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There's little to hail as Congress bids farewell to first session

David Sarnoff is dead; industry pays tribute to pre-eminent pioneer
ACT's back on children’s TV, invites FTC crackdown on commercials
Whitehead's cable-policy team readies long-range plan for the President
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‘Ward's ina posltum
tomake things

Schedules move around
Ward. Huey’s desk. Traffurﬂ""""'t
is another of his
responsibilities. If
you're considering

a highly effective
television flight in

the Dallas-Fori-Worth
area, contact Ward

for reservations. He's
WFAA-TV's General
Sales Manager.

WFAA-TV DALLAS-FORT WORT

ABC, Channel 8, Communications Center. Represented by Edward Petry & Co., Inc
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YOU LEARN
A LOTIN
44 YEARS

Storer Broadcasting has learned a
few things over the years. We hope
we never forget them.

We've learned that the most im-
portant element in a station’s suc-
cess is a responsive, continually
building audience with confidence
in a broadcaster’s integrity and cred-
ibility. We’ve learned that the best
way to develop such audiences is to
become sincerely involved in the
communities our stations serve—in
the problems, the aspirations, the
undertakings, the achievements, even
the failures, when the objectives are
worthwhile.

All this is not entirely out of char-
ity. There's a tangible reason, too.
The more effective we are in our
communities, the more effective we
are for our advertisers, the more

effective we are for ourselves. Our
“most important product” is our
audience and community reputa-
tion. We've worked at it for 44 years
and plan to continue working at it
as good neighbors, involved friends
and effective broadcasters. That way
everybody wins.

STORER

BROADCASTING COMPANY

Detroit Cleveland Boston Atlanta Milwaukee Toledo

WJBK-TV wJuw-Tv WSBK-TV WAGA-TV WITI-TV WSPD-TV
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WeekinBrief

As Congress adjourned its first session last week, the
record was generally typical—much talk, little law, many
questions, few answers. Political spending is the only com-
munications issue that may yield Jaw. See . . .

Capitol Hill at the halfway mark ... 15

President Nixon's cabinet-level committee on cable TV
policy appears to be leaning toward diversified ownership
of programs and equipment. Working papers indicate an
effort to equalize CATV-broadcasting competition. See . . .

New ingredient in cable stew ... 18

Broadcasting's pre-eminent pioneer died last week in New
York. The death of Brigadier General David Sarnoff, former
president and chairman of RCA, drew eulogies from those
within and without the industry he nurtured. See . ..

Last tributes to David Sarnoff ... 28

FCC attempts to shore up the shaky foundation of its pro-
posed 'superior performance’ standard to be applied to in-
cumbent TV licensees were dealt an ironic twist last week
by Storer Broadcasting. See . . .

Is ‘superior performance’ out of reach? ... 32

Boom or bust is the question being applied to exemption
for news media from Phase Il of the economic stabilization
program. Broadcasters are divided on the application of
economic controls to electronic media. See . . .

Wage price exemption: boon or bane? ... 35

Discovery of disenchantment within the executive ranks at
CBS has led the company to institute a sweeping exami-
nation of its manpower policies with an eye to becoming
the manpower management leader in five years. See . . .

CBS looks hard at manpower policies . . . 38

A controversy over the closed-circuit showing of the Dol-
phins-Colts professional football game has caused Rep.
Paul G. Rogers (D-Fla.) to introduce legislation that would
end blackouts when the stadium is sold out. See . . .

Miami blackout battle ... 40

Action for Children's Television is playing a return engage-
ment at the Federal Trade Commission. Last month, ACT
asked for a ban on drug commercials within children’s
programs. Last week, toy ads were the target. See . . .

ACT goes back to the FTC... 45

Nearly 200 years ago, British Parliament was rocked by
debate on whether to allow print coverage of its proceed-
ings. Late this month a similar battle is expected over
televising the MPs’ debates. See . . .

Television in Parliament? ... 48

The reality of conglomeration come true is epitomized for
CBS Inc. by the man who is charged with directing the
future of that diversified company—Charles T. Ireland Jr.
He seems almost type-cast for the job. See . . .

New man for new era at CBS ... 67
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Closedbiguit.

To the top

Solicitor General Erwin Griswold has
lined up as essential ally of FCC in its
effort to persuade Supreme Court to
reverse lower court ruling imputing
First Amendment right to public in use
of broadcast facilities. Mr. Griswold
agreed to cooperate with commission
in seeking high-court review after con-
ferring with Chairman Dean Burch and
General Counsel Richard E. Wiley,
At issue is decision U.S. Court of
Appeals in Washington returned last
August, in case brought by Business
Executives Move for Peace in Vietnam
and Democratic National Committee.
Court overruled commission order sup-
porting wTor(aM) Washington in its
refusal to sell BEM time for spots op-
posing war, but there is some question
as to whether it also overruled com-
mission’s refusal to grant DNC’s peti-
tion for declaratory ruling that broad-
casters may not, as matter of policy, sell
program time to “responsible entities”
for discussion of controversial issues.
In any case, commission feels decision
will “destroy” licensee’s statutory role
as “public trustee” if allowed to stand.

Action and TV

That million-dollar report on effects of
television violence cleared advisory com-
mittee last week, will be delivered this
week to surgeon general who is expected
to turn it over to Senator John O. Pas-
tore, original sponsor, early in January
—when it will be made public. It’s
known to be 250 pages long, to contain
spectrum of conclusions ranging from
indictment of television as root cause
of all kinds of antisocial bchavior to
benign dismissal of any relationship be-
tween what’s on tube and what goes on
in children’s world. But word is that
weight of report tends toward adverse
criticism of television.

Study, prepared under direction of
National Institute of Mental Health, was
undertaken at demand of Senator Pas-
tore (D-R.L) in early 1970. It was Sen-
ator Pastore who arranged government
financing of $1 million.

Repairs

Substantive changes in personnel or
goals are in prospect during 1972 for
at least three trade organizations iden-
tified with broadcast media. National
Association of Broadcasters will have
initial discussions at its joint board
meeting at Marco Island, Fla, next
month. Association of Maximum Serv-
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ice Telecasters will elect new officers at
meeting at Chicago in April, and is ex-
pected to face election of successor to
Jack R. Harris, Kprc Inc., Houston,
who has been its only president since
organization founded 15 years ago. And
National Cable Television Association
is still searching for president to suc-
ceed Donald Taverner who resigned last
June (BROADCASTING, June 14) and is
now head of wETA-Tv, Washington's
ETV key.

Vincent T, Wasilewski, NAB’s incum-
bent president, who has been under fire
of some dissident radio directors, isn’t
likely to go into critical winter board
meeting hat-in-hand. It's known he's
working on restructuring and reorienta-
tion of objectives that might terminate
certain job categories and emphasize
legislative, regulatory and public-rela-
tions work. But presumably crash man-
agement study would be first phase as
broadcasters’ big guns are sighted for
fundamental job of legislative contact.

Reliables

Preliminary analysis by agency research
specialists of American Research Bu-
reau and Nielsen November sweeps in-
dicates that top-rating scorers in prime-
time half-hour periods vacated by net-
works under FCC access rule were syn-
dicated versions of network series.
These include Lassie, This Is Your Life,
Lawrence Welk Show, Hee Haw and
Let’s Make a Deal. In made-for-syndi-
cation programing, David Frost Revue
and Circus rated well while other new
series, such as Rollin’ on the River,
Story Theater, Primus, Stand up and
Cheer, Dr. Simon Locke and Monte
Nash, were said to have registered un-
satisfactorily on whole,

Cherchez la femme

FCC will probably strike blow for wom-
en’s liberation early in new year. Staff is
understood to be drafting order to in-
clude women in scope of present re-
quirement that broadcasters adopt af-
firmative-action programs to assure
equal-employment opportunities. Pro-
posed amendment to rules was urged
by National Organization for Women,
which contends women are subject to
job discrimination throughout broadcast
industry.

Women’s lib types have not confined
their views to written pleadings. At
various social and professional functions
they have confronted commission of-
ficials with question of why women were
ignored in equal-opportunity rules.

Stock answer was that commission was
concerned with problems of ethnic mi-
norities which it regarded as pressing.
Some commission staffers (male) still
feel there is no great need to incorporate
NOW amendment. But General Counsel
and Commissioner-designate Richard E.
Wiley is said to be pushing staff to get
draft order ready for commission.

Movie minutes

There seems to be little something for
everyone in commercial format CBS-
TV has devised for late-night movies
when they replace Merv Griffin Show
on Feb. 14 (BROADCASTING, Dec. 13).
Affiliates will get 10 in-program minutes
for local sale as compared with nine
minutes plus station break in Griffin
(net effect is to let them add one com-
mercial, since code limit is three in sta-
tion breaks, four in in-program posi-
tions). They'll also get their positions,
two minutes each, earlier in program
(positions two, four, six, eight, ten).

There’s more. Since movies will gen-
erally run two hours (11:30-1:30 NYT)
instead of 90 minutes, people who worry
about clutter will find higher ratio of
programing to commercials, and be-
yond that, CBS is reducing actual in-
program interruptions from nine in
Griffin to seven in movies, so that stand-
ard-length acts will run !0-15 minutes.
There will be no station breaks as such.
Only exception to two-minute clusters
will be around trailer for next night’s
movie, which will be preceded by two
network minutes and followed by one.
As extra fillip for affiliates, CBS said it
expected about 30% of movies to run
past 1:30 (but never beyond 2 am.
NYT) and that, at least at outset, sta-
tions could sell all positions in such ~
run-over periods, though network re-
served right to recapture half on 30
days’ notice. When movies are too short
to permit acts 10-15 minutes long, spe-
cial commercial format will be devel-
oped.

Heavy script

Senate’s Constitutional Rights Subcom-
mittee headed by Sam J. Ervin (D-
N.C.) is lining up promising perform-
ances for next series of hearings, due to
begin in February. It has booked White
House aides, Charles Colson and
Frederic Malek, to explain their roles
in Federal Bureau of Investigation check
on Daniel Schorr, CBS correspondent.
Also to be explored are First Amend-
ment applications to public television,
CATV and wage-price freeze,



AtDeadling

Late news breaks on this and facing page.
Complete coverage of the week begins on page 15.

No cable rules from FCC this year
Johnson throws block; staff drafting bogs down

FCC commissioners ended work on
CATV package for year last Friday
noon on less than cheerful note. Chair-
man Dean Burch was obviously an-
noyed when, during special morning
meeting on revised draft of proposed
rules, it became apparent that absence
of several commissioners would fore-
close possibility of continuing session
into afternoon.

And perhaps of more significance,
Commissioner Nicholas Johnson indi-
cated he would vote against adoption of
rules if they were written to conform
with compromise agreement reached
among broadcasters, cable operators and
copyright owners last month.

Mr. Johnson had expressed opposi-
tion to compromise before. He feels it
favors broadcasters and that commis-
sion should adhere to Aug. 5 “letter of
intent” in which it informed Congress
of CATYV rules it then planned to adopt.
In memorandum he distributed to com-
missioners last Thursday afternoon, he
is said to have restated that view and
suggested adopting some portions of
compromise but not others.

Officials noted, however, that such
action would probably result in rupture
of compromise agreement and bring
about congressional intervention that
agreement was intended to forestall.

Commissioner Johnson is also said to
have been critical of procedures used to
achieve compromise—by intervention of
Office of Telecommunications Policy
with broadcasters, cable operators and
copyright owners—and to have argued
that commission’s procedures should be
used if changes are to be made. In meet-
ing Friday, he suggested issuance of
further notice of rulemaking.

Beyond that controversy, however,
there might be some cheer for Rocky
Mountain Broadcasters Association
members and other small-market broad-
casters who object to compromise. Com-
mission is said to be discussing ways
of modifying rules to afford small-
market stations protection against
CATV competition they now lack—
perhaps by extending 35-mile zone
within which restrictive rules apply.
Rocky Mountain stations frequently
draw on audience well beyond 35-mile
limit.

Representatives of Rocky Mountain
Broadcasters Association are said to
have made persuasive showing in visits
they made to individual commissioners.
In fact, accommodating them may be

8

price commission has to pay to get vote
of some commissioners. Commissioner
Robert E. Lee is particularly concerned
about small-market stations. And com-
mission officials feel changes can be
made without wrecking compromise.

Meanwhile, staff work on drafting
complex rules, which cover some 60
pages, was moving slowly. Revision of
draft reviewed by commission and by
parties two weeks ago was not com-
pleted by time FCC met to discuss it
Friday. And there were complaints from
some commissioners’ offices that second
draft presented “some problems.”

Representatives of parties to com-
promise — National Association of
Broadcasters, National Cable Television
Association, Association of Maximum
Service Telecasters, and copyright own-
ers—who reviewed revised draft for sev-
eral hours at OTP office last Thursday
were also said to be disturbed over some
elements in draft, as well as over fact
it was not complete.

Commission officials expressed con-
fidence that final drafting job would
move faster now, since commissioners
have made feelings known about various
aspects of rules. Cable TV bureau and
commissioners’ legal and engineering as-
sistants are expected to devote large
part of their time to drafting project
over next two weeks.

Senate getting to work
on cable and copyright

Senator John L. McClellan’s (D-Ark.)
Copyrights Subcommittee is soliciting
comments of broadcasters, cable inter-
ests and others on proposed modifica-

tions of copyright revision bill it will

consider next year.

In letter to parties last week, subcom-
mittee said it expects to modify cable
section of bill (S. 644) to delete provi-
sions on signal carriage, defining broad-
cast markets and providing exclusivity
rules (which are already covered by
CATV compromise agreement).

Modified section, subcommittee said,
would grant copyright licenses for car-
riage of programs and provide for pay-
ment of copyright royalties.

It was noted the subcommittee has
decided that initial royalty rates should
be established by Congress in copyright
law, with periodic review and adjust-
ments to be made by Copyright Royalty
Tribunal to be created by bill.

Comments were requested by Jan. 20
on “whether royalty rates should bz de-
termined by a single graduated formula
of a percentage of the gross receipts”
paid by CATV subscribers, or formula
providing “‘a basic rate for carriage of
local signals, with an additional charge
related to the number of distant signals”
carried by CATV system.

Subzommittee also asked for com-
ments on whether smaller cable systems
should be exempt from copyright pay-
ments, pointing out that bill requires
payment by all systems, while compro-
mise agreement would exempt systems
with fewer than 3,500 subscribers.

In addition, it was asked whether par-
ticular types of programs “such as music
or professional and collegiate sports”
need special treatment in bill.

Letter went out to National Associa-
tion of Broadcasters, National Cable
Television Association, Association of
Maximum Service Telecasters, three net-
works, All Channel Television Society,
and motion picture, sports and music-
licensing organizations.

Heavy blow to IDC

CBS-TV has informed advertisers and
agencies that effective Feb. 1, 1972, it
will no longer broadcast filmed com-
mercials encoded with visual program
identification. International Digisonics
Corp., which encodes commercials, said
Friday (Dec, 17) that it has wired ad-
vertisers and agencies informing them
that 1DC “would take all necessary ac-
tions to protect the advertiser’'s com-
mercials and broadcast schedules.”

CBS's letter, sent by Robert D. Wood,
president of CBS-TV, reviewed current
disposition of IDC’s encoding system
before FCC (see below and page 50)
but said that because of ‘“deficiencies
inherent in the IDC system in regard to
filmed material,” licensees could not in-
sure that IDC “patterns are transmitted
consistently in compliance with the FCC
specifications.”

IDC in statement said it was studying
CBS’s letter and “conferring with all
interested parties” and said it “has stated
that the action is arbitrary, unreasonable
and damaging, particularly to the many
advertisers involved because of the sig-
nificant number of coded film commer-
cials that would be affected.” (IDC says
that it now monitors in 52 markets—
top-50 markets and two others.)

The IDC side

International Digisonics Corp. took its
side of controversy over aural-encoding

BROADCASTING, Dec. 20, 1971



monitoring to FCC late last week. Echo-
ing argument expressed by National As-
sociation of Broadcasters earlier in week
(see page 50), IDC called on commis-
sion to refrain from implementing any
rules for aural encoding until further
field tests can be conducted at broadcast
stations under ordinary operating con-
ditions.

IDC opposed suggestion of Storer
Broadcasting Co. that companies en-
gaging in aural encoding be licensed by
FCC and be required to obtain written
consent from station licensees before
transmitting identification tones, calling
Storer proposal “unnecessary.”

Company also said that aural-encod-
ing system using low frequency tones—
such as its own—would be favorable to
higher spectrum proposal of its com-
petitor, Audicom Corp.

Starr ties to Torbet

Starr Broadcasting Group Inc. and Alan
Torbet Associates Inc. confirmed Friday
(Dec. 17) that Starr has made *‘sub-
stantial investment” in station-represent-
ative firm. Transaction involved ex-
change of stock amounting to about $1
million.

Alan Torbet will continue as presi-
dent of firm, which will retain present
staff and will operate autonomously.
Group station-owner Starr is publicly
traded on Midwest exchange.

More Wimbledon to NBC

NBC-TV paid estimated $100,000 for
three-year television rights to title
matches of Wimbledon Open tennis
championships, whose acquisition was
announced Friday (Dec. 17). Contract,
signed with Trans World International,
representatives of All-England Lawn
Tennis and Croquet Club, extends
three-year agreement that expired this
year. Coverage of 1972 event, via sat-
ellite, will be presented Saturday, July 6.

Challenges answered

Westinghouse Broadcasting Co. last
week asked FCC to dismiss two peti-
tions to deny filed against its KPIX-TV
San Francisco (BRoADCASTING, Nov. 8).

It said that charges made against sta-
tion by four Bay-area minority groups
under primary direction of Marcus Gar-
vey Wilcher are “without merit.” KpIx-
Tv renewal application, Westinghouse
claimed, “unequivocally demonstrates”
that station has been responsive to mi-
nority interests.

Company denied allegations of Com-
mittee for Open Media that KPIX-TV
schedules its public-service announce-
ments and public-affairs programing in
low-audience time periods. It also com-
plained that COM had refused to dis-
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close to station officials what it believed
to be deficiencies at KPIX-Tv prior to fil-
ing challenge—despite fact that station
repeatedly invited dialogue.

In another filing at FCC last week,
Goiden West Broadcasters asserted that
Mr. Wilcher and associates' late petition
to deny against KsFo(amM) San Fran-
cisco should be thrown out as untimely
and because it fails “to raise any mate-
rial questions of fact” regarding data
contained in station’s renewal applica-
tion.

Cable firm buys
KFJZ-KWXI Fort Worth

FCC has granted $3.95-million sale of
KFJZ(aM)-KWXI-FM Fort Worth, from
Texas State Network Inc. to First Illi-

WeeksHeadliners

Mr. Cowen

Eugene S. Cowen, deputy assistant to
President Nixon for congressional rela-
tions, resigned effective Thursday (Dec.
16) to join ABC as VP in charge of
Washington office, effective Dec. 27. He
succeeds Alfred R. Beckman, who re-
tires (BROADCASTING, Dec. 13). Mr.
Cowen joined White House staff in
1969 as special assistant to the Presi-
dent. In September 1971 he was named
deputy assistant to the President with
principal responsibility regarding legis-
lative affairs in the Senate. At ABC, he
will report to Everett Erlick, group VP
and general counsel, New York.

Lloyd Griffin, president, Peters Griffin
Woodward, New York, named chair-
man and chief executive. He succeeds
H. Preston Peters, who assumes new
title of chairman of executive commit-
tee. William G. Walters, senior VP, suc-
ceeds Mr. Griffin as president. Theo-
dore van Erk, senior VP; James Sefert,
VP in charge of Chicago and other Mid-
west offices, and Charles Kinney, VP in
charge of West Coast offices, named
senior VP’s.

For other industry developments
see “Fates & Fortunes,” page 55

nois Cable TV Inc. First Illinois is
owned by multiple - CATV operator
Communications Properties Inc., which
is, in turn, 58.5% owned by Citizen
Fipancial Corp.

First Illinois will also require TSN's
regional network of 100 stations in
three-state area, and KFJz Presentations
Inc., promotional firm. TSN President
Stanley E. Wilson will continue to serve
as general manager of KFJz-KwxXI for
three years.

Both CPI and Citizen Financial are
publicly-owned corporations.

First Illinois operates cable system
at Springfield, Ill. Its officers have inter-
ests in KR1o(aM) McAllen, Tex.; KROP-
(aM) Brawley, Calif., and wXTv-Tv Pat-
erson, N.J.

Commissioner H. Rex Lee, in concur-
ring statement on Fort Worth action,
expressed concern over CPI’s large num-
ber of CATV holdings in Texas. Noting
that commission has proposed rule-mak-
ing in area of multiple ownership of
cable systems, he said that case at hand
“is sufficient indication” that commis-
sion should address itself to questions of
local concentration of CATV control
and of crossownership of cable systems
and microwave carriers, (CPI subsidi-
aries also have extensive microwave in-
terests in state.)

Boosting TV subtitles

Subtitles on TV screens to help deaf
enjoy television without impairing pic-
ture was demonstrated at conference
held by University of Tennessee’s South-
ern Regional Media Center for Deaf in
Knoxville last week.

Subtitle system was shown by George
Kamas of Boulder, Colo., laboratories,
National Bureau of Standards, utilizing
equipment already being used to test
transmission over ABC-TV of NBS'’s
time-and-frequency standards which it
proposed last summer.

NBS system uses character generator
to superimpose dialogue on lower edge
of TV screen. Receiving sets would
need decoding device to use system, with
extra cost estimated at about $20 when
in mass production.

Adjunct of NBS system is auto-
matic channel display that holds promise
of electronic tuning for both VHF and
UHF stations, observers said. Equality
of tuning is one of projects FCC has
been engaged in; it recently ordered
use of detent tuning in all receivers ef-
fective in new sets beginning next year.

Conference, which was funded by
special branch of Department of Health,
Education and Welfare, attracted 50-
odd representatives of organizations
dealing with those hard of hearing, who
concluded that NBS system is most
promising, and asks HEW to carry ball
to turn that promise into performance.
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”Htghﬂgk ® A calendar of important meetings and events in communications

This week

Dec. 20—Deadline for filing comments in FCC
inquiry into fairness doctrine, phases dealing with
“the fairness doctrine generally” and fairness in
relation to political broadcasts (phases II and V,
respectively). Replies due Jan. 29 (Doc. 19260).

Also in December

Dec. 29—*“Communications Technology and its
Effects on People” seminar. Focus of discussion
will be current developments and those likely to
be implemented within the next five years, among
them cable TV. Featured speakers will include:
Peter C. Goldmark. former head of CBS Labora-
tories; George F. Mansur. deputy director, Office
of Telecommunications Policy, and Edward S.
Mason, chairman, Sloan Commission on Cable
golmtx‘r.mnications. Bellevue-Stratford hotel, Phila-
elphia.

January 1972

Jan. 7-9—Midwinter conference, Florida Associa-
tions of Broadcasters, Silver Shores, Ocala.

Jan, 10—Deadline for filing comments on FCC’s
inquiry into fairness doctrine, phase regarding
“access generally to the broadcast media for the
ﬂ_isguss(;on of public issues.” Reply comments due
eb. 10.

Jan. 10—George Foster Peabody Radio and Teie-
vision Awards deadline for entries. Medallions
will be awarded for news, entertainment, educa-
tional and youth programs, as well as for public
service and promotion of international under-
standing. Stations, nctworks, individuals and citi-
zen groups may nominate 1971 programs and
activilies, Entries should be submitted to the Henry
W. Grady School of Journalism, University of
Georgia, Athens 30601.

Jan. 11—Luncheon meeting. Hollywood Radio
and Television Society. Julian Goodman. presi-
dent and chief executive officer, NBC, speaks on
outlook for communications industry " in election
year. Ballroom, Beverly Wilshire hotel, Beverly
Hills. Calif.

Jan. 14-16—Meeting, board of trustees, Educa-
tional Foundation of American Women in Radio
and Television. Holiday Inn, Hollywood.

Jan. 16-18—Midwinter convention, Idaho Srate
Broadcasters Association. Rodeway inn, Boise.

Jan. 17-21—Winter meeting. TV and radio boards
and joint board, National Association of Broad-
casters. Marco Beach hotel, Marco Island, Fla.

Jan. 20-2]—Board of directors meeting, Insiitnee
of Broadcasting Financial Managemment. Plaza
International hotel, Tucson, Ariz.

Jan. 23-26—National Religious Broadcasters 29th
annual convention. Washington Hilton hotel,
Washington.

Jan. 23-26—Conference for Journalists on China,
spohsored by the Washington Journalism Center.
Conference will examine changes going on in
China’s relationships with the U.S. and rest of
the world and explore internal developments
within the country and will place President Nixon’s
upcoming visit 1o China in perspective. The Wash-
ington Journalism Center, 2401 Virginia Avenue,
N.W., Washington 20037.

Jan. 24-25—Management conference, sponsored
byIRndia Advertising Burean. Hilton Inn-airport,
Atlanta.

Jan. 25-27—Annual Radio-Television Institute,
sponsored by Georgia Association of Broadcasters.
Principal speaker will be Clay T. Whitehead, di-
rector of the Office of Telecommunications Policy.
University of Georgia campus, Athens.

Jan. 28-29—Mid-winter meeting, California Broad-

casters Association, Gene Autry hotel, Palm
Springs.

February 1972

Feb. 1—Annual stockholders’ mecting, Walr Dis-
ney Productions Inc., Dorothy Chandler Pavilion,
Music Center, Los Angeles.

Feb. 1—Deadline for fourth annual Robert F.
Kennedy Journalism Awards, honoring outstand-
ing reporting on problems of poverty and dis-
crimination in U.S. Contact: fournalism Awards
Groug. ¢/o_ Robert F. Kennedy Memorial, 1954
31st Street, N.'W., Washington 20007,

Feb. 4-5—Annual winter television conference,
Society of Motion Picture and Television Engineers

Program chairman is Leonard F. Coleman, East-
Ban Kodak Co., Dallas. Sheraton Dallas hotel,
allas.

Feb. 7-8—Management conference, sponsored by
Radio Adveriising Bureau. Regency Hyatt House-
O’Hare, Chicago.

Feb. 8—Deadllne for filing comments in FCC pro-
ceeding reparding proposed rule amendment con-
cerning inclusion of program idenlification pat-
terns in visual TV transmissions (Doc. 19314).
Replies due March 8.

Feb. 8-10—Winter con South Carolil
Broadcasters Assoclation. Featured speakers will
be Herb Klein, White House director of com-
munications, and Walter Johnson, chief, broad-
cast bureau, FCC.

Feb. 10-11—Management conference, sponsored
by Radic Advertising Bureair. Hilton inn-airport,
San Francisco.

Feb. 11-12—Annual convention,
Broadcasters Association. Hilton hotel,
querdque.

Feb. 14-15—Management conference, sponsored
by Radio Advertising Bureau. Hilton inn, Dallas.

Feb. 17-18—Management conference, sponsored
téy Radio Advertising Bureau. Cherry Hill inn,
herry Hill, N.J.

Feb. 18—Thirt¢enth annual Close-Up dinner,
dance and show, sponsored by New York Chapter
of The National Academy of Television Arts and
clences, honoring ABC-TV host Dick Cavett.
Americana hotel, New York.

Feb. 22-23—Annual convention, Alabama Cable
Television Association. Parliament House motor
hotel. Birmingham.

Feb, 29—Annual Mike Award dinner of Broad-
cast Pioneers in behalf of Broadcasters Founda-
tion, honoring wosU(aM) New Orleans as win-
nycr kof 12th annual award. Hotel Pierre, New
ork.

New Mexico
Albu-

March 1972

March 3-5—Meeting, board_of directors, Ameri-
can Women in Radio and Television. Americana
Bal Harbour, Miami Beach.

March 3-4—Georgia Cable Television Association
convention. Regency Hyatt House, Atlanta.

March 6-10—Second inter 1 study 1
for videocassette and video-disk programs and
equipment (VIDCA '72). Besides reviewing indus-
try's brief past—its fortes and foibles—the sessions
will focus on technical problems, the copyright
issue, videocassettes and the public, and video-
cassettes and their applications to training and to
industry. Registration may be arranged by contact-
ing VIDCA. Commissariat _General, 42 Avenue
Ste. Foy. 9-Neuilly, France. Fees are $170 for indi-
vidual participants and $120 for members of com-
panies reserving an office at the sessions. Palais
des Festivais, Cannes, France.

March $-10—Spring convention, Arkansas Broad-
casters Association. Sheraton hotel, Little Rock.

March 16—27th annual Western Adveriising Arl
Exposition and _Awards Presentation Banquet.
Art Directors Club of Los Angeles. Biltmore
hotel. Los Angeles.

March 21—International Broadcasting Awards,

Major meeting dates in 1972

Feb. 8-11, 1972—Ninth conference, Na-
tional Association of Television Program
Executives, Fairmont hotel, San Francisco.

April 6-9, 1972—National Association of
FM  Broadcasters annual convention.
Palmer House, Chicago.

April 9-12, 1972—Annual convention, Na-
tlonal Association of Broadcasters, Conrad
Hilton hotel, Chicago.

May 4-7, 1972—Annual conyvention, Amer-
ican Women in Radio and Television. Star-
dust hotel, Las Vegas.

July 10-13, 1972—=Democratic national
convention. Miami Convention Center,
Miami Beach.

Aug. 21-24, 1972—Republican  nationai
convention. San Diego Sports Arena, San
Diego.

Nov. 15-18, 1972—Sigma Delta Chi na-

tional convention. Statler Hilton, Dallas.
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dinner honoring ‘‘best” radio and television com-
mercials. Century Plaza hotel, Los Angeles.

March 23-25—International Symposium on_Com-
munication: Technology, Impact and Policy,
sponsored by University of Pennsylvania and
omnunications Workers of America. Symposium
is designed to explore developing frontiers of
knowledge in every aspect of communications.
Annenberg School of Communications, University
of Pennsylvania, Philadelphia.

March 23-27—Annual meeting, Association of
Federal Communications Consulting Engineers.
Alvin H. Andrus, chairman, convention committee.
Martinique Hilton hotel, Fort de France, Mar-
tinique, French West Indics.

April 1972

April 15-18—Convention, Sourhern Cable Televi-
sion Association. Convention Center, Myrtle
Beach, S.C.

April 19-21—Region six conference, sponsored by
Institute of Electrical and Elecironles Engineers.
Microelectronics systems and applications and gen-
eral systems and applications will be treated.
Hilton inn, San Diego.

April 19-25—International Film, TV-Film and
Documentary Market (MIFED), where feature,
TV and documentary films are traded on a world-
wide basis. Advanced bookings may be made be-
fore March 15. For information: MIFED, Largo
Domodossola 1, 20145 Milan, Italy.

May 1972

May 3-5—Second annual conference. National
Friends of Public Broadcasting, nonprofit orga-
nization formed to build citizen support for pub-
lic broadcasting at local level. Royal Orleans
hotel, New Orleans.

May 5-6—22d annual convention, Kansas Asso-
ciation_of Broadcasters. Featured speakers will in-
clude CBS Vice Chairman Frank Stanton. Ramada
Inn, Topeka.

May 18-19—Conference on ‘‘Electronics 1985 by
Electronic [Industries Assoclation to explore eco-
nomic, political and social environment and rela-
tionship to electronics industry. Donn L. Williams,
North American Rockwell Corp., chairman of
steering committee. Conrad Hilton hotel, Chicago.

OrenMike.,

Where has selflessness gone?

Eprror: I want to register a hearty
amen to your “First Things First” edi-
torial (BROADCASTING, Dec, 6).

As a member of that National Asso-
ciation of Broadcasters reorganization
committee of a couple of years ago, I
must say that things haven’t come out at
NAB headquarters as at least some of
us on the committee envisioned that
they would. T regret this very much be-
cause I believe the committee’s recom-
mendations were sound. How they were
put into practice is another story.

I'm beginning to believe—after too
many years fighting this battle—that
broadcasters as a group will never stand
shoulder-to-shoulder when the chips are
down and fight for the over-all good of
the business. Personal gain and individ-
ual glory seem to get in the way. T hope
there is a better day coming. But T won-
der.—Harold Essex, president, wWsJs-
AM-FM-Tv Winston-Salem, N.C,

Legal notice

Epiror: Your reputation for accuracy
suffered when you reported this week
(Dec. 13) that the FCC hearing order
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BUT... in Greater Western Michigan
you can put together car sales
fast on WKZO.

In Greater Western Michigan, WKZO puts
the car buyers into high gear. According to
a 1970 Pulse Area Report of Kalamazoo,
WKZO delivers 609 of the men 18 and
over weekdays 6-10 am. And 51% of both
men and women during weekday drive
times. Getting you the big buyers is why
WKZO is your big buy.
many counties and 248 % more

odults - weekly than the mext AvFry-Knod§l will give your bUf:Iget fast
station. In fact, WKZO reaches  relief with bigger sales at attractive CPMs, on

27 % more homes than all other o Y
Kalamares  stations combined.  WKZO, in Greater Western Michigan.

Ci tion Pulse 1968 Michi .. . . .
St:i:'::: ::P o':'fe enlgan J. Moir in Belfast riveted 11,209 rivets in 9 hours.

WKZ0

€8S RADIO FOR KALAMAIOO
AND GREATER WEITERN MIEHIGAN

WKZO reaches three times as

SFferdioan
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M&Hr

SOUL
SEARCHING

There’s a lot of talk about it.
How many of us do it?

Soul searching is what happens
when we try to figure out the
ratings. Why are we No. 1 in our
market, or as the case may be,
sometimes No. 3 or 47

Soul searching is the business of
M & H, and we search out the
heart, soul, affection and defec-
tion of audiences toward stations.
The audience knows why it likes
your station and why it doesn't,
person by person, program by
program. Since the viewers and
listeners spend far more time with
the stations than anyone in man-
agement, they are amazingly hon-
est and articulate about what they
like or dislike. Ratings only tell
you how you make out with these
audiences, not WHY.

We find out why through the use
of the social scientist and in-
home, in-person interviewing. But
we do a lot more during the
course of the year—we work for
you. We make specific recom-
mendations for change, monitor-
ing you and your competitors on
a regular basis. We make sure
that constructive change occurs to
get things going in the right di-
rection—and keep it that way.
We literally harass you into im-
proving.

There is a lot more to it though,
and it doesn’t fit in an ad. Give us
a call for a presentation, with
absolutely no obligation on your
part.

McHUGH AND HOFFMAN, INC,

Television & Advertising Consullanis

4380 N. Woodward Avenue
Birmingham, Mich. 48011
Area Code 313
644-9200
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concerning three television stations
owned by Richard Eaton involved “the
alleged acceptance by an ABC-TV em-
ploye, Carmine Patti, of a bribe from
Mr. Eaton to procure affiliations with
the network.” The FCC hearing order
contains no such allegation, but refers
only to the existence of a consulting
agreement between Messrs. Patti and
Eaton,

As your article later points out, Mr.
Patti has already denied any wrong-
doing in connection with that consulting
agreement, and the hearing order does
not specify the manner in which the
commission regards that agreement to
have involved any impropriety on Mr.
Patti's part.—Benito Gaguine, counsel
for Carmine Patti, Washington.

(For the record: The hearing order reads in part
as follows; “In view of the evidence adduced in
Docket No. 18811 concerning a consuhancy
agreement between Richard Eaton . .

‘ermine Patti . . . we are unable to conclude lhat
the grant of the captioned applications would
serve the public interest” A footnote to the order
explained: *‘In Docket No. 18811, the commission

instituted an inquiry to determine whether
broadcast licensees or permittees, or any princi-
pal. agent. or employe thereof., made payments to
employes or principals of networks for the pur-
pose of obtaining affiliation with such networks.”)

Local news impresses Hill

EpiTor: I have scanned [“The Quest for
Excellence in Local TV Journalism,”
BROADCASTING, Nov. 29] and agree
with you that it is surprising that local
stations have 65% of total television
news viewing. Certainly many members
of Congress and politicians generally
will find this useful information.—Rep-
sentative Carl Albert (D-Okla.), Speaker
of the House, Washington.

EpiTor: T was indeed surprised to learn
that 65% of all television newscasts
viewing is of local stations.—Senaror
John Sherman Cooper (R-Ky.), Wash-
ington.

Epitor: It certainly is interesting to
learn that most of the viewing of tele-
vision news in this country is of news
programs originated on local stations.
—Representative Phil M. Landrum (D-
Ga.), Washington.

Invitation

Epitor: Now that P'm retiring after 40
years with CBS, I'd like to say to all
the broadcasteis who helped me during
my early years in engineering and later
years in affiliate relations: “So long for
now. Thanks. Hope I’ll see you again.”

Mrs. Lodge and I will spend springs
and summers at our home in Hastings-
on-Hudson, N.Y. The falls and winters
will be spent in our new home at
Christiansted, St. Croix, U.S. Virgin
Islands, telephotie (809) 773-2871.—
William B. Lodge, vice president, CBS-
TV, New York.
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Mg”Mﬂ’”ﬂ from Alan Hecht, broadcast director, Allied Stores Corp., New York

Conventional animation—but on video tape

Let me tell you about a relationship in-
volving an advertising agency, a video-
tape facility and an animation house
(whose previous experience was in film),
It appears to be unique in the industry.

This relationship developed because
the production of retail commercials
represents a unique problem requiring
an equally unique solution. The problem
15 to invent new ways to produce com-
mercials which stand above the compe-
tition—but do not elevate costs. This is
particularly important for retail com-
mercials, which have far shorter life-
spans than most national commercials.

Allied Stores has set up an experimen-
tation program which we believe is a
major step forward in reducing produc-
tion costs without sacrificing quality.

To illustrate this, T will describe a
recently completed project which repre-
sents an approach we have taken for
one of our many department store com-
panies—Stern Brothers. New Jersey. The
particular commercial is one of a series
of institutional ID’s which have gone a
long way toward helping the store estab-
lish a stronger identity as New Jersey's
newest, most exciting place to shop.
Within the last year, Stern’s has opened
two new stores in New Jersey. These
two stores represent almost a doubling
of their operation. A TV and radio cam-
paign presently running in New York
was developed by Allied’s central office
to help convey this growing excitement
to prospective customers who are not
familiar with the store.

With this marketing information as a
background. T will return to the specific
production technique which was used
for the first ID in the Stern series.

For the first time on record, a con-
ventional ‘‘cel” animated commercial
was recorded directly on video tape.
Produced by Alcom Advertising, this
commercial is the first step in opening
the door to a whole new style of ani-
mation.

The production was the result of the
combined effort and expertise of these
companies: Alcom Advertising, a sub-
sidiary of Allied Stores Marketing
Corp.. a New York-based department-
store-group organization; D&R Produc-
tions, a New York animation house, and
Videocom Inc.. Dedham, Mass., a video-
tape production facility. Ampex Corp.,
which manufactured the video-tape re-
corders and editing equipment, and
Philips Broadcast Equipment Corp.,

BROADCASTING, Dec. 20, 1971

which manufactured the Norelco color-
TV cameras, served as technical con-
sultants in the use of their equipment.

Using some of the techniques built
into the VR-2000 electronic recording
systems such as chroma-key, matting.
polarization and spzcial effects, many
new or previously expensive animation
effects can now be produced quickly
and at reasonable cost.

Now that we know cel animation can
be produced on tape we can shoot ani-
mation against a blue background and
chroma-key the result. This is equivalent
to rotoscoping and matting in film, a
process so expensive it is prohibitive for
department-store commercials.

The commercial produced for Stern
Brothers was a 10-second spot contain-
ing 83 individual shots. Tt shows the
trunk of a tree on which appear a
heart and arrow being carved by an
unseen hand. In the heart are the initials
S.B. (Stern Brothers) and N.J. (New
Jersey). The camera then pans up the
tree and zooms out. The leaves on the
top of the tree are the stylized leaves of
the tree of the Stern Brothers’s logo.
One of these leaves is actually a bird
which then moves toward the camera.
The store logo then appears on the
screen. Onc version of the copy reads:
“In New Jersey, you'll love the new
Stern Brothers . . . look at our branches
. . . Willowbrook, Paramus, Preakness
and Woodbridge.”

The conventional hand-drawn cels
were placed on a modified Oxberry disk
and a special stand designed and con-
structed by Alcom's assistant broadcast
director, Mark Chait. The cels were
covered with quarter-inch plate glass
which pressed them tightly together.
Glare-free lighting was accomplished
by using Colortrans at very low angles
to the stand. A Norelco PCP-70 color

camera was used to photograph the
action.

Mounted on a crab dolly. the camera
was sandbagged so the only movement
possible was zooming. The animation
stand was similarly held in place.

Each frame was placed on the anima-
tion stand. covered with glass and re-
corded on video tape. Editec editing was
used to record the precise number of
frames necessary for each cel. This
varied from one to 11 frames. The
process was repeated 83 times. The en-
tire recording process took just over two
hours. Post-production—which included
adding dissolves and audio track—re-
quired another half hour.

The commercial was basically a test
to indicate which elements of cel anima-
tion could be recorded on tape. All of
them—including character movement,
zooming, panning and scratching-off—
worked perfectly.

In addition to all the new benefits of.
recording animation on tape, there was
one old one which can’t be overlooked.
The spot was finished 12 days after pre-
preduction began and was ready nine
days prior to the first air date.

As a second project. Alcom is pre-
paring a commercial which will combine
animation with live action. Tn addition,
Alcom Advertising has set up a testing
program with D&R Preductions and
Videocom. D&R will prepare various
cels which will be sent to Videocom for
testing. The results will be recorded on
Ampex two-inch tape, then reduced to
half-inch helical scan format. D&R will
then be able to view the results with the
Alcom staff on the asency’s video-tape
equipment.

This unique relationship—an anima-
tion house, a video-tape facility, and an
agency working together—has paved
the way to reduced production costs
and new production techniques.

Alan Hecht is the broadcast director of New
York-based Allied Stores Corp., estimated to
be the second largest department-store com-
pany in the U.S. with 1970 sales of $1.2 bil-

e

lion. Mr. Hecht has been with Allied since

1968 and was named to his ciurrent position

last fall. Allied Stores is made up of 32 de-
partinent-store Bgroups
store units. According to Television Bureau
of Advertising figures. Allied expenditures for
TV in the first half of 1971 were more than
double expenditures for first-half 1970.

encompassing 141
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Capitol Hill at the halfway mark

Political-spending bill nears passage,
others uncertain as first session ends

When a Congress completes its first
session, its efforts in the field of com-
munications ordinarily have produced
little or no law, a wide range of live
questions, a number of moribund bills,
a great deal of talk, and at least some
solid momentum on core issues. In each
of those respects, the 92d Congress
could be judged typical as its first ses-
sion drew to a close last week.

But the record of any Congress is
normally less a matter of general pat-
terns than of concretes: What were the
real issues of the time, and how were
they handled—if at all? In this Congress,
there are any number of places to look
for answers, but only one place to be-
gin—with political spending. That issue,
and that issue alone, may be about to
yield new law.

The campaign-reform bill that emer-
ged from a House-Senate conference last
week (see page 17) contains no repeal
of Section 315 of the Communications
Act, the equal-time provision. Broadcast
spending is limited to a portion of an
over-all limit without placing the same
restriction on print. Broadcasters must
charge lowest unit rates; print may
charge the comparable rates given com-
mercial advertisers. And, if broadcasters
do not allow candidates *reasonable
access” to time, the FCC may revoke
their licenses. There is no comparable
restriction on print.

The Senate has approved the bill.
And, although the House will not take
a vote until January, another issue, one
peculiar to the times, is the status of the
media under President Nixon’s eco-
nomic restrictions. Senator Alan Crans-
ton (D-Calif.) fought hard for his
amendment to exempt broadcasters,
publishers and the motion picture in-
dustry from Phase II economic con-
trols. He was defeated in the Banking
Committee and on the floor. He altered
the amendment, excluding motion
pictures and “entertainers,” to enhance
its chances for passage. It did, finally,
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only to be knocked out in conference
last week (see separate story, page 35).

And the list goes on. Following is a
summary, by general subject category,
of other major developments of the
first session, along with some prospects
for next year:

Advertising: The U.S. Army Recruit-
ing Command last February enlisted
N.W. Ayer & Son, Philadelphia, to
handle a 13-week experimental $10.6
million TV and radio advertising cam-
paign to boost enlistments. It sparked
complaints from Capitol Hill about
spending money for announcements
normally carried as public service. A
resolution by Representative Lionel
Van Deerlin (D-Calif.) to prohibit the
use of government funds for such pur-
poses failed to gain wide support at
House Communications Subcommittee
hearings in April. Representative John
D. Dingell (D-Mich.) offered a bill for-

John E. O'Toole, president of Foote,
Cone & Belding, commenting last
week on the failure of the NAB TV
code board to take action on a
suggestion that a 5-minute minimum
be placed on the sale of political ad
messages on TV:

“To my knowledge,
this is the first time
in the history of
journalism that
a requirement for more
information has
been described as
censorship. The
dialogue begins to take
on aspects of an old
Abbott and Costello
routine.”

bidding the military from buying air
time, but no hearings were held.

In August, Senator Harrison A. Wil-
liams Jr. (D-N.J.) and Representative
John Murphy (D-N.Y.) offered legis-
lation authorizing the secretary of
transportation to spend up to $85 mil-
lion on a media campaign to promote
highway safety. That measure could
crop up in the second session.

After hearings in June on self-regu-
lation in the advertising industry, Mr.
Dingell’s House Small Business sub-
committee issued a report critical of the
National Association of Broadcasters
Code authority and urging the FCC to
establish meaningful standards for ad-
vertising in children’s programs.

Senator Gaylord Nelson (D-Wis.)
tried to convince FCC Chairman Dean
Burch that he should warn licensees not
to carry false and misleading drug ad-
vertising. But Mr, Burch, testifying at
the Senator’s hearings on drugs last Sep-
tember, claimed that any ban on adver-
tising must come from Congress.

Senator Frank Moss (D-Utah),
chairman of the Subcommittee for Con-
sumers, decided to postpone action on
his two advertising-related bills. One
would require documentation of ad-
vertising claims; the other would set
up a federally funded body to study the
impact and effects of advertising. The
action was requested by the Federal
Trade Commission, which wants to
assess its own documentation program,
The Moss bills will not come up again
before next April.

Broadcast Journalism: A landmark
case involving broadcasters’ rights to
freedom of the press versus Congress’s
right to legislative inquiry was seemingly
avoided on July 13 when the House
voted 226 to 181 to recommit to the
Commerce Committee a proposed con-
tempt-of-Congress citation against CBS
and its then president, Frank Stanton
(now vice chairman). Commerce Com-
mittee chairman Harley O. Staggers
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The men
in the news

on Capitol Hill

Senator Pastore

(D-W.Va.) was enraged because CBS
refused to turn over subpoenaed out-
takes and other materials from its The
Selling of the Pentagon documentary.
Allegations were that the program
broadcast Feb. 23 was distorted through
editing and rearranging. The citation
could come up for another vote this
session, but it is unlikely.

A staff member of Mr. Staggers's In-
vestigations Subcommittee was in Los
Angeles the following month talking to
CBS News employes about news stag-
ing. Other networks may have been
involved in the discussions, but. the sub-
committec is still keeping the details
under wraps. The subcommittee will
issue a report next year on CBS's
Selling and NBC's Say Goodbye pro-
gram. (NBC had been scrved with a
subpoena involving Say Goodbye at the
same time as CBS; producer of the latter
show, David Wolper, complied).

Hearings begun in October by Senator
Sam J. Ervin’s (D-N.C.) Constitutional
Rights Subcommittee, on the applica-
tion of the First Amendment to broad-
cast and print journalism, will continue
next year. They had focused, in part, on
Senator James B. Pearson’s {R-Kan.)
bill aimed at protecting newsmen’s con-
fidential sources and information. But
next year the sessions will take on an
added dimension. They will also explore
the Federal Bureau of Investigation’s
check on CBS correspondent Daniel
Schorr. The White House said it ordered
the investigation because Mr. Schorr
was being considered for a government
post. None was ever offered.

CATYV and copyright: After appear-
ing before the House and Senate Com-
munications Subcommittees last sum-
mer, the FCC in August sent Congress
its “letter of intent” on cable regulation
proposals. The commission’s rules will
go into effect early next year—apparent-
ly without congressional hearings, now
that the differences between contending
parties have been worked out in a
compromise engineered by the Office of
Telecommunications Policy.

Senator John L. McClellan (D-Ark.),
chairman of the Copyright Subcom-
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mittee, is holding firm to his position
that copyright legislation should follow
adoption of the CATV proposals. When
that happens, he has promised to act
quickly and without additional hearings
on his copyright revision bill (S. 644).

Consumer legislation: In October the
House passed the Consumer Protection
Act, which would create a Consumer
Protection Agency, give statutory au-
thority to the White House Office of
Consumer Affairs and set up a Con-
sumer Advisory Council. The Senate
Government Operations Committee held
hearings on similar legislation in
November and there should be Senate
action next session.

Corporation for Public Broadcasting:
Representative Robert O. Tiernan (D-
R.1} offered a bill in April to provide
long-range funding for public broad-
casting. House Communications Sub-
committee Chairman Torbert H. Mac-
donald (D-Mass.) introduced his own
bill in November and expects to have
hearings on it next year.

A subject that will undoubtedly find
its way into the Macdonald hearings is
the salaries paid to public television’s
personalities. At the request of Mr. Van
Deerlin, CPB earlier this month di-
vulged some of that salary information.
Commerce Committee Chairman Stag-
gers has discussed the possibility of con-
ducting a special investigation on this
subject next session, but his intentions
are uneven at this time. There has been
criticism by some members that the non-
commercial system is bidding for talent
at commercial-system prices.

Renewals: The National Association
of Broadcasters' proposed legislation
to restore stability to license-renewal
procedures was introduced early this
month in the House by James Broyhill
(R-N.C.), along with his own proposal.
Senator Frank Moss (D-Utah) has in-
troduced his own version of the NAB
bill (see page 26). Other bills aimed at
affording broadcasters extended protec-
tion at renewal time have been offered
by Republican Representatives James
Collins (Tex.) and Louis Frey Jr. (Fla.)
and Senator John Tower (R-Tex.).

Representative Staggers

Representative Macdonald

Chances for hearings next session ap-
pear stronger in the Senate Communi-
cations Subcommittee than in the House
unit.

Programing: Exclusive closed-circuit
television coverage March 8 of the Joe
Frazier-Muhammad Ali  heavyweight
championship fight prompted a number
of bills in the House to ban the prac-
tice. Communications Subcommittee
Chairman Macdonald is likely to hold
hearings on the legislation.

The Senate Judiciary Subcommittee
on Antitrust and Monopoly Legislation
said two weeks ago it would hold hear-
ings next year on Senator William Prox-
mire’s (D-Wis.) bill to ban TV black-
outs of professional sports contests
when games are sold out at the stadium.
A similar bill was introduced in the
House last week by Representative Paul
Rogers (D-Fla.} (see page 40).

At a Senate Commerce Committee
hearing last September, the surgeon
general promised to have by the end
of the year the results of his $1-million
study on the effects of TV violence.
Senate Communications Subcommittee
Chairman Pastore, who had requested
the study, may hold hearings. House
Communications Subcommittee Chair-
man Macdonald has already said he
plans to hold hearings next vear on the
overall suhject of children’s television.

Talk at White House
about free time

Nixon liked it better
than check-off plan
to finance candidates

At one point in the Republican strategy
sessions on how to kill the Democratic-
sponsored amendment to finance presi-
dential elections with public funds a
proposal similar to one broadcasters
had thought long dead was briefly
revived. And by President Nixon.

The story was told last week in the
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Senator Cranston

Washington Post, in the concluding in-
stallment of a two-part article on how
the $1-per-tax-return check-off plan was
defeated. The account, written by Don
Oberdorfer, was confirmed by Clark
MacGregor. top White House assistant
for congressional affairs.

The Post reported that in one stra-
tegy session, President Nixon said cam-
paign financing did present a problem
and noted that other democratic coun-
tries had state-owned networks that
provided free time for national candi-
dates.

The Twentieth Century Fund two
years ago concluded a study on cam-
paign financing by recommending such
a system. The proposal, which was
vigorously opposed by broadcasters,
never gained much support in Congress.
And President Nixon, according to Mr.
MacGregor, did not refer to the fund.

Later, the idea came up in a con-
versation bstween Mr. MacGregor and
Arthur Summerfield, a former chair-
man of the Republican National Com-
mittee, who is now an automobile
dealer in Flint, Mich., and who was
working to rally automobile-industry
opposition to the check-off plan.

Mr. MacGregor said Mr. Summer-
field thought the free-time plan might
provide the Democrats with a face-
saving means of abandoning the check-
off amendment. The two then drafted a
memorandum suggesting that each of
the major-party presidential candidates
be given $8.4 million worth of free
broadcast time and George Wallace a
lesser amount in relation to his 1968
election showing.

Mr. Summerfield, on Tuesday, Nov.
30, submitted the memorandum to
Representative Wilbur Mills (D-Ark.),
chairman of the House Ways and
Means Committee and leader of the
House delegation to the Senate-House
conference committee on the tax bill
to which the Senate had attached the
check-off amendment. Mr. Mills, ac-
cording to the Post, later that day “as-
tounded” the senior House Republican
on the conference committee, John
Byrnes, of Wisconsin, by showing him
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Representative Broyhill

Senator Ervin

the memorandum and saying it had
White House approval.

Howcver, the plan was subsequently
dropped. Mr. MacGregor said he con-
ferred with several key House Republi-
cans who regarded it as ‘‘a poor idea.”
They noted, he said, that it would affect
not only networks but stations. And
they were concerned about the reaction
of stations in their districts. Eventually,
President Nixon used the threat of a

Senator Moss

veto to persuade the Democrats to de-
lay implementation of the check-off
provision until after the 1972 election.

Mr. MacGregor last week said he
saw no prospect of the President or of
White House aides pursuing the plan
for requiring broadcasters to make time
available for political candidates. “We
were simply exploring all the ways we
could to defeat an unwise proposal,”
he said.

Near the end of a long, long road

Political-spending compromise is approved by Senate;
House will vote on it after Christmas vacation

The Senate last Tuesday (Dec. 14)
approved the conference report on the
compromise political-spending bill. But,
it became clear that there was no hope
for House action before Congress ad-
journed last week.

Representative Wayne L. Hays (D-
Ohio), chairman of the House group
that conferred with the Senate on the
compromise bill, said he wanted to put
off a final vote until after Congress re-
turns Jan. 18 “because a good many
members have already left town.”

House Speaker Carl Albert (D-Okla.)
said Tuesday that the leadership would
prefer to vote on the measure before
adjourning. “T would bring it up if he
[Mr. Hays] would call it up,” the
speaker said. “But we don't make a
man stand up to be recognized.”

The conferees had two weeks ago
agreed on the principal media provisions
of the bill (BROADCASTING, Dec. 13).
By last Monday (Dec. 13) they had
finished hammering out the compromise
bill.

The measure contains no repeal of
Section 315 of the Communications
Act, and limits spending by federal-
office candidates to 10 cents per eligible
voter (or $50,000, whichever is greater),
only six cents of which could be spent
in broadcast. The 10 cents would be
increased in proportion to increases in
the cost of living.

The bill covers TV, radio, CATV,

newspapers, magazines and periodicals,
and telephones when they are used in
an organized campaign effort. The bill
does not cover expenses for postage.

Broadcast media are required to
charge candidates no more than their
lowest unit rates; print media could
charge no more than comparable rates
given commercial advertisers.

The FCC would be empowered to
revoke the licensees of stations “for
willful or repeated failure to allow
reasonable access to or to permit pur-
chasc of reasonable amounts of time”
by candidates.

There is no limit on individual con-
tributions, except by candidates to their
own campaign ($50,000 for presiden-
tial candidates, $35,000 for Senate,
$25,000 for House).

The bill prohibits contributions by
government contractors and from funds
allocated to the Office of Economic Op-
portunity. The use of mandatory dues
or fees by corporations, labor unions
and national banks for political activity
is also prohibited.

The FCC, Civil Aeronautics Board
and Interstate Commerce Commission
arc directed to promulgate regulations
on the extension of credit, without se-
curity, to candidates.

Candidates would be required to file
reports on contributions and expendi-
tures with the secretary of the Senate
or the clerk of the House.
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New ingredient in the stew over cable

White House committee heads toward recommendation

for diversified ownership of programs and hardware

Imagine a CATYV industry regulated not
in the tradition of the broadcast indus-
try but with built-in economic incentives
and obligations designed to assure the
kind of service desired — particularly
diversity of program ownership — and
an equalizing of competition between
CATV and broadcasting in the supply
of programing.

Program supply and transmission
services would be kept separate, with
system owners exercising no control
over program content: probably no limit
would be placed on the importation of
distant signals, but with program sup-
pliers and channel lessees subject to full
copyright liability, and constraints
imposed to prevent serious harm to the
broadcasting industry, if not to individ-
ual stations. And there would be no ban
on broadcaster or newspaper ownership
of cable systems.

The outline of such a system can be

seen in the working papers now begin-
ning to surface from the President’s
high-level administration committee on
CATV policy as well as in the remarks
of those familiar with the committee’s
work—including the public speeches of
the committee chairman, Clay T. White-
head, director of the Office of Telecom-
munications Policy.

The committee, composed of three
cabinet secretaries and three top White
House aides in addition to Mr. White-
head, is expected to submit its report to
President Nixon in a few weeks. One
more meeting of the group—to discuss
the final draft of the report, which is
now being prepared, is likely. And while
there are known to be some disagree-
ments as to the direction in which the
committee is moving—White House
Director of Communications Herbert G,
Klein is said to be concerned about the
impact on broadcasters — no major

Here are several key members of the President’s committee on cable television, at
the October meeting that refined early drafts prepared by the staff. At the head of
the table is Clay T. Whitehead. director, Office of Telecommunications Policy,
chairman. Clockwise are Secretary of Cominerce Maurice Stans; Leonard Garment,
special consultant to the President on the arts and minority-group affairs; Glen
Wagner, assistant to Robert H. Finch, counselor to the President; Mr. Finch;
Herbert Klein, White House director of communications, and George Rommney,
secretary of Housing and Urban Development.
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change is expected in the final draft.

If the President accepts the commit-
tee's recommendations, and Congress
implements them by approving the nec-
essary legislation, changes would be re-
quired in the policy now being laid
down by the FCC in the CATV rules it
is in the process of adopting. These in-
clude the rules reflecting the compromise
agreement among the contending indus-
try parties that Mr, Whitehead helped to
bring off when it appeared that contro-
versy over the rules would blow up into
battles in Congress and in the courts
( BROADCASTING, Nov. 15).

Mr. Whitehead, nevertheless, is stand-
ing by his position. expressed in letters
to members of Congress at the time the
agreement was reached, that the rules
shouid be adopted in order to permit
the development of cable television
{BROADCASTING, Nov. 22). But Mr.
Whitehead, in his letters, also expressed
the hope and expectation that Congress
would deal with the fundamental poticy
issues with which the committee is con-
cerned “before the economics of the
industry and the character of the medi-
um have become irreversibly set in the
mold contemplated by the commission.”

The outlines of the committee’s think-
ing appears in two sets of staff papers
that have become available, one drafted
in advance of the committee’s second
meeting, in October, the second as a
result of that meeting (several other
drafts are also known to be in exist-
ence). The committee met a third time,
last month,

The first set of papers lists four op-
tions, the second five. Neither indicates
which of the options the committee will
recommend to the President. However,
when placed against the background of
Mr, Whitehead’s recent speeches and of
an “evaluation” of major cable issues
prepared in connection with the second
set of papers, a proposal for a system
in which cable operators would be barred
from ownership of and control over
program content stands out. It appears
in both papers.

“Access to any individual or group on
a nondiscriminatory basis conforms with
our earlier judgment that cable should
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WCCO-TV used a color
processor to win the battle for
news rOTingS. "With six sfations fighting for

the same audience, you learn to move pretty fast,” says
Sherman Headley who is General Manager of the
Minneapolis-St. Paul television station.

And when we got our own color processor in 1965,

we really opened up. Now we process over 1,500,000
feet of color film a year—and thats almost exclusively
for color news, sports, and public offairs.

'Our film units have contributed tremendously to the
range of our news coverage. A happy result of this has

been the number of awards we've received —just recently
for our third documentary filmed entirely in Vietnam.

'But the best award is audience recognition. Our news
programs have about 50% share of TV viewers, and
that’s the kind of recognition were atter.

"As you can see, we keep our machine pretty busy.
But the ME-4 Process is so simple, especially in combina-
tion with Kodak'’s packaged chemicals, that all our cam-
eramen know how to run the machine. So if you come
across anyone whos not yet sold on the ME-4 Process,
have him talk to us.’

Need more information? There’s someone else you
can talk to: your nearest Kodak Representative. Call his
number below and check out the benefits of Kodak ME-4
and mini ME-4 color processing. But you don't want to
wait too long. A color processor may give you a big
advantage, but it's not exactly a secret weapon.

EASTMAN KODAK COMPANY ATLANTA: Rob Baker 404/351-
6510, CHICAGC: Dick Potter 312/654-0200/ DALLAS: Frank Reinking 214/351-
3221/ HOLLYWOQD John Waner 213 464-6131. NEW YORK: Bill Reddick 212

262-7100/SAN FRANCISCQ: Joe Semmelmayer 415/776-6055
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Order your own copy of the 1972 Yearbook. Just fill in the
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Ripple of dissent
to cable compromise

A call for coalition
of small-market stations
draws some support

A campaign to establish a special group
of broadcasters to work for the revision
of the CATV compromise plan as it
affects small-market television stations
is moving slowly. Bruce Hebenstreit,
KGGM-Tv  Albuquerque, N.M,, who
sparked the movement, said last week
that he expects—if all goes well—to
have an announcement regarding a
mecting of kindred broadcasters early
next year,

Mr. Hebenstreit acknowledged that a
number of broadcasters have told him it
is futile to try to change the course of
cable-TV events that culminated early
last month in acceptance by broadcast,
cable and copyright organizations of the
CATV agreement drafted by Clay T.
Whitehead and his Office of Telecom-
munications Policy (BROADCASTING,
Nov. 15).

Meanwhile, to show his dissatisfaction
with the position of the NAB, Mr.
Hebenstreit has resigned from the as-
sociation,

In his position papers, published as
advertisements in BROADCASTING maga-
zine Nov. 29 and Dec. 13, Mr. Heben-

streit called for the establishment of an
ad hoc group to be called the “Com-
mittee for Survival of Local Television.”
Its purpose, he said, is to initiate con-
gressional legislation that would impose
on cable systems copyright liability and
the same rules that apply to broadcast-
ers, including Section 325 (a) of the
Communications Act, which prohibits
one broadcaster from picking up the
signals of another without permission.

Privately, he has called for broad-
casters to “take a one-year’s leave of
absence” from the NAB and apply the
dues saved to the proposed committee’s
mission.

Earlier, Rex Howell, chairman of the
XYZ Television stations in Colorado,
wrote to Senator John O. Pastore (D-
R.L). chairman of the Senate Commu-
nications Subcommittee, asking that he
hold hearings on the CATV compro-
mise agreement in order to hear the
needs of small-market broadcasters
{BROADCASTING, Dec.6).

Meanwhile, other dissidents continue
to work within the broadcast estab-
lishment.

The Rocky Mountain Broadcasters
Association, for example, which has
been active in solidifying Western op-
position to some provisions, supplied
the NAB with supporting documents
itemizing their objections to specific pro-
visions—principally the 35-mile protec-
tion zone (they want this to encompass
50 to 75 miles), and the lack of full-day
protection. rather than simultaneous

protection as specified in the compro-
mise agreement. These were forwarded
to the FCC by the association last week
for consideration at the commission’s
meeting Friday (Dec. 17) on the pros-
pective CATV rules.

Two Western broadcasters were
named to the NAB’s cable committee
late last month. They are Robert E.
Krueger, KTvB(Tv) Boise, Idaho, and
Robert E, Davis, kwik(aM) Pocatello,
Idaho. They are presidents respectively
of the Rocky Mountain Broadcasters
Association and the Idaho Broadcasters
Association,

And the FCC is already beginning
to hear from various television broad-
casters on an individual basis. For ex-
ample, two competing TV broadcasters
in the Paducah, Ky.-Cape Girardeau,
Mo.-Harrisburg, Ill., market jointly
asked the FCC to consider the special
reeds of secondary markets.

The letter, written by James Fred
Paxton of wpsb-Tv Paducah, and
Oscar C. Hirsch of kFvs-Tv Cape
Girardeau, contends that this market is
being discriminated against on (1)
variation on copyright protection be-
tween the major markets and the smal-
ler markets, (2) 35-mile market zone,
(3) importation differences between
major markets and secondary markets,
(4) exclusion from controls of cable
systems with fewer than 3,500 subscri-
bers, and (5) terms of the “significant
viewing” test,

be used to increase the diversity of con-
trol of media content and thereby to
increase the range of views which can
be expressed,” the “evaluation” paper
says.

Speaking last month in Dallas at a
National Association of Broadcasters re-
gional conference, Mr. Whitehead said
that government should not concern
itself with manipulating the content of
programing provided by broadcast sta-
tions and cable systems but with “how
can we encourage program diversity and
choice so we won't have to manipulate
content.” And two weeks ago, in a
speech to the Hollywood Radio and
Television Society, he spoke of the need
to provide the economic incentives that
would help fill CATV systems' chan-
nels—not only with mass-appeal pro-
graming but with programing for spe-
cialized audiences ( BROADCASTING, Dec.
13).

The committee’s second working pa-
per, suggesting five optional approaches
to CATV policy, says—under Option 3
—that cable’s potentials for easing access
to the media for First Amendment pur-
poses, and for decreasing the need for
government regulation of program con-
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tent, as well as for providing important
social services (like education, medical
care, cultural opportunities) “can be
realized only if the natural monopoly
over cable transmission is not vertically
extended to control of program content.”

Tt also says cable’s potential for wide-
ning the choices available to the public
should be realized “in a framework
that permits cable to grow by natural
means within limits imposed by the need
to prevent drastic changes in the viabil-
ity of broadcast services.” However, it
does not elaborate.

Under Option 3, program originators
and channel lessees would be subject to
full copyright liability. The “evaluation”
paper says this would permit copyright
owners to engage in any licensing ar-
rangement they find advantageous. It
also says that compulsory licensing
should be limited to signals the cable
operator is required to carry.

The papers are silent on the question
of distant-signal importation, which is a
matter of paramount importance to
broadcasters and which the commission
treats in detail in its proposed rules. The
FCC would permit systems to import
whatever signals they need to provide

the programing of three network and
three independent stations if they were
in the top-50 markets, three network
and two independent stations if in mar-
kets 51 through 100 and three network
and one independent in the remaining
markets. In addition, systems in the
top-100 markets would be allowed to
import two distant signals regardless of
local availablities. ’

A source familiar with the work of
the White House committee says it was
“always in the back of its mind” that
there would be “no limit” on distant
signals. And the “evaluation™ paper in-
dicates a rather hard-boiled approach
to the question of broadcaster survival.
Discussing CATV'’s potential impact on
existing stations, it says: “There may be
markets in which one television station
can survive only if there is no compe-
tition from cable. We must decide
whether the advantages which come
from local programing are sufficiently
great to justify limiting viewer choice
and to justify maintaining highly con-
centrated control over the media.”

(The paper also says that available
evidence indicates that major-market
network affiliates will be hurt by the
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“Three cheers for
Make AWish... %

THE NATIONAL OBSERVER




“The program that I find
most fresh and striking
is ABC’s ‘Make A Wish’

Using film, animation,
graphics and music in a
splendidly imaginative
mix, the show is
particularly notable for
its brisk, hip visuality.”
WASHINGTON POST

“If T could make a
wish, I'd wish that there
were more programs like

this on the air...”

BOSTON GLOBE

“One of the freshest
methods of learning
since ‘The Book of
Knowledge, new series
‘Make A Wish’ makes
education appealing and

sticks to its points.”
VARIETY

“‘Make A Wish'...
a hit on Sunday morning.”
CHICAGO TODAY

“But what distinguishes
‘Make A Wish’ from
kiddie Pablum is its fun
and intelligent approach
to learning.”

LOS ANGELES TIMES

“Its visual effects are the
best of any of the junior
programs: fast cuts,
flashy graphics and
clever manipulation of

sight and sound.”
TIME MAGAZINE

“I'd like to commend
ABC-TYV and all others
involved for televising
such an enjoyable and
educational program.”

VICE PRINCIPAL, ELEMENTARY SCHOOL,

KANSAS CITY, KANSAS

Every Sunday morning, ABC’s “Make A Wish” is making
parents’, teachers’ and children’s wishes come true. This
unique new children’s series, created by ABC News, is
earning the praises of critics and educators across the coun-
try. What’s more, children like it. Its consistently strong
audience performance since its premiere in September is
ample proof of this. In a year when television networks are
coneentrating on more meaningful children’s programming,
ABC has taken the lead with a children’s program that both
teaches and delights. And that’s our wish come true.

Created by ABC News
for the ABC Television Network @



importation of distant signals, with the
greatest impact in those markets with a
small number of stations. (It says
CATYV systems may actually help UHF
stations and large-market independents
by carrying their signals.)

Under Option 3, all local signals
would be made available to subscribers
at no cost; additional programing or spe-
cial services (including distant signals)
would be provided on leased channels,
with the subscribers’ fees determined
and collected by the program suppliers.
The lessees would also be permitted to
sell advertising time. The cable system’s
revenue would come solely from chan-
nel-lease charges and installation fees.

Option 3 also says that fees and ad-
vertising rates charged by channel
lessees would not be regulated. How-
ever, local governments would be free to
regulate the system’s charges, although
the “evaluation”™ paper expresses the
hope that competition from other media
rather than rate-base regulation would
be the means for assuring reasonable
rates. In any event, Option 3 also
says that cable service for those unable
to afford it—a prime issue in the debate
over “free” television versus CATV—
“would be subsidized.”

Somewhat surprisingly, in the view of
the known interest of government de-
partments represented on the commit-
tee—Housing and Urban Development
and Health Education and Welfare—
to see some of CATV’s capacity used
for social purposes, Option 3 says no
channels shall be dedicated to such pur-
poses or to special leasing arrangements.

The “evaluation’ paper may provide
a clue. It says that “the provision of ac-
cess to special services or ‘public’ users
at less than cost may be at the expense
of lower-cost access to other users or
subscribers.” The committee presumably
would expect CATV channels to be used
for social purposes on a leased basis.

The FCC’s proposed rules would re-
quire systems to provide free access
channels for members of the public, for
government use and for educational
use, And one of the other options de-
scribed in the White House working
paper—Option 4—would stress “the so-
cial, educational, health and ‘public’
uses of cable” and would accept the
commission’s basic proposals. The op-
tion calls for a government program to
develop the necessary software and to
guarantee loans to CATV systems for
equipment to handle such public-service
requirements,

However, the ‘“evaluation” paper
would appear to rule out such a pro-
gram. It says that since there is still
considerable uncertainty as to cable’s
long-range social effects, “a policy which
is either strongly supportive of the new
technology, or one which is highly re-
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strictive, seems likely to be unwise in
retrospect.”

Broadcasters and newspaper owners
would be permitted to own cable sys-
tems under Option 3, The FCC has
banned television-CATYV crossownership
in the same market, and is considering
the same ban as to newspapers. How-
ever, the “evaluation” paper says the
crossownership and multiple ownership
involves problems basically antitrust in
nature and that barring broadcasters
from owning cable systems prevents
them “from hedging against the ncw
technology and stiffens their opposition
[to cable TV]™.

(A broadcaster who owned a cable
system under Option 3 would be re-
quired to carry the signal of his own as
well as other local stations on the cable.
A publisher who owned a system would
be permitted to usc it for the electronic
distribution of his newspaper—which is
regarded as a future technological possi-
bility.)

The ‘“evaluation™ paper says the
same is true with respect to a ban on
telephone company ownership if cable
develops as an important medium for
two-way communication. The commis-
sion has banned telephone companies
from owning systems in their franchise
areas, But under Option 3 they would
be permitted to compete on a nonex-
clusive basis for the right to operate
cable systems providing two-way serv-
ices.

The three other options in the paper
suggest widely varying approaches. Un-
der Option 1, cable television would de-
velop on an “essentially laissez-faire
basis, i.e., in ways directed by the profit
considerations with only minimal service
requirements.” Option 2 would go in
the opposite direction: It would pro-
vide for the ‘encouragement of free
broadcast television service” and “fur-
ther careful study and experimentation
with cable, leading to cable as a com-
lementary service to TV broadcasting.”
And under Option 5, “a broad commit-
ment” would be made “to the ‘wired
nation’ concept, with federal support and
promotion on a large scale. Cable
would replace broadcast television in
most areas.”

As with Option 4, these three would
appear to be “either strongly support-
ive” or "highly restrictive” of the new
technology and therefore “likely to be
unwise in retrospect,” in the words of
the “evaluation” paper. “The alterna-
tive” to such an either-or approach, the
paper adds, “is to allow a ‘natural’ de-
velopment but one which is ‘corrected’
by public policy in ways and at times
which are critical, when particular de-
sirable or undesirable effects become
apparent.”

This, presumably, is what the policy
outlined in Option 3 would do.

Another study
of TV starts

Aspen Institute to examine
cable, public broadcasting
and Communications Act

The first conference of a long-term proj-
ect to study television and other com-
munications media—the Aspen Program
on Communications and Society—will
be held in February by the Aspen Insti-
tute for Humanistic Studies in coopera-
tion with the Academy for Educational
Development. The initial conference
will deal with “Television and Social Be-
havior.”

Conferences on public broadcasting,
on government and the media, and on
cable television will follow in March
and next summer, according to the pro-
gram’s director, Douglass Cater, for-
mer special assistant to President John-
son. Mr. Cater will be assisted by a 20-
member advisory council.

“The communications media in Amer-
ica carry on an enterprise as basic as
formal education to a free and open
society,” Mr. Cater said. “Though domi-
nantly private and commercial, the me-
dia are commonly acknowledged to be
affected with the public interest. Increas-
ingly, there is need to define that pub-
lic interest if the media are to serve
their vital role.”

The project has initial funding of half
a million dollars—$267,000 from the
John and Mary Markle Foundation over
four years (see story page 26), $100,-
000 from the William Benton Founda-
tion over three years, and the rest,
from the Aspen Institute. The Benton
Foundation was established by former
Senator William Benton, head of Ency-
clopaedia Britannica and long-time ad-
vocate of citizen committees to guide
broadcasting.

Joseph E. Slater, president of the
Aspen Institute, said that the new pro-
gram will have “no axe to grind,” but
will seek to identify issues for exami-
nation and pubtic attention, and develop
poticies and actions to deal with those
issues. He referred to the program as
“a continuing study that will result in
effective action.”

The conference on “Television and
Social Behavior” will be held at Stan-
ford University, Palo Alto, Calif. Dr.
Meredith Wilson, director of the Center
for Advanced Study of Behavioral Sci-
ences at Stanford, will be the chairman.

The conference on public broadcast-
ing is tentatively set for March in Palo
Alto. Tt will include a fresh look at the
cost and structural problems of public
broadcasting and a cost analysis of a
decentralized public-television system.

The conference on government and
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ow hear this...
VOO, Tulsa

as appointed
lair Radio.

&

50,000 WATTS

Beoaocasting Since 1924

TULSA, OKLAHOMA

KVOO is BIG COUNTRY in Tulsa. Broadeasting since 1924,
KVOOQ has returned to the country sounds that were born and
bred in the Southwest...Sounds that were born on KVOQO's
big 50,000 watt facility. And now, BIG COUNTRY has
appointed Blair Radio, America’s leading radio station
representative firm, as its national representative.

BIG COUNTRY...Tuisa...the “Qil Capital of the Nation.”
And along with oil, aerospace, manufacturing, now even
shippingis contributing toward making Tulsa one of the fastest
growing industrial areas in the country.

And KVOO /s BIG COUNTRY.

For more about BIG COUNTRY...call your Blair man.

BLAIR @ RADIO

.‘. A division of John Blair & Company




the media is currently planned for next
summer at Aspen, Colo. Among other
subjects, it will examine the Communi-
cations Act of 1934 to provide clarifica-
tion of the First Amendment rights and
responsibilities of licensed media, pub-
lic access and the question of political
advertising.

The cable-television conference, which
will include an analysis of the recent
Sloan commission report (BROADCAST-
ING, Dec. 13), is also scheduled for As-
pen sometime next summer.

New money tree
for TV studies

It's Markle Foundation,
whose president sees
diversity in cable TV

The John and Mary R. Markle Founda-
tion, a contributor to the $500,000 fund
underwriting the start of the new Aspen
study of television (see page 24), has
become a major source of money for
that sort of enterprise.

In an annual report issued last week
the foundation reported a total appro-
priation of $1,687,082 during the fiscal
year ending last June 30—mostly to
projects associated with communica-
tions, especially television.

Among the organizations sharing in
the Markle appropriations for that year
were the Boston-based Action for Chil-
dren’s Television, which is opposing
commercial programing for children
(see page 45) ($171.000); Educational
Broadcasting Corp., for a TV program
reviewing media ($295,000); the Na-
tional Association of Educational
Broadcasters for support of its Office of
Minority Affairs ($100,000); New York
University, for support of an Alternate
Media Center ($260,000); the Mitre
Corp., for a study on broadband com-
munications potential in Washington
($250,000); Columbia University, for
support of the Columbia Journalism Re-
view ($204,000), and the United Church
of Christ, for preparation of a “Guide
to Citizen Action in Radio and Tele-
vision” (3$21,632).

The income of the Markle Founda-
tion in the fiscal year ending last June
30 was $1,744,832.

As part of the annual report Lloyd N.
Morrisett, president of the foundation,
predicted that cable television of the
future would play to “the special-inter-
est audience,” as radio and magazines
do today. The prospect of diversity,
however, does not guarantee better qual-
ity, he said, “and it must be recognized
that any increase of choice is likely to
be accompanied by added trivia and
trash as well as by programs of real
value.” However, he added, diversity
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would expose more people to education,
art and culture without the high cost or
inconvenience that now restrict such ex-
posure.

Television, he noted, was based on
the concept of the “average man™ and
his needs—a concept inapplicable to
cable because of the latter’s different
characteristics. Radio used to be based
on that same theory, but began to wither
until it began to appeal to local and spe-
cial audiences; now the medium has
music, talk, and ethnic programing for
every audience—and i the past 25
years has multiplied five'times over.

The same process has been at work
in magazine publishing, Mr. Morrisett
said; while truly “mass” magazines
have shrunk or died, special-interest
publications have flourished. Cable, Mr.
Morrisett said, will follow this pattern
of diversity.

To help finance this diversified pro-
graming, Mr. Morrisett suggests three
principal sources of income in addition
to advertising revenue: direct payments
by customers for service; local, state or
federal subsidy and payment for access
to cable television by groups or individ-
uals who wish to reach special interests.

Mr. Morrisett said there may be im-
mediate dangers to go with the benefits
of cable. Its widespread introduction
will lead to “greater fragmentation of
the television audience,” he says, which
in turn “will challenge the advertisers,
threaten the quality of television news
and call into question television's ability
to give the nation a common experi-
ence.”

Mr. Morrisett added, however, that in
the long run the ‘problem “should be
overcome by the growth of specialized
news services over cable television, per-
haps in the form of all news channels.”
He also said that the broadcasting and
advertising industries will adapt to the
new environment by tailoring their en-
tertainment programs and ads to fit the
growing specialized audiences.

How KQED(TV), WETA-TV
answer money problems

Faced with a deficit of some $300,000
from original projections for the cur-
rent fiscal year, noncommercial KQED-
{Tv) San Francisco is being forced to
lay off 19 staff members and to reduce
and revise jts most ambitious programs.

In addition to the personnel reduc-
tions, KQED also is going to reduce the
Newsroom program—oprobably the sta-
tion's most popular regular presentation
—from an hour to a half hour each
evening. Scan, a recent local production
that KQED was programing twice a week
for an hour, will be drastically revised.
An attempt will be made to take certain
portions of the program’s format and

develop them into a half-hour strip.

Another public broadcast center,
WETA-FM-Tv  Washington, announced
last week the securing of an $820,000
grant from the Ford Foundation,
principally to stabilize its financial situa-
tion. Of the total amount, $340,000 is
to be used for the elimination of debts,
and $280,000 to sustain monthly cash
flow. The remaining $200,000 is for
local television and radio programing,
with the stipulation that it is to be
matched by a comparable increase in
private contributions.

Moss introduces
NAB-type bill

Senate gets own version
of renewal measure—
without five-year license

The license-renewal bill authored by the
National Association of Broadcasters-—
and introduced, to NAB's surprise, in
the House by Representative James
Broyhill (R-N.C.) earlier this month
(“Closed Circuit,” Dec. 13), has ap-
peared in altered form in the Senate.

The version introduced Dec. 10 by
Senator Frank Moss (D-Utah) does not
provide for five-year license renewal
terms as the NAB-Broyhill bill does. But
otherwise the language is identical.

It provides that, in a renewal hearing,
the applicant who is “legally, financially,
and technically qualified” will obtain the
renewal if he can show that his service
in the previous license period “has re-
flected a good-faith effort” to serve com-
munity needs and if he “has not demon-
strated a callous disregard for law or the
commission’s regulations.” If the re-
newal applicant fails to make such a
showing, it would be “weighed” against
him.

Senator Moss told BRoADCASTING last
week that, prior to introducing the
measure, he had talked with Mark
Evans, chairman of the NAB task force
on renewals, and R. William Habel, a
member of NAB’s government relations
staff. But, he added, he had been think-
ing about offering a renewal bill “for
some time.”

He said he did not include provision
for five-year license renewals because I
don’t go along with it.” The measure
does not rule out the broadcaster's obli-
gation to serve the public, he pointed
out, and at the same time it gives li-
censees a fair deal at renewal time “if
they do their level best.” Chances for
hearings on the legislation next session
are “good,” he added.

Senator Moss is a member of the Sen-
ate Communications Subcommittee and
its parent Commerce Committee.
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Now hear this...
KSON, San Diego
has appointed
Blair Radio.

One of the original modern country music stations in 1963,
KSON, San Diego has proved that this format can be a success in
a major market. For the last 22 Pulse reports, dating from
January, 1966, KSON has been #1 in 25-49 adults over an
average quarter period. 22 in a row...quite a record. But that's
not all! Recently, the Armed Forces surveyed its enlisted men as
to radio listening habits and found that 67% preferred modern
country music. In San Diego, with its enormous Navy
population, this means an even larger, ##measu red audience.
And now, KSON has appointed America’s #1 radio station
representative, Blair Radio, as its national representative.

KSON, serving booming San Diego with the modern sound
of country.

For more about KSON...call your Blair man.

B BLAIR @ RADIO

. . A Division of John Blair & Company




Last tributes to David Sarnoff

A lifetime of honors for electronics pioneer
is ended with eulogies from the nation’s famous

Brigadier General David Sarnoff, a dom-
inant force in electronic communica-
tions for more than 50 years, was hailed
in funeral services in New York last
Wednesday (Dec. 15) as “a brilliant,
creative genius.”

The former president and chairman
of RCA and honorary chairman of the
company since his retirement Dec. 31,
1969, died Dec. 12 at his home in New
York at the age of 80. He had been
seriously ill, in and out of hospitals,
since he underwent the first of a series
of mastoid operations in September
1968.

New York Governor Nelson A.
Rockefeller delivered the eulogy at the
funeral services at Temple Emanu-El,
praising General Sarnoff as the man who
“had given America its voice through
radio,” “the father of television in this
country,” a visionary with “a capacity to
see into tomorrow and to make it work.”

“In a very real sense,” Governor
Rockefeller said, “David Sarnoff was
one of the builders of this country—as
much as our founding fathers. For while
they gave us political freedom, General
Sarnoff’s genius gave us unprecedented
freedom to look and to listen—a ‘free-
dom to know™—so essential to the pres-
ervation of our political freedom itself.”

General Sarnoff also was praised for
his courage, *“nobility of heart” and
achievements that “altered the way of
life for the whole world” by Dr. Nathan
A. Perilman, senior rabbi of Temple
Emanu-El, who presided at the services,
and Rabbi Bernard Mandelbaum, presi-
dent of the Jewish Theological Seminary
of America. Richard Tucker, Metropoli-
tan Opera tenor, was cantorial soloist
at the services.

The service brought leaders from all
branches of communications and Ameri-
can life to pay tribute before the flag-
draped coffin in the huge vaulted tem-
ple. Eleven close associates and friends
—and one prime competitor from the
earliest days of network radio, William
S. Paley, chairman of CBS—were the
active pallbearers. The others were Dr.
Elmer W. Engstrom, former president
of RCA; Dr. Louis Finkelstein of the
Jewish Theological Seminary of Amer-
ica; Harry C. Hagerty of W. R. Grace
& Co., a member of the RCA board,
and three former RCA directors, Major
General Harry C. Ingles, Paul M.
Mazur and Andre Meyer; Senator Jacob
K. Javits (R-N.Y.); U.S. Circuit Court
Judge Irving R. Kaufman and former
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U.S. Judge Simon H. Rifkind; Bernard
Segal, a Philadelphia attorney, and De-
Witt Wallace, publisher of Reader's
Digest.

President Nixon, in the Azores to meet
with French President Georges Pompi-
dou, issued this statement: “The death
of General David Sarnoff is an immense
loss not only for America but for the
world. A monumental figure in elec-
tronic communications, history will re-
cord him as a man of pioneering vision
and indomitabie action. General Sarnoff
had those qualities of spirit that em-
body the highest tradition of our na-
tion—imagination, daring, patriotism
and generosity. Mrs. Nixon and I join
his family and the nation at large in
mourning the passing of this gifted
American.”

Tributes came from many sources,
among them:

Governor Rockefeller: “I came to
know David Sarnoff during father's de-
velopment of Rockefeller Center. Father
[John D. Rockefeller Jr.] had launched
the project just before the great Depres-
sion, and David Sarnoff was to make it
the headquarters of his rapidly expand-
ing communications enterprises. . . . It
was out of their combined genius and
great friendship that Radio City was
born. . ..

“When the economy came crashing
down, the reaction of many people was
to start thinking small, But no one
could ever accuse David Sarnoff of
thinking small, and no Depression could
deter him. . . . He had already scaled
unbelievable peaks that would have
satisfied lesser men. He had given Amer-
ica its voice through radio. But now he
would go on to scale new heights. And
we fittingly regard him as the father
of television in this country.”

FCC resolution: *. . . a prophet and
a guide, a dreamer and a doer, and a
major contributor to communications
technology whose influence is felt every-
where on a globe where electronic com-
munications have eliminated all distance
barriers. The significance of David Sar-
noff’s career lies in the fact that in the
brief space of one man’s working life-
time, radio communications developed
from a telegrapher’s feeble spark to the
key element in a world revolution in
information transmission. We need not
list his contributions to that revolution
here. We need only note that without
his imagination, without his innovative
concepts, without his determination in
carrying out what other men might

consider visionary proposals, our world
would be a lesser place.”

CBS Chairman William S, Paley:
“From his earliest days, his vision, his
energy and his determination were
major factors in a communications revo-
lution that has touched every aspect of
modern life. He was courageous in in-
novation, indefatigable in action and
determined in competition. In expressing
the profoundest sorrow at his death, I
must express also profound appreciation
of his long, gifted and accomplished
life.”

ABC President Leonard Goldenson:
“David Sarnoff was a truly great Ameri-
can. . . . An immigrant youngster from
a poor family, Mr. Sarnoff, through his
matchless ability and foresight, became
a leading citizen of our nation and
served the country with dedication and
devotion in war and peace. Through his
leadership in electronic communications,
he did much personally to broaden the
knowledge of the people of the United
States in the world around them, He
will be greatly missed by the many
thousands of his friends who knew and
respected him so much,

New York Times: “It is rare that
the story of an industry can be personi-
fied in one man. But the development
of broadcasting and the life of David
Sarnoff were intertwined. . The
Tower of Babel he helped to construct
has not yet achieved its potential for
greatness as an instrument of wisdom in
communications. In his 80 years of life
David Sarnoff wrote a mightly record of
change in the leisure hours of millions
the world over. It was his vision, more
than that of any other man, which led
to the practical achievements of the
broadcasting industry. Now other vision-
aries will have to come forward to guide
broadcasting into its full potential for
human enlightenment.”

Los Angeles Times: “He was extra-
ordinary among the self-made men of
the nation. . . . The ‘radio music box’
changed history . . . an instrument of
unprecedented power for good and evil,
a legacy the world is still sorting out.”

Vincent T. Wasilewski, president of
the National Association of Broadcast-
ers: “His genius has touched the life of
every person in the world and his influ-
ence will be felt for generations to come,

“The NAB, in behalf of broadcasters
throughout the world, wishes to recog-
nize our debt to this brilliant man.”

V. J. Adduci, president of the Elec-
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tronic Industries Association: *“. ., | a
dynamic and fearless leader in the carly
days of radio and television and it is
probably fair to say that the television
industry would not have gotten off the
starting line when it did were it not for
his driving force.”

Washington Daily News: “David Sar-
noff was one of the true geniuses of all
time.”

General Sarnoff could claim an un-
equaled array of achievements in broad-
casting and related fields, and in unre-
lated fields as well.

In a now-famous memo in 1916 he
envisioned radio as a service in the
home, and in suhsequent years he played
a prime role in getting it established. In
1926 he formed NBC. an RCA subsid-
iary and the country's first radio net-
work. Even before that, in 1923, he en-
visioned the eventual emergence of tele-
vision as a home service. He helped
launch black-and-white television in
1939, and less than a decade later he
was in the forefront of a fight for a
compatible system of color television—
a fight lost at first, when the FCC in
1950 approved an incompatible system
developed by CBS, but finally won in
December 1953 when the commission
reversed itself and approved compatible
standards proposcd by RCA and other
companies.

Earlier in his career he foresaw many
new developments that later became
commonplace, such as automobile ra-
dios, transoceanic broadcasting and per-
sonal radio sets, which he called “radio-
lettes.” In later years his insights cov-
ered a diverse range of interests, from a
plan for satellite television to manage-
ment of environmental forces, military
applications of science, communica-
tions and national security. opportuni-
ties in space, increasing the world’s pur-
chasing power, proposals for economic
recovery, education and a world patent
system,

With RCA from the beginning, he
presided over its growth to a complex
of 64 manufacturing plants producing
more than 12,000 products, plus ex-
panding interests in servicing electronic
equipment. international communica-
tions, publishing, education and train-
ing, car, truck and equipment rentals
and space-satellite development and con-
struction, adding up to more than $3
billion in gross annual sales at the time
of his retirement at the end of 1969.

He retained a close interest in NBC
throughout this period. Tn the early
years he brought in Dr. Waller Dam-
rosch to conduct a weekly Music Appre-
ciation Hour that was widely received
in schools. In 1931 he arranged for the
presentation of the Metropolitan Opera
from coast to coast. And in 1937 he re-
tained Dr. James Rowland Angell, Yale
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University president, as an educational
counselor for NBC and invited Arturo
Toscanini to return to America from
Ttaly to conduct the newly formed NBC
Symphony Orchestra, whose perform-
ances remained an NBC highlight until
the macstro retired in 1954.

In addition to heading RCA. General
Sarnoff was board chairman of NBC
from 1934 to 1949 and again in 1952-

Final tribute to the man many consider
broadcasting’s pre-eminent pioneer was
paid last Wednesday (Dec. 15) at New
York's Temple Emanu-El. The principal
eulogy to David Sarnoff was delivered
by New York Governor Nelson Rocke-
feller {chove), who termed him “one of
the builders of this country.” Among
the mourners were (at left) David C.
Adams, chairman-elect of NBC; Julian
Goodman, NBC president, and Walter
Scort, the present NBC chairman who
retires Jan. I, and (below) William S.
Paley, chairman of CBS, whose com-
pany has been General Sarnofl’s prime
broadcast adversary for four decades.

55, and on occasion took over as acting
NBC president as well.

In the early years of television, when
many broadcasters were reluctant to
commit the money needed to get a TV
station on the air and going, he con-
stantly prodded NBC Radio affiliates to
stop hesitating and move into TV.

He was neither a scientist nor really
an inventor (although two RCA patents
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bear his name: one in 1948 for a secret
signaling system and one in 1951 for an
“early warning relay system”). His ge-
nius lay, rather, in his capacity to envi-
sion new services and find practical ap-
plications for new developments, and in
either case to drive the scientists and in-
ventors to achieve the goals he set.

A prime example occurred in 1951
when the RCA Laboratories at Prince-
ton, N.J., was renamed the David Sarnoff
Research Center. General Sarnoff called
upon RCA scientists to produce and pre-
sent to him five years later, on his 50th
anniversary in communications, three
gifts: an electronic amplifier of light, a
magnetic tape recorder for both black-
and-white and color TV, and an elec-
tronic air conditioner.

When those RCA scientists presented
laboratory models at General Sarnoff’s
golden anniversary celebration in New
York, he told an assembly of more than
a thousand friends and associates that “a
few of the scientists and research men
who heard me make these specific chal-
lenges to their ingenuity wondered if 1
quite grasped the toughness of the prob-
lems invoived. If I did, they said, I
might not have had the gall to set a five-
year time limit on their solution. But I
have often had more faith in these men
than they bave had in themselves. I had
no doubts that they could solve these
problems, and I even thanked them in
advance for the presents I confidently
expected to receive tonight.”

David Sarnoff was born Feb. 27,
1891, in Uzlian, a village near Minsk,
Russia. He was brought to the U.S. by
his parents in 1900 and, on the death of
his father shortly afterward, he became
the main support of his family, selling
newspapers, working as a delivery boy
and, at the age of 15. getting a job as a
messenger for the Commercial Cable
Co. when he mistakenly took the wrong
door and walked into that company’s
offices instead of the New York Herald
next door, where he had planned to
apply for a job as a copy boy.

Fascinated by reports of the new
communications medium called “wire-
less,” he bought a telegraph key, learned
the Morse code and, when the chance
came, took a job as office boy for the
Marconi Wireless Telegraph Co. of
America at $5.50 a week. That led six
years later to his role in relaying single-
handedly, for 72 unbroken hours, news
of the sinking of the Titanic in 1912.

From that point his rise was rapid,
taking him to the post of assistant traffic
manager of Marconi in 1915. A year
later came his memo proposing a “radio
music box” that would “bring music
into the home by wireless.” He esti-
mated sales would reach $75 million in
the first three years (after RCA started
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1. Before he learned Morse code and went to work for the Marconi Co., young
David Sarnoff was a bicycle-riding messenger boy. 2. By 1933 Mr. Sarnoff was
president of RCA and in that capacity showed an old boss, Guglielmo Marconi,
around RCA’s overseas transmitter center at Riverhead, L.I. 3. Arturo Toscanini
(1) was a prize catch. To get him, Mr, Sarnoff hired Samuel Chotzinoff, music
critic and personal friend of the conductor, who talked the maestro into conducting
10 concerts with an NBC orchestra recruited for thé occasion. The deal started
with a performance on Christmas night 1937, was extended year by year until
Toscanini retired at the age of 87 in 1954. 4. Not every miracle General Sarnoff

production of the radio music boxes in
1922, sales in the first three years totaled
$83 million). In 1917 he was made com-
mercial manager of the Marconi Co.,
and in 1919, when RCA was formed at
the request of the U.S. government, it
acquired the Marconi firm and Mr. Sar-
noff became commercial manager of the
new company, Tising to general manager
in 1921 and vice president and general
manager in 1922,

One of his accomplishments in the
late 1920’s was fesolution of the radio-
vs.-phonograph debate of the period.
Many people feared radio's growing
popularity would put the phonograph
out of business; it was already going
downhill. General Sarnoff saw the two
as compatible, however. In 1929, RCA
acquired the Victor Talking Machine
Co., including the rights to its famous
“His Master’s Voice” and “Victrola”
trademarks, and General Sarnoff in-
structed his engineers to design radio-
phonograph combinations.

He was elected president in 1930, at
the onset of the Depression, but instead
of retrenching he went ahead, as Gov-
ernor Rockefeller noted in his eulogy,
with “huge research investments in the
development of television.” Later it was

estimated that RCA spent more than
$50 million on TV research and devel-
opment before it realized any financial
return, and by 1960 it was estimated
that its expenditures in developing and
promoting compatible color TV and in
providing facilities and color program-
ing had exceeded $130 million.

Along with economic problems, RCA
had legal troubles in the Depression. In
1930 the Department of Justice sued to
break up agreements made at the time
of RCA’s formation, under which Gen-
eral Electric and Westinghouse Electric
owned the majority of RCA stock and
RCA sold GE and Westinghouse radio
products. The suit was settled by a con-
sent decree in 1932 and RCA became
an independent organization with facili-
ties for radio manufacturing as well as
marketing.

General Sarnoff was also a key figure,
along with John D. Rockefeller, Jr., in
developing New York's Rockefeller
Center complex, where RCA and NBC
have had their headquarters in the RCA
buiiding since 1933.

General Sarnoff attained his military
rank in 1944 as special consultant on
communications to General of the Army
Dwight D. Eisenhower at SHAEF

BROADCASTING, Dec. 20, 1971



5

ordered came to pass. In 1954 the RCA Laboratories demonstrated what was said
to be the amplification of light which would lead to thin television sets that could
be hung on a wall. It never left the lab. 5. In 1961, on the general’s 55th anniver-
sary in electronics, Vice President Lyndon Johnson and 32 senators turned out for
a luncheon. With the general and Mr. Johnson in photo were (I-r) Senators Warren
G. Magnuson (D-Wash.), Jacob Javits (R-N.Y.), John O. Pastore (D-R.l.) and
Kenneth B. Keating (R-N.Y.). 6. At the RCA stockholders meeting in 1964, a
young mother, lacking a baby sitter, brought her 6-month-old daughter along. Gen-
eral Sarnoff gave the baby a share of stock and a big smile for the photographers.

headquarters in Europe, after service
in the office of the chief signal officer
in Washington. He received the Legion
of Merit for military services overseas
from President Roosevelt and the Med-
al of Merit from President Truman for
services of “‘inestimable value to the
war effort.”

General Sarnoff was elected chair-
man and chief executive of RCA in
1947. He gave up the post of chief
executive in 1966 but continued as
chairman until illness forced his retire-
ment as of Dec. 31, 1969. At that time
he was named RCA’s first honorary
chairman.

Over the years. General Sarnoff re-
ceived almost countless awards and
other honors. His official RCA biog-
raphy devotes more than nine single-
spaced pages to a listing of the princi-
pal awards alone. These include the
title of “Father of American Televi-
sion,” conferred by the Television
Broadcasters Association in 1944; The
first Medal of Honor of the Radio-Tele-
vision Manufacturers Association (now
Electronic Industries Association) in
1952; the first Founders Award of the
Institute of Radio Engineers in 1953
and the first annual Keynoter Award of
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the National Association of Broadcast-
ers, also in 1953.

A tribute without parallel came on
Sept. 30, 1966. wheit more than 1,500
industry leaders and other prominent
Americans gathered to mark General
Sarnoff's 60th anniversary in communi-
cations at a “Salute to David Sarnoff”
dinner sponsored jointly by the EIA,
the Institute of Electrical and Electron-
ics Engineers and the NAB. Among the
evening's accolades was a filmed mes-
sage from President Eisenhower telling
General Sarnoff that American pre-
eminence in elgctronics and communi-
cations was “increasingly the result of
your imagination and your sound plan-
ning.”

General Sarnoff was married to Liz-
ette Hermant on July 4, 1917, She sur-
vives. with three sons, Robert W., now
chairman of RCA; Edward, chairman
of Fleet Services Inc., New York. and
Thomas W., NBC staff executive vice
president, West Coast. Also surviving
are two brothers, Morris, of Hollywood,
Fla., and Lew. of New York: a sister,
Mrs. Herbert (Ede) Baer. of Beverly
Hills, Calif., and nine grandchildren.

Burial was in Kensico cemetery,
Valhalla, N.Y.

Too much concession
to citizen group?

FCC approves purchase
but says settlement
ceded responsibility

In negotiating agreements to head off
citizen-group petitions to deny his li-
cense-renewal applications, a broad-
caster will frequently object to a de-
mand on the ground it would require
him to delegate his responsibility for
operating the station. Last week, the
FCC indicated that companies headed
by Robert W. Sudbrink, of Fort Lau-
derdale, Fla., did not object often
enough in negotiations in Atlanta.

The agreement reached with the Com-
munity Coalition on Broadcasting,
cleared the way for the commission to
renew the licenses of wWavo-AM-FM
Decatur, Ga., and to approve the assign-
ment of the licenses from Bob Jones
University Inc. to the Sudbrink com-
panies. The coalition had petitioned the
commission to deny the renewal appli-
cations. The sale price was $682,750.

But the commission said that the
settlement, which dealt with hiring prac-
tices and broadcasts service to the black
community, contained language that
“would appear to improperly curtail the
licensee’s flexibility and discretion in
matters of programing and program
selection.” The commission referred to
language requiring that all available net-
work programing of special interest to
the black community must be aired at
the regularly scheduled time and may
not be pre-empted without advance con-
sultation with the community group.

The commission also found ambigu-
ous a provision committing the licensee
to the view that, “in deciding what con-
stitutes the tastes, needs, desires and
interests of the various publics served,
the views, opinions and leaders which
are representative of the members, and
the authenticity of portrayals of mi-
nority life, culture and values, the ulti-
mate judge must be the minority com-
munity itself.”

The commission satisfled itself that
the language meant only that the li-
censee would “consult with and seek
the views and opinions of” the leaders
of representative minority groups.

As a result of the action approving
the sale of wAavo-AM-FM, Mr. Sudbrink
controls five AM and seven FM stations.
The others are wzIP(AM) and WWEZ-
FM Cincinnati: wrRMs(AM) Beardstown,
Ill.: wriz(AM) Coral Gables, Fla.; KYND-
FM Pasadena, Tex.: wWLYF-FM Miami;
wTtow(aM) Towson, Md.: WLIF-FM
Baltimore: WEzZW-FM Wauwatosa, Wis.;
and wweL(FM) Chicago.
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Is ‘superior performance’ out of reach?

Storer turns around FCC figures to show one percent
of TV stations are presently living up to that proposal

The FCC's cfforts to find a working
definition of *superior performance”
for incumbent television licensees faced
with comparative hearings took an
ironic turn last week. Storer Broadcast-
ing Co. brought up the possibly embar-
rassing fact that, based on the commis-
sion’s own tabulation, only one percent
of all TV stations affected by the FCC’s
proposed standards are now operating in
compliance with them.

That disclosure comes as yet another
blow to the commission's efforts to
bring some form of stability to a re-
newal situation grown shaky with the
increased volume of denial petitions
and competing applications. It might
also add wind to the sails of those who
argue that only Congress can provide
broadcasters with extended protection
against challengers at renewal time.

The prospect of FCC success in this
area suffered a setback last June, when
the U.S. Court of Appeals overturned
the commission’s policy of favoring in-
cumbents who can demonstrate “sub-
stantial service” over challengers in
comparative hearings (BROADCASTING,
June 14). It faltered even more last
month when a horde of broadcasters
(and others) told the agency that its
revised renewal criteria were unac-
ccptable because they overlook signifi-
cant issues other than quantitative pro-
graming (BROADCASTING, Nov. 15).

The proposal currently under con-
sideration at the commission is the off-
spring of the “substantial service”
standard the court rejected. Subsequent
to the court’s mandate, the commission
restructured the proceeding and broad-
ened its goals to define “superior”
rather than “substantial” performance.
The commission, however, retained the
quantitative programing criteria from
the former proceeding.

But the bitter truth, Storer said last
week, is this: No independent VHF sta-
tion, no network affiliated UHF with
revenues over $1 million annually, only
one UHF affiliate taking in less than
that figure yearly, and only four affili-
ated VHF's presently meet the per-

centage guidelines the commission is
proposing.

That proposal states that licensees
who can demonstrate in hearing that
10-15% of their past programing was
locally originated (both in prime time
and total hours) 8-10% (for network
affiliates) and 5% (for independents)
was devoted to news and 3-5% for pub-
fic affairs would receive “a plus of
major significance” over competing ap-
plicants.

Storer made its disclosure in reply
comments on the “‘superior perform-
ance” inquiry. It was joined by only
three other parties—two of them non-
broadcasters. Attached to Storer’s brief
was a table (see below) based on in-
formation furnished by the commission,
breaking down into percentages the
number of stations currently complying
with the guidelines set up in the four
program categories. In light of these
figures, Storer said, the stability the
FCC hoped for in proposing the guide-
lines “is defeated by a statement which
says, in effect, that only five stations in
the entire country merit renewal.” And
it added that “it is no answer” to state
that the guidelines are meant only to
insure the stability of stations facing
competing applications. “At these times
when competitive applications are being
encouraged from all sides . . . every
prudent licensee must assume the possi-
bility of competition at renewal time”
and therefore try to comply with the
guidelines, it said.

Storer's remarks, however, ran into
opposition from Black Efforts for Soul
in Television, which last month sug-
gested that the quantitative percentages
be increased rather than disposed of.
While it repeated its support for this
form of judging criteria last week,
BEST emphasized that such a policy
would be only a “starting point”. In-
cumbent licensees must also be judged
by the quality of their past programing,
their ability to ascertain and respond to
the needs of their communities, and to
adequately re-invest profits in program-
ing, BEST said. “It is absurd,” BEST

VHF Network Affiliatas UHF Affillates VHF Inde-
pendents
With reve-  With reve-  With reve- With reve- With reve-

Percentage of stations  stations nues of over nues over nues under nues over under $1 Al revenue
meeting FCC's otal, $5 million million $1 million 81 miltion  million classes
proposed standards: all % % % % % %
In gt least one category 55 79 55 47 47 36 8%
At least two 27 54 26 18 20 -] 61
At least three 8 20 6 5 Q 2 39
In all four* 1 1 1 1 0 2 0
Total number of stations

affected 494 67 225 110 30 44 18

Note: Independent UHF stations are not affected by the proposal.
* Storer treated the standards for prime tlme local programing and total local hours as two separate

categories.
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complained, to clarify one relevant
criterion while leaving the others “mud-
dled in their present confusion.”

CBS, meanwhile, re-emphasized its
opposition to the commission’s proposal
and its belief that past performance
should be the central factor in com-
parative hearings. It also expressed sup-
port for those broadcasters who last
month suggested that the filing date
for competing applications be made the
same as that for renewal applications.
And it passed off BEST's request for
more rigid program percentages as “‘un-
realistic for general application to the
television industry.”

The brief filed by the American
Newspaper Publishers Association along
with Storer’s comments, contained an
argument directed at a different ad-
versary—the antitrust division of the
Justice Department. Justice last month
had urged the commission not to over-
look the concentration of media con-
trol issue in formulating its compara-
tive-hearing policy. ANPA’s response
was summarized in the statement: “Ex-
cept for the fact that it seeks to use
this proceeding as a podium for yet
another expression of its bias against
newspaper ownership of local broad-
cast stations, the relevance of the anti-
trust division’s comments . . . is un-
clear.”

The licensees respond
to late denial petitions

CBS last week told the FCC that if it
were to accept a late-filed petition to
deny the license renewal of its kCBS-
(aM) San Francisco (BROADCASTING,
Dec. 6), it would be making a mockery
of its own procedures.

The network asked that the commis-
sion throw out a request by a coalition
of Bay Area minority groups for ac-
ceptance of the late-filed petition. Ade-
quate time had elapsed, CBS said, for
negotiations between station officials
and the petitioners prior to the Nov. 1
deadline for filing renewal challenges in
California.

CBS also rebutted the accusations
made in the Kces petition to deny,
claiming that the station had made a
good-faith effort to meet with and re-
spond to minority groups in the com-
munity. At most, it claimed, the peti-
tioners “appear mainly to disagree with
KCBS news judgment. That is not suffi-
cient basis for commission action.” It
added that claims made in the petition
concerning KCBS's minority-employment
practices were false, and that several of
the station’s 15 minority employes di-
rectly contribute to on-air delivery and
preparation.

In another pleading at the commis-
sion last week, Time-Life Broadcast
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questioned the validity of arguments
made by citizen groups that filed a late
petition to deny against its KERO-TY
Bakersfield, Calif. Responding to the
petitioners’ complaint that their efforts
to procure station documents at the
FCC had been impeded by red tape,
Time-Life contended that the peti-
tioners should have made an effort to
examine the briefs at KERO-TV's studias
and that they should have alerted of-
ficials to their problems in Washington.

WPIX hearing closes,
but decision is far off

More than two years and some 13,000
pages of transcript ago, the comparative
hearing involving WPrix Inc. and Forum
Communications Inc. was designated in
an FCC order. Last week, Hearing
Examiner James Tierney ordered the
WrIx record closed as of Jan. 31, amid
indications that a final commission de-
cision in the case is at least a year off.

Wrix, part of the Tribune Co. com-
plex of broadcast and newspaper prop-
erties, is seeking a renewal of its license
to operate on New York’s ch. 11, Its
challenger is headed by Lawrence K.
Grossman, former NBC advertising vice
president, who operates an advertising
agency in New York, and numbers
among its principals broadcast execu-

tives, performers and local leaders.

Mr. Tierney set Jan. 31 as the record-
closing date to permit time for hearing
objections to depositions of Wrix wit-
nesses that have been taken but not yet
submitted for the record. Mr. Tierney
ordered the parties to file proposed find-
ings by May 31, and replies by July 14,
Then Mr. Tierney will write his initial
decision, a project likely to require
several months in view of the length of
the record. Exceptions will be filed by
the parties and, in time, the commission
will issue its decision—which is bound
to be appealed to the courts, whoever
wins.

The final three days of hearing fea-
tured three witnesses—two of them ap-
pearing anonymously—who indicated
Forum would earn less than the $10.1
million it expects to spend in its first
year of operation.

A “Mr, A,” who had originally pro-
vided Forum with information it used in
eitimating revenue and who was testi-
fying under cross-examination by WpIx
witnesses, said Forum's first-year rev-
enue potential was about $7.6 million.
A “Miss B” said it was slightly more
than 85 million. “Mr. A" who is a re-
searcher and “Miss B” who is a time-
buyer had asked not to be identified out
of concern for the possible effect on
their careers.

The third witness was Joseph J. Sulli-
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van, director of daytime sales for CBS.
He estimated Forum'’s first-year revenue
at $5,787,000.

Mr, Sullivan said he was paid $1,000
by WPIX to do the study on which his
estimate was based. The other witnesses
last week were paid $400 each. Forum
had also paid “Mr. A” $400 for his
services.

FCC inches back
from ID position

Amid a rush of pleadings from broad-
casters, the FCC last week rephrased its
public notice concerning the degree of
identification a station can require from
persons wishing to examine its records.
The FCC's November decision said that
licensees cannot require such persons to
fully identify themselves (BROADCAST-
ING, Nov. 15), and broadcasters in turn
felt this put an unjustified burden on
them.

In its statement, the commission said
it would permit stations to require
record seekers to give their names and
addresses before the files are open to
them. It refused, however, to abandon
its ruling of last month that such per-
sons need not disclose organization af-
filiation.

Since the commission adopted its No-
vember notice, several licensees as well
as the National Association of Broad-
casters have complained that unless sta-
tions are allowed to require some form
of identification they would be unable
to prove that the files were actually
made available for inspection, should
they later be charged with denying them
access.

Lhanginglands

Announced
The following sales of broadcast sta-

tions were reported last week, subject to
FCC approval:

" Waas-aM-FM  Winston-Salem, N.C.:
Sold by Seymour Schneidman and
others to Robert B. Brown and others
for $483,000. Mr. Brown owns WORD-
(aM) Spartanburg, S.C. Waaa is a day-
timer on 980 khz with 1 kw. Waaa-FM
operates on 107.5 mhz with 40 kw and
an antenna 290 feet above average ter-
rain. Broker: Chapman Associates.

® WLOE(AM)-WEAF(FM) Eden, N.C.:
Sold by D. L. Craddock to David Clark,
W. Jack Brown and David Boliek for
$250,000. Mr. Craddock, who has
owned stations since 1949, also has an
interest in wWOBR(aM) Wanchese, N.C.
Messrs. Clark and Brown have interests
in wrLoN(aM) Lincolnton, N.C. WLOE
operates full time on 1040 khz with 1
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kw day and 250 w night. WEAF is on
94.5 mhz with 27 kw and an antenna
96 feet above average terrain. Broker:
Chapman Associates.

Approved

The following transfers of station own-
ership were approved by the FCC last
week (for other FCC activities see “For
the Record,”” page 57).

®* KLiF(aM) Dallas: Sold by the Mec-
Lendon Corp. to Fairchild Industries
Inc. for $10.5 million (see page 39).

= Kwes(am) Wichita, Kan.: Sold by
Richard C. Schmoker to William D.
Schueler and others for $425,000. Buy-
ers own KTokK(am) Oklahoma City.
KwaB is on 1410 khz full time with 5§
kw day and 1 kw night.

» WiMR-FM New Orleans: Sold by
George A. Mayoral to Arthur Keller
and others for $300,000. Mr. Mayoral
is the permittee for wyMR-Tv New Or-
leans, Buyers own WEEL(AM )-WEZR-
(kM) Fairfax and wEgzs(FM) Rich-
mond, all Virginia. WIMR-FM operates
on 97.1 mhz with 50 kw and an antenna
320 feet above average terrain.

®* WiMRr(AM) New Orleans: Sold by
George A. Mayoral (see above) to Ben
D. Bridgeman, Michael J. O'Keefe and
Wilfred E. Youngblood for $350,000.
Mr. Bridgeman is a New Orleans at-
torney. Mr. O'Keefe is.a Louisiana state
legisiator. Mr. Youngblood is involved
in accounting and construction busi-
nesses. WIMR is a daytimer on 990 khz
with 1 kw.

Shaw heads new group
for better black radio

First general membership meeting of the
Association for Black Broadcasting will
take place early next year. ABB was
organized this month at a meeting in
Chicago that saw Curtis Shaw (WABQ-
[AM] Cleveland operations manager),
now president of the National Associa-
tion of Television and Radio An-
nouncers, elected as chairman, and Dr.
William V. Banks, president and gen-
eral manager of WGPR(FM) Detroit,
chosen president.

The organization, aimed at enrollitig
black and white supervisory pérsonnel
of black-oriented radio, elected a 10-
man board of directors. In addition
to Messrs Shaw and Banks, others
are Paul Yates, wiLD(am) Boston, Al
Gilmore, XOowH-fM Omaha; James
Panagos, WGPR; Norman McCarthy,
waMM(am) Flint, Mich.; William A.
Manney, WBEE(AM) Chicago; Lucky
Cordell, wvoN{(aM) Chicago; Charles
Pinkert Sr., wMmpr(am) Chicago; and
Les Brown, wvko(aM) Columbus,
Ohio.
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Wage-price exemption: boon or bane?

Broadcasters find it hard to get together over desirability
of a ban on economic controls of the news media

Moves to gain exemptions from price-
wage guidelines for broadcasting and
other news media are under way but, as
in so many other problems, broadcasters
are divided in their judgment whether it
is better to be covered or not.

A blanket exemption for all news
media (but not applying to motion pic-
tures and entertainers) that had been
in the Senate bill extending President
Nixon's economic stability program to
Phase II was deleted last week after
conferees voted to eliminate it. The
stripped bill was passed by both houses
of Congress last Tuesday (Dec. 4).

Senator Alan Cranston (D-Calif.),
who had sponsored the media-exemp-
tion amendment, said last week that a
White House aide had told him that the
administration plans to exempt the me-
dia from Phase II controls.

But James Smith, special assistant for
congressional relations to Secretary of
the Treasury John B. Connally Jr., de-
nied that the administration has made
any such pledge. He said the matter of
granting exemptions is up to the Cost
of Living Council, of which Mr. Con-

nally is chairman, and the price and
wage boards.

At the National Association of Broad-
casters, officials are weighing the pros
and cons of appealing for an exemption.
Other broadcasters, including networks
and major group stations, are also pon-
dering the question—and there’s the
rub.

Some broadcasters reportedly are in-
clined to accept controls, believing it
is the only way to restrain union de-
mands they anticipate may be excessive.

Others are understood to feel they
would like to be covered on wages, but
not on prices—as broadcasting and the
news media were in World War II and
the Korean War.

On the other hand, whether or not to
press for exemptions may be academic.
There are reports that the CLC is con-
sidering a blanket exemption for small
businesses. This would, it is assumed,
cover small-market TV and radio sta-
tions, and, if the cut-off level is high
enough, even medium-market broad-
casters.

Some major newspapers have been
editorializing against the news-media
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exemption completely. Most notable
have been the New York Times, the
Washington Post, the Milwaukee Jour.
nal and the Knight newspapers (Miami
Herald, Philadelphia Inquirer and De-
troit Free Press).

The gist of their arguments is that
newspapers must not ask for special
treatment in the area of economic con-
trols, since they apply to all businesses,
just like taxes, and controls are not a
First Amendment issue. There is suspi-
cion. however, that the newspapers have
in mind coming negotiations with their
employes, particularly those in the typo-
graphical unions, and they would like to
have reason to resist major wage de-
mands.

The Post, for example, has contracts
with typographers, mailers, pressmen
and stereotypers that expire Oct. 1 next
year. The Times has 16 union contracts
that expire March 31, 1972.

WRC women win at EEOC,
now come back to FCC

In an apparently unprecedented action,
women employes at NBC-owned WRC-
AM-FM-Tv Washington last week asked
the FCC to require the network to re-
imburse them all back pay of which
they claim to have been deprived due
to sex discrimination.

Gladys Kessler, attorney for the 27-
member Wrc/NBC Women’s Rights
Committee, wrote FCC Complaints and
Compliance Division Chief William B.
Ray that the commission’s intervention
is justified in light of the issuance of
findings by the Washington office of the
Equal Employment Opportunity Com-
mission last month (BROADCASTING,
Nov. 15). Those findings implied that
wrc had discriminated against its
women employes. The commission had
deferred action on the women’s case
until EEOC ruled on the matter.

Financial compensation is one of sev-
eral “remedial actions [needed] to com-
bat the sex discrimination documented
in those TEEQC] findings,” Miss Kessler
wrote. She also asked that the commis-
sion require WRC to “set up time tables
and goals” for the hiring of women in
all job categories and to implement
training programs.

Miss Kessler said the women’s com-
mittee will submit to the commission an
“affirmative action program” to accom-
plish its demands "in the near future,”
but meanwhile asked the commission to
formally adopt the EEOC findings.

In addition to the FCC and EEOC,
the women have also lodged a complaint
against WRc and NBC with the Depart-
ment of Labor, because RCA, NBC’s
parent firm, is a government contractor.
Labor, reportedly, is conducting an in-
vestigation of the complaint. Its findings
have not yet been disclosed.
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CBS looks hard at its manpower policies

New emphasis on problem hastened by study
showing areas of employe dissatisfaction

Findings of widespread dissatisfaction
with CBS manpower management poli-
cies among its exccutives have led the
company to set itself a goal, for the
next five years, of becoming “a rec-
ognized leader in manpower manage-
ment.”

The new emphasis on manpower and
personnel relations has already been
started, with Drew Brinckerhoff named
to the new post of CBS vice president
for manpower management and James
F. Sirmons designated corporate vice
president for personnel and labor rela-
tions (BROADCASTING, Dec. 6). In ad-
dition, Harvey J. Struthers has been
named vice president for management
development for the CBS/Broadcast
Group (BRroOADCASTING, Dec. 13), and
similar assignments are planned in the
other CBS groups.

Behind it all, at least in part, is a
report by McKinsey & Co., manage-
ment consultants, based on a 19-page
questionnaire distributed to all “exempt”
employes—those above grades entitled
to overtime—iast March (BROADCAST-
ING, March 29). The report—circulated
to “exempt” employes in recent weeks
with a memo from Frank Stanton, vice
chairman of the board, outlining the new
policies and programs—showed among
other things that 34% of the respond-
ents did not think CBS uses its man-
power efficiently as compared with
other companies and another 48% were
neutral on the question, leaving only
18% who considered CBS's use efficient.

The McKinsey report noted that
29% of CBS “exempt” employes chose
not to return their questionnaires, a
rate “quite low when compared to our
experience with other major corpora-
tions.”

Analysis suggested that in some di-
visions with higher response rates, such
as the broadcast divisions, the higher
rates reflected strong interest in and
feelings of close identity with CBS,
while in other areas higher rates indi-
cated higher levels of dissatisfaction.
On the whole, however, executives gen-
erally felt CBS was interested in them,
not just as employes but also as peo-
ple and as members of the management
team.

But over half (52%) felt their op-
portunities for promotion were limited
to the departments in which they
worked, as against 27% who disagreed
with that belief, and more than four out
of 10 (43%) thought they did not have
all the opportunity they needed to ex-
pand and develop their skills, as com-

pared with 37% who felt they do have
adequate development opportunity.

Two-thirds of the respondents did
not reject the statement that success
depznds more on whom you know than
on what you know (33% agreed with
the statement, 34% did not dispute it).
Over half indicated they have little idea
of how their performance is evaluated
(53%); feel they get infrequent feed-
back on how they are doing and what
they need to do to improve (56%);
need a more effective way of evaluating
managerial performance (73%), and
think communications are so inade-
quate that they “learn more through the
grapevine” than in any other way
(54%).

Of 11 major topics covered by the
questionnaire, McKinsey reported, com-
munications drew the most unfavorable
rating—and working conditions the
most favorable. -

Some CBS sources feel the levels of
dissatisfaction were inflated somewhat
by the mood that prevailed when the
questionnaires were distributed—short-
ly after massive personnel cutbacks
(BROADCASTING, Feb. 15, et seq.). But
Dr. Stanton said in his memo that man-
agement was convinced “it is essential
to move ahead with these programs
[for improvement in manpower man-
agement and also in communications]
despite current economic pressures on
the corporation.” He said “senior cor-
porate management has agreed to give
these plans foremost attention and
serious implementation.”

Improvements, he said, will encom-
pass the manner in which men and
women are moved through the com-
pany to fill vacancies and make pro-
motions; the opportunities CBS gives
its employes to develop management
skills; the procedures for evaluating in-
dividual performance and keeping each
individual informed; the effectiveness of
CBS efforts to attract people of high
talent, and the extent to which CBS
informs employes what it is doing.

Program-profit issue
prompts Johnson dissent

A familiar dissenting voice was heard
last week in connection with the FCC
staff's renewal of 221 radio and 45 TV
stations in California. Commissioner
Nicholas Johnson said the records of a
number of the stations merited closer
scrutiny by the commission.

Commissioner Johnson used to join
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with Kenneth A, Cox before he left the
commission last year in dissenting al-
most automatically to staff actions grant-
ing renewal applications.

One basis for the dissent was the
one he and Mr. Cox customarily used
—the failure of some stations to pro-
gram up to the commissioners’ sug-
gested standard of 5% news, 1% public
affairs and 5% public affairs and other
nonentertainment programing. Eight
AM stations and eight television outlets
failed to meet the first standard: eight
AM stations and one of the television,
the second, and 40 AM outlets and one
television, the third. He did not indicate
whether any stations fell into more than
one category.

Commissioner Johnson also cited two
other reasons for checking further into
the performance of the stations—prom-
ise versus performance and amount of
profit stations reinvest in programing.
He listed five radio and three television
stations that did not provide as much
news programing as they had promised.

And he produced an analysis of the
financial data of 27 television stations.
which he did not identify, for two years,
which he did not specify, all selected at
random. He said 10 of the stations de-
serve special attention because of “a
relatively low ratio of programing ex-
pense to total expense,” and because
more resources are channeled into in-
come before taxes than into programing.

The idea of using reinvestment of
profit as a standard in license-renewal
matters has taken on considerable sig-
nificance as a result of a decision of the
U.S. Court of Appeals suggesting it.
The decision in June, overturned a com-
mission policy statement governing com-
parative hearings involving renewal ap-
plicants (BROADCASTING, June 14).

McLendon-to-Fairchild
sale of KLIF is OK'd

Gordon McLendon relinquishes owner-
ship of his 50-kw radio facility in Dal-
las, and Fairchild Industries Inc. ac-
quires it in the firm’s first media buy,
following the FCC approval of the sale
of KLIF(AM) for $10.5 million.

The McLendon Corp.’s sale of KABL-
aM-FM Oakland-San Francisco to Starr
Broadcasting Group is still pending com-
mission approval. Those stations together
would also go for $10.5 million.

With the sale of XLIF, and subject to
an FCC grant of the kaBL transfer, Mc-
Lendon’s station holdings would consist
of kNUs(FM) Dallas; wysL-aM-FM Buf-
falo, N.Y.; wnus-aM-FM Chicago;
wwww (aM) Detroit; kosT(FM) Los
Angeles, and KCND-Tv Pembina, N.D.
Mr. McLendon and his family also have
holdings in real estate, theaters and oil.

When the KLIF sale was announced
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last May (BROADCASTING, May 31),
Fairchild was said to have other station
acquisitions under consideration, but no
further announcements have been made
to date. With headquarters in German-
town, Md., a Washington suburb, its
predominant business interests lic in the
aerospace industry. It is onc of eight
applicants before the FCC to construct
and operate a domestic communications
satellite system, and is involved in real-
estate and transportation.

Fairchild Industries (formerly Fair-
child-Hiller Corp.) is acquiring KLIF
through a new subsidiary, Fairchild
KLiF JInc., which was formed for the
acquisition of the station. Included in

the McLendon deal was a covenant by
the seller not to compete in AM broad-
casting within a 150-mile radius of
Dallas for the next 10 years.

In granting the transfer last week,
the commission stipulated that it is giv-
ing its approval subject to the outcome
of a current rulemaking proceeding in
which the American Bankers Associa-
tion is seeking to relax current FCC re-
strictions on bank ownership of the
stock of broadcast licensees, William
Moore, a director of Fairchild Indus-
tries, is chairman of Bankers Trust Co.,
New York.

KLIF operates on 1190 khz with
50 kw day and 5§ kw night.

Unduplicatable

Admitit. You haven't the budget to set up your own network
of 15 young lady correspondents around the world. And
neither does your competition. But that's what RW is offering
you here. Get it before your competition does.

National-Card-Rate

Guaranteed with 8 national and 4 local avaiis in top 35
markets. Just ask WCBS, KPPC,WGLD, KMPX, WVBF, WHES,
WWOM, KLOL, WAYE, WBUS and WPLO. They're all set for
air date Jan. 9. And RW is also available to all other markets
serving 18-45 student/youth audiences.

Public Affairs

RW goes into your PSA lineup with international youth news,
info, fads, fashion and feelings.

Entertainment

Adozen full cuts of sterec music pulled from the top charts
of 15 different countries. With the kind of comment only a
Paris-based DJ like Rosko can add.

Rosko’s World

Thirteen weekly one-hour segments of solid youth market
programming. Placement through Dean Thompson,
Campus Media, 212-245-0950 (call collect).
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Miami blackout battle
prompts Rogers bill

Congressman’'s measure
would prevent such
pro-college conflicts

Legislation to clamp down on television

sports blackouts showed up in the House

last week.

The bill, introduced last Tuesday
(Dec. 14) by Representative Paul G.
Rogers (D-Fla.}, would prohibit black-
outs of professional sports contests when
the stadium is sold out. A similar bill
sponsored by Senator William Prox-
mire (D-Wis.) will be the subject of
hearings next year by the Senate Judici-
ary Subcommittee on Antitrust and
Monopoly Legislation (BROADCASTING,
Dec. 13).

But the Rogers bill (H.R. 12309)
contains an added provision: Tt would
allow lifting blackouts when the start of
one game, either college or professional,
was five hours before the start of an-
other game.

“This would allow for a normal three-
hour game and time for travel either
from the home TV game to the stadium
or vice versa,” Mr. Rogers said. “And
once the law is passed, schedules could
be worked out so there would be no
conflict.”

A spokesman for the congressman
said blackouts have always posed a prob-
lem in the Miami area, and the situa-
tion “really came to a head” when the
Miami Dolphins-Baltimore Colts foot-
ball game was shown on closed-circuit
TV in Miami. An attempt by wckT(TV)

Miami to obtain a court injunction
against the CCTV showing was unsuc-
cessful (BROADCASTING, Dec. 13).

“The blackout law was intended to
protect college football,” Mr. Rogers
said. “Yet the NFL [National Football
League] allowed a promoter to sell
closed-circuit viewing of the game,
which in essence penetrated the college
market, not for public viewing, but for
$6 a head.” He added: “If this does not
violate the letter of the law, I am sure
that it violates the intent of protecting
the college game.”

The law permits local teams to black-
out home games in a 75-mile radius.

The congressman’s spokesman said
Mr. Rogers has written to the Justice
Department and the FCC, asking if the
paid CCTV coverage of the Miami-
Baltimore football gamc was in violation
of the blackout law. He said the con-
gressman believes the 75-mile radius
provision should be re-evaluated and
should reflect the area in which most
ticket-holders live.

KRLD for Rangers,
WSB for Braves

Major-league baseball’s Texas Rangers
—ne Washington Senators—have se-
lected KRLD(AM) Dallas as originating
station of the team’s four-state, 20-sta-
tion radio network for the 1972 season.
The contract calls for broadcast of all
162 regular season games in addition
to the team’s 10 preseason contests. All
games will be preceded by a 10-minute
pregame show, followed by a 15-min-
ute wrap-up.

In another baseball action, the At-
lanta Braves announced that wsSB-AM-

NCAA: overprotective?

Texas Association of Broadcasters Pres-
ident Tom Whitehead Jr. has charged
the National Collegiate Athletic Asso-
ciation with infringing freedom of the
press and freedom of speech.

Mr. Whitehead, general manager of
KWHI-AM-FM  Brenham, said a little-
publicized rule passed at the last
NCAA convention bars news media
from giving adequate coverage to the
signing of high-school athletes by col-
leges.

“Under this gag rule the reporter can
do little more than accept a prepared
news release. He cannot interview the
college coach who is signing the boy

or have the boy pose for pictures with
the coach,” Mr. Whitehead said.

He added, “This is clearly a violation
of the freedom of the press and a vio-
lation of the individual coaches’ free-
dom of speech.”

The NCAA rules reads: "No mem-
ber institution shall publicize or arrange
publicity of the commitment of a pros-
pective student athlete to attend the in-
stitution or accept its tender of finan-
cial assistance other than by means of
a written press release distributed to its
normal media outlets.”

NCAA officials said sanctions against
the school or the athlete could result
from violations of the rule.
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FM Atlanta will carry its full 1972
schedule of games for the seventh con-
secutive season. Returning for radio
play-by-play duties will be Milo Hamil-
ton, assisted by Ernie Johnson.

A big ratings week
for the big shows

Four network shows registered formid-
able share-of-audience figures in the
Nielsen Fast Nationals for the week
ended Dec. 5: CBS’s Al in the Family,
first in the rankings, had a 59; ABC’s
Movie of the Week, which ranked sec-
ond, had a 48 share: NBC’s Flip Wil-
son ranked third with a 49 share, and
ABC’s Marcus Welby, fourth and a 49.

Ratings averages for the networks in
prime time were CBS 20.9, NBC 19.5
and ABC 18.5. CBS won Monday,
Wednesday and Saturday nights, NBC
Thursday and Sunday, and ABC Tues-
day and Friday.

Other shows in the top-15 Nielsen
list were two specials, ABC's Santa
Claus—Coming to Town and CBS’s
Frosty the Snowman, followed by
CBS’s Mannix, Medical Center, Funny
Face and Gunsmoke, the latter in a tie
with NBC's special, Winnie the Pooh—
Blustery Day. In the 12th spot was
NBC’s Bonanza, followed by CBS’s
Here’s Lucy, NBC’s Bold Ones and
Ironside.

Fox consolidates film
operation in L.A.

Twentieth Century-Fox Film Corp.
board of directors announced last Thurs-
day (Dec. 16) that it has “reacted favor-
ably” to a management proposal to con-
solidate certain of the company’s New
York-based operations in Los Angeles,
but said it has deferred any decision
until after the first of the year.

If the proposal is approved, it would
be implemented by next summer, ac-
cording to Dennis C. Stanfill, Fox board
chairman, and Gordon Stulberg, presi-
dent. Involved in the shift to Fox’s Los
Angeles studio would be the company's
motion-picture marketing and financial
operations, including domestic and in-
ternational distribution, advertising and
public relations and the office of the
treasurer and controller.

A Fox spokesman in New York said
the board made no reference to the
company’'s New York-based television
activities.

The board said it has also “reacted
favorably” to another management pro-
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posal to close the New York branch of
its film processing subsidiary, DeLuxe
General Inc. but also delaved its de-
cision.

The company said it would also dis-
pose of its home office building in New
York, which is adjacent to the DeLuxe
plant, and would lease office space in
mid-Manhattan for its remaining New
York operations.

Company activities that would con-
tinue in New York even if a decision to
consolidate is made are the New York
sales branch, and certain legal, advertis-
ing, publicity and public rclations func-
tions.

Features financed

by advance sales

The Vidtronics Co., Hollywood and
New York, is broadening its production
of low-budget features for television
through a formula of committing sta-
tions to buy the movies in advance of
actual filming.

Jerry Kurtz, executive vice president,
said the company had cxpcrimented
with this approach over the past three
years with a limited number of films
and is now expanding this technique
with a group of 13 action-adventure
features and 12 science-fiction movies.
He stressed that stations need only
commit for a particular group of
movies, and arrange for payment on a
traditional pay-out plan.

The action-adventure group, called
“13 For '71-'72,” is in production in
Europe with Vidtronics co-producing
with various overseas companies. Mr.
Kurtz said 67 stations have committed
for the package, including outlets of
such group owners as RKO General,
Storer and Cox Broadcasting. Four fea-
tures have been completed and will be
delivered to stations in early 1972,
The budget ranges from $250,000 to
$400,000 per picture.

The 12 science-fiction features are
also being co-produced overseas with
producers there, and, according to Mr.
Kurtz, Vidtronics is in the process of
lining up commitments from stations.
These features will be released initially
in theaters and subsequently will be
made available to TV.

Money for science shows

Noncommercial KCET(Tv) Los Angeles
has been awarded a first-time grant of
$64,900 from the American Institute
of Physics, Washington, for the pro-
duction of two science documentary
films. The initial source of the funding
was the National Science Foundation,
which turned the money over to the
AIP for administering. The two pro-
ductions are scheduled for broadcast
in late 1972 and will be carried on the
Public Broadcasting Service network.
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At day’s end: Mrs. Nixon and daughter Tricia join the President to talk with NBC
News correspondent John Chancellor in the West Hall of the W hite House.

What did Nixon do
all day Dec. 67

Ambitious film report
condensed into 60 minutes
for NBC-TV special

A 22-year quest by NBC-TV to record
an entire day in the life of an Ameri-
can President will be capped tomorrow
(Dec. 21) when the network presents
a 60-minute filmed program, Dec. 6,
1971: A Day in the Presidency. The
program will be telecast at 7:30-8:30
p.m. EST without commercial sponsor-
ship. Reuven Frank, NBC News presi-
dent, said he believed this would be the
first such presentation on TV,

Mr. Frank last week said that eight
hours of the President’s 15-hour work-
day were filmed, and the White House
will be able to review the NBC-edited
version for possible breaches of na-
tional security. He added that on sev-
eral occasions NBC News camera
crews were asked to leave certain meet-
ings when it was deemed that matters
of security were likely to develop,

The filming began at 7:45 a.m. with
a breakfast for congressional leaders
and ended shortly before 11 p.m., fol-
lowing a dinner for Prime Minister
Pierre E. Trudeau of Canada and an in-
terview with NBC News correspondent
John Chancellor.

The filming included the first part of
a session of the Washington Special
Action Group of the National Security
Council: a Domestic Council meeting,
led by Vice President Agnew: a con-
ference with the President’s four major
economic advisors; a meeting on drug
abuse and a diplomatic credentials pres-

entation of ambassadors from Indo-
nesia, Morocco, Pakistan and Portugal.

Mr. Chancellor, asked if he felt that
“the real Nixon” emerges in the pro-
graming, replied: “I think a real Nixon
emerges, but I wouldn't say it’s the real
Nixon. To me, in this film, the Presi-
dent comes off more informal, less
wordy and taking stronger, definitive
positions than he does in speeches and
planned interviews.”

Mr. Frank acknowledged that cer-
tain sequences reveal that Mr. Nixon
was aware of the presence of cameras
and in others his involvement in the
discussion seemed to eliminate all
traces of self-consciousness. Mr. Frank
said he does not consider cameras to be
intrusive but “long strings of lights
are.” NBC News, he reported, tried to
minimize this distraction by installing
the lights in regular fixtures in the vari-
ous meeting rooms.

MPC busy on series

Metromedia Producers Corp. and Stone-
henge Productions, both Hollywood, are
developing a half-hour comedy-drama
series, McNamara's Band for possible
prime-time network presentation in the
1972-73 season. The series is being de-
veloped specifically for actor Eddie Al-
bert, formerly of CBS-TV's “Green
Acres.” Among other Metromedia Pro-
ducers Corp. projects in development:
Second Time Around, half-hour situa-
tion-comedy pilot for ABC-TV; Firz-
gerald and Pride, 90-minute motion pic-
ture for the CBS Friday Night Movie,
as well as a pilot for a possible series for
the 1972-73 season. The last-named
project was to include Barbra Stan-
wyck as star but illness has forced her
from the cast. She has been replaced by
Susan Hayward.
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Sterling CATV
shows ‘adult’ films

Eight are to be presented;
some have erotic themes,
but none is salacious

A New York cable system started show-
ing last week the first of eight feature
films aimed specifically at adult audi-
ences.

Spokesmen for Sterling Manhattan
Cable Television, which operates the
New York City-franchised CATV op-
eration in the southern portion of Man-
hattan, said the films had been consid-
ered unacceptable for commercial tele-
vision. They said the films are mature,
and while “one or two” of them have
“erotic themes,” the films are ‘“not
erotic in their presentation, nor are any
of the films salacious.”

The motion pictures were to be put
on the cable system only at 10 p.m. “in
keeping with Sterling Manhattan’s pol-
icy regarding films of this subject mat-
ter.”

It was noted that the films are being
run in agreement with Grove Press.
Kent E. Carroll, director of the book
publishing company’s film division. said
the selection of the films marked a new
maturity in TV,

“Most commercial and even educa-
tional stations are surprisingly timid
when confronted with quality films that
are subtitled or deal with subject matter
that might be more demanding of an
audience than the usual violence or situ-
ation comedy,” according to Mr. Car-
roll.

Five of the movies had their initial
showings in the U.S. at the New York
film festival. “Weekend.” the first film to
be shown last week, was one of those
five. It represents Jean-Luc Godard’s
revolutionary view of society, in French
with English subtitles.

Other films include Susan Sontag's
“Erotic, Enigmatic”; “Duet for Canni-
bals”; “The Queen,” described as a doc-
umentary about a transvestite beauty
contest; “Boy,” said to be an “evoca-
tive” portrait of modern Japan; “Man-
dabi,” a film made in Africa entirely by
Africans: Allan King’s “Warrendale,” a
documentary study of emotionally dis-
turbed children; "Finnegan's Wake,”
and “Mister Freedom,” a cartoon-like
spoof of ““America’s compulsion to save
the world from Communism.”

‘Brian’s Song' scores

The highest-rated made-for-TV movie
ever presented on any of the three net-
works—that's the claim Screen Gems is
making for its production of “Brian’s
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Song” as an outcome of the findings of
the latest A. C. Nielsen report. Accord-
ing to the national Nielsen for the week
ending Dec. 5, "Brian's Song.” shown as
an ABC-TV Movie of the Week on Nov.
30. received a 32.9 rating with a 48%
share of audience, reaching an estimated
20,430.000 U.S. homes.

Previously, says Screen Gems. the
highest rated TV-designed movie was
“The Feminist and the Fuzz,~* with Bar-
bara Eden and David Hartman, also
shown as an ABC-TV Movie of the
Week, this one last Jan. 26. It came in
with a 31.6 rating and a 46% share.

ProgramNotes

Fiesta Bowl network ® KooL(aM)
Phoenix, which previously announced
acquisition of radio rights to the new
Fiesta Bowl college football game
(BroADCASTING, Nov. 29), has since
signed 105 stations to carry the exclu-
sive broadcast throughout the U.S. By
game time the station hopes to have
more than 150 outlets on its network,
including coverage in the top-30 markets
in the country. In addition, 400 stations
on the American Forces Radio service
network throughout the world will be
fed the game broadcast and are sched-
uled to carry it. Toyota Motor Sales
Inc., Torrance, Calif., through Clinton
E. Frank Inc, Los Angeles; and Valley
National Bank, Phoenix, through Jen-
nings & Thompson Advertising there,
have agreed to sponsor the broadcast,
but only on the Arizona lineup of sta-
tions. The game, between Arizona State
and Florida State, will originate in
Tempe, Ariz., on Dec. 27.

East-West game to Weld ® Robert Wold
Co., Los Angeles, has been granted ex-
clusive radio coverage of the 47th an-
nual Shrine East-West College All-Star
football game in San Francisco and will
feed it to an independent network of
stations throughout the U.S., as well as
to some 400 American Forces Radio
service stations throughout the world.
To date the Wold Co. has signed 65
U.S. stations to carry the Dec. 21
broadcast.

Kicking in the new year " Hughes
Sports Network will feed the collegiate
Astro-Bluebonnet Bowl from the Hous-
ton Astrodome to 151 television stations
across the U.S. on Dec. 31 (7:30-11
p.m. EST). Coverage of the game, pit-
ting University of Houston against the
University of Colorado, will be spon-
sored by Chevrolet through Campbell-
Ewald and Texaco through Benton &
Bowles.

Music from abroad ® The Broadcasting
Foundation of America, New York, is

offering under special arrangement live
audio recordings of outstanding musical
events from the Soviet Union, Austria,
Belgium and France for broadcast on
U.S. and Canadian radio stations. BFA,
an independent, nonprofit organization,
distributes musical, cultural, and edu-
cational programs from 40 countries.

ASCAP plans enticing
tune for BMI writers

The American Society of Composers,
Authors and Publishers intensified its
drive last week to win music writers
away from Broadcast Music Tnc.: It said
it would allow its members to receive
performance credit on new composi-
tions they write in collaboration with
BMI writers.

Performance credits help determine
the amount of royalties writers receive.
ASCAP said that “figures have demon-
strated that ASCAP pays more per per-
formance than BMI, and it is felt that
when ASCAP writers compare their
checks with those of their BMI col-
laborators, the result is bound to be a
substantial movement of writers from
BMI to ASCAP.”

Asking ASCAP for the fee

The All-Industry Radio Music License
Committee, meeting to plan strategy
for forthcoming negotiations with the
American Society of Composers, Au-
thors and Publishers, has agreed to start
by asking ASCAP to quote what it
thought a “reasonable” fee should be
Under an ASCAP consent decrce, the
committee could accept an ASCAP
offer or, if it thought the quoted fee too
high, ask the U.S. Southern District
Court in New York to set a “reason-
able” fee. The committee, headed by
Elliott Sanger of wQxr-AM-FM New
York, has made plain it wants one
lower than the current rate, which is
2% of time sales. plus a sustaining fee
(*Closed Circuit,” Nov. 8). The cur-
rent ASCAP radio-station licenses ex-
pire Feb. 29,

Here's Lucy again

Lucille Ball, who completed her 20th
year as a star on CBS-TV last Septem-
ber, signed an agreement last week
continuing the Here's Lucy series
through the 1972-73 season. In an-
nouncing the renewal, CBS-TV Presi-
dent Robert D. Wood noted that the
comedy series has ranked during the
season among the top 10 in network
television. The series, which is produced
by Lucille Ball Productions Inc., with
Gary Morton as executive producer, is
presented on CBS-TV on Monday, 9-
9:30 p.m. EST.
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Healey fairness case
in appeals court

Attorney for Communist
says social position
is itself controversial

Attorneys for a Communist Los Angeles
housewife and Metromedia's KTTV(TV)
there last week locked horns before the
U.S. Court of Appeals in Washington.
At issue was the FCC's refusal last year
to rule that kTTv had violated the fair-
ness doctrine in declining to give Mrs.
Dorothy Healey time to reply to a sta-
tion news commentary critical of a Los
Angeles Times article concerning her.

The three-judge panel heard presen-
tations from Thomas Asher of the Me-
dia Access Project, Washington, who
acted as counsel for Mrs. Healey;
Thomas Dougherty, attorney for Met-
romedia, and Richard Zaragoza, an
FCC attorney.

The oral argument was the result of
an appeal by Mrs. Healey of the com-
mission’s June 1970 ruling that a 1969
broadcast of KTTV's One Man's Opin-
ion, in which commentator George Put-
nam attacked the Times story, did not
raise a controversial issue subject to
fairness review. Mr, Putnam had ques-
tioned the wisdom of the newspaper ar-
ticle, entitled “Patriot-Marxist,” which
stated that despite her status as an offi-
cer in the Communist Party of South-
ern California. Mrs. Healey led a rela-
tively normal life. Mr. Putnam asserted
in his commentary that Mrs. Healey's
supposed dual ideology was contradic-
tory, and questioned its authenticity.

Mr. Asher, however, said that he
would not pursue a personal-attack
argument because the record did not
contain sufficient evidence to support
this charge.

Mr. Asher instead based his argu-
ment on two grounds: First, he con-
tended, the FCC had not explained why
it had ruled against Mrs. Healey. He
pointed to the dissenting statements of
Commissioner Nicholas Johnson and
then-Commissioner Kenneth Cox, both
of whom chided the majority for reach-
ing what they said was an unsubstanti-
ated decision. Second, he said, the com-
mission had failed to rule on the real
issue. The commission had reached its
decision, he claimed, on the narrow
issue of whether Mrs. Healey’s personal
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role as both a Communist and an
American citizen raised a controversy.
But what makes the case controversial,
he said, are the underlying ramifica-
tions: the assertion that American Com-
munists are continually at odds with so-
ciety—"a major fundamental cultural
issue which has been written through-
out our history."”

The presentations of Mr. Dougherty
and Mr. Zaragoza hinged on the fact
that the broader issue cited by Mr.
Asher had not been brought before the
FCC, and that the commission’s deci-
sion was not based on that issue be-
cause evidence had not beén introduced
in support of it. (Mr. Asher responded
that Mrs. Healey's local counsel made
reference to the broad issue in corre-
spondence with the FCC). Responding
to Mr. Asher's claim that there was no
evidence that KTTv had presented a
balanced view of the broader issue in
other programing, Mr. Zaragoza said
that Mrs. Healey had never made such
an accusation. “The issue,” he said, “has
now become one of guilt by association.”

Mr. Dougherty contended that Mrs.
Healey has apparently elected to
change the issue at hand, enlarging it
from the narrow one considered by the
FCC to the far-ranging argument. In
light of this, he asserted, Mrs. Healey
should have again taken her case to
the FCC, as well as the station.

Newsmen's privilege
strengthened in California

California Governor Ronald Reagan
last week signed a bill that protects
newsmen from disclosing sources of in-
formation even after they have changed
to occupations outside the news media.
The bill, A.B. 3022, also makes a change
in the previous protection afforded
newsmen by eliminating a requirement
that information gathered must be pub-
lished or broadcast before immunity is
granted to the newsman.

Beverly Hills Assemblyman Alan
Sieroty, a Democrat, introduced the bill
as the result of a recent decision by a
Los Angeles judge to sentence a news-
paper reporter to jail in a contempt-of-
court case for refusing to disclose the
source of his information after the re-
porter left his paper to take another
non-news job. The judge had ruled that
the reporter’s imimunity no longer ap-
plied when he left the newspaper.

Assemblyman Sieroty’s bill was de-
signed to cover what was an apparent

Cartridge Tape
Supermarket!

Hare's a one-stop shopping center
for the most and best in broadcast
quality cartridge tape equipment—
a SPOTMASTER supermarket of
variety and value.

Just check the boxes and send
us this advertisement with your
letterhead. We’'ll speed complete
information to you by return mail.

Single-
Cartridge
Equipment
e

compact &
rack-mounted

Ten/70
Record-Play

[ The incomparable Ten/70

[J The classic 500C

[] The economical 400 (from $415)
O Stereo models

[ Delayed programming modeis

Multiple-

Cartridge

Equipment
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controllers
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demagnetizers &
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Cartridges: All Slzes

The nation's leader in cartridge tape
technology can fill your every need,
quickly and economically. That's how we
became the leader. Write

BROADCAST ELECTRONICS, INC.

8810 Brookvilla Rd., SilverSpring, Md. 20810
(301) 588-4983
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loophole in Section 1070 of the Cali-
fornia Evidence Code, which es.en-
tially grants immunity to newspaper
and broadcast reporters from disclosing
the source of information they have
published or aired. The measure receiv-
ed support from the California Broad-
casters Association as well as the Cali-
fornia Newspaper Publishers Associa-
tion.

Last week he had
the craziest dream .

NBC general counsel peers
into fairness’s future,
finds rampant weirdness

What happens when a communications
attorney who feels broadcasters have
lost one or two too many fairness-doc-
trine decisions in court and at the FCC
turns his imagination loose on what is
likely to happen next in that area? Law-
yers and commission officials found out
last week, when they heard NBC's vice
president and general counsel, Corydon
B. Dunham, discuss the fairness doc-
trine in an appearance at a Federal
Communications Bar Association lunch-
eon in Washington.

In response to a complaint from a
political candidate who “is drawing
crowds of 12 and 14 at mass rallies in
New Hampshire,” Mr. Dunham fore-
saw, the U.S. Court of Appeals “will
provide a new right, Equal Cameras for
Equal Candidates. Any broadcaster who
covers one candidate with a film crew
will have to cover all candidates the
same number of times with the same
number of film crews on the same day.

“Later, one commissioner will issue a
separate statement arguing that the right
of equal cameras should not be limited
to announced candidates. but should
apply to all persons who feel they should
be President. A committee of the NAB
will suggest that the ruling be amended
so that stations adhering to it will be
guaranteed license renewal without chal-
lenge.”

Mr. Dunham attributed the forecast
. to NBC News Vice President Richard
Wald. Another source, he said, foresees
a complaint being filed with the FCC
seeking to stop the Democrats’ conven-
tion and charging that the Democrats’
unpaid phone bills are adversely affect-
ing the AT&T rate structure. “The Dem-
ocrats will ask the FCC to stop all tele-
vision coverage of the Republican con-
vention,” Mr. Dunham said.

And while the commission is study-
ing the complaints, “the court will hold
that the Republican convention may be

44 PROGRAMING

televised but that the fair convention
corollary requires that whenever the
Republican candidate appears at the
convention, Larry O'Brizn gets to stand
next to him.”

There was more along that line. And
the cause of the real problems that gave
rise to such fevered imaginings, Mr.
Dunham said, is that the fairness doc-
trine “focuses on minutiae. It creates a
tendency . . . to fragmentation of issues
and subjective determination of the fact
and significance of an alleged contro-
versy.”

He suggested a new approach—one
that recognizes that the doctrine “is first
and foremost the statement of an objec-
tive and [that] we cannot attempt to
enforce it or pass it off as an objective
legal standard.”

Since the licensee is charged with the
responsibility for meeting the objective
of fairness, he said, the commission
should accept the licensee’s judgment
on fairness matters. He said that the
commission should do more than pay
lip service to the concept of “licensee
discretion,” that it should “act only on
a showing of substantial and persistent
unfairness in leaving the public unin-
formed.”

Some commission officials indicated
later that Mr. Dunham's prescription
for change could cause them some
nightmares.

Milder-mannered Agnew
still after the media

Vice President Spiro T. Agnew last week
returned to one of his favorite targets
for criticism—the nation's news media.
His subject, in a speech to the Associa-
tion of Life Insurance Counsel, in New
York, was what's right with America,
and in the course of his remarks, he
lumped “certain segments of the news
media” with some Democratic senators
and “Utopian leftists” who he said con-
centrate on what’s wrong with the coun-
try and ignore its accomplishments.

He noted that Senator Edward M.
Kennedy (D-Mass.,) in a speech last
summer referred to U.S. foreign policy
as dragging “us down into the abyss of
death and immorality into which we
have been descending for so long,” and
added: “"How's that for masochistic
rhetoric? You can be sure, however, that
it played well on all the newscasts that
night, with nods of approbation for the
speaker.”

He cited ABC newsman Howard K.
Smith to prove his point, quoting him
as saying, “As reporters, we have always
been falsifying issues by reporting on
what goes wrong in a nation where, his-
torically, most has gone right.”

“And in these days of instantaneous

mass communications—of wars and
riots brought into the home on television
screens—negative emphasis on the sub-
ject matter has a devastating impact,”
Mr. Agnew said. “The ability of tele-
vision to inform the public rapidly is
one of the marvels of our lifetime. Tt is
a blessing when it informs accurately
and wholly; but it does the country and
the people a disservice when it distorts
and misinforms, whether intentional or
accidental.”

Another day in court
for documentary film

Texas construction firm
seeks permanent injunction
after first attempt fails

A Texas judge last week issued a re-
straining order to stop the broadcast of
a television news documentary. The
program had already started and so was
completed as scheduled, but the matter
will go back to court this week,

At issue is a series of three short
news features and a 30-minute docu-
mentary, produced at KGBT-Tv Harling-
en, Tex., dealing with complaints about
the quality of construction of medium-
priced homes in a federal housing proj-
ect for low-income families. The series
included interviews with unhappy home
owners, pictures of their homes, and
claims of favoritism in awarding con-
tracts,

Custom Designed Homes Inc. sought
the injunction after the three-part series
had been broadcast, with the intention
of stopping the 30-minute piece. In ef-
fect, it asked for prior restraint in antici-
pation of what it regarded as libelous
remarks.

Texas District Judge William Scanlan
of Brownsville issued the restraining
order as requested. The order, how-
ever, was delivered halfway through the
30-minute broadcast, which continued
to its conclusion,

Today (Dec. 20}, the case is back be-
fore the same judge. The construction
company is seeking a permanent in-
junction against references to the story,
to a principal company executive and
to the company itself, It is also suing
KGRT-Tv and others for $2.4 million.

However, the U.S. Justice Depart-
ment may conduct its own investigation
of the case unless the Farmers Home
Administration—under whose program
the housing project was carried out—
makes its own check of the TV station’s
charges, according to a federal attorney
in Houston who heard of the broadcast
and checked into the situation,
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BroadeastAdvertising

ACT goes back to the FTC

Having already asked agency for ban of drug commercials
on children’s shows, it now wants toy ads forbidden

Action for Children's Television has
stepped up its campaign against ad-
vertising on childrens 1V programing.

ACT was in New York last week,
where the Boston-based organization an-
nounced that it has submitted a second
petition to the Federal Trade Commis-
sion, AC'l's new petition asks the FTC
to prohibit toy advertising in children’s
television programs.

In a filing with the FI'C one month
earlier ACT sought 10 bar all advertis-
ing of vitamins and other drugs on
children’s television programs as well as
on family shows. It contends that such
advertising is unfair and misleading
{ BROADCASTING, Nov. 15).

During testimony a month ago be-
fore the FTC in its hearings on modern
advertising practices, Evelyn Sarson,
president of ACT, said the organization
was preparing the toy-ad petition. Last
week, she projected a “third phase™: a
petition secking rules to prohibit ad-
vertising of edibles on children’'s TV
shows. She said that filing with FTC
may be expected in about a month.

ACT is the organization that has
asked the FCC to prohibit advertising
on children's TV programing and also
to require TV broadcasters to program
at least 14 weekly hours of children’s
shows. The FCC decided early in 1971
to treat ACT's petition for restrictions
in children’s shows in a rulemaking in-
quiry for which comments have been
submitted (BRroADCASTING, Oct. 11).

Last week, Mrs. Sarson released a
summary of new findings by Dr. F.
Earle Barcus, professor of communica-
tion research, Boston University, who
also testified at the FTC hearings. The
substance of his findings was that, in a
second study of Saturday-morning pro-
grams in Boston, commercials had in-
creased. His first examination was in
June 1971; his second in November
1971.

According to Professor Barcus, the
total number of Saturday-morning com-
mercials went from 406 in June to 461
in November; toy commercials in No-
vember accounted for 50% of all com-
mercials, “a total of 189 on ull net-
works”; the number of vitamin com-
mercials increased from two in June
to 22 in November, and “on the aver-
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age there was a commercial interrup-
tion every 2.1 minutes compared with
2.8 minutes [in June}—almost once
every two minutes.”

ACT quoted Protessor Barcus us say-
ing that the increase of “time devoted
to selling to children and in the num-
ber of commercials to children on TV™
had come about “in spite of the tre-
mendous amount of public conczrn and
press coverage given our study earlier
this year.”

Mrs. Sarson suid ACT was “unhappy
and disappointed™ over what she said
was a “lack of responsibility™ shown in
this area by the networks.

ACT spokesmen said that their bid
for vn FTC crackdown on toy advertis-
ing was related only to children’s pro-
graming. If such advertising is placed
in other programing, *“that is the adult’s
responsibility™ they said, noting that
children were not cquipped to make an
adult judgment or decision on advertis-
ing as to apparcnt misleading or decep-
tive approaches.

ACT contended in its petition that
children do not have the maturity or

- I'
Hak e 5 3
Action for Children's Television’s Carol Liebman (I) and Evelyn Sarson present
ACT's anti-toy-advertising petition 1o John F. O'Brien, Federal Trade Commission
assistant regional director for New York.

experience to analyze what its spokes-
women called “normal puffery” claims
of commercials.”

The petition said children have little
money and thus it is virtually impos-
sible for them to buy most of the toys
advertised and therefore they pressure
parents into buying for them, creating
a strain on the parent-child relationship.

Mrs. Sarson had asserted in the past
and reiterated last week—as does the
petition—that children were being ex-
ploited through TV by the toy manu-
factures to act as a “‘surrogate sales-
man.”

The petition also criticized the toy-
advertising guidelines of the National
Association of Broadcasters as adequate
only “on the surface™ in that children
have thought processes different from
adults and children *‘lack the experience
and the judgment necessary to deal
with advertising pressures.” The peti-
tion said that “the very existence of the
toy code is misleading since it gives
people the “illusion that they are being
protected.”

ACT said the law “has traditionally
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recognized that children require special
attention” as in forbidding them the
purchase of alcohol or cigarettes; pro-
hibiting them from entering into con-
tracts, driving automobiles, voting or
owning a credit card till they are of
age—"yet in the world of television, a
child is treated as an adult from the
day he begins watching television as an
infant.”

The petition also contained this: “In
the past few years, the amount of TV
advertising directed to children has in-
creased. Earlier, ads to children were
for child-oriented products—such as
toys and cereals. Today vitamin pills,
frozen dinners, bread, gasoline, shoes,
and snack foods are all being advertised
directly to children, with the clear im-
plication that they should pressure their
parents into buying the adult-oriented
products.

“In the next decade we may see ad-
vertising directed to children used to
promote an even wider and less child-
oriented range of products as a growing
number of advertisers realize that you
can sell anything to a child through
television.”

First retail buy
on network TV

And it's a major one:
Penney pays $1.5 million
for NBC election night

A retailer broke through to the network-
TV ranks last week. NBC said the J. C.
Penney Co., a national retail chain with
headquarters in New York, would spon-
sor all of NBC’s election night coverage
next year (Nov. 7, 1972). Cost of that
sponsorship is estimated at $1.5 million.

NBC announced Penney’s buy with a
statement by John M. Otter, NBC vice
president, sales. He said the entry of
“this prominent name in the retail de-
partment store field has long been
awaited by the industry.”

It was reported also that the Penney
national campaign, starting late next
summer and placed through LaRoche,
McCaffrey & McCall, New York,
would use the other networks, CBS-TV
and ABC-TV, as well, concentrating on
women'’s sports and news programs.

Penney’s expanded ad schedule also
calls for increased use of national maga-
zines.

The Television Bureau of Advertising
late last summer ranked J. C. Penney as
among the top five department-store
chains and store groups with local tele-
vision investments in 1970 (BROADCAST-
ING, Sept. 26). TVB in its report, “Local
Retail Advertisers,” said the Penney
chain spent $3,219,100 last year on TV.
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Suggested: change
in ACT’s hard line

Ideas broached by Ambrosino,
Cox at AWRT seminar; Danish
cites ill effects of ad ban

A hint appeared last week of possible
softening of demands by Action for
Children’s Television, which has asked
the FCC to prohibit all advertising on
children’s programs as well as to require
all broadcasters to produce 14 hours
weekly of special kiddie programing.

The occasion was a seminar on chil-
dren and television sponsored by the
Washington (D.C.) chapter of Ameri-
can Women in Radio and Television. .

On advertising, Kenneth A. Cox,
Washington lawyer and former FCC
commissioner, suggested that the ban
be placed on all programing aimed at
children 5 and under, with *some”
advertising permitted in other such pro-
graming. On program hours, Mrs. Lilian
Ambrosino, one of the founders of ACT
and a consultant to the Office of Child
Development of the Department of
Health, Education and Welfare, referred
at one point to a mandatory eight-hour
week of children’s programs instead of
the 14 hours requested by ACT.

Both Mr, Cox and Mrs. Ambrosino
maintained that broadcasters could af-
ford the expense of originating a speci-
fied number of hours of children’s pro-

Poets they’re not

Action for Children's Television inject-
ed a bit of showmanship into its news
conference in New York last Wednes-
day. Its anti-toy-advertising petition
was presented to John F. O’Brien of
the New York office of the Federal
Trade Commission (see page 45) wrap-
ped in Christmas gift paper: ACT's 15-
minute color film “But First—This
Message” was shown, and this verse
was distributed to newsmen:

*“"Twas 10 days before Christmas and
all through the land,

the toy ads on TV were quite out

of hand.

The selling and yelling, the razzle
and dazzle,

had driven kids crazy and parents
to frazzle.

So ACT prepared a quiet solution,

a simple petition to stop the pollu-
tion.

It only needs the FTC
to stop all the toy ads on kids TV.”

graming with reduced or no income
from advertising in those programs.
Both noted what they said were “high”
profits made by broadcasters, with Mr.
Cox referring to broadcasters’ “maxi-
mizing their profits.

ACT last week filed a petition with
the Federal Trade Commission asking
that agency to ban all toy advertising in
children’s TV programs (see page 45).

A reduction in revenues from the
sale of advertising to children would
mean that the quality of such programs
would suffer, Roy Danish, director of
the Television Information Office,
stressed. The better children’s programs
are supported by the profits made from
the so-called poorer programs, like car-
toons, he noted. “If you think children’s
programs are trash,” he said, “they’ll be
worse without advertising revenues.”

He also warned that special treatment
for children could set a precedent for
imposing special treatment for other
programs, leading ultimately, he said, to
government subsidies and controls.

Ray Hubbard, vice president for pro-
graming of Post-Newsweek stations, told
of new children’s programs on his TV
stations and reported that commercial
time is limited to clusters at the begin-
ning and end of the program. He also
said that advertising time in Post-News-
week children’s programs are limited to
eight minutes per hour (as against 16
minutes for non-prime time permitted
by the National Association of Broad-
casters’ TV code). He stressed also that
the advertising revenues help pay for
quality programs for children.

R.E. Lee disfavors
ACT ad-ban proposal

Action for Children’s Television can
cross FCC Commissioner Robert E. Lee
off any list it might have of potential
supporters of its proposal to ban com-
mercials from children’s programing.
The commissioner feels the proposal,
which has led to a wide-ranging com-
mission inquiry into children’s program-
ing. asks “too much.”

Commissioner Lee, who spoke last
week before Qur Lady of Peace Church
Home School Association, in Mt. Olivet-
Wheeling, W.Va., said that “profits are
really not that great” and that costs of
producing programing that will attract
an audience are substantial.

Although he could not justify the
elimination of advertising from chil-
dren’s programs, he could, he said, “sup-
port a move, preferably on a volunteer
basis,” to reduce the length of commer-
cials and the number of program inter-
ruptions. He also feels the question of
the type of advertising suitable for chil-
dren should be examined.
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In-house feedback on agency creative efforts

At ANA workshop, Dancer-Fitzgerald- Sample demonstrates
its Adlab concept of researching commercial effectiveness

A brief insight into what a major ad-
vertising agency can accomplish with
the TV commercial in its creative re-
search laboratory lightened an other-
wise ponderous one-day workshop held
last week in New York by the Associa-
tion of National Advertisers.

Dancer-Fitzgerald-Sample  provided
the workshop with a trio of executives
and a reel of commercial film for the
session, which explored “Research on
Copy Effectiveness and Consumer Re-
sponse.”

DFS’s creative research laboratory,
called Adlab, was designed to provide
feedback to the creative department
after having given some test exposure to
a commercial idca. Group interviews of
consumer representatives are also con-
ducted in an attempt to determine or
identify the directions the advertising
should take.

In one commercial—for Procter &
Gamble’s Bounty paper towels—fecd-
back from Adlab indicated that be-
lievability in demonstrations of the prod-
uct's absorbent power was all-important.
Subsequently. strategy was changed so
as to provide a natural, believable situ-
ation without cuts or other photographic
devices.

With a new product, Life-Savers gum
(currently in test markets), Adlab tests
stressed the need for product recog-
nition. The commercial then produced
did so on two counts: It noted the
“flavor of candy” in the gum and the
absence of the Life-Savers “*hole” in the
gum.

In the TV workshop studio at DFS, a
group of agency employes staged 2
“spontaneous”’ commercial, taping the
action almost as an amateur production.
Shown was a kind of kinescope of the
rough, and immediately after, the
finished commercial filmed in color. Tt
was noted that by this process, Adlab
was able to point the direction toward
spontaneity and lyrics, while eliminating
or tightening certain scquences depend-
ing also on the copy points to be made.

Conducting this portion of the ANA
session were DFS’s Babette Jackson,
vice president, director of research: John
Keil, senior vice president and creative
director, and William Weilbacher,
senior vice president and management
Supervisor.

In reporting on changing attitudes in
an “age ol consumerism,” Thomas Ben-
ham, president, Opinion Research Corp..
asserted that “puffery in advertising and
half-selling must go.” Advertisers of
course will continue to emphasize sales
points, he said, but they should do so

BROADCASTING, Dec. 20. 1971

“in the area in which the product de-
livers.”

Also on the program, Peter Stewart,
president of Technovus Marketing Corp.
research organization, asserted that
what consumers say they want may not
be what they actually buy. He explained
what his compeny does to research a
prohlem on consumer wants before a
product is introduced or a new adver-
tising campaign launched.

A group of marketing-research cxecu-
tives expressed an interest in communi-
cating with consumers and taking action
on their complaints and suggestions. The
three-member panel discussed “The
Consumer Play-Back: How to Get It—
How to Use It.”

The central aspect of General Mills’
advertising strategy. according to Law-
rence Gibson. director, marketing re-
search, is to ‘“outlisten consumerists.”
He said that General Mills has de-
veloped a wide variety of tools—surveys.
group interviews, controlled experi-
ments, life-style research, commercial
response—to help it “compete” with
consumerists for the confidence of the
consumer.

The Goodyear Tire & Rubber Co.
uses a continuous panel of 20,000
families to help it evaluate consumers’
buying habits, dissatisfactions. prefer-
ences. etc. Lee MacDonald. manager,
consumer market planning for Good-
year. outlined other tools used by the
company, including placing the product
in selected homes for cvaluation, con-
tent analysis of commercials, and
analysis of letters received from the
public.

American Telephone & Telegraph
Co.’s Gary Schmermund, public-rela-
tions supervisor-research, said the very
nature of the telephone system offers
consumer contact every four hours of
every day. A more formal measurement,
however. comes under the service atti-
tude measurement program which offers
customers the opportunity to voice their
attitudes through questionnaires or tele-
phone interviews. Currently, AT&T is
also conducting studies of their tele-
vision commercials and specials as well
as print campaigns.

Three L&N operations
sold to employes

Lennen & Newell's sell-off operation
wus in full swing last week with the an-
nouncement of employe purchases in
San Francisco, Puerto Rico and Okla-
homa City. Officials hoped that the pur-

chases will help solve the agency's
financial difficulties (BROADCASTING,
Dec. 6).

The largest operation, Lennen &
Newell/Pacific, San Francisco, which
bills some $18 million, will be renamsd
Richardson, Seigle, Rolfs & McCoy,
reflecting the new ownership of George
B. Richardson, president.

Sixteen employes of the Ackerman
Advertising division in Oklahoma City
purchased 80% of L&N'’s share in that
agency. The division, billing $4 mil-
lion, will be known as Ackerman Inc.,
and will be under the direction of Ray
Ackerman. The third sell-off, at Len-
nen & Newell of Puerto Rico, involves
$2.5 million in billing. The new agency
under president Jaime J. Cordova, for-
merly general manager, has not been
named.

Getting together
for radio ratings

Broadcaster-research teams
aim to work with ARB
and Pulse on improvements

Two task forecs, one of leading broad-
cast management executives and another
of research executives, are being set up
to work with the Amecrican Research
Bureau and the Pulse Inc. in a project
organized to improve radio research.

The undertaking is being launched
under the auspices of the Radio Ad-
vertising Bureau, which is calling this
eflort the “GOALS plan for continuing
rapid improvement of radio measure-
ment” (GOALS being an acronym for
goals for operations, administration,
logistics uand stability of radio-rating
services).

Under the plan, one task force will
meet regularly with ARB and the other
with Pulse, working with them toward
specific “goals for improvement™ in
their respective rudio-measurement serv-
ices. The services would agree on spe-
cific timetables to implement the im-
provements.

There is provision under the plan
for methodology studies if a task force
and its respective rating service agree
there is need for such research to vali-
date any proposed change in the meth-
od of operation. In this eventuality the
task force would work with the rating
service on the methodology study plan.

Under GOALS, the Broadcast Rating
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Council will audit all methodology
studies planned as a basis for significant
changes in the rating services. Leaders
among advertisers and advertising agen-
cies will be solicited for their sugges-
tions.

Miles David, RAB president, said
“we want to accelerate the improve-
ment in radio-audience measurement
which already has taken place, and
stimulate continuing improvement by
drawing on the brainpower of industry
specialists as well as the researchers in
the rating services.”

Mr. David observed that GOALS
differs in concept from ARMS [all-
radio methodology study] methodol-
ogy research conducted by an independ-
ent company, Audits & Surveys, in the
mid-1960’s. GOALS, he said, is a plan
for “the contribution of time and coun-
sel of the industry, with any necessary
methodology research studies to be
done by the rating services.”

RAB said the co-chairmen of the
ARB task force will be Pierre Megroz,
vice president, Christal Co., and Kathy
Lenard, director of research, Metro
Radio Sales. The co-chairmen of the
Pulse task force will be William Kelley,
director of national sales, Storer Broad-
casting, and Robert Galen, vice presi-

dent and director of research, Blair
Radio. Members of the committees are
to be announced at a later date.

Businesshriefly

Kraft Foods Co., Chicago, through J.
Walter Thompson Co., New York, will
sponsor a one-hour musical-comedy
special I'm a Fan on CBS-TV Tuesday,
Jan. 25 (9:30-10:30 p.m. EST). Special,
starring Dick Van Dyke and Carol
Channing, will pre-empt Cannon.

Minute Maid frozen products and Hi-C
drinks departments of the Coca-Cola
Company Foods Division, Houston, will
sponsor the Tournament of Roses
parade for the 18th consecutive year.
According to company spokesman,
sponsorship time will be equally divided
between the NBC and CBS network
coverage of the event. The New Year's
Day broadecast will launch major pro-
motion activity for both product lines.
Agencies for the Coca-Cola Company
Foods Division are The Marschalk Co.,
New York and Tatham-Laird & Kudner,
Chicago.

Physicians Mutual Insurance Co.,
Omaha, through Albert Frank-Guen-
ther Law, New York, and Terminix

Termite Control, Memphis, a division
of E. L. Bruce Co., through Doyle Dane
Bernbach, New York, have made their
first network-TV buys, Physicians has
purchased a spot on the Today program
Wednesday, Dec. 29 and Terminix be-
gins its schedule the week of April 3 on
the NBC Nightly News.

Western Electric, through Foote, Cone
and Belding, New York, will sponsor
two one-hour end-of-the-year specials on
CBS-TV. CBS News Correspondents
Report: Part I—The Nation will be
broadcast Dec. 23 at 9-10 p.m. EST,
with Walter Cronkite as moderator; Eric
Sevareid will moderate CBS News Cor-
respondents Report: Part lI—America
and the World, to be seen Dec. 30 at
9-10 p.m. EST.

Bonne Bell, Cleveland, is breaking in
January with a new Ten-O-Six lotion
campaign that will feature concentrated
use of spot (television and radio) and
network radio. Cosmetic maker also has
announced an extensive magazine sched-
ule as part of the campaign. The broad-
cast portion alone (though figures were
not made available) is estimated at
about $400,000. Broadcast will run
eight weeks. Chirug & Cairns, New
York, is agency.

International

Television in
Parliament?

An old controversy
heads for yet another
showdown in Britain

The British populace may become the
recipients of a belated, perhaps even be-
grudged. Christmas gift when Parlia-
ment meets late this month to decide
whether or not it will allow its proceed-
ings to be televised.

The showdown comes almost 200
years after a similar fight was waged to
allow print coverage of its debates.

The campaign to open Parliament’s
doors to the television camera began
nearly 12 years ago and has as its spear-
head Robin Day, prominent political re-
porter and interviewer with the British
Broadcasting Corp. In a letter to the
London Times, Mr. Day summed up
his crusade by saying: “Parliament
should not be as blind and stubborn
towards television as it was in its un-
happy struggle with the press.”

Then, as now, the proponents of a
televised Parliament believe that tele-
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vision is the most effective means of
mass communication, hence the ideal
instrument of democracy. And since de-
bate on the floor of Parliament takes on
a far greater importance than on the
floor of the U.S. Senate and House of
Representatives — where most of the
confrontations come in committee —
the need for television coverage of its
proceedings is correspondingly greater.

This need is also buttressed by what
the proponents of this plan feel is in-
creased interest on the part of the Brit-
ish people during highly controversial
issues such as those over the Profumo
scandal in 1963 and the more recent
Common Market debates.

The prospective system, if approved,
would provide for a pool of television
cameras to cover the full-day session.
Then editors and producers of the BBC
and Independent Television Authority
would develop a program of flexible
length covering the day’s happenings
for broadcast later that evening.

On days of particular importance, the
pool team would broadcast live as de-
bate took place.

However, freer television access to
Parliament is still meeting considerable
opposition. Five years ago, a committee
voted unanimously to experiment with

Parliamentary coverage, but the move
was defeated by a narrow margin on the
floor of the House of Commons.

The main arguments against cover-
age have been heard for years. Oppo-
nents argue that the selectivity of pro-
ducers and editors will lead misrepre-
sentation and sensationalizing. Some
also fear that principals in floor debate
would direct their comments to the
viewing public rather than to their parli-
amentary adversaries, with unhappy ef-
fect on the quality and integrity of de-
bate.

Beyond mere speculation, however, it
is impossible at this point to tell whether
the new year will bring with it a new
role for television in Britain. Only time
will tell.

French government TV
charged with censorship

A writer walked off a live French gov-
crnment television network show last
week, charging government censorship
of statements he had made about Presi-
dent Pompidou.

Maurice Clavel objected to cutting
of the word “aversion” from a filmed
statement of his, shown during a debate
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on morals in France. His statement in
full was: “At a time when the President
of the republic confides to a very im-
portant Amecrican ncwspaper the aver-
sion and annoyance that the French
Resistance inspires in him, it's a good
thing that the people think about it
and get shaken up about it."”

The American publication that Mr.
Clavel referred to is the New York
Tines magazine, which last August car-
ricd an interview with President Pompi-
dou in which he said, “As for the ro-
manticism of the Resistance, the heroes
both real and self-proclaimed . . . I
hate all that busincss.”

The government network claimed
Mr. Clavel distorted the President’s re-
marks and asked him to “respect the
exact terms of thc President.” A net-
work spokesman said Mr. Clavel re-
fused.

A deputy in the French National As-
sembly, David Rousset. said it would
have been better for the network to
have shown the film intact, then to have
made a statement detailing their objec-
tions. He added, “What’s worrisome
here is the visible degradation of respect
for freedom of speech.”

Needham Univas looks
to grow even larger

The newest member of Needham Uni-
vas, an international network of adver-
tising agencies, may be KMPH. Discus-
sions are currently under way between
the London-based agency and member
agencies Needham Harper & Steers,
New York, and Havas Conseil, Paris.
Talks are expected to culminate in an
agreement within the next three to four
months, according to a NH&S spokes-
man.

KMPH advertising agencies placed
about $12.2 million or 45% of their
$27 miltion worth of billings in broad-
cast in 1971. Agencies are KMP Part-
nership Ltd.. Bloxhams Partnership
Ltd., Lippa Newton Ltd., and Bartletts-
Publicity Ltd., all London. and KMP/
GGA, Manchester, England. Accounts
include Cadbury Schweppes Ltd., John-
son & Johnson (Great Britain) Ltd.,
Johnson’s Wax Ltd.. The Rank Organi-
zation, Air Tndia, Post Office Telecom-
munications, the Salvation Army, For-
mica Ltd., Ciba/Geigy (UK) Ltd., and
the Oil Appliance Manufacturer’s Asso-
ciation.

The Needham Univas world network
is located in 29 cities in the U.S., Eu-
rope, Africa, and Australia.

‘Whiteoaks' planted in U.S.

The Canadian Broadcasting Corp.'s
long-heralded Whiteoaks of Jalna TV
series, based on the 19th-century novels
of Mazo.de la Roche, has now been
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completed and CBC drama chief
Fletcher Markle journeyed to New
York Dec. 6 with a pilot of the pack-
age for showing to the three major
U.S. networks.

Considered to be the CBC's most
ambitious single project to date, the 13
complete episodes werc filmed in the
Ontario countryside and feature actress
Kate Reid. Termed a Canadian Forsyte
Saga by early reviewers, the series is
tentatively schcduled for CBC-TV net-
work distribution next month. Produc-
tion of future episodes depend heavily
on a U.S. sale due to the series’ price
tag.

No fairness doctrine
for Chilean radio

For the second time this month, the
government of Chile has suspended op-
eration of the opposition Christian
Democratic party radio station.

Radio Balmaceda was taken off the
air on Dec. 11 for 48 hours, as a result
of the station’s “serious offenses against
the President and the armed forces,”
according to a government announce-
ment. “Offenses” was not defined.

A week before, the station—along
with the other two opposition radio
outlets, Radio Agricultura and Radio
Cooperativa—was taken off the air for
24 hours during violent street disorders
stemming from a women’s protest
march.

All three opposition radio stations
are located in Santiago. and reach wide
national audiences through regional or
provincial station affiliations.

Quebec gets compromise

The long-standing attempts by the
Province of Quebec to assume its own
regulatory powers over radio, television
and cable have resulted in a compromise
proposal by the Canadian government.
Secretary of State Gerard Pelletier an-
nounced Dec. 8 that he would present
a proposal to the cabinet which would
allow provincial agencies to own and
operate radio or TV stations for purely
educational purposes if maintained un-
der the regulatory powers of the Cana-
dian Radio Television Commission.

While there remains the question of
the province’s acceptance of the condi-
tions set forth, the move may heal a
rift which developed earlier this year
when Quebec’s minister of cultural
affairs presented a bill in the provin-
cial legislature that sought to give Que-
bec full authority over all communica-
tions in the province.

The government in the past has
maintained a firm control over all
broadcast licensing and operation, for-
bidding the provinces to directly own
or operate any stations.

How to protect
yourself
against
Broadcasters
Liability losses

Figure out what you could afford
to lose, and let us insure you
against judgments over that
amount. We're experts in the
fields of libel, slander, piracy,
invasion of privacy and copyright.
We have 5 U. S. offices so we're
instantly available tor consultation
in time of trouble. Drop us a line,
and get full details from our
nearest office.

Employers Reinsurance Corp.,
21 West 10th, Kansas City,
Missouri 64105. Other U. S.
offices: New York, San
Francisco, Chicago, Atlanta.

CONSIDERING INVESTMENT
IN BROADCASTING?

BROADCAST ADVISORY
PROVIDES
A SERVICE FOR BUYERS ONLY

We help you find a station to fit your
needs, evaluate it, and represent you
in buying at lowest possible price.

We are not brokers. Brokers represent
sellers. We protect buyers and negoti-
ate savings.

Our fee is 15% of your savings from
the asking price. Call or write

BROADCAST ADVISORY

Raymond |. Kandel - Suite 2102
2222 Avenue of the Stars
Los Angeles, California 90067
(714) 835-5525
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Promotion

Al Petker returns with
station promotion club

After an absence of some six years,
direct salesman Al Petker, self-styled as
“the contest man.” and a one-time insti-
gator of a $16-million antitrust suit
against a large number of advertising
and broadeast industry firms, is back in
business with a plan to furnish gifts and
services directly to radio stations in re-
turn for commercial time to be sold
directly to advertisers. Mr. Petker’s new
plan, promoted as “Homemakers Mar-
ket League of American Radio Sta-
tions,” bears a strong resemblance to
“Gifts for Time,” which he operated
from 1947 to 1965.

This newest Petker plan calls for sta-
tions to establish local Homemukers
Market League clubs. Listener-members
receive club cards identified with station
call letters and a so-called “broadcast
bonus book.” These books contain cou-
pons redeemable at local retail stores.

The new plan also calls for member
stations to cstablish and conduct charity
drive programs three times each year,
each drive for a duration of 30 days.
Club members collect and send in labels
and boxtops from selected products,
with station members promised a 15%
fee from the Homemakers Market

League as a handling charge. Finally,
member stations are offered monthly
copies of “HML Radio Grapevine,” a
newsletter meant to serve as a forum for
an exchange of ideas.

In exchange, member stations would
broadcast a series of commercial tran-
scriptions supplied by HML. The com-
mercials, for HML clients, are to be ro-
tated and played a minimum of six times
each day during morning and afternoon
time periods. Mr. Petker claims to be
working with Dial Soap and Texaco as
advertisers supporting his Homemakers
Market League, and says that 400 radio
stations have enlisted in the campaign
so far.

Mr. Petker was forced to curtail his
business activities for several years to
recover from a severe heart attack. In
1962 he brought a $16.171,500 antitrust
action against Young & Rubicam and 15
station-representation firms (22 radio
stations were named as co-conspirators
but not defendants), complaining that
they conspired to destroy his sale firm’s
business. The final judgment in the anti-
trust suit called for, among other things,
a permanent injunction against Y&R
and nine of the rep firms not to inter-
fere with Mr. Petker’s type of operation
again (BROADCASTING. Jan, 22, May 14,
1962).

Ready for Radio Month

Theme of National Radio Month in
May next year will be “Radio . . . the
Sound of Service,” the National Asso-
ciation of Broadcasters announced last
week. The theme reflects, according to
James H. Hulbert, NAB public rela-
tions chief, “the continuing relation-
ship between the nation’s radio stations
and the people they serve.”

Promotion kits, including a series of
jingles stressing the community-service
angle, are due to be sent to radio sta-
tions early in April 1972,

Innovators encouraged

WaAL-Tv Baltimore is conducting a cre-
ative television-writing contest to dis-
cover local talent and to provide the sta-
tion with new and more imaginative
forms of TV entertainment. First-prize
winner in the script competition will re-
ceive $3,000 and a minimum of $6,000
in prize money will be awarded.

There are no restrictions on entries
with regard to length, subject matter or
form. Deadline for entries is March 31,
1972, and winners will be announced
June 16. WeAL-TV plans to produce and
televisc as many of the winning entries
as possible during the 1972-73 season.

EquipmentsEaginecring

Audicom digs at IDC
in FCC comments

International Digisonics Corp. last week
was the object of a two-pronged attack
before the FCC. On one front, Audi-
com Corp.—its competitor in aural-
encoded monitoring—submitted com-
ments and an accompanying engineering
study in which it claimed that IDC’s
proposed aural monitoring system is in-
ferior to its own and that IDC's system
will not work without significant de-
gradation of a broadcast signal. From
another direction, the Association of
Maximum Service Telecasters claimed
that aural coding would make visual
coding (the only present system, which
belongs to TDC) unnecessary.

Both parties made their comments in
an FCC rulemaking proceeding that
proposes an authorization of coded in-
formation into the aural transmission
process of television and radio stations
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for program-identification  purposes.
Only visual encoding is presently per-
mitted. The commission is also conduct-
ing an inquiry on standards for visual
systems, comments for which are due
next month.

Audicom told the commission that
IDC, in field tests IDC filed several
months ago, had supplied “only frag-
mentary information” and had offered
no data to attest to the reliability of its
proposed aural system. “The deficien-
cies of IDC's test procedures,” Audicom
said, “are especially significant” in light
of the problems IDC has faced in per-
fecting its visual-encoding system.

In the technical study filed as an
appendix to its comments, Audicom
proposed standards for aural encoding
which would limit modulation of the
aural carrier to a signal with an oc-
cupied bandwidth no greater than 200
hz. The quiescent level of the aural
signal, Audicom suggested, should be

minus 50 db with respect to the level of
100% modulation.

AMST noted that it has opposed any
type of encoding in the past, but in
light of the FCC's intention to authorize
some form of coding, AMST opted for
an aural system rather than a visual
system. It did not support either Audi-
com or IDC as to which aural systems
should be authorized, suggesting only
that the system authorized be granted
on a two-year trial basis to assure that
it will not cause signal degradation.

And in a third brief filed last week,
the National Association of Broadcast-
ers claimed that further field tests would
be necessary to determine which system
would be appropriate. NAB said that the
tests conducted by both IDC and Audi-
com thus far have been insufficient.
IDC’s tests were not extensive enough to
prove the system’s reliability and Audi-
com did not utilize enough stations in
its survey, NAB said.
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'71 color-set sales
way ahead of last year

The sale of color TV sets including
imports will hit 7-million units this
year, up by over 31% from last vear,
with dollar volume amounting to $2.375
billion, compared with 4.8 million color
sets in 1970 valued at $1.69 billion.

Monochrome set sales for the year
were also estimated at 7-million units,
worth $750 million, compared to 4.5
million units worth $518 million in 1970.

The estimates for the year were
issued last week by Jack Wayman, staff
vice president of the Consumer Elec-
tronics Group of the Electronic Indus-
tries Association. Dollar values were
extrapolated from comparable figures
last year.

Total estimated volume for the 14-
million TV sets that will have been
sold by the end of this year was esti-
mated at $3 billion—a gain of $800
million over the $2.2-billion value for
1970 TV set sales, and well over half
the total volume of all consumer elec-
tronics products this year.

Radio set sales will reach 45-million
units, worth $660 million, compared to
44.4-million worth $651 million in
1970. More than 45% of this year’s
radio sets have FM, the EIA noted.
Auto radio sales will be up over 30%
this year, it predicted.

Overall, consumer electronics sales,
including TV, radio, phonographs and
tape equipment, as well as electronic
musical instruments, transceivers, hear-
ing aids and home intercom systems,
will exceed $5 billion at the manufac-
turing level, worth $8 billion at the re-
tail level.

Video-tape duplicator
is put on the market

Ampex Corp.,, Redwood City, Calif.,
which nearly two years ago announced
development of a video-tape duplicating
process more economical and at least
10 times faster than then current
duplicating technology, has made its
first physical installation and nonexperi-
mental use of the system. The high-
speed, color broadcast video-tape dupli-
cation system, designated ADR-150,
was installed at NET Television Inc.,
Ann Arbor, Mich., and demonstrated
during a two-day technical seminar
Dec. 6-7 held at Chrysler Center, Uni-
versity of Michigan, Ann Arbor.

The system has one master-slave
module and two dual slave modules
reportedly capable of producing five
one-hour video-tape copies in about six
minutes. According to Charles A. Stein-
berg, vice president and general man-
ager, Ampex Video Systems Division,
the ADR-150 system is capable of dupli-
cating video-tape recordings at a rate
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up to 50 times faster than present
machine-to-machine techniques.

Until development of the new Ampex
system, video-tape duplication normally
was achieved by using two or more
video-tape recorders to duplicate copies
in real time, with a single copy of a 60-
minute program, for example, dupli-
cated in 60 minutes by the use of two
video-tape recorders. Additional copies
were possible only by linking additional
video-tape recorders to the master re-
corder. The new system, described “as
the first automatic high-speed duplicator
for quadruplex high-band video tapes,”
uses a magnetic transfer system with the
specially treated, high-energy master
tape in contact with an unrecorder, or
slave, tape. During contact magnetic
energies from the master tape are trans-
ferred to the slave tape.

NET Television Inc. is a video-tape
duplication and distribution outlet, proc-
essing an estimated 300 hours a week of
programs and adverlising material. In
addition to the NET system, Ampex has
delivered its ADR-150 to Hughes Sports
Network, New York. Ampex also plans
to deliver ADR-150 systems to EUE/
Screen Gems, New York, and Byron
Motion Pictures, Washington.

TechuicalTogi
CCTV tape duplicator * Vidicopy Co.,
Sunnyvale, Calif., has taken delivery of
a high-speed video-tape duplicating unit
produced by Consolidated Video Sys-
tems Inc., Santa Clara, Calif., and is
offering service for closed-circuit tele-
vision systems. The duplicating unit,
CVS 200, uses thermal techniques and
reportedly permits high-speed produc-
tion of duplicates from video-tape
masters, regardless of their format, at
costs to be “substantially lower” than
film processing, Vidicopy is offering
format-to-format conversion service on
all major-brand closed-circuit video-tape
recorders, as well as conversion from
broadcast tape masters or film for dupli-
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cation on any popular CCTV tape for-
mat,

CMX out commercially * Consolidated
Film Industries, Hollywood, last week
installed and made available to TV com-
mercial and program producers a CMX
600 edit and assembly unit, reportedly
the first commercial availability of this
instant image-access system since it was
first announced by CBS and Memorex
Corp. last March. Installation also is
being readied at Teletronics Corp., New
York, and at Consolidated Film, an
independent commercial processing lab.

Patent assigned ® Laser Link Corp.,
Woodbury, L.1., reports it has been as-
signed a 10-claim patent (No. 3,623,-
105) for its Airlink millimeter micro-
wave system. Laser Link said the ten
claims of the patent describe the
methods by which one transmitter car-
rier can piggy-back many television
channels of information.

Phaselocking efforts

Maclean-Hunter Cable TV Ltd., Rex-
dale, Ont., has acquired a 50% interest
in Phasecom Corp., a Santa Monica,
Calif., CATV hardware manufacturer.
Price and conditions of the transaction
were not disclosed.

Phasecom and Maclean-Hunter are
jointly developing further applications
of “phaselock™ technology. a system in-
volving the use of automatic circuits to
match the television frequency of one
carrier to another. The system works to
reduce interference effects on cable-TV
systems.

Phasecom'’s principal line of business
is the manufacture of electronic equip-
ment for CATV headends.

RCA also gives up tapes

RCA is phasing out its magnetic-prod-
ucts business, including computer tapes
and disk packs, and audio and video
recording tape. RCA said this move is
being taken as part of the company’s
withdrawal from the general computer
field (BROADCASTING, Oct. 4).
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FocusOnfinance”

Cox Cable is bullish on Cox Cable

CATV firm with solid growth sets to move farther and faster
with franchises in and near several major markets

Cox Cable Communications Inc.’s rev-
enues and subscribers have increased
“more than two-and-a-half times” in the
last three years and the company plans
to spend at least $60 million over the
next five years for development and
“might have the opportunity” to spend
more than three times that amount, de-
pending on how many franchises it
gets, President Henry W. Harris told
the New York Society of Security Ana-
lysts last Thursday (Dec. 16).

“Even if we get no more product than
is presently contained in the compro-
mise [between cable companies, broad-
casters and program copyright owners],
we believe the door has now been opened
wide enough to make CATV the most
dynamic growth industry in the nation
over the next decade,” he said.

He also said Cox “plans to pursue
the use of movies and sports as a poten-
tial source of additional income,” de-
claring that "“our surveys indicate that

LPB

won’t do a
thing for the
hiccups...

LPB is a manufacturer and dis-
tributor of Studio and Broad-
cast equipment at low, low
prices. It's worth your time to
find out more, so call Dick
Crompton or Ted Davey or
write

LPB Inc.
520 Lincoln Highway
Frazer, Pa. 19355
(215) 644-1123

people are willing to pay $2 to watch a
movie in the privacy of their own homes
when they want it and when they order
it.”

He also reported that Cox is working
with “a major Los Angeles research
firm" in testing motion pictures for au-
dience reaction and acceptance prior to
their release to TV, and in January will
begin testing viewer reaction to network
pilot films.

Cox Cable has focused its franchise
development efforts on cities close to
metropolitan areas with good independ-
ent TV programing, the Cox president
said, and will emphasize this type of
franchise activity over “the next several
years.”

Cox is now actively seeking franchises
in over 15 markets.

The company’s most important cur-
rent project, Mr. Harris said, is to com-
plete construction of its San Diego sys-
tem, Mission Cable, currently serving
over 50,000 customers. The company
expects to be under full construction
there by March 1 on a development ef-
fort that is expected to take up to three
years to complete and cost between $8
and $10 million, involving an additional
1,300 miles of plant passing 175,000
homes.

“Even if our yield is no more than
the present $5.50,” he said, “gross reve-
nues will exceed the revenues of all of
the television stations in that market
combincd.”

Cox will also develop the quint-cities
of JTowa and Illinois, encompassing
Davenport, Bettendorf, Moline, East
Moline and Silvis—all close to Chicago.
“Under the new FCC rules.” Mr. Har-
ris said, “we will be allowed to import
two independent stations providing po-
tential customers with the Chicago Cubs,
White Sox, Bulls and Black Hawks
games.” The project will cost between
$4.5 and $5 million, including initial
operating losses.

Mr. Harris also discussed develop-
ment efforts in Saginaw, Mich., near
Detroit, and said plans for development
were still under study in the case of a
number of other major franchiscs in-
cluding Lakewood and Rocky River,
Ohio, both near Cleveland.

As for Atlanta, Cox’s home base, he
thought it would be “an excellent long-
range CATV market” but said that

since the FCC’s ban on common own-
ership of TV stations and CATV sys-
tems in the same market is under re-
consideration in Washington, “we have
come to no decision with regard to di-
vestiture of Atlanta.”

The St. Louis market, he said, will
“ultimately be a great cable market”
and will be developed by Cox, begin-
ning in 1972, under a recently negoti-
ated agreement with Melhar Corp,
(BROADCASTING, Dec. 13).

To hedge against equipment delays
in its expansion program, Cox has or-
dered 2,000 miles of equipment and
been guaranteed delivery on a timetable
that should not slow its construction ef-
forts, Mr. Harris said. Cox estimates
the cost of construction in newer mar-
kets at $6,200 per mile.

The cable-television company has ob-
tained $20 million in new financing
under revolving credit to begin its de-
velopment projects (see below). Mr.
Harris said Cox will continue this type
of borrowing and plans to maintain’ a
minimum target debt-to-equity ratio of
two-to-one on an on-going basis.

Mr. Harris said the company has
created a new division solely responsible
for developing new markets. “These
people will be freed of all other re-
sponsibiltiles so that their complete
time and attention can be placed on de-
veloping new systems.”

He noted that the fourth quarter of
1971 will be the best in the history of
Cox Cable and operating earnings for
the year 1971 will be 20% ahead of
those for 1970.

$20-million credit
obtained by Cox Cable

Cox Cable Communications Inc. has
obtained a $20-million revolving-credit
agreement from a group of banks led
by Chase Manhattan Bank in New
York (“Closed Circuit,” Nov. 15}, it
was announced last week.

The agreement provides revolving
credit for a period of two years, after
which the loan may be converted into a
five-year term loan.

Cox Cable President Henry W.
Harris said his company will immedi-
ately draw $14.25 million of the credit
to retire all debt except a long-term
note of $3.1 million owed Cox Broad-
casting Corp.

The remaining credit, coupled with
the company’s internal cash flow, will
make approximately $16 million avail-
able for CATV system construction
over the next two years,
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Heavy write-offs
in Blair finances

A statement of earnings for John Blair
.& Co, for the year ending Dec, 31 will
reflect write-offs of about $2.5 million
before taxes and $1.75 million after
taxes, equal to 96 cents per sharc and
67 cents per share, respectively, the
firm reports.

Blair said following its quarterly
meeting of its board of directors on Dec.
9 that these extraordinary charges are
primarily good-will that arose from the
acquisition in 1968 of Stevens Direct
Mail Marketing Inc. by City News Print-
ing Corp., which, in turn, was bought
by Blair in 1969. Other items include
the unamortized portion of a plant re-
location and start-up expenses capital-
ized by City News Printing prior to
acquisition by Blair and expense incur-
red in 1971 by another Blair subsidiary,
Alden Press, in connection with relo-
cation of its main production activities.

The board also declared a regular
quarterly dividend of 12 cents per share,

payable on Feb. 15, 1972, to stock-
holders of record on Jan. 14.

LompanyReports

" Four Star International Inc,, Beverly
Hills. Calif., TV and film producer and
syndicator, reported a sharp upturn in
fiscal first-quarter gross sales and net
earnings.

For the first quarter ended Sept. 25,
1971:

1971 1970
Earned (loss) per share $ 0.08 (0.30}
Revenues 967,335 757,152
Net earnings (loss) 99.79%  (222,076)

" Westinghouse Electric Corp. reported
record sales and earnings for the third
quarter and the first nine months of
1971. Net income in the third quarter
was $44.4 million, equal to $1.06 per
common share, up 50.9% from the
third quarter recorded last year.

For the nine months ended Sept. 30:

1971 1870°
Earned per share § 296 § 2.41
Revenues 3,340.992.000  3,162,582,000
Net income 124,054,000 99,928,000

* The 1970 figures have been recast to reflect the

consolidation of majority owned subsidiaries and
the effect of poolings-of-interest combinations.

® The Qutlet Co., Providence, R.I., re-
ported an 8.4% increase in sales and
revenue for its broadcast and merchan-
dise divisions and a 49.1% decline in
over-all earnings for the nine-month
period ended Oct. 30.

A further earnings decline in the
third quarter was attributed to a de-
crease in broadcasting revenue and a
disappointing fall season in retailing.

For the nine-month period ended
Oct. 30:

1871 1970
Earned per share $ 034 § 0.74
Revenues 49,687,389 45,832,357
Net income 549,082 1,079,008

FinancialNotes

" ABC Inc. and Resorts International
Inc, have agreed in principle to the ac-
quisition of ABC Marine World by Re-
sorts International. Terms of the pro-
posal were not disclosed. Marine World
is located on San Francisco Bay at Red-
wood City, Calif.

BroadcastingStockindex

A weekly summary of market activity in the shares of 115 companies associated with broadcasting.

Approx, Total market
shares caphati-
Stock Ex- Ciosing Ciosing  Net change 1971 out zation
symbol change Dec. 15 Dac. 8 in week High Low (000) (000}
Broadcasting
ABC ABC N 52% 51% + % 52% 25 7,095 $362,696
AS| Communlcations ASIC 0 4 3% + % 4% 2% 1,815 4,755
Capital Cities ccs N 47% 46% + % 49% 29 6,236 280,620
CBS CcBS N 49% 45%, + 3% 49% 30% 27.858 1.260,575
Cox coX N 38 37 + 1 37% 17% 5,802 203,070
Gross Telecasting GGG A 12% 1% + % 16 10% 800 9,096
LIN LINB o] 14% 14% + % 15%2 6% 2,294 29,249
Moonay MOON 8} 8% 7% +1 9Ye 4 250 1,875
Pacific & Southern pPSOU o] 1% 10% + 1% 17% 8 1,930 15,440
Rahall Communicetions RAHL [o} 5% 10Ve — % 29 8% 1,037 9,976
Scripps-Howard SCRP o] 21 20 +1 25 18 2,589 53,075
Sonderling sDB A 21% 21% + Vo 34 17 997 21,685
Starr SBG M 14 15% — 1% 20V 8% 691 11,229
Taft TFB N 1% 41% - W 44% 23% 3,707 141,798
Total 63,101  $2,405,134
Broadcasting with other major interests
Avco AV N 14% 15 — % 18% 2% 11,476 $164,910
Bartell Media BMC A 3% Ve — % 8 2% 2,254 7,506
Boston Herald-Traveler BHLD o] 20 20 — 28 19 577 11,540
Chris-Craft CCN N 5% 8 — % 9% SVe 3.901 26,710
Combined Communications CCOM o] 25 2% + 2% 25 10% 2,206 47,981
Cowles Communications CwlL N 10% 1Y% -1 13%2 8 3,968 42,151
Dun & Bradstreet DNB N 66 63% + 2% 66 52% 12,838 786,328
Fuqua FOA N 21Va 192 + 2 262 13% 7.524 140,097
Gable Industries GB!I N 24 21%2 + 2%z 24% 9% 1,872 38,376
Gannett GCI N 56 56 — 60 32% 9,080 495,405
Gerneral Tire GY N 26 26 - 28Y. 21% 18,713 456,036
Gray Communications o] - - — 8 5Ya 475 2,850
ISC Industiies 18C A 5% 6 - % 8 4% 1,646 9.876
Kansas State Network Inc. KSN o] 7% 6% + 1 7%z 6z 1.471 9,929
Lamb Communications o] 2% 2% + Y 2% 2 475 1,425
Lee Enterprises LNT A 16% 6% _— 20 16% 2,936 47,710
Liberty Corp. LC N 7% 17 + % 24 16%s 6.744 111,276
Meredith Corp. MDP N 24%2 24% — % 29% 19% 2.772 63,063
Metromedia MET N 26% a7 — N 30% 17% 5.764 157,761
Multimedia Inc. o) 3t 32% + ¥ 34% 25 2,407 77,024
Outlet Co. oty N 13% 15% — 1% 22 13% 1.334 19,343
Post Corp. POST 0 20 18%4 + 1% 20 9Ye 925 15,263
Publishers Broadcasting Corp. PUBB ¢} 3 2% + W 4% 1% 919 2,408
Reeves Telecom RBT A 2Ye 2Ye + ¥ 3% 2 2,292 51,570
Rollins ROL N 46% 45 + 1% 472 25Y% 8,087 352,755
Rust Craft RUS A 23% 23 + Y% 23%. 8% 2,318 48,377
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(Continued from page 53) Approx.  Total market

sharas capitali-
Stock Ex- Closing Closin, Net change 1971 out zation
symbol change Dec. 15 Dec. in week High Low (000) (000)
Schering-Plough PLO N 87v2 85¥2 + 2 87% 60v2 25174 2,171,258
Storer SBK N 27V2 25% + 1% 33% 19 4,223 106,631
Time (nc. TL N 52% 52 + % 62% 405 7.258 362,500
Trans-National Communlications o] Ya Va —_ 1% Ya 1.000 120
Turner Communications [¢] 2% 2Ve + Y 4 2 1.328 3,147
Wometco WOM N 17% 15% + 2 23% 14% 6,037 92,789
Total 148,405  $5,924,605
CATV
Ameco ACO o} 3% 2% + 1% 12¥% it 1,200 § 2700
American Electronic Labs AELBA (o} 5% aY + ®% 10 3 1,668 7.506
American TV & Communications AMTV ) 24% 2% + 2% 26% 19%; 2,434 50,799
Burnup & Sims BSIM o] 24% 22% + 2 7% 20Vz 3.061 68,873
Cablecom-Genéral CCG A 134 12V + 1 17% 984 2,485 26,714
Cable Information Systems o Yz 2 + Y2 4% 1Y 955 1,910
Citizens Financial Corp. CPN A 12 12% — % 15% 1 1,590 17,688
Columbia Cable CCAB e} 13% 1Y% + 2% 15% 9% 900 10,125
Communications Properties COMU (o] 9% 8% + % 11%2 ¥ 1,906 15.953
Cox Cable Communications CXC A 22Va 22 + % 25% 15% 3,552 69.264
Cypress Communications CYPR 0 10%2 9% + 1% 10% 7 2,384 19,072
Entren ENT A 4% 2% + 1% % 2% 1.320 3,458
General Instrument Corp. GRL N 22 18% + 3% 2084 13%2 6,370 111,475
LVO Cable Inc. LvocC 0 9% 8% + % 0% 7 1,466 11,537
Sterling Communications STER (o] 5% 4% + ¥ 6% 3Va 2,162 8,108
Tele-Communications TCOM o] 20% 19% + % 22Y, 12 2,856 46,410
Teleprompter L A 109 100% + 8% 100% 561 3,077 256,160
Television Communications TVCM o] 5% 1) + % 10% 5% 3.804 33,285
Viacom VIA N 15% 14% + 1 21 -1 3,791 52,581
Vikoa VIK A BY k& + % 14% 4% 2,344 14,064
Total 49,325 $827,882
Programing
Columbla Pictures CPS N 8% 8 + % 1T% 6% 6,342 § 57.078
Disney DIS N 123% 127 — 3% 128% 77 13111 1,524,154
Filmways FWY A 5% 7 — 1% 1% 4% 1.829 8.231
Four Star International o) % ¥, + " 1% Y. - 666 579
Gulf & Western GW N 264 26% - % 31 19 15,549 388,725
Kinney Services KNS N <) 292 + 11 39% 25% 12,716 380,753
MCA MCA N 22v2 23 A 30 17% 8,165 166,321
MGM MGM N 17V% 17 + % 26% 152 5.895 102,396
Music Makers MUSC (o] i 1% + % 3% 1% 534 534
Tele-Tape Productions 0 1¥2 1% — 2% ] 2,190 3,285
Transamerica TA N 18Ya 18%2 — % 20V2 14% 63,841 1,172,759
20th Century Fox TF N 10% 9%, + 1% 15% 7% 8,562 78,085
Walter Reade Organization WALT ] 2Ya 1% + % 544 1% 2,414 4,514
Wrather Corp. WCOo A 8vz 9 - ¥ 8% 5% 2,164 12,703
Total 143,878  $3,880,117
Service
John Blair BJ N 14 13 +1 24%, 13 2.997 $ 37.007
ComSat ca N 59% 59%, + % 84%: 49% 10,000 56,250
Creative Management CMA A 9% 8% + 1% 17% T . 969 8,111
Doyle Dane Bernbach DOYL o] 24 212 + 2% 26Yz 20 1,934 401.311
Elkins Institute ELKN o 3% 4 - % 16% 3 1,664 4,992
Foote, Cone & Belding FCB N 9% 9% - 13% 7% 2,196 21.411%
Grey Advertising GREY ] 14 13% + % 16% 9% 1,200 15,117
Interpublic Group IPG N 2% 22% + % 271% 17% 1.673 31,988
Marvin Josephson Assocs. MRVN (o} 6% 6% + % 12 5% 825 8,869
LaRoche, McCalfrey & McCall 0 8% e 4+ 1 16% TV 585 6.289
Marketing Resources & Applications (o] 8v 9 - Y% 18Y 2% 505 4,293
Movielab MOV A 1% 1% —_ 4 1% 1.407 2,814
MPO Videotronics MPO A 4% 3% + 1Y 8% k3] 557 2.016
Nielsen NIELA o 39%2 38% + 1% 49% kI:3 5,299 204,647
Ogilvy & Mather OGIL o 38% 35% + 2% 36% 24 1.096 36,716
PKL Co. ) PKL A 7% 8% —1 10% 3% 778 5,057
J. Welter Thorhipson JWT N 40 41Y% — 1% 60 34v2 2,703 106,769
Transmedia International 4] — 1/16 —_ 3% 1/18 535 134
Wells, Rich, Greene WRG N 18% 19% — 257 15% 1.602 30,230
. Total 36,134 $984,621
Manufacturing
Admiral ADL N 16% 15% + % 21 8 5,163 $ 89,082
Ampex APX N 13 12 +1 25% 10% 10,875 130.500
CCA Electrdnics CCAE (4] 4V 4% - Y 5Ys 2V, as1 3,524
Collins Radio CRI N 15 14% + % 207 9%, 2.968 35,616
Computer Equipment CEC A % 3% + % ¥ 2% 2,434 7.594
Conrac CAX N 23%a 21v2 + 2 29 15% 1.259 24,865
General Electric GE N 625 61% + 1% 85% 52% 181,626 11,100,981
Harris-intertypa H1 N 50% 50%2 + Y% 69% 45 6,344 314,028
Magnavox MAG N 43% 43% — % 55 7% 17,283 812,301
M MMM N 126 125% + % 126% 95% 56,186 7,009,204
Motorola MOT N 78Y2 78 + % B9¥% 51%2 13,370 1,024,409
RCA ) RCA N 36% 35 + 1% 40% 2 74.437 2,577,090
RSC Indutries RSC A 2% 2% - Y 6% 2% 3,500 9,170
Telerpatlon TIMT (o] %" 6% + 1 13% ] 14,040 94,770
Westinghouse WX N 87% 86 + 1% 97% 65% 41,555 3,594,508
2Zenith ZE N 41% 38 + 3% 54% %% 19.025 791.821
Total 450,946 $27,619,353
Grand Total 893,889 $41,660,088
Standard & Poor Industrial Average 108.99 107.11 + 1.ee
A-American Stock Exchange Shares outstanding and capitalization as of Dec. 14. * Prices not available.
M-Midwest Stock Exchange Over-the-counter bid prices supplied by Merrill Lynch, ** Price as of Dec. 16.
N-New York Stock Exchange Pierce Fenner & Smith Inc., Washington. 1 Price as of Dec. 14.

O-Over the counter (bid price shown)
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Fateséfortunes

Broadcast Advertising

Abbot Jones, Ken Roman, H. Lee Smith
and William Whitney, all VP's and man-
agement supervisors, Ogilvy & Mather,
New York, elected senior VP's. John
Barnes, Richard Beatty, Julian Clopet
and John Walker, all O&M account
supervisors, and Stanley Smith, art
group head, elected agency VP's,

Paul McDonough, executive TV pro-
ducer, Benton & Bowles, New York.
named VP.

Michael Cohen, music director, and
Jerry Martin, account supervisor, both
Grey Advertising, New York, elected
VP’s.

Angela Kinnersly, former media re-
search supervisor, Ogilvy & Mather,
New York, joins ABC Radio there in
newly created position of assistant to
director of research.

Timothy C. Norton, former VP, client
services, Erwin Wasey, New York, joins
Doyle Dane Bernbach there as account
supervisor.

Judi Titch, assistant media buyer, Lewis
& Gilman, Philadelphia, joins J. M.
Korn & Son, there as radio-TV time-
buyer,

Edward Whitley, VP and general man-
ager, Blair Radio, New York, appointed
to additional duties as New York man-
ager of Blair Radio. Gerald Gibson and
Robert Lobdell, both with Blair Radio
sales staff, New York, named VP's for
sales.

J. Donald Cena, sales manager, KGBS-
(aM) Los Angeles, appointed general
sales manager.

Harlan Conway, media planner, Tat-
ham, Laird & Kudner, Chicago, joins
Needham, Harper & Steers, there, as
media supervisor,

Patrick J. Morin, formerly president and
general manager of Interstate Division
of Kentucky Roast Beef. joins Grey Ad-
vertising, Detroit, as VP and account
supervisor.

David Watson,
Cooke & Levitt,
agency, named VP.
George Feldman, director of research,
Tele-Rep Inc., New York, joins Tele-
vision Advertising Representatives there
as creative research dircctor.

Yolan Toro, with Richard K. Manoft
Advertising, New York, joins Media
Communications there as media di-
rector.

Dan Miller, local sales manager, KCOP-
(Tv) Los Angeles, appointed national

account supervisor,
Los Angeles-based
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sales manager. Gerry Velona, assistant
Western sales manager, succeds Mr.
Miller as local sales manager.

James B. Lohr, with Northlich, Stolley
Inc., Cincinnati agency, joins Reeves &
Pritchard there as account supervisor.

Robert D. Crothers, principal, Olsten,
Smith & Gould. which later became
Schwab, Beatty & Porter, New York,
joins Kenyon & Eckhardt there as ac-
count supervisor.

Larry Rubinstein, manager of consumer
media services, Creamer-Colarossi, con-
sumer advertising subsidiary of Coordi-
nated Communications Inc., New York,
appointed media director for CCI.

YJack Sander, with sales staff, wroL-TV

Toledo, Ohio. appointed local sales
manager.
A. H. Hammond, with sales staff,

wxvw (aM) Jeffersonville, Ind., appoint-
ed sales manager.

Eugene 1. Harrington, chairman of
board, Honig-Cooper & Harrington,
San Francisco. agency. retires Jan. 1,
1972,

Denman F. Jacobson, Avery-Knodel,
elected president of Detroit chapter of
Station Representatives  Association.
Ted Pearse of Blair TV named VP and
John J. Danahy of H-R/Stone, named
secretary-treasurer.

Frank Moore, general sales manager,
wLwI-Tv Indianapolis, joins WELI(AM)
New Haven, Conn. in same capacity.

David F. Poltrack, manager of market-

ing services, CBS Television Stations
National Sales, New York, appointed

NAB engineering award

John M. Sherman,
" director of engi-
neering, WCCO-AM-
FM-Tv  Minneapo-
lis, named recipient
of engineering
achievementaward,
to be presented at
National Associa-
tion of Broadcast-
ers convention in
Chicago, April 9-

Mr. Sherman
12. Mr. Sherman was chosen for his
long and meritorious service.

He has been engineering director of
Minneapolis stations since 1936, fol-
lowing seven years as radio inspector

and district supervisor for Federal
Radio Commission. He is 1928 graduate
of Carnegie Institute of Technology
(now Carnegie-Mellon University).

company's director of sales research
and promotion.

The Media

Walter H. McCroba, VP and general
manager, WRDW-TV Augusta, Ga,
moves to WRCB-Tv Chattanooga, in
same position. Both stations are owned
by Rust Craft Broadcasting. Mr.
McCroba succeeds Harry Burke, who
relocates in Florida as company ad-
viser. James N. Armistead, WRDW-TV
sales manager, succeeds Mr. McCorba
as general manager.

Daniel T. Pecaro, VP of WoN Conti-
nental Broadcasting and general man-
ager of its wGN-Tv Chicago, named ex-
ecutive VP of won-Tv. Marvin H. As-
trin, VP of Wan Continental and gen-
eral manager of WGN(AM) named ex-
ccutive VP of woN(aMm).

William G. Barker Jr., director of cor-
porate planning, Sun Oil Co., Philadel-
phia, since 1969, appointed CBS VP,
planning. Mr, Barker, who earlier had
served in marketing, administrative and
financial posts, fills position that has
been vacant at CBS for one year since
resignation of Ray Klemmer.

Sheldon Perry and Arnost Horlik, both
associate directors, CBS-TV network
business affairs, New York, appointed to
newly created positions of director of
talent and program negotiations and di-
rector of contract negotiations, re-
spectively.

John Arbenz, with CBS FM Radio
Sales, New York, appointed station
manager, WEEI-FM Boston, CBS-owned
station,

Redmond J. Dwyer, VP, treasurer and
controller, Asset Development Corp.,
Corona Del Mar, Calif., joins Cablecom
General, Denver, as VP of finance and
attorney.

Louis J. Rocke, general manager, WSTV-
Tv Wheeling, W. Va.-Steubenville. Ohio,
elected VP and general manager.

Patrick J. Conley, general manager,
Continental Cablevision of Michigan,
Jackson, Mich.. elected VP.

Donald O. Williams, VP and general
manager, Trans-Video, San Diego-
based division of Cox Cable Communi-
cations. Atlanta, elected VP. Arthur G.
Hansen, president of Purdue University,
Lafayette. Ind., and Henry W. Harris,
president of Cox Cable, Atlanta, elect-
ed to parent firm’s board of directors.

Gene Harris, director of cablecasting,
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Eastern region, Storer Cable TV, Miami
Beach, Fla., appointed resident manager
of firm’s Thousand Oaks, Calif., system.
Jose A. Puras, chief of engineering,
wsvI(Tv) Christiansted, St. Croix, Vir-
gin Islands, appointed station manager.

John Bonnet, operations manager,
KPHO(AM) Phoenix, appointed station
manager. He succeeds John Crowley
who died Nov. 22 (BROADCASTING,
Dec. 6).

Jeff Jacobs, with wWiNF(AM) Manches-
ter, Conn., appointed to position as sta-
tion manager.

Programing

Edward J. Montagne, VP for Universal
Television, North Hollywood, Calif,,
appointed to supervise development and
production of nonnetwork TV program-
ing for company.

Roderick M. Hills, attorney with Mun-
ger, Tolles, Hills & Rickershauser, Los
Angeles, appointed chairman of board
of Republic Corp., Los Angeles-based
diversified parent of Consolidated Film
Corp., film processing laboratories. He
succeeds Sanford C. Sigoloff, who con-
tinues as president and chief executive
officer,

Roy E. Disney, producer-writer with
Walt Disney Productions Inc., Burbank,
Calif., elected VP for 16 mm produc-
tion.

Steve Bell, program director, XBEA-
(aMm)-kBEY(FM) Kansas City, Mo.,
named VP of Intermedia Inc., commu-
nications subsidiary of ISC Industries,
diversified holding company. Mr. Bell
will develop and supervise programing
of Intermedia stations which include
KBEA-KBEY, KGTV(FM) St. Louis and
KLYX(FM) Houston.

Ron Dennington, with woky(am) Mil-
waukee, joins WMAS(AM) and WHvY-
(FM) Springfield, Mass., as program di-
rector.

Broadcast Journalism

Ralph Paskman, assistant director of
news, CBS News, New York, appoint-
ed chief deputy to Sanford Socolow,
named VP, deputy director of news
and executive editor, CBS News (BROAD-
CASTING, Dec. 13). Russell Bensley,
producer, CBS News with Walter Cron-
kite unit, appointed executive pro-
ducer. Producers in Cronkite unit will
include John Lane, Chicago bureaun
manager, CBS News, and Ed Fouhy,
Washington producer, CBS Evening
News. Mr. Cronkite continues as man-
aging editor.

George Herman, CBS News, Washing-
ton, elected VP, National Press Club
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Mellon Institute honors

Dr. Peter C. Goldmark, president and
director of research, CBS Laboratories,
Stamford, Conn., awarded 1972 Mellon
Institute Award, which honors “indi-
viduals who have contributed outstand-
ingly to science and its application to
the progress of mankind.” Presentation
will be made in the Mellon Institute
Auditorium, Pittsburgh, on April 14.

there. Bill Greenwood, Mutual Broad-
casting System, elected to three-year
term on club’s board of governors.
They are only broadcasters among club’s
elected officials.

Robert E. Clark,
ABC News, elected
chairman, Radio
and Television Cor-
respondents Asso-
ciation. Frank J.
Jordan, NBC
News, elected vice
chairman; Marya
McLaughlin, CBS
: ’ News, elected sec-
Mr. Clark retary, and William
Greenwood, Mutual Broadcasting Sys-
tem, elected treasurer. Also elected:
Robert F. Foster, WGN Continental
Broadcasting, member at large; Dean E.
Norland, Orion Broadcasting, member
at large; James R, Eury Jr., Cox Broad-
casting, member at large, and Joseph F.
McCaftrey, Evening Star Broadeasting,
member ex-officio. All newly elected
officers have their offices in Washington.

Jay Davis, with KEzv(AM) Anaheim,
Calif., appointed to newly created posi-
tion of director of news and public
affairs, XGER(AM) Long Beach, Calif.

Corp., New York-based equipment
manufacturer. Cedris Maasik, program
manager, ITT Avionics, Nutley, N.J.,
joins Laser Link as director of systems
engincering. Peter Lubell, projects man-
ager, Laser Link, appointed manager of
development laboratory. Laser Link
manufactures multichannel microwave
equipment used principally by CATV
systems.

John T, Walsh, field engineer, Television
Communications Corp., appointed man-
ager of technical operations for TVC
engineering department. He will co-
rodinate engineering effort for all TVC
cable-TV operations.

George R. Townsend, manager, Am-
pex Corp.’s RF department, producer
of UHF TV broadcast transmitters,
Westfield, Mass., leaves to form his own
Spectrum Communications, CATV sys-
tems firm now holding three Massachu-
setts franchises.

Allied Fields

Norman Fischer, managing resident
partner, Holt-Fischer, Austin, Tex., and
Washington media consulting firm,
former owner and manager, WEBB(AM)
Baltimore, and KUkU(aM) San Antonio,
Tex., joins R. Miller Hicks & Co.,
Austin, Tex., as head of newly formed
communications department. With addi-
tion of Mr. Fischer, R, Miller Hicks
expands into area of broadcast con-
sulting.

International

Thomas B. J. Atkins, VP, Independent
Communications Sales Ltd., Toronto
sales and marketing firm, named presi-
dent,

Equipment & engineering

Deaths

James Moren, chief of inspections and
measurement branch, FCC Field Engi-
neering Bureau, Washington, who is
retiring Jan. 1, appointed regional man-
ager, mid-Atlantic area, station rela-
tions division, National Association of
Broadcasters, Washington. He succeeds
Dan Valentine, Tampa, Fla.,, who be-
comes Southern regional manager. Rich-
ard Wartell, who has been in training
at NAB headquarters in Washington
since fall, appointed Midwest regional
manager, headquartering in Winfield,
Kan. Mr. Valentine succeeds Hamilton
Woodle of Sarasota, Fla., who is retir-
ing; Mr. Wartell succeeds Ernie Sand-
ers of Davenport, Iowa, who also is
retiring.

Malcolm Reader, director of engineer-
ing, PRD Electronics, division of Har-
ris Intertype, Syosset, N.Y., appointed
director of engineering, Laser Link

William H. Weintraub, 74, pioneer
radio advertising executive, died Dec. 8
at Memorial hospital, New York, Mr,
Weintraub was head of his own agency,
which in 1955 became Norman, Craig
& Kummel. He remained with agency
until 1956, serving as chairman and
consultant. After that he was associated
with Burnham & Co., New York in-
vestment firm, He is survived by his
wife, Suzannc.

H. Vincent Drayne, 76, retired VP and
group manager, Ketchum, MacLeod &
Grove, New York, died Dec. 9 after
brief illness. Mr, Drayne was with
agency 43 years, leaving three years
ago. He is survived by his wife, Mary,
and two sons—Richard, press secretary
to Senator Edward M. Kennedy (D-
Mass.), and Vincent, VP with Ketchum,
MacLeod & Grove.

Alfred Bruch, 52, president of Capital
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Film Laboratories, Washington and
Miami, died Dec. 13 of heart attack
while on Miami business trip. Mr.
Bruch was considered pioneer in field
of TV and film laboratory services. He
is survived by his wife, Patricia. one
daughter and three sons.

Henrietta K. Harrison, 76, early radio
worker and first woman program direc-
tion at wins{AM) New York, died Dec.
7 at her home in Forked River. N.J.
Mrs. Harrison was also charier member
of Radio Pioneers and American
Women in Radio and Television, Mrs.

Harrison is survived by one daughter.

Arnoid Perl, 58. writer and producer,
died Dec. 11 at his home in New York.
Mr. Perl had been executive producer
and writer for TV series. East Side, West
Side. He is survived by his wife, Nancy,
two daughters, one daughter and two
sons by previous marriage.

Fred Vandeventer, 68, former radio
newsman and originator and panelist
on Twenty Questions radio and TV
quiz serics, died on Dec. 3 in Peters-
burg, Va. He was newscaster with
WJR(AM) Detroit and WOR(aAM) New

York before launching Twenty Ques-
tions on wOR and Mutual in 1946, Pro-
gram was extended !o WOR-TV New
York in 1949 and Jater was on old
DuMont Television Network and ABC-
TV until 1955. Mr. Vandeventer is sur-
vived by his wife, Florence, one daugh-
ter and one son.

Sam Babcock, 42, sales manager, RRMG-
(FM) Tulsa, Okla., died Dec. 11 of
heart attack. Mr. Babcock joined station
six years ago. He is survived by his wife,
Grace, and four daughters.

forTheRecord

As compiled by BROADCASTING, Dec. 8
through Dec. 14, and based on filings,
authorizations and other FCC actions.

Abbreviations: Alt.—alternate. ann.—announced.
ant.—antenna. aur.—aural. aux.—auxiliary. CATV
—community antenna tefevision. CH—critical
hours. CP—construction permit. D—day. DA—di-
rection antenna. ERP—effective radiated power.
khz—kilohertz. kw—kilowatts. LS—Ilocal sunset.
mhz—megahertz. mod.—modification. N—night.
PSA--presunrise service authority. SCA-—subsidiary
communications authorization. SH—specified hours.
SSA—special service authorization. STA—special
temporary authorization. trans.—transmitter. UHF
—ultra high frequency. U—unlimited hours. VHF
—very high frequency. vis.—visual. w—watts, *—
educational. HAAT—height of antenna above
average terrain.

New TV stations

Action on motion

s Chief, Office of Opinions and Review in Rapid
City and Lead. both South Dakota (Heart of
Black Hills Statiuns). TV proceeding. granted re-
quest by Broadcast Bureau and extended through
Dec. 13, time to file response to petition to reopen
and update record and to supplement to petition
to reopen and update record filed by Heart aof
Black Hills Stations (Docs. 18358-9). Action
Dec. 8.

QOther action

u Review board in Orlando. Fla.. granted motion
by Central Nine Corp., Florida Heartland Televi-
sion Inc¢., Comint Corg.. and TV 9 Inc.. for ex-
tension of time through Dec. 6. to file responsive
pleadings to petition for leave ta amend filed by
Mid-Florida Television Corp. (Docs. 11083, 17339,
17341-2, 17344). Aciion Dec. 7.

Existing TV stations

Final actions

u *KCET(TV) Los Angeles—FCC granted re-
quest for Community Television of Scuthern Cali-
fornia for waiver of rules, to permit KCET to
present in its credit announcements in connection
with program series underwritten by Great West-
ern Savings and Loan Association, visual por-
trayal of letters "GW" as well as full ¢company
name. Action Dec. 8.

= WCCO-TV  Minneapolis — Broadcast Bureau
granted mod. of CP to extend completion date to
May 29, 1972, Action Nov. 29,

8 FCC extended Ume in respanse lo requests by
Westport TV Inc. (KBMA-TV), Metromedia Inc.
{KMBC-TV), Meredith Corp. (KCMO-TV), Tafi
Broadcasting Co. (WDAF-TV), Kansas Ci¥. Mo.,
and Highwood Service Inc. (KTSB), Topcka.
Kan., until Jan. 17, 1972, to file petitions to
deny application of Intermedia Inc.. for construc-
tion permit to make changes in facilities of station
KQTV St. Joseph. Mo. Action Dec. 10.

s WHEC-TV Rochester, N.Y.—Broadcast Bureau
granted mod. of license covering operation of
trans. by remote control from 191 East Avenue,
Rochester. Action Dec, 3

8 WARD-TV Johnstown, Pa.—Broadcast Bureau
granted license covering new commercial TV. Ac-
tion Nov. 23.

® WISN-TV Milwaukee—FCC denjed request by
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Hearst Corp. (WISN-TV). for waiver of prime
time access rule. Action Dec. 8.

u WDSM-TV  Superior. Wis.—Broadcast Bureau
granted mod. of license covering decrease in aural
ERP 6Io 10 kw; specify type aural trans. Action
ec. 6.

Action on motion

u Hearing Examiner Frederick W. Denniston in
Dubuque. JTowa (Dubugue Communications Corp.
[KDUB-TV]). TV proceeding, postponed pre-
hearing conference now scheduled for Dec. 15. to
%Jmmﬁence on Dec. 17 (Doc. 19339). Action
ec. 6.

Ruiemaking actions

a2 FCC granted UHF stations time until April 30,
1974, to comply fully with recently adopted rules
governing remote control operation of UHF and
VHF stations (Poc. 18425}, Action Dec. 8.

Network affiliations

ABC
® Formula: In arriving at clearance payments
ABC multiplies network’s station rtate by a

compensation  perceniage (which varies accord-
ing to time of day) then by the fraction of hour
substantially occupied by program for which com-
I'ensation is paid, then by fraction of agpgregate
length of all commercial availabilities during pro-
gram oc¢upied by network commercials. ABC
deducts 2.05% of station's network rate weekly
o cover expenses. including rayments to ASCAP
and BMI! and interconnection charges.

s WEAT-TV West Palim Beach, Fla.—(Gardens
Broadcasting Co.) agreement dated July 16 to re-
lace ane dated Aug. 14, effective July 2 through
an. 2. First call right. Program delivered to
station. network rate $235; compensation paid at
30% prime time.

8 WLKY-TV Louisville, Ky.—(WLKY-TV Inc.)
agreemment dated Sept. 17 to replace one dated
Aug. 19. 1969, effective Sept. 1 through Sept. 1,
1973, First call right. Programs delivered to sta-
tion, network rate $711; compensation paid at

30% prime time.

8 WDHO-TV Toledo, Ohio—(D. H. Overmyer
Telecasting Co.)_ agreement dated June 3 to re-
?lace one dated June 12, effective June 13 through
une 13, 1973, First call right. Programs delivered
to station. network rate $537; compensation paid
at 30% prime time.

New AM stations

Starts authorized

8 WCUG(AM) Cuthbert, Ga.—Authorized pro-
gram operation on 850 khz, 500 kw. Action Dec, 6.

u WEGA(AM) Vega Baja, P.R.—Authorized pro-
{Ex'a"' 2t.\g;:eration on 1350 khz, ERP 500 w. Action
ov. 29.

Action on motion

® Hearing Examiner Millard F. French in Natick,
Mass. (Home Service Broadcasting Corp., Natick
Broadcast Associates Inc.), AM proceeding, re-
opened record, granted pelitions by Natick for
leave to amend its application to update legal
considerations and other broadcast interests; ac-
cepted amendments, and again closed record
(Docs. 18640-1). Action Dec. 3

u Hearing Examiner Isadore A. Honig in Stam-
ford, Conn. (Western Connecticut Broadcasting
Co.). AM and FM proceeding. on request of
Broadcast Bureau scheduled further hearing for
Dec. 21 (Doc. 19043). Action Dec. 8.

u Hearing Examiner Ernest Nash in Mt. FPleasant
and Chariton, both Iowa (Pleasant Broadcasting
Co.. et al), AM proceeding, on request of Broad-
cast Bureau. ordered that proposed findings of
fact and conclusions be filed by Dec. 30 in lieu
of Dec. 9. and replies, if any, be filed by Jan. 13,
{)972 gn liew of Dec. 23 (Doc. 18594-6). Action
ec. 2.

® Hearing Examiner Chester F. Naumowicz Jr. in
Indianapolis, Ind., (Star Stations of Indiana Inc.),
AM-FM proceeding, et al., granted petition by
Indianapolis Broadcasting for leave to amend
financial portion of its application (Docs. 19122-
5}. Action Dec. 3.
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Other actions

u-Review board in Europa and Tupelo, Miss., AM
proceeding, granted motion by Radio Tupelo for
extension of time through Jan. 7, 1972, to file
exceptions to the initial decision in proceeding
involving applications for new standard broadcast
facilities at Eupora and Tupelo, Miss. (Docs.
19026-7). Action Dec. 7

m Review Board in Lebanon, Pa. and Catonsville,
Md.,, AM proceeding, oral argument has been
scheduled for Jan. 11, 1972, before panel of
Review Board in proceeding on applications of
Lebanon Valley Radio, Inc., for new daytime
AM to operate on 940 khz, with 1 kw power at
Lebanon and Radio Catonsville Inc. for same
facilities at Catonsville (Docs. -15835, 15839). Ac-
tion Dec. 1.

& Review Board in Charlottesville, Va., AM pro-
ceeding. granted request by United Community
Enterprises Inc. for extension of time to Dec,
20 to file exceptions to initial decision released
Oct, 19. Action Dec. 9

u Review Board in Charlotesville. Va., AM pro-
ceeding, granted request by WELK Inc., extend-
ing time to file exceptions to initial decision to
Dec. 24 (Docs. 18585-7). Action Dec. 7.

Existing AM stations

Final actions

8 KFSA Fort Smith. Ark.—Broadcast Bureau
granted license covering aux. trans. Action Dec. 8.

s KIEV Glendale, Calif. — Broadcast Bureau
granted license covering use of former main ant.
iu)nd :t‘rans. site for aux. purpose only. Action
ec.

s KRAK Sacramento, Calif.—Broadcast Bureau
granted mod. of license covering operation of
trans. by remote control from main studio loca-
tion. Action Dec, 3.

& KDAY Santa Monica. Calif.—Broadcast Bureay
granted license c¢overing installation of former
main trans. at main trans. location for aux.
purposes only; granted license covering changes.
Action Dec. I.

®« KUDU Ventura, Calif—Broadcast Bureau

franled license covering changes; transmitter-studio

ocation redescribed  as 3645 Ventura  Road;

granled license covering use of former main trans.
or aux. purposes only. Action Dec. 1.

® KGIW  Alamosa, Colo.—Broadcast Bureau
granted license covering aux. trans. Action Dec. 8.

® WAPE Jacksonville, Fla.—Broadcast Bureau
granted hcense covering alt. main nighttime trans,
Action Dec.

* WACX Austell Ga.—Broadcast Bureau granted
CP to increase ant. height to 350 f1. Action Dec. 6.

® WGRT Chicago—Broadcast Bureau granted li-
cense covering changes of main trans. and license
covering use of former main trans. as alt.-main
trans. Action Dec. 8,

T WLIB Manhattan, New York—Broadcast Bu-

reau granted license covering changes; trans. loca-

Bon rsedescnbed as Valley Brook Road Ext. Action
eC,

= WNAX Yankton, S$.D.— Broadcast Bureau
granted mod. of license covering operation of
trans. by remote control from main studio loca-
tion during directional nighttime operation; con-
ditions. Action Nov, 23.

s KSET El Paso, Tex.—Broadcast Bureau granted
license covering use of former main trans. for
aux. purposes only. Action Dec. 3

e KBUY Fort Worth, Tex—Broadcast Bureau
granted CP 10 replace expired permit for alt.
main-aux. trans. Action Dec. 9.

s« WNEU Wheeling. W. Va.—Broadcast Bureau
granted license coveriniresumption of operation
in accordance with BAL-7381. Action Dec. 3.

u« KEVA Evanston, Wyo.—Broadcast Bureau
granted license covcring resumption of operation
in accordance with BTC-6568. Action Dec. 3

Actions on motions

® Chief Office of Opinions and Review in Perry,
Fla. (WPRY Radio Broadcasters Inc.}, for re-
newal of license of WPRY, granted petition by
applicant, and extended through Dec. 13, time
to file exceptions to initial decision (Doc. 18885).
Action Dec. 6.

® Chief Hearing Examiner Arlhur A. Gladstone
in Key West, Fla. (John . %otuwuod). for
renewal of license of stauon KWF, granted
motion by Broadcast Bureau to compel answers
to interrogatories propounded to Spottswood and
ordered that responses shall be served and filed
in_ person by Dec, 9 provided that sunportms
affidavits may be furmshed at later date (Doc.
19290). Action Dec.

m Hearing Examiner Chester F. Naumowicz Jr. in
Indianapoliis, Ind. (Star Stations of Indiana, Inc.),

AM-FM proceeding, et al, grapted petition by
Indianapolis Broadcasting for leave to amend
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Summary of broadcasting
Compiled by FCC Dec, 1, 1971

Not
On alr Tota! on air Total
Licensed  STA® CP's on air CP's authorized

Commercial AM 4,338 3 13 4,354 57 4,411
Commaerclal FM 2,254 1 44 2.2992 114 2,413
Commaerclal TV-VHF 503 2 5 5103 17 5272
Commaercial TV-UHF 176 1] 13 1893 67 2563
Total commercial TV 679 2 18 699 84 773
Educational FM 472 1 15 478 78 556
Educational TV-VHF 85 3 3 a8 3 91
Educational TV-UHF 110 ¢ 7 17 14 3
Total educational TV 195 3 10 205 17 222

* Special Temporary Authorization.

' Inciudes 25 educational AM’s on nonreserved channels.

2 Includes 15 educalional sietions.

3 Indicates tour educationel stalions on nonreserved channels.

financial portion of its application (Docs. 19122-
5). Action Dec. 3

Fines

& WINF Manchester, Conn.—FCC notified Na-
tional Media Corp., licensee of WINF, that it
has incurred apparent liability for forfeiture in
the amount of $1.100 for willful or repeated
operation of station by unlicensed person in
violation of Communications Act and rules; over
power operation and failure to make logging
entries.

& KACT Andrews, Tex.—Broadcast Bureau by
letter, notified licensee that it has incurred ap-
parent forfeiture liability of $100 for failure to
file its license rcnewal application within specified
time in violation of rules. Licensee has 30 days
to pay Or contest forfejture. Action Dec. 1.

® KEES Gladewater, Tex.—Broadcast Bureau by
letter, notified licensee has incurred apparent
farfeiture liability of $25.00 for failure 10 file its
license renewal application within specified time
in violation of rules. Licensee has 30 days to pay
or contest forfeiture. Action Dec. 1.

® KTFS Texarkana. Tex.—Broadcast Bureau by
letter, notified licensee that it has incurred ap-
parent forfeiture liability of $25.00 for failure 1o
file its renewal application within specified time in
violation of rules. Licensee has 30 days to pay or
contest forfeiture. Action Dec. 1|

Designated for hearing

& FCC designated for hearing. four mutually ex-
clusive North Cnrolma applications for AM, three
requesting changes in facilities and fourth CP for
new station. in consolidated proceeding. Curtis
and Associates Inc. (WPXY) Greenville, re-
quesled a change from 1550 k¢, 1 kw, D. to

1590 ke, Skw, D; Farmville Broadcasun Co.
{WFAG) Farmvlllc from 1250 ke, 500 w, D, to

1590 ke, D; Radio Washmglon Inc.
(WEEW) Washlngton from 1320 ke, 500 w, D,
to 1590 ke, 1 kw, unlimited time, 5 kw to local
sunrise; and Dr, John N. Denmng and William
R. Britt (Clayton Broadcasting Co.) Clayton. re-
quested 1590 ke, 5 kw, D, for new facility. FCC
designated primary service issue for Clayton
Broadcasting Co., and issuc_ covering areas and
populauons expected to gain or lose primary
aural service from proposed operation of stations
WPXY, WFAG, and WEEW, as well as avail-
ability of other primary aural service to the pro-
posed areas. Action Decc.

New FM stations

Applications

® West Frankfort, lil.—Pyramid Radio Broadcast-
ing_and Television Co. Broadcast Bureau granted
97.7 mhz, 3 kw. Ant. height above average terrain
165 ft. P.O. address Box 128, West Frankfort, II1.
62896. Estimated construction cost $23,774.20;
first-year operating cost $7,000; revenue $27,500.
Principals: G. W. Lambert, president (16%),
Leonard Goebel Patton Sr., vice president (15%),
and John Edward Griffin, treasurer (10%), et al.
Mr. Lambert is dentist in West Frankfort. Mr.
Patton is superintendent of schools and owns 25%
of Howell Insurance Apency in West Frankfort.
Mr. Grifin is circuit clerk in Franklin County,
Benton, 111. Action Nov. 20.

8 *West Chester, Pa.—West Chester State College.
Brpadcast Bureau granted 91.7 mhz, 10 kw. Ant.
height above average terrain 120 ft. P.Q. address
High and College Avenues, West Chester, Pa.
19380. Estimated construction cost $22,000; first-
year operating cost $15,000; revenue none. Princi-
pals: Richard L. Strayer and David E. Hickman,
et al. Mr. Strayer is director of educational media
at West Chester State College. Mr. Hickman is

assistant director of business affairs at college.
Action Nov. 3

u *Spokane, Wash.——Spokane Public Broadcasting
Association. Broadcast Bureau granted 91.1 mhz,
Ant. height above average terrain 60 ft. P.O.
address 24 West 27th Avenue, Spokane, Wash.
99203. Estimated construction cost $1,776.60;
first-year operating cost $1.200; revenue none.
Principals: George Cole and Larry Cali, et al.
Mr. Cole is president of Spokane Public Broad-
casting_Association. Mr. Cali is director of Spo-
lﬁmc 3gublic Broadcasting Association. Action
ov. 30.

Starts authorized

& WSUB-FM Groton. Conn.—Authorized program
operation on 105.5 mhz, ERP 3 kw, HAAT 75 ft.
Action Nov. 29,

s WYEN(FM) Des Plaines, Ill—Authorized pfo-
pram operalion on 106.7 mhz, ERP 50 kw, HAAT
300 ft. Action Dec. 6.

= WQWQ(FM) Muskegon,
program operation on 104.5 mhz,
HAAT 360 ft. Action Nov. 29.

s KQAD-FM Luverne. Minn.—Authorized pro-
gram operation on 100.9 mhz, ERP 3 kw, HAAT
240 ft. Action Nov. 29.

® WLSN(FM) Connelsville, Pa.—Authorized pro-
gram operation on 1039 mhz, ERP 330 kw,
HAAT 780 ft. Action Dec. 6.

8 KWYR-FM Winner, S.D.—Authorized program
operation on 93.7 mhz, ERP 100 kw, HAAT 550
ft. Action Nov. 29.

s WCUL(FM) Culpeper, Va.—Authorized pro-
gram operation on 103.1 mhz, ERP 3 kw, HAAT
195 ft. Action Dec. 6.

s WIMA-FM Orange, Va.—Authorized program
operation on 96.7 mhz, ERP 3 kw, HAAT 171
ft. Action Nov. 29.

Mich, — Authorized
ERP 3 kw,

Final action

s Rensselaer, N.Y.—FCC approved, in response to
request by People Communication Corp. and
WABY Inc.. joint agreement providing for dismis-
sal of WABY Inc¢. application for new FM in
Albany. N\Y., in return for pavment of expenses
incurred in amount of $2.174,76, and granted ap-
nlication of People Communication Corp. for new
FM 1o operation on ch. 2R0A in Rensselaer. Ac-
tion Dec.

Actions on motions

& Hearing Examiner Charles J. Frederick in Port-
land. Ind. (Glenn West and Soundvision Broad-
casting Inc.). FM proceeding. on cxaminer's own
motion. modified supplemcmal initial decision re-
leased Nov. 3, in certain respects (Docs. 17916-7).
Action Dec. 3.

® Hearing Examiner Jay A. Kyle in Mobile, Ala.
(Trio Broadcasters Inc). FM proceeding, granted
request by applicant and rescheduled hearing for
Dec. 21. in lieu of Dec. 14 (Doc. 19228). Action
Dec. 6

® Hearing Examiner James F. Tierney in Easton,
Md. (Communitv Broadcasters Inc.. Easton Broad-
casting Co.). FM proceeding, denied petition by
Community Broadcasters Inc., for reconsideration
of ruling released Oct. 27. denying its motion for
leave to amend (Docs. 19303-4), Action Dec.

Other actions

® Review board in Birmingham, Ala., FM pro-
ceeding. granted request by Voice of Dixie Inc.
for extension of time to Dec. 20, to file reply
briefs to exceptions and brlefs to initia! decision
Sept. 17. Action Dec. 10.

= Review board in Picayune, Miss., FM proceed-
ing, granted petition by Andres Calandria for ex-
tension of time to Dec. 15 to file responsive plead-
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ings to petition for enlargement of issues, filed by
Tung Broadcasting Co. Action Dec. 10.

Rutemaking action

m FCC Eroposed assignment of ¢lass C FM chan-
nel to Roumford, by substituting ch. 242 for ch.
292A, presently assigned to Rumford. Action
would amend rules, FM table of assignments, and
would require agreement by Canadian government,
because Rumford is within 250 miles of U.S.-
Canadian border. Action Dec. 8.

Existing FM stations

Final actions

a *KFCA(FM) Phoenix—Broadcast Bureau dis-
missed mod. of CP 10 change trans. location;
change studio and remote control location lo 524
West Washington Street, Phoenix: change trans.
and ant.; make changes in ant, system; ant. height
1.546 fi. Action Dec. 7

5 KXEW-FM Tucson. Ariz.—Broadcast Burcau
granted license covering new FM: ERP 3 kw; ant.
ant. height minus 38 ft. Action Nov. 23,

s KKDJ(FM) Los Angeles—Broadcast Bureau
granted request for SCA on sub-carrier frequency
of 67 khz. Action Dec. 3.

8 WATR-FM Waterbury, Conn.—Broadcast Bu-
reau granled mod, of license covering change of
main studio location to TV studio site at Peach
Orchard Road, Prospect. Conn. Action Dec. 3.

& WRYZ-FM Jupiter, Fla.—Broadcast
granted request for waiver of rules to
as Jupiter-Tequesta. Fla. Action Dec. 8

® WBIE-FM Marietta, Ga.—Broadcust, Bureau
granted request for waiver of rules to identify as
Marietta and Atlanta. both Georgia. Action Dec. 1.

8 KFMG(FM) Des Moines. lowa—Broadcast Bu-
real granted CP to change trans. location to 440
Northeast 23rd Street, ncar Des Moines, Des
Moines: install new truns. and ant.: make changes
in ant. system. ERP 100 kw. ant. height 310 fi.;
remote control permilted. Action Dec. 3.

® KIWA-FM Sheldon. lowan—Brondcast Bureau
granted license covering new FM: ERP 3 kw:
ant. height 97 ft. Action Dec. 3.

s WUAZ(FM) Henderson. Ky.—Broadcast Bureau
granted license covering new FM: ERP 3 kw: ant.
height 300 (1. Action Dec. 3.

s WXTC(FM) Annapolis. Md.—Broadcast Bu-
reau granted CP to change trans. location to Mt
Tabor Road. 0.8 mile east of Davidsonville Road,
4 miles east of Belair. Md.: change studio site:
operate by remote control from proposed studio
site; install trans, and ant.; make changes in ant.
system: ERP 20 kw: ant. height 500 fi, Action
Dec. 3.

8 KWIL-FM Albany. Ore.—Broadcast Bureau
granted request for SCA on sub-carrier frequency
of 67 khz, Action Dec. 3.

a KRAV(FM) Tulsa. Okla.—Broadcast Bureau
granted request for SCA on sub-carrier frequency
of 67 khz. Action Dec. 3,

® *WLIU(FM) Lincoln University. Pa.—Broad-
cast Bureau granted CP to replace cxpired permit.
Action Dee. 3,

s WSFM{FM) Harrisburg. Pa.—Broadcast Bu-
reau granted CP to construct new tower and
change ant.. increase ant. height to 235 .. re-
mote control permitted. Action Dec. 6.

a KVGMI(FM) Bellingham. Wash.—Broadeast Bu-

reau granted license covering changes: ERP $0
kw: ant. height 2.440 ft. Action Dec. 1.

8 *KOLU(FM) Pasco, Wash.—Broadcast Bureau
rescinded Nov. 10 grant of license covering new
station. Action Dec. 6.

8 WEZW(FM) Waumatosa. Wis.—Broadcast Bu-
reau granted waiver of rulcs. and permitted sia-
tion identification as Wauwatosa-Milwavkee, Wis.
Action Dec. 3.

Bureau
identify

Fine

1 WRSJ.-FM Bayamon, P.R.—FCC ordered Radio
San Juan. Inc.. licensee of WRSJ-FM. to forfeit
$1.000 for repeated violations of rules by (failing to
maintain center frequency of stalion within 2,000
cycles per second of assigned center freguency.
Action Det. 8.

Action on motion

8 Hearing Examiner James F. Tierney in Easton.
Md. (Community Broadcasters Inc.. Easlon Broad-
casting Co.). FM proceeding. denied pretition hy
Community Broadcasters Inc.. for reconsideration
of ruling rcieased Oct. 27. denying its motlion for
leave o amend (Docs. 19303-4). Action Dec. 2.

Other action
a1 Review Board in Portland. Ind.. FM proceed-

ing. granted motion by Soundvision Broadcasting
Inc. for extension of time through Dec. 13 to
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file cxceptions to supplemental initial decision
in Portland. Ind., FM channel 265A proceeding
(Docs. 17916-7). Action Dee. 7.

Renewal of licenses, all stations

& Broadcast Bureau pranted renewal of license for
ls<DES-AM-FM Palm Springs, Calif. Action Nov.

® Broadcast Bureau granted rencwal of license for
VHF translator station WOBAJ Corbin and Wood-
bine. both Kentucky. Action Nov. 29,

Translator actions

® K04DL Gastineau Channel, Airport area. Auke
Bay and Mendenhall Glacier, all Alaska—Broad-
cast Bureau granted CP for VHF translator sta-
tion to change tyre trans. and change output
power (0 three 1-w outputs and one 10-w output.
Action Nov. 30

® Chinle. Ariz.—Broadcast Burcau granted CP
for new VHF translator to serve Chinle, operating
an ch. 6 by rebroadcasting programs of KNME-
TV ch. 5. Albuquergue, N.M. Action Nov. 19,

8 Nutrioso. Ariz.—Broadcast Bureau granted CP's
for VHF translators 1o serve Nuitrioso, operating
on ch. 2 by rebroadcasting programs of KOLD-
TV ¢h. 13. Tucson. Ariz.. ¢h. 6 by rebroadcasting
programs of KGUN-TV ch. 9. Tucson and ch. 7
by rebroadcasting programs of KVOA-TV ch, 4,
Tucson. Action Nov. 26.

s KO4EQ. KI3HU Fort Jooes, Greenview., Etna
and Callahan, all California—Broadcast Bureau
granted CP's for VHF translator to replace ex-
pired CP's lor changes. Action Dec. 3

s K1IKA South Lake Tahoe and Meyers. both
California—Broadcast Bureau granted license cov-
ering new VHF translator. Action Dec. 6.

s K81B1 Leadville. Buena Vista. Salida and
Alamosa, all Colorado—Broadcast Bureau granted
license covering changes in UHF translator sta-
tion. Action Deec. 6

s K04GO Grand Valley, Colo.—Broadcast Bureau
granted CP 10 replace expired permit for new
VHF translator. Action Dec. 3

8 Fort  Lauderdale. Fla. — Broadcast Bureau
granted CP for new UHF translator to serve
Fort Lauderdale. operating on ch. 61 by rehroad-

casting programs of WCIX-TV c¢h. 6, Miami.
Action Nov. 19.
s Fort Lauderdale. Fla. — Broadcast Bureau

granted CP for new UHF translator to serve Fort

Lauderdale operating on ch. 64 by rebroadcasting
rograltgs of WCIX-TV, ch. 6, Miami. Action
ov. 19,

s Hellywood. Fla.—Broadcast Burcau granted CP
for new UHF translator to serve Hollywood, op-
erating on_ ch. 69 by rebroadcasting programs
of WCIX-TV. ch. 6, Miami. Action Nov. 9,

n WDDD{(FM) Marion. Ill.—Broadcast Bureau
granted CP to change trans. location to 2 miles
north of city on Route 37. Marion; op¢rate by
remote control from  studio site at 300 Public
Square. Marion: ERP 3 kw; ant. height 270 ft.
Action Nov. 22.

8 Waterloo. Jowa—Broadcast Bureau granted CP
for new UHF translator to serve Waterloo. operat-
ing on ch. 32 by rebroadcasting programs of
KIIN-TV ch. 12 Towa City. Action Nov. 19,

1 Baltimore—Broadcast Bureau granted CP for
new UHF (ranslator to serve Baltimore operating
on ch. 73 by rebroadcasting programs of WMPB-
(TV) ch. 67 Ballimore. Action Nov. 22.

u Appleion. Minn.—Broadcast Bureaw granted
CP's for new UHF translators o serve Appleton.
apcrating an ch. 55. by rebroadcasting programs
of KMSP-TV ch. 9. Minneapolis:_and ch. 60,
by rebroadeasting programs of WTCN-TV ch. 11.
Minneapolis. Action Dec. 2.

1 KI2HY Beowawe and Crescent Valley. Nev.—
Broadcast Bureau granted mod. of CP for VHF
translator station to extend completion date to
June 3. 1972, Action Dec. 3

m Shiprock. N.M.—Broadcast Bureau granted CP
for new UHF translator to serve Shiprock operat-
ing on ch, 69 by rebroadcasting programs of
KOB-TV ch, 4 Albuguerque, N.M. Action Dec. 7.

a Tierra  Amarilla, N.M.—Broadcast Bureau
ranted CP for new VHF translator to serve
ierra Amarilla. N.M., operating on ¢ch. 9 by re-

hroadcasting programs of KOB-TV ch. 4, Albu-

querque. N.M. Action Nov, 19,

® Morris and Laurens, both New York—FCC
witived rules (power limitation) and Board of Co-
operative Educational Services. Second Supervisory
District. Green. Del.. Scholarie and Otsepo
Counties. has been authorized to construct new
10-w VHF translator station to serve Morris and

Laurens site. both New York. on ch. 4. Action
Dec. 8.
® Pine Ridge. S.D.—Broadcast Bureau granted

CP for new VHF translator to serve Pine Ridge.
operating on ch. 13 by rebroadcasting programs
of KHSD-TV. ch. 11. Lead, $.D. Action Nov. i7.

® K13JC Whitewood, S.D.—Broadcast Bureau
granted mod. of license covering VHF translator
to change name to Meade Independent School
District #101. Action Dec. 3

» Roanoke. Va—Broadcast Burcau granted CP
for new UHF transiator to serve Sugar Loaf area
and Garden City area, both Virginia, operating
on ch. 67 by rebroadeasting programs of WBRA-
TV c¢h. 15 Roanoke. Action Nov. 23.

® K73JAR The Dalles, Ore., and Goldendale,
Wash.—Broadcast Bureau granted CP to change
type trans. and increase output power of UHF
translator. Action Nov. 23.

s Conover. Wis.—Broadcast Bureau _granted CP
for new VHF translator to serve Eagle River,
Phelps. Land O'Lakes and Conover, all Wisconsin,
operating on ch, 4 by rebroadcasting programs
ngl' WSAU-TV ch. 7, Wausau, Wis. Action Nov.
19.

s Laramie. Wyo.—Broadcast Bureau granted CP
for new UHF translator fo serve Laramie, op-
erating on ch. 77 by rebroadeasting programs of
KRMA-TV ch. 6, Denver. Action Dec. 8.

1 K12AE _ Powell. Wyo. — Broadcast  Burcau
granted CP 10 change type tranS.; change irans.
power and make changes in ant. system of VHF
translator; include rural area east and south of
Powell and community of Garland, Wyo., in
principal community. Action Dec. 6.

Modification of CP’s,

all stations

u K55AB Ridgecrest and China Lake, both Cali-
fornia—Broadcast Bureau granted mod. of CP for
UHF translator to extend completion date 10 June
3, 1972, Action Dec. 3.

8 WKLS(FM) Atlanta—Broadcast Bureau granted
mod. of CP 1o change height of ant. on tower;
ant. height 950 ft.; condition. Action Nov. 23

s WRTL-FM Rantoul, Ill.—Broadcast Bureau
granted mod. of CP to change trans. and ant;
make changes in ant. system; ERP 3 kw; ant.
height 275 ft.

8 WTCN-TV Minneapolis — Broadcast Bureau
granted mod. of CP to extend completion date to
May 29, 1972, Action Nov. 20.

8 KSTP-TV St. Paul—Broadcast Bureau granted
mod. of CP to extend completion date t0 June 6,
1972, Action Dec. 6.

& WOTT Watertown, N.Y.—Broadcast Bureau
granted mod. of CP to operate trans. from 0.35
mile north of intersection of Gifford and Gotham
Roads. Wawertown, N.Y.; remote control permii-
ted. Action Dec. 6.

8 *WMOT(FM) Murfreesboro, Tenn.—Broadcast
Bureau granted mod. of CP to change trams. and
ant. Action Dec, 7.

Ownership changes

Actions

w KCAC(AM) Phoenix—Broadcast Bureau grant-
ed assignment of license from W. L. Farringer,
trustee, Champe Raftery and Leland C. Makem-
son. co-trustees. to Prairic Avenue Gospel Center
for $175.000. Sellers: Champe Raftery, et al, Buy-
ers: Carl Pike, president (33'4%), James Victor
Pike, vice president (33%%) and Daniel Steven
Pike, secretary-lreasurer (3314%). Messrs. Pike
are officers of Prairie Avenue Gospel Center,
which operates Hawthorne Christian Schools, pri-
vate elementary schools in Hawll]orne. Fountain
Valley. Rancho Mirage, Harbor City, Mira Loma,
San Diego and Fresno, all California. and Golden
West Christian School, Phoenix. The company
also operates Fiestacoach tourist and charter bus
tours in ilawthorne and Fiesta Air airplane serv-
ice, also in Hawthorne. Action Nov. 18.

8 KOGO(AM) San Diego—Broadcast Bureau
granted assignment of license from_Time Life
Broadcast Inc. to Retlaw Enterprises Tnc, for $2,-
900.000. Sellers: Curtis C. Messinger, vice presi-
dent, et al. Buyers: Jon S. Kelly, president (50% )
and Robert E. Kelly, vice president (50%) Mr. J.
Kelly is rartner in and one-third owner of Kclly
Broadcasting Co.. licensee of KCRA-AM-FM-TV
in Sacramento. Calif. He is also secretary-treasurer
and one-third owner of Kelly Television Corp. in
Sacramento. ioint real estate venture and film syn-
dication. and chairman of board and 45% owner
of California Television Corp., distributor of
Zenith, Amana. Lear Jet Stereo, in Sacramento.
Mr. R, Kelly is also partner and one-third owner
of Kelly Broadcasting Co.. president and one-
third owner of Kelly Television Corp. and vice
nresident and 45% owner of California Television
Corp. Action Nov, 24,

» WGRK(AM) Greensburg. Ky.—Broadcast Bu-
reau_granted transfer of control of Veer Broadcast-
ing Co. from E. J. Milby. Virgil A. Pricc and Edwin
R.” Cundiff (24.5% before, 50% after) (together
75.5% of common stock subscribed for) 1o Robert
L. Towers and James M. Hav (none before, S0%
after). Consideration! $1.000. Princibals: Mr. Tow-
ers has been chief engineer of WBKY licensee of

(Continued on page 66)
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JANSKY & BAILEY
Atlantic Research Corporation

Shirley Hwy. at Edsall Rd.
Alexandria, Va. 22314

(703) 3542400
Member AFCCE

JAMES C. MeNARY
Consulting Engineer

Suite 402, Park Building
6400 Goldsbore Road
Bethesda, Md. 20034

{301} 229.6600

Member AFOOE

—Established 1926—
PAUL GODLEY CoO.
CONSULTING ENGINEERS

Phone: {201) 746-3000
Member AFOOE

Box 798, Upper Montcl(air, N.J. 07043

COHEN & DIPPELL
CONSULTING ENGINEERS

Formerly GEO. C. DAVIS
527 Munsey Bldg.
(202) 783.0111

Washington, D. C, 20004
Member AFCCE

COMMERCIAL RADIO
Consulting Engineers
Everett L. Dillard
Edward F. Lorentz
PRUDENT!AL BLDG.
347-1319
WASHINGTON, D. C. 20005
Memder AFOOE

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
1771 N St., NW.  296-2315
WASHINGTON, D. €. 20036
Member AFOCE

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS

Falls Church, Va. 22042
Member AFOCE

2922 Telestar Ct. {703) 560-6800

LOHNES & CULVER
Consulting Engineers

1242 Munsey Building
Washington, D, C. 2
(202) 347-8215

Member AFOCE

KEAR & KENNEDY

1302 18th S1., N.W., 785.2200
WASHINGTON, D.C. 20036

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631.8360
Member AFCCE

SILLIMAN, MOFFET
& KOWALSKI
TIV 14th 5t., N.W.
Republic 7-6646

Washington, D. C. 20005
Member AFOOE

STEEL, ANDRUS & ADAIR
CONSULTING ENGINEERS
2029 K Street N.W.
Washington, D. C. 20006
(202) 223-4664
(301) 827-8725
Member AFOCE

HAMMETT & EDISON
CONSULTING ENGINEERS
Radio & Television
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208
Member AFOUE

JOHN B. HEFFELFINGER
9208 Wyoming PL Hiland 4-7010

KAMSAS CITY, MISSOURT 64114

JULES COHEN
& ASSOCIATES
Suite 716, Asscciations Bldg.

1145 19th St., N.W., 659-3707
Washington, D. C, 20036

Member AFOCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
B200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Member APCCE

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Appiications and Field Engineering
Compulerized Freciuency Surveys

345 Colorade Blvd.—80206
(303) 333-5562
DENVER, COLORADO

M embcr AFCCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—4%036
Phone: 517—278-6733

ROSNER TELEVISION
SYSTEMS

ENGINEERS—CONTRACTORS
29 South Mali
Plainview, N.Y. 11803
(516) 694-1903

ORRIN W. TOWNER
Consulting Engineer
11008 Beech Road
Anchorage, Kentucky 40223
(502) 245-4673

SERVICE DIRECTORY

—

TERRELL W. KIRKSEY
Consulting Engineer
5210 Avenue F.
Austin, Texas 78751
(512) 454-7014

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS, AM-FM-TV
Monitors Repaired & Certified
103 5. Marker 5t.

Lee’s Summit, Mo. 64063
Phene (816) 524-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECTALISTS FOR AM-FM-TY

445 Concord Ave.
Cambridge, Mass, (02138
Phone (617) B876-2810

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 120,000 Readers—
among them, the decision making sta-
tion owners and managers, chief engi-
neers and technicians—applicants for
am fm tv and facsimile facilities.

*1970 Readership Survey showing 3.2
readers per copy.

JOHN H. MULLANEY
CONSULTING RADIO ENGINEER
9616 Pinkney Court
Potomac, Maryland 20854

(301) 299-8272
Member AFCCE




CLASSIFIED ADVERTISING

Payable In advance. Check or money order oniy.

Deadline lor copy: Must be received by Monday lor publication next Monday.
Please submit copy by letter or wire. No telephone calls accepted without confirming

wire or letter prior to deadline.

Heip Wanted 30¢ per word-$2.00 minimum.
Situalions Wanted 25¢ per word-$2.00 minimum.

Al other classlfications 35¢ per word-$4.00 minimum.

Add $1.00 for Box Number and reply service (each ad). per issue.

Display ads. Situations Wanted {Personal ads)-$25.00 per inch. All others-$40.00 per

Employment Agenci

inch. 5" or over billed at run-of-book rate.-Stations for Sale, Wanted to Buy Stations,

, and Busi
Agency commission only on display space.

Opportunlty adveriising require display space.

Applicants: If tapes or films are submilted. please send $1.00 lor each package lo
cover handling charge. Forward remittance separately. All franscriplions. photos, eltc.,
addressed to box numbers are sent at owner's risk. BROADCASTING expressly
repudiates any liability or responsibility for their custody or return.

Address replles: c/o BROADCASTING. 1735 DeSales St.. N.W., Washington. D.C.

20036.

RADIO Help Wanted

Announcers Continued

News Continued

Management

Fairfield County. Connecticut AM and FM seeking ex-
periencéd manager capable of taking full charge. Must
know all FCC rules and regulations, be sirong on sales
and programing. Send complete resume, relerances,
salary requirements, and when available for interviaw.
Box M-13. BROADCASTING.

A major station in a major mid-western market seeks an
experienced capable sales manager. The successful
applicant for this position will be a man who can effec-
tively organize and direct the station's sales effort. In-
come will range from 2C0M to 30M per year during the
first 2 years with appropriale increases thereafiér. Reply
in confidence to Box M-56, BROADCASTING,

Full-charge management opportunity, midwest metro,
AM/FM. Successful stations under present ownership
for over 20 years. Can you follow policies and bring in
fresh ideas? The name of the game is sales. Are you
ready for your final move? Subsequent stock participa-
tion possible. May we please have complete information
in your first tetter? It will be answered promptly. Box M-
100, BROADCASTING.

Sajes heavyweight to manage Rocky Mountain fulitimer,
Fine city and beautiful area. $12,000 plus override.
Equal opportunity employer. Box M-104, BROADCAST-
ING.

5 KW C&W station in one of North Carolina‘s top ten
markets. needs manager who Is a working salesman
with a track record. Good saiary plus percentage. Apply
to Box M-111, BROADCASTING.

Sales

Experience proven salesman seeking opportunity for
new horizons in radio sales. Midwestern medium mar-
ket. full time AM radio station. Opportunity is guaranteed
at this currently very successful station. All replies will
be kept in strict confidence. Send resume to Box M-93,
BROADCASTING.

Salesman. Carrier minded. Established station. Salary,
commission. Send resume, billing record. KFRO, Long-
view, Texas 75601.

Counlry Weslern station in heart of corn bell KKUZ,
Burlington, lowa needs sales pro. If you have been bill-
ing $60.000 per year. o more. you can earn $15.000
commissions per year plus additional up to $5,000 per
yeéar bonuses. Centact Jim Smith., Ganeral Manager
319-754-7565.

Investigate this sales opportunity if you are mature and
eager to learn a new, powertul sales concept. Furnish
resume. No phone cails. Dale Low, KSMN/KLSS. Mason
Gity, lowa.

Sales ger and an. Professional fuil time.
Aduit station, small market near Pittsburgh. Fine staff
and tacilities, fine opportunity. Bili Ellis. WCVI, Con-
nellsviila, Pa. (412) 628-8619.

Florida coastal station offers tremendous oppertunity for
advancement, deilghtful living 10 person age 28-40 with
proven sales record 1o take over as Sales Manager of

Immediate opening for first phone pro at regional Mich-
igan MOR. Experience only apply. Send tape, resume
and checkable reterences to Box M-101, BROADCAST-
ING.

Gal for dally interview-womens program, iraffic & gener-
al office operations at small market midwestern day-
limer. Send details. Box M-139, BROADCASTING.

Two soul jocks morning man and mid morning man
must be pros no rappers or ficaters. Must understand
the new Black sound, tape, resume and salary require-
ments. Box M-149, BROADCASTING.

Bright personable announcer with some experience in
southeastern MOR small market. Modern facilities,
tringé benelits. . .send resume {including relerence)
tape, and availability to Box M-150, BROADCASTING.

Stafl announcer—C/W format, modern country, good
salary. fringe benefits. No collect calls. Send tape.
KCIA, Box 149, Humble City, New Mexico 88240,

Colortul Colorado resort area, college town. Top station
needs first phone pro. Young aduit format. KIIX, Fort
Collins.

Need a pro—personality morning man. Good voice—
tight production for MOR. Complete resume, tape and

Top flight on-the-air newsman needed now by the na-
tion's oldest and most r ted ragi | news network
and is top rated flag-ship Station. Texas State Nelwork,
sarving 125 radio $tations with potential audience of 15
million. Appilcants must have extensive experience and
authoritative delivery. This could be the last change you
ever make if you have creative lalent, can dig. write,
and deliver a believable newscast. Send resume with
photo, references, air check. and examples of writing
style 1o: News Director, Texas State Network, Box 1317
Fort Worth, Texas /6101.

Programing, Production, Others

Tratfic gal. Sharp with figures. Likes radio. Immediately
available. 1 hour from New York. Box M-147, BROAD-
CASTING.

Situations Wanted

Management

Red ink? You've been sitting on one or more FM sta-
tions. or have negtected AM while TV was knee-dsep In
money. But now You can't afford money-losing radio
properties. | ¢an solve that problem. Highly qualified
young slation manager. Provan record includes sales,
programing, and management in 20 station metro mar-
ket. Expert in ratings and prolits. Eleven years AM/TV/-

salary requirements first letter. XODE, Joplin, Mi i

FM. Dedi d professional. Age 27. B.A., MBA. Top

84801,

Opening January 1 lor experienced "soul” DJ with first
phone. Must know transmitter and studio equipment
maintenance. 5KW daytimer. No beginners, piease.
Rush tape. complete resume and recent photo to Cy
Newman, KVOV BRadio. 301 S. Highland, Las Vegas.
Nevada. An equal opportunity employer.

It you have a first—would like to work a drive shitt and
are great in production. WAAY. . .Huntsville, Alabama,
Program Director going off air. . il you're great call me
coilect, Glenn Buxton. . .534-8471.

referencas. Seeking larger station and market. Box
M-16, BROADCASTING.

One of best, all-around general managers in radio, in-
terested in move with solid peopie. Equally at horne in
large or smali markat. Box M-86, BROADCASTING.

Ranaissance man. Engineer, programer. sales. Ready
for management. Box M-119, BROADCASTING.

Christian broadcaster now managing AM/FM must re-
locate. Valid reason. Now sslling Christian format. Pre-
fer midwest or west. Box M-121, BROADCASTING.

Flrst phone, established MOR ABC AM/FM/TV seeks
dependable announcer, no floaters. Rush tape, resume.
WBRD, Bradenlon. Florida. Phone 813/746-9173.

Experienced manager! Emphasis: Safes. programing,
administration. Want to seitle family in small/medium
market. Box M-129, BROADCASTING.

Wanted: Mature cooker for mature country operation.
No beginners, please. Send tape and resume to Bill
Gibson. Program Director, WCZN. Main P.O. Box 1570,
Flint, Michigan 48501.

First phone announcer with good voice wanted by MOR
50 miles from Detroit. WTHM, Lapeer {313) 664-8556.

Need aggressive C&W man for 10,600 watt daytime re-
gional, Capital Clty, new studios, also MOR full power
FM. Excetlent opportunity advance, call Mr. Anderson,
701-255-1234 or send tape and resume, Box 123, Bis-
marck, N. Dak. 58501.

Technical

AM sialion in Aberdeen, Scuth Dakota seeks chiel en-
gineer—announcer with responsibility for equipment
operation and maintenance, Station directional night-
time, 1000 watls. Write General Manager, KSDN, Aber-
deen, South Dakota 57401.

WOVV. Salary, draw and car expense $10.000. Com-
mission over-ride and bonus plan above base. Will take
Over’ §1 account list. Send complete resume of jobs
since school, listing sales by years, to Hudson Millar,
WIRA, Box 3032, Ft. Plarce, Florida 33450, An Airmedia
Station, equal opportunity employer.

Announcers

It you've got something to say, can entertain. aren't
afraid to work, and like modern country, get tape and
résume now to Box M-40, BROADCASTING.

News

Newsman with experience lor regional Michigan station.
First phone desirable, but not necessary. Send tape.
resume and checkable references to Box M-102,
BROADCASTING.

Newsman. . .8ingle station market with good commun-
ity relations. Must be self starter, experienced, good
personality, ready for N.D. position. Send references,
tape, photo, salary requirement. Robert Wright, WTTF,
Tiffin. Ohio.

Manager-SM, dedicated professional, tamily-man, da-
sires challenge. Box M-135, BROADCASTING.

Experienced manager. with 11 years experience in aii
phases radio. Good solid sales background. Married,
sober and good references. Write D. Mitchell. 333 North
Detroit Street, Kenton, Ohio 43326 or phone 419-675-
2147,

Sales

Ambitious, 30, married—P.D., 12 years experience. 15t
phone, desire sales opportunity, S.E. preferred. Box
M-54, BROADCASTING.

Experienced time salesman. Single, sober, forty. First
phone. Prefer medium to large market. Salary plus com-
mission, Prefer New York Stale. Box M-106, BROAD-
CASTING.

Sporis announcer-salesman saeks better position. Ex-
citing, accurate play-by-play. Football, basketball, base-
ball, hockey. Good salesman. Box M-122, BROADCAST-
ING.

Announcers

Young, dynamic D.J. Tight board authoritative news.
Sales. Will relocate. Third endorsed, Box L-241,
BROADCASTING.

First phone—pro seeking medium/major market con-
termp or rocker. Married/college grad/lop references.
Box M-47, BROADCASTING.
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Situations Wanted Announcers

Announcers Continued

Technical Continued

Continued

Experienced jock, will sell, professionally trained. tigh!
board, mature and dependable, 3rd sndorsed, looking
for C/W spol. Box M-77. BROADCASTING.

20 year prolessional announcer, DJ, mimmick. Seeks
goed position, good salary. Box M-105. BROADCAST-
ING.

First phone salesman. Salary plus commission. Prafer
large to medium market. Mature aduit. Preler Callfornia,
Florida. Box M-107. BROADCASTING.

Unique copy from this serious broadcast college gradu-
ate, presently employed, young, aggressive take charge
type. Put my resume on file for future opening. | prafer
Connecticut. Box M-112, BROADCASTING.

Young groovy Englishman, two years experience, N.Y.C.
school grad, any format, no ticket, will travel. Knows
music. Box M-114, BROADCASTING.

First phone D.J., 15 years radio-tv experigence. Prefer
mid-west area. Box M-117, BROADCASTING.

Although ) have no radio experience. | do have—Iwo
college degrees. newspaper experience. television pro-
duction and five years teaching. vet. plus recent broad-
cast school graduation and third phone endorsed—are
there any MOR stations out there interested in a crea-
tive rookie with these credentials? Money no object.
Box M-118, BROADCASTING.

First phone 2 yrs. experience with LA FM aiso AM just
outside. Box M-120, BROADCASTING.

I you are truly a major markel station looking for a
problem free professional with well developed commun-
icative skills, | have the credentials. Box M-123, BROAD-
CASTING.

First phone, surburban N.Y.C. AM/FM cooker/rapper,
relocatable. Box M-127, BROADCASTING.

First phone: Conscientious worker, dedicated seeks first
break. Box M-128, BROADCASTING.

Seek significant serious music and/or news-tatk open-
Ing. Effective, correct non-stilted delivery. Convincing ad
lib or straight pitch. B.A. music. Experienced, malure,
dependable, family. Box M-130, BROADCASTING.

Hey Indiana-Ohio radio. How does a top 40 personality/
music director {21) with 1st and a sincere love of rock
music and radio sound? Maybe like he really loves his
job. Seeking stable position. Relerences. Box M-131,
BROADCASTING.

Up your numbers—personality jock—top references—5
proven years. Box M-132, BROADCASTING.

& / haai
ne q

looking for a start. 3rd
endorsed. Commercial copywriting. Graduate New York
City broadcasting school. Will relocate! Box M-134,
BROADCASTING.

Young and dynamic is back—and playing for keeps this
tima! First phone, 2 years. tight pro sound, MOR, C&w.
or contemporary. Young and dynamic. Box M-143.
BROADCASTING.

Disc jockey newscasier & salesman. 1. Experienced. 2.
Dependabie. 3. Versatile. 4. Tight board. 5. Third en-
dorsed. Box M-145, BROADCASTING.

Competent announcer looking for a progressive—rock
station. 313-663-3743. Robert Young.

Announcer 23, with experience in MOR, R&R and Pro-
gressive format. Seeking steady job. 2 yrs. coliege,
broadcast major, 3rd endorsed. Have resume, tape &
photo. Will interview at own expsnse. Available after
Dec. 20th. Dan Von Jenef, 1240 Burr Qak, Barrington,
In. 60010.

DJ, newscastar, announcer, salesman, experienced, de-
pendable, creative, versalile. tighl board, third en-
dorsad. James Wyche, 1884 Arihur Ave., Bronx, N.Y.
10457 (212) 299-2961.

Announcer-DJ limited experienc¢e, willing to work hard.
Any hours, 3rd phone, trained voice. marriad, will relo-
cate. Bill Williams, 1545 Beatrice. Delroit. Michigan
48217 (313) 843-0710.

Mr. Manager! Fed up with the jumpy parvenues? Hire
a believable, deep-voiced veteran of the Golden Age of

Ohio, mid-west. Young, married, first phone with ex-
perience. Minimum §125. No large markets. Randy
Swingle. 614-596-5093.

11 years in the biz. Great production, dramatic news,
crack copy, sparkling dj/talk shows—and lirst phone!
Dial a winner! 205-536-4032.

Experienced country jock. Super tight board, 3rd en-
dorsed. Production, news, copy. Prefer country or con-
temporary in midwest. Phone {715) 842-1470.

Young man with first desires position as combo man.
Would like work in Midwest progressive rock station.
Any small station. Contact Ron Clark, 5512 Raiston,
Raylown. Missouri 64133, Phone {818) 353-8171.

Ambitious young announcer locking for station to grow
with: Call Bill {516) 731-6168.

Technical

Maintenance angineer—15 years experiance—first
phone—responsible. Box M-46, BROADCASTING.

Engineer announcer experienced all powers AMFM re-
mote engineering degree plus teachers college. inter-
esled AM FM TV or leaching south only. White, mature
male. Box M-116, BROADCASTING.

18t class techniclan experienced transmitter or studio.
Available now anywhers. Call {513} 398-2338.

First phone chiel engineer available. $55 per week.
Call Sutton, {918) 763-2296 after 7:00 P.M.

Engineering supervisor: Northeast Metropalitan VHF TV
station. and equal opportunity employer, needs an ex-
perienced supervisor wilh engineering dagree. Box M-
126, BROADGASTING.

Chiel operation's engineer. New CATV iocal production
unit. Must knew compact VTR and camera operation.
Minimum maintanance and no system duties. $7,800.00.
Box M-136. BROADCASTING.

News

Group ownaed station in SE seeks anchorman. bright,
ambitious, for late news strip. Some outside assignment
work. Send resume. VTR to Box M-81. BROADCAST-
ING.

Midwest. . .reporter with mature delivery. . .we need a
“double Ihreat man”, who can field reporl, deliver on
Ihe air. shoot silant and sof. . .procass and edit. Send
complete rasume including salary requirement, VTR or
audio tape and recent picture to Box M-84, BROAD-
CASTING. .

+

Experienced newsman who can operate 16mm. get all
the facts. wrile and edit his story. will find a homa in our
operation. Salary above average for this size market.
Job is open now. Send resume, relerences and photo o,
Mr. Raiph Johnson, News Director, P.O. Box 957, Tyler,
Texas.

Imaginative energetic young reporter seeks proles-
sional. aggressive operation. Recent political science
grad. Good film man. Light on experience, strong po-
tential. Enthusiastic referances. Call Greg Brumley
(314) 334-6120.

News

Programing, Production, Others

Jerusalem based reporter/photographer seeks staff
correspondent or siringer position with guarantee. Box
M-61, BROADCASTING.

On-air weatherman/booth announcer wanted for top ten
"V" natwork affiliate in Midwest, Box M-79, BROAD-
CASTING.

Fantastic, dynamic sportscasier and play-by-play man,
rec¢ent coll. grad. leoking for radio position, single, will
relocate. Box M-62. BROADCASTING.

Sports is my way of lile—have radic experience in bas-
ketbail and football play-by-ptay, ¢olor, and as newsman
with dally shift at top Northeast medium markat sta-
tion. College graduate: married but willing to retocate, if
offer is worthwhile. Box M-146, BROADCASTING.

Newsman seeking employment. Conscientious young
man willing to relocale and work any hours. 3rd class
license; resume and tape on requaest. Joe Pergola. 1917
Ryder Street, Brooklyn. New York 11234, 212-377-6553.

Peoplo-o‘rienled crealive newsman. Recent broadcast
school plus B.A. speech., 3rd phone. Nick Isenberg
{303} 322-2356, 2890 Eim Street, Denver, Colorado
80207.

* Programing, Production, Others

Major markel jock looking for a programing position.
Salary open. Box L-262. BROADCASTING.

TELEVISION
Help Wanted Management

Producer/director tor wide variety of studio and remote
CATV production. Great oppoftunity for multi-talented,
crealive. and ambitious director who likes community
contact. Southeast $7.800. Box M-137, BROAD-
CASTING.

TELEVISION

Situations Wanted Announcers

Experienced announcer, available immediately. Recent
speciaiity. weather, but, am versatite. Box M-91,
BROADCASTING.

Technical

Maintenance engineer—15 years experience—Tfirst
phone—responsible. Box M-45, BROADCASTING.

Progressive chie! engineer with major market experi-
ance seeks new challenge. Box M-65, BROADCAST-
ING.

News

Solid state—Ilocai government reporter seeks new
chailenge. Box M-44, BROADGASTING.

Promotion manager—®Genius in publicity, audience and
sales promotion. Join creative team in top ten easiern
market. Send resume 10 Box M-141, BROADCASTING.

Two professionals with radio and/or television general
or sales management background to sell annual renew-
able service program to broadcast management. Will
be at least 35+ to have necessary background. Con-
siderable travel first year: no relocation for midwest or
eastern applicants. First year potential $36,000+ with
continuing ranewal income and equity option. Not a
gimmick: proven., accepted sales development program
being utilized by stalions in 16 major groups including
CBS. Hubbard. Corinthian. Lelter or resume in confi-
dence. Broadcast Markeling. 440 Davis Court, Suite

Exp. top-50 reporter/airman. 31, college grad, ex-
Marine cap!., seeks pos emphasizing organizing and¢
leadership. Sincere; conscientious; dedicated. Box
M-72, BROADCASTING.

Dedicated, hard-working newsman looking for dedi-
cated news operation. Network and wira service ex-
perience. B.A. in Pol. Sci., top references. 23. Top 50
markets, please. Box M-75, BROADCASTING.

Television newsman. 8 years photography. know all
SOF/SIL/still equiptment. Now in top 25 markats. Ex-
perienced on beal and desk as assignment direclor.
Now employed same sfalion 5 years. Box M-103,
BROADCASTING.

1710, San Francisco, Calif. 84111 or leave n
415-982-0440.

Technical

Maimenance supervisor for a top five major market all

Programing, Production, Others

Producer/production man. 24, B.A., single, draft ex-
empt. Two years eéxperignce in all phases studio work
plus scriptwriting, producing in medium market. Seéks

radio. Bud. 817-387-7275. the Timbers, 243, 1920 Rud-  color television station located in midwest. Send resume  producer-direclor or writing position. Will relocate.
dell. Denton, Texas 76201. o Box M-8, BROADCASTING. Box M-53. BROADCASTING.
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Programing, Production, Others

For Sale Equipment

INSTRUCTIONS Continued

Continued

Art director, advertising artist. TV, print and photo for
all media. Will consider promo mgr. position also.
Mediym market, south. Box M-29, BROADCASTING.

Promotien/community service/public relations man
sesks to move from commercial station to public TV.
Box M-109, BROADCASTING.

Experienced serious young man in execuiive position
wants to return to felevision in news producer-
director assignmaeni. Box M-124, BROADCASTING.

Producer-director-announcer with management experi-
ence in AM/TV. Cumulative 12 years ol broadcasting
experience. Prefer West, consider others. Seeking di-
recling challenge. Box M-133, BROADCASTING.

Racent B.A. graduate in television and film, 23, seeks
beginning position to gain experiénce. Trained in most
areas of writing, direction. production. etc. Draft de-
ferred, willing to re-locate. David Michelinie, 3113
Klonway Drive, Louisville, Kentucky 502-451-2566.

Wanted To Buy Equipment

We need used 250, 500, 1 kw & 10 kw AM and FM
transmitters. No junk. Guarantee Radio Supply Corp..
1314 Iturbide St., Laredo, Texas 78040.

Used black and while equipment in operating condi-
tion. Microwaves, cameras, both studio and film chains,
switchers, zoom lenses, etc. Send list of your surplus
and sale price to Bladwin, 1818 South 2500 East, Salt
Lake City, 801-466-1246.

184" tower and all equipment for new 1.000/250 watt
AM station. Wendell Hansen, Rt. 4, Nobleswilie, ind.
46060, 317-773-0030.

For Sale Equipment

Hellax-styroflex. Large stocks-bargain prices-tested
and certified. Write for price and stock lists. Slerra

Western Electric, Box 23872, Oakiand, Calif. 94623.

Phone (415) 832-3527.

Telavislon Transmitter—Ampex UHF TA15-BT bought
new and used lor tests only. Modily 1o your channel
and higher power or for standby. With color and In
perlect condition. Newsvision Company, 1016 Broad
St., Bridgeport, Conn. 06603 or call evenings 203-
378-9242.

1%"-50 OHM Gas Filled Line. Complete w/”N" connec-
tors; equipped for pressurization Brand new, Phelps
Dodge #STA 158-50 One length @ 1000 1. one length
@ 400 f1. $1.60 per foot for all. Action Electric Sales
312.235-2830. Need Coax, bare copper. power cable?

Excellent used Schafer Model 800 stereo automation
systerm complete. & Ampex AG440 tape decks, Iwo
spotters, one backlill. one Criterion playback for ID's.
Information. Box M-51, BROADCASTING.

Auricon Cine-Voice |l outfit. Ready 1o go. Perfect con-
dition. Box M-115, BROADCASTING.

For sale: three 405 A playback Spotmasters, $195.00
each one 400 a record playback, $295.00 Box M.148,
BROADCASTING.

FM Antenna - ten bay circulariy polarized CCA FM an-
tenna type 6811. Anténna matching transtormer in-
cluded. Only 18 months use and part of present system
producing excellent sterec separation. Can be tuned
from present trequency 100.7. Available now. Make
ofter. KASE, 705 N. Lamar, Austin, Texas 78703. (512)
478-8521. Contact John Kreiger.

10 KW westinghouse transmitier HV-10 ready to op-
erate. Will deliver Laredo, Texas area reasonable. Best
offer takes all. will operate on 5KW. KBMR, Andy An-
derson, 701-255-1234, P.0. Box 123, Bismarck, N,
Dak. 58501.

For Saie: Ampex 403 F.T. unmounted 7'%-15 ips In work.
ing condition with record eiectronics and new Nort-
ronics heads-$450. Gates MB095 10 watt exciters-
two available, one with stereo—good condition. Will
trade McCarta 581A time apnounce in like new con-
dition for used carousel of Scully 270. WREK Box
32743, Atlanta, Ga. 30332. {404) §92-2468.

Continued

G.E. TY-106 € bay helical UHF anlenna on channel
17. Good condition. Make offer. Contact D.H. Spindle,
WTCG-TV. 1018 W. Peachtree St., Atlanta, Georgia,
30306, 404-873-2242.

Mike Boom, Mole Richardson Type 103-B with peram-
bulator. Mint condition. Used only twice. Kluge Films,
5350 W. Clinton Av. Milwaukee, Wi. {414) 354-6490.

Capstan idlers for Ampex 300, 350, 440 series. seill
aligning with replaceable ball bearings. $22.50 nel. VIF
International, Box 1555, Min. View, Cal. 94040,
{408) 739-9740.

Elkins in Ft. Worth, 1705 W. 7th St.

Elking in Houston***, 3518 Travis.

Elkins in San Antonio® *, 503 S. Main.

Elkins In San Francisco’**, 160 S. Van Ness.

ElkIns in Hartiord, 800 Silver Lane.

Elkins in Denver**, 420 S. Broadway.

Elking in Miami® *, 1920 Purdy Ave.

Elkins in Atlanta®**, 51 Tenth St. at Spring. N.W.

35 mm RCA Telecine Motion Picture Projector, remote,
sound, like new $1895.00 16 mm JAN projector set
up with TV chain shutter, has magneti¢/optical. Good
condition $1195.00. JAN projector for preview pur-
poses optical/mag $895.00. Rebuilt, straight optical
$495.00. Brand new rewinds 16 or 35mm $37.50 pair.
Griswald 16mm splicers brand new $25.00. Harwald
Hot Splicers Model B used $99.50. Free list. SK Film
Equipment Co., Inc., 254 Giralda Avenue, Coral Gables,
Florida.

Spolmaster 505 Playback unit $195.00. R. Foley,
Box 1004, Rockville, Maryland 20850. 301-762-7626.

Compiete broadcast mobile unit with 2 « RCA TK.30
cameras, zoom lens, 2 sync gen.. audio. etc. Ready
1o roil. Call {(312) 738-1022.

Speclal—1 yr. old—mint condition. {2) Scully 280-2
SP/14 14" Stereo Rec/play. 2,100.00 each. (2) Spot-
master 505 BRS Stereo Rackmount Cart. Playback w/
150Hz Detector. 555.00 each. (1) Spotmaster 500 CR
Mono Rackmoumt Cart. Rec/play w/150Hz geénerator
and dector. 600.00 each. (1) Spotmaster 405A Com-
pact Mono Cart playback w/150Hz detector. 300.00
each. (8) Spotmaster 505 playback—AS IS. 100.00
each. Test Equipment. (1) Tekironix 541 Scope 30 Mhz
dual trace 400.00 (1) Tektronix 535 Scope 15 Mhz dual
trace delayed sweep 375.00. {1) Data Inst. 555 Scope
7Mhz. 175.00 (1) Dartex 1020 Digital Tape Transport
wilh read/write electronics. 875.00 {1) SCM 44 Copier
375.00. Broadcast Products. Inc. 660 Lofstrand Lane.
Rockville, Md. 20850, {301} 424-2700.

MISCELLANEOUS

Deejays! 11.000 classified gag lines. $10.00. Uncon-
ditionally guaranteed. Comedy catalog free. Edmund
Orrin, Mariposa. Calil. $5338.

Prizes! Prizes! Prizes! National brands lor promo-
tions, conliests. programing. No barter. or trade . . . bet-

Elkins in Chicago' **, 3443 N. Central.

Elkins in New Orleans”**, 2940 Canal.

Elkins in Minneapolis® **, 4103 E. Lake St.

Elkins in SI. Louis, 4655 Hampton Ave.

Elkins in Cincinnatl, 11750 Chesterdale.

EkIns in Oklahoma City, 501 N.E. 27th.

Elkins in Memphis® **. 1362 Union Ave.

ElkIns in Nashville® **, 2106-A 8th Ave. S.

Elkins in El Paso’, 6801 Viscount.

Elking in Seattle* *, 4011 Aurora Ave.. N.

Elkins in Milwaukee. 611 N. Mayfair Rd.

Elkins in Colorado Springs”, 323 South Névada Ave.

Since 1946. Original six week course for FCC 1st
class. 620 hours of education in all technical aspects of
broadcast operations. Approved for veterans. Low-cost
dormitories at school. Starting dates Jan. 5. April 12.
Reservations required. William B. Ogden Radio Op-
erational Engineering School, 5075 Warner Ave. Hun-
tington Beach, Calil. 92647.

Zero to first phone In 5 weeks. R.E.l.'s classes begin
Jan. 3, Feb. 7, and Mar. 13, Tuition $385.00. Rooms
$15-20 per week, call toll iree: 1-800-237-2251 for
more information or write; R.E.I., 1336 Main Street,
Sarasota, Florida 33577, V.A. approved.

R.E.l.,, 3123 Gillhkam Road, Kansas City,
64109. Call Joe Shieids {816) 931-5444,

Missouri

ter! For fantastic deal, write or phone: Television &
Radio Features, Inc., 166 E. Superior St.. Chicago.
1llinois 80611, ¢all collect 312-944-3700.

“Fraa” Catalog ... everything for the deejay! Com-
edy, books, airchecks, wild tracks, oid radio shows.
FCC tests, and morel Write: Command, Box 26348,
San Francisco 94126,

Two broadcasters who sincerely believe in FM and that
success is derived from honesty and hard work. Pras-
ently working professionals who don't claim to be
magic; offering dedication and effort. Own a struggling
FM station? Let's talk honestly and confidentially about
our mutual objectives. One year [rom [oday. lel's be
proud of the station you Own, we operate. Thank you.
Box M-140, BROADCASTING.

$1,000 a week comedy writer for $15 a month! Ex.
clusive! One clienl per market! Rush $15 to Box M-
151, BROADCASTING.

INSTRUCTIONS

Attention Broadcast Engineers: Advance yoursell. Earn
a degree in electronics engineering while you remain
on your present job. Accredited by Accrediting Com-
mission, NHSC. Course approved under G.l. bill. Be a
real engineer—higher income, prestige, security. Free
brochure. Grantham School ol Engineaering, 1505 N.
Weslern. Hollywood, California 90027.

First Class FCC License theory and laboratory Iraining
in six weeks. Be prepared . ..let the masters in the
nation's largest network of 1st class FCC licensing
schools lrain you. Approved for veterans* and acgred-
iled membar National Association of Trade and Tech-
nical Schools.** Wrile or phone the location most con-
venient 10 you. Elkins Institute in Dallas*'°®, 2603
Inwood Rd. 357-4001.

R.E.L., 809 Caroline St.. Fredericksburg, Virginia 22401.
Call Ray GlIl {703) 373-1441.

R.E.{., 625 E. Colorado St.. Glendale, Calif. 91205.
Call toll free, 1-800-237-2251.

Licensed by New York State, veteran approved for FCC
ist Class license and announcer-disc-jockey training.
Contact A.T.S. Announcer Training Studios. 25 West
43 St., N.Y.C. (212) OX 5-9245.

First class F.C.C. license theory and laboratory training
in five weeks. Tuition $333.00. Housing $16.00 per
week. VA approved. New classes start every Monday.
American |nstitute of Radio, 2622 Old Lebanon Road,
Nashville, Tennessee 37214, 615-889-0469.

F.C.C. Type Exams ... Guaranteed 1o prepare you for
F.C.C. 3rd, 2nd, and 1st phone exams. 3rd class.
$7.00; 2nd class $12.00; 1st ¢lass, $16.00; complete
package, $25.00. Research Company, 3206 Balley
Street, Sarasota, Florida 33580.

Pennsylvania and New York. F.C.C. first phone in 1 to
& weeks. Results guaranteed. American Academy of
Broadcasting, approved for veterans, 726 Chestnut
Street, Philadelphia. Pa. 18106. WA 2-0605.

FCC 1st class in 6 weeks. Money back guarantee. Cost
$370. Graduates nationwide. Reasonable housing
available. Class limit 10 students. National Institute of
Communications, 11518 Oxnard St., No. Hollywood,
Calllornia 91606. (213) 980-5212.

See our display ad under instruction on page 65
Don Martin School of Radio & TV, 1653 N. Cherokee,
Hollywood, California. HO 2-3281.
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Radio Help Wanted

Miscellaneous continued

TECHNICAL

BROADCAST AUTOMATION
SPECIALIST

We're Looking For An Innovator!

We are a leadin

producer of commercial broadcast equipment offering a unique opportunity for a

talented individual experienced in creative utilization of broadcast automation systems.

You will handle programing and demonstration for Gates Automation Systems; and support the field
sales force by preparing bids and quotations for program automation equipment.

We require a broad knowledge of radio station techmical and programing operations and current

major market automation experience.

Salary is fully commensurate with background and responsibilities plus a full range of benefits

including relocation expenses.

For further information, send your resume, in confidence, to: OR CALL: Robert T. Fluent, Assistant

Personnel Manager (217) 222-8200.

KDl GATES RADIO COMPANY

mm 123 ﬁ ’a".'EL"s" h ;"r:g “Eif;“‘&;’é?.’;’!ﬁ’[ i EL".(,"a's‘;:?z"am
n Equal Opportun ‘mpioyer {m
Management Television Help Wanted
== EEE RSN ‘ Programing, Production, Qthers
MARKETING ) o, K . NI
MANAGER p PRODUCER-DIRECTOR u
BROADCAST p ETV
EQUIPMENT AMERICAN SAMOA

Marketing manager for major manufacturer of
AM and FM transmitters. Must know industry,
people and be technically sharp and up-to-date.
Must know how to plan and implement marketing
programs. Will require extensive nationwide
traveling for contact with customers and reps.
To discuss in detail this salaried position, sub-
mit resume to:

BOX M-110, BROADCASTING
An Equal Opportunity Employer (

M A A A A T - - W W N T N

Programing, Production, Others
RERRERREERRRERRRRERRRRR RN

JOIN A LEADER

{strong journalist background a must) and sales-
man for progressive formatted operation. RUSH

3
»*
»
*
»
: needs air talent, production director, newsman
*
»* (
# tapes, resume, etc. as soon as possible.

*

»

w»
»*
»
»*
ABC owned FM seeks help. KAUM, Houston :
W
»
»
»
»
*

S R A i R e e e dedr dedede o

Situations Wanted Announcers

;vvvvvvvvvvvvv
TALENTED TALKMASTER

Adroit polemicist now conducting highly success-
ful talk show in medium market seeks major
market telephone talk opportunity. 37, stable, ‘
top voice. Dynamic, controversial and totally
dedicated. 18 years experience all phases, S ‘
years telephone talk. Prefer £ast or Northeast
majors but all others considere3. Personal inter- ‘
view desired.

BOX M-108, BROADCASTING ‘
h bbb ALALSLAALMAAMAT

Py -~

N A 4 & 4

PP PPy

Broadcast pro who can think and act and_has
the record to prove it. Seeks major position
now with NYC single station or group in man-
agement, staff or line post. Outstanding per-
formance in regional and major suburban radio.
References are the best. Ready for right move.

BOX M-113, BROADCASTING

Ay

AR

B e i

News

TOP 40 MARKET
Wanted—T.V. weather reporter, male or female,
for WRGB, Schenectady, member of General
Electric Broadcasting Company, ang equal oppor-
tunity employer. Send video tape and resume to:
Ocnald J. Decker, News Manager

1400 Balltown Road

T e e
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BOX M-138, BRDADCASTING
i—-u-n K HK——RK

Wanted To Buy Equipment

00N 000NN AN NN AN SR ANANAARARARANASSSRARARAY

Billboard's top 100 records for every year after
1955. Interested in both country and popuiar.
No tapes. Records only. Will buy as a package.

KO0JO RADIO, LARAMIE, WYOMING

No collect calls.

Miscellaneous

PROFIT BUILDER
“WHAT'S IN A NAME”

Fresh new series of 65 two and a half
minute programs about “the sweetest

sound in all the world”"—your name. Of-
fers great local promotional tie-in oppor-
tunity. Write:

Talisman Enterprises
268510 Lathrup Boulevard
Lathrup Village, Mich. 48076

WNA WNA WNA WNA WNA WNA WNA

< =
4 =
= KORD, TRI-CITIES, WASHINGTON >
: z
= Rated #1 in May-June Pulse over-all with 41% 3I»
« sl'1ar‘e. Programed by the ‘‘Better Music’' spe- =
2 cialists. Demo tape and brochure on request. =
= Contact Jerry Dennon at . . . >
< =
; WALLY NELSKOG & ASSOCIATES, INC. :z’
« 1200 Stewart Street =
; Seattle, Washington 98101 §
§ 206—623.5934 §
%V >

NA WNA WNA WNA WNA WNA WN

>

CREATED FOR YOUR
STATION

Shel Singer devised the programing and station
of Whistler (WSLR)
(WRNG) in Atlanta and others. He offers con-
suitation in AM and FM program decisions,

image in Akron, Ring

design and execution.

SINGER MANAGEMENT SERVICES
202 East 35th Street
New York, N.Y. 10016
(212) 532-3522

TR Rk 5 FRs AT RO R R R RR RSARNR

g 2x\]
| am using this space to send Seasons Greetings K
g 0 all those people who didn't get my Christmas E
ﬁ cards last year that [ just found in my other §
suit. E
i Fred W. Sample g
ﬁ WLCY, St. Petershurg, Fla. E

Instructions

F.C.C. 1st PHONE
in five weeks

inest Instructors
e With years of practical experience

ntensive Methods
* Visual aids & Films

easonable Costs
® One charge to successful completion

elected Accommodations
+ Student rates at best Hollywood Hotels

| w»

!

op Results

o All of our students earn their firsts

{Approved for Veteran training)
{Low interest Bank financing available)

LEARN

at the Nation’s oldest
and mest respected

School of Broadcast Tralning

DON MARTIN SCHOOL OF RADIO & TV
{established 1937)

NEXT INTENSIVE THEORY CLASS
starts

Janvary 10, 1972

for odditional information call or write
DDN MARTIN SCHOOL OF RADID & TV
1653 No. Cherckee, Hollywood, Cal.
HO 2-3281

nHmngnimmunomnmnromnrnnaunarounmesosunnnomnnrnnomurinonmnnno
nmIanminiommnnEnRnonmnnmnannn i omnrsiannuoiionsnno

'| FIRST PHONE COURSE

6 week home study method guaranteed success.
Complete written course $175.00 with instruction
i tape $200.00. For 72 hour service send to:

: GAMMA GROUP ENTERPRISES
| 918 West Winona Ave., Box 100
i Chicago, 1lincis 60640

a5 o e 1 e o o\
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Instructions continued

For Sale Stations

:ooooooooooooooooooooooo: continued
o Basic Ranio AoverTising SaLes ScHool & - ~
® s .
o Classes start the second Sunday of every FOR SALE
A monthd alI)‘d end thef follmﬁing ngay(.i Li- ¢
e censed by State of Oklahoma Board of
: Private Schools. Contact . . . 5 Two CATV Syﬂems
e THE ALPHA OMEEA comnuv: Jointly operated systems
: Post Office Box 18 ® in Seattle and Bellevue, Washington
Sapulpa, Okiahoma 74066 L] o .
. 918-224-7455 ® with good growth potential.
:ooooooooooooooooooooooo: Presently serving 3,100 full rate
subscribers with plant in
Wanted to Buy—Stations front of 16,000 homes.
Reply ta Box M-125
HéllIllllllllllIIIIIIIIII|I|IIIIIIIIII]1I1IIIIIlIIIIHIIHIIIIIIIIIIIIIYI.IEl BROADCASTING
E Aggressive young company (OTC) seeks to acquire B . J
ﬁ several stations in midwest. Others considered.
£ Replies kept absolutely confidential.
n LARSON/WALKER & COMPANY
] BOX ”'“' BROADCASTING ] Brokers, Consultants, & Appraisers
E = Los Angeles, Calif. 90067  Wash., D.C. 20006
T 0 1 01 DO 1801 Av:. of tl\elshrs 1725 bye St.. N.W.
Century City, Suite 501 Suite 714
For Sale Stations 213/2111561 202/223-1553
0dd how the magic and warmth of the holiday h -
season makes the busiest of us come out of
oO?;e;acta:e;'ause and self reflect. Sometimes to
lating t id philosophies . . .
‘%::E%&"M areat was ever achisved without FOR SALE
enthusiasm,
is t tal att , s
e mantar atitude Wil ik subcess VHF-TV
in everything you undertake, X
May enthusiasm and success be yours in abun- Network Affiliated
dance in 1972.
Total Color
Annual billing approximately
INCORPORATED y
BROKERS & CONSULTANTS
BOX M-144, BROADCASTING
PARK CITIES BANK BLOG.
DALLAS, TEXAS 75205 (214) 526-8427
J
scessscscscsecsecsccccened
. ™
: SR KARNEINIANTME : BALI:l::;r:.or:zllF?i:eSA:'or market
o Grosi $1000(:: N:EHEA?J for ab . 1+ B i, N
: o:v?'lsesrl.n gmear-imer'atnrtJ shouﬁao d; b:trte:. s:rlllfzeee: : 2- E?(fslsrlslimm%‘go:,ggo d::'s"entee owned.
g Losad I SOUTHWESY, Daytimer. ji
. BOX M-142, BROADCASTING o | 3. HeR s oo Terenent teme
* g 4 NORTHWEST, Profitable daytimer. $140,000.
Ssccsccccoccsccccesccseoeoe = Terms.
LaBue Media Brokers Iur. J ch L. Sto
N o e souT™ and ASSOCLATES
ro £430 Sunset Blvd., Suite 1113
EAST COAST WEST COAST o ell-"e.g. g:l)_('SSD_ YD
(212) 265-3430 (213) 677-0035 Area Codé 213 464-1279
Ind. small FM 135M 29% | Tenn. small daytime 130M 29%
N.Y. small daytime 265M Nego | SW small AM&FM  100M cash
SE med. AM&FM  335M 29% | Fla. med. daytime 210M cash
MW med. AM & FM 275M 29% | MW sub, profitable  440M Nego
NE med. v 1.1MM Nego | SE CATV 950/3000 325M ‘cash

CHAPMAN ASSOCIATES

©

media brokerage service®

e ATLANTA o CHICAGO o DALLAS o DETROIT ¢« NEW YORK o
Please write: § Dunwoody Park, Atlanta, Ga. 30341
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{Continued from page 60)

University of Kentucky, Lexington. He is presi-
dent and 49% owner of Engineering Associates
Inc., communications and consulting engineering
firm in Versailles, Ky. Mr. Hay is manager of
Intermountain Broadcasting Co., licensee of
WKIC-AM-FM Hazard, Ky. Action Nov. 12.

® WMKR-AM Millinocket, Me.—Broadcast Bu-
reau granted assignment of license from WMKE
Inc. t0 John M. Keyes for $90,000. Sellers: Rob-
ert E. Smith, president, et al. Buyers: John
Keys (100%). Mr. Keys is vice president of
WKNE Corp. in Keene, N.H. Action Nov. 11.

® KDAZ Albuquerque, N.M.—Broadcast Bureau
granted assignment of license from John B, Wal-
ton. owner. Buyers: Belarmino R. Gonzales, treas-
urer (30%), George A. Gonzales, president {30%),
Carlos A. Espinosa, vice president (30%) and
Carlos L. Jaramillo, secretary (10%). Mr. B. Gon-
zales was formerly owner and general manager of
KAFE(AM) Santa Fe. N.M. Mr, G. Gonzales was
formerly manager of KDCE(AM) Espanola, N.M.
M. Espinosa was formerly general manager of
Espinosa Motor Co. in Espanola. Mr. Jaramillo
was formerly director of Alcoholic Beverage Con-
trol license control Organization in Santa Fe.
Action Nov. 12,

u WSWW-AM-FM Platteville, Wis.—Broadcast
Bureau granted transfer of control from Mrs,
John F. Monroe, Margaret M. Zunick, John F.
Monroe Jr. and estate of Mary E. Schmitz (425
shares jointly before, none after) to Robert J
Bodden (none before, 425 shares after). Consider-
ation: $234.425.20. Mr. Bodden is 15% owner and
general manager of Southwest Wisconsin Co.,
licensee of WSWW-AM-FM. Action Nov, 30

CATV

Final actions

» Winchester, Ky.—FCC directed Tele-Ception of
Winchester Inc., owner and operator of CATV
system at Winchester to show cause why it
should not be ordered to cease and desist from
further violation of rules. Action Nov. 24.

» Austin, Tex.—FCC authorized Capital Cable
Co. to carry second distant independent television
signal on its cable system in Austin, television
market. Action Dec. 1.

Actions on motions

® Hcaring Examiner David I. Kraushaar in Win-
chester, Ky. (Tele-Ception of Winchester Inc.),
CATV proceeding, rescheduled prehearing con-
ference from Jan. 11 to Jan. 18, 1972 (Doc.
19358). Action Dec. 2.

m Hearing Examiner Ernest Nash in Allentown
and Bethlehem, Pa. (Service Electric Cable TV
Inc.) CATV proceeding, set certain procedural
dates, scheduled hearing to be convened Feb. 1
(Doc. 19321).

Rulemaking action

m FCC amended rules to provide for continued
use of FCC form 326-A (computation of cable
television annuai fee) to accompany payment of
cable television annual fee, effective Jan, 21, 1972,
Action Dec. 8.

Cable actions elsewhere

The following are activities in com-
munity-antenna television reported to
BROADCASTING through Dec, 14. Reports
include applications for permission to
install and operate CATV’s, changes
in fee schedules and franchise grants.
Franchise grants are shown in italics.

w Atascadero, Calif. — Atascadero  Cablevision
Corp. has been awarded franchise by county
government. System wijll serve Atascadero and
Baywood-Los Osos market.

m Seymour, Ind.—Tri-County Television Inc, of
Jeffersonville has been awarded franchise.

= Oberlin, Ohio—WOBL Oberlin and Continental
Cablevision of Norwalk have applied to city
council for CATV franchise,

m Sapulpa, Okla.—Sapulpa Cable Television has
applied to city commission for franchise.

u Glen Rock, Pa—Regional Cable Corp, of
Silver Spring, Md., operating as Glen Rock Cable
Television rp. has been awarded non-exclusive
franchise by borough council.

= Seven Valleys, Pa.—Garden Spot Cable TV has
applied to borough council for franchise.

® Minocqua, Wis.—Pinetree Communications Inc.
has been granted non-exclusive franchise by town
board. Franchise states that town will receive two
per c¢ent of gross revenue after first three-year
period. (Item incomplete in Dec. 13 issue.)
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Piles of reports and studies were stacked
neatly on a sofa in a small office Charles
T. Ireland Jr., president of CBS Inc.,
was occupying last Monday (Dec. 13),
his 74th day on the job.

“And there are lots of other books,
reports and studies in these cabinets,”
Mr. Ireland remarked, motioning to the
furniture behind his desk. “I've man-
aged to digest virtually all of them, all
dealing with the various facets of CBS
operations and with the businesses in
which we're engaged. I'm glad to say
I'll be in a larger office tomorrow and
will be able to file it all away.

File it away he might have, but forget
it he’s not likely to. If there’s one reason
Chick Ireland is president of CBS to-
day, it’s because he knows numbers. Not
as a financial expert—which he is but
for which he has no specific accounting
credentials—but as a management ex-
pert who is more apt to reach for a
P&l statement than a ratings book
when he wants to know what's going
on. To CBS, Mr. Ireland represents a
reality few in that company ever ex-
pected: conglomeration come true.

Understandably, Mr. Ireland has
been on a whirlwind pace since assum-
ing his post on Oct. 1. A novice in the
broadcasting business and the heir ap-
parent to the formidable Frank Stanton,
who became CBS vice chairman to make
room for him, Mr. Ireland has been
undergoing rigorous basic training, ar-
riving at CBS headquarters in New York
at about 8:30 a.m. and leaving most
evenings at 10 or 11. Without indicat-
ing what 100% is, he estimates that
he's “about 60% to 75% operational
now” and intends to assume a more
active role early in 1972.

Mr. Ireland’s dedication to the work
ethic began early in life. He describes
his family circumstances as ‘“minus-
modest” and had to support himself
through Bowdoin College with such jobs
as waiting on tables and serving as a
student librarian. At the same time, he
participated in a full complement of
extra-curricular activities, editing the
college newspaper and playing on the
school basketball and tennis teams.
Nevertheless he made Phi Beta Kappa
and earned a BA degree summa cum
laude in 1942.

He enlisted in the Marines upon col-
lege graduation and fought in the Cen-
tral Pacific (Jwo Jima, Saipan, Tinian).
He received several combat decorations,
including the Silver Star, the Bronze
Star and the Purple Heart. He was dis-
charged as a captain at war’s end, still
undecided on a career.

“I thought of journalism, if you'll
pardon the expression,” he says, “and I
also considered college teaching as I
had been offered several scholarships. I
finally decided on law because 1 felt 1
had lost four years along the way and
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New man
for new era
at CBS

wanted a profession in which I might
move ahead quickly.”

He entered Yale Law School in 1946
and emerged two years later with a JD,
with distinction. He practiced law for
three years with the New York firm of
White & Case before launching his
corporate carcer at the Alleghany Corp.

In ensuing years, Mr. Ireland com-
bined the law with corporate manage-
ment at Alleghany and the New York
Central Railroad Co. He was elected
president of Alleghany in 1961 and left
in 1967 to join International Telephone
and Telegraph Corp., where he was
named senior vice president in 1969.

Mr, Ireland says he was perfectly con-
tent at ITT and had no inkling until
this past summer that CBS had engaged
an executive-recruitment firm to find a

WecksProfile

Charles Thomas Ireland Jr.—
president, CBS Inc.; b. April 14,
1921, Boston; BA in history, Bow-
doin College, Brunswick, Me.,
1942; Marine Corps, 1942-46,
leaving as captain; JD, Yale Law
School, 1948; attorney, White &
Case, New York, 1948-51; secre-
tary and general counsel, Alle-
ghany Corp., New York, 1951-54;
secretary, New York Central Rail-
road Co., 1954-59; executive VP,
Alleghany Corp., 1959-61, presi-
dent, 1961-67; VP and special as-
sistant to chairman-president, In-
rernational Telephone & Tele-
graph Corp., 1967-69, and senior
VP, ITT, 1969-71; elected presi-
dent, CBS Inc., Oct. 1, 1971; m.
Dorothy Schwebel, 1951; children
—Stephen, 27; Alan, 24 (by Mrs.
Ireland’s former marriage); Anne,
17; Claire, 14.

new presdent and that he was a leading
contender. On Aug. 3 he had a two-
and-a-half-hour meeting with Dr.
Stanton and, shortly thereafter, con-
ferred with William S. Paley, CBS chair-
man, over a period of two days. The
courtship extended until Sept. 8.

Mr. Ireland, who is of Irish descent
and looks it, is stockily built and above
average in height. He has red hair and
a ruddy complexion and retains rem-
nants of a New England accent. He is
a friendly, down-to-earth person who
might be gregarious if he had more time.

“We don't have a busy social life be-
cause of all the time I spend on my
work,” he confides. “But we go oc-
casionally to a dinner-dance and have
friends in for dinner once in a while.”

He watches television more often now
than he did in thc past and has a
multiple-receiver rig in his new office
suite (a legacy from the CBS executive
vice presidency of John A. Schneider,
now president of the CBS/Broadcast
Group). But his schedule is still too
tight to permit extensive watching.

Mr. Ireland’s principal pastime is ten-
nis or paddle tennis, depending on the
season. He also enjoys reading, espec-
ially in the social sciences, and remarks
wryly he has “a library of unfinished
books.” Among them is Lyndon B,
Johnson’s “Vantage Point,” published
by CBS's Holt, Rinehart & Winston.

He maintains an affinity for Maine,
where he owns a 100-acre farm be-
tween Brunswick and Bath and where
his family spends the entire summer va-
cation and occasional weekends. His
father, a chiropodist, is still in active
practice in Portland at age 77.

Mr, Ireland is aware that he was
chosen for the presidency of CBS be-
cause of his broad management back-
ground relevant to a corporation that
has expanded from broadcasting into
diverse sectors. He is pleased CBS
has provided him with an opportunity
for “an orderly transition” into areas
with which he was unfamiliar. “In the
past it was more typical for companies
to throw me off the dock and tell me to
get in and swim,” he says with a smile,

Whether Mr. Ireland has yet dis-
covered that CBS is far from the typical
company with which he’s been as-
sociated will not be disclosed this early
in his tenure. That CBS knows it has a
different kind of executive on its hands
is apparent throughout the Black Rock
edifice that represents externally what
Mr. Paley and Dr. Stanton have made
of that company internally: a dedica-
tion to excellence, style and a consum-
mate attention to detail as well as
financial performance, not necessarily
in that order. With Chick Ireland it
would be in character for the order of
priorities to be more certain—with the
bottom line always on top.
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Edlitorials

David Sarnoff

Two years ago word quietly was passed around from RCA-
NBC headquarters that the life of David Sarnoff, then 78,
was ebbing. Because his doctors concluded that he could
not recover from complications following a series of mastoid
operations, the family authorized release of an update of his
biography coincident with the announcement of his resig-
nation as chairman of RCA, effective Dec. 31, 1969,

But David Sarnoff again defied the odds. He clung to life
until Dec. 12, 1971.

Few men have been accorded the recognition given David
Sarnoff during his active and often tumultuous lifetime. He
was the recipient of every worthwhile award identified with
the evolution of broadcasting and electronics.

The saga of David Sarnoff has few equals in fiction. He
combined business acumz=n with the remarkable vision that
led to the fulfillment of both audio and video broadcasting,
although he was inventor of neither. He was the guiding
genius in his areas of influence because he had the capacity
to stimulate scientists to implement his ideas.

David Sarnoff was succeeded at the helm of RCA by his
oldest son, Robert, who had advanced through the various
chairs at NBC and the parent company. Another capable
son, Thomas, is senior vice president in charge of NBC'’s
West Coast operations. That is the way David Sarnoff and
his devoted wife hoped it would be.

He lived a full and rewarding life, In the leadership
annals of broadcasting he is number one.

Bottomless trough

The in thing these days, if you are a foundation or have
access to onc, is to undsrwrite or be underwritten for a
study cf television and its problems and then. after a suit-
able period of reflection, usually coinciding with the time
the money runs out, publish solutions for the problems and
blucprints for restructuring television.

Last week we had the report of the Alfred P. Sloan Foun-
dation’s commission on cable television. A while back we
had the 20th Century Fund commission on campaign costs.
A variety of studies are under way on such questions as the
effects and the potential uses of TV and CATV. And next
month we are supposed to get the results of a million-dollar
study underwritten by the best-heeled foundation of them
all, the U.S. government, when the National Tnstitute of
Mental Health delivers its report on children and television.

We do not wish to belittle the motives behind these
studies or the integrity with which they are usually conduct-
ed. Tt does seem safe to suggest, based on history, that they
don’t really accomplish much. The second most influential
one we can recall was the Carnegie Commission’s report on
public television—and now, five years later, there is dispute
over whether public TV is or is not following the Carnegie
concept, and in any case it still has not obtained the perma-
nent financing that the Carnegie Commission considered
essential. By all odds the most influential study affecting
broadcasting, was also probably the least scientific: the
study that produced the surgeon general’s report on smoking
and health and led, ultimately, to the banning of cigarette
advertising on TV and radio.

We were brought to these baleful meditations by last
week’s news that yet another communications study, actu-
ally an on-going series, is being planned by the Aspen Insti-
tute for Humanistic Studies in cooperation with the Acad-
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emy for Educational Development. As reported elsewhere in
this issue, the centerpiece for the first one will be a con-
ference on “telcvision and social behavior.” Douglass Cater,
who will direct the program, and his associates hope that by
maintaining a continuing study they can produce results
where others who have ventured into this area have for the
most part produced only reports. Well, good luck. We're
beginning to wonder, though, whether the ideal study,
worthy of a few thousands of some foundation’s money,
might not be an investigation and report on the true effec-
tiveness of all such investigations and reports.

Worst yet

The political-spending bill that almost got through the Con-
gress last week would enslave the broadcaster to every
political candidate in his area. In its discrimination against
radio and television this bill consolidates the worst features
of the different measures that earlier went through the
Senate and the House. It is a humiliating rebuff to the
broadcast representation in Washington.

During campaigns the broadcaster would be required by
law to give all candidates the lowest unit rate for purchased
time. Newspapers and magazines could charge rates “com-
parable” to those applied to regular advertisers.

The FCC would be empowered to revoke the license of
any station for refusing a candidate for federal office “rea-
sonable access” to the air or rejecting any such candidate’s
purchase of broadcast commercials. Other media would be
left to their own editorial and advertising judgments.

No one candidate could spend more than six cents per
eligible voter on radio and television time, combined. The
limit for total media spending would be a dime per voter—
all of which could be spent on newspapers, magazines, out-
door advertising, telephone solicitations or any combination
of them.

The equal-time law would remain intact—and indeed
made more restrictive by the new provision requiring “rea-
sonable access.”

Having bzen passed by the Senate, the bill is marked for
early action in the House after its return from recess next
month. Tt ought to be marked for extinction.

Draw:rx for BROADCASTING by Sidney Harris

“"According to our weather satellite, which is just now reach-
ing its apogee of 2,500 miles in its variable orbit, it looks
like rain.”

BROADCASTING, Dec. 20, 1971



THE FOURTH QUARTER WAS A TYPICAL ONE IN PUBLIC AFFAIRS
FOR WSB-TV. (WE PROVIDED LIVE COVERAGE OF MAYOR
SAM MASSELL'S PROVOCATIVE "THINK WHITE"

ADDRESS TO . THE BLACK COMMUNITY,
CONDUCTED A <, "DRIVE2-LIVE"
SAFETY - CAMPAIGN IN-
CLUDING ..~ APRMETIME |=m]® 5=
HIGHWAY SAFETY QUIZ,
BROADCAST A FIVE-PART SERIES
% ON EMERGENCY AMBULANCE SERVICE,

A
f ~ ) INFORMED OUR CITIZENS IN A PRIME-
» TIME SPECIAL ABOUT A CENTER FOR
g TEEN-AGE DRUG ADDICTS,
DEVOTED A PRIME-TIME
SPECIAL TO THE GOVERNOR'SPLAN &=
TO REORGANIZE STATE GOVERN-

MENT, OFFERED 4 A $3,000
REWARDTO £ WSB-TV'S
"SECRET WITNESS" [ FOR |
INFORMATION ABOUT THE SLAYING
OF AN ATLANTA POLICEMAN, LET
PEOPLE KNOW MORE ABOUT THE
BLACK /& COMMUNITY THROUGH
A SERIES HALF-HOUR SPECIALS,

INTERVIEWED PEOPLE LIKE WILBUR
MILLS ON OUR MONDAY NEWS
CONFERENCE, INVESTIGATED AND
REPORTED ON DUBIOUS ==z PRACTICES

OF LOCAL BLOOD BANKS == (A REPORT
WHICH WON SIGMA DELTA CHI'S £ QUILL AWARD),
GAVE PEOPLE—IN A FOUR PART SERIES —
5 INSIGHT INTO THE PROB- LEM OF
ALCOHOL- {ffi ISM, HAD A HALF-HOUR SPECIAL
ON M THE JOB SITUATION FOR B VETERANS,
OFFERED NU- 4l MEROUS WRY EDITORIAL & CARTOONS,
BROADCAST ("8l SPECIAL PROGRAMS, EDITORIALS AND
LIVE {+| % COVERAGE OF s, THE RAPID
TRANSIT [(wlll REFERENDUM, /KT myoczsios. AND WERE
WINDING UP G

| THE QUARTER N .;_:__.

BY GIVING |

| LIVE
COVERAGE 'Gl¥' TO g8, CHRISTMAS EVE SERVICES
AND A PRESENTATION §8f W88} OF HANDEL'S MESSIAH) WHEW!

f
[
1
WSB Television Atlanta
@ ACummunmicabwns Sernce of Cox Braadeastng Lorpuralinn

COX BROADCASTING CORPORATION STATIONS- WSB AM-FM-TV Atlania. WHIO AM-FM-Ty Dayton. WSOC AM-FM-TV Charlotte WIOD AM -FM Miami WIC-TV Pritsburgh. KTVU San Francisca-0akland



Another
milestone for

Cable

‘First Annuat Report
on Program Origination

September 1971

TelePromplTers first report to the FCC on programming.

The CATVindustry is now beginning to Many new programs are now in

fulfill the public's need fora broader base production.

of new TVentertainment. educational You can get the facts in TelePrompTer's
and public service programming. First Report to the FCC on programming.

TelePrompTer has already invested over
$4,000,000 in programming. Twenty-two

of TelePrompTer's 70 originating systems

now operate with the finest new RCA TE LE PRD M PTE R
color studio equipment designed espe- = 6 AR P O A A T O N
cially for CATV 50 West 44th Street, New York, N.Y. 10036



