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“Nothing astonishes men...

so much as common sense and plain dealing”, wrote Ralph Waldo Emerson. We'll settle for

impressing our common sense on you with a few features of the Sparta Model 701B. Plain

facts, more than anything astonishing, always explain better why Sparta broadcast
equipment should be compared to that of other
makers before you arrive at a buying decision.
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Plainly, after you've checked which other makes
of 1 kw AM transmitters have some of these
INDIVIDUAL features, you'll see that the 701B
has the ASSEMBLY of standard features which
make it your best choice. And this is just ONE
example of why you should always consider
Sparta in your equipment selection.

Write or call us collect now for the Mode! 701B

and other Sparta broadcast equipment
_ information you need. We think it makes
uncommonly good sense.

We'’re in the business of You.
S [EARTTA

ELECTRONIC CORPORATION

5851 Florin-Perking Road, Sacramento, Ca, 95828
(916) 383-5353 * Telex 377-488 - Cable SPARTA
a Subsidiary of £ Celec Corporation
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Radio activity. Most upbeat news out of Detroit these days
is report that car makers have stepped up use of radio this
fall. Long-time observers of radio sales say at least four
companies that used little or no radio last year are using it
this year: Oldsmobile, Pontiac, Cadillac and Chrysler. In
addition American Motors, Chevrolet and Ford have used it
both years, and Dodge and Lincoln-Mercury, through re-
spective dealers, reportedly are using about twice as much
this fall as last.

Word from spot-TV sales experts, meanwhile, is that
mostly they’re still waiting for Detroit to make its big
spot-TV move. With car sales lagging, there’s no sure indi-
cation of when that may be. American Motors was break-
ing introductory effort late last week and there’s been
some other activity, but for most part it’s regarded as
dribs and drabs. Some reps say this time of year is tradi-
tionally low point in automotive spot TV and that, if nor-
mal practice is followed, rev-up should occur in January or
February. Others hope for much earlier break,

Never again. White House has reportedly issued assurance
that there won’t be repetition of request for live broadcast
coverage of any presidential speech if networks judge it un-
worthy. Assurance was reportedly contained in answer
from Ron Nessen, press secretary, to letter from Arthur
Taylor, CBS president, protesting pressures that led to net-
work pickup of President Ford’s speech to Future Farmers
of America after networks had decided it lacked that much
news value (Broadcasting, Nov. 4).

Contents of Mr. Nessen’s reply have not been made pub-
lic, but CBS source said meeting of networks and adminis-
tration officials, requested by Mr. Taylor, probably won’t
be held. Speculation that White House had satisfied Mr.
Taylor’s objections, without need for meeting, appeared to
be confirmed by remark of White House aide. In discussing
Future Farmers incident, aide said: “Somebody got burned
on that one.”

One or the other. Top-level programing authorities at NBC-
TV are convinced that release of Jronside in syndication
(under title, The Raymond Burr Show) was major reason
for show’s disastrous ratings that led to its cancellation on
network last week. Distributed by MCA-TV, Burr is among
hottest properties on syndication market. At network,
sources say NBC may insist future contracts with producers
include clause prohibiting syndication until network cancel-
lation.

Public defenders. FCC is getting closer to action on legal-
aid plan originally proposed by Federal Communications
Bar Assotiation (“Closed Circuit,” Oct. 7). Plan, as drafted
by general counsel’s office, was distributed last week to
bureau chiefs for comment on its likely impact on their
operations. It provides for legal aid for individuals who are
targets of commission action and cannot afford legal assis-
tance, at least at rates normally charged. FCBA would pro-
vide register of lawyers willing to volunteer their services.
And proposed plan contains schedule of fees based on in-
come, that defendants would be expected to pay. At low
end of scale, there would be no charge. Proposal would

Pt Ve Y l
also provide $25,000 as fund against which afforneys could

draw for out-of-pocket expenses.

Meanwhile, James McCuller, chairman of National Black
Media Conference, has written FCC Chairman Richard E.
Wiley to prod him on NBMC’s proposal that commission
provide support for legal expenses of citizen groups partici-
pating in commission proceedings. Proposal was part of
wide-ranging rulemaking NBMC asked commission to issue
last year (Broadcasting, Nov. 19, 1973). FCBA-originated
plan does not provide for aid to citizen groups, and Mr.
McCuller asked whether commission adoption of FCBA
plan would amount to rejection of NBMC’s proposal.

Hot 10. First appraisal of new-season ratings performances
of prime-time access series beyond New York and Los An-
geles emerges from examination of figures in top-10 mar-
kets (based on Nielsen Station Index). Leading series:
Hollywood Squares, Price Is Right, Wild Kingdom, Name
That Tune, Let’s Make A Deal, Wide World of Animals,
New Treasure Hunt, Candid Camera, $25.000 Pyramid and
Last of the Wild.

Rerun. FCC will ask to be brought up to date before act-
ing on its proposal, issued in February 1972, to impose
sports-blackout restrictions on cable television systems. Pro-
posed rule was designed to protect professional teams’
home box office against impact of cable-imported games
from distant cities, in same way box office was already pro-
tected against television-carried games. But such disparate
types as National Cable Television Association and ABC
have suggested that commission take further comments.

FCC last week decided to take new comments and
schedule panel in which cable interests, sports owners and
broadcasters may debate issues. There won’t be oral argu-
ment of kind recently held on pay cable. Commissioners
wrote that off as unproductive.

A way out. FCC is expected this week to consider pro-
posed substitute for long-dormant rule requiring cable sys-
tems with 3,500 subscribers in top-100 markets to origi-
nate programing. Proposal drafted by staff would abandon
origination mandate but require systems to keep on hand
equipment that public could use to originate own program-
ing for access channel that systems are required to provide.
Staff suggests imposing requirement on systems having
3,500 subscribers or more but without limit as to size of
market.

Winner. WCCO(AM) Minneapolis has been picked to receive
1975 Mike Award of Broadcast Pioneers. Award is presen-
ted annually for distinguished service by pioneer station at
New York banquet from which proceeds go to Broadcasters
Foundation, educational and charitable fund.

Home again. Jerome H. Stanley, former NBC VP in prog-
graming and production, will rejoin network early next
month in newly created post of VP, broadcast standards,
West Coast, Jack Petry, director of broadcast standards,
West Coast, will concentrate primarily on made-for-TV
movies, reporting to Mr, Stanley. Mr. Stanley, who left
NBC in 1969 to join Universal TV and since 1972 has
been operating his own business, will report to Herminio
Traviesas, VP, standards and practice.

Broadcasting /s published 51 Mondays a year {combined Issus at yearend)} by Broadcasting Fublications Inc., 1735 DeSales Street, N.W., Washington, D.C.
20036. Second-class postage pald at Washington. Single Issues $1, Subscriptions: one year $25, two years $45, three years $60. Add $52 yearly tor specfal de-
livery. $65 for air mall, $4 for Canada, $6 for all other countrles. Subscriber's occupation required. Annually: Broadcasting Yearbook $17.50, Cable Sourcebook $70.

Broadcastin%Nov 18 1974



No resting on the laurels. As an advertising medium, tele-
vision is way out front: It'’s the single most effective means
of reaching a mass audience. But this doesn't mean TV is
going to let up on the pace. With the Television Bureau of
Adbvertising convening in Los Angeles this week, Broadcast-
ing devotes much of this issue to a look at how television
will run the race in upcoming years, starting on Page 21.
A tabular retrospective on media ad expenditures over past
20 years charts a long progression of TV growth. Page 22.
Arbitron’s reckoning of U.S. television markets shows
where all those people are. Page 24. For TVB'’s 300 mem-
bers, here’s what to expect at this week's Los Angeles as-
sembly. Page 32. Here's a rundown on what TVB's compe-
tition is like. Page 33. And what about tomorrow? Roger
Rice, TVB's new president, spoke extensively of that sub-
Ject in an exclusive Broadcasting interview. He shares his
visions, which call for $8 billion in TV ad revenues by
1980. Page 34.

The noncommercial side. This is also the big week for pub-
lic broadcasting, NAEB’s 50th convention goes to Las Veg-
as with numerous questions unanswered — not the least of
which involves the prospects for viability of NAEB. CPB-
PBS rift, eternal funding problem will also occupy dele-
gates’ minds. Page 42. Agenda highlights: Page 46.

Cramming. Some 45 days remain for the 93d Congress.

And as far as broadcast-related legislation is concerned,

there'’s a lot more work to be done than there is time in
which to do it. Renewal bill tops broadcaster priorities.

Page 48.

Showdown. [n light of recent rancor oveér copyright within
cable ranks, it might be assumed that NCTA'’s board meet-
ing this week will provide some fireworks on that subject.
But maybe not, NCTA staff warns. Re-regulation, poles,
pay ailso on the agenda. Page 53.

Letting go. fn largest cable franchising endeavor ever,
Rhode Island opens door to nine applicants — and causes
raised eyebrows in process. Page 54.

Assessment. Black group, with raw data supplied by FCC,
comes out with ranking of what TV stations did the most
with news, public affairs. WCVB-TV Boston tops list. Page
57.

Try, try again. ABC-TV, conceding disaster on first go-
round, readies its second-season offerings. Page 60.

Do it yourself. FCC Chairman Richard Wiley is under gun
from Hill to purge airwaves of sex and violence. Not want-
ing to meddle, he’s offered broadcasters chance at self-po-
licing. Will they take the bait? Page 61.

No rush for repeal. The ‘“worst” thing that could happen to
to CBS, says CBS’s Fred Silverman, is if FCC gave back
hour of prime time programing next year. That revelation
was part of wide-ranging talk by networks’ program chiefs
in Hollywood. Page 62,

Oldies but newies. Whatever happened to Paul Anka, Righ-
teous Brothers, Bobby Vinton, et al? They re alive and well
on top-40 radio. Page 65.

Enforcer. David Kinley isn’t a cable advocate. He's a cable
regulator. And he wants everybody to know it. Page 83.

Index to departments on back cover

Commission gives birth to PTAR 111, which
has PTAR I’s basic shape, PTAR I1's exceptions

FCC has decided to stick with basic format of prime-time
access rule now in effect. Commission announced Friday
(Nov. 15) that it has instructed staff to draft new decision
in drawn-out and controversial rulemaking that would bar
affiliates in top 50 markets from using more than three
hours of network or off-network programing in prime time.
However, number of exemptions that will be built into
rule are drawn from modified version that commission
adopted in January. New rule — PTAR 1II — is to become
effective Sept. 1, 1975.

Rule was designed to assure diversity of program sour-
ces and reduce network dominance over programing by
assuring producers some prime time in which to sell their
wares. Critics of rule, particularly major producers, say
rule has failed, that networks are more dominant than ever
and that access time has been filled with cheap game
shows and that public, as result, is loser.

Edward Bleier, of Warner Bros. Television, probably
most active advocate for repeal, made that point again Fri-
day in commenting of commission action. He also said
production companies and independent stations are also
hurt. And he said court action to latest FCC decision is
option producers would consider.

Principal winner, apparently, is National Association of
Independent Television Producers, which fought for return
to original rule. Giraud Chester, chairman of NAITPD,
said organization is ‘“‘gratified” that commission has ‘“‘reaf-
firmed the original prime-time access rule.” However, he
also expressed concern about some exemptions, and said
organization would await commission “‘clarification” be-
fore determining its position.

Commission’s second look at rule was ordered by U.S.
Court of Appeals in New York, as result of appeals taken
from commission order adopting PTAR II. That rule,
which was to have gone into effect with start of this sea-
son, would have restricted prime-time access to specific
half-hour, between 7:30 and 8 p.m., six nights per week;
there would have been no limit on network programing on
Sunday.

One principal exemption to new rule, drawn from
PTAR 1], could open door wide to additional network pro-
graming — of specialized nature — in prime time, It in-
volves network or off-network children’s programs and pub-
lic affairs programs or documentaries. And documentaries
are broadly defined as “any program which is non-fictional
and educational or informational, but not including pro-
grams where the information is used as part of a contest
among participants in the program.” Definition would
cover such series as Animal World.

Other exemptions drawn from PTAR II apply to:
special news programs dealing with fast-breaking news
events, on-spot or related coverage of news events, and
political broadcasts by or on behalf of legally qualified
candidates, and network broadcasts of international sports
event (such as Olympic Games), New Year’s Day college
football games, or other special network programing, other
than motion pictures, when network devotes all or virtually
all of its own time on same evening to that programing.

Two other exemptions are, in effect, policy under
PTAR I. They deal with runovers of live network broad-
casts of sports events expected to end before start of
prime time, and regular network news broadcasts when
immediately adjacent to full hour of continuous locally
produced news programing.

Commission instructions to staff were issued on 5-to-2
vote. Dissenters were Commissioner Robert E. Lee and
Glen O. Robinson. Commissioner Lee, who backed return
to PTAR 1, said exemption for children’s programing would
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in effect ‘“knock out” Sunday for prime-time access.
“Everybody agrees that’s the case,” he said, adding that
NBC’s Wonderful World of Disney and even programs like
Lassie would be considered designed for children. Commis-
sioner Robinson favors outright repeal of rule.

Commission’s final decision will not only provide refine-
ments of points mentioned in announcement but will deal
with other matters not yet resolved. One involves question
of whether or not feature films already shown on network
should be regarded as off-network material. Other matters
deal with exemptions for time-zone differences and pre-
and post-game shows.

Commission neither accepted nor rejected amendment
that Sandy Frank of Sandy Frank Program Sales Inc.
attempted to press on members in vigorous lobbying ef-
fort. He wanted provision barring stripping of shows, other
than news and public affairs, during week. He says
stripping defeats rule’s aim of providing opportunity for
substantial number of producers to exhibit in prime time.
Commission official said proposal would mark such depar-
ture from FCC’s rulemaking as to require new proceeding,
if commission wanted to pursue it,

FCC sets off cable industry outrage with new
pay TV rules that give an inch on movie, sports
restrictions but keep medium from taking a mile

FCC on Friday (Nov. 15) completed drawing basic outline
of new policy governing pay cable. And while it moves in
direction of loosening restrictions on that medium’s ability
to bid on movies and sports, policy makes it clear commis-
sion is still concerned about pay cable’s siphoning program-
ing from conventional commercial television.

Cable industry’s reaction was one of dismay and defi-
ance. Officials of National Cable Television Association
vowed to fight commission in court over issue. ““After four
years of hearings and a mountain of evidence, two rule-
making notices and six days of oral hearings, the commis-
sion has made a cosmetic change in an outrageous rule,”
said NCTA General Counsel Stuart Feldstein. NCTA’s plans
for dealing will commission action will be decided at dir-
ectors meeting in Washington this week (see page 53).

Outline drafted by commission remains to be filled in
by staff in completing report and order. But these are
points of basis on which majority of commission have given
staff what official described as “‘tentative instructions.”

Pay cable would be free to bid on movies up to three
years after their initial release, instead of two as at present.
Pay cable could also bid on any film regardless of its age
if it was under exclusive contract to television station in
market. (Commission officials believe distributors in many
cases will hike prices for exclusive contracts to such extent
that stations will settle for nonexclusive contracts.) And
films over 10 years old that have not been seen in market
for four years will also be available to pay cable. (Present
rule limits pay cable to one 10-year-old film per month.)

In addition, pay cable will be free to bid on foreign
language films without restrictions, pay systems outside
TV markets would be free of all restrictions, and com—
mission would permit pay system in any market to carry
particular film if stations in that market do not object.

Pay cable would be denied specific sports event, such as
World Series, unless it had been off regular television for
five years — instead of two, as at present. And if television
carried 25% or more of games in regular, pre or post sea-
sons, in any one of last five years, pay cable would be
permitted to carry up to half number of games that tele-
vision did not cover in vear in which television reached
high-water mark in terms of coverage. (Under present rule,
pay cable is denied opportunity to bid on category of
games if television has carried “substantial” number of
them). If television station did not reach 25% benchmark

Wouldn‘t fly. Federal Trade Commission Chair-
man Lewis Engman revealed last week that agency
tried and failed to produce understandable tele-
vision commercial containing nutrition information
that all food advertising would be required to con-
tain under proposal by FTC staff (Broadcasting,
Nov. 11). Supering nutritional detail made test
commercial incomprehensible. But Mr. Engman
said affirmative disclosure of nutritional content
was still ““live issue.”

e s e e —— . = |

in any one of previous five years, pay cable could bid on
least number of games left untelevised in any of those
five vears.

Rule will guarantee broadcaster against effort on part of
sports entrepreneur to reduce number of games available
for television so that more could be offered to pay cable.
If number of games broadcaster carries is reduced, number
available to pay cable would be reduced proportionately.

Rule will also give broadcaster break in picking games
he wants for his schedule. Commission cannot require
sports entrepreneur to cooperate with broadcaster, but
once broadcaster makes his choices, rule would deny those
games to pay cable. (In explanation, commission official
says “We're letting cable in, in terms of sports, but with
safeguards to protect broadcasting from losing quantity or
quality of games.”)

Commission’s views on pay cable’s authority to run
series-type programs were still sketchy on Friday. Present
rules prohibit pay cable from carrying such material. But
commission apparently will permit pay cable systems to
originate series, to carry series not shown on television in
market for past several years or that is under contract to
local station, or that has relatively few episodes (perhaps
50).

Commission adopted outline of policy and issued notice
for staff to fill it in on 5-to-2 vote, with Commissioners
Robert E. Lee and Glen O. Robinson concurring in part
and dissenting in part. Commissioner Robinson favors sus-
pending rules as they apply to movies. Commissioner Lee
feels situation remains too fluid for him to have firm view
on all aspects of position favored by majority. He is reserv-
ing judgment until he sees final text.

National Association of Broadcasters is generally pleased
with rule. Said one NAB spokesman, ‘‘It appears that the
commission has at least taken the necessary steps to pre-
vent wholesale siphoning from taking place.”” He said rule
may result in making more product available to pay cable,
which may cause some decrease in conventional TV audi-
ence, but “as long as it’s not siphoned, we can’t complain.”

Bazelon calls for better fit between
First Amendment and regulation — but
says radio-TV must first show more responsibility

Chief Judge David Bazelon of U. S. Court of Appeals in
Washington says courts, attorneys and Congress must ‘‘be-
gin the long overdue process of reconciling First Amend-
ment doctrine and telecommunications regulation in a man-
ner which preserves both the traditions of free speech and
the purposes of the Federal Communications Act.” But he
feels that if broadcasters are to enjoy benefits thought nor-
mally to flow from First Amendment they must demon-
strate greater sense of responsibility than they have thus
far in serving their audiences.

Judge Bazelon, who spoke Friday in Washington at
Federal Communications Bar Association dinner comm-
emorating 40th anniversary of Communications Act and
FCC, said power of TV is such as to have led courts and
FCC to move away from traditional First Amendment
concept ‘‘to accommodate government attempts to con-
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Advice. FCC and Office of Telecommunications
Policy have sent extensive comments to House-Sen-
ate conference committee on license renewal bills,
FCC repeated positions taken in testimony during
Senate hearings (Broadcasting, June 24). But it
also came out against Metcalf amendment in Sen-
ate bill that would declare 5% interest in station li-
censees by banks, insurance companies or mutual
funds as countable against multiple ownership lim-
its. OTP made choices between conflicting ele-
ments of House and Senate bills. |t prefers: Sen-
ate's single standard for all renewal applicants; Sen-
ate's ascertainment section because it does not re-
quire broadcasters to ascertain community
"views;'" House's provision requiring that station’s
"broadcast operation’’ be responsive to ascertain-
ment rather than Senate’s “program service;
House's provision barring ad hoc restructuring of
industry.

trol” that power. And although many judges and attor-
neys would “walk more than an extra mile to resist those
pressures and to uphold the traditional view of the First
Amendment,” he said, there is question as to whether
broadcasters “‘are not making such resistance more diffi-
cult.”

Judge Bazelon said broadcast media must resist govern-
mental efforts to interfere “with their wide legilimate dis-
cretion,” But, he added, ““they must also have the strength
to admit their shortcomings, their abuse of the immense
power of television for the private profit of a few, to the
serious detriment of the nation at large.”” Broadcasters, he
said, “know the times they have prostituted the tre-
mendous potential of television as a human communication
tool. They know this and they know what should be done
about it. The programing executives and their advertiser
clients must stop their headlong race for higher ratings,
more advertising and greater profits, and stop to consider
what great purposes television should serve. And they
must do it soon if we are to preserve the First Amendment
for television.”

In calling for effort at reconciling First Amendment
doctrine and broadcast regulation, Judge Bazelon said he
had made “heroic” but probably ‘insignificant effort” to
begin that process in his concurring opinion in WEFM
case, which dealt with program-format change (Broadcast-
ing, Oct. 14). Future attempts at reconciliation will occur
in “‘gray areas” of First Amendment, he said, those that
are not clearly either within or outside traditional pro-
tection. Broadcasters, he said, should resist encroachments
on First Amendment in those gray areas. “But I would be
less than honest if I did not state that their success in this
fight will depend in no small part on their ability to dem-
onstrate their sensitivity to the public interest.”

In Brief

Try again? Antitrust suit filed by Department of Justice
against three television networks in 1972 was dismissed with-
out prejudice by U.S, District Court Judge Robert Kelleher
in Los Angeles Friday (Nov. 15). Ruling permits government
to file new suit, if it chooses to (see page 62).

News library. CBS will make video cassettes of all regular-
ly scheduled and special news broadcasts available to pub-
lic through cooperative copyright contract with National
Archives and Records Service of U.S. General Services Ad-
ministration. Agreement gives archives royalty-free license
to copy broadcasts for “research use” and to index pro-
grams. CBS last December sued Vanderbilt University,

Nashville, Tenn., for allegedly unauthorized taping, collect-
ing and distributing CBS News broadcasts.

Backfield in motion. NBC-TV has canceled three daytime
shows (including long-running Jeopardy) and added two
new games. Name That Tune at 10 will be replaced by
Celebrity Sweepstakes, which moves from 12:30. Winning
Streak at 10:30 will be replaced by new Merv Griffin Pro-
ductions game called Wheel of Fortune. Second new game,
Jack Barry Productions Blank Check, will go in at vacated
12:30 time period. How te Survive a Marriage serial moves
up from 3:30 to 1:30, replacing Jegpardy, and, as previous-
ly announced, Another World serial goes to 60 minutes,
from 3 to 4 instead of from 3 to 3:30.

Cluster of control. FCC Commissioner Benjamin L. Hooks
last week issued his dissent to FCC’s approval of sale of
WEMI(AM) Laconia, N.H., from WEMJ Broadcasting Inc.

to WTSN Inc. Purchaser owns AM stations in Dover and
Manchester, which are, respectively, 35 and 38 miles from
Laconia. Grant of application, Commissioner Hooks said,
“will create an effective regional concentration of control of
broadcast properties” which he opposes,

Durgin

Don Durgin, executive VP of NBC since 1973 and presi-
dent of NBC-TV until 1973, has resigned, effective Jan. 1,
to become executive VP of McCaffrey & McCall Inc., New
New York, where he wili supervise Exxon account. Before
joining NBC in 1957 he was VP in charge of ABC Radio.

Blake Byrne, general manager, WJAR-TV Providence, R.I.,
named president and general manager of KXAS-TV (for-
merly WBAP-TV) Fort Worth, which LIN Broadcasting has
just bought from Carter Publications (see page 52). Jett F.
Jamison remains as station manager. Warren Potash, mana-
ger of Capital Cities Communications Corp.'s WPRO-AM-
FM Providence, named VP and general manager, WBAP-
(AM}-KSCS(FM) Fort Worth, which Capcities bought from
Carter, along with Fort Worth Star-Telegram and two
suburban newspapers. Ted Norman remains stations’ mana-
ger.

Charles B. Brakefield, WREC-TV Memphis, elected chair-
man of board of CBS-TV Affiliates Association at meeting
at La Costa, Calif. He succeeds Edwin W. Pfeiffer of WPRI-
TV in Providence, R.l. Paul Raymon, WAGA-TV Atlanta,
elected secretary.

William J. Small, senior VP, CBS News, New York, elected
president, Society of Professional Journalists, Sigma Delta
Chi, at convention in Phoenix Friday (Nov. 15}, Other new
officers: Robert S. McCord, executive editor, Little Rock,
Ark., Arkansas Democrat, first VP; Professor James L. Juli-
an, San Diego State University, VP for campus chapter af-
fairs; Richard H. Leonard, editor, Milwaukee Journal, secre-
tary, and Alf Goodykoontz, managing editor, Richmond,
Va., Times-Dispatch, treasurer.
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ARB RATING SUMMARY—SRP SUBSCRIBERS
April/May 1974

Subscribers to SRP’s syndicated beautiful music format rank as follows
based on Persons 18+, 6 a.m.-Mid.,

M-S, Total Area Av. % Hr. and/or Metro Share for all AM and FM radio stations in each market:

Overall QOverall
Position 18+ Position18+
Am or FM AM or FM
Albuquerque KOB-FM 1 Lincoln KLIN-FM 3
Appleton WROE 2 Los Angeles KJOI 4
Atlanta WPCH 2 Louisville WVEZ 3
Baltimore WLIF 2 Memphis WEZ| 5
Binghamton WQYT 4 Miami WLYF 1
Boston wJiB 4 Milwaukee WEZW 1
Buffalo WBNY 2 New Orleans WwBYU 3
Cedar Rapids WMT-FM 3 Norfolk WTAR-FM 5
Charleston WPXI 4 Oklahoma City KKNG 3
Charlotte WBT-FM 3 Omaha KEZO 4
Chicago WLAK 6 Orlando WDBO-FM 1
Cincinnati WWEZ 2 Pensacola WMEZ 1
Colorado Springs KRDO-FM 1 Peoria WSWT 4
Columbus WBNS-FM 3 Philadelphia WWSH 3
Dallas KOAX 3 Phoenix KRFM 2
Denver KLIR 3 Pittsburgh WSHH 2
Des Moines KLYF 3 Raleigh WYYD 2
Detroit WWJ-FM 4 Rockford WROK-FM 3
Ft. Lauderdale WLYF 1 Sacramento KEWT 1
Fresno KKNU 2 San Antonio KQXT 3
Grand Rapids WOOD-FM 1 Syracuse WEZG 2
Hartford WKSS 2 Topeka KSWT 3
Houston KYND 2 Trenton WWSH 1
Huntington WHEZ 2 Tulsa KWERN 3
indianapolis WXTZ 3 West Palm Beach WEAT-FM 1
Jackson WLIN 4 Wichita KBRA 4
Las Vegas KORK-FM 3 Youngstown WKBN-FM 1

There are: 12 overall NUMBER ONE stations

13 overall SECOND
17 in THIRD position
9 in FOURTH and

2 ranking FIFTH
among ali AM or FM stations in each market.

For a detailed report write or call SRP.

Stereo Radio Productions Ltd 36 East 61st Street . New York NY 10021

212-980-3888



Collision

Often in reporting
what seem to be rou-
tine stories, we find
something out of place.
A position or privilege
being abused. Waste-
ful use of resources.
Unfair administration.
In such cases we follow
through with questions
that need answers.
There may be a colli-
sion course with

certain elements of the

%:M

community, but in the
end we must feel that
justice has been done.
[nvolvement. We are
committed to com-
munity action. The
Gilmore stations
wouldn't have it any
other way.

L] ﬂ
Q e
James 5. Gilmore, Jr.
President

THE GILMORE GROUP

W3VA News was astonished
by the volume of personal
background data released
by an area high school

on six students being con-
sidered for a sports award.
When reporter Ed Alwood
dug into it, he learned that
existing requlations to

Represented nchonally by HR Telewvision. Ing.

James 5. Gimore. Jr.. pritadent

protect the confidentiality
of @ student’s records were
not being administered.
Since his investigative
reports, a school policy re-
quiring written permission
to release material is
being strictly enforced.

WEHT-TV WREX-WI KODE-TV | WSVA-TV
Eansrile | Bockiod | epin | Hasrsooburg

Penal reform is an
explosive issue. But this did
not deter KODE-TV from
presenting rwo specials on
the subject as part of its
Project 12 public affairs
series. Dealing with
approaches tO necessary
prison reform in Missouri

Represented nationally by HR Television. inc.

KOOE
Joplin

WSVA
Harrisonburg

WPG (FM)
Harrisonberg

and Oklahomo, each pro-
grom provided a forum
for assessing penal
priorities as well as human
rights. Perhaps we have
helped de-fuse potentially
explosive situations.




A communication barrier
between the 7,000 or more
Sponish-speaking people

of Rockford, lllinois, and the
rest of the community was
a stumbling blocls in the
Latins’ search for better
health care, educational
facilities and job

Represented nationally by HR Television. Inc.

with
comm
problem

opportunities. There was
little hope in solving their
unique problems unless
their whole story could be
heard. WREX-TV stepped

in, probed, interviewed
and filmed. A documentary,
The New Minority, was

the result.

Today the Youth Center

in Mt. Carmel, lllinois, is the
pride of the community.

But the elegant building
housing if, once the
Carnegie Library, stood
sadly vacant and neglected
when Hal Wolford, news
director of WEHT-TV spotted

Represented narionelly by The Meeker Co, Inc
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it. He recognized the
potential as well as the
wastefulness and started
the ball rolling with a
community report on “Mid-
America: USA" The
mayor, townspeople and
reens ali backed his

idea and carried it through.




Monday Memo.

A broadcast advertising commentary from Alvin Eicoff, president, A. Eicoff & Co., Chicago

A pioneer in direct marketing
makes a case for buying
outside prime time

Ratings often determine the life or death
of a TV series; yet, 1 believe high-rated
TV shows may be the most uneconomical
and ineffective programs an advertiser
can be on. This conclusion emerged from
an in-depth study made by our company.

Our agency divides television cam-
paigns into two categories. One cam-
paign has the primary objective of moti-
vating the consumer to purchase a prod-
uct. The other, with little need for moti-
vation, reminds the consumer to pur-
chase a product the consumer is fully
aware of and knows its benefits. The
study conducted by our agency con-
centrated on those products that required
motivating the buyer.

A conclusion of the study indicated
that all advertising is, by the very defi-
nition of the term, an attcmpt at hyp-
nosis; that is, the advertiser is attempting
to make a consumer perform a specific
act by the power of suggestion. There-
fore, using hypnosis as the basis, it is
important that the consumer be subject
to exposure during the periods when he
is most easily hypnotized or during those
periods when he has the least outside dis-
traction, is most relaxed, and is least
alert. Under those conditions, the ad-
vertising message can best plant the sug-
gestion in the subconscious without prior
evaluation by the conscious. Whenever
you reach a potential customer who is
fully alert and whose conscious is work-
ing at maximum cfficiency, the con-
scious analyzes, evaluates and often re-
jects the claims in the commercial and
rejects the commercial motivation. Often
when commercials are fully analyzed by
the conscious, they are irrational and
illogical.

Presuming that the shows with the
highest ratings are the shows that have
the greatest audience interest, it is my
conclusion that persons watching these
high-rated programs remain fully alert
to achieve the greatest enjoyment. A
commercial under these conditions, there-
fore, is not only rejected by the conscious
without motivating the subconscious, but
also causes annoyance that results in a
negative recall of the product or even
complete rejection.

The premise of this basic theory is
enhanced by the fact that very often
sponsors “blessed” with commercials in
top rated shows are “damned™ with in-
creasingly rising advertising-to-sales ra-
tios. Often the quality of their product,
the concept of the commercial, or the
marketing plan is blamed for the fail-
ures that are the full responsibility of
media planning.

Almost every major marketer has ex-

Alvin Eicoff pioneered in direct response
radio immediately after World War Il with
d-Con Co., Chicago, and has had his own_
agency (in partnership or on his own) since
1963. A. Eicoff & Co's radio-TV billings in
six years have jumped from $2.5 million to
more than $30 million in 1973 and are
expected to reach $34 million this year.

Mr. Eicoff is recipient of the Television
Bureau of Advertising's Silver Screen Award.

amples of products that were highly
profitable when introduced with limited
budgets that confined the television pur-
chases to daytime, fringe and late night.
As the profits continued to mount, the
campaign moved into prime network and
local shows with the rationale that a
higher cume would increase sales. The
new media plan resulted in higher ad-
vertising-to-sales ratios and often these
increased until the product could no
longer afford to continue the TV ad-
vertising program. A/S ratios often
jumped from 9%-12% to more than
30%. Most often this failure was cred-
ited to the fact that “the bloom was off
the rose.” Advertisers seldom solve this
problem by returning to their original
media plan which was responsible for
the initial successes.

Many advertisers also often overlook
the fact that a prime rating point is far
more costly than a rating point in other
time periods. Non-prime rating points
are often available under various pack-
ages at as little as 20% of the prime
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cost. Thus, in many instances, the ad-
vertiser pays as much to reach 100,000
people in prime time as 600,000 in
fringe time. No matter how the 600,000
impressions are analyzed, it is difficult
to believe that there is less than a cume
of 100,000 while advertising impressions
are multiplied sixfold in periods of maxi-
mum motivation.

Qur agency began in 1964 as a mail-
order agency and has expanded to be-
come a full-service agency with more
than 75 employes and we have pro-
jected gross billings for 1974 of $34
million. We have the distinction of being
pioneers in direct marketing and key-
outlet marketing of consumer products.

When we use the term direct market-
ing, to us it means the same as direct
response, which means the customer has
to fill out a coupon or make a phone
call to get the product. Thus the success
of the ad can be measured on a day-to-
day basis by mail. However, it's one of
the most difficult ad techniques because
it requires the customer to make a call
or write a letter for a product, sight
unseen, that may be delivered in six to
eight weeks.

So, to reach the 50% of the popula-
tion that won't buy by mail, we use Key
Outlet Marketing, which means a new
product is put into retail distribution
through an exclusive arrangement with
a leading chain. Thus, the customer can
sec the product in a familiar outlet, and
has the recourse of taking it back.

If a company spends $15,000 or
$20,000 on marketing research to find
out if a new product will sell; he still
has to have a live test market. But for
$10,000 in direct response or key out-
let, he can go into two markets on a
three-week flight. And, he will have the
potential to recoup the costs of his ads
and make a profit as well, because he’s
been selling his product all along.

And then it pyramids, because the
client can use the profits from the first
two markets to expand into others.

Every spot we run for a client must
pay for itself in sales. If it does not pay,
the TV commercial is pulled; this is one
of the reasons why we have a 90%
success ratio on new product introduc-
tions, compared to the industry average
of only 5%.

Although A, Eicoft & Co. is the pro-
ponent of this study in the U.S., our
agency recently hosted a delegation of
leading Japanese advertising executives
who had completed and expanded a
study at the Waseda University based
upon Eicoff's theory of sales resistance,
as well as the concept that high-rated
TV shows are not conducive to con-
sumer motivation. This two-year study,
which is being translated into English,
confirmed and enhanced the research
done by my agency.
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1975 Broadcasting
Cable Sourcebook.
Complete ... Compre-
hensive . . . Most Up-
to-Date Cable Source
Available Anywhere.

To order your own
copy, fill in the coupon
below. Your copy will
be mailed shortly.

The 1975 Cable
Sourcebook—contains
complete systems infor-
mation based on FCC
data and BROADCAST-
ING’s own sources.

Here, for example, is
comprehensive data
you'll find on a typical
system:

—Name of system, its
address, telephone
number, name of per-
son who signed FCC
Form 325, along with
his address and tele-
phone number. Name
of attorney and ad-
dress, if not located in
Washington; parent
company name.
—Area served, its pop-
ulation, number ot sub-
scribers, start date,
homes passed, system
length, franchise expi-
ration date, franchise
fee, charge per month.
—For TV stations car-
ried: call letters and lo-
cation, channel of
broadcast and channel
of carriage on cable,
method of pickup—of{

OFF PRESS!

air or microwave.
—For radio stations
carried: call letters and
location; whether AM
or FM.

—Number of channels
used for TV; number of
automated program-
origination channels;
number of automated
program-origination
channels with back-
ground music; number
of channels used by
cable TV operator or
others for non-auto-
mated program origi-
nation; number of
channels used for
broadcast signals and
number of channels
unused.
—Programing during
sample week: number
of cable channels and
hours used for time
and weather reports,
news ticker, sporis
ticker, stock-market
ticker and such special
services as burgtar and
fire alarms, facsimile,
preference poiling,
meter reading.

-—Also details on
amount of local pro-
graming, CATV net-
work programing, film
programing, tape pro-
graming (with type of
tapes used), news,
sports, religion, in-
structional program-
ing, entertainment—

plus chanpel usage by
government and pri-
vate groups.

—Also details on num-
ber and length of local-
ly originated commer-
cials.

—Make of principal
items of equipment in
the system.

—Explicit details of
ownership of the sys-
tem, with cross-refer-
ences to other systems
if multiply owned.

A Complete Cable
Guide—

In addition to the
wealth of data listed

above, the 1975
Broadcasting Cable
Sourcebook offers a
complete guide to:
—Group Ownersnip of
Cable Systems in the
U.S. and Canada—
with name and address
of group, names of
principal officers and
ownership data in-
cluding shares author-
ized, issued and un-
issued.
—Broadcasters in
Cable—shows stations
owned, systems
owned, percent owner-
ship and names and
addresses of owners.
--State Statistics—in-

cludes communities
served, number of
subscribers, homes
passed and miles
covered.

New in 1975 Source-
book a list of the Top-
50 multiple system
owners, a list of the
Top-25 cable systems
in the U.S., as com-
piled by the National
Cable Television
Association.

To obtain your own
copy of the most com-
plete and compre-
hensive cable guide
now availabie, fill in
the coupon and mail
it today.

Please send

._—— copies at $10.00 each.

{If payment with order: $8.50 each)

My §

payment is enclosed

Name. iwo imhals and last name

3 Bill me later.
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Open Mike.

Code or else

Epitor: I have noted of recent date that
there is some inclination to want to sack
the National Association of Broadcasters
board ruling of a couple of years ago,
making membership in the code manda-
tory for NAB members.

I voted for this when I was on the
b?ard, and I still strongly am in favor
of it,

If we don’t stand strongly behind the
code, the government is going to change
its policy and dictate what we will do.—
George R. Comte, president, WTMJ-AM-
FM-TV Milwaukee.

Balance questioned

EpiTor: Your publication is on top of
the cable-TV situation: like Godzilla on
Bambi.

I hope my radio bias isn't showing too
much when 1 say a change of emphasis
would be a welcome relief from your
recent cable preoccupation.—Ted Land-
phair, manager, news and public affairs,
wMAL(AM) Washington.

(In the judgment of the editors, cable issues have

been news. BROADCASTING news coverage of FM was
resented by AM broadcasters in the 1930, as its

coverage of television was resented by AM and FM
broadcasters in the 1940's and its coverage of cable
questioned now by some broadcasters in TV, AM
and FM,)

Nine lines to cloud nine

EpiTor: Mostly every person who reads
BROADCASTING's pages, knows the struggle
and agony of the small production com-
pany.

At the beginning of last year, a group
of New York broadcasters banded to-
gether and formed Good Company Pro-
ductions. Out of that union came Tales
of the Unusual, a series of five-minute
radio shows. In May, you included our
offering in "Program Briefs.” Lo and be-
hold, Grace Gibson Programmes of Aus-
tralia saw it there and contacted us, We
have just concluded our negotiations, and
Y'm very proud to report that we have
entered into an agreement with Grace
Gibson Programmes of Sydney to market
Tales of the Unusual in Australia, Africa,
New Zealand, South East Asia, Hong
Kong, and the United Kingdom. All that
with a mere nine lines in BROADCASTING
(and a good product, of course!).

I truly hope that all eyes that focus
upon these pages are thankful to this

e e - T =
“0ld Movies.”—f there is one phrase that should be obliterated from the English
language before sign-on tomorrow morning, it is "old movies.” Old movies, old
movies . . . everybody knows that television runs old movies, Did you ever notice
in a movie or a TV show, whenever a character in a drama is supposed to be
watching television, he inevitably winds up watching an old movie? Don't you get
the feeling that somewhere there must be a television station that has been
running a loop of a cowboy chasing an Indian around a rock since 19517

Well, if there is a station like that out there somewhere, it had better wake up.
Movies on television have changed from filler material to an American pastime.
Old movies? There is no such thing, and there never has been. A motion picture
is an artistic performance frozen in time, replayable at will, and retaining all of
the qualities of the original. If "Mona Lisa" is not an “old" painting, and "The
Count of Monte Cristo" is not an "old" novel, and "The Rime of the Ancient
Mariner" is not an "'old" poem, and "Death of a Salesman' is not an "old" play,
then what?

The point is this: There are "bad" movies and ‘'good” movies, “interesting"
movies and “dull” movies, “timeless" movies and '‘dated" movies. But, | say, no
"old" movies. “Casablanca' ought to be an “old" movie by every accepted bad
connotation of the word. It was theatrically released in 1942 and was reviewed by
James Agee in The Nation on Feb. 20, 1943. In the review, he said, "It is obviously
an improvement on one of the world's worst plays; but it is not such an improve-
ment that that is not obvious."” Yet ‘'Casablanca” became a popular hit at the time,
and today sti!l racks up impressive ratings on TV, despite the fact that it has been
run countless times on the tube, not to mention showings at colleges, film socleties
and repertory film houses. Every year, thousands of young people discover this
film and for some reason find in its shameless romanticism, unabashed chivalry,
flaming patriotism and heroic characterizations something that they seem to like
and admire and can't find in present movie fare.

Competitive pressures today In television, particularly in the major markets, are
forcing TV stations to program better and better motion pictures. For example,
this week in Washington there's a choice of *'Them,” '"Midnight Cowboy,” “Lilies
of the Field,” “The Senator was Indiscreet,” ''Operation Petticoat,” "Treasure of
the Sierra Madre,” ‘‘Houseboat,” "Indiscreet,”" “'Dr. Jekyll and Mr. Hyde,” ‘“North
by Northwest," "‘Winning'’ and ''Cat on a Hot Tin Roof'—just to mention the
best ones!

So, from now on, how about "old cars" and "old people’ and "old ideas" . . .
and just plain “movies.” OK?—>Dan Q'Brien, operations and promotion manager,
WDCA-TV Washington,
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WHAT IS A CONSULTANT?

There are as many answers to that key ques-
tion as there are consultants, It is the very
nature of competent consultants to be highly
individualistic and to call upon not only their
own professional life input, but that of their
staf, in order to arrive at their recommenda-
tions. These recommendations come about only
after there has been assembled all the possible
facts that research can uncover in a given
market.

As with other diagnostic professions, medicine
or law, the client can only tell the consultants
so much. The audience can only tell the con-
sultants so much, Then, based on the con-
sultants’ experience, capacity and judgment,
they must recommend a direction that will
improve the client’s position in the market or
maintain it, if he is already in first place.

As the oldest company in our particular field,
and as the most qualified, from the standpoint
of the broadcast background of all members
of our staff, we would give you a different
answer to the question than many other com-
panies. Some are larger in terms of total man-
power and more diversified. Consulting for
example, is only one of the things most of
them do—some own research companies, do
product testing, are involved in political re-
search, etc.

Our company consults only. We secure the
finest research we can find, from the country’s
leading social scientists, to gather our back-
ground facts. But research is not our primary
business. Objective analysis and specific rec-
ommendations based on monitoring, research
and professional broadcast background, along
with continuing consultation for at least a
year, at all levels desired inside a client sta-
tion, constitute our final product.

Our list of clients is not the largest in the
field, but it is the most impressive, and no
other company can claim to have consulted
with so many clients success/ully and con-
tinually for as long as twelve years.

If you want to know who we work for, how
we work with them, what they think of us,
and exactly what we think consultants should
be, call us.

Meéelr

McHUGH axpo HOFFMAN, INC.

Communications Consultants

7900 W estpark Drive
McLean, Virginia 22101
Area Code 703
790-5050



BN 5ROADCAST ELECTRONICS, INC.
A FILMWAYS COMPANY

8810 BROOKVILLE ROAD

SILVER SPRING, MARYLAND 20910
PHONE: 301-588-4983
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journal, for maintaining the professional
import and scope we in the industry
need so very much.—Richard Citron,
West Coast manager and vice president,
Good Company Productions, 4616 Ca-
huenga Boulevard, Toluca Lake, Calif.
91602.

Network language criticized

Epitor: For some time, the TV networks
have carried programs containing four-
letter words, such as “hell” and “‘damn.”
My children are taught in church and at
home that these words are wrong, yet
every night they catch it from just about
all programs on the tube.

I would hope that the TV networks
would follow the practice of most broad-
cast stations. We don’t use these words
in our programing, so why should they
be permitted to use them? Will it take
action by the public and the FCC to put
a stop to this kind of thing on TV?—
William Keith Hoisington, general man-
ager, WKYV(FM) Vicksburg, Miss.

Imitating life

EpITOR: The cartoon by Jack Schimnidt in
the Oct. 28 BROADCASTING struck me as
hilarious. That’s because something very
similar happened to me several years ago.
One afterncon, during a thunderstorm,
while our station was off the air, I re-
ceived a phone call from a little old lady
who inquired whether we were off the
air. When I told her we were, she re-
torted indignantly “Why don’t you make
an announcement?'—James P. Schuh,
general manager, WSPT-AM-FM Stevens
Point, Wis.

Spelling lessons

EpIToR: Some of us long-time BRroap-
cASTING fans know the lengths to which
you'll go to make sure the information in
your weekly profile is 100% accurate.
When an NBC executive once refused to
tel! you his middle name, you had a re-
porter track down the hall of records in
the small Western town where he was
born to ferret it out.

That's why I'm sure you will want to
know that the subject of BROADCAST-
ING's excelient Nov. 11 profile, NBC-TV's
vice president of program administration,
spells his last mame Antonowsky, not
Antonowski. An easy way to remember
this is to keep in mind that ski is some-
thing you do on the ground, while sky
is what you see through the roof—which
is where NBC-TV’s programs have gone.
—M . S. Rukeyser Jr., VP-public infor-
mation, NBC, New York.

(To_Marvin [no middle name| Antonowsky, and
to BROADCASTING’S readers, our apologies for slip-
shod reporting. }

Epitor: Thanks for the mention in
“Closed Circuit” (Nov. 4). However, like
my fellow Mississippian, Bilbo, used to
say: “I don’t care what they say about
me just as long as they spell my name
right.” And in that vein, it’'s Bob Mec-
Raney Jr.; and the call letters are WWBT.
—Bob McRaney Jr., vice president and
managing director, WwBT(TvV) Rich-
mond, Va.



Datebook.

u Indicetes new or ravised llsting

This week

Nov. 17-19—Television Bureau of Advertising 20th
annusl membership meeting. Century Plaza hotel,
Los Angeles (agenda, page 32).

Nov. 17-18—, nai A tion of Broads s fall
conference. Brown Palace hotel, Denver.

Nov. 17-20—National Association of Educational
Broadcasters 50th annual convention. Speaker: R.
Buckminster Fullar. Las Vegas Hillon, Las Vegas
{agenda, page 46).

Nov. 18-19—Advertising Research Foundation, 20th
annual conference. Speakers include: Eugene Jack-
son. Nationa] Black Network; Rena Bartos, J. Walter
Thompson; Thomas Coffin, NBC. New York Hilton,
New York.

Nov. 19 and Nov. 20—American Association of
Advertising Agencies eastern region meeting, New
York.

Nov. 19-20—National Cable Television Association
board meeting. Watergate hotel, Washington.

Nov, 19-21—Natlonal Association of Broadcasters fall
conference. Sands hotel, Las Vegas

Nov. 19-27—MNatlonal Assoclation of Farm Broao-
casile.rs seminar at sea. QE-2 Caribbean tsiands
cruise

Nov. 20—Mllwaukee Advemsmg Club and Mil-

of Ci Arts joint meeting.
Spaaker Jack Roberts, Ogilvy and Mather, Los An-
geles. For information: Donald Clow, Cramer-Krasselt
Advertising, 733 North Van Buren Street, Milwaukee
53202. Bradlay Pavillion, PAC.

Nov, 20-22—Mid-America Cable TV Expo, spon-
sored by National Cable Television Association and
state and regional cable groups. Muehlebach hotel,
Kansas City, Mo

Nov. 21—American Heart Association presentation
of 1974 Howard W. Blakeslee Awards to, among
others, Public Broedcasting Service, WCBS(AM) New
York, WCVB-TV Boston and WTAR-TV Norfolk, Va
Convention Center, Dallas.

Nov. 21-23—/Institute of Broadcasting Financial
Management and Broadcast Industry Workshop's
second annual management workshop. O'Hare Inn,
Chicago.

Nov. 22—Deadline for comments to FCC on fee
schedute rulemaking, extended from Nov. 4. Reply
comments due Dec. 6, extended from Nov. 18.

u Nov. 23—~Radio TV News Directors Association of
the Carolinas fall reporting seminar. Bordeaux Con-
vention Center, Fayetteville, N.C.

Nov. 23—New England Chapter of Soclety of
Cable Television Engineers meeting on '"Meeting
1977 Technical FCC Specifications.” Downtown
Holidey Inn, Worcester, Mass.

Also in November
® Nov. 25—Oral argument, corporate struclure of

Major meeting dates In 197475

Nov. 17-19-—=Television Bureau of Advertising
20th annual meeting, Cenlury Plaza hotel,
Los Angeles.

Nov. 17-20—National Association of Educa-
tlonal Broadcasters 50th annual convention.
Las Vegas Hilion, Las Vegas.

Dec. 4-T—California Communf%v TV Assocla-
tion annual fall convention and Western Cable
TV Show. Disneyland hotel, Angheim, Calif.

Feb. B-12, 1975—Naticnal Association of Tele-
vision Program Executives annual conference.
Hyatt Regency hotel, Atlanta.

April €-9, 1975—National Association of
Broad s annval ¢o Las Vegas
conventlon center, Las Veges.

April  13-17, 1875—Nalional Cable Televi-
sion  Association 24th annual convention.
Rivergate convention center, New Orleans.

April 23-27, 975—American Women in Radio
and Television 24th annual convention. Con-
tinental Plaza hotel, Chicago.

lonal A lati of Broad: rs  fall
conferences: Nov. 17-19, Brown Palace hotel,
Denver; Nov. 19-21, Sands hotel, Las Vegas
Natlonal Cable Television Assoclation re-
glonal expos: Nov. 20-22, Muehlebach hotel,
Kansas City.

Doubleday Media Offers
COASTAL CAROLINA

Exclusive listing. AM-FM combinatfion.
Only full-ime AM in county.
Valuable land and building included.
Billing rising in growing market.
Recession-proof, stable area.
Excellent cash flow, can service debt.

$650,000 — liberal terms.
Call Pete O'Reilly collect: 202-872-1100

olm

Doubleday Media

DBrokers of Radio, TV, CATV, and Newspaoper Properties

Regional Managers

Bob Dalchau, 13601 Preston Rd.. Dallas 75240, 214-233-4334
Neil Sargent. 1202 E. Maryland Av , Phoenix 85014, 602-264-7459.
Peter V. O'Reilly. 1730 M. St. N.W., Washington 20036, 202-872-1100
Conway C. Craig, P.O. Box 28182, San Antonio 75228, 512-434-4900

Comm/Scope PARAMEIH! I"Coaxial Cable
Immediate delivery at Alumagard’Coax prices.

Super electricals, with strength and toughness to spare. Para-
meter-I Coax has it all, including economy and immediate delivery.
From Comm/Scope Company, P.O. Box 2406, Hickory, North

Carolina 28601. Phone 704/328-5271.

() Comm/Ncope

Division of Superior Continental Corporation

€ 1974, Superior Continental Corporation
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BEN-TV, Buffalo

Winnerof 3
"AP* News

xcellence Awards”

Best TV Editorial:

“Second Lackawanna Verse"
Written by Bern Rotman
Commentator: George R. Torge

Best TV News Story:

“Fire”
Pat Irwin and Paul Maze

Best Local Documentary:

“Adoption '74" (Honorable Mention)
Chuck Lampkin

‘1974 New York State Associated Press Broadcasters
Association Awards Competition
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CML Satellite Corp., FCC  meeting room, Wash-
ington.

Nov. 25—Awards dinner, international Emmy awards,
Nationa! Academy of Television Arts and Stiences.
Plaza hotel, New York.

Nov. 26—Presentation of Puise inc. Man-of-Year
Award to Larry H. Israel, president, Washington Post
Co., at luncheon of Ad Club of Metropolitan Wash-
ington. Mayflower hatel, Washington.

December

Dec. 1-3—Radio Program Conference. Crown Cen-
ter hotel, Kansas City, Mo. .

Dec. 2-3—FCC regional meeting in Washington.

Dec. 2-5—National Association of Regulatory Utility
Commissioners B6th annual convention. Town and
Country hotel, San Diego.

Dec. 2-6—North American Broadcast Section, World
Association for Christian Communication annual
conference. Galt Ocean Mile hotel, Fort Lauderdale,
Fla.

Dec. 3-8—10th Hollywood Festival of Worid Tele-
vision, Los Angeles World Trade Center. Entries In-
vited. P.O. Box 2430, Hollywood 90028.

Dec. 4—Siate Bar Association of Georgia mid-
winter meeting. Speaker: FCC Chairman Richard E.
Witey. Stouffer's Atlanta Inn.

Dec, 4-6—Association of Maximum Service Tele-
casters board of directors fall meeting. For informa-
tion: Lester W, Lindow, 1735 DeSales Street, N.W.,

\I_IiVashEInqton 20036. Mauna Kea Beach hotel, Kamuela,
awail.

Dec. 4-7—Calitornla Community TV  Assoclation
annual fall convention and Western Cable TV Show.
Disneyland hotel, Anahelm, Callf.

Deoc, S5-6—Practicing Law Institvle seminar on
Cable television and related legal issues. Sheraton
hote!, New York. .

Doc. 5-B—Arizona Broadcasters Association _winter
conv)entlon. Scottsdale Hilton, Scotisdale (Phoenix
area).

w Dec. 7—Society of Broadcast Engineers mini-
vention, Phoenix chapter, to follow Arizona State
Broadcasters convention (Dec. 5-6).

Dec. 11-13—State and regional cable TV associa-
tion Presidents meeting. Statler Hilton hotel, Wash-
ington.

January 1975

Jan. 5-8—Winter Consumer Elactronics Show. Conrad
Hilton hotel. Chicago.

Jan, 12-14—Cajitornia Broadcasters Assoclation mid-
winter meeitng. Vacation Village, San Diego.

Jan. 12-14—Association of Independent Tefevision
Stations Inc. (INTV) second annual convention.
Atlanta Marriott hotel.

m Jan. 15—Deadline for entries. 32nd annual televi-
sion newsfilm competition, sponsored by MNationa/
Press Photographers Association and Arizona Stale
Universily, department of mass communications.
Tempe. Ariz. 85281.

Jan. 16-17—/astilute  of Broadcasling Financlat

Management/Broadcast Credit Association quarterly

R:‘c:;ard_ of directors meetings. Sheraton 4 Ambassadors,
ami.

Jan. 16-18—Afebama Broadcasiers Associalion win-
ter conference. Guest speaker: FCC Commissioner
Charlotte T. Reid. Parliament House. Birmingham.

Jan. 18—Radio Television News Direclors Associa-
tion mid-winter board meeting. Washington.

Jan. 18-19—Florida Association of Broadcasters mid-
w;'nlier conference. Carl Glicken, WLOF(AM) Ortando,
Chairman.

Jan. 19-21—jdaho State Broadcasters Association
mid-winter c¢onvention. Downtowner hotel, Boise.

m Jan. 20-24—National Association of Broadcaslers
winter joint board meeting. Cerromar hotel, Dorado
Beach, Puerto Rico.

®» Jan. 31—Deadline for entries, Mortgage Bankers
Association of America Janus awards for excelience
in financial news reporting. Four categories: com-
mercial radio and TV stations, commercial radio and
TV networks. Contact; Mark Serepca, Mortgage
Bankers Association of Amerita. 1125 15th Street,
N.W.. Washington 20005.

February 1975

Fob. 3—Deadline for enlries, American Medical
Association 1974 Medical Journalism Awards Com-
petition. $1,000 award In each of five categorles:
magazines, newspapers. radio, TV and editorial. Rule
%lg{gatlon: 535 North Dearborn Street, Chicago

Faob, 4-6—South Caroflna Broadcasters Association
113975 Winter convention. Wade Hampton hotel, Colum-
ta.

Feb. 6-T—Audio Workshop at The American Col-
lege, Bryn Mawr, Pa. Tel. 215-525-8500, Ext. 249.
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: Rame
Station_____
Address.
cy
SCHAFER ELECTRONICS CORPORATION e 2o £
75 Castilian Dr.
Santa Barbara Research Park
Goleta, Callfornia 93017
Please send SUBSCRIBER
SERVICE
B d t. (7 3 years $60
roadcastingu o
The newsweekly of broadcasting and allied arls 0O 1 year $25

INDUSTRY
STANDARD

1 # ‘"hii:l]Elr ELECTRONICS CORPORATION
&

“audicfile |

It's taken less than a year for the Schafer AUDIOFILE to become the new standard of comparison.
The reason? Simple: We put more into it, so you could get more qut of it.

So many AM, FM and TV stations have ordered AUDIOFILES from Schafer that we're having

a hard time keeping up. So, order yours now . .
The AUDIOFILE is worth waiting for.

. and even if you have a short wait, be patient.

Name Position
Company

[J Business Address

[} Home_Address R

City State Zip

Canada Add $4 Per Year

Foreign Add $6 Per Year

O 1975 Cable
Sourcebook $10.00
(If payment with
order: $8.50)

[ 1975 Yearbook $17.50
(If payment with
order- $15.00)

[] Payment enclosed

[ Bill me

BROADCASTING. 1735 DeSales Street, N.W., Washington, D.C. 20036

ADDRESS CHANEE Print new address :bnve and attach label from a recent issue, or print old address
including zip code. Please allow two weeks for processing.

Broadcasting Nov 18 1974
18

BROADCASTING PUBLICATIONS INC.

Sol Taishoff, chairman.
Lawrence B. Taishoff, president.
Maury Long, vice presiden:.
Edwin H. james, vice president.
Joanne [. Cowan, secretary.
Irving C. Miller, freasurer.

Lee Taishoff, assistant treasurer.

Broadcastingu

The newsweekly of broadcasling and ailied arls

TELEVISION.

Execurive and 'Fubﬂcahfon headquarters
BROADCASTING-TELECASTING building,
1735 DeSales Street, N.W., Washington,
D.C. 20036. Phone: 202-638-1022.

Sol Taishofl, editor.
Lawrence B. Taishoff, publisher.

EDITORIAL

Bdwin H. James, executive editor.

Donald West, managing editor.

Rufus Crater (New York), chief correspondent.
Leonard Zeidenberg, senior correspondent.

1. Daniel Rudy, assistant 10 the managing editor.
Frederick M. Fitzgerald, senigr editor.

Joseph A, Esser, Don Richard,

Jonathan Tourtellot, assistant editors.

Mark Harrad, Randall Moskop. Joanne Ostrow,
staff writers.

Randi Lewis, Patricia Thach, Donna Wyckoff,
editgrial assistants.

Lucille DiMauro, secretary to the editor.

BUSINESS

Maury Long, vice president.

David N. Whitcombe, director of markering.
Doris Kelly, secrerary.

ADVERTISING

Winfield R. Levi, general sales manager (New York),
John Andre, sales manager—equipment and
engineering.

David Berlyn, Eastern sales manager (New York).
Ruth Lmdsxrom account supervisor (New York).
Bill Merritt, Western sales manager {Hoilywood).
Lynda Dorman, classified advertising.

CIRCULATION

Bill Criger, circulation marager.

Kwentin Keenan subscription manager.

Barbara Chase, Odell Jackson, Patricia Johnson,
Jean Powers.

PRODUCTION
Harry Stevens, production manager.
Susan

ADMINISTRATION

Irving C. Miller, business manager.
Lynda Dorman, secretary to the publisher.
Philippe E. Boucher.

BUREAUS

NEw York: 7 West 51st Street. 10019,
Phone: 212-757-3260.

Rufus Crater, chief correspondent.
Rocco Famighetti, senior editor.

John M. Dempsey, assistant editor.
Leslie Fuller, staff writer.

Winficld R. Levi, general sales manager.

David Berlyn, Eastern sales manager.

Ruth Lindstrom, account supervisor.

Jackie Morrone, Harriette Weinberg, advertising
assistants,

HoLLywoob: 1680 North Vine

Street, 90028. Phone: 213-463-3148.
Earl B. Abrams, senior correspondent.
Bill Merritt, Western sales manager.
Sandra Klausner, assistant.

BROADCASTING®* magazine was founded in 1931 by
Broadcasting Publications Inc., using the title
BroADCASTING*—The News Magazine of the Fifth
Estate. Broadcast Advertising* was acquired in
1932, Broadcast Reporter in 1933, Telecast® in

1953 and Telcvision in 1961, Broadcastmg-
Telecasting® was introduced in 1946,

e
) )

)

* Reg. U.S. Patent Office.
® 1974 by Broadcasting Publications Inc.

Microfilms of BROADCASTING are available from
University Microfilms, 300 North Zeeb Road,
Ann Arbor. Mich, 48103.



Now is the time toretire
your aging recelvables.

Media Payment Corporation services enable you
to retire your aging accounts receivables bal-
ances—now. You can stop spending excessive
time and money just trying to maintain a 65-75
day national spot receivables balance that loses
value at a rate of 1% per month or 12% .per
year. With Media Payment Corporation, your
sales dollars are converted to cash instead of a
receivables inventory. You sell to get ahead not
to stay even.

Media Payment Corporation offers process-
ing, payment, credit and collection services that
enable you to retire aging receivables balances
and convert them into real-life dollars to use in
paying expenses or to invest for additional in-

come. MPC offers a comprehensive and compu-
terized credit rating system for more than 1600
agencies and buying services. Monthly Credit
Newsletters and Daily Bulletins protect your sta-
tion from excessive bad-debt losses. Your credit
decisions are based on broad, detailed actual
payment experience not on spotty records, hear-
say and rumors. You no longer need to face the
frustrations of collecting sales dollars.

We’re ready to begin working for your sta-
tion. For more information about our “Receiv-
ables Retirement Program” call or write Dennis
E. Robich, Media Payment Corporation, 380
Madison Avenue, New York, New York 10017.
(212) 953-1504.

Media Payment Corporation

Makes Dollars and Sense




Hoyv telgevision news stacks
up in Minneapolis,/St. Paul

EYEWITNESS NEWS
KSTP-TV

On top...with more
total adults (283,000)
and more total persons
(312,000) based on
average quarter hour
(Mon-Sun) during the
“10 o’clock” news than
any other channel in
the Twin Cities.

If you want good
viewers stacked in
your favor, Take 5,
Eyewitness News,
daily at 6 and 10 p.m.

Source: ARBMy1974 E!mt
subject to qualificatio aid report.

ADi of Hubbard Broadca lgl c.. WTOG-TV Tampa-51. Peter bgKOBTVAIbq rque Fo KSTFTV ontact the fllwg sales ntatives: Jim Blake,
Gen ISI Manager, David Garvin, National Sales Manager. Bob Owens. Reger Har ryB uwer, Ne mPg Bill Payne or Mike GIIhmPh (612)6452724.



Broadcast Advertisings

Television
advertising
stakes out
new turf for
future growth

Its old territory still

produces abundantly, but
further expansion means
seizing ground from others
—and that means newspapers

The competition for the nation’s advertis-
ing dollar has now settled into a predict-
able pattern after years of adjustment by
the other major media as television moved
in and shouldered its way to the head of
the pack.

The backing and filling, the dramatic
counterattack, the upheaval that severely
wrenched radio’s economics during tele-
vision’s first explosive growth have re-
ceded into the past. The shake-outs that
once shrank the ranks of print media,
sometimes with spectacular closings, are
still in evidence but on a smaller, quieter
scale; those that occur now are more
likely to be in response to other factors
than displacements caused directly by
television.

For television’s days of quantum ad-
vances are over. Not that it doesn’t ex-
pect to grow—and dramatically, as is
demonstrated by the Television Bureau
of Advertising’s adoption of an $8-billion-
a-year goal for TV by 1980, envnsnomng
a 60% increase from this year's projected
total of approximately $3 billion (see
related stories). But future growth, in
whatever measure, can only confirm the
patterns that started to form in the early
1950’s and have hardened over the past
decade.

In these patterns television is far and
away the number-one national advertis-
ing medium-—and becoming more so as
the years pass. It supplanted magazines
on this pinnacle, in fact, in 1955—by
coincidence TVB's first full year of
operation. In that year, network TV's
billings reached $550 million and spot
TV’s $260 million, for a combined $810
million that more than squeaked past
magazines' $691 million.

Last year, by comparison, television’s
estimated $3.345 billion in combined

BroadecastingZk

network and spot more than doubled
magazines' $1.448 billion and tripled
newspapers’ estimated $1.111 billion in
national advertising. Network TV alone,
totaling $1.968 billion, exceeded both
newspapers and magazines, while national
spot alone, estimated at $1.377 billion,
surpassed newspapers and was pulling up
on magazines (see charts, pages 22-23).

If television has a commanding lead
in national advertlsmg. however, it is still
a far-back second in total billing among
the major meastred media. Even if it

‘

Talking television. Roger Rice (r),
new president of the Television
Bureau of Advertising, and George
Huntington, executive vice president,
went on TV (the Bell System's
Picturephone) to talk about TV in a
New York-to-Washington interview
with Broadcasting editors two weeks
ago. The result begins on page 34.

reached this year the $8 billion that TVB
is shooting for by 1980, it would still be
a nose behind the $8.050 billion pro-
jected for newspapers this year. If its
1974 total reaches the $5 billion inform-
ally predicted for it, it will be approxl—
mately 60% short of this year’s news-
paper total. If it only reaches the $4.845
billion that TVB has formally predicted,
it will be about 66% short of newspapers.

It is no wonder. against that back-
ground, that the TVB board of directors
has set its sights on advertising that now
runs in newspapers as the prime source
of the $3 billion that television needs
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to get to the $8-billion mark. TV cannot
hope to compete for newspapers’ whole
load: Classified advertising, amounting to
about $2.3 billion, is largely out of the
uestion, and cigarette and liquor adver-
tising are off limits. With those excep-
tions, virtually anything of consequence
may be considered fair game.

While making its own mark, television
has also left its mark on other media.
It did so with a rate of growth unap-
proached by its competitors. Since 1955,
when it was already established as a
solid number two among major measured
media, TV’s revenues have increased
368%, as compared with 162% for news-
papers and 120% for magazines. Para-
doxically, television's first big casualty,
radio, has come closest to matching TV's
growth rate over the years, turning in a
228% increase since 1955.

Radio, like the other media, adjusted
to television by changing its style and
approach. The big difference was that
radio began to make its changes before
the others did, and made them more ex-
tensively and more freely.

When TV began to make its move,
radio’s injuries were at first largely psy-
chological, but they soon became real:
Advertisers and agencies, bedazzled by
the glitter and glamour of the new me-
dium, tended to ignore radio or write it
off, or severely downgrade its capabili-
ties. To their later regret, many broad-
casters also consigned their radio proper-
ties to the sidelines while they built and
pampered their television adjuncts.

It took what seemed an eternity—
radio’s revenues moved slowly if at all
from the early to late 1950's—but eventu-
ally the wounded medium found itself, no
longer the focus of the living room as in
radio’s glory days but as a highly spe-
cialized, personalized medium of music
and news. Revenues began to pick up,
but increasingly radio has been a local
medium, in billings as well as over-all
service, and in the last couple of years
in particular its national sales have not
advanced significantly—a circumstance
that station reps, the networks and the
Radio Advertising Bureau are all trying
hard to correct and which, ironically, be-
cause of radio’s rate economies, may be
cured more readily with an economic re-
cession than without one.

Newspaper revenues continue to rise,
but in the opinion of informed observers
the growing numbers cannot obscure
problems that were already apparent more
than a decade ago. One is that the news-
paper’s status as a carrier of national
advertising continues to decline: Al-
though its national advertising revenues
went from $702 million in 1963 to
$1.111 billion 10 years later, agency



sources say it's losing its luster and its
importance as a national advertising ve-
hicle. Another newspaper problem, they
say, is TV’s inroads on retail advertising
—though there are two opinions on this
point, the other being that television’s re-
tail gains have come, thus far, more
from additional retail budgets than from
diversion of money from newspapers.
In the meantime, the process of news-
paper consolidation in major markets
goes on. Occasionally a paper goes under,
as in the recent case of Chicago Today.
More often there are mergers, sales, re-
alignment of editorial objectives. One
agency source interpreted the process
this bleak way: “Where there is dupli-

This is the track record of major
media advertising expenditures from

cation of circulation between a morning
and evening paper in a major market, or
if there are two morning or two after-
noon papers appealing to the same au-
dience, they can’t both survive—no way.”
He called the process ‘symptomatic of
the need for newspapers to catch up with
what is going on, which is that people
cannot—will not—buy duplication any
more.”

Magazines as a group appear to be
healthy, although they too have gone
through a big shake-out over the years
(the three leading revenue producers of
the early 1960’s are, of course, all gone
now: Life, Look and Saturday Evening
Post). Magazines have also followed the

19.55
2000

lead of television and radio in develop-
ing such techniques as regional editions,
to compete with spot broadcasting, and
like radio have become more and more
specialized in their editorial approaches.

While specialty books have racked up
some solid successes, they are also ex-
posed to almost instant disaster if mis-
fortune besets the fields they serve. As
one agency executive pointed out last
week, the continuing energy shortage has
virtually decimated magazines dealing
with the electrical industry, while the
slump in new car sales “may mean
whoosh” for a substantial segment of the
automotive magazine field.

QOutdoor advertising, never a major

Eawljey |
19_60

1 9.65 1 970 1 974

1955 to 1974—a period that has seen

television expand its billings horizon
from $1 billion to almost $5 billion,
and in the process become the
pre-eminent national advertising
medium. Beginning on page 24:
what the medium itself now looks
like in terms of television markets,
as reflected in Arbitron’s latest
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competitor with television, is generally
regarded as exceptionally healthy after
weathering the energy crisis that for a
time threatened to curtail its nighttime
displays. But outdoor—whose 1973 reve-
nues are believed to have been about $330
million—is not trouble-free. Among its
problems: on-going drives to “clean up”
the highways, and the increased costs of
complying with state and federal high-
way beautification programs.

So what is ahead? For one thing, by
common agreement. higher rates in all
media.

J. Walter Thompson Co.’s latest an-
nual analysis and projection suggests that.
whereas local media’s cost-per-thousand

increased more than those of national me-
dia in the period 1964-73, the trend now
is the other way.

The JWT projections anticipate these
costs-per-thousand for 1975:

Daytime network TV (one 30-second
announcement)—3$1.08, up from $0.94
this year, up 23% from 1973.

Prime-time network TV (one 30-sec-
ond announcement)—3$2.54 as against
$2.37 this year and up 17% from 1973.

Fringe-time spot TV (one 30-second
announcement)—3%$1.50, compared with
$1.46 this year and up 6% from 1973.

Network radio (25 adult gross rating
points a week)—3$1.10, compared with
$1.09 this year and returning to 1973

level.

Daytime spot radio (25 adult GRP’s
a week)—$1.91, up from $1.85 this year
and 10% higher than in 1973,

Consumer magazines (one four-color
page in top 50 magazines)—3$6.39, up
from $6.09 this year and up 8% from
1973.

Daily newspapers (1,000 lines black
and white, ali daily papers)—$7.85, up
from $7.65 this year and up 11% from
1973.

Outdoor posters (100 showing in
every National Qutdoor Advertising Bu-

Text of this special section on
TV advertising continues on page 32.
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Television markets of the U.S.— from 1 through 207

Here are the television markets of the U.S. ranked in descending market and the percentage of the total U.S. population each
order of the number of television homes they contain. Also shown  represents. These are Arbitron Television estimates for the 1974-

are the numbers of women, men, teen-agers and children in each 1975 season.

ADt TV Households ADI Women ADI Men ADI Teen-Agers AD! Chiidren
1. New York 6,192,900 9.01% 6,828,000 8.29% 5,926,300 8.85% 1,983,200 8.20% 2,857,900 8.27%
2. Los Angeles 3,545,700 5.1 3,522,700 4.79 3,226,800 4.82 1,124,100 4.65 1,642,200 4.75
3. Chicago 2,772,100 4.03 2,969,600 4.04 2,694,800 4.02 1,009,400 417 1,447,500 4.19
4. Philadelphia 2,239,000 3.26 2,493,200 3.39 2.230.300 3.33 790,500 3.27 1,102,600 3.19
5. Boston 1.673,700  2.43 1,890,100 2.57 1,658,000 2.47 592.700 2.45 846,100 2.45
6. San Francisco 1,635,600 2.38 1.647,900 2.24 1,539,800 2.30 505.400 2.09 712,600 2.06
7. Detroit 1.504,900 219 1,637,400 2.23 1,500,100 2.24 578,400 239 826,000 2.38
8. Washington, D.C. 1,282,400 1.86 1,366,300 1.86 1,248,300 1.86 452,500 1.87 672,000 1.94
9. Cleveland 1,274,700 1.85 1.392.800 1.80 1,246,800 1.86 468,300 1.94 655,900 1.80
10. Pittsburgh 1,069,800 1.56 1,208,000 1.64 1,062,000 1.59 368,300 1.52 484,500 1.40
Markets 1-10 23,180,800 33.72% 24,956,000 33.96% 22,333,300 33.34% 7,872,800 32.55% 11,247,300  32.53%
Cumulative Total 23,190,800 33.72% 24,956,000 33.96% 22,333,300 33.34% 7,872,800 32.55% 11,247,300 32.59%
11. Dallas-Ft. Worth 1,045,800 1.52 1,074.200 1.46 968,500 1.45 349,500 1.45 $30,700 1.54
12. St. Louis 917,200 1.33 982,600 1.34 860,400 1.28 336,700 1.39 481,000 1.39
13. Minneapolis-St. Paul 874.200 1.27 899,300 1.22 821,600 1.23 323,800 1.34 449,200 1.30
14. Houston 857,500 1.25 878,500 1.20 822,700 1.23 317,800 1 474,000 137
15. Miami 838,900 1.22 872,800 1.19 753,400 1.12 232,600 96 324,000 .94
16. Atlanta 818,500 1.18 881,500 1.20 791,400 1.18 290,000 1.20 456,700 1.32
17. Tampa-St. Petersburg 801,200 1.47 800,000 1.09 680.500 1.02 201,000 .83 284,900 82
18. Seattle-Tacoma 768,400 1.12 767.600 1.04 746,200 1.1 255,500 1.06 352,400 1.02
19. Baltimore 735,700 1.07 807,100 1.10 744,200 .11 270,800 1.12 375,100 1.09
20. Indianapolis 721,700 1.05 760,700 1.04 692,400 1.03 260,800 1.08 382,100 1.1
Markets 11-20 8,379,100 12.18% 8,724,300 11.87% 7,882,300 11.77% 2,838,600 11.74% 4,110,100  11.89%
Cumulative Totat 312,569,800 45.91% 33,680,300 45.84% 30,215,600 45.10% 10,711,400 44.29% 15,357,400 44.42%
21, Harttord-New Haven 637,500 .83 709,600 .97 640,700 .96 225.000 .93 317.600 .92
22. Cincinnati 628,300 9 675.500 .92 $99.800 .90 232,100 96 332,000 .96
23. Kansas City 627,700 91 636,700 .87 573,100 .86 209,700 87 289,100 84
24. Milwaukee 620,200 .90 675,300 92 614,000 .92 237,000 .98 325,400 .94
25. Portland, Ore. 507,900 .88 622,300 .85 567,400 .85 198,600 .8z 270,800 .78
26. Sacramento-Stockion 604,700 .88 615,100 .84 586,000 87 213,300 .88 283,000 .82
27. Denver 594.900 .87 616,500 84 571,800 .85 214,100 .89 300,000 .87
28. Buifalo 578,400 .84 643,500 .88 570.500 .85 212,600 .88 290,700 .84
29. Providence 576,800 .84 635,700 87 582,500 .87 194,700 .81 285,900 .83
30. Nashvllle 542,500 .78 582,300 79 541,000 .81 182,200 75 262,600 .76
Markets 21-30 6,018,900 8.75% 6,412,500 8.73% 5,846,500 8.73% 2,118,300 8.76% 2,957,100 8.55%
Cumulative Total 37,588,800 54.86% 40,082,800 54.56% 36,062,500 53.83% 12,830,700 53.05% 18,314,500 52.980%

ELEVIS
WTVJ-MIAMI

We look forward to sharing many more
anniversaries inthe good years ahead.

WTVJ Miami, a CBS affiliate represented by MMT Sales.
A Wometco Enterprises, Inc. station.
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We found

seven prisoners that
nobody even knew

were lost.

A man in Houston was

arrested for shoplifting. His haul:
a 53¢ can of beer. Usually this kind

of misdemeanor goes to trial

within thirty days. After 155 days
in jail and no trial, the man finally

wrote us.

Action 13 Special Investigator
Marvin Zindler checked out the

problem immediately. The District
Attorney’s office files reflected that
the prisoner had never been
arrested. Zindler saw to it that he
was quickly brought to trial. After
pleading guilty, he was sentenced
to 108 days in jail and a $200 fine.
The judge gave him credit for the
days he’d already spent in jail, and
he was set free.

Another man was arrested on
a drunk driving charge and spent
three months in jail without going
to court. He wrote us and we
advised the District Attorney of the
problem. The man was brought
before a judge, given his back time
and released.

Five other prisoners also
became similarly lost in Houston’s
jails. And were similarly helped.

These are just a few of the
more dramatic examples of how

. we’ve been able to help correct

community problems. And why
Marvin Zindler is a man a lot of
people in Houston turn to first in
time of trouble.

KTRK-TV Houston.
One of the stations of

Capital Cities Communications.

We talk to people.



ADI TV Households AD! Women ADI Men AD!I Teen-Agers AD! Children
31. San Dlego 517,300 T5% 499,200 68% 544,400 B1% 161.400 B7% 238,800 68%
32. Memphis 507.400 74 558,300 76 496,800 74 201,500 83 292,500 a5
33. Columbus. Ohio 507.000 .74 540,300 74 495,900 74 181.000 .75 266,400 7
34. Charlotte 502,400 .73 550,200 75 489,100 73 177,700 73 270,100 78
35. Phoenix 496,900 .12 511,100 .70 473,800 7 185,200 77 272,400 79
36. New Orleans 476,400 .69 507.900 69 450,000 67 188,000 .78 279,700 81
37. Louisville 465,300 .68 497,100 .68 466,100 .70 172,900 7 244,800 Ki
38, Oklahoma City 458,000 67 457,300 62 412,400 62 140,000 58 198,300 .57
39. Greenville-Spartanburg-Asheville 454,600 .66 494,300 67 443,200 .66 151,400 .63 229,300 86
40. Charleston-Huntington 442,600 64 485,800 .66 441,900 66 159,300 66 225,700 65
Markels 31-40 4,827,900 7.02% 5,101,500 6.94% 4,713,600 7.04% 1,718,400 7.11% 2,516,000 7.28%
Cumulative Total 42,416,700 61.68% 45,194,300  61.51% 40,776,100 60.87% 14,549,100 60.16% 20,830,500 60.25%
41, Dayton 431,700 .63 463.400 .63 420,900 63 159,600 .66 229.600 66
42. Albany-Schenectady-Troy 430,800 63 472,100 54 416,900 62 146,700 .61 207.000 60
43. Grand Rapids-Kalamazoo 426,100 62 467,400 64 422,900 63 171,700 7 236,300 .68
44, Orlando-Daytona Beach 425,500 62 438.300 60 396.100 .59 147,000 61 169,000 .58
45. Wilkes-Barre-Scranton 406.900 59 457,000 62 394.300 .59 123,300 .51 173,000 .50
46. Harrisburg-York-Lancaster-Lebanon 399,900 .58 434,100 .59 390,700 .58 136,600 .56 195,000 .56
47. San Antonlo 396,300 .58 431.300 .59 405,000 .60 159,800 .66 238,800 69
48. Birmingham 395,500 58 430.900 .59 372.800 56 139,000 57 186,400 57
49. Nrfolk-Portsmth-Newprt News-Hamptn 389,200 57 418.700 57 437.600 65 152,900 63 218,500 63
50. Toledo 389,100 57 419,100 57 378.700 57 147,500 61 213,700 62
Markets 41.50 4,091,000 5.95% 4,432,300 6.03% 4,035,900 6.02% 1,484,200 6.14% 2,107,300 6.10%
Cumulative Total 46,507,700  67.63% 49,626,600 67.54% 44,812,000 66.89% 16,033,300  65.30% 22,937,800 6B6.35%
51. Salt Lake City 386.000 .56 406,400 .55 385.100 .57 161.300 .67 256,500 .74
52. Greensboro-Winston-Salem-High Pt. 381,400 .55 417,400 .57 369.800 55 131,700 .54 192,400 .56
53. Flint-Saginaw-Bay City 371.300 .54 401,500 .55 373.700 .56 159,200 .66 229,100 .66
54. Syracuse-Elmira 368.300 .54 409,300 .56 374,000 .56 137.500 57 197,200 87
55. Tulsa 365,400 .53 367.500 .50 330.100 49 114,200 47 159,300 .46
56. Wichita-Huichinson 361,300 .53 376,500 51 343.500 .51 125,300 .52 162,100 47
57. Richmond 357.700 .52 398,800 54 365,900 .55 127.600 53 179,600 52
58. Little Rock 357,600 .52 373,100 51 335,100 .50 118,300 .49 171,900 .50
59. Shreveport-Texarkana 348,400 51 367,800 .50 321,300 48 118,800 .49 171.800 .50
60. Knoxville 338,200 .49 370,500 .50 332.900 .50 116,500 48 170,800 .49
Markets 51-60 3,635,600 5.29% 3,006,800 5.29% 3,531,400 527% 1,310,400 5.42% 1,890,700 5.47%
Cumulative Total 50,143,300 72.91% 53,515,400 72.83% 48,343,400 72.18% 17,343,700 71.72% 24,828,500 71.82%
61. Raleigh-Durham 317,800 .46 352,800 .48 355.200 .53 115,800 .48 176.900 .51
62. Des Moines 317,200 .46 336,100 46 304.000 .45 106,400 44 146,400 42
63. Mobile-Pensacola 310.100 45 332.100 45 313.400 47 128.400 53 187.000 .54
64. Rochester, NY 304.600 44 336,300 .46 301,100 .45 110,700 46 164,700 .48
65. Omaha 303.400 .44 317.900 43 288,500 A3 113,800 AT 157,400 46
66. Jacksonville 299,000 .43 312,500 43 294,000 44 110.400 46 161.400 A7
67. Roanoke-Lynchburg 290,500 42 326,200 .44 297,100 .44 99,000 41 144,600 .42
68. Davenport-Rock 1s.-Moline (Qd City) 288,400 42 303.200 41 276.200 41 104,500 43 145,700 42
69. Green Bay 288,000 .42 320,900 44 297,700 44 120,600 50 162,200 47
70. Cedar Rapids-Waterloo 279,100 .41 305.900 .42 279.000 .42 106,300 44 149,200 .43
Markets 61-70 2,998,100  4.36% 3,243,900 4.41% 3,006,200 4.49% 1,115,900  4.61% 1,595,500 4.62%
Cumulative Total 53,141,400 TT.27% 56,759,300 77.25% 51,349,600 76.55% 18,459,600 76.33% 26,424,000 76.43%
71. Paducah-Cape Girardeau-Harrlsburg 277.900 40 290,200 39 263.400 39 82,700 34 114,100 .33
72. Johnstown-Altoona 276,800 .40 306,900 42 279.100 .42 95,400 .39 135.100 .39
73. Fresno 270,500 .39 283,400 .39 267,800 .40 105,400 44 148,700 43
74. Springfield-Decatur-Champaign 269,400 .39 287,300 39 262,300 39 89,500 37 126.000 .36
75. Portland-Poland Spring 252,900 .37 276.000 38 249,900 37 89,300 37 129.300 37
76. Chattanooga 248,300 .36 263,800 36 235,000 35 84,600 35 127.700 .37
77. Spokane 242,200 .35 248,900 34 239,800 .36 83,600 35 113,100 .33
78. Greenville-New Bern-Washington 240,700 .35 269,600 37 269.400 .40 96,900 .40 140,500 4
79. Lincoln-Hastings-Kearney 231.600 .34 245,000 33 226.900 .34 75.300 31 101,000 .29
80. Albuquerque 228,200 .33 247,400 34 229,800 34 103,400 43 144,300 42
Markets 71-80 2,535,500 3.69% 2,718,500 3.70% 2,523,400 3.77% 906,100 3.75% 1,279,800 3.70%
Cumulative Total 55,679,900 80.96% 59,477,800 80.95% 53,873,000 80.42% 18,365,700  80.08% 27,703,800 80.14%
81. Jackson, Miss. 222.800 .32 251,100 .34 215,400 .32 93,600 39 136,500 .39
82, Youngstown 215,000 31 242,400 .33 218,900 .33 80,600 33 107,700 31
83, Springfield, Mass. 214,000 31 247,500 34 218,400 .33 74,400 3 102,300 .30
84, West Palm Beach 213,900 <} 213.200 .29 186,800 .28 61,100 .25 89,400 .26
85. Springfield, Mo. 206,700 .30 209,900 .29 204,300 30 60,500 25 84,300 24
86. South Bend-Elkhart 206,500 .30 218,900 30 201,200 .30 73,600 .30 107,900 3
87. Evansville 204,000 .30 217.500 .30 194,800 .29 71,500 30 98,000 .28
88. Peoria 203,300 .30 219.900 .30 198,100 .30 70,700 .29 99,500 .29
89, Bristol-Kingsport-Johnson City 201.800 .29 222,300 .30 203,400 30 69,100 .29 104,400 30
90. Sioux Falls-Mitchell 200,800 .29 218.000 .30 205.200 .31 80,500 33 101,300 29
Markets §1-90 2,088,800 3.04% 2,260,700 3.08% 2,046,500 3.05% 735,600 3.04% 1,031,300 2.98%
Cumulative Total 57,768,700  84.00% 61,738,500  84.02% 65,919,500 83.47% 20,101,300 83.12% 28,735,100 83.12%
91. Fi. Wayne 193.100 .28 204,200 .28 186,100 .28 71,600 .30 105,700 31
92, Lansing 191,900 .28 211,500 .29 204,300 .30 73,100 .30 110,400 32
93. Huntsville-Decatur-Florence 180,800 .26 193.500 .26 177.800 .27 70,400 .29 101,700 .29
94, Wheeling-Steubenville 176.100 .26 189,900 .26 170,800 .25 59,600 .25 82,500 24
95. Tucson 175.400 .26 184,400 .25 169,700 .25 63,000 .26 91,300 26
96. Fargo 175,400 .26 189.400 .26 187,100 .28 68,900 .28 87.600 .25
97. Colorado Springs-Pueblo 172,100 .25 174,500 .24 182,900 27 64,200 .27 91,700 27
98. Salinas-Monterey (Inc. San Jose Stns) 171,100 .25 172,600 .23 187,100 .28 53,200 .22 78.800 23
99. Columbia, SC 170,400 .25 196.700 27 197.600 .29 71,800 .30 105,400 .30
100. Baton Rouge 169.500 .25 191,600 26 180,900 27 74,900 31 112.300 .32
Markets 91-100 1,775,800 2,58% 1,905,300 2.59% 1,844,300 2.75% 670,700 2.77% 967,400 2.80%
Cumulative Total 59,544,600 86.58% 63,643,800 88.62% 57,763,800 86.22% 20,772,000 85.88% 29,702,500 B85.92%
101. Lexington 167.300 .24 182,500 25 165,500 .25 55,500 .23 86,600 .25
102. Monros-El Dorado 163,700 .24 176,700 .24 155,100 .23 63,200 .26 92,300 27
103. Austin 162,000 .24 173.800 .24 164,600 .25 50,500 21 78,500 .23
104. Burlington-Plattsburgh 161,500 .23 179.400 .24 169,000 .25 63,900 .26 93,400 27
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Being bestisn't good enough for us!

While the industry argues how to upgrade its stand-
ards, we've gone ahead and set our own. Qur New
England Network is the first of its kind, broadcast-
ing live to six states. Every weekday morning at
9, New Englanders are entertained and informed
on the Good Morning program. In Boston it’s num-
ber one* in the time period with a 48% share of
audience.

And we don’t stop with the six New England states.
Our local programming is in national syndication
from coast to coast . . . specials and strip program-
ming all locally produced but with the depth and
polish to stand up in any market.

*ARB October 1974 all data subject w qualifications of the report quoted.

And while our syndicated programs play in other
markets, we broadcast 52 hours a week of locally
produced programming to Boston viewers ... 24
hours a day. More than anyone in the nation and
more than we did last year.

When we stop trying to set new standards for televi-
sion . . . you'll know there’s nothing more to be

done.
WCVB-TY BOSTON

setting a new standard

S

represented nationally by hrp



LOOK WHAT'S
HAPPENING
IN MEMPHIS...
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We're building . . . building a brand new tele-
vision complex . .. as modern as tomorrow
and as beautiful as its site overlocoking the
mighty Mississippi River. Thus, in early 1975,
our talented and dedicated staff will have the
finest facility available so that we may even
better serve the great Mid-South.

MEMPHIS, TENNESSEE

NY

ANEW YORK TIMES COMPANY

THE NEW YORK TIMES BROADCASTING SERVICE. INC. AFFILIATED WITH CBS. REPRESENTED BY THE KATZ AGENCY.



ADI TV Households ADI women ADI Men ADi Teen-Agers AD! Children
105. Waco-Temple 161,100 23% 160,400 22% 182,300 27% 49,400 20% 81.500 24%
106. Rockford 159,700 23 166,600 .23 152,900 .23 60,900 .25 88,700 .26
107. Terre Haute 158,400 .23 168,100 .23 149,400 22 49,200 20 69,100 .20
108. Augusta 157,900 .23 175,500 .24 169,700 .25 63,200 26 93,600 .27
109, El Paso 157,400 .23 171,400 .23 163,700 24 73,300 .30 109,906 32
110. Binghamton 155.600 .23 171,600 .23 155,400 .23 59,900 .25 83.400 .24
Markets 101-110 1,604,600  2.33% 1,726,000 2.35% 1,627,600  2.43% 589,000 2.44% 877,000  2.54%
Cumulative Total 61,149,200 86.92% 65,369,800 86.96% 59,391,400 06.66% 21,351,000 88.33% 30,579,500 88.45%
111. Madison 155,500 23 168,400 .23 157,800 .24 56,400 .23 79,200 .23
112, Amarillo 153,600 22 154,400 .21 145,800 .22 54.000 .22 75.100 22
113. Duluth-Superior 152,700 22 159,800 22 150,900 .23 57.000 24 69.900 .20
114. Montgomery 150,700 22 167,600 .23 144,700 .22 59,000 24 85,900 .25
115. Lafayetle 149,200 22 160,100 22 145,700 .22 65,900 .27 96.300 .28
116. Joplin-Pittsburg 148,800 22 150,800 21 132,800 .20 42,400 .18 58,500 A7
117, Sioux City 146,400 21 157.700 .21 144,900 22 53.900 .22 68,500 20
118. Wichita Falls-Lawion 143,300 21 142,600 19 144,200 22 45,100 19 64,300 19
119. Columbus, Ga. 140,900 20 154,600 .21 144,400 .22 52,700 22 81,800 24
120. Beaumont-Port Arthur 137,500 .20 146.500 .20 134,100 .20 52,600 .22 69,700 .20
Markets 111-120 1,479,000 2.15% 1,562,500  2.13% 1,445300 2.16% 539,000 2.23% 749,200 2.17%
Cumulative Tolal 62,628,200 91.07% 66,932,300 91.09% 60,838,700 90.81% 21,900,000 90.56% 31,328,700 90.62%
121, Columbia-Jefferson City 136,700 .20 145,700 .20 139,500 21 42,300 A7 60,500 18
122, Topeka 132,700 19 136,200 19 140,700 .21 42.000 a7 62,600 18
123. La Crosse-Eau Claire 132,000 19 149,200 .20 138.700 21 51,300 .21 68,600 20
124, Rochester-Mason City-Austin 131,100 19 141,200 19 127,900 19 50.700 .21 64,600 19
125. Savannah 130,400 19 139,000 19 139,000 .21 50.500 .21 77.000 22
126. Traverse City-Cadillac 130,100 19 139,600 .19 132.600 .20 51.700 21 68,400 .20
127. Corpus Chiisti 128,500 .19 139.000 19 131,700 .20 54,600 23 82,800 .24
128. Charleston, §.C. 127.700 19 139,300 19 139,600 21 57,000 24 84,300 24
129. Yakima 127,700 19 132,300 .18 124,400 19 46,000 19 60,900 .18
130. Eugene 123.300 18 124,900 a7 120,400 18 43,400 18 58,000 a7
Markets 121-130 1,300,200  1.89% 1,386,400  1.89% 1,334,500  1.99% 489,500  2.02% 687,700  1.99
Curmulative Total 63,028,400 92.96% 68,318,700 92.98% 62,171,200 92.80% 22,389,500 92.58% 32,016,400 92.61%
131. Wausau-Rhinelander 122,300 18 133,400 .18 126,900 19 51,000 .21 67.300 19
132. Quincy-Hannibal 120,300 a7 127,800 17 115.400 17 37.300 15 52,200 15
133. Macon 120.000 a7 138,900 19 121,900 .18 48,200 .20 68,900 .20
134, Minot-Bismarck-Dickinson 115,100 17 123,900 a7 123,200 .18 51.500 21 66.400 19
135. Lubbock 114.800 a7 120,600 16 114,200 a7 44,000 18 65.900 19
136. Wilmington 113,000 16 123,200 A7 112,600 a7 44,800 19 66,800 .f9
137, Erie 111,100 16 123,000 a7 109,400 16 40,800 A7 60,000 A7
138. Albany, Ga. 110,800 16 120,800 16 109,300 16 43,700 18 69,500 20
139, Bluefield-Beckley-Cak Hill 108,400 16 118,900 16 105,400 18 37.900 .16 52,900 45
140. Las Vegas 107,300 16 101,100 14 103.200 .15 37.600 16 58.300 A7
Markets 131-140 1,143,100  1.66% 1,231,600  1.68% 1,141,500  1.70% 436,800  1.81% 626,200  1.82%
Cumulative Total 65,071,500 94,62% 69,550,300 94.65% 63,312,700 94.51% 22,826,300 94.39% 32,644,600 94.43%
141, McAllen-Brownsville (Lrgv) 104,100 15 125,000 a7 106,800 .16 54.700 23 88.800 .26
142. Boise 103.300 15 104,300 14 99.400 15 36,900 RL 52,300 .15
143. Odessa-Midiand 100.600 15 105.600 .14 100,600 15 41,100 a7 57,000 .16
144. Abilene-Sweetwater 100,500 15 105,300 J4 93.900 14 30,600 13 41,400 12
145. Tallahassee 99,800 15 112,800 15 99.700 15 37,900 16 55,600 .18
146, Bangor 99,000 14 108.200 15 101.200 A5 36,100 15 50,400 A5
147. Clarksburg-Weston 96,400 14 103.600 14 92,700 14 28.900 12 42,600 12
148. Utica 95,000 14 107.200 .15 96.000 14 34,100 14 48,300 14
149. Bakersfieid 94.200 14 95.300 a3 90,700 14 36.600 45 49,900 14
150. Reno 92,600 13 88.300 a2 88.800 13 29,000 12 40,400 RH
Markets 141-150 985,500  1.43% 1,056,600  1.44% 969,800  1.45% 366,800 1.51% 526,700  1.52%
Cumulative Total 66,057,000 ©6.05% 70,605,900 96.09% 64,282,500 95.95% 23,192,200 95.980% 33,171,300 95.95%
151. Santa Barbara-Santa Maria 90,200 A3 95,100 A3 90,400 A3 30.600 13 41,600 A2
152. Chico-Redding 89.500 a3 91,200 a2 85,200 13 29.400 12 37,500 RE
153. Dothan 88,400 13 92,100 13 90,700 14 31,400 13 48.600 14
154. Missoula-Butte 86,100 13 88,200 RH 87,600 13 31,200 13 41,300 12
155. Medford 84,000 12 82.800 11 79,300 a2 27.200 Rl 36,200 .10
156. Alexandria. MN 78,300 1 83,600 11 80.500 A2 30,500 13 36,600 1
157. Fiorence, SC 75.200 1 86.500 12 75,700 A1 32,500 13 47,500 14
158. Ft. Myers 74.100 1 72,300 10 65,800 10 20.600 09 31,100 .09
159. Tyier 72,300 A1 76.300 A0 68,300 10 23.600 .10 35,700 .10
160. Ft. Smith 71,800 10 72,800 .10 85,400 10 23,700 .10 33.900 .10
Markets 151-160 809,900  1.18% 840,900  1.14% 789,500  1.18% 260,700  1.16% 390,000 1.13%
Cumutative Totat 66,866,900 97.23% 71,446,800 97.23% 65,072,000 97.13% 23,472,900 87.06% 33,561,300 97.08%
161. Columbus, MS 70.400 10 78,300 1 70,000 .10 27,200 R 40,800 12
162. Laurel-Hattiesburg 67.500 .10 74,500 A0 66,400 .10 25.500 g1 37.200 11
163. Watertown-Carthage 66,600 10 75,700 .10 70,500 1 27,700 11 38,300 .1
164. Meridlan 65,800 .10 71,000 .10 63.200 09 23,900 10 36,600 RB
t65. Idaho Falls-Pocatello 64,000 .09 69,100 .09 66.600 .10 28,000 a2 41,500 RH
166. Rapid City 62,900 .09 64,100 0% 65,400 10 24,900 10 35,400 A0
167. Sailsbury 62,500 .09 66,400 09 59,100 09 21,700 09 29,800 .08
t68. Alexandria, LA 60.700 .09 66.800 09 79.100 12 25,000 10 36,100 10
169, Billings 60,400 .09 60.900 08 58.800 09 22,700 .09 28,900 .08
170. Great Falls 54.800 .08 54,200 07 55,200 .08 22.900 09 29.000 .08
Markels 161-170 635,600 .92% 681,000 .93% 654,300 89% 249,500  1.03% 353,600  1.02%
Cumulative Total 67,502,500 08.16% 72,127,800 98.16% 65,726,300 98.11% 23,722,400 98.08% 33,914,000 96.10%
171. Cheyenne 53,900 .08 55.300 .08 53.000 .08 19,800 .08 26,300 .08
172. Ardmore-Ada 53,800 .08 53.500 .07 48,000 07 15.300 .06 20,700 .08
173. St. Joseph 50.200 07 52,300 .07 45.800 .07 14,900 .08 20.900 .08
174, Lake Charles 49,900 .07 52.600 .07 47.900 07 21,200 .09 29,500 .09
175. Marquette 48,600 07 50,900 .07 54,800 08 17,000 .07 23,700 07
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ADH TV Households AD! Womean ADl Men ADI Teen-Agers AD! Children
176. Casper-Riverton 486,900 07% 46,700 .06% 45,600 07% 17.300 07% 22,700 07%
177. Biloxi-Gullport-Pascagoula 45,300 .07 46,300 .06 51,600 .08 18,000 .07 27,700 .08
178. Mankato 45,200 07 51,100 .07 46,900 .07 16,200 .07 20,900 06
179. Tupalo 43,600 .06 46,100 .06 41,600 .06 14,700 .06 22,600 07
180. Eureka 43,000 .06 42,500 .06_ 42,700 06 14,800 .06 19,300 06
Markets 171-180 480,200 70% 497,300 .68% 477,300 J1% 169,300 J0% 234,300 66%
Cumulative Total 67,982,700 98.85% 72,625,100 98.84% 66,204,200 98.82% 23,891,700 98.79% 34,149,200 98.78%
181. El Centro-Yuma 42,900 .06 44,100 .08 44,200 .07 18,700 .08 26,800 .08
182, Jonesboro 41,900 .06 43,700 .08 39,900 .06 12,800 .05 17.300 .05
183. Roswall 41,800 .06 43,600 .06 40.200 .06 16,900 .07 22,300 06 |
184. Twin Falls 38.600 .06 38.700 .05 37,100 .06 14,300 .06 19,900 .06
185. Gainesvllle 37,100 .05 41,500 .06 40,900 .06 12,300 .05 19,400 .06
186. Panama City 36,900 .05 39,100 .05 36,200 05 14,300 .06 19,900 .06
187, Tuscaloosa 36,500 .05 44,300 .06 40,900 .06 12,600 .05 19,100 .06
188. Jackson, TN 36,400 .05 39,900 .05 34,300 .05 11,800 .05 17,900 .05
189. Greenwood-Greenville 36,200 .05 41,000 .06 36,400 .05 17,100 .07 27.300 .08
190. Palm Springs 34,900 .05 35,100 .05 32,300 .05 11,900 .05 16,400 .05
Markets 181-190 383,200 56% 411,000 56% 382,400 ST% 142,800 .59% 208,300 60%
Cumulative Total 68,365,900 99.41% 73,036,100 99.40% 66,586,600 99.39% 24,034,500 99.38% 34,355,500 93.38%
191. Lafayette, IN 34,800 .05 39,100 05 40,500 .06 10,500 .04 18,400 .05
192, Lima 34,300 .05 36,800 .05 33.600 .05 13,200 .05 18,900 .05
193. Grand Junction 33.500 .05 34,600 .05 32,000 .05 11,800 05 14,300 .04
194, Anniston 31.900 .05 36,100 .05 32,200 .05 11,300 .05 16,800 .05
195. Ottumwa-Kirksville 29,500 .04 31,800 .04 29,200 .04 8,400 .03 11,300 .03
196. Bellingham 29,800 04 31,600 .04 29,000 .04 9,100 04 13,300 .04
197. Parkersburg 27.800 .04 29,200 .04 25,600 .04 9,600 .04 14,100 .04
198. Presque [sle 26,600 04 30,000 .04 28,700 .04 12,600 .05 17,300 .05
199. Harrisonburg 25,700 .04 30,700 .04 26.500 .04 8,800 .04 12,900 .04
200. Zanesville 25,600 .04 27,500 .04 23,600 .04 9,000 .04 13,300 .04
Markets 191-200 299,900 44% 327,400 45% 300,900 45% 104,300 43% 150,600 44%
Cumulative Total 68,665,800 99.85% 73,363,500 99.84% 66,007,500 95.84% 24,138,800 99.81% 34,506,100 99.81%
201, San Angelo 25,100 .04 27,000 .04 25,000 .04 8,700 04 12,100 .04
202. Laredo 22,100 .03 25,800 04, 22,700 03 11,100 .05 19,100 .06
203. Farmington 16.000 .02 17.800 .02 16.400 .02 9.200 04 12,800 .04
204. North Platte 13,300 .02 15,000 02 13,300 .02 4.900 .02 6,700 .02
205. Helena 11,900 .02 11,900 .02 10.800 .02 4,200 02 5.700 .02
206. Miles City-Glendive 8,400 .01 8,600 .01 8.500 0 3,500 " 4,200 .01
207. Pembina 8,400 01 9,200 0 9,200 )| 3.600 .0 4,600 01
Markets 201-207 105,200 L15% 115,300 16% 105,900 16% 45,200 19% 65,200 J19%
Cumulative Total 68,771,000 100.00% 73,478,800 100.00% 66,993,400 100.00% 24,184,000 100.00% 34,571,300 100.00%

SUPER
ARKETING

Concerned Marketing Company offers:

Music Services That Make Automated Systems Sound “Live”: Available in Contemporary, MOR,
Solid Gold, Rock and C&W.

Custom Jingles: Tailored for your format.

Custom Designed Automation Systems: Will handle the most complex format requirements.
The RKD Breakthrough Course of Radio Selling: A complete cassette course covering everything from

ratings and research to station advertising, presentations, and station promotions,

The Kolossal Koupon Kaper: Builds listenership —boosts sales, The Kaper does it all.
The American Legacy: Atwo-year series of 90-second vignettes from history, celebrating America’s

200th birthday.

Station Consulting Service: Recommendations in Programming, Sales Planning, Advertising and

Promotion, Traffic, Accounting, and Equipment.

For Super Marketing call collect (214) 691-7898

8350 North Central Expressway, Dallas, Texas 75206
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ORLANDO-DAYTONA IS REALLY MOVING

Market Rank Up In Both Arbitron And Nielsen

Orlando-Daytona, which cracked the top 50 markets in
1973-74, is continuing to grow. For 1974-75, Arbitron
ranked the market &44th, while in Nielsen it moved up to
43rd place.

DMA Rank DMA TV Hh ADI Rank ADI TV Hh
1974-75 43 418,760 44 425,500
1973-74 49 375,280 47 373,200
1972-73 53 348,340 51 354,200

This impressive growth rate toock place despite the loss of
one county from both the ADI and DMA.

When setting up the budget, bear in mind that the dynamic
nature of Orlando-Daytona means that the market has tre-
mendous potential for sales.

10/9/74

KenMills-Director, Research-Promotion @ KATZ TELEVISION

Represented Nayi
ationall
KATZ TELEViSION oY




Text continues from page 23

reau market)—3$0.42, up from $0.41 this
year, up 2% from 1973.

Average—11% increase over 1973.

Agency sources tended to agree that,
apart from everything else, the print
media are beset by seemingly inescap-
able problems that threaten their bottom
lines but to which the broadcast media
are immune. These are the skyrocketing
cost of newsprint and ink and, in the
case of magazines, escalating postal costs
as well.

In the opinion of many agency ex-
ecutives the inevitable results will be a
continuing escalation of print-media
rates—and with them rising costs-per-
thousand that are already several multi-

ples higher than TV’ and radio’s. That
result, added to the broadcast media's
natural advantages, could widen still fur-
ther the growing national-advertising gap
between TV and the print media and help
get national radio advertising off its
plateau at the same time.
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Andin Los Angeles:

TVB sets sail

oncourse for 1980

Some 300 members of the Television
Bureau of Advertising were due to as-
semble at the Century Plaza hotel in
Los Angeles over the weekend for TVB'’s
20th annual meeting and a look at the

Al_mosf |astin a series.

— e —

-"- | Fi

< 1k 13 KOVR
/STOCKTON

A. Osmosis.

B. Winged pig with sun visor.
C. Chilidog run over by a steam roller,
D. An overflowing stein.
"E. The $10 billion inland valley market reaching
more TV-households than Atlanta, Miami,
Seattle, Baltimore, or Houston:*

**Areas of Dominant influence. [
Source SRDS June 1974, ARB May 1974
Soles Monogerment July 1974 :

What is it?

McClatchy Broadcasting
Represented nationally by KATZ Television
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new directions on- which the bureau is
embarking.

Roger D. Rice, TVB’s new president, is
scheduled to make his first address as
chief executive this morning (Nov. 18),
outlining his and the bureau’s new ap-
proaches under the title “Philosophies for
the Future.” One of the goals of the new
directions is an $8-billion year for tele-
vision in 1980, up $3 billion from the
total projected for this year (also see:
page 34).

A detailed examination of the new di-
rections—in which TVB is shifting pri-
mary focus to development of local and
regional rather than national business
and is implementing a variety of other
policy changes and adjustments as well
(BROADCASTING, Oct. 7, et seq.)—will
be presented by Walter Bartlett of Avco
Broadcasting, chairman of TVB’s steer-
ing committee, following Mr. Rice’s ad-
dress. Other TVB board members will
join Mr. Bartlett for the presentation.

A welcoming talk by Kenneth M.
Johnson of KTRK-Tv Houston, TVB
chairman, will open this morning's ses-
sion, which will also include nominations
for board membership and a report by
William B. Faber of WELA-Tv Tampa,
Fla., on the search, which he headed,
that led to the selection of Mr. Rice as
president.

California Governor Ronald Reagan
is scheduled as chief speaker at today’s
luncheon. The afternoon will be de-
voted to screenings of TVB sales pres-
entations related to the bureau’s new ap-
proach to sales development.

Tuesday’s session will open with of-
ficers’ reports and the election of four
new directors.

Other Tuesday highlights will include
presentation of TVB’s Gold Screen award
to the Sawdon & Bess agency for “crea-
tive use of television in behalf of its
clients in reaching and influencing people
through television,” and the Advertiser
of the Year award to F. W. Woolworth
Co. for “distinguished and successful
use of television.”

Officials of those two companies—the
first agency-client team to win TVB
awards simultaneously—are expected to
review some of the highlights of their
TV campaigns. Sawdon & Bess, 80% of
whose $14 million in billings are in
spot television, will be represented by
President Jerome Bess; Woolworth,
whose stores are on TV on more than
300 stations in over 100 markets, by
John L. Sullivan, vice president and gen-
eral sales manager.

Another video-cassette presentation,
“Television: The Multiple Medium,” will
precede Tuesday's meeting-closing lunch-
eon.

Some 500 members and guests were
expected to be on hand last night (Nov.
17} for the annual dinner, at which Jack
Benny, Sid Caesar, Jackie Gleason, Bob
Hope, Mary Tyler Moore and Kate
Smith were to be inducted intg TVB’s
“Hall of Fame” for their contributions
to the medium’s growth over the years.
Ms. Moore, star of the Mary Tyler
Moore Show on CBS-TV, was to receive
the TVB Person of the Year award.
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The advertisers of the advertising media

What TVB does for television,

the Newspaper Advertising Bureau
does for newspapers and others do
for direct mail, outdoor and magazines

The leading media promoters shelled out
a total of $13.7 million in the past ycar
to increase the number of advertiser dol-
lars that flow into their various en-
deavors.

At the top of the list was the News-
paper Advertising Bureau, which spent
$4.6 million, It was followed by the Di-
rect Mail-Marketing Association and the
Outdoor Advertising Bureau, both of
which laid out $2 million. The Televi-
sion Bureau of Advertising and the Radio
Advertising Bureau were close behind,
each coming up with a total of $1.8 mil-
lion. Finally, the Magazine Publishers
Association’s annual budget clocked in
at $1.5 million, with its selling subsidiary,
the Magazine Advertising Bureau, spend-
ing about a third of that total.

The biggest spender, the Newspaper
Advertising Bureau, employs 115 people.
Its chairman is Arthur Ochs Sulzberger,
publisher of The New York Times, vice
chairman is Otto A. Silka, presndent of
the Minneapolis Star and Tribune Co.;
full-time president is Jack Kauffman; the
full-time executive vice president and
general manager is Leo Bogart. Its mem-
bership represents 80% of the daily news-
papers in the United States, whose over-
all advertising revenues from January
through September reached an estimated
$7.9 billion, up 4.8% over the 1973
period, according to bureau officials.

The Direct Mail-Marketing Associa-
tion, through its 34 employes (26 in New
York, eight in Washington), organizes
seminars and conferences to alert its
1,800 member companies to industry
problems, to “the things they need to
know and want to know.” Chairman is
Robert B. Clarke, president of Grolier
Enterprises. Full-time officers of the as-
sociation include Robert F. Delay, presi-
dent; John Jay Daly, senior vice presi-
dent, and Raymond Brennan and Celia
K. Wallace, vice presidents. DM-MA
says the yearly revenues of the direct-
mail industry are expected to hit a rec-
ord $50 billion in 1974, compared to last
year’s $40 billion figure.

The 20 employes of the Outdoor Ad-
vertising Bureau are hcavily involved in
research on which types of billboard
advertising are the most effective, and
they can speak knowledgeably about
everything from color schemes to letter-
ing sizes. Chairman is Ray Vahue, presi-
dent is Frank R. Cawl Jr., and vice presi-
dent is Alan S. Perry. The association
has 367 members. Industry revenues are
expected to total about $330 million this
year, a2 7% gain over a disappointing
1973.

The Television Bureau of Advertising
has 48 employes. The chairman of the
board is Kenneth M. Johnson, who is
also vice president and general man-
ager of kTRK-Tv Houston. The full-time
president is Roger D. Rice, and the full-

time vice chairman of the board is Nor-
man E. Cash. The bureau has 337 mem-
bers, and 1t's projecting a figure of $5
billion in revenues for the 1974 calendar
year.

With 60 employes on its payroll, the
Radio Advertising Bureau is geared to
selling national and regional advertisers
on using radio to get their messages
across, and to providing sales tools for
local radio stations to employ in latching
on to business in their areas. Full-time
executives include Miles David, presi-

dent; Robert H. Alter, executive vice
president, and Carleton F. Loucks, vice
president for sales. The chairman of the
board is George Comte, who is also the
president of wrtmi(am) Milwaukee.
There are about 2,500 members of the
bureau. Estimated revenues for 1974
factor out to about $1.8 billion, up 7%
over last year’s.

The Magazine Publishers Association
has 24 employes. Chairman is Wayne
Miller, who is president of the Meredith
Publishing Group. Full-time executives
include Steven E. Kelly, president: Ed
Winslow, vice president in charge of ad-
vertising, Chapin Carpenter, vice presi-

KODE-TV is represented nationally by HR Talevislon, inc.

As we have learned, penal practices

can and often do explode destructively.
KODE-TV felt strongly about the

need to review the dangerous -

issues related to necessary penal

reform. Panels for two “no-holds-

barred” sessions were arranged,
one for Oklahoma, the other for
Missouri systems. Prison food,
sanitation, medical care,
overcrowding and legislation were

discussed candidly by specially
qualified and sensitive panelists,
one a former prison inmate.
KODE-TV provided a forum
for assessing penal
priorities as well

as human

rights.

Perhaps we
have helped

de-fuse
potentially

explosive
situations.

Gilmore Broadcasting

Corporation —

committed to
community action.

K\)m
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President
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dent of governmental relations: Robert
Gardner, vice president of member serv-
ices, and Robert Goshorn, vice president,
circulation. The membership list encom-
passes 131 publishers, who put out a total
of 435 magazines. Magazine-advertising
revenues for 1974 are expected to go
slightly above $1.5 billion, which is
$200,000 million above last year’s.

Rice outlines
TVB’s game plan
for $8 billion

Bureau’s new president specifies
categories that will be prime targets
in drive to increase TV's ad share;
stress on regional-local reiterated

Roger D. Rice, new president and chief
executive officer of the Television Bureau
of Advertising, is taking over the job with
enthusiasm, optimism and a sure con-
viction that the product he is selling is the
finest any media man ever offered a
buyer.

He left no doubt about those qualities
in an extended interview with BRoaD-
CASTING editors, ranging from television’s
past growth to its future goals, how they
may be reached and in particular the
role he envisions for TVB in their attain-
ment. He is scheduled to make a more
formal and structured presentation, his
first speech as TVB president, today
(Nov. 18) at the TVB’s 20th annual
meeting, being held at the Century Plaza
hotel in Los Angeles.

The interview, a few days after Mr.
Rice’s Nov. 1 arrival on the job, was
conducted in the television atmosphere
of the Bell System’s Intercity Visual Con-
ferencing Service linking New York and
Washington. He was joined in the New
York studio by George G. Huntington,
TVB executive vice president, for ques-
tioning by BROADCASTING editors in both
Washington and New York.

Mr. Rice’s arrival at TVB both coin-
cided with and resulted from a basic
change in the bureau’s strategy. The
board of directors voted earlier this year
to put less emphasis on development of
new national business and more on de-
velopment of regional and local, on the
ground that national had been pretty
thoroughly mined and regional-tocal
therefore offered greater potential. At the
same time the board elected President
Norman E. Cash vice chairman and
launched a search for a new president to
administer the new approach, settling on
Mr. Rice, former West Coast vice presi-
dent of Cox Broadcasting Corp., a month
ago (BRoADCASTING, Oct, 14), In the
meantime, the board had also elevated
TVB’s sales sights to $8 billion in tele-
vision advertising by 1980, a gain of
77% over the 1973 total, and approved
an even dozen other policy and pro-
c_:,edural directives (BROADCASTING, Oct.

Thus Mr. Rice reached TVB with
much of his work already literally cut

out for him. But if he was daunted, he
didn't show it. His nickname is “Rog,”
he pointed out, emphasizing that those
letters stand for “reach our goals.” and
he offered definite notions about how they
may be reached, particularly the $8-mil-
lion goal for 1980.

One of the chief targets will be adver-
tising that now goes into newspapers, as
the TVB board specified when it set the
goal. But Mr, Rice and Mr. Huntington
were more specific on that point and also
cited other target areas that TVB has
singled out. Mr. Rice cited “10 large
product categories” in particular.

“New cars are a very big category.
This could be national spot, regional spot
or local, depending on whether it’s fac-
tory money, zone money or from the
local car dealer. Our prime target would
be newspapers, where $138 million is
spent right now.”

Other major categories in TVB’s sights
are wearing apparel, currently spending
about $44 million a year in magazines but
with a total budget of $146 million; mail
order advertising, representing perhaps
$68 million; insurance companies, with
close to $70 million, and air lines ex-
penditures that total about $74 million in
newspapers and $18 million in magazines.

*“These are just a few of the highlights
of the list we're preparing,” Mr., Rice
said. Other candidates for TVB’s Big 10
target categories were said to include de-
partment stores, food stores, drug stores
and home improvement and lumber com-
panies.

TVB also is developing other lines of
approach to the $8-million objective Mr.
Rice noted. He said that, in fact, he had
asked TVB researchers to do some prob-
ing for potential approaches even before
he arrived on the scene. One thing they
concluded, he said, was that as a “best
guess” the number of “viable” stations on
the air in 1980 won't exceed today’s total
{698 commercial TV’s licensed) by more
than 21. More to the point of future
growth, they began identifying “‘areas of
undersold time on stations,” which Mr.
Rice thinks holds a great deal of potential.

*“You can’t put many more [commer-
cials] into early fringe or prime chain
breaks,” Mr. Rice said, “but what about
other dayparts? TVB has come up with
research into these areas to provide rea-
sons why these periods should be sold.
And there are many ways to look at it—
by time of year, for example. April, May,
October, November are very peak months.
But look at January, the last couple of
weeks of December, and July and August
—these are areas that should be develop-
ed. We feel this is important to reaching
that $8 billion.”

The $8 billion will represent a gain of
about $3 billion from TVB’s projection
of this year’s total, and Mr. Rice and
Mr. Huntington estimated that network,
spot and local advertising should each
grow by about $1 billion to reach the
goal. That, they estimated, would repre-
sent an increase of approximately 11%
for local, 8% for spot and 8% for net-
work.

For television in the more immediate
future Mr. Rice said he also was “very
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optimistic,” despite the current slump in
the economy. He said his talks with sta-
tion reps and others indicated that spot
sales remain strong (“Closed Circuit,”
Nov. 11), and that TV is equipped to do
well even if general economic conditions
worsen. “When prices are changing fast,”
he said, “the manufacturer or retailer
has to communicate fast. And when sales
are down they have to advertise—fast.
And television is a fast medium.” 2

Mr. Huntington observed that in earlier
recessions, going back to the 1950’s
“more money came from other media to
TV because advertisers needed the extra
emphasis of television to keep their sales
going.”

Mr. Rice noted that advertiser invest-
ments in television had increased in 10
years from 1964’s $2.289 billion to an
estimated $5 billion this year, though as
a share of total advertising the gains
seemed less striking: from 16.2% in
1964 to 18.5% this year and, assuming
total advertising grows as expected and
TV reaches its $8-billion goal, to 20.3%
in 1980, But shares, Mr. Huntington as-
serted, can be misleading.

“For example,” he said, “go back a
year or so. Of $25 billion total advertis-
ing, $5 billion was ‘miscellaneous,” which
is no real sales target for anybody. Then
you have $2.3 billion in newspaper classi-
fied ads, which television again can’t con-
sider a target. If you throw those out of
the total, television’s share goes up to
about 25%; and if you throw out the
cigarette and liquor advertising, that’s
another $400 million gone and we’re now
up to almost a 26% share for television.
Our feeling is that broadcasters get paid
in dollars, and dollars probably mean
more than the share of the total pie.”

TVB currently operates with a $1.8-
million annual budget, among the lowest
of the major media sales bureaus (see
story page 33). TVB officials would
obviously like to see that increased—say
to around $2.2 million—if membership
can be expanded to permit it. Under the
board’s directives, they do plan a cam-
paign to boost membership, which now
includes slightly more than 300 stations
in over 200 markets. But for the present
Mr. Rice said he expects to wring more
mileage out of the budget at hand, not
wait for more members to produce more
money to work with.

“We are redefining our goals so that
we will be more efficient,” he said. “The
calls we’ll be making will be on the
largest accounts. And part of it is redirec-
tion: We'll be going over the table of
organization along the lines set out [by
the TVB board in realigning priorities
and policies].

“I would love to see us build member-
ship up so that we can have a budget
to do everything we want to do, but what
we're going to do is be a lot more efficient
on the existing budget till we get that
membership up.”

Mr. Rice expressed concern about the
prediction of Andrew Kershaw, presi-
dent of Ogilvy & Mather, that TV costs
are rising so fast that the 10-second com-

To page 36



Among the features of Television
Bureau of Advertising's 20th anni-
versary meeting in Los Angeles this
week will be a filmed presentation
advising relallers of basic rules for
effective use of the medium. These
are the salient excerpts.

As retailers, broadcasters and agencies,
we all have too much to do . . . too little
time to do it . . . and too few dollars to pay
for it, Maybe we should slow down to see
if we're running in the right direction,

The heart of the retail business is items.
But there are just too many . . . of a greater
variety than ever . . . in and out of season,
up and down in popularity, all over the place
in price. Every change demands decision.
That takes time . . . and time costs money!

So here are eight ways stores cut down
the number of advertising decisions . . , and
make those decisions better because they
toak the time to make them right:

Rule 1—Avoid repeat decisions. Develop
commercial habits $0 you don‘t have to start
from scratch each time you make a com-
mercial, What color should your logo be?
How big do prices have to be on the screen
to be clear? Who not pick one background
for all your commercials . . . or no back-
ground? Why must these be different in
every commercial? Make your decision and
stick with it.

Joshua Doore made a lot of decisions be-
fore it produced its $35,000 commercial.
This one commercial had to: work for all
store openings, introduce lhe idea of
Joshua Doore (furniture warehouse-show-
room) and its man-in-the-box symbol, and
add excitement to what could be a dult
place. That one commercial’'s already
opened five stores. At what's probably a
couple of dozen exposures per opening.
the cost-per-showing is down in the low
hundreds of dollars. Don't let the initial high
cost scare you away from saving money.

Rule 2—Recycle everything. Retailers
tend to make great commercials then forget
them. Just as your decisions can be re-used,
$0 can your commercial ideas . . . as weli as
the commercials themselves (in whole or in

part). Pool Mart, St. Louis, doubled swim-
ming pool sales with the help of one com-
mercial made to be many just by changing
the copy .. . the single picture never
changed. How about the one commercial
that becomes three when you change the
audio . . . or use just a piece of the original
commercial? Look for parts of your com-
mercial that can be recycled.

Rule 3—Use donuts and sandwiches.
The donut commercial has the hot ilem news
at the start and finish with the repeat mes-
sage about the store or service in the
middle. The sandwich commercial is just the
opposite . . . the hot item is the filling. If
people shop you for your items, then the
item-first donut commercial is for you. If
your store or service brings in customers,
then open and close with that . . . the
sandwich.

Rule 4—Move your problems around. If
your store’s too busy some times . . . swing
some of your business around to your slow
times. Hudson-Beik did. Their commercials
told of the value of shopping early for
Christmas. Their theme: "Shop in November
.. . Relax in December."” Eaton's, Canada,
took a slow month (January) and used it to
start their spring shopping season early. It
helped ease the after-Christmas doldrums.

Ruie 5—Put pleces together to make
wholes—concentrate on building walis, not
just the individual bricks. Retailers com-
bine items to make departments , . . depart-
ments to make events . . . and events form
themes and that's what an advertising
agency calls a campaign. Joshua Doore's
"You've got an uncle in the furniture busi-
ness.” "If you haven't seen Higbee's." How
about Rich's "“Person-to-Person" cam-
paign. or the famous "What's the story,
derry?"' that New York's familiar with?
They're all campaign themes that tie com-
mercials together. Every individual com-
mercial message builds to make lhe cam-
paign message. All of these campaigns have
one other thing In common: repetition , . .
frequency. Running the same message over
and over amortizes production costs . . .
and decisions.
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Rule 6—Santa Claus has got to go. He
costs floor space and promotion money and
the parents he attracts are tied to kids who
can make the shopping part of the trip very
short, Hudson-Belk has a great idea: "the
Secret House." A promoted house where
only kids under four feet tali can buy items
from one to three dollars. Parents are freed
to shop for a half hour or so while the
kids are busy. Instead of the $1,500 Santa
outlay, the store made $25,000 to $35,000
in new sales. Most important, they picked
up thousands of customers who'd never
been to the store before. Define your prob-
lem and see if your advertising can help.

Rule 7—Get out of the penny candy
business. It seems strange that a retailer
... accustomed to buying by the gross . . .
wouuld buy television time like a kid in a
penny candy store: "'I'll have one of these,
two of those, and three of that one over
there!"' Item by item, spot by spot. decision
by ducision, over and over again.

Why not buy your television like you buy
everything else? Sensibly. Select your
target audience—decide who buys what you
sell. Then look tor units of television that
will reach them efficiently. Look for blocks
of time-—schedules bought Monday through
Friday instead of Monday and Wednesday
and Friday. Sit down with your local tele-
vision station and tell them your goal . . .
share with them your objectives ., . . make
your major decisions. You'll be surprised at
the number of small decisions they can now
make . . . that you won't have to.

Rule 8—Reiax, because television’s a
lot easier to use than most peopie think.
Audiences are at all time highs and ali sorts
of people are now more interested in you
than ever before. The stations and the
agencies are learning more about you and
how they can help you. There's great new
production equipment around and a lot
more people who know how to use it. And,
what’s most important, the message is
easier . . . to send and receive. More
businesslike . . . less showbusiness like.
More sales success spectaculars . . . less
promotion spectaculars.



New arrow for our bow. Another
first in Broadcasting’s own journal-
istic practice was notched when
editors in New York and Washington
interviewed Television Bureau of Ad-
vertising executives in an hour-long
session via AT&T's Intercity Visual
Conferencing Service. This picture
shows Executive Editor Edwin H.
James and Managing Editor Donald
West (back to camera) moderating
the meeting from Washington, while
a picture of TVB's Roger Rice and
George Huntington, in New York,
appears on a monitor. Also in the
New York studio: Rufus Crater, chief
correspondent, and Rocco Fami-
ghetti, senior editor. AT&T also has
a Chicago conferencing center.

mercial will be the standard length in
10 years, by which time there could be
—theoretically, at least—as many as 22
commercials in the time that normally
separates one network program from
another (BROADCASTING, Nov. 4).

Certainly, Mr. Rice said, TV costs are
going up—as are those of other media
and as are the other costs of manufac-
turers and everyone else. But the TV
advertising rate cannot and should not
be “used to solve” the advertiser's other
cost problems, he asserted.

“One of the things that concerns me,”
he continued, “is Mr, Kershaw's feeling
that 10 years from now the 10-second
spot will be the [standard] length. Having
just come off the [National Association of
Broadcasters] code board, I'm very con-
cerned about the clutter, and I think that
would be very bad for television—that
amount of clutter. I just don’t think that's
in the public interest. I hope it doesn’t,
but I would say if it happens it would
not be because broadcasters originated it,
and it would not be because broadcasters
want this clutter in the airways.”

But might broadcasters accept it if,
say, advertisers insisted on it?

“I really don’t know,” he replied.
“Every broadcaster is a separate licensee,
But I think it would be bad for the

viewer, and not be in the public interest,
to have clutter on television.”

On the subject of costs, he was ada-
mant that TV’s are the lowest costs-per-
thousand and have not been going up.
Moreover, he pointed out, TV over the
years has increasingly delivered specific
target audiences as viewing levels rose
in all day-parts and advertisers turned
their attention more and more from the
general to the specific.

“Ten years ago buyers were looking
for gross impressions,” he asserted. “To-
day they're looking for specific target
audiences. They want working women,
They want housewives, They want house-
wives 18-34. Women over 49—specific
targets. The sophistication of television
has grown considerably since 1964, both
in its programing for specific audiences
and in the way buyers buy for specific
audiences,”

He is counting on that program sophis-
tication—the quality of reflecting con-
temporary life as distinguished from “try-
ing to lead it"—to help keep TV viewing
on the rise. “Television programs are very
stimulating today—you see things you
never saw on television before, and it's
that kind of sophistication, keeping
abreast of what people want to see, that
is going to keep television growing.”

He foresaw some physical growth as
well. TV homes, which numbered 52.6
million or 92.3% of all homes 10 years
ago, reached 66.8 million or 96.1% last
year, and he thinks they’ll continue to
grow a little faster than total homes do:
“I think we will continue to close in on
that 100%. By 1980 today's 96.1% will
probably be closer to 98%.” He also
expects some growth in homes using tele-
vision. But the real physical growth in his
view will come from increases in the
number of multiset homes and in time
spent with television.

Between 1964 and last year, he said,
average time-spent gained approximately
50 minutes a day—from five hours, 25
minutes per TV home in 1964 to six
hours, 15 minutes in 1973. “That’s the
national average per household,” he
added, “and I think it will continue to
grow.”

Obviously he thinks television itself
will continue to grow as a medium of
advertising, and why not? “It’s a terrific
value,” he summed up. “Basically it still
is the most efficient method of communi-
cating—it’s sight, sound, motion and
emotion. That's been said before, but I
say it again because it really defines tele-
vision's uniqueness.”

The upward spiral.

BAR verifies accuracy
of billings by stations

Morris also answers Ayer study
that claimed 15% discrepancy

Robert Morris, president of Broadcast
Advertisers Reports, New York asserted
last week that the checking of television
spot announcements via BAR’s audio
monitoring service has shown that sta-
tion invoices are more than 99% ac-
curate.

Mr. Morris made his claim in a speech
Thursday (Nov, 18) before a special
symposium on television commercial
monitoring sponsored by the Society of
Motion Picture and Television Engineers
in Toronto. Mr, Morris made the point
that electronic monitoring of TV com-
mercials does not make sense at this time
because the end resuits would not justify
the cost inasmuch as station invoices al-
ready are almost universally accurate,

He pointed to data from separate
studies conducted by Ted Bates & Co.,
Benton & Bowles, J. Walter Thompson
Co. and Vitt Media International to but-
tress his claim of TV station invoice ac-
curacy. Mr. Morris said that almost
23,000 individual spot television an-
nouncements were checked by the agen-
cies through BAR against stations' in-
voices and the results were that “sta-
tion invoices were 99.4% accurate.”

Mr. Morris also touched on an N. W,
Ayer study that claimed that 15.4% of
the spots checked by the agency did not
run as ordered. Mr. Morris said BAR
made a detailed analysis of the Avyer
study, and added:

“Industry belief was that 15.4% dis-
crepancy found by N. W. Ayer suggested
inaccurate invoicing techniques by sta-
tions. But all of the 30,667 discrepancies
were found—not by monitoring—but by
checking invoices against orders, which
means it was all there, originally re-
ported on station invoices. If the buyer
does check station invoices against spot
schedules, he is verifying performance.”

Mr. Morris pointed out that BAR in
the past has evinced interest in electronic
monitoring. He noted that BAR had held
negotiations with two firms in that ac-
tivity-IDC and Identimatch—and seven
years ago had developed the Videomatic
system.

“We haven't shut the door on elec-
tronic monitoring—far from it,” Mr.
Morris said. “But we continue to look
at it as 2 means and not an end in itself.”

Rising costs in media production for both broadcast and print

over the past five years are delineated in a study by Cargili, Wilson & Acree Inc.,
Charlotte, N.C. Using 1969 as base year, the study shows that media costs In
daytime network TV increased 47.2% ; evening TV, 46.4% ; spot TV, 39.3% ; network
radio, 19.7% and spot radio, 24.3%. Daily newspaper media expenditures rose
from 1969 by 23.4% and consumer magazine costs by 24.7%. The study esti-
mated that TV production costs since 1969 have jumped 38.7%. It noted that a
TV commercial produced in 1970 for $20,000 would cost about $27,740 today.
(The agency stressed that its production figures are typical of costs outside of
New York.) The study said that print production costs over the past five years have
climbed 48.2%. The agency compiled its media statistics from studies made by
various advertising organizations. lts production estimates were obtained from
interviews with supplies. Copies of the study are avallable from the agency at 700

Kenilworth Avenue, Chariotte, N.C. 28204.
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Enter Stage Two of the U-Matic Revolution...
Teleproduction!

The Sony U-Matic
Videocassette System revolutionized
people's thinking about many
uses of television. Distribution
and playback of videotape became
easy, economical, reliable.

And now, another Sony
breakthrough. The Sony VO-2850
U-Matic mastering recorder and
editor that will change traditional
thinking about teleproduction.

A mastering and editing machine that
is superior in performance

to any existing 1” high-quality
reel-to-reel unit.

Technically Superior.

Signal to noise ratio of 45db
for video and audio. Separate editing
capability for video and two audio
channels, independently or together.
AGC or manual control. Stop-frame.
Slow-motion. Feather touch push-
button controls. Proven reliability.

And much more.

Precise Electronic Editing.

Achieved through the use of
a vertical blanking switcher plus
capstan servo system with
V-lock coupled to rotary erase heads.

Tape to Tape Editing.

Accomplished by combining
two VO-2850 units and the RM-400
automatic editing control unit.

This combination provides search
(slow speed playback), pause (precise
frame location) and automatic

tape back spacing for glitch-free edits.

Lower Cost.

The V0-2850 costs substantially
less than comparable 1" equipment
and affords the continued
economy of using 3%~ tape.

The VO-2850 can also edit
your field-recorded cassettes
made on the VO-3800 portabie
U-Matic recorder. Your finished masier

is ready for duplication and can be
played back on any U-Matic unit. And,
in addition, you’ve saved a generation
by working within one format.

Evidence of how significant
this new development is can be
found in the broadcast industry,
which has already begun
to change its traditional methods
of mastering and editing
(for electronic news-gathering)
to include the VO-2850.

Hard to believe? We'll prove it.
Write today on your letterhead
and we'll arrange a demonstration.
Once the Y0-2850 is in your
studio, you'll never let it out.
The address is:
Sony Corporation of America
Video Products Dept. BRM-114201
9 West 57th Street
New York, New York 10019

Sony. The proven one!
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Agencies dispute SAG
on women in commercials

New York executives say survey
underrates female castings

The Screen Actors Guild’s road show
of a survey claiming that women are
underutilized in TV commercials re-
ceived a cold reception last week from
advertising agency representatives in New
York.

After listening to SAG officials give a
presentation that previously had been de-
livered in Hollywood (BROADCASTING,
Nov. 11), four casting executives from
three advertising agencies — two from
Grey Advertising and one each from
Ogilvy & Mather and Smith/Greenland
—attacked the validity of the survey.

They were unanimous in criticizing the
basic source of the study, a sampling of
340 submissions to the 1973 Clio awards.
These critics said that submissions for
Clios are keyed to “creativity” and a
wide range of commercials would be un-
represented in the entries. They also said
a sizable number of agencies do not enter
the Clio competition. And they expressed
bewilderment at the findings of the SAG
survey, saying the records of their own
agencies show that women are used con-
siderably more than the study indicates.

Joan See, a director of SAG, who pre-
sided over the session at the Lamb’s
Club, was taken back momentarily by

the adverse reaction but quickly recov-
ered her stage presence. She suggested
that since agencies keep records of ap-
pearances by performers in TV com-
mercials, they might consider making
them available to SAG. She said that this
initial survey was “just a beginning” and
that more research is needed to obtain a
more accurate picture of employment
practices in commercial production.

The rails ride radio

Amtrak has launched a $500,000, 66-
city advertising campaign that for the
first time relies chiefly on radio.

The five-week campaign, which be-
gan Oct. 21, was put together by Harold
Graham, vice-president for marketing,
and James Mariner, advertising and sales
promotion manager of Amtrak, in con-
junction with Ted Bates & Co., New
York. It springs from Amtrak’s desire
to reach potential customers away from
the major markets which in the past have
carried the bulk of Amtrak advertising.
While major-market ads will continue to
emphasize new Amtrak facilities and
services, the thrust of this smaller-market
advertising will be to inform outlying
areas of the extensive service Amtrak
offers its small-city customers.

An Amtrak demographic study showed
that radio stations in cities surveyed “far
outpulled the local metropolitan news-
papers,” particularly outside downtown
areas, according to an Amtrak spokes-

KINTEL

Music Productions

PROUDLY PRESENTS

“The Twelve Spots
of Christmas”

N

m Secular Christmas Carols uniquely orchestrated
with synthesizer and legitimate instrumentation;
instrumental bed for local voice over.

m Customized with your clients name

m Buy them individually 5255 one to three singers

$395 full vocal group

m Buy all twelve now at 5200 each

ALREADY MAKING MONEY FOR:
WKTQ: W55H - Pittsburgh = KEZK - 5%. Louis
WHY-100 - Miami » KGMEB - Honolulu

To Put Christmas Bonus Money on Your Station
Call Rod Kinder collect (404) 874-3668.
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‘Hoods’ selling jewelry. Zale Corp.
(Zale’s Jewelers), Dallas, is spend-

ing an estimated $1.1 million to
sponsor a one-hour variety special,
Zale Presents Annie And The Hoods,
starring Anne Bancroft, as part of
Zale’s 50th anniversary advertising
campaign. Telecast will be on ABC-
TV Nov. 27, 10-11 p.m. NYT. In a
new 90-second spot (above), a young
couple search for an engagement
ring while the views of experienced
craftsmen on making fine gold and
diamond jewelry are interspersed.
Developed by the Bloom Agency,
Dallas, the advertising campaign
focuses on the theme, “Our peopie
make us number one.”

man; these results have prompted the
railroad’s first large-scale venture into
radio advertising. The present campaign
will expire just before the holiday rush
season, traditionally a period of packed
trains and light advertising for Amtrak,
but if present optimistic predictions for
the program's success hold true, it will
be reinstituted early in 1975.

T e s s e
Two days for four A’s

The future of advertising agency re-
search and the way the second, third or
fourth company tackles the competitive
leader will be discussed this week at the
1974 eastern annual conference of the
American Association of Advertising
Agencies.

The meeting will be held on separate
days, tomorrow (Nov. 19) and Friday
(Nov. 22), at the Hotel Biltmore in New
York. In tomorrow’s session on taking
on the leaders, presentations will be given
by Charles Fredericks, executive vice
president, Ogilvy & Mather Inc., New
York (Aim toothpaste vs. Crest and Col-
gate), Donald Podjenic, senior vice presi-
dent and associate creative director,
Foote, Cone & Belding, New York
(Schick Super II razor blades vs. Gillette
Trac II); Richard Mercer, vice president
and associate creative director, Young &
Rubican International, New York (Dr
Pepper vs. Coca-Cola and Pepsi-Cola)
and Anthony C. Chevins, president, Cun-
ningham & Walsh, New York (Ameri-
can Motors vs. “The Big Three”).

Analyzing the future of agency re-
search will be Paul Foley, chairman and

resident, The Interpublic Group of
ompanies, New York; Mary Ayers, ex-
ecutive vice president, SSC&B Inc., New




The farther away the lights are,
the less your chances of an accident.

Put yourself at the wheel of a car accidentally
veering off the road at 50 miles an hour.
In a driving rainstorm. At night.

If there's a ight pole close to the shoulder of
the road, there's a fairly good chance you'll
smack into it.

That's one reason highway accidents in this
country have become a national epidemic.

And why some of our people came up with a
radical new lighting systemi that could be part
of the cure.

It's called the Interstate Luminaire System.
With its highly accurate focus of beam spread,
poles can be placed 40 feet back from the road.
Where it's highly unlikely a veering car would
hit one.

e

TYPICAL
POLE
LOCATION

Fewer lights are needed, too, and fewer
poles and no mast arms. Which means less
energy consumption and less expense to put
up and keep up.

Even the light from this new system is differ-
ent: a more comfortable light because there's a
significant reductionin glare. There are no "pools
of brightness" and the lights are out of your
direct line of sight. All reasons why our Interstate
Luminaire System is less tiring to your eyes.

So you're not so likely to run off the road in
the first place, making the chance of an accident
that much more remote.

The best ideas are the ITT
ideas that help people.

International Tetephone and Telegraph Corporation, 320 Park Avenue, New York, N.Y. 10022,

POLE
LOCATION FOR
ITT LUMINAIRE




THIS IS THE TUBE-

THE ORIGINAL 1% INCH PLUMBICON

THAT WAS IN THE CAMERA

THAT REVOLUTIONIZED TV BROADCASTING
TEN YEARS AGO...

THIS IS THE 2/3 INCH VERSION

OF THAT PLUMBICON TUBE...

IT WILL CHANGE THE ENTIRE COURSE
AND ADD IMPORTANT NEW DIMENSION
TO ELECTRONIC JOURNALISM.




If broadcast journalism is distinguished primarily by its
“immediacy,” why should your viewers have to wait until
colorfilm is processed before they see your news telecasts?

Until now, they’ve had to wait because there was no TV
camera tube made that was small enough for areally
portable color camera capable of producing broadcast
quality pictures in broadcast quality color.

The new 2/3-inch Plumbicon camera tube is now
available for a new generation of portable, hand-held color
cameras which will provide the same startlingly realistic
color and dynamic resolution that revolutionized color
telecasting ten years ago when its big brother was originally
introduced.

With the 2/3-inch Plumbicon tube you’ll get quality, and
you'll get it without the delay and logistical complications
of film. !

The Amperex 2/3-inch Plumbicon TV camera tube offers:
B Better dynamic resolution than any other
TV camera tube in the 2/3-inch category.
B Obviously superior color rendition.
B Excellent highlight-handling capability.
B Essentially zero lag over a wide range of
lighting conditions.
B Low (and stable) dark current, combined with
high signal-to-noise ratio for sharp,
clean, noise-free images.
B Stable operation over a wide temperature range.

For additional information, contact Amperex Electronic
Corporation, Electro-Optical Devices Division,
Slatersville, Rhode Island 02876. Telephone: 401-762-3800

Amperex

JTOMORROW'S THINKING IN TODAYTS PRODUCTS
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York; F. William Free, chairman and
president, F. William Free & Co., New
York; William T. Moran, marketing re-
search director, Lever Bros., New York,
and John Little, vice president and direc-
tor of advertising and promotion, Insti-
tute of Life Insurance, New York.

New Orleans group hits
Southern Airways ads

Truth in Advertising seeks action
from FCC, FTC, Justice Department

A complaint against broadcast advertis-
ing by Southern Airways was filed last
week with the FCC and Federal Trade
Commission by Truth in Advertising, an
advertising watchdog group based in New
Orleans.

Hugh Exnicios, director of the con-
sumer group, submitted the complaints
alleging that Southern's depictions of
other airlines’ service are “unfair and
deceptive.” Southern based its campaign
on the theme that all passengers on its
planes receive equal treatment, that there
is no division between first and second
class seats.

Among the dozen misdeeds in the
Southern ads, according to the complaint,
are representations that other airlines:
have orgies in first-class compartments,
allow chickens to run free in rear cabins,
take leg room from second-class pas-
sengers and give to those in first class,
have no seats for second-class passengers
and separate passengers into nobility and
peasant classes.

Truth in Advertising asked the FCC
in its complaint to request that the Justice
Department make a finding of fraud on
Southern’s part. From the FTC, the
group asked for a cease-and-desist order
to halt the commercials Truth in Adver-
tising finds offensive, followed by an or-
der for corrective advertising in the fu-
ture.

Traditionally, the FCC turns adver-
tising complaints over to the FTC, which
in this case would defer to the Civil Aero-
nautics Board. Mr. Exnicios said he
planned to file a third complaint last
week with CAB.

T P T Ty o B S S S —
Researchers in spotlight

Developments in television and radio re-
search will be discussed at the 20th an-
nual conference of the Advertising Re-
search Foundation in New York today
and tomorrow (Nov. 18-19).

Among the speakers will be Thomas
E. Coffin, vice president, research plan-
ning, NBC, on media research budgets;
Eugene B. Jackson, president, National
Black Network, on black marketing and
media measurement; James D. Lyons,
executive vice president and manager,
media research systems, A. C. Nielsen
Co., on its storage instantaneous audi-
meter system; Richard Weinstein, Ken-
neth A, Wollenberg and Harry Stecker
of the American Research Bureau on the
company’s new Open Data Base Policy;
Kel Weber and Harry Bolger of the A. C.
Nielsen Co. on black TV viewing in five



major metropolitan areas, and Laurence
Roslow and Richard Roslow of The Pulse
Inc. on radio listening patterns of co-
operators and non-cooperators of a self-
administered radio record.

s B e N S
School agrees to FTC order

A complaint alleging that unfair and
deceptive means were used to sell courses
for vocational schools of the now-bank-
rupt Career Enterprises Inc. has been
settled by the Federal Trade Commission
in an order requiring, among other things,
that the firm refund up to $1.25 million
to eligible former students. Among the
numerous allegations, the complaint said
that the firm's advertising (including ra-
dio commercials) misrepresented that (1)
it knew of specific jobs for graduates, (2)
there was an urgent demand for the
schools’ graduates, (3) all graduates were
guaranteed jobs and free placement as-
sistance, (4) the training programs were
specifically designed for local businesses
and that local businesses were hiring
graduates, (5) purchasers of courses
would get their money back if they can-
celed before starting class, (6) the
courses were approved for veterans edu-
cational assistance benefits. The firm has
schools in 38 states and the District of
Columbia offering courses such as secre-
tarial, medical and paramedical training.

Business Briefs

Honda shifts. American Honda Motor
Co., Gardena, Calif.,, has appomted
Needham, Harper & Steers, Los Angeles,
as agency for its auto line, replacing
Chiat/ Day, Los Angeles, effective Jan. 1,
1975. Account has been billing $4 mil-
lion, but is expected to jump to $8 mil-
lion (about 85% in broadcast) in 1975.

Eat your vegetables. In its most ex-
tensive use of spot TV in recent years,
Del Monte, Corp., San Francisco, is in-
vesting more than $2 million in three-

month campaign on 60 stations to pro-
mote its vegetables, tomato products and
fruits. Agency: McCann-Erickson, San
Francisco.

Sweet smell of radio. Helena Rubin-
stein Inc. will begin five-week spot radio
campaign this week to promote its Cour-
ant Perfume, scheduling commercials on
60 stations in top 50 markets. Agency is
Kenyon & Eckhardt, New York.

Maiden effort. Chuo Senko Advertising
Inc., New York, launched its first tele-
vision advertising campaign last week
since its formation last May as partner
agency of Benton & Bowles, New York
and Chuo Senko Advertising Co. Ltd,,
Tokyo (handling only Japanese clients in
U.S.). On behalf of Magnetic Tape Divi-
sion of TDK Electronics Corp., Tokyo,
Chuo Senko is scheduling TV commer-
cials in New York, Chicago, Los Angeles
and San Francisco and radio commer-
cials on FM stations in the same markets,

New address. H-R/Stone Inc,, New
York, has moved to 575 Lexington Ave-
nue, New York 10022. Telephone num-
ber: (212) 758-2323.

Rep appointments. Kspo(aM) San Di-
ego, Calif.: CBS Radio Spot Sales, New
York ® Sterling Broadcast Group (eight
stations in Washington, Oregon and Cali-
fornia): Globetrotter Communications,
Los Angeles * Wwez(FM) Cincinnati:
Bolton/ Burchill International, New York
® Georgia Network: Buckley Radio Sales,
New York ®* WGNG(AM) Providence-
Pawtucket, R.I.: Santo Crumpler, 1400
Statler Office Building, Boston (re-
gional).

‘Bull’s-eye view. Security Industry As-
sociation, New York, was to begin new
TV campaign last Saturday (Nov. 16) on
various network sports programs advis-
ing viewers to take advantage of values
to be found in securities markets. Ben-
ton & Bowles Inc.,, New York, creaed
campaign that will continue through end
of year.

BAR reports television-network sales as of Nov. 3
ABC $550,766,800 (30.3%), CBS $653,826,600 (36.1%), NBC $610,082,900 (33.6%)

Total Total

minutes dollars
week woek
ended ended 1974 total 1974 total 1973 totat
Day peris Nov. 3 Nov. 3 minutes dollars dolfars
Monday-Friday
Sign-on-10 a.m. 102 ¢ 608,700 3,039 $ 20407400 $ 20,933,000
Monday-Friday
10 a.m.-6 p.m. 1,012 10,484,100 43,638 383,110,200 329,317,200
Saturday-Sunday
Sign-on-6 p.m. 296 6,526,300 12,418 184,805,100 178,531,700
Monday-Saturday
6 p.m.-7:30 p.m, 98 2,635,500 4,308 92,495,200 83,185,300
Sunday
6 p.m.-7:30 p.m. 12 361,600 593 14,118,700 14,427,700
Monday-Sunday
7:30 p.m.-11 p.m. 406 28,814,900 17,281 990,919,500 911,403,400
Monday-Sunday
11 p.m..-Sign-off 174 3,317,000 7,598 128,820,200 110,831,600
Total 2,100 $52,748,100 88,875 $1,814,676,300 $1,648,629,900

Source: Broadcast Advertisers Reports
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NAEB getschance
to reconnoiter
inLas Vegas

New mission of association,
stralned CPB-PBS relations,

and ever-present money problems
are high on convention agenda

The National Association of Educational
Broadcasters came into being half a
century ago. But in its present form, the
association is less than two years old.
In 1973, when public broadcasting sta-
tions—until then its major constituency
—went elsewhere for representation in
the face of a power struggle with the
Nixon administration, NAEB underwent
a facelifting that is still in progress,

This week the “new” NAEB, which
bears few similarities to the old, assem-

" bles for its 50th annual convention. In

Las Vegas, a city of high expectations
and high risk, NAEB should feel right at
home,

The convention is expected to draw
about 4,000, and it will be a strange mix.
NAEB’s constituency no longer begins
and ends with public broadcasting. It
now calls itself “the society for profes-
sionals in telecommunications.” Trans-
lated, that means that there will be plenty
of educators, students, video freaks, cul-
tural types and assembled hangers-on to
complement the body of station execu-
tives who still regard the NAEB con-
vention as their own.

Last year, when NAEB's new mission
as an association for individuals rather
than stations was only a few months old,
the convention (in New Orleans) still
seemed very much a public broadcast-
ing affair. The speakers were unfamiliar
to many delegates, and some workshops
seemed cultist in nature, but there was
plenty to occupy the station people.

There will still be plenty for them
in Las Vegas. The four prominent public
broadcasting agencies—the Public Broad-
casting Service, the Corporation for Pub-
lic Broadcasting, National Public Radio
and the Association for Public Radio
Stations—will all have separate sessions
in which to examine their particular
problems.

Not the least of these is the sudden
deterioration of relations between PBS
and CPB over the question of future
funding allocations to the TV stations
(BROADCASTING, Nov, 11). The issue 1s
still very much undecided, with PBS
maintaining that it will need as much
as three-fourths of CPB’s federal alloca-
tion in order to run the PTV station pro-
gram cooperative, and CPB wondering
whether the television people want too
big a slice of the funding pie. The pend-
ing long-range funding bill, similarly,
will be a controversial subject at the
convention. There also is the question
of how much CPB will get in the cur-
rent fiscal year; a continuing resolution



6 PM NEWS
AND
10 PM NEWS

In the audience estimate survey*® taken
during MAY, 1974 by the A. C. NIELSEN
CO., TV-8 was firstin —

TV HOUSEHOLDS

TOTAL PERSONS
TOTAL ADULTS
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WOMEN, 18-49
WOMEN, 18-34
WOMEN, 25-49
WOMEN, 50+
TOTAL MEN
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MEN, 18-34
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METRO RATING
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AREA RATING

*6 P.M. News: Mon.-Sat.
10 P.M. News: Sun.-Sat.
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INTRODUCING THE NEW ECONOMICS

OF BROADCAST TELEVISION...
AND A PRODUCT LINE THAT
BREAKS WITH TR ADITION

Here are two important new broadcast
television products that make sense for
today and the years ahead. They are
the result of fresh creative thinking and
the belief that today’s broadcast envi-
ronment demands a substantial reduc-
tion in eqluipment operating costs,
lower initial purchase price—plus per-
formance that exceeds the best the in-
dustry has known. The IVC-9000

Broadcast Videotape Recorder accom-
plishes these goals by challenging and
suEpassing existing quad concepts. The
IVC-7000 Camera offers performance
that equals or exceeds that of the best
cameras now in use yet at a mid-range
camera price.

That’s what we mean by “‘the new
economics.” Let us help you break
with tradition.

Changing the

Picture in A=
Broadcast | ,( =)
Television {_ %

International Video Corporation




commodity news services, inc.

INTRODUCES
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farm radio news
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FARM
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agricultural market
news specifically for
farm radio broadcasting

READY FOR BROADCASTING
WITHOUT ANY EDITING

OR REWRITING

FOR MORE INFORMATION
PLEASE MAIL OR CALLII

commodity news services, inc.
Kansas City Board of Trade Building

Firm

4800 Main Street
Kansas City, Missouri 64112
816—753-2020

Address

City

State

Contact

Phone

now allocates $47.75 million to the cor-
poration, which is seeking $65 million.
But there will also be more ethereal
subjects at the various Las Vegas sessions
like “Telecommunications: Tradeoff—
Myth or Reality?” and “Cable and Com-
munity Services,” and major speakers
like philosopher R. Buckminster Fuller.
Clearly, NAEB is trying to satisfy
everyone. But in the process it has ruf-
fled some feathers. Officially, public
broadcasting has endorsed the associa-
tion with formal resolutions and kind
testimonials, Quietly, some officials are
getting restless. Nobody is going so far
as to suggest a split, but at the same time
there is general agreement that more
spots on the official convention program
geared specifically to the medium’s prob-
lems would have been welcomed.
William Harley, NAEB's president,
acknowledged some problems. He noted
that the “traditional image” of the con-
vention as a forum for public broadcast-
ing issues primarily “has bothered some
people” outside of the field. But “on
the other hand,” Mr. Harley said, *I
think it would be only fair to say that
public broadcasting stations will tend to

be our natural base for some years to
come. That's the way it is and that's the
way we got started.”

Nevertheless, Mr. Harley makes no
bones about NAEB’s aspiration to gradu-
ally encompass more of the general com-
munications field. He speaks of satellites,
cable and video cassettes, 10 name a few
target areas.

“There will be a gradual transition,”
Mr. Harley said. But “I think it will be
evolutionary.” A case in point: There is
a serious move afoot within the orga-
nization for a name change. The National
Association of Educational Broadcasters,
Mr. Harley said, “tends to be mislead-
ing.” NAEB “considered for some time
[changmg the name to] the Public Tele-
communications Association, but there
was an obvious problem with the ini-
tials,” Mr. Harley noted. He admits that
the group has been “fudging it” on this
issue. “I think after this 50th year is
over we must turn our attentions to
that.”

As for now, Mr. Harley said, “I think
we're on the right course. . . . But it will
take a while to get all geared up and go.”

There is reason for optimism. NAEB’s

On the schedule for NAEB’s five days in Vegas

Monday session on long-range funding
of public broadcasting high spot
on this week’s convention agenda

The 50th annual convention of the Na-
tional Association of Educational Broad-
casters began over the weekend at the Las
Vegas Hilton (H) and convention center
(CC), and runs through Wednesday (Nov.
20). These are the highlights:

Saturday, Nov. 168

9 a.m.-12 noon—National Public Radio board maet-
ing; room 8 (H).

4-7:30 p.m.—NAEB executlve committee meeting;
suite 2932 (H).

Sunday, Nov. 17

9 a.m.-4 p.m.—NAEB board meeting, luncheon; room
11 (H).

9 a.m.-12 noon, 2-4 p.m.—NPR board meeting; room
8 (H).

5-6 p.m.—New s' briefing: tion D (H).

8-9 p.m.—Opening reception; section C (H).

Monday, Nov. 18
8-9 a.m.—Exhibit briefing; room 4 (CC).

9-10:15 a.m.—General session: Remarks, NAEB Pres-
ident Willlam Harley; report, NAEB Chairman Jack
McBride; presentation of 1974 NAEB Distinguished
Service Award to Ford Foundation, acceptad by its
president, McGaorge Bundy; remarks, Mr. Bundy;
Rotunda (CC).

10:30 a.m.-12:15 p.m.—"''Innovations in Broadcast Ed-
ucation,” with Dr. Thomas Qlson, Dr. Phyllis Wag-
goner and Dr. David Terwische, ali of Southern llli-
nois University; room 1 {CC).

2-5:30 p.m.—Associalion of Public Radio Stations
informational meeting: room 1 (CC).

2-3:45 p.m.—Public Broadcasting Service board of
managers, open meeting; Gold Room (CC).

2-5:30 p.m.—Engineering sessions; room 2 (CC).
2-5:30 p.m.—Producers’ sessions; room 4 (CC).

4-5:30 p.m.—Long range financing of public broad-
casting—an update with Chalmers Marquis and Pres-
iey Hoimes (PBS), Henry Loomis and George Linn
(CPB}, Matthew Coffay (APRS).
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.Tuesday, Nov. 19

8-39 a.m.—NAEB panel on freedom of expression,
chaired by Robert Woods, NAEB counsel; room 11
{H).

8-9 a.m.—Educational broadcasting {acilities pro-
gram, report from Dr. John Cameron and Stuart Hal-
lock, U,S. Offica of Education; room 1 (H).

9 a.m.-12 noon—NPR genera! session; room 1 (CC).
10:45 a.m.-12 noon-~CPR and television, with CPB's
Calvin Watson and Douglas Bodweil; room 23 (CC}).

12-1 p.m.—General session: Georga Hall {Virginia
Publlc Tetecommunications Councll}, presiding;
speaker: R. Buckminster Fuller; Rotunda (CC).

1:15-2:30 p.m.—Special satellite demonstration; In-
cludes transmission from ATS-68 communications sat-
ellite; room 22 (CC).

2:30-3:45 p.m.—CPB and radio; with CPB's Thomas
Warnock and Douglas Bodwell; room 19 (CC).

4-5:30 p.m.—'"Ascertainment of Community Prob-
lems,” report on CPB study with Daniet Toohey,
Washington attorney, and Dr. Thomas Baldwin, Mich-
igan State University; room 18 (CC).

7-11:30 p.m.—NAEB 50th annlversary celebration;
section E (H).

Wednesday, Nov. 20

8-9 a.m.—"How Public Broadcasting Can Deal Effec-
tively With Publlc Access,” with Frank Lloyd, Citi-
zens Communication Center, Washington: room 11
(H).

8-9 a.m.—"Promoting Visibility for UHF,"” with
George Strimef Jr., WVIA-TV Scranton, Pa.; room 1
(H).

9:15-10:30 a.m.—NAEB business meeting; Gold Room
(CC}).

10:45 a.m.-12 noon—PBS programing rap sesslon,
with John Montgomery, PBS; room 18 (CC).

12 noon-1 p.m.—NAEB debate: ''Does the Fairmness
Doctrine Violate the Constitution?” Moderator:
Frankie Freeman, St. Louis attorney; Yes—Richard
Jencks, CBS, Washington; No—Dr. Robert Lewis
Shayon, Annenberg School of Communications.

4-5:30 p.m.—"Increasing State Funding for Publlc
Broadcasting,” with Roland Fenz and Chalmers
Marquis (PBS), Fred Rebiman (WJCT Jacksonvilie,
Fla.) and David Leonard (Pennsyivania Public Tele-
vision}.

5:30 p.m.—Ad]Journment,
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constituency has continued to grow, it
now has some 3,000 members—an in-
crease of about 600 from last year. And
very few public broadcasters have failed
to renew their memberships. The new
people coming in, however, are students
and educators—more esthetic than op-
erational minded. Mr. Harley sees a
prospective membership of about 8,000,
and he wants them all.

Meanwhile, there are other problems
for NAEB. With the departure of the
stations as constituents to PBS (for tele-
vision) and APRS (for radio), NAEB
has seen its budget shrink roughly in
half, to under $500,000. The former
staff of 42 is down to 24.

The major problem is money. The
transition, Mr. Harley noted, “obviously
comes at a time of economic recession,
and that makes it difficult.” For one
thing, there has been a drop in the num-
ber of noncommercial stations offering
“modest” economic support to NAEB
through dues as nonvoting “institutional”
members. It's not that they don't want
to help, Mr. Harley maintained, it's just
that the bucks aren’t there right now.
Another factor is the shortage of founda-
tion money.

Foundations, Mr. Harley noted, are
having economic problems too. The Ford
Foundation—long the most benevolent
toward public broadcasting—has cut its
prospective grants by 50%, and others
are following suit. Last year, Ford gave
the association $150,000 to help foster
the transition. But NAEB had been seek-
ink a larger prant spread out over three
years. “Frankly,” the NAEB president
observed, “‘not having that help makes
this particular year, in terms of making
a fast transition, a little difficult.”

NAEB, however, is not unappreciative
of Ford’s past assistance. Ford will re-
ceive NAEB’s Distinguished Service
Award this year. The foundation’s presi-
dent, McGeorge Bundy, will be in Las
Vegas to accept.

NAEB recognizes the importance of
continued underwriting. That need re-
cently prompted a staff reorganization in
which James Fellows, formerly a pro-
gram officer, was named to the new posi-
tion of executive director, giving MTr.
Harley more time to stump for contri-
butions.

NAEB, in shifting its directions, faces
the need for additional funds. On a day-
to-day basis, it is attempting to strength-
en its individual-oriented services such
as job placement, management training
and an extensive publications program.
It also is seeking a revival of its inter-
national studies (in the past NAEB has
undertaken communications projects in
the Sudan, American Samoa, Trinidad
and several other countries), and is es-
tablishing a data bank to catalogue all
existing public television programs,

NAEB also has two major industry
conferences planned. One, scheduled
for Racine, Wis.,, in February, will at-
tempt to create the mechanism for a
comprehensive study of public broad-
casting audience research, which Mr.
Harley views as a significant present void
in public broadcasting. NAEB also wants

a major colloquy, some time this spring,
on the various sources of public broad-
casting funding. A planning session for
this conference will be held in Las
Vegas.

“Our role,” Mr. Harley says, “has
always been uncovering a need, look-
ing around to see if it's being satisfied
by anyone else, and if it is not, undertak-
ing that operation on our own until such
time as there may be a more appropriate
agency to take it over.”

On the Hill:
long agenda,
short calendar

That Is outlook for final session
of 93d Congress that still has lots
of broadcast-related bills pending

Congress reconvenes today (Nov. 18) to
polish off whatever legislation it can be-
fore the next Congress takes over. In-
cluded in the pending bills are several
broadcast-related measures with varying
chances for enactment by a lame-duck
Congress faced with much to do and
little time to do it. But some action is
promised during the next weeks on mat-
ters of interest to broadcasters, as reflect-
ed in the following status reports:

® Broadcast license renewal (H.R.
12993): There was no word last week
about when the license renewal bill
would be taken up by a House-Senate
conference to resolve the two houses’
differing versions (BROADCASTING, Oct.
14). Some observers have said that
House Commerce Committee Chairman
Harley Staggers (D-W. Va.), who has yet
to select the House’s conferees, is drag-
ging his feet (BroapcasTing, Oct. 21).
But others, who have spoken with the
congressman, say he is disclaiming any
reluctance to proceed with the biil and
will select the conferees shortly. Reached
at his home in West Virginia last week,
Representative Staggers refused to make
any statement regarding the bill before
returning to Washington this week.

®* AM-FM radio (H.R. 8266): The all-
channel radio bill is expected to be taken
up Tuesday (Nov. 19) by the House Rules
Committee, which will set the bounds for
floor debate on the measure, then by the
whole House Thursday or Friday. As it
emerged from the House Commerce
Committee the bill provides that all moior
vehicle radios be equipped with FM as
well as AM bands (BROADCASTING, Aug.
26).

Some of the bill's proponents with high
hopes for its passage were sobered by a
recent report that auto industry officiais
in Kokomo, Ind., home of Delco Elec-
tronics Inc., the firm that makes radios
for GM cars, are saying enactment of the
AM-FM bill could cause a multimillion
dollar decline in Kokomo's economy. Re-
quiring auto radios to be equipped with
FM and AM bands will raise the price
and decrease demand for factory-in-
stalled radios, they indicated, which ulti-
mately could force Delco to lay off an
“indeterminate” number of workers in
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Kokomo.

Matthew Coffey, president of the As-
sociation of Public Radio Associations,
called the auto industry officials’ an-
nouncement “economic blackmail.”

The AM-FM bill has already passed
the Senate, although the Senate’s version
(S. 585) would apply to all radios costing
more than $15, not just those in automo-
biles. When and if the House acts, a con-
ference to settle differences may be neces-
sary.

® Freedom of Information Act amend-
ments (H.R. 12471): Senator Edward
Kennedy (D-Mass.), this bill's primary
sponsor, has announced his intention to
attempt overriding President Ford's veto
of the bill (BROADCASTING, Oct. 21), The
last week in October, President Ford sent
to Congress some changes aimed at
softening the bill, which is designed to
make it easier and less costly to gain
access to government files and docu-
ments. One of the President’s objections
was that a provision of the bill enabling
federal courts to review classified docu-
ments to see if they were justifiably
classified endangers national security. Mr.
Ford suggested instead that courts be
permitted to review the documents them-
selves only if there appears to be no
evidence for classifying them.

President Ford suggested changing an-
other provision, of particular interest to
journalists subject to regular deadlines, to

“lengthen to 30 days the amount of time

an agency has to respond to a request
for information. That compares to the
10-day deadline called for in Congress's
bill. The President also proposed that the
party making requests for large volumes
of documents share more of the financial
burden for finding and reviewing them
than Congress’s bill would require.

Finally the President advocated a
change to ease the burden on law en-
forcement agencies of complying with
the amendments and make it more diffi-
cult to obtain files containing criminal
investigations.

Over the signatures of eight senators,
including Senators Kennedy, Charles
Mathias (R-Md.), Clifford Case (R-N.J.),
Edmund Muskie (D-Me.), Jacob Javits
(R-N.Y.), Philip Hart (D-Mich.), Howard
Baker (R-Tenn.) and Sam Ervin (D-N.C)),
a letter was circulated in the Senate Oct.
31 asking support for overriding the
President’s veto. In the letter, the sena-
tors rejected Mr. Ford’s suggestion, say-
ing Congress had heard them time and
again over the past year and a half from
agency officials, and had debated and
rejected them “during the legislative

" process.”

Meanwhile, several media groups are
urging Congress to override the veto, in-
cluding the National Newspaper Associ-
ation, which found in a recent survey of
congressmen, released Nov. 1, that 137
members of the House and 39 senators
have committed themselves to vote to
override, with six more senators “lean-
ing” in that direction.

The House is expected to act on the
veto this week.

® National Commission on Regulatory
Reform (S.J. Res. 253 and S. 4145): S.J.
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Res. 253 is a joint resolution introduced
in early October by Senator Hart and
Senator Warren Magnuson (D-Wash.),
chairman of the Commerce Committee,
in response to President Ford’s economic
message to Congress (BROADCASTING,
Oct. 14). In that speech the President
asked Congress to establish a commis-
sion to undertake a total re-examination
of the independent regulatory agencies,
of which the FCC and the Federal Trade
Commission are two, to identify regula-
tions that protect inefficient companies
and legitimatize “anticompetitive trade
practices” that hit the consumer right in
the pocketbook.

The bill provides for a 12-member
commission, which after one year of
operation would report to Congress and
the President its findings outlining, for
example, the economic cost and infla-
tionary impact of regulations on regu-
lated goods and services; the noneco-
nomic costs and benefits of regulation,
accounting for such things as protection
of the environment and protection of
middle-income consumers; evaluating
whether continuing regulation would be
better than discontinuing it; considering
ways to cut down on regulation at a
minimum cost to the government and the
consumer.

After two years, the commission would
have to report again, this time offering
specific proposals for improving the regu-
latory agencies, proposals for altering
agency structures, for example, or merg-
ing them, reducing the number of mem-

bers or commissioners or suggesting ways
to make them work faster and more
efficiently.

The Senate Commerce Committee will
hold hearings on S.J. Res. 253 Tuesday
through Thursday of this week (Nov. 19-
21) and on Wednesday plans a panel dis-
cussion involving FCC Chairman Richard
Wiley, FTC Chairman Lewis Engman
and other agency heads.

Also scheduled for this week are hear-
ings on 8. 4145 before the Senate Gov-
ernment Operations Committee, headed
by Senator Ervin.

Introduced a week after S.J. Res, 253
by Senator Lee Metcalf (D-Mont.) and
Senator Ervin, S. 4145 is much like the
former in that it provides for establish-
ment of a 12-member National Com-
mission on Regulatory Reform, although
the make-up of the membership is
numerically different and only onc report
to the President and Congress is called
for. The objective of S. 4145 is similar
in that it seeks to find ways to cut ad-
ministrative costs and make the regula-
tory agencies more efficient, but no
specific reference is made in the legisla-
tion of studying the inflationary impact
of regulation on the regulated industries.
In that respect S. 4145 on its face appears
more concerned with cost to the citizen
as taxpayer than to the citizen as con-
sumer,

The Government Operations Commir-
tee hearings are scheduled for Nov, 21-22
and 25-26,

" Lottery reform (S. 544, 547, 1186

FEATURED BY

AMERICA’S OUTSTANDING
MEDIA BROKER

See you at all of the NAB's

CALIFORNIA
MAJOR MARKET
FULL TIMER

Excellent 5 kw full time AM facility. Exceptional market econ-
omy. Number One County in U.S.A, in main industry. Twenty-
one acre transmitter-studio site included with brand new build-
ing and towers. Minimum cash down payment $290,000 with
liberal terms and low interest rate on balance.

BIACKBURN&COM PANY,INC.

RADIQ » TV « CATV « NEWSPAPER BROKERS * NEGOTIATIONS « FINANCING » APPRAISALS

WASHINGTON. D.C. CHICAGO 60801

20008 333 N. Michigan Ave.

1725 K Street. N W (312) 346-6460

‘. 1202) 331.9270

ATLANTA 30361 BEVERLY HILLS 90212
400 Colony Square 9465 Wilshire Bivd
Suite 510 1213) 274-8151

(404) 892-4655

#74-5G_J

Broadcasting Nov 18 1974
50

and 3524). The Senate Subcommittee on
Criminal Laws and Procedures will hold
hearings Wednesday and Thursday (Nov.
20 and 21) on these four bills, the basic
ingredient of all of them being that the
U.S. Criminal Code would be amended
to permit broadcasting of advertising and
information about authorized state lot-
teries. The bills are in response to Attor-
ney General William Saxbe’s threat to
close down any of the 13 operating lot-
teries now engaged in these practices,
currcntly forbidden by the code (BRoaD-
CASTING, Sept. 9).

® Fiscal 1975 appropriation for the
Corporation for Public Broadcasting. Be-
fore the election recess, Congress passed
and President Ford signed a continuing
resolution that gave CPB $47.5 million
in federal funds for 1975. But there is
a chance that CPB’s fiscal 1975 ap-
propriation may rise above that figure.
The Senate passed a $65 million ap-
propriation for CPB and the House
passed $60 million, A conference com-
mittee will meet, probably this week, to
resolve that difference.

The long-range funding bill for CPB,
having cleared the Senate Commerce
Committee, still awaits action by the
Senate Appropriations Committee and
the House Communications Subcom-
mittee. According to one House staffer,
it is most unlikely the Communications
Subcommittee will even undertake hear-
ings on the measure in the short time
left this year.

| Changing Hands

Announced

The following broadcast station sales
were reported last week, subject to FCC
approval:

® WKYE(AM) Bristol, Tenn.: Sold by
Highland Development Corp. of Bristol
to Kampen International Inc. for $157,-
000 plus assumption of notes. Sellers are
William J. Tilley Jr. (50% ) and James
K. Daniel (50%), who are leaving
broadcasting. Principals in buyer are
Charles J. McGuire (80.6%), Harry S.
Sheerer Jr. (12.9% ) and Freda S, Black-
ford (6.5% ). Mr, McGuire has moving
and storage business in Kingsport, Tenn.
Mr. Sheerer and Miss Blackford are em-
ployes of wyke. (WYKE-FM has been
sold to Bristol Broadcasting Co. for
$100,000 pending FCC approval {BroAD-
CASTING, Sept. 9]. WYKE is daytimer on
1550 khz with 1 kw. g

» KEwpr(aM) North Little Rock, Ark.:
Sold by Moses Broadcasting Inc. to Dixie
Broadcasting Inc. for $150,000, Sellers
are James A. Moses (90% ) and his son,
James Alfred Moses (10%). Principals
in buyer are Harvey Fritts (50%) and
Kenneth W. Powers (50%). Mr. Fritts
owns memorial properties business and
Mr. Powers is program director at KGMR-
AM-FM Jacksonville, Ark. KEwr is day-
timer on 1380 khz with 1 kw.

" WKAK(FM) Kankakee, Ill.: Sold by
WkaAK Inc, (Claude P, Baker and Luelia
M, Feller) to Harry C, Fitzgerald
(50.42%), Howard 8. Dybedock
(20.42% ) and Benedict G. Cerven Sr.




(29.16%) for $132,315. Mr. Fitzgerald
has interest in land development and
grain dealing companies, Mr. Dybedock
is WKAK general manager, and Mr, Cer-
ven is employed by U.S. Steel Co. WKAK-
(FM) is on 99.9 mhz with 6.6 kw and
antenna 210 feet above average terrain.

Approved

The following transfer of station owner-
ship was approved by the FCC:

" KTRM-AM-FM Beaumont, Tex.: Sold by
Dynamic Broadcasting Corp. to Central
Broadcasting Corp. for $800,000. Prin-
cipals in seller are C. Ronald Rogers,
Neal Spelce, R. Miller Hicks and J. Sam
Winters, each of whom has 25% inter-
est in KIKN(AM) Sinton, Tex., and KJOE-
(aM) Shreveport, La. Mr. Hicks also
owns KIXL(AM) and KRMH(FM) Austin,
Tex. Buyer, of which Lester G. Spence
is president, owns wkBV-AM-FM Rich-
mond, WBAT(AM) Marion and WBIW-
(aM) Bedford, all Indiana, KTRM(AM)
is daytimer on 990 khz with 1 kw; KTRM-
FM is on 95.1 mhz with 3.1 kw and an-
tenna 220 feet above average terrain.

® Other station sales approved by the
FCC last week include: KXEmM(aM) Mec-
Farland, Calif.; wTys(AM) Mariana,
Fla.; xiIk1{aM) Honolulu; kBRV(AM)
Soda Springs, Idaho; kkiM(AM) Albu-
querque, N.M.; WGHT(AM)-WEKT(FM)
Bath, N.Y.; wLNo(FM) London, Ohio;
KRMcC(aM) Midwest City, Okla.; wBLC-
(aM) Lenoir City, Tenn.; KBFM(FM)
Edinburg and KGAF-AM-FM Gainesville,
both Texas; and kROE(AM) Sheridan,
Wyo. See pages 72-73 for details.

[ —m L aae T e e
Florida TV fined

In an initial decision by FCC Administra-
tive Law Judge Lenore Ehrig, Panhandle
Broadcasting Co., Panama City, Fla., has
been ordered to forfeit $10,000 for re-
peated misrepresentations of the com-
paoy’s ownership. Panhandle, an appli-
cant for a TV station in Panama City, is
currently operating ch. 13 wDTB-Tv there
under a special dispensation from the
commission.

The fine involves a listing of L. Charles
Hilton, rather than Small Business As-
sistance Corp. of Panama City, as 25%
stockholder. Judge Ehrig concluded that
Panhandle had erroneously reported Mr.
Hilton as a shareholder over a two-year
span, though Mr. Hilton had never paid
for stock nor considered himself an own-
er. Mr. Hilton was president of SBAC
at the time. Despite Panhandle’s later
knowledge of ‘the ownership discrepancy,
the judge said, it waited six months to
report the facts to the FCC, while mean-
time filing an ownership report that
perpetuated the error.

The commission originally had granted
a construction permit to Panhandle in
April 1972, Later, FCC received informa-
tion of the ownership error and desig-
nated the application for hearing. At the
same time the commission granted Pan-
handle’s request to start operation of
WDTB-TV, explaining it was “balancing
the public’s need for proposed service
against the necessity for resolution of
Panhandle’s qualifications.”

Civil Rights
Commission
hits FCC’s
EEO policies

Enforcement mechanisms come in
for particular criticism;

agency official claims it is

moving fast to upgrade efforts

The FCC may be the only federal regu-
latory agency to have adopted rules bar-
ring discrimination in employment on the
basis of race, creed or sex. But along
with four other independent agencies last
week, it found itself criticized by the
U.S. Commission on Civil Rights for al-
legedly failing to protect the civil rights
of minority and female workers in the
industries they regulate.

An FCC official conceded that the
criticism of the commission’s program
was merited. But he also said that work
is moving ahead at the commission on
an industry equal-employment oppor-

tunity program that contains a number

of proposals similar to those the Civil
Rights Commission says the FCC should
adopt.

The Civil Rights Commission, in a
250-page report—"The Federal Civil
Rights Enforcement Effort—1974"—crit-
icized the Interstate Commerce Commis-
sion, the Civil Aeronautics Board, the

INFAYNES

Federal Power Commission and the Se-
curities and Exchange Commission for
not even acknowledging their responsi-
bility for eliminating discrimination in
employment in companies under their
jurisdiction.

And it criticized the FCC for its
“highly inadequate” program for en-
forcing the antidiscrimination rules that
have been on its books since 1970. It
said that the job categories used in the
annual employment reports required of
licensees are “too broadly defined” and
are not based on actual positions in the
industry, that the guidelines for licensees’
equal employment opportunity programs
“lack specificity and are not result ori-
ented,” that the handling of discrimina-
tion complaints “receives a low priority”
and that the criteria the FCC uses to
identify stations with “severe under-
utilization of women and minorities . , .
are overly restrictive” and “tend to focus
on small stations.”

The Civil Rights Commission, in a
letter accompanying the report, which
went to the President and to the Senate
and House of Representatives, made
another charge. 1t said the FCC and the
ICC continue “to severely restrict mi-
nority involvement in the ownership of
the industries they regulate through their
licensing restrictions.”

The report, howevet, is not completely
negative in discussing the FCC. It notes
the “innovative and useful program” of
holding meetings to allow women and
minority-group members to present their
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views on problems—including those in-
volving employment—in broadcasting.

The Civil Rights Commission’s only
power to secure compliance with what it
feels is the agencies’ responsibility in the
civil rights field is in exhortation and
persistent prodding. At the news con-
ference the commission called on Mon-
day to release the report, Arthur S.
Flemming, chairman of the commission,
issued a statement designed to exhort:

“The commission believes that there
is a wide gap between what these [five]
regulatory agencies are capable of doing
to make civil rights a reality in the lives
of those who are associated with the in-
dustries they regulate and what they are
actually doing. It believes that the mem-
bers of the bodies can and should recog-
nize that it is their moral and legal
responsibility to close this gap promptiy.
Further delays will contribute to a grow-
ing feeling of cynicism in our govern-
mental institutions by those who are the
victims of delay.”

The FCC in December 1973 estab-
lished an industry EEO office whose mis-
sion was to aid the commission in
strengthening and coordinating its ef-
forts to prevent discrimination in em-
ployment by those it regulates. Its chief,
Lionel Monagas, was named in May
1973 (BROADCASTING, May 14, 1973);
since then, one other professional, Clar-
ence McKee, was appointed.

Mr. Monagas, who attended the Civil
Rights Commission news conference last
week, said he thought the criticism of
the FCC’s program was “accurate” and
“fair.” But he also said his unit last week
completed its work on a draft of exten-
sive new guidelines aimed at tightening
up the commission’s procedures for as-
suring EEO compliance by those it reg-
ulates. The draft is now under review
by the general counsel’s office, where it
could be revised before being sent on to
the commission for its consideration.

And, Mr, Monagas said, the proposals
“parallel” in several cases the recom-
mendations the Civil Rights Commission
said in its report the FCC should adopt.
One to which he referred called on the
commission to require its licensees to
conduct a “utilization analysis” to de-
termine whether minority-group or wom-
en workers are ‘“underutilized” and, if
they are, to specify actions to rectify
the employment problems, and to estab-
lish goals and timetables for overcoming
the underutilization. The EEO unit also
suggests, as the Civil Rights Commission
did, that the commission develop enforce-
ment mechanisms, such as compliance
reports and a system of periodic com-
pliance reviews.

Several other recommendations were
also apparently anticipated in the staff
document. One calls for a more active
and responsive system for processing civil
rights complaints, and for new priority
selection standards to be used in isolating
stations whose employment practices re-
flect a pattern of underemployment of
women and minorities. (The commission
at present checks further when it comes
across a station with no minority-group
or women employes or whose number

of workers in those categories has de-
creased over the past year.)

Mr. Monagas said the FCC staff docu-
ment also contains a great many other
proposals as well. He declined to discuss
them. But they do not include at least
two other recommendations of the Civil
Rights Commission. He said they dealt
with matters outside his authority,

One is that the commission amend its
licensing procedures in recognition of
the U.S. Court of Appeals decision as-
serting that the commission, in a4 com-
parative hearing involving a frequency
in a community with a signifizant mi-
nority-group population, accord some
weight to an applicant whose principals
include members of the group. (The
U.S. Supreme Court last month let that
decision stand [BROADCASTING, Nov. 4].)
The other recommendation that has no
counterpart in the proposals under con-
sideration at the commission is that the
commission provide free legal counsel
to those who want to participate in
agency proceedings and who lack the
financial means to do so, but whose posi-
tion presents important public interest,
legal or policy issues.

The Civil Rights Commission’s re-
port, the fourth follow-up to a study pub-
lished in October 1970, is part of a six-
volume study. The remaining volumes,
dealing with civil rights efforts in hous-
ing, education, employment, federally
assisted programs and policymaking, will
be released over the next several months.

Religious-hiring
edict untouched

Supreme Court bypasses FCC ruling
in Edmonds, Wash., case

The FCC rule prohibiting discrimination
in employment on the basis of religion—
except in cases where an individual is be-
ing hired to espouse a religious broad-
caster’s views—survived an appeal to the
Supreme Court last week. The high court
let stand a ruling of the U.S. Court of
Appeals in Washington affirming a com-
mission decision that a religious broad-
caster in Edmonds, Wash., had violated
the antidiscrimination rule (BROADCAST-
ING, May 13).

The commission had acted on a com-
plaint filed against XGDN(AM)-KBIQ-FM
Edmonds, licensed to King’s Garden Inc.,
a religious organization with a number
of ministries whose basic goal is to “share
Christ worldwide.” A job applicant at
one of the stations complained he had
been asked such questions as “Are you a
Christian?,” “Is your spouse a Christian?”

King’s Garden, in its appeal, cited Title
VII of the Civil Rights Act, as amended
in 1972, in support of its position that
such questions are permissible, The act
would allow a religious organization to
discriminate on religious grounds in all
of its activities.

However, the appeals court, in a unani-
mous opinion, said that the exemption
excluding the activities of religious orga-
nizations was of “doubtful constitution-
ality” and that Congress had not indi-
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¢cated it wanted to impose the exemption
on the commission. Accordingly, it said,
the commission was justified in holding
that the exemption does not override its
“public interest mandate under the Com-
munications Act.”

The court also said the commission’s
exemption permitting discrimination in
connection with the espousal of the li-
censee's views protects a sectarian li-
censee’s rights under the Communica-
tions Act and the First Amendment.

Legal tangles taken
into account in sale

of Carter properties

The completed deal for the purchase of
Carter Publication Inc.'s Fort Worth
broadcast and newspaper properties by
LIN Broadcasting and Capital Cities
Communications Corp. (BROADCASTING,
Nov. 11), provides for the broadcast
monies to be held in escrow until the
court appeal filed by Civic Telecasting
Corp., aimed at blocking the station sales
(BROADCASTING, Oct. 28), is resolved, it
was reported last week.

Regardless of the outcome of Civic's
attempt to block the license renewals and
transfers of ownership, the newspaper
end of the deal, involving the purchase of
the Fort Worth Star Telegram and two
suburban newspapers for $64.5 million
by Capcities is “‘sold forever,” according
to Carter’s attorney.

The purchase price for weapP-Tv by
LIN was set at $35 million, with $12.5
million cash, borrowed from banks at an
interest rate of prime plus 1.5%, held in
escrow until FCC approval is final. The
balance of $22.5 million is in notes se-
cured by the stock and assets of the sta-
tion. Five million dollars of the notes are
payable in equal quarterly installments
over five years commencing in 1976 and
bear interest at the prime rate plus 1.5%;
the remaining $17.5 million is payable
quarterly beginning Dec. 31, 1981, at
6% interest. The station’s call has been
changed to KXAS-TV.

Capcities will put up $35 million in
cash for the gurchase of wsar(aM) and
ksCS(FM) ($10 million together) and
for the newspaper properties, which are
tagged at $64.5 million. The balance will
be paid beginning Nov. 1, 1975, on a
quarterly basis at $6,150,000 annually,
bearing an interest rate of 6%, until $10
million is left on the notes. At that time,
if the Civic appeal is still not resolved,
the $10 million goes in escrow. Otherwise
the payments continue with the last pay-
ment in 1982 for $3,600,000.

e T W R |
Now it's Summit

Triangle Broadcasting Corp., Winston-
Salem, N.C. last week announced that
it is changing its name to Summit Com-
munications Inc. And the company’s
cable TV subsidiary will henceforth be
known as Summit Cable Services.

The company, owned by Gordon Gray
and his family, said the change took place
“to more accurately reflect the corpora-
tion’s business interests.” Both Triangle



and the cable division, formerly known
as Tele-Cable, have been subject to con-
fusion in the industry—-the broadcast
business sometimes being mistaken for
Triangle Publications Inc. and the cable
business for Telecable Corp., a Ports-
mouth, Va., multiple system operator.

Summit Communications  operates
wsIS(AM)-WTQR(FM)  Winston-Salem,
wcoa(aM)-wILQ(FM) Pensacola, Fla.,
and WREC-AM-FM Memphis. The cable
subsidiary holds franchises in five North
Carolina cities.

Lo S __— |
Tropical fails to impress

A request by Tropical Florida Broad-
casting Co., competing applicant for
Miami channel 10, to add hearing issues
against incumbent WPLG-TV there has
been denied by FCC Review Board.

Tropical had requested inquiries into
WPLG-TV's business dealings with adver-
tising customers and had questioned the
character qualifications of Katharine
Graham, chairman of wpLG-Tv licensee,
Post-Newsweek Stations Inc.

The board found allegations concern-
ing wWPLG-TV’s advertising rates too gen-
eral and would not consent to allowing
Tropical access to WPLG-TV’s records in
order to specify charges. Regarding Mrs.
Graham, the board failed to see how an
earlier broadcast of her opinion on Tropi-
cal’s intentions was meant to influence
FCC processes.

Copyright bill,
re-regulation
dominate NCTA
board meeting

Slight shift in association position
on S. 1361 may be in offing

The National Cable Television Associa-
tion’s future posture on several key is-
sues will be deliberated, and likely de-
fined, this week when its board of direc-
tors meets for two days (Nov. 19-20) in
Washington.

Uppermost on the cablemen’s minds is
the question of what course NCTA will
take on the pending copyright legislation
(8. 1361). Copyright has been the object
of a major confrontation the past few
months between NCTA and the insurgent
Community Antenna Television Associa-
tion. And following claims from attorney
Sol Schildhause and others that S. 1361
contains provisions that could damage
the industry, NCTA officials have ac-
knowledged that some rethinking on ths
issue may be in order.

Association staffers, however, are warn-
ing not to look for any substantive
changes in NCTA’s approach to the copy-
right problem at this week’s board meet-
ing. They note that the Senate passage

this year of S. 1361—absent the contro-
versial sports blackout provision and
with cable fees trimmed by half—consti-
tuted a major lobbying victory for the
association. The message is implicit: For
NCTA to abandon its support of the bill
at this point would be counterproductive
in that it would erase substantial cable in-
roads in Congress. What can be expected,
rather, is a broad directive to the staff to
push for some fine tuning in the bill’s
existing language as it moves next year
through the House and, in yet another
round, through the Senate.

The indications are that the board will
endorse an effort to push for a longer
waiting period before the proposed copy-
right tribunal will be able to alter the
statutory cable fees. Presently, S. 1361
calls for only a six-month grace period
and many cablemen feel that’s too short
a time. There is also some concern over
the bill's penalty provisions which, ac-
cording to Mr. Schildhause’s interpreta-
tion, could enable broadcasters to sue
cable operators who do not provide them
with required nonduplication protection.
NCTA sources expect the board to csll
for a clarification in the bill that would
guard against “undue harassment” of
cable operators in this regard. But they
expect little attention to be paid to an-
other Schildhause claim—that S. 1361
entails possible criminal penalties for
operators who “willfully” violate the
exclusivity rules.

Nevertheless, the board will have no
shortage of diversified opinion on the
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copyright issue. Mr. Schildhause will be
there to restate his views. So will a repre-
sentative of CATA. Jim Davidson, an
Arkansas cable operator who served as
the first chairman of NCTA’s Indepen-
dent Operators Board, has also asked for
time.

Also on the board's agenda for Tues-
day (Nov. 19) is a presentation by
Kaiser Broadcasting President Donald
Curran, who will speak of the prospects
for joint ventures between cablemen and
independent UHF broadcasters. House
Majority Leader Thomas (Tip) O’Neil
(D-Mass.) will address the board at a
Tuesday luncheon. A reception on Capi-
tol Hill Tuesday evening will honor mem-
bers of the House Commerce and Ju-
diciary Committees.

The issue of FCC cable re-regulation
will occupy most of the board’s time the
following day. The issue, rapidly becom-
ing NCTA’s major concern, will be
probed by the chairmen of two associa-
tion committees examining the subject—
John Gwin (Cox Cable Communica-
tions), head of the re-regulation group,
and Daniel Aaron (Comcast Corp.) head
of the “Project '77" committee (which
has been studying the ramifications of the
March 1977 deadline for full compliance
with the commission’s cable rules).

Pole attachments will also be explored,
although it is asserted by cable officials
that little more can be done on the matter
prior to an intervention by the FCC
(BROADCASTING, Nov. 11). The major
prospect for an outside settlement be-
tween NCTA negotiators and telephone
interests apparently died last week when
AT&T officials turned down an NCTA
proposal for future joint cable-telco pole
ownership (see page 56). Amos Hostet-
ter, chairman of NCTA’s negotiating
committee, will report to the board on
the current status.

FCC Commissioner James Quello will
be the luncheon guest on Wednesday.

There is also a possibility that the
board will be asked to ratify the con-
tract that, reportedly, has been all but
finalized with NCTA President David
Foster. Terms of the agreement have not
been officially disclosed. But they are
understood to involve a two-year arrange-
ment calling for a $5,000 salary increase
{to $80,000) in 1975 and another $5,000
in 1976 (“Closed Circuit,” Oct. 28).
NCTA's executive committee is scheduled
to meet Monday evening (Nov. 18), at
which time it may vote to offer the pro-
posed pact for board approval.

Also on the board’s Wednesday agenda
is a presentation on pay cable by Ralph
Baruch (Viacom) and staff briefings on
such issues as the FCC-proposed sports
blackout rulemaking, the FCC fee case,
engineering and the status of federal-
state-local regulatory authority.

e O s B e Y —
A different theme this time

FCC Commissioner Benjamin Hooks and
Baseball Commissioner Bowie Kuhn will
be the featured speakers at the Mid-
America CATV Expo this week (Nov.
21-22) at the Muehlebach hotel in
Kansas City, Mo.

Contrary to the first two cable expos,

Broadcasting Nov 18 1974
54

in Philadelphia and Cleveland, at which
the subject of FCC de-regulation was the
primary thrust, the Kansas City gather-
ing will concentrate on less heated topics
such as political cablecasting and “cable-
casting—ETV and public access.” De-
regulation and the FCC's 1977 deadline
for compliance with its cable rules will
be examined as part of a general session
on the state of the industry. In addition
to Commissioner Hooks, the FCC will
send Cable Bureau staffer Fritz Attaway
to participate in a “breakfast with the
experts” panel.

Mr. Kuhn, who has been lobbying for
the since-deposed sports black-out pro-
vision of the pending copyright bill (S.
1361), will also be a panelist at a legis-
lative/ regulatory session. His appearance
is the first by a major sports-interest rep-
resentative at a cable gathering in some
time.

David Foster, president of the Na-
tional Cable Television Association—
which will sponsor the Kansas City expo
along with four state associations—will
be the featured speaker at the Nov. 21
luncheon.

The meeting also will attract exhibits
from 36 equipment manufacturers and
program suppliers.

Rhode Island
drops both
its cable shoes

State is franchised and regulated
in one package released last week

After months of delay, the Rhode Island
Public Utilities Commission last week
finally issued the order by which cable
television will be franchised and regu-
tated in that state. The action, which i1n-
cluded an announcement of nine fran-
chise recipients covering most of the
state, constituted the largest single ex-
ercise in cable franchising ever.

The action will make cable accessible
to 274,000 potential subscribers in a
state that presently has only one operat-
ing system. It will call for an investment
of some $32.6 million for cable con-
struction, involving 3,026 miles of plant.

PUC Chairman Archie Smith, who
wrote the order and made the franchise
selection virtually single-handedly, ac-
knowledged that cable will have a tough
time developing in Rhode Island. There
is a question whether some of the winners
will be able to find financing. “I tried
to pick those who would be able to stand
up after the people had paid their in-
stallation fees, and not go out of busi-
ness,” Mr. Smith said.

In the process, he turned thumbs down
on more than a dozen applicants—several
of them prominent cable multiple system
operators.

The franchising order broke the state
down into nine districts, all of which are
to operate separately by different parties.
Portions of the sparsely populated west-
ern half of the state were not franchised
due to Mr. Smith’s skepticism over their
potential viability for cable.

The most potentially lucrative grant—
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and that which will command the greatest
expenditure—encompasses  Providence,
North Providence and Pawtucket, with
a combined total of well over 100,000
potential subscribers. If fully developed,
it could become the largest cable system
in the country. The award went to a
local group—Rhode Island Cable Tele-
vision Corp.—which is controlled by
Rhode Island businessman Michael Gam-
ino, attorney Dennis Roberts II, and
Time Inc. executive Richard Galkin.

The other franchise areas and their
respective grantees are as follows:

® Woonsocket, Central Falls, Lincoln,
Cumberland, Smithfield and North Smith-
field—Rollins Cablevision, a subsidiary of
Rollins Broadcasting Co.

= Cranston and Johnston—ComCable
Inc., a joint venture of Cox Cable Com-
munications Corp. and businessman Philip
DeSano.

® East Providence—Providence Broad-
casting Co., a subsidiary of Susquehanna
Broadcasting Co. and licensee of WICE-
{AM) Providence.

@ Barrington, Warren and Bristol—
Full Channel Television Inc., a new com-
pany owned by John E. Donofrio and
Henry C. Hart Jr., both of whom have
past broadcast experience.

" Warwick, West Warwick, East Green-
wich and the eastern portion of Coven-
try—Communications Properties Inc.

" Newport, Middletown, Portsmouth,
Tiverton and Little Compton—Coastal
Cable TV Corp., owned by Newport
businessmen Hickman Price Jr., J. Harold
McCormick, Jerald Connell and Joseph
G. Nevins Jr.

" Narragansett, South Kingstown and
North Kingstown—Narragansett Cable-
vision Corp., which is owned by local
entrepreneurs Lewis Jackvony Jr. and
Edmond J. Carlone, and First Commu-
nication Co. of Bethesda, Md.

" Westerly and Hopkinton-—Westerly
CATYV Inc., a subsidiary of Colony Com-
munications Inc. (affiliated with the
Providence Journal). The firm already
has a cable operation in Westerly and
was authorized to continue and expand
that service.

The systems, while facing an uphill
climb economically, will have a reason-
ably easy time from a state regulatory
standpoint. Rhode Island has placed com-
paratively few restrictions on cable, and
will impose no gross receipts tax at the
outset, at least { BROADCASTING, Nov. 4).

The choice of several of the franchise
recipients bothered some observers, who
expressed doubts that some of the small-
er interests will be able to finance cable
ventures. Mr. Smith said he took that
into consideration when he did the choos-
ing and weeded out some firms he thought
incapable of building. One of these was
Teleprompter Corp. “They’re spread too
thin,” Mr. Smith asserted. Teleprompter
had applied to wire the entire state.

Perhaps the most controversial rejec-
tion was that of the influential Provi-
dence Journal. Although the Colony ap-
plication for the Westerly area was ap-
proved, a more ambitious bid by the
parent firm was turned down. Mr. Smith
noted that the firm already owns the

state’s major newspaper as well as WEAN-
(AM)-wpPJIB(FM) Providence. “I figured
that was enough,” he said.

On a nationat scale, the rejection of
American Television & Communications
Corp.—or at least the reason for which
it was turned down—was even more con-
troversial. While conceding that ATC is
one of the best financed and profitable
cable entities, Mr. Smith questioned the
relationship between it and Textron
Corp., ATC's largest stockholder. As one
of the largest employers in Rhode Is-
land, Mr. Smith claimed, Textron “ex-
erts tremendous influence” over the pop-
ulation.

The Rhode Island franchise recipients
have 30 days to accept or reject the of-
fer. After that, Mr. Smith noted, those
who elect to go forward will be virtually
locked into the venture. The trading of
franchises prior to their full develop-
ment—or anything resembling traffick-
ing—will be strictly prohibited. “Once
they're in,” warned Mr. Smith, “they’ll
find it very difficult to get out.”

I R S ——— ]
Another retreat in
pole-rate dealing

AT&T officials have turned down a Na-
tional Cable Television Association pro-
posal that would have established the
mechanism for future joint cable-teico
ownership of utility poles.

The development was another setback
to the possible settlement of the dispute
over CATV pole attachments. AT&T offi-
cials had been looking forward to the
NCTA proposal—which was promised at
a meeting between representatives of the
two last month (BROADCASTING, Oct. 28)
—as a possible stepping stone to a settle-
ment on the question of future CATV
pole rental fees.

An NCTA spokesman declined to di-
vulge the nature of the ownership pro-
posal, but stated that there now “appears
to be no possibility” of internal agree-
ment on that issue. An AT&T source,
while declining to discuss the NCTA pro-
posal itself, noted that no arrangement
could be agreed on which would enable
cablemen to afford a purchase of joint
interest in existing pole fixtures. He add-
ed, however, that AT&T still harbors
some hope for an outside settlement of
the rental issue, and indicated that a new
AT&T proposal may be forthcoming.
But for the moment, he acknowledged,
“we are still at ground zero.”

NCTA back again on fees

The National Cable Television Associa-
tion has again petitioned the FCC for a
refund of all annual CATYV fees collected
under the commission’s now-deposed
1970 fee schedule, but this time NCTA
wants interest paid as well.

NCTA termed the eight-month delay
since it first requested a refund (BroaD-
CASTING, March 25) “unconscionable,”
particularly at a time when cable capital
is scarce. Accordingly, it said, interest
payments on the monies collected to date
were appropriate. NCTA did not offer
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any suggestion as to how the interest
could be computed, but said any specifiz
rate should be left to the discretion of the
comptroller general’s office.

NCTA cited precedents of other gov-
ernment agencies (General Accounting
Office and Defense Department} which
returned fees with interest from the
same accounts that the Justice Depart-
ment has indicated the FCC refunds
should come from.

The cable association's request for a
rebate of the FCC fees stems from a
March Supreme Court decision in which
the commission’s 1970 schedule was ruled
illegal.

Cable Briefs

Financed. Becker Communications As-
sociates, Indianapolis, says it has ciosed
senior secured loan Citizens Coble of
Allen County Inc. in amount of $1.6
million. Funds, with repayment due 1984,
will be used to construct and operate
cable systems in St. Joseph, Adams and
New Haven, all Indiana. Area has popu-
lation of about 50,000. Transaction puts
Becker's financing of cable ventures
above $24 million mark since firm’s in-
ception last year.

Back again. Televised debates between
broadcast and cable interests over pay
cablecasting are back. Latest installment
took place Nov. 15 on CBS-owned
WCAU-TV Philadelphia, and pitted Na-
tional Association of Broadcasters Presi-
dent Vincent Wasilewski against National
Cable Television Association General
Counsel Stuart Feldstein. Two citizen
representatives were also on hand for
equal measure; from broadcasters’ camp
came Jack Waller, member of Interna-
tional Association of Fire Fighters. Cable
supporter was Kujaatele Kweli, National
Urban League.

Sharpened pencil. Cable KorCommuni-
cations Torp.’s plan for expansion of
existing systems in San Luis Obispo and
Tulare counties in California is expected
to serve about 15,000 subscribers, not
50,000 as reported earlier (BROADCAST-
ING, Nov. 4).

New date for Teleprompter

FCC has rescheduled for Jan. 14 an oral
argument in Washington on whether Tele-
prompter Corp. is disqualified from
operating cable systems in Trenton, N.J,,
and Johnstown, Pa, The argument, origi-
nally scheduled for Sept. 24, grows out
of involvement of Teleprompter and sev-
eral of its former officers in the bribery
of Trenton and Johnstown officials for
franchises. The commission Jast week said
parties participating in the argument
should address the question of commis-
sion’s jurisdiction over cable television,
and whether the Communications Act
supports the commission order directing
Teleprompter to halt its cable operations
in Johnstown. Teleprompter has not
operated in Trenton, and the state has
refused to issue an authorization for the
company to operate there. However, the
Trenton aspect of the commission case
has not been mooted.
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Black group does
aJohnsonon
FCC news figures

NBMC analyzes network V's

in top-50 markets; WCVB-TV

is top station, Post and ABC

are top groups; Columbia, Avco,
Taft, Newhouse are lowest groups

The FCC report issued last month
(BrOADCASTING, Oct. 14) on the news,
public affairs and other programing done
by the pation’s television stations pro-
vides a wealth of data for anyone wishing
to dig into it. The National Black Media
Conference, a consumer group that fre-
quently participates in commission pro-
ceedings, indicated one use to which the
material could be put by doing its own
tabulation of the VHF network-affiliated
stations in the top-50 markets that have
done the most and the least in terms of
local news, local public affairs and total
local programing.

The report, similar to but not as ex-
tensive as one done by then-Commis-
sioner Nicholas Johnson last year (BROAD-
CASTING, July 9, 1973) indicates that
wcvB-Tv Boston is the top station in
composite rankings as well as in the
category of local public affairs, with 7%
of its time devoted to that area of pro-
graming. Other leaders in individual cate-
gories were KABC-TV Los Angeles, in local

news (10.1%), and wwL-Tv New
Orleans, in total local programing
(40.5%).

On the other hand, wpro-Tv Orlando,
Fla., appeared at the bottom of the com-
posite listing as well as at the bottom of
the ranking for total local programing
(5.2%). K1vi-Tv St. Louis ranked low-
est in terms of local news (2.3%) and
wVUE-Tv New Orleans, lowest in terms
of local public affairs (0.2%).

The tabulations do not include every
station. They are limited to the top 10
and bottom 10 in each category, and the
top five and bottom five In composite
rankings. And they do not include infor-
mation on the stations' nonlocal program-
ing included in the FCC report.

The report on which the rankings are
based deals with 1972-73 programing.
With stations now required to file pro-
graming data each year, annual reports
from the commission can be expected.

NBMC makes the point that the rank-
ings do not represent “best” or “worst”;
it notes that quantity, not quality, is be-
ing measured and that market size, com-
petition and profitability affect the data.

But it also says the rankings provide
an indication of whether a station is
serving the public interest, and it has
asked the commission to look into the
reason for the ‘‘unconscionably poor
performance” of some major-market sta-
tions. In a letter to Chairman Richard E.
Wiley, the coalition has suggested that
the commission investigate the financial

performance of each station ranked in
the bottom 10 in any of the categories
and then hold license-renewal hearings
“where appropriate to remedy those sit-
uations for which no reason apparently
exists, short of station negligence, for
poor performance.”

The NBMC study provides some
anomalous situations. For instance, Buf-
falo is represented by stations ranking
in both the top and bottom five on a
composite basis. WBEN-Tv is second
among the top five, and WGR-Tv is fifth
from the bottom of the lowest-ranking
stations.

The study does nothing to advance the
argument—sometimes heard in opposi-
tion to Justice Department efforts to
break up newspaper-television combina-
tions—that newspaper-owned stations
are apt to devote more time to news and
public affairs than their competitors. For
while the Washington Post Co.’s Post-
Newsweek Stations is among the top
two group owners as a result of the per-
formance of its wpLG-Tv Miami (third
in composite rank, fifth in local news,
eighth in total local programing) and
wTOP-Tv Washington (second in public
affairs), another newspaper-owning Ili-
censee, Newhouse, is among the bottom-
four groups as a result of the perform-
ance of kTvI-Tv St. Louis (three-way tie
for fourth lowest over-all, lowest in local
news, 10th lowest in local public af-
fairs), wapi-Tv Birmingham, Ala. (sixth
in local public affairs, seventh in local pro-
graming), and kKoiM-Tv Portland, Ore.
(no high or low rankings).

The other group owner ranked at the
top of that category with Post-News-

week was ABC. Its stations and their
rankings—KABC-TV Los Angeles (first in
local news), XGo-Tv San Francisco (fourth
in local news), waBc-Tv New York
(eighth in local news), wirs-Tv Chicago
(composite rank fifth), and wxyz-Tv De-
troit (no high or low rankings). For
ABC, this was a marked improvement
over the performance recorded in the
Johnson study, where four ABC stations
were ranked in the bottom 50% of the list.

And the groups ranked at the bot-
tom with Newhouse were Columbia Pic-
tures Industries, Avco and Taft. CPI's
stations are KCPX-Tv Salt Lake City
(ninth lowest in local news) and WVUE-
Tv New Orleans (three-way tie for fourth
lowest over-all, lowest in local public af-
fairs, fourth lowest in total local pro-
graming. Avco's stations are WLWC-TV
Columbus, Ohio (ninth lowest in local
news, 10th lowest in local public affairs
and ninth lowest in local programing),
wLwi{Tv) Indianapolis (fourth lowest in
local news, third lowest in local public
affairs), wLwT(Tv) Cincinnati (ninth low-
est in local news, ninth lowest in local
public affairs, but fifth highest in local
programing), wLwD-Tv Dayton (no high
or low rankings) and woal-Tv San An-
tonio (no high or low rankings). Taft
stations are wDAF-Tv Kansas City (three-
way tie for fourth lowest over-all, sixth
lowest in local news, 10th lowest in local
public affairs, and sixth lowest in local
programing), wor-Tv Buffalo (fifth over-
all, 10th lowest in local news, eighth
lowest in local public affairs, fifth lowest
in local programing), wkrc-Tv Cincinnati
(seventh lowest in local news), WBRC-TV
Birmingham (no high or low rankings),

NBMC's most and least.

The National Black Media Conference has studied the

data in the FCC's report on television programing for 1972-73, and produced its
lists of top-50 market VHF-affiliates doing the "“most" and the "least” programing
in the areas of local news, lccal public affairs and total local programing. Shown
below are the top five and bottom five stations in terms of over-all ranking. In each
grouping, there were ties—for third in the top five; for fourth in the bottom five.
Ranking totals in the top five represent positive votes, those in the bottom,
negative; therefore a low total in the first group indicates maximum performance,
while a low total in the second indicates minimum performance.

Top five stations

Market

Rank Station City Rank
1. WCVB-TV Boston 5,
2. WBEN-TV Buffalo, N.Y. 28
3. WPLG-TV Miami 15
3. WFAA-TV Dalias 1
4, WNAC-TV Boston 5
5. WLS-TV Chicago 3

Ranks for:!
Public
News Affairs Local Total
15 1 3] 22
16 10 2 28
5 16 8 29
2 8 19 29
14 3 15 32
14 17 13 44

Bottom five stations (programing ranks are in reverse order—first ranked station
has least programing, second next best, etc.)

Market

Rank Station City Rank
1. WDBO-TV Orlando, Fla. 47
2. WZZM-TV Grand Rapids, Mich. 38
3. WAST-TV Albany, N.Y. 42
4. KTVI-TV St Louis 12
4. WDAF-TV Kansas City, Mo. 22
4. WVUE-TV New Orleans 35
5. WGR-TV Buffalo, N.Y. 28
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Ranks for:
Public
News Affairs Local Total
9 3 1 13
2 12 2 16
8 s 5 18
1 10 11 22
6 10 6 22
17 1 4 22
10 8 5 23



and WTVN-Tv Columbus, Ohio (no high
or low rankings).

It is the performance of these group
owners that seem to disturb NBMC the
most. The pattern emerging from an
analysis of the programing data that can-
not be ignored, it says, is seen in the
“consistently low performance” of the
four group owners. The level of per-
formance, it adds, is “evidently” a mat-
ter of corporate policy rather than local
management responsiveness to logcal
needs. “We cannot believe, for example,
that Kansas City, Buffalo and Cincin-
nati (in the case of Taft) haven't urban
problems as serious as those of any city.

. We can’t believe the revenue poten-
tial of these cities is all that bad.”

e _—__ = ——_ 8 e . |
WFMY-TV in the clear

A $7.5 million libel suit against wFmY-
TV Greensboro, N.C.,, and one of its
reporters, Bob Kaplitz, has been dropped.

The suit, filed Sept. 19 by the High
Point, N.C., police chief, Laurie Prit-
chett, had charged the station and Mr.
Kaplitz with defamation in connectipn
with an_investigation of alleged protec-
tion of local gambling activities by Mr.
Pritchett. He announced his retirement
for health rcasons simultaneously with
his withdrawal of the suit.

Mr. Kaplitz is a past recipient of the
“best investigative reporter” award of the
Radio-TV News Directors Association of
the Carolinas.

The best soft music sound
in Bethlehem, PA is put
out by an AEL FM-12KD

Stereo Transmitter

Just ask WEZV

=1

AEL stereo transmitters always

send lhe very best.

FM: 2,500, 12,000, 25,000,
50,000 walts.

AM: 5,000, 10,000, 50,000 walts.

Call or Write:

Awmerican Ecectronic Lasoratories, inc.
P.O. Box 552, Lansdale, PA 19446
Tel: 215/822-2929 « TWX: 510/661-4976

Remodeling continues
at Nessen house

Staff shuffling goes on
in White Houée'press office

More reshufﬂmg at the White House
press office took place last week, includ-
ing confirmation of a new assignment for
Nixon holdover Gerald Warren. Mr.
Warren will continue to serve as deputy
press secretary (BROADCASTING, Nov. 11)
and will gain the task of serving as a
Jiaison with other government public in-
formation. officers and newspaper editors
and broadcasters outside of Washington.

Tom Decair, who also served under
Mr. Nixon, will continue to work as an
assistant to Presxdentlal Press Secretary
Ron Nessen. John'Hushen will remain as
President Ford’s deputy in the press of-
fice and Paul Miltich, press secretary to
Mr. Ford when he was Vice President,
will become a special assistant to the
President. Another of Mr. Ford's vice
presidential spokesmen, Bill Roberts, was
named assistant press secretary with re-
sponsibility for the broadcast media.

Other changes include the promotion
of Larry Speaks from staff assistant to
assistant press secretary, working under
Mr. Warren’s direction. Former Pentagon
spokesman, Louis Thompson, will be
an assistant press secretary in charge of
administration.

Andrew Falkiewicz, currently a deputy
press secretary, will return to the Foreign
Service and be replaced by Edward Sav-
age, another Foreign Service officer.

Slimmed-down TVN says
it's alive and well

Spokesman talks of expansion
despite personne! reductions

The two-year-old Television News Inc.
has become known for sweeping employe
turnovers ‘during the past three months,
but TVN sources insist that the TV news
film service is in np danger of disintegrat-
ing. Resigning early this month were John
Gilbert, who had been TVN’s first presi-
dent and later executive sales vice-presi-
dent (BROADCASTING, Nov. 11), and Jef-
frey St. John, palitical commentator who
had been TVN’s national features and
foreign news editor. Two weeks earlier,
TVN’s news editor, Tom Turley, was

“terminated.” In September 10 news per-
sonnel were “terminated” in reported ef-
forts to “streamline” the company.

What TVN has been doing, a source
says, is “culling out the dead wood.” Five
of the 10 positions cleaned out Sept. 13
have been re-filled, and another, in Wash-
ington, will be shortly. Mr. Gilbert, Mr.
Turley and Mr. St. John have been re-
placed, the first by John Vrba, TVN's
national sales manager; the second by
Roger Ailes, New York-based independ-
ent newsfilm producer and former cam-
paign aide to Richard Nixon, and the
last by Jeremy Lamprecht, up-graded
from TVN assignment editor.

TVN is “far from falling apart,” a
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TV scoop.” Senator Edward: .. Ren-
nedy (q ass.) answered - questions
about fie’ Cnappaqunddlck jndident
publlcly for’ the first time in almost
five yegrs in" an exclusive TV Inter-
view earried on WBZ-TV Boston on
Noyv. 2 at 8-9 p.m. He agaln took
responsnblhty for the 1969+accident,
whlch claimed the life of Mary Jo
Kopechne but said the judge at the
lnguest erred in several conpluswns
and falled to take one' "very im-
portant factor into aecount: the
character and virtue of Miss Ko-
pechne. As for his own actions that
evening, he said, “l think certainly
| would have done evarythlng dif-
ferently.” Senator Kennedy is shown
above with WBZ-TV newsman Steve
Nevas at taping of intervlew in his
Washington office on Oct, 31.

spokesman asserted. TVN expects to en-
largé its sales staff, sign up an unnamed
network 0&0 as a subscriber, and step
up’ its regular use of satellite services.
(TVN fed five international stories via
satellite the week of Nov. 1.) The TVN
Chicago hureau, which lost its film editor
in the emplaye reshufiling, has moved in
with WoN Continental Broadcasting, 2501
Bradley Place, Chicago, with guest privi-
leges. WGN's broadcast facilities—includ-
ing 24‘hour newsroom, helicopter, two
color mobile units, and Midwest feeds—
will be at TVN’s dlsposal beginning to-
day (Nov. 18), TVN reported.

One of the first signs of employe turn-
over came Aug. 9 with the departure of
Hyman Kurzner as director of interna-
tional news, headquartered in London.
Mr. Kurzner is suing TVN and its pres-
ident, Jack Wilson, for $4,001,308.42.
The complaint charges TVN with libel.
On Aug. 27, a notice appeared on TVN-
New York’s ‘must read” bulletin board
announcing that the London bureau
would be closed and mentioning a dis-
appearance of company funds.

In the Aug. 27 notice, Mr. Wilson
stated TVN had been “refused an ade-
quate accounting” of what was later said
to be $4 172.13 of “advanced expense
money.” Mr. Kurzner claims that TVN
owed him $5,480.55 in compensatory pay-
ments (for 57 compensatory work days)
and that he applied the advance expense
hmoney against what he says TVN owed

im

s el
Cox in court over rape story

Cox Broadcasting Corp. is involved in a
Supreme Court case involving the ques-
tion of the constxtutlonahty of a Georgia
law—similar to one in three other states



—barring the publication of a rape vic-
tim’s name. At issue also is the liability
of the company for damages for invasion
of privacy as the result of a truthful story.

The case, which was argued last week
in the Supreme Court, arose out of the
airing by Cox’s wss-Tv Atlanta of a news
account of the guilty plea of a defendant
in a rape-murder case. The reporter, who
had based his account on a copy of the
indictment, used the victim’'s name.

The accuracy of the report was not
questioned, and the state did not bring
criminal charges. But the victim’s parents
sued the station for $1 million, claiming
invasion of privacy.

Breach-of-contract suit
filed against WDAF-TV

Fired anchorman charges
station acted illegally

A former anchorman who claims Taft
Broadcasting’s wpDAF-Tv Kansas City,
Mo., violated a binding contract by dis-
missing him last month is seeking $119,-
653 in damages.

In a suit filed with a Kansas City cir-
cuit court, John Masterman, who was
fired Oct. 18 from his position of anchor-
man and managing editor for WDAF-TV’s
5 and 10 p.m. newscasts, claims that the
termination runs afoul of a contract in-
suring his employment by the station
until May 7, 1975.

Mr. Masterman, a former NBC News
correspondent, claims that his dismissal
will deter his ability “to obtain employ-
ment as a ‘television newscaster and to
further his career” in that his reputa-
tion has been blemished by the action.
He claims no pertinent reason was given
for his dismissal, which followed a man-
agement changeover at WDAF-TV.

Ro Grignon, WDAF-TV's station man-
ager, took issue with Mr. Masterman’s
allegations. He claimed that the anchor-
man's dismissal was in response to gen-
eral ratings stagmation. The ratings in-
crease, he said, “was marginal in the
fall” but there was “no increase from
that moment . . . We were dead last.”

Mr. Grignon denied that the station
had violated the terms of Mr. Master-
man’s contract. He claimed that a one-
year renewal option was required to be
exercised by the station in writing and
had not been—although Mr. Masterman
remained employed at WDAF-Tv a full
five months after the agreement's first
year had expired.

Y ————
AP, UPI to cost more

News services announce rate hikes
to take place after first of year

Broadcasters are going to pay more for
Associated Press and UPI in 1975.
The Associated Press announced a
7.4% across-the-board general assess-
ment increase in letters to subscribers
Nov. 1. The new assessments, for broad-
cast and print subscribers and for cable
memberships, goes into effect Jan. 12,
1975, and was reported in a letter signed
by AP Board Chairman Paul Miller.

Decided at AP’s October board meet-
ing, the increase is in response to infla-
tionary production costs, An AP source
said “a few” subscribers had filed com-
plaints, but that none were “serious.”

UPI will increase its weekly subscriber
rates by 15% for all services to broad-
casters (including UPI Audio subscrib-
ers) and newspapers—without market
differential—in a move attributed to ris-
ing costs. The hike, effective Jan. 5, was
announced at UPI's annual meeting in
San Francisco, and conveyed to each sub-
scriber in a Nov. 5 letter from UPI
President Roderick Beaton.

“Inflation hit UPI hard in 1974,” the
letter read, “and it’s coming on strong
for 1975.” Although the news service
has rcvealed plans to replace much of
its equipment—and some of its manpower
—by automated computerized editing sys-
tems, such as video screens, the savings
from more efficient equipment will not be
realized until 1976, Mr. Beaton’s letter
indicated. UPI, which serves some 3,500
broadcast stations domestically, “has not
made a profit for several years,” the letter
stated, and said UPI expects expenses to
climb approximately $3 million in 1975,
$500,000 of which is to go for cost-of-
living editorial salary increases,

William F. O’Shaughnessy, president of
wvox(aM) New Rochelle, N.Y., has al-
ready complained. In a Nov. 8 reply to
Mr. Beaton’s announcement, Mr.
O’Shaughnessy predicted that “a flat 15%
across the board increase could have a
devastating effect on the smaller local
and regional and community stations™ in
the New York/New Jersey area.

“Undoubtedly,” wrote Mr. O’Shaugh-
nessy, “many stations in this region and
clsewhere are cranking out huge and
even record profits but I can assure you
that a lot of fine local and rural radio
stations in New York and New Jersey
are having a tough time of it as a result
of the softness in the economy which
began last year.” He urged UPI to re-
consider the 15% jump.

Although the wvox president indicated
he believed “an equitable pricing struc-
ture” was being considered for UPI sub-
scriber services, a UPI spokesman said
that there was “‘absolutely” no doubt that
the 15% increase would go into effect
across the board Jan. 5.

Journalism Briefs J

Help for motorists. Collection of short
tips on safe driving and fuel conservation
is offered radio traffic reporters and drive-
time announcers by Highway Users Fed-
eration. Mailings will be made periodi-
cally on request. Media relations depart-
ment, Highway Users Federation, 1776
Massachusetts Avenue, N.W., Washing-
ton 20036. (202) 833-5882.

The way it was. AP announced its
broadcast department’s The World in
Sound—1974 is now available to radio
stations on tape and on LP’s, More than
900 stations leased last year's version of
program. Series, which records news and
feature events of previous 12 months, is
now in its 10th consecutive year.
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Equipment & Engineering

Gates name dropped

Change in line with Harris Corp.
move for better self-identification

Gates, for decades a familiar trademark
on broadcast studio equipment, will
gradually vanish from the marketplace.
The equipment will still be there, but
the name won’t be.

Harris Corp., of which the Gates line
has been a division for some time, last
week announced that, effective im-
mediately, it is putting its own name on
the equipment previously bearing the
Gates name. Also, the Gates division is
now the Broadcast Equipment Division
of Harris Corp., Quincy, Il

Last May the parent firm shortened
its own name from Harris-Intertype Corp.
to Harris Corp. Since then, its various
divisions have undergone name trans-
formations to more clearly identify them
with Harris itself.

A company spokesman said the Gates
transformation should be completed by
June 1975.

Technical Briefs J

Sold. Multronics Inc., Rockville, Md.,
and E.F. Johnson Co., Waseca, Minn.,
approved purchase by Multronics of in-
ductor, coil, counter and bowl assembly
business of E. F. Johnson (BROADCAST-
ING, Oct. 7). Purchase price of $200,000
is subject to adjustment dependent on
certain inventory values. Multronics man-
ufactures components and phasing sys-
tems for broadcast industry. E. F. John-
son makes two-way radio equipment and
electronic components.

Precision timing.—Intersil Inc. has come
out with split-second digital stopwatch,
*  Cronus 2, with
measuring range of
59 minutes, 59.99
seconds,as compared
with Cronus 1's 24-
hour range. New
watch uses AA pen-
lite batteries and fea-
tures quartz crystal
accuracy, instant
4 ' digital readout,
solid-state design and ability to time
events in either of four modes: standard
start/stop; split; Taylor sequential; and
event/time-out. Retail price: $125. 10900
North Tantua Avenue, Cupertino, Calif.
95014.

RCA’s new switchers. RCA Broadcast
Systems, Camden, N.J., is introducing
new line of video switchers with from
four to 20 inputs and up to eight output
busses. Prices range from $6,050 to $33,-
000. First shipments are scheduled for
January 1975.

New console. Audio Designs Manufac-
turing Inc. has introduced TV 32 broad-
cast production console. Unit is modular
with multi-product (up to 32) by four
submaster, TV studio and production
center units. Featured are plug-in com-



ponents, 20 low-level inputs or 104 high
level sources for flexibility, four submas-
ter busses with selection to two master
busses, echo send on all inputs and sub-
master, each return on all submasters
and masters, selective group mic muting,
14-band reciprocal equalizers and cue
and selective foldback on all inputs.
Price: $37,260. Audio Designs. 16005
Sturgeon, Roseville, Mich. 84066.

Goldmark named. Goldmark Commu-
nications Corp., Stamford, Conn., named
communications consultant to New York
City Convention & Exhibition Center
Corp. Agreement includes initial develop-
ment phase for $108,000 to design basic
telecommunications systems for such
services as TV broadcasting, security and
safety and audio-visual displays.

BEI's new cart. Broadcast Electronics
Inc., Silver Spring, Md., has introduced
Spotmaster series 2000 tape cartridge ma-
chines priced from $465-$675. Units
have low power consumption and run
cool to protect tapes, with noise figure
exceeding 57dB and start/stop time un-
der 80 milliseconds. Standard features
are balanced transformer output, 1000
Hz cue, 150 Hz cue and provision for
remote control and telephone interface.
Separate front panel plug-in modules are
used for record and audition functions.
Table top units accept A, B and C size
cartridges and dual rack mount con-
figuration accepts A and B cartridges.

Headed north. Gates Broadcast Equip-
ment Division of Harris Corp., has re-

A MULTIPLE
CHOICE QUESTION
for Radio Programmers.

D. C. INTERVIEW

A weekly interview show from
the nation’s capitol with host Paul
Mark Tendler, Congressmen, Sena-
tors and lobbyists will be guests
each week. 20 MIN. OR 10 MIN.

NOTES OF AN ADOPTED SON

Thought provoking views of
American life with the wit and
wisdom from Britain by Prof.
Trevor Melia. § MIN

MONTAGE IN BLACK

A weekly Black Variety Show
with hosts, Thalia Virgil and Saui
Ford. Includes interviews with
biack celebrities and a look into
Afro-Americana. 24 MIN.

ALL OF THE ABOVE.

for demos and rates
call or write

ceived $400,000 order from Baton Broad-
casting Co., Canadian group owner, for
BTD-36H VHF high band color televi-
sion transmitter and related switching
gear. Thirty-six kilowatt, totally redun-
dant transmitter will be installed in CN
Tower, scheduled to be world’s tallest
free-standing structure, for station CrTO-
Tv Toronto. On-air target date for new
transmitter is Sept. 1, 1975.

VTR logger. GBC Closed Circuit TV
Corp., New York, is marketing video-
audio logging system model TVR 321-24,
designed to provide 24 hours of TV pro-
graming on one reel of video tape. List
price: $2,733.50. GBC, 74 Fifth Avenue,
New York 10011.

R e T e |
Worldwide allocations:
Lee is disillusioned

by present system

Show of third-world force
at Geneva conference last June
may signal much bigger problems

Ever since returning last June from the
International Telecommunications Union
conference in Geneva on allocation of
maritime frequencies, FCC Commis-
sioner Robert E. Lee has been brooding
about the outcome and what it augurs
for the major telecommunications users,
such as the U.S. For he felt third-world
countries had in effect ganged up on the
rest of the world and forced the adop-
tion of an allocation plan that major
telecommunications users regarded as
administratively unsound.

Last week, in a speech to the Inter-
national Radio and Television Society.
in New York, Commissioner Lee discussed
his feelings publicly, and suggested that
the ITU’s day as a nonpolitical, coordi-
nating body may be over.

Commissioner Lee, who said he was
speaking onI{ for himself, said the U.S.
should look beyond the ITU “for agree-
ments on matters of substance relating
to telecommunications.” Specifically, he
said C.E.P.T., which coordinates Euro-
pean telecommunications, would provide
an “excellent forum for negotiation.” He
also suggested that the U.S. include tele-
communications matters in its growing
dealings with the Soviet Union.

What troubled the U.S. and other in-
dustrialized nations at Geneva, where Mr.
Lee headed the U.S. delegation, was the
action of third-world countries in organiz-
ing a caucus of some 40 members from
the Arab states, Africa and South
America and, “with little or no engineer-
ing support,” Commissioner Lee said,
successfully pressing for a new allotment
table and a new allotment procedure for
the coastal radiotelephone band.

The U.S., for the first time in the 109-
year history of the ITU, and seven other
countries took an “exception’” to the ac-
tion—indicating they would not neces-
sarily be bound by it. However, Com-
missioner Lee indicated that is not the
kind of course the U.S. should count on
to protect its interests in the future.

An ITU general radio conference is
scheduled for 1979.
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Programing

ABC-TV moves'now
to shore up
its second season

Four more shows canceled, four moved
as CBS, NBC hang back on changes

In an attempt to pull itself out of a dis-
tant third-place position in the season-to-
date national Nielsens, ABC-TV has an-
nounced one of its biggest second-season
shake-ups ever.

When the dust settled, the network
had canceled four shows, had shifted
time slots on four remaining programs,
and had added three new situation com-
edies, two new police shows and a refur-
bished Toma (with a new leading man).
The only nights left untouched in the up-
heaval are Tuesday and Wednesday.

The canceled shows are The New
Land, Nakia, The Sonny Comedy Review
and Paper Moon. {Last month, ABC can-
celed The Texas Wheelers and Kodiak.)

The returning shows that will be put in
new time periods are The Odd Couple
(from Thursday at 8 to Sunday at 8),
The Night Stalker {moving up two hours
on Friday, from 10 to 8), Kung Fu (from
Friday at 8 to Saturday at 8), and the
two-hour theatrical-movie series that usu-
ally replaces NFL football on Mondays,
which will instead become ABC Saturday
Night at the Movies beginning Jan. 11.

When the NFL games go off early in
February, ABC will introduce two new
police series: S.W.A.T.T. (9-10 p.m., be-
ginning Feb. 17) and Caribe (10-11 p.m.,
beginning Feb. 10). “These are male-
oriented action shows,” said James E.
Duffy, the president of ABC-TV. “They
should hold the football audience, and be
good counterprograming to CBS’s Maude
and Rhoda and Medical Center, which
are geared to the women.”

S.W.A.T.T. is a spin-off from the suc-
cessful The Rookies (Monday, 8-9 p.m.
on ABC) and will be produced by the
same company, Spelling-Goldberg. The
initials stand from Special Weapons And
Tactical Team, which ABC describes as
“an elite law-enforcement unit that uses
unique equipment and highly developed
skills to cope with extreme emergency
situations.”

Caribe is being turned out by Quinn
Martin Productions (Cannon, Streets of
San Francisco). It stars Stacy Keach as
a detective lieutenant who heads “‘the
Caribbean Force, a highly mobile law-
enforcement agency attached to the Mi-
amj Police Department.”

Thursday nights will see the debut of
two of ABC’s new situation comedies,
The Hot | Baltimore (8-8:30 p.m.) and
Karen (8:30-9 p.m.). The Hot ! Balti-
more (a literal title for a sign with the
“e” missing in the word “hotel”) is un-
der the aegis of Norman Lear (Al in the
Family, Sanford and Son) and is based
on a hit off-Broadway play by Lanford
Wilson. It's about the “vitality and hu-
mor” of the permanent residents of a



run-down rooming house. Karen, out of
20th Century-Fox Television, stars Karen
Valentine as a government employe in
Washington whose two female room-
mates are an FBI agent and a lawyer-
turned-bartender. The executive produc-
ers are Gene Reynolds and Larry Gel-
bart (M*A*S*H). .

Toma was getting survival ratings in
its Friday (10-11 p.m.) time-slot last
winter but ABC canceled it when the star,
Tony Musante, refused to return for an-
other season of the weekly grind. But on
Jan, 17, the network will bring Tona
back in the same time period with movie
actor Robert Blake (“In Cold Blood™)
in the title role. “The show will have a
lighter touch with Blake in it,” said Mr.
Duffy. As before, Roy Huggins will be
executive producer for Universal.

Finally, ABC has unearthed a funny
captain of detectives in New York for its
lead-off show on Sunday (7:30-8 p.m.).
Called Barney Miller, the sitcom stars
Hal Linden and will be produced by
Danny Arnold.

Over-all, “we're playing to our strength,
which is contemporary, youth-oriented
programing,” said Mr. Duffy. He added
that ABC is particularly deep in theatri-
cal movies for the first part of 1975, and
he rattled off titles like “Oliver!,” the mu-
sical version of Dickens’s “Oliver Twist”;
“Walking Tall,” the urban Western about
a Tennessee sheriff, Buford Pusser;
“Crazy Joe,” about New York’s Mafla
wars of the 1970’s (particularly the ones
involving Joey Gallo’s family); Elaine
May’s sardonic comedy, “Thc Heart-
break Kid”; Julie Andrews and Rock
Hudson in “Darling Lili”; and Alfred
Hitchcock’s “Frenzy.”

Meanwhile, NBC sources said the can-
cellation of Universal's fronside (Thurs-
day, 9-10 p.m.) in favor of Paramount’s
new private-eye series, Archer (starring
Brian Keith as Lew Archer, the prota-
gonist of a number of novels by Ross
Macdonald), may be the only other
change NBC will make this year. That
would mean that Lucas Tanner and Pe-
trocelli—shows thought almost certain to
be scrubbed from the schedule by Jan-
uary—have been given reprieves.

CBS executives were still considering
one or two other second-season changes
last week (Planer of the Apes is the most
likely casualty), but a network spokes-
man said no announcements would be
forthcoming until later this month.

Yablans steps aside

Paramount president moves out
as ex-ABC programer Diller moves in

Frank Yablans, president of Paramount
Pictures Corp. and its television subsidi-
ary, Paramount Television, resigned, as
expected, last week,

Mr, Yablans's resignation, effective Jan.
5, came seven weeks after the surprise
move of Barry Diller, then ABC vice
president for prime-time programing, to
Paramount as chairman and chief execu-
tive officer (BROADCASTING, Oct. 7).

Mr. Yablans is given credit for helping

put Paramount back into the black with
such feature movie blockbusters as “The
Godfather,” "Paper Moon,” "“Serpico,”
“Chinatown,” “Longest Yard,” and
“Death Wish.” He also was involved in the
studio’s financially not-so-great “The
Great Gatsby.” He is said to have been
intimately involved in the studio’s sale of
"The Godfather” to NBC for a one-time
showing. (The film is to be shown in two
parts Nov. 16 and Nov. 18.) After ex-
ecutive positions with Buena Vista (Dis-
ney) and Warner Bros.,, Mr. Yablans
joined Paramount in 1969 as assistant
general sales manager, went up the lad-
der becoming president and chief execu-
tive in 1971. There was no announce-
ment of his plans at week’s end.

Mr. Diller, who joined ABC in 1966,
was, during his association with the net-
work, in charge of movies of the week
as well as feature film broadcasts, before
being named executive in charge of all
prime-time programing last year. At one
time he also was in charge of ABC’s
Circle Films, the network's feature film
producing company that since has been
dissolved.

Will networks
take the pledge
against sex
and violence?

Wiley to offer them salvation
in return for self-regulation
that will ease pressure from Hill

Before moving to Washington as general
counse] of the FCC in 1970, Richard E.
Wiley was something of a lay preacher in
the Chicago suburb where he lived.
Traces of evangelical fervor have been
evident since his elevation to the FCC
chairmanship and will probably be in
view again next Friday when he meets
with the presidents of ABC, CBS and
NBC in an effort to persuade them to see
to it that their networks act with “taste,
discretion and decency” when presenting
material that is “sensitive” or “contro-
versial.”

Chairman Wiley has asked Elton Rule
of ABC, Arthur Taylor of CBS and Her-
bert Schlosser of NBC to meet with him
in his office in the hope that he can win
from them a commitment for voluntary
action that will obviate the need for gov-
ernment action to deal with the broadcast
of sex and violence, particularly as they
affect children.

The demands for such commission ac-
tion have been growing. The commission
hears them from the public—as at a re-
gional meeting in Chicago last month—
and, more to the point, from Congress.
The commission has been directed by the
House and Senate Appropriations Com-
mittees to report by Dec. 31 on steps it
has taken or has planned to “protect
children from excessive programing of
violence and obscenity.”

The pressures from public and Congress
constitute one horn of a dilemma for
Chairman Wiley, The other is his dis-
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taste, on legal and moral grounds, for
governmental intrusion into programing.

In a similar situation involving chil-
dren’s television he fell back on jawbon-
ing. And it worked-—at least to the extent
of convincing the industry of the wisdom
of adopting, for itself, the kind of com-
mercial time standards for children’s pro-
graming he thought appropriate.

The chairman’s leverage is not as great
on sex and violence. Where there was
little question as to the commission’s
authority to adopt rules governing com-
mercial time standards, there are serious
questions as to the kind of rules the
commission could adopt for programing,

In any event, there is no reason to be-
lieve that the chairman has changed his
mind about the kind of regulator he saw
himself in the speech he delivered at the
National Association of Broadcasters
convention, in Houston, on March 19,
shortly after he became chairman. "I
neither seek nor even countenance the
role of the national arbiter of media
truth or objectivity, or of the keeper of
the nation's morals, or of the protector
of its youth,” he said. But he added that
if broadcasters “won’t serve as public
trustees, if they attempt to evade and
avoid their fiduciary responsibilities . . .
then inevitably the call will be for gov-
ernment action and government redress,”
(BROADCASTING, March 25).

The chairman, in a speech to the Illi-
nois Broadcasters Association, last month,
suggested a number of actions the net-
works could take voluntarily to present
“sensitive or controversial” programing
with "taste, discretion and decency.” He
talked of “intelligent scheduling, appro-
priate warnings and, perhaps, even some
kind of industry-administered rating pro-
gram”—similar to that employed by the
motion picture industry—which would
afford protection to those members of
the public “who may need it,” particu-
larly children (BROADCASTING, Oct. 14).

Chairman Wiley discussed these and,
reportedly, other suggestions for volun-
tary action in his meeting two weeks ago
with the three networks’ Washington vice
presidents—Eugene Cowan of ABC,
Richard Jencks of CBS and Peter Kenney
of NBC (“Closed Circuit,” Nov. 11).
The proposals were to be relayed to the
networks' principals, so that they would
be able to discuss them—along with any
they might propose—in their meeting
with the chairman this week.

The chairman is said to have been
generally pleased by the reaction of the
networks’ Washington vice presidents to
his proposals, although the degree of
warmth the three generated was not, re-
portedly, uniform. But the chairman has
more than the network chiefs’ goodwill
to count on in his effort to persuade them
to take some meaningful action.

There is, first, the matter of public and
congressional opinion. In the report re-
quested by the Senate and House com-
mittees, the chairman can be expected to
relate not only his effort to secure
the networks' cooperation, but the result
of that effort. If the response is negative,
the networks’ life in Washington will not
be eased.

Furthermore, there is the possibility of




some regulatory action. The commission
could issue a policy statement, as it did
in the case of children’s television pro-
graming, or a notice of inquiry and pro-
posed rulemaking that would embody the
kind of proposals the chairman discussed
in his Illinois speech.

A commission task force assembled to
prepare the report for Congress is draft-
ing such a notice under the supervision of
Paul Putney, the Broadcast Bureau's as-
sistant chief for law. He says the draft
may propose rules barring the schedul-
ing of violent programs at a time children
might be expected to watch them and re-
quiring a more elaborate system of warn-
ings than is now in effect. (Stations might
be required to issue audio and video
warnings that certain material is unsuit-
able for children, carry such warnings in
newspaper listings, and possibly even in-
sert a symbol in the picture to serve as a
warning to persons tuning in while the
program is in progress.)

Another idea under consideration is to
require broadcasters to provide detailed
information in their logs of every violent
episode they carry. Such logging, pre-
sumably, would be so onerous as to dis-
courage broadcasters from carrying such
material.

Mr. Putney also said the draft would
probably include some reference to a
rating system. The commission would
presumably ask for comment on how the
industry could operate such a system;
government operation would not be con-
sidered.

The commission has not yet discussed
whether it should issue such a notice.
Chairman Wiley last week indicated that
decision would be very much influenced
by the results of his meeting with the net-
work chiefs this week.

Networks loo
fore and aft
on programing

Ahead, they see more problems
with prime-time rule, rising costs:
Starger cites lessons learned
from this season’s cancellations;
White justifies ‘Godfather’ price

The cost crunch, the upsurge in comedies
and the return of variety shows to tele-
vision were the principal topics of the
three network programing chiefs last
week at the Hollywood Radio and Tele-
vision Society meeting, but it was a com-
ment by CBS's Fred Silverman that
jolted the audience.

Mr. Silverman, commenting on the
prime-time access rule, said he did not
know what the FCC was going to do
about the rule, and added: “But the
worst thing that could happen to us
would be to get an hour back daily next
year." Mr. Silverman later explained that
it would take at least two years to pre-
pare programing for the eight extra half-
hours that would become available if the
FCC rescinded its prime-time access rule
completely. But, Mr. Silverman cau-

Thinking It over. Motions to dis-
miss the antitrust lawsuit filed in
1972 by the Department of Justice
against the three networks were
taken under advisement last week by
U.S. District Judge Robert Kelleher
in Los Angeles after lawyers for the
networks and the Justice Department
discussed the networks’ petition for
access to President Nixon's tapes.
The networks allege that the Nixon
administration originated the suit as
a political move against the net-
works and that the tapes would
prove this. The government has de-
nied the charge; in fact the special
Watergate prosecutor's office con-
cluded there is no basis for the
allegation that the antitrust suit was
entered in retaliation for alleged
anti-Nixon bias in news reporting
(Broadcasting, Nov. 11). Some of
Judge Kelleher's comments at the
oral argument last week led lawyers
to fear that Judge Kelleher might
dismiss the iawsuit without prejudice,
meaning that it could be refiled by
the Department of Justice without
suspicion of taint of political reno-
vation. Judge Kelleher did not indi-
cate when he might issue his de-
cision. The government seeks to bar
the networks from producing their
own TV programs.

tioned, CBS is planning programing for
at least one additional hour weekly for
the 1975-76 season—an inference on
how that network feels the commission
will decide when it does.

The bulk of the comments and an-
swers to questions by ABC's Martin
Starger and NBC’s Larry White, as well
as Mr. Silverman, related to costs and
forms. As to the former, the producers
in the audience (about half the audience
of a record 700 attending the luncheon)
were told in no uncertain terms that they
will have to learn ways of cutting costs,
without degrading quality. This was much
the same viewpoint that was expressed by
NBC-TV President Robert T. Howard
last month (BROADCASTING, Oct. 21).
There was evidence, however, that the
networks were considering increasing
their payments to producers to some de-
gree.

All three programing chiefs agreed
that there will be more half-hour shows
in the coming seasons. Mr. White noted
that comedy was needed today to take
people’s mind off the current economic
situation. The form generally is 30 min-
utes, he added. Mr. Silverman, agreeing
with Mr. White's assessment, added that
he saw more hour-long shows as well as
variety shows, “pcrhaps eight to 10 hours
weekly in the 1975-76 season.” He also
foresaw a rise in two-hour and perhaps
two-and-a-half hour shows, with a corre-
sponding decline in 90-minute formats.
However, Mr. Starger emphasized that
ABC is not planning to reduce its 90-
minute programs; the challenge, he said,
is to make them attractive. He also an-
nounced that ABC had just signed with
Universal for 12 hours of Irwin Shaw’s
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“Rich Man, Poor Man."” But, he added,
the format has not yet been decided.

Questions, screened and read by HRTS
President Paul J. Flaherty (Technicolor
Inc.), skirted the season’s programing
fiascoes, but the subject arose tangentially
from time to time, to the extent that
Mr. Starger, whose network was hardest
hit, especially in its Friday and Saturday
programing, commented that there is an
admonition there for programers: Don’t
be gun-shy about the concepts that
didn’t make it. The fact that such pro-
grams as The New Land and Texas
Wheelers didn't make it should not re-
flect adversely on the ideas, he said.
“The most dangerous thing,” he ob-
served, “is to fail to try again with the
same good concepts.”

It was Mr. Starger who called for
more planning for programing. He was
asked why orders for episodes had fallen
so drastically—from 26 plus 13 some
years ago to 13 plus nine today. Mr.
Starger used the question to comment:
“We know that there are going to be so
many new shows that are needed for
the season’s start in September and again
in January. We know we are going to
need a supply of programing for those
periods. We must begin to plan regularly
for September and for January.”

Mr. White, asked about NBC’s paying
a reported $10 million for a single broad-
cast of “The Godfather,” with only $6
million in time sold, emphasized that
the programing executive’s function is to
bring the best material to television. “I
think,” he said, “that in the long run,
whatever the cost comparisons are, it may
be worth it to bring the best to TV—I[in
this case] a picture that may become a
classic for all times—as soon after its
theatrical release as we can.”

Program Briefs

Cigar included. Home International
Television, Los Angeles, announces TV
syndication rights to Churchill The Man,
one-hour special with commentary by
Douglas Fairbanks Jr. and featuring
Sarah Churchill, that is being released to
coincide with centenary of Sir Winston's
birth, Program already has been sold to
ABC-owned stations in New York, Los
Angeles and San Francisco, and to NBC-
owned WRC-TV Washington.

Williams for UT. ' Tennessee Williams,
two-time Pulitzer Prize winning play-
wright, has been signed by Universal Tele-
vision to create his first drama for TV,
to be produced by Jules Irving, producer
of current New York revival of Mr. Wil-
liams’s “A Streetcar Named Desire.”

Benjy and Waldo's encore. Lutheran
Television, St. Louis, has produced The
City That Christmas Forgot, half-hour
animated color special for holiday show-
ing. Offering is follow-up to Lutheran
Television’s Easter Is and again features
Benji and Waldo, animated shaggy boy
and dog characters, with voices of Se-
bastian Cabot, Charles Nelson Reilly and
Louis Nye. Dr, Martin Neeb, executive
producer, LTV, 500 North Broadway, St.
Louis 63102.



Some friends. Twenty First Century
Communications, New York, announced
that Mary Travers, formerly of Peter,
Paul and Mary, will preside over new
60-minute weekly music and talk radio
show. Called Mary Travers and Friend,
show will feature interviews with guests
(already taped) such as Bob Dylan,
Richie Havens and Renaissance. It will be
available for barter syndication in Janu-
ary 1975. Company, which also syndi-
cates National Lampoon Radio Hour,
says stations in 17 of top 25 markets have
already agreed to take it, including xNx-
FM Los Angeles, wsbpM(FM) Chicago
and wQiv(FM) New York. Company is
now trying to line up national sponsors.
There will be four national minutes and
four local minutes.

In Tokyo. John T. Reynolds, president-
TV division, Golden West Broadcasters,
is chairman of U.S. delegation attending
Second United States-Japan Television
Program Festival Nov. 11-18 in Tokyo.
Among 15-member delegation are John
B. Poor, RKO General; Donald Quayl,
Corporation for Public Broadcasting, and
Reid L. Shaw, General Electric Broad-
casting Corp.

Diamond Head game. Columbia Pic-
tures Television announces sale of new
game show, Diamond Head, to NBC-
owned wnBc-Tv New York, KNBC(TvV)
Los Angeles and wrc-Tv Washington.
Program is being produced in Hawaii by
Fishman-Freer Productions (creators of
CPT’s “Dealer’s Choice,” originating in
Las Vegas and now sold in 60 markets).
New show will originate from Kuilima
hotel, Oahu, with taping scheduled to
begin late this month for Jan. 6, 1975
broadcast. Game will have international
flavor, involving words, travel and ob-
servation with object to reach and climb
replica of Diamond Hecad landmark of
Hawaii. Winner has opportunity to win
$50,000 in cash and prizes.

Distaff sports. Mission Argyle Produc-
tions Co., Los Angeles, announces start
of production on hour-long TV special
Billie Jean King Show on new era of
women in sports for broadcast early in
1975, Jim Packer, president of Mission
Argyle, is executive producer.

Some Emmy facelifting

Trustees of the National Academy of
Television Arts and Sciences have de-
cided to discontinue their “Winner of the
Year” or “Super Emmy” award. In a
series of meetings held in London earlier
this month, the trustees also adopted
these other changes:

" Performers seeking Emmys “must
submit themselves or be submitted by
producers” rather than by academy mem-
bers, as in the past.

" Academy members will now “vote
in entertainment-program  categories'
through a special registration card that
will be mailed to them.

® Supporting-role categories will be
expanded from six to 10.

® A new category honoring the best
classical-music program has been created.

Pop’s past
is present

Carole King, Neil Diamond, Andy Kim,
Bobby Vinton, Frankie Valli,

Paul Anka, The Righteous Brothers
and others return to the charts

A look at the BroapcasTiNG ‘Playlist”
for the last few weeks indicates that re-
cording artists, like athletes, are quite
capable of comebacks. A number of
records by such comeback artists are
now near the top of the chart, with sev-
eral more having experienced some suc-
cess in the recent past, and still more
just beginning to break onto the list.
The most successful of these artists
combine their top-40 orientation with an
appeal to older audiences—which has
proved to be most useful, as crossovers
from MOR to pop lists have been the key
to their singles’ success.
Currently prominent

among these

comebacks is that of Carole King, whose -

Jazzman (Ode Records) was top-ranked
last week on the “Playlist,”” and whose
album, Wraparound Joy, is one of the
nation’s best sellers. Ms. King still en-
joys steady sales on her Tapestry LP,
the best-selling album in record industry
history, but she has gone for several years
without a top-charted single (her Corazon
made some inroads in 1973). Jazzman
was at the top of national MOR charts
several weeks ago, and top 40 success
followed immediately.

In the fifth position on the “Playlist”
is Neil Diamond’s Longfellow Serenade,
his first national hit in several years.
Mr. Diamond has not been absent from
the charts all that time (his Skybird
spent several weeks on the “Playlist”
in the spring of this year), but a sharp
cutback in personal appearances and a
lack of top-selling singles seemed to belie
his superstar status until the release of
his new Serenade album, his second for
Columbia, from which the latest single
was taken.

An unlikely comeback hit for a long-
established performer—My Melody of
Love (ABC/Dunhill) by Bobby Vinton
—is charted at eight this week. Mr.

T T
Tracking the ‘Playlist.’ Mobility char-
acterizes this week's “Playlist,”” as
those singles that have dominated
national alrplay for September and
October are rapidly being replaced
by newer releases keyed for the holi-
day buying season. Bachman-Turner
Overdrive's You Ain't Seen Nothin'
Yet moves into the top spot after two
weeks at the number-two spot, re-
placing Carole King's Jazzman, which
slips to second. Four singles still
gaining steadlly occupy the next four
positions: John Lennon, America, Nell
Diamend, and Cari Carlton move up
within the top 10 this week. John
Denver's Back Home Again makes its
first appearance in the top 10 as well.
Songs in the second 10 which appear
likely to move farther up are the
Three Degrees' When Will | See You
Again, Harry Chapin's Cats in the
Cradle (bolted at 13), Billy Swan's
| Can Help (near the top of national
country charts), Car! Douglas's Kung
Fu Fighting {bolted at 18), and Healen
Reddy's Angie Baby. In the middle
range of the "Playlist,” strong gains
are being made by Kiki Dee, Prelude,
Barry White, Paui McCartney, Nell
Sedaka, the Pointer Sisters, Jethro
Tull and the Rolling Stones. Mr. Mc-
Cartney's Junlor's Farm (bolted at 32)
is receiving competition from its flip,
entitled Sally G, which is being
played in some markets. The Roiling
Stones' remake of Ain't Too Proud
to Beg continues to rise and is bolted
at 49. Of the new additions to the
chart, Ringo Starr's Only You, trom
his new Goodnight Vienna LP, makes
the strongest “‘Playlist” debut in sev-
eral months, entering at 37.

Vinton, who hasn't had a hit since the
sixties, had done no recording at ail for
two years and was pursuing an acting
career when he decided to record what
has turned out to be the first top-40
hit with Polish lyrics. My Melody of
Love, according to Mr. Vinton, who is
of Polish descent, was designed to please
Polish-American radio listeners, but its
top ranking on MOR and now on top-40
charts indicates that its appeal has been

much wider.
For some artists, as for some athletes,
continues on page 65
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The Broadcasting

PlaylistzNov18

These are the top songs in air-play popularity on U.S. radio, as repored to
Broadcasling by a nationwide sample of stations that program contemporary,
"lop-40" formats. Each song has been “weighted” in terms of The Pulse Inc.
audience ratings for the reporting station on which it is played and for the part
of the day in which it appears. (B) indicates an upward movement of 10 or
more chart positions over the previous Playlist week.

Over-ali rank Rank by day parts
e Ay o B
2 1 You Ain’t Seen Nothin' Yet (3:29) 2 1 1 1

Bachman-Turner Overdrive—Mercury
1 2 Jazzman (3:43 1 2 2 2
Carole King—Ode
5 3 Tin Man (3:25) 3 4 4 6
America—Warner Brothers
7 4 Whatever Gets You Thru the Night (3:20) 7 7 3 3
John Lannon—Apple
10 5 Longfellow Serenade (3:30) 6 3 7 4
Neil Diamond—Columbia
9 [ ] Everlasting Love (2:20) 4 8 6 9
Carl Carlton—Back Beat
4 7 Can't Get Enough (3:20) 10 10 5§ 5
Bad Company—Atiantic
8 8 My Melody of Love (3:08) 5 6 8 12
Bobby Vinton—ABG/Dunhill
12 9 Back Home Again (4:42) 8 9 8
John Denver—RCA
6 10 The Bitch is Back (3:50) 13 9 10 7
Elton John—MCA
3 1 | Honestly Love You (3:35) 9 11 13 10
Olivia Newton-John—MCA
17 12 When Will | See You Agaln (2:58) 11 12 11 N
Three Degrees—Philadelphia Int’1.
23113 Cats in the Cradle (3:29) 15 15 2 13
Harry Chapin—Elektra
14 14 Life Is a Rock (But the
Radio Rolled Me) (2:54) t4 13 14 1§
Reunion—RCA
20 15 ! Can Help (2:57) 12 14 15 16
Billy Swan—Monument
1" 16 You Haven’t Done Nothin' (3:20) 16 16 17 19
Stevie Wonder—Tamla
13 17 Do It Til You're Satisfied (3:09) 18 18 18 17
B. T. Express—Sceptar
36 19 Kung Fu Fighting (3:18) 23 21 16 14
Cari Douglas—20th Century
19 19 Beach Baby (3:02) 17 17 21 22
First Class—U. K. Records
25 20 Angie Baby (3:29) 21 22 19 18
Helen Reddy—Capito]
16 21 Love Mea for a Reason (3:45) 20 19 20 20
Osmonds—MGM
27 22 Wishing You Were Here (2:54) 22 23 22 29
Chicago—Celumbia
24 23 Carefreo Hi?hway (3:45) 19 20 23 25
Gordon Lilg.‘:l oot—Reprise
3424 I've Got the Music In Me (3:40) 24 24 24 23
Kiki Dee—MCA
158 25 Nothing from Nothing (2:40) 25 29 25 28
Billy Preston—A&M
33 28 Sha-La-La (Make Me Happy) (2:56) 31 26 29 24
Al Green—Hi
3% 27 After the Goldrush (2:04) 26 25 27 30
Prelude—Island
30 28 The Need To Be (3:53} 28 27 28 29
Jim Weatherly—Buddah
39|29 You're the First, the Last,
My Everything {3:25) 30 28 26 27
Barry White—20th Cantury
26 30 Do It Baby (2:55) 32 32 30 26
Miracles—Tamla
31 AN Another Salurda%1 Night (2:28) 29 30 31 33
Cat Stevens—A&
45 [ 32 Junior's Farm (4:20) 35 31 34 35
Pau! McCartney & Wings—Apple
18 33 Can’t Get Enough of Your Love Babe (3:15) 34 35 33 31
Barry White—20th Century
21 34 Then Came You (3:53) 27 40 32 39
Dionne Warwicke & the Spinners—Adtlantic
4 35 Laughter in the Rain (2:50) 3 33 &7 #
Neil Sedaka—MCA
22 38 Sweet Home Alabama (3:20) 38 38 35 34
Lynyrd Skynryd—MCA
—HnI7 Only You (3:16) 36 37 33 40
Ringo Starr—Apple
40 38 (You're) Having My Baby (2:32) 46 34 45 32
Paul Anka—United Artists
48 39 Fairy Tale (3:11) 37 41 41 46
Pointer Sisters—B8Ilue Thumb
47 40 Bungile in the Jungle (3:20) 41 39 42 47
Jethro Tull—Chrysalis
6 4 Overnight Sensation (3:38) 44 45 39 42
Raspberries—Capitol
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43 42 People Gotta Move (3:18) 43 43 40 45
Gino vVanelli—A&M

38 43 Rock Me Gently (3:28) §1 36 53 37
Andy Kim—Capito)

44 44 You Little Trustmaker (2:49) 39 46 49 43
Tymes—RCA

29 45 Skin Tight (2:05) 53 48 44 38
Ohio PIayers—Marcu?

53 46 Ride ‘em Cowboy (3:52) 52 44 50 48
Pau!l Davis—Bang

37 a7 Clap for the Wolfman (3:29) 81 71 36 36
Guess Who—RCA

54 48 You Got the Love (2:54) 55 56 43 44
Rufus—ABC/Dunhill

68 B 49 Ain't Too Proud to Beg (3:29) 47 50 46 49
Rolling Stones—Rglling Stones

51 50 So You Are a Star (3:45) 45 47 47 51
Hudson Brothers—Casablanca

58 51 You Can Have Her (3:00) 42 42 54 63
Sam Neely—A&M

32 52 Stop & Smell the Roses (2:55) 40 54 48 57
Mac Davis—Columbia

5 53 Play Something Sweet 53:32) 49 51 51 55
Three Dog Night—ABC/Dunhili

65 [ 54 La La Peace Song {3:24) 48 52 52 62
Al Wilson—Rocky Road

64 85 Fire Baby I'm on Fire (3:25) §7 53 55 58
Andy Kim—Capito!

42 56 Steppin’ Out (Gonna Boogle Tonight) (2:51) 50 62 56 65
Tony Orlando & Dawn—Bell

52 57 | Feel a Song (In My Heart) (2:48) 54 63 58 56
Gladys Knight & the Pips—Buddah

— M58  Must of Got Lost (2:53) B0 58 59 52
J. Geils Band—Atlantic

57 59 Rockin' Soul {2:59) 59 57 57 59
Hues Corp.—RCA

60 60 Promised Land é2:50) 5 655 60 64
Elvis Prestey—RCA

49 61 | Shot the Sheriff (3:19) 58 67 61 T
Eric Clapton—aAtlantic

63 62 One Man Woman, One Woman Man (2:57) 62 59 63 74
Paul Anka—United Artists

28 63 Hang On in There Baby (3:23) 61 73 62 60
Johnnie Bristol—MGM

66 84 Touch Me (2:45) 63 64 66 69
Fancy—Big Tree

69 65 Nobody (3:27) 65 61 69 70
Doobie Brothers—Warner Brothers

73 66 Early Morning Love {2:44) 66 B0 71 67
Sammy Johns-—-GRC

61 67 Doraville (3:15) 73 65 64 61
Atlanta Rhylhm Section—Polydor

— 68 Boogie on Reggae Woman (4:05) 64 65 70 68
Stevie Wonder—Tamla

74 69 Willle & the Hand Jive (3:10) 67 68 68 73
Eric Clapton—RS0O

62 710 Earache My Eye (5:17) 69 70 75 50
Cheech & Chong—A&M

67 M Evil Boll-Weevil (2:30) Il * 65 66
Grand Canyon—Bang

72 72 Woman to Woman (3:54) * * 67 54
Shirley Brown—Truth

56 73 Let’s Straighten It Out (3:14) 70 69 73 72
Lalimore_(glades

50 74 Who Do You Think You Are (2:59) * 49 * 83
Bfogaaldson & the Heywoods—ABC/Dunhill

— 75 If (3: * *

Telly Savalas—MCA

Alphabetical llst (with Ihis week's over-all rank): After the Goldrush (27), Ain't Too
Proud to Beg (49), Angie Baby (20), Another Saturday Night (31), Back Home Again (9),
Beach Baby {19}, The Bitch Is Back (10), Boogie on Reggae Woman {68). Bungle in
the Jungle (40), Can't Get Enough (7), Can't Get Enough ol Your Love Babe (33), Care-
free Highway (23), Cats in the Cradle (13), Clap for the Woliman (47), Do It Baby (30),
Do It Till You're Satisfied (17), Doraville (67), Earache My Eye (70), Early Morning Love
{66). Everlasting Love (8), Evil Boll-Weevil {71), Fairy Tale {39), Fire Baby I'm on Fire
(55), Hang On in There Baby (63). {You're) Having My Baby 38), | Can Help {15}, | Feel
a Song (in My Heart) (57), | Honestly Love You (11), ! Shot the Sheriff (61), If (75),
I'va Got the Music in Me (24), Jazzman (2), Junior's Farm (32), Kung Fu Fighting (18),
La La Peace Song (54), Laughter in the Rain (35), Let's Straighten It Out (73), Life |s a
Rock (But the Radio Follad Me} (14), Longfellow Serenade (5), Love Me for a Reason
(21), Must of Got Lost (58), My Melcdy of Love {8), The Need To Be (28), Nobody (65),
Nothing from Nothing (25), One Man Woman, One Woman Men {62), Only You (37),
Overnight Sensation (41), People Gotta Move (42). Play Somehing Sweet (53), Promised
Land (60), Ride'em Cowboy (48). Rock Me Gently (43), Rockin' Sout (59), Sha-La-La
(Make Me Happy) (26), Skin Tight (45), So You Are a Star (50}, Steppin’ Out (Gonna
Boogie Tonight) (56). Stop & Smeil the Roses (52), Swee! Home Alabama (36). Then
Came You (34), Tin Man (3}, TouCh Me (B4), Whatever Get$ You Thru the Night (4),
When Will | Sae You Again {12), Who Do You Think You Are (74), Willie & the Hand
Jive (69), Wishing You Were Here (22), Woman to Woman (72}, You Ain't Seen Nothin®
Yet (1), You Can Have Her (51). You Got the Love {48), You Haven't Done Nolhin' (16),
You Little Trustmaker (44), You're the First, the Last, My Everylhing (29).
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from page 63

a change of label (or team, as it were)
is linked to comeback success. A case
in point is that of Andy Kim, whose
niove to a new label (Capitol) preceded
his return to popularity after a profonged
absence. His Rock Me Gently, one of
the most heavily played singles of 1974,
is still on the “Playlist” at 43, and his
new release, Fire Baby I''m on Fire, has
moved rapidly to 55 after three weeks
on the chart.

Paul Anka's releases since his move
to the United Artists label have met with
similar success. His (You're) Having My
Baby outraged some women's groups,
but it enjoyed national airplay that placed
it among the top singles of the year, sur-
passing the success of Mr. Anka's hits
of the fifties and early sixties. He had
continued his performing career through
those years, but devoted much of his
time to writing and producing songs for
other artists (most notably Frank
Sinatra’s My Way). Following the suc-
cess pattern (and general theme) of his
last hit, Mr. Anka’s One Man Woman,
One Woman Man is at 62 in its third
week on the “Playlist.”

Two artists who had most of their
success a decade or more ago are also
gaining with new releases. MCA’s Neil
Sedaka (Cealendar Girl, Breaking Up is
Hard to Do) is at 35 this week with
Laughter in the Rain. Mr. Sedaka has
had a number of hits in England in re-
cent years, but this new single marks
his return to American charts. Frankie

Valli, while remaining lead singer for
the Four Seasons, has recorded his first
solo record in over three years; My
Eyes Adored You (Private Stock Rec-
ords) has already appeared on MOR
charts and is just entering the pop
ranks.

The Righteous Brothers, who as dis-
coveries of Phil Spector in 1964 were
among the originators of the “Philadel-
phia” sound in R&B, have successfully
rejoined forces, The duo had split sev-
eral years ago with Bill Medley pursuing
a solo career and Bobby Hatfield attempt-
ing to find a replacement for Mr. Med-
ley, then also recording on his own. Their
Rock and Roll Heaven (Haven Records)
was a top-40 hit this summer, and their
new release, Dream On, is making prog-
ress on MOR and pop charts.

Two rock groups with past successes
have also recently re-formed: The Elec-
tric Flag—whose Every Now and Then
(Atlantic) is beginning to pick up air-
play—is back together after a six-year
separation, and Steppenwolf has a new
label (Columbia), a successful album
(Slow Flux), and is about to release a
follow-up single to Straight Shootin’ Wo-
man, which spent several weeks on the
“Playlist” in September and October.

The airplay which these artists on the
comeback trail are receiving testifies to
the fluid state of the present “Playlist,”
as many new releases move rapidly up
the chart. And with the peak holiday
buying season at hand, these artists (and
their companies) couldn’t have picked
a more opportune time for their success.

Breaking In

—

Mandy—Barry Manilow (Bell) ® Bette
Midler’'s former music director and or-
chestra leader is receiving his first na-
tional airplay on this lush ballad. Mr.
Manilow released his first albuin a year
ago and got some attention; this new
single, with a second LP on the way,
should establish him in pop and MOR
ranks (the single is already appearing on
MOR lists nationally). Among the sta-
tions adding Mandy last week were
WHHY(AM) Montgomery, Ala.; WBGN-
(am) Bowling Green, Ky.; ksJo(Fm)
San Jose, Calif., and wrLB(AM) Fayette-
ville, N.C.

Dark Horse—George Harrison (Apple) ®
For the first time since the breakup of
the Beatles in 1970, it seems likely that
solo efforts from each of the four group
members will be charted simultaneously.
John Lennon and Paul McCartney are
joined on this week's “Playlist” by the
new release from Ringo Starr, And Mr.
Harrison’s latest single, named after the
personal record label he has founded
with A&M records, received instant at-
tention in two major markets on its re-
lease last week. KHJ(AM) Los Angeles
and wCFL(aM) Chicago have added the
single, and with the first nationwide Har-
rison tour about to begin, prospects for
increased airplay are good.

Mine for Me—Rod Stewart (Mercury) ®
It has been two years since the last solo
offering from Mr. Stewart (though his

0S€ SINgS
hico and

CONMITYS

“Chico and The Man"is the top rated
TV show in the country and José wrote
and sings the title song. on his new
album “And The Feeling's Good’

It ulso contains his latest single,
“Golden Lady.” (PB-10094)

nRcAa

&
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performances and recordings with the
Faces have continued through that pe-
riod) and with nationwide airplay on
Smiler, his new album, increasing reac-
tion to this single pulled from the LP
was quick and positive. KLUG(AM) Las
Vegas and KEYN-FM Wichita, Kan., were
among the stations adding Mine for Me
last week.

Black Lassie—Cheech & Chong (Ode)
® The comedy duo continues to find its
musical ventures successful: the glittering
put-on, Earache My Eve, enjoyed good
regional airplay, and its Wedding Albun
is near the top of national sales charts.
Bilack Lassie combines the orchestration
of the theme from Shaft and like instru-
mentals with the distinctive vocal style
of Johnny Cash (called Stash in the
song). It lampoons black crime-action
films with the tale of a “ghetto dog™ half
Afghan and half rat. The song's length
(4:43) may hinder airplay, though wBaB-
(aM) Babylon, N.Y., is among the sta-
tions already featuring the single.

Margarita—Tom Jans (A&M) ® Mr. Jans
is one of a group of solo folk-oriented
performers (Dave Loggins is another)

now beginning to make incursions on
top-40 airwaves. Formerly part of a vocal
duo with Mimi Farina, Tom Jans's solo
career is being given a boost by this lush
love ballad. In its first two weeks, it has
been added by kikx(aM) Tucson, Ariz.,

and waiL(aM) Baton Rouge, among
others.
L Music Briefs 1

Clive's reprise. Former CBS Records
president Clive Davis, currently directing
Bell Records as its new chief, will have
his first book published this week by Wil-
liam Morrow & Co., New York., En-
titled Clive: Inside the Record Business, it
looks at his (often stormy) relationships
with recording giants from Simon & Gar-
funkel and Bob Dylan to Barbara Strei-
sand and Leonard Bernstein.

Jazz specials. Vidistrib Inc., Los An-
geles, announces worldwide syndication
of three jazz specials produced by En-
tertainment Creators Inc., Santa Barbara,
Calif., from live concert in Oakland,
Calif., last January. First, available in
60 or 90-minute version, is entitled Jazz-
boree.

S Tl |
Extras. The following new releases, listed
alphabetically by title, are making a mark
in BROADCASTING's “Playlist" reporting
below the first 75:

* BLACK LASSIE, Cheech & Chong (Ode).

® CHANGES, David Bowie (RCA).

® DON'T CALL US WE'LL CALL YOU, Sugar-
loaf (Claridge).

" DR;?.AM oN, Righteous Brothers (Hav-

en).

FREE BIRD, Lynyrd Skynryd (MCA).

HEAVY FALLIN’ oUT, Stylistics (Avco).

r'LL BE YOUR EVERYTHING, Percy Sledge

(Capricorn).

" LOVE DON'T LQVE NOBODY, Spinners
(Atlantic).

® MANDY, Barry Mapilgw (Bell).

SEXY IpA (Part 1), lke & Tina Turner

(United Artists).

® SUNSHINE ROSES, Gene Cotton (Myrrh).

. THREE RING CIRCUS, Blue Magic

(Atco).

WHATEVER YOU GOT, 1 WANT, Jackson

Five (Motown).

WRITE ME A LETTER, DeFranco Family

(20th Century).

P&S president
sues to break up
merger with CCC

But Eller, as head of surviving tirm,
denies stockholders were misfed

The merger of Pacific & Southern Broad-
casting Co. into Combined Communica-
tions Corp., which wis consumma‘ed
last August after much delay (BROAD-
CASTING, Aug. 19 et seq.), has been chal-
lenged in a federal suit by P&S stock-
holders who dissented to the transaction.
The suit, filed in federal district court
Nalaware, seeks the cancellation of
~ger and damages totaling $6.-

“ffs are DeSales Harrison,
t of P&S, his five chil-
e Keogh. They charge

that certain P&S and CCC board mem-
bers conspired to mislead P&S stock-
holders as to the status of the merger.
The plaintiffs, who held 174,211 P&S
shares (135,576 of which belonged to
Mr. Harrison) or about 10% of the
firm's shares outstanding, are seeking
damages equaling $24 for each share
held. The figure is well in excess of the
going price for P&S shares (about $5.50
each) at the time of the merger. The
transaction was executed at the exchange
of one CCC share for every .6924 P&S
share held. :
The P&S-CCC merger was originally
approved at a Nov. 8, 1973, joint meét-
ing of the stockholders of both firms.
Soon thereafter, however, P&S attorneys
raised questions regarding a possible
fall-off in the business of CCC’s outdoor
advertising subsidiary because of the
energy crisis. The FCC approved the
merger last Jan. 9, but it was not until
last Aug. 12 that CCC shareholders re-
newed their approval. The P&S board.

by a vote of four-to-three, gave its form-
al approval Aug. 27. Paulette B. Fownes,
former wife of Mr. Harrison and member
of the P&S board, cast a last-minute
swing vote for the merger.

The Harrison suit charges that the
P&S board should have terminated the
merger and that it was only through an
alleged intercompany conspiracy—in
which the impression that the deal was
off was purportedly conveyed—that the
merger was kept alive.

That assumption, said Karl Eller, CCC
president, in a prepared statement, is
“totally erroneous.”

Mr. Eller said CCC is continuing
efforts to purchase the shares of the dis-
senting P&S stockholders. The company
reportedly offered the Harrison group
$4.25 per share for their holdings but
was rejected. CCC has asked the Dela-
wafe chancery court to determine the
value of the dissenters’ stock. CCC, com-
pany sources said, will abide by the
court’s ruling.
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Revenues Change ln'::lgr’no Change
96,949,000 + 4.1% 15,346,000 + 8.8%

5,786.000 + 196% 2,389,000 + 89.8%

4,845,000 + 10.3% 157,000 + 15.4%
429,889,000 4+ 11.6% 48,328,000 + 1.2%
70.794.000 + 29.3% 1,483.000 + 34.0%

4,578,195 4+ 8.0% 739,926 — 9.3%
333,893,440 + 10.7% 42,378,990 + 14.8%
28.253.656 + 19.1% 376,755 - 71.9%
16,496,949 + 0.5% 1.614.914 — 21.8%
365,965,000 + 8.9% 3.220.182 + 13.1%
17,261,000 — B6.5% 965,000 47.3%
589,400,000 - 2.3% 490,000 — 83.4%
565,787.693 + 78% 46.346,096 + 124%

9,792,000 - 3.5% 640,000 — 50.8%

Broadcasting Nov 18 1974
66

YEAR EARLIER
Per Net Per
Share Revenues Income Share
1.99 93,080.000 14,092,000 1.83
.60 4,840,000 1,258,000 32
A5 4,392,000 136,000 13
1.66 385,065,000 47,768,000 1.64
72 54,756,000 1,106,000 50
.93 4,238,587 815.466 1.02
1.75 301,558,196 36,897,489 1.53
.33 23,712,447 1,340,158 1.16
.62 16,412,123 2,065,763 a7
1.78 335,869,000 2,848,783 1.57
1.20 18,480,000 1.833.000 1.85
— 603,200,000 2,942,000 1.10
1.37 524,742,729 41,225,454 1.22
52 10,145.000 1.301,000 87



Approx.

Totai market

Closing Closing shares capltall-
Stock Wed., Wed. Net change % change 1974 PIE oul zation
symbol  Exch. Nov. 13 Nov. § In week in week High Low ratio (000) (000}
Broadcasting
ABC ABC N 16 15 7/8 + 178 + «78 28 3/8 14 5/8 5 16,582 265+312
CAPITAL CITIES cce N 24 1/8 23 5/8 1/2 + 2.11 39 1/4 19 172 9 Ty 164 172+,831
CBS €8s N 30 374 32 174 - 1 172 = 4.65 40 25 9 28+092 863,829
CONCERT NETWORK#®++ 4] 174 1/4 .00 7/8 174 2,200 550
cox cox N 10 1/8 10 1/2 - 3/8 - 3.57 19 3/8 9 1/2 5 5¢831 59,038
GRDSS 'TELECASTING GGG A 7 3/4 T 5/8 + 1/8 + 1.63 13 5/8 6 172 5 5,837 454236
LIN LINB o 3 1/8 2 1/8 + 174 + R.69 5 376 2 3 2+297 7,178
MOONEY * MOON o 1 778 1 7/8 « 00 3 5/8 1172 5 385 721
PACIFIC & SOUTHERN++ PSOU a 4 3/4 4 3/4 .00 45 1/6 31/8 1 1,750 8+s312
RAHALL RAHL a 2 174 2 + 1/ + 12.50 [ 2 5 1,297 2+918
SCRIPPS—HOWARD SCRP a 14 172 14 1/2 .00 17 172 13 172 7 21589 37+540
STARR SBG M 3 778 3172 + 3/8 + 10.71 9 3174 3 1.069 bela2
STORER SBK N 12 1/8 12 1/2 - ars - 3.00 17 3/8 11 1/4 5 Gy 751 57+605
TAFT TFB N 13 1/¢ 13 + 1/4 + 1.92 23 3/8 12 1/4 5 45011 53,145
WOODS COMM.* a 172 172 «00 1 174 o 292 146
TOTAL B4,147 1+578+503
Broadcasting with other major interests
ADAMS-RUSSELL AAR A 1 3/4 + 1/4 + 33.33 2172 374 & 1.,259 14259
AvCD AV N 2 1/8 2 1/8 .00 a 7/8 2 7/8 8 114481 33,007
BARTELL MEDIA 8MC A 1 1 1/8 - 1/8 - 1l1l.11 2 3/8 5/8 2 2+ 257 2+257
JOHN BLAIR aJ N 3172 3 1/8 - 3/8 - 9.67 7 1/2 3172 3 2+403 8s410
CAMPTOWN INDUSTRIES* aQ 1/8 1/8 .00 7/8 1/8 2 1,138 142
CHRIS-CRAFT CCN N 1 3/4 1 3/4 .00 4 1/6 1 5/8 7 49162 7+283
COMBINED COMM, cCa A 5 1/2 ) = 172 = R.33 13 5 172 3 3,280 18,040
COWLES Cwt N 4 3/4 4 7/8 - 1/8 - 2.56 7 1/8 4 L] 3,969 18,852
DUN & RRADSTREET DNB N 14 3/8 20 1/8 - 1 3/4 = Re69 35 17 5/8 12 264555 48T+948
FAIRCHILD IND. FEN N 4 174 4 3/4 - 172 - 10.52 & 3/4 4 1/8 ] 4¢550 19+337
FUOUA FOA N 4 172 4 376 - 176 - 5.26 10 3/4 4 1/2 2 7.273 32,728
GANNETT CO. GC1 N 23 172 22 + 1 172 + 6.81 38 1/4 21 1/2 15 21,080 495,380
GENERAL TIRE GY N 12 3/8 12 7/8 - 172 - 3.88 18 1/4 12 3 21+515 2664248
GLORETROTTER GLBTA O 1 3/4 1 3/4 .00 4 3/4 1 3/4 2 2,731 44779
GRAY COMMUN,* o] [ 6 .00 8 1/2 5 4 475 2,850
HARTE-HANKS HHN N 8 B 174 1/4 = 3.03 14 1/4 T 1/8 3 44340 34¢720
JEFFERSON-PILOT Je N 29 29 172 172 = 1.69 38 1/4 20 172 13 244185 701+655
KAJTSER INDUSTRIES* K1 A 5 172 5 1/2 .00 8 172 & 3/4 3 274487 151,178
KANSAS STATE NET.* KSN o} 3 1/8 3 1/8 +00 3 7/8 3 1/8 5 1+741 Sy &40
KINGSTIP KTP A 2 2 172 - 172 - 20.00 & 3/4 2 3 1+154 2+308
LAMB COMMUN, *++ [ 1 174 1 174 .00 1 174 1 1/8 25 475 593
LEE ENTERPRISES LNT A 12 12 + 1 + 8.33 16 174 10 3/4 8 3,352 43,576
LIBERTY LC N 9 1/4 9 + 1/4 *+ 2.77 15 5/8 8 1/4 3 6¢632 51+346
MCGRAW-HILL MHP N 6 6 1/8 - 178 =~  2.06 9 [3 5 23,426 140,556
MEDIA GENERAL MEG A 17 1/8 17 1/8 .00 26 172 17 7 3+552 60+828
MEREDITH mop N 9 3/8 9 3/4 - 3/8 3.84 11 3/8 8 1/4 4 24966 27+806
METROMEDITA MET N 5 1/2 5 34 - 174 - 4430 10 5/8 & 172 5 bva47? 35,458
MULTIMEDIA MMED o 9174 % 1/2 - 1/4 - 2.63 14 1/4 8 3/4 [ 4¢388 404 589
NEW YORK TIMES CO. NYKA A 9 % 5/8 - 5/8 = 6,49 13 3/4 8 5 100231 92,079
OUTLET CO. s} V] N 7 7/8 7 3/6 + /8 "+ 1l.61 9 3/4 7 3 1,379 104859
POST CORP. POST a 5 3/4 5 1/2 + 176 +  4.54 16 172 4 374 4 882 5.,071
PSA PSA N 4 7/8 5 = 1/8 = 2.50 10 4 172 3 3,181 15.507
REEVES TELECOM RBT A 1 1/8 1 1/8 .00 1 374 1 13 24376 2+673
RIDDER PUBLICATIONS RP1I N 12 10 1/2 + 1 172 + 14,28 16 5/8 9 1/4 8 8.305 99,660
ROLLINS ROL N 12 3/7¢4 11 1/2 + 1 174 + 10.886 13 3/4 6 172 10 13+341 170,097
RUST CRAFT RUS A 5 3/4 & = 174 o 4.16 10 1/4 5 5/8 & 2+366 13,604
SAN JUAN RACING SJR N 9 1/8 8 3/4 + 378 + 4.28 13 3/8 8 & 2+ 191 19,99
SCHERING-PLOUGH SGP N 57 1/2 57 1/4¢ + 174 + 43 T4 3/8 44 3/4 27 53+823 3,094.8"
SONDERL ING sDa A 4 7/8 4 5/8 + 174 + 5.40 10 4 1/8 3 788 3,f
TECHNICAL OPERATIONS TO A 3172 3 3/ - 174 = 6.66 & 374 3 3 le3a4 &
TIMES MIRROR CO. TMC N 12 1/8 12 + i/8 + 1.06 17 S/a 9 1/4 7 31,385 380
TURNER COMM.*++ o] 3 3/8 3 3/8 .00 4 3 & 1+373
WASHINGTON PQAST CO. WPO A 19 1/4 20 1/4 - 1 = 4.93 24 3/8 14 2/4 7 by 749 g
WOMETCO WOM N 7 7 5/8 - 5/8 - 8.l9 10 1/4 6 1/4 5 5,034
TOTAL 368,031 €
Cablecasting
AMECO*#* ACO 0 5/8 5/8 .00 1 7/8 1/8 1.200
AMER. ELECT. LABS AELBA 0 1 1 + 00 21/8 374 3 le67
AMERICAN TV & COMM. AMTY a 8 174 8 1/4 =00 19 174 5 3/4 18 3.1
ATHENA COMM.** 1] 1/4 1/4 .00 3/4 1/4 2,y
BURNUP & SIMS BSIm O 3 1/8 3 5/8 - 172 = 13.79 24 1/8 3 4 7° 612
CABLECOM-GENERAL cee A 2 1 3/4 =+ 1/4 + le.28 4 1/2 1 374 11 197 500
CABLE FUNDING* CFUN aQ 5 1/¢6 5 378 - 1/8 = 2.32 7 3/8 3 7/8 24 531
CABLE INFO.++ 0 174 174 .00 3/4 174 1 uB* 490
CITIZENS FIN. %% CPN A 1 172 1 378 + 1/8 + 9.09 4 1/6 1 3/8 2 5,0h3
COMCAST* a 1 172 1 3/4 -~ 1/74 - l&4.28 2 1/2 1172 [
COMMUNICATIONS PROP. camMu a 1172 1 378 «+ 1/8 + $.09 3 3/8 1 30
COx CABLE cxc A 4 3/8 4 3/4 = /8 - 7.89 15 1/4 3 3/4 8,1
ENTRON=* ENT aQ 3/R 172 - 1/8 = 25.00 1/8 EXE:] 3
GENERAL INSTRUMENT GRL N 6 7/8 & 172 + 3/8 + S.76 17 1/8 5 7/8 !
GENERAL Tvs aQ 3/4 172+ 174 + 50.00 1172 172 o
SCIENTIFIC-ATLANTA SFA A 5172 5 174 + 1/4 + 4.76 9 1/2 4 5/8
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Approx. Total market
Closing  Ciosing sheres capiieli-
Stock Wed. od. Net change % change 1974 PIE out zatlon
symbol  Exch. Nov.13  Nov.6 In week in weaﬂ High Low ratlo (000} (000)
TELE-COMMUNICATION TCOM a 1 3/8 1 5/8 - 174 - 15.38 5 3/4 1 1 S+181 Te123
TELEPROMPTER TP N 2 2 1/8 - 178 = 5.88 8 1/4 1 7/8 1 16,013 32:026
TIME INC. TL N 31 31 1/4 - 174 = .80 40 1/4 29 172 & 9,986 309+ 566
TOCOm*> TOCM 0 2 3/4 2 778 - 1/8 = 4,34 4 7/8 2 1/2 7 634 14743
UA-COLUMBIA CABLE JACC o] 4 3/4 & 3/4 .00 ) 3 374 9 1,795 8+526
UNITED CA8LE Tv CORP ucTv 0 1 3/4 1 7/8 - 178 - 6.66 4 5/8 1/4 9 1+879 3,288
VIACOM via N 3 31/6 = 174 = 7.69 7 172 2 7/8 4 3,850 11550
VIKOA** vIK A 11/8 1 1/8 .00 4 7/8 1 2+534 2,850
TOTAL 85,645 526,138
Programing
COLUMAIA PICTURES CPS N 2 1746 2 + 1/4 + 12.50 4 3/4 1 5/8 7 62748 15,183
DISNEY DIS N 26 7/8 25 = 1/8 = +50 564 1/2 21 5/8 16 29+ 155 725:230
FILMWAYS FWY A 2 1/4 2 178 + 1/8 + 5.88 6 2 1/8 3 1,791 44029
FOUR STAR 174 1/8 + 1/8 + 100.00 1 3/8 1/8 666 166
GULF + WESTERN GHW N 23 172 22 174 + 1 1/4 + 5.61 29 1/8 la 3s8 4 14,088 331.068
MCA MCA N 26 1/4 25 3/8 + 7/8 + 3.44 26 1/2 19 174 6 8+401 2204526
MGM MGM N 16 1/4 16 1/8 + 1/8 + 77 16 3/8 9 1/4 5 5:918 96167
TELE-TAPEx* o] 1/8 1/8 00 3/4 1/8 2+190 273
TELETRONICS INTL.* o] 1 3/8 1 1/72 - 1/8 = 8.33 4 1/8 1 3/8 3 943 1,296
TRANSAMERICA TA | N 6 172 6 1/8 + 3/8 + b.12 10 3/8 5 172 ) 65,115 423,247
20TH CENTURY-FOX TF N 5 1/4 5 3/8 = 1/8 = 2.32 9 1/8 4 3/4 B 8,240 43,260
WALTER READE** WALT 0 1/4 1/% .00 1/2 1/8 4et67 1+116
WARNER WCl N 8 7/8 AR 7/8 .00 18 172 & 7/R 3 16+ 317 144,813
WRATHER WCO A 1 78 1 7/8 .00 A 1/8 1 7/8 188 2+229 42179
TOTAL 166+ 268 2+010+553
Service
8800 INC. o 11 1/2 11 3/4 - 1/4 = 2.12 14 1/4 10 5 24513 28,899
COMSAT co N 28 172 30 = 1 1/2 = 5.00 40 3/8 23 3/4 7 10,000 285,000
CREATIVE MANAGEMENT CMaA A 5 3/8 71/ - 1 7/8 - 25.86 7 1/4 3 7 1,016 Sr461
DOYLE OANE BERNBACH ooYL a 6 1/2 6 1/4 + 1/4 + 4,00 11 1/2 5 374 4 1.796 11+674
ELKINS INSTITUTE#*%+4+ ELKN a 3/R 3/8 .00 5/8 174 1+897 711
FOOTE CONE & BELDING  FCB N 6 7/8 6 7/8 .00 11 1/4 6 4 24065 144196
GREY ADVERTISING GREY 0 -] 6 1/2 - 1/2 = 7.69 A 3/R 5 3/4 3 1,255 7+530
INTERPUBLIC GROUP I1PG N 9 s .00 13 R 172 4 2+ 319 20,871
MARVIN JOSEPHSON® MRVN o 4 174 4 1/4 .00 8 1/2 3 176 3 a0z 3,408
MC1 COMMUNICATIONS MCIC 8] 2 1/8 1 172 + S/R + 41.66 4 172 1 12,912 27+438
MOVIELAB MOV A 5/8 5/8 .00 1 5/8 172 4 1,407 879
MPO VIDEOTRONICS MPO A 1 1/4 1 378 - 1/8 - 9.09 2 5/8 1 1/8 539 673
NEEDHAM. HARPER NDHMA o} 3 4 1/4 = 174 £ S5.088 7 1/2 4 2 918 3.672
A. C. NIELSEN NIELS 0 9 7/8 11 /2 - 1 5/8 - 14.13 2R A 5/8 9 10,598 104+655
OGILVY & MATHER OGIL a} 11 172 12 - 1/2 = 4.16 17 1/4 10 172 4 1,807 20,780
PRL CO, %4+ PKL 1 1 1 .00 1 3/4 1/4 6 818 818
J. WALTER THOMPSON JHT N 6 T/R 6 1/R + 3/4 + 12.24 12 & 16 208624 18+040
UNIVERSAL COMM.x 1] S/ 578 .00 374 1/2 1 715 446
WELLS. RICH, GREENE WRG N 9 R 7/8 + 1/8 + 1.40 9 5/8 5 172 4 1.632 14+688
TOTAL 57,433 569839
Electronics
AMPEX APX N 3 1/4 31/ + 1/R8 + 4,00 4 7/8 2 7/8 3 10.883 352369
' ELECTRONICS=®++ CCAE 0 3/4 374 .00 1 1/8 5/8 1 881 660
N CEC A 1 174 1 1/8 + 1s8 + 1l1.11 2 1/8 1 1/8 & 2+333 2+916
“IC. CaH A 1 3/4 1 7/8 - 1/8 = 6.66 3 7/8 1 3/4 5 1.542 2+698
Cax N 13 7/8 12 376 + 1 1/8 + R.A2 21 10 & 1261 17,498
v TRIC RE N 37 38 172 - 1 1/2 = 3.89 65 30 11 182,048 6+735.776
{PN HR S N 15 1/2 16 172 - 1 - 6.06 33 1/2 13 1/8 5 61224 964472
?crﬁ ] 1vee a 1 778 2 1/4 - 3/8 - 16.66 71/2 1 7/8 6 2+728 S¢115
fbrnp MAG N 6 7/R 71/8 = 174 = 3.50 9 7/8 “ EL) 17+799 122,368
. P‘;’#, MMM N 57 60 - 3 - $.00 RO 1/2 48 5/R 21 113,729 644824553
L I MOT N 45 3/R 46 T/8 - 1 1/2 - 3.20 51 7/8 35 1/2 15 274968 1:269+048
{‘g} i DEN N 6 374 7 = 1/4 = 3.57 12 7/8 6 3/4 2 1.639 11,063
o RCA N 11 172 11 178 + 3/8 + 3.37 21 1/2 10 5/8 5 744661 858,601
n? ROK N 1R S5/R 19 = 3/8 = 1.97 28 3/8 18 5/8 4 304356 565, 380
- h o RsC A 1 1 .00 2 1/8 1 5 3,458 3,458
?5 SNE N 5 174 4 3/4 4+ 172 + 10.52 29 7/8 4 3/4 10 1654625 869,531
TEK N 22 /8 22 T/R .00 4T 3/4 22 3/8 9 Re 651 197,891
TIMT a 1 1/4 1 1/4 .00 2 3/4 1 176 7 1,050 1.312
a S 5 .00 8 2 172 31 415 24375
VAR N 7 3/8 7 1/8 + 1/ + 3,50 13 1rs4 6 3/8 6 65617 48,800
LE N e 7/R g /2 + 3/8 + 3.94 24 9 7 87,876 867,775
Spae E N 12 5/8 14 - 1 3r8 - 9.82 31 5/8 12 5/8 & 18.797 237.312
#ng, -
T Ve g T TOTAL 766,601 18,433,969
-4 o %o,
A, 1) Me,,
/v.,v"”fd.,’f-‘aa S
o0 vat Sitocy R GRAND TOTAL 1,528,325 29,875,316
’I‘Sracf’ic’ L : 's’(;':: g,
050k o Cogllnge &y 82,0 83.7 -1.7
K i’ ":I sfo' "’/09
i1 {,“;’0 ok é}: Over-the-counter bld prices supplled by P/E ratios are based on eamings-per-share * P/E ratlo computed with

D e O g4

Homblower & Weeks, Hemphill-Noyes Inc.,
/ag, "8, Washington.
fra. vearly highs and lows are drawn from
trading days reporied by Broadcasting.
Actual figures may vary slightly.

figures for the last 12 months as publlghed

by Standard & Poor's Corp. or as obtained

through Broadcasting's own research. Earn-
ing figuras ara axclusive of axlraordinary
ains or losses,

?‘HStock split.
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eamings figures for last 12
months published by company.
t No annual earnings figures
are available.

** No P/E ratio is computed;
company registered net losses.



Media

innes Brennan

Robert A, Innes, VP for WoN Continen-
tal Sales, New York, named station man-
ager of kwoGN-Tv Denver, succeeding
Bruce C. Mayer, who resigned. John J.
Brennan, VP of WgN Continental Sales
in Chicago, as well as acting general
sales manager of WGN-TV there, named to
new post of director of operations for
KWON-TV. He is succeded in WGN-TV post
by Richard E, Jungers, who has been VP
for corporate planning and development
for parent WoN Continental Broadcast-
ing Co. John P. Fendley, sales executive
with WGN Continental Sales in Chicago,
named national sales manager, wWGN-Tv.

Ralph W. Gabbard,
general sales manag-
er, WKYT-Tv Lexing-
ton, Ky., named VP-
general manager.

Richard Gentilcore,
promotion  depart-
ment writer, NBC-
TV, New York,
named administrator,
station  promotion,
NBC-TV. He is suc-
ceeded by Denise
Melenack, NBC executive receptionist;
Larry Grey, NBC-TV promotion depart-
ment writer, named coordinator, promo-
tion.

Ron Oberman, publicity director, Co-
lumbia Records, New York, named di-
rector, West Coast, product development
for CBS Records, based in Hollywood.
Judy Paynter, publicity manager, Los An-
geles office, Columbia Records, succeeds
Mr. Oberman in New York.

Mel J. Kampmann, with wpvil-Tv Phila-
delphia, named general manager, KxJB-
TV Fargo, N.D., succeeding John W.
Boler, who continues as financial officer
and chairman, North American Com-
munication Corp., KxJB-TV licensee.

Gabbard

Harold E. Profter, general sales manager,
KPLR-TV St. Louis, named general man-
ager.

Jack Seaner, sales manager, wJJZ{AM)
Mount Holly, N.J., named station man-
ager.

Scott Graber, general manager, KCFW-TV
Kalispell, Mont., elected executive VP.

Jay 1. Mitchell, station manager, WBLI-
AM-FM Patchogue, N.Y., named VP-sta-
tion manager, WHCN(FM) Hartford,
Conn., retaining corporate duties as pro-
gram coordinator, Beck-Ross Communi-
cations Inc. Herbert Usenheimer, VP-
station manager, woGL1(aM) Babylon,
N.Y., named to additional post, VP-
station manager, wWBLI-AM-FM Patchogue.
All are Beck-Ross Communications prop-
erties.

Curtis Block, manager, business and
trade publicity, NBC, New York, named
manager, program and trade publicity.

Harold Hirte, general manager, KMVT-Tv
Twin Falls, 1daho, elected executive VP.

Dann C. Loh, chief accountant, broad-
casting operations, ABC Inc, Los An-
geles, appointed manager, payrolls.

Tom Dykes, program assistant, WsB(AM)
Atlanta, named director of publicity and
promotion, wsB-AM-FM, He succeeds
Richard Payne, who joined J. Walter
Thompson, Montgomery, Ala.,, as ac-
count executive.

David W. Elmore, audience promotion
manager, Kyw-Tv Philadelphia, joins
WwPVI-TY, same city, as advertising and
promotion manager,

Sharon Marjorie Revels Brown, ncws and
public affairs supervisor, wkBD-Tv De-
troit, named community affairs director,
wXxyZz-Tv Detroit.

William M, Jackson, on production staff,
Bilingual Children’s Television Inc., Oak-
land, Calif., joins Alaska Public Tele-
vision Inc. as executive director and gen-
eral manager of its noncommercial KAKM-
Tv Anchorage, scheduled to go on air in
February.

A. William Kelly Jr., public service di-
rector and announcer, WARM(AM) Scran-
ton, Pa., named to newly created position
of community relations director of non-
commercial wvia-Tv Scranton.

Ruth Ross, VP-research, wor-Tv New
York, named director of research, wFss-
Tv Hartford, Conn.

Broadcast Advertising

Barton A, Cummings, chairman of execu-
tive committee, Compton Advertising
Inc., New York, elected president of Na-
tional Advertising Review Council. Jonah
Gitlitz, executive VP, American Advertis-
ing Federation, Washington, elected VP
and John Macy Jr., president, Council of
Better Business Bureaus, Washington,
elected treasurer.

Justin T. Gerstle, senior VP and execu-
tive director, media-program department,
Ted Bates & Co., New York. named pres-
ident of TBS division of RDR Associates,
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Fates & Fortunes.

Pl R T T e — |
To ARF board. New members elect-
ed to board of directors of Advertis-
ing Research Foundation, New York,
are: John R. Andrews, director,
marketing research, General Foods
Corp., White Plains, N.Y.; Dr. Sey-
mour Banks, VP, media and program
research manager, Leo Burnett Co.,
Chicago; Dr. Leo Bogart, executive
VP and general manager, Newspaper
Advertising Bureau Inc., New York;
George S. Fabian, director, market
development and research, Chese-
brough-Pond’s Inc., Greenwich,
Conn.; Frank J. Gromer Jr., senior
VP and director of marketing serv-
ices, Foote, Cone & Belding, New
York; Dr. Herbert E. Krugman, man-
ager, Public Opinion Research, Gen-
eral Electric Co., Fairfield, Conn.;
A. Edward Miller, president, Downe
Publishing Corp., New York; A. C.
Nielsen Jr., president, A, C. Nielsen
Co., Northbrook, Ill.; William S.
Rubens, VP, research and corporate
planning, NBC, New York and Dr.
Robert A. Wachsler, senior VP, man-
agement supervisor, BBDO, New
York.

New York (media planning, buying and
auditing). Stan Leipzig, executive VP of
RDR division (barter advertising), named
president. Sam Wpyman, president of
RDR Associates, named chairman.

E. Freeman Bunn, Eugene K. O’Brien
and Gary M. Susnjara, VP's and account
supervisors, Dancer-Fitzgerald-Sample,
New York, elected senior VP's. James
H. Weiss, account supervisor, D-F-S,
New York, elected VP.

Lee Rudnick, account executive, Metro
TV Sales, New York, named national
sales manager, KTTv(Tv) Los Angeles,
succeeding Bill Morrison, appointed local
sales manager. Both are Metromedia op-
erations.

James A. Reilly, Norman K. Carrier and
James L. Lurie, VP-account supervisors,
N. W. Ayer, Chicago, elected senior VP’s
and management supervisors.

David Crane, account supervisor; Ru-
dolph Kluck, associate creative director;
Joel Kushins, associate media director,
and Robert Socol, print-production man-
ager, all Norman, Craig & Kummel, New
York, elected VP's.

Robert M, Feldman, VP-corporate sales,
RKO General Television, New York,
elected VP, Admarketing Inc., New York
agency, to head new marketing sub-
sidiary.

Paul Siracuse, account executive, WGR-TV
Buffalo, N.Y.. joins wis-Tv Columbia,
S.C., as national-regional sales manager.

Douglas M. Johnston, regional account
executive, wxix-tv Cincinnati, joins




WHY HIRE
A

GEORGE
RODMAN

WHEN YOU
CAN
RENT ONE.

George Rodman is the
communications expert
gou've always wanted

ut could never afford
to hire.

He was advertising/
& promotion director at
8/ | three major television

u1 stations, the ABC owned
television stations when their “Eyewitness
News" became famous, and the CBS owned
television stations.

And now he's available as an advertising/
promotion consultant. He'll work in total
consultation or on a special project basis.

George T. Rodman, Inc. Now you can get
big league thinking without paying a big
league salary.

GEORGE T. RODMAN, INC.

685 Fifth Avenue, New York City 10022
(212) Plaza 5-2735

NOTHING
SUCCEEDS

LIKE NEWS
SUCCESS

It's an axiom of television S
broadcasting that the station R
that's firstin news is first in the i
market h

And to achieve news 3
supremacy a station needs a o

good news product,which means, i
of course, good people i
Our business is finding i
those good news professionals i
for stations making their upward  Ei
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with the news directors, anchor- [
men, reporters and news e

producers with proven track
records and a commitment to s

527 Madison Avenue.NYC.10022 k&
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winning. S
Call us. We may have the S
man or woman you're looking for. S
.
Sherlee Barish &
(212)355-2672 o
Broadcast Personnel Agency, Inc. i

KPLR-TV St. Louis as nationa! sales man-
ager.

Bob Finke, general sales manager, WMAL-
Tv Washington, joins knou-Ttv Houston
in same capacity.

Bruce Deodge Jr., account executive,
WAKY(AM) Louisville, Ky., named local
sales manager, wvEZ(FM) Louisville.

Mal Kahn, VP-sales and administration,
S. Jay Reiner Co., New York, joins
wTvJ(Tv) Miami as local sales manager.

Richard W. Pohl, former owner of El
Dorado Advertising, Sacramento, Calif.,
named assistant general manager and
local sales manager, KMUV-TV that city.
Richard C. Meeker, local sales manager,
KJEO-Tv Fresno, named national sales
manager, KMUV-TV,

Harry Chapman, salesman, WLOK{AM)
Memphis, named retail sales manager,
WHBQ-AM-FM Memphis.

Luther Thompson Jr., account executive,
wwez-FM Cincinnati, named sales man-
ager, WELX(AM) - wHMB(FM) Xenia,
Ohio.

Michael Cafferata, associate creative di-
rector, Leo Burnett, Chicago, and Elin
Jacobson, copywriter, Vladimir & Evans,
Miami, join Needham, Harper & Steers
Adpvertising, Chicago, in same capacities.

Serge Valle, formerly assistant director of
research, CBS Television Stations, New
York, joins Cunningham & Walsh, New
York, as media research analyst. Barbara
Kranish, spot broadcast buyer, Doyle
Dane Bernbach, New York, joins C&W
as broadcast negotiator.

Jerry Kiefer, in sales at WGTO(AM)
Cypress Gardens, Fla., named sales man-
ager, WRGI(AM) Marco Island, Fla., un-
der construction.

Leonard Ostrow, senior sales representa-
tive, Savalli-Gates, New York, named
VP-radio, Caballero Spanish Media, New
York, Spanish-language radio rep firm.

Raymond V. Dempsey and John V. Fer-
rell, VP’s and creative supervisors, Young
& Rubicam, New York, named associate
creative directors.

Michael F. Brown, formerly art director,
KOAT-Tv Albuquerque, N.M., named au-
dience promotion assistant in charge of
on-air promotion, XOMO-TV Seattle.

Leslie N. Miller, manager, financial con-
trol and analysis, CBS Radio Division,
New York, named director of planning
and administration, CBS TV Stations Na-
tional Sales.

Charles Roda, formerly account execu-
tive with the Meeker Co., New York TV-
radio rep firm, named Eastern sales man-
ager, Meeker Radio.

Arthur E, Patterson, account manager,
CTV Television Network Ltd., Montreal
sales office, named manager.

Lief Erickson, account executive, D’Arcy-
MacManus & Masius, Bloomfield Hills,
Mich., named senior account executive
on Pontiac sales promotion.

Bob Irvine, VP-associate media director,
Foote, Cone & Belding, Chicago, joins
J. Walter Thompson Co., same city, as
associate media director.
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Programing

Bill Brademan, VP-development, 20th
Century-Fox Television, Hollywood, joins
Universal Television, Universal City,
Calif., as VP.

Edward Koplar, director of sports, KPLR-
TV St. Louis, named program manager.

Michael Roszman, production director,
Taft Broadcasting’s wGRrR(am) Buffalo,
named to newly created position of direc-
tor of radio audio services, Taft Broad-
casting, Cincinnati,

Chartes L, Covey, general manager,
Mount Lebanon Cable TV, Pittsburgh,
joins wway-Tv Wilmington, N.C., as pro-
duction manager.

Tom E. Cohen, head of on-air promotion,
KOMO-Tv Seattle, named producer-direc-
tor.

Norman E. Gilbert, engineering staff,
XRoON-TV San Francisco, named director
(not technical director as reported, BROAD-
CASTING, Oct. 21).

Jack Kirkwood, San Francisco on-air per-
sonality, named program director, KTIM-
(aM) San Rafael, Calif.

Richard Caffey, former production man-
ager, Spelling-Goldberg Productions, Los
Angeles and producer of “Death Stalk,”
NBC World Premiere movie, named pro-
duction manager, MGM-Television there.

Roger Adams, Midwest division manager
of syndication, Columbia Pictures Televi-
sion, Chicago, appointed regional sales
manager, West-Midwest, and David
Friedman, Eastern division manager in
New York, appointed regional sales man-
ager, East, and will continue to work out
of New York.

Mike Weisman, assistant to producer,
NBC Sports, named associate producer,
NBC Sports, New York.

Ray Everley, news reporter, KOAM-TV
Pittsburg, Kan., named sports director,
KvOA-Tv Tucson, Ariz.

Perry Thoele, manager of public rela-
tions, Metropolitan Tulsa Transit Au-
thority, formerly executive spotts pro-
ducer, kFi(aM) Los Angeles, named
sports director, kxxo(Am) Tulsa, Okla.

George Barimo, manager of daytime pro-
grams, NBC-TV New York, named
associate producer of network’s daytime
serial “How to Survive a Marriage.”

Broadcast Journalism

Ray Hasson, executive news producer,
United Press International Television
News, New York, joins WBEN-TV Buf-
falo, N.Y., as news director.

Chris Harris, anchorman, kxTv(TVv) Sac-
ramento, Calif., named news director and
anchorman, KMUvV-TV same city.

Rick Fetherston, news editor, WISC-Tv
Madison, Wis., named acting news direc-
tor to replace Bill Brown, who resigned
for personal reasons.

Bill Scott, feature reporter, WNEW-TV
New York, appointed executive editor,
WwiINs(AM) New York.

Candy Crowley, editor, Associated Press



Radio, Washington, joins Mutual Radio,
same city, as newscaster.

Harry K. Smith, regional bureau chief
for news, wrvJy(1v) Miami, named VP-
program development and sales, Broad-
cast News, syndicated TV-radio news
service, Washington.

Barry Ahrendt, news reporter, WTLB-
(aM) Utica, N.Y., and Dave Johnson,
with wBT-AM-FM Charlotte, N.C., named
to WBT-AM-FM news staff.

Mike Drexler, news director, were(am)
Cleveland, joins wRDW-Tv Augusta, Ga.,
as anchorman,

Jack Gallagher, producer-reporter, KDFw-
Tv Dallas-Fort Worth, named weekend
anchorman.

Roger L. Johnson, news director, wsww-
AM-FM Platteville, Wis., named to same
post, noncommercial KUFM(FM) Mis-
soula, Mont.

William H. Keller
Jr., executive VP,
Clearview Cable TV,
division of Westing-
house Broadcasting,
Dublin, Ga., elected
president. Clearview
serves seven Florida
and Georgia cities
and provides micro-
wave service.

Joseph W, Taylor, general manager of

Keller

As compiled by BROADCASTING, Nov. 4
through Nov. 8 and based on filings,
authorizations and other FCC actions.

Abbreviations: ALJ—Administrative Law Judge.
alt,—alternate.  ann.—announced.  ant.—antenna.
aur.—aura). aux.—auxlliary. CH—critical hours. CP
—construction permit. D—day. DA—directional an-
tenna. ERP—effective radiated power. HAAT—
height of antenna above average terrain. khz—kilo-
hertz. kw—kilowatts. MEOV—maximum expected
operation value. mhz—megahertz. mod.—modifica-
tion. N—night. PSA—presunrise service authority.
SH—specified hours. trans.—transmitter. TP
transmitter power output. U—unlimited hours. vis.
—visual, w—watts. *—noncommercial.

New stations |

TV application

Fresno. Calif.—San Joaquin Communications Corp.
seeks ch. 24 (530-536 mhz); ERP 828 kw vis,, 1
kw aur., HAAT 2360 ft.; ant. height above ground
318 ft. P.O. address: Box 87, Fresno 93707. Esti-
mated construction cost $2,585,400; first _three
months operating cost $1,703,984; revenue $2,000,-
000. Legal counsel Pittman, Lovett, Ford and Hen-
nessey, Washington; consulting engineer Jules Cohen
& Associates. Prmﬁpals: Paul E. Diener, George T.
Ellithorpe, John M. Garabedian, R. J. Giddings,
Jack A. Harris. James K. Herbert, Michael S.
Mathiesen, N. Sumner Peck Jr., Charles A, Soren-
son (9.95% each), et al, California farmers and
businessmen, request facilities of KMJ-TV Fresno,
Ann. Nov. 5.

TV action

& *Lowry, S.D.—State Board of Directors for Edu-
cational Television. Broadcast Bureau granted VHF
ch. 11 (198-204 mhz); ERP 316 kw vis., 32 kw aur.;

Teleprompter Manhattan CATV Corp.,
New York, named president, assuming
title last held by Joseph Groth, who re-
signed last year.

Equipment & Engineering

John Consolino, assistant director of
manufacturing, Belden Corp.’s electronic
division, Richmond, Ind., named direc-
tor of manufacturing.

Merton H. Crowell, director of compon-
ent and research group, Philips Labora-
tories, Briarcliffi Manor, N.Y., joins Am-
perex Electronic Corp., Slatersville, R.I.,
in newly created post of technical assist-
ant to president.

Norman W, Glenn, VP, Universal TV,
Los Angeles, named VP-program plan-
ning, MCA Disco-Vision, same city.

Jack R. Poppele, president of Tele-
Measurements Inc., Clifton, N.J., named
recipient of annual David Sarnoff Cita-
tion, presented by Radio Club of Amer-
ica, Nov. 15 in New York. Mr. Poppele
has been fellow of club for over 30
years, a director for nine and is former
director of Voice of America.

Allied Fields

Eugene E. McClure, VP, A, C. Nielsen
Co., Chicago, named coordinating VP
and product planning manager, Nielsen
station index, television research services,
Northbrook, Ill. William S. Hamill, East-
ern regional manager, agency and adver-
tiser sales/service, A. C. Nielsen station

index division, New York, appointed
product manager, Nielsen television in-
dex, company’s network-television rating
service in New York.

Howard K. Moclntyre, vice president,
Plough Inc., Memphis, and president of
Plough Advertising Corp., appointed
chairman of media policy committee of
Association of National Advertisers.

Deaths

Janet Ace, 74, star
of network radio’s
Easy Aces, died Nov.
11 in Doctors hos-
pital, New York. She
and her husband,
Goodman Ace, com-
edy writer, started
their comedy con-
versation show in
Kansas City in late
twenties, moved it to
CBS in 1931, and in
1932 to NBC, where it ran regularly until
1945. Her forte was malapropisms such
as “a horse of a different choler” and
“She stoops to Yonkers.” She is survived
by her husband.

Wilson Edwards, 62, VP and general man-
ager, KoGO(AM) San Diego, died Oct. 26
of heart attack at his home in La Mesa,
Calif. Mr. Edwards joined koGo in 1961,
and was named VP and general manager
in 1972. Survivors include wife, Betty,
and daughter, Mrs. Lona Snead.

For the Record.

HAAT 1.060 ft.; ant, height above ground 872 fi.
P.O. address: c/o Martin P, Busch, University of
South Dakota, Vermillion, S.D. 57069. Estimated
construction cost $500,000; first-year operating cost
$47,500. Geographic coordinates 45°16°34” north;
99°59°3” west. Trans lype TT-25-FH. Ant. type TW-
18A11-P. Director of Engineering: James Prusha.
Princig:l: Richard W, Cleveland is chairman of
state bourd, which operates KBHE-TV Rapid City.
KTDS-TV Pierre_and KDSD-TV Eagle Butte, all
South Dakota (BPET-490). Action Nov. 4.

AM application

= Port Gibson, Miss. — South-West Mississippi

Broadcasting Co. seeks 1170 khz, 250 w-D. P.O. ad-
dress: Box 6567, Jackson, Miss. 39212. Estimated
construction cost $3,815; first-year operating cost
$27,420; revenue $29,250. Format: diversified. Prin-
cipals: Robert T. Sanders and Rodger E. Ownby
(50% each). Mr. Sanders is engineer at WJTV{(TV)
Jackson, and Mr. Ownby is treasurer of WJXN-
(AM) Jackson. Ann. Nov. 8.

AM actions

» Stanton, Ky.—Rev. Forest Drake. FCC granted
1470 khz. 500 w-D. P.O. address: North Route 11,

EDW

IN TORNBERG

& CO

PANY, IN

Negotiators For The Purchase And Sale Of
Radio And TV Stations ¢ CATV
Appraisers ® Financial Advisors

Washington—5530 Wisconsin Ave., Washington, D.C. 200t5
West Coast—P.0. Box 218, Carmel Valley, Calif. 93924

301-652-3766
408-375-3164
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Summary of broadcasting

FCC tabulations as of Sept. 30, 1974

CP's CP's
On alr on Tolal not Total
Licenssd STA* alr on air on alr authorized"*

Commerclal AM 4,395 2 22 4,419 53 4,472
Commerclal FM 2,532 4] 59 2,50 161 2,752
Educational FM 677 0 28 705 88 793
Total radlo 7,604 2 109 7,715 302 8,017
Commercial TV 698 1 10 709 36 758
VHF 507 1 6 514 5 521
UHF 191 0 4 195 3 237
Educational TV 221 [} 17 238 10 252
VHF 88 0 7 95 2 98
UHF 133 o} 10 143 8 154
Total TV 919 1 27 947 46 1,010

* Speclal temporary authorization

Box S, Beattyville, Ky. 41311. Estimated construc-
tion cost $32,760; first-year operating cost $7,815;
revenue 3$45,000. Format: diversified. Principal:
Rev. Drake owns WLJC-FM Beattyville. FCC
denied petition g{ Red River Gorge Broadcasting
Co.. permitiee of WSKV(FM) Sianton, to deny
Drake application (BP-19549). Action Nov. 6.

® Martinsburg, W.Va.—Shenandoah Communications
Ine. Broadcast Bureau granted 740 khz, 250 w-D,
DA. P.O. address 221 North Maple Avenue. Mar-
tinsburg 25401. Estimated construction cost $10,000
(equipment to be leased}: first-year operating cost
$86.172; revenue $90,000. Principals: Nancy Lee
Keatley, Richard S. Wachtel (each 40%) and F.
Legarde McBee (20%). Mrs. Keatley is housewile
and Messrs. Wachtel and McBee have business in-
terests in Martinsburg (BP-19544). Action Oct. 30.

FM applications

m Pacific Grove, Calif. — Monarch Broadcasters
seeks 104.9 mhz, 740 w, HAAT 550 ft. P.O. ad-
dress: 17910 Berta Canyon, Salinas, Calif. 93901,
Estimated construction cost 359,238 first-year op-
erating cost $56,880; revenue ,000. Format:
MOR. Principals: Edward E. LOWC? {51%),
au:omobile dealer; Roger Powers (24.5%), sales
mana&er of KSBW(FM) Salinas; Jack G. Hamilton

advertising consultant. Application mu-
tually cxclusive with KOCN(FM) Pacific Grove
rencwal. Ann. Nov. 7

® *Glenwood Springs, Colo.—Colorado Muuntain
College seeks 90.5 mhez, 10 w., HAAT 80 ft. P.O.
address: Route 1, Box 56B, Carbondale, Colo.
81623, Estimated construction cost $1,940; first-year
operating cost $500. Principal: Thad 3 Englert,
associate professor of physics and radio club spon-
sor. Ann. Oct.

s *Grand Rapids, Mich.—Eastown Community As-
sociation seeks 89.9 mhz, 300 w., HAAT 202 [
P.O. address: 410 Ethel 5.E., Grand Rapids 49506.
Estimated construction cost $8,750; first-year oper-
ating cost $6,000. Principals: James A. Kammery,
treasurer and Kenneth M. Zapp, program director.
Ann. Nov. 5.

s Gregory, 5.D.—West Ccmrnl Investment Co. seeks
101.5 mhz, 100 kw., HAAT 640 ft. P.O. address:
Box 150, Gregory '57533. Estimated _construction
cost $93,079; first-year operating cost $66.000; rev-
enue 555000 Format: variety. Principals: C. E.
Bradshaw, Ben Dak Investment Co.. real cstate
company (50% each), et al. Mr. Bradshaw has in-
terest in Hilltop Theaters of Gregory. Ann. Nov. 7.

& Amarillo, Tex.—Good News Broadcastin,
seeks 101.9 mhz, 100 kw., HAAT 729 fi. % ad-
dress: Box 75075. Oklahoma City 73107. Eshmated
construction cost $30,200; first-year operating cost
$45,100; revenue $58,000. Format: relig. Principals:
James E. McCustion, owner of Christian manage-
ment counseling service. and Gary L. Acker. owner
of KEGG(AM) Daingerfield, Tex. and stockholder
in KLFI{AM) Springfield, Mo. Ann. Nov. §

FM actions

u Craig, Colo.—Northwestern Colorado Broadcast-
ing Co. Broadcast Burcau granted 93.7 mhz, 100
kw. HAAT 980 ft. P.O. address: Box 65, Craig
21625. Estimated construction cost $53,000; first-
year operating cost $19,637; revenue $36,000. Prin-
cipals: George O. Cory (50%), president, Richard

Bonderud (40%), vice presidemt, and Larry D
Cory (10%). All own KRAI(AM) Craig; George
Cory owns KSLV(AM) Monte Vista, Colo. (BPH-
8915). Action Nov. 1.

® Twin Lakes, lowa—Twin Lakes Broadcasting.
Broadcast Bureau granted 105.3 mhz, 3 kw, HAAT
300 ft. P.O. address: 1223 -10th Ave. N., Fort
Dodge, Iowa 50579. Estimated construction cost
$73,669; first-year operating cost $66,021; revenue
$72,000. Format: standard pops/rock. Pr:ncn als
Francis N. Donnelly (680%) and wife Carol {(40%).
Mr. Donnelly is sales manager of KVFD(AM) Fort
Dodge. {BPH-9154}. Action Nov. L.

** Includes off-alr licenses

s Mifflenburg. Pa.— Buffalo Valley Broadcasting
Co. Broadcast Bureau granted 98.3 mhz, kw
HAAT 52 fi. P.O. address: 2025 Mahaffey Lane.
Williamsport, Pa. 17701. Estimated c¢onstruction cost
$46,331; first-year operaling cost $29.000; revenue
not given. Format: MOR/C&W. Principal: Fred R.
Sechler {100%) has interest in construction and real
estate companies. (BPH-9086). Action Oct. 30.

= Middlebury. Vi.—Addison Broadcasting. Broad-
cast Bureau granted 100.9 mhz, 3 kw. HAAT —I146
ft, P.O. address: 29 Court, Southeast, Middlebury
N5753. Estimated construction cost $45,848; frst-
year operating cost $17,738; revenue $40,000. Prin-
cipals: Timothy F. Bushey, Mark T. Brady (both
49%), et al. Mr. Bushey is former manager of
WFAD(AM) Middlebury; Mr. Brady is 49% owner.
(BPH-8964). Action Oct. 30.

Broadcast Burcau granted following CP modifica-
tions 1o extend completion time to date shown:
*WGAQO Franklin, Mass. —To April 3, 1915
(BMPED-1170); *WBJB-FM Lincroft, NJ.—To

Feb. 1, 1975 (BMPED-1168); *WMCM Paris, Ohio
—To April 1, 1975 (BMPED-1174).
FM starts

s *WKGC-FM Panama City, Fla.—Authorized pro-
gram operation on 90.7 mhz. Action Oct. 25.

® KBED Lake Providence, La.—Authorized pro-
gram operation on 92.7 mhz. Action Oct. 25

FM licenses
FCC granted following licenses covering new sta-
tions:

= WKNU Brewton, Ala.. John E. Shipp Jr.
6349). Action Nov. 7.

s KRNA lowa City, Towa,
(BLH-6424). Action Nov. 7.
8 WSKYV Stanton, Ky.. Red River Gorgc Broadcast-
ing Co. (BLH-6351). Action Nov. 7

s KWRT-FM Bovunville. Mou.. Big Couatry of
Missouri {BLH-6409). Action Nov. 7.

(BLH-

Communication Ine.

Ownership changes

Applications

u KEWP(AM) North Liule Rock, Ark. (AM: 1380
khz, 1 kw-D—Seeks assignment of license from
Moses Broadceasting to Dixie Broadcasting for $150,-
000. Seller: James A. Moses (90%), record stores
owner, and son J. A. Moses (10%). Buyers: Harvey
Fritts, bronze manufacturer, and Kenneth W. Pow-
ers, program director at KGMR-AM-FM Jackson-
ville, Ark. (50% cach). Ann. Nov. 4

s KFIG(FM) Fresno, Calit. (101.1 mhz, 50 kw)—
Seeks as.ﬂgnment of license from Universal Broad-
casung . to Pacific Western Broadcasting Corp.
for $281,000 plus $219,000 to pay obligations of
company. Secllers: B. Floyd Farr (Y3) et al. own
KEEN(AM)-KBAY(FM) San Jose, KCVR(AM)-
KWIN(FM) Lodi, both Cahforma and KAHU-
(AM)-KULA(FM) Waipahu, Hawail. Buyers: John
J. Shepard (32.8%), E. A. McCready Jr., Guy E.
Decker (both 14.9%) et al. own KVFM{AM) San
Fernando, Calif. and KBER-AM-FM San Antonio,
Tex. Mr. Shepard has interest in WLAV-AM-FM
Grand Rapids. Mich., WLYV(AM) Fit. Wayne,
Ind. and KITT(FM) San Diego. Mr. MeCready
owns North States Aviation Inc. and Mr. Decker
owns Decker Steel Co.. both in Grand Rapids.
Ann. Nov

s WTLV(TV) (ch. 12) Jacksonville, Fla.—Seeks
wransfer of control of Television 12 of Jacksonville
Ine. from Wometco Enterprises Inc., Thomas Mc-
Gehee, Frank S. McGehee, Frank E. Pellegrin, et al.
(51% before; none after) 1o Harte-Hanks News-
papers Inc. Consideration: $5,400,000. Principal:
Harte-Hanks stock is traded on New York Stock

Broadcasting Nov 18 1974

Exchange. Firm owns 46 newspapers and KENS-
TV San Antonio, Tex. Ann. Nov. 5.

s WKAK(FM) Kankakee, TIl. (99.9 mhz, 6.6 kw)
—Sceks transfer of control of WKAK Inc. from
Claude P. Baker and Luella M. Feller (100%
before; none after) to Harry C. Fitzgerald, Howard
S. Dybedock and Benedict G. Cerven Sr. (nonec
before: 100% after}. Consideration: $132,315. Prin-
cipals: Mr. Fitzgerald (50.4%). CPA. has interest
in land development and grain dealing companies.
Mr. Dybedock (20.4%) is general manager of
WKA Mr. Cerven (29.2%) is employed by U.S.
Steel Co Ann. Nov. 6,

5 WSIV(TV) (ch. 28) Elkhurt-South Bend, Ind.—
Seeks assignment of license from Truth Publishing
Co. to WSJV Television Inc. for $3,200.000. Scller:
Truth Publishing has 33.3% interest in Vailey Cable-
vision Corp. John F, Dille Jr., chairman of board
of Truth Publishing, is major stockholder in WIRC-
(AM)-WYEZ(FM) Elkhart. WMEE(AM)-WMEF-
(FM) Fort Wayne. both Indiapa, and WCUZ(AM)
Grand Rapids. Mich. Buyer: Quincy Newspapers
Inc.. Thomas A. Oakley, president. Quincy owns
WGEM-FM Quincy, TIl., and has major intcrest in
WGEM-AM-TV Quincy. "ann. Nov. 1.

§ WKYE(AM) Bristol. Tenn. (1550 khz, 1 kw-D)
—Seeks assignment of license from Highland De-
velopment Corp. of Bristol to Kampen Intcrnational
for 3157000 lus assumption in notes. Buyers:
Charles J gulrc (80.6%). Harry S. Sheerer Jr.
(12.9%). Frcda S. Blackford (6.5%). Mr. McGuire
is non-voting stockholder in Highland Development.

Mr. Sheerer and Ms. Blackford are WKYE em-
ployes. Ann. Nov. 8.
Paso, Tex. (AM:

s KISO(AM)}-KLOZ(FM) EI
1150 khz, 1 kw; FM: 102.1 mhz, 50 kw)—Secks
transfer of control of Sunland Broadcasting Co.
from Anne H. and I. T. Cohen (50% before; none
after) and Summit Saving Stamp Co. (50% before;
none after) to Mesa Radio Inc. (none before;
100% after). Consideration: $355,000. Principals in
Mesa: Wayne E. Marcy (50%), James D. Clawson
and Billy J. Walcik (both (25%). Mr. Marcy has
Lnlcrcst in KWBA(AM) Baytown, Tex. Ann. Nov.

s WWOC(AM) Portsmouth, Va.—Application for
assignment of license from Baron Communications
to Crusade for Christ amended to change assignee
to Tidewater Radio Show. Ann. Nov. 8

Actions

s WBUL({AM) Blrmlngham. Ala. — Broadcast
Bureau granted acquisition of negative control of
Radio Broadcasting Co. of Birmingham, Ala. by
Tom Gloor and William Sellers (both 25% before;
50% after) through transfer of stock from Douglas
Layton and Tommy Charles (both 25% before;
none after) (BTC-7566). Action Oct. 29.

s KXEM(AM) McFarland Calif. (1590 khz, 500
w-D)—Broadcast Bureau pranted assignment of li-
cense from Golden Empire Communications Co. to
Jack ©. Koonce. Consideration: $41.002. Scllers:
George W. Granger and Lewis A. Moe (25% each).
Buyer: Mr. Koonce, 50% owner of Golden Enipire,
is manager of KXEM (BAL-8222). Action Oct. 30,

® WTYS(AM) Mariana, Fla. (1340 khz, 1 kw-D,
250 w-N)—Broadcast Bureau granted assignment of
license from James W. Tate to Jackson Broadcast-
ing Corp. for $200,000. Seller: Mr. Tate wishes to
retire. Buyers: William F. Dunkle 111 (60%), wife
Eleanor C. (20%) and mother Carolyn W. (30%).
Mr. Dunkle is announcer-salesman for WTYS (BAL-
8251). Action Nov. 6.

= KIKI{AM} Honolulu—Broadcast Burcau granted
transfer of control of KIK1 Eid. from Court Broad-
casting Co. to Jo Ann Daniels, Louis Harms, C, C.
Courtney, in merger of Court and KI1KI1 Ltd. (BTC-
7507). Action Oct. 12,

s KBRV(AM) Soda Springs, [daho (790 khz, 5 w-
D)—Broadcast Bureau granted assignment of license
from Empire Broadcasting Corp. to Thomas
Mathis for $150,000. Seller: Eldon Mengel, presi-
dent. Empire owns several stations in Montana.
Buyer: Mr. Mathis (100%), free-lance TV an-
nouncer, is applicant for FM at Ft. Wayne, Ind.
(BAL-8227). Action Oct. 29,

s KWCL(AM) Oak Grove, La.—Broadcast Bureau
granted acquisition of negative control of KWCL
Ine. by Ivy R. and Irene E. Robinson (as family
Froup) and David C. and Duruthy L. Blossmuan (as

amily group) (both none before; 16%% after)
through transfer of stock from William T. Philley
(()33'/33‘7{: before; none after) (BTC-7568). Action
ct. 31,

s WCIB(FM) Falmouth, Mass.—Broadcast Bureau
granted relinquishment of negative control of New
England Media Corp. by Ralph Guild (50% before;
31.5% after) through transfer of stock to Ken Patch

(none before; 25 after} (BTC-7553). Action
Oct. 30
8 KSUM(AM) Fairmont, Minn.—Broadcast Bu-

reau granted involuntary transfer of control of
Woodward Broadcasting from Charles V. Wood-
ward to Elizabeth R. Woodward and Elizabeth W.
Laird, co-exccutrices under lctters testamentary of



estate of Charles V, Woodward (BTC-7573). Action
0V, 0.

® KFAL(AM) Fulton. Mo.—Broadcasting Bureau
granted tramsfer of control of KFAL Inc. from
Kenneth E. Meyer and Thomas A, Barneby to
Meyer-Barneby Commwunications. owned 100% by
(b;less;sl. Meyer and Barneby (BTC-7571). Action
et. 31,

s WMVB-AM-FM Millville. N.J.—Broadcast Bu-
reau granted assignment of license from Union Lake
Broadcasters to its subsidiary. Garden State Broad-
gasting Corp. (BAL-8259, BAIH-2063). Action Oct.
tla

8 KKIM(AM) Albuquerque, N.M, (1000 khz, 10
kw-D)—Broadcast Bureau pgranted assignment of li-
cense from Pearl L. Hall 1o Christian Enterprises
Inc. (nonstock) for $225,000. Seller: Mrs. Hall is
executrix of eslate of Frank Donald Hall (100%).
Buyers: Harold Erickson. president. et al. also own
Montana _ stations KGLE(AM)-KIVE(FM) Glen-
dive, KGVW-AM-FM Belgrade, KURL-AM-FM
Billings and KALS(FM) Kalispell (BAL-8134). Ac-
tion Oct. 30.

®» WGHT(AM)-WEKT(FM) Bath, N.Y. (AM:
1380 khz, 500 w-D; FM: 98.3 mhz, 1.7 kw)—
Broadcast Bureau granted assipnment of license from
Taylor Aviation to Genkar Inc. for $160.000. Seller:
Walter §. Taylor (100%), long-time area resident.
Buyers: Morris F. Genthner (51.2%). general man-
ager of WIGS-AM-FM Gouverneur, N_Y.: Herman
(l;. Dgz)ch (16%), retited; et al. (BAL-8248). Action
ct. 30.

® WKOP Binghamton, N.Y,— Broadeast Burcau
granted involuntary assignment of license from Bing-
hamton Broadcasiers to Andrew Jarema, receiver
(BAL-8280). Action Oct. 30.

8 WFSC-AM-FM Franklin, N.C.—Broadcast Bu-
reau granted involuntary transfer of negative control
of Radio Station WFSC Inc. from Henry G. Bartol
Jr. to North Carolina National Bank. executor of
estate of Mr. Bartol, which also holds interests in
American Broadcasting, Athena Communications
Corp., Capital Cities Broadcasting, Columbia Broad-
casting System, Cox Broadcasting Corp., Interstate
Communications, and Twin City Broadcasting Corp.
{(BTC-7572). Action Oct. 30.

= WLNO(FM) London, Ohio (1063 mhz, 3 kw)—
Broadcast Burecau granted assignment ol license
from Paul Dean Ford and J. T. Winchester to
WLNO-FM Ine. for $100,000. Sellers: Mr. Win.
chester and Mr. Ford, who has interest in scveral
stations including. WFFR(FM) Terre Haute, Ind.
Buyers: Reagan Smith_(29%), et al. Mr. Smith is
newsman for WWWE{(AM) Cleveland (BALH-
2030). Action Oct. 30.

1 KRMC(AM) Midwest City. Okla. {1220 khz)—
Broadcast Bureau granted renewal of license and
transfer of control of Midwest Broadcasting Corp.
from M. W, Cooper (75% before, 10% alter) to
Gene C. Howard, Francis and Gune Stipe, et al.
(25% before, 90% after). Consideration: $244,788.
Principals: Mr. Cooper owns Oklahoma Cilty law
firm. Mr. Howard (30% ) has banking, business, and
broadcast interests, including KKUL(FM) Tulsa,
Okla, Messrs. Siipe (25.5% each) are officers of
ﬁNEES)(FM) McAllister, Okla. (BTC-7441), Action
ov. 5,

8 KTOW Sand Springs, Okla.—Broadcast Bureau
granted transfer of control of Proud Country En-
tertainment from James A. Halsey, Mack Sanders.
Roy L. Clark, and Henry W. Thompson o Amer-
ican Entertainment Corporation; the four stock-
holders of Proud are same four owners of American
(BTC-7570). Action Oct. 31.

s WBLC(AM) Lenoir City. Tenn. (1360 khz, | kw-
D)—Broadcast Bureau granted (ransfer of control
of Livesay Broadcasting Corp. from William R.
Livesay (51% before, none after) to Earl Lauder-
dale Jr. (none before, 51% after). Consideration:
$46,872. Principals: William R. Livesay, president,
has business interests in Johnson City, Tenn.; Mr.
Lauderdale is manager and vice president of WBLC
(BTC-7525). Action Oct. 29.

s WMTS-AM-FM Murlreesboro, Tenn.—Broadcast
Bureau granted transfer of control of WMTS Inc.
from Henderson Broadcaslin% Corp. to Mary Reeves
Davis (50%) and Thomas E. Perryinan and Billie
Jo Perryman (50% as family group). No change
in ownership; parent corporation dissolved (BTC-
7569). Action Oct. 31.

u KLBJ-AM-FM _Austin, Tex.

(AM: 590 khz, §

kw-D, | kw-N; FM: 93.7 mhz, 97 kw)—Broadcast
Burcau granted relinquishment of positive control
of LBJ Co. from Claudia T. (Lady Bird) Johnson

(57.7% before; 49.3% after) to Lynda Bird Robb
and Lue¢i Bird Nugent (each 16,9% before; 21.1%
izlger). No consideration (BTC-7491). Action Oct.

# KTRM-AM-FM Beaumont, Tex. (AM: 990 khz,
1 kw, DA-1; FM: 95.1 mhz, 3.1 kw)—Broadcast
Bureau granted assignment of license from Dypamic
Broadcasting Corp. to Central Broadcasting Corp.
for $800,000. Sellers: C. Ronald Rogers, Neal
Spelce, R. Miller Hicks, J. Sam Winters (25%
each) own KIKN(AM) Sinton, Tex. and KJOE-
(AM) Shreveport, La. Mr. Hicks owns KIXL(AM)-
KRMH(FM) Austin, Tex. Buyers: Paul R. Quige
(8.66% ), Lester G. Spencer (7.99%), et al. Central

owns WEKBV-AM-FM Richmond. WBAT(AM)
Marion, and WBIW(AM) Bedford. all Indiana
(BAL-8217). Action Oct. 30.

1 KBFM(FM) Edinburg, Tex. (104.1 mhz, 100 kw)
—Broadenst Bureau granted transfer of control of
Cameo Brpadcasters from George R. Ramsower Jr.
(51% before; none after) 1o KBFM Inc. (none
hefore: $1% after). Consideration: $240.823. Prin-
cipals: Frank Westerman, Kathleen Croninger (both
22.2%), et al. own KBFM Inc. Mr. Westerfield is
agricultural produce shipper and grower: Mrs.
Croninger is housewife (BTC-7511), Action Oct. 29,

a KGAF-AM-FM Gainesville. Tex. (AM: 1580
khz, 250 w-D; FM: 94.5 mhz, 100 kw)—Broadcast
Bureau granted assignment of license from While
Fuel Corp. to First IV Media for $430.500. Seiler:
Erle White. et al, (100%) own KORC(AM) Min-
eral Wells, Tex. Buyers: Richard C. Kiement, Billy
Ray Hill (33%% cach), Fleicher Morris and Wil-
liam Lewie (1634% each) are all Gainésville busi-
nessmen (BAL-808B8). Action Nov. 4.

» KSUB-AM-FM Cedar City. Utah—Broudeast Bu-
reau pranted transfer of control of Southern Utah
Broadcasting Co. from Granite District Radio Broad-
casting Co. (80% before; none after) to Howard
D. and Lucile M. Johnson (nonc before: 50.7%
after), as trustors under trust agreement with
Jerold W. Johnson. trustee. No consideration {(BTC-
7564). Action Oct. 29.

8 KROE{AM) Sheridan. Wyo. (930 khz. | kw-D}
—Broadcast Bureau pranted transfer of control of
Sheridan Broadcasting Co. from Sam Rosenthal. et
al. (100% before, none after) to Sheridan Commu-
nications Co. {(none before, 100% after). Consid-
cration: $194.352. Principals: William Kimbrough,
livestock operator, and E. E. Lonabaugh. attorney
(33¥4% each). et al. Action Nov. 5

| Facilities changes

TV actions

B *WUSF-TV Tampa, Fla. — Broadcast Bureau
granted request for waiver of rules to identily as
Tampa-5t. Petersburg, Fla. Action Oct. 31.

a KTVB Boise, Idaho—Broadcast Burcau granted
CP to change type trans, (BPCT-4794); granted re-
quest for authority to opcrate trans. by remote Con-
trol from 5407 Fairview Ave.. Boise (BRCTV-220).
Action Oct, 30,

8 WTVP Peoria.
CP 10 chapge ERP to vis. 1200 kw: aur. 120 kw;
change t7y% ant.; increase ant. height 3K.78 ft.

).

Il.—Broadeast Bureau granted

(BPCT-4 Action Qct. 30.

m KATC Lafayette, La.—Broadcast Bureau pranted
CP to install precise lret_’uency control cquipment:
change type ant, (BPCT-4789). Action Oct. 30.

m *KS5YS Medford, Ore.—Broadcast Bureau granted
mod. of CP to chang ERP, vis. 28.9 kw: aur. 5.78
kw; change type trans.. trans. location to Blackwell
Hill, 2.3 miles east of Gold Hill, near Medford;
change ant. structure and ant. height 570 ft.
(BMPCT-7514). Action Oct, 29,

AM applications

= WWCO Watcrbury, Conn.—Seeks CP 10 increase
ant. height to 486 1. above ground. and correct
gcographical coordinates. Ann. Nov. 6

a KLER Orofino. 1daho—Seeks CP to increase day-
time power to § kw. Ann. Nov. 6.

= Northeast Communications Corp.. Franklin, N.H.
—Seeks CP to increase daytime power and add new
trans. Ann. Nov. 8.

1 WHKP Hendersonville, N.C.—Secks CP to change
ant.-trans. location to Linda Vista Dr., 1.6 miles
northwest of center of Hendersonville. and operate
trans. by remote control from main swdio location.
Ann. Nov. 6.

s WCVP, N.C.—Seeks CP to rcmove short-wave
ant. from existing ant. Ann. Nov. 6.

8 WRXO Roxboro, N.C.—Seecks mod. of CP to
increase radiator height. Ann. Nov. 6.

8 KUUU Secattle—Seeks CP 1o change phuse angle
nighttime operation. Ann. Nov. 6.

AM actlons

8 WVCG, Coral Gables, Fla.—Broadcast Burcau
granted CP to increase nighttime power to 10 kw:
change type trans. {N) and change nighttime trans.

site to Tamiami Trail, 4.5 miles west of Rt. 27, 11

]nJilcs 6wesl of Sweetwater, Fla, (BP-19673), Action
ov.

1 WIKC Bogalusa, La.—Broadeast Burcau granted
CP 1o change radiator to folded unipole and chunge
1o shunt exciter (BP-19798). Action Nov. 6

s KPCR _Bowling Green, Mo.—Broadcast Bureau
granted CP to increase tower height and side mount
FM ant. (BP-19786). Action Nov. 6.

® KQRX Las Vepas—Broadcast Burcau granted
mod. of CP 10 add MEOV's: conditions (BMP-
13870). Action Nov. 6.

m WOKY Milwaukee—Broadecast Burcau granted CP
to change ant+rans. and studio location to 12100
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W. Howard Ave.,, Milwaukec (BP-19807). Action
Nov. 6.

s KWOR Worland, Wyo. — Broadcast Bureau
granted CP to change ant.-trans. location and inain
studio location to 850 ft. west of Big Horn River
at US. Hwy, 20, Worland; condition {BP-19812}.
Action Nov. 6.

AM starts

u Following stations were authorized program
operating authority for changed facilities on date
shown: WCOH Necwnan, Ga. (BP-19706), Oct. 29;
WPRW Manassas, Va. (BP-19765), Qct, 21.

FM actions

s WDUV  Bradenton, Fla. — Broadcast Bureau
granted request for waiver of rules to identify as
grandzelnlon-Sarasota, Fla. (Lir. 8/29/74). Action
ce, 21.

® *KTUH Honolulu—Broadcast Bureau granted CP
to change frequency to 99.3 mhz; change trans.
location to 2424 Maile Way, Honolulu; operate by
remote control from studio site at Room 206 A &
B, 2500 Campus Rd.. Honolulu: make change in
ant. system (BPED-1832). Action Nov. 1.

® WGRT Danville, Ind.—Broadcast Burcau ranted
mod. of CP to change trans. and studio location
to State Road 39, RR No. 2, 1% miles northwest
of Danville; increase ant. height; change TPO;
ERP 3 kw; ant. hecight 300 ft. (BMPH-14287).
Action Oct. 30.

® KTOF Cedar Rapids. lowa—Broadcast Bureau
Franled mod, of license covering change of name
rom Buddy Tucker Evangelistic Association to lowa
EVJI‘I!C]ISIIC Association (BMLH-502). Action Nov.

s WEKT Hammondsport, N,Y.—Broadcast Bureau
granted mod. of license covering change of studio
location outside cily limits to WGHT (AM)_studio
site at 10 Pulteney Square, Bath, N.Y. (BMLH-
501). Action Nov. 6.

® WQMX Hamilton, Ohio — Broadcast Bureau
granted license to use former main trans. for aux.
purposes; ERP 22.5 kw, ant. height 430 ft. (BLH-
5777). Action Oct, 30.

& WQFM Milwaukee—Broadcast Bureau granted
CP to_install new ant.;, make change in ant, sys.
tem; ERP 50 kw; ant. height 210 ft. (BPH-9199).
Action Nov. 4.

FM starts

u Following stations were authorized program
operating authority for changed facilities on date
shown: KMOX-FM St. Louis_ (BPH-8483), Oct. 24;
WFOX  Gainesville, Ga. (BPH-8335), Oct. 25;
WLOS-FM Asheville, N.C, (BPH-8931), Oct. 25;
WOMC Detroit (BPH-3868), Oct. 24; WWBD-FM
Bamberg, S.C. (BPH-8926), Oct. 29.

In contest

Designated for hearing

8 KSWR(AM) Rifle, Colo., renewal proceeding: Oil
Shale Broadcas_ung Co. (Doc. 20231)—FCC desig-
nated for hearing application of Qil Shale Broad-
casting Co. for renewal of license of KWSR, Issues
include determination of facts surrounding KWSR's
November 1973 broadcast of “turkey shoot” con-
test; whelher' contest results had been prearranged
or predetermined; whether KWSR failed to conduct
tests of Emergency Action Notification System
weekly on random basis between 8:30 a.m. and
local sunset. Action Nov. 6. .

= Beeville, Tex., FM proceeding: Big County Radio
Co. and Bec Broadcasting, competing for 104.9 mhz
(Docs. 20216-7)—Broadcast Bureau designated * for
hearing applications of Big County and Bee Broad-
casting. Hearing issues include ascertainment and
financial qualifications. Action Nov. § hd

Case assignments

Chief Administrative Law Judge Arthur A. Glad-
stone made foilowing assignment on date shown:

® Presque Isle, Me, FM proceeding: Ram Enter-
prises and Northern Broadcasting Co., competing
for new FM (Docs. 20213-4)—Designated ALJ
David I, Kraushaar to serve as presiding judge;
scheduled hearing for Jan. 20, 1975. Action Nov.?s.

Procedural rulings

® Birmingham, Ala., renewal proceeding: Herjz
Broadcasting of Birmingham (WENN-AM-FM) and
Johnston  Broadcasting Co. (WJLD{AM]-WJLN-
[FM]} (Docs. 19874-5)—ALJ James F. Ticrney
denied petition for severance filed by receiver of
estate of Hertz, and scheduled hearing for Dec. 3
in lieu of Nov. 12, in Birmingham. Action Noy, 5.

® Breckenridge, Colo., FM procecding: Zap Com-
munications and Breckenridge Broadcasting Co.,
compeling for 102.3 mhz at Breckenridge {(Docs.
20047-8)—ALJ Thomas B. Fitzpatrick scheduled
hearing for Feb. 10, 1975. Action Oct. 25.

® Miami, TV proceeding: Post-Newsweek Stations,

Florida (WPLG-TV Miami) and Tropical Florida
Broadcasting Co., competing for ch. 10_(Dagcs.
2(008-9)—Review board denied request by Tropical
Florida to add issues against renewal application of
Post-Newsweek Stations, Florida. Board said Trori-
cal’s pleadings and supporting affidavits failed to
raise substantial yucstions as to either legality or
propriety of WPLG-TV's business dcalings with its
advertising customers. Action Oct. 24,

u Fitzgerald and Ocilla, Ga., FM proceeding: Ben
Hill Broadcasting Corp. at Fitzgerald and Oliva
Broadcasting Co. at Ocilla, competing for 95.3 mhz
(Docs. 20133-4)—ALJ Chester F. Naumowicz Jr.
on request of Oliva set aside all procedural dates
pending further order, and ordered Oliva to notify
presiding judge within three days of time Commis-
sion shall act on its pending petition for reconsid-
eration in Doc. 19551, amendment of rules, table of
assignments, Atlanta, et al. Action Nov. 4.

8 Decatur, 1ll., FM proceeding: Praircland Broad-
casters, WBIZ Inc., Superior Media, Decatur Broad-
casting and Soy Communications Co.. competing for
95.1 mhz at Decatur (Docs. 20055-9)Review board
denied petition by Prairieland Broadcasters for ad-
dition of public inspection file issue against Su-
perior Medin and WBIZ Inc. Board said that Prai-
rieland’s petition was untimely filed and added that
no prejudice to public or to other applicants had
been alleged or demonstrated. Action Nov. 4.

s Lake Charles, La.. FM proceeding: United Broad-
cast Industries, Dixie Broadcasters. Amalgamated
Research and Development and D.J. of Lake
Charles, competing for new FM (Docs. 20114-7)—
ALJ Byron E. Harrison granted request by D.J.
of Lake Charles; rescheduled heariog from Nov. 19
to Nov. 26. Ann. Nov. 8. :

8 Quitman, Miss.. FM proceeding: A. C. Elliot Ir.
und Melvin Pulley, competing for 98.3 mhz (Docs.
20196-7)—ALJ Walter C. Miller scheduled hearing
16 commence on Jan. 28, 1975. Action Nov. 1.

s Southport, N.C.. FM proceeding: Thoms Broad-
casting Cos.. Clarence §. Mowery Jr. and Bruns-
wick Broadcasting Co.. competing for 107.1 mhz
(Docs. 20192-3)—ALJ Walter C. Miller scheduled
hearing for Jan. 22, 1975. Action Nov. 4.

Dismissed

® Buena Vista, Va., AM procceding: Harry R. Pey-
ton and WANY Inc., compeling for 1270 khz at
Buena Vista (Docs. 20036-7)—ALJ Thomas B. Fitz-
patrick granted petition by Harry R. Peyton and
dismissed with prejudice his application, requested
for financial reasons. Action Oct. 24.

Joint agreement

® Jacksonvilie, Fla., FM procecding: Bold City
Broadcasting Co,, Mark L. Wodlinger and Mel-Lin,
competing for 107.3 mhz at Jacksonville (Docg.
20076-8)—ALJ Thomas B. Fitzpatrick granted jojut
petition by applicants; approved agreement provid-
ing for Bnld City Broadcasting Co.’s reimburseiberit
of Mark L. Wodlinger and Mel-Lin for ecxpenses
not to exceed $3,898 and $6,102, respectively;: dis-
missed with prejudice applications of Mel-Lin and
Wodlinger; granted application of Bold City and
terminated proceeding. Bold City granted' 107.3 mhz,
100 kw. HAAT 312 f1. P.O. address 1301 Gulf Life
Drive, Jacksonville 32207, Estimated construction
cost $52,100; first-year operating cost $79.700; reve-
nue $100,000. Principals: Robert M. Smifh Jr., pres-
ident (40%), Willlim W. Dixon, vice  president
(®%), et al. Mr. Smilth owns Smith & Hardy, Jack-
sonville law firm, c]-!e also is- partner “in R. M.
Smith Investment Co., real estate investment firm
& Jacksonville. Mr. Dixon, senior VP of Tucker

ayne & Co., Atlanta advertising firm, owns 30%
of WHSL(AM)-WWIL(FM) Wilmington, N.C. He
also owns 12% of WRMA(AM) Montgomery, Ala.
Action Nov. 6. .

w Pittsburgh, TV proceeding: Commercial Radio
Institute and Western Pennsylvania Christian Broad-
tasting Co,, competing for ¢h, 22 (Docs. 19940-1)—
ALJ Chester F. Naumowlicz Jr. granted joint peti-
(ion for approval of agreement; léave to amend
application; and grant of remaining application filed
appticants, and granted petition 1o amend filed
by Commercial to speécify new facilities and re-
{urned its application 1o processing line, and granted
application of Western "Pennsylvania. Western Penn-
sylvania granted UHF ch. 22 (518-524 mhz); ERP
1157 kw vis., 116 kw aur. HAAT 969 ft.; ant. height
about ground 839 ft. P.O. address Box 5157, Pitts-
burgh 15206. Estimated construction cost $322,787;
first-year operating cost $177,200; revenue $360,000.
Legal counsel Gordon & Healy, Washington, con-
sulting engincer Edward F. Lorentz & Associates.
Principals: R. Russell Bixler. president. ct al. Mr.
Bixler is professional .writer and associate pastor of
Pittsburgh Church of Brethren. Action Oct. 30,

Initial decisions

8 KAVR-AM-FM Apple Valley, Calif., license pro-
ceeding: BHA Enterprises (Doc. 19844)—ALJ Reu-
ben Lozner revoked licensees of BHA Enterprises
in initial decision. Because of BHA's continuing
pattern of violations of Communications Act and
FCC rules, and its “wanton disrcgard of obligations
owed by licensee,” Judge Lozner stated that *‘only
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by revocation of licenses will public interest be
served.” Ann. Nov. 5.

& Corpus Christi, Tex., TV proceeding: U-Anchor
Broadcasting and Telecorpus, competing for new TV
{Docs. 19915-6)—ALJ Thomas B. Fitzpatrick grant-
ed application of Telecorpus for new UHF station
on ch. 28 in Corpus Christi. and retained U-Anchor
application in hearing. Action Nov. §,

FCGC decision

& .Lorain, Ohig, FM proceeding: Lorain Community
Broadcasting Co. and Lake Eric Broadcasting Co.,
compcu'ng for 1049 mhz (Docs. 19213-4)—Com-
mission denied application by Lorain Community
Broadcasting Co. for review of review board deci-
slon granting application of Lake Erle Broadcasting.
Reyiew board said that Lake Eric was to be favored
n 'basis of substantial comparative preferences.
ction Nov. 6.

Complaints

a1 KNBC(AM) Los Angeles—FCC denied applica-
tion by William K. Shearer, chairman of American
Independent Party, Lemon Grove, Calif., for review
of Broadcast Bureau ruling denying his equal time
complaint against KNBC. Shearer alleged that
KNBC violated Communications Act by denying
his “request for equal ‘opportunities on behalf of
Dr. Edmon V. Kaiser, American Independent Party
candidate. Action Nov. 1.

1 WMAL-TY Washington—Commission denied ap-
plication of Jerry A. Moore Jr., at-large candidate
for D.C. City Council, for review of Broadcast
Bureau ruling denying his fairness doctrine com-
plaint against WMAL-TY. FCC said Moore had
not proved that WMAL-TV failed to afford reason-
able opportunity in its programing for presentation
of coglrasting viewpoints to is editorials. Action
Nov.

® WNJU-TV Newark, N.J.~—FCC denied applica-
tion by John Cervase for review of Broadcast Bu-
reau’s denial of his petition for reconsideration of
Bureau’s ruling denying his fairness doctrine com-
plaint against WNJU-TV, Cervase complained that
WNJU-TV had not complied with fairness doctrine
in presenting views on Kawaida Towers, public
housing project, and when presenting Unity Move-
ment candidates. Action Oct. 22,

Fines

s KMYC(AM) Marysville, Calif.—Broadcast Bureau

notified California First Broadcasting Corp. that jt
incurred apparent liabitity of $500 forfeiture for

failing to make required equipment measurements

3ilhin 14 months of last measurements. Action
ct. 25.

1 KTOB(AM) Petaluma, Calif.—Broadcast Burcau
ordered KTOB Inc. to forfeit $1,000 for operating
station with excessive daytime power not authorized
from 6 am. and 6:30 a.m. on various dates in July
and August, 1973. Action Oct. 30.

a1 KGMC(AM) Englewood, Colo.—Broadcast Bu-
reau notified MacLee Radio that it incurred for-
feiture of $1,250 for operaling station before 6 a.m,
with power greater than that authorized, during
Jan., 1974, and failing to make entries in log of
daily tower light olzscrvations. Action Oct. 30.

x KNEW(AM) Washington—Broadcast Bureau no-
fified Metromedia Inc. that jt incurréd apparent lia-
bility of $1,000 by operating station with ‘under-
power and with overpower of that authorized in

December, l973‘.‘ Action Oct. 24.

= WCLA-AM-EM Claxton, Ga.—Broadcast Bureau
notified EvangZCounty Broadcasting Co. that It in-
curred apparént liability for forfeiture of $1,500 for
operating Wf,F'A with excessive power 'during pre-
sunrise hours and by permitting person not holding
valid radio operator license to opejale trans. Ac-
tion Nov. 7. o .

8 WQQT(AM) Savannzh, Ga.—Broadcast Bureau
ordered WQQT Inc. to forfeit $30Q -for failing to
make weekly entries in maintenance log of read-
ings of Jower base ammeter and associated remote
an{. ammeleg. Action Nov. 7, :

1 KLUV(AM) Haynesville, La.—Broadcast Bureau
ordered Haynesville Broadcasting Corp. to forfeit
$20Q for repeated violation of ruleS from Aug. 28
to- Qt_:t. 30, 1972, when equipment’- performance
measurements were made.  Action “Oct. 25,

s KBET(AM) Reno — Broadcast Burcau notified
Sierra Broadcasting Co. that it incurred apparent
liability for forfelture of $200 for failing to make
required entries in operating log. Action Nov. 7.

= WENC(AM) Whiteville, N.C.—Broadcast Burcau
notified Whiteville Broadcasting Co. that it incurred
forfeiture of $2,000 for operating with full power
during presunrise hours. Action Oct. 30.

1 KBOY-AM-FM Medford, Ore.—Broadcast Bu-
reau notified KBOY Broadcasters that it incurred
apparent liability for $600 forfeiture concerning re-
quired equipment performance measurements from
Sept. 11, 1972 - Dec. 21, 1973. Action Oct. 30.




Professional Cards

JANSKY & BAILEY
Atlantic Research Corporation

5390 Cherokee Ave.
Alexandria, Va. 22314

(703) 354-2400
Member AFCCE

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Box 798, Upper Mentclair, N.). 07043

Phone: {201) 746-3000

Member AFOOE

EDWARD F. LORENTZ
& ASSOCIATES
Consulting Engineers

(formerly Commaercial Radio)
1334 G S1., N.W., Suite 500

347-1319
Washington, D. C. 20005
Member AFCCE

COHEN and DIPPELL,P.C.
CONSULTING ENGINEERS

527 Munsey Bldg.
(202) 783-0111
Washington, D.C. 20004

Member AFCCE

A. D. Ring & Associates
CONSULTING RADIO ENGINEERS
1771 N S5t., N.W.  296.2315
WASHINGTON, D. C. 20036
Member AFOOR

GAUTNEY & JONES
CONSULTING RADIO ENCINEERS
2922 Telestar Ct. (703) 560-6800

Falls Church, Va. 22042
Member AFOCE

LOHNES & CULVER

Consulting Enginoers

1156 15th Sr.,, N.W., Suite 604
Washington, D.C. 20005
(202) 296-2722

Member AFCCE

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN, MOFFET

STEEL, ANDRUS & ADAIR

HAMMETT & EDISON, INC.

JOHN B. HEFFELFINGER

Suite 716, Associations Bidy.
1145 19th St., N.W., 659-3707
Washington, D. C. 20036

Member AFOUE

8200 Snowville Road

Cleveland, Ohic 44141
Phone: 216-526-4386
Member AFCCE

Aspliutiuns and Field Engineering
omputerized Frequency Surveys
348 Colorado Blvd.—80206
(303) 333-5562

DENVER, COLORADO
Member AFCCE

& KOWALSKI 2029 K Stroet, N.W. CONSULTING ENGINEERS
711 V4th St., NW. Washington, D.C. 20006 Radie & Television

Republic 7-6646 {301) 827.3728 Box 68, International Airport 9208 Wyoming PL. Hiland 4-7010

Washington, D. C. 20005 A San Francisco, Califomia 54128
St 4 - KANSAS CITY, MISSOURL 64114
Member AFOCE Member AFCCE Member AFOOE
.J'U:.SES C?:I::s CARL E. SMITH T S e E. Hurold.Munn, Jr.,
SOC CONSULTING RADIO ENGINEERS & Associates, [nc.

Broadcast Engineering Consultants
Box 2120
Coldwater, Michigon 49036
Phone: 517-278-7339

ROSNER TELEVISION

SYSTEMS
GONSULTING & ENGINEERING
250 West 57th Street
New York, New Yark 10019
(212) 246-3967

JOHN H, MULLANEY
CONSULTING RADIO ENGINEERS
9616 Pinkney Court
Potomac, Maryland 20854

307 - 299-3900
Member AFCCE

MERL SAXON
CONSULTING RADIO ENGINEER
622 Hoskins Street
Lutkin. Texas 75901
634-9558 632-2821

DAWKINS ESPY
Consulting Rudio Engineers
Applications/Field Engineering
P.0. Box 3127—Blympic Station 90212
BEVERLY HILLS, CALIF.
{213) 272-3344

Service Directory

Oscar Leon Cuellar
Consuiting Engineer
1563 South Hudson
(303) 756-8456
DENVER, Colorado 80222
Member AFCCE

COMMERCIAL RADIO

MONITORING CO.

' PRECISION FREQUENCY
MEASUREMENTS, AM-FM.TV
Manitors Repaired & Certified

103 5. Marker St.

Les’s Summit, Mo. 44063

Phone (B16) 524-3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE

SPECIALISTS FOR AM-FM-TV

445 Concord Ave.
Cambridge, Mass. 02138
Phone (617) B76-2810

SPOT YOUR FIRM'S NAME HERE

fo Be Seen by 120,000* Readers—
among them, the decision making sta-
tion owners and managers, chief engi-
neers and technicians—applicants for
am fm tv and facsimile facilities.

*1970 Readership Survey showing 3.2
readers per copy.

contoct
BROADCASTING MAGAZINE

1735 DeSales St. N.W.
Washingtan, D, C. 20034
for availabilities
Phane: (202) 638-1022




u WGPA(AM) Bethlchem, Pa.—Broadcast Bureau
notificd Holt Corp. of Pennsylvania that it incurred
apparent liability for $2,000 forfeiture by failing to
log name of person who paid for broadcast of cer-
tain promotional announcements from April 9 to
June 1. Action Oct. 30.

s KZTV(TV) Corpus Christi, Tex.—Broadcast Bu-
reau notified K-Six Television that it incurred ap-
parent liability for forfeiture of $1,500 for operat-
ing with carrier frequency of its vis. trans. and
¢center frequency of its aur. trans. more than | khz
from their authorized frequencics. Action Nov. 4,

a8 WKEY(AM) Covington, Va.—Broadcast Bureau
ordered WKEY Inc. to pay $1,000 forfeiture for
broadcasting lottery information on 28 occasions
from June 26 to 29. Action Oct. 30.

s WBKV-FM West Bend, Wis.—Broadcast Bureau
notified West Bend Broadcasting Co. that it in-
curred apparent liability for $500 forfeiture by al-
lowing person not holding at least third-class radio-
telephone operator’s permit endorsed for broadcast
operation t0 operate station in Jan.. Feb. and March
1974, Action Oct. 30.

Other actions

8 KTVU-TV Oakland, Calif.—Commission clarified
record in KTVU-TV renewal proceeding with re-
gard to allegations by California La Raza Media
Coalition that KTVU-TV preempted and misrepre-
sented content of certain public interest programs,
Although it had earlier concluded that none of
matters raised by Coalition established substantial
question of fact requiring resolution in hearing,
cammission said record should more fully reflect
its position; and directed general counsel to file
this motion with U.S. Court of Appeals, where
Coalition filed appeal. Ann. Oct. 22.

s KLRO(FM) San Diego—FCC granted Mulii
Casting Corp.. licensee of KLRD, waiver of *‘‘ma-
jor change” filing and grant fees in connection with
second “‘major change" application 1o modifly ex-
isting facilities. Action Nov, 6,

s WMRE(AM) Monroe, Ga.—Commission denied
application of James N, Williamson and Raymond
L. Dehler. joint venture, for interim authority to
operate WMRE. Final determination with respect to
applications for regular authority to operate station
is now in hearing status before commission. Three

applicants are Communily Broadcasting Co.
(WKUN[AM] Monroe), Messrs. Williamson and
Dehler, and Monroe Broadcasting. Action Nov. 6.

s *KCRH Nampa, Idaho—License canceled and
call letters deleted; renewal not filed. Ann. Nov. 6.

= WWWS-FM Saginaw. Mich.—Commission affirm-
ed its July 10 grant of application for assignmeny
of license of WWWS-FM from Clark Broadcasting
Co. to WWWS Radio Co. In affirming its grant,
commission denied petition by WAMM Inc.. lj-
censee of WAMM(AM) Flini, Mich.. for reconsid-
eration of that action. Action Nov. 6.

s KAVE(AM) Carlsbad, N.M.—License forfeited
and call letters deleted; renewal application not
fited. Ann. Nov. 7.

& *KENW-FM Portales,
and call letters deleted;
Nov. 6,

1 WNCN(FM) New York—FCC denied motion by
the WNCN Listeners Guild for stay of a proposed
change of format from classical 1o progressive rock
music for WNCN, It found that change involved
did not justify FCC intervention. Action Nov. 6,

N.M.—License canceled
renewal not filed. Ann.

Allocations

Actions
FCC took following actions on FM allocatlons;

» Boise, Idaho—Broadcast Bureau proposed amend-
ment to add chs. 286 and 282 as third and fourth
FM assignments to Boise. Action was in response
to petitions by Gem State Broadcasting Corp., li-
censee of KGEM(AM) Boise, and by KYME Broad-
casters, licensee of KYME(AM) Boise (Doc. 20222).
Action Nov, 5.

» New York—Broadcast Bureau proposed assign-
ment of ¢h. 269A to Southold and 296A to West-
hampton Beach or alternatively 269A to Center
Moriches and 296A to Westhampton Beach. Action
was in response to petitions by Peconic Bay Broad-
casting Corp. for assignment of ch. 269A 10 South-
old; East Coast Broadcasting Corp. for assignment
of same channel to Center Moriches; and MAC
Broadcasting Corp. for assignment of ch. 296A to
Westhampton Beach (Doc. 20223). Action Nov. 5.

Translators

Applications

8 Translator TV Inc., Estes Park, Colo—Seeks
ch. 67, rebroadcasting KYCU-TV Cheyenne, Wyo.
(BPTT-2715). Ann. Nov. 4.

® Starr WTVQ-TV Inc., Frankfort, Ky.—Seeks ch.
58, _rebroadcasting  WTVQ-TV Lexington, Ky.
(BPTT-2717). Ann. Nov. 4,

u Board of Cooperative Educational Services of
Schuyler-Chemung-Tioga Counties, Elmira. N.Y.—
Sceks ch. 58, rebroadceasting WSKG-TV Bingham-
ton, N.Y. (BPTT-2716). Ann. Nov. 4.

s Hoback Basin TV, Bondurant arca, Wyo.—Seeks
ch. 11, rebroadcasting KID-TV Idaho Falls, ldaho
(BPTTV-5164); and ch. 13, rebroadcasting KTWO-
TV Casper. Wyo. (BPTTV-5165). Ann. Nov. 4.

Actions

8 KTVF(TV) and KFAR-TV Fairbanks, Alaska—
Commission authorized Chief, Broadcast Bureau, to
waive rules as required and act upon 36 applica-
tions for CP's for translators by Northern Televi-
sion, licensee of KTVF, and Midnight Sun Broad-
casters, licensee of KFAR-TV. Translators will pro-
vide television service 10 remote construction camps
along 800-mile route of Alaska oil pipeline, from
7 to 10 am. and 7 10 10 p.m. KTVF and KFAR-
TV will provide programing. Action Nov. 6,

a KI3MX Lower Kalskag, Alaska—Broadcast Bu-
reau granted CP for translator on ch. 13, rebroad-
casting KYUK-TV Bethel, Alaska (BPTTV-5047),
Action Oct. 23.

u KOBID Tuluksak, Alaska — Broadcast Bureau
granted CP for translator on ch. R, rebroadcasting

SYUQIS-TV Bethel, Alaska (BPTTV-5046). Action
ct. a

u KO2HW Grand Valley, Colo.; Kn3DY Rulison,
Colo.—Broadcast Bureau granied CP’s for two new
translalors on (1) ch. 2, rebroadcasting KREX-TV
Grand Junction, Colo., and (2) ch. 3, rebroadcast-
ing KREX-TV Grand Junction {(BPTTV-5001-2).
Action Oct. 29.

u K68AS Libby, Mont.—Broadcast Bureau granted
CP for translator on ch. 68. rebroadcasling KSPS-
TV Spokane, Wash. (BPTT-2658). Action Oct. 23.

8 KO7LU Summit county and Park City; KOTLT
Coalville and adjacent area, all Utah—Broadcast
Bureau granted CP's for translators on ch. 7, re-
broadcasting KUED Sait Lake City (BRTTV-
5015-6). Action Oct. 21.

u KOSIE. KI10JB, KI12JM and K69AR Peoa and
Qakley, Utah—Broadcast Burea: granted CP for
translators on ch. B, rebroadeasting KUTV; ch.
10, rebroadcasting KCPX-TV; ch. 12, rebroadcast-
ing KSL-TV; ch. 69, rebroadcasting KUED, all
Salt &akeﬂCily (BPTTV-5017-9, BPTT-2643), Ac-
tion Oct. 21.

Cable

Applications

Following operators of cable TV systems requested
certificates of compliance, FCC announced Nov, 5
(lslau;)ns listed are TV signals proposed for car-
rlage):

® Greater Hartford CATV, 39 Russ St., Hartford,
Conn. 06106, for Manchester (CAC-4424), Gilaston-
bury (CAC-4425). Necwington (CAC-4426), Rocky
Hill (CAC-4427) and Wethersfield (CAC-4428), ail
Connecticut: Add WNEW-TV New York and de-
lete WPIX-TV New York.

8 Natchitoches Cable TV, 3027 S.E. Loop 323,
Tyler, Tex. 73701, for NMatchitoches. La. (CAC-
4450): Add KLAA-TV West Monroe, La.; KTVT
Ft. Worth; KHTV. KVRL Houston.

8 Winnfield Cable TV, 3027 S.E. Loop 323, Tyler,
Tex. 75701, for Winnfield, La. (CAC<4451): Add
KLAA-TY West Monroe. La.: KTVT, Fl. Worth:
KHTYV., KVRI. Houston.

u Cable Systems. 120 W, Merchant St., Audubon,
N.J. 08106, for Audubon Park (CAC-4429), Oaklyn
(CAC-4430) and Audubon (CAC-4431), all New
Jersey: KYW-TV, WPVI-TV, WCAU-TV, WPHL-
TV, WTAF-TV, WUHY-TV Philadelphia; WKBS-
TV Burlington, N_J.; WNJS Camden, N.J.; WHYY-
£VkWilrnington. Del.; WOR-TV, WPIX-TV New
ork.

® Laurens County Cablevision, Box 850, Laurens,
5.C. 29360, for Laurens county (CAC-4449): WAIM-
TV _Anderson, S.C.; WLOS-TV Asheville, N.C.;
WFBC.-TV, WNTV-TV, WGGS-TY Greenville,
5.C.; WSPA-TV Spartanburg, S5.C.; WRET-TV
Charlotte, N.C.; WTCG Atlanta.

® Ferrell O'Quinn, Box 387, Rockwood, Tenn.
37854, for Kingston. Tenn, (CAC-4447); WATE-
TV, WBIR-TV, WTVK Knoxville, Tenn.; WSJK-
TV Sneedville, Tenn.; WRCB-TV, WTVC, WDEF-
;['V. WRIP-TV, WTCI Chattanooga; WTCG At-
anta.

8 Bloomington Cable Co., Box 988, Port Lavaca,
Tex, 77979, for Bloomington, Tex. (CAC-4079):
Delete  KPRC-TV, KHOU-TV Houston; KZTV,

KRIS-TV Corpus Christi, Tex., and add KHTV
Houston.

s Elgin Cablevisiun Co., 516 Ninth Si. N., Texas
City, Tex. 77590, for Elgin, Tex. (CAC-4433):

KTBC-TV, KVUE, KTVV Austin, Tex.; KLRN
San Antonio, Tex.; KNCT Belion, Tex.; KCEN-
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TV Temple, Tex.; KWTX-TV Waco. Tex.; KTVT
Ft. Worth; KWEX-TV San Antonio, Tex.

® Texas Cablevision, 26 W. Concho 5t., San An-
gelo, Tex. 01, for Winters, Tex. (CAC-4423):
KRBC-TV_ Abilene, Tex.; KTXS-TV Sweetwater,
Tex.; KCTV San Angelo, Tex.; WFAA-TV, KERA-
TV Dailas; KTVT Ft. Worth.

u Clearview TV Cable of Enumclaw, Box 156, Au-
burn, Wash. 98002, for Kent (CAC-4434) and King
county (CAC-4435), both Washington: Add KTPS
Tacoma, Wash.; KPEC-TV Lakewood Center,
Wash.; and for Eastridge (CA€-4436), Auburn
(CAC-4437), Algona (CAC-4438), Pacific (CAC-
4439), Orting (CAC-4440), Enumclaw (CAC-4441),
King county (CAC-4442), Buckley (CAC-4443),
Black Diamond (CAC-4444), Maple Valley (CAC-
4445) and Pierce county (CAC-4446), all Washing-
ton: Add KTPS-TV Tacoma, Wash.; KPEC-TV
Lakewood Center, Wash.; KPTV Portland, Ore.,
and delete KVOS-TV Bellingham, Wash.

u Potoma¢ Valley Television Co., 100 S. Liberty
St., Cumberland, Md. 21502, for Moorefield, W. Va.
(CAC-4448): Add *WMPB Baliimore.

® Warner Cable of Fox River Valley, 75 Rocke-
feller Plaza, New York 10019. for Oshkosh, Wis.
(CAC-4432): Add WFLD-TV, WSNS Chicago.

Certification actions

8 Marion county, Fla.—FCC granted application of
Foxwood Farms for certificate of compliance to
begin cable service in unincorporated areas of
Marion county. Proposed cable system is located
in Gainesville smaller TV market. Foxwood pro-
posed to carry WESH-TV Daytona Beach; WDBO-
TV, WFTYV, both Orlando; and *WUFT and WCJB
Gainesville, all Florida. Action Nov. 6.

u Naalchu and Pahala, Hawaii—Commission grant-
ed applications of Camp Inc. lo provide cable serv-
ice fo Naalehu and to substitute signals on its exist-
ing system at Pahala. Camp proposes to provide its
subscribers with *KO4FE, KPUA-TV, KHAW-TV,
and KHVO, all Hilo, Hawaii (CAC-2182, 4182).
Action Nov. 6.

8 Brunswick, Md.—Commission granted application
of Brunswick Cablevision for certificate of compli-
ance to begin cable service at Brunswick. Brups-
wick is located in Hagerstown smaller TV market.
Cablevision proposed to carry WHAG-TY Hagers-
town; WRC-TV, WTTG, WMAL-TV, WTOP-TV
and *WETA-TV Washington; and WMAR-TV.
WBAL-TV, WIZ-TV and *WMPB Baltimore. Ac-
tion Nov. 6.

u Ashley borough, Pa.—Commission granted Serv-
ice Electric Cable TV certificate of compliance to
add signals to its existing cable system serving
Ashley borough. located in Wilkes-Barre-Scranton-
Pa., major TV market. Service Electric sought
certification to add WOR-TV and WPIX New York
and WPHL-TV Philadelphia. Action Oct. 31.

® Pennsylvania—FCC denied applications of Serv-
ice Electric Cable TV for certificates of compliance
to begin operating cable systems in five Pennsyl-
vania communities. Service Electric had proposed
cable operations in Courtdale borough, Sugar
Notch borough, Fairview townshlp., Wright town-
ship and Edwardsville borough. all located in
Wilkes-Barre-Scranton major TV market. Objec-
tions filed by Scranton Broadcasters, licensee of
WDAU-TV, and WBRE-TV Inc., licensee of
WBRE-TV. both Scranton, alleged that Service
Electric repcatedly violated FCC rules. Action Oct.

.

Other actions

8 San Joaquin, Calif.—Commission directed Lodi
Cable 1o file application for certificate of compli-
ance for its cable system serving unincorporated
areas of San Joaquin county. Action Nov. 6

» Madison county, IIl.—FCC granted request of
Madison County Cablevision for special temporary
authorization to begin cable service in four unin-
corporated areas of Madison county, Ill. Commis-
sion also granted Madison County Cablevision’s
request 10 provide shared use of access channels
to seven communities on temporary basis where it
has already received, or has pending. certificates of
compliance. Action Oct. 25.

= Minot Air Force Base, N.D.—Commission grant-
ed rcquest of Souris Valley Cable TV for special
temporary authorization to begin cable service at
Minot Air Force Base, N.D. Action Nov. 6.

In contest

® Johnstown, Pa. and Trenton, N.J.—FCC resched-
uled oral argument on whether Teleprompter Corp.
is disqualified from operating cable systems in
Trenton and Johnstown to Jan. 14, 1975 (Docs.
20107-8). Action Nov. 6,

8 Pennsylvania—FCC ordered hearing into allega-
tions of non-compliance by Service Electric Cable
TV and i3 other Pennsylvania cable systems. All
14 systems are owned and operated by John Wal-
son. Allegations involve signal carriage, expansion
of exl;t}ng systems inlo new communities, program
exclusivity protection and single-channel carriage
(Doc. 20218). Action Oct. 31.



Classified Advertising

See last page of Classified Section for rates,
closing dates, box numbers and other detaifs.

RADIO

Help Wanted Management

Experienced Salesperson, ready to manage small mar-
kei, five person sales department. Upper Midwest.
Salary and override. Start after holidays. We've got
growing pains. Box M-30, BROADCASTING.

General Manager for major market eastern city. Must
be very sales oriented and creative, head sales force
of six. From 324,000 to $27,000 plus 3% on over-
all collections. Send picture and resume to Box M-127,
BROADCASTING.

Participation for qualifled individval interested in
starting new station. Must be experienced in FCC
filings, program formats, and station operations. Box

M-136, BROADCASTING.

Sales-oriented Manager for Pacific Northwest country

western daytimer. Excellent opportunity. Salary and

c%rﬂiuéon. Send resume to Box M-174, BROAD-
NG.

Station Manager, 100,000 watt, FM, educational ra-
dio station. Supervise full and part-time staff and
practicom students; administer budget and grants;
continue development of college credit instructional
programs pivs news, weather, farm, sports, and pub-
lic affairs programing. As instructor, teach radio
production and broadcasting classes. Desire experi-
enced broadcaster with master’s degree; salary com-
mensyrate with educational background and experi-
ence. Closing date is December 31, 1974. This institu.
tion actively follows the policy of nondiscrimina-
tion on the basis of race, color, religion, or national
origin in regard to all employment practices. Apply
to: Public Relations Director, Central Missouri State
University, Warrensburg, MO 64093.

Are you a young, eager family individual ready for
small station management? If you have great refer-
ences (we’'ll check them) and minimum five years
experience, we may have a future for you. Tri/

Media Communications, P.O. Box 4102, San Fer-
nando, CA 91342,
Satellite Radio Sivdio. Entirely new concept in

broadcasting. Operate your own radio studio over
a top AM radio facility either in Rochester, or
Buffalo, N.Y., with an investment less than $5,000,
not $2,000,000, Will require top DJ and sales force
with proven time sales record. What are your quali-
fications? Gordon P. Brown, 250 East Avenve,
Rochester, NY 14604.

Help Wanted Sales

Immediate opening for experienced saleés manager
for pioneer, prestige midwestern clear channel sta-
tion and sister FM station. Send complete resume to
Box M-116, BROADCASTING.

Somewhere in the broadcast indusiry there is &
salesperson or sales manager that would like to
come to the midwest and become the local sales
manager for a sovl station in the market of 500,000.
We suggest this p-rson should be under 40 years
old. Must be able to sell, must be able to motivate
at least two other salesmen. Must be the kind of
sales manager that is motivated by money. This
position will bring up to 25,000 per year to the
right person, plus fringe benefits including strong
retirement plan. Send complete resume including
recent photo to Box M-117, BROADCASTING.

Northsast Group needs aggressive, take-charge Sales
Manager for AM-FM combination. Local sales de-
velopmen: and meanagement potential & must. Live
and work where air is still air and money isn't
bad either. 1520K. More if job gets done. Equal
QOpportunity-Affirmative Action Employer. Box M-121,
BROADCASTING.

Help Wanted Sales
Continued

Experienced, aggressive salesperson wanted by full
time, top rated progressive FM for unique oppor-
tunity in college town. Rasume, references, salary
requirements. WVBR/FM, 227 Linden Avenue, Ithaca,
N.Y. 14850. No calls.

Sales Manager, Young, Active. Draw plus override
for California station. Call Ms. Erdmann (collect)
301.652-7707. .

Sales Pro—MOR, heavy sports and news profile. South-
ern lllinois University within exclusive sales terri-
tory. Station broadcasts SIU Sports. Beautiful growth
ares, excellent recreational, shopping facilities. Great
opportunity for successful salesperson with expanding
radio grovp. EQOE/M-F. Call Charlie Powers, President,
415-376-0397. P.O. Box 68, Moraga, CA 94556,

Help Wanted Announcers

Mature, experienced person desired for news and di
combination sition. MOR adult format. Secondary
New England market. Equal opportunity employer.
Box K-167, BROADCASTING.

Announcer, Maryland country station. Will train
talented beginner. Also, opening for salesperson
or combo position: Announcer-Salesperson. Box M-
153, BROADCASTING.

Midwest medium marke! contemporary AM looking
for experienced personality for fast moving creative
evening show. First ticket. 1f yow sound like a pro
send resume and references. Box M-165, BROAD-
CASTING.

Ready for PD? You may be our person. Mid-West
news and talk station. Box M-175, BROADCASTING.

Radio as a career? Willing to learn all facets of
radio? Married persons preferred. First ticket re-
quired. 1f interested contact program director, Art
Brooks, KPOW, Box 94B, Powell, WY 82435, An
equal opportunity Employer.

WCRE Cheraw, $.C. needs a good announcer. Good
pay and working conditions. Must have a good
voice. Will consider a beginner. Call Mike Orr at
803-537-7887 or write P.O. Box 631, Cheraw, SC
29520. No collect calls accepted.

Small market MOR Contemporary station has imme-
diate opening for announcer with News and DJ ex-
perience. Five day, 40 hour week, Include tape,
references and salary requirements. WESB Radio, 43
!I\Jl\ain St., Bradford, PA 16701, ¢/o Wm. Winn, Prog.
.

Need contemporary jock for one of the biggest
sounding medium markets around. Salary plus bene-
fits. Send tape and resume to Richard Coolman,
program director, WGOM, Box 538, Marion, IN
46952.

Opportunity of a lifetime. Number one station for
28 years. Contemporary music. Experienced anncun-
cer with creative production ability. Send tape and
resume to: Robert McKay, I1l.,, WKRM, P.O. Box
13, Columbia, TN 38401.

Northeast country music giant, WOKO Albany-Sche-
nectady-Troy wants to hear from a mature, experi-
enced, hard working country pro who can do it all
and is looking for a solid station group with a future.
Responses confidantial. AA/EOE. William A. Musser,
General Manager, 41 State St., Albany, NY 12201.

Eastern medium market AM station. Immediate open.
ing for talented afternoon individval. Engineering
duties require Ist ticket. Send fape and resume to:
WSER, P.O. Box 3B, Elkton, MD 21921.

Five Figure Salary, for creative, entertaining morn-
ina personality. 24 hour mod.country offers great

Sales Manager for major eastern city suburban sta-
tion. To lead staff of three and make agency calls.
From $13,000 to $15000 to start against 15%
comm. Send picture and resume 1o Box M.126,
BROADCASTING.

for right person. Strong production neces-
sary. No beginners please. Free hospital, dental, life
insurance and vyearly bonus at Christmas. Non-
retvrnable tape and resume to Mike Malone, WUNI
Radio, P.O. Box 4614 Mobile, AL 36604. An Equal
Opportunity Employer,

Top contemporary in medium market is seeking
knowledgeable, aggressive salesperson. Opening in
3 to & months, created by promotion within com-
pany. Take over existing list. Resume, sales record
and references in first lefter. Box M-130, BROAD-
CASTING.

"Bread,”” fringes, good facilities, good people and
a #1 station are what you want—right? I'll give you
that in ezchan]ge for '"dynamite’” production and
good airwork. Tapes and resumes to Johm Harmon,
WVOJ 1435 Ellis Road, S. Jacksonville, FL 32205,
904-388-0756 E.O.E.

WHRT Hartselle, AL and KPXE Liberty, TX needs
aggressive, sharp radio sales people. WiIIin? to work
and grow with a chain. Write or call Wally Sparks,
WHRT, Longhorn Pass, Hartselle, AL, 205.773-2558.

New radio station needs air talent. FM stereocon-
temporary format. 2 station mkt. serving 150,000,
Send air check & resume to Scantland Broadcasting,
Box 358, Marion, OH,

Help Wanted Technical

Chief Enginesr northeast kilowatt AM. Maintenance,
repair; iransmitting, remote control, audic equipment.
Strictly engineering, no announcing, board. Adult
stmosphere. We'll wait ‘1il after Christmas for right
individval if necessary. Send resume, salary. Box K-
189, BROADCASTING.

AM-FM facility in Rocky Mountain West seeks full-
time Chief Engineer. Must have directional and auto-
mation experience. No air work. Send resume with ex-
perience, references, salary requirements and recent
photo to: Box K-204, BROADCASTING.

Chief Engineer for AM, automated FM. Some an-
nouncing. $650.00 month to start. Upper midwest.
Box M-31, BROADCASTING.

Opening now for tech person experienced with AM
and FM proofs, maintenance, stc. Also will need some
knowledge of automation. Salary depends on ability
and/or experience. Box M-72, BROADCASTING.

Chief Engineer, experienced in proof, FCC, mainte-
nance, managing men and construction, for Indiana,
OChio, Kentucky area station. AM-FM-automation etc.
Box M-170, BROADCASTING.

America’s northernmost radio station needs a chief
engineer. We're Alaska’s newest public AM station
and our listeners, spread all over northwest Alaska,
depend on us for news, information, and lots of
lively entertsinment. If you would like to keep our
5 KW installation in good shape, pull a board shift,
and become a part of our young and congenial staff,
we'd like to hear from you. Write to: Alex Hills,
KOTZ Radio, Box 7B, Kotzebue, AK 99752.

Enginser, $150.00 a week, WPRT Radio. Telephone
606-886-2050 or 606-886-6191. D. C, Stephens, owner.

Midwest 4 station AM-FM group seeks First Class
Engineer for full time AM for studio and transmitter
maintenance and operation. No announcing required.
Excellent fringe beneflts including hospitalization, life
insurance, and profit sharing. Send resume including
salary requirements 1o Vie Voss, Chief Engineer,
WWCA, 545 Broadway, Gary, IN.

Wanted chief engineer. Must be tops in character and
ability. Big gospel AM station in southwest. Send
resume fo Box 5283, Longview, TX 75801.

Chief engineer for AM-FM. Send resume c/o Ralph
Carlson, Box 7760, Salt Lake City, UT B4107.

Young chief engineer with references, first phone,
who Joves to shape up audio, maintain 500-watt
non-directional AM, willing to work board (no
announcing) and put proposed Class C FM on air.
Movuntain  West City. TRI/Media Communications,
P.Q. Box 4102, San Fernando, CA 91342.

Help Wanted News

Newscaster needed for 10,000 watt Radio Station
Mid-South. Top 100 Market. Requirements: imagina-
tion, inventiveness and ability to work with manage-
ment. An Equal Employment Opportunity Station,
Interested, Box M-43 BROADCASTING.

News person wanted to take charge of western
Massachusetts 2-man news department at a station
where local news is the most important product
of the station. Rush resume to Box M-154, BROAD-
CASTING.

Top-Rate adult station in Midwest expanding news
staff needs high-caliber newspeople. Top earnings in
market area, plus guaranteed pay hike, plus fully
paid fringe benefits. Send tage and resume to News
Director, KBCM Radio, Box 1737, Sicux City, 1A 51108,

Wanted—2 professional newspeople with heavy back-
ground in the following areas. Delivery, adlib, mobile
reporting and digging. Send samples of your work in
the above areas to Mike Anthony, News Director,
KLAK AM.FM, 7075 West Hampden, Denver, CO
80227. Equal Opportunity Employer.

Wanted: News Director for small to medium market.
Fair pay but excellent opportunity for current news-
person to expand in supervisory capacity. Air check
and resume required and telephone call. No collect
502.583-2676.

New radie station needs News Dir. FM stareo-con-
temporary format. 2 station mkt. serving 150,000.
Send air check & resume to Scantland Broadcasting,
Box 358, Marion, OH.
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Help Wanted Programing,
Production, Others

Top-rated contemporary station in major market |ook-
ing tor an exceptional, promotion.minded program
director. Must be thoroughly knowledgeable of the
musi¢ scene today. A superb administrator and air
personality with a proven success story. Compen-
sation in excess of $40,000, Include detailed resume
with first letter. Everything held in strictest con-
fidence. Equal Opportunity Employer. Box M-169,
BROADCASTING.

Service-information station needs qualified progrem
director. News, sports, farm, talk, PA, opportunity.
Adult MOR. Life quality—good. WILO AM/FM,
Frankfort, IN 45041,

Farm Broadcaster for midwestern network. Produce
and air early morning farm show. Need strong farm
knowledge, and broadcasting experience. Send tape,
resume, and salary requirements 1o: Dennis Feicke,
P.O. Box 2901, Bleomington, IL 61701.

Radio Program Producer. Experienced, creative pro-
duction engineering skills, knowledge rock music
and good voice required. 212-585-2717.

Broadcast journalism teacher starting Fall 1975 for
new professional program in integrating predomi-
nantly Black uwniversity in Florida capital. Expertise
in television, radic news reporting, public affairs
programing, TV newsfilm essential. Ph.D. desirable;
4 years radio-TV news experience mandatory. Rank,
salary negotiable bur $13,500 base for assistant pro-
fessor (9 months). Equal Opportunity and Affirma-
tive Action Employer. Contact Robert Ruggles, Chair-
man, Journalism, Box 14, Florida A and M University,
Tallshassee, FL 32307.

Situations Wanted Management

Major Market General Manager, young, energetic,
experienced. Presently employed, impeccable back-
ground. Strong local and national sales experience,
programing, FCC rules, promotion, the works. Take
charge guy. Box M-46, BROADCASTING.

Experienced Radio Broadcaster. Div. VP of major
group, GM of Top 50 mkt. station, GSM national rep.
firm, AE at NYC station, sales development/promotion
for leading TV rep. and NYC TV independent. Ex-
cellent record. Solid, dependable performance. Desire
meaningful management/sales post with group or
major station, New England/Eastern Seaboard pre-
ferred. Box M-47, BROADCASTING.

Christian Manager seeks station with owners first
purpose to serve the Lord. 10 years experience. Box
M-69, BROADCASTING.

MOR/Modern Country PD with proven record and
major market numbers. Box M-88, BROADCASTING.

Former, prominent Alabama broadcaster desires re-
location in Dixie radio. Thoraughly experienced in
all phases. Have first. Mature, reliable, stable. Take
charge or work with reputable operator. Box M-138,
BROADCASTING.

Station owner, market 10,000-15,000. Do you need
top radio man like you? Interested in bottom line—
strong sales, management, programming, engineer-
ing, background, | have sold »ll progrem concepts
including modern country. Work with you. Looking
for a real pro, solvent with cash? Let's talk. Box
M-149, BROADCASTING.

Manager, salesman, engineer and automation con-
sultant seeking new challenge. Experienced in small
medium and large markets so location is not as
important as opportunity. |deal situation would be
chain operation but all opportunities considered and
all inquiries answered so tell me approximately what
you are looking for in first letter. Box M-150,
BROADCASTING.

Top bllling AE desires radio sales management po-
sition. 4 years experience top 20 market, major group,
degree, mass media, marketing, ist phone, married,
26. Box M-163, BROADCASTING.

Situations Wanted Sales

Radio Sales Pro 4 years nat’l. sales exp. Previoys
agency buying exp. Seeking station that needs ag-
gressive young sales manager, salesman in N.E.
Box M.113, BROADCASTING.

Young aggressive college gradvate wants to relocate
in your citv. Radio experience in top 10 merket.
Agency and direct client exposure. Inquire: Box
M-124, BROADCASTING.

Beautiful music expert desires sales meanagement.
South-Southeast. References. Box M-137, BROAD-
CASTING.

Sales absolutely, veteran producer medium market
former station manager, prefer street to office, re-
newals more important than Ist sale, top references:
reasonable, presentlv employed. Need help. Call C.
Jackson B812-825.5807, or write: 3739 Plaza Dr.
8loomington, IN 47401.

Situations Wanted Announcers

DJ, 3rd phone, tight board, good news and ¢

Situations Wanted Technical
Continued

al
":ialG;, ready now, anywhere. Box H.5, BROADCAST.
NG.

FM personality with first phone and major market
experience can make you a2 winner, Box .52,
BROADCASTING.

Announcer longs to return to New York. Experienced.
Knewledge of standard music extensive. Good music
preferred. Box M-114, BROADCASTING.

DJ-1st phone, A.A. Journalism, B.A. Broadcasting,
innovative productions, excellent news, humor and
rap. Tried TV but not impressed, need radio gig.
415-726-6217 or Box M-129, BROADCASTING.

Country jock. Fast pace modern country. Pro sound,
looking for permanent and advancement. 28 yrs.
Have third. Now working 5 am mornings 5 kw AM.
Prefer nights at small to medium station with
reaching power. Board work, interviewing, sales,
commercial writing, work fact sheet, live, remotes.
Inquire only if you like people. Box M-144, BROAD-
CASTING.

100, 3, 1.”” Experienced Music Director/DJ seeking
similar position with “Hot 100 Country’’ station.
3rd endorsed, #1 rated. Co-operative, creative. Long
air shift preferred. Box M-159, BROADCASTING.

Young aggressive announcer. Seeking his first job.
Third phone, endorsed, will relocate. Edward Hallis-
sey, 514 West Road, Ridley Park, PA 19078. 1-215-
833-1948.

Personality announcer wants to relocate. 13 yrs. ex-
perience. DJ show and/or sports desired. Family
man, no drifter. 616-846 2139.

Experienced, well trained with third endorsed, Eagle
Scout, excellent references. Will relocate. Preferable
southern Michigan or Florida. Gary Eaken, 313-398-
8785,

52 and ignoredl Can you use twenty five years back-
ground? Big bands to Montavani. Broadway, Holly-
wood, etc. Glenn Martin, 811 Tennessee Ave., Fort
Wayne, IN 219-436-8781 First phone.

Experienced first phone, er, sales ori ‘J,
professional sound, conscientious, dependable. Bill
Hannen, Prior Lake MN. 55372, 612-447-2835.

Jock/Newszman. Dependable, versatile, aggressive,
experienced. Tight board. 3rd endorsed. L. Walters,
212.496-456%, 18V2 Monaco Pl. Brooklyn, NY 11233

Enoi "
9 0
medium market station
sound. Honest,
experience. Box

ing p with small/
that wishes an improved
ambitious and dependable. 8 yrs.
M-151, BROADCASTING.

Married, 23, first phone, desires position as switcher
or MC. Willing to relocate anywhere, available Dec..
Jan. Resume on request. Box M-168, BROADCASTING.

Young, experienced Chief looking for work in medium
market nesr college for part time masters study.
First phone, B.S., married. Now working in major
market. Phil Heitmanek, 46 Stonegate, LaGrange
Park, IL 60525,

Situations Wanted News

12 years in journalism, broadcasting. Former news
director and network radio correspondent prefers
news direcior slot. Strong on local news, self starter.

Can do it sll. Box M-34, BROADCASTING.

Aggressive news director. 19 years varled experience
in news & public affairs, diplomatic adminlstrator,
excellent editorialist, stable, top references, authora-
tive bass delivery, perfect pronounciation In six lan-
guages. Would like to talk with manager who
considers news a saleable commodity & not a
programing by-product. What can you offer? Box
M-38, BROADCASTING.

Newsperson, good writing, great delivery, looking
for 1st break. College grad., relocate. gox M-90,
BROADCASTING.

Skilled newsman, producer, writer. 3 yrs. experience
plus Matsters Degree. Seeking serious medium market
news operation. |‘m your hardworking, dedicated
professional. Box M-97, BROADCASTING.

Mr. Ststion Manager, if you really care about your
major-medivm market station, and how it sound:.
You need a lake charge news director, with over
15 years experience. 1st phona. Consider telephone
talk show. Box M-110, BROADCASTING.

Sports director, pbp all sports. Looking for the
station that respects sports. Experience on the high
school and college level. Experienced jock and news

too. Box M-141, BROADCASTING.
Sports. Sports-News Combo. Four yrs. commercial
experience, Proven football, basketball, hockey,

baseball pbp. Entertaining commentaries. Actualities
advocate. Box M-164, BROADCASTING.

Contemporary/Top 40, Midwest or? Experience, music,
news, some PBP. Good production, personnlug, with
3rd endorsed. 27, married. Joe West, 524 Oglesby
Ave., Calumer City, 1L 60409-312-891-1258.

First Phone, pleasant voice, will relocate, 24, 2 years
experience. Desire progressive, will give 100% to
any format. Rich Williams, 458 Highcrest Dr., Wil-
mette, |L 1.

Looking for Contemporary MOR or Top 40, Up tempo,
conversational approach. Eight years experience, good
production, first. Dick Houser, 5421 Fifth Avenue, Fort
Myers, FL 33901.

Announcer, looking for first break. Good news, com-
mercials, production, tight board, will relocate. Tom
Giambg;ne, 2570 Poplar St., Bronx, NY 10461. 212-

No mature pro, 13 years experience. 7 in
present position near NYC. Can do it all, including
public affairs. Looking for position in established
news dept. Box M.167, BROADCASTING.

News orisnted Elkins Grad. Will accept additional
duties. College degree. 1st phone. Prefer Colorado/
western U.S, Dave Tanin. 11819 Washington, North-
glenn, CO 80233. 303-451-7041,

Young aggressive newsman with major market ex-
perience looking for news and sports pbp west or
southwest. Jim 303-798-6185.

Experisnced radio journalist seeks position in radio
or TV news. BSJ Steve Daggers, 6171 North Sheridan,
Chicago 60660. 312.761-2456.

Young woman with first phone locking for news
position in_ D.C. area. Experienced. Nancy Wood,
612-645-2250.

Young, pleasant persomality. 1st phone engineer at
TV, radio station. Also production, authoritative news,
believable commercials and weather. College radio
experience. Willing to accept a challenge. Single,
can relocate, Tape, rasume ilable. Contact tha
Warner at 12 White Oak Drive, Livingsion, NJ 07039
or call 201-992-0802.

Send me in Coach! 4 years play-by-play major uni-
versity, sports director; newsroom and fleld reporting,
tight board, 3rd Endorsed, what more can | say? |
produce! Ernie Singer, 604 Doane Ave., Claremont,
CA 91711, 714.624-0380 (weekdays 714-623-5525).

Situations Wanted Technical

Group chisf, 25 years experience, AM, DA, FM,
stereo, remote control, automation, ei¢., deskres
change to the south. Would consider field rep. or
equipment sales. Box M-41, BROADCASTING.

Chief engineer, experienced AM-DA, FM, SCA, Tv.
Strong on troubleshooting, installation, both trans-
mitter and studio. Eastern market preferred. Box
M-118, BROADCASTING.

Hard-working, cooperative newsman, pbp, sports, 1st
phone, degree, married, willing to relocate, write
1661 Sacramenlo, #1, San Francisco, CA or phone
415-776-3231.

Sports, combo desired in midwest or midsouth. B.A.,
7 years experience, stable, talented at PBP tight
board, also MD. Chuck Smith, 506 Blane, Hopkins-
ville, KY 42240, ¢sll 502-8856-8309.

Sportscaster with entertaining ability to bring the
people to the sports world. 3 years PBP experience
in football, basketball, hockey, baseball. Vast, diversi-
fled knowledge for talk shows, interviews or news.
College grad,, 3rd endorsed, will relocata, available
now. Peter Cooney, 34 Tanager Rd. Attleboro, MA
02703 or call 617-222.4796 today|

Situations Wanted Programing,
Production, Others

8 vyear radio pro looking for off air program/
operations manager position at adult contemporary
MOR or rocker. Good broadcasters in medium or
major markets only. All replies held in strict confi-

dence. Box M-142 BROADCASTING.

Group T.D. or Major Market Chief. Eight vyears
broadcast experience including field engineer with
major equipment manufacture and management posi.
tion. Expertise in FM from maintenance to planning

and FCC filings. Box M-123, BROADCASTING,

First phone professional looking for program director
position at Contemporary station. Nea‘:fy five years
experience in all areas including Music Director and
sales. Contract Henry Kastell, 1204 Hawk Avenve,
Virginia Beach, VA 23456, 804-427-6475.
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Situations Wanted Programing,
Production, Others Continued

Help Wanted News
Continued

Contemporary Top-40. Program director, DJ, MD. 13
years experience, medium market. Kris Shay, 513
274-1609.

Creative Producer, commercials, promos, and specials.
Polished, innovative production, strong on writing.
Additional plus: experienced extra voice to avgment
overall air sound. Interested in a contemporary Wast
Coast radio station with a hankering for cra¥rsman-
ship, B15-286-7754.

TELEVISION

Ancher. Wisconsin VHF looking for Producer-Anchor
for top-rated 10 PM News. Send complete resume
and salary requirements. E.O.E. Box M-§1, BROAD-
CASTING.

Wanted: Exporienced news producer to assemble
6.00 p.m. cast now getting a 74 ADI| share, Edit
wire, handle mail and telephone, participate in story
conferences, coordinate eassignments. You'll be the
capstone in 3 small market newsroom devoted to
more than shovel sessions and ribbon cuttings, [f
you care about quality news and can handle the in-
nouse details, send your resume and salary require-
ments 10 Box M-108, BROADCASTING.

Help Wanted Management

Promotion manager, ready to move up to top 15
market. Strong on-a3ir required. Box M-133, BROAD-
CASTING.

Help Wanted Sales

Experienced retail TV executive salesperson to fill
immediate opening in large Northeast Market. An
equal opportunity employer. Box M.77, BROADCAST-
ING.

Help Wanted Announcers

Strong, authoritative newscaster announcer wanted for
top station in well known midwest top 50 market,
Confidential replies to Box M-157, BROADCASTING.

Help Wanted Technical

Videotape Expert needed in top 15 market in North-
east by major group brosdcaster. Must be experienced
in videotape maintenance and editing. Prefer experi-
ence on RCA equipment, Good salary for right indi-
vidual. Excellent tringe benefits. Equal Opportunit
Employer. Send resume to Box M-48, BROADCAST-
ING,

Needed At Once, Top 10 market UHF seeks Air
Operations Engineer with active “‘Hands-On” switch-
ing experience. Able to operate 2'' VTR's, cameras
and film chains. Must have 1st phone license MOR
salary offered. Equal Opportunity Employer. Box M-
104, BROADCASTING.

Wanted: Chief Engineer for small
southeast, Good benefits. Need
M-128, BROADCASTING.

UHF  station in
immediately. Box

Chisf engineer, ready to move up to top 15 market.
Strong labor relations skills required. Box M-134,
BROADCASTING.

Excellent opportunity for Maintenancé Engineer. Mini-
mum five years exper., good educ., background. Job
includes all phases, TV, AM and FM. Write or call
gharéasoAbel, KFMB, 1405 Fifth Avenue, San Diego,
A 92101,

Accepting applications for control room operator-
technicians with first class license. Experienced or
will consider recent broadcast or technical school
graduastes as trainees. Contact chief engineer, WCOV-
TV, P.O. Box 2505, Montgomery, AL 346105. Phone
205-288-7020. Equal opp. employer.

Videco onginesr for SUNY 2 year college irg Upstate
e

New York. Should have experience in mair

Wanted: News dir/anchor to lead talented 10-man
news department in single station market. Need
seasoned pro tired of metro hassle, and pressure
to fill scréeen with schlock and dancing girls. Stron
management support and creative latitude. $12,
to start in pleasant University town. Send resume to
Box M-102, BROADCASTING.

Upper midwest medium size station wants news-
person who can anchor, organize and coordinate
news dep!l. Must be a worker, Salery based on ex-
perience., Send photo, resume & references to Box
M-146, BROADCASIING.

Strong, authoritative newscaster wanted for top sta-
tion in well known midwest top 50 market. Replies,
strictly confidential, to Box M-156, BROADCASIING.

Needed nowl Medium size station in upper midwest
needs versatile announcer to do Sports/Weather
and some news. Send VIR (or phote & audio 1ape) to:

General Manager, KXON-TV, P.O. Box 1049, Mitchell,

SD 57301,

Help Wanted Programing,
Production, Others

General Manager: Strong entrepreneurial type-proven
ability for all aspects of fast growing small inde-
pendent. Part ownership, other incentives for right
person. Seénd salary requirements, complete resume.
Box M-44, BROADCASTING.

Midwest medivm market UHF net affiliate needs
young aggressive program director. Must have follow
through, creative ideas, and the ability to direct our
greatest asset, people. Send resume and salary re-
quirements to Box M-85, BROADCASTING.

Preduction manager, ready to move uvp to top 15

market. Defail commercial production experience
required. Box M-135, BROADCASTING.

An over 100 station in the southeast has an opening
for a creative services director. This is a demand-
ing job that requires a person with above average
leadership abiliti¢s and experience in television writ
ing, 16 mm. and 35 mm. filming, and videotage
production. Must be a good organizer to obtain the
maximum output from the people and equipment in
the department. Salary open. An equal employment
opportunity employer. Box M-152, BROADCASTING.

Group-owned, top-50 market, network affiliate is
sesking experienced, qualified person to manage
promotion department. Must know sales and audi-
ence promotion, have ideas, understend ratings and
research and be able to administer department, plan
end execute campaigns, budget and produce results.
If you're an assistant and want to be top banana,
send resume, samples, photo, details to Box M-158,
BROADCASTING.

and production operations of VIR, studio, RF dis-
tribution systems and willingness to work with
technical students. First phone reguired. Salary
9,000 plus, negotiable depending on experience,
plus benefits. Contact Daniel Labeille, Auvburn Com-
munity College, Auburn, NY 13021. 315-253-6508.

Opening for Studic and Transmitter Engineers. Ex-
cellent working conditions. Paid vacation, holidays
and sick leave, Located in the Garden City of the
South, home of the Masters Golf Tournament, Au-
gusta, Georgia. Send resume to Chief Engineer, Post
Office Box 6068, North Augusta, SC 29841,

Maintenancs and operations engineer needed for Uni-
versity color television production center, Equipment
includes;: Ampex 12008, GE color cameras, digital
switchers with grass valley effects. Send resume and
salary expectations to: Dr. Charles Anderson, Director

Medin Services, Academic Complex, Western Ken-
tucky University, Bowling Green, KY 42101. Western
Kentucky University is an equal opportunity employer.

Help Wanted News

Newsperson: Recent journalism grad interested in
becoming TV field reporter. Standards high, hours
long, opportuni'; superb, An equal opportunity em-
ployer. Box M-12, BROADCASTING.

On-air promotion. Good video, graphic technique,
will also handle radio, some print. Call Al Callahan,
WCPO-TV Cincinnati, 513-721-9900. EOE M/F

Situations Wanted Management

Marketing oriented GSM seeks sales management
challenge. Eight years of 30% plus annual revenue
increases in major and small market. Aggressive,
people motivator. Box M-111, BROADCASTING.

Hard Selling general sales manager. Considerable
experience in all station and rep operations. Seeks
new opportunities and challenges. Prefer top 50
market. Box M-140, BROADCASTING.

General Manager with strong production; program
background. Sales exp. includes station and Rep.
Have put 3 V’'s on air in last § years. One Indie
and two ABC net operations. |If you need help in
any department, contact me. My references can
stand the test. Box M-173, BROADCASTING.

Managemant/Engineering/Sales. 14 years experience,
television broadcasting and cable television engi-
neering. Managemenf and sales, design, construction,
maintenance, VHF/UHF, AM/FM and Cable TV. Ist
FCC. ASEE, $20K plus. Phone 404.778-8316 or write
P.O. Box 296, Cornelia, GA 30531.

Situations Wanted Sales

at sales development.

Strong in all phases. Great
radio-TV 20 years.

Have computer background. In
Box M-162, BROADCASTING.

Situations Wanted Technical

First phone, radic endorsement, color operations
and maintenance experience. Resumeas, All offers
considered, Box M-i43, BROADCASTING.
Chief enginesr, BSEE, 15 years experience. Prefer
west coast. Box M:160, BROADCASTING.

Situations Wanted News

Experienced female reporter. QRO prodycer medium
market reporter. Young, free to travel. | want a hard-
working job with a dedicated news team. Do | want
you? Box K-182, BROADCASTING.

Three years experience. Reporter, anchorman, pro-
ducer, news director. Want medivm to major market
committed to quality news. Box K-183, BROAD-
CASTING.

Sports, Two years of strong air experience. Person-
able and consistent, on air and off. Photography.
Local emphasis. Box M-17, BROADCASTING.

Sports. Anchorteam axed, B-year veteran available,
not greedy. Extremely knowledgeable, yp-tempo, vis-
val sporiscast, features and specials. Would consider
news position. Box M.40, BROADCASTING.

Reporter, MS Broadcasting Journalism. Versatile, gocod
writar. Nead break. Video tape available. Box M-
102, BROADCASTING.

Experisnced public affairs producer (radio} seeks TV
News/Public Affairs Dept. to write and produce.
Box M-119, BROADCASTING.

TV news reporter in Washington, D.C. seeking re-
porter position at east coast or midwest TV station.
Black, 5§ yrs. exper, with a knack for hard as well
as feature news coverage. Video tape available.

Box M-125, BROADCASTING,

Producer, reporter, director, Black. Experienced. TV-
Radio, Box M-139, BROADCASTING.

Move over Howard! News, sports,
editing experience, immediate deliveryl
3640 or Box M-148, BROADCASTING.

writing, film,
1-314-838-

Veleran anchorman sick of NYC rat race. Skilled all
aspects TV News. Proven ratings getter. Will consider
anchor or anchor/ND. |f your news standards are
high, your area is pleasant, schools are good, let's
talk. Box M-171, BROADCASTING.

Seeking work, experience with video tape, projec-
tion, radio & TV audio. Willing to relocate and work
in any facet of the industry. Maryanne Knetty, 4618
South Western, Chicago, IL 80609. 312-927.5211.

Professional meteorologist with common rouch. No. 1
twenty consecutive years. Prefer starting January-
February, however consider sooner according to your
need. Dan True, B0&-622-1870. Rt. 2, Box 48, Amarillo,
TX.

Situations Wanted
Programing, Production, Others

You've Aired My Promos, now | want out of NYC,
Prefer Mid-Atlantic reg. Young, creative, degree. Box
M-9, BROADCASTING.

Filmmaker. Experienced in all phases. Young, R-TV
degree, seeks film or production position with chal-
lenge and potential. Box M-42, BROADCASTING.

Production Manager/Producer-Director with 16 years
experience in television production seeks new op-
porfunity. Box M-57, BROADCASTING,

Successful advertising/promotion director (AM-FM-
TV) with leading C8S east coast middle market affili-
ate. Expzrienced in TV production & merchandising,
radio sales, sales management and print. Creative
fiexible (Ms. or Mrs.) looking for a move back to
major market TV. Box M-161, BROADCASTING.

Experienced production manager/director/cameraman
leaving southwesi. Relocate anywhere. 602:992-5092
mornings.

TV Prod. Trainee. Remember the person who gave
you your first break? | need that foot-in-the.door
break. B.A. Communications. 201-944-6361.
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CABLE

Help Wanted Managem:m

t diat, e "

p g with leading
Midwest cable operator, Qur client wants candidates
who have graduated from college within the last
three years, including June, 1974, graduvates. Salary
negotiable. Call Fred Harms, Managemem Consultant,
at 312-693-6171.

COMEDY

Du[ays- New, sure-fire comedyl 11,000 classified
one-timers, $10. Catalog freel Edmund Orrin, 2786-B
West Roberts, Fresno, CA 93705,

Library, 504 Short Old-Time Comedy ‘‘One-Lliners”
by over famous comedians. Pennies per day.
Demo-information, Hayden Huddleston Productions,
Inc., 305 Shenandoah Building, Roanoke, VA 24011.
703-342-2170.

Help Wanted Technical

Full charge chief engineer for small growing cable
system, warm resort area. Maintain head end, super-
vise small work Eorce, change poles, handle weather-
related problems and power fpllures Prefer single,
sober, shirt-sleeve worker. Equal Opportunity Em-
ployer, Send salary requirements, references and
background to Box M-89, BROADCASTING.

Situations Wanted
Management

i have some capital and good understanding of the
successful Columbus, Ohio 2.way system with pay
TV. | will manage the installation and initial opera-
tion of a similar system for you if | can buy in
as part owner. Box M-112, BROADCASTING

WANTED TO BUY EQUIPMENT

Pair Ampes 20008 Recorders, Velcomp, Mincom,
Editek, Air. Complete, with spare head. Good condi-
tion. Full details please. Box M-99, BROADCASTING.

Wanted: Old Collins 21-A 5 kw. A.M. Transmitter.
Box 52, Greenville, $.C.

We need used 250, 50, 1 KW, 10 KW AM and FM
transmitter. No junk. Guarantee Radio Supply Corp,,
1314 lturbide St., Laredo, TX 78040.

! FOR SALE EQUIPMENT J

G.R. 916A R.F. Bridge. Clean condition and calibrated,
$375. Box M-93, BROADCASTING.

(2) TKaZ's :r.nnpl-'e C.C.U., monitoring and cableing.
In very good condition. Contact Alan Nuzum, C.E.
806-383-3321, KAMR-TV, Amarlllo, TX.

1-154 foot guyed Windcharger tower with lighting,
available for immediate delivery. Make us an offer.
No reasonable one will be refused. All prices F.O.B.
Butte. Call or write Shag Miller, KBOW, Butte, MT
59701.

For Sale RCA TT25BL Channel & Transmitter complete
with accessories, with assorted spare tubes and com-
ponents. Wrire KRIS-TV, P.O. Box 840, Corpus Christi,
TX 78403 or call 512 383—65]] U Frank mith.

For Sale: Approximately 2,000’ 51.5 ohm 318’ flanged
Steatire usecr'ransmission line. Line in excellent con-
dition—removed due to complete transmitter plant
replacement. Contact Jack Jopling, Chief Engineer,
WIBF-TV, Augusta, GA. Telephone 404-722-6664.

UHF Transmitter, Model TT-24A 12.5 kw, tuned to
Ch. 56. Includes output combiner, pumps and heat
exchanger. Does not include klystrons, This trans-
mitter must be moved, make an offer. Call or write
R. A, Lipson, WLVI-TV, 75 Morrissey Blvd., Boston,
MA 02125, 617-288-3200.

Magnecord parts: Largest stock in the country. Fac-
tory prices. Try us for hard fo find items. Dunn
Industries, 12157 Valliant Dr., San Antonio, TX
78216 512-349-2953.

Say something funny, instantly. Writers for Carson,
Tyler Moore, Steve Allen, Skelton reveal comedy
formulas in do-it-yourself book. $4. Jack Posner, 220
Madison Ave., New York, NY 10014.

MISCELLANEOUS

Free! Three hour Christmas program. Very saleablel
No obligation! For information, write: Mike Shea
KOKX Radio, Keokuk, 1A

Prizes Prizest Prizes| National brands for promotions,
contests, programing. No barter or trade . . . better]
For fantastlc deal, write or phone: Television & Radio
Features, Inc., 188 E. Superior St., Chicago, 1L 60611,
call collect 312-944-3700.

“Fres’’ Catalog . . . everything for the deejay! Cus-
tom |.D.’s, Promos, Airchecks, Wild Tracks, Books,
FCC tests, Comedy and more. Write: Command, Box
26348, San Francisco, CA 94126,

Biographies on hundreds of rock groups. Free sam-
p:l’ess”Wme Rock Bio’s Unitd,, Box 978, Belolt, WI

Program directors. Looking for something old to
generate new business and ratings, Nostalgi¢ sounds
of the 30's, 40's and 50's, broadway and film musi-
cals, old time radio, facts and trivia. Direct from
NYC college station. Personal collection, original 78
RPM records, Sample show contact: Michael Linder,
%259 Butifield Dr., Plainfield, NJ 07060. 201-757-
49.

Small college, radio and television facility, desires
donation of three camera pedestals (Houston Fear-
less or equiv.), avdio board, turntables and film
chain, all donations tax deductible. Send information
to Gary Allen, T.V. Center, Auburn Community
College, Auburn, NY 13021

Glenn Miller tribute: 3 hours, suggested broadcast on
30th Anniversary of disappearance December 14.
Original recordings, narrator: Tex Bene Book now.
GAF, Box 2394, Southgate, CA 90280 213 430-9212,

INSTRUCTION

Broadcast Yechnicians: Learn advanced electronics and
sarn your degree by correspondence. Free brochure.
Grantham, 2002 Stoner Avenue, Los Angeles, CA

Job opponunmn and announcer-d.j.—1st class F.C.C,
license trainin 8 at Announcer Training Studics, 25W
43rd S1., N.Y. Licensed and V.A. benefits.

First Class FCC License in & weeks. Veterans ap-
proved. Davy and Evening Classes. Ervin Institute
(formerly Elkins Institute} 8010 Blue Ash Road,
Cincinnati, OH 45236. Telephone 513-791-1770.

No: tuition, rent! Memorize, study—=Command’s “Tests-
Answers” for FCC first class license.—plus—''Self.
Study Ability Test.” Provenl $9.95. Moneyback guar-
sntee. Command Productions, Box 26348, San Fran-
cisco 94126, (Since 1967).

1-KW FM Transmitter, RCA BTF1-C including spare
tubes and solid state rectifiers, less exciter and har-
mlonic trap. $650 Communications General 714.753-
9133.

Heliax-styroflex. large stock—bargain prices—tested
and certified. Write for price and stock lists. Sierra
Western Electric, Box 23872, Oskland, CA 944628,

Marti. Immediate delivery from our inventory, recon-
ditioned remote pickups and studio transmiter links.
Terms available. BESCO, 8585 Stemmons Freeway,
Suvite 924, Dallas, TX 75247. 214-630-3600.

New Fidelipac Cartridges, wound to any length. 1.50
to 22 min.,, 1.75 vp to 102 min, Audlopak A2
cartridges at big savings too. Largest Stock in Rockies,
Lowest Prices Anywhere, Fast Service. |daho Mag-
netics, 104 Anderson, Caldwell, ID 83605, Call us
collect for orders and information, 208-459-8591.

First Class FCC—6 weeks—$370. Money back guaran-
tee. Vet approved. National Institute of Communica-
tions, 11516 Oxnard St., N. Hollywood, CA 91608,
213-980-5212.

Chicago or Milwaukee. FCC license. Results guaran-
teed. Veterans approved. Lowest prices available.
Institute of Broadcast Arts, 75 East Wacker Drive.
312-236-8105 or 414—445-3090.

RE! teaches electronics. Over 98% of our graduates
pass FCC exams in 5 weeks. Classes: Jan. 6, Sept.
30, Nov. 11. REl, 81 N. Pineapple, Sarasota, FL 33577
Phone 8139556922, REl, 2402 Tidewater Trail, Fred-
ericksburg, VA 22401, Phane 703- 3731441,

RADIO

Help Wanted Announcers

MORNING PERSCON
AND

PRCDUCTION PERSON

Heavy bread pald for hllarlous, heavywelght
morning person with good set of plpes, for
#1 rated Top 40 Midwest Rocker. Also need
dynaml¢ Productlon Dlrector. Experlenced
only need apply. Send tape end resume to
J. W, Bernsteln, 763 North 3rd Street, Min-
neapolls, Minnesota 55401.

LIVE—~WORK—PLAY
BIG WYOMING

Minimum 1 year experience. Anners.—
News—Sales. Photo-Tape-resume to:
Ray Lansing, P.O. Box 1873, Cheyenne,
WY 82001.

WHAT TO DO
IF YOU'VE
OUTGROWN
YOUR PRESENT
RADIO MARKET

Take the big step to the number one radio
station in a booming top-25 metro market!
Of course not everybody can walk into this
type of responsibility. The job requires
an experienced, thorough professional
We're looking for a strong MOR-
CONTEMPORARY personality whoknows
how to keep a huge audience in hisgrasp
He's already proven himself in a top-50
market, and now he'sreadyfor the bigtime
Lots of pluses in addition to top salary and
excellent working conditions — skiing,
boating, major league sports, first rate
theater, a nationally respected art gallery
and symphony orchesira, and much
more! Are youthat personality? Letus hear
from you. Sure it's a big step, but if the
shoe fits
Write Box M-155, BROADCASTING

| S—

Situations Wanted Management

After 19 years |'ve applied to buy my
own FM station. Pending FCC ap-
proval, | still have 3 to 6 months to
turn around one more FM station for
one final employer. Please call after
4 p.m.—(313) 882-2534.

COMPLETE BROADCASTER

Avallable Immedlately. 21 years radie-TV,
age 38. Bullt t~vo highly successful stations.
Experience: VP-GM, radio, sports directot
TV-R, sales mgr., pgm. mgr., news dir. [n-

FCC license the right way, through wunderstanding.
Home study. Free catalog. Genn Tech., 5540 Holly-
wood Bv., Hollywood, CA, 90028,

In G.M., Radio, or Sports, Radlo
and/or TV, (in combination with sales or
programing f necessary). Metros please
Don Roberts (207) 623-3976.
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Situations Wanted Announcers

Gotta' Minute?

Humorous personality, small market PD,
looking to return to larger area as jock.
Clever mind, can follow directions, exp. with
most formats. To find out who | am, where
f am, and why | am, call (215) 644-3879,

AVAILABLE

Started working for stations at 15 (now 22},
spent last two summers on the staff of a
Net, O&0, now linishing coilege.

I'd like to find a ‘‘Pro” station to slnk my
feet into. Available December 1974, Centact:
Art Buist c¢/o 4449 Tullock's woods Tr.
Rockford. IL 61103.

Phone (312} 4982-8702 or (815) 984-9988.

ENGLISH RADIO AND TV
ANNOUNCER

BBC-trained, excellent radic and TV credits,
young, lively and intelligent.

Presently holding very well paid Job with a
British network TV company as station host
seeks a challenging assignment with a west-
coast radio (MOR, Classical, Chet) or TV
station. Already famillar with the Californian
broadcasting scene.

Available from January 1st 1975 for engage-
ments of 6 months minimum.

INTERESTED? Send Inquiries and requests
lor tapes and photos to Mr. Kevin Morrison,
ATV Centre, BIRMINGHAM B1 2JP, ENG-
LAND.

Situations Wanted Programing,
Production, Others

Solid academic credentials and ex-
perience: same in broadcasting.
Wants to join College or NPR station
as PD or producer-director. Currently
has 4 radio series on air (1 national).
Available now.

Box M-120, BROADCASTING.

8 YEAR RADIO PRO LOOKING FOR
OFF AIR PROGRAM/OPERATIONS
MANAGER POSITION AT ADULT
CONTEMPORARY MOR OR ROCK-
ER. GOOD BROADCASTERS IN ME-
DIUM OR MAJOR MARKETS ONLY.
ALL REPLIES HELD IN STRICT
CONFIDENCE. BOX M-142, BROAD-
CASTING.

TELEVISION
Help Wanted Management

CREATIVE JOURNALIST

Inteltigent, energetic, ambitious person with
Master's Degree can fit into management
position with growing company, if you can
combine your education with |he practical
aspects of television news. Send resume
and photograph to Box M-147, BROAD-
CASTING.

Help Wanted Sales

ACCOUNT EXECUTIVE
Our radio, television and cable TV clients
have a continuing need for entry level
account executives. Sales experience not
necessary, but helpful. we want candlidates
who have gradualed from coilege within the
last three years, including June '74 grads.
Send complete resume to Mike Walker, Ron
Curtis & Company, O'Hare Plaza, 5725 East

River Road, Chicago IL 60631, )

Help Wanted News

Four TV News
Weathercasters
Needed

1) Major Market—top ten

2) Medium market

Send Resume and VTR to:

Box 586
Marion, lowa 52302

CREATIVE PRODUCTION DIRECTOR

Major mkt exper. inventive, fast, capable.
Versed in commetclals, promos, sp. Iealures
agencies etc. K of

Organized. Available soon—unstable  man-
agement. All considered.

Box M-745. BROADCASTING.

. J

Help Wanted Programing, Production,
Others Continued

DIRECTOR/PRODUCER
Network O & O has immediate opening for
qualified Director/Producer. Minimum ex-
perience 5 years. Should have done docu-
mentaries, neéws and children's programing
and have national award credit. Send resume
only. Videotapes will be rcquesied.

Box M-95, BROADCASTING

An Equal Opporiunity Employer

Situations Wanted Sales

Situations Wanted News

NEWS DIRECTOR

20 years major and minor market tele-
visinn and radio news expericnce. Top
administrative abilities. No hurry, pres-
ently employed—hut. looking for career
opportunity.

Box M-115, BROADCASTING.

TOPFLIGHT SPORTS DIRECTOR

now available, due to current eco-
nomic climate, for sports-oriented TV
or radio-TV combo. | personally re-
cruited and hired this talented ex-
perienced man 2 years ago. He is the
best at PBP I've ever heard. Active in
public and community relations, he
made many friends for Ch. 67. This
outstanding pro must be considered
executive material, too. Write or call:

JACK LAFLIN
723 Towne House Village
Hauppauge, LI. NY 11787
AC 516 582-4078

I am pleased to recommsnd him
highly. He will be an asset to yout
organization.

DAVID H. POLINGER
Pres.-G.M.
WSNL-TV Ch. 87, Long Island

Miscellaneous

“WHAT'S IN THE CAN?"
$ § For Your Station § §
Pro en sales producer! Inexpensive, unique,

moneymaking promotion. For info. & sample,
call or writeé today!

813-821-0986
KEY MARKETING CORP., P.0. BOX 650

ST. PETERSBURG, FL 33731
.. 7

TN SLIDES: 36
*HAPPY THANKSGNING
* SERSON'S GREETINGS
* CHRISTMAS GREETINGS
*MERRY CHRISTMAS

* HRPPY NEW YERR

SEND FOR COMPLETE LIST

LBOB LEBAR FILMS 240 €.55 ST, NvC 100‘2‘2

General Sales Manager, Top 20. Currently
employed. Desires rep. or medium-sized mar-
ket management opportunity. Excellent track
and references and resulls oriented.

Box M-107, BROADCASTING

Situations Wanted Announcers

r ™\
ATTENTION

o RADIO STATIONS
® TV STATIONS

wOULD YOQU BE INTERESTED IN A P.L
DEAL THAT PAYS YOU 100% ON LEADS???
FOR INFORMATION
CALL COLLECT
317/257-1359

Wanted To Buy Equipment

PROGRAM DIRECTOR

Currently programing leading AM-FM in
top 10 market . . . will consider Adult Con-

temporary or Top 40 in top 25 market. Ex- Contact:

perienced with excellent credentials and Details to: James Meek

references. Your response will be confiden- Box 2327 Smf',?h 53;32921_2‘5“:

tial. Box M-166, BROADCASTING. Staretine, Nevada 89449 ) (512) CA 7-414] )
X 9

Nation’s top financial TV Broadcaster
and talk show host available through
syndication or live.

UHF TRANSMITTER WANTED

Need used 1214 KW (transmitter for use on
UHF Channel 28
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Wanted To Buy Equipment

For Sale Stations

For Sale Stations

SOUTHEASTERN KENTUCKY

DAYTIME 1,000 WATT AM HAS SHOWN
STEADY PROFIT GROWTH FOR PAST 12
YEARS, $220,000. 29% DOWN, BALANCE
AMORTIZED OVER 7 YEARS AT 8%. IDEAL
OWNER-OPERATOR SITUATION. NO BROK-

ERS. New England office «St. Albans, Vermont 05478
Box M-122, BROADCASTING. J \_ (F.0.Box 270) (802) 524-5963 )
\
s N )

Communications Industry

THE KEITH W, HORTON COMPANY, INC.
200 Willlam Street « E!mlra, New York 14902
(P.O. Box 94B) ¢ (607) 733-7138

West Coast full time AM and full power FM
with good profits and goed record in altrac-
tive market. Asking $3,000,000 with some
terms availabie 1o qualified buyer. Perfect
acquisition for radio group operator looking
towards expansion. FM offers good growth
potential.

Box M-131, BROADCASTING.

ASSOCIATES, INC.
BROKERS & CONSULTANTS

[ SUITE 217
11300 NORTH CENTRAL EXPRESSWAY
OALLAS, TEXAS 75231  (214) 368-8545

.

Continued Continued Continued
's ~ 4 =)
Sma]]]hlmall_'ketl CBSh telesvision aﬁiliﬁte b Midwest Properties h
available for less than $2,000,000. Re- AM Small Market $ 85,000.00
WANTED TO BUY sponsible buyer can arrange good terms AM-Fa Sma:rv:arkel 160,000.00
wit}‘: long payout. Excellent growth still AM-FM Madium Market 235,000.00
Used AMPEX VTR 1200B should available to new owner. Please include
have (1) Updated Servo (2) Ve- financial qualifications in inquiry. R';’g EB. MeadorMedlalBroker
.0. Box 36, Lexingon, Mo.
locity Comp. (3) Head Optimizer L Box M-132, BROADCASTING. ) 816-258-2544
(4) Monitor Bridge (53) Big Edi- 4
tee. Will discuss 1200’s without all s - [ )
of above modifications. Contact AM Full Time, good earnings New England
Maurice Gannaway, WHP.TV, Box $700,000. Exclusive with: BROADCASTING’s Classified
1207, Harrisburg, Pa. 17108. Tel. E. F. Hutton & Company Inc. works for YOU!
717-234-3211. One Boston Place
Boston. Massachusetts 02108
- 617-742-9200, Ext. 36 “L thought you might be inter-
. / ested in the response to an ad
Employment Service which appeared in two issues of
(A SUCCESSFUL CAREER IN BROADCASTING | | R BROADCASTING Magazine. We
Starts with A Subscription To I;?:‘se?sN{:WAﬁfElg;‘[:OMPPNY are looking for a Pl{plic r.elations
Los Angeles’ onsultan PF'&::;:H‘NH man and the ad resulted in close to
; 100 resumes.”
3 Contact: William L. Walker ’
Box 61, Lincolndale, N.Y. 10540 ﬁ?}:ﬁaﬂﬁ}?ﬁﬂ'{;‘ St, NW.
Number ""One’ in Weekly, Nationwide L 02—251533 ) YOU BELONG 1
Employment Listings for Radio, TV, = 4 BROADCASTING!
PO's, News, Sales and Engineers ”35 D Sales S ! N.W
5.00 th (4 i ; $12.00 ™ - o Dedales Street, IN.W.
¥ i';:,’,,';','!",,,,fw t enﬂml’hs (50 3is':.:'anst)“ 2 [ s CATV g h Washington, D.C. 20036
Remit Cash With Order, Please! m 1000 pot. 120M  29% B »
Y ' SE  Metro FM 125M  34M :
NE  Metro Daytime 825M  Cash
Wanted to Buy Stations W Small  Daytime  75M  29% \ J
s n . |CHAPMAN ASSOCIATES" "RATES
FINANCIALLY RESPONSIBLE SMALL BUSI- '¢- nationwide service
NESS CONGLOMERATE WITH BROADCAST : Payable In advance. Check or money order only.
INTERESTS SEEKS SMALL OR MEDIUM Atlanta—Boston—Chicago—Detroit 1 4 ’
MARKET PROPERTY IN S.E. OR MID- Dallas—San Francisco BB?-AD;GASTING S CLASSIFIED
ATLANTIC STATES. ALL REPLIES STRICTLY Please Write: 5 Dunwoody Park When, 'pllclng an ad indicate the EXACT category|
Y e it S e e poni e b
n . N " C.
Box M-71, BROADCASTING. ' omit gd we wiﬁ determine, according 1o the copy en-
- ’ B a1 foomation el Mlodng. "
4 N wi e run | n .
s ) ) -

i i ible f i nt
focking successiul small market radlo e MAJOR SOUTHEAST MAR- Sue 10 tiagible, Gopy. Type o1 Pt Clearly i ooy
partial  int and t trol KET 59000 WATT NON- Copy: Deadline is MONDAY for the foilowing Mon-
with buy out over several years. Broadcast DIRECTIONAL DAYTIMER day's issve. Copy must be supmlned in writing.
executive with 20 years experience. | will No teieph o A~
run while you relax. PRICED FOR QUICK SALE. ° - Ry -

Box M-172, BROADCASTING. e Mumbar /e BAOADGASTING. 1735 Devaios
AT YOUR SERVICE WITH St.. M 'W., Washington, D.C. 20036.
PO A | 5 AR
o (forwards audio tapes, 0 o
Why not reserve this “"i’_‘l‘ﬂ’ﬁ T BROADCASTING, Camhot accent cony requestng mi
es, transcr 5
saceforvour Ot | | SHAMEEN, we. [770 M| i
BROADCASTING can work 435 N. Michigan Ave Chicago, Ill BOB11 "= {J;‘H Bates, classified listings ads:
f L 312/467-0040 =" 7 % |-¥elp wanted. s0¢ per word—$10.00 weekly mini-
or you. 4 * mum. (Billing charge 1o stations and firms: $1.00).
- J —Si‘i ns Wanted, 40¢ per word—$5.00 weekly
(_ minimom,
For Sale Stations Brokers & Consultants —All othér classifications, 60¢ per word—$10.00
p - to the weekly minimum.

—Add sz._ap for Box Number per Issue.

Rales, classified display ads:

—Situalions Wanted (Personal ads) $25.00 per inch.
—All other 345.00 per inch.

—More than 4” bliled at run-of-book rata.
—Stations for Sale, Wanted to Buy Stations, Employ-

ment Agencles and Business Opportunity advertising
requires dispiay space.

Agency Commission only on display space.

Word Count: Include name and address. Naine of cily
(Des Mgines) or of state {New York) counts as two
words. Zip Code or phone numbar Includin%‘area code
counts as one word. {Publisher reserves the right to
omit Zip code and/or abbreviate words if space does
not permit.) Count each abbreviation, inilial, single
figura or group of figures or Ietters as a word. Symbols
such as ??Smm. COD, PD, GM, etc. count 45 ona word.
Hyphenated words count as two words.
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Kinley’s quest at FCC:
to assure cable its
proper place under the sun

Along the corridors and in the offices at
2025 M Street in Washington that the
FCC’s Cable Television Bureau occupies,
there is the usual hum of bureaucratic
activity. There is not a great deal of ex-
citement or electricity in the air, but there
is a feeling of things getting done. And to
David D. Kinley, the bureau chief, that is
how it should be. For, he said, “I view
myself as a regulator of the industry, not
as a spokesman or advocate for it.”

That sounds somewhat straitlaced,
particularly coming from Mr. Kinley. He
is a 33-year-old bachelor, who lives in a
100-year-old restored town house on
Capitol Hill, tools around Washington in
a Porsche or on a BMW motorcycle, talks
approvingly of the good-looking and intel-
ligent women in Washington, plays tennis,
skis, takes flying lessons, and who, in
a previous job as executive assistant to
the acting director of the Federal Bu-
reau of Investigation, suggested to his
boss that he quit. It almost conjures up
the image of a man who reads Playboy.

Nevertheless, Mr. Kinley is, obviously,
a second-generation cable bureau chief.
Sol Schildhause, his predecessor, was a
free-wheeling, unabashed advocate of
cable. Indeed, that was part of the reason
that then-Chairman Dean Burch brought
Mr. Kinley to the commission in July
1973 as deputy bureau chief, with a kind
of understanding that, if he proved him-
self, he would take over in due course.
The commission’s basic policy for regu-
lating cable had been set; the time had
come to implement it. And the commis-
sion was looking for more order, less ex-
citment, in the cable bureau—particularly
since it was about to double in size.

Mr, Kinley joined the commission with
no background in communications and
took over as acting chief after about five
months of on-the-job training, when Mr.
Schildhause left the commission early in
January. Obviously, he could not provide
the kind of out-front leadership that Mr,
Schildhause, who had over 25 years’
experience with the commission, found to
his taste. Mr, Kinley decided to lean
heavily on the human resources available.
“I wanted to get the top guys here to act
as a team, and to draw on their ideas and
suggestions, to rely on them for advice—
to ease into the job that way,” Mr, Kinley
says.

Mr. Kinley does seem to have taken
hold. He presents the bureau’s position
at commission meetings and argues it,
according to staffers, with skill; applica-
tions for certificates of compliance are
being handled with increasing dispatch;
commission agendas are loaded weekly
with cable items, and years’ old petitions
for special relief are being disposed of.
Cable bureau members say that, as a re-

Profile

David Dawson Kinley—chief, FCC Cable
Television Bureau; b. June 28, 1941, Fort
Worth; BA, Principia College, Elsah, IIL.,
1963; LLB, Harvard Law School, 1966; law
clerk to late Judge Gilbert H. Jertberg of
U.S. Court of Appeals for Ninth Circuit,
1966-67; law firm of Durley, Cearnal,
Marshall & Callender, Oxnard, Calif., 1967-
68; assistant to then-Lieutenant Governor
Robert H. Finch; assistant to secrelary of
Department of Health, Education and
Welfare, January 1969-March 1970; deputy
assistant secretary of HEW for community
and field services, March 1970-May 1971;
executive assistant of civil division of De-
partment of Justice, May 1971-May 1972.
executive assistant to acting chief, Federal
Bureau of Investigation, May 1972-July
1973; FCC, July 1973, assuming present
post May 10, 1974,

sult, there has been an upsurge in morale.
One lawyer who had been one of Mr.
Schildhause’s recruits—when the commis-
sion still had a task force to work on
cable matters, not a bureau—said: | like
Kinley. He's very bright, and he's a good
administrator; he has developed com-
munications within the bureau.”

Mr. Kinley's performance in running
the cable bureau seems to mark him as
one of those bright young people who
drift into government at fairly high levels,
maintain important connections and de-
velop into versatile mechanics, able to
go to work on any job that needs doing.

He is a summa cum laude graduate of
little Principia College in Elsah, Ill., earn-
ed his law degree at Harvard and as a
young, Republican-oriented lawyer in
Oxnard, Calif., joined the staff of then-
Lieutenant Governor Robert Finch in
September 1968. Mr. Kinley traveled
with Mr. Finch as he campaigned for
Richard Nixon that fall and, after
the election, moved to Washington and
the Department of Health, Education and
Welfare, when Mr, Finch was appointed
secretary. After Mr. Finch left HEW for
the White House and Mr. Kinley was
contentedly running the department’s
community and field services with the
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title of deputy assistant secretary, he re-
ceived a call from L, Patrick Gray III,
who had been Mr. Finch’s executive as-
sistant but was now at the Justice Depart-
ment, serving as assistant attorney general
in charge of the civil division. Mr. Gray
wanted Mr. Kinley to join him as his
executive assistant,

Taking the job was to subject Mr.
Kinley to some of the trauma of the
Watergate scandal. For when Mr, Gray
was named acting director of the FBI, on
the death of J. Edgar Hoover, in May
1972, Mr. Kinley went with him. And
after Mr. Gray was nominated to fill the
director’s post, on Feb. 16, 1973, Mr.
Kinley suffered the agonies of his boss
when Senate investigators questioned Mr.
Gray sharply on his handling of the
Watergate investigation. Finally, on April
6, 1973, the nomination was withdrawn.

But the real disaster was still ahead.
On April 27, the Washington Post re-
ported that Mr, Gray was said to have
destroyed documents taken from the safe
of Watergate burglar E. Howard Hunt.
“I was,” Mr. Kinley recalled the other
day, “the first member of Gray's staff to
say he had to resign.”

For a while, Mr. Kinley’s government
career seemed to be over. He was seri-
ously considering job offers from two law
firms in California. But at that point,
another contact from his days at HEW,
Charles Lichtenstein, had a suggestion.
Mr. Lichtenstein, who had moved over
to the FCC as Dean Burch’s administra-
tive assistant and had been planning to
sign on with Mr. Gray at the FBI, urged
Mr. Kinley to talk to Mr, Burch about
the deputy’s job at the cable bureau. The
field was totally new to Mr. Kinley, but
the job appealed to him for that reason.
“It seemed,” he says, “‘an interesting chal-
lenge.”

Since then, Mr. Kinley has developed
an interest in and concern for cable tele-
vision, if not a passion. He feels the
FCC has a mission with respect to
cable—to see to it that its potential for
service to the public is realized. And he
is confident that, despite its present eco-
nomic difficulties, cable’s future is as
“bright as ever.”

But he also says that the commission’s
actions in the cable area must be “con-
sistent” with its “other responsibilities.”
In other words, cable isn't to drive broad-
casting into the ground. And the potential
of which he speaks is, at least in the long
run, in such things as digital and two-
way services, data transmission and com-
puter interlinks. In his view, pay cable
and broadcast retransmission are impor-
tant as a means of generating the reve-
nues to provide the other services, not as
ends in themselves,

Thus, his visions of the future do not
seem to correspond with those of some
cable operators. But, then, in Mr. Kinley's
case, it is not hard to distinguish the
regulator from the regulated.



Editorials

Ready for action

The Television Bureau of Advertising’s 20th annual meet-
ing this week comes at a sensitive time in the national
economy and in TVB’s own affairs. The bureau is refocus-
ing its energies and moving out in new directions, under a
new president, while the economy — but who needs to be
told what the economy is doing? The question there is less
what than to what extent.

There are detailed reports on TVB and on television
elsewhere in this issue, keyed to TVB’s first 20 years. As
one of those accounts notes, television faces the current
economic uncertainties from a position basically superior
to that of newspapers or of magazines. Not only is its busi-
ness currently healthy, but it lacks some of the bigger
built-in costs — newsprint, high distribution expense — that
keep rising to bedevil the print media. Radio has essential-
ly the same advantages as television, plus the special hard-
times attraction of low rates.

No medium is recession-proof, and broadcasters would be
foolish if they failed to treat the current economic outlook
with respect. But they need not dispense with confidence.
The economy may test their mettle — and perhaps impose
unanticipated initial strains on TVB’s movement into new
channels — but_under any circumstances both broadcasters
and the TVB are dealing from strengths that their counter-
parts in other media can only envy.

A touch of self-restraint

The Federal Trade Commission has set in motion a curious
rulemaking to establish standards for the substantiation and
exposure of nutritional information in food advertising.
The procedure consists of three parts.

In part one, the FTC has proposed rules to govern the
advertising of products for which nutritional claims are vol-
unteered. The food content would have to meet FTC stan-
dards before claims could be made, and the substantiation
would have to be prominently reported in the advertising.

In part two, the FTC, without endorsement, has sub-
mitted for comment a much stiffer set of proposals urged
upon it by its staff, The staff would require almost all
food advertising to contain information on food composi-
tion, including announcements of the absence of nutrition-
al values.

In part three, the FTC has deferred action on a staff
proposal to restrict advertising of foods with high sugar
content. The commission is awaiting results of a Food and
Drug Administration study ef the effects on such products
on the public health.

It must be said that the FTC has acted with better judg-
ment than its staff commands. Part two of the procedure,
if adopted, would be a wrecking machine. Food advertising
would be all but killed on radio and teleyision where com-
metcials could not accommodate the nutritional detail the
FTC staff wants. The net effect would be less rather than
more food information reaching the public, Part three, if
the staff had its way, would restrict or prohibit all adver-
tising of foods containing sugar in quantities that the FTC
thought excessive. The FTC is wise to await medical advice
from the FDA on this one.

As to part one, this publication has no competence to
judge whether the nutritional standards proposed for vol-
unteered claims are reasonable. Assuming they are, there

can be no real objection to their use by the commission as
a guide in policing deceptive or misleading advertising. A
serious question may be raised, however, about the propos-
al to require the inclusion of substantiation reports in the
advertising. There is a vast difference between a govern-
ment order deleting material that violates the law and one
directing advertisers to include specific information in their
messages.

In the FTC staff quarters the calendar has already been
set ahead to 1984.

Nothing sacred

An evangelist rode into Battle Creek, Mich., a couple of
weeks ago with a message against sinful programing on tele-
vision. The next Sunday a little band of parishioners gath-
ered at the church where he had spoken and burned their
television sets. One woman put the match to her console
because she had heard a character on the Mary Tyler
Moore Show say ‘“‘damn.””

That reaction would seem amusingly eccentric if it did
not remind us that perspectives on television morals have
become distorted on a larger scale in Washington. As re-
ported elsewhere in this issue, there is to be a summit con-
ference in the capital this week on the exercise of new con-
trols — as though network schedules reeked with sex and
violence.

The evangelists have been at work, demanding that the
FCC root out evils that most viewers have yet to perceive.
The summit participants would be well advised to leave
their matches at home.

Front 40

Last Friday, as this issue of Broadcasting was tucked in,
Washington’s prosperous communications bar hosted its
biggest party — to observe the 40th anniversary of the FCC
as measured from the adoption of the Communications
Act in 1934. Honored guests were FCC members, past and
present. Paul A. Porter, the distinguished septuagenarian
attorney, himself a former FCC chairman (1944-46), was
the MC.

Before the Federal Communications Bar Association un-
dertook the gala, the question was asked: Why the 40th?
Why not wait until the golden anniversary, the 50th? At
first no valid answer surfaced. Then one old timer observed
that in another decade fewer first-generation characters
would be around to celebrate.

Decision affirmed.

WIASTY

R e i
Drawn for Broadcasting by Jack Schmidt

. When they were advertising for a traffic director, I
thought they meant . ..”
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“Thanks a lot, WIOD.’

For the Morning and Evening traffic For the exclusive coverage of
reports with the 610 Sky Potrol University of Florida football

For the Weekend fishing reports

For the open mind of
Alen Courtney

i
-
-

For the exclusive coverage of
the World Champion Dalphins

“You're welcome, South Florida”

We love everyone of you. Dol-fans. Gator fans. Fishermen. Commuters. Open phone

followers. We love all you music and news lovers. And we've loved you for nearly

fifty years now. We listen to you. We get letters from you. We're involved with you.
And we act and react to things that matter most to you.

And you can bet we'll be broadeasting to you for, af least, another fifty years.
That'l make a solid centory of bringing you the things that matter the most.

610 RADIO MIAMI, THE VOICE OF FLORIDA

7
A Communications Service of CSIC‘J Cox Broadcasting Corporation
Represented nationolly by the Christal Co.

)X BROADCASTING CORPORATION STATIONS: WIOD AM, WAIA FM MIAMI, WHIO AM.FM.TV Dayion.WSB AM-FM-TV Attania, WSOC AM-FM-TV Charioite. KFI-AM Los Angeles, WIIC-TV Pitisburgh, KTVU San Francisco-Oakland
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Auditing the IRS

This year, as for many years, the Fetzer radio station
in Kalamazoo invited representatives from the In-
ternal Revenue Service to appear on the program
AT YOUR SERVICE to answer questions and ex-
plain tax forms.

After the program, the District Director of the IRS
wrote, "I can think of no effort more helpful to more
taxpayers than the type of radio program offered by
WKZO and made successful by your talents.”

Helping people understand complicated tax rules is
another part of Fetzer total community involvement.

Shhe r%%’#’? Healions

WKZO WKZO-TV  KOLN-TV KGIN-TV

Kalamazoo Kalamazoo Lincoln Grand Island
WWTV WWUP-TV WJFM WKJF(FM) WWAM KMEG-TV
Cadillac Sault Ste. Marie Grand Rapids Cadillac Cadillac Sioux City
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