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WeekinBrief

Pastore subcommitiee hearings conclude in wake of
surgeon general's findings that an immediate and sub-
stantial reduction of violent material on TV is necessary.
Question now is how this can be done. See . . .

Downhill on television violence . .. 25

Dispute over Advertising Council's usefulness, issue of
advertising on children’s programs, and news media treat-
ment of consumer issues were among hot issues at final
sessions of 4A's annual meeting. See . . .

Some final flak at AAAA ... 28

A new proposal to reduce TV clutter: Katz Television is
suggesting a 13% reduction in nonprogram material dur-
ing prime time, a 17% reduction in other periods, and a
new sales approach it calis 'tele-marketing.' See . . .

Katz wants commercials cut down ... 29

After 10 years of bitter, unprecedented litigation, the
Boston channel 5 story ended last week with the grim
death of WHDH-TV, the jubilant beginning of its successor,
WCVB-TV. See . ..

End and beginning in Boston ... 31

Citing his commitment to FCC, taking a few shots at in-
fluence of big money on government, Nicholas Johnson
decides not to seek Senate seat from lowa—although he
says the incumbent can be defeated. See . . .

Johnson ducks lowa race ... 38

Did president of KDUB-TV Dubuque, lowa, know he was
paying a bribe for an ABC affiliation—or did he think pay-
ment was legitimate expense in obtaining affiliation?
Licenses are at stake in hearings on that question. See . ..

Conflicts in bribe case ... 39

A bill to provide $155 million over the next two years for
the Corporation for Public Broadcasting, with a higher
percentage for local stations and new facilities money,
gets quick House Commerce Committee approval. See . . .

CPB funding takes hurdle easily ... 42

There have been delays and uncertainties in this most
perplexing of years for program development, but the TV
networks are expected to reveal their fall schedules this
week. Only six new shows appear set. See . . .

Networks play close to vest ... 43

Public TV executive Jim Karayn warns against 'access’
as a substitute for journalism. Newsman's job is to focus
and clarify, he says, not 'to put a verbal linkage' between
unedited, unevaluated opinions. See . . .

Journalism medium or soap box?...49

FCC Executive Director Jack Torbet, a retired Air Force
colonel, is an efficiency-minded man, impatient with
bureaucratic delay—and, according to many, the best at his
job since it was created 10 years ago. See . . .

Week's profile: John M. Torbet ... 65
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PENNSYLVANIA FARM MUSEUM
Highly popular tourist attraction lo-
cated north of Lancaster, Pa, This
fascinating museum consists of a group
of buildings housing exhibits of early
rural living.

WGAL-TV, a pioneer in its market, is one
of the country’s first television stations.
Today, its highly-respected call letters are
the best-known in its coverage area. Such
recognition is the result of 22 years of
balanced programming and dedication to in-
form, entertain, and serve the diverse in-
terests and concerns of its varied audiences.

WGAL-TV

Channel 8 - Lancaster, Pa.

Representative: The MEEKER Company, Inc.
New York - Chicago - Los Angeles » San Francisco

STEINMAN TELEVISION STATIONS . Clair McCollough, Pres.

WGAL-TV Lancaster-Harrisburg-York-Lebanon, Pa. ¢ WTEV Providence, R. I./New Bedford-Fall River, Mass.
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Scheduling

NBC-TV programers were working on
1972-73 prime-time plans last week
under special deadline: their affiliates
board of delegates meets Wednesday
(March 29) and they were trying to
get new schedule in shape before then,
Nobody was saying anything for sure,
but speculation had it that about five
half-hours of current programing would
be replaced, including three occupied by
two shows long reported headed out:
Jimmy Stewart Show and James Garner
as Nichols, NBC Reports is going into
Tuesday 10-11 period (BROADCASTING,
March 20), and it's known two other
programs are committed, though their
time periods remain to be seen: Little
People and Banyon. Whether NBC
would continue to offer three movie
nights was subject to question, with bet-
ting about evenly divided pro and con.

For CBS-TV, speculation is that up
to nine half-hours may be replaced,
including O'Hara, which made news on
Capitol Hill last week (story page 43),
Chimp and I, My Three Sons, and
possibly Arnie and Cade's County. Like-
ly replacements said to tend toward
situation comedy except for previously
announced Bill Cosby comedy-variety
hour and possibly one new dramatic
series. ABC, of course, has special prob-
lem in FCC requirement that it lop
half-hour off its exceptionally successful
Tuesday night. There’s some talk that
Movie of Week will shift, but agency
sources tend to think Marcus Welby
may be moved to boister some other
night.

Harmony

Cable and copyright owners are moving
closer to workable agreement on legis-
lative particulars to be presented to Sen-
ate Copyright Subcommittee. Although
their separate written proposals may
not be submitted for several weeks
(broadcast spokesmen sent theirs earlier
this month), indications are that final
products will reflect substantial though
not total accord, worded in ways ac-
ceptable to respective constituencies.
Overriding issue at this point is fees,

Johnson's monitor

Now that FCC Commissioner Nicholas
Johnson has formally announced inten-
tion not to enter Senate race in lowa
(see page 38), Chairman Dean Burch
can be expected to watch commission-
er's statements for signs of political
content—as he has indicated in com-
mission meetings he would. Chairman
is said to be determined to make good
on commitment commission made to
Office of Management and Budget that
commissioners will steer clear of politi-
cal involvement.
Commitment was
commenting on proposed

made in letter
legislation
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that would extend to members of inde-
pendent regulatory agencies Hatch Act
ban on political activities by govern-
ment employes; FCC letter said that
provision would be superfluous—that
FCC members have traditionally been
circumspect about political matters. Big
question is what chairman could do if
Commissioner Johnson did not suppress
his zest for political comment.

Cut and dried

For first time in many years number
of announced candidates for election to
TV board of National Association of
Broadcasters is exactly equal to number
of vacancies: six. With two weeks to go
before NAB convention in Chicago,
where TV board elections will take
place, avowed candidates are Leslie G.
Arries Jr., weN-Tv Buffalo, N.Y.; Dale
G. Moore, kGvo-Tv Missoula, Mont.;
George Comte, wTMJ-Tv Milwaukee
(all running for re-election); Ray John-
son, KMED-Tv Medford, QOre.; Walter E.
Bartiett, Avco, Cincinnati, and Mark
Evans, Metromedia, Washington. Still
only candidate for chairmanship of TV
board is Peter Storer, Storer Broadcast-
ing, Miami Beach; for vice chairman-
ship, Messrs. Arries and Moore.

Not yet

Last-minute hitch developed as FCC
appeared on way to changing multiple-
ownership rules to save banks necessity
of selling off some $85-million worth
of broadcast interests. Under considera-
tion was rule that would permit banks
to own up to 5% of publicly held
broadcast companies, regardless of
number of stations owned. (American
Bankers Association had asked for
10% ceiling.) However, banks would
have to file disclaimer of intent to vote
more than 1% of their holdings. Rules
setting limits on number of stations
(seven AM’s, seven FM's and seven
TV’s) now apply to anyone owning 1%
or more of broadcast company.

Hitch that commission wants staff (o
unravel is extent that banks serve as
co-trustees of broadcast stocks, and
whether such holdings should be
counted against 5% standard. When
that is settled, item will be circulated
among commissioners for action.

Money men

Dan Seymour, president, J, Walter
Thompson Co., New York, will head
special five-man committee of American
Association of Advertising Agencies on
agency finances. Intention to form com-
mittee was announced at AAAA’s an-
nual meeting (BROADCASTING, March
20). Other members of group, which
will serve ad hoc, will be Edward N.
Ney, president, Young & Rubicam, New
York: Richard C. Christian, president,
Marsteller, Chicago; John F. Wilson,

president, Carr Liggett Advertising,
Cleveland, and Lester Wunderman, pres-
ident, Wunderman, Ricotta & Kline,
New York. Committee has yet to sched-
ule its first meeting.

Almost, not quite

Communications Satellite Corp. last
week scrubbed plan for special satellite-
video transmission of President Nixon
addressing forthcoming National Asso-
ciation of Broadcasters convention in
Chicago from his White House office.
Reason: Projected costs got out of hand.

Comsat would have had to erect
ground station to send signal from
White House to Atlantic bird for relay
back to Chicago. To make it in time for
April 9-12 convention would have in-
volved premium pay for overtime work.

Who's on first

Apparent reason for Price Commis-
sion’s long delay in responding to FCC
letter seeking guidelines for broadcast-
ing rates has come to light. Networks
and National Association of Broadcast-
ers have request pending for exemption
from price controls, as media were ex-
empt from earlier controls in World
War 11 and Korean conflict. (New ex-
emption was stricken at last minute
from legislation that authorized Phase
II of President Nixon's economic
policy.)

Price Commission is said to be await-
ing disposition of exemption request
before acting on FCC letter, which
suggested that controls for radio and
television be flexible enough to permit
broadcasters to adjust prices in keeping
with audience size (“Closed Circuit,”
Jan. 17). Broadcast exemption will be
argued before Price Commission this
week at public hearings.

Sports night

Trend of recent years to add Monday
night to expanded TV sports weekend
may get added impetus from National
Collegiate Athletic Association next
spring. NCAA historically has geared
its national basketball championship
playoffs to semifinals on Thursday night
and finals on following Saturday after-
noon (usually bucking National Invita-
tional Tourney on TV). Dates in 1973
will probably put semifinals on Saturday
afternoon with big windup in prime time
on Monday night,

Secret's out

Another syndicated revival of former
popular network series, I've Got A
Secret is reported to have been bought
by five CBS-owned television stations
for fall start in prime-access time.
Secret had 15-year network run ending
in 1967, and its producer, Goodson-
Todman, has chosen Steve Allen as host
of Hollywood-based syndicated version.
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Atleadline

Late news breaks on this page and page 710.
Complete coverage ol the week begins on page 20.

NCTA lands its president-to-be: David Foster

Board expected to approve recommendation at meeting next week

Presidential selection committee of Na-
tional Cable Television Association will
recommend appointment of David Fos-
ter, executive vice president of Datran
Corp., to NCTA presidency, it was
learned Friday (March 24).

Mr. Foster, 44, is lawyer who directs
legal and regulatory activities for
Datran, which is common carrier spe-
cializing in data transmission. Prior to
joining that company in 1968, he was
with Collins Radio Inc. for 10 years,
where he became vice president, secre-
tary and member of board of directors.

Selection committee met late last
week in Washington, under obvious
pressure to make its recommendation,
and Mr. Foster was known to be one of
three candidates for post. However, offi-
cial line after meeting was to deny that
selection had been made, because com-
mittee’s recommendation remains sub-
ject to approval of NCTA board, which
meets next week in Monterey, Calif. Ap-
proval s expected.

Recommendation is final product of
nine months’ work by committee, which
was appointed last year after board de-
clined to renew contract of Donald V.
Taverner (BROADCASTING, June 14, 28,
1971). Process went through several
stages, during which most prominent
candidates for position were Bruce
Lovett, former NCTA general counsel
now with American Television & Com-
munications Corp., and NCTA Chair-
man John Gwin. Both candidates with-
drew earlier this year.

Mr. Foster is regarded as man who
“guided” Datran through FCC proceed-
ings that opened way for specialized
common carriers to compete with
AT&T. Company, formed in 1968 as
subsidiary of University Computing Co.,
is based in Washington suburb of
Vienna, Va.

Mr. Foster received both undergradu-
ate and law degrees from University of
Towa, where he was elected to Phi Beta
Kappa. He lives in McLean, Va., is
married and has three children.

WGMS gets its waiver

FCC last week cleared way for format
continuation of Washington’s only clas-
sical music radio stations. It granted
RKO General Inc., licensee of wGMms-
(am) Bethesda, Md., and WGMS-FM
Washington, waiver of nonduplication
rules to permit stations to simulcast
common classical programing. RKO
had told commission such waiver is nec-
essary to keep it from dropping classi-
cal format on AM in favor of contem-
porary sound. Commission said waiver
is “limited to the facts of this case,”
and that it would continue to adhere to

8

general philosophy of nonduplication
rule. Commission conceded, however.
that expectations for FM penetration of
drive time had not been realized and
that to date only 20.7% of car radios
produced have FM tuners. This was
major argument of Washington citizens
contesting wGMSs format switch.

Pastore calls for
‘violence index’

Senator John O. Pastore (D-R.l.} has
set wheels in motion to find out how
much violence does exist on television,
in light of surgeon general's testimony
last week that it definitely affects some
children (story page 25).

On Friday (March 24), final day of
his Communications Subcommittee's
hearing on surgeon general's TV-vio-
lence report, senator said action is indi-
cated immediately. “1 am, therefore,”
he said, “requesting the secretary of
health, education and welfare, the
surgeon general and the FCC to estab-
lish a method of measuring the amount
of televised violence entering American
homes—a violence index-—and for the
secretary to report to this committee
annually the results of their measure-
ments.”

Leo Bogart, one of those vetoed by
TV industry for membership on ad-
visory committee that compiled report,
proposed that half hour of prime time
divested from networks by FCC should
be restored. He said first prime-time
hour following newcasts, which draws
largest juvenile audience, “should be de-
voted wholly to programs of above aver-
age intellectual or cultural substance.”

William Abbott, president of Founda-
tion to Improve Television, called for
immediate action to curtail violence on
TV. He said FIT's petition to FCC for
rule limiting violence before 9 p.m., and
use of violence content as criteria for
granting construction permits and li-
cense renewals, was held in abeyance by
FCC pending issuance of surgeon gen-
eral’s report. Now that report is out, he
said, FIT will press FCC for action.

On another front, he said, FIT's suit

Auto account plum

American Motors Corp.’s passenger cars
account, said to bill about $15 million
($10-11 million broadcast), was won
Friday (March 24) by Cunningham &
Walsh, New York. Loser was Wells,

Rich, Greene. Cars include Javelin,
Gremlin, Hornet, Ambassador and
Matador.

to prohibit showing of Wild, Wild West
program is designed to make it im-
possible or unprofitable to present vio-
lence during children’s viewing hours.
He said this “landmark case,” which
will set precedent for similar actions,
will be argued in Washington appeals
court in next few months.

Peggy Charren, president of Action
for Children’s Television, urged FCC
to declare children's programing as
public-service material and eliminate
commercials from it, and require sta-
tions to provide minimum amounts of
children's programing. Absent FCC ac-
tion, she said, legislation toward these
ends should come from Senate Com-
merce Committee,

CBS breaks out sales,
projects media growth

CBS broadcast revenues and income de-
clined in 1971, though corporation’s
over-all sales and ordinary earnings in-
creased, as reported earlier (BROADCAST-
ING, Feb. 14).

Breakdown on CBS financial per-
formance in four areas—broadcasting,
music and recreation, education and
publishing, and “other’—was contained
in 1971 annual report, being sent to
shareholders over past weekend. Drop
in broadcast sales and income was at-
tributed to loss of cigarette advertis-
ing (put at $55 million in 1970), slug-
gish economy and FCC prime-time ac-
cess rule.

Net sales of CBS/Broadcast Group
fell to $602.9 million from $648.9 mil-
lion and net income (before extraordi-
nary items and accounting changes) to
$41.8 million from $45.4 million. Low-
er revenues were reported for both
CBS-TV network and CBS Television
Stations Division. National spot adver-
tising at five CBS-owned television sta-
tions was down but local advertising in-
creased.

CBS Radio Division increased sales,
with owned AM stations, as group, reg-
istering revenue advances over 1970.
Radio network matched previous year.

Report contains projection on sales
trends in broadcasting over next five
years, says TV industry revenue, now
about $3.5 million, is expected to grow
to approximately $5.4 billion in 1976.
Network-TV sales are projected to rise
about 8% yearly from $1.6 billion in
1971 to $2.3 billion in 1976; national
spot television to jump about 10%
annually from $1.2 billion to $1.8 bil-
lion, and local television to increase by
more than 10% yearly, from $790 mil-
lion to $1.4 billion. Growth of network
radio is “likely to be modest,” report
says, but national spot and local radio
combined should grow by 7%-8%
yearly.
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In Chicago,

WGN-TV's BC-230 color cameras

really move!

As one of the nation’s leading inde- From educational and industrial
pendent television stations, WGN,  productions to commercials and syn-
Channel 9, in Chicago prob- dicated series, the BC-
ably broadcasts more locally- 230’s go where WGN
originated programs, all in Continental Produc-
color, than any other televi- tions go. And that’s
sion outlet in the country. all over Chicago!
With this background of suc- Compact size and
cess, WGN-TV decided to lightweight cables
broaden its production facili- let the BC-230’s
ties by creating a separate in where other
production arm, WGN Con- cameras can’t
tinental Productions—a Ffast- maneuver.
paced, versatile, hard-working Quick set-up
team of men and equipment. and warm-up
Some of the most respected times allow
members of the team are them to cap-
Ampex BC-230 color cameras.

ture “one time only” sequences.
Easy operation gives camermen
time to look for the best shots,
Superb color and excellent stability
of the BC-230’s assure WGN Con-
tinental Productions unsurpassed
picture quality.

The Ampex BC-230 color camera
is a performance-proved member of
the WGN Continental Productions
staff. Let it go to work for you. For
more information about this com-
pact, low cost, reliable broadcast
quality color camera contact your
Ampex Representative. Or, write:
Ampex Corporation, National Sales
Manager, Audio-Video Systems
Division, 401 Broadway, Redwood
City, California 94063.




Doubleday, chicanos settle in four markets

Doubleday Broadcasting Co. and repre-
sentatives of chicano communities in
four Southwest cities have reached
agreement under which citizens groups
are withdrawing petitions to deny four
Doubleday license-renewal applications.

Doubleday, in letter filed with FCC
Friday (March 24) commits itself to
number of steps in areas of employ-
ment, programing and community in-
volvement in deliberations of manage-
ment of stations and Doubleday cor-
poration.

Announcement of settlement was
made simultaneously Friday in four
cities involved—San Antonio (KITE-
faM] Terrell Hills), El Paso (KROD-TV),
Odessa (k0sa-Tv), all Texas, and Albu-
querque, N.M. (KDEF{aM]), and in
Washington by Domingo (Nick) Reyes,
executive director of Mexican-American
Anti-Defamation Committee, who used
opportunity to renew attack on United

Church of Christ for what he regards
as patronizing attitude toward minority
groups in FCC licensing matters
(BROADCASTING, Oct. 4, 1971). He also
said Ford Foundation, which funds
church efforts in aiding minority groups,
is “also a culprit” for “insisting on
working through their liberal ilk instead
of permitting chicanos to help them-
selves.”

Mr. Reyes pointed with particular
pride to section in Doubleday letter in
which company commits itself to work
“toward achieving parity in employ-
ment.” Mr, Reyes said that constitutes
landmark in settlement of disputes be-
tween licensees and citizens groups. And
it was achieved through *all-chicano
effort,” he said.

Doubleday said it will seek to achieve
equality between percentage of minor-
ity employes with station and popula-
tion percentage of minority groups in

area. Doubleday will count on openings
developing through normal attrition.

But it promised that each station
affected will within six months have on
staff one chicano newsman who will
cover barrio activities and who also will
serve as investigative reporter in areas
of interest to chicano community.
KRrop-Tv and Kosa-Tv will use chicano
anchormen on daily basis.

Statement also contained these prom-
ises: Doubleday station employes will
participate in sensitivity training to
provide them with insight into chicanos;
stations will present programing and ad-
vertising designed to present “fair and
balanced view of the chicano commu-
nities,” and KOSA-Tv and KROD-Tv will
each present nine prime-time half-hour
specials over next three years that will
be aimed at chicano communities: and
local and corporate advisory committees
will be drawn from chicano commu-
nities that will counsel with stations and
with Doubleday at corporate levels,

ASCAP rates debated,
still in judge's hands

Chance that radio stations will get in-
terim reduction of more than 10% in
ASCAP music fees, if they get any re-
duction at all, seemed slim on basis of
records available Friday (March 24).
Transcript of conference held earlier
in week in chambers of U.S. Southern
District Court Judge Sylvester J. Ryan
shows he was at first inclined to keep
present rate as interim rate—that is,
rate at which stations will pay until new
contract is worked out, which usually
takes years—and later inclined to make
interim rate no less than 90% of present
rate. Judge Ryan indicated his thinking
was influenced by fact that when new
rate is finally set it will be retroactive
to Feb. 28, when present contract ex-
pired, and interim payments will then be
adjusted accordingly. He has taken issue
under advisement.

Emanuel Dannett, New York attor-
ney for All-Industry Radio Music
Licensee Committee, which represents
1,300 stations, insisted present rate
should be cut 50%. He cited figures
showing radio use of ASCAP music has
declined more than 35% since 1963,
when last contract was negotiated, drop-
ping to 36% of all music in 1971, al-
though in same period station payments
to ASCAP (American Society of Com-
posers, Authors and Publishers) rose
70% from $10.6 million in 1963 to
$18.3 million in 1971, (Actually, he
said, ASCAP's share of radio music is
less than 36% because that figure covers
all music except 64% share attributed
to Broadcast Music Inc.).

Herman Finkelstein, ASCAP general
counse], contended that in all three
radio contracts negotiated since 1941
ASCAP had taken rate cuts although
it felt entitled to increases. This time,
too, he said, ASCAP should be seek-
ing rate increase but is willing to have
present rate continued as interim,
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KVVU going to court
for CATV rules stay

Nevada Independent Broadcasting
Corp., licensee of kvvu(tv) Hender-
son, Nev,, is expected to ask U.S. Court
of Appeals in Washington today (Mon-
day) to order stay of FCC's new CATV
rules, now scheduled to go into effect
Friday. Counsel for station, Robert
Healy, said he would go into court after
commission, Friday (March 24) an-
nounced it had turned down station’s
request stay. Commission still has num-
ber of other requests for stay that must
be disposed of this week; indications
are all will be denied.

KSHO-TV appeals fine

KsHO-Tv Las Vegas says that FCC’s pro-
posal to fine it $10,000 for network
“clipping” has no legal or factual justifi-
cation and that commission should with-
draw its notice of apparent liability,
issued two months ago (BROADCASTING,
Feb. 7). Ksuo-Tv has admitted cutting
into ABC network programing to insert
local commercials. But in letter to com-
mission last week, it said that only
“some credits at the end of some day-
time programs” had been eliminated—
a practice it says has been stopped.

Sauce for the goose

Rules compelling CATV and com-
munity antenna relay service licensees to
live up to same equalemployment
standards now required -of broadcasters
and common carriers have been imple-
mented by FCC, Rules, which take ef-
fect May 9, bar cable operators from
discriminating in employment because
of race, color, religion, ethnic origin or
sex. All CATV and CARS operations
with more than five employes must now
file statements on equal opportunity pro-
grams by June 30,

‘Superior performance’
oral arguments set

FCC has scheduled oral arguments for
May 4 on its “superior performance”
inquiry, in ‘which commission is at-
tempting to establish guidelines for
judging criteria to be met by license-
renewal applicant faced with challenge
for its facilities. FCC proposal would
set quantitative programing percentages
which incumbent must meet or exceed
in order to receive “plus of major sig-
nificance” in comparative proceeding.
Commission said last week those par-
ties wishing to participate in oral pres-
entations should be prepared to state
specific differences with FCC proposal,
and that parties sharing common view-
point should select single spokesman.
Interested parties must file notices of
appearances by Wednesday (March 29).

Prospect of 315 relief

Senate Communications Subcommittee
Chairman John O. Pastore’s (D-R.I.)
bill providing limited repeal of Commu-
nications Act’s equal-time provision
was on its way to House Friday
(March 24) following Senate passage
Thursday by 67-13 vote.

Measure (S. 3178), which cleared
Senate Commerce Committee Feb. 29
(BROADCASTING, March 6), would repeal
Section 315 for presidential and vice
presidential candidates in general elec-
tions. Floor amendment by Senator
Howard Baker Jr. (R-Tenn.) to extend
repeal to all federal-office candidates
was tabled by vote of 41-39.

New [ease on life

Senate has approved and sent to White
House bill extending support for Radio
Free Europe and Radio Liberty until
June 30. Vote Friday (March 24) was
65-6, followed passage by House earlier
last week.
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We Believe in Separateness.
Radlo and TV do not homogenize.
Fo \ Inregulation. In representation.
A quarter century ago when TV
made the scene, radio
©  was abandoned by many:
"), We nurtured it.

M \\Vhen the market -~ - L
was vague, we definedit. /| hes
When the clients were
neglected, we sold them.
When there was no
radio demand, we began
to create it from
hundreds of top level
presentatlons

' [IWhenlocal |
7\/| radio stations

/| wereignored |
8L | we cared for
e them. We still

MAN—- LY.

do and we always will.

‘ROBERT E. EASTMAN & CO,, INC.

Representing AmericasLeading Radio Stations.
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GROUPS
HAVE GONE

atleast 3 times

We're

that

ELECTRONICS
CORPORATION
GLO TER CITY,
4581718

(CA

716 JERS

Books for
Broadcasters

Broadcast
Management

by Ward L. Quaal
and Leo A, Martin

Explores, In detail, all
management problems
in American radio and
television . ., . including
sudience, radio and
television programing,
engineering and tech-
nical factors, national and local sales, profit
management, personnel matters, and govern-
ment regulations,

272 pages, charts, tables, notes, index $8.95

b = — = — + ORDER FROM == — — = — =
| Broadcasting Book Division
| 1735 DeSales St., N.W.

| Washington, D.C. 20036

Send me the books I've checked below. My payment
| for the full amount is enclosed.

| O 101. Broadcast Management, $8.95
| O 104. 1972 Broadeasting Yearbook. $14.50

Address

[ City State Zip

R o S e T e ———— " — T —————
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EEM ® A calendar of Important meelings and events in communications

This Week

March 26-29—24th western conference of Assoei-
ation of National Advertisers. Corrective adver-
tising and its relation to fairness doctrine will be
discussed. Dcl Monte lodge, Pebble Beach, Calif.

March 27-29—Panels to present views on fairness
doctrine 1o FCC. Washington. For agenda and 49
participants, see BROADCASTING, March 13,

March 28—FCC to testify at hearinlg’ on Free-
dom of Information Act conducted by House Gov-
ernment Operarions Committee’s Subcomnmittee on
Foreign Operations and_Government Information.
10 am., Room 2154 Rayburn building, Wash-
ington.

March 29—Communications _Conversation Day,
sponsored by Grahm Junior College. Area broad-
casters as well as students will participate in the
dialogue. Kenmore Square, Boston,

April 1—Deadline for entries, 15th annual Ameri-
can Bar Assoclation "Gavel Awards.” Program is
open to any general circulation newspaper, maga-
zine, book, radio or television station or network,
and film producing firm in the U.S. Awards are
made in recognition of outstanding contributlon
“to public understanding of the American legal
and judicial systems.”” For further information
contact: ABA, Commitice on Gavel Awards, 1155
East 60th Street, Chicago 60637,

Also in April

April 3—Deadline for entries, 24th annual Alfred
P. Sioan Awards for Highway Safety. Program is
open to all radio and TV stations, networks, writ-
ers and producers, as well as print media, 10
broadcast awards “based upon excellence, orig-
inality and creativeness of the public service con-
tributions to highway safety' will be given. Con-
tact: Sloan Awards, Highway Users Federation,
;776 Massachusetts Avenue, N.W., Washington

April 3-6—Annual international spring conference
American Marketing Association, Americana hotel,
New York. Speakers include consumer advocate
Ralph Nader; management consultant Peter F,
Drucker, and Mrs. Virginia H. Knauer, special
consumer affairs assistant to President Nixon.

April 4—Newsmaker Luncheon, sponsored by In-
ternationat Radio and Television Society. Speaker:
Miles W. Kirkpatrick, chairman, Federal Trade
Commission. Waldorf-Astoria, New York.

April 4-6—Public Television Conference. Washing-
ton Hillon hotel, Washington.

April 6-9—National Association of FM Broad-
casters annual convention. Palmer House, Chicago.

April 7-8—Region 7 conference, Sigma Delta Chi.
St. Louis.

April 7-8—Naltional convention, Aipia Epsiion
Rho (national radio-TV fraternity). Shcraton-
Blackstone hotel. Chicago.

April 8—Region 10 conference, Sigma Delta Chi.
Portland, Ore.

April 9-—Special board of dircctors mecting,
Assoclatlon of Maxinnom Service Telecasters. Bel
Air room. Conrad Hilton hotel, Chicago.

April 9—Technical committee meeting, Associa-
tion of Maximum Service Telecasters. Sheraton-
Blackstone hotel, Chicago.

Aptil 9-11—17th annual membership meeting,
Association of Maxbmum Service Telecasters. Wal-
dorf room, Conrad Hilton hotel, Chicago.

April 9-12—Annual convention, Advertising Mar-
keting International Newwork., Rio Rico inn,
Nogales, Ariz.

April 9-12—Annual convention, Natlonal Assocla-
tion of Broadcasters, Conrad Hilton hotel, Chi-
cago.

April 10—Deadline for entries, 19th Internarional
Advertising Film Festival. Commercials in 35 mm
for public transmission in theaters or TV network
may be ¢ntered in com{:ctition by agencies or pro-
duction houses. Entry fee is $75 per film. Contact:
35 Piccadilly, London, W1V-9PB.

April 10-12—Annual spring meeting, California
Community Television Association. Panels on FCC
rules, legislation, political cablecasting and origi-
nations will be included. Senator holel, Sacra-
mento.

April 11—-Annual board of directors meeting,
Association _of Maximum Service Telecasters. Bel
Air room, Conrad Hilton hotel, Chicago.

April 11-—Conference and seminar on "How to
cope with consumerism and government regulation

in today’s business climate,” sponsored by region
one of the Association of Indusirial Advertisers.
Nassauv inn, Princeton, NJ.

April 11-17—Conference for Journalists on Politics
1972, sponsored by Washington Journalism Center.
Conference will go behind the scenes to discuss
questions such as the demography of the elec-
torate, the motivation of voters, media issues vs.
real issucs, the influence of TV, the use of cam-
paign polls, the high cost of campaigning, reform
efforts within parties and the professional manage-
ment of campai For further information:
WIJC, 2401 Virginia Avenue, Washington 20037,

April 12-14—National mecting, National Industrial
Television Association. Chicago.

April 14-15—Rejion 1 conference, Sigma Delta
Chi. Newark, N.J.

April 14-15—Region 3 conference. Sigma Deita
Chi. Athens, Ga.

April 14-15—Region 4 conference, Sigma Delta
Chi. Toledo, Ohio.

April 14-15—Annual meeting, American Academy
of Adveriising. University of Oklahoma, Norman.

April 15-19—Convention, Southern Cable Televi-
sion Assoclation. Convention Center, Myrtle
Beach. S.C

April  15-20—International Television Program
Market, Palais des Festivals, Cannes, France.

April 16-21—Television workshop, Natlonal Press
Photographers Association. University of Okla-
homa, Norman.

April 17—Annual Broadcasting Day, sponsored by
F Erida Assoclation of Broadcasters and University
of Florida's Coilege of Journalism and Communi-
cations. Featured speakers will be Wilson Hall,
NBC; Mal Goode, ABC; James H. Hulbert, NAB.
Reitz Union building, Gainesville,

Aptil 17-21—Seminar conducted by Eastman
Kodak’s motion picture and cducation markets
division focusing on techniques of producing color
film specifically for use in commercial, public and
cable television. The "Videofilm Seminar’ is de-
signed for television management, cameramen and
those dealing with film. Registration fec is $150
and each seminar is restricted to 12 participants.
Kodak’s Marketing Education Center, Rochester,
N.Y.

April 18-19—Annual meeting, Affiliated Advertis-
Ing Agencies International, Luc?an Beach hotel,
Freeport, Grand Bahamas Island.

April 19-21—Region six conference, sponsored by
Institute of Electrical and Electronics Engineers.
Microelectronics systems and applications and gen-

Major meeting dates in 1972

April 4-6—Public Television Conference.
ashington Hilton hotel, Washington,

April 6-9—National Association o,
Broadcasters annual convention.
House, Chicago.

April 9-12—Annual convention, National
Assoctation of Broadcasters. Conrad Hilton
hotel, Chicago.

May 4-7—Annual convention, American

Women tn Radlo and Television. Stardust
hotel, Las Vegas.

May 14-17—Annual convention, National
Cable Television Associatfon. Conrad Hil-
ton hotel, Chicago.

May 15-18—Public Radio  Conference.
Washington Hilton hotel, Washington.
July 10-13—Democratic national econven-
tion. Miami Convention Center, Miami
Beach.

Aug. 21-24—Republican national conven-
tion. San Diego Sports Arena, San Diego.
Sept. 25-28—Annual conference, Institute
of Broadcasting Flnanpln{ Management.
Fairmont hotel, San Francisco.

Oct. 29 - Nov. 1—Annual convention, Na-
tional Association of Educarional Broad-
casrers. Hilton Infernational, Las Vegas.

Nov. 12-16—Annual seminar, sponsored by
Broadcasiers Promotion Association. Statler
Hilton hotel, Boston,

Nov. 14-16—~Annual meeting, Television
Bureau of Advertising. Waldorf-Astoria
hotel, New York.

Nov. 15-18—Sigma Delta Chi national
convention. Statler Hilton, Dallas.

FM
almer
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lockville has Wobblers, bull roasts,
children who leave home &

INX is part of Rockville and Montgomery \\ WIN’X
\ y

»unty, Maryland . . . We laugh with our neigh- ,
s, we cry with our neighbors . . . best of all, 4
2 help our neighborhood. Everyday we /#&
oadcast nearly 100 local public service /
inouncements . . . vital information for ,';{!
e residents of our listening area . . . .
e're involved . . . and we like it tha i'-“‘ |‘\\l
1y. But, then, so are a lot of people. &
1at's why there's the WINX “Thanks”
rard. Our own special way of thanking
ople for helping others. Each month a
'serving person or organization is recog-
zed and rewarded for significantly and
1selfishly helping others. We think it's just
1ice thing to do .. . . just like helping people
10 are snow-bound, pitching in to help local
1arities or helping find runaway children.

e work at being part of Rockville and
sntgomery County. We're glad we're here.
y are a lot of other folks:

. I can think of no person ot agency who has helped me

re to do my job than you . . . The thing that impresses me
st about all of this is that we didn't go to you—you saw a
«d for a service and came to us . . . None of your coi-

jues have done this . . ."
KENNETH K. MUIR
Director of Information
Montgomery County Public Schools

.. 1 am happy to tell you that {(name deleted) did re-
ind to your radio announcement and telephoned his
ents . .."
ROBERT A. ROE, Member of Congress,
8th District, New Jersey

. many thanks to you for getting help to those of us &
o were snow-bound on Old Baltimore Road . . ."
LEWIS CONNELLY, Boyds, Md.

. . NOW, THEREFORE, BE IT RESOLVED BY THE
YOR AND COUNCIL OF ROCKVILLE, MARYLAND,
it the "WINX Wobblers' basketbail team . . . are here-
commended for having found the formula of “fun {for
writy’', and for having done such an outstanding job in
widing, at the same time, enjoyable entertainment and
noteworthy public service on behall of deserving

1ses.”
A resolution adopted by the Mayor and Cily Council
of Rockville, Md.

.. I would like to express my appreciation to you and the
ff of WINX for the co-operation and support you have given

’ LT. ARTHUR F. DIGENNARO, Chief Public Information Ofticer,
Metropolltan Police Department

.. 1 would also like to take this opportunity to commend
NX for providing the impetus for expanding the Mont-
mery County Information program into the broadcast

dian . q”
FRANK H. BERFIELD, Diractor, Office of Information,
Montgomery County, Maryland

. . as one member of the business community to
other, it is nice to encounter a firm such as WINX
it cares about the well-being of the community . . ."”

PHILIP WAGNER, Woodward & Lothrop, Washington, D.C.

. we will gladly support your station in acknowl-

ing your civic interest . . " : " . g
g gR}(’)BERT B. JONES, Bull Roast Chalrman, Kiwanis Club Another United Broadcasting Co., Inc. Station

J Richard Eaton, President \




I vecognition of Qutstanding Secvice
' by an Organizaion
to the people of Fashington,D. €.,
flip otk

Tistrier of Cotumbia BublicHealth Association

- presents its
Butstanding Service Hawavd
B

Station WHAL KadiosFV-Ehannel

March 3,1972

When you're involved,
people notice!




AN AWARD IS A HANDSHAKE. RECOGNITION.
MORE THAN ANYTHING, AN AWARD INSPIRES
GREATER EFFORTS TOWARD A BETTER COMMUNITY.

Recently WMAL Radio and Television in Washington, D.C. were honored by the

® District of Columbia Public Health Association for focusing continuous public
attention on

s the problems of alcoholism, mental illness & drug abuse—their causes, treat-
ments, and prevention;

e this city’s problems in providing food, nutrition and health services to the needy;

« health & hygiene practices, by repeating specific health messages over the
course of each day.

This, in addition to:

The Ohio State Award from Ohio State University—for outstanding special
programming.

The Silver Gavel from The American Bar Association—a constructive series on
crime.

Chesapeake Associated Press Award—outstanding news operation—the 5th con-
secutive year.

Chesapeake Associated Press Award—In recognition of outstanding sports
coverage.

The George Washington Honor Medal by Freedoms Foundation—for the special:
""As American As™.
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TENTH
ANNIVERSARY

We're pleased that this year we are
celebrating out tenth anniversary as
consultants to television and radio
stations in this country, Canada
and the Caribbean.

It's been a fast ten years, a decade
that has seen major improvements
in television news presentation, and
placed new demands on manage-
ment’s knowledge of programs and
people. A great burst of new prob-
lems related to the industry has
been seen at both local and govern-
ment levels,

Social Research and Analysis have
improved significantly. It's possible
today for management to have
available far finer tools for solving
its audience problems than ever be-
fore. Computers alone can’t tell you
:lvhy things happen the way they
0.

Our company, that stood almost
alone in its use of the social scien-
tist and the idea of an annual work-
ing relationship with its clients ten
years ago, now has a variety of
competitors. This is healthy. It
makes the broadcast media con-
scious of the feelings of its audi-
ence and able to produce a far bet-
ter program product,

We feel our success as a company
is due to keeping not only abreast,
but well ahead of what's going on
in our particular field. We believe
we are still unique, and we have
been able to prove the value of our
service many times over,

We are proud that our first five
clients are still with us, that we've
helped 61 clients in almost as many
markets, and that 85% of our
clients from last year have already
renewed for another year—many
on two Year contracts.

Maybe we can help you—we’d like
to, For a presentation with no obli-
gation on your part, just give us a
call.

McHUGH anp HOFFMAN, INC.
Television & Adverlising Consullanis
430 N. Woodward Avenue

Birmingham, Mich. 48011
Area Code 313

644-9200
16

eral systems and applications will be treated.
Hilton inn, San Diego.

April 19-22-—22d annual Broadcast Industry Con-
ference, sponsored by San Francisco chapter, Na-
tional Academy of Television Arts and Sciences.
Principal speakers include: Sir Charles Moses,
permanent secretary of Asia Broadcasting Union;
Alexander Evstafiev, of Soviet Embassy. San Fran-
cisco State College, San Francisco.

April 19-25—International _Film, TV-Flim and
Documentary Market (MIFED), where feature,
TV and documentary films are traded on a world-
wide basis. Advanced bookings may be made be-
fore March 15, For information: MIFED, Largo
Domodossola 1, 20145 Milan, Italy,

April 20-22—Spring convention, Louisiana Associa-
tion of Broadcasters. Hodges Gardens, Many, La.

April 20-22—10th annual College conference,
sponsored by International Radio and Television
Society. Topic will be ‘Issues in Broadcasting”
and will focus on five areas: consumerism-adver-
tising, program control-freedom of broadcast
journalism, broadcast technology, licensing-access
and employment and economics of the industry.
Hotel Commodore, New York.

April  20-22—International Symposium, ‘‘Broad-
castinf in Pacific Nations,” at 22d annual Broad-
cast Industry Conference. San Francisco State
College. Address for
Igrmzer. conlesrence'_chan:man,

r

an
Francisco 94132,

April 21-22—Region 9 conference, Sigma Delia
Chi. Albuquerque, N.M.

April 22—Wrangler Awards presentation, which
honors top Western films, musical pieces and
literary works in 10 categories. Cowboy Hall of
Fame, Oklahoma City.

April 22—Region 2 conference. Sigma Delta Chi.
Staunton, Va,

inquiries: Dr. Benjamin
Broadcast Industry
State College, San

April 22—Annual meeting and awards banqt
Georgia Associated Press Broadcasiers Assoc
tion, Marriott motor hotel, Atlanta.

April 24-26—Fourth Communications Satell
Systems Conference, sponsored by American In:
tute of Aeronautics and Astronautics and or)
nized by its Technical Committee on Commu
cations Systems. Mayfiower hotel, Washington.

April 26—Annual spring seminar, Missouri Rad,
Television News Association. Missouti Govern
Warren E. Hearns will be principal speaker. Cha
man: Robert Lynn, kxok(am) St. Lou
chairman. University of Missouri, Columbia.

April 26-28—Annual spring meeting, Pennsylvan
g‘ﬁk Television Association. Holiday inn, Sts
ollege.

April 26-29—ABC-TVY affiliates convention. Ce
wry Plaza hotel, Los Angeles.

April 27-29—Convention, fourth district, Amei
can Advertising Federation. Walt Disney Worl
Bay Lake, Fla.

April 28-29—Annual seminar on broadcasting a1
social issues, Federal Communications Bar Ass
ciation, Two panels: “Is the News Credible?
with Edith Efron, author; Bill Monroe, NB
News; Richard Moore, special assistant to Pre:
dent Nixon; Bill Moyers, former news secreta
to President Johnson and former editor, New
day; Robert Lewis Shayon, University of Pennsy
vania and TV-radio critic, Sarurday Review. Al
"Has the Romance Gone out of Broadcasting?
with Elie Abel, Columbia University; Euger
Katz, The ‘Katz Agency; Robert Swezey, veter:
broadcaster, and William Wright, BEST. Boar
Head inn, Charlottesville, Va.

April 28.30—Region 8 conference, Sigma Del
CEI. New Orleans.

April 28-30—Region [1 conference, Sigma Del
Chi. Long Beach, Calif.

OpenMike.

Nonestablishmentarian

Epitor: As a New York-based news-
man, I resent being tarred with the
same brush in Vice President Agnew’s
remarks to teen-age journalists at Culver
City, Calif. [story page 50]. 1 do not
consider myself part of the New York-
Washington news media “conglomerate.”
At the United Press International Audio
Network, newcasts do not tend toward
“opinion journalism.” After analyzing
Mr. Agnew's suggestion to shun “inter-
pretive reporting,” some of those young
people may very well pursue that facet
of journalism. Perhaps other New York
and Washington radio and TV news-
men agree the Vice President’s com-
ments were gratuitous. — Jack Vail,
newscaster, UP! Audio Network, New
York.

Double trouble

EpiTor: Speaking as a member of the
National Association of Broadcasters
board, I applaud BROADCASTING for dis-
cerning not only the possible impact
but indeed the disastrous effects of the
Federal Trade Commission’s proposal
that broadcasters be required to carry
counteradvertising.

This outrageous proposal should re-
quire the thrust of our efforts just as
license-renewal reform should.—Sherril
W. Taylor, vice president, affiliate rela-
tions, CBS Radio, New York.

Hot over cool

Eprror: (In] the editorial, “Cooling It,”
in the March 13 issue ... not only have
you shown disrespect for FCC Commis-
sioner Nicholas Johnson by not using

his title but you have come as close t
libel as possible . . . If you feel Com
missioner Johnson's record of service i
destructive, then you go on record as :
mouthpiece and tool of the broadcastin;
industry. All you accomplish is to per
petuate the myth that broadcasting to
day serves the public interest.—Gar:
M. Kazanjian, Television Center, Brook
Iyn College, Brookiyn. N.Y.

CPB rebuttal

EprTor: For the past three years,
have admired the factual and compre
hensive reporting on public broadcast:
ing that has appeared in the pages ol
BROADCASTING., For this reason, I wa:
especially surprised at reading your edi-
torial entitled “Overly Ambitious” ir
the March 13 issue in which the activity
of public broadcasting was dismissed as
“an attempt at empire-building” . . . .
Those of us who commit ourselves to
public broadcasting believe we are en-
gaged in an important experiment. We
believe it is possible to evolve a diversi-
fied and decentralized system of com-
munications, producing quality pro-
graming at both national and local
levels, through a representative process
that involves local managers and the
public itself. Our so-called “networks”
are membership organizations control-
led by their members, the local stations.
Qur national programing is not the
product of any monopoly. It is pro-
vided by station producers across the
country, 22 different ones last year. And
if we were truly competitive with the
commercial networks, as you charge, we
would not broadcast Black Journal,
Zoom, Civilisation, Masterpiece Theatre,
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The Advocates, The Electric Company,
The French Chef, Book Beat, World
Press, etc.—programs of excellence all,
but hardly programs of mass appeal in
commercial terms. . ..

Public television provides no national
news in the commercial network mold;
we have neither the money nor the de-
sire to duplicate this service which is
already being provided. We do have a
role in public affairs and in putting news
into perspective; this is a role that was
emphasized not only in the Carnegie
report but also in the congressional
discussions preceding enactment of the
Public Broadcasting Act of 1967. When
stripped to its essentials, the charge that
we are duplicating commercial service
in news and public affairs comes down
to two former network correspondents
now employed in public television
[Sander Vanocur and Robert MacNeil].
This is grossly unfair to these men, who
should be judged on the basis of their
efforts in the new and different format
offered in public broadcasting. .

I believe it also unfair that you chose
to single out James Day [of the Educa-
tional Broadcasting Corp., New York]
for criticism. Mr. Day is a man of
strong beliefs and the courage to voice
them. Those beliefs are an important
ingredient in the free and creative dia-
logue among the leaders in this enter-
prise. While Mr. Day's views sometimces
are not met with unanimous agreement.
I believe few persons in public broad-
casting would deny that his contribution
to the industry has been immense.
Further, it is this kind of healthy debate
within public broadcasting that has
given it so much of its vitality.

Finally, I am disheartened by the fact
that while critics cite the Carnegie re-
port to support their views, they neglect
the current appraisal of the former
chairman of that distinguished commis-
sion, Dr. James R. Killian, who has
served as vice chairman of the board
of directors of the Corporation for Pub-
lic Broadcasting since its inception. In a
statement submitted to the House Com-
munications Subcommittee on Feb. 1,
Dr. Killian had this to say: “In .ny
view public broadcasting has moved
ahkead steadily in the spirit of the
Carnegie Commission recommendations
and in accord-with the wise provisions
of the Public Broadcasting Act. As the
commission said in its report, the cor-
poration would have to he an evolving
institution, an institution new in our
society, and would have to shape itself
as it grew in experience. It was not
expected that the corporation or the
system would solve all of their prob-
lems and come to maturity at once, nor
indeed have they. But I have been im-
mensely encouraged by their steady
progress and growth.”

Dr. Killian went fo say that the one
Carnegie recommendation that has not
been followed is the failure to appro-
priate adequate, insulated federal funds
to the Corporation for Public Broad-
casting. This is the real issue facing
public broadcasting.—John W. Macy
Ir., president, Corporation for Public
Broadcasting, Washington.
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Broadcasters’ Choice:

AT1Mk.II-B

Spotmaster/Revox

¢ Lifetime guarantee

s Superh specs & performance

o Advanced features

¢ Accepts 10%2" reels & NAB hubs

Check that price again . . . for a broad-
cast quality stereo tape recorder with
all the performance and features of
machines costing 50% more. Spotmaster
and Revox have joined forces to create
the Model A77 Mark OB (the “B"
stands for “broadcast™), a ruggedized
version of the recorder that is winning
laurels all over the world.

Guaranteed for life. Every basic part of
the A77 Mark OI-B is protected by a
lifetime guarantee except the heads,
capstan and pressure roller, which are
guaranteed for a full year. This should
tell you something about the reliability
engineered into the Mark OI-B.

18 new features. The original A77 mod-
el, so widely praised since its introduc-
tion, has been improved in 18 ways.
For example, a new oscillator circuit for
greater efficiency, lower distortion. A
modified and strengthened braking sys-
tem. A new hardening process fo reduce
capstan wear. Improved tape handling
and spooling.

But we didn't change the already
great things: servo control capstan, out-
standing speed stability, 10%2” reel
operation, modular and plug-in electron-
ics. pinpoint editing ease, separate bias
adjustment for each channel and speed,
remote -control of all functions, unde-
tectable wow and flutter, 30 Hz to 20
KHz response, etc.

Designed for rack-mounting, the A77
Mark [I-B provides 2- or 4-track stereo
operation at 7% and 3% ips. Other
speeds, full-track heads, accessories op-
tienal. Cail or write:

BROADCAST ELECTRONICS, INC.

8810 Brookyille Rd., Silver Spring, Md. 20910
(301) 588-4983
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Women's Hom

I LoveLucy

i L

With women, theres no favorite like an established favorite.

Lucy reaches more 18-49 women in her time period
than competing programs in 24 markets, large and small,
Cross country.

In more than two thirds of all markets currently
showing “I Love Lucy,” she ranks first or second with young
women viewers in her time period.

Kids love Lucy, too. What more could you ask for
in a fringe time favorite?

Another great sitcom from lﬂCOlIl



N

Sompanions.

The Dick Van Dyke Show

Withwomen, there’s no favorite like an established favorite.

Dick reaches more 18-49 women in his time period
than competing programs in 26 markets, large and small,
Cross country.

In more than two thirds of all markets currently
showing “Dick Van Dyke,”he ranks first or second with young
women viewers In his time period.

Kids love Dick, too. What more could you ask for

in a fringe time favorite? V
Another great sitcom from lﬂCOIll

Source: ARB. Nov. 1971. Audience estimatc subject to qualifications available on request.



M”ﬂMMﬂ”I” from Avram Butensky, senior vice president, Dancer-Fitzgerald-Sample, New York.

Better spot TV advertising through cooperation

What's happening to spot TV? Where's
the fun that we seemed to have a few
years ago? Where's the understanding
between buyer and seller? Where's the
cooperation between station and agency
to give their common customer, the ad-
vertiser, the best possible value for his
dollar? Perhaps it is foolish to think we
can bring back the "“good old days™ but
it might be worth trying,

What we seem to need is a new look
at our problems and difficulties and a
new attempt to do whatever is necessary
for our mutual advantage and in par-
ticular to encourage the advertiser to
have confidence that he is getting what
he paid for. The first step might be to
recognize our five major areas of
difficulties.

® Scheduling is the first area of con-
cern. It boils down to one thing. Do
spots run as ordered with fair vertical
and horizontal rotation? Do orbits
evolve evenly or do they bend ellipti-
cally? The major problems involving
fair rotation occur for daytime spots
and late-night spots. Rotation in these
areas is far from equitable.

® Second, ratings shown on avail-
abilities are often misleading. A sales
rep tries to give an accurate interpreta-
tion of the numbers. We know that, but
a February hockey schedule based on
November football ratings is more than
making the most of the numbers. A 40
rating for the Flip Wilson Show hardly
reflects a similar rating for the adja-
cencies. Loading the deck during rating
sweep weeks isn't exactly telling it like
it is either.

= Another difficulty we face is prod-
uct protection. Every spot announce-
ment was once guarantecd |5 minutes
product protection. Today only back-to-
back is guaranteed, but as one station
manager put it: “You've got to catch
us first.” Stations apparently pay little
attention to network scheduling and
don't hesitate to run a competitive prod-
uct in a network break.

= The presentation of clear instruc-
tions is ‘also important to us. Many
buyers are at fault because they do not
specify clearly what they want to buy
and under what conditions. Stations and
reps have a right and moreover an obli-
gation to let us know about this. But
beyond the buyer, reps must also be
precise when they forward instructions
to their stations. The biggest billing
problems occur because of improper
start-cnd data, package vs. per-spot
costs and make-goods.

® Paying bills on time is a problem,
but not one that is insoluble if the rest
of our problems are handled well. Pay-
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ments are a matter of paperwork, and
paperwork is something that neither
buyer nor salesman particularly enjoys.
However, unless it is understood that
we all become perfect in paperwork,
payment delays will continue to exist.

Spot TV is a two-way strect. The
buyer and the seller must mect halfway
to resolve thesc problems and each
must remember what his prime allegi-
ance is. The buyer works for the adver-
tiser and secks the best price and the
best availability. The seller works for
the stations and sceks to dispose of the
available time inventory at the highest
possible price. If both are professional,
they will have little difficulty finding a
common ground.

Having reached an agreement, both
the salesman and the buyer must—brav-
ing paperwork—kecp exact detail of the
buy. Without that therc would arise dis-
agreement, discrepancies, and delayed
payment.

Agencies should try to give the sales-
man as much time as possible in sub-
mitting availabilities. We feel a mini-
mum of 48 hours is required, but sur-
prisingly some salesmen will come in
three or four days late still expecting to
be heard.

Make-goods arc sometimes a prob-
lem. Dancer-Fitzgerald-Sample uses a
carte-blanche system in which the rep
has a certain amount of freedom in
arranging for make-goods. This saves a
great deal of time for all parties, but
the salesman has the actual obligation
to produce a satisfactory make-good and
to process the paper on time.

The complicated nature of spot TV,
the difficulties in establishing a price for
each spot, and the constant shifting of
values as ratings improve or decline are
all made more difficult by the adver-
tiser's desire to get “bargains” and to
make last-minute decisions which dis-
rupt both the buyer and the seller, But

these conditions will not soon change.

We cunnot go back to a time when
life was more simple, If there is one
thing the buying services did when they
came into our business. it was to alert
advertisers to the nature of spot TV
business, the possibilities of negotiating
and dealing, and the use of the com-
puter for invoice checking.

Some of our difficulties can be re-

solved through the judicious applica-

tion of talented people. In the top 27
markets, DFS uses market specialists
who average more than 14 years of
expericnce. These peoplie do the actual
buying of 75% of the spot placed by
our agency. These same people are re-
sponsible for quickly resolving billing
discrepancies. But whereas the buyer
has become older and, we hope, more
knowledgeable, it seems the new crop
of salesmen have quite a long way
to go.

The shift in strategy to have more
salesmen per rep firm call on an agency
—where only a few years age each rep
firm sent just one—compounds the
problems. We think that rep specializa-
tion by agencies is more important than
market specialization. We would like to
call 10 people, instead of 30, to cover
30 stations in 10 markets.

Is therc one particular step we could
take to hclp alleviate the problems we
face? We think there is; it's coopera-
tion, We should be reasonable in what
we ask; we will be fair in how we
evaluate. We would also ask the stations
and the reps to be equally fair, particu-
larly in how they execute the order. We
would like to talk to anyone who has
suggestions. In our agency everyone—
treasurer, media director, computer ex-
perts, market specialists—is available to
review problems and to help develop
solutions. Only with that kind of joint
effort can we all get back to making
spot TV an enjoyable business.

markets.

Avram (Ave) Butensky, senior vice presi-
dent, director of media operations of Dan-
cer-Fitzgerald-Sample, started in the mail-
room in 1955 coming right from the campus
of the University of Wisconsin. He moved
to the traffic department and then into media
in 1959, where he worked on planning and
buying. Currently, Mr. Butensky is respon-
sible for all spot television buying at DFS
and is also market specialist for the agency's
New York, Chicago and Los Angeles
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dialasound

A SERVICE OF
S BOTTOM LINE ASSOCIATES
LESo N e LG 229 freemon st brookine mass 0216
METRO RADIO SALES 617)23222009
485 Lexington Avenue
New York, N. Y. 10017 March 14, 1972

Dear BRob,

Thank you for openly supporting our National DIALASOUND Service
for commercial radio stations. You and several other representatives
have realized that using DIALASOUND as a sales tool is bound to re-
sult in wider, more favorable exposure and ultimately more business
for subscribing stations.

Just to keep you posted about our progress, in only our first
week of operation we received 243 calls to hear radio stations in
all parts of the country. Every size agency called, from JWT and
BBDO on down.

Some buyers requested by call letters, others by market. Many
called because they were in the middle of a specific buy and others
called just to bone-up (we asked about this when we could). Bob,
for a buying world that's supposed to be solely preoccupied with
ratings, there's a heck of a lot of interest in program environment
out there.

The buyers have taken to DIALASOUND so quickly that the demand
at this point far exceeds the supply of subscribing stations. Wwe
do have twenty states represented but if you can think of a way to
show more stations that this thing works just as it's supposed to,
please let me know.

By the way, I hope you've been able to make use of our "call
reports." We'll be getting them out to subscribers as fast as we
can. What other sales tool do you know of that helps you keep

track of its effectiveness?

Best regards,

Joel Singer, President

JS/es Bottom Line Associates, Inc.




- OAMUEL GOLDWYN FEATURES

...and 47 other FIRST RUN features.




ARE SOLD IN THESE MARKETS

SAMUEL GOLDWYN TELEVISION

TOM SEEHOF




A question of sanity.

Because of a quirk in the Nebraska law, a person can be
committed to a mental institution on flimsy and sometimes
non-existent evidence. This problem came to the attention
of the Fetzer television station in Lincoln through the plight
of a young working girl. The station developed a short
prime-time program around her problem which revealed
that she had been committed for insanity by a jilted boy-
friend. Only fast action by her employer and a psychiatrist
proved her sanity beyond a doubt. Her experience received
strong response from sympathetic viewers.

As a result, the Governor's office has prepared corrective
legislation for the Nebraska legislature. The Fetzer station
was glad to have focused attention on this situation, so that
the legislature can make '‘a question of sanity’” a more

responsible procedure throughout the state.

The Felyer Hations

WKZ0 WKZO-TV KOLN-TV KGIN-TV WJIEF

Kalamazoo Kalamaozoo Lincoln Grand Island Grond Rapids

WWTV WWUP-TV WIFM WWTV-FM WWAM KMEG-TV
Cadillec Sovlt Ste. Marie Grond Rapids Coadillac Cadillac Sioux City
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Downhold on television violence

Out of Pastore hearings comes agreement
that something will be done—but what?

Chairman Pastore

Television violence has been showr to
cause aggressiveness in some children
who are predisposed to such behavior.
No one is sure exactly what “violence”
is, specifically how it affects children,
how many children are affected or how
much violence on TV is excessive. But
the tentative causal link established by
the surgeon general’s report is enough
for broadcasters to begin reducing
violence in children's programing—im-
mediately and substantially.

That was the tenor of a four-day
hearing held last week on the report by
Senator John O. Pastore’s (D-R.L)
Communications Subcommittee.

The $1-million report, “Television
and Growing Up: The Impact of Tele-
vised Violence.” was requested by Sen-
ator Pastore and was compiled under
the direction of a 12-member Scientific
Advisory Committee on Television and
Social Behavior appointed by the sur-
geon general in 1969. It was released
last January (BROADCASTING, Jan. 24).

Surgeon General Jesse L. Steinfeld
told the subcommittee that “my profes-
sional response . . . is that the broad-
casters should be put on notice. The
overwhelming consensus and the unani-
mous Scientific Advisory Committee’s
report indicate that televised violence,
indeed, does have an adverse effect on
certain members of our society.” That
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causal relationship, he said, “is suffi-
cient to warrant appropriate and im-
mediate remedial action.” TV should
not be the “whipping boy” for all of
society's ills, he said, but “‘we must take
whatever actions we can, when we do
identify factors contributing to anti-
social behavior in our society.”

Dr. Steinfeld said that “unfortunate-
ly" two of the networks (ABC and
NBC) und the National Association of
Broadcasters were allowed to veto seven
of the prospective members of the ad-
visory committee. (CBS declined par-
ticipation in the selection process.) But
he stressed that the end product was a
unanimous report from scientists from
a variety of backgrounds.

Dr. Steinfeld appeared at the opening
of the hearings last Tuesday (March
21). On the third day broadcasters got
a chance to be heard. Julian Goodman,
president of NBC; John Schneider,
president of the CBS/Broadcast Group;
Elton Rule, president of ABC, and Vin-
cent T. Wasilewski, president of the
NAB, all called attention to efforts al-
ready being made to reduce violence
and elevate quality in children's pro-
graming. All pledged to cooperate in
joint discussions of ways to deal further
with the problem.

Senator Pastore made it clear through-
out the hearing that total elimination

of violence was not the goal. “We're
talking about violence for violence’s
sake.” he said. *Violence for profit.”

Dr. Steinfeld, when asked by Senator
Pastore what course of action he would
recommend, made the following sug-
gestions:

= A foundation to monitor violence
and publish violence ratings. He said the
John and Mary R, Markle Foundation
has indicated interest in spearheading
such an effort.

" A study of the long-range social
implications of violence and the use
of TV for prosocial behavior.

* FCC scrutiny of stations in terms
of the violence content of their pro-
grams.

® Parental action to ‘“‘unsanitize”
violence on TV by pointing out to chil-
dren the consequences of violent acts
and emphasizing prosocial behavior. In
this context, he said the Office of Child
Development of the Department of
Health. Education and Welfare will
publish a4 book in the next few months
on how parents should view TV with
their children.

Dr. Steinfeld was accompanied by
Dr. Eli Rubinstein, vice chairman of
the advisory committee, and seven
members of the committce. When
pressed by Senator Pastore, they all
concurred with the surgeon general's
conclusions.

One of the advisory committee mem-
bers, Dr. Alberta E. Siegel, outlined a
plan of action that contained a few
additional suggestions. These were boy-
cotting products advertised in programs
containing cxcessive violence, increas-
ing support for public television, ap-
pointment of a child advocate to the
FCC and institution of travel fellow-
ships for writers and producers to ob-
serve how other nations handle chil-
dren’s programing.

Representative John Murphy (D-
N.Y.} repeated his misgivings over the
report in light of the fact that the TV
industry was allowed to blackball seven
proposed members of the advisory com-
mittee. “The result of all this has been
an alleged misrepresentation of some
otherwisc excellent research that has
caused a rebellion. not only among the
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Dvr. Steinfeld

scientists who were originally black-
balled from the advisory committee,
but among many of the scientists who
actually participated in and contributed
to” the report. he said.

Mr. Murphy recommended the sur-
geon general “establish a review panel
of social scientists who have no con-
nection with or vested interest in the
TV industry to re-evaluate the con-
clusions.”

Dr. Merlin K. Duval, HEW assistant
secretary for health and scientific af-
fairs, attended the first day of the hear-
ing but did not testify. But in a state-
ment submitted for the record, he said.
“It is beyond dispute that a reduction
" in the violent content of television pro-
graming is most desirable. At the direc-
tion of HEW Secretary Elliot Richard-
son. he said, “we are currently engaged
in an intensive analysis of the report
and its supporting data in order that
we may determine what additional fol-
low-up studies must now be under-
taken.”

FCC Chairman Dean Burch told the
subcommittee that it is no longer a
question of whether something should
be done about TV violence—only a
question of what and by whom.

He noted that the commission has
met with Dr. Steinfeld on the problem
and that the FCC's children’s unit is
using the National Institute of Mental
Health for guidance in the area of
violence. There have also been informal
meetings with the networks “‘partly to
pick their brains and partly . . . to keep
their feet to the fire,” he said.

The next step, he said, will be public
panel discussions and oral argument
before the commission around the
middle of May.

“We very definitely believe that the
response of the broadcasting industry
to the surgeon general’s report should
be immediate and decisive—and that it
should proceed along two parallel but
distinet tracks.” he said. He identified
these as a sharp reduction in “all
gratuitous and needless violence” in pro-
grams children watch and “the crea-
tion of substantial amounts of new
diversified programing, not just the
usual diet of cartdons, to open the eyes
and expand the minds of young
viewers.”

Chairman Burch added that joint con-
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Chairman Burch

Mr. Johnson

sultation. among the networks and
broadcasters generally, is essential. He
also suggested ways for the NAB Code
Authority to help—public participation,
a larger staff and one with expertise in
child development, the pre-screening of
children’s programs in-conjunction with
a rating system. And he urged full co-
operation from all networks and sup-
port from advertisers.

Senator Howard Baker (R-Tenn.)
asked Chairman Burch how ‘“gratuitous
and needless™ violence could be tested.
Chairman Burch said he has thought
about it but just doesn't know. Another
problem. Mr. Burch said, is implement-
ing a rating system without increasing
the audiences of programs containing
violence.

Chairman Burch was accompanied by
Commissioners Nicholas Johnson, H.
Rex Lee and Richard Wiley,

In his testimony, Commissioner John-
son compared the TV networks to child
molesters, and stated categorically that
“the men who are currently running
network television in this country are
a vicious. evil influence.”

Commissioner Johnson's suggestions
were labeled “irrelevant” by Chairman
Burch, and “sterile rhetoric” by Com-
missioner Wiley,

To equate programing with child
molestation, said Senator Baker, “is
violence of the most despicable kind and
unbecoming a federal official . . . You
have dragged a red herring across the
trail to hide what ought to be done.”

Drs. Robert Licbert and Leonard
Berkowitz, who provided research for
the report, maintained that TV violence
has a much more significant impact on
children than the report indicates.

That was also the opinion of other
researchers—Drs. Monroe Lefkowitz,
Leonard Eron, Leopold Walder and L.
Rowell Huesmann. They noted the re-
port “systematically includes and ex-
cludes certain kinds of data. It ignores
other data completely and dilutes and
overqualifies certain research results.
Moreover, the report contains inac-
curacies.” They suggested that the data
be re-evaluated by a group whose cre-
dentials are unimpeachable,” the Na-
tional Academy of Science.

They also recommended self-policing
by the TV industry, parental education
and guidance on children’s viewing. TV

Congressman Murphy

announcements on the harmful effects
of violence, violence ratings, increased
attention to the problem by the FCC
and an annual report on violence.

Mr. Goodman pointed out that the
surgeon general’s report does not detail
the extent of the causal relationship be-
tween TV violence and aggressive be-
havior in children. He said, however,
that NBC felt a responsibility to learn
more about the subject and avoid pro-
grams that could adversely affect chil-
dren. “This we have tried to do,” he
said, through structuring children’s pro-
graming to eliminate violence that could
cause harm, and through introducing
Saturday-morning programs to entertain
and educate.

In 1969, Mr. Goodman noted, NBC
committed itself to a five-year study
of violence, the preliminary indications
of which “are consistent with the gen-
eral trend of the data in the surgeon
general’s report.”

He said “the real question for us is
not to condemn all action and conflict
because it can be called violent, but to
present these elements . . . in a way that
does not glorify violence, does not treat
it as an acceptable solution to human
problems, does not present it in a brutal
or disturbing fashion, and does not use
it for shock effect.”

Senator Pastore said he was looking
“for something more positive” but he
was pleased when Mr. Goodman said he
would welcome a consensus on how
specifically to deal with TV violence.

Noting that the report’s findings are
tentative and offer no guidelines for
portrayal of violence on television, Mr.
Schneider said “informed guidance in
this area would be invaluable.” Perhaps
*“violent portrayals should more explic-
itly show the direct and indirect effccts
of a violent act.,” he offered.

Defining prosocial content is difficult,
he said, but if it means using TV to
depict positive human values and non-
aggressive solutions to problems, “these
values are currently reflected in many
television programs today.”

In the area of research, he noted that
CBS has committed $1.5 million since
1962 to studies of broadcasting and
society, $1 million of which has been
devoted to violence research. He men-
tioned two current projects—by Dr.
Stanley Milgram of the City University
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Mr. Schneider

Mr. Rule

of New York and.Dr. William Belson of
the London School of Economics—that
will cost CBS $700.000.

He said First Amendment considera-
tions make it inappropriate for govern-
ment to enter the programing process.
But “we pledge that as a result of the
findings of the advisory-committec re-
port the concerns of that report will
play—and have already played—a sig-
nificant decisional role in the number,
scheduling, and creative treatment of
action-adventure material on CBS.”

Mr. Rule said it was “unfortunate”
that the report was not able to identify
the children affected by TV violence,
the size of the group affected and the
stimuli that tend to increase aggression
in children. “Ncvertheless,” he said.
“now that we urc reasonably certain
that televised violence can increase ag-
gressive behavior in some children, we
will have to manage our program plan-
ning accordingly.” In outlining ABC’s
plan to help solve the problem, he said
that by this fall the network will have
entirely eliminated from weekend pro-
graming cartoons relying solely on ac-
tion and devoid of comedy. Emphasis
is now on programs that resolve con-
flicts “through wit, charm. intelligence
and imagination,” he said.

He added that ABC is carefully
evaluating its prime-time schedule in
terms of adverse effects programs may
have on children, has spent substantial
amounts over thc past two years on
TV-violence research, now scheduled
for completion June 1, and will in-
tensify its research efforts to a commit-
ment of $1 million over the next four
years.

“The network’s sincere efforts to
achieve more sound, more stimulating
television for children will be apparent
in our schedule next season,” he
promised.

The network spokesmen agreed that
a violence-rating system for programs
should at least be explored.

In his prepared testimony, Mr.
Wasilewski said he had asked the NAB
Code Authority to undertake, “as a
high priority matter,” a detailed study
of the surgeon general’s report. He said
the Code Authority had been instructed
to draw on outside counsel as required
“for the purposes of developing rec-
ommendations to the industry as to how
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Mr. Goodman

the results of this report may be imple-
mented.”

Pledging industry support to deter-
mine how negative effects of TV vio-
lence on children can be alleviated, Mr.
Wasilewski disclosed that a study by
Professor William Wells of the Uni-
versity of Chicago “also suggests that
some children may, in some circum-
stances, be adversely affected by view-
ing TV programs containing violence.”

The Wells study, of about 300 junior-
high-school children over an eight-week
period. was funded with $140,000 by
the Joint Commitice for Research on
TV and Children, sponsored by the
television networks and the NAB.

Mr. Wasilewski said the Code Au-
thority’s three offices (New York, Wash-
ington and los Angeles) have moni-
tored a total of 2,278 network programs.
These reports, he commented, cover
such matters as treatment of crime and
its techniques, violence and its con-
sequences, retribution, race, morality,
safety, prejudice and the like.

Mr. Wasilewski also disclosed that
from 1968 to 1970, the three TV net-
works and the Code Authority jointly
funded a consultancy with two members
of a Temple University unit in law and
psychiatry. They were Drs. Melvin S.
Heller, a physician, and Samual Polsky.
a psychiatrist. They studied the moni-
toring findings and made suggestions,
Mr. Wasilewski said, that not only fur-
ther codified and strengthened network
editing criteria, but also pinpointed
factors to be considered in the treat-
ment of violence in programs directed
to adults as well as to children. He did
not amplify.

TV's 'violence index’
drops for 1970

Television violence declined in 1970
compared with 1969, but movies-on-
TV violence rose sharply and comic
violence is increasing. These are amon
the findings of Dr. George Gerbner o
the University of Pennsylvania’s An-
nenberg School of Communications.
Dr. Gerbner's report, issued last
week, is an update of a study he did for
the surgeon general's investigation of
TV violence and children (see page

Mr. Wasilewski

25) but this covered only 1967 to 1969.
Dr. Gerbner noted that children’s
cartoons are “still by far” the most vio-
lent of TV programs, although his
charts show that their “violence index”
dropped between 1969 and 1970.

Among other trends, Dr. Gerbner
noted that NBC is “clearly emerging”
as the most violent of the three net-
works—with a violence index of 203.3
in 1970. ABC and CBS were almost
equal in that year, with violence in-
dexes respectively of 161.1 and 161.4.

In establishing his ratings, Dr. Gerb-
ner used equations to indicate preva-
lence, rate and roles of violence in pro-
graming. The indexes are based on one
week's monitoring of each year’s prime-
time and Saturday morning programing
on the three national networks.

For example, Dr. Gerbner found
that whereas the violence index for all
networks and all programs was 183.3
in 1969, it fell to 172.8 in 1970; car-
toons fell from a 262.0 index to 249.9,
but feature films zoomed from 168.6 to
249.6, comedy from 183.4 to 195.9.

Sexy movies
get into act

Senator Howard H. Baker Jr. (R-Tenn.)
kept asking about X-rated movies dur-
ing the TV-violence hearing last week.

NBC President Julian Goodman said
he could not think of any circumstance
under which his network would schedule
an X-rated film. Elton Rule, president
of ABC. replied that it has R-rated
movies but edits them and sends them
back for another rating by the motion-
picture industry before the films are
shown. CBS/Broadcast Group President
John Schneider said the network cleans
up offensive material in such films and
shows them if, after editing, it is possi-
ble to do so.

Senator Baker had received a letter
from Dr. Charles A. Trentham of the
Southern Baptist Convention in Knox-
ville, Tenn., complaining about tele-
vised X-rated films and mentioning
CBS’s showing of “The Damned” last
month (BROADCASTING, March 6). After
much discussion Mr. Schneider said he
wished the picture had never been
shown.
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Some final flak at AAAA

McCall's disparagement of Ad Council draws Keim rebuttal;
Seymour, Thiele decry unfair shakes given advertising

A few controversial issues were saved
for the final sessions of the American
Association of Advertising Agencies
annual meeting in Boca Raton, Fla,,
March 15-18 (BroapcasTING, March
20). Among them:

= Advertising’s own voluntary public-
service organization, The Advertising
Council, was pictured by David B. Mc-
Call, president of McCaffrey & McCall,
New York, as no longer relevant. He
suggested it might just be time to end it.

® Mrs, Joan Ganz Cooney, president
of Children’s Television Workshop.
asked that agency executives initiate
steps to eliminate all advertising direct-
ed at children before “your critics gang
up on you and stop the practice.”

® Failings of the fairness doctrine in
advertising and alleged failure of news
media to present “balanced coverage
of consumer issues” were denounced by
Dan Seymour, president of J. Walter
Thompson Co., New York, and by Ed-
ward M. Thiele, vice chairman of Leo
Burnett Co., Chicago.

Mr. McCall’s desire to terminate the
Ad Council met with little sympathy at
the New York headquarters of the vol-
unteer organization that is supported
by advertising companies, agencies and
by time and space provided by media.

Robert P. Keim, council president,
said he had asked for a meeting with
Mr. McCall, who he suggested was a
“dedicated fellow but frustrated by
[society’s] problems.”

Mr. Keim said he wishes to present
the story of the Ad Council (which is
30 years old) because Mr. McCall
“apparently still thinks the council is
only Smokey the Bear.”

Most of Mr. McCall’s talk centered
on what he believed were misdirected
attempts, or utter failures of businesses
in their voluntary efforts to correct so-
ciety’s ills. He took dead aim at the Ad
Council, saying:

“Now is the time for The Advertising
Council to disband. It is too old, and it
is too heavily encrusted with establish-
ment points of view.

“It did not distinguish itself last sum-
mer when, with the vast majority of
the American people urging the end of
the war in Vietnam, it took on a strange
assignment from the White House or
the Defense Department or Herb Klein
or the American Red Cross, depending
on who is telling the story.

“It executed a campaign urging citi-
Zens to write Hanoi asking better treat-
ment of our men who are prisoners of
war at a time when American citizens
knew that the only way to get these
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poor men home was to end the war.”

He said many of the council’s cam-
paigns address subjects ‘“that seem
peripheral at hest in 1972—Smokey the
Bear, traffic safety, and now a word
from our Creator—Love Your Neigh-
bor.”

Mr. McCall decried what he said was
the council's siphoning off of “almost
all of the ‘pro bono publico’ space and
time that the nation’s media can give
up.” He noted that the council says it
will only deal with national problems,
“yet the problems of the nation are
overwhelmingly local.”

Donald H. McGannon, president,
Westinghouse Broadcasting, and first
broadcaster to be elected chairman of
The Advertising Council (BROADCAST-
ING, March 20), said that, contrary to
Mr. McCall’s opinion, the council is
“relevant and will become even more
so.” He said that had the council not
existed, “we would have invented” to
meet today's needs.

The Council, Mr. McGannon said,
has demonstrated its effectiveness over
the years he has been associated with
it (“about 12 or 13 years,” he said).
He said Mr. McCall’s assertion as to
relevancy was “not valid.”” He said the
council's significant campaigns, to cite
a few, have been on drug abuse, minori-
ties, venereal disease, youth, and plan-
ned parenthood.

Mr. McGannon questioned the rele-
vancy of Mr, McCall’s emphasis on
corporate profit motivcs clouding volun-
tary efforts. He noted that “making a
profit is not a sole goal any more for a
corporation if it wants to be in the
new enlightened ball game.” In addition
to devoting itself to the “profit dollar,”

O&M keeps bills sorted

Ogilvy & Mather, New York, has coms
up with a nitty-gritty change "in its
office procedures that may ease some
of the problems of speeding payment to
media.

The agency set up post office box
numbers to receive invoices—one box
number for broadcast, the other for
print. The bills are thus separated from
the general mail glut received at O&M's
streel address and are delivered directly
to the proper person for “prompt proc-
essing.”

John Harrison, treasurer and vice
president, said the system went into
effect around March 1 and that already
the agency has noticed a “substantial
speedup in the paper-handling process.”

today’s corporation must also turn its
attention and efforts to the pubic weal,
he said.

Mr. Keim said he wished that Mr,
McCall had “bothered to check out
some of his facts with us before he
gave his talk,” and called the speech
an “ironic reminder of the harm that
can be done when a government agency
issues a press release condemning a
product or an advertising claim before
the facts have been assembled and scru-
tinized.”

In his rebuttal, Mr. Keim said that
Mr. McCall had criticized a drug-abuse
campaign on the basis of announce-
ments which were not the council’s;
that the campaign on prisoners of war
was not on assignment from the Defense
Department but on behalf of the Ameri-
can Red Cross and the National League
of Families of Prisoners Missing in
Action in Southeast Asia: that Mr. Mc-
Call used slogans from council cam-
paigns conducted years ago.

Mr. Keim took issue also with the
reference to council campaigns being
addressed to subjects that “seem periph-
eral at best”. “If drug abuse, pollution,
population, minority business enterprise,
hiring the hard-core unemployed, Unit-
ed Negro College Fund, jobs for vet-
erans, to name just a few of our cur-
rent efforts, are peripheral. I don’t
know what is central to the public’s
current concerns,” Mr. Keim said.

Of campaigns being national when
they should be local, Mr. Keim com-
mented: “All of us recognized that the
actions our campaigns propose to the
listener or reader just have to be local
—that’s where babies are conceived,
drugs are taken or waters polluted.”

JWT’s Mr. Seymour in suggesting
an advertising industry’s fairness doc-
trine, said: “Let us demand equal time
against the Federal Trade Commission
every time they indict by innuendo,
every time they make a McCarthy kind
of a mistake, as in the Zerex case, or
with phosphates, or whatever—all those
brutally damaging accusations which
are shown to be false a year later. Just
think of the beautiful commercials we
could do about the FTC.”

The news media also came in for
some licks. Mr. Seymour said the media
have two faces: One, “the stern edi-
torial face which denounces or mis-
understands advertising,” the other, he
said, “is the friendly smiling face that
takes us out to lunch to tell us about
all the media numbers, the circulation,
demographic power and so forth, and
to explain why we should place adver-
tising on their channels and in their
pages.”

He said: “The lack of respect from
the media is pretty close to being a sore
spot. Sore—and delicate, I hasten to
add—because we don't feel they owe
us anything. . . ., We don’t want plugs,
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or favors, or sweetheart stories; all we
want is a fair shake editorially, a
chance to get our story told by writers
and editors who will bother to try to
understand our business, and who can
see beyond the distortions, the sick
commercials, and the fluffy fringes of
the business.”

On the same wavelength, Mr. Thiele,
1971 chairman of the AAAA, said he
did not intend to accuse news media of
being “biased or deliberately unfair”
but he believed that “perhaps inadver-
tently but nevertheless realistically [they
are] fanning the fires of consumerism
by unbalanced coverage of consumer
issues.”

He said he included the electronic
media and magazines along with news-
papers. Mr. Thiele said several top
AAAA officers met with “two publish-
ers of important metropolitan news-
papers” to impart these sentiments.

Mr. Thiele called attention to what
he said was “the obvious unfairness of
the press in giving treatment to a major
complaint against business, or perhaps
the product of one of our clients,
whether justified or not, only to have it
disclaimed or answered several days
later. But the complaint appears on
page one, while the disclaimer is
buried among the obituaries.”

Mr. Thiele maintained that the pub-
lishers “listened with interest, reacted
positively, and indicated a willingness to
hear more” and then that “there is fur-
ther evidence that the press itself is rec-
ogmzmg this deficiency in the report-

ing.’

Admen help to set up

new antiwar campaign

"There’s Still a War going on in Laos,
Cambodia and Viet Nam, Whether You
Know It or Not,” is the theme of a
second public-service advertising cam-
paign by a segment of the nation’s ad-
vertising community under the auspices
of Clergy and Laymen Concerned, a
New-York-based ecumenical peace
group. Last spring, the first such cam-
paign, “Help Unsell the War,” was an-
nounced (BROADCASTING, June 7,1971).
Spearheaded by David McCall, presi-
dent of McCaffrey & McCall, New
York, a group of East Coast-based ad-
vertising people created commercials
that were used by more than 350 radio
and nearly 80 TV stations.

The new campaign, announced at a
news conference in Los Angeles, is a
continuation of the “Help Unsell the
War” campaign. This one will be
conducted by a West Coast group
headed by Ralph Carson, chairman of
the board of the Carson/Roberts divi-
sion of Ogilvy & Mather; Louis Honig,
president, Honig-Cooper & Harrington;
James C. Nelson Ir., executive vice
president and creative director, Hoefer,
Dieterich & Brown; and Maxwell Arn-
old, president and creative director, The
Maxwell Arnold Agency.

The new ad material will be distrib-
uted in April and May through CALC
to 150 or more citizen groups.
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Katz wants stations
to cut commercials

Rep joins those urging
more TV programing
and less TV advertising

A new proposal to reduce so-called clut-
ter in television was on the table last
week.

Katz Television is suggesting a 13%
reduction in nonprogram time during
television's prime time and a 17% re-
duction in nonprogram time during non-
prime periods.

At the same time, the TV rep is ask-
ing that station clients adopt a new sales
approach it calls “tele- marketmg" which
it says would make it easier for retail
chains to use spot television.

Both proposals were advanced in a
series of regional conferences held by
Katz with the 70 stations it represents.
The meetings were held in New York,
Atlanta, Chicago and San Francisco
over the past two weeks, ending last
Friday (March 24) in San Francisco.

The anticlutter recommendation was
explained at the meetings by Michael
T. Membrado, Katz Television presi-
dent. It envisions a maximum of three
commercial impressions during any one
prime-time program interruption. No
piggyback or integrated commercial for
two products would be less than 60
seconds long in any time period. The
proposals will be formally presented to
the National Association of Broadcast-
ers’ code board meeting in May.

Mr. Membrado said Katz was mak-
ing its stand on commercial limitations
now in view of the preponderance of
viewer complaints. He noted, for ex-
ample, that the FCC’s Broadcast Bu-
reau complaints division had estimated
that a fourth of all public communica-
tions about advertising in 1971 con-
cerned the amount.

Mr. Membrado said that under the
Katz proposal three minutes of non-
program material and 70-seconds of
commercial time at the break would be
maximum within a half-hour program
in prime time. He said this would re-
duce nonprogram content to eight min-
utes and 20 seconds in the hours from
the currently allowable nine minutes and
30 seconds. or a net reduction of 13%.
He also said that with this approach,
station-originated programs would gen-
erally contain no more commercial con-
tent than that currently emanating from
the networks.

Other details of the Katz plan: a
maximum of six minutes of nonpro-
gram material within the half-hour pro-
gram in non-prime time, and a maxi-
mum of 40 seconds of commercial time
at the break, thus reducing hourly non-
program content to |3 minutes and 20
seconds from the currently allowable
16 minutes, or a net reduction of 17%.

The suggestion that a maximum of
three commercial impressions be allowed
during any one prime-time program in-
terruption would reduce the number of

commercials the television code cur-
rently allows per interruption from four
to three, Mr. Membrado said.

He predicted that if individual sta-
tions supported the Katz proposal, or
one like it, the networks would follow.
"I think,” he said, “the time has come
when they will listen to the affiliates if
those affiliates can say in truth we have
cleaned our own house and we now
expect you to do the same.”

Several independent moves have been
made toward reduction of clutter. Avco
Broadcasting adopted a policy of re-
ducing commercial time on all programs
its TV outlets originate by 10% from
that allowed by the National Associa-
tion of Broadcasters’ code—a move that
has been warmly embraced by Foote,
Cone & Belding, Chicago (BROADCAST-
ING, Feb, 28).

Others that have proposed various
limits include Taft Broadcasting, Corin-
thian Broadcasting and major reps, such
as Peters, Griffin, Woodward and Blair
Television.

Katz Television’s proposal for “tele-
marketing” was made by Kenneth P.
Donnellon, corporate vice president.

Mr. Donnellon, in describing retail
advertising in spot TV as “television’s
biggest sales opportunity,” called on a
joint selling effort—the stations on the
local level and the rep nationally.

He said: “Our sales managers work-
ing with you at the stations would create
packages of time — demographically
oriented rotations—which would effi-
ciently reach retail target audiences.”
The packages would sell either specific
products or promotions such as a white
sale or a Mother’s Day event.

Mr. Donnellon suggested further that
“we might even guarantee audience de-
livery by tele-marketing. And to make
the retail sales-promotion manager’s job
even easier we could supply him with
background commercials. At the station
you'd Chroma-key in the product and
price.”

One objective, as described by Mr.
Donnellon, would be to encourage hulk
buying. permitting TV to offer retailers
“the kind of end rate they buy from
newspapets.”

If stations and reps, by working to-
gether in sales to retailers, could even-
tuallv realize $350 million in retail sales,
retailing would become “the single big-
gest spot-TV customer category,” ac-
cording to Mr. Donnellon.

A way to keep national
spot-radio advertisers

National advertisers often tend to use
spot radio and then fade away. CBS
Radio Spot Sales is taking concrete
steps to find out why and what to do
about it.

A memorandum spelling out the rep
firm's proposed procedures was circu-
lated last week internally and to station
managerial personnel by J. William
Grimes, vice president and general man-
ager of CBS radio spot sales.

The plan involves both the rep and
the station. It envisions a close contact
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made and maintained with new users
of spot radio (by a thank-you letter to
client and advertising agency) and with
the rep's largest advertisers (by presen-
tation of an “in-depth stewardship re-
port”). The report would cover sched-
ules purchased, impressions, reach and
frequency, a review of the station’s
qualitative values and comments from
the advertisers’ local representatives in
the market.

Stations are to be advised of the ad-
vertiser's local contact in their markets,
and asked to become acquainted with
the local contact and “hopefully all
major national advertisers in your mar-
ket.” This would be followed up by
solicitation of specific information such
as personal reaction to the campaign,
the campaign’s effectiveness, role of the
station in making the campaign more
successful, what the competition may be
doing to affect the campaign. how these
facts are communicated to the adver-
tiser's main office and to the agency,
whether the contact man is responsible
for other products not getting radio sup-
port. anticipation of increased distribu-
tion or expansion in the markets, and
several other questions.

In illustrating the problem of adver-
tiser attrition, Mr. Grimes said that as
of last January, 18 national accounts
that ran in that month on wcCAau(aM)
Philadelphia and another 18 on wss-
(AM) Atlanta failed to return to those
markets. He said that although new
advertisers were added in both mar-
kets, “the point is made—attrition is
serious.”

Mr. Grimes said he believed the high
rate of attrition could be attributed to
the national rep and the stations that
“do not continue to sell them once they
are in the medium.” He said stations or
reps often fail to thank the right people
(“the client who is spending the
money”) and also do not take time or
effort to find out during or at the end
of the schedules “whether radio is
working for them.”

Ayer, McCann
cop top ad prizes

Scholl campaign wins
Hollywood TV sweepstakes;
Coke stands out in radio

N, W. Ayer & Son, Chicago, and Mc-
Cann-Erickson, New York, won top
honors in the 12th annual International
Broadcasting Awards, sponsored by the
Hollywood Radio and Television So-
ciety.

Ayer won the television sweepstakes
with a commercial for Dr. Scholl’s foot
deodorant spray, produced by E.U.E./
Screen Gems, Burbank, Calif. The same
spot, “Last to Know,” also was chosen
in the category of the best humorous
commercial.

McCann-Erickson won the radio
sweepstakes with a commercial for
Coca-Cola. The spot, “Buy the World a
Coke,” was produced by Trident Stu-
dios, London, and also was picked as
the best 60-second musical commercial.

Young & Rubicam, New York, won
the most number of awards, three in
television and one in radio. Intermarco-
Elvinger S.A., Paris, won two TV
awards, while Honig-Cooper & Har-
rington, San Francisco, took away
awards in both TV and radio on behalf
of Levi Strauss & Co.

In all, winners were announced in 12
television and nine radio categories.
They were selected from some 3.000
entries from 40 nations. In addition to
two TV winners from France, commer-
cials from England, Japan and Canada
also won awards.

Sandy Duncan of CBS-TV's Funny
Face series, an actress who first gained
recognition for her work in commer-
cials, was honored as “Woman of the
Year™ in broadcasting.

Winning commercials—including title,

BAR reports: television-network sales as of March 12
CBS $129,884,900 (37%); NBC $117,955.300 (33%); ABC $107,523,800 (30%)*

Total Totai
minutes dollars
weaek week
anded ended 1972 total 1972 total 1971 total
Day parts March 12 March 12 minutes dollars dotlars
Monday-Friday
Sign-on-10 a.m. 74 $ 450,700 645 $ 4,146,700 $ 4,112,500
Monday-Friday
10 a.m.-6 p.m. 959 7,083,600 9,042 67,641,800 65,719,900
Saturday-Sunday
Sign-on-6 p.m. 322 3,808,800 3,033 47,569,900 35,825,300
Monday-Saturday
6 pam.-7:30 p.m. 89 1,762,600 887 18,658,300 16,232,100
Sunday
6 p.m.-7:30 p.m. 14 290,700 145 4,079,300 6,614,200
Monday-Sunday
7:30 p.m.-11 p.m. 400 19,551,000 3,964 196,885,200 196,827,400
Monday-Sunday
11 p.m.-Sign-off 143 1,496,000 1,257 16,382,800 10,794,900
Total 2,001 $34,443,400 18,973 $355,364,000 $336,126,300

¢ Source: Broadcast Advertisers Reports network-TV dollar revenues estimates.
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advertiser, agency and production com-
pany—were:

Television:

Sweepstakes winner: “Last to Know," Scholl
Inc.: N. W. Ayer & Son, Chicago; E.U.E./Scrcen
Gens. Burbank, Calif.

Live action, 60 seconds: “Drug Education,”
Metropolitan Life Insurance Co.; Young & Rubi.
cam, New York; Gomes Loew Inc., New York.

Live action. non-English language, 60 seconds:
“Grandma." Matsushita Electric Co., Tokyo; Na-
tional Electric Cleaner: Ad Creative Associates,
Tokyo.

Live action, 30 seconds: “The Young Ones,"”
Marshall Cavendish “Book of Football”; The
Kirkwood Co., London; N.S.H. Creative Partner-
ship International Ltd., London.

Live action, non-English language, 30 seconds:
**Les Marins,” Philips Cassette Recorders; Inter-
marco-Elvinger. Paris; L.D. TV, Paris.

ID'. 10 seconds or Jess: “La Prison,” Johnson
Brise Air Freshener. Intermarco-Elvinger, Paris;
F.B.I.. Paris.

Animation: “Stranger,” Levi Strauss & Co.,
Honig-Coorer & Harrington, San Francisco; John
Urie & Associates, Los Angeles. Snazelle Films,
San Francisco: Ken Nordine Group, Chicago.

Combination: “This is the Place to Be,” ABC-
TV. on-air advertising. Los Angeles.

Videotape: ‘‘Kaleidoscope,” Leonards depart-
ment store; Ad Agency of Texas, Fort Worth;
KTYT{TY) Fort Worth-Dallas.

Public service: "Cy Barrack.” Legal Aid So-
ciety: Young & Rubicam, New York: Dick Miller
Associates. New York.

Local (one market): “"Movies.” Washington
Star, Cargill, Wwilson & Acree, Richmond, Va.;
Bill Stokes Associates, Dallas.

Series (three commercials): “Montreal. L.A.
Dream, Raft.” Eastern Air Lines; Young & Rubi-
cam. New York: McShane/Bethune Co.. New
York: Dick Miller Associates, New York: Cooper
Dennis/Dick Miller Associates, New York.

Radio:

Sweepstakes winner: “Buy the World a Coke,”
Coca-Cola, USA. MeCann-Erickson, New York;
Trident Studios, London.

Musical, 30 seconds: “Let Someone Hear You
Call." British Columbia Telephone: O'Brien Ad-

vertising  Ltd,, Vancouver; The Strachan Co.,
Seattle.
Humorouws, 60 seconds: “Say ‘Avco,’™ Aveo

Financial Services; Bozell & Jacobs, Los Angelcs;
Chuck Blore Creative Services. Los Angeles.

Humorous. 30 seconds: “Interview with Babe
Underwood.” Terminix Termite Service; Freberg
Ltd./Thyme Inc. Los Angeles; Freberg Ltd., Los
Angeles,

Open, 60 scconds: “Tow,” Volvo Inc.; Scali,
McCabe, Sloves, New York; No Soap Radio,
New York.

Open, 30 seconds: *“Sound Museum,” Levi
Strauss & Co.: Honig-Coopet & Harrington, San
Francisco: Ken Nordine Group. Chicago.

Local (¢oanc market): ‘“General,” Baltimore
Football. VanSant Dugdale & Co., Baltimore;
Twelve East Recordings, New York,

Public Service: “Tammy.” United Way Inc.;
Clinton E. Frank/West Coast, Los Angeles;
Radio Man. Santa Monica. Calif.

Series (three commercials): “Houston, Char-
lotte, New Orleans,” Eastern Air Lines; Young
& Rubicam, New York.

Compu/Net sales
to be handled by ARB

American Research Bureau has been
named exclusive sales agent for the
Compu/Net on-line spot availabilitics
traffic control and information system
designed for use by TV and radio sta-
tions and station representatives,

The Compu/Net system uses type-
writer consoles and TV-type tube termi-
nals to interconnect the station, its rep-
resentative via computer. Portable termi-
nals, using ordinary telephone lines, are
available for use by clients outside their
offices. The system makes out station
logs, produces progress and manage-
ment reports, calculates and types out
bills, and. on command, produces sales
projections, quotes availabilitics and
calculates cost-per-thousand.
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TheMedia

It was five minutes past 3 a.m. on Sunday, March 19, when this picture was taken
in the wcvB-Tv newsroom. The party wasn't yet over, but the business of broad-
casting had already begun for the new operators of Boston's ch. 5.

End and beginning in Boston

Its 10-year fight for survival at last lost,
WHDH-TV goes off the air; WCVB-TV goes on

The new station in town took over the
operation of channel 5 in Boston last
week, three years after it received the
FCC grant and less than two hours after
WHDH-TV made the sign-off it had fought
10 years to avoid.

Wcve-Tv, owned by Boston Broad-
casters Inc., signed on at 3 a.m. Sunday
(March 19) with the words “Good
morning, world” and a taped preview of
local programs on its schedule. Regular
programing started at 7 a.m. with
Christopher Close-Up, a religious pro-
gram syndicated by the Christophers,

More than 100 wHDH-Tv employes
moved to the wcve-Tv staff, including
28 newsmen, about half of the new
station’s news force, according to wcvs
sources. The 100-plus wHDH alumni
brought wcvB-Tv’s total payroll to about
225 persons as of last week, Officials
of wWHDH-Tv, which had employed more
than 300, said they could not tell im-
mediately how many they had left to
operate WHDH-AM-FM.

The change-over was rendered in-
evitable when the Supreme Court, in
the final act of a long-running cliff-
hanger, refused to block the move less
than 36 hours before it was to take
place (BroOADCASTING, March 20). For
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Boston viewers there was one more
eleventh-hour bit of drama. It came at
11:05 p.m. Saturday when Harold E.
Clancy, president of the Boston Herald
Traveler and of its WHDH Inc., appeared
on WHDH-TV’s last 11 o’clock news for
“a few brief valedictory remarks.”

He expressed “the decpest gratitude”
to WHDH-Tv's staff, advertisers and
viewers—and let them know that “if
there were any opportunity left to pre-
vent the change-over at 3 am., we
would, even now, be pursuing it. But
there is none,” he added. “We sincerely
hope the change will be accomplished
without misadventure and without any
inconvenience to the viewing public.”
He was sure wcvs requires “no help
from us,” he said, but if it does “we
stand ready to help in any way—large
or small—that we can, so that the pub-
lic will not be inconvenienced.”

WHDH-TvV then went into its last
movie, an offering titled “Fixed Bayo-
nets.”

While this was happening, wcvB-Tv's
stockholders, officers, principal execu-
tives and their wives and guests were
gathering at a large motel, a few miles
from the station in Needham on Bos-
ton’s western outskirts, for a midnight

celebration: cocktails and a buffet sup-
per. The mood was jubilant but re-
markably restrained for a group that
was within three hours of air time after
10 years of trying to get there.

With BBI Chairman Matthew Brown
presiding informally, there were a few
jokes, recognition and praise for key
officials and some brief, serious remi-
niscences, including tributes to five
original stockholders who had died
since BBI was formed in 1963, There
was a short talk by Dr. Leo Beranek,
BBI president, who reminded his asso-
ciates that wcve-Tv would start with
more local programing than any other
Boston station and promised it would
betome a 24-hour-a-day station as soon
as possible. There was a short talk, too,
by William J, Poorvu, the Boston real-
estate developer and city-planning and
urban-problems expert who is also
BBI's treasurer, and one by Benito
Gaguine, Washington attorney for BBI.

Notably missing was Nathan David,
the officer-stockholder whose being
named in a civil suit by the Securities
and Exchange Commission might have
wrecked it all for BBI if the courts had
granted the FCC'’s request to let it re-
open the case. Mr. David has been se-
questered from BBI operations during
the pendency of the SEC suit. But al-
though absent, he was singled out sev-
eral times for praise for his work, prior
to the SEC case, in helping to put wcvs-
TV together.

When the dinner was over, close to
2:30 am., the group piled into cars
and drove to the station to see it turned
on, to sip champagne in the lobby and
to watch the preview program on moni-
tors scattered through offices and
studios. The evening passed without
incident, although officials said after-
ward that there had been earlier bomb
threats by telephone.

The first day’s operations also went
smoothly except for an occasional brief
foul-up in audio or video, usually at-
tributed to the brand-new equipment.
The Boston Globe reported some
“snafus” but concluded that the transi-
tion had been “surprisingly” smooth.
The Herald Traveler, owner of the
darkened WHDH-TV, didn't mention mis-
cues at all, though it gave a long,
straightforward account of the preview
program plus reviews—unenthusiastic—
of fable episodes seen in an opening-
night syndicated show, Story Theater.

Boston viewers had a lot of habit-
changing to do following the switchover
to wcve-Tv CBS-TV, which had WHDH-
TV as its Boston outlet, moved its affilia-
tion to wNAC-Tv as of Sunday morning,
and ABC-TV moved to wcvB-TV,

Among other things, viewers will have
to look to Westinghouse Broadcasting’s
wBz-TV for telecasts of the Boston Red
Sox baseball games, formerly seen on
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wHDH-TV (but they can still hear the
Sox games on WHDH[AM]). Three syndi-
cated shows formerly seen — Perry
Mason, Primus and To Tell The Truth
—can still be seen on channel 5 under
wcve operation, but for What's My
Line and Truth or Consequences view-
ers will have to get used to tuning
wNAC-Tv, and as between What's My
Line and To Tell the Truth they will
have to make a choice; those two are
stripped opposite each other.

In news, however, the new channel S
will look remarkably like the old chan-
nel 5, due to the large-scale move-over
of WHDH-Tv on-air,and other newsmen
to weve-Tv. Jack Hynes and Don Gillis,
who were anchorman and sportscaster
on week-night early-evening and late-
evening news on WHDH-TV, are hand-
ling the same chores at wcve-Tv. The
wHDH-TV team of John Henning, anchor-
man, and Bill O’Connell, sports, is
handling wcve-Tv's weekend early and
late newscasts.

Six of the people who did WHDH-TV's
Saturday-night The Week Ends Here,
news roundup, are working on a Friday-
night wrap-up, titled Seven Days
Journey, for wecve-tv. They are Chet
Curtis, host; Les Kretman, producer;
Liz Aitkin and Karen Kiger, associate
producers; Larry Crowley, cameraman.
and Sally Hergrueter, film editor.

Bill Harrington, who covered the
state house for wHDH-Tv, is now cover-
ing the state house for wcve-Tv. And
the new station has added news people
from other stations as well.

Natalie Jacobson signed on from
WKBG-TV as on-air news reporter and
also to conduct a weekly prime-time
half-hour, Sound Off, presenting local
citizens and groups. Arch Macdonald,
also from wkBG-Tv, joined as political
editor-reporter, and Bob Clinkscale
moved in from WKBG-TV as an on-air
reporter, as did Mary McKay from
WNAC-TV. ,

In addition, six booth announcers
moved from wHDH-TV t0 WCVB-Tv some
of whom will also do on-air reporting,
and Bob Copeland, who used to be
weatherman at WHDH-TV, is doing the
weather on the week-night newscasts,
Wcevs-Tv is still looking for a weather-
caster for weekends, morning and late-
morning newscasts.

One WHDH-TV newsman who did not
go to wcvB-Tv was Robert Caulfield,
news director. He went to WNAC-Tv,
also as news director.

Larry Pickard, for six years news
editor of ABC-TV’s evening news and
editor with the ABC News special-
events unit, is wcvB-Tv's director of
news and public affairs. A veteran of
25 years ag newsman, he has been on
the job at wcvB-Tv since last July (and
helped plan its original presentation in
1963). Reporters who have been work-
ing with him for several months in-
clude Jim Boyd and Mike Taibbi.

Wcve’s opening schedule calls for 31
hours of locally produced and regular-
ly scheduled programs a week, includ-
ing 11%2 weekly hours of local news
(BrOADCASTING, Feb. 28). The station
will editorialize and plans to offer Spe-
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cial Projects, an irregularly scheduled
feature dealing with selected issues
over a period of several weeks, and a
cycle of prime-time half-hours dealing
with minority groups under the title
Seleciive Eye. Its program advisory
board is headed by Oscar Handlin, pro-
fessor of history at Harvard.

Executives on the job full time since
last year—in addition to President
Beranek, an acoustical consultant and
original partner in the scientific re-
search firm of Bolt, Beranek & New-
man—include Robert M. Bennett, for-
mer vice president and general manager
of Metromedia’s wNEW-TV New York
and before that of wTTG(Tv) Washing-
ton, who is vice president and general
manager of operations, and Richard S.
Burdick, one of the original planners of
BBI and then with Visual Information
Services, New York, who is vice presi-
dent and general manager of creative
services. Thomas G. Maney, assistant
general manager and director of sales:
John P. Twaddle, program manager.
and Joseph A. Ryan, assistant vice pres-
ident and community services director,
are among other veteran executives on
the staff for several months,

While they and their colleagues were
moving into their first week of air time,
WHDH-Tv officials were having problems,
aside from adjusting to the loss of
wHDH-TV. The news staff was largely
an integrated AM-FM-TV operation, so
the losses to wcvB-Tv required some
quick reassignments of remaining news
personnel over the weekend. "But not a
program was lost.” said Joseph Levine.
whose responsibilities extend into radio
and into other areas beyond his official
title of vice president and program di-
rector of WHDH-TV.

Neither he nor other executives
could say with certainty early last week
how many employes had left or how
muny others would have to be let go.
“The dust hasn't settled yet,” said Mr.
Levine. Another official said no layoffs
had yet occurred but added: “Of course
it's something we'll have to face up to
soon.” Nor could they say what might
be done with the big TV studios, the
TV tower and the TV mobile units.
Last summer one executive had said
“we have a plan” for other uses if dis-
position became necessary, but last
week he said he was unsure what the
actual disposition would be,

President Clancy was reported busy
in a series of meetings, grappling with
problems that almost certainly included
the fate of the Herald Traveler. He has
said many times that the paper could
not survive the loss of TV revenues.
There has been talk in recent weeks
that some sort of cooperative produc-
tion arrangement with the Boston Rec-
ord American might emerge, but as-
sociates of Mr. Clancy said last week
they knew of “nothing concrete” to
support that speculation. There had
been other reports, also unconfirmed,
of offers to buy the paper.

One thing Mr. Clancy has made
clear—and this could figure in last
week's uncertainty about disposition of
the TV facilities and the fate of the

paper—was that, despite the Supreme
Court’s refusal to block the wcvB-Tv
takeover, he intends to pursue other ap-
peals already on file in the case. That
did not seem to lighten the gloom around
WHDH-TV last week, however.* It's a very
lonely place,” one surviving executive
reported on Monday. Or, as Joe Levine
put it later on being asked how things
were going: “That's like saying, ‘And
how did you like the play, Mrs. Lin-
coln? "

Ford, Hyde to join
FCC fairness panels

Former FCC Chairmen Frederick W.
Ford and Rosel H. Hyde, both now in
private law practice, were added to the
panels that will discuss the commis-
sion’s fairness doctrine this week.

The FCC three weeks ago had named
four other panelists who will participate
in the March 27-29 Washington sessions.

The commission last week also issued
a list of the partics that will participate
in oral arguments to be conducted
Thursday and Friday (March 30-31).

Mr. Ford will be on a panel this
afternoon (March 27) discussing part
two of the inquiry, the fairness doctrine
generally. Mr. Hyde will join the Wed-
nesday panel on part five, applications
of the doctrine to political broadcasts.

The presentations in the March 30-
31 oral arguments, in order of appear-
ance:

Thursday morning: NBC, Urban
Law Institute, Corinthian and Orion
Stations, National Mexican-American
Anti-Defamation Committee, Connecti-
cut Television Inc., Environmental Ac-
tion, American Association of Adver-
tising Agencies, Friends of the Earth,
Combined Communications Corp.

Thursday afternoon: Democratic Na-
tional Committee, Republican National
Committee, Basic Communications Inc.,
National Citizens Committee for Broad-
casting, CBS, National Association of
Educational Broadcasters, Accuracy in
Media Inc.

Friday morning: ABC, Commission
on Population Growth and the Ameri-
can Future and Population Education
Inc.,, Radio Advertising Bureau, Na-
tional Wildlife Federation, Association
of National Advertisers, National Con-
sumer Organization ad hoc advisory
committee to Virginia Knauer, Storer
Broadcasting Co., Society of Separa-
tionists, National Association of Broad-
casters.

Mickelson, O'Brien at APBE

Sig Mickelson, vice president, interna-
tional and television, of the Encyclo-
paedia Britannica Educational Corp.,
and former CBS News chief, and
Thomas O’Brien, ABC Radio News,
will be luncheon speakers April 8 and 9
during the annual meeting of the Asso-
ciation for Professional Broadcasting
Education, at the Pick-Congress hotel
in Chicago. ABPE program includes
panel discussions on CATV, First
Amendment and FCC regulations, as
well as six workshop sessions.
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A Chroma Keyer
for Composite Signals?

Ay
Y .

® ;
I _ ' CBS Laboratories did. it. DeveloSed
' m OS Sl e the first practical Chroma Keyer for
® composite signal. Now, with the
v new NTSC Chroma Keyer you can:
Key from a composite color video signal. Record
on video tape and play back for post- production editing
and keying: And tape talent when convenient and later
key in the background material. Now, key your newsman

.over a network feed without that color-edge crawl.

Keys at'the output of the composite program:
switcher and requires no séparate RGB switchers.

Edges are sharper and clearer because the CBS
Laboratories Chroma Keyer eliminates
color-edge crawl. The NTSC Chroma Keyer

is a productiontool that will save you time,
save you money . . . and open up a whole

new realm of programming possibilities,

To discuss your station’s requirements,

call {203).327-2000 or write:

]

CBS LABORATORIES

A division of Columbia Broadcasting System, Inc.
227 High Ridge Road, Stamford, Connecticut 06905




NoDogs
(continu%d)

Well, here we are with another eagerly-awaited installment of
MGM/8. And while we hate to repeat ourselves, we’d better say
once again that there’s still not an airedale in sight.

Gigi

Zowie! They don’t come much better than
this charming film about a young French girl
who, in spite of her upbringing by a family of
genteel libertines, manages to retain her ro-
mantic ideals (and hook the handsomest man

in Paris in the process). Leslie Caron, Maurice
Chevalier, Louis Jourdan, Hermione Gingold,
and Eva Gabor make this wry fairy tale a de-
light in every way.

Hotel Paradiso

Take a script based on a play by that mas
ter of the bedroom farce, Georges Feydeat
Add the immense comedic (and other) talent
of Alec Guinness, Gina Lollobrigida, Robe:
Morley, and the inspired direction of Pete
Glenville. Result: a non-fattening confectio
that is absolutely irrestible.

P i !
The Password Is Courage
Dirk Bogarde plays a World War I1 Britis
P.O.W. who, in the course of his incredibl
escape aftempts, manages to get himse
awarded the lron Cross. Which would b
pretty freaky, except that it’s all perfect!
true. This completely documented story ¢
the exploits of Sgt. Major Charles Coward i
one ofP the finest “escape™ films ever made

One of the most enduring forms of sus-
pense film is the courtroom drama. If it's a
British courtroom, with the judge and counsel
in those imposing wigs, so much the better. in
this case, the trial concerns a baronet (Dirk

Libel

Bogarde) who is accused of being an imposter
—and whose supposed wife (Olivia DeHavil-
land) isn't even sure whether he is or he isn't.
Positively smashing.

" . ¥
hen The Boys Meet The /' & Girl:
As you might guess, this is one u,{oflhosl
pictures where you don't have ‘\ to be
too concerned about the plot. But with
music-makers like Connie Francis,*} Loui
Armstrong, Herman's Hermits, Liberace
and Sam the Sham around, why worry?



Point Blank
Vithout doubt, the closest thing to
mphrey Bogart around these days is
= Marvin. He's tough, he’s got sex appeal,
1 he can make a line of dialogue crack like
vhip. Here he's out to revenge himself on
wife and partner who betrayed him. The
nax, at deserted Alcatraz, is a sizzler.

Go Naked In The World

With Gina Lollobrigida. What more could
you want? Anthony Franciosa? Ernest Borg-
nine? Q.K., you got 'em.

Double Trouble

Elvis Presley movies fall into a category all
their own. Whenever they’re shown, they're
consistently among the highest-rated films on
television. And their appeal is not only to the
young, but to those in their thirties who are
perhaps reliving their own teen years when
Elvis first appeared on the scene. The people,
we might add, who spend the most at the
supermarket.
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The Cincinnati Kid
Steve McQueen has Ann-Margret and Poker, that is. A first-rate screenplay by Ring
iesday Weld after him, but all he can think Lardner Jr. and Terry Southern completes
»out 1s beating Edward G. Robinson at stud. the winning hand.

MGM TELEVISION
1350 AVE. OF THE AMERICAS, NY.
(212) 262-2727

Coming Next Week
Operation Crossbow, The Secret Of My
Success, Quentin Durward, and more

from MGM/8



WAIT loses bid
for clear channel

The U.S. Court of Appeals in Washing-
ton last week upheld the FCC’s decision
to maintain 820 khz as-an exclusive
clear-channel frequency. The court re-
jected an appeal by wait(am) Chicago,
a daytimer on 820 khz, from the com-
mission’s denial of its application to
operate full time, thus preserving the
status of wsap{amM) Fort Worth as sole
tenant of the frequency during night-
time hours.

The court’s decision ended a five-year
struggle by warr to obtain a waiver of
the commission’s clear-channel rules. Its
application was originally denied by the
commission in 1967, On appeal, the
court reserved judgment on the matter
and instructed the commission to take
another “hard look” at the case. On
further consideration, the commission
voted again to deny the WAIT request.

WaIT, which was represented by for-
mer Attorney General Ramsey Clark,
had argued that although the rules pro-
hibit any station other than the one au-
thorized to operate on 820 khz during
night-time hours to broadcast on that
frequency, its proposal would not con-
flict with the underlying principle of the
rules—to prevent “objectionable’ inter-
ference on the clear channel.

WAIT conceded that its night-time
operation on the frequency would cause
“slight interference” with wBAP’s signal

in a crescent-shaped area running from
Kentucky to South Dakota, but argued
that this area is served by two other
clear-channel signals and that wBaAP is
not listened to there. The merit of its
proposal, an increased night-time service
to Chicago-area residents, exceeded any
deficiency, wAIT said.

The commission’s position had been
that interference, however unobjection-
able, was still not desirable.

Two groups oppose
exclusion of opinion ads

Arguments for open access to broadcast
facilities for the discussion of contro-
versial issues—on both a free and paid
basis—were presented at the FCC last
week in two citizen-group pleadings.
The National Citizens Committee for
Broadcasting and the Consumers Union,
submitting comments in the commis-
sion’s fairness-doctrine inquiry, con-
tended that no broadcaster should be
permitted to deny arbitrarily any group
or individual the opportunity to pre-
sent over the air viewpoint on any
given topic.

The position taken by the two groups
last week emulated the argument that
is currently being litigated by Business
Executives Move for Vietnam Peace—
specifically that a public “right of ac-
cess” for the discussion of editorial
issues exists under the First Amendment
and the public-interest standards of the

AMERICA'S OUTSTANDING MEDIA BROKERS * A COAST TO COAST NETWORK

The acquisition of

WHJIB. Ine¢.. Cable TV

10,000 subscribers at Greensburg, Pa.
By
Covenant Cable. Inec.

of Riverside, Connecticut

has become effective

~

The undersigned assisted Covenant Cable in this transaction.

BIACKBURN&GOMPANY,ING.

RADIO « TV « CATV ¢ NEWSPAPER BROKERS / NEGOTIATIONS  FINANCING < APPRAISALS

WASHINGTON, D.C.
20006

1725 K Street, N.W.
Ik._ (202) 333-9270

CHICAGO 60601
333 N. Michigan Ave.
(312) 346-6460

ATLANTA 30309 BEVERALY HILLS 90212
1655 Peachtree 9465 Wilshlre Blvd.
Road, N.E. (213) 274-8151

(404) 673-5626
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Communications Act. The final arbiter
in this matter, however, will be the Su-
preme Court, which a month ago agreed
to review a U.S. Court of Appeals de-
cision overturning the FCC’s ruling that
wTopr(AM) Washington was not legally
obligated to sell BEM time to defend its
antiwar position (BROADCASTING, March
6

Consumers Union said in its pleading
that broadcasters are required “to open
the airwaves to divergent views ex-
pressed by all sectors of society.,” CU
accused the FCC and the broadcast in-
dustry of permitting commercial inter-
ests to monopolize the flow of informa-
tion over the airwaves.

CU said that broadcasters should not
be permitted to limit time that is allo-
cated for paid advertisements of an edi-
torial nature. CU said that access should
be as readily available for paid editorial
advertisers as for commercial buyers.
Nor should the licensee have the right
to reject any particular spot because the
opinton it reflects has already been ade-
quately covered in other programing,
or the right to censor any spot merely
because of possible objectibility of its
content, CU said.

NCCB agreed that commercial time
should always be available to editorial
advertisers, and added that when the
demand for air time exceeds supply,
requests for editorial spots should be
given preference over commercial.
NCCB also claimed that licensees
should not be permitted to reject offers
to purchase time without making a
compelling showing to the FCC that
“substantial disruptions or excessive
financial burdens™ would result. NCCB
further argued that those parties seek-
ing free time to discuss controversial
issues should have access to all time
allocated to public-service announce-
ments; that up to 5% of all prime time
should be made available to parties
wishing to purchase time to discuss
their viewpoints; and that broadcasters
should not arbitrarily reject requests for
free programing time, although the
granting of such requests should not
be compulsory.

Whitehead headlines
AWRT convention

Clay T. Whitehead, director of the
Office of Telecommunications Policy,
will be the keynote speaker at the 21st
annual convention of the American
Women in Radio and Television, to be
held May 4-7 at the Stardust hotel in
Las Vegas.

AWRT members will also hear Frank
H. Bartholomew, UPI; Dr. Robert
Rosenstone, California Institute of Tech-
nology; Maureen O’Connor, San Diego
councilwoman; Edgar A. Holtz, Wash-
ington lawyer; Perry Lafferty, CBS, and
Louis Rowlett, Motivational Research
Center, Austin, Tex. Entertainers will be
Sonny and Cher.

Also to take place at the convention
will be the installation of president-
elect Rose Blythe Kemp, Columbia Col-
lege, Los Angeles, and other officers.
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ChangingHands

Announced

The following sales of broadcast sta-
tions were reported last week, subject to
FCC approval:

® KRcB-AM-FM Council Bluffs, Iowa:
Sold by James J. Conroy and others to
Richard L. Freeman for $415,000. Mr.
Freeman was formerly general manager
of Kaiser Broadcasting’s wkBD-Tv De-
troit. KRCB(AM) is on 1560 khz with
1 kw day. KRCB-FM operates on 98.5
mhz with 100 kw and an antenna 175
feet above average terrain. Broker:
Chapman Associates.

. " WJGA-AM-FM Jackson, Ga.: Sold by
Robert P. Shapard Jr. and Herbert
Shapard to B. L. Williamson for
$130,000. Mr, Williamson has interests
in wckM(AM) Winnsboro, S.C., and
wLBwW (aM) Royston and wLOV-AM-FM
Washington, both Georgia. WIGA(AM)
is on 1540 khz with 1 kw daytime.
WJIGA-FM operates on 92.1 mhz with
6 kw and an antenna 275 feet above
average terrain. Broker: Chapman As-
sociates.

Approved

The following transfer of station own-
ership was approved by the FCC last
week (for other FCC activities see “For
the Record,” page 55).

® KeGL(aM) Santa Clara, Calif.: Sold
by B. E. Barnes to Cascade Broadcast-
ing Corp. for $316,000. David M. Jack
is president of Cascade, the owner of
WLIQ-AM-FM Portland, Ore.; KUBA(AM)
Yuba City, Calif., and xubY(aM) Spo-
kane, Wash. KeGL operates 1430 khz
with 1 kw.

® WyNN(aM) Florence, S.C.: Sold by
Joe Speidel III to Forjay Broadcasting
Corp. for $180,000. Principals of For-
jay are: James N. Maurer, Dr. John G.
Maurer, Agnes C. Hunt and John F.
Maurer. James Maurer is general man-
ager of wyNN. Dr. Maurer is a lieu-
tenant commander in the U.S. Navy,
stationed at San Diego Naval hospital.
Agnes Hunt is controller of Speidel
stations — worc(am) Columbia and
WwPAL(AM) Charleston, both South
Carolina; wrMP(aM) Tampa, Fla.,
and WYNN. John Maurer is national
sales manager of same stations. WYNN
is a daytimer on 540 khz with 250 w.

For starters
on de-regulation

The radio de-regulation ball has been
volleyed back to the FCC'’s court by a
special committee of the National Asso-
ciation of Broadcasters. It called atten-
tion to four NAB petitions, one five
years old, that await action. The peti-
tions seek amelioration of what the
NAB calls too rigorous operating re-
quirements.

If the FCC wants to help radio
broadcasters by simplifying procedures
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and cranking down reporting require-
ments, the committee said, it can do
something about pending requests for
partial relief from the rule requiring
the inspection of directional antennas,
filed in 1967; relaxation of the regula-
tion that requires a first-class operator
to be on duty at all times at stations
with directional antennas and those AM
and FM stations with higher powers,
filed in 1970: modification of the rules
on the use of mobile broadcast equip-
ment, and revision of the regulation
barring remote monitoring of transmit-
ters and meters, both filed in 1971.

The committee was established ear-
lier this year in response to an invita-
tion from FCC Chairman Dzan Burch
to work toward reducing the regulatory
burden on radio broadcasters. Mr.
Burch’s suggestion (BROADCASTING, Jan.
24) came after Clay T. Whitehead,
director of the Office of Telecommuni-
cations Policy, said radio ought to be
de-regulated (BroapcasTING, Oct. 11,
1971).

Richard W. Chapin, Stuart Enter-
prises, Lincoln, Neb., who is the chair-
man of the NAB committee (and who
also is chairman of the NAB joint
boards), commented after the commit-
tee meeting, “We regard early FCC
action on these long-pending petitions
as evidence of the commission’s interest
in the over-all effort to simplify radio
rules and regulations.”

Other members of the committee:
Sam W. Anderson, KFFA(AM) Helena,

Ark.; Haroild R. Krelstein, Plough
Broadcasting, Memphis; Stanley W,
McKenzie, KWED-AM-FM Sequin, Tex.;
Dick Painter, KYSM-AM-FM Mankato,
Minn.; Lee Allan Smith, wKy(AM)
Oklahoma City: Joseph Tennessen,
KFKA(AM) Greeley, Colo. Abe Voron,
representing the National Association
of FM Broadcasters, also was present
at the committee’s first meeting on
March 16.

CPB moves to involve
local stations

The board of directors of the Corpora-
tion for Public Broadcasting has acted
to increase the role of local stations in
CPB’s decision-making processes.

Meeting in Anaheim, Calif.,, two
weekends ago, the board approved the
creation of a panel of station managers
to provide recommendations on the
budget and the disposition of general
support grants to stations.

Neither set of recommendations would
technically be binding on CPB. In
the area of station grants, however,
the board emphasized that the man-
agers’ role should be “more definitive”;
if they failed to reach agreement with
CPB, the question would be forwarded
to the board for resolution.

The panel would be formed under a
method determined by CPB and the
Nationa!l Association of Educational
Broadcasters. It would meet with CPB

HAMILTON-LANDIS
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staff members at regular intervals—
three times a year on the budget, “more
regular” meetings on support grants,

The board also made plans to in-
crease its own contacts with managers.
It will have two scheduled meetings
annually with them, principally for
budget discussions, and more frequent
meetings on a wider range of issues.
As a beginning, board members of
NAEB'’s educational television stations
division were invited to the CPB board's
regular meeting in May. In addition,
the CPB board said it will make “more
frequent visits to stations.”

These actions reflect not only the de-
sires of local-station representatives,
but also the intention of the CPB fund-
ing bill approved last week by the
House Commerce Committee (see page
42). That bill, a revised version of one
introduced last fall by House Commu-
nications Subcommittee Chairman Tor-
bert H. Macdonald (D-Mass.), requires
that CPB distribute “not less than
330%™ of its money to local stations in
the form of gecncral support grants. It
also stipulates that the station money is
to be distributed in “consultation™ with
local stations.

The board also said that if Congress
approves the funding levels recommend-
ed in the House bill—3$65 million in
1973, $90 million in 1974—CPB will
distribute more than the minimum 30%
to stations. However, it added that these
figures will probably be lowered, “given
the pattern of Appropriations Commit-
tee actions.”

In other actions, the board told CPB
to develop "with all elements of the in-
dustry™ a plan for long-range financing

. to be presented to Congress by the end
of this year, and called a special meet-
ing for next month to discuss the
budget for fiscal 1973.

CBS, Guam CATV set
licensing precedent

An agreement marking “the first time a
cable-television system has accepted and
agreed to pay for a license to carry net-
work te'evision programs™ has bzen an-
nounced by CBS.

The license was taken by Marianas
Communications System Inc.. a cable
operator in Guam, as part of a settle-
ment of a copyright-infringement suit
that CBS filed against Marianas last De-
cember (BROADCASTING, Dec. 27, 1971-
Jan. 3, 1972).

The license gives the Guam cable
system the right to carry “certain CBS-
TV programs that are not broadcast by
KUAM-TV Agana, Guam.” CBS's an-
nouncement did not identify the pro-
grams or specify rates to be paid, but
the complaint in the case had listed
Gunsuroke, My Three Sons, You Are
There, Hawaii Five-QO and Cimarron
Strip as infringed works.

The suit charged that these programs
were recorded on the mainland and sub-
sequently transmitted for a charge to
the Guam system’s subscribers, said to
number more than 2,000, In addition
to Marianas, the complaint named Mar-
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kit Communications Inc. and John and
David Ulloa as defendants. CBS sources
said CBS would move for dismissal of
the suit against them too. The suit was
brought in U.S. District Court for the
Central District of California in Los
Angeles.

CBS has another cable copyright suit
pending, against Teleprompter Corp. It
was tried in U.S. Southern District
Court in New York last September and
is awaiting a decision.

Johnson ducks
the lowa race

With blasts against
contemporary institutions,
he opts to stay on FCC

FCC Commissioner Nicholas Johnson
has decided to forego a race for the
Senate in favor of serving out the re-
maining 15 months of his commission
term.

The March 18 announcement came
as a surprise, particularly in view of the
setting—the yard of his mother’s home
in Towa City, which seemed a likely
place to launch a campaign, not call
onz off.

Commissioner Johnson gave a num-
ber of reasons for not seeking the
Democratic nomination for the Senate,
but fear of failure in an effort to be-
come a senator was not one of them.
The support for the incumbent Repub-
lican, Jack Miller, “is soft,” he said,
adding: “He can, of course, be beaten.
I have confidence in my capacity to
win the nomination . . . and the Senate
szat in the election.”

Rather, he cited his *‘commitment . . .
to fill a full term of public service” on
the commission. He noted that the
agency faces a number of important
matters—domestic satellites, cable tele-
vision and the fairness doctrine hear-
ings, among them. He also cited his
concern over television’s role in the
1972 elections and “'the kind of appoint-
ment President Nixon would likely
make to fill my position on the commis-
sion.”

The question of finances also, appar-
ently, figured in his decision—but not
because he did not think he could raise
“enough clesn money to run a modest
but respectable campaign.” He said he
could.

But, he said, “the decadent state of
big-money control of government is so
rampant today that efforts to work from
within the system may be as futile as
they are demoralizing.”

He said he understood that Senator
Miller will have a camFaign fund of $1
million and "more if he needs it.”
That much money is not available to
any lowa Democrat unwilling to seek
contributions outside of the state, he
said.

“And it is basically unfair to have to
fight a campaign against such enormous
amounts of money and the odds it cre-

ates. Furthermore, it is wrong for those
who have offered to fund my campaign
—rich and poor alike—to have to do
so. Why should the people have to out-
bid ITT in order to buy their govern-
ment back?”

The commissioner, who has attracted
at least as much media attention as any
other FCC commissioner, including
chairmen, also said his service to the
public ““‘can only be worthy and unique’
if his “integrity and candor are uncom-
promised.” And his usefulness would be
“eroded,” he said, once he began to
worry about the effect of his actions on
votes and upon financial contributions.

“I could sell bits and pieces of my in-
tegrity to raise the money,” he said. I
could call upon my friends in campaign
and media management to sell Iowans
an image of myself they would vote
for. I know how to use the computers
to win over swing voters. But I am not
going to do it.”

Commissioner Johnson had been
considering the Senate race for more
than a month, ever since Representative
John Culver (D-lowa), who had been
counted a sure thing for the Democratic
nomination, decided he did not want to
make the race against Senator Miller,
and fowa Democrats urged the commis-
sioner to make the race. He said he had
spent the past month evaluating the in-
vitation.

In rejecting the race because of “the
decadent state of big money control of
government” and his unwillingness to
sell his integrity, he said his decision
was made easier because of the candi-
dacy of Richard Clark, an aide to Rep-
resentative Culver. The commissioner
called him “honest, honorable and
able.”

A look beyond
in public TV

Public television broadcasters, often
preoccupied with current problems, will
turn some of their attention to the
future during next weck’s Public Tele-
vision Conference in Washington.

With “Toward '77 and Beyond” as
the theme, conferees will hear two noted
future-gazers as featured speakers,
author-inventor  Arthur C, Clarke
(*2001: A Space Odyssey”), whose di-
verse credits include an early forecast
of how satellites could be used in com-
munications, and Dr. Krafft E. Ehricke,
chief scientific adviser for North Ameri-
can Rockwell Space Division's advance
and space-station programs.

Other principal speakers are from the
world of public broadcasting: John W.
Macy Jr., president of the Corporation
for Public Broadcasting, and William
G. Harley, president of the National
Association of Educational Broadeast-
ers.

The annual meeting will be sponsored
by CPB, the Public Broadcasting Serv-
ice and the educational television sta-
tions (ETS) division of NAEB, with
CPB acting as host organization. It will
be held April 4-7 at the Washington
Hilton hotel.
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Testimony conflicts in bribe case

Station head tells FCC he thought payments were legitimate;
convicted former network-affiliation official says not so

Did Gerald Green, president and gen-
eral manager of kpuB-Tv (ch. 40)
Dubuque, Towa, know he was paying
a bribe for an ABC affiliation when he
gave a representative of the network
$19,000? Or did he really think—as he
says in a statement given support by the
results of a polygraph test—that the
payment was a legitimate expense in
obtaining the affiiation, as he contends?

That is the basic question that
emerged last week after six days of
testimony in the first of four scheduled
hearings in which licenses of six sta-
tions are at stake.

A principal witness in the KpDUB-TV
case was Thomas G. Sullivan, who had
been ABC’s Midwest regional repre-
sentative for station relations before
being fired by the network in February
1970 for allegedly accepting a $20,000
bribe to promote an affiliation for
WKTR-TV Dayton, Chio (BROADCASTING,
March 2, 1970). The breaking of the
WKTR-TV case prompted the commis-
sion to undertake a nonpublic inquiry,
the results of which have not yet been
made public but which led to charges
involving six other stations—wJJY-TV
Jacksonville, 1Il.; KaiT-tv Jonesboro,
Ill.; kpus-Tv, and Richard Eaton's
wMUR(TV) Manchester, N.H.,, wMET-
(Tv) Baltimore and Kecc-Tv El Centro,
Calif.

Mr. Sullivan, who testified that he
had taken money from wJJy-Tv and
KAIT-TV, as well as WKTR-Tv and KpuB-
TV in connection with affiliation matters,
said he had never used the word “bribe”
in dealing with Mr. Green. But he said
he did not believe Mr. Green could have
failed to realize the money he was pay-
ing was not going to ABC. Mr. Green
put the station on the air in May 1970,

Mr. Green, in his testimony, acknowl|-
edged making payments to Mr. Sulli-
van of $5,000 and $14,000. But he
said he thought the first was for a mar-
ket-research consultancy and the second
for line charges to bring in ABC pro-
grams,

Mr. Green's testimony was given
some support by the resuits of a poly-
graph test which had been administered
by John W. Leon of the National Lie
Detection Laboratories, Washington.
The hearing examiner in the case,
Frederick W. Denniston, has not yet
decided whether to admit results of
the test into the record, but Mr. Leon
was permitted to testify to his con-
clusion—that Mr. Green was telling
the truth when he said he did not know
the money he was paying Mr. Sullivan
constituted a bribe. Broadcast Bureau
attorney Phillip Permut reserved the
right to cross-examine Mr. Leon.

At one point in his testimony, Mr,
Sullivan brought in the name of the
other former ABC official dismissed by
the network as a result of its own in-
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vestigation into the bribery charges.
Under questioning by Mr. Permut, Mr.
Sullivan said he split the money he re-
ceived from Mr. Green with Carmine
Patti, who had been ABC-TV dircctor
of affiliate relations. Mr. Patti had a
consultancy arrangement with Mr. Eat-
on at the time various affiliation agree-
ments between ABC and Eaton stations
were settled.

Mr. Patti, whom the commission has
not called as a witness in the proceed-
ing, has denied under oath, in the Eaton
case, that he ever received money from
Mr. Sullivan. Kpus-Tv's attorney, Wil-
liam Bernton. submitted Mr, Patti's
sworn statement as an offer of what he
would say in the hearing if called.

Mr. Patti's name originally came to
light in connection with charges of mis-
conduct in afliliation arrangements
when ABC dismissed him in March
1970 (BRoADCASTING, March 30, 1970).
The network later sued him and Mr.
Eaton's United Broadcasting Co. to re-
cover compensation it paid under the
WMET. WMUR and Kecc-Tv affiliation
agreements.

Mr. Patti, in the 225-page deposition
hz gave in the Eaton case, acknowl-
edged that he had served Mr. Eaton as
a consultant—he said Mr. Eaton was in
szrious need of help—but he swore that
he was never influenced in his role as
an ABC employe by the payments he
received from United Broadcasting. Mr.
Eaton has also denied that the relation-
ship involved any wrongdoing.

Mr. Sullivan testified that he pleaded
guilty in New York to commercial
bribery and to second-degree grand
larceny. The first charge related to the

‘Forum’ moderator honored

Broadcast Pioneers
has selected the
Rev. Daniel E.
Power, S.J., mod-
erator of the 25-
year-old George-
town University
Forum, to receive
its special citation
for outstanding
contribution to
broadcasting. The
Father Power award will be pre-
sented at the annual banquet of the
Pioneers April 11 at the Conrad Hilton
in Chicago during the National Asso-
ciation of Broadcasters convention.
Father Power is public-affairs direc-
tor of Georgetown University, Wash-
ington. He began the weekly Forum
series in 1946, having been a professor
of history and government there. The
series is now carried on 370 radio sta-
tions and on 12 TV stations via NBC-
TV. Father Power is retiring June 30.

Dayton case; the second to an allegation
that he attempted to extort money from
Mr. Patti as a condition for not involv-
ing him in the bribery investigation.

Examiner Denniston on Tuesday re-
cessed the KDUB-Tv case until April 12.
At that time a decision will be made as
to whether further hearings are needed.

Specifically at issue in the KDUB-TV
hearing is the station’s application for a
license to cover a construction permit.
Applications for initial licenses are also
involved in the KEcc-Tv and wJJY-Tv
cases; WMET(Tv) and KAIT-Tv are seek-
ing license renewals, while WMUR(TV)
faces revocation of its license.

11 Mass. TV's face
renewal roadblock

Study of employment asked
in what shapes up as
first of many such moves

The Office of Communication of the
United Church of Christ has asked the
FCC to defer action on the license-
renewal applications of all Massachu-
setts television stations pending an in-
quiry into the stations’ employment
practices.

But while it is the Massachusetts sta-
tions that are taking the heat, it is the
commission’s general implementation of
rules designed to assure equal-employ-
ment opportunities in broadcasting—
rules the chruch originally proposed—
that appears to be the church’s larger
concern.

The Office of Communication sup-
ported its complaint with a study of
the Massachusetts stations’ employment
practices that, the complaint said, “dis-
closes a failure to employ members of
minority groups (particularly blacks
and women) in significant numbers, ex-
cept in positions of the lowest level.”

The complaint, signed by the Rever-
end Dr. Everett C, Parker, director of
the office, said that access to station
records is essential to determine whether
“there is actual intent to discriminate
against minorities as against failure to
carry out affirmative programs of equal
employment opportunity.” Dr. Parker
said that since such information is avail-
able only to the commission staff, the
commission should conduct the neces-
sary inquiry—and defer action on the
stations’ license-renewal applications un-
til it is completed. Joining the office in
the petition were the United Church
Task Force on Women in Church and
Society, the Boston NAACP, Bay State
Law Society. Black United Front and
three Boston residents.

Dr. Parker indicated he felt the ques-
tions raised by the study are not limited
to Massachusetts. The results, he said,
“evidence an industrywide disregard of
the commission’s rules and policies.”
The commission in 1969 adopted rules
barring discrimination in employment
on grounds of race or sex, and requir-
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ing stations to file detailed reports on
their employment practices. The first
reports were filed in May 1971,

The United Church agency said it
picked Massachusetts stations for its first
analysis of the employment reports be-
cause of the imminence of the license-
renewal date for the state—April 1.

The study, prepared by Ralph M.
Jennings and Marcella Kerr, of the Of-
fice of Communications, finds fault with
the form the commission uses to im-
plement its rule requiring stations to
adopt programs to insure nondiscrimi-
nation. “Applicants,” it said, “can and
do submit a variety of selective and
self-serving information which does
little to demonstrate effectiveness of
equal employment programs.”

Denial petition
against a cable

Parker group asks PUC
in Connecticut to lift
franchise of Waterbury CATV

The New Samaritan Corp., a Connecti-
cut nonprofit group, has petitioned the
Connecticut Public Utilities Commission
to revoke Waterbury Community An-
tenna Inc.’s certificate to construct and
operate a cable-TV system in Water-
bury.

Dr. Everett C. Parker, director of the
Office of Communications of the United
Church of Christ, whose Connecticut
office is sponsoring the New Samaritan
Corp., said he believed that this action
is the “first challenge of its kind” against
private cable operators, who, he said,
“are buying and selling cable franchises
hoping to rip off big profits without
giving any thought to community needs.”

The petition charges that Waterbury
Antenna sold its franchise to Sammons
Communications Inc, of Dallas without
informing the public utilities commission
of the transfer, and that Waterbury An-
tenna had not begun constructing the
cable system five years after the certifi-
cate was granted although Connecticut
law requires that no more than two years
elapse between the date of issue and the
beginning of operation of the franchised
system.

The New Samaritan Corp. proposes to
operate a nonprofit cable system in
Waterbury, using income from its sub-
scribers to build programing facilities
and train local people to put on pro-
grams of benefit to the community. Rob-
ert Lewis Shayon, a professor of com-
munications at the University of Penn-
sylvania’s Annenberg School, would
take over as head of programing for
the proposed cable system.

Eighty percent of Waterbury Com-
munity Antenna is owned by Jerrold
Corp., manufacturer of cable-TV equip-
ment, The remaining stock is held by
Congressman John S. Monagan (D-
Conn.); James E. Greeley, a Washing-
ton communications attorney, and
Frank M. (Scoop) Russell, a retired
vice president of NBC,

40 THE MEDIA

Johnson lauds KPRC-TV, television in general

Former President Lyndon Baines John-
son was on hand last week to salute “a
vibrant and growing television station,”
kprc-Tv Houston, as it and its AM af-
filiatt moved to a new $3.2-million
broadcast center.

Speaking at dedicaticn ceremonies
last Wednesday (March 22), Mr, John-
son spoke of the station as exemplary
of the innovation that makes television
“the wave of the future.” He said the
medium “holds out more hope than any
other form of communication for educa-
ting and informing people, for breaking
down racial and economic walls, for
opening exciting new horizons for the
disadvantaged, and for making the best
of our culture available to all people.”

The former President looked ahead
to a communications revolution that is
“just around the corper,” and em-
phasized that it will include commercial
as well as noncommercial television. He
cited the coverage of President Nixon’s
China trip as evidence of the strides
that have already been taken.

Mr. Johnson expressed satisfaction

that leaders such as those at KPRC-AM-
Tv “will be leading that revolution.” He
had high praise for Oveta Culp Hobby,
chairman of the parent Houston Post
(“one of the great ladies of this na-
tion and one of the dearest friends I
have . . . the epitcme of all that is
good and progressive and dynamic
about this state”) and Jack Harris, pres-
ident of the broadcast operation (“my
friend and consultant . . . who not only
runs this station but has helped us run
other stations up the road,” the Johnson
family's KTBC-AM-Tv Austin).

He called the KpRc stations “‘just
about the ultimate in the field of radio
and TV communication” and said he
hoped “to leam from them, as I have
on other occasions, how you can ad-
vance and still prosper in the com-
munications business.”

The move last week to the new fa-
cility marks the second time in 23 years
of operation that KPRC-Tv has moved.
The new center covers 86,000 square
feet, more than double the size of its
predecessor.

3

Exchanging pleasantries before the luncheon dedication of a new broadcast
center for KPRC-AM-Tv Houston are (I-r). Jack Harris, president of the stations;
William P, Hobby Ir., executive editor and president of the Houston Post, parent
of KPRC-AM-TV, and former President Lyndon Baines Johnson.

Mergers bad news for NCTA

The mergers that are boosting cable
television’s market value and cash flow
will lead next year to a decrease in the
income of its trade association.

Glenn Scallorn, chairman of the
budget and audit committee of the Na-
tional Cable Television Association,
told a meeting of the NCTA executive
committee last week that a combination
of rising expenses and lowered dues in-
come will lead to a deficit of $50,000
in NCTA’s $1.3-million budget for fis-
cal 1973.

NCTA dues are based upon gross
revenue from subscriber fees, but the
association provides volume discounts;
therefore, it would receive less from
two companies that merge their re-
sources and subscriber totals.

For fiscal 1972, on the other hand,

NCTA has a budget surplus of $201,-
000—due primarily to budgeted but
unpaid salaries. Part of that situation
should change soon, however, with the
appointment of a new president con-
sidered imminent (see “At Deadline”).
Appointments of a government relations
director, a general counsel and a pub-
lic relations director are also antici-
pated.

The executive committee took prelim-
inary staff actions last week. It named
an assistant general counsel, Stuart
Feldstein, to be acting general counsel:
he replaces Gary L. Christensen, who
resigned earlier this year to join the
Washington law firm of Hogan & Hart-
son, but who has continued to provide
legal service to the association during
the transitional period. It also approved
a budget recommendation providing for
expansion of government relations,
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CPB funding takes one hurdle easily

House Commerce Committee gives speedy approval;
Senate subcommittee may set hearings

The House Commerce Committee last
week gave quick, emphatic approval to
a bill that would provide $155 million
in the next two years for the Corpora-
tion for Public Broadcasting.

By a voice vote, the committee ac-
cepted almost intact the measure fash-
ioned two weeks ago by its Communica-
tions Subcommittce {BROADCASTING,
March 20). Its principal provisions:

= A two-year authorization with $65
million in 1973, $90 million in 1974.

® An increase in facilities grants from
$15 to $25 million.

= Distribution of federal money
through a Public Broadcasting Fund, to
be established in the Treasury.

® Requirement that no less than 30%
of CPB’s money be distributed to local
stations in the form of general support
grants.

" Requirement that five positions on
CPB’s 15-member board be filled by
representatives of local stations.

" An amendment proposed by Repre-
sentative James T. Broyhill (R-N.C.),
limiting CPB salaries to $60,000. The
new provision would not affect the sal-
aries of air personalities or other per-
sonnel outside of CPB.

®" An amendment offered by Repre-
sentative Clarence J. Brown (R-Ohio),
stipulating that no money given o a sta-
tion in a general support grant is to be
used for improving facilities. This provi-
sion would distinguish two forms of
funding that are already separate in
practice—the money distributed through
CPB and the facilities grants distributed
by the Department of Health, Educa-
tion and Welfare.

The Nixon administration's bill pro-
viding for a one-year authorization of
$45 million and a statutory formula for
distributing station money, was not seri-
ously discussed, according to sources
close to the situation. In fact, the swift
passage of what could have been con-

troversial legislation surprised many, al-
though the bipartisan support ham-
mered out in the subcommittee’s delib-
erations was seen in retrospect as cen-
tral to the bill's approval.

Once again, Representative James
Collins (R-Tex.) called for the elimina-
tion of national public-affairs program-
ing, but the 43-member committee de-
feated the proposal, on a voice vote in
which “maybe two or three voices” were
heard in support of it.

The bill as it now stands has the bi-
partisan cosponsorship of Representa-
tives Torbert Macdonald (D-Mass.),
chairman of the Communications Sub-
committee; Lionel Van Deerlin (D-
Calif.), Fred Rooney (D-Pa.), Rob-
ert O, Tiernan (D-R.1.), Hastings Keith
(R-Mass.), Louis Frey (R-Fla.) and
Brown.

Because of the congressional recess
beginning this week, and the necessity for
Rules Committee clearance of the bill,
no precise timetable for its consideration
by the full House is possible. Attention
shifted late last week to the Senate,
where the Communications Subcommit-
tee may schedule its hearings even be-
fore the House acts.

Cable pole rights
before FCC again

Dispute between CATV's
and utility companies
defies negotiated deal

An aging controversy between the
CATV industry and telephone-and-
power companies, which the FCC desig-
nated as the subject of an “‘expcdited”
hearing two years ago and which the
parties later made an extended effort to
resolve between themselves, is back be-
fore a commission hearing examiner,

At issue are two questions—the poli-
cies of telephone-and-power companies
regarding the use of their poles by
CATV systems, and whether and to
what degree the FCC has jurisdiction
over the agreements providing for such
use.

The hearing, prompted by cable tele-
vision’s complaints, was spun off for
“expedited” handling in March 1970
from one initiated in 1967; that hearing
involved a variety of other issues con-
cerning telephone companies’ practices
applicable to CATV.

The National Cable Television Asso-
ciation has complained that telephone
companies have refused to negotiate
long-termy agreements with CATV sys-
tems and that they often charge un-
reasonably high rates when they grant
access (BROADCASTING, March 9, 1970).
The rates are said to vary from $1 to
$5 per pole per year. Following reports
that the telephone companies were pre-
paring to hike their rates, the commis-
sion, in January 1970, asked them to
defer action until it had determined its
jurisdiction,

NCTA and Bell-systems representa-
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tives attempted to resolve their differ-
ences. and last June were reported near
agreement; the need to negotiate a sepa-
rate agreement between Pacific Tele-
phone and Telegraph Co. and California
CATYV interests was said to be the last
mgajor) obstacle (BROADCASTING, June 7,
1971).

But, although the various parties are
still talking, the difficulty in settling
their differences finally led them, on
March 16, back before Hearing Exam-
iner Charles J. Frederick.

The hearing, with telephone-and-
power company representatives explain-
ing pole-attachment policies, was mov-
ing slowly last week.

However, lawyers for the CATV in-
terests were buoyed when Examiner
Frederick on Wednesday said he would
certify to the commission the question
of whether AT&T’s alleged anticompeti-
tive practices in granting pole-attach-
ment rights are at issue in the hearing.

Now Marston declines
Cobb's former NAB slot

The National Association of Broad-
casters is still looking for an executive
vice president for station relations. to
succeed Grover C. Cobb who moved
to executive vice president for govern-
ment affairs earlier this month.

The association, however, did make
moves to restructure its government-re-
lations department.

Withdrawing himself from consider-
ation for the station-relations post was
J. Kenneth Marston, Robinson stations-
Dixie Network executive and member
of the NAB radio board. His name had
been mentioned after former FCC
Commissioner Robert Wells, now chief
of the Harris stations, dccided not to
accept the job (“Closed Circuit,”
March 20).

The addition of personnel to the gov-
ernment relations department followed
the January joint board directive to
beef up government relations.

Named to that department as vice
president for broadcast liaison was Wil-
liam Carlisle, currently the association’s
vice president for television. Effective
April 1, he will work with members,
state broadcasters associations and the
future of broadcasting committee’s task
force to generate broadcaster activity
as a backup for the activities of the
government relations department in
Washington. Mr. Carlisle joined the
NAB in 1954. Most recently he has
been the staff liaison for the task force
on license renewals. He also instituted
a series of mini conferences for TV
station executives ]ast year.

Working with Mr, Carlisle will be
Hollis Seavey, a member of the gov-
ernment-relations department.

Roy Elson, current vice president for
government relations, will continue to
be responsible for NAB’s legislative
activity. He will function as operating
chief of the government relations de-
partment, working with Mr. Carlisle.

Continuing to report to Mr. Elson
will be William Habel, who now will be
legislative counsel, and Michael Barry,
legislative assistant.

Mr. Cobb was named government
relations chief, succeeding Paul B. Com-
stock, who is resigning effective Sept. 8
but who is continuing as special counsel
on Federal Trade Commission, con-
sumer affairs and CATV matters
(BROADCASTING, March 6).

In another move last week, Charles
M. Stone, vice president for radio, will
be designated coordinator of stations
services in the station relations depart-
ment. He will coordinate a number of
NAB committees and publication of
monthly Kits sent to member stations.
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Programing

Networks play close-to-vest for fall

Prime-time and violence questions slow scheduling;
only six shows set; pilots for series becoming passe

I's sweaty-palms time along the tele-
vision production lines. This week the
networks are expected to reveal their
1972-73 prime-time schedules, Who
wins and who loses will be public knowl-
edge and there’s really no court of ap-
peals. Probably never before has there
been such uncertainty as to what to
expect.

As of now, only six new shows—two
for each network—would appear to be
committed for next season. They are:

® A Julie Andrews musical-variety
hour on ABC-TV out of Lew Grade’s
Associated Television Corp., London, to
originate in Hollywood.

® The Streets of San Francisco, an
hour law-enforcement series starring
Karl Malden for ABC-TV, produced by
Quinn Martin Productions in associa-
tion with Warner Bros. Television.

® The Bill Cosby Show, an hour
comedy-variety series on CBS-TV, pro-
duced by George Schlatter in Hollywood.

® A completely revised version of this
season’s discontinued half-hour sijtua-
tion comedy, Funny Face, again to star
Sandy Duncan and be produced by
Paramount Television.

® Banyon, an NBC-TV hour about a
hard-boiled private investigator, set in
the 1930, starring Robert Forster and
Joan Blondell, produced by Quinn Mar-
tin Productions in association with War-
ner Bros. Television.

® The Little People, a half-hour situa-
tion comedy for NBC-TV. starring
Brian Keith, filmed in Hawaii, pro-
duced by Warner Bros. Television.

Other decisions have been on again,
off again. For this has been the most
perplexing of program-development pe-
riods.

The new schedules are more than
a month overdue. As recently as last
January, Fred Silverman, CBS-TV's
vice president for programs, expressed
confidence that his schedule would be

ready for public disclosure by Washing-
ton’s Birthday. Similar disclosures by
the other two networks were not ex-
pected to be far behind.

Essentially there have been two rea-
sons for the delay (and for much of the
uncertainty):

® The question of whether the FCC
would stick with its prime-time access
rule limiting network evening shows to
three hours, and particularly whether
the commission would deny ABC-TV’s
request for continuation of a waiver to
let its shows run from 7:30 through 11
on Tuesday nights.

® The question of what would be de-
cided at the TV violence hearings in
Washington,

Why did the ABC Tuesday-night
waiver present such a dilemma? Let an
overheard conversation at last week’s
Los Angeles Emmy awards ceremonies
provide an explanation.

“It’s like a baseball manager bringing

‘O’Hara’: casualty and cause

That the violence hearings held by
Senator John O. Pastore (D-R.1.) and
his Communications Subcommittee last
week (see page 25) had a kind of bear-
ing on the delay in announcing new fall
network programs was exemplified to a
degree in the story of O'Hara, U.S.
Treasury.

This program, according to John A.
Schneider, president of the CBS Broad-
cast Group, has been dropped from the
network's 1972-73 schedule primarily
because of low ratings. (For the rating
period through February, the latest
available, O’Hara averaged a 17.3 rating
and 29 share of audience, a level that
most network programers regard as
marginal for renewal. Last season it did
slightly better but in January it was
moved back from 8:30 p.m. to 8 p.m..
NYT Fridays, against NBC's Sanford
and Son which has proved to be a hit.)

But, inferentially at least. a consid-
eration in the decision to drop the pro-
gram was the network’s anticipation of
backlash against violence resulting from
the surgeon general’s report and the
Pastore hearings.

This element was the theme of a letter
to Senator Pastore from Eugene T. Ros-
sides, assistant secretary of the U.S.
Treasury. Mr. Rossides commented that

the program was being considered for
cancellation “because CBS is concerned
about how your subcommittee will view
the extent of violence on its program
schedule,”

The senator spoke of “shenanigans
behind the scenes” and said, on reading
the letter into the record: “T'll tell you

O'Hara, United States Treasury, became
a cause celebre in the United States
Senate last week during hearings into

1elevised violence. The resuli—testi-
mony by CBS that the series would not
be renewed—ranks among the most
publicized in TV annais.

this is the kind of pressure that is being
brought at this time. This kind of propa-
ganda is not helpful and is damaging to
the public interest. The reflection here
that we're in some way damaging the
education of the people or law enforce-
ment is a lot of nonsense.”

Reading a separate statement on this
issue, obviously prepared after Senator
Pastore’s comments the day before, Mr.
Schneider acknowledged that Mr. Ros-
sides had spoken to Robert D. Wood,
president of the CBS Television Net-
work, who had told the Treasury of-
ficial that the program was being re-
viewed because of low ratings and other
considerations, a normal procedure. Mr.
Wood did mention the upcoming Pas-
tore hearings, the CBS witness said, but
not as an element in a decision on
O’'Hara.

Just how Mr. Rossides knew that
continuance of the program was shaky
was explained by a Treasury spokesman
who noted that the department worked
closely with the producers (Jack Webb’s
Mark VIII Productions) in the prepara-
tion of the various episodes and that the
possibility of cancellation was a well-
discussed topic among all those involved
in the program. It was through his own
staff, it was stressed. that Mr. Rossides
learned of the prospective axing, which
in turn moved him to call the network.
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in a right-handed relief pitcher to face a
right-handed pinch hitter,” one producer
said to another. “CBS and NBC have to
know how they're going to pitch to

ABC's strongest line -up, Tuesday
nights.”
Reportedly, because dealing with

ABC’s strength was deemed so critical.
at least one of the other networks, if
not both, drafted two different program
schedules for the fall—one if ABC was
granted jts waiver; the other if thé re-
quest was denied. Now that the com-
mission has ruled that ABC wiil have to
give back a half-hour of prime time {o
affiliates on Tuesdays (BROADCASTING,
March 20) this dilemma has been
solved. .

Still hovering ominously over the fate
of next season, though, is Surgeon Gen-
eral Jesse L. Steinfeld's call for action
to stem violence in TV programing (see
page 25). There has been a spate of
action-oriented dramatic hours devel-

oped for the fall. Is the pressure from
Washington against any program hinting
of violence compelling enough to cause
a switch to safe situation comedjes? As
late as last week, network programing
officials were wondering. And televi-
sion’s program producers were fretting.
There seems no guestion now that the
TV-violence hearings in Washington are
going to have a decided effezt on the
final schedules. causing changes in care-
fully developed program concepts and
scripts.

The saving element for the networks
in all this uncertainty is that there is
plenty of development product avail-
able, situation comedies as well as ac-
tion-adventure. Nobody wanted to be
caught short. As a result perhaps as
many as 90 projects were developsd as
potential series. Not all are being ac-
knowledged by the networks as series
contenders. ABC-TV. in particular, this
year has been reluctant to publicly rec-

ognize most of its TV movies as being
possible series introductions.

Actually, though, the 1972-73 pro-
gram development season is likely to be
remembered as a time when the pure
prime-time pilot began to disappear. A
BROADCASTING survey of 38 possible
pilot projects that already have been
exposed to the public or have been as-
signed air dates, shows that 22 of them
played as TV feature films; six others
were presented as segments of feature-
film time periods; eight were shown as
programs within existing seties (in other
words could become series spin-offs);
one was a special; one other was show-
cased as a “sneak preview" hout.

It adds up to a development year
when the series-within-a-movie and se-
ries-within-a-series became the economi-
cal, feasible, efficient, accepted way to
make a pilot,

A list of possible pilot projects and
how they were presented follows:

Projected Type of Projected Type of
Title Length Presentation When Title Length Presentation When
ABC-TV The Singles Half-hour Feature segment, 3INT/T2
Love in the Hall-hour  Spinoff, Love 2/25/72 CBS New Friday
Happy Days American Style g
q Heat of Anger Hour Feature, CBS New  3/3/72
Love and the Half-hour Spinoif, Love 2/25/72 5 Y :
Newscasters American Style (FURET] I IIES
e (R G Half-hour Spinoff, Love 1/28/72 Bobby Jo and Half-hour Feature segment, 3/31/72
Private Eye Americ'an Style the Big Gl C-BS L7 fnday
Good Time Band Night Movies
Love and the Half-hour Spinoff, Love 2/11/72 :
Y ] i~ My Sister Half-hour Feature segment, 3/31/72
gaf?hz;a'shloned American Style CBS New Friday
i Night Movies
The Twentieth- Hour Spinoft, The ABC  2/16/72 q :
) g Miss Stewart, Sir Half-hour Feature segment, 3/31/72
Century Follies Comedy Hour CBS New Friday
Fol-De-Rol Hour Spinof.t, The Mon- 2/28/72 Night Movies
day Night Special Man on a String  Hour Feature, CBS New  2/18/72
The Streets of  Hour Feature, The ABC  2/28/71 Friday Night Movies
L) A Sunday Night Movie Oh. Nurse Half-hour Feature segment, 3/17/72
Wheeler and Hour Feature segment, 3/27/72 CBS New Friday
Murdoch The ABC Monday Night Movies
Night Movie The Cable Car  Hour Feature, CBS New 11/19/71
Lhe New Hour Feature segment, 3/27/72 Murder Friday Night Movies
ealers The ABC Monday i i
: : Maude Half-hour Spinoff, Al in 3/11/72
Night Movie the Family
Call Her Mom Half-hour Feature, Movie ot  2/15/72
the Week
The Rookies Hour Feature, Movie of  3/7/72 NBC-TV
the Week
Fireball F d H F et . The ABC 3/5/72 Wow Hour Sl a1/
irebali Forwar our
sf,?,;x'mgit Movie Ghost Story Hour Feature segment, 3/17/72
World Premiere
The Adventures Hour Feature, The ABC  2/20/72 o,
of Nick Carter Sunday Nigh! Movie Movin' On Hour Feature segment, 3/17/72
A Very Missi H Feat Movie of 3/4772 World Premiere
ery Missin our eature, Movie o . .
pe,so% g the Weekend Lights Out Hour gneak-prewew 1/15/72
pecial
Jigsaw Hour Feature, The ABC 3/26/72
g Sunday Nig?n Movie Banacek Hour Feature, World 3/20/72
The Delphi H F The ABC 16/ Premiere
e Delphi our eature, The 3/6/72
Bureau Monday Night Movie Cutter Hour Feature, NBC 1/26/72
The E f H Feature, M t2/29/72 Mystery Movie
e Eyes o our eature, Movie o .
Charleys Sand the Weeken:fe Evil Roy Siade Hour Feature, World 2/18/72
Premiere
Kung Fu Hour Feature, Movie of 2/22/72 .
g the Week vie o Amanda Fallon Hour Spinoff, The Bold 3/5/72
Ones
CBS-TV Banyon Hour Feature, Worid 3/15/71
The Living End  Half-hout Feature segment,  3/17/72 Premiere
CBS New Friday Probe Hour Feature, Worid 2/21/72
Night Movies Premiere
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WGAW bestows honors

for best of scripts

The Writers Guild of America West
gave 13 awards for excellence in screen,
radio and television writing at its 24th
annual awards reception in Beverly
Hills. Included was a special award to
actor Charles Chaplin, named recipient
of the WGAW’s first Medallion Award.

Television awards went to Carol
Sobieski and Howard Rodman for best
original anthology script, “The Neon
Ceiling,” a World Premiere on NBC-
TV. The best-anthology-from-another-
source award was won by William
Blinn for “Brian’s Song,” presented as
an ABC-TV Movie of the Week.

Thomas Y. Drake, Herb Bermann,
Jerrold Freedman and Bo May won in
the best-dramatic-episode category for
“Par for the Course,” which was an
cpisode on NBC-TV's The Psychiatrist
series.

Honors for the best comedy episode
went to Martin Cohan for his script,
“Thoroughly Unmilitant Mary’ on CBS-
TV's Mary Tyler Moore Show.

Ten writers on CBS-TV's Carol Bur-
nett Show won in the best-variety cate-
gory. They were: Don Hinkley, Jack
Mendelsohn, Stan Hart, Larry Siegel,
woody Kling, Roger Beatty, Arnie
Rosen, Kenny Solms and Gail Parent,
with writing supervised by Arthur
Julian,

The Valentine Davies Award, “for
bringing honor and dignity to writers
everywhere” was given for the first
time to two writers, Michael Blankfort
and Norman Corwin. Allen Rivkin was
given the Morgan Cox Award for guild
service. The Laurel Award for writing
achievement went to screen-writer
Ernest Lehman.

Winners announced
by directors guild

John Rich, director of CBS-TV’s top-
rated Al in the Family series, was
named “television director of the year”
by the Directors Guild of America. Mr.
Rich was also honored for best direc-
tion of a comedy series, The awards
were announced at the guild’s 24th an-
nual awards dinner held simultancously
in Beverly Hills, Calif. and New York,

For its TV awards—motion picture
awards wcre also announced—the guild
followed a new policy of nominating
three “best directors” in each of five
categories of programing. Other TV
winners were: Daniel Petrie in the dra-
matic series category for the “Hands of
Love” episode of ABC-TV’s The Man
and the City; Tim Kiley in the musical
variety category for NBC-TV’s Flip
Wilson Show; Phillip Beigel for * Anato-
my of a Decision” segment of ABC-
TV'’s The FBI and The Grear Amneri-
can Dream Machine on National Edu-
cational Television-Public Broadcasting
Service in the documentary/news spe-
cial category; and Buzz Kulik for ABC-
TV’s movie, “Brian’s Song” in a special
category defined as any program run-
ning longer than an hour.
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Kurt Waldheim, secretary-general of the
United Nations, striking the Japanese
Peace Bell at UN headquarters during
ceremionies marking WOR-Tv  New
York's 12-hour E Day '72 program on
the environment last Tuesday (March
21). More than 60 stations throughout
U.S. carried WOR-TV's prograning in
whole or in part.

Movie-in-hotel service
to expand beyond Atlanta

Trans - World Communications Inc.
termed its closcd-circuit showing of
motion pictures in the Hyatt Regency
Atlanta for three months “an unquali-
fied success” and announced last week
that it will put the service into hotel

rc;q’r?s in 25 major cities by December
1 .

Jerome S. Hyams, executive vice pres-
ident of Columbia Pictures Industries,
Trans-World’s parent company, told a
news conference in New York on
Thursday (March 23) that in December
14.2% of the Atlanta hotel’s guests re-
quested the Tele/Theater service, with
the percentage rising to 22.3% in Janu-
ary and 24.4% in February. Fee for
each movie is $3. Mr. Hyams said it
was “significant” that 67% of the total
viewing was from 9 a.m, to 7 p.m. and
11 p.m. to 9 a.m. during hours that are
not peak motion-picture theater times.

William J. Butters, vice president and
general manager of Trans-World Com-
munications (formerly known as Trans-
World Productions), outlined expansion
plans. He said Tele/ Theater will be ex-
tended to six more hotels in the Atlanta
area; is installing equipment in New
York and Toronto hotels and will move
by fall into Chicago, Miami, Honolulu
and San Francisco. Present projections
are for Tele/Theater to be available in
25,000 hotel rooms in six cities by
December 1972 and in about 160,000
rooms in 25 cities by December 1973,

Mr. Butters also revealed that Trans-
World’s Televention system will provide
closed-circuit coverage of the Demo-
cratic national convention to 30,000
hotel rooms in Miami July 9-13.

BONNEVILLE PROGRAM

SERVICES.

WE MADE THE WHOLE
IDEA BEHIND ADULT
MUSIC PROGRAMMING

A SUCCESS.

See Marlin Taylor, Fred Seiden
and Loring Fisher at the
NAFMB and NAB eonventionsto

discuss your needs.

Meet the people and hear their music.

Bonneville Program Services
485 Madison Avenue
NewYork,N.Y.10022
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Three of the Peabody's television network winners: ABC’s
“Brian’s Song,” shown on its Movie of the Week; CBS’s “4

Peabody winners
for 1971

Awards to be presented
April 25; citations to
Stanton, Heinemann, Godfrey

Seventeen individuals and broadcast
organizations, were designated in an an-
nouncement for release today (March
27) as winners of the 1971 George
Foster Peabody broadcasting awards.

Announcement of the awards was to
be made by Dean Warren K. Agee of
the Henry W. Grady School of Jour-
nalism, University of Georgia, which
administers the program. Formal pres-
entation of medallions and certificates
will be made in New York on April 25
at a luncheon held in conjunction with
the Broadcast Pioneers.

The 1971 winners:

Broadcast news—John Rich, NBC
Radio and TV, Ncw York, for “two
decades of distinguished radio and tele-
vision reporting on China and the Far
East,”

Radio education—WHaA(aM) Madi-
son, Wis., for its Wisconsin on the
Move program, “an innovative class-
room use of radio.”

Radio youth or children’s programs—
Wwva(aM) Wheeling, W. Va., for its

AR

Junior Town Meeting of the Air series,

Radio promotion of international un-
derstanding—Voice of America, for its
“continuing excellence in programing in
the promotion of international under-
standing.”

Radio public service—NBC Radio for
its Second Sunday series, which “probes
deeply into social issues.”

Radio special award — Wcco(am)
Minneapolis for Heart of the Matter,
a program with “a unique approach to
public education in cardiovascular dis-
ease and treatment.”

Radio special award—Arthur God-
frey, CBS Radio, “as an affectionate
gesture for his continuing service to
American radio.”

Television entertainment-— NBC-TV
for “continuing dedication to the con-
cept of excellence in dramatic program-
ing, as evidenced by The Price, Jane
Eyre, All the Way Home and The Snow
Goose; CBS-TV for The American
Revolution: 1770-1783, a Conversation
with Lord North as a “‘unique blend of
entertainment and information,” and to
ABC-TV and William Blinn for “ex-
traordinarily sensitive translation of a
touching human drama into the out-
standing production of Brian’s Song.”

Television youth or children—ABC-
TV News for Make a Wish, a program
“produced with imagination and under-
standing relating to the world of chil-
dren.”

Television education — WQED(Tv)

Ovation Musice

8585 N. Stemmons Freeway
Suite 822
Dallas, Texas 75247

214/638-6525

Programatic Broadcasting Services

Complete Programming Automation
Outstanding Adult Music

Unlimited Programming Flexibility
Significantly Reduced Operating Cost
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Conversation with Lord North,” part of The American Revo-
lution series; NBC's White Paper “This Child Is Rated X.”

Pittsburgh for the The Turned-on
Crisis, in which “educational television
utilizes its potential to help solve one
of the country’s major problems, drugs.”
Special television education—Missis-
sippi State Educational Television Au-
thority and its executive director, Wil-
liam Smith, for “enhancing the educa-
tional system of the state of Mississippi
through innovative use of television.”

Television promotion of international
understanding—United Nations televi-
sion, New York, for “the production of
a rich television experience of music
and peace in United Nations Day Con-
cert with Casals which featured some
of the world’s outstanding musicians.”

Television public service—NBC-TV
for This Child is Rated X exemplifying
“television at its finest, focusing on
juvenile justice and children's rights.”

Special television award — George
Heinemann, NBC-TV, for “a distin-
guished career in children’s and youth’s
programing, including his current series,
Take a Giant Step.

Special Award—Dr. Frank Stanton,
vice chairman of CBS, for “a distin-
guished career in broadcasting, serving
America as a gallant and courageous
spokesman for the industry.”

Production troika

Three companies with broadcast affilia-
tions have entered a joint venture to
produce motion pictures. Bing Crosby
Productions (a subsidiary of Cox
Broadcasting), Fuqua Industries and
Wometco Industries have agreed to pro-
duce at least two films in next year,
beginning with “Walking Tall,” de-
scribed as a contemporary action drama
to be shot in Tennessee. BCP will put
up 50%, Fuqua and Wometco 25%
each of the first production. The parties
said they entered deal because of “con-
cern with the shortage of good motion
picture product,” and indicated theirs
would be ‘“excellent family pictures
for the motion picture industry and,
later, for television.” BCP, which had
a box-office hit with its first film, “Wil-
lard,” has finished a seque: titled “‘Ben”
and currently is shooting a third feature
with Universal.
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ProgramNotes

Basketbalt benefit ®* Coliseum Sports
Productions Inc., New York, will put
together 120-station network package
for Pizza Hut Basketball Classic be-
tween East and West college all-star
squads on Saturday, April 15, in Las
Vegas Convention Center. Wichita's
Pizza Hut Corp., sponsor, will set up
fund out of event to benefit Wichita
State University and Marshall Univer-
sity (whose football teams were lost in
airplane crashes in 1970) and to aid
U.S. Olympic team.

On NBC in fall ® Sealab 2020, an ani-
mated adventure-ecology series about
an underwater colony of oceanauts 50
years from now, premieres this fall on
NBC. The Saturday-morning half-hour
series will be produced by Hanna-Bar-
bera Productions. The head writer and
story editor is Peter Dixon, an author-
scientist who has contributed to ocean-
ographic journals.

Kirby for fall ® Winters/Rosen Produc-
tions, Hollywood, will produce The
George Kirby Show in association with
Group W for fall start in syndication.
Half-hour comedy-variety series will be
shown on Group W's outlets—KYw-Tv
Philadelphia, kDkA-Tv Pittsburgh, wJz-
Tv Baltimore, KP1x(Tv) San Francisco
and wBz-Tv Boston.

Methodist coverage ® Special “hot-line”
telephone service will be available to
radio and TV news personnel interested
in United Methodist General Confer-
ence. Sixty-second recorded stories will
be updated at 12 p.m., S p.m. and mid-
night (EST) on (404) 524-8572. Meet-
ing will be held April 16-22 in Atlanta.

New syndication ® Gottlieb/ Taffner Pro-
grams has been formed by veteran pro-
gram executives Ira Gottlieb and Don
Taffner to serve as syndicator for
Thames Television Ltd. and other inde-
pendent producers. New firm has be-
gun distnibution of two Thames series,
one-hour The Rivals of Sherlock
Holmes and half-hour Father, Dear
Father. 39 West 55th Street, New York.,

Luce talk ® Claire Boothe Luce, writer,
former U.S. ambassador to Italy and
congresswoman, is newest commentator
on CBS Radio Network opinion series
Spectrum. Mrs. Luce will record opinion
pieces at KHVH(AM) in Honolulu, where
she now resides.

Report on rampage ® Thou Shalt Not
Kill, documentary about two young
men who murdered six people and in-
jured others during Christmas week,
1966, in Salt Lake City, will be NBC
News special Tuesday, April 18 (8:30-
9:30 p.m. NYT). Special includes
interviews with convicted murderers
Walter Kelbach and Myron Lance.

Two for one ® Two half-hour series will
replace “The ABC Comedy Hour” on
ABC-TV (Wednesdays, 8:30-9:30 p.m.
NYT), starting April 12, at 8:30-9
ABC-TV has scheduled “The Marty
Feldman Comedy Machine,” and at
9-9:30, “The Smith Family.” Latter se-
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Four of five principals in a covperative program venture addressed a Washington

reception and screening last week of a "health, nutrition and growing-up” series
to begin April 3 on CBS-TV’'s Captain Kangaroo. L to r: Richard W. Jencks,
CBS Washington vice president; Edward Zigler, director of the Office of Child
Development of the Department of Health, Education and Welfare; Bob Keeshan,
originator and star of Kangaroo, and Robert D. Wood, president of CBS-TV . John
Sutherland, chairman of Sutherland Learning Associates, which is producing the
series of 50 three-and-a-half minute vigneties, also attended the gathering. Dr.
Zigler termed it "'the first time that a federal agency, a national commercial network
and a producer of multimedia learning systems have cooperated on a joint venture,”
with the government supplying the funds, the producer the talent and the network

the showcase and time.

ries was in ABC-TV's prime-time sched-
ule last fall but was dropped temporar-
ily at midseason.

Foothall rights ® Washington State Uni-
versity, Pullman, has awarded broad-
cast rights for 1972 footbali season to
Robert Wold Co., Los Angeles, for
radio, and to Michacl P. Martin and
Associates, Spokane, for delayed tele-
casts. Wold plans to set up regional
network.

Pro prime-time rule

Donald H. McGannon, chairman and
president of Westinghouse Broadcasting
Co., said Friday (March 17) he was
“deeply concerned” by NBC President
Julian Goodman’s announcement that
NBC would shortly petition the FCC
to revoke the prime-time access rule
(BROADCASTING, March 13).

Mr. McGannon, in response to ques-
tions, challenged Mr. Goodman’s con-
tention that the rule hasn’t worked, as-
serting that it hasn’t had a chance to
work because of a number of factors,
including a slack economy, recent FCC
waivers permitting stations to schedule
movies and off-network series and gen-
eral opposition by broadcasters. More-
over, he said, next season “will be diffi-
cult too,” particularly with the adver-
tiser/barter trend continuing and a
large number of former network series
being “resurrected and redone.”

“What we need,” he said, “is a rea-
sonably long trial period—at least two
years and preferably three—and a com-
mitment from the industry and the FCC
to give it a real try.”

Mr. McGannon was one of the fore-
most advocates of the access rule and
one of the few broadcasters favoring its
adoption.

Teaser on prime-time rule

FCC Commissioner Robert E. Lee said
last week that the commission may hold
further hearings this summer on the

prime-time access rule if, after network
schedules are firmed up, there remain
“uncertainties” about the possible *‘ad-
verse impact” of the rule. Mr. Lee ap-
peared in New York Thursday (March
23) at a seminar on syndicated pro-
graming sponsored by Knowledge In-
dustry Publications.

BATACH
HAS

TONI HOLT
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EquipmentsEngineering

Two-way cable test
planned for Orlando

American Television & Communica-
tions Corp., Denver, announced that
before the end of May it will install a
two-way cable-distribution system in
25 locations in its alrcady operative
cable-TV system in Oriando, Fla. The
installations will be remote interactive
terminals in homis, businesses and edu-
cational facilities. These subscribers
will be connected to a central com-
puter. The system, which is culled
“"Polycom,” will allow subscribers to
send as well as receive information.

Beyond field testing the bidirectional
cable-distribution system in Orlando.
ATC is preparing for several thousand
morc two-way installations by the end
of the year, with at lcast 200 two-way
installations expected as carly as late
fall. For the Oriando ficld test, ATC
is talking about using its two-way ca-
pability for fire-alurm and burglar-
alarm systems. opinion polling, in-home
merchandising, credit verification, sub-
scription programing, and automatic
connection and disconncction to the
basic cable-TV system.

The system to be used in Orlando
was developed jointly by ATC and
Electronic Industrial Engincering Inc.,
North Hollywood, Calif,

The first phase of the Orlando cx-
periment is to prove the technical feasi-
bility of operating a two-way cable-TV
system. The hope also is that two big
questions, at least, will be answcred:
what are the economics involved and
what differcnt types of services will
subscribers accept?

For two ycars, Electronic Industrial
Engineering has been evaluating a
single wire, two-way or bidirectional
cable distribution system. The company,
which is engaged in the design, manu-
facture and marketing of a range of

components and systems for the cable-
TV industry, was acquired earlier in
the year by RCA as a wholly owned
subsidiary (“Closed Circuit”, Feb. 21).
Founded by John R. Thompson and
Donald G. Chandler, both out of the
aerospace business, EIE has been in
full-time operation only since 1968. Its
bidirectional cable equipment previous-
ly, has been installed in Overland Park,
Kan., and in Morro Bay, Calif.

Color TV, FM radio up

The sale of color TV sets and FM radio
receivers by manufacturers to dealers
rose significantly for the first two months
of the year. compared to the same
period last year-—color TV by 25.8%,
FM sets by 15.9%—the Electronic In-
dutries Association has reported.

Only two categories dropped in sales
for the January-February period: home
AM radios and auto radios. Home
AM radio sales were down by 13%:;
auto radios by 9.5%.

For the first two months of 1972:

1972 1971
TELEVISION
Color TV 1,064,291 846.261
Black and white 774.297 725,187
Total 1.838.588  1.571.448
RADIO
AM 555.538 638.209
FM 500.527 431.893
Auto 1,578,445  1,743.095
Total 2.634.510 2.813,197

China TV pool chief at NAB

Marshall B. Davidson, CBS News vice
president-operations, will address the
April 10 engincering luncheon at the
National Association of Broadcasters
convention in Chicago April 9-12. it
was announced last week. Mr. David-
son was chairman of the U.S, networks’
pool covering President Nixon's visit to
China. The cngineers will also hear Dr.
James C. Fletcher, administrator of the
National Acronautics and Space Admin-
istration, at their luncheon on April 11,

Better Switching
IS Vital

Our specialization and
terminal equipment can
save you money in
planning or updating
your tv switching needs

VITAL INDUSTRIES, INC.

3614 S.W. ARCHER ROAD. GAINESVILLE, FLA. 32601 » PHONE 904 -378-1581
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TechnicalTopies

New video tape * Ampex Corp., Red-
wood City, Calif., has introduced trans-
verse video tape for use with four-head
broadcast video-tape recorders. Two-
inch-wide tape is designed for commer-
cial and educational monochrome
broadcasting, as well as for producing
master monochrome programs for
closed-circuit TV. It's available in 30-,
60- and 90-minute versions at $190
for hour reel.

White on black ® Audio/Video Products
announces Digiclock, digital clock sys-
tem for TV display providing real-time
readout on all monitors. Device uses
white time characters on black back-
ground “window” for improved read-
ability. Price: $1,995. 9236 Fostoria
Street, Downey, Calif. 90241.

RCA's Powers makes
case for dual cable

An RCA scicntist has reached some
“surprising conclusions” about two-way
cable—one of which is that dual cable
can be less expensive than single cable
for distributing 20-24 channels of cable
programing in cities.

Dr. Kerns H. Powers, director of
communications rescarch laboratories at
RCA's David Sarnoff Research Center
in Princeton. N I, said that dual cable’s
greater cost for cable and installation is
offset by other factors, primarily the
climination of the set-top converter re-
quired with single cable. Additionally,
he said, the dual-cable system offers
such advantages over single cable as im-
proved rcceiver performance, increased
system reliability and greater system
capacity.

Reporting to the first International
Cable Television Market conference in
Cannes, France, Dr. Powers said the
cost of dual cable could run as low as
$66 per subscriber versus $71 for single
cable in the top-50 markets, where 65%
of all cable homes are found. Costs for
both systems would be about the same
in suburban areas, he said.

Dr. Powers cautioned that the figures
“have some uncertainty in their values
for a typical installation and, of course,
should not be taken at face value.”
Their purpose, he said, is ““to show that
the general assumption of dual-cable
systems being much more expensive
than single cable is simply not valid.”

New home TV recorder
due from RCA in '73

RCA has promised to be out in late
1973 with a new magnetic-tape color
video player for viewers to record and

BROADCASTING, March 27, 1972




play back home broadcasts or home
movies. RCA’s system doesn’t require
modification of the home color set.

In its March 23 announcement in
Indianapolis, where RCA demonstrated
its new system, called ‘“SelectaVision
MagTape,” RCA said that Bell &
Howell and Magnavox will market
products based on the system. Bell &
Howell also is expected to make the
precision tape-transport component of
the system for. RCA in its Chicago
facility and will license this to others in
the industry. Magnavox plans to inte-
grate its “low-cost” color camera with
the new system, and RCA, which at
present has only a black-and-white
camera available, said it is developing
a “low-cost” color camera.

RCA, which will both produce and
market the new player, said it is con-
tinuing to work on its holotape system
(for playback only), first announced in
October 1969, but that holotape (using
the laser beam) would be earmarked
only for anticipated demand “in spe-
cialized markets.”

At a news conference in Indianapolis.
RCA officials said they hoped to market
the new player at $700, and that a
cartridge of one-hour unrecorded, re-
usable tape would be priced around $30.

Demonstrated by RCA was the play
of pre-recorded tapes. the recording and
playing back of regular off-the-air TV
shows (with a home-TV camera using
8mm film) and the recording and play-
ing back of home movies. All three
uses employ the tape cartridge, which is
about the size of an average hard-cover
book.

Motion pictures
from 35mm stills

A new process for producing motion
pictures, said to be capable of drastic
cost reductions for TV commercials as
well as in other audio-visual areas,
has been announced by Instructional
Dynamics Inc., Chicago. Called Elec-
tromotion, the process was devised by
Dr. Leonard Reiffel, inventor of an in-
stant electronic graphics system under
the name Telestrator.

The new system uses a sequence of
35mm stills that are processed at IDI
laboratories to produce 16mm film on
which complementary information is
electronically superimposed, The result
is apparent motion-picture film.

The cost, according to 1DI. would run
$200 to $400 per minute for a master.

Sony two-system cassettes

Sony Corp., Tokyo, says it has de-
veloped the first video-cassette system
that gives program compatibility be-
tween NTSC (U.S. and Japan) and
CCIR (Europe) standards.

Sony revealed at VIDCA, an interna-
tional trade conference in Cannes,
France, that its system will permit pro-
grams made in Japan and the U.S. to be
played back in Europe. A spokesman in
New York said that playback is possible
when an NTSC-CCIR switch is used
with Sony’s 625-line, 50-field Trinitron
color-TV monitor.
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Broadeastlournalism

Journalism medium
or soap box?

That's decision TV faces
in trend toward ‘access,’
Karayn tells ETV group

A noncommercial-television news exec-
utive warned last week against “the cur-
rent and growing tendency among
broadcasters to turn to unlimited, direct
and mathematically equal ‘access’ as a
substitute for journalism and as a
means for reducing the pressures upon
journalists.”

Jim Karayn, president of the Na-
tional Public Affairs Center for Tele-
vision, siaid the opening of broadcast
channels to debate is important, par-
ticularly in a political year, but not
sufficient. In fact, he said. such access
is a “total abdication of journalism™ if
unaccompanied by interpretation and
analysis.

“Journalism is the attempt to con-
dense. focus and clarify debate on pub-
lic issues,” Mr. Karayn told a mecting
of the Southern Education Communi-
cations Association .in  San Antonio,
Tex. “It attempts to translate the facts
on issues from a few people in posi-
tions of power to the entire public in
a rational and understandable form. Ac-
cess alone cannot fulfill this function.”

Mr. Karayn did not deal specifically
with the Nixon administration's opposi-
tion to public affairs on the noncom-
mercial media, or its criticism of the
hiring of former network newsmen
Sander Vanocur and Robert MacNeil.
However, his speech was in part an
implicit defense of public television's
right to follow the course it has taken.

Television journalism, he said, must
not become only a “telethon of ideas,”
or an “ever more confusing babble of
voices comipeting for public attention.”
Instead:

“It must continue to provide society
with calm. reasoned discussion by pro-
fessionally trained journalists—yes, men
like Sander Vanocur and Robert Mac-
Neil—as a means of focusing attention
on the important and not the trivial,
the substance and not the rhetoric.
‘Access’ js important, but it is not
journalism, it should not be mistaken
for journalism. and it should not re-
place journalism. Journalists arc hired
to make judgments; they are not em-
ployed to put a verbal linkage between
one unedited and one unevaluated
opinion after another.”

The NPACT president named access
as perhaps the most important of three
problems broadcast journalists face in
maintaining their credibility. Another,
he said, is the “unwillingness to dig

for the stories behind the blizzard of
press handouts and speeches . . . We are
in serious danger of moving to ‘journa-
lism by press release.” ” A third was as
much a criticism of the establishment
as the news media. Mr. Karayn said
that the same powerful men who ac-
cuse “television, and particularly public
television” of over-emphasizing the
views of antiestablishment spokesmen,
are “more and more unwilling to come
into the free marketptace of ideas on
television and present [their] views.”

The commercial establishment, he
said, is “quite willing to present its
views through those communication
channels it controls—such as commer-
cial television advertising. But, when a
television journalist attempts . . . to
study the problems of pollution or
product safety, he can always get the
consumer advocate to appear, but he
will find it very difficult to obtain a
spokesman from the company whose
product is being questioned.” Similarly,
he said, the administration—any ad-
ministration—controls so many sources
of public information “that it does not
wish to inject itself into a risky, un-
controlled communications medium,

such as a television public-affairs pro-
gram.”
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Efron vs. CBS:
another round

New research disputes
her charges of news bias
but she argues back

A new independent study commissioned
by CBS News reports findings “radical-
ly different” from those made by Edith
Efron in her book, The News Twisters,
which charges there was liberal-left-
wing bias in 36 CBS Evening News pro-
grams carried during the 1968 presiden-
tial election campaign.

Miss Efron actually last week hailed
the new study “which is totally unlike
mine” because it “does not replicate or
refute my findings."

The latest study by International Re-
search Associates, New York, is an
analysis of the content of transcripts of
36 broadcasts and follows a study com-
pleted last fall by Dr. Charles Winick.
professor of sociology at the City Uni-
versity of New York, which examined
and sharply challenged Miss Efron’s
methodology (BROADCASTING, Oct. 13,
1971).

INRA said that while Miss Efron had
reported 16 times greater anti-Nixon
than pro-Nixon material in the 36 tele-
casts, INRA found 62% of the Nixon
material to be “neutral”, 19% “favor-
able” and 19% *“unfavorable.”

Miss Efron had reported that pro-
Humphlirey material was greater than un-
favorable treatment in the same broad-
casts by a 1.l-to-1 ratio while INRA
found a 1.5-to-1 ratio, largely as a result
of the way Mr. Humphrey referred to
himself. INRA classified 57% of the
Humphrey material as “neutral,” 25%
as “favorable™ and 17% as “unfavor-
able.”

INRA analyzed all paragraphs in the
transcript containing references to presi-
dential candidates not only to determine
if content was favorable, unfavorable or
neutral but also for sources of content.
The study showed that where CBS
newsmen were the source, 68% of the
Nixon material was neutral; 18% favor-
able to him and 13% unfavorable,
while 66% of the Humphrey material
was neutral, 18% favorable to him and
16% unfavorable.

CBS also asked INRA to analyze
treatment in the 36 broadcasts of 10
“issues” included in Miss Efron’s book,
including U.S. policy on the Victnam
war, white middle class, black militants,
etc. INRA reported these “issues” could
not be analyzed systematically, princi-
pally because they had not been pre-
cisely defined by Miss Efron and some
overlapped.

Miss Efron pointed out that her
book was “strictly a pro and con
opinion study based on a journalistic
definition of bias in covering contro-
versy—namely that fair coverage re-
quires relatively equitable presentation
on both sides.” The INRA study, she
said, used different methodology. She
said it measured in paragraphs all cam-
paign-related stories, whether or not
they contained opinions, and evaluated
them as pro, con or neutral. “I don’t
know what it means, but its conclusions
support my book.” she said.

She quoted what she said were some
of the INRA study’s highlights:

= Of 210 campaign-related stories

46% referred to Democratic Party
figures, [1% to Republican Party
figures.

a2 Of the people or groups covered
in campaign-related paragraphs of the
210 stories 16% were Democrats, 3%
were Republicans.

= Of the sources of reports in all
campaign-related stories 20% were
public officials known to be pro-Demo-
cratic. 8% known to be pro-Republi-
can.

‘Interpretive reporting’
upsets Spiro Agnew

Vice President Spiro T. Agnew offered
1,200 high-school editors assembled in
Culver City, Calif., last week his for-
mula for improving the quality of the
news-gathering profession—steer clear
of “interpretive reporting.”

The Vice President said he was dis-
tressed by a “trend to interpretive re-
porting, something midway between an
editorial statement and a factual story.”

And while he has been critical of the
product of newspaper and magazine
writers about as often as he has of
broadcast journalists, he gave higher
marks to the print media than to radio
and television newsmen in hewing to
the facts.

—
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“Reporting should be separate and
distinct,” he said. “The written press
has basically held to that. Television
and radio tend to allow opinion journal-
ism not separated from the facts.”

Mr. Agnew's conference with the
high-school journalists was sponsored by
the California Scholastic Press Associa-
tion.

Appeals court tells
judge to reopen doors

A ruling underscoring the constitutional
rights of newsmen in covering trials was
handed down by the New York Court
of Appeals last week. Its language sug-
gested—but explicitly refused to say—
that a judge might almost never be
justified in closing a trial to newsmen
and public.

The decision was on an appeal taken
by a group of broadcast and print re-
porters after State Supreme Court
Justice George Postel barred the press
and public from the trial of Carmine J.
Persico on loan-shark charges last fall,
A lower court had rejected a petition to
require Justice Postel to reopen the trial.

The appeals court decision, written
by Chief Judge Stanley H. Fuld, held
that Justice Postel had closed the trial
to “punish and censor” the newsmen
for disregarding his instructions not to
publish “anything other than [what]
transpires in this courtroom.”

“Even if we were to assume that such
an order could ever be justified, and we
do not here reach or consider that ques-
tion,” the decision said, it could stand
only upon a clear showing . . . that it
was necessary to meet ‘a serious and
imminent threat' to ‘the integrity of
the trial.” ™

The decision said a number of other
means are available to judges. including
sequestering of juries in “extreme situa-
tions,” to kecp news reports from in-
fluencing trials.

Because the Persico trial was com-
pleted—he was found innocent——the de-
cision has no effect there. But lawyers
felt it would be deterrent on moves to
close other trials.

Rally around the logo

NBC-TV’s use of a red, white and blue
logo introducing and advertising its
election campaign coverage was blasted
on the House floor last week as “poor
taste” and a “‘distasteful misuse” of the
American flag by Representative JTames
H. Quillen (R-Tenn.).

The “Decision 72" slide, which fea-
tures the numeral seven in such a way
that it resembles the United States flag,
was used last Tuesday evening to intro-
duce the network’s capsule reports on
the Hlinois primaries. Mr. Quillen con-
tended that the use of the emblem in
this manner is a violation of the Federal
Flag Code, which states that “the flag
should never be used for advertising
purposes in any manner whatsoever.”

The flag code is intended to be a
voluntary guide to proper flag usage by
American citizens: however, it carries
no penalties for noncompliance.
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Entron cable systems
go to new corporation

Entron Inc. announced that it will trans-
fer interest in jts CATV operating sub-
sidiaries to a new corporation formed by
a group of investors led by Sidney R.
Knafel and George L. Lindemann of
New York.

Mr. Knafel is with Loeb, Rhoades &
Co. Mr. Lindemann js vice chairman of
Cooper Laboratories Inc.. a pharmaceu-
ticals company. and had been president
of Smith, Miller & Patch, also a phar-
maceuticals concern, which was recently
merged into Cooper Laboratories.

Under the proposed agreement, En-
tron will receive cash, preferred stock
and 50% of the new corporation’s com-
mon shares. Joseph Ross, president of
Entron, said the company would use the
cash to retire essentially all its obliga-
tions relating to CATV operations.

Simultaneously with the Entron trans-
action, the new corporation will acquire
Vision Cable Television Co. Inc., in
which both Mr. Knafel and Mr. Linde-

mann have interests. Vision Cable owns
and operates CATV systems in Fort Lee
and Edgewater, both New Jersey. En-
tron is the soie owner of CATV systems
in Wilmington and Wrightsville Beach,
both North Carolina, Houma and New
Iberia, both Louisiana, and North Brad-
dock and Swissvale, both Pennsylvania,
and also owns 94% of a system in Jack-
sonville, N.C., and 50% of systems in
Dubois and Sharon, both Pennsylvania.
The final agreement is subject to the
approval of the boards of the partici-
pating corporations,

In addition to its CATV systems, En-
tron manufacturers CATV equipment as
well as telecommunications. test and
other electronic products.

Stock issue by lowa cable

D2s Moines (lowa) Cable Television
Inc. has changed its name to Hawkeye
Communications Inc., and has signed
a letter of intent with R. G. Dickinson
& Co. to underwrite the public sale of
70,000 shares of Hawkeye stock. The
company's stock is traded over the

counter and recently was quoted at a
bid price of $21. Hawkeye is owner
and operator of cable systems in Cres-
ton, lowa, and Barbaroo, Wis. Its sub-
sidiary, Hawkeye Cablevision Inc., has
franchises in Urbandale, Clive and
Windsor Heights, all Towa, and has
franchise applications pending in An-
keny and West Des Moines. both Iowa.

LompanyReparts

" Qgilvy & Mather International, New
York, reported across-the-board in-
creases in billings (up 18%), fee and
commission income (up 18%), net in-
come (up 30%) and earnings per share
(up 22%) for the year ended Dec. 31,
1971:

1971 1970°

Earned per share $ 2.94 2.40
Capitalized billings 325,537,334  275.130.430
Net income 3.449.475 2.646.600
Fees and commis-

sion income 48,806,197 41,248,940
Average number of

shares outstanding 1.175.248 1,102,558

* Net income and earnings per share have been
restated to include the company's equity in earn-

ings of certain affiliate advertising agencies.

Broadeastingstockindex

A weekly summary of market activity in the shares

of 111 companies associated with broadcasting.

Approx.  Total market

shares capitall-

Stock Ciosing Closing Net change % change 1972 out zation

symbol Exch. March 22 March 15 in week in week High Low (000) {000)

Broadcasting

ABC ARC N 68 b7 - - 1.49 6K 1/8 51 1/4 7,095 468,270
AST COMMUNICATIONS ASIC O 2 172 2 3/4 - | 9.09 5 2 1/8 1.815 40537
CapitaL CITIES ccn N 58 1/2 &0 - 1 1/2 - 2.%0 64 1/4 48 61236 36448006
CRS cas N 53 53 1/4 - 1/4 - “ab 55 7/8 45 1/2 271829 leaT4+937
cox Cux N 45 45 48 36 1/4 5.805 261,225
GRDSS TELECASTING GGG A 19 1/4 19 172 = 1/4 = 1.28 20 5/8 12 174 8oo 15,400
LIN LiN8 o} 20 378 22 3/8 - 2 . 8.93 22 3/8 15 1/2 21294 46,740
MOONEY MOON U 9 3/4 9 3/4 10 174 4 250 24437
PACIFIC & SOUTHERN PSOU o 15 3/4 17 172 - 1 3/4 - 10.00 17 172 10 3/8 14930 30,397
RAHALL COMMUNICATIONS RAHL 0 11 12172 - 1 1/2 - 12.00 29 8 1,037 11,407
SCRIPPS-HOWARD SCRP 4] 23 172 27 18 2+589 60,841
SIINOERL ING SDB A 26 /4 26 5/8 = 3/& o 1.40 30 3/4 23 1/4 997 264171
STARR SBG M 264 172 25 1/2 -1 - 3.92 26 15 172 732 17+934
TAFT TF8 N 52 1/4 54 L/4 - 2 - 3.68 57 L/4 41 34 3,707 193,490
Broadcasting with other major interests TOTAL 63,116 2,978,792
AvCo AV N 18 5/8 19 7/8 - 1 1/6 -  6.78 20 7/8 15 7/8 11,479 713,796
ARARIELL MEDIA RMC A 5 3/8 5 7/8 =~ /2 - B.51 7 1/8 6 1/2 20254 124115
BOSTON HERALOD-TRAVELER BHLO 0 11 la - 3 - 7l.42 30 11 5R9 besaT9
CHRIS-CRAFT CCN N A & 1/8 = 1/8 = 2.06 T 174 5 5/8 3,980 23,RR0
COMBINED COMMUNICATINNS cCa A 37 3/4 &1 1/4 - 31/2 - A.48 42 172 30 1/8 2+528 95,437
COWLES CNMMUNICATIONS cwL N 11 1s2 12 1/4 - 3/ - b.l2 12 172 10 3,969 45,643
OUN & RRANSTREET ONB N 71 75 - 4 - 5,33 76 1/2 52 1/A 12,867 913,557
FUQUA FQA N 264 1/R 264 T/R - 3/4 - 3.01 25 1/¢ 20 T/R Be377 202,095
GARLE INNUSTRIFS GAaI1 N 27 5/8 27 174 + 3/8 + 1.37 32 1/4 26 1,672 51:714
GENERAL TIRE & RURBER GY N 30 1/8 27 T/4 + 2 1/ + .07 30 3s8 24 5/8 L9+092 575+ 146
1SC INNUSTRIES 1s8C A 7 174 T 3/4 = 1/2 = bo45 9 1/8 L3 1,648 11,933
KANSAS STATE NETWORK KSN 0 6 172 & 5/8 S 1/8 = 1.88 T 172 6 172 1.621 10.536
LAMB COMMUNICAT1ONS o] “ 5/8 e 1/2 + 1/8 + 2.7 4 7/8 2 475 2.196
LLEE ENTERPRISES LNT A 22 3/4 24 3/4 - 2 - B.08 25 3/A8 17 172 3,289 T6e824
LIBERTY COKP, LC N 149 19 20 172 18 3,78 61706 128,134
MEREDITH CORP., MDP N 29 1/2 30 = 1/2 = 1.66 3 374 23 1/a 24772 R1, 774
METROMENT A MET N 35 5/8 3K S/H - 3 - 7.78 3R 7/8 27 /e 5,995 2134571
MULTIMENTA INC. 0 43 41 + 2 + 4.H7 43 14 2.408 103,544
QUTLET CO. oTu N 16 172 17 172 -1 - 5.7t 19 L/a e 374 14334 22,011
POST CORP, POST 0 26 1/4 28 3/4 - 2 1/2 = H.6Y 2R 374 9 409 23861
PUBLISHERS BKNADCASTING CORP. PURR i} 2 374 3 = 1/4 -  8.33 “ 7/8 1 5/R 919 24527
REEVES TELECOM RBT A 3 /4 3 1/4 + 1/8 + 6,00 3 5/8 2 3/8 24297 716449
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Approx. Totai market

shares capitall-
Stock Closing Closing Net change % change 1972 out zation
symboi Exch March 22 March 15 in week in week High Low (000) {000)
ROLLINS ROL N 51 1/2 53 3/8 - 1 1/8 o 3.51 53 1/2 44 3/4 8,087 416,480
RUST CRAFT RUS A 29 29 172 = /2 = 1.69 30 5/8 24 24318 670222
SCHER ING-PLOUGH SGP N 96 1/2 35 1/2 - - 1.04 98 A2 5/8 254174 2+37R0943
STORER SBK N 39 1/2 36 /4 2 W + T.4B 39 1/? 31 4,223 166.808
TIME INC. TL N w2 172 62 1/2 bs 34 55 3/8 7+25R «53,6425
TURNER COMMUNICATIONS 4] “ 3 172 + 172 + la.24 & 2 1.320 5¢312
WASHINGTON POST CN, Wi A 33 172 33 1/8 + 3/R + 1.13 36 172 23 172 4y 753 159,225
WOMETCO wilM N 23 1/2 23 316 - Y23 - 1.05 24 Ti8 1H 172 5.815 1364652
CATV TNTAL 1561367 646064486
AMECO aco [b] 5 1/ 5 1/2 - 174 4,54 12 374 1 tr2 1,200 6.300
AMERICAN ELECTRONIC LABS AELBA U 7 172 7 + V/2 T.1% 9 3/ 3 1,668 124510
AMERICAN TV & COMMUNTCATIDNS EMTY [} 39y 3/8 43 172 17 L/4 21436 954438
HURNUP & SIMS ASIM 0 37 378 37 7/8 - 172 o 1.32 W e 11 172 3,061 114,404
CARLECNM-GENERAL [ofelc) A 14 374 1% 5/H S /8 - 5.60 18 /4 14 29485 364653
CABLE INFORMATION SYSTEMS 0 4 /s & 1/a o 3/6 1 3/« 955 4+058
CITIZENS FINANCTAL CORP. CPN A 1R 172 20 - 11 = 7.50 22 1/8 13 1/4 1.5%0 29,415
COLUMBTA CARLE CCAB no 25 27 172 - 21/2 - 9.09 2T v/2 10 1/8 200 224500
CNMMUNICATIDNS PROPERTIES coMu 0 15 16 3/8 - 1 3/8 - B.39 19 11 1/8 1:906 2H+590
CNX CARLE COMMUNICATIONS CxC A 27 34 ?4 7/8 - 2 1/4 = 7.11 33 7/8 23 1/¢ 3,552 984568
CYPRESS COMMUNICATINNS CyPr 0 15 16 1/8 - 11/8 - 6.97 17 374 7 2,707 40,505
ENTRON ENT A T 176 7 374 - 1/2 TS 9 1/4 3 3/4 1320 9,570
GENERAL INSTRUMENT CORP. GBRL N 264 5/8 26 3/4 - 2 1/8 - T.96 29 174 20 36 6,371 156+ AR5
LV CaBLE INC. Lvac 0 14 176 15 o 3/4 = 5.00 16 1/2 6 3/4 1s466 20,890
STEKLING CAMMUNICATIDNS STER o] 6 172 7 - 1/2 - 7.1 7 3/ 3 1/2 2+162 14,053
TELE-COMMUNICATIONS TCOM O 28 29 L/« - 1 1/% - ©. 27 30 1/8 24 1/8 2.856 79,968
TELEPRNMPTER ™ A lle 1/2 122 3/8 - 71 7/8 « 6,43 152 5/8 111 /& 3,309 376.,RR0
TELEVISIAN COMMUNICATIONS TVEM 0 14 3/8 5 7/8 3,804 541682
VIACOM vIa N 23 5/8 24 174 = 5/8 = 2.57 26 3/8 15 1/2 3,791 R9,562
vikna V1K A 14 3/4 15 = 1/% o l.66 19 3/4 8 24304 34,57«
Programing TOTAL 49,881 1+328,505
COLUMBIA PICTURES CcPS N 13 3/8 1¢ 1/¢ = T/R o 6. 14 14 7/8 9 1/8 61342 B4+ 824
DISNEY H1s N 151 153 7/8 - 2 /8 = 1.86 171 172 132 3/4 13,223 11996673
FILMWAYS WY [} & 3/ 6 1/2 + 174 . 3.84 . B 5 34 1,832 12.366
GULF & WESTERN GwW N 36 3/& 38 - 1 1/4 - 3.28 39 3/8 28 15,816 581,238
MCA MCa N 3¢ 3¢ 172 = 172 - 1.664 35 1/4 25 5/8 8+ 165 277+610
MGM HMGM N 17 /2 19 5/8 - 2 1/8 - lo.A2 21 1/2 17 172 54895 103,162
MUSTIC MaKERS BusC 0 3172 Yy 1/2 3 1/2 1178 " 534 LsR&O
TELE-TAPE PRODUCTIONS n 1 1/H 2 7/8 1 2.190 241463
TRANSAMERICA TA N 22 1/ 2¢ /R - S5/8 = 2.73 23 1/2 18 1/8 64,418 1+433,300
20TH CENTURY=FIIX TF N 1« 1/2 14 Y/ = 178 o .1 17 11 3/H A 562 124149
WALTER READE DRGANIZATINN WALT u 2 1/8 2 /e = 5/8 - 22.72 4 1/8 1 3/8 2e6ls 5+129
WARNER COMMUMICATIONS INC, WC N 42 1/R 43 7/8 - 1 3/« - 3.98 «7 5/8 31 3/4 164221 683,309
WRATHER CORP. wCo [ 13 5/8 14 3/4 - 1 1/8 - 1462 17 7/8 9 7/8 2. 164 29.4Bs
Service TOTAL 147776 5,335,576
JOHN RLALR “d N 20 19 1/84 7/8 . ©.57 20 3/4 16 3/4 24597 51,940
COMSAT co N 60 3/ 866 3/H4 - 6 - 9,03 75 3/8 56 5/8 10.000 603,750
CREATIVE MANAGEMENT CHa A 11 1/4 11 5/8 = 3/8 O 3,22 12 3/8 9 3/4 969 10,901
NOYLE DANE RERMNBACH buvL U 2T 1/2 26 3/ + 2 36 + 1ll1l 28 172 24 1,872 51+480
ELKINS INSTLTUTE ELKN N 3 3/8 3 1/2 = /R - 3,57 16 3/8 3 lebb64 S5e+616
FONTE. CONE & RELOING FCH N 11 1/ 11 5/8 = 3/8 - 3.22 12 1/8 10 5/8 24196 244705
GREY ADVERTISING GREY n 16 3/8 15 + 1 3/A8 * S.16 18 9 1/4 1,209 19,797
INTERPURLIC GROUP 1PG N 26 3/¢6 24 + 374 + 3.12 28 3/4 24 1.673 41,406
MARVIN JOSEPHSNN ASSOCS, HRYN (1 12 1/8 12 172 + 5/8 + 5.00 13 1/8 5 7/8 825 10,828
MCCAFFREY & «CCALL 1) Y 3/4 9 3/4 16 1s2 7 SB8S 5,702
MOVIELAR MOV A 2 1/ 2 3/8 - /8 o 5.¢0 & 1 5/8 1,407 3,165
MPO VIGEOTRONICS MPO A S 6 -1 - 16.66 8172 3 1/4 547 24735
A, C. NIELSEN NIELA O 45 /2 «5 3/4 = 1/ - «54 50 37 5/8 5.299 2«1s104
GGILVY £ WATHER UGIL U w7 1/ “b 1/2 + 5/R + 1.34 «7 3/4 24 1,096 51669
PKL CO. PKL A T 1/2 7 5/8 = 1/8 = 1,63 9 1/2 6 3/8 778 5835
J. WALTER THOMPSON IWT N 44 1/2 45 - 172 = 111 &0 34 1/2 2+873 127:R48
WELLS. RICH. GREENE WkG N 21 1/8 21 /8 - 59 27 7/8 20 3/4 1,579 33,356
Manufacturing TITAL 375189 1,291,818
ADMIRAL ADL N 22 25 172 - 3 1/2 - 13.72 27 17 1/8 5,163 113,586
AMPE X APX N (] H 172 = 172 = 5,R8 15 1/8 7 10,873 86,984
CARTRENGE TELEVISION INC. 0 34 33 + 1 +- 3.03 43 1/2 16 172 2,083 70.822
CCA ELECTROMICS CCAE o] 4 3/4 4 172 + 1/4 + 5.55 5 1/8 2 174 881 4,184
COLLINS mADID crl N 15 7/8 17 - 1 1/8 - &bl 18 /8 13 3/R 2:968 47,117
COMPOTER FOUIPMENT CEC a 3 3/4 3 - 1/4 6.25 4 5/8 3 24406 94015
CONRAC CaX N 3y 172 37 172 - 2 = 5.33 37 5/8 27 /8 1,259 Lt,694
GENERAL ELECTRIC GE N 63 3/4 63 S/ C 1/8 + .19 65 58 1/64 181,607 14577 ,446
HARR[S-INTERTYPE HI N 53 3/8 55 - 15/8 -. 2.95 59 50 3/8 6y 384 338,611
MAGNAVOX MAG N 41 T7/8 48 3/8 - 6 1/2 - 13,43 52 1/4 41 1/8 17,283 723,725
3M MMM N 147 174 144 1/8 + 31/8 - 2.16 187 7/8 129 1/« 564251 8:282+959
MOTORDLA MOT N 92 1/2 97 1/4 - 4 3/4 -  4,B8 98 3/8 a0 13,411 1,240.517
RCA RCA N 40 1/6 o3 - 2 3/ - 6.39 45 36 3/4 Tera3T 2+996,089
RSC INNUSTRIES RSC A 3 5/8 3 5/8 4 3/8 2 1/8 3,458 12,535
TELEMATION TImT 0 9 1/6 13 3/& 6 1,050 9,712
WESTINGHOUSF wx N 4h 3/8 47 - 5/H = 1.32 48 1/4 43 B6¢927 440314239
LENITH lE N “5 1/2 49 49/8 - 4 1/8 = 8.31 50 1/2 41 3/8 19,025 865,637
TOTAL 485+624 454,872
GRAND TDTAL 939,733 17.,996+049
Standard & Poor Indusirlal Average 118.72 118.71 — g9
A-Amancan Stock Exchange N-New York Stock Exchange A blank in closing price columns Qver-the-counter bid prices supplied by Merrill Lynch,
M-Midwest Stock Exchange O-Over the counter (bid price shawn) indicates no trading in stock. Pierce Fenner & Smith Inc., Washington.
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FateséFortunes

Broadcast Advertising

Fred Hale, direc-
tor, western region
operations for San
Francisco and Los
Angeles, Cunning-
ham & Walsh, Los
Angeles, elected ex-
ecutive VP. Ed-
ward T, Baczewski,
senior VP and man-
agement  Supervi-
sor, New York.
Mr. Hale elected senior VP-
administration; Horace Malfa, senior
VP and manager, account management
division, New York, elected to board
of directors; Charles E. Rogers Jr., VP
and treasurer, New York, elected senior
VP and director, financial services divi-
sion, and Frederic F. Maney, creative
director, San Francisco, elected senior
VP and to board of directors.

Glenn T. Potter, national sales man-
ager, WTTG(Tv) Washington, named VP
and general sales manager. Michael W.
Colen, with sales staff, Metro Sales,
Chicago, where he represented WTTG,
Metromedia station, succeeds Mr.
Potter. Paul H. Slappy, traffic manager,
wKBF-Tv Cleveland, appointed manager
of commercial operations, WTTG.

Bill Larimer, retired VP and Los An-
geles manager of Edward Petry & Co.,
station representative, opens sales office
for kcsT(TV) San Diego. Suite 1313,
5670 Wilshire Boulevard, Los Angeles
90036.

Bernard Brown, account supervisor,
DKG Inc., New York, joins Warwick
&‘ Legler there as VP, account super-
visor.

John Linder, VP, associate creative di-
rector, Kracht, Ryder, Minicus, New
York agency, named senior VP, crea-
tive director.

Kevin O'Brien, formerly with sales staff,
Metro TV Sales, New York, appoint-
ed general sales manager, KMBC-Tv Kan-
sas City, Mo.

Pete Williams, with Blair Television,
station representative, New York, joins
WALA-TvV Mobile, Ala., as general sales
manager.,

J. Peter Koop, manager of information,
Northern State Power Co., Minneapolis,
joins J.F.P. & Associates, adverlising
and PR agency, Duluth, Minn., as ac-
count executive,

James E. Daniel Jr., formerly with Car-
gill, Wilson & Acree, Birmingham, Ala.,
joins Luckie & Forney Advertising
there as acccount executive. Robert E.
Luckie III, production assistant, ap-
pointed assistant account executive.

Burl B. Meals, with sales staff, KGw-Tv
Portland, Ore., appointed national sales
manager.
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Al Parsons, sales manager, KOCO-TV
Okiahoma City, appointed general sales
manager.

Robert L. Shive, with sales staff, wLwi-
(tv) Indianapolis, appointed local sales
manager.

Dennis E. Siewert, with sales staff,
wpBo-Tv Orlando, Fla., appointed local
sales manager.

William Izzard, with sales staff, wioD-
AM-FM Miami, appointed- local sales
manager.

George Sproul, account representative
for Los Angeles Times, appointed to
newly created position of retail sales
director for kGo(aM) San Francisco.

Phil Syrdal, former general sales man-
ager, KrRKO(aM) Everett, Wash., ap-
pointed local sales manager, KIRO-AM-
FM Seattle,

Robert R. Bingham, with sales staff,
KISW(FM) Seattle, appointed sales man-
ager.

Al Crounse, with sales staff, kCM0o(AM)
Kansas City, Mo., appointed sales man-
ager, KLNG(AM) Omaha,

George S. Carr, general manager,
wMHI(AM) Braddock Heights, Md.,
appointed sales manager, WFRE(FM)
Frederick, Md.

John B. Rogers, sales manager, wJac-
AM-FM Johnstown, Pa,, appointed sales
director.

Larry Fischer, sales manager, WAUG-
AM-FM Augusta, Ga., appointed to sim-
ilar position, WRDW-TV there.

Richard Bolster, with ABC FM Spot
Sales, Chicago, joins wDAI{AM) there as
sales manager.

The Media

William Hipper, VP and general man-
ager, KRNT-AM-FM-Tv Des Moines,
Iowa, named president of newly created

Buckley says goodbye

Conservative columnist William F.
Buckley Jr., has declined reappoint-
ment to the Advisory Commission on
Information, which advises the Presi-
dent on operations of the U.S. Informa-
tion Agency. Mr, Buckley, board
chairman and 13.7% owner of the
Starr Broadcasting Group, has in re-
cent months been critical of the admin-
istration’s economic controls and the
President’s trip to China. In addition.
Mr. Buckley has announced he would
back conservative Republican Repre-
sentative John Ashbrook (Ohio) in his
bid for the party's presidential nomina-
tion. President Nixon expressed regret
over Mr. Buckley's decision not to re-
turn to the five-man panel for another
term.

KRNT Broadcast Division of Cowles
Communications, pareat.

Walter M. Strouse, VP and station
manager, WESH-Tv Daytona Beach-Or-
lando, Fla.,, named executive VP in
addition to station manager duties,
Cowles Florida Broadcasting, licensee
of station.

Robert L. Brown, VP and general man-
ager, KARK-Tv Little Rock, Ark., named
president and general manager of sta-
tion recently acquired by Combined
Communications Corp. in its purchase
of Mullins Broadcasting group,

Lee C. Hanson, exécutive VP and gen-
eral manager, wbiA(AM) and WAID(FM)
Memphis, named to similar position with
WKNR-AM-FM Dearborn, Mich.

Don Shuler, VP of Cypress Cable TV
of Ohio, Wapakoneta, elected president,
Ohio Cable TV Association. JYack
Rubins, Marion Cable TV, Marion, and
John Raines, Teleprompter, Ports-
mouth, elected VP and secretary-treas-
urer, respectively. .

John Keenan, VP and general manager,
wJKs-Tv Jacksonville, Fla., named to
similar position with WKNX-Tv Saginaw,
Mich. Both are Rust Craft stations.
Succeeding Mr. Keenan as general man-
ager of wiks-Tv is Ralph Becker, na-
tional sales manager, KBHK-TV San
Francisco.

Joseph E. Schmidt Jr., broadcast-
finance consultant, appointed controller
of Broad Street Communications Corp.,
New Haven, Conn. He will be respon-
sible for all financial services of the cor-
poration’s holdings including Covenant
Broadcasting and its WELI(AM) New
Haven and Covenant Cable, which has
subsidiaries in Millville, N.J.,, and
Greensburg, Pa. .

Michael J. McMahon, director of finan-
cial analysis, CBS Broadcast Group,
named manager of business affairs,
weas-Tv New York.

Fred Barber Jr., former broadcast oper-
ations manager, wWBTV(Tv) Charlotte,
N.C., appointed to similar position with
WMAL-TV Washington.

Evan Thompson, manager of business
affairs for wnBc-Tv New York, ap-
pointed director of business affairs for
KTLA(TV) Los Angeles.

Herbert E. Shaper, assistant secretary-
treasurer and director of personnel,
Miami Valley Broadcasting Corp., Day-
ton, Ohio, appointed to additional duties
as controller. Miami Valley B .oadcast-
ing is subsidiary >f Cox Broadcasting
and operatcs WHIO-AM-FM-TV.

John F. Bassett, former program direc-
tor, WHDH-AM-FM Boston, appointed
general manager, wBsM (AM) New Bed-
ford, Mass.

J. Taber Bolden Jr., director-manage-
ment development, NBC, New York,
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appointed
Washington.

director-personnel, NBC,

Programing

Ted Chambon, VP,
WNvVY(AM) Pensa-
cola, Fla, joins
Chuck Blore Crea-
tive Services, Hol-
lywood as manager
of its newly opened
Midwestern sales &
office at 111 East ‘st
Wacker Drive, Chi-
cago.

R. S. Allen and’
Harvey Bullock, ex- Mr. Chambon
ecutive producers of Love, American
Sryle, appointed executives in charge of
studio creative development for Hanna-
Barbera Productions. North Hollywood.
Calif.

Larry Cain, production director, KSEL-
Tv Lubbock, Tex., appointed program
director, KCBD-TV there.

John Savage, head of his own firm,
Crest Productions, New York, joins
Communetics Inc., there as president.
Communetics is film and audio-visual
subsidiary of PR firm, Edward Gottlieb
& Associates.

Mike Boudry, dircctor of on-air promo-
tions, KTLA(Tv) Los Angeles, appoint-
ed director of operations and program
services.

TONI HOLT
1S EVERYWHERE

CALL BATACH
{206) 878-8900
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Betty De Losada, program head for in-
service training for racial integration,
San Francisco unified school district,
takes sabbatical to join public affairs
department of xpPiX(Tv) San Francisco
as consultant.

James A. Underwood, chief engineer
and sales representative, wBOW-AM-FM
Terre Haute, Ind., appointed operations
manager, wTwo(Tv) _there.

Mike Elliot, former program director,
wGST (AM) Atlanta, appointed to similar
position, wasH(FM) Washington.

Broadcast Journalism

John Wilson, with news staff wavy-Tv,
Portsmouth, Va., appointed news di-
rector. Harvey A. Cox Jr.,, with wavy-
Tv, appointed assistant news director,

Jack Ogle, assistant news director,
wKY-Tv Oklahoma City, appointed news
director.

Frank Kury, with wesH-Tv Fort Myers,
Fla., joins waLA-Tv Mobile, Ala., as re-
porter-cameraman.

Eldridge Spearman, newsman and an-
nouncer, WOL(AM) Washington, ap-
pointed co-anchorman on Black News
on WTTG(Tv) there.

Sonny Buxton, bureau chief and report-
er for KGo-Tv San Francisco, appointed
community-affairs director.

Woodrow Berry, newsman with WCHSs-
Tv Charleston, W. Va., joins wWLwcC-
(Tv) Columbus, Ohio, as meteorologist.

Steve Gendel, with WEEI-AM-FM Boston,
joins wToP(AM) Washington as corre-
spondent.

Don Alexander, reporter, WTTG(TV)
Washington, appointed anchorman-re-
porter of wcss(am) New York.

Frank Stacy, news director, WGLN(FM)
Sylvania, Ohio, appointed to similar
position with WCIT(AM) and WLSR(FM)
Lima, Chio.

Tom Crane, news announcer, WNEM-
(Tv) Bay City-Saginaw-Flint, Mich,,
appointed news director.

Bob Gibson, newsman, KDKA-AM-FM
Pittsburgh, appointed to additional
duties as weekend sportscaster. He suc-
ceeds Nelson Briles, Pittsburgh Pirates
baseball pitcher now back with club for
upcoming season.

Promotion

Don Witheridge, director of PR, Na-
tion Cable Television Association, Wash-
ington, appointed corporate relations
director, American Television & Com-
munications Corp. He will be based in
Washington.

Charles M. Powell, director of adver-
tising and publicity for Frankovich Pro-
ductions, Hollywood, joins Metro-Gold-
wyn-Mayer, Culver City, Calif., as di-
rector of advertising, publicity and ex-
ploitation.

Jim Zrake, with sports department of

KTLA(TV) Los Angeles, appointed direc-
tor of on-air promotions.

Doug Smith, with wpEE(AM) Detroit,
appointed promotion manager.

Equipment & Engineering

Joseph H. Vogelman, senior VP of
Laser Link Corp., named vice chairman
and chief operating officer. Ken Knight,
VP, named executive VP. Dr. Vogeiman
is also VP of Chromalloy American
Corp., Laser Link’s controlling stock-
holder. Dr. Vogelman and Mr. Knight
are also directors of Telepremiere In-
ternational, pay-TV arm of Laser Link.

William F. Garmon, president of Altec
division, LTV Ling Altec, Anaheim,
Calif., elected to board of directors and
corporate VP.

Robert H. Walker, director of video
marketing for Warwick Electronics,
Chicago, named to newly created posi-
tion of VP, products, Teledyne Pack-
ard Bell Sales Co., Los Angeles.

Kerwin F. McMahon, former national
sales manager, Cama Electronics, New
York, appointed Eastern CATV sales
manager, Telemation East there.

Earle Gallin, former owner of Elec-
tronics for Industry, Denver, appointed
resident sales representative, Anixter-
Pruzan, CATV equipment supplier
there

Deaths

Marilyn Maxwell, 49, actress-singer,
died March 20 in Beverly Hills of natu-
ral causes. Miss Maxwell started career
as band singer and was given motion
picture roles after several radio appear-
ances. In early 60's Miss Maxwell ap-
peared as regular in Bus Stop TV series.
Her most recent TV appearances were
in ABC-TV Movie of the Week, and
on CBS-TV’s O'Hara, U.S. Treasury
series. She is survived by one son.

Odell V. Robinson, 7I, founder and
former president of xasc(Fm) Alvin,
Tex., died March 10 at Houston hos-
pital of stroke. Mr. Robinson sold sta-
tion in 1963, now operating as KLYX-
(FM) Houston, to seek public office. He
is survived by his wife, Amanda, and
one son.

James Lightfoot, 35, president and part
owner, Firestone Communications Corp.
and president and general manager of
its subsidiary, Generation II and its
kspo(aM) San Diego, died March 19
of heart attack in La Jolla, Calif. Mr,
Lightfoot, through Firestone Communi-
cations, acquired station on Feb. 1, Pre-
viously, he spent most of his career with
Westinghouse Broadcasting, where he
was at various time national radio pro-
gram manager for radio station group,
and general manager of Westinghouse-
owned wBz(AM) Boston and KFBw-
(aM) Los Angeles. Mr. Lightfoot is
survived by his wife, Toni Ann, and
two children.

Andrew Willoner, 66, retired motion
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picture sound engineer, died March 16
at Leland Memorial hospital Riverdale,
Md., of heart ailment. Mr. Willoner be-
gan career as newsreel sound engineer
with  RKO Pathe News and Hearst
Metrotone News before going to CBS

as TV sound engineer. Mr. Willoner is
survived by his wife, Virginia, one
daughter, one son, two step-children.

Arthur D. Nelson, 44, lighting director
and audio engineer, WNEW-Tv New

York, died March 21 in New -York of
brain hemeorrhage. Mr. Nelson was also
president of Local 794 of the Interna-
tional Alliance of Theatrical Stage Em-
ployes. Survivors include his wife, Mar-
tha, and six children.

forTheRecord”

As compiled by BROADCASTING, March
15 through March 21, and based on fil-
ings, authorizations and other FCC
actions.

Abbreviations: Alt.—alternate.
ant.—antenna. aur.—aural. aux.—auxiliary. CATV
—community antenna television. CH-—¢ritical
hours. CP—construction permit. D—day. DA—di-
rection antenna. ERP—eflective radiated power.
khz—kilohertz. kw—kilowatts, LS—Ilocal sunset.
mhz—megahertz. mod.—modification. N—night.
PSA—presunrise service nulhori({{. SCA—subsidiary
communications authorization, SH—specified hours.
SSA—special service authorization. STA-—special
temporary authorization. trans,—transmitter. UHF
—ultra high frequency. U—unlimited hours. VHF
—very high frequency. vis.—visual. w—watts. *—
educational. HAAT—height of antenna above
average terrain. CARS—community anlenna relay
station.

ann.—announced.

New TV stations

Actions on motions

u Hearing Examiner James F. Tierney in New
York (WPIX Inc. [WPIX] and Forum Communi-
cations Inc.), TV proceeding, granted motion by
Forum for authority to publish abbreviated public
notice respecting this proceeding following Com-
mission’s redesignation order, released Feb. 24;
reopened record; scheduled hearing conference
for Aprii 10 (Docs. 18711-2). Action March 15.

u Chief, Office of Opinions and Review in Or-
lando, Fla. (Mid-Florida Television Corp. et al).
TV proceeding, granted request by Broadcast
Bureau and extended through March 24 time to
file responsive pleadings to applications for re-
view (Docs. 11083, 17339, 17341-2, 17344). Action
March 13.

Existing TV stations
Final actions

® KVOA-TV Tucson, Ariz.—FCC granted appli-
cation of KVOA Television Inc., for renewal of
license of KVOA Tucson. Action March 8.

® KMVT(TV) Twin Falls, 1daho—Broadcast Bu-
reau granted mod. of license covering operation
of trans. by remote control from Elizabeth Boule-
v;rd and Eastland Dr., Twin Falls. Action March
15,

s KMBC-TV Kansas City. Mo.—Broadcast Bu-
reau granted CP to install alt. main trans. at
main trans. location. Action March 15.

® Springfield, Mass.—FCC denied petition by
Springfield Television Broadcasting Corp. (WWLP-
ch. 22 Springfield, Mass.), for reconsideration_of
FCC action relurning its application for new TV
facility in Springfield. and returned its application
second time. Action March 15,

& McGill, Nev. and Richfield, Utah—FCC pro-
posed amendment of TV table of assignments by
reassigning Richfield ch. 13 to Mc¢Gill as educa-
tional channel, and replacing it with ch. 8, pres-
ently assigned to McGill. Action March 8.

s WRIP-TV, Chauanooga, Tenn.—Broadcast Bu-
reau granted license covering new TV station.
Action March 14,

® KUTV(TV) Salt Lake City—FCC authorized
KUTV(TV} Salt Lake City, to present up to 3l
hours of network programing during prime time
on March 11, 18 and 25. Action March 15.

8 WHRO-TV Norfolk-Hampton, Va.—Broadcast
Bureau granted mod. of license covering opera-
tion of trans. by remote control from 5200 Hamp-
ton Boulevard, Norfolk, Va. Action March 15.

& WETA-TV  Washington — Broadcast Bureau
granted mod. of license covering change in studio
location 1o 3620 27th Street South, Arlington, Va.
Action March 10,

Actions on motions

= Chief, Broadcast Bureau on request of Inter-
national Digisonics Corp., extended to May 10
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time 1o file reply comments in matter of amend-
ment of rules concerning inclusion of program
identification patterns in visual (ransmissions of
TV stations (Doc. 19314). Action March 15,

& Hearing Examiner Isadore A. Honig in matier
of Alabama Educational TV Commission—for re-
newal of licenses for WAIQ(TV) Montgomery.
Ala, et al. educalional TV proceeding, denied
motion of Linda Edwards, Eugene Farrell and
Steve Suins for posiponement of scheduled March
28 prehearing conference (Docs. 19422-30). Action
March 15.

u Hearing Examiner Chester F. Naumowicz Jr. in
Daytona Beach, Fla. (Cowles Florida Broadcasi-
ing Inc. [WESH-TV] and Central Florida Enter-
prises Inc.). TV proceeding, continued hearing to
July 31 in Daytona Beach and scheduled hearing
sessions for May 22 and Sepl. 11 in Washington
(Docs. 19168-70). Action March 15.

Initial decisions

® Hearing Examiner David 1. Kraushaar praposed
in initial decision order direcling Tele-Ception of
Winchester Inc. owner and operator of cable
television system at Winchesler. Ky. lo cease
and desist from carriage of distant signals of
WLKY-TV (ABC) Lexington. Ky.. and WXIX-
TV (independent} Cincinnati, in violation of noti-
fication provisions of rules (Doc. 19358). Action
March 20.

Fine

& KUII-TV Amarillo, Tex.—FCC notitied Marsh
Media Lid. (KVII-TV) Amarillo. Tex. that it has
incurred apparent liability for forfeilure of $1.500.
for willful or repcated violation of sponsorship
identification requirements of section 317 of
Communications Act, and violation of logging
requirements of rules. Action March 15,

Rulemaking action

8 FCC proposed 6 Lo 10 p.m. us prime viewing
hours in Mountain time zone for TV stations op-
erating under prime time access rule. In Ociober,
1971, stations in Mountain zone were given per-
mission to redesignate prime hours as 6 to 10 p.m.
In Mountain zone prime-time rule applies to
nine stations in Denver, Phoenix and S$alt Lake
City. Action March I5.

Network affiliations

ABC
® Formula: In arriving at clearance payments
ABC multiplies nctwork’s station rate by a

compcnsulion percentage (which varies accord-
ing 10 time of day) then by the fraction of hour
substantially occupied by program for which com-
pensation is paid. then by fraction of aggregate
length of all commercial availabilities during pro-

gram occupied by network commercials. ABC
deducts 2.05% of station’s network rate weekly
lo cover expenses, including payments to ASCAP
und BMI and interconnection charges.

s WBBH-TV Fort Myers, Fla, (Broadcasting-Tele-
casting Services Inc.)—Agreement dated Feb. 1,
efMective S?t' 1. 1971 through Sept. 1, 1973. Net-
work rate 3100; compensation paid at 30% prime
time,

a WCTI-TV New Bern. N.C. (Continental Tele-
vision Inc.}—Agreement dated Sept. 14, 1971 to
replace onc dated March 12, 1969 cflective July
1, 1971 through April 1, 1973, First call right. Net-
work rate $266; compensation paid at 30%
prime time.

8 WAST-TV Albany, N.Y. (Sonderling Broad-
casting Corp.)—Agreement dated June 29, 1971
o reglace one dated April 21, 1970 effective July
2, 1971 through July 2, 1973. First call right. Pro-
grams delivered to station. Network rate $982;
compensation paid at 3% prime time.

New AM stations
Application

= Stamford. Conn.—Radio Stamford Inc.—Seeks
1400 khz, 250 w night, 1 kw day. P.O. address:
care of Alphonsus J. Donahue, 336 Ocean Drive
Wesl, Stamford 06902. Estimated construction
cost $157,234; first iXear operating cost $75,000.
Revenue $232,234. Principals: Robert Bcnchler
Jr. (11%), Alphonsus J. Donahue (22%), et al
Mr. Benchley is president of The Benchley Corp.
consuliation, invention and marketing of advertis-
ing, Darien. Conn. Mr. Donahue is president of
Donahue Sales Division of Textron Inc. distribu-
tor of Talon sewing notions in New York. He is
also direclor of Peter Paul Inc. candy maker in
Naugatuck, Conn. Ann. March 8.

Final action

= San Juan, Puerto Rico—FCC denied petition
by Augustine L. Cavallaro Jr.. for waiver of
rules which require that new file number be as-
signed to application when new location is re-
quested. Cavallaro's applicalion for new AM on
1030 khz. San Juan has been assigned new file
number, and commission has given public notice
of cut-off date for filing of competing applications.
Action March 15.

Actions on motions

u Chief, Office of Opinions and Review in Car-
thage and Jackson, bolh Mississippi (Meredith
Colon Johnsion and Ford Broadcasting Co.), AM
proceeding. granted motion by Meredith Colon
Johnsion and exiended through March 31, time
to file opposition 10 application for review of de-
cision of review board (Docs. 18487-8). Action
March 13.

EDWIN TORNBERG

& COMPANY, INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations ® CATV
Appraisers ¢ Financial Advisors

New York—60 East 42nd St., New York, N.Y. 10017
West Coast—P.0. Box 218, Carmel Valley, Ca|i4fornia 93924

212-687-4242
08-375-3164

55



Summary of broadcasting
Compliad by FCC March 1, 1972

Not
On air Totai on alr Total
Licensed STA° CP's on alr CP's authorized

Commercial AM 4341 3 14 4,358 59 4417
Commerclal FM 2,275 1 47 2,3232 109 2.432
Commercial TV-VHF 503 2 6 5112 1S 5262
Commerclal TV-UHF 178 0 10 1883 65 2533
Total commaerclal TV 681 2 16 6599 80 792
Educational FM 477 1 16 494 74 568
Educational TV-VHF 86 3 2 ag 2 -]
Educational TV-UHF 114 0 8 122 10 132
Total educational TV 200 3 10 21 12 223

* Special Temporary Aulhorization.

1 Includes 25 educational AM's on nonreserved channels.

2 Includes 15 educational stations.

3 Indicates four educational stations on nonreserved channels.

§ Hearing Examiner Frederick W. Denniston in
Qirclcvillc. Ohio (George E. Worstell and Circle-
ville Broadcasting Co.), AM proceeding, on re-
quest of applicants. postponed without date hear-
ing now scheduled for March 16 (Docs. 18856,
18458). Action March 13.

8 Hearing Examiner Millard F. French in Frank-
lin and Hackeitstown, both New Jersey (Louis
Vander Plate and Radic New Jersey). AM pro-
ceeding. reopened record. granted joint request for
approval of agreement to exlent indicated. but is
held in abeyance as to reimbursement provision;
disimissed with prejudice application of Louis Van-
der Plate (Doc. 18251), retained in hearing ap-
plication of Radio New Je-sey and closed record
(Docs. 18251-2). Action March 13,

8 Chief Hearing Examiner Arthur A. Gladsione in
Eurcka. Calif, (Phil D. Jackson, el _al.). AM pro-
ceeding, in absence of Presidin% Examiner Basil
P. Cooper, granted request by Broadcast Bureau
and continued hearing conference to March 30
{Do¢s. 19294-6). Action March 15.

§ Hearing Examiner Forest L. McClenning in New
London, Wis. (New London Enterprises Inc.),
AM proceeding, on examiner's own motion, can-
celled prehearing conference now scheduled for
March 14 (Doc. 19409). Action March 15.

8 Hearing Examiner Chester F. Naumowicz Jr. in
Indianapolis. Omaha and Vancouver. Wash. (Star
Stations of Indiana Inc.. et al.). AM and FM
proceeding, ordered that hearing shall recom-
mence on April 14 for purpose of receiving par-
ties’ stipulations and further ordered that hearing
shall conimence on May 1 to receive any addi-
tional evidence which may be necessary {{ocs.
19122.5). Action March 14,

Other actions

B Review board in Circleville, Qhio, AM proceed-
ing, added issue to determine whether daytime
groundwave contour of application for new AM
proposed by Circleville Broadcasting Co. at Circle-
ville will overlap contour of WDLR Delaware,
Ohio, in violation of rules (Doc. 18858). Action
March 16.

® Review board in West Hazleton, Pa.—denied
:wpeal by Hazleton Broadcasting Co., licensee of

AZL and WVCD(FM) Hazleton from presiding
officer’s denial of its petition to intervene in
hearing on application of Broadcasters 7 Inc.,
for new AM at West Hazleton (Doc. 19491).
Action March 16.

Designated for hearing

§ Bay St Louis, Gulfport and McComb. all
Mississippi—FCC designated for hearing mutually
exclusive applications of Michael D. Haas for new
AM at Bay 5t. Louis on 1140 khz, HWH Corp.
for same frequency at McComb and Robert Barber
Jr., George Sliman and F. M. Smith {(Gulf Broad-
casting Co.) for AM on 1130 khz at Gulfport.
Action March 15.

Existing AM stations

Final actions

m KLLR Walker, Minn.—FCC granted Edward P.
De La Hunt Jr., (KLLR Walker), waiver of provi-
sions of rules {interim criteria to govern ac-
ceptance of standard broadcast applications) and
his application to increase power to 1 kw has been
accepled for filing. Action March 15.

= WQOK, Greenville, S5.C.—Broadcast Bureau
le;anted license covering aux. trans. Action March

® KAYE Puyallup, Wash.—FCC denied motion
by KAYE Broadcasters Inc. requesting additional
time for oral argument on exceptions and plead-
ngs to initial decision released June 3, 1971, rec-
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ommending denial of license renewal for KAYE
(Doc. 18929). Action March 16.

8 KTOY Tacoma. Wash.—Broadcast Bureau grant-
ed CP to repiace cxpired permit for noncommer-
cial educationul siation. Aclion March 14

Actions on motions

® Chief Hearing Examiner Arthur A. Gladsione
in matter of revocation of licenses of Gateway
Broadcasting Enwerprises Inc. for WKPA(AM)
New Kensington and WYDD(FM) Pitsburgh,
hath  Pennsylvania. designated Hearing Exam-
iner Lenore G. Ehrig to serve as presiding offi-
cer and scheduled prehearing conference for
April 1% in Washington and hearing for May 16
in Pittsburgh {Doc. 19452). Action March 3.

® Hearing Examiner Isadore A. Honig in Stam-
ford. Conn. {Western Connecticut Broadcasting
Co.), revocation of licenses of WSTC-AM-FM,
granted petition by Broadcast Bureau and ex-
tended 1o April 3 time to file proposed findings
of fact und conclusions. and to April 17 time to
file replies (Doc. 19043). Action March 14,

Fines

B WVOG New Orleans—FCC ordered Wagen-
voord Broadcasting Co. (WVOG [formerly
WWOM] New Orleans) to forfeit sum of $10,000
for willtully and repeatedly violating terms of
station’s PSA and other technical and logging
vlrisolmions of commission’s rules. Action March

5 KALG Alamogordo. NNM.—FCC notified Basin
Broadcasting Co. {(KALG Alamagordo). that it has
incurred apparent liability in amount of $3,000
for repeated or willful violation of rules by en-

gaging in  fraudulent billing practices. Action
March 16.

New FM stations

Application

= Orangeburg. 5.C.—Radio Orangeburg Inc. Seeks
103.9 mhz. 3 kw. HAAT 300 ft. P address

Box 1386, Orangeburg 29115. Estimated construc-

tion cost $25,346.80; first-year operating cost
$6.164: revenue $9.600. Principals: H. Edward
Crapps Sr. (75¢2) and Edward R. Paulling (25%).

Mr. Crapps is president and 99% owner of WBLR-
AM-FM Batesburg. S.C. He s also president
and 75% owner of WORG (AM) Orangeburg.
S5.C. Mr. Paulling is 25% owner of WORG(AM).
Ann. March 14.

Final actions

® Benton. 11l.—FCC waived mileage separation re-
quirements of rules and application of Rend
Lake Broadcasting Co. for new FM on ch. 292
(106.3 mhz) Benton, has been accepted for filing.
Will be 63.5 miles from the trans. site of KSGM-
FM. Ste. Genevieve. Mo., instead of required
65 miles. Action March 8.

® Duluth., Minn.—Stereo Broadcasting Inc., Broad-
cast Bureau granted 98.9 mhz, 26 kw. HAAT 470
ft. P.O. address 410 West Superior Street. Duluth,
20004. Estimated construction cost $38.976.90;
first-year operating cost $28,550; revenue $30.0400).
Principals: Lewis M. Latio Jr. (50%) and William
H. Whitsitt (509). Mr. Latto is owner, president
and general manager of WAKX(AM) Superior,
Wis. Mr. Whitsitt is 50% owner of Whitsitt. Gess-
ner & Co., accounting firm, Duluth. He also is
50% owner of Northland Transport lnc. and
Gapher Transport Inc.. over-the-road trucking in
Superior. Wis. He is also sgle owner of Marbile
Inc.. financing firm in Superior. Action March 9.

m *Johnson. Verimont—Board of Trustees, Veririont
State College, Broudcast Bureau granted 91.5

mhz, 0.00 kw. HAAT not applicable. P.O.
dress 322 South Prospect Street,
05401. Estimated construction cost $3,075; first-
year operaling cost $3,000; revenue none. Princi-
pals: John H. Downs, Dr. Frank Smallwood, et
al. Mr. Downs is chairman board of trustees.
Dr. Smallwood is vice chairman board of trus-
tees. Action March 6.

ad-
Burlington

Other actions

8 Review board in Hamden, Conn., udded to
proceeding issue 1o determine whether Quinnipiac
College, Hamdcn, one of three competing appli-
cants for CP for new noncommercial educational
FM, has sufficient funds to construct and operate
proposed station for one year (Docs. 19393-5).
Action March 10.

® Review board in Lexinglon Park and Leonard-
town both Maryland, FM proceeding, granted
Sound Media Inc. extension of time through
March 22 10 file reply_to opposition Lo petition
by Key Broadcasting Corp. to enlarge issues in
proceeding involving applications of Key, Lexing-
ton Park, and Sound Media, Leonardtown, for
new FM to operate on ch. 249, with 3 kw power
and HAAT 300 ft. (Docs. 19410-11). Action

; March 14.

m Review board in Lorain, Ohio, FM proceeding,
denied motions by Lake Erie ﬁroadcasting Co.,
applicamt for CP for new FM at Lorain, asking
for enlarged hearing issues against Lorain Com-
munity Broadcasting Co., competing FM applicant,
and for dismissal of Lorain’s application (Docs.
19213-4). Action March 16.

Actions on motions

® Chief Office of Opinions and Review in Lex-
ington and China Grove. both North Carolina
(Harry D. Siephenson and Robert E. Stephenson
and China Grove Broadcasting Co.), AM pro-
ceeding. pranied request by China Grove Broad-
casting Co. and exiended through March 20 time
to file application requesting review of action of
review board (Docs. 18385-6).

® Hearing Examiner Lenore G. Ehrig in Ander-
son. Ind. (Eastern Broadcasting Corp. and Broad-
casting Inc. of Anderson), FM proceeding, granted
request by Eastern and posiponed hearing until
March 28 (Docs. 19018-9). Action March 15.

u Chief Hearing Examiner Arthur A. Gladstone
in Galion, Ohle (The Tuscarawas Broadcasting
Co. and Radio Galion Inc.), FM ;:rocecding. des-
ignated Hearing Examiner David 1. Kraushaar to
serve as presiding officer; scheduled prehearing
conference for April 25 and hearing for May 23
(Docs. 19461-2). Action March 9.

m Hearing Examiner Ernest Nash in Ardmore,
Okla. {Arbuckle Broadcasters Inc.). FM proceed-
ing. scheduled hearing for March 22 (Doc. 19199).
Action March 15.

m Hearing Examiner Charles J. Frederick in Vir-
vinia Beach. Va. (Payne of Virginia Inc. and Vir-
ginia Seashore Broadcasting Corp.) FM proceed-
ing. granted request by Payne of Virginia o open
record; received in evidence exhibit no. 5; changed
date for filing findings of fact and c¢onclusions of
law to March 24, and date for filing replies to
April 4: reclosed record (Docs. 19093-6). Action
March 13,

® Hearing Examiner Ernest Nash in Ardmore,
Okla. (Douglas C. Dillard and Arbuckle Broad-
casters Inc.). FM proceeding. dismissed joint re-
quest for approval of agreement; by separate ac-
tion granied request for dismissal filed by Doug-
las C. Dillard and dismissed application with
prejudice; retained in hearing application of
Arbuckle Broadcasters Inc. (Docs. 19198-9). Ac-
tion March 13.

u Hearing Examiner Chester F. Naumowicz Jr. in
Troy. Ala. (Troy Radio Inc. and Pike Broadcast-
ing Inc.), FM proceeding. granted petition by Troy
for leave to amend its application to modig its
financial proposal 10 meet designated issue (Docs.
19407-8). Action March 13.

Designated for hearing

® Galion. Ohio—FCC set for hearing mumal‘lf{
exclusive applications of The Tuscarawas Broad-
casting Co. and Radio Galion Inc. for new FM in
Galion. Both applicants propose operation on ch.
272A with 3 kw power. Action March 8.

u Carlisle, Pa.—FCC set for hearing applications
of WIOO Inc.. Hilton, McGowan & Hilton, Rus-
sell C. Lash and Cumberland Broadcasting Co.
for new FM facilities on ch. 228 (935 mhz) Car-
lisle. Action March 15.

Existing FM stations
Final actions

8 WOAB(FM) Ozark. Ala.—Broadcast Bureau
granted CP to change trans. location; install new
ant.; ERP 2.85 kw; ant. height 180 fi. Action
March 14.

n KKEG(FM) Fayetieville. Ark.—Broadcast Bu-
reau granted CP to install new trans. and new
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PROFESSIONAL CARDS

JANSKY & BAILEY
Atlantic Research Corporation

Shirley Hwy at Edsall Rd.
Alexandria, Va. 22314

(703) 354-2400
Member AFCCE

JAMES C. McNARY
Consulting Engineer

Suite 402, Park Building
6400 Goldsboro Road
Bethesda, Md. 20034

(301) 229-6500
Member AFOUE

—£Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Montclalr, N.). 07043
Phene: (201) 746-3000
Member AFOOR

COHEN & DIPPELL
CONSULTING ENGINEERS

Formerly GEO. C. DAVIS
5§27 Munsey Bldg.
(202} 783-0111

Washington, D. C, 20004
Member AFCCE

EDWARD F. LORENTZ
& ASSOCIATES

.Consulting Engineers
(formorly Cummeruil Radio)
1334 G St, N.W,, Suite 500

34 7-1 31
Washington, D. C. 20005
Member AFCCE

A. D. Ring & Associates
CONSULTING RADIO ENCINEERS
1771 N St., N.w. 296-2315
WASHINGTON, D, C. 20036
Membsr AFOCE

GAUTNEY & JONES
CONSULTING RADIO ENCINEERS
2922 Telestar Ct. (703) 560.6800

Falls Church, Va. 22042
Member AFOOE

LOHNES & CULVER
Consulting Engineers

1242 Munuy Bu:ldin;
Washington, D, C. 2
(202} 347.8215

Member AFOCE

KEAR & KENNEDY

1302 18th St., N.W., 785-2200
WASHINGTON, D.C. 20035

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN, MOFFET
& KOWALSKI
711 14th St., N.W.

Republic 7-6646

Washington, D, C. 20005

Member AFOOUE

STEEL, ANDRUS & ADAIR
CONSULTING ENCINEERS
2029 K Street N.W,
Washington, D, €, 20006
(202) 223-4664
(301) 827-8125
Membsr AFOCR

HAMMETT & EDISON
CONSULTING ENCINEERS
Radio & Television
Box 68, International Airport
Sln Fran:useo California 94128

415) 342-5208
Hambcr AFOOCR

JOHN B. HEFFELFINGER
$208 Wyoming Pi. Hiland 4-7010

KANSAS CITY, MISSOUR! 64114

JULES COHEN
& ASSOCIATES
Suite 716, Associations Bldg.

1145 19th St., N.W., 655-3707
Wnshingfon. D. c 20036

Member AFOOE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Member AFOOE

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engineering
Computerized Frequency Surveys
345 Colorado Blvd.—80206
(303) 333.5562

DENVER, COLORADO
Member AFCCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT
Box 220
Coldwater, Michigan—49036
Phone: 517—278-6733

ROSNER TELEVISION
SYSTEMS

ENCINEERS—CONTRACTORS
29 South Mall
Piainview, N.Y. 11803
(516) 694-1903

JOHN H. MULLANEY
CONSULTING RADIO ENGINEER
9616 Pinkney Count
Potomac, Maryland 20854

(301) 299-8272
Member AFCCE

SERVICE DIRECTORY

MERL SAXON
CONSULTING RADIO ENCINEER
622 Hotkins Street
Lufkin, Texas 75901
6349558 632-2821

COMMERCIAL RADIO

MONITORING €O.
PRECISION FREQUENCY
MEASUREMENTS, AM-FM-TV
Monitors Repaired & Certified
1 Market St.

Lee’s Summit, Mo. 64063
Phone (816) 524.3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Ave.
Cambridge, Mass. 02138
Phone (617) B76-2810

SPOT YOUR FIRM'S NAME HERE

To Be Seen by 120,000 Readers—
among them, the declsmn making sta-
tion owners ‘and managers, chief en |
néers and technicians—applicants

am fm tv and facsimile faclllml.
*1970 Readership Survey showing 3.2
readers per copy.

contact

BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C, 20036
for availabllities
Phone: (202) 638-1022




ant.; make changes in ant. system; change trans.
location 1o Lewis Avenue. near state highway
16, Fayetteville; ERP 3 kw; ant. height 190 ft,
Action March 16,

= KPRA(FM) Paso Robles. Calit —Broadcau Bu-
reau granied license covering new FM; P 3 kw.;
ant, height 33 {t. Action March 6.

s KFOG(FM) San Francisco—Broadcast Bureau
granted CP 1o install new aux. trans. and aux.
ant. at main trans. location: ERP 135 kw; ant.
height 930 fi.; remote control permitted. Action
March 14,

s WFMB(FM) Springfield, 1ll.—Broadcast Burcau
granted CP 1o change trans. location and studio
location to room 819, Myers office building,
Springfield: install new trans. and new ant.: ERP
20 kw; ant. height 245 ft. Action March 14,

® *WTUL(FM) New Orleans—Broadcast
granted CP to install new ah.
March 14,

8 WWOM(FM) New Orleans—Broadcast Bureau
granted license covering changes; ERP 54 kw; ant.
height 290 f1. Action March 8

® FCC amended FM table of assigimments by sub-
itntion of ch. 254 for ch. 235 at Utica and as-
signment of ch. 237A at Cazcnovia., both New
York. Request for assignment of ch. 254 at Ha-

Bureau
main trans. Action

mitton, N.Y., was denied (Doc. 19201), Action
March 8.
s WBWC(FM) Berea, Ohio—Broadcast Bureau

granted CP 1o install new trans. and change trans-
mission line. Action March 15.

® WKBI-FM Ridgway. Pa—Broadeast Burcau
granted mod. of license covering change in main
studio location to trans. location: Boot Jack Sum-
mit. route 219, neur intersection of Roule 948
near Ridgway; condition. Action March 15,

= KODA-FM Houston—Broadcast Burean granted
CP to replace expired permit. Action March 14

® *WHSA{FM) Brule, Wis.—Broadcast Bureau
yranted CP 10 replace expired permit and change
ant.; ERP 38 kw: ant. height 550 ft. Actlion
March 15.

Renewal of licenses, all stations

= Broadcast Bureau granted renewal of licenses
for following stations: K74CO and K76BZ. both
Ottumwa. Towa: KO7BY and K11BN, bath Eurcka,
S$.D. Actions March 13.

® Broadcast Bureau gramed renewal of licenses
for following siations, co-pending auxiliaries and
SCA's when appropriate: KFLW(AM) Kiamath
Falls. KLBM{(AM) LaGrande, both Oregon:
KRAY(AM) Amarillo, Tex.; KYNO(AM) Fresno.
Calif.;, WLAP(AM) Lexington, Ky.; WSVL-AM-
FM Shelbyvllle Ind.: WKBI{AM) Si.. Marys
and WKBI-FM Ridgway. both Pennsylvania.
Action March 17.

Other actions, all services

u FCC denied request by ABGC for continuation of
waiver of prime-time access rule granted in March
1971 for October 1971-October 1972 TV season.
Action March 15

& FCC issued guidelines informing braadeast sta-
tion licensees, CATVY operators. candidates for
federal office, and other interesied parties of Lheir
resﬁponsmllmes and rights under sections 312 and

the Communications Act _which were
amended by enactment of Federal Election Cam-
paign Act of 1971, Action March 15

® FCC informed Marcus Garvey Wilcher, chair-
man of Community Coalition for Media Change
(CCMC) that it will give further consideration to
his request for general hearing into operation of
stations in San Francisco Bay area, if more spe-
cific factual details are submitied. Action March 8.

Translator actions

® Campo. Colo.—Broadcast Bureau grunted P
for new VHF translator to serve Mount Carmel
and rural area, both Colorado, operating on ch.
12 by rebroadcasting programs of KKTV(TV)
ch. 11 Colorado Springs. Action March 13.

= Pritchett, Colo.—Broadcast Bureau granted CP
for new VHF translator to serve rural arei in
southwestern Baca county, Colo., rating_on
ch. 7 by rebroadcasting programs of KTV{(TV)
ch 11 lorado Springs, Colo. Aciion March 13.

® Toquerville, Utah—Broadcast Bareaw granted
CP for new VHF translator 1o serve Torquerville,
operaling on ch. 9 by rebroadcasting programs of
KORK-TV ch. 3 Las Vegas. Action March 10.

Modification of CP's

all stations

® KLAZ(FM) Little Rock, Ark.—Broadcast Bu-
reau granted mod. of CP to change (rans. loca-

58 FOR THE RECORD

tion to: Shindall Mountain, near Liltle Rock;
change studio and remote control location to 2309
Durwood Road. Little Rock; change trans. and
ant.; make changes in ant. system; ERP 100 kw;
ant, height 880 ft. Action March 10,

s KSDO San Dicgo—Broadcast Bureau granted
mod. of CP to extend completion date to June 14,
Action March 14,

® WOZN Jacksonville, Fla.—Broadcast Bureau
ranted mod. of CP to extend completion date to
ept. 1U. Action March 14.

= *WIUM(FM) Macomb. 1ll.—Broadeast Bureau
Erunled mod. of CP to extend completion date to
ept. 8. Action March 14.

& WHO-FM Des Moines, lowa—Broadcast Bureau
§ranled mod. of CP to extend completion date to
ept. 26. Action March 14.

& WKNX-TV Suginaw. Mich.—Broadcast Bureau
granted mod. of CP [0 change studio location to
south side of Willard Road, 2.8 miles north of
Clio. Mich. Action March 15.

& KPTL-FM Carson City. Nev.—Broadcast Bu-
reau granied mod. of CP 10 exiend completion
date 10 Ang. 27. Action March 14,

s KWIL-FM  Albany. Ore.—Broadeast  Bureau
pranted mod. of CP to change trans. and change
transmission line. Action March 14.

& KOMS(FM) Lebunon, Ore~-Broadcast Bureau
granted mod. of CP to extend completion date to
Sept. 29. Action March 15,

® KLVR(FM) Longview, Wash.—Broadcast Bu-
reau granted mod. of CP 1o extend completion
date to Sept. 4. Action March 14,

Ownership changes

Applications

8 WCWR(AM) Dunedin, Fla—Secks assignment
of license to Duncdin Broadcasiing Co. for $125.-
OtH). Sellers: Leon P. Gorman Jr. Buyer: William

11. Boyce (100%). Mr. Boyce is president of
Dunedin Broadcasting Co. Ann. March 7.
s WNRJ(AM) Gainesville.  Gu.~~Secks  assign-

ment of license from WLBA Inc. 1o Sun World
Broadeasters Inc. for $200,000. Sellers: Norfeet R.
Jolinslon, president. et al. Buycrs: Eorl L. Boyles
(25%). Glenn Turner (23%.), et al. Mr. Boyles is
president of and has 25% interest in Sun World
Broadeasiers Ine., Orlnndu Fla. Mr. Turner is
chuirman uf board and sole owner of Glenn W,
Turncr Enterprises Inc. distribulion and sale of
house  gifliwares. jcwclry, allied
products. Ann. March 7

= WOTW-AM-FM Nil.\'hll:l. !
ment of license from Eastminster Broadcasting
Corp. 10 Northeast Broadcasters Inc. for $425,000.
Sellers: Sumuel P. Bronstein, treasurer. ¢t al. Buy-
ers: Gerald Williams (42V42%). M. James Zelman
(15%) and Harold Solomon (4214%). Mr. Wil-
liams is announcer_and commentator for WHZ-
(AM) Boston. Mr. Zelman is attorney in Boston,
Mr. Solomon is president uand 46% owner of
Northeast Cablevision Corp. CATV frm in Mer-
rimack. N.H. He is also sole owner of Tele Com-
munications Services Inc. communications firm in
Merrimack. N.H. Ann. March 7.

s WEDO(AM) McKeespart, Pa.—Seeks  assign-
ment of license from Tri-City Broadcusting Co. o
810 Inc. for $350.000. Sellers: Edward J. Hirsh-
berg, presidént. ¢t al. Buyers: Thomas C. Feld-
man (25%). Susan C. Feldman (20%), Ralph J.
Buron (25%), Judith M. Baron (20%) and George
J. Lund (IO%J. Mr. Feldman is president and 25%
owner of M-AM-FM _Cumberland. Md. He
also has 10% -meresl in Sports Media _Inc. pro-
ducers radio and TV sperts programs Baltimore.
Mrs. Feldman is secretary-treasurer and 25%
owner of WCUM-AM-FM.” Mr. Baron is presi-
dent and 45% owner of WENZ(AM) Highland
Springs, Va. He is also vice president and 25%
owner of WCUM-AM-FM and president and 45%
owner of WWOC(AM) Portsmouth, Va. He also
has 20% intcrest in Sports Media Inc. Mrs. Baron
is secretary-treasurer of WENZ(AM). She is also
director and 25% owner of WCUM-AM-FM and
secretary-treasurer and 25% owner of WWOC-
(AM). She also has 209 interest in Sports Media
Inc. Mr. Lund is executive vice president and 10%
owner of WENZ(AM). He is also vice president
und 10% owner of WWOC(AM). Ann. March 7.

housebold  and

N.H.—Sccks assign-

Actions
8 KMEO-AM-FM  Phoenix—Brouadcast  Bureau
granted assignment of license from Southwest-

crn llorizons Inc. 1o KMEO Inc. ror $400,000
Sellers: M. Kenncth Cowun, president, et al.
Buyers: Edward D. Oskierko (49%), Raymond I..
Peterlin (25%4%), and Frank J. Peterlin {25%4%).
Mr. Oskierko has been associated with WJOB-
(AM) Hammond, Ind., in various capacities for
40 years. Messrs. Peterlin are joint owners of
corporations which are concerned with trucking
cartage and warehousing. Action March 8.

T WDVL-AM-FM Vineland, N.J.—Broadcast Bu-
reau granted assignment of license from The Del-
sea Broadcasters to Frank F. ‘and Vital Marie
Ventresca for $200,000. Sellers: Mortimer and

Vivian Eliza Hendrickson (jointly 100%). Buyers:
Frank F. and Vital Marie Ventresca (jointly
100%). Mr. and Mrs. Ventresca jointly own Ven-
tresca Co. real estate firm in dhcrry Hill, N.J.
Action March 7.

= WWOM(FM) New Orleans—Broadcast Bureau
granted assignment of license from Wagenvoord
Broadcasting Co. to_ Advanced Communications
Inc. for $258.750. Sellers: David Wagenvoord,
president. et al. Buyers: Lawrend J. Gutter (44%),
Alvin Golin (40%). et al. Mr. Gutter is sole owner
of Chicagoland Broadcasters Inc, advertising sales
Chicago. Mr. Golin is 49% owner of Cooper &
Golin public rclations counsel Chicago. He is also
49% owner of Mid-America Publishing Co. Chi-
cago. Action March 8.

® WZOW(FM) Utica, N.Y.—Broadcast Bureau
granted assignment of license from Phi-Hidelity
Inc. to Horwin Broadcasting Corp. for $73,000.
Sellers: Alan F. Bonapart, president, et al. Buy-
ers: Lawrence J. and Janet Benson Horwin (jointly
100%). Mr. Horwin is sales executive for WWRL-
(AM) New York. Mrs. Horwin is secretary for
Chaurles Klatskin Real Eslate Teterboro, N.J.
Actiun March 8.

® WKIK(AM) Granite Falls, N.C.—Broadcast Bu-~
rcau granicd transfer of control of Broadcasting
Enterpriscs by John R. Morris (46.2% before,
53.8% after) through purchase of stock from
Robert W. Scott (19.2% before, 11.5% after).
Principal: John R. Morris. Mr. Morris is vice
president and general manager of WKIK(AM).
Action March 7.

® WDEB-AM-FM Jamestown, Tenn.—Broadcast
Bureou granted assignment of license from WDEB
Inc. 1o Surber Broadcasting Tne. for $45,000. Secll-
ers: R, Gene Cravens, vice prcsmem et al. Buyers:
N. A. Baz (49%), N. Jean Baz (1%), O. F. Surber
(49%) and Jcrry A. Surber (1%). Mr. Baz is
awner and manager of Northgage Citgo, Winter
Haven, Fla. Mr. Surber was formerly station
manager of WINT(AM) Winter Haven, Fla. Ac-
tion March 3,

CATV

Final actions

® Chief. CATV Bureau. Sol Schildhause, in re-
sponse 1o request by Rocky Mountain Broad-
casters Association (RMBAY), extended to April
13 time 1o file comments in proceeding on amend-
ment of rules (importation of radio signals by
cable television systems) (Doc. 19418). Action
March 5.

s WDU-34 Redding, Calil.—CATY Burcau dis-

missed October 15, 1970 grant of CP for new

CARS to bring TV signal KTXL(TV) Sacramento.

'(;alif. 1o CATYV system in Redding. Action March
).

® WDU-34 Redding, Calif.—CATV Burecau dis-
missed application for transfer of control of per-
mittee corporation from Columbia Broadcasting
System 1Inc. to Viacom International Ine. Action
March 10,

® WDU-34 Redding. Calif.—CATV Bureau dis-
missed application for license covering permit au-
thorizing new CARS and specify type trans. Ac-
tion March 10

® Doval county, Fla.—CATV Burcau dismissed
application_for CP for new CARS 1o bring
signals WFGA-TV. WIKS-TV, WJXT(TV) all

Jacksonville. Fla.. to CATV sysiem at Duval

county. Action March 10.

u California. Pa.—FCC ordered Southwest Penn-
sylvania Cable TV Inc. 1o show cause why it
shoutd not cease and desist from further violation
of program exclusivity requirements of rules.
Action March 15

Cable actions elsewhere

The following are activities in com-
munity-antenna television reported to
BroapcasTING through March 21. Re-
ports include applications for permission
to install and operate CATV'’s, changes
in fee schedules and franchise grants.
Franchise grants are shown in italics.

® Weed, Calif.—Community Antenna TV has ap-
plied 10 city council for franchise.

® Blue Earth, Minn.—Winnebago Cable TV Corp.
has applied to city council for franchise.

® Belmont, N.Y . —Sammons Communications Co.
has been awarded franchise by village board.

® Plemonth, Pa—Universal Television Cable Sys-
tem lnc. has been awarded 25-year franchise by
borough council.

m Texarkana, Tex.—Texarkana TV Cable Co. has
becn awarded [5-year franchise by board of di-
rectors.

® Glenrock, Wyo.—John Field has applied to
town council for franchise.
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CLASSIFIED ADVERTISING

Payable in advance. Check or money order only.

Deadline for copy: Must be received by Monday for publication next Monday.
No telaphone calls accepted without

Please submit :opr by letter or wire.
confirming wire or letter prior to deadline.

Help Wanted 30¢ per word—$2,00 minimum.
Sitvations Wanted 25¢ per word—3$2.00 minlmum.
All other classifications 35¢ per word—$4.00 minimum.

Add $1.00 for Box Number and reply service (each ad), per issue.

Display ads. Situations Wanted (Personal ads}—~$25.00 per inch. All others~$40.00

per inch. 5 or over billed at rum-of-book rate.—Stations for Sale, Wanted to
Buy Stations, Employment Agencies, and Business Opportunity advertising require
display space. Agencty commission only on display space.

Applicants: If tapes or films are submitted, please send $1.00 for each package
1o cover handting charge. Forward remittance separately. All transcriptions, pho-
tos, etc., addressed to box numbers are sent at owner’s risk. BROADCASTING
expressly repudiates any liability or responsibility for their custody or return.

ZAO.’O%’b.“ replies: c/o BROADCASTING, 1735 DeSales $t., N.W., Washington, D.C,

e —————————————

Radio Help Wanted Management

Announcers continued

Announcers continued

Own a piece of the rock—growing N.E. suburban
chain will give (without investment) ownership in
one of its fine stations to person selected as selling
manager. Salesman, sales managers and current man-
Tgac:t will be considered. Box C-181, BROADCAST-
NG.

Sales manager. We are looking for that specisl guy
who wants to be sales manager for an established
well-known MOR station located in approximately
the 50th market. Our facility is a top rated, ex-
tremely well equipped and promoted 100 kw class

FM with excellent coverage, programed by the
top MOR programer in the business and the distinc-
tion of an internationally known personality on our
staff. We are interested in you . . . but onry if you
are willing to work and have a proven track record.
Ovur company is open minded and expansion mind-
ed. The tight man will receive benefits along with
the opportunity to grow with ys, |n the same mar-
ket we also own an AM. A resume, references and
current picture will insure a reply. An interview
can be held in Chicago at the NAFMB/NAB. We are
an equal opportunity employer. Box C-204, BROAD-
CASTING.

Philadefphia station. Target audience 18-34. Must
be creative, hardworking on-the-street refail type
guy. Will carry personal list. As retail sales man-
ager will supervise four man sales department. Box

C-257, BROADCASTING.

Management opportunity, northwest AM. Successful
stations under present ownership for over 10 years.
Can you follow policies and bring in fresh ideas?
The name of the game is sales. Are you ready for
your final move? May we please have complete in-
formation in your first letfer? 1t will be answered
promptly. Box C-293, BROADCASTING.

Asst. manager-sales manager wantedl Ambitious?
Energetic? Producer? We offer a real future not just
a job. Expanding organization. Gef in on the
ground floor. Phone today, 712-246-2890, Mr. Wills,
Box 10, Shenandoah, lowa.

Sales

Sell for the largest and most successful stereo sta-
tion in the theast. Must be gefic with sales-
development background. Spare no details in first
letter. Box C-273, BROADCASTING.

One of Florida’s leading stations has a career open-
ing for an ambifious salesman who wants to join a
sharp organization where he can make money and
grow. Top rated MOR, owned by 7 station group.
We are in a large market but welcome applications
from men looking to advance from small markets.
E%ual ogpoﬂuni'y employer. Box C.297, BROAD.
CASTING.

Great opportunity with strong promotional station
for top experienced country music salesman. If you
are ready to move into maior market and have
potential for top sales effort, call Carl Brenner,
WBMD, Baltimore, Md. 21206, (301) 485-2400.

. wake yp announcer-news

Possible opening
small market. Box

director. Learn news. East . . .
C.262, BROADCASTING.

Western Penna. MOR station looking for first phone
combo morning man. Send tape and resume to Box
C.268, BROADCASTING.

Staff announcer needed for radio station in Masss-
chusetts city of 20,000. Up to $150.00 weekly. Paid
vacation and ten paid holidsys. Group hospitaliza-
tion. Must have good voice and be capable of ex-
cellent production. Must be a warm, lively enter-
tainer on the air. No beginners. Contact {617) 632-
1340. Ask for Ken Elliot.

Experienced morning man plus night man, rock
jock, metro NYC area (L1), AM-FM, 71, up tempo,
top 40 station. Send tape, resume & current picture.
Box C-294, BROADCASTING.

Contemparary jock needed immediately. Send tape,
references and salary required to Jim Shaw, KIMM,
Box 2006, Rapid City, South Dakota.

Annovncer/salesman wanted in small matket (8,000
popuiation). Prefer married with children who will
work to help the licensee serve the public interest,
convenience and necessity and become a contribuf.
ing member of our community. Start $5,200-plus
depending on experience. Top pay this position
1971 over $9,000. Send resume and lape with per-
sonal (include church) and business references to Ed
Hall, Owner, radio station KVCL, KVCL Road, Winn-
field, La. 71483, For informafion, telephone 318-
62B-5822.

Country DJ.sales . . . great opportunity for country
music pro with ability to sell on and off air. Top
potential for ambitious, knowledgeable personality.
Send tape, resume, photo to Carl Brenner, WBMD,
Baltimore, Md. 21206 or call (301) 485-2400.

P.D. newsman with two years experience. Send
tape, resume including earnings. Opening April 24,
WCSS, Amsterdam, N.Y.

Format progressive rock station looking for profes-
sional jock. Minority group applicants positively
given equal consideration. Tape, resume, references
fo Program Director, WDAI(FM), Chicago, [linois
60601,

Radio announcer air personality with production
ability for leading MOR station in Walt Disney World
area. Great opportunity in dynamic area. Send air
check, including production spots and resume to: Bill
Taylor, Program Director, WDBO, P.O. Box 1833,
Orlando, Florida 32802,

Experienced staff announcer/operator with news
and production training. Provide full details of ex-
perience, personal resume, photo and recording of
news and commercial delivery to George DeForest,
(\;VDESA-AMAFM, 68 State Street, Ellsworth, Maine
4605.

Suburban Chicago. Permanent opportunities for ex-
perisnced combo operators with first class license.
Tape and letter to Joyce Bresnahan, WEAW-AM-FM,
Evansron, Il

Rock jock for dominant L.I. contemporaries. Send
tape, resume to WGLI/WBLI, 1290 Peconic Avenue,
Babylon, N.Y. 11704,

Opening for salesman who wants to move up, Will
teach inexperienced with ability and desire to move
into sales. Need news director. WMIM, Cordele, Ga.

Experienced salesman for thriving, exciting market.
AM-country—=FM-contemporary—progressive. Fine op-
portunity for go-getter. WNRS/WNRZ-FM, P.O. Box
5, Ann Arbor, Michigan, 313.663.0569.

Don't fight it—move south to Florida‘’s sun coast.
WBRD and separately programed WBRD-FM serving
Bradenton-Sarasota needs an experienced account
executive. Send full particulars {in full confidence)
5%:506500@3 Oliviere, P.O. Bex 1038, Bradenton, Fla.

Announcers

Rock jock AM. Top 10 markets. East. Strong on
music. To $16,000 start plus bonuses. Send tape,
resume, references, current picture to Box B-215,

BROADCASTING.

Mature announcer/salesman to take week-end air
shifts and sell 3 days per week at growing north-
ern New Hampshire station. Good salary plus
account list. Send tapes and resume to Box C-170,
BROADCASTING.

Morning man for #1.rated WHWH, Princeton, N.J.,
to replace highly professional, talented man moving
fulltime info WHWH sales. MOR format, outstanding
station midway between NY and Philadelphia. Send
tape and resume to Bob Locke, Box 1350, Princeton,
N.J. 08540.

Need top 40 DJ with minimum of two years experi-
ence for summer replacement work. Send tape and
resume to R. Charest, Program Director, WHYN
Radio, 1300 Liberty Street, Springfield, Mass. 01101,

Florida coastal station wanis young experienced
announcer to frain as operations director and assist-
ant to president. Send fape and resume. Hudson
Millar, WIRA, Fort Pierce, Florids and Airmedia
Station; equal opportunity employer.

Wanted—contemporary disc jockey for J£1 Oklahoma
City contemporary sfation. Must have good credit
and good references. Send tape and resume to
WKY, Oklahoma City.

Technical

First phone man for transmitter duty. East. No an-
nouncing. Excellent pay with bonus plan benefits,
equipment and working conditions. Immediste open.
ing. Box B-200, BROADCASTING.

Chief engineer for Virginia station. Experience re-
quired. Pleasant station staff to work with. Salary
open. Send photo and resume. Immediate opening.
Box C-192, BROADCASTING.

First ticket engineer announcer. Basic ra:!aonsibiliry
announcing and mainfenance of AM and new FM
facility. New studios. Pleasant part of the country
1o raise a family. Wally Stangland, Magr. KIWA,
Sheldon, lowa 51201. Phone 712.324.2597.

Are you a young, eager, really interested technical
type with a first class ticket? Like to work in a
pleasant, sympathetic environment under a savvy
boss? Lots of test equipment. Good spacious !ab.
Maintenance only—no announcing—no dull routines.
Expanding 5KW AM station and CATV system. Con-
tact WCOJ, Coatesville, Pa. 19320. (215} 384-2100.

Chief engineer for mid-Atlantic 5 kw AM. Experience
in DA and maintenance. Complete resume and salary.
Call Mar., 201-364-4400.

News
Newsman. AM rock station. Large market. Send
resume, references, latest picture to Box

tape,
B-216, BROADCASTING.

New England 5000 waft contemporary accepting
applications for dynamic, hardworking newsman
who can move up to News Director. Experienced
only. Send tape and resume to Box C.173, BROAD-
CASTING.

Major market seeks top flight contemporary heavy
morning  newsman. No beginners, plesse. Box
C-184, BROADCASTING.

Fulltime suburban New York station. Good wvoice.
Good reader—most important—creative writer. Mini-
mum 1 year experience or journalism background.
Write Box €-255, BROADCASTING.

. wake v

Box C.263,

news director . .
market East.

Possible opening . . .
announcer. Small

BROADCASTING.

Experienced newsman to round out news staff at
New England medium market radio station. Starting
salary $7,000. Liberal benefits. Box C-274, BROAD-
CASTING.

WGIR/WGIR-FM, Manchester, New Hampshire, is
looking for a professional, experienced in news,
play-by-play sports, with a strong warm voice. The
Granite State’s presrige facilities offer beautiful
New Hampshire living, challenging assignments,
and income commensurate with ability. Send non-
returnable tapes with news, sports, falk shows, and
commercials plus resume to Rick Lee, P.D., WGIR/
WGIR-FM, Stark Lane, Manchester, N.H. 02105, A
KQS equal opportunity employer.

Florida coastal station seeks news director, must be
hard-driving newsman who will generate 90 per
cent of local news, prepare and deliver flve 10
minute newscasts weekdays. Great place to live,
opportunity for advancement, fast growing area.
Send tape and resume to Hudson Millar, WIRA, Fort
Pierce, Floride. An Airmedia station. Equal oppor-
tunity employer.

Immediate cpening for announcer of modern coun-
try music station in Madison, Wisconsin. Growth
opportunify and advancement for person interesied
in permanency. Call Tom Uttormark at WMAD,
{608) 271-6611, to arrange for sudition and interview.

WOKJ, a 50,000 watt soul station in Jackson, Miss.
has opening for experienced newsman, must
able to gather, edit and report local news. Send
resume and tape to Bruce Payne, PD. WOKJ Radio,
Jackson, Miss. Salary open.
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Radio Help Wanted

Management continued

Announcers continued

News continued

Exparienced beat reporter wanted to work with
Ohio’s best equipped full-time radio news depart-
ment. Salary/experience. E.O.E. tapes and resumes
to: (;\lows Director, 223 N. Main Street, Lima, Ohio
45801

Sales oriented broadcaster now managing a success-
ful station in a small merket. Have increased sales,
profit and image of station, community minded.
Have managed AM and fM. Experienced and hard
working, looking for a challenge. Family man with
2 children. Top references. N.Y., Penna.-Ohio pre-
ferred, will consider east coasf. Box C -295, BROAD-
CASTING.

Black dise jockey, newscaster & salesman 1, experi-
enced; 2, dependable; 3, versatile; 4, nght board;
5, third endorsed. Box C280 BROADCASTING.

. radio-TV-
prefer

Female broadcaster . . . seeks job . .
talk show. TV.radio writing experience , . .
warm climate. Box C-2B4, BROADCASTING.

newsman, salesman, beginner, versatile,

5,000 watt stafion, on hour from New York City,
needs experienced, quality newsman for expanded
department. Contact news director, 201-364-4400.

Programing, Production, Others

Working partner. Three station group (2 radio, 1
TV), central Atlantic states, seeks working pariner.
Share control with absentee owner. Excellenf op-
portunity for man with some capital, credit line
and experience in the field. Box C-253, BROAD-
CASTING.

News director with 13 years radio experience seeks
opportunity at station management in small market.
Opportunity more imporfant than money. Box C-301,
BROADCASTING.

Experienced small market manager. learned from
one of nations most successful small operations.
Strong on sales. Proven track record including
multi-station markets. 12 years experience. 1sf
phone, play-by-play. 32. Phone 417-667.5644.

16 years experience, currently managing smafl mar-
ket station, Good sales record, exceﬁem re\‘erences,
midwest preferred. Dovg Tharpe, 712623319

P.D. with air shift for 5 kw mid-Atlanfic MOR. First
phene desirable. E.O.E. Call Mgr., 201-364-4400.

Production director for leading MOR stations in
dynamic Central Florida area. Must have mature
voice, imagination and production ability. Send tape
of production spots, air check, and complete flrst
letter to: Bill Taylor, Program Director, WDBO,
Post Office Box 1833, Orlando, Florida 32802.

Sales

:reallve. 3rd endorsed. Box C-286, BROADCASTING,

First phone modern country personality from 50,000
watt KRAK, Sacramento. Seeking immeadiate employ-
ment. All opportunities considered. 916-885-3832,
916-885-9553.

First phone—rock jock. Two years experience. Call
me! {216) 371-0987.

Major market uptempo MOR or top 40 jock, looking
for midday gig in midwest area. Salary open. Good
references amf 15 yesrs in all fields, heavy MOR
music man. Wish to move approx. April 1-10-72.
All letters will be answered promptly. Write to
Tony R., Box 3257, Spartanburg, S. Carclina 29302.
Telephone 10 am. to 5 p.m., (803) 583-4395 or
583-2711.

Southeast—salesman-sportscaster.  Prefer I}
dium market part ownership opportunity. Box
C-244, BROADCASTING.

Positive presentation—three ye®ars retail manage-
ment, fwo years consumer sales, five years broad-
casl sports equals young family man, 30, asking for

P.D. Rock. AM. $25,000. Top 50 market experience
E;\\IgnRaéumu, reierences, picture. Box C-306, BROAD-

Situations Wanted

Management

Successful young station manager looking for major
market opportunity. Also interested in learning
station acquisition and finance. Track record in 20
station melro market includes programing, sales,
management of FM CP to profits in 3 years. Refer-
e’:cGes, education, experience. Box C-9, BROADCAST-
ING.

Change your bank balance to plus by changing your
listener acceptance 1o positive! This southern gen-
tleman can. Box C-121, BROADCASTING.

| guarantes to put your station in the black within
months. No gimmicks, just lots of hard work and
know-how. Presently successful station manager,

?hasis on_sales. Top references, ethical, moral,
abl ity. Box C-171, BROADCASTING.

Broadcast professional seeks station management or
sales management position. Excellent verifiable track
record, degreed, hard working. Box C-210, BROAD-
CASTING.

Manager who can sell, programing and engineering
with first ticket. Looklng for small market. Box
C-227, BROADCASTING.

Experienced manager, salesman, administrator de-
sires small marker position. Box (-238, BROAD-
CASTING.

Successful professional, qualified in business, man-
agement, sales, and engineering wants General Man-
ager, sales, sales engineering, western states, Thirty-
two years experience AM-FM-TV group. Eight years
chief engineer and auvtomated FM. For
NAB interview or for resume wrife Box (-242,
BROADCASTING.

Took last station from zero to half million in ten
years. But | couldn’t fire man seriously ill in hos-
pital. So I'm available. Family man. Mature. Stable,
Strong on ideas and promos. Image must be one of
excitemant. Prefer 5.E. but will consider others.
C&W or MOR ideal but could live with moderate
contemp. AM and/or FM. Not concerned with large
guarantee. Just incentive. If you make it, | make it.
And we willl Box C-248, BROADCASTING.

Dynamie, aggressive professionsl broadcaster ready
for management. Eighteen years all phases, four in
sales. First phone, family, forty. Box C-272, BROAD-
CASTING.

Experienced production manager would like to re-
locate. Experience includes engineering, award win-
ning producer/director, production manager, assf.
program manager and local sales. Box C-282,
BROADCASTING.

d with sales, and/or public relations
readmg to management. The end result—a career.
Box C-246, BROADCASTING.

Announcers

First phone, 6 yrs. experience with good production.
| want medium market 4+, rock or MOR.
Give me a listen. Box C.76, ‘BROADCASTING.

Pro air personality for pro station. First phone/
married/28/college/PD  experience. Box  C-105,
BROADCASTING.

Working medium market top 40. Seek progressive
gig. Extensive musical knowledge. Box C-108,
BROADCASTING.

No. 1 morning-man in medium market {advlt top
40) seeks slot in large medivm or major. Voice style,
production, 3rd, all pro. Box C-109, BROAD-
CASTING.

DJ, tight

bosrd, good news, commercials, 3rd
phone. Box C-111,

BROADCASTING.

Young top 40 announcer, 5 years experience, 1st
phone. Also production and music programing.
Available mid-June. Prefer midwest. Box C.17
BROADCASTING.

MOR announcer: 26, married, 6 years small market
experience, 3rd, seeking position in South. $130
weekly. Box C-185, BROADCASTING.

Efficient, reliable pro, 5 years experience, striving
for oreater heights. Box C-212, BROADCASTING.

Experienced top 40 jock mow in medium market.
Box 22239 BRSADCASTING or (215) 535-2379 be-
fore 6 P.M

Weekends—within commuting range of N.Y.C. Not
a self-proclaimed star, but a competent, knowledge-
able and personable pro with first phone and sev-
eral years expenence seeks DJ position and can
also do maintenance, production, etc. Box C.-243,
BROADCASTING.

Male, single, 19 years old, desires to become affili-
afed with a small growing station as a disc jockey
time salesman. Completed a 26-week course in
radio broadeasting. Third class license and willing
to travel. Box C-247, BROADCASTING.

First phone announcer seeking relocation. Currently
on-air in 8th market AM. B.A. radio-TV, working on
masters. Three years experience news, production,
DJ, play-by-play. 25. Married. Box C-252, BROAD-
CASTING.

Top air personalify—talented entertainer. Disc
jockey, newscaster {salesman). Experienced, creative,
aggressive, versatile, tight board, third endorsed.
Radio/TV. Box C-258, BROADCASTING.

First phone, versatile announcer, 2> years experi-
ence, including sales and play-by-play. Warm cli-

mate only, including small island. Box C-271,
BROADCASTING,

Psychopath, 22, with no experience whatsoever,
seaks CATV/broadcast siation o run. Has absurdist
plan encompassing quality programing and financial
abundance alike, Gamblers—write immediately. Box
C-285, BROADCASTING.

Announcer producer-DJ). Three years exper:ence,
married, third. Will relocate. Seeking position with
MOR, country, or S. gospel. Tight goard. Depend-
able. Prefer western states. Box C-279, BROAD-
CASTING.

Touch that dial for Sheldon Green, (209) 233-5103
Ext. 76. Any format. Anywhere United States or
Canada. 3rd.

five months felevision amnouncer/salesman. Want
1o return to radio as$ announceér ar announcer SGIES-
man. 3rd, studying for 1st. Experienced news, an-
nouncer production, copy, music director (there's
more}. Relocate anywhere. Want to make move
now. Mike Withow L, Old Hedding Road, Epping,
New Hampshire. (603} 679-8705.

DJ first class ticket, ready to move. Call (215) POS5-
3407, Jose Ramirez, 2409 N. 7th Street, Philadel-
phia, Pa. 19133,

DJ/newscaster, 29, seeks challenging new position,
MOR or top 40. Presently employed. 61/2 years ex-
perience all phases including production, copywrit-
ing. 3rd, BA degree. Totally dedicaied. Not afraid
of hard work. Amiable, cooperative. Best refer-
ences. Phone 201-232-6900. Write Box 303, Me-
tuchen, N.J. 08840.

Rock-jock—1st phone, 4 years experiance. Want me.
dium market station. Call 614-948-2470 collec'
Stephen Foster.

Capable top 40 announcer, 2 years experience, mili-
fary recently completed, Ist phone, will relacate
immediately. Call Marc Kaplan, 1-612-721.2826,
mornings.

2 yrs. as di music director, 3rd end. with pure coun-
try station, sales, production and news. 15 yrs. as
country entertainer with thorough knowledge of
counfry music mcludnn& Bluegrass. Desire south or
west. Del Davidson, 813-894-1758, evenings.

West coast please. Top 40 morning man. One year
experience in 100, lus market. Ten months as
music director. First phone. 206-827-1484, ask for
Phil.

Looking for first station. Two years college radio,
third endorsed, relocate anywhere. For fape and
resume contact Bob Kneebone, 1505 Bedworth,
Baltimore, Md. 21093, (301) 828-7576.

Will trade 1 yr. of professional dedication for ex-
perience. Prefer western half of U.S. Recent grad
Bill Wade~radio & T.V.—in Hollywood. 250 hrs.
board exp., 3rd phone w/endorsemant, sales back-
ground. For tape—write or call Jerry Hedlund, 7214
:A;éréon #16, Whittier, Calif. 90602. Ph. (2]3) 693-

Heavy st phone, versatile, relocate anywhere U.S.
All formats. Radio is my profession. Mark Wald,
213-390-3018 after & P.M. Mon.-Fri., 12470 Culver
Blvd., 21, L.A., Calif. 90066,

Experienced first phone announcer/d| Tight board,

MOR, C&W, or lop 40 Hava tape, will travel, pre-
fer Pa., Ohio ). areas but will consider
others. Call Gary, (412) 465 2292,

Technical

Experienced chief, will announce. Looking for small

market. Box C-176, BROADCASTING.

Station sold, must relocaste. Family man, 1st phone,
12 years experience. Duties, chief engineer, pro-
gram directing, some management. B8ox C-264,

BR OADCASTING.

Navy chief. Competent technician. Broadcast main-
tenance experience, First phone. Available June.
East/southeast. Bob Owen, (714) 271-2137/4962.
1520 Mator Dr., Miramar, Calif. 92145.

Chjef engineer 15 yrs. AM-FM-DA-CATV, Desire
Position as transmitter engineer or chief. N.W. Penna.
Available immediately. George Donahue, 324 E.
Weber Ave., DuBois, Pa. 15801
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News

Sales continued

Announcers

Beef up your news staff for this election year.
Top-notch  potitical reporter/anchorman  available
immediately. Five years experience, including major
market, Box C-183, BROADCASTING.

Youfig news pro with major market experience
seecl;u bigger challenge. Box C-275, BROADCAST-
ING.

Medium, major market radio, TV seeks baseball
PBP, sports director position. Professional approach.
Let's talk business. Box C-277, BROADCASTING.

News director . . . over dozen years experience
radio-TV, I'm seeking 1o work with management
that puts news first. Box C-291, BROADCASTING.

Radio & T.V. arts and science grad. 1st phone, ex-
cellent news and 320 hours of board logged. 1 year
to my first station plus versatility. Relocate any-
where West. J. Bauman, 5505 Ackerfield, Long
Beach, Ca. #311 90805, 213-531.7551.

Umvormy carrierscurrent news director with Demo-
cratic convention press credentials. For tape, re-
sume: Kenneth Norkin, 1908 Fox, 7102, Adelphi,
Maryland 20783,

Polished pre—experienced radio anchorman with
degree seeks challenging new position. |f you're
looking for a newscaster, field reporter or news
director who's believable, I’m your man. Paul Car-
son, 11700 Otd Columbia Pike, Silver Spring, Md.
20904. Call 301-622-3585.

Seasoned “‘pro’’ for new Dallas TV. Send resume
immediately. No collect calls. KBFI-TV, P.O. Box
7106, Dallas, Tex. 75209

Trade, good life, good monsy, Montana fringe bene-
fits, for one salesman just as good. Lef's investigate
each other. Manager, 701-572-2345 none collecl.

Ne. 2 talavision station in major southeast market
expanding staff. Seeking top experienced personnel
—sales, engineering, efc. Write: R. Q. Tiedje, Box
1045, Charlotte, N.C. 28205. An equal opportunity
employer

Technical

Samoan ETV project needs chief engineer. Facilities
include four production studios, 13 VIR's, 6 TV
broadcast transmitiers, and technical staff of 18.
Two year contract. Housing for family. Excellent
opportunity for good administrator. Box C-91,
BROADCASTING.

First phone superior broadcast production engineer,
locate anywhere. Box C-270, BROADCASTING.

First phone engineer with transmitter experience for
southwestern VHF, Salary pius allowance, annual
increases, paid holidays, vacation and other bene-
fits. Send brief resume outlining experience and
past earnings history along with present salary
requirements to: Chief Engineer, KOAT-TV, Box
4156 Albuquerque, N.M. 87106,

Programing, Production, Others

Stability—top 40, PD/MD, 5 yrs., 3rd, employed.
Box C-128, BROADCASTING.

New York—Binghamion dependable person
with first class license . . . 1o handle UHF trans-
mitter and studio operation, Salary commensurate
with experience. Call chief engineer, WBJA-TV,
Binghamton, New York. 607-798-7111,

11 year professional wants 8 home. Currently em-
ployed, same station, 42 years. As program direc-
tor, maintained consistent number one ratings. New
ownership and subsequent budget cuts forcing this
move. |'ve jocked, done play-by-play, production
and also sold so | know your goals. Mine is to
manage someday. Box C-191, BROADCASTING.

Black PD, dj, salesman. lst, soul or contemporary.
Box C-241, BROADCASTING.

Producer/director. Full color fop 50 affiliate. Ready.
Box C-259, BROADCASTING.

Program/operations manager seeking home with
medium market station or group offering future.
Successful background all phases of programing,
Box C-289, BROADCASTING.

Craative trio offers 12 years experience commercial
progressive radic seeks PD, MD, and production.
Good track record. Inexpensive. Tapes, ratings upon
requesf. Ron Sorenson, 637 36th, Des Moines, lowa.
515.277.-3600.

8 year veteran rock PD/jock. Marrled. First.
625-9315.

{13)

TELEVISION
Help Wanted

TV packager to sell program of ou'srandln? Irish,
Scottish documentaries as singles or series first-run
United States, Wrife Sherman Films, Inc., P.O. Box
6, Cathedral Station, New York City, 10025,

Management

Growing television station group seeks local sales
manager a1 flagship station. Beautiful green south-
western city—s perfect place to raise your family.
Progressive community. Have super talented staff
to back you up. A real opportunity for a proven
winner who seeks new challenge and increased
recagnition of his ability. Compensation in the
$18,000-$23,000 range. Your future with this com-
pany depends on you. Write Box C.217, BROAD-
CASTING.

Growing TV/CATV group owner seeks :hallenge-
oriented General Maooger for new station acquisi-
tion. Base salary $25, with incentives to $35,000.
Applicant must have a proven record of syccess in
TV management—sales strongly preferred. Company
believes that aggresive, fully responsibile managers
are the key to successful station. Build a rewarding
future. Write Box C-218, BROADCASTING.

Sales

Young aggressive local professional TV salesman
for leading VHF network station in 50 sizeé market
located in non-polluted city of 300,000 in mid
USA, Station recognized for award winning creative
ability of staff which means chance for profitabie
creative selling. Opportunny to work with estab-
lished active and good potential accounts. Sales
bonus pian, profit sharing plan, excellent medical
insurance coverage, paid vacations and opportunity
for advancement, Write Box C-219, BROADCASTING.

News

Anchorman/reporter West Coast VHF. Send V
studio and field work. Box C-276, BROADCAS'I’ING

Programing, Production, Others

Promotion mgr. energetic and creative with some
production experience to handle on air image.
Great pofential for number two promotion man, to
move into number one slot and ?row with the
number one station in a three-v top fifty market, in-
clude picture and rasume. Box C-235, BROADCAST-
ING, an equal opporfunity employer.

Production director. Mldwesl station in top 20. Pre-
fer production director in smaller market who
would like to move up. Must be able to direct.
Immediate opening. Send complete resyme with ref-
erences and photo fo Box C-287, BROADCASTING.

We need suitable television and radio programing
for national syndication. CH Syndications,
Drawer 98810, Seattle, Washington 98188,
878-8900.

TELEVISION

Situations Wanted Management

Do you need a station manager who can promote
sales, budget operations, coordinate preduction, and
direct engineering activities? Married, presently
Employed %u' dusire to relocate. Box C-193, BROAD-

Experienced pro in sales, production, management
and promotion is seeking management position.
Degree, 10 years experience, try me . . . you'll
love me, Box C-211, BROADCASTING.

General manager for your television property avail-
able. Presently successful vice president and general
manager, group owned medium market network
affitiate. Sound reason for desiring change. Best in-
dustry references, including present owner, Avail-
able for interview af NAB Convention in Chicago
or will send complete resume. Box C.256, BROAD-
CASTING.

Four year experienced bruadcaﬂer seeking warm
weather mki. Experienced in TV, currently at more
music contemporary . . . tape on request . . . wants
security . . . family man soon. Box C268 BROAD-
CASTING.

Technical

Experienced engineer. 2 years college. Ampex train-
ed. Strong on maintenance (tape). Desire position
with growth potential. East or West. Box C-251,
BROADCASTING.

Overseas—chief engineer, 20 yrs. experience all
phases including oversess, desires foreign chief or
supervisory position. Box C-245, BROADCASTING.

Engineering manager with fifieen years experience
in large and small markets seeks new chalflenge.
Box C-265, BROADCASTING.

First phone, married—operations and production
oriented—four years. Box C-290, BROADCASTING.

Situation Wanted News

Experienced broadcaster, author, world traveler,
lecturer, catalystic interviewer, profound, dignified
commentator. Box C-147, BROADCASTING.

Environmental metecrologist with TV experience
seeks new opportunity. AMS professional. Box C-
197, BROADCASTING.

News director/anchor. B.A. journalism. Three years
radio-TV, last three wire service. Strong adminis-
trative, writing. Prefer #2 in medium market so
can make it #1, Box C-250, BROADCASTING.

B.A., radie-TV/English major, two years commercial
experience in radio-TV, anchoring, writing, report-
ing, filming. Top 100 only. Box C-298, BROAD-
CASTING.

News~decade anchor direct. Employed top 50. You
judge qualifications. Personal interview possible at
April convention. Box C-302, BROADCASTING.

Enthusiastic, young newsfilm cameraman has jour-
nalism-broadcasting BSJ, three years newspaper ex-
perience. Wants TV news. Box C304, BROAD-
CASTING.

Programing, Production, Others

Stage manager, A.D., director seeking same, Ample
sports, remote, studio experience. Four years 31
and #5 markets, Veteran-officer. BA in TV. Will re-
locate. Box C-240, BROADCASTING.

Antention, TV program directors: do you know
where your children are? Two young talented en-
tertainers can keep your market’s kids tuned in.
Box C-283, BROADCASTING.

Versatile director, studio cameraman, studio produc-
'Iirgnd filming. Anywhere. Box C-300, BROADCAST-

Wanted To Buy Equipment

We need used 250, 500, I KW, 5 KW & 10 Kw AM
and FM transmitters. No junk. Guarantee Radio Sup-
ply Corp., 1314 lturbide St., Laredo, Texas 78040.

Have immediate need for: plate transformer for
RCA BTA-5H AM ftransmitter, or will buy entire
transmitter in any condition; parts for Raytheon
RA-1000 or RA.5000, or buy entire transmitter; )
KW AM transmitter in repairable condition. Bill
Goodson, WMIM, Cordele, Georgia.

Wanted, 10KW FM transmitter; state condition and
price. Box C-249, BROADCASTING.

Wanted, Eclair, NPR, 2 maqaznnes, :rys'al or sync
motors, 9.5-95 Angenleux or®12.120, 12V belt bat-
tery. Jacob Eleasari, WTVI, 42 Cohsaum Drive,
Charlotte, N.C. 28205.

Wanted: Old or damaged AM and FM transmitters.
404-882-7441 after 6:00.

Young TV executive available for first or second
fevel management. 14 years experience, quality
conscious, talented, mature. Great record and ref-
erences. Box C-303, BROADCASTING.

Available immediately. National regional sales
manager—16 years successful background, constant
increase—1971 averaged 32 percent increase on one
station and 48 percent on another. Contact: Pete
McNee, P.O. Box 683, Tyler, Texas 75701. Call (214)
592-6280.

Sales

Experienced salesman. Top 75 markets enly. Cuyr-
rently employed. Excellenf references. Box C-299,
BROADCASTING.

For Sale Equipment

Heliax-styroflex. Large stock—bargain prices—tested
and certified. Write for price andg stock lists. Sierra
Western Electric, Box 23872, QCakland, Calif. 94623.
Phone (415) 832-3527.

Talevisien Transmitter—Ampex UHF TA15-BT bought
new and used for tests onlx. Modify to your chan-
nel and higher power or for standby. With color
and in perfect condition. Newsvision Company, 1014
Broad St., Bridgeport, Conn. 06603, or call evenings
203-378.9242.

Iso-coupler 10 KW in mint condition, Will tune to

your frequency and pressure test. Reasonably priced
t $450.00. Contact James Mitchell, Chief Engineer,

Commumcahons Fund, Inc., 314 961 1320.

BROADCASTING, March 27, 1972
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FOR SALE Equipment continued

Miscellaneous continued

General Radio LR] Heterodyne Freq. meter, BC22]
Freq. meter in metal case with power supply, TS
323/UR freq. meter, 20-500 Mhz, m metal case with
power supply, Eltec ""Zero beat’” freq. meter, 5
Khz. to 500 Mhz.,, RCA TMV.75B field infensity
meter, 515 Khz.-20 Mhz., Stoddart TS8587 A/U field
intensity meter, 15 Mhz.-400 Mhz., H.P. 1858 sam-
pling scope with 187C dual trace plug in. Box
C-278, BROADCASTING.

Ampex 601 & PR-10, both FT and in good condi-
tion. 601 at $300, PR-10 at $550. Sony TC 355, W
tr., excellent, $100. Roberts 192 HT, good condition,
$150. Contact Dave Smith, WFOB, fox 589, Fostoria,
Ohio 44830.

Gates M-5693 mod monifor, mint condition, $350.00
or trade for 600 series Ampex recorder. Wells Elec.
tronics, 3627 Clinton Rd., Fayetteville, N.C.

3 Marconi Mark VIl color cameras. Color painters
with each chain. 1200 feet camera cable. Includes
pan and tilt head. For info call (305) 822.8783. Gary
Goodrich.

Ampex designed Model 450 background music fape
reproducers, both new and factory reconditioned
models available from VIF International. Box 1555,
Min. View, Calif. 94040. (408) 739.9740.

Cartridge taps equipment—Reconditioned,
teed. Autodyne, Box 1004, Rockville,
20850, (301) 762-7626.

guaran-
Maryland

Marconi, Mark 1V, incl. 6268 Vidicon film chain.
Diplexer, camera, control panel, no lens, power
supply. Make offer. J. Snyder, 301-948-9090

4000 Report-l portable tape recorder. Excel-

len' 5250 00. (205) 535-0364.

GE BF3A 10KW FM amplifier, EIMAC 3CX 2500A
conversion. GE BF2A 3KW FM amplifier/Driver Am-
perex 6076 conversion. Includes manuals and power

supplies. Concord, Calif. Call Ernie Wilson, 415-
687-4721,
Ampex 351-1, Ampex 602-1, Ampex mike mixer,

Ampex :onsoles and porfable cases, Sparta record/
play cart units, Collins 2128 console. Sacrificel Casey,
213-461-3393.

MISCELLANEOUS

Deejays! 11,000 classified gag lines. $10.00. Un.
conditionally guaranteed. Comedy catalog free.
Edmund Orrin, Mariposa, Calif. 95338,

Warm-up lines—Comedy for live pre-broadcast audi-
ences. Special $3.00—free broadcast comedy catalog
request. Show-Biz Comedy Service (Dept. B),

on
1735 Easr 26 $1., Brooklyn, N.Y. 11229,

Resumes prepared by mail.
rial. Career Development |nstituie, Box
wood, N.J. 07023.

Free descriptive mate-
163, Fan-

Audition tapes—=the nafion’s greatest jocks—reason-
able.ll Send 10¢ for catalogue 1o: Cooper Services,
P.O. Box 612, Shawnee Mission, Kansas 66201.

INSTRUCTIONS

Attentien Broadcast Engineers: Advance yourself,
Earn a degree in elecironics engineering while you
remain on your presen! job. Accredilted by Accredit-
ing Commission, NHSC, Course approved under
G.I. bill. Be a real engineer—higher income, presiige,
securily. Free brochure. Grantham School of Engi-
3882;!9, 1505 N. Wesiern, Hollywood, California

First Class FCC License theory and laboratory train-
ing in six weeks. Be prepared _ , , let the masters
in the nation’s largest network of 1st class FCC
licensing schools train you. Approved for veterans®
and accredited member Nallonnl Association of
Trade and Technical Schoch * Write or phone the
locatlon most convenient to you., Elkins Institute
in Dallas***, 2603 Inwood Rd. 357-4001.

Elkins in Ft. Worth, 1705 W. 7th St.

Elkins in Houston®**, 3518 Travis.

Elkins in San Antonio**, 503 S. Main.

Elkins in San Francisco®™*, 160 S. Van Ness.

F.C.C. Type Exams . . . Guaranteed to prepare you
for F.C.C. 3rd, 2nd, and Ist phone exams. 3rd class,
$7.00; 2nd class, $12.00; 151 class, $16.00; complete
package, $25.00. Research Company, 3206 Bailey
Street, Sarasota, Florida 33580,

Pennsylvania and New York. F.C.C, first phone In
1 to 8 weeks. Results guaranteed. American Acad-
emy of Broadcasting, approved for velerans, 726
Chestnut Street, Philadelphia, Pa. 19106, WA 2 5.

FCC 1st phone in 6 weeks. Money back guarantee.
Cost $370. Announcer/disc.jockey training classes
start every month. Graduates Nationwide. National
Institute of Communications, 11516 Oxnard St.,
North Hollywood, Calif. 91604, (213) 980-5212.

Ses our display ad under Insirucllon on pa(?e 64

Don Mariin School of Radio & TV, hero-
kee, Hollywood, California. HO 2-328

Radio Help Wanted

Management

MARKETING
MANAGER

BROADCAST
EQUIPMENT

Marketing Manager for major manufacturer of
AM and FM transmitters. Must know industry,
people and be technically sharp and up-to-date.
Must know how to plan and implement market-
ing programs. Will require extensive nationwide
traveling for contact with customers and reps.

Elkins in Hartford, BOQ Silver Lane.

Elkins in Denver**, 420 S. Broadway.

Elkins in Miami**, 1920 Purdy Ave.

in detail this salaried position sub-
mlt resume to

BOX C-142, BROADCASTING
An Equal Opportunity Employer

Elkins in Atlanta***, 51 Tenth St. at Spring, N.W.

Elkins in Chicago***, 3443 N. Central.

Elkins in New Orleans***, 2940 Canal.

Elkins in Minneapolis***, 4103 E. Lake St.

Elkins in St. Lovis, 4655 Hampton Ave.

Elkins in Cincinnati, 11750 Chesterdale.

Prizesl Prizesl Prizes! National brands for promo-

tions, contests, programing. No barter, or trade
. . . betterl For fantastic deal, write or phone:
Television & Radio Features, Inc 166 £, Superior

St., Chicago, Illinois 60611, call collecr 312.944.
3700,

“Free’’ Cataleg . . . everything for the deejay!
Comedy books, airchacks, wild tracks, old radio
shows, FCC tests, and more| Write: Command, Box
26348, San Francisco 94124,

Noticel! Anyone knowing the whereabouts cof Rich-
ard S. Harrington—also known as “Rick Harrington®
pleGaae notify the following. Box B-92, BROADCAST.
ING.

Commercials with humor sell. Order ocur book of
101 of them, 32 client categories for $19.95. Brain
Bag, Box 875, Lubbock, Texas 79408.

‘Programing techniques and how to use them."—
New B chapter book on Radic Programing—a must
for every broadcaster. Reserve your copy tfoday.
Send $6.95 cash, check or money order. rgan
Publishing, P.O. 8ox 2575, Mesa, Arizona B5204.
Money back guarantee.

Want to buy disc, recordings or transcriptions of
any radio grams 1929 through 1951. Arnold,
2234 Souvth Blv Houston, Texas 77006.

On air talent, if you qualify, our National Cover-
age makes vyour work personally available (via
direct phone line) to 2,000 bdcasting execs. Send
tape fo: Hellywood Audmon Showcase, 6777 Holly-
wood Blvd., Hollywood, Calif. 90028,

Skiing anyone? |f your bag is zipping down the
slope on new fallen snow or fiying across the wake
of a speedboa! we have the place for you, or your
listener or viewer, or that important client, and it's
available on a frade. International Promotional Con-
sultants, Inc., 915 W._ Sunrise 8oulevard, Ft. Lsuder-
dale, Florida. Phone (305) 764-6424.

Automated Broadcasters! Specialized tapes for auto.
mation for adding flavor 1o the program services of
the big boysl “A Honey Of A Sound’, VIF Inter-
national, NAB, Chicago.

Elkins in Oklahoma City, 501 N.E. 27th.

Elkins in Memphis®***, 1362 Unjon Ave.

Elkins in Nashville***, 2106.A 8th Ave. S.

Elkins in El Paso®, 6801 Viscount.

Elkins in Seattle**, 4011 Avrora Ave., N.

Sales
e e e e do e s e dei dedr dode e ko ke ek ok ok
: REALISTIC OPPORTUNITY :
* FULL OR PART TIME *
: Selling radio & TV commercials. Ideal sideline :
* for time salesman. Healthy young company with X
* nat'ltonal already, C ions o 25%, 4
rite:
3 e star.Ads, 2640 Golf Roag b
* Glenview, [ll. 60025, Xx
»* Call Mr. Mal:k 312-72!-2929 x
Y e e de e e vk v i sk s e e e e sl s e s e e s e o g de

Announcers

Elkins in Milwavkee, 611 N, Mayfair Rd.

Elkins in Colorado Springs*, 323 South Nevada Ave.

Since 1946. Original six week course for FCC 1st
class. 620 hours of education in all technical aspects
of broadcast operations. Approved for veterans. Low-
cost dormitories at school. Starting dates April 12,
June 28. Reservations required. William B. Ogden
Radio Operational En?'meerlng School, 5075 Warner
Ave., Huntington Beach, Calif. 92647.

Zero to first phone in 5 weeks. R.E.l.'s classes begin
April 17, May 22 and June 26. Rooms $15.20
week, call toll free: 1.800.237-2251 for more intor-
mation or write R.E.I., 1336 Main Street, Sarasora,
Florida 33577. V.A. approved.

R.E.l.,
464109,

3123 Gillham Road, Kansas City, Missouri
(B16) 931-5444. Or 10!l free: 1-800-237-2251.

R.ED., B0O9 Carcline St., Fredericksburg, Virginia
12254(%] SCallslhy Gill (703) 373-1441. Or toll free:

R.E.l., 1335 Main Street, Sarasota, Florida 33577.
Call (513) 955.6922, or 'oll free: 1-800-237-2251.

Licensed hg New York State, veteran approved for
FCC Vst Class license and announcer.disc-jockey
training. Contact A.T.S. Announcer Training Studios,
25 West 43 St., N.Y.C. (212) OX 5-9245.

First class F.C.C. license theory and laboratory
training in five weeks. Tuition $333.00. Housing
$16.00 per week. VA approved. New classes start
every Monday. American Institvte of Radlo, 2622
Old Lebanon Road, Nashville, Tennessee ‘37214.
615-889-0449.

- -S4 YUY

-

TALK SHOW HOST F/M |
!

East Coast major market news and information
station neeis light, learned ani listenable open-
form hostess/host with head and voice to handle
issue-oriented iwo-way talk. Must be experi-
enced, attractive and personable with ability to
entertain as well as inform.

>

Golden opportunity with prestige employer. Rush
detailed resume and tape.

4 BOX C-233, BROADCASTING

b 4

Programing, Production, Others

PRODUCTION WHIZ—GHICAGD

Top dollars for hard worker with good selling
voice, able to ad Iib commercials for spe¢ work.
Needs ability to “take charge”. One of the top
local radio agencies in the U.S. Send back-
ground and short tape.

BOX C-261, BROADCASTING
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Situation Wanted, Management

Television Help Wanted

1]

Hinnonuinnnoininsomiinuem
PROGRESSIVE FM MANAGER

Helped put progressive format on the map with
sales, ratings, profits. Now it's time for a Iong
term major market or corporate move. Balance
professional.

BOX C-254, BROADCASTING
HNHOHHHnannmouunniain

LTI e BITUTTTI
Smomannis

=

o

Convention Bound?

Let's discuss needs for aware GM in your top
market station or group exec. Under 45 with 23
years day to day local AM and FM sales and
programing savvy. Know FCC requirements. Sensi-
tive local problems. Abound in ideas and follow
through. Can also listen. Meet NAB, if desired.

BOX C-292, BROADCASTING

e | PR ) 120 L A . 135 0 T A T e
“84 PERCENT INCREASE IN REVENUE”

In just 3 years with major radio station in
Miami, Florida. Professional broadcaster with
documented track record in management and
sales seeks new challenge. Call James Austin

{305) 271-6083

T | o e

|

Programing, Production, Others

PERSONALITY/PD

Serious professional, six years major market,
former progressive-contemporary PD, accomplish-
ed copywriter, strong production, promotion
oriented, BA performing arts, presently Army
Captain, available July for substantial contribu-
tion to creative contemporary AM or stereo FM.
Resume, photo, tape.

BOX C-269, BROADCASTING

TELEVISION—Help Wanted

SusnsmssussesEsunvenans
Sesrusvsvevananvanepund

Technical
P LR e B X A AR oA e
) P
g

Chief engineer needs a take-charge man 5
to handle staffing and maintenance of
remote unit operating on the East Coast.

ww..
X R
p

C New equipment. Immediate opening. Ex- ﬁ
#s cellent salary. Sofid company. For more £
I )
& information call: i
% &
e . . R4
Dick Jotiffe
=3 . R 2
o National Skating Derhy %
8 (213) 466-6491 S
St 03 20 0 PR

Programing, Production, Others

EXECUTIVE DIRECTOR
(Madison, Wisconsin)

| !
i i
| wisconsin educational communications board |
| seeks chief administrative officer to direct |

statewide educational radio network and com-
!

| plete construction of TV network, Person se-
| lected will have responsibilities for maintain- |
ing close liaison with educational institutions [

| of the state; administering and preparing
| budgets; selecting and supervising personnel; |
administering policies of the board, and carry i

| out responsibilities designated Yy statute.
| Salalgy tppen.b Exce_lller:;t \flta_:e benefits, written ]

applicatiol b e

| pplication by Apri i (
| !
| I
| |
]

Tony Moe, Chairman
Educational Communications Board
732 North Midvale Blvd.
Madison, Wisconsin 53705

Sales

TV SALESMAN

[

[l

[}

B pake $18,000 first year; $25,000 second year;
8 over $35,000 third year. If you are over 24 years
B of age with a limited but successful sales rec-
B ord, this is an excellent opportunity to make
B broad industry contacts with President and own-
: ers of major Broadcast groups. Limited travel.
u
=

Call Carl Young, {312) 693-6173. ]
SENENE NN NENENENENEEENEEED

Business Opportunity

Customize, contemporize your format for more
mzaningful, saleable demographics! Upiate your
operation appropriately for your market . . . The
way it should be . .
have the know-how .

. The way you want it! We

. . The people with un-
limited experience, savvy, seasoning, and con-
spicious credentials in programing and station
operations. Write now to this new, upstate New
York based firm . . . ''Custom Consultants.’” c/o
Box 93, Oriskany, New York 13424,

TELEVISION

Situations Wanted—Management

TELEVISION PROGRAM MANAGER & FILM BUYER

—with impressive TV programing & production experience
—seeks opportunity with major affiliate or independent
—available for discussion at NAB Convention in Chicago.

BOX C-305, BROADCASTING

TV GENERAL MANAGER

Dver 20 yrs. broadcast exp. Desires greater chal-

lenge, now employed—finest references, strong
on administration—cost control.

BOX C-260, BROADCASTING

N rrrrrrrrrrroa|

TV NEWS ANALYST

Presently employed at network-owned station in
major market. Seeking expanded opportunity.

BOX C-194, BROADCASTING

FosSs=sc=se-===s=5

]
H
[}
1

AVAILABLE SOON

Top 5 market VHF net anchorman 31, M.A., law,
11 yrs. exp. award winning anchorman and jour-
nalist.

BOX C-281, BROADCASTING

Employment Services

527 Madison Ave., New York, N.Y. 10022

B

BROADCAST PERSONNEL AGENCY

Sherles Barish, Director

Miscellaneous

. “MUSIC . . . JUST FOR THE TWQ OF US”

Full Concept Radio Service
Now Availabie

Send for information and demo tape:
Peters Production, inc.
1333 Camino Del Rio South
San Diego, California 92108
(714) 291-4044

Miscellaneous continued

DICTIONARIES
WEBSTER

Library size, 1971 edition, brand
new; still in box. Cost new: $45.00

WILL SELL for $15
Deduct 10% on orders of 6 or more.

Mail to

NORTH AMERICAN
LIQUIDATORS

1450 Niagara Falls Blvd.
Dept. MM-73
Tonawanda, New York 14150

C.0.0. orders enclose $1.00 good will deposit.
Pay balance plus C.0.D. shipping on delivery.
Be satisfied on inspection or return within 10
days for full refund. No deaiers, each volume
specifically stamped not for resale. Please add
$1.25 postage and handting. New York State resi-
dents add applicable sales tax.

VVVVVVVVVVVYVY

Las Vegas soul and Spanish language station
needs a national rep. Will be at NAB Convention
’ April 11th only. Write

4
Cy Newman. KVQV Radio ‘
4 301 South Highland, Las Vegas 4
> or phone (702) 384-1548 ‘
and we'll meet in Chicago. ‘

?AAAAAAAAAAAAA

DUE BILLS
FOR YOUR MEDIA

BARTER AND TRADE ARRANGEMENTS
CLEARING HOUSE, INC.
SEATTLE, WA. 98188
(206} 2498-0DBZ
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Instructions FOR SALE Equipment For Sale Stations Continued

| EQUIPMENT SALE

BROADCAST & CCTV EQUIPMENT STATIONS FOR SALE
30% to 50% OFF

F.C.C. 1st PHONE
in five weeks

Write or phone for list 1 a{o%nl‘_;lusr. Major market, AM-FM, $315,-
. . lerms,
F inest Instructors MULTI MEDIA ENGINEERING, INC. ©_ MIDWEST. AM-FM. Profitable. Exclusive tc
=« With years of practical experience 2383 Lewis Avenue © market. $437,500. Térms.
y Rockville, Md. 20851 63, SOUTHEAST. AM-FM. Includes valuable real

estate. $435,000.
4 ARIZONA. AM-FM. Excellent cash flow.
*  $325,000, Terms.

ntensive Methods {301) 770-3590

e Visual aids & Films

R easonable Costs Wanted to Buy—Stations
e One chargz to successful completion l—————';—-—d'-——F-M—s-I—A;I-(; ;A-;T-;n———l J dc L . Sto
$ elected Accommodations I (LI e I and ASSOCILATES
= Student rates at best Hollywood Hotels | Prefer west, Southwest, Southeast. Must be full §430 Sunset Blvd Suite 1113
| time. Any size market. Station need not be | P.0. Box 550
1 op Results ! :;g:t‘al;:;e‘cive lowest Cash price and best { Lo‘s‘ rﬁ;zg‘l,edse. gﬂi_h!‘r&na’ 29_;)9028
® All of our students earn their firsts |
| BOX C-266, BROADCASTING |
(Approved for Veteran trainingy £ L e i e =
{Low interest Bank financing available)
T ——— == SOUTH CENTRAL
M
LEARN ; Will pay caxvzl:ll'ﬁnwtg ,?l;::ky Mountain Daytimer in Florida's growth area, established
at the Nation’s oldest ¢ sta{es Brokers and finders protected. Call or over 20 years, well staffed, profitable, grossed
and most respected Writes $100,000 in 1971, price $200,000.
1. C. DUTCH WALKER
School of Broadcast Training E 02351 3 m"asﬁzsztz 5 BOX C-296, BROADCASTING
enver, Colo
ODN MARTIN SCHOOL OF RADID & TV ¢ -y ¢
festablished 1937) (S 0 ) 1156 1 —

NEXT INTENSIVE THEORY CLASS
starts

April 10, 1972

Private Party wishes to buy medium sized ful LaRue Media Brokers Inr.
time AM or FM station with potential on East- 716 CENTRAL PARK SOUTH

for additional information call or write ern Seaboard, NEW YORK, N.Y.

T e T T e LT e LT e (U T e LI T e LT T o T HEe LN T LT Ee
r

MU e T e 0 e LN e LT T T TTHTT T T TR T T I T Te LT U e UULLTL TS

DON MARTIN SCHDOL OF RADID & TV BOX C-267, BROADCASTING EAST COAST WEST COAST
1653 No. Cherokee, Hollywood, Cal. (212) 265-3430 (213) 6770055
HO 2-3281
Expe ed, responsible southeast-based group
LOOOPLLLLODODOOLODLOOOL hf:adré:;‘:ers d'es|lrle srluall to medium marke{
SALES REPORT TO0 ... or FM in Fla., S.E, of midwest, Contact:
. those broadcasters still able to learn better ) ROBERT M. HAUCK
colncepts in sal;sa mlcllhthpse v.g\lo b?.'g":"‘ radio P.0. Box 2156 INCORPORATED
sales careers sho in i
In The basics hefore hitiing tne streett 6;’3"2"5';6';53 BROKERS & CONSULTANTS
1t is about our findings from the first 18
B re P e PNy o N L PARK CITIES BANK BLOG,
S g Y Lo Meting b o © i ® (_onus TEue s i Bibeat )

surprises for us and maybe for you,

Attending have been 137 men and women from For Sale Stations

77 stations in 32 states and one Canadian prov-
ince. One third of those stations already have

(] .
° .
° ]
] .
. .
. .
. *
. *
® .
. .
. *
* 3
® [ ]
. .
: ;:reo '?';‘ n;olre gtragluatesnon stnaflfﬁ Foutr :“ttefhtm : FOR SALE
nly stations. One in five ave -

o b g.,a.'rsffmﬂnaﬁm!'sa.eshmgna;.?s‘"‘ e A one thousant (1LOX) watt, darctime AM ste- LARSON/WALKER & COMPANY

nearly half of al! attendin H
S selahnyg experience . . . on in len were female M §'.,°.’5 a{'”:.ﬂ'.fﬁg alu:lctutt;):e{nel'lnnl?lnewlyoTslgg' Ft:r .:e. Brokers, Consultants, & Appraisers
o 2 afew programmers have come to better serve formation, contact Los Angeles, Calif, 80067  Wash., 0.C. 20006
: their stations with sales understanding, The § hn R. Smyth Attorne 1801 Ave. of the St 1725 Eye St., N.W.

average age is at the 30 mark. Nine out of ten . John R. Smyth, . Y ve. S S O
® are from small market radio. . Suite 604, Cheyenne National Bank Tower Century City. Suite 509 Suite 714
S Seven out of fen are reported as having done o Cheyenne, Wyoming 82001 Akl Ak /15
A well wpon return, One in three earn$ a superior .

rating at the station back home, Some have got-
: ten excited enough to Wy to sell their EBS :
a tests! .
o A new advance class for graduates who want o
o glou with 1hedaddmon of sales management has ¢ MW Smail FM $ 75M  29% | SE Small Day $I5M 29%

een announce .
: BRASS remains what the name says. A one : N.Y. Small Fulltime 225M 20% | MW Small (Ll 215M 20%
* ::e:ogs'ggsogcam . ,,",f.";ﬁuﬁ"“t“ 'hmhr da{s alnd ° Fla. Medium Day 229M  Cash [ W Suburk FM 500M  145M
o e 3 bt ,.,.,,,.’as,.sj gsfﬁ’..-;,o%l : ."‘:.,;t'c'f,:., ¢ | SE Medium AM+FM  335M  29% | E Metro  Fulltime  275M $100M

ri L .00,
: Tslsa on’ the second Soudny of ev:?; ::ntt; in : MW Metro FM 150M Sold | W Metro FM 94.5M  $30M
o Formal training in the basics is still a “new” e
. 'g(:a?a;ot;ﬁl: s'z'leesan:fﬁzelnsse’d ggod“:deal]kflorh 8 ®
e Oklahoma
: Board of Private Schools and vyve are bonded. : CHAPMAN ASSOCIATES
o We also refuse to squander good money on o
o Ctoupons. . business brokerage service
G THE ALPHA OMEGA I:OMFAN‘!'
: A ! !Pustlom:“ u;lx s @ ¢ ATLANTA o CHICAGO e DETROIT ¢ ELMIRA, NEW YORK o
apulpa, Okiahom:

: z;unss ? : Please write: 5 Dunwoody Park, Atlanta, Ga. 30341
*090000RCCOIRIOIRRRRRROPREROORDY
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When the FCC in 1962 created the posi-
tion of executive director, implementing
one of the suggestions in a Booz, Allen
and Hamilton management study of the
agency, there were some among the
commission’s regulated industries who
felt a quiver of apprehension, There
would be a man who would be involved
in all of the commission’s administra-
tive procedures, in purchasing, hiring,
budget preparation, coordination of
commission activities, among them;
whose job would cut across all areas
of the agency’s responsibilities, and who
would serve as a buffer between the
staff and the chairman, Who knew what
influence such a man might exert? In
time, however, the fears subsided. The
men who filled the job through the vears
appeared to have their hands full simply
keeping the agency moving from one
week to the next; visions of a gray
eminence gave way to one of a head
housekeeper.

John M. (Jack) Torbet, the present
incumbent of the post, is still no gray
eminence. But the square-jawed, retired
Air Force colonel whose background
includes tours of duty in all four serv-
ices—he flew 148 missions as a Marine
fighter pilot in the Pacific during World
War II—sure as hell is no housekeeper,
either. He is regarded as a tough, ef-
ficiency-minded man, impatient with the
delays inherent in a bureaucracy.

Commissioners and staffers alike
count Mr. Torbet, who took over the
post on Jan. 29, 1971, as the most effec-
tive executive director yet. But while
some say his hard-nosed. by-the-book
approach is accompanied by a smooth-
ness and pleasantness that make it all
bearable. not everyone is persuaded of
that. “He has a way of writing memos
like the military,” says one colleague.
“He says, ‘This is the way it’s going to
be.’ It tends to irritate people.” He even
makes some commissioners uneasy.
“Torbet is a strong man,” one commis-
sioner said the other day. “He's capable.
But there is a tendency on his part to
be a little stronger than he should be.”

Mr. Torbet, who, sartorially, at least.
rejects his military background—a plaid
jacket over a yellow shirt, orange-and-
gray-striped tie and beige-colored flares
is one of his more conservative outfits
—speaks of his job as “fascinating and
frustrating.” The fascinating part is that
for a man who has spent 14 years learn-
ing and applying the skills of a logis-
ticlan—how to get things from here to
there—the FCC presents a number of
opportunities for innovation.

“When 1 came here, there was no
manning document”—which details for
each bureau how many positions it is
authorized, and at what level, temporary
as well as permanent—"and no man-
power utilization costs program,” he
says. “Monies spent bore no relation to
the function for which they were spent.”
A manning document and a resources
management system ar¢ now in prepara-
tion.

He also felt there was need for a
program-review system. How much
would a proposed program cost, in
terms of manpower and money? What
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The Gl way
becomes part
of the FCC way

effect would it have on other agency
programs? He asked the commission
to adopt such a review program, and
charge him with implementing it. Last
week it did, And here the housekeeper
could be moving up to the counsel table,

It is the delays he encounters in

WeeksProfile

John Matheson Torbet—executive
director, FCC; b. July 20, 1918,
Detrroit; B.A., history and political
science, Michigan State University
(Army ROTC), 1940; U.S. Navy
V5 (flight training) program, 1941,
U.S. Marine Corps, commissioned
officer, 1942-46; display advertis-
ing, Detroit News, [1947-51; U.S.
Air Force, B-36 squadron com-
mander, Carswell Air Force Base,
1951-53; White House and Senate
liaison officer 1o secretary of Air
Force, 1953-58; deputy comman-
der for services, Torrejon Air
Base, Spain, 1958-61; chief, plans
division, Headquarters, Air De-
fense Command, Colorado Springs,
1961-64; M.S., advanced logistics
nmanagement (with distinction),
Air Force Institute of Technology,
Wright-Patterson Air Force Base,
Ohio, 1964; Air War Coilege,
1964; systems support manager,
L. G. Hanscom Field, Mass.,
1964-66; deputy chief, plans and
requirements division, headquar-
ters, Military Assistance Com-
mand, Vietnam, 1966-67; deputy
chief of staff, materiel, U.S. Air
Force Academy, Colorado, 1967-
70; southwest regional sales man-
ager, Farah Manufacturing Co.,
El Paso, Tex., June 1970-January
1971; assumed present duties, Jan.
29, 1971; m. Phyllis M. Ludtke,
Nov. 4, 1942; one son, 29; hob-
bies—bridge, swimming and gol/.

working through the commission in per-
sonnel and procurement, and other
areas, that he finds frustrating. “I can’t
get it to move as fast as I'd like,” he
says. It is the “collegial nature” of the
commission he finds troublesome.

So last week, the commission gave
him additional authority in procurement,
but it deferred action on his request for
new authority in personnel matters pend-
ing receipt of the Office of Management
and Budget’s proposals for reorganizing
the FCC, which are due in a few weeks.

Mr. Torbet is FCC Chairman Dean
Burch’s find. They met 20 years ago,
when Mr. Torbet was Air Force liaison
with the White House and the Senate
and Mr. Burch was an aide to Senator
Barry Goldwater (R-Ariz.). When Mr.
Burch, as FCC chairman, was looking
for an executive director, he thought of
Jack Torbet, a retired Air Force colonel
who had acquired both experience and
a master’s degree (from the Air Force
Institute of Technology, in Ohio, in
1964) in logistics, and who at the mo-
ment, in December 1970, was Southwest
regional sales manager for Farah Manu-
facturing Co., of El Paso, a major slacks
and jean maker; he had taken the job
only six months earlier, after retiring
from the Air Force.

Mr. Torbet's energy, imagination and
military background and, presumably,
Chairman Burch’s support had led to an
enlarging of the executive director’s
function even before the new delega-
tions were added to it last week. The of-
fice now has a staff of 263 premanent
employes. swelled to that size by the
recent accretions of the office of the
secretary (36 employes) and the office
of information (12), both of which had
reported directly to the chairman‘s of-
fice. He has separated the procurement
function from the property division and
created a separate division (and put an
ex-Air Force man, one of two he has
hired, in charge) to provide for more
efficient administration.

When the President established ma-
chinery to maintain a hold on prices
and wages, it was Mr. Torbet who sug-
gested that the commission maintain
liaison with the price commission in
order to provide answers for broadcast-
ers and others with questions about how
the new economic policy affected broad-
casting. He suggested, and drafted, the
letter Chairman Burch wrote to the
price commission in January asking
whether more flexible guidelines might
be applied to broadcasters that would
permit them to adjust their rates to the
rise as well as to the fall of their audi-
ence size (“Closed Circuit,” Jan. 17).

Mr. Torbet seems reasonably pleased
with his job thus far; its fascination still
outweighs its frustrations. But for all of
his toughmindedness, he is not beyond
introspection, and his own view of him-
self provides as good a summing up as
any. “Some people think of me as a
‘hard ass’ or ‘iron ass,”” the ex-Air
Force colonel says. “But I'm a business-
man with both feet on the ground trying
to do a job with the funds he’s got
available.”
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Lilitorials

Cop-out

On Saturday, March 18, FCC Commissioner Nicholas John-
son called a news conference at his mother's house in lowa
City to announce whether he would seek the Democratic
nomination to run against Senator Jack Miller (R-lowa),
who is up for re-election. Mr. Johnson opened with an
excoriation of the government, which he said was conspiring
with the largest corporations to kill “hundreds of thousands
of men, women and children” by war abroad and by neglect
at home, was “robbing the poor to give to the rich” and
was depriving citizens of their rightful liberties. Then he
explained why he had decided not to seek a Senate seat
from which he could do something about the conditions he
deplored. Here are verbatim excerpts from his remarkable
remarks:

“. .. [FJor the past month, I have been going through the
exhausting process of evaluating the invitation [to run]...”

“ ...But my commitment, from the beginning, has been
to fill a full term of public service [on the FCC]—no more,
but no less. . .”

“ .. [T]o the extent that any campaign against an incum-
bent is a sensible undertaking, this one is. The ingredients
are there. Senator Jack Miller's support is soft. He can, of
course, be beaten. I have confidence in my capacity to win
the nomination in the Democratic primary and the Senate
seat in the election ...”

“...T could sell bits and pieces of integrity to raise the
money. I could call upon my friends in campaign and media
management to sell Towans an image of myself they would
vote for. I know how to use the computers to win over the
swing voters. But I am not going to do it.”

Here we have one side of Mr. Johnson’s mouth admitting
he pondered for a month before deciding against running
and the other side vowing an unswerving commitment, made
nearly six years ago, to stay on the FCC until his term
expires on June 30, 1973. In one breath he is convinced he
could win the Senate election; in another he as much as
says that no one can enter the Senate without taking tainted
money and fraudulently advertising himself.

Mr. Johnson advocates a form of political inaction that
would, if practiced widely, bring this country to a dead halt.
This time he has written his own editorial on the negativism
of Nicholas Johnson.

Out of date

We cannot agree with David B, McCall’s proposal, reported
elsewhere in this issue, that The Advertising Counci! disband.
We do agree that many campaigns approved by the council
do not come to grips with crucial social problems. We are
not against Smokey the Bear. But aren't there hotter contem-
porary problems meriting campaigns at least as intense as the
one against forest fires?

The irrelevances of The Advertising Council pertain more
to its current progranis than to its concept and organization.
Over the years it has served useful causes, and there remain
useful causes to be served.

We suggest, instead of disbandment, that the council take
a fresh look at its priorities. Mr. McCall notes that the
council deals only with national campaigns, whereas the
nation’s fundamental social problems arc local. This may
indeed create difficulties. But difficulties are not necessarily
insurmountable, and the likelihood that they will arise
should not rule out a serious study by the council of what
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its future objectives ought to be and how they might best
be attained.

In this respect a certain serendipity is apparent in the
council's affairs. Its newly elected chairman is Donald H.
McGannon, chairman and president of Westinghouse Broad-
casting Co. (BROADCASTING, March 20). His record for
alertness in recognizing social problems and acting imagi-
natively to deal with them is unsurpassed in media and per-
haps in all advertising. The council could not have been
more fortunate in either its selection or the time of it.

A little bit pregnant

Coincident with last week’s Pastore subcommittee hearings
into televised violence, a distinctly nonviolent example of
children’s programing was being unveiled in Washington.
It was a prebroadcast screening of a series of live-and-
animated vignettes that will appear in CBS-TV's Captain
Kangaroo series beginning April 3. There are 50 in all, each
three-and-a-half minutes long, on subjects of health and
child development, and judging by the two shown last week
it must be assumed they will serve a useful purpose.

Under normal circumstances we would applaud such a
development. Regrettably, the circumstances in this case are
decidedly abnormal. As the closing credits of each segment
describe, the series is being funded by the Office of Child
Development of the U.S. Department of Health, Education
and Welfare. Translated harshly, this means that an agency
of the government is using tax funds to create programing
to be run on a commercial network in a series itself sup-
ported by advertising. If this is a precedent, it is a bad one.
If it has happened before, or is happening elsewhere, it ought
not be repeated.

As CBS itself took great pains—and lumps—to inform us,
there is a growing government propaganda apparatus seeking
to sell points of view to the people. That the selling of good
health and living habits may be quite distinct from the selling
of the Pentagon is not germane. If this series is worth doing
on CBS, it is worth doing by CBS. It is prophetic that the
first episode broadcast will bear the title: “Oops, I Made a
Mistake.”

Drawn for BROADCASTING by Sid Hix

“I's just the set for those shows you like to hear but don’t
care to see!”

BROADCASTING, March 27, 1972



Welcome, FM...

fO your new

prominent place

in RADIO!

A home we've enjoyed for years!

We've been the Number One FM station in .
Metro Adult Cume rating in the top 40 markets for years:..
a nice way to cap 23 vears of service to the community.

WHH@ FM STEREO/DAYTON, OHIO

(50,000 W., 99.1 M.C.)

A Communications Service of *Any figures quoted or derived from ouvdience surveys are
estimotes subject to sampling and other errors. The original

cB8C . ;
Cox Broadcasting Corporation biediarayinlhgrend fos |
Represented by CBS Radio Spot reports con be reviewed for details on methodology.
P Y Helksales Source: Oct./Nov. 1967, Oct. /Nov. 1971, ARB Rodio Sweep
Reports; Melro Adult Cume Roting, Mon-5un, § AM — Midnight

COX BROADCASTING CORPORATION STATIONS. WHIO Am-FM-Ty Davton, WSB AM.FM.T¥ Atlanta. WSOC AM.FM-Tv Charlotte, WIOD AM, WAIA FM Miom!, WIIC.TV Pitisburgh, XTUY San Francisco-Qokland



If you lived in San Francisco. ..

MAR 29 1972

By} Mty@wd be sold on KRON-TV

NBC —Channel 4 -Represented by Peters, Griffin, Woodward



