20038

Send me the books I've checked below. My payment
| for the full amount is enclosed.

] 01 105. The Focal Encyclopedia of Film and Tele-
| vision: TeChniques, $37.50
I (7 104. 1971 Broadcasting Yearbook, $13.50

Name

Address

City. State. Zip.

f————

- — e v — e e
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Tucson, Ariz., to July 15; KEZR(FM) Anaheim,
Calif., 10 June 1; WPLO{AM) Atlanta. 10 Sep\.
30; WWTO(FM) Peoria, I, to July 15: KIKS-
(AM) Sulphur, La., to Oct, |; WITO-FM Bath,
Me., to June 1; *KCCM-FM Moorhead. Minn.,
to Oct. 1; WLAU(AM) Laurel, Miss.. 1o July 1;
WCTF(TV) Cleveland. to Oct. 9: WNEL(AM)
Caguas. Puerto Rico, to June 15: KSOO-FM
Sioux Falls, S.D., to July 15; WBAP(AM) Fort
Worth. to July 15. Actions April 9.

» KEZR(FM) Anaheim, Calif.—Broadcast Bureau
granted mod, of CP to change type ant.; granted
request for SCA on 67 khz. Actions April 9.

» WWTO(FM) Peoria. Ill. — Broadcast Bureau
granted mod. of CP to change type tranms., ant.;
make changes in ant. system. Action April 9.

» WRCR(FM) Rushville, Ind.—Broadcast Bureau
granted mod. of CP to change studio location to
102 North Perkins; remote control permitted.
Action April 5.

8 WDXR-TV Paducah, Ky.— Broadcast Bureau
granted mod, of CP to extend completion date to
Oct. 8, Action April 8,

s WXLN(AM) Potomac-Cabin John, Md.—Broad-
cast Bureau granted mod. of CP to extend com-
pletion date to July 30. Action April S.

® *WVIA-TV Scranton, Pa.—Broadcast Bureau
granted mod. of CP to make changes in trans-
mitting equipment: granted mod. of CP to extend
completion date to Dec. 9, 1972. Action April 8.

® WRIP-TV Chattanooga — Broadcast Bureau
granted mod. of CP 1o change ERP to vis. 234
kw. aur, 46.8 kw and change type trans,; granted
mod. of CP to extend completion date to Oct. 8.
Action April 8.

s KVRL(TV) Houston—Broadcast Bureau granted
mod. of CP 1o extend completion date to Oct. 8.
Action April 8.

® KING Seattle—Broadcast Bureau granted mod.
of CP to modify MEOV's. Action April 8,

® WRSJ-FM Bayamon. Puerto Rico—Broadcast
Bureau granted mod. of CP 10 change trans, loca-
tion to 3 Flamboyan Street, Garden Hills, Puerto
Rico; make change in ant. system: ant. height
155 ft.; trans. may be operated by remote control;
condition. Action April 5,

3 KO4FD and KOG6AT, both Sheridan and Fort
Mackenzie, Wvoming—Broadcast Bureau grant-
ed mod, of CP's to extend completion dates to
Oct. 5. Action April 5.

Ownership changes

Actions

®» KMUZ(FM) Santa Barbara, Calif.—FCC grant-
ed assignment of license from Tri-Counties Com-
munications Inc. to The Schuele Organization Inc.
for $106,500. Sellers: D. Keith Larkin, vice presi-
dent, et al. Buyers: Carl L. and Dorothy L.
Schuele, president and vice president. respectively
(each 50%). Principals are co-owners of golf driv-
ing range, miniature course and pro shop. Mr.
Schuele was former owner of Broadcast Time
Sales, radio station representatives. until 1967,
now owned by Adam Young. Action April 9.

® KCRT(AM) Trinidad. Colo.—Broadcast Bureau
Hanted assignment of license from Merlyn James

edin 10 Trinidad KCRT Inc. for $207,500, Seller:
Merlyn Hedin, sole owner. Buvers: James P. Platt
(50%). Marvel B. Peterson (25%). and Cecil N.
and John C. Peterson (each 12.5%). Mr. Platt has
interest in ( Eldorado, Kan.; Mrs.
Peterson is housewife; Cecil Peterson is regional
manager, Union Central Insurance Life Co.; John
Peterson is law student at Washburn University,
Topeka, Kan., and is state representative-elect in
Kansas. Action April 8.

8 WOKS(AM) Columbus, Ga.—Broadcast Bureau
granted transfer of control of WQOKS Broadcast-
ing Co. from Milton Hirsch and Mariorie S. Ray,
executors of estate of Joseph S. Ray and 0
Woodfin (jointly 100% before, none after), to
Hertz Broadcasting Co. of Columbus Inc, (none
before, 100% after). Consideration: $596,872 (in-
cluding $50.000 covenant not to compete). Prin-
cipai of Hertz Broadcasting: Louis O. Hertz
(100%). Mr. Hertz has interests in WERD(AM)
Atlanta, and Southside Sun Publishing Co., De-
catur, Ga., and owns advertising agency and devel-
opment company. Action April 5.

8 WFIS(AM) Fountain Inn, S.C.—Broadcast Bu-
recau granted transfer of control of Fountain Inn-
Simpsonville Enterprise Inc. from Leroy A. Ha-
milton (100% before, 50% after) 1o Ben Hill Davis
Jr. (none before, 50% after), Consideration:
$34,000. Mr. Hamilton is president of licensee.
Mr. Davis was sales representative for WFBC-
{AM) Greenville, 5.C., and was formerly minor-
ity stockholder in that station. Action April S,

CATV

Applications

® Fort Smith, Ark.—Fort Smith TV Cable Inc,
Seeks CP for new cable-relay studio to headend
link station, 12,875-12,900 mhz. 1 w. Trans. loca-

tion; 314 South 17th Street, Fort Smith. To be
used with system at Fort Smith. Ann. April 13.

® Venice, Fla.—Storer Cable TV of Florida Inc,
Seeks CP for new cable-relay studio t0 headend
link station, 12,850-12.875 mhz, .01 w. Trans.
location: Clark and Shangrila Roads, Sarasota,
‘lila,.l'lig be used with system in Venice. Ann.
pril 13,

® WDM-25 Lahaina. Maui, Hawaii—Seeks li-
cense to cover CP as mod., authorizing new relay
station. Ann. April 13.

® Port Huron, Mich.—Port Huron TV Cable Co.
Seeks CP for new cable-relay studio to headend
link station, 12,875-12,900 mhz. .1 w. Trans. loca-
tion: 806 Huron Avenue, Port Huron. Ann April
13.

¥ WDY-78 Victoria, Tex.—Seeks license to cover
CP as mod.. which authorizes new relay station.
Ann. April 13,

8 WHA-63 Victoria, Tex.—Seeks license to cover
EP '|w|h:;iCh authorizes new relay station. Ann.
pril 13.

Final actions

® Gainesville, Fla.—FCC denied joint request by
University City TV Cable Co., Gainesville CATV
system operator. and Minshall Broadcasting Co..
permittee of WCJIB-TV Gainesville, for two-year
waiver of CATV program-origination rule. Action
March 24,

8 Miles City, Mont.—FCC ordered Micro-TV Inc.,
operator of system at Miles City, to comply within
30 days with program exclusivity requirement of
rules to provide nonduplication protection for sig-
nals of KYSU-TV Miles City. as opposed to sig-
nals of KOOK-TV and KULR-TV, both Billings,
Mont. Action April 8.

» Jackson, Wellston, Coalton, Hamden and Mc-
Arthur, all Ohip=FCC granted Jackson County
Cable Service Inc. distant signals of stations
WBNS-TV Columbus. Ohio, on systems at Jack-
son_and Wellston. Ohio, and signals of WLWT-
(TV) and WXIX-TV, both Cincinnati. on CATV
at Jackson, Wellston, Coalton, Hamden and Mec-
Arthur, all Ohio. Action April 8.

8 Greenville, Tex.—FCC denied request by Green-
ville Cablevision Inc.. operator of CATV at Green-
ville, for waiver of April 1 effective date of
program origination rules, Action April 8

Actions on motions

® Hearing Examiner Lenore G, Ehri%in Lewiston
and Auburn, both Maine (Cable Vision Inc.),
CATV proceeding, cancelled hearing presently
scheduled for April 12 and held proceeding in
abeyance (Doc. 19109). Action April 8.

® Chief Hearing Examiner Arthur A. Gladstone
in Warrensburg. Mo.. CATV proceeding, due to
absence of presiding officer (Charles J. Frederick)
because of illness. postponed prehearing confer-
ence to April 19 (Docs. 19151-2). Action April S.
® Hearing Examiner Ernest Nash in Brookings,

D., Kota Cable TV Co. (complainant) v.
Minnesota Microwave Inc.. Willmar. Minn. (de-
fendant), granted joint motion by Kota Cable and
Minnesota Microwave; ordered that Kota’s com-
plaint be dismissed with prejudice, and terminated
proceeding subject to understanding proposed by
chief, Common Carrier Bureau, that this will not
foreclose any future commission action which
may taken regarding alleged vlolations of
Communications Act (Doc. 19044). Action April S.

Cable actions elsewhere

The following are activities in com-
munity-antenna television reported to
BRrOADCASTING through April 13. Re-
ports include applications for permission
to install and operate CATV’s, changes
in fee schedules and grants of CATV
franchises.

Franchise grants are shown in italics.

= Pledmont, Ala,—TV Cable of Alabama will
ingrease its monthly rate $1, from $5. The firm
will continue to charge no installation fees to
customers with one outlet.

= Bell, Calif. —Theta Cable of California, Los An-
geles, a subsidiary of Telepromgﬁer Corp. (multi-
ple-CATV owner), New York, has applied for a

franchise.

» Ft. Dodge. Iowa—River Oaks Development
Corp. has applied for a franchise.

w Opel La.—Opel Cable TV Services

Inc. and Oi}elou.sas Satellite TV Co. have been
granted nonexclusive franchises.

® Taunton, Mass.—The Taunton Municipal Light-
ing Plant has applied for a franchise,

® Troy, N.Y.—Capitol Cablevisions Systems Iac.
has applied for a franchise,
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Within the recesses of Chicago’s huge
Merchandise Mart, surrounded by the
plain windowless walls of his office at
Quaker Oats Co., Victor Eiting Jr. pur-
sues a vision: to restore public con-
fidence in advertising, through an all-
industry plan for self-regulation.

“Right now,” Mr. Elting admits,
“we have our hands on a bear.”

As vice president of marketing serv-
ices for Quaker and national chairman
of the American Advertising Federa-
tion, Mr. Elting’s horizons span con-
sumers, business and government. He is
thoroughly familiar with the turbulent
interplay of opinions and pressures
which now demand action, not rhetoric.

“This is one'of the times when being
right, with high principles, is what is
needed to provide an environment ad-
vertising is not [now] getting,” he says.
“We can always sound pure and holy
and sanctimonious [and be] against sin
—we are always safe on_that,” he con-
tinues, “but at this particular period
public exposition of those principles is
cruxed to the performance of the selfish
vested-interest advertiser. The deed in
the marketplace must begin to conform
with the profession. The time for talk
is over.”

. But when it comes to visions, Mr.
Elting will not tilt with windmills. He
must find practical solutions. So, last
fall, he ventured what became known
as the “Elting plan” to unify all ele-
ments of advertising and media within
a single industry system of voluntary
self-regulation.

Mr. Elting prefers to call it the AAF
plan or all-industry ptan. He covets no
personal authorship in the concept. Tt is
now going through some basic changes
as a result of recent meetings of adver-
tising representatives and the major
media associations, under the auspices
of the U.S. Commerce Department.

As now conceived, the all-advertising
plan would consist of a National Ad-
vertising Review Board to set policy
and a reorganized council of Better
Business Bureaus to execute policy. Mr.
Elting feels the nongovernment system
will work if those in advertising want
it to. More than that, he feels it must
work because the alternative is control.

Tt is difficult to get Mr. Elting to talk
about much else these days, given the
urgency of this problem. Subjects such
as Quaker's $28-million advertising bill-
ing, spent mostly in television for a
broad range of cereal or other conveni-
ence foods, or Quaker’s $100,000 grant
to support the noncommercial educa-
tional Sesame Streetr that competes with
some of its own programs, pale in in-
terest by comparison.

He will note with pride, however,
that Quaker has been a marketing in-
novator over the years, pioneering in
packaging, product development and
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Victor Elting:
advertising man
with a mission

use of media. Quaker had significant
success through early use of four-color
print, radio and subsequently television,
he recalls—although he emphatically
attributes consumer trust to quality and
service, not promises, however they
might have been communicated.

But advertising’s problem today is
broader than fraud, deception or even
good taste, Mr. Elting observes. “It is
compounded with the clutter and the

WoaksProfile

Victor Elting Jr.—vice president-
marketing services, Quaker Oats
Co., Chicago, and president,
Adcom Inc., corporate agency
there; b. Aug. 12, 1905, Win-
netka, ll.; BS economics, 1928,
Princeton; bond salesman, 1928-
30; joined Quaker OQats Co.’s
Cedar Rapids, lowa, plant in
1931, shifting to Chicago head-
quarters 1934; moved up through
retail sales, new products and in-
stitutional sales to new products
manager 1942, advertising depart-
ment product manager 1948, di-
rector of advertising 1952, VP in
charge of advertising 1953, VP-
advertising and merchandising
1959, VP-advertising 1963 and
VP-marketing services 1970,
chairman, American Advertising
Federation; director, cereal insti-
tute; m. Helen Stanley of Chicago
May 7, 1932; three children, six
grandchildren; hobbies—anything
ourdoors.

intrusiveness and the resulting bore-
dom,” he feels, and in part may reflect
some of the disenchantment directed
toward anything establishment.

Throughout culture or business, Mr.
Elting notes, nearly anything successful
is copied and re-copied. The result is a
great deal of conformity and standard-
ization.

“There are very few aspects where
the people are asked to make choices
today,” Mr. Elting continues, *“and
given the option there is very little they
can exercise that option about, includ-
ing some cereal ads.”

It is a problem that has attracted the
attention of many consumer groups.
They want commercials that provide
hard information, not just glossy sales
pitches. But in this case, solutions will
have to come from individual firms, not
from an all-industry plan.

Part of Quaker’s response, he says,
has becen commercials that reflect the
public hunger for information on which
to base decisions. (An entertainment
element is still necessary to win atten-
tion, he agrees, but it becomes a ques-
tion of proper balance.)

Because of these hanging public atti-
tudes, Mr. Elting says, it will take high
public visibility to make the National
Advertising Review Board system work.
The unknown intra-industry methods
such as the major association inter-
change committees have failed, he feels.

“This has got to be a high-profile
thing and we would very much depend
on media,” he adds, “but it is too much
to expect media or advertising agencies
or any vested-interest group to take
the leadership. This has to be done by
companies that have the budgets and
where the executives say yes or no.”

It would not be a rigid code: that
approach doesn’t work, he says. He sees
the first assignment of the board to be
“the promulgation of a set of standards
as distinct from codes.”

Mr. Elting learned consumerism at
the family dinner table as a youth. His
father was a successful lawyer repre-
senting small businesses and groups
like the Cuban pineapple growers. “He
would have been very much in sync
with these times,” Mr. Elting observes.

After attending the socially promi-
nent Hotchkiss School in Connecticut
and Princeton University, Mr. Elting
graduated from the latter in 1928 de-
termined “to make a million and then
get into something.” But the crash and
poor marks as a bond salesman stimu-
lated Mr. Elting to try it the other way
around and the something he got into
was the Quaker Oats Co. He began at
Quaker’s Cedar Rapids, Jowa, plant in
1931, moving to Chicago in 1934.
Climbing the organization ladder soon
brought him into advertising, the area
to which he has devoted his career.
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Fdlitorials

No place to hide

In its issue of April 1, Rolling Stone, a lively organ of the
counterculture, published an interesting profile of FCC
Commissioner Nicholas Johnson. Not the least interesting
part of it was the revelation that royalties from Mr. John-
son’s book, “How to Talk Back to Your Television Set,”
have been going to the Citizens Communications Center of
Washington, a law firm representing a growing list of chal-
lengers to broadcast licensees.

At the time the book came out, the publisher announced
that all of the atithor’s royalties would be given to unidenti-
fied organizations “devoted to improving the contribution of
television to the quality of American life” (BROADCASTING,
Feb. 9, 1970). Mr. Johnson's office, upon inquiry, insisted
that he had scrupulously avoided any role in the choice of
royalty recipients.

By superhuman suspension of the natural incredulity in-
duced by Mr. Johnson’s public utterances, we will concede
that until publication of the April 1 Roiling Stone he may
have been unaware of the beneficence he was conferring on
the Citizens Communications Center. But now he knows.
And there has been more than enough time for him to
announce his disqualification to vote on all of the cases in
which the center is participating.

Mr. Johnson’s silence must be interpreted to mean that
he intends to go right on contributing to an increasingly
active ‘litigant and go right on voting on adversary matters
pitting that litigant against others who lack Mr. Johnson’s
approbation. If this is justice by Mr. Johnson’s standards,
he has waived all claims to his degree in law.

Mr. Johnson’s sensitivities to legal niceties get duller the
longer he serves on the FCC. As this publication editorial-
ized in its issue of Feb. 24, 1969, the question of his fitness
was raised in some of his early magazine articles identifying
by name some of the broadcast owners that he called the

“media barons.” Having already denounced the characters

and practices of licensees whose futures he would judge,

Mr. Johnson had removed himself from the posture of
impartiality that should be demanded of one in his position.

Again in an editorial March 30, 1970, BROADCASTING
called attention to a precedent in an appellate court's chas-
tisement of a chairman of the Federal Trade Commission
for referring obliquely in public to a case before his agency.
The point made then was that Mr. Johnson’s far more
explicit comments about a host of litigants before his agency
made it all but inevitable that reversals could be obtained
in cases in which his vote was decisive.

The |atest display of Mr. Johnson’s insensitivity raises
the sharpest ethical question yet. It is sharp enough to
create doubts about his standing as a member of the bar
as well as that as a member of a regulatory commission.

One toc many .

It was probably inevitable that Harley O. Staggers would
be propelled into an attempt to investigate CBS News's The
Selling of the Pentagon. As chairman of the House Com-
merce Committee and its Investigations Subcommittee, the
West Virginia Democrat has repeatedly been pushed into
the same sort of enterprise. It is beginning to look as though
CBS is central to the career planning of Mr. Staggers's staff,
which must be presumed to have thrown in its subpoena of
NBC and its Wolper documentary as a distraction.

This time, however, Mr. Staggers may have been pushed
over the edge. CBS has vowed to resist complying with the
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objectionable details of the subcommittee’s subpoena and
has attracted the overwhelming support of the whole craft
of journalism, including its rival network-news organiza-
tions. If the subcommittee chooses to test its authority, a
major First Amendment question may well be settled.

We have no doubt that a court test of the House’s power
to investigate a piece of television journalism would lead to
an affirmation of television journalism's shelter under the
freedom of the press. If that were to come to pass, Mr.
Staggers would have performed an infinitely larger service
than any on his record up to now.

The hounding of CBS News and its Pentagon program
may be the catalyst that has been needed to consolidate all
elements of the press, including newspapers, in a united
defense of constitutional rights. When the influential James
Reston of the New York Times writes, as he did last Wed-
nesday, that print and broadcast journalists ought to stand
together, Mr. Staggers has already had a salubrious effect.

Caught in the wringer

The FCC, it now appears, has chanced upon the perfect
formula of bureaucratic aggrandizement. As outlined two
weeks ago to a subcommittee of the House Appropriations
Committee, it goes like this:

The FCC wants approval of a budget of $29,990,000 for
fiscal 1972, a $3.8-million increase over its current budget.
But, it hastens to add, its overhead—-however enlarged—
will cost the taxpayers nothing. The agency promises to
earn its total keep from the collection of fees from the busi-
nesses it regulates.

What more could any career civil servant ask? The sys-
tem can lead only to the perpetual enlargement of the sys-
tem. More regulations will create more applications that
will bring in more fees that will finance the hiring of more
civil servants to create still more regulation. At the Civil
Service Commission shrines will be erected to the géniuses
who thought this thing up.

In appealing for the budget allocation, FCC Chairman
Dzan Burch told the appropriations subcommittee of heroic
work the FCC had done in eliminating backlogs of pending
applications. He touched less heavily on the pile of rule-
makings the FCC had initiated on its own and in response
to no external demand. If the staff time now devoted to
such make-work were redirected to pracncal chores, the
FCC could reduce its budget.

Drawn for BROADCASTING by Sid Hix
“D’ya mind cutting yourself a couple of times? The last
30 seconds of this 60 is for Band-Aids.”
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Ward's on Jocation because he's always in the
picture “when'.someéthing’'s.happening.in thew
Dallas-Ft. Warth:arga, If-your schedule kicks
offisoon, and you FRIog®
“theiviolent warld”.of Ward Huey, give him a
call. He's WFAA-TV's General Sales Manager.

Construction site: 'Tbe new, $15 million hdine of the
Dallas Cowboys scheduled for completion.this summer‘

- -

WFAA-TV DALLAS-FORT WORTH™
ABC, ‘Channel* 8, Communications Center. Represented by Ed__w:érd Petry & -Co., Inc.




How to build
a better
fish trap.

Air University Library
AbR © 1974

Maxwel| AFB, Ala, 36111

Twenty years ago, when offshore In fact, as more and more business of making good
oil rigs began to dot the Gulf oil rigs were built, a dozen species products and a fair profit, that
Coast, deep-sea anglers were sure of fish showed up in the Gulf there's added satisfaction in
their fishing days were over. that had never been spotted doing something more

But an odd thing happened. before. for people. Or fish.

Instead of frightening away As the oil industry grew, Humble is doing more.
the fish, these structures actually  so did successful fishing. Today
began to attract bigger and sports fishing is a huge attraction
better marine life. along the Gulf Coast. And

At first small fish began to commercial fishing there has
feed on the plant life, plankton grown to over 38% of the nation's

and barnacles that attach them- total catch.
selves to the cross beams of The fishermen are delighted H U M B LE
these rigs. These smaller fish and so are we. Because we’ve

attracted larger fish to the sites.  learned, as we go about our Oil & Refining Company




