ABC'’s in hot pursuit of White House intervention

In perspective: the heat on crossownership
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For 25 years, .
we've been making or breaking
the newsin Houston.

raET % g 1969 KPRC-TVison the
o3 scene with extensive,
award-winning
coverage of amajor
and controversial
phenomenon:

The Houston heart
transplants.

1954-1973 KPRC-TV wins
more news awards than all
other Houston stations
combined. They R
include several LFT A
Emmys.

hy

1947 KPRC-TV is news. Channel 2
presents the first television
newscast in Houston.

It’s soon to boast the city’s first
full-time TV news staff. And
later, the first full-color news

L, telecast in the city.

1973 KPRC-TV breaks the Dean

Corryl Story. On the scene coverage of the

largest murder case in modern history.

1969 Broadcasting from NASA to the
world, KPRC-TV aids all networks in presenting live
coverage of man's first steps on the moon.

When it comes to news, people in Houston turn to
TV 2. They've been doing it for 25 years now. And the best is yet to come.

KPRCTV HOUSTON

PETRY TELEVISION, INC.. NATIONAL REPRESENTATIVES NBC AFFILIATE

{iAUX FALLS PUBLIC LIBRARY
m"s‘mux FALLS, 5. DAK.
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Sparta manufactures a full line of AM and FM transmitters,
and audio products? Look to Sparta for EVERYTHING
In your broadcast equipment needs.
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5851 Florin-Perkins Road. Sacramento. Ca. 95828
916 383-5353 TELCX 377-488 CABLE SPARTA
A DIVISION OF COMPUTER EQUIPMENT CORPORATION
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What's commercial. FCC expects to complete work this
week on document it hopes will go far toward resolving
broadcasters’ many questions about what constitutes pro-
gram-length commercial. Officials indicate that document —
which runs about 20 pages and contains more than 25 ques-
tions and answers on programs that are commercials and
must be logged as such and those that aren’t — does not
add up to free pass. Some broadcaster suggestions — for
experimentation with different kinds of program-length
commercials and for permitting such programing on regular,
if infrequent, basis — are rejected. But neither does docu-
ment realize broadcasters’ worst fears. Remote-program
broadcast, say, from record store that sponsors program
would not be considered program-length commercial if it
did not involve interweaving of program content with plugs
for store. And that seems to be test: Are commercials and
program material so integrated they can’t be separated?

Commissioners last week were said to be generally satis-
fied with document that staff prepared on what is acknowl-
edged as difficult question. But further clarification was re-
quired in some areas — those, for instance, involving swap-
shop and classified-ad programs.

Warm your hands at the Carson machine? Special study
commissioned by National Association of Broadcasters has
generally confirmed FCC’s estimate that total broadcast
transmitting and receiving gear uses 143 kilowatt hours of
electrical energy per day (Broadcasting, Dec. 31). Study
was made by Hittman Associates, which said power saving
to be derived from early sign-off of television stations, at
11 p.m., for example, as some have proposed, would be
negligible. And there’s subsidiary value to TV viewing, said
Hittman: Sets are ““almost as efficient as electrical heaters”
in warming rooms they’re in.

Extended gestation. Date for final action by FCC on modi-
fication of its prime-time access rule has slipped again.
Commission had been expected to wrap it up last week,
but staff had not finished polishing final draft of report
and order. Commission had virtually given approval to doc-
ument before Christmas, but some members suggested edi-
torial changes, and their aides are working with Broadcast
Bureau staff in making them. Final product, however, is
expected to conform closely to plan set forth in notice
commission issued last month, when major issues were re-
solved (Broadcasting, Dec. 3). Action this week is not like-
ly, due to absence of Chairman Dean Burch, at conference
in Rome, sponsored by Italian government’s radio and tele-
visign operating authority (Broadeasting, Jan. 7). Chances
are that commission will take final vote next week.

Ins and outs. TV code considerations are expected to occu-
pYy serious attention of National Association of Broadcasters
joint board at meeting in St. Maarten, Netherlands Antilles,
this week. There will be renewed insistence that code mem-
bership be made mandatory for all NAB TV members;
about one-fourth don’t subscribe. It’s argued that code is
weakened by lack of unanimous backing and that more
dues are needed to support increasingly costly code activity.

Odds are against move, however. It’s feared many nonsub-
scribers would resign from NAB before aligning themselves
with code standards — circumstance that might make NAB
purer, but up to $200,000 poorer in loss of dues.

Another major policy consideration: insistence by public
groups on representation in code organization. NAB’s atti-
tude: unequivocal no.

Pasture. Leading figure in broadcasting’s legal circles is
packing up his briefcase. Thomas E. Ervin, NBC executive
vice president, who talked about retirement at age 60, then
at age 61, has decided to do it now that he’s 62, after 26
years with company. Effective date is Feb. 2. He plans to
remain in New York, “do nothing but loaf for at least a
year.” NBC law department and Washington office, which
report to him, will report after his departure to NBC Board
Chairman David C. Adams.

Mr. Adams is no stranger to idea of retirement himself,
having tried it once and returned with expectation he’d do
it again before age 65, though apparently he has no sure
target date in mind. He’ll be 61 on March 5.

About ready. This may be week for FCC action on WTIC-
AM-FM-TV Hartford, Conn., sales by Travelers Corp. to
separate purchasers for $40 million. FCC staff has cleared
transfers, with no complications, but mechanics of produc-
ing 60-page report during holiday vacations prevented ear-
lier consideration. Washington Post Co. acquires ch. 3
WTIC-TV for $34 million with WTIC-AM-FM to be sold for
$6 million to new corporation headed by Leonard J. Patri-
celli, president of stations under Travelers’ ownership.

Ten percent up. Despite various negative developments of
past year, estimated subscriber revenues of cable TV indus-
try rose by some $43 million. According to National Cable
Television Association calculations, medium took in some
$468.1 million last year, compared with $425.6 million

in 1972. Totals for both years increase by $10 million if
supplemental revenues from such functions as pay TV, sec-
ond hookups, installation and local origination advertising
are considered. NCTA now counts about 8 million cable
subscribers, compared with 7.25 million year ago, 6 million
as of January 1972.

Fully packed. Federal Trade Commission officials are try-
ing to figure out how consumer information, in detail they
think is necessary, can be crammed into broadcast commer-
cials that are rarely more than minute long. Problem is get-
ting bigger as agency continues drive for information dis-
closure. Hearings may be held.

One down. Informed staffers on Hill say controversial vot-
ers’ time provision in Anderson-Udall campaign-reform bill
(H.R. 7612) is probably dead. Testimony of CBS Washing-
ton vice president, Richard Jencks, before House Elections
Subcommittee (Broadcasting, Oct. 7, 1973) is credited with
striking fatal blow. Mr. Jencks showed how broadcast
schedules could be saturated with politics for weeks at
time under voters’ time proposal. Staffs in House and at
Common Cause, which is active in campaign reform, will
start work this week on new draft; they say networks and
National Association of Broadcasters will be consulted.
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Top of the Week

Call for candor. ABC, in action that knows no precedent,
asks Los Angeles court to compel White House to provide
data and top-level witnesses in Justice Department’s anti-
trust suit. Aim is to document networks’ contention that
action against them amounts to administration retaliation.
CRBS expects to take similar step, NBC doesn’t. Page 13.

Face off. It’s been six years since FCC proposed to break
up common ownership of newspapers and VHF TV stations
in same market. Times, and commission membership, have
changed since then and it'’s now doubtful that agency
would adopt such a rule. But now Justice Department is
pressing issue through renewal process, and the two govern-
mental entities are headed for showdown. Page 14.

Going through changes. House Commerce Committee, from
which most broadcast-oriented bills flow, could be subject
to extensive renovations in next congressional session.
Turnovers could radically alter GOP composition. Demo-
crats enjoy greater stability. Page 16.

Back again. KNTV (TV) San Jose, Calif., instituted weekly
chicano-affairs program as part of agreement with citizen
group. Question now is whether station must give further
time to others to respond to controversial issues raised on
group’s turf. Page 16.

Breath of life. /s radio drama's comeback lasting thing?
Networks like to think so, but some affiliates don’t like to
think about it at all, Page 20.

Revisitation. Many fortnights have gone by since Supreme
Court’s landmark Fortnightly cable-copyright decision.
Precedent, CBS and co-plaintiffs tell high court in arguing
their case against Teleprompter, is blemished with age. Ca-
ble firm dissents, cites balance-of-power ramifications. Page
29,

Perturbed over poles. California cable operators decry Pa-
cific Gas & Electric’s plan to hike pole-rental fees by 100%.
State legislature sets hearings. Page 30.

Brains and boogie. Bette Midler and Alice Cooper are
among most forward in new era of avant garde rock acts.
They share common dilemma.: How to carry flamboyance
of stage performances into more sober environment of re-
cording studio. Page 33,

Lottery litigation. Appellate court's ruling that winning
state lottery numbers are “hot news’ — and therefore air-
able — is causing more headaches than FCC lawyers care
to deal with. They seek Supreme Court review. Page 36.

Perennial problem. Can happy talk tide be turned? WNBC-
TV New York hopes so, sets out to try with vigorous pro-
motion campaign, expansion to two-hour format. Page 37.

Early bird. RCA becomes first U. S. concern to enter dom-
sat field with football transmissions to Alaska via Canadian
satellite. It may be heaviest TV business firm will see for
long time. Page 39.

Wretched excess. According to Senate study, 12 banks have
enough interest in 20 broadcast licensees to effectively con-
trol them. However, investigators concede that study data,

culled from public record, could be obsolete, call for more
stringent disclosure requirements. Page 41.

Insurgent. Bob Hales would like to see Hughes Television
Network become number four in what is now three-network
world, He tells how hard it will be in “Profile.”” Page 59,

Long awaited, nearly forgotten
administration report on cable policy
is coming out of the egg at last;
limited common carrier status is key

High-level administration committee report on long-range
cable television policy, in preparation since June 1971, will
be released this week by Office of Telecommunications Pol-
icy. Report, which would require drastic overhaul of exist-
ing cable policy, is understood to be aimed at creating in-
dustry in which private and governmental control over pro-
gram content is eventually removed and opportunity for
increased competition among media provided. Technique:
Separate cable system owners almost entirely from program
supply.

Report, which is believed to follow outlines of drafts that
have surfaced over life of committee (Broadcasting, Dec.
20, 1971; July 31, 1972), envisages system in which cable
systems would be obliged to offer local stations’ programs
and would be allowed to program one or two channels —
but would be required to lease remaining channel capacity
on common carrier basis, OTP Director Clay T. Whitehead,
who served as chairman of special committee, in speeches
and in discussions with academics, government officials and
others during preparation of report, has indicated his view
that common carrier approach, which would provide for
variety of independent voices, would best accomplish his
stated goal of eliminating need for government regulation
of programing. Common carrier approach would, in com-
mittee’s view, eliminate need for present FCC bar on tele-
vision stations’ ownership of systems in same market and
on networks’ ownership of systems anywhere; and report
would permit such ownership — and newspapers’ too.

Report does not recommend rate regulation — with pos-
sible exception of local regulation of rates local franchise

bodies impose on systems. And even there, committee has
in previous drafts of report expressed hope that competi-
tion from other media rather than rate-base regulation
would be means chosen for assuring reasonable rates.

No limits would be placed on number of signals that
could be imported by individual system. But those using
channels for such service would be obliged to pay full
copyright liability. Local broadcasters would also face pros-
pect of pay cable service on leased channels, though report
might propose at least temporary measures for protecting
free broadcasting from loss of programing to pay cable.

Report also is understood to suggest manner in which
regulatory jurisdiction over cable should be apportioned
among federal, state and local governments, And, with re-
port proposing means for stripping FCC out of all program-
ing-related obligations, its functions, reportedly, would
eventually be limited to setting and maintaining technical
standards.

Report’s proposals would be implemented in stages
through legislation and regulation. Transition from existing
system would be keyed to development of industry. And
that would be measured by percentage of subscribers cable
industry could claim. Exact percentage at which report
would consider industry mature and therefore subject to
all proposals could not be learned. But it is understood to
represent ‘‘substantial” number of subscribers.

OTP is sending report to White House today (Monday),
at same time pre-release copies are being sent to media. Mr.
Whitehead has kept FCC Chairman Dean Burch informed of
committee’s progress and plans to meet with commissioners
to brief them on committee’s proposals.

Report is to be critiqued Wednesday at Washington con-
ference being called by Douglass Cater, director of Aspen
program on communications and society. Other than Mr.
Whitehead and Leonard Garment, White House aide, mem-
bers of committee have all left government — Peter Peterson,
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former Secretary of Commerce; Elliot Richardson, who was
secretary of Health, Education and Welfare when appointed,
then move through top jobs at Defense and Justice; George
Romney, former secretary of Housing and Urban Develop-
ment; former White House aide Robert Finch, and Herbert
Klein, former director of communications for White House.

Over the top at Teleprompter

Teleprompter Corp., New York, by year end had met and
surpassed subscriber level required by lenders to avoid de-
fault on outstanding debt. On Dec. 31, Teleprompter said,
it signed 963,54 1st subscriber; it had been necessary to
reach 960,000. Announcement climaxed what firm called
“intensive marketing sales program” over past 16 weeks, in
which average of 400 commissioned salesmen were on
streets on given day.

In process, said Teleprompter Chairman Jack Kent
Cooke, company ‘“‘shattered innumerable industry records.”
Superlatives included: greatest total number of subscribers
(figure stood at 750,374 at end of 1972), largest net sub-
scriber gain in single year (213,167, as opposed to 120,000
increase in 1972), greatest net 16-week gain (97,682), larg-
est one-week increase (10,838), greatest single-day sign-up
(2,199) and greatest daily average of working commissioned
sales personnel (400). Mr. Cooke said unprecedented sales
effort would continue, and that he expects ““another ban-
ner sales year” in 1974,

Public interest attorney charged with soliciting
San Diego group to oppose Storer purchase,
trying to abort solution to which it had agreed

Head of San Diego chicano group says public interest at-
torneys ‘‘solicited™ case involving petition to block Storer
Broadcasting’s purchase of KCST(TV) San Diego and then
“were less interested in the public interest than in their
apparent desire to file a petition and make a name for
themselves.”

Charge was made by Luis Natividad, executive director
of Chicano Federation of San Diego County, in affidavit
accompanying Storer’s opposition to request by National
Organization for Women’s request that commission accept
its late-filed petition to deny transfer of KCST. Charge
was aimed at Albert Moreno, who at time of events descri-
bed in affidavit was with Public Advocates in San Franciscc
but is now in private practice in San Diego.

“Regardless of the desires of the local minority comm-
unity, Public Advocates pressed an approach which could
not possibly have resulted in agreement [with Storer].”
Group originally welcomed Advocates’ offer of assistance,
Mr. Natividad said, but it did not ““expect to be bound
against its best wishes and best judgment as to the needs
of the San Diego’s minority community merely to satisfy
an outside attorney’s desire for litigation.”

Coalition, which included NOW, reached agreement with
Storer that apparently eliminated threat of opposition to
sale, on Oct. 1, 1973. However, neither Mr. Moreno nor
NOW representatives were present, according to Mr. Nati-
vidad. Three days later, he added, Mr. Moreno addressed
coalition, said it should not have met Storer representative
without him, and convinced most members to disavow
agreement and file petition to deny. Mr. Natividad subse-
quently signed affidavil in behalf of coalition supporting
petition to deny.

Later, coalition changed course and decided to honor
Oct. 1 agreement — except for NOW, which withdrew.
Mr. Moreno left case at that time.

Mr. Moreno denies charge that he had solicited case,
saying he had been brought in by Spanish-speaking groups
whom he declined to identify. He said his professional
view was that agreement should not be accepted.

It’s intimidation, says Journal Co.

First target in campaign that Justice Department’s antitrust
division is conducting against renewals of newspaper-related
broadcast stations (Broadcasting, Jan. 7; see also page 14)
says campaign is part of effort to intimidate FCC. Depart-
ment’s demands for numerous license renewal hearings are
aimed at forcing commission to restructure broadcasting
industry according to department’s concepts, Jay E. Ricks,
counsel for Milwaukee Journal Co.’s WTMJ-AM-FM-TV,
said in letter to FCC Chairman Dean Burch last week.
Company urged commission to reject complaint and to de-
fer consideration of “abstract issues™ of newspaper-broad-
cast crossownership to rulemaking that commission is con-
sidering on that subject.

Friendly faults both sides on First Amendment

Fred W. Friendly, former president of CBS News and now
professor at Columbia School of Journalism, is worried about
“the nervous breakdown of the First Amendment.” And it

is not only “antimedia assaults” of Nixon administration and
of courts and prosecutors that concern him. Journalists, pub-
lishers and broadcasters who, he said, most need First
Amendment are contributing factor to what he regards as
amendment’s unhealthy condition. And in appearance be-
fore Federal Communications Bar Association, he cited as
example NBC and its refusal to provide time for views con-
trasting with thrust of its documentary on pension systems.
Pensions: The Broken Promise dealt principally with defects
in private systems. While he praised program and said FCC’s
action in directing NBC to make time available for other side
was “‘capital letter violation of the essential spirit” of that
doctrine, Mr. Friendly criticized NBC for getting *““on its
high horse in its unwillingness, on its own terms, to devote
any additional prime time exposure to this continuing con-
troversy....Pursuing it further instead of smothering it might
have kept the FCC out of its newsroom, and NBC out of

the courtroom.”

Mr. Friendly also wondered how NBC, in taking case to
court and FCC Chairman Dean Burch, “who has become an
outstanding chairman of the television age,” could occupy
such opposite ground on issue. His speculation — that they
are trying to teach lesson to each other. He said that NBC
wants to banish fairness doctrine because it intrudes into
broadcast journalism and violates First Amendment. Com-
mission, because of NBC’s “intransigence,” he said, has
adopted position of “‘total intervention™ in fairness matters.

Private party. Vice President Gerald R. Ford was guest of
top network executives at get-acquainted dinner at Wash-
ington’s International Club last Thursday night. Attending
for ABC: Leonard H. Goldenson, chairman, and Elton H.
Rule, president; for CBS: Arthur R. Taylor, president, and
John A. Schneider, president of CBS/Broadcast Group; for
NBC: David C. Adams, chairman, and Julian Goodman,
president. With Mr. Ford were his press secretary, Paul Mil-
tich, and chief of staff, Robert T. Hartmann.

Change of heart. CBS’s Atlanta affiliate, WAGA-TV, which
had said it would cancel CBS Morning News (page 39),
won’t.

Prescience. New concern about energy crisis is old hat to at
least one member of broadcasting fraternity. In early
1950’s CBS Chairman William S. Paley was chairman of
presidential (Truman) commission on materials policy that

‘predicted what has happened would happen. His chief aide

on project was Bill Ackerman, then head of CBS’s special
projects unit, who later went on to State Department and
is now with Library of Congress. Four-volume report, “Re-
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sources for Freedom,” was issued in 1952. CBS did hour-
long documentary in 1964, based on findings.

Hat in ring. Former FCC Commissioner Nicholas Johnson
has taken plunge. In form letter to friends and acquaintan-
ces, he is declaring himself in race for Congress in lowa’s
third district, is soliciting campaign funds with $75,000 goal,
He will face competition from fellow Democrats for party’s
nomination for seat now held by Republican H.R. Gross,
who may not seek re-election (see page 16).

Greener pastures. At least one candidate is out of race for
Democratic vacancy on FCC. Harvey Jacobs, director of
center for broadcasting and international communications
at New Mexico State, independent who was originally in
running for Nick Johnson seat to which James Quello was
nominated, will accept editorship of Eugene Pulliam’s /ndi-
anapolis News. He had support of several Western senators,
had been considered as compromise candidate between
those supporting Mr, Quello and advocates of another aca-
demic, Glen Robinson of University of Minnesota.

Not taking no. Six applicants that lost out when FCC
granted facilities of KRLA (AM) Pasadena, Calif., to West-
ern Broadcasting Corp. have filed notices of appeal in Unit-
ed States Court of Appeals for District of Columbia Cir-
cuit. Six are: Goodson-Todman Broadcasting Inc., Crown
City Broadcasting Co., Voice in Pasadena Inc., Pacific Fine
Music Inc., Pasadena Broadcasting Co. and Charles W, Job-
bins. Another applicant, Orange Radio Inc., has filed peti-
tion for reconsideration with FCC. Orange challenges valid-
ity of engineering grounds on which commission’s decision
was based.

Touch of the brakes. FCC has ruled that multipoint distribu-
tion service (MDS) carriers may not produce program mater-
ial nor provide more than half their service to subscribers.
However, it will allow provision of studio facilities and tech-
nical assistance to subscribers. FCC also placed restriction on
acquisition of second adjacent channel by licensees. Com-
mission has granted 23 MDS construction permits; 360 ap-
plications (3 14 mutually exclusive) are pending in 184 cities.

NAEB’s new nine. National Association of Educational
Broadcasters membership has elected first nine members of
what will be 15-member board of directors. Roster was de-
cided, in mail balloting conducted last month, from list of
19 nominees. Additional six members will be chosen by
new board during Jan. 27-28 meeting. Elected were:
George Blair, University of North Carolina; David Crippens,
KCET (TV) Los Angeles; Virginia Fox, Kentucky Author-
ity for Educational Television; Shirley B. Gillette, WNET-
TV New York; Jack McBride, KUON-TV, University of Ne-
braska, Lincoln; Florence Monroe, WNYE-FM-TV New
York; Clyde Robinson, KUOP (FM) Stockton, Calif.;
Thomas Skinner, WQED-FM-TV Pittsburgh; Charles Wood-
liff, Western Michigan University.

Finality. Sale of KTBC-TV Austin, Tex., from Texas Broad-
casting Corp. to Times Mirror Co, has been reaffirmed by
FCC and petition by Civic Telecasting for reconsideration of
action was dismissed. Commission approved sale last Septem-
ber subject to outcome of petition by Civic to deny renewal
to Times Mirror’s KDFW-TV Dallas, and on outcome of anti-
trust suit against Times Mirror stockholder.

Pay now, rule later. One proponent of pay cable television,
Ralph Baruch, president of Viacom International, New
York, is understood to be proposing to FCC that it aban-
don all restrictions on new medium for period of three
years. In speech to be given before Radio and Television
Research Council in New York this week, Mr. Baruch will
suggest that during study period FCC monitor pay cable
performance and examine its effect on other media and on
choices available to viewing audiences.

Shutting the door. FCC stands firm on its ruling dismissing
Committee for Open Media’s petition to deny license renew-
al of KRON-TV San Francisco. Last week it denied petition
committee filed seeking reconsideration of ruling.

Late Fates. John Patton, Meredith Broadcasting VP and
general manager of WHEN (AM) Syracuse, N. Y., named
GM of group’s KCMO-AM-FM Kansas City. He succeeds
Lynn Higbee, named national program director for Mere-
dith radio stations. Edwin C. Metcaife; VP-GM of Com-
bined Communications” Barbre Productions Inc., Denver,
named VP-GM of group’s WPTA-TV Fort Wayne, Ind.
Ralph Featherstone, former general manager of James
Brown Broadcasting Ltd. stations, named general manager
of Mutual Black Network, Washington. M. J. Nicholas Jr.,
assistant treasurer of Time Inc., named president and chief
executive of subsidiary Sterling Manhattan Cable Television,
effective Feb, 1. He succeeds Richard M, Calkin, who has
resigned. Henry M. Kaiser, grandson of founder of Kaiser
Industries, named assistant to Richard Block, president of
Kaiser Broadcasting. Lon C. Lee, program manager of Kai-
ser’s WKBS-TV Philadelphia, named to additional post of
director of promotion group. {(For earlier “Fates & For-
tunes,'’ see page 46.)

Lombardo Krivin

Philip J. Lombardo, president of Corinthian Television Sta-
tions Division, named president of parent Corinthian Broad-
casting Corp., New York, with responsibility for stations
and TVS Television Network, C. Wrede Petersmeyer, who
has been both president and chairman of parent company,

will continue as chairman and chief executive officer.

Albert P. Krivin, Ross Barrett, Alfred L. Schwartz and Cle-
mens H. Weber elected senior VPs of Metromedia Inc. Mr,
Krivin continues as president of Metromedia Television,
will also be in charge of Metromedia Producers Corp., of
which A. Frank Reel continues as president. Mr. Barrett
heads Foster & Kleiser and Metro Transit Advertising divi-
sions. Mr. Schwartz is general counsel, Mr. Weber treasurer.
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Day and night, we are theone
with the 18 to 49 year olds.

Sign on to sign off in New York, Chicago, Detroit, CBS, and 95% over NBC.)
Los Angeles, and San Francisco combined, we have a We're number one in Prime Time. (9% over CBS,
16% advantage over CBS, and a 21% advantage over and 20% over NBC.)
the NBC stations. We're number one in Late News. (34% over CBS,
The 18 to 49 year olds spend the most money, and and 41% over NBC.)
they watch us more than any other station group in Sign on to sign off more 18 to 49 year olds watch
the country. us than any other station group.*
We're number one in Daytime with women 18-49. Day and night we are number one.

(32% over CBS, and 19% over NBC.)
We're numb in Early Fringe. (46% over CBS,
i D 2 B R ABC OWNED TELEVISION STATIONS

0,
and 58 ’/o over NBC) . ) WABC-TV, NEW YORK; WXYZ-TV, DETROIT; WLS-TV,
We're number one in Local Early News. (41% over CHICAGO; KGO-TV, SAN FRANCISCO; KABC-TV, LOS ANGELES

*Audience information based on Arbitron and NS| estimates, November 1973 tor New York, Chicago. Detrolt. Los Angeles and San Francisco. Subject ta qualitication avallable upon request. Figures cited are NSI.



a Indicates new or revised listing.

This week

& Jan, 14—Television Bureat of Advert/sing presenta-
uon.y"(':&nallanue of Change '74", Hotel Amerlicana,
ew York.

Jan. .14-18—Winter meeting, Joint board of direc-
tors, National Association of Broadcasters. Mullet
Bay Beach hotel, St. Maarten, Netherlands Antliles.

Jan. 18—WHDH Corp. special stockholders meet-
Ing, for vote on proposed merger of WHDH Corp. Into
Blair Broadcasting Corp., subsidiary of John Biair
& Co. 50 Morrissey Boulevard, Boston.

Jan. 18-18—Rocky Mountain CATV A f
ing. Scottsdale, Ariz.

Jan. 17—Association of Federal Communications
Consuiting Engineers monthly luncheon meeting.
Hotel Washington, Washington.

Jan. 17-18—institute of Broadcasting Financial
Managment/Broadcast Credit Association quarterly
board of directors meetings. Del Monte Hyatt house,
Monterey, Calif.

Jan. 18—~Fubiicable meeting. Locatlon to be an-
nounced, Washington,

Jan, 18-20—Educationai  Foundation of American
Women in Aadio and Television board of trustees
meeting. La Mansion motor hotel, San Antonio, Tex.

w Jan. 19—0regon Association of Broadcasters, Ore-
gon State Bar Association and Oregon Newspaper
ubiishers Association joint conterence. Room 338,
Smith Memorial Portland State Unlversity,
Portland, Ore.

Jan. 19—MGM Inc. annual stockholders meeting.
Company headquarters, Culver Clty, Cailf,

Jan. 20.22—Idaho State Broadcasters Association
midwinter meeting. Featured speakers: James Duffy,
ABC-TV president, and Donald Ziefan?, National
IAd . ion of Broad s, Rodeway inn, Boise,
aho.

Jan. 20-22—National Cable Television Assoclation
Ir:g{g:al legislative conhference. Quality Inn, Wash-

meet-

center,

Also in January

Jan. 21—Extended deadiine for filing reply com-
ments on FCC's proposed rulemaking on combina-
tlon advertising rates and other joint saies practices,

Jan. 21-23—American Committee of international
Pregss Institute seminar on U.S.-Europsan economic
problems and NATO. Brussels.

Jan. 22—New Jersey Broadcasters Assoclation an-
nual mana‘i‘ers meeting. Monmouth College. West
Leng Branch.

Jan. 22-23—nNational Cable Television Association
board meeting. Watergate hotel, Washington.

Jan. 22-24—Georgla  Associati of _ Broadcasters
Institute. Fi speakers include Richard Wald.
NBC News president; Richard Wiley, FCC commis-

sloner; Sol Taishoff, Broadcasting editor; Jack An-
derson, columnist; Senator Herman Talmadge (D-Ga.),
and J. Leonard Relnsch, former Cox Broadcasting
president. Center for Continuing Education, Univers
sity of Georgia, Athens.

Jan. 23-Start of Senate Commeice Commitiee
hearing on nomination of James H. Quello to FCC.
Washington,

Jan. 24-28—Society of Motlon Picture and Tele-
vision Engineers winter conference. Denver Hilton
hotel, Denver,

u Jan. 24-28—C Federation of America con-
sumer assembly. Statler Hilton hotel, Washington.

Jan, 24-26—Alabame Broadcasters Assoclaton winter
conference. Speaker: FCC Commissioner Richard
Wlley. Downtown Motor Inn, Gadsden.

Jan. 26-27—Midwinter conference, Florlda Assocla-
tion of Broadcasters, Lakeland, Fla.

Jan. 28—Mississippl Broadcasters Assoclation wintsr
‘rjnsitlng and sales confarence. LeFleur's Restsurant,
ackson.

Jan. 27-30—National Religl Broad, s 31st
annual convention. Featured speaker: Vice President
Gerald R. Ford. Washington Hllton, Washington.

Jan, 28-29—National Cable Television Assoclation
1reglonal legislative conference. Quality Inn, Washing-
on.

Jan. 29-31—Cable Television Intormatlon Center and
EDUCOM (Educational Testing Service) conference,
_"Ca%le”Televlslon and the University.” North Park
inn, Dallas. '

w Jan. 30-Feb. 5—American Bar Assoclation midyear
meeting. Among topics to be discussed are federal
shield Taws for newsmen. Houston,

Datebook.

m Jan. 31—Minnesota Broadcasters Assoclation meet-
ing. Minnesota Press Club, Minneapolis.

February

Feb. 1—Sigma Defta Ch Dlstinguished Service
Awards enlry deadline. Award categorles Include
radio and editoriallzing and reporting. Contact:
gégaa Delta Chl, 35 East Wacker Drive, Chicago

Feb. 1—Deadline for entries In Medical Journalism
Awsgrds competition of American Medical Association.
Categ include Ision and radio reporting on
medicine or health, Contact: Medical Journalism
Awards committee, AMA, 535 North Dearborn Street,
Chlcago 60610.

Feb. 1—Mortgage Bankers Assoclation of America
Janus awards deadline., Awards are glven for excel-
lence in financial news programing [n following
categories: commerclal radlo and TV statlons and
commerclal radio and TV networks. Contact: Mark
Serepca, MBA, 1125 15th Street, N.W., Washington
20005.

Feb. 3-5—Association of Independent Television
Stations first annual convention. James R. Herd,
KLPR-TV St. Louis, is chairman of conventlon plan-
ning, Statler Hilton hotel, Dailas.

Feb, 3-8—South Carolina Broadcast A
annual winter convention. Hollday inn, Rock Hill.
Feb. 4-8—National Cabie Television Association
regional legisiative conference. Quallty inn, Wash-
ington.

Feb. 6-8—7exas Cable TV Association conventlon.
Marriott Motor hotel, Dallas.

Feb. T—Southern Baptist Radlo and Television
Commission fifth annual Abe Lincoln Awards presen-
tation to distinguished broadcasters. Featured speak-
er: Frank Stanton, former CBS vice chalrman, now
chairman, American Red Cross, Sheraton hotel, Fort
Worth.

Feb.
convention, Keynote speaker:
advocate. Drake hotel, Chicago.
Feb. 13-15—Colorado Broadcasters Assoclation win-
ter convention. Speakers include Willlam Carlisie,
vice president, National Association of Broadcasters,
Stoutfers Denver inn.

w Feb. 15—Deadline for entries in 1974 National
Cable Television Association cablecasting awards.
NCTA, 918 16th Street, N.W., Washington 20006.

Feb. 1517—Loyocla Unlversity college radio confer-
ence. Lewis Towers Campus, 820 North Michigan
Avenue, Chicago.

Feb. 18-18—Arkansas Broad. s A I
vention. Nassau, Bahamags,

Feb. 17-20—1974 conference, Natfonal Assoclation
of Teievision Program Executives. Century Plaza
hotel, Los Angeles. :

Feb. 18-20—Broadcast industry Communications
Systems (BIAS) annual semlnar. Featured speaker:
Benjamin L. Hooks, FCC commissioner. Memphis.

Fab. 18—Armstrong Memorial Research Founda-
tion/Columbis University Engineering Schooi Amme
strong Awards deadline. Awards offered for FM pro-
grams In news, community service, educatlon and
music. Contact: executive dlrector, Armstrong
Awards, 510 Mudd Building, Columbia University,
New York 10027,

Fab. 18-22—Texas Tech University, Department of
Mass Communications, Mass Communications Week,
TTU, Lubbock, Tex.

w Fab, 20—Deadline for comments on FCC's pro-
posed rulemaking providing one-hour earlier sign-on
time for daytime AM stations in response to adoption
of year-round Daylight Saving Time.

8-10—Retail Advemslng I(r:‘or;‘!egenoe annual
aiph Nader, consumer

fon con-

Feb., 20-23—International Press institute seminar
on U.S.-Canadlan economic and political problems,
sponsored Jointly by American and Canadlan 1P|
committees. Toronto.

Feb. 23-28—Mutual Advertising Agency Natwork
E\:atlonal meeting. Newporter Inn, Newport Beach,
alif.

March

March 1—American Bar A lation Gavel Award
entry deadline. Competition is open lo broadcast

and print entries that contribute to public unders-
standing of American legal and Judicial systems.
Contact: ABA, Committee on Gavel Awards, 1155
East 60th Street, Chicago 60637.

n March 1-—Deadline for comments on FCC's pro-
gosed revised rules to permit use of Vertical Intervai
efarence signal for monitoring color quality of TV
programs.

m March 11-12—Ohjo Cable Television Association
annual convention. Scot's inn, Columbus.

a March 11-12—National Cable Television Associa-
tion legisiative conference. Qualily Inn, Washington.
March 13—Annual spring conference, Efectronic In-
dustries Association. Shoreham hotel, Washington.

8 March 25-18—Fifth annual Country Aadic Seminar.
Hilton Inn, Nashville.

March 15-17—American Women in Radio and Tele-
vision board of directors meeting. Doubletree Inn.
Scottsdale, Ariz.

March 17-19—Nationa! Cable Television Association
{eglonal leglislative conference. Quality Inn, Wash-
ngton.

March 17-20—National Association of Broadcasters
52d annual convention. Albert Thomas Convention
and Exhiblt Center, Houston.

m March 18-19—National Cable Television Assocfa-
tion leglisiative confersnce. Quallty inn, Washington.

w March 20—Cox Brosdcasting Corp. annual stock-
holders meeting. CBC headquarters, Atlanta.

m March 22—Deadline for reply comments on FCC’s
proposed rulemaking providing one-hour eariier sign-
on time for daytime AM stations in response to
adoption of year-round Daylight Saving Time.

m March 25-28—Natfonal Cable Television Associa-
tion board meeting. Pebbie Beach, Calif.

March 28-28—Nationa! Cable Television Assoclation
:eq{onar legislative conference. Quality inn, Wash-
ngton.

March 26-28—Institute of Electrical and Electionics
Engineers annual International conventlon and exs
position, Statier Hilton and Coliseum, New York.

w March 27-28—~National Cable Televislon Associa-
tion legislative conference. Quality inn, Washington.

a March 31-April 2—Action for Chitdren’s Television
Festlval of Children's Television featuring Interna-
tional children’'s programs and programs$ designed for
children with special needs. John F. Kennedy Center
for the Performing Arts, Washington. Registration
information: ACT, 46 Austin Street, Newtonville, Mass.
0 t

—
April

m April 1—Deadline for reply comments on FCC's
proposed revised rules to permit use of Vertical
Interval Reference signal for monitoring color quality
of TV programs.

Apell 10—New England Cabie Television AsSocfa-

tion spring meeting. Highpoint Motor Inn, Chicopee,
Mass.

_Ayrll 18-19—Institute of Broadcasting Financiai

Major mesting dates in 1974

Feb, 17-20—1974 conference, National Asso-
clatlon of Tejevision Program Executlves. Gen-
tury Piaza hotel. Los Angeles.

March 17-20—52d annual convention, National
Association of Broadcasters. Albert Thomas
Convention and Exhibit Center, Houston.
Aprll 21-24—23d annual conventlon, Natlonaf
Cable Television Association, Conrad Hilton
hotel, Chicago.

May 8-12—Annual convention, American
Women in Radlo and Television. New York
Hilton, New York.

June 2-8—Americen Adveriising Federation
annual convention. Statier liton  hotel,
Washington.

Oct, 10-13—nNational Association of FM Broad-
casters annual conventlon, Fairmont hotel.
New' Orleans.
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g 1t/ Brogdcast Credit Association quarterly
goa{d of directors meetings. Chase-Park Plaza hotel.
t. Louis.

Aprll  18-23—MiP-TV, the International Toelovision
Program Market. Cannes, France.

s April 18-25—MIFED, international film, TV fiim and
documentary market. Contact: MIFED, Largo Domeo-
dossola 1, 20145 Milano, Italy.

n April 20—jowa Broadcast News Association annual
convention. Kirkwood hotel, Des Moines.

Aprll 21-24—National Cable Television Association
23d annuai conventlon. Conrad Hilton hotel, Chicago.
April  21-24—int ional Industrial Televislon As-
soclation annual conference. Special feature includes
admission lo National Cable Television Association
equipment exhibits, In conjunctlon with NCTA con-
vention being held simultaneously. Palmer House,
Chlcago.

w Aprll 21-28—Pennsyivania Association of Broad-
casters annual convention. Trelawny Beach hotel,
New Falmouth, Jamacla,




Open Mike.

Infighting

EpITOR: Within the last month, in a
town [Norman, Okla.] where we at the
Cable Television Information Center
have worked closely with local officials,
“scare” advertisements which were the
subject of a story in your Dec. 31 issue
(“Mystery Money Backs Campaign
against Cable Franchise’’) appeared in
the local paper.

The circumstances of this disgraceful
effort are familiar: A disgruntled local
partner of an unsuccessful franchise ap-
plicant decided that if the game couldn’t
be won the right way, it might be won
some other way. And while extreme, this
is not an attitude which is completely
unprecedented. Center staff members,
working as we do with a large number
of cities, have seen too many other cases.

We think it's time this kind of thing
stopped cold. We think it’s time the cable
industry grew up. . ..

To the officials of that city, cable tele-
vision has brought far more problems
than results. They're going to tell that to
other officials. And life will be a bit
harder for the industry in the next city.

Tactics like these surely must be de-
structive and cannabalistic to the indus-
try itself. They suggest neither an impor-
tant industry nor one that is geing to pro-
vide significant services to the American
consumer.—W. Bowman Cutter, execu-
tive director, Cable Television Informa-
tion Center, Washington.

Ringing a bell at B&B

EprTor: Your Dec. 31 issue contained a
cartoon by Sid Hix which we at Benton &
Bowles got a particular kick out of. We
are the agency for Post’s Grape Nuts
and are the creators of the {Euell Gib-
bons] advertising which motivated the
cartoon. Would it be possible for us to
obtain the original artwork for this car-
toon? 1 assure you we would put it to
good use, as it represents a very amus-
ing aspect of the impact which this ad-
vertising has had.—George JI. Simko,
senior vice president, Benton & Bowles,
New York.

(The original is on its way.)

Not so

EpiTor: Your “Closed Circuit” account
of network series pre-sold to stations
[BroaDcasTiNG, Dec. 31, 1973] was in
error. MCA TV’s sale of Ironside, Mar-
cus Welby and Adam-12 have a fixed de-
livery date to local TV stations whether
or not the series continues on the net-
work. Ironside will be delivered to sta-
tions in September 1974, Marcus Welby
and Adam-12 on or before September
1975. Should these series remain on the
network past the date of their delivery to
local stations, the titles used by the local
stations will be altered so as not to con-
fuse viewers.—Hal Cranton, vice presi-
dent-advertising, promotion and station
services, MCA TV, New York.
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MEFP
ITS NEWS!!

The things you have been hearing
from various researchers and con-
sultants are true. It’s news, your
station’s news, that makes the dif-
ference between being first and out
of the running in your market.

Local television news develops a
warm, trusting and dependent re-
lationship between the audience
and the station that is essential to
success, and it does it on a daily
basis. The feeling people have about
the number one news station over-"
flows into almost all the other areas
of its programming. It gives you
first chance at the audience for en-
tertainment, as well as informa-
tional programming. If you doubt
this, just check how many stations
are number one in total day share
that don’t lead in news—very few,
and almost none in key markets.

We are the only company in our
field with two former, major mar-
ket news directors on our staff—
both with degrees in journalism,
They have successfully lived
through the difficulties your news
director has every day and can help
him solve problems.

Through McHugh and Hoffman,
Inc., you can learn all there is to
know about news personalities, con-
tent, visual presentation, etc., and
you learn much of it through in-
person interviewing of the viewers
in your metro area.

Later, based on this information
and our combined experience, we
make specific recommendations for
improvement. We work with you
throughout the year to make sure
that these recommendations become
effective. We monitor your station
and your competitors and ascertain
that the new standard you have set
for news superiority is maintained.

If you would like to know more,
please call for a no-obligation pres-
entation.

Meé&Tr

McHUGH axpo HOFFMAN, INC.

Communications Consultants

7900 Westpark Drive
McLean, Virginia 22101
Area Code 703
790-5050



FIRST-TIME RELEASE
OFF-NET FOR STRIP
SYNDICATION...

186 Half-Hours
15 Hours |
9 Features

90-min. to 2%-hour programmers

Almost 85% in Color and
fresh to syndication!

Most-heralded, acclaimed, all-family entertainment
network TV series ever! LASSIE carried greater network
ratings than Gunsmoke, Hogan's Heroes, Adam 12,

Big Valley, That Girl, Mannix, High Chaparral, Get
Smart, The FBI . .. and others we’ve all known to be
such winners over the years. We have the dates,
seasons, numbers and adult demographics to prove it!
Insure winning ratings, shares, audience loyalty, total
acceptance and income. BE FIRST IN YOUR MARKET to
schedule the 17-year CBS network success veteran for
the first time on a 5-a-week basis in Color!

FCC ruling expected any minute now, will permit LASSIE to
play first half of prime-access hour in top 50 markets! Family-
oppeal programming recommended. Talk with your rep, your
agency time-buyer friends, who will want to be scheduled in
LASSIE! Talk to vs, tool

for the facts, figures, and good

deal YOU can make . . . write or call

gray-schwartz enterprises, inc.
425 SOUTH BEVERLY DRIVE
BEVERLY HILLS, CA 90212
MARYV GRAY, PRES., TELEFLIX DIV.
TEL. 213/ 556-1628
exclusive U.S. representative for
© LASSIE TELEVISION, INC., subsidiary of Wrather Corp.

SELLING
NOW FOR
SEPTEMBER
1974
START!

Great additions
to the LASSIE
syndication library!

The show that made
7 o’clock Sunday night a tradition,
these LASSIES include all of
'64-'71 seasons on CBS.

Multiple Emmy and Patsy Award Winner!
Plaudits from the nation’s most distinguished
Societies and Organizations: Symbol of

Keep America Beautiful Program, awards and
citations from National 4-H, PTA,
Department of Agriculture, American Heritage
Association, U.S. Forest Service, etc.



Monday Memo.

A broadcast advertising commentary from Joel M. Segal, senior vice president, TV and radio, Ted Bates & Co., New York.

Bates blazes a way
in program production

(The Jan. 7 “Monday Memo," by Duane
C. Bogie, senior vice president of Foote
Cone & Belding and president of its sub-
sidiary, FCB Productions, told about that
agency’s involvement in creating tele-
vision programing, pdrticularly the long-
running Hallmark Hall of Fame specials.
This week's “Memo” tells how another
agency, Ted Bates & Co., figures in the
television programing picture.)

Popular myth would have it that adver-
tising agencies are no longer active in tele-
vision programing. Ted Bates & Co. be-
lieves this myth should be disspelled once
and for all.

Although the fully staffed television
program office in Hollywood has become
obsolete for most major advertising agen-
cies, many are still deeply involved in
television production, Such agencies as
Dancer-Fitzgerald-Sample, Ogilvy &
Mather, J. Walter Thompson, Norman,
Craig & Kummel, Young & Rubicam,
Foote, Cone & Belding and Compton are
quite active in both network and syndi-
cated program activity.

And Ted Bates is a prime example of
a full service agency that has continually
maintained a television programing de-
partment in New York with outstanding
succes$ for its clients. Bates clients now
eitjoy many of the same services they did
in the era of client-owned network pro-
graming. In today’s climate of primarily
30-second scatter participation buying,
the Bates programing department has
continued to concentrate its effotts on se-
lective programing designed to fulfill spe-
cific client needs.

Under the over-all supervision of Rich-
ard A, R. Pinkham, who himself is a
past network programing chief, this de-
partment is responsible, through a Bates
subsidiary, for the production of The
Doctors, Colgate-Palmolive’s NBC-TV
Emmy award-winning daytime serial for
the past 11 years, This series continues
to be one of the most popular daytime
dramas on television. Specifically, ac-
cording to the November Nielsens, it
ranked fourth among all daytime pro-
grams in reaching women 18-49, Indica-
tive 'of the Bates programing expertise
is the fact that the current executive pro-
ducer of The Doctors began as a pro-
gram supervisor at the agency.

In addition, Ted Bates has been re-
sponsible for the creation, the production
supervision in Canada and the distribu-
tion of Colgate’s successful prime-time-
access series, Police Surgeon. Now in its
second year, this series enjoys a line-up
of over 120 stations providing exposure
in approximately 82% of all U.S. tele-
vision homes.

It is the combination of an appealing

b

Joel M. Segal has been with Ted Bates &
Co. since 1965 and has worked as a net-
work television account supervisor, assistant
vice president and, later, vice president, net-
work television and radio. He was named to
his present post, senior vice president, tele-
vision and radio, in July of last year. Pre-
viously, he held various posts with NBC-TV
and Benton & Bowles, New York. He is a
graduate of Corpell University and received
an MBA degree from Columbia University.

lead, top guest stars, compelling scripts
and an experienced team of network pro-
ducers—Wilton Schiller and Chester
Krumholz (whose credits include Ben
Casey and Dr. Kildare)—that has pro-
duced this highly popular police-medical
drama, Last season Police Surgeon
ranked first of all new prime-access pro-
grams in reaching women 18-49, Col-
gate’s key target audience. Early 1973-74
data continues to show excellent results.
According to the short October Nielsen
sweep, Police Surgeon is number one in
its time period in homes and/or women
18-49 in Cincinnati, Dallas, Seattle, At-
lanta, Pittsburgh, Cleveland, Kansas City,
Mo., Miami, Detroit and St. Louis,

In addition to having an outstanding
production, an enormous amount of ef-
fort has gone into developing a line-up
of stations with sizable audience poten-
tial. Further, we are continually working
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to improve the station clearances and to
generate as much meaningful local pro-
gram promotion as possible. Our efforts
have already paid off as we are now re-
ceiving unsolicited phone calls from sta-
tions that want to include the series in
their schedules beginning early this year.
It has been an effective mixture of talent
and effort that has achieved these out-
standing results for Colgate.

We work closely with the three net-
work program departments, the inde-
pendent networks and producers in devel-
oping program vehicles that will meet
our clients’ specific audience require-
ments while at the same time providing
promotion and associative values. Good
examples of these are the Prudential Life
Insurance Co.’s sponsorship of the Pru-
dential College Scoreboard, on ABC, and
the M&M/Mars pioneer sponsorship of
ABC’s Peabody award-winning After
School Special series, both of which are
in their second year.

Both clients have promoted these
sponsorships extensively within the trade
and within theif own organizations. For
several years now Prudential has success-
fully merchandised the Prudential Col-
lege Scoreboard among its total agent
force. This important sales group has re-
sponded enthusiastically to the show
since its inception.

Other new projects on the drawing
board of Richard E. Moore, Bates vice
president, programing, are two major
syndicated programs: the first, a medical-
health oriented series and the second, six
country music specials (Caigon Country
Music Festival}) produced at Nashville's
Grand Ole Opry.

We are also working on the re-release
of a major motion picture for television
and several sports programing concepts,
one of which has been sanctioned by the
Professional Golfer’s Association Tout-
nament Player's Division. Another con-
cept Bates developed specifically for its
clients is the Daytime Television Emmy
Awards Special that will air next May
on NBC-TV. It is anticipated that this
program will garner one of the highest
ratings ever on daytime television.

At this writing the FCC has proposed
that network production of their own
television programing material be termi-
nated. This should open up even more
opportunities for agency productions and
advertiser controlled programing.

The Ted Bates media-program depart-
ment, which is well known in the indus-
try for its innovative network and spot
television negotiations, is stressing to its
clients that in the current state of tele-
vision commercialization, the plusses de-
rived from effective and efficient pro-
gram sponsorships and associative values
can help an advertising campaign shine
through the “television haze.”



Save,
America.

That’s what we’re hoping
Americans will do with their gasoline
consumption. More specifically, we
hope they’llsave 25%.

To get the message across, the
Chamber of Commerce of the U.S. is
sponsoring a powerful program called
Save, America. Save 25%.

It’s a program tospur a pitch-
in-together, national, voluntary effort.
From the national chamber through
tolocal chambers, state chambers and
trade and professional associations.

An essential part of the
program is a series of four public-
service TV and radio announcements

featuring Arch N. Booth, of the
Chamber of Commerce of the United
States. And featuring several no-
nonsense, practical, new ways to
conserve gasoline.

We hope when you receive the
announcements, you’ll use them. And
use them often.

If, forsome reason, you
haven’t received them, contact Hugh
Guidi at (202) 659-6232 immediately.

It’s an important message.
And we can only spread it with your
help.

So please, do help.

°
-
a1

Amerlca.
Save 25%

Chamber of Commerce of the United States, Washington, D. C. 20006 » A federation of chambers of commerce. rade and professional
associations. business firms and individuals dedicated to strengthening the competitive enterprise system. For the greater good of all.
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ABC casts

a dragnet

to prove
White House
was out to
get networks

Papers filed in preparation of defense
against government’s antitrust suit
seek tapes, papers of prominent
adminisiration, show husiness figures;
depositions wiil also be sought

ABC issued a sweeping call last week for
White House, Justice Department, Water-
gate prosecution and other documents
that might support its claim that the gov-
ernment’s antitrust suit against the net-
works was designed to suppress them. It
also served notice that it intended to
question under oath key former and
present associates of President Nixon
about these and other documents, includ-
ing tape recordings, that could bolster its
case.

The moves, without known precedent
in broadcasting, were made in papers
filed by ABC counsel in the U.S. District
Court for the Central District of Califor-
nia, where the antitrust suit against ABC,
CBS and NBC has been pending for
almost two years (BROADCASTING, April
17, 1972, et seq.).

President, along with any document deal-
ing with “any promise, representation,
assurance or undertaking made in con-
nection with or as a condition or induce-
ment for such contributions.”

This presumably relates to what net-
work officials have always considered the
odd timing of the antitrust suit. Motion-
picture officials and the Motion Picture
Association of America—whose pertinent
documents were also called for by ABC—
reportedly had prodded the government
to file such a suit but, according to some
sources, three different attorneys general
had refused. Then, in an election year and
at a time when Richard G. Kleindienst’s
nomination as attorney general was in
obvious trouble in the Senate, the suit
was filed with data suggesting an old
complaint had been hurriedly revived,
ignoring recent FCC actions in the same
areas. _

Mr. Schreiber, a close friend of Presi-
dent Nixon, has been identified as one
of those behind the campaign to limit
network reruns. He is director and
former executive vice president of MCA
Inc., one of the giants of programing and
syndication. Dr. Stein is founder of MCA.
Mr. Ashley is chairman of Warner Bro-
thers Inc. All three were among those
ABC said it planned to question, along
with Herbert W. Kalmbach, lawyer friend

of President Nixon to whom it was sug-
gested they might have made campaign
contributions. Together these three re-
portedly contributed—though this is not
mentioned in the ABC papers—more
than $400,000 to President Nixon’s cam-
paign.

ABC also asked specifically for each
document “relating or referring to any
conversation, communication, meeting or
conference” held at San Clemente, Calif.,
the Western White House, on or about
April 5, 1971, “with or to the President
of the United States or any person em-
ployed in the Executive Office of the
President.”

The April date was believed to refer
to a scheduled meeting with MPAA offi-
cials on a number of subjects including
tax treatment for the film industry and
possibly other issues such as limitations
on network reruns, subsequently en-
dorsed by the President.

More broadly, ABC called for all docu-
ments “relating or referring to actual or
prospective antitrust litigation, or any
suggestion, proposal or decision to com-
mence or not to commence such litiga-
tion, or to threaten such Ilitigation against
ABC, the television networks or the news
media, written, recorded, sent or re-
ceived by the President of the U.S., the
Vice President of the U.S., any person
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Unrepentant. One of the men ABC wants to talk to in connectlon with its defense
against government antitrust action got the jump on the network last week. White
House media adviser Patrick Buchanan, speaking last Monday ‘(Jan, 7) during a
forum on “Crisis in Confidence” at Sangamon State University, Springfield, .,
placed a major portion of the blame for America's disillusionment on the media,
and heavily on the electronic components thereof. These were among his key

passages:

“In bringing about the current general decline in confidence in government, the
national media must be named—in that happy Watergate phrase—a ‘non-indicted

co-conspirator.” . . .

The national media and the networks claim—and indeed

merit—credit for having raised the issues, set the agenda of the sixties and beaten
the drums for the reforms that followed. But just as they can take credit for the
successes of the decade, so, in the failure of the sixties, they are partners in
bankruptcy. . . . With the rise of adversary journalism in the last decade, the
dominant Eastern press, and more especially the major national networks, became
less and less news gathering and reporting organizations, and more and more
media arms of a particular ideology. Like the Ford Foundation, the great networks
are invaluable political assets, captured by or in alliance ‘with the political left.
In the social and political struggles of our time, they are active belligerents, though
they still fly the old flag of neutrality, and still claim the rights of nonbelligerents,

CBS lawyers were reported to be plan-
ning to file similar papers, but NBC
sources said that company had no such
plans. All three networks have formally
contended, though in somewhat varying
terms, that the antitrust suit—designed
to break their power to program and
schedule their networks—was part of a
plan, as CBS put it, to inhibit network

criticism of the Nixon administration. to which they long ago ceased to be entitled. . . . The networks are not simply news
ABC had not been_that explicit in its organizations. They ara communications cartels, giant economic enterprises that
reply to the suit, but it was in its papers have cornered vast segments of the marketplace of ideas. . . . [They should] recog-

last week, filed late Tuesday (Jan. 8), and
it also left no room for doubt that it was
seeking to prove political motivation.

nize that what is good for the Nielsen ratings is not necessarily good for America.
An exaggerated emphasls upon violence and sex in prime-time entertainment
might make the network ratings soar, and the cash register jingle, but it may also be

Observers read this meaning clearly in helping to make a new Lake Erie out of American culture. . . . [They should] treat
ABC’s call for all documents relating to the statements of Ralph Nader to the same chilly reception, occasionally, as those
any contributions, “mornctary or other- of Richard Nixon. . .. If a majority of Americans ever become convinced that the

democratic game Is not worth the candle, that this free soclety is not worth saving,
that the United States is not worth preserving—then pleading the First Amendment
will not exempt the national media from their full responsibility.”

wise,” by MCA'’s Jules C. Stein and Taft
B. Schreiber and Warner Brothers’ Ted
Ashley to the Committee to Re-Elect the
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employed in or acting on behalf of the
Executive Office of the President, the
attorney general or acting attorney
general, the executive assistant to the
attorney general, the deputy attorney
general or acting deputy attorney gen-
eral, the Committee to Re-Elect the Presi-
dent, MPAA [Motion Picture Associa-
tion of America], Jules C. Stein, Ted
Ashley, Taft B. Schreiber or Herbert
W. Kalmbach.”

In addition ABC asked for “each docu-
ment constituting a part of or reflecting,
relating or referring to any proposal or
plan, whether effectuated or not, to use
any power, authority, facility or influence
of the federal government to inhibit or
otherwise affect or harass ABC or the
television networks in the reporting of
news or public affairs, or as reprisal
against ABC or the television networks
for their reporting of news or public
affairs.”

The documents sought were any that
were pertinent between Jan. 20, 1969—
the day of President Nixon's first in-
auguration—and Dec. 20, 1973.

Persons ABC called upon to produce
these documents and submit to question-
ing were the following, with interrogation
of the first witness to start on Feb. 6 and
each of the others on succeeding Wed-
nesdays through May 22, in this order:

Jeb 8. Magruder, former White House
aide; H. R. Haldeman, former White
House chief of staff; Charles W. Colson
and John D. Ehrlichman, former White
House advisers; Richard G. Kleindienst,
former attorney general; John W. Dean
111, former White House counsel; John
Mitchell, former attorney general; Walker
B. Comegys, former assistant attorney
general for antitrust; Patrick H. Bu-
chanan, White House adviser and speech
writer; Lawrence M. Higby, of the Ex-
ecutive Office’s Office of Management
and Budget; Franklyn C. Nofziger; and
Messrs. Kalmbach, Ashley, Schreiber and
Stein.

The second notice—identified as a re-
quest—called upon the government, as
plaintiff in the antitrust suit, to produce
within 30 days for ABC’s inspection es-
sentially the same kind of documents
that might be in its possession, also for
the period from Jan, 20, 1969, to Dec.
20, 1973. Documents in this request were
defined as “any written, recorded, taped
or graphic matter, and all copies thereof,
in the possession, custody or control of
the federal government or any depart-
ment, division or bureau thereof, or any
person holding office or employed therein,
including, without limitation, the Presi-
dent, the Executive Office of the Presi-
dent, the White House office, the Office
of Telecommunications Policy, the De-
partment of Justice, the Internal Revenue
Service, the Secret Service, the Federal
Bureau of Investigation, the Watergate
special prosecution force and the FCC.”

Both the request and the deposition
notice were filed under the Federal Rules
of Civil Procedure by the law firms of
Bergson, Borkland, Margolis & Adler, of
Washington, and Lillick, McHose, Wheat,
Adams & Charles, of Los Angeles.

How big is
the threat

to multimedia
ownership?

Showdown looms between an FCC
reluctant now to rule divestiture
of co-located newspapers and V's
and a Justice Department

that is determined to force action

The FCC and the Department of Justice’s
antitrust division appear to be headed for
a confrontation over the question of con-
centration of control of media in indi-
vidual markets, It is not the kind of
confrontation that is likely to be resolved
quickly or neatly.

At issue is nothing less than the phi-
losophy that should be applied in ex-
amining the question of multimedia own-
ership in a given market. Should the
commission continue its fealty to the
“public interest” standard, with all the
opportunity for ducking hard questions
that makes possible? Or should it, with
the antitrust division, make competition
its god and thus substitute certainty for
flexibility?

In the developing confrontation it is
the commission that is on the defensive
and therefore in the most difficulty. But
it can be said to have brought the trouble
on its own head. Six years ago, it pro-
posed a rule to. bar—prospectively—the
owner of any kind of full-time station
from acquiring another full-time outlet
in the same market (BROADCASTING,
April 1, 1968). The Justice Department’s
antitrust division applauded the proposal
but, in its comments in the rulemaking,
urged the commission to go further and
break up existing multimedia holdings—
newspapers included—in the same mar-
ket, And the commission, in March 1970,
when it adopted its original one-to-a-
customer rule, proposed to do just that.

But times, and the commission mem-
bership, have changed. The notice of
proposed rulemaking was supported by
Kenneth A. Cox, Robert T. Bartley,
Nicholas Johnson and H. Rex Lee, all
of whom have departed. Commissioner
Robert E. Lee also voted for the notice of
rulemaking, but he made it clear his vote
did not commit him to any particular
course of action.

Chairman Dean Burch, who concurred
in part and dissented in part, is seen as
the only member of the present commis~
ston who would support an order requir-
ing divestiture; and his concern—like
Justice's—is limited to those situations
involving crossownerships of newspapers
and VHF television stations. Commis-
sioner Lee has long disputed the wisdom
of breaking up newspaper-broadcast com-
binations. And none of the three Nixon
appointees—Charlotte Reid, Richard E.
Wiley and Benjamin L. Hooks—is re-

Broadcasting Jan 14 1974
14

garded as likely to argue the point with
him. Thus, whatever the feelings of the
two new members of the agency—and
thus far only one, James H. Quello, a
product of the Capital Cities Corp., has
been nominated—the chances of the
commission adopting the divestiture rule
seem slim indeed.

Commission officials speculate that the
erosion of support for the proposal is
the principal reason Chairman Burch has
not forced the issue at the commission.
Whatever the reason, the passage of the
years without commission action has
made Justice Department officials “rest-
less,” as the deputy assistant attorney
general for the antitrust division, Bruce
B. Wilson, put it last week.

So the department decided to prod
the commission. Its weapon was the peti-
tion to deny renewal applications; its tar-
gets, television stations owned by news-
papers, and, with those newspapérs, com-
manding a major share of the local ad-
vertising market. The first target—hur-
riedly selected; the antitrust division law-
yers missed the commission deadline for
filing formal petitions to deny—was the
Milwaukee Journal Co.’s WTMJ-AM-FM-
Tv. Two weeks ago, petitions were filed
against newspaper-related stations in Des
Moines, Iowa, and St. Louis { BROADCAST-
ING, Jan. 7).

Chairman Burch, however, had already
read the antitrust division’s message in
the Milwaukee pleading. Furthermore,
he was becoming concerned about the
commission’s use of the argument, in re-
jecting petitions to deny renewal appli-
cations that involved charges of concen-
tration of control of media, that such
questions are better dealt with in a rule-
making proceeding rather than on ad
hoc basis. (That issue and that argument
were already involved in two court cases
involving petitions to deny renewal ap-
plications. One petition was filed against
KRON-FM-TV San Francisco, by two form-
er employes; the other, against wBNs-Tv
Columbus, Ohio, by a citizen group.)
The commission, Chairman Burch feit,
could not continue to make that argu-
ment unless it was prepared to come to
grips with the rulemaking (BROADCAST-
ING, Jan. 7).

So he asked the staff to begin prepar-
ing material on the issue. Two weeks
ago, the matter became a priority item,
with early February set as a target date
for completion of the staff work (BROAD-
CASTING, Jan. 7). And last week, a half
dozen staffers from various sections of
the commission were recruited for a task
force to work on the project—to sum-
marize the 14 or so volumes of com-
ments and prepare options for the com-
mission to consider.

The commission’s apparent revival of
interest in the rulemaking was welcomed
by Mr. Wilson. “A rulemaking is the
most desirable way” to approach the
concentration-of-control-of-media  ques-
tion, he said. And he indicated the com-
mission’s action might lead the antitrust
division to suspend its present campaign
of filing against the renewal application
of newspaperowned stations. “But I'd



Rérun. The FCC, now facing a decision on a rulemaking it started in 1970 to break up
co-located newspaper and broadcast ownerships, has been through a similar proceeding
before. In March 1941 it began a rulemaking to separate newspapers from broadcast
ownership. A Newspaper Radio Committee of publishers-broadcasters was formed to
oppose the rule and carried on a vigorous defense. In early 1944 the commission unani-
mously voted not to adopt general rules against newspaper-broadcast crossownerships
(Broadcasting, Jan. 17, 1944), though it said it believed in the principle of diversified
control of media. Hearings on that rulemaking started in July 1941 before six of the seven
FCC members, all now dead (I to r at elevated tables in photo above): Ray C. Wakefield,
Paul A, Walker, Chairman James Lawrence Fly, Norman S. Case, T.A.M. Craven and
George Henry Payne. Commissioner Clifford Durr, now retired in Montgomery, Ala., was
absent. Facing the commission at the counsel table (in photo below) were (I to r) Telford
Taylor, FCC general counsel who later was to be chief U.S. prosecutor at the Nuremburg
war crimes triais; David Lloyd (standing), chief of the FCC inquiry section: Sydney M.
Kaye, associate counsel of the Newspaper Radio Committee (and later prominent in the
founding of Broadcast Music Inc.); Judge Thomas Thacher (standing), chiet counsel of
the committee, and Abe M. Herman, associate counsel of the committee and still counsel
to the Fort Worth Star-Telagram and its broadcast properties (now in process of sale to
Capital Cities and LIN Broadcasting). Above and slightly to the right of Mr. Herman in
second spectator row was Sol Taishoff, editor of Broadcasting. Above and to the left
with a hand to his eyeglasses was the late Harold Hough of the Star-Telegram and its
WBAP(AM), chairman of the Newspaper Radio Committee, and to the right of him in the
same row, partly hidden behind Mr. Taishoff, was the late Louis G. Caldwell, pioneer
communications lawyer who represented the Chicago Tribune and its WGN(AM).
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want to see how the commission goes
in the rulemaking,” he said—whether the
commission was “serious.”

In any case, Mr. Wilson does not ex-
pect any petitions to be filed against sta-
tions whose licenses are due for renewal
April 1, though presumably only because
the department’s lawyers had not found
a suitable target.

There are those at the commission who
would say there may be some question
about the commission’s seriousness. One
commission official said, “There is no
chance of early action. The commission
does not want to adopt the rulemaking,
afnfd it doesn’t have the guts to write it
off.”

The antitrust division has been taking

a mechanistic approach in its recent fil-
ings. If a newspaper-TV combination
controls a substantial part of the local
advertising in a market, the antitrust divi-
sion considers it a candidate for a peti-
tion to deny—its virtues, if any, as pub-
lic servant notwithstanding. Mr. Wilson
said that in highly concentrated markets
a combination controlling about 75% of
the local advertising market would be a
candidate for a petition. And he noted
that in St. Louis, the department filed
against two newspaper-TV related com-
panies—Pulitzer Publishing Co. and
Newhouse Broadcasting Co.—which be-
tween them commanded 80% of the
market. A newspaper-TV combine tak-
ing about 65% of the local advertising
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money might be hit in some cases, too,
he said.

For all the recent speculation about
the reason for the department’s move-
ment against newspaper-owned com-
panies, broadcasters would probably be
well advised not to assume that it is an
aberration, a product of the Nixon ad-
ministration’s ‘‘war on the media,” as
former FCC . .Commissioner Nicholas
Johnson charged two weeks ago. The
Justice Department’s interest in broad-
casting matters goes back a long way.

In 1958, for instarce, the department
forced the Kansas City Star to sell WDAF-
AM-Tv Kansas City (the stations are now
owned by Taft Broadcasting). Five years
ago, citing antitrust arguments, it blocked
the sale of KFDM-Tv Beaumont, Tex., to
the Beaumont (Tex.) Enterprise and
Journal. More recently it forced the
breakup of Frontier Broadcasting Co.
broadcast holdings (BROADCASTING, Nov.
15, 1971) after filing a petition with the
commission to deny the renewal of KFBC-
Tv Cheyenne, Wyo., on the ground that
Frontier's domination of that market wis
so great as to raise serious anticompeti-
tive questions. And it has filed oppositions
to some 60 requests for waiver of the
rule barring TV-CATV crossownership in
the same market.

Thus, there seem to be grounds for
believing Mr. Wilson when he says that
the impetus for the new campaign against
media crossownership originated with the
antitrust division staff, not the “front
office.”

So the elements for a confrontation be-
tween the commission and the Depart-
ment of Justice are present. If the com-
mission does turn its back on the one-to-
a-market rulemaking in anything like its
present form, as seems likely, Justice
will, as Mr. Wilson said, be forced “to
reassess our position.” And if the com-
mission then rejects the petitions to deny
that Justice has filed, a not unlikely pros-
pect, given the present and foreseeable
make-up of the commission—the depart-
ment could seek judicial review. And the
commission would find itself the defen-
dant in an appeal brought by the “United
States of America.”

That is not the only irony. Rejection of
the rulemaking would deprive the com-
mission of the argument it has been
making against petitions to deny filed by
citizens complaining of a concentration
of control—that the problem should be
handled in a rulemaking, not case by
case. The courts would begin to deal
with the problem.

And then there is the provision in
license-renewal legislation now pending
before Congress that would prohibit the
commission from restructuring the own-
ership of the broadcasting industry on a
case-by-case basis. If that provision be-
comes law, the Nixon administration,
now being blamed in some quarters for
the Justice Department’s attack on cross-
ownership, would be entitled to some
broadcaster thanks. For the provision first
appeared in the bill drafted by the Office
of Telecomrunications Policy.

So in the long run, it may be that



For lhe roses WGN Contlnental Broadcastlng Co.'s entry In the New Year's Day
Tournament of Roses Parade was awarded the President’'s Trophy, an award for
the most effective use of roses. Decorated with more than 30,000 yellow roses

the float featured a 'Happiness is . . .

the company's 50th year. Lawrence Welk and Amanda Jones, Miss U.S.A.,

A Golden Annlversary” theme in honor of

rode

In the front of the float, which also included five animated couples In a waltz.

the developing struggle will result in the
Justice Department being forced to re-
sort to antitrust suits to break up media
concentrations it feels should not be
tolerated on antitrust grounds. That, of
course, would be expensive and far more
time consuming than getting the FCC to
do the whole job by rule.

San Jose chicanos
say they’re caught

in backwash of pact

Local group complains that KNTV
invokes fairness to force
it to avoid controversy

Pending before the FCC is a kind of
second-generation complaint of the citi-
zen movement in broadcasting, the type
that can develop after citizen group and
station reach agreement on the issue of
citizen group access to the station’s fa-
cilities.

The complaint was filed by the Chi-
cano Airwaves Programing Committee of
San Jose, Calif., against KNTV(TV) there
and involves the fairness doctrine,
though in a unique way.

It is not that the committee is invoking
the doctrine to obtain time on the sta-
tion. Rather, in the words of one of its
members, Richard Martinez, the commit-
tee believes that KNTv has attempted to
use the fairness doctrine to limit the air-
ing of controversial issues on La Voz de
Aztlan, a monthly one-hour program de-
voted to chicano affairs.

The program is the product of an agree-
ment which the station reached with the
committee’s parent organization, the
South Bay Community Coalition for

Media Change, and which was filed with
the commission.

The station has informed the commit-
tee that if it deals on the program with
controversia! issues, such as the grape and
lettuce boycotts and the picketing of
Safeway stores, it must present opposing
views in order to meet the requirements
of the fairness doctrine.

Robert M. Hosfeldt, vice president and
general manager of the station, said in
a letter to the committee that the deci-
sion on how opposing viewpoints will
be presented “is entirely within the dis-
cretion of the licensee.” And, he added,
the public can best understand the con-
troversial matters the committee may pre-
sent “when all viewpoints are presented
within the format of a single program.”
KwnTv's “sole intention” is to insure that
the committee programs serve the public
interest, he said.

Mr. Martinez concedes that the agree-
ment with the station commits the com-
mittee to obtaining the station’'s agree-
ment in choosing material for broadcast.
But he also contends that the station “can-
not force the chicano community to pro-
gram non-chicano perspectives on their
monthly one-hour program .. .”

The committee’s concern, he makes
clear, is the loss of time from its one-
hour monthly program to other, non-
committee points of view. Forcing the
chicano community to surrender time . . .
to present opposing views whenever the
chicano view |s presented on contro-

versial matters,” he says, “is not in the
public interest. )
“It is, in effect, the blackmailing of

chicanos into not criticizing non-chicano
interests; i.e., only if noncontroversial
material is presented, or only if contro-
versies are blandly presented will chicanos
be allowed full use of their allocated
monthly one hour.”
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Who’s onfirst
in House Commerce

Committee’s minority membership
looks bound for shake-up with
Senate ambition, retirement and
defeat at the polis thinning its ranks;
majority side seems on firmer ice

The minority side of the House Com-
merce Committee, parent committee of
the Communications Subcommittee, may
be drastically altered when the 94th Con-
gress convenes a year from now. At least
two members have announced definite
plans to leave the lower house and the
attrition could run ag high as seven GOP
congressmen by year’s end. Meanwhile,
Congressman H. R. Gross (R-lowa) will
neither confirm nor deny reports that he
does not plan to seek re-election. Former
FCC Commissioner Nicholas Johnson in-
dicated his interest in running for Mr.
Gross's seat as a Democrat (BROAD-
CASTING, Dec. 10, 1973).

Congressman Clarence Brown (R-
Ohio), ranking minority member of the
Communications  Subcommittee, an-
nounced last week that he would seek
re-election. He had been seen as a pos-
sible candidate for Attorney General
William Saxbe’s Senate seat from Ohio.
But Mr, Brown would have had to face
stiff primary opposition from another
Ohio Brown, Lieutenant Governor John
R. Brown, considered by many to have
greater visibility in the state,

If Mr. Brown's hope for re-election
is realized, he will move up in the com-
mittee standings from sixth to fourth
when 69-year-old Representative Ancher
Nelsen (R.-Minn.) retires at the end of
1974 and Congressman James Harvey
(R-Mich.) assumes a U.S. District Court
judgeship in Michigan.

Mr. Brown, a four-term representa-
tive from a staunchly Republican central
Ohio district, may move up even farther
in the Commerce Committee pecking
order if Congressman Tim Lee Carter
(R-Ky.) decides to run for the Senate
seat that Senator Marlow W. Cook (R-
Ky.) is reportedly considering vacating.
Congressman James Broyhill (R-N.C.),
the number-three Republican on Com-
merce, is considering running for Senator
Sam Ervin’s (D-N.C.) seat (Senator
Ervin, 78, announced his retirement last
month). One House source close to Mr.
Broyhill says that the congressman will
“probably go to the wire and then decide
not to run.”

Congressman Lou Frey (R-Fla.) is
saying privately that if Senator Edward
Gurney’s (R-Fla.) legal problems grow
worse, culminating in a decision not to
seek re-election, Mr. Frey could well run
for the seat. Senator Gurney testifies this
week before a Florida grand jury on
an alleged campaign contribution kick-
back scheme that involves his chief fund
raiser, his former administrative assist-
ant and the chairman of the Florida
GOP executive committee. Senator Gur-
ney reportedly may be indicted, as well.

Also, there has been speculation that
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four-term Congressman James Collins
(R-Tex.), 58, is considering retiring.
And freshman Congressman  Samuel
Young (R-1IL) of Chicago is considered
the most vulnerable Republican on Com-
merce in terms of his re-election chances
in November. His district is heavily Jew-
ish and was Democratic before the 1972
Nixon sweep. A Watergate reaction could
put a Democrat back into the House
from Illinois’ 10th district.

But perhaps the most noteworthy bit
of speculation to come from Capitol Hill
last week was the prospect of ex-FCC
Commissioner Nicholas Johnson sitting
on the Commerce Committee of the
House in the 94th Congress. Congress-
man H. R. Gross, 74, would not com-
ment on a report last week in the Des
Moines (Iowa) Register that he would not
seek re-election from lowa’s third dis-
trict. The district has been known to vote
Democratic in the past but it has swung
Republican in the last few elections. Local
political observers feel that Mr. Johnson
will have an uphill fight for Mr. Gross's
seat no matter whom he runs against,

Changes on the majority side of House
Commerce seem less definite than any-
thing on the GOP side. Congressman
Peter Kyros (D-Me.) has been asking
around the Hill for a new speechwriter,
perhaps in preparation for a guberna-
torial race this fall. And Congressman
Richardson Preyer (D-N.C.) is another
who is reportedly eyeing Senator Ervin's
seat, though aides close to him say he’s
leaning toward staying in the House.
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Back to the drawing board. WWDL-
FM Scranton, Pa., spent three months
and $20,000 constructing a new 80-kw
generating plant to provide the sta-
tion with full emergency power, But
on Dec. 30, minutes before the station
staff and others were to enter the
building for a dedication ceremony,
an explosion, believed to have been
caused by a gas leak, ripped through
the building and demolished it. A re-
placement is scheduled for comple-
tion March 1.

Changing Hands

Announced

Following broadcast station sales were
reported last week, subject to FCC ap-
proval:

=" WRNJ(FM) Atlantic City, N.J.:

Sold

FEATURED BY

AMERICA’S OUTSTANDING
MEDIA BROKER

designated area.

years to qualified buyers.

in our Beverly Hills office.

GREAT NORTHWEST
$150,000
EXCLUSIVE

An excellent fulltime small market AM. Only station in
Good economy and climate. Profitable
operation with $17,500 annual cash flow. Liberal terms of
$25,000 cash down payment. Balance paid out over fifteen

Contact Colin Selph or Roy Rowan

BIACKBURN&COMPAN\(,ING.

RADIO « TV = CATV « NEWSPAPER BROKERS / NEGOTIATIONS « FINANCING  APPRAISALS

WASHINGTON, D.c.
20008

CHICAGO 80801

1725 K Street, N.W.

(312) 346-6460
|.\_ (202) 331-9270

333 N. Michigan Ave,

ATLANTA 30309 BEVERLY HILLS 90212
1655 Peachtree 9465 Wilshire Biva.
Road, N.E. (213) 274-8151

(404) 873-5626

73-67 _‘,J
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by WRNJ Associates Inc, to Radio Wayv
Inc. for $250,000. Edward R. Newman,
president of WRNJ Associates, also owns
wBRx(AM) Berwick, Pa. Buyer prin-
cipals are Ernest Tannen, Marvin Mer-
vis and Kerby Scott. Mr. Tannen owns
WwEEZ(AM) Chester and wHEX(AM) Co-
lumbia, both Pennsylvania. Messrs. Mer-
vis and Scott have interest in WYRE(AM)
Annapolis, Md. WRNJ(FM) is on 95.1
mhz with 10 kw and antenna 300 feet

above average terrain. Broker: Black-
burn & Co.
® Ksek(aM) Pittsburg, Kan.: Sold by

Great Plains Broadcasting Co. to Doug-
las Broadcasting Co. for $166,000. Wil-
liam S, Morgan is president of Great
Plains. James D. Harbart, president of
Douglas, is market development director
of business communications firm. KsEk
operates full time on 1340 khz with 1
kw day and 250 w night. Consultant:
George Moore & Associates, Dallas.

Approved

The following transfers of station owner-
ship have been approved by the FCC
(for other FCC activities sece page 48):

= KiMmw(aM) Denver, wQxi(AM) At-
lanta and wQXi1-FM Smyrna, Ga.: Sold
by Pacific and Southern Co. to Jeffer-
son-Pilot Broadcasting Co. for $15 mil-
lion (see opposite page).

®" WrDF(AM) Flint, Mich.: Sold by
WEDF Flint Corp. to F.W.P, Corp. for
$704,376. Elmer A, Knopf is president
of WrDF Flint Corp. Fanne W. Pelavin,
owner of F.W.P. Corp., is board chair-
man of WFDF Flint Corp. He also has
interest in Beverly Hills, Calif., real
estate firm and Houston oil drilling proj-
ect. WFDF operates full time on 910 khz
with 5 kw day and 1 kw night.

® WDXE-AM-FM Lawrenceburg and WTPR-
AM-FM Paris, both Tennessee: Scld by
Lawrenceburg Broadcasting Co. and
Paris Broadcasting Co. to H-M-$- Broad-
casting Co. for $450,000 and $425,000
respectively. Lawrenceburg Broadcasting
and Paris Broadcasting are principally
owned by National Bank of Commerce
of Jackson, Tenn. as estate trustee of
Aaron B. Robinson. Mr. Robinson’s
estate also includes WENK(AM) Union
City, Tenn., and wcMA(aM) Corinth,
Miss, H-M-S is owned by Robin H. and
Ralph C. Mathis, John B. Skelton and
Ricky J. Huffman. Messrs. Mathis and
Skelton have interest in WCPC-AM-FM
Houston, wsJc(AM) Magee, WXTN(AM)
Lexington and wsao(am) Senatobia, all
Mississippi. Mr. Huffman also has in-
terest in wcpc-aAM-FM Houston, Miss.
WDXE is daytimer on 1370 khz with 1
kw. WDXE-FM operates on 959 mhz
with 3 kw and antenna 205 feet above
average ferrain. WTPR is daytimer on
710 khz with 250 w. WTPR-FM operates
on 105.5 mhz with 3 kw and antenna
200 feet above average térrain.

® WrLB(FM) Long Branch, N.J.: Sold
by Long Branch Broadcasting Co. to
John J. and James J. Mazzacco and
Phillip DeSantis for $300,000. Sellers
are Orlando A. Biamonte, John J. Ge-
sualdi and Dennis Mastro. Messrs. Maz-




zacco are presently directors and part
owners of Long Branch Broadcasting.
Mr. DeSantis has interest in Rumson,
N.J., real estate firm. WRLB(FM) oper-
ates on 107.1 mhz with 3 kw and anten-
na 130 feet above average terrain.

Pacific and Southern
merger into CCC
gets stamp from FCC

However, there are other obstacles
facing transfers of stations

The FCC last week approved the merger
of Pacific and Southern Co. into Com-
bined Communications Corp. The com-
mission also granted Pacific and South-
ern’s application to spin off three stations,
KIMN(AM) Denver, wQxi(aM) Atlanta
and wQxi(FM) Smyrna, Ga. to Jeffer-
son-Pilot Broadcasting Co. A waiver of
the commission's three-year holding rule
was necessary to complete the transaction.

Total consideration for the stations in-
volved in the spin-off is $15 million. The
assignment of the two Georgia stations,
however, was made subject to the out-
come of a proceeding before the Atlanta
oftice of the Equal Opportunity Commis-
sion. And the assignment of all three
stations to Jefferson-Pilot is conditioned
on the outcome of a pending antitrust
suit against Jefferson-Pilot Corp.

Jefferson-Pilot already owns WBT-AM-
FM and wsTv(Tv) Charlotte and wBIG-
(aM) Greensboro, all North Carolina and
wwaBT(Tv) Richmond, Va.

Combined Communications, the sur-
viving corporation in the merger, will
absorb Pacific and Southern's woxi-Tv
Atlanta, wwpJ(FM) Hackensack, N.J.,
wSal(aAM)-wJIDJ(FM) Cincinnati  and
KKDJ(FM) Los Angeles. Combined Com-
muaications already owns KTAR-AM-FM-
Tv Phoenix; kBTV(TV) Denver; KARK-TV
Little Rock, Ark.; xoco-Tv Oklahoma
City; wrLky-Tv Louisville, Ky. and wpTa-
Tv Fort Wayne, Ind.

Cowles attorney says
FCC annual report error
misled Justice Department

The attorney for Cowles Communications
Inc. last week fired off a letter to FCC
Chairman Dean Burch to set the record
" straight about the ownership interest the
Des Moines Register and Tribune Co.
has in Cowles.

An entry in the FCC’s annual report
for fiscal 1972 indicates the Des Moines
company owns 100% of Cowles, wrote
Robert A. Marmet, when in fact it has
only a 9% interest with no voting rights.

A copy of Mr. Marmet’s letter went
to the Justice Department which, said
Mr. Marmet in his letter to Chairman
Burch, apparently relied on the FCC
report in filing its petition to deny the
renewals of XKRNT-AM-FM-Tv Des Moines
(BROADCASTING, Jan. 7). Justice had
asserted that information in the FCC
annual report “more than suffices to es-
tablish as a fact that the Des Moines

Linwood Holton (i), having officially
designated “WTVR-TV Day,” extends
congratulations to John R. Mahoney
{c), general manager of Park Broad-
casting’s Richmond station, and Wil-
bur M. Havens, its founder. The sta-
tion, which went on the air April 22,
1948, was “the first in the entire
South,” according to the governor,
who cited the station on Iits 25 years
of service.

Register and Tribune Co. and Cowles
Communications Inc. are commonly
owned and commonly controlled.”

Log-access changes

The FCC has modified its rules requiring
television stations to make their program
logs available for public inspection. One
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change, adopted in response to complaints
from citizen groups, requires stations to
make the Jogs available for inspection and
reproduction at a location convenient to
residents of the community that the
station serves. However, where a good
cause exists (a request based solely on
competitive considerations, for instance,
or one that is an attempt at harassment)
requests for inspection need not be hon-
ored, the FCC said. And parties wishing
to inspect logs must make an appointment
with the station, identify themselves and
their organizations, and state the reason
for the request. Licensees may make a
copy available for inspection instead of
the original logs; and a party wishing a
machine copy must pay a reasonable cost
for reproduction. The commission also
said that a licensee who has gone beyond
the composite week to make a program-
ing showing must afford members of the
public access to additional program logs
to enable them to develop their own
showing. The rule is effective March 1.

Media Briefs

Bouncing in beautiful Burbank. Ameri-
can Federation of Television and Radio
Artists has charged XrRoQ(AM) Burbank,
Calif., with financial irresponsibility. It
filed complaint with FCC and state Hu-
man Resources Department claiming that
station on many occasions during past
year had issued payroll checks to AFTRA
on-air personnel that were returned
marked insufficient funds. AFTRA also

| SOUTHERN

ROCKY MOUNTAIN AREA
$100,000

Fulltime AM in single station market. Nine
acres of real estate included. Tourist area
with comfortable year-round climate.
Beautiful, newly refurbished offices and
excellent equipment, including new remote gear.
Exceptional opportunity for owner-operator.

Contact: Don Hayslett in our Dallas office.

America's most dynamic and experienced media brokers.

WASHIMG

Str eat, ]

1511 Bryan Street, 7

5AM FRAMI

0: 111 Sumter "‘E-fr:.'l.:‘._. 4104 (415) IP2.5571

Brokers of Newspaper, Radio, CATV & TV Properties
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Last rites. It was farewell-luncheon
. time last week for two recently de-
parted FCC Commissioners, Nicholas
Johnson and H. Rex Lee. On Wed-
nesday, William Harley, president of
the National Assoclation of Educa-
tional Broadcasters, was host for
Mr. Lee attended by his former col-
leagues at the FCC as well as by old
friends Leonard Marks, communica-
tions attorney and former head of the
U.S. Information Agency, and Jack
Valenti, president of the Motion Pic-
ture Association of America. The
commissioners themselves  were
hosts on Wednesday at a luncheon
for both Mr. Johnson and Mr. Lee.

clamed that KkKroQ owed union payments
for pension and health and welfare obli-
gations. Gary L. Bookasta, KrRoQ vice
president-general manager, denied charg-
es, terming them “a blatant distortion.”
He insisted that he has always honored
its payroll. AFTRA said it has asked
principals of the licensee to post bond to
guarantee station’s payroll.

Change of address. J. Leonard Reinsch,
president of Cox Broadcasting Corp. until
last month (BROADCASTING, Dec. 31), and
continuing as chairman of Cox Cable
Communications, both Atlanta, has
moved into new offices at Suite 300, 53
Perimeter Center East, Atlanta 30346.
Telephone is (404) 252-6831 until Feb.
24, (404) 393-0480 thereafter.

Frograming

Radio drama:
renaissance

or brief sojourn
in nostalgia?

It depends on who is asked;

CBS, Mutual, NBC give glowing reports
of station, advertiser acceptance;

but some affiliates can’t see

how new trend can be compatible

to their formats and audiences

Himan Brown, producer-director of the
new CBS Radio Mystery Theater, has the
true believer’s vision that he's setting the
scene for a mid-1970s return of the
golden age of radio drama.

“When the Mpystery Theater [which
kicked off its nightly one-hour schedule
Sunday, Jan. 6, on 218 stations] gets the
big ratings I know it'll be getting,” he
says, “we have plans to add an hour's
worth of nonmystery drama every night,
with a title like CBS Playhouse. Then
we'll do a Sunday-evening showcase of
classic drama by playwrights like Eugene
O'Neill, William Saroyan and Maxwell
Anderson. These would run two to three
hours and we'd use all the prestigious
actors we could get.”

But Mr. Brown's vision doesn’t stop
there. “Once we have all this radio drama

flourishing on the airwaves,” he says, “I
can see us going to two hours of soap
opera every afternoon—that is, four half-
hours, back to back. And then maybe
even some after-school children's serials.”

If these predictions seem like nothing
more than gas-filled balloons Jlabeled
“wishful thinking,” Mr. Brown may sim-
ply be responding to the recent flood tide
of publicity that’s been washing over this
sudden “revival of radio drama” (The
New York Times), radio’s “giant step
backward,” (Time magazine).

For, in addition to the nightly CBS
Radio Mystery Theater, the following
shows are being touted as forerunners of
the new trend:

s Zero Hour, a series of 13 original
mystery dramas (each of which is made
up of five continuing half-hour chapters)
that the Mutual Broadcasting network
has been sending out to “in excess of
150 stations” (mostly Mutual affiliates)
since Dec. 17 (BROADCASTING, Nov. 12,
1973). The show is produced by the
Hollywood Radio Theater and narrated
by Rod Serling.

& Sounds of the City, a 15-minute-a-
day, five-days-a-week soap opera about
a contemporary family of urban blacks.
The UniWorld Group Inc., a black ad-
vertising agency based in New York,
which will produce the series, is now lin-
ing up black stations and will use the '
technical facilities of the Mutual Black
Network (along with many of its affili-
ates), UniWorld has signed Quaker Oats
as full sponsor of the series.

® X Minus One, a rerun of a series of

Now you can broadcast discs,
cartridges, and tapes with little
or no distortion, full dynamic
range and very low noise.

The Dynamic Noise Filter is an
automatically variable bandpass
filter whose bandwidth changes
rapidly with each musical note
and whose high and low fre-
quency cutoffs are independent-
ly controlled by the spectral
content of the input signal.

No signal encoding is required.
When installed in your broadcast
chain, the Dynamic Noise Filter
will reduce the cumulative noise
from all sources preceding it
10-11 dB with no audible effect
on the music or speech. This is

What they dont hear...
can do wonders for your ratings!

Reducing noise pollution with the Burwen
dynamic noise filter may prove to be the most
profitable aspect of your programming...

accomplished with no less than

Burwen Laboratories is dedi-
cated to engineering and
manufacturing equipment and
modular components having
absolute perfection in perform-
ance and craftsmanship. Burwen
Laboratories warrants its products

40 operational amplifiers and
other precision components

Y:ﬂ HCROPHONE

which provide 100 dB dynamic
range with high accuracy, flat
response over the entire range.

You won't believe what Burwen
Laboratories' equipment can

do . .. until you don’t hear it!

For complete details, call or write.
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TRANTMITTER

TAPE REEL

to be free from defects in material
and workmanship for a period of
two years from date of shipment
to the original purchaser.

»8 Burwen

LABORATORIES, INC.

209 MIDDLESEX TURNPIKE, BURLINGTON, MA, 01803/TEL. {617) 273-1488
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How-lo session. Himan Brown, executive
force (and producer) behind the CBS Radio
Mystery Theater series, here coaches Joan
Hackett, garbed in radio informality for a
starring role in the “Mother Love" episode.

30-minute science-fiction drama origi-
nally broadcast on the NBC radio net-
work in the mid-1950s. NBC has been
sending them out once a month as part
of its Sunday Monitor network feed
(7:30 p.m., NYT) since June 24 of last
year.

® The National Lampoon Comedy
Hour, a 60-minute weekly satirical re-
view sent out (mostly by air mail) to 104
stations by Twenty First Century Com-
munications Inc., which publishes the
monthly National Laempoon magazine.
FM progressive rockers dominate the
Lampoon’s station line-up and the four
national spots in the show are sold mostly
to record companies on a week-to-week
basis.

® The Lone Ranger, The Shadow, Fib-
ber McGee and Molly and a few other
old-time radio shows, the original record-
ings of which are sold market-by-market
by Charles Michelson Inc., New York.
Mr. Michelson says his tapes are now be-
ing heard at least once a week in 380
cities.

Despite all this activity, there are a
number of radio executives sternly resist-
ing the urge to climb aboard the radio-
drama bandwagon. “It’s just not our
‘thing’,” says Bob Mahlman, vice presi-
dent and general manager of ABC radio.
“The ABC radio network is basically in
business to serve its affiliates, and to date
our affiliates have not been demanding
that we give them drama. News, sports
and commentary are where we're at right
now—although if radio drama becomes
a big hit, then obviously I wouldn’t close
the door on our eventually getting into
it.”

Russ Tornabene, vice president and
general manager of the NBC radio net-
work, is also somewhat skeptical of the
trend. “All the publicity and promotion
you're seeing about this resurgence of ra-
dio drama has been mainly generated by
CBS itself,” he says, adding that he re-
cently read an internal CBS memo that
goes into chapter and verse about how
to keep the media spotlight trained on
Mystery Theater.

“CBS is spending a lot of money to

IF YOU KNOW

HOW TO MAKE MONEY
SELLING TIME OR SPACE

F------q

WE KNOW HOW
YOU CAN MAKE A LOT
MORE.

Selling radio time or
magazine space is tough
stuff. You know what most
pecple don't know: the
importance of selling
demographics. And this highly
specialized professional
experience can help you make
a lot of money.

QOur company is Morgan
Communications Limited.
We have a new, powerful
advertising medium. It
provides a customer prospect
with a direct, almost
instantaneous tetephonic
connection with the seller of
goods or services.

You sell the seller. That's
how you-can make a lot of
money. And you already
know how to sell him.

By the way, Morgan
Communications is not
offering you a job. We are
offering you a distributor-
ship. So. Not only can you
profit, but you'll be your
own boss. We think you'll
enjoy both. And we think
you'll agree, this couid be a
great way 10 start the
New Year.

-----------------------------.
MORGAN COMMUNICATIONS LIMITED 1
10889 Wilshire Boulevard "
Los Angeles, CA 90024 1
(213) 478-1291 i

Gentlemen: 1

I'm interested. Please tell me more. |
Name :
Address |
City State Zip_— ]
Telephone . :

SIQUX FALLS PUBLIC LIBRARY
SIOUX FALLS, S. DAK.
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Back to basics. Lloyd Holler and Saundra Sharp are continuing characters in Sounds of
the City, a dally 15-minute radio soap opera produced by UniWorld, a black ad agency
based in New York. it will begin on Mutual March 1.

put this thing over,” Mr. Tornabene con-
tinues, “because they know they're taking
a very big risk. The problem I've found
in trying to sell radio network programs
is that each station—particularly in the
big markets—has its own character. The
big-market station knows its own identity,
and likes to do its own programing. If
your network program isn’t consistent
with that station's sense of its own char-
acter, it won’t take your show, no matter
how good it is.” He mentioned a live-on-
tape Helen Reddy concert last month—
in his words, “three hours edited down
into one brilliant hour of music”—that
was turned down by a number of middle-
of-the-road NBC affiliates because they
thought it would be too strong for their
audiences.

CBS is running into that problem in a
few cases with its Mystery Theater. Its
all-news owned-and-operated stations in
New York (wcss{AM]) and San Fran-
cisco (kcBs[AM]) turned thumbs down on
the series because of the format clash, but
three other CBS all-news O&O’s said yes
to the series: wBBM(AM) Chicago, KNX-
(aM) Los Angeles and WEEI(AM) Boston.
And Sam Cook Digges, president of CBS
Radio, says he's very pleased with the re-
placement stations in New York (WOR-
[AM]) and in San Francisco-Oakland
(KNEW[AM]). Another network spokes-
man claims that 49 out of the top-50
markets are carrying the show (with
Atlanta the only holdout).

Sponsor interest in radio drama has so
far been spotty. CBS has sold only two of
its five network spots on Mystery Theater,
to Anheuser-Busch and Kellogg, both
having signed for the full 365-day ride
at a total cost of $365,000 each (a min-
ute a day at $1,000 a minute). The three
unsold minutes are being used for public-
service anonouncements. NBC is sustain-
ing X Minus One, and no sponsors have
yet bought into Zero Hour, even though
the show is almost a month old, although
Mutual’s sales chief in New York, Art
Okun, says he’s “optimistic” about land-
ing a sale or two shortly,

And the National Lampoon hasn’t been

able to get a full year's commitment out
of any of its sponsors, although on a
show-by-show basis advertisers like A&M
Records, 7-Up and the Warner Paper-
back Library bought 38 out of a possible
40 national-spot minutes during the first
10 weeks, according to Matty Simmons,
the producer of the show. The Lampoon’s
price per minute was $1,700 to begin
with, but it has since gone up to $3,000
as the line-up to stations climbed from 62
last November to the current figure of
112 (about 80% of which are FMs).

CBS officials refuse to say how much
it costs to produce a typical Mystery
Theater hour, but one source at the net-
work says CBS'’s total commitment to the
series runs to “more than a million dol-
lars” for a year’s worth of 195 originals
and 170 repeats. Mr. Digges adds that
the directors’, actors’ and writers’ unions
have helped in cutting costs by waiving
their residuals for the first rerun of each
of the episodes.

Zero Hour costs its production com-
pany, the Hollywood Radio Theater,

Shop talk. The other major Mutual entry in
the radio drama revival is Rod Serling’s
Zeto Howr. Susan Strasberg and Peter
Marshall are shown here during rehearsals
for that series’ “A Die in the Country.”
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about $4,000 per half hour, and The Na-
tional Lampoon Comedy Hour comes to
about $5,000 for each 60-minute pro-

gram.

CBS’s Hi Brown says he’s confident
that Mystery Theater’s nightly dramas,
with E. G. Marshall as host, and actors
such as Agnes Moorehead, Kim Hunter
and Ruby Dee, will “sound the death
knell” for Zero Hour, and for the old-
time radio dramas that are chalking up
respectable ratings in a number of mar-
kets. He says that the Hollywood Radio
Theater “went broke” trying to sell Zero
Hour market-by-market and that Mutual
“bailed out Jay Knolos,” the president of
HRT, by offering him their network’s fa-
cilities. But even with a network Zero
Hour will fail, Mr. Brown says, “be-
cause if you miss any one of the five half-
hours you lose the plot thread. With our
60-minute dramas, you get a complete
story every night. And those scratchy re-
cordings of The Shadow and The Green
Hornet are strictly camp stuff—even at
their best they were never very good.”

So far, Mystery Theater has received
something of a drubbing from the critics.
John J. O’Connor, the TV critic of The
New York Times, on the basis of the first
couple of programs, said, “The project
seems to be stuck between hackneyed
scripts, which are toc silly to be taken
seriously, and camp nostalgia, which is
too flimsy to sustain a respectable quota
of knowing giggles.”

And Kay Gardella, The New York
Daily News TV critic, said one of the
episodes she heard was *“dull,” another
“fuzzy and unsatisfying” because it
“lacked any real suspense,” and con-
cluded that Mystery Theater “'needs tight-
ening of scripts and a faster pace. It's
supposed to be suspenseful, but some-
times you wait a long time for the sus-
pense to grab you.”

Taking the long view, Time magazine’s
critic Stefan Kanfer, asking the question
“Is radic drama in for a resurgence?,”
answered by saying, “That seems no more
likely than the comeback of silent two-
reelers. All that can reasonably be ex-
pected now is a brief eavesdropping on
the past—an opportunity to employ the
long-rusted faculty of imagination.”

MJA gets even bigger

in the talent field

Woolf’s huge line-up of sports figures
added to Josephson roster,
second acquisition this month

Marvin Josephson Associates, New York,
parent company of International Famous
Agency (talent), has acquired Robert
Woolf Associates, Boston, a firm that
represents more than 300 athletes in the
U.s

Mr. Josephson noted that sports have
become competitive with entertainment
attractions for the box-office dollar and
the attention of television viewers. He
said: “The stars of today are the athletic
heroes as well as the motion picture, tele-
vision and performing stars.” He added
that athletes represented by Mr. Woolf
conceivably could become part of enter-
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Here’s a diplex television antenna
broadcasting two VHF signals
simultaneously.
We custom-built it for WTOP-TV
and WMAL-TV in Washington, D.C.
This Channel 7 and Channel 9
antenna was built and tested on
Gates antenna range in Syracuse,
New York. During the last five
years more thap 100 television
antennas have been built and
tested on this range.

We customize antennas to fit
the specific needs of our customers.
No matter how complex.
And thoroughly test your antenna
before delivery.

Call or write for more information
on how Gates can custom-design an
antenna for your operation.

. GATES DIVISION

-2 ! Quincy. tinois 62301, U8 A
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Markel
Place

for buying and selling syndicated television properties will open on
February 16 in Los Angeles when advance copies of Broadcasting’'s
February 18 issue hit town, along with delegates to the 1974 convention
of the National Association of Television Program Executives.

Together, that issue’s editorial and sales environments will combine
to provide one of the prime rifle-shot buys of the year, a customer-intensive
publishing opportunity designed to showcase nonnetwork, offnetwork,
special network and individual programing for every hour in the broad-
cast day.

In addition, to the normal news budget, Broadcasting’s February 18
issue will feature:

" A complete rundown on all properties being offered by NATPE
exhibitors.

* The convention agenda, with an issue-by-issue analysis of what’s on
the programer’s mind.

®" A report and forecast on the buying, selling, use and impact of
syndicated programing, for prime time or otherwise.

® A special analysis of TV movies.

It will be the most comprehensive package Broadcasting has ever
assembled on that vital everyman’s land between local programing and the
network schedules. It will set the stage for all that comes after at the
NATPE. It will be 2 “must read” issue for every TV station programer,
and a “must sell” issue for every producer and distributor.

Again, as always...

You belong in BroadcastingzFeb18




tainment packages created by IFA.

Mr. Woolf will become a director and
vice president of MJA, and his firm will
operate autonomously from Boston.
Among the athletes he represents are
Jim Plunkett, Walt Patulski, John Ma-
tuszak, Carl Yastrzemski, Derek Sander-
son, Mickey Redmond, Calvin Murphy,
Buck Buchanan, Vic Hadfield and Jo Jo
White.

MJA entered the sports field in mid-
1972 and represented the Montreal Or-
ganizing Committee for the 1976 Olym-
pic Games. MJA negotiated the sale of
the Ametican television rights to the
games to ABC for a record $25 million.
It also represents the World Hockey
Association and the North American
Soccer League.

MJA two weeks ago anncunced ac-
quisition of the Chasin-Park-Citron
Agency, Los Angeles, a television mo-
tion-picture talent agency.
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Stanley Kramer works for ABC

ABC-TV and David Wolper Productions
have announced that filmmaker Stanley
Kramer (“Judgment at Nuremberg,” “On
the Beach”) will produce and direct three
courtroom dramas for ABC, starting with
The Trial of Ethel and Tulius Rosenberg,
which will* air Jan. 28 (9-10:30 p.m.,
NYT). The Rosenbergs were, in ABC’s
words, “the first atomic spies to be tried
in this country and the only convicted
spies to be executed during peacetime.”
The other two dramas involve the court-
martial of First Lieutenant William Cal-
ley, who was sentenced to 20 years for
his part in the My Lai massacre in Viet-
nam, and the war-crimes trial of Japa-
nese General Tomoyuki Yamashita, who
was executed for brutal treatment of
allied prisoners in the Philippines during
World War II.

Prograh Briefs

Heading west. Registration for National
Association of Television Program Execu-
tives conference in Los Angeles Feb. 17-
20 have gone over 900 mark, are ex-
pected to top 1,000. Conference officials
expect record number of station managers
to join core group of program directors
at Century Plaza hotel meetings; over 100
are among advance registrants. More than
70 firms—principally program distribu-
tors—will exhibit at conference.

L.A. Open for HTN. Hughes television
network will televise final two rounds of
Glen Campbell Los Angeles Open Feb.
16 and 17. Field of 144 golfers including
last year’s champion, Rod Funseth, are
expected to compete for $150,000 prize
money.

Reprise for Judy. Mission Argyle Pro-
ductions, Los Angeles, is syndicating
three ome-hour video-tape specials of Judy
Garland, based on the three CBS-TV
specials she did in 1964. All are in black
and white and are being distributed by
Vidistrib Inc., Los Angeles.

Still together. Time-Life Films and BBC
have remewed their agreement under

which TLF distributes BBC televisioh

programs in U.S, and Latin America.

TLF now distributes about 50 BBC titles

in syndication, including Vision On,

America, Civilisation, Search for the Nile,

I.'E./'lIizIaberh R and The Six Wives of Henry
il.

Legendary athlete. Syndicast Services
Inc., New York, is distributing new week-
ly half-hour series, Grearest Sports Leg-
ends, and has placed program in nine
markets including KaBc-Tv Los Angeles,
waABC-TV New York, wrc-Tv Washing-
ton and wLs-Tv Chicago. Series is spon-
sored on barter basis by Bristol-Myers’
Vitalis through Baclaro Agency, New
York, house agency for B-M, and Conti-
nental Insurance Co. through Doyle Dane
Bernbach, New York. Each episode
focuses on one top athlete: Mickey
Mantle, Elgin Baylor, Bob Cousy, Frank
Gifford and Jimmy Demeret.

More animal adventure. Entertainment
Corp. of America, Los Angeles, announc-
es TV syndication rights to Ir's a Small
World, 39 half-hour animal adventure
films produced by El-Von Productions,
from which ECA previously secured dis-
tribution rights to Dr. Frank Baxier’s
Four Winds to Adventure. ECA also re-
ported TV syndication rights to Ciutch
Cargo, children’s cartoon series produced
originally by Cambria Studios as five-
minute segments—now available as 52
half hour shows. Clurch Cargo is second
children’s cartoon series acquired by
ECA; last month it acquired Space Angel
series,

Residuals up. Payments to writers
jumped over 68% for films-to-TV in
November 1973 over same month prev-
ious year, Writers Guild of America re-
ported last week. TV payments moved up
not quite .05%. Residuals for 11 months
of 1973: TV, $5,877,178 and films-to-
TV, $985,095 for total of $6,862,273.
For same 11 months of 1972 figures were
$5,923,898, $980,245, and $6,804,142,

Enroute. Warner Bros. Televison’s new

30-minute 26-episode all-color adventure.

series, Journey that stars Jack Douglas,
has been sold in 16 additional markets,
bringing worldwide total to 32. New
domestic customers: WReN-Tv Buffalo,
N.Y.; KBRA-TV Sacramento-Stockton,
Calif.; ksTv(TVv) Denver; wave-Tv Louis-
ville, Ky.; xTAr-Tv Phoenix; KFMB-TV
San Diego; wHEC-Tv Rochester, N.Y.;
wcia(rv) Champaign, Ill.; wMmBD-TV
Peoria, Ill.; and wNoaa-Tv Colorado
Springs-Pueblo, Colo.

Save energy. Association of Motion
Picture and Television Producers, Los
Angeles, has undertaken energy conser-
vation campaign for movie theaters and
TV and radio stations. First announce-
ments, for radio, are by actors Dennis
Weaver and Telly Savalas, and are on way
to all 50-kw radio outlets. Both personali-
ties, as well as entertainer Arthur Hill,
are scheduled to make TV sporis soon.

For the locals. Production House Inc.
is releasing four half-hour films on con-
temporary topics designed for local tele-
vision programing requirements. Obesity,
drug abuse, Kung Fu martial art form,
and mystery of Star of Bethlehem are
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subjects. 665 Harrison Street, San Fran-
cisco, Calif. 94107, (415) 495-3086.

Spotlight on energy. CBS-TV will be-
gin weekly series of news programs on
Jan. 20 (Sun., 5:30-6 p.m.), examining
various facets of energy problems. Titled
Energy: . . . series will vary subtitle, ac-
cording to major portions of particular
week's report, CBS News correspondent
John Hart will be anchorman for broad-
casts, which will tap full resources of
CBS News for both domestic and global
developments on energy.

Other sports fill
Sunday holes
left by football

TV networks book wide range
for scheduling through spring

Now that the Super Bowl has rung down
the curtain on the football season, the TV
networks are spreading the word about
Saturday-afternoon and Sunday-afternoon
sports features for the rest of the winter
and on into the spring of 1974.

Having lost out to CBS in the bidding
for National Basketball Association
games, ABC will fill the gap by running
an extra Sunday edition of its regular
Saturday 90-minute Wide World of
Sports potpourri. The Sunday version,
which started earlier this month, runs
through mid-April. The 90-minute Pro-
fessional Bowlers Tour, now in its 13th
consecutive season, will run every Satur-
day through April 6. The 15-minute
Howard Cosell's Sports Magazine will
present topical stories every Sunday be-
tween Jan. 27 and April 28, A new series
called Superstars, pitting “48 famous
athletes against each other in sports other
than those in which they regularly com-
pete,” will be on every week between Jan.
27 and March 3. The dates for the weekly
American Sportsman, beginning its tenth
year, are Feb, 10 through April 28.
Other events on ABC include the Ha-
waiian Open (Feb. 2, 3), the Daytona
500 (Feb. 17) and the Doral Open
{March 9, 10).

The linchpin of CBS's sports sched-
ule this winter and spring is NBA basket-
ball, with regular-season games every
Sunday through March 24, followed by
the teievising of a batch of playoff and
championship games, many of them in
prime time. Another Sunday feature is
the CBS Sports Spectacular, which will
include events like ice skating from the
Lenin Sports Palace in Moscow (Jan.
20), rodeo championships in Denver
(Feb. 3) and indoor track-and-field con-
tests from Madison Square Garden
(March 3). The half-hour CBS Sports
Hlustrated returns next Sunday (Jan. 20)
and will run through the summer of
1974, ) )

NBC has National Hockey League
games to fill out its Sunday schedule
between now and the Stanley Cup finals
in mid-May. (A half-dozen or so Stanley
Cup games will probably also be shown
in prime time.) Another regular Sunday



event, beginning Feb. 24, will be World
Championship Tennis, which will run
through May 12, when the singles final
takes place. NBC v I do the “Bob Hope
Desert Classic” on Feb. 9 and 10, and
then for three Saturdays (Feb. 16, Feb.
23 and March 2) “Arnold Palmer's Best
Eighteen Golf Holes in America” will
feature some of the top golfers playing
various holes on 18 different courses. The
NCAA basketball playoffs and finals
come along in mid-March, and the weekly
Saturday afternoon major-league baseball
games kick off April 6

Viacom gets to keep
‘All in the Family’

U.S. Southern District Court of New
York has ruled that Viacom International
holds the exclusive syndication rights to
Tandem Productions’ Al in the Family.

Viacom filed suit against Tandem last
summer, alleging that Tandem was at-
tempting to reassign overseas distribu-
tion rights to Al in the Family to an-
other syndicator. Viacom had been
handling foreign distribution of the
series, which has been carried in the U.S.
on CBS-TV for several years.

Tandem argued that CBS had no right
to transfer distribution rights when CBS
Enterprises was spun off to become Via-
com. The court ruled that in Tandem’s
contract with CBS covering the series,
there was a clause stating CBS could
assign syndication rights, .

Under the court’s decision, issued Jan.
4, Viacom will continue to distribute
Family overseas and holds domestic syn-
dication rights.

What's their new line?
‘Wally’s Workshop’ team
expands into TV production

Walnat Co., Indianapolis, producer of the
half-hour syndicated Wally's Workshop
series, has opened its own production fa-
cilities in that city and is preparing three
other programs for distribution,

The company, which is owned by Nata-
lie and Wally Bruner, has enlarged its

staff, appointing William T. McCamimack,
formerly president of Educational Equip-
ment Co., Indianapolis, as vice president
of sales and marketing. Other new staffers
are Bob Smith, production manager, pre-
viously with wisH-Tv "ndianapolis; Marti
McPherson, associate producer and re-
cently with’ WISH-TV, and Margaret Ann
Pentland, director of syndication.-Service
and previously a writer and producer of
children's TV programs. ‘

Gray-Schwartz Enterprises Inc., Bev-
erly Hills, Calif., will represent Walnat
in national sales.

Wally Bruner, formerly host on the
syndicated What's My Lme’ seri€s, cre-
ated Wally's Worksh:.; two yeals ago.
It is now carried in o markets on a
barter basis via U.S. Pls wood. :

Walnat is now devei ‘ping 39 haif-hours
of a children’s prog::m patterned after
Wally's Workshop; 13 half-hours of an
outdoor cooking shcw and 104 seven-
minute segments of filler handy-man tips.

PSA’s PSA’s rebut butts
in the wee, small hours

PSA Broadcasting Inc.’s four FM stations
in Culifornia have been broadcasting on
a 24-hour format for years. Commercial
business in the early morning hours at
best has been modest. Last week, the
feu: PSA stations began broadcasting
“Stop Smoking” public service announce-
ments exclusively in the 1-5 a.m. period.
All commercials in that time segment
have been deleted.

The seven-week campaign is designed
to help individuals stop the cigarette
habit, even in the middle of the -night.
The messages were worked up in con-
junction with the Los Angeles Medical
Association and the Heart Association.

In April, the antismoking campaign
will resume, again for seven weeks, in
cooperation with the Cancer Society.
And on the books for future use, accord-
ing to Jack Siegel, PSA Broadcasting
president, are similar promotions for
those desiring to lose weight and on
energy conservation. PSA stations (all

FM): xezM Los Angeles, KEZL San
Dieg KEZR San Jose, and KEzSs Sacra-
mento.

OFFERED FOR SALE BY STATE OF WISCONSIN
EDUCATIONAL COMMUNICATIONS BOARD
DUNN COUNTY, WISCONSIN

450 foot self-supported steel tower and 1100 square foot stucco building
located 8 miles northwest of Eau Claire, Wisconsin.
appropriately zoned and located on highest elevation in the vicinity. The
property is offered for sale by the State of Wisconsin. Bids will be accepted
up to 2:00 P.M, C.D.S.T., 13 March 1974. For additional information contact
Art McClure {(608-266-1360), Bureau of Facilities Management, Department of
Administration, Madison, Wisconsin 53702.

STATE OF WISCONSIN
DEPARTMENT OF ADMINISTRATION
1 WEST WILSON STREET
MADISON, WISCONSIN

Ideal transmission site,
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ast Advertizing

Productinformation
stressed as key
elementin ads

Advertisers must toe that line
in order to achieve believability,
Washington panelists agree

A combination of consumer clout, ad-
industry self-policing and government in-
tervention will put an increasingly infor-
mational slant on advertising.

That was the consensus of a panel that
explored the topic “Can Advertising Be
Made More Educational?” during a ses-
sion of the Consumer Conference in
Washington last week. But while industry
and government panelists answered that
question affirmatively, they qualified their
responses with considerations of type and
quantity of information and medium
involved.

It is in the “best interests” of ad-
vertisers to make their advertising more
informative, according to Federal Trade
Commtss:on Chairman Lewis Engman,
who found noninformational advertising
to be a factor in advertising's lack of
credibility. He cited a poll conducted last
year that registered a low 12% figure
for public confidence in advertising. “Ad-
vertising must be made more educational
if it is going to retain any credibility at
all,” he said. And while he admitted that
advemsmg should not carry the whole
burden of conveymg consumer mforma—
tion, it can carry a “substantial portion”
of that load. The FTC, which has been
developing rules on the disclosure of
nutritional information and pertinent
facts in other product areas, will be “en-
couraging and mandating” stepped-up in-
formational standards for products, he
said.

But while government intervention is
one means of attaining increased infor-
mational content in ads, regulation is
neither the only, nor, in many cases, the
best approach, according to Mr. Engrman.
The FTC, whose authority is limited to
interstate business practices, is precluded
from acting on a local level where “gross
problems” may exist, he said. He also
called a “substantial limitation” the time-
consuming case-by-case litigation pro-
cedure used in challenging particular in-
stances of unfair or deceptive advertising.
Of “substantially greater impact” are in-
dustry self-policing mechanisms, he said,
and applauded efforts of the National Ad-
vertising Review Board and local re-
view bodies modeled after it.

While arguing that the selling of prod-
ucts makes a major contribution to a
viable economy, Howard Bell, president
of the American Advertising Federation,
said that another function of advertising
is to inform. He predicted that advertis-
ing will become increasingly informative,
particularly as consumers use and de-
mand that information. However, he
noted informational requirements will
vary with the type of product and sug-
gested that alternative methods of in-



formation dissemination may be appro-
riate in different circumstances. Point
of sale, manufacturer leaflets and prod-
uct labels may be more relevant to cer-
tain products (particularly in the health
and safety areas) where ability to refer
to the information is requisite, he said.

Douglass Alligood, director of corpor-
ate advertising for RCA, said that “pro-
viding information won’t always provide
an education.” He expressed dissatisfac-
tion with the fact that ads frequently fail
to discharge “social obligations.” by por-
traying honestly and responding fairly to
the needs of minorities. But, he said, “we
are getting to the point where we can
trust ad claims a little more.”

The panel was part of a Jan. 7-11
Consumer Conference sponsored by the
National Consumer Information Center
and held at Washington’s Statler Hilton
hotel.

‘Partwork’ goes whole hog

Publishing venture on supernatural
spends $1 million in two-week blitz

The heavy reliance on television to help
launch new publications, illustrated by
the plans of the new National Star (see
page 28) is exemplified in the adver-
tising strategy of Marshall Cavendish,
U.S.A. on behalf of its “partworks” from
its British parent company.

In 40 major markets (except the West
Coast), Marshall Cavendish ended an in-
tensive two-week campaign last week to
promote its latest “partwork,” titled “Man
Myth & Magic.” (A “partwork” is a pub-
lication devoted to a specific subject
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which is explored in 75 to 120 issues,
culminating as an encyclopedia on the
topic. A spokesman for Marshall Caven-
dish said the two-week spot effort has
a budget in excess of $1 million.

The advertising approach of Marshall
Cavendish, as created and implemented
by its agency, Young & Rubicam, New
York, is to advertise the first issue of
each “partwork.” The expectation is that
exposure to the issue will whet the ap-
petite for subsequent issues. In practice,

according to the Marshall Cavendish
official, few individuals buy every issue
but he said that “we have done very well
with the partworks in Britain, Canada
and in the U.S.”

Neither the advertiser nor Young &
Rubicam_would provide additional de-
tails on the campaign for “Man, Myth &
Magic,” refusing to pinpoint the num-
ber of stations ordered in the 40 markets
or the number of commercials schieduled.
In New York, they acknowledged that
more than 100 commercials were run
over the two weeks on five stations, but
said competitive considerations prevented
them from providing the media plan for
other markets.

The commercial for “Man, Myth &
Magic" showed a demon on the front
cover (photo above) and the legend: “An

illustrated encyclopedia of the supernat-
ura;.s Published in 11 weekly parts. Part
1. 95¢.”

The parent company, Marshall Caven-
dish Ltd. in London, has been issuing
“partworks” there for a number of years.
In late 1969 they were introduced in
Canada and the following year in the
U.S. The first was “Story of Life.” In
1973 the company introduced *“Man and
Woman,” “The History of the Second
World Wat” “Animal Life,” and Golden
Hands.” Almost $4 million was spent on
spot TV in 1973,

Scheduled to be released in the U.S.
over the next few weeks is another “part-
work” titled “The Life History of the
U.S.” with a TV blitzkrieg planned to
herald the first issue, or more precisely,
part.

can ease your
Budget
Crunch...

If the energy slump affects
your auto advertisers... and
your station profit, now's the
time to take a closer look at
the economies of automation
by SMC. You can have a com-
pletely automated station for
only 47¢ an hour! An SMC
automated system (like the
one above) can be yours 24
hrs. per day for less than
$350 per month! Automation
automatically handles your
“On-Air” functions. You can
vary your salary overhead
and still maintain a “Number
One Sound”. For full facts
write SMC or phone collect
any of the following SMC
district managers.
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automation|z

PETE CHARLTON
SOUTH CENTRAL
B214. 10000 Imperial Hwy. 491 Elbow Court

JERRY BASSETT
WEST

Downey. CA. 90241 Weatheriord. TX. 76086

(213) 771-3058 {817) 441-8052

OAVE MAY ROBERT M. POPKE
NORTHEAST NORTH CENTRAL

33 Dawn Ave. 850 Yale Lane

Akron. PA. 17501 Highland Park. IL. 60035
(717) 859-1011 (312) 433-1253

JOE TOHER WILLIAM A. EARMAN
SOUTHEASTERN SMC

Box 4468 1007 W. Washington St,

Columbia. S.C. 29204 Bioomington, IL. 61701
(803) 7885683 (309) 829-6373

The COMPUTERCASTERS Fro
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!
z |
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Systems Marketing Corporation
1011 W. Washington St.

Bloomington, [Il. 61701

(309) 829-6373

m

Send me more information on
SEQUENTIAL, the automated
system that pays its way.
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-C&W producer Paul Skidell with

FUELISH.

%] Thiz mesaage from e Oifics of Enangy Comarvaton,
Fedemni Ensrgy Cfficn

coach Don Shulfa, and the campaign theme.

Energy’s 'in’. Actor George C. Scott, Miami Dolphin Coach Don Shula, and Dolphin
end Marv Fleming are featured In televised messages from the Federal Energy

Office’'s "'Don’t Be Fuelish” campaign,

undertaken by the Advertlsing Council

(Broadcasting, Dec. 31, 1973). Produced by Cunningham & Walsh advertising
agency, the 10-, 30- and 60-second spots are part of the masslve multimedia energy
project presented Thursday (Jan. 10) at the St. Regis Hotel in New York. Mr. Scott
is depicted in an empty classroom urging viewers to turn off unused lights to con-
serve energy for such vital bulldings as schools. Mr. Fleming Is seen in a deserted
football stadium urging teamwork to flght the energy crisis. Mr. Shula was filmed
in his.office stating the energy crisis "is no game” and also urging teamwork in

combatting it. The Shula spot made its

debut Sunday (Jan. 13) during the Super

Bowl game. The TV spots, plus radio, newspaper, magazine, and poster messages
are part of the council’s introductory campaign phase, said Robert Keim, council
president. "‘We are designing this campaign for flexibility because of the changing

nature of the energy crisis,” he said.

New Murdoch tabloid
to get TV send-off

First will be big spot campaign
followed by network if publication
is put in national distribution

Spot television will be the backbone of
a $2 million advertising splurge to in-
troduce a weekly national newspaper
National Star, in the U.S., tentatively
set for Feb. 5.

An official of Ted Bates & Co., New
York, agency for World News Corp.,
New York, publisher of the new weekly
tabloid, said last week that spot TV will
be the principal vehicle to launch the
Star, supplemented by schedules in se-
lected magazines. Spot TV will be used
in 29 major markets starting in early
February in the Northeast from Maine
to Virginia and as far west as Cleveland,
conforming to the initial distribution pat-
tern of the newspaper.

At the conclusion of about eight weeks,
management will decide whether the
newspaper is to be expanded to national
distribution. The Bates official said that
network TV will be used if the go-ahead
for national distribution is given. World
News has allotted about $3 million for
the national campaign, principdlly in net-
work TV, Total expenditures in 1974 can
go as high as $6 million.

The massive advertising effort is aimed
at acquiring readership for the Star,
which is described as a cross between
Time magazine and Variety. The news-
paper already has recruited a staff of
experienced newspapermen from such
periodicals as the New York Times, the
Baltimore Sun and the New York Daily
News and plans to tap the free-lance
market generously. The accent will be on
entertainment and sports.

The man behind the Star is Rupert

Murdoch, 42-year-old Australian. Since
1954, when he acquired control of a
small Australian publishing company,
News Limited, whose key property was
The News in Adelaide, Australia, he has
amassed a communications empire. His
interests extend to more than 50 daily
and weekly newspapers and magazines
in Australia; more than 40 magaziries
and newspapers in Britain (including the
six-million circulation News of the Worid
and the three-million circulation The
Sun); newspapers in New Zealand; tele-
vision and radio stations in New Zea-
land and Australia, and London Week-
end Television. The organization’s initial
foray into U.S. journalism was the San
Antonio Express in Texas, bought for
$18 million last fall,

Bates’s copy will be tailored to the news
and feature articles to be carried in the

Star and will be changed each week.
Thirty- and 60-second commercials will
be used. The newspaper will sell for 25
tents per copy, primarily in supermar-
kets. .

The Bates official said television is
used heavily in England ard Australia
by the Murdoch-owned newspapers.

Six Hill Democrats
criticize energy ads

'i'hey want corporate messages
put to FTC substantiation test

Six members of Congress petitioned the
Federal Trade Commission last week to
require that corporate and institutional
advertisinig, especially by oil companies,
be required to meet substantiation rules.
The congressmen charged 12 oil firms
with presenting energy-crisis advertising
that was “very misleading and difficult
to substantiate.” )

. Senator Birch Bayh (D-Ind.) accused
the oil companies of using portions of
their “record profits in a massive public
relations campaign .to deny their true
role in contributing to the energy crisis.”

Senator Bayh was joined by Senators
Frank Moss (D-Utah) and Thomas Mc-
Intyre (D-N.H.) and Representatives
Benjamin Rosenthal (D-N.Y.), Les Aspin
(D-Wis.) and Andrew Young (D-Ga.)
in the petition filed by the Medid Access
Project, Washington. The petition asked
the FTC to move quickly to encompass
corporate advertising in its substantia-
tion rules and to seek immediate proof
for 16 ads placed in magazines and on
network television, The petition also
suggested the FTC conduct an immediate
investigation into the energy-related
claims of utilities and electrical appli-
ance manufacturers.

Four of the ads cited are TV spots,
three Exxon commercials aired on the
CBS Eveninig News with Walter Cron-
kite and NBC-TV Nightly News and a
Shell Oil spot.

—
BAR reports television-network sales as of Dec. 16
CBS $694,560,400 (35.5%), NBC $666,351,500 (34.1%), ABC $594,487,700 (30.4%)

Total Total

mintutes aollars
week waek
ended ended 1973 totel 1973 total 1972 total
Day parts Dec. 18 Deac. 18 minutes doliars dollars
Monday-Friday .
Sign-on-10a.m. 82 § 504600 3873 $ 27,742,700 $ 23,664,200
Monday-Friday .
10 a.m.-6 p.m. 943 7,884,700 48,872 388,197,800 361,645,400
Saturday-Sunday .
Sign-on-6 p.m. 287 6,825,000 14,213 221,735,400 214,531,800
Monday-Saturday
6 p.m.-7:30 p.m. 101 2,612,000 4,781 99,219,900 90,302,100
Sunda:
6 p.n’\f.-T:SO p.m. 16 408,000 673 16,735,500 15,392,400
Monday-Sunday .
7:30 p.m.-11p.m. 396 26,718,900 19,602 1,075,737,200 946,622,200
Monday-Sunday .
11 p.m.-Sign-off 166 2,742,700 8,180 129,031,100 104,072,300
Total 1,991 $47,605,900 98,194 $1,955,399,600 $1,756,230,400

*Source; Broadcast Advertisers Reports network-TV dollar revenues estimates.
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Business Briefs

Joining Y & R team. Young & Rubicam
International said last week that Irwin
Barnett and Bernie Zlotnick are joining
Y & R to form national retail advertising
agency. Their agency, Barnett, Zlotnick
Inc., New York, is being dissolved and
new unit will be called Bamett, Zlotnick
Advertising. It will operate as autonomous
unit of Y & R Enterprises. Its first ac-
counts, clients of Barnett, Zlotnick Inc.,
are Bond Stores, New York, and Arlen
Leasing Corp., division of Arlen Realty
and Development Corp., New York.

Rep appointments. Kikx-aM-FM Hous-
ton and WEMP(AM)-wNuw(FM) Mil-
waukee: Buckley Radio Sales, New York
®* WonG(aM) Pawtucket, Providence,
R.I.: Eastman Radio, New York.

Billings up $17 million. Needham, Har-
per & Steers, New York, reports that on
basis of billings and profits, 1973 was
“the most successful year” in its history.
Board Chairman Paul C. Harper Jr. said
agency estimates that 1973 total billings
will be about $215 million, 17% in-
crease over 1972, He added that audited
figures are not yet available but agency
estimates “satisfactory increases” in prof-
its for 1973.

Frankenheimer on commercials. Noted
film and TV director John Franken-
heimer is going to work in TV commer-
cials. He has signed exclusive contract
with McGraw-Hill Pacific Productions,
subsidiary of McGraw-Hill Broadcasting
Co., for directional assignments on spot
TV film and tape commercials. McGraw-
Hill Pacific Productions is commercial
production house, headquartered in San
Diego but with office in Los Angeles.
William Stevens is manager.

Buyer. CBS-TV's three-year bicenten-
nial series, The American Parade, will
be sponsored by Eaton Corp., Cleveland
diversified global manufacturer, through
J. Walter Thompson Co., New York.
Series begins next spring, will consist of
13 one-hour prime-time family specials
on major American historical themes. It
will be produced by CBS News, with
Columbia University history professor
Henry Graff as adviser.

Eighth year. Kal Kan Stores Inc., Los
Angeles, (pet foods) has renewed for
eighth consecutive season sponsorship of
Animal World, produced by Bill Burrud
Productions, Hollywood. Renewal is for
1974-75 season. Program, according to
Burrud firm, will be seen in access time
in nine of 10 top markets.

Buys both Brewers. Milwaukee Adver-
tising Association, through Hoffman
York Baker & Johnson Advertising, that
city, has purchased major portion of
Milwaukee Brewers radio and television
broadcasts for 1974 baseball season and
remaining radio broadcasts of Miiwau-
kee Brewers pro basketball team this
season. Schlitz Broadcasting Division is
exclusive rights holder for both prop-
erties.

Cablecasting

Landmark copyright
rulingreassessed
in Supreme Court

Fortnightly decision has been eroded
by time, argues CBS, co-complainants;
Teleprompter claims reversal

would create imbalance of power

Five and a half years ago the U.JS.
Supreme Court held that the two rela-
tively primitive cable-television systems
in West Virginia involved in the Fort-
nightly Corp. case did not incur copy-
right liability in picking up and retrans-
mitting local television signals. Last week,
the question of whether cable systems
are subject to copyright payments was
again before the Supreme Court in Wash-
ington, this time in a case that CBS and
three independent program producers
have brought against Teleprompter in
connection with the operations of five
Teleprompter systems which use the
more sophisticated equipment becoming
typical of cable systems.

The stakes are high. Cable interests
cite what they say will be the heavy, if
not crushing liability the industry will
face if they are required to pay copy-
right royalties. Copyright owners, for
their part, say they are being denied pay-
ments rightfully theirs. And broadcasters
talk about the unfair competitive ad-
vantage of cable systems that provide
programing for which they pay nothing.

Robert Barnard, counsel for Tele-
prompter, as he was for Fortnightly,
argued last week that CBS was making
“an assault” on the 1968 opinion—that
it wants to place in the hands of major
copyright owners the power to decide
what service the public will receive.

No, said Asa D. Sokolow, counsel for
CBS, the question is whether the copy-
right law is to be declared inapplicable
to the entire CATYV industry. He noted
that the industry had changed markedly
—in terms of the equipment used and
the services rendered—since the Fort-
nightly case, which was first brought in
the early 1960's.

The question was before the high court
this time on an appeal brought by Tele-
prompter from a decision of the U.S.
Court of Appeals for the Second Circuit,
which held last April that cable systems
are liable for copyright payments for the
programing they import from “distant”
stations. (For its purposes, the court de-
fined a “distant” station generally as one
whose signals are picked up by a receiv-
ing antenna in or near the station’s com-
munity and then transmitted to the cable
system’s community by microwave or
cable.)

The appeals court had overruled the
U.S. District Court in New York, which
held that, regardless of the difference in
equipment and service, the Fortnightly
opinion applied and that the cable systems
are more akin to viewers than to broad-
casting stations.

CBS was not entirely pleased with the
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appeals court’s decision since it rejected
CBS’s argument that other aspects of the
Teleprompter systems’ operations, besides
the importation of distant signals, also
make those systems more “like” broad-
casters than passive viewers. These in-
clude the use of microwave (other than
for the importation of distant signals),
the interconnection of systems, their sale
of commercials and origination of pro-
graming. And Mr. Sokolow last week
continued to press the similarities between
these services and those provided by
broadcasters.

Unlike the oral argument in 1968, the
justices last week did not interrupt fre-
quently with questions. But Justices Pot-
ter Stewart and Byron White raised a
question about the new audiences the im-
portation of “distant” signals made possi-
ble. Justice White noted that these audi-
ences would cause an increase in the
advertising rates of the station whose
programing was being carried, even if the
advertisers involved were not interested
in reaching viewers beyond the station’s
market. And Seymour Graubard, counsel
for the program producers, said such im-
portation deprives copyright owners of
the opportunity to sell their material in
those cable-served communities as first
run.

But Mr. Barnard said that the service
area of a station is what the FCC says it
is—and that includes the area into which
the commission allows a station’s signals
to be imported. As for the concern about
advertising costs that rise because of audi-
ences swollen with CATV viewers, Mr.
Barnard said, in effect, too bad. “Ad-
vertisers will have to compete with other
advertisers who want that time.”

Justice Stewart made it clear that he
would like to see Congress act in the
matter, that he does not relish examining
a 1974 industry in the light of a 65-year-
old statute. He noted that parties in the
Fortnightly case had said Congress was
considering new legislation, and said: “All
we have is a 1909 statute, passed long
before there was broadcasting, let alone
CATV.”

The lawyers before him when he
raised the point were not helpful in
bringing Justice Stewart up to date on the
status of the long-stalled copyright legis-
lation. Mr. Barnard said a copyright bill
had been reported to the full Senate
Judiciary Committee by its subcommittee
on copyrights. It has not; the subcommit-
tee, headed by Senator John McClellan
(D-Ark.), is awaiting the Supreme Court’s
decision in the Teleprompter case before
taking final action on the copyright bill.

Storer Cable offers to buy
Gray’s CATV holdings

Storer Cable Communications Inc.,
Miami Beach, said last week that it has
agreed to make a tender offer to purchase
the stock of Gray Cablevision Inc., opera-
tor of a 5,000-subscriber cable system
in Albany, Ga. The system would be sold
in order to bring Gray into compliance
with the FCC’s cable-crossownership
rules, which prohibit common ownership
of co-located cable and television facili-



ties. Gray is also the licensee of waLB-TV
Albany.

Under the agreement, Storer said, it is
not obligated to acquire any shares un-
less 80% of Gray's 475,000 outstanding
shares are tendered. Storer apparently
already has a commitment for the ma-
jority of that number. James H. Gray,
owner of 50.2% of Gray's outstanding
stock, has agreed to make his securities
available. And the firm agreed to recom-
mend to its 600 other stockholders that
they tender their securities; a letter voic-
ing that request is expected to be sent
out next month, subject first to the ap-
proval of thé boards of Gray, Storer
Cable and Storer Broadcasting, parent
of the cable firm. Storer Cable also said

the solicitation would be made subject
to the satisfaction of Securities and Ex-
change Commission requirements.

A Storer spokesman said a factor be-
hind the firm’s decision to negotiate
for the Albany franchise was its heavy
cable concentrations in adjacent areas.
The company owns, through acquisitions
in 1973, systems serving Moultrie, Tifton,
Nashville, Sparks, Adel, Bainbridge and
Americus, all Georgia.

Storer has agreed to pay $5 per share
for the Gray securities. If all 475,000
shares are acquired, Storer would be
paying a total of $2,375,000. If only
80% is acquired—the minimum re-
quired to put the transaction in effect—
the price would be $1.9 million.
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with WKZO.

With WKZO you get a big
order. You get 2489 more
adults than you would with the
next station in the market.
In fact, WKZO delivers 27%
more homes than all the other
Kalamazoo stations put
together.

And there are more than

ou may never see the world’s
largest stuffed meat course.

But...you can carve up big food sales In Western Michigan

twice as many A&P and
Kroger stores in our area.

To fatten up your schedule,
add the heavyweight, WKZO.
Ask your Avery-Knodel
representative about Western
Michigan’s leading person-
ality/MOR station.

*The largest stuffed roast in

L3

the world is camel, prepared
by Bedouins for wedding
feasts. Cooked eggs are

stuffed into fish, the fish stuffed
into cooked chickens, the
chickens stuffed into a roasted
sheep carcass and the stuffed
sheep stuffed into a whole
camel. Which should make for
a very stuffy wedding party.

WKZ0

CBS RADIO FOR KALAMAZOO
AND GREATER WESTIRN MICHIGAN
Avery.-Knedel, Inc., Exclusive Nakisnal Reprasentotives
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California utility
doubles pole fees

Not only that, it says rates
should be doubled again;
state senate hearings set

That pole attachment controversy that
has bedeviled cable TV operators for
years has flared anew in California where
Pacific Gas & Electric Co., a power com-
pany that serves most of northern Cali-
fornia, has notified CATV systems it in-
tends to double attachment rates to $5
per pole per year and to double to $2 the
charge per year for each amplifier on its
poles.l The new rates were to go into effect
Jan. 1.

California cable owners are protesting
bitterly, particularly after representatives
of the California Community TV Associ-
ation were advised that PG&E intended
to review rental rates annually and that
an “‘appropriate” rental should be $11.50
per pole per year.

CCTA has advised California cable
owners to refuse to sign new contracts
pending settlement of the pole attachment
controversy on a national basis. It also
persuaded the California Senate Commit-
tee on Public Utilities and Corporations
to hold hearings on the subject. These will
begin next month, according to the chair-
man of the committee, Senator Alfred E,
Alquist. In a report to members, CCTA
referred to the FCC’s call last year for a
negotiated settlement of the long-standing
dispute and its further request for main-
tenance of the status quo until this is
reached.

CCTA has also complained of the
PG&E action to FCC Chairman Dean
Burch who replied Jan. 3 expressing cen-
cern “that an increase in rates at this
time, without some showing of compel-
ling and unavoidable circumstances, does
not serve the commission’s call for main-
tenance of the status quo.”

Mr. Burch noted that the FCC last Au-
gust announced it had instructed its staff
to draft documents asserting commission
jurisdiction on pole attachment rates, but
expressed the hope that state and local
jurisdictions—or mutual agreements be-
tween cable operators and utilities—
would make the move unnecessary. Orig-
inally it gave the parties 90 days to come
to terms; this was extended another 90
days last October, making the deadline
the end of this month.

Study to evaluate use
of satellites for cable

Booz, Allen and Hamilton retained
by group of operators seeking
workable system for networking

The Cable Satellite Access Entity, a con-
sortium of CATV firms formed last sum-
mer to explore the possibility of using
space technology to distribute cable-net-
work programing (BROADCASTING, Sept.
3, 1973), has chosen Booz, Allen and




Hamilton, New York, to conduct its
feasibility study.

The study, commissioned after several
meetings of representatives of the 44
participating cable firms, will evaluate
various considerations involving coopera-
tive use of domestic communications
satellites, Satellites have been cited by
many cable officials as a_potential means
for cable networking. CSAE, which is
headed by Rex Bradley (Telecable, Nor-
folk, Va.), said last week that the Booz,
Allen and Hamilton study will concen-
trate on operational features, market po-
tential and other aspects of program dis-
tribution via satellite. A separate study
of technical considerations is being done
internally under the direction of CSAE
Secretary Ed Taylor (United Video
Corp., Tulsa, Okla.). Both studies are
to be completed around July 31.

FCC is asked
to take Warner
out of pay cable

Theaters see antitrust violation
in production-exhibition pairing

The National Association of Theater
Owners thinks pay television is the elec-
tronic equivalent of motion picture
theaters. It was with that premise that

the organization last week petitioned the .

FCC to prohibit Warner Communica-
tions Inc. from engaging in pay cable.

NATO pointed to the 1938 antitrust
action the federal government brought
against Warner and four other companies
—Paramount Pictures Inc., Loew’s Inc.,
Radio-Keith-Orpheum Corp. and Twen-
tieth Century-Fox Corp.—that owned
movie theaters and also engaged in movie
production and distribution. The govern-
ment’s request that movie exhibitors di-
vest themselves of production and dis-
tribution businesses was finally granted
by a federal district court in 1946 in the
so-called Paramount case.

In 1951, NATO said, the government
and Warner entered into a consent decree
to implement the court decision. It called
for division of Warner into two separate
companies—one for exhibition and
another (which is the present Warner
company) for production and distribu-
tion.

“Despite this absolute prohibition
against engaging in the business of mo-
tion picture exhibition without court ap-
proval,” NATO asserted, “beginning in
1971 Warner embarked upon a major
program of acquiring cable television sys-
tems throughout the United States and
exhibiting feature films on them through
pay television programs.” It noted that
“within the last year Warner has begun
instituting pay television cable systems
on at least seven of its cable systems.”

NATO contended that “Warner is in
blatant violation of the judgment against
it entered in the Paramount case . . .
Surely the exhibiting of hundreds of first
and seconid run motion pictures to the
public through cable television for a

monthly admission means that Warner is
engaged in the exhibition business in
violation of the judgment.”

NATO also charged Warner with
violating the antitrust laws by obtaining
unreasonable leverage against theater
owners which it now both licenses films
to as a distributor and competes with an
exhibitor; by entering into reciprocal ar-
rangements with other distributors which
it now both competes with as a dis-
tributor and acquires product from as an
exhibitor, and by having in its new pos-
ture as both distributor and exhibitor the
motive and power to drive theaters out
of business and obtain a monopoly of
motion picture exhibition in many
localities.” .

r Cable Briefs

Expanding. Cox Cable Communications
acquired control of Greater Hartford
CATV Inc., holder of franchises for un-
constructed cable systems in five Con-
necticut towns. Areas affected—Man-
chester, Glastonbury, Rocky Hill, Weth-
ersfield and Newington—have total sub-
scriber potential of 40,000. Cox expects
construction to begin early in 1974.

Moving. Community Antenna Television
Association announced that it moved to
larger offices on Jan. 7. Oklahoma City
remains headquarters. New location is
4209 23d Street, suite 106. Phone re-
mains (405) 947-4717,

The Easiest WayTo Keep Up
With Insurance News

quiet, we are too.

without the manual), write to:

FARM

STATE

INSURANCE
®

ADVISORY is State Farm's one-page newsletter for newsmen.
It's designed to keep you alerted to important developments
in the personal insurance field without wasting your time.

ADVISORY packs its information into lean sentences and
one-graph stories. You can read the whole thing in 30 seconds,
We pubtish ADVISORY oniy when there's news. If things are

Every newsman who has a copy of our No-Fault Press
Reference Manual receives ADVISORY automatically. The manual
is a 300-page loose-leaf encyclopedia on no-fault auto insurance
which is updated whenever developments warrant.

To receive the manual and ADVISORY (or to get ADVISORY

Robert Sasser

State Farm Insurance
Companies

One State Farm Plaza

Bloomington, lllincis 61701
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“People laughed.

“When I directed “Where’s Poppa?; a serious film about the
problems of old age, people laughed. Another picture I did, “The
Comic, with Dick Van Dyke, people laughed.

“Now, I'm not so immodest as to think that what [ wrote or
directed and put in front of them made them laugh, because I was
serious. Those were serious pieces as far as I was concerned. And
“The New Dick Van Dyke Show’ is a serious work. But people laugh.

“So I'have to assume that it’s because Kodak makes funny film.

“When people say they're laughing at my film, it’s really Kodak’s
film. But then again it’s mine because I bought it from them. I think
they sell the same film to some of my friends because their films
make people laugh, too.

“I understand that they also have a serious film that they sell to
Swedishand Russian directors. And that film is almost certain not to
make people laugh.

“I'm negotiating for the film rights to ‘Dante’s Inferno; and if
I do secure them, I'll order Kodak’s serious film”’

Carl Reiner. Writer. director, actor, interviewer of a 2013-year-old man
and a personal friend of Mel Brooks. Currently producing “The New Dick
Van Dyke Show”

EASTMAN KODAK COMPANY
Atlanta: 404/351-6310/Chicago: 312/654-5300/ Dallus: 214/351-3221/
He II hod: 213/464-6131/New York: 212/262-7100/San Francisco:

45, b-b(ﬁafwd.shmgmn D.C.: 202/554-9300.



The Broadcasling

- PlaylistuJan14

These are the top songs In air-play popularity on U.S. radio, ag reported to
Broadcasting by a nationwide sample of stations that program contemporary,
"top-40" formats. Each song has been “weighted” in terms of Arbltron Radio
audience ratings for the reparting station on which it is played and for the part
of the day In which it appears. (B#) indicates an upward movement of 10 or
more chart positions over the previous Playlisi week.

Rank by dey parts

Over-all rank
. - - 7.
— - A W tm
2 1 Time in a Bottle (2:24) 1 1 1 2
Jim Croce—ABC/ Dunhili
1 2 The Most Beautifui Girl (2:42) 2 2 3 1
Charlie Rich—Epic
5 3 The Joker (3:36) 3 3 2 3
Steve Miller Band—Capitol '
8 4 Love's Theme (3:30) 4 7 6 4
L.ove Unlimited Orchestra—=20th Century
6 5 Loave Mo Alone (Ruby Red Dross) (3:26) 6 6 4 10
Helen Reddy—Capitol
3 6 Goodbye Yeilow Brick Road (3:13) 7 4 7 6
Elton John—MCA
10 7 You're Sixteen (2:50) 5 8 8 9
Ringo Starr—Apple
1 8 I've Got to Use My Imagination (3:29) g 9 &5 8
Gladys Knight & the Pips—Buddah
2204 9 The Way We Ware (3:29) g8 10 9 11
Barbra Streisand-—Columbia
12 10 Living for the City (3:12) 12 5 12 5
Stevie Wonder—Tamla
4 11 Top of the World (2:56) 10 11 10 14
Carpenters—A & M
9 12 Smokin’ in the Boys Room (2:57) 13 12 11 7
Brownsville Station—Big Tree
15 13 Show and Tell (3:28) 1 13 14 13
Al Wilson—Rocky Road
7 13 Hello It's Me (3:27) 14 15 13 15
Todd Rundgren—Bearsville
18 15 Never Never Gonna Give You Up (3:58) 16 14 16 12
Barry White—20th Century
16 16 Helen Wheeis (3:45) 15 17 15 17
Paul McCartney & Wings—Apple
17 17 Let Me Be There (3:00) 17 16 17 16
Olivia Newton-John—MCA
14 18 If You're Ready (Come Go with Me) (3:19) 19 18 18 18
Staple Singers—Stax
13 19 Just You 'n’ Me (3:44) 18 19 19 23
Chicago—Columbia
24 20 Rockin' Roll Baby (3:15) 20 24 21 19
Stylistics—Avco
29 21 1 Shalt Sing (3:26) 21 22 20 21
Art Garfunkel—Columbia
25 22 Spiders & Snakes (3:03) 2 21 22 20
Jim Stafford—MGM
20 23 Mind Games (3:59) 23 25 27 22
John Lennon—Apple
B 24 Americans (3:48) 26 20 26 26
Byron MacGregor—Westbound
—HM25 Seasons in the Sun (3:24) 27 2 28 27
Terry Jacks—Bell
19 26 The Love | Lost (3:39) 25 27 29 35
Harold Melvin & the Bluenotes—Phila. Int'l.
n 27 Me and Baby Brother (3:30) 29 31 23 25
War—United Artists
30 28 Tell Her She's Loveiy (3:50) 28 23 30 a3
E| Chicano—MCA
37 29 Waik Like a Man (3:21) 30 29 24 30
Grand Funk—Capitol
— K Doo Doo Doo Doo Doo (Heartbreaker) (3:25) 50 32 25 24
Roliing Stones—Ralling Stones
3 A D'yer Mak'er (3:15) 24 36 33 38
Led Zeppelin—Atlantic
34 232 One Tin Soldier (3:14) 34 28 37 28
Coven—MGM
26 33 | Got a Name (3:09) 31 44 31 37
Jim Croce—ABC/Dunhili
45[134  Abra-Ca-Dabra (2:56) 32 40 36 29
DeFranco Family—20th Century
28 35 Painted Ladies (3:30) 36 33 35 36
lan Thomas—Janus
46 M1 36 Jim Dandy (2:38) 49 48 32 N
Biack Oak Arkansas—Alco
21 37 Photograph (3:59) 33 38 34 49
Ringo Starr—Apple
57§ 38 Midnight Rider (3:22) 39 30 41 40
Gregg Allman—Capricorn
27 3% My Music (3:04) 37 39 38 42
Loggins & Messina—Columbia
43 40 Space Race (3:21) 40 42 40 39
Billy Preston—A & M
610 41 Livin' for You (3:09) 38 37 43 43
Al Green—Hi

Over-sil rank Rank by dey parts

i g 10s- 3 .

A A o B 3 _1»

39 42 My Sweet Lady (2:40) 35 34 51 47
Cliff De Young—MCA

5943 Love Song (2:50) 43 35 47 44
Anne Murray—Capitol

56 M 44 Teenage Lament '74 (3:20) 46 53 46 32
Alice Cooper—Warner Brothers 5

41 45 Until You Come Back To Me (3:25) 47 41 44 N
Aretha Franklin—Atlantic

48 46 Rock On (3:13) 44 49 42 46
Davld Essex—Columbia

38 47 Trying to Hold on to My Woman (4:24) 48 43 50 45
Lamont Dozier—ABC/Dunhilt

53 48 Are You Lonesome Tonlight (3:12) 42 47 48 54
Donny Osmond—MGM

741 49 Last Time | Saw Him (2:45) 51 45 49 48
Diana Ross—Motown

55 50 American Tune (3:44) 41 46 56 52
Paul Simon—Columbia

42 51 Keep on Truckin' (3:21) 58 50 39 56
Eddie Kendricks—Tamla

32 52 Whe's in the Strawberry Patch With 45 54 55 60

Sally? (2:23)

Dawn—=Bell

52 53 Can This Be Reai (3:17) 56 51 58 50
Natural Four—Curtom

—Bs53 Sexy Mamma (3:05) 56 51 58 50
Moments—Stang

44 55 Midnight Train to Georgla (3:55) 55 57 52 61
Gladys Knight & the Pips—Buddah

23 56 Heartbeat, It's a Love Beat (2:59) 60 55 53 59
DaFranco Family—20th Century

47 87 1 Can’t Stand the Raln (2:50) 52 59 61 57
Ann Peebles—Hi

54 58 Sister Mary Elephant (3:36) * o+ 45 34
Cheech & Chong—Ode

51 59 Paper Roses (2:39) 53 60 66 64
Marie Osmond—MGM

70 B8 60 if We Can Make It through December (2:41) 54 56 60 73
Mene Haggard—Capito!

40 61 Come and Get Your Love (3:30) 61 62 57 63
Redbone—Epic

50 62 Raised on Robbery (2:20) 67 61 63 55
Jonl Mitchell—Asylum

66 64 1 Love (2:06) 62 58 62 69
Tom T. Hall—Mercury

64 64 It Doesn’t Have to Be That Way (2:31) 59 65 67 68
Jim Groce-—ABC/Dunhill

73 65 Love Has No Pride (4.05) 65 68 64 62

Linda Ronstadt~—Asylum -
— 66 Dark Lady {3:26) * 63 72 58

Cher—MCA

-— 87 Hangin’ Around (2:53) 75 64 65 66
Edgar Winter Group—Eplc

— 68 You're So Unique (3:18? 72 13 71 65
Billy Preston—A & M

— 69 Last Kiss (2:31) 68 74 70 N

Wednasday—Sussex

36 70 Lot Me Serenade You (3:13) * v 54 *
Three Dog Night=—ABC/Dunhill

62 M Let Me Get to Know You (2:52) 73 69 74 75
Paul Anka—Fame

— 72 Star (2:58) 63 * 73 *
Stealers Wheel—A & M

AT £ | This Is Your Song (3:12) 68 * 69 *
Don Goodwin—Silver Blue

— 14 Americans (4:40) * 66 * 67
Gordon Sinctair—Avco

— 75 Rock & Roll Hootchie Koo (2:55) 74 72 * 70

Rick Derringer—Blue Sky

Alphsbetical list {with 1his week’s over-alt rank): Abra-Ca-Dabra (34), American Tune
(50), Americans (24), Americans (74), Are You Lonesome Tonight (48), Can This Be Real
(53), Come and Get Your Love (61), Dark Lady (66), Doo Doo Doo Doo Doo (Hear-
breaker) (30, D'yer Mal'er (31). Goodbye Yellow Brick Road (6), Hangin' Around (67),
Heartbeat, it's a Love Beat (56), Helen Wheels (16}, Hello It's Me (14), i Can't Stand Ihe
Rain {57), | Got a Name (33), | Love {63). | Shall Sing (21), I've Gol to Use My Imagina-
tion (8), If We Can Make It Throuagh December (60), If You're Ready (Come Go With
Me} (18), It Doesn't Have to be That Way (64), Jim Dandy (36), The Joker (3), Just
You ‘n' Me (19}, Keep on Truckin' (51), Last Kiss (69), Last Time | Saw Him (49),
Leave Me Alone (Ruby Red Dress) (5). Let Me Be There (17), Let Me Get to Know
You {71). Let Me_Serenade You (70), Living for the City (10), Livin® jor You {41), Love
Has No Pride (65), The Love | Lost (26), Love Song (43), Love's Treme (4), Me and
Baby Brother (27), Midnight Rider (38), Midniaht Train to Geargia (55), Mind Games
(23), The Most Beautiful Gid (2), My Music (39), My Sweet Lady (42), Never Never
Gonna Give You Up {15), One Tin Soldler (32), Painted Ladles (35), Paper Roses (59),
Photograph (37), Raised on Robbery (62). Rock On (46), Rock & Roll Hootchie Koo
(75). Rockin® Roll Baby (20), Seasons in the Sun (25), Sexy Mamma (53). Show and
Tell (13), Sister Mary Elephant (58), Smokin’ in the Boys Room (12), Space Race {(40).
Spiders & Snakes (22), Star (72), Teenace Lament ‘74 (44), Tell Her She's Lovely
{28), This Is Your Song (73), Time in a Bottle (1), Top of the Word (11}, Trying t0
Hold on to My woman {47), Until You Come Back o Me (45), Walk Lika a Man (29).
The Way We Were (9), Who's in the Strawberry Patch with Sally? (52), You're Sixteen
(7). You're So Unlque (68).
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Music

Bette Midler and
Alice Cooper:
losing nothing

in the translation

A combination of strategy and timing
turn '73’s flamboyant stage acts
into the stuff of which top 40 is made

Two of the year’s biggest live concert
attractions closed out 1973 with both a
new album and a new single. Although
Alice Cooper and Bette Midler may not
appear to have much in common, both
face the same task: to translate the ex-
citement of their stage acts onto vinyl.
Both represent recording acts that had
their birth outside the studio but regard
the radio medium as essential to their
continuing eminence on the music scene.
Much of the game plan is developed by
people who have contributed to the stars’
past successes.

Bette Midler's music director, Barry
Manilow, has been part of her studio and
stage world since the Divine Miss M
first began to prove that camp could be
set to music. With the thought of break-
ing into the world of advertising, Mr.
Manilow took his first job in the CBS
mail room, while attending New York's
City College night program in marketing
and merchandising. In the four years it
took to be promoted to film editor, he had
switched schools to the New York Col-
lege of Music and eventually transferred
his career goals to the world of pop.
Wess-Tv New York tapped him for the
musical directorship of the Emmy-win-
ning Callback (January 1968-November
1969), where he was able to work with
and present many local hopefuls he had
coached as a musical tutor, And it was in

Beauty and the beast.

the guise of piano accompanist/teacher
thatohe first encountered Bette Midler in
1970.

“It was instantaneous hate,” Mr. Mani-
low recalls as the prime emotion stem-
ming from their encounter at New York’s
Continental Baths, where Miss Midler
was auditioning as a weekend nightclub
performer, “But she had the exact power
on stage then as she has now,” he said.

Mr. Manlow put Miss Midler's staoe act
together through her recent three-week
sell-out engagement at New York’s Palace
theater. He has finally ended a three-
year professional relationship with her—
as music director and record producer—
in order to pursue his own career as a
performer, but not before co-producing
the Bette Midler album with Atlantic
Records’ Arif Murdin. After almost a
year crammed with one-nighters, Miss
Midler is presently on a vacation which
is expected to extend into June. For the
next six months, she's counting on this,
her second LP, to create national excite-
ment for her via radio play.

It was in 1973 that singles pulled
from her first LP recorded in late 1972
made Bette Midler a top-40 star. Do You
Wanna Dance, a 1958 soul oldie, and the
Andrews Sisters’ Boogie Woogie Bugle
Boy proved that her “‘trash with flash”"—
a blend of diverse nostalgia—work-
ed on wax as well as on the stage. But
Barry Manilow maintains that the record-
ing studio is more than the stage minus
the visual components, and he expressed
relief that plans to record her Palace en-
gagement were abandoned. The pacing of
a live presentation does not lend itself

to a recording session as he sees it; he |

regards the recorded medium as an entity
unto itself.

Mr. Manilow sees a potential problem
with Miss Midler’s new single, In The
Mood—it stops in the middle and starts
up again. “This is not typical record
thinking,” he expounded. “Normally you
go with Phil Spector’s ‘leave it where it is’
motto. If you're into something that feels

Bette Midler and Alice Cooper bring theater to pop-music

audiences. But can they sell their music without their act?
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good, don’t stop to change it.” But to
record Bette Midler without attempting
to capture some of the pacing of her live
act is not the answer either. While Mr.
Manilow feels it is impossible to repro-
duce “all the different colors that happen
on stage,” tackling a recording session
with that in mind can lead to a workable
compromise.

Higher & Higher is another example
from the Bette Midler album that reflects
the way in which drastic tempo and vol-
ume changes need not jar the listener out
of the mental continuum he expects a pop
recording to create and sustain. Unlike
the live act which is paced carefully from
the start, Barry Manilow recalls cutting
over 28 different songs before selecting
11 for the new LP, The sequencing of
these cuts was the final step in the crea-
tive process.

Barry Manilow refers to his produc-
tion skills as & “stamp,” and surely it has
proved itseif successful in keeping Bette
Midler’'s growing audience satisfied; but
he modestly claims he probably cannot
come up with another, different enough
to warrant him working with another solo
female artist. While he’ll take credit for
the tightness in her performances, the
campy approach to her comedy and the
drama she brings to the more serious
ballads, Mr. Manilow credits to Miss
Midler herself. For it was Bette Midler
who first extended the boundaries of her
art to include songs as dated as Boogie
Woogie Bugle Boy and as fresh as to-
morrow’s hits. And despite the appeal
of her wildly costumed and choreograph-
ed act, it is her music that continues
to be her best salesman.

If Bette Midler’s act can be boiled
down to her music, then Alice Cooper’s
music boils down to his act. The man
50 prone to on-stage violence fronting a
rock quintet that bears his own sexually
confused stage name—Alice Cooper—has
been carefully groomed up from just
another loud post-psychedelic singer by
manager Shep Gordon. But now that
people have Begun thinking they know
what Alice Cooper is all about, Mr. Gor-
don is convinced they don’t. With its lat-
est single, Teenage Lament '74, pulled
from their new Muscle of Love album,
the group is trying once again to make a
statement it made with its first hit, Eigh-
teen! Violence is only part of the total
show business flair that is Alice Cooper.

445 PARK AVENUE

NEW YORK, N. Y. 10022

Over the years (especially during 1973
when singles pulled from the group’s LP,
Billion Dollar Babies, failed to become
nationa! hits), Shep Gordon has sensed
a programer resistance to Alice Cooper,
based on a top-40 preconceived notion
of what the act is designed to do. But he
has found a way to cope with these fears
that Alice is a nonnegotiable anarchy
incarnate—bringing Alice Cooper to the
programers in the flesh.

Shep Gordon characterizes any pro-
gramer’s first meeting with Alice Cooper
as “‘a confrontation.” But most eventually
have the desired effect: to demonstrate
that Alice is “an entertainer, not a killer.”

What Alice Cooper does is cater his
stage act to the public’s penchant for vio-
Jence. Pulling heads off baby dolls and
even guillotining himself in the course of
a concert is merely proving that the
darker side still is what sells, according
to Alice’s manager. The act does not
preach, it merely entertains. Jack Benny
spends more than a nickel at a time in
real life. Alice Cooper drinks beer and
watches television game shows every
chance he gets—but not on the stage.

The confrontation policy, coupled with
a new single that addresses the domestic
dilemma of any 15-year old in basic,
rhetorical “what are you gonna do?”
terms, seems to be working: Teenage
Lament '74 appears this week on the
“Playlist” in the 44th position after only
a short time in release.

Alice Cooper is not content to rack up
gold albums and huge tour grosses. (The
Billion Dollar Babies tour went over the
$5-million mark.) Hit singles are an es-
sential part of the picture for a group
which tries to understand the limits of
top-40 programing policy. To Shep Gor-
don and to the group, a single ‘‘says
something simple, yet unique.” And
while the group normally revels in depict-
ing bloody and perverse goings-on in an
effort to convince the world that ‘‘chop-
ping off a baby’s head puts the fun back
into music,” their well-chosen singles
have been careful to fall on the right side
of the good-taste fence.

An entourage of 30 accompanies Alice
Cooper on the road to make certain
everything goes as planned. In an effort
to plan positive programer response to
the latest Alice Cooper record, Shep
Gordon’s chief concern is that radio pro-
fessionals are given an opportunity to

F morc than a decade 0/ Condtructiue .S;eruiu
to groaa’cader& amI tLe gmac[cadh’n? .gmludfry
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make a decision based on the merits of
the record, and not on any other criteria.
In short, Alice The Terrible on stage be-
comes Alice The Personable in promo-
tional visits as in all professional matters.
are=. = ——-x = = == ===

SRP makes up

Stereo Radio Productions, New York,
beautiful music syndication service, last
week moved into three major markets
from which it has been absent for some
months. The service began last week on
WJIB(FM) Boston, KJOI1(FM) Los An-
geles and Koax(FMm) Dallas. WJIB was
one of the stations where the concept of
beautiful music was first tested by the
QMI representative firm several years
ago, which was later sold to Kaiser
Broadcasting along with wJiB. General
Electric purchased the station from Kaiser
last year. The former SRP syndication
agreement with KJOI and KOAX was re-
scinded two and a half years ago in a
controversy between SRP and the station
management over the number of com-
mercials.

Breaking In

Put Your Hands Together — O'Jays
(Philadelphia International) ® To Kenny
Gamble and Leon Huff and their com-
pany, Philadelphia International, the
O'Jays have become what Smokey Rob-
inson and the Miracles were to Motown,
and the Ronnettes were to Phil Spector.
Beyond that, they are the harbinger of a
new kind of black music based in ten-
sion (musically) and brotherhood (the-
matically). Messrs, Gamble and Huff
seem to be saving their best songs for the
O’Jays while the Phillie International sés-
ston men, a group called MFSB, give
more and more to each subsequent
record.

The song went right on CKLwW({AM)
Windsor, Ont., after its release but is
spreading at only an average pace. Those
joining the club last week included waqxi-
(aAM) Atianta, wook(AM) Washington
and KLIF(AM) Dallas.

Rock and Roil Hootfchie Koo—Rick
Derringer (Blue Sky) ® Mr. Derringer
is one of those brains-behind-the-star per-
formers who has never had much recog-
nition on his own. For several years, he
has been producing, songwriting and
playing with the Winter brothers, Johnny
and Edgar. Before that, he was the leader
of the McCoys (Hang on Sloopy).
WRKko(AM) Boston program director
Jerry Peterson culled this cut from Mr.
Derringer’s first solo album, on the new
label ‘Blue Sky,” owned by pop impres-
sario Steve Paul. It’s beginning to pick
up air play; those playing the record last
week included (in addition to WRKO)
wsHE(FM) Ft. Lauderdale, Fla.; wiBG-
(aMm) Philadelphia; xLIv(aM) San Jose,
Calif.; wky(aM) Oklahoma City, a.nd
WG'I'R(AM) Natick, Mass.

Extras. The following new releases, listed
alphabetically by title, are making a
mark in BROADCASTING’s “Playlist” re-
porting below the first 75:

® BLUE COLLAR, Bachman-Turner Over-

drive (Mercury).



® COULD YOU EVER LOVE ME AGAIN, Gary
and Dave (London).

® A FOOL SUCH AS I, Bob Dylan—(Co-
lumbia).

® GOOD OLD SONG, Dobie Gray (MCA).

= jov, Isaac Hayes (Enterprise).

. {,‘c;;r)g FOR YOU, Sonoma (ABC/Dun-

il1).

5 MEADOWS, Joe Walsh { ABC/Dunhill).

PRETTY LADY, Lighthouse (Polydor).

RIVER OF LOVE, B, W, Stevenson

{RCA).

® sHow DOWN, Electric Light Orchestra
(United Artists).

® A SONG I'D LIKE TO SING, Kris Kristoffer-
son & Rita Coolidge (A&M).

® TOUCH THE WIND, Mocedades (Tara).

® WHEN I FALL IN LOVE, Donny Osmond
(MGM).

® wiILD IN THE STREETS, Garland Jef-
fries (Atlantic).

* woLp, Harry Chapin (Elektra).

MacGregor
Tracking the ‘Playlist.’ Toronto radio
commentator Gordon Sinclair doesn’t
seem to mind being trounced In one
of the more important cover battles
at this time. Byron MacGregor's ver-
slon of Mr. Sinclair's Americans is
bulleted at number 24 in its second
week and Mr. Sinclait's is number 74
in Its first, ample reason for Ameri-
cans being called the fastest hit by
an unknown artist ever. And Mr.
MacGregor, a newsman at CKLW(AM)
Windsor, Ont., announced last week
that the profits from Americans will
be donated to the American Red
Cross. The sales of the record, In
both versions, reportediy have topped
two million coples and the royalties
are over $100,0600 so far, he says.
In other activity on this week's “Play-
list,” Terry Jacks's Seasons in the Sun
achieves the highest first-week posi-
tion ever at number 25. The Rolling
Stones’ Doo Doo Doo Doo Doo
{Heartbreaker) ("‘Breaking In,” Jan. 7)
is new at number 30. Alsc breaking
Into the top 40 this week are the
DeFranco's Abra-Ca-Dabra (34), Black
Oak Arkansas' Jim pDandy (36)
{“Breaking In,"” Dec. 17) and Gregg
Aliman’s Midnight Rider (38) (“Break-
ing In,” Dec. 10}). Barbra Streisand's
The Way We Were (9) makes the top
10 for the first time. Also new to the
chart Is the Moments' Sexy Mama
(53), Cher's Dark Lady (66), Edgar
Winters's Hangin® Around (67), Billy
Preston's You're So Unique (68), Star
by Stealers Whee! (72} and Rock and
Roll Hootchle Koo by Rick Derringer
(75) (see “Breaking In,” p. 36).

Broacdcast Journalisme

WNBC-TV’s turn
to show how to
(try to) make it
back up in the
local news contest
Counterprograming habpy talk,
doubling budget to two full hours

and taking advantage of ‘real people’
in promotion are parts of the formula

Five years ago wnNBc-Tv New York's
6th Hour weeknight newscast was either
number one or neck-and-neck for that
spot in the ratings race with wcCBS-TV
and waBc-Tv. Then came the creation
of waBc-TV's Eyewirness News (and the
“happy talk” news format), and the road
since has been, for wNBC-Tv, downhill.
But if the station has gotten used to being
last, it hasn't learned to like it.

What wNBC-TV hopes will be a turn-
around began with the appointment of
Earl Ubell as news chief 14 months ago.
Since then he's been slowly revamping
the newscast’s style and format, and now
—encouraged by the first evidence that
it's taking—is ready for a giant step: to
two full hours (5-7 p.m.). That will
come in April.

Backing his bets are both a new ap-

proach to the newscast itself and a home-
grown, up-by-your-bootstraps promotion
campaign—and an unabashed eye on the
ratings. “People downgrade the ratings,”
observes Mr. Ubell, “saying we should
just concentraté on turning out a good
broadcast. But if you have very few
watching it, and, as in our case, fewer
and fewer each year, it's clear that there
is a mismatch between what the station
likes and what the audience likes. It
doesn’t matter how good your program
is if it's not talking to anybody.”

Brick by brick, the third little pig
has rebuilt its 6th Hour to withstand the
rating huffs and puffs. The set was
changed from living room to news room.
The staff was increased “somewhat” and
the budget *substantially.” Pacing was
quickened, And, most significantly, the
structure of the broadcast, daily and
weekly, took on a liturgical regularity.
Wednesday is “How to Beat the System”
day; Monday is “The-Sidewalk Gourmet”
day, etc. “If I had my way we would have
the same structure every day,” says Mr.
Ubell. “People enjoy regular, established
features,” he asserts, and using them “is
a calculated, stylistic technique,”

Less stylized are the 30-second TV
promo spots, released in December and
January during the incubation period of
the 6th Hour's new format. Although
promotion manager Ann Berk says there
is “no connection” between the cam-
paign and the upcoming two-hour ex-
pansion, the timing is fortuitous. The two-
hour broadcast is reportedly planned as
more highly structured than the current

$5,100,000
Comax Telcom Corporation

Senior Secured Loan, due 1983

We acted as lender and financial advisor to
the Company in this transaction. This adver-
tisement appears as a matter of record only.

Becker Communications Rrociates

December, 1973

1800 North Meridian Street, Suite 410, Indianapolis 46202
Chlcago: 312/786-6093 - New York: 212/747-4440 - Los Angeles: 213/553-6231

317/923-2353
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Real people. Discovered at a tenants’
meeting by a WNBC-TV news salesman,
these four were encouraged to express
their praise of the station's 6 p.m. news
broadcast on four 30-second promotional
spots. Top to bottom: Geoff Neigher, Mary
Ann Richards, Mary Edlow (and Elizabeth),
Jim Saxon.

show, with serialized mini-documentaries
produced each week.

“The show has changed a great deal;
it’'s much more personal, and we wanted
the campaign to be personal,” Ms. Berk
said. A thorough print campaign was
followed by the spot campaign, produced
on a shoestring budget of $5,000, Ms.
Berk said, by the promotion staff 1tse1f
with whatever NBC crews were avail-
able. “We haven’t consulted anybody
about a campaign since we dropped our
liaison with Jerry Della Femina [adver-
tising agency],” Ms. Berk explained. “It’s
strictly in-house; none of the luxuries of
working with an agency. We shot the first
four spots all in ope day. And we’re
shooting the next four in two days.”

The spots were inspired by a tenants’
meeting attended by WNBC-Tv salesman
Don Romanelli, who, upon telling his
neighbors where he worked, was be-
sieged by tales of how much people
liked the 6th Hour broadcast.

“We called on those same people, Don’s
neighbors,” Ms. Berk said. “We put them
in front of the camera and just let themn
talk about whatever they wanted to re-
garding the show.” In one of the spots,
a man opens with “Hi, I'm Jim Saxon.

I'm not a professional actor. I'm a regu-
lar person . . .” and names his favorite
channel 4 newspeople. “At first | worried
about what the actors’ guilds would say
about that line, but I wanted to let the
spot run the way it was because we want
to get people to say what they really
think. It's all quite genuine and very
funny.” For the last four spots, WNBC-
Tv staffers looked in their own buildings
and backyards for 6th Hour admirers.

The promotion campaign spotlights
the best features of the five-month-old
new format: regular, specialized, human
features, Eight 30-second TV spots (four
have been aired, ‘‘whenever there is an
avail”’) show ordinary individuals, who
insist they are not actors, telling which
of the 6th Hour's 15 on-air reporters are
their favorites. An announcer adds,
“There have been a lot of changes in our
news shows—that’s why people like [Jim]
are watching us again. How about you?”
The promotional staff is reluctant to hail
last month’s rating increases until the on-
air campaign gets a little older. But, Ms,
Berk says, “people are really relating to
the spots. The responses have been very
positive, very keen and very strong.

While no one yet says the results are
very spectacular, there is evidence of
progress. The show’s November rating
was 4.9. Its December rating was 5.7
after two weeks of on-air personalized
spots asking newswatchers to “come
home” to channel 4. Most importantly,
WNBC-TV's 16% rating hike was carved
from an 8% rating decrease by number
one, WCBS-Tv, which. in the same rating
period fell from 13.3 to 12.3. Wasc-Tv
lost one percentage point over the same
period, down to. 11.8).

“I think the whole idea of coming back
to channel 4 is important,” Mr. Ubell
says, “‘because of the personal appeal, and
because people really want to get away
from happy news, They want strzught
news now. Happy talk is on its way out.”

Mr. Ubell, who was science news
editor at wcss-Tv before joining wWNBC-
Tv, says he doesn’t know what happy
talk news is, “My goal in taking over as
news director was to get our audiences
back for what I would consider a show
that I liked. I was not anxious to pro-
mote the show when I joined it because
1 didn’t think it was very good.” The
news director asserted the broadcast
could boost its ratings without a pro-
motional campaign but acknowledged “it
would take a lot longer to bring the
audiences back just by accidental sam-
pling. The purpose of a promotional
campaign is to speed things up. If I had
my way we'd have year-round promo-
tional campaigns. The more, the better.”

Mr. Ubell interviewed over 100 people
in his search for new 6th Hour news-
people (he hates the word ‘personality’).
“l wanted people who were extremely
knowledgable, and who cared deeply
about what they were reporting on, and

who could communicate both. That’s very -

hard to find; it’s a very specialized thing.”
The news director also changed assign-
ments of existing news personnel, giving
former Cleveland Mayor Carl Stokes, for
example, the opportunity “to discuss what
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he is an expert in, urban problems,”
rather than to merely report the news.
“We have more on-camera reporting,
minus that faceless, nameless voice-over
now,” Mr., Ubell noted. *“Our news-of-
the-day coverage was substantially im-
proved, and we started giving the mean-
ing of the news to help people under-
stand what we were talking about.”

FCCin quandary
after courtrules
lottery winners
can be broadcast

It will seek Supreme Court appeat
of appellate decision saying
FCC violated First Amendment

A U.S. Court of Appeals decision that
winning numbers in a state lottery are
news that the FCC cannot prevent broad-
cast stations from airing has geherated
as many questions from broadcasters as
commission attorneys can remember tak-
ing in a long time. It has also generated
a nuniber of questions in the minds of
commission attorneys—so many, in fact,
they hope to have the U.S. Supreme
Court take the case and provide some
clarification. .

The commission decided last week to
ask the sdlicitor general’s office to seek
Supreme Court review of the decision
handed down by the appeals court for
the third circuit, in Philadelphia, in a
case involving the New Jersey Lottery
Commission (BROADCASTING, Jan. 7).

The court, overturning a commission
ruling, held that winning lottery numbers
could be aired, that they were “hot
news”—and that the commission ruling
that they could not be broadcast violated
the First Amendment and the no-censor-
ship provision of the Communications
Act.

The commission had based its ruling
on the federal statute prohibiting the
broadcast of lotteries or information con-
cerning them, And its attorneys now say
the third circuit court’s opinion conflicts
with a 1969 opinion of the appeals court
for the second circuit, in New York,
which held that broadcasting lists of
names of winners is “so-called news that
directly promotes the lottery” and is
illegal (BROADCASTING, Aug. 18, 1969).
That decision was issued in an appeal
brought by Metromedia and the New
York State Broadcasters Association
from a commission ruling on the kind of
material that could not be broadcast con-
cerning lotteries.

Furthermore,. some commission at-
torneys feel that a literal reading of the
opinion would indicate the broadcast of
any item of “hot news” is protected by
the First Amendment—even if the item
is the winning number in the local num-
bers game. “They don’t premise the
opinion on the lawfulness of the state
lottery but on the fact that the winning
number is news,” said one commission
lawyer.

“We’ll ask the solicitor general to seek




Supreme Court review so we can clarify
the law,” said one commission attorney,
after commenting on the number of tele-
phone calls the third circuit court’s
opinion had raised. “It’s not fair to leave
broadcasters and the public in this un-
certainty.”

The statutory bar on the broadcast of
lottery information is not a favorite with
many commission officials, particularly
as an increasing number of states adopt
the lottery as a means of raising revenues
and-find that broadcasters can do little to
promote or publicize it. But they say
they are stuck with the job of implement-
ing it. The commission has asked Con-
gress to amend the law to permit the
broadcast of information concerning the
operations of lawful state lotteries.

‘Morning News’ becalmed;
CBS drops an anchor

Ratings for show continue poorly
as Quinn is shifted to Washington
and network considers restructuring

It's the old bang-and-whimper story
again with CBS’s Sally Quinn, who is
being eased out of the co-anchor position
on the CBS Morning News to that of a
Washington sidebar correspondent
(“Closed Circuit,” Dec. 10, 1973). The
Morning News rating is still wallowing at
1.6 for December (compared to that
month's 6.0 for the Today show). Mel-
low Hughes Rudd is left as the anchor-
man now that Miss Quinn has departed.

‘Meanwhile, CBS Atlanta affiliate
WAGA-TV announced it will drop the
Mommg News in early February, follow-
ing the example of Detroit affiliate
wJBK-TV which canceled the show in
December. The show’s new format
opened Aug. 6 with 166 CBS stations,
but three small markets have added the
show, a CBS News spokesman said, leav-
ing it with 167, compared to the Today
show’s 226-station clearance.

Asked if Miss Quinn, reportedly held
responsxb]e by some at CBS for the
broadcast’s poor showing, would be
severed completely from CBS, the
spokesman said “No, because that's not
the way they do thmgs here.” The net-
work Thursday (Jan. 10) issued the fol-
lowing statement, in response to snow-
balling inquiries on Miss Quinn’s status:

“We have nothing concrete to say
about the future plans for the CBS
Morning News. Frankly, we're still de-
veloping them.

“Improvements or changes in the
broadcast will be evolutionary—not im-
mediate or obvious from one morning to
the next,

“We are very proud of much of the
CBS Morning News. The people who
contribute to it are all exceptional right
now. We are working on redefining cer-
tain elements, so that we can achieve
what we set out to do: create the most
complete and interesting informational
early morning broadcast on network tele-
vision and to attract significant audi-
ences.”

Equipment & Engineering

Football fed live
to AlaskaTV’s
opens RCA domsat

First U.S. system starts business,
but it uses a Canadian bird

RCA inaugurated the nation’s first do-
mestic satellite communications service
last week with the dedication of its
Satcom system, which uses leased circuits
on Telesat Canada’s Anik II satellite to
link the East and West Coasts of the
contiguous U.S. and both coasts with
Alaska.

The system was given a television
workout in-its ‘“pre-operational stage”
with transmissions of six football games
live to Alaska, and was due to get
another yesterday (Jan. 13) with pro
football’s Super Bowl. It was far from
clear, however, that the system would
be used with any consistency for TV in
the immediate future.

RCA officials said they were discussing
possible TV use with all three commer-
cial television networks and with cable-
TV interests, but that no TV users were
among the 32 customers already booked,
mostly for voice and data transmissions.

Some CATV interests, however, said
they were seriously considering the satel-
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lite service’s possibilities and mighit begin
using it regularly later this year within
the continental U.S.

Network sources appeared skeptical,
at least initially, about the prospects for
regular use of the satellite to get network
programs to Alaska live. One estimated
that live transmission of the evening
news alone would cost $400,000 or more
per year, even with RCA Satcom’s lower
rates in comparison with those for in-
ternational satellite transmission, "Alaska
stations currently get their network pro-
grams primarily on film or tape.

Transmission of the football games via
RCA Satcom was paid for by Alaska sta-
tions, according to RCA spokesmen who
put the charge at $3,600 per game, or
about $1,200 per hour, which they said
included reception at both Anchorage
and Juneau, as against $5,000 to $6,000
per game if Intelsat facilities are used.

The games were the National Football
League’s American conference champion-
ship game on NBC-TV and the National
conference championship game on CBS-
TV, both on Dec. 30; the Sugar Bowl
game on ABC-TV on Dec. 31, and the
Cotton Bowl on CBS-TV and the Rose
and Orange bowls on NBC-TV on Jan.
1. The stations, according to RCA
sources, were KTVA(TV) Anchorage,
KINY-TV Juneau and KTVF(TV) Fair-
banks, with the first two receiving satel-
lite transmissions via RCA earth stations™
near Anchorage and Juneau and KTVF
served by microwave from Anchorage.

Although officially dedicated in a
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UK aue Show ME %HOW TO SAVE MONEY ON MY '74 TAXES

YOUR '74 MODELS
[] A SCHAFER IDEA-MAN IN PERSON

Name
Station

_Title
Address
State

ZIP

City

SCNQAFEr ELECTRONICS CORPORATION

75 Castilian Drive - Santa Barbara Research Park
Goleta - California 93017+ (805) 968-0755

DISTRIBUTED WORLDWIDE BY (3. 1} EMI Sound & Vision Equipment Ltd

Broadcasting Jan 14 1974
39




Broadcaster’s
Supermarket

One-stop shopping for outstand-
ing values in Spotmaster® car-
tridge tape equipment and other
broadcast products and acces-
sories. Just check the boxes and
send us this advertisement with
your letterhead. We'll speed com-
plete information by return mail.

ey Single
b Cartridge
=_«n uf Equipment

Raéord-glay &

pleyback models, mono
& stereo, compact &
rack-mounted.

O The incomparable Ten/70

O The low-cost ''spacesetter’’ Three/70

O The value-packed Six/70 {coming soon)
[ Delayed programming models

Multiple
Cartridge
Equipment
O Mini-Series models

(3 to 15 decks)

Economical Five » Spot
8 & Ten = Spot

O €10BX Automatic
Audlo System

Ten/70 Stereo
Record-Play

Mode! 305
Mini- Serles Deck

Other Audio & Video
Equipment
[ Spotmaster/Revox stereo recorder

(10%* reels)

O Audio consoles, 5 & § channe,
mono & stereo

[ Turntables, tonearms, tumtable
preamps

O Audio distribution ampilfier

[ compressor-limiter amplifier

[0 Titlemaster® TV character generator
[] Modular control room furniture

[ Monitor loudspeakers

[] Microphones & headphones

Cartridge Tape
Accessories

O Cariridge racks (wall, floor, table top)
O Degaussers
O Cartridge winder & timer

O Head brackets & replacement heads,
incl, PHASE-LOK® stereo bracket

O Audlopak & Fidelipac cartridges
(all sizes, any length tape or
empty cartridges), no minimum order,
lowest prices.

Let us fill al! your needs. Write:

BROADCAST ELECTRONICS, INC.

8810 Brookville Rd., Silver Spring. Md. 20910
{301} 588-4983

First. Robert W. Sarnoff (1.}, chairman and chief executive of RCA, opens muiticity news

conference marking RCA's official launching of the first U.S. domestic satellite service.
Participants with him in New York included (I to r) Howard R. Hawkins, executive vice
president of RCA and chairman of RCA Global Communications Inc. and RCA Alaska
Communications Inc., which operate the system, known as RCA Satcom: Senator Jacob
Javits (R-N.Y.) and Senator Mike Gravel (D-Alaska). This is Phase | of RCA Satcom, using
circuits leased from Telesat Canada's Anik |l sateliite; in Phase Il, RCA Satcom wlll have
its own satellites, flrst of which is scheduled for launch in late 1975.

satellite-linked six-city news conference
last Tuesday (Jan. 8), the RCA Satcom
system has been in service in what offi-
cials called its "“pre-operational stage”
since Dec. 20-21. It uses four RCA earth
stations—near New York, San Francisco,
Juneau and Anchorage—which cost an
estimated $10 million, and two satellite
channels leased from Telesat Canada at
$2.7 million a year. The contract pro-
vides RCA with one channel full time
and occasional use of the second chan-
nel. It is the occasional-use transponder;
RCA officials said, that is envisioned for
TV transmission. The full-time trans-
ponder will be used for voice transmis-
stons.

The current system is in what RCA
calls Phase I, which will continue until
the company gets its own satellites up,
the first of which is due for launch in late
1975. Phase II, with two 24-transponder
satellites in stationary orbits and a third
available when required, plus a network
of major earth stations to serve the entire
U.S., is targeted for operation by 1976.

The new system’s inaugural linked
New York, San Francisco, Washington,
Juneau, Nome and Anchorage.

Next satellite service in operation is
expected to be provided by Western
Union Telegraph Co., which is shooting
for a mid-July start with its own satel-
lites. Four other FCC-approved appli-
cants have their projected systems in
various stages of development.

T ) ol L S S T ) S|
Rein on FM translators

Steps to confine the area served by com-
mercial FM translators, whether licensee-
owned or community-type, to the area
within the primary stations’ predicted 1
mv/m contours, under certain condi-
tions, have been proposed by the FCC.
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The suggested rules would extend to non-
licensee-owned translators the same
restrictions that now apply to licensee-
owaed translators. The present rules
prohibits operation of a commercial
translator by an FM licensee whose pro-
grams would be rebroadcast, if the
translator places a signal beyond the
station’s predicted 1 mv/m contour and
within the 1 mv/m contour of another sta-
tion assigned to a different community.
The proposal was in response to a Na-
tional Association of Broadcasters’ peti-
tion expressing concern over the impact
of community-type or non:licensee-owned
translators on existing FM stations with-
in the contours of such translators. Com-
ments are due at the commission by Feb.
19.

FCC satisfied about
autonomous status
of new Comsat General

The FCC last week gave conditional -ap-
proval to the Communications Satellite
Corp. to turn over its domestic satellite
operations to a newly formed subsidiary,
Comisat General Corp. The immedidte
effect of the action will be the substitu-
tion of Comsat General as the applicant
in actions already pending before the
commission to construct and operate four
communications satellites and two telem-
etry, tracking and control stations. The
satellites will become part of AT&T's
dorhestic communication system.

In a 1972 ruling, the commission di-
rected Comsat to form a separate entity
for its domestic-satellite operations in
order to enter the field on a competitive
basis. Comsat submitted a proposal last
May but it was rejected by the commis-



sion because “the risks and obligations
incurred by Comsat General would be
entirely assumed by Comsat.” Comsat,
however, was allowed to proceed with
the satellite project provided it submitted
a revised financing plan for Comsat. Gen-
eral within 60 days.

The commission found Comsat’s new
plan acceptable on the condition that cer-
tain modifications be made to satisfy FCC
policy of competitive entry into the do-
mestic-satellite field.

The commission said that Comsat Gen-
eral is to conduct itself as a separate
corporate entity and that it must have
officers and employes separate from Com-
sat. The commission also emphasized
that intercorporate dealings must be at
“arms-length” and that Comsat must not
conduct itself in any way “which could
be construed as giving a subsidy from
its monopoly services in favor of the
competitive services of Comsat General.”

| Technical Briefs

IATSE pact, Agreement has been reached
by three commercial television networlgs
and cameramen locals in New York, Chi-
cago and Los Angeles of International
Alliance of Theatrical Stage Employes on
three-year contract calling for average
5.5% increase in salaries each year, plus
improvements in fringe benefits, Agree-
ment is subject to ratification by mem-
bers. New contract replaces pact that
expired on Dec. 31, 1972, and provides
increases in weekly wages to staff camera-
men from current $370 to $390 in first
year, $410 in second year and $432 in
third year. Pact also covers newsreel
camermen and assistant staff cameramen.

Big buy. RCA announced that WTCN-TV
Minneapolis-St. Paul has bought five TK-
45A live color cameras and four TK-28
Telecine Systems at total value of about
$750,000.

Video-tape unit. Akai America, Comp-
ton, Calif., has introduced 11-pound
black-and-white quarter-inch video-tape
deck that will retail for approximately
$2,500, though no final price has been
determined. Unit, designated VT-115
portable video tape recorder, features au-
tomatic editing and can be used with
C-mount video cameras.

Attenuator. Wavetek Indiana Inc. has in-
troduced model 5080 dual concentric
turret-type attenuator. Unit has total of
80 db attenuation, variable in steps of
1 db. BNC connectors are standard;
others available on request. Price is $185
in single-unit quantities. 66 North First
Avenue, Beech Grove, Ind. 46107 (317)
783-3221.

No clipping. New UREI (United Record-
ing Electronics Industries) Teletronix
BL-40 Modulimiter provides AM broad-
casters with independent adjustment of
RMS compression and peak limiting to
prevent overmodulation without clipping
or distortion. Unit uses patented electro-
optical attenuator for compression and
new F.E.T. peak limiting section with in-
stantaneous attack and triggered release.
11922 Valerio Street, North Hollywood,
Calif. 91605.

Finance a,

Senate study sees
big bank presence
in broadcast firms

Though data may be obsolete,
staff tracks atleged control
of 20 radio-television licensees

A Senate committee report says that 12
U.S. banks have enough stock in 20
broadcasting corporations to constitute
a controlling interest. But, according to
the major thrust of the study, the in-
formation that government agencies re-
ceive from those companies and that is
displayed on public file is often “‘mean-
ingless and misleading.” The study sug-
gests that Congress pass stricter dis-
closure laws so that it may better formu-
late “public policy.”

The 419-page report was issued last
week by two subcommittees headed by
Senators Lee Metcalf (D-Mont.) and Ed-
mund Muskie (D-Me.). The subcommit-

tees contend that Congress, the regula-.

tory agencies and the public have diffi-
culty in establishing proprietary owner-
ship of and voting rights over large
blocks of shares controlled by banks in
trusteeship because of the practice of
listing ownership under ‘“street names”
when reporting holdings.

The report charges that if seven banks
do not divest themselves of stock in 17
broadcasting corporations by June 1975,
they will be in violation of the FCC'’s
multiple ownership rules. In 1972 the
FCC upped from 1% to 5% the interest
one bank may control in single broadcast
companies without counting all the sta-
tions against multiple ownership limits
and gave institutions until June 1975 to
comply. But if those rules were in effect
in 1972 (the year for which the FCC
supplied ownership data) seven banks—
Chase Manhattan, Bankers Trust, Mor-
gan Guaranty Trust, United States Trust,
Manufacturers Hanover Trust and Mel-
lon Bank and Trust—would be in viola-
tion.

For example, with Bankers Trust’s
holdings in ABC, CBS, Metromedia and
Dun and Bradstreet Inc. (parent of
Corinthian stations) it had interests be-
yond the seven station limit in 19 tele-
vision stations, 20 AM’s and 20 FM’s.
Chase Manhattan, with more than 5%
holdings in six companies, had interests
in 20 TV’s, 21 AM’s and 18 FM's. Mor-
gan Guaranty Trust held over-5% in-
terests in four companies, Dun and Brad-
street, Capital Cities, Travelers Insur-
ance (whose broadcast properties have
been sold subject to FCC approval) and
Time Inc., (which also has since sold all
but one TV) with 16 TV’s, seven AM’s
and eight FM’'s at the time of compila-
tion. United States Trust had interests in
12 TV's, eight AM's and seven FM’s
with the stock it held in Capital Cities,
Dun and Bradstreet and Gannett. Mellon
Bank and Trust held interest in six
VHF's, six AM’'s and six FM’'s through
its holdings in Metromedia and Times-
Mirror. Manufacturers Hanover Trust,
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New York, held interests in six TV's,
nine AM’s and five FM’s with stock in
Ridder Publications, Pueblo International
and Starr Broadcasting. And the Bank of
New York held substantial positions in
ABC, Pacific and Southern, Adams-Rus-
sell Co., General Tire and Rubber and
Ridder Publications, including 16 TV’s,
23 AM’s and 16 FM’s.

“The FCC did not know that the
banks were in gross violations of regu-
lations until the banks told the commis-
sion about it” in 1969, the report says.
“It raised the limit because so many banks
were in violaiton of the commission’s 1%
regulation.”

The use of “street names,” companies
created by financial institutions to hold
and trade stock often in trusteeship, in
ownership reports to the government
makes it difficult to identify who is ex-
ercising voting rights over the stock, the
report contends.

The banks, pursuant to the 5% limit
rule, have filed disclaimers of intent to
vote their shares in any broadcast com-
pany in which they hold interests greater
than 1%. But the author of the dis-
closure section of the report, Professor
Robert M. Soldofsky of the business ad-
ministration school of the University of
Towa, said that there was no way for
the commission to verify that fact be-
cause of the practice of “street names.”

“The potential implications of concen-
trated ownership by a group of financial
institutions in the broadcasting and pub-
lishing industries,” the report states, “are
s0 great as to merit special attention.”

The report also notes the need for
more information on joint directorships.
One such interlock mentioned was that
of Atlantic Richfield President and Chair-
man Robert O. Anderson, who sits on
the boards of the Chase Manhattan Bank
(which holds 4.5% of Atlantic Richfield
stock) and CBS (of which Chase con-
trols 14%).

“The multiple levers of corporate man-
agement available to institutional in-
vestors present fundamental questions re-
garding public policy,” the report con-
cludes. “However, it is clear that Con-
gress, the [regulatory] agencies and the
public generally will not obtain answers
to those basic questions—answers that
will provide the framework for reasoned
public policy—without a more solid data
base than is now available.”

The study suggests that Congress en-
act legislation that would require identi-
fication of proprietary owners of 1%
or more of the stock in publicly held
companies; would weight blocks of insti-
tutional stock so that its voting strength
is lessened; would put limitations on
stockholdmg in any one company, and
would institute federal chartering of cor-
portations with stringent disclosure re-
quirements. The purpose of such laws, a
committee official said, would be to “find
out who runs the corporacracy.”

The following is a list of the top 25
banks with holdings in broadcast com-
panies as of July 5, 1972, the number
of shares they controlled and their per-
centage of total shares outstanding:

No. of

Shares %

Morgan Quaranty Trust
Times Mitror ........... DOG 00000 654,048 44
New York Tlmes—other .......... 101,200 1.0
Dun & Bradstreet ............000. K 7.0
Downe Communications o 3.0
Westinghouse ,........ 3.8
CBS v 1.8
GCC Communications of Phila. .., 531,400 s
Taft Broadcasting ............ . 41,806 1.4
Capital Cities ...........covuvunn 372,500 6.0
Small Business Inveslment 00000G00 10.869 1.4
Travelers Insurance-——common ,.... 5026439 11.1
Travelers Insurance—pretferred . 5,710 03
Washington Post ................ 45,000 1.0
Combined Communications ....... 40,000 1.9
Time ..... G0000C000000000 5000000 . 537632 7.4
Schering- Plouoh ............ 533170 24
NLT Corp. ......... 174,553 1.0
Evening News-Detroit .. 7,600 s
Pueblo International Broadcasﬂng .. 224,800 5.0
Sighal ... viiiiii e 718,200 3.7
RKO General ......... 930,584 4.9
Avco Corp—common . .. 131,402 1.1
Avco Corp—preferred . 110,001 2.1
Transamerica ............,cce... . 774138 1.2
Kansas City Southern Industrles 24,500 1.6
Providence Journal ..... 000600000 160 5

Chase Manhatian Bank
RCA e e 3,309,683 4.5
(4%} ooooanagooanoconcnn b0o0GE0aG 475,294 6.7
Westinghouse—common . .. 2,276,795 2.6
Westinghouse—preferred , . 1,716 0.6
cBs ..... 0DCEOnDOaABoOas ... 3.897,908 141
Taft Broadcasting ... 124,984 11
Travelers Insurance—common ,.... 2,812,611 6.5
Travelers Insurance—preferred .. ... 9916 0.6
LIN Broadcasting ................ 32,600 14
Kaiser ...... O000E000000 ... 443429 1.7
Time .......ccvviienan, oa 398,073 5.5
Pacific Southwest Alrlines 505 44,800 1.2
................. 0o ... 6,480,132 3.6
New York Times—other o ..o 270,150 26
Capital Cities ....... 88,1386 1.4
Fuqua Industries Lve.. 606638 7.4
RKO General ., o 299,169 1.6
Zenith .. ....coviiiieiiienniiann, 245,634 1.3
Kansas City Southern Industries—c. 61,750 4.0

in the aftermath of the Qctober war.

ATTENTION: EDITORS-WRITERS
MEDIA TOUR OF

ISRAEL

FEBRUARY 17-27, 1974

A Limited Number of TV and Radio News and Program Directors and Commen-
tators will be accepted as participants in a 10-day subsidized Communications
Media Tour leaving New York February 17 at the all-inclusive cost of $331.
Participants will have an opportunity for an in-depth study tour; meet with their
counter-parts and top Israeli personalities and tour various parts of the country

Interested participants should apply to:

AMERICAN ZIONIST FEDERATION
515 PARK AVENUE, NEW YORK, N.Y. 10022 TELEPHONE: (212) 371-7750
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No. of

Shares
Kansas City Southern industries—p, 2,800
Founders COMP. .. ....eevvnnnonns 4.500
NLT Corp. . 760,973
Wometco ...... 51.405
Twentleth Century Fox 00 203.470
Providence Journal ....... 84
Multimedia .........oc.0.aen. 54.050
Media Horizons . . . 55,500
Rahall .......cccivnnninenn 600000 150.000

Bankers Trust Company
Meredith COp, vouiinviinarunen
Times Mirror Co.

Dun & Bradstreet .
Waestinghouse

CBS ..... Baoobaoaonananoang

GCC Commumcalions of Phlla 374,850
Transamerica ........ 6 850,888
Taft Broadcasting . 76,720
NLT Corp. ...... 499,873
Capital Cities ... . 242,400
Travelers Insurance—commen ..... $12,982
Travelers Insurance—preferred .... 37,010
Rollins ..........c.ocviuunnn 331,728
Schering+Plough ......... 504,879
Starr Broadcasting ... 8,000

Columbla Pictures ..
Metromedia ...
Wometco ......
LIN Broadcasting ....
Cox Broadcasting
Storer .........

ISC Industries .........ooeininne 21,139

Boston Herald Traveler ..,.. 17,133
Knight Newspapers ......... oo 81,700
Citizens Financial Corp. .....euvvs 22,120
Chris-Craft . .cc . ererrannruiranres 1.250
Refac InC. .....cccivevin.ae 00006 43,700
United States Trust Company

Times Miror CO. ....c.covvnnn... 621,185
Dun & Bradstreet . .. 1,168,044
Capital Clties Broadcashnu eeer.. 328,588

Williams County Broadcasting ....
GE

Signal ...ovieriiee
Schenng-Plouqh cooo

CBS ............ 0
Media Horizons ........ccv.vuu.ae
Gannett Broadcasting ..
Rahall ,........
NLT Corp. .
Rust Craft .............

First National City Bank

Capital Cities Broadcasllnn ....... 443,268
Waestinghouse svas. 1,495,797
ABC ... . iiiiieiiiierineiienns,. 107,786
Travelers Insurance—common ..... 768,016
Travelers Insurance—preferred ... .. 28,603
Devon Corp. ........... Oocooooo . 21,740
RKO General .......vv3vveveie... 183422
Kansas City Southern Industries ... 32,728
Pacific Southwest Airlines ......... 40,150
Downe Communications .......... 142,212
AvCO 4

CBS ....

Ridder Public; anons

New York Times—other .......... 460
Schering-Piough ........ veee. 254,800
NLT Corp. .iuvviv.nan. eeus 524,601
Zenith .........c..une. vee 229,210
BNA Comp. ..cvivvverinsnnriannns 160,000
Mellon Bank and Trust
Westinghouse—common .......... 1,349,874
Westinghouse—preferrad 5.140
(5X8 c000000000000000 " 98,542
Capital Cities ....... 99,600
Times Mirror Co, .. 775,800
Stauffer Publications ............. 3,878
Paclfic Southwest Alirlines . 78,700
Media General Corp. ..... 40,000
Time ....... 208,000
CBS ..... 6000 264,589
Multimedia ... 50,000
Metromedia 473,000
Rust Craft ......... 83,816
TranSameriCa o rveviervencisoanss 709,610

- Manufacturers Hanover Trust Co.

Times Mirror CO. veevveceinenenss 15,180
Pulitzer Co. veevvenenn 43
Metromedia ,........
New York Times .......
(Nz[8 0oo000000000800000 0
(3 Goo0000000000a000000000000000 FREULEE]
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No, of
Shares

Cowles Communications ..........
Capital Cities ..
Dun & Bradstreet oo
Westinghouse ................0.00
Travelers Jnsurance—curnrnon aDo0
Travelers Insurance—preferred ....

Schering-Plough .................

Star: Broedcasting ......

Time ....cveinaeinn.

Qutlet Co. ,..onuviiann.

Vermont Broadcasting ...

H & B American .......... 0000

Pacific Southwest Airlines ........ 80,100
Knight Newspapers .............. 61.800
Ridder Publications—preferred . ... 4,700
Media Genera! Corp. na0QE00a 42,435
Pueblo International Bmadcastlng 476,300
GCC Communications of Phila. .... 243.800
Bank of New York

ABC ...... 500000000006000a00a0AG 513,400
Waestinghouse .........cc0ne0iuan 495,555
(¢fz}9 nonocoanoooan oa e 914,013
Taft Broadcasllng 500 0060000000000 76,300
WOMBIEO ....iveverivsnresonennn 50,000
Travelers Insurance ............ oo 22,224
Fairchlld .., ... c0vvrinneianniiis 71,309
New York Times—common ........ 4,000
New York Times—other ........... 245700
TiMme veviiisn 0000005000600 79,200
Coiumbia Pnctures oo 418,203
Pacific & Southern . 245,800
NLT Corp. ..cevsn 633,105
Storer ciievieoenis 118,700
Metromedia ...... 263,811
Capital CitieS ..............cc0.ns 75,000
Publishers Broadcasting...... PRI 14,128
Adams-Russell ,e..ceiviiiniaeras 74,800
Bankers Securities Corp. .. 2,076
Times Mirroc Co. ...... 7,500
RKO General—common .. . 1,005,923
RKO General—preferred ... 0 2,376
Sonderling Broadcasting 36,400
Lee Enterprises 0000060000 0 47,800
LIN Broadcasting .......... 35,000
Devon Comp. v.vuvenvivenns o 24,754
Combined Communications .. 105,821
Ridder Publications ........ 596,265
Twentieth Century Fox ... 361,108
Gable Industries .,
Chris-Craft ...... c ... 152901
Du At Film Labs oo veeviieennes 2,000
Knight Newspapers ...... 70,000
ROIINS  svvvvirvnraranees .. 290,900
Zonith ..... ... 479510

COK tevenrmnnrnensnrnsnsinnenens 214,000

Wiimington Trust Co.

Paciflc Southwest Alrlines ........
Warner Bros., —-Seven Arts ..
Rolling ....
AVYC Corp. ...
Centra! Broadci

First Nationai Bank of Chicago

(-9 cooooo00000000000000000a00a0  LGHELE/
Copley Press ......... 26,136
Capital Cities «coeeevne 82,630
Zenith .....cccvvnvanne . 1,495,588
RKO General «.,.e000ss 679,349
Harriscope .....ciceue.s 16,665
Pacific Southwest Alrllnes 00000000 60,400
Continantal )llinols National Bank
Westinghouse tesreraneiraaaess 483,867
Oun & Bradstrest .... . 403,385
Field Communications 00 (33}
Chicago Tribune ....cevvvinriies 240
Globetrotter Communications ..... 7017
CBS ivviiiavinianiiianeiiananes 1,140,735
Taft Broadcasting ...ce.ceoveeenrns 56,700
Capital Citles Broadcasting ... 251,014
181,510
13,000
867,120
Zenlth i.eveeeeeniiesianencaneess 647,200
Chemical Bank
ABC tiiiiieiieenitensiaienienes. 206,867
Westinghouse ......... 622,795
Taft Broadcasting ...coeeeinennnes 60,000
Travelers [nsurance—common .... 638,200
Travelers Insurance—opreferred ..... 8,237
Columbla Pictures ..... . 92900
Zonith ..eeveeeenireereseeniasess 204,400

Nerthem Trust—Chlcago

Galesburg Printing ..........c00u00 (L]
H & E Balaban Corp. .. 2 360
Dun & Bradstreet ,.....000v0vee.. 799,530
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No. of

Shares
Travelers Insurance—common ...,. 555,702
Travelers [nsurance—preferred ... 5,868
Rolling ... .iiiieei i iiiaiiians 225,950
Lee Enterprises .....cveeeuan 37,200

Old Celony Trust—Boston
Avco Corp.—common
Avco Corp.—preferred
Guy Gannett Corp.

Travelers Insurance—common ..... 602,624
Travelers insurance—preferred ... .. 18,984
Boston Herald Traveler ........... 9,384
Twentisth Century Fox . 163,800
CBS ...... 000000000000 171,800
Columbia Pictures e 134.035
Wometco ............ 64,832
Harris Trust & Savings Bank

Combined Communications ........ 193,348
Dun & Bradstreet .......... eiee.. 193,850
Zenith v vueveues 191,525
Schering-Plough .. 260,300
TiMe ..ouveiineinnn 83,000
Multimedia ......... 30,000
Witz Com. «ovvivnriinnirinenian 20,492
Bank of America

Sierra Pacific Radio ........c..1.. (1))
Capital Cities Broadcasting ....... 74.400
Taft Broadcasting 70,814
Times-Mirror Co. ... 0 157,194
LIN Broadcasting ...e...veenss . 8,770
Publishers Broadcasting Co. ...... 1.000

Cedar Rapids TV Co
Kalser
Geo. Cameron Co.

Nationel Bank of Detrolt

Lamar Life Insurance ............ 23,628
Girard Trust Bank

ABE Broadcasting ..........v0n.n [C)]
Westinghouse ................ 108,991
Times-News Publishing 1,232
Travelers Insurance—preferred 74,061
First Pennsylvania Bank & Trust

Superior Tubs CO. ....viiuiiiiaen 123,640
Travelers Insurance-—preferred .... 18,515
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A. S Abell Co. ......... vl 2 8,465
Dun & Bradstreet ... 352,339
Rolling ...ocvivannns 83,740
Security Pacific National Bank
ABC .. viiiriienniannannn vi.aese 225,150
WABY Inc. teenvae 0o 3
Eari C. Anthony Inc. . (€]
Vindicator Printing Co. .. 500
Boston Herald Traveler .....eccuet 6,653
Crocker National Bank

KEYT INC. .. ivvivnannonnansnne N m
KTRB Broadcasting lnc. .......... 2,720
Hubbard Broadcasting ............ 2129.000
Signal .....ceiieaiine tearaae- 301434
Mid-Continent TV . .............t. 4,540
Fidelity Bank—Philadelphia

CBS ......... 000000000 000000000 467,037
Wells Fargo Bank

Fishers Blend Stations ........... (18}
Taft Broadcasting 41,860
Copley Prass .......ovieevinnans 26,136
Vindicator Printing Co ......... 78
1 Trusts. 2 And trusts. 3 Estate. 4 Co-trustee.

s Private company; data not reported.
¢ Lass than 0.1%.

It’s all in the family
for Rahall stock
In $2.6 million transaction

stemming from management dispute,
chairman takes over brother’s shares;

Rahalls still retain majority interest

Disagreement between two brothers over
the management of Rahall Communica-
tions Corp. has led to an option agree-
ment under which N. Joe Rahall, chair-
man and chief executive officer of that
firm, will buy the 23.5% interest held

LPE Inc.

S buys LPR's 598,

the best little high-quality

4 channel mono productian board

pou've seen vet! Features include:

¢ Jimputs on each channel

* M or hislevel on any channel, plug it up for
YOUr Neguirement

* Lolid-Hate cirounis of our big consoles

* Fiberglass printed circuit construction

* |nternal cue and monitar amplifiers

* Cue spezker on front panel

* Rugged, vet only 12 pounds

Perfect for the newsroom, productian studia, mobile
unit or remote rig.

Odther LPB Boards, mond and stereo, available, Call
today for information.

See us at Booth #8609 in Houston

520 Lincoln Highway, Frazer, Pa. 19355 (215) 644-1123
O L T P e M



by Sam G, Rahall, senior vice president,
for $2.6 million.

According to the agreement, Sam Ra-
hall and his wife will sell their 307,606
common shares for $8.50 per share to N.
Joe Rahall and his immediate family (Ra-
hall stock closed at 44 bid in over-the-
counter trading last Wednesday (Jan. 91.)
N. Joe Rahall said he has already made
an initial payment of $50,000 and will
pay the balance on or before Feb. 11,
after which the option expires.

He also said the stock sale does not
require FCC approval because “it will
not change my position of control.” After
the transaction, he said, he will hold
about 47% of Rahall Communications.
Another Rahall brother, Farris, holds
22%; the remainder is publicly held by
several hundred shareholders.

According to N. Joe Rahall, the sale
stems from a proxy battle last year be-
tween Sam Rahall and then Rahall Presi-
dent Harold Holder on one hand, and
Farris Rahall and himself on the other.
He said the dispute ended in the ouster
of Mr. Holder and a compromise agree-
ment under which Sam Rahall was
granted the option to buy out every
shareholder for $20.50 per share. That
option expired Dec. 31, N. Joe Rahali

said, and “when he did not exercise the
option I made the offer for his stock.”

The Rahall chairman said he and his
brother Sam disagree about basic man-
agement policy, adding that Rahall Com-
munications plans to stick close to its
principal business—broadcasting. (The
unprofitable E.B.S. Tax Services Inc,
which Rahall acquired in 1970, was dis-
continued last year.) He said the Rahall
organization is exploring the acquisition
of three radio stations and a group of
several TV outlets. And, he added, “a
well-known broadcaster” will soon join
Rahall as its new president.

The Rahall stations are WLCY-AM-FM-
Tv St. Petersburg, Fla.; wFBM(AM)-
wFBQ(FM) Indianapolis; WXAP(AM)
Whitehall, Pa., and WwNR(AM) Beck-
ley, W. Va,

Financial Briefs

In the market. McGraw-Hill Inc. and
Sonderling Broadcasting Corp, say they
will purchase shares of their own stock
on open market. McGraw-Hill plans to
buy up to one million of company’s com-
mon shares; company has 23.5-million
shares outstanding. Sonderling is out to
acquire up to 150,000 shares of its com-

mon, and would have 666,420 shares out-
standing if full amount is purchased.

Big-money loan. General Instrument
Corp., New York, diversified electronic
firm active in cable television manufactur-
ing, has arranged to borrow $75 million
over seven-year period from group of
13 banks headed by Chase Manhattan,
New York. Part of financing is $40-mil-
lion, seven-year term loan, and remainder
is provided by revolving credit agree-
ment.

Note sale. UA-Columbia Cablevision
Inc., Westport, Conn.-based group CATV
owner, has announced sale of $12 million
of 15-year 9% senior promissory notes to
three insurance companies. Company said
proceeds will be used to prepay about
$9.8-million in bank loans and help fi-
nance its operations. UA-Columbia has
also arranged $6-million credit line with
five banks led by Chase Manhattan and
Pittsburgh National.

Oriel shares to RCA. RCA Corp. said
holders of 98.51% of stock of Oriel
Foods Ltd., London, have accepted its
tender offer made last November. RCA
offered equivalent of $26 million for
stock of Oriel, which is refiner of vegeta-
ble, animal and marine oils. RCA said
offer remains open until further notice.

Approx. Total market
Closing Closing shares capltall-
Stock Wad. Wed. Ner change % change 1973 P/E out zatlon
symbol Exch. Jan. 9 Jan. 2 In week in wee High Low ratlo {060) (000)
Broadcasting
ABC ABC N 22 22 1/2 - 1/2 - 2.22 34 174 20 8 16,584 364,848
CAPITAL CITIES COMM. cce N 33 32 1/2 + 172 + 1.53 62 1/2 30 1/2 13 74074 2334442
cBs [4:19 N 28 25 3/8 + 2 5/8 + 10.34 52 24 7/8 9 284315 792,820
CONCERT NETWORK#* Q 00 5/8 1/4 24200 825
cox Cox N 17 174 17 172 - 1/4 - 1.42 40 1/4 13 3/8 9 5+828 100,533
FEDERATED MEDIA® 0 5 1/4 5 + 1/4 + 5.00 5 172 2 17 820 49305
GROSS TELECASTING GGG A 10 5/8 10 7/8 - 174 - 2.29 18 3/8 10 7 800 8,500
LIN LINB ] & 3/8 4 3/4 - 3i/8 = 7.89 14 3/4 3 1/4 & 2+296 10,045
MOONEY MOON 0 2 5/8 2 /4 + 3/8 + 16.66 10 1/4 2 1/4 7 385 1.010
PACIFIC & SOUTHERN PSOU Q 5 1/4 5 1/2 - 174 o 4.54 13 3/4 5 1/4 75 1+751 9+192
RAHALL RAHL ] 4 174 % + 1/4 + &5.25 12 1/4 2 374 7 1,297 5¢512
SCRIPPS-HOWARD SCrpP 0 16 1/4 15-1/4 + 1 + 6.55 2l 1l/4 14 3/8 7 2+589 424071
STARR SBG L] 7 7 «00 24 1/2 7 [3 1+069 TeaB3
STORER S8K N 14 3/4 14 3/4 « 00 44 12 7 4,751 70077
TAFT TFB N 17 3/8 17 3/8 00 58 5/8 15 1/2 7 44219 73+305
WHOH CORP.*%* 0 31 t/2 30 | 1/2 + 5.00 31 172 14 589 184553
WOD0S COMM. 1] 1/4 174 .00 -1 5/8 1/4 2 292 73
Broadcasting with other major interests TOTAL 804859 107424594
ADAMS~-RUSSELL AAR A 2 174 2 + 174 + 12.50 5 3/8 2 & 14259 2,832
AVCO AV N 6 7/8 6 3/8 + 1/2 + T.84 16 & 3/8 3 11+482 78+938
BARTELL MEDIA BMC A 1 178 1 1/8 <00 3 172 1 3 24257 2,539
CAMPTOWN INDUSTRITES 0 3/8 3/8 <00 2 1/4 5 1+138 426
CHRIS~CRAFT CCN N 2. 3/8 2 1/4 + 1/8 + 5.55 6 5/8 2 8 4o 162 9,884
COMBINED COMM. CCA A 10 5/8 1t 1/2 - 7/8 o 7.60 L3 10 5/8 7 3+274 344.786
COMWLES CWL N 6 5/8 5 1/2 + 1/8 + 1.92 9 5/8 4 3/4 14 34969 26+294
OUN & BRAOSTREET DN8 N 32 1/4 33 = 3/4 = 2.27 42 32 1/4 22 26+305 8484336
FAIRCHILO INDUSTRIES FEN N 5 172 & /6 + 1 L/a + 29.41 13 3/8 & 50 4+ 550 25+025
FUQUA FOA N 8 1/8 6 3/4 + 1 3/8 + 20.37 20 3/8 6 3/4 3 8+560 69+550
GENERAL TIRE GY N 14 1/8 13 1/2 <+ 5/8 + 4.62 28 3/4 12 & 204668 291,935
GLOBETROTTER GLBTA 0 3 3/8 3 5/8 - 1/4 = 6.89 8 1/8 1 7/8 & 2+759 9+311
GRAY COMMUNICATIONS 0 + 00 12 778 9 7 “75 4512
HARTE=-HANKS HHN N 7T 1/2 T 7/8 - 3/8 = “4.76 29 1/4 7 [ 4+337 32527
JEFFERSON-PILOT JP N a5 36 - 1 = 2.77 &40 7/8 27 16 244082 842,870
KAISER INDUSTRIES KI A T 7 1/8 1/8 = 1.75 9 3/8 & 5 27+487 192,409
KANSAS STATE NETWORK KSN 0 3 3/8 3 3/8 «00 6 1/8 3 3/8 3 1:741 54875
KINGSTIP KTP A 5 4 5/8 + 3/8 + 8,10 14 1/4 4 1/4 5 1+154 5+770
LAMB COMMUNICATIONS P «00 2 5/8 1172 35 475 a3l
LEE ENTERPRISES LNT A 12 1/4 10 7/8 + 1 3/8 12.64 25 9 7/8 9 343606 419233
LIBERTY Lc N 14 1/2 14 3/4 - 1/4 - 1.69 23 7/8 13 3/8 7 61631 969149
MCGRAW-HILL MHP N 7 3/8 7 3/8 .00 16 7/8 &5 3/8 7 234525 1734496
MEOTA GENERAL MEG A 20 3/4 21 = 1/4 o l.19 43 172 20 3/4 8 3,546 73,579
MEREDITH MopP N 8 1/2 8 3/8 + 1/8 + 1.49 20 172 8 3/8 5 2+ 887 24+539
METROMEDIA MET N 8 5/8 8 1/4 + 3/8 + 4054 32 1/4 7 5 64493 569002
MULTIMEDIA [+] 13 3/4 13 1/4 + 1/2 + 3,77 30 1/4 11 1/2 10 &4+388 604335
QUTLET CO. 0oTu N 8 374 8 3/4 +00 17 5/8 8 5 14379 124066
POST CORP. POST 0 9 1/2 9 1/2 .00 17 ] 4 893 8r483
PSA PSA N T 174 7 + L/4 + 3.57 21 7/8 6 1/8 11 3,768 274318
REEVES TELECOM RET A 1 3/8 1 3/8 .00 3 1/4 1 1/4 8 2+376 34267
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Approx. Total market

Closing Ciosing shares capitall-

Stock Wed. Wed. Net change 9% change 1973 P/E out zation

symbol Exch. Jan. 9 Jan. 2 in waek in wee High Low ratlo (000) (000}
RIDDER PUBLICATIONS RP1 N 11 3/4 13 5/8 - 1 7/8 - 13.76 29 7/8 11 3/8 8 8+312 97+ 666
ROLLINS ROL N 18 17 172 + 1/2 + 2.85 36 172 14 1/4 16 13,305 239,490
RUST CRAFT RUS A 9 1/s8 B8 374 + 3/8 + 4.28 33 3/4 T 172 5 2+ 366 21+58¢
SAN JUAN RACING SJR N 12 5/8 12 1/8 + 172 + 4.12 23 3/4 12 1/8 11 29152 2741869
SCHERING-PLOUGH SGP N 62 172 70 - T 1/2 - 10.71 87 5/8 62 1/2 33 52+ 590 342864875
SONDERLING sD8 A B 172 8 1/4 + 174 + 3.03 16 3/8 & 3/8 5 B16 65,936
TECHNICAL OPERATIDNS O A 4 3/4 5 1/8 - 3/8 = 7.31 13 172 & 5 1+ 376 6+536
TIMES MIRROR CO. TMC N 15 3/4 16 = 174 o 1.56 25 7/8 15 374 10 31,145 4904533
TURNER COMM. ] 3 3 .00 ] 3 7 14486 49458
WASHINGTON POST CO. WPOD A 16 17 378 - 1 3/8 = T.91 37 15 374 & 4y 749 75,984
WOMETCO WOM N 9 8 3/8 + S/8 + 746 19 3/8 T 17/8 7 649295 564655
Cablecasting TOTAL 333,978 7+375,008
AMECO** ACO 0 174 174 .00 3 1/8 1+200 300
AMER. ELECT., LABS*x AELBA ] 1 5/8 1 + 5/8 + 62.50 3 5/8 1 1672 2y717
AMERICAN TV & COHMM. AMTV 0 14 3/4 13 + 1 3/4 + 13.46 39 T 1/4 51 3: 056 45,0786
ATHENA COMM . ** a 3/8 172 - 1/8 - 25.00 S 172 3/8 2+126 797
BURNUP & SIMS BSIM o0 19 7/8 24 1/8 - & 1/4 - 17.61 31 3/4 19 25 T+692 152+878
CABLECOM-GENERAL ** cce A 2 174 1 3/ + 172 + 28.57 8 7/8 1 3/4 24536 52708
CABLE FUNDING CORP.+ CFUN o 7 3/8 7 1/8 + 174 + 3.50 9 374 4 172 1,233 9,093
CABLE INFORMATION®® 3] 374 «00 2 172 3/4 663 497
CITIZENS FEINANCIAL CPN A 3 5/8 2 1/8 + 374 + 26.08 9 1/2 2 3/8 11 2,685 9,733
COMCAST 1] 1 3/4 1 3/4 .00 5 3/8 1172 7 1.705 2+983
COMMUNICATIONS PROP. COMU a 2 3/4 2 1/8 + 5/8 + 29,41 9 3/4 2178 14 44435 12.196
Cox CABLE cxc A 10 7/8 9 7/8 + 1 + 10.12 31 3/4 T 374 21 3,560 38+715
ENTRON ENT 0 5/8 172 + 1/8 + 25.00 9 1/4 1/4 4 1,358 848
GENERAL INSTRUMENT GRL N 13 172 13 172 .00 29 1/2 12 1/4 9 6+790 91+ 665
GENERAL TELEVISION=® 0 1172 1 1/4 + 174 + 20.00 4 1/2 1 174 75 1,000 1+500
HERITAGE COMM,*=* u] 5 5 .00 17 172 4 3/4 345 1,725
LVO CABLE LvocC 0 3 3/8 2 3/4 + 5/8 + 22.72 11 174 2 3/4 15 1,879 6y 341
SCIENTIFIC-ATLANTA SFA A 7 7/8 7 + 7/8 + 12.50 15 3/8 6 1/4 10 917 T:221
TELE-COMMUNICATIONS TCOM u] 3 1/4 3 + 174 + B.33 21 - 2 5/8 13 4y 7643 15+414
TELEPROMPTER TP N 4 3/8 4 1/8 + 174 + 5.086 34 172 3 3/4 23 16,482 72,108
TIME INC. TL N 33 1/4 30 7/8B + 2 3/8 + 7.69 63 1/4 25 3/4 7 10+ 380 345+135
TOCOM TOCH 0 31/2 2 3/4 + 374 + 27.27 12 1/8 2 3/4 8 634 2:219
ua-CoLuUMBIA CABLE UACC 1] 4 3/4 3 3/ + 1 + 26.66 15 3 3/4 10 1+607 T+633
VIACOM VIA N 5174 S 1/4 .00 20 4 5/8 9 3,851 20217
VIKOA VIK A 2 172 2 174 + /4 + 11.11 g 1/8 1 3/4 83 2+591 6+477
Programing TOTAL 85:140 B59+194
COLUMBIA PICTURES*% CPS N 2 3/4 2 71/8 - 1/8 = 4,34 9 7/8 2 174 6+ 335 17421
DISNEY DI1S N 37 45 5/8 - 8 5/8 - 18.90 123 7/8 a7 23 29.174 1,079+438
FILMWAYS FWY A 4 174 3 5/8 + 5/8 + 17,24 5 172 2 1/8 9 1,837 7+807
GULF + WESTERN GW N 24 23 7/8 + 1/8 + =52 35 3/4 21 3/8 5 13,947 334,728
MC A MCA N 21 1/8 19 1/2 + 1 5/8 + 8.33 34 174 18 1/2 8 By 3B0 177+027
MGM MGM N 12 3/8 9 3/8 + 3 + 32.00 24 7 5/8 13 5,958 73,730
TELE-TAPE*=* 3} 3/8 3/8 .00 1 3/4 3/8 2+190 821
TELETRONICS INTL. 0 .00 10 172 2 172 L) 943 2:829
TRANSAMERICA TA N 9 1/4 9 + 174 + 2.77 17 5/8 8 7 664561 615+689
20TH CENTURY-FOX TF N 5 3/8 5 1/2 - 1/8 = 2.27 12 3/8 5 -} 8,557 45,993
WALTER READE** WALT 0 174 1/8 + 1/8 + 100.00 1 3/8 1/8 2+203 550
HWARNER WCI N 13 9 3/4 + 3 1/4 + 33.33 39 1/8 9 [-] 17,064 221+832
WRATHER WCo A 5 172 4 172 + 1 + 22.22 16 5/8 3 7/8 42 2:229 12,259
Service TOTAL 165,378 2+590+124
8800 INC. v] 10 12 1/4 - 2 1/4 - 18.38& 17 7/8 10 4 2+513 25+130
JOHN BLAIR BJ N 6 6 1/8 -~ 1/8 = 2.04 13 4 7/8 5 2+403 14+418
COMSAT . co N 37 39 3/8 - 2 3/8 = 6.03 b4 172 37 12 10,000 370.000
CREATIVE MANAGEMENT CMA A 3 3/8 312 - 1/8 = 3.57 9 172 3 & 1,018 3,429
DOYLE DANE BERNBACH ooyl u] 9 8 3/4 + 1/4 + 2.85 23 1/2 8 1/2 4 1,834 164506
ELKINS INSTLITUTEx%* ELKN 0 .00 1 174 1/2 1,897 1+185
FOOTE CONE & BELDING FC8 N 9 3/8 9 3/8 .00 13 3/8 8 1/8 7 24129 19,959
GREY ADVERTISING GREY 8] T 578 T l72 + 1/8 + l1.66 17 1/4 T 172 & 1,263 9+630
INTERPUBLIC GROUP 1PG N 11 1/8 10 3/4 + 3/8 + 3.48 25 3/8 9 3/4 & 24464 274412
MARVIN JOSEPHSON MRVN 0 8 6 3/ + 1 1/4 + 18.51 18 172 6 3/4 [} 1.085 By 680
MCCAFFREY & MCCALL 0 6 174 .00 10 3/4 6 1/4 3 585 3:656
MCI COMMUNICATIONS+ MCIC v] 5 1/8 4 + 1 1/8 + 28.12 8 7/8 3 3/4 12,825 65.728
MOVIEL AB¥¥ MOV A 3/4 172 + 1/4 + 50.00 1 7/8 172 1,407 1,055
MPO VIDEOTRONICS*x% MPO A 2 172 2 + 172 + 25.00 4 7/8 2 540 1+350
NEEDHAM, HARPER NDHMA 0 5 5 1/2 - 172 = 9.09 26 1/4 5 3 917 44585
A. C. NIELSEN NIELS 0 20 1/8 28 - 7 7/8 - 28.12 40 1/2 20 1/8 18 10,598 213284
OGILVY & MATHER 0GIL v] 13 1/2 15 176 - 1 3/4 = 11l.47 32 172 13 5 1,777 23,989
PKL €O. PKL 0 5/8 1/ + 3/8 + 150.00 3 174 1 818 511
J. WALTER THOMPSON JWT N 9 7/8 9 7/8 .00 24 3/4 8 1/4 5 21635 264,020
UNIVERSAL COMM.* s] 1/2 .00 12 172 172 1 715 357
WELLSy RICHy GREENE WRG N B l/4 7 5/8 + 5/8 + B.l9 21 1/8 7T 172 &4 1,623 13,389
Electronics TOTAL 61+044 850+273
AOMIRAL ADL N 11 178 10 1/4 + 7/8 + 8.53 18 7 174 5 5:863 654225
AMPEX APX N 3 1/2 3 3/4 - 1/4 - 5.66 6 7/8 3 1/8 8 10.878 38.073
CCA ELECTRONICS CCAE 0 - 00 3 7/8 1 a8l 770
COHU, ENC. COH A 31/8 .00 T 7/8 2 5/8 6 1:542 4,818
COLLINS RADIO CRI N 24 3/4 24 374 .00 25 7/8 15 1/4 17 2y968 73,458
COMPUTER EQUIPMENT CEC A 2 1 5/8 =+ 3/8 + 23.07 2 7/8 1 3/8 13 2+366 4y 732
CONRAC CAX N 14 174 14 3/8 - 1/8 = .B6 31 1/8 13 174 T 1.261 17,969
GENERAL ELECTRIC GE N 61 1/8 62 5/8 -~ 1 172 = 2.39 75 7/8 55 20 182+348 11r146+021
HARRIS-INTERTYPE HI N 28 3/4 27 7/8  + 7/8 + 3.13 49 1/6 24 172 10 6r223 178,911
INTERNATI10ONAL VIDEO 1vCp 0 3 3/4 3 3/4 .00 14 3/¢4 3 3/4 7 2,745 105293
MAGNAVOX MAG N 7 3/4 6 374 + 1 + 14.81 29 5/8 6 174 16 17+806 137+996
3IM MMM N 73 172 78 3/4 - 5 1/4 - &.66 91 5/8 71 3/4 29 113,054 84309469
MOTOROLA MOT N 45 172 48 1/4 - 2 3/4 - 5.69 68 3/4 4l 1/4 1é& 27740 1+262+170
OAK INDUSTRIES OEN N 9 7/8 g 3/4 =+ 1/8 + 1.28 20 172 9 1/2 4 1.639 16+185



Apgprox. Total market
Closing Cilosing ghares capitali-
Stock We .. Wed. Net change % change 1973 P/E out zation
symbol ot o Jan, 2 In wee in week High Low ratfo (000} (000)
RCA RCA N 18 5/8 18 7/8 - 174 =S 1.32 39 1/8 16 172 8 74+515 1+387+841
RSC INDUSTRIES RSC A 1174 1 1/4 .00 2 172 11/8 9 34458 44322
SONY CORP SNE N 21 1/4 27 172 - & Y/4 - 22.72 57 1/4 21 174 18 66250 1,407,812
TEKTRONLIX TEK N 36 174 42 1/8 - 6 5/8B - 15.45 56 5/8 29 1/8 17 8,185 2964106
TELEMATION®® TIMT a 1 3/4 1 7/8 - 1/8 = 6.66 4 3/4 11/2 1,050 1,837
TELEPRO INDUSTRIES Q 2 1/2 00 2 172 174 16 475 1,187
WESTINGHOUSE WX N 24 3/4 25 = 1/4 = 1.00 47 3/8 24 3/4 11 88,595 211929726
ZENITH lE N 25 172 26 1L/ =~ 3/ = 2.85 56 25 8 184888 481,644
TOTAL 6384730 27,040,165
GRAND TOTAL 1,365,129 40+457+358
Standard & Poor's Industrial Average 103.98 109.14 —5.18
A-American Stock Exchange Over-the-counler bid prices supplied by P/E ratios are based on earnings-per-share * P/E ratlo computed with

M-Midwest Stock Exchange

N-New York Stock Exchange
C-Over the counter (bid price shown)
P-Pacific Coast Stock Exchange

Washington.

Hornblower & Weeks, Hamphill-Noyes Inc.,

A btank In closing-price columns
indicates no trading in stock.

gains or losses.

figures for the last 12 months as published
by Standard & Poor's Corp. or as obtained
through Broadcasting's own research. Earn-
ing figures are exclusive of extraordinary

earnings figures of company's
last published fiscal year.

1 No annual eernings figures
are avallable.

** No P/E ratio |s computed;
company registered net losses.

CURRENT AND CHANGE YEAR EARLIER
Net Par Net Per
Comoany Period/Ended Revenues Change Income Change Share Hevenues Income Share
Communications Properties inc. year 10/31 13,799,089 + 19.9% 546674 — 14.6% a2 11,504,153 640,373 a5
Walt Disney Productions Inc. ...... 3 mo. 12/31 78,875,000 + 14.2% 5,889,000 + 17.3% .20 69,037,000 5.024.000 a7
Lambk Communications Inc. ........ 6 mo. 11/30 2,517,000 + 36.2% 133,600 + 68.0% .06 1.848,400 79.500 .03
A, C. Nielson CO. ...vvvrueeenreens 3 mo. 11/30 40,281.478  + 15.6% 2616364 — 10.1% .25 34,852,288 2,910,403 27
Fates & Fortunes.

Media general manager KVIL-AM-FM Highland Mel Furney, formerly with CBS, New
Park, Tex. He is succeeded by George York, named manager of sales and cus-
Raymond  Balson, Corwin, formerly VP and general man- tomer service, Reeves Cinetel, New York.
general sales mana- ager, wioU(aM) Kokomo, Ind. Jay Wil-  Gary Brazeal, with KcKN-aM-FM Kansas

ger, WTYN-TvColum-  liams, sales manager, WVBF, appointed (City Kan., named operations director.

bus, Ohio, named VP and station manager. All are Fair- Gene All ith f

VP  and general banks Broadcasting stations. LD 3\ Biep G LIS EENG W S b

manager WTVQ(TV)
Lexington, Ky.
WTvQ was WBLG-TV
prior to purchase by
i Starr” Broadcasting
Co.

George C. Castrucci,
business  manager,

als
Taft Broadcasting Co., named VP admin-
istration and planning. He is succeeded
by John C. Halloran, business manager

of group owner's WKRC-aM-Tv and
WKRQ(FM) Cincinnati.

Daniel B. Bradley, director of radio and
TV for 1973 gubernatorial campaign of
Representative Charles W, Sandman (R-
N.J.), named general manager, WSLT-AM-
FM Ocean City, N.J.

Frank Gunn, station manager, KAKE(AM)
Wichita, Kan., elected VP, KAKE-AM-TV.

John J. Lynch, financial VP and treas-
urer, Adams-Russell Co., Waltham,
Mass., appointed president of subsidiary
Aurovideo-Broadcast (wyTv[Tv] Youngs-
town, Ohio, and WwLOB[AM] Portland,
Me.).

Robert O. Cooper, VP and general man-
ager, WKOX(AM)-wvFB(FM) Framing-
ham, Mass.-Boston, appointed VP and

Roger H. Coleman, general manager,
WGIL(AM)-WAAG(FM)  Galesburg, 1Ill,,
elected president of licensee, Galesburg
Broadcasting Co.

William F. Howard IIl, sales manager,
wJIMD(FM) Bethesda, Md., named station
manager, WHFM(FM) Rochester, N.Y.

Bill Logan, promotion director, WAVE-AM-
TV Louisville, Ky., named director, TV
operations, WMT-Tv Cedar Rapids-Water-
loo, Iowa. All are Orion Broadcasting
Co. stations.

Susane K. Larson, sales staff, wGLC-AM-
FM Mendota, Ill., named operations man-
ager.

Jean T. Ensign, assistant-community
relations, Northern Westchester hospital,
Mount Kisco, N.Y., named creative di-
rector, wvox-AM-FM New Rochelle, N.Y.

Peter Rojewicz, advertising representa-
tive, Teleprompter, in Worcester, Mass.,
named director of development and public
relations, noncommercial WICN{FM),
there.

Barbara Williams, programing and ad-
ministrative assistant, WNic-AM-FM Dear-
born, Mich., named community-relations
director.
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Oklahoma City, named community re-
lations director.

Broadcast Advertising

Jack Galassini, with sales staff, wsFa-Tv
Montgomery, Ala., appointed national
sales manager. John Purcell, national/
regional sales manager, named local sales
manager.

Richard F. Appleton,
general sales mana-
ger, KFSN-Tv Fresno,
Calif., named direc-
tor of sales, WPVI-TV

Philadelphia. Both
are Capital Cities
stations.

John Risher, local

sales manager, WiXy-
(AM) Cleveland,
named general sales
Appleton manager, He is suc-
ceeded by Jerry Gilles, account executive.

Arthur R. Klein and Peter A. Georgescu,
management supervisors, Young & Rubi-
cam International, New York, named
senior VP’s.

Sanford S. Ackerman, formerly with

Touche Ross & Co., New York, account-
ing firm, named senior VP in charge of



finance, Needham, Harper & Steers, New
York.

La0Waad ;I';::Alt.u..""‘. v aaits .'.niiﬁ., ieic-
vision Advertising Representatives, New
York, named sales manager, New York.
Dan Cosgrove and Bob Roganti, account
executives, named group managers, New
York.

Harold S. Tower, general manager, WSFL-
(FM) Bridgeton, N.C., named general
sales manager, wkAP(aM) Allentown, Pa.

Donald H. Cady, VP-account executive,
Needham, Harper & Steers, Los Angeles,
named VP-account supervisor, Erwin
Wasey Inc. there.

Craig Roberts, news director, WTix(AM)
New Orleans, named director of broad-
cast productions, Charles Dolce Advertis-
ing there.

Leo Fassler, formerly head of his own
new product development firm, joins
Warren, Muller, Dolobowsky's creative
department as senior writer, New York.

James W. Messner, with sales staff, Nor-
man, Navan, Moore & Baird advertising.
Grand Rapids, Mich., appointed VP and
member of the executive committee.

Rick Heritage, senior executive producer,
General Electric Cablevision, Anderson,
Ind., named copy chief and assistant
media director, The Mathewson Group,
Indianapolis agency.

David P. Grigsby, senior research analyst,
Metro TV Sales, New York, named re-
search manager.

Robert F. Monement, copy supervisor,
D’Arcy - McManus - Masius, Bloomfield
Hills, Mich., joins Burton Sohigan, De-
troit as senior writer. Roy Jackson, for-
merly art supervisor, Detroit News, nam-
ed art supervisor at Burton Sohigan.

Ed Carter, VP, Zimmer, McClaskey
Lewis, Louisville, Ky., named associate
creative director for broadcast produc-
tion. Mike Stone, assistant to broadcast
producer, named manager of broadcast
production at agency.

Nora Scott Walker, promotion secretary,
KRTV(Tv) San Diego, named assistant di-
rector of advertising and promotion.

Programing
Albert G, Hartigan, director of special

projects, Worldvision Enterprises, New
York, elected VP-special projects.

Richard K. A’Hearn,
VP in charge of pro-
gram properties, Alt-
man Productions,
Washington produc-
tion firm, named pro-
gram director, WPLG-
TV Miami.

Doug Duperrault,
administrative assist-
ant to president
of WFLA-AM-FM-TV
Tampa, Fla., named
program director, WFLA-Tv.

Frank D. Murray, VP-sales, Mapleleaf
Films, Toronto, returns to ITC of Can-
ada Ltd. as general manager, responsible
for distribution in Canada of all proper-
ties and programing of Independent Tele-

A'Hearn

vision Corp., New York.

Ben Halpern, East-
ern manager, Uni-
versal Television’s
press department,
New York, transfer-
red to Hollywood as
executive in charge
of TV press depart-
ment for parent Uni-
versal Studios.

Ronald Cassinelli,
from WEzE(AM) Bos-
ton, appointed pro-

Halpern
gram director, WHFM(FM) Rochester,
N.Y.

Paul Meyer, acting production manager,
wuTv(Tv) Buffalo, N.Y., named produc-
tion manager. Denise McGeein, secre-
tary, named program coordinator.

Gene Kirby, program manager, CKEY-
(aM) Toronto, named VP-programing.

Dale Conquest, sportscaster, WTVN-TV
Columbus, Ohio, named sports director,
wkRC-Tv Cincinnati. Both are Taft sta-
tions.

Milt Kahn, publisher of Mil’'s Mirror,
sports newsletter, named sportscaster at
kPix(Tv) San Francisco. .

Lovell Dyett, executile producer and
host on local programs’ for WBZ-AM-TvV
Boston, assumes additional duties as
operations manager of WBZ-Tv.

Broadcast Journalism

Richard Crombie, executive news pro-
ducer, xaTu(Tv) Portland, Ore., joins
kKGTv(Tv) San Diego in same capacity.
Susan Carmichael, reporter, wQUA(aM)
Moline, IIl.,, named news director, WiRE-
(aM)-wxTtz(FM) Indianapolis.

Paul Barnett, reporter, WREC-Tv Mem-
phis, named assistant news director.
John Edmund, anchorman, wsLS-Tv Roa-
noke, Va., named anchorman, wviR(Tv)
Charlottesville, Va.

Chuck Rowe, anchorman, wirLs-Tv Chi-
cago, joins KTTv(Tv) Los Angeles, as
weekend anchorman.

Robert Houck, newscaster, WIBG(AM)
Philadelphia joins wIOQ(FM) there in
similar capacity.

Roz Parry, newscaster-producer, WSNs-

Please send

Broadcastin

The newsweekly of broadcasting and allied art

(Tv) Chicago, joins KoLO-TV Reno as
newscaster.

Jerry Shane, news director, KWMT{(AM)
Fort Dodge, lowa, joins WTAE-AM-FM
Pittsburgh as reporter.

Alan Mendelson, reporter-producer,
wFBL(AM) Syracuse, N.Y., joins WHEN-
Tv there as reporter.

Lemar C, Wooley, University of Florida
graduate, joins wrFTv(Tv) Orlando, Fla.,
as reporter. a

Steve Wigodsky, reporter-photographer,
Norfolk (Neb.) Daily News, joins xQTv-
(Tv) St. Joseph, Mo., as reporter-photog-
rapher.

Cablecasting

R. E. Cornwell Jr., division marketing
manager, Cablecom General, Odessa,
Tex. named  ednstruction coordinator,
Heritage Corfifnunications, Des Moines,
Iowa. Don Bridgman, manager-techni-
cian, Cablevision of Eldon, Eldon, Mo.,
named field technician of Heritage.

Frank Kneiser, manager of Covenant
Cable TV system, Millville, N.J., ap-
pointed VP.

Sal Ammirati, engineering manager, Am-
phenol RF, Division of Bunker Ramo,
Danbury, Conn., equipment manufac-
turer, named chief engineer, Cablewave
Systems, Hartford, Conn.

E. C. Oldfield, treasurer, TeteCable Corp.,
Norfolk, Va., named VP for corporate
development.

Equipment & Engineering

John J. Guarrera, chairman and presi-
dent, Sacom, Sun Valley, Calif., equip-
ment manufacturer, arid Robert D. Brisk-
man, director of domestic systems, Com-
munications Satellite Corp., Washington,
have been elected president and divi-
sional director, respectively, Institute of
Electrical and Electronics Engineers,
New York.

William R. Onn, manager of engineering,
ckeY(aM) Toronto, named VP, Shore-
acres Engineering Services. Shoreacres
Broadcasting Co. is CKEY licensee.
Charles B, Cohen and William J. Mc-
Carren, project engineers, CBS Radio,
named associate editors of engineering
department. '
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Allied Fields

David S. Dennisori Jr., who resigned last
month as member of Federal Trade Com-
mission (BROADCASTING, Dec. 17, 1973),
joins Washington law firm of Peabody,
Rivlin, Lambert & Dennison. Mr. Denni-
son’s resignation was effective Dec, 31;
no successor yet appointed.

Philip F. Connolly, account executive,
A. C. Nielsen Co., Northbrook, IIl.,
named VP.

Deaths

K 3 # Otto  Brandt, 57,

= e formerly.  executive
VP of King Broad-
casting Co., North-

west broadcast
group, died in Seat-
tle Jan. 8 of cancer
after year’s illness.
Mr. Brandt resigned
from King . Broad-
casting in 1968 to
take over RCA dis-
Brandt tributorship Native
of New York City, he entered broad-
casting as NBC page in 1933 and
worked up to that network’s station re-
lations department. He served as an air
force pilot in World War II. and re-
turned to broadcasting as ABC director
of station relations, rising to vice presi-
dent of that network. In 1951, he joined

King Broadcasting, becoming executive
VP in 1965. During his career, he was
chairman of the Television Bureau of
Advertising, vice chairman of NBC’s
board of affiliates, and member of TV
board of National Association of Broad-
casters. He is survived by hjs wife, Thel-
ma, and two children, Keith and Tina.

Lizette Sarnoff, 79, widow of late David
Sarnoff and mother of Robert W. Sar-
noff, current RCA chairman, died Jan.
8 in New York following brief illness.
She was leader in hospital and educa-
tional causes and accomplished ama-
teur sculptress. Survivors in addition to
Robert Sarnoff include two other sons,
Edward, chairman of Flect Services Inc.,
New York, and Thomas W., NBC staff
executive VP, West Coast.

Julius F. Brauner,
64, secretary and
general attorney of
CBS Inc. and execu-
tive director, CBS
Foundation Inc., died
Jan. 5 at his Scars-
dale, N.Y., home.
Mr. Brauner joined
CBS as attorney in
1938 and had been
secretary since 1947.
From 1932 to 1938
he was with law firm of Cravath, deGers-
dorff, Swaine & Wood, New York (now
Cravath, Swaine & Moore). He is sur-
vived by his wife, Mrs. Ruth Gordon

Brauner

Brauner; daughtér, Mrs. Edward (An-

drea) Hein of New Providence, N.J.,
and son, J. Frederick Brauner IV of Red-
wood City, Calif.

John C, Cohan, 61,
president - founder,
Central California
Communications,
died in sleep Jan. 2
at his Salinas, Calif.,
home. Cential Cali-
fornia Communica-
tions owns KSBw-
FM-Tv Salinas-Mon-
terey, KSBY-FM-TV
San Luis Obispo, all
California, and seven
cable systems in that state. He is sur-
vived by his wife and four sons.

Ira Blue, 65, talk-show personality since
1959 at kKGo{(aM) San Francisco, died
Jan. 8 after long illness. Mr, Blue is sur-
vived by his wife, a son and daughter.

Donald I. Ball, 69, died Jan. 7 in Scars-
dale, N.Y. Mr. Ball retired in 1969 as
director of program practices for CBS
Radio. During 1930’s and 1940’s Mr.
Ball was radio announcer for CBS. He is
survived by his wife,.one daughter and
one son.

Biuck Ritchey, 58, morning man on Kayo-
(AM) Seattle, died of cancer Déc. 23.
He had been KAYO personality for 10
years, was with Kvi(aM) Seattle for 22
years before that. Survivors include his
wife, Inez, and one son.

As compiled by BROADCASTING Dec, 31
through Jan. 4 and based on filings,
authorizations and other FCC actions.

Abbreviations:  Alt.—alternate, ann.—announced.
ant.—antenna. aur.—aural. aux.—auxillary CARS—
community antenna . relay station. CH— critical
hours. CP—construction permiit. D-day. DA—di-
rectional antenna. ERP—effective radiated power.
HAAT—height of antenna above average terrain.
khz—kilohertz. kw—kilowatts. LS—local sunset.
mhz—megahertz.  mod.—modifications. N-—night.
PSA—presunrise service authorlt'v_[. SCA—subsidiary
communications authorization. SH—specified hours.
SSA—special service authorization. STA—special

For the Record.

temporary awuthorization, trans.—transmitter. TPO
~—transmitter power output. U—unlimited hours.
vis.—visual. w—watts. *—educational.

New TV stations

Applications

s *Anchorage—Alaska  Public  Television Inc.
Secks VHF c¢h, 7 (174-180 mhz); ERP 1034
kw vis,, 2290 kw aur. HAAT 186 ft.; ant. heisht
above ground 230 ft, P.O. address 308 G Street,

99501. d construction cost $855,-
125 first year operaung cost  $307,000;
none. Geographic coordinates 61° 1

revenue
io” north

EDWIN TORNBERG

& COMPANY,

INC.

Negotiators For The Purchase And Sale Of
Radio And TV Stations ® CATV
Appraisers ¢ Financial Advisors

Washington—5530 Wisconsin Ave., Washington, 0.C. 20015
West Coast—P.0. Box 218, Carmel Valley, Calif. 93924

301-652-3766
408-375-3164
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lat.; 149° 527 33” west long. Type trans. RCA
TT-17FH. Type ant. RCA TF-6AH. Legal counsel
McKenna, Wilkinson & Kittner, Washington; con-
sulting engincer Marvin R. Weatherly, Anchornge
Principals: Willlam T, McCaughan i$ president of
Alaska Public Television Inc. Ann. Dec. 21.

» *Monroe, La.—Louisiana Educational Television
Authority. Seeks VHF ch. 13 (210-216 mhz); ERP

316 kw vis.,, 31.6 kw aur. HAAT 1,777 ft.; ant.
height above ground 1,986 fi. P.O. address Box
44064, Capitol Station, Batén Rouge 70804,

Estimated construction cost $778,552; first year
operating cost $113,657; revenue rione. Geographic
coordinates 32° 11° 45" north lat.; 92‘ o 107
west long. T ﬁe trans, RCA TT-50FH. Type ant
RCA TF-12BH. legal counsgl Patton, Bogsgs
Blow, Washington; consulting engirieer W. J Kes:ler
Assoclates, Gainesville, Fla. Principals: H Max
Fetty is exccutive director of Louis:ann Educational
Television Authority. Ann. 1.

n *Williamsburg, Va.—Center of Excellence Inc.
Seeks UHF ch. 46 (662-668 mhz). ERP 525 kw vis.,
105 kw. aur. HAAT 420 ft.; ant. height above
ground 434 ft. P.O. address 137 York Street, Wil-
liamsburg 23185. Estimated construction cost $457,-
000; first year operating cost $162,385; revenue
none. Geographic coordinates 37° 18' §7¢ north

76° 43’ 19" west long. trans. RCA 'I'I'U-306
Type ant, RCA TFU-24J, Legal counsel Geddy and
Harris, Williamsburg; consulting _engineer Jules
Cohen & Associates, Washington. Principals: Rich-
ard B. Brooks is president of Center of Excellence
Inc. Ann, Dec. 21

Action on motion

8 Administrative Law Judge Fomst L. McClenning
in Anaheim, Calif. Orange County Broad-
casting Co., et 5 TV pmcce ing, on presiding
officer’s own rnotlon reo?ened record and scheduled
hearing conference ‘for Yan. 7 for purpose of de-
termining progress of merger negotiations and for
setting date for filing of proposed findings of fact
and conclusions of law ([%?cs 18295, 18297-8,
18300). Action Dec. 28.



Existing TV stations

Final actions

s WIVY(TV) Dothan, Ala.—Broadcast Bureau
granted CP to jnstall precise frequency control
equipment (BPCT-4652). Action Dec. 18.

= KIEM-TV Eurcka, Calif.—Broadcast Bureau
granted mod. of license covering change in studio
location to 5640 South Broadway, Eureka (BMLCT-
768). Action Dec. 18.

s KPUA-TV Hilo, Hawaii—Broadcast Bureau
granted mod. of license covering change in name
of licensee to Heftel Television-Hilo Inc. (BMLCT-
770). Action Dec. 18,

a8 WWL-TV New Orleans—Broadcast Bureau grant-
ed CP to install precise frequency control equipment
(BPCT-4649). Action Dec. 18

s WMAR-TV Baltimore—Broadcast Bureau granted
authority to operate trans. by remote control from
WMAR-TV studio building, 6400 York Road, Bafti-
more (BRCTV-173). Action Dec. 18.

=2 WSYR-TV Syracuse, N.Y.—Broadcast Bureau
granted CP_to install precise frequency control
equipment (BPCT-4654). Action Dec. 18.

s WXII(TV) Winston-Salem, N.C.—Broadcast Bu-
reau granted CP to install alt. main trans. (BPCT-
4668); granted mod., of CP to change type trans.
{BMPCT-7493). Action Dec. 18.

1 WXII(TV) Winston-Salem, N.C.—Broadcast Bu-
reau granted authority to operate trans., by remote
control from 700 Coliseum Drive, Winston-Salem
(BRCTV-174). Action Dec. 20.

Actions on motions

= Administrative Law Judge Frederick W. Dennis-
ton in High Point, N.C. (Southern Broadcasting Co.
[WGHP- and Furniture City Television Co.),
TV proceeding, granted petitions by Southern to
amend application to report minor_change in own-
ership report and to report complaint and summons
against Reynolds Securities Inc., of which Kenneth
H. Mountcastle, 1.94% stockholder of Southern, is
g)irectglr and vice president (Docs. 18906-7). Action
ec. 21.

® Administrative Law Judge Lenore G. Ehrig in
Panama City _and Ke_* West, Fla. (Panhandle
Broadcasting Co. [WDTB-TV] and Brannen and
Brannen), TV and FM proceeding, denied request
by Panhandle for productioti and request for in-
}pect;on of documents (Docs. 19836, 19878). Action
an. 2.

& Administrative Law Judge Chester F. Naumowicz
Jr. in Las Vegas (Western Communications Inc.
[KORK-TV] and Las Vegas Valley Broadcasting
Co.), TV proceeding, continued hear ng now sched-
uled for Jan. 10 to Jan. 31 (Docs. 19519, 19581).
Action Dec, 20.

& Administrative Law Jud% James F. Tiemey in
New York (WPIX Inc. &_VPIX(TV). and Forum
Communications Inc.), proceeding, grantcd
motion by Forum to amend application to update
information affecting broadcaast interests of stock-
holder (Docs. 18711-2). Action Dec. 18.

m Acting Chief, Broadcast Bureau, in New Orleans,

granted request by Screen Gem Stations Inc., li-

censee of WVUE-TV New Orleans, for cxtension
of time to Jan, 28, to file opposition to petition by

Ad Hoc Committee on Sugar Bowl regarding

%roadfsasl of Sugar Bowl football game. Action
ec. 28.

Other action

s Review board remanded to Administrative Law
Judge Herbert Sharfman proceeding involving ap-
plications for transfer of five UHF television sta-
tion permits from D. H. Overmyer to AVC Corp.
for additional findings and conclusions concerning
misrepresentation issue against Mr. Overmyer (Doc.
18950), Original transfer agreement was approved
in order adopted Dec, 8, 1967, and involved KEMO-
TV San Francisco; WECO-TV (now WPGH-TV)
Pittsburgh; WSCO-TV (now WXIX-TV) Newport,
Ky.; MO-TV (now WATL-TV) Atlanta and
KJIKO-TV Rosenberg, Tex. Action Dec. 26.

Rulemaking action

m FCC adopted new rules requiring television sta-
tions to make program logs available for public
inspection and prescribing circumstances under
which they would be made available for inspection
and reproduction (Doc. 19667). Action Jan. 3

Call letter actions
8 KRNT-TV Des Moines, [owa—Seeks KCCI-TV,
5 WMCV(TV) Nashville—Steks WTLT{TV).

New AM stations
Application

= Tallapoosa, Ga.—West Georgia Broadcasting Co.
Sccks 1060 khz, 1 kw-D. P.O. address 202 Norwood
Drive, Gadsden, Ala. 35901. Estimated construction
cost $12,869; first-year operating cost $31,000; reve-
nue $48,000. Principals: James M. Davis and Ronald
H. Livengood (cach 50%). Mr. Davis owns WEIS-
(AM) Centre, Ala. and Mr. Livengood is assistant

manager of WAAX(AM) Gadsden, Ala. Ann,

ec. 13.

Final action

= Jamesville, Va.—Parker-Rew Enterprises. Broad-
cast Bureau granted 1520 khz, 500 w-DA-D (BP-
19425). P.O. adress ¢/o James A. Rew Jr., Olney,
Va. 23418. Estimated construction cost !;7, B
first-year opcrating cost $3,371; revenue $§8,400.
Partnership of Parker-Rew Enterprises owns WEXM-
FM Exmore, Va. Principals: Creston E. Parker and
James A. Rew Jr. (each § Mr. Parker owns
and operates Parker Music Co., Exmore, Va. Mr.
Rew formerly was general manager of WEXM-FM.
Action Dec. 18,

Actions on motions

8 Administrative Law Judge Basil P. Cooper in
Connellsville, Pa. (Connellsville Broadcasters Inc.
IWCVI]), AM proceeding, received reply by Bernard
Stern and Burns Drug Co. to proposed findings of
fact and conclusions of law of Broadcast Bureau
(Doc. 19668). Action Dec. 21.

s Administrative Law Judge Jay A, Kyle in Ports-
mouth, Va. (C ke-Port h Broadcasting
Corp.), AM proceeding, quashed subpoenas directed
to Nirvana Walters, Jack Walters and H Van
Walters, signed on Dec. 11, 1973 (Doc. 19787).
Action Dec. 20.

85 Administrative Law Judge Herbert Sharfman in
Milton, Fla. (Jimmie H. Howell, et al.), AM pro-
ceeding, granted petition by Mr. Howell to amend
his application relating to his acquittal of bribery
charges in Santa Rosa county, Fla. (Docs. 19882-
85). Action Dec. 21.

Other actions

» Review board in Tallahassee, Fla. AM proceeding,
aproved request by Broadcast Bureau to withdraw
its petition 10 add issues against Charles W. Holt,
applicant in Tallahassee AM proceeding (Docs.
19445, 19447). Action Dec. 26,

® Review board in Salem and Derry, both New
Hampshire, AM proceeding, granted petition by
Broadcast Bureau for extension of time through
Jan. 14 within which to file comments on joint
petition to add issues filed by Salem Broadcasting
Co, and New Hampshire Broadcasting Corg. in
Salem and Derry AM Proceedins (Docs. 19434-6).
Proceeding involves applications of Salem and New
Hampshire for frequency at Salem and Spacetown
Broadcasting Corp. at Derry. Action Jan, 2.

Call letter application

® J. Lee Dittert and Dinah L. Dittert, Bellville,
Tex.—Seek KACO,

Call letter actlon

= Carlos A. Lopez-Lay,

Frederiksted, St. Croix,
Virgin Island ranted RA.

Existing AM stations

Applications

8 KPOL Los Angeles—Seeks CP to change night-
time DA. Ann. Dec. 28,

8 WICH Norwich, Conn—Seeks CP to make
gmng;s in ant. system operating parameters. Ann.
ec. 28,

8 WGTO Cypress Gardens, Fla—Seeks CP to op-
erate with 50 kw, DA-D and replace two existing
towers. Ann. Dec. 28.

8 WSIR Winter Haven, Fla.—Seeks CP to increase
daytime power to 1 kw. Trans. site redescribed as
Lake Toward Drive, .75 miles southwest of Winter
Haven. Ann. Dec. 28.

= WKUN Monroe, Ga.—Seeks CP to change fre-
quency to 1490 khz, change to unlimited time with
0 w, 1 kw-LS and requests interim operating
}mlh%rfty on 1490 khz, 250 w, 1 kw-LS-U. Ann.
an. £,

" WPAG Ann Arbor, Mich—Seccks CP to make
changes in DA system MEOV’s. Ann. Jan. 2.

® WVCH Chester, Pa.—Seeks CP to change ant.-
trans. site 10 Dutton Mill Road, 4 miles southwest
x( M;ddleztown Road, Middletown township, Pa.
nn, Jan, 2,

s WEKO Cabo Rojo, Puerto Rico—Secks CP to
:hang; ho:‘im of operation to U with 500 w-DA.
nn. Jan. 2.

Final actions

® Yabucoa, Puerto Rico—Initial decision (FCC
73D-56), released Oct. 24, 1973, proposing grant
of application of James Calderon for new daytime
AM 1o operate on 840 khz with 250 w at Yabucoa
became effective Dec, 13, 1973, in accordance with
rules (Doc. 19057). Ann. Jan. 3.

8 KMCO Conroe, Tex,—FCC affirmed_staff action
which granted application of Family Group Enter-
prises to change call letters of KMCO to KIKR.
Application for review by KIKK Inc., licensee of
KIKK(AM) Pasadena, Tex. and KIKK-FM Hous-
ton, directed against staff action was denied. Action

Jan. 3.
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“a complete package”
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Main channel frequency and
modulation

TBM-2200A
Stereo modulation and
pilot frequency

TBM-2000B

SCA frequency and
modulation

for remote monitoring

e —

& Ao
TBM-2500C
RF amplifier

from the "FULL-CHOICE” line

MCMartin

MCMARTIN INDUSTRIES INC. + 4500 SOUTH 76th STREET
OMAHA, NEBRASKA 68127 + - TELEPHONE {402) 331-2000
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How to protect
yourself
against
Broadcasters
Liability losses

Figure out what you could afford
to lose, and let us insure you
against judgments over that
amount. We're experts in the
fields of libel, slander, piracy,
invasion of privacy and copyright.
We have 5 U. S. offices so we're
instantly available for consultation
in time of trouble. Drop us a line,
and get full details from our
nearest office.

Employers Reinsurance Corp.,

21 West 10th, Kansas City,
Missouri 64105. Other U S,
offices: New York, San Francisco,
Chicago, Atlanta, Houston.




Summary of broadcasting

According to the FCC, as of Nov. 30, 1973

On air Total o# %tlr Total
Licensed S§TA* CP's on afr CP's avthorized

Commerciat AM 4,375 4 16 4,395 51 4,448
Commercial FM 2,431 0 80 2,491 135 2,626
Commercial TV-VHF 506 1 6 513 7 520
Commerclal TV-UHF 90 0 3 192 39 244
Total commercial TV 696 1 9 705 46 764
Educatlonal FM 803 0 25 623 95 723
Educatlonal TV-VHF 88 0 3 ] 4 96
Educatlonal TV-UHF 124 0 18 140 2 143
Total educational TV 212 0 19 231 6 239

* Special temporary suthorization.

Initial decision
s WCV] Connellsville, Pa.—Administrative Law
Judge Basil P, Cooper, in initial decision, proposed

rant of application of Connellsville Broadcasters
nc,, for renewal of license of WCV1 for period not
to exceed one gear (Doc, 19668). Judge Cooper
also proposed $3,000 forfeiture for alleged fraudu-
lent billing practices. Action Dec. 28.

Actions on motions

m Administrative Law Judge John H. Conlin in
Cleveland Heights, Ohio (Friendly Broadcasting
Co.), license renewal proceeding for and
WLYT(FM), granted motion by Broadcast Bureau
and ordered transcr:lpt corrected accordingly (Doc.
19412). Action Dec. 13.

o Administrative Law Judge Lenore G. Ehrig in
Stamford, Conn. (Western Connecticut Broadcasting
Co. [ C] and Radio Stamford Inc.). AM pro-
ceeding, granted request Western and scheduled
prehearing conference for Feb. 5 and ordered hear-
ing, which was scheduled to begin on that date,
ostponed to date to be determined at conference
Doc. 18972-3). Action Dec. 18.

m Chief Administrative Law Judge Arthur A. Glad-
stone in Raleigh, N.C. (WLLE Inc. [WLLE)), re-
vocation of license, designated Administrative Law
Judge Ernest Nash to serve as presiding judge;
scheduled prehearing conference for Jan. 30 in
Washington and hearing for March 18 in Raleigh
(Doc. 19908). Action Dec. 27.

= Administrative Law Judge Byron E. Harrison in
Miami (United Broadcasting Co. of Florida Int)
license renewal preceeding for WFAB, granted
motion by Broadcast Bureau and ordered that time
for filing proposed findings will be Jan. 25 in lieu

of Dec. 17 and time for filing replies will be
Feb. l8 in lieuw of Jan. 14 (Doc. 19664). Action
Dec. 14.

= Administrative Law Judge Reuben Lozner in
Moundsville, W. Va. (Miracle Valley Broadcastin
Co. El1F]), AM proceeding, on petition o
Miracle Valley extended through Jan. 1l time in
which to file proposed findings of fact and con-
clusions of law_and through Jan, 25 _time in which
to file replies (Doc. 19794). Action Dec. 27.

® Administrative Law Judge James F. Tierney in
Birmingham, Ala. (Hertz Broadcasting of Blrmlng—
ham Inc. (WENN-AM-FM] and Johnston Broad-
casting Co. (WILD[AM] and WILN[FM]), AM
and FM proceeding, set certain procedural dates
and scheduled hearing for June 18 in Birmingham
and separate action, denied petition by Citizens
and Southern National Bank to intervene (Docs.
19874-5). Action Jan. 2.

Fines

n KITE San Antonio, Tex.—Broadcast Bureau noti-
fied Doubleday Broadcasting Co., licensee, that it
had incurred apparent liability of $2,000 for viola-
tions of rules by failing to include sponsorship
identification for 20 announcements broadcast Sept.
4 through Sept. 7, 1973. Action Dec. 19.

= WATW Ashland, Wis.—Broadcast Bureau notified
licensee that it had incurred apparent liability of
$1,000 for violation of rules by allowing operators
who held third-class radiotelephone operator per-
mits not endorsed for broadcast station operation
to be in charge of transmitting syst¢m; by allow-
ing operators to make entries in operating logs and
by failing to have equipment performance measure-
ments available for inspection. Action Dec. 17.

Call {etter applications

s KOAD Lemoore, Calif.—Seeks KSIV,
= KRSD Rapid City, $.D.—Secks KTOQ.
8 KGGH Houston—Seeks KEYX.

Call letter actions

8 KACL Santa Barbara, Calif. —Granted KKIO.
8 KGGM Albuquerque, NN\M.—Granted KRKE.
8 KCHY Cheyenne, Wyo.—Granted KNIE,

New FM stations

Applications

8 Sun Valley, 1daho—Sun Valley Radio Inc. Seeks
93.5 mhz, 51 kw. HAAT 2145 ft. P.O. address Box
1340, Hailey, 1daho 83333. Estimated construction
cost $22,950; first-year og/elratipg cost $2,500; reve-
nue $15,000. Principals: Marvin Kent and Patricia
Ann Fransden (togéther 85%), Alfred C. and La-
Vonne H. Cordon (together 15%). Mr. Fransden is
general manager of KSKI(AM) Hailey, 1daho. Mr.
Cordon practices law in Washington. Ann. Dec. 17.
8 *“Hammond, La.—Southeastern Louisiana Uni-
versity. Seeks 90.9 mhz, 10 w. HAAT 116 ft. P.O.
address University, Hammond 70401, Estimated
construction cost §4.000; first-year operating cost
$12,000; revenue none. Principals: Clea E. Parker
is president of Southeastern Louisiana University.
Ann. Dec. 19.

= Quitman, Miss.—Melvin Pulley. Seeks 98.3 mhz,
3 kw. HAAT 300 ft. P.O. address 609 North Jack-
son, Quitman 39355. Estimated construction cost
$30,090; first-year operating cost $24,000; revenue
$40,000. Principals: Mr, Pulley (100%) is general
manager of KDAN(AM) South St. Paul, Minn.
Mr. Pulley also has pending application for new
FM at Philadelphia, Miss. Ann. Dec. 17.

s Bolivar, Tenn.—Bolivar Broadcasting Service.
Seeks 96.7 mhz, 3 kw. HAAT 300 ft. P.O. address
Box 191, Bolivar 38008. Estimated construction cost
$14,150; first-year operating cost $4,200; revenue
$18,000. Principals: Ben L. Enochs. B. 1. sorrells
(each 25%), Ernest Lofton (20%), et al. Mr.
Enochs owns KLPL{(AM) Lake Providence, La. He
also has interest in WDXL-AM-FM Lexington and
WBOL(AM) Holivar, both Tennessee. Mr. Sorrells
has hardware business and Mr. Lofton is pulpwood
buyer, both Lexington, Tenn. Ann. Dec. 12.

= *Amarillo, Tex.—Amarillo Junior College District.
Seeks 93.1 mbz, 14.1 kw. HAAT 4381 .0. ad-
dress Box 447, Amarillo 79178. Estimated construc-
tion cost $37,821; first-year operating cost $38,725;
revenue none. Principals: Dr. A, Martin s
president of Amarillo College. Ann. Dec. 19.

Final actions

= Hodgenville, Ky.—Lincoin Broadcasting Co.
Brouadcast Bureau granted 106.3 mhz, 3 kw. HAAT
235 ft. P.O. address Box 276, Brandenburg, Ky.
40108. Estimated construction cost $29,700; first-
year. operating cost $30,470; revenue $60,000. Prin-
cipals: Joseph W. Myers, Josel&h R. Jones and
James L. Jones (each 33%3%). Mr. Myers is gen-
eral manager of WMMG(FM) Brandenburg. Messrs.
Jones own grocery stores in Brandenburg and Eliza-
ll:gthtown. both Kentucky (BPH-8359). Action Nov.

s *Lehman, Pa.—Pennsylvania State University.

Broadcast Bureau granted 90.1 mhz, 10 kw, HAAT

78 ft. P.O. address Lehman, 18708, Estimated con-

struction cost $9,628; first-year operating cost $3.-

000; revenue none. Principals: Michael Baker is
resident of board of trustees, Pennsylvania State
niversity (BPED-1660). Action Nov. 21,

= Union City, Tenn.— Perkins Broadcasting Co.
FCC granted 104.9 mhz, 3 kw. HAAT 300 ft.
(BPH-8462). P.O. address Box 370, McKenzie,
Tenn. 38201, Estimated construction cost $55,610;
first-year oEgrating cost $36,000; revenue $60,000.
Principal: R. Perkins, sole owner. Mr. Perkins
is 10% owner of WHDM(AM) McKenzie; 45%
owner of WBHT-AM-FM, Brownsvilie, Tenn, Mr,
Perkins also has building supply, retail and con-
tracting interests in McKenzie. Action Jan, 3.

8 Waupun, Wis, — Collins Broadcasting Corp.
Broadcast Bureau granted 99.3 mhz, 3 kw. HAAT
141 ft. (BPH-8504). P.O. address: 609 Home
Avenue, Waupun 63963, Estimated construction
cost: $42,851; first-year operating cost: $6,000;
revenue: $25,000. Principals: Jerry J. and Catherine
J. Collins (together 97%). Collins Broadcasting
owns WLKE(AM) Waupun. Action Dec. 14,

u Cedar City, Utah—Southern Utah Broadcasting
Co. Broadcast Bureau granted 92.5 mhz, 30 kw.
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HAAT 12 ft. (BPH-8348). P.0O, address Radio

Station KSUB, Box 819, Cedar City 84720. Esti-

mated construction cost $41,830; first-year operat-

ing cost $9,600; revenue $30,000. i’rincipals: Howard

D. Johnson, Donald E. Cartwright, ¢t al. Southern

g;nh Iglso owns KSUB(AM) Cedar Clty. Action
c. 12.

Actlons on motions

® Administrative Law Judge John H. Conlin in
Santa Paula and Fillmore, both California, (Jerry
Lawrence et al.), FM proceeding, set certain pro-
cedural dates and rescheduled hearing for March §,
1974 (Docs. 19865-68). Action Dec. 20,

® Administrative Law Judge John H. Conlin in
Winchester, Ky. (WKKY Ilnc. and Clark Com-
munications Co.), FM proceeding. ordered that
exhibits relating to issue added by review board
will be exchanged by Jan. 15; notification of wit-
nesses desired for cross-examination will take
place by Jan. 22 and hearing will resume Jan. 29
{Docs. 19748-9). Action Dec. 18.

8 Administrative._ Law Judge Lenore G. Ehrig in
Sacramento, Calif. (Intercast Inc. and Royce Inter-
national Broadcasting), FM proceeding, deferred
ruling on oppositions to various outstanding dis-
covery matters pending filing by Edward Royce
Stolz 11 of petition requesting change in location
of hearing to Sacramento, Calif. and action by
chief administrative law judge on that request and
similarly deferred ruling on Mr. Stolz’ petition for
waiver of certain rules (Docs. 19516, 19611).
Action Dec. 28.

s Chief Administrative Law Judge  Arthur
Gladstone in Arkadelphia, Ark. (Great Southwest
Media Corp., Kent Stephen Hatfield and Arka-
delphia Broadcasting Co.}, FM proceeding, desig-
nated Administrative Law Judge Jay A. kyle to

serve as presiding judge and scheduled prehear-
ing conference for Jan. 14 and hearing for Feb. 25
{Docs. 19892-4). Action Dec. 17.

s Chief  Administrative Law  Judge  Arthur
A. Gladstone in_Hattiesburg, Miss. (Deep South
Radio Inc., Circuit _Broadcasting  Co. and

James A. McCullough Enterprises), FM proceed-
ing, designated Administrative Law Judge John H.
Conlin to serve as presiding judge; scheduled pre-
hearing conference for Jan. 15 and hearing for
Feb. 26 (Docs. 19889-91). Action Dec. 17.

s Administrative Law_Judge James F. Tierney in
Washington (Pacifica Foundation), educational FM
proceeding, granted petition by Pacifica to amend
application to reflect acquisition of wholly-owned
subsidiary WBAI-FM Inc. (New York) with condi-
tion previously applied to petition to amend
granted (FCC 73M-1205). Action Dec. 18.

Other action

= Review Board in Fulton, Miss., FM proceeding,
granted motion by Itawamba County Broadcasting
Co. for extension of time through Jan. 14 within
which to file reply to opposition of Tombigbee
Broadcasting Co. (Docs. 19839-9), Proceeding in-
volves mutually exclusive applications of ltawamba
County and Tombigbee for new FM on ch. 269
(101.7 mhz) in Fulton. Action Dec. 28.

Rulemaking actions

m FCC amended FM table of assignments with
assignment of class A channels to following com-
munities: _ Chillicothe, Ili. (232A); Derby, Kan.
(240A); Jena (25TA) and Tallulabh (285A), both
Louisiana; Amherst, Mass. (265A): Bowling Green
(265A) and Butler (288A), both Missouri; Ship
Bottom, N.J. (261A); Pageland, S.C, (272A) and
Brattleboro, Vt. {(224A and 244A). Action Jan, 3.

= Sault Ste. Marie, Mich.—FCC adopted amend-
ment of FM table of assignments by substitution
of ch. 258 for ch. 224A at Sault Ste. Marie
and assignment of ch. 267 to community. Commis-
sion also ordered WSMM(FM) Sault Ste. Marie,
presently operating on ch. 224A, to operate instead
on ch. 258. This gives Sault Ste. Marie two class C
assignments in place of its single, occupied class A
facility (Doc. 19707). Action Jan. 3.

= Acting Chief, Broadcast Bureau, on réquest of
Joe Biard, extended through Jan. 18 time in which
to file comments and through Feb. 8 time in which
to file reply comments in matter of amendment of
FM table of assignments for Little Rock, Benton,
Batesville and Mountain View, all Arkansas (Docs.
19879, RM-2020, RM-2064, RM-2113, RM-2226).
Action Dec. 27.

Call letter applications
8 Connor Broadcasting Co., Bethany Beach, Del.—
Seeks WTITR-F]

8 *Florida Institute of Technology, Melbourne,

Fla.—Secks *WFIT(FM).

® Pioneer Broadcasting Co,, Vevay, Ind.—Seeks
WMGH(FM).

& Booneville Broadcasting Co., Booneville, Miss.—
Seeks WBIP-FM.

m *Calvary Christian College, Paris, Ohio—Seeks
*WMCM(FM).

® *Pennsylvania State University, Lehman, Pa—
Seeks *WPSI(FM).




Professional Cards

JANSKY & BAILEY
Atlantic Ressarch Corporation

Shirloy Hwy. at Edsall Rd.
Alozandris, Va. 22314

(703) 354-2400
Member AFCCE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENCINEERS

Box 798, Upper Montclair, N.]. 07043
Phone: (201) 746-3000
Member AFOOE

EDWARD F. LORENTZ
& ASSOCIATES
Consviting Engineers
(formarly Commarcial Radio)
1334 G St., N.W., Svite 500
3471219
Washington, D. C. 20005
Member AFCCE

COHEN and DIPPELL,P.C.
CONSULTING ENGINEERS
527 Munsey Bldg.

s!M) 7830111
Washington, D.C. 20004

Member AFCCE

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
1771 N $t., N.W.  296.2315
WASHINGTON, D. C. 20036
Member AFOOR

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
2922 Telestar Ct. (703) 560-6800

Falls Church, Va. 22042

Member AFOOE

LOHNES & CULVER
Consulting Engineers
1156 15¢h St., N.W., Suite 606
Washington, D.C. 20005
(202) 296-2722
Member AFCCE

ROBERT E. L. KENNEDY

1302 18th St., N.W., 785-2200
WASHINGTON, D.C. 20036

Member AFCCE

A, EARL CULLUM, JR.

CONSULTING ENGINEERS
INWQOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209
{214) 631-8360
Member AFCCE

SILLIMAN, MOFFET
& KOWALSKI
T11 14th St., N.W.
Republic 7-6646

Washington, D. C. 20005
Member AFOOE

JOHN B. HEFFELFINGER

9208 Wyoming Pl. Hiland 4-7010

KAMSAS CITY, MISSOURI 64114

JULES COHEN
& ASSOCIATES

Suite 716, Associations Bldg.
1145 19th St., N.W., 659-3707
Washington, D. C. 20036

Member AFOCE

STEEL, ANDRUS & ADAIR
CONSULTING ENGINEERS
2029 K Street N.W.
Washingten, D. C. 20006
(202) 223-4664
{301) 827-8725
Member AFCOE

HAMMETT & EDISON
CONSULTING ENCGINEERS
Radio & Television
Box 68, Intemational Airport
San Francisco, California 94128
(415) 342-5208
Membsr AFOCE

CARL E. SMITH
CONSULTING RADIO ENGINEERS
8200 Snowville Road
Cleveland, Ohio 44141
Phone: 216-526-4386
Member AFOOB

VIR N. JAMES
CONSULTING RADIO ENGINEERS
Applications and Field Engincering
Computerized Frequency Surveys
348 Colorado Blvd.—80206
(303) 333.5562

DENVER, COLORADO
Member AFCCE

E. Harold Munn, Jr.,
& Associates, inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517-278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 west 57th Street
New York, New York 10019
(212) 246-3967

JOHN H. MULLANEY
CONSULTING RADIO ENGINEERS
2616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

MERL SAXON
CONSULTING RADIO ENGINEER
622 Hoskins Street
Lufkin, Texas 75901

634-9558 632-2821

Service Directory

DAWKINS ESPY
Consulting Radio Engineers
Applications/Field Engineering
F.0. Box 3127—0fympic Station 90212
BEVERLY HILLS, CALIF.
(213) 272-3344

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS, AM-FM.TV
Monitors Ropaired & Certifled
103 §. Market? St.

Lee's Summit, Mo. 64063
Phone (814} 524-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM-TY

445 Concord Ave.
Cambridge, Mass. 02138
Phene (617) B876-2810

SPOT YOUR FIRM'S NAME HERE

fa Be Seen by 120,000 Readers—
among them, the decision making sta-
tion owners and managers, chief engi-
neers and technicians—applicants for
am fm tv and facsimile facitities.
*1970 Readership Survey showing 3.2
readers per copy.

Oscar Leen Cuellar
Consulting Engineer
1563 South Hudson
{303) 756-8456
DENVER, Colorado 80222
Member AFCCE




m *Public Communication Foundation for North
Texas, Dallas—Seéeks *KERA-FM.

® Southern Utah Broadcasting Co., Cedar City,
Utah-—Seeks KSUB-FM.

Call letter actions
m Cascade Broadcasting Corp., Yuba City, Calif.—
Granted KHEX(FM},

® Electra Broadcasting Corp. of Florida, Crystal
River, Fla.—Granted WXTR(FM).

m Happy Acres Broadcasting Co., Jessup, Ga.—
Granted WELA(FM).

® *Lincoln  University,
*WLNX(FM).

» Stereo Beam Corp., Cedar Rapids, Jowa—Granted
KOWC(FM). ]

» Communicators Inc., Jowa City—Granted KOLG-
(FM).

m *Centenary College of Louisiana, Shreveport,
La.—Granted *KSCL(FM), '

m *Stonehill College, Easton, Mass, — Granted
*WSHL-FM.

m *Souih Eastern Massachusetts University, North
Dartmouth, Mass.—Granted *WUSM(FM).

® *Rockland Public Schools, Rockiand, Mass.—
Granted A'WRPS(FM).

& *Operation .Opl:(ortunluu—Clark County, Las
Vegas—Granted *KCEP(FM). )

West Long Branch, N.J.—

Lincoln, IlIl. — Granted

m *Mdnmouth College
Grafited *WMCX(FM).
m Wats Broadcasting
Granted WAVR(FM).
m Triplett Broadcastii:/z Co., Upper Sandusky, Ohio
—Granted WYAN-F )

m Carlos Rivera, Luquillo, Puerto - Rico—Granted
WEEG(FM).

u Trans-Air Broadcast Corp., Centerville, Tenn.—
Granted WIKA(FM).

Inc.,, Waverly, N.Y. —

n Bridgerland .Broadcasting Co., Logan, Utah—
Granted KVWJI(FM).
m *Shepherd College, Shepherdstown, W. Va.—

Granted *WSHC(FM).

» LaCrosse . Radio Inc., LaCrosse Wis.—Granted
WLXR(FM).

Existing FM stations
Final actions

® KIQQ(FM) Los Angeles — Brodcast Burean
granted license covering changes; ERP 58 kw; ant.
height 1,130 ft. (BLH-5942). Action Dec. 18.

s WLHN(FM) Anderson, Ind.—Broadcast Bureau
granted license covering new FM; ERP 50 kw; ant.
beight 490 ft. (BLH-5545). Action Dec. 18,

m KCIL(FM) Houma, . La,—Broadcast Bureau
granted license coyerlggochanzes; ERP 3 Kkw; ant.
beight 300 ft. (BLH 8). Action Dec. 18.

s *WJJW(FM) North Adams,
Bureau granted Jicense covering new
(BLED-1161). Action Dec. 18.

s*WCBN.FM Ann Arbgor, Mich—FCC, -in re-
sponse 1o request by Bastern Michigan Univc_:rsm{,
licensee of educational WEMUFM), Ypsilanti,
Mich., directed University of Michigan 1o show
cause why its license for educational WCBN-FM
Ann_Arbor (ch, 208) shouid not be modified to
specify operation on ch. 202. Action Jan. 3.

m WMBN-FM Petoskey, Mich.—Broadcast Bureau

granted license covering changes; ERP 1 kw; ant.
height 320 fi. (BLH-5948). Action Dec. 18. .

8 WPMP-FM Pascagoula, Miss.—Broadcast Bu-
reau granted request for waiver of rules to_identify
as Pascagoula-Moss Point, Miss. Action Dec. 14.

u *WXPN(FM) Philadelphia-—Broadcast Buréau
granted licensé coveri changes; ERP 1.9 kw;
ant. height 280 ft. (BLED-1172). Action Dec. 18.

Mass.—Broadcast
station

m *KUHF{FM) Houston — DBroadcast Burea
granted CP to replace expired permit (BPED-
1708). Action Dec. 19.

u KOYE(FM) Laredo, Tex.—Broadcast Bureau
gamed CP to change frequehcy to 94.9 mhz, ch.

5; install new trans, and amt.; ERP 100 kw;
ant. height 115 ft. (BPH-8620). Action Dec. 18.

# *WUVT-FM Blacksburg, Va.—Broadcast Burecau
granted CP to install new trans.; ERP 650 w; ant.
height 145 ft.; condition; remote control permitted
(BPED-1649). Action Dec. 19.

m *WYMS(FM) Milwaukee — Broadcast Bureau

granted license covering new educational FM; ERP

]z')seo e ant. height 870 ft. (BLED-1089). Action
C. N

 WTTN-FM Watertown, Wis.—Broadcast Bureau
accepted data filed Oct. 2, 1973 showing proposed
operation on frequency of 941 mhz (cﬁ. 231);
change ant.; make changes in ant. system; ERP
20 kw; ant. height 285 fi.; remote control per-
mitted (Doc. 19.161). Action Dec. 20.

" m KPST(AM) Preston

Call letter applicatlons
zFlﬁv)lHI(FM) Wailuku, Hawaii—Se¢ks KAOI

8 WVSL-FM Slidell, La.—Seeks WXEL(FM).

8 WABK-FM Gardiner, Me.—Seceks WKME(FM).
m WLRC-FM White Hall, Mich.—Seeks WLRQ-
FM.

» WZOW(FM) Utica, N.Y.—Sccks WWMC(FM).
8 KTW-FM Seattle—Seeks KZOK(FM).

Call letter actions
:Fv:tWAG(FM) Carrollton, Ala.—Granted WAQT-
).

-(-F%vdr)ipmm) Naples, Fla—Granted WCVU-
:F\:'d!;.ZK(FM) Tampa, Fla. — Grarittd WRBQ-

n WWTV-FM Cadillac,
(FM).

Mich.—Granted WKIF-

» WXVI(FM) Three Rivers, Mich.—Grarited -
WLKM-FM.

l(lF\;ll())LH(FM) West Point, Miss.—Granted WKBB-

n WAKN-FM Aiken, S.C.—Granted WNEZ(FM).

s WVQM(FM Huntington, W. Va.—Grahted
WHEZ(FM).

Modification of CP"s,
all stations

m WSWB-TV Orlando, Fla. — Broadcast Bureau
anted mod. of CP to extend completion date to
une 18 (BMPCT-7510). Action Dec. 18.

m KASI, Ames, Iowa—Broadcast Bureau granted
mod. of CP to increase radiation efficiency; condi-
tions (BMP-13694). Action Dec. 19.

» *WWPB-TV Hagerstown, Md.—Broadcast Bureau
granted mod. of CP to extend completion date of
cdncnllignnl TY to June 18 (BMPET-809). Action
Dec. 18.

m WCTF(TVY) Cleveland—Broadcast Bureau granted
mod. of CP to extend completion date to June I8.
(BMPCT-7354) Action Dec. 18,

® WICH-FM Shawano, Wis.—Broadcast Bureau
granted mod. of CP for extension of time to May
15 (BMPH-13715). Action Dec. 19

Other actions, all services

m FCC extended date for filing reply comments in
renewal comparative hearing proceeding (Dot
19154) to Jan. 18. Action Jan. 3.

Ownership changes
Applications

m WQXK(FM) Hialeah, Fla.—Seeks transfer of
control of Great Joy Inc. from Joseph S, Field,
John T. Rutledge, Rone Hartman, et al, (100%
before, none after) to Herbert 8. Dolgoff (none
before, 100% after). Consideration: $80,000 sub-
ject to adjustments. Principals: Mr. Dolic{:lf (100% )
is mnjority_] stockholder of WCMQ{AM) Miami.
Ann, Dec. 7.

Idaho—Secks assignment of
license from Voice of the Rockies Inc. to Cache
Country Inc. for $70,000, Sellers: Rulon Dunn,
president, et al. (100%). Buyers: G, Michael
Adams (80%), et al, Mr. Adams is station man-
ager at KPST. Ann, Dec, 19.

» KTIV-TV Sioux City, lowa—Seeks transfer of
control of KTIV Television Co. from Perkins
Brothers Co. (100% befare, -none after) to Black
Hawk Broadcasting Co. (none before, 100% after).
Consideration: $2.5 million. Principals: Robert
Buckmaster (11.1%), is president of Black Hawk
which owns KWWL-AM-TV and KFMW-
(FM) Waterloo and KLWW(AM) Cedar Rapids,
both Iowa. Ann. Dec. 19.

Aclions

m KCBM(FM) Chico, Calif.—Broadcast Burcau
granted assignment of license from Butte Broad-
castiig Co, to Kragwood Broadcasting Inc. for
$100,000 (BAPLH-161). Secllers: Carl Auel, presi-
dent, et al. Butte Broadcasting is -licensee of
KEWQ(AM) Paradise, Calif. Mr. Auel is station
of KEBR(FM) Sacramento, Calif. Buyers: Wil-
lian E. Frasier and Jeffrey J. Kragel (cach 50%).
Messrs. Frasier and Kragel arc advertising sales
representatives with KCBM. Action Dec. 17.

= WFDF(AM) Flint, Mich. — Broadcast Bureau
goamcd assignment of license from WEFDF Flint

rp. o F.W.P. Corp. for $704,376. (BAL—'I9'I'I;.
Sellers: Elmer A. Knopf, president, et al. (100%).
Buyers: Fanne W. Pelavin (100%). Mr. Pelavin
is board chairman of WFDF Flim Co, He also has
interest in Beverly Hilis, Calif.,, real estate firm
and Houston oil drilling project. Action Dec. 17.

n WKRA(AM) Holly Springs, Miss,—Broadcast
Bureau granted transfer of control of Radio Station
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WKRA Inc. from Sue A. Matheny (51% before,
none after) to Clarence Brooks Wallace and Leola
Rose Wallace (together 39% before, 75% after)
and Joseph J. Cassatta (10% before, 25% after)
(BTC-7187). Consideration: $48,500. Principals:
Mr. Wallace has farm and business interest in
Tate county, Miss. Mr. Cassatta is general manager
of WKRA. Action Dec. 14.

s WRLB(FM) Long Branch, N.J.—Broadcdst Bu-
reau granted transfer of control of Long Branch
Broadcasting Co. from Orlando A. Biamonté, John
1, Gesualdi, and Dennis Mastro (together 60% be-
fore, none after) to John J, and James J. Mazzacco
(together 40% before, 50% after) and Phillip
DeSantis (none before, 50% after). Consideration:
$300,000, Principals: Messts. Mazzacco arc direc-
tors of Long Branch Broadcasting Co. Mr. DeSantis
has 60% interest in Rumson, N.J., real estate firm.
(BTC-7240). Action Dec. 18.

» WDXE-AM-FM Lawrenceburg and WTPR-AM-
FM Paris, both Tenhessee—Broadcast Bureau
granted assignment of licenses from Lawrenceburg
Broadcasting Co. g’BAb7996) and Paris Broad-
casting Co. (BAL-7998) -to H-M-S8 Broadcasting
Co. for $450,000 and $425,000 respectively. Sellers:
National Bank of Commerce of Jackson Tenn. as
trustee of estate of late _Aaron B. Robinson (75%
and 62.7%), Harold L. Simpson (12.5% and 28%)
and Frank M. Davis (6.25% and 9.3%). Sales of
WENK(AM) Union City, Tenn. and WCMA(AM)
Corinth, Miss. remaining properties in. Mr. Robin-
son’s estate, are pending. Buyers: Robin H. and
Ralph C. Mathis, John B, Skeiton Jr. and Ricky J.
Huffman (each 25%). Messrs. Mathis and Skelton
have interest in WCPC-AM-FM Housten, WSJC-
(AM; Magee, WXTN(AM) Lexington and WSAO-
(AM) Senatobia, all Mississippi. Mr. Huffiman also
has interest in WCP Miss.
Action Dec, 17.

Cable

Applications

The following operators of cable television systems
have requested certificates of compliance, FCC
announced Jan, 3 (stations listed are TV signals
proposed for carriage):

m General Television of Minnesota Inc., 2021 Hen-
nepin Avenue, Minneapolis, Minn. 55413 proposes
for Fridley, Minn. (CAC-1722), to add

Winnipeg, Ma, and delete WVTV Milwaukee, Wis.

w Telecommunications . Inc., 27 East Blackwell
Street, Dover, N.J. 07801 proposes for. Mountain
Lakes borough (CAC-2366) and Parsippany-Troy
Hills (CAC-2367), both New Jersey, to delete
WNIS Camden, N.J.

w Twin County Trans-Video Inc., R.D. 4, Allen-

C-AM-FM Houston,

town Pa. 18103 Cpro ses for dhnpmans (CAC-
3378), Coplay (CAC-3379), East Allen township
(CAC-3380), Fountain Hill (CAC-3381), Free-

mansburg (CAC-3382), Hanover township (CAC-
3383), Hanover township, (Northampton coun;y)
(CAC-1384), Heidelburg township (CAC-338
Hellertown (CAC-3386), Lehigh township (CA
3387), Lower Macungie (CAC-3388). Lower Saucon
township (CAC-3389), Moore (lownship (CAC-
3390), North Catasasqua (CAC-3391), Northamg-
ton (CAC-33922‘ North itehall (CAC-3393),
Salisbury township (CAC-3394), South Whitehall
(CAC-3395), Upper Macungie (CAC-3396), Upper
Saucon township (CAC-3397), Whitehall township
(CAC-3398), Allen township (CAC-3372), Allen-
town (CAC-3373), . Bath (CAC-3374), Bethlehem
township (CAC-3375), Bethiehem (CAC-3376) and
Catasauqua (CAC-3377), all Pennsylvania, to add
WNET Newark, N.J.

Final actions

m Lake Charles, La.—FCC ordered LVO Cable
Iric., operator of 12-channel system at Lake Charles,
to show cause why it should not cease and desist
from further violation of same-day network pro-
gram exclusivily requirements. Issuance of order
had been requested by Calcasieu Television and
Radio Inc., licensee of KPLC-TV Lake Charles.
Action Jan. 3.

u Allentown and Bethiehem, Pa.—Inijtial decision
(FCC 73D-57), released Oct. 30, 1973, directing
Service Electric Cable TV Inc., opetrator of 12-
channel system in Allentown-Bethlehem, to cease
and desist from further violation of rules by fail-
irtn}g to carry WBRE-TV Wilkes-Barre, Pa. became
effective Dec. 19, 1973 in accordance with rules
(Doc. 19321). Ann. Jan. 3.

Actlon on motion

& Administrative Law Judge Reuben Lozher in
Port Charlotte and Punta Gorda, both Florida
(Gulf Coast Teleception Inc.), cable pro:
ceeding, anted motions by Gilf Coast and
WBBH-TV Fort Myers, Fla., to extent that agree-
ment between Gulf Coast and WBBH-TV, which
provides by its terms that Gulf Coast will accord
to WBBH- full network exclusivity on its cable
TV systems in Port Charlotte and Punta Gorda, is
approved; terminated hearing proceeding and certi-
fied case to commission for such action as com-
mission may deem appropriale, including issuance
]o)t oe;gle and desist order (Docs. 19834-5), Action
ec. 27.



Classified Advertising

See last page of Classified Secilon for rates,
closing dates, box numbers and oiher detalls.

| RADIO

Help Wanted Management

Salas Manager. Top 50 market. Local salespeople with

limited regional/national experience considered.
$28,500 and incentive. Opening created by forth-
coming internsl promotion due to new station

acquisition. Box N-126, BROADCASTING.

Assistant Corporate Director of Marketing. Major
roup. College gradvate who desires management.
g\usr have local sales experience. $30,000 plus profit

sharing. Submit resume to Box N-128, BROAD.
CASTING.
General Manager. Opportunit for advancement

within group. Strong sales background. Major mid-
waest market, Salary up to $40,000. Send resume to
Box N-130, BROADCASTING.

25% ownership available to ambitious, young radio
executive seeking equity participstion. Best FM fa-
cility in fast growing Midwest city of approximately
400,000 population. If you have sales experience
and are ready 10 run your own show, send resume

to Box N-138, BROADCASTING.

Help Wanted Sales Continued

Salesperson who wants 1o make radio sales a career.
Have had excellent results with women selling and
am Iookin? for replacement to one whoss husband
was ftransterred to another city. ldeal opening for
ambitious and imaginative person. Contact Charlie
Persons, KVBR, Brainerd, MN 56401,

Working Sales Manager, established 100 kw beauti-
ful music FM. Account list, salary plus. Great op-
poriunity with only AM-FM-TV group in jdeal
growth ' market. Confact Barry  Rimler, WBRD-
WOUV, Bradenton, FL 813-746-2183.

You Should Be or are a LSM. X-ROK has the j one
signal in_U.S. {150 kw) and is on i1s way to # one
ratings. The LSM will bill # one dollars and earn
income. Resume & references to Ray
G.M., X-ROK Radio, 101 Arizona Ave.,
El Paso, TX 79902.

Help Wanted Announcers

Personality announcer for merning shift, medium
Florida market. $10,000 10 $15,000. MOR format.
Equal opportunity employer. Send resume 1o Box
A-5, BROADCASTING.

General Sales Manager for top rated Oklahoma sta-
fion. Excellent salary plus override should total
$30,000 first year. Rush resume to Box N-140,
BROADCASTING.

A —50,000 watt sterec FM. Only 24-hour in
market. Excellent lower Michigan community. Expe-
riencad person strong on production with copy writ-
ing sbility. We are an ESE. Send complete resume,

picture, Box A-11, BROADCASTING.

Sales-oriented GM for #1 mid-south AM. Manage-
ment experience required. Superb salary, fringe
benefits. Box A-60, BROADCASTING.

New England’s richest city needs top flight general
manager. Usual opportunity for an unusual talent,
Can you come in, take charge, handle all manage-
ment details of highly successiul operaiion, set
records as a salesperson and inspire sales crew to
break your records? If you have the exparience,
talent snd motivation, we have 1he paycheck that
thould justify your sitting down and writing us the
best leter of your life, EunaI opportunity employer.
Box A-127, BROADCASTING.

Ownership of an AM/FM is what you'll have if you
are now selling $80,000 or more and can do the
same with me, Mild winters . . . no snow. Equal
Cppertunity Employer. 214-657-3307.

Computer System Consultants. Interesting job for per.
sons with 3 to 5 years broadcast operations experi-
ence. Ability to interface with station personnel at

all lsvels. College background essential. Degree
Broadcasting or Education preferred, must be as-
sertive, self-motivated, and & shirisleere profes-

sional. Will be responsible for system implementa.
tion and training at home office and at station
location; approximately sixty percent travel. Send
resume or call Bruce Massie, Compunet, Inc., 747
East Green Street, Pasacdena, CA 91101,

Help Wanted Sales

di

Wanted: An experienced announcer for a C&W for-
mat. Group owner with sales in VA and SC. Must
be able to do production and sales if wanted.
Reply Box A-38, BROADCASTING.

Christian FM Station—S.F, Bay Area. Announcer/
engineer Ist phone. Board shift + Studio/iransmitter
maintenance. Opportunity with expanding group.
Box A-100, BROADCASTING.

Announcer with first phone. Send tape and resume.
Station WAMD Aberdeen, MD 21001.

Morning D.J. music direction experience. Sales ex-
perience helpful. Potential of becoming program
director. State salary requirements. WGLX Radio,
P.QO. Box 161, Galion OH 44833, 419-468-4664,

Florida contemporary needs experienced, talented
jock with good production to entertain within a tight
ormat. $120-$130 to start with good fringe benefits,
security and room for growth. Small market but pro-
fessional sound. Tafes, resumes to WIPC, P.O, Box
712, lake Wales, FL 33853. No calls please.

Florida coastal station wants exceptional morning
personality, MOR confemporary. Above average pay.
Try us. Send tape and resume. Hudson Millar, WIRA,
Fort Pierce. Equal cpportunity employer.

Knoxville, TN. WIVK AM & FM, 50 KW & 100 KW
erp. Immediate opening for solid individual wishing
to bscome member of a stable organization that is
No. 1 in the market. Send air check, resume, picture
1o Bobby Denton, Operations Manager, WIVK, P.O.
Box 10207, Knoxville, TN 37919.

Group owned Detroit radio station has im
opening for smbitious, young salesperson ready fo
move up lo a large market, Company promotion
made position available, Income range 30 to 35K
depending on performance. Send resume to Box

N-132, BROADCASTING.

Sales help wanted: Primary salesperson, small mar-
ket lows station. Good arrangement for performer.
Could lead to sales management. Box A-25, BROAD-
CASTING,

Radio salesperson. Network owned and opersted sta-
tion, Opponunitn 16 advance into national sales in
1 or 2 years. Thirty-five thousand approximate first
year income, Mail resume to Box A.36, BROAD-
CASTING.

Sales manager: Sell me on your being right person
for permanent position. Arizona. Box A-131, BROAD-
CASTING.

Solid opportunity if you know sales and are willing
1o work., You can be a part of a very capable staff
in one of New Mexico's best markets. Contact Jack
Chapman, KGAK, Gallup. 505-863-4444.

Sunny Phoenix . Group-owned, top-rated,
“Beautiful Music” FM has immediste opaning for
aggressive salesperson with proven record. E.O.E.
Rush resume and billing histery in confidence to:
Bob French, Sales Manager, KRFM, P.O. Box 10098,
Phoenix, AZ 85064.

Experienced announcer with Third Endorsed minimum,
Contact Bob Davis, WMDR, Box 4561, Moline, IL 61265,
309-526-3357.

Experienced morning personality wanted for South-
ern Virginia modern country AM. Good production
and news a must. Send tape, resume and recent photo
'o"WRIC, P.O. Box 838, Richland, VA. No phone
calls.

Still seeking experienced onlg, drive-time announcer
for top tri-cities MOR CBS affiliate. No rockers. New
facilities and many benefits. Rush taps, photo if
possible, salary requirements, references and avail-
ability 1o John Carlile, WSGW, P.O. Box 1945,
Saginaw, MI.

Help Wanted Technical

Chief Engineer, Directional AM, automated FM. Mid-
west station with outstanding reputation. EQE. Send
salary resume, references to Box N-171, BROAD-
CASTING,

Chief Engineer. East. Need directional AM and good
FM experience. Immediate opening. Up 1o S'I?,
to start. Send resurne and references. Box A-91,
BROADCASTING.

Help Wanted Technical Continued

Engineer: KOS| AM/FM,- the Denver ares’s good
music stations, need & strong maintenance engineer
to assist our Chief. We're looking for someone
with a first class license, a good ear for audio
quality, college engineering education or exfensive
practical experience in operation, mainienance and
repair of all types of broadcast equipment. If you're
our person, we can offer a fine opportunity: goed
pay and working conditions, a chance to work with
a great staff at a stable and well-respacted station
located in one of the grear family.living areas of
the country. Please send your resume to Chief Engi-
neer, KOSI, P.O. Box 98, Aurora, CO 80010. Equal
Opportunity Employer M/F.

Opportunity for 1st class engineer with some elec-
tronics background to break into engineering. Some
announcing desirable, routine maintenance, etc. Work
into full4ime chief if qualified. Well equipped AM/
FM/CATV, avtomation, etc. Send resume, picture and
requirements 1o Michael McKee, KWCO Radio, P.O.
Box 770, Chickasha, OK 73018.

Chief Engineer for automated FM on Florida’s Treas-
ure Coast. Mosily preventative maintenance. WGYL-
Stareo 1500 20th Street, Vero Beach, FL 32960.
Phone 305-£67-8366. Chris Hubbard, Station Manager.

Wanted: Engineer first ticket for New York City sta-
tion. Call J. Schweighardt 201-694-5201.

Chief Engineer for AM/FM operations in West Palm
Beach, FL, Need person capable of rtaking full
responsibility for gquality operations of number 1
and 2 stations in market. If interested call Larsen
at 305.965-5500.

Broadcast Equipment Sales—CCA  Electronics  Cor-
poration has an opening for an aggressive young
engineer with AM & FM experience preferably at
the chief engineer or technical director levels. The
successful applicant should be prepared to assume
a responsible paosition in administrative home of-
fice sales. Salary commensurate with experience.
Send resume to Clarence Beversage, CCA Electronics
Corp., 716 lJersey Avenue, Gloucester City, NJ,
08030, 609-456-1716.

Help Wanted News

News Director—Dynamic Wisconsin medium market
station. Experienced, responsible, take charge. $7,200
plus benefi's. EOE. Rush resume with references to:
Box A-111, BROADCASTING.

Experienced newsparson ready to move up to stable
position with leading contemporary station. |f you're
strong on digging, imaginative writing and delivery,
and the use of tape. Send resume to Box A.124,
BROADCASTING.

A good solid radio person, experienced, dedicated
and a self starter. The ideal candidate will ba able
to cover local news and sports reporting, do some
play by play and service a small list of established
accounts, The station is located in a fine midwestern
community; we y health and medical insurance,
provide GAS and this is the first staff replacement
in almost three years. Write FULLY to Box A-129,
BROADCASTING.

Wanted: Experienced newsperson fo join aggressive
news oparation at Penn. suburban station. Dig, write
and broadcast local news. Must also have play-by-
play ability. Good salary and generous benefits.
Applicants from minority groups invited. Box A-141,
BROADCASTING.

Wanted: Aggressive and dedicated newsperson who
can ancher and field report. We'll pay. Tape, resume
and salary requirement fto Leonard Will, News
Director, KBCM Radio, 1400 Pierce Street, Sioux
City, 1A 51105,

Wanted: Experienced, conscientious, alert, enterpris-
ing journalist. We're looking for a person with ex-
cellent news judgment, integrity and good profes-
sional air sound. Send tape and resume to: Gene
Hirsch, WIL Radio, Box 1429, $t. Lovis, MO &31B8.
An equal opportunity employer. 0

News Director, WSUS, Franklin, NJ. Long hours, low
pay. But if you have real drive and potential, you'll
row and move on to greater glory. Maximum power
ulltime in fabulous Sussex County recreational area.
Dominant 21 with 23% share. Jay Edwards/Peter
Bardach, 201-827-2525,

Chief Engineer for fast growing production center.
Person selected will take full responsibility for their
dept. You will be working with the latest state of
art equipment and staff of dedicated professional
engineers and production personnel. Send resume
Box A-94, BROADCASTING.

Sacramento correspondant—We're loocking for a con-
scientious newsperson for actuality gathering and
voice reports in the state capital. Current news
affiliation perferred, but will consider all qualified
applications. Send tape, resume and photo. Box
2522, Los Angeles, CA 90054.
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Help Wanted, Programing, Production
Others

Copy Wrlter-Traffic Director—50,000 watt stereo FM.
Only 24-hour in market. Excellent lower Michigan
community, Experienced person strong on copy and
traffic with production ability. We are EOE. Send
complete resume and picture including commercials
you have written to Box A-12, BROADCASTING.

Situations Wanted Sales

Experienced creative ad man. Currently employed,
desires a career in sales/management with fop 100
redio station. Self starter, strong in sales, market-
ing, sales promotion and public relations. Solid
administrative background. Excellent references and
resume available upon request. Reply to Box A-112,
BROADCASTING.

Film Specialist. To produce and direct film documen-
taries and production inserts for midwest university
station and siate ETV network. Requires BA plus five
years experience or equivalent and advanced knowl-
edge of all facets of film production. Minority group
members and women are invited to apply. Immedi-
ate opening. Box A-76, BROADCASTINE.

successful  with adult
Extensive back-
A-133,

Experienced sales manager,
formats, small to medium markets.
ground. Proven results. References. Box
BROADCASTING.

Situations Wanted Announcers

Leading Baavtiful Music Syndication Co. seeks young
but experienced programming person for 2nd unit
brauvtiful music service. Send detailed resume to Box
A.109, BROADCASTING.

Situations Wanted
Management

Announcer Looking for rocker or wild top 40. Cap-
able of up tempo MOR. Creative. Married. 3rd phone.
Willing to relocate. Wish to gain experience in sales.
Box N-120, BROADCASTING.

Entertainer/communicater for mad. or major market.
Q or other rock format. 1st phone,gif:el, experience,
college grad. Box A-61, BROADCASTING.

General Manager, 33 with three years experience
managing MOR station in top 50 market. Sales man-
agement background. Currently earning 22K, deserve
more, Box N-127, BROADCASTING.

Sales Manager looking for challenging sales manage-
ment spot in large market with opportunity for fast
advancement. Responsible for five salesmen and own
list. College graduate, 30, family man. Box N-131,
BROADCASTING.

Young Top 40 Jock/Production Manager now in
medivm market seeks part time job in major market
so | can go to college and get my degree in Radio-
TV. & years experience. guper production. Very
dependable. Box A-73, BROADCASTING.

Broadcasting Schoal grad. experienced in D.J., sports,
news, sales, at small market station on East Coast,
looking for greater opportunity. Will relocate. Box
A-83, BROADCASTING.

Sales Manager: currently salesman in top 20 market
with super track record. Wllling to sacrifice dollars
for mznagement opportunity. College graduate, four
years experience. Box N-142, BROADCASTING.

General Manager proven track record in major mar-
ket. Looking for greater challenge. | know how to
motivate sales and programming staffs. Box N-143,
BROADCASTING.

Creative announcer, former music director, also stron
in copywriting and news, looking to get involved.
Character voices a specialty. Will relocate. Box N-179,
BROADCASTING.

Currently employed top rocker in sales-management
position. Young, vibrant and ready for you. Total
radio, 12 years—all TOP 40. Put it all together—it
works| Prefer South or West but consider all. $22,000
Elu;. Top references and results. Box A-27, BROAD-
ASTING.

Radio is where it's at—Respected radio man, heavily
sales oriented, adminisirative expertise. Station sales
management and prominent nationsl representative
management experience. Desire West Coast, but will
consider all locations for station or rep sales man-
agement position. Box A-54, BROADCASTING.

Experienced Broadcast manager wants V.P. & G.M.
position and has 25M to purchase equity. College
grad. Currently G.M. Box A-87, BROADCASTING.

20 years, 15 menagement. Good record, excellent
credentials. Want to return to West Coast. Prefer
California, medium market. Want livable salary, over-
ride. Present station to be sold. You want SALES.
| want money and West Coast. Let's get together.
Box A-107, BROADCASTING.

1f Your Looking for a Ganeral Manager with 15
years experience; five in management, who can Sell,
Program, Etc. I'm your man, looking for 2 small
market on West Coast. Box A-115, BROADCASTING.

Officer and Genersl Manager of madium market
AM-FM and stockholder/officer of small market
AM-FM group interested in management position in
large market or major group. Came up via pro-
gramming and sales. Thirtzen years experience;
ten years with present employer. Early 30's. High
IQ, hard worker. BBA; believe in catalytic manage-
ment approach. Strong in analysis, planning, per-
ronnel, finance, accounting, motivaiion and com-
patitive strategy. Seeking salaéry, fringe, incentive
based on responsibility and eventuval equity. Lousy
go'fer. Have own briefcase. Box A-120, BROAD-
CASTING.

Selling General Manager—aggressive self-generating.
Will lead and motivate. Excellent track record in
Minagement-Sales. Financially strong. Interested in
solid growth situation. Box A-130, BROADCASTING.

Sales Manager seeks aggressive, growth oriented
station or group. Young sales pro increased station’s
billings more than 403 —without numbers. 10 year
veteran, radio & TV, major and small mezrkets, proven
track record. Can we grow together? Call now
617-473-5501.

Are you looking for an aggressive, young GM? 34,
family man, 14 years experience, 7 in management
including top 1 market. Phone 1-515-279-4081.

General Manager. 14 years experience. Strong on
sales and management. Prefer C&W small market.
\il&pendblo family man. P.O. Box 10252, Norfolk,

Three years experience, some college, endorsed third.
Speech, voicz and acting background. Good voice,
all formats. Box A-92, BROADCASTING.

Tired of Perry Como ‘'Greats.’” Need to lay some
rock on the folks. Four years experience, one com-
mercially. College Broadcasting Degree. Third. Box
A-96, BROADCASTING.

Currently employed DJ seeking change 10 stable
organization with opportunity. First phone, experi-
enced, creative, good wvoice, production, and news.
Prefer 'ptempo MOR, contemporary, CW. Will re-

locate. Resume on request. Box A.102, BROAD-
CASTING.
1742 yrs. exp. network CEW morning man. Now

employed 2 stations. Locking for CAW, MOR, Rock.
Any shift. Money no hassle. 3rd endorsed. Great
rafs. Box A-104, BROADCASTING.

Female DJ. Dependable, creative, tightboard, versa-
tile, authoritative. Weekends and/or evenings. New
Jersey, N.Y.C. area. Anxious. Box A-105, BROAD-
CASTING.

I'm looking for work in Michigan's lower paninsula
as a jock or announcer. Full or part-time, 3rd phone.
L9 newcomsr, age 27, single. More info on request.
Box A-106, BROADCASTINC?.

Major Market Jock, preunflg doing Uptempo MOR,
ood background in Top 40, and in programming,
ooking for largs or medium market, professional
Radio-TV operation that will offer some {elevision
work, Box A-117, BROADCASTING.

Young, Sexy Voice DJ with one year exp. Some
major, currently unemployed, good commercial. Can
hold female audience. Prefer near South area.
Country or MOR. Notify for immediate availability.
Box A-118, BROADCASTING.

28 years experiance, 52 year old man desires perma-
nent Florida residence. Country or easy format.
Family appeal, good voice, pleasant delivery, humor.
Morning show specialty. References, credit excellent.
Box A-123, BROADCASTING.

Tak, Records, Sports, Telephone. All these things
in one show, 15 years of making it work. Too much
energy and talent to go to waste. Gr2at references.
Prefer all-nite. But will take anytime. Make best deal
of your life today. Box A.128, BROADCASTING.

Situations Wan'‘ed Announcars
Continued

MHelp! Ist phone DJ needs job yesterday. Exp. MOR,
Contemporary, day and night shifts, news and sports,
Permanent position in market over 35 thousand. Call
612.866-7332 or write Steve, 7120 Garfield So.,
Minneapolis, MN 55423,

Top 40, MOR, preduction heavy. Looking for market
snd money. Calr.lerry Wendle, 201-347-7446.

Disc Jockey. Experienced, dependable, versatile, crea-
tive. M.C. exp. Wesley Morgan, 408 A Hancock St.,
Bklyn., NY 11216. 212-443-1367 or 574-9215.

1st Phone looking for start. Good training and lots
of talent. Hard worker, money vnimportant. Tony
V;“tg:is, 4103 East Lake Street, Minneapolis, MN

Looking for a good, experienced announcar? Start
your year off right and give me a call right now.
Bill Smith, 516-731-6168B.

1st Phone CIE Grad. 2yrs. exp. major market. Black
Soul Jock still looking. J. Wing “Mosquito’™ 2433
Calverton Hgts Ave., Baltimore 21216. 301-233.463B5.

Experianced, low-key pro. Want med. market, any
location. Prog MOR prog. rock, or easy contemp.
Salary neootiable. Good commercial copywriter. Don
Cohen, 17247 Alta Vista, Southfield, M1 48075. 313-
557-4912 or 517-351-9287.

23-yesr-old 3rd phone—Live air experience at station
in 40,000-plus market. Left in good standing—with
letter of recommendation. MOR, top 40 or ??. Con-
tact D-J, 34892 Winslow, Wayne, MI,

Exparienced play-by-play man looking for greater
opportunity. Experience also board, C&W, MOR and
rock. 1st phone, married, will relocate. §12-881-3505.

Avazilable black comba with four vears of experience
in both my fields. Contact 314.726 0914.

Eight years experience. Prefers Southeast. Small to
medium market. Contact Randy Galliher, 3907 Angol
Place, Jacksonville, FL 32210. 904-771.7386.

Experienced Rock Jock with 1st phone. Available
immediately. Contact Rav Arthur, 1118 Burmont Road,
Draxel Hill, PA 19026. Phone 215-789-4296.

Full or part time. Ist Ticket, no maintenance. Ape
48V2. 8 years experience, can type. Southern Cali-
fornia Area only. Tom Stanton, 19209 Citrus Edge,
Glendora, CA 91740. 213-763-7292. .

Get back to basics . . . no town clown . . . no
jabber ... Just good time Rock 'n Roll . . . three
vears experience ... First phone...go anywhesre.
Available immediately ... Dan 607.767.1398

Licensed communicator looking. Desiras up-‘empo
MOR or beautiful music. PBP, news and prod. ex-
parience. Four years on air. Human, happy, soft
sound. Southeast or relocate. 508 South ©th 5t.
Nacshville, TN 815-227-1760.

6 years—experienced personallty, seeking new top-40

career challenge. Money making sound—creative,
imaginative. Telephone talk, news, commercials.
Personable, dependable—top ratings. First phone

with full knowledge of FCC rules and regulations.
Top broadcast, personal and credit references. Will
travel. Salary open. For alr check, and resume con-
tact: Alan Bianco 312-289.5151. 3094 Lynnwood Ct.,
S'reamwood, |L 60103,

Black Disc Jockey-Newscaster. Experienced, third
endorsed, tight board, aggressive salesman. Clear-
ance Collier, 1444 Shakespeare Ave., Bronx, NY
10452, 212-6B1-6986

Young announcer-DJ desires work in small market
Michigan station. Work hard, learn fast, Harold
Maas, WVAX, P.O. 150, Paoli, IN 47454. B12-723-
35600 between 4-10 p.m.

Experienced D.J., Florida resident, seeks position in
Florida. Conscientious. Third endorsed. Call or
write—1-904-2556950. Mike Hon, 373 Williams Ave.,
Daytona Beach, FL 32018. .

Morning Personality: Phone calls to strange charac-
ters, ¢r2zy news reports, etc. 24, 3 years experience,
3rd phone. Want medium market. Progressive MOR
or similar. Box A-132, BROADCASTING.

DJ, Tight Board, good news and commercial delivery,
can follow directions, willing to go anywhere , , .
NOW. Box A-134, BROADCASTING.

Situations Wanted Technical

Experienced Chief—D.A., FM Stereo, procf, SCA,
STL, automation, design, construction, TV, supervision.
Businessman. Administrative and technically oriented.
Additional qualifications, ideal for chain operation.
Seeking corporate chief or chief position. Will con-
sider TV, Box A.84, BROADCASTING.

Wanted: Fair-minded GM or PD with the ability to
recognize potential. Mature, stable individual with
good voice, desires position as air personality.
ollage grad with five &(ears experience wilth edu-
cational and NPR-affiliated station. For resume wrlte
Box A.139, BROADCASTING.

P.D.-Morning Jock desires straight Jock job at Top
40. 10 year pro in small-medium mkts. Salary $18,000
and up. Rated one, smooth, warm personality. Box
A-140, BROADCASTING.

Production manasgement experience. Copy, still and
motion photo, on air. BA, R-TV management, jour-
nalism_minor. Production or news position wanted.
.I;rrzy Stretch, Rt. 5, Box 2B1, Monroe, LA, 318-373-
5312,

1st, Mam, Married, some experience, reliable, relo-
cate, opportunity for chief or asst. at radio station,
four years DJ experience 3o can combo, especially
MOR all nights if desired. Call Peter at 313-543-
:)'\7'99 or write 26133 Delton Street, Madison Heights,
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Situations Wanted Technical
: Continued

Chief Engineer, experienced all phases, working pre,
prefer West or North. P.O. Box 2134, Spokane, WA
99210.

Situations Wanted News

Studic newsman wants broader base of experience
in other aspects of news reporting. Responsible,
eager to learn. Box A-16, BROADCASTING.

Attention: Rocky Mountain West, Washington and
QOregon. looking to get out of the big city. Family
man, 35, professional with 18 years focal, regional
and national network news experience, seeks posi-
tion as radio and/or TV news Eﬁrector in community
under 75,000 pop. Long term onlg_ Currently free-
lancing in Europe, thus will need 30 days to move.
Box A-43, BROADCASTING.

i‘'m on sperts trip—station tripped out—forced to sat-
isfy frustrations elsewhere. 19 yrs. radio and TV exp.
Management, PD, talk shows, DJ. Heavy play-by-play,
interviews, semi-pro, college, high scheool. Box A-S;,
BROADCASTING.

Sportscaster with New York air experience in radio,
TV, Harness Racing. | can be your sports direcior
to handle straight reporting, commentary, play-by-
play basketball. Racing expertise. Will relocate,
Box A-81, BROADCASTING.

15 years experience in all phases of news. Seek
news director or news announceér position in major
market. Box A-88, BROADCASTING.

Help Wanted Sales

Account Executive. Llarge Midwest market, List
earned 342,000 in 1973. Management possibilities
with growing company. Submit resume to Box N-136,
BROADCASTING.

Help Wanted Announcer

We need a talented TV commercial announcer who
is also capable of handling sports segments on
two daily newscasts. Send resume, indicating salary
raguirements, together with photogreph to Box A-99,
BROADCASTING.

Help Wanted Technical
Chief Engineer—Group owned New England TV-AM

requires Chief with proven administrative and tech-
nical ability. Box A-72, BROADCASTING.

Western VHF on the move, needs studio/VIR
Maint. Engineer. Send resume and salary require-
mants {o Box A-80, BROADCASTING.

Situations Wanted Management
Continued

Sales Manager now in small market. 31, four years
in sales management. Looking for opportunity with
progressive company in larger market. Now earning
25 thousand dollars. Box N-137, BROADCASTING.

Ambitious, young business manager seeks greater
opportunity. Accounting degres, & years television/
radio experience, Present income $17,500. Box N-139,
BROADCASTING.

TV general sales manager dramatically increased ma-
jor market station's revenue share exceeding total
market growth against declinlng station audience
share, With general management as goal, am seeking
accomplishment-minded company. Box A-55, BROAD-
CASTING.

Praduction/personnel manager sesks position as
station manager. 17 years VHF in S.E. Handles FCC
compliance, surveys, cable, license renewal, local
programs, labor, 39, family man, active in church
snd community. Box A-119, BROADCASTING.

Help Wanted News

News Director—Assume full command of outstanding
news department in Florida medivm market. Should
be good air personality as well as journalist and
leader. Send pﬁoto and resume to Box A-33, BROAD-
CASTING.

Weatherperson—Top 50 Midwest market wlith great
potential for innovative talent. Competition is dismal
and exciting talent could make it big. We're number
two and frying harder. Send resume and salary re-
i An Equal Opportunity Employer M/F.

Recent college grad. First Class License. Nine years
oxperience. Currently doing weekend newscasts,
looking for full time position. Excellent references.
Write 572l2 North Poplar, Fostoria, OH or evenings
419-435-7993,

Need human being not just “voice’? Altruistic though
realistic young professional looking for on or off-
air position: news editor; producer; reporter; ND, PD.
Any market, People oriented public affairs. College.
L.A. experience, but money unimportant. I’'ll make
avdience listen, and care. Young, Box 1642, Studio
City, CA 91604. 1.213-766.7421,

Experienced Sports Director, All rlar by play news
angbr{i;c jockey will reiocate. Call after 8 p.m., 814-
943 Ha

Situations Wanted Programing,
Production, Others

tf your small or medium market rock, oldies or adult
contemporary station can pay a creative, hard work-
in% program director a five figure salary contact Box
N-23, BROADCASTING.

Sales/Progreming for Local Origination. Extensive
Sales and Management background in Cable, Tele-
vision, Radio. Thorough knowledge all phases of
Programing. Cepable announcer, including play by
play. First Class license. Experienced, mature, cost-
conscious and budget oriented. Box A-69, BROAD-
CASTING.

Need help in the Rating Race? One of the nations
Top *“Modern Country” Programmers has a desire
to relocate. Mature, family man. Let's get togetherl|
Box A-116, BROADCASTING.

Attention small-medivm market Midwest rockars:
Music director looking for a gig. Experience as top
40 DJ- MD and a gig as record-promotar in major
Midwest market. I'm your man. Gary Lledesma, 116
N, Main, Medford, WI| 54451,

State of the Art programmer/music director. Six
years experience. Research oriented. First phone,
Interested in rock, progressive MOR or oldies.
Tom Collins, 919-787-2853.

Medium market AM or FM. Are you doing con-
temporary rock or would you like to? |f you are
now and not doing so good, or would, and dont
know where to start, contact me. For the price
of a stamp or phone call your station could be
number one. Dean Michael Scort, 3079 Florida Blvd.,
Lake Park, FL 33403, 305-622.8486.

TELEVISION

Help Wanted Management

quir )]
Box A.47, BROADCASTING.

Weekend anchor. Solid reporter with dynamic deli-
very. Capable of handling fiald reporting. We're top
rated news operation in major Northeast market.

E.O.E. Rush resume »and writing samples to Box
A.51, BROADCASTING.
Investigative-action reporter. Long on journalistic

moxie. Able to tell & story with impact and with
sharp productions. Job open April first. E.O.E. Send
resume to Box A-52, BROADCASTING.

Crack roromr able to develop unique features and
meaningtul siéebars. Female or male. Creativity and
the ability to be 8 self starter vital. We're number
one, looking for number one type people. E.O.E.
Rush resume and writing samples to Box A-53,
BROADCASTING.

Experienced TV Action News Reporter who under-
stands what it takes to solve community problems.
Maijor midwest market. Dynamic news operation.
Salary commensurate with ability. Send current
salory with first reply to Box A-65, BROADCASTING,

TV News Producer must be able to handle leader-
ship role in & tough competition news market. Must
bz sharp writer and understand film editing and
photography. Major midwest market, Send all in-
formation first reply to Box A.66, BROADCASTING,

TV News Feature Reporter experience as on-air tal-
ent necessary. Must be inventive and know film pro-
duction ftechniques. Major midwest market. Send all
information first reply to Box A-67, BROADCASTING.

Yeung dynamic executive major New York repre-
sentative seeks station/group management or key
sales position, | will make things happen. Out-
standing qualifications and references. Box A-135,
BROADCASTING.

Managsment smal! or medium market, Over 12 years
all phases, television and radio. Present position 5
years competitive three station market. Homes up
76%, sales up 300%. We're 1. Box A-138, BROAD-
CASTING.

Situations Wanted Technical

Assistant Chief Engineer dasires greater responsibility
and financial renumeration. Age 32, degree.
Will relocate for the right opportunity. Box N-129,
BROADCASTING.

VTR-Video experienced first phone with over 7 years
on Ampex VR1200 and MNorelco-GE color cameras.
Seeking a creative position involving the production
of programs. Prefer to work for VIR facility or big
station producing programs. Willing to relocate, Box
A-30, BROADCASTING.

First phone three years experienced studio engineer,
director switcher of newscasts, commercials, seek-
ing permanence. Box A-98, BROADCASTING.

Situations Wanted News

Young dynamic, experienced, attractive, good fubes.
f you want audience and sponsors, you want me
as your new anchorman for TV or radio and maybe
even news direcior. Box N-198, BROADCASTING.

Experienced, respensible broadcaster, 30, 2 vyears
radio, 3 years TV news production, 2 years college.
New opportunity in TV news desired. Tape, resume
on request. Box A-42, BROADCASTING.

Young, experienced broadcaster now working in
major market, eager to work &5 weatherman in
larger market. Box A-7d4, BROADCASTING.

Experisnced newsman-photographer, 28 years old,
wants to move uvp. Good writer, heavy on news
and features, extensive radio and TV on-air back-
ground. Box A-78, BROADCASTING.

Help Wanted
Programing, Production, Others

Traffic director for Florida station on BIAS computer-
ized system. Need take-charge person thoroughly
familiar with control and manipulation of inventory,
strong leader for department of 4. Salary commen-
surate with responsibility. Write fully to Box A.34,
BROADCASTING.

Producer/Director—Top 50 Midwest market looking
for creative abilitles with strong background in news,
commercials, documentaries and live sports. BA and
track record required. An Equal Opportunity Em-
ployer M/F. Send resume and salary requirements to
Box A-48, BROADCASTING.

Promotion director for NBC affiliate. Top-50 market,
Ohio Valley. Applicant should be familiar with all
phases of station promotion, however, station is
verv strong in on-the-alr promotion. Send resume
with photograph 1o Box A.79, BROADCASTING.

Art director for PTV Station., Responsible for TV
graphics, set design, related print materials. Salary
range, 39,500-$10,500, Equal opportunity employer.
Resums, transcripts, 3 letters of recommendation to
Joan Gordon, WBGU-TV, Bowling Green, OH 43403.

Situations Wanted Management

Sales Manager. Rare opportunity for bright, youn
account executive ready for management, Rapid ad-
vancement with expanding major market television
group. Rush resume to Box N-134, BROADCASTING.

General Manager, 35, three years sales management
in major market, two years as general manager in
medium market. Ready to move up and make your
station “go” Box N-135, BROADCASTING.

{ left my heart in television. Versatile on-air talent/
copywriter, $200 min. Southwest or warm pfd. Box
A-82, BROADCASTING.

Meteorologist: Two vyears
casting for the New England area. Professional
certification by the American Meteoro'ogical So-
ciety. Seeks opportunity in television. Will relocate
to anv_part of the nation. Box A-110, BROAD-

radio experience fore-

CASTING.
Woeathercaster with personality. Top ten, desires
change. All markets considered. Excellent appear-

ance. Industry references. VTR. Not expensive. Box
A-136, BROADCASTING.

Reportar—Have the experiente, background, intelli-
gence. Not run of the mill or limited to a single
talent. For VIR write P.O. Box 24093, Columbus,
OH 43224.

Sports—Experienced in all ereas: reporting, writing,
shooting, editing, VTR available. P.O. Box 6481,
Columbus, OH 43224.

Situations Wanted
Programing, Production, Others

Promotion Manager now #2 man ready for #1 spot
in top 25 market. B.A. in advertising. My work
speaks for itself. Box N-133, BROADCASTING.

Program Manager with 6 years experience. College
graduate looking for better company in large market,
35 years old, major market experience. Box M.141,
BROADCASTING.
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Situations Wanted Production,
Programing, Others, Continued
MA desires college radio-TV post with production

duties. Young, creative, commercial and non-commer-
cial experisnce. Box A-2, BROADCASTING.

Assaciate Director in top 10 with considerable direct-
ing experience seeks Director position in_top 15 mar-
ket. Super references. Strong news. Creative too.
Box A-31, BROADCASTING.

Producer-Writer—Seeking position as producer/ex-
ecutive producer in major market or production
company, major market experience. Solid back-

round in studio production, VTR, 16mm film, Chil-
gren's Television. Good refsrences. Young, responsi-
ble, Innovative. Write Box A.89, BROADCASTING,

Young woman, but all pro seeks challenging job
in television, Heavy experience in film booking,
sales promotion, public relations and news casting.
14 years of solid T.V. experience. Excellent all
around skills. Box A.90, BROADCASTING.

For Sale Equipment Continued

Instruction Continued

IGM 630 surplus typewriter, card reader, remote
controls, sensor cards etc. KOOO Radio, Omaha, NB.
Don Denver, 1-402-556-6700.

Bryan Institute in St. Lovis. Ist class FCC license, ap-
rrov,sd for Vetarans. 314.-752.4371. (Formerly Elkins
nst .,

RCA Model BTF 20-C Transmitter (FM) Parts. We
have a substantial supply of parts for this discon-
tinved model transmitier and will be happy to make
ihem available to any station at a reasonable price.
We hate to throw them out! Contact WEAW, Evans.
fon, IL

For Sale: Pair of 410 CBS Avtomatic Peak Con-
trollers (FM Volymax and FM Stereo Volumax) for
$950.00. WPCY, Winter Haven, FL

3KW ERP, Xmitter Line, Antenna, 10 Channel Stereo
Board. $4500 or separate. On air at WTAO 618-687-
2000.

First Class FCC License theory and laboratory training
in six weeks. Be prepared . . . lat the masters In the
nation's largest network of 1st class FCC llcensing
schools train you. Approved for veterans* and ac-
credited member National Association of Trade and
Technical Schools.** Write or phone the location most
convenient to you, Elkins Institute in Dallas,*** 2727
Inwood Rd. 214-357-4001.

Elkins in Atlanta**, 51 Tenth St. at Spring, N.W.

Elkins in Denver**®, 420 S. Broadway.

Heliax-styroflex. Large stock—bargain prices—tested
and certifisd. Write for price and stock lists. Sierra
Western Electric, Box 23872, Oakland, CA 94628.

Producer/director with solid background in  all
phases of production and programing is seeking
opportunity in broadcast management. Will consider
any position that gives me the responsibility of the
air product. Box A.95, BROADCASTING.

Successful, profit-oriented P.D. in Cable TV wants
to switch to the right broadcasting or advertising
sitvation. 3 years experience producer-director, sales,
news. Box A.97, BROADCASTING.

Eight years in radio/TV media, last three as director/
producer and still young enough to keep on fruckin.
Write me and let me find out if | have grown
enough to be a television director at your station.
Box A-137, BROADCASTING.

Young CATV station engineer wants position with
promise, Color experience, have 3rd endorsed, work-
ing on 1Ist phone. Will relocate. Resume. Box A.142,
BROADCASTING.

Anention Chicago—Gal available, part-time, evenings
or weekends. Mass communications degree. | enjoy
my day job in advertising but miss the broadcasting
world, Call evenings 312-642-8246.

Program Manager. Experienced in network and com-
munity relations, license renewals, programing in top
50 market. Age 38, 20 years in broadcasting. Top
references. Call 317-649-6014,

CABLE
Help Wanted Management

Grads: Major MSO seeks recent college grads with
sales experience to be Advertising/Sales Managers
in varioys locations. To $20,000. Box A-4, BROAD-
CASTING.

One stop for all your professional audio reguire-
mants. Bottom line oriented. F. T. C. Brewer Com-
pany, Box 8057, Pensacola, FL 32505.

Used transmission line, 4 years old, 500/ of &Vs”
Universal line, 50 ohm; excellent condition together
with elbows and hangers. Call or write: Tower Erec-
tion, Inc., P.O. Box 188, Menomonee Falls, Wl 53051,
414-353-9300.

Elkins in East Hartford, 800 Silver Lane.

Elkins in Houston***, 3518 Travis.

Elkins in Memphis***, 1362 Unlon Ave.

Elkins in Minneapolls***, 4103 E, Lake St.

Elkins in Nashville***, 2106-A 8th Ave. 5.

Marti & Sparta new and used egquipment. Remote
pickup/STL/Remote Controi. Consoles, Revox, Com-
plete station packages. Financing. Holzberg Assoclates,
P.O. Box 32;, Totowa, NJ 07511, 201.256-0455,

VTR Airbearing Head Assembly RCA MI4790AZ with
Case. Need a spare? Here it is, . Norman Gil-
|7a52pie, Box 2124, Monterey, CA 93940. 1-408-375-
424,

Gates Cycloid, 6-bay FM antenna, deicers. Excellent
condition, low VSWR., On 94.7, tuneable. $1,100.
FOB Carson City, NV. 702-882-0888.

Elkins in New Orleans***, 2940 Canal.

Elkins in Oklahoma City, 501 N.E. 27th 5t.

Elkins in San Antonio**, 503 S. Main.

First Class FCC—6 wenks—$370. Money back guaran-
tee, Vet approved. National Institute of Communica-
tions, 11516 Oxnard St., N, Hollywood, CA 91604,
213-980-5212.

MMC1500, $150.00;
$350.00. Lightning
$50.00. Hus%ands,

MMC3000,
arrestors,
6626 Tal-

Vacuum capacitors:
$200.00; MMC5000,
feedthru, 10 amps,
madge, Dallas 75230.

All Digital split-field color bar
Write JRM, Box 381, Madison, AL

generator. $595,
57 58.

McMartin  Broadcast Consale Model B-502 Stereo
never used, in original crate. Original price $1,100.
Will ship anywhere in the U.S. $700.00 delivered.
914-647.7910.

New fidelipac cartridges—wound to any length $1.25.
Send check with order. Idaho Magnetics, 106 Ander-
son, Caldwell, 1D 83605.

COMEDY

Goneral Manager. Smali MSO affilisted with a large
insyrance company is looking for a general manager
with marketing {a:kground to ops=rate its 60,000
homa cable system. Salary in the 20°s. All replies
will be treated in confidence and promptly answered,
Box A-114, BROACCASTING.

WANTED TO BUY EQUIPMENT

Wanted. First ciass color remote vans. 2-6 color
cameras, 26 QTVR’s. No more, 2 years old. Ready
to buy. Reply Box N-167, BROADCASTING.

Plate Transformer for GE 4TF5A1 50kw Transmitter
in operating condition or would consider good core
and frame. Also, consider any other plate transformer
capable of handling 25.50 kw VHF transmitter 208-
240P, and 7.8 thousand S. Please send information
to Al Smith, KPLC-TV, P.O. Box 1488, Lake Charles,
LA 70601 or Phore 318-439-9071.

Desjays: New, sure-fire comedy! 11,000 classified
one-timers, $10, Catalog freel Edmund Orrin, 2784-B
West Roberts, Fresno, CA 93705.

’Reminiscing in old-time radio”. 5.hour old-time
comedy spectacular. Hayden Huyddleston Productions,
Inc., 305 Shenandoah Building, Roanoke, VA 24011,
703-342.0170.

INSTRUCTION

Broadcast Technicians: Learn advanced electronics and
earn your degree by correspondence. Free brochure.
Gramsham, 2000 Stoner Avenue, Los Angeles, CA

In Chicago, OMEGA Services has the best price for a
First Class Llicense. Day or evening. Guaranteed re-
sgl;;l OMEGA Services. 333 East Omario. 312-649-
0927.

Wanted: Plate Transformer for RCA TT-25 AL Trans-
mitter, RCA Part Number MI 19072; 32 KVA; 230
to 3250 voltage. Contact: K. lux, KQTV, P.O. Box
268, St. Joseph, MO 64506,

We need used 250, 50, 1 KW, 10 KW AM and FM
transmitter. No junk. Guarantee Radio Supply Corp.,
1314 lturbide St., Laredo, TX 78040,

Job opportunities and announcer-d,j.—1st class F.C.C,
license training at Announcer Training Studios, 25W
43rd 5t., N.Y.C., licensed and V.A, benefits.

First Class FCC License in & weeks. Veterans ap-
proved. Day and Evening Classes. Ervin Institute
(formerly Elkins Institute} 8010 Blue Ash Road,
Cincinnati, OH 45236. Telephone 513-791-1770.

Wanted To Buy. 1000 Foot Used Tower, heavy duty.
Myst be in first class condition. Write: Malcolm
Greep, Owensboro Cablevision, P.O. Box 371,
Owensboro, KY 42301.

FOR SALE EQUIPMENT

Marti-Used. Remote pickups/studio transmitter links
in stock. New equipment. Terms available. BESCO,
8585 Stemmons, Dallas, TX 75247. 214-630-3600.

No: tuition, rentl Memorize, study—Command’s ''Tests-
Answers” for FCC first class license.—plus—''Self.
Study Ability Test.” Provenl $9.95. Moneyback guar-
antee. Command Productions, Box 26348, San Fran-
cisco 94126, (Since 1967).

REl teaches electronics for the FCC First Class Radio
Telephone license. Over 90% of our students pass
their exams. Classes begin January 7th, February 11th,
March 25th, April 29th. REl, 52 South Palm Ave.,
Sarasota, Fla. 33577; phone: B13-955-6922, RE|, 2402
;;%amitfr Trail, Fredericksburg, VA 22401; phone 703-

FCC First Class license in six wesks. Theory and
laboratory training. Day or evening classes, State
Technical Institute (formerly Elkins Institute), 3443 N,
Central Ave., Chicago, IL 60634, 312-285-0210,

First Phone through tape recorded lessons at home
plus one week personal instruction in Atlanta, Bos-
ton, Detroit, Washington, St. Louis, Seattle or Los
Angeles. Our 20th year teaching FCC license courses.
Bob Johnson Radio License Training, 1060D Duncan,
Manhattan Beach, CA 90266, Telephone 213-379.4461.

Enter America’s most unique and practical broadcast
announcer school. Three months training on two
commercial radio stations! Three months actval expe-
rience that counts when you apply for your first job.
Third class radio telephoto license with broadcast
endorsement training. Placement assistance. Small
classes| Bonded! Certified by NM State Board of Edu-
cation. Approved for Veterans. Classes year around;
June 1st, Sept. 2nd, Jan. 2nd, April 1st. Enroll now!
Write Dave Button, Mgr., School of Broadcast Train-
ing, 317 West Quay, Artesia, NM 88210. 505.746-2751.

MISCELLANEOUS
Two top broadcast experts looking for bankroller
to buy radio stations already lined up. Will talk

specifics. Box A-143, BROADCASTING.

Airchocks, auditions duplicated. Recorder, 862 East
51st Street, Brookiyn, NY 11203, 212.451-2786.

Prizes Prizes! Prizes]! National brands for promotions,
contests, programing. No barter or trade . . . better]
For fantastic deal, write or phone: Television & Radio
Features, tnc., 166 E. Superior St.,, Chicago, IL 60611,
call collecr 312-944-3700.

"Free’’ Catalog . . . everything for the deejayl Cys-
tom 1.D.'s, Promos, Airchecks, Wild Tracks, 8ooks,
FCC tests, Comedy, and more; Write: Command, Box
26348, San Francisco 94126,

Acquire two important sales letters for January
mailings, {1) Directed to cyrrent advertisers. (2) Di-
rected to non-advertisers, Both for $5.00. Payable
with order. Prompt service. Robert O, Moran, 2325
East Ridge Road, Beloit, w1 53511,

Catholics comprise 23.5% of the U.S. population
(43.6% in Canada). Zero in on your market. The
1974 Catholic Almanac, cloth $7.95, paper $3.95,
Wrigeo OSV, Dept. 003, Noll Plazs, Huntington, IN
46750,

Alex Dreier “‘Sound-Alike’’—Any spot $8.00. Send
Zggg snd check to: BKP, 235 Valley, Aurcra, !L

4
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RADIO
Help Wanted Management

SALESPEOPLE
Leading broadcasting company will be add-
Ing experienced salespeople in 1974, Excel-
lent opportunities in both radio and television,
Including company owned national represen-
tative division. Rapld advancement far candi-
dates with management potentlal. Send de-
talled resume. Confidential. Equal opportunity
employment.
8ox A-37, BROADCASTING

AM-FM Combo. Midwest market of
80,000 seeks sales oriented GM.
Must have proven local sales ability
and understand programing. Ssles
managers welcome.

Box A-125, BROADCASTING

_J

IF YOU CAN PRODUCE THE TOP RATING
IN HONOLULU, YOU CAN COLLECT THE
TOP PAYCHECK! We need two grabbers.
First, we need a General Manager with top
administrative skills who can sell and keep
a staff selling. His goal is simple: Top reve-
nue radio station in Honolulu. Second, we
need a Program Director who will have an
equally simple goal: #1 ARB and Pulse In
Honolulu. Our Incentive js not compiicated
elther: You'il be the highest paid GM and
PD in America’s most Intaresting city. If
you've ever made an effectlve presentation,
today's the day! Equal opportunity employer.

Box A-126, BROADCASTING

o

Help Wanted Announcers

WANTED IMMEDIATELY

WAKEUP PERSONALITY
with good sense of humor

by West Coast 50kw

Rush resume, photo and salary
desired to:

Box A-39, BROADCASTING

Help Wanted Production, Programing, Others—Continued

NEW MEDIA DEPARTMENT

Major bank holding company organizing own
advertising agency needs a senior media
planner and a time buyer. Highly motivated
individuals will find challenge in helping to
develop new media department. Fine work-
ing conditions in Upstate New York where
a long commute is 30 minutes. Close to many
ski resorts, hunting and fishing areas and
there is a boat marina just 3 blocks from the

new office.

Box A-122, BROADCASTING
An equal opportunity employer.

PROGRESSIVE COUNTRY

PROGRAM DIRECTOR for happy station In
beautiful mid-eastern mountain state, Rated
#2 of 16 In no-hassle market of 270,000.
#1 rating Is not necessary, but we want to
SOUND better to ourselves. If you're a suc-
cessful morning communicator, production
expert, and a programmer who can help us
reach our goals, write. E.O.E.
Box A-63, BROADCASTING

a

Situations Wanted Management

—FLORIDA ONLY—

Young, successful, sales-orlented station
manager or salas manager available In 1974.
More than 12 years employment with present
group have proven mutually beneficial. Re-
quire reasonable autonomy and $30,000 pius.

Box A-85, BROADCASTING

Situations Wanted Announcers

LOST & FOUND

If you've lost numbers in the morning,
here’'s one worth looking Into—202-763-8492.
it leads t© a warm, involved, phones &
volces oriented, creative pro personality
looking for a med./large market, Contemp./
MOR with TV and {reedom to develop.
10-yrs. radio-TV, employed, sold out{latest
Nielson shows double in daily TV audience.
it you can tatk $15,000, here's your lucky
mﬁm}:er: 202-783-8492 (between 6 & 7 pm,,
EOT).

TELEVISION
Help Wanted Management

f N

TV GENERAL SALES MANAGER

Qne of the nation's leading independent
TV stations needs an aggressive General
Sales Manager to develop the full sales po-
tentlal of the statlon. Market rank is within
the top 40—an exciting growth market where
the living has to rank among the best in our
country.

1f you feel you have the ambltion, ex-
perience, and leadership to motivate others
and become the #2 person at this station,
sand your resume and salary requirements.

An Equal Opportunity Employer
Box A-101, BROADCASTING

Help Wanted Technical

BROADCAST (Televislon) CHIEF ENGINEER
New York based station requires top pro-
fessional studio and RF engineer to run full
facllity. Knowletfge of helical tape and Telco
interconnectlons essential. Top compensa-
tion, benefits and exciting opportunily. Send

resume 1o
Box A-103, BROADCASTING

Situations Wanted News

Northeast major looking for a top-fiight
professionat announcer/ personality.
Salary commensurate with abllity. Top
benefits and a great company.
Picture and resume. All will be held In
strictest confidence.

Equal Opportunity Employer M/F
Box N-68, BROADCASTING

.

Employed top 20 radio news director. Super
writer-reporter. Warm anchor with top &
hourly and all-news experlence. M.A, 31.
Anxious to manage and/or anchor at big
city news operation.

Box A-93, BROADCASTING

MORNING PERSONALITY
50 KW natlonaily respected industry ploneer
needs it ail—Humor, communication, No. 1
dynamite. Aggressive, fun place to work—
money too! Rush resume to:

Box A-113, BROADCASTING

(An equal opportunity employer)

Help Wanted Production,
Programing, Others

Modern C& W DJ

Mature, experienced, workable per-
sonality. Send DJ audltion, resume
and plcture to W-SHC Radio, 2820
Canal St, New Orleans, LA 70119.

Situations Wanted Production,
Programing, Others

A SWITCH TO COUNTRY?

Or perhaps you want to improve your present
country operation. One of America’s foremost
country program diractor-operations man-
agers, TED CRAMER, is now avallable to
take your statien to the lop. P.D. in Kansas
City since 1962. Top refarences and Industry
contacts. If you're In a good market with a
strong fulltime signal and not getting the
most out of it, phone 913-381-8626. It could
be the most important call you'll make this
year. All replies held In strictest confidence.

J
Help Wanted Production
6'5” or Taller TV/Radio Personality
wanted for stand-up, straight-delivery
TV Spot. Send TV tape if availablie or
Audio tape and head shots. All Ma-
terial Will Be Returned. PLEASE DO
NOT APPLY IF UNDER 65". Write to:
Forest Advertising, 24 Forest Street,
Brockton, Mass. 02402.
"
Situations Wanted News
TV Sports
Director/Sportscaster
Interested in top 35 market.
All inquiries considered.
Box A-108, BROADCASTING
S
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Miscellaneous

For Sale Stations

Communications at
Grahm Junior College
is Radio and Television

2-year Communications pro-
grams leading to an A.S.
degree are offered in:

Radio Broadcastin
Television Production
Broadcast Journalism
Broadcast Mana f‘emem

SE . Small Daytime 100M Terms
East Medium AM/TV  1MM Terms
NY. Metro Profitable 350M 29%

MW.  Small M 155M Terms
South Small M 130M 25%
Gult Major Fulltime 2MM Nego

CHAPMAN ASSOCIATES®

©

business brokerage service

Atlanta—Chicago—Detroit—New York
Please Write: 5 Dunwoody Park, Atlanta, Georgia 30341

FOR SALE—Midwest Day-Timer in
attractive sound medium size market
$250M. Absentee owner wants out.
This could be buy of the year. Reply

Box A-86, BROADCASTING

Indicate desired category:

(Media Advertising and \ J
C Salel) I El - i 4
ommunications Electronics
(Broadcast Engineering) LARSON/WALKER & COMPANY | GROUP OWNERS
L i T Brokers, Consultants & Appraisers Your speclal needs deserve special attention.
mru ft;,r:g:r mfo:r:;t;g}x:e:}mut Los Angs| ' v p"w ni You will profllt fror'n }‘hs lollld ex?orlton::e and
H rams croative sarvice of the natlon's fastest-grow-
in Business or Liberal Arts 0s Angeles ashington Ing medla brokerage firm, Yo buy, sell, trade
call or write: GContact: William L. Walker or upgrade your group holdings, call of
Admissions Office Suite 508, 1725 DeSales SL., N.W. write vs today . In complete confidence.
Communications Vushlutnl D.C. 20836 (This |s where the ‘action 1sl)
Grahm Junior College 2027223 )
Gﬁgﬁﬁmgﬁf&”m 02215 — = Brokers & Consultants
617/ 536-2050 to the
ommunications naustry
/ C icati ludusty
-~
5 USEEDD cBROAD19A5T AND o ASSOCIATES, INC.
Camsra-,l'%nhoramﬁl%'nogf?rggs“End Color), BROKERS & CONSULTANTS THE KEITH W. HORTON COMPANY, INC.
Mount Equip., VTR's, Videocasselta play- SUITE 217 200 William Street o Elimira, New York 14902
o, A}’,ﬁ,‘,’;‘"};’;b,pf,{’,',, Generators, ,_f";:};j,"l; 11308 NORTH CENTRAL EXPRESSWAY P.0. Box 048 » (807) 733-7138
Equip. Equipment Manulacturers: TeleMation, DALLAS, TEXAS 75231 (214} 369-9545 g y
Spotmester, Sony, Ampex, Beli & Howell, IVC, - ’
Conrac, Panasonic, 3M, Ball Brothers, Canon,
IBndrord gulck-Saf a. E., Grafiex. Cell col-
ect or write:
wga m’amtner BROADCASTING'S CLASSIFIED RATES AND ORDER FORM
n, inc.
5088 Payable in advance. Chack or money order only. —Help Wanted. 40¢ per word—$5,00 weekiy minimum.
Sait "'5‘31)(:["57}5'33'5 84115 When piscing an ad Indicate the EXACT category (Biiling charge o stations and firms: $1.00).
e y, daslred Television or Radio, Help Wanted or Sltuations —Situations Wanted, 30¢ per word—$5.00 weekiy
- - nt d Mar agerm l-'t ?ales etc. dII' this In':ormation Is  minlmum.
omitted we will determine, according to the copy en- __ I |
gﬁnen closed, where the ad should be placed. No make goods ﬂ,ﬁ,‘,’,‘:,;,.cm“ﬂcaﬂons' SO L TR DU L
JoY! witl be run If all Informatlon s not Inciuded.
—Add $1.00 for Box Number per Issue.
Half Hour The Publisher I8 not responsible for errors in printing
Weekly Live due 1o lileglble copy. Type or print clearly all copyl Rates, classified display ads:
. Family Radio. Copy: Deadline is MONDAY for the following Monday's —Sltuations Wanted (Personal ads) $25.00 per inch.
r YVignottes, too! Issue. Copy must be submitted In writing. —All others $40.00 per Inch.
"':%’E:_’:ﬂ'w'ézucaa %ﬂ.’.’aﬁs No telephoned copy pted. —More than 4” billed at run-of-book rate.
E. 60th St., New York, N.Y. 10022 Replies 10 ads with a box number should be addressed — S\elions for Sale, Wanted to Buy Statlons. Employ.
B 2i2-758-4851 } | 1o Box Number, c,0 BROADCASTING, 1735 DeSales gg';},rggz,q:g;;¢;g,§g='"°== Opportunity advertising
— — St., N.W., Washington, D.C. 20036.
EMtective January 1, 1974, BROADCASTING will not A9ency Commisston only on display space.
forward audlo ispes, transcriptions, films or VTR's. Word Count: Include name and address. Name of city
BROADCASTING cannot accept copy requesting (Des Moines) or of state {New York) counts as two
Check your mall for information on— audio tapes, transcriptions, flims or tapes to be sent words. Zip Code or phone number Inciuding area code|
QOLF TELEPHONE NETWORK to a box number. All materlal sent to BROADCAST- counts as one word. (Publisher reserves the right to
ING for forwarding will be sent at owner's risk. omlt Zip Code and/or abbreviate words if space does|
BROADCASTING expressly repudiates any ilability or not permit.) Count each abbreviation, Inltial, single
now available for 1974 responsibility for their custody or return. figure or group of figures of letters as a word. Symbols
such as 35mm, COD, PD, GM, etc. count as one word.
personalized reports for your stations with Rates, classified listings ads: Hyphenated words count as two words.
scores and Interviews of each P.G.A. Goit
tournament. Name Phone
For complete Information, write to:
GOLF TELEPHONE NETWORK
Post Office Box 393
Renton, WA 98055 City State Zip
— J
For Sale Stations Insert time(s). Starting date Box No.
s )
Display (number of inches).

Copy:

John Grandy
Western Business Brokers
773 Foothill Boulevard
San Luis Obispo, California
805-544-1310
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Bob Hales: in charge of
the mouse that hopes
to roar in TV networking

Robert D. Hales, the new chief execu-
tive officer of the Hughes Sports Net-
work, is walking a tightrope these days.
On the one hand, he has definite ideas
about setting in motion his scheme of
making Hughes a bona-fide fourth net-
work, one that might be able to com-
pete with ABC-TV, CBS-TV and NBC-
TV by putting on the kind of specialized
programs that the networks tend to shun
in their search for mass-audience Nielsen
numbers. But, on the other hand, he
doesn’t want to move too aggressively
and risk massive retaliation from the
Big Three this early in the game.

So Mr. Hales is keeping a low profile
as he sets about changing Hughes’s image
from a predominantly sports-oriented
operation to a network with a “judicious”
mix of sports events, documentaries, en-
tertainment shows and children’s pro-
graming. As of this month, for exam-
ple, the Hughes Sports Network offi-
cially changes its name to the Hughes
Television Network. “Ideally,” Mr. Hales
says, “our nonsports programing would
grow to the point where it would make
up about half of our network schedule.”

Currently, golf, basketball, football
and tennis consume more than 80% of
the Hughes schedule. “Putting most of
our eggs in the sports basket is a very
risky business,” he says. “We're heavily
committed to golf, for instance, which
means, of course, that a run of bad
weather could hurt us badly. And if a
golf match is one-sided, or if one team
gets a commanding lead during an ABA
basketball telecast, the viewer may get
bored and switch to something else.”

The previous management at Hughes,
Mr. Hales says, was content to glide
along, televising sporting events that the
other three commercial networks didn’t
want to bother with. This play-it-safe
attitude gave Hughes a steady return on
investment (even though a major golf
tournament, say, can cost Hughes as
much as $1 million in production costs,
rights fees, line charges and station com-
pensation), but Mr. Hales is aiming
higher. “I'm not a conservative man,” he
says. “I believe in taking chances—both
physically and personally. A legitimate
fourth network is going to happen in
this country—the government allowed
the networks to get their stranglehold
over the airwaves, and, if the phrase ‘in
the public interest’ has any meaning, the
government’s going to have to undo that
stranglehold.”

Mr. Hales is now in the middle of an
efforts to get out to advertisers the mes-
sage that, for example, Hughes can
easily deliver regional hookups to spon-
sors that are not interested in blanket-
ing the country. Because Liberty Mutual

Robert Dean Hales, chief executive officer,
general manager and member of the board,
Hughes Television Network {formerly
Hughes Sports Network); b. Aug. 24, 1932,
New York; BS in business administration,
University of Utah, 1950-54; MBA, Harvard
Business School, 1958-60; Air Force, dis-
charged as captain, 1955-58; salesman,
Gillette Co., 1960-64; regional sales man-
ager, Gillette, 1964-65; group products
manager for Gillette blades and razors,
1965-66; marketing director for Gillette in
England, 1966-67; marketing director for
Gillette in Germany, 1967-68; general man-
ager for Gillette in Spain, 1968-69; presi-
dent of Papermate division of Gillette, 1969-
71; corporate vice president and head of
international operations, Max Factor, 1971-
73; executive vice president, marketing,
Hughes Sports Network, June 1973; present
post, October 1973; m. Mary Cranda'l of Los
Angeles, June 10, 1953; two sons—
Stephen, 18, and David, 15.

Insurance “does 90% of its business in
70% of the country,” according to Mr.
Hales, the 14-man-vs.-nature half-hour
documentaries the company bankrolls
under the title The Explorers are sent out
by Hughes only to the markets in that
selected area.

On the other hand, he says, the Ford
Motor Co., which wanted to air a 60-
minute patriotic documentary tribute it
put together, called My Father Gave Me
America (narrated by Kirk Douglas),
was so dissatisfied with the time slots of-
fered by ABC, CBS and NBC that it
went to Mr. Hales. Hughes ended up
giving Ford a total of 145 stations (all
but six of which are affiliated with one
of the three networks). One hundred
and twenty-two of the 145 carried the
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special on a simultaneous line feed (per-
mitting Hughes to reach 84% of U.S.
TV homes). Similarly, Xerox has given
rerun rights to the BBC-TV Time-Life
Films series America, narrated by Alistair
Cooke, which originally ran on NBC
(Tuesday, 10-11 p.m., NYT), to Hughes
because, according to Mr. Hales, Xerox
was up in arms over the late scheduling
on NBC. Most of the Hughes outlets
are now carrying it early Saturday or
Sunday evenings, where Xerox hopes it
will be watched by the children who
couldn’t see it at 10.

Trying to put Hughes on the network-
TV map against tough odds is the kind
of problem Mr. Hales was - forced to
solve regularly at the Harvard Business
School, which he attended from 1958 to
1960. “Harvard was all case-study
method,” he recalls. “They gave you a
case, put you in a room with 90 bright
guys, and then the competition was on
to see who could come up with the best
solution. They deliberately gave you
more work than you could possibly han-
dle, and that forced you to decide priori-
ties since you literally couldn’t do every
case every night.”

If Harvard gave him a solid ground-
ing in the unraveling of tough problems,
the Gillette marketing-training program,
which he signed up for after getting his
MBA at Harvard, “gave me a broad
picture of business by showing me how
one top company operates,” Mr. Hales
says. He spent the entire decade of the
sixties at Gillette, rising from product
manager of the Techmatic stainless-steel
razor to three posts abroad: marketing
director of Gillette in England, market-
ing director in Germany and general
manager in Spain. He was made presi-
dent of Gillette’s Papermate division in
1969, and served in that capacity until
Alfred Firestein, the president of Max
Factor, “made me an offer I couldn’t
refuse’ in 1971.

But when Norton Simon took over
Max Factor early in 1973 and Mr. Fire-
stein died less than a month after the
merger, the Firestein men began an exo-
dus, Mr. Hales's destination turned out
to be the Hughes Sports Network, which
signed him as executive vice president
for marketing on June 20, 1973. He be-
came chief executive officer on Oct. §,
1973.

Mr. Hales’'s most important extracur-
ricular activity is his post as regional
representative for the Philadelphia and
Pittsburgh branches of the Mormon
church. “If you want to know how I
relax, it’s not by sitting down and read-
ing a book but by going out and using
my time to help people through the
church,” he says. “Church work is my
change of pace, my way to balance
things out. It pulls me back from the
day-to-day grind and gives me some
perspective on life.”




Editorials

Enough was enough

The Third Circuit U. S. Court of Appeals has raised more
questions than it answered in ruling that broadcasts of win-
ning numbers in state-run lotteries are news and therefore
protected against government censorship (Broadcasting, Jan.
7). The court’s central finding, that broadcast news enjoys
the full protection of the First Amendment, would have done
much to clear the legal air if it had stood alone. Regrettably,
the court elected not to stop there.

“They,” said the court of radio and television, “at least as
much as the other news media should be left free to make
their own editorial decisions as to what news will best serve
their public. The only restraints on information by which, in
the news context, the broadcast media may constitutionally
be bound are those imposed by what little is left of the law
of libel. . .and by the law of obscenity.” So far so good.

But then: “We can set to one side those cases dealing with
a broadcaster’s commercial activities,” the court unnecessari-
ly continued. “We assume for present purposes that Congress
may constitutionally condition the grant of a license to use
the federally owned broadcast frequencies upon an agreement
by the licensees that they will disclose payments for broad-
cast information [sponsor identification] and that they will
not. . .derive revenue from promotion of products or activi-
ties deemed by Congress unworthy of such promotion [the
exclusion of cigarette advertising from the air]. We assume,
as well, that Congress may condition the grant of exclusive
licenses to use the limited available number of broadcast fre-
quencies upon reasonable agreements by the licensees de-
signed to assure fair access of competing ideas to those fre-
quencies.”

The clumsiness of wording in that last sentence is of a
piece with the thoughts expressed. Here the court has pro-
gressed from a finding that broadcast news is exempt from
government control to an endorsement of a governmentally
imposed and supervised fairness doctrine. That, however, is
not the only ambiguity in a decision that also said nothing
about the constitutionality of the federal code provision that
the FCC was enforcing when it ruled against lottery reports
on the air.

The FCC is planning an appeal to the U.S. Supreme Court
where sound arguments by broadcast lawyers might very well
succeed in gaining some ground in the fight for First Amend-
ment recognition.

Each to his own

Inside the antitrust division of the Department of Justice is a
little band of career lawyers who are dedicated to the divesti-
ture of co-located newspaper and broadcast properties. The
deed is to be done not by the Justice Department in the te-
dious and uncertain process of antitrust litigation but by a
single turn of an FCC mimeograph machine. Surely the FCC
will frustrate this outrageous flight of bureaucratic ambition.

There is ample evidence and precedent for a dismissal of
the rulemaking that the FCC has now dusted off under the
pressure of Justice’s filings of individual petitions to deny li-
cense renewals to a number of newspaper-associated broad-
cast stations. Indeed the commission has gone through this
whole exercise before, as is recollected in a report elsewhere
in this issue.

There are striking similarities in the rulemaking that the
FCC has now revived and the one it conducted in the early
1940’s. Both collected massive evidence on the newspaper-

broadcasting side and none to justify the wholesale dismem-
berment of crossownerships. The first ended with a straight-
forward dismissal on a unanimous vote. The second should
be ended similarly.

If Justice genuinely believes there are antitrust violations
going on, it can prosecute as it has before — as, for example,
it forced the Kansas City Star to dispose of WDAF-AM-TV
in 1958 after a court had found the company guilty of re-
straints of trade through the use of combination rates and
forced-buying tactics.

The antitrust laws are still at Justice’s disposal for applica-
tion to specific cases, The adoption of an FCC rule would be
a grossly unjust punishment for multimedia owners that have
committed no offense.

DST forever?

Whatever second thoughts the great American body politic
may harbor after the first week of daylight saving time, it
might as well accept the premise that there will be no return
to standard time for the foreseeable future; in fact DST
might be forever.

Broadcasters, who live by the clock, have been doing their
utmost to adjust to fast time while intensely involved in pro-
graming changes to conform to new rules, actual or about to
be thrust upon them by the FCC in revising renewal criteria.
Also to be coped with by advertisers and media is the barrage
laid down by the reorganized Federal Trade Commission on
competitive product claims made by advertisers.

Because the energy emergency is a problem of this genera-
tion, at least, it behooves broadcasters to plan for the long
term rather than the two years decreed for DST. The greatest
impact of the oil shortage undoubtedly will be on automo-
bile travel for pleasure — weekend travel and vacations. This
is bound to be reflected in more leisure time at home with
bigger broadcast audiences.

Increased tune-in will bring another bumper crop too — a
comparable jump perhaps in audience reactions — complaints
as well as kudos. This also provides the greatest opportunity
for broadcasters, the networks and the advertisers. They have
only to soften their voices and give greater emphasis to the
quality and depth of their services.

Drawn for Broadcasting by Jack Schmidt
“This is traffic reporter Ted Steele speaking to you from
our helicopter replacement during the fuel shortage.”
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Anchorwoman?
Anchor lady?
Anchor person?

Whatever you might call her, Marcia Weatherman Bob Wilkins and Sports

Brandwynne is an important member of Director Gary Park, Marcia is another

the Action News Crew on KTVU. Along reason more San Francisco Bay Area

with- Anchorman George Reading, viewers aren’t waiting till 11 O’Clock to
—= - getthenews.
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