FCC takes first step toward radio emancipation
More evidence of broadcast boom in spot TV windup
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you're watching our
10 o'clock news.

Pretend it’s 10:00, you're
in Houston, and you're
| watching Channel 2 news.

\| Ournewsdirector, Ray Miller,
has been with us since 1949
when we started. Sohavesome
of our viewers.

The first thing you'd see is
| some of America’s finest
| journalists.
! But more important, you'd

| be experiencing our news_
i philosophy: To report swiftly,

accurately, and responsibly

il the events of the day.

We are obligated to the
| people of the Houston area and
to ourselves.
We meet that obligation

| through understanding that

electronic journalismisnot an

EDWARD PETRY & CO., NATIONAL REPRESENTATIVES/NBC AFFILIATE

adaptation of print, but
an entirelydifferent form of
reporting.

Another thing you’'d see is
the high quality of our news

films and the in-depth knowl-

edge of our reporters.

he reason for thisis
simple. We hire the very
best people.

In 1972, we won more
NPPA awards than any
other station: Two firsts,a
third, and an honorable
mention.

The last thing you’d
see is our Channel 2 logo.

And you’d know that 1t
stands for the largest news

N

KPRC TVHOUSTON

department in Houston,
backed by the finest facilities,
equipment and people money
can provide.

Our award winning netws
department reports what is
happening, not what has
happened.

Now you know why the
people of Houston turn to
KPRC-TV when they need
information.

And why we wanted you
to watch our 10 o’clock news. |
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Tracking the travelers

House Investigations Subcommittee, at
request of Chairman Harley O, Staggers
(D-W. Va.), has undertaken broad in-
quiry into travel activities of FCC, Fed-
eral Trade Commission and four other
regulatory agencies that come under pur-
view of parent Commerce Committee.
Purpose of study is to determine how
much time commissioners have spent
away from their Washington duties over
past fiscal year, and nature of trips. Al-
though subcommittee has completed re-
view of FCC and FTC travel vouchers,
it won't finish over-all study and draw
conclusions for another month.

One done

Music-license agreement, quietly reached,
calls for ABC-TV to pay $23.5 million
to American Society of Composers, Au-
thors and Publishers for use of ASCAP
music over seven-year period. ABC-TV
agreed to pay $9.1 million for 1970
through 1972 (of which $6.54 million
has already been paid), and $14.4 miilion
for next four years as follows: $3.4 mil-
lion for 1973, $3.5 million for 1974,
$3.7 million for 1975 and $3.8 million
for 1976. ABC has option of renegotiating
if ASCAP makes more favorable deal
with either CBS-TV or NBC-TV.
(ASCAP already has deal with NBC-TV,
but at somewhat higher annual rate, total-
ing about $22.5 million for five years. Tt
has no similar deal with CBS-TV, which
is suing ASCAP for license to pay only
for music it actually uses.)

Agreement between ABC-TV and
ASCAP was signed Oct. 24. On same
day, ABC Radio network also agreed to
pay ASCAP $229,500 for period from
Jan. 1, 1970, through end of this year.
Of that amount, $153,000 had already
been paid under an interim agreement.

Morning line

Newhouse radio and television stations
in five of group’s six markets (Portland,
Ore., excluded because of 50% owner-
ship) last week endorsed Nixon-Agnew
in eight-minute editorials authorized by
Newhouse stations president, E, R, (Curly)
Vadeboncouer. Equal time was offered
Democratic organizations in each market
and promptly was picked over St. Lquis
and Syracuse stations. Other Newhouse
cities at which editorials were aired: Bir-
mingham, Ala.; Harrisburg, Pa., and El-
mira, N.Y,

At both broadcast and newspaper
properties, S. I. Newhouse, president and
chief executive, Newhouse organization,
delegates autonomy to editorial manage-
ment. Mr. Vadeboncouer based decision,
concurred in by his managers, on what

Closed Circuit.

he described as full measure of confi-
dence in Nixon international and domes-
tic policies. While no complete records
are available, it's estimated that about
two dozen stations have editorialized in
favor of Nixon ticket (including Corin-
thian's koTv-Tv Tulsa), half dozen for
McGovern-Shriver. GOP says it has rec-
ord of some 1,470 newspapers support-
ing incumbents, -against about 200 for
opposition.

Young shavers

Gillette is giving serious thought to spon-
sorship in late-night rock concerts on net-
work TV. Giant TV advertiser would be
after those hard-to-reach young people
18-24 of whom, company says, “half may
be away from home at any one point in
time.” Gillette’s Thomas Ryan, vice pres-
ident-advertising services, told Associa-
tion of National Advertisers media work-
shop (see page 48) that rock telecasts
would have low rating but might come
in at “reasonable cost” to advertisers be-
cause “audience composition will be
right.”” Later he privately acknowledged
his comments were based on possible
sponsorship plans.

ABC-TV will carry two concerts, Nov.
24 and Dec. 8, and NBC-TV possibly on
Fridays next spring as segments of new
Iastt): late-night Tomorrow show (see page
48).

High rollers

Washington’s quadrennial pastime of
speculating on who contributed what to
whom and for what possible special pur-
pose reached new high last week with
release of first installment of pre-disclo-
sure-law donors to Nixon campaign. For
those in broadcasting three names stood
out: Jules Stein, founder and chairman
of MCA, with $117,823, and MCA Vice
President Taft Schreiber, $66,102. Latter,
close friend of President Nixon, is cred-
ited with having encouraged President’s
recent criticism of network-TV reruns
{ BROADCASTING, Sept. 18).

Only other major contributor identified
with broadcasting: John J. Louis, Jr,,
chairman, Phoenix-based Combined Com-
munications Tnc., multiple-station and
media owner and director of family-
owned S. C. Johnson Co., Racine, Wis.,
who contributed $5,000 prior to April
cut-off date but previously had been re-
ported as having donated $261,306.

Stanton, publisher?

Dr. Frank Stanton, who retires from CBS
next March at age 65, is pondering two
offers to enter publishing field—one with
newspapers, other with magazines. One
would entail equity position and substan-
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tial investment. Other would be top ex-
ecutive status without equity.

For two decades foremost spokesman
for broadcasters, CBS Vice Chairman
Stanton will not consider publishing proj-
ects until determination is made that

there will be no conflict with long-range -~

program for retirement from CBS Iric.
It's understood that one of publishing
propositions would entail his departure
prior to mandatory March 31, at which
time CBS chairman and founder, Wil-
liam S. Paley, also is scheduled to retire.

Embraced

McGraw-Hill Inc.,, which acquired four
Time-Life Broadcast TV outlets (in Den-
ver, San Diego, Indianapolis, and Bakers-
field, Calif.), wants to become active in
broadcast industry affairs. So Clayton
Brace, vice president-general manager of
its channel 10 x6Tv(TVv) San Diego, is
candidate for election to TV board of
National Association of Broadcasters. Mr.
Brace, who was with Time-Life organiza-
tion from 1954, has been active in both
state and national broadcast affairs.

Geller getaway

Tenurewise, FCC’s Henry Geller has
hitched his future to Chairman Dean
Burch, on whose staff he now serves as
planning assistant. Former general coun-
sel, at 49 he isn’t expected to leave until
after first of year and then may join non-
profit group (Ford Foundation is top
prospect), rather than enter private law
practice. Mr. Geller, who can retire from
government with annual pension of about
$13,000 (based on income of $36,000),
is credited with having masterminded
most of FCC's punitive rules of past
half-dozen years including cigarette coun-
teradvertising and liberal interpretations
of fairness doctrine.

Smalls and bigs

Smail-scale rebellion is brewing in small-
market ranks of Educational Television
Stations division of National Association
of Educational Broadcasters, ETS people
have worked out specific criteria for eli-
gibility for Corporation for Public Broad-
casting community-service grants that
would seem to discriminate against small-
er-market operations. Some of proposed
criteria that particularly trouble small-
station managers is that to be eligible to
receive TV community-service grant sta-
tion must have income of $150,000 or
more, have available studio and produc-
tion facilities, do locally originated pro-
graming, broadcast minimum schedule of
six days per week, 52 weeks per year, for
total of not less than 2,500 hours. Some
Far West stations, particularly, claim such
criteria are beyond their capabilities.




We’ve got the
competition’s number.

And
65% more besides.

Every week, WGN reaches 1,488,800
Chicago adults 18 and over. That's
65% more than the second best
station. And 78% more than the third
best station. And why we say, if you
want to talk to Chicago, you talk to
WGN. First.

Source: The Pulse. Chicagoc Metro.
Mon.-Sun. 24 hours. Adults 18+ Cume.
July/August '72. Data subject to
qualifications listed in report.

£\
Radio 720 IANGN is Chicago
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IBEW strikes CBS

Network was ready for walk-out;
test will come for supervisors
manning cameras, other equipment
during election-night coverage

International Brotherhood of Electrical
Workers struck CBS last Friday (Nov.
3). More than 1,200 engineers, camera-
man and other technical personnel walked
off jobs shortly before 4 p.m. (see earlier
story, page 51).

CBS spokesman said Friday that tech-
nically trained management and super-
visory personnel in New York and six
other cities immediately manned posts
of striking IBEW members. He said
radio-TV operations ran smoothly in
early hours of strike. Stern tests were
to come with telecasting of Sunday pro-
fessional foothall (yesterday, Nov. 5) and
with coverage tomorrow (Nov. 7) of
fast-breaking and involved national-elec-
tion contests. )

Principal issue in dispute centers
around union’s demand for jurisdiction
over certain technical job assignments,
with CBS insisting it has right to choose
personnel associated with new technology.

WCBS-TV tries to btock
Ubel!’s move to WNBC-TV

Earl Ubell, science editor of wcBs-Tv
New York, who has been named news
director of wNgrC-Tv there, effective Nov.
13, has been directed to appear in New
York State Supreme Court today (Nov.
6) to show cause why he should not be
prevented from working for NBC until
next August. CBS ohtained court order
against newsman and NBC, claiming it
had reached oral agreement last Sept. 19
with Mr. Ubell’s attorney, Al Ferlinger,
extending Mr. Ubell's contract with
weas-Ty until next Aug. 9 at $8.000
yearly increase. In affidavit filed with
court., Robert S. Hosking, vice president
and general manager of wCBS-Tv. said
Mr. Ubell had accepted four pay checks
in October at higher rate. Mr. Ubell’s
total salary was not disclosed.

Politicals for the record

Televised political advertisements for
presidential race, House and Senate con-
tests and key municipal and state races
are being collected, catalogued and made®
available for study by organization whose
formation was announced last Friday
(Nov. 3), Called Center for the Study
of Television and Politics, it is nonprofit
and affiliated with New School for Social
Research, New York.

Center’s chairman’is New School Chan-
cellor Harry D. Gideonse, who said it
“represents the first organized effort to
preserve what is clearly an important

At Deadline

historical resource. Paid political an-
nouncements on television have emerged
as the principal communications medium
utitized by all candidates for major politi-
cal office.”

Beginning with 1972 elections, center
will convert film and video-taped cam-
paign materials into “low-cost video cas-
settes.”” Scholars, students and profes-
sionals may use the center’s own viewing
facilities in New York or rent individual
cassettes,

Initial approval given
for restrictions on
international satellites

In setback for U.S., draft declaration of
guiding principles on international satel-
lite broadcasting, calling for prior agree-
ments between nations involved, has been
approved by UNESCO Commission on
Communications meeting in Paris. It is
due to be considered by UNESCO’s gen-
eral conference within next two weeks.
Its adoption by commission was by vote
of 47 to 9, with 13 abstentions. U.S.
position calls for unrestricted flow of in-
formation between countries.

Commission’s draft proposal bears
strong resemblance to Russian proposal
first submitted to United Nations' First
Committee on Politics and Security, Aug.
8 (BROADCASTING, Aug, 14). That pro-
posal contained several articles to restrict
international  broadcasting, including:
“Direct television broadcasting to foreign
states is to be carried out only with the
express consent of the latter.”

UN’s First Political Committee adopted
several amendments that toned down Rus-
sian draft. Instead of call for international
treaty embracing Russian conditions,” it
proposed reference of matter to UN's
Committee on the Peaceful Uses of Outer
Space—which is to meet next June. Space
committee would he charged with draft-
ing specifics of international agreement
according to following outline: “The ac-
tivity of states in the field of direct tele-
vision broadcasting must bhe based on the
principles of mutual respect for sover-
eignty, noninterference in domestic af-

No on nudity. Britain’s Independent
Broadcasting Authority has an-
nounced that it will continue to per-
mit “degree of discreet undress” in
television commercials, but total
nudity over air is taboo. IBA said it
decided to impose ban after several
British advertising agencies submit-
ted plans to use nude models in their
spots. Authority said It will tolerate
limited shedding of attire in commer-
cials promoting such products as
underwear and toiletries.
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fairs, equality, cooperation and mutual
benefit.”

UNESCO draft, adopted in Paris, is
stronger than UN Political Committee’s:
“It is necessary that states, taking into
account the principle of freedom of in-
formation, reach or promote prior agree-
ments concerning direct satellite broad-
casting to the population of countries
other than the country of origin of the
transmission. With respect to commercial
advertising, its transmission shall be sub-
ject to specific agreement between the
originating and receiving countries.”

William B. Jones, chief U.S. delegate
to UNESCO meeting, said U.S. was
“deeply disturbed.” He said vagueness of
draft language “suggests the possibility
that the flow of any and all information
may be obstructed.”

If adopted by UNESCO general con-
ference, declaration would have no legal
force. It couid, however, indicate how
delegates to UN General Assembly may
vote when amended resolution of First
Committee on Politics and Security comes
before assembly—perhaps this week.

Not much drawing power
in political broadcasts

President’s first half-hour television ap-
pearance of campaign last Thursday
night on NBC-TV and heavy spot line-up
(see page 25) drew less than half total
audience in New York and Los Angeles,
although it appeared on four of six com-
mercial VHF's in New York and four of
seven in Los Angeles. Nielsen overnights
were!

New York — WcBs-Tv, WNBC-TV,
WNEW-TV and WOR-TV total rating points,
26.8; total share of audience, 48. Wasc-
Tv with Black Beauty received 12.7 rating
and 23 share. WeIx(TV) with Courtship
of Eddie's Father received 16.9 rating, 30
share. In Los Angeles, Nixon telecast on
KNBC(TV), KNXT(TV), KTTV(TV) and
KHJ-TV got total rating of 30.6 and share
of 46. Kasc-Tv, which had movie sched-
uled, received 16.6 rating and 25 share.
Two independents, KTLA(TV) and Kcop-
(Tv) received total rating of 17.8 and
27 share.

By contrast, Senator McGovern's
Wednesday night (Nov. 1)} telecast at
10:30 p.m. NYT, using only NBC-TV,
received 4.9 rating and 9 share in New
York (wnBc-Tv) and 4.4 rating, 9
share in Los Angeles (kNBC[TV]).

Changes considered for LDS

New rules governing use of local dis-
tribution microwave service (LDS) by
cable TV systems have been proposed by
FCC. Rules would permit systems with
more than 18 channels to use alternative
channel arrangement with LDS opera-
tion. They would also cut in half (from



NEGLECT OF
THE AGED IS A BLIGHT ON
AMERICA'S CONSCIENCE.

Brouadcasters are concerned
and are doing something about it.




When you become a “senior citizen,”
the road can get pretty bumpy at times.
And for many of the 20 million people
in this country over 65 it’s a trip they
want to forget.

For them, the twilight years have
turned into a nightmare of darkness.
Financial darkness. Medical darkness.
Housing darkness. And things aren’t
likely to get better soon. The over-65
group is growing twice as fast as the
under-65 group. One quarter of them
live below the poverty level. And al-
most two-thirds of those living alone
or with non-relatives are poor oI near-
poor.

But America’s broadcasters feel
that life doesn’t have to be downhill
all the way just because you’re on the
far side of 65. The Storer TV and
radio stations don’t think so. And
they’re trying to convince their
audiences.

In Detroit
WIBK-TV and WDEE-Ruadio
air problems of the elderly.

TV2 set up a live studio phone-in
program entitled the “Senior Citizens
Hotline”. It gave the elderly a chance
to phone in questions to a panel of
experts on areas of concern to senior
citizens. Results? Outstanding. More
than 2,000 calls were received.

Among other specials produced
by TV2 were hour-long discussion
programs covering the fixed incomes,
health costs and housing of today’s
elderly. And three reports throughout
the year on a senior citizens’ business
venture in Oakland County.

WDEE-Radio on the other hand,
devoted a 15-part series (which
covered a 3-day span) to the elderly
and welfare reform. On “Assignment:
Detroit” it also conducted a number
of interesting personal interviews on
the cares and care of the aged with a
Congregational minister and ladies of
the Jewish Welfare Federation.

Atlanta’s WAGA-TV pleads
that aged’s income is fixed
but taxes aren’t.

In a series of editorials, TV5 spoke
out for property tax reform for elderly
people. It pointed out that rising
property taxes were putting the homes

of old people on shaky ground.

The station also tried to get a
freeze on school taxes for the elderly.
(There are over 367,000 people over
65 in Georgia.) Things like home-
stead exemption, sales tax exemptions
and reduced fares on public transit
systems were covered.

When the American Association
of Retired Persons and the National
Retired Teachers Association were
meeting in Atlanta, TVS5 also aired

an editorial entitled “Does life begin
at 40 and end at . . . 65?” Topics
ranged from housing to medical ex-
penses to retirement benefits.

Milwavkee’'s WITI-TV says to
nursing homes: treat them right
or don’t treat them.

While TV6 applauded surveillance of
nursing homes and an investigation
into licensing abuses, it took state of-
ficials to task for too much talk and
too little action. And for a reduced
standard funding for nursing home

operation.

At the same time, TV 6 cautioned
nursing home operators to work to-
wards meeting state and federal stand-
ards. It pointed out that HEW
threatened to remove funding for those
operators who were negligent. In short,
shape up or ship out.

As part of its concern for the
financial plight of senior citizens, TV6
editorials also urged the Public Serv-
ice Commission to allow the elderly
to ride for half-fare during off-hours
and weekends.

WSPD-TV and WSPD-Radio in
Toledo push for money relief.
TV13 devoted no fewer than 24 edi-
torials to “tax reform”. Among the
beneficiaries of this reform were to be
senior citizens through a homestead
exemption, plus a 10% property tax
rollback. After 11 grueling months,
the reform package was finally passed
—the first substantial break for the
elderly, budget-strapped homeowner

in Ohio history.
To help make it easier for the
aged to get around, the station also

spoke out in support of ramps at
curbs and stairways. And for tighter
supervision of urban renewal projects
which have a sizable bearing on ade-
quate housing for the elderly. To
stimulate understanding, TV13 also
aired a report on the attitudes of the
young toward the old. And vice versa.
Then listened to reactions from local
senior citizen organizations.

-

Meanwhile WSPD-Radio editori-
alized for more social security relief
—the sooner the better. WSPD also
took on the sky-rocketing cost of Old
Folks Homes, and pointed out how
increasing rates increased the likeli-
hood of the elderly being forced out.
A return visit by WSPD to an Old
Folks Home showed that 15 occupants
had moved in less than two months—
apparently because of their inability
to meet the rising rates.

Concerned stations—talking to
concerned citizens.
All Storer stations get involved in the
vital affairs of the communities they
serve. It’s a matter of policy with us,
and a matter of pride for the people
who staff our stations.

That's why our stations often do
as routine, things that community
leaders consider rather special.

We look at it this way. The more
effective we are in our communities,
the more effective we are for our ad-
vertisers, and the more effective we
are for ourselves.

Broadcasting that serves.

“STORER
STATIONS

STORER BROADCASTING COMPANY

WAGA-TV Atlanta / WSBK-TV Boston/ WJIW-TV Cleveland/ WJIBK-TV Detroit / WITI-TV Milwaukee / WSPD -TV Toledo
WIW Cleveland / WDEE Detroit / KGBS Los Angeles / WGBS Miami / WHN New York / WSPD Toledo
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25 mhz to 12.5 mhz) bandwidth avail-
able to community antenna relay stations
for intra-city communications, and would
clarify certain portions of appropriate
FCC regulations. Commission action was
prompted by request by Theta-Com of
Catifornia, manufacturer of LDS equip-
ment, which claimed that individual chan-
neling plan for LDS presently specified in
ruies couid reduce system’s reliability. It
proposed plan using alternative channels
for vestigial-sideband AM transmission
LDS stations. Comments on proposal are
due Dec. 15 with replies on Dec. 29,

FCC has hands full
of fairness in last
days before balloting

FCC has held that three stations in Cali-
fornia and Michigan were obliged to
afford time to meet their fairness-doctrine
obligations in cases growing out of heavy
advertising campaigns on ballot issues.

Ruling, issued orally because of press
of time, was among number that com-
mission cranked out Thursday and Fri-
day, as election campaign entered its final
days.

Complaints from California were
brought by California Coastal Alliance,
against San Francisco stations, and by
Sierra Club, against outlets in Los An-
geles and San Diego. Complaints were
result of heavy spot campaign against
Proposition 20, ballot issue proposing
state control of coastal property, that
groups are backing.

Commission held that krvu(Tv) Qak-
land, xrRoN-tv San Francisco, and xaBC-
Tv Los Angeles “would have an obligation
to provide additional opportunity for the
presentation of contrasting views.”

But commission said KGo-Tv San Fran-
cisco and KTTV(TV), KGTV(TV), KHJ-TV,
and KNBC-Tv, all Los Angeles, and KFMB-
TV San Diego do not appear to have been
unreasonable in providing contrasting
views on Proposition 20.

(Commission wrote postscript to order
on Friday. in telegram to California
Coastal Alliance. asserting that wire alli-
ance is said to have sent all stations in
state appears to “misrepresent” commis-
sion’s position in connection with com-
plaint against KrRON-Tv and KTvU. Alli-
ance’s telegram, citing commission’s oral
ruling, said complaints would be filed
against all stations unless they ran group’s
spots “one for one with opponents.” Com-
mission said its ruling related only to Bay
Area stations and that it did not require
even them to run “one for one” presenta-
tion of contrasting views.)

Ballot issue in Michigan involved lib-
eralized abortion law, with complaints
filed by both pro- and anti-abortion
groups. Commission held that woTv(TV)
Grand Rapids should afford more time
to pro-abortion side of dispute. It re-
jected complaint of anti-abortionists di-
rected at wJIBK.Tv Detroit; their objec-
tion was based on ground that station,
after carrying heavy budget of their ad-
vertising, afforded free time to their op-
ponents to assure balanced treatment. In

case of third station involved, WXYZ-Tv,
commission split 3-3 and thus denied
complaint’ of pro-abortionists aimed at
wXYz-Tv Detroit.

Commission also rejected number of
complaints involving alleged fraudulent
political advertising, One, filed by Com-
mittee to Elect McGovern-Shriver, asked
commission to direct ABC and NBC to
give committee free time to rebut “faise
and misleading statements” contained in
spots run in behalf of Nixun-Agnew cam-
paign that networks carried. Commission
said it could find no basis in statute or
commission rule, policy or precedent for
finding networks unreasonable in refusing
committee’s request for free time. Com-
mission also said it should not attempt
to judge truth or falsity of material
broadcast on candidates of ballot issues.

Two other such complaints were filed
as result of commercials run for or
against initiative issues on California bal-
lot—California Governor Ronald Reagan
filed one complaint as copy of letter he
had sent to Federal Trade Commission.

Commission said that to intervene in
such rnatters would create impression it
is “advocating one viewpoint or attempt-
ing to judge the truth or falsity of ma-
terial being broadcast on either side of a
currently controversial issue.” Commis-
sion said such position would be inappro-
priate for government licensing agency.

In other matters, commission rejected
complaint by Penny Manes, Democratic
candidate for Congress in Ohio, that
wCPO-Tv Cincinnati had not met its fair-
ness obligations with regard to coverage
of her campaign, rejected fairness and
equal-time complaints of Harvey Michel-
man, Conservative Party candidate for
Congress in New York against wNBC-TV
and wcss-Tv, both New York, and told
National Libertarian Party that ABC did
not act unreasonably in refusing its re-
quest for equal time after party was not
included in ABC-TV Issues and Answers
program on minority political parties.

Commission is not through yet. Tt will
consider today (Monday) complaint filed
in behalf of Dr. Benjamin Spock, presi-
dential candidate of Peoples’ Party,
against ABC, NBC und CBS. Complaint
alleges that networks have failed to pro-
vide adequate coverage of Dr. Spock’s
campaign, and asks that networks be re-
quired to give Dr. Spock “at least one-
half hour of compensatory time” tonight.

New brass for EIA’s CEG

New board chairman of Consumer Elec-
tronics Group of Electronic Industries
Association is Donald E. Perry, vice
president and general manager, home en-
tertainment group, General Electric. Mr.
Perry, who also becomes chairman of
CEG's television division, succeeds Wil-
liam E. Boss, GTE Sylvania. Election
took place at EIA convention in Los
Angeles last week. Chosen to lead CEG’s
audio division was Roy Gavin, vice pres-
ident and general manager, Mincom di-
vision, 3M Co. Consumer electronics
group also voted intc membership Sony
Corp. of America and Matsushita Elec-
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tronics Corp. of America. Both Japanese
firms applied for membership on fact
each has plants in United States (Sony in
San Diego; Matsushita in Puerto Rico),
making them eligible. Chosen chairman
of parent EIA was George Konkol, senior
vice president, home entertainment prod-
ucts, GTE Sylvania, first consumer elec-
tronics EIA chief in more than decade.
Mr. Konkol succeeds J. Frank Leach,
Arcata-National Corp.

Johnson hits the FCC
on equal employment

FCC Commissioner Nicholas Johnson
says commission’s equal-employment op-
portunity policy is, at present, “‘a joke.”

Commissioner offered his views Friday
(Nov. 3) in statement issued in connec-
tion with commission’s action two weeks
ago on renewal apptications of 30 Penn-
sylvania and Delaware stations that had
been queried on their equal-employment
opportunity programs (see page 38)
(BRroADCASTING, Oct. 30).

Commissioner, who concurred in part
and dissented in part to commission’s ac-
tion (18 stations were renewed, action
on remainder was deferred), said major-
ity granted renewals not because it be-
lieves stations were not guilty of discrim-
ination but “because it does not know
what else to do.” He said he thought that
if commission did not put renewal appli-
cations in hearing, it would, “at the very
most,” grant short-term licenses until it
could “arrive at some intelligent ap-
proach.”

Commissioner Johnson expressed hope
Commissioner Benjamin Hooks will be
able to strengthen commission’s EEO pro-
gram, which is now under study. “Mean-
while,” he said. “our current policy is,
in general, a joke.”

Viewing moves up again

Television Bureau of Advertising Presi-
dent Norman E. (Pete) Cash says TVB’s
figures on viewing contradict critics’
charges in early season that “new pro-
grams are mostly duds and the public
is deserting television in droves.” Based
on Nielsen’s first October report, figures
being issued by TVB today (Nov. 6)
show new network nighttime programs
reached an average of 13.6 million homes
at time when average-minute home view-
ing during 8-11 p.m, period increased
from 60.7% of TV homes last year to
61.9% this year (homes viewing TV dur-
ing these hours went up 2.4 million to
total of 40.1 million per minute). TVB
said average daily viewing over first nine
months of this year was up seven minutes
over same period in 1971, reaching six
hours two minutes.

Up nine months for NH&S

Needham, Harper & Steers, New York,
reported increased billings and earnings
for nine months ended Sept. 30:

1972 1971
Earned per share s 1.2 H 1.
Billings 131.806.000 101.377.000
Net income 1.154.000 1,067.000
Shares outstanding 910.946 877.467



If you're a politician, you
know the answer is Chicago.

Among these cicies, it had
the best voter curnout, of those
eligible to vote, in the last
Presideatial election.

Chicago's turnout: 68.3%.

Which compares with
61.8% for che U.S. asa whole.

So in 1968 only abour six of
every ten Americans who
could vorte for the next
President did so.

Why so few?

The CBS Owned AM
radio stations in these seven
citics believe that a reason
for lack of interest is lack
of information.

So we try to stimulate the
one by supplying the other.

Before the primaries,

New Yorkers could write to
WCBS Newsradio for che ten-
year voting records of the then
11 Presidential candidates.

KNX Newsradio brought
Los Angelenos three full-hour
broadcasts of editorial endorse-
ments and reburcals on 1972
California office-seckers.

W EEI Boston won a
national award for its drive o
register 18-,19-and 20-year-olds.

With this kind of political
information, we help get out
the vote.

Because, to update an old
American slogan, we don’t
believe in taxation—or anything
else—without representation.

And there's only one way
to get it.

The CBS Owned
AM Stations

We feel responsible to over
60 million people.

Which of these
cities has the biggest ™
voter turnout?

WEEI Newsradio 59, Boston

WCBS Newsradio 88, New York
WCAU Radio 121, Philadelphia
WBBM Newsradio 78, Chicago
KMOX 1120, Se. Louis

KCBS Newsradio 74, San Francisco
KNX Newsradio 1070, Los Angeles
Represented by CBS Radio Spoc Sales

St. Louis San Francisco Los Angeles

Source: Presidential votes cast in 1968 as a percent of the estimared populasion of voting

age for Srandard Metropoliran Searistical Areas and the nadion. Based on data from the Bureau
of the Census, 1.S. Department of C ce; and Gover | Affairs Institute

(Copyright by Congressiona! Quarterly, Inc., Washington, 1.C.} as conrained within “Stacistical
Abstract of the United States, 1971." U.S, Department of Commerce.
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ACCURATE @ 120%
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. PROGRAMS

Now being carried by nearly a

hundred radio stations in more
than 40 states.

Five 15 minute programs per week
bringing new listeners and more
profits,
Call or Write:
LUM & ABNER DISTRIBUTORS
P. O. BOX 1483
LITTLE ROCK, ARKANSAS 72203
PHONE (501) 376-9292
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Open Mike.

When Atwater Kents were the rage

EpiTor: I read with interest your Oct.
16 “Radio at 50” and other articles on
radio of the past in BROADCASTING over
the years.

You continue to write of the big names
that made radio “great.” I look forward
to seeing an article on broadcasters who
made radio colorful—Dr. John R, Brink-
ley (his KFKB was voted America’s favor-
ite station in a Radio Digest poll), the
Rev. Robert Shuler, Aimee Semple Mc-
Pherson, W. K. Henderson and his Hello
World, and a host of others who put zip
into radio in the good old days—S. R.
Maorss, Bradford, Mass.

(The Oct. 16 special report was intended only as
an overview of changes in radio since 1922, Those
cited by Mr. Morss were indeed colorful, ie.,
Evangelist McPherson, founder of KFsc Los Angeles,
and Mr. Henderson, who started xwki Shreveport,
La. Others might also be described as controversial.
Dr. Brinkley lost his license when the Federal Radio
Commission took a dim view of his practicing medi-
cine over the air and refused to renew KFBK Mil-
ford, Kan. Mr. Shuler lost his license because
of allegedly defamatory and objectional utterances
against people, organizations and religions on his
KGEw Los Angeles. The Brinkley and Shuler court
decisions in 1931 are considered benchmark docu-
ments in American broadcasting.)

Pay for politicals

Epitor: May I respectfully correct an
item in this week’s [Oct. 30] “Closed Cir-
cuit” regarding network compensation for
political advertising. This is to assure you
and your readership that NBC-TV does
indeed compensate its affiliates for all
political commercials at the regular con-
tract rates without regard to how they
are priced to the political organization.
This includes political broadcasts of what-
ever length-——one minute, five minutes,
half hour or a full hour. It frequently

results in affiliates receiving a greater-
than-normal yield out of a network com-
mercial hour.

All this is in addition to the point cor-
rectly made in your item that NBC has
made available to its affiliates during this
campaign prime-time minutes for local
political sale.—Donald 1. Mercer, vice
president, station relations, NBC, New
York.

(BROADCASTING’S information came from a usually
impeccable source at NBC.)

This bird had flown

EpiTor: In the Oct. 23 issue is a story
about a new firm, American Satellite
Corp. Your headline writer used the acro-
nym “Amsat” in connection with this ven-
ture. The acronym is already occupied by
the Radio Amateur Satellite Corp., whose
second bird, Amsat Oscar 6, was placed
into orbit on Oct. 15, 1972, as a second-
ary mission to the ITOS-D. By the way,
the ham satellite is doing nicely, receiving
signals from amateurs all over the world
on 145 mhz and retransmitting them on
29 mhz. It also has beacons aboard, on
435 and 29 mhz, as well as a device
dubbed ‘“‘codestore,” which can accept a
message from a command station and re-
broadcast it repeatedly. All provided to
NASA at no cost to the taxpayer.—Perry
F. Williams (W1UED), assistant secretary
for membership services, American Radio
Relay League, Newington, Conn,

(The Amsat Oscar satellite series began in 1961.
The first four were launched by the Department of
Defense, the next two by the National Aeronautics
and Space Administration, all in piggyback mode
with larger, rceularly scheduled satellites. Oscars are
built by amateurs. with costs met by volunteers,
donations from ARRL and other interested parties,
including commercial firms.)

Datebook.

= |ndicates new or revised listing.

This week

Nov. 3-23—Eighth annual Chicago /nternational Film
Festival. Competition includes television production
category. Entry form and lee due Sept. 25, arrival
of tilm or tape by Oct. 2. 12 Esst Grand Avenue,
Room 301. Chicago, 60611.

Nov. 8—Open meeting, subcommitiee D, the Post
Award Regulalor¥ Phase Subcommittee of FCC’s
Cable Television Federal-State/local Advisory Commit-
tee. State Office building, 100 Cambridge St., Boston.

Nov. 9—Fall conference, WNationa! Association of
Broadcasters. Featured speakers: Senator Emnest F,
Holling (D-S.C.); Curt Gowdy. NBC, and FCC Com-
rgisstioner Nicholas Johnson, Sheraton Plaza hotel,
oston. .

Nov. 8—Open meeling, FCC's Panel 3 (receivers)
of the Cable Television Technical Advisory Committee.
Marriott Motor hotel. Chicago.
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Nov. 9-12—American Adverlising Federation’s West-
ern region conference. Featured speakers will Include:
Barton A. Cummings, chairman, executive committee,
Compton Advertising, New York; Karl Eller, president,
Combined Communications Corp., Phoenix; Howard H.
Bell, president, American Advertising Federation,
Washington; William Ewen, executive director, Na-
tional Advertising Review Board, New York; Arthur F,
Kelly, senior VP, marketing, Western Alrlines, Los
Angeles; Arthur Wright, senior VP and manager, crea-
tive services, Cunningham & Walsh, New York; and
Henry Schachte, president. J. Walter Thompson, New
York. Hilton Inn, Oakland, Calif.

Nov. 10-12—Meeting, board of directors, American
Women in Radio and Television. Americana Bal Har-
bour, Miami Beach.

= Nov. 11—Annual promotion managers meeting.
IBCatzt-represenled TV stations, Statler-Hilton hotal,
oston.

Nov. 12-16—International seminar, Broadcasters Pro-
motion Association. Featured speakers include FCC
Commissionar Richard E. Wiley; Harold Neal Jr., ABC



Radio, and Chuck Blore, Chuck Blore Creative Serv-
Ices. Statler Hilton hotel, Boston.

Also in November

Nov. 13-14—18th annual meeting of Advertlsing
Research Foundation. Hliton hotel, New York.

u Nov. 13-17--University of Wisconsin-Oshkosh Media
Fair '72. Featured speakgrs: Andy Ferguseon, producer,
The Efectric Company: Dr. Lawrence Lichly, member,
Governor's Commisslon on Cable TV, Haywood Hale
E’roun. CBS Spors. Arts and Communication center,

U-0.

NEW
SYMBOLS
OF

Nov. 14—Fall conference. Wational Association of

Broadcasters. Featured speakers: Van Patrick, MBS,

and FCC Chairmap Dean Burch. Hilton Palacio del L EAD E RSH I P
Rio hotel, San Antonio, Tex.

Nov. 14—Broadcast Music Inc. rhythm and blues

awards dinner: Rivermont Memphis hetel, Memphis. I N LAS V EGAS
Nov. 14-16—Annual mesting, Television Bureau of

Nov. 14-18—Hearings on drug advertising, sponsored T E L EV ISI ON

'~
4

Advertising. Waldorf-Astoria hotel, New York.

P
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by WNational! Council of Churches. Program is under
supervision of Lawrence Wayman, program consultant,
department of diug and alcoholic concerns, United
Methodist Board ol Church and Society, and will
consist of panal of 10 to hear and Interrogate wit-
nesses from manufacCturing, advenising, federal agen-

s\i’gihla:gdlo%c'msumer groups. 110 Maryland Ave.. N.E., H UG H ES TOOL COM PAN Y

Nov. 18—Los Angeles Advertising Ciub Iluncheon
featuring Pulse Inc.'s “"Man of the Year” award pre-
sentation to Tom Lowey. Wilshire Hyatt House, Los
Angeles.

Nov, 15-18—Meeting, California CATV Association.
Dispsyland hotel, Anaheim,

Nov. 15-18—Annual meeting. lowa CATV Associa-

" A .
_‘ ‘B 4

tion. Hollday Inn, The Amandas. When you're the CBS affiliate in the
Nov. 15-18—Sigma Deita Chi national convention. e " .
Statler Hilton, Dallas. nation's fastest-growmg metro area, own-
Nov. 18—Fall conference, Natlonal Association of
g/obad:aEsre(s. Fceﬁturedp sEeslker: hFCCI gommissioner ed and programmed by one of the most

obert E. Les. Chase Par aza hotel, St. Louis. . i 1 R
Nov. 17—Radlo Day, sponsored by Georgia Associa- progressive leaders in industry, you just
tion of Broadcasters. Stoufier's inn, Atlanta, t I d 0
-szfv.':’a—Slfsennchorr;mlttee mAeeling for tormlafﬂon naturafly can EXpeCt stea Y audience
[+] ichigan News Broadcasters Association. Holid

inn East. Lansing. ' =4 growth. When you also poke a tower
Nov. 20—Fall mesting, National Association of Broad- A i g
xalsle:s radio coaegboa:cﬁ Regency-Hyatt H(’)?JSE. nearly twice as hlgh in the Sky as any

tlanta. . .

;Nov. 21t_Fa”F conference, kNa(iogcachCssociqtio'n of station around and latch it up to the

roadcasters. Featured speakes: ommissioner o g

Richard E. Wiley. Rggency Hyatt House, Atlanta. most powerful transmitter in town, you

» Nov. 24-26—Flrst Science-Fiction and Fantasy Fllm ! :

Conv'emion. sponsored byeFalnI:'asy Film Fans Inter- can bet youre on a winner!

nationa! (P.O. Box 74868, Los Angeles). Speakers in-

clude Gene Roddenberry. creator of Star Trek, and

Stan Robertson, vice president, film programing, NBC D ; . .

West Coast. Ambassador Hotel, Los Angeles. That's why profit-minded advertisers are

Nov. 26-29-—Meeting. Association of Nalionai Adver- o L

tisers. Cerromar hotel, Dorado Beach, Puerto Rico. placing their money now on KLAS-TV,

Nov. 27-30—Conference, North A ican Broadcast . d

Section of World Association o1 Chiistian Communi- Las Vegas. Why wait for the rating

cation. Tides hotel, St. Petersburg, Fla. b Kk > y R

Nov. 27 - Dec. 2—Ann:al convention, Radio Televi- ooks? Our new representative -- Avery'

sion News Directors Association. Among principal D .

spaakers: Franklln Kreml, Automgblle Manufacturers Knodel -- has ARB coincidentals to

Ass?c;mign: !P.mtlionML.HPin:ina.'_?rirr;eHm:'nister.ABaha- show how th et ’ h . .

ma Islands; cHugh. McHugh-Hofiman Associ-

Etes. yaéhé?gtonié{/svons/cgemlne%: '(IDV worksh;l)p_ with 5 PIRGBLINEES. € angmg n Las §
dwari odfray, - ortland, Ore., as ¢chairman; st L J
radio workshop, with George Brown, WOR-AM-FM Vegas television. Ask A-K for a sneak &
New York, as chairman. and management and news revi .
woikshop, with Frederick Douglas, WKZO-TV Kalama- preview.

200, Mich,, as chalrman. Nassau. Bahamas.
Nov. 27 - Dec. 2—Annual meeting. National Broad-

/4

7

o
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Major meeting dates In 1972-73

Nov. 12-16—International seminar, sponsored

by Broadcasters Promotion Association. Statler

Hilton hotel, Boston. -
Nov. 14-186—Annval meeting, Television Bu-

reay of Advertising. Waldorf-Astoria, New York. ——

Nov. 15-18—Si; Deita Chi i | -
veonvtlon. Slatler'gl-iTl?on.eDr:[Ias.l national con CBS for Southern Nevada

Nov. 26-29—Annual meseting, Association of
National Advertisers, Cerromar Beach hotel,
Dorado Beach, Puerto Rico.

Nov. 28 - Dec. 1—Annual convention, Radio
gefﬁvlsion News Direclors Association. Nassau, N 1 [ Av R
ahamas. ow sold national -

Feb, 13-16, 1973—Convention, National Asso- Y by E Y KNODEL' lNc'
ciation of Television Program = Executives.
Royal Sonesta Hotel, New Orleans.

March 25-28, 1973—Annual convention, Na-

tional Association of Broadcasters. Sheratofi-
Park and Shorsham hotels, Washington.

NAB's fali conferences

Nov. 9, Bosion; Nov. 14, San Antonio, Tex.;
Nov. 16, St. Louis; Nov. 32, Atlanta.
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M&EF

WHEN YOU SLIP,
[T HURTS . . .

And when you fall, it’s a disaster.
That’s why so many of our clients
who are Number One in their mar-
kets retain us year after year—
they want to keep from slipping.
It’s so easy to get a little bored or
a little careless when the ratings
look good. Even when the ratings
drop a few points, somehow it can
be rationalized; then suddenly,
your station is in trouble. When
you finally know it, the reaction
is often panicky, and the changes
that are made accelerate the de-
cline.

If you study your audience in-
depth every year, you know just
what’s going on, and we harass
you to make sure you don’t get
careless, that the corrective action
you take will be productive.

For other clients who are second,
third, or even fourth in their mar-
kets and heading for Number One,
their ability to always move con-
structively, with a sound knowl-
edge of the strengths and weak:
nesses of their station and every
other station in town, makes the
difference. Our use of social sci-
entists for basic information helps
immeasurably to keep decisions
out of the personal opinion area.

it also helps that the big leader in
town usually sleeps while he slips.
It’s unfortunately not just a game,
but a deadly serious business, and
mistakes can be worth millions. If
you want to find out more about
getting to be Number One or about
staying there, please call us for a
no-obligation presentation.

Ml

McHUGH ano HOFFMAN, INC.

Television & Advertising Consultanis

7900 W estpark Drive
McLean, Virginia 22101
Area Code 703
790-5050

cast Editorial Conference, in connection with Radlo-
Televislon News Dlrectors Association convention
(see above), Among principal speakers will be Repre-
sentative Lionel Van Deerlin (D-Calif.); FCC Com-
missloner Richard Wlley: Eleanor Applewhaite, CBS
lawyer, Larry Scharff, Washington lawyer; R. Peter
Straus, WMCA(AM) New York; and Phllip Geyelin,
Washington Post. Nassau, Bahamas.

Nov. 28-30—Workshop-seminar on Iighﬂng for TV,
sponsored by Kiiegl Bros. Fee Is $250. Contact:
Wheeler Baird, KIIeQ{I Bros.,, 32-32 4Bth Avenve,
Long Island City, N.Y. 11101. San Franclsco.

Nov. 28 - Dec. 2—Special meeting, Association of
Maximum Service Teiecasters, board of directors.
Cerromar Beach hotel, Puerto Rico.

a Nov. 30- Dec. 2—Seventh annual Radio Program
Conisrence. Featured speakers: ommissioner
Charlotte T. Reld, and R. Buckminster Futler. St.
Francis hotel, San Francisco.

December

Pec, 1.2—Practising Law institute progeam on "FIC
in Actlon.” Speakers will include the following Fed-
eral Trade Commission officials: Miles W. Kirkpatrick,
chairman; Robert Pitofsky. director, and Gerald J.
Thain, assistant director (national advertising), both
of FTC's Bureau of Consumer Protection; plus these
others from that bureay: Joan Z. Beinstein, assistant
to director; Nancy L. Buc, assistant director (educa-
tion), William D. Dixon, assistant director {rules and
guides); Sheldon Fetdman, assistant director (con-
sumer credit). Mayflower hotel, Washington.

Dec. 7-8—Winter meeting, Arizona Broadcasters Asso-
ciation. Mountain Shadows, Scotisdaie.

Dec. 12—Publlc demonstrations of MCA Inc.'s new
color video-disk. Universal studios, Hollywood.

January 1973

Jan. 9-12—Joint board meeting, National Association
of Broadcasters. Canyon hotsl, Palm Springs, Calif.

Jan. 12-14—Annual mlidwinter_ conference, Florida
gsstl:clanon of Broadecasters. Daytona Plaza hotel,
aytona.

Jan._12-18—Consumer Electronics Show, sponsored
by Efectronic Industries Association. To be shown:

, radio. phonograph, tape and audio equlpment.
Conrad Hilton hotel, Chicago.

mJan. 25-27—Annval winter conference, Afabama
Broadcasters Association. All American inn, Auburn.

Jan. 28-29—Mesting, Okfahoma Broadcasters Asso-
ciation. Lincoln Plaza. Oklahoma City.

Jan. 28-31—Annual convention, National Religious
Broadcastars. Washington Hllton, Washington.

Jan. 28-31—American Adverlising Federation public
affairs conference. Statler Hillon hotel, Washington.

February 1973

HFeb, 8-9—Semiannual convention, Arkansas Broad-
casters Assocfation, Ramada Inn, North Little Rock.
Feb. 9-11—Annuat convention of New Mexico Broad-
casters Association. La Fonda, Santa Fe.

m Feb, 10-23—National Academy of Television Arts
and Sciences overseas tour to four African coun-
tries visiting television ingtallations and cultural sites.
Contact Orbitalr International Lid., 20 E. 46th St.,
New York, 10017,

Feb. 11-22—Legislative mesting. Texas Association
of Broadcasters. Sheraton-Crest hotel, Austin.

Feb. 13-15—Winter meating. South Carofina Broad-
casters Assocfation. Wade Hampton hotel, Columbia.

Feb. 13.16—Convention, National Association of Tele-
vision Program Executives. Royal Sonesta hotel, New
Orleans.

Feb. 14—Judging. 1972-73 Voice o/ Democracy Schoi-
arship. Kansas City. Mo.

March 1973

March 9-11—Meeting, board of dlrectors, American
Women in Radio and Teievision. Hilton Palacio del
Rio, San Antonio, Tex.

March 25-28—Annyal convention, National Assocfation
of Broadcasters. Sheraton Park and Shoreham hotels,
Washington. (1974 convention will be March 17-20,
Civic Center. Houston: 1975's April 6-9, Convention
Center, Las Vegas, and 19756’s March 28-31, Super-
dome, New Orleans.)

May 1973

m May 13-18—American Advertising Federalion annual
convention. Fairmont Rooseveit hotel, New Orleans.

May 16-20—22d annual national convention, Ameri-
can Women in Radio and Teifevision. Americana Bal
Harbour, Miami Beach.

June 1973

June 28-30—Meeting, Oklahoma Broadcasters Asso-
ciation. Western Hills State lodge. Tahlequah.
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Monday Memo

A broadcast advertising commentary from Paul M. Lund, vice president, AT&T, New York

There’s more than one way,
and more than one reason
for utility to advertise

Is Ma Bell on an ego trip—or does ad-
vertising really pay off?

That’s the upshot of questions that are
sometimes asked by share owners, em-
ployes and customers. The answer is:
Advertising does pay off—for the com-
pany and for the customer. Otherwise,
the Bell System wouldn’t bother to ad-
vertise when it so obviously is the only
phone company in a great many loca-
tions. Nor would the Bell System ask
regulatory agencies to OK higher rates
on the one hand and spend precious dol-
lars for advertising on the other.

But where is the payoff? The old cliche
goes that you have to spend money to
make money. The Bell System, of course,
needs to make money, but the company
also spends money to save money. And
by stimulating revenues and saving ex-
pense through advertising, the customer
gets, aside from top-quality service, lower
telephone rates than he or she would have
if the company didn't advertise. Of course
like most businesses, the Bell System ad-
vertises to meet competition, very real
competition in the business communica-
tions field, for investor’s dollars and for
good employes. And there is another
reason for advertising, one that stems
from a credo that stretches back toward
the beginning of this century when AT&T
became the first American company to
conduct a corporate advertising program.
That credo: The Bell System can operate
more efficiently when people understand
what the company is doing and why.

Advertising in the mass media reaches
great numbers of people and it's economi-
cal. The Bell System will spend about $80
million nationwide for advertising in
1972. That's about 6/10 of 1% of total
revenue, a far smailer share than most
other large companies’ advertising ex-
penditures. To illustrate the mathemati-
cal bargain: The television series, The Bell
System Family Theater, costs an average
of $4.28 to reach 1,000 adults with six
to eight minutes of commercial messages.
A postcard to 1,000 people would cost
$60 in postage alone. And it would be
impossible to put on a postcard the help-
ful content or the impact the messages
are able to deliver through television.

Advertising helps increase revenues by
promoting greater use of our services in
competition for discretionary consumer
dollars. For example, the Bell System
spends nearly $11 million annually in ad-
vertising to promote long-distance call-
ing. Since 1954, when this advertising
was begun on a national basis, long-
distance calling has grown by an astound-
ing 323%.

Paul M. Lund's background with AT&T
includes a stint as advertising director of
Illinois Bell, in 1947; he then went to J.
Walter Thompson's Chicago oflice in 1963 as
a vice president. He returned to lllinois

Bell in 1963 and attained the post of vice
president for suburban operations before
joining AT&T corporate headquarters in New
York in 1971, He now is vice president for
public refations and employe information

for AT&T and is also in charge of the
company’s advertising program.

Advertising helps reduce expenses, and
thereby the cost to customers, by instruct-
ing pzople on how best to use the tele-
phone. The system advertises to promote
direct-dial long-distance calls and to help
channel calls away from heavy peak call-
ing periods. By changing their calling
habits, customers save themseives money
and we make more efficient use of the
busy nationwide network.

Advertising helps the system compete,
too. It is true that Bell companies are
exclusively franchised to provide basic
telephone service in their respective op-
erating areas. But there is very direct
competition—in services for the business-
man, for example—from a growing num-
ber of communications companies. These
companies are aggressively advertising
and selling in an effort to attract new
business customers from communications
services and to lure present Bell custom-
ers away. And the Bell System must
compete with all industry for investor
dollars and for the employes essential
to provide the quality service that the
system prizes so highly.

The system goes about communicating
with the public by selecting the best
medium for the story to be told. Televi-
sion, for example, provides an immediate
mass audience. Individual 30-second TV
slots in prime-time daytime programing
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encourage the use of Yellow Pages for
advertising while time bought in tele-
vised sports events and news programs
sells the businessman equipment and
services available to him through the
Bell System. But the major endeavor is
TV programing aimed at the mass audi-
ence. Our present series, The Bell System
Family Theater (placed on NBC-TV,
through AT&T’s agency, N. W. Avyer,
New York) was born in 1970, It’s geared
to the American family audience: a series
of different programs tied together by a
format dedicated only to quality, flexible
enough to adapt to shifting public tastes
to attract smaller audiences to an oc-
casional specialized theme. The series has
achieved excellent ratings, reaching 91
million homes last season, while winning
six Emmys for artistic excellence,

There’s another side of advertising, one
aimed not at the mass audience but solely
at business. This is becoming more and
more relevant now that the Bell System
finds itself in an era of head-to-head
competition with other suppliers. Ads in
business magazines as well as spot com-
mercials on televised sports and news
shows pinpoint the Bell System’s capa-
bilities to provide the business world not
only with ordinary telephone service but
also with unique communications equip-
ment and services, and at-the-ready skill-
ed maintenance. The aim is to show that
far from abdicating any sector of the
telecommunications business, the Bell
System can do a far better job than any-
one else.

But how do we know what kind of job
we're doing? Syndicated research services
provide measurements. We submit print
ads and TV commercials for this kind of
microscopic examination, We even have
post-studies run on our Bell System
Family Theater presentations to see if
people are watching us and what they
think of our offering. It's an ongoing
monitoring system to keep us abreast of
fluctuations in public tastes and attitudes.
As for our advertising messages, they
are measured on the basis of the public’s
awareness of them. Did they see our ad
or commercial, what do they remember
about it, did they understand it, did they
like it, did they believe it?

Over-all, we're winning. According to
the Opinion Research Corp., “The best
known industries are those to which the
public is constantly exposed through ad-
vertising, product use or everyday experi-
ences. People are generally most favor-
able to the industries they know best.”

AT&T is most favorably regarded, says
ORC, among those segments of the pop-
ulation that know the company best—
“This suggests that maintaining familiari-
ty with AT&T at a high leve! will help in
maintaining or improving the company’s
over-all public reputation.”
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Blue haze where blue haze shouldn't be is
just one problem in color film reproduc-
tion. :

There are others, too. And aitogether,
theyre enough to .depress any broad-
caster. After all, you put a lot of money
into film packages.

What happens is that stations get their
film from a lot of different sources, and
what they get varies in a lot of different
ways. Some is old, some is new, some is
made especially for television. And the
bulk of it is 16 mm reduction print. 4
Therefore maintaining uniform
picture quality is often difficult
and sometimes impossible.

But now, finally, there’s a color
film camera that corrects for these
variations—automatically.

It's the new RCA TK-28 and it
canactually improve the reproduc-
tion of the films you receive. You
get more quality from your film in-
vestment, present more striking
spots for your clients, and build a
faithful audience for your feature
films.

Exclusive new automatic color
circuits in the TK-28 maintain

Our cure for the blues
works automatically.

color balance and correct for printing
errors and color temperature variations
from projector to projector. . o
Pre-selectable Chromacomp gives
a boost to low saturation color films,
compensates for scene-to-scene varia-
tions and corrects dye transfer errors.
Black and white ievels? The TK-28
maintains them automatically and com-
pensates for variations in film density and
contrast range.
And a three-tube design (vidicon or
-lead oxide) helps assure a perform-
ance approaching that previously
associated only with live cameras
such as the TK-44B.

So if erratic color film quality is
getting you down, ask your RCA
representative for the cheery and

|| profitable facts about the TK-28.
Or write for new brochure. RCA
Broadcast Systems, Building 2-5,
Camden, New Jersey 08102.

 RE/T

New TK-28 color film camera.




Proclamation

BY

MAYOR WILLIAM DONALD SCHAEFER

DESIGNATING OCTOBER 27 -~ NOVEMBER 2, 1972

AS

"WMAR-TV WEEK" IN BALTIMORE

WHEREAS, on October 27, 1947, WMAR-TV, Channel 2, began the
first commercial television broadcasts in Baltimore; and

WHEREAS, during those years, WMAR-TV has provided Baltimoreans
with a broad spectrum of entertainment programs which have caused
laughter and tears and touched all emotions in between; and

WHEREAS, this pioneer television station, has brought to our
homes a first-hand look at life in our world and our Universe such
as the Coronation of Kings, Inauguration of Presidents, somber
funerals of the famous and infamous, the horror of war,

and men
walking on the moon; and

WHEREAS, through the facilities of WMAR-TV, we have learned
at first-hand the critical problems of the disturbing times of our

own community as well as the wonderful joys of living in Baltimore;
and

WHEREAS, through its news and public affairs departments,
WMAR-TV has consistently provided first-rate coverage of all major

events, fast-breaking stories, and the stories behind the news that
deeply affect our community; and

WHEREAS, because of the sustained, conscientious effort by
WMAR-TV, the citizens of Baltimore have been served through the free
air of this broadcast service during these Silver Years.

NOW, THEREFORE, I, WILLIAM DONALD SCHAEFER, MAYOR OF THE CITY
OF BALTIMCRE, do hereby proclaim October 27 - November 2, 1972, as
"WMAR-TV WEEK" IN BALTIMORE, and I salute the Twenty-Fifth Anniversary
of WMAR-TV in tribute to this pioneer broadcast station that has
become a part of the lives of everyone of us.

IN WITNESS WHEREOF, I have
hereunto set my hand and
caused the Great Seal of

the City of Baltimore to be
affixed this twenty-fifth day
of October, in the year of
Our Lord, one thousand nine
hundred and seventy-two.
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Making life

a biteasier:
re-regulation
gets under way

The FCC takes the plunge and begins
what is to be a process of removing
outdated and burdensome technical
requirements of station operators

If it is true that for every broadcaster
concerned about issues of cosmic im-
portance to his industry—like its role in
a future increasingly filled with cable—
there are dozens concerned about the
FCC'’s technical rules that they find bur-
densome and anachronistic—like require-
ing meter readings every 30 minutes—
then there are a great many pleased
broadcasters this week. For the FCC, in
what might be termed step 1 of phase 1
of an ongoing program of re-regulation of
broadcasting—a program the commission
said is designed to bring its regulatory
concepts up to date and make them more
meaningful—last week dcleted or modi-
fied seven technical rules.

The changes deal with meter reading,
transmitter inspection, station identifica-
tion requirements, mechanical reproduc-
tion, logging, program rebroadcasts and
the filing of certain contracts. The changes
become effective Dec. 15.

“These are the first tentative steps” in
an effort to produce “better and more
intelligent regulation of the broadcast
industry,” Chairman Dean Burch said, in
a briefing for news media and industry
representatives on the re-regulation proj-
ect.

“This is neither a sop to the industry
nor the dawning of a new day,” he said.
“It is regulation in the public interest.”

The commission plans to adopt similar
orders deleting or relaxing additional
technical rules in the near future and,
later, to issue notices of inquiry and rule-
making aimed at making more funda-
mental changes in regulation. However,
neither Chairman Burch nor Commission-
er Richard E. Wiley, who is supervising a
task force on the project, would make any
commitment concerning “de-regulation.”

It was a suggestion by Clay T. White-
head, director of the Office of Telecom-
munications Policy, that the commission
select a market where de-regulation of
radio could be tested, that helped spark
the current inquiry.

Chairman Burch said future events
would determine whether the commission

limits itself to technical changes or under-
takes “total de-regulation in some areas.”
And Commissioner Wiley said “re-regula-
tion is a step toward de-regulation, if that
seems appropriate.”

But the commissioner also said the
commission will consider whether to se-
lect “a big market where every station
should perform in the public interest in
the same way.” There is a feeling within
the agency that it might be desirable, in
areas heavily served by radio, to leave
radio stations freer than they are now to
respond to demands of specialized audi-
ences.

“Re-regulation,” a term coined by Com-
missioner Wiley, does more accurately
describe the commission’s project, at this
time, than de-regulation. For the commis-
sion’s approach is cautious, Rules are
simply being analyzed to determine
whether they are still valid. The present
emphasis is on radio, although some of
the changes adopted last week apply to
television also.

“The commission’s primary concemn,”
the order adopting the rules changes last
week said, “is that its regulatory authority
over the dynamic field of broadcasting is
exercised in a timely and meaningful
manner consistent with the public in-
terest.”

These are the changes that have been
made:

" Meter readings of all broadcast trans-
mitting systems may be made every three
hours instead of every 30 minutes. (The
commission also said that a further re-

Commissioner Wiley,
chief re-regulator
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laxation of the rule may be possible; it
noted that many licensees contend that,
in view of the reliability of present-day
equipment, meter readings only two or
three times a day are adequate.)

= AM, FM and noncommercial FM
transmitting equipment is to be inspected
once a week, at intervals of not less than
five days, instead of once a day, five days
a week.

= All broadcast stations may keep op-
erating and maintenance logs in a single
log, if they wish.

* Station identification of broadcast
stations will be made hourly, as close to
the hour as feasible, at a natural break
in programing offerings, instead of within
two minutes of the hour for television
and within two minutes of the hour and
half hour for AM and FM stations.

" Stations wishing to rebroadcast the
programs of another station need obtain
only the permission of the originating
station, and not the authority of the com-
mission as presently required in some
cases. The commission need not be rou-
tinely notified of the rebroadcast consent,
either, but copies of the written consent
are to be kept at the rebroadcast station
and made available to the commission
upon request.

* The mechanical reproduction rule
has been simplified to assure only that
a broadcast does not mislead the public.
Only that taped, filmed or recorded ma-
terial in which time is of special sig-
nificance or which seeks to create the
impression an event is occuring live, must
be identified at the beginning of the pro-
gram as taped, filmed or recorded. The
rule does not apply to commercials or
public-service announcements, and sta-
tions will no longer be required to make
daily announcements that some of its net-
work programs were taped for later
broadcast.

= Stations will not be required to file
with the commission copies of contracts
concerning time brokers, subsidiary com-
munications authorization operations and
time sales of more than four hours daily
to one sponsor, as they do now. However,
the copies are to be kept at the station
and made available for inspection upon
request.

The willingness of the commission to
reexamine its regulatory base—to ac-
knowledge that some of its rules are not
holy writ—appeared particularly Jauda-
tory to Broadcast Bureau Chief Wallace
Johnson, a member of the task force.
“The time is ripe for change,” he said.
“The Broadcast Bureau has long wanted
to make changes. Now we have a com-
mission deeply concerned about the rules
and the need for change.” He noted that it
has the manpower ready—three staffers



working full time, with part-time asistance
from others in the bureau.

The commission began its inquiry into
re-regulation in April, with the issuance of
a public notice inviting broadcasters to
make comments and suggestions. The
commission received more than 400 re-
plies, most from small-market radio sta-
tions. And Commissioner Wiley last week
said the commission wants broadcasters
to continue making their input. Indeed,
he sees the dialogue developing between
licensees and the government on the
subject as a beneficial byproduct of the
re-regulation process.

Most of the comments received from
broadcasters dealt with the 30-minute
meter-reading requirement, The transmit-
ter-inspection requirement was another
one of the matters most frequently men-
tioned. Others on the list, the commission
said, were the political-spending rules, the
fairness doctrine, counteradvertising pro-
posals and FCC paperwork requirements.

The commission is in the midst of a
wide-ranging inquiry into the fairness
doctrine, which involves the issue of
counteradvertising, but which is focused
principally on television. Commissioner
Wiley, who also. heads a group that is
staffing the inquiry, said that when it is
concluded, the re-regulation task force
will consider fairness in terms of radio.

One of the major long-range aims of
the re-regulation project is to determine
whether a system of regulation could be
developed that would reflect not only dif-
ferences in radio and TV but in the
operations of stations in large and small
markets.

Mr. Johnson said one hope in that con-
nection is to organize the rules and regu-
lations in such a manner that a licensee
—whether AM, FM or TV, in small
market or a big market, will be confident
that he has “all the rules in he needs in
one document.”

One matter under study by the task
force is whether the AM-FM license-
renewal form might be different from that
for television. The commission is con-
sidering modifications in the television
license-renewal processes. The task force
may urge the commission to begin an
AM-FM proceeding before completing
the current one. .

Other matters under active considera-
tion by the task force, Mr. Johnson said,
involve directional antennas, the use of
automatic transmitters, AM-FM non-
duplication and program logs, and elimi-
nation or modification of some forms.

One novel question under study is
FCC-licensee relationships—how  they
might be improved. Mr. Johnson said this
involves the question of how the com-
mission might communicate better with
those it regulates—"how we might get
our message across.”

Mr. Johnson also disclosed that a long-
pending proceeding involving a funda-
mental rule change is finally drawing to
a close. It is a rulemaking aimed at tight-
ening AM allocations rules, and has kept
AM applications in a freeze since it was
initiated — in July 1968. Mr. Johnson
said the commission “hopes” to end the
freeze “before the end of the year.”

72 avintage
year for
local, spot TV

Few stations in survey report lag
in fall business and there’s hope
momentum will carry over to 1973

Television stations are riding toward the
end of 1972 on a tide of business that’s a
happy cry from the recession bog of 1971
and promises to push sales to record
levels for many of them.

More than that, the outlook for 1973
appears good at this point.

That is the dominant mecssage that
emerged last week from results of a sur-
vey, one of a series conducted periodi-
cally by BroaDcasTING, among the na-
tion's TV stations, The message was
echoed by leading TV-station representa-
tives reached in a BROADCASTING canvass.

The stations in the survey were asked
about sales levels for the week of Oct. 16-
22 specifically. Among those responding:

= More than eight out of ten (84%)
reported national and regional spot sales
were higher—by increments ranging from
2% to 40% or more and in one case to
100%, but averaging 22%—than in the
comparable week of 1971. Ten percent
said national and regional sales for the
week were lower—7% lower, on the
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average—than a year ago, and 6% re-
ported no appreciable difference.

® Nine out of ten (90% ) said local
sales were higher than in the same week
a year ago. These increases ranged from
3% to around 50% and in one instance
to 90%, but averaged 21%. Among the
rest, 7% said sales were equalling but not
exceeding year-ago levels, and 3% said
they were down, by an average of 4%.

® Virtually nobody reported total sales
off from a year ago: 96% said they were
up, by an average of 18%, and another
3% had them holding even with a year
ago, leaving 1% of the respondents re-
porting declines that averaged 2%.

Overwhelmingly, the factor most often
volunteered as a reason for this year's
gains was improvement in the general
economy and, with it, greater confidence
among advertisers.

The presidentiai election year’s political
advertising was seen as working both
ways. To some stations it was a bonus,
pushing sales near or beyond record levels
or, in a few cases, saving them from what
one respondent said would otherwise have
been “just an average year.”

To others it was a drag, for varying
reasons; for some, politicals at mandated
lowest rates were getting in the way of
sales to conventional advertisers at regu-
lar rates and thus cutting into profits;
others thought that the fall’s spate of
political advertising was causing some
conventional advertisers to curtail cam-
paigns until the politicals were out of
the way and thus had reduced the budgets
going into their markets.

Although the overwhelming response
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Eastman buy-out. These are the principal employes and members of the board, Robert
E. Eastman & Co., New York-based radio rep, who figured in completion of negotiations
last week for the purchase of the company. Effective in January, the board will be in
charge. Robert E. Eastman, 59, firm's founder in 1958 and its chairman, and members
of his family are relinquishing their 70% ownership (remaining stock is owned by
employes). Mr. Eastman continues as consuitant and he retains ownership of KAFY-
(AM) Bakersfieid, Calit., and WTRX(AM) Flint, Mich.

At last week’s board meeting at contract signing in New York, were seated (I to r):
Robert J. Duffy, senior vice president-East Coast (New York); Charles Colombo, senior
vice president-West Coast and manager of Los Angeles office; Frank Boyle, president
and sinCe 1967, chief executive officer, New York; Mr. Eastman; William K. Burton, ex-
ecutive vice president and manager of Detroit office; Jerry Schubert, senior vice president-
Midwest and manager of Chicago office. Standing, ! to r: Vincent J. Fazio, vice president
and treasurer (New York); Ed Carrell, vice president and manager of Dallas office: Don
Gordon, vice president and manager of Philadelphia office; Lee A. Lahey, senior vice
president in New York; Carol G. Mayberry, vice president-research (New York) and newly
elected to board, and Richard M. Walker, vice president and manager of Atlanta office.
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After almost 500 years,
the American forest is still three-fourths as large
as it was when Columbus landed.

It's hard to believe, but it’s
a fact. After supplying so much of
the material and the land to build
America’s houses and cities and S
highways, after meeting our con- &%
stantly growing demands for paper
products, our forest is still 761 mil-
lion acres big.

How have we been able to do FEEEESS
so much andstill ave so much? e

In the first place, trees are a &
renewable resource. They grow back,
again and again. In fact, about the
only way to remove a forest perma- |
nently is to remove the land itself.
By paving it, for example, or cover-
ing it with a lake.

We've also been able to add to 8
America’s present forestland by re- el
claiming land previously lost to other
uses, including millions of acres of
marginal farmland. And to supple-
ment natural planting, we're planting
trees ourselves: more than a million
and a half acres of forest a year—and
more than one tree for every tree
we use.

We've developed new methods
to grow more timber faster on the
same land base, too. For example,
the forest products industry owns
less than 9% of all the American &
forests. Yet this land provides the
raw material for one-third of our
wood and paper products.

A renewable resource, respon-
sibly managed. New forests. And
better ways of growing more timber
faster. Almost 500 years and a new
nationlater,they’reall helpingtokeep ...
America green. And growing. A

Fur the whole story on America’s forest today, get ' Forests USA”
For your copy of this full-color, 16-page bovklet, send 25¢ to
AFI, 1619 Massachusetts Avenue, N.W., Washington, D.C. 20036.

State Zip




was bullish, several respondents reported
signs of a fourth-quarter slowdown.
“There is a current lack of activity to
the point of concern,” said one broad-
caster, although he noted that for the
survey week his national and regional
spot billings were up 14%, local business
was up 5% and total business up 11%.
Others expressed fourth-quarter reserva-
tions but seemed more complacent, as
with one who said: “Good fall but not
as good as predicted.” Another was con-
fident almost to the point of belligerence:
If the slowdown he had noted stems from
advertisers holding back until after the
elections, he said, they'll find that “local
business is strong in many markets, so na-
tional may not get the best avails or have
to pay higher rates.”

Choice availabilities were in fact al-
ready in short supply on many stations.
In many dayparts — especially early-
fringe, prime and late-fringe—a substan-
tial number of respondents reported they
were currently sold out or virtually so.
Morning and afternoon periods were apt
to have the most openings, but on many
stations even these periods were substan-
tially filled. On a total-day basis, the
average respongdent had sold 78% of his
inventory, but in a large number of cases
this figure reached 90%, in several it
reached 95% and in a couple, 98%.

Where some stations were disappointed
with the fourth quarter to date, many
others were elated. “Fantastic,” said one.
Another, with more reserve, put it this
way: “Business has been solid: it no
longer appears to be a buyer's market.”
Others summarized their positions in
comments such as: “Projections show
strong gains in October-November-De-
cember, indicating record year.” *Pros-
pects very bright—more fixed positions
being sold.” “Much stronger [this year]
even without politicals.” “Over-all billing
will exceed 1969, which was our station’s
biggest year to date.” Or, more simply:
“Looks good for us.”

With few reservations,
reps happy about '72

Broadcast-sales executives in reading the
pulse of national television sales shared
the concern of some stations that not all
markets are getting business at com-
parable levels.

A BRroaDcaASTING check of key station-
representation companies indicated, more-
over, that the fourth quarter has not in
all instances lived up to earlier expecta-
tions (BROADCASTING, Aug. 21).

However, neither cautious report has
dampened the reps’ general enthusiasm,
Without serious dissent, they all look
to dramatic gains this year in over-all
spot-TV business. With spot-TV business
in 1971 at its low point since banner
year 1969—and 1970 almost that soft—
1972, irrespective of the performance of
the fourth quarter, is a sales success in
the reps’ books. And, some said, there’s
hope for a substantial carry-over into
early 1973.

Historically, the fourth quarter on a
comparative basis is the tough one for
spot-TV to beat from year to year, and
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BAR reports: television-network sales as of Oct. 15
CBS $487,632,000 (36.3%); NBC $437,201,900 (32.5%); ABC $418,506,100 (31.2%)*

Total Total
minutes dollars
week waak
ended anded 1972 total 1972 totai 1971 total
Day parls QOct. 15 Cct. 15 minutes dollars dollars
Monday-Friday
Sign-on-10 a.m. 90 $ 559,200 3,019 § 18013300 ¢ 18,180,100
Monday-Friday
10 a.m.-6 p.m. 971 8,739,500 39,680 278,513,900 253,098,700
Saturday-Sunday
Sign-on-6 p.m. 363 8,395,200 12,616 157,079,400 125,445,800
Monday-Saturday
6 p.m.-7:30 p.m. 95 2,268,600 3,851 69,361,300 58,009,800
Sunday
6 p.m.-7:30 p.m. 13 423,700 545 11,963,300 16,175,100
Monday-Sunday
7:30 p.m.-11 p.m. 420 23,765,800 16,167 730,326,900 701,378,200
Monday-Sunday
11 p.m.-Sign-off 153 2,384,800 6,175 78,081,800 55,163,800
Total 2,105 $46,536,800 82,053 $1,343,340,000 $1,227,451,600

*Source: Broadcast Advertisers Reports network-TV dollar revenues estimates.

often it is the healthiest quarter with the
highest volume.

Be that as it may, reps reported their
most dramatic sales surge in the second
quarter of this year, a momentum that
continued through 1972 despite some
flattening in the summer (third quarter)
and some uncertainty in the fall (fourth)
quarter),

Here are several typical assessments of
spot-TV volume from key reps:

" Business at the firm will be up 10-
12% for the year but 5-6% for the
fourth quarter (*But remember, we had
a good November and December last
year’). Fourth-quarter movement hasn’t
been “what we expected; it's plodding
along. Politicals didn’t materialize. There
may be a rush of business after the
election.”

® “Though business is up this quarter,
we notice that in some adjacent markets,
particularly in the Midwest and in the
West, a station we rep in one market
shows substantial gains while in the other
market another station we rep reports it's
off substantially, We cannot figure out
why'”

* “QOctober wus a good month: we arc
waiting before fully assessing November
and Deccmber gains. The increase could
be as high as 20% . Spot TV should be
up 12-15% this year over 1971, 12-13%
at our shop.”

" Despite a lag at the beginning of
November and some drop in momentum,
another firm reports: “The fourth quarter
should show a 6% gain here with an
8% increase for the year.”

" The fourth-quarter for this rep has
been a little slower than expected but
business in the quarter will be up about
7% and the year will be 8-10% ahcad
of 1971, and *“quite close to beating
1970."

* From a major rep: an 8-10% gain
in 1973 over 1972 provided the economy
continues to improve, and 1972 vs. 1971
indicates a 15% increase (“We'll beat
1970"). The fourth quarter is “best of
the quarters for the year, with a 10-15%
rise over the comparable quarter of the
year before.”
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® A network-owned rep and thus only
in five major markets: “We'll have our
finest quarter, October through Decem-
ber, in all markets, especially in New
York. We estimate a 24% increase, more
than we’ve billed in any quarter in recent
years.” Business will be up 12-12.5%
for the year.

" Though fourth-quarter business ap-
peared “less spectacular than antici-
pated” at this rep, gains of 8-10% were
forecast for the quarter and 10% for the
full year (“We had an outstanding third
quarter here”), and “we’ll definitely beat
1970, maybe by 5%.”

Long Lines specials

at 100-market mark

AT&T's Long Lines department reports
that its advertiser syndication series of
nine entertainment shows, Top of the
Month (BROADCASTING, July 24), is cur-
rently in about 100 markets and should
be in an additional 25 to 40 by the end
of 1972. The entertainment-variety pro-
grams are aimed for nonnetwork prime
time.

The company noted that it is inviting
competing phone companies to help un-
derwrite the series in certain markets.
First to agree to this arrangement is Gen-
eral Telephone, on WwPTA(Tv) Fort
Wayne, Ind.; xcTv(TVv) San Angelo, Tex.:
KRGY-TY Weslaco, Tex.; wsee(Tv) Erie,
Pa., and wsau-Tv Wausau, Wis. United
Telephone, another independent phone
company, has expressed interest in pur-
suing similar sponsorship. '

AT&T’s venture differs from the tradi-
tional barter arrangement, in which the
advertiser delivers the show free in re-
turn for half of the spots, permitting the
stations to sell the remainder. Long Lines
is providing the programing in return for
two minutes of time, with the remaining
two minutes bought by a Bell (or other)
local phone company.

The series began last month, on various
dates throughout the country, and will
end by early summer. N. W, Ayer & Son,
New York, is the agency for Long Lines.




You move them with it.

On paper the script looks fine. But to give your commer-
cial that special something, you need film. Becouse film
alone has the capability for endowing commerciols with
that ineffable aura of romance, suspense, pathos, or |oy.
Film has a way of reaching into the viewer's heart.

And if you want to tolk about economics instead of
aesthetics, film is still the best way to go. It's uncompli-
cated and flexible, portable and practical. And when you
consider the incomparable quality of film, all the refine-
ments and broadened capabilities it gives you,
you'll have to admit it the logicol choice. How
do you move them? Ina word, film.

EASTMAN KODAK COMPANY

Allonta: 404/351-6510; Chicago: 312/654-5300; Dollos: 214/351-:3221; Holly-
wood: 213/464-613]; New York: 212/262-7100: San Francisco: 415/776-6055.




Children’s Television . ..

... a Special Report in BROADCASTING's November 20 issue”

Children’'s television
has become a national
issue. It is the subject
of a major inquiry
before the FCC. ltis a
matter of debate in the
Congress. It is a major
concern of advertisers
and their agencies.
And, of course, it is of
paramount interest

to the broadcasters
responsible for provid-
ing it in the first place.

BROADCASTING will
present a special re-
port on children’s
television in its No-
vember 20 issue. It will
investigate both the
content of and the
controversy concern-
ing this important local
programing effort. It
will report—in words
and pictures—out-
standing children’s
programs across the
country. It will report
—in dollars and cents

—the financial re-
sources broadcasters
have committed to
children's TV. 1t will
analyze the economic
considerations that
bear on this program-
ing area. |t will attempt
to put in perspective
the arguments of
broadcasters and
critics in the present
debate.

That's what we'll do on
the editorial side. On

the advertising side,
BROADCASTING's
November 20 issue will
offer the year's most
important showcase
for those stations that
have a story to tell
about their own chil-
dren's programing, and
for those programers
with a story to tell
about the shows they
offer for local tele-
vision scheduling. The
deadline for reserva-
tions is November 13.

You belong in BroadcastinguNov 20

* Which will be seen by the

more than 120,000 influentials
who read Broadcasting regu-
larly. For more details and
advertising opportunities
available, call your nearest
Broadcasting representative.
Closing date: November 13.

Washingion, D.C.

Maury Long, John Andre
1735 DeSales St., N.W. 20036
202-638-1022

New York, N.Y.

Bob Hutton, Eleanor Manning,
Stan Soifer

7 West 51st Street, 10019
212-757-3260

Hellywood

Bill Merritt

1680 N. Vine Street, 90028
213-463-3148
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Nixon, McGovern
rush to the tube
in closing week

President, in candidate’s role,
makes first use of paid TV time;
McGovern picks up TV tempo;
Schmitz and Smoot are new team

The last week of the 1972 campaign has
seen a flurry of half-hour paid political
programs and introduced the national-
television viewer to some previously un-
seen faces.

The week began last Monday night
(Oct. 30) with a 10:30-11 p.m. NYT
telecast on CBS-TV by the Vote for
Peace Congressional Committee. Stewart
R. Mott, General Motors heir, put up the
money (budgeted at $100,000) on behalf
of some 52 congressional candidates rep-
resenting 36 states. (BROADCASTING, Oct.
30). Originally the program was to dis-
cuss the Vietnam war; but, with the Kis-
singer announcement of an imminent
peace, the main topic of the show was
changed. Instead, the program focused
on a need to elect representatives who
would restore to Congress the powers
that were said to have been usurped by
the executive branch of government.

On Tuesday night (Oct. 31), the Amer-
ican Independent Party bought a half-
hour on NBC-TV at 10:30 p.m. NYT for
its presidential candidate, Representative
John Schmitz (slogan: “When you’re out
of Schmitz you're out of gear”). The
format was an interview, with Dan Smoot,
a commentator who has appeared on
Life Line programs, asking questions.

Senator George McGovern presented
The Candidate’s Journal on Wednesday
(Nov. 1) at 10:30-11 p.m. over NBC-TV.
The program was a series of vignettes,
with five people the senator had met dur-
ing his campaign discussing various issues
with the candidate.

On Thursday, Nov. 2, President Nixon
made his first 1972 TV campaign ap-
pearance at 7:30-8 p.m. NYT live ovéer
NBC-TV. The program was also fed to
CBS's five owned stations and to some
ABC and CBS affiliates and independents
bought on a spot basis.

Senator McGovern was to return on

Third party. Commentator Dan Smoot (I)
interviewed Representative John Schmitz

(Calif.), the Amercan Independent Party
presidential candidate, on a half-hour paid
political on NBC-TV on Oct. 31.

"VOTE FOR PEACE
BOX 2248 WASHINGTON, D.C.

. i s P
Bipartisans. These three ‘‘peace candi-
dates™ carried the ball for over 50 others
in last Monday night's half-hour on CBS-
TV. They were bankrolled by Stewart Mott,
the GM heir and McGovern supporter. L to
r: Representatives Michael Harrington (D-
Mass.) and Pete McCloskey (R-Calif.), and
Texas Democratic congressional candidate
Barbara Jordan.

Friday (Nov. 3). at 10:30-11 p.m. NYT,
over CBS-TV. The campaign organiza-
tion had originally prepared a filmed pro-
gram of a simulated debate, using clips of
its candidate and President Nixon. At
the last minute, however, that show was
pulled. A rerun of the McGovern biog-
raphy originally shown Oct. 1 on CBS
was being considered as a substitute at
BROADCASTING’s deadline.

Television viewers were slated to get a
rest from paid political half hours over
the weekend. Instead, they were to be ex-
posed to several five-minute spots in
prime time on behalf of both major presi-
dential candidates.

Election eve, as originally scheduled,
was to have been stuffed with paid half
hours: ABC had set aside two half hours
from 8 to 9 p.m. and CBS had done like-
wise from 10 to 11. With one week to go,
both parties canceled those buys. The
American Independent Party (John
Schmitz) picked up 8 to 8:25 p.m. on
ABC. The McGovern forces went over to
NBC and bought 8 to 8:55 p.m.; and, at
deadline, the November Group, repre-
senting Nixon forces, was negotiating
with NBC for the last five minutes of
the McGovern hour. It had already
bought five minutes during ABC's NFL
Monday-night football.

In the last two weeks of the campaign,
the McGovern-Shriver team also made
the rounds of the news-interview pro-
grams, appearing (on separate programs)

To the wire. In the last week before the
elections, Senator George McGovern made
his third appearance on NBC-TV's Today

show. He was
Walters.

interviewed by Barbara
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on ABC’s Issues and Answers, NBC’s
Meet the Press and Today, and CBS’s
Face the Nation and The Morning News
with John Hart. It was their second or
third appearance on several of the pro-
grams. By contrast, Vice President Spiro
Agnew appeared once on Meet the
Press and Issues and Answers. President
Nixon had rejected all invitations to ap-
pear on these programs.

Tt was also discovered in the last week
of the campaign that CBS’s policy against
carrying political programs at the same
time they are carried over other networks
had been breached four times in the past
four weeks: on Oct. 3, 13 and 28 by the
November Group and on Oct. 17 by the
McGovern-Shriver organization—all for
five-minute programs. The CBS contract
places responsibility with the buyer not
to purchase other network time simultan-
eously. Bob Jamieson, CBS’s executive in
charge of political advertising, said: “We
didn’t know it. It was done without our
knowledge. and I can guarantee that had
we known about it we would have can-
celed.”

John Schneider, president of the CBS
Broadcast Group, said that CBS believes
the parties purchased time opposite CBS
inadvertently. He said that both parties
bought CBS’s political availabilities back
in August and time on the other two
networks as the campaign unfolded. He
felt it was quite possible for both sides to
forget CBS buys made two months earlier.

Both parties also had five-minute spots
simultaneously scheduled on CBS and
another network for Nov. 2 (the Novem-
ber Group, also on NBC) and Nov. 4
(McGovern-Schriver organization also on
ABC) at 10:55 p.m. Since these had been
discovered at the last minute, Mr. Schnei-
der decided to let the CBS spots go on
the air.

Advertisers urged
to help television
reduce commercials

Agency speakers at ANA worksho_p
say advertising load now on the air
threatens efficiency of medium

What was billed by the Association of
National Advertisers as a one-day work-
shop on “The Changing Face of Media”
turned out last week to be further docu-
mentation of television’s impact on ad-
vertiser and agency.

The workshop, held Nov. 1 in New
York, may not have been intended as a
second chapter on TV costs, but ‘when
placed in relationship to a similar one-
day seminar held a few weeks earlier on
television commercials (BROADCASTING,
Oct. 16), it could be considered so.

Few TV subjects were left unaired,
from the FCC’s prime-time access rule to
refinements in spot buying and to com-
plaints of overcommercialization and
pressures—mainly stemming from the vis-
ual-sound medium and allegedly or real-
istically imposed on advertiser and agen-
cy alike.

In a wide-ranging talk, John Bowen,




president of Benton & Bowles, suggested
that “a key ingredient in the clutter issue
is really an overreaction to success. Tele-
vision continues to be successful in reach-
ing consumers; thus it is successful in
attracting advertisers.”

Mr. Bowen said that it appeared to
him that TV's “overreaction to success
tends to force it into a position where it
attains the very limits of good practice in
an effort to find a place for every possi-
ble commercial.” He added that a similar
problem of a “generally cluttered look”
affects certain magazines because of their
success in attracting advertisers, and in
radio, where success “is transformed into
an unending series of interruptive ap-
peals.”

He offered this advice: “I would urge
the media not to let success go to their
heads and to understand that, on this
issue, how you deal with today’s success,
you can predict the state of your business
health tomorrow.”

Mr. Bowen disclosed that Benton &
Bowles is “working on a project which
would separate those television stations
whose handling of competitive commer-
cials is intelligent from those who aren’t:
and we would seek to reward the former
at the expense of the latter.”

He said B&B and other agencies “are
looking carefully at the commercial
scheduling practices of televisions: and
we intend to separate the good from the
bad in this area as well.”

Mr. Bowen's speech also contained a
recommendation that the TV networks
set aside at least one hour in common
on Saturday mornings for a best effort at
producing programs “socially, culturally
and educationally significant and enter-
taining.” He said this would help prevent
a situation of quality children’s program-
ing competing with light entertainment
shows.

Mr. Bowen said agencies and clients
are showing “an increasing concern about
the media environment and the more
qualitative aspects of media decision mak-
ing.” He said efficiency and headcounting
alone are not the only factors that make
a medium an effective instrument in com-
munication nor do they alone insure the
best possible environment for our adver-
tising.”

Another agency executive, John (Jock)
Elliott, Ogilvy & Mather chairman,
agreed with Mr. Bowen, observing: “We
are fouling our own nest” in increasing
commercial time.

He emphasized the ability of advertis-
ing agencies to effect quick adjustments
in the face of changes in the social cli-
mate. An example, he said, was the move
to barter syndication in TV following the
FCC'’s initiation of the prime-time access
rule.

Mr. Elliott also discussed current
trends and changes affecting agencies,
such as media-buying services, in-house
operations, slow pay and sole liability.

Of media buying services, he said
O&M had met the challenge. “Five of
our clients tested Ogilvy & Mather against
several buying servizes on the basis of
cost efficiency. In each case, we per-
formed as well as or better than the serv-

Bonanza ‘Tonight’ buy. Celanese Fibers
Marketing Co., New York, is placing some
$3.5 million behind what both Celanese
and NBC-TV said last week '‘is the single
largest buy of commercial time made on
‘The Tonight Show Starring Johnny Carson.’
Starting Jan. 2, 1973, there will be a Cela-
nese commercial nearly every night of the
show—some 200 of them over the vear.
To man the commercials, Celanese formed
a repertory company, The Celanese Players.
The actors were taped while “performing”
in an improvisational style. The actors are
from The Committee, a West Coast improv-
isational group, working under Carl Gott-
lieb, a former TV writer (Smothers Brothers).
Grey Advertising, New York, normally
the agency for Celanese, did not handle
the commercials nor the buy made for
the company's corporate name and two
of its brand names, Fortrel and Arnel.
Independent Media Services, New York,
was responsible for the purchase on NBC.

ice we were tested against and retained our
client's business.” He said he suspected
that the competition of media services
“forced higher standards on the fuli-serv-
ice agencies” and that today’s buying-
service operations ‘“‘now sell their media
services for a fee and, since the demise
of U.S. Media—International, are forced
to demonstrate fiscal responsibility.”

Of in-house services, he said that if the
advertiser’s objective is to protect mar-
keting data and “if you are really hung
up on security, you'd better be prepared
to perform all the advertising functions
yourself—for maximum security. And
that puts you in our business. Good luck
to you.”

Both stations and agencies are the cul-
prits in slow pay, Mr. Elliot said. noting
that the complexities of spot-TV buys
(“demand for greater flexibility, sho-ter
lead time for buying, continuing changes
in schedules, and late arrival of film at
the stations”) have led to “confusion,
mistakes and finally to slow pay.”

In noting advances in attacking the
slow-pay problem through standardiza-
tion of broadcast billing months and
weeks and of availability forms and in-
voices as well as electronic monitoring
linked to computerized housekeeping sys-
tems, Mr. Bowen said that at Ogilvy pay-
ments on invoices are not held up be-
cause of discrepancies. He said the agen-
cy pays the correct portion of the invoice
and uses “a hot line to the buyer” to re-
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solve the discrepancy. He said the agency
has been able to pay almost 80% of its
billings within 30 days and virtually
100% within 60 days.

Returning to the clutter problem in TV,
Mr. Elliott supplied these figures to sup-
port his assertion that “we are fouling
our own nests”: He said that in 1970
there were 31% more TV commercial
minutes than in 1960, 79% more com-
mercials than in 1960 and 133% more
net6v(v)ork commercials per month than in
1960.

Said Mr. Elliott: “Someone must take
the lead before the government does. This
is not a cop-out, but you advertisers con-
trol the purse strings of both media and
agencies. The leadership must come from
you.”

Archa Knowlton, director of media
services, General Foods, noted that past
surveys of advertisers and agencies found
them “‘gloomy about the future efficiency
and effectiveness of media, and that they
are reacting to the circumstances as they
see them.”

Mr. Knowlton urged advertisers and
agencies to move in a different direction.
reiterating his view that a pooling of ef-
fort behind an organization such as the
Advertising Research Foundation “could
lead the drive to develop more definitive
data on the qualitative approaches to
using media.”

Similarly Dr. Seymour Banks, vice
president, Leo Burnett Co., prodded ad-
vertisers to help subsidize media research
projects. He warned that if, on the other
hand, this type of research is hecavily
sponsored by the media, it will be shaped
by their desires.

Joel Chaseman, senior vice president,
Group W, criticized television for not
serving as an instrument to aid society.
He urged that the broadcaster, the ad-
vertiser and the public join hands in an
effort to help television attain its poten-
tial as a medium of communications and
as a unifying force of the American
people.

The growth of retail advertising on
radio and television was traced by Zal
Venet, president of Venet Advertising
Inc.,, New York. He used the agency's
chief retail client, The Pathmark super-
market chain, to illustrate his thesis that
the use of media in this area has changed
from newspaper advertising exclusively to
heavy radio advertising and to still heav-
ier television advertising.

He explained that Venet still uses
newspapers but more sparingly and
selectively. For Pathmark, Venet utilizes
TV when it has a special message and
accentuates the message by spotting it on
programs with broad mass appeal.

Speaking for Gillette Co., Thomas
Ryan, vice president, advertising services,
said the company's path in TV spending
had been altered because of increased
costs and continued growth in markets
the advertiser must reach.

He said Gillette, a $120-million-a-vear
advertiser and “heavily oriented to TV,”
has had to contend with reduced new
program material, increased commercial
time “to about the limit” and “some loss
of identity” along with the “tough cost




More clutter via prime access?. Ad-
vertisers concerned with clutter had
better take a look at what's believed
to be a sure increase in commerclal
time in prime-time access periods,
and, from the advertisers' point of
view, reason enough for the FCC to
rescind its access rule.

The warning was voiced last week
at the Association of National Adver-
tisers’ media workshop in New York
by Thomas Ryan, vice president, ad-
vertising services, Gillette Co., a
heavy user of TV. Mr. Ryan offered
Broadcast Advertisers Reports (BAR)
figures showing that in one week of
the 1971-72 television season for a
selected group of network-affiiiated
stations, an average of 22 commer-
cials an hour were run between 5 and
7:30 p.m., totaling 12 minutes, or four
minutes less than the time he said
was allowed in fringe periods by the
National Association of Broadcasters'
TV code.

He said he was convinced that the
demand for commercial time “‘will
undoubtedly spill over to fringe and
cause an increase in commercials
there to the limit of 16. If for no
other reason, this is a compelling
reason to rescind the prime-time
access rule,”

problems.” As a result, he said, Gillette
has embarked on a program of becoming
involved with its agencies in the buying
and planning of media and assuming a
“share in the responsibility.”

He said that among the changes in
Gillette’s use of TV, spot buyers adjust
comparative costs in early and late
fringe time according to data on product
consumption and ‘“audience attentive-
ness” and that Gillette buying for its
brands has been converted from the basis
of “household rating points” to “a more
precise rating points for men 18-49 or
women 18-49.”

He also said that Gillette has found
that for its purposes “bigger positions in
fewer shows give us greater flexibility
with two or three minutes in a show bill-
board and better product protection.” He
said that Gillette is now “committing
more money earlier than we used to” in
network, noting that its “scatter buys
this past year for the first time in mem-
ory have been less efficient than our base
or up-front buys and the quality wasn't
as good.”

Mr. Ryan said that from Gillette’s ex-
perience in television, “marketing man-
agement must understand implications—
if they want quality and the best cost
efficiency possible, they have to give up
some flexibility and be willing to commit
more funds [in network] than they used
to. This also applies to spot TV—the
percentage of dollars laid down for long-
term commitments cap be very advanta-
geous.”

In a luncheon address, Herb Jacobs,
chairman of Telecom Associates, repeat-
ed a prognosis he offered last September
in Texas of a multichanneled intercon-
nected service by satellite as suggested in

a study Telecom prepared for Hughes
Aircraft Co., a domestic-satellite appli-
cant (BROADCASTING, Sept. 25).

Mr. Jacobs said that in view of the
giant reach and flexibility of such a serv-
ice it behooved stations to move now to
“strengthen their position against the ex-
acting competitiveness of technological
advance [and] exhibit some zest in the
doing,” and by directly relating “content
to the needs of a new society they’ll need
everyone's help, especially the adver-
tisers.” He said that among other things,
the prime-time access rule afforded the
broadcaster “ample time to phase this
operation into a position that will enable
him to withstand” new economic pres-
sures, and suggested advertisers assume a
“shared responsibility.”

In a forecast for TV, Peter Enderlin,
industry specialist, Merriil, Lynch, Pierce,
Fenner & Smith, New York, said that
1972 TV-network revenues would climb
by about 8%; national TV spot, about
10%, and local, more than 20%. He
attributed the upswing to a recovery from
the loss of cigarette advertising: the
switch by networks to the 30-second com-
mercial at the time of price-cutting in
the first quarter of 1971: the strengthen-
ing of the economy, and to the political
advertising this year.

Commercial makers unite

Association of Independent Commercial
Producers Inc. has been formed by 29
independent TV-commercial production
firms to provide a forum for industry

matters and to establish a joint collective-
bargaining unit for themselves.

Headquarters for AICP will be in New
York, locale of all member firms. Officers
are Jay Eisenstat, Richards & Myers
Films-Inc., president; Jordan Kalfus, Sun-
light Pictures Corp., treasurer; Ray Lo-
faro, Associates & Lofaro, secretary.

The three officers are on the board of
directors, which also includes Dick Mil-
ler, Dick Miller Associates; Barney Mel-
sky, Alton/Melsky Productions, and Dick
Hall, Horn/Griner.

Polaroid procures
a peer for its pitch

As part of $20-million campaign
Olivier does camera commercials

Polaroid officials said last week the com-
pany is prepared to put more than $20-
million behind a national advertising cam-
paign in 1973 to introduce its new SX-
70 instant “one-step’” color camera. Of
this amount, according to Polaroid’s cal-
culations, $12 million will be allocated
to TV, $6 million to magazines and $2-
million to newspapers.

Polaroid will be using this ratio in
spending at the rate of an 3$8-million
national campaign in its four-week intro-
duction starting Nov, 10 in Florida. That
campaign will use network cut-ins and
spot television, a 12-page insert in Life
magazine, spot radio and newspaper ads
in 10 cities.

The Florida campaign also provides
one-minute commercials that feature

The Colonel’s quote...
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Laurence Ollver

Lord Laurence Olivier in what Polaroid
and Doyle Dane Bernbach, its agency,
claim is the actor’s first role as a com-
mercial spokesman in this country.

Shown in a New York preview last
week were commercials using Lord
Olivier’s voice only, and others showing
the actor demonstrating the camera on
the stage of the Theater National Popu-
laire in Paris and showing him seated
at a dressing table backstage. In the
commercial on stage, Lord Olivier enters
from the wings, walks to the footlights.
stops in a single spotlight, removes the
camera from his pocket and delivers
the commercial. Displaying the camera,
the actor says: “It is ready to propel
picture after picture into your hands.”

According to Polaroid’s Peter Wens-
berg, senior vice president, the national
introduction will come in stages, with the
“next bite” in the end of January or early
February, though he said the size of the
bite has not been determined.

Logging slip makes
trouble for WAND-TV

FCC says entire program selling
real estate was a commercial

Repeated broadcast by wanp-Tv Decatur,
Tll., of what the station conceded was a
program-length commercial will make
the station’s license-renewal application a
matter of more than routine interest, the
FCC indicated last week.

The commission told the station that it
had violated commission policy on such
programs and commission logging re-
quirements, and appears to have ignored
public-interest standards of program per-
formance, in connection with the airing
of a filmed program on a Baca Grande
Corp. and its real-estate development in
Colorado.

The station said the program was “in-
terspersed” with “locally produced seg-
ments discussing the properties and their
availability, and inviting interested per-
sons to obtain more information about
the possibilities of purchase.” The com-
misston said the station broadcast the
program 18 times between Oct. 24, 1971,
and June 25, 1972, for a total of more
than eight hours of broadcast time, add-

ing that the number of commercial min-
utes in each hour the film was broadcast
exceeded the station’s proposed hourly
maximums for commercial time.

WaND-TV said that, after receiving a
copy of the complaint that sparked the
commission inquiry, it reviewed the pro-
gram and decided to stop carrying it. The
station acknowledged it had made log-
ging errors in the case of each broadcast
and said the logs have been corrected
“to show that the entire length of pro-
gram was in each case commercial time.”

The commission, however, said the
station’s performance “may represent a
pattern of subordinating programinging
in the interest of the public to program-
ing in the interest of salability, and
raised questions as to whether the statlon
was performing .in the public interest.”

It said the matter will be considered
with the station’s next application for
license renewal. WaAND-TV's license ex-
pires Dec. 1, 1973.

Business Briefs

Pesticides complaint ®* Federal Trade
Commission announced last week it pro-
posed to issue false and misleading ad-
vertising complaints against three makers
of pesticides: Hercules Inc. (Toxaphene
and Delnav), Union Carbide Corp. (Sevin
and Sevimol) and FMC Corp. (Furadan,
Thiodan, Ethion and Sinox). FTC claimed
advertising, including TV commercials,
misrepresents products as safe, nontoxic
and hazard free, fails to disclose they are
health hazards. FTC said it wants firms to
run in all their pesticides advertising
warning that product can be injurious
and emphasizing reading label carefully
and using only as directed.

Daytime bargain. Daytime television is
depicted in a special report issued by
the Television Bureau of Advertising as
a better buy for advertisers today than
ever before. TVB reported that daytime
television audiences are at a record high;
that advertiser investments in daytime
network TV reached a peak of $277.7
million for the first nine months of 1972,
and that recent studies show that both
network and spot TV have increased in
efficiency relative to their cost.

That’s Vitt for NOW. National Orga-
nization for Women, New York, has re-
cruited Vitt Media International there to
handle media solicitation for a national
public-service campaign on women's
rights. Jan Crawford, senior associate of
VMI, will be in charge of account. Cam-
paign includes radio and TV spots as
well as print ads.

SIN in Chicago. Spanish International
Network, New York, sales rep for Span-
ish-language TV stations, opened sales
office in Chicago. Mrs. Tencha Silva, as-
sistant to general manager, KWEX-TV San
Antonio, Tex., named manager of SIN’s
new office. Suite 2215, 230 North Michi-
gangAvenue 60601, phone (312) 782-
1129.

Rep appointments. Koiv(Fm) Portiand,
Ore., and XSLQ(FM) St. Louis: ABC-FM
Spot Sales, New York.
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NAEB gets
first taste
of CPB’s
new boss

Loomis doesn’t shake up delegates,
but he scores by unhesitatingly
spelling out his goals and how

he plans to achieve them

The public broadcasting industry was in
disarray, it was plain to see throughout
the three-day (Oct. 30-Nov. 1) National
Association of Educational Broadcasters
convention in Las Vegas. Then at the
final general membership meeting, Henry
W. Loomis, 30 days on the job as presi-
dent of the Corporation for Public Broad-
casting, made his nervously awaited first
speech and at once a self-possession was
put in control of the disorder, a direction
was indicated. Not that this leadership
was warmly welcomed or received, yet
the educational broadcasters who crowd-
ed into the Las Vegas Convention Center
to attend Mr. Loomis’s appearance seemed
somehow relieved—reluctant, suspicious
maybe even belligerent, still relieved—
that at last they were getting the official
word on what was to be. What Mr.
Loomis told them was neither startling nor
surprising (nor threatening).

Re-examine your goals, he advised,
define them, put them on paper, keep the
definitions to no more than two pages—
better still one page. Tieing in with the
defining of individual station goals, con-
centrate on the most unique programing
services—those that are most useful, Mr.
Loomis suggested.

“We must give educanonal broadcast-
ing higher priority,” he said. To this end
he’s asking the CPB board of directors
to establish a new position for a director
of educational broadcasting who would
be on a par with the director for regular
broadcasting.

There was a whole catalogue of Loomis
evaluations, suggestions, opinions for edu-
cational broadcasters to consider. Again,
none would register on any industry seis-
mograph for impact, but collectively they

“indicated a firm grip on the reins. “I

hope I'll be able to help in bringing co-
hesion and clarity to the relationships
within this industry,” Mr. Loomis stated
as one of his personal objectives.

Some examples of his attempts at co-
hesion and clarity in his speech: Stations
and CPB all want predictable funding,
ever increasing funding and diverse fund-
ing. In order to get predictable, depend-
able annual appropriations a better un-
derstanding and agreement among all
stations has to be achieved. Increased
funds require proof of unfulfilled and
genuinely important needs and of effec-
tive and harmonious administration. Di-
verse funds could come from the Office
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WILIIAM B. McGRATH
SENIOR VICE PRESIDENT
DIVISION OF BROADCAST SERVICES

Mr. Sol Taishoff
BROADCASTING

1735 De Sales Street, N.W.
Washington, D.C. 20036

Dear Sol:

[am no longer at WHDH - and there marks the end of an era.

The parting was not sweet sorrow— more a finis to a series of unbelievable and
catastrophic events ending with the loss of Channel 5 and the consequent sale of the
newspaper. [t was a torturcus experience to watch a fine organization of many great
people disintegrate in so unnatural a manner. One wave of the Commission's wand
and the pattern of life changed for over 1500 pecple. Some were scarred but others
truly hurt. After many years of honest service to the community, they found themselves
suddenly abcndoned.

The radio station survives and it will continue to do well. George Akerson is a good
man and he knows the business. We worked together during the many years [ was
there —and there or not, I shall always help WHDH if it is needed. You never
completely abandon your own.

[ have discovered a new challenge and a new career. The enclosed routine press
release states the bare facts, but to you who have been a friend over so many years,
I must add my personal feelings about the venture.

[ dislike the term “consultant.” It so often means someone who can't hold a regular job,
and | have had my experience with some of these. Because they have been hired to
perform some kind of magic, it seems almost mandatory to propose change —any
change - to justify a fee, The subtleties of local operation generally prove too elusive,

[ have joined forces with an established organization of 38 carefully chosen people.
Individually and collectively they are learned in broadecasting, graphics, merchandis-
ing, marketing, promotion, programming, demographics, public service, sales, and in
many other areas. We intend to provide a Total Service Management Package to a
broadcaster at a price that makes sense.

Sol, I certainly can't give you the schmooze, so I am not suggesting that a panacea has
been created for the industry. I am hopeful the concept of a nuclear staff of trained and
experienced people can perform a productive, valuable and long-lasting result fora
client in need.

So here we go, and with the help of such friends as you, we will try to do good things
in and for broadcasting.

Cordially,
N
William B. McGrath

WBMcG:m
Enclosure




Cheers. Incoming and outgoing presidents of Corporation for Public Broadcasting, Henry
Loomis (I) and John W. Macy Jr., are shown with Mrs. William Schuman of New York,
chairman of National Friends of Public Broadcasting, organization of volunteers who
seek 1o build support for public stations at the local level, at a cocktail reception given
by NFPB last Monday (Oct. 30) during the National Association of Educational Broad-

casters convention at Las Vegas.

of Education, The Endowment of the
Arts, The National Science Foundation,
increcased underwriting, joint productions
with industry (““where industry may re-
tain certain rights and we’d bc able to
get cheaper production”}.

There seemed nothing hesitant or
equivocal about Mr. Loomis’s posture
or decisions. He announced cancellation
of CPB's annual spring meeting with sta-
tions though knowing that members of
the educational television stations divi-
sion of NAEB had already voted unani-
mously at their business meeting to advise
CPB that a continuation of a spring
meeting is essential. The $60,000 in the
CPB budget allocated for the spring
meeting, he pointed out to the conven-
tion, can be better spent on a series of
two or three round-robin meetings in
different cities.

Mr. Loomis discussed at length Public
Broadcasting Service President Hartford
N. Gunn Jr.’s plan to radically diminish
the role of CPB and set up instead a sort
of cooperative system among stations for
the selection and distribution of national
programs. “My gut feeling is that we're
not ready for this yet,” he made plain,
“not without a good deal more study.”

At the beginning of his talk, Mr,
Loomis explained that he would speak
extemporaneously and from the dubious
perspective of merely a month on the
job (“30 days is a bad perspective to
speak from: three days is much better”).
Yet it secmed apparent that Mr. Loomis
had given careful thought to what he
said and the way he said it.

“What we’re seeing is phase two of
Tom Whitehead's attack on us at last
year’s convention,” was the instant analy-
sis of one West Coast educational broad-
caster. Indeed, a cynic could make a case
for a careful orchestration of at least
some of the events leading up to the
Loomis unveiling. Therc was, for in-
stance, the apparent unscheduled earlier
appearance of Dr. Sidney P, Marland

Jr., assistant secretary for the Office of
Education in the Department of Health,
Education and Welfare, and his brief but
insistent message that there’s a great need
for public television in classrooms. And
the message Thomas B. Curtis, CPB's
chairman of the board, brought to the
convention also seemed to dovetail nicely
into what Henry Loomis was to say. “We
must have an ironclad, hard-nosed case
that is supported by all elements of the
industry,” Mr. Curtis identified as the
essential for public broadcasting to prove
its need for long-range funds. Mr. Curtis,
too, in his address, made a point of not-
ing how “fortunate™ and “lucky” the in-
dustry was “to find a man with the quali-
fications of Henry Loomis.”

Yet the lobbying, the drive to establish
position was not one-sided.

Former CPB President John W. Macy,
awarded a distinguished service award
at the opening session of the convention,
did not go quietly into the afternoon. To
ringing applause he declared resolve to

Thomas Curtis
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continue his interest in public broadcast-
ing and to speak out as a private citizen
in the future about jt. Meanwhile, he
cautioned public broadcasting stations
against being so desperate for funding
assistance that they create “a kind of
electronic pork barrel where political
pressure produces ever larger amounts
with strings attached.”

PBS President Gunn also showed no
sign of surrender to the new administra-
tion in public broadcasting. Offering a de-
tailed defense of public-affairs program-
ing, in a speech to PBS members at a
business meeting, Mr. Gunn quoted from
NBC President Julian Goodman's recent
speech on the West Coast on how “it
makes no sense . . . for part of the press
to be free and part to be only semi-free?”
Adding to Mr. Goodman's remarks, the
PBS official asked: “Does it make any
sense for part of American television to
be free and part to be only semi-free?”
Looking directly out at his membership,
Mr. Gunn said: “Whatever your answer,
I don’t think that you or I need begin by
apologizing for what we have tried to do
and the way in which we have tried to
doit.”

In an impassioned speech to a business
meeting of educational television stations,
John P. Witherspoon, deposed director of
television activities for CPB, also contem-
plated the changes in public broadcasting
that have and will be made and saw no
reason for apology. “I'm sure,” he said,
“that neither John Macy nor I would
say that every decision made at CPB
since 1968 is absclutely pristine in its
elegance, never to be improved upon.
But I would say with real conviction—
and the scars that go with it—that no de-
cision was made capriciously, or out of
context, or at a variance with a reason-
able vision of the unique character of
public broadcasting in the United States.”

Certainly the member stations of PBS
are still adamant if not defiant in their
beliefs. They passed a resolution at the
convention affirming that the current na-
tional service of approximately two hours
of general audience programing each eve-
ning and two hours of children’s pro-
graming each weekday is “the minimum,
basic program service that the stations

Keynoter William Harley
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have found necessary and appropriate for
their use.” The PBS stations also re-
affirmed, in another resolution, “that the
American public has a continuing need
for informational programs dealing with
the central issues of our time.”

So it seems, if the 48th NAEB conven-
tion is any indication, that the highly-
organized and determined Henry Loomis
will have some tough dealing to do with
the fiercely independent PBS stations.
Still, there won't be any further serious
confrontations between stations and rep-
resentatives of government, and the ad-
vice of NAEB President William G. Har-
ley, always a voice of moderation, will
be followed—for public broadcasting to
mine the “acres of diamonds in your own
back yard” and not depend on federal
government for the financial salvation of
public broadcasting.

Renewed push for
long-range financing
gathers steamin
public broadcasting

Two new studies chart the course:
CPB task force, Aspen report call
for drastic increases in money

Public broadcasting’s political woes have
not killed its dream of long-range fund-
ing. The hopes—and some concrete plans
—were much in evidence last week at the
National Association of Educational
Broadcasters convention.

Discussion centered on two in-depth
studies that were presented to the con-
vention. The radical increases in funding
recommended by both reports are a po-
litical impossibility at this time, but they
show the drift of current thinking on the
subject.

One, prepared by the Corporation for
Public Broadcasting’s task force on long-
range funding, reported its preliminary
estimate that $534 million in capital in-
vestment would be needed to fund a
public broadcasting system that would
reach 90% of the U.S. population. The
other, an independent study prepared for
the Aspen program on Communications
and Society, focused specially on public
television—and it said an annual total of
$432 million

The task force—comprising 14 repre-
sentatives of public broadcasting—noted
that some $230 million in capital ex-
penditures already has been allocated to
the public broadcasting system through
fiscal 1972, meaning that an additional
$304 million is needed to bring the sys-
tem to the 90% coverage goal over a
period of years (“The cost of reaching
the additional 10% would be prohibi-
tive,” according to the study). Addition-
ally, it’s projected that $70 million would
be required annually to cover deprecia-
tion. and maintain the 90% public broad-
casting system,

The task force study was delivered to
the convention by Joseph D. Hughes
(chairman of the task force), vice presi-

dent, Richard K. Mellon and Sons, Pitts-
burgh, and a member of the board of
CPB. He estimated that total operating
costs for a fully developed radio and tele-
vision public broadcasting system cover-
ing 90% of the country would be about
$475 million annually,

The study assumes that the federal
share of operating costs would fall within
the 35-50% range, meaning an annual
federal contribution of $166 to $237.5
million. The task force also assumes that
the federal share of capital expenses
would be 50%, or $152 million in aggre-
gate, to establish a 90% coverage system,
with $35 million being needed annually
to offset depreciation.

(These estimates cover the projected
needs of not only stations required for a
90% system but also state and regional
networks, national libraries, Public Broad-
casting Service, National Public Radio,
CPB, affiliated national and independent
producers and experimental centers.) “It
is interesting to note,” Mr. Hughes re-
ported to NAEB delegates, “that the total
of these new estimated costs is about in
line with estimates made five years ago
by the Carnegie Commission when ad-
justed for inflation.”

Mr. Hughes, in delivering his report,
stressed that “the task force has not
reached a solution” to the financial prob-
lem but listed the following 11 specific
funding plans that have been examined
and are being considered:
® An excise tax on the sale of radio and
TV receivers.
® A tax on commercial radio and TV
station gross revenues or advertising rev-
enues.
® A tax on cable television subscription
revenues or net revenues.
= A charge on commercial broadcasters
for access to the broadcast spectrum.
® A setting aside of a portion of the in-
come taxes paid by commercial radio,
television and cable-TV operators.

®* An excise tax on residential electric
or telephone bills.

® Proceeds from the profits of operating
a domestic satellite system.

® A user charge to be paid by families
owning radio or TV sets.

® General tax revenues based on a statu-
tory formula and legislated on either a

Joseph Hughes
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permanent or a multi-year authorization
and appropriation basis.

= A direct matching plan by which the
federal government would provide a spe-
cified match for every dollar raised by the
Public Broadcasting System from non-
federal sources.

® Proceeds from the sale of federally
guaranteed bonds that would produce
supplementary revenue.

Mr. Hughes confirmed that the task
force had discussed PBS President Hart-
ford N. Gunn JIr.’s “market plan” for the
selection and distribution of national pro-
grams (BROADCASTING, Oct. 10), and
assured that it and other fund distribu-
tion plans would be considered. Indeed,
he re-emphasized that no suggestion has
as yet been discarded, yet revealed that
the task force is placing greatest atten-
tion on three of the 11 funding pro-
posals: general tax revenues on a multi-
year basis, the matching system and bond
sales to the public. He indicated that the
task force “looks with a good deal of in-
terest” on some type of matching plan
under a specific statutory formula that
would call for an automatic annual re-
quest for appropriations out of general
revenues.

At an open hearing that was held to
discuss these initial recommendations of
the special task force, nine witnesses testi-
fied, including Douglass Cater, director,
Communications and Society (a joint pro-
gram of the Aspen Institute for Human-
istic Studies and the Academy for Educa-
tional Development Inc.), Palo Alto,
Calif., who entered the Aspen report of
Professors Lyle M. Nelson and Wilbur
Schramm into the record. Mr. Cater, in
his testimony, strongly recommended
“radical new looks™ at financing if vari-
ous measures for funding public broad-
casting “seem to reach a dead end.”

He told of two seemingly “far-out”
proposals made Jast summer at the Aspen
Institute. One was by former advertising
agency executive and now publisher Wil-
liam Benton, who suggested “it was not
unthinkable” that public broadcasting
should allot certain hours during the week
to carry a certain amount of advertising.
Mr. Cater also told of a suggestion made
by former CBS-TV President Louis
Cowan calling for “a new kind of
arrangement” in which a commercial in-
terest would own part of the time on a
noncommercial station and that the rev-
enues generated by the commercial time
could be used to subsidize the noncom-
mercial time.

The Schramm-Nelson study for Aspen
said that noncommercial television faces
the worst financial crisis in its 20-year
history, and that only a drastic infusion
of money will permit “a balanced service,
responsive to diverse needs.” The report
did not discount the problems of public
radio or instructional television, but
focused on public TV because “that is
where the crunch is.” The proposed an-
nual figure of $432 million would more
than double the current income of public
TV, which now receives $165 million an-
nually from all sources.

The study recommends that most of the
$432 million be dedicated to an upgrading



of local service, It says $267.6 million for
local programing and $115.2 million for
national service would be a “minimum
operating cost.” Much of that money
would come from sources other than the
federal government, but the two profes-
sots insisted that Washington must rad-
ically increase its commitment.

The national, per capita expenditure
for this proposed system would still be
far lower than now exists in several other
countries, the professors said. They esti-
mated that the new service would cost
$2.07 per person, compared to $3.29 for
the BBC and $2.90 for Japan’s NHK,
and 80 cents for the present U.S. system.

The higher figure would provide what
the report calls a minimum level of serv-
ice to the American people: 24 hours
per week of national programing, two
hours of regional service and four to
eight hours of local service—all, pre-
sumably, at a higher level of quality.

The report said that public television’s
current efforts to reach even a siguificant
fraction of that service, come at a time
when the system is confronted by “rising
costs, rising appetites for quality pro-
graming, rising demands to serve special
groups and needs to modernize facilities

. all with no corresponding rise in
support.”

Accordingly, Professors Schramm and
Nelson were more concerned with the
necessary amounts of money than with
whether a method of insulated, “perma-
nent” financing can be obtained. They
accepted permanent funding as a desir-
able goal, but regarded it as unattainable
in the near future. They also said, in
discussing several proposed methods—
including the Carnegie Commission’s pro-
posed tax on television sets—that all
share a basic difficulty: They do not
provide a “clear link between those
taxed and those who benefit.”

In considering the system’s future,
the report explicitly concerned itself with
“the service and not the vehicle by which
it was delivered.” It said, for example,
that the growth of new technology may
mean that relatively few new stations
will be needed; that, for the same reason,
PTV interconnection may eventually be-
come unnecessary; and that “even the
broadcast mode of operation [may not be]
the most effective means of reaching
many of the communities now without
PTYV service.”

In its concern for service to com-
munities, however, the study did not
come down on one side of the local-vs.-
national debate. Professors Schramm and
Nelson saw that as a false choice: They
said both kinds of service—and regional
scrvice as well—are necessary.

On the one hand, the study said, “the
evidence of station needs is too oOver-
whelming to ignore the important local
aspects of the nationwide problem. On the
other hand, funds spent on national pro-
gram production—programs which are
then shared by all the stations—go much
further towards the provision of a high-
quality service than if the same amount
were spread over all participating stations.
And thus, striking a reasonable balance
between local, regional and national sup-
port becomes necessary.”

FCC’s Hooks says
minorities get

short shrift from
public broadcasters

He reminds that commission

will be watching this in filings;

Tony Brown wants flat 22% of funds
for black hiring and programing

The public broadcasting industry, beset
with long-range problems of programing
and financing, concerned about its future,
in a dizzy state of flux, was not allowed
to forget its continuing problem over
minority hiring and programing. FCC
Commissioner Benjamin L. Hooks, the
first and only black member of the com-
mission, jabbed and jibed, preached and
prodded his message across: Public
broadcasting has to be more responsive
to all of the public it needs to serve.

Speaking at a general session of the
National Association of Educational
Broadcasters convention in Las Vegas,
Commissioner Hooks applauded public
broadcasting for the way it deals with
education and culture, but asserted that
it also owes an obligation to the broad
spectrum of the public. An ordained Bap-
tist minister, Commissioner Hooks turned
to a quote from the New Testament and
said that public broadcasting “really
ought to be called legion™ because it has
so many functions to fulfill.

Assuring that he “fervently” wants to
be a good friend of public broadcasting,
Commissioner Hooks chided the industry
for not truly fulfilling its public function.
Warming to his task, the FCC official laid
his full criticism on the line. “I think
your record of minority hiring, your rec-
ord of minority part1c1pat|on is abys-
mal,” he stated. “I can never be the
friend of public television 1 would like to
be until you get your own house in
order,” he added.

Commissioner Hooks charged that the
public - broadcasting industry reflected
what he termed “still too much overt and
covert racism in this country.” He had
advice for the station managers in attend-
ance: “I'm appalled by the lack of blacks
and chicanos and women at stations.”
He added: “You have not been fair and

T T T T i, s il i |
Lighter moment. It was not all hell-
fire and brimstone when FCGC Com-
missioner Ben Hooks addressed last
week’s NAEB convention. As in any
eftective sermon, there were a good
many laughs. Eyes agleam, manner
jaunty, Commissioner Hooks told of
working out a quota system of em-
ployment for the public broadcasting
industry. "It had about 20% blacks;
54% women; 17% of the young, now
generation; and 16% chicanos.” It
was an elaborate formula, he said,
but with one error: It came to 107%
in all. And | hadnt made any ar-
rangements for white people at all.
| thought we'd have a few token
whites so we wouldn't be accused of
racism."
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may as well admit it and go back home
and try to get it straight.”

The treatment by some station man-
agers of the television program Black
Journal, distributed by the Public Broad-
casting Service, seemed a particularly irri-
tating issue for him. “You can no longer,
because of your own racism, decide on
your own that you're not going to have
Black Journal because you don’t like it,”
he warned public-TV station managers.

The storm (and standing ovation) that
Commissioner Hooks gave rise to was
one of at least two such expressions of
dissatisfaction from the black-minority
segments of the broadcasting industry to
be heard in Las Vegas last week. Tony
Brown, executive producer of the PBS
public-affairs program, Black Journal,
that was so much a concern of Commis-
sioner Hooks, held a news conference at
the NAEB convention at which he offer-
ed a “Black Plan” as a modification to
PBS President Hartford Gunn’s plan of
several weeks ago to alleviate public
broadcasting’s financial problems. Charg-
ing that “the institutional structure of
public television is racist,” with all man-
agers and decision-makers being white,
Mr. Brown, flanked at the news confer-
ence by three represcntatives of a group
known as “The Friends of Black Jour-
nal,” called for the specific allocation of
22% of all public and private funds for
programing to be produced by blacks (the
22% evenly divided for local and na-
tional programs). He also stipulated that
80% of the 22% of the public-television
budget aliocated for black affairs be for
programing other than of an entertain-
ment or cultural nature.

If these proposals are not implement-
ed, Mr. Brown said he was prepared to
lay down what amounted to a six-point
ultimatum: Foundations would be asked
to stop funding public television; the
same would be asked of private philan-
thropy; an appeal would be made for the
government to impose minority-compli-
ance provisions on all educational-broad-
casting facilities; the FCC would be ask-
ed to impose commercial television obli-
gations on public television: the congres-
sional Black Caucus would be asked to
initiate legislative action that would im-
pose the Black Plan’s 22% formula: and
petitions would be filed with the FCC for
comparative hearings “to determine
whether the existing white institutions
who hold all of the local public-television
licenses should not surrender their pro-
graming responsibility to alternative orga-
nizations and educational institutions
controlled by blacks.”

Explaining why he called the news
conference, Mr, Brown candidly pointed
out “that we are bringing attention to
this convention, hopefully, that they have
left us out.” Mr. Brown said he regretted
having to introduce the six-point strategy
for implementing his demands, but ex-
plained *‘that for us it is a very necessary
thing.” He contended that there is cur-
rently a move in public television to get
rid of black programing locally and na-
tionally. Essentially, Mr. Brown said
what he was asking was for black people
to be part of whatever funding plan is to
be used to finance public broadcasting.



PBS mounts
counteroffensive

Noncommercial network service
analyzes its programing in answer
to charges of a liberal slant

in its public-affairs offerings

The Public Broadcasting Service, re-
sponding to charges that its programing
has a left-wing bias, is conducting a
study of the public-affairs programs dis-
tributed by PBS over the last year, the
preliminary findings of which were re-
vealed last week at the National Asso-
ciation of Educational Broadcasters con-
vention in Las Vegas. The major con-
clusion of the study so far is that from
Oct. 1, 1971, to Oct. 1, 1972, PBS
distributed some 1,700 hours of program-
ing—three-fourths of which, it was
claimed, had nothing to do with public
affairs; instead it consisted of children’s
and cultural-affairs programing.

PBS President Hartford Gunn, address-
ing an organizational business meeting at
the NAEB convention, reported on the
study, using it as a specific answer to
what he called “widely circulated broad-
side attacks” against public television by
Johq C. Schwarzwalder, executive vice
president and general manager of non-
commercial KTCA-Tv Minneapolis - St.
Paul, writing in TV Guide; Arizona pub-
lisher Eugene Pulliam, writing in a news-
paper editorial that was reprinted as an
advertisement in a number of publica-
tions; and, most particularly, an Oct. 23
editorial in the Wall Street Journal.

“Our critics,” Mr. Gunn said, “are only
talking about one-fourth of our total
output—only 400 hours out of the 1.700
hours of programing.” Breaking down
this 400 hours of public-affairs program-
ing for analysis (PBS, in exact figures,
devoted 406 hours. or 23% of all pro-
graming, to public affairs), Mr. Gunn
said the findings of the continuing study
indicated the following:

® About 263 hours, or 64.8% of all
public-affairs programing was provided
by PBS in regularly scheduled public-
affairs program series such as The Ad-
vocates, Firing Line and Black Journal.

® Another 37 hours, or 9.1% of all
public-affairs offerings, were devoted to
coverage of the Democratic and Republi-
can conventions.

® The remaining 106 hours, or 26.1%
of public-affairs programing, were de-
voted to special programs, half concern-
ed with political coverage, half focusing
on broader issues.

® In the total 406 hours of public-
affairs programs, there were appearances
by 91, or 53%, clearly identifiable politi-
cal figures who are Democrats and 81 or
47% Republicans.

® Of 79 programs dealing with partisan
issues and on which there was an ac-
knowledged Democratic or Republican
spokesman, 44 of the programs included
Republicans, while 34 featured Demo-
crats.

® The Democrats received 15% hours

Hartford Gunn

of political convention coverage, as com-
pared to 21%% hours afforded the Republi-
can convention.

® Of 37 programs (21 hours) pro-
duced by the National Public Affairs
Center for Television on the election year,
and distributed by PBS, only 19 programs
dealt with partisan issues, with 11 of
these programs devoted to Democratic
party issues; five devoted to Republican
party issues; and three covering other
political factions.

Commenting on this last finding, Mr.
Gunn noted that here PBS could be
accused of a major imbalance. But he
explained that programs concentrating
on Democratic issues and spokesmen
outnumber NPACT’s programs on the
Republicans because the Democratic
primary battles leading up to the nomi-
nating convention were the major devel-
oping story of the election year.

Public affairs
and public TV:
a proposal

for unity

Lehrer plan, presented at NAEB,
calls for diversification of sources,
but consolidation of efforts

Probably the most sweeping and poten-
tially the most significant proposal offered
during the three days of National Asso-
ciation of Educational Broadcasters meet-
ings in Las Vegas last week was a 48-
page plan, introduced to the Public Broad-
casting Service general membership, that
would revamp the concept, the approach
and the structure of public-affairs pro-
graming on PBS, The plan, drafted by
Jim Lehrer, public-affairs coordinator for
PBS in Washington, is specifically aimed
at establishing identity and continuity in
national public-affairs programing, while
broadening the diversity of the production
and editorial sources that would regularly
contribute to a national service.

The plan calls for public television to
“scrap its current individual program
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approach to public-affairs programing and
replace it with a unified approach that
would pool the available talent and the
limited resources in the system to work
towards collectively beneficial purposes.”
Specifically, the plan recommends con-
solidation of the people as well as money
in the existing national public-affairs sys-
tem to produce two major public-aftairs
programs for public television. One of
these would be a nightly hour strip: the
other a weekly For the Record program
designed to handle virtually all of the
PBS special-events coverage.

Under the plan, all public-affairs cov-
erage would flow through these two pro-
grams. All public stations—whatever their
size or capabilities—would be invited to
contribute regularly to the two programs.
Beyond regular contributors, all other
stations in the public broadcasting system
would have access to the programs.

“In short,” states the Lehrer plan, “we
are calling for the complete opening up
of our national public-affairs programing
to all who are willing and able to par-
ticipate. The tools for this diversification
will be two matrixed programs with care-
fully defined purposes and scopes, each
tailored and produced to accommodate
the public-affairs missions of public tele-
vision and the needs of the audience it
serves,”

Detailing the structuring of the pro-
grams, the Lehrer plan stipulates that the
nightly hour program would have a
definite title and set time slot each night,
Monday through Friday. It would have a
magazine-type format, concentrating al-
most exclusively in areas of public con-
cern and interest currently not being cov-
ered regularly by commercial television,
1t's noted that this nightly program would
encompass elements from some of the
public-affairs programs now on PBS.

One way that individual stations would
contribute to such a program would be
through a “beat” system. On a competi-
tive basis, a station would be chosen as
the *“desk” with other stations working
through this “desk™ as “reporters,” in
covering a major subject such as consum-
erism. In addition to these regular, con-
tinuing areas of coverage there would
be such other elements as a weekly om-
budsman feature that could be fed into
the program.

The For the Record weekly program
(also projected as an hour), would make
full-text presentations on the air of what
was said [or the public record. Ideas for
the program would originate with all
stations in the public broadcasting system,
Any of the stations might be called upon
to cover an event for the program. Sig-
nificance would be the key as to what
would be covered. The Lehrer plan lists
as a typical schedule for a month: a
congressional committee hearing on her-
oin trafficking: a discussion among a
noted scientist and his graduate students;
a Supreme Court justice addressing the
American Bar Association: a presidential
adviser holding a press briefing.

The plan explains that the specific pro-
graming recommendations were derived
essentially from the belief that “public
television’s primary role in public-affairs



programing should be to concentrate its
efforts and resources on the ‘why’ and
the ‘how’ of current events rather than
the ‘what’ and ‘when’ of traditional com-
mercial journalism.” Concludes Mr. Leh-
rer in his proposal: “Important or inter-
esting events should be seen on public
television in an unabridged manner.”

The plan’s timetable and specification
for funding call for a budget of $7.25
million, including $5.2 million from the
Corporation for Public Broadcasting, and
with at least $5.75 million allocated to the
nightly broadcast. The nightly program
would begin operation in October of
1973 and continue through the remain-
der of the fiscal year. Some $500,000, or
nearly $10,000 per show, would go to
the support of the For the Record pro-
gram for a full year. If the money be-
comes available, the recommendation in
the plan is that For the Record would be
mounted “almost immediately,” or defi-
nitely by fall, 1973,

The Lehrer plan was presented to the
PBS board which approved that it be
submitted to the board of the Corpora-
tion for Public Broadcasting for approval
of a feasibility study to be completed and
reported on by mid-January of next year.
The CPB board is scheduled to consider
the plan at its next meeting this week.

PBS tightens belt
for winter/spring

Gloomy report at NAEB meeting
tells steps that must be taken
due to cutback in funding

The membership of the Public Broadcast-
ing Service attending an organizational
meeting at last week’s National Associa-
tion of Educational Broadcasters conven-
tion in Las Vegas, were told that they
faced a virtual “silent spring,” the result
of the Corporation of Public Broadcasting
reducing its national programing budget
by nearly $2 million. Of the total cutback,
$1.5 million is coming out of the “pro-
gram needs” category, the budget item
used to fund programs. “This funding cut-
back has caused serious problems for the
nightime winter/spring service beginning

in January,” the PBS membership was in-’

formed. ’

It was pointed out that even assuming
there will be a normal 25% pattern of
repeats in winter/spring schedules, PBS
will still be 183 hours short of providing
its same level of service.

Specific upcoming cutback in PBS pro-
graming include:

Beginning the third week in April, the
7:30-8:30 p.m. time period on Sundays,
now occupied by Just Generation and
Family Game, is expected to disappear
from the PBS service.

By mid-December, repeats of Family
Game will end in the 8-8:30 time period
on Tuesday and this half-hour probably
will become a reduction in national serv-
ice.

Also on Tuesdays, the Behind the Lines
series in the 9-9:30 p.m. time period, ends
the last week of March, and this half-

hour, too, is expected to be eliminated
from the PBS service.

On Thursday, following the completion
of the Advocates the first week in April,
and American Family the last week of
March, the two-hour block from 8 to 10
p-m. is expected to be part of a further
reduction of national service.

On Fridays, the 7:30-8 and 8:30-9 p.m.
half hours are likely to be eliminated by
PBS. The earlier time period, filled cur-
rently by Wall Street Week, runs out
the last week of December and an all-out
effort, it was indicated, is being made to
find underwriting for continuation of that
series. The later half-hour now occupied
by repeats of Just Generation, runs out
in early January with no plans to fill it.

Other time periods throughout the

schedule will be heavily laced with repeats
and single special programs. Of the 243
hours affected by the CPB funding cut,
PBS will provide programs, either new or
repeats, for some 153. PBS expects to fill
another 11 hours with single programs,
short series and special holiday material.
PBS also pledged “to make every at-
tempt” to program an additional 28
hours, meaning that the total reduction in
national service will constitute 51 hours.
The local station membership of PBS was
asked to fill this 51 hours of open time.

It was contended at the meeting that
the cumulative programing effort needed
by local stations to fill the 51 hours will
amount to more than the $2-million cut-
back in funding by CPB, It also was ex-
plained that the schedule of reduced na-
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tional service that was outlined is based
on the assumption that CPB will reinstate
$200,000 of its original level of funds.

“If future action on the part of PBS
and/or CPB reinstates more than the
$200,000,” it was said at the meeting,
“then the problem will lessen somewhat.”
However, members were cautioned: “'If
the $200,000 is not forthcoming, what
you will see today will not be what you
get—it will be even worse.”

License renewal —
no surprise — is
everybody’s topic
at NAB regionals

Fall swing begins in Denver,
Las Vegas; consensus is that
the problem’s acute, but FCC’s
Pettit sees reason for hope

The first two National Association of
Broadcasters regional fall conferences
were held in the West last week—at the
Brown Palace hotel, Denver, on Oct. 31,
and the Sands hotel, Las Vegas, on Nov.
2—with license renewal the pervasive
topic of discussion. Howard Roycroft,
attorney with the Washington firm of
Hogan & Hartson, sounded the keynote
in evaluating the current Washington
scene at the Las Vegas meeting. “License
renewal is the single most important issue
in this industry today,” he said while
making a determined case for corrective
congressional action.

Even earlier, at the Denver meeting.
FCC general counsel John W. Pettit set
the framework for the license-renewal
discussion that followed by revealing that
the FCC has under consideration 194
petitions to deny broadcast licenses—69
against AM stations, 50 against FM’s and
75 against TV's,

Senator Howard W. Cannon, the lunch-
eon speaker in Las Vegas, also was drawn
to the license-renewal question, saying
“I find it difficult to understand or to
cxplain why it should be that there are
those in this country . . . willing to be-
lieve you are incapable of continuing to
perform your obligation to public service
under the law without the continuing
threat of revoking your license to broad-
cast,” Senator Cannon, a Democrat from
Nevada, took some potshots at the politi-
cal oppesition in the course of discussing
the license-renewal problem. Pointing out
that “there is certainly in this administra-
tion’s failure to correct this situation
facing you an implicit lack of trust or
lack of faith in your integrity, or in your
willingness to meet the requirements of
the law,” he contended that “the admin-
istration’s position on this entire matter is
at best ambiguous.” He also called atten-
tion to what he termed President Nixon’s
“restraint in acting to solve license-re-
newal problems.”

FCC Commissioner H. Rex Lee,
another speaker in Las Vegas, also identi-
fied license renewal “as the No. 1 prob-
lem that all broadcasters talk about.”

End of an era.

Triangle Publications Inc.’s position as a major station-group owner

officially came to an end on Oct. 27, when the firm executed contracts to sell the seven
properties remaining in its possession after the record $110-milllon transfer last year
of nine Triangle stations to Capital Cities Broadcasting Co. with associated spin-offs.
Stations changing hands at the last closing were WFBG-TV Altoona and WLYH-TV Lan-
caster-Lebanon, both Pennsylvania, and WNBF-TV Binghamton, N.Y., which went to Gate-
way Communications Corp. for $14.4 million; WFBG-AM-FM Altoona, acquired by a local
group headed by the station’s manager, Edward Giller, for $425,000; and WNBF-AM-FM
Binghamton, bought by Stoner Systems inc. for $1.1 million. The transactions were ap-
proved by the FCC last September (BROADCASTING, Sept. 25). Shown signing for the
television portion of the deal above are (I-r) Gateway Presldent (and former Triangle
station head) George A. Koehler, Joseph M. First, vice president and general counsel
of Triangle, and Malcolm A. Borg, Gateway's majority stockholder and publisher of the

Bergen (N.J.) Evening Record.

Referring specifically to license chal-
lenges, Commissioner Lee indicated he
had nothing to offer broadcasters “that’s
going to make you feel good.” Instead,
he was of the opinion that no matter
what the FCC or Congress does about
license renewals, “large groups of citizen
are going to involve themselves not only
in broadcasting but in many other insti-
tutions, and I suspect that you’re going to
continue to have challenges, petitions to
deny and so forth.” He suggested “this is
a fact of life that you have to learn to
live with.”

But all was not gloom at the two NAB
meetings. In an early-bird workshop ses-
sion in Las Vegas, Paul Leslie, executive
vice president and general manager,
KCOY-Tv Santa Maria, Calif., recommend-
ed acting positively to tell broadcasting’s
story instead of constantly reacting to
challenge and criticism. Mr. Leslie told
of taking an idea from Mike Shapiro, vice
president and general manager of WFAA-
v Dallas-Fort Worth, by staging a
monthly half-hour, prime-time program
during which he, as station general man-
ager, answers written comments, sugges-
tions and gripes from viewers. The pro-
gram, Direction 72, started with a flood
of “kook™ letters and other critical mail,
according to Mr. Leslie, but now, about
a year later, seems to be receiving a good
deal of favorable mail. What’s more, Mr.
Leslie announced proudly that the pro-
gram is pulling better audiences than
Lawrence Welk and is sponsored by two
local retailers. “We really have to sell the
positive of our story,” said Mr. Leslie.

FCC counsel Pettit, too, in his Denver
talk, stressed the positives in broadcast-
ing’s future, “Many if not most broad-
casters feel that the problems facing the
broadcasting industry have never been
greater, nor the prospects for solution
more remote,” he pointed out. Mr. Pettit
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indicated he could not agree with this
conclusion. “While I'm not here to pro-
claim that the millennium for broadcast-
ers is near at hand,” he said, *I think a
consideration of the current activities of
the three arms of the federal government
that have an impact on broadcasters holds
out at least a glimmer of hope for the
future.” He particularly emphasized the
recent court decision in the WMAL-Tv
Washington case as providing “a solid
judicial precedent for allowing substantial
commission leeway in processing re-
newals,”

Senator Cannon, as well, while not
pausing in his politicking, also had words
of encouragement for broadcasters on
license renewal. Not wanting broadcast-
ers to forget that “the administration has
you sitting on a rather warm seat and
they have no intention of reducing the
heat,” Senator Cannon reminded his audi-
ence that he is a member of the Sub-
committee on Communications, and af-
firmed his belief that “there must be some
reasonable assurance to the licensed
broadcaster that he may continue to
function without the harassment that re-
sults from competitive applications today.”

FCC Commissioner Rex Lee went even
further with his encouragement, express-
ing confidence that broadcasters will
ultimately be able to deal with license-
renewal problems. As long as broadcast-
ers continue to render good service to the
community, he explained, “I don’t think
you need fear losing your license,”

Car! Lindemann Jr.,, vice president,
NBC Sports, was one of the few speakers
at the NAB meetings who did not com-
ment on the license-renewal question. In-
stead, Mr. Lindemann, appearing at the
Denver meeting, told of the dramatic
growth of sports over the last 10 years
on the three television networks—increas-
ing, for example, from 7V2 % of total net-



work hours in 1960 to 15% in 1970.
In addition, he said, the actual number
of network sports hours has jumped 67%
in the last 12 years, from 540 total net-
work sports hours in 1960 to nearly 900
in 1972,

This increase in volume of sports pres-
entation and audience interest, he pointed
out, has caused an alarming increase in
the costs of sports rights to the networks.
As' illustration, Mr. Lindemann said
rights to the Olympic games in 1960
came to $500,000, while the “privilege”
of telecasting the summer Olympics from
Munich this year cost ABC-TV $13.5
milkion (not including $10 million for
production costs). He said it was “a mat-
ter of deep concern” how far sponsors
will go with accepting rising commercial
time rates to offset the rising costs for
rights.

William C. MacPhail, CBS vice presi-
dent for sports, who was to give a coun-
terpart in Las Vegas to Mr. Lindemann’s
Denver presentation, was unable to keep
the appointment. Senator Mike Mansfield
(D-Mont.) appeared at the Denver meet-
ing, delivering a nonbroadcasting address
dealing with the country’s “shifting
policies” in Asia.

A highlight of both meetings was a
10-questions quiz on broadcast manage-
ment conducted by NAB President
Vincent T. Wasilewski. The quiz was fol-
lowed by an “open rap” session with Mr.
Wasilewski as moderator and including
NAB staff and broadcaster participation.

S.C. stations
under the gun

Women launch attacks in Columbia;
blacks pick one target in Charleston

Eleven stations in South Carolina were
hit with petitions to deny their license
renewals last Wednesday (Nov. 1), the
deadline for such filings in the state. No
challenges, however, were lodged against
stations in North Carolina, which were
also covered by last week’s deadline.

Ten of the challenged stations were
named in a single petition submitted
jointly by the Columbia, S.C., chapters
of the National Organization for Women
and the Women’s Equity Action League.
With the exception of woic(am) Colum-
bia, which was not included in the peti-
tion and whose 1969 renewal application
is still pending at the commission, the
Columbia women’s challenge included
every station in that city. It was the third
renewal challenge in which NOW has
taken part in the past six months, having
previously petitioned against WaBC-TV
New York and wrc-Tv Washington, and
the first time NOW has submitted ob-
jections to the FCC on a market-wide
basis.

In a second petition, a local black
group asked the commission to deny
the renewal of wcsc-Tv Charleston, S.C.,
on grounds that the station allegedly has

paid too little attention to blacks in pro-
graming, employment and ascertainment
of community needs.

As was the case with the group’s
challenges in New York and Washington,
the NOW pleading charged that the Co-
lumbia stations have discriminated against
women in all phases of employment. In
a market where women make up 35%
of the total work force and 48.5% of
the total population, the petitioners
claimed, the manner in which the Co-
lumbia broadcasting community has ex-
cluded members of that sex is “dreary,
discouraging and disgusting.” NOW said
women make up only 24% of the sta-
tions’ combined work force this year, a
2% drop from 1971.

NOW claimed that the Columbia
stations, which collectively employ 205
persons, have only 49 women on their
staffs, and that 41 of these “are subju-
gated to dead-end, low-paying, tradi-
tionally ‘female’ office and clerical jobs.”
Six of the 10 stations named in the peti-
tion have no women in “responsible”
positions, NOW said, and none of them
employs women in managerial or tech-
ical capacities.

The stations included in the women’s
petition were WIS-AM-TV, WNOK-AM-FM-
TV, WOLO(TV), WCOS-AM-FM, WQXL(AM)
and WXRY(FM).

The wcsc-Tv petitioner, a coalition of
27 groups and individuals named Con-
cerned Citizens for Better Broadcasting,
alleged that the station failed to make a
conscientious effort to achieve dialogue
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with community representatives prior to
last March, when it started to conduct
surveys and interviews as part of its
community-ascertainment study. Never-
theless, the group claimed, the station
has not heeded the recommendations that
came out of those efforts, as evidenced by
the fact that its 1972 program proposal
is essentially unchanged from the one it
filed with the FCC three years ago. It
also contended that wcsc-Tv does not
have an equal-opportunity program and
that blacks fill only seven of the 64 cur-
rent positions at the station.

AT&T proposal
to hike line
chargesruns
into opposition

Independents, occasional users
of service are most vociferous;
Macdonald says it would

negate lifting of sports blackouts

AT&T was given ample indication last
week that its proposal to change its tele-
vision program-transmission rates faces
an uphill battle. In comments to the FCC
on the firm’s request of three weeks ago
to file new tariffs (BROADCASTING, Oct.
30), broadcasters and program suppliers
let it be known that they will not accept
a rate increase lying down.

The major point of controversy in the
ATE&T proposal is a revised schedule
calling for an 80% increase in rates for
occasional users of AT&T long lines and
a correponding decrease for permanent
customers—specifically the three television
networks. That plan, it was contended,
discriminates against the occasional cus-
tomers and would increase their costs to
the extent that programing involving long
lines would have to be sharply curtailed,
if not entirely scrubbed.

A case in point was outlined by wGN-
Tv Chicago, an independent that claims
to originate more live sports broadcasts
than any other TV station in the country.
WGN-Tv said that the $430,000 it spends
each year for line feeds would be in-
creased under the new plan to “well
over” $750,000. That complaint was
echoed by several stations that hold the
rights to broadcast away games of pro-
fessional sports teams in their areas.

The networks, which are expected to
support AT&T because of the significant
cost reductions the proposal would afford
them, did not comment last week. This
was prompted by a last-minute action by
the commission, extending the filing dead-
line from Nov. ! to Dec. 1. The FCC an-
nouncement—which was not released un-
tii Nov, 2—noted that the agency had
asked AT&T to supply cost and other sup-
porting data prior to further considera-
tion of its proposal. The announcement
did not mention that on Oct. 30 House
Communications Subcommittee Chairman
Torbert H. Macdonald (D.-Mass.) had
asked FCC Chairman Dean Burch to
extend the deadline. Mr. Macdonald

criticized the “unseemly haste” with
which the commission had treated the
proposal, commenting that while Con-
gress intends to take up the matter of pro-
fessional sports TV blackouts during the
next session, “the effect of your hurnied
action could easily be financial blackouts
of other professional sports to fans ac-
customed to following their teams on
independent TV stations that just couldn’t
afford to carry games if the proposed
increase is put into effect.”

The independents’ case was argued last
week by the new independent television
station association (INTV). In its first
official FCC pleading, INTV claimed that
the impact of the increased rates upon
its members “would be of such magnitude
as to result in a severe curtailment of
their services”—even if AT&T is ulti-
mately forced to refund excessive charges.

Another argument against the proposal
was voiced by Hughes Sports Network.
Hughes, which has a suit pending against
AT&T in which it charges the firm with
discrimination against itself and occasion-
al customers, claimed that the current
proposal is an attempt by AT&T to delay
or disrupt an inquiry the commission is
holding on AT&T tariffs in general. Al-
though the commission, in a proceeding
Hughes initiated five years ago, found
AT&T’s rates to be unfair with respect to
Hughss, the company said, AT&T now
proposes tanffs that are even more dis-
criminatory, That view was shared by
Teleprompter Corp.,, which produces
sports broadcasts for its New York cable
subscribers as well as TV stations. “The
integrity of [the commission’s] own
processes, if nothing more, demands that
AT&T’s request be denied,” Teleprompter
said.

Objections also came from the Cor-
poration for Public Broadcasting, which
expressed concern over the impact the
proposal would have on Public Broad-
casting Service transmissions. PBS, CPB
noted, gets a reduction from AT&T for
use of permanent lines, but must pay
full price for occasional transmission
when it needs additional connections.
Even if the proposed rates were imple-
mented only temporarily, CPB asserted,
the increase to PBS “could not help but
seriously impair” public broadcasting’s
goal of diversification in programing.

e e N PR e L e
Greensboro ruling appealed

The FCC disapproval of an agreement
that would have ended a challenge to
WFMY-TV'S occupancy of channel 2
Greensboro, N.C. has bcen taken to the
U.S. Court of Appeals in Washington.
Action was taken last week by Greens-
boro Television Co., which had filed an
application mutually exclusive with
WFMY-TV’s renewal application. Under
the terms of the agreement, it would
have withdrawn its application in return
for reimbursement by the station of $44,-
195 in expenses. The commission action,
in March, appeared to signal a tougher
policy that would make it more difficult
for renewal applicants and challengers to
end their battles short of a final commis-
sion decision (BROADCASTING, March 6).

Broadcasting Nov 6 1972
38

Groping toward
new standards
on equal hiring

FCC’s renewals in Pennsylvania
give scant clues to future policy
on employment of women, blacks

FCC staff members last week were draft-
ing further letters of inquiry to four
licensees that failed on first try to satisfy
the commission they were in compliance
with its rules banning discrimination in
employment. Four more were to get let-
ters requesting additional information on
implementation of their equal-employ-
ment-opportunity programs (BROADCAST.
ING, Oct. 30).

But there was no feeling at the com-
mission that this activity represented
much progress in developing machinery
for enforcing its EEO policies. There
was uncertainty about the goals of the
program, and the standards and proce-
dures used in it were already being re-
vised. More than one official noted that
the FCC was “just feeling its way.”

Is the commission prepared to fine or
designate for hearing the renewal appli-
cation of a station that does not meet its
standards for compliance? What are those
standards? How does the FCC judge
whether one station is making an honest,
if unsuccessful, effort to recruit minority
members and another in similar circum-
stances is simply being recalcitrant? The
answers are not to be had with finality.

The commission has proceeded in fits
and starts with the job of adopting and
implementing a program to bar discrimi-
nation in broadcast employment. First, it
adopted rules barring discrimination and
requiring broadcasters to submit annual
employment records. Then it decided it
had better do something with all the
material that suddenly was coming in. But
it has yet to decide what to do with it.

“At least,” one official said last week,
“broadcasters know we mean business.”
That may be the most they know. The
criteria the commission used last summer
for questioning the Pennsylvania and
Delaware stations—which happened to
be due for renewal when the commission
lurched into the enforcement phase of its
EEO program—are crude.

Letters were directed to some 30 sta-
tions having more than 10 employes but
crhowing no women or blacks on their
staffs or declines in those categories of
employment between 1971 and 1972.
Does that mean that a station with, say,
18 employes and reporting eight hlacks
on its stafl in 1971 and seven in 1972
should be queried as to why that record
is consistent with the commission’s rules?

It does, and EEO cases like that are
among the 77—involving renewal appli-
cants from Washington, Maryland, Vir-
ginia and West Virginia—that the com-
mission is now considering, However, the
commission has instructed the staff to
take another look at the list with a view
to eliminating such cases.

And what is the basis for checking on



possible discrimination against blacks?
The commission says it is concerned
about black employment only in those
areas where the population is at least 5%
black. (That point, however, was not
mentioned in the form letter that went to
the Pennsylvania and Deleware stations;
and in three Pennsylvania cases—involv-
ing WFBG-AM-FM Altoona, WGAL-AM-FM
Lancaster and wBrE(AM) Wilkes-Barre—
the commission was originally concerned
only about declines in female employ-
ment). What area? Generally, the stand-
ard metropolitan statistical area—but not
always. The staff in some cases picked
serrounding arcas scrved by a station
along with that station’s specific city of
license.

Possibly the commission’s letters to
the four Pennsylvania stations being de-
deferred because of questions about their
EEQ policies and practices will provide
some guidance to broadcasters wishing
to avoid trouble at renewal time. The
stations are wBCB(AM) Levittown, wcoJ-
(aM) Coatesville, wNow(aM) York. and
WNPV(AM) Lansdale.

For the most part, the stations, though
small, experienced substantial turnover
in employment, yet found no blacks to
hire. But WNPV’s problem involves possi-
ble discrimination against women.

The stations whose licenses are being
renewed, even though the commission
wants more information about the im-
plementation of their EEQO programs,
appear, on the basis of their respbonses,
to have made a more vigorous effort to
hire blacks, or to have had relatively little
turnover in employment. These include
wevP(aM) Beaver Falls, wHJIB(AM)
Greensburg, wHyYL(AM) Carlisle, and
wKJF(FM) Pittsburgh.

The Pennsylvania stations renewed
without further question were, in addition
to WGAL-AM-FM, WBRE(AM) and WFBG-
AM-FM, wcCMB(AM) and WHP-TV both
Harrisburg: WEEP(AM), WWSW-AM-FM
and wypD(FMm), all Pittsburgh: wkpa-
(AM) New Kensington: wMBA{aM) Am-
bridge, and WORK(AM) and WSBA-AM-
TV, all York.

The Delaware station that is to be
renewed is WDEL(aM) Wilmington.

Action on another group is being de-
ferred because of pending petitions to
deny or complaints of discrimination:
WFIL(AM), WIFI-FM, WPHL-TV, WTEL-
(AM), WRCP-AM-FM, WTEL(AM) and
WWSH-FM, all Philadelphia: wKkBO(AM)
Harrisburg and wiLm(aM) Wilmington,
Del.

Again, the key to satisfying the commis-
sion appears to be in the effort being put
forth to hire blacks, a matter on which
the employment forms do not report.
For instance, wCMB reported it has hired
as a part-time¢ announcer a black who
turned down a full-time post (he is now
fair employment coordinator for the
state’s civil service commission) and
another black as a part-time first-class
engineer. In addition, the station said that
it is paying tuition costs for a black
in training as an engineer and plans to
hire him if he satisfactorily completes his
course.

Whatever else it accomplished, staffers

i e T o g, P S ™1 M W et 7 W
The spoils. FCC Commissioner
Nicholas Johnson would get Senator
George McGovern's vote, if Mr. John-
son wanted to stay on the commission
and the Senator were to be President.
On Kaiser Broadcasting Corp.'s Lou
Gordon Program, taped Oct. 25 at
Kaiser's WKBD-TV Detroit for show-
ing on Kaiser stations the following
weekend, Mr. Gordon asked the
Democratic presidential nominee
whether, if elected, he would reap-
point Mr. Johnson to the FCC. Sena-
tor McGovern replied: “Yes, | think
he's a good man. If he wants to stay
on, I'd keep him on.”

say, the correspondence with the sta-
tions has provided the commission with
a better understanding of the problems
involved in implementing an EEO pro-
gram, They cite letters from some small-
city stations saying they have had trouble
in hiring blacks because of competition
for black employes from big-city stations,
particularly television outlets. On the
other hand, they note that the letters indi-
cate that even small stations have sub-
stantial turnover in employment.

This kind of information will no doubt
prove useful in developing policy. But
what some officials feel is at least as
important is the machinery for using it.
The EEO office that Commissioner Ben-
jamin L. Hooks wants the FCC to create
may supply the machinery.

Commission sources say that the office
is now being planned to concern itself,
at least initially, with the commission’s
internal EEQ problems. And it may be a
sign of the commission’s intention to
keep the office at a Jow profile that it
has assigned its executive director, John
Torbet, the task of working with Com-
missioner Hooks in developing its de-
sign (“Closed Circuit,” Oct. 23).

Whether or how long it may be con-
fined to that role—given the natural
bureaucratic urge for expansion—re-
mains to be seen.

Moorhead has fears
of real ‘Big Brother’

But White House discounts

study that proposed multipurpose
communications network

under government control

Representative William S. Moorhead
(D-Pa.) last week made public a con-
fidential government report on the poten-
tial uses of communications technology,
branding it “a blueprint for the Big
Brother propaganda and spy system
which George Orwell warned about in his
novel, ‘1984° "

But Dr. Edward E. David Ir., director
of the White House Office of Science and
Technology, which was responsible for
the study, said that the charge is "“abso-
lutely wrong.” He said the White House
Domestic Council, which requested the
report, '"receives dozens of suggestions
and ideas every month from inside and
outside government. Some are good and
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some are terrible. . . . This proposal did
not take account of the right of privacy
of citizens, nor of the social acceptability
of such a scheme. So, [it] was rejected
outright by the Office of Science and
Technology over a year ago.”

A spokesman for the Office of Tele-
communications Policy said the office had
reviewed the rcport and urged its rejec-
tion.

The 300-page document, dated Aug.
7, 1971, and stamped *“Administratively
Confidential” on every page, was re-
leased last Tuesday (Oct. 31) through
the congressman’s Subcommittee on
Foreign Operations and Government In-
formation. which obtained a copy of the

report from a source it refused to
identify.
Titled “Communications for Social

Needs: Technological Opportunities,” the
study was compiled by working groups
on government and commercial services,
on communications capabilities and on
education/cultural needs.

According to the report, national prob-
lems—present and future—that could
be helped by utilizing telecommunica-
tions “range from the need for distribu-
tion of cultural and educational oppor-
tunities, through the need for new postal
services, to the need for a disaster-warn-
ing system, . , . It is widely believed
that the more effective use of modern
communications capabilities (for example,
satellite and coaxial cable networks)
could aid in the delivery of these serv-
ices. A requirement is also developing
for an efficient and reliable means of
advising the public of impending dis-
aster and of delivering post-disaster
tnstructions.” As it stands now, the report
noted, those not using TV and radio are
“essentially out of reach” of receiving
disaster information.

The report’s proposals included: using
satellites to transmit disaster warnings to
all or any portion of FM receivers to
be placed in every home: to aid in elec-
tronic mail handling, and to expand the
communications network of the Federal
Bureau of Investigation.

Another proposal, based on a wired-
nation concept, is called the National
Public Service Broadcast System. All
types of information services in video,
teletype facsimile or voice transmission
form, would be supplied by a “national
resource bank,” transmitted to a “‘national
communications bus” located in Washing-
ton, and go through area and local dis-
tribution centers to homes, businesses,
schools and other institutions,

WOKR-TV charges foul play

A Rochester, N.Y., TV station has ac-
cused a citizen group of attempting to
initiate a boycott of the station by its
advertisers. The group denies the charge.

In a letter to FCC Chairman Dean
Burch, woxkr-Tv attorney William S.
Green noted a letter distributed to wWOKR-
Tv advertisers by the Coalition for Mi-
nority Media Development suggested that
the advertisers give “serious thought to
whether or not you want to have your
very fine merchandise advertised on chan-



nel 13.” The letter said the group would
consider “appropriate responses” if the
advertisers did not cooperate.

The station is one of 14 Rochester out-
lets hit last May with petitions to deny
license renewal filed by a local minority
coalition. While the group responsible for
the letter is not involved in the petitions,
James McCuller, head of a local anti-
poverty group, whose sole signature ap-
peared on the letter, was.

In response to the Green letter, Robert
Stein, attorney for the petitioners, wrote
Mr. Burch denying the letter constituted
a threat. He said the letter “asked for
nothing more than support for a legiti-
mate community grievance.”

i S 7%
Newest transfer protest:
guilt by association

Competitor for one Donrey station
says issues in that case should
hold up the sale of another TV
that is owned by the same group

The FCC last week was asked to dis-
allow the $4.1-million sale of Donrey
Media Group’s kFsa-Tv Fort Smith, Ark.
Objecting to the deal was Las Vegas
Valley Broadcasting Co., a competing
applicant for the facilities of another
Donrey station, KORK-TV Las Vegas.
Valley claims that the kFsa-Tv sale
should not be approved because of char-

acter questions involving Donrey, and
financial and concentration-of-control is-
sues ascribed to the buyer, the Buford
family of Tyler, Tex. Valley told the
commission that an issue added against
Donrey in the korRk-TV proceeding con-
cerning allegations that the licensee en-
gaged in fraudulent billing raises a serious
question as to whether the agency should
allow Donrey to sell the Fort Smith out-
let. Valley said Donrey should not be
permitted to benefit from the sale while
its qualifications to be a licensee are
under question in the Las Vegas pro-
ceeding.

Regarding the charges against the Bu-
ford firm, Valley claimed that the buyer
has failed to show how it will be capable
of repaying a loan it has executed with
the Continental National Bank of Fort
Worth for financing of the required
$800,000 down payment on KFSA-TV.
The loan, which was granted to two
Buford subsidiaries, totals $1.4 million.
Valley questioned how Buford could
raise the $200,000 annual repayment to
the bank when its total 1971 income
($202,931) was just slightly higher than
that figure.

Valley also claimed that if Buford
acquired KFSA-Tv, the firm would gain
concentration of media control in the
area in that it would own two of the
three television stations receivable in the
200-mile corridor between Fort Smith
and Tyler. Buford already owns KLTV-
(Tv) Tyler.
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What'’s the point
of divestitures
of TV and cable?

New analysis of crossownerships
finds so few its sponsor wonders
why FCC would bother with them

Crossownerships of co-located television
stations and cable systems are on the de-
cline and represent only a small part of
the cable universe, the FCC was told ]
week. In a statistical analysis submited
by Stauffer Publications Inc., crossowned
cable systems were said to have declined
from 6% of all systems in 1970 to 4.58%
in mid-1972. Subscribers served by cross-
owned systems have dropped from 8.4%
of all CATV subscribers in 1970 to 7.8%
in mid-1972.

The statistics were advanced in sup-
port of Stauffer’s argument that there is
no need for the FCC to invoke an across-
the-board prohibition against crossowner-
ships. The latest filing was a supplement
to an earlier petition for reconsideration
of an FCC order of two years ago re-
quiring divestitures of crossownerships in
television stations and cable by mid-1973.

The FCC is reported to be getting
ready for action soon in review of its
crossownership policies.

Stauffer, which owns WIBW-AM-FM-TV
Topeka, Kan., KGNC-AM-FM-TV Amarillo,
Tex., ksok(aM) Arkansas City, Kan.,
and kGFF(aM) Shawnee, Okla., has a
substantial interest in the Amarillo CATV
system.

When compared with almost 63 million
total TV homes, the homes served by
crossowned cable systems are negligible
—less than 1%, the study, made by the
Stauffer Washington law firm, Dow,
Lohnes & Albertson, found. In all, 86
television stations are crossowned with
cable, most in smaller markets.

Stauffer wants the FCC rule scrapped
as without current relevance, or, in the
alternative, revised to apply only to mar-
kets below the top 100, with existing
dual ownership grandfathered. Many of
the top-100 markets have no crossowner-
ships at all, and in those that do, only 37
stations have interests in CATV systems
serving a total of 228,105 subscribers.

Above all, the petition stated, there is
a tremendous amount of diversity of sig-
nals and information in the top-100 mar-
kets, making it unlikely that any one
station could become dominant through
its interest in a local cable firm,

Changing Hands

Approved

The following transfers of station owner-
ship were approved by the FCC last week
(for other FCC activities see “For the
Record,” page 61):

¥ Wrsv-aM-FM Claremont, N.H.: Sold
by Norman Knight to Electromagnetic
Corp. for $325,000. Electromagnetic is
headed by Palmer C. Dante, former pro-
ducer for Ted Bates & Co. and the Gold-



eneye production firm, both New York.
Mr. Dante, who assumed control of the
stations last week, has also worked at
wiBx(aM) Utica and woLF(aM) and
wsYR-Tv Syracuse, all New York. The
buying firm reports that wrsv-FM’s call
letters have been changed to WECM.
WTsv(aM) operates on 1230 khz with 1
kw day and 250 w night. WTSv-FM is
on 106.1 mhz with 4 kw and an antenna
1,000 feet above average terrain.

. WHK(AM)-WMMS(FM) Cleveland: Sold
by Metromedia Inc. to Malrite of Ohio
Inc. for $3.5 million (see page 43).

Cable

® Cable system to serve Joliet, Ill. area:
Sold by Community Electronics Systems
Inc. to Teleprompter Corp. for approxi-
mately $1.7 million (see page 52).

Line forms against
WETA-TV proposal
for VHF drop-in

First filings at FCC show opposition
is intense; AMST, ACTS, others
say plan would seriously hurt UHF

The unanimously negative response re-
ceived by the FCC last week to a re-
quest by noncommercial WETA-Tv (ch.
26) Washington for permission to con-
struct and operate an “experimental” TV
facility on channel 12 in that city with the
possibility of a permanent channel switch,
was not surprising. In the three months
since the station announced its intentions
(BROADCASTING, Aug. 14) the proposal
has attracted little favorable comment.
What was surprising last week was
the intensity with which parties filing
comments on the motion pursued their
arguments against it. A look at the plead-
ings left the unmistakable impression
that nobody filing regarded the proposal
as a purely local matter, but rather one
of true national significance.

The comments submitted by the As-
sociation of Maximum Service Telecasters
epitomized the objections raised by
others. Referring to WETA-TV's contention
that the situation in Washington is
“unique” due to the city’s substantial
black population and “unique personage,”
AMST commented: “But Washington is
unique—unique in the sense that, no
matter the purpose of the commission if
it were to grant [WETA-TV's] truncated
VHF proposal and no matter how care-
fully it were to couch any such approval,
such action would be thoroughly mis-
understood throughout the country. A
grant could not only seriously injure, if
not destroy, UHF operations in Washing-
ton but would be inevitably interpreted
by officials and employes of existing sta-
tions, entrepreneurs, investors, minority
groups, educators and their financial sup-
porters, advertisers and their agencies,
program suppliers and the American
people as meaning that the FCC hds con-
cluded that UHF is simply not good
enough—that if it is not good enough for

Nobody cares. The U.S. Census Bu-
reau's acknowledgement that Its 1970
UHF penetration estimates were
wrong was dismissed last week as
academic. The major audience-
measurement services, American Re-
search Bureau and A. C. Nielsen Co.,
said their reports were based on
actual viewing and that census
figures played no part. The Census
Bureau had announced that its esti-
mates of UHF-equipped receivers are
probably low (BROADCASTING, Oct,
30).

Washington it is not good enough for the
rest of the country.”

The principal contention of WETA-TV,
which has operated on channel 26 since
its inception in 1961, is that the limita-
tions of broadcasting on the UHF band
are such that reception capability cannot
match that enjoyed by VHF operations.
Its proposal would involve a nine-month
process in which the experimental chan-
nel-12 station would for the first two
months operate only at night, then during
nonprime hours for the next three
months, and full time for the final four.
Readings on the effects of short spacing
and audience measurements would be
taken throughout the period. If the ex-
periment proved successful, WwETA-TV
would ask the commission to initiate a
rulemaking aimed at a permanent non-
commercial allocation on channel 12.

This approach, the commiss.
told last week, is deficient in
areas. For one, AMST contended,

Tv does not have a suitable tran:

site for the planned operation beca
present tower is structurally incapai
supporting WETA-TV's channel-26 ant.
and the new facility, as well as the
tenna of wpca-tv (ch. 20) Washingt
with which it shares space. For anoth:
it was argued, WETA-TV’s proposal do.
not conform to the FCC's criteria fo
granting experimental TV stations be-
cause it allegedly was not initiated merely
for “experimental” purposes, would not
be carried out on a frequency with the
“least likelihood” of interference to es-
tablished stations, and because it evades
the commission’s policy that the requested
frequency ‘“‘need not be allocated for any
service that may be developed as a result
of the experimental operation.”

The interference problem was empha-
sized in a pleading by wwsT(TV) (ch.
12) Richmond, Va., one of four neigh-
boring stations that would be short-
spaced by the WETA-TV experiment. An
engineering statement submitted by the
station claimed that 64,000 persons re-
siding within wwsT’s grade B contour
would experience reception problems for
the first time as a result of the Wash-
ington channel-12 operation. The other
affected station on channel 12 is noncom-
mercial wHYY-Tv Wilmington, Del., which
WWBT claimed would be distorted in an
area of over 940 square miles, affecting

EXCLUSIVE!

Well established in a single-station

market of over 50,000 population in
the mid-Northeast. Covers neigh-
boring top market. Excellent dial
position near the center. Cash flow
justifies the price of $325,000.
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in our Washington office.
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sersons. And in Baltimore, where

--and WJZ-Tv operate on adjacent

s 11 and 13, respectively, 2.4 mil-

rsons who previously received in-

nce-free service would be subject

ception problems, wwasT claimed.

another engineering survey, sub-

2d by AMST, claimed that WETA-TV’s

nnel-12 operation would actually pro-

€ less service than the station is pres-
tly capable of attaining on UHF.

The two Baltimore stations, in separate
Pleadings, contended the WETA-Tv experi-
ment would be an affront to TV viewers
in the area in general and in Maryland
specifically. Wiz-Tv, noting that the state
has only six commercial television sta-
tions, four of which are in Baltimore,
claimed that the interference that would
result from the proposed channel-12 out-
let would deprive residents of the central
part of the state of relevant public affairs
programing concerning them originating
from wJz and wBAL-Tv. It also question-
ed whether WETA-Tv will be able to raise
the $325,000 it says it needs to construct
the facility. WizZ-Tv pointed out that
while the Corporation for Public Broad-
casting has agreed to supply those funds,
it has said it might reconsider its offer if
the WETA-Tv proposal goes into FCC
hearing.

WBAL-TV also complained of the inter-
ference potential and further asserted
that weTA-Tv is being overly optimistic
about the extent to which its coverage
would be expanded by the new station. It
also contended that in addition to the
four stations that wWETA-Tv has already
acknowledged would be affected by the
move, the new station would also inter-
fere with the signal of wsoy-Tv (ch. 12)
Clarksburg, W. Va., which is less than
200 miles from Washington.

An equally stern criticism came from
the All-Channel Television Society, the
organization of UHF interests. If the
commission authorizes the WETA-TV pro-
posal, ACTS said, “it will make a
mockery of its own long-standing and
well-established UHF policy, degenerate
the substantial investment in time and
money of UHF broadcasters, and in ef-
fect tell the people of the United States
that it has invested billions of dollars in
all-channel receivers merely for the pur-
pose of receiving an inferior television
service.”

ACTS contended that WETA-TV’s pro-
posal, if filed by a commercial UHF,
would not be seriously considered by the
FCC, and indeed, “might well be con-
sidered laughable.’”” It claimed that, while
apparently relinquishing hope of attaining
desired audience levels on UHF, WETa-
TV has failed to use its present channel-
26 allocation to its greatest potential.
With a power of 1,100 kw—substantially
below that which could be utilized—"the
station over the years has engaged in
what can at best be considered a minimal
effort” to promote its programing, ACTS
complained. What’s more, the society
continued, one of the best examples of
what can be done with a UHF allocation
can be found in WETA-TV's own back
yard, refering to the successful operation
of WDCA-TV. In competition with three

network affiliates and one strong VHF
independent in Washington, ACTS said,
wDCA-TV has increased its power to be-
come the strongest TV signal in the
world, is acquiring more competitive pro-
graming, and is effectively competing with
the other commercial stations.

And in its own pleading, wDCA-TV con-
tended that if some of the more popular
programs presently on WETA-Tv were
moved to the channel-12 facility, or if
the station abandoned channel 26 alto-
gether, the effect would be for audiences
to have so little incentive to tune to the
UHF band that wopca-tTv could find itself
all alone with little viewer support. There

are no other UHF stations presently .

operating in Washington.

Adrian Murphy’s

on his way back

to Madison Avenue—
but to 655, not 485

Ex-CBS executive, who gave it up
for artist’s life, is making good
all over again in second career

In April 1955, approaching the age of
50, Adrian Murphy startled the broad-
casting business by suddenly retiring from
the presidency of CBS Radio. He had de-
cided to pack it in, he said, because, “be-
ing in the fortunate position to do so,” he
wanted to see if retirement would be as
much fun as he thought it could be
(BROADCASTING, April 25, 1955).

Last week. 17% years later, the answer
had to be yes; retirement has been as
much fun as he had expected. And pro-
ductive us well. For it was announced
last week that the Frank K. M. Rehn
gallery (at 655 Madison Avenue) in New

Adrian Mutphy in the studio
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York has scheduled an exhibition of some
30 of Mr. Murphy’s paintings for Jan.
9-27, 1973.

Until he left CBS (and 485 Madisor:)
to find out, as he put it last week, "if |
could do something on my own,” Mr.
Murphy had been “an establishment
man.” He had served CBS for nearly 20
years, during which he had a hand in the
company’s intensifying its television oper-
ations in the mid-1930’s and getting into
the record business. He was executive di-
rector of television for CBS from 1939
to 1942 and then, after wartime military
service, was first a general executive in
both TV and radio and subsequently pres-
ident of CBS Labs before taking on the
CBS Radio presidency. “I wanted to try
something else,” he says.

“I had never painted before,” he re-
called, “but I had been around the edges
—in charge of design for CBS and before
that T worked for Norman Bel Geddes,
the industrial designer—that’s how 1 got
to CBS, actually: He was doing some
work for CBS. So I started to dabble in
paints a little bit.”

He and his wife moved to Truro, on
Cape Cod, and lived there for a few
years, then took an apartmient in New
York, near 7l1st Street and Lexington
Avenue, but still get back to the Cape
for four or five months a year. *“It doesn’t
interfere with my painting,” he says. "I
have studios at both places.”

“People told me I had something to
say,” Mr. Murphy recalls, and by 1960
he decided he was a professional, ready
to work full time at it. In 1961 he “began
to show™ in a little gallery near Green-
wich Village and in 1962 he had a one-
man show and things gradually began to
pick up. He created the scenario for the
General Motors “Futurama” exhibit at
the New York World's Fair in 1964,

In 1966, he says, he developed “a new
approach to contemporary painting — 1




call it “telespective,” meaning perspective
at great distances, as from infiinity, in
which there is no convergence of parallel
lines or planes. I've done close to 150
with that approach. This is considered by
some to be a new movement in contem-
porary art. It was the basis for an eight-
artist show sent on tour by the American
Federation of Arts about a year ago. It’s
been very rewarding for me.”

Commercially rewarding? Mr. Murphy
won’t go that far yet—although the paint-
ings in the Rehn show are expected to
command from $600 to $2,000 each. He
feels that he has been artistically succes-
ful “but I cannot say I've really been com-
mercially successful. Oh, I sell,” he adds,
“but I'm hoping the Rehn showing—that’s
a top gallery—will be a breakthrough for
me. Selling—that’s the real applause.
Thz}t’s the curtain call, that’s the encore
bit."”

Uplift assignment
urged upon women

NAB official’s parting advice:
Give minorities better shake;
elevate advertising standards

Louise O. Knight, assistant general coun-
sel of the National Association of Broad-
casters, has said the American Women
in Radio and Television ought to press
for advances in minority employment and
improvements in broadcast advertising.

Miss Knight, speaking at AWRT’s re-
gional meeting in Louisville, Ky., on Oct.
29, said: “The hiring of blacks, Mexican-
Americans, women and other minorities
must increase, and there must be a sub-
stantial improvement in the level of their
employment positions and their degree of
participation in the broadcasting busi-
ness.”

And, she added: “We must clean up
broadcast advertising. Many people are
deeply upset about its form and content,
and if we don’t do something ourselves
about making it more forthright and
truthful, the citizens’ groups are going
to do everything they can to pressure
the FCC and the Federal Trade Commis-
sion into making our choices for us in
the area of advertising.”

At the same AWRT meeting, Happy
Raine, children’s personality at wcsc-Tv
Charleston, S.C., renewed her attacks on
Action for Children’s Television. Noting
that ACT had asked the Federal Trade
Commission to ban the advertising of
vitamins, sugar-coated cereals and can-
dies on children’s TV programs. Miss
Raine said a Food and Drug Administra-
tion official had told her it has no record
of anyone in the United States ever dying
from an overdose of vitamins: that most
mothers prefer pre-sugared cereals which
avoids a child dumping “half a sugar
bowl” onto his cereal: that candy is
harmful only if abused.

Mailrite gets FCC nod

The FCC's Broadcast Bureau, under dele-
gated authority, has approved the $3.5-
million sale of Metromedia Inc.’s WHK-

(AM)-wMMS(FM) Cleveland to Malrite
of Ohio Inc. The sale had been pending
at the commission for nearly a year, hav-
ing been announced in November 1971.

WHK-wMMS is the second major Cleve-
land AM-FM combination to change
hands in the past month. The commission
approved the acquisition of NBC’s wKkyc-
AM-FM by sports entrepreneur Nick J.
Miletti and C. F. Kettering Inc. (a $5.5-
million transaction) in October (BroaD-
CASTING, Qct. 9).

The current sale brings Metromedia’s
radio portfolio down to nine stations. It
received FCC approval to buy womc-
(FM) Detroit for $1,506,500 from Sparks
Broadcasting last month. Other Metro-
media stations include WNEW-AM-FM-TV
New York, XTTv(Tv)-KLAC(AM)-KMET-
(FM) Los Angeles, WTTG{TV)-WASH(FM)
Washington, xMBC-Tv Kansas City, Mo.,
WwCBM (AM) Baltimore, KNEw(aM) Oak-
land, ksaN(FM) San Francisco, wip-
(AM)-wMMR(FM) Philadelphia, wTcN-
Tv Minneapolis and wxix-Tv Cincinnati
{Newport, Ky.), The Minneapolis and
Cincinnati television stations were ac-
quired earlier this year.

Milton Maltz is president and principal
owner of Malrite Broadcasting, the buy-
ing firm’s Detroit-based parent company.
Malrite also owns WBRB-AM-FM Mt.
Clemens, Mich.: WNYR(AM)-WEZo(FM)
Rochester, N.Y.: wMIN(AM)-KEEY(FM)
St. Paul, and WMIL(AM)-WMVYM(FM)
Milwaukee.

WHK operates on 1420 khz with 5 kw
full time. WMMs is on 100.7 mhz with
32 kw and an antenna 600 feet above
average terrain,

NAB code boards
ticketed for change

Executive committee also adopts
other recommendations made by
code evaluation committee

Proposals to increase coordination be-
tween the National Association of Broad-
casters TV and radio boards and the
TV and radio code boards by requiring
two TV and three radio directors (o be
members of their respective code boards

" was adopted by the NAB executive com-

mittee last week, meeting in Las Vegas
the day before the association’s second
regional meeting there (see page 36).

The moves, subject lo confirmation by
each board, were based on recommenda-
tions by the code evaluation committee,
established last June to study the work-
ings of both codes.

The reason for the difference in num-
bers of NAB directors to serve on the
two code boards is that there are fewer
TV directors {15) than radio (29). The
code boards act in an advisory role. Only
the NAB boards can make code policy.

The TV code rcview board has nine
members' the radio code board, 11.

The NAB executive committee also
approved other code evaluation commit-
tee recommendations: that a consultant
be hired to do an intensive management
study of both codes, and that station rela-
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tions regional managers be given .'on was
tional incentive to sell code subsci. several
at the same time they are selling WETA-
memberships. - mitter

The choice of the consultant ma 'se its
made this week, after interviews ‘e of
several prospects are completed by ci:nna
mitiee chairman Daniel A. Kops, Ko. an-
Monahan Stations, New Haven, Conn.2n,

The code evaluation committee plarzr,
to meet once again to receive the reporzs
on the code operations study in time tor
present findings to the NAB boards,
meeting in Januvary in Palm Springs,
Calif.

In addition to Mr. Kops, code evalu-
ation members are George R. Comte,
wTMJ-Tv Milwaukee: Thad M. Sand-
strom, Stauffer stations, Topeka, Kan.,
and Wilson Wearn, Multimedia stations,
Greenville, Miss. Ex-officio members are
Peter Storer, Storer Broadcasting Co.,
Miami Beach, chairman of the TV board,
and Andrew M. Ockershausen, Evening
Star Stations, Washington, chairman of
the radio board.

Coming up: the BPA

The Broadcast Promotion Association will
hold its 17th annual international seminar
at the Statler-Hilton in Boston from Sun-
day (Nov. 12) through Thursday (Nov.
16). The seminar, titled ‘““Revolution *72,”
will consist of two early-morning *ask
the expert” sessions; six radio and tele-
vision panels (each repeated) and eight
general sessions, The keynote address at
the first general session on Nov. 13 will
be given by FCC Commissioner Richard
E. Wiley. Other general sessions that
day will spotlight Harold L. Neal Jr.,
president of ABC Radio, and Chuck
Blore, president of Chuck Blore Creative
Services, in a discussion of “The Revolu-
tion in Radio.” Other general sessions wiil
be held to provide suggestions on the use
of the trade press, billboards, reciprocal
arrangements and hospitality rooms.
Workshop panel sessions will focus on
sales promotion, the national press, the
local press, sales development, cable tele-
vision, marketing, merchandising, re-
search and community service activities,

T e L e e i TS LR T
Park into another medium

Roy H. Park, the Tthaca, N.Y., group
broadcaster who in the past decade is
said to have invested some $45 million
in station properties, has embarked on a
new venture involving the acquisition of
medium-market daily newspapers. His
first effort in that direction came last
week, with the announcement of Mr.
Park’s purchase of the Warner Robins
(Ga.) Daily Sun. The newspaper, which
has a daily circulation of 10,500, was
acquired for an undisclosed sum from
Publisher Foy Evans by Park News-
papers, a new firm wholly owned by Mr.
Park. Mr. Evans will continue to operate
the Sun. The new print subsidiary is
reportedly interested in acquiring addi-
tional papers of this size, particularly in
the South, where most of Mr. Park’s
seven television and 11 radio stations
are located.



Programing

World Series ups
NBC batting average

Network wins ratings in sixth week;
strengthens grip on cumulative figures

With the big numbers of World Series
nighttime play in its corner, NBC-TV led
the ratings for the sixth week of the new
season and continued its hold on cumula-
tive ratings for the six weeks.

For the seven-day period ended Oct.
22, NBC was first, CBS second and ABC
third. The actual ratings averages depend-
ed on the method determining them:
NBC’s rating was in the range of 22.5-
229, CBS's 19.2 or 19.3 and ABC's in
the range of 16.9-17.4. The differences
in averaging depend on whether politicals
and events such as movies or sports that
run beyond prime time are included.
Cumulative ratings averages for the six
weeks show NBC one full point in the
lead. Tt has 20.2, CBS has 19.2 and ABC
has 18.2 or 18.3.

NBC took Wednesday, Thursday, Fri-
day and Sunday nights, and CBS won
Monday, Tuesday and Saturday in the
sixth week,

World Series nighttime play on Wednes-
day and Thursday (Oct. 18 and 19} took
first and second place of all shows rated.
Wednesday’s game had a 33.6 rating and
won a 49 share of audience; Thursday
had a 33.5 rating and a 50 share. Pre-
game shows on Oct. 18 and 19 were in
the top-15 Nielsen list, with respective
shares of 36 and 39, and a pregame
show telecast before the rained-out game
on Tuesday, Oct. 17, received a 20.8 rat-
ing and 34 share, placing that program in
the top-30 list with a 20.8 rating and 34
share.

Following are the national rankings for
the week ended Oct. 22 with ratings pre-
sented for the top-15 shows:

(1) wortd Series—Wed. (NBC) 33.6; (2) World
Series—Thurs. (NBC) 33.5:. (3) All in the Family
(CBS) 32.7. (4) Bridget Loves Bernie {CBS) 28.3:
(5} Special: How to Handle a Woman—Fri. (NBC)
28.0: (6) Hawaii Five-O (CBS) 27.1: (7} Marcus Welby
(ABC) 25.9: (8) Country Music Awards—Mon. (CBS)
24.2; (9) Gunsmoke (CBS) 23,5 Sunday Mystery
Movie (NBC} 23.5; (11) Maude (CBS) 23.5; (12) World
Series pregame show—Thurs. (NBC) 23.2; (13) Mary
Tyler Moore (CBS) 23.2; (14) Here's Lucy (CBS) 23.1;
{15) World Series pregame show—wWed. (NBC) 22.5;

{16) Disney (NBC); (17) Cannon (CBS): (18) FBI
(ABC); {19) Doris Day (CBS), (20) Medical Center
(CBS); (21) Saturday Night at the Movies (NBC):
(22) Bob Newhart (CBS); (23) World Series pregame
show—Tues. (NBC): (24) Monday Night Football
(ABC); (25) Monday Night at the Movies (NBC);

(26) New CBS Tuesday Night Movies (CBS); (27)
Love. American Style (ABC): {28) Sonny and Cher
{CBS): (29) Sunday Night Movie (ABC): (30} Rookies
(ABC): (31) Mannix (CBS); (32) Room 222 (ABC):
(33) Mission: Impossible {CBS); {34) Paul Lynde
(ABC); (35) Partridge Family (ABC); *

(36) Tuesday Movie of the week (ABC): (37) Brady
Bunch (ABC): (38) Mod Squad (ABC); {39) Cavrol
Burnett (CBS): Laugh-In (NBC): (41) American
Experience—Fri. {NBC); (42) Dick van Dyke (CBS);
(43) MASH (CBS): (44) Waltons (CBS): (45) Emer-
gency (NBC):

(46) Temperatures Rising (ABC); (47) Lions at
World’s End—Fri. (NBC): (48) Wednesday Movie of
the Week [ABC); (49) Cwen Marshall (ABC): (50)
Sandy Duncan (CBS):; (51) Bold Ones {NBC): (52)
The Men (ABC): 53) Night Gallery (NBC); (54) Thurs-
day Night Movies (CBS); (55) Anna & the King (CBS),;

(56) NCAA Footbail—Sat. (ABC); (57) Julie Andrews
(ABC); ({58) Smithsonian Adventure-—Fri. (CBS); (59)

- L
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Super. This is an artist's conception of a view from the 50-yard K

e
ne in New Orleans’

new Superdome stadium, scheduled for completion in 1974, The six-sided contraption
suspended from the ceiling will contain giant, closed-circuit television screens. Promoters
of the Superdome say the TV system is capable of giving a spectator in the worst seat
in the house a view of the action equivalent to watching a 33-inch television screen from
a distance of 10 feet. The $1.2-million system is also capable of inspiring controversy.
Last month National Football League Commissioner Pete Rozelle and Dick Gordon, vice
president of the New Orleans Saints, were reported as having misgivings over the adverse
crowd reaction that could take place in the event that the giant screens are used to give
spectators instant replays of of controversial calls by game officials (BROADCASTING,
Oct. 9). Spokesmen for the project have played down that possibility, noting that the NFL
estimates that 93% of its officials’ calls are accurate. Under present NFL rules, which
limit in-house replays to half-time and post-game presentations, such a situation probably
could not develop anyway. However, an NFL spokesman last week said the present rule
“is certainly not a closed situation” and that team owners will meet after the current

season to reexamine the matter.

CBS Reporis—Fri. (CBS); (60) McGovern political—
Fri. (ABC); (61) Alias Smith & Jones (ABC): (62)
Nixon political—Fri. (NBC); (63} NCAA posigame
show—Fri. (ABC) (64} Democrats for Nixon political—
Fri. (ABC): (65) NBC White Paper—Tues. (NBC).
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The weekly TV series:
aform in decline?

Durgin sees more diversity
in program formats, schedules,
at prodding of restiess audience

Change in television programing over the
next five years to heavier reliance on “the
mini-series,” “the multi-series,” and “the
one-time only” special was predicted last
week by Don Durgin, president of NBC-
TV.

Mr. Durvin told members of the San
Francisco chapter of the National Acad-
emy of Television Arts and Sciences that
television is moving away from “its old
dependence on the techniques of stage,
radio and the theatrical motion picture.”
He explained that NBC has pushed over
the past five years for development of
programing outside the traditional mold,
experimenting with long forms and indi-
vidual specials. He said this direction
was taken in recognition of what he call-
ed “audience restlessness with repeated
themes, characters and locales over pro-
longed periods.”

“It had once been thought,”” he added,
“that you don’t tamper with the viewing
habit built up for rcgular series. But this
disallows the expansiveness of the visual
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medium and doesn't take into account the
willingness of the public, particularly over
the last decade, to sample something
new.”

He cited the introduction by NBC-TV
of The Name of the Game and The Bold
Ones as the start of the multi-series, con-
taining the possibility of telecasting as
many as five series in one time period in
weekly rotation. He envisioned the prom-
ise of “even greater flexibility and diversi-
ty” in the mini-series trend typified by
NBC’s Four in One, in which four or five
series rotate in one time period.

Appeals court rejects
astrologist’s claim

Case involves NBC’s refusal
to give her ‘Today’ time

A Brookline, Mass., astrologist has lost
her court challenge to a provision of the
National Association of Broadcasters’ TV
code that discourages the broadcast of
material fostering a belief in that so-
called science. The U.S. Court of Appeals
in New York denied an appeal by Alex-
andra Mark against an FCC ruling last
March that NBC-TV was within its rights
to deny her access to its facilities {BROAD-
CASTING, April 3),

Mrs. Mark had sought time on NBC’s
Tonight show to promote her book, “As-
trology for the Aquarian Age.” She
claimed that, regardless of NAB's antip-
athy toward the subject of astrology,



NBC was obligated by the First Amend-
ment to give her time.

She had asked the court to instruct the
FCC to give a declaratory ruling that
provisions of the television and radio
codes may not be adopted by stations as
their own policy,

While the court stated that it “is diffi-
cult to understand” why the commission
feels powerless to “protect against pos-
sible abuses resulting from broadcaster
involvement with the NAB,” it neverthe-
less found that “in light of the limited
number of broadcast frequencies avail-
able . . . it cannot be seriously contended
that general guidelines reflecting pro-
graming priorities may not reasonably be
adopted.”

—
Studio drama

Ernest (Stretch) Scherer, also known as
Captain Billy in a children’s program
originated by kGGM-Tv Albuquerque,
N.M., is recovering from bullet wounds
in the chest and abdomen. He was shot
at the station Oct. 27, reportedly by a
jealous husband. Mr, Scherer denied
knowing the assailant’s wife,

T S S —— N e —— | ———
NATPE to hear Hooks, Reid

FCC Commissioners Charlotte Reid and
Benjamin L. Hooks will be among the
speakers at the 10th annual conference
of the National Association of Television
Program Executives in New Orleans Feb,
13-16, 1973.

NATPE President Allen Sternberg
(wckT-Tv Miami) released a preliminary
agenda for the conference last week and
said Commissioner Reid will talk at the
“Women in Television” session and Com-
missioner Hooks at the “Minorities and
Programing” session. Others scheduled to
address the conference are Archbishop
Fulton J. Sheen; Rose Kemp, president
of American Women in Radio & Televi-
sion; George Koehler, president of Gate-
way Communications Inc.; Mike Shapiro,
general manager of wraa-Tv Dallas, and
Otto Dekom, critic-columnist of the Wil-
mington (Del.) News-Journal,

Program Briefs

California bound. ABC Record and
Tape Sales Corp. has becn appointed ex-
clusive distributor in California for pro-
graming of Cartridge Rental Network.
CRN, joint venture of subsidiaries of
Cartridge Television Inc. and Columbia
Pictures Inc., is offering program library
of major motion pictures for home
viewers.

Movies for laughs. MCA TV has placed
into syndication a second group of 26
comedy features under title of "Comedy
Festival I1.” Included in new offering are
W. C. Fields’s “The Bank Dick,” “My
Little Chickadee” and “Never Give a
Sucker an Even Break,” plus other fea-
tures starring Olson and Johnson, Hugh
Herbert, Bert Lahr and Jimmy Durante.

UHF gets Cougars. Wsns(Tv) (ch. 44)
Chicago has acquired rights to televise at

least 12 road games of new Chicago Cou-
gars hockey team of World Hockey As-
sociation. Final schedule has vet to be ar-
ranged, station reported, but dates have
been set for first five telecasts this fall.

Spoofing the news. The Chicago Radio
Syndicate Inc. is offering to radio sta-
tions 13-week package of satirical paro-
dies of traditional news broadcasts fea-
turing comedy team, the Ace Trucking
Co. Features, titled The Ace Trucking
Co.'s News Cavalcade, run two and one-
half minutes with time allowed for 30 or
60-second local spots. Sixty-five programs
have been produced and placed in 20
markets. Price varies according to popu-
lation, rate card and signal strength. Se-
ries was produced by Dick Orkin, who
has been responsible for several program
ventures of this genre in past, including
Chickenman and Tooth Fairy.

Prestigious acquisition. Emerson Col-
lege, Boston, announced its Abbot Me-
morial Library has acquired the Prix
Italia collection of international radio
and television scripts. Scripts were col-
lected from 41 nations during Radio
Television Italia’s international competi-
tion over past 20 years. The scripts are
in French and English.

Collectors’ items. Hallmark Cards Inc.,
Kansas City, Mo., has contributed its en-
tire backlog of television programs, in-
cluding 99 episodes of the Hallmark Hall
of Fame specials, to the Academy of
Television Arts and Sciences. Collection
will be housed in the National Television
Library at the University of California at
Los Angeles.

Think-tank solutions. Kaiser Broadcast-
ing has produced one-hour special, 4
Quiet Solution, which focuses on use of
think tanks to solve problems of U.S,
cities. Program will be carried on six
Kaiser TV stations; will be available on
free-loan basis to city governments, uni-
versities and civic groups, and will be
offered to other stations via syndication.

Set a spell longer. The Waltons, CBS-
TV family drama series on Thursdays
from 8-9 p.m. NYT, has been extended
for full season of 22-24 new episodes be-
cause “in recent weeks, the audiences
have built steadily,” CBS-TV announced.

Junior hroadcasters. KsTP-Tv Minpe-
apolis-St. Paul is sponsoring Junior
Achievement television company that will
produce TV programs for kstp-Tv. Com-
pany will consist of about 25 high school
students interested in broadcasting as
career. Among station executives who will
advise them on conceiving, producing and
selling their programs will be Jack Carl-
son, assistant controller; J. K. Wasley,
television producer-director, and Bill Mc-
Givern, director of promotion and public
affairs.

In business. Bryanston Distributors Inc.,
New York, has been formed by Louis
Peraino, president, and Philip Parisi, vice
president, to produce TV series and pro-
vide feature-film packages for television,
630 Ninth Avenue, New York; telephone:
581-5240.

Sugar Ray telethon. Sugar Ray Robin-
son Youth Foundation, which claims 10,-
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000 children as members, is scheduled to
stage 17%2-hour telethon on KTLA(TV)
Los Angeles Nov. 26. Telethon, for funds
to help former boxing great Sugar Ray
Robinson in his work in prevention of
juvenile delinquency, is to be produced by
Gerry Gross Productions, in association
with Herman Rush & Associates, both
Los Angeles. Program will feature alter-
nating guest hosts including Bob Hope
and Sammy Davis Jr., the latter to en-
tertain from Las Vegas.

Fund-raiser. Wxtv(T1v), Spanish-lan-
guage UHF station in New York, raised
more than $127,000 in 26-hour weekend
telethon, held Oct, 21-22, for crippled
children in Puerto Rico. Schaefer Beer,
New York Telephone Co. and Taster's
Choice coffee participated with wxTv in
this year’s telethon.

French connection. National Telefilm
Associates Inc., Los Angeles, will become
exclusive distributor in U.S. and in Eng-
lish-speaking markets of Canada, Carib-
bean and Far East for programing pro-
duced by French state-owned Office de la
Radiodiffusion  Television  Francaise.
Agreement was made with Alliance Sast,
New York, which handles distribution of
ORTF inventory.

Keep the faith. Religion in American
Life, New York, in cooperation with the
Advertising Council, New York, released
to media last week a public-service cam-
paign, including radio spots, on the im-
portance of religious faith in everyday
life. The volunteer advertising agency is
Lieberman-Harrison Inc., New York.
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RTNDA faces
budget pinch

With commitments double income,
members say something must give;
underwriting of social events

at upcoming convention criticized

The Radio Television News Directors
Association is facing a budget problem:
Its income doesn’t equal its commitments
and projected expenditures. The prob-
lem is expected to be an issue at the as-
sociation’s annual convention late this
month.

With a current annual income of $28.-
000 from 1,000 members, paying $6 to
$75 each, depending on size of staff,
RTNDA’s projected expenditures add up
to over $60,000. The disparity between
outgo and income will give delegates
something to think about while at the
Paradise Island hotel and villas in Nas-
sau, British West Indies, for their conven-
tion Nov. 28-Dec. 2. In conjunction with
the RTNDA meeting is the annual Na-
tional Broadcast Editorial Conference.

Concerned members point to a number
of projects that are taking major bites
out of the budget. The largest ss the
Washington office, organized last June,
with Theodore F. Koop, retired CBS
Washington vice president, as director
and with a budget of $31,000. This in-
cludes a $1,000-a-month retainer for Mr.
Koop’s services in a half-time basis. Mr.
Koop is a former president of RTNDA,
Sigma Delta Chi and the National Press
Club.

The Washington office was voted into
existence because of the heavy increase
in RTNDA’s activities, particularly on
such matters as freedom of information,
TV and radio access to Congress and
congressional hearings, attacks on TV
and radio news and documentary pro-
grams, and the growing jeopardy of
contempt-of-court citations by newsmen
who decline to reveal confidential sources.

Meanwhile, the association’s executive
offices continue to be maintained in East
Lansing, Mich., where Rob Downey,
with Michigan State University’s School
of Communications and WKAR-AM-FM, is
executive secretary. Mr. Downey oper-
ates on an annual budget of about $3,500.

Other activities that require financing,
certain to be considered when RTNDA’s
board meets to order priorities under the
association’s new president, Charles F.
Harrison of wGN-aM-Tv Chicago, in-
clude publication of the association’s
monthly newsletter, RTNDA Communi-
cator, estimated to cost about $18,500
yearly; of a revised textbook on broad-
cast journalism, at $3-4,000, and of re-
search papers and a projected RTNDA
Journal that is tentatively down for
$1,500, The Conmumunicator is edited by
Roy Hiebert of the University of Mary-
land.

As RTNDA activities expanded over
recent years, so has the legal work that
is virtually wedded to activities of this

nature. Much of this has been performed
without charge by the Washington law
firm of Pierson, Ball & Dowd. It has now
been suggested that the association retain
the firm at a yearly retainer of $5,000.

In casting about for methods to raise
income, a subject that has occupied
RTNDA directors for the last several
years, one new suggestion has been made
that has the backing of the current presi-
dent, Chet Casselman of KsFo(AM) San
Francisco. This is the establishment of a
special nonvoting membership that would
be open to networks and station groups,
at a proposed annual fee of $1,000.
Other possibilities that have been ad-
vanced include foundation grants and an
increase in support by station manage-
ment.

Finances are even at the root of a
related problem that seems to be ripe
for action at the coming convention. This
is the ethical question of having non-
broadcast commercial firms pick up the
tab for social events. In this year’s con-
vention program, some of the sponsors
of receptions, breakfasts and dinners are
General Motors, Chrysler Corp., Ford
Motor Co., Ryder Corp., and I'TT. Such
firms as Tupperware and United Airlines
are underwriting some of the women’s
events,

The practice of commercial sponsor-
ship of social events has been in exist-
ence since RTNDA was organized. Op-
position increasingly has been voiced in
recent years. At one point, the broadcast
networks undertook to sponsor the main
convention social events, but this sup-
port, estimated to be at the $10,000 level,
was declined after one convention.

At this year’s convention, CBS News
delegates have been told by Richard
Salant, CBS News president, to stay away
from the sponsored events.

Beyond the financial and sponsorship
items, and the First Amendment and ac-
cess problems that have been growing

.over the years, other subjects that are

expected to gct attention at the meeting
include the suggestion of James Lewis,
news director of wrTv(Tv) Orlando,
Fla., that RTNDA handle accreditation
of correspondents to political conventions
(BROADCASTING, Sept. 25); antipathy by
some news directors at the growing prac-
tice of enlivening news shows by more
on-camera informality among the staff
(“professionalism vs. show biz,” one
RTNDA member termed it), and a move
to cooperate with courts in placing TV
and radio equipment in courtrooms for
judicial and educational use. This was
recommended by the American Bar As-
sociation last August when it adopted
revised canons for judges.

At the convention Sig Mickelson, now
of Northwestern University’s Medill
School of Journalism and former CBS
News president, is to be the keynote
specaker. Among other speakers: FCC
Commissioner Richard E, Wiley, Repre-
sentative Lionel Van Deerlin (D-Calif.),
a member of the House Commerce Com-
mittee and a former radio newsman;
Lynden O, Pindling, prime minister of
the Bahama Islands; John Shaffer, ad-
ministrator of the Federal Aviation
Agency; Franklin Kroml, Motor Vehicle
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Manufacturers Association; Philip Mc-
Hugh, TV consultant, R. Peter Straus,
wMca(aM) New York; Philip Geyelin,
editorial page director of the Washing-
ton Post; Evelyn Applethwaite, CBS at-
torney, and Larry Scharff, Washington

lawyer.

RTNDA singles out 10
for honors at convention

Awards in the broadcast news competi-
tion of the Radio Television News Direc-
tors Association, to be made at the
RTNDA's annual convention Nov. 28-
Dec. 2 in Nassau, British West Indies,
are:

® Editorializing—TV, wMAL-Tv Wash-
ington; radio, wpas(aM) Philadelphia.

* Edward R. Murrow Documentary
Award—TV, kNXT Los Angeles and
wric-Tv Hartford, Conn., jointly; radio,
ckLG(AM) Vancouver, B.C.

* Reporting of on-the-spot news story
—TV, kNBC Los Angeles; radio, KMPC-
(aM) Los Angeles.

* Series reports—TV, KMGH-TV Den-
ver; radio, wJR(AM) Detroit.

A special citation is being made to
Westinghouse Broadcasting Co. for its TV
documentary, The Suburban Wall, that
dealt with the problems of suburbia.

TV awards were judged in cooperation
with Northwestern University’s Medill
School of Journalism; radio with Indiana
University’s departments of journalism
and radio-TV.

Keeping tabs
for the world

The networks and their staffs
are ready for election night

The costliest one-night stand in network
TV and radio programing will be reach-
ing an anticipated audience of 120 million
people in this country, along with numer-
ous other millions via satellite in 11 Euro-
pean countries and Japan, in 1972 elec-
tion coverage starting at 7 p.m. NYT to-
morrow,

NBC, acting as pool coordinator for
the European Broadcasting Union, will
feed live satellite pictures from its news
election central in New York to networks
in Great Britain, France, West Germany,
the Netherlands, Beigium, Switzerland,
Denmark, Norway, Sweden, Italy and
Spain. ABC, which will provide exclusive
election video tapes to the NHK network
in Japan, was also negotiating with the
European Broadcasting Union to supple-
ment its NBC coverage. CBS had no
sépeciﬁc satellite plans as of last Wednes-

ay.

ABC-TV’s election desk will be an-
chored by Howard K. Smith and Harry
Reasoner, with back-up work from re-
porters Frank Reynolds, Tom Jarriel,
Stephen Geer, Bill Zimmerman, Bill Gill,
Bob Clark, Herb Kaplow and Dave
Schoumacher.

Walter Cronkite will handle the anchor
chores for CBS-TV, with help from Mike
Wallace, John Hart, Roger Mudd and
Dan Rather.

The co-anchormen at NBC-TV will




Getting set on the sets.
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be John Chancellor and David Brinkley,
with the other election desks manned by
Edwin Newman, Garrick Utley. Cathe-
rine Mackin and Douglas Kiker.

The Public Broadcasting Service will
not provide its stations with direct cover-
age of the clection-night results, but its
Wednesday night news show A4 Public
Affair with Robert MacNeill and Sander
Vanocur, will expand to an hour to do u
post-mortem on what happened.

ABC Radio begins its live election-
night coverage at 7:06 pm. NYT and
will feed continuous reports until at least
2 am, “dependent on news judgment,”
in the words of a network spokesman.
ABC Radio’s correspondents will include
Don Gardner, Bob Walker. Bill Dichl.
Tim O’Donnell, Bill Larson, John Grimes
and Tom Schell.

CBS Radio gets under way with its elec-
tion coverage at 6:30 p.m. with “a scries
of scheduled special reports to be broad-
cast as long as events warrant.” Nine-
minute election reports will be broadeast
each hour at 18, 33 and 48 minutes past
the hour, headline summaries will be
featured on CBS's regular hourly news
shows. and “bulletin interrupts through
the CBS Radio Netalert system™ will be
added. CBS News correspondents George
Herman and Dallas Townsend will be the
anchormen, and they'll be joined by re-
gional correspondents Mort Dean (East),
Neil Strawser (South), Reid Collins
{Midwest) and Bill Curtis (West).

NBC Radio kicks off at 7:06 p.m. and
will continue throughout the evening
“until the major races have been decid-
ed.” At that point, NBC will revert to a
series of two-and-a-half-minute summaries
every half hour until 6:30 a.m. The net-
work will beam these reports beyond the
U.S. into Canada, Great Britain, Ircland.
Australia, and, through the facilitics of
the Voice of America, into countries be-
hind the Iron Curtain. Russ Ward and
Peter Hackes will anchor NBC broad-
casts, supported by correspondents Wilson
Hall, Paul Duke and Robert McCormick.

The Mutual Broadcasting System and
the Mutual Black Network will join
forces for the first time to send out a
series of reports to the more than 240
affiliales expected to carry full coverage.
The first five-minute report goes on at
7:40 p.m.. the second at 8:25, the third
at 8:36, the fourth at 8:55, followed by
continuous coverage until 1 a.m. Mutual

Left to right are the ABC, CBS and NBC st

o

Broadcasting’s stafl of reporters are to
include Steve McCormick, Charles A,
King. Bill Greenwood, Tom Woods, Al
Lavie, Ted Reuters, Forest Boyd and Phil
Clarke, who will be joined by Mutual
Black Network reporters Larry Dean,
Shellie Lewis, Ed Castleberry, Gerry
Bentley, Bob Nichols, Abbie Kendrick
and John Askew.

The UP1 Audio network will be doing
three clection-night programs an hour,
beginning at 8:15 p.m. The first report, at
15 minutes past the hour, will run three-
and-a-half minutes, the second, at 31
minutes past the hour, will run for seven
minutes. and the third at St minutes past
the hour, will again run for three-and-a-
half minutes. The network will break in
for major bulletins and at 6:40 on
Wednesday morning. there will be a
threc-and-a-half minute special report
wrapping up highlight results. Up to 550
stations on the nctwork are expected to
pick up these feeds. Don Fulson will an-
chor the coverage.

The Associated Press starts its broad-
cast coverage of the election at 7 p.m.
During the 30-minute period from 15 be-
fore the hour to 15 pust the hour, na-
tional clection summarics will be pro-
vided. From 15 past the hour to 45 past
the hour, local burcaus across the coun-
try will file their own regional reports,
with the national headquarters staying
off the wire during this 30 ninute period,
except for important bulletins. Bruce E.
Hodgeman will be the anchorman-editor,
and his assistants for the coverage will
be Gerald B. Trapp and William F.
Fitzgerald.
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Reagan strikes out

in attempt to curb

election predictions

He gets no help from networks or FCC
on request that no projections be
made until polls are closed in West

The three television networks said no
last weck to a request by Governor Ron-
ald Reagun of California that they “‘re-
frain from broadcasting . . . nationul
predictions™ until the polls have closed
in tha West. And the FCC refused to
interveng.

William Shechan, vice president und

Broadcasting Nov 6 1972
47

udios where much of election-night TV coverage will originate.

e

o

director of news at ABC, said in answer
to Governor Reagan that if “individual
state projections add up to the winning
total of electoral votes . . . before West-
ern poll-closing times . . . we do not feel
that any purpose would be served in de-
liberately refraining from adding up the
state counts for a national projection.”

Another ABC source said that Gov-
ernor Reagan's main concern is "not the
national election but the defeat of a
referendum that would legalize marijuana
and the passage of a referendum that
would restore the death penalty to Cali-
fornia. If Nixon is declared the winner
early, Republican voters, who are the
ones expected to vote the way the gov-
ernor wants them to vote on these two
referendums, are likely to stay home in
droves—a prospect that terrifies the gov-
ernor.”

Reuven Frank, the president of NBC
News, answered Governor Reagan's re-
quest by saying, “There has been no dis-
cernible correlation between the broad-
casting of projections and voter turnout
or behavior in past presidential elections,
and independent research that NBC com-
missioned for analysis of this very ques-
tion, in connection with both the 1964
and 1968 elections, similarly indicated
no pattern of influence in voter behavior
or voter turnout.”

Richard S. Salant, the president of CBS
News, said that, because CBS was aware
of the problem of television’s influence
on voter behavior, during the election
broadcast coverage '“Walter Cronkite will,
from time to time, note that the polls are
still open in a number of areas reached
by our broadcast and that the viewers
and listeners should be sure to vote be-
cause of the importance of local candi-
dates and local issues.”

CBS sources pointed 1o the irony in
Governor Reagan’s request: that he was
really praising the networks for the accu-
racy of their projections. “Their batting
average,” Governor Reagan said in his
telegram, "is excellent and well known
to the public.”

Having failed to persuade the net-
works, Governor Reagan took his case to
the FCC. But the commission told him
in a telegram that its intervention would
be “inappropriate” in the “exercise of
news judgments by licenses.”

The commission noted that several bills
have been introduced in Congress to pro-



hibit predictions or reports from polling
places until all polls are closed. It added,
however, that existing law not only con-
tains no such prohibition, but also clearly
bars the commission from exercising any
form of censorship.

:G. Emmy night
just for journalism

NATAS announces 1% -hour program
for news and documentaries that

will be separate from traditional
awards for entertainment programing

The National Academy of Television
Arts and Sciences will present for the first
time next spring a 90-minute Emmy
Awards television show specifically hon-
oring news and documentary programing.

In the past, news and documentary
awards were incorporated into the regu-
lar two-hour Emmy program. Awards for
entertainment programs will be given next
year on May 20 on ABC-TV, while the
telecast saluting news and documentaries
entries will be carried on CBS-TV a week
or two later. The entertainment program
will originate from Hollywood and the
news-documentary presentation from New
York.

Details on the change in structure of
the Emmy awards were announced by
Thomas W. Sarnoff, executive vice presi-
dent, NBC, and national chairman of the
academy, and Robert F. Lewine, academy
president, at a news conference in New
York last Monday (Oct. 30) following a
weekend meeting of the organization’s
board of directors. “The Academy could
not do justice to news and documentary
programs in the past because of the struc-
ture of the awards telecast,” Mr. Sarnoff
said. “A tremendously important part
of television will now have an oppor-
tunity to be honored on its own.”

He said that a panel of about 40 tele-
vision columnists and critics will serve
as judges for the news and documentary
programs.

The academy will receive no payment
for broadcast rights for the new presenta-
tions at least for the first year. It has
been getting about $300,000 for the en-
tertainment awards.

[ Music |
TVrocks
for night owls

ABC will test concert format

in rearranged 11:30 slot;

NBC makes ready for ‘Tomorrow,’
1 a.m. show to start in spring

ABC-TV and NBC-TV are scriously de-
liberating regularly scheduled live rock
programs for next year.

Ever since ABC-TV’s decision to cut
The Dick Cavert Show down to one week
a inonth and to add one week of The
Juck Paar Show and two weeks of
comedy and variety programs (all shows
under the umbrella-title ABC’s Wide
World of Emtertainunent), ABC has been
signing numerous production deals with
program suppliers. One such agreement
was made with Don Kirshner, creator of
The Monkees and president of Kirshner
Entertainment Corp., to develop a pop
fmusic program.

Two rock concerts were taped at
Hofstra University, outside New York
City, last Thursday (Nov. 2) for intend-
ed broadcast with four other pilot-
programs during Mr. Cavett's three-week
vacation—Nov. 20 to Dec. 8, The tenta-
tive title for the two Friday-night pro-
grams is In Concert. They will be simul-
cast on FM in the seven cities where
ABC owns outlets—on Nov. 24 and Dec.
8. The concerts will feature Blood, Sweat
and Tears, Curtis Mayfield, Chuck Berry,
Alice Cooper, Bo Diddley and the All-
man Brothers.

NBC-TV’s Midnight Speciul on Aug.
19 (1-2:30 a.m. NYT), which was sup-
plied to the network by a sponsor as a
willing guinea pig for an idea that NBC
had had for many months, showed the
network that there was an audience for
such late late-night programing. The
Midnight Speciul was designed to encour-
age voter registration among young peo-
ple and featured Linda Ronstadt, Mort
Sahl, David Clayton-Thomas and the
Everly Brothers.

Mort Werner, NBC senior vice presi-
dent, program planning, the man charged
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with developing the project called the
Tomorrow show, said the network was
convinced to go ahead with the 1 am.
show when the Midnight Special received
a 32 share of the audience and boosted
the sets-in-use figure for that night
by mwore than 2% in Los Angeles and
New York over the same night of the
previous week (meaning an extra 200,000
homes in those two cities alonec were
watching that night). An estimated 2.7
million homes in the country watched
The Midnight Special.

Plans at this time, Mr. Werner said,
call for either four nights of the Tomor-
row show and an “event program” on
Friday nights geared to young audiences
(rock concerts would not be used ex-
clusively, but would be heavily relied
upon, he said) or five nights of To:nor-
row that would be interrupted on an
irregular basis for “event programs.”

“But there is a great possibility that
[the youth-oriented event program] will
be almost if not every Friday,” Mr.
Werner said. The 1 a.m, programing is
projected to begin in March or April.

Get out those old
blue suede shoes

RKO’s L.A. FM tries to cash in

on the young-adult population there
and the fifties nostalgia craze

with a new format, ‘recall radio’

RKO General, which earlier in the month
went on the air in San Francisco with
new call letters and music format for its
FM outlet there (BROADCASTING, Oct.
23), has now changed the calls and for-
mat of its Los Angeles FM operation.

KHJs-FM Lus Angeles is now KRTH-
(FM) and being popularized by the sta-
tion as “K-earth.” The station’s format of
current hits and oldies has been changed
to a tailor-made format that is being
billed variously as “classic rock,” “re-
call radio,” ‘nostalgia radio,” “total
recall radio” and “the fabulous fifties.”

The format calls for playing music that
was popular between 1952 and 1963,
ending with the coming of the Beatles.
[n addition to the music, the station is
interspersing vignettes designed to flavor
the culture and happenings of that time
period. Brief special newscasts that begin
with a dateline and headline from the
1952-63 era also are used to flesh out the
new format.

The concept grew out of a meeting in
Nassau, Bahamas, about six weeks ago,
attended by, among others, RKO Gen-
eral’s radio vice president, Bruce John-
son; RKO radio’s regionai vice president,
Dwight Case, and Bill Drake and Gene
Chenault, then consultants to the RKO
General radio group. Mr. Drake was
asked to devise special programing for
the FM station in Los Angeles. The fast-
paced, music-filled format that resulted is
based on Mr. Drake’s findings that some
22% of the people living within reach of
the FM station’s signal are between the
ages of 25 and 38 (the market area’s
largest single age group), and they iden-



tify most with the music of the 50's and
the carly 60's.

“This is being done as a classical Bill
Drake format,” said Mr. Case. “The de-
cision was made that our FM’s need extra
attention. We feel we can do a dramatic-
ally better job in service and manage-
ment.”

ASCAP radio deal
said to be near

Principals in the negotiation for a new
music-licensing contract between the
American Society of Composers, Authors
and Publishers and the All-Industry
Radio Music License Committce say
they expect to reach an agreement in
three to four weeks. The contract for the
use of ASCAP-licensed music by radio
stations expired last Feb. 29.

Stanley Adams, president of ASCAP,
announced that an agreement was at
hand at the semi-annual East Coast re-
gional membership meeting at the Ameri-
cana hotel in New York on Nov. 1.
Emmanuel Dannett, counsel for the all-
industry radio committee representing
over 1,200 radio stations, confirmed Mr.
Adams’s public statement but would not
elaborate on details of the forthcoming
contract. Radio stations have been paying
ASCAP at the old rate since March under
a court order, with retroactive payment
due the society—if any is called for—
once terms are reached.

Breaking In

“Sweet Surrender” — Bread (Elektra)
= “Sweet Surrender” was releaséd two
weeks ago to front the new Bread album,
Guitar Man—named after the most re-
cent Bread hit. The new single is cleanly
produced, acoustic guitar with a string
background and directly emotional.
David Gates (leader of the band, pro-
ducer, songwriter and arranger) cele-

Bread

brates the type of selfless love that is
really a personal “surrender” in the new
song.

Bread is riding high after a string of
hits over the last two years. Phone re-
quests are high at all the stations sur-
veyed. Airplay is national. Stations play-
ing the new Bread single last week in-
cluded: wM™ak(aM) Nashville, wpop-

(aM) Hartford, Conn., KILT(aM) Hou-
ston, KLIF(AM) Dallas and wcao(am)
Baltimore.

“You Turn Me On, I’'m a Radio"—Joni
Mirtchell (Asylum) ® The first new record-
ing from Joni Mitchell in more than 18
months is being characterized by many
as “radio’s new theme song.” The lyric
theme is broadcasting, and it's a love
song: “If you're drivin’ into town/with
the dark cloud above you/dial in the
number/who’s bound to love you . . .”

Sales action on the record is light, but
is expected to pick up when the album
is released within the next week or so.
Airplay on a national basis will not prob-
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Joni Mitchell

ably happen until then, but regional play
is strong in the Northwest, Detroit and
Los Angeles, among other places.

Joni Mitchell has never had AM suc-
cess commensurate with her FM play
and strong album sales (her last two al-
bums were gold). “Yellow Taxi” was
moderately successful (top 50) but was
outdistanced by a cover version that was
released at the same time.

(Stations on “You Turn Me On, I'm a
Radio” included: ckLw(AM) Windsor,
Ont., KJR(AM) Seattle, wCaR(AM) De-
troit, wMAK(AM) Nashville, wIXy(AM)
Cleveland and KRLA(AM) Pasadena, Cal.

Music Briefs ) J

Pact with Columbia. Stax Records, one
of major independent labels, has signed
distribution agreement with Columbia
Records. Isaac Hayes and the Staple
Singers are among Stax Records artists.
Terms of agreement were not revealed.
Industry sources view move by Stax as
another in series of blows dealt to inde-
pendent record distributors in past years.

Music reminder on WCBS. WRFM(FM)
and WTFM(FM), both New York, have
bought spot schedules on wcBs(aM} New
York, all-news operation, to promote
their beautiful music formats. Each of
schedutes will run for several weeks,
wceps spokesman said, Wheri asked why
WTFM is advertising on another radio sta-
tion, General Manager Sid Horne said:
“We belicve in radio. And I have to ad-
mit, we get a kick out hearing the wCBs
announcers say, “And if you'd like to
hear some beautiful music, tune to
WTFM.” "
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Cable

Cable finds friend
inFCC’s Wiley

He expresses sympathy for most
CATV probhlems; but he does say
industry should pay copyright

FCC Commissioner Richard E. Wiley
made his maiden appearance as a com-
missioner before a cable-television audi-
ence last week, and for the most part
gave his listeners something to feel good
about.

He is against rate-base regulation for the
cable industry, at least for now, he said
at a regional meeting of the National
Cable Television Association in Hartlord,
Conn.

He also opposes the idea of municipal
ownership of cable systems, And he looks
with favor on the industry’s request for
an extension of the deadline for meeting
initial performance-tests standards set in
the commission’s new CATV rules.

One possible discordant note was in his
call for the industry to agree to pay copy-
right fees for the material it uses. He
said it was not only the morally right but
the pragmatic thing to do. “There is no
such thing in this country as a free ride.”

But even on that point he was not
wholly at odds with the cable industry.
It has agreed in principle to copyright
payments; it is the amount of such pay-
ments that has blocked agreement with
copyright owners on a copyright bill. And
the commissioner said he has not reached
a judgment on the “appropriate terms or
amount of such payment.”

Commissioner Wiley, who has been a
member of the FCC since January, noted
that through his visits to broadcast con-
ventions and calls of broadcasters and
their representatives at his office, he has
become intimately acquainted with the
major issucs confronting them.

But the cable interests; hy contrast, he
said, have given him a wide berth. The
Hartford meeting was the first he has
addressed and only the second to which
he was invited. Until a few months ago,
he said, former NCTA Chairman John
Gwin was the only cable-industry mem-
ber with whom he had “cven a passing
acquaintance.”

Nevertheless, he indicated he was aware
of and sympathetic to cable TV’s prob-
lems. For instance, he noted that there
are some 1,450 CATV applications for
certificates of compliance awaiting proc-
essing at the commission. He said “some-
thing less than” half that total are un-
contested and can be disposed of by the
staff; but he also said the pace of action
will probably slow down, as the commis-
sion faces tough decisions connected with
contested applications.

In discussing the major policy issues
he dealt with, he said: “I think rate-base
regulation for the cable industry, particu-
larly at this juncture of its development,
wotild be nothing short of catastrophic.
With the tremendous financial invest-
ments, and indeed the tremendous finan-



cial risks, which must of necessity be
assumed in the maturation of this indus-
try, I am personally convinced that cable
cannot and will not develop if subjected
at the outset to the strictures of such
regulation.”

The “same abiding faith in our free
enterprise system” that causes him to
oppose rate-base regulation turns him
against municipal ownership of cable-
television systems. But the principal
source of his opposition stems from his
doubt “about the wisdom of government
ownership of a communications outlet.
I would suggest that the free flow of in-
formation and ideas in a democracy like
ours would not be advanced by placing
cable’s voice under government dictation
and control.”

Although NCTA’s petition for a one-
year extension of the deadline for meeting
performance-tests standards is still pend-
ing. he sees no reason why the requests
should not be given “positive considera-
tion.” He said it is unrealistic to expect
compliance hy the end of the vear, as
called for in the rules, in view of “the
unavailability of traincd engineers and
sophisticated equipment necessary to un-

" dertake such testing.”

And on the copyright issue. he said:
“Reasonable copyright payment may he
in your own best interest, especially when
viewed in terms of the long-run growth
of the cable industry. For without such
compensation, T reiterate my prediction
that your expansion will be continually
stymied and frustrated along the way.”

But he also said he does not favor
copyright settlement by “regulatory or
legislative fiat.” Whatever the ultimate
copyright package might include, he said,
“an accord between the private parties
involved would produce a far more ac-
ceptable plan than having the government
dictate and impose it from above.”

NCTA’s Foster cites
cable backlogatFCC

In letter to Commissioner Hooks,
he blames broadcasters for the
logjam of certificate applications

Charging that “segments of the broad-
cast industry have seen fit to obstruct,
delay and impede the commencement of
cable service wherever and whenever
possible,” the president of the National
Cable Television Association has asked
the FCC to do something about it.

In a letter to FCC Commissioner Ben-
jamin Hooks, NCTA President David H.
Foster requested prompt action to relieve
the backlog of applications for certificates
of compliance. Mr. Foster said the cur-
rent logjam—which he attributed largely
to broadcasters—means that the “freeze”
on cable development has not really heen
lifted, as it was supposed to when the com-
mission adopted new CATV rules earlier
this year. “If the commission’s policy to
foster the growth of cable is to have any
meaning,” the NCTA president said, “im-
mediate action is required.”

The letter, written to Mr. Hooks in his

capacity as FCC “backlog” commissicner,
cited statistics to illustratc the problem.
Mr. Foster said that 1.300 applications
have been accepted for filing but only
about 350 have been acted upon. The
cable systems involved cannot commence
new construction without FCC approval.

Since "it has hecome common knowl-
edge that any oppesition will indefinitely
delay an application,” Mr. Foster said.
“there is an open invitation for the filing
of frivolous ohjections. . . . He charged
some broadcasters with doing just that.
Somc of their objections. he said, have
been made on grounds that have no hasis
in FCC policy; for cxample, some broad-
casters have charged that new cable serv-
ice will injure cxisting television stations,
even though thc commission has said that
“we do not expect to re-cvaluate that
question in specific cases.”

Mr. Foster said it is “unconscionable™
that this situation is getting worse at a
time when the existing backlog is not ex-
pected to be cleancd up for at lcast a
year. He called for n mceting between
Commissioner Hooks and NCTA staff
memhers to discuss ‘‘concrcte  sugges-
tions” for alleviating the bucklog.

Chicano-programed TV
seeks protection
from Mexican imports

KMEX-TV Los Angeles asks FCC
to block area cable systems
from carrying Tijuana signals

A Llos Angeles Spanish-lunguage UHF
last week sought relicf from part of the
FCC's cable rules that, it claimed, could
“destroy” stations of its kind.

Spanish International Commuinications
Corp., license of KMEX-Tv, objected to a
provision of the rules that allows cable
systems to import an unlimited number
of foreign-language TV signals from out-
side the U.S. The firm specifically asked
the commission to prohibit a cable system
serving two nearhy communities from
carrying the signal of XEwT-Tv Tijuana,
Mexico.

XEwT-Tv is one of 18 stations that
United Cablevision Corp. is proposing
to carry on its systems in Riverside and
Loma Linda, both California. Both cities
fall within KMEX-TV's coverage areu.

Noting that United also plans to carry
three domestic Spanish operations—
KwWHY-Tv Los Angeles, KiLxa(Tv) Fon-
tana, Calif., and kKMEX-Tv—Spanish In-
ternational claimed that the presence of
XEWT-TV in the market would create an
unfair competitive advantage because the
Tijuana station carries a large amount of
programing also seen on KMEX-Tv.

KMEx-Tv is not technically protected
hy the exclusivity provisions for syndi-
cated programing hccausc Riverside and
L.oma Linda fall hevond the 35-mile zone
of protection provided in the rules. Never-
theless, Spanish International said it be-
lieves the syndication-exclusivity rules
“are clearly applicable™ in its casc be-
cause “for all practical purposcs.” River-
side and Loma T.inda are “part and par-
cel of the T.os Angeles market.™
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Old and new fires
stoked to life
in pay-cable comments

Losses through siphoning feared
by most on-air broadcasters;
cable spokesmen see subscription
service as necessary adjunct

The question of the box office in the
home-~pay cable--~has started the con-
troversy about cable television all over
again. Where once broadcasters warned
that their industry would be seriously
weakened if CATV were allowed to im-
port distant signals, now thcy warn that
the sports events, movies and other fea-
tures that are seen on television will be
siphoned off by pay cable if there is not
strict regulation. And where CATV
spokesmen once talked of distant signals
as cssential to the viability of their sys-
tems—the source of revenuces that would
cnable them to provide the kind of spe-
cialized services hroadband cable can de-
liver---they now ascrihe that role to pay
cable.

The arguments were made last week
in comments filed with the FCC on the
pay-cable rules it adopted in June 1970,
and on i proposal to tighten the rule re-
lating to carriage of sports events.

The rules are patterned after those
applicable to over-the-air pay television,
and are designed to prevent the removal
of programs now seen on television for
presentation on a pay basis.

But they are directed at per-program
or per-channel charge operations. And a
major point made by the broadcast in-
dustry representatives—-the Association of
Maximum Service Telecasters, the Na-
tional Association of Broadcasters and
cach of the three networks—is that the
rulcs should apply to all program origina-
tions.

The only justifieation for limiting the
rules’ applicability to per-program or per-
channel operations, ABC said, is that
cuble systems could not generate enough
revenues from their regular monthly
charges to siphon program product.

But its studies, ABC added, “"demon-
strate that interconnected cable systems
serving a relatively small percentage of
U.S. homes, can generate sufficient rev-
enues to outbid free television for a sig-
nificant part of its most attractive prod-
uct.”

The rules prohibit pay-cable systems
from carrying feature films more than
two years old (except that they may carry
one film a week that is 10 years old),
sports events regularly televised live dur-
ing each of the preceding two years (dur-
ing any one of the five preceding years,
under the rule-change proposal), and any
interconnected series. They also prohibit
citble systems from devoting more than
90% of their offerings to sports and
feature films.

The National Cable Television Asso-
ciation urged the commission to abandon
the rules~—which it contends the commis-
sion does not have the authority to adopt
—as a means of conforming to the man-



dates of the Communications Act and the
antitrust laws, and of promoting diversity
in programing available to the public and

- stimulating ‘““the depressed motion pic-
ture industry.”

Furthermore, it said, “subscription
cablecasting offers a potential source of
the revenues essential if cable operators
are*to perform the kinds of services en-
visioned” in the order in which the com-
mission adopted its new CATV rules
earlier this year. The rules require sys-
tems to operate with a minimum of 20
channels, to have two-way capability, and
to provide at least four access channels.

NCTA also introduced a new element
into the argument, one taking note of
the increasing number of technologies
emerging with the capability of providing
programing for a fee. It said those who
use multipoint distribution service, leased
telephone lines, private microwave or any
other method to distribute nonbroadcast
subscription programing should be re-
quired to shoulder the same regulatory
burden as pay cable, “to insure that all
parties , . . are treated comparably.”

(Similar points were made two weeks
ago by Roland S. Homet Jr., a Washing-
ton attorney who is special counsel to the
state of Illinois on broadband cable com-
munications and a member of the steer-
ing committee of the FCC’s federal-state/
local advisory committee on cable regula-
tion. Speaking at a conference on com-
puter communications, in Washington, he
said he leans to the view that govern-
ment should “equalize regulated com-
petition by correcting present jurisdic-
tional imbalances; and at the same time
make deliberate political judgments about
the revenue cross-subsidizations needed
to realize the social benefits that unregu-
lated competition and unequally regulated
competition will not produce.”)

NCTA’s position was supported by the
Motion Picture Association of America,
which said the rules are contrary to the
commission’s goals for cable television,
including the development of a diversity
of program sources.

Both NCTA and MPAA expressed
the view that pay cable poses little threat
to over-the-air television. But AMST
said siphoning “is a clear and present
danger,” and like other broadcast in-
dustry representatives, cited the quoted
remarks of cable-television industry
spokesmen to the effect that their future
is in pay cable. AMST, like the other
industry representatives, urged the com-
mission to adopt stricter pay-cable rules
than those now in force, Those rules,
AMST said, are “wholly inadequate.”

The NAB perhaps put the broadcasters’
point regarding the effect of unchecked
pay cable most starkly: “At the end of
the whole CATV origination road, the
commission will find it has permitted
CATYV to become so bloated on the vast
financial rewards of entertainment and
sports originations, that free television
will be uttering its last breath with a
bland monotony of cheap, uncreative
program fare.”

And CBS said that, *in simple justice
to broadcasters, the regulatory structure
which provides a forced subsidy for
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How does your garden grow? Madi-
son Square Garden Corp. has grant-
ed cable-television rights outside
New York City to Sterling Communi-
cations Inc., New York, for an un-
disclosed sum. Irving Mitchell Felt,
chairman of Madison Square Garden,
said last week that the arrangement
with Sterling does not interfere with
current agreements with TV stations
or cable TV systems in the New York
metropolitan area. Sterling Communi-
cations, 47% owned by Time-Life
Cable, will distribute a package of
about 200 sports and special events
as part of a program service to be
initially offered to cable systems in
the Northeast part of the U.S. and to
other areas subsequently. A spokes-
man for Sterling indicated that sub-
scribers would have to pay a fee be-
yond their regular subscription charge
for the program service.

cable at the expense of free broadcasting
television [the use of broadcasting’s pro-
grams] must provide protection against
siphoning of attractions from free broad-
casting to cable television.”

ABC in a separate comment and a
group of licensees of 20 television sta-
tions broke ranks with their colleagues
in broadcasting to urge the commission
to seek congressional guidance. And they
said Congress should consider all tech-
nical means that can be used for pay
television,

ABC said that not only does the com-
mission lack the authority “to promote™
any system of pay cable but that its au-
thority over cable-television services now
rests “on tenuous grounds.”

However, it also said that, pending
congressional action, the commission
“should take such interim action—large-
ly loophole removals—as its jurisdiction,
reasonably permits.”

Several of the broadcasters made the
argument that the poor who cannot afford
pay cable and the rural residents who
live outside cable’s reach would suffer
the most if sports and other features now
seen on television were captured by cable.
However, one of the parties commenting
last week said the pay-cable rules are
unfair to the urban poor and minority
groups and should be removed. The Ur-
ban Communications Group, of Wash-
ington, a communications consulting firm,
specializing in cable, said those groups
cannot afford time or money to see the
sports events and films that would be
barred from pay cable. But “program
fees, split among a number of viewers
are no financial burden,” UCG said.

The broadcasters were not the only
ones feeling threatened who asked the
commission to take a tough stand on pay-
cable rules, The National Association of
Theater Owners said that the commission
“should broaden its inquiry to encompass
the effect of cable pay TV on motion-
picture theaters and adopt regulations
which would insure that the development
of cable pay TV is consistent with the
continued operation of motion picture
theatres.”
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$13.7 million
merger set
by UA-Columbia

Proposal will consolidate
30 systems under new banner
of UA-Columbia Cablevision Inc.

Columbia Cable Systems Inc., Westport,
Conn., and United Artists Theaters Inc.,
New York, have reached an agreement
whereby Columbia Cable would acquire
UA Cablevision Inc. in an exchange of
stock.

The proposed merger calls for share-
holders of UA Cablevision, a subsidiary
of United Artists Theaters, to receive
1.0667 shares of Columbia stock for each
share held. On the basis of Columbia’s
bid price of $17.125 on the over-the-
counter market, the transaction has an
indicated value of $13.7 million. UA
Cablevision also is traded over the counter.

Columbia Cable operates 14 systems
with about 75,000 subscribers. UA has
16 systems and approximately 62,000
subscribers.

The proposal must be approved by
shareholders and directors of Columbia
Cable and UA Cablevision. Upon com-
pletion of the merger, five designees of
UA Cablevision will be added.to the
consolidated corporation. The new firm
will be renamed UA-Columbia Cable-
vision Inc.

'72 good for cable. The Department
of Commerce says that cable televi-
sion should have revenues of $375
million this year—10% above last
year's $340 million. The assessment
is contalned in the department's “In-
terim View of the Economy,” issued
Oct. 27. The report also predicts there
will be 6.9 million subscribers for
cable by the end of this year.

FCC sets ground rules
for lllinois CATV’s

Action follows request from state
requlatory agency involved
in jurisdictional dispute

lllinois cable systems have been advised
by the FCC of interim procedures that
will be in effect for their certificate-of-
compliance applications while the regu-
latory authority of cable in that state is
being decided.

The FCC ruling was requested by the
Illinois Commerce Commission, which
last year claimed jurisdiction over all state
CATY operations. That declaration is be-
ing challenged in thc Illinois Supremc
Court, with a ruling expected early next
year. In the meantime, the Illinois com-
mission asked FCC to rule that it will
grant compliance-certificate applications
only upon showing that they are in com-
pliance with local law. It noted that Illi-
nois systems are currently prohibited
from starting new construction unless



granted a waiver by the Illinois Com-
merce Commission.

FCC said that in cases involving sys-
tems in operation before May 5, 1972,
compliance certificates will be granted
unconditionally, as long as the systems
conform to the FCC’s rules, Systems
starting after that date, FCC said, will be
granted upon showing that they have
complied with both the federal and state
laws. Saying that it did not wish to burden
systems with excessive obligations to an-
swer to both state and federal authorities,
FCC said it did not want those systems
to disregard local stay orders either. The
Illinois Commerce Commission’s motion
had been opposed by the lllinois-Indiana
Cable Television Association.

Teleprompter buys Joliet
system for $1.7 million

Teleprompter Corp., New York, has ac-
quired a cable-television system serving
five communities in the Joliet, IIl., area,

Teleprompter bought Community Elec-
tronics Systems Inc., Joliet, for about
$1.7 million cash. The cable system is
under construction and plans to serve
about 9,000 homes. Teleprompter said
two officers of Community Electronics
Systems, George W. Rourke Jr. and Ron-
ald H. Galowich, will continue as vice
presidents.

Included are
¢ Console.

* 2 Professional 3-speed 12-inch Turntables.
2 12-inch Tone Arms.

2 Stanton Cartridges, with styli.

Turntable Equalizer/Preamplifier , . , 2 for stereo.

Nine systems to choose from . . .

Equipment & Engineering

IBEW threatens
strike at CBS

Plan to use nonunion personnel
on certain equipment may bring
walkout before election day

Accountants, purchasing agents, research-
ers, promotion writers and other non-
union personnel at CBS were poised last
week to fill such unfamiliar roles as
cameramen, boom men and audio tech-
nicians—if necessary,

Part of a specially trained group in the
intricacies of broadcast technology, the
management and supervisory workers
were on alert after the International
Brotherhood of Electric Workers said it
glanned to call a strike before election

ay.

The principal issue, according to an
IBEW spokesman, is that CBS wants to
allow nonunion personnel to operate
equipment such as video-tape recorders
and character generators. Technical per-
sonnel have always operated this equip-
ment in the past, he said. “We don't
resent automation, but we do resent be-
ing denied the fruits it will provide to
the union,” he added.

CBS officially would not comment on
the IBEW claim regarding the basic issue
in the dispute, except to say the company

[ ]
S5
... for LPB’s mini-studio
systems, delivered complete
and ready for on-air, recording
studio or remote operation.

each with sturdy,

handsome, white Formica® top furniture over blue
textured finish steel legs and supports.

Other dj5 systems start as low as $1125. The larger
dj8 systems from $1225.

LPB offers a complete line of broadcast audio equip-
ment. Call or write us for all your audio needs, from
microphones to tape recorders.

LPB Inc.

520 Lincoln Highway, Frazer, Pa. 19355 (215) 644-1123
In Canada: P, O, Box 669, Orleans, Ontario (613) 824-3232
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was not trying to fill jobs with nonunion
personnel that formerly were handled by
IBEW members. One source close to the
negotiations said CBS wants the right to-
hire employes possessed with certain
skills needed for the new emerging tech-
nology. The union has insisted that if this
happens, this work must be duplicated by
union technicians. CBS reportedly has re-
sisted this demand, believing it would
lead to duplication of personnel and
effort. .

The strike threat arose after CBS and
IBEW broke off negotiations last Tues-
day (Oct. 31) after participating in
round-the-clock talks in Washington.
IBEW’s contract expired Sept. 30 and a
strike referendum, empowering the IBEW
negotiating committee to call a strike at
any time, passed on Oct. 12,

The dispute involves more than 1,200
enginers, cameramen, technicians and
allied workers at the television and radio
networks and company-owned stations in
New York, Chicago, Los Angeles, St.
Louis, Philadelphia, Boston and San
Francisco.

When the impasse in negotiations was
reached, a union spokesman was quoted
as saying that “at this time, a strike is
inevitable.”

CBS issued a statement saying that
operations would continue uninterrupted
through the use of managerial, super-
visory and other nonunion personnel in
the event a strike is called.

Like the other networks, CBS for years
has pursued a policy of providing tech-
nical training for a selected number of
employees in various parts of the com-
pany operation. This has proved to be a
prudent approach since engineering func-
tions are recognized as the most vulner-
able in the event of a strike.

The special training proved most for-
tuitous at CBS when about 1,300 mem-
bers of IBEW called a strike in 1958
(BROADCASTING, April 7, 1958). Approxi-
mately 500 of the trained cadre manned
the technical posts and managed to con-
tinue television and radio operations with
a minimum of disruption until the settle-
ment of the strike on April 18,

Funding for hardware

How much more to come is uncertiain,
but HEW hands out $4 million
to public radio and TV stations

Twenty-four noncommercial television
and radio stations have received over $4
million in the latest series of facilities
grants by the U.S. Office of Education.
The grants are the first to be awarded
in fiscal 1973 under the Educational
Broadcasting Facilities program. The total
amount to be distributed this year is un-
certain because the President has twice
vetoed HEW-Labor appropriations bills
(BROADCASTING, Oct. 30). Both Congress
and the White House have recommended
that $13 million be earmarked for this
specific program.
_ The facilities program was cstablished
in 1963 and has resulted in 366 grants,
worth $68.7 million. The recipients of the




latest $4,069,934 doled out by HEW are
as follows:

KcsM-FM San Mateo, Calif. ($16,354);
krMA-Tv Denver ($205,740); Connect-
icut ETV Network ($232,500); wipB-
(Tv) Muncie, Ind. ($60,000); wFYI(TV)
Indianapolis ($326,797); kTwu(Tv) To-
peka, Kan. ($77,520);: Maryland Center
for Public Broadcasting, to establish a
noncommercial TV station in Hagers-
town, Md., on channel 31 ($429,825);
WFCR-FM Amherst, Mass. ($14,490);
wucM(Tv) University Center, Mich.
($200,000); wpse(Tv) Duluth, Minn.
($138,750); wskG(Tv) Binghamton, N.Y.
($285,593); wNED(Tv) Buffalo, N.Y.
($178,614).

Also KLvX(Tv) Las Vegas ($117,000);
wcCET(TV) Cincinnati ($171,192); wrsx-
(tv) Clearfield, Pa. ($261,500); wTcCt-
(tv) Chattanooga ($218,130); East
Tennessee State University, to help es-
tablish a noncommercial FM in John-
son City, Tenn., on channel 208 ($63,
572);KERA(TV) Dallas ($91,287); wHRo-
(Tv) Hampton-Norfolk, Va. ($197,183);
KTOY(FM) Tacoma, Wash. ($20,278);
West Virginia Educational Broadcasting
Authority, to help establish a noncom-
mercial FM station in Beckley, W.Va.,
on channel 208 ($121,419); wMUL(TY)
Huntington, W.Va. ($106,575); wHaA-
(Tv) Madison, Wis. ($371,215); Kvzk-
(Tv) Pago Pago, American Samoa
($334,400),

Sony, IVC upstage
exhibitors at NAEB

Expanded U-Matic production, new
cartridge video recorder announced

More than 70 exhibitors showed equip-
ment and other products at the 48th an-
nual National Association of Educational
Broadcasters convention in Las Vegas,
with Sony Corp. of America being the
major newsmaker. International Video
Corp., which did not exhibit at the Las
Vegas Convention Center, instead hold-
ing a news conference at the Circus
hotel, shared the spotlight with Sony.
IVC, based in Sunnyvale, Calif., intro-
duced a series of color-video cartridge
recorders, using self-threading one-inch
tape that are said to be smaller, more
compact and lighter than other VCR’s
on the market. Sony, out of Long Istand
City, N.Y., announced that it wili pro-
duce at least 00,000 of its U-Matic
video-cassette units during the coming
year and will build a factory in Japan to
achieve this stepped-up production.
IVC’s new cartridge video recorder,
designated as the VCR-100 series, is
specifically designed for the top end of
the closed-circuit television market, but
with cable-TV, broadcast-TV, advertising,
teleproduction applications, as well as for
industrial, educational, medical and gov-
ernment use, Jt was stressed at the news
conference that the new VCR series uses
video-tape cartridges that are completely
tape interchangeable with every recorder
IVC makes and does not obsolete any of
the company’s software. Three VCR-100
models are being made available: a color

playback unit priced at $1,900; a mono-
chrome recorder/player for $2 300; and
a color recorder/ player priced at $2,700.
Deliveries are scheduled to begin next
March.

Sony, which has manufactured 40,000
U-Matic units in the last 18 months,
selling 20,000 since March, noted that
the average U-Matic video-cassette ma-
chine sells for $1,200 thus indicating that
the 100.000 unit production could gen-
erate $120 million in revenues. A 30-
acre factory will be built in Nagoya,
Japan, with ground to be broken the end
of this year and completion of construc-
tion scheduled by next summer. The fac-
tory will have the capacity to go beyond
100,000 units per year.

According to Sony's new president
and chief executive officer, Harvey L.
Schein, educational and medical institu-
tions, in addition to industry and gov-
ernment, figure to bhe the initial biggest
customers for the U-Matic videocassette,
but he did not preclude the entertainment
industry. “We're not pushing it to the
consumer market,” he conceded, “but it's
inevitable that consumers will be interest-
ed in it.” He pointed out that there now
are some 40 firms involved in the pro-
duction and distribution of programs of
various kinds (few of them of an enter-
tainment nature, however) for use with
the Sony U-Matic video-cassctte record-
er/player.

Also shown were low-priced color TV
cameras, including Magnavox’s single-
tube at $2,500, and Shibaden’s one-tube
unit to be available next year.

Bank Promissory Notes, Due 1979

$650,000
CATV Service Company (New Jersey)

Finance

Videorecord makes plans
for first public offer

Turns from private placements
to open market for next $2 million

Videorecord Corp. of America, Westport,
Conn., one of the first companies formed
to exploit the emerging technology and
applications of videocassettes, may be the
next company in that field to go public.
It has filed registration with the Secu-
rities and Exchange Commission seeking
to sell 250,000 shares at $8. The offering
—assuming SEC approval—would be
handled by W, R. Safir & Co., New York,
on a “best efforts” basis.

Videorecord has until now been fi-
nanced by venture capital and borrowings
—a total of $3.5 million, according to
Stafford L. Hopwood Jr., an ex-CBS Labs
vice president who formed Videorecord
with a number of broadcasting and show
business associates in 1969, It is engaged
in both the software and hardware sides
of the videocassette industry—that is, it
has contracted for or produced a number
of programs for mastering in the various
videocassette modes, and has contracted
for videocassette playback equipment on
which those programs may be used. Its
major effort has been to create a “net-
work” of franchised operators around the
country. Two-page, four-color ads an-
nouncing that network are being placed
in this week’s subscription issue of Time

The undersigned acted as financial advisor to
the company in this private placement. This
advertisement appears as a matter of record only.

Oclaber, 1972
B—

COMMUNICATIONS ADVISORS, INC.

Financial Consultants to the CATV lndustry

Jim Ackerman, President
1800 North Meridian Street
Indianapolis, Indiana 46202 |

(AC 317) 923-2353
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and next week’s issue of Business Week.
According to the preliminary prospectus
issued in connection with the stock offer-
ing, Videorecord has so far enlisted 35
dealers serving 75 of its projected 376
territories. Each territory is based on
100,000 “television homes,” for which
dealers pay 15 cents each.

Proceeds of the stock offering would
go first to partial payment ($500,000)
of a $729,392 loan from First Pennsyl-
vania Banking and Trust Co. A second
half-million would go to production and
inventory costs of programs planned or
in production, and f 100,000 would go to
advertising.

Videorecord has made substantial in-
vestments or commitments in player
equipment, principally with the Philips
Broadcast Equipment Corp. It has in the
past contracted for a number of Philips
black-and-white, reel-to-ree! videotape
decks, and now has commitments to pur-
chase up to 11,350 Norelco videocassette
machines from that company for over $9
million, It is the exclusive American dis-
tributor for this equipment. Prior to its
availability, however, Videorecord is turn-
ing to Sony's W-matic color players to at-
tempt to supply its dealer system,

Dr. Hopwood is chairman, president
and chief executive officer of Video-
record. The company’s first chairman was
William Schuman, the composer, who
remains a director. Others on the board
include W. Theodore Pierson, Washing-
ton communications attorney; Beardsley
Graham, communications consultant;
William Bernbach, chairman of the
Doyle Dane Bernbach advertising agency;
Hugh Downs, the entertainer, and Alan
R. Novak, chairman of Development
Technologies Inc., Washington. Dr, Hop-
wood, whose $50,000 salary was raised
to $75,000 this summer, controls some
708,000 shares (including over 350,000
shares he received in the company’s ini-
tial recapitalization at an effective price
of 1.3 cents). Mr. Pierson holds 50,050
shares at that price for his law firm. Mr.
Graham, who's now working full-time for
aggregate compensation of $50,000 per
year, holds 30,030 shares. Dr. Schuman,
who as chairman was paid $50,000 in
1971, is now being compensated at the
rate of $12,000 under a contract expiring
in 1975.

Videorecord issued a private placement

of some 450,000 shares to seven investors

at $2.25 per share in January 1970, and
sold another 425,000 shares for $3.74 to
21 private investors in November that
year. It issued 115,000 shares at $6.50
to 15 private investors in February and
March this year.

The high cost of pioneering in the
videocassette field is indicated by a sum-
mary of Videorecord’s costs for its first
two-and-a-half years. They amounted to
$702,097 in 1969-70, $1,544,222 in 1971
and $1,055,051 in the first five months
of 1972, for a total of $3,301,370. Rev-
enues for that period have come to
$1,544,924, of which $543,250 remains
on an accounts receivable basis.

More strong showings
in third quarter

The nine-month reports from publicly
owned broadcast companies continue to
glow with words like “record perform-
ance.” Following the pattern that was
firmly established late last month (BRoAD-
CASTING, Oct. 30), 14 companies asso-
ciated with broadcasting issued their re-
ports last week. All were upbeat.

Two companies—Zenith Radio Corp.
and Foote, Cone & Belding Communica-
tions—reported all-time high figures for
the period. Zenith reported $40.5 million
in revenues and $27.3 million net income:
FCB reported $1,468,000 net income and
increased per-share earnings (from 26
cents to 68 cents).

Other companies such as Capital Cities
Broadcasting Corp. (revenues up from
$70 million to nearly $87 million), 3M
Co. (16.8% jump in net income) and
Technicolor {19% jump in net income)
contributed their share of the good news,
in what analysts foresee as a record year
for the entire field. Following are the
latest financial reports.

Capital Cities Broadcasting Corp., New
York, reported substantial gains in reve-
nues and income for both third quarter
and first nine months. Advances were
attributed mainly to increases in broad-
cast sales, Company also cited progress in
its publishing operations.
For nine months ended Sept. 30:

1972 1971
Earnaed per share $ 155 § 1.16
Net revenues 86,932,000 70,167,000
Net income 11,923,000 8,821,000

HOWARD

Brokers—Consultants

445 PARK AVENUE

NEW YORK, N, Y, 10022

mora than a Jhaeih o/ Condfrucfiw .S)eruice
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Faote, Cone & Belding Communications
Inc., New York, reported record level of
income and increased per-share earnings
for first nine months of year. Agency said
billings gained 18% over same period last
year. FCB Cablevision lost $766,000 or
36 cents per share in period compared
with $247,000 or 11 cents per share lost
in the nine months last year. Agency said
that “as previously disclosed,” it is study-
ing alternatives to its cable interests.
For nine months ended Sept. 30:

1972 1971
Earned per share . 0.26
Billings 197,511,000 167,590,000
Net income 1,468,000 574,000
Shares outstanding 2,152,000 2,191,000

Combined Communications Corp., Phoe-
nix, reported increases in revenues and
earnings for first three quarters of 1972.
Included were operating results of Mul-
lins Broadcasting Co., acquired in Febru-
ary 1972, and Eller outdoor advertising
firms in California and Texas, acquired
last March and June, respectively. For
nine months ended Sept. 30:
972 1971

Earned per share $ 084 § 0.59
Revenues 40,085.669  23,387.985
Net income 2,646,786 1,515,947

John Blair & Co., New York, reported
52% increase in third-quarter earnings
and 21% gain for first nine months.
Third-quarter earnings improvement was
attributed to graphics division’s stronger
performance. Broadcast rep earnings
were less than in similar quarter in 1971.
For nine months ended Sept. 30:

1972 1971
Eamed per share $ 084 § 0.70
Revenues 54,193.000 46,980.000
Net income 2,189.000 1.805.000
Shares outstanding 2,603,000 2,590,000

Pacific Southwest Airlines, San Diego,
which through its PSA Broadcasting Inc.
subsidiary operates four FM stations in
California, reported 5.7% decrease in
third-quarter net income but increases in
both net income and revenues for nine-
month period, despite losses by com-
pany's hotel and broadcasting operations.
For nine months ended Sept. 30:

1972 1971
Eamed per share $ 27 § 1.20
Revenues 82615 000 76,686,000
Net income 5,144,000 3,935.000

Note: Net earnings for 1972 includes extraordinary
gain of $737.000, or 17 cents per share, from sales
of aircraft.

3M Company, St. Paul, reported 16.8%
jump in net income and 15.4% increase
in revenues for nine months ended Sept.
30:

1972 1971
Earned per share $ 58 1.36
Revenues 1,568,000 000 1.358.000,000
Net income 178.300.000 152,600,000

Communications Satellite Corp., Wash-
ington, reported increases in revenues
and net income for first three quarters of
1972, resuiting “primarily from growth
in the mumber of full-time half circuits
leased by Comsat to its customers.” For
nine months ended Sept. 30:

1972 1971
Earned per share s 1.90 1.7
Revenues 77,765,000 65.439,000
Net income 19.035.000 17.123.000

LIN Broadcasting Corp., New York, re-
ported improvements in revenues and net
income for both third quarter and first
nine months of 1972.

Company noted the gains were achiev-



ed despite lower national radio sales in
third quarter. Television and LIN Com-
munications showed operating gains dur-
ing period. For first nine months ended
Scpt. 30:

1972 1971
Earned per share s 131 8 (0.24)
Povenuas 15.465.072 13.958.398
Nnt' incomn 3.060,357 (558,807}

Kingstip Tnc., licensee of KHFI-AM-FM-TV
Austin, Tex., reported record revenues
and earnings for fiscal-year 1972 ended
Sept. 30:

1972 1971
Eamad per share 1.00 !
Revenues 17,713,971 14,906,340
Not income 1.116,948 930,920

Meredith Corp., Des Moines. Towa, re-
ported increases in revenues and earnings
for first fiscal quarter of 1972. For three
manths cnded Sept. 30:

1972 19771
Earned ner share H 052 § 0.41
Rovenuon 41,302,000 38.514.000
N»l inszmn 1.4R0,000 1,149,000

Admiral Corp., Chicago, reported in-
creased sales and earnings for first three
quarters of 1972. For nine months ended
Sept. 30:

1972 1971
Earned per share 5 167 $ 0.42
Aevenues 345,026,000 295,721.000
Net income 8,817.000 2.194.000

Creative Management Associates, I.os
Angeles, talent agency, reported im-
proved net earnings for most current
third quarter and for last nine month
period.

For nine months ended Sept. 30:

1972 1971
Farmed per share $ 051 $ 0.41
Revenues 7.009.000 6.952.000
Net earnings 499,000 397.000
Ogilvy & Mather International, New
York, reported net income increased

3R.7% and billings were up 41% for the
first nine months ended Sept. 30:

1972 1971
Earned per share $ 1.36 § 1.0t°
Billings 298,290,000 211,400,000
Net income 2,487,282 1,792,722

*Adjusted for stock split.

Schering-Plough Corp., Bloomfield, N.J..
reported record sales and earnings for first

three quarters of 1972. For nine months
ended Sept. 30:

1972 1971
Earned per share H 223 ¢ 1.73
Revenues 380,478,000  330.465.000
Net income 59.621.000 46,084,000

Zenith Radio Corp., Chicago, reported
that sales and earnings for first nine
months of 1972 were highest in com-
pany's history. For nine months ended
Sept. 30:

1972 1971
Farnad per share s 143 8§ 0.86
Revenues 540,501,000  420.6R3.000
Net income 27.281,000  16.324.000
Reeves Telecom Corp., New York, re-

ported rise in gross revenues and in net
income for nine months ended Sept. 30:

1972 1971
Earnad per share $ 054 § 0.22
Ravenuns 6.731.346 5,174,928
Nat iricame 1,333,005 549.F23

Interpuhlic Group., New York, reported
that increases in expenses were held to
5% while gross income rose 7.3% as
company increased its net income 42%
for the nine months ended Sept. 30:

1972 1071
Earnad per share 3 134 ¢ 1.0
Billinas 562,047.000  523.901.000
Net income 3,461,000 2,300,000
Shares outstanding 2.130,225 1.944.035

Gray Communications Systems Inec., Al-

bany, Ga., reported increases in revenues
and earnings for first fiscal quarter. For
three months ended Sept. 30:

1972 1971
Earned per share $ 030 § 0.22
Aevenues 2,024,895 1,664.650
Net income 144,542 103.882

Technicolor Inc., Hollywood, film and
video-tape processor, reported 19% in-
crease in net income for first fiscal quar-
ter. at least in part result of cost reduc-
tion cfforts. For quarter ended Sept. 23:

1972 1971
Earned per share $ 027 S 0.23
Revenues 26,372,000  25.998.000
Nol income 1,007.000 848,000
Shares outstanding 3,785,450 3,747,053

T T e T P Y P P TS F RN
New funds for CCA

T.ong-term financing arrangements total-
ing $2.4 million, have been announced by
Bernard Wise, president of CCA Elec-
tronics Corp.. Gloucester City, N.J,
manufacturer of TV and radio broadcast
transmitters and associated equipment.
The package includes a $1-million term
loan. taken by the Philadelphia National
Bunk, and two debenture series, one at
$900,000 for scven years and the other
for $500,000 for 10 years, placed with
institutional investors by Drexel Firestone
Inc. and Suplee-Mosely Inc.

Gains in the market. The stock of Walt

Disney Productions jumped by over 10

points for the second week in a row—easily the largest gain in either week for any
of the 134 companies listed on the BROADCASTING stock index. In a period of
relatively little fluctuation Disney has gone from 176 to 186% to 197% in suc-
cessive weeks. The 5.62% gain last week |eft Disney near its 1972 high mark

of 201%.

Elsewhere in the index, Rahall Communications was up 13, from 14%2 to 16%,
for the largest gain among companies involved only in broadcasting. Storer Broad-
casting was down 1% from 44% to 43%, the largest decrease. (That decline
followed a week in which Storer’'s stock jumped 3% points, reflecting the com-
pany's announcement of a record nine-month period [BROADCASTING, Oct. 30]).

Seven companies gained during the week,

six declined, and one did not change.

Schering-Plough rose 7% points, from 127% to 135 (its high for the year), to lead
broadcast companies with other major interests. Twenty-five companies in this
category were up, 10 were down and five were unchanged. Other gainers Included

Time Inc. in the cable category (up 3%,
national

in the programing category (up 2v:—or 26.3% —from 9%

from 48% to 513); Teletronics Inter-
to 12);

Foote, Cone & Belding in the service category (up 13, from 103 to 12%), and

Ampex in the manufacturing category (up

1%, from 5% to 7Vz).

In all, 75 companies of the 134 listed were up last week; 39 were down; and 19
remained the same. The only category with more losers than gainers was service

companies, which showed seven firms up,

eight down and four the same.

Broad

Weekly market summary of 134 stocks allied with broadcastng

Approx. Total markel
shares capltaii-
Stock Closing Closing Nat change % change 1972 out zation
symboi E£xch. Nov. 1 Oct. 25 in week in week High Low (000) (000)

Broadcasting
ARC ABC N 7B 1/2 78 + 172 + b4 81 1/2 51 1/4 By&41B 660,813
AST COMMUNICATIONS ASIC o] 1 1/8 1 3/8 = 174 - 1A.18 S 1 1/8 1,815 24041
caplTAL CITIES [l ) N 58 57 + 1 + 1.75 b4 1/4 LY:] 61496 376,768
CAS CRS N S0 3/4 52 3/4 - 2 S 3.79 h3 45 172 28,096 1+425,872
cox CoX N 39 39 .00 51 36 1/4 5+827 2274253
FENDERATED MEDIA o] 2 2 172 = 1/2 = 20.00 4 /8 2 820 1+640
GROSS TELECASTING GGG A 17 174 16 5/8 + 5/8 + 3.75 23 7/8 12 1/& 800 13,800
LIN L INB n 12 5/8 11 1/2 + 1 1/8 + 9.78 22 3/8 11 24341 29,555
MNONEY MDON Q 9 3/4 3 5/8 + 1/ * 1.29 11 5/8 4 250 2+437
PACIFTC & SDUTHERN PSNU Q T 1/4 6 1/2 + 3/ + 11.53 18 1/4 6 172 2.010 14,572
RAHALL CNOMMIINICATINNS RAHL n 16 1/6 14 1/2 + 1 3/4 + 12,04 29 8 1,037 16,851
SCRIPPS~-HDWARD SCRP n 22 3/4 22 3/s .00 27 LR 2,5A9 58,899
STARR SBG M 24 S/8 24 3/6 - 1/8 - .50 30 1/2 15 1/2 11042 254659
STORFR SBK N 43 1/6 a6 TI8 - 1 5/8 - 3.62 49 3/8 31 42223 182,644
TAFT TFR N 54 3/4 55 7/8 - 1 1/8 = 2.01 59 1/4 41 374 49064 2224504
TNTAL 69,828 3:261.308
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Approx. Total market
shares capiall-
Stock Ciosin Closin Net change % change 1972 oul zation
symbol Exch.  Nov. Oct. 2 in week in week High Low (000) (000)

Broadcasting with other major interests
ADAMS-RUSSELL AAR A 5 5 -00 8 3/4 4 1/2 1,250 6+250
AVCO AV N 15 1/2 14 5/8 + T/8 + 5.98 20 7/8 13 7/8 11+497 1784203
RARTELL MEDIA BMC A +3 1/8 2 1/8 + 1/4 + 8.69 7 1/8 2 3/4 2+257 7.053
CHRIS-CRAFT CCN N 5 4 5/8 + 3/8 + 8.10 8 3/4 4 5/8 3,999 194995
COMBINED COMMUNICATIONS CCA A 37 1/4 33 174 + 4 + 12.03 42 172 28 1/2 3+264 121+584
COWLES COMMUNICATIONS CwLl N 10 1/4 10 3/8 = 1/8 = 1.20 13 1/8 9 1/s2 3,969 40y 682
DUN & BRADSTREET DNB N 79 1/8 77 172 + 1 5/8 + 2.09 Bl 3/8 63 12,894 1,020,237
FUQUA FOA N 19 5/8 18 1/4 + 1 3/8 + T.53 21 1/8 15 5/8 9y 399 1844455
GABLE INDUSTRIES GBI N 24 3/8 23 1/2 + 7/8 + 3.72 32 1/4 23 2,220 56+112
GENERAL TIRE & RUBBER GY N 27 26 5/8 + 3/8 + 1.40 32 5/8 24 5/8 19,483 5264041
GLOBETROTTER COMMUNICATION INC GLBTA 0 T1/72 T 1/2 .00 20 1/2 7 172 24843 21,322
GRAY COMMUNICATIONS 4] 10 3/4 10 172 + 1/4 + 2.38 14 6 172 475 5.106
I1SC INOUSTRIES ISC A 6 7/8 7 - 1/8 - 1.78 9 1/8 -] 14655 11,378
KAISER INDUSTRIES Kl A & 5 374 + 1/4 + 4. 34 9 5/8 5 1/2 26+948 1614688
KANSAS STATE NETWORK KSN 0 -] 6 3/8 = 3/8 - 5.88 T 7/8 [} 1621 9,726
KINGSTIP INC. KTP A 12 172 13 374 - 1 174 - 9.09 16 1/8 10 7/8 1+154 145425
LAMB COMMUNICATIONS D 2 5/8 2172 + 1/8 + 5.00 4 778 2 475 14246
LEE ENTERPRISES LNT A 21 3/4 21 578 + 1/8 + =57 30 17 172 3,357 73.014%
LIBERTY CORP. LC N 23 3/8 22 5/8 + 3/4 + 3.31 23 3/8 17 1/2 645753 157,851
MCGRAW HILL MHP N 15 14 3/8 + 5/8 + 4.34 20 7/8 13 1/4 23.+327 349,905
MEDIA GENERAL INC. MEG A 30 374 27 1/8 + 2 7/8 + 10.31 49 3/8 27 7/8 3:434 105+595
MEREQITH CORP. MOP N 21 3/4 22 = 174 = 1.13 30 3/4 18 172 2:812 6le161
METROMEDIA MET N 34 172 35 - 172 - l1.42 39 27 1/4 5,959 205+ 585
MULTIMEDIA INC. 0 43 43 =00 44 14 2,408 103,544
OUTLET CO. oTUY N lé 14 00 19 3/8 13 1,336 18,704
PACIFIC SOUTHWEST AIRLINES PSA N 20 19 + 1 + 5.26 37 172 18 5/8 3,771 75+ 420
POST CORP. POST 0 17 1/4 15 1/4 + 2 + 13,11 30 9 942 16+249
PUBLISHERS BROAQOCASTING CORP. PUBB 0 Z 1/8 2 1/8 .00 4 7/8 1 5/8 919 l+952
REEVES TELECOM RBT A 3 3/8 2 3/4 + 5/8 + 22,72 4 1/4 2 3/8 2:292 7,735
RIODER PUBLICATIDNS RPI N 23 1/4 23 374 - 172 = 2.10 34 172 23 1/4 8,327 193,602
RDLLINS ROL N 37 172 36 172 + 1 + 2,73 43 1/4 33 124146 455,475
RUST CRAFT RUS A 36 172 32 1/4 + 2 1/4 + 6.97 39 3/8 24 2+ 318 79+971
SAN JUAN RACING SJR N 21 20 7/8 + 1/8 + .59 34 3/4 20 5/8 1,958 41,118
SCHERING-PLOUGH SGP N 135 127 1/4 + 7 3/4 + 6.09 135 B2 5/8 251471 3,438,585
SONDERLING 508 A 12 11 172 + 172 + 4.34 30 374 11 1,005 12,060
TIMES MIRROR CO. TMC N 52 1/8 53 1/4 - 11/8 = 2.11 61 5/8 46 1/2 15,395 B02+ 404
TURNER COMMUNICATIONS 0 5 3/6 5 1/2 + 174 + 4454 T 2 1.328 7+638
WASHINGTON POST CD. wWPO A 34 3/4 34 1/ + 172 + 1.45 37 1/4 23 172 4y B0S 167,008
WHOH CORP. 0 15 16 - 1 - 6.25 30 11 589 8,835
HOMETCO WOM N 19 5/8 20 1/8 - 1/2 = 2.48 25 7/8 18 1/2 5789 113,609
Cable TOTAL 2411845  B848B80.:581
AMECD ACD 0 2 172 2 172 .00 12 3/4 1 1/2 1,200 3000
AMERICAN ELECTRONIC LABS AELBA O 4 174 3 3/4 + 172 + 13,33 9 3/4 3 1,726 7+335
AMERICAN TV & COMMUNICATIDNS AMTV 0 43 1/2 45 1/2 - 2 S 4439 47 1/4 17 174 24462 107,097
BURNUP £ SIMS BSIM 0 23 172 24 = 1/2 = 2.08 24 6 3/4 7510 176+485
CABLECOM-GENERAL CCG A 8 3/4 9 1/8 = 3/8 = 4,10 18 1/4 8 3/4 2+438 21+332
CABLE FUNDING CDRP. CFUN 0 11 3/¢4 12 3/8 = 5/8 = 5.05 15 1/4 g 7/8 1,233 14,487
CABLE INFORMATION SYSTEMS 0 Z 174 2 1/4 -00 4 3/4 1 3/4 955 21148
CITLZENS FINANCIAL CORP, CPN A 8 3/4 8 1/2 + 174 + 2.94 15 1/4 8 1/s2 2+416 21+¢140
COLUMBIA CABLE CCAB 0 18 16 3/8 + 1 5/8 + 9,92 21 3/4 16 3/8 900 16+200
COMCAST CORP. 0 “ 178 4 3/8 = 1/4 = 5.71 7 4 1/8 1,280 5,280
COMMUNICATIONS PROPERTIES COMU 0 9 8 3/8 + 5/8 + T.46 27 3/8 8 3/8 1,917 17+253
COX CARLE COMMUNICATIONS cxe A 37 37 .00 41 3/4 23 1/4 3,556 131,572
CYPRESS COMMUNICATIONS CYPR 0 .00 23 7 2,732 52+591
ENTRON ENT A 3 1/2 3 1/2 =00 9 1/4 3 1,358 4,753
GENERAL INSTRUMENT CORP, GRL N 29 27 7/8 + 1 1/8 + 4,03 32 7/8 20 3/4 64501 188+529
LVO CABLE INC. Lvoc 0 11 3/4 11 578 + 178 + 1.07 16 1/2 6 3/4 1,466 17,225
SCIENTIFIC-ATLANTA INC. SFA A 13 1/8 11 5/8 + 1 172 + 12.90 13 3/8 8 1/8 909 11,930
STERLING COMMUNICATIONS STER 0 4 3/8 3 1/2 + 7/8 + 25.00 T 374 3 1/2 2+¢162 9+458
TELE-COMMUNICATIDNS TCOM 0 29 28 1/4 + 3/4 + 2,65 35 1/4 15 172 3,822 110,838
TELEPROMPTER TP A 33 172 34 = 172 S l.47 44 172 2B 1/8 15¢551 520+958
TIME INC, TL N 51 3/4 48 1/2 + 3 1/64 + 6.70 64 3/4 44 5/8 7+2B4 376,947
TOCOM TOCM 0 7 5/8 7 3/4 - 1/8 = l1.61 10 7 596 449544
UA CABLEVISION INC. UACY 0 15 1/2 13 3/8 + 2 1/8 + 15.88 24 13 750 11,625
VIACOM VIA N 19 1/4 19 1/8 + 1/8 + .65 28 1/2 15 1/2 3,836 73,843
VIKOA VIK A 9 8 3/4 + 1/4 +. 2,85 19 3/4 B 2,333 20+997
Programing TOTAL 76:893 149274567
COLUMBIA PICTURES CPS N 10 7/8 9 3/4 + 1 1/8 + 11,53 la 7/8 9 1/B 6¢342 68,969
DISNEY DIS N 197 1/4 186 3/4 + 10 172 + 5.62 201 3/4 132 3/4 13,802 297229444
FILMWAYS FWY A % & .00 8 3 5/8 1.868 Te&l2
GULF & WESTERN GH N 34 7/8 34 1/8 + 3/4 2.19 44 3/4 28 15+816 551,583
MC A MCA N 23 3/4 24 1/4 = 172 = 2.06 35 7/8 23 1/8 B.182 194+ 322
MGM MGM N 21 1/4 19 5/8 + 1 5/8 + 8.28 22 1/8 16 374 5+897 125+311
MUSIC MAKERS MUSC 0 1 5/8 1 5/8 .00 3 3/4 1 1/8 534 867
TELE-TAPE PROQUCTIONS ¢} 1 1/4 1 1/4 .00 2 1/8 1 2+190 2+737
TELETRONICS INTERNATIONAL [¢] 12 9 172 + 2 172 +  26.31 18 1/2 6 1/4 124 8,688
TRANSAMERICA TA N 18 17 578 + 3/8 + 2.12 23 1/2 16 1/4 67+213 1+209,834
20TH CENTURY-FOX TF L] 9 9 1/8 = 1/8 = 1.36 17 B 5/8 8,562 77,058
WALTER READE DRGANIZATION WALT 0 1 1/4 1 1/4 .00 4 1/8 1 174 2+:203 2,753
WARNER COMMUNICATIONS INC. wCl N 40 1/8 40 + 1/8 + .31 50 1/4 31 1/4 16+ 221 6504867
WRATHER CORP. WCO A 8 3/8 8 1/8 + 1/4 + 3.07 17 7/8 T 1/8 21164 184123
Service TOTAL 151,718 5:641,028
JOHN BLAIR BJ N 12 5/8 12 1/8 + 172 + 4,12 22 3/8 11 3/8 21604 32.875
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Approx.

Tota! market

shares capitafl-
Stock Closing Closin, Nel change % change 1972 out zation
symbol Exch. Nov. 1 Oct, 2 in week in week h Low (000) (000

COMSAT o] N 60 1/8 58 7/8 + 1174 + 2.12 75 3/8 52 10,000 6014250
CREATIVE MANAGEMENT CMA A 9 172 9 1/8 * 3/8 + 4,10 15 1/2 8 1/2 975 G262
DOYLE DANE BERNBACH 0oYL 3] 24 3/4 27 - 2 1/% = H.33 34 3/4 21 172 11945 48,138
FLKINS INSTITUTE ELKN a] 2 1/4 2 1/4 .00 -16 3/8 1 3/4 lebba 3,744
FOOTE, CONE & BELDING FCB N 12 1/8 10 3/4 1 378 + 12.79 14 10 5/8 25162 264214
GREY ADVERTISING GREY 0 14 3/4 15 = 1/4 = 1.66 18 1/8 9 1l/4 1,200 17+700
INTERPUBLIC GROUP 1PG N 27 27 1/2 - 172 = 1.81 3 1/8 22 3/4 2,083 564241
MARVIN JOSEPHSON ASSOCS. MRVN [} 14 1/2 14 5/8 = 178 = +85 17 3/4 5 7/8 a25 11.962
MCCAFFREY & MCCALL 0 10 3/¢ 10 172 + 174 + 2.38 16 172 T 585 6+ 288
MOVIELAR MOV A 1 374 1 578 + 178 + 7.69 3 1/8 1 3/8 l.407 21462
MPQ VIDEQGTRONICS MPO A 3 3/4 3 3/4 .00 7 1/8 3 5/8 547 2:051
NEEDHAM,» HARPER & STEERS INC. NDOHMA D 26 1/4 .00 34 1/A 21 1/2 911 23.:913
A, C. NIELSEN NIELB D w0 172 56 1/2 + 4 + 7.07 60 1/2 37 5/8 5,299 320.589
OGILVY & MATHER DGIL 0 35 37 - 2 - 5.40 48 1/2 16 1,716 60,060
PKL CO. PKL ] T/8 1 3/8 = 172 - 36.36 9 1/2 374 778 680
J. WALTER THOMPSON JHT N 27 3/4 28 - 1/4 - +89 49 1/4 23 2,704 75,036
UNIVERSAL COMMUNICATIONS INC. 4] 12 12 .00 17 8 715 8,580
WELLS, RICH, GREENE WRG N 18 18 1/4 - 1/4 = 1.36 27 1/8 17 172 1.635 294430
Manufacturing TNTAL 39,755 1+236,475
ADMIRAL AOQL N 15 374 16 3/8 - 5/8 = 3.81 7 13 578 5,813 914554
AMPEX APX N 7 1/2 5 5/8 + 1 7/8 + 33.33 15 1/8 5 10,875 A1.562
CARTRIDGE TELEVISION INC. 9 20 3/4 19 + 1 3/4 + 9.21 43 1/2 16 1/2 2,083 43,222
CCA ELECTRONICS CCAE 1} 3 3/8 3 1/4 + 1/8 + 3.84 6 1/4 2 174 ARl 24973
COLLINS RADID CRI1 N 15 172 14 172 + 1 + 6.89 19 7/8 13 174 2:+968 46+004
COMPUTER EQUIPMENT ctC A 2 578 2 5/8 .00 4 5/8 2 lrs2 2+421 61355
CONRAC CAX N 30 1/8 29 172 + 574 + Z.11 39 3i/8 24 14259 374927
GENERAL ELECTRIC GE N 64 172 b4 1/4 * 174 * .38 Y0 7/8 58 1/4 182,123 11,766,933
HARRIS-INTERTYPE HI N 48 1/4 48 3/8 = 1/8 = .25 59 45 1/2 61358 3064773
MAGNAVOX MAG N 28 1/8 29 172 - 1 3/8 - 4.66 §2 1/4 25 7/8 17,685 4974390
EL MMM N 83 3/4 80 3/4 + 3 + 3.71 85 3/4 T4 174 12,867 1,077,611
MOTNROLA MOT N 124 174 119 1/4 + 5 + 4.19 129 7/8 a0 13,481 1+675:014
OAK INDUSTRIES OEN N 18 3/8 17 1/8 + 1 174 + 7.29 21 3/4 9 5/8 1,638 30,098
RCA RCA N 36 35 1/4 + 3/ + 7.12 45 32 1/8 Tar»352 2:67641672
RSC INOUSTRIES RSC A 2 172 2 174 + 174 + 11.11 4 3/8 2 /4 3,458 81645
SONY CORP SNE N 44 578 44 7/8 = 174 = .55 48 3/8 21 174 53, 000 2+3654125
TECHNICAL OPERATIONS INC. TU A 9 7/R 10 1/4 = 3/8 = 3.69 17 7/8 9 1.386 13,686
TEKTRONT X TEXK N 51 1/4 30 3/4 + 172 + .48 65 1/2 32 3/4 8,157 418,046
TELEMATION TIMT G -] 4 3/4 + 174 + 5.26 13 3/4 6 lr7a L+050 5:250
WESTINGHAUSE wX N 43 578 42 5/8 + 1 + -1 54 7/8 38 3/8 H7:609 3+821+942
ZENITH 145 N a9 174 «7 3/4 + 1172 + 3.1a 50 1/2 39 3/4 19.037 937,572
TNTAL 508,501 ?25.890,354
GRAND TOTAL  1.088+540 46,937,313

Standard & Poor's Industrial Average 125.75 123.80 + 195

A-American Stock Exchange
M-Midwest Stock Exchange

Broadcast Advertising

F. Strother Cary Jr.,
executive VP, treasur-
er, and member of the
board, Leo Burnett
Co., Chicago., an-
nounces his retirement
at the end of this year.
He has been with Bur-
nett since the found-
ing of the agency 37
years ago.

Paul S. Gumbinner
and Robert D. Croth-
ers, account supervisors, Kenyon & Eck-
hardt, New York, elected VP's.

Fletcher Gruthoff, management super-

Mr. Cary

N-New York Stock Exchange
0-Over the counter (bid price shown)

A blank in closing price columns
indicates no trading in stock.

visor, Warren, Muller & Dolobowsky,
New York, named VP.

Peter Stacy, manager, production depart-
ment, McCann-Erickson, Los Angeles,
elected VP.

Jerry Rettig, sales supervisor, wP1X(TV)
New York, appointed sales manager. He
succeeds James P. McCann who joins
RKO Television Representatives, New
York, as VP and general manager.
(BROADCASTING, Oct. 30).

Frank Leoce and Dom Fioravanti, sales
managers, Metro Radio Sales, named
VP’s and New York sales managers.
Edward C. Barnidge Jr., account super-
visor, and Alvin L. Kacin, director of re-
search, D'Arcy MacManus & Masius, St.
Louis named VP's.
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Over-the-counter bid prices supplied by Merrlll Lynch.
Pierce Fenner & Smith Inc., Washington.

Fates & Fortunes.

M, Tritler

Mr. Saraceno

Don Saraceno, VP and manager, Blair
Television’s San Francisco office, named
general manager of Blair-TV's station di-
vision. Oliver T. Trittler, VP, and man-
ager, Los Angeles office, named to new
post of general sales manager, station di-



From Medill, Vernon R. Fryburger,
chairman, department of advertising,
Medill School of Journalism, North-
western University, Evanston, (ll., ap-
pointed to academic advisory com-
mittee of American Association of
Advertising Agencies’ Educational
Foundation. In its first five years of
existence, foundation has awarded
more than $420,000 in grants to ad-
vance advertising research programs.

vision. Both men will be based in New
York. William D. McKinstry, manager,
St. Louis office of Bowmar Lowrance, re-
gional rep, appointed manager, Blair's
St. Louis office. New managers for Los
Angeles and San Francisco will be named
in few weeks.

George E. (Ted) Akerson Jr., account
executive, Boston Herald Traveler, named
head of J. Walter Thompson’s Boston of-
fice. Mr. Akerson is son of George E.
Akerson, chairman of WHDH Inc., Bos-
ton, licensee of WHDH-AM-FM.

Mr. Altman Mr. Marrocco

Dennis Altman, creative group head, and
A. Paul Marrocco, account supervisor,
Marschalk, New York, elected VP's.

Michael Elliot, local sales manager,
WRC-TvV Washington, and James Zafiros,
account executive, NBC-TV Spot Sales.
New York, named managers, Eastern TV
Spot Sales, NBC, New York.

Richard D, Singer, account executive,
Kaiser Broadcasting’s wkBs-Tv Philadel-
phia, joins Kaiser's wkBr-Tv Cleveland
as sales manager.

Larry Profitt, account exccutive, Kansas
State Network, station group, Wichita,
Kan., appointed national sales manager.

Henry Roberts, station manager, KIXL-
(aMm) Dallas, appointed general sales
manager, Mission Central Co., San An-
tonio, Tex., station group.

John J. Albert, account executive, wwJ-
Tv Detroit, appointed national sales man-
ager, WWJ-AM-FM.

Jerry Rhoads, sales manager, KTLK(AM)
Denver, named VP and sales manager,
KAAT{AM) there.

Harvey Pearlman, with NBC, New York,
joins wceM(AM) Baltimore as general
sales manager.

Ron Leppig, with ABC, Chicago, joins
WYEN(FM) Des Plaines, 1ll., as general
sales manager.

William J. Flavin, account executive,
D’Arcy, MacManus International, New

York, joins Burton Sohigian, Detroit
agency, as account executive on Mc-
Donald’s restaurants account. Ed Brad-
shaw, with Campbell-Ewald, New York,
and Ray Pena, formerly art director, Ries
Capiello Colwell, New York, join Burton
Sohigian, Detroit as art dircectors.

Max Rein, with wave(am) Louisville,
Ky., joins winN(AM) there as sales man-
ager.

John Prendergast, buyer/planner, Ted
Bates, New York, joins Kelly, Nason,
New York agency, as media planner.

Susan Haule, director of public relations
and sales development, Pennsylvania
Ballet, Philadelphia, joins Philadeiphia
Agency there as marketing communica-
tions associate.

Ben Vaughn, director of television pro-
duction, Aaron S. Bloom TV Produc-
tions, San Francisco, joins Mulberry
Square Productions, Dallas, as producer.
Mulbery Square is producer of TV com-
mercials and industrial films.

John O’Leary, VP-marketing, Reeves-
Cinetel, New York, appointed VP-mar-
keting, Advertel, New York TV commer-
cial production company.

Sumer Bileydi, associate media director,
Ketchum, MacLeod & Grove, Pittsburgh,
resumes his position following 18 months
service in Turkish army.

Roger Wiggs, with wyna(am) Raleigh,
N.C., joins Waters Advertising, Newport
News, Va., as account executive.

Paul G. Brower, consumer product ad-
vertising manager, Olin Corp., Stam-
ford, Conn., joins Ward Archer & Asso-
ciates, Memphis advertising and public
relations agency, as account executive.

William J. Speck, recent graduate of
Providence College, Providence, R.I,
joins Fitzgerald-Toole & Co., Providence
agency, as account executive.

Judi Miller, copywriter, Women's Wear
Daily, New York, joins Chirug & Cairns
there as copywriter.

Joseph McMurray,
senior VP, broadcast
division, group-owner
Donrey Media Group,
Fort Smith, Ark.,
named executive VP
and chief operating of-
ficer, Western broad-
cast  division, and
elected to board of di-
rectors.

: Stephen C. Riddleber-
Mr. McMurray ger, executive VP,
broadcasting subsidiaries. Bartell Media
Corp., New York, elected to additional
post of corporation VP,

Jolin H. Trzaka, controller. McGraw-Hill
International  Publications Co., New
York, elected VP and controller, Mec-
Graw-Hill Broadcasting Co. Inc.,, New
York.

Henry Reiger, director, press and pub-
licity, West Coast, NBC, named VP-
public information, West Coast.
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Mr. Osborn Mr. Mandala
James R, Osborn, general sales manager
ABC-owned kGo-Tv San Francisco, named
VP and general manager of ABC's wxyz-
Tv Detroit. He succeeds Mark Mandala,
former sales manager of ABC's wis rv
Chicago, who was named to Detroit man-
agership earlier last month (BROADCAST-
ING, Oct. 16), and who now succeeds Mr.
Osborn at kGo-tv. ABC spokesman,
queried about moves, would say only that
“the personnel change in Detroit was
made in the best interests of the com-
any.” Dick Gold, account executive,
ABC-TV Spot Sales, New York, succeeds
Mr. Mandala at wLs-Tv as sales manager.

Alan J. Bell, general
manager, wJz-Tv Bal-
4 timore, joins KYW-TV

| Philadelphia as VP
4 and general manager.
| Both stations are own-
| ed by Westinghouse
| Broadcasting, New
York. Mr. Bell suc-
ceeds John M. Rohr-
bach Jr.,, who joins
Westinghouse execu-
tive staff. Mr. Bell is

o
b

Mr. Bell

succeeded at wJz-Tv by Stephen D, Sey-
more, general sales manager.

Joseph T. Conway,
VP and general man-
ager, Storer Broad-
casting's WDEE(AM)
Detroit, joins Storer’s
wJIw-Tv Cleveland as
station manager.

David H. Frederick-
son, trial attorney, le-
gal division, State of
California department
of public works, Sac-
ramento, joins Metro-
media, Hollywood, as assistant general
counsel.

Ernest Hough, for last seven years treas-
urer, Nationa! Association of Educational
Broadcasters, Washington, retires, effec-
tive February 1973.

Kay Smith, Stanford University graduate,
joins wkyc-Tv Cleveland as supervisor,
on-air promotion.

Michael P. Beringer, announcer, WARK-
AM-FM Haugerstown, Md., joins Connec-
ticut School of Broadcasting as assistant
director, Stratford branch.

Robert S. Sutton, director, advertising,
promotion, and press information, wABC-
Tv New York, appointed advertising and
press information director, ABC-owned
television stations, New York. He is suc-
ceeded at waec-Tv by Jonathan Olken,
advertising and press information direc-
tor, wLs-Tv Chicago. Mr. Olken is suc-

Mr. Conway



Radio - Television - Cable - Public Relations/Contacts

Public Relations/Contacts is a regular feature of BROADCASTING, the newsweekly of broadcasting
and allied arts, appearing the first issue of each month. If you mail releases or broadcast material to
Stations, your advertisement belongs on this page.

free film

humor (cont'd)

radio drama (cont'd)

. ONLY THE STRONG . . .

Free 16mm 27-minute color documentary on
military strength of Unlted States vs. the
Soviet Union. Reveals action shots taken by
Soviet camera crews of their various weapon
systems. Features Secretary of Defense,
Melvin Lalrd, General Holloway, Commander-
In-Chlef, Strategic Air Command, Dr, Edward
Tetler, nuclear physicist, and other experts.
ASSOCIATION-STERLING FILMS
43 West 61st 5t., N.Y. 10023 (212) 752-4431

OUTSTANDING FREE SERIES PRO-
GRAMING FROM MODERN TV.
Sports. Travel. Adventure. Home-
making. Farming.

Call or write—MODERN TV, 2323
New Hyde Park Road, New Hyde
Park, N.Y. 11040. (516) 437-6300,

PROFESSIONAL
COMEDY MATERIAL
A “FUN-MASTER" SERVICEI
"“THE COMEDIAN” the monthly of the STARS
for over 30 years! $45 yr.—2/$8—3 for $11.50.
35 FUN-MASTER gag files $45
Anniversary Issue $30
remit to BILLY GLASON
200 W. 54th St., New York, N.Y. 10019

LUM and ABNER

NOW ON 85 STATIONS
ACROSS THE NATION
Lum & Abner Distributors
P. O. BOX 1483
LITTLE ROCK, ARK. 72203
Phone (501) 375-9292

legal

BROADCASTING AND THE LAW
A publication for the entire station staff. Keeps
you advised of FCC rule changes, court de-
cisions, and Congressional actions affecting
you . in a unlque way. For further Iinforma-
lion and a sample copy write;

BROADCASTING AND THE LAW

. Box 8
Knoxville, Tennessee 37916

GOLDEN DAYS OF RADIO
30-minute programs of nostalgia af its best,
featuring hundreds of great stars from /adic’s
goiden past. Comedy and music recorded be-
tween 1909 and 1940's. Thirly stations have
bought in past few weeks. Introductory price—
$5.00 per program. For ludlilon tape, wrilu
Hayden H
Bidg., Roanoke, Va. 24011 or phone (703)
342-2170.

radio consultant

Free loan flims on a varlety of edu-
cational, sports, and auto industry-
Telated subjacts. Many suitable for
public service programming. 16mm.
Color. Write for catalog. General
Motors Film Library, 1-101 General
Motors Bldg., Detroit, Mich. 48202.

humor

THE
STONED
RANGER

Lauvghs

Salable

13 weeks

Funniest far-out episodes
Contemporary

Already major market success
Exclusive in your market

Free Demo

Call collect 215-922-2530

music

Movie Of The Week is No. 1 on TV stations
around the country, Let ALBUM OF THE
WEEK a MOR or Rock format make your
radio station No. 1. Available on tape or as
consuitant service. Send §1.00 for sample
tape or for info to:

Ted French, Synrad Productions
70-2 Sweet Briar Dr., Clark, N.J. 07068

RATINGS DOWN?
LOOKUP...

Prof programming consultation that
EVERY radio station can afford. For Informa-
tion call or write DICK STARR, 4925 S.w.
93rd Court, Miaml, Fla. 33165. (305) 279-3673.

radio drama

recording services

Attention medium and small radio
stations: great straight and character
voices for your special commercials,
promos and IDs. $2 per spot, 30 sec.
and under; $3 per spot, over 30 sec.
Send copy to Narrative Recordings,
Box 393, Champalgn, 111, 61820.

A CHILORENS CUOISTMAS {LASSIC
EXCLUBIVE N YOUR MARKET AEEA

LLD DUODVETIONS. INC (S\% 344 502
15 MND Buow., Canin Raros,lova 32400

station profiles

IF. YOU READ “"BROADCASTING'S" SPECIAL
REPORT "RAD!O AT 50" IN THE OCTOBER
16th ISSUE—then BROADCAST PRO-FILE
WOULD BE OF INTEREST TO YOUI
Send for FREE catalogue of historically
profiled stations! We have researched
orlginai air dates, call letters, iocation,
power, etc. thru the years, of ALL stations
licensed prior to 1940, Trug broadcastlng)a
most unusual servicel BROADCAST PR
FILE, P.O. Box 982, Hollywood, CA 90028.

A CHRISTMAS SPECTACULAR THAT
ATTRACTS ADVERTISERS & LISTENERS!
A quallty taped 7 HOUR Christmas
Radlo Specilal
THE SOUND OF CHRISTMAS
ARQUND THE WORLD!
Presents top name talent. the Christmas music,
songs and customs of 23 foreign countries and
the U.S. Versatile and profitable, it can be sold
on an individual spot, segment, or program
basis. Ideal for AM or FM broadcasting. Priced
for your market—$125—$500. Write now for
sample tape and brochure.
CHARLES M. CONNER PRODUCTIONS
4713 Braeburn Drive, Bellalre, Texas 77401

timing instruments

KEEP TIME
Radio and TV people—get the most
of every minute you pay for—to the
last split-second with the MINERVA
STOPWATCH designed for radio
and TV use! Call
M. DUCOMMUN COMPANY

580 Fifth Ave., New York 10038
Plaza 7-2540




ceeded by Edward P. Weber, wLs-TV ad-
vertising and promotion manager.

Alan R. Morris, assistant manager, crea-
tive services, Group W Productions, New
York, named manager, advertising and
press information, CBS-TV Stations Di-
vision. He succeeds Bruce Weiner, ap-
pointed director of creative services for
CBS-owned wcau-tv Philadelphia.

Ted F. Baze, program director, WUAB-
(Tv) Cleveland, joins WPHL-Tv Philadel-
phia as station manager.

Hal Moore, program operations manager,
kHow(aM) Denver, appointed station
manager.

Ben Avery, news director, KGMC(AM)
Englewood, Colo., named VP and gen-
eral manager, KAAT(AM) Denver.

John P. Witherspoon, recently resigned
as director, television activities, Corpora-
tion for Public Broadcasting, will con-
tinue as Washington-based consultant
with noncommercial KCET(Tv) Los An-
geles and National Public Radio as initial
clients.

O. Leonard Press, executive director,
Kentucky Authority for Educational Tele-
vision and chairman, Educational Tele-
vision Stations division, elected National
Association of Educational Broadcasters
chairman for 1973.

Ray Colonari, VP and general manager,
wicc(aM) Bridgeport, elected president,
Connecticut Broadcasters Association.
Other new officers: N. Thomas Eaton,
wric(AM) Hartford, VP; John Palmer,
wHNB-Tv New Britain, secretary-treas-
urer; Albert Pellegrino, wkci(FM) Ham-
den, assistant secretary-treasurer.

Jim Scott, kNUzZ(AM)-KQUE(FM) Hou-
ston, elected president of Texas Associa-
tion of Broadcasters. He succeeds Tom
Whitehead Jr., KwHi(AM) Brenham.
Other officers elected: Jim Terrell, KTvT-
(Tv) Fort Worth, vice president: J. C.
Stallings, KCEE(AM) Nacogdoches, secre-
tary-treasurer.

Walter Liss, director, advertising and
promotion, wpPvi-Tv Philadelphia, ap-
pointed to newly-created position, man-
ager, advertising and public affairs. Alex-
ander Gordon, audience promotion man-
ager, WPVI-TV appointed promotion di-
rector.

Bill Smith, general manager, Doubleday
Broadcasting’s KDEF-AM-FM Albuquerque,
N.M., appointed VP and general man-
ager, Doubleday’s xbpws(AM) St. Paul,
Minn, He is succeeded by Larry Filkins,
KDEF sales manager.

Bruce Dodge, general sales manager, Mis-
sion Broadcasting’s kono(am) and
KITY(¥FM) San Antonio, Tex., named VP
and general manager, Mission Central
Co., parent of group-owner Mission
Broadcasting.

Asa Hoff, administrative assistant, WABC-
Tv New York, appointed business man-
ager, ABC’s advertising, promotion and
public relations, New York.

Richard A. Steika, controller, Don Owen
Inc., Endicott, N.Y., rejoins WBNG-TV
(formerly wNBF-TY) Binghamton, N.Y,,
as business manager.

Donald J. Reilly, business manager,
wsMw-Tv Worcester, Mass., appointed
to additional post of assistant station
manager.

Richard B. Belkin, general manager, Gen-
eral Electric Command Performance Net-
work, Syracuse, N.Y. joins WNYS-TV
there in similar position.

Graham B. Poyner, program manager,
assistant general manager, and VP,
wPTF(AM) Raleigh, N.C. retires.

Programing

A Frank Nardi, director
of creative services,
Independent Televi-
sion Corp., New York,
| joins MGM Televi-
i sion, New York, as di-
rector, advertising and
promotion. He suc-
ceeds Barrie Richard-
son who joined CBS-
TV as VP-press infor-
mation (BROADCAST-
ING, Oct. 16).

Hal Reeves Jr., VP, Realtron Corp., New
York telecommunications system com-
pany, named VP in charge of operations,
Reeves Cinetel Inc., New York, post-
production firm.

Peter Cary, sales executive, Viacom In-
ternational Ltd., London, appointed man-
ager-director, Paramount Television’s
European sales division, New York, with
responsibility for TV sales operations
throughout Europe, Africa and Middle
East.

Roy J. Carlson, director of marketing
services, Teletape Corp.,, New York,
named VP and general manager of Tele-
tape’s Realtime Division, which develops
cassette TV programs for clients.

Allen D. Christiansen, VP, Melrose camp-
ing center, Nashville, named president,
newly-formed Entertainment Television
Network Co. there, ETN was formed for
sales and distribution of syndicated tele-
vision and radio programs.

Terry M. Keegan, manager, program de-
velopment, West Coast, NBC-TV, ap-
pointed director, program development,
West Coast, NBC-TV.

Robert A, Grunburg, assistant controller,
Cinema Center Films, North Hollywood,
Calif., appointed manager, financial plan-
ning, Filmways Inc., Los Angeles.

Mr. Nardi

Carroll Edward Carrington, marketing
and research specialist, Celanese Plastics,
New York, appointed supervisor, pro-
gram and primary research, ABC, there.

Nancy Brenner, executive assistant to
VP, Columbia Pictures Cassettes, New
York, appointed manager of marketing
services, Cartridge Rental Network, New
York.

Fred Barton, with wCrFL(aM) Chicago,
appointed program manager, KAAT(AM)
Denver.

Reb Foster, principal in Reb Foster As-
sociates, management firm, assumes addi-
tional post. program director, KRLA(AM)
Pasadena, Calif.
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Chuck Buell, program director, Double-
day Broadcasting’s KHOW(AM) Denver,
joins Doubleday’s kpws(aM) St. Paul,
Minn., in same capacity. He is succeeded
by Charley Martin, with KHOw.

Jim Risinger, senior director, KNTV(TV)
San Jose, Calif., appointed to newly-
created post of production supervisor.

Robert F. Fuzy, general manager, KVCR-
FM-Tv San Bernardino, Calif., joins non-
commercial WTTw(Tv) Chicago, as di-
rector, special projects and contract pro-
ductions.

Rick McDonough, with WwOBM(FM)
Toms River, N.J., joins WNDH(FM) Na-
poleon, Ohio, as sports director.

Laurence Blass, with wCTO(FM) Smith-
town, N.Y., appointed assistant Opera-
tions manager.

Judy Girard, producer-director, WPVE-TV
Philadelphia, appointed production man-
ager. Jon Miller, supervisor, documentary
film unit, appointed public-affairs di-
rector.

Broadcast Journalism

Marvin H. Friedman, editor, Six O'Clock
Report and Eleven O'Clock Report,
wcCBS-Tv New York, appointed city edi-
tor, WCBS-TV news.

Pat Stevens, with the news department,
KGUN-TvV Tucson, Ariz., appointed news
director.

Steve Skinner, producer, Six O'Clock
Eyewitness News Report, wasc-Tv New
York, appointed assistant news director,
Eyewitness News.

Don Brice, eyewitness news producer,
KIRO-TV Seattle, appointed associate news
director. He succeeds Bill Robinson, ap-
pointed director, special projects.

Allan Harris, newsman, WEBR(AM) Buf-
falo, N.Y., joins new wONT(FM) One-
onta, N.Y,, as news director.

Bob Leeder, director of public affairs,
wwbJ(AM) Hackensack, N.J., appointed
director of news and public affairs,
WPAT-AM-FM Paterson, N.J.

Jim Loy, reporter and public affairs di-
rector, wJXT(AM) Jacksonville, Fla,,
appointed news assignment editor.

Tom Llewellyn, sports and news reporter,
WSAV-AM-Tv Savannah, Ga., joins wJXT-
(Tv) Jacksonville, Fla., as weekend
sports anchorman.

Ray White, assistant news department
manager, WBAL-Tv Baltimore, appointed
news department manager. He is suc-
ceeded by Sid Friedman, news opera-
tions supervisor.

Music

Dan McKinnon, owner, KSON-AM-FM San
Diego, elected to board of Country Music
Association as radio-television representa-
tive. Ralph Emery, former air personal-
ity, wsM(aMm) Nashville, elected disk
jockey representative.

Cable

Gilbert L. Tash, director of technical
services, TM Communications Co., Costa
Mesa, Calif., appointed assistant VP-en-
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Teleprompter head honored. Ray-
mond P. Shafer, chairman and chief
executive of Teleprompter Corp.,
New York, and chairman of National
Commission on Marihuana and Drug
Abuse, received 1972 Family of Man
award of New York City Council of
Churches at dinner in New York
Thursday night (Nov. 2). Mr. Shafer,
formerly governor of Pennsylvania,
was honored for "‘contributions to the
family of man,” especially his lead-
ership in efforts to better understand
and combat drug abuse.

gineering. TM is owner and operator of
CATYV systems.

Equipment & Engineering

Charles Hallinan, former president, So-
ciety of Broadcast Engineers, and chief
engineer, WKOP(AM) Binghampton, N.Y.,
joins CCA Electronics, Gloucester Cnty,
N.J., as regional area representative in
Pennsylvama New Jersey, Delaware and
Maryland.

John J. Leay, VP-engineering, Manage-
ment Television Systems, New York, ap-
pointed manager, technical systems,
Imero Fiorentino Associates Inc., light-
ing designers and consultants, New York.

Allied Fields

Walter Hinchman, assistant director, Of-
fice of Telecommunications Policy, joins
FCC as planning director. He succeeds
Kenneth Geodwin, who left in September
to become chief of plans and policy staff,
National Marine Fisheries Service, De-
partment of Commerce.

Jerome P. McGranaghan, Washington at-
torney, joins staff of FCC Chairman
Dezn Burch as special assistant and at-
torney-advisor.

As compiled by BROADCASTING Oct. 25
through Oct. 31, and based on filings,
authorizations and other FCC actions.

Abbreviations:  Alt.—alternate. ann d

Arthur H. Bemstone, FCC attorney, ap-
pointed assistant chief, rules and stand-
ards division, Broadcast Bureau, Wash-
ington. He succeeds John H. Bass, ap-
pointed chief, office of network study.

Deaths

Ezra Pound, 87, poet who died Nov. 1 in
Venice, Italy, was one of few Americans
to be indicted for treason in broadcasts.
He was arrested in spring of 1945 for
World War 1I broadcasts on Rome radio
in which he espoused antiwar and politi-
cal views, Government and defense at
trial agreed he was not mentally able to
stand trial. Mr. Pound was confined to
hospital until 1958 when treason charges
were dropped and he was released. His
wife, Dorothy, and son, Omar, survive.
Evan F. Bukovsky, 47, died unexpectedly
Oct. 20. He was chief engineer with

Mr. Peters

Station rep ploneer.
of executive committee of Peters, Griffin, Woodward Inc., New
York, television station representatives, died in Greenwich
hospital, Greenwich, Conn.,
illness. Mr. Peters joined Free & Sleninger, one of first radio
representation firms, in 1932, and served continuously with
company through subsequent name changes. In 1936 com-
pany became Free & Peters. Name was changed to present
torm in 1956. Company now represents more than 50 TV
stations. Its radio division was merged with McGavren-Guiild
to form McGavren-Guild-PGW Radio Inc. in 1967.

Mr. Peters was regarded throughout broadcast industry as
man of unquestioned integrity. One long-time associate had

WYEN(FM) Des Plaines, Ill., and former-
ly served in the same capacity with
wDHF(FM) Chicago. He is survived by
his wife, one daughter, and four sons.

Richard P, Hinz, 46, chief engineer for
KGMs(AM) and KSFM(FM) Sacramento,
Calif., died Oct. 25 in an automobile ac-
cident. He is survived by his wife, Bar-
bara, and three children.

Yames Denyer, 46, director of publicity
for Paramount Television, Hollywood,
died Oct. 30 in his office after an appar-
ent heart attack. He is survived by his
wife, Mary Lou, and three children.

Pat Bishop, 62, retired radio newsman,
died of cancer Oct. 25 in Los Angeles.
Mr. Bishop was a newsman for KFi(AM)
Los Angeles for more than 36 years, re-
tiring in 1970. He is survived by his wife,
Mary, and two sons.

H. Preston (Pete)} Peters, 63, chairman

last Tuesday (Oct. 31) after long

said of him, "'} would rather have a handshake with Pete Peters than any contract
that can be written. Contracts can be broken, but Pete’s word—never!" PGW
Chairman Lloyd Griffin, in notifying staff of Mr. Peters’ death, said last week that
""Pete has passed on to all of us a heritage of integrity and professionalism.”

For decades PGW has been identified with symbol of figure resembling eiderly
but jocular Kentucky colonel. Mr. Peters said some years ago that symbol had not
been designed to be permanent but, when he and his associates were still quite
young in the thirties, to identify them with business maturity.

Mr. Peters is survived by his wife, Virginia, and two sons. Her father, Arthur B.

Church of Colorado Springs, Colo.,

founded and for many years operated KMBC-

AM-TV Kansas City, Mo. {now Metromedia stations).

For the Record.

north lat.; 96° 18' 13” west leng. Type trans. Gates
BT-110U. Type ant. RCA_ Vee Zee Panel. Legal
counsel Pierson, Ball and Dowd, Washington; con-

sulting enpineer Ailantic Research Corp. Principals:
John A. Montgomery, executive director of board,
et al. State Educational Radio and Television owns

ant.—antenna. aur.—aurgl. aux. —auxiliary CATYV
—community antenna television, CH—critical hours.
CP—construction pérmit. D—day. DA—directional
antenna. ERP—eflective radiated power. khz—kilo-
hertz. kw—kilowatts. LS—Ilocal sunset. —mega-
hertz. mod.—modification. N—night. PSA—presun-
rise service authority. SCA—subsidiary communi-
cations authorizatlon. SH—specified hours, SSA—
special service authorization. STA—special tem-
porary authorization. trans.—transmitter.

ultra high frequency. U—unlimited hours. VHF—
very high frequency. vis.—visual. w—watts, *—edu-
cational, HAAT—height of antenna above average
terrain. CARS—community antenna relay station.

New TV stations
Applications

m *Sjoux Cily, lowa—State Educational Radio and
Television Facility Board. Seeks UHF ch. 27 (584-
554 mhz) ERP 935 kw vis, 187 kw aur. HAAT
1,044.8 ft.; a.nt height above ground 996 ft. P.O.
address: c/o John A. Montgomery, Box 1758, Des
Moines, Iowa 50306. Estimated construction cost
$851,885; first-year operating cost not mdnca(ed.
revenue none, Geographic coordinates 42° 30 5.

EDWIN TORNBERG

& COMPANY,

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations * CATV
Appraisers ¢ Financial Advisors

New York—60 East 42nd St., New York, N.Y. 10017
West Coast—P.0. Box 218, Carmel Valley, Cahfgrma 93924

12-687-4242
408-375-3164
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*K1IN-TV lowa City and *KDIN-TV Des Moines,
both lowa, Ann. Sept. 15,

= *Baton Rouge, La.—Louisiana Educational Tele-
vision Authority, Seeks UHF ch. 27 (548-554 mhz);
ERP 1240 kw vis., 248 kw aur. HAAT 929 ft.; ant.
height above ground 1,025 fi. P.O. address: ¢/o
Max Fetty, 421 North Street, Baton Rouge 70804,
Estimated construction cost $1,094,144; first-year
operating cost $500,000; re*enue none. Geographic
coordinates 30° 22" 22” north lat.; 91° 127 15" west
long. Type trans. RCA TTU-55B., Type ant. RCA
Vee Zce. Consulting engineer W. J. Kessler Asso-
ciates, Gainesville, Fla. Principals: Max Fetty, di-
rector of authority, et al. Ann. Sept. 19.

'
u Detroit—WGPR Tnc, Seeks UHF ch. 62 (758-
764 mhz; ERP 548 kw vis, 56.5 kw aur. HAAT
820 fi.; ant. height above ground 790 ft. P.O.
address: Dr. William V. Banks, 2101 Gratiot Ave-
nue, Detroit 48207. Estimated construction cost
$882,000; first-year operating cost $400,000. revenue
$500,000. Geographic coordinates 42° 31' 40.8”
north lat.; 83° 27° 53" west long. Type trans. RCA
TTU30-A. Type ant, RCAMI1-2779. Legal counsel
Dow, Lohnes & Albertson, Washington: consulting
engineer Browne & Renaud. Bloomsfield, Mich.
Principal: Dr. Banks is president of WGPR Inc.,
licensee of WGPR(FM) Detroit. Ann. Oct. 16.

= Meridian, Miss.—American Public Life Broadcast-
ing Co. Seeks UHF ch. 30 (566-572 mhz); ERP
234 kw vis., 46.7 kw aur. HAAT 553 fi.: ant. height
above ground 315 ft. P.O. address: Box 10297,
Jackson, Miss, 39209. Estimated construction cost
$256,600: first-year operating cost $284.600; revenue
not indicated. Geographic coordinates 32° 19" 40"
north lat; 88° 41”7 27” west long. Type trans. RCA
TTU-12A. Type ant. RCA TFU-30JA. Legal coun-
sel Mallyck & Bernton, Washington; consulting engi-
neer Willis C, Beecher, Washinglon. American Pub-
lic Life Broadcasting Co. owns WAPT(TV) Jack-
son, Miss.. and proposes to operate TV in Meridian
as satellite to WAPT. Principal: American Public
Life Insurance Co. (100%). Ann. Sept. 1

m *Beaufort, S.C.—South Carolina Educational
Television Commission. Seeks UHF ch. 16 (482
488 mhz); ERP 341 kw vis,, 68.2 kw aur. HAAT
1,260 ft.: ant. _height above ground 1.320 fi, P.O.
address: ¢/o Charlton W. Bowers. 2712 Millwood
Avenue, Columbia, S.C. 29205. Estimated construc-
tion cost $853,749; first-year operating cost $376.787;
revenue none, Geographic coordinates 32° 42° 44~
north lat.; 80° 40’ 49" west long. Type trans. RCA
TTU-30B. Type ant. RCA TFU-46K. Principals:
genry aJ. Cauthan, general manager. et al. Ann.
pt. 18,

Starts authorized

m *KAVT-TV Austin, Minn.—Authorized program
opcration on ch. 15 (476-482 mhz). 10.5 kw vis.,
2.09 kw aur. Action Oct. 3.

& WNJS(TV) Camden, N.J.—Authorized program
operation on ch. 23 (524-530 mhz), B13 kw vert,
126 kw aur. Action Oct. 17.

s KIVA-TV Farmington, N.M.—Authorized pro-
gram operation on ch. 12 (204-210 mhz), 38 kw
vis,, 7.59 kw aur. Action Oct. 4.

Final actions

= Oxnard, Calif.—~Lola Goelet Yoakem. Broadcast
Bureau granted UHF ch. 63 (764-770 mhz): ERP
20 kw vis.. 3.55 kw aur, HAAT 170 ft.: ant, height
above ground 59 fi. P.O. address: Box 274, Malibu,
Calif. 90265. Estimated construction cost $154,000;
first-year operating cost ,000. revenue none.
Geographic coordinates 34° 9° 45 porth lat.: 119°
3 21" west long. Type trans. RCA TTU-1BLA.
Type ant. RCA TFU-27DH. Legal counsel Lambros,

Lund & Mellas, Beverly Hills, Calif,; consulting
engineer Hammett & Edison, San Francisco. Princi-
pal: Lola G. Yoakem, sole owner. Miss Yoakem is
freclance film and television writer. Action Sept. 29,

= Altoona, Pa—John R. Powley. FCC granted
UHF ch. 38 (614-620 mhz); ERP 214 kw vis,
4.27 kw aur. HAAT 940 fi.; ant. height above
140.6 ft. P.O. address: Box 145A, R.D.
Dysart, Pa. 16636. Estimated construction cost
$29,128; first-year operating cost $41,270; revenus
$92,800. Geographic coordinates 40° 34" 5” north
lat.; 78° 26" 40" west long. Type trans. RCA TTU-
1BLA. Type ant. RCA TFU-24BM. Legal counsel
none: consulting engineer none. Principal: Mr. Pow-
ley, sole owner. Mr. Powley, casework analyst with
state welfare department, owns WHGM(FM) Bell-
wood-Altoona. He also has interests in KHFI-FM-
TV-KTAP(AM) Austin. Tex. Action Sept. 13.

Actions on motions

& Administrative Law Judge Isadore A. Honig in
Monigomery, Ala., et al. (Alabama Educational
Television Commission)}, educational TV proceed-
ing, denied request by petitioners Edwards. Farrell
and Suitts for permission to appeal ruling of pre-
siding judge (Docs. 19422-30), Action Oct. 17.

= Chief, Broadcast Bureau, on request of Midwest-
ern Broadcasting Co., licensee of WTOM-TV Che-
boygan, Mich., extended through Oct. 30 time to
file oppositions to petition for reconsideration filed
by Northern Entertainment Inc. in matter of amend-
ment of TV 1able of assignments (Cheboygan, Sault
Ste. Marie, Traverse City. and Alpena, all Michi-
gan). Action Oct. 24,

Call letter application

= John R. Powley, Altoona, Pa.—Seeks WOPC-
(TV).
Existing TV stations

Final actions

m FCC granted requests by Storer Broadcasting Co.,
Chronicle Broadcasting Co. and _Scripps-Howard
Broadcasting Co. for waiver of off-network provi-
sions of prime-time access rule to permit presenta-
tion of certain National Geographic program mate-
rial. Commission limited waiver until Oct. |, 1973,
Action Oct. 26.

® *KPBS-TV San Dic%o—Broadcasl Bureau per-
mitted remote control from 5402 College Avenue,
San Diego. Action Oct. 19.

® WMT(TV) Cedar Rapids. Iowa—FCC denied
application by Mr. and Mrs. John Eighmey for re-
view of Aug. 3} Broadcast Bureau ruling that re-
jected their contention that WMT violated fairness
doctrine by broadcasting tape of Democratic party
reply to President Nixon's State of the Union ad-
dress instead of carrying live presentation of reply
ghicgﬁcBS network broadcast earlier in day. Action
ct. 26.

= WABC-TV, WNBC-TV and WCBS-TV, all New
York—FCC dismissed petitions by attorney An-
thony R. Martin-Trigona asking cominission to
deny license renewal applications of stations. Com-
mission found that Martin-Trigona does not have
standing in proceeding because he lives in Illinois
and that he failed (0 make specific factual alle%a-
tions showing how he was injured. Action Oct. 26,

2 KWSU-.TV Pullman. Wash.—FCC ruled, in re-
sponse to inquiry by Departiment of Health, Educa-
tion and Welfare, that environmental impact state-
ment to comply with National Environmental Policy
Act i5 not necessary in connection with moving of
ant. system of KWSU-TV, licensed to Washington

o — ————————— ———————— _——— —— _———— — —— _———— —— " —————
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Siate University. Application for change was grant-
ed May 16. Action Oct. 16.

Actions on motions

n Administrative Law Judge Chester F. Naumowicz
Jr. in Daytona Beach. Fla. (Cowles Florida Broad-
casting Inc. [WESH-TV] and Central Florida Enter-
prises Inc.), TV proceeding, on request of Central
Florida, continued further hearings to Dec. 4
(Docs. 19168-70). Action Oct. 20.

= Administrative Law Judge Chester F. Naumowicz
Jr. in Las Vegas (Western Communications Inc.
[KORK-TV] and Las Vegas Valley Broadcasting
Co.), TV proceeding. granted petition by Western
Communications for leave to amend application to
show changes in relationship with other media units
and to expand showing on community needs ascer-
tainment: by separaté action denied motion by
Western for leave to file interlocutory appeal; by
separate action scheduled conference for Oct. 27
(Docs. 19519, 19581). Actions Oct. 19 and 20.

= Administrative Law Judge James F. Tierney in
New York (WPIX Inc. [WPIX(TV)] and Forum
Communications Inc.), TV proceeding, granted
motion by Forum for leave to amend application
o reflect new survey of ascertained needs and prob-
lems of proposed service area: and scheduled hear-
i(r)lg cg‘{lference for Nov. 8 (Docs. 18711-2}. Action
ct. 24.

Call letter action
= KOOK-TV Billings, Mont.—Granted KTVQ(TV).

Network affiliations
ABC

= Formula: In acriving at clearance payments ABC
muitiplies network’s station rate by a compensation
percentage (which varies according to time of day)
then by the fraction of hour substantially occupied
by program for which compensation is paid, then
by fraction of aggregate length of all commercial
availabilities during program occupied by network
commercials, ABC deducts 2.05% of station’s net-
work rate weekly to cover expenses, including pay-
ments to ASCAP and BMI and interconnection
charges.

® WMSL-TV Hunisville, Ala. (Tennessee Valley
Radio & Television Cotp.)—Amendment to agree-
ment_dated Sept. |3, 1971, stating that ABC will
pay $2,500 per month to defray cost of program
delivery.

8 WTHI-TV Terre Haute, Ind. (Wabash Valley
Broadcasting Corp.)—Agreement dated July 10 (as
amended), effective July 26 through July 26, 1974.
Network rate $678; compensation paid at 30%.

® KATC-TV Lafayette, La. {Acadian Television

Corg.)— mendment o agr dated July 24,
1970, changing network rate from $374 to 3399,

?geclgl;: Oct. 1, and extending agreement to Sept.
L .

= WMTW-TV Poland Springs. Me. (Mt. Washing-
ton TV Inc.)—Amendment to agreement dated
April 26, changing network rate from $699 to $726,
effective Oct. 1.

B WKPT-TV Kingsport, Tenn. (Holston Vailey
Broadcasting  Corp.}—Amendment 1o agreement
dated June 8, changing network rate from $100 to
$125, effective Oct. 1.

m KCPX-TV Salt Lake City (Screen Gems Stations
Inc.)—Amendment to agreement dated July 6,
1971, changing network rate from $795 to 3845,
effective Oct. 1.

CcBS
® Formula: Same as ABC,

= KFPW-TV Fort Smith, Ark. (KFPW Broadcast-
ing Co.)—Agreement dated July 12, effective Sept.
3 through Aug. 31, 1973. Network rate $70; com-
rensation paid at 30%.

m KLFY-TV Lafayette, La. (Texoma Broadcasters
Inc.)—Amendment to agreement dated Nov., 15,
1966, changing network rate from $491 to $541,
effective Feb, 4, 1973.

8 KIRO-TV Seattle (KIRO Inc.)—Agreement dated
May 22, effective Aug. | through March 31, 1974,
First call right. Network rate $1,029; compensation
paid at 32%.

NBC

= Formula: NBC pays affiliates on the basis of
“equivalent hours.”’ Each hour broadcast during full
rate period is equal to one equivalent hour. The
fraction of total time available for network com-
mercials that is filled with such announcements is
applied against the equivalent hour value of the
program period. Then, after payment on a certain
number of hours is waived, the resulting figure is
multiplied by the network station rate. NBC pays
station a stated percentage of that multiplication—
minus,, usually, 3.59% for ASCAP and BMI pay-
ments,




s WBBH-TV Fort Myers, Fla. (Broadcasting-Tele-
casting Services Inc.)—Amendment to agreement
dated Feb. 20, 1970, stating that NBC will pay

Toro Broadcasting Corp. for protective order (Docs.
19503-4, 19506). Action Oct. 16.

® Ad istrative [.aw Judpe Chester F. Naumowicz

$1,300 per month to defray cost of inter ion
effective Oct. 1.

= KOOK-TV Billings, Mont.—Amendment to agree-
ment dated Sept. 20, 1968, changing eflective date
to Sept. 1 and extending contract for not more than
1wo years.

8 KDIX-TV Dickinson, N.D. (Di¢kinson Broad-
casting Corp.)—Amendment to agreement dated
April 1, 1971, changing effective date of contract to
Sept. 13, and extending contract for not more than
one year.

New AM stations
Applicatlon

s *Kotzebue, Alaska—Kotzehue Broadcasting Inc.
Seeks 720 khz, 5 kw. P.O. address Kotzehue 99752.
Estimated construction cost $103,333; first-year oper-
ating cost $64,500; revenue none. Principals: June
Nelson, president, et al. Ann. Sept. 12.

Processing line

u Chief, Broadcast Burcau, gave notice that on Dec.
7. following AM application will he considered
ready and available for processing: Magof Inc..
8‘““‘?}, Guamn, requesting 570 khz, 5 kw-U. Ann.
ct, 26,

Final actions

& New Bern, N.C.—J. D. Conner and G. C. Parker
dba P & Broadcasting. Broadcast Bureau
granted 1380 khz, S kw. P.O. address: 4605 Country
Club Road, New Bern 28560. Estimated construc-
tion cost $45,000; first-year operating cost $45.000.
Revenue $47,500, Principals: J. D. Conner and
Giles C. Parker (each 50%). Mr. Conner owns
several supermarkets in Kinston, N,C. Mr. Parker
also owns several supermarkets in New Bern.
Action Oct. 4,

» Morganton, N.C.—FCC_ returned application by
Morganton Broadcasting Co. for new AM on 1130

at Morganton and denied Morganton’s request
t;%r waiver of freeze on applications. Action Oct.

Initial decisions

m Calhoun, Ga—Adninistrative [Law Judge Millard
F. French, in supplemental initial decision, denied
application of John C. Roach for new AM in Cal-
houn on 900 khz, with I kw-D (Doc. 17695). Judge
French concluded that Roach's testimony at re-
manded hearing established that he misrepresented
rsnalerial facts in testimony and exhibits. Ann. Oct.
I.

8 Gulfport, Miss.—Administrative Law Judge Jay
A. Kyle, in partial initial decision, proposed that
application of Guif Broadcasting Co. for new AM
in Gulfport (1130 khz, 500 w-D) be retained in
hearing status. Applications of Gulf, Michael D.
Haas and HWH Corp. were designated for hearing
March 23. Ann. Oct. 25.

Actions on motions

® Administrative Law Judge Frederick W. Dennis-
ton in Jowa City (Burns, Rieke and Voss Associ-
ates and ‘Braverman Broadcasting Co.). AM pro-
c;edlng, granted motion by Braverman for protec-
tive order (o extent that proposed depositions shall
not be taken, but interrogatories in accordance with
rules may be proposed in lieu thereof, and inter-
rogatories. if proposed, shall be served on or before
Oct. 27; denied motion in all other respects (Docs.
19596-7). Action Oect. 18,

® Administrative Law Judge Lenore G. Ehrig in
Salem and Derry, both New Hampshire (Salem
Broadcasting Co., et al). AM proceeding. denied
joint request by New Hampshire Broadcasting Corp.
and Salem Broadcasting for permission to file ap-
peal (Docs. 19434-6). Action Oct. IR,

8 Chief Administrative Law Judge Arthur A, Glad-

stone in Charlevoix, Mich, (New Broadcasting

Corp.), AM proceeding, designated Administrative

Law Judge Byron E. Harrison to serve as presiding

judge; scheduled prehearing conference for Nov, 13

?)nd h]cﬁating for Jan. 3, 1973 (Doc. 19610). Action
ct,

®» Administrative Law Judge Jay A. Kyle in Bay
Saint Louis, Gulfport and McComb, all Mississippi
{Michael D. Haas, et al.), AM proceeding, granted
request by Gulf Broadcasting Co. and continued
hearing now scheduled for Oct. 24 to date to be
determined (Docs. 19465-7). Action Oct. 18,

8 Administrative Law Judge Chester . Naumowicz
Jr. in Santa Cruz, Hollister and Aptos-Capitola, all
California {St. Cross Broadcasting Inc., et al.), AM
proceeding, granted motion by Progressive Broad-
casting Co. with respect to Milo Communications
Corp., and otherwise denied motion: ordered Milo
to answer interrogatories on or before 10 days after
release of order; dismissed as moot motion by Mt.

Jr. in Santa Cruz. llollister and Aptos-Capitola, all
Califnrnia (St. Cross Broadeasting Inc., et al.). AM
proceeding. granted request of Mila Communica-
tions Corp. and dismissed application (Docs. 19503-
4, 19506). Action Qct. 24.

Existing AM stations

Applications

® WKAQ Boynton Beach. Fla.—Seeks mod. of CP

to change main studio location to 400 Gulf Stream

Boulevard, Boynton Beach (one hlock outside city

limits of Boynton Beach). operate by remote control

gnd ;2“"” type trans. to Gates, BC-1H. Ann.
ct. .

» WSLG Donaldsonville, La.—Seeks CP to change
station location to Gonzales. La.. and ant.-trans.
and main studio location to Louisiana Highway 74,
0.8 mile west of U.S. Highway 61, near Gonzales;
make changes in DA system. Ann. Oct. 19,

n WUAT Pikesville, Tenn.—Secks mod. of CP to
change ant.-trans. site to 0.15 miles east of Court-
house on East Valley Road. Pikeville, change main
studin location and remote control to 201% West
Spring Street. change type trans. to Gates. 500D,
and change to nun-directional ant. Ann. Qct. 26.

s WOHN Herndon. Va.—Seeks CP
MEOV's of DA paticrn. Ann. Ocl. 26.

to change

Finai actions

o Review board members Berkemeyer, Pincock and
Kessler denied application of Voice of Reason Inc.
for authority to operate former facilities of KICM
Golden, Cola. (Doc. 18710). Board concluded that
Voice of Reason engaged in unauthorized transfer
of control of station and failed to demonstrate fi-
nancial econditions. Ann. Qct. 20.

n WJLD Fairficld. Ala.~~Broadeast Burenu granted
license covering changes: studio and remote control
1449 Spalding-Iskonda Road. Birmingham. Ala. Ac-
tion Oct. 19,

5 KVOY Yuma. Ariz.—Broadcast Burcau pranted
license covering changes; trans. Action Oct. 19.

® KYNO Fresno. Calif.—Broadeast Bureau granted
license coveringg use of main-N aux-D trans.. and
main-0 aux.-N trans. Action Oct. 19,

8 KNX [Los Angeles—Broadcast Burcau granted li-

cense covering main and aux. trans. changes: studio

?)nd remote control 6121 Sunset Roulevard. Action
ct. 19,

» WKIS Orlando. Fla.—Broadcast Bureau granted
license covering aux. trans. changes. Action Oct. 24.

® WDAT Ormond Beach. Fla.—FCC granted appli-
cation by National Communications Industries Inc..
licensee. to operate at night with 1 kw-DA. WDAT
is licensed to operate on 1380 khz-D with 1 kw.
Action Oct. 26.

® WYNK Baton Rouge. La.—Broadcast Bureau
granted mod. of license covering operation of main
and aux. trans. by remote control from main studin
lacation. Action Oct. 18,

® WTRY Troy. N.Y.—Broadcast Bureau granted li-
cense covering alt. main. trans. Action QOct. 19.

1 WGAR Cleveland—Broadcast Bureau grantied li-
cense covering alt. main trans. Action Oct. 19,

5 WIRQO Ironton, Ohio~—Broadcast Bureau granted
CP to increase tower height to support FM ant.;
conditions. Action Oct. 18.

a WLBR Lebanon, Pa.--Broadcast Bureau granted
license covering changes: trans.-studio location be-
hind Ebenezer Fire Co.. on Route 72 North, le-
banon. Action Oct. 19.

1 WCLE Cleveland, Tenn. -—— Broadcast Bureau
granted license covering changes. Action Oct. 19.

m KBGO Waco, Tex.—Broadcast Bureau granted
CP to modify daytime maximum expected operat-
ing values. Action Oct. 18.

® KSI. Salt Lake City—Rroadcast Bureau granted
license covering alt.-main trans.: delete aux. trans.
Action Qct. 19

a WOTC Two Rivers, Wis. — Rroadcast Buresu
granted CP to make changes in ant. system (change
ant. feed system from slant wire to folded unipole).
Action Oct. 18.

Actions on motions

® Administrative Law Judge Basil P. Cooper in
New York and Minneapolis (City of New York
Municipal Broadcasting System [WNYC] and Mid-
west Radio-Television Tnc. [WCCQ)) AM proceed-
ing. set certain procedural dates and scheduled evi-
dentiary hearing for Nov. 14 (Docs. 11227, 17538,
19403). Action Oct. 16.

® Chief Administrative Law Judge Arthur A. Glad-
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stone in Fargo. N.D. (Northwestern College
IKFNW]), AM proceeding. designated Administra-
tive Law Judge David I. Kraushaar 10 serve as
presiding judge: scheduled prehearing conference for
Noav. 13 and hearing for Jan. 3. 1973 (Doc. 19213),
Action Oct. 16.

8 Administrative L.aw Judge fay A. Kyle in Spring-
field and Joplin. both Missouri (Queen City Broad-
casting Co. and William B. Neal |[KOYX]), AM
proceeding. granted petition by William B. Neal
and severed application from consolidated proceed-
ing in accordance with informal ruiing of Oct. 3
(Docs. 19480, 19482). Action Oct. 17.

Call letter application
® KATN Boise. Idaho—Seeks KBRIJ.

Call [etter action
m KKGF Great Falls, Mont.—Granted KEIN.

New FM stations

Applications

® Brewton, Ala.—John E. Shipp Jr. Seeks 106.3
mhz, 2.35 kw. HAAT 300 ft. P.O. address 201 Terry
Avenue, East Brewton 36426, Estimated construc-
tion cost $6.978; first-year operating cost $32.512;
revenue $69.928. Principals: Mr. Shipp (100%). Mr.
Shipp owns Shipp’s TV and Electranics. East Brew-
ton. Ann. Oct. 10.

® Santa Paula, Calif.—William F. and Anne K.
Wallace, Seeks 96.7 mhz, 87 w. HAAT_ 1500 ft.
P.0. address 4344 Clubhouse Drive. Camarillo,
Calif. 93H10. Estimated construction cost not indi-
cated; first-year operating cost $20,040; revenue
$24.000. Principals: Mr. Wallace is sole owner of
KQIQ(AM) Santa Paula. He is also employed at
*KCET(TV) Los Angeles. Mrs, Wallace is assistant
10 manager at KQIQ. Ann. Oct. 18,

m South i.ake Tahoe, Calif.—New World Broadcast-
ing Co. Secks 100.1 mhz. 3 kw. HAAT 55 ft. P.Q.
address 36 Macondray lLane, San Francisco 94131
Land and equipment for station will he leased:
first-year operating cost $35.000; revenue 3530,000.
Principuls: Paul Newman (100%). Mr. Newman is
attarney with Metropolitan Life Insurance Co., San
Francisco. Ann, Oct. 5.

m Williamantic. Conn.—Nutmeg Broadcasting Co.
Seeks 98.3 mhz. 2.18 kw. HAAT 396 ft. P.0O. ad-
dress Box 496, Williamantic 06226. Estimated con-
struction cost  $32,414: first-year operating cost
$5.793: revenue $20.000. Principals: Herbert C.
Rice, board chairman (50.2%). et al. Mr. Rice has
interests in WINY(AM) Putnam, Conn. He is_also
associate director of Connecticut Bank and Trust
Co.. Williamantic. Ann. Oct. 20.

= Key West, Fla.—Brannen and Brannen. Seeks
95.5 mhz. 100 kw. HAAT 257 ft. P.O. address Box
519, Panama City, Fla. 32401. Estimated construc-
tion cost $74,250; first-year operating cost $24,000;
revenue $4R,000, Principals: Denver T. and Eugenia
S. Brannen (together 70%) and Joel T. Brannen
(309%). Denver Brannen owns WPAP-FM Panama
City: he also owns 85% of KIJIN(AM)-KCIL(FM)
Houma. La.. and R1% of Dixie Radio Inc.. which
seeks CP for new AM in Blackshear. Ga. Denver
and Eugenia Brannen together own 50% of CP for
KHMA-TV Houma. Joet Brannen owns record and
stereo shop in Clearwater, Fla. Apn, Oct. §

u *Chicago—Bogan High Schaol. Seeks 38.5 mhz,
TPO 10 w. HAAT 50 ft. P.O. address 3939 West
79th Street, Chicago 60652. Estimated construction
cost $7,000; first-year operating cost $1.000; reve-
nue none. Principals: William J. Scheid, principal
of school. et al. Ann. Oct. 18.

= Joplin, Mo.—J.R. Broadcasting Co. Seeks 102.5
mhz, 26.6 kw. HAAT 157.8 ft. P.O. address Box
1395. Joplin 64R801. Estimated construction cost
$19,802: first-year operating cost $13.000: revenue
not_indicated, J.R. Broadcasting_owns KFSB(AM)
Joplin. Principals: Richard ). Chegwin. president
(75%), and John C. David (25%). Mr. Chegwin is
president and chief engineer of KFSB. Mr. David
is vice president and peneral manager of that sta-
tion. Ann. Oct. 13,

m Portageville, Mo.—J. Shelby McCallum, tr/as
New Madrid County Broadcasting Co. Seeks 106.3
mhz. 3 kw. HAAT 230 ft. P.O. address Pine Crest
Avenuc, Box 7, Benton. Ky. 42025. Estimated con-
struction  cost  $20,245;  first-vear operating cost
$5.000: revenue $6.000. Principals: J. Shelby Mc-
Callum (100%). Mr. MeCallum owns WCBL-AM-
FM Benton. He also owns 3314 of WABD-AM-FM
Fort Campbell. Ky.. and KMIS(AM) Portageville.
He is currently seeking assignment of license of
KMIS. Ann. Sept. 28.

1 Willow .?Jarings. Mo.—Robert F. Neathery and
Robert F. Neathery Jr. dba Radin Station KUKU.
Secks 100.1 mhz, 3 kw. HAAT 300 ft. P.O. address
Box 250. Willow Springs 67593, Estimated construc-
tion cost $30.000; first-year operating cost $2,500;
revenute $6.000. Principals: Robert Neathery (95%)
and Robert Neathery Jr. (5%). The Neatherys to-
gether own KUKU(AM) Willow _Springs and
KALM(AM) Thayer. both Missouri. They also own



KAMS-FM Mammoth Springs, Ark. Mr. Neathery
alone owns KLTB-FM Bolivar and KWPM-AM-
FM West Plains, both Missouri. They also have
cable TV interests in Missouri. Ann. Oct. 18

® Plymouth, N.H.—Pemigewasset Broadcasters Tnc.
Seeks 100.1 mhz, 160 w. HAAT 1212 ft. P,O. ad-
dress 2 High Street, Plymouth 03264, Estimated
construction cost $14,045; first-year operating cost
$8,345; revenue $8,345. Pemigewasset Broadcasters
is licensee of WPNH(AM) Plymouth. Principals:
J. Gordon Keyworth, president, et al. Mr. Key-
worth is general manager and chief engineer of
WPNH. Ann. Oct. 18.

« Bend, Ore.—Paulina Broadcasting Corp. Seeks
100.7 mhz. 50 kw hor, 20 kw vert. HAAT 524 ft.
P.O. address 1329 East 10th Street. Bend 97701.
Estimated construction cost $7.000; first-year oper-
ating cost $63.000; rcvenue $60 1000, Principals:
Richard E. Gervais. president (17.6%), Marvin
Rheinholdt (23.4%), et al. Mr. Gervais owns Moun-
tain Fir Lumber Co., Independence, Ore. Mr. Rhein-
holdt owns electropics shop in Bend. Ann. Oct. 19

a *Memphis—-Board of Education, Memphis City
Schools. Seeks 88.5 mhz, 2 kw. HAAT 689 fi. P.O.
address 2597 Avery Avenue, Memphis 38112, Esti-
mated construction cost $28.917: first-year operating
cost $32.000; revenue none. Principals: Ernest R.
Holt. secretary of board, et al. Ann. Oct. 19

= *East Montpelier, Vi.—School Board. Union
High Schoo!l District Two. Seeks 88.3 mhz. 10 w.
HAAT not indicated. P.O. address Gallison Hill
Road, East Montpelier 05602. Estimated construc-
tion cost 32.805: first-year operating cost $2.000:
revenue none. Principals: Paul K. Andrews, chair-
man of school board. et al. Ann. Sept. 28,

® *Romney. W.Va.—West Virginia Schools for the
Deaf and Blind. Seeks 91.5 mhz. TPO 10 w. HAAT
42 ft. P.O. address East Main Street, Romney
26757. Estimated construction cost $5.054; first.year
operating cost $200; revenue none. Principals:
Daniel Taylor. state superintendent of schools. et
al. Ann. Oct. 19.

Starts authorized

a KPAY-FM Chico, Calif.—Authorized program
operation on 95,1 mhz, ERP 6 kw, HAAT 1,170 ft.
Action Sept. 29.

® WFCS(FM) New Britain, Conn.—Authorized
program opecration on 90.1 mhz. Action Oct. 12.

= *WUOG(FM) Alhcns Ga.—Authorized _program
operation on 90.5 mhz. ERP 3.2 kw, HAAT 145 ft.
Action Oct. 16.

= *KUMM(FM) Morris, Minn.—Authorized pro-
gram operation on 89.7 mhz. Action Oct. 10,

s WCLD-FM Cleveland, Miss.—Authorized pro-
gram operation on 103,9 mhz, ERP | kw, HAAT
300 ft. Action Oct. 12.

» KBOW-FM Butte, Mont.—Anthorized program
operation on 94.1 mhz, ERP 27.5 kw, HAAT 1,840
ft. Action Oct. 10.

& WMCR-FM Oneida, N.Y.—Authorized program
operation on 106.3 mhz, ERP 3% w, HAAT 720
ft, Action Sept. 25.

s WCVO(FM) Gahanna, Ohio—Authorized pro-
gram operation on 104.9 mhz, ERP 3 kw hor., 1.95
kw vert,, HAAT 300 fi. Action Oct. 11.

s *KAUR(FM) Sioux Falls, 5.D.—Authorized pro-
gam operation on 89.1 mhz, TPO 10 w. Action
ct.

s *WLCH(FM) Lebanon, Tenn.—Authorized pro-
gamlzopera(ion on 88.7 mhz, TPO 10 w, Action
ct.

= *WLYX(FM) Mcmphis—Authorized
operation on 89.3 mhz. Action Oct. 12.

& KXLE-FM Ellensburg, Wash.—Authorized pro-
gram operation on 95.3 mhz, ERP 14 kw, HAAT

minus 145 ft. Action Oct. 11.

& *KLVR(FM) Longview, Wash.—Authorized pro-
(g)ram 2operallitsn on 90.5 mhz, TPO 10 w. Action
ct. 12,

program

Final actions

= *Hamden, Conn.—Quinnipiac College. Broadcast
Bureau granted 88.3 mhz, 10 w. HAAT 200 ft.
P.O. address 555 New Road, Hamden 06518. Esti-
mated construction cost $12,178; first-year operating
cost $10,000; revenue none. Principals: John H.
Herder, president of college, et al. Action Sept. 20.

& *Hartford, Conn.—Hartford Board of Education.
Broadcast Bureau granted 88.3 mhz, 10 w. HAAT
not indicated. P.O. address 249 High Street. Hart-
ford 06103. Estimated construction cost $10,556;
first-year operating cost $150; revenue none. Princi-
pals: Medill Blair, superintendent of schools, et al,
Action Oct. 13.

a Keokuk, lowa—Keowa Broadcasting Inc, Broad-
cast Bureau granted 95.3 mhz, 2.85 kw. HAAT 165
ft. P.O. address Box 885, Keokuk 52632. Estimated
construction cost $21,700: firsi-year operating cost
$42,000; revenue $60,000. Principals: Dennis A.
Boyer, pre5|dem (29%), John R. Hallstrom (79),
James P. Hoffman (15%), et al. Mr. Halistrom, to-

gether with his wife Joan, owns WRAM(AM) Mon-
mouth, Tll. Mr. Boyer is assistant manager of
WRAM. Mr. Hoffman is pariner in law firm of
Frazier & Hoffman, Keokuk. Action Oct. 13.

® Oak Grove, La. KALM Inc. FCC granted 96.7
mhz, 3 kw. HAAT 30C fi. P.O. address Drawer K,
Qak Grove 71263. Estimated construction cost
$23,234; first-year operating cost $6,000; revenue
$15,000. Principals: lvy R. Robinson and David C.
Blossman (each 50%). Miss Robinson and Mr.
Blossman each own 331A% of KWCL(AM) Oak
Grove. Mr. Blossman also has interests in WARB-
(AM) Covington and WTGI-FM Hammond, both
(I.jouisinna, and WRKN(AM) Brandon, Miss. Action
ct. 12,

= *Bay City, Mich.—School District, City of Bay
City, Counties of Bay and Saginaw. Broadcast Bu-
reau pranted 91.3 mhz, 10 w. HAAT 124 ft. P.O.
address 1800 Columbus Avenue, Bay City 48706.
Estimated construction cost $11,000; first-year oper-
ating cost $5,000: revenue none. Prmcmals Robert

= Lazl%oquc is president, board of education. Action

ct.

= *Springfield, Mo.—Southwest Missouri State Col-
lege. Broadcast Bureau granted 91.1 mhz, 5.8 kw.
HAAT 265 ft. P.O. address 90t South National
Street, Springficld 65802. Estimated _construction
cost $35,521; first-year operating cost $26,500; rev-
enue none. Principals: Carl A. Fox, president, board
of regents, et al. Action Oct. 6.

& Lincoln, Neb.—J-P Enlerprises Inc. Bruadcast
Bureau granted 106.3 mhz, 2.9 kw. HAAT 145 ft.
P.O. address South 56th and Broadcast Lanc, Lin-
coln 68506. Estimaled construction cost $26, 103
first-year operating cost_$18.400; revenue $25.000
J-P Enterprises owns KECK(AM) Lincoln. Princi-
pals: James Treat and Fred L. Scott. Mr. Treat is
president and Mr. Scott general manager of KECK.
Action Oct. 2

® *Rockingham, N.C.—Richmond County Board of
Education. Broadcast Bureau %{nnted 91.1 mhz,
10 w. P.O. address Long Drive, Rockingham 28379,
Estimated construction cost $4,914; first-year oper-
ating cost none; revenue none. Principals: Irie
Leonard, superintendent and secretary of educa-
tion board, et al. Action Oct. 10.

& Punxsutawney, Pa,—Punxsutawney Broadcasting
Co. FCC granted 105.5 mhz: 3 kw. HAAT 300 fi.
P.O. address 103 Gilpin Street, Punxsutawney 15767,
Construction and revenue costs not available. Punx-
sutawney Broadcasting owns 3314% WWCH(AM)
Clarion, Pa. Principals: Charles M. Erhard Jr.
(87%4%) and Joseph A. Pelletier (124%). Mr.
Erhard owns majority interest in WSGB(AM) Sut-
ton, W, Va,, and WPME(AM) Punxsutawney. Mr.
Pelletier is engineering specialist employed by Uni-
vac in Blue Bell. Pa. He has minority interest in
WEDA-FM Grove City, Pa., and WPME{(AM).
Action Sept. 13,

= Quebradillas, Puerto Rico—Jose ). Arzuaga and
Roberto  Davila dba A&D Associates, Broadcast
Bureau granted 98.3 mhz, 3 kw. HAAT minus 81
ft. P.O. address Box 6495 Loiza Station, Santurce,
Puerto Rico 00914. Estimated construction cost
$9, 965 first-year operating cost $18,801; revenue
$18.000. Principals: Jose Arzuaga and Roberto
Davila (cach 50%). Mr. Arzuagﬁ is chief engineer
of WVOZ(AM) and WOLA both Carolina,
Puerto Rico. Mr. Davila_has real estale and retail
store interests in Puerto Rico. Action Oct. 1.

& Manning. S.C.—Clarendon County Broadcasting
Co, Broadcast Bureau ypranted 92.1 inhz, 3 kw.
160 ft. P.O. address Box 400, Manning
Estimated construction cost $24.137; first-
year apcrating cost $7.210; revenue $12,500. Princi-
pal: Betty T, Roper. Miss Roper owns and is pre5|-
dent of WYMB(AM) Manning. Action Sept.

= Durand. Wis.. Pepin County Broadcasting Co—
Broadcast Bureau granted CP o replace expired
CP for FM. Action Oct. 24,

Actions on motions

® Administrative Law Judge Byron E, Harrison in
Klamath Falls, Ore. (Klamath Temple and
Radio Inc.), FM proceeding, on request of Klamath
Temple. continued prehearing conference from Oct.
18 to Dec. 18 (Docs. 19585-6). Action Oct. 17

® Administrative Law Judge Byron E. Harrison in
Bethany, W. Va. and Paris, Ohio (Bethany College
and Calvary Christian College), cducational FM
proceeding. set certain procedural dates and sched-
nled hearing for Feb. 6, 1973 (Docs. 19573-4).
Action Oct. 17.

® Administrative Law Judge Isadore A. Honig in
Laurel and Ellisville, both Mississippi (Southland
Inc. and South Jones Broadcasters Inc.), FM pro-
ceeding. granted petition by Southland and post-
poned hearing from Oct. 24 1o Jan. 16, 1973 (Docs.
19415-6). Action Oct. 17.

= Administrative Law Judge David 1. Kraushaar
in Carlisle, Pa. (WIOO Inc., et al), FM proceeding,
granted motion by WIOO Inc. 10 extént thar Cum-
berland Broadcasting Co. produce all items de-
scribed in specific part of motion: that is all leases
or renial agreements afecting any and ail properties
involved. any appraisals or leiters from realtors
relating to valuations, any offers received, and
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copies of federal income tax schedules for report-
ing income, expenses and depreciation, in fact,
everything called for and denied as to items de’
scribed in motion; ordered Cumberland is to pro-
duce requisite documents for inspection and copying
by all parties or counsel at time and place con-
venient to all, but not later than Nov, 3 (Docs.
19468-69, 19471). Action Oct. 2

s Administrative Law Judge Ernest Nash in Athens,

Tenn. (Athens Broadcasting Co. and 3 J’s Broad-

casting Co.), FM proceeding, scheduled prehearing

<(:)onfe|r§nce for Nov. 17 (Docs. 17617-8). Action
ct. 18,

s Administrative Law Judge Herbert Sharfman in
Southern Pines, N.C. (William R, Gaston and Sand-
hill Community Broadcasters Inc.), FM proceeding,
granted petition by Sandhill for leave to amend
application to show that Millard S. Younts was
named corporate director of applicant (Docs. 19349-
50). Action Oct. 16.

Other action

® Review board in Glenwood Springs, Colo., FM
proceeding, granted petition by Colorado West
Broadcasling tnc. for extension of time through
Nov. 3 to file oppositions to petition by Glenwood
Broadcasting Inc. to enlarge issues (Docs. 19588-9),
Colorado West Broadcasting Inc. and Glenwood

Broadcasting Inc. are competing applicants for new
FM on ch. 224. Action Oct. 26.

Call letter actions

= Big Sur_ Broadcasting Corp., Seaside, Calif.—
Granted KZEN(FM).

lh.:benakl Co., Gardiner, Me.—Granted WABK-

= Alpine Broadcastlng Co., Gaylord, Mich.—Grant-
ed WWRM

s Cloquet Broadcasung Co,,
Granted WKLK-FM.

= *Skagit Valley Collcue. Mount Vernon, Wash.—
Granted KSVR(FM).

Cloquet, Minn—

Designated for hearing

® Cabool and Mountain Grove. both Missouri—
FCC deslgnated for hearing mutually exclusive appli-
cations of Cabool Broadcasting Corp., Cabool, and
Kickapoo Prairie Broadcasting Co., Mountain
Grove, for CP for new FM on ch. 224" (92.7 mhz),
with 3 kw. Cabool proposes independent program-
ing, while Kickapoo Prairie proposes to duplicate
programing of its KLRS during 47% of broadcast
time. Action Oct, 26.

Existing FM stations
Final actions

a WAPI-FM, Birmingham, Ala.—Broadcast Bureau
granted CP to make changes in transmission line.
Action Oct. 24,

& *KCSM(FM) San Mateo, Calif.—Broadcast Bu-
reau granted CP to change frequency from_90.9
mhez, ch. 215, to 91.1 mhz, ch. 216, change TPO;
ERP 14 kw; install new trans. Action Oct. 17.

= WQXM(FM) Clearwater, Fla.—Broadcast Bureau
ganled reqsuesl for waiver of rulés to identify as
earwater-St. Petersburg, Fla. Action Oct. 10.

= WMMG(FM) Brandenburg, Ky.—Broadcast Bu-
rcau granted license covering new station: trans.-
studio location: Bypass and Highway 79: delete re-
mote control; ERP 3 kw; ant. height 190 ft.; TPO.
Action Oct. 19

& WOMI-FM Owensboro. Ky.—Broadcast Bureau
granted CP to install new trans. and ant. and oper-
ate by remote control from studio location at Liver-
more Road and Byers Avenue, Owensboro; ERP
50 kw; anl. height 380 ft, Action Oct. 24.

s WCBR-FM Richmond, Ky.—Broadcast Bureau
granted license covering new FM; ERP 3 Kkw; ant.
height 230 ft. Action Oct. 24.

& WGHM-FM Skowhegan, Me,—Broadcasl Bureau
granted request for SCA on sub-carrier frequencies
of 41 and 67 khz. Action Oct. 26.

s WBAL-FM Baltimore—Broadcast Bureau granted
CP to install new trans. and ant., ERP 10.5 kw.
Action Oct. 24.

® WMUK(FM)} Kalamazoo. Mich.—Broadcast Bu-
reau granted request for SCA on sub-carrier fre-
quency of 67 khz. Action Oct. 24.

u *WSAE(FM) Spring Arbor, Mich.—Broadcast

Bureau granted CP to change ant.-trans, location to
1.7 miles west of Horton on Cochran Road, Horton,

Mich.: change siudio location to 220 Comgc Street,

Spnng Arbor; operate by remote control from stu-

g)lo location; ERP | kw; ant. height 200 ft. Action
ct.

L] KBOA FM  Kennett, Mo.—Broadcast Bureau
granted request for SCA on sub.carrier frequency
of 67 khz. Action Oct. 24.

3 *WSOU(FM) South Orange, N.J.—Broadcast
Bureau granted mod. of license covering change of
licensee name from Seton Hall College to Seton Hall
University; granted CP to install new trans. and
ant.; operate by remote control from 400 South




Summary of broadcasting
Complied by FCC Sept. 30, 1972

On air Total oﬁ’os'ir Total
Licensed STA" CP's on air CP's authorized
Commarcial AM 4,358 5 12 4,375 48 4,4231
Commarcial FM 2327 1 52 2.380 118 2,498
Commercial TV-VHF 504 1 3] 5113 13 5242
Commaercial TV-UHF 185 0 7 1923 64 2562
Total commercial TV 689 1 13 703 7 780
Educational FM 518 1] 16 534 78 812
Educational TV-VHF 86 0 5 91 1 92
Educational TV-UHF 119 1] 7 126 1 137
Total educational TV 205 0 12 217 12 229
* Special Tamporary Authorization.
V Includes 25 educational AM's on nonreserved channels.
2 Inciudas 15 aducational stations.
3 Indicates four aducational stations on nonreserved channels.
ER 3 ant, H
e e acrtion O 248 BRF 2 kwi an. Renewal of licenses,
DoY) Montott, B i e; @l stations
quency of 67 khz. Action Oct. 24. 8 WOUR(FM) Utica, N.Y.— Broadcast Bureau

» WRDX(FM) Salisbury, N.C.—Broadcast Bureau
granted mod, of SCA tc make changes in program-
ing and add 41 khz; retain 68 khz. Action Oct. 26.

8 WLQA(FM) Cincinnati—Broadcast Bureau grant-
ed CP to change trans. location to Bald Knob, 2400
Lehman Road., Cincinnati; change studio location
and remote control to 7507 Reading Road; install
new trans.; install new ant.; make changes in ant.
system (increase height); change TPO; ERP 15
kw; ant. height 810 ft. Action Oct. 19.

8 *WOSU-FM Columbus, Ohio—Broadcast Bureau
gran!ed CP to change studio location to 2400 Olen-
tangy River Road, Columbus; operate trans. by re-
mote control from proposed studio site; install new
trans. and ant.; make changes in ant. system; ERP
14 kw; ant. height 300 ft, Action QOct, 24.

u WNKO(FM) Newark, Ohio—Broadcast Bureau
granted request for SCA on sub-carrier frequency
of 67 khz. Action Oct. 24,

® KSEO-FM Durant, Okla. — Broadcast Bureau
granted request for SCA on sub-carrier frequency
of 67 khz. Action Oct.

8 WGBI-FM Scranton, Pa. — Broadcast Bureau
ranted CP to install new trans.; change trans, line;
RP 5.6 kw; ant. height 1110 ft. Action Oct. 24.

s *WSBF-FM Clemson, S.C. — Broadcast Bureau
granted CP to change trans. location to junction
Highway 93 and 76, Clemson; operate trans. by
remote control from studio location at Student
Center, Clemson; install new ant.; makes changes
in ant. system (increase height. Action Oct. 19.

4 WDAR-FM Darlington, §.C.—Broadcast Bureau
granted CP to make changes in_transmission line;
make changes in ant. system: ERP 3 kw: ant. height
260 ft.; remote control pefmitted. Action Oct. 24.
8 WWMC(FM) Moncks Corner, S5.C. — Broadcast
Bureau granted request for SCA on sub-carrier fre-
quency of 41 khz. Action Ocr. 24.

8 KWYR-FM Winner, S.D. — Broadcast Bureau
granted CP to install new ant. Action Oct. 24.

a WLOM(FM) Chattanooga — Broadcast Bureau
granted CP to change trans. location t¢ Old Ander-
son Pike, 1.3 miles northeast of Signal Mountain,
Tenn.; change studio location to Pineville Road,
Chattanooga (WGOW-AM studio site); operate by
remote control from proposed studio location; in-
stall new_ trans. and ant.; make changes in ant.
sgslcrgé ERP 50 kw; ant. height 1080 ft. Action

ct. b

8 *KUHF(FM) Houston—Broadcast Bureau granted
CP to operate trans. by remote control from studio
location at 3801 Cullen Boulevard, Houston; install
new trans.; ERP 20 kw; ant. height 110 ft. Action
Oct. 24,

Call letter applications

& WFMG(FM) Gallatin, Tenn.—Seeks WHIN-FM.
® KIZZ-FM El Paso—Seeks KLOZ(FM).

Call letter actions
s KFMS(FM) San Francisco—Granted KKEE(FM).

s KATY-FM San Luis Obispo, Calif.—Granted
KUNA(FM).

& WWPF-FM Palatka, Fla—Granted WIYD.FM.

- WEX[(FM; Arlington Ieights, Ill. — Granted
WWMM(FM

® WCRX(FM) Springfield, Mass.—Granted WAQY-
(FM)

8 WFWO-FM Milwaukee—Granted WBCS(FM).
& WKRC-FM Cincinnati—Granted WKRQ(FM).

granted renewal of license. Action Oct. 24.

. Broadcnsl Bureau granted renewal of license to

Z-TV Baltimore condjtioned on outcome of
pcndmg civil antitrust acuons which Westinghouse
Electric Corp., licensee, is party defendant and in
which Westinghouse Broadcasting Co. is party de-
fendant, and that licensee shall immediately notify
E)omrmssnm of final disposition of each case. Action

ct. 27

8 Broadcast Bureau granted renewal of licenses for
following stations, co-pending aux., and SCA’s
where appropriate: WANN Annapolis. WARK-AM-
FM_ Hagerstown and WBMD Balhmore. all Ma;
land; WBOY Clarksburg, W.Va; Lyne
burg, Va.; WBUC Buckhannon, WCAW Charleston
WCEF-AM-FM  Parkersburg and WCST-AM-FM
Berkeley Springs, all West Virginia; WEEL Faw[ax,
Va.; WEMM IEM) Huntington, W.Va.: WESR-AM-
M Tasley, WE.VA Emporia, WEZR(FM) Manas-
sas, WFLS-AM-FM Frcdencksburg, WFOG(FM)
Suﬁ'olk and WFTR Front Royal, all Virginia;

HAG-FM Halfway, Md.; WHAR Clarksburg,
W.Va.; WIJS-FM Lynchburg, Va.: WIMD(FM)
Bethesda, Md.; WIWS-AM-FM South Hill, \_fa.;
WKLP Keyser, W.Va.; WKTK(FM) Catonsville,
Md.: WKWS Rocky Mount WLGM Lynchburg,
WMEK Chase City and WMEV-AM-FM Marion,
all Virginia; WMOV Ravenswood, W.Va.. WMSG-
AM.FM Oakland, Md.; WNEU thcling and
WOAY-AM-FM Oak Hill, both West Virginia;
WPTX Lexington Park, Md.; WPVR(FM) and
WROV, both Roanoke, Virginia; WTCS Fairmont
and WTIO(FM) Charleston, both West Virginia.
Actions Oct, 27.

8 Broadcast Bureau granted renewal of licenses for
following stations. co-pending aux. and SCA’s where
appropriate: WHTN-TV Huntington and WOAY-
TV Oak Hill. both West Virginia; WSLS-TV Roa-
noke and WTON Staunton, both Virginia; WUST
Washington; WVAF(FM) Charleston, W.Va.;
WWOC Portsmouth, Va.; WWYO Pineville, W.Va.,
WYTI Rocky Mount Va WBOY-TV Clarksburg
and WCHS-TV Charleston, both West Virglnia:
WHAG-TV Hagerstown. Md.; WEET Richmond,
WAFC Staunton and WAGE Le:sburg all Virginia;
WAJR-AM-FM  Morgantown, WAMD
Aberdeen, Md.; WAYB Waynesboro Va WBAL-
AM-FM Baltimore; WBBI-AM-FM Ablngdon Va.;
WBES(FM) Charleston and WBKW(FM) Beckley,
both West Virginia; WBLU Salem, WBOB-AM-F
Galax and WBTM-AM-FM Danville. all Virginia;
WCAO-AM-FM and WCBM, both _ Baltimore:
WCCV-FM Charlottesville, Va.; WCEM-AM-FM
Cambridge. Md.; WCHV Charlottesville. Va.:
WCLG Morgantown, W.Va.; WCPK Chesapeake,
Va.; WCTR Chestertown, Md. Actions Oet. 27.

® Broadcast Bureau granted renewal of licenses for
following stations, co-pending aux.. and SCA's
where appropriate: WMTD Hinton, W.Va.; WNNT-
AM-FM Warsaw. WNVA-AM-FM Norton. WODI
Brookneal and WODY Bassett, all Virginiai WOL

Washington; WPGC-FM Morningside, Md.; WPVA
Colonial Heights-Petersburg, WQMC(FM) Char-
lottesville, WQVA Quantico, WRAA Luray,

WRAD-AM-FM  Radford and WRAR-AM-FM
Tappahannock, all Virginia, WRBS(FM) Baltimore;
WRFK-FM Richmond and WRFL(FM) Winchester,
both Virginia; WWIN Baltimore; WRIC Richland
and WRIS Roanoke, both Virginfa; WSGB Sutton,
W.Va,; WSGM(FM) Staunton and WSIG Mount
.lackson both Virginia; WSMD-AM-FM LaPlata,
Md.; WMOD(FM) Wﬂshlnﬁ:on. WMON  Mont-
gomery, W.Va.; WSVA- M Harrisonburg and
WSWYV Pennington Gap. both Virginia, WTHU
Thurmont, Md.; WTOY Roanoke, Va.; WTRF(FM)
Wheeling, W.Va.; WTRI Brunswick. WUOK
Cumberland and WVOB Bel Air, all Maryland;
WVQM(FM) Huntington, WVVW Grafton, WWHY
Huntington and WWNR Beckley, all West Virginia;

Broadcasting Nov 6 1972
65

WWOD-FM Lynchburg, Va.;, WWVA-AM-FM
Wheeling and WXVA Charles Town, both West
Virginia; WYFI(FM) Norfolk, Va.: 'WYRE An-
napolis, Md. Action Oct. 27,

= Broadcast Bureau granted renewal of licenses for
following stations, co-pending aux. and SCA’s
where arpro WYSR Franklin _and WYVE
Wrytheville, both Virginia; WZFM(FM) Charles
Town, W.Va.; WBAL-TV and WBFF(TV), both
Baltimore; WBOC-TV Salisbury, Md.; WCYB-TV
Bristo], WDBJ-TV Roanoke, and WLVA-TV L
burg, all Virginia; WSAZ-TV Huntington, W.Va.;
WSVA-TV Harrisonburg, Va.; WTAP-TV Parkers-
burg and WTRF-TV Wheelmg both West Virginia;
*WAMU-FM Washington; *WBJC(FM) Baltlmore,
sWCWM(FM) Williamsburg, *WEMC(FM) Harris-
onbitrg and *WFOS(FM) Chesapeake, all Virginia;
*WGTB-FM Washington; *WGTS-FM Takoma
Park, Md.; *WHOV(FM) Hampton, *WLUR(FM)
Lexington and *WMRA(FM) Harrisonburg, ali Vir-
ginia; *WMUL(FM) Huntington, W.Va.: *WTJU-
(FM) Charlottesville and *WUVT-FM Blacksburg.
both Virginia; *WVBC(FM) Bethany and *WVWC-
(FM) Buckhannon, both West Virginia; *WYCS-
(FM) Yorktown and *WBRA-TV Roanoke. both
Virginia; *WCPB(TV) Salisbury, Md.: *WCVE-TV
and *WCVW(TV), both Richmond, and *WHRO-
 Hampton-Norfolk, all Virginia; *WMPB(TV)
Baltimore; *WMUL-TV  Huntington, W.Va,;
SWNVT(TV) Goldvein and °*WS -TV Norton,
both Virginia; *WWVU-TV Morgantown, WKLC-
AM-FM §St. Albans and WRON Ronceverte, all
West Virginia. Actions Oct. 27.

® Broadcast Bureau granted renewal of licenses for
following stations, co-pending aux. and SCA’s
where appropriate: WESM(FM) Prince Frederick,
Md.; WFAX Falls Church, Va.; WFBR Baltlmore;
WFIC Collinsville, Va,, WFMM-FM Baltimore;
WFRE(FM) Frederick and WFSI(FM) Annapolis,
both Marvland; WFSP Kingwood, W.Va.; WFVA-
AM-EM Fredcncksburg and WGAT-AM-FM Gate
City, both Virginia; WGNT Huntington and
WHAW Weston, hoth West Virginiai WHEE
Martinsville and WHEQ Stuart, both Virginia;
WHGC(FM) Princeton, W.Va.; WHHV Hillsville,
Va.; WICO-AM-FM  Salisbury, _WIJEI- AM-FM
Hagerstown and WCUM-AM-FM Cumberland, all
Maryland; WDDY Gloucester, Va.; WDMV Poco-
moke Clty, Md.; WEER-AM-FM "Warrenton and
WEFG(FM) Winchester, both _Virginia; WELC
Welch, WELD Fisher and WEPM-FM ' Martins-
burgh, all West Virginia; WILA Danville, WINA
Charlottesville and WINC Winchester. all Virginja:
WISZ-FM Glen Burnie, Md.; WITH-AM-FM Balti-
more; WKBA Vinton, WKCW Warrenton, WKDE-
AM-FM Altavista and WKEY-AM-FM_ Covington,
all Virginia; WKIK Leonardtown. Md.; WLES
Lawrenceville, Va.; WLOH Princeton, W.Va;
WLRIJ(FM) Roanoke, Va.; WMAR-FM Baltimore;
WMEH! Braddock Heights, Md.; WMNA-AM-FM
Gretna. Va. Actlons Oct. 27.

Modification of CP’s,

all stations

® WKJB Globe, Ariz.—Broadcast Bureau granted
mod, of CP for extension of completion date to
Jan. 18, 1973, Action Oct. 19.
8 KAIR Tucson, Ariz.—Broadcast Bureau granted
mod. of CP for extension of completion date to
Feb. 15, 1973. Action Oct. 25.

w *Fayetteville, Ark., Board of Trustees University
of Arkansas—Broadcast Bureau granted mod. of
CP for new noncommercial FM; change ant.; make

in ant. sy 1 remoie control pemutted.
Actnon Oct. 19.

® *West Haven, Conn., University of New Haven
Inc.—Broadcast Burecau granted mod. of CP to

riate:

change trans. and ant, for noncommercial FM.
Action Oct, 24.
8 KGMB_ Honolulu—Broadcast Bureau granted

mod. of CP’s for main and aux. trans, and for alt.
main trans., to change trans. site to 111 Ahul Street,
Honolulu to_share existing facilities with KGU,
KKUA and KHAI; c¢onditions. Action Oct. 18.

® WLCL-FM Lowell, Ind.—Broadcast Bureau
granted mod. of CP to change trans. location to
on Marshall Street, 0.5 miles north of Highway 2,
cast of Lowell; change studio location and remote
control to 405 East Commercial, Lowell; make
changes in ant. system (decrease height); ant. height
300 fi; ERP 3 kw: remote control from main
studio. Action Oct. 19.

® WAKY Louisville, Ky.—Broadcast Bureau granted
mod. of CP for extension of completion date to
May 5. 1973. Action Oct. 19,

» *WAMH(FM) Amherst, Mass.—~Broadcast Bureau
granted mod. of CP to change trans. and ant.;
make changes in transmission line. Action Oct. 24.

= WROA Gulfport, Miss.— Broadcast Bureau
granted mod. of CP for extension of completion
date to April 20, 1973. Action Oct. 19.

8 KXLW Clayton, Mo.—Broadcast Bureau granted
mod. of CP for extension of completion date to
Feb. 1, 1973. Action Oct. 18.

= KAUB(FM) Auburn, Neb.—Broadcast Bureau
granted mod. of CP for new station 1o _extend com-
pletion time to May 26, 1973, Action Oct. 19.



s KENO Las Vegas—Broadcast Bureau granted
mod. of CP for extension of completion date to
Jan. 11, 1973, Action Oct. 19.

s WHOM New York—~Broadcast Bureau granted
mod. of CP for exiension of completion dates to
Jan. 6, 1973, for changes (0 main and alt.-main
trans. Action Oct. 19,

s *WNNE-TV Plattsburgh, N.Y.—Broadcast Bu-
reau granted mod. of CP (o extend completion date
10 April 19, 1973. Action Ocl. 19.

s WIBQ-FM Ulica. N.Y. — Broadcast Bureau
granted mod. of CP for new station to extend com-
pletion date to April 16, 1973. Action Oct. 18.

8 W22AA Raleigh. N.C.—Broadcast Bureau granted
mod. of CP for UHF wanslator to change trans. lo-
cation 1o 4812 Six Forks Road, Raleigh: make
changes in ant. system and specify type of trans.
Action Oct. 18.

s WUAT Pikeville, Tenn. — Broadcast Bureau
granted mod. of CP for extension of completion
date to March 1, 1973. Action Oct. 19

s KLO Opden. Utah—Broadcast Bureau granted
mod. of CP for extension of completion date to
Jan. 21, 1973. Action Oct. 19,

s *WTGM(FM) Norfolk. Va.—Broadcast Bureau
granted mod. of CP 10 change studjv location and
remote control to Citizens Office building. 109 East
Main Street, Norfolk; change ant. Action Ocl. 24,

s *KBCS(FM) Bellevue, Wash.—Broadcast Bureau
wranted mod. of CP to extend completion time to
Feh. 1. 1973, Action Oct. 19

Translator actions

m FCC waived rules and granted in part application
of Central Alaska Broadcasting (KIMO[TV]. ch.
13, Anchorage) for new VHF ranslator to serve
Kenai, Sterling. Kasilof and Soldotna. all Alaska.
on ch. 5, by rebroadcasting programs of KIMO-TV.
Grant specifies 5 w instead of 10 w as requested,
and was made subject 10 certain technical and in-
terference conditions. Action Oct. 26.

s Elkton, QOre.. Elkion TV Association—Broadcast
Bureau granted CP for new VHF translator to serve
- Elkton on ch. 2 by rebroadcasting programs of
KEZI-TV Eugene, Ore.; condition. Action Oct. 7.

8 W237AA Escalante. Utah—Broadcast Bureau
granted CP for new FM trapslator to serve Esca-
lante on ch., 237 (95.3 mhz) by rebroadcasting pro-
grams of KSL-FM. ch. 262 (100.3 mhz), Salt Lake
City; condition. Action Oct. 19,

8 W296AA Oak City. Utah—Broadeast Bureau
granted CP for FM translator to serve Delta. Utah,
on ch. 296 by rebroadcasting programs of KALL-
FM, ch. 231, Salt Lake City. Action Oct. 17.

s W288AA Windy Ridge, Utah--Broadcast Bureau
granted CP for new FM translator to serve rural
Wayne county, Utah. on ch. 288 (105.5 mhz) by
rebroadceasting programs of KSL-FM. ch. 262 (100.3
mhz), Salt Lake City; condition. Action Oct. 19.

8 K240AA Roanoke. Va.—Broadcast Bureau granted
CP for new FM ranslator 10 serve Garden City,
South Salem. Hidden Valley and Sugar Loaf Es-
tates, all Virginia. on ch. 240 (95.9 mhz} by re-
broadeasiing  programs of WPVR(FM). ¢h. 235
(94.9 mhz). Roanoke; conditions. Action Oct. 18.

Other actions,
all services

s FCC amended rules o make clear that Broad-
cast Bureau Chief is authorized 1o act on all re-
quests for extension of time for filing all papers in
all broadcast proceedings which have not been des-
ignated for hearing, including situations where com-
mission initially prescribed fling date and those
where substance Of matiers at issuc_will be dealt
with by commission. Amendment is effective Nov, 7.
Action Oct. 26.

& FCC. in notice of inquiry and proposed rulemak-
ing. invited comments on possible modificajons,
repeal or extension of prime-time access rule. Com-
ments in proceeding are duc Dec, 22 and reply
comments Jan. 29, 1973. Action Oct. 26.

Ownership changes

Applications

s WEYY(AM) Talladega, Ala,—Seeks transfer of
control of Tallabama Broadcasting Co. from Albert
Rains (305 before, none after) to Jimmy E. Wood-
ard (25% beforc, 559 afier). Consideration:
$48,000. Principal: Mr. Woodard is president of
WEYY. He also has interests in WANL(AM)
Lineville, Ala., and is permittee of new AM in
Talladega. Ann. Oct. 24.

s KFOX-FM Los Angeles—Seeks assignment of
license from Leroy J. and Reba K. Gloger. and
Industrial Broadcasting Co. to Cosmic Communica-
tions Inc. for $1.2 million, Under agreement between
Sonderling Broadcasting Co., and the Glogers and
Industrial Broadcasting, Sonderling’s KFOX-AM-
FM _Long Beach and Los Angeles will be assigned
to Glogers and Industrial Broadcasting in exchange

ment of KIKK(AM) Pasadena and
) Houston, both Texas, Glogers and In-
dustrial Broadcasting will then sell KFOX-AM-FM.
Buyers: W, John Driscoll, Wayne K. Van Dyck,
Edward L. Scarff and John J. Pascoe (each 25%).
Mr. Driscoll is president of and has inlerests in
Ruck lsland Corp.. St. Paul. investment company.
He also has 50% interest in mining firm in Ta-
coma, Wash. Both Mr. Van Dyck and Mr. Scarff
arc also officcrs of and have interests in Rock Island
Corp.. as well as other business interests, Mr, Pascoc
is board chairman and has intcrests in Arcata Na-
tional Corp.. Menlo Park. Calif., lumber, printing
and communications company. Ann. Oct. 5.

8 KUDO(TV) San Francisco—Seeks assignment of
liceuse from John M. England. trustee in bank-
rupicy. 1o Faith Center for $10,200. Buyers: Rev.
R. A. Schoch is president of Faith Center. non-profit
coiporation. Faith Center owns KHOF-FM Los
Angeles. WHCT(TV) Hartford, Comn., and KIFM-
(FM) Bakersfield, Calif. Ann. Oct. 25,

8 WGRI(AM) Griffin, Ga.—Seeks transter of con-
trol of WGRI Radio Inc. from Clyde W. Farnan,
E. G, Senecal and John Biery (as proup, [00%
before. none after) to Norrell Broadcasting Group
Inc. (none before. 1009% after). Principal: Norrell
Southeastern Corp,, Atlanta (1009%). Guy W. Mill-
ner owns 90¢% of Norrell Southvasiern. personnel
firm. Ann. Oct. 24.

» WGML(AM) Hinesville. Ga.—Sceks transfer of
conirol of Liberty Broadcasting Co. from Bernita
H, and Harris Slotin (1ogether 100% before. none
after) to E. D. Steele Jr. (uone before. 100% after).
Consideration: $75.000. Principal: Mr. Steele, {or-
merly vice president and station manager of WJCL.
TV Savannah, Gua,, is automobile salesman in
Savannuh. Ann, Oct. 10,

8 WDHF(FM) Chicapo—Seceks  ussignment  of
license from National Science Network Inc. 1o
Metromedia Inc. for $2.750.000. Sellers: Stan Gurell,
vice president and general manager, et al. Natjonal
Science owns KPPC-AM-FM  Pusadena, Calif.,
WNCN(FM) New York and KMPX(FM) San
Francisco. It is also seekimi reassignment  of
WNCN, Buyers: Metromedia Inc. is commonly-
held broadcast owtier with stations in New York,
Washington, Baltimore, Cleveland, Philadelphia, Los
Angeles, San Francisco, Kansas City, Mo., and
Qukland, Calif. Ann. Oct, 10.

s WGLM(FM) Richmond, Ind.—Seceks assignment
of license from Broadcasting Services Inc. to Brewer
Broadcasting Corp. for $57.500, Sellers: C. T.
Garten. president. et al. Broadcasting Services owns
WTAP-AM-FM-TV Parkersburg. W. Vua. They are
seeking assignment of licenses of WTAP-AM-FM.
Buvers: James R. and Maytha N, Brewer (together
75%%) and James L. Brewer. son (25%). James R,
Brewer owns WTCJ(AM) Tell City. Ind. James L.
Brewer is gencral manager of that siation. He also
hgs interest in construction conipany. Ann. Sept.
10.

for assi
KIKK(F

s WIHM-AM-.FM Lapeer, Mich.—Seeks assigninent
of Sheill Broadcasting Co. 1o David R. Sommer-
ville and John F. Sommerville dba WTHM Inc.
for $150.000. Sellers: Stuart Sheill, president,
et al. Buyers: David Sommerville and John Som-
‘merville (each 50%). Both John and David Som.
merville are employed at WSMA(AM) Marine City,
nlch.. which is owned by their father. Ann. Oct.

8 KQTV(TV) St. Joseph., Mo.. KLYX{FM) Clear
Luke City. Tex.,, and KGRV(FM) St. Louis—Seck
assignment_ of licenses from Intermedia Inc. o
Amawro Group Inc. for $4,600.000. Sellers: Inter-
media Inc.. wholly owned subsidiary of ISC Indus-
tries. commonly-held company. is currently divest-
ing itself of broadcast interests. It has also aoplied
for reassignment of only other broadcast interests.
KBEA (AM) Mission. Kan.. and KBEY(FM) Kan-
sas City. Mo, Buyers: Joseph C. Amaturo. president
and chairman. et al. Mr, Amature bas interests in
WPOP(AM) Hartford, Conn., WFTL-AM-FM Fort
Lauderdale, Fla., and WESO-AM-FM Southbridge.
Mass, Ann. Oct, 24.

8 WNCN(FM) New York—Secks assignment of
license from National Science Network Inc. to
Starr Broadcasting Group Inc. for §2 million. Sell-
ers: Stan Gurell, vice president and general man-
ager, ¢t al. National Science owns KPPC-AM-FM
Pasadena, Calif.. WDHF(FM) Chicago—which it
is seeking to reassign—and KMPX(FM) San Frun-
cisco. Buyers: Starr Broadcasting is commanly-
held broadcast group owner with stations in Fair-
way and Kansas City, both Kansas: Houston: North
Little Rock, Ark.: New Orleans; Memohis: Bristol,
Va.: Qakland and San Francisco, both California.
Ann. Oct. 24,

s WMDE(FM) Greenshoro. N.C.—Seeks assign-
ment of license from Piedmont Crescent Broad-
casting Co. 1o Greensboro FM Inc. for $300.000.
Sellers: Robert R. Hilker, president, et al. Buyers:
Donald L. Wilks and Michael E. Schwaruz (cach
50%). Messrs. Wilks and Schwartz own (50%
each) WTYMI(AM) East Longmeadow and WCRX-
FM Snringfield. bath Massachusetts, They also own
(33%39% each) WPET(AM) Greensboro, N.C,, and
haveZCP for new FM at Westbrook, Mass, Ann.
Qct, 2,

# WNCA(AM) Siler City, N.C.—Secks transfer of
control of Chatham Broadcasting Co. from Clyde
R. Fry (50% before. none after) to Raymond
Pearlsiine {none before, 50% after). Consideration:
$6,500. Principal: Mr. Pearlstine, attorncy in Mor-
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ristown, Pa., has interests in Turner Communica-
tions Corgi. licensee of WTCG(TY) Atlanta,
WGOW(AM) Chattanooga, WMBR(AM) Jackson-
ville, Fla. and WTMA-AM-FM Charleston, S.C.

He alse has cable-TV interests in Pennsylvania.
Ann. Oct. 24,
8 KTIX{(AM) Pendleton and KACL(AM) The

Dalles, both Oregon—Seek wransfer of control of
Jum%r Broadcasting inc. (majority siockholder of
KTIX's licensee and parent company of | I’s
licensee) from Bradley D. and Dagmar Fancher,
and Glen and Beity shman to Gary L. Capps.
David N. Capps and Inland Radio Inc, Juniper
Broadcasting owns yRL(AM) Bend. Orc. Con-
sideration: $425.000. Principals: Inland Radio Inc.,
licensee_of KSRV(AM) Ontario. Ore. and KEEP-
(AM) Twin Falls. Idaho. is controlled by Gordon
L. Capps (60.2% ). David N. Capps (16.3%), Gary
L. Capps (16.1%). et al. Gordon Capps has con-
trolling _interest in KLBM(AM) La Grande, Ore.
David Capps is general manager and has interests
in KTIX(AM) Pendleton. Ore. Gary Capps is presi-
dent of Juniper Broadcasting. Ann. Sept. 15.

8 WNEL(AM) Caguas. Puerto Rico—Seeks assigin-
ment of license from Radio Tiempo _Inc. to Turabo
Radio Corp. for 3470.000. Radio Tiempo is also
seeking assignment of license of its other station.
WPRM-FM San Juan. Puerto Rico. Sellers: Se-
gismupdo Quinoneas Jr,, president, et al. Buyers:
Jesus M. Sowo (70%) and Antonio Soto Matias
(30%). Mr. Soto. fornierly engineering supervisor
of WKAQ-TV San Juan. owns 30% of WMNT-
(AM)-WMLD(FM} Manati, Puerto Rico. Mr, Matias
?)wns‘%oﬂee and fruit company in Puerto Rico. Ann.
ct.

8 WPRM(FM) San Juan, Puerto Rico—Seeks as-
signment of license from Radio Tiempo Inc. to
Arso Radio Corp. for §102,500, Sellers: Segismundo
Quinones Jr.. president. et al, Radio Tiempo is also
applying for assignment of license of jts other sta-
tion, WNEL(AM) Caguas. Puerto Rico. Buyers:
Jesus M., Soto (70%) and Antonjo Sotv Matias
(309%). (See item abuve.) Ann. Qctl. 10.

8 KWDR(AM) Decl Rio. Tex.—Seeks assignment
of license from Don Renault tr/as Green Valley
Radio 10 George H. Arens Jr. and C. Richard
Turner Jr. dba Golden Triangle Broadcasting Co.
for $60.000 (10 be transferred on five-year lease
with option to buy at end of that period). Buyers:
Mr. Arens (75%) and Mr. Turper (25%). Mr.
Arens is station manager and Mr., Turner is sales
manager of KWDR. Ana. Oct, 5,

8 KRAE(AM) Cheyenne. Wyo.—Seeks assignment
of license from Radio Cheyenne [ne. to KRAE Inc.
for 5121212, Sellers: Louis €. Erck. president
(58.762), et al. Mr. Erck owns 68% of KGMY-
(AM) Missoula. Mont. Buyers: Thomas E. Bau-
man and Floyd Waak (each 50%). Mr. Bauman
is manager of KRAE. Mr. Waak owns Interior
Services, Cheyenne. Ann. Oct. 24.

Actions

 WMMW(AM) Meriden. Conn.—Broadcast Bureau
pranted assignment of license from Meriden-Wal-
lingford Radio Inc. 0 WMMW Inc. for $325.000.
Sellers: Milford Fenster, secretarv. et al, Buyers:
Paul A. Orio (25.5%). Raymond J. Vitale (25.5%),
et al. Mr. Orio is employed by Avco Radio Tele-
vision Sales Ipc. Mr. Vitale is account executlve
for WCBS(AM) New York. Action Oct. 19.

n WNDB(AM) and WNDJ(FM) Daytona Beach,
Fla.—Broadcast Bureau granted assignment of li-
cense from News-Journal Corp. to Quality Broad-
casting Corp. for $425,000. Sellers: Herbert

Davidson. president. et al. Buyer: Frederic M.
Avres Jr. (31.6%). Victor M. Knight (30.1%). et al.
Mr. Ayres is chairman of bouard und 31.6% owner
of WGGG(AM) Gainesville, Fla. Mr. Knight is
2D;esidem and 30.1% owner of WGGG. Action Oct.

8 KWOC-AM-FM Poplar Bluff. Mo.—Broadcast
Bureau gramed_assignment of license from Poplar
Bluff Broadcaning Co. lo Three Rivers Broadcast-
ing Co. for $212,500. Sellers: Alan Wolpers. presi-
dent. et al. Buyers: Delbert W. Shaffner, president,
Leland D. Shaffner. both (49.2%), ¢t al. Delbernt
Shaffner is clcetrical contractor in Lowry City, Mo,
Leland Shaffner is director and owner (1635%) of
Riverbend Industries Inc.. Stigler. Okla. CATV
operator. He alsu is staff engineering consultant of
Donrey Inc. in Fort Smith. Ark. Action Oct. 27.

a8 WOUR(FM) Utica, N.Y.—Broadcast Bureau
granted assignment of license from Brainsfield
Broadcasting Co. 1o Bunkfeldt Broadcasting Corp.
for $125.000. Sellers: J. Stewart Brinsfield Sr.. pres-
ident, et al. Buyers: Rudolf Bunkfeldt (64%). John
F. Bunkfeldt (14%). et al. Rudolf is associate direc-
tor of research. Borden Inc., Syracuse. N.Y. John
Bubkfeldr. while student at Syracuse Universily.
was chief engineer of noncommercial WAER(FM)
Syracuse. Action Oct. 24,

s KEEZ(FM) San Antonio, Tex.— Broadcast Bureau
granted assighment of license from The Camel Co.
1o San Anlonio Broadcasting Inc. for $185,000.
Sellers: William D, Balthrope. president, et al,
Buyers: L. Lowry Mays (42%), Samuel Maurice
Jorrie (42%) and Thomas J. Moran (16%). Mr.
Mavs is president of 2Mays Co.. investment
bankers. He also has inpterests in real estate and
furniture. Mr. Jorrie is 50% owner of Jorrie Furni-

,



Professional Cards

JANSKY & BAII.EY

Atlantic Research C

Shirley H at Ednll Rd
Alonnml, Va.

{703) 354—2400
Member AFCCE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS
Box 798, Upper Montclair, N.). 07043
Phone: (201) 746-3000
Member AFOOE

EDWARD F. LORENTZ
& ASSOCIATES

Consulting Engineers

(Formerly Commaercial Radio)}

1334 G 51, N.W., Suite 500
3171319

Washington, D. C. 20005
Member AFCCE

COHEN & DIPPELL
CONSULTING ENGINEERS

Formerly GEO. C. DAVIS
527 Munsey Bldg.
(202) 783.0111
Washington, D. C. 20004
Member AFCCE

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
1771 N 5t., N.W. 296-2315
WASHINGTON, D. C. 20036
Member AFOCE

GAUTNEY & JONES
CONSULTING RADIO ENCINEERS
2922 Telestar Ct. (703) 560-6800

Falls Church, Va. 22042

Member AFOCE

LOHNES & CULVYER
Consulting Engineers

1242 Munu luildinl
Washingtol 5 20004

(202) 347-l2|5
Member AFGOE

ROBERT E. L. KENNEDY

1302 18th St., N.W., 785-2200
WASHINGTON, D.C. 20036

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN, MOFFET
& KOWALSKI
711 14th St., N.W.
Republic 7-6646

Washington, D. C. 20005
Member AFOOE

STEEL, ANDRUS & ADAIR
CONSULTING ENGINEERS
2029 K Street N.W.
Washington, D. €. 20006
(202) 223-4664
(301) 827-8725
Member AFOCE

HAMMETT & EDISON
CONSULTING ENGINEERS
Radio & Television
Box 68, International Airport
San Francisco, California 54128
(915) 342-5208
Member AFOOE

JOHN B. HEFFELFINGER

9208 Wyoming Pl. Hiland 4-7010

KANSAS CITY, MISSOURI 64114

JULES COHEN
& ASSOCIATES
Suite 716, Associations Bldg.

1145 19th St., N.W., 659-3707
Washington, D. €, 20036

Member AFOUB

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Member AFPOOB

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Apatications and Field Engineering
Computerized Frequency Surveys
345 Colorado Blvd.—80206
(303) 333-5562

DENVER, COLORADO
Member AFCCE

E. HAROLD MUNN, JR.
BROADCAST ENGINEERING
CONSULTANT

Box 220
Coldwater, Michigan 49036
Phone: 517-278-7339

ROSNER TELEVISION
SYSTEMS
ENGINEERS—CONTRACTORS
29 South Mall
Plainview, N.Y. 11803
(516) 694-1903

JOHN H. MULLANEY
CONSULTING RADIO ENGINEER
9616 Pinkney Court
Potomac, Maryland 20854

(301) 299-8272
Member AFCCE

MERL SAXON
CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas 75901
6349558 632-2821

Service Directory

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS, AM-FM-TV
Monitors Repaired & Certified
103 S. Marker St.

Lee’s Summit, Mo. 64063
Phone (B18) 524.3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TV

445 Concord Avc
Cambridge, Mass, 02
Phone (617} l‘:’G-ZGIO

SPOT YOUR FIRM'S NAME HERE

fo Be Seen by 120,000" Readers—
among them, the decision making 3ta-
tion owners and managers, chiel engi-
neers and technicians—applicants for
am fm tv and facsimile facilities.
*1970 Readarship Survey showing 3.2
readers per copy.

confact
BROADCASTING MAGAZINE
1735 DeSales 5t. N.W,
Washington, D. C. 20036
for avallabilities
Phone: (202) 638-1022




ture Co. in San Antonio. He also has real estale
and banking interests. Mr. Moran is vice president
of Jorrie Furniture Co. Action Oct. 25.

Cable

Applications

The following operators of cable televislon systems
have requested certificates of compliance, FCC an-
nounced Oct, 25 (stations in parentheses are TV
signals proposed for carriage):

& Alabama Television Cable Co., Reform and
Gordo, both Alabama (WMAB[TV] State College
and WCBI-TV Columbus, both Mississippi; WBRC-
TV, WAPI-TV and WBMG-TV, all Birmingham,
Alabama; WTWYV([TV] Tupelo and WTOK-TV
Meridian, both Mississippi; WSFA-TV Montgomery
WCFT({TV] Tuscaloosa and WIIQ(TV) Demopoiis,
all Alabama).

u Bisbee CATV, Cochise county, Ariz. (KCOP[TV],
K'll'r;l[TV], KHJ[TV] and KTLA[TV], all Los An-
geles).

a United Cablevision Inc., San Bernardino counlé.
Calif. (KNXT([TV], KNBC[TV], KTLA{TV) KABC-
TV, KHJ-TV, KTTV[TV], KCOP[TV], KWHY-TV,
KCET[TV], KMEX-TV and KLXA-TV/ all Los
Angeles, KVCR-TV and KHOF[TV]. both San
Bernardino, Calif,; KCST(TV], XEWT-TV and
KPBS-TV, all Sap Diego; KTVU[TV] San Fran-
cisco; KBSC-TV Corona, Calif.).

= Cablevision Corporation of America, Chelsea,
Mass. (WSBK-TV, WBZ-TV, WCVB-TV, WNAC-
TV, WQTVITV]). WGBH-TV and WGBX-TV, all
Boston; WKBG-TV Cambridge, Mass,; WSBE-TV
Providence, R.I.; WENH-TV Durham, N.H.
WSMWI[TV] Worcester, Mass.,; WOR-TV and
WPIX[TV], both New York).

o Sleepy Eye CATV Inc., Sleepy Eye, Minn.
(KEYC-TV Mankato, WCCO-TV, KMSP-TV and
WTCN-TV, all Minneapolis. KSTP-TV and KTCA-
TV, both St. Paul, KELO-TV and KSOO-TV, both
Sioux Falls, all South Dakota).

& Lebanon Valley Cable TV Co., Annville town-
ship, Pa, (WPHL[TV] and WKBS[TV], both Phila-
delphia; WSBA-TV York, Pa).

® Greater Philadelphia Cable TV Inc.. Philadelphia
(WKBS-TV Burlington, N.J.; KYW-TV, WPVL.TV,
WCAU-TV, WTAF-TV, WUHY-TV and WPHL-

TV, all Philadelphia; WOR-TV and WPIX-TV,
beth New. York).

® Comcast Corp., Philadelphia and Upper Darby,
both Penn%lvania (WPHL-TV, KYW-TV, WPVI-
TV, WCAU-TV, WTAF-TV and WURY-TV, al
Philadelphia; WKBS-TV Burlington, N.J.; WOR-TV
and WPIX-TV, both New York).

& Spring Grove Cable TV Co., Spring Grove, Pa.
WTTG-TV and WDCA-TV, both Washington).

a Palmetto  Cablevision Inc., Lexington county,
§8.C. (WIS-TV, WNOK-TV, WOLO-TV and WRLK-
TV, all_Columbia and WEBA-TV Allendale, all
South Carolina; WTCG[TV] Atlanta; WRIB-TV
Chattanooga).

s Palmetto Cablevision Inc., Richland county, S.C.
(WTCGI[TV] Atlanta; WRIP-TV Chattanooga).

s Beaumont Cablevision Inc., Beaumont, Tex,
(KTVT[TV] Fort Worth and KDTV([TV] Dallas).

a Southern Cable TV, Freer, Tex. (KENS-TV and
KSAT-TV, both San Antonio, Tex.).

& Lockhart Cable TV Service Inc., Lockhart, Tex.
(KHFI{TV], KVUE[TV] and KTBC IT‘}V, all Aus-
tin; KENS[TV], KSAT[TV], KWEX[TV], WOAI-
[TV], and KLRN[TV], all San Antonio; KKTV-
TV Dallas and KHYV[TV] Houston, all Texas).

Final actions

= FCC outlined procedures for dealing with appli-
cations for certificates of compliance from Illinois
cable systems until Illinois Supretite Court rules on
whether lllinois Commerce Commission has jurisdic-
tion over cable TV, Am)lications from systems in
operation on or before May 5, and which otherwise
comply with cable rules, will be granted uncondi-
tionally. Applications from systems which were not
in operation on or before May 5 and which other-
wise comply with rules, will be granted provided
system demonstrates that it js in compliance with
local law. Action Oct. 26.

® Cable TV Bureau granted following operators of
cable television systems certificates of compliance:
Pine Bluff Video, Pine Bluff, Ark.; Aroostook Com-
munity TV Co., Fort Kent, Me.; Marshfield Val-
tronics Inc., Marshfield, Wis.; New Castle Cable
Communications Inc., New Castle, Ind.; Garnett
Cable TV Co., Garnett, Kan.; Champlain Cable-
vision Inc., Glens Falls and South Glenn Galls,
both New York; Central Kentucky Cablevision
Inc., Wilmore, Ky.; Valley Cablevision Corp., Elk-
hart county, Ind.: Austin Cablevislon, Austin,
Minn.; El Paso Cablevision Inc., El Paso; Mexico
Cable TV Inc. dba Nor Par Cablevision, South
Paris and Norway, both Maine; Community Tele-

vision of Montana Inc., Deer Lodge, Mont.; Mec-
Comb Cablevision, McComb, Miss.; Tele-Media
Corporation of Ohio, Geneva, Ohio: York Cable
Corp., Sanford, Me.; Base Vue-Com Inc., Grand
Forks A.F.B., N.D. Actions Oct. 24.
® Qakland and Piedmont, both California, Focus
Cable of Oakland Inc.—Cable TV Bureau granted
CP for new CARS on 12700,5-12758.5, 12766.5-
12844.5 mhz to be used with cable TV system serv-
ing Oakland and Piedmont. Action Oct. 19.
& Oakland and Piedmont, both California, Focus
Cable of Oakland Inc.—Cable TV Bureau granted
CP _for new CARS on 12718.5-12722.5, 12844.5-
12874.5, 12874.5-12940.5 mhz to be used with cable
TV system scrving Oakland and Piedmont. Action
Oct, 19.
a Hillsborough county, Fla., Teleprompter Gulf
Coast CATV Corp. ble TV Bureau dismissed CP
for new CARS on 12700.5-12706.5 mhz to be used
with cable TV system serving Hillsborough county.
Action Oect. 24.
= Hillsborough county, Fla., Teleprompter Gulf
Coast CATV Corp—Cable TV Bureau dismissed
CP for new CARS on 12925-12950 mhz to be used
with cable system serving Hillsborough county.
Action Oct. 24,
& Monona, Wis, Viking Medla Corp,—Cable TV
Bureau granted CP for new CARS on 12700.5-
12706.5, 12718.5-12722,5, 12826.5-12844.5 mhz to be
}l)sced ugth cable TV system serving Motiona, Action
t. 18,

Cable actions elsewhere

The following are activities in commu-
nity-antenna television reported to BROAD-
CASTING through Oct. 31. Reports in-
clude applications for permission to in-
stall and operate CATV’s, changes in fee
schedules and franchise grants. Franchise
grants are shown in iralics.

® Gary Ind—Gary Communications Group Inc.
has been awarded franchise by city council. Month-
ly rate will be $5 and installation fee will be $20.

m Des Moines, Jowa—Athena Communications
Corp., New York, has been awarded franchise.
Grant is subject to referendum held next month
under provision of lowa law, which directs that
franchise be submitted to voters for approval.

Classified Advertising

Payable In advance. Check or money order only.
Copy: Deadline 1s Monday, for the following
Monday’s issue. Copy must be submitted by letter
or wire; no telephoned copy accepted.
Replies should be add d to Box Numb
BROADCASTING, 1735 DeSales St., N.W.,
Washington, D.C. 20036.

Applicanis: If tapes or films are submitted, please
send $1.00 lo BROADCASTING lor each package
to cover handling charge. Forward remittance
separately. All transcriptions, photo, stc.,
addressed to box numbers are sent at owner’s risk.
BROADCASTING expressly repudiates any llability
or responsibility for thelr Custody or return.

Rates, classified listings ads:

—Help Wanted. 40¢ per word—3$5.00 minimum.

—Situations Wanted. 30¢ per word—$5.00 minlmum.

—All other classifications, 50¢ per word—$5.00
minimum.

—Add $1.00 for Box Number per issue.

Rates, classified display ads:

—Situations Wanted (Personal ads) $25.00 per inch.

—All others $40,00 per Inch,

—&5" or over bllled at run-of-book rate.

—Stations for Sale, Wanted to Buy Statlons,
Employment Agencies and Business Opportunity
advertising requires display space.

Agency Commission only on display space.

., c/o

RADIO
Help Wanted Management

Aggressive Asst. Mgr, for Indiama small market sra-
tion. Must be strong in Sales & Promotion, first class
license. Advancement opportunities. Send resume to
Box L-55, BROADCASTING, 1735 DeSales St., N.W.,
Washington, D.C. 20036. '

Management Continued

Goneral or Sales Manager for KAYQ, Kansas City.
Exciting things are happening in this major market
and our 14 month old group owned full-time AM
MOR affiliated with CBS has developed well, but
needs achiever to realize grest potential. High earn-
ings await person with strong selling ability and the
skills to organize and motivate. Quality operation
includes excellent mobile news and airborne traffic
reports, attractive surroundings, fine physical facilities
and a superior signal. Send resume and financial
requirements to Ed Scott, President, KLAK, 7075 West
Hampden, Denver, Colorade, 80227,

Customsr Service Manager—Excellent opportunity for
a management oriented chief engineer or |ead sales
engineer who enjoys technical and sales contacts with
customers. Strong experience in AM and FM trans-
mitters, SCA, solid state monitors and audio a must.
Manage in-house service departments, conduct field
training seminars and analyze field problems. Appli-
cants should have a firm background in solid-state
circuits with a good understanding of digital circuits.
Position entails 20-30% travel and relocation to
plant of well-respected progressive manufacturer.
Plant centrally located in moderate climate. If you
have the right background and are willing to accept
new challenges, mail your resume and a copy of this
ad to Mr, John B. Sachen, McMartin Industries, Inc.,
605 North 13th Street, Omaha, Nebraska 68102.
We are Equal Opportunity Employer.

Public Service Direcror for N.E. radio group will be
selected between now and Spring 1973. Qualifica-
tions must include knowledge of audio-visual aids,
photography, direct sales or public relations contact
work, maturity, good grooming, public speaking,
and a concern for community and civic activities.
Minority group applicants are welcome, Job is open
to best gualified person regardiess of race, sex, color,
or background. We will reply only to applicants whom
werish to interview. Write Box L-49, BROADCAST-
ING.

Sales

Salesman wanted for one of the grea: stations in the
South, Salary, fringe, good list. Move up 10 one of
Georgia's fastest growing cities. Send resume and
sales experience record 10 Box K-168, BROADCASTING.

Georgia, Top rated, news orisnted metro station has
opening for self starting sales manager who can
direct a team and carry a list. Box K-169, BROAD-
CASTING.

Huntsville, Alabama. Full-time CW station, has ex-
cellent opening for experienced salesman in good
radio market, to take over active account list., Must be
capable of good cliemt relationship. Above average
earnings for the ambitious, self-starter, Opening im-
mediate, Contact W. H. Pollard, Jr.,, Gen. Mor,,
WBHP Radio, P.O. Box 547, Huntsville, Ala. 35804.
205-534-3521.

Central Florida. Full-time MOR station, owned by
major group, has opening for a quality-oriented sales-
man with the ambition and drive it takes to make it
to the fop. For a confidentisl discussion of your
abilities and the opportunity available, contact Jerry
Norman, Vice-Pres. Gen'l Mgr., WBIW, 222 Hazard
§t., Orlando, Florida. 305-425-6631.

Number 1 man for local sales, Hard working strong
on service copy personaliixj Reward for ability,

R, Beacon-Newburgh, N.Y. 914-831-1260. An
Equal Opportunity Employer.

Major Midwest market fulltime AM needs 2 strong
salesman with outstanding record in smaller Midwest
rmarket, Excellent facility showing solid growth, Send
resume to Box K-188, BROADCASTING.

Salesman or sales manager for aggressive small
market station in Washington State. Good opportunity
for advancement, Box K-213, BROADCASTIN(E:.
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Sales Continued

Announcers Continued

News

Can you sell Modern Country in Stereo in the Mid-
west with 2 Pulse rating of Number two in a 150,000
market size? Write and produce your own commer-
cials and make money. Write Box K-232, BROAD-
CASTING.

Sales persen who can and will sell long term busi-
ness. Easy Listening format. Sell ideas, not numbers.
Send resume and picture first letier, KDOT-AM-FM,
Box 1827, Scolisdale, Ariz.

Picture yourself in Southern California. Picture your-
self with KEZY, QOrange County, California’s No. |
station—No. 1 in ARB, Pulse, Hooper, NRR—No. 1 in
rasults to advertlsers. Picture yourself with all the
selling help you can get. Complete creative depart-
ment, including a sales promotion director, a market-
ing director, a sound creative director, sales secre-
taries. All to help you sell more. Plus, printed
material, client mailings, slide presentations. Picture
yourself in an all new life style with lucrative com.
mission structure, profit sharing, expenses, insurance,
hospitalization. If you like what you see, call now
(714) 776-1190, Daniel P. Mitchell, Exec. V.P. & Gen.
Mgr., and make a sale to us—you.

Central Kllinois great market, fast growth, opportunity
plus. Contact Bill Moon, WAKC, 1218 South Main,
Normal, lllinois 41741. 309-829.3333.

Sales Manager, organizer, strong personal sales, MOR
in ideal market. Management opportunity. Contact
Robert R. Nelson, WBRD, Bradenton, Fla.

Immediate opening experienced salesman with the
area’s fastest growing radic station. WCCC AM-FM
Hartford, Conn. 203-549.3456,

Sales Managgl. Hustier needed for only full-tima AM
on the move in rapidly growing market of 45,000.
Send resume and experience record to Fred Hansley,
WEKY, Richmond, Ky. 40475,

Madison, Wisc. Excellent career opportunity for bright
young problem solving salesman on the way up,
strong on creativity and ability to build campaigns.
Seven station ‘?roup seeks man with management po-
tential to handle top accounts. Job opening result of
promotion. Qur people earn far more, city offers
super living, you'll have opportunity for management
;nd‘equily. WISM, Madison, Wisc. A Mid-West Family
tation.

Kentucky Contemporary powerhouse needs salesman
for a wvery ethical, professional operated AM-FM
station, that promotes from within. WKYX, Paducah,
Kentucky 42001.

Florida: Excellent opportunity for experienced sales-
man fo start on ground floor with major group's
newest acquisition. Good list and earnings while you
build and train for management. Send detailed resume
and pictures to Elton Chick, General Manager, WMBR
Radio, Box 6877, Jacksonville, Fla. 32205.

Suvccessful small market, N.J., full time FM in heart
of Playboy, Great Gorge recreation area. Salary plus
commission. Move up to Sales Chief. Town’N'Country
radio. Jay Edwards, WSUS, 201-827-2525,

Experienced classical music announcer. Personality ori-
ented. Northeast vacationland. Salary open. Send tape
and resume to Box L-79, BROADCASTING.

$10,000 annual salary to qualified engineer who can
also announce. Chief operators position is open at
KINA, Salina, Kansas, 500 Watt Directional day
tirner. Contact either PD or Manager.

Wanted: Aggressive news direcior for number ope

station in growing market New York State. Send
tape and resume. WBNR, Beacon.Newburgh, New
York. EQE.

WERA, Plainfield, New Jersey seeks experienced

Newsman fo gather, write and broadcast news. Send
tape, resume and salary requirements to Peter Richard.

We want a moming man to operate avtomation and
gather local news. Also service some out-of-town
accounts on commission. Must be orderly, dependable.
This is a neat operation so bring your tie. But first
2 resume with recent photo, past employers and
personal references, and salary required. Do here
what others will do later. Mr. Thornton, KMAM,
Butler, Missouri 64730,

Morning man on lop rated station with MOR con-
temporary format in Florida’s fastest growing market.
Must b experienced with bright, warm sound and
natural sense of humor. Send audition tape, back-
ground, references, picture, complete info immedlately
'30 Glenn Lewis, PD, WDBO Radio, Orlando, Florida
2802.

News Director S5KW fulltime with strong emphasis
on news. The person that joins us will have experi-
ence running an excellent news operation. We have
one. We will be a good radio newsman, leader and
administrator. If you fit these qualifications, send
picture, resuime and tape tu: Richard A. Jacobs, WFIR,
Box 150, Roancke, Virginia 24002. EQE.

Experienced news anchorman with big voice for AM
drive shift. Major market news-conversation station.
Send tape, resume and picture fo Alan H, Andrews,
WJAR Radio, Providence, R

Experiencad play-by-play announced for High School
and College. Send off the air tape. WKRM, Box 113,
Columbia, Tenn. 38401.

WERA, Plainfield, New Jersey seeks experienced an-
nouncer with good voice/production for MOR format.
Must be capable of handling morning thow and tele-
phone talk program. Position of program director
available. Send tape, resume and salary requirement
to Joseph Reilly.

Central lllincis AM/FM needs announcer night shift
5-day week. Automation. $110 weekly. WLDS/WEAI,
Box 477, Jacksonville, lllinois.

Bright, ha:py-sounding, MOR/adult oriented an-
nouncer, who reads news like pro, wanted for fast
growing station in great market area. All infor first
letter., WPDC, Elizabeth, Pa. 17022,

WUNI, Mobile needs a good Mod. Country jock for
morning drive. Witly, good voice, good produclion
and clean cut. No drifters or anateurs. Send tape,
salarv reyuirements, pzrsonal end credit references
first letter; Mike Malone, FD, 1257 Springhill Ave.,
Mobile, Ala. 356504,

Talk show moderator. Experienced. Tape and resume
to Cascade Broadcasting, Box 02155, Portland, Oregon
97202.

Really inte news? WLAP, Lexington, Ky. has an
opening on its news staff. Tape, writing samples,
resume and salary requirement to Dave White, News
Director, 177 N. Upper St. No phone calls. No aspiring
DR's please.

News Director. We are looking for 2 capable news
director to head up our three man news department.
He must be capable of directing and motivating his
department, as well as doing the afterncon news
shift. The station he would be working for has an
enviable reputation in the market. We have won
several awards for our news reporting and hold the
number one position in the market. Working condi-
tions are great, starting salary excellent. Many fringe
benefits, plus the opportunity to live in the land
of sunshine. If you feel you can qualify send resume
to R. T. Oldenburg, Box 37150, Jacksonville, Fla. or
call 904-388-0746.

Situations Wanted, Management

10 year pro. First. All facets. Want security-manage-
ment. Family man. Small medium markets. Box K-221,
BROADCASTING.

Technical

Assistant radie chief for radio, TV, CATV group in
Southzact. Opportunity for advancement. Immediate

opening. An Equal Opportunity Employer. Send
resume, references, piclure. Box K49, BROAD.
CASTING.

Chief Engineer for non directional radio station in
New Orleans. Salary commensurate with experience.
Box K-292, BROADCASTING.

Engineer AM/FM (in Kentucky) with some announcing.
Use us as a stepping stone. We're looking for a man
who wants to get ahead. Send resume, references,
picture. Box L-3, BROADCASTING.

Attention East Coast stations. Manager available im-
mediately. Take charge guy with heavy national re-
gional and local sales knowledge. Looking for perma-
nent position. Contract only. Married and will relo-
cate. 20 years major market experience. Box K-275,
BROADCASTING.

Youthful veteran seeks number two position small
or medium market station. Broadcasting BA, eight
years radio-TV in metro markets. Management experi-
ence in sales, programing, administration. Stock
option or buy-in. Florida or Southeast preferred. Box
L-12, BROADCASTING.

Ten years radio and television. Desires targer market.
Presently station manager in Southwest. sales
background-stable. Box L-57, BROADCASTING.

Announcers

50KW Canadian Contemporary MOR needs a real
radio personality that can work within a format
and.use the phones on occasion. No inexperienced,
no time and temperature paople. Send picture, resume
and tape to Box L-1, BROADCASTING.

Program Director needed for college town Rocker.
Supervisory and production abilities necessary, little
board work. Box L-24, BROADCASTING.

Experienced radio announcer wanted. Before reply-
ing, read this advertisement very carefully. Require-
ments: 3rd class license with broadcast endorsement.
One or more year’s actual broadcast experience with
commarcial radio station. Good strong voice. Neat
appearance. Ability to handfe news as well as music.
Write complete details including employment and
educational history. State salary desired. Send short
audition tape. No applicant will be considered until
completion of personal interview and audition at
the radic station. This is a CBS affiliate with MOR
formet located in Central Pennsylvania. Reply to
Box L-26, BROADCASTING.

Wanted: Two middle of road announcers. Bright,
mature, must have previous experience. Willing to
follow orders and grow with a young corp. gend
tape, photo and resume to Box [-28, BROADCASTING.

Small market Maryland station wants first phone man
with program and sales experience. Send tape-photo
and resume to Box L-59, BROADCASTING.

Powerful Northern New England station requires a
young, experienced, energetic morning personality.
Must have production background and be able to
rise and really shine. Box L-6), BROADCASTING.

Assistant Chief with directional experience. Must also
have broad enough experience to supervise yard and
building maintenance. Baltimore area. Send resume
and references. Box L-27, BROADCASTING.

First phone maintenance engineer. DA experience
perferred. Modern Gates and Collins equipped Mid-
west station. Evening shift. Salary determined by
experience, ability and performance. Contact Dick
E:Eels at 815-933-6633 or Box L-29, BROADCASTING.

$10,0600 annval salary to qualified engineer who can
also announce. Chief operators position is open at
KINA, Salina, Kansas, 500 Watt Directional day timer.
Contact either PD or Manager.

Immediate opening for Chief Engineer, directional
AM. Contact Bill Moon, WAKC, 1218 S. Main, Normal,
IIl. 61761, 309-829-3333.

Chief Engineer needed: WFtL slmosi-moved to new
AM site then going to new 900 foot FM tower in
November. Also group FM owners. Want top experi-
enced cost-conscious engineer who can maintain, con-
struct, design solid state equipment to achieve quality
sound. Send resume, salary requirements soonest to
J. C. Amaturo, WFi.L Radio, Fort Lauderdale, Fla. EOE.

Maintenance angineer with FM voice to do 4 to Mid-
night shift. 3175/week. Tape and resume to WGHM,
Skowhegan, Maine 04976.

Chief enginear AM/FM, some anonuncing during auto-
mated periods. Must be good technician, strong main-
tenance. WTHM, Lapeer, Mich. Mr. Sheill, 313-664-
8556.

IGM has immediate opening for a customer service
representative. 3 to 5 years broadcast experience
required. Knowledgeable in audio and digital circvit-
ry. Send resume to Bill Apt, 1IGM, Box 943, Belling-
ham, Wash. 98225.

Ambitious, qualified, fantastic, creative and profes-
sional General Sales Manager is ready to be VP/
General Manager of a major market radio station.
Prefer Southwest or West but will consider all offers.
Proven record in motivation, leadership, sales, pro-
gaming and loyalty. Box L-62, BROADCASTING.

Husband and wife team, 30 years combined experi-
ence. 9 years in present position as Gen. Mgr. and
PD for absentee owner. Completely operate station
including sales, license renewal and minor repairs.
Prefer 5.C., Ga., Fla. Call 912-876-3599.

Managerial and/or strong air. 20 years West including
50 KW's, all phases radio. Some TV newscasting.
Age 44. First phone. Prefer warmer climes MOR.
But let's talk. Ralph Menard. 702-457-1036.

Manager. |mmediate asset to station that raquires
marketing and sales strength. Extraordinary unique,
and dynamic individval. Can lead your station and
staff to greater success . . . Please write: Robert A.
Narus, 1056 Willard Ave., Newington, Conn. 06111,

Sales

1TV broadcast engineering supervisor desires radio/TV
time sales or radio/TV/CCTV equipment, sales posi-
tion in Chicago or Denver area. Used to making good
money. Enthusiasm and desire to do the same in
sales. Box K-288, BROADCASTING.

Totally skilled and well respected individual with
major market sales management experience. Leader,
strong competitor, innovator. Interested in high or
poteritially high billing stations requiring responsible
hard working sales executive. West, Southwest, pre-
ferred. Box L-25, BROADCASTING.

Sales or management. Every qualification. Exceptional
top producer. 8Y2 years broadcasting experience. One
of the best. Box 37, New Britain, Conn. 06050.
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Sales Continued -

Tight board, cooking drivetime or night jock locking
for major or medium Top 40 Rocker, Three endorsed
with 3 years experience. $175 salary. Reply Box K-
196, BROADCASTING.

Announcers
DJ, tight board, good news, commercials, 3rd phone.

Can follow direction. Willing to go anywhere. Box
J-169, BROADCASTING.

First phone. One year experience. Wants to move.
Up-MOR or Contemporary. Good production and de-
pendable. Box K-264, BROADCASTING.

Midday pro. 12 years fop 10 market. MOR. Top ratings
sgainst giant. Box K-281, BROADCASTING.

First phone. Two vyears experience radio, mostly as
staff engineer. Weekend air show and news reportin
also. Tight board, good commercials. 22, morried,
good references, and anxious to do a good job for
you. | like everything from Classics to Top 40. |'d
prefer a small or medium market, but any region is
OK. All inguiries answered. Box K-293, BROAD-
CASTING.

Announcers Continued

Technical

Former Top Ten market personality has been polishing
vp in medium large metro after stint as military
officer, Am ready to communicate with your audience.
B.S. plus gradvate work, Syracuse University, married,
28. Let’s talkl MOR Top 30 only. Will accept janitor
job at KMPC. Box L-71, BROADCASTING.

41/, years communicating with medium and major
market audiences, Want MOR position in Top 50.
B.S. Radio-Television, married, 3rd endorsed, 24,
excellent references, ovistanding record. Box L.72,

BROADCASTING.

Major market professional ready to relocate anywhere
for exceptional opportunity as P.0O., dj or group con-
sultant. Major markets or chains only. Box L-78,
BROADCASTING.

Five years experience: working now, 15t phone, "air
check tells lhe rest. Let’s talk. 419-224-8851.

Need change! Near or far. 1st phone. BA. Witty, per-
sonable. Good production. Published humorist. Board
tight, jock not. King Leopold, 135A S. Cochise, Wil-
cox, Arizona B5643. 602-284-40233.

First phene experienced young niarried. Strong voice
but no scresmer. Outstanding production. Looking
for permanent position in California. Tape will speak
for itself. Box L-B, BROADCASTING.

Marconi-music-bandite running out of hearts to steal
in this market. Looking for broader horizons with Con-
temporary station that will reward talent, initiative
and hard work. Prefer 250,000 plus area. 319-266-9011.

Varsatility? Assistant newsman, program director, an-
nouricer, music director. Small station. Want to move
on. Midwest, around lowa. Box L-2, BROADCASTING.

Exp. 1st announcer/production. Wish small market in
Western state, 714-426-9738.

Kazoo player doubles on bagpipes. Also 12 year
Eersonalify-Program Director. Perfect for personality-

azoo-bagpipe format. Family. Box L-13, BROAD-
CASTING.
Soul Contemporary sound, tight board, production,

NY school grad. Go anywhere in New Jersey, New
York or Conn. area. Box L-14, BROADCASTING.

Employed part time combo announcer seeks full time
employment. Young, single, college grad, third en-
dorsed, will relocate. Box L-17, BROADCASTING.

Experienced soul jock available, not just a time and
temperature jock. Formerly with a major market. Will
consider any market. Box L-20, BROADCASTING.

Broadcaster, versatile. Sincere confident wvoice. Can
work combo. Hard worker. Will relocate. 3rd ticket.
Box L-23, BRCADCASTING.

Do vyourself a favor. Discover talented, New Eng-
land, personality-plus, waker-upper. Major markets,
do vs both a favor. Box L-33, BROADCASTING.

Morning drive personality seeks bigger market. Ex-
perienced in Top 40, MOR, C&W. Not a staff an-
novcer. | communicate person to person in a bright
and friendly tmanner. First phone. College grad. Mar-
ried. Reliable. Box L-34, BROQADCASTING.

One truly great former newsman, seeks opportunity
to enter your front door as dynamite air personality.
Broadcast school grad, college radio, theatrical pro-
ductions, 3rd endorsed. Box L-36, BROADCASTINE.

Profassional. 12 years AM/FM/TV plus seven years
major recording studios. Producer/announcer; CW,
MOR or non-screamer Contemp. 26, single, 3rd

phone. Prefer smaller New England or West Coast
market. Mike Kuehl, 1418 N. Stevens St., Rhine-
lander, Wisc. 715-362-3016.

Experienced chief engineer. AM.FM-DA. Electronics
field desires position, Indiana, Pennsylvania or Vir-
ginia. Box L-5, BROADCASTING.

Your search has ended. Give me a chance and you'll
never regret it. Excellent engineer and production.
Good di and news. Presently working in NYC as
Eng/Ann. First phone. Box L-6, BROADCASTING.

Experienced, young professional chief. AM-FM Stereo,
directionals, automation, proofs. Major market experi-
ence. Ovtstanding references. Married. Box L51,
BROADCASTING.

News

Experienced reliable news director (RTNDA). Writes
quality news. Professional delivery. Degree (Journal-
ism), Exceptional credentials. All stations considered.

Box K-163, BROADCASTING.

I will trade 25 years as network reporter, Top 10
news director and anchorman in Midwest for fair
wage and security, Family man, 42, with top cre-
dentials and track record. Box L-10, BROADCASTING.

No gimmicks. Proficient reporter-newscaster. Employ-
ed Top 40. Box L-15, BROADCASTING.

News director available now, 2142 years experience,
news/announcer acceptable. Copy experience. lllinois,
Indiana, Wisconsin_ areas, Others considered. Box I-
32, BROADCASTING.

Seriovs, dedicated young writer/announcer. Audio-
oriented, voice tops. Small, medium market experi-
ence. Exceptional credentials show promise plus de-
livery. Journalism, R-TV degrees. Interested in quality,
active news team. Box L-44, BROADCASTING.

Reliable, ambitious, award winning, hard working
' looki

Professianally trained, experience limited, middle age,
hard worker, will relocate. Looking for a permanent
job, 3rd endorsed. Give me that first break. Fred
Brown, 733 Chandler Dr., Dayton, Chio 45426.

West Coast. Formerly station owner in US. 12 years
in radio, Start right. Work hard. Deliver. Can do for
you. B03-625.3653, Jim Synnott, Lena, $.C. 29930.

First phone annourncer. Experienced in all phases of
radio. Looking for at least medium market who wants
talent. Family man anxious to move. No problems.
Phone 517-362-5661.

American Forces Network, college experience. Single,
23, sincere. Prefers Mid-Atlantic region. Does Con-
temporary, news, production, selling. 3rd. 412-B21-
3939.

DJ announcer salesman, newscaster experienced. Pre-
fer NY, NJ area. Cal Nesbitt, 1701 Popham Ave,,
Bronx, N.Y. 10453.

Experienced and dependable radio announcer, Seek-
ing employment at MOR or Top 40 station. Versified
in news and production. Colle_?e degree, single, will
relocate, Larry Divito, 2596 S. Taylar, Cleveland, Chio
216-932-2278,

Looking for pre with big voice? Major market experi-
ence. All phases radio and television. Third class
endorsement. Box L-48, BROADCASTING.

Summer work? Northwestern radio-tv major. An-
nouncing experience at Chicago FM. Third phone.
Ideally—announcing preferred. Realistically, anything
at Midwest (Wisc.) locale. Box L-50, BROADCASTING.

N}

A ar/copywriter, 3rd phone, college and broad-
cast school grad. Mature, creative, versatile, tight
board and news. Money secondary to right location,
Northeast preferred. Dave Lludwig, 1740 Klockner
Rd., Trenton, N.J. 609-587-09

Attention stationl Experienced anouncer, news direc-
tor and salesman locking for a step up with the
right station. 3rd phone, 27 years old and married.
Will relocate. Available now! Telephone 717-253-4948,

Good music host. 16 years experience. Per X
smooth, deep voice. 42. First phone. Married. Gospel
or Easy Listening. Box L-54, BROADCASTING.

Rock and Roll Revival jock announcer with personal
library of 2500 rock oldies and broadcast experience.
If your programing needs a decided lift, join the
“oldies boom’ to higher ratings with a knowledge-
able, in-depth performer. Box L-56, BROADCASTING.

Young sports broadcaster with 50 KW major market
experience looking for smaller market on the air op-
portunity in play-by-play. Box L-5B, BROADCASTING.

Senior citizen makes no wild claims! Old beat up
salesman, board man, newsman, half posteriored engi-
neer needs 1o relocate in area around Boston. Used
vp all my references. It's worth $250 per week to
take the program director’s guff. Watch your ratings
drop. Wanna take a chance? If not I've shot $20 to
h. . . . Box L-60, BROADCASTING.

Five years in the business have taught me & great
deal about radio, and that experience includes success
in major markets. | am married now, and it is time
to settle down 1o some lengthy tenure at a Top 40
or progressive station willing to pay a comfortable
living wage, in return for a good job and hard
work. If you are a smaller than major market station
willing to pay a good salary, we can talk too. All
negotiations will be held in the strictest of confidence.
Box L-68, BROADCASTING.

C&W, MOR get dependability, integrity, and mature,
quality voice. Personality plus good news delivery,
production/copy ideas, sales ability. 1st ticket. Limited
experience. Brian McSorley, 534 S. Kingsley Or,
Los Angeles 90020. 213-384.0542.

radio g for new challenge. Three
years experience in medium market, good on public
affairs. Box L-77, BROADCASTING.

Sports Director, three years experience, all play-by-
play news, disc jockey will relocate, immediately
available. 516-621-3583.

Newswoman—recent broadcast grad, experienced re-
porter. Will relocate. Desires Midwest or East loca-
tion. Sue McNett, 14306 lowe, Riverdale, 1l 604&27.
Call 312-B49-2303.

Experienced broadcast newsman available to small
or medium market. Emphasis on good writing spot
reporting with actualities. Could fit into larger market
with room for writer-editor. Tight on copy and tape.
Call 317-2B3-7466,

Programing, Production, Others

or medivm

Fully qualified program director small
markets. Box G-279, BROADCASTING.

Christian announcer with first phone and two years
experience will relcoate. Box L-63, BROADCASTING.

California major market PD will make your station a
winner with Modern MOR or Countryl Currentty with
well-known, successful operation but ready for new
challenge. Creative programer, excellent administra-
tor, best references. All replies confidential. Box L-66,
BRCADCASTING.

Recent post grad. M.A, Degree Communications, Con-
siderable production experience, all phases of tele-
communications. |deal for athletic programing and
production. Seeks gainful employment with new chal-
lenge. 2B, single, military commitment met. Location
and salary open. Box L.75, BROADCASTING.

TELEVISION

Help Wanted Management

Professionally trained announcer with 3rd. 18. Need
experience. Good news, commercials. Hard worker.
Thomas J. Abdnour, 734 E. Kansas, Peoria, |1} 61603,

Need experience, recent broadcast grad., 1st, good
voice, 23, married, will relocate. Tom Spencer, 414
W. Cunningham, Butler, Pa. 16001. 412-285-1835.

Mature newscaster/announcer seeks permanency in

small, medium market. Two years major market ex-

perience. College, 3rd, 30. News, sports, CAW back-

gaound. Sovthwest, West preferred. Dick, 915-5B84-
23.

Broadcast Finance. If you have 5-10 years of exten-
sive accounting under your belt and feel ready to
move into a responsible financial post with a group
operator in the East, send your resume and creden-
tials to us now. Box K-235, BROADCASTING.

Broadcast Management. Broadcast group needs tough-
minded number two man who knows radio and TV
and the operating figures that measure their effeclive-
ness. Need to be analytical, innovative, industrious,
capable of earning respect of station management.
Send background and career objectives. Box K-234,
BROADCASTING.

Michigan. Experienced sportsminded di with copy,
production ability seeks challenge. G.E.S., 1Bl Lake-
view, Grosse Pointe, Mich. 48236,

Announcer/copywriter, college graduate, 3 years ex-
perience, 3rd class license, wanis air work on AM/
FM/TV. Anywhere, U.S.A. Call 212-764.2459, 9-5.

Sales

Salesman—Flint, Saginaw, Bay City, Michigan market.
Experience in local TV sales. Solid track record. Base
plus commissi M ment opportunity. Resume,
picture and letter. Equal Opportunity Employer. Box
L-47, BROADCASTING.

Country jock. Desire air work. First phone, experience.
701-572.7740. Tuesday through Saturday, nine to five,
days, CST.

Sales manager to manage expanding Cable TV sales
department. An Equal Opportunity Employer. Reply
Box L-74, BROADCASTING.
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Announcer

Major market VHF independent looking for sharp
booth announcer with on-air experience and ability.
An Equal Opportunity Employer. Box K-273, BROAD-
CASTING.

Staff announcer, must be versatile; need emphasis on
news. Send VTR, resume to WFRV.TV, Box 1128,
Green Bay, Wisc. 54301,

Weatherman-Announcer. Opening for professional to
perform nightly weather and general announcing.
Send tape, resume. WSAV-TV, Savannah, Georgia.

Technical

Midwest UHF network station needs maintenance engi-
neer. Should have experience in color cameras, VIR,
and UHF fransmitters. Would consider man low on
experience if background indicates technical ability.
State wage requirement first letter. Equal Opportunity
Employer. Box K-131, BROADCASTING.

Major market station in Southern California needs ex-
perlenced technical and production persen for switch-
ing, directing, camera, videotape operator, etc. Ex-
cellent opportunity, 15t phone required. Considera-
tion given 1o applicant from the eleven western
states only. Send complete resume to Box K-276,
BROADCASTING.

Top fiight production crew needed for commercial/
educational TV house and mobile unit. Experience a
must. ReSume and references. Box L-38, BROAD-
CASTING

Chief enginesr. Ten years minimum experience. Man-
agement oriented—thoroughly familiar with all aspects
of operation, installation, and maintenance. Box L-39,

BROADCASTING.

chief , experienced, studio, UHF
transmitter maintenance. Salary, benefits, ideal com-
munity. Contact: Manager, WXLT-TV, Sarasota, Fla.
An Equal Opportunity Employer.

Television engineer-supervisor for UHF transmitter op-
eratlon and maintenance and remote broadcast activi-
ties. Experience in color necessary. First class license
required. Send resyme to Mr. Rlchard Macek, Person-
nel Div., Indi Univ., Blooming Ind. 47401

Programing, Production, Others

Programing, Production, Others

Continued

Producer/Director, TD, cameraman, lighting. Staff
needed for production facilities. Send resume and
references. Box L-40, BROADCASTING.

Engineers and production staff needed for TV pro-
duction facilities, Excellent position for experienced.
Resume and references. Box L-41, BROADCASTING.

TV Production facility seeks top director/producer,
management oriented production manager. Experience
8 must. Resume and references. Box L-42, BROAD.
CASTING.

TV Production Crew needed for production house.
Commercial, educational and mobile unit backgrounds.
Excellent opportunity. No floaters. Resume and ref-
erences. Box L-43, BROADCASTING.

KXTV Channe| 10 needs an experienced writer/pro-
ducer for creative commercial dept. If qualified, send
complete resume and copy samples to Lela Broadway,
Box 10, Sacramento, Calif.

Situations Wanted, Management

Expertise in all broadcast phases. Strong in sales. Be-
lieves profit is a clean word. Excellen? personal credit
and references. Currently 4A association. Prefer South

or Southeast. All replies in confidence. Box L-11,
BROADCASTING.

Announcers
On Top Herel Want Top 20 TV market. Experienced

in commercials, movie hosting, interviews, weather,
newscasting. Want station which provides future. Box
K-263, BROADCASTING.

Mature voite, solid production and news delivery,
college, vet, 6 years experience TV, MD, PD. Married.
Prefer Southwest, West Coast, MOR or Contemporary.
Reply Box L-46, BROADCASTING.

Technical

Television enaineer for large educatioal institution in
Southwest Virginia. A minimum of B.S. Degree or 5
years experience with college level elecironics school
or professional school in television cameras, video
recorders and associated television equipment or
combination of above. Experience in television engi-
neering, black/white and color cameras, NTSC color
and maintenance on helical scan one inch video tape
machines equivalent to 900 IVC and 7900 Ampex.
Salary range—$9,168 to $12,000. Send resume to
Personnel Office, VPI & SU Blacksburg, Virginia
24061. An Equal Opportunity Employer.

1st phone NRl graduate five years experience as TV
xmir operator. Seeking employment as operator. Will
consider any branch of electronic communications.
References furnished. Box L-35, BROADCASTING.

Film director, 20 years top Texas market, exceilent
references, family man. Box L-44, BROADCASTING.

Experienced studio control engineer all phases, Tst
phone. Sharp, hard worker, draft exempt. Excellent
re*erences West Coast preferred. C. D. Glldewell
1227 LeGray Ave., Los Angeles, Calif. 20042

Midwest University. Large Instructional Television De-
partment. Must have at least three years experience
in maintenance, operation and installation of broad-
cast level equipment. Color experience preferred.
Michigan State University is an Equal Opportunity
Employer.

News

Upper Midwest net affiliate needs young, aggressive
hard working investigative reporter. Broadcast news
experience valvable, but not essential. Send tape,
resume and picture to Box L-37, BROADCASTING.

Experienced television anchorman. Also, newsman to
fill in on weather, and woekend anchor. Send resume
and video tape to Box L.65, BROADCASTING.

We are particular when we [ook for an anchorman.
We need TV experience, perhaps as anchor weekends
or large market, or a regular anchor tired of the
big city. Must be smooth, solid, with know how to
put together a winning newscast. We have the rest
of the team ready. Send resume, VIR, and or photo
to Jack Gilbert, KCRG TV, Cedar Rapids, lowa 52406.

TV Journalist, highly experienced, who sees issues
and can expleoit them. To become major news person.
ality. Strong interviewer. Write Tom Torinus, WLUK-
TV, Green Bay, Wisc. 54303,

Leading Radio-TV operation has openi for news-
man equally adept gathering, writing ang performing
news. Journalism grad preferred. WSAV Radio and
Television, Savanna%, Georgia.

Programing, Production, Others

Traffic Manager. Need strong, take-charge TV traffic
manager for network’ affiliate in medium California
market, Must be able to develop and streamline total
traffic system. Excellent salary and fringe package.
Send full details on background and experience. Box
K-171, BROADCASTING.

Major market station in Southern California needs ex-
perienced technical and production person for switch.
ing, directing, camera, videotape operator, efc, Exs
cel Ienr‘opportumty, 15t phone required. Considera-
tion given dm:.ln:am from the eleven western
states only. San complete resume to Box K-276,
BROADCASTING.

TV engineering-studio operations desired by ex-dj
2y, years). First phone. Summer experience at NBC
owned major market station. Will relocate, married,
draft exempt. For resume contact Barry Powell, 1575
East Blvd. #209, Cleveland, Ohio 44106.

Engineer 1st phone 27, married. 9 years experience.
Wishes part time work. Saturdays or Sundays. 5 hrs/
week. | work full time 9PM.-5AM Sundnys to Thurs-
days at KMEX:TV maintenance and operation. AM to
10KW TV-UHF 200KW combo. Video tape 20005/
1121 Editor & 1200. Ampex Helical School. No
shister type operations need call. Paul Ripley (Los
Angeles area only). Call 213-798.5125.

News

TV journalist producer, four vears, network credits,
seeks em onmem Nation’s Capital in broadcast news/
public affairs. Specialized in political coverage, cam-
paigns, elections. Strong Washington experience. Box
K-28, BROADCASTING.

Top five market staff AD for five years seeks reloca.
tion in a top twenty city in comparable position.
Box K-133, BROADCASTING

Television or CATV production manager. Experienced
all phases of production in major city. Seeking smaller
community environment. Box K-185, BROADCASTING.

Young, aggressive individual seeks producer/director
position in mid-size market. Five years experience in
major market, with film, news, talk and entertain-

ment, Box K-256, BROADCASTING.

Motivated, can-do pro, college grad, seeks interesting
position. Production and PR experience, hut able for
whatever. Salary open, prefer N.Y. Box K-287, BROAD.
CASTING.

Producer/director, 7 years experience seeks position
as production manager in top 100 or producer/
director in top 20. Box K-294, BROADCASTING

Eager, energetic, creative, talented, obedient and
cheerful. R, T & F grad. Seeks employment in
production. Several years ITV and theatrical produc-

BROADCASTING.

Top TV production man desires challenging, busy iob
with advancement potential. Creative, industrious,
self-paid college grad with 132 vyears commercial
television experience, 4 years commercial radio. Ati-
tude, ability, and potential make up for experience.
Resume on request. Box L-52, BROADCASTING.

Hard-working and dedicated but looking for a bigger
challenge as a Producer/Director or Ass't. Director.
Seeking a progressive station with an active produc-
tion department. Presently employed, BS in Com-
munications, production experience in both com-
mercial and non-commercial stations. Prefer Midwest
location. Box L-67, BROADCASTING.

Oponhons/Program Manager. Available. 17 years in
VHF-UHF, three new stations. Know all phases—profit,

promonon, community minded. Presently employed.

Excellent references. Box L-69, BROADCASTING.

Just out of the Army, looking for a break Into TV
production. MA, single, two years experience, have
job, will travel, resume available. Frank Tucker, 126
Glen Cove, Chesterfield, Missouri 63017.

Returned television Peace Corps volunteer seeks ca-
reer employment in lelevision production. Will also
consider public relations or sales. ETV, PTV or Com-
mercial. 2 years international producnon experience.
4 years college major. Will relocate. Resume upon
request. Joseph B. Sauder, R.D. #2, Waynesboro, Pa.
17268. 717-762-2224,

tion experience. Box L.21,

WANTED TO BUY EQUIPMENT

Need for customers, used high band quadruplex and
helical scan tape recorders. Box L-16, BROADCASTING.

We need vsed 250, 500, T KW, 5 KW & 10 KW AM
and FM transmitters. No junk. Guarantee Radio Supply
Corp., 1314 lturbide St., Laredo, Texas 78040.

Ampex 1200 VTR from owner. Reply to D. Zulli.
213-466-7757.

Stan Kenton transcriptions, promos, V-Discs, AFRS.
Any Kenton issued only for broadcast purposes.
Lichtenaver, 112 S, Prairie, New Lenox, . 80451.

Gates sta-level amplifier. Condition not important.
Give cash price, age, condition, etc., first _letter.
Nllars:l;;ll Rowland, WQYK Radio, Box 1274, Tampa,
Fla

FOR SALE EQUIPMENT

Used RCA-50G, 50,000 watt AM transmitter. Excellent
condition—very clean. Now in operation. Box K-282
BROADCASTING.

Bright attractive femals, 24, B.A. News experience in
print, some broadcast. Press aide on Hill, seeks re-
porting. Box K.257, BROADCASTING.

Video tape recorders, 1 RCA, Model TRT-1A and 1
Ampex, Model VR-1000C. Low band w/partial color
capabilities. Can be made operational with minor
repairs. Please write to Box L-18, BROADCASTING.

Reporter available: Experienced as morning kend
producer-anchorman; street reporter; political corre-
spondent. Lively writer, can shoot and edit film.

|nnovative. Young. Box L-7, BROADCASTING.

News director at 50KW radio interested in opportunity
as Television reporter or reporter/anchorman. &15-
352-4348 evenings.

MA with six years news experience, just out of
service, 27, single, will locate, resume available.
Frank Tucker, 126 Glen Cove, Chesterfield, Mo. 62017.

Reporting, producing, has been my life for nine years.
News directorship capability. Victim of misguided
budget cut. 408-629-9074.

Experienced hard  working reporter/photographer,
wmer/producer seeks position with dedicated news
?pgahon in either capacity. Box L-76, BROADCAST.
NG.

10,000 Watt Stereo FM transmitter, 1966, Gates Model
FMS-T0G with 67Kc SCA, available December 1st,
$12,000, replacing with 20Kw. William Bruring,
WWLA, la Crosse, Wisc. 54601. 408-784-7373.

Compl broadcast bil uni' wnh 2 RCA TK-30
cameras, zoom lens, 2 sync audio, director’s
CaII 312 7381022

console, etc. Ready to roll.

IGM &30-15 complete avtomated broadcast system.
Includes random select control unit complete with
card reader, typewriter, remote manual entry, controls
and verified logging system. Source equipment as
follows: 4 Scully tape playbacks, 4 IGM instacarts,
| IGM single cartridge playback, 1 time announcer
and external studio input. System also includes 3 re-
mote control wnits with digital clocks, 3 encoding
systems, 1 end of message fone generator and 6 IGM
matching enclosures. System is monophonic, but
musi¢ sources could be converted to stereophonic for
about $1,000. Ted Boyd, WHBC, Canton, Ohio. {216)
456-7166.
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For Sale Equipment
Continued

For sale: New Mexico State University offers 3 lots
of surplus broadcasting equipment. Antennas, oscillo-
scopes, transmitters, stereos, preamps, radio
tower, etc. To be sold in lots only, FOB Las Cruces,
New Mexico. To be crated and shipped by successful
bidder. For further information contact Mr. Jim
Doiron, Center for Broadcasting, Telephone 505-644-
4918, Bids to be opened 30 November 1972,

Gates 3-bay FMA 3A antenna on 98.3 MC $325. An-
tenna Specialists ASP313 on 450,35 MC $50. Northern
Engineering T9D crystal 113,773 KC $10. Gates
BCS00D for salvage and misc. parts $100. C. Cham-
berlain, Box &9, Bellefontaine, Ohio 43311,

Like New~—Gates/ATC automation system: complete
stere® system: cartridge handler, two Ampex 352's,
detactor control wnit, three cartridge playback units,
auto-sequence, silence, sensor, fade amplifiers, avto-
restart, digital <lock, meter panel, composite motor
start, programer, auto program logger, switcher, auto
network joiner, network tone receiver. Excellent condi-
tion, 616.345-7121.

We bought a large Schafer Stereo automation system,
in excellent condition. We are telling off items we
don’t need. Have Schafer Ampex 440 record/play
unit, three Ampex 445 playbacks, and a Schafer spot-
ter for sale. Call Manager, KLFM, 515-232.0104.

Ona stop for all your professional audio require-
ments. Bottom line oriented. F C. Brewer, Box
8507, Pensacola, Florida 32505,

Cartridge tape equipment—~New and rebuilt guaran-
teed. Autodyne. Box 1004, Rockville, Maryland 20850,
(301) 762-7626.

Heliax-styrofiex. Large stock—bargain prices—tested
and certified. Write for price and stock lists. Sierra
Western Electric, Box 23872, Oakland, Calif. 94623.

Bargain at $500, sequential programer, 50 steps per
segment, 10 inputs, nixie tube readout, for stereo or
mono systems. Uses Automatic Electric stepper and
has automatic reset capability. Real value at $100,
automatic switcher for net join and net separate.
Compatible with above programer. Superior value at
$100, three 25 hz. cue detectors with necessary
switching and amplifier circuity, compatible with
above equipment. Less 2.5 k plate relays, 5 used in
each wnit, All equipment for T10v; hz power.
416-YU3-3992,

40 feet Andrew 3 inch HJB50B Helian complete with
one 78ARM and one 78ARF ends installed. Line in
original crate. $400.00 FCB San Antonio, Texas. Call
M. L. Fiedler at 512-225.2751.

INSTRUCTION

Correspondence instruction |eading to FCC Ticense and
electronics degree. G.l. Bill approved. Grantham, 1505
N. western Ave., Hollywood, California 90027,

First Class FCC license theory and laboratory training
in six weeks. Be prepared . . . let the masters in the
nation's largest network of 1st class FCC licensing
schools train you. Approved for veterans® and ac-
credited member National Association of Trade and
Technical Schocls.** Write or phone the location most
convenient to you. Elkins Institute in Dallas,*** 2727
Inwood Rd. 357-4001.

Elkins in Ft. Worth, 1705 W. 7th St.

Elkins in Houston***, 3518 Travis.

Elkins in San Antonio**, 503 5. Main.

Etkins in Hartford, 800 Silver Lane.

Elkins in Denver**, 420 S. Broadway.

Elkins in Atlanta***, 51 Tenth St. at Spring, N.wW.

Elkins in New Orleans***, 2940 Canal.

Elkins in Minneapolis***, 4103 E. Lake 5t.

Elkins in Oklahoma City, 501 N.E. 27th.

Elkins in Memphis***, 1362 Union Ave.

Elkins in Nashville***, 2106-A 8th Ave. S.

Since 1946. Original six week course for FCC 1st
class. 620 hours of education in all technical aspects
of broadcast operations. Approved for veterans. Low-
cost dormitories at school. Starting date Janvary 3,
April 11, 1973. Reservations required. William B,

den, Radic Operational Engineering School, 5075
Warnar Ave., Huntington Beach, Calif. 92649,

Instruction Continued

On the air announcer training at R.E.l. features in-
dividual, realistic preparation for your Radio/TV
carter, R.E.l.'s engineering course featuras intensive
training for the FCC First Phone! Complete either
course in just five (5) weeks! Call 1-800-237.2251 tol!
free for brochure. Write: R.EI, 1336 Main Street,
Sarasota, Florida 33577.

R.E.l, 3123 Gillham Road, Kansas Ci Missour}
64109, (816) 931-5444. Or toll free: 1-800-237-2251,

R.E.l., B09 Caroline St,, Fredericksburg, Virginia
22401. Call Ray Gill (703) 373-1441. Or toll free:
1-800-237-2251.

R.E.l.,, 1336 Main Street, Sarasota, Florida 33577, Call
(813) 955-6922, or toll free: 1-800-237-2251.

Licensed by New York State, veteran approved for
FCC 1st Class license and announcer-disc-jockey train-
ing. Contact A.T.S. Announcer Training Studios, 25
West 43 51, N.Y.C, (212) OX 59245,

F.C.C. TYPE exams guaranteed fo prepare you for
F.C.C. 3rd. ${10.00 with broadcast endorsement) 2nd.
($12.00), and 1st. (316.00), phone exams; complete
package, $25. Research Company, Dept. B, Rt. 2,
Box 448, Calera, Alabama 35040,

Pennsylvania and New York, F.C.C. first phone in
| 1o 8 weeks. Results guaranteed. American Academy
of Broadcasting, approved for veterans, 726 Chest-
nut Street, Philadelphia, Pa. 19106. WA 2-0605.

In Chicago, CMEGA Services has the best price for a
First Class License. Day or evening. Guaranteed re-
3323' OMEGA Services, 333 East Ontario. 312-649-

ARE YOU interested in a professional announcing
career in radio? Enter America’s most unique and
practical broadcasting school , . . The Schoo! of Broad-
cast Training in Artesia, N.M. Three months training
on 2 commercial radio stations . . . KSVP AM/KSVP
FM stereo gives you 3 months actual commercial an-
nouncing expearience that really counts when you
apply for your first job. Third class radio-telephone
license with broadcast endorsement training included.
Room and board available and placement assistance.
Small classes. Bonded! Certified by the New Mexico
State Board of Education. Approved for veteransl
Classes year around beginning Jan. 1st, April 1st,
June 1st, Sept. 1st. Enmroll now! Write . . . Dave
Button, Manager . . . School of Broadcast Training,
317 West Quay, Artesia, N.M. 88210. Phone 505-
746-2751 for reservationl|

COMEDY MATERIAL

Professional comedy: Sample only $1. Sunshine
E‘_Z]omﬁ;m&rvice (Room 23), Box 44634, Jacksonville,
a. .

MISCELLANEOUS

Deejays| 11,000 classified gag lines. $10.00. Uncon-
ditionally guaranteed. Comedy catalog free. Edmund
Orrin, Mariposa, Calif. 95338.

Prizes] Prizesl Prizes| National brands for promo-
tions, contests, programing. No barter, or trade
« « . better! For famastic deal, write or phone: Tele-
vision & Radio Featyres, Inc., 166 E. Superior St.,
Chicago, lllinois 60611, call collect 312-944-3700.

"Free’’ Catalog . . . everything for the deejay!
omedy books, airchecks, wild tracks, old radio
shows, FCC tests, and morel Wrile: Command, Box
26348, San Francisco 94126.

Trade your advertising time or space, or product, or
service, or investment letter stock for. whole life in-
surance. No cash. Full trade. We pay premiums for
four years. Minimum policy $100,000. Details Full
Circle Marketing, 8ox 2527, Sarasota, Fla. 33578.

For sale: 3 TV stations plus new 50 mile/5000 sub-
scriber CATV system; 25 year free exclusive license
for all TV and CATV; 5 million population, 10,000
sq. mi., West Indies location, government protection,
exclusive broker. Box L-19, BROADCASTING,

Medical Services Radio Serias—Brand new 1972 {5
minute “medical series’” featuring a top medical
M.D. available for your local station with self-con-
tained opening and closing credits, plus 60 seconds
within for local station sponsors. This series, written
by a docfor, given by a doctor, relates to medical
knowledge in easy to understand layman’s language.
13 weeks of 5 per day strip programing or 45 com-
plete programs available this series. Extremely suc-
cessful local station sales with over 70 stations now
carrying this series throughout the United States.
Ideal program for your local drug store, bank, insur-
ance agents, public service sponsors. For sample
sudition tape and booklet, write: Medical Media,
Roseville Professional Bldg., 2233 Hamline Avenuve
North, St. Paul, Minnesocta 55113,

RADIO
Help Wanted

NEW MEXICO IS A GOOD

PLACE TO LIVE
Applicants wanted (DJ's, sales, news, engs.,
etcs fot occasional Openings in small to
medium markets, especially from nearby
states. Don’t call, send typed resume,
tapes and fequirements.

New Mexico Broadcasters Association, 709
Fruit Ave., NW, Albuquerque, N. Mex. 87106

\.

Help Wanted Sales

DYNAMITE SALESMAN NEEDED NOW!

A youn§ broadcasting corporation is
looking for an aggressive self-motivated
salesman. We are headquartered in one
of the nation's leading resort areas in
New England and our immediate growth
demands a dynamite account executive
who has self-initiative and who is able
to grow financially and corporately with-
in the company. Experience and top
references a must. We are looking for
the person who wants financial and pro-
fessional growth. Please forward re-
sume. references, @ recent photograph,
and sales success stories. All replies
will be answered.

BOX L-70, BROADCASTING

SPACE SALES
MIDWEST

A Promaotion in our sales staff has caus-
ed an opening in our local media divi-
sion. Major thrust of your efforts would
be our TV, Radio, and Newspaper books
in Midwest area. We're looking for an
intelligent, creative individual with one
to three years experience. Call or Write:

Tim Christie
Standard Rate & Data Service
5201 Old Orchard Road
Skokie, 111. 60076

Help Wanted Announcers

CONTEMPORARY STATION IN TOP TEN
CITY WILL PAY TOP DOLLAR FOR THE
RIGHT ANNOUNCER. WE'RE COMING
INTO THE MARKET, AND WE NEED THE
STRONGEST TEAM POSSIBLE.

Box L-22, Broadcasting
An Equal Opportunity Employer

WANTED
MORNING MAN

Must be quality talent, successful,
May be number two or three man
in major market or number one man
in a smaller market. We are network,
established Contemporary MOR,
Present man retiring after a genera-
tion with us. Profit sharing and
many other fringe benefits. In the
Carolinas, big snough for what you
want, small enough to enjoy. Five
figure income. Tape and resume.
Qur employees know of this ad.

Box L-31
Broadcasting
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Help Wanted Announcers

Situations Wanted, Management

TELEVISION
Help Wanted Management

TV SALES MANAGER

Top opportunity for experienced local
salesman ready to move up to manage-
ment. Large Midwest market. Minimum
3 years stalion sales experience re-
quired. Salary up to $30,000 plus nego-
tiable incentive.

Call Fred Harms, 312-693-6171, for
full details.

Help Wanted Sales

TV SALES

Major market network affiliate (VHF)
seeks experienced broadcast account
executive. Top opportunity for right in-
dividual. Send résume or |etter detailing
qualifications and sales record to:

Box L-2, Broadcasting
An Equal Dpportunity Employer

\

Help Wanted Technical

Particularly interested in minority
candidates for TV maintenance
technician. Experienced in main-
taining Ampex video tape machines,
Ampex HS-100 and color cameras.
Travel. Location: Pacific Northwest.

Box K-188, Broadcasting

Continued r—
r ™) YOUNG LAWYER/BROADCASTER
TALENT QUIZ
U S ol G e T Seeks work with small-to-medium-
vals below Middle C2 " coveral size broadcast group as Assistant
2. Do you possess the almost lost art of to the President or owner who se-
being able to announce? cretly desires an “extra right hand”
3. Do you have an interest in news? to take charge of pet projects and
b o TEL S et LI [ Hhi other matters which beg for the
5. Would you like to be part of an ex- attention of the too-busy top officer
citing, growing group operation? or executive. 8 years broadcast ex-
If Ty LTl its_;‘Yes" to one of these perience (4 in N.Y.C) in production,
?f”": ':’"5' g I':Yes ' twe of these programing, engineering. Former as-
ur answer is * . .
qu’ésﬁon& ::;arch your soul. sistant to Washington broadcast
If your answer is "Yes” to three of attorney, Knowledge of FCC rules
WEED) @EIHEDES ST SEERIIRT 4 and procedures. B.A,, Columbia Uni-
If your answer is "Yes'' to four of these versnty. Juris Doctor exPeCted May'
questions. we could overlook the fifth. 1973. Married, 25, highest recom-
If your answer is “Yes” tp all of mendations.
these questions, rush an air check
and resume. There could be a job Box K-209, BROADCASTING
for you with us.
Box 45, Broadcasting =
. w
Situations Wanted
Help Wanted Technical Announcers
{  CHIEF ENGINEER )
Highly successful and stable AM/FM STEREO/ A UNIQUE PERSONA!JTY
?CA_ mularat'ilt'mf needs dediEl:ngd, tl{ort:ilugh!pr?i Talk or Talk/Music
essiona Mchieleneineer.g=0 BAMBnLea Mosina Great success in 3 of Top 20 markets
new. Outstanding community with fine educa- .
tional system, pgarks and churches. Salary and 14.1 overall 55.4 (18-49) ARB
fringes attractive. If you're really good—come Any shift . . . any salary
mcrard ke WRMN LT WIKL, 1o Box L-4. Broadcasti
ichard Jakle 0 .
Douglas Ave., Elgin, Hiinois. 312-741-7700, ox » broa caStmg
Help Wanted News Situations Wanted News
NEWS DIRECTOR ] SPORTS PROFESSIONAL
Experienced, professional newsman needed jm- Top-notch professional sportscaster. Super job
mediately to assume post of News Director. in both foatball and basketball. A-1 in baseball.
TUStb hi:)l!". e do, that |0¢ﬂ|bﬂ“!fl_'5 Also much experience in minor sports. Deep 12-
the aci" ':m% ow{)cta dr.adm ca zr,l? E_!v‘l ing ear background in radio and television with
e%u::?trionalarsi'stems a;ar':sg a%‘:lm"l::srlc;e;" Ex«:ﬁ:l(i |°or,'gn.t;m:,.g:ftz':1":,,'e r:)ertv;oirlll\ de; ",‘,’3.‘,‘?},,??}‘.{23
Lerﬂaﬁstﬂe'ﬂgd:gf fringes to right individual. Call wl;nlrk anywhere. Backlog of top references avail-
. H able.
Richard Jakle, WRMN & WIKL, 182 - i
Douglas Ave., Elgin. Hllinois. 3127417700, | Box L-43, Broadcasting
Help Wanted Situations Wanted
Programing, Production, Others Programing, Production, Others
' ™ {
TED ATKINS, P.D.
CARIBBEAN CHALLENGE KHJ, LOS ANGELES
The famaica Broadcasting Corporation invites ap- Has resigned to look for a radio station
glhicatpion for tg_e nt%st of Program.glire;:tor Rac'liio.I that needs help! Am seeking General
EurORTamEEIreCLOMNISReECpOnS] e RIorgantio) Manager, Dperations or Program posi-
and administration of the Radio Program Depart- . . Trren 1
ment and for carrying out the Coruogration'snpro- tion with good facility in Top 25 market.
gram policies and for all program planning. 'l consider any challenge. $ wide
g q . open; incentive? With RKD Ilast 4v2
Applicants for this position should have conside
erable experience in radio with a bachkground of years (Drake-Chenault) as P.D. KHJ;
administration program planning, radio produc- KFRC, San Francisco, and CKLW, Wind-
::nonndur?git:éde broadcast, commentary and general sor-Detroit, Previously operations head
" WDL, Washington, D.C., and P.D. KIMN,
Preferetrgce Iw_vtill I;el i:etn _}o aPnchanttg ofllgma:- Denver. Age 33 . . . 15 years radio. Tons
can nationality. Full details of educational back- f R
ground, qualifications and past experience, along O_f refere?ces. Do ¥ou h.ave 3 (eI HE
with personal details of age, family, etc., to- tion that's a sleeping giant? | have the
gether with the names and addresses of two tools to bust any market! Detailed re-
O (e T of salary expected should sume on request. Let's talk! All formats!
f ’ .
General Manager, Jamaican Broadcast- Ted Atkins
ing Corporation, P.D. Box 100, Kingston 7918 Electra Or.
10, Jamaica, West Indies. Applications Los Angeles, Calif. 30048
should reach the JBC not later than 213.874-9251
November 15, 1972, _— .
L A Winning employer opportunity!
J \.

TV ASSISTANT CHIEF ENGINEER

We're looking for a strong studio-oriented super-
visor. This job requires a man who will tolerate
nothing less than perfect quality and who can
also supervise a flawless operations effort. No
transmitter or maintenance activity. We want
top quality studio operation, and want the man
whe can ge it. Salary and benefits are good at
this Top 20 Market station in the best city and
climate in America. An Equai Opportunity Em-
ployer M/F.

L-73, Broadcasting

ELECTRONIC
ENGINEERING
TECHNICIAN

Large Philadelphla, Pa. based University is
soeking an Englneering Technician quall-
fied to repalr audlo amplifiers, audio tapes
and cartridge machines, and all equipment
used In both black and white and color
tetevision broadcasting. Should have some
iormal electronics training In college or
trade school. We offer good working con-
ditions, tiberal fringe benefits program and
salary commensurate with experience.
Please send resume and salary history, in
confidence, to:

D-71, P.O. BOX 2069
Philadelphia, Pa. 19103

Equal Dpportunity Empioyer
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If you need help, the right job—or
for any needs related to broadcast-
ing—place your ad here.

You belong in
Broadcastingu
The newsweekiy ol broadcasling and atlied ans

1735 DeSales St., N.W,
Washington, D.C. 20036

Help Wanted
Programing, Production, Others

CARIBBEAN CHALLENGE

The Jamaica Broadcasting Corporation invites ap-
?hcants for the post_of Program Director TV.
he Program Director TV is responsible for con-
trol and administration of the TV Program De-
partment and for carrying ovt the Corporation’s
program policies and for all nommal program
glauning. Applicants for this_position should
ave practical experience in TV with 3 back-
ground of administration, program planning, TV
production, studio director/switching. Experience
as commentator and announcer though not essen-
tial would be an asset. Preference will be given
to an applicant of Jamaican nationality, Full de-
tails of educational background, qualification and
past experience along with personal details of
age, family, etc. together with the names and
addresses of two referees and indication of sal-
ary expected should be sent to:

The General Manager, Jamaican Broad-
casting Carporation, P.0. Box 100, Kings-
ton 10, Jamaica, West Indies. Applica-
tions should reach the JBC no later
than November 15, 1972,

TV PROMOTION DIRECTOR

Fast paced NBC affiliate in medium

sized California market is seeking a

one-man prommotion department. Must -
have creative versatility and be self

motivated, will be originator of great

ideas and copy for on-air promotion,

sales promotion, research, publicity,

etc.. etc., etc.

If you have the ability, we'll appreciate
it. Send sample, complete resume, and
salary requirements to:

Box L-30, Broadcasting
An Equal Opportunity Employer

Help Wanted CATV

CATV BROKER WANTED
Send full details and picture in

Situations Wanted, Programing

r—

FOR SALE Stations

CHRISTMAS PROGRAMING

One of the most popular Christmas shows
ever, “‘Charles Dickens — A CHRISTMAS
CAROL,” has been produced wespecially
for radio.

For information, write

T. R. DANLEY & ASSOC.
31640 Acton Drive
Warren, Mich. 48092

I LIVE TELEVISION ™)
ol o % e L
if men round. ]
%r :cpi'%?gionmposftgqn vgithh agtimg forb m:r:|x FOR SALE
g, éxnerciv;:l?edala'ndltre;gy' tS:WOfuf‘ e FULLTIME
all collect or write:
Gseorg; Lang, 2oac! ?.'fn{l;‘Al\ﬁ AM STATION
an Francisco alif.
L 415°564-3047 of 415-441-3332 IN HAWAI
. For full details contact
Employment Service
' - = Boyd Kelley
527 Madison Ave,,- New York, N.Y. 10022 817-692-7722
5 or write
.. 2317 Antique
Wichita Falis, Texas 76308
BROADCAST PERSONNEL AGENCY J
Sherles Barish, Director
\
For Sale Equipment h
f. —
FOR SALE INCORPORATED
BROKERS & CONSULTANTS
GATES BC-50-C' " 2110 MERCANTILE BANK BLDG.
50,000 Watt AM Transmitter DALLAS, TEXAS 75201 (214) 651-8088
Installed new in August 1967, it
has very few actual S0KW operating STATIONS FOR SALE ]
hours and can be purchased for 1. CAUFORNIA. Grossing $9,000 monthly.
approximately % new cost, as is, ° gminc coastal market, $165,000. 29
where Is. Presently needs repairs. 2 SOUTHEAST. Profitable small market day-
* timer. $185,000. Terms.
Contact: 3 'gogsgm °°§§5Th FM soserving market of
Marshall W. Rowland, Pres. e
Rowland Broadcasting Co., Inc.
Transmitter is presently available and ASSOCIATES
for inspection at WQIK-Jacksonville, 6430 Sunset Bé\g.. Suite 1113
Fiorida Los Angeles, California 90028
L Area Code 213—464-7279 )
Miscellaneous
- ™ h

LuRue & MrBavren
Media Brokers, Tur.

34) Bayside Dr. 116 Central Park Sovth
Newport Beach, Ca. New York, N.Y,
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Writing on: trna Phillips
mends with tradition

It's safe to say that among soap-opera
scrip writers, 71-year-old Trna Phillips is
the grandmother of them all. Her career
goes back to a 1930 radio serial out of
wGN Chicago entitled Painted Dreams,
and it comes up to today. She is the head
writer on CBS-TV's long-running As the
World Turns.

Today's soap operas, however, turn Irna
Philips off. “The daytime serial is de-
stroying itself, eating itself up with rape,
abortion, illegitimacy, men falling in love
with other men’s wives- -all of which is
often topped by a murder, followed by
a long, drawn-out murder trial,” she says.

She's very critical of what she calls
“this trend toward sheer escapism,” al-
though she acknowledges that the public
seems to be buying it. “Nevertheless,” she
says, “] feel my obligation to the view-
ing audience is to write constructively.
The essence of the drama is still conflict,
of course—-conflict within each person,
conflict in the relationships between two
people. But these relationships don’t have
to be sordid to be interesting. I'm trying
to get back to the fundamentals: for ex-
ample, the way in which a death in the
family, or a serious illness, brings the
members of that family closer together,
gives them a real sense of how much they
need each other, how much they're de-
pendent on one another.™

This sidesteping of sensationalism rep-
resents something of a change of heart
for Miss Phillips, a change at least par-
tially brought on, she says, by the experi-
ence of helping her adopted daughter
(Miss Phillips has remained unmarried)
through a broken marriage and of lending
a hand while her adopted son and her
daughter-in-law went through the birth
of their first child.

“She’s very much concerned with get-
ting back to the older values,” says Tom
Donovan, a producer at CBS and a long-
time friend and former working associate
of Miss Phillips. “She’s avoiding the more
theatrica! characters to get back to real
people, to family roots—to moral prob-
lems, if you will. In other words, to
things that have been sidetracked in this
terrible malaise that’s abroad in the land.”

Another friend who goes back with
Miss Phillips to the days when The Guid-
ing Light was a radio serial, the actress
Charita Bauer, would agree with Mr,
Donovan. “Her storylines are believable
because, despite the rigid format they’re
put into, they truly reflect life,” she says.
“And this commitment of hers to the
traditional family values and to strong
family ties is present in all of her writing
because she really believes in it—it’s not
just a gimmick.”

Miss Phillips was teaching speech,
drama and play production at a college

serial As the Worid Turns; b. July 1, 1901,
Chicago; BS in eduation, University of
lllinois, 1922, MA in speech. University of
Wisconsin, 1924, taught schnol in Missouri
and Ohio, 1924-30; has written radio and
television serials since 1930, among which
are: Painted Dreams, The Guiding Light.
Today's Children, Young Doctor Malone.
The Road of Lite, Woman in White, The
Road to Happiness and Love Is a Many
Splendored Thing; unmarried; adopted chil-
dren: Thomas Dirk, 30, and Katherine
Louise, 27.
e ]

in Dayton. Ohio, in 1930 when she took
a trip to Chicago to try out as an actress
(her main ambition at the time) with
WGCN. “The station manager told me my
voice was not pleasant, that it was too
low for a woman, but he signed me up
anyway to do a program called Thought
for the Day.” she recalls. “T got a release
from my teaching contract, took the job
with the station and was promptly fired a
couple of weeks later. But soon after that,
the station asked me if I'd be interested
in writing and performing in a family
drama that would in effect be a continu-
ing story, to run for ten minutes every day.

The serial, called Painted Dreans,
became the first of its kind on the air,
with all the voices and even sound effects
done by Miss Phillips and another woman
who worked with her on the show.
“There were six characters on Painfed
Dreams,” Miss Phillips says. “I took two
of them and she took the other four, plus
an Irish setter named Mikey. She was an
expert at imitating barking dogs. But we
never had to do male voices—the men
were all offstage. Male characters weren't
introduced on the air until two years
later, on another serial T wrote called
Today's Children, which was on wMAQ
in Chicago.”
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Miss Phillips both acted and wrote
during her first seven years on the radio,
“but T finally had to give up acting to
devote full time to my work as a writer.
You might say I never stopped acting,
though, because I dictate all my scripts.
That allows me to play the parts of all
my characters and give them dialogue
that sounds like real, colloquial speech.
And T avoid tape recorders—I dictate to
another person, to get that essential
human contact, that other person’s re-
action to my dialogue, that raised eye-
brow that tells me a word or a phrase
doesn’t sound right. Dialogue that’s typed
or written out often sounds stilted when
it's spoken by actors. That’s why writers
wedded to the typewriter find working on
television serials so incredibly difficult.”

The latest Nielsen nationals put As
the World Turns at the top of daytime
with a 10.6 rating and a 35 share, and
Miss Phillips thinks one of the big reasons
for this success is that the show is still
done live. (As the World Turns and Edge -
of Night are the only two live serials left
on the air.) “I'm out of patience with
pre-taping way in advance because that
locks you in,” she says. “Daytime dramas
should be flexible so that you can rewrite
an outline if it doesn't seem to be work-
ing out in the performance. I'm usually
about three weeks ahead on my outlines,
but T have no objection to changing
horses in midstream on a moment’s no-
tice. And of course another advantage of
a live show is that it gives you a ‘first-
night” charge of excitement that you just
don’t.get with tape or film.”

If Miss Phillips is something of a soci-
ologist in her approach to the content of
her scripts, she’s also a technician of
form. As a veteran script carpenter, she
disdains voice-over-narration and flash-
backs as “lazy devices.” She also tries
to keep away from plots that so over-
whelm the characters that they become
mere cardboard weathervanes, spun this
way and that by the whims of melodra-
matic exigency.

“Characters have to be multidimen-
sional,” she says. “The story has to come
from the characters, to the point where
your viewers will get to know a character
so well they can predict this or her be-
havior in a given dramatic situation.”

Miss Phillips also steers clear of the
unrelieved depression that characterizes
some soap operas on the air by creating
characters whose sole function on the
show is to provide comic relief. But
those quarts of numberless tears that are
jerked out of soap-opera addicts hour
after hour, day after day, still constitute
the main appeal of the genre. “Women
often get together later on to talk about
that day’s shows,” Miss Phillips says.
“But they watch the shows in solitude.
When there’s a lot of crying to be done,
they want to do it alone.”



Editorials

Where the buck stops

Bristol-Myers’s demand that stations release it from liability for
payment of its media bills, it seems to us, is either misguided
or superfluous, and perhaps both,

The American Association of Advertising Agencies’ standard
contract form, as Bristol-Myers points out, puts responsibility
for payment solely upon the agency. For the many stations
using that form, the company’s demand is gratuitous and
offensive. For the rest, it might have been an acceptable busi-
ness tactic if handled as a matter of negotiation with them
alone, but in its unilateral, broadside application it was at best
an act of arrogance. It was also misdirected, sent not to stations
but to their reps, who cannot set- policy for the stations.

An agency is just that—an agent. A principal cannot free
himself of responsibility for what his agent does—unless he gets
it in writing in advance. Which, of course, is what Bristol-
Myers is trying to do, and what the AAAA contract does unless
the signers specify that the sole-liability clause does not apply.

The question of dual or sole liability was a lively one some
months ago but lately had seemed essentially a dead issue, until
Bristol-Myers brought it up again. No one seriously expects
either that advertiser or any of its agencies to default, but the
net result may be to refuel the controversy. If an advertiser
such as Bristol-Myers will go to lengths such as these to get
what advertisers call “protection against claims for double
payment in the rare of an agency failure,” then broadcasters
may want to give more thought to protecting themselves against
total loss of payment in that same rare event.

Foul

Richard K. Manoff, the advertising agent, deserves to be casti-
gated for disparaging the media that have made him.

In keynoting the annual meeting of the Planned Parenthood
Federation of America in San Antonio, Tex., Oct. 23 (BROAD-
CASTING, Oct. 30) Mr. Manoff worked his superlatives over-
time, alleging most public-service campaigners suffer the “in-
dignities either of rejection or of the pittance of beggery” in
seeking “scraps of time.” So he wants stations and networks
to be required by law to set aside 10% of commercial time for
public-service messages.

This is strange chatter from a man whose agency of the
same name spent 75%, or $12,450,000, of its total billings in
1971 in TV and radio, mainly for food accounts, to rank 47th
among the top 50 agencies in radio-TV billings ‘last year
(BROADCASTING, Nov. 22, 1971).

Planned Parenthood, which seems to be a Manoff fetish,
is as controversial as legislation on abortion. The fact that
the Advertising Council lists the broad subject of family plan-
ning as one of its projects does not make the PSA's Mr. Man-
off’'s agency has prepared sacrosanct. Stations and networks
are free to accept or ignore Ad Council projects. Where issues
as controversial as birth control are concerned, networks and
stations usually prefer to develop their own forums or specials,
rather than open the fairness-doctrine floodgates.

Mr, Manoff either trifled with known facts or flunked his
research when he talked of “begging” for PSA time. If he, or
his junior assistant, had taken the time to read the 1971 annual
report of the Ad Council, he would have known that radio and
television are the most generous of all cooperating media, The
1971 report shows that magazines contributed 6-billion reader
impressions; that newspapers generated 5.5-billion reader im-

pressions. Radio networks alone provided 18.8-billion listener
impressions and with local station support, it was more than
double, or about 48-billion impressions. TV campaigns received
23.6-billion “home impressions” over the three networks. “Cir-
culation contributed by local TV stations could easily double
this network figure” said the council.

Mr. Manoff does not propose a 10% “space bank” for the
less generous newspapers or magazines. A man of his stature
must know that a 10% ‘‘time bank” would soon translate into
full government control.

If Mr. Manoff is really serious, he should not object to a
Federal Trade Commission “agency bank” of, say 10% off
the top, upon which drafts could be made to answer contested
agency-produced advertising claims. We, however, would
vigorously oppose it.

Fresh start

The quadrennial convulsion of electing a President is all but
over for another four years, and everybody is now entitled to
a respite from politics, The broadcasters, especially, will be
relieved to get back to regular business. In the 1972 campaigns
they never had it so bad.

As reported here week by week since the election fevers set
in, political-broadcasting problems this year far exceeded those
of the past in both volume and vexatiousness. The new cam- .
paign-spending law, with its discriminating restraints on radio
and television, added complications to a regulatory maze that
was already bewildering enough. The result, inevitably, was
more work for lawyers and federal office holders, more distrac-
tions for broadcast executives, and no discernible benefit to
the public in whose name the act was supposedly passed.

The whole political-broadcasting process and the encum-
brances of federal regulation—including the original sin, Sec-
tion 315, with its later encrustation of the fairness doctrine—
must be overhauled, The 1972 campaigns may be at an end.
The broadcasters’ campaign for emancipation now opens.

Drawn for BROADCASTING by Sid Hix
“i you don’t mind adding daily obits to your newscasts, I've got a
funeral home lined up for sponsorship.”
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Still one too many.

With the new long holiday weekends, more concern is be-
ing voiced over traffic death tolls and the Fetzer television
stations in Nebraska decided to do something about it.
They produced thirteen spots on highway safety and dis-
tributed them for use across the state during a recent three-
day holiday weekend. The stations ran these spots in
saturation during the weekend and also produced two
special programs for that period. The weekend toll? Only
one death was reported —a 75 % reduction in traffic fatalities.

This is another example of how communications can help.

She %i:}”ﬁ& Salions
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Xal Kal
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If you lived in San Francisco...

...you'd be sold on KRON-TV

NBC—Channel 4 — Represented by Peters, Griffin, Woodward



