NAB circling warily ‘round family hour plan
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Twentieth Century-Fox Television

announces the exciting new

25 DUTSTANDING MOTION PICTURES IN COLOR INCLUDING:
The French Connection » Lady in Cement « Vanishing Point -
The Hot Rock - The Great White Hope - The Secret Life of an
American Wife » The Salzburg Connection - Battle for the Planet
of the Apes - Conguest of the Planet of the Apes » The Chairman =
Star! - John and Mary - Prudence and the Pill = Mrs. Sundance,




WGAL-TV was the first television station in this
historic area. And today it’s still first in that it delivers
more audience than other area stations combined.*
Thus advertisers enjoy increased sales.
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(1) Shortly after end of Revolutionary war, patriot
General Edward Hand built family home ""Rock Ford”,
near Lancaster. Historic building furnished with Hand
heirlooms and authentic period pieces. (2} Typifying
pioneer spirit is historic Cloister, built at Ephrata
{circa 1730-50) by religious sect under leadership of
Conrad Beisel. Housed wounded Revolutionary war
soldiers. (3) Donegat Presbyterian church, built 1740
near Mt. Joy. In 1777 members met under great oak
to pledge allegiance to U.S, “'Witness Tree” still stands.
(4) Pioneer glass manufacturer Baron Von Stiegel
founded Zion Lutheran church in Manheim in 1772.
Church still pays annual rent of one red rose to Stiegel
heir,

*Nielsen, Nov. ‘74, Sun. thru Sat., 9 a.m. to midnight, Audi-
ence estimates subject to limitations published by Nielsen.
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Closed Circuit®

On the block. If Council of Economic Advisers® economic
report to President Ford follows draft, it will contain sec-

[ tion likely to curl broadcasters’ hair. As presented to FCC

for comment, draft recommends junking present system of
broadcast regulation and substituting for it one in which
frequencies are auctioned off to highest bidder. Council
says its proposal — which has been advanced by others in
past — would not only lighten regulatory load on commis-
sion but also provide for freer, more efficient use of air-
waves. Furthermore, council says, it would eliminate any
need for government actions that might raise First Amend-
ment questions. Report, along with one by President, is
scheduled to be submitted to Congress on Feb. 4.

FCC Chairman Richard E. Wiley has criticized report,
commenting on behalf of commission. He explained back-
ground of Communications Act and said its concept of
public interest is at odds with system CEA was proposing.
He also said he personally favors open-market economy,
but because of public-interest questions involved regulated
free market appears to be wiser approach for broadcasting.

Reluctant reform. It’s all but certain that National Asso-
ciation of Broadcasters will in some way amend television
code to rule out sex and violence in family viewing time,
as accommodation to FCC Chairman Richard E. Wiley (see
page 14). But trick will be to write language that gives
chairman trophy to display without, as one broadcaster put
it, “pinning us to the wall.”

Difficulty of that assignment was recognized by NAB
TV board when it passed it back to TV code review board
last week. Among most members of NAB board there was
no eagerness for fast action. Prevailing view was one of
grudging recognition that NAB was caught in political trap
with Mr. Wiley and had to make some effort to help itself
and him out. There seemed to be overwhelming agreement
on one point: Judgments on programs to be put in family
time must be left to individual broadcasters in whatever
language code adopts.

Early campaigning. Politics were in desert air at National
Association of Broadcasters board meetings in Palm Springs,
Calif., last week in anticipation of elections for chairman-
ships at next board meetings in June. Here’s how candi-
dates, announced or otherwise, lined up. For joint-board
chairmanship: Wilson Wearn (Multimedia, Greenville, S.C.),
now TV board chairman.

For chairmanship of TV board: Walter Bartlett (Avco,
Cincinnati), now vice chairman. For vice chairmanship, TV:
Kathryn Broman (Springfield [Mass.] TV), who announced
candidacy, and Robert M. Bennett (WCVB-TV Boston). For
re-election to chairmanship of radio board: Harold Krel-
stein (Plough Broadcasting, Memphis). For vice chairman-
ship, radio (now held by Charles Dickoff [WEAQ(AM) Eau
Claire, Wis.] whose term is ending): Virginia Pate Wetter
(WASA[AM]-WMDG([FM] Havre de Grace, Md.).

First things first. For time being communications matters
are taking back seat to energy problems on agenda of
House Communications and Power Subcommittee, reports
subcommittee’s new counsel, Harry M. Shooshan. Rumored

possibility that subcommittee would split in two is no
longer considered probable. Word is subcommittee chair-
man, Torbert Macdonald (D-Mass.), has determined that
consideration of President Ford’s energy policy should be
first priority and will call energy hearings soon.

First priorities for Senate Communications Subcommit-
tee this year will probably he hearings on Corporation for
Public Broadcasting board nominations, renewed CPB long-
range funding bill and FCC oversight, according to subcom-
mittee’s counsel, Nicholas Zapple.

Golden Rule. This year’s Gold Medal of International
Radio and Television Society, its highest award, will go to
Elton H. Rule, president and chief operating officer of
ABC Inc. Presentation is scheduled March 11 at IRTS’s
35th anniversary banquet, in New York.

Bargains: Station trading is feeling effects of recession and
sluggish stock market, according to leading media negotia-
tors. There’s been decline of as much as 25% in sales prices
for profitable stations. Rough formula formerly used to
price AM and FM stations was eight times pre-tax profits.
Mulitiple is now down to six or seven. Formula in TV used
to be 10 times operating income (before depreciation).
Now it’s seven to seven and a half.

Formulas vary widely, of course, with variations in mar-
kets and media competition and, in case of television, avail-
ability of network affiliation. Money-losing radio properties
are still being traded, at prices based to large extent on
market potentials and speculative gains from better manage-
ment.

For “family viewing’? CBS and Lorimar Productions have
purchased controversial nonfiction best-seller about Charles
Manson trial, “Helter Skelter” by prosecutor Vincent Bugli-
osi, for reported $300,000. One industry source says, how-
ever, that TV version may take years getting under way
because ‘‘there are a lot of people still living who simply
won'’t sign releases allowing them to be portrayed in a mo-
vie.” Obviously CBS and Lorimar do not envision such
problems.

Island magic. One blockbuster series set to be introduced in
syndication at convention of National Association of Tele-
vision Program Executives Feb. 8-12 in Atlanta is Hawaii
Five-O, now in its seventh year on CBS-TV. Viacom Enter-
prises is offering series (more than 150 episodes to date)
on “‘when available™ basis and is understood to have com-
pleted sales to Westinghouse Broadcasting and several other
group operators.

Big load. Five new series for syndication are due for an-
nouncement by Worldvision Enterprises at next month’s
NAPTE. One is ABC-TV’s continuing hit, The Rookies,
scheduled for September 1977 start. Another is package

of films from producers with which Worldvision has exclu-
sive distribution agreements — to which list was added, last
week, Filmways Inc. for worldwide distribution of six
made-for-TV movies: “Stranger Who Looks Like Me” (with
Beau Bridges, Meredith Baxter); “My Father’s House (Cliff
Robertson, Robert Preston); “‘Hustling” (Lee Remick);
“Powder Keg” (Rod Taylor); “Pioneer Woman™ (David
Janssen, Joanna Pettet) and “Moon of the Wolf” (David
Janssen, Barbara Rush).

Broadcasling is pubilshed §1 Mondays a year (combined [ssue at yearend) by Broadcasting Publications inc., 1735 DeSales Street, N.W., Washington, D.C.
20036, Second-cless postage pald at Washington. Single Issues $1. Subscriptions: one year $25, two years $45, three years $60. Add $52 yearly for spacial de-
livery. $65 lor alr mali, $4 Tor Canada, $6 lor all other countrles. Subscriber’s occupation required. Annually: Broadcasting Yearbook $17.50, Cable Sourcebook $710.
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Halfway. NAB board tells code board to come up with
recommendations on ‘‘family viewing” by Feb. 15 — date
FCC Chairman Wiley will report to Hill on sex and vio-

lence. But joint board doesn’ impose time limit on itself.
This and other Palm Springs actions — Page 14.
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Fireside theater. Elaborate preparation and coaching from
TV adviser Bob Meade (pictured above) went into Presi-
dent Ford’s pre-State of the Union prime-time talk. Page
15.

Roll your own. Delegates to INTV Atlanta convention were
urged to come up with independent programing to boost
their ratings and respectability. Bristol-Myers offers bank-
roll. Page 16.

Ratings are in. Common Cause ranks Commerce Committee
power (and renewal bill stonewall) Harley Staggers among
lowest of committee chairmen. This fazes not the chair-
man nor fellow Democrats, who vote to keep him at his
post (see page 6). Earlier story, Page 18.

Dwindling list. Only two challengers remain to renewal of
Post-Newsweek Stations license in Jacksonville as Florida-
Television Broadcasting drops out of the battle. Page 19,

Tugging at the cable wishbone. Office of Telecommunica-
tions Policy’s new bill for cable regulation would leave FCC
largely out in the cold, which will apparently occasion
showdown in Congress over who will get regulatory power.
Page 25.

Who will rute? FCC’s animosity to Teleprompter’s Johns-
town, Pa., cable operation has raised question of govern-
mental vs. local control: City wants to keep service; com-
mission wants someone to choose new franchisee. Page 26.

How many weeks? Proposals to extend television ratings
sweeps from four to eight weeks have many opponents

at INTV. But outisde the convention it’s still a stalemated
split issue. Page 27.

Forecasting. Three lop network newspeople indulged in
some speculation about future of TV news at New York
gathering. Cronkite divines home computer news. Page 34.

Squaring off. Loyalties of Chicago’s country and western
music fans are about to be tesfed as NBC’s high-powered
WMAQ takes aim at long-established WJJD. Page 36.

All the marbles. Radio’s financial landscape in 1973 is sub-
Jject of a Broadcasting special report. Many stations did
quite well, and no one fared too poorly. Detailed tabular
analysis and general overview begin on Page 49.

On the way back up. ABC President Fred Pierce faces the
task of recouping the network’s fall prime-time losses and
has a variety of notions about how to do it. Page 77,

Index to departments on back cover

Lowered fee schedules for broadcast, cable,
other constituents adopted by FCC —
but some individual items go up

FCC has adopted new schedule of fees to be imposed on
those it regulates that, over-all, reduces amount it will
collect. But in some areas — including some affecting
broadcasters — it is increasing charges.

Action was taken in response to decision of Supreme
Court last March that declared basis on which commission
had been collecting fees since 1970 — apportioning them
with view to collecting 100% of its budget — was illegal
(Broaedcasting, March 11, 1974). Commission said new
schedule, which becomes effective March 1, is designed in
accordance with court’s directive to charge fees that reflect
only direct benefit received by those paying them. As re-
sult, only $16.5 million, or 35.3%, of commission’s [975
budget will be recovered.

In separate but related action, commission was expected
to deny all pending requests for refunds of fees collected
under 1970 schedule. Commission in November began re-
funding some $4.1 million in annual fees paid by cable
television systems since those fees were involved in
Supreme Court suit.

Commission’s refusal to return other fees — in order
being circulated among commissioners for final vote — is
certain to generate law suits. However, FCC is known to be
concerned about advice from key members of Congress
not to be generous in making refunds.

Commission will recover total costs in connection with
renewal applications ($1,509,178) and assignment and
transfer applications ($908,272). However, it will recover
only $1,200,000 of $4,558,184 that facilities applications
processing is expected to cost.

Yet, applicants for permits in some broadcast services
will pay more under new schedule than they would under
existing one. For instance, applicant for permit for FM
class A station will pay $200 to file and $1,350 for grant
fee, rather than $100 and $900. Applicant for unlimited-
time, 5 kw AM will pay $800 to file and $5,400 for grant,
rather than $400 and $3,600.

Annual fees, however, are lower. Television stations will
pay fee equal to 4.25 times highest 30-second spot rate,
but in no case will fee be less than §100, rather than fee
12 times highest 30-second rate with $144 minimum. For
AM and FM stations, multiplier will be 8.5 against station’s
highest single one-minute spot, with minimum of $25. At
present, one-minute spot is multiplied 24 times, and min-
imum is $52.

Commission has also reduced filing fees for assignment
and transfer applications, from $1,000 to $200. And it has
altered basis on which grant fees are charged. Instead of
flat 2% of consideration involved, grant fee will be based
on gross revenues of stations — from 0.9% of gross of AM
and AM-FM combination with revenues of less than $400,-
000 to $8,000 plus 1.6% of gross revenues in excess of
$800,000. (in case where gross revenue cannot be deter-
mined, grant fee will be 0.4% of consideration.)

Total of $3.6 million to be recovered represents 35% of
$10.2 million that commission expects to spend on broad-
cast-related activities. FCC expects to recover $1.16 mil-
lion — or about 45% — of anticipated 1975 costs for cable
television and cable television relay service activities. Fees
in these services have been reduced to about 40% of what
they had been in previous schedule. Annua! fees, which
had been 30 cents per subscriber, will now be 13 cents.

FCC topped off action on fees with plea to Congress for
legislative guidance. Statement by Chairman Richard Wiley,
in which all members joined, says Supreme Court’s fee de-
cision limits commission’s ability to recover costs and is
“sufficiently ambiguous to encourage renewed litigation.”
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Stretching the silver lining. National Association
of Broadcasters combined boards on Friday
adopted resolution urging broadcasters to accen-
tuate positive news about economic conditions.
Resolution, submitted by C. Edward Little, MBS,
said “obsessive preoccupation with the negative
can become a self-fulfilling prophecy.”
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Narrow escape for OTP, which survives
budget office's plan for dismemberment

Office of Telecommunications Policy has survived effort
to eliminate it as organ of government, little more than
four years after it was established as White House agency.
President Ford, acting last Monday on recommendation of
Roy Ash, director of Office of Management and Budget,
made tentative decision to transfer OTP’s frequency-
assignment functions to Commerce Department and elimi-
nate 50-odd jobs at OTP. But after heavy barrage of criti-
cal comment from Congress and elsewhere, President by
week’s end reversed himself.

““The President has decided that commiTnications-policy
formulation has a role and that it is best fulfilled within
the executive office of the President,” White House News
Secretary Ronald Nessen said on Friday. He also said he
was ‘‘not aware” President’s decision was result of con-
gressional “‘pressure.”

However, effort to persuade President to reverse his de-
cision began almost as soon as word was received at OTP.
John Eger, acting director, wrote memorandum stating his
concern. Key members of Congress, hearing of President’s
decision, began to contact White House to protest. Word
leaked to press, and President found himself with small
but serious controversy on his hands.

Senator Howard Baker (R-Tenn.), ranking Republican
on Senate Communications Subcommittee; Representatives
Clarence Brown (R-Ohio) and Lionel Van Deerlin (D-
Calif.), both members of House Communications Subcom-
mittee, and Representative Jack Brooks (D-Tex.), who is
expected to be elected chairman of House Government
Operations Committee (which held hearings on creation of
OTP in 1970) telephoned and/or wrote White House to
state view that question of whether OTP should be elimi-
nated should not be decided without congressional con-
sultation. Senator Baker was readying legislation that
would have prevented President from dismantling OTP
without specific congressional approval. Defense Dept. is
also said to have expressed concern; it has had its differ-
ences with OTP but, as major user of telecommunications,
would rather consult on frequency-assignment matters with
White House than with another cabinet office.

By week’s end, fire was out.

New commercial load limits for INTV

As expected (“Closed Circuit,” Jan. 6), Association of Inde-
pendent Television Stations adopted commercial time stan-
dards at Atlanta convention last week (early story, page 16).
Amount of time allowed nonprogram material in prime
time exceeds that in National Association of Broadcasters
television code, but INTV guidelines count promotional and
public interest announcements with commercials, while
NAB's do not, INTV set seven-minute limit for nonprogram
material in 30-minute period or multiples thereof in prime
time, eight minutes in other time. (NAB code permits 12
minutes per hour for independents in prime time, 1 6 min-
utes per hour in other time.)

INTYV set program interruption limits at four in half-
hour program, seven in hour, 10 in 90-minute, 13 in two-
hour programs in all time periods. New standards are not
applicable to children’s programs, for which special stan-
dards were set last July (Broadcasting, July 22).

FCC makes it official with PTAR I,
which emerges more like PTAR | than PTAR I
but with exemptions that could cause trouble

FCC has formally adopted third version of its prime-time
access rule. It will become effective in September. New
rule follows outlines of proposal disclosed by commission
in November (Broadcasting, Nov. 18, 1974), thus contains
no major surprises. Commission has, however, included
language aimed at preventing exemptions built into rule
from being used to wreck it.

Action was on 6-1 vote. But concurring statements by
some, including Chairman Richard Wiley, indicated support
for new rule is less solid than vote would indicate.

Essentially, PTAR 111 resembles PTAR I, which is exist-
ing law: Network-owned or affiliated stations in top 50
markets are limited to three hours of network or off-
network programing between hours of 7 and 11 p.m. Eas-
tern and Pacific time (6-10 Central and Mountain time).
But it differs in two respects: It includes exemptions,
lifted from ill-fated PTAR [I, for network or off-network
children’s, documentary and public affairs programs, and
permits showing in access time of feature films not pre-
viously shown on network (PTAR I banned use of such
films if they had been shown in market within preceding
two years).

Several other exemptions are carryovers from PTAR 1
or result from waiver practices commission has followed in
connection with access rule. They cover special news or
political broadcasts, regular half-hour network news follow-
ing hour local news, sports runovers and time-zone differ-
ences. Another exemption applies to international sports
events, such as Olympics, New Year’s Day college football
games or other special network material that fills entire
evening.

Chairman Wiley expressed confidence latest version of
rule would withstand court challenge. But he also made it
clear he has gone as far as he can in defending rule. “If
the rule does not survive a court appeal,” he threatened
last week, “‘look for repeal.”

Commission sought to ease fears about exemptions with
clarifying language. *‘Programs designed for children’ are
those intended for children between 2 and 12 years of
age,” commission said. And documentary programs are
those that are nonfictional and educational or information-
al but “do not include programs that feature contests
among participants in program or that relate to visual en-
tertainment arts if more than 50% of program is devoted
to presentation of entertainment itself.”

Commission said networks and stations are expected
not to abuse exemptions, to keep access-time children’s,
documentary and public affairs programs to minimum.
Stripping of material on theory that it is children’s or
documentary program would not be consistent with spirit
and objectives of rule, commission said. Networks were
urged to avoid expanding programing on Saturday night
because of importance of that time to hour-long access
programs. Commission sought to justify exemptions on
ground that PTAR | had effect of inhibiting presentation
in prime time of children’s, public affairs and documentary
programs, which FCC felt should be aired in prime time.
[t expresses particular concern about children’s programs
that networks frequently began at 8 p.m. or later under
schedules resulting from rule. And in extending exemption
to regular programs, commission said they could be bene-
ficial to public as special programs.

Commissioner Robert E. Lee, in concurring opinion, said
PTAR 11i has removed uncertainty over fate of rule. But
FCC itself said it was specifically passing over suggestion to
put minimum limit on rule’s life — five years had been sug-
gested. Lone dissenter was Commissioner Glen Robinson.
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NAB boards vote to take another look
at their own composition

National Association of Broadcasters joint board voted Fri-
day to consider reorganization that could consolidate radio
and television boards or reduce number of directors. By-
laws committee, headed by Donald A. Thurston, WMNB-
(AM) North Adams, Mass., was instructed to submit recom-
mendations at board meeting next June. Some TV directors
have been critical of disproportionate balance with radio
directors who outnumber TV board members two to one,

Other actions at closing session of meetings that went on
all week (see page 14):

Board confirmed Chicago in 1976 and Washington in
1977 as sites of annual convention (in Las Vegas next April)
and chose Royal Biscayne hotel, Key Biscayne, Fla., as site
of next winter board meeting week of Jan. 18, 1976.

John Summers, NAB general counsel, told board NAB
would petition FCC for reconsideration of its denial of re-
funds of license fees (see page 4) and would study court
appeal.

Day earlier radio board adopted same code amendments
as TV board adopted Wednesday, lifting restrictions on ad-
vertising for legal lotteries and betting.

Robert H. Harter, WHO (AM) Des Moines, lowa, was
named chairman of radio code board, succeeding William
Hensen, WIOL (AM) Joliet, Ill. New code board members:
James Wesley, KFI (AM) Los Angeles, and Michael Lareau,
WOOD (AM) Grand Rapids, Mich., for two-year terms;
Ross E. Case, KWAT-AM-FM Watertown, S.D., and Steve
Shannon, KCMO (AM) Kansas City, Mo., for one-year terms.

Proxmire freedom bill leads legislative pack

Second bill introduced in Senate last week was Senator
William Proxmire’s (D-Wis.) First Amendment Clarification
Act of 1975 (S. 2). As promised, bill would (1) not only
repeal fairness doctrine, but would amend Communications
Act to forbid FCC from influencing in any way program
content or scheduling; (2) repeal whole of Section 315,
equal-time section of Act; (3) strike out wording in Sec-
tion 312 which says station may lose license for “‘willful or
repeated failure” to permit access to political candidates,
and (4) repeal Section 399 which says noncommercial li-
censees may not editorialize. Proxmire bill was referred to
Commerce Committee.

Ford's turn. Tailing Chrysler Corp.’s massive rebate pro-
gram launched with heavy advertising support (Broadcasting,
Jan. 13), Ford Motor Co. is set to launch today (Jan. 20)
six-week effort in broadcast and print media to stimulate
sales for five of smaller car lines through rebates ranging
from $200 to $500. Included: network and spot TV in top
100 markets during first week, with addition of spot radio
in top 40 markets in second and succeeding weeks. Agency
is J. Walter Thompson, Detroit and New York.

Softens blow. FCC has rescinded $1,000 fine staff had im-
posed on WMCA (AM) New York for violating personal
attack rule in connection with talk show in which Repre-
sentative Benjamin S. Rosenthal (D-N.Y.) was referred to as
“coward.” Commission reduced sanction to admonishment.

15's the limit. FCC has decided no modifications are indi-
cated in its policy toward length of cable franchises, now
mandated at maximum 15 years, thus resolving rulemaking
looking into that issue.

Staggers remains in Commerce saddle. On day last week
when two committee chairmen were toppled and jobs of
two others were in doubt, Representative Harley Staggers

(D-W.Va.) was te-elected (194-t0-54) chairman of House
Commerce Committee.

New face. Senate Democratic Caucus added Senator Wen-
dell Ford (D-Ky.) to Senate Commerce Committee, bringing
Democratic total to 12, one more than last year. Republican
vacancies (two) will be filled this week. Subcommittee assign-
ments have not yet been made.

Loading the clears? Duplication of service on |2 clear chan-
nels that remain in AM broadcasting is aim of study report-
edly under way at FCC. Harold Kassens, veteran FCC engi-
neer who retired Jan. | as assistant chief of Broadcast Bur-
eau, may be re-employed on special assignment to super-
vise design of plan to put other stations on frequencies
now reserved for single occupancy, as is said now to be fea-
sible without undue interference to dominant stations.

Thickening UHF saturation. Almost nine out of 10 U.S.
television homes — 89% — are equipped to receive UHF
TV, and in 29 markets at least 95% are so equipped, Arbi-
tron Television estimated Friday (Jan. 17). It put U.S.
UHF total at 61.6 million homes, up 7.3% in 12 months.
Four markets were said to have 99% UHF penetration: Ba-
kersfield and Fresno, Calif.: Springfield, Mass., and Zanes-
ville, Ohio; while in eight others penetration level was put
at 98%. Estimates are as of last November. .

Storer

George B. Storer Sr., founder and now executive commit-
tee chairman of broadcast group bearing his name, will re-
ceive 1975 Distinguished Service Award of National Asso-
ciation of Broadcasters. Selection was made by joint boards
of directors in Palm Springs last week. Also voted: special
award to late Jack Benny. Both will be presented April 7
during 53d annual convention in Las Vegas. Mr. Storer was
subject of Broadcasting “'Retrospective’’ Nov. 11, 1974,

Dwight 8. Reed Sr., founding partner and chairman of H-R
Television since 1950, has resigned but will continue to
serve company in consultancy capacity and as board mem-
ber. Edward P. Shurick, vice chairman and treasurer of H-R
Television since 1970, becomes chairman and continues
as chief executive officer. Harry H. Wise Jr. continues as
president. Mr. Reed co-founded H-R Television in 1950
with late Frank M. Headley. Last November H-R Television
and Broadcast Data Base Inc. merged. H-R/Stone, once
part of H-R, is now separate radio representative firm.

Donald H. McGannon, president of Westinghouse Broad-
casting, Learning and Leisure Time division, loses that post
as learning and leisure activities are transferred in corporate
restructuring of parent Westinghouse Efectric Co., but will
continue as chairman and president of Westinghouse Broad-
casting Co., reporting directly to chairman of parent com-
pany. Changes are effective Feb. 1 when Robert E. Kirby is
due to succeed retiring Donald C. Burnham as chairman
and chief executive of Westinghouse Electric. Parent con-
pany, retrenching, has sold its major-appliance business
(Broadcasting, Jan. 13) and last week ended its mail-order
business {records, books, etc.}, which had been in learning
and leisure-time division.
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WKRC-TV

Cincinnati, Ohio
ABC Channel 12
announces the
appointment of
Harrington, Righter
and Parsons, Inc.

as national
representative
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= Indicates new or revised listing

This week

Jan. 19-21—/llinols-Indlana CATV Association elev-
enth annual convention. Speaker; FCC Chairman
Richard E. Wiley. Indianapolis Hilton hotel.

Jan. 19-21—/daho State Broadcasters Assoclatlon
midwinter convention. Speakers include C. Edward
Little, Mutual Broadcasting System: Jack Link, Mesabi
Nestern Corp.; Carl Loucks, Radio Advertising Bureau;
Robert E. Shepherd, Cepartment of Commerce; Star-
ley Bush, Rocky Mountain Broadcasters Association;
Harold Kassens (or replacement), FCC. Cowntowner
hotel, Boise.

Jan. 21—Agency Day, Adverlising Club of Mefro-
politan Washingion. Speaker: Slanley |. Tannen-
baum, Kenyon & Eckhardi, and president, NARS.
Mayflower hotel ballroom.

Jan. 21-23 — Georgia Associalion of Broadcasters
30th annual meeting. Featured speakers include
former Secretary of State Dean Rusk, U.S. Am-
bassador at Large Robert J. McCloskey, Frank
Shakespeare, executive vice-president of Westing-
house Broadcasting, FCC Commissioner Jamas
Quello, Wiiliam J. Small, vice-president and director
of CBS News, and Pstricia Nealin, president of
American Women in Radio and TV; Herminio
Traviesas, NBC vice president for broadcast stand-
ards. Radio-TV Institute, University of Georgia
campus, Athens.

Jan. 22—New Jersey Broadcasters Asseciation mid-
winter managers' conference. James Rodio, WROI-
{AM) Hammonton, chalrman. Princeton University.

® Jan. 24—Radio Television News Directors ASSO-
ciation members briefing on economic and other do-
mestic matters by top administration figures—pos-
sibly including President Ford—at old Executive Cf-
fice Building, Washington.

Jan. 24—Presentation by Mississippi Broadcasters
Association of early-day broadcast materials to

Datebook.

state's radlo-TV museum exhiblt. Old Capitol bulld-
ing, Jackson.

Jan. 24-25—Soclety ol Motion Picture and Teie-
vislon Engineers winter lelevision conference. St,
Francis hotel, San Francisco.

Jan. 25—Mississippi Broadcasters Association an-
nual sales conferance. Hilton hotel, Jackson.

Also in January

Jan. 26-20—National Religious Broadcasters 32d
annual con i Invited speal : NAB President
Vincent Wasilewski, Nalional Cable Television Asso-
ciation President David Foster, FCC Commissioner
Charlotte Reid and De. Billy Graham. Washington
Hilton hotel, Washington.

= Jan, 27—Comments due at FCC on network re-
.r:uv:)s 2shown in prime time. Reply comments dus
eb. 24.

Jan. 28 — Connecticut  Broadcasters  Association
tegislative reception and cocktail pary. Hartford
Hilton hotel, Hartford.

Jan. 28-30 — The Perlorming Arts and the Future
of Television. Video technology exhibition by the
Media Devefopment Dept., Lincoln Center, 1865
Broadway. Lincoln Center's Library and Museum of
the Pertorming Arts, New York.

® Jan. 29—South Dakota Broadcasters Assoclation
legislators® luncheon. Pierre Elks Club. Piere.

Jan. 31—Deadline tor entries, National Cable Tele
visfon Association 1875 Cablecasting Contest. Tapes,

Major meeting detes in 1975

Feb. B8-12—national Assoclatlon of Tele-
vision Program Executives annual confarence.
Hyatt Regency hotel, Atlanta.

April 6-9—nNationa! Association of Broad-
casters annual convention. Las Vegas Con-
vention Center, Las Vegas.

Aprll 13-17—National Cable Television Asso-
ciation 24th annual convention. Rivergate
sonvention center, New Orleans.

April 23-27—American Women in Radio and
Tefevision 24th annual convention. Continen-
tal Plaza hotel, Chicago.

May 13-14—Annual convention. CBS-TV
affiliates, Century Plaza hotel, Los Angeles.

May 18-20—Annual convention. NBC-TV
affiliates, Century Plaza hotel, Los Angeles.

May 28-30—Annual convention. ABC-TV
affiliates, Century Plaza hotef, Los Angeles.

s May 29-31—Associated Press Broagcasters
convention. Palacio del Rio, San Antonio, Tex.

Sept. 17-18 — Radio Television News Direcs
tors  Association intarnational convention.
Fairmont hotel, Dallas.

Sept. 17-20—nNational Association of FM
Broadcasters 1975 National Radio Broadcast-
ers Conference & Exposition. Marriott hotel,
Atlanta.

three-quarter-inch cassette format, not to
five minutes. Contact: Lydia Neumann, NCTA, 918

16th Street, N.W., Washington 20006.

Jan. 31—~Oeadline for entries, Morlgage Bankers
Association of America Janus awards for excetlence
(n finarcial neéws reporting. Four catégories: com-
mercial radio and TV stations, cormercia’ -adio and
TV networks, Contact: Mark Serepca, Morigege
Bankers Assoctation of America, 1125 15th Street.
N.W., Washington 20005.

Doubleday Media Offers
FLORIDA TV

EXCLUSIVE!

Unusual opporfunity
in growing Florida market.
Priced for quicls sale.

Call Bob Dalchau collect at 214-233-4334.

sl

Doubleday Media

Brokers of Radio, TV, CATV, and Newspaper Properries

Regional Managers
Bob Dalchau, 13601 Preston Rd., Dallas 75240, 214-233-4334
Neil Sargent, 1202 E. Maryland Av., Phoenix 85014, 602-264-7459
Peter V. O'Reilly, 1730 M. 5t. NW., Washington 20036, 202-872-1100
Conway C. Craig, P.O. Box 28182, San Antonio 75228, 512-434-4800
Don Malcolm, 1224 Tranquilla, Dallas 75218, 214-324-4231
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February

Feb. 1—Deadline for entrfes, 43d annual Sigma
Defta Chi Distinguished Service Awards contest, for
notable performance in print and broadcast jour-
nalism during 1974. The Scclety of Professional Jour-
naiists, SOX, 35 E. Wacker Drive, Chicago 60601,

Feb. 1—Deadline for entrles, Robert F. Kennedy
Journatism Awards for outstanding coverage of
problems of the disadvantaged in America. Awards

Committee, 1035 30th Street, N.W., Washington
20007,
Feb. 2-4—Wyoming Association of Broadcasters

1975 convention. Hitching Post, Cheyenne.

Feb. 3—0Oeadline for entrles, American Medicai
Assoclalion 1974 Medical Journallsm Awards Com-
petition. $1,000 award in each of flve categorles:
magazines, newspapers, radio, TV and editorial. Rule
ggg;galion: 535 North Oearborn Street, Chicage

Feb. 4-8—South Carolina Broadcasters Assoclation
winter convention. Wade Hampton hotel, Columbia.

Feb., 5-6—18th Executlves’ Symposium. Speakers
Include: Etizabeth Hanford, FTC member, and Charles
Osgood, CBS News commentatos. Saint Mary's Col-
tege, Moraga, Callf.

Feb. 6-7—Audio Workshop at The American Coi-
fege, Bryn Mawr, Pa. Tel. 215-525-9500, Ext. 249.

Feb. 7-8 — Utan Broadcasters Association mid-
winter_mini-convention, Triarch Travelodge hotel, Salt
Lake City.

Feb. B-10—Educetional Foundation, American Women
in Radio and Television Inc. board of trustees meet-
ing, Los Angeles.

Feb. B-12—Natlonai Association of Television Pro-
gram Executives annual conference. Hyatt Regency
hotel, Atianta.

Feb. 10-14—international Radic and Telsvision So-
ciety fifth annual faculty/industry seminar. Tarrytown
Conference Center, Tarrytown, N.Y.

Feb. 12-14—Colorado Broadcasters Assoclation wintes
convention. Antlers Plaza, Colorado Springs.

Feb. 13—Southern Baplist Radic and Television
Commission sixth annual Abe Lincoln Awards cere-
mony. Speaker: FCC Chairman Richard E. Wiley. Tai-
rant County Convention Center, Fort Worth.

Feb. 14-16—American Women in Radio and Televi-
sion Inc., board of directors meetlng. Gene Autry
hotel, Palm Springs, Calif.

Feb. 15 — Deadline for filing annual programing
reports of TV stations with FCC.
Feb. 15-17—Texas Association of Broadcasters

convention. Oriskill hotel, Austin.

Feb. 17—Comments due at FCC on inquiry into
need for federal regulations to avoid nonduplicative
CATV rules at state and local lavels. Reply comments
due March 17,

Feb. 24—Armstrong Awards deadlina for entries. Ex-



The 10:10 knockout on the 11 o’clock news:

Channel 7.

BN

we expect to have a filmed report for you later on.”

The Akai VTS-150. It can make
the difference between news you can
only talk about and news you can show:

Ray Karpowicz, General
Manager KSD-TV “One afterncon
the Fairmont Racetrack in [llinois
burned to the ground and KSD sent
a crew out in a helicopter. Over the
site, we moved slowly as possible and
held the Akai VTS-150 to our chest to
reduce vibration. The system worked
to perfection and we had the story on
at 6 o'clock.”

Steve Currie, Director of
Broadcasting WCBD-TV “When

Gen. Alexander Haig visited ~"The
Citadel” in South Carolina, his press
conference began at 4:30 P.M. We
took an Akai VTS-150 with us and
returned in plenty of time with the
story edited and ready to be televised

The 10:10 knockout on the 11 o'clock news:

Channel 4.

on our 6:00 P M. News.”

Ray Miller, News Director
KPRC-TV  "'The prison break
attempt in Huntsville occurred in late
afternoon nearly 100 miles from Hous-
ton. We flew the Akai to Huntsville,
got some pictures, talked to a prison
official, and got back to Houston in
time for our 6:00 P.M. News."

The VTS-150. It weighs only 22
pounds. [t costs only $6995. [t can go
anywhere. Shoot anything. Edit any-
thing. In minutes. Ready for airing.
We think it's revolutionizing broad-
cast journalism. Just watch.

People watch the news to see the news.
2139 EAST DEL AMQ BLVD.. COMPTON. CALIF. 90220
Simulated television reception.




MEFP
ECONOMY!

. . - a word on everybody’s mind.
However, for the broadcaster it is
not economical, but really foolhardy
to curtail news service during a
time when the audience is, more
than ever, deeply dependent on the
news and information provided by
electronic media. They are depend-
ent because they have a real need
to be informed, in order to make
the necessary daily decisions to cope
with their problems.

Today, it’s sensible economy to
build your broadcast facility into
a strong number one position in its
market. As ad dollars appear to
slack off in many areas of the coun-
try, the stations that are number one
will continue to get the prime share
of the spendable dollars; so it is
only good economic sense to be-
come and stay number one. This
is as true in smaller markets as it

is in the top 50.

Qur job is to help you determine
how to become number one and stay
that way.

Call us for a presentation with no
obligation.

MeéETrP

McHUGH axo HOFFMAN, INC.

Communications Consultants

7900 W estpark Drive
McLean, Virginia 22101
Area Code 703
790-5050

scutlve Director, Armstrong Awards, 510 Mudd Build-
ing. Columbia University, New York 10027,

m Feb., 25-26—Associgtion of National Advertisers
television workshop. Speakers include Richard E.
Wiley, FCC chairman; Frederick Pierce, ABC Tele-
vision president; Thomas Dillon, BBDO president.
Plaza hotel. New York.

Feb., 28-28—T7exas Cable TV Assocl/ation annugl
convention. Dallas Falrmont hotel.

Feb, 27-28—Georgia Cable TV Association 1975
annual convention. Speakers;: FCC Chairman Richard
E. Wiley and NCTA President David Foster. Atlanta
Marriott motor hotel.

March

March 1—Deadline for entries. American Bar AS-
sociation Gavel Awards, 1155 East 60th Street, Chi.
cago 60637. Materlals published. broadcast or pre-
sented Jan. 1, 1974, to Dec. 31, 1974, considered.

March 2-4—National Cable Television Association

“Operation Re-Regulation” Conference, Eastern re-
gion operators, L'Enfant Plaza hotel., Washington.

March 9-12—Data Communications Corp., BIAS

seminar, Hilton hotel, Memphis.

u March 11—New York Slate Broadcasters Associa-
tion 21st annual membership meeting and legisla-

tive dinner. Perry B. Bascom. WNBC-AM-FM New

York, ¢chairman. Silo-Ramada Inn, Albany.

March 11—Hollywood Radio and Telavision Society

15th annua!l Inlernational Broadcasting Awards dinner.

Century Plaza hotel, Los Angeles.

March 13-16—Arkansas Broadcasters Association
gexlco convention trip. Camino Real hotel, Mexico
ity.

March 14-16—Amesican Adverlising Federation sev-

enth district meeting. Knoxville, Tenn,

March 16-18—National Cable Television Associa-
tion "Operation Re-Regulation’' Conference, Western
region operators. L'Enfant Piaza hotel, Washington.

March 17—Reply comments due at FCC on Inquiry
into need for federal regulations to avoid nondupli-
cative CATV rules at state and local levels.

8 March 17-18—0Ohjo Cable Television Association
annual convention. Jim DeSorrento. chairman, (216)
464-1800. Scott's Inn, Columbus,

March 24-28—Corporation for Pubiic Broadcasting
$pring radio conference. Statler Hilton hotel, Wash-
ington.

March 26-27—Kentucky CATV Association spring
convention. Continental Inn, Lexington.

April
s April_1—Deadline for applications, 1975-76 Ed-
ward A. Murrow Fellowship, Councll on Foreign

Aelations, 58 East 68th St.,
tact: Zygmunt Nagorski.

w Aprll 1—Deadline for applications, National! En-
dowmant for the Humanities fellowships for fournal-
ists. C-3, Cypress Hall, Stanford University, Stanford,
Calif. 94305. or Department of Journalism. Univer~
sity of Michigan, Ann Arbor, Mich. 48104

s Aprif 2—U.S. Court of Appeals In Washington
rehears en banc Pensions tairness-doctrine case
(Broadcasting, Dec. 23)

April 3.5—Alpha Epsilon Rho. national honorary
broadcasting society, annual convention, Las Vegas.
Aprll 4-8—8roadcast Education Association annual
meeting. Las Vegas Convention Center,

» April 8—Associalion of Maximum Service Tele-
casters, Washington, 19th annual membership meet-
ing. 2 p.m. MGM Grand hotel. Las Vegas.

Aprll 8-8—ANational Association of Broadcasters an-
nual convention. Las Vegas Convention Center.

® April 6-9—/nternational Industrial Television Asso-
ciation annual conference. Sahara hotel, Las Vegas.
Aprll 13-17—National Cable Television Association
24th annual convention. New Orleans.

New York 1002t. Con-

Open Mike.

Equal time

EDITOR: BROADCASTING has now devoted
two editorials to the CBS-code proposal.
Your Jan. 6 editorial states that if the
CBS proposal for a code provision re-
serving the first network prime-time
hour as suitable for family viewing “im-
parts either the right or suggestion of
prescreening the proposal constitutes
“a form of censorship.”

CBS is not proposing National Asso-
ciation of Broadcasters prescreening of
its programs and we have consistently
stated over the years that such prescreen-
ing would not be acceptable to us.
Rather, our new code proposals would be
sub]ect to industry self-regulation under
the code in exactly the same manner as
the existing strictures in the code having
to do with program content. Most of
these strictures involve the exercise of a
degree of subjective judgment, as do our
proposals. This does not make them un-
suitable for responsible self-regulation
under the code.

Moreover, while most existing code
strictures are prohibitory, those CBS is
now proposing merely address them-
selves to appropriate scheduling and the
use of admonitory notices.

We recognize that the editorial posi-
tion expressed by you on Jan. 6 and
again on Jan. 13 is part of your con-
sistent opposition to any self-regulatory
code on the ground—which BroOADCAST-
ING has frequently and eloquently argued
—that the very existence of a code
tempts government to use the code as a
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regulatory tool. From a standpoint of
industry responsibility, however, what is
significant is not that [FCC] Chairman
[Richard E.] Wiley is “jaw boning” the
issue; that is merely a symptom. What
should concern broadcasters, and what
has evoked our proposal, is that a sig-
nificant portion of our audience is con-
cerned about the exercise of parental
guidance.

Finally, we disagree with applying the
word “censorship” to private self-regula-
tion. Censorship embodies government
control over content. Broadcast licensees
are free, and many of them have exer-
cised that freedom, to refuse to adhere
to the code if they so wish. Let’s reserve
the term “censorship” for the real thing.
—Richard W. Jencks, vice president,
CBS Inc., Washington.

{BroaDcaSTINO understands the CBS discomfort
with the word “‘censorship’; Mr. Jencks is not the
first to want to attach a less disturbing name to the
sort of process going on now. Moreover, the edi-
tors disagree that it"s only *“‘censorship’’ when done
in the government's name and by its own hand.
Surrogate censorship is just as real and can be
more insidious. Nor are broadcasters ‘‘free” to
ignore any code standards that the FCC borrows
as its own guides in license renewals—as it will
surely borrow any “family viewing’ standards that
the NAB may incorporate in its code.)

View from union’s side

EpiTor: Your comprehensive, well-writ-
ten essay on [radio] broadcast journalism
in the Jan. 6 issue unfortunately has
some remarks dealing with the influence
of union labor that might give the false



Monday Memo.

A broadcast advertising commentary from Stephen Gebb, vice president. Helena Rubinstein Co.,

Courant perfume hitches
itself to a singing star
with four weeks of radio

Along with tinkling bells of strect-corner Suntas
and reading from Dickens, there is now another
traditional Yulelide sound—lhe Christmas
media noise created by almost all leading
fragrances during the gifi-buying season.

Gelling through this barrier 1o the consumer
has become increasingly difficult for seasonal or
semiseasonal promotions. lncreasingly, a
blockbuster budgel is needed 1o achieve any
real impression. This is particularly lrue in
television, which, from the standpoint of per-
fume ad budgets, is tremendously expensive.

This problem of creating a short-lerm. hard-
hitling campaign—a problem nol unique (o
fragrances by any means—could easily scare
one away from broadcust media in favor of
some other avenue 1o the consumer. Finding a
broadcust formula means doing it the hard way,
at least from the point of view of finding a good
creative formula. 1t’s nol something you ac-
complish overnight. For example, at Helena
Rubinstein, we began planning in mid-1974 a
major Chrisimas campaign for our luxury
fragrance line, Courant. We knew our markel
clearly—upscale women (and men buying gifis
for such women) in the 25-49 age bracket. But
what medium and whal creative and audience-
largeted approach could be an effective
Christmas spearhead for a $750.000 Courant
budget?

That budget would be merely a drop in TV's
holiday bucket. Courant, like all perfumes, is
sold in an aura of mood and atmosphere, back-
ed by enough advertising repelition 10 gel the
message across. It was unlikely that we could
afford the kind of weight needed Lo do this with
television, even in a limited-markel campaign.
Radio made beautiful sense from a budgel
standpoint, and from a creative standpoint as
well. High-fashion perfumes and fragrances call
for a beguiling mood, Lhe right music, the right
voice—the traditional creative building blocks
for radio’s theater of the imagination. Qur
agency, Kenyon & Eckhardi, provided the in-
itial breakihrough we needed in our search for a
campaign focal point by turning up a genlle and
romantic song, “Heart of a Woman." It was a

song in search of a singer. K&E suggested John- -

ny Mathis, whose velvely voice has earned him
18 gold albums since the 1950%s. Johnny also
had an important extra for Courant; his nume
and voice have instant recognition with the pri-
mary market for the luxury fragrance. [ gave a
go-ahead. A demonstration record was cul
(Yes, we suddenly found ourselves in the song-
plugging business!) last September and we con-
tacted Johnny Mathis. He loved it and agreed 10
record **Heart,” as written (there isn’t a single
product mention in the song), for an upcoming
Columbia album, and to feature it in a concert
tour scheduled 1o begin at New York’s Uris
theater. For us, he was 10 record a shorter ver-
sion of it as a radio minule and to voice lhe
**doughnut copy'*—the spoken producl
message in the center of the spot during a non-
vocal music bridge. Firsis were beginning 1o ac-

o g

Stephen Gebb has been associated with
Helena Rubinstein for the past three years,
joining the firm as marketing manager of the
international division. He became vice
president and director of marketing for the
cosmetic firm's regular products and creative
activities in 1974. Previously, Mr. Gebb
supervised Revlon's overseas advertising for
two years, and, prior to that, held a similar
international ad post at Liggett & Myers. He is
a Rutgers University graduate in marketing.

cumulate: the first time the song was o be
heard on the air, the first time Johnny Mathis
had sung during a national commercial, Lhe first
time Johnny had done a voice-over in a spol,
the first time a “commercial’’ song was o be
published without having to change any lyrics.

The song was recorded for the album. Col-
umbia Records officials were impressed to the
point where the song was pencilled-in as the
lead track for the entire album and became the
album?’s title.

This opened even further promotional oppor-
tunities, including another first. Traditionally,
liner noltes on album back covers concern
themselves with background on the artist, the
music and the performance. Occasionally, there
will be a plug for a movie, Broadway show or
telecast, if an original soundirack is involved.
Product plugs? [For a perfume? Unheard of.

So, we invented one.

We arranged 1o ‘‘cross-sample™ Courant
with a scraich-and-sniff panel under the record
album’s proteclive plastic wrap, uiilizing a
microencapsulaled fragrance patch, the Helena
Rubinstein logo, and a photo of the complete
Couranl line.

The pieces were falling into place nicely.

The agency began 1o place buying orders for 4
Thanksgiving-through-Christmas campaign
with minutes on radio outlets in the 1op-20 U.S.
markets. Our budgel, which might have been
lost in the shuffle on TV, enabled us to buy
minutes heavily in MOR radio (on such stations
as WPAT(AM), New York KPOL{(AM), Los
Angeles WLAK-FM, Chicago WJIB-FM Boston,
1o mention a few), going four, five and six deep
in several markets.

The campaign was scheduled to run Thurs-
days, Fridays and Saturdays with an average of
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150 spots per week, per market. It began rolling
Nov. 27.

Johnny Mathis became—virtually over-
night—almost an ambassador-at-large for
Courant. He not only feawured ‘‘Heart of a
Woman,™ in his program but did a two-minute
onstage plug for Courant before sellout au-
diences.

Courant retailers—primarily, prestige deparl-
ment stores and drug outlets— have been enor-
mously impressed by the campaign, and by the
link between Courant and the lyrical song thal
sublly reminds every woman (and man) over
25 that “*Courant is the fragrance that can ex-
press whatever her hearl can feel.””

Radio Advertising Bureau highlighted the
campaign (and sent copies of the single version
of **Heart” in mailings 10 member slations.
Johnny Mathis performed the song during a
guest shol on Johnny Carson's lale-night net-
work show scheduled in the Christmas buying
season. Top DJ Cousin Brucie on New York's
WNBC(AM) did a half-hour *‘musical inter-
view™* with Johnny Mathis and me 1o discuss
the Courant markeling philosophy.

One other resull: At Helena Rubinstein, |
received a lot of complimenis from broad-
casters for our “'discovery” of the media and
promotional values of spot radio.

But, in the spirit of the holiday season, I'd
like to set that record straighl. We're not sold on
radio. We're re-sold.

If you explore dusty Christmas-season adver-
lising orders you will ind—on something then
known as the *'National Broadcasting Chain
and Associated Stations'’—a listing for a 1929
radio program called Heleina Rubinstein's Voice
of Beawy at 11:30 a.m. between Thanksgiving
and Christmas. 1t was a break-through for the
cosmetics industry. | like to think that our
Christmas, 1974 radio campaign—45 years after
Madame Rubinstein’s pioneering effort—is
true to her dynamic tradition. Even though
Christmas 1974 is now a memory, it is (00 early
al this point 1o atlempt an evaluation of the
Courant four-week Christmas campaign in
terms of sales. We won’t know the full story un-
il all the figures are in. However, retail execu-
tives 1old us things such as, **Your campaign
created real traffic”” and **Definitely a sitandout
in product identily,” so there’s every reason 1o
think the campaign was a success where it
counts most—sales. We'll know more of the
Courant sales piclure in late February and
March. That's because the sale of a fragrance is
measured by its manufacturer not so much in
terms of over-the-counter sales as in **returns™
from stores. Anticipaling stepped-up demand
due 1o our carmpaign with Johnny Mathis, we
urged our store customers 1o stock up last
August. If the campaign indeed accelerated
sales of Courant, we will know it for a fact when
siore returns and re-orders occur in spring. I'll
grant you that more than six months is a long
time 10 wait 10 know if your campaign’s a hit,
but that’s the nature of the luxury cosmelics
business. Bul we don’t have to wail six months
10 know that radio, as a medium, has a viable
place in the cosmetics media mix today, and
that its creative polentials are just now being
realized.



impression that the presence of organized
labor, in itself, hinders the gathering and
free flow of news. I do not feel this is
the issue that your management-oriented
interviewees would have it be.

One “news director of a large all-news
station” complains that there are 25
IBEW people at his station “who can’t
be fired.” Aside from the question of
just what a “lay-off” is all about, com-
pleteness would require that your article
point out that at least my particular all-
news station, now employing 25 IBEW
personnel, began its news-radio career in
1967 with 44 IBEW personnel at the
hiring peak. The fact is indisputable that
in the last two contract renegotiations in
1969 and 1972, radio management made
tremendous inroads in jurisdiction for-
merly held by the union. Reporters now
have a free hand in operation of portable
tape gear in the field and operation of
two-way UHF radio gear that did not
exist just a few years ago. Frankly, we
at radio expect to lose a considerable,
further amount of jurisdiction in the
1975 renegotiation, as radio is sort of a
“throw-away” for the TV negotiation. . ..

Management would find they would
get even better and more dedicated serv-
ice from their various union personnel if
they would take a more positive attitude,
recognizing for instance that the skillful
tape editing and tight production that
characterizes major-market all-news op-
erations are things that union labor is
trained to provide. When managers lose
sight of this and become blinded solely
by the profit motive, the entire operation

is bound to suffer.——Robert Foxworth,
technician, WCBS(AM) New York (mem-
ber International Brotherhood of Elec-
trical Workers).

Vote for the suburbs

EpiTor: While I regard BROADCASTING
as a highly authoritative and accurate
publication of the communications field,
I find an aberration in the “Closed Cir-
cuit” page of your Jan. 13 issue.

It was never anticipated that all of
ANPA'’s staff would reside in Reston. If
you wish to term the short drive from
Vienna, where 1 live, to Reston as com-
muting, then you do not know what a
commuter undergoes in any principal
city including Washington.

Very little shuttling occurs between
New York City and ANPA offices in
Reston, but when it does there are con-
venient flights in and out of Newark,
LaGuardia, JFK and Dulles, in addition
to the fact that we find National airport
as accessible from Reston as any New
York City airport ever was from mid-
town.

Many ANPA meetings are held in the
District—naturally. Many are also held
in Reston.

ANPA moved from New York City to
Reston for convenience and economy.
We enjoy both.—Donald R. McVay,
senior vice president, American News-
paper Publishers Association, Reston, Va.

(As fate would have it, BroapcasTing's "Closed
Circuit” about ANPA’s difficulties with its Reston
site coincided with the beginning of a Washingon
Pf{;’ sc)rics on the difficulties of ''new towns'* every-
where,

$2,000,000
Chillicothe Cablevision, Inc.

Senior Secured Loan, due 1984

We acted as lender and financial advisor to
the Company in this transaction. This adver-
tisement appears as a matter of record only.

&‘W Becker Communications Rerociates

December,1974

1800 North Meridian Street, Suite 410, Indianapolis 46202 .
Chicago: 312/630-5493 - New York: 212/747-4440 - Los Angeles: 213/553-6231

317/923-2353
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Here’s the real lowdown.
Low noise at a new low price.

With the new Mark IV Image Enhancer in your
system you'll have an unbeatable signal-to-noise
ratio working for you. Better than 55 dB. That
means quiet enhancement like you've never seen!

Best of all, better enhancement now costs you
less. We've just reduced prices!

So whether you're buying a new live camera
or telecine, or updating your present system, don’t
settle for less. 1t just doesn’t pay to fool around
with imitation units. Specify Image Enhancers
from CBS Laboratories, the people who created
image enhancement. Available for NTSC, PAL or
SECAM installations.

For technical information on the Mark IV
series, write for Marketing Bulletin 74-01, contact
your local distributor, or call us. We'll give you
the real lowdown.

(CBS LABORATORIES

A Division of CBS Inc.
227 High Ridge Road, Stamford, Connecticut 06905




Broacdcasti

Vol. 88 No. 3

Media

NAB TV board
jumps just

a little
through
Wiley’s hoop

It tells code board to get going

on study of sex and violence

but sets no date for its own action;
big budget adopted, lottery ban

is eased in other board meetings

The television board of the National
Association of Broadcasters last week
accelerated the schedule for television
code review board consideration of re-
strictions on sex and violence in early
prime time. It refused, however, to set a
firm date for its own action on the mat-
ter, as had been proposed by CBS.

The TV board, meeting during week-
long sessions of the NAB boards in Palm
Springs, Calif., requested the code board
to meet on or before Feb. 15 to consider
“principles relating to the scheduling of
programs in early evening prime-time
periods and the use of suitable advisory
legends as to the nature of program con-
tent.” A week earlier the code board had
instructed its program standards commit-
tee to submit recommendations for the
code board’s next scheduled meeting in
April at the NAB’s annual convention
in Las Vegas (BrRoADCASTING, Jan. 13).

The TV board action last week differ-
ed somewhat from resolutions offered
by Richard Jencks of CBS and Peter
Kenney of NBC. Mr. Jencks proposed
that the program standards committee
of the code board, at a meeting already
scheduled for Jan. 28, draft language in-
corporating in the code “policies con-
sistent with those announced by the net-
works.” Mr. Jencks wanted the code
board to meet on or before Feb. 15 to act
on the committee draft and the NAB
television board to be committed to
taking final action at Las Vegas.

Mr. Kenney said NBC favored amend-
ment of the code to reserve the first hour
of network prime time for family pro-
grams but wanted to clearly preserve the
independence of individual broadcasters
to judge the suitability of specific shows.
He opposed any code takeover of policies
networks have each adopted (BROADCAST-
ING, Jan. 13).

|
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Although no resolution draft mention-
ed the role that has been played by FCC
Chairman Richard E. Wiley in the recent
consideration of sex and violence, the
Feb. 15 date that Mr. Jencks proposed

and the board adopted for code board
action coincides with the deadline Mr.
Wiley has been given for reports to ap-
propriations subcommittees in the Senate
and House (BROADCASTING, Jan, 6). At a
meeting Mr. Wiley held with the heads of
television networks and the top officers
of the NAB on Jan. 9, the heat was put
on the NAB to move faster than its code
review board had proposed.

Before the Jan, 9 meeting the networks
had announced policies reserving the first
hour (8-9 p.m.) of prime time for pro-
grams suitable for “family viewing.” They
also promised to broadcast and publicize
warnings of programs containing material
that might be found offensive. Mr. Wiley
was said to have suggested that all prime
time before 9 p.m. be reserved for family
viewing. Beyond that, he expressed con-
cern that independent stations would not
be affected by network policies.

The resolution adopted by the TV board
last Wednesday was drafted by the NAB
staff and was offered by Eugene Cowen of
ABC. It commended the three television
networks “for their individual actions
with respect to programing in the initial
hour of network prime time” and then
asked the code board to mect by Feb. 15
to consider whether code action should
be taken.

The resolution added: “In recognition
of television’s exceptional potential for
reflecting the dynamics of attitudinal
change in society, the board urges all
broadcasters—both networks and stations
—to exercise a high degree of responsi-
bility in the program service provided in
early evening prime time. Likewise, ap-
propriate advisories for other segments
of the broadcast schedule should be
given serious consideration by every tele-
vision station.”

ingzNan2e

Vincent T, Wasilewski, NAB president,
was reported to have telephoned Mr.
Wiley to read the resolution after it had
been passed. Mr. Wiley withheld im-
mediate comment.

In other actions, the television board
voted amendments in the code to permit
advertising of legal lotteries and pari-
mutuel and off-track betting. The lottery
amendment, repealing what had been a
prohibition against such advertising, fol-
lowed President Ford's signing of a bill
that amended antilottery laws to permit
the broadcast of information about state-
run lotteries (BROADCASTING, Jan. 6).

The NAB TV board adopted code lan-
guage that reads: “The lawful advertising
of governmental organizations which con-
duct legalized lotteries is acceptable pro-
vided such advertising does not unduly
exhort the public to bet.”

On the advertising of other legalized
gambling, the code was amended to read:
“The advertising of private or govern-
mental organizations which conduct legal-
ized betting at sporting contests is ac-
ceptable provided such advertising is
limited 1o institutional announcements
which do not exhort the public to bet.”

It was noted that the lottery provision
was somewhat more liberal on advertising
content than the other new amendment.
It was also noted that “sporting contests”
applied to legal gambling at such events
as jat alai or dog racing in Florida, as well
as horse racing anywhere it is legal. The
action on lotteries came on appeal by
various state lottery organizations (13
states have legal lotteries now). The board
also listened to a presentation by a dele-
gation from the New York Off-Track
Betting Corp., including Howard Pear-
son of OTB's agency, Lois Holland Calla-

way.

The TV board also reaffirmed its adop-
tion of the principle of mandatory code
membership for all NAB members; this
support was registered on a voice vote,
with only a scattering of nays, it was

I—F, T ot )
Budget going up. Directors of the National Association of Broadcasters last week
adopted a general budget of $3,573,500 for the fiscal year beginning next April 1,
a $171,124 increase over fiscal 1974-75. In addition, they budgeted television code
operations at $664,500, a $21,600 increase over the current fiscal year, and radio
code operations at $238,000, a $5,000 increase.

It was also revealed that a deficit of $308,034 is projected for fiscal 1974-75, in
large part traceable to the discrepancy between the $366,461 spent by the NAB’s
special committee on pay TV and the $146,490 collected in a special fund-raising
drive to support the committee. In the new budget, the committee, which has been
given permanent status, is budgeted at $200,000.

Dues increases from television stations are expected to raise their contribution
by $105,000 over the present fiscal year, to $1,090,000. Radio dues are expected
to reach $1,465,000. Net income from associate members is budgeted at $150,000,
a $3,000 decline. The annual convention is expected to adduce $367,500 next April,
a $39,314 gain over the convention in Houston last year. Rentals in the NAB's
Washington headquarters building will bring in $144,000.
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understood. But because there has been
substantial opposition to this requirement
by many smaller television broadcasters,
the board instructed the NAB staff to
send a letter to all TV broadcasters ask-
ing for their feelings on the matter and
agreed that there should be a special TV
board meeting the day before the regular
June meeting at which the TV board.
plus a representative group of TV code
members could meet with and hear from
interested TV licensees opposing the man-
datory requirements that are scheduled to
go into effect April 1, 1976.

The TV board also accepted a recom-
mendation by the ad hoc commitiee on
membership that TV dues be raised from
the current 20% of the highest hourly
rate to 22%. This is expected to bring in
some $100,000 extra from TV members.
The TV board also agreed to the con-
tinuance of the special committee that is
expected to consider restructuring of the
TV dues schedule perhaps more like the
radio dues structure which brings in
more than $1.4 million. TV, it is said,
brings in just less than $1 million. Any
report on restructuring TV dues is ex-
pected to be considered at the June board
meeting.

Among other highlights of the NAB
board meetings, as of Jan. 15:

® Wayne Kearl, KENS-TV San Antonio,
Tex., was reappointed chairman of the
TV code review board. And Harold
Grams of Ksp-Tv St. Louis was reappoint-
ed to that group for a second, two-year
term.

® Changes in the wording of the TV
code’s provisions regarding children’s pro-
graming were adopted by the TV board
as recommended by the code review
board last October. These involve such
matters as calling for more cultural pro-
grams, less violence and a prohibition on
a host or leading character appearing in
commercials to sell the product to chil-
dren.

® Named as a regular standing com-
mittee the present ad hoc pay TV com-
mittee, with Richard Stakes of the Eve-
ning Star stations, Washington, as its
chairman. Willard Walbridge of Capital
Cities Broadcasting, Houston, the present
chairman of that committee, asked to be
relieved because of other duties. Mr. Wal-
bridge was recently elected chairman of
the Houston Chamber of Commerce and
to the national board of the Red Cross.
The TV board passed a resolution com-
n;‘e_:nding Mr. Walbridge for his leader-
ship.

® A continuation of support for same-
day nonduplication requirements for
CATV systems was voted by the TV
board, as requested by Rocky Mountain
broadcasters. The FCC has been consider-
ing changing same-day nonduplication in
that area to the simultaneous nonduplica-
tion that prevails in other parts of the
couniry.

® In a move directed at various engi-
neering proposals for the use of TV trans-
missions for other purposes, the TV
board passed a resolution declaring that
ancillary TV signals must not be visible,
or audible, or degrade the TV picture.

® Earlier the joint board accepted a
proposal by A. James Ebel. KOLN-Tv

Lincoln, Neb,, that it begin preparing for
the 1979 World Administrative Radio
Conference by establishing liaison with
U.S. officials to participate in formulat-
ing U.S. position.

* And, after a surprising lengthy dis-
cussion, at a joint radio-TV board meet-
ing on Tuesday, authorization for the an-
nual contribution of $6,000 to the Inter-
American Association of Broadcasters
was bucked to the executive committee.
Some members raised questions about the
use of the funds.

Although the NAB failed, by fluke
some say, in getting a new license re-
newal bill through the 93d Congress.
the consensus among board members
meeting in Palm Springs last week was
that the staff deserved commendation.
And that is cxactly what joint board
members did early last week, unani-
mously passing a resolution offered by
Thad M. Sandstrom of WIBW(AM)
Wichita, Kans.

The library chat:
Ford takes

White House TV
into new dimension

With aid of television adviser

Bob Meade, President nets a plus
for well-rehearsed informality in
pre-State of the Union economy talk

President Ford, who for most of his six
months in office has been having trouble
making the big impression on the Ameri-
can public—at least the big, favorable
impression—last week combined careful
preparation and an innovative approach
to the use of television in an effort to do
something about that problem.

The occasion was one of critical im-
portance to his Presidency. He was de-
livering an extraordinary pre-State of the
Union address that was in part designed
to keep the spotlight on his plans for
aiding the economy—and off any of the
Democrats’.

The format seemed designed 1o cap-
ture the spirit, at least, of President
Roosevelt's radio fireside chats. When the
camera revealed the President, at 9 p.m.
Monday, he was not sitting at a desk in
the Oval Office, the pages of his text in
hand, a fixed smile on his face. Rather,
he was in the White House library, stand-
ing with White House Chief of Staff
Donald Rumsfeld and News Secretary
Ronald Nessen. After a moment, the
aides moved off camera and the President,
with the colored bookbindings providing
a warm background, looked straight into
the camera, as if into the eye of the
viewer at home, and talked about the
economic and energy-related problems
facing the country—and in language de-
signed to impact on an audience of lay-
men, not economists.

Part way through his 18-minute ad-
dress, he sat down at the desk. At times,
particularly in the opening moments, he
seemed not quite to know what to do
with his hands. But Robert Mead, the
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former CBS News producer who as the
President’s television adviser was respon-
sible for the production of the broadcast,
proclaimed himself “very pleased” with
the results. The President was pleased,
too, Mr. Mecad said. And, he added, the
calls from the outside—including those
from “people in the business”—were
favorable.

The format reflected Mr. Ford’s will-
ingness, indeed eagerness, to iry new
techniques in communicating with the
public. It reflected too the presence on
the White House staff of men skilled
in the arts of using television.

Several weeks ago, the President asked
Mr. Mead to check out rooms in the
White House for their suitability for tele-
vision. Later, he indicated he was not
always happy with the lights the networks
used in covering him live; they hurt his
eyes.

Mr, Mead got busy and in time found
several rooms he felt would be satisfac-
tory as settings for different kinds of
television appearances—the library among
them. Then, two weeks ago, he hired a
CBS camera crew so that the President
could try out ideas he, Mr. Mead, was
suggesting. He wanted “the proper at-
mosphere” for the experimentation, Mr.
Mead said last week.

The crew set up in the library, and the
President began going through the mo-
tions of a speech, simply using material
lifted from newspapers for text. One
problem that developed was with the Tele-
prompter, which had been left over from
Lyndon Johnson days; President Ford was
unable to read from it without his glasses.
Mr. Mead tried other systems, and

CBS News photos



eventually settled on the VPS-100 promp-
ter, a new design from Q-Co. Industries
of New York (also see page 33). The
VPS-100 allowed the President to look
directly at the camera lens while reading
his text.

It was not until the Thursday preced-
ing the Monday when the speech was
given that Mr. Mead first heard talk of
a pre-State of the Union address. A “pos-
sible first draft of a speech” was delivered
for the President’s use, and the President
ran through it that day. (At that time,
there were indications the speech would
be delivered Sunday.) He ran through
another version on Friday, a third on
Saturday and a fourth on Sunday.
Changes were still being made a half-
hour before he spoke,

Although the CBS crew was not
brought in with the telecast in mind, Mr,
Mead said that when the final decision on
delivering the speech was made—he re-
ceived word at 11:15 am. Monday—the
network news chiefs in Washington de-
cided that even though it was NBC's
turn at pool responsibility, CBS should
take it since its equipment was already
on the scene. The President had suggested
doing the speech from the family quar-
ters, but that would have meant stringing
cables up the stairs and disrupting things
in the quarters.

The first family’s convenience was not
all that the President had in mind in plan-
ning for scheduling the speech. Mr. Mead
said that, while watching the Super Bowl
game with the President, he was asked
what the best time would be for a tele-
vised address early in the week.

Mr. Mead said he suggested 9 p.m.
Monday—to follow the Smothers broth-
ers’ new show premiering on NBC at 8
p.m.—or 8 p.m. on Tuesday before the
8:30 ABC and NBC movies began. (The
Smothers brothers called the White House
to thank the President for not pre-empt-
ing their first show.)

And if the text of the speech got the
President’s views across to the public
better than some others he has made, the
CBS camera crew and White House
Secret Service can take some credit. The
President, Mr. Rumsfeld, Mr. Nessen and
various speech writers were huddled in
the library before the Super Bowl game
on Sunday, working on the speech in
the presence of the television technicians
and Secret Servicemen. From time to
time, the President would come across a
phrase that did not strike him quite right,
and would sing out to anyone interested in
responding, “How does that sound to
you?” or “What would you say?" At
one point, he turned to the CBS sound-
man, Willis Webster, and asked, “Do
you say gas station or service station?”
Mr, Webster said he used to call them
gas stations but now that many provide
so many different services, he calls them
service stations. That made sense to the
President,

Later, in running through the speech,
the President stumbled over the phrase,
“professional life,” and changed it when
someone from the back of the room con-
tributed, “Say public life.”

“Everybody,” Mr. Mead
week, “was trying to help out.”

said last

INTV prodded
on prime time,
offered a carrot

Atlanta delegates told independents
must improve their image, programs;
Koslow says Bristol-Myers would buy
co-op series of entertainment specials;
sex-violence come up in discussions

The nation’s independent television sta-
tions were given a mandate last week to
create quality, prime-time programing
as the next step in refurbishing their
images and gaining wider advertiser ac-
ceptance.

These recommendations were outlined
in two separate speeches at the second
annual convention of the Association of
Independent Television Stations Inc.
(INTV) in Atlanta Monday and Tuesday
(Jan. 13-14). John T. Reynolds, presi-
dent of the television division of Golden
West Broadcasters Inc. and general man-
ager, KTLA(TvV) Los Angeles, cited the
low state of prime programing on inde-
pendents and touched upon some projects
his organization and others are develop-
ing. And Marvin H. Koslow, vice presi-
dent, marketing services, Bristol-Myers
Co., New York, told delegates the time
is propitious for the creation by inde-
pendents of quality, prime-time fare—
and he pledged that Bristol-Myers would
consider the sponsorship of a first-class
entertainment special on a large line-up
of stations.

Mr. Reynolds reminded his audience
that although independents “have done
a good job in early fringe, we have to do
a lot better in prime time where we've
relied so heavily on off-network series
and feature films.” There must be -a bet-
ter balance, Mr. Reynolds emphasized,
adding “we can compete if we try.”

Among programs originating at his
station, he said, are Bowling For Dollars,
Help Thy Neighbors and The Liars’ Club,
which have garnered ‘“‘respectable rat-
ings.” He pointed out that all of these
shows stress local involvement, but added
that programs could be developed that
may have potential for syndication.

As examples of creative steps taken
or in progress by local stations, he cited
Metromedia’s Merv Griffin Show and the
new Vaudeville series; wPIX-Tv project-
ed 90-minute program to originate in
Las Vegas and a 90-minute variety show
his company is developing with Viacom
Enterprises.

“What we're thinking of is a combina-
tion of Broadway Open House, the Ed
Sullivan Show and Hollywood Palace,”
Mr. Reynolds said. “There are things that
can be done though I realize we all have
to think in terms of costs.”

Mr. Koslow declared that the time is
appropriate for independent stations to
band together into a network of 25 or
more outlets and come up with quality
entertainment specials that could be play-
ed in the same time period on a once-a-
month basis. He said that a check of five
top agencies showed that there is adver-
tising support for quality entertainment
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specials but networks are not inclined to
schedule them.

“If you could get together a quality
show and set up a ‘fourth network’ each
station would share in the costs and in the
revenues,” he continued. “The satellite
might be the salvation of the independ-
ents in beaming this type of program,

“You have a built-in advantage in that
you reach the major urban areas adver-
tisers are interested in. The networks
reach the C counties where we have little
sales potential. I think advertisers will
come in if you come up with top pro-
graming.”

Mr. Koslow suggested such a move
would make the independents more com-
petitive with the networks for the adver-
tisers’ dollars and would have an impact
on decision-makers, rebounding to the
reputation of nonnetwork outlets.

Mr. Koslow mentioned that many top
advertisers, including Bristol-Myers, the
3M Co. and Mobil Oil, have been fund-
ing programs and series on public TV
that are not available on commercial TV.
He indicated the type of programing de-
veloped by public TV might provide a
clue for independent stations.

He was asked point blank by a station
executive in the audience if Bristol-Myers
would sponsor a program if one could be
developed and he replied: “Yes, we
would. I suggest that INTV form a com-
mittee on this. I'd be hapy to work with
you. And we'd be ready to sponsor a
special by September 1975. if a suitable
program can be developed.”

Two other panel discussions also gen-
erated considerable enthusiasm and inter-
est—one on satellite communications and
another one on research and the rating
services (see pages 27 and 35).

Though INTV members acknowledged
privately that independent television still
has a long way to go, they were pleased
with the accomplishments of the associa-
tion during the past year. James R. Ter-
rell, board chairman of INTV and vice
president and general manager of KTvT-
(Tv) Fort Worth-Dallas, reported that
membership has grown from 44 to 52 in
the past year and that the registration at
the convention jumped from 102 in 1974
to 150 at this time. Herman Land, INTV
president, said the organization has step-
ped up its calls on advertisers and intends
to redouble its efforts in 1975. He re-
ported that INTV is “welcome” at the
office of many advertisers and many com-
panies have expressed interest in using
independent TV because of “the clutter
on network affiliates.”

Robert J. Somerville, director of sales
for INTV, showed the organization’s film
slide presentation which he said has been
given over the past few months to more
than 60 companies and to more than 400
decision-makers at 25 major advertisers,
20 large adverising agencies and numer-
ous station representatives. He said that
several advertisers, which have been *un-
der-users” of independent TV, plan to lift
that restriction in the future.

He reported to the convention that the
Chrysler Corp., Detroit, which originally
had not planned to use independent TV
for its current advertising of its rebate
promotion program on the sale of new



Machining technology:
One of the strengths that make us
the new steel company.

The machinability of a steel bar refers to
the ease and economy with which it can
be cut . ., a quality directly relating to tool
wear, downtime for regrinding, surface
finish, and cutting speeds. All of these
tactors affect the profitability of any
machining operation. This is why, for more
than 40 years, Republic has applied its
technical competence to improving the
machining characteristics of its hot rolied
and cold finished steel bar products.

It is typical of Republic's determination to
make the steel we produce the finest,
most consistent in quality, most reliable in
performance, and the most economical
that a steel user can get.

To this end, the combined efforts of our
research, process development, and
operating control are focused on both
customer and industry requirements. The
resuit is the broadest range of steel products
for machining apptications available . ..
backed by Republic's long experience in
producing both hot rolled and cold finished
alloy, carbon, and stainless steels.

It all adds up to a choice of thousands of
grades in a variety of compositions and
sizes. With availability assured by multiple
mill locations — and a unique system for
coordinating and controliing production
and delivery. Another of the strengths

that make us the new steel company.

This specially-designed test piece was developed
by Republic as a basis for evaluating various
machining operations on all types of metats. It is
representative of many thousands produced in
Republic’s machining taboratories from both
standard and experimental steels. We have formed
a special Machinability Committee, with repre-
sentatives from our Research, Technical Service,
and Metalturgical departments. They oversee these
testing procedures and coordinate customer
requirements, mill capabitities, and metailurgical
control.

*MULTICUT and Cal-DeOx are registered (rademarks of Republic Steel Corporation

Cal-DeOx* fine-grained gear steel
We developed a new deoxidation
process specifically for fine-
grained gear steels to solve the
problem of abrasive inclusions,
Cai-DeOx users report as much
as 30% to 100% longer tool life
over previously used steels.

We do more than just make steel.

John Beale, Assistant Chief Metallurgist,
Republic Steel,

“As Chairman of Republic's Machinability Committee,
| can assure you that one of our strong points is
developing and controlling mill melting and rolling
processes to achieve the ultimate in machining
characteristics. We make it happen right at the melt
shop. so our steels work to your advantage in your
plant, Just write and teil me your specific needs.
Address John Beale, Republic Steel Corporation,
Department 1441, Cleveland OH 44101."”

MULTICUT* free-machining steels

The result of balanced chemistry
combined with improved meiting and
rolling techniques, the MULTICUT
family of carbon and stainless steels
offers parts manufacturers cost-saving
machinability. Using MULTICUT,
producers can utilize the maximum
productive potential of modern
automatic machine tools while
producing close-tolerance parts of
consistent reliability.

Republiestes
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autos, had reversed its stand after INTV
intervened. He held a short meeting with
executives of representative firms in at-
tendance following his talk.

Elmer F. Jaspan, executive vice presi-
dent and general manager of wDRB(Tv)
Louisville, Ky., told the meeting that his
station had taken the basic INTV pres-
entation and had adapted it for the Louis-
ville market. The station invited about
150 agency and advertiser officials in the
area to view its version. The result:
WoDRRB-Tv was included in four buys, and
in one case the station got 35% of the
advertiser’s spending in the Louisviile
area.

Thomas N. Dowd of Pierson, Ball &
Dowd, Washington counsel for INTV,
warned independent TV stations of the
implications of the network plans to ban
“violent” programs in the 8-9 p.m. slot.
He said they should be aware of this
trend and indicated that pressures may
shift to independent stations, many of
which carry action series, such as The
Untouchables, in the afternoon fringe
periods.

FCC Commissioner James H. Quello,
after delivering his prepared speech, was
asked for his views on the issue of sex
and viclence. He replied that he preferred
that broadcasters settle matters internally
rather than face possible regulation.

In his remarks to the convention, Mr.
Quello told broadcasters that “if you
are doing a conscientious job in affirma-
tive action minority employment, in over-
all ascertainment of community needs
and in programing to meet those needs,
you are meeting commission require-
ments.” He added: “You don’t have to
knuckle under to professional petition-to-
deny groups that may represent less than
1% of the total public you serve.”

Mr. Quello reported he is trying to
“correct the FCC attitude which creates
the climate for abuse of responsible sta-
tions and managers.” He singled out for
criticism the National Organization For
Women (NCW), which he said reprents
less than 1% of women, and is “dispro-
portionately active” in its demands. Mr.
Quello hastened to say he agreed with
most of the principles of NOW but dis-
agreed with its methods.

. Hendrik Booraem Jr., vice president
1n charge of programing, Wrix Inc., New
York, painted a gloomy picture for chil-

Quello

dren’s shows, either on major local sta-
tions or in syndication. He said attacks
on such programs, which began four or
five years ago, have had the effect of dry-
ing up advertiser support for these offer-
ings. He ventured that even the quality
programs in this genre may have to go
the barter-advertising route.

But Elmer C. Snow, general manager
of wrTv(Tv) Bloomington, Ind., dissent-
ed from Mr. Booraem’s view. He report-
ed his station has had considerable suc-
cess with three children’s programs run-
ning three-and-one-half hours each day.
The station’s approach, he said, is to use
carefully screened cartoon material inte-
grated with local production and local
hosts who are trained teachers.

Melvyn B. Smith, promotion manager
of wrLD-Tv Chicago, and Daniel I.
O'Brien, operations and promotion man-
ager, wbCa-Tv Washington, put together
a sample reel of promotional spots from
a variety of stations. They also compiled
a checklist of ideas likely to be useful
during a depressed economy: Use un-
sold airtime for the station’s own promo-
tions in appropriate time periods; cut
costs by sharing materials and ideas with
stations in other markets; clean up mailing
lists by removing duplicated names; up-
grade your trade arrangements and place
more emphasis on retail sales promotions.

In a session on local advertising, Joe
Pate. director of sports development for
Cranfill Advertising Agency Inc., Indiana-
polis, suggested that an agency and a
station work together on developing a
concept for programing. He said Cranfill
and wrTv(TV) Bloomington, devised an
extensive package of live sports telecasts
for a client, United Farm Bureau Mutual
Insurance Co., Indianapolis, which in-
cludes both basketball and football con-
tests. The games are telecast over a seven-
station network in Indiana and in Chi-
cago and Louisville.

William L. McGee, president, TM
Broadcast Marketing Inc., San Francisco,
said he has made considerable prog-
ress in counseling TV and radio stations
on luring retail accounts out of news-
papers into broadcast. Among the sug-
gestions he gave to expand retail TV
advertising: Have a retail copywriter on
staff; analyze the local newspaper ac-
tivity; plan ahead to create sales oppor-
tunities by learning of promotions com-
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ing up in the next six or eight months;
make a strong try for co-op advertising
funds, and concentrate on developing
ideas for major store events.

John A. Serrao, executive assistant to
the president of Tele-Rep Inc., New York,
indicated that a TV station must make a
“strong commitment” to land retail ac-
counts if it is to succeed. As an initial
step, he suggested that a station hire a
copywriter rather than a salesman to
build up retail business since the stores
are interested in creative ideas to improve
their sales.

The convention host was R. E. (Ted)
Turner, president of Turner Communi-
cations, Atlanta, who served on the plan-
ning committee of the convention along
with Messrs. Land, Jaspan, Terrell, Snow
and Seymour Smith, president of wcGNo-
(Tv) New Orleans.

Movement begun
to check power
of House seniors

Staggers named in report that hits
one-man rule of key committees

As chairman of the House Commerce
Committee, Representative Harley Stag-
gers (D-W. Va.) “shows significant short-
comings.” So said Common Cause, the
“citizen’s lobby,” last week.

Of 14 House committee chairmen
whom Common Cause criticized, Mr.
Staggers was among seven who drew the
lowest marks.

The worst rating went to Representa-
tive F. Edward Hebert (D-La.), chair-
man of the House Armed Services Com-
mittee. Mr. Hebert has come under at-
tack from broadcasters for his hand in
killing legislation to allow the military to
use radio and television for recruitment
advertising. Mr. Hebert, Common Cause
said, “flagrantly violates” the House’s
rules and standards of fairness in his con-
duct as chairman.

Common Cause faulted Mr. Staggers
primarily for noncompliance with House
and Democratic Caucus rules. It said he
has not disbursed enough funds for Com-
merce subcommittees to carry out their



responsibilities; that three of his subcom-
mittees, whose Democrat-Republican ra-
tios were negotiated by the chairman,
have too few Democrats; that he does not
permit subcommittee chairmen to floor-
manage legislation reported out of their
own subcommittees, and that he has often
delayed beyond the prescribed two weeks
before referring bills to subcommittees.
These are violations of caucus rules, ac-
cording to Common Cause.

The organization further listed four
Commerce Committee rules that it said
were in direct conflict with caucus rules:
(1) The committee rules empower Chair-
man Staggers to make all subcommittee
assignments, while the caucus rules guar-
antee each Democrat by seniority one
assignment of his own choosing; the com-
mittee rules give the full committee the
power to waive subcommittee considera-
tion of legislation, where the caucus rules
give the authority to the majority of the
committee’s Democrats; the committee
rules empower the full committee to de-
cide whether a subcommittee chairman
may have a staff aide, but the caucus
rules again give this power to the com-
mittee’s Democrats; the committee rules
require the chairman’s approval before a
subcommittee can meet, whereas the cau-
cus rules give this right to the subcom-
mittee chairmen, as long as they consult
the chairman and other subzommittee
chairmen to avoid scheduling conflicts.

Finaily, Common Cause faulted Mr,
Staggers for not being even-handed in
assigning committee staff. While the other
subcommittees have trouble getting ap-
proval for a second staff member, Com-
mon Cause said, Chairman Staggers’s
own Investigations Subcommittee has a
staff of 14,

Common Cause debated, but in the
end decided not to include the chairman’s
handling of the broadcast-license renewal
bill last year as an example of abuse of
power. Although both houses had passed
legislation, Mr. Staggers never selected
the House’s conferees and the bills died
for want of a conference (BROADCAST-
1NG, Dec. 16, 1974). Common Cause
balked at including the incident in its
critique, said one Common Cause execu-
tive, because it was unable to find out
why Mr. Staggers did not choose con-
ferees. Furthermore, the Common Cause
spokesman said, the organization was
more concerned with patterns than with
isolated examples of abuse,

The Common Cause statement was re-
leased the week that the Democratic Cau-
cus, the organization of all House Demo-
crats, was to vote on whether to retain
the incumbent chairmen. Mr. Staggers,
however, was apparently in no danger of
losing his job. Last Wednesday, the Dem-
ocratic Steering Committee, described by
observers as an arm of the Democratic
leadership and caucus, voted 16-to-8 to
retain Chairman Staggers, and several
Commerce Committee Democrats were
saying they knew of no opposition build-
ing to dump Mr. Staggers in voting by
the full caucus scheduled last Thursday.

Representative Richard Ottinger (D-
N.Y.), one of the Commerce Commit-
tee’s 11 new Democrats, called the Com-

mon Cause statement “one whale of a
job” that hit Mr. Staggers where he is
vulnerable. Mr, Ottinger, a former con-
gressman who left in 1970 after three
terms to run (unsuccessfully) for the
Senate, is temporary chairman of the
bloc of 75 new Democrats. He said there
are plans to introduce changes in Com-
merce Committee procedures along the
lines of Common Cause’s criticisms, dis-
tributing staff personnel and budget more
equitably, for example. Chairman Stag-
gers is not himself proposing any com-
mittee reforms, but, Representative Ot-
tinger said, “I don’t think Harley is go-
ing to be difficult” when the committee’s
Democrats get together, possibly this
week, to discuss subcommittee jurisdic-
tions, assignments and rule changes,

For himself, Mr, Staggers said he
thought he was treated unfairly by Com-
mon Cause’s statement. He said his com-
mittee has in the past handled one quar-
ter of the legislation of all other House
committees combined. “We've tried to
run a good committee,” he said.

Mr. Ottinger said he personally would
“fight [another renewal bill] like hell,”
but that he does not think it possible in
this Congress that another renewal bill
could die in the hands of the chairman
alone,
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Winnipeg grant clears
way for shutdown

of TV in North Dakota

Ch. 12 facility to be relinquished
by McLendon may be sought by others

The agreement by the McLendon Co.
to sell the equipment and assets of its
KCND-TV Pembina, N.D., to Canwest
Broadcasting, a Canadian group, has
moved closer to fruition with the grant
of Canwest's station application by the
Canadian Radio Television Commission.
The selling B, R. McLendon family had
agreed in March to sell the equipment
and assets of its North Dakota station,
along with the assets of Channel 12
Ltd.,, the station’s Winnipeg, Man.-
based advertising and administrative
headquarters, for a total of $774,000.
The price includes a consultancy agree-
ment between the seller and Canwest to
take effect until closing of the sale,

The Mclendon family has already
sold wNus-AM-FM Chicago (BROADCAST-
ING, Nov. 11, 1974) and wysL(AM)-
wprHD(FM) Buffalo, N.Y. (BROADCAST-
ING, Sept. 30, 1974). It retains owner-
ship of xosT(FM) Los Angeles and
KNuUs(Fm) Dallas.

Canwest principals include majority
stockholder Paul Morton, Winnipeg
theater chain owner, and minority stock-
holders Robert Chipman, local business-
man; Liba G. O. Johnson, KCND-Tv gen-
eral manager, and Seymour Epstein, presi-
dent of a Toronto communications con-
sulting firm.

The deal does not require FCC ap-
proval. McLendon willi turn in its li-
cense when KCND-Tv goes off the air
and the facilities become operational in
Winnipeg. The date for operation by
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Canwest is set for September 1975. As
yet, a studio site has not been desig-
nated for the new station, nor have
Canadian call letters been assigned. Can-
west has obtained a transmitter site at
Sanford, Man., south of Winnipeg.

Once KCND-TV relinquishes its license,
other American applications for the
facilities may be filed at the FCC,
Already, North American Communica-
tions Corp., licensee of kxJB-Tv Valley
City, N.D., has expressed an interest.

The present KCND-TV is an ABC-TV
affiliate on channel 12 and puts a grade-B
signal over the Winnipeg market.

P T e B S SR —
Another to drop fight
against Post-Newsweek

Florida-Television withdrawal will
reduce Jacksonville challengers to two

Post-Newsweek Stations, which in Janu-
ary 1973 was confronted with four chal-
lenges to its licenses for two Florida sta-
tions, now faces two. Florida-Television
Broadcasting Co., which was one of three
applicants for Jacksonville, Fla., channel
4, now occupied by Post-Newsweek's
wJIXT(Tv), last week announced its in-
tentions to abandon the fight. i
The announcement was made by its
attorney, Lee Shubert, at a prehearing
conference in Washington Jan. 15. Mr.
Shubert said a formal pleading explaining

Florida-Television’s action would be
filed later in the week. .
Florida-Television’s decision to pull

out followed by a month the withdrawal
of Tropical Florida Broadcasting Co.
from a contest with Post-Newsweek for
its occupancy of channel 10 in Miami,
on which wPLG-Tv operates (BroaD-
CASTING, Dec. 2, 1974).

At the time the competing applications
were filed, in January 1973, President
Nixon had just been re-elected, and there
was considerable speculation that his
well-known antipathy to the parent
Washington Post Co. had inspired at
least some of the applicants. (The specu-
lation seemed to receive some support
last May, with the disclosure of a White
House tape, made on Sept. 15, 1972, on
which the then-President could be heard
saying: "The main thing is the Post is
going to have damnable, damnable prob-
lems out of this one . . . They have a
television station . . . and they’re going
to have to get it renewed” (BROADCAST-
ING, May 20, 1974).

Both Florida-Television and Tropical
Florida appeared to have links to the
Nixon administration. George C. Cham-
pion Jr., president and 33% owner of
Florida-Television, had been Mr. Nixon’s
chief fund raiser in Florida during the
1972 campaign. Cromwell Anderson, the
president and 11% owner of Tropical
Florida, had been one of a group of busi-
nessmen friendly with the former Presi-
dent who filed and then withdrew a com-
peting application for channel 10 in 1970.

One unusual issue added to the Jack-
sonville case involved the question of the
circumstances under which Florida-Tele-
vision acquired wJXT program logs. Post-




“Without question,
the television event of the season.’

Chicago Tribune

An ABC Theatre Presentation




¢
The Missiles of October’ is, without question, the television event of the season, and probably the finest
historical drama TV ever has presented...The program carries an escalating excitement coupled with a
dejavu that is as irresistible as it is intriguing...“The Missiles of October’isa mammoth work...the type that
could have been a ponderous bore. Instead, it rates as the jewel of TV in 1974.”
Chicago Tribune

“ ‘The Missiles of October’ is a taut and engrossing
study of mankind’s last minute escape from
impending Armageddon...The show...‘succeeds
amazingly’ in evoking JFK’s finest hour.”

“, .. Three of the most harrowing hours of television
in this or any season, made all the more fascinating
because they are dramatized happenings, factual
theater. .. Dramatist Stanley R. Greenberg has
skillfully assembled these factual happenings into a
series of explosive scenes that bubble and boil
beneath the calm facade of the Kennedy government.
The suspense is overpowering, even though we know
the outcome...Clearly the play is an acting triumph
for Devane as JFK. The voice haunts you, the

image of the man himself will make you weep.”

Los Angeles Times

Newsweek

“There must be words other than ‘brilliant,’
‘imaginative’ and ‘suspenseful’ to describe ‘The
Missiles of October’ but none come to mind...it will
rank as one of the finest evenings of television ever.”

Arizona Daily Star

“Three hours may seem a long time to stick with one television show, but with “The Missiles of October,’ it’s
three hours well spent...‘Missiles’ as an entertainment effort is a consistently engrossing show which largely
succeeds in conveying the atmosphere of those tense awful days when the world was at the brink of nuclear war.”

“This viewer gives it high marks as ‘entertainment’
...for giving us an uncanny, vicarious experience in
statecraft and brinksmanship.”

The Denver Post

“William Devane turns in a brilliant performance as
JFK...and there’s little doubt he will be a much
sought-after performer from now on...Howard
DaSilva as Khrushchev is a joy to behold .. .‘Missiles’
is well worth a note on your viewing calendar.”

The Cleveiand Plain Dealer

“One of the most exciting and important events of
this television season...suspenseful, well-scripted,
splendidly acted and intellectually stimulating ...
All in the cast are good. Devane, with his JFK
mannerisms, outstanding; and so is Martin Sheen as
Bobby Kennedy. The latter performance so real that
after you’re into the drama a few minutes, you forget
completely it’s a portrayal.. . They have turned in
Emmy-winning performances.”

New York Daily News

The New York Post

... The home viewer will find these three hours
totally engrossing, for ‘The Missiles of October’isa
rare specimen. It captures the image of truth and is
captivating besides. .. The script, direction, and
acting all mesh to give the impression that we are
seeing the innermost workings of government at a
time of crisis, with real live people at the levers of
power...If there is such a thing as ‘must’ TV
viewing, ‘The Missiles of October’ is it.”

The Wall Street Journal

“ ‘Missiles’ is awe-inspiring, riveting, and every other
terrific term one could apply... Aside from
Greenberg’s meticulous script and Anthony Page’s
superb direction, two things stick out during the
show, William Devane as JFK and Martin Sheen as
RFK...It's Emmy-time once again... ABC can be
very proud for putting this on the air.”

Hollywood Reporter

In the past weeks. ABC Theatre has presented “Antony and Cleopatra,” “Judgment: The Court-Martial

of Lieutenant William Calley” and “Ceremonies in Dark Old Men.” And in the weeks to come, ABC Theatre will
present Colleen Dewhurst and Jason Robards, Jr. in “A Moon for the Misbegotten,” as well as Jason Miller and
Tuesday Weld in “The Screen Test: F. Scott Fitzgerald in Hollywood.” It all adds up to another season of superb

theatre on ABC Television.

ABC TELEVISION NETWORKS



Newsweek in August had asked the com-
mission to investigate the “removal” of
logs for November 1972 and “their pos-
session and use” by Florida-Television
( BROADCASTING, Aug. 26, 1974).

Post Newsweek still faces two chal-
lenges for its license for the Jacksonville
station—Trans-Florida Television Inc.,
headed by Fitzhugh Powell, a one-time
backer of Alabama Governor George
Wallace in his bid for the Democratic
presidential nomination, and St. Johns
Television Co., whose principals have no
known connections with major political
figures.

Changing Hands

Announced

The following broadcast station sales
were reported last week, subject to FCC
approval:

" WpEA-AM-FM Ellsworth, Me.: Sold by
Coastal Broadcasting Co. to Grindstone
Broadcasting Corp. for $425,000. Princi-
pal in seller, William W. Fitler 111
(100% ), has no other broadcast inter-
ests. Buyer, F. Eugene Dixon Jr. (100%),
has various business interests.in both Ells-
worth and Philadelphia, including banks,
food service operation and professional
sports. WDEA operates full time on 1370
khz with 5 kw; FM is on 95.7 mhz with
50 kw and antenna 320 feet above aver-
age terrain.

= Wzir(aM) Cincinnati: Control of Sud-
brink Broadcasting Inc, of Cincinnati sold

FEATURED BY
AMERICA’S OUTSTANDING

EAST
$300,000

Single station market of 11,000 with household in-
come over $17,000. Non-directional daytime {a-
cility with building and real estate included.
Priced at less than 114 times estimated gross and
profitable for absentee-owner.

Terms for qualified buyer.

by Margareta S. Sudbrink (90% before,
none after) to Harold W. Gore (10%
before, 100% after) for $375,000. Mr.
Gore is transferring his present 10% in-
terest to Gore Broadcasting Inc., which
after sale will be licensee and 100% owner
of wzie. Mrs, Sudbrink and her husband
Robert W. (Woody) Sudbrink, through
various licensees—all part of Sudbrink
group—have majority interests in WLYF-
(FM) Miami; WwLIF(FM) Baltimore;
wwEiz(FM) Cincinnati; WEZw{(FM) Wau-
watosa. Wis.; wLAK(FM} Chicago; wavo-
(aM) Decatur-wepcH(FM) Atlanta, and
wTow (AM) Towson, Md. Last station
is also being sold to Mr. Gore in simi-
lar arrangement (see following item).
Mr. Gore, as Sudbrink director, has 5%
interest in all of the above stations except
those in Georgia, in which he holds no
interest, and wTow. in which he holds
10% . Wzip is daytimer on 1050 khz with
1 kw.

" Wtow(AM) Towson, Md.: Control of
Sudbrink Broadcasters Inc., sold by Rob-
ert W. Sudbrink (85%) and Raymond
A. Kassis (5% ) to Harold W. Gore
(10% before, 100% after) for $330,556.
Mr. Gore will transfer his present 10%
to Gore Broadcasting Inc.. which after
sale will be licensee and 100% owner of
wTOow. Mr. Sudbrink and his wife,
Margareta S., variously own majority
control in eight other stations (see previ-
ous item). Mr. Gore, as director of Sud-
brink station group, also has minority
interest in six of those stations. WTOw
operates full time on 1570 khz with 5 kw.

MEDIA BROKER

BI_ACKBURN&COMPANV,INC.

RADIO « TV » CATV « NEWSPAPER BROKERS * NEGOTIATIONS = FINANCING * APPRAISALS

CHICAGO 80801
333 N. Michigan Ave.
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= KyaM-AM-FM Madison, S.D.: Control
of Madison Broadcasting Co., sold by
J. A. Muggly, individually and as execu-
tor of estate of wife, Catherine Muggly
(98%), and Sherleen A. Adler (2%)
to John A. and JoLynn Goeman for
$250,000, Dr. Muggly is physician in
Madison. Mr. Goeman has been with
station 16 years and is general manager.
KJaMm is daytimer on 1390 khz with 500
w; FM is on 103.1 mhz with 3 kw and
antenna 300 feet above average terrain.

Approved

Station sales approved by the FCC last
week include: kQTY(AM) Berger, Tex,
and wAaGo(aM) Oshkosh, Wis. See page
67.

Gunn, Robinson decry
inferior PTV signals

PBS chairman says U technology
must be improved, FCC commissioner
touches base on V drop-in proposal

PBS President Hartford N. Gunn Jr, has
called a general upgrading of UHF tele-
vision technology essential to the full de-
velopment of public television,

In remarks to the PBS annual meeting
in Houston Jan. 15, Mr. Gunn claimed
that UHF has “evoked apathy from
countless viewers who, for one reason
or another, expcrience great difficulty in
obtaining acceptable reception through
it,”

Mr. Gunn cited the successful exploi-
tation of UHF in Great Britain and other
foreign countries as evidence that a simi-
lar American advancement js technically
feasible. At present, only six of 135 PTV
stations surveyed by PBS’s engineering
committee meet minimum recommended
transmission standards, standards which
include a minimum operating power of
two megawatts and an antenna_height of
at least 1,000 feet above average terrain.

The most basic improvement recom-
mended by Mr. Gunn was an increase in
the sensitivity of the UHF tuner itself,
adding RF amplifiers and PTV diode at-
tenuators, improvements which would
cost the consumer about $9 per set and
potentially double the quality of each set.

A similar note was sounded earlier in
the week, in remarks to the meeting by
FCC Commissioner Glen O. Robinson.
The problem of UHF’s present inferior
signal coupled with inadequate home re-
celvers, the commissioner noted, has
served only to enlarge the obstacles
already standing in PBS’s way toward
achieving its programing goals,

A partial solution, Mr, Robinson sug-
gested, would be to assign additional
VHF stations to major markets at less
than currently required mileage spacings.
That suggestion has already been pro-
posed by the Office of Telecommunica-
tions Policy and the Corporation for Pub-
lic Broadcasting, but Mr. Robinson would
not predict what conclusion the FCC will
reach on such a proposal. The commis-
sioner, however, suspected that present
VHF allocations are already much too




“lavish” and, at any rate, short-spaced
drop-ins would only partially alleviate the
shortcomings in noncommercial alloca-
tions. The answer lies in new technologies,
Mr. Robinson suggested, including the
development of cable.

The bulk of Mr. Robinson’s address
was devoted to the often debated role of
public broadcasting. He said public pro-
graming must serve the general popula-
tion rather than one particular group, as
it is sometimes accused of doing. But the
commissioner cautioned that service to
the general public does not imply pro-
graming for a “mass audience.” Instead,
public broadcasting should “serve all the
people at least some of the time,” he said.

As a follow-up to his remarks on non-
commercial broadcasters’ responsibilities
to the public, Mr. Robinson noted that the
FCC is considering whether to require
PBS stations to undertake the same formal
ascertainment procedures that commercial
broadcasters do. Though Mr. Robinson
did not indicate what the commission’s
conclusion on the issue might be, he ex-
pressed the belief that regardless of formal
requirements, all broadcasters—public
and commercial—should undertake a “de-
liberate, self-conscious ascertainment” of
the public’s needs.

PBS elects its boards

Ralph B. Rogers was re-elected chairman
of the Public Broadcasting Service's
board of governors, and J. Michael Collins
was elevated from vice chairman to chair-
man of the board of managers in elec-
tions held as part of PBS's annual meet-
ing in Houston last week.

The two were selected by the newly
elected boards, each of which had eight
members added to fill ranks of 25, based
on election results among PBS's 152
member stations.

Two vice chairmen were elected to the
board of governors—John Ryan, presi-
dent of the University of Indiana and
representing  wriu(Tv)  Bloomington,
Ind., and William B. Quarton, represent-
ing the Towa Educational Broadcasting
Network. Elected as vice chairman of the
board of managers was Robert Ellis, from
KAET(Tv) Phoenix.

Elected to three-year terms on the
board of governors were Edmund F. Ball
(wiPB-Tv Muncie, Ind.), chairman, Ball
Corp.; Kendrick F. Bellows Jr. (Connec-
ticut ETV Corp.), executive vice presi-
dent, Connecticut Bank and Trust Co.;
Mrs, Allan E. Charles (kQEp[Tv] San
Francisco), board of trustees, Stanford
University; John Lowell (WGBH-TV Bos-
ton), Welch & Forbes; Donald R. Mc-
Neil (xvie[Tv] Sacramento, Calif.), ex-
ecutive director, California State Com-
mission on post-secondary education;
Leonard H. Rosenberg (Maryland Cen-
ter for Public Broadcasting), chairman,
Chesapeake Life Insurance Co.; Irby Tur-
ner Jr. (Mississippi Authority for Edu-
cational Television), director, Belzoni Oil
Works; and Robert G, Waldo (kcTs-Tv
Seattle), vice president for university re-
lations, University of Washington. Only
Mr. Bellows is new to the board,

The eight elected to the board of man-

agers are Henry J. Cauthen, South Caro-
lina PTV Network, Columbia, S§.C.; Mr.
Collins, wNED-Tv Buffalo, N.Y.; Dennis
Falk, KFME-KGFE(Tv) Fargo, N.D.;
James Loper, KCET(Tv) Los Angeles:
Richard J. Mcyer, KcTs-Tv Seattle; Ar-
thur A. Paul, xvie(Tv) Sacramento,
Calif.; Donald A. Taverner, WETA-TV
Washington, and C, Gregory Van Camp.
wwvu-Tv Morgantown, W.Va. Only Mr.
Falk is new to the board.

Alabama reaction feared

Public Broadcasting Service President
Hartford N. Gunn Jr. underscored a
necd for the protection of public tefe-
vision’s future in Alabama following the
FCC’s lifting of nine Alabama Educa-
tional Television Commission station li-
censes (BROADCASTING, Jan. 13). Mr.,
Gunn expressed concern that the FCC
decision may discourage that state from
further financial support of public tele-
vision, even if the AETC eventually re-
tains its licenses. He also questioned
commission procedures which drew the
case out to five years before resolution
earlier this month. “There is a serious
question whether the FCC, the parties
involved, and, more importantly, the
pcople of Alabama are served by such
protracted proceedings,” he asserted.
“This proceeding should serve as a signal
to the FCC that its procedures must be
changed to give challengers, the licensees
and the public a right to a speedy reso-
lution of cases of this nature.”
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Pay pians delayed
by Blonder-Tongue

Lack of funds said reason
for darkening of WBTB-TV

Blonder-Tongue Laboratories, Old Bridge,
N.J.,, received permission from the FCC
this month to pull the plug on its fledg-
ling Newark, N.J., UHF, wBTB-TV, be-
cause of a reported lack of funds to con-
tinue the proposed pay station. The sta-
tion went dark approximately two weeks
ago. However, Isaac Blonder, head of
Blonder-Tongue, channel 68 licensee, re-
portedly plans to resume broadcasting
next spring.

WsTe-Tv had been broadcasting as a
free channel since Sept. 29, 1974, provid-
ing primarily old movies from 4:30 p.m.
until midnight. The station was envi-
sioned by Mr. Blonder (BROADCASTING,
Aug. 12, 1974) as a medium for new
movies, sports and cultural events at a
per-program viewer fee (New York area
only). Blonder-Tongue Laboratories had
been working on an on-the-set device to
serve pay signal unscrambler combined
with a fee ticket dispenser. A viewer
would send in his per-use tickets each
month with his weTs-Tv programing bill.
Mr. Blonder had also been examining a
combination programing package with
Sterling Manhattan Cable System, dis-
tributed through Home Box Office (Time
Inc.).

crterled

America's most dynamic and experienced media brokers.

WASHIMGTORN, D.C.; 1730 K Street, MW, 20004 (24

1 3AF3-3454

CHICAGO: 1427 Tribune Tower 60611 (312) 337

DALLAS: 1511 Bryan Street, T5201 (214) T4E-0345
111 Sutter Street, 94104 (415) 392
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Fairness issue run
through wringer
at San Diego meeting

Lawyer Blume warns of traps;
consumerist suggests broadcasters
help pay for counteradvertising;
utility spokesman criticizes pressures

California broadcasters have been warned
to look twice at some alternatives being
offered in the fairness-doctrine debate—
especially those suggesting the establish-
ment of so-called access time.

Jack P. Blume, Washington lawyer
and president of the Federal Communi-
cations Bar Association, told the Cali-
fornia Broadcasters Association, meeting
in San Diego last week, that the access-
time recommendations submitted to the
FCC by Dr. Philip Jacklin of San Jose
State College (BROADCASTING, May 13,
1974) contained hidden pitfalls; not the
least being the surrender of broadcaster
rights to determine whether an issue was
of sufficient local public interest, what
format should be used in discussing the
issue, and who should do the repre-
senting.

Mr. Blume was on a panel that in-
cluded John Summers of the National
Association of Broadcasters, who spoke
about political editorializing and on per-
sonal attack, and Milt Gross, of the FCC,
who commented that the commission does
not believe the fairness doctrine inhibits
broadcasters in presenting debate on
public issues. One of the arguments by
broadcasters against the fairness doctrine
has been that it is easier for licensees to
stay away from controversial issues than
get involved in fairness problems.

Another angle in the fairness debate
came from a children’s TV advocate.
She is Sally Williams of the San Fran-
cisco Committee on Children’s TV, who
averred that although a case could be
made for invoking the fairness doctrine,
broadcasters should use their common
sense in turning down TV commercials
that offend them as citizens and as par-
ents. Ms. Williams was one of two speak-
ing on consumerism; the other was Kay
Patchner of the Bay Area Consumer
Action Council, who at one point drew
expressions of disbelief from the audi-
ence when she suggested that broadcast-

e e et
And a chicken in every pot. A total
of 30.9 million households, or 45%
of all U.S. TV households, have more
than one TV set, Arbltron Television
reported last week in announcing
publication of its fall 1974 Television
Census. The multiset total represents
a gain of 1.6 million households in
a year. Arbitron said multiset house-
holds represent at least 50% of all
TV households in 18 markets, led by
Baltimore with 62%. The Census also
reports on color, UHF and cable-
TV penetration. Coples are available
from Arbitron’s headquarters in New
York and any of its six other offices.

ers should contribute to a fund with
others in the business community for the
purpose of developing counteradvertising
to TV and radio commercials.

A local issue of national interest was
discussed by Daecon Anderson, Pacific
Gas & Electric Co., who urged broad-
casters not to bend so readily to fairness
threats. PG&E is not leaving broadcast-
ing, Mr. Anderson said, broadcasters are
withdrawing from PG&E. This was in
reference to last year’s controversy deal-
ing with PG&E TV spots on nuclear
power plants and the objections by a
citizen group that filed fairness com-
plaints against stations that refused to
carry counterspots. However, some sta-
tions carry the spots, and it was those
that were the object of PG&E’s ire. Mr.
Anderson said PG&E had insisted that
there was no need to permit such counter-
advertising, and he implied that if broad-
casting was to be pressured by opponents
of the PG&E viewpoint, then PG&E pre-
ferred to place its advertising dollars
elsewhere.

P T — T T s |
Eaton counsel asks
FCC for compromise

Broadcaster's ill health cited
in plea to drop bribery charges
in exchange for immediate sales

Attorneys for broadcaster Richard Eaton
have requested the FCC to remove “‘once
and for all” charges of bribery against
their client, in view of Mr. Eaton’s recent
stroke and general ill health. As licensee
of wMuURr-Tv Manchester, N.H.; Kecc-Tv
El Centro, Calif., and WMET-Tv Balti-
more, Mr. Eaton had paid $11,750 in
1969 to Carmine Patti, then ABC-TV
station relations director, while in nego-
tiation to better affiliate agreements for
the three stations.

An FCC administrative law judge has
since proposed granting the stations’ li-
cense renewal (except for WMET-TvV,
which had its license revoked after it
had been dark for some tirne [BROADCAST-
ING, April 29, 1974]), on condition that
Mr. Eaton divest himself of the stations
within 60 days ( BROADCASTING, Sept. 16,
1974). That decision was based on the
judge’s rejection of a Broadcast Bureau
contention that the payments at issue
were “bribes.” Judge Ernest Nash saw
the issue instead, as one of “straying from
the proper conduct of a licensee.”

The continued pendency of the case,
Mr. Eaton's attorneys suggested, poses
“a threat to Mr. Eaton’s health from the
mental strain of bribery charges facing
him.” His counsel suggested instead, an
agreement to sell both properties at once
as the ALJ decision stipulated, in ex-
change for dropping the bribery charges.
Such action, Mr. Eaton’s attorneys ar-
gued, would *merely take from the
Broadcast Bureau its rights to appeal a
case already found not to constitute
bribery by the trial judge.”

The Eaton case is one of a series
concerning allegations of bribes passing
between broadcasters and ABC employes
(BROADCASTING, July 22, 1974),
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D e S e
The network news image

Poll evaluates public opinion
with NBC generally coming out best

The latest poll by the Phillips-Sindlinger
Survey organization of Philadelphia has
shifted its emphasis from the two earlier
polls which sought public reaction to net-
work television news and newscasters.
The third poll was designed, according to
Kevin Phillips and Albert Sindlinger, “to
rate the various networks for general
over-all performance and perceived flaws
in much the same manner as Presidents
are rated.” Their Nov. 11-20, 1974, na-
tionwide telephone poll of 1,680 people,
was inspired by other surveys that “show
Americans describing the power of the
three U.S. television networks as equal
to or greater than the influence of the
White House,” Messrs. Phillips and Sind-
linger said.

The newest poll shows that 56.4% of
the respondents gave favorable comments
about NBC; compared to 34% for CBS.
Some 45% of those polled “had no in-
terest” in ABC, compared to 4 to 6%
expressing a lack of interest in NBC or
CBS. The recognition factor for CBS was
94.6%; for NBC 96.7%, and for ABC
84.9%, which the pollsters attribute to
ABC’s smaller affiliate total.

People were also asked to give opinions
of the three networks’ general image and
performance. NBC had the highest posi-
tive rating, and drew critical remarks
from 34% of those polled. CBS drew
critical comments from 60.6% of those
polled; ABC drew such comments from
27%, but the polisters emphasized that in
the case of ABC, “the predominant re-
sponse was not characterized by negatives
but by viewer disinterest.” CBS’s high
negative response factor caused pollsters
to state the “CBS is definitely the network
arousing the most public suspicion.”
Acutely condemnatory negatives were ap-
plied to ABC by 12.8% of those polled;
to NBC by 13.6%, and to CBS by 25.5%.
Using critical terms to describe CBS were
34.4% of men polled, and 17.7% of
women.

T e e e R Yoo ]
Updating on distant
sports sought

The FCC has requested additional com-
ments on its proposed rule to prohibit
cable systems from carrying live sports
events on distant TV signals. The FCC
noted much has happened since com-
ments were filed on its 1972 rulemaking
notice. Congress passed a law barring TV
blackouts of home games sold out three
days in advance. The Senate deleted
reference to cable carriage of sports
events in the copyright revision bill voted
three months ago (BROADCASTING, Sept.
16, 1974).

The commission has invited comments
on whether the antiblackout law requires
modification of the proposed cable car-
riage rule and what effects the Senate’s
action might have on that rule.

The proposed rule would prohibit cable
systems located within the grade B con-



tour of a TV station in the home town
of a professional team from importing
distant televised broadcast of a game of
the same sport on a day when the local
team plays at home.

Comments are due Jan, 31; reply com-
ments due Feb. 10.

KQED to bargaining table

A four-month-old strike by members of
the National Association of Broadcast
Employes and Technicians against non-
commercial KQED(Tv) San Francisco
ended last week. Striking staff members
voted to accept a management proposal
that all issues be submitted to a mediator-
arbitrator. Most of the 16 strike issues
involved wages and job security, but the
principal issue was whether seniority
would determine who was to be on the
air. The strike began Sept. 2, but the
station remained operative with man-
agement personnel filling in for strikers.

e B e e R e e
No to NABET in Tampa

Employes of wrvT-Tv Tampa, Fla., have
voted down a proposal to unionize the
station’s newsroom and program produc-
tion stafl. By a 45-30 vote, staffers de-
cided against affiliation with the National
Association of Broadcast Employes and
Technicians and thereby barred further
organizing efforts by the union at wrvt-
Tv for a period of one year. Ballots from
the Dec. 3 election had been impounded
by the regional office of the National
Labor Relations Board following charges
by the station that the organizing effort
had been “tainted” by at least one super-
visor—reportedly a program director.
WTvT ultimately withdrew those charges,
however. The election had been regarded
as a trend indicator for the area. Only
WFLA-AM-FM-Tv among Tampa’s radio
and television outlets currently has union-
represented employes.

Media Briefs

More refunds. Over 25 additional broad-
cast licensees have filed for fee refunds
with FCC, claiming commission decision
to refund cable fees (“Closed Circuit,”
Nov. 25, 1974) necessitates equal treat-
ment for broadcasters. Total bill sub-
mitted by group came to over $260,000,
accounting for all fees paid by them col-
lectively under FCC’s 1970 fee schedule.
Action follows simiar requests from
others including National Association of
Broadcasters (BROADCASTING, Dec. 23,
1974).

Helping hand. NBC-TV has set up new
fellowship program for minority-group
members who agree to do graduate work
in broadcast-related fields. Beginning with
spring 1975 semester, network will estab-
lish one graduate fellowship each at Co-
Iumbia University in New York, the Uni-
versity of Southern California at Los An-
geles and the University of Chicago. Each
university is being asked to recommend
candidates, although program is also
open to NBC employes who meet qualifi-

cations. Plan includes full tuition and
living expenses for recipients, ptus sum-
mer employment at NBC-owned TV sta-
tion in each city.

Accolades. C. Glover Delaney, presi-
dent and general manager of WHEC-Tv
Rochester, has been named first *presi-
dent emeritus” by New York State Broad-
casters Association. During special cere-
mony in Rochester he was presented with
plaque saluting him as dean of state's
broadcasters; message from state’s gov-
ernor noted his “achievements in broad-
casting and communications . . . over-
shadowed only by his achievements as a
human being.”

Labor pains. National Labor Relations
Board has ruled that Crescendo Broad-
casting, licensee of waTv(aM) Birming-
ham, Ala., must recognize Local 253 of
International Brotherhood of Electrical
Workers as collective bargaining agent in
dealing with “radio technicians™ on its
staff. Station had contended that number
of its technicians had dropped to one,
negating union’s bargaining rights. NLRB
found proof of this insufficient, and ruled
that employment of several technicians
was required for legal station operation.

LaCaze loses. Jeff LaCaze, former news
reporter and sportscaster for wWBRZ(Tv)
Baton Rouge, whose race as Democrat
for Louisiana’s sixth district congressional
seat last November has gone undecided
due to voting machine error, was de-
feated in special election Jan. 7 by Re-
publican W. Henson Moore. Final tally
was 74,804 to 63,361.

More. FCC Review Board has added
issue against Wadeco Inc., applicant for
channel 8 in Dallas, to determine whether
Wadeco has failed to report substantial
changes in its application. Action came
in response to allegations concerning
Wadeco’s liquid assets, raised by Belo
Broadcasting Corp., which is seeking re-
newal of channel 8 wrFaa-Tv Dallas
(BrROADCASTING, July 8, 1974).

Extra, extra. American Newspaper Pub-
lishers Association, Washington, con-
firmed trend to 15-cents-per-copy price
of daily newspapers. ANPA's annual sur-
vey showed increase of 97% in number
of papers selling at that price.

C Day down under. Australia on March
1 will convert to color after 18 years of
black-and-white transmissions. Affected
will be 63 government TV stations and
49 commercial outlets with changeover
costing $70 million. Nation currently
tunes its 3.7 million sets average of 31
hours, 22 minutes, weekly. It's expected
$1.8 billion will be spent for color sets
by 1980 with color penetrating 60% of
TV market.

One more. FCC Review Board has added
issue against First Delaware Valley Citi-
zens Television Inc., competing applicant
for facilities of wcau-Tv Philadelphia,
to determine whether First Delaware
failed to report information regarding its
proposed general manager and business
interests of one of its principals. Action
brings issues raised against First Dela-
ware in proceeding to total of three
(BROADCASTING, Dec. 23, 1974),
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Cablecasting=

OTP’ssecond try
for cable bill

sets stage for
showdown with FCC

Revision is even more at odds
with commission’s approach
and would strip agency of powers

The Office of Telecommunications
Policy, created in 1970 as the President’s
instrument in the formulation of tele-
communications policy, and the FCC,
created in 1934 as Congress’s instrument
for the regulation of communications
media, are renewing their march toward
a confrontation on the issue of cable-
television regulation.

The issues between them could not be
more starkly drawn. Indeed, the commis-
sion has talked of “fundamental differ-
ences” between its regulatory approach
and that of OTP. And OTP, far from
seeking to blur the differences, seems to
be going out of its way to point them up.

The vehicle OTP is using is the cable
television bill it submitted to the Office
of Management and Budget for clear-
ance to Congress (BROADCASTING, Jan.
13). “When the bill goes forward,” an
OTP official said last week, “the Con-
gress will have a clear choice” between
the OTP and commission approaches.
“That's important,” he said. “It will be
all or nothing.”

Essentially, OTP would reduce com-
mission authority over cable-television
systems, and shift the center of regulatory
authority to nonfederal agencies and to
the courts. OTP officials say this con-
stitutes  “de-regulation.” Commission
officials say it does nothing of the kind;
that cable systems would still be regu-
lated by someone, though without the
flexibility the commission can now em-
ploy, and outside the regulatory scheme
which includes all other communications
media.

The basic differences between OTP
and the commission emerged last Janu-
ary in the report of the President’s
Cabinet Committee on Cable Television,
which was headed by Clay T. Whitehead,
then the director of OTP. In April, the
differences hardened in an initial version
of the cable bill which was designed to
implement the cabinet committee report.
The draft bill, which was never intro-
duced in Congress, attracted consider-
able criticism and comment last summer
and fall, and some changes were made.

But the thrust, if anything, has been
sharpened. The letter accompanying the
draft bill to OMB took special note of
the major commission criticisms—and re-
jected them. Flexibility? The draft re-
lies on nonfederal agencies and the courts
to supply it, not to mention “the most
flexible mechanism of all in dealing with
cable”—the marketplace.  Regulating
cable without regard to the other com-
munications media? Of course. The
Cabinet Committee feared that a “parity



of regulation” would justify “pervasive
and detailed regulation of cable simply
for the benefit of cable's competitors.”

Furthermore, the new draflt retains a
number of provisions in the original
version to which the commission had
objected. The commission, for instance.
in its comments last fall, had objected to
one provision that would prohibit it from
imposing fairness, equal-time, program-
origination or similar requirements on
cable systems. “We must take exception
to a doctrine that would prohibit the
commission from acting in the public
interest by placing local service responsi-
bilities on those it regulates,” the com-
mission said. “Qur long experience has
shown us too often that public-interest
programing must be required.”

But, OTP said in its letter to OMB,
while spectrum scarcity might be ad-
vanced as justification of such require-
ments on broadcasters, the only limits on
cable channel capacity are economic,
What's more, OTP notes, its draft bill
provides for nondiscriminatory access to
most of a cable system’s channels and
requires the expansion of leased-channel
capacity when there is a demand for it.

“Given the primacy of the First
Amendment interests in our society, it is
far better to control the extent of a cable
operator’s power over channel access and
program content—the policy of our bill
—than to allow that power to develop
and attempt to control its use—the policy
the FCC seems to be urging.”

OTP has also brushed aside the com-
mission’s objection to a provision in the
original draft that would prohibit the
agency from requiring cable systems to
dedicate cable channels to particular uses
—other than one channel for one public
access. The commission now requires—
as a five-year experiment—systems to
make three access channels available—
one for the public, one for educational
use and one for local government.

The commission’s objection to a pro-
vision that would create a “‘two-tier” ap-
proach to regulation—one that would
involve the commission and a state or
other nonfederal agency did not have
much of an impact either. The commis-
sion did not object to the provision on
principle; it said it had been studying
the question of how best to apportion
regulatory authority among federal and
nonfederal levels of government, and
indicated it felt it should be allowed to
complete its work. OTP, however, is
ready to move the matter to Congress for
action,

OTP modifies a proposed ban on the
regulation of leased channel and adver-
tising rates. It accepts the commission’s
argument that such a provision is too
inflexible, to the extent of limiting the
ban on leased channel rates to 10 years.
Such regulation may be found necessary
after 10 years, OTP concedes. But it
feels that since the program and com-
munications service market will be highly
competitive, there will never be a need
for rate regulation in those markets.

The draft bill would restrict the com-
mission’s regulatory authority in other
areas, too. It would bar the commission
from adopting particular, affirmative

standards for licensing authorities and
requiring adherence to them. It would
forbid the award of exclusive franchises
and would limit the life of a franchise to
between five and 15 years. 1t would pro-
hibit the vertical integration of owner-
ship of a cable system, interconnection
facilities serving that system, and a pro-
gram supply service in which programs
are provided the channel programer on
the system. And it would limit the com-
mission’s authority to establish technical
standards to assuring that systems can
interconnect.

Writing these and other limitations and
prohibitions into law, the commission
feels, denies it the ability to deal with an
evolving industry. Change would come
only through congressional action; and
the court review provided for in the draft
would lead to a “plethora of actions all
across the country further glutting the
federal docket and also delaying the
orderly development of cable television
in new and large markets.”

OTP is confident there will be no glut
—that court litigation will slack off once
the new regulatory framework is estab-
lished. But it agrees that most of the en-
forcement activities against licensing ac-
tivities would shift from the commission
to the courts. That, OTP says, was the
intent of the Cabinet Committee.

Commission officials were upset by the
new OTP draft, but, as some said, not
surprised. They indicated that their op-
position to the new version would prob-
ably not be limited to critical comment
in the OMB clearance process and, later,
in congressional hearings. At the time the
commission's comments on the original
version were being prepared, Chairman
Richard E. Wiley is understood to have
instructed the staff to begin preparing
cable legislation the commission could
submit to Congress. Indications last
week were that. in light of the new OTP
draft, work on a rival commission bill
would go forward.

As one commission official said of the
OTP draft bill, “Obviously we can't live
with that.”

FCCfinds
keep-out signs
in Johnstown

City, Teleprompter tell commission
it shouldn’t withhold certification

What recourse does the FCC have for
dealing with a cable television operator
who obtains a local franchise by fraud—
particularly when the local authorities
feel they are qualified to deal with the
situation and want the operator to con-
tinue serving the community? The ques-
tion goes to the heart of the problem
built into the system of dualism—regula-
tion by federal and nonfederal authorities
—on which the commission has fash-
joned its cable-television policy. And it
is one the commission was left with last
week following an oral argument on
whether the commission should grant
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Teleprompter Corp., the nation’s largest
cable-system operator, a certificate of
compliance for its Johnstown, Pa.,
system.

At issue was the fact that Teleprompter
and its former president, Irving Kahn,
were convicted of bribing the former
mayor and two other city officials in
order to obtain an exclusive franchise in
1966. (Teleprompter had been operating
in the city since 1961 under a non-
exclusive franchise.) The franchise was
grandfathered under the 1972 rules and
does not expire until Jan. 1, 1976. But
to come to grips with the question of
what action if any is necessary for the
commission to take regarding the fran-
chise, the commission directed Tele-
prompter to apply for a certificate of
compliance.

And according to FCC Deputy General
Counsel Daniel Ohlbaum, head of a spe-
cial trial staff, the commission has no
alternative to denying the application. He
said the authority to take that action
under the circumstances is in court prece-
dents, and added: “You can’t build a
cable industry on people getting facilities
by bribing city officials.”

But Teleprompter's attorney, Jay Ricks,
said that since the franchise is grand-
fathered, denial of the application con-
stitutes  “revocation”—a sanction the
commission is not authorized to impose.
The problem, if any, is to be resolved
by the city, which, he noted, has not
exercised its option of voiding the fran-
chise,

Indeed, Johnstown, represented by at-
torney Leo George, is insisting on the
right to settle the matter itself. And Mr.
George reported that a three-member
board, following a two-day hearing two
weeks ago, recommended to the mayor
that the franchise remain in force. The
mayor, Herbert Pfuhl, who attended the
oral argument, is the only member of the
present city government who was a mem-
ber of it in 1966—and he was the only
member of that council to vote against
the grant to Teleprompter,

A third point of view was expressed
by the commission’s Cable' TV Bureau.
Gregory Weiss, speaking for the bureau,
said that the Johnstown application
should be denied—but that the commis-
sion should leave to the city the job of
determining in a new proceeding its
franchisee. And Teleprompter should be
permitted to apply, for prohibiting the
company from operating in Johnstown,
he said, would be ‘inconsistent” with
commission regulations designed to pro-
vide for a system of dualism.

Throughout the argument, Chairman
Richard E. Wiley appeared to favor dis-
qualifying Teleprompter, If the company
were permitted to reapply, he said, it
would have a “leg up” on others secking
the franchise, since it had been operating
in the city.

He and Commissioner Glen O, Robin-
son seemed troubled by the argument
that once a franchise was grandfathered
under the commission’s rules, the agency
was without power to do anything about
it. “What if we find out the system was



operating illegally when we grandfathered
it?” Chairman Wiley asked in question-
ing Mr. Weiss. “Don’t we know [the
Teleprompter franchise] was illegally
granted?” Commissioner Robinson asked:
“Would we tolerate a case of egregious
fraud and simply let the city go back
and take care of it?”

Mr. Weiss maintained that the com-
mission’s concern was with thc “process™
of selecting franchisees. Since it was not
a proper one in the cusc of Telepromp-
ter, he said, the city should simply be
required to make sure the process is
followed.

NCTA tightens
its money belt

5% cut in budget is considered;
new contract for Foster recommended

The executive committee of the National
Cable Television Association will propose
a 5% budget reduction for the next fiscal
year at next month’s meeting of the full
board, but no cutbacks in staff or pro-
grams are scheduled.

Meeting in Washington last week, the
commiittee noted a drop in NCTA's
membership and the general condition of
the economy and agreed, in the words
of David Foster, NCTA president, “to
watch all expense items across the board
very carefully and to combine some func-
tions” of the assocziation’s office.

Mr. Foster said that the number of
drop-outs from the association in recent
months was confidential, but he was
“gratified that the number has not grown
to the level we feared in early December.
The number of association drop-outs be-
cause of economic conditions and the
copyright dispute has apparently ex-
hausted itself, and now we're experiencing
something of a turn-around.”

He said that in December it appeared
that several state cable associations were
moving to oppose the national organiza-
tion on its copyright stance and urging
firmer opposition to.copyright legislation,
but that none had done so. In fact, Mr.
Foster said, the California Cable Tele-
vision Association has just passed a reso-
lution affirming support of WNCTA's
position.

The executive committee reaffirmed
support of the board’s pay-cable com-
mittee opposition to the anticipated FCC
pay-cable ruling and pledged to support
any recommendation for an appeal of the
new rules when they are announced.

It also recommended a change in the
association’s fiscal year to begin Feb. |
so that it will start before the annual con-
vention, the association’s biggest source
of income, and thus make budgetary
planning easier. The convention this year
is April 13-17 in New Orleans.

The board recommended a new con-
tract for Mr. Foster. The terms were not
announced, but he had been asking for a
two-year agreement at $80,000 and 385,-
000. Association sources said he was smil-
ing, and he said the contract discussion
was “‘good” and he will sign a new con-
tract.

Cable’s holding

its applause on
President’s new
economic package

Because broadcasting is not a “‘capital
intensive” industry, it’s little surprise that
observers expect the President’s new eco-
nomic prograim to have no immediate im-
pact on their operations (outside, of
course, the welcome prospect of reduced
corporate income taxes). Because cable,
on the other hand, is capital intensive,
one might have cxpected more enthusiasm
than greeted the announcements last
week.

Amos B. Hostetter Jr., president of
Continental Cablevision of Boston, sum-
med up the reaction of many of his col-
leagues contacted by BROADCASTING:

“Cable’s real problems,” he said, “are
restrictive regulation and diminished capi-
tal sources. Over the long term, if the tax
changes are not premature and do not re-
kindle fears of inflation, the effect should
be favorable.”

Moreover, added Mr. Hostetter, there’s
a long lag in cable’s capital formation;
any advantage introduced in 1975 isn't
likely to show up in system growth before
1976 or 1977. Drawing on an example
from the past, he noted that the one-mil-
lion-subscriber “bulge” in cable's 1974
homes count was the result of franchise
and construction activity that began back
in 1971 and 1972.

Except for David Foster, president of
the National Cable Television Associa-
tion, who said, “Almost anything will
help; even the small decline in interest
rate in the past couple of wecks has pro-
duced new orders for plant,” industry
representatives were either waiting to see
the details of what Congress approves or
doubtful of any immediate benefits.

The tax changes proposed last wéek by
President Ford would reduce corporate
taxes from 48% to 42%, and raise the
investment tax credits from 7% to 12%,
producing altogether $10 billion savings
tor corporations,

Jim Ackerman, executive director of
Becker Communication Associates, a ma-
jor lender to the cable industry, said the
investment tax credit “won’t mean that
much.” Cable needs equity and long-term
loans, he said, and if there is a great fed-
eral deficit, that will drain even more
money out of the lending stockpile.

Al Stern, president of Warner Cable
Corp., the industry’s second largest mul-
tiple systems owner, said the tax cuts
seemed “designed to give a push to the
economy on the general level. It doesn’t
strike me as something cable can put
much hope in.”

From Teleprompter’s viewpoint, the tax
cuts mean nothing. As Bill Bresnan, cable
division president of the industry’s largest
MSO put it, “It probably will help some
other companies who are paying higher
taxes, but '73 and '74 both produced
losses for us, so we have some loss carry-
forwards to use up yet.”
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Agreement still
distantonlength
of rating sweeps

INTV delegates turn thumbs down
on idea of extending to eight weeks;
but elsewhere debate is standoff

Independent TV stations let it be known
last week that they don’t want the rating
setvices’ sweep measurement periods, now
four weeks in length, extended to eight
weeks.

The issue was the center of a spirited
discussion at the research session of the
Association of Independent Television
Stations convention last week (also see
page 16). Frank X. Tuoti of Wrix Inc,
New York, serving as moderator, asked
the delegates to raise their hands if they
opposed the eight-week idea. Virtually
cvery hand in the room went up.

In the outside world, the dispute is not
quite that one-sided, but the INTV pan-
elists did draw thc broad pros and cons.

Hugh M. Beville JIr., executive direc-
tor of the Broadcast Rating Council, told
the session that BRC strongly favors
eight-week sweeps as a means of curtail-
ing “hypoing” (though it recognizes there
are cost and other considerations to be
taken into account),

George E. Blechta, vice president of
A. C. Nielsen Co., and Theodore F.
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Shaker, president of American Research
Bureau, said eight weeks would cost more
—and Mr. Blechta also said it might take
about two years for Nielsen to get ready
for such an expansion. He also said Niel-
sen was preparing to send to stations, last
week or this, a questionnaire on the sub-
ject that would be much more detailed
than one it sent out last fall, which re-
portedly produced minimal although al-
most uniformly negative response,

The eight-week-sweep idea for TV
dates back several years and may in fact
have originated as a plan, which was ulti-
mately rejected, for curbing hypoing in
radio.

The broadcasters at the INTV session,
like the plan’s critics everywhere, op-
posed it not only because of the cost but
also because they weren’t sure it would
put an end to hypoing. Many are in fact
sure it won’t. As one said at INTV last
week: “If you're going to hypo, you can
do it in eight weeks as well as four
weeks.” There also was and is apprehen-
sion about the quality of ratings if the
period is doubled.

The missing element in the dispute at
INTV was the networks. By definition
they wouldn’t be at a meeting of inde-
pendents, but network officials have been
the most outspoken advocates of the
eight-week idea, not only as a means of
curbing hypoing but also to provide, as
NBC-TV President Robert T. Howard put
it in a speech a couple of weeks ago, a
time sampling that is “more representa-
tive of the whole television season.”

Since Nielsen started providing nation-
al ratings on a daily basis in the fall of
1974, hypoing’s appeal to the networks
has been reduced if not eliminated, so far
as their own direct benefit is concerned.
But while a network’s scheduling of block-
buster movies at specific times may not
help that network in the iong run, it can
help the network’s affiliates a great deal if
scheduled right—in a sweep period, for
instance,

Thus it is easier for networks to advo-
cate a change that would or might lead
to less blockbustering than for affiliates to
accept such a change. Network sources
say some of the strongest pressures for
scheduling of fop-draw movies and spe-
cials in sweep periods comes from affili-
ates—not surprisingly, since their rates
and sales acceptance in ensuing months
can rise or fall on the numbers they get
in the sweeps.

Yet both the Federal Trade Commis-
sion and the FCC are on record against
any broadcaster’s inflating his ratings by
“varying his usual programing,” and FCC
Chairman Richard Wiley last fall spoke
of a prospective crackdown on hypoing
as a “war against fraud,” The prospect of
official sanctions is undoubtedly in the
minds of many supporters of the eight-
week sweep plan.

But critics say the plan won’t end
hypoing any more than going from one-
week to four-week sweeps ended it. And
some critics wonder if it wouldn’t be bet-
ter, or at least more ecffective, to leave
the control of hypoing to the FTC or to
court actions. In reply, of course, sup-
porters of the plan contend hypoing is
less effective in four-week than in one-

week sweeps and would be even less effec-
tive in eight-week sweeps, and they are
aghast at the thought of broadcasters let-
ting the government come in to regulate
this issue.

And so the dispute goes on.

Two of the leading disputants, in that
they have marshalled their arguments in
considerable detail and put them into writ-
ing, are Kenneth A. Mills of Katz Tele-
vision, acting as chairman of the TV re-
search committee of the Station Repre-
sentatives Association, which is against
the eight-week idea, and Jay Eliasberg,
CBS-TV research vice president, who is
for it

Mr. Eliasberg presented a detailed re-
port to a CBS-TV affiliates board meet-
ing last November, urging support for the
eight-week plan, and CBS-TV President
Robert D, Wood followed up a few weeks
later by sending to all CBS affiliates a 16-
page analysis based on Mr. Eliasberg’s
report, again urging support.

Mr. Eliasberg examined. numerous ob-
jections that had been raised against the
plan and concluded that most were “in-
valid or irrelevant.”

There is “some validity” to the objec-
tions that eight-week sweeps may cost
more and that some weekly ratings would
be lost, his analysis said. But it contended
the cost increases would be “minimal”—
on the order of 5%-10% and certainly no
more than 10%, based on estimates that
had been offered by the Nielsen com-
pany—and that the loss of weekly rat-
ings would apply in “just a few, not all
markets.”

In any case, the CBS report asserted,
the disadvantages “are a small price to
pay for the advantages that will accrue
to all of those concerned with reducing
the mequities which result from hypo-
ing.” More than that, the report also con-
tended, analysis of data in New York and
Los Angeles, where measurements arc
made 52 weeks a year, showed that “eight-
week data are consistently better than
four-week data in estimating audiences

for the quarter in which the period oc-
curred, as well as in predicting audiences
for the following quarter.”

Mr. Mills in a subsequent letter told
Mr. Eliasberg that SRA's TV research
committee had considered his points and
didn’t find them persuasive.

Mr. Mills and the committee contend-
ed, among other things, that eight-week
sweeps with no significant increase in
sample size “would wipe out weekly rat-
ings in all but the largest markets,” and
that even a 10% cost mcrease for two
services would not be “an insignificant
amount” either for *a station in the mid-
dle range of markets (26-50) paying ap-
proximately $40,000 for two services, or
to a small-market station (100-200) pay-
ing slightly less than half that amount.”

These are only some of the areas in
which Mr. Eliasberg and Mr. Mills—like
the plan’s advocates and opponents gener-
ally—find themselves in disagreement.
Who will have the last word remains to
be seen, and the answer may be a long
time coming.

If there is any consensus now, it is that
consensus seems a long way off. And un-
certainty is not the sole property of broad-
casters. At the INTV meeting, Ave Buten-
sky, senior vice president and director of
medita operations at Dancer-Fitzgerald-
Sample, New York, was asked for his
views, He replied: “We would like rat-
ings for 52 weeks a year. But if there’s
going to be a reduction in reliability—
and I don’t know if that’s going to happen
—then obviously we wouldn’t want the
longer sweep period.”

McDonald’s wants Elias
to stop clowning around

McDonald’s Corp., Oak Brook, Ill., has
filed a trademark infringement suit in
U.S. District Court in Detroit, charging
that a competitor, Elias Brothers, has in-
fringed on McDonald’s clown character,
Ronald McDonald, and on its slogan,
“You deserve a break today.” Mec-
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BAR reports television-network sales as of Jan.5
ABC $9,306,200 (30.1%); CBS $12,731,300 (36.3%); NBC $12,069,800 (33.6%}

Total Total
minutes dollars
week weak
ended ended 1975 total 1975 total 1975 total
Day parts Jan, 5 Jan. § minutes dollars dollars
Monday-Friday
Sign-on-10 a.m. 37 § 297,700 22 $ 166,500 $ 229,900
Monday-Friday
10 a.m.-6 p.m. 817 11,950,000 501 8,807,200 8,962,500
Saturday-Sunday
Sign-on-6 p.m. 242 3,673,600 242 3,673,600 2,921,200
Monday-Saturday
6 p.m.-7:30 p.m. 93 3,318,100 64 2,623,900 2,928,900
Sunday
6 p.m.-7:30 p.m. 14 271,600 14 271,600 527,400
Monday-Sunday
7:30 p.m.-11 p.m. 401 23,456,900 284 17,085,700 21,405,900
Monday-Sunday
11 p.m.-Sign-off 157 2,830,700 96 1,478,800 1,348,700
Total 1,761 $45,798,600 1,223 $34,107,300 $38,324,500

Source: Broadcast Advertisera Reports
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Donald’s is asking that Elias, which oper-
ates 129 Big Boy restaurants in Michigan,
turn over all profits from its operations
since they began to run TV commercials
in eight markets and radio commercials
in 12 markets in mid-November, The
Elias TV and radio commercials also
have a clown character as spokesman
and include the catch phrase, “Boy, do
I ever deserve a break today.” A spokes-
man for Simons-Michelson Co., Detroit,
advertising agency for Elias, also named
in the action, said its legal counsel be-
lieves the suit has no merit, He said
Elias’s clown character “is quite differ-
ent from any other clown” and “the
phrase, ‘deserve a break’ is part of com-
mon language in usage today.”

We’'re Metromedia; buy us

Independent TV group is running
self-promoting prime-time spots
aimed at potential advertisers

Metromedia Inc. is running a series of
“house™ spots on its six TV stations as
part of what it calls its “image project.”
The spots are intended to sell Metro-
media TV to potential advertisers that
may not be familiar with Metromedia
operations, as well as to build an image
of the group for the general viewing
public. The spots ride on the bicenten-
nial slogan: “Proud of our independence,
and yours.”

Somewhat reminiscent of CBS's promo
campaign of last summer (BROADCAST-
ING, July 29, 1974), Metromedia’s spots,
however, are aimed more specifically
toward the potential advertiser than was
the CBS campaign. CBS’s “wandering
minstrel” spots were designed more to
tout the network’s prime-time dominance
for the past two decades.

The series consists of three separate
30-second spots, each aimed at a dif-
ferent potential advertiser. One is de-
signed to attract the retail advertiser
that is “on the brink” of entering into
the TV market. A second promotes the
relative ease of production of TV ad-
vertising for those who are inexperienced
with the television market. And the third
is aimed at those advertisers that regular-
ly use TV advertising but want to get
away from the “cluttered” advertising
used by the “other guy.”

According to Adam Polacek, Metro-
media vice president for sales, the spots
have already begun yielding good re-

House ad. One Metromedia spot
shows an animated character pitch-
ing MM to an advertising manager.

sults after only a couple of weeks of
airing, and Metromedia executives seem
to be pleased.

Mr. Polacek emphasized that the
house-ad series has been on the drawing
board for some time now and is not a
result of the current economic situation.
“We wanted a series of spots that were
interesting, unique, and didn’t offend the
viewer,” Mr. Polacek said, while at the
same time selling a product—Metro-
media—to a fairly limited audience.

The spots, which are planned to run
for six to eight weeks during January
and February, and again during the sum-
mer for the same length of time, are
seen 20 to 30 times a week on Metro-
media’s stations (WNEw-Tv New York,

KTTv(TV) LOs Angeles, WTTG(TV) Wash-
ington, kMBC-Tv Kansas City, wxix-Tv
Cincinnati, and WTCN-Tv Minneapolis)
between 6 p.m. and 1 a.m. weekdays, and
noon to midnight on weekends,

Dallas skips PSA’s,
goes for spot buys
in anticrime campaign

A television and radio ad campaign will
spearhead a Dallas anticrime drive that
begins this month. Using funds from a
$20 million federal Law Enforcement
Assistance Administration grant, the
campaign is expected to cost upwards of

:'. "~ When you need fac

your deadiine.

fop executives.

hookup.

STATE FARM

INSURANCE

s or comment about auto, horre, life, or other
personal lines of insurance, pick up your phone and call us coltect.

Our staff of former newsrmen will try to give you the
information right away. If we don't know the answers, we'll get
them from someone who does and call you back in time for

When you want comment from the world's largest auto and
home insurer, we'll arrange for you to talk with one of our

If you need tables, charts, or other written
material, we can usually get it to you within minutes
through our telephone facsimile transmission

Hundreds of news writers and broadcasters have called us
for help on insurance stories. Next time, why don't you?

Call collect 309/662-2521 or 309/662-2063.

Public Relations Department
State Farm Insurance Companies
One State Farm Plaza E-2
Bloomington, Illincis 61701
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$750,000, and last for 10 months, in its
initial phase.

Dallas police officials are momentarily
abandoning the public service announce-
ment technique used to warn and educate
citizens about crime in other cities, feel-
ing that professionally produced and pro-
gramed spots handled just as any com-
mercial advertising campaign would be
will have a greater impact on Dallas au-
diences. The city is hoping fotr guaran-
tees from broadcasters that spots pur-
chased this winter will be matched by
PSA’s in the second phase of the cam-
paign, to begin next October. The bulk
of the spots purchased will be in prime
listening or viewing hours, and officials
are hopeful that matching PSA’s would
also receive such exposure.

The $336,000 to be spent in the initial
phase will go to The Rominger Agency,
selected from 18 Dallas ad agencies and
recently given city council approval.
Rominger’s proposals include the theme,
“Don’t Ask for It,” and will stress pre-
ventive measures citizens can take to dis-
courage crime of various sorts.

The Dallas campaign is regarded as a
pilot for other cities, which may use
LEAA funds for similar projects if the
Dallas venture, scheduled to air its first
spots in late January, is successful,

[ Business Briefs

Rep appointments. Kamr-Tv (formerly
KGNC-TV) Amarillo, Tex.: Blair Televi-
sion’s Market Division, New York ®
Kipo(aM) Boise, Idaho; KTFI(AM) Twin
Falls, Idaho; wmBH(AM) Joplin, Mo.;
WJILY(FM) Chesapeake, Va.: Avery-
Knodel, New York * WITH(AM)-wDJQ-
(FM) Baltimore: Eastman Radio, New
York ®* Kxox(am) St. Louis and KSTT-
(am) Davenport, Iowa; Katz Radio, New
York.

Manoff lands big one. Richard K. Man-
off Inc., New York, has been named
agency for Proctor-Silex Group of SCM
Consumer Products Division, Philadelphia
(toasters, ice cream makers, coffee mak-
ers, blenders and irons). Account, for-
merly at Weiss & Geller, New York, bills
estimated $2 million, virtually all in TV,
Merger completed. Previously announced
merger of Foote, Conc & Belding, New
York and Honig-Cooper & Harrington,
San Francisco, has been completed with
formation of Foote, Cone & Belding/
Honig Western. Billings are in excess of
$100 million. San Francisco offices of
HCH and FCB will be combined into
one office, while Los Angeles offices will
continue as separate units.

Determined. Federal Trade Commission
is escalating action on its complaint
against Ford Motor Co. gas mileage ad-
vertising. Challenged ads claim four cars
driven by TV personality Hugh Downs
and others got 26 miles per gallon. FTC
argued ads imply any driver could get
same, but Ford countered they contained
disclaimer. Case now goes to administra-
tive law judge.

On New York end. Haboush Co., Los
Angeles-based TV commercials firm, has
named Sandie Cross as New York rep-
resentative. Telephone (212) 371-4044.

Frograming

WINsome tactics
back the President

Stations respond to plea for help
against inflation, for conservation

Media cooperation in forming local com-
mittees to fight inflation is part of the
WIN campaign proposed by the National
Citizens Action Committee appointed by
President Ford in October. National As-
sociation of Broadcasters President Vin-
cent Wasilewski is one of several media
representatives involved in the structur-
ing of local, nonpartisan Citizens Action
Committees to Fight Inflation. In addi-
tion, public-service announcements by
the Ad Council are in the works.

A sampling of radio and TV broad-
casters’ efforts revealed a certain esprit
de corps. From the NAB mailbag came
these reports:

Kixi-AM-FM  Seattle has offered ad-
vertisers 25% additional time free this
month to promote stimulated services, in-
creased deposits and other production
and employment boosts., WFTw-AM-FM
Fort Walton Beach, Fla., has planted a
“WIN garden” and is giving listeners
tips on growing their own; wspPD{AM)
Toledo, Ohio, i1s conducting an energy-
saving program using different themes
each week; wsva-Tv Harrisonburg, Va.,
is using a WIN station 1D; wwRrJ(FM)
Southampton, N.Y., has prepared 30
PSA’s and aired at least 35 spots per day
for 10 days giving “anti-in{lation tips.”
The station received a citation from
financial columnist Sylvia Porter, chair-
man of the Citizen’s Action Committee
to Fight Inflation (along with seven
other persons and groups nationally), for
contributing to the WIN effort.

WseM-aM-FM Chicago has responded
with “Let’s Deflate Inflation” projects,
including editorials, documentaries, pro-
motions, regularly scheduled programs
and information booklets available to
listeners.

Krwi(aM) Los Angeles put on “stop
inflation day” with reports on food bar-
gains and consumer tips. Requests for
information totaled 2,000 per hour all
day; a side effect was the establishment

Passing along ideas. Virginia Knauer
(r), special assistant to President on
consumer affairs, meets with Maria
Broom, head of WJZ-TV Baltimore's
Eyewitness News public defender
unit, to receive hundreds of energy
and inflation-fighting tips from sta-
tion's viewers. Exchange took place
in East Wing reception room of the
White House.
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of a full-time inflation reporter at KFwB.
And, as the inflationary picture became
further complicated by the recession,
WRNG(AM) Atlanta instituted a program
to match employers and job-hunters,
WRNG Recession Wrecker, which fol-
lowed a series on the economy and job
market. General Manager Allan Mac-
Millan said: “If we are able to match
just one person to a job, we will have
made a worthwhile contribution.”

Smotherses score
a big first night

But two other second-season
entries find going tougher

The Smothers Brothers Show (NBC,
Monday, Jan. 13, 8-9 p.m. NYT) made
a strong second-season debut, with a 27.2
rating and 38 share in the national Niel-
sen overnights.

This share figure was 14 points higher
than Born Free, the show it replaced, was
averaging in the time period, and it held
ABC's The Rookies (32 share average
since September) to a 26 share and
CBS's Gunsmoke (31 share average) to
a 28 share on Jan. 13.

The two other second-season shows
that have premiered so far—CBS’s Tony
Orlando and Dawn and NBC’s The Mac
Davis Show—are barely holding their
own, and must be considered question-
able bets for survival. Tony Orlando and
Dawn (Wednesday, 8-9 p.m.) has aver-
aged only a 29 share since it kicked off
on Dec. 4. That's four or five points
more than the show it bumped (Sons and
Daughters} was averaging, but Oriando
hasn’t had any ratings effect on its main
competitor, NBC’s Little House on the
Prairie.

The Mac Davis Show (Thursday, 8-9
p.m.) has been thrown up against CBS’s
hit, The Walions. In three head-on col-
lisions with The Waitons, the Davis show
hit a big share only on Dec. 26, when
CBS was showing a rerun episode of The
Waltons (which still managed a 37 share
to the Davis show's 35).

ITC in countdown
for ‘Space: 1999’

High-budget series on sale today;
Mandell sees use in prime-access time
or as backup for network dropout

A new one-hour space science-fiction TV
series, billed as the most expensive in TV
history, was announced last week by In-
dependent Television Corp., which said it
would start selling the series this week
for showing this fall.

The serics is Space; 1999, and Abe
Mandell, ITC president, said its 24 one-
hour episodes were produced in England
with predominantly American talent at a
cost of $6.5 million, or more than $250,-
000 per episode. If produced in the U.S.,
he ventured, the cost would have been
closer to $400,000 each.

Mr. Mandell was cnthusiastic about
the series both for its implications for
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Wouldn’t it be loverly. "Why can’t the
English?" Professor Higgins asked.
Apparently most can and do, butin a
recent report to the government-ap-
pointed committee to study the future
of British broadcasting, a prominent
British psychiatrist recommends that
television show explicit sex scenes,
with instructions and practical dem-
onstrations, to combat frigidity and
impotence. Dr. Richard Fox, broad-
caster, author, consulting psychia-
trist to the Samaritans social welfare
organization and father of five, is of
the televised - violence - breeds - vio-
lence school. It follows, he suggests,
that healthy doses of sexual scenes
‘'can lead to happier love lives. Lovs,
in all its aspects, is a thing of which
the modern world cannot have too
much.” Mary Whitehouse, general
secretary of the British National
Viewers and Listeners Association,
disagrees. An opponent of permis-
siveness in programing on the home

screen, she says "the idea of putting
such explicit material on televislon is
both irresponsible and silly."

prime-access time and as a challenge to
network fare, He anticipated wide ac-
ceptance among stations for access sched-
uling—with 6:30 or 7 p.m. starts in view
of the hour length—and also as a backup
for any network prime-time entries that
fail. He thought a number of stations
would buy the series but delay starting it
for a few weeks to see if any network
series prove weak, then work it into the
prime-time schedule as a substitute.

Mr. Mandell said Space: 1999 had been
in development for almost two years and
that Sir L.ew Grade, the British showman
who heads the complex of which ITC is
a part, had initially approved his recom-
mendation of the project “only on one
condition—that it be the best space
science-fiction program ever produced for
television.”

The series is the first that ITC has
specifically custom-tailored for American
audiences, Mr. Mandell said, and also
represents “the highest budget for an
hour series that ITC has ever committed
in 20 years of production.”

It stars Martin Landau and Barbara
Bain, who last worked together on the
long-running Mission: Impossible, and
Barry Morse, whose TV credits include
a prominent role in The Fugitive. Mr.
Mandell said science-fiction and TV
writers were commissioned to submit
scripts, George Bellak was retained as
story editor, and Lee H. Katzin, Charles
Crichton and other leading directors
were hired to do episodes. Gerry and
Sylvia Anderson are the producers. Fash-
ion designer Rudi Gernreich created the
costumes.

Mr. Mandell said the series has “more
sets than any other television series ever
had,” including “new planets or loca-
tions” in every episode.

ITC is able to spend this kind of money
on programing, far above average, Mr.
Mandell explained, because ITC produces
for and sells to countries around the

world and hence has a world market in
which to recoup its costs. Italy’s RAI
TV system is associated with ITC in
Space: 1999.

Mr. Mandell said his company would
start selling Space: 1999 today (Jan. 20)
and that, unlike many syndicators with
new product, would not make sales con-
tingent on one or more of the network
0&O groups’ buying the series.

The story deals with an international
group based on the moon, which is blast-
ed out of earth’s orbit by an atomic ex-
plosion and becomes in effect an inter-
planetary vehicle whose occupants search
for a compatible planet and confront
unknown forces.

News cues the music
on New York FM show

Radio satire is alive and well and living
in Long Island.

Every Monday through Friday, at
about five minutes after midnight, WTFM-
(FM) Lake Success, N.Y., (whose signal
is picked up easily throughout the greater
New York area) chimes in with Fred
Darwin’s All-Electric Radio Hour. The
format of the show, which has been on
the air for six months and runs about 30
minutes each night, consists basically of
a straight news item (mostly correspon-
dents’ reports taken {rom that day’s UPI
Audio feed) followed by some bit of
humorous commentary, usually in the
form of an album cut of a popular show
tune.

For example, the report of President
Ford's pardon of Richard Nixon was
followed by a lush arrangement of “What
Can I Say, Dear, After I Say I'm Sorry.”
And the announcement of Wilbur Mills’s
resignation as chairman of the House
Ways and Means Committee was backed
by a full-throated baritone rendition of
the title song from the Broadway musical
‘.Fanny.”

“It’s like putting together an album
every day,” says Fred Darwin, who is
nominally the news director of WTFM but
who now spends his workdays gathering
material for the satirical show. Mr. Dar-
win is a veteran radio newsman who for
the past 10 years did nightly three-minute
news commentaries for the station. He
regards his All-Electric Radio Hour {so
named because the show is often punctu-
ated with Moog synthesizer versions of
everything from Beethoven to Scott Jop-
lin) as a sort of playful elaboration of
those commentaries, with "special appeal
to the after-midnight New York audi-
ence.”

“The station has deliberately avoided
doing any promotion or publicity,” he
says, "‘because my bosses want to see if
the show can attract an audience on its
own.” The only ratings in so far, he says,
show a doubling of wTFM’s audience last
July and August over the same period in
1973. If the fall ratings continue to show
gains, WTFM's sales people will start
going after ‘“‘the audience-response ac-
counts, the ones that the radio personality
would read and would identify with,”
says Mr. Darwin.
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WWJ-TV breaks ice

‘Millionaire drawing’ covered
as sponsored programing

WwJ-Tv Detroit lays claim to being the
first broadcast outlet to take advantage
of new legislation allowing broadcast of
lottery information and advertising
(BROADCASTING, Jan. 6).

The station broadcast the 16th “mil-
lionaire drawing” of the Michigan lot-
tery, 7:30-8 p.m. on Jan. 13.

The fact that the “millionaire” phase
of the lottery occurs only occasionally,
and the size of the winnings involved
prompted WwJ-Tv to carry the proceed-
ing as sponsored programing, but with-
out any lottery advertising (still for-
bidden under the National Association of
Broadcasters code). All spots for the half
hour were sold out,

Future station plans for lottery broad-
casts hinge on NAB board action on
code revision. No lottery advertising has
yet been sold on the station,

M...L..C... The Mickey Mouse Club,
originally telecast on ABC-TV from
1955 to 1957, returns to stations in
54 markets today (Jan. 20). Accord-
ing to Stanley Moger, the executive
vice president of SFM Media Service
Corp., New York, which is bartering
the 390 half-hours on behalf of Walt
Disney Productions, the two nationai
minutes on the series have already
been sold for the first 26 weeks to:
GAF Viewmaster, General Foods,
Lakeside Mego toys, Nabisco, Col-
gate, Hasbro toys, Sunshine Biscuit
and Kentucky Fried Chicken. The
rate-card price for a national minute
is $10,000. The stations get the show
free, and are given four minutes
within each half hour to sell locally.
Among the stations carrying the
series five days a week (most of
them in late-afternoon time periods)
are WNEW(TV) New York, KTTV(TV)
Los Angeles, WGN-TV Chicago,
WKBS(TV) Philadelphia, WSBK(TV)
Boston and CKLW-TV Windsor, Ont.-
Detroit.



Shizuoka to Omaha. A coopératwe agreement between KMTV(TV) Omaha and the

Shizuoka Television Company, Shizuoka, Japan, for exchange of programs was
reached in Tokyo late last year. Owen Saddler (1), executive vice-president and
general manager of KMTV, and Morio Yokoyama (r), executive director of the
Shizuoka statlon, concluded the agreement in a ceremony taped for broadcast
over both stations. The program exchange, which was discussed during Mr.
Saddler’'s State Department-sponsored trlp to Japan, will include locally produced
community affairs, news and special documentaries, with a personnel exchange

. between the two stations to begin this year.

Catholic ITFS network
set to start Feb. 6

The newest network is CTN, Catholic
Television Network, and its key station
in Chicago is scheduled to begin broad-
casting on Feb. 6.

Archdioceses and dioceses in nine
other cities will participate in the net-
work, bicycling programs to one another
until a true network can be set up with a
satellite, the possibilities of which are
currently being explored by the San Fran-
cisco archdiocese which is using NASA
facilities in California to test the concept.

All the stations broadcast on the in-
structional television fixed service fre-
quency at 2.5 ghz, the same frequency
currently being used by experimenters on
the ATS-6 satellite beaming educational
and health programing to schools in 15
states. The schools are equipped with
$4,000 antennas.

Charles Hinds, executive director of
the Chicago station, said long-range plans
call for the Chicago station to become
the production house for the Catholic
Church in North America, but there was
so little software now that its immediate
priorities were to produce educational
and special programing for the archdio-
cese’s 396 elementary schools, and priests,
sisters, senior citizens and ethnic groups.

The other participating stations are
operated by the archdioceses of New
York, Boston, Detroit, Los Angeles, Mil-
waukee, and the dioceses of Brooklyn,
Miami, and Rockville Center, N.Y.

Actors, writers have
good year in residuals

Residual payments from TV collected by
the Screen Actors Guild for the fiscal
year that ended Oct. 31, 1974, were a
record $18.7 million, 16% more than
the $16.2 million for fiscal 1973. Coinci-
dentally, the Writers Guild of America,
West, has forecast that writers’ residual

payments from TV may go as high as
$10.5 million.

SAG pointed out that the $18.7 million
to actors does include residuals for TV
commercials. It further noted that it had
collected a total of $189.6 million in
residuals in the last 21 years.

The breakdown of SAG TV collections
for fiscal 1974:

1974 1973
Domestic TV ............ $12,800,000 $11.000.000
Foreign telecasts ........ . 2,700,000
Theatrical movies to TV . 3,800,000 2,500,000
Total «..oiniiiiiiiiian © $18,700,000 $16,200.000

WGAW'’s prediction for writer resid-
uals was based on a report for the first
11 months of 1974 that showed a 40.6%
increase in payments from TV and a
57.6% jump in films-to-TV compared to
the same period in 1973,

WGAW'’s breakdown for the 11 months
of 1974:

1974 1973
Telavision .....c..covueinaas $5.877.178
Films to TV .. .iviiineriinns 985,095
Supplemental markets a —
YW oooncoooasanacccononoo $6,862,273

Top two out at WQIV

Starr Broadcasting’s woQiv(FM) New
York, which faces a license-renewal
challenge over its format switch from
classical music to progressive rock, was
jolted last week by the resignations of its
vice president and general manager,
Allan J. Eisenberg, and its program di-
rector, Larry Miller.

None of the principals involved would
go into details over the cause of the
shake-up, which occurred nine weeks
after the station adopted the new format.
“It was a policy dispute,” said Mr. Eisen-
berg. Another source close to the situa-
tion said the two men were “fired” in “a
classic case of office politics.”

Richard Oppenheimer, a senior vice
president of Starr, has temporarily taken
over as general manager, and Tom
O’'Hare, a waiv disk jockey and former
program director of ksaN(FM) San Fran-
cisco, will be the new program director.

A spokesman for the WNCN Listeners
Guild said the wQiv managerial change is
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“irrelevant” to the license challenge it
intends to file in February, which will
seek to return the station to its former
format of classical music.

T B Nt T W r—
Making ‘Good’ better

Public Broadcasting’s 60-minute health-
education-and-entertainment series, Feel-
ing Good, will be withdrawn from the
network for retooling after the Jan. 29
episode. Produced by Children’s Televi-
sion Workshop (Sesame Street), the
show will return April 2 in a new half-
hour form, with the stress on one or two
health topics instead of four or five, and
will employ a regular host (to be an-
nounced). Budgeted at about $7 mil-
lion, the show is bankrolled by the Corp.
for Public Broadcasting, Exxon Corp.,
Aetna Life & Casuvalty Co. and the
Robert Wood Johnson Foundation.

I ——— —— i L T —11
Two against rerun limit

The CBS-TV Affiliates Association and
the National Association of Television
Program Executives, in comments filed
with FCC, have objected to a proposed
rulemaking that would restrict network
reruns to 25% of all prime-time pro-
graming. Both associations charged the
proposal was inspired out of the self-
serving needs of a sagging Hollywood
film industry as a device to secure better
employment prospects, and bore no
semblance to a public interest concern.
The CBS affiliates added that any in-
trusion by the commission into this area
would violate the First Amendment
rights. Comments in proceeding are due
Jan. 27; replies Feb. 24.

An Avco for all seasons. Avco Broad-
casting Co.s wLwrt(Tv) Cincinnati,
wLwD(Tv) Dayton and wrLwc(tv) Co-
lumbus, all Ohio, and company's WLw-
(aM) Cincinnati have signed three-year
contract with new World Hockey League
franchise, Cincinnati Stingers. Beginning
next fall, minimum of 10 games will be
telecast on wLwT and about half schedule
on wLwp and wLwc. Full 78-game
schedule will be broadcast on wLw which
also originates local football Bengals and
baseball Reds coverage.

Cursory Kerr. JWT Syndication, sub-
sidiary of J, Walter Thompson, New
York, will distribute new TV series of
five-minute tips on cooking by Graham
Kerr. Called Take Kerr, series is geared
for Monday-through-Friday afternoon
time slots. It has been sold in 43 markets
so far, including wasc-Tv New York,
KABC-Tv Los Angeles and wGN-Tv Chi-
cago.

At 94 mark. Paramount Television an-
nounced that its “Portfolio V” series of
feature films is licensed to 94 markets,
including 40 of top 50. Latest sales in-
clude wopsu-Tv New Orleans, XQw-Tv
Portland, Ore., and wJAR-Tv Providence,
R.I.
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Equipment & Enginee

Equipment maker wants
out of the business

Sarkes Tarzian says economy
precludes necessary outlays
for research and development

Sarkes Tarzian Inc. plans to sell its
broadcast equipment division or phase it
out of existence.

Biagio Presti, division manager, said
last week that negotiations were in prog-
ress ‘‘with several people” interested in
buying the division, which is based in
Bloomington, Ind. If the company is un-
able to sell the division, however, it will
phase out its operations, Mr. Presti said.

He attributed the decision to the cur-
rent economy and the expectation that
for “the next couple of years or so”
there will be “a dragging of feet” in
capital investments, Actually, he said, the
broadcast line has been and is selling
well, but by its nature requires continu-
ous development and research, which
can be especially expensive when the
economy produces a sales slowdown.

Mr. Presti emphasized that Tarzian’s
other divisions are not affected by the
decision. These include TV and radio
stations and the tuner, semiconductor
and controls manufacturing divisions.

The broadcast division, in operation
23 years, manufactures TV production,
switching, digital and related systems, Mr.
Presti said delivery of the last orders is
expected by April. But even if Tarzian
does not find a buyer for the division, it
will continue parts service “indefinitely.”

He would not reveal the company's
asking price for the division.

Tarzian's broadcast stations are WTTV-
(Tv) Bloomington-Indianapolis, WATI-
(aM) Indianapolis, wTTS(AM) and WTTv-
FM Bloomington and WPTH(FM)} Fort
Wayne, all in Indiana.

S S & T T e S e w5 AL I
FTC finds regulation
raises the rates for
television-set repairs

but doesn’t stop fraud

A study prepared by the staff of the
Federal Trade Commission concludes
that licensing of television repairmen in
New Orleans has not discouraged cheat-
ing on repairs and has contributed to
higher repair bills.

Generally, repair prices ran 20% high-
er in New Orleans for the same job in
1973 than in San Francisco and Wash-
ington. Louisiana has a licensing system
with entry into the TV repair business
controlled by a board of practicing re-
pairmen. California has a registration
system, but unlike Louisiana, does not
restrict entry into the business. California
does have a repair services bureau which
investigates allegations of fraud. Wash-
ington is completely unregulated.

To test the repair practices in the three
markets, the FTC staff took identical,
new, portable black-and-white sets, each

with a burned-out horizontal oscillating
tube to 20 randomly selected shops in
New Orleans and San Francisco, 21 in
Washington, Although the repair only
called for replacement of a single tube,
the prices ranged from an average of
$20.76 in New Orleans to $16.72 in San
Francisco and $16.65 in Washington.

The FTC staff study blames the Louisi-
ana licensing system for the higher
prices in New Orleans, concluding that
the state’s licensing procedures increase
the cost of entering the repair business,
reduce the number of repairmen in the
state and hence produce higher prices for
repairs.

In addition, the study found that 10 of
the test shops in New Orleans and 10 in
Washington claimed to have replaced
parts or tubes that did not need replacing
(called “parts fraud”). Only four in San
Francisco performed and charged for
unnecessary work. The reason for the
lower incidence of parts fraud in San
Francisco, according to the FTC staff
report, is that the independent state Bu-
reau of Repair Services performs unan-
nounced investigations of TV repair
dealers.

The staff study recommends that (1)

. Ly
New showcase, This prompting system, in yse at some 225 U.S. TV stations plus

laws designed to curtail repair fraud
should not permit the industry to regu-
late itself, (2) a testing laboratory should
be part of any scheme to combat fraud.
and (3) laws should be avoided that
might restrict entry into the business or
restrict “generally acceptable advertising.”

Set recall under way

Matshushita Electric Corp., which a
month ago had been ordered by the Food
and Drug Administration to correct a
television set defect possibly causing
dangerous levels of radiation, last week
filed a recall plan for 407,000 sets sold
under the names of Panasonic, Penncrest
and Bradford.

In terms of dollar value, an agency
spokesman said, it’s the largest recall ever
made through the FDA, which has juris-
diction over radiation problems in con-
sumer items.

The action covers sets sold during the
past three years that contain a component
that can fail and emit X-rays at levels
perhaps 20 times higher than the law
permits.

The 104,000 Penncrest brand sets in-

) »

ABC, CBS and NBC, made its White House debut last week in helping Prasident
Ford project his new move-around image as a speechmaker (see page 15).

Developed by Q-TV and called VPS-100 (for videoprompter system), it shows
the TV speaker or newscaster his lines directly in front of the camera lens instead
of off to one side, as in the case of the old electromechanical systems pioneered
by Teleprompter—whose prompting division Q-TV acquired in 1962. Instead of
requiring type large enough to be legible at a distance, VPS can use standard
typewriter copy, which is scanned by vidicon camera as it passes through variable-
speed transport {left). The images are fed to a monitor mounted atop studio
camera (right), where a mirror arrangement known as the Q-Eyeline system opti-
cally superimposes the script onto a two-way glass in front of the taking lens,

Al Elsenberg, president of Q-TV, who invented and patented the VPS system,
rehearsed its use with President Ford—who initially indicated he preferred the
older, large-type electromechanical prompter system. (The latter, also provided
by Q-TV, was used extensively by President Johnson, supplemented in his later
White House years by a “bubble” which, installed over the script, made the letters

appear still larger.)

The VPS system is priced from $3,700 up, depending upon package components
chosen, but Q-TV Sales Vice President George Andros says most stations have
bought a two-prompter package at approximately $5,000. The VPS is one of several
prompting and production aids offered by Q-TV and Q-TV/Telesync, divisions of

Q-Co. Industries Inc., New York,
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Old transmitters never die. In 1940
it was the very first high power, air
cooled, 5 kw AM transmitter (with 1
kw cutback), sporting the designation
“Westinghouse No. 1." Broadcasters
came from all over the country—or
so the story goes—to see it in opera-
tion at WPEN Philadelphia, which
paid $18,000 for the privilege of own-
ing and operating this 9 x 6'6* x 30
piece of what is now broadcasting his-
tory. Today—despite “meeting FCC
proof,” coming complete with spare
tubes and manuals and being avail-
able for the asking—WPEN General
Manager Larry Wexler can't give it
away. Or at least, he's been unsuc-
cessful so far after offers to the
Smithsonian, the Frankiin Institute
and an educational station. Anyone
wanting to provide a happy home for
Westinghouse 1—and a happy end-
ing for Mr, Wexler's story—is asked
to call 215 LOcust 4-6000.

volved were sold by the J. C. Penney
Corp., and the 15,000 Bradford brand
sets were sold by the W. T. Grant Co.
The remainder involved in the recall were
sold under the Panasonic label through
private dealers.

The Matshushita Co. plans to contact
its American distributors and through
them the dealers who will try to compile
a list of all owners. The owners will then
be notified that they can bring their sets to
designated locations for free corrections.

QUALITY TALKS

FOR
CJRP

Quebec City, Quebec

Continental's 317C is the best
measure for any 50 kW AM trans-
mitter purchase. Performance,
125% positive modulation and
reserve power capabilities are
unbeatable. Today's best sound
in 50 kW AM is Continental.

Continental
Electhonica

CONTINENTAL
BOX 17040

ELECTRONICS MFG. CO.
DALLAS. TEXAS 75217

Technical Briefs J

More studio mobility. Edcor has intro-
duced ST-3PM-4 wireless video sound
system for recording studio use. System
consists of two solid-state units; ST-3
Sensatuner and PM-4 lavalier micro-
phone, which together offer mobility of
up to 200 feet from receiver during
studio recording session. ST-3 unit fea-
tures all transistorized FM circuitry to
eliminate static and special noise squelch
circuit to strike out background noise
when microphone is not in use. ST-3
sells for $286; PM-4 transmitter, featur-
ing switches to lock receiver transmitter
radio link and providing audio signal when
desired, sells for $274. 3030 Redhill
Avenue, Costa Mesa, Calif. 92626.

From Belar. Belar Electronics Labora-
tory has announced AMN-2 AM modu-
lation monitor, that incorporates modu-
lation cancellation scheme to recover un-
modulated carrier to which modulation
peaks are referenced. AMN-2 additionally
contains phase-linear filter to preclude
overshoots when transmitter has built-in
negative peak clipper. List price: $850.
P.O. Box 826, Devon, Pa, 19333. (215)
682-5550.

Two more. Raytheon Corp. has added
two solid-state amplifiers in its micro-
wave components line—model VXM-
5007 for use in FDM/FM transmitters
and for PSK microwave communications
systems and model VCM-5001 designed
to operate at high C-band (7.9 to 8.4 ghz).
VXM-5007 unit provides output power
of over 30 dbm with nominal input level
of 3 dbm; VCM-5001 provides 14 db
minimum gain with output at 5 watts
minimum power. Raytheon Special Mi-
crowave Devices Operation, 130 Second
Avenue, Waltham, Mass. 02154, (617)
733-4111.

RCA gear bought. KwTx-Tv Waco,
Tex., KLFX-Tv Lafayette, La., and KxII-
(Tv) Sherman, Tex., have each ordered
from RCA Broadcast Systems video-tape
cartridge recorder and film-originating
system. Entire order is valued at more
than $500,000.

Storm downs KSFY-TV

KsFy-Tv Sioux Falls, S.D., is scheduted
to return to the air today (Jan. 20) after
being darkened for eight days when the
tower it shared was blown down in a
blizzard during the early hours of Jan. 11.

KELo-Tv Sioux Falls, the other user of
the 2,000-foot structure, reported it re-
sumed telecasting at its scheduled sign-
on Saturday morning by switching to its
1,500-foot standby tower. KELO-TV re-
ported that its satellite stations, KpLO-Tv
Florence and kpLO-TvV Reliance, both
South Dakota, also suffered no loss of
airtime.

Spokesmen for KsFy-Tv and KELO-TV
said that no exact estimates of the dam-
ages were available.

Channel 13 KsFY-Tv is an NBC af-
filiate. Channel 11 KeLo-Tv is with CBS.
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Journalisms

Tomorrow’s view
of TV news by
today’s anchormen

Cronkite forecasts ‘retrieval sets’

replacing on-air broadcasts; Snyder
sees more independent feeds taking
over from national networks in time

Although he told last Wednesday's (Jan.
15) New York gathering of the Interna-
tional Radio and Television Society that
there aren't likely to be ‘‘dramatic”
changes in the networks' regular evening
newscast structures within the next five
years or so, CBS anchorman Walter
Cronkite foretold the day when, “a long
blue sky away,” news broadcasts would
be replaced by “retrieval sets.” News, he
predicted, “may one day be offered on
a computer retrieval basis” and “updated
almost continuously.” Instead of turning
on the television set, a news-hungry in-
dividual would simply “punch out the
news on a retrieval set.” The news
“wouldn’t go out on the air at all.”

Mr. Cronkite’s remarks and those of
Tom Snyder, wNBC-TV New York an-
chorman, and of Peter Jennings, ABC
News correspondent and AM America
co-host, were part of a newscasters’ ques-
tion-and-answer panel, an annual event
at IRTS, moderated this year by Elie
Abel, dean of Columbia University's
journalism school. Mr. Snyder delivered
more immediate predictions on the fu-
ture of the network newscast: he sees
“drastic” changes in the form of more
broadcasts, and more closed circuit feed
material for independent station insertion
into locally produced newscasts. “The
network newscast may become like the
Life magazine of the networks,” Mr.
Snyder quipped. “Raw news service for
independent station use” was projected
as an alternative. In Mr. Snyder’s view,
influenced by his recent move to New
York from Los Angeles (he continues to
host the NBC-TV network late night
news/talk show, Tomorrow), the net-
work newscast should not be geared just
to the Eastern time zones. “We may get
away from just one network newscast
for the entire U.S.,” he said, to “possibly
two or three.”

Mr. Jennings stated that the network
newscast is “part of the national fabric”
and its “centralized authority” is a pre-
cious advantage. Mr. Cronkite agreed,
decrying the “regionalism™ that would re-
sult if newscasts were accepted at pri-
marily the locally produced level.

e
Friendly urges broadcasting
to broaden ethnic horizons;
Dilday cited by Boston group

News seen only through whites’ eyes can
lead to a national tunnel vision, accord-
ing to Fred W. Friendly, former president
of CBS News, who told the third annual
Boston Community Media Council meet-



ing (Jan. 9) that minority groups, which
make up one-sixth of the American pop-
ulation, should be *sensitized” to broad-
cast opportunities.

Mr. Friendly, now the Ford Founda-
tion’s adviser on television and Edward
R. Murrow professor at Columbia Jour-
nalism School, noted that there is a 10-
year lag between identifying a young
person with talent and getting him ready
to be an executive, and that sfation ex-
ecutives who ask him to “find me a black
news director by 5 p.m.” are missing the
equal opportunity point.

William H. Dilday Ir., former person-
nel manager for Boston’s WGBH-AM-FM-
Tv and the first black general manager of
NBC affiliate, wLBT-Tv Jackson, Miss.,
was given an achievement award by the
Boston media group. The council’s execu-
tive director, Arthur Eskew, remarked on
the occasion that minority groups must
find ways to purchase radio-TV outlets.
James Rowe, of wiLD(AM) Boston, urged
owners to “give us a chance” to buy when
ready to sell.

Results inconclusive
in new morning line-up

ABC-TV’s ‘AM America’ rates on par
with CBS-TV in New York, ahead of it
in Los Angeles, but behind ‘Today’

in both before nationals come in

In its first week, ABC-TV’s new two-hour
morning show, AM America, outranked
the CBS Morning News but hung behind
NBC's Today, according to five-day aver-
ages of Nielsen ratings in New York and
in Los Angeles. National figures were
expected late last week. The week’s aver-
age of overnights in New York (Jan, 6-
10) gave the ABC program a 1.3 rating
and 11 share; CBS a 1.2/11 and Today
a 2.2/19. In Los Angeles, ABC did twice
as well in the week’s average, profiting
from an already successful local kABC-Tv
show. AM America finished the week with
a2.7/17 on the West Coast; CBS managed
a 1,7/11, and NBC had a 3.4/23, indi-
cating the generally more avid morning
network viewership in that market.

Compared to the averaged ratings from
the four weeks previous to AM America’s
premier Jan. 6, ABC did considerably
better on the West Coast with AM
America than with the Ralph Story Show
(KABC-TV) in the same time slot, which
had a 1.6/11 for the Dec. 9-Jan, 3 pe-
riod, But the other two networks also
improved their performance; CBS had
garnered a 1.3/10 and NBC a 2.8/21,
for the Dec. 9-Jan. 10 period, indicating
that the néw arrival stimulated morning
TV viewership in general.

In New York, ABC showed the only
significant improvement in the Jan, 6-10
week over the Dec. 9-Jan. 3 four-week
average: A local waBc-Tv show had pull-
ed a .8/7; CBS a 1.3/11 and NBC a
2.5/22, After the AM America introduc-
tion, ABC-TV’s share went up four points,
NBC’s went down three and CBS’s stayed
even,

For its second Monday (Jan. 13), AM
America tied CBS in New York with a
1/9, behind Today's 2,5/23.

Benjamin for Greenberg
at ‘CBS Evening News’

Cronkite’s show has new
executive producer from
network documentary unit

A shake-up last week at the executive
producer level of CBS News was report-
ed to be something less than an earth-
quake. But the executive producetship of
the CBS Evening News with Walter
Cronkite changed hands—from those of
Paul Greenberg, now a documentary pro-
ducer with CBS Reports, to Burton
(Bud) Benjamin, senior execulive pro-
ducer and chief of CBS Reports. the net-
work’s prized documentary series now
anchored by CBS correspondent Dan
Rather.

Mr. Benjamin's achievements include
Peace and the Pentagon. The Rockefel-
lers and the special last June, Soizhenitsyn.
the last two of which received Emmy
awards. He joined CBS News in 1956
and was executive producer with the
Twentieth Century TV series.

Succeeding Mr. Benjamin as head of
the CBS Reports unit is another of the
network’s premier producers, Perry Wolff,
with CBS News since 1947 and executive
producer of such CBS-TV documentaries
as the highly controversial The Selling of
the Pentagon and You and the Commer-
cial (which won last year's Columbia/
duPont journalism award)., He was also
the executive producer for the first four
editions of CBS’s new occasional daytime
news program, Magazine. That post will
be taken over by John Sharnik, succeed-
ing Mr. Wolff as executive producer of
the unit producing CBS News specials
and Magazine.

L Journalism Briefs

How to cooperate. American Bar Asso-
ciation has published Handbook on Voi-
untary Fair Trial-——Free Press Agree-
ments to help groups draft such agree-
ments in states where none exist. Hand-
book includes sampling of agreement
texts that have been adopted jointly by
bar. bench and news media in effort to

determine what information is appro-
priate for reporting and what might be
prejudicial if released in crime news
stories. Single copies are free' additional
copies are $3.50 each. ABA Legal Ad-
visory Committee on Fair Trial and Free
Press, 1155 East 60th Street, Chicago
60637,

Supporting the local sheriff. Police in
New Haven, Conn. were able to appre-
hend a murder suspect last month
through information supplied by wavz-
(aM), there. Wavz News Director Jack-
son Kane had been informed of suspect’s
location and called police, which checked
with Mr. Kane'’s informant and made
arrest one hour later.

A TVN try-out with
a satellite feed

INTV conventioners are given
transmission demonstration

Television News Inc., which announced
11 days ago it intends to use a satellite
for distribution of its news service
(BROADCASTING, Jan. 13), treated poten-
tial customers at last week’s convention
of the Association of Independent Tele-
vision Inc. to a demonstration of things-
to-come: a via-satellite glimpse of the
Super Bowl game and a message from
FCC Commissioner Richard E. Wiley.

Station executives at the INTV meet-
ing in Atlanta saw a video-tape sequence
of the game played on Jan. 12 in New
Orleans and a film of Mr. Wiley's re-
marks. They were fed to Atlanta by a
Canadian satellite, Anik, and were picked
up by an earth station belonging to
Scientific-Atlanta.

Jack Wilson, president of TVN, re-
ported during the demonstration that two
stations, KBTv Denver and XTLA Los
Angeles, have agreed to sign with TVN
on its satellite news proposal. Another
TVN official said more than 25 stations
expressed interest in the plan and prom-
ised to discuss it further,

Several station executives questioned
by BRrOADCASTING during the convention
said they had some reservations. They
noted that under TVN's plan, a station

Something speclal.

Some of the television networks’ anchormen and star cor-

respondents were accorded blue-ribbon treatment by the White House in advance
of President Ford's State of the Union address last Wednesday. The White House,
as customary, provided a briefing for the White House press corps on the speech.
It was held at 8:30 a.m. in the old Executive Office Building, next door to the
White House, and some 200 showed up. But the briefing for the network per-
sonalities was different. Robert Mead, the former CBS News producer who is the
President’s television adviser, was aware that those personalities seldom if ever
showed up for such briefings. So he suggested one of their own.

And it was really speclal. It began at the more civilized hour of 11 a.m,, was
held in the White House—the Roosevelt Room—and featured, in addition to such
economic experts as Alan Greenspan, chairman of the Council of Economic
Advisars; Frank Zarb, chief of the Federal Energy Office, and William Seidman,
of the President’s staff, the President himself. He walked in about 20 minutes after
the briefing started, and answered questions on the record.

Those on hand were Eric Sevareid and George Herman of CBS; Tom Brokaw
and Ilrving R. Levine of NBC; and Howard K. Smith, Harry Reasoner and Dan
Cordiz of ABC. The missing included the CBS and NBC early-evening anchormen,
Walter Cronkite and John Chancellor, who are based in New York, as well as
David Brinkley, NBC commentator, and Roger Mudd, CBS Congressional cor-
respondent and Walter Cronkite substitute.
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would have to commit for a six-year
period and their pay-out would be over
that span. They said that TVN has not
given any “hard economic facts” on the
cost. They speculated the service might
cost considerably more if they are tied
to a long-term agreement.

TVN, which said it will spend about
$11 million to construct earth stations
in about 75 markets over the next 18
months, contends that over the long
haul, TV stations will save money by
switching from ground lines to the satel-
lites. A TVN official countered the criti-
cism of some stations by saying TVN
has been setting costs “within limits” but
will become more specific over the next
few months.

Prices goup
among Indians, too

Milwaukee newsman overcomes all,
except the itching palm

By air, by land and by water went wiTI-
TV Milwaukee newsman Harry Bloom in
quest of a film story. But the best he
wound up with was a lesson: the Me-
nominee Indians are much harder bar-
gaincrs than their ancestor cousins on
Manbhattan.

The story Mr. Bloom sought was an
interview with the 50 Menominees who
took possession on New Year's Eve of
the vacant monastery in Gresham, Wis.,
owned by the Alexian Brothers religious
order. A state police and National Guard

barricade prevented newsmen and curi-
osity seekers from getting close to the
armed Indians while negotiations were
being conducted, but Mr. Bloom was
not deterred.

First, he hired an airplane on Jan. 5
for some aerial shots of the monastery.
The Federal Aviation Authority, which
had imposed an emergency ban on the
air space above the building, had him
arrested shortly after he landed. No for-
mal charges have yet been filed.

Silent footage of a building, however,
is not much of a story, so Mr. Bloom
went back the next day. He hired an
Indian to lead him through the woods
in knee-deep snow around the police
cordon. Three hours later the pair was
100 yards from the monastery, but an
uncrossable river forced them to plow
downstream another half an hour before
finding a tree that had fallen conven-
iently across the stream.

As they approached the monastery,
Mr. Bloom’s Indian guide gave an owl
hoot to forestall their rifle fire, and some
Indians appeared to escort them into the
building. Mr. Bloom’s hopes, however,
began to sag when his $10,000 film
camera was taken from him and he was
confined to a room for 12 hours.

The clincher was when the Indians
said he could shoot film and interview
them only for a price. Finally, he was led
out to the police check point.

He made it back to the station in
time for the 6 o'clock report, but with
sketches, not film. The Indians still have
the camera.

Is there room
in this town
for two country

radio stations?

NBC's WMAQ Chicago gives up fight
against WGN and switches to C&W,
putting it up against WJJD

With the Jan. 15 introduction of country
music formats at NBC-owned wMaQ-
(aMm)-wJoI{FM) Chicago, the nation’s
second largest city will have its first in-
town battle for the C&W audience. Chi-
cago’s wJJD has been playing C&W for
10 years, and with great ratings success
of late; and its new competition is trying
a number of approaches to knock wJJp
from its country prominence.

WMaQ's switch to C&W can be seen
as part of a general livening-up of NBC
Radio under the direction of Jack
Thayer: NBC is reported to have rejected
the C&W idea several years ago as not
fitting in with the network’s corporate
image, but under Mr. Thayer, that image
now seems more flexible.

One of his moves has been to bring in
Charles Warner as wMAQ's general man-
ager Oct. 1, 1974, and the C&W switch
has been in development ever since.
Under the direction of Mr. Warner and

Meet the Schafer 903 . . .

The 903 schedules and plays your spols and
PSA’s by time. just like you do now in your
manual operafion

The 903 keeps your Program Director's
format clock and music rofation separated
from your spots and PSA's. which makes
daily commercial entries virtually goof-proot

The 903 is s0 simple to program that in the
majorily of siations, the teaffic director does
the daily schedule changes

The 803 is totally expandable too, so you
won'toutgrow it. Schafer also guarantees the
mermory modle liselt for FIVE YEARS, Try to
top that

There's a lot more you should know abou! the
Schafer 903. Give a call now, or write for
detalls today, Find out why the Schafer 903 is
tha one-and-only Incredible Time Machine.

another
exclusive
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The Broadcasling

PlaylistzJan20

These are the top songs in air-play popularity on U.S. radio, as reported to
Broadcasting by a nationwide sample of stations that program contemporary,
“top-40" formats. Each song has been "“weighted” in terms of The Pulse Inc.
audience ratings for the reporting station on which it is played and for the parl
of the day in which It appears. {E]) indicates an upward movement of 10 or
more chart positions over the previous Piaylist week.

Dver-aif rank Asnk by day paris

lest  This Titie fiength} & foe 3 7.
wask wosk Astist—iabe! 108 3 7 12p
1 1 Lucy in the Sky with Diamonds (5:58) 3 1 2 1

Elten John—MCA
7 2 Mandy (3:15) 1 2 1 2
Barry Manilow—Arista
2 3 Laughter in the Rain ({2:50) 2 3 3 3
Neil Sedaka—Rocket
4 4 Please Mr. Postman ({2:48) 4 4 4 4
Carpenters—A&M
3 5 You're the First, the Last,
My Everything {3:25) 5 5 5 &6
Barry White—20th Century
5 ] Kung Fu Fighting (3:18) 6 6 6
Carl Douglas—20th Century
8 7 Cats in the Cradle (3:29) 7 8 7 10
Harry Chapin—E|ekira
9 8 Angie Baby (3:29) 8 7 9 7
Helen Reddy—Capitol
6 9 When Will | See You Again (2:59) 9 1 8 11
Three Degrees—Philadelphia Int'l.
8 10 Best of My Love (3:25) 11 9 13 13
Eagles—Asylum
19 1 Doctor's Orders (2:56) 13 15 10 8
Carol Douglas—RCA
10 12 | Can Help (2:57) 10 12 11 14
Billy Swan—Monument
20 13 Morning Side of the Mountain (2:5) 12 10 16 21
Donny & Marie Osmond—MGM
17 14 Bungle In the Jungle (3:20) 18 16 12 12
Jethro Tull—Chrysalis
16 15 Never Can Say Goodbye (2:55) 21 18 14 9
Gloria Gaynor—MGM
13 16 One Man Woman, One Woman Man (2257) 16 13 18 19
Paul Anka—uUnited Artists
15 17 Only You (3:16) 15 14 21 18
Ringo Starr—Apple
22 18 Pick Up the Pieces (3:00) 17 21 15 18
Average White Band—Allantic
12 19 Boogle on Reggae Woman (4:05) 14 20 17 17
Stevie Wonder—Tamla
1120 Junior's Farm (4:20) 19 19 19 15
Paul McCarlney & Wings—Apple
24 2 You're No Good (3:35) 23 17 24 24
Linda Ronstadt—Capitol
26 22 Some Kind of Wonderful (3:16) 22 23 20 22
Grand Funk—Capitol
14 23 My Melody of Love (3:08) 20 24 23 23
Bobby Vinton—ABC/Dunhill
21 24 Get Dancin’ (3:32) 24 22 22 19
Disco Tex & the Sex-O-Lettes—Chelsea
25 25 Lady (2:58) 26 25 26 28
Styx—WwWooden Nickel
23 26 You Got the Love (2:54) 37 27 25 25
Rufus—ABC/Dunhill
2 27 Lonely People (2:27) 25 26 27 27
America—Warner Brothers
36 28  Black Water (3:53) 27 28 29 30
Doobie Brothers—Warner Brothers
45 129 Fire (3:12) 28 31 28 28
Ohio Players—Mercury
27 30 Do It Till You're Satisfied (3:09) 32 30 30 31
B. T. Express—Scepler
48 M N Sweet Surrender (2:50) 3 29 32 32
John Denver—RCA
34 32 Rock & Roll {} Gave You the
Best Years of My Life) (3:25) 29 33 33 34
Mac Davis—Columbia
S0 33  Sally G (3:25) 31 32 34 33
Paul McCartney & Wings—Apple
29 34 Dancin’ Fool (3:15) 60 38 31 29
Guess Who—RCA
39 35 Ride’'Em Cowboy (3:52) 34 34 37 37
Paul Davis—Bang
B 37 Look In My Eyes Pretty Woman (3:40) 33 35 38 39
Tony Orlando & Dawn—Arista
47 @4 37 # 9 Dream (2:58) 39 40 39 38
John Lennon—Apple
40 38 When a Child is Born (3:29) 3 39 41 M
Michael Holm—Mercury
30 39 | Feel a Song (in My Heart) (2:49) 48 36 43 36
Gladys Knight & the Pipps—Buddah
31 40 Sha-La-La (Make Me Happy) (2:56) 35 44 42 44
Al Green—Hi
3 f You Ain’t Seen Nothin® Yet {3:29) 36 54 35 53

Bachman-Turner Overdrive—Mercury

Ovar-all rank

Aenk by da¥ Parls
Lest  This 108~ o

Titte (langih)

wEBR  waek Arlist—iabel 10a p 70 12p

44 42 Free Bird (4:41) 52 42 38 35
Lynyrd Skynyrd—MCA

75 E 43 Big Yellow Taxi (3:10) 47 37 51 40
Joni Mitchell—Asylum

— M 44 I'm a Woman (3:26) 46 41 49 42
Maria Muldaur—Warner Brothers

71145 Nightingale (3:32) 44 47 AT 45
Carote King—Qde

28 46 Tin Man (3:25) 42 52 40 52
America—Warner Brothers

T2 [ 47 My Eyes Adored You (3:28) 50 48 S50 51
Frankie Valli—Private Stock

63 [ 48  Ready (3:14) 45 46 53 57
Cat Stevens—A &M

49 49 Dark Horse (3:52) 43 49 56 50
George Harrison—Apple

64 50 Struttin’ {2:39) 49 50 48 55
Billy Preston—A&M

60 51 Can't Get It Out of My Head (3:06) 62 51 44 46
Electric Light Orchestra—United Artists

51 52 | Belong to You (3:12) 61 45 55 48
Love Unlimited—20th Century

35 53 Longfellow Serenade (3:30) 41 65 46 70
Neil Diamond—Caolumbia

41 54 Everlasting Love (2:20) 40 77 45 T4
Carl Carlton—Back Beat

— @55 You Are So Beautiful (2:39) 53 53 54 58
Joe Cocker—A&M

59 56 Changes (2:32) 58 60 52 47
David Bowie—RCA

42 57 Life Is a Rock

(But the Radio Rolled Me) (2:54) 71 43 69 43

Reunion—RCA

43 58 Must of Got Lost (2:53) 63 57 58 49
J. Geils Band—Allantic

— @59 Ain’t That Peculiar (2:45) 67 55 57 54
Diamond Reo—Big Tree

70 (4 60 Your Bulldog Drinks Champagne (3:29) 51 59 59 63
Jim Statiord—MGM

58 61 Never Let Her Go (2:58) 55 58 61 59
David Gates—Elekira

62 62 Ding Dong Ding Dong (3:12) 54 63 60 60
George Harrison—Apple

67 63 Don't Call Us, We'll Call You (3:41) 57 56 64 61
Sugarloai—Claridge

65 64 The Entertalner (3:09) 59 61 63 56
Billy Joel—Columbia

—[Me6s5 Poetry Man (3:15) 64 62 65 62
Phoebe Snow—Shelter

69 66 I've Got the Music in Me (3:40} 66 64 62 64
Kiki Dee—MCA

— 67 Up In a Putt of Smoke (3:20) 68 68 66 68
Polly Brown—GTO

— 68 My Boy (3:25) 69 66 72 69
Elvis Presley—RCA

— 69 Roll on Down the Highway (3:56) * 70 68 65
Bachman-Turner Overdrive—Mercury

52 70 Wishing You Were Here (2:54) 73 67 73 66
Chicago—Columbia

—  n 1 Am Love (5:30) 74 73 M0 67
Jackson Five—Molown

66 72 Promised Land (2:50) 75 74 67 72
Elvis Presley—RCA

68 73 1 Honestly Love You (3:35) 70 72 74 75
Qlivia Newlan-John—MCA

— Where Have They Gone (2:58) * 88 M1 M
Jimmy Beaumont & the Skyliners—Capitol

— 75 I (3:06) 65 71+ 0 *

Telly Savalas—MCA

Alohabeticat list (with this week's over-all rank): Aint That Pecutiar (59}, Angie Baby
(8). Best of My Love (10). Big Yellow Taxi (43). Black Water (28). Boogie on Reggae
women (19}, Bungle in the Jungle (14}, Can'l Get It Out of My Head (51). Cats In the
Cradie (7), Changes (56), Dancin’ Fool (34), Dark Horse (49), Ding Dong Ding Dong
162). Do N Till You're Satislied (30), Doclor's Orders (11), Oon'l Call Us. We'll Call You
(63). The Enlertainer (64). Everlasling Love (54), Fire (29), Free Bird (42). Gel Dancln’
(24). | Am Love (71). | Belong 1o You (52). f Can Help (12), | Feel a Song (in My Heart)
(39). | Honeslly Love You (73) IT (75}, I'm a Woman (44), I've Gol the Music in Me (66),
Junior's Farm {20). Kung Fu Fightino (6), Lady (25). Laughter in the Rain (3). Life Is a
Rock (Bul the Radio Rolled Me) (57). Lonely People (27), Longfellow Serenade (53).
Look in My Eyes Prelly Woman (36). Lucy in the Sky with Diamonds (1), Mandy (2).
Morning Side of the Mounlain (13}, Must of Got Lost (58), My Boy (68), My Eyes Adored
You (47). My Melodv of Love (23). Never Can Say Goodbye (15), Never Let Her Go
(61). Nightingale (45). # 9 Dream (37). One Man Woman, One Woman Man (16).
Only You (17). Pick Up Ihe Pieces (18). Please Mr. Postman (4). Poelry Man (65).
Promised Land (72). Ready (48). Ride’Em Cowboy (35). Rock & Roll {| Gave You ihe
Besl Years of My Lile) (32). Roll on Down the Highway (69), Sally G (33). Sha-La-La
{Make Me Hep(py {40), Some Kind of Wonderful {22), Siruttin® (50), Sweel Surrender
(31). Tin Man {46). Up In a Pult of Smoke (67). When a Child |s Born (38). When Will
I See You Again {9). where Have They Gone (74), Wishing You Were Here éTO). You
Ain't Seen Nothin' Yel (41), You Are So Beautiful (55). You Gol the Love (26). You're
No Good [21), You're the First. the Last. My Everything (5). Your Bulidog Drinks
Champagne {60).
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Tracking the ‘Playlist.” A number of singles compete for the top positions on this
week's “Playlist,” but two—Elton John's Lucy in the Sky with Diamonds and Barry
Manilow's Mandy—establish themselves as the predominant “hot" records of the
hour. Mr. Manilow's release makes an impressive jump from seven to two. The
Eagles' Best of My Love would appear to be the strongest of the rest of the top 10,
moving Into the 10th position from 18, Carol Douglas’s Doctor's Orders moves
strongly up to 11, with Donny and Marie Osmond’s Morning Side of the Mountain
climbing to 13. The Average White Band may well achieve star status in both pop
and R&B ranks with its instrumental, Pick Up the Pieces, still rising quickly at 18.
Linda Ronstadt begins a national tour with her hottest single as a solo performer,
You're No Good, rising to 21. Crossover action is helping three bolted releases in
the middle range of the chart: Fire, by the Chio Players, Is receiving heavy R&B
airplay; Sweet Surrender Is also benefiting from MOR play; and Paul McCartney &
Wwings' Sally G (the most successful flip side in recent memory) is receiving coun-
try attention. The three are at 29, 31, and 33 respectively. Also moving upward at
rapid rates are John Lennon's #9 Dream, bolted at 37; Joni Mitchell's Big Yellow
Taxi, bolted at 43, and the week’s greatest gainer, Maria Muldaur's I'm a Woman,
which enters the “Playlist” bolted at 44. Carole King's Nightingale, an already-
successful follow-up to Jazzman, jumps from 71 to 45, with Frankie Valli's come-
back single, My Eyes Adored You, moving up in impressive fashion to 47. Cat
Stevens's uptempo Ready is also bolted, at 48. A hot week for A&M Records con-
tinues with Billy Preston's Struttin’ and Joe Cocker's You Are So Beautiful bolted
at 50 and 55 respectively. Jim Stafford has convinced several more stations that his
Bulidog Drinks Champagne is worthy—it's bolted at 60. New additions to the chart
include a heavy rendition of Marvin Gaye’s Ain't That Peculiar by a group called
Diamond Reo, bolted at 59, and FM favorite Phoebe Snow’s Poetry Man, bolted at
65. Also making initial chart appearances are Up in a Puff of Smoke by Polly Brown;
My Boy from Elvis Presley; Roll on Down the Highway by Bachman-Turner Over-
drive; / Am Love, a popular disco album cut from the Jackson Five; and Where

Have They Gone by Jimmy Beaumont and the Skyliners.

program director Lee Sherwood, wMAQ's
format will be closest C&W approxima-
tion to date of the tight playlists that
dominate top-40 radio. Wyo1 will employ
TM Productions’ (Dallas) automated
country format, with little of the NBC
budget expected to go to publicizing the
FM operation.

The reasons for choosing country are
several. As an MOR station, wMaAQ was
in direct competition with wGN(aM), and
not faring at all well. As a C&W station,
ratings competition with wGN (and with
Chicago’s two contemporary powers,
wLs(AM) and WCFL(AM), will continue,
but Mr. Warner feels that country will
provide a stronger medium. “Obviously,
one of the reasons we feel we can do
better is those 50,000 watts clear chan-
nel,” Mr. Warner stated. WMaAQ booms
into 38 states at night, and the station
feels its small-town leverage will be im-
portant to advertising sales outside of
Chicago.

Part of Mr. Warner's stategy has been
some talent raiding from his proved
country competition. WiJp’s Bill Coffey
will now be doing midday for wMaQ, and
Fred Sanders from wJJp will also be
joining the station. Additionally, Corky
Mayberry from kLAC Los Angeles (him-
self a former country disk jockey of the
year) is being brought in for afternoon
drive. The station is still conducting a
much-publicized talent hunt for a woman
to fill the 7 p.m.-midnight shift. Who-
ever she is, she will be the first major-
market female C&W air personality.

NBC is prepared to back up its am-
bitious venture with a well financed
publicity campaign. The station has
budgeted $250,000 for advertising in the
first quarter of 1975, with heavy tele-
vision and newspaper buys already in
effect.

No such publicity campaign is expect-

ed at wiJDp, which has maintained a low
profile throughout the local uproar that
has accompanied wMAQ's switch. The
station has hardly been out of the news,
however: *“We've received more good
publicity in the last two months than in
10 years of our country-and-western for-
mat,” asserted wJJD General Manager
George Dubinetz. While conceding that
“the product is so big and so popular,
there might be room for a couple of sta-
tions” in the market, Mr. Dubinetz gives
nothing away to his well-financed com-
petition. He notes that adult audiences—
among whom wJJp is at its strongest—
are less fickle than teens, who seem will-
ing to switch at the drop of a promotion
campaign. “We've taken 10 years to build
the audience we have,” he said, and he
doesn’t expect to lose it quickly—or
slowly. WJyJp will celebrate its 10th an-
niversary in a modern country format
next month, and some sort of birthday
promotion is envisioned, but the station
claims it would have done exactiy the
same without new competition.

With WwMmAQ's air line-up not yet solidi-
fied, and the publicity campaigns for
both sides yet to develop fully, it will
likely be some months before an accurate
picture of winner and loser can be had.
The one sure winner, in any case, is the
record industry: Sales have been good
on C&W product in Chicago, and with
twice as much air time about to be given
the genre, those sales should increase.

Breaking In

Roll On Down the Highway— Bachman-
Turner Overdrive (Mercury) ® They
started as members of the Guess Who,
and moved on to a shortlived band
called Brave Belt, but Canada’s Jeading
rockers now seem firmly established as
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BTO. Their You Ain’t Seen Nothin' Yet
is just now fading from the charts, and
this follow-up has been quick to replace
|t Few groups can make hits out of
“road songs” these days, but BTO will
likely do so with their now-familiar heavy
stamp. They convinced an impressive list
of major top-40 stations of the single’s
quality last week, including wQxi(am)
Atlanta, WlXY(AM) Cleveland, KIrR(AM)
Seattle and KILT(AM) Houston.

I Love—Jackson Five (Motown) ® The
original Motown bubblegum group has
long since achieved respectability, even
among FM progressives, and this, their
first chart maker since last year’s Dancin’
Machine, will offer program directors a
choice: Part I, the “A" side, is 5:30 in
length, while Part II is a more top 40-
oriented 2:26. It has been added by xJr-
(AmM) Seattle and KILT(aM) Houston.

Movin’ On—Bad Company (Swan Song)
®* The latest of Atlantic’s composite
super groups was quick to establish itself
as a favorite of both AM and FM lis-
teners with its first album and the single
from it, Can’t Get Enough, last fall. This
second release from that LP was written
by Mick Ralphs, formerly with Mott the
Hoople, and features the driving beat of
most of Mott’s material. It has been
added by xiMN(AM) Denver and wJET-
(am) Erie, Pa.

Radio Broadcasting: An Introduction to
the Sound Medium. Edited by Robert L.
Hilliard. Hastings House Publishers, New
York. $10.95 cloth, $6.95 paper.

This is a revised and enlarged second
edition of an authoritative text on radio

broadcasting, Mr. Hilliard’s book con-
tains seven updated chapters on various
elements of radio, designed for the stu-
dent rather than for the casual reader.
The book covers the history of radio,
basic FCC regulations and writing and
production techniques for news and pro-
graming, with analyses of format, and
management and sales principles.

Rooms with No View. Compiled by
Media Women’s Association. Ethel
Strainchamps, editor. 333 pages. Harper
& Row. $5.95.

This “woman’s guide to the man’s world
of the media” contains frank, sometimes
anonymous, discussions of their jobs by
65 women employed in the publishing
and television industries, Wire services
and newspapers emerge as most enlight-
ened in hiring and promotion policies;
the networks were ranked equally as
having made “token” advances in equal
oportunities for women.

The Video Primer By Richard Robinson,
Links Books, New York, $7.95.

Books that try to “tell it all” about one
field or another often fall short of their
goals, but Mr, Robinson’s print effort at
covering an electronic medium manages
to squeeze discusstons of a range of topics
between two covers. His book is an ex-
haustive assemblage of information on
video equipment and production, and on
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the concepts behind them, designed for
an age when home video equipment is
becoming more and more common. The
author has for some years been immersed
in rock and electronic media, writing for
various music magazines and producing
such artists as Lou Reed. While the book
is apparently meant for the do-it-yourself
videophile, it is also of interest for those
curious about the workings of the
medium.

How to Protect Your Rights in Television
and Radio. By Ralph M. Jennings, and
Pamela Richard, Office of Communica-
tion, United Church of Christ, New York.
167 pages, $5.50.

The writers offer a detailed, step-by-step
guide on how citizens can be involved in
commercial broadcasting. Included are
sample FCC forms, agreements between
citizen groups and stations and lists of
organizations offering assistance to citi-
zens wishing to organize against a license
renewal. Such specifics as the personal-
attack rule, the AM-FM duplication rule.
false advertising and children's programs
are covered.

Tape: A Radio News Handbook. By F.
Gifford, Box 497, Mesquite, Tex. $1.75.
Mr. Gifford’s work is a basic how-to
manual for use of tape in radio news.
It covers basics of recording, dubbing and
splicing, as well as use of telephone in
tape newsgathering. The manual goes on
to discuss various uses of tape in news
broadcasts. The author is a newsman with
kXYz(AM) Houston.

[ Financial Briefs

Josephson splits. Marvin Josephson As-
sociates, New York, diversified enter-
tainment and leisure company, will
authorize two-for-one split in company
stock and will change state of incorpora-
tion from New York to Delaware. “Now
that the Creative Management Associates
(CMA) merger has been completed
{BRoADCASTING, Nov. 11, 1974),” said
Board Chairman Marvin Josephson, “we
thought this should be reflected by an
increase in the number of outstanding
shares.” Company currently has 829,150
shares outstanding.

Blair sells. John Blair & Co., major
station representative, has sold National
Order Systems Inc., New York, telephone
order-processing system, and NOSI's
book and record-buying service for con-
sumers, known as Books by Phone, to
Larry Schwartz, NOSI founder and presi-
dent. Blair spokesman said Blair pro-
vided financing for NOSI last May and
that sale now to Mr. Schwartz was per-
mitted under that contract. Sales price
was not disclosed.

Avco foresees loss. Preliminary esti-
mates by Avco Corp. predict net loss of
$15 to $20 million for fiscal year ended
Nov. 30. Final results for fiscal 1974 will
be announced in early February. Loss
reflects write-off of assets by Carte
Blanche Corp. (91% owned subsidiary),
previously announced loss of $11 million
on sale of Avco Savings & Loan Associa-

tion, adjustments of $15 million in valu-
ations of securities held for investment
and $5 million resulting from revised
accounting principles for research and de-
velopment costs. Payment of regular
quarterly dividends on preferred shares
was suspended by board in September.

Inflation footmote. RCA Corp. reports
it is adopting “last in, first out” (LIFO)
method of accounting, under which cost
of goods sold is based on most recent
prices for raw materials. It will be ap-
plied in RCA domestic manufacturing
operations where inventory has been
shown to be influenced significantly by in-
flationary prices trends. New procedure
is expected to reduce RCA’s reported
earnings per share by estimated 25 cents
for 1974.

Longer term. Conrac Corp., New York,
has announced $10,000, 15-year loan
arrangement whose proceeds will replace
existing bank loan of shorter maturity.
Two-part financing consists of loan
agreement with John Hancock Mutual
Life Insurance Co., coupled with term
loan with equipment maker’'s com-
mercial banks. Senior notes purchased by
insurance company are due 1990, while
bank loan will mature in 1980. Principal
payments under financing plan will be
approximately equal over 15-year term
and will reduce Conrac’s funding re-
quirements by $2.6 million over next
three years. President Donald H. Putnam
noted net effect of refinancing would
push shorter-term maturities out as far
as 15 years.

ed with e

Approx. Total market
Closing Closing shares capltall
Stock Wed. Wed. Nat change % change 1974-75 PIE out zatlon
aymbol  Exch. Jen. 15 Jen. 8 in week in week High Low ratio (000} (000)
Broadcasting
ABC aBC N 15 1/8 13 374 + 1 3/8 + 10.00 28 3/8 12 3/8 5 17+.186 2594938
CAPITAL CITIES cce N 23 3/4 23 + 3/a + 3.26 39 1/4 19 1/2 9 T+164 170,145
css N 31 5/8 29 3/4 + 1 7/8 + &.30 40 25 e 28,092 888+ 409
CONCERT NETWORK=* 1] 1/8 178 .00 /8 1/8 Z2+200 275
Cox COx N 12 174 12 174 .00 19 3/8 9 3/8 ] 5,831 T1.429
GROSS TELECASTING GGG A T 7/8 7172 + 3/8 + 5.00 13 5/8 6 3/8 5 800 6¢300
LIN L INB o] 31/8 2 1/8 + 1/4 + B.69 6 374 2 3 2+297 7+178
MOONEY* MOON Q 11/2 1 176 + 1/4 + 20.00 3 5/8 1 3 385 577
RAHALL RAHL a 2 174 2 3/8 -~ 1/8 = 5.26 [ 1 374 5 1:297 2,918
SCRIPPS-HOWARD SCRP 4] 14 3/4 14 174 + 172 + 3.50 17 172 13 172 & 2,589 38,187
STARR S86G M 3 1/4 3 1/4 .00 9 3 174 3 1,09¢& 3,562
STORER S8k N 12 1/2 13 /6 - 3/4 - 5.66 17 3/8 10 7/8 3 41725 59,062
TAFT TF8 N 14 174 13 176 + 1 + Te54 23 3/8 10 3746 5 4011 574156
woobs CoMm.x* a 5/8 5/8 .00 1 1/4 5 292 182
TOTAL 77+:965 1+565+318
Broadcasting with other major interests
ADAMS-RUSSELL AAR A 1 /8 7/8 + 174 + 28,57 2 172 3/4 5 1+259 1e6l6
AvCO AV N 3 3/8 2 172 + 7/8 + 35,00 8 7/8 2 1/8 9 11+481 38,748
BARTELL MEDIA BMC A 1172 1 378 + 1s8 + 9.09 2 3/8 5/8 2 2+257 34385
JOHN BLAIR 8J N 4 172 4 5/8 =~ 1/8 = 2.70 7172 3172 5 2+403 10+813
CAMPTOWN IND,*++ 0 1/8 1/8 « 00 7/8 1/8 2 1.138 142
CHRIS~CRAFT CCN N 2 378 3 = 5/8 - 20.83 4 174 1 172 6 6y162 9,884
COMBINED COMM. CCa A 5 1/8 5 L/8 .00 13 5 1/8 3 4+ 603 234590
COWLES CwWlL N 4 374 4 1/8 + 5/8 + 15.15 7 1/8 3 7/8 6 31969 18.852
DUN & BRADSTREET DNB N 20 1/4 20 3/8 -~ 1/8 = 61 36 14 5/8 13 261555 537,738
FAIRCHILD IND. FEN N 5172 4 5/8 + 1/8 + 18,91 6 3/4 3 3/4 7 49550 250025
FUDUA FQA N 4 1/2 4 178 + 3/8 + 9.09 10 3/4 3 1/8 & T:273 32,728
GANNETT CO. GC1 N 27 26 1/8  + 7/8 + 3,34 38 174 20 172 18 21+080 569+ 160
GENERAL TIRE GY N 12 1/4 11 1/8 + 1 1/8 + 10.11 18 174 10 1/4 3 21+096 258+ 426
GLOBETROTTER GLBTA a 1 174 1 1/4 .00 & 374 7/8 3 2+731 3,413
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Approx.

Total market

Ciosing Closing sheres capltall-
Stock Wed. Wed. Net change % change 1974-75 PIE out zatlon
symbol  Exch. Jan. 15 Jan. 8 In week In wea h Low ratic {000) {000)
GRAY COMMUN, % o ] & «00 8 1/2 5 L 475 2+850
HARTE-HANKS HHN N 7 578 61/2 + 11/8 + 17.30 14 1/4 6 5 49340 33,092
JEFFERSON-PILOT JP N 31 172 31 3/4 - 174 - .78 38 174 20 1/2 13 24+188 7614922
KAISER INDUSTRIES® Kl A 5 4 374 4+ 1/4 + 5.26 8 1/2 4 1/4 2 27+4B7 1374435
KANSAS STATE NET.* KSN 0 3 174 31/8 + 1/8 + 4.00 3 7/8 2 3/4 6 19741 5,658
KINGSTIP KTP A 2 3/8 2 174 + 1/8 + 5455 & 3/4 1 172 7 1.154 2,740
LAMB COMMUN,=++ P 1 174 1 1/¢4 «00 1 1/4 1 1/8 25 475 593
LEE ENTERPRISES LNT A 12 12 378 - 3/8 - 3.03 16 1/4 10 374 7 3,352 40,224
LIBERTY LC N 9 1/8 8 1/2 + 5/8 + 7.35 15 5/8 7 1/8 4 61632 60,517
MCGRAW-HILL MHP N 7 172 7 1/8 + 3/8 + 5.26 9 5 1rs2 6 234291 174+ 682
MEDIA GENERAL MEG A 21 174 18 172 + 2 3/4 + l4.86 26 172 15 1/2 9 3,552 75,480
MEREDITH Mpp N 9 1/8 % 1/4 - 1/8 — 1.35 11 3/8 8 3 24978 274174
METROMEDIA MET N S 374 5 3/8 + a’s + 6.97 10 5/8 4 172 5 6y 447 37,070
MULTIMEDIA MMED a 9 1/2 9 + 172 + 5.5% 14 1/4 8 3/4 6 44388 41,686
NEW YDRK TIMES CO. NYKA a 8 3/4 T1/2 + 1 1/4 + 16.66 13 3/4 6 7/8 5 10,231 89,521
OUTLET CO. aTu N 9 7/8 10 C 1/8 = 1.25 10 7 4 1,379 134617
POST CORP. POST o S 1/4 S 1/4 + 00 16 172 4 374 4 882 49630
PSA PSA N 4 3/4 6 172 + 1/4 + 5.55 10 3 3/4 S 3,181 15+109
REEVES TELECDM RBT A 1 1/8 7/8 + 1/4 + 2B.57 1 3/4 578 19 24376 24673
RIDDER PUBLICATIDNS RPI N 10 172 10 1/2 .00 16 5/8 9 1/4 7 B+305 87+202
ROLLINS ROL N 12 12 « 00 19 3/4 6 172 10 13,341 160,092
RUST CRAFT RUS a & 5 374 + 1/4 + 4e34 10 1/4 5 1/8 5 2+341 14+046
SAN JUAN RACING SJR N & 374 6 1/8 + 5/8 + 10.20 13 3/8 5 1/2 5 24509 16,935
SCHERING-PLOUGH sGe N 48 49 5/8 - 1 5/8 = 3.27 74 3/8 464 374 22 53,823 2+5834+504
SONODERLING So08 A 5 4 5/8 + 3/8 + 8.10 10 3172 3 T4l 3,735
TECHMICAL OPERATIONS T0 A 2 7/8 2 5/8 + 1/4 + 9.52 & 3/4 2 3/8 3 1,344 31864
TIMES MIRROR CO. THC N 13 1/8 12 1/4 + 7/8 + T.14 17 5/8 % 1/4 7 314385 411+928
TURNER COMM , *44 D 3 3/8 3 3/8 .00 & 3 [} 14373 49633
WASHINGTON POST CO. WPO A 19 18 3/8 + 5/8 + 3.40 24 3/8 14 3/4 6 44750 90+250
WOMETCO WOM N 1.7/8 7 3/8 + 172 + 6.77 10 1/4 6 1/4 6 5.985 47,131
TOTAL 369.+009 6:483,+313
Cablecasting
AMECO** ACO 0 1/4 1/4 .00 17/8 1/8 1.200 300
AMER. ELECT. LASBS AELBA [u] 5/8 5/8 «00 2 1/8 172 2 1.672 1+045
AMERICAN TV & COMM. AMTV u] 8 1/4 6 1/4 + 2 + 32.00 19 1/4 5 172 17 3,292 27+159
ATHENA COMM ., **++ o 1/8 1/8 .00 1 1/4 1/8 24374 296
BURNUP & SIMS BSTM v] 3 5/8 3 + 5/8 + 20.83 24 1/8 2 172 5 74933 28+757
CABLECOM=GENERAL CcCG A 2 1/8 2 + 178 + 6.25 4 1/2 1172 B 21560 Se 440
CABLE FUNDING* CFUN o] 5 4 3/4 + 1/4 + 5.26 7 3/8 3 7/8 125 1.121 54605
CABLE INFO,++ v] 1764 1/4 «00 1 1/4 174 1 663 165
CITIZENS FIN.** CPN a 1 578 1 1/4 + 3/8 + 30.00 4 1/4 7/8 1 24697 4,382
COMCAST* o 1 174 1 1/4 .00 2 172 376 5 14705 25131
COMMUNICATIONS PROP. COmMU a 1 378 1 378 .00 3 3/8 1 28 49761 6¢546
COx CABLE cxC A 5 174 4 5/8 + 5/8 + 13.51 15 174 3 374 9 34560 18,690
ENTRON® ENT 1] 1/2 1/2 .00 7/8 3/8 4 1.358 679
GENERAL INSTRUMENT GRL N 5 5/8 5/8 + 5 + B800.00 17 1/8 5/8 3 74060 39+712
GENERAL Tv* 0 3/8 3/8 00 1172 /8 19 1,000 375
SCIENTIFIC-ATLANTA SFA A 5 3/8 4 7/8 + 1/2 + 10.25 9 1/2 4 5 963 Sy176
TELE-COMMUNICATION TCOM Q 1 3/4 1 + 3/4 + 75.00 5 374 7/8 1 5+181 G +066
TELEPROMPTER TP N 3 1 7/& + 1 1/8 + 60.00 B l/&4 1 3/8 1 16.013 4B,039
TIME INC. TL N 29 5/8 29 3/4 - 1/8 = %2 40 1/4 24 7/8 6 9.957 2944976
TOCOM= TOCM 8] 2 2 .00 4 7/8 1 7/8 5 634 1+268
UA-COLUMBIA CABLE UACC a 5 4 5/8 + 3/8 + B.10 & 3 3/4 8 1+795 8+975
UNITED CABLE TV CORP ucTv o] 1 378 1 3/8 « 00 4 5/8 174 11 1.879 2,583
VIACOM via N 3 38 3 1/4 + 1/8 + 3.84 T 172 2 5/8 5 3,.850 12,993
VIKOA%= VIK A 1 3/6  + 174 + 33,33 &4 172 1 2:534 2,534
TOTAL B5+762 526,892
Programing
COLUMBIA PICTURES cPs N 2 3/4 2 1/8 - 1/8 - 4.36 4 3/4 1 5/8 12 6:748 184557
DISNEY oIS N 27 3/4 23 1/B + 4 5/8 + 20.00 54 172 18 3/4 17 294738 8254229
FILMWAYS FWY A 3 2 7/8 + 1/8 + 4.364 & 2 1/8 & 1:812 5¢436
FOUR STAR 1/8 1/8 -00 1 3/8 1/8 666 83
GULF + WESTERN GW N 24 5/8 24 3/8 + 1/74 + 1.02 2% 1/8 18 3r8 & 15,553 3B2+992
MCA MCA N 29 1/4 28 1764 + 1 + 3.53 29 174 19 1/4 5 B+465 2474601
MGM MGM N 17 178 17 1/4 - 1/8 = .72 17 &/8 9 174 & 5,854 1004249
TELE-TAPE%®*+4+ 0 1/8 1/8 .00 3/4 1/8 2+190 273
TELETRONICS INTL.*® 0 1 172 1172 .00 4 1/8 1 174 3 943 1y414
TRANSAMERICA TA N T 1/8 & 5/8 «+ 172 + 7.54 1o 3/8 5 1/2 8 65+025 463,303
20TH CENTURY-FOX TF N 6 1/8 6 1/2 - 3/8 C 5.76 9 1/8 4 172 16 74532 464133
WALTER READE#** WALT 0 1/4 176 .00 172 1/8 44467 1.116
WARNER WC1 N 9 3/4 9 + 3/4 + 8.33 18 172 6 7/8 4 16,317 159+090
WRATHER wCo A 2 3/8 2 + 3/8 + 18.75 8 1/8 1 174 30 24229 5+293
TOTAL 1674539 2+2564769
Service
BBDO INC. 4] 11 5/8 11 174 + 3/8 + 3.33 16 174 10 5 2,513 294+213
COMSAT co N 30 374 29 /8 + 7/8 + 2.92 40 3/8 23 3/4 7 10+000 3074500
CREATIVE MANAGEMENT CMA A 5 7/8 5 7/8 .00 7 174 3 & 1.01s 51969
DOYLE DANE BERNBACH ooYL 4] & 5/8 &6 1/4 + 3/8 + 6.00 11 /2 5 5/8 4 1.796 11,898
ELKINS INSTITUTE*=* ELKN 1] 1/8 1/8 <00 5/8 1/8 1:.897 237
FOOTE CONE E BELDING FC8 N 6 3/8 6 3/8 .00 11 174 5 3/8 5 2+046 13,043
GREY ADVERTISING GREY Q S 374 5 5/8 + 1/8 + 2.22 8 3/8 5 5/8 3 1,255 74216
INTERPURLIC GROUP IeG N 10 9 3/8 + 5/8 + 6.66 13 8 1/8 & 2.319 234190
MARVIN JOSEPHSON* MRVN 1} & 1/2 5172 + 1 + 18.18 8 1/2 3 1/4 & 802 5+213
MCI COMMUNICATIONS Mcic [a} 2 1 7/8 + 1/8 + 6.66 6 1/2 1 13,309 2641618
MOVIELAB MOV A 3/4 578 + 178 + 20.00 1 578 1/2 S 1:407 1.055
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Approx. Totel market
Closing  Closing ghares capitali-
Stock Wed. Wed. Net chenge % chan‘g(e 1974-75 PIE oul zatlon
symbo!  Exch. Jan. 15 Jan. 8 in wask In wee h Low retlo (ooo) (000)
MPO VIDEOTRONICS MPO A 1 1/8 1 + 1/8 + 12.50 2 5/8 1 539 606
NEEDHAM+ HARPER NDHMA 0 4 4 .00 T 1/2 3 5/8 3 918 3,672
A. C. NIELSEN NIELB 0 10 3/A 10 + 3/8 + 3.75 28 7 3/8 10 10+598 109,954
OGILVY & MATHER 0GIL o] 11 172 11 1/4 + 174 + 2.22 17 1/4 10 4 1:807 20,780
PKL CO.*++ PKL a 1 1 .00 1 3/4 174 & a18 818
J. WALTER THOMPSON JWT N 5 5/8 6 = 3/8 -  6.25 12 “ 176 17 24624 14,760
UNIVERSAL COMM.%++ o 1/8 1/8 .00 3/4 1/8 715 89
TOTAL 564379 581,831
Electronics
AMPEX APX N 2 1/8 2 5/ + 1/4 + 9.52 4 7/8 2 174 3 10,885 31,294
CCA ELECTRONICS=* CCAE 4} 1/8 1/8 .00 1 1/8 1/8 1B 110
CETEC CEC A 1 5/8 1 1/8 + 172 + 44 44 2 1/8 1 7 24324 3,776
COHU, INC. COH A 2 1 174 + 3/4 + 60.00 3 7/8 1 1/4 a 1,619 3,238
CONRAC Cax N 14 3/8 13 5/8 + 3/4 + 5.50 21 10 -] 1,261 18+125
GENERAL ELECTRIC GE N 34 33 3/4 + 2 1/4 + 6.66 65 30 11 181,988 6:+551+568
HARRIS CORP, HRS N 15 3/8 14 3/4 + 5/8 + 4.23 33 1/2 13 1/8 5 6+204 95,386
INTERNATTONAL VvIDEOQ Ivce o] 1 172 1172 .00 7T 172 1 1/4 19 2,730 4,095
MAGNAVOX MAG N 4 7/8 4 5/8 + 1/4 + 5.40 9 7/8 3 3/4 14 17,799 86+770
EL) MMM N 46 172 44 1/8 + 2 3/8 + 5.38 BO 1/2 44 1/8 17 113,729 5,288,398
MOTDROLA MOT N 37 3/4 3¢ 5/8 + 3 1/8 + 9.02 61 7/8 34 1/8 12 28,053 1+059,000
0AK INDUSTRIES DEN N 6 1/4 6 1/2 - 1/4 - 3.84 12 7/8 5 1/4 2 1,639 10,243
RCaA RCA N 11 7/8 11 1/8 + 374 + 6.74 21 1/2 9 7/8 6 T4s463 BB4y 248
ROCKWELL INTL. ROK N 20 1,2 19 3/4 + 3/4 + 3.79 2R 3/8 18 3/8 5 30,768 630, 744
RSC INDUSTRIES RSC A 2 1 5/8 + /8 + 23,07 2 1/8 1/2 7 3,458 6+916
SONY CORP. SNE N 5 3/8 5 3/8 .00 29 7/8 4 3/4 10 1651625 890:234
TEKTRONI X TEK N 19 5/8 18 1/2 + 1 1/8 + 6.08 47 3/4 18 1/2 8 Beb651 169,775
TELEMATION TIMT o 1 1 .00 2 3/4 1 -] 1+050 1,050
TELEPRO IND.% s} -] [ .00 a 2172 38 475 2+850
VARIAN ASSOCIATES VAR N 6 1/8 6 3/4 + 1/8 + 1.85 13 1/4 [ [ 64617 45,491
WESTINGHOUSE WX N 11 3/4 10 7/8 + 1/8 + 8.04 25 8 1/2 8 874876 1+032+543
ZENITH E N 12 1/8 11 174 + 7/8 + 7.77 31 5/8 10 10 18797 227+913
TOTAL 7664¢892 17.043,768
GRAND TOTAL 1+523,546 28,457+891
Standard & Poor's Industria)l Average 79.9 777 +2.2
A-American Stock Exchange Over-the-counier bid prices supplled by P/E ratlos are based on earnings-per-share ° P/E ratlo computed with

earnings figures for last 12
months publlshed by company.
t No annual earnings figures
are avallable.

** No P/E ratio |s computed:
company registered net loases.

M-Midwest Stock Exchange

N-New York Stock Exchange

0-Over the counter (bid price shown)
P-Pacific Coast Stock Exchange
t1Stock did not trade on Wednesday;
closing price shown is last traded price.

Hornblower & Weeks, Hemphill-Noyes Inc.,
Washingten,

Yearly highs and lows are drawn from
Irading days reported by Broadcasling.
Actual tigures may vary stightly.

figures for the last 12 months as published
by Standard & Poor's Corp. or as obtained
through Broadcasting's own research. Earn-
ing figures are exctusive of extracrdinary
gains or losses.

tttStock spiit.

Fates & Fortunes.

Media sociate directors of corporate planning Charles L. Franke, manager, leisure pub-
for ABC Inc., New York, named direc- licity, ABC, New York, named manager,
Steve Shannon, formerly VP-general (ors of corporate planning, Mr. Merkle newspaper publicity. He succeeds Stephen

manager, wow(aM) and KEzo(FM) Oma-
ha, named VP-general manager, XxCMo-
AM and xecz-FMm Kansas City, Mo. Jim
Eddens, formerly general sales manager,
wow and KEzo, succeeds Mr. Shannon.
All are Meredith Broadcasting stations.

Richard D. Dudley, president of Forward
Communications Corp., whose term as
member of National Association of
Broadcasters radio board expires in
April, named to two-year term as execu-
tive trustee of National Committee for
the Support of Free Broadcasting, NAB-
affiliated political action committee.

Thomas M. Sidley, account executive,
XeTv(Tv) Tijuana, Mexico, joins XDEO-
(aM) San Diego, as general manager.

Louis Faust, executive VP and operating
head of Radio Division of Bartell Broad-
casters Inc., New York, named VP-gen-
eral manager, woee(am) Freeport, N.Y.

Richard Merkle and Bruce Maggin, as-

for broadcast and Mr. Maggin for leisure
groups.

Strassberg, named director, news infor-

445 PARK AVENUE
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Donald M, Decker, project manager,
ABC Inc., New York, named director of
Leisure Systems. Gerald W, Cusack,
project manager, ABC Inc., named direc-
tor of Corporate Systems. Joseph E.
Reese, VP-technical services, Metro-
media Inc, Los Angeles, joins ABC Inc.
as regional manager of Management In-
formation Systems, New York.

Harry Pape Jr. resigns as treasurer, ABC
Inc. Robert D. Krestel, VP-finance, elect-
ed to additional post of treasurer.

Joseph C. Dimino, account executive,
Storer Television Sales, New York. nam-
ed station manager, wSBK-Tv Boston,
Storer Broadcasting station.

James E. Brooker, news director, wNIC-
AM-FM Dearborn, Mich., named assistant
VP-operations manager.

Robert J. McEvilly, assistant operations
manager, WPIX-Tv New York, appointed
operations manager.

Daniel H. Smith, VP-director of engi-
neering, Capital Cities Communications,
New York. elected senior VP. Richard G.
Rakovan, pgeneral manager, Capcities’
WPRO-AM-FM Providence, R.l., elected
VP.

Richard P. Flynn, controller, wFTv-
(tv) Orlando, Fla., named business man-
ager, succeeding late Charles Stump
(BROADCASTING, Jan. 13).

Lawrence Shackelford, freelance video
tape producer in Cincinnati, named ad-
vertising and promotion writer, W1.WT-
(tv) Cincinnati.

Marge Velasquez, promotion aide, Knott's
Berry Farm, Buena Park, Calif., named
promotion manager, KFIA(M) Los An-
geles.

Ben Lewin, engineer, wxyz-tv Detroit,
named to newly created position of di-
rector of creative services, KPLR-TV St.
Louis.

Programing

Madeline Bloom David, formerly co-
producer of Metromedia’s daytime serics
on NBC-TV, How to Survive a Marriage,
named to newly created post of director,
daytime program development, East
Coast, NBC-TV.

Paul Noble, producer, Midday Live, daily
talk show, wNEw-tv New York, ap-
pointed executive producer of station.

Sid Kaufman, director of operations,
CBS News, New York, named director of
operations for CBS Television Sports,
New York.

Rene Bichey, account executive, Avco
Broadcasting’s wLwi(Tv) Indianapolis,
named sales manager, Avco Film Pro-
ductions, Cincinnati,

John H. Louis, with Four Star Produc-
tions, Beverly Hills, Calif., joins Warner
Bros. Television Distribution, Burbank,
Calif., as midwestern sales director, suc-
ceeding Bill Seiler who becomes south-
eastern sales director.

Jim Stewart, air personality, wwTc(aM)
Minneapolis, named program director.

Jack Sabella, operations manager, kspo-

(aM) San Diego, named program director.

Lee Arnold, program director, WORJ-FM
Mount Dora, Fla., elected VP-program-
ing.

William G. Hamby, engineer, WMAL-TV
Washington, named program associate.

Louis Kruck, director, KMEG-Tv Sioux
City, Towa, named production manager.

Vin Scully, sports announcer, Los An-
geles Dodgers baseball team, appointed
sports broadcaster, CBS-TV. He will do
mainly football, tennis and golf, and will
continue as Dodgers’ play-by-play man.

Ponald M. Carney, director of sports,
wpPIX-Tv New York, appointed manager
of sports and special events.

Irwin Danels, manager of plant services,
Columbia Pictures Industries, New York.
named acting director of film operations.

Broadcast Advertising

Richard A. O'Don-
nell, former VP and
New York sales
manager of Blair
Television, has join-
ed Avery - Knodel,
New York, as VP,
member of board of
. directors and of ex-
5% ecutive  committee
2+ and as New York
+7 sales manager, West-
ern division.

Peter Greenwald, Eastern sales manager,
Century National Sales, named national
sales manager. Tom White, account ex-
ecutive, promoted to Eastern sales man-
ager, New York. Bob Lewis, former gen-
eral manager of Kaum(FMm) Houston,
named manager of Chicago office. Ellen
Wedner, former research director, CBS-
FM Sales, named director of research,
Century National, New York.

Michael Rubin, network media buyer,
J. Walter Thompson, named daytime
sales manager, central division, ABC-
TV network.

Ellyn F. Ambrose, account executive,
New York office of ABC-FM Spot Sales,
named manager of Atlanta division, ABC-
FM Spot Sales.

James E. Martz, local sales manager,
wRC-TV Washington, named gencral sales
manager.

Myron B. Poloner, associate in market-
ing services group, N. W. Ayer ABH In-
ternational, New York, elected VP,

Irving Miller, executive VP, Ketchum,
Macleod & Grove Inc., Pittsburgh,
named general manager, operations,
agency’s U.S. advertising profit centers.
Laurence Lubin, senior VP, named gen-
eral manager of Pittsburgh accounts.
Joseph Coogle, senior VP, named director
of operations planning.

New appointments in reorganization of
Young & Rubicam International’s corpo-
rate finance department: James E. Mor-
tensen, vice chairman, named chief fi-
nancial officer; John Pasquali, senior VP,
elected treasurer and Burton Vaupen,
senior VP, elected director of domestic
business affairs; Michael Chace, formerly
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with Time In¢., named business affairs
manager for Y&R-U.S.A.; Marc Brom-
berg, manager-administration, Y&R, Chi-
cago, named business affairs manager for
Y&R National and Margaret Healy,
member of Y&R’s corporate finance de-
partment, named business affairs man-
ager, Y&R Affiliates.

Wolfe J. Frankl, treasurer, Ford of
Europe Inc., London, named to new post
of corporate senior VP, Ted Bates & Co.,
New York, responsible for worldwide
accounting and banking functions.

Howard G. Kuhn, director of Compton
Advertising, Inc., New York, elected ex-
ecutive VP-international.

George Wolfson, regional manager of
Blair Radio’s Los Angeles office, named
VP. This corrects previous item (BROAD-
CASTING, Jan. 6).

William K. Peterson, director of promo-
tion, Radio Advertising Bureau, New
York, named VP-communications.

Saundra Willis, assistant promotion direc-
tor, KMpC(AM) Los Angeles, named ad-
vertising and promotion director, KFwB-
(AM) same city,

Betty Hitch, in various media capacities,
BBDO Minneapolis, named media direc-
tor.

Roy A. Glah, manager, J. Walter Thomp-
son, San Francisco, elected senior VP.

Frank J. Martin, formerly VP-New York
for Advertising Contractors Inc., inde-
pendent media buying service, rejoins
Cunningham & Walsh, San Francisco, as
associate media director.

Jack White, former senior VP, H-R Tele-
vision Inc. and VP of CBS broadcast af-
fairs for New York Yankees, named na-
tional sales manager, WDAU-TV Scranton,
Pa.

Barry M. Lewis, director of sales develop-
ment, Katz Agency, New York, named
director of special projects.

Richard Diercks and Ronald Eastburn,
account executives for Knox Reeves Ad-
vertising, Minneapolis, elected VP’s and
management representatives.

John §, Kendall, national sales manager,
KpTv(TVv) Portland, Ore., named to same
post, kxas-Tv Fort Worth.

Wayne Thornton, account executive,
KFRE(aM) Fresno, Calif., named sales
manager, succeeding Chuck Carson who
resigned.

Lee Karon, account executive, WUTV-
(tv) Buffalo, N.Y., named media direc-
tor, ENis Singer & Webb Ltd., Buffalo
advertising agency.

Rick Namey, account executive, WORL-
(AM)-woORJ-FM Orlando-Mount Dora,
Fla., elected VP-sales.

Cynthia Woodward, director of TV pro-
duction, Marschalk Co., New York, and
Neil Johnson, field service director for
Marschalk’s Bonanza International ac-
count, elected VP’s.

Barbara Bernstein, senior writer, Ted
Hearne Associates, Chicago, joins J. Wal-
ter Thompson Co., Chicago, as copy-
writer.



Silver anniversary. Dick Whittinghill
(r), morning man on KMPC(AM) Los
Angeles and long since an institution
in that market, has been on the job
for 25 years now. Gene Autry (I},
chairman of licensee, Golden West
Broadcasters, gave Mr, Whittinghill a
color TV set and a luncheon to cele-
brate the occasion. Mr. Whittinghill
began his radio career in Montana
and Colorado, before that was a
member of various vocal groups,
notably the “Pied Pipers" who sang
with Tommy Dorsey.

Deborah Parenti, marketing - research
manager, WING(aM) Dayton, Ohio,
elected VP marketing-research,

Broadcast Journalism

Daniel Abernathy, news director, xsLQ-
(Fm) St. Louis, named news director,
wXxLo(FM) New York. Richard Lamb,
news director, woMC(FM) Detroit, joins
WXLO as reporter. Ronald Hope, on staff,
ABC Radio News, New York, joins
WXLO as reporter.

Three new vice presidential positions for
Television News Inc. (TVN): Roger Ailes,
former White House consultant and in-
dependent TV producer, elected VP-
news; R. V. Banks, former treasurer-
controller for Western Mobile Homes
Inc., subsidiary of U.S. Industries,
elected VP-finance; Maurice W. Schon-
feld, director of TVN's satellite feeds and
formerly with UPITN, elected VP-opcra-
tions, with responsibility for coordinating
TVN’s new satellite program (BROAD-
CASTING, Jan. 13).

Gil Fryer, anchorman-night editor, wrBL-
Tv Columbus, Ga., named news director,
KLYD-AM-FM Bakersfield, Calif.

Joe Benton, news correspondent, wWJXT-
(Tv) Jacksonville, Fla.,, named Washing-
ton correspondent for Post-Newsweek
stations WJIXT, WPLG-TV Miami and
wFsB-Tv Hartford, Conn.

Hal Fishman, newscaster, kHJ-Tv Los
Angeles, joins KTLA(TV) same city as
anchorman, replacing Clete Roberts.

Scoft Shurian, West Coast network news

correspondent, ABC Radio, Los Angeles,
joins news staff of KMPC(AM) that city.

John Lynker, newsman and managing
editor, kGo(am) San Francisco, joins
WEEI-AM-FM Boston as morning co-
anchorman.

Valerie Coleman, reporter, KGo-Tv San
Francisco, named anchorwoman on sta-
tion's expanded weekend news program.

Jacqui Adams, news and feature reporter,
WNAC-Tv Boston, named anchorwoman.
Marilyn Salenger, noon anchorwoman,
WNAC-TV, named featured reporter for
evening news.

Joyce Shank, news director, KTIM-AM-FM
San Rafael, Calif., named to news staff
of xsaN(FM) San Francisco.

David Newman, talk show host, wWEEl-
AM-FM Boston, named to same position,
wxyz(aM) Detroit.

Michael R. Smith, meteorologist, wKy-Tv
Oklahoma City, joins Kansas State Net-
work news team in same capacity.

Equipment & Engineering
Eugene F, Murphy, executive VP, opera-
tions, RCA Global Communications,
elected president and chief operating
officer succeeding Eugene D. Becken,
who becomes chairman of executive
committee. Philip Schneider, executive
VP, leased facilities and engineering,
named to new post of executive VP,
Satcom System, with total responsibility
for development, construction, implemen-
tation and marketing of RCA’s domestic
communications satellite system. Robert
J. Angliss, executive VP, services, adds
Mr. Schneider’s leased-facilities responsi-
bilities under new title of executive VP,
services and marketing.

R. Randolph Hippler, VP-sales manager,
General Television Network, Ferndale,
Mich., elected president. GTN is distribu-
tor-manufacturer of closed-circuit TV.

Bernhard Jakobs, chief development engi-
neer, Shure Brothers Inc., Evanston, lll.,
named director of development and ap-
plication engineering. Donald Patten,
project engineer for Shure, named man-
ager of engineering services.

John Borger, in sales management, Tele-
mation’s midwestern region, named re-
gional distributor sales manager.

Cable

James L. Reinsch Jr., Southeast regional
manager and Carmen DiLego, Northeast
regional manager, Cox Cable Communi-
cations, Atlanta, elected VP’s.

Allied Fields

Jerold H. Rubin-
stein, formerly Los
Angeles attorney and
business / manage-
ment consultant spe-
cializing in music in-
dustry with firm of
Segel Rubinstein &
Gordon, elected to
newly created posi-
tion of chairman.
ABC Records Inc.,
and its music pub-
lishing subsidiaries, American Broadcast-

Rubinstein
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ing Music Inc¢., and ABC Dunhill Music
Inec.

Louis Hausman, VP, information and
education, Council of Better Business
Bureaus, Washington, former cxecutive
with CBS and NBC and first director of
Television Information Office, named di-
rector, National Media Resource Center
on Aging, Washington. Center is part of
National Council on the Aging.

Paul P. Baard, member of sales/service
staff, A. C. Nielsen Station Index, TV
audience-measurement  service, New
York, elected VP.

Herbert L. Beury, chief, mobile services
division, FCC Common Carrier Bureau,
retires. Fred Fitzgerald, senior attorney
with division, named acting chief.

Dave Combs, director of membership,
East Coast, American Society of Com-
posers, Authors & Publishers, New York,
named West Coast regional director,
Hollywood.

Ron Jones, account executive, TeleRep
Inc., Chicago, joins Cox Data Systems,
Atlanta, in newly created position of
sales manager, Both firms are owned by
Cox Broadcasting Corp.

Neal K, (Doc) Fenkell, who resigned last
fall as director of television and radio
operations, Detroit Tigers, to be adver-
tising manager of Motor News Magazine
of Automobile Club of Michigan, will
become broadeast consultant to baseball
team.

Alexander W, Sheftell, who recently sold
his half interest in wLMD(AM) Laurel,
Md. (BroaDcaAsTING, Nov., 25, 1974),
named president of Wilson Boat Line,
Washington, operator of sightseeing ves-
sels.

Deaths

Howard C. Luttgens, 71, with NBC for
36 years and director of technical opera-
tions for network’s wmaqQ-Tv Chicago,
at retirement in 1962, died Dec. 30 in
Hollywood, Fla. He is survived by his
wife, Myrle, and son, Paul,

Ernest C. Sanders, 70, retired Midwest
regional manager, National Association
of Broadcasters and former general man-
ager, woc-AM-Tv Davenport, Iowa, died
of cancer Jan. 14 in Davenport. Mr.
Sanders was chief of Armed Forces Radio
Network in Europe, 1941-46 and presi-
dent, Jowa Broadcasters Association, in
1955.

George T. Kuratomi, 59, VP and station
manager of wFrRM(AM) Coudersport,
Pa., died Dec. 26 at his home after brief
illness. Survivors include his wife, Utako,
four sons and one daughter.

Louis Lochner, 87, Pulitzer prize winning
correspondent for Associated Press and
expert on Germany, died Jan. 9 in Wies-
baden, Germany. He also served as UN
and State Department consultant on Ger-
man affairs after World War II. Survivors
include his second wife, Hilde.

Jack D. Bailey, 41, sales executive and
air personality, KErRv(aM) Kerrville, Tex.,
died Jan. 5 following surgery. He is sur-
vived by his mother.
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special Report

... Burlington $726,830 . . . Caguas (P.R.) $826,970. . . Canton $2,336,320

Radio record
in1973:
sales up,
profitsdown

Continued growth of local advertising
more than offsets national declines;
FM gains spectacular in some markets

The FCC at last released radio’s 1973
financial report last week. Revenues for
the year were up 7.3%—not equal to
the previous year's 11.8% growth rate,
but attaining a total of $1.5 billion. The
medium’s chief problem in 1973 was that
its expenses rose faster than its income,
at a 9.8% clip, reaching almost $1.4 bil-
lion. The result: a 16.3% drop in profits
for the year, to $112.4 million, down
$21.9 million from 1972’s $134.3 million,

Although FM strength continued to
grow in 1973, it was still the AM stations
and AM-FM combinations that brought
in the most return, Profits were turned
by 2,907 of the 4,213 such outlets, while
only 239 of the 616 independent FM
operations made money. Those inde-
gendent FM’s saw their revenues rise

38.7 million during the year, a figure
almost matched by a $36.9 million rise
in expenses. FM lost $10.8 million over-
all during the year: hardly a figure to
cheer about, but an improvement over
1972’s $12.7 million loss.

The complexion of radio advertising
continued to change in 1973. The most
notable alteration was a $5.6 million de-
cline in network revenue, reducing the
network share of total revenues to 3.6%
National and regional spot sales were
also down by $1.5 million, dropping to
23.1% of the total. The slack was picked
up, as part of a continuing trend, by
local sales, which were up again in 1973
by $115 million, and now account for
73.3% of radio revenues.

Technical expenses for AM and AM-

Abitene $1,013,126 . . . Akron $5,113,718 . . . Albany (Ga.)
$865,747 . .. Albany-Schenectady-Troy $5.413,419 . . . Albuquerque $3,330,353 .. . Alex-
andria (La.) $829,072 . . . Allentown-Bethlehem-Easton $3,300,801 . . . Altoona $1,161,074
... Amarillo $1,660,184 . .. Anchorage $2,058,277 . .. Ann Arbor $1,059,137 . . . Anniston
$778,886 . . . Appleton-Oshkosh $1,793,569 . . . Asheville $1,296,967 . . . Atlanta $14,959 -
711 ... Atlantic City $1,121,281 . . . Augusta (Ga.} $2,154,253 . . . Austin (Tex.) $2,589,453
... Bakersfield $2,222,124 . . . Baltimore $12,786,561 . . . Baton Rouge $2,212,410 . . . Bat-
tle Creek $784,670 . . . Beaumont-Port Arthur-Orange $2,198,020 . . . Billings $1,173,553
... Biloxi-Gulfport $1,399,809 . . . Binghamton $1,671,591 . . . Birmingham $5,971,234 . ..
Boise $1,028,655 . . . Boston $20,414,909 . . . Bridgeport $1,437,912 . . . Buffalo $8,695,608

FM operations rose to $105.7 million
during the year, an increase of 2.4%,
and although FM saw its technical costs
go up only to $14.2 million, that marked
a rise of 15.2% over 1972 figures. And
the pattern continued throughout FM ex-
penses: Programing costs rose 28.7%;
general and administrative costs by
31.9%; and sales costs by 32.0%, all of
which tend to dim the successes of na-
tional and local revenue gains of 40%
and 35% respectively.

Market by market there were wide
fluctuations in AM and AM-FM adver-
tising volume in 1973. The major mar-
kets continued to be dominant, but
revenue gains were more evident below
the top 25. New York’s 1973 revenues
of $53.9 million reflected a net decline
of .1%, and when combined with a

Nassau-Suffolk drop of 11.2% (the larg-
est dollar decline—almost $600,000—
recorded by any major market), the
figures indicate that 1973 was less than
a banner year in the Big Apple.

Washington’s increase of 10.4%, to
$22.3 million, was the largest of the top-
10 markets, followed by Detroit (up 6.4%
to $21.9); Chicago (up 4.8% to $43.4
million); San Francisco-Oakland (up 1%
to $25.2 million}; Philadelphia (up .8%
to $22.5 million}); and Dallas-Fort Worth
(up .6% to $16.8 million). Joining metro-
politan New York in the losers’ column
were Los Angeles (down 2.5% to $49.5
million); and Boston (down .8% to $20.4
million).

Away from the biggest population cen-
ters, however, 1973 was in many cases
a very good year. Three Florida markets

B e i i ]
1. How 1973 stacked up against 1972

Broadcast revenues, expenses and income of networks and stations of radio? and TV broadcast services
{in miliions of doMars}*

Percentage increase

1973 1972 1972-1973
Total broadcast revenues
Radio $1.5105 $1.4070 7.3
Tetewision 3,464.8 31794 9.0
industry Total $4.9753 $4586.4 ~ 85
Total broadcast expense
Radio $1.398.0 $1.2726 9.8
Television 28117 28273 70
Industry Total 54,2097 5$3.0999 79
Broadcast income (before tederal income tax)
Radio S 1124 $ 1343 +16.3
Television £53.1 5522 18.3
Industry Total S 7655 S 6865 11.5

Yincludes AM and FM broadcasting.

NOTE: 1973 radio dala covers the operations of the nationwide networks (CBS, MBS, NBC and ABC's three AM nelworks and one
FM network). 4,267 AM and AM-FM stalions, 361 FM stations associaled with AM stalions but reporting separately in 1973, and
618 independent FM stations. This data also includes the compensalion paid by other (regional, state, etc.) networks to atliliated
stations, but does nol include 1he revenues retained by these olher networks. nor their expenses. Radio data for 1972 covers the
operations ol the nationwide networks, 4.271 AM and AM-FM stations, 275 associated FM's that reported separately in 1971 and
580 independent FM stations. Also included is the compensation paid by other networks o their afliliates, but not the revenues re-
lained by the other netwoarks nor their expenses TV dala for 1973 covers the operations of three networks and 692 slations. TV
data for 1972 covers the operations of three networks and 690 stations.

‘Figures may nol add Io tolals due lo rounding.
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made great gains. Orlando revenues rose
by 22.5% to $4.7 million. Daytona Beach
was up 32.1% to $1.7 million, and Lake-
land-Winter Haven up 39.7% to S$1.6
million. Austin, Tex., revenue reached
$2.6 million, a4 gain of 41%. Other na-
tional leaders included San Diego, up
20.8% to $7.8 million; Tucson, Ariz., up
259% to 3$3.3 million; Albuguerque,
N.M., up 20.6% to $3.3 million; Evans-
ville, Ind., up 37.7% to $2.0 million, and
Tacoma, Wash., up 24.3% to $1.5 mil-
lion.

The apparent reasons behind Austin’s
sharp revenue rise may serve as indica-
tors for similar growth in other metro-
politan arcas. Local and national sales
for 1973 were up over-all for the city's
six major radio outlets, and contemporary
and C&W formats particularly cnjoyed
increased success. Austin’s population has
risen markedly in the 1970’s, bringing
with it a variety of new advertisers who
have invested heavily in radio time. Simi-
lar situations seem indicated in the in-
creased revenues for Florida and western
markets.

In some markets there were precipitous
declines in revenues of AM and AM-FM
combinations. Charleston, W.Va. dropped
22.8% to $1.7 million. Trenton, N.J;
revenues were down 14,4% to $1.4 mil-
lion, and Savannah, Ga., dropped [1%
to $1 million.

Major-market revenue gains for FM-
only operations surpassed those of their
AM counterparts, although FM’s dollar
level was still millions below AM in all
major popuation centers. New York FM
revenues reached $11.8 million, a rise
of 26.3%, and should be considered
along with Nassau-Suffolk’s 59.7% rise
to 31.5 million for the year. Others
among the 10 largest markets enjoyed
similar success. Chicago FM revenues
went up 22% to $7.8 million; Los Angeles
up 27.3% to $10.7 million; Philadelphia
up 27.9% to $5.4 million; Detroit up
34.8% to $5.9 million; San Francisco
and Oakland up 11.8% to $3.9 million;
Boston up 24.2% to $3.8 million, and
Dallas-Fort Worth up 43.5% to $2.7
million.

Among secondary and small markets,
1973 was generally a gainer for FM, with
only one market that had 1972 revenues
over $500,000 dropping substantially
during 1973 (Lansing-East Lansing,
Mich., was down 38.6% to $353,000).
Areas with somewhat lower revenues
often experienced sharp up-turns in in-
come during the year, with Raleigh-Dur-
ham, N.C., doubling its 1972 ﬁgures and
surpassing 'the $500 000 level for the first
time.

Expenses, though, often cut or offset
FM’s gains, as 377 of the nation’s inde-
pendent FM’s reported a net loss during
1973, Major-market profits scesawed
from 1972 levels, with New York's rise
from a $750,000 1972 deficit to a $280,-
000 profit countered by Chicago’s drop
from a $1.5 million deficit to one of $2.3
million, Profit figures for the remainder
of the 10 largest markets show Nassau-
Suffolk joining New York in the black
with a $70,500 net, and Washington also
showing a profit, with a $440,600 figure
that was still almost $70,000 less than
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the area’s 1972 level. Detroit made up
for a $260,000 1972 deficit with a $578,-
000 profit in 1973. The other five suf-
fered losses ranging from Los Angeles’s
$329,000 deficit to San Francisco's 51,-
580,700 loss.

With expenses rising faster than reve-
nues at many stations, 1973 was not the
best year to look for a job in radio. The
four major networks cut back their em-
ployment rolls for over-all operations
from 901 to 869, and 20 network owned
and operated stations dropped employe
totals from 1972's 1,582 to 1,490 in 1973.
Employment at other AM and AM-FM
operations remained almost exactly at
1972's 65,000 figure. The FCC’s break-
out of FM employment figures, made for
the first time in 1973, showed 6,952 full-
time and 3,196 part-time employes at
956 FM stations surveyed.

The financial report for 1973
presented in complete tables

The tables on the preceding and follow-
ing pages are based on information col-
lected and computed by the FCC, and
reflect the total picture of radio’s financ-
es for 1973. Breakouts of FM-only
figures, made available for the first time
in 1972, are accompanied here by com-
parisons of the two yecars for the first
time, A comparison of barter and trade-
out activity is also presented as a new
feature. The tabular material contuins the
following information:

Table 1 (page 49): a comparison
of the totals for radio and television in
revenues, expenditures and pre-tax in-
come in 1973 and 1972,

Table 2 (page 52): total 1973 reve-
nues and expenditures for both network
and nonnetwork radio operations. Sep-
arate lists are provided for AM and AM-
FM combinations, and for independent
FM’s.

Table 3 (page 53): where the money
came from in radio last year, where it
went, and how much was left over.

Table 4 (page 54): a 10-year rec-
ord of (a) gross advertising revenues for
the entire radio industry; (b) radio reve-
nues, expenses and income, and (¢) FM-
only figures for revenues, expenses, and
income.

Table 5 (page 56): number of AM
and AM-FM stations in specific revenue
and profit categories, determined by
volume.

Table 8 (page 66). data on em-
ployment and investment in tangible
broadcast property for networks, net-
work-owned stations, and all other sta-
tions.

Table 9 (page 66): expenses of all
networks and stations reporting 1973
revenues of $25,000 or more.

Tables 6, 7, 8 (pages 57-65): Radio’s
financial picture in 1973 on a market-
by-market basis, with separate break-
downs for AM and AM-FM in metro-
politan areas and in individual cities, and
f[or FM-only operations in those same
catcgories. Barter and FM-only compari-
sons arc provided for the first time,






2. Sales, costs and profits

Revenue and expense items for all AM and AM-FM1 stations reporting financial data, 1973 (in thousands of doliars)

Individual items  Totals? Individual itams Totals
Broadcast revenues Broadcast expenses
. TECHNICAL EXPENSES:
A. REVENUES FROM THE SALE OF STATION TIME: Technical payroll* S 65579
(1) Nelwork Allother technical expenses 40.199
Sale of stalion time 10 nelwarks: Total lechnical expenses 105.778
Sale o! station lime to major networks, ABC, CBS, PROGRAM EXPENSES:
M8S, NBC (belare line or service charges) S 9,242 Payroll® 101 employes considered “talent” —
Sale of stalion lime to olher networks (belore line Payroll® lor all Gther program employes 231.374
or service charges) 2250 Rental and amortizalion of film and tape 1,183
Total 11,492 Records and lranscriplions 5.523
(2) Nonnetwork (alter trade and special discounts but Cosl of oulside news services 22953
before cash discounts lo advertisers and sponsors, Paymenls to lalent other than reported above 8,654
and before commissions lo agencies. representatives Music license fees , 33,653
and brokers): Other performance and program rights 13,526
Sale of stalion time to national and regional adver- All other program expenses 42.289
tisers or Sponsors 345,096 Talal program expenses 358.156
Sale of station time 1o local advertisers or spon- SELLING EXPENSES:
ELTH 1.069.451 Selling payroll® 155,595
Total - 1414547 All other sélling expensas 87.675
Total sale ol station time 1,426,039 Total selling expenses 243,270
8. BROADCAST REVENUES OTHER THAN FROM SALE OF GENERAL ANC ADMINISTRATIVE EXPENSES:
STATION TIME {after deduction lor trade discounts but General and administrative payroll* 142,140
belore cash discounts and before commissions}: Depreciation and amortization 650,402
(1) Revenues lrom separale charges made for programs, Interest 34,029
malerials, facilities and services Supplied 10 adves- Allocaled costs of managemenl from home olfice or alllli-
tisers or sponsors in conneclion with sale of stalion ate(s) 31,091
time: Other general and administrative expenses 212,238
(a) to national and regional adverlisers or sponsors 2644 Total general and administrative expenses 479901
(b) to local adverlisers or spansors 11,293 TOTAL BROADCAST EXPENSES: 1,188,104
(2) Other broadcast revenues 12,829 Broad i
Total broadcast revenues. other than from time sales 26.766 roadcast income a
C. TOTAL BROADCAST REVENUES 1452.805 Broadcastrevenues 13161177
(1) Less commissions lo agencies, representatives and- Broadcast expenses 1.189.758
brokers (but not o statt salesmen or employes} and Broadcas! operating income of (loss) 126,359
less cash discounts 137.620 Total of any amaunls included in expenses which represant
D. NET BROADCAST REVENUES 1,315,1853 payments (salaries, commissions. management fees,
rents, elc ) for services or materials Ssupplied by the owners
or stockholders, or any close relative of such persons or
any affiliated company under common ¢ontrol 80.004
*Payroll includes salaries, wages. bonuses and commissions. Total Payroll: $594.689 3 Includes $45.346.000 from barier and trade-out transactions.
1 Includes: 2,854 AM and 1,413 AM-FM combinalion slations. Does nol include 361 FM 4 Stations reporling less than $25,000 in lotal revenues are nol required 10 reportilems
stations Ihat are associated with AM'S bul which reported separately. in revenues and expenses bul are required 1o reporl income. Therefore, (otals n revenues
2 Lastdigits may nol add to totals because of rounding. and expenses are somewhat lower than totals in income.
Revenue and expense items for all FM stations1 reporting tinancial data, 1973 (in thousands of dollars)
Individual items  Totals? individual items  Totais?
Broadcast revenues . Broadcast expenses
A. REVENUES FROM THE SALE OF STATION TIME: TECHNICAL EXPENSES:
() Network Technical payrail* S 7478
Sale of station time 10 networks: All other lechnical expenses B
Sal€ of slation tirme to major networks, ABC, CB8S, Total technical expenses S 14,267
MBS, NBC (before line of Service charges) S 264 PROGRAM EXPENSES:
Sate of station time to other networks {belore line or payroll” for employes considered “lalent” _
service charges) 58 A e L 2 28.9
Total s 322 yroll* for all other program employes 901
. i Rental and amortization of film and lape 563
{2) Nonnetwoik (after trade and special discounts but Racords and transcriplions 1.240
betore cash discounts to advertisesS and Sponsors. Costof outside news services 1877
and belore commissions to agencies, representatives Payments to talent other than reported above 701
and brokers). . . Music license fees 3.657
Sale of stalion lime ta nalional and regional adver- Other performance and program rights 884
lisers or sponsors . 34967 All other program expenses 4772
Sale of station time 1o local advertisers or spon- Tolal program expenses 42,725
e 126.543 SELLING EXPENSES:
Total 164.510 Selli o 21237
Total sale of station time 164.831 i ;{'hgefg;;f;ng expenses F e
8. g?OﬁgCATSlT ERE(VIENUES OTHERfTHAN FROM SALE OF Total selling expenses ' 37578
ATION TIME (after deduction tor trade discounts but
before ¢cash discounts and belore commissions): G%’:E’:,Aaﬁ ;:dDagglﬂgllg&gE:%Eﬁ(fENSES. 16.701
(1) Revenues [rom separale charges made [Or programs, Depreciation and amo“izaﬁor‘y 11,240
malerials, facilities, and services supplied 1o adver- Interest 4516
:i-;eé:e. or sponsors in connection with sale of station Allltzc’aled costs of management from home offlce or afllli- 560
R A ) 4
(a) to national and regional adverlisers or sponsors 55 aIes ini i !
1y ) lo Jocal advertisers or sponsaors 810 L e DL B0 gees
Tolal broadcast revenues, other than lrom time sales 3373 TOTAL BROADCAST EXPENSES 160816
C. TOTAL BROADCAST REVENUES 168.205 Broadcastincome
(1) Less commissions lo agencies, represenlalives and Broadcast revenues $153,615
brokers (bg! not tc; stall salesmen or employes) and Broadcast expenses 154'454
o NEles);;:BgA::%u;VZNUES 16.208 3 Broadcast eperating income or {loss) (10,849}
5 151.998% 1514) of any amounts included in expenses which represent
payments {(salaries, commissions. management fees,
rents, etc.) [of services ¢r materials supplied by the owners
or stockholders, ar any close relative of Such persons or
any atllhaled company under common control 7.405

“Payroll includes Salaries. wages, bonuses and commissions. Total payroll: $74,317.

4 Stations reparting less than $25,000 in revenue are not required to report items in

1 includes 361 FM stations that are associated with AM slations but thal reporled separately revenues and expenses, but are required te report in income. Theretore, totals in expenses

and 616 independent FM stations. are somewhat higher than the totals reported in revenues and expenses.
2 Last digits may not add because of rounding. { ) Denotes loss.
3includes 57,583,000 from barter and lrade-out transactions.
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3. Money in and out, including the networks

Broadcast financlal date of nationwide networks and 4,267 AM and AM/FM stations, 1973
{in thousands of dollars)

18
Percent owned- Percent Percent Percent
change and- change  42490ther 4 nge Tota! change
from operated from AM and from Networks from
Nationwide pravious AM previous AMIFM previous and previous
Broadcast revenues. axpenses and income networks year Stations year stations3 year stations year
Sales to advertisers for time, program
talent, facilities, and services
NElWOTK SBI8S. ... ue et i i eie e a i e S 56974 (10.1)
Deduct: Payments lo owned-and-operated siations . . 829 (18.2)
Deduct: Payments to other affiliated stations. ....... 8.598 1.6)
Retained from NeIWOrK SAIBS .. ..o vveeir it iiiiiees carieiaan 47.546 (11.4) § 829 (12.6) $ 106624 98 § 59038 8.3)
Nonnetwork sales
To national and regional advertisers. .. ................. ......... - 42508 15 305.232 3. 347740 397
To 10C2I BAVEIISerS . ..o c . v oereeeaeiiaiiiii.e - 30324 88 10513515 83 1081675 8.2
Total NONNEtWork SaIeS . ... ........voeoeueeniaenean. - 72832 44 1.356.584 54 1.429.418 5.2
Total sales to advertisers . 47546 (11.4) 73662 42 1.367.246 5.4 1,488,454 4.5
Sales 1o other than advertisers. 1643 ©“.n 801 263 12,228 65 14473 52
Tota! sales 49190 (.1 74263 43 1379.474 5.4 1.502.927 46
Deduct: Com fo agencies. rep 8.458 (10.5) 12651 15 124,969 1.5 146,078 05
TOTAL BROADCAST REVENUES . ag . 40.732 11.2) 61612 49 1,254,505 5.8 1,356,849 50
TOTAL BROADCASTEXPENSE. ...................... . 43813 4.4 52.501 77 1,137.256 81 1.233570 77
TOTAL INCOME (betore federat income tax) (3.081) 5 9111 (8.4) 117.248 (12.6} 123279 16.2
1CBS. MBS, NBC and ABC's three AM networks and one FM network. 6prolil of $3,929.000 in 1972.
2|ncludes 14 AM stations and four AM/FM combinations. Fourteen of the owned and operated 7A portion of the apparent decline in sales to national and regional advertisers is due to a shift
FM stalions are excluded from this table for 1973 The 1973 revenues of the 14 FM owned and i the way stations classified sates n 1973, Some sales lormerly classified as natic al
operated stations lotaled $9.5 million and their expenses totaled $12.4 mitlion. were classilied as tocal for 197 3. As much as $4 8 mullion of the decline in nanonalhegnonal sales
3Excludes 347 FM stations that are associated with AM'S but reported separately. The 1973 may be accounted for by this re-classification,
revenues of these stations totated $480.0 milion; expenses totaled $45.9 million, ( )Denotes loss.
4includes $2.250 thousand in compensation from regional networks. The balance differs from __"Atlhough the networks owned and operated 20 stations in 1972, the percent change is catcul-

the amount reported by the networks on line 4 because of differences in accounting methods,  2led only for those 18 stations owned and operated by networks in both 1972 and 1973.

5Since stations wilh less than $25,000 in revenues do not report a delailed breakdown. the
total revenue of those stations is included in this item. Theretore. a small amount of network and
national non-network time and program sales may be included here.

NOTE: Last digits of detailed dollar igures may not add 1o totals due to rounding.

WHAT WAS WRONG WITH 99% OF THE
BROADCASTERS’ INSURANCE POLICIES | SAW?

For the past 18 months my company has been working texti}e‘n}ills. drug stores, gas stations. In effect. you have been
with the NAB researching broadcasters’ insurance programs subsidizing higher risk industries.
around the country. Whatfwe dlsgovered was that n;altrly all Now, the first insurance program tailored
broadcasters were paying for inadequate coverage. More for the needs of broadcasters®,
important, most stations weren't getlmg the coverage they

With the specific problems and deficiencies of your current
xﬁﬂgﬁ (Ql{:?:f'}gl:]gxg;ﬁg s PR GIER () 1 10 program in mind, we set to work to create a completely new
’ “all risks™ policy tailored for your particular needs. And
How can that be? only your needs. After nearly 2 years of research and
Your station’s present insurance program is based on planning with the NAB. this policy is now available for
regional rate. But this regional rate isn't based on just other individual broadcasters.

broadcasting stations; it's based on disparate businesses like How does the new program compare

to your station’s current policy?
For starters, it should be 25% to 40% less expensive. It

In some states, more than one fOlIC}' may be required to afford the
coverage outlined above. In all
on a separate policy.

states broadcasters liability are written

- . FiR includes tower insurance that provides replacement value,
| ] o ) . plus the first short-term broadcasters’ business interruption
: o insurance. It also includes more “all risks™ coverage than
o . most stations currently carry.
¥y Togeta corr}parative estimate form for your station plus
¢ : all policy specifics, please fill out the attached coupon.
r_.__———_.__________._______-
| Michael J. Lemole Co.
; | 635 Madison Avenue, N.Y,, N.Y. 10022
i Please send me your booklet with Free estimate Form.
. : AR ED e | 1 understand 1here is no cbligation.
C R i f !
ll Name ____
| Firm o
l Address __
|| Cily State Zip
| Tetesh -
|

Broadcasting Jan 20 1975
53



4. A 10-year radio track record

Radio financial data, 1963-1973
(industry totals)?

A. Gross advertising revenues?2

Netional and
Networkd ragional spot5 Locai®
Totatd Parceat of Percent of Parcent of
Yaar ($ mittion] {($ mitiion} total {$ mittion) total {$ mitlion) tofal
1973 $1.6556 $59.4 38 $3828 231 §1,213.4 733
1972 1,547.7 65.0 4.2 384.3 248 1.098.4 71.0
1971 1.387.7 55.1 4.0 3780 27.2 954.6 688
1970 1.256.8 48.8 38 355.3 283 852.7 67.8
1969 1.200.4 508 4.2 349.6 298.1 7999 66.6
1968 1,1303 547 48 3422 30.3 7334 64.9
1967 9976 58.2 58 2983 299 6412 64.3
1986 957.7 57.4 60 2926 306 607.6 63.4
1965 868.7 54.3 6.3 261.3 30.1 553.0 636
1964 8023 54.0 6.7 244.1 304 504.2 628
1963 74786 515 6.8 231.0 309 4650 62.2
B. Broadcast revenues, expenses and income {In mililons of dollars)
Revenues6 Expenses incama’l
independent Independent independent
Year Totaid AM, AM-FM8 Total® AM, AM-EM8 M Totald AM, AM-FME ™M
1973 $1.510.4 $1,356.8 $153.6 §1.398.0 §1.233.6 $164.5 S112.4 §123.3 $(10.8)
1972 1,407.0 1,292.1 114.9 12726 1,145.0 127.6 1343 147.0 (2.7
1871 1.258.0 1.176.3 817 1,155.2 10586 96.7 1028 1178 (1500
1970 1.1369 10774 59.5 1.044.0 973.4 70.6 929 1040 (11.1)
“1369 1,0858 1,040.3 455 9850 929.2 55.8 1009 111.2 (10.3)
**1969 1.0858 10524 334 985.0 946.1 RI: K] 1009 106.4 ( 5.5)
1868 1.023.0 984.7 283 909.6 877.4 322 1134 117.3 (329
1967 9073 BB4.7 2286 826.5 799.7 268 80.8 85.0 (42
1366 8721 852.7 18.4 7748 7521 227 87.3 100.6 (33
1965 927.5 7768 157 7147 695.7 19.0 778 81.1 ( 3.3)
1964 7320 719.2 128 661.2 645.4 158 708 738 (30
1963 681.1 669.7 11.4 626.2 6116 146 549 58.1 (3.2

1 Includes nationwide radio networks. AM stations and FM siations. Also includes com-
pensation paid (o afflliated stations by other networks {regional, state, elc.). Does not in-
clude the revenues retained by these other nelworks or their expenses.

2 Gross adverlising revenues are the total amount paid by advertisers for the use of
broadcast lacililies. They include commissions paid to advertising agencies and represen-
tative agencies, and cover charges for broadcast time, and programs, malerials, lacilities
and services supplied by the broadcast industry in connection with the sale of time.

3 Detail may not add to totals because of rounding.

4 Network advertising revenues for years prior to 1969 were derived as follows: Sales of
programs. material. facilihes and service made in connection wilh saies ol time were
divided by .85 to yieid a hgure which included advertising agency commissions. The resull
of Ihis calculation was added o national network time sales (before commissions) to ar-
rive at the total nalional network hgure. Compensation paid by cther networks {regional,
state, elc.| o alflhated stations was added to the national network figure to arrive at total
network advertising revenues.

5 Nalional and regional adverlising revenues for years prior to 1969 were eslimated
with the help of data obtained for the first time in 1969. This provided information on the
precise amounts of broadcasting revenues derived from (1) the sale of time 10 nalional and
local advertisers. (2} charges for programs. matenals and lacibties and services supplied

in connection with sales of time, and (3) all other broadcast revenues. In prior years figures
reported as "all other broadcast revenues” included some charges for programs, talent,
materials and facilities supplied in connection with the sales of time. The amounts of the
latter were estimated lor years prior to 1969 by applying the ratios which prevailed in 1969.
Local advertising revenues, for years prior 1o 1969 were derived in the same fashion as de-
scribed lor national and regional advertising. Because clarilying instructions were issued in 1969
regarding the classification of lime sales into national and local, caution should be used in com-
paring these figures with prior years.

6 Gross adverlising revenues plus all other broadcast revenue less COMMissions.
7 Before federal income tax. { ) denotes loss.

8 Revenues, expenses and income of the nationwide nelworks and compensation paid
to affilialed stalions by other nelworks are included with AM, AM-FM figures.

* This begins a new series. The revenues, expenses and income of FM stations that are
associated with AM's in the same area but which reporled separately are noi included in
the AM, AM-FM totals but are included in the independent FM totals.

‘* These ligures are comparabie wilh prior years. Data for the associated FM stations
thal reported separatety are included in the AM, AM-FM totals and excluded from the inde-
pendent FM totals.

FM FINANCIAL DATA—-1963-1973

Independent FM Stations

FM stations associated with AM's1
bul reporting separately

Total FM Total FM Numbar of Number of

siations revenues stations Revenugs Expenses income stations Revenues Expenses income
Yeer reporting {mittions) reporting {mittions} {mitlions) {mittions) reporling {mitlions) {miltions) {mittions]
1973 2,3902 $198.33 616 $96.1 $106.1 $(100) 361 $575 §58.3 $(08)
1972 2328 1519 580 774 86.2 88) 275 375 41.4 (3.9
1874 2235 1150 527 553 64.4 (9.0) 241 26.3 323 (6.0)
1970 2.105 849 464 406 468 (6.2) 225 189 238 (4.9
1968 1.961 674 442 334 389 (5.5 179 124 169 (4.8)
1968 1888 532 433 283 322 (3.9) * N * N
1967 1.708 398 405 2286 268 (a.2) * N ¢ N
1966 1575 323 381 19.4 227 (3.3 * * ‘ *
1965 1,381 247 338 15.7 19.0 (3.3) * c * N
1964 1175 197 306 128 15.8 3.0 * : N
1963 1071 16.3 284 1.4 14.6 3.2 * ‘ ¢ *

1 FM slations that are assaciated with AM stations in the same area were requested tofile sep-  Were repoited.

arate reports if all of virtually all of the hme on the AM and the FM stalions was priced and offered
for sale separately. Stations in this category were asked to make a reasonable aliocation of joint
revenues and expenses to the AM and FM stations separately.

2\ncludes 418 stations that are parl of AM-FM combinations bul for which no FM revenues

3 Includes S44.7 million in FM revenues reported by joinl AM-FM operations for which no sepa-
rate FM repoit was submitted.

* Dala not available.
{ ) Denotes loss
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SRP

ARB RATING SUMMARY—SRP SUBSCRIBERS
April/May 1974

Subscribers to SRP's syndicated beautiful music format rank as follows
based on Persons 18+, 6 a.m.-Mid.,

M-S, Total Area Av. Y4 Hr. and/or Metro Share for all AM and FM radio stations in each market:

Overall Overall
Position 18+ Position 18+
Am or FM AM or FM
Albuquerque KOB-FM 1 Lincoln KLIN-FM 3
Appieton WROE 2 Los Angeles KJOI 4
Atlanta WPCH 2 Louisville WVEZ 3
Baltimore WLIF 2 Memphis WEZI 5
Binghamton WwQyT 4 Miami WLYF 1
Boston wJliB 4 Milwaukee WEZW 1
Buffalo WBNY 2 New Orleans WBYU 3
Cedar Rapids WMT-FM 3 Norfolk WTAR-FM 5
Charleston WPXI 4 Okiahoma City KKNG 3
Charlotte WBT-FM 3 Omaha KEZO 4
Chicago WLAK 6 Orlando WDBO-FM 1
Cincinnati WWEZ 2 Pensacola WMEZ 1
Colorado Springs KRDO-FM 1 Peoria WSWT 4
Columbus WBNS-FM 3 Philadelphia WWSH 3
Dallas KOAX 3 Phoenix KRFM 2
Denver KLIR 3 Pittsburgh WSHH 2
Des Moines KLYF 3 Raleigh WYYD 2
Detroit WWJ-FM 4 Rockford WROK-FM 3
Ft. Lauderdale WLYF 1 Sacramento KEWT 1
Fresno KKNU 2 San Antonio KQXT 3
Grand Rapids WOOD-FM 1 Syracuse WEZG 2
Hartford WKSS 2 Topeka KSWT 3
Houston KYND 2 Trenton WWSH 1
Huntington WHEZ 2 Tulsa KWEN 3
Indianapolis WXTZ 3 West Paim Beach WEAT-FM 1
Jackson WLIN 4 Wichita KBRA 4
Las Vegas KORK-FM 3 Youngstown WKBN-FM 1

There are: 12 overall NUMBER ONE stations
13 overall SECOND
17 in THIRD position
9 in FOURTH and
2 ranking FIFTH
among all AM or FM stations in each market.

For a detailed report write or call SRP.

Stereo Radio Productions Ltd 36 East 61st Street  New York NY 10021 212-980-3888



5. How many won, how many lost

Number of AM and AM/FM1 stations reporting profit or loss, by volume of total broadcast revenues, 1973
(Stations operating full year only}

Stations raperting prolits of:

Total Number of

number of  stations  $500.000 $250.000 $100.000 $50.000 $25000 $20.000 $15000 $10.000 $5.000 Less
stations raporting and fo fo 10 to to fo to fo than

reporting prolils ovar $500,000 $250,000 §100,000 $50.000 $25,000 $20,000 $15.000 §10.000 $5,000

Revenues of:

Over $1,000000 214 190 71 53 50 7 4 2 2 1
$500.000 to $1,000.000 294 214 17 103 48 20 4 8 5 7 4
$250,000 to S500,000 806 612 k] 148 184 55 46 52 49 3
$200,000 to §250,000 447 330 47 94 29 35 52 30 43
$150,000 to $200.000 627 438 22 104 58 46 7 72 65
$100,000 o $150,000 793 538 6 80 54 66 91 105 136
$75,000 to 100,000 468 304 3l 3 29 64 73 93
$50.000 to §75.000 357 201 4 13 20 27 51 a6
$25,000 to $50.000 171 74 2 4 7 19 42
Less than $25,000 36 9 2 7
Totals 4,213 2,907 71 70 192 278 511 238 252 369 410 5186

1 Excludes 361 FM stations 1hat are associated wilh AM'S bul that repoarted separalely.

Number of AM and AM/FM1 stations reporting profit or loss, by vol of total broadcast revenues, 1973
(Stations operating full year only)

Stations reporting tosses of:

Total Number of

number of slations $500,000 $250.000 $100.000 $50,000 $25,000 $20.600 $15,000 $10.000 $5.000 Less
stations reparting and to fo o lo to lo fo fo than

reporting losses aver $500.000 $250.000 $100.000 $50.000 $25.000 $20.000 $§15.000 $10.000 $5,000

Ravenues of

Over $1,000,000 214 24 6 3 3 9 1 1 1
$500,000 to $1.000.000 294 80 6 9 23 1" 9 3 [} 3 6 4
§250,000 to S500.000 806 194 3 5 27 ki) 34 13 10 25 2 19
$200,000 to $250,000 447 "7 1 2 8 13 27 6 10 4 14 22
$150.000 {o $S200,000 627 189 1 " 27 28 7 22 21 21 51
$100,000 to $150.000 793 255 1 10 17 44 15 20 a3 40 75
$75.000 1o $100.000 468 167 3 10 25 5 13 3l 23 67
$50,000 lo $75.000 357 156 3 9 10 12 12 15 32 63
$25,000 to $50.000 171 97 1 11 ] 5 19 15 40
Lass than $25.000 36 27 1 2 2 1 2 6 13
Totals 4,213 1,308 18 21 89 138 191 88 98 154 178 355

1 Excludes 361 FM stations thal are associaled with AM'S but thal reporled separately.

Numb

of independent FM1 stati reporting profit or loss, by volume of total broadcast revenues, 1973
(Stations operating full year only)

Stations reporting prolits of:

Total Number of

number of  stations $500.000 $250,000 $7100,000 $50.000 $25,000 $20.000 $15,000 $10.000 $5,000 Less
stations reporting and o to fo to lo to {o to than
reporting  profits over  $500,000 $250,000 $100,000 $50,000 $25000 $20,000 $15000 $10.000  $5.000
Revenues ol!
Over $1,000,000 6 6 1 2 1 2
$§500.000 to $1,000.000 30 16 2 [ 6 1 1 1
$250.000 to $500.000 67 42 9 12 7 1 3 4 ) 5
$§200.000 to $250,000 27 13 3 4 3 2 1
$150,000 to 5200.000 63 24 4 2 4 1 4 8 3
0,000 to $150.000 100 50 2 6 5 5 8 14 10
$75.000 to $100:000 69 32 1 4 3 13 1"
$50,000 to $75.000 86 26 2 5 5 14
§25,000 10 $50,000 79 18 1 10 7
Less than $25,000 49 8 1 7
Totals 578 235 1 a4 15 27 22 15 18 24 51 58

1 Excludes FM stations that are associaled with AM'S but that reporied separately.

Number of Independent FM1 stations reporting profit or los$, by vol of total broadcast r , 1973
(Stations operating full year only)

Stations reporting losses of:

Revenues of:
Total Number of

number of  siations  $500.000 $250000 $100.000 $50.000 $25.000 $20,000 $15000 $10.000 £5,000 Less
stations reéporling and to o to fo 1o to to to than
reporting losses over $500,000 $250.000 $700.000 $50,000 $25000 $20.500 $15500 $710.000 £5.000
Revenues of:
Over $1,000,000 6
$500.000 to $1,000.000 30 14 1 6 2 2 1 1 1
$250.000 {0 $500.000 67 25 1 3 5 3 5 3 2 3
S200.000 1o $250.000 27 14 1 3 2 3 1 1 1 2
$150.000 {0 $200.000 63 a9 2 9 6 [ ] 5 3 3 4
$100.000 lo $150.000 100 50 1 1 4 10 10 [] 2 3 3 10
$75.000 to $100,000 69 a7 2 9 8 1 1 5 ] 5
$50,000 1o S75,000 86 60 3 9 21 2 2 7 5 "
$25,000 1o S50,000 79 61 2 5 12 2 ] 5 13 16
Less than S25.000 49 41 2 3 7 4 3 6 ] 10
Totals 576 3 2 8 a8 49 74 21 21 30 <X:] 62

1 Excludes FM stalions thal are associaled with AM'S but which reporied separately,
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9. People and property

1972 employment and Invostment in hnglble broadcast property of nationwide net-

r— e e L L O |
10. Cost accounting

1973 broadcast expenaes of nationwide radio networks, their 18 owned-and-oper-

works, their 18 P tatl 1 and other AM and AM-FM radlo ata- ated stations and 4,194 other AM and AM-FM statlons, reporting revenues of
tiona. $25,000 or more {in thousands of doltars)
18 Network 18 Network
owned-and- owned-and-
Nationwide  operated Other Nationwide operated Other
Employment networks3  stations?  stations Total Type of expense networksT  stations2  stations3 Total
Full time 851 1,398 49,420 51.669 Techmcal S 3.405 S 8012 S 98765 S 109,182
Part time 18 92 15578, 15.688 Program 28.428 18,864 340,292 387584
Total 869 1,490 64.998 87.357 Selling 7607 14,130 229,140 250877
Investment in tangible General and administrative 4373 11,494 468,406 484,273
broadcast propsrty Totat broadcast expenses 43813 52501 1135603 1231917
Original cost 4
D;g:ggi’;:g’czgf olters) SRR Ll L 1CBS, MBS, NEC and ABCS thise AM networks and oné FM network.
(thousands of dollars) 4.187 6932 437,664 448783 Includes 14 AM stations and four AM-FM stations tiling a combined report.

Includes 2.790 AM stations and 1.404 AM-FM stations filing a combined report. Does not
nclude 361 FM stations that are associated with AM's but reported separately.

Uinciudes 14 AM's and four AM-FM combinations.
Includes 4.241 AM and AM-FM stations.
CBS. MBS. NBC and ABC's three AM networks and one FM network.
Includes 4,221 AM and AM-FM stations.

NOTE: Last digits may not sum fo totals because of rounding.

Commercial radio stations in operation in 1973

FM associated
with AM-FM
AM-FM combination
(filing a Tolal but filing a M
combined AM, separate inde- Total Grand
AM report)! AM-FM report2 pendent radio total3
Stations in operanon on
Dec. 31,
Full-year operanon 2868 1429 4297 349 604 5250 6679
Part-year operation 43 1 54 13 41 108 119
Total 2911 1440 4351 362 645 5358 6798
Stations not reporting 4 683 27 90 1 30 121 148
Total stations reporting 2854 1413 4267 361 616 5244 6657

' AM-FM stations filing 2 combined report are countéd as one station.
2 Although these stations are associated with an AM-FM combination they are counted as separate.
3 Figures in this column count AM-FM combinations as iwo stations.

4 Stations that are counted as not reporting include those staticns that were licensed but silent for the
entire year, those commercial stalions that obtzined most of their revenues from contributions rather than
time sales, and those stations that filed too late lo be included in this report.

For the Record.

As compiled by BROADCASTING, Jan. 6
through Jan. 10 and based on filings,
authorizations and other FCC actions.

Abbreviations: ALJ—Administrative Law Judge.

alt.—alternate.  ann.—announced. ant.—antenna.
aur.—aural. aux.—auxiliary. CH—critical hours. CP

—construction permit. D—day. DA-—directional an-
tenna. ERP—ecflective radiated power., HAAT—
height of antenna above average terrain. khz—kilo-
heriz. kw—kilowatts, MEOV—maximum expected
operation value. mhz—megahertz. mod.—modifica-
tion. N—night. PSA—presunrise service authority.
SH—specified hours. trans.—transmitter. TP
transmitter power output. U—unlimited hours. vis.
—visual. w—watts. *—noncommecrcial.

NOTE

EDWIN TORNBERG
& COMPANY,

INC.

Radio And TV Stations ® CATV
Appraisers ¢ Financial Advisors

Washington—5530 Wisconsin Ave., Washington, D.C. 20015
West Coast—P.0. Box 218, Carmel Valley, Calif. 93924

301-652-3766
408-375-3164
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| New stations

AM license

Broadcast Bureau granted following license cover-
ing new station:

m KKAA Aberdeen, S.D., Dakota-North Plains
Corp. (BL-13764). Action Dec. 31.

FM applications

m Mount Shasta, Calif.—Shasta Cascade Broadcast-
ing Corp. seeks 953 mhz, 3 kw., HAAT —1,297

P.O. address: Box 448, East Alma B5t, Mount
Shasta 96067, Estimated construction cost $27,562;
first-year operann% cost $15,000; revenue $30, 000,
Format: rincipal; David H, Rees Sr.
(10092) owns KWSD{AM) Mount Shasta. Ann.

m *Cedar Rapids, Jowa—Oakhill-Jackson Econom:c
Development Corp. seeks 89.7 mhz, 10 P.
address: 1219 - 16th St., S.E., Cedar Rapids 52403,

5 Estimated tructio: 134840-5 t-year operat-
Negotiators For The Purchase And Sale Of Lni"?«%f s:f'i;'&%f:frin'c'i.fﬁs; Robert M. Love, presi-
ent. nn. n. 6.

u Cherokee, Jowa—C&H Broadcasting seeks 102.3
mhz, 3 kw., HAAT 220 ft. P.O. address: 201 S.
Fifth St, Cherokee 51012. Estimated construction
cost $36,000; first-year operating cost $18,000;
revenue not given. Format: MOR. Prmmpals T,
Alan Cramer (75%) and Charles K. Hutchinson
(25%) own KCHE(AM) Cherokee. Ann. Jan. 6.

m *Bath, Me.—Board of Education, Bath, Maine
seeks 90.7 mhz, 10 w. P.O. address: c/o James
Hummer, Morse High School, Bath 04530. Estimated
construction cost $2,275; first-year operating cost



$2,500. Principal: M. Hummer, advisor of Morse
High radio club. Ann. Jan. 6.

u *Brockport, N.Y.—Brockport Central School Dis-
trict seeks 90.5 mhz, 10 w. P.O. address: c/o
David W. Field. Senior High School, Brockport
14420. Estimated construction cost $7.441; first-year
operating cost $500. Principal: Mr. Field, superin-
tendent. Ann. Jan. 8,

8 New Bern, N.C.—Campbell Broadcasting seeks
101.9 mhz, 100 kw., HAAT 762 ft. P.O. address:
Box 3837, Wilson, N.C. 27893, Estimated conslruc-
tion cost §133,410; first-year operating cost $67.240;
revenuc  $100,000. Format: OR. Princiﬁfl: Al
Hartwell Campbell (100%) owns WGTM(AM) Wil-
son and WGAI(AM) Elizabeth City, both North
Carolina. Ann, Jan, 6,

u Portland, Ore.—Portland Communications Corp.
seeks 103.3 mhz, 100 kw., HAAT 877 fi. P.O. ad-
dress: 1230 Melody Lane, Gresham 97030. Estimated
construction cost $64.585; first-year operating cost
60.000; revenue $100,000. Format: C&W. Princi-
pals: Jeanne Lyon Benjamin (48%), David J.
Benjamin 111 and Charles W. Banla {both 26%)
have interest in Community Communications Corp..
licensee of KRDR(AM) Gresham, Ore. Ann, Jan. 6.

® Jackson, Tenn.—Madison County Broadcasting
seeks 103.0 mhz, 3 kw., HAAT 300 (t. P.O. address:
2111 Vine St., Savannah, Tenn. 38372, Estimated
construction cost not given; first.year operating
cost $32,200; revenue $60.000. Format: soul. Princi-
pals: J, A, Baxter Jr.,, Gordon Bostic and Gerald
W. Hunt are respectively manager of WWTX(FM)
Corinth. Miss., stockholder in clothing store and
shareholder in several Mississippi radio stations.
Ann. Jan. 6.

u Richland, Wash.—KUTI Communicators seeks
106.3 mhz, 2.69 kw.., HAAT —44 ft. P.O. address:
Box 6127, Kennewick, Wash, 99336. Estimated con-
struction cost $24,500; first-year operating cost
$5.000; revenue $12,000. Format: modern country.
Principals: Donald M. Heinen (39.2%). C, Loal
Smith and_Clarence Jensen (both 30.4%) own
KUTI-AM-FM Yakima and KOTY(AM) Kennewick,
both Washington. Ann. Jan. 6

& Walla Walla, Wash.—Com Cast Media Services
sceks 93.3 mhz. 27.9 kw.. HAAT —128 ft. P.O.
address: Box 244, Milton-Freewater, Ore. 97850.
Estimated construction cost $41,982; first-year op-
erating cost $44,510; rcvenue $88.000. Format:
MOR. Principals: Dennis L. Widmer, John H. Far-
rar, Dervunl Fortenberry (33.3% each). et al.
Messers. Widmer, Farrar and Fortenberry are, re-
spectively, sales executive at KPAM(AM) Portland,
Ore.; grocery clerk. and pharmacist. Ann. Jan. 6

FM starts
u *WSSR Springfield, 11l.—Authorized program op-

eration on 91.9 mhz, ERP 50 kw, HAAT 500 ft.
Action Dec. 30.

u *KRLX Northfield. Minn.—Authorized program
opération on 90.3 mhz, TPO 10 w. Action Dec. 30.
8 *KLSE-FM Rushford, Minn.—Authorized program
operation on 91.7 mhz. ERP 100 kw, HAAT 590 ft.
Action Dec, 27,

8 KGLC-FM Miami. Okla—Authorized program
operation on 100.9 mhz, ERP 3 kw, HAAT 255 ft.

Action Dec. 31.

FM licenses

Broadcast Bureau granted following licenses cover-
ing new stations:

® *KBHI Modesto, Calif., Fred C.
School (BLED-1287). Action Dec. 30,

s KRNO Reno, B.B.C. Inc. (BLH-6333). Action
Dec. 30,

Beyer High

‘_ Ownership changes |

Applications

a WHOS(AM)-WDRM(FM) Decatur, Ala. (AM: 800
khz-D; FM: 102.1 mhz, 100 kw)—Seeks transfer of
control of Dixie BroaJcnsting from Jobn H. Jones
(85% before; none after) and Louis C. Blizzard
(15% before; none after) 1o International Television
Corp. (none before; 100% after). Consideration:
§$500,000. International TV principals: Gerald V.
Bull_and Donald G. Martin (100%) own WEZF-
FM-TV Burlington, V1. and rec:nl? acquired
WMSL-TV Huntsville, Ala. Ann. Jan. 6.

» KMBY(AM) Monterey, Calif. (1240 khz, 1 kw-D,
250 w-N)}—Seeks assignment of license from West
Coast Broadcasters Inc. to Century Broadcasting
Co. for $500,000. Seller: James L. Saphier family
have interest in WBMJ(AM) San Juan, Puerto
Rico. Buyers: Charles D. Powers (50%), et al. own
KEXO(AM) Grand Junction, Colo. Mr. Powers
also has 45% interest in WIPF(AM) Herrin, HI.,
and KTFI(AM) Twin Falls, Idaho. Century is also
buying KVEC(AM) San Luis Obispo, Calif., from
West Coast (sce below). Ann. Jan, 6.

a8 KVEC(AM) Sap Luis Obispo, Calif. (920 khz.
1 kw-D, 250 w-N)—Seeks assignment of lieense
from West Coast Broadcasters Inc. to Century
Broadeasting Co. for 75,000. Principals: (see
above). Ann. Jan. 6.

s WGBF(AM) Evansville, Ind, (1280 khz. 4 kw-D,
1 kw-N)—Seeks transfer of control of Radio Station
WGBF Inc. from Martin L. Lcich, Martha L.
Parkhurst, Jahn F. Leich, et al. (IOO%. _before;
none after) to Metro Radio Co., subsidiary of
Bloomington Broadcasting Corp. (none before:
100% after). Consideration: $750,000. Metro princi-
pals: Vernon_A. Nolie (33%) and Evergreen Com-
munications Corp. (67%) publisher of Bloomington,
Tll. newspaper. Evergreen is owned by Timothy R.
Ives and wife. Adlai E, Stevenson family and Davis
U. Merwin familg estate (approximately %4 each).
Metro owns WIBC(AM)-WBNQ-FM Bloomington
jmd gNROK(AM)-WZOV(FM) Rockford, 11l Ann.
an. 6.

s WHHO-AM-FM Hornell, N.Y. (AM: 1320 khz.
5 kw-D; FM: 105.3 mhz, 8.3 kw)—Seeks transfer
of control of Stcuben Broadcasters from South-
castern_Publications (8314% before; none after) to
Jonas Termin (1624% before; 6633% after) and
Donald C. Hartman (none before; 3314% after).
Consideration: $2.500. Principals: Mr. Termin is
general manager and Mr. Hartman is station man-
ager of WHHO-AM-FM. Ann. Jan. 6

8 WCKY(AM) Cincinnati (1530 khz, 50 kw, DA)—
Seeky assipnment of license from Post-Newsweek
Stations, Florida to Truth Publishing Co. for $3,-
600,000. Seller; Post-Newsweek, subsidiary of Wash-
ington Post Co.. owns WIXT(TV) Jacksonville.
Fla.; WPLG-TV Miami; WTOP-AM-TV Washing-
ton_and WFSB-TV Hartford, Conpn. Buyers: John
F. Dille Jr. (53%) and Walter R. Beardsley (47%)
own_Elkhart. _Ind. newspaper and WTRC(AM)-
WYEZ(FM) Elkhart. Mr. Dille and son_own
WCUZ(AM) Grand Rapids, Mich,, and WMEE-
{AM)-WMEF(FM) Fort Wayne, Ind. Ann. Jan. 6.

8 WCLW-AM-FM Mansfield. Ohio—Seeks  assign-
ment of license from Mansfield Broadcasting Co.
to Greater Mansfield Broadcasting. No considera-
tion. Frederick Eckhardt (100%) wishes 1o include
his wife Beatrice as 50% owner. Ann. Jan. 6.

5 WMTU-TV (ch. 30) Memphis—Seeks assignment
of CP from Memphis Telecasters to Christian Broad-
casting Network for $32,000. Sellers: David L.
Steel Sr.. vice president, et al. Mr. Steel has interest
in WATU-TV Augusta. Ga. Christian Broadcasting
(M. G. Robertson. president; A. E. Robertson, vice
president). non-profit  organization, owns several
stations, including WHAE-TV Atlanta, WXNE-TV
Boston, and KXTX-TV Dallas. Ann. Jan. 0.

s KDHN(AM) Dimmitt, Tex. (1470 khz. 500 w-D)
-—Seeks assipnment of license from High Plains
Broadcasting Co. to Petty D. (Bo) Johnson_ for
$109.000. Seller: Steve Taylor, Amarillo. Tex..
rancher and_investor. Buyer: Mr. Johnson owns
KFLP{AM) Floydada. Tex. Ann. Jan. 6.

u KRAN(AM) Morton, Tex. (1280 khz, 500 w-D)—
Secks assignment of license from Roximae Jei-
nings Barrett to Morton Radio Corp. far $10.000.
Seller: Mrs. Batrett is selling station as administra-
trix of estate of her husband Mike Allen Barrett.
Buyers: Fred Payne (%), Maurice Lewallen. Ger-
ald Ramsey (025% each), et al. Messrs. Payne,
Lewallen and Ramsey are respectively motel own-
er, city employe and food store owner. Morion
Radio is comprised of 55 members of Morton com-
munity, Ann. Jan. 6.

8 KTW(AM) Seattle (1250 khz. 5 kw)—Seeks as-
signment of license from Sterling Recreation Orga-
nization Co. to Carl-Dek Inc. for $350,000. Seller:
Frederick A. Danz and wife, Selma (23% jointly).
own KZOK(FM) Seattle. Buyer: Dudley Communi-
cations Ltid., parent company. of Cari-Dek, owns
KYAC-AM-FM Kirkland, Wash. and Seattle. Don-
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Broadcastingu
The newsweekly ol broadcasling and allied arlsg

ald T. Dudley (33.3%) also has interest in Seattle
management and financial c0nsu1lin% firm. Sale is
contingent_on purchases of KUUU(AM) (see be-
low) and KYAC(AM) Kirkland, Wash. KYAC ap-
plication not yet filed with FCC. Ann. Jan. 6.

s KUUU(AM) Seattle (1590 khz, 5 kw, DA-N)—
Seeks assignment of license from Big Wind Broad-
casting Co. to_Sterling Recreation Organization Co.
for $600.000. Seller: Davis Broadcasting Co., parent
company of Big Wind, is owned by M. Philip Davis
estate and various family trusts Davis owns KWIZ-
AM-FM Santa Ana and KLOK(AM) San Jose, both
California Buyers: (see above). Sale contingent on
KTW(AM) and KYAC(AM) Kirkland, Wash. pur-
chases (sec above). Ann. Jan. 6.

Actions

s WEZL(FM) Charleston, 5.C.—Assignent appli-
cation granted Sept. 19, 1974, not consummated.
Ann. Jan. 9

s KQTY{AM) Berger, Tex. (1490 khz, 250 w)—
Broadcast Bureau granted assignment of license
from Empire Radio Co. to Big-Tex Media for
$115,000. Sellers: William Lee Anderson and Larr
Hickerson. general manager of WQDI(AM)
Homestead, Fla. Buyers: J. Fred, Perry, William W.
Jamar Jr., Calvin Fryar and Ken Schulze (25%
each) are Texas businessmen. Mr. Jamar has in-
terest in KBWD(AM) Brownwood, Tex. and in two
CATV companies and Mr. Schulze is station man-
uger of KBWD (BAL-8241). Action Dec. 31.

» WAGO(AM) Oshkosh, Wis. (690 khz, 250 w-D,
DA)—Broadeast Bureau granted transfer of contro!
of WAGO Radio from John C. Miller (63.3%
before; none after) to Obed S. Borgen (none be-
fore; 63.3% after). Consideration: $174,850. Princi-
pal: Mr. Borgen owns KFIL-AM-FM Preston, Minn.
and bas interest in WMIN(AM) Maplewood, Minn.
(BTC-7555). Action Jan. 8.

Facilities chariges

TV actions

8 WTVY Dothan, Ala.—Broadcast Bureau granted
authority covering jnstallation of precise frequency
contrul equipment {BLCT-2337). Action Jan. 8.

8 KNXT Los Angeles—Broadcast Bureau granted
g:P to change type trans. (BPCT-4799). Action
an,

8 *KIIN-TV Jowa City—Broadcast Bureau granted
request for aulhorlg 10 operate trans. by remote
control from KRIN-TV, 4.5 miles northwest of
Walker, lowa (BRCETV-69). Action Jan. 8

& KSIN Sioux City, lowa—Broadcast Bureau grant-
ed request for authority to ogerate trans. by rémote
coptrol_ from KMEG-TVY, Tth and Floyd Bhd.,
Sioux City (BRCETV-71). Action Jan. 8.

AM applications

8 WDCF Dade City, Fla—Secks CP to add night-
time operation with 500 w, DA-N, and redescribe
trans. and swdio location to 2100 Highway 301,
South Dade City. Ann. Jan. 6.

a KCHE Cherokee, lowa—Seeks CP
changes in ant. system. Ann. Jan. 9.

s KOZY Grand Rapids, Minn.—Seeks CP 1o
change: frequency to 1320 khz, change power to
5 kw, DA-N, and change trans. location to 4 miles
southeast of Grand Rapids. Ann. Jan. 6.

to make
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Summary of broadcasting

FCC tabulations as of Nov. 30, 1974

CP's CP'a
On alr on Total not Tota/
Licensed STA* alr on alr on alr  authorized**

Commerclal AM 4,404 2 21 4,427 49 4,476
Commercial FM 2,566 0 53 2,619 162 2,781
Educational FM 684 "] 27 ™ 96 807
Total radio 7,654 2 1o 7,757 307 8,064
Commercial TV 700 1 12 713 32 787
VHF 507 1 6 514 5 529
UHF 193 0 [} 199 27 236
Educational TV 221 0 17 238 10 252
VHF 87 1] 7 94 3 a8
UHF 134 0 10 144 7 154
Total TV 929 1 29 951 42 1,008

* Speciat tamporary avthorization

s KTNT Tacoma, Wash.—Seeks mod. of CP to
change ant.-trans. location to South 29th and
Alder, Tacoma. Ann. Jan, 9.

AM actions

s WDBO Orlando, Fla—Broadcast Bureau granted
mod. of license covering oOperation by remote con-
trol from 750 N. Texas Ave., Orlando (BRC-3739).
Action Dec. 31.

s KTOK Oklahoma City, Okla.—Broadcast Bu-
reau granted mod. of license covering operation_of
trans. by remote control form 1800 W. Main St.,
Oklahoma City, while using nighttime operation
only (BRC-3750). Action Jan. 6

AM staris

= Following stations were authorized program op-
erating authority for changed facilities on date
shown: KOMW Omak, Wash. (BP-19,519), Dec. 24;
WGUL New Port Richey, Fla. (BP-19,604), Dec. 23.

FM applications

s *KUAC College, Alaska—Seeks mod. of license
}: chgnge Bsmlion location to Fairbanks, Alaska.
nn. Jan. 8.

s WWDM-FM Sumter, S.C.—Seecks CP to change
trans. location to 0.5 mile west of Tiverton Church,
near Wedgefield, S.C.; install new ant. and trans.;
increase ant. height; change TPO; ERP: 100 kw and
HAAT: 639 ft. Ann. Jan. 8.

FM actions

s *°KTSC-FM Pueblo, Colo.—Broadcast Bureau
granted CP to change studio and trans. location;
remote control permitted; install new trans. and
ant.; make changes in ant. system; ERP 9.8 kw,
ant. height 165 ft. (BPED-1875). Action Dec. 31.

s WOCH-FM North Vernon, Ind.—Broadcast Bu-
reau granted CP to Install new t(rans. and ant;
change ERP to 50 kw, ant. height to 165 ft.
(BPH-9233). Action Dec. 30.

®m KTOF Cedar Rapids, Iowa—Broadcast Bureau
granted remote control (BRCH-1238. Action Dec.

® WCSG Grand Racpids, Mich.—Broadcast Bureau
granted mod. of CP to change trans. location;
change trans. and ant.; make changes in ant. sys-
tem, ERP 20 kw, ant.- height 285 f1.; remote con-
trol permitted (BMPED-1184). Action Dee. 31.

s WRAH  Richfield, Minn.—Broadcast Bureau
ranted CP to change trans. location 1o IDS Bldg.-
ﬁlinncapolis between 7th and 8th Sts., and Nicollet
and Marquetie Aves. Minneapolis; change studio
location to 2110 Cliff Rd., Eagan, Minn.; operate
by remote control from proposed studio site; install
new trans. and ant.; make change in ant. system;
RP 100 kw; ant. height 810 ft. (BPH-9153).
Action Jan. 6.

8 WSTS Laurinburg, N.C.—Broadcast Bureau grant-
ed CP lo change trans. location; remote control
permitted: install new trans. and ant.; ERP 100
kw, ant. height 450 ft.; granted waiver of mileage
ggparalion requirements (BPH-9167). Action Dec.

8 *WVXU-FM Cincinnati—Broadcast Bureau grant-
ed CP to install new ant.; change transmission
line and increase height of exlsting tower; ERP 65
w; ant, height 650 ft.; remote control permitted
(BPED-1923). Action Jan. 6.

8 WCFA Clinton, Tenn.—Broadcast Bureau granted
CP (o redescribe trans. and studio location; install
new ant., make changes in anl. system; ERP 3 kw,
ant. height 300 ft. (BPH-9066). Action Dec. 30.

FM starts
8 Following stations were authorized program oper-
ating authority for changed facilities on date shown:

KNEV Reno (BPH-8877), Dec. 27; KRAV Tulsa,
Okia., (BPH-9065), Dec. 30; WADYV Buffalo, N.Y.

°* Includes off-air licenses

SBPH-SGOG). Dec. 31; WDDD Marion, 1ll. (BPH-
133), Dec. 27; WGOK-FM Fairhope, Ala. (BPH-
8777), Dec. 30; WGUL-FM New Port Richey, Fla.
(BPH-8757), Dec. 27; WHIN-FM Gallatin, Tenn.
(BPH-9171), Dec. 26; WPLO-FM Atlanta (BPH-
8993), Dec. 31; WRSV Rocky Mount, N.C. (BPH
9220), Dec. 30; WYOR Coral Gables, Fla. (BPH
8672), Dec. 26; *WQTQ Hartford, Connecticut
(BPED-1870), Dec. 30.

In contest

Designated for hearing

» Bayou Vista and Berwick, La., AM proceeding:
Teche Broadcasting Corp. (ﬁayou Vista) and Phil-
lips Radio (Berwick), comge(ing for 1170 khz
(Docs. 20300-1)—Broadcast Bureau designated for
bearing mutually exclusive applications of Teche
Broadcasting and Phillips Radio. Hearing issues
include which areas and populations would receive
primary service from respective proposals, and avail-
2bilily of other primary aural service. Action Jan.

s Palson, Mont.,, AM proceeding: Lake County
Broadcasters and KBMR Radio Inc., competing for
1050 and 1070 khz (Docs. 20310-1)—Broadcast Bu-
reau designated for hearing applications of Lake
County Broadcasters and. KBMR Radio. Lake
County propesed to operate station on 1050 khz;
KBMR proposed operation on 1070 khz. Hearing
issues include whether Lake County is financially
qualified. Action Dec. 31

Case assignments

Chief Administrative Law Judge Arthur A. Glad-
stone madc following assignments on date shown:

u Ridgefield, Conn.,, Am proccedlng: Radio Ridge-
field, seeking 850 khz (Doc, 19687)—Designated
ALJ Chester F. Naumowicz Jr. to preside due to
retirement of presiding judge. Action Jan. 7.

s Milton, Fla., AM proceeding: Radio Santa Rosa,
Aaron J. Wells, Jimmie H. Howell and Mapoles
Broadcasting Co.. competing for 1330 khz (Docs.
19882-5)—Designated ALJ Ernest Nash to preside
due to retirement of presiding judge. Action Jan. 7

» Philadelphia, TV proceeding: CBS Inc. (WCAU-
TV Philadelphla) and First Delaware Valley Citi-
zeris Television, competing for ch. 10 (Docs. 20010-
1—Designated ALJ Thomas B. Fitzpatrick to pre-
side in_this matter due to_retirement of the pre-
siding judge. Action Jan.

Procedural rulings

s Banning and Yucaipa, Calif., AM proceeding:
Bud's Broadcasting Co. (Banning), Frederick R.
Cote (Banning) and H & B Broadcasting Co. (Yu-
caipa), competing for 1490 khz (Docs. 19778, 80-1)
—Review board rescheduled oral argument from
Jan. 14 0 Jan. 21, in response to request by Mr.
Cote. Action Jan. 6.

8 KSWR(AM) Rifle, Colg., renewal procceding:
Qil Shale Broadcasting Co. (Doc. 20231)—ALJ
Walter C. Miller scheduled hearing for April 21
in Grand Junction, Colo. Action Dec. 31.

® Washington, AM proceeding: United Broadcast-

Broadcast Bureau requested addition of misrepre-
senfation, stating that In his original application
Howell listed dress shop owned by his wife as
asset, but that shop had been sold approximately
one year earlier. Action Jan. 8.

® Perry, Fla., AM proceeding: H. S. Hagan Jr.
and His World competing for 1400 khz (Dogs.
20131-2)—ALJ Reuben Lozner, in response to joint
request by applicants for approval of settlement
agreement, granted parties until Feb. 3 to sub-
mit additional evidence; denled request for sum-
mary decision with respect (o ascertainment; c<an-
celed procedural schedule. Action Jan. 2.

= Decatur, 11I.,, FM proceeding: Prairieland Broad-
casters, WBIZ Inc., Superior Media and Decatur
Broadcasting, competing for 95.1 mhz at Decatur
(Docs. 20055-7, 20059)—ALJ Thomas B. Fitzpat-
rick scheduled hearing to commence on April 21.
Action Jan. 3

s WIIM-AM-FM-TV Lansing, Mich., renewal pro-
ceeding: Gross Telecasting (Doc. 20014} —FCC de-
nied American Civil Liberties Union of Michigan
reconsideration of Aug. 9, 1974, ruling that denied
stay of adverse ruling by presiding judge. In qepr
ing reconsideration, FCC said its rules explicitly
state that petitions for reconsideration of interlocu-
tory actions would not be entertained. Action Jan.
3.

s Brookhaven, Miss., FM proceeding: Brookhaven
Broadcasting Co. and 21st Century Broadcasters,
competing for 92.1 mhz (Docs. 20145-6)—ALJ
Byron E. Harrison granted request by 21st Cen-
tury and continued date for hearing to Jan. 28. Ac-
tion Jan. 7

8 KTVO(TV) Kirksville, Mo., TV  proceeding:
KTVO Inc., agplying for changes (Doc. 20100)—
AL) Lenore E. Ehrig, in view of retirement of
ALJ Herbert Sharfman, continued without date
hearing scheduled for Jan. 22. Actioh Jan. 2

8 WNIJR(AM) Newark, N.J. AM’ proceeding:
Sound Radio, WNJR Radio Co., et al., competing
for WNIJR facilities (1430 kh2) (Docs. 20298-9)—
FCC referred lo review board for resolution con-
Aicting interim operating proposals of six appli-
cants for regular authority to operate WNJR.
Issues include whether present interim operation of
WNJR should be continued, and if so, conditions
under which parties not now in interim operation
might be allowed to participate. and whether in-
tetim operating authority should be granted to
1430 Associates. Action Dee. 17.

s Rapid City and Lead, S.D., TV _proceeding:
Western Television Co. and Dakota Broadcasting
Co., competing for ch. 7 at Rapid City and satel-
lite on ch. 5 at Lead (Docs. 20093-6)—ALJ John
H. Conlin ordered hearing to convene on April 1.
Action Jan. 3

® Dayton, Tenn., FM proceeding: Norman A.
Thomas and Erwin O'Connor Broadcasting Co.,
competing for 1049 mhz (Docs. 18547-8)—Re-
view board scheduled oral argument for Jjan. 30,
on exceptions and briefs to_initial decision which
granted application of Mr. Thomas and denied ap-
plication of Erwin O'Connor Broadcasting Co.
Action Jan. 8.

s Dallas, TV proceeding: Belo Broadcasting Corp.
(WFAA-TV Dallas) and WADECO Inc., competing
for ¢h. 8 (Docs. 19744-5)—Review board added is-
sue against WADECO to determine whether it
failed to report substantial changes in its applica-
tion. Action was in response to petition by Belo.
Belo alleged that WADECO and/or James K.
Wade, president uf WADECO, misrepresented ex-
tent of Wade's liquid nssets. Action Jan. 8

Review board decision

® Lexington Park and Leonardtown, Md., FM pro-
ceeding: Sound Media and Key Broadcasting
Corp., competing for 97.7 mhz (Docs. 19410-11)—
Review board granted application of Sound Media
and denied competing application of Key. Because
Key engaged in multiple misrepresentations, board
said, "we hold that public interest would not be
served by . rewarding Key with additional
broadcast facility.” Board granted Sound Media
97.7 mhz, 3 kw., HAAT 300 ft. P.O. address: Box
346, Leonardtown 20650. Estimated construction
cost $32,600; first-year operating cost $7,000; revc-
nue $10, Format: easy Istng. Principals: Rich-
ard A. Myers and George E. Ciark 111 (50% each)
own KWIK(AM) Leonardiown. Action Dec. 12.

FCC decision
= Ogallala, Neb.,, FM proceeding: Industrial Busi-

ing Co. (WOOK[AM]) and Washington Ci ity
Broadcasting, competing for 1340 khz (Docs.
18562-3)—FCC denied motion of United Television
and United Broadcasting for continuance of oral ar-
Lfument on exceptions and briefs to Feb, 22, 1973,
initial decision denying renewal of license of
WOOK. FCC said there would be adequate op-
portunity to consider remand during oral argument.
Action Jan. 3.

= Milton, Fla., AM proceeding: Radio Santa Rosa,
Aaron J. Wells, Jimmie H. Howell and Mapoles
Broadcasting Co., competing for 1330 khz (Docs.
19882-S)=Review board on request of Broadcast
Bureau, enlarged issues against Jimmie H. Howell.
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ness Corp. and Ogallala Broadcasting Co., compet-
ing for ch. 228 (Docs. 19559-60)—FC upheld
feview board’s decision granting application of In-
dustrial Business Corp., and denying application
of Ogallala Broadcasting Co. Industrial Business
Corp. was granted 93.5 mhz, 3 kw., HAAT 300 ft.
P.O. address: 201 S. Spruce St., Ogaliala 9153,
Estimated construction cost §56,099; first-year op-
erating cost $45,000; revenue $50,000. Format:
standards, semi-clascl. Principals: Willard Soper.
Russell M. Van Every (both 9.76%), et al. r.
Soper_has interest in manufacturing company and
Mr. Van Every owns real estale and insurance
agency. Action Jan. 3.



Professional Cards

ATLANTIC RESEARCH CORP.
Jansky & Bailey

Telecommunications Consulting

Member AFCCE

5390 Cherokee Avenue
Alexandria, Vnrgmla 22314
(703) 354-3400

—Established 1926—
PAUL GODLEY CO.
CONSULTING ENGINEERS

Pox 798, Upper Montelair, N.). 07043

Phone: (201) 746-3000

Member AFOCE

EDWARD F. LORENTZ
& ASSOCIATES

Consulting Engineers

(fcvmorly Commercial Radio)

1334 @ St., N.W., Svite 500
3471319

Washington, D. €.
Member AFCCE

COHEN and DIPPELL, P.C.
CONSULTING ENGINEERS

527 Munsey Bldg.
202) 783.011 l
Washington, D.C.

Member AFCCE

A. D. Ring & Associates
CONSULTING RADIO ENGCINEERS

GAUTNEY & JONES
CONSULTING RADIO ENGINEERS
(703) 560-6800

N St., N.W. 5 ;
1771 N St.,, N.W.  296-2315 2922 Telestar C. Washington, D.C.
WASHINGTON, D. C. 20036 Falis Church, Ya. 22042 (202) 296-2722

Member AFCOB Member AFOOR Member APCCE

LOHNES & CULVER

Consulting Engineers
1156 15th St., N.W., Suite 606

A. EARL CULLUM, JR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

{214) 6318360
Member AFCCE

SILLIMAN, MOFFET

STEEL, ANDRUS & ADAIR
2029 K Street, N.W.

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

JOHN B. HEFFELFINGER

Sulte 716, Associations Bldg.
1145 19th St., N.W., 659-3707

Washington, D. C, 20036
Member AFOCE

8200 Snowville Road

Cleveland, Ohio 40141
Phone: 216-526-4386
Momber AFOOE

& KOWALSKI o o N
711 14¢h St., NW. ashington, D.C. Radio & Television
l.pu;ric 7-6646 Ex:; ;7252;: Box 68, International Airport 9208 Wyoming PI. Hiland 4-7010
Washington, D. C. 20005 (202) 223-4664 San Francisco, California 94128
(415) 342-5208 KANSAS CITY,
Member AFOOR Member AFCCE e 0D MISSOURI 64114
iu:s!:ml A‘IE:'S CAR M CONSULIING RADIO ENGINEERS E. Harold Munn, Jr.,
CONSULTING RADIO ENGINEERS Agplicatians and Field Engineering & Associates, Inc.
omputerized Frequancy Surveys .
Broadcast Engineering Consultonts

Colondo llvd —m

DENVER, COI.ORADO
Member AFCCE

Box 220
Coldwater, Michigan 49036
Phone: 517-278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING
250 West 57th Street
New York, New York 10019
(212) 246-3967

JOHN H. MULLANEY

9616 Pinkney Court
Patomac, Maryland 20854
301 - 299-3900

CONSULTING RADIO ENGINEERS

Member AFCCE

MERL SAXON
CONSULTING RADIO ENGINEER
622 Hotkins Street
Lufkin, Texas 75901
634-9558 632-2821

Oscar Leon Cuellar
Consulting Engineer
1563 South Hudson
(303) 756-8456
DENVER, Colorado 80222
Member AFCCE

Service Directory

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
906 - 36th Ave.
Seattle, Washington 98122
(206) 3247860

Midwest Engineering
Associates

Consulting Engineers
F. :ls Hannel P E.
7304 N. Oxford, Feona. i, 61614
(309) 691-3428

JOHN F. X. BROWNE

COMMERCIAL RADIO

MONITORING CO.
PRECISION FREQUENCY
MEASUREMENTS, AMFM-TV
Monitors Repaired & Certified
103 5. Market St.

Lee’s Summit, Mo. 64063
Phone (316) 524.3777

CAMBRIDGE CRYSTALS
PRECISION FREQUENCY
MEASURING SERVICE
SPECIALISTS FOR AM-FM.TV

445 Concord Ave.
Cambridge, Mass. 02138

Phone (617) 876-2810

& ASSOCIATES, INC.
TELECOMMUNICATIONS
CONSULTANTS/ENGINEERS
25 West Long Lake Road

BLOOMFIELD HILLS, MICH, 48013
Tel (313) 6426226 TWX (810} 232-1663

SPOT YOUR FIRM'S NAME HERE
fo Be Seen by 120,000* Readers—
among them, the decision making sta-
tion owners and managers, chief engi-
neers and technicians—applicants for
am fm tv and facsimile facilities.
*1970 Readership Survey Showing 3.2
readers per copy.

Member AFCCE




Fines

8 WTWX(FM) Guntersville. Ala.—Broadcast Bu-
reau notified Guntersville Broadcasting Co. that it
incurred apparent liability for forfeiture of $1,000
for leaving station on air with no one in charge
of trans. from time programing ceased in late eve-
ning until following morning. Action Jan. 6.

a KBBA(AM) Benton, Ark.—Broadcast Bureany
notified Benton Broadcasting Co. that it incurred
apparent liability for forfeiture of $300 for failing
to muake equipment performance measurements at
least once every calendar year, with no more than
14 monihs between completion dates of successive
measurements. Action Jan. 3

» WFPR(AM) Hammond, La.—Broadecast Bureau
ordered Airweb Inc. to forfeit $2,000 for operating
station with excessive power and logging errors.
Action Jan. 6,

s WMIN(AM) Maplewood. Minn.—Broadcast Bu-
reau notified Voyageur Broadcasting Co. that it in-
curred apparent liability for forfeiture of $1,000
for violation of rules which require that station
identification announcements be made at begin-
ning and ending of each time of operation and on
hour; that station identification must consist of
station’s calls immediately followed by name of
community of station's location; and licensee may
not identify officially with cities other than those
permitted to be included. Action Dec. 26.

s WEYE(AM) Sanford., N.C.—Broadcast Burecau
notified Crest Broadcasting Corp. that it incurred
apparent liability for forfeiture of $1,500 for op-
erating station without regard 1w times of local
sunrise at PSA power more than 5% above that

authorized, and for reading ant. current with
modulation. Action Jan. 3.
s WGPA(AM) Bethlehem, Pa.—Brouadcast Bureau

ordered Holt Corp. of Pennsylvania to forfeit $2,000
for failing to make entries in program log of namc
of persons who paid for commercial announce-
ments and failing to broadcast announcements of
name of person who paid for commercial an-
nounicement. Action Jan. 6.

1 KTXO(AM) Sherman, Tex.—Broadcast Bureau
ordered KTXO Inc. to forfeit $2,000 for operating
with excess power and commencing Operation ear-
lier than authorized. Action Jan. 6.

both Aledo and Morton, 1., either by deleting un-
used ch. 272A at Galesburg. [l., or by replacing
ch. 273A with ch. 224 at Galesburg (Doc. 20315).
Action Dec. 30,

s Bangor. Me.—Broadcast Burcau proposed adding
ch. 265A or 280A 10 Bangor. Action was in re-
sponse (0 petition by Penobscot Valley Broadcast-
ing System. (Doc. 20319). Action Jan. 7,

m Forest Lake village, Minn.—Broadcast Bureau
proposed assigning ch, 240A as first ch. to Forest
Lake village, and substituting channel at Morris
and Brainerd. Minn., to accommodate Forest Lake
assignment. Action was in rcsponse lo petition by
Lakes Broadcasting Co. (Doc. 20316). Action Jan. 3.

s Cheyenne. Wyo.—Broadcast Burcau proposed as-
signing ch. 264 to Cheyenne, and deleting present
Cheyenne assignment, ch. 292A. Deletion of ch.
265A in Terrytown, Neb, and substitution of ch.
280A was also proposed, in response to petition by
KVWO Inc.. licensee of KVWO-AM-FM (ch. 292A)
(Doc. 20314}, Action Dec, 30.

Translators

Applications

s Northern Television and Midnight Sun Broad-
casters, Slope pipeline camp, Alaska—Seeks ch. 7,
rebroadcasting  KFAR-T Fairbanks,  Alaska
(BPTTV-5213). Ann. Jan. 10,

8 Tru Vue Television Asssociation, White Sulphur
Springs, Mont.— Seeks ch, 11 and 13, rebroadcast-
ing respectively KFBB-TV and KRTV, both Great
Falls. Mont. Ann. Jan. 7.

Actions

s KO3EA Alukanuk and Mountain Village, Alaska
—Broadcast Bureau granted CP for new translator
on ¢h. 3. rebroadcasting KYUK-TV Bethel, Alaska
(BPTTV-5078). Action Dec. 18,

s KO2HX. Upper Piedra rural area, Colo,—Broad-
cast Bureau granted CP for new translator on ch,
2. rebroadcasting KOAT-TV Albuquerque, N.M.
(BPTTV-5090). Action Dec. l6.

m Board of Cooperative Educational Services of
Steuben-Allegany County, N.Y.—Broadcast Bureau

Other actions

a8 *Alabama—FCC formally denied renewal appli-
cations of all eight educational TV stations li-
censed to Alabama Educational Television Commis-
sion and denied AETC's application for license (o
cover CP for ninth station at Demopolis. FCC
said decision was based on AETC's conduct dur-
ing Its 1967-1970 license term. AETC, FCC said.
followed racially discriminatory policy in its over-
all programing practices (Docs. 19422-30). Action
Dec. 17,

® WCRT-AM-FM Birmingham, Ala.—FCC denied
request of Chapman Radio and Television Co. for
lax certificate in connection with assignment of
licenses and broadcasting facilities of WCRT-AM-
FM. Chapman requested issuance of tax certificate
based on expectation that it_would eventually pre-
vail in its reguest for TV in Birmingham area. FCC
said Chapman was merely one of number of com-
peting applicants for TV in Birmingham area and
did not hold any television license. Action Jan. 3.

s WFTV(TV) Orlando, Fla—FCC denied request
by Channel Nine of Orlando licensee of WFTV
for waiver of prime time access rule in connection
with presentation of ABC ‘‘Reasoner Report” dur-
ing 1975. FCC said in order to waiver prime time
rule, *Reasoner Report” must be preceded by hour
of local news or public affairs. Action Jan. 7.

Allocations

Petitions

FCC received f(ollowing petition
table of assignments (ann. Jan. 8):
8 WICT-FM-TV Jacksonville, Fla,—Seeks to re-
serve existing ch. 30 at Jacksonville as noncom-
mercial channel, and delete educational reserva-
tion from c¢h. *59 at Jacksonville,

to amend TV

FCC received ([ollowing petitions
table of assignments (ann. Jan. 8)

u John Fallon Schad Jr., Carclinville, [1i.—Seeks
to assign ch. 252A 1o Emmetsbury, lowa.

1 KMOO(AM) Mineola, Tex.—Seeks to assign ch.
237A 10 Mineola,

1o amend FM

Actions

FCC took following actions on FM allocations:

8 Aledo and Morton, 1ll.—Broadcast Bureau pro-
posed assigning ch. 272A as first FM assignment 1o

granted CP's for seven new translators rebroad-
casting WSKG Binghamton, N.Y.: WS3SBAD to
serve Addison, on ch. 58; W57AD to serve Came-
ron, on ch, 57; WS7AC to serve Canaseraga, on ch.
57; W66AD to serve Canisteo and Hornell on ch.
66; W6BAD 10 serve Corning on ch., 68; W60AD to
serve Savona, on ch, 60; and WS55AC to serve
Cohocton and Avoca, on ch. 55 (BPTT-2678, 8l1-2,
84-T). Action Dec, 19.

Cable

Applications

Following operators of cable TV systems requested
certificates of compliance, FCC announced Jan. 7.
Qlall;ms listed are TV signals proposed for car-
riage):

u Clear Vision Cable Co. of Suuthwest Alabama,
Box 3007, Meridian, Ala. 39301, for Linden, Ala.
(CAC-4599): Add WSLA Selma, Ala.

= El Cerrito Video System. 620 Contra _ Costa
Blvd,, Pleasant Hill, Calif, 94523, for El Cerrito,
Cali:‘_. (CAC-4614): Add KMUV-TV Sacramento,
Calif,

u Televents of San Joaquin Valley, 7w D St.,
Martinez, Calif. 94553, for Newman, Calif. (CAC.
4602): KCRA-TV, KVIE, KXTV, KTXL Sacra-
mento, Calif.; KLOC-TV Modesto, Calif.; KOVR
Stockton, Calif.; KHBK-TV Sun Francisco; KTVU
Oakland, Calif.; KMUV-TV Sacramento, Calif,

u Telecable Communications Corp., 1336 Sulpher
Spring Rd.. Baltimore 21227, for (CAC-4604): Add
WIJZ-TV WBFF Baltimore: WNJ5 Camden, N.J.;
WTAF-TV Philadelphia; WKBS Burlington, N.J.;
WTTG Washington.

s Sentinel Communications of Muncie, 320 §, Hifh
St.. Muncie, Ind. 47305, for Muncie (CAC-4603):
Add WFY] Indianapolis.

s Fredonia Cable TV, Box 366, Fredonia Kan,
66736, for Fredoniu (CAC-4612): Add KBMA-TV
Kansas City, Mo,

s Community TCI of Kansas, Box 10727, Denver
80210, for Leavepworth (CAC-4610) and Kansas
City (CAC-4611), both Kansas: Delete KWGN-TV
Denver and add WGN-TV Chicago.

8 St, Landry Cable TV, Box 1907, Alexandria, La.
71301, for St. Landry parish, La. (CAC-4589): Add
KPLC-TV Lake Charles, La.

8 American Television and Communications Corp..
360 S. Monroe S5t, Denver 80209, for Hartford,
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Ky. (CAC-4600): Add WNGE-TV Nashville, Ten-
nessee; WHAS-TV, WLKY-Tv, WAVE-TV Louis-
ville, Ky.

s York Cable Corp., 360 S. Monroe St., Denver
80209, for Biddeford, Me. (CAC-4621): Add CKSH-
TV Sherbrooke. Quebec.

u Colonial Cablevision of Burlington, Colonial
Cablevision of Stoneham. and_ Colonial Cablevision
of Woburn, 75 Fountain St.. Providence R.I.
02902. for Burlington (CAC-4615). Stonecham (CAC-
4616) and Woburn (CAC-4617), all Massachusetts:
Add WOR-TV, WPIX-TV New York.

B Video Enterprises, Box 1159, Holyoke, Mass.
01040, for Holyoke (CAC-3966) and South Hadley
(CAC-4179), both Massachusetts: Add WOR-TV
New York.

® Mt. Morris Cable Company, Box H, Mt Morris,
Mich. 48458, for Flint township, Mich. (CAC-4608):
WJRT-TV_ Flint, Mich.; WNEM-TV_Bay City,
Mich.; WEYIL-TV Saginaw, Mich.; WUCM-TV Uni-
versity Center, Mich.; WIIM-TV Lansing. Mich.:
WKAR-TV East Lansing, Mich.. WIBK-TV,
WKBD-TV, WTVS, WWILTV, WXYZ Detroit;
ngON Allen Park, Mich.;, CKLW-TV Windsor,
ntario.

s Cablecom-General of Kirksville, Box D, Kirks-
ville, Mo, 63501, for Kirksville (CAC-4601): Add
KIIN-TV lowa City.

s Mid Continent Cable Systems, 1917 Lindenwood
Cr.. Olathe, Kan. 66061, for Macon, Mo. (CAC-
4605): KTVO Kirksville, Mo.: KOMU-TV, KCBJ-

Columbia. Mo.; KHQA-TV Hannibal, Mo.;
WGEM-TV Quincy. IlL.; KBMA-TV, KCPT Kan-
sas City, Mo,

® Unpited Cable Co. of New Hampshire, 36 Han-
over St.. Manchester, N.H. 03105, for Manchester
(CAC-4509): Add CKSH-TV Sherbrooke, Quebec,
and delete CHLT-TV Sherbrooke, Quebec.

s Manhatian Cable Television. 120 E. 23td Si..
New York 10010, for New York (CAC-4613): Add
WSNL-TV Patchogue, N.Y.

a TelePrompter of Portland, Box 20488, Park Rose,
Ore, 97220, for Happy Valley (CAC-1508), Multno-
mah county (CAC-1509) and Maywood Park (CAC-
15100, all Oregon: Delete CBUT-TV Vancouvet,
British Columbia.

8 Glen Rock Cable Corp, and Delta Cable TV Co,,
2661 Garfield Ave., Silver Spring, Md. 20910, for
Glen Rock borough (CAC-4263) and Delta (CAC-
4264), both Pennslyvania: Add WDCA-TV Wash-
ington.

u Peninsula Broadcasting Corp., Box 400, Hampton,
Va, 23669, for Westover Hills (CAC-4606) and
Walnut Heights (CAC-4607), both Virginia: WTAR-
TV Norfolk, Va.; WAVY-TV, WYAH-TV Ports-
mouth, Va.; WVEC-TV Hampton, Va., WWBT,
WTVR-TV, WCVW, WCVE-TV Richmond, Va.:
WTVD-TV Durham, N.C.; WRAL-TV Raleigh,
N.C.;: WXEX-TV Petersburg, Va.

a King Videocuble Co., 320 Aurcra Ave. N,
Seattle 98109, for Ellensburg (CAC-4618), Kittitas
(CAC-4619) and Kittitas county (CAC.4620), all
Washington: Add KSPS-TV Spokane, Wash,

Cerlification actions

® Waukegan and North Chicago, 1Il.—FCC granted
applications by All Clear Cable TV for certificates
of compliance tg operate cable systems at Wauke-
gan and North Chicago, in response to petition by
All Clear for reconsideration of earlier FCC action
denyillua applications. All Ciear %osed o car‘r/v
WBBM-TV, WMAQ-TV, WLS-TV, WGN-TV,
CWTTW, *WXXW, WCIU-TV, WFLD-TV, WSNS-
TV Chicago; and *WILL-TV Urbana, 1il.; *WMVS
and WV Milwaukee; and WTTV Bloomington,
Ind. {(CAC-1735-6). Action Jan. 7.

u Murfreesboro, Tenn.—FCC granted application
of Murfreesboro Cable Television Co. for certificate
of compliance for cable system at Murfreesboro,
located in Nashville major TV market. Murfrees-
horo Cable proposed to carry WLAC-TV, WSIX-
TV, WSM-TV, DCN-TV, and WMCV Nash-
ville;: WTCG and WHAE-TV Atlanta: WRIP-TV
_?hananooga and WDXR Paducah, Ky, Action Jan.

= Lubbock. Tex.—FCC granted Lubbock Cable TV
certificate of compliance to add *KERA-TV Dallas,
to its existing system at_Lubbock. Texas Tech Uni-
versity, licensee of *KTXT-TV, opposed applica-
tion. stating that addition of KERA-TV would
seriously dilute KTXT-TV’s audience and financial
support. FCC said it could not conclude that car-
riage of *KERA-TV would erode public support for
*KTXT-TV, particularly since Lubbock Cable will
provide *KTXT-TV with program exclusivity against
g,uplicalion by *KERA-TV (CAC-3840). Action Jan.

Rulemaking

® Greeley, Bernard & Tierney, Washingion—Re-
quests regulation of ownership of CA systems
by aliens. Ann. Jan. 8.

8 Henderson All-Channel Cablevision, Henderson,
Ky.—Secks amendment of rules relating to carriage
by CATYV sysiems of newwork programing carried
})y loscal network affiliates on delayed basis. Ann.
an. 8,
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RADIO

Help Wanted Management

Help Wanted Announcers

Help Wanted Technical Continued

Morning personality sought for number one midwest
station in 200,000 meiro. Must be dependable, crea-
tive, aware, no beginners. Send resume, salary re-
quirements to Box A-i, BROADCASTING.

Midwest AM-FM needs Chief Engineer strong on
maintenance. Career opportunity. Box A-147, BROAD-
CASTING.

Upper Midwest 500 watt daytimer has an opening
for sales manager who is manager material and wants
a chance 1o buy into the action. Highly competitive
market of 100,000 requiring & seasoned wide-awake
idea person. dhould be prepared to start modestly
tor excellent future earnings. Repeat, a piece of the
business available to the right person. Box A.9,
BROADCASIING.

Nead GM for new FM in small lllinois city. CP just
granted. You build the station, program it, sell it,
run 1t, Great opportunityl Send complete resume,
references and salary needs. Box A.107, BROAD-
CASIING.

Young, aggressive station manager needed for small
market AM-FM. Sales and administrative ability »
must, Excellent opportunity for small market spe-
cialist. Reply Box A-125, BROADCASIING.

Midwestern contemporary requires first phone person
for all night shift. Will consider beginner. Salary in
al:cgrdance with experience. Box A-16, BROADCAST-
ING.

Mid So. Full time AM station seeks announcer, Pro-
gressive Top 40 format. College town of ,000,
tqual opportunity employer. Box A-130, BROAD-
CASIING.

Mid-atlantic medium market auvtomated progressive
fulltime AM/FM looking for a broadcaster with
mature attitudes who can  handle production and
traffic. Box A-135, BROADCASTING.

Announcer-Program Director must be experienced,
Mature voice. fop 40 format. Northeast. Box A-153,
BROADCASTING.

Christian Manager needed for established non-com-
mercial, listener supported California FM station.
Please reply to Box A-13/, BROADCASIING.

Mature individval, sirong sales background for Gen-
eral Manager, Mid Atiantic metro area. Must offer
strong leadership to young staff. Box A-15%, BROAD-
CASIING,

Experienced salesperson fo manage a small market
station in Michigan. Good income and working
conditions. Send resume to: Box A-173, BROAD-
CASHING.

Manager or assistant manager WTBJ Monticello,
Florida. Immediately, not later than April 1, Re-
quirements: Management ability, sales experience,
programing knowledge, first phone. Compensation:
Mgr. $600 per month base plus 712% collected sales,
55% per month gas allowance. Asst. Mgr. $300 per
month plus 7/2% collected sales, $25 per month
gas allowance. No calls. Write including resume, H.
L. Townsend, Jr.,, Townsend Broadcasting Corpora-
tion, Box F, Parsons, TN 38363,

Help Wanted Sales

Account Executive. Major St. Louis radio staiton has
immediate opening for an Account Executive who has
had several years radic sales experience. Position
offers good starting salary, plus commission, an at-
tractive fringe benefit program and good advance-
ment opporiunities. Equal Opportunity Employer.
Please send complete resume, including earnings his-
tory in confidence to Box A-99, BROADCASTING.

Solid Wisconsin station has opening for salesperson
on way yp, good account list, guaraniee plus com-
missions. Great growth potential. Box A.180, BROCAD-
CASTING,

Experienced Account Executive, Lincoln, Neb. (pop.
165,000), Top ARB ratings (18-34). Five figure salery,
commis;ion. KFMQ Radio, 1025 Terminal Bldg., Llin-
coln, NE.

Experiencad Account Executive for very good station
can earn $10, plus first year, Some announcing
helpful. A fine opportunity. KHAD, Desoto, MO.
314—586-8577 for Mgr.

Creative A.E. for fulltime 5 kw AM/FM. Career op-
portunity, new management. Donald Sherman, KMYC,
Box 631, Marysville, CA 95901. 916-742-2396.

Immediate opening. General Sales Manager, KYA,
San Francisco. Must have proven track record with
major market stations and be capable of taking com-
plete charge of a high energy sales staff. Excellent
compensation package. Contact Cliff Hunter, Vice
President/General Manager, 8t 415-397-2500. An Equal
Opportunity Employer M/F.

Madison, W1. Excellent career opportunity for bright
young problemsolving salesman {or woman) on the
way up, strong on creativity and ability to build
campaigns. Six station group seeks individval with
management potential. lob opening result of promo-
tion. Our people earn far more; city offers superior
living. You'll have an opportunity for management
and equity. WISM, Madison, Wl. A Midwest Family
Station.

Expanding small :roup has an excellent opportunity
for an experianced broadcaster who is ready to move
into sales. Our western Maryland station has a good
account list which will provide an aggressive be-
ginner better than $10,000 the first year. Call Don
Miller 703—434-1777.

Experienced Announcer. Rock format. Good quality
voice. Top 50 market. Box A-154, BROADCASIING.

Need Top 40 and Country announcers plus experi-
enced salesperson. Growing large market salary
commensurate with ability. Resumes to Box A-166,
BROADCASTING.

We don’t have an announcer salesperson that earned
less than $12,000 in 1974, We need another one.
Must have first phone and desire 1o earn money.
Send complete resume, air-check, and photo, first
mailing. Roy Mapel, KIML Radio, Gilleite, WY.

Radio as a career? Willing to learn all facets of
radio? Married persons preferred. First ticket re-
quired. if interested contact program director, Doc
DeVore, KPOW, Box 968, Powell, WY82435. An Equal
Opportunity Employer.

Immediate opening, KYA San Francisco, needs morn-
ing drive rock air personality. Must have major market
experience and proven track record. No time and
temp jocks, only pros. Contact Roger W. Morgan,
Program Director, at 415-397-2500. Equal Opportunity
Employer M/F.

Personalily and/or format jocks for number one
station in market. Tapes and resumes to J. C. Smith,
WIPS, Box 3636, Evansville, IN 47735,

Experienced announcer for regular radio shift with
opportunity for TV sports and weather. Sports
knowledge necessary. Salary open. Male, female ap-
plicants ?rom all races desired. Send resume, audition
tape and recent photograph to: Program Direcior,
WSBT AM, FM, TV, 30% W. Jefferson Blvd., South
Bend, IN 46601.

Gain experience. Take sabbatical from radio school.
Join 5,000 watt Spanish-black cooker. Little, little
pay but benefit from working with top professional
in tight top 40 soul format. Some two to three
hours daily air shifts open. Must be honest. Must
have auto of cycle. Receive auto expense account.
Also combination salesperson disciockey and salesman-
ager positions open. If you qualify rush resume tape
to program director, WUNR, 419 Boylston Street,
8oston, MA 02116,

Technical 9l wanted for growing iwo station
chain in central Massachusetts with heavy mainte-
nance experience. Excellent salary plus top benefits
including profit sharing box and under radio news.
Newsperson wanted to be news director of sub-
urban Springfield, Mass. station where news is all
important. Interview a must. Contact Bob Bouchard,
WDEW, Wesifield, MA 01083.

Maintenance. AM-FM stereo. Strong on audic. Nights.
Join us as chief or break into position with experi-
en(c):b Prefer ham. Bob Rooney, WKFM, Fulton, NY
3069.

Help Wanted News

News Director 1o lead three person staff. AM/FM
operation. Emphasis on local/regional reporting, in-
vestigative and in depth reports, editorials, Experi-
ence and on-air delivery important. Send resume to
Box A:26, BROADCASTING.

Top rocker in major eastern market seeks energetic
news reporter. Sireet work with occasional studio
hift. Minority Box A-73,

H applicants
BROADCASTING.

encouraged.

MNewsperson. Work hard and learn with 31 upstate
NY news team. Send resume to Box A-103, BROAD-
CASTING,

News Director, experience required. Must do all:
Dig, write and air strong local news. 5,000 watt full-
time, long established. Also, opportunity to do sports
pbp. Salary based upon experience and ability. Equal
opportunity employer., KUBC 303-249-4545.

WOKY needs fulltime newsperson. Send tape and
resume. Minorities welcome. 3500 N. Sherman, Mil-
waukee, WI.

Morning shift plus local news. Top-notch station,

small market, NE Montana. Good opportunity for
bright, youn announcer with journalism back-
ground. Send tape, resume, references to Linda

Madson, P.O. Box 671, Glasgow, MT 59230. Phone:

406-22B-9336.

Help Wanted Programing,
Production, Others

Producer/director to develop, plan, produce and/or
direct community {arograming. Experience with com-
mercial or large ETV station required. Salary $10,000,
plus benefits, Need resume, references and samples.
Box A-114, BROADCASTING.

Copy writer and production person with ideas, able
to make local spots the best in competitive Michigan
market. Middle road AM and Top 40 FM. Send
resume, copy samples 1o Box A-115, BROADCASTING.

Small Mkt Southern AM seeks Program Director.
Progressive Top 40 format. Equal opportunity em-
ployer. Box A-131, BROADCASTING.

Regional 5 kw NBC affiliate seeks first ticket night
jock. Best market in Vermont. Format blend of oldies
and porary hits. No mai ce. Immediate

opening. Send air check and resume to Brent Jarvis,
WVMT, Box 1044, Burlington, VT 05401,

Immediate opening. Some experience. Salary open.
WVOS, Liberty, NY 914-292-5533. Equal Opportunity
Employer.

Announcer /Enginser with first for daytimer/country
format. Would train to become Chief Engineer. Beeuti-
ful living, Send taps, resume, requirements, snap-
shot to Box 5085, Charlottesville, VA 22903.

Help Wanted Technical

Chief engineer for successful small market AM/FM
stereo. Station likes to design own equipment and
believes strongly in maintenance. Midwest EOE. If
this interests you send resume to Box A-106, BROAD-
CASTING.

Chief enginear. Creative type for California fulltime
5 kw AM/FM. DJ skills a plus. Quidoorsman’s para-
dise! New management. Career opportunity. Box
A-108, BROADCASTING.

‘s Director—Major Midwest University Radio
Station. On air and production. Five figure salary.
Bachelor’s degree required. Health insurance, retire-
mens, 22 days paid vacation and other benefits.
Equal opportunity employer. Box A-141, BROAD-
CASTING.

Mature experienced person for FD job or are ready to
move up. Must be qualified for air and creative pro-
duction work, well organized and community ori-
ented, for medium market community involved con-
temporary adult station. Must be a dedicated broad-
caster. Pay not the best, work is hard, long hours,
but it could be the chance you need to establish
your identity in programing. Send tape, photo and
resume to: Box 70, Fort Knox, KY.

Situations Wanted Management

Looking for challenge, not job. GM, 14 years experi-
ence, sales, management, programing. South, South-
west, Will consider all. Box A-55, gROADCASTING.

GM, currently running highly successful AM in
250,000+ market wishes to relocate in similar or
larger market in southeast. Particularl\;_ strong in sales
promotions and sales development. Tight control in
all departments. Box A.65, BROADCASTING.
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Situations Wanted Management
Continued

Situations Wanted Announcers
Continued

Ambitious young Wharton MBA with over 3 years
medium market management eaxperience, Especially
strong in planning, finance, and people-management.
Seeking general, business, or sales management or
staff position with group broadcaster. Excellent com-
bination of education and experience plus desire to
succeed. Box A.67, BROADCASIING.

Results oriented GM/GSM seeks opportunity, In-
crease sales, improve programing, cut costs, make
money. 39, family man. Box A-6B, BROADCASTING.

General manager. 1B years experience, strong on
sales, saber, reliable, 42, empioyed, Penfisylvania pre-
ferred. Box A-84, BROADCASTING,

Experienced volume-producing manager, heavily sales/
promotion oriented. Selected by RAB 1o address
manager’s 1973 Southeastern Conference. Degree in
radio/ IV/film, graduate work, experienced in teach-
ing advertising. Will relocate. Must Farlicipa'e in
ownership. My enthusiasm is your profit, Box A-B5,
BROADCASTING.

Success-orisnted. General manager seeks new chal-
lenge. 14 years last station. 22 years successful
management/sales, Excellent abilities all phases.
Responsible, cummunil¥~minded. Available March 1.
Box A-132, BROADCASTING.

$25,000 to invest plus successful management experi-
ence and ideas. Want part ownership and manage-
ment position. Box A-144, BROADCASTING.

Aggressive, hardworking account executive. 32 years
experience, top 10 market seeks sales management
position to develop potential. 29, married. Box A-
150, BROADCASTING.,

General Mgr. 16 years experience in all phases.
Small, medium, major markets. Good track record,
excellent references. No miracle worker but success
based on hard work and dedication. Looking for an
opportunity, not just another job. Box A-162, BROAD-
CASTING.

General manager. Want challenge, California, Oregon,
Washington. Llarge market. you need complete
tyrn around, I'm your man. Small and major market
background, Respected broadcaster with excellent
track record. Currently running West Coast medium
market station successfully with ownership. In addi-
tion to background and experience, | am a motivator
and leader. 1 believe in winning. Box A-174, BROAD-
CASTING.

20 years plus—Radio and T.V. sales and management.
leading Pacific markets. Last 5 years majority stock-
holder broadcast oriented ad agency, Desire retyrn
broadcast media. Industry’s highest references. Com-
plete resyme, photo, and personal interview available.
Box A-179, BROADCASTING.

Dependable, mature, disciplined. Seven years expefi-
ence announcing, copy, production, managing, FCC
renewal. Beautiful music or country preferred. Mid-
west, Midsouth. Box A-76, BROADCASTING,

1st phone, BA, speech grad with 9 years experience
and mature voice seeks position in warmer climates.
Will relocate any time. Must be stable position. Box
A-117, BROADCASTING,

Experienced DJ, news, sporis, play-by-play arnouncer,
3rd endorsed, masters degree in communications.
Tight board, ready now, midwest area. Box A-126,
BROADCASTING.

Beautiful music, EZ. Major market vet moving perma-
nently to Florida Februaryl Mature, responsible. Stron

industry references. Good voice, third endorsed,
tapes, records, aytomation. Now employed. Salary
open. Resume. Pic, Tape. Box A-134, BROADCASTING.

Situations Wanted Technical

Broadcasters urge hire the handicapped. Here's your
chance. Conscientious engineer, fair announcer, many
ralated skills. Experience in AM, FM, stereo, direc-
tionals, automation. Would like responsible position
where driving is not required. Box A-148B, EROAD-
CASTING.

Experienced high power directionals, FM, siudio opera-
tions, First phone. Seeks permanent job. Box A-156,
BROADCASTING. .

Chief or engineer. 1st phone, AM, FM or TV. Two
years college. Over 15 years experience in operation,
maintenance and construction (studio and transmitier
50 KW-DA). Strong background in I1C and logic cir-
cvitry. Anywhare. Charles Poticha, 5516 West 139th
Street, Hawthorne, CA 90250.

Engineer, midwest. First phone, six years Navy elec-
tronics, technician, three years, EE college, age 2B.

Al V, James Lysen, RFD 3, Glenwood, MN
56334.

Announcer, 2-years experience, mature, gaod news,
3rd endorsed, knows contemporary and MOR music,
tight board, can follow directions, relocate anywhere.
Box A-136, BROADCASTING.

Young, aggressive, DJ. Tight board, good voice.
Do news, some copywriting. Write Box A-145,
BROADCASTING.

Experience, DJ to manager, early 30's, good voice
and references. Now living on East Coast of Florida.
Want back in_radio. 3rd endorsed. Single. Depend-
able. Box A-167, BROADCASTING.

English anmouncer, writer, news, interviews, talk
thows, classical music. Box A-168B, BROADCASTING.

Sports broadcaster 28, experienced in all market |evels
looking for stable pesition in medium market. Salary
open, will relocate, available immediately. Box A-171,
BROADCASTING.

Top 10 market MOR.Couniry personality. First phone.
$1,500 minimum. Box A-173, BROADCASTING.

Four years experience, in all formats, including news.
24 years old, single. Currently doing medium market
country. Wani to get back into Top 40. Will send
tape and resume. Write Box A-177, BROADCASTING.

1st phone. Prefer nights with opportunity to sell
days. Creative, hardworkinF and married. Solid
background all formats. Call 205-943-1374 or write
C. R. Eistun, 420 West Fig, Foley, AL 36535.

Eltg-ri-nzod broadcaster, ten years experience both
MOR and contemporary formats. Prefer Florida or
South Neil Rogers, 351 Cambridge Rd., Bldg. 9,

Young 39, experienced in all phases of AM & FM.
Currently supervise and sell for 4 major market sta-
tions all in east. Know FCC requirements, am com-
munity and politically involved. Strong on  Image
& Sales & Ratings. Handle wunion negotiations,
programing etc. in all 24 years in business, 15 years
as managei. Work is my life. II? r: 14 hours d:vl!lyl
now. Stable, same company all these years. i
move anywhere. Minimum $45000. Box A-181,
BROADCASTING.

Money. Want more money for your station? I'want
to manage small FM or AM-FM. Money making ideas.
Proven. Send inquiries to W. Willis, Box 14011,
Dayton, OH 45414,

Christian broadcaster seeks employment with Chris-
tian radio or similar. Experienced in media. Michigan.
616-775-8404.

Situations Wanted Saies

amic gal, strong closer, sell time, rograming,
I'?:anvmlbackgmund, will travel. Box A-IE‘. BROAD-
CASTING.

Young aggressive college graduate wants lo relocate
in your city. Radio experience in top 10 market.
Agency and direct client exposure. Hard worker.
Box A-139, BROADCASTING.

Experienced salesman, anncuncer, Small or medium
ma':tei M.O.R. or country format. Box A-149, BROAD-
CASTING.

Agogressive salesman with small and top-20 market
experience seeking immediate opportunity. Straight

sales or combination sales, play-by-play. First phone,
referances. Phone; 205-586-4151.

Situations Wanted Announcers

DJ, 3rd phene, tight board, good news and commer-
cials, ready now, anywhere. Box H-5, BROADCAST.
IN

Articulate Top-40/MOR DJ, six months NYC experi-
ence, Iooking for all night slot within 100 mile radius
NYC. MBA 3rd, versatile performer, good news, com-
mercials. Will sell time. Very negotiable. Box A-75,
BROADCASTING.

#102, Hollywood, FL 33024. 305-961-1398.

Clever female announcer. One year experience, mid-
dle market. BA-telecommunications. Third phone,
endorsed. Sally Adams, 710 That Way, Lake Jackson,
TX 77566.

Sitvation wanted: Top Brown grad., responsible,
professional, recommended and ready to rock for
you. Minneapolis 612-522-0241—612-522-5032 Mark.

Utility man with first phone bui little experience
seeks position with small station. Contact Anthony
W. lacono, 303 West Feemster Ave., Visalia, CA.
Phone 209-733-4043.

Experienced chief. 5 years AM and FM broadcast
engineering, studio design, construction, proofs, etc.
Will relocate. Call 4156B7-4221,

17 years experience. Major market chisf. Seeking
engineering challenge. James Somich, P.O. Box 9018,
Maple His., OH 44137 216-663-8833.

Situations Wanted News

3V2 years experience, program-news director, 3rd
phone. Box A-60, BROADCASTING.

Broadeast jeurnalist with heavy background, 5 years
in Top 3 market. I've been ND, morning drive
anchor with major group, currently with Net 04O
seeks NDship with top 30 siation, will consider street
anchor in top 10. For tape and resume, Bex A-62,
BROADCASTING.

Thirteen years experience, last seven in same station
near NYC. Want career opportunity in established
news department, Prefer East. Box A-102, BROAD-
CASTING.

Economics, business, fransporiation. Sirong academic
background. Two years news director small market
Pennsylvania. Want position writing, reporting busi-
ness/economics. Box A-127, BROADCASTING.

Professional ND, broadcaster, self-siarter, 11 years
New York, Los Angeles, other majors. Prefer Lovisi-
ana. Consider others. Box A-169, BROADCASTING.

Radio or TV, hardworking, experienced female, all
phases news presentation. Strong on actualities, 1st
phone, 24 years old, single, will relocate. Write or
phone Jan Bentson, 2010 Jenifer, Madison, WI 53704.
608.244-5734.

Experienced journalist looking for permanent career
position with supei-news image station. Eager, stable,
ambitious. Family man will relocate. Good sports
too. Call 607-432-7030.

Sports director. Action PBP, strong news and pro-
duction. 1st phone, will relocate. Phil Wendell,
27512 Loyola, Hayward, CA 415-7B2-1174.

Young, experienced, aggressive newsman seeks posi-
tion with major or middle market siation sincere in
its news/public affairs effort. Prefer New England
or West, but will consider any locale. BA, MA, good
references, Chris Moser, 3825 Woodlake Drive, Knox-
ville, TN 37918, 615-688-2014,

Sautheast:

New Englandl Need hard working news

Communicating personality, first phone, good pro-
duction, sponsor and audience approved. Over 12
years experience all phases, various formais. Mid-
west preferred. 701-252-1499.

First ticket perferred, program director, morning
man, announcer, news, production. Seeking immediate

or sports reporter? Tonight call or write Rod Morri-
son, 23 Harriet Ave., Belmont, MA. 617-484-2069.
Have experiance.

Situations Wanted Programing,
Production, Others

opaning at northeast medium market station. No
tape available, but willing to come for personal
audition-interview. | am only interested in definite,
immediate opgning. Contact: Larry Kay 516-791-6557,
58 Fairview Avenue, Valley Stream, NY 11581,

ist phone personality looking. Experience in top
40, MOR and couniry, 612-722.3440,

Present job good but want total airshift, Now em-
ployed 10K cont. automated, some live. Heavy pro-
duction, Third, four yrs. exp. Black CSB grad, Isaiah
1-B03-558-3558 Sun.

3 years experience. Pleasant voicse. Looking to team
up with a good station. Call after 5. Bill, 516-731-
6168,

Experienced professional, availsble immediately, ma-

jor to medium market, sirong personality, Top-40.
Call Bill, 215-821-4989,
Looking for contemnporary MOR or Top 40. Up tempo,

conversational approach. Enjoy mornings, eight years,
good production, first. Dick Houser, 5421 Fifth Ave-
nue, Fort Myers, FL 33901,

On Fire Christian broadcaster, can program, be
chief engineer and even manage your Christian radio
station. Heavy experience includes management posi-
tion at high power AM and FM stations in top 10
market, If you want your station to be a blessing,
and keep the pavroll down at the same time, write
to: A-123, BROADCASTING.

Highly svccessful major market personality for 15
years. 33, married, experienced in all radio depart-
ments, desires a program managing position in
New England. Salary $35,000. want the best? Make
contact! | am seeking a challenge, and a homel Box
A-164, BROADCASTING.

Unique creative continuity, imaginative production,
aggressive community affairs programing. Emerson
college graduate with one year experience. No geo-
graphical restrictions. Excellent references. Duvane
c/o WALY, Herkimer, NY. 315-866-1420.

Well produced air sound, excellent production, equals
increased listenership, more sales. College grad, first
phone with small and major market experience, wants
programing or production position. Write: 5970
Southwest Third Street, Miami, FL 33144,
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TELEVISION

Help Wanted Management

General Manager and/or Sales Manager, Contact Mr.
William H. Hernstadt, Television Station KVVU, 1800
Boulder Highway, Henderson, NV 8%015.

Director of Development. Broad responsibilities in
public awareness and fund raising. Organization of
volunteer groups and activities. Personal contact and
sollcitation for non-profit organization. Contact: Gen-
eral Manager, WVPT, Port Republic Road, Harrison-
burg, 22B01. 703-434-5391. equal opportunity
employer,

Film unit manager for major ETV production center,
Must be creative, well-versed film unit administrator
who can serve as catalytic agent for all film projscts.
Professional level experience and portfolio of work
required. Salary commensurate with experience. Send
resume fo P.&. Drawer 1101, Jackson, MS 39205,
The Mississippi Center for Educational Television is
an equal opportunity employer.

Help Wanted Technical Continued

Situations Wanted Announcers

Chief engineer, challenging position, requires a per-
son with transmitter experience, drive and manage-
ment ability. New UHF station to be constructed on
tight time schedule. This is a position for a “‘work-
ing” chief with leadership and management abilit
to handle a large assignment in s relatively small
market. Submit resume and salary history to: Gen-
eral Manager, Northeast New Yorl Educational Tele-
vision Association, c/o State University College,
P:amburgh, NY 12901. An equal opportunity em-
ployer.

Help Wanted News

Reporter/Anchor for small, but professional South-
east station immediately. Box A-147, BROADCASTING.

KQED-TV newsroom has opening for assignment edi-
tor with strong journalistic and TV background. Re-
porters with background in business and community
affairs also being interviewed. Minorities and women
candidates encouraged. Send resume, references and
demonstration tape to: KQED, Inc., 1011 Bryant Si.,
San Francisco, CA 94103,

Florida. Top 10 wet, 15 years. Relocsting Fla. per-
manently February, weekend weather, tape breaks,
booth, studio camerman, sirong indusiry references,
good voice and_appearance, mature, responsible.
Now employed. Salary open. Resume, picture. Box
A-133, BROADCASTING.

Situations Wanted Technical
Directer of wenginsering, small group. Degree, 25

years experience, network and stations. Looking for
improvement. Box A-14, BROADCASTING.

Chief, familiar with construction, both public and
commercial TV. Relocate anywhere U.5.A. Box A-80,
BROADCASTING.

Presently employed and secure. Over 20 years expe-
rience as chief engineer. Successful at present byt
want to be with better company. Box A-94, BROAD-
CASTING,

Chief Engineer: TV, CCTV, CATV. 15 years experi-
ence, BSEE. Box A.l111, BROADCASTIN&

Help Wanted Sales

Experienced sales person for #1 station in Top 10
Eastern market. ldeal opportunity to move up from
small markei. Group owner, An equal opportunity
employer. Box A-140, BROADCASTING.

Instructor to teach broadcast news courses and co-
ordinate mass communication extension program.
Master’s and professional broadcast news and news-
paper experience. Write Chairman, Radio-TV-Film,
Oklahoma State University, Stillwater, OK 74074.
QSU is an equal opportunity employer,

I

Past network director of engineering (UBG). Main-
tainence supervision for NBC and upgraded engi-
neering for ABC. FCC first over 23 years. Past sta-
tion owner, #1 rated announcing. Know all phases
of broadcasting. VTR maintenance includes cartridge
iape. Llet’s improve your operation. Phone AC 714-
96B.7663. Bert Gallemore wants out of the rat race.

1 diate ing for News Director on

Self-starter for group owned station. Single station
Texas market. Potential $20M plus. Send resume and
track record to Box A-163, BROADCASTING.

Help Wanted Announcers

Announcer for group-owned VHF-TV affiliate, experi-
enced in commercial announcing, weather and sports.
Applications should be accompanied by resume, An
Equal Opportunity Employer. Write Box A-100,
BROADCASTING.

Help Wanted Technical

immediate opening for chief engineer to head up de-
partment in Mid-Atlantic top 60 station. Excellent
equipment, must be strong en studic equipment, tape

cart and people management. Excellent company
benefits and an Equal Opportunity Employer. Send
complete details with first reply to Box A-51,

BROADCASTING.

Experienced Television Maintenance Engineer for
operations and maintenance with WPHL-TV, 1230 E.
Mermaid Lane, Phila., PA 19118, (Salary range: $15-
20,000) Send resume—Attention: B. Ayrton, EOE M/F.

Television Engi for Southeastern PTV stati Re-
quires first-class license and experience in broadcast
maintenance and operation of .cameras, VTR’s and
UHF transmitter. Send resume: Chief Engineer, WTVI,
42 Coliseum Dr., Charlotte, NC 28205. Equal oppor-
tunity employer,

Need operations and maintenance engineer with broad
background to maintain sophisticated new_color TV/
audio fax for large Chi:a?o corporation. First phone
preferred. Equipment includes: TR-d's, 1VC 960's,
LDH-20"s, C| switcher. Contact Jim Franck, CNA/
Insurance, CNA Plaza, Chicago, IL 60685. 312-B22-
7772, Equal opportunity employer.

Television Instructor/Technician. Full-time renewable
appointment available July 1, 1975, teaching funda-
mental techniques of television production and as
resource for students and faculty in variety of aca-
demic fields. Responsibilities include supervision and
maintenance of fixed studio (one-inch and half.inch
equipment} and portable equipment, Candidate should
possess significant professional television production
experience and teaching experience to be immediately
competent in studio/classroom situation, Advanced
degree in mediarelated discipline required. Salery
$10,500-$12,500. Send detailed resume and names
of professional references before February 28, 1975,
1o Albert Schwartz, Dean of Faculty, Pitzer College,
Claremont, CA 91711, An Affirmative Action Employe[.

Immediate openings, CCU and Videotape editing
positions at network production center located in
Florida’s capital. Heavy remote experience helpful.
Send resume to: CTV Engineering, 2037 Main St.,
Jacksonville, FL 32206, or call 904-354-2804.

Suburban Philadelphia College has immediate open-
ing for technical enginearing supervisor for campus
wide CCTV system and color production facility.
Must have experience in broadcast color, helical and
quad wvir, knowledge of budget and specs planning,
plus FCC first class. Send resume to Donald Regan,
Employee Relations Office, Bucks County Community
College, Newtown, PA 18940,

Assi chief gil , 2.3 years TV studio ex-
perience, quad VTR, First phone. Small market. Sunny
Arizona. $850 to start. Write or call: Richard Nix,
P.O. Box 1501, Yuma, AZ 602-782-3881.

market CBS V. Agpli:anvs need administrative and
heavy on camera ability. Equal opportunity employer.
Phone: 614.282-0911.

Help Wanted Programing,
Production, Others

Television Production Manager for major station in
growing Southeastern group. Heavy sports, local live
and commercial production operation. Person selected
must be strong with people, budgets, facilitles sched-
uling and prepared to take on added responsibility
rapidly. An Equal Opporiunity Employer. Reply to
Box N-133, BROADCASTING.

Immediate opening for Promotion Director with solid
on-the-air promotion experience and knowledge of
other media promotion. Excellent oppartunity for the
right person to handle their own budget and depart-
ment. Excellent company benefits with Mid-A'lalnric

Situations Wanted News

Sports anchor in Top 50 with all the tools and cre-
dentials seeking solid opportunity. Box A-40, BROAD-
CASTING.

Sports. Personable, smooth delivery. Two years an-
chor, wisuval casts. Filming, editing, produce specials.
Combine with news. Box A-78, BROADCASTING.

Mateorological Personality. Television is & visual me-
dia. My show includes such visual effects as film,
animations, timelapse and special effect films. | am
Ialsg a good meteorologist. Box A-81, BROADCAST-
NG.

Asian-American male, young, six years TV news
background, small market, wishes opportunity in
larger market. Tapes available. Box A.93, BROAD-
CASTING.

V. An equal opportunity employer. Send comp
details with first reply to Box A-50, BROADCASTING.

Seeking an experienced person fo supervise talented
employees, set up and manage production budgets,
manage all phases or studio, remote and control
room operations for a major northeast VHF affiliate.
Send resume and salary requirements. An equal
opportunity employer. Box A-142, BROADCASTING.

Film director, t 10 market, must be knowledgeable
in all phases of film operations. Prior experience in
booking, scheduling, editing, and shipping. EOE/M-F.
Send resume with salary requirements. Box A-151,
BROADCASTING.

Traffic/Continuity Director—WGVC-TV, Channel 35.
BA (preferably in Brosdcasting; experience helpful),
Supervise preparation of broadecast logs, writing of
on-air promotion, compiling facilities schedule, and
assist program director. Sal ar;e range, 3119 to $152.
Applications accepted to bruary 10. Contact:
Charles R. Furman, Program Director, WGVC.TV,
Channel 35, 616-895-6691 or 895-6611, ext. 386. An
equal opportunity employer.

Wanted: Producer-Director to work in production
of public television programing. Master’s degree plus
professional production experience raquired. nd
resuma to Dr. George E. Llott, WNPB-TV, Northern
Michigan University, Marquette, M| 49855. An equal
opportunity employer.

Theatre department. California State University, Ful-
lerton has faculty position open September, 1975, in
production, theory and history of radio-television-
filv:, major emphasis in television production. Ph.D.
degree and previous teaching experience preferred.
Salary range: $11,900 to $14,472. Contact: Dr. A. J.
Keller, Calif. State Univ., Fullerton, CA 92434.

Television producer-director. University public TV,
BA plus 2 years fulltime experience in creative tele-
vision production. Experience in film also helpful.
Send resume immedistely to Don Swift, Personnel
Services, 52 Gregory St.,, Champaign, IL 61820. We
are an sffirmative action/equal opportunity employer.

Situations Wanted Management

Experienced GM seeking new challenge; hesvy sales
background, proven success, references impeccable.
Box A-160, BROADCASTING.

Situations Wanted Sales

Successful sales manager with heavy local and na-
tional experience; can motivate a team. Excellent
references, Box A-161, BROADCASTING.

26 year ofd woman with three years TV news report-
ing experience desires responsible reporting position
in major TV market. Box A-95, BROADCASTING.

Top rated anchorwoman, who is also an aggressive
pelitical/environmental reporter/photographer in top

25 market seeks greater challenge. Box A-129,
BROADCASTER.
News director/anchorman desires change. Compe-

tent, dedicated, and competitive. Box A-1 d, BROAD-
CASTING.

Reporter-anchor, 212 years exreriance medium market,
college graduate, can shoot film, edit, report, produce,
and snchor. Box A-178, BROADCASTING.

Young, aggressive newsmah, exparienced in rtadio
interested in television siart. College educated, gooci
references. Talented, able 1o learn quickly, willing
to start low. Chris Moser, 3825 Woodlake Drive,
Knoxville, TN 37918. 615-688-2014.

Experienced Sports Director with extensive
background. P.O. Box 23, West Trenton, N.

roduction
08628.

Need a Sports Director with TV-radic experience,
coverage of pro and college sports, commentaries.
Gene Blahut, 412-481-7323.
Situations Wanted
Programing, Production, Others

Traffic, production assistant, programing experience in
top 5 New York television station. Veteran, college
graduate, creative, dependable. Seek challenging po-
sition. Box A-63, BROADCASTING.

For Sale—Executive Producer. 13 years masjor market
experience. Want production/programing/operations
management. Strong all phases production with com-
plete understanding all areas programing. More inter-
ested in job satisfaction than market size. Excellent
reputation, top references. Box A-64, BROADCASTING.

Desire return to broadcasting after working in family
business, Experience announcing, programing, news,
community relations, office management. Master’s,
commissioned service AFRTS. Consider all offers with
growth, commercial, public. Burton Schneider, 5645
E. Burns, Tueson, AZ B5711. 602-886-6132.

Administrative/Production  Assistant. Femasle, B.S.
Mass Communications, professional experience. Ellen
Landau, 71 Brentwood Lane, Valley Stream, NY 11581.
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Situations Wanted Production,
Programing, Other Continued

For Sale Equipment
Continued

Young but seasoned broadcaster with versatile
talents seeks news, public affairs, or dramatic pro-
duction duties with public TV. Llittla TV experience,
but years of radio plus strong theatre background.
BA University of Tennessee, MA LSU. Willing to
start modestly. Chris Moser, 3825 Woodlake Drive,
Knoxville, TN 37918. 615-688-2014.

Versatile, hard-working young man seeking entry-
level production position. Prefer SE area. Degree.
License soon. Alan Kaye, 1248 Poinset Place, De-
catur, GA 30033.

Experienced production manager/director with solid
remote/studio background looking, Excellent refer-
ences. 414-354-0789 after 4:00 p.m.

1--375' galvanized guyed tower 82 face 52" soli
leg, triangular cross section. 1-400' Rchn 45. 1—
300 Rohn 55; 1—=250° Utility 18" face, 3 leg tubular

galvanized; 1-100' Angle 4 leg galvenized self-
supporter; 1—150' tubuler 3 leg galvanized self-
supporter; 1-175 tubular 3 leg galvanized self-

supporter. Call or write: Nationsl Tower Corporation,
P9? 3!]3zx 4468, Brooksville, FL 33512. Phone: 904-
796-B316.

INSTRUCTION

Broadcast Technicians: Learn advanced alectronics and
esrn your degree by correspondence. Free brochure.
Gra;tham, 2002 Stoner Avenue, Los Angeles, CA
90025.

Job opportunities and announcer-d.j.~1st class F.C.C.
license training at Announcer Training Studios, 25W
43rd 51, N.Y.C,, Licensed and V.A_ benefits.

COMEDY

Deejays: New, surefire comedyl 11,000 classified
one-liners, $10. Catalog freel Edmund Orrin, 27B6-B
West Roberts, Fresno, CA 93705,

CABLE

Help Wanted Technical

Video Engineer, Major MSO, Top 100 Market is |ock-
ing for an aggressive person to be chief i of

Thunderbunzz: Monthly comedy for personalities| One
month, $5.00; & months, $20.00. Thunderbunzz, P.O.
Box 222, Belgrade, MT 59714.

MISCELLANEOUS

our Pay TV and Local O Operation, Call David Keefe,
309-797-2544, or write to Quint Cities Cablevision,
3900 26 Avenue, Moline, IL 61265,

Prizes Prizasl Prizes| National brands for promotions,
contests, programing. No barler or frade , . , betterl
For fantastic deal, write or phone: Television & Radio
Features, inc,, 166 E. Superior 5t,, Chicago, IL 60611,
call collect 312-944-3700,

! WANTED TO BUY EQUIPMENT

Equipped van, trailer, or mobile-home type wnit,
containing installed equipment suitable for small AM
or FM station program origination, including basic
items such as small console, turntables, tape ma-
chines, monitoring facilities, etc. Desirable that the
ares within be sufficient to that additional equip-
ment could be installed. Box A-138, BROADCASTING.

""Free' Catalog . . . everything for the deejayl Cus-
tom 1.D.'s, Promos, Airchecks, Wild Tracks, Books,
FCC tests, Comedy and more. Write: Command, Box
26348, San Francisco, CA 94126,

Daily Almanac of important country events, birth-
days, record information. Free details: write Country
Ailmanac, Box 978, Beloit, Wl 53511.

Half-Price Closeoutl Our comedy commercials book,

c cials, 35 categories, $5.00 to Brain Bag,
P.O. Box 875, Lubbock, TX 79408.

First Class FCC licanss In & weeks. Veterans ap-
proved. Day and Evening Classes, Ervin Institute
{formerly Elkins [nstitvte) BO1O Blve Ash Road,
Cincinnati, OH 45236. Telephone 513-791-1770.

No: tuition, rent! Memorize, study=Command‘s “Tests-
Answers'’ for first class  license.—plus~""Self-
Study Ability Test.” Proven! $9.95. Moneyback guar-
antee, Command Productions, Box 26348, San Fran-
cisco 94126. (Since 1967).

Ist Class FCC, & wks., $400.00 money back guaran-
tee. VA sppvd. Nat’l Inst. Communications, 11516
Oxnard St., N. Hollywood, CA 91606. 213.980-5212.

Chicago or Milwavkee, FCC license. Results guaran-
teed. Veterans approved. Lowest prices available.
Institute of Broadcast Arts, 75 East Wacker Drive.
312—-236-8105 or 414—445-3090.

RE1 teaches electronics. Over 98% of our gradustes
pass FCC examns in 5 weeks. Classes: Feb. 10, Mar.
24, April 28, RE!, 61 N. Pineapple, Sarasots, FL
33:577. Phone 813-955.6922. REI, 2402 Tidewater Trail,
Fredericksburg, VA 22401, Phone 703-373-1441,

FCC license the right way, through understanding.
Home study. Free catalog. Genn Tech., 5540 Holly-
wood Blvd., Hollywood, CA 90028.

FOR SALE EQUIPMENT

5 kw FM transmitter. RCA BTF-5-B. In ¢

RADIO
Help Wanted Management

operation by KKNU ‘til Nov., ‘74. New main tube,
Mar. ‘74, $4,500 F.O.B., Fresno, CA. 209-485-7272.

For Sale RCA TT25BL Channel & Transmitter complete
with accessories, with assorted spare tubes and com-
ponents. Write KR1S-TV, P.O. Box 840, Corpus Christi,
TX 78403 or cell 512-883-8511, T. Frenk Smith.

Two QRK:5s stereo consoles in excellent condi-
tion, Jampro 5 Bay FM Antenna, 120 feet 3 inch
coex, Andrews 4 Bay FM antenna, 120 feet 7/8 inch
coax, McMartin Freouencv Monitor, McMartin Modu-
lation Monitor # TBM3500. Contact Jimmie Joynt,
KYKR, 3333 -25th Street, Port Arthur, TX 77640.
Phone 713-985.2543.

TV Transmitters, VHF Ch. 4, both including VSBF fl-
ter and diplexer; (1) RCA 25 kw TT25AL with air
cooled TT-5A driver, excellent characteristics; {2) RCA
TT-2AL. 2kw. Test loads and spare parts available.
Call WCCO-TV Transmitter supervisor (612} 484-5539
or write WCCO.TV, Engineering, 50 South %th Si.,
Minnespolis, MN 55402.

Sonorex 18-16 double system projector. Two years
old, low recording time on heads, excellent condition,
Two 16mm Beaulieus w/17-68 zoom lens, 1000 ma.
batteries, complete. Write or call Terry Johnson, WGR-
TV, Buffalo, NY. 716.856-1414.

Phelpe-Dodge Wellflex 37—930 fi. on reel. Complete
with flanges, hangers, etc., $8,500. Also remote radio
studio on wheels - complete, WIJMD 301.652-9470.

For Sale: Galvanized guyed tower, less than four
vears old, lighting flasher and photo cell control,
$3.800.00. Buyer assumes responsibility for dis-
mantlina and shipping costs. WPCV, Winter Haven,
FL 813.294-5466.

RCA TR 22 Low Band with mono and color ATC and
RCA TR5 Low Band color video tape recorder. Dinair
T15-100 Side Band Anaslyzer. WWAY-TV, P.O. Box 2068,
Wilmington, NC 28401, 919-762-8581.

Martt. Immediate delivery from our inventory, recon.
ditioned remote pickuns and studio transmiter links.
Terms available, BESCO, 8585 Stemmons Freeway,
Suite 924, Dallss, TX 75247, 214-630-3600.

to deal well with people and thrive on

SEARCH CONSULTANT
MANAGEMENT CONSULTING FIRM

Outstanding opportunity for an assured, energetic self-starter. You must be able
brief, but intense personal contacts. Your
work with a broad range of client companies and
constantly confront you with new challenges.

Requires one or two years of business experience In radio, television or Cable
TV and a coilege degree. We are an established firm with an excellent reputa-
tion in the communications industry. Informal atmosphere. Small staff. Depend-
ing on performance, earnings potential to well over $20,000 within one year. To
explore in confidence, call or write Mike Walker, Ron Curtis & Company, 5725
{ East River Road, Chicago, !llinois 60631. (312) 693-6171.

Individual candidates wlli

Help Wanted Sales
' N
Midwes! indzpendent ig looking for a person
who wants to: make sales calls, earn big
dollars. and build a career in broadcasting.
Wa are looking for a college grad with 2-3
years of direct or retall sales, or media/
agency experience.

Write Box A-183. BROADCASTING
An equal opportunity employer.

SALESPERSON/PRODUCT MANAGER W
Customers: Broadcast, CATV & CCTV (tech-
nical background is not essen-

a

Entire USA Involving about 30/
travel

Home base: Metropolitan N.Y. area
Employer: Large New York City distributor
Libaral salary and commission with usual
L fringe benefits and paid expenses.

Territory:

Telephone: {212) 679-1340; ask for Mr. Fudim

—_—

Fidelipac 300 Carts, 65¢ vunused. Standard 4x5
size, foaded with untimed album of tape. Send check
to Panorama Sales, 6841 Pacific View Drive, Los
Angeles, CA 90068, 213-874-2568.

RCA TS540 switcher. All solid state, 5 busses, full
effects, cut bar with preset system. Mint condition,
excess equipment. $10,000. Mr. Frost, Director

Engineering, Christian Broadcastina Network, 1318
Spratley Street, Portsmouth, VA 23705, 804-393.2505.

\

=

Why not reserve this

space for your Classified

ad and find out how well
BROADCASTING cun work
for you.

REGIONAL

SALES MANAGER
BROADCAST EQUIPMENT

Immediate East and West coast
broadcast sales openings for go-
getters with a minimum of 5 years
sales experience. Excellent compen-
sation package. Send letter or re-
sume with earnings history and ex-
pectations to:

ANTHONY R. PIGNONI
BOSCH

FERNSEH

279 Midland Ave.
L Saddlebrook, N.J. 07662

You belong in

Broadcastingu

The newsweekly of broadcasting and allied arts

\,
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Help Wanted News

Situations Wanted Management

Television

- N Continued
r
NORTHEAST REGIONAL SALES BROADCAST EXECUTIVE ) Help Wanted News
MANAGER Radio/TV pro seeks new challenge and re-
Broadcast and Recording Industri sponsm“(i:ty Ch sut?lcss:ioxlent'n?dd cgaln o (
n es owner. Gursent profile highlighted by suc- ;
' . . cessiul development ol major markel radio NEWS DIRECTOR
Electro Sound—world’s |eading supplier of station, which includes equity position. Full KMOL-TV, formerly WOAI-TY, has an
high-speed tape duplicating equipment has emphasis on sales and P & L responsibili- immediate opening for a News Director.
embarked on a strong growth and expansion lies. Oulstanding credentials and industry Candidates must be familiar with modern
program in the professional recorder field. referencas. Lale thirties. Replies confiden- P = ; h iournalistic
We need a pro who knows the Northeast tial. Box A-155, BROADCASTING. RIS WD GEIukhly JeRd il
market, from Maine lo Washinglon. DC to \ — background, and have at leasi scevcral year‘s‘
Pennsylvania. . ., news management cxperience, Company of-
VIR B B o N Situations Wanted Announcers fers excelient starting salary and fringe bene-
dividuale Ideally 'y:t: e;:’ Dr:s:;“ily’“g:m:‘"' r ~ fit package. Please send complete resume in-
audio tape or recording equipment. Have g o O E] cluding earnings history and requirements to:
degg'eta| i:\ '? 1scr=~mica| field or practical One of the Nation’s Edward Cheviot
equivalent. Kn t -
dgalzrs and OEM's, ?j sfo'oi'ﬁ, ang i P ier Radio P liti Vice President General Manager
perior product to rr;a?knet o e e remier Radio Personalities Avco Broadcasting Corporation, KMOL-TV
) ' P.O. Box 2641
Compensation package includes substantial BRUCE BRADLEY | 6
basa with commission to $25,000 plus iiberal San Anianiv, Texas 78299
gggefluﬁaegrim-"gdyg:l "eus?lu::' V\él't";lgncﬁ:'- I pﬁer: 14 yecars of commercial and At Equal Opportunity Employer M/F
you, come foin Elaciro Sound, the innovator ratings success at WBZ_ Boston and \ -
in professional sound. WHN New York; 1973-1974 NBC Mon-
For appolntment for interview, in the strictest ilor host: currently employed WCAU Help Wanted, Programing,
confidence, call me collect at (408) 245-6600. Philadelphia afternoon drive telephone- Producti Oth
r uction, ers
Robert W. Cochran talk. Impeccable credentials and refer-
Vice President, Markeling and Sales GnUCEs . . [ PRODUCTION MANAGER POSITION
— J T seek: A radio home. A womb with a PRODUCTION MANAGER, Top 5 Eastern
' signal. A contemporary music or tatk w;fk:tm‘é;‘y:- cﬁé’é’f?f:"éipg'ﬁiﬁcga‘iﬁ :fl“;:'
station at which there lives & manage- scleikiveNtapaNanalfieroic .
5 7 b . production,
MORNING NEWSCASTER ment that witl not flee in starkh 1erli;)r gs lwel? as pmv;".} .administrative agllity in
g e jay r i tation operatlons. Excelient fringe benefits.
Minorities Encouraced from original humor or creative thought. éalar ! A
= - . o : y commensurale with ability and prior
No Coliect Call € lH“"“' I "“‘(:‘l "(,‘l‘}:'rn:‘fa;l“ h:\(;i_l:c guts experience. Rush rasume. An equal oppor-
s, O run an aa wi ame In 1. tunity employer.
o Lollect La B B adley L Box A-152, BROADCASTING
rice br
301-589-6384/0654. 1030 Longviow Rd, :
J King Of Prussia, Pa. 19406 Situations Wanted News
Help Wanted Production, L 215—LA 51340 ]
Programing, Others r S TALK SHOW HOST
. “ 1 - . A .

[ P D. WANTED 3 Tired of “robots”? Try a mature 5 Extremely versatile major market per-
Contemporary Midwest Namber 1 Top 40 year pro with “feeling” and wide- sonality with impressive credentials
seeks aggressive, mature P.D. who under- range versatilily. Production ingenu- and unusual ratings in two of the top
stands: 7. Promotions vs Conlests. 2. Per- ity, loo. This former P.D. will Rock 7 mdrkets
St Domagraghice. 4 iow 'Toaes and CLla S, &4 LTy BTG GF Gl Box A-172, BROADCASTING
good Foffow Through. :Go'od salary, stable Dave McGown-—(802) 635-7822 . )
i:';:’":é‘g'gﬂ;iny oyrzjnl:ém';vri);:y qualily and L Box 176, Johnson, Vermont 05656 )

Box A-158, BROADCASTING : Miscellaneous
—/ Situations Wanted Production, p .

™ H 2
[ Programing, Others BUSINESS OPPORTUNITY
JAZZY PROMOTION SPOT - h We are a highly respected natronal company doing hip-

Promotio di ness exclusively with hroadcast s1a110ns You k

wrngg_;:ya New yO,k‘-”smgﬁg Ia||_|azz sm’uot:‘y_ ALL-NEWS ... NEWS-TALK??? name, many Olu:ou I:E now dom;ﬁun::s: ::.’m %\:r
P.R., on- and off-air promotion, ¢opy and ) , We are doing business i 48 siates. We are dividing the

sales development experience desirable. A Yes! You can do it profitably. 48 states into sBles teritories.
challenging opportunity! Phone: Bob Oren- . ., 3 If you are presently an owner of a broadcast siation.
bach, General Manager at (212) 749-5400 or Stop living and dying with book-to-book or 8 s1a1on & .empl a 10f 5 vears
write 85 Claremont Avenue. N.Y. 10027. EOE. ratings fluctuations as music audiences drift with the same company. we wili sell you pne of the

. \ 5 inevitably to FM. 26 exclusive tefritones. Prices range from $2.500 10

510,000 dependtng On ter rory. You will make bétween

. . A competitive signal and your serious de- $5,000 and $25.000 a year i sales commissions. de-
Situations Wanted Management terminatlon to improve bottom-tine perform- Pending on vOur sales 1ermTory, based On Present busi-
ance are all we need to develop an Invul- ness. We guaraniee to buy back irom you. et any nme

( nerable news-talk niche in your market, the first fiscdl year. your terraory. for your Original

W nvestment, whatever your reason lor wanting Qut,
MAJOR BROACASTING EXECUTIVE :-Ilghly-rekgardedo llaroglraml?’r‘)eraoliona" %xecu— ! You must be avaulalile for 8 five day irdinifg session at
ive seeks opportunity with committed, re- our expense at our home office. Y | be expected
DESIRES TO RELOCATE sponsible ownhership lyo pursue ATII Radio's lDreplesentu;a(:lral:g:mdc;ﬂ co::e::l.ons;:m‘e-e
future now, +s limited travel involved.
Nationally recognized corporate execullve Mail "Letier of Interest” 10° A
pre_senuyd er“plohyed d?‘sirhes ‘m relocate, Ex- Box A-157, BROADCASTING Box A-96, BROADCASTING )
perianced all phases highest level corporate e,
n:an;gemzr‘\’l. Radio and Tgle\gsion. Out- o — -
standing 20-year track record. Current and s ™ i
previous experience includes total P&L re- R Employmem Serv!ce
spontslbllyy fOrA grouuI broa?caster as cor- Mr. GM and/or National PD (
porate officer: Acquisitions, long-range plan- 1 ) [}
ning, financial forecasting, pmgramin%. sales I am P.D. of a Top 50 mkis Contemporary JOBS! J0BS! JOBS! IF YOU #,AVE THE
diraction, etc. Leader, innovator, motivator. personality station and doing a 3 hour shift. TALENT—WE HAVE THE JOBS!! Subscribe to:
Seeking arous Tossansiogisas. Resiey hetd This is my 2nd P.0.s Job. V'm looking for 30 -
in strictest confidence. Reply to my third and lest. In radio fulltime since e g
1967. Let's talk. 216-867-3750. "
Eox A-47, BROADCASTING. L y
L - Box 61, Lincolndale, N.Y. 10540
J Employment Service Number “Dne” in Weekly, Nationwide
- — - Employmen} Listings for Radio, TV, DJ's,
G.M. TOP 20 MARKET - ot v
Group owner selling property in top-20 N.Y. WOMEN IN BROADCASTING ™ €5,00 per month (4 issves); [J $12.00 3 menths
market does not have suitable assign- * STUCK? T2 issues); H $30.00 12 ‘mogths {50 issves)
ment available for G.M. Capable of top e DEAD-END? (Check Appropriate Box)
perfm.'man.ce in competitive major mar- ® WANT TO MOVE UP? . NAME ...
ket situation. Contact through: Katharine Nash Career Counseling RUONESS
L Box A-122, BROADCASTING (212) 595-8300 Remit Cash With Order, Please! Dy
7 . J \
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Wanted lo Buy Stations

For Sale Stations Continued

For Sale Stations Continued

Profitable FM with excelient
growth potential for sale in
Puerto Rico, $450,000.00. 29%
down, balance terms.

Box A-143, BROADCASTING

Fulltime 1-kw AM station for sale.
Fast growing SW Texas recreational
area near giant, beautiful l1ake, Good
equipment—Includes property. $170,-

000 cash. Principals only . . . no
brokers. ]
L Box A-165, BROADCASTING
]
~ -

(

fo the
Communications Industry

200 William Street «

{P.0. Box 948) o (607) 733-7138

\_ (F.O.Box 270) « (802) 524-5963

Brokers & Consultants W

THE KEITH W. HORTON COMPANY, INC.
Elmlra. New York 14902

New England office s St. Aibans, Vermont 05478

LARSON/WALKER & COMPANY

Brokers, Consultants & Appraisers
Los Angeles Washington
Contact: William L. Walker

Suite 508, 1725 DeSaIEs St., N.W.
Washington, 0.C.

)

s ") ' B r - ™)
Profitable Gulf South AM looking INVESTORS WANT OUT Sm
for unprofitable FM in SE, MW 9 investors disenchantad. Only station In G0 L

. . ¢ 1 .
or SkW large, medium or satellite East Teéas agricultural county. Izlgo o ?ay- BROKERS & CONSULTANTS
q t. limer, adequate equipmen!, excellent poten- :
marke e LD S S DL e (AL 11300 NORTH CENTRAL EXPRESSWAY
Box A-52, BroapcasTING D Terms 10 quaiiied buyar o e 120095 DALLAS, TEXAS 75231  (214) 369-9545
, - 7
\ « s e
( Ex d { Absentee owner offering 1000 w daytimer In [ A
perience broadcaster extremely understationed Colorado markel. New equi
interested In acquiring AM and/or ment, real estate included. Ungarailaled po- BROADCASTING'S CLASSIFIED
FM facility on East Coast. Apply in tential, dynamic economy. Price $265,000,
confidence to: larms available. RATES
Box A-182, BROADCASTING J Georg M@RE Payable in advance. check or money
\.. & ASSOCIATES CELILE Ol
6116 No. Central Expressway Sulle T12 When placing an ad Indicate the
: 14) 361-8370
For Sale Stations Daltas, TX 75206 (214) EXACT category desired. Television
’ ~ ~ 4 or Radio or Cable, Help Wanted or
NORTHEAST r ™ Situations Wanted. Management,
California AM with Problems Sales, etc. If this information is
TOP 50 MARKET Needs experienced Ownar-Manager F 3 .
omitted we will determine accord
CLASS IV—AM $35,000 down :
ing to the copy enclosed, where
John Grandy
34'50,000 Weslern Bu:ine:]lmsrokarl the ad should be placed. No make
1 S .
BOX A'128, BROADCASTING San Luis"gbl::o, California goods will be run If all information
. J L 805-544-1210 ) is not included.
' ™

The Publisher is not responsible
for errors in printing due to illegi-
ble copy. Type or print clearly all
copy!

Copy Deadline is MONDAY for
the following Monday's issue.

No telephone copy accepted. Copy
must be submitted in writing.

Replies to ads with a box number
should be addressed to Box———,
c/o BROADCASTING, 1735 DeSales
St. NW, washington, D'C' 20036

Since January I, 1974, BROAD-

Michigan Bargain L 202--223-1553 ) CASTING no longer forwards
. R diotapes, t scriptions, films
AM-FM daytimer, 6 A.M. sign on. ~ :,HT Ro's"ano:;cc;:nrre c'a :‘"o:r
5275;000- No brokers. MAJOR N’Lﬁlﬁiﬁgal\?TAT'ONs accept copy requesting audio tapes,
Box A.]76, BROADCASTING $1,050,000 transcriptions, films or VTR's to be
Y g Unusually Attractive Terms sent to a Box number.
A Daytimer with FM Rates: classified listings ads:
SOLD Fiscal Year Gross $375,000 «-Help Wanted, 50cents per word-
5 kw daytimer Price $650,000 $10.00 weekly minimum.
"‘“!’dFM FLORIDA Aftractive Terms ---Situations Wanted, 40cents per
REGGIE MARTIN-Media Broker AT YOUR SERVICE WITH CORARIIA) COC G
731 S. Mastha Dr.  Key Biscayne, Fla. . - o ---Ail other classifications, 60cents
L 305-361-2181 33149 ] RICHARD A. [% per word--$10.00 minimum.
T eda ! ee
. SHAHEEN’ INC. | '«L—' ' Add hszl.oo for Box Number
Media Brokers F each issue.
For Sale—12 Channel Cable Television Sys- = a
tem ‘with c:’ver;e.szs "fmT station "connec- 4= Nau.i'czhl;zévf 6"6“28"' Cat “}\_‘ E’__//\ Rates: classified display ads:
tions in the art of Lencesler County, A . weeSi -
Penna., serving the communities of Bluye Situation pWastedes2S00perinch
Baél. Ne:y Holl'nd, Ba;evitlle, L:?Ia. L'ead:ock. p ---All other $45.00 per inch.
an ortions 01 near| ownsgl S O e " N
Leacock. East Ear Earl, and West Earl. St Medium AM/FM  600M  29% —-More than 4'' billed at run-of-
Kaiser builllsystjem with Benavac head end afw maglum gayilme gggm %9% book rate.
equipment placed in service December, 1968, |
Estimated population of communities served SW M:]l:lr, Aiivl;:nrhe 1.2MM 2;5215 --Stations for Sales, Wanted to Buy
11,300 i Stations, Employment Agencies
Estllrnaled number of homes passed by Cable -e CHAPMAN ASSOC[ATES and Business Opportunity ad-
Esilzmsated number of strand miles of Cable . nativnwide service vertising requires dispiay space.
Purcl"wse price subject to negotiation. De- — —Chi i
taits avaliable_ upor request. For further Tne AllanlaD I?:Slona cl!‘r':aglo_s Detroit Agency Commission only on Display
formatlon write lo Enterprise Television Cable allas—San ncisco Display space.
Co., Inc., 37-43 Diller Avenue, New Holland, Please write: 5 Dunwoody Park
L Penna. 17557. J Atlanta, Georgia 30341 ) L J
| -
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Fred Pierce’s resolve:
a Phoenix will rise at ABC

The new president of ABC Television, Fred
Pierce, has his work cut out for him. Afler years
of slow bul sieady progress, the network's
prime-time schedule went into reverse last fall,
with rating weaknesses popping up every night
of the week except Monday. This sudden
deterioration from a strong third-place finisher
over the last few years 1o a weak number three
forced ABC to engineer a record second-season
schedule overhaul, in which six shows were
scrubbed off the boards and four others were
swilched to different lime periods.

IU's this overhaul that has Mr. Pierce (who
was installed as president last October, when
the full dimensions of ABC’s prime-time plight
became clear) Lalking with confidence about the
network’s 1975 prospects. Even though he ad-
mits that, as senior vice president in charge of
the television division, **I had as much o do
with the fall schedule as anyone at the nel-
work,"’ he makes il clear that he’s nol particu-
larly interested in dwelling on past failures.

“The picking of shows is a very subjeclive
thing,"" he says quickly, leaning forward slightly
in his chair. It’s this low-keyed and relaxed,
manner that makes Mr. Pierce look much
younger than his 41 years {19 of which—his en-
tire professional life—have been spent in
ABC's employ). In response Lo a question, he
specifically refers 1o two shows thal were can-
celed early last fall, Kodiak and The New Land,
as lypical examples of how projecls come 1o
grief. With Kodiak, *the pilot just didn’t have
the scope and the ingredients for a successful
series —creatively, it just never came together,””
he says. In the case of The New Land, he puls
the blame on the producer, Warner Bros.,
because ‘‘the follow-up episodes didn't have
the flare and feel of the pilol.”” But then he
adds, with a smile, “If all our new series
clicked, my job would be a bore.”

**Fred Pierce is always approachable,’” says
Larry Pollack, an old friend who is now vice
president and general manager of WKBW-TV,
the ABC affiliate in Buffalo, N.Y. **He makes
himself available. He keeps his door open
because he knows that some of the best ideas
can be generated’ in the course of encounters,
casual or otherwise, among people who work
with each other.

But he didn’t always make himself quite so
available, according to another old friend, Len
Koch, a senior vice president al Syndicast Ser-
vices. ‘‘Fred used to be considered too in-
troveried and shy,”” Mr. Koch says. **My clients
would come back from a meeting with him and
tell me, ‘God, he’s so aloof [ can’t communi-
cale with him.” Bul as he’s gotten more respon-
sibility at the network, he’s begun to overcorhe
that aloofness.™

Mr. Pierce’s responsibility now, as he sees it,
is 1o get ‘*a team effort’” going among the five
divisions that report direcily to him: ABC En-
tertainment, ABC-TV planning and develop-
ment, the network itself, the five ABC-owned
TV stations and the sports department. One of
the projects that’s heavily on his mind these
days is AM America, the network's new morn-

.

Profile

Frederick Stanley Pierce—president, ABC
Television; b. April 8, 1933, Brooklyn; BA,
business administration, City College of New
York, 1953; U.S. Army Engineers, 1954-56;
analyst, ABC-TV research department,
1956-57; supervisor of audience
measurements, 1957-58; manager of
audience measurements, 1958-61; director of
research, 1961-62; director of research and
sales development, 1962; director of sales
planning and sales development, 1962-64;
vice president and national director of sales,
1964-68; vice president, planning, 1968-70;
vice president, planning and assistant to the
president, 1970-72; vice president, planning
and development, 1972-74; senior vice
president, 197 4; present post, Oct. 1974; m.
Marion Feld, Dec. 30, 1954; children: Richard,
18; Keith, 16, and Linda, 13.

. . .|

ing assault on NBC’s Todav show. **We've just
launched it,”* he says, ‘‘and so far the station
acceplance and advertiser acceplance have far
exceeded our expeclations. The program
should act as a showcase for the building up of
new television personalities, and I'm convinced
that we’'ll 1ap a completely different, younger
morning audience.”

Even though CBS has vaulied into the lead in
the daytime wonderland of soap operas and
game shows, Mr. Pierce contends that ABC is
still **‘competlitive,” pointing with pride 10 the
90-minute Afiernoon Playbreak specials that
periodically crop up lo break the games-and-
soaps monotony. ‘The greater length allows
our creatlive people the opportunity to really ex-
press themselves,'” he says. ‘**And because of
their special nature, we can get advertisers Lo
pay premium prices for them.”

On the subject of sports, he rattles off ABC’s
major entries without any prompting: Monday
night’s National Football League games, key
college football games, the winter and summer
QOlympics, the Kentucky Derby and the In-
dianapolis 500.

As for the new second-season shows in
prime-time, **ABC is pulling a major emphasis
on the development of more successful series
programing,” he says. **Two of our new com-
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edy shows will be going after reality—Norman
Lear’s show The Hor ! Baltimore and Danny Ar-
nold's Barey Miller. They'll reflect the humor
of Loday, and we're putling them on tape rather
than film because tape forces you (o focus on
the characters and on the script.” Of Caribe,
Barenaand 5. W.A.T., ABC’s second-season ac-
tion-adventure shows, he says, **They feature
virile leading men, they're sel in major cities,
and they’ll attract (he best audience
demographics.™

Although ABC’s thrust is toward series that
will appeal to masses of people, Mr. Pierce
hastens to add that ““we’re still planning to keep
our commitment of more long-form movies.”
ABC’s recent purchase of **The Sound of
Music’* and a baich of other titles from 20th
Century-Fox springs immediately to his mind
as part of the network’s theatrical-movie com-
mitment. And he says ABC will try to emulate
the ratings success of the five-and-a-half-hour
made-for-TV movie QB VII" with equally
long, or longer, versions of Joseph Lash's
biography, *‘‘Eleanor and Franklin,” Irwin
Shaw’s novel, **Rich Man, Poor Man,” and
other presold properties of this type.

‘1 get the feeling that Fred would love to
bring the great novels and the greal dramas to
lelevision,” says Eli Cohen, a New York at-
torney who has known Mr. Pierce since the
mid-fifties. But **he’s a hard-working, tough-
minded businessman,”’ adds Mr. Koch.

Mr. Pierce was brought up in the Ben-
sonhurst and Williamsburg sections of
Brooklyn, where, he notes, ‘‘learning how 10
survive™ took up most of a young man’s time.
His dad at various times worked for a moving
company, drove a cab and operalted a candy
store. Mr. Pierce’s latent abilities came 1o the
fore in the classroom, and he was ready to
enroll at City College’s Baruch School of Busi-
ness in Manhattan at the age of 16.

Afler graduation and two years of Army ser-
vice, he joined ABC as a rating clerk in the
research department in 1956. He got his basic
grounding at the network in research and au-
dience measurement. But, since these statistics
are what the sales depariment relies on for the
setting of rate-card prices to advertisers, Mr.
Pierce soon found himself in sales. From there,
he branched out into planning and develop-
ment, where 'l was relieved of the day-to-day
aclivities and pressures of the sales department
in order 1o provide top management with an
over-all game plan to make the TV network
profitable,”" he says. During this period, he con-
tinues, ABC expanded its daylime schedule,
poured money into sports, and launched a late-
night 1alk show. In the late sixties and early se-
venties, he helped preside over *'the reducing
of losses and the building of a stronger affiliate
line-up.”” ABC’s watershed year was 1972,
when, as he puts it, "*the network operation
finally turned the corner and showed a profit for
the first time,”

**Fred’s not a colorful guy—he’s not always
popping off and making speeches,’’ concludes
one agency executive who counts himself one
of Mr. Pierce’s friends. **But his feel are always
firmly planied on the ground, where they
belong.”



Editorials

Yes but

FCC Chairman Richard E. Wiley drew applause from a regional
meeling of broadcasters in Washington on Jan. 9 when he an-
nounced his hope of devising a *‘clear and coherent®’ policy on
license renewals. It remains to be recorded whether the applause
will be as fervent at the end of what Mr. Wiley acknowledged
would be a difficult and lengthy process.

Mr. Wiley’s outline was reassuring (BroapcasTing, Jan. 13).
He wants to simplify the renewal form for radio, in recognition
of the vast differences between that medium and television. He
wants 1o arrive at an ascertainment procedure that will take into
account the variations in broadcast services. He wants to ex-
pedite the clearance of renewals that on their face appear to be
deserved. Above all, he wants to formulate a renewal policy that
will protect meritorious licensees against rival applicants who can
offer only promises.

Well, hurrah for Mr. Wiley, and maybe he can bring it off. This
publication would have more confidence in the outcome,
however, if Mr. Wiley had not taken the occasion to put in a plug
for Dr. Barry Cole who *‘continues to serve very ably as a special
consultant to the commission on renewal policies.™

Dr. Cole is a displaced academic who has somehow ingratiated
himself with FCC chairmen while cultivating the status of resi-
dent guru on renewals. Samples of his work are already in the
broadcasters’—and their lawyers’—hands. The complicaled
renewal procedures that the FCC adopted in May 1973 —enor-
mously increasing paperwork for broadcasters and civil servants
and taking the commission deep into program surveillance —
were a toned-down version of a Barry Cole draft. If clarity,
simplicity and coherence are Mr. Wiley’s goals, he had better re-
staff the program.

There is, of course, an urgent need for all of the four projects
that Mr. Wiley has in mind—and more. Radio forms are un-
necessarily complex, but so are television forms. Why not start
from that premise? Ascertainment requirements should ob-
viously vary with the nature of the station and size of the market
it serves, if there are to be ascertainment procedures at all. But
why should any kind of station be required to go through point-
less exercises at government command when its ascertainment
and service are in constant evaluation by the established rating
systems”?

The most urgent need of all is for a policy that will clean up the
mess the FCC left in its wHDH decision. As Mr. Wiley noted, the
agency's previous attempl to restore reasonable order to renewal
cases involving rival applicants was rudely rejecied by the appell-
ate court. He did nol explain how to manage a rewrite that will
survive the next appeal, which is inevitable unless the founda-
tion funds that support those *‘public interest™ law firms sud-
denly dry up. In this cause Mr. Wiley will need the best help he
can get.

It is all to the good that the FCC is proceeding toward a new
policy of its own, but that does not eliminate the need for the
renewal relief that broadcasters almost got in the 93d Congress.
The National Association of Broadcasters’ combined board
voted last week to continue the struggle for appropriate legis-
lation. A sound decision.

He earned it

Broadcasters are seldom unanimous on anything unless it be
licenses in perpetuity or some equally impossible dream.

We have the notion, however, that there will be no dissent to
the selection of George B. Storer Sr. for this year’s Distinguished
Service Award of the National Association of Broadcasters.

Mr. Storer, who was 75 last fall (Broapcasting, Nov. 11,

1974), is among the few first-generation broadcasters still active.
As chairman of the executive committee of the Storer Broadcast-
ing Co., which he founded in 1928 as the first nonnetwork-
owned slation group, Mr. Storer was attending a regularly
scheduled board meeting in Miami when the word of the NAB’s
choice arrived. It is timely tribute to a wise and dedicated broad-
caster.

Public domain

The argument over release of the Nixon tapes has taken a riew
and unpromising turn. As reported here a week ago, U.S. District
Judge Gerhard Gesell has denied requests by the major networks
and Warner Brothers Records for broadcast and recording access
to the tapes that were played at the Watergate cover-up trial. The
judge said the applicants had provided inadequate assurances
against ‘‘undignified use.”

This introduces what seems Lo be a clear First Amendment
question into the case. If 1apes played during a public trial are to
be made available for public distribution, the courts have no
authority to supervise the nature of the broadcast and recorded
use. Surely the networks and Warner Brothers will continue their
efforts to obtain release of the tapes.

Cornered

As reported elsewhere in this issue, the autocratic power of com-
mittee chairmen in the House is being tested in the new Con-
gress. [t may even prove to be the end of such events as Harley
Staggers’s single-handed blockage of license renewal relief at the
end of the 93d Congress and F. Edward Heber!’s earlier denial of
radio and (elevision advertising to armed forces recruiting cam-
paigns.

Chairman Staggers (D-W. Va.), it will be recalled, refused to
appoint a delegation from his Commerce Committee to a Senate-
House conference ori dissimilar renewal bills. His inaction left
both bills to die. Chairman Hebert (D-La.) of the Armed Ser-
vices Committee, in an act of personal pique against broadcast-
ing, inserted the broadcast advertising prohibition in a military
appropriations bill. Neither was seriously challenged, according
to the then prevailing code.

If the new House rules and determination of freshmen mem-
bers combine to democratize committee proceedings, the 94th
Congress will have earned a special niche in history.

Drawn for BROADCASTING by Jack Schmidt

“Quit complaining, Pat. You're the one who insisted on equal oppor-
tunities.”’
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NOW THE PD-II... THE ECONOMY CARTRIOGE MAGHINE WITH A GOMBINATION
OF FEATURES NOT FOUND IN OTHER MODERATELY - PRICED UNITS

This new PD-II Series could be the smartest cart machine
buy you ever made, and not only because it'll do the basic
job of recording and playing meono tapes in “A" size
cartridges and stopping automatically on the 1kHz tone.

It's also a smart buy because it's the only machine that
combines all of these features in an economically priced
package: Direct drive capstan motor, 1/2 inch aluminum
deck, an air-damped solencid, plug-in printed circuit
cards, micro-adjust head assembly, adjustable tape
guides and no lubrication required.

But there's more: The new
PD-I Series—like all ITC
equipment—is designed by
broadcast engineers to meet
the needs of broadcast engi-
neers: minimum mainte-

nance; outstanding performance; long life expectancy;
quiet, accurate performance, and compactness (three
units mount side-by-side in 19" rack).

® Reproducer $550.00 ® Recorder/Reproducer $775.00

NOW LOOK INTO THE PD-II EVEN DEEPER
CALL US COLLECT — 309/828-1381

ITC does not use outside salesmen or reps. Instead
they're always where you can find them —right next to the
telephone. They are anxious to

pay for your call. So why not
call now? Ask all the questions
you want. You'll be talking to
experienced broadcasters who
not only know ITC equipment,
they know your problems, too.




BROADCAST EQUIPMENT DESIGNED TODAY FOR THE DAY AFTER TOMORROW

AN RCA F-Line VHF Transmitter
s lkely to do even more for you
vears frommnow than on the

day youbuy it.

NOWONDER IT'S THE BEST-SELLING TRANSMITTER IN THE COUNTRY.

SEE IT AT THE NAB.
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